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Stands for

Blue on irth

Keen’» Oxford Blue
For sale by all the best grocers 
and used by the best people.

Frank Magor & Co., 403 St. Paul Street, Agents for the Dominion Montreal.

Every Culinary and Laundry Requirement
demanding the use of STARCH can be filled 
with

Benson’s “ Prepared ” Corn «„d 
Edwardsburg “Silver Gloss’’ Starch

/Those brands are the housekeeper’s most reliable 
brands—Every jobber sells them.

EDWARDSBURG STARCH CO., Limited
E8TABU8HBD 1868

13 Frent IL. East T8B8HT8, 8nt. Wart», 8A8DINAL, leL 1*4 It damaa Ikreal MOM TRIAL
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The grocer who sells Imperial 
Jelly has the assurance that he is 
his customer an article which is su] 
by a reputation that has won public con­
fidence.
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To place Imperial Dessert Jelly in a class by 
itself the jelly had to be made—not copied 
—and it is no idle boast to say that it ap­
proximates ‘jelly perfection” in a manner 
not heretofore conceived.
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The margin on Imperial Dessert 
affords a liberal profit to the grocer who will 
take an interest and push it, and his efforts 
will be augmented by aggressive advertis­
ing and consistent treatment.
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THE CANADIAN GROCER

The best that money can buy

is never too good for Canadians, that is why it pays 
to handle “StowerV’ goods, their “Lime Juice 
Cordial ” is ready for immediate use by adding 
water—or soda—or ginger ale, already sweetened, 
their Lime Juice the strongest.

As usedAs used 
by

King Edward 
the VII.

The Prince 
of Wales

LIM E Q
A? \JUICE. ^

A few of the places where you can get these :
HAMILTON, ONT.—Lucas, Steele & Bristol 
BRANTFORD, ONT.—Geo. Foster & Sons 
KINGSTON, ONT.—Fenwick, Hendry & Co. 
QUEBEC, P.Q.—J. B. Renaud & Co.
ST. JOHN, N.B.-A. G. Dick

ARTHUR P. TIPPETT & CO.
Sole Agents 

Montreal

No Musty Flavor
i
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!' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of Tne Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

HALIFAX, N.8. MONTHBAL TORONTO.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE

HALIFAX, N.8.
Manufacturers' Agents and Grocery 

Brokers.
WAREHOUSEMEN

«•an give clone attention to few more finit-eltuts 
ageneien. Highest reference».

J. WALTER SNOWDON
MANUFACTURERS’ AGENT

AND BROKER
Open for exclusive representation of one 
or two more reliable houses with good 
grocery lines. Correspondence solicited.

23 Burton Ave., Westmount, Montreal

CORNMEAL
The Best 1 1 The Very Best 11 

BECK’S “OLD GOLD” 
Granulated Meal
Barrels and Bags

Now in stockNEWFOUNDLAND

HOWARD BLIGH & SONS 
HALIFAX N 8.

Importers, Exporters and General Commission 
Merchants.
Firms wishing to be represented in the Maritime 
Provinces will do well to communicate with us.

T. A. MACNAB & CO.
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable

Anderson, Powis & Co.
Agents

IS Wellington Street East, Toronto

Highest References. Cedeei A, B, C, 6th edition, and private.

rboina.
nONTREAL

FOR SALE
Cheap for cash, Fruit Cleaning 

Plant with Date Press. In good 
running order.

J.T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TIL. MAIM 771 BOMD U

G. C. WARREN
Box 1036, - REGINA

Manufacturers’ Agent and Commission 
Merchant. Direct Importer of all grades of

Sure Cevlon Teas, and Dealer In Coffees, 
pices, Mustard, etc. Established over 10 

years. Can handle more lines.

ST. JOHN

IV. S. CLAWSON Si CO.
Manufacturers’ Agents 
and Grocery Brokers

WAREHOUSEMEN

ST. JOHN, - N.Bs
Open for a few more first - class lines

Foreign and Domestic

BEANS
on spot

W. H. MILLMAN & SONS
GROCERY BROKERS

TORONTO

TORONTO.

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL
Fish, Oils, Beans, Peas and Produce. 

Agents : "Royal Grown " Skinlesa Codfish. 
Representing Morris A Go. Chicago, Pork and 

Lard.

THOS. B. GREENING
TORONTO

& CO.
Consignees olrect from primary mar gats, and 

distributors of
GREEN COFFEE

Our samples will Invariably Indicate current 
market value.

MiiUREN IMPERIAL CHEESE CO.
Limited

AOINCY DEPARTMENT r
Agent, for Grocer. SjMcinlti.. gad Wkoleml. 

Grocery Bnkm

TORONTO, Ont. DETROIT, Mleh.

ONE OR TWO
more Agencies will be well looked 
after by the undersigned. Just able 
to take proper care of one or two 
more only. Excellent connections 
in Montreal and Quebec Province, 
and highest references.

Communicate at once.

C. A. Morin
Keosa 6S. Alllanen Bldg.

107 St. Jaaa.s St. Montreal

Dominion Storage t Forwarding Co., Ltd.
43 Col borne Street, TORONTO 

Consignments stored in large, clean, dry ware­
house, centrally located. All facilities for 
handling goods of Manufacturers and Mer­
chants.

TELEPHONE MAIN 6661

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importera

29 Melinda 8t., Toronto

MOOSB JAW

W. G. A. LAM BE & CO.
Toronto

Grocery Brokers and Agents.
Established WE.

D. STAMPER
GROCERY AND FRUIT BROKER

AND MANUFACTURERS’ AGENT
Goode Stored and Dletrlbuted

Warehouse, City Spur Track
R.O. Box TEE MOOSE JAW, 8A8K.

(Continued on page 4.)
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Canned Goods
New Pack

We have a proposition that must interest every merchant. We 
guarantee to save you money. Write for prices. The time is 
right. Place your order with us while the prices are low.

“Anchor” “Old Homestead” & “Riverdale” brands

EBYBLAIN, LIMITED
Wholesale Grocers TORONTO

Ram Lai’s Pure Tea
SOLD AT FOLLOWING PRICES;

PINK LABEL la and 'at Coala you
You aall at

30c per lb.
40c per lb.

GOLD LABEL la and 4e
You aell at

35c per lb.
50c per lb.

LAVENDER LABEL la and 4a Yw'Jlîat 42c per lb.
60c per lb.

GREET LABEL la and 4a Coats you
You aell at

50c per lb.
75c per lb.

CANISTERS
GOLD Tins 5. YouaJn*at 35c per lb. $1 75

50c per lb.- 2 50

GOLD Tins 3s You aell at
35c per lb.— 1 05
50c per lb. 1 50

GOLD Tins Is Conta you
You aell at

36c each
50c each

GOLD LABEL 4s You*seU at 18c each—36c per lb. 
25c each 50c per lb.

RED Tins 4s You aell at
35c each 70c per lb. 
50c each $1.00 per lb.

RED Tins 4s You aell at
18c each 72c per lb.
2 Sc each $1.00 per lb.

Head Office and Factory for Canada : 266 St. Paul Street, MONTREAL
GIVE US A TRIAL ORDER AND BE CONVINCED OF THE QUAUTY.

Yours Truly,

RAM LAL’S PURE TEA CO., LIMITED

3
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Manufacturers' Agents—Continued.
QUEBEC

J. P. THOMAS
WHOLESALE GROCERY BROKER AND 

COMMISSION MERCHANT
TEAS A SPECIALTY

Open for one or cwo more first-class agencies 
Correspondence invited 

25 ST. PETER STREET, - QUEBEC

STUART WATSON & CO.
Wholesale Commleeien Broker» and 

Manufacturers’ Agent»

WINNIPEG, - MAN.
Domestic and Foreign Agenelee Solicited.

WINNIPEG

Wholesale Grocery Brokers, Com- 
* mission Merchants.

First class connection with the trade. Eatabliahed 
1895. First-class references.

Your correspondence and business solicited.

GEORGE ADAM & CO.
430>, Main St. W.

RICHARDS & BROWN
Wholesale Commission Merchants 

and Brokers
314 Ross Avenue WINNIPEG, Man.

Correspondence Solicited

GROCERY BROKERS
and Manufacturer*’ Agents

CARMAN BROKERAGE CO., Ltd.,
WINNIPEG. CALGARY and EDMONTON 

GOODS STORED AND DISTRIBUTED 
Hesd Office *od Treck Warehouse,

Ml Bennetyne Ave. WINNIPEG, MAN.

BRACK & KIRKLAND
Grocery Brokers, 

and Manufacturers Agents 
Warehousemen and Distributers 

Track Warehouse, 137 Bannatyne Ave. E. 
WINNIPEG, MAN.

VANCOUVER

IV. H. ESCOTT
Wholesale

Grocery Broker and Mt’rs Agent

Winnipeg, Canada.
Branch at Calgary.

F. G. EVANS & CO.
Grocery Brokers and 
Commission Merchants 

139 Water St., - Vancouver, B.C. 
Correspondence Solicited.

STRANG BROTHERS
Commission Brokers and 

Manufacturers’ Agents

233 Fort Street, Winnipeg
Correspondence Solicited

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertising department.

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOC OOOOOOOOOOOOOOO V
Are 
Your 
Goode 
on 
The
Market ?

0000000000000000000000000000000000 0000000000000c j

They may be first-class. Do the people know that they are? 
Do you want help—a partnership—or have you a business for 
sale ?
Advertise in the condensed publicity columns of The Grocer
and Toll Urn It You Don’t Dot What You Want-

.ESTABLISHED 1849..

Capital and Surplus, $1,600,000. Offices Throughout the Civilised World
Executive Offices: Nos. Hi and Hi Broadway, Mew York City, Ü.B.A.

THE BRAD8TREET COMPANY gather» information that reflect» the financial condition end 
the controlling circumstance» of every leaker of mercantile credit. Its business may be defined aa of the 
merchants, by the merchant», for the merchant». In procuring, verifying and promulgating Information no 
eflort la spared. and no reasonable expense considered too great, that the results may justify lta claim» as an 
eutherlty on all matter» affecting commercial aflairs and mercantile credit. Its office» and connections have 
been steadily extended, and It furnishes Information concerning mercantile persona throughout tha 
civilised world.

Subscription! are based on the service furnished, and are available only by reputable wholesale, jobbing 
ead manufacturing concerns, and by responsible and worthy financial, fiduciary and bualneaa corporations 
Specific term» may be obtained by addreielng-the Company at any of lta office». OorraapanSawoa Invite..

-OFFICE* IN CANADA-«use:Y, ALTA.til Hamilton, out. 
QUEBBÇ.OUB. 
VAJfOorfVKB, B.C.

ICMDOM. OUT. 
St. JOHlf, N.B.wnnune. mam.

MOHTBSAL, QUE 
TOBOMTO, OMT.

EXPORT TRADE DEPARTMENT.
Firms Abrosd Open for Canadian Business. 

DAVID SCOTT * CO.
Established 1471 _ 10 North John St.
Splendid

Liverpool, England.
■. Try us with s ship

,1 of CANNED GOODS.
T. A —SeottUb, Liverpool.

JAMES MARSHALL 
▲berdsin, Scotland,

Invitee consignments of Canadien Produce, gives personal
attention to
returns. Refi_____
▲.B.C. 4th and5th Ed*.

handling of seme, end guarantee* nrompt 
irenoe—Clydesdale Bank, Aberdeen. Code*—

Freight i* no more on full strength
MAPLE SYRUP

containing all " medicinal " properties 
than tis on diluted mild flavors. Small s 
is by experts pronounced standard, 
with highest awards world over. All 
"obbers.

I Maple Eichange, Unite*. Msatreai 
■7S

BPRAMUE

CANNING MACHINERY CO.,
OmOAOO, ILL., U.S.A.

Try a business card in 
The Canadian Grocer.

Do You Want to Buy
A BOILER, ENGINE 
OR MACHINERY?

If you ere u subscriber of 
Canadian Grocbb, you can 
insert a notice free in

CANADIAM MACHINERY
TORONTO MONTREAL

BOY WANTED
TO START II BUSINESS FOR HIMSELF.

We will establish YOU in • good-paying busi­
ness of your own.

Profits right from the start, and Prizes.
No money required to begin.
We will msil to you FREE 5 copies of our 

publication.
These can be sold and will provide the 

capital for the next week’s supply.
The work Is easy.
You be sure to write at once and we will send 

you 5 copies for next week and everything 
necessary.

Tie MacLean Pub. Company
10 Frail Strut Eut, TORONTO. CANADA ■

I
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The Merchant Is
Held Responsible

It is a curious fact that, when a woman buys Canned Goods that prove 
unsatisfactory, the blame is at once placed on the dealer—not upon the 
packer. It is equally true that, when the Canned Goods prove to be of 
high quality the merchant is given the credit. “They have such good 
things at Blank’s,” is the story then. Are you receiving praise or blame 
for the goods you handle ? On the answer depends the future of your 
business.

Canadian Canners’ Peas
Are Proving Their

Worth Every Day
Our celebrated brands will enable you to build upon a firm foundation. 
They will bring you the best trade in your community. Recommend our 
Grade No. 2 SWEET WRINKLE PEAS, and the repeat orders will give 
you genuine satisfaction. They cost the merchant very little more than 
Grade No. 4, but on account of high quality can be sold at a good margin 
of profit.
Our Canned Peas are packed in four grades as follows : —

Grade No. 1 - Extra Fine Sifted Peas 
Grade No. 2—Sweet Wrinkle Peas 
Grade No. 8—Early June Peas 
Grade No. 4—Standard Peas.

BRANDS :—“ Canada First” (Aylmer), “ Little Chief,” “Log Cabin,” 
“ Horseshoe ” (Bowlby), “Auto ” (Canadian Canners), “Kent,” 
“Lynnvalley” (Simcoe), “Maple Leaf” (Delhi), “Lion” 
(Boulter), “ Thistle " (Brighton), “ Grand River" (Lalor), 
“ White Rose ” (Lakeport).

Canadian Canners, Limited
Hamilton, Canada.

V-5



Your Reputation Depends 
upon the Quality of the 

Goods You Sell
There’s no “ back door ” into a good reputation—you’ve 
simply got to sell good goods. Our ever-increasing business 
is founded on a thorough knowledge of this fact.

OLD HOMESTEAD
BRAND

Canned Fruits and Vegetables
are produced from the finest stock obtainable, handled 
all the way through by people who thoroughly understand 
up-to-date processing. P'or really satisfactory business in 
canned goods, stock up with Old Homestead Brand.

The Old Homestead Canning Co.
Picton, Ontario

MESSRS. EBY-BLAIN, Limited, Ontario Agents
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EVERY POUND COUNTS
Every Pound of Tea You Sell Either Helps Your Busi­

ness or Does It Harm
When you sell a cheap tea you may please tve bargain hunters at the 
time of buying but at the time of drinking they are condemning you 
most strongly, Ignoring altogether the fact that they purchased at a 
low price. While that tea lasts everyone drinking it is dissatisfied. 
On the other hand, If you sell good tea at a fair price you are con­
stantly making and keeping customers, and the remark is constantly
made—“ Yes, everything you buy at is good.’

IISALADA9!
will make you hosts of lasting customers, for all are delighted with 
Its flavor.

HBW, WHITE SWAN

Jelly Powders
All true Fruit Flavors. 
High-grade and depend­
able in every respect.

ASK FOR

^ KIT 5

K COFFEE

S
THE ROBERT OREIO CO., LIMITED

WHITE SWAN MILLS
TORONTO

BEST In QUALITY 
SMARTEST in FINISH 

KEENEST in PRICE
KIT is an up-to-date ex­
tract, entirely free from the 
bitterness so objectionable 
in ordinary essences.

By sheer force of merit 
it has achieved a remark­
able success in the Home 
Market, , nd Me chi its in 
the Dominion introducing 
Kl T to their customers 
are laying the foundation of 
satisfactory repeat business.

THE BEST
U..U b *. DmIiIm ■«.Ir.al Clb. lTl..~. . W 3S2 McGill Sr IW 
l*c cib. AlWrt I. Da... 17 St. F.I.rSt.; 
Oal.rla. 4.1. laara. II I'b WillUe 
St., l.ellleai Wlaai»<S. Him. * licl.T 
101 Frit* «.St.

7
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SAUCE
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THE A 1 SAUCE
A Fine Tonic and Digestive- 
An Excellent Relish For 
“FISH, FLESH cr FOWL

Simply A 1.
Pleases everyone.
The Public WILL have it.
Sold all over the world.

For particularo and prices write our Agent

H. HUBBARD, "JSïWBiï*
BRAND & CO., Purveyers to H.M. the King, Mayfair Works, Vauihall,

LONDON - ENG.
LIMITED

Give the Tomato a Chance
Pack your Tomatoes in the Tomato 

Can made for Tomatoes.

Adapt the Opening to the size of the
Tomato, not the Tomato to the

size of the Opening.

Pack Whole TomatOOS, not Crushed
Fruit.

Sanitary Can Co., Ltd.,
NIAGARA FALLS, ONT.

Mai Am. Patents

8
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We help the 
grocer SELL JELL-0

Advertising matter for store display and recipe books to give to customers sent pre­
paid on request. This offer applies also to

JELL-0 ICE CREAM POWDER
, )

> 90c a doz.

JELL-0 ICE CREAM POWDER FLAVORS

JELL-0 FLAVORS—Lemon, Orange, Raspberry, Strawberry, Chocolate
Peach, Cherry. ^

Retails 10c. per package

Chocolate, Vanilla, Strawberry, Lemon and Un flavored. $1.25 a doz.

Retails 15c. a package

If your jobber does not handle these products, write us and we will tell you how to
get thorn.

THE 6ENESEE PURE FOOD CO., Bridgeburg, Canada and LeRoy, N.Y.

“COW BRAND” 
BAKING SODA

has become an almost indispensable house­
hold necessity for every family in Canada. 
This has been brought about solely through 
the superior merit of the goods, their un­
equalled strength and the reliability to the 
user.
A reputation like this means money and 
easy sales to every grocer handling “ Cow 
Brand ” Baking Soda.

I VERT JOBBER IN CANADA SELLS IT. 
ASK TOURS FOR IT.

Church & Dwight
MANUFACTURERS

MONTREAL

9

People Who
are Asking for Pure Malt Vinegar

generally want English Vinegar, good vinegar.
Don't cause dissatisfaction amongst your 
customers by offering any but the best.

PURNELL’S
Vinegar Sauces Pickles

are of highest quality, made for apprecia­
tive people and all who want to be sure 
of purity, flavor and delicate piquancy.

The best never fails to please. Order to-day 
from our

AGENTS

C. E. McMichaci, - - It. Jell, 1.1. 
H Hnzirl, - • eiirtalRtiwa, P.E.l. 
Erl A Raakii, .... Hallfu, I.S.
C. $ Hiring, Ottm. Quebec A Heefeeil 
life A Keeper, - - - Tereete, Del. 
J. V. tickle A trieeleg, - HeaHtee, Oat. 
Ciraee, Eicon Ce., - Wimpel, Nee 
C. E. Jar,It A Ce, • tfuceeier, 1C

Purnell & 
Panter, Ltd.

Bristol,
England



Y ft S 
SCUDDER 
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STICK LICORICE

ACME PELLETS
M. &R. WAFERS

and a complete line of LOZENGES, ETC,
Hard and Soft Licorice Specialties

Price Lilt* and Illustrated Catalogue on request.

National Licorice Co.
Brooklyn, N Y.

Toronto Sales Agent—
R. 8. MolNDOE, 120 Churoh Street.

Montreal Sales Agent—
J M. BRAYLEY. 55 St. Paul Street

Winnipeg Sales Agency—
R. B. Wiseman & Co.

St. John Sales Agent—
H. 8. Daly.

Vancouver Sales Agency—
J. F. Mowat A Company.

Canadian orders filled at our Montreal factory, Ernest Street and 
Desiardines Avenue (Maisonneuve).

MOLASSES AND SYRUPS

6IN6ERBREAD BRAND MOUSSES
(IN TINS)

2’s, 3’s 5’s, 10’s, 20’s
1, 2, 3, 5 gal. Pails

GOLDEN SUNG SYRUP
(IN TINS)

2’s 3’s 5’s 10’s 20’s 
1, 2, 3, 5 gal. Pails

“THE BEST THERE IS”
Agente

6. E. Parable. Qaabac Camaa Eatett Ce., WlralMI.
C. DeCarleret, ■ • liaialaa. 1.8. laëllaftoa A Ce., • Cellar,
Jat. I. Mclatosh, - Ottawa T ,. ,,„ . ’ , Teat A Patna, Eanalta.See. Munson A Co., Taraata.
J. W. liable A Grnirng . Hamilton. *Heee A ■elaletb, laactaitr
6. N.CIIIttpla, lanlan C. Lie.art Grant, P. E. Itlaal

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Scotia

I
* ...FOR...

Picnics, Camping, Yachting I

IS
JUST THE THING

ORDER FROM YOUR JOBBER
AGENTS:

ROSE & LÀFLAMME, LIMITED 
Montreal and Toronto

(---------------------- Ï
This Season When Ordering

Valencia Raisins

LIME JUICE CORDIAL
f-------------------

Ask for these Marks—

MH.D.^Con Beaver”
Special Fancy Quality

“W. Abel” stan^nt>
4 Cr. Layers

Selected
Fine Off-Stalk

They will please you.
PACKED BY

MAIHQUES, D0MENECI1 * CO.
Afentsi BOM A LAELAPME, Limited 

PIONTBEAL end TOBONTO
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The World’s Best Coffee is

DON'T FORGET that your many customers who are delighted with

UPTON’S TEA
will thank you for Introducing them to

LI PTON’S COFFEE
Stands to reason—doesn't It?

The Greatest Tea Merchant in the World
cannot afford to sell anything but the finest ooffee.

Write for Samples

THOMAS J. UPTON, - 75 Front Street East, TORONTO

FLUCTUATING PRICES DON’T
BOTHER US

We have our own garden—three thousand acres of the finest land 
in Prince Edward County. When fruit and vegetable prices happen 
to be soaring we dop’t have to buy poor quality, because our source 
of supply is absolutely under our control.

THAT’S WHY YOU CAN RELY ON

FARMER BRAND
The quality is always the same—Unbeatable !
When placing your order for 1908 pack, protect yourself by specify­
ing Farmer Brand.

FARMERS’ CANNING CO., Limited
BLOOMFIELD. - ONTARIO

ii
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Special offer in canned

SALMON
See our travellers

THE DAVIDSON CEL HAY LIMITED
WHOLESALE GROCERS, TORONTO

Brown’s 
Famous 
“Fly 
Coil”

catches more flies to the square inch than any other 
flycatcher. It attracts customers by its novelty, 
neatness and cleanliness. Hang up a couple of 
them and see how much they improve the appear­
ance of your store and increase the comfort of your 
customers. When people see a good thing like 
this they want it and you sell lots of them. Why 
not catch customers as well as flies ?

BROWN’S “FLY COIL” is easier to use and 
easier to sell than any ‘ fly paper.”

To be obtained from
The National Drug & Chemical Co. of Canada Ltd., Montreal
The Wingate Chemical Co., 545 Notre Dame St. W., Montreal
G. C. Warren, Regina, Saak.
The Standard Brokerage Co. Ltd., 144 Water St., 

Vancouver, B C.
T. A. Macnab & Co., Cabot Bldgs., St. John's, Newfoundland
W. S. Clawson & Co., 11 and 12 South Wharf, St. John, N B.
The MacLaren Imperial Cheese Co. Ltd., Toronto.

or direct from
The Brown Manufacturing Co., Ltd., Bury, Eng.

About 3ft. 
Long

MAKE

NAPTHO SOAP
YOUR LEADER

The result will be 
—satisfied cus­
tomers— satisfac­
tory profits.

The Welcome Soap Co.
limited

St. John, - N.B.

MADE IW CANADA

New Japan Teas
We are now quoting on Low Grades and would be pleased 
to hear from our Wholesale friends at earliest date possible.

S. T. NISHIMURA & CO., s>i. Ag.n... 55 St. Francois Xavier St., Montreal
Japan Consolidated Tea Co. Japan Tea Firing Co. Ito's Tea Firing Dept. Nakamura’s Tea Firing Dept. Tokai Tea Trading Oo.

12



PURITY IS THE BULWARK. OF A 
GROCER S REPUTATION

If you don’t sell the purest goods you can’t 
expect the best trade. Government analysis 
has conclusively proved that

E. D. S. Brand 
Jams and Jellies

ARE ABSOLUTELY PURE.

Agents : W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ;
Mason & Hickey, Winnipeg ; R. B. Colwell, Halifax, N. S.;
J. Gibbs, Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.

SM ir4

Unequalled in Quality
and a Producer of Permanent Profit

QUAKER
Canned Goods

The BLOOMFIELD PACKING CO.
BLOOMFIELD, - ONT.
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CaPricor" £S D /licirtc
Packages 11 1^111^

PRICE AND QUALITY RIGHT SB SB BB SB

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO PETERBOR.O

Butter Dishes
? US FOR PRICES.

Fruit Jars and Rings 
Butter Tubs and Boxes 
Butter Parchment

AND

John Bull Specials
Do you know about thorn ?

Walter Woods & Co. 
Hamilton «»« Winnipeg

E. T. Grocers, How About Canned Goods ?.
We are booking orders for all popular brands of canned goods, and are delivering early lines.
We are desirous of filling your order, because we can sell you at prices minus the freight, 
allowing you that much more clear profit

WRITE US TO-DAY.

T. A. Bourque & Co., Reg., Sherbrooke, Que.
Wholesale Grocers

How About Soup?
You cannot get anything better than

“CONNOISSEUR” and “GLENCAIRN ” Brands

Real Turtle 
Mock Turtle 
Ox Tall 
Tomato 
Julienne 
Macaroni 
am e

*

20 othere

hoisseur"bra5J

COfiCENTRATED Sflil

|ock TU RTi

Cook-a-leekle 
Notch Potch 
Mulligatawny 
Kidney
Chicken Broth
Vermicelli
Clblet

&

20 othere

FINEST QUALITY
Put up In glaae and tin

Cunningham CEL
De Fourier Co., Ltd.

LONDON, ENG.
Agents in Canada :

ROSE & LAFLAMME, LIMITED, Montreal
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IMPORTANT
Our special representative is now visiting the 
Dominion establishing agencies for the sale of our 
renowned

“TEA PLANT"
PACKET TEAS

His address is 303 Frank St., Ottawa. Write him.
For over half a century

Cooper Cooper & Co’s Teas
have upheld the very highest traditions of the 
British trade.

Our Tea» PAY YOU well

Cooper Cooper & Co. Ltd.
“The World’s Most Famous Teamen"

71-73 Tooley Street 
LOUDON, ENGLAND

Head Office:

PURITY
Is a Soap

which is snow white, pure and un­
rivalled in its cleansing and saving 
properties.

In the manufacture of Laundry Soap 
the ingredients used must be of the best 
the same as in Toilet Soaps —PURITY 
is of the best and if you use it you 
will agree that it is

“ The Soap without a Rival ”

Made for Careful, Particular 
People by Particular People l

THE YOUNO-THOMAS SOAP CO., LTD., 

Regina, Canada.

Z" 11 ■■
PEOPLE EVERYWHERE ARE HEAVY 

DRINKERS OF

LYTLES LIME 
FRUIT JUICE

AMD

LYTLE’S RASPBERRY 
VINECAR

These sweltering August days add largely 
to the consumption, and grocers who are 
out for brisk summer business are keep­
ing well stocked in these two popular lines.

ODDER FROM YOUR JOBBER 
OR DIRECT.

theT. A. LYTLE co ltd
Sterling Road, Toronto, Canada

is
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U H BAIN

JomjhtpT

■sto-wsgi

mm i

WM Ot-
Edmonton Branch

Nicholson & Bain

Calsary Branch

Nicholson & Bah I

BAN NAT Y NE AVE EAST 
TRANSFER TRACK

A Bumper Crop in the West
MR. MANUFACTURER, do you realize what this year’s bumper crop in the 

West may mean to you ?
It is the biggest crop in the history of the country and it will be worth a pile 

of money—much more than any previous crop.
The West will have plenty of money to spend and there will be a strong demand 

for high class goods.
Now is the time to push your goods in the West and develop a trade that will 

grow from year to year.
We can help you, as we have the selling organization to place your goods on 

the market.
We are established in Winnipeg, Calgary and Edmonton, the three principal 

- wholesale centres of the West. We can take your goods on commission basis, store 
them at these three points and distribute them to the wholesale trade.

To do business in the West it is essential that you 
should have live intelligent representation on the ground.

NICHOLSON BAIN
CALGARY WINNIPEG EDMONTON

c NICHOLSON

cooes
ABC Edition

Western Union , ^ 
Armsbys /90/& /907

aable aodrcss
n/gholson w/nn/peb

CALQARV,
" edmon ton

Storage for all daaaea of Merchandise also ears distributed at Winnipeg,
Calgary and Edmonton.
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TO THE TRADE:
It Cannot be too Often Repeated that, in Selling

CEYLON
TEA

You Should Teach the Customer

How to Prepare It.
The Superabundant Life and Vigor 
of the Ceylon Plant Give Its Leaves

All Tea Properties in High Degree. 

3 to 5 MINUTES’ DRAWING
With Furiously Boiling Water Suffices to obtain the

DELICIOUS AROMA, the 
DELICATE FLAVOR and the 
INVIGORATING TONIC.
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This is Pickling Spice Time !
How is your stock ? What are you selling ? We have, in our J-lb. trans­
parent packages of MIXED PICKLING SPICES, the finest selling line 
on the market. It is known and appreciated most everywhere. We shall 
be glad to ship you a trial order.

Ask for Prices To-day.

S. H. EWING & SONS MONTREAL 
and TORONTO

English Brewed

Stout
The most healthful drink of Old England is KOPS 

ALE, brewed from finest Kentish hops. It is in enormous 
demand in all parts of the world, and our six large brewer­
ies situated in London, Birmingham, and elsewhere, are 
kept busy all the year round.

Kops Ale or Kops Stout
will be found the best for luncheon or dinner, and are re­
freshing and stimulating at any time. They have a fine 
bitter taste, but are entirely free from anything of an injur­
ious nature. THEY ARE ABSOLUTELY NON-INTOXICATING. Good for all the year 
round trade. Let us correspond with you and send you Analytical report, with other infor­
mation.

CANADIAN AGENTS—Hudson’s Bay Co., Vancouver, B.C. W. L. Mackenzie & Co., Ross Ave., Winnipeg.
Kenneth H. Munro, Coristine Bldg., Montreal. Kyle & Hooper, Front St. E., Toronto. Royal Stores, 8t. John’s, Nfld.

WARRANTED PURE

GUARANTEED
BREWED

FROM THE

HOPS' BREWERIES. London, S.W.

When your customer wants to make pure, 
full flavored, sparkling jelly, recommend

Shirriff’s Jelly Powders
For over a quarter of a century they 
have been the standard of quality.

IMPERIAL EXTRACT CO., 18-22 Church St., Toronto

s
ERKD rO**

RWSTxBEIRlRM
Imperial Extract Co.

TORONTO.
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BRAND
BUY YOUR CANNED GOODS NOW, DO NOT DELAY FURTHER, 

AND IF YOU WANT THE BEST, BOOK

TARTAN Brand Fruit and Vegetables
This is also the place to buy

Lea's Pickles with the home flavor Imperial Vinegar
Wagstaffe's Jams, Jellies and Marmalades TARTAN Spioes Guaranteed Pure

Phone 59ti, Free to Buyers.

BALFOUR, SMYE (EL CO.
Wholesale Grocers, - - HAMILTON

CARPET
TACKS

will be required by housekeepers in the 
fall. Are you supplied ? You will find

Our BanK PacKage
which retails at 5c, a splendid seller.

SECURE A TRIAL SHIPMENT

THE BAZIN MFG. CO.
94 Arago St. 

QUEBEC

SUNOCO 

COFFEE DRINKERS

u* BEST to*,c 
.0»

BREAKFAST A LUXURY

EXCELSIOR
;_______________________________

OU* FACTO*» EQUIPMENT IS TM( LATEST IMPROVED OUR COFFEES AAC 
OIRBCT IMPORTATIONS. StLSCTCO SPECIALLY FOR THEIR DRIRRIRC 
MERIT WE OUARAHTEE THE HIGHEST EXCELLENCE AHO BEST

0*TAINA*LS VALUE

Toohunter Mitchell&Cp Coffee IhportersToronto
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For Delicacy of Flavor
Quality and Attractive 

Appearance
We have not seen anything more justly 
entitled to first place than—

LEA’S PICKLES
with the home-made flavor, Canadian 
grown—Canadian packed. Don’t think 
you’re getting the best if you miss buy­
ing Lea’s.

We are commissioned to offer special in­
ducements to new as well as regular 
buyers.

W. H. GILLARD1 CO.
Wholmmalm aroomrm

HAMILTON

Branch Houce—Sault Ste. Marie

The season is approaching when Gran­
ulated Sugar will be in active demand 
for preserving and canning purposes. 
When ordering supplies ask for

the BRAND approved for over fifty years 
and to-day the STANDARD OF EX­
CELLENCE.

Made from PURE CANE Sugar by

The
Canada Sugar Refining Co.,

Limited

MONTREAL

2 GUARANTEES

PAKER SALMON
WITH EVERY ORDER

Your

TRADE MARK

Surety
SONS 

ESTABUSHED 1834.

THIS IS ONE
and the other is the word and guarantee of Mathewson's 
Sons, here given, that EVERY TIN of QUAKER 
SALMON is highest grade Sockeye Salmon, from the 
Fraser and Skeena rivers. The package is the most 
attractive on the Canadian market, and here are the 
prices that talk.

QUAKER SALMON, flat», - - 82.06 
QUAKER 0ALII0K, tall», - - 1.00

ORDER FROM

Mathewson's Sons
WHOLES A LS GAMUTS

202 MoQILL STREET, MONTREAL

30

^'iiiiiiiiiiiimiiiiiiiiiiiiiiiiiâiiiiiiiiiiiiiiimiimiiiiiiiiiimmmiiiziiiiiiiiiiiiiiiimiiiiiiiiimii.7^

ABSOLUTELY PURE

» . .. . r _ ///////mA

THE BEST THAT 
I SKILL amd SCIENCE CAN PRODUCE §
< ...uiiimiuiiiiiiiiiiiitiiiiii-iiiii » iitmiMLiBHiiii i iii ii iiiihimiiiiiiiuimimi imiiiiiiiiiimii.i

WRITE, for PRICES TO

M ONTRE A L
J.W. Windsor 

Sole Agents
lumniiminiiiuimniiuttimiiHmninnimniniiim.imn'iimiiimi

For Canada
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WffiEX'

One of England’s 
Greatly Advertised
and Leading Lines

The World Renowned
THE PUBLIC SAY:

“THERE IS MERIT IN IT,”
And

Food Beverage
Agent for Montreal »

G. W. HODGSON
509 Lindsay Bldg. 

Montreal

THE TRADE SAY :

“THERE IS MONEY IN IT.”

Ontario Agents «
GREEN & CO.
25 Front St. E., Toronto

WRITE TO

Our Representative is now fixing Agencies

“Vl-COCOA,” 303 Frank Street, Ottawa

NOW READY 
FOR DELIVERY 
IN CASES OF 
ASSORTED SIZES

«

THE WORLD’S 
STANDARD WHITTEMORE’S POLISHES ONCE USED 

ALWAYS USED
The Oldest and Manufacturers

Quick
WHITt
Minis Dim

CAkVl • |

Ul iy -

Dirty Canvas Shoes
made perfect'y clean and white by 
uaing Whittemore’s “Quick White" 
Compound. In liquid form, ao can 
be quickly and eaaily applied. No 
white dust No rubbing off.
A Sponge in every package, ao al­
ways ready for use

-
CI><.I»

• DRESSING

c.ll.T 1 h,.,

Large size, per gross,
10c. size, per gross.

Also the following colors for can- 
▼aa shoes : baby blue, Alice blue, 
red, green, pink, lavender, cham­
pagne, coral, purple, light and 
dark gray, black, kbakl, russet and 
brown, in the same sizes and at 
the same prices as “Quick White."

“GILT EDGE”
The only black dressing for 
ladies’ and children’s shoes 
that positively contains oil. 
Softens and preserves. lm-

Earn a beautiful lustre.
argest quantity ; finest qual­

ity. Its use saves time, labor 
and brushes, aa it

Shines Without Brushing
Always Ready to Us#

Also for gents’ kangaroo, kid, 
etc.

If interested 
CANADIAN

Per gross

write for 
PRICES.

Polishes

PASTEOIIMSTEg
n\tS .BLAC#f* ,

Oils, blacks, polishes, softens and preserves. Con 
tains no turpentine or acids. Never dries up. Boxes 
hold double any of the Ola’s.
Price per gross..........................................

Excellent for old rubbers.

“SUPERB” Patent Leather Paste
For giving all kinds 
of Patent or Shiny 
leather shoes * 
quick, brilliant and 
waterproof lustre, 
without injury to 
the leather.
Laree size per groea 
Mod. size (blue tin 

boxes) per gross 
Per doz. % lb. boxes 
Per doz. % lb. boxes

“BOSTON” Waterproof Polish
A black liquid for men’s and boys’ shoes. Produces a 
patent leather shine without brushing. Largely used by 
Boot Blacks for polishing heels end edges of shoes.

SrOM “BOSTON JUNIOR”
1 Oc. size, per gross...................................... •

Alee in Ruaeet end Ox Blood

the World
“ ELITE

Combination ”
The only first-class article j 
for ladies’ and gents’ “Box 
Cell- “ Vici Kid " and all 
black shoes. The only 
polish endorsed by the ; 
manufacturers of “ Box 
Calf" leather. Contains 
oil and positively nourishes 
and preserves leather and 
makes it wear longer. Blacks 
and polishes.

“BABY ELITE”
Combination

10c. size per g-oss

“DANDY” Russet 
Conbination

For cleansing and polish­
ing all kinds of russet, tan 
or yellow colored boots and 
shoes.
Large size, per gross .

Star Russet 
Combination

1 Oc. size per gross

Russet Pastes
Dandy, large per gross 
Red Box, medium
Per doz., 1-4 lb- tins - . . 
Per doz. 1-2 lb. tins . .

Elite. Oz Blood and 
Brown Pastes same sizes 

and prices

WHITTEMORE BROS. & CO.,
WtitUmoru’. PolUhe. woo the “GRAND PRIZE” at St. 1 '---------- " ""

20-22-24-26 ALBANY STREET 
CAMBRIDGE, MASS., U. S. A.

competitor».
21
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^gfOENSEP MIL* O

Superior Quality Canada First Brands

Evaporated Cream 
and Condensed Milk

Orders promptly attended to. Every Can Absolutely Guaranteed.
PREPARED IN MODERN SANITARY FACTORY

AYLMER CONDENSED MILK CO., LIMITED
Factory : Aylmer, Ont. Sales Office : 39 James St. South, Hamilton

, ./.V.V!e.V.V{SV.V:«V,*, v.v :y; : ; •.%*. i .v.t î/.v.v.v.i.-

SAUCE

•.V.v;

Hi

A GOOD LINE
There is a “want more” fascination in H. P. Sauce that is 

crowding English Grocery Stores, and the new Sauce is replacing 
the older ones on all the best tables.

Judging from its reception, the Canadian Grocer sees in 
H. P. a truly good thing in Sauce lines.

Our bright advertising here will send you the customers.
Brisk sales liberal profit in H. P.

Postal to our Canadian agents secures full sized tasting 
sample and quotations. Try it for yourself. Then y ou'll get the 
reason for its success.

W. C. Patrick & Co., Toronto and Montreal 
R. B. Seeton A Co., Halifax. H.S.
The Codvllle-Smlth Co., Ltd., Calgary, Alberta 
Kelly, Oouglae A Co., Ltd., Vancouver, B.O.
Ellis A Co., Ltd., 8t. John’s, N.F.

Midland Vinegar Co., Birmingham A London, Eng. jjjj;

m

$

I
ml » i «m *Vi

• • •• 1 * * I |
• •••

Horses a ltd Cattle Fed On

MOLASSINE MEAL
are kept healthy and in good condition, and 
do not suffer from the many ailments that 
all classes of cattle are so liable to.

ASK FOB BOOKLETS AND ALL RABTICULABS FROM

ANDREW WATSON
•OLE IMPOSTER

91 Youville Square, ■ Montreal

PURE
ANNAPOLIS VALLEY

Cyder
“Land of Evangeline” Brand
Guaranteed absolutely free from chemical preservatives.

Will keep SWEET, CLEAR and SPARKLING in any climate.

The pure juice of the finest Nova Scotian apples manufactured 
and bottled by secret process, under direct supervision of a member 
of the most celebrated English Cyder makers—H. Whiteway & Co. 
Ltd., whose patrons include H. M. King Edward VII, H. M. Alfonso 
of Spain.

Bottled in champagne quart, pint or half-pint bottles ; also sup­
plied in casks.

For Priced (RS.McIndoe, - - Toronto.
Particular. S. W. Shackell, - - Montreal.

Addreu |j. S. Creed, ... Halifax.

ANNAPOLIS VALLEY
LIMITED

CYDER CO.

BRIDGETOWN, NOVA SCOTIA

CAPSTAN Brand
High-Grade Tomato Catsup

Put up in 10, 16 and 20 oz., 
bottle» of a new design and 
is very attractive. This cat­
sup is far superior to many 
others and is giving perfect 
satisfaction.

Sold Br all Wholesale Dealer».
Once Sold Always Asked For.

THE CAPSTAN MFC. CO.
TORONTO, CANADA.
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ESTABLISHED OVER 200RYEARS <

LONDON, ENGLAND

IS THE TABLE

VIN EGA R
MADE FROM FINEST MALT

Commands a Preference Over ill Others.
We are now appointing Wholesale Agents throughout the Dominion.

Write lo “CHAMPION" 303 Fran! St., Ottawa. A^ent lor proviace ol Qaebec, Wall. I. Snowdon 23 Barton Ate., Montreal
WE ARB OPEN TO DO BUSINESS OH BABY CONSIGNMENT TERMS

Wadstaffe’s

New Season’s Strawberry Jams 
and Sealed Fruits are now 
ready, order at once, quality 
cannot be beaten.

Wagstaffe Limited
THE PURE FRUIT PRESERVERS

Hamilton

FRUIT CANS
All sizes—All kinds.

SYRUP CANS
For products of Maple, Corn and 
Cane.

MILK CANS
For Sweetened Milk and Evap­
orated Cream.

MEAT CANS
Bevelled, Bound and Square.

BISCUIT TINS
of any description.

BAKING POWDER
AND SPICE CANS

PROMPT SHIPMENT. SUPERIOR GOODS.

THE-

Norton Manufacturing Co.
HAMILTON

Proven t Misunderstanding /
Keep an accurate and aimple record of 
all goods sold by using our

“DUPLEX"
COUNTER CHECK BOOK

Many grocers have felt the need for a 
check book that has both white and 
colored checks—one for originals, the 
other for duplicates. That’s the sim­
plest way or knowing how much is 
coming to you, from whom and what

The Carter-Crume Company Limited

Agencies Wanted
We are open to handle a few more high-class ac­
counts. We are established wholesale grocery 
brokers with good connections with the Western 
wholesale trade.
If you are not represented in Winnipeg, Mr. Man­
ufacturer, you should be. Good representation 
on the ground is absolutely essential.
We have splendid storage and track facilities. 

Correspondence Invited.

R. B, Wiseman & Co.,
3 WINNIPEG, MAN.

23
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Unsweetened

Iftwoirtrf»
Cream,

You will find more and more of your customers asking if you sell Condensed Milk. 
People find it is more economical and reliable than fresh milk, especially in summer. 
The BEST OF ALL are

BORDENS BRANDS
“EAGLE BRAND” CONDENSED MILtt and J

“PEERLESS BRAND” EVAPORATED CREAM
For fifty years this has been so. It is now. For sale by all jobbers.

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgatm 4 Co., Winnipeg, Man. Shallcrom., Macaulay A Co., Vancouver and Victoria, B.C.

Increased Sales—Bigger Profits
In a nutshell, Mr. Grocer, that’s what you are aiming at. The 
only sure method of accomplishing your aim is to handle goods 
of sterling quality. In the line of canned goods

RIVERDALE BRAND
is the Standard of Quality
When you handle Riverdale Brand you are in a position to get 
the cream of the trade.

ASK FOR QUOTATIONS.

The Lakeside Canning Co., Ltd. - Wellington, Ont.
MESSRS. EBY-BLA1N Limited, Ontario Agents.

AT LAST

NATION'S
TON-NIK

LEMONADE POW D E R
Non-intoxicating but a “pick-me-up.”

Always ready in V, lb. tins

Agent. . GREEN & CO., 25 Front St., B. Toronto

CARMAN, ESCOTT CO.,
141 Bannatyne St. WINNIPEG 

Manufactory BRISTOL . ENGLAND

star
★

AMMONIA
POWDER

tsSsst

/

1

11
UiarianjiCMasilH* V

Popular in Price and a Producer of Permanent Profit*.
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W. H. ESCOTT
(Formerly of Carmen-Seoott Co., now dleeohwd)

Wholesale Grocery Broker & Manufacturers’ Agent, - Winnipeg, Manitoba
REPRESENTING AMONG OTHERS THE FOLLOWING FIRMS:

Underdown & Crichton, London, England 
and Valencia & Dénia, Spain

(Rowley brand Raisins, Spanish Onions,
Shelled Almonds, etc.)

Wilts United Dairies, Ltd., Devizes, England
(Condensed Milk, etc.)

Battle Creek Com Flake Co., London, Ont. 
(Kellogg’s Toasted Corn Flakes)

The Hills Brothers Co., New York 
(Dates, Nuts, Figs, etc.)

Thurston & Braidish, New York
(Vanilla and Tonka Beans, Gum Arabic and 

Gum Tragacanth.)

OORRE8PONDENCE SOLICITED.

C. Vlahu, Patras, Greece
(Currants and Sultanas. )

Alert & McGuire, New York
(Olives, Bottle and Bulk.)

Gurd & Co., London, Ont.
(Brooms, Whisks, etc.)

Claus-Anderson, Enke, Stavanger, Norway
(Sardines, etc. I

Dwinell, Wright & Co., Boston, Mass.
(White House Coffee.)

Are You Satisfactorily Represented in the West ?

Mead Office and Track Warehouse:

141 Bannatyne Avenue East, Winnipeg, Manitoba.
BRANCH AT CALQARV. ALTA.

THE PEOPLE WANT

SHOE POLISH
Our widespread advertising gets 
the people to buy a trial tin ; and 
the real quality makes them pre­
fer 2 in 1 to all others, whatever 
their price or wherever they are.

How /• Your Stock ?

The F. F. Dailey Co, Ltd.
Hamilton, Canada Buffalo, H.Y , U.8.A.

ftduilE AID I

nap|
iNO CLEANE*,|

SNAP1 COM PANT

SNAP!
A Real Snap 

For the Grocer
Soap isn’t in it with Snap when it comes to 

cleaning dirty hands in record time and leaving 
them soft and white. Pretty nearly every person 
who passes your window would be happier if 
they knew about Snap. And we are advertising 
the advantages of Snap far and wide. We say, 
“Ask your Grocer.”

Are you handling It 7 Bottor ordor 
a trial ease from your Jobbor.

Snap Company,
Limited

Montreal, Quebec

25
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66

Tilbury
Brand

Canned Goods
are in a group of their
own—the A1 GROUP

Nothing Better Packed

One of the best-equipped factories on the Continent 
situated in the heart of the best Tomato District in 
Canada.

Get our prices for immediate and future delivery.

The Tilbury Canning Company, Limited, To?t.y’

The Wise Grocer
is placing his order for 1908 pack and buying

“PEERLESS” Brand
Canned Goods

Put up by the Beamsville Packing Co., Limited.

Sole Distributors :

WARREN BROS. & CO., - LIMITED
TORONTO and KINGSTON
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THOS. McCREADY <6 SON, Ltd.

—.—-

Bonded V/nmgar and Pick la Manufacturera 
Cat. »SS3 ST. JOHN, N.B.

The
Elgin National 
Coffee Mills

40 8l*oa and Stylom

They ere the
Coateat Grinder a 
Caa/eat Runnmrm

Uk set wholes ill iieeet, leant ceftee heeie w leklo' let atleie

WOODRUFF & EDWARDS CO.
MAKERS

ELGIN, ILLINOIS, U.S.A.

No matter what 
happens in the 
trade

The quality—always unfailing— makes appreciative custom­
ers. They come back for Ridgway’s Tea. Do you carry it ?

CANADIAN OFFICE. VANCOUVER, B.C.
Agents—Richard» êc Brown, 34 Notre Dame Street, Winnipeg, Man.

will remove them and leave no
blemish. Does not blister or re- WÊÊÊÊ 
move the hair. Cures any puff or swelling. Horse can 
be worked. ta.00per bottle, delivered. Book 6-C Free.

ABSORItINE. JR. for mankind. #1.00 per 
bottle. Cures Bolls. Bruises. Old Sores, Swellings. 
Varicose Veins. Varicocele, Hydrocele. Allays Tain

SHOE BOILS
Are Herd to Cure,

____  yet
^BSORBine

W F. THUDS, r.0.F_ 204 Donnoutl It., SpiiecTteie. lui
ClMlili Alim, LTHII SODS A CO, Wlitrul.

TRY A

Condensed 4d.
IN THE

Canadian Grocer

HOLBROOK’S
WORCESTERSHIRE SAUCE

brooks l,„

CANADIAN BRANCH 
26 Front St. E., Toronto 

Canadian Manager, H. Gilbert Nobbs

MADE AND BOTTLED 

IN ENGLAND.

37
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PROMPT SHIPMENTS !

We’re in a position to till all orders promptly for Essex canned goods, and the fact that Toronto 
is now only 3b hours distant from Winnipeg ought to interest the Western trade in the very 
best of Ontario fruits and vegetables. Improved railway facilities bring us nearer and nearer 
the great and growing West, and shipments are now made with a facility that shows how 
thoroughly we anticipate every possible requirement.

THE ESSEX CANNING & PRESERVING CO., Ltd.
28 Wellington Street East, Toronto, Canada

FACTORY AT ESSEX, ONT.
(The Most Southerly County In Canada.)

< v$||

“Sun Burst” «•**.
“Non-Pareil” »<®d. 

“Salad, Edible and Cooking Oils”
WINTER PRESSED

—Highly recommended.
—Guaranteed under the Pure Food Act.
—A substitute for Lard.
—The Quality of these Oils is their recommendation. 
—Be sure and specify these brands when ordering 

from your wholesaler.

Stock carried at Montreal.
Prices and Samples on application.

Rhone M. 6786

J. M. BRAYLEY,
MANAGER KENTUCKY REFINING CO, Incorporated

55 ST. PAUL ST., - - MONTREAL

Brooke Bond’s 
Packet Teas.
Are you getting the best possible 

value in the tea you purchase ?

Write for our prices and samples 
and compare them with the tea you are 
now getting and the prices you are 
paying.

If we do not show better value, you 
may rely on it that you are buying ex­
ceedingly well. If, on the other hand, 
our prices are lower or our tea better, 
we ask you to give us a trial order.

Agents for Western Canada:

Messrs. Hamblin & Brereton, 
Corner of Notre Dame & Victoria Streets 

Winnipeg, Manitoba.

28
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You Can Stand Behind
an article that has the quality to back it up like

James Dome Black Lead
It’s just Stove Polish, nothing else. All Shine, NO DIRT or DUST. Gives a lasting brilliant shine.

W. O. A. LAMBE & 00., Canadian Agents

B. CAMPBELL'S SONS
HAMILTON POTTERY

HAMILTON, ONTARIO

"GLOBE " w/t/i Percolator.
This pot speaks for itself. When tea 

is drawn take the Percolator out and tea 
remains free from tannin.

We make seven sizes of this, also 
The Champion Tea Pot. Send for price' 
list.

INE
ORDERS 

BOOKED
We are still booking orders for

Old Homestead
Canned Goods

and we are now making the early deliveries. 
You should place your order at once for your 
supply of this old, reliable brand.

SEND FOR QUOTATIONS

S. J. CARTER <& CO.
Wholesale Grocers

58 McGill Street, MONTREAL

Agenie for Ontario:
Messrs. W. B. Bsyley A Co., Toronto. 

Agcnis for Quebec :
Messrs. F. L. Benedict A Co., Montre»1

EDINBURGH

MAÏS READY ! 
ALWAYS PORE!

_ ONE STANDARD
COFFEE ESSENCE duality!
UNQUESTIONABLY THE VERY BEST

THOS. SYMINGTON A CO. EDINBURGH
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Hmrjppfr

It isn’t so much a question of saGetting Along” 
—the other fellow may get along so much faster 

that you won’t be jgs In the race—
Is to “Get Ahead” 
is “ENTERPRISE

What you want to do ,-ry 
Your best asset ifi

“ENTERPRISE”
with new Total Registering 

Device
The saving of time will doubly 

pay for it.
The convenience alone will 

make it worth all it costs.
It is cleaner, as it dispenses 

with the use of measures and the 
consequent presence of (lies and 
dirt.

Accurately measures molas­
ses, heavy oils, tar and other thick 
liquids.

' »

SELT PRIMING 
£* MEASURING PUMP
Has total registering device show­
ing when stock is low in barrel.

NO. 97 Pump costs $6.00 ; 
Auger, 75 cents; Extension Tube, 
50 cents a foot.

Write for Illustrated Catalogue of all the Enterprise 
Specialties

The Enterprise Mfjj. Co. of Pa. 
Philadelphia, U.S.A.

SELL

SUNNY MONDAY
to customers and make them YOUR customers.

Your stock is not complete 
without our new LAUNDRY SOAP

SUNNY MONDAY
oUNNY MONDAY is made almost entirely from XT'OUR CUSTOMERS should try it
^ vegetable oils with enough ammonia incorporated to * and avoid the aching backs which
make it cleanse quickly and thoroughly, with less rubbing cause “Blue Monday.”
than ordinary laundry soaps.

BANISH
“BLUE MONDAY”

SUNNY MONDAY
tAVFt LABOR. TIME, CLOTHES 

FUEL, TEMPER, MOREY
THERE IS PROFIT IN IT FOR YOU

“SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES."
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r* 1/^1 1 FROM A MODELvanned Voods factory.
THE NIAGARA FALLS CANNING CO., with the newest, most modern, and 
most sanitary factory in Canada, have now on hand a full pack of

Presented Pilled Cherries Strawberries and Haspbetries Refugee War Beans
which are of finest quality, and are sure to win and hold customers for every grocer 
who stocks them.
We invite comparison with other goods, which will convince at once that we are in a 
class by ourselves. Our factory is a model from mechanical and sanitary stand|>oints.
We pack all goods in SANITARY ENAMEL-LINED CANS, which preserves the 
natural flavor and color of fruits and vegetables. No cheap stuff—all high-grade 
goods, and guaranteed to be as represented.

The Niagara Falls Canning Company
WINNIPEG end WESTERN AGENTS . CANADA BRORERAGE CO.

J

The

Jubilee Broom
For several years we have been manu­
facturing this broom, and without any 
special advertising its sale has increased 
rapidly until it is now our leading line.
It is made of the choicest selected stock, 
by the best mechanics in Canada, and is 
just the proper weight and length for a 
perfect sweeping broom. If you are not 
handling this broom, send us a sample 
order.

Stevens - Hepner Company
LIMITED

PORT ELGIN, ONT.

'TUANS WHITE MOSS 
COCOANUT

When a Branded Cocnanut has
come to be recognized as a necessity 
in the housewife's pantry it is safe to 

count upon that brand as being the best on the 
market and you should stock it to please your 
customers.

Such I. While Mom

The Canadian Cocoannt Co., - Montreal

Talking to the Point
CLASSIFIED WANT ADS get right 

down to the point et issue. If you went 
something, sey so in e few well-chosen 
words. Reeders like that sort of straight- 
from-the-shoulder-telk, end that is the rea­
son why condensed eds are so productive 
of the beet kin of results.

CLASSIFIED WANT ADS are always 
noticed. They are read by wide-awake, 
intelligent grocers, who are on the look-out 
for favorable opportunities to fill their

TRY A CONDENSED AD IN 
THE CANADIAN GROCE*
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Your Unused Funds
should bear interest at the highest current 
rates. Amounts of $1.00 and upwards are 
received in the SAVINGS DEPARTMENT of THE 
METROPOLITAN B NK. Interest is allowed 
from date of deposit, and compounded 
every 3 months. No delay in withdrawal.

ALL DEPARTMENTS OF BANKING ARE 
CONDUCTED WITH ABSOLUTE 

SATISFACTION AND SECURITY.

The Metropolitan Bank
Capital Paid Up: ... $1,000000
Réservé Fund and Undivided Profits: • $ 1,241,532.26

riRE

AND

MARINE

Heau Office—TORONTO, ONT.

Assets over $3,570,000
Income tor 1906, over 3,609,000

HON. GEO. A. COX, President,
W. R. BROCK, Vice President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

ITHE TELEPHONE
A, O. 1833

FIRE & MARINE
Is a companion, friend and servant combined.
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near­
est office of

THE BELL TELEPHONE COMPANY OF CANADA

Head Office, Toronto
BOARD OF DIRECTORS

Hon. Geo A. Cox, President W. R. Brock, Vice-President 
Robert Bickerdike, M.P., W. B. Mcikle, E. W. Cox, Geo. A. Morrow, 

D. B. Hanna, Augustus Myers, John Hoskin, K.C., LL.D. 
Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C. 

Sir Henry M. Pellett, E. R. Wood.
IV. B. Me Ik le, General Manager/ P. H. Sima, Secretary

CAPITAL ....... $1,400,000.00
ASSETS.............................................................  2,162,753.85
LOSSES PAID SINCE ORGANIZATION, 29.833,820.06

HOTEL DIRECTORY.

WINDSOR HOTEL, f&S&T'
This House is pleasantly and conveniently located on the Hast Side of 

Queen Street. The rooms are bright ana cheerful. Every attention paid 
to guests. Billiards and pool. Hot and cold water baths. A. MoNiool, Prop

TOWER HOTEL, GE0RBtiR^«swHN'ti“f“#“ARA'
This tirst-cl&aa hotel is most conveniently situated in the coolest and healthiest 

part of the city. Five minutes from railway station and steamer stallings, and 
near to all principal public buildings. Cool and lofty bedrooms. Spacious Dining 
and Ladiea' Rooms. Billiard Room. Electric light throughout.

HALIFAX HOTEL
HALIFAX, N, S.

WINTER RESORT-Queen’s Park Hotel
PORT OF SPAIN, TRINIDAD, B. W.I.

John McEwkn, Manager. For Rates, etc., apply Trinidad Shipping A Trading Co. 
29 Broadway, New York.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. James K. Paisley, Prop

VICTORIA LODGE
Mrs. J F. SMITH, Proprietress. HAMILTON, BERMUDA

Opposite Victoria Park and Cedar Ave. Private Board $12 to $14 per week. 
Open Now Closes on May 1.

Persons addressing advertisers will 
kindly mention having seen their ad­
vertisement In this paper.

The Art of Decorating 
Show Windows and 
Interiors

'T'HIS is a complete and up-to-date 
* treatise on dressing of windows 

and decoration of store interiors. It 
is the work of not one man but of 
HUNDREDS OF EXPERTS. Prac­
tically every prominent window 
dresser in America has contributed to 
it. The instruction may be followed 
readily—no matter how little experi­
ence the decorator may have had. 
It is absolutely necessary that every 
window dresser should have this in­
formation-especially for his XMAS 
DECORATION—There is only one 
way of getting it. GET A COPY. 
Send us

$3.50
and we will mail you a copy postpaid 
by return.
410 page» 618 illustrations

MACLEAN PUBLISHING CO.
Technical Book Dept.

10 Front Street East, - - TORONTO
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“BED FEATHER”
SPICES

Our last special deal was so much appreciated, and we 
have had so many requests for inauguration of another 
deal, we are now offering another, more attractive than ever.

Our Travellers will Give Full Particulars

James Turner & Co., Limited
Hamilton, Ontario

INDEX TO ADVERTISERS.
This index la made up on Tuesday. The Insertion of the advertiser’s name In this Index Is not part of Me advertise­

ment, nor does be pay for It, but it is placed here entirely for convenience of readers. We endeavor to
have the index as complete as possible.

Ailum, (ico Sl Co.................... ................ 4
Aduuison. J. T., 4 Co............................ i
Allan. Kohl., Co........................................ 2
Allison Coupon Co.................................. 67
American Computing Co......................... 66
American Tobacco Oo .................. 64
Annapolis Valley Cyder Co.................. 22
And» r*on, Powm * « in ........................ 2
Aylmer Condensed Milk Co.................. ‘22

Hiker, Waller, k Co.................. *............
Balfour, Smye k Oo ...............................
Bulgur À Co.............................................
Barnard, Frank H .................................
Bazin Mfg Co............................................
Beumsville O-nivug Co...........................
Heard wood Agency.................................
Belleville Canning (Jo..............................
Benedict, F I, .......................................
Biukle, J. W.. k Greening.....................
Biiik*. Chas. H , 4 Co ..........................
Bligh. Howard k Sons.............................
Bloomfield Packing Co............................
Blue Ribbon Tea Co.................................
Bode Gum Co ..
Bnrd'-n Condensed Mdk Co....................
Bourque, T. A k Co ..............................
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Mow er.S F k Co..................................
Brack k Kirkland..................................
Bradât rfvfn ...........................................
Brand k Co...............................................
Branson jk Co.............................................
Bray ley k Co..............................................
Brook 8-Bond & Co . ..............................
Brown Mfg. Co.......  ..............................

58
18
10
4

18
2*;
67

9
58
F3
58

2
13 
3

56
24
14 
55 
67

28
28
12

Campbell's, It.. Sons...............................
Cana la Brokerage ................................
Canada Maple Exchange.......................
Canada Sm<»r Renn-nv Oo ............
Canadian Oo- oanut Co............................
Canadian n<tnn*r* ............................
Canadian Shredded Wheat Co............
• apstan Manilla t<>nug Oo..................
1 vrman Brokerage Co .............................
V/arman. ► m olt Co ..............................
Carter 8. J fc Co ....................................
Carier-Crume Co .............................
Caason, John, k Co..................................
Cereals. L d................ ..........................
Ceylon Tea Assn.........................
Chauip'on* Vinegar........................... .
Chnaimss. W C........................................
Church & Dwight......................................
Clark. W .................................................
Clawson k Co.....  ....................................
Computing Scale Co.................................

29
51

4
20
31

5 
56
32 

4

29
?3
27■
17
23
7«

9
55
2

66

Connors Bros............................................ 63
Conetaot. H................................................ 58
Cooper Cooper i Co ................................. 15
Core. Joseph .............  64
Cowan Oo.................................................... 56
,v'«. ■ at)....   r>7
Crystal Springs Bottling Co................... 67
Cunningham k Defourier .................... 14

Dalles. The F. F., Oo., Limited ......... 15
David won à Hay............  ........... .. 12
Dawson Commission Co ... .. 61
Dominion MhImmu On 10
Dominion Fruit Exchange ................... 63
Dominion 81 orage & Forwar ling Co. 2 
Dunn Wm. H ......................................... Î4

Kby-Blain Limited ............................... 3
F.vkardt, H. P . k Co............  32
Edwardsburg Starch .. outside front cover
Empire Tobacco Co............. ................ 64
Enterprise Mfg. Co.................................. 30
Eacott W H.........................................4. ?S
F. sex Canning Co .................................. Î8
Estabroon's ........... ............................. 25
Evans, F. Geo........................................ 4

m h 4 Bona.... 18
Eze Mfg. Co........................................... 2 k

L t Cie Des Savon Français................... 70
I<akeside Canning Oo............................... 24

•uifw • A • •• 2
IjtlKirlc, Martin 4 Co............................. 49
l tie Pick hug 4 Preserving Oo................ 68
I^TT> 4. IV» 15

Mae Laren's Imperial Cheese Co. .. 2
McCready. Thos. 4 Co............................. 27
Mcm-i kail. u <« « • 64
Mf'Willlsm 4 Kvurial ........... 60
MacNab, T. A . 4 0o............................... 1

Magor, Frank— out ide front cover
Mahique \ Doiuenech 4 < o ....... 10
Maple Tree Producer* Association... 19
Marshall. James ........................... 4
Mathewson s Sons .................................. SO
Mathieu J •... O»........................................ 15
Merchant s Counter Check Book Co.... 64
Midland Vinegar Co............................... 22
Mill mao. W H 4 Ho,,,   2
Mooney Birnlt and Cand» On.. 57
Moo‘ e .1 aw Fruit 4 Produce Co............. 2
Morin. C. A ............................................. 2
Mor m Rnm.......................... 70
Mott, John P. 4 Oo................................ 56

Fairbank. N. K., Co..........................  30
Farmers Canning Co.............................. 11
Fesrman. F. W.. Oo ......................... r»2
Pels 4 Co.................................   59
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Hillard, W H. 4 t r. 20
OUlctt. F. W . <*n., Ltd. outside back cover
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Grant, W J ..........................................  65
Greig, Robt , 4 Oo..................................... 7
Greening, Thos. B ................................... 2
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H. P Sauce ..............................................
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Howard Bros ............... ...........................

66
22
27
55
68
76
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Oak -y, John. 4 Sous ..............  ...........
O. i Homestead Canning Oo.................
O'Mara. Joseph ...........
Ontario Lamp 4 Lantern Co ..............
Orsi ? .........................................................

Paradis. O. A *.......................................
Paterson San e ..................................
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News From Coast to CoastGrocery
News From Western Canada

Pacific Coast Canneries May Unite Under Single Organization—New Whole­
sale House in Saskatoon—Trouble Regarding Early Closing in Fort

William.

VANCOUVER.
August 8.—The Empress Manufactur­

ing Company reports that it has handled 
a larger quantity of fruit this year 
than in any previous season. A large 
export trade is enjoyed with the North­
west, and this is steadily increasing, 
while all the trade on their special lines 
is practically in British Columbia. Since 
the lire several months ago, the old site 
has been rebuilt upon, and the plant 
is nearly in working order. A property 
across the street has been purchased, 
which has C.P.IÎ. trackage, and a large 
permanent building will be erected. The 
floor space of the old building was 200x 
120 feet, but the new one is already 
300x120 feet in area. The products of this 
company are coffees spices, flavoring ex­
tracts, jams, jellies, pickles, sauces and 
catsups.

There has been a local cut in the price 
of bread to five cents per loaf. This 
has been brought about by the continued 
offering by small bakers, mostly with­
out delivery, of bread at that price, but 
the larger firms have had to bring down 
their price to enable them to meet the 
t rade.

Many manufacturers are these days 
putting up their good goods in more at­
tractive ways. One of these may be no­
ticed on grocers’ counters in Libby’s 
food products. In a neat package, with 
flap openings, they have two dozen quar­
ter-pound tins of their sandwich meats, 
the halves being in dozens. The repre­
sentative of Huyler’s cocoa, New York, 
who is in town this week, has an attrac­
tion in the way of a nice polished wood 
cabinet, which will stand in a conspic­
uous place, and which goes with the 
goods if the cabinet full is purchased. 
Included are five pounds of halves, three 
pounds of ones, with three or four 
pounds of sweetened and unsweetened 
cocoa, the whole approximating $5 or 
.$6 in cost. Huyler’s is also introduc­
ing a special article in the way of a 
shredded wheat sticti, Vitli chocolate 
coating a neat and tasty thing.

Prices of foodstuffs are generally firm, 
with an advance in eggs, which now 
retail at 40 cents. They have started on 
the upward climb, which reaches 70 or 
75 cents in the middle of winter.

The run of salmon this year does not 
appear to be much more than last year, 
if as large. Some of the cannerymen 
think it will be a little better, since last 
year on the Fraser was the worst on 
record. Mention was made previously

of a movement to amalgamate all can­
neries under one association, and now 
the report comes from Bellingham, one 
of the canning centres just south of the 
border, that every establishment both 
in the United States and Canada will 
be under one management next year, if 
the project now proposed is carried 
through. Next year, according to the 
schedule, should be a profitable one and 
the idea of the combine is to have a 
regular price for the benefit of the 
business generally.

Vancouver Island cherries are creat­
ing a strong demand in the Northwest, 
and the Victoria Fruit Growers’ As­
sociation has had more orders than could 
be filled. The cherries are being pack­
ed carefully and in an attractive way 
and are reaching their destination in 
first-class shape.

On the Empress of Japan, which left 
this week for the Orient, were twelve 
cars of flour, six Canadian and six 
American.

William Reid, who was driver for 
T. S. Annandale, New Westminster, was 
injured in a runaway accident and died 
the day after. He was 22 years of age.

J. G. Taylor has resigned the position 
as manager of the co-operative store at 
Chilliwack and will move to Victoria. 
A. J. Carleton, secretary and book­
keeper, will take charge of the store, 
with Mr. Mitchell, of Vancouver, in 
charge of the order and delivery de­
partment.

Menzie’s store, Duncan, had a nar­
row escape from being destroyed by 
fire last week. A customer after light­
ing a cigarette threw the match into 
a barrel of packing material which im­
mediately broke into flames. The blaze 
was put out before serious damage was 
done.

W. L. Lake & Co. who bought out 
the grocery store of G. A. Layton, of 
Penticton, has adopted a new idea to 
encourage business. He is a photogra­
pher and with a studio established in 
the same building, he gives coupons with 
purchases, a certain number entitling 
the holder to have so much photographic 
work done.

The Cabello Cigar Company, of Van­
couver, has written to the city council 
of Ladysmith, Vancouver Island, stating 
that it was thinking of changing its 
location and asikng what could be se­
cured in the way of a bonus. It sug­
gested $15,000, or a suitable building

34

for the accommodation of 100 work 
people and $10,000 for ten years without 
interest. The request was filed, as the 
Ladysmith council does not grant cash 
bonuses.

Mr. Campbell has disposed of his gro­
cery business on the corner of Fourth 
Ave. and Granville St. to Gruchy & Car- 
low. Mr. Gruchy is an experienced 
grocer, having been until recently in a 
grocery partnership on Granville St.

A. MacLachlan, of the cijty wharf 
grocery, Nelson, is counted among the 
oldest merchants in that city. He was 
T>orn in Ontario on July 29, 1838.

J. Murray, a pioneer resident of the 
West Coast of Vancouver Island, was 
in the city this week, and spoke of the 
progress of whaling on the West Coast. 
He states that this industry is one of 
the. most profitable in the province. The 
two stations on the West Coast and the 
one at Nanaimo are taking more whales 
than were expected this summer, one 
steamer having secured about 200 al­
ready. At first it was somewhat difficult to 
dispose of the different parts, but now, 
even in their crude state, the company 
has no trouble in finding a market for 
its products. The Japanese are becom­
ing the best customers, and besides, great 
quantities are shipped to England. The 
Pacific Whaling Company, which em­
barked in this business only two or 
three years ago, is making much money 
on the capital invested.

Among the sufferers at the big fire 
at Fernie were P. Burns & Co., $15,000; 
A. Macdonald & Co., wholesale grocers, 
$45 000 ; Trites-Wood Company, whole­
sale and retail, and numerous small 
losers.

SASKATOON.
August 8.—A start was made this 

week on the new wholesale warehouse 
of the A. Macdonald Co. Last year a 
temporary warehouse was put up but 
with the expansion of the business the 
company decided on putting up a thor­
oughly equipped establishment. The new 
warehouse will be situated at the corner 
of Twenty-third St. and First Ave.. in 
close proximity to the C.N.R. tracks. 
Only a portion of the building will be 
erected this year but this will give 
ample room in which to store and handle 
the goods until next season. The por­
tion now under construction will he 
finished in about two months’ time, 
when the goods will he transferred from 
the old building to the new one. A. 
Macdonald, president of the company, 
was here a few months ago making ar­
rangements for the purchase of the site. 
The work is conducted under the man­
agement of W. A. Irish, of Winnipeg. 
The new warehouse will enable the com-
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pnny to handle a much larger stock of 
groceries than previously.

This is fair week and most of the 
grocers in town have taken special pains 
to make their stores and windows at­
tractive. The dust nuisance annoyed 
every merchant in town for a few days 
but with the calmer weather everything 
has been made neat and clean again. 
The stores were open until ten o’clock 
some evenings this week in order to 
accommodate the visitors to the fair. 
Unusually large stocks of fruits and 
candies were also kept on hand to tempt 
the holiday makers.

Special preparations were made at 
the Cairn’s store on Second Ave. for 
the fair, which lasted four days. Bar­
gains were advertised in all departments 
and a neatly trimmed display of Hunt- 
ley and Palmer’s biscuits occupied one 
window. An orchestra was employed 
to play in the evenings and on the main 
floor a cloak room was opened for the 
convenience of customers where wraps 
and parcels could be left.

sold for not more than $1.75 this sea­
son.

The larger grocers of Fort William 
are complaining of the working of the 
early-closing by-law of the city. They 
are compelled to close at li p.m. and 
are quite willing to comply with the 
regulation, but say that there have re­
cently sprung up a number of small 
grocery stores on the side streets in 
the residential parts of the city, which 
are not being forced to live up to the 
conditions of the city ordinance. These 
are, to some extent, places which have 
been converted from private dwellings 
into corner groceries, and are often car­
ried on by the family residing in the

same building, to whom it is no hard­
ship to wait on customers in the even­
ing, especially when they are getting 
a share of the trade, which the big 
stores are barred out from by the city 
regulations. The latter feel that this 
is a class of competition which presses 
unfairly upon them, but to enforce the 
by-law thoroughly would require some 
special patrolling of the residential 
quarters. The city police are always on 
duty near the business centre and can 
easily watch for infraction of the by­
law by the men who have the large 
stores on the main business streets, 
but others can escape unnoticed.

Quebec and Eastern Province Notes.

Storm in Nova Scotia Plays Havoc With Crops—High Prices for Produce- 
Some New Ideas From Montreal.

FORT WILLIAM.
August 8.—T. Kehoe has just opened 

a new grocery store on the corner of 
May and Leith Sts.

John King, the manager of the John 
King Co., Limited, who suffered such 
a severe loss from fire last month, has 
had the ruins of his block removed and 
expects either this fall or next spring 
to build a solid brick four-storey block 
covering the whole of the site, 75x105 
feet. The new block will be leased and 
Mr. King himself intends to enter the 
wholesale grocery trade. He has a large 
concrete block warehouse with track 
facilities on Hardisty St. which lie will 
use for the wholesale business.

Prices for produce are keeping away 
above the normal for this season, flro- 
eers are paying 26 cents for butter and 
211 cents for eggs at Owen Sound, and 
local dairies and farms are getting 35 
cents for butter and from 25 to 30 cents 
for eggs. The home-raised eggs, how­
ever, are cutting very little figure in 
the market, almost all being absorbed 
at once by private consumers.

The trade in canned vegetables pre­
sents a complete change since last sum­
mer. At that time the local grocers had 
to use considerable effort to secure 
quotations and then the price was ex­
tremely high. This season travelers 
have been in active competition to dis­
pose of their goods, with the result 
that there is a drop of price in orders 
for fall delivery of from 30 to 50 per 
cent, and it is expected that tomatoes 
which have been retailing for 15 cents 
will sell in the fall for 10 rents and 
other canned vegetables will he sold 
at 3 for 25 cents.

California fruits are much cheaper 
Ilian last year, and will probably con­
tinue so for the balance of the season. 
Beaches, which form a big percentage 
of the shipments, which were retailed 
for $2.50 per crate last year will be

MONTREAL
August 11.—The regular monthly 

meeting of the Montreal Retail Grocers’ 
Association was held in their hall, St. 
Catherine St. on Thursday evening, 
July 6. The chief business of the meet­
ing was to distribute the prizes which 
were won at the grocers’ picnic recently 
held at Highgate Springs, Vt. A large 
number of the victorious contestants 
were present, including many Indies, to 
receive their prizes. The meeting was 
presided over by Bresident A. Laniel, 
assisted by the other officers of the as­
sociation.

The problem of disposing of odds and 
ends of goods which become slightly 
shopworn, or which have fallen into 
disuse, is always a perlexing one. This 
difficulty, however, is well circumvented 
by a small local grocer, who, by the 
way, has always had a habit of doing 
things well, although his store is not in 
the most fashionable part of the city. 
This grocer never allows such things to 
collect in out-of-the-way corners, but 
keeps all odds and ends in large basket- 
near the front door in full view of 
everyone who enters his store. Tn addi­
tion to a reduction in price he offers 
coupons, which are good for so much 
in trade with each dollar’s worth of 
the odds and ends purchased. He finds 
that this plan works out admirably.

The Shredded Wheat display, which 
was mentioned in last week’s issue as 
having been in Quebec and is now being 
shown in the windows of Dupins Freres, 
St. Catherine St. east continues to 
attract attention. A machine which 
demonstrates the process of shredding 
the wheat is in operation in full view 
of the passing crowd. The cutting pro­
cess may be seen. Baking and prepar­
ing the wheat is done in the basement 
of the building on account of a lack ol 
necessarv space in the window.

Aug. Racine, corner De I primer and 
St. Catherine St., reports business so 
good that he has no time for holidays.
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One feature which is characteristic of 
this store is the inverted V shaped bul­
letin board which one always sees on 
the sidewalk in front of the store, tell­
ing of the bargains which may be ob­
tained inside. As a business getter this 
form of advertising for retail grocers 
is certainly all right.

In conversation with a grocer who is 
fortunate enough to have his store in 
a locality inhabited by a picnic-loving 
people, lie spoke of its advantages. Let 
it be said, however, to this man's credit, 
he was quick to observe the advantages 
of the variety of business, and he was 
quick to get after it, so that now he 
can tell to a nicety just what is re­
quired for a picnic.

“Lessive Bhenix,” a new washing 
compound, is the subject of a very 
unique window display on St. Catherine 
St. west. This display is rather of the 
mechanical order, as it consists of fig­
ures, or marionettes, in the act of wash­
ing clothes and doing various other 
things which can be done with “Lessive 
Bhenix.” As is usually the case with 
displays of this nature, that is. where 
there is some animation given considei- 
able interest is created in the minds of 
passe rsby.

Bcrhaps now more Ilian at any other 
time the difficulty of obtaining good 
clerks in a store is greater Ilian it has 
Ibeen formerly. While this may be so, 
a prominent grocer who has met with 
great success and who has alwavs been 
surrounded by efficient clerks, believes 
in making their pay commensurate with 
their efforts. This he does by instilling 
in them their own importance as a part 
of the firm, and the moment they mani­
fest any very particular interest in the 
business he rewards them in a material 
way. As a result of this thev are 
struggling to outstrip one another, all 
of which means greater sales, which in 
turn means larger bonuses for the em­
ployes.

This is the very heighi of the fly sea­
son, and every grocer should have an
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appreciation of the horror with which 
tlie average woman regards flies and 
take good care that his stock is suf­
ficiently protected from the depreda­
tions of flies, otherwise many a good 
customer may transfer her patronage 
to another store. In this connection it 
may he said that many stores hang Hv 
netting over the shelves, and in this 
way the goods are protected. One can­
not say too much about the value of 
cleanly appearances in the grocery. 
Probably nothing in the world will mili­
tate against success so surely as shabby 
and uncleanly appearances.

Laurie Mathewson, of Mathewson’s 
Sons, who has been confined to the house 
for the past two months, is now able 
to be about.

HALIFAX.
August 8.—The only special feature in 

the local grocery market this week is a 
decline of ten cents per hundred pounds 
in the price of sugar. The announce­
ment caused no surprise as the jobbers 
had been anticipating a decline for some 
time, 'file prices quoted in Halifax are: 
extra standard granulated, $4.ill); Aus­
trian granulated, $4.80; bright yellow, 
$4.70; No. 1, yellow, $4.40; cut loaf in 
barrels, $5.45.

Provisions on the whole arc very high 
for the season of the year, and the 
market as a whole is somewhat of a 
puzzle to both the jobber and the con­
sumer. On account of the rather un­
settled condition of the market and the 
prevailing high prices no very large 
orders have been placed of late and 
stocks in many lines are now becoming 
quite low. Both beef and pork are very 
firm. American pork, fat backs, is 
quoted at $23, and Canadian at $22.

American plate beef is $21, and the best 
Canadian $1!>. Lard in pails is 134c, 
and in cases, llte. Hams and bacon 
are in good demand, the former being 
quoted at 15c. Side bacon is 16c, and 
rolls, 12c. All bread-stuffs are very firm, 
and cheese is high, being quoted at 124c 
and twins at 12jc.

As regards eggs and butter there is 
little to say, outside of the fact that 
theie is general complaint regarding the 
prices, which are considered too high for 
the season of the year. Nova Scotia 
eggs continue scarce at 22c, while P I*.. 
Island stock is worth Pile to 20c. The 
price of butter is unchanged from last 
quotation.

'fhe fish business is a little quiet just 
at present. There is a good variety of 
fresh fish on the local market, and some 
of the fishermen along the shore are 
making good hauls of mackerel. As 
usual most of these fish are iced and 
shipped fresh to the American market.

A heavy wind and rain storm during 
the early part .of the week played havoc 
with the growing crops throughout the 
Province, causing a loss estimated at 
thousands of dollars. The storm was 
particularly severe and small fruits and 
the apple trees suffered severely. Hund­
reds of tons of hay stacked on the 
marshes in many districts were swept 
to sea. The standing hay and the 
crops were beaten down and in many 
cases were completely ruined. The rain­
fall was a record-breaker, over five 
inches falling in twelve hours.

The market is well supplied with all 
seasonable fruit. The demand, however, 
is not so heavy this week. probably due 
to the fact that berries are coming in 
very freely. Large shipments of blue­
berries are being made from Nova 
Scotia to Boston, the steamer from 
Yarmouth taking as many as eleven 
hundred crates in one shipment.

Interesting Ontario Items

St. Thomas Grocers Busy With Oddf ellow Visitors—Ottawa Retailers Push 
ing Pure Food Show—An Adver tising Novelty From Chatham.

GUELPH.
Aug. 10.—Guelph Old Home Week was 

a decided success as a reunion of old 
boys and girls. The committee made 
money and provided lots of fun besides. 
There were lots of old boys and girls, 
including Admiral Kingsmill. The fun 
was fast and furious at nights especial­
ly. People loosened up and spent 
money who never were known to spend 
before. But, and it ought to be a 
capital B, as far as the grocers and 
bakers were concerned, they all lost 
money. Preparations were made to 
avoid being eaten out of house and 
home, but to eat out the stocks of gro­
ceries carried in Guelph would need 
several old home weeks. The crowds 
did not apparently come to eat. In one 
bakeshop alone 500 loaves of stale bread 
were in stock on Thursday morning, 
showing about how things were going. 
Even the small fruit and soft drinks 
stands were from $20 to $200 out.

Among the old boys present were no­
ticed Fred T. Smye, of Balfour, Smyc

& Co., and ('has. Smye, Hamilton; 
Fred. Tobias, of Brantford, traveller for 
Todhunter & Mitchell; 1. 11. Scott and 
H. G. Macdonald, grocers, Toronto; 
Hick Darcy, Peterboro, and numerous 
others.

.1. A. McC'rae, of .1. A. McCrae & 
Son, left on Friday for a month’s holi­
days at Milford Bay, Muskoka.

The market Saturday was consider­
able of a failure on account of most 
people having spent their spare cash, 
and so prices took quite a slump. Eggs 
dropped from 22c to 18c a doz., with 
the stores carrying large stocks. Butter 
also dropped too from 20c to 21c, and 
potatoes to 75c a bushel. Tomatoes 
were good sellers at 30c a basket. Ber­
ries were scarce at from 12c to 15c a 
box. We expect a quiet week after the 
great rush of people.

Prof. Zavitz, of the Experimental De­
partment of He O.A.C., states there 
should be no reason for complaints this 
year from the farmers. Everything 
seems to be in the very best of condi­
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tion and good to very good yields 
should he secured on the average. 
Speaking particularly of the wheat crop 
the professor said there should be bet­
ter than an average crop of good 
quality.

There were some funny stunts done on 
Windham St. by some of our local gro­
cers and travellers on Thursday night 
that would have done credit to the 
traveller’s snack at Alton.

Some of the boys made money out of 
(lour this week, one young man selling 
25 lbs. and making $10.00 out of it, 
putting it up in packages of 5c each. 
Another made a lot by selling corn 
starch by the ounce. Talcum powder 
and confetti were also in great demand.

J. A. McCrae & Son got a nice letter 
from Carman, Manitoba, last week 
which shows that grocery ads are read 
a long way from home.

STRATFORD.
August 10.—Edmund Baker, traveller 

for the Stratford Wholesale Grocery 
Co. for the past three years, is receiv­
ing congratulations from his numerous 
friends on lately joining the ranks of 
the benedicts. He has also severed his 
connection with the above firm to ac- 
cept a position with W. II. Gillard & 
Co., of Hamilton, where he will in 
future reside, .las. Scott is taking Mr. 
Baker’s trip. . „„

Mr. Deniche, of MeCully & I laugh s. 
died suddenly in the hospital here from 
appendicitis, last week.

Fruit trade is rather dull at the pres­
ent time, between the preserving seas­
ons, and as a consequence a number of 
the boys arc taking holidays. Tomatoes 
are arriving plentifully. Berries are 
over and peaches are coming in slowly 
The pickling season has started and

ing pure spices.
At this season of the year most gro­

cers allow their windows to become 
dirty and fly-specked, much to the dis 
gust of customers. A little more time 
and attention spent on the show win 
dow would greatly improve this state 
of affairs.

LONDON.
August 10.—Wholesale trade is picking 

up and the prospects are considered ex­
cellent. A feature of the trade is the 
slow movement of sugar, a great falling 
off in consumption being noticeable 
everywhere. This is taken to mean thaï 
housekeepers have not so much money 
to spend as usual, and are economizing 
hy doing less preserving. The market 
appears to be rather demoralized. .Japan 
teas are higher and very scarce, with an 
advancing tendency. Oyions and In­
dians are steady. Coffees are steady. 
Other staples are unchanged, but a drop 
is looked for in the price of foods. Re­
tail trade is satisfactory.

The retail grocers intend having a big 
time the last Wednesday night of this 
month, when the weekly half-holidays 
come to an end. It is intended to hold 
games and sports at Springhank, and 
at to-morrow night’s meeting of the 
Retail Grocers’ Association a commit 
tec will be appointed to make final ar­
rangements for the blow-out.

It is understood that John Diprose 
the Dundas Street grocer, intends es-
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tablishing a north Hid branch in the 
store until recently occupied by Frank 
K. Smythe, who recently made an as­
signment. This will make three stores 
owned and controlled by Mr. Diprose.

It is estimated that this season's crop 
of honey will be double that of either 
litOB or 1!MI7. One man near Strathroy 
estimates bis supply at 5,00U pounds. 
Each hive is yielding from 30 to 100 
pounds. The reason of the big crop is 
the splendid clover fields, which blos­
somed earlier than usual, llee keepers 
say that all the honey that is made up 
to the last of June is taken by the bees 
from clover blossoms. In both of the past 
two years the weather was coin until 
late in the spring, and consequently the 
clover did not blossom until late in the 
summer. It is expected, however, that 
honey prices will be maintained.

The consumption of fruit during the 
iiot days of last week was unusually 
large, people evidently realizing that 
during the heated term there is no bet­
ter diet than fresh, luscious fruit, such 
as is grown hereabouts.

CHATHAM.
August 10.—Everything looks bright 

for the big merchants’ picnic to Erie 
Beach on August 20. Merchants in all 
lines of trade are heartily co-operating 
in making the affair a success. Though 
some difficulty was at one time antici­
pated in inducing all the merchants to 
dose for the afternoon, they have been 
practically unanimous in falling in line, 
and the petition recently circulated to 
close at 12 o’clock on excursion day has 
met with a hearty response. A note­
worthy feature is the unanimity with 
which grocers, whether on King Street 
or on the side streets, put down their 
names. Experience in other cities has 
shown that merchants who refused to 
close have lost more in public sym­
pathy than they have gained in trade 
by keeping their stores open.

Hurnie & Co., successors to .James 
N. Massey, made their formal bow to 
the Chatham public last week. A hand­
some new black and green sign adorns 
their place of business, and the firm 
are using newspaper space in plenty to 
introduce themselves. The new firm 
have behind them 18 years of experience 
in the grocery business, and are retain- 
all the original Massey staff. A cordial 
invitation is extended to all, whether 
purchasing or not, to come in and get 
acquainted.

C. G. Elliott, of Comber, is enlarg­
ing his general store by removing the 
partitions between it and taking in the 
premises next door formerly occupied by 
the Crown Bank.

Bus Wigle <k (to., of Leamington, have 
installed a new computing scale. This 
is stated to be the first of its kind in 
the town.

A. M. McCormick &' Son, Pelce Is­
land, are having plans and specifications 
drawn for a new $7,000 store to re­
place the premises destroyed by fire 
last fall.

E. R. Wigle, of Ruthven, has pur­
chased Smith & Son’s grocery, in Leam­
ington, and is now in possession. Mr. 
Rodell Smith will probably take a trip 
to the Northwest in a couple of weeks.

The retail clerks are taking a warm 
interest in the forthcoming merchants’ 
picnic. Last week at a well-attended 
meeting it was decided to form a uni­

formed corps of 200 or more. They will 
parade King Street at 12.30, leaving on 
the 1 o’clock, car lor Erie Beach.

There is some talk among local milk­
men of supplying a quality of milk espe­
cially designed for infants. Milknnn ex­
press themselves as willing to take up 
the project, but doubt if the people 
would care to pay the price, which, on 
account of the waste involved and the 
time taken to perfect the milk, would 
be about double the present price of lie 
a quart.

Is the common, everyday kite a good 
advertising medium ? That it affords 
possibilities in this direction is evident­
ly the belief of a local sign painter, who 
last week had a kite, adorned with his 
name, flying high over the city. It cer­
tainly attracted lots of attention. In 
these days of airships, the kite as an 
advertising medium is a timely novelty.

HAMILTON. -
August 11.—The markets here have 

been abundantly supplied for the last 
few weeks and prices of fruit and veget­
ables have slumped to pretty low 
figures. On Tuesday last tomatoes sold 
at 15c a basket; apples at 10c, peaches 
at 40c, plums at 30c, green corn, 7c a 
dozen, and all other garden truck at 
low prices. It is the first ti ne in years 
that this market has been so glutted 
that the people could not rise to the 
occasion and clear it up, but, unfortun­
ately, they have not as yet recovered 
from the panic On Wednesday, the 
12th, the Fruit and Vegetable Growers' 
Association of this district held their 
annual picnic at the Brant Mouse, Ham­
ilton Beach. It was a grand success, as 
it occurred on the grocers’ half-holiday. 
Most of the city grocers were there and 
they certainly helped their country 
friends to pass a pleasant hour, and in­
cidentally also to share from their com­
modious lunch baskets those good 
things that only the country girls know 
how to put up.

Our streets in every direction are 
lined up with Italians and Greeks with 
their peddling carts. They seem now to 
be spreading out in the things they 
sell. Peanuts and pop-corn are now 
augmented by bananas, peaches, plums, 
cherries, etc. It is said that our local 
pedlars have been reinforced by 20 or 30 
carts from Toronto. Some time ago 
the city council passed a by-law pro­
hibiting the peddling of foreign fruit on 
the streets, hut as usual it has not been 
enforced. The grocers everywhere are 
complaining about the falling off in sales 
of bananas, etc., but it does not seem 
to have dawned on them that thev have 
the law on their side if they would onlv 
stir up the police and have a few of 
those fellows fined. It is the old story, 
nobody wants to take the matter lip. 
Grocers all over the country should take 
up the fight against these aggressive 
foreigners, before they get so thorough­
ly entrenched that it will he hard to 
disturb them.

ST. THOMAS
August 10.—As expected, the grocers 

are kept quite busy to-day putting up 
extra orders on account of the already 
numerous arrivals of visiting Oddfel­
lows. The stores are quite handsomely 
decorated, and windows well cleaned and
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dressed. Banners arc hung across Tal­
bot and other streets, bunting, In ion 
Jacks, and Stars and Stripes every­
where displayed in their honor, giving 
the city a very inviting and creditable 
appearance. The mayor lias proclaimed 
Wednesday our Civic holiday, and the 
Oddfellows* demonstration is to uc field 
that day at Pinafore park. The grocers 
and butchers will likely keep open until 
noon on the Civic holiday, as is usual.

Many of the grocers are complaining 
of being obliged to work till midnight 
and sometimes after on Saturdays there­
by rendering them unable to attend wor­
ship on Sunday. The ministers ii.uld 
remedy this condition of afiairs as it 
is their duly to request the thoughtless 
late shoppers to mend their ways by 
buying earlier, and the grocers might 
likewise assist by agreeing not to ac­
cept orders for delivery after nine p.m. 
Saturday nights, and this relic of slav­
ery would soon be a thing of the past.

The city council is about to pass a by­
law making the markets, of which we 
have two, one in the west and the othei 
m the east end, feed instead of free, as 
they have been for the past twenty 
years, and also making it a punishable 
ofience if any grocer makes any pur­
chases thereon before !) a.ui. It is now- 
up to the grocers, as they are the most 
interested, to call a meeting for the pur­
pose of considering the council’s action, 
and this should be done immediately, 
otherwise it will be taken for granted 
that the grocers are in favor of going 
back to conditions which the older nicii 
will remember existed and which tficy 
opposed at the time. If the weather is 
a trille hot, it might pay to hold Un­
meet ing at once.

Tomatoes took a slump in earnest fi st 
week, dropping from a dollar to twenty- 
live cents for 11-quart baskets, over sup­
plies and over-ripe fruit being the cause 
Potatoes are keeping unusually high, 
owing to the small yield which the grow­
ers all seem to agree on,, the grocers 
paying a dollar per bushel for them and 
retailing at thirty cents per peck. Dairv 
butter is very scarce, retailing at 25 c 
and creamery prints at 2!lc.

All berries, excepting the Lawton or 
thimhlebcrrics, are done for the year, 
and they have been very high all season, 
partly owing to the fait that the grow­
ers have telephone connection and make- 
use of it to arrange prices, and the gro­
cers get all the blame for the high 
prices by the consumers. Blackberries 
sell at 10c per box, and are quite plen­
tiful, but the market is rarely over­
supplied.

INGERSOLL.
August 11.—One of the oldest and 

best known grocery stands in the town 
is about to be vacated by A. Beattie 6c 
Co., to make way for the Royal Bank. 
This stand, which is admirably suited 
to the grocery business, is situated at 
the corner of Thames and King streets, 
the two leading thoroughfares, and 
when the business was taken over by- 
Beattie & Co. a few years ago it hail 
the advantage of a long established 
trade built up by Robinson Bros., who 
were successfully engaged in the grocery 
business for years. It will be difficult 
for the people of the town and the sur­
rounding districts to associate any 
other business with this stand. Beattie 
& Co. will remove to new premises

I l
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nearby about the first of September. 
The new stand will undergo alterations 
and improvements and with their char­
acteristic- enterprise as a propelling fac­
tor as heretofore the business is bound 
to flourish in the new quarters.

Grocer C. A. O’Neill and Mrs. O’Neill 
have returned from a delightful trip to 
Detroit and other American points of 
interest. While away Mr. O’Neill had 
the pleasure of witnessing several of the 
American League baseball games, and 
in this connection it might be remarked 
that in his early days he was one of 
the star players of the U.S., hence his 
great interest in the game at the pres­
ent time.

Trade has livened up with grocers con­
siderably during the past few weeks and 
with the preparations for the autumn 
season there arc anticipations of a good 
volume of business. The “financial de­
pression” has been relegated to the 
background and with abundant crops 
and plenty of work for the energetic 
ones a high spirit of optimism reigns. 
The apple yield is said to be decidedly 
promising, while in regard to all the 
other crops the farmers have absolutely 
no cause to again take up the time­
worn cry of “hard times.”

Few people outside of those actually 
in business have any conception of the 
losses with which merchants meet, sim- 
nly through the stealing proclivities of 
those who enter their places of business 
or who manage to get in their work 
from the outside. Considerable petty 
thieving has taken place here of late, 
but it is now thought to have been 
given a check. On Saturday night Chief 
Wright detected two of a party of four 
Woodstock young men in the act of 
stealing a watermelon from in front of 
Fotheringham’s store. The gang had 
aroused suspicion on the part of the 
officer and he had carefullv planned to 
watch their movements. After they had 
made off with the watermelon he fol­
lowed and eventually placed three of 
them under arrest, while the fourth was 
summoned to appear in the police court 
with the others. The four pleaded 
guilty to the charge against them, and 
three of them received sentences ranging 
from one to two months in the county 
bail. The fourth offender, owing to his 
previous good character and the fact 
that he had onlv fallen in with the 
others shortly before the theft, was 
committed and allowed out on suspend­
ed sentence. The magistrate pointed 
out that stealing from merchants had 
to be stopped. Merchants everywhere 
suffer in a like manner and the wonder 
is that there is not a more organized 
effort to have the offenders hunted down.

OTTAWA.
August 11.—Honey is likely to be a 

little lower in price this year. R. P. 
Yetts, Ann street, Glebe, one of the 
most enthusiastic apiarists in Ottawa, 
has submitted some rather interesting 
statistics. Since June 23 Mr. Yetts 
has had a hive of bees on scales, and an 
increase in weight from 16 lbs. on June 
23 to 88 lbs. to-day has been noticed. 
The first six days the hive increased 36 
lbs. in weight, and during the 13 days 
in Julv has increased 20 lbs. This year, 
according to Mr. Yetts, has been one of

unprecedented success for the cultiva­
tion of bees.

Contracting for blueberries before 8.30 
o’clock on By Ward Market last Thurs­
day, was the charge laid by Inspector 
Borthwick against Chas. P. Prévost, 
grocer, in the police court last week. 
The inspector said that the defendant 
had purchased 14 pails of berries before 
the gong on the market building rung 
8.30. Mr. Prévost said it was 8.45 
when he made arrangements for buying 
the berries. The deputy magistrate 
dismissed the case, remarking that the 
evidence was not sufficient to convict.

Ottawa’s population this year will be 
near the 80,000 mark, according to re­
liable estimates. The taxable assess­
ment is likely to be around forty million 
dollars. No official figures, of course, 
are as yet obtainable at the city as­
sessment department but it is learned 
that the population indicated will be 
around that figure.

Despite the recent influences working 
against a big business turnover it is

F. W. FORDE.
One of the Ottawa Grocers who is 

taking a Prominent Part in 
the Association’s Pure 

Food Show.

interesting to know that many whole­
sale firms have equalled the records of 
prosperous times. This applies even to 
those who handle luxuries. Naturally 
the purchaser of an article costing fifty 
cents has been inclined of late to turn 
his attention to those at twenty-five 
cents. To the captain of industry this 
has meant the birth of an effort to sell 
two articles in place of one. “By means 
of hard work,” said a wholesaler this 
week, “our sales for this year are up 
to previous records; but it has been 
uphill labor.” The squeezing out of 
business from a tight-money public is 
not an easy task. Scores of firms have 
accomplished it; which is a good thing 
for everybody.

F. W. Eyrde and A. G. Johnston, two 
enthusiastic officers of the Grocers’ As­
sociation. who went West in the inter­
ests of the Pure Food Fair, have 
returned, and have brought with them 
the assurance of many more exhibits. 
Manufacturers throughout the country
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are giving the Ottawa Retail Grocers’ 
Association loyal support with their 
fair, and everything promises to be 
lovely. Further arrangements have 
been made during the last couple of 
weeks and as the time draws near for 
the opening of the Central Canada Ex­
hibition, interest on the part of grocers 
centres upon the pure food fair. All the 
members of the association are working 
hard.

PETERBORO.
August 11.—The grocers of this city 

are very much averse to the prevailing 
habit among Sunday schools, churches 
and other organizations of soliciting 
prizes for picnics. Almost every ex 
cursiou leaving the city has previously 
arranged a programme of sports and 
many of the prizes for these are “beg­
ged” from the merchants. One grocer 
in referring to this matter stated that 
it was a nuisance which instead of be­
ing lessened or curtailed altogether was 
on the increase. It is only endured be­
cause of the fear of offending a num­
ber of customers. Once he begins 10 

give he is always giving and thus the 
nuisance continues. Baseball and other 
sporting clubs want to be supported 
and during the summer months in par­
ticular, the generosity of the grocers is 
imposed upon. The evil, it was thought 
by the grocer, was one that ought not 
to he countenanced. Though in a few 
cases it may work out so as to put 
the grocer in a better light in the com­
munity it has become so common a thing 
that this scarcely applies. It is not 
good business, remarked the grocer, and 
he thoroughly believed that the grocers 
who refused politely, though firmly, to 
countenance such requests will be a good 
deal better off in the end.

The window of White & Gillespie’s 
store is at present attracting much at­
tention. It is dressed to advertise 
Quaker Oats, manufactured by the 
Quaker Oats Company in Peterhoro. 
The sides of the window are dressed 
with sheaves of oats from the field and 
through the centre of the window is 
running water, in zinc pipes, which 
operates two miniature water-wheels il­
lustrating the primitive method of the 
grinding of grain. Quaker Oats in a 
large pan and a few packages scattered 
about complete the advertising scheme.

The officers of the Ontario Co-Opera­
tive Fruit Growers, which association 
recently held its annual meeting in 
Toronto, are: Hon. President, A. E. 
Shertington, Walkerton; President, D. 
Johnson, Forest; 1st Vice-President. 
Robt. Thompson, St. Catharines; 2nd 
Vice-President, J. E. Johnston, Sim- 
coe; 3rd Vice-President, Elnor Lick, 
Oshawa. Mr. Cutting resigned the sec­
retaryship and P. W. Hodgetts, Parlia­
ment buildings, Toronto, was elected 
to succeed him. This is a temporary 
arrangement, however. Last year 
twenty-four local associations joined 
the body as compared with thirteen the 
year previous. An effort will be made 
to have a central organization.
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TO FACILITATE FEUIT SHIPMENTS

Dairy and Cold Storage Commissioner
Makes Arrangement of Advantage 

to Canadian Fruit Growers.
The following notification of an ar­

rangement for facilitating the shipment 
of early apples and other perishable 
fruits to Great Britain has been sent 
out by J. A. Ruddick, Dairy and Cold 
Storage Commissioner. The arrange­
ment is very convenient and should 
prove of considerable advantage to fruit 
shippers interested in early varieties:

“Growers of early apples and other 
tender fruits who have in the past been 
desirous of shipping to Great Britain 
have met with difficulty in securing suit­
able cold storage temperatures on board 
steamships, because of the fact that 
they did not have a sufficient quantity 
to fill a cold storage chamber. Owing 
to the special température required, 
there is no other produce with which 
fruit can be successfully shipped in cold 
storage. In order to meet this difficul­
ty, and to provide suitable cold storage 
temperatures for the shipment of early 
apples and other fruits in small lots, 
the honorable the Minister of Agricul­
ture has authorized me to contract for 
the entire space of one chamber on the 
steamship “Ontarian,” sailing from 
Montreal for Ixindon on August 22, and 
also on the steamship "Sicilian,” sail­
ing for the same port on August 29. 
The space in these chambers is now 
available for shippers at regular rate 
of freight which is thirty shillings per 
ton measurement (forty cubic feet), 
payable to the steamship company in 
the regular way. The proper tempera­
ture will be maintained in these cham­
bers regardless of the quantity of fmit 
which may be offered for shipment. The 
Government guarantees the earnings of 
the whole space.

"As the space in these chambers is 
limited, intending shippers must notify 
the Dairy and Cold Storage Commis­
sioner, Ottawa, without delay. First 
come will be first served until the space 
is all engaged, when no further shipments 
for that steamer can he accepted. Ap­
plications for space should state the 
number and size of the packages which 
are to be shipped, in order that a pro­
per estimate of the space to be occupied 
may be made.

“The Department of Agriculture will 
assume no responsibility in connection 
with these shipments, but there will he 
the usual supervision by the cargo in­
spectors at Montreal and London and a 
complete temperature record will be se­
cured of the chamber during the voyage.

“Shipments for the ‘Ontarian’ on 
August 22nd should reach Montreal not 
later than the morning of the 21st, and 
for the ‘Sicilian’ not later than the 
morning of the 28th.

“Chambers will be secured for later 
shipments if there is sufficient fruit to 
warrant making a contract.”

manager. The new company will carry 
on the same lines as formerly and will 
operate under the same name.

Apple

CANADA’S APPLE CROP.

Shippers’ Association Furnish 
Comprehensive Report.

The convention of the International 
Apple Shippers' Association met at Nia­
gara Falls, N.Y., on Friday and Satur­
day of last week. One of the important 
features was the submitting of a report 
hv the executive on the estimated crop 
of the year.

Canada’s crop will be substantially the 
same as last year’s, but will he differ­
ently located. Nova Scotia’s will be 
equal to last year’s and Ontario’s east 
of Toronto slightly lighter. The dis­
trict north of the main line of the Grand 
Trunk will he the same ; south of the 
main line will he in excess of last year’s 
yield. British Columbia’s will he below 
that of last year, and will require ship­
ments from eastern Canada. The New 
Kngland States promise little better 
than half of last year. The quality for 
the entire Canadian territory promises 
to be good.

The following officers were elected :— 
President, W. L. Wagner, Chicago; sec­
retary, C. I*. Roth well, Martinshurg, 
West Va.; treasurer, William French, 
New York. R. J. Graham, Belleville, 
was elected a member of the executive 
committee. Vice-presidents were named 
from all the apnle-growing states. The 
1900 meeting will be held in August at 
Niagara Falls.

CARRYING ON W. A. GIBB CO.
The business of W. A. Gibb Co., Ham­

ilton, dealers and exporters of evapor­
ated apples and other lines, which was 
built up by the late W. A. Gibb, has 
been taken over by a new company, of 
which James Somerville is the energetic

WHOLESALERS AND THE WEST.
The towns of the new provinces, Sas­

katchewan and Alberta, are at the pres­
ent time most keenly alive to the im­
portance of inducing wholesale firms to 
establish warehouses in their midst. At 
present, of course, Winnipeg is the great 
distributing centre, but several of the 
towns west of that city are ambitious 
to become wholesale centres for their 
respective localities.

The natural redistribution centres 
next to Winnipeg, are the cities of Re- 
gina, Moose Jaw and Saskatoon. Among 
these cities the competition for com­
mercial supremacy is most keen. The 
cities have employed publicity commis­
sioners at high salaries to advertise 
their good points in the east, and to 
expound to the wholesale houses the 
advantages they offer for location.

Regina, being the oldest centre and 
the seat of Government, has hitherto 
been most successful in securing whole­
sale houses. Regina, besides being on 
the main line of the C.P.R., also has 
branch lines running north and south 
Saskatoon, however, which has just 
been connected hv a new railroad with 
Winnipeg, and which will be on the main 
line of the Grand Trunk Pacific, will 
probably be one of the greatest railroad 
centres in the west, and hence one of the 
most important commercial centres.

Moose Jaw, which is the main divi­
sional noint on the C.P.R. west of Win­
nipeg, is also a most important factor 
in commercial life in the west. Being 
the terminus of one of the most im­
portant lines from across the border and 
with a line under construction leading
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into the most fertile lands of the north, 
and also with projected connections 
with the Grand Trunk Pacific and the 
Canadian Northern, Moose Jaw holds 
many inducements to wholesale men 
seeking for locations to establish new 
warehouses.

Hitherto the Boards of Trade of these 
provinces have spent a good deal of 
money in advertising their towns, but 
now they realize that more must be 
done. They are communicating directly 
with wholesalers and showing them the 
money they would save in cheaper 
freight rates by establishing a branch in 
the west.

The keenness of the merchants amt 
business men regarding the commercial 
well-being of their cities is shown in 
Moose Jaw by the formation of a Pro­
gressive Club, which includes nearly all 
the members of the leading firms in the 
city. This association has already been 
successful in securing several whole­
salers and are contemplating an organ­
ized campaign to secure others.

The wholesalers who are the first to 
secure warehouses in the west are, of 
course, those whose products are of a 
bulky nature, and whose freight rates 
are high, lienee engine and threshing 
machine firms, carriage firms, etc., are 
Ihe first to secure the advantages of the 
diminution of freight rates by erecting 
warehouses. The others will follow 
shortly if they figure out closely the 
comparative cost of shipping piecemeal 
and the cost of shipping in lots to 
warehouses.

It is affirmed that many of the larger 
American firms have their eye on the 
Canadian west and it behooves their 
Canadian competitors to get into the 
race in time.

ONE PRICE STOPS HAGGLING.
There are many buyers of the class 

which a contributor calls “hagglers." 
who work the dealer for cut prices. It 
makes no difference how low a price the 
dealer names, they respond with a 1< w- 
cr offer. They are like the man who 
asked the price of a certain article and 
thinking fhe storekeeper had said 50 
cents, exclaimed, “Too much ; i’ll five 
you 40.” “1 said 15 cents,” replied the 
storekeeper. “Oh ! in that case 1 II give 
you 10," said the haggler. Rome «tellers 
make quick advances in prices when a 
known haggler puts in his appearance, 
thus preparing themselves for the in­
evitable cut, but making the Utter 
harmless. This cannot always be done, 
however, and the better way is to have 
one price and stick. When a dealer 
achieves a reputation as a one-price 
tradesman the hagglers do not try their 
wiles on him. _______  • ' • -

TRADE NOTES.
W. J. McCleary, of the Salada Tea 

(to. staff, is off on a short holiday trip.
J. R. McKenzie, of H. P. Eckardt & 

Co., Toronto, is spending a vacation at 
Parry Sound.

A. G. Oleiser and J. S. Leslie, gen­
eral merchants, of Oainshoro, Sask., suf­
fered loss by fire last week.

W. Woodley Musson, of Geo. Musson 
& Co., Toronto, and Mrs. Musson, are 
holidaying at Lake of Bays, Muskoka^

IE
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CANADA’S PLACE IN THE WHEAT- 
PRODUCING WORLD.

An ollicial statement has been issued 
by the statistical department at Ottawa 
giving the estimated wheat crop of the 
Dominion at 130,263,000 bushels. This 
is nearly 6,000,000 bushels less than the 
estimate published ’July 31 by Beer- 
bohm’s Corn Trade List, one of 
the world’s greatest authorities. The 
Ottawa figures estimate the crop in 
Ontario at 18,164,000 bushels; in Mani­
toba at 56,164,000 bushels; Sas­
katchewan at 47,080,000 bushels; in Al­
berta at 7,280,000 bushels.

This will be a record yield of wheat 
for Canada and but for the dry 
weather of July it would have been still 
larger.

Canada to-day stands about eighth 
among the wheat-growing nations of 
the world, based on this year’s figures, 
and in about the same position as 
Italy. The order of the first seven is: 
United States, Russia, France, India, 
Argentine, Hungary, Germany.

But if this country develops at the 
rate it has done during the past half- 
dozen years it will not be a great 
while before she will vie with the Unit­
ed States for the position of the lead­
ing wheat-producing country of the 
world. Seven or eight years ago Can­
ada only produced 55,572,368 bushels of 
wheat. This year Manitoba alone is

estimated to have rather more than 
that, while Saskatchewan and Alberta 
between them will produce something 
like forty-five to fifty million bushels 
more than they did in 1901.

Not only are the crop conditions 
good in Canada, but the world’s wheat 
market is favorable. Beerbohm’s Corn 
Trade List says that the world’s visible 
supply of wheat on August 1st was the 
smallest on record, with the exception 
of the years 1897 and 1898. But what 
is probably the most interesting to 
Canadians is the following quotation 
from the same authority:—“The most 
extraordinary feature, however, is the 
combined absence of Russian and Indian 
wheat and the obvious fact that Europe 
is likely to be dependent upon America 
and Canada for the next six months for 
its supplies, and consequently for its 
lead as to future prices.”

The situation of the world's wheat 
market should contribute to the 
strengthening of the general trade 
situation in Canada. We have the 
wheat and a good market is promised 
for it.

THE GOVERNOR GENERAL AND 
CO OPERATION.

It has been reported in business 
circles recently that Earl Grey has 
identified himself with and is to accept 
the presidency of one of the large co­
operative companies now being organ­
ized. This is something we regret to 
hear. As Governor-General Earl Grey 
has shown himself to be a shrewd, keen 
business man, with an evident apprecia­
tion of the practical side of the affairs 
with which he has had to do. lie has 
shown, too, his appreciation of the 
benefits of good advertising in his vigor­
ous support of the recent Tercentenary 
Celebration at Quebec. From the 
standpoint of an advertisement, as well 
as in other ways, this was one of the 
greatest, events in Canada’s history. 
While the cost of the celebration was 
perhaps half a million, it undoubtedly 
will be worth ten millions in its general 
effect. The Governor-General deserves 
a good deal of credit for his connection 
with this.

In the matter mentioned above, how­
ever, if the report is true, 11 is Excel­
lency shows much less business fore­
sight. The business situation in Can­
ada is entirely different from conditions 
in Great Britain and Europe, and this 
is something the Governor-General 
should realize. Canada is a new coun­
try, and one in which the smaller 
merchants and retailers, the corner 
stores and the country traders, have 
played and are playing a great part in 
the country’s development. These have 
done and will continue to do a work 
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which the co-operative societies it is 
proposed to organize would not under­
take. This is one of Canada’s strong 
business features and is something 
which is not evident in Great Britain 
and the European countries.

The Governor-General of Canada 
should not permit himself to be drawn 
into any connection such as is suggest­
ed above. Even as Earl Grey he should 
have the foresight to see the injustice 
and unwise features of taking any such 
action.

LOOKING INTO TECHNICAL EDU­
CATION.

The Premier of Ontario will look into 
technical education .matters when in 
Europe. It is a subject that will take 
a great deal of looking into.

Canada has been blessed by nature 
with a great many things that if utiliz­
ed will make it a great nation; but we 
are not always so quick to take advant­
age of our opportunities as we are to 
boast of their existence.

It is not because a country is rich in 
natural resources that it becomes great. 
Greatness depends more upon the char­
acter of its people than upon any other 
factor in nation building.

Technical education builds up charac­
ter by awakening the intelligence and 
stimulating the creative powers of the 
youth of the country who come under 
its influence. This is not a supposition. 
It is a fact attested by the experience 
of other nations and particularly Ger­
many. The position that country has 
assumed during the last ten years 
among the industrial nations of the 
world is ascribed more to technical 
education than anything else.

In Canada we have made a beginning, 
but it is a very small beginning. Out­
side a Board of Trade or two and the 
Canadian Manufacturers’ Association 
no body of men seem to be very en­
thusiastic over the subject. Even the 
educationalists, with few exceptions, are 
indifferent. Last year the inspector of 
technical education for Ontario, with a 
view to ascertaining what technical 
work was being done, sent a circular to 
the public school inspectors in that 
Province. In his official report he says 
that not nearly 50 per cent, replied. 
This is certainly discouraging. And yet 
Ontario is doing more for technical 
education than any other Province.

Two or three years ago a movement 
was started to secure the co-operation 
of the Dominion Government. While 
supervision and care of education 
devolves upon the Provinces it is 
only proper that, in a matter of 
such national importance as tech­
nical education assistance should be 
given by the Federal authorities. So
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THE SITUATION IN THE WEST
The Western Viewpoint, by our Special Correspondent.

Winnipeg, Aug. 11.—The week has

far the most the Dominion Government 
appears to have done is to consider the 
advisability of appointing a commission 
to investigate and report upon this im­
portant subject. The matter has not 
yet gone beyond the consideration stage.

Politicians are usually slow to move 
in the direction of reform but it is to 
be hoped that while abroad the Premier 
of Ontario will be so strongly inoculat­
ed with the technical education microbe 
that his enthusiasm will burn as a 
fever. In the meantime why should not 
another effort be made to inoculate the 
I lominion Government?

A FAVORABLE YEAR FOR HONEY.
The warm weather during the late 

spring and early summer is having a 
hcnelicial effect on other things than the 
fruit crop. Reports from the honey- 
producing centres of Ontario say that 
the yield this year is likely to be double 
I hat of either 1 Still or 191)7. The yield, 
lice keepers say, depends to a great ex­
tent on the condition of the clover crop 
up to and through June, when the bulk 
of honey is made. Kor the last two 
years the weather was too cold and the 
insect workers were not able to pursue 
I heir saechar ne-secking activities to any 
favorable extent. This year, howe.ee, 
the clover crop was splendid and the 
bees were able to work at the best ad­
vantage. As a result there will lie a 
splendid yield of clover honey.

WILL SALMON CANNERIES COM­
BINE?

A significant item comes from the 
coast this week in the form of a report 
to the effect that arrangements are be­
ing made to form a combine of all the 
salmon canneries on the Pacific Coast.

According to the drift of seasons, 
next year, following four short years, 
will he a good one for salmon and the 
pack in 1900 is expected to be very 
large. The idea of the amalgamation, 
it is stated, is to keep up the regular 
prices for the benefit of the industry 
generally and to provide for the even 
distribution of the pack. The amalga­
mation, it is suggested, is to take in 
all the factories on the Pacific Coast, 
so that I he industry can he practically 
controlled under one organization. While 
I he report cannot be authenticated it 
hears considerable of the earmarks of 
verity.

PERSONAL NOTES.
P. W. Hudson, of the Canada Broker­

age Co., Toronto, is enjoying an auto 
trip witli his family in the Orillia and 
Muskoka district.

Gerald Larkin, of the Saluda Tea Co., 
Toronto, is enjoying a vacation at Kern- 
dale in Muskoka and Good Cheer Island 
on Georgian Bay.

been one of disaster in the Canadian 
Weal, though mil anything that has 
touched the crop. The Kernie disaster, 
appuling in its details, both as to the 
loss of life and property, has not yet 
hecu l'elt to any appreviuble extent in 
business circles, though later it un­
doubtedly will be, owing to the enorm­
ous destruction of coal and timber and 
the delay in the production of coke. It 
is the most terrible thing of its kind 
that lias happened in Canada and noth­
ing can exceed the promptness with 
which help has been rushed to the relief 
of the sufferers from all parts of Can­
ada, and the sympathy and help of I he 
Western United States towns has been 
of the most practical kind. The Spo­
kane contingent who thought of the 
supply of sterilized and refrigerated 
milk for the bailies and little children 
certainly deserve the thanks of all the 
mothers in Canada, and was so badly 
needed and arrived with such prompti­
tude.

The disaster of the burning of the 
steamer Premier and the loss of eight 
lives east a slill further gloom over 
Winnipeg, the monetary loss was com­
paratively trilling considered in the 
light of the Kernie losses, but was a 
good round sum, nevertheless.

But even these things, terrible as lliey 
xvere for the sufferers and heavy as 
the loss will be are mere lleabites in 
comparison to the railway strike. Of 
course it has made no difference at pres­
ent, trains are running regularly and 
no section of business is embarrassed, 
but every thoughtful citizen is asking 
himself what will happen if the strike 
continues? It is evidently a fight to 
a finish there is no thought of yielding 
on either side and it is less than three 
weeks to the time when the crop should 
begin to move. The railway company 
is silling light and saying nothing, hut 
they are, nevertheless, quietly ami ap­
parently effectively preparing to re­
place the striking men. The question 
is, can they do it in time to handle the 
crop successfully, and the great fear 
is lliât they cannot.

No railway official will say a word, 
hut there are certain avenues of in­
formation open and from these it is 
burned that the C.P.H. at Winnipeg is 
prepared to feed and lodge 1,IMMI men in 
their yards and there are about .Till now 
at work again. These men are living 
accumulated and brought in small 
gangs and run right into the yards. The 
pickets of the union men are not al­
lowed to come within a certain distance 
of the big fence and all the holes In 
the fence have been stopped so that
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they have no very definite information 
as to what the company are doing. The 
company have a very large force of spe­
cial police guarding their works and the 
only claim they make is that the system 
will lie kept operating in spite of the 
strike. They have taken not the slight­
est nut ice of the strikers and it look» 
us if preparations for the struggle had 
been made a long time ahead.

Even if they are able to fill the places 
of the men it is not probable that the 
system can be kept working as quickly 
and as sun ' as with the old hands 
and all this will mean delay in the move­
ment of the crop. Kor this reason the 
strike is very unpopular and the sym­
pathy of the public is all with the rail­
way company rather than with the men. 
The men claim I hey do not care for sym­
pathy, that it buys no bread and butter 
but they have never really had a big 
strike before when the sympathy of the 
public was so entirely with the road and 
it may lie that before it is over it will 
come home to them that public approval 
is a help in most matters. The strike has 
not affected retail trade so far, but if 
it continues it certainly will do so. The 
railway men have always been free 
s|M‘mlers and as there is a large body 
of them their trade lias been much 
sought after. Strike pay is only #T> for 
single and $7 per week for married 
men, and many of the men were mak­
ing all the way from $7.*> to ?l‘i'i a 
month so that their spending power 
will he reduced by that much.

In every other way tilings in the West 
are as good as can he, there lias been 
little rain, which is still much needed, 
hut there have been void days and cob* 
winds and Ibis will help to fill the wheat 
Cutting will he quite general next we** 
and liie wheat is of excellent quality. 
Just how much of the yield has hvcil 
i nl down by the drought it is impos­
sible lo say hut there is no other 
damage ami the quality is excellent aiol 
• in 11,000,000 acres even a dépréciation 
in vivid of three or four lmsh.‘i> will 
still leave us with fully 100.000.000 and 
there is no present indication iluii 'he 
yield will go below that ligule.

The financial situation seems all right 
and there will certainly he less discon­
tent than there was last fall. In the 
twelve months it is claimed that hanks 
have reduced their credits ">0 |>er vent., 
so that while the extension of specula­
tive credits will not be as great as in 
the years prior to 1907 lhe legitimate 
demands of farmers and grain men in 
general will lie met all right. The ameml- 
meiil to the Banking Act. which in­
creases the power of the hank ill the 
matter of note circulation will make it 
(mssihle to have in circulation at least 
ifiVJ.IHIO.tMMI more than was available last 
year.

Everything looks good hut the strike 
and even that is nul as had as it might 
he, though every good citizen will work 
and hope for its speedy adjustment.—II.
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Markets and Market Notes
QUEBEC MARKETS

POINTERS—
Fruits—Declined.
Vegetables—Declined.
Sugar—Steady.
Fish—Advanced.
( 'heese—Firm.

Montreal, Aug. 13.
The past week has been thoroughly 

characteristic of this period in August. 
At the time of our last writing busi­
ness generally had taken on consider­
able activity, but this evidently was a 
llowing over into August of a few dying 
struggles of July, because now business 
is typical of August. This dullness pos­
sesses the feature of being expected, 
so no great pessimism has been stirred 
up by it. Everyone is looking forward 
to the good crop which promises in the 
West to remedy all evils, and at this 
point this seems pretty well assured 
if no extraordinary circumstance makes 
it otherwise.

Prices all round remain high, and there 
does not seem to be much chance of any 
very great declines. Even in the face 
of small demand many lines are excep­
tionally firm under such conditions. 
Butter and cheese are maintaining a 
high altitude which, in the ease of 
cheese especially, has a tendency to 
check trade somewhat. The sugar mar­
ket, which has been very active for the 
past few weeks, “has been hit on the 
head,” as one dealer expressed it, and 
a quietness reigns supreme in this line.

SUGAR—The sugar market has cer­
tainly changed since our last report. 
It was reported last week that there 
was big demand, and it was thought 
that the drop in prices would increase 
this demand, but it seems to have act­
ed like a wet blanket, as the bottom 
dropped out of the market so far as 
demand is concerned. The decline tail­
ed to prove very attractive. 
o»«uu«d. -........................... ;;;; *j S|

‘w* :::: *“
•• 251b.......................................................... 6 9*

Cxtra ground, bbla ......................................................... £ ■?
“ " K-ib. boxes............................................. 6 5}

Powdered, bbla................................................................ £ Jl

Phoenix .......................................................................... * »
Bright coflee .......................................................  .... *60
He. I r ..................................................................  J30

He.l ” begs............................................................ 4 36

SYRUPS AND MOLASSES—There is 
not much activity in these markets. A 
few straggling orders only have been 
recorded in Barbadoes molasses and
corn syrups. Other lines have been
very dull. Despite the dullness prices 
remain firm.
Baibadoee, in puncheons........................................ 0 SI 0 36

" in barrels...............................................0 SSI 0 36
" in bail-barrels ................................... 0 34| 0 364
" fancy.................................................... 0 34
" extra fancy........................................................ 0 364

New Orleans.......................................................... OSS 0 16
Antigua .............................................................................. 0 SO

Porto R loo ............................................ ............................... 0
Com syrups, bbis................................................................ 0

" 4-bbis ................................................................  0
" t-bbu................................................................  0

3S4 lbpails........................................................  1 76
So lb pails......................................................... 1 86

2 lb tins, 8 doz per case.............
6-lb. “ 1 doz. “ .............

10-lb. " 4 doz." Id

8 40 
8 75 8 65
S 6C

Choicest....................................................... .............0 38

Japans—Fine ............................................ ............ 0 27

Common..................................... ............  0 20
Ceylon — Broken Orange Pe koe............ ............ «. au

P.koe.........................................
Pekoe tiouchongs .................... ............. 0 19

80-lb. " J doz.

MAPLE PRODUCTS—This market is 
absolutely featureless. Demand is light 
and prices are unchanged.
Compound maple syrup, per lb................................ 0 044 0 06
Pure Townships sugar, per lb................................. 0 06 0 07
Pure syrup, 841b. tin..................................................  0 60 • 66

TEAS—Locally there has been a fair 
demand in all lines. Cheaper prices 
may prevail in some of the lower grades 
of blacks. Japans remain practically 
the same as at last quotations, no new 
features having presented themselves 
in this market. The firm tone of last 
week is maintained this week, and the 
activity in lower grades continues. There 
have been no changes in prices during 
the past week.

0 37 
0 30 
0 13 0 23

India—Pekoe Souchongs .....................................  0 174 0 18
Ceylon greens-Young Hyeons..............................  0 18 0 864

Hyson#..........................................  0 18 0 80
Gunpowders.................................. 0 17 0 86

China greens—Pingsuey gunpowder, low grade. .0 181 0 16
" pea leaf ... 0 19 0 87

*' " pinhead... 0 30 0 46

COFFEES—The demand is steady 
and prices remain firm. The even tone 
which this market preserves is due in 
a large measure to the action of the 
Brazilian Government in regulating the 
sale of coffee. The Government has 
succeeded in keeping the supply uni­
form, by storage measures. Prices have 
not changed since our last quotations.
Jamaica.....................................................................  0 16 0 80
J ava.............................................................................0 20 0 30
Mocha......................................................................... 0 184 0 26
Bio. No. 7 .................................................................  0 09 011
Santos .............................................................................. 0 114
Maracaibo.................................................................  0 14 0 19
Boasted and ground 30 per cent, additional.

DRIED FRUITS—There is consider­
able friction between the buyers and 
packers relative to prices and owing 
to this there has been a strong under­
tone to this lr/rket. Some of the pack­
ers sold for future shipment, and are 
now likely to lose money, so they are 
trying to get even by boosting the pres­
ent market. The Grecian Government 
has now taken a hand in the currant 
trade, which will tend to limit the sup­
ply from now until the new crop comes 
in October. Locally, the market has 
been dull, with the exception of Valen­
cia raisins, also currants and prunes, 
which have been fairly active. Valen­
cia raisins (find off stalk) have gone 
forward, Jc in price, now being quoted 
at 6c, instead of 5Jc per pound. Fine 
Filiatras currants (cleaned) are also 
stronger, having advanced Jc per pound.
Onrmou—

PUistrae, uncleaned, barrels......................... . 0 06 0 064
Fine Filiatras, per lb., in cases .......................  0 66 0 Ofif

" cleaned........................... 6 064 • 07
* “ in 1-lb. cartons............. 0 67 6 074

42

Finest Vostizzas “   0 07 0 08
Amalias "   0 051 0 064

" 1 lb. packages.............................................. 0 074
Sultana Raisins—

Sultana raisins, per lb......................................... 0 10 6 114
" " 1-lb cartons....................................... 6 14

Bleme Table Figs—
Six crown, extra fancy, 40-lb. boxes................  0 094 011
Four crown, fancy, 10-lb. boxes ................................ 0 06
Three crown........................................................... 0 07 6 06
Glove boxes, fine quality, per box....................  0 074 6 06
Fancy washed figs, in baskets, per basket — 0 16 6 18

“ pulled figs, in boxes, per lb...................  0 15 6 80
" Stuffed figs, “ " box ................. 0 86 6 16

Valencia Raisins—
Fine off-stalk, per lb.............................................  0 064 0 08
Selected, per lbT........................................................... I 064
Layers, " ...................................  ............. 0 66 6 CBft

Dates—
Halloweee, per lb ................................................  0 04 6 06
Sain, per lb......... .................................................. 0 034 6 64
Packages " .......................................................  0 064 6 06|

Malaga Raisins—
London layers ,............................................................. 1 *
"Connoisseur Clusters".............................................. 1 46

" “ 4-box.................................... 160
" Royal Buckingham Clusters," |-boxee.............. 1 174

boxes.........................
"Excelsior Windsor Clusters ” ................................ • 60

fi ........................... 1 66
California Raisins—

Fancy seeded, 1-lb. pkgs....................................6 10 6 11
Choice seeded, 1-lb. pkgs.................................... 0 09 6 It)
Loose muscatels 3 crown.................................. 0 06 6 06

" " 4 crown..................................  0 06 6 10
California Evaporated Fruits—

Apricots, per lb.............................................................. 6 It
•• :::: Sit

Prunes— per lb.
Oregon prunes 25-lb. boxes, 3Û-4ÜS....................6 10 0 12

,T " " 40-508   0 €84 0 064
" " " 6040s.................... 0 08 0 t||
" " " 66-70*............................. 0 06
" " " 70-SOs.................... 0 174 0 (1
" " " 90-lOQs.................... 0 664 0 07

SPICES -Some increased activity ow­
ing to the commencement of the pick­
ling season, is reported, otherwise there 
are no new features presented in this 
line.

Per lb.
Peppers, black......................................................... 0 14 6 80

Ginger, whole ..........................................................  0 16 6 86
" Cochin .........................................................6 17 6 8

Cloves, whole .............................................................0 17 6 #
Cloves, ground................................................................. 6 86
Cream of tartar....................................................... 6 26 6ft
Allspice.....................................................................  6 IS 0 16
Nutmegs......................................................................  6 85 0 66

RICE AND TAPIOCA—The demand 
for rice has lieen fair while tapioca is 
very much neglected. There has been 
no change in prices since our last quo­
tations. It is thought that tapioca may 
go forward again slightly before long, 
lint this, so far, is only conjecture.
B rice, in 10 bag lota........................... ......................... 1 86

8 rice, less than 10 begs.................................................. 1 60
O rice, in 10 beg lots .................................................... 1 66

C O rice in less tnan 10 bag lots..................................... 6 10
Tapioca, medium pearl................. ....................... 6 664 6 06

BEANS—The demand has been slight 
during the week and foreign beans have 
had (lie preference. The Indian beau 
has met with considerable success in 
this market, so far giving general satis­
faction. Prices present no new features. 
Quotations on all beans are presented 
below.
Ontsrio'i.................................................................... 1 01 1 10
Ohoioe prime beans...............................................  2 10 8 15
Rangoon..................................................................... 1 66 1 75
Austrian....................................................................  1 95 2 00

EVAPORATED APPLES—There is 
nothing new in this line. The demand 
is very slow and price is unaltered.
Evaporated apples .......................................................... e 074

L. S. Doyle, general merchant, o 
Claresholm, Alta., has sold his businesi 
to N. Holmes.



CANNED GOODS
MONTREAL—Canned vegetables have 

fallen off largely in demand during Aug­
ust, owing to the fresh products coming 
into the market. The demand this year 
for these goods was sustained for a 
longer time than usual, owing to the 
lateness of the season. Canned fruits 
are much duller also. Canned salmon 
is in good demand just now. The de­
mand for Canadian meats is good but 
American varieties are neglected.

TORONTO—Jobbers report rather bet­
ter business in these goods and an awak­
ening interest in futures. Considerable 
of the 11108 pack goods is on the market 
and is being kindly received.

NEW PRICES—1908 PACK
Per In* urouy 1. Per d<»z Group 1

FRUITS.
3’s apples, standard ........ ... 1.00 .95
3’s apples, preserved ....... ... 1.45 1.40
Gals apples, standard ... ... 2.55 2.50
Gals, apples, preserved ..... 4.00

Blueberries (Huckleberries)—
3.95

2’s standard ...................... ... 1.20 1.15
2’s preserved .................... ... 1.70 1.65
Gals, standard .................. ... 5.05 5.00

Cherries—
2’s, red, pitted .............. ... 1.95 1.90
2’s red not pitted ........ ... 1.55 1.50
Gals, red, pitted ....... 8.00
Gals, red, not pitted ... !" i.95

6.50
2’s black, pitted ............. 1.90
2’s, black, not pitted ... ... 1.55 1.50
2’s white, pitted ............ ... 2.05 2.00
2’s white, not pitted ....... ... 1.65 1.60

Currants—
2's red, heavy syrup ....... ... 1.95 1.90
2’s red, preserved ............ ... 2.20 2.15
Gals, red, standard ........ 5.00
Gals, red, solid pack ....... 7.00
2’s black, heavy syrup ... ... 1.95 1.90
2’s black, preserved ....... ... 2.20 2.15
Gals, black, standard ... 5.25
Gals, black, solid pack ... .......................... 8.00

Gooseberries—
2’s, heavy syrup ................................. ... 2.15 2.10
2’s, preserved ................................................. 2.40 2.35
Gals., standards ................ ....................... 6.00
Gals., solid pack ........... .......................... 8.00

Grapes—
2’s white, Niagara, pres’d. 1.45 1.40
Gals., ditto., standards ... 3.55 3.50

Lawtonberries—
2’s, heavy syrup ............. ... 1.95 1.90
2’s, preserved ................... ... 2.20 2.15
Gals., standards ....................................... 7.55 7.50

Peaches—
lj’s, yellow, (flats) ........................

2’s yellow ...............................................................

... 1.70 1.65
... 1.95 1.90

24's yellow .................................................... ... 2.65 2.60
3’s yellow ................................................................ 3.05 3.00
3’s yellow (whole) ............................. 2.30 2.25
2’s white ..................................................................... 1.85 1.80
2J's white ..............................................................

3’s white .................................................................

... 2.55 2.50

... 2.80 2.75
3’s, pie, not peeled ..................

Gals., pie, not peeled .............

... 1.45 1.40

... 4.30 4.25
Gals., pie, not peeled ... . ... 6.05 6.00
Gals., assorted pie fruits (add 5 ipc.)

Pears—
2’s Flemish Beauty .......... ... 1.70 1.65
2i's Flemish Beauty ....... ... 2.00 1.95
3rs Flemish Beauty .................. ... 2.15 2.10
2’s Bartletts ................................................. ... 1.90 1.85
2i's Bartletts ............................................. ... 2.20 2.15
3’s Bartletts .................................................... 2.35 2.30
3’s pie, not peeled ............................... 1.30 1.25
Gals., pie, peeled ..................................... 4.05 4.00
Gals., pie, not peeled ... ... 3.55 3.50
2’s, light syrup, "Globe” 1.25
3 8| ditto ItMtt mill MM»» MSI>M lllllt 1.86
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2’s pineapple, sliced .......  1.95
2’s, do., grated ...................  1.95
24's, do., whole ................... 2.45

Plums—
2’s, Damson, light syrup ... 1.00
3’s, ditto ..............................  1.40
2’s Damson, heavy syrup ... 1.15
24's, ditto ........................  1.80
3's ditto ............................ 1.90
Gals., Damson, standard ... 2.90 
2’s Lombard light syrup ... 1.00
3’s “ “ ................. 1.45
2’s “ heavy syrup ... 1.20
24’s “ •'   1.85
3’s “ “   1.95
Gals. “ Standard ....... 3.05
2’s G. Gage, light syrup ... 1.40 
2’s “ heavy syrup ... 1.55
24’s - 11   1.85
3’s “ ••    2.05
3’s “ light syrup ...... 1.85
Gals. “ Standard ....... 4.05
2’s Egg, heavy syrup ........... 1.55
24's " “   1.85
3’s “ “   2.05

Raspberries—
2’s, red, heavy syrup ..........  1.95
2’s red, preserved ................  2.20
Gals., red, standard ............ 7.05
Gals., red, solid pack ..........  9.80
2’s, black, heavy syrup ....... 1.95
2’s black, preserved ............. 2.20
Gals., black, standard ........ 7.05
Gals., black, solid pack ...... 9.80
2’s, rhubarb, preserved ....... 1.80
3’s rhubarb preserved ....... 2.45
Gals., rhubarb, preserved ... 3.30 
2's strawberries, heavy syrup 1.95 
2’s •* preserved ... 2.20
Gals. " standards... 7.05
Gals. “ solid pack. 9.80

VEGETABLES.
Beets—

2’s, sliced, br., ••Siracoe"...........
2’s, sliced, b.r., Simcoe ...........
2’s, whole b.r., “Simcoe*1...........
2's, whole, br. “Rosebud"...........
3’s, sliced, br., “Simcoe" ...........
3’s, whole, br., “Simcoe" ...........
3’s, whole, br., “Rosebud"...........
2’s, golden wax, midget,

“Auto" ............................  1.25
Beans—

2’s, golden wax, midget.......... 90
3’s, golden wax, midget .....  1.40
Gals., golden wax, midget ... 4.05 
2’s, Refugee or Valentine

(green) .................................. 90
3’s, ditto................................. 1.40
2's. Refugee, midget, ‘Auto’ 1.25
2’s, Crystal Wax ................. 1.00
2's, Red Kidney ................... 1.00
2’s, Lima ..............................  1.30
2’s corn ......................................90
Gals., corn-on-cob ........................
2’s carrots ............................. 1.00
3’s, carrots ...........................  1.10
3’s cabbage ................................ 95
2’s cauliflower ......................  1.50
3’s cauliflower ......................  1.90
2’s parsnips ........................... 1.00
3’s parsnips .......................... 1.10

Peas—
l’s, No. 1 extra fine sifted... 1.10
2’s. No. 4 standards ................80
2’s, No. 3 early June............... 85
2’s, No. 2 Sweet Wrinkle ... .95 
2’s, No. 1 extra fine sifted... 1.40
Gals., No. 4 ............................ 3.75
3’s pumpkin ...................................85
Gals., pumpkin ..................  2.80
3’s table spinach ................... 1.30
3’s table spinach ................... 1.85
Gals., table spinach ............... 5.05
2’s succotash .........................  1.20
3's squash ............................... 1.18
Oals., squash ..................... 8.68

43

1.90
1.90
2.40

.95
1.35
1.10
1.75
1.85
2.85 

.95
1.40
1.15 
1.80 
1.90 
3.00 
1.35 
1.50 
1.80 
2.00 
1.80 
4.00 
1.50 
1.80 
2.00

1.90
2.15 
7.00
9.75 
1.90 
2.15 
7.00
9.75
1.75
2.40 
3.25 
1.90 
2.15 
7.00
9.75

.95

.95

.95
1.15
1.25
1.25
1.40

.85
1.35
4.00

.85
1.35

.95

.95
1.25

.85
4.50

.95
1.05

.90
1.45
1.85
.95

1.05

1.05
.75
.80
.90

1.35
3.70

.80
2.75
1.25
1.80
5.00
1.16
1.10
8.60

2’s tomatoes ............................90 .85
3’s tomatoes .......................  1.00 .95
Gals., tomatoes ................... 3.30 3.25
3’s turnips ..........................  1.00 ,95

ONTARIO MARKh 1 5.
POINTERS—

Sugar—Steady.
Dried Fruits—Firmer.
Canned Goods—Moving well.
t ’ollect ions—Bet ter.

Toronto, August 13, 190».
Business continues on a pretty lair 

basis with steauy staple buying, tùougn 
there are no particularly new leatures 
in evidence in the local markets. VVnole- 
salers speak encouiagiugiy ot the out­
look for the autumn business. Collec­
tions seem to be a little more tree 
recently and renewals are not asked lor 
quite so frequently.

SUGAR—'the market remains steady, 
though without any tendency toward 
advance. 1 he demand lor sugar seems 
to hate been rather disappointing dur­
ing the last lew weeks, not only in 
Uanada but also in the United Mates, 
and the refiners' slocks are thuugnl to 
be quite heavy, makmg it in some in­
stances adtisable to curtail meltings 
The continued small demand is rathei 
puzzling. Some jobbers say August is 
never a big sugar mouth as compared 
with June and September, but the 
same conditions prevailed through May 
and June. At present the market is 
steady, with no sign of any immediate 
cnange.

Ihe situation in raws is summarized 
by \\ illett 5c Gray as follows:—

“The market developed weakness to­
ward the close of the week under review. 
The movement of refined in Europe, 
also, is disappointing, and, with pros­
pects of the new beet crop improving, 
quotations for beet sugars have de­
clined tid. to 10s. 24d. for old crop, the 
parity of 4.15c. landed for C'entritugals 
and a decline of 3d. to Us. Ud. for new 
crop (October-December), parity of 
4.04c for Centrifugals. Reports from 
Cuba continue favorable for the growing 
crop. Uur special cable of yesterday 
from Java reported that it was yet too 
early to estimate the total outturn of 
the present crop and that rain con­
tinued to interfere with the harvesting. 
The exports, however, are much larger 
than for the same month last year, 
amounting to 150,000 tons to America 
and Europe, 00,000 tons to Eastern 
countries and 11,000 to British Colum­
bia; these include 152,000 tons with 
United States options, thus insuring a 
good supply for the American refiners 
in September, the month of largest dis­
tribution of refined sugars. Indications 
point to a larger world's stock of 
sugar on September 1st than was an­
ticipated earlier in the season, thus 
there is now no reason to look for ex­
tremely high quotations,-but, should the 
demand for refined suddenly increase to 
large proportions, some recovery in 
prices would be in order.
Paris lump , iu 35-lb. boxes ........................... ................ • 15
. »tut luu»p«, ui MMu  ............................ . 5 95

In 106-lb. M ................................ .... 5 56
Paris lumps. In 10, S-lb. boxes....................................... 6 90
nv. Lsvrsutn sranuisied, Darrels................................... 4 90
8l I-swrenoe Beam......................................................... 4 II
Kedpath e granulated.. . • ......... .......... .... 4 75
Rwlpeh .leewkl.......................................................... 4 SO

«ihIMI. (bM« ud b*rral»J.....................

•••••eeeeeeeee.eteeeeeeeeeeeeeeeeeeee eeee 4 II
kitlHtinituiiHiiimmiuiiiMM eeee 4 40
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No. 8 yellow............................................................................ 4 76
No. 8 “   4 60
No. 1 “     4 50
Granulated and yellow, 100-lb. bags 5c. leas than bbls.

SYRUPS AND MOLASSES—Business 
continues dull at old prices.
bat*?.................................................... .......................
Medium.......................................................................  0 i.0 j it
Bright ......................................................................... 0^6

8 lb. Tins, 2 dqz. In case ............................................... 2 40
5......................................................................  2 75
10 “ " *   2 65
» - ** 4 “ “   2 60i
Barrels ................................................................................. 0 031
H.lf Barrels ........................................................................  0 03*
(Quarter “   0 03
Pails, 384 lbs. eavh ........................................................... 1 75

“ 25 - "   1 *>
Maple syrup—
Gallons, 6 to case.................................................................. 4 50
* " 12 -   4 80
Quarts, 24 "   4 8)
Pints, 24 "   2 50

New Orleans, medium.............................................. 0 30 ü 36
" bbls.....................................  0 28 0 50

Barbadoee, extra fancy............................................  0 37 0 45
Porto Rico....................................................................  0 46 0 60
SVeet Indian...............................................................  0 30 0 35

TEA—Business locally continues quiet 
sales living still of the hand-to-mouth 
variety.

Concerning general market, Thompson 
Bros’., London, weekly circular, dated 
July 30, says : “The noticeable feature 
of the week’s sales has been the well- 
sustained demand for all good liquoring 
grades, both of Indian and Ceylon at, 
generally speaking, linn prices. There 
seems to he more attention given to the 
sales, and when the supply is larger and 
more varied a better business ail round 
may he looked for. We learn from sev­
eral quarters that since the beginning of 
June good rain has fallen in most dis­
tricts, and that large quantities of tea 
have been made in the Dooars, Terai 
and Sylhet districts. In Assam owing 
to the prevalence of blights, growth has 
not been so rapid ; but this is compen­
sated for by the finer quality expected. 
The Darjeeling output up to the present 
has proved satisfactory so fur as out­
turn is concerned, but growth has been 
too rapid for much really fine quality. 
The market now is virtually closed for 
a fortnight and there will be little or 
no private business worth mentioning 
passing, as buyers generally are taking 
advantage of the bank holiday.”

COFFEE—Local business continues 
fair.with no new features.

Willett A Cray, in reviewing the mar­
kets generally say : “During the week 
speculative selling has continued, stimu­
lated by liberal receipts at Santos and 
also by a Hood of wild rumors of all 
kinds in the different coffee markets. 
While the credit of the San Paulo Gov­
ernment is fully equal to the best of any 
country in South America, as was prov­
en by the price of its bonds during the 
financial panic last year, unscrupulous 
bears do not hesitate to circulate arti­
cles derogatory to the Government, for 
which attacks there is not the slightest 
foundation. All the consignments of the 
San Paulo Government held ill Europe 
are equally as well secured there as here, 
which means that there is a margin of 
at least four dollars a hag at present 
prices. The weather in the coffee reg­
ions in San Paulo has turned very cold 
again. From one of the best known 
sources in Brazil, under date of June 
16 at San Paulo, the following report 
was received : ‘The way I feel we will 
again have a very irregular crop next 
year, lip to the present the winter has 
hardiv made itself felt, and if we should 
experience the same weather as in 
Europe in April and May, cold weather 
may he expected here at the flowering

period. Such events are not infallible. 
We have often ascertained that same are 
about to repeat themselves on the south­
ern hemisphere four to six months later. 
It is not said that on that account se­
vere night frosts arc to lie expected. The 
cold alone, at the time of flowering, 
would destroy part of same.’ After the 
I bill-1902 crop it required five seasons 
before another large crop was possible. 
It is not at all probable that conditions 
now can he more favorable for a large 
crop, as in the meantime the trees have 
aged and in most cases have gone be­
yond their best production. But the 
flowering season is commencing and will 
undergo seasonal vicissitudes up to next 
November. Those parties who have sold 
short and are still selling short, repre­
sents there will he another large crop, 
notwithstanding the above.”

DRIED FRUITS—Advices received 
within the last few days by local brok­
ers from Dénia regarding Valencia rais­
ins report not too favorably on the crop. 
Very hot weather has affected many of 
the grapes, it is said, and the crop can­
not he very good. At present h is ifh- 
lieipated that opening prices will be 
about the same as last year. Sultana 
raisins are a little easier in primary 
markets and prices are expected to he 
a little lower than last year.
Pruned, Santa Clara —

Per lb
100-120».......................... 0 06
90100b,50-lb boxea 0 J6 0 07

Per lb.
30- 10,25 s, 50-lb. boxes.. 0 07* 
70-dUe .... 0 (8

OrangePeachei

o, otv ]> re.....................................................  0 16 0 20
whitt pure.................................................  0 25 0 30
whole, Llack.......................................................  0 18
whole, white........................................................ u 28

0 26 
0 40 
0 20 
0 35 
0 25 
0 19 
0 20sis

PLEASANT TRIP TO GREAT 
BRITAIN.

T. Kinnear, jr., of the T. Kinnear 
Co., Toronto, returned this week after 
a very enjoyable three months’ trip 
through Ireland, Scotland and England. 
Mr. Kinnear went first to Ireland, 
where he spent some time in Belfast 
and with friends in other places. From 
Ireland lie ran over to Scotland, taking 
a hasty trip through the land o’ tlie 
hills an’ heather. The main part of 
his trip, however, was through England. 
While stopping most of the time in Lon­
don lie took a good many side trips to 
other points of interest and incidentally 
took in about all that was going in the 
way of sport during his stay. He saw 
both I he English Derby and the Ascot 
gold cup run, as well as minor events; 
was an interested spectator and enllmsi- 
aslic supporter of the Canadian athletes 
at the Olympic contests and saw both 
the Royal Henley and the Olympic re­
gal las. Mr- Kinnear is looking hale 
and hearty and speaks most enthusi­
astically of the pleasures of the trip.

60-90, " 0 071 0 08 60-70», 50-lb bora 0 171 0 09
“ " “ 40-60 •• .... 0 09

Note—25 lb. boxes *c. higher than 50 lb.
Candied and Drained Peels—
Lemon..................0 11 0 11* Citron....................... 0 21 0 22

. 0 11 0 12

....................................................... 0 18 0 20
Figs—
Elemes, per lb........................................................... 0 08 0 16
Tapnete, “ ........................................................... 0 03* 0 04
Bag Figs..................................................................... 0 02$ 0 C4
Currants—
Fine Filiatraa— 0 U6$ u 07 Vostlxza*............  0 09 0 06*
Patras.................. u 08 0 06*

Uncleaned, *o less.
Raisins—
Soltana........................................................................  0 09* 0 13

" Fancy ............................................................ 0 11 6 12*
“ Extra fancy ................................................ 8 14 0 16

Valencias, new........................................................... 0 08 0 069
Seeded, 1-lb packets, fancy..................................... 8 10 0 ll8

16 oz. packets, choice........................................... 0 CÏ
“ 12 ox. " "     9 0**

Dates—
Halloweee........... 0 05* 0 05* Fards choicest___ 0 08 0 09
6 airs......................  0 04* — " choice................... 0 08*

SPICES—Beyond a little more firm­
ness in flic market generally there is 
little new to report. Prices are steady 
as quoted.

Ginger........................................................................  0 18
Cinnamon..........................  0 25
Nutmeg....................................................................  0 45
Cloves, whole.............................................................. 0 26
Cream of tartar........................................................ 0 22
Allspice...............................................................................

whole.......................................................  0 17
Mace ground .............................................................o 60
Mixed pickling spices, whole.............. ............. 16
Cassia, whole............................................................. 0 10

RICE AND TAPIOCA—Business is 
fairly good and compares very favorably 
with other years at the same season. 
Prices are unchanged.

e«r lb.
ttioe, ilsnd. H..........................................................  0 U3| 0 03J
B rice, 5 tag lots, delivered......................................... . 3 05
Rangoon................................................................... 0 034 0 034
Batna........................................................................ 0 361 0 OH
Japan.......................................................................  0 05$ 0 064
Java..........................................................................  0 « 0 07
«*«■•...................................................... ................ 0 061 0 061
Said tapioca ................................................................... 0 06
Tapioca, medium pearl......................................... 0 061 0 06

BEANS—1 he market is still short but 
as demand is light at this season and 
new crop beans are expected shortly 
there is little interest manifest.
Beans, hand picked, per bush................................ 2 10 2 20

“ prime No. 1 " ..............................  2 06 2 10
" Lima, per lb........................ ............................... • 07
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DECLINE OF THE SHAD FISHERY.

Interesting Evidence Before Commission 
in Nova Scotia.

The investigation into the shad, sal­
mon and gaspereau fisheries in the Bay 
of Fundy now being carried on by a 
special government commission, is arous­
ing a good deal of interest in the fish­
ing communities on the Bay. The com­
missioners. Prof. Prince and Mr. S. F. 
Morrison, have held long and exhaustive 
sittings at several points during the past 
two weeks.

I .urge numbers of fishermen have 
been in attendance and evidence of a 
very important nature has been given. 
The great age of some of the most ex­
perienced shad and salmon fishermen 
was a notable feature, many of the wit­
nesses, wlm offered testimony to (lie 
commissioners, were eighty years of age 
and over, and their knowledge of the 
Bay of Fundy fisheries covered llie 
long period of sixty and seventy years.

Tile evidence shows Iliai since 1885 
the fishery had greatly declined owing 
to (he destruction of shad in the rivers 
where they spawn in spring. In 1897 
there was a spurt and forty or fifty 
thousand were taken in a Scott’s Bay 
weir on a tide. No spawn shad ever 
appear now in Scoff’s Bay. Not one in 
a thousand. They come in to feed up, 
in July, after they have spawned else­
where and a few may he taken as lale 
as September 10. Various causes are 
said lo have produced the deeline, hut 
I lie use of drift nets, the blocking of 
rivers by dams and the destruction of 
spawn shad in St. John River, N.B.. 
were some of the chief reasons. The 
sittings of the commission are being con­
tinued and should be productive of much 
benefit.
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MELON CULTURE IN CANADA
Fruit Reaches Finest Development on Island of Montreal, Where the Industry 

Assumes Considerable Importance —Large Demand at High Prices 
From United States—Some Incidinest of Melon Growing.

The old, but now happily disappearing 
illusion that Canada is a land of snow 
and ice obtains its finest refutation in 
the fact that she raises certain varieties 
of fruits which reach their greatest ex­
cellence within her boundaries. There 
are some fruits which we invariably as­
sociate with a tropical country, and 
among these melons may be numbered. 
To say that they reach their finest de­
velopment in size and flavor in the Is­
land of Montreal at first appears im­
probable, but such, however, is undoubt­
edly the case. While all varieties of mel­
ons can he raised on the island with 
varying degrees of success, the variety 
known as the nutmeg melon may he call­
ed Montreal’s pride. On investigating 
the origin of the melon, its native 
habitat, habits of growth and other .pe­
culiarities, it is found that this fruit 
had its origin in a very warm country, 
having been first cultivated in India. 
From India its cultivation is next re­
corded in Persia and Egypt, and along 
the northern coast of the Mediterranean. 
It is a remarkable fact that it was in­
troduced into America by Columbus, 
and in their various peregrinations over 
the North American continent have 
found most favorable root on the Island 
of Montreal, and "have become localized 
to Outremont and Notre Dame de Grace, 
where they reach their greatest state of 
perfection, both in flavor and size.

Vpon investigation it was found that 
they required the tenderest care In cul­
tivation, and an infinite amount of work 
and attention.

In March the seeds are planted in hot 
beds, and fifteen days afterwards, if the 
plants have made suitable progress, they 
are transplanted into other hot-beds. 
As the season progresses anil all fear 
of further frosts disappear the plants 
are again transplanted into what are 
called summer hot-beds. The vines are 
by this time well started, hut it is a 
specially critical period in their life, as 
soon after this the frames from around 
each bed of plants are withdrawn and 
the plants are submitted to the pre­
vailing climate.

A melon patch consists of several long 
lieds divided from each other by an in­
terval of about four or five feet. In this 
interval some growers plant two rows 
of potatoes, which serve as a wind 
shield, to prevent the wind getting in 
under the young vines and turning them 
over, which frequently happens when 
they are exposed. Some growers plant 
corn for this purpose, hut it possesses 
the disadvantage of imprisoning the air, 
so to speak, and rendering a free circu­
lation among the vines impossible. To­
ward the middle of July the most ad­
vanced plants will be producing melons 
of fair size, which, up to this time, are 
quite green and smooth. When this 
smooth, dark green appearance commen­
ces to give way to a process of change 
known as “netting ” and which changes 
its whole appearance externally, the 
melon has reached the time when it is 
nearly ready to go to market.

This time is definitely determined, 
however, by a series of cracks which

take place around the point of junction 
of the stem with the melon.

It is known that if anv fruit or vege­
table of the same family lies in one 
position on the ground when it is finally 
picked there is a disfiguring mark on it 
covering the spot which came in con 
tact with the ground. This difficulty is 
obviated by carefully blocking each 
melon up with small stones, so the air 
reaches all sides of it equally.

The greatest care is exereised in gath­
ering the melons, as bruising leads to 
immediate decay. This precaution is 
carried to such an extent that the path 
over which the wheelbarrow passes is 
swept clean of stones and pebbles in 
order that its passage may he as smooth 
as possible.

The melons are labeled, anil packed 
with hay in large baskets, which con­
tain from eight to twelve each. The 
fruit is classified as firsts and seconds, 
in both quality and size. The harvest­
ing season lasts generally from five to

seven weeks, and during this time the 
grower must exercise great care in dis­
posing of his crop as they ripen, in view 
of the fact that this fruit is particularly 
susceptible to rot. After the crop com­
mences to move the melons find their 
way over Canada and a large proportion 
of them are exported to the United 
States, where they are in good demand.

In some of the larger hotels of New 
York City Montreal melons are sold for 
one dollar a portion. Melons are ship­
ped exclusively hy express. As they are 
a rather short-lived fruit this means of 
transportation is rendered necessary in 
order to land them on the market as 
soon as possible. Owing to the supply 
being immensely inadequate to the de­
mand, good prices are maintained for 
the product, and no difficulty in dispos­
ing of the yield is experienced. Every 
year brings an increasing number of in­
quiries from the United States for the 
fruit. Some of the largest producers 
act as their own agents and ship riirect-
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lv to New York, while others sell their 
output to agents, and commission men

At the present time it is estimated 
that there are from twenty to twenty- 
five farms on the Island of Montreal 
which grow melons, and during the sea­
son there are from one hundred to a 
hundred and fifty men engaged in their 
cultivation. While the cultivation of 
this fruit may he regarded as a lucra­
tive one, the initial expenses are very- 
heavy, and it requires both experience 
and means to achieve a successful issue. 
One of the largest producers on the is­
land stated to a representative of The 
Canadian Grocer that he had from $18,- 
000 to $20,00U invested in paraphernalia 
alone This condition, taken in eonjunc- 
tion with the fact that these farms lie, 
in most cases, contiguous to the City of 
Montreal, where the taxes are very high 
show something of the expensive side of 
the industry.

Although growers are, by artificial 
means, in a small measure independent 
of the nature of the season, it is gen­
erally recognized that a dry, hot sum­
mer is best adapted to the highest de­
gree of perfection, both in size and 
flavor. As their popularity increases 
more farms may be noticed under culti­
vation, but there will never be much 
danger of a glut of the market, because 
the acreage on which they may he"culti­

vated, even on the island, is sharplv 
marked. With the advance of scientific 
methods of farming more concentrated 
means of raising them may he discov 
ered, but at the present time this max 
he regarded as a rather remote pos­
sibility.

For much of this information. The 
Grocer is indebted to U. T. Dccarie, of 
Notre Dame de Grace. Mr. Dccarie is 
one of the largest producers on the is­
land, and the art of cultivating melons 
comes to him from a long line of an­
cestors, who have resided on the same 
farm since the days of Maisonneuve. This 
fact, and the present high standard of 
his crop, makes him an authority on 
this subject. Mr. Decarie's particular 
brand is known as the King Kdward 
VII., and the little round red lahle set­
ting forth this fact is a familiar mark 
which may be seen almost anywhere 
where this high class fruit is exposed for 
sale.

f É

A Lonil of Prime Canadian Melons (lv own on the Island of Montreal.
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THE DELIVERY RIG AS AN ADVER­
TISEMENT

Valuable Opportunities Are Presented for Developing Business by Means of a 
Clean and Striking Wagon— What One or Two Grocers 

Have Done in This Way.
Written specially for the Canadian Grocer by Victor Lauriston, Ekildna,

The average housewife, between in­
tervals of cooking the meals, putting 
the house to rights and minding the 
baby, has her eyes and ears wide open ; 
and at supper time she is a paragon 
of deafness and blindness if she can’t 
name every grocery rig which has driven 
past the house since sunrise. This is 
chiefly why the delivery rig, especially 
in a town or small city where the num­
ber of rigs is limited, is an advertising 
medium just as genuinely valuable as 
printers’ ink or window display.

Yet it is an advertising medium which 
grocers, even grocers who use plenty 
of newspaper space and dress theiii 
windows to the limit, are apt to neglect, 
from sheer blindness to its value.

What McPush Did.
When McPush—we’ll call him Mc- 

push for the sake of argument—started 
in business on a side street a good 
many years ago, lie had no desire to 
limit himself to the usual corner gro­
cery business, done chiefly after night­
fall. Among his first moves was the 
purchase of a delivery rig which proved 
to be one of the handsomest and most 
up-to-date in town. In all probability 
his total deliveries at that precise time 
were embraced within a radius of a few 
blocks, and he could have covered the 
whole territory with a boy and a push 
cart.

But he built for the future, as all 
business men should. Every day that 
rig started out bright and early, and 
kept on the go with slight intermissions 
all day long. And everywhere house­
wives, sighting the attractive design in 
scarlet and gold and reading the name, 
“McPusli ” in big, bold letters, won­
dered how it came about that McPush, 
who had been in business only a month 
or two, was already dedivering clear 
across the city.

Curiosity Brought Results.
Curiosity prompted investigation. In­

vestigation brought people in streams 
to the McPush counters. When the 
time came to actually deliver, McPush 
had the goods. The quality was right, 
the prices were right, and finally, Mc­
Push was the kind of man who knew 
how to retain custom once it came 1ns 
way. Those who had come originally 
from curiosity, kept coming because it 
was business, and the far-reaching trips 
of the handsome delivery rig ceased to 
be all bluff, or anything like bluff. No 
—it was not the deluge of business of 
which one reads in romances ; but it was 
a good, substantial trade, drawn from 
all parts of the town.

Now, if McPush had been content to 
send out a rig just like every other rig 
or a little worse, painted an obsolete 
hue and with the firm name scarcely 
distinguishable for spattered mud—but 
never mind! If McPush had been con­
tent to send out a rig like that, he would 
never have sent out a rig at all, but 
would have used the small-boy-and- 
push-cart delivery system to the end 
of his days.

Good Advertising and Bad.
The rig may be a good advertisement 

for your business, or it may be a bad 
one. It may attract trade, or it may 
actually drive it away. The average 
rig, a purely indifferent quantity, does 
neither. Like your show window youi 
delivery rig is the outward and visibly 
sign of the quality and methods with­
in.

The impression the rig creates may 
be favorable ; or it may he just the re­
verse. To make a favorable impression 
involves steady care and watchfulness 
work, and finally, the expenditure of 
money. Nevertheless, in the end, it, 
will prove amply worth while.

The first essential in the rig, as in 
the store itself, is cleanliness.

Cleanliness An Essential.
The average housewife devoutly be­

lieves that cleanliness is part of godli­
ness, and a very important part. It is 
a gospel which she not only believes, 
hut lives. It is the housewife to whom 
the grocer must cater.

The rig should, therefore, be kept 
scrupulously clean. While, of course, 
at certain seasons of the year mud is 
prevalent and in a measure excusable, 
nevertheless it should not he permitted 
to accumulate until the original color 
of the rig is a thing forgotten, and the 
hubs and spokes, caked and crusted with 
the refuse of the streets, look like in­
tegral portions of terra firma. The out­
ward dirt of the rig may not, probably 
does not injure the groceries, especial­
ly when, as is almost universally the 
ease, the goods are carefully wrapped ; 
but the impression is unfavorable. To 
the public mind, contamination is won­
derfully easy, and the dirty rig in­
dicates a carelessness which may be just 
as evident when the groceries are wrap­
ped.

If external cleanliness in connection 
with the rig is policy, internal cleanli­
ness is a duty.

Make It Distinctive.
The grocer is losing an opportunity 

when he fails to make his rig as dis­
tinctive in appearance as possible.
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All rigs are, of course, of a general 
size and sliap. But in the blending of 
colors and the styles of lettering the 
grocer is afforded opportunities to make 
his rig so different from all others that 
one who sees it cannot help but re­
member.

For instance, away back in 18911— 
the year of the Columbian Exposition 
-—a grocer in a small town adorned his 
rig with a handsome painting of Col­
umbus discovering America. Expensive, 
of course. Nevertheless that rig at­
tracted attention; and, as a result, ad­
vertised that particular grocer and his 
business. Of course it is not necessary 
for the average grocer to go that far 
in his search after effect.

New Paint and Bright.
A first essential to an attractive lig 

is that it should look new. Faded paint 
presents an aspect scarcely more clean­
ly than does dirt itself; and the impres­
sion it creates is suggestive of age, mil­
dew and decay. While a new coat of 
paint cannot be put on with every sea­
son, nevertheless, it should not be with­
held when the rig needs it. Care as to 
the quality of the paint used will pro­
duce good results.

Other essentials are: the grocer’s 
name in striking letters, his street ad­
dress, and his telephone number. If you 
have a striking store emblem or a catchy 
advertising phrase, add that too. If 
you have a specialty, use your rig to 
boom it. The big, blank side of that 
rig is a certain amount of valuable ad­
vertising spacit where passers-by will 
read because they cannot escape from 
it.

Avoid the Traditional.
Don’t tie yourself down to any tra­

ditional color of background, or to any 
traditional style of lettering. Don’t 
imitate. Because the majority of gro- 
cerys rigs in your town are all the same 
faded yellow, is the very reason why 
you should choose a more pronounced 
and less hackneyed color. Study com­
binations of color, and strive for new 
effects.

For instance, all the ice wagons in 
a certain town have from time im­
memorial been innocent of any adorn­
ment. Here comes a new dealer who, 
along with his name and business, por­
trays in suitable colors a polar bear 
on a cake of ice. There is a cool sug­
gestiveness in such a design that ap­
pears to a man in the street, especially 
in mid summer. A baker features a 
special variety of “registered” bread. 
He adorns his rig with the picture of a 
farm house and the legend, “Farm 
House Bread.” Doesn’t that help to 
fix the name of the baker and hn brand 
in the memory of the passerby f

In fact, for all classes of people and 
all ages of life, pictures will never cease 
to appeal. The people who haven’t the 
patience to peruse any other part of the 
Sunday paper invariably turn to the il­
lustrated supplement. Any magazine 
story is rendered far more effective by 
illustrations.
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NEW PROCESS OF FOOD PRESER­
VATION

French Chemist Discovers Method of Keeping Perishall'3 Products by Ap­
plication of Carbon Fumes—Promises to Play Havoc With 

Refrigerator System.

What is your specialty T Use your 
rig to boom it pieturinlly, as well as 
in words. Are you, for instance, mak­
ing a feature of having early fruits in 
stock a (lav or two before anyone else ? 
Just set that pictorial artist of yours 
to work.

Enterprise Pays.
A few years ago there were many 

comments upon the public spiritedness 
of the grocer who turned out a hand­
some rig, while the man who added a 
picture threw the public into spasms. 
They looked upon him as people used 
to look upon Andrew Carnegie when 
lie went scattering libraries through the 
length and breadth of the land. They 
said that it cost a lot, but it showed 
that Grocer S-oand-So was enterprising 
and progressive. To-day however, gro­
cers are realizing that the man who was 
apparently throwing away his money in 
an extravagant display of good taste, 
may really have been gifted with ex­
ceptionally keen business sense. For it. 
is, and always will be, good business to 
make your rigs so atlraetix'e that iliey 
will help to draw customers to vour 
counters; just as it is bad business to 
leave them muddy, uncleanly, decrepit 
and consequently repulsive.

CANADA'S GREAT EXHIBITION.

Displays of Foodstuffs and Manufac­
tures of Special Interest to Gro­

cers and the General Public.
The Canadian National Exhibition, to 

lie held in Toronto from August 29 to 
Sept. 14th, always offers an attraction 
to grocers and provision dealers, as well 
as the public generally, by reason of the 
comprehensive displays of foodstuffs and 
household articles made by manufactur­
ers and agents. For several years this 
has been one of the most attractive 
features of the Exhibition, and • this 
year promises to be just as full if not 
more complete.

This year, also, there will be more 
than the usual number of foreign ex­
hibits. Several manufacturers of dif­
ferent products in France and Great 
Britain having signified their intention 
of sending over exhibits. In addition 
there will be exhibits of varied charac­
ter from different islands in the West 
Indies, from Mexico, and a number of 
the States in the Union.

Other features, such as music, special 
entertainment, and novel attractions of 
various kinds are being well looked 
after, and the Canadian National Ex­
hibition as a whole promises this year 
to be as usual better than the last.

LARGE FRUIT SHIPMENTS.
I^rge shipments of lemons and limes 

are coming into Toronto the present 
season and the demand seems to be un­
usually good. White & Co. received 
over 1,200 boxes of verdelli lemons this 
week and also large shipments of fresh 
limes. W. B. Stringer is receiving 
quantities of Dominica limes direct from 
the growers.

Recent advices from France report 
flic discovery of a new process of food 
preservation by a Brussels chemist, Isi- 
dmv Hislaire, for which most remark­
able results are claimed. From tests 
of the new discovery which have al­
ready been made it would appear that 
the method will work wonders in the 
business of food preservation, and will, 
to a great extent, do away with the 
refrigeration method of preservation 
now so largely employed.

Carbon Fumes the Preservative.
The discovery may be briefly stated 

as the substitution of carbon for cold 
storage. The food, whether it be half 
a dozen eggs or a hundred Ions of 
cheese, is exposed to the fumes that 
arise from some tablets prepared by 
the discoverer. This vapor coats the 
surface of the food with an invisible 
tilm, thus effectually preserving it from 
the oxidization of the air, and arresting 
putrefaction. The food thus treated re­
mains for months in exactly the same 
condition, and it is said that it may be 
safely kept in any temperature there­
after. It is necessary, however, in or­
der to apply the vapor that the food 
should lirst be placed in an air-tight 
chamber. Then the vapor is passed over 
it, and in a few moments the embalm­
ing has taken place.

The Secret of the Process.
The vapor is obtained from the melt­

ing at 170 degrees Fahrenheit of a white 
tablet, about the size of a 25-eent piece, 
an 1 about four times as thick. About 
ten ingredients go to the making of 
the tablet and the combination of 
these, of course, is the chemist’s secret. 
The vapor itself is said to answer to the 
tests of the purest form of carbon. Its 
presence may be easily detected by a 
peculiarly pungent smell, and its effect 
is seen in watering eyes and severe head­
ache. These symptoms render accident­
al asphyxiation almost impossible. Be­
fore the preserved food can be eaten 
the carbon must be expelled, and this 
is accomplished by heating in the oven 
or boiling. The fumes are thus dis­
sipated, and neither the nostrils nor the 
palate can detect the slightest trace of 
carbon.

Tests on Bacon and Eggs.
A test of the new process was made 

in England not long ago by a well- 
known firm of bacon-curers. Of a 
consignment received from Ireland four 
sides were “Hislairized,” and four 
were left untreated. They were then 
returned to Ireland. In a few days the 
untreated bacon had to be thrown away, 
but the other sides were left for thirty- 
two days. At the end of that time two 
were sent back to Ixmdon for examina-
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lion, and found to Ik- [icrfevtly pure and 
edible, and free from the first sign of 
slime or fermentation. They were then 
smoked, and ten days afterwards were 
eaten. Another test was made with 
treated and untreated eggs, immersed in 
artifleally prepared gastric juice. One 
disappeared as quickly as the other 
thus proving that the carbon had not 
made the food indigestible.

An Effective Germicide.
Another important advantage claim­

ed for the vapor is that it is an effective 
germicide. Meat once treated is ren­
dered immune from flies and insects. 
Fifteen minutes’ submission to the 
vapor will destroy all organisms. The 
bacilli causing typhoid, cholera, pneu­
monia, suppuration and anthrax all 
succumb. These results are expected 
to make the tablets valuable for the 
sterilizing of linen in hospitals. It is 
thought, too, that the silkworm indus­
try will benefit by the process. At pres­
ent the destruction of the chrysalis in 
the cocoon is an extremely delicate 
operation. The vapor, however, will de­
stroy the chrysalis without injuring 
the silken lilainenls.

So far as expense is concerned the 
application of the new process seems 
likely to play havoc with the iceman’s 
business. A ton of meat, for instance 
can be treated at the expense of about 
half a dollar, and this is expected ts 
keep the food in good condition for i- 
month at least. The apparatus neces­
sary, when the new method comes info 
general use, would include only an air­
tight box, a tube and a spirit lamb for 
melting the Hislaire tablets. The dis­
covery has been spoken of very highly 
by scientists and chemists in Kun>|ie 
and Great Britain, and Ihe develop­
ments of its possibilities Is awaited 
with great interest.

TRADE NOTES.
Barry Bros, grocers, Montreal, have 

assigned.
George Harrison, general merchant, of 

Wilkesport, Ont., has assigned.
J. M. Clairoux, general merchant, of 

Blezard Valley, Ont., has assigned.
The general store business of D. Bic- 

kell, of Gore Bay, is advertised tor sale.
Mrs. R. McGowan, confectioner, of 

Gladstone, Man., has sold her business
The grocery stock of S. E. Sweet, 

Hamilton, has been sold to Fannie E. 
Sweet.

Huth & Laffrey, grocers, Hamilton, 
have sold their business to Warburton 
& Son.

The Caledonia Biscuit and Confeo- 
tionery Co., of Montreal, has been in­
corporated^
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Who Sell Things”
The Salesman Should Talk the “Gospel” of His Line and Talk it Hard—Don’t Let the Backbone be a Wishbone— 

Some Considerations Regarding “Territory,” Its Treatment and Pos­
sibilities—What to do in the Enemy's Country.

B/Walter D. Moody—Serial rights for Canada purrhased by the MacLean Publishing Co. from the publishers, A. McClurg A Co., Chicago.

Harmonious Conditions.
The second step toward gaining the 

end in view is for the salesman to put 
himself as far as possible in entire har­
mony with all the conditions under 
which he works. To do this, his rela­
tions with his house should be candid 
and agreeable; there should be no rankl­
ing remembrances of differences which 
he may have had with the manager or 
others in the house. He should have ab­
solute faith in the product he is selling; 
he should feel in entire sympathy with 
every prospective customer with whom 
he talks.

This last is a most important matter. 
Some salesmen seem to think that it is 
sufficient if they preserve the outward 
forms of courtesy and patience and con­
sideration in dealing with a trying cus­
tomer.

Perhaps the customer’s objections are 
ridiculous because of his ignorance, and 
prejudiced because of his narrow-mind­
edness. It is necessary to get down to 
first principles and improve upon his 
education before he can form any con­
ception of the value of what is offered 
him. The salesman who is not genuinely 
in earnest will hate this slow and tedi­
ous process. He will talk in the kindli­
est possible manner to his customer, of 
course, but mentally he will be calling 
the man a fool, and wondering how such 
an antiquated specimen managed to sur­
vive the flood. The customer, of course, 
hears what the salesman says, and does 
not know what the salesman is thinking. 
Still, he is very likely to be affected hy 
the negative thoughts in the salesman’s 
mind. If he gives his order at all, it is 
because he has either been beaten in ar­
gument or made to feel ashamed of his 
own conservatism. It is certain that he 
has not been influenced by the power of 
attraction.

The salesman who was really in earn­
est would undertake the same task with­
out any mental reservation. This at 
least would leave his mind free to devise 
ways and means by which his prospects 
might be enlightened. He would have a 
quicker insight into the circumstances 
that govern the case. A mutual under­
standing and appreciation would be es­
tablished, such as exist when two per­
sons are said to be enrapport—a very 
necessary condition before one mind can 
exercise any attraction over another.

No one should confuse the mental ac­
tion described here with hypnotism. It 
is not recommended to make an attack 
on the will power of a customer, for

that is neither fair play nor practical 
business. One can, however, develop a 
power to arouse the interest and good­
will of others, so that they will some­
times do voluntarily what a hypnotist 
seeks to make them do involuntarily. 
Such power, when acquired, assures some 
measure of success at least.

CHAPTER XIV.

Specializing Efforts.

Is your mind on the real game 
of salesmanship, or on a dozen 
outside ones ?

This is the age of the specialist. In 
the world of materia modica the general 
practitioner is all right in his place ; 
but when you are suffering with some 
specific ailment that requires a careful 
diagnosis and more careful treatment, 
if you value your life, a specialist is 
called in for consultation.

If vou were obliged to engage the ser­
vices of a lawyer on a difficult case, you 
would employ a lawyer who had a repu­
tation for being particularly skilful in 
the very line in which your case is Hass­
l’d. Tlie merchant does not long patron­
ize a salesman whose energy is waver­
ing and whose mind is set on anything 
and everything but the thing he has to 
sell. Singleness of purpose is one of the 
predominating features of successful 
salesmanship, just as it is in any other 
profession.

Some years ago a city clergyman of 
inmiiring mind sent a number of postal 
card inquiries to non-church-going men 
in the neighborhood in which his church 
was situated, asking whv so few busi­
ness men attended church. He received 
many interesting replies, hut the one 
that opened his eyes and set him to 
thinking hard was from a traveling man. 
It ran something like this :

“The doctor practises medicine ; the 
lawyer practises law : a politician talks 
politics, and the business man talks his 
business: hut the average modern clergy­
man of the so-called new school talks 
everything and preaches everything hut 
the Gosnel, the thing he was ordained 
to nreaeh. Business men. or anv other 
class of men, except, nerhans. Beau 
Brummells. do not carp to go to church 
and listen to talks about the bovs’ bri­
gade. the girls’ cooking school, the la­
dies’ sewing society, a treatise on the 
latest novel, nor side talks on current 
C'ents of the day.”

Ta’k “Gospel” and Talk it Hard.
The salesman who wanders about in 

his Profession, like the Mississippi river 
seeking a straight course but not finding
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it, is not unlike the minister portrayed 
hy our friend the traveling man.

If you are selling shoes talk shoes ; 
dry goods, talk dry goods ; clothing, 
talk clothing. Keep your mind on the 
one important thing.

Your customers do not care to dis­
cuss with you the candidacy of the next 
I’resident. of the United States ; whe­
ther your baby has a new tooth or a 
dozen, your wife’s disposition, nor the 
disposition of your neighbors. Neither 
are they interested in your competitors 
from your point of view. Their whole 
mind is centred, so far as you are con­
cerned, on what you can do for them 
with your goods, not the other fellow’s.

Concentration—putting your real 
thought in your real work ; that is it.

You don’t need to waste time reading 
this chapter if you are morally certain 
that the best that is in you is being 
used every hour, and used to give your 
customers, your house, and yourself the 
best chance possible—maximum results 
with minimum waste ; and that applies 
to everything pertaining to your work— 
energy, time, expense, territory, and all.

Among the thousands of salesmen 
there may lie a few that play the game 
of salesmanship as a good checker-play­
er plays the game of checkers. The few 
in the thousands do not need to think 
about the importance of concentration, 
but a very great majority of salesmen 
do need to realize what oneness of pur­
pose might mean to them.

The Wishbone Out of Place.
Every salesman wants something that 

he has not got. "His wish-bone may be 
where his backbone ought to be,” but 
hi1 wishes just as if Nature had made 
him right.

There is not a single salesman that is 
not planning in a more or less aimless 
way to do something, to get some­
where in life’s journey, to he something 
worthy of the recognition of his super­
iors ; and there is really not one that 
could not have his heart’s desire, or at 
least succeed in a fair measure, if he 
would wear that wish-bone in the place 
for which it was originally intended. 
Keeping his mind on the essential things 
in salesmanship, and off other things, 
will help wonderfully his desire to get, 
do, and be something more than a way­
farer on the highway of success.

Have you ever seen two salesmen with 
relatively equal chances—a good sales­
man and a bad salesman ?

The bad salesman makes excuses for 
himself at the end of every trip, all 
through the year, and at the end takes 
a cut in his salary or looks for another 
position. The good salesman plans his 
year’s work from the beginning. Care­
fully he studies his territory, making 
his work fit his set plan; watches every 
move of his competitors ; takes every
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vantage-point smilingly, easily, but fair­
ly, anil wins in the end because his 
mind has been on his business.

Territory as a Firm Asset.
One of the most important things to 

the average salesman in specializing his 
efforts is to confine his work to as lim­
ited a territory as possible, insuring 
profitable returns for energy expended 
Seven out of ten salesmen traveling with 
trunks and representing wholesale con­
cerns, cover from 33 1-3 to 50 per cent, 
more territory than is necessary to pro­
duce the best results to be obtained. 
Few, apparently, recognize the fact that 
concentration of energy on a limited 
number of accounts produces in the end 
much more satisfactory business than 
the same results reaped from a broader 
field. A little soil well tilled is infinite­
ly better than a large acreage half rak­
ed over.

Your territory is an asset of your 
house just as much as its surplus capi­
tal, stock, or book accounts. The 
worth of your territory as an asset is 
gauged entirely by the manner in which 
it is gone over. This does not apply to 
all lines in the manufacturing world, 
but it is invariably the case with job­
bing houses or wholesalers in any line.

The too infrequent calling upon cus­
tomers leaves a loophole for your trade 
to escape and scatter its accounts 
among a large number of houses ; but 
this escape could not be possible if you 
would visit your customers oftener. 
Every time you give your competitors a 
chance to wean away your customers’ 
accounts and likewise their confidence, 
you render your trade of an uncertain 
quantity as well as quality.

‘‘But," argues the salesman who has 
not tried this plan, ‘‘how can I keep 
my road work up and show good sales 
every day, if I visit my trade oftener 
than their demand for goods requires?"

The answer is : The nature of your 
accounts and the results at the end of 
the year, not at the end of the day, is 
the determining factor in your ultimate 
success.

By keeping in the closest possible 
touch with your trade you are eventual­
ly enabled to establish a custom that 
you can call your own, and your work 
is accomplished with the minimum 
amount of effort and expense. But that 
is not all. Confidence in business is the 
guiding-star of all satisfactory opera­
tion. It is secured mainly by a close 
relationship between buyer and seller.

Keeping the Eggs in One Basket.
Bid it ever occur to you how thor­

oughly you can aid in promoting the 
interests of your customers, as well as 
your own, when you have once obtained 
their confidence to the fullest degree, 
and that the best possible thing under 
any circumstances for them is to keep 
their purchasing eggs as much in one 
basket as possible, provided the basket 
is the right one ?

Many a small town dealer has allow­
ed his ship of commerce to ground on 
the shoals of bankruptcy, solely because 
he purchased from too many houses and 
could not watch his payments, besides 
getting more goods on hand than his 
limited output demanded. All this the 
clever salesman with singleness of pur­
pose can avert.

I have witnessed the plan of traveling 
men on limited territories carried out 
to an eminently successful conclusion in 
many cases where it was tried. A few 
years ago my house had but one man 
covering the state adjoining the one on 
the east of that in which we were situ­
ated—territory that was generally con­
ceded to be in ‘‘the enemy’s country." 
Right here 1 want to emphasize that 
that ‘‘enemy’s country" cry is pretty- 
much a time-worn, punctured theory in 
the minds of the energetic salesman and 
the progressive and aggressive house. 
These assume—and correctly so—that the 
logical market for any territory, irre­
spective of distance or position, is the 
one that can offer the best inducements 
to draw the patronage of that territory.

In the ‘‘Enemy’s Country.'*
Well, Mr. Salesman of the “enemy’s 

country" argued that there was not 
enough business for a second salesman 
in his state. He protested against the 
intrusion with a fervor that would eas­
ily have made him top man on the an­
nual sales sheet had this new-found en­
ergy been directed on sales-making on 
his own account in place of arguing 
against it on the other fellow's. He 
stoutly maintained that if a division of 
his territory occurred he could not con­
duct a profitable business on the sec­
tion allotted him ; that the experiment 
was bound to be a failure ; that the 
house would regret it, and in the end he 
would be obliged to take back that por­
tion of his territory given to a new 
man, and have the up-hill work of re­
gaining the lost prestige that was cer­
tain to result from the change.

We were determined to try the experi­
ment, however, and the following year 
the state was split in halves, the east­
ern section going to a new man and the 
western to our old traveler.

Five years later the new man’s sales 
amounted to one hundred thousand dol­
lars a year, against eighty thousand of 
our former salesman, and yet the lat­
ter showed an increase over his previ­
ous work and was gaining every year.

I.ater, precisely the same thing was 
repeated in two or three other states, 
with the same results.

In a still more notable instance we 
had a man traveling on a territory situ­
ated far distant from the house. His 
annual sales amounted to about one hun­
dred and forty thousand dollars, for the 
greater part of which he received credit 
on house sales.

In the “Divine Rights" Class.
The sales manager endeavored to point 

out to him the superior advantages of 
his territory, and the results to be ob­
tained by making two trips each season 
in place of one, as was his custom. Be­
ing of that “divine rights" class of men, 
he was a trifle touchy on the subject of 
any interference from the house as to 
the regular routine of his work as he 
thought it should be conducted. The 
matter was urged upon him until it got 
on his nerves, and he became exceeding­
ly uncomfortable, so much so that one 
day he rushed into the office of the pre­
sident and flaunted his resignation be­
fore him in a tragic manner, loudly pro­
testing against interference with his per­
sonal rights. Little did he realize that 
the man who always thinks of his rights
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is the first to forget that they involve 
an equal number of responsibilities.

The reverse of what he expected from 
his melo-dramatic effort happened. His 
resignation was accepted promptly, and 
just as promptly there commenced a re­
habilitation of his former territory. It 
was divided into three sections and 
given to three young men in the house 
anxious to get on the road, and who 
were charged to the brim with enthusi­
asm ajul with ideas instilled into them 
from headquarters. At the end of the 
first year their sales in the aggregate 
amounted to two hundred and fifty 
thousand dollars. Three distinct terri­
tories had been established, each cover­
ed by a man with fine, growing pros­
pects, and each man working like a 
Trojan in a spirit of friendly rivalry, 
ihe outcome of which could only mean 
a largely increased business for all con­
cerned.

It is a great thing lor a salesman to 
realize that honest, intelligent effort 
will bring its reward much more effec­
tually and satisfactorily on a territory 
that does not encumber him with dead 
weight on account of its size. Clear 
your ship for action, and see to it that 
the barnacles of shortsightedness are 
cleaned from its bottom.

Getting Hold of a Life’s Plan.
At the very period in which this chap­

ter was under consideration it was my 
privilege to form the acquaintance of a 
gentleman whom l engaged on a com­
mission to assist the committee of 
which I had the honor to be chairman, 
in the great public-spirited movement 
looking to the commercial and physical 
advancement of a Greater Chicago.

In the special work upon which we 
were engaged the services of my new­
found acquaintance proved to be invalu­
able, notwithstanding we were paying 
him a commission that netted him on 
an average more than four hundred dol­
lars per month From boyhood his busi­
ness career had been decidedly checker­
ed, embracing the promotion of all man­
ner of enterprises, from political cam­
paigns, mining stocks, and expositions, 
to the management of theatrical com­
panies, and even appearances before the 
footlights himself as an understudy when 
occasion demanded.
• (To be Continued.)

IT SURPRISED HIM.
The sales manager of a large 

dry goods company recently took 
an extended trip over his field in 
order to become acquainted with 
the customers of his company. 
For some time previous to his trip 
he had been carrying liberal ad­
vertising in a representative trade 
newspaper. Upon his return, in 
conversation with the advertising 
representative of that paper, he 
said he was quite surprised to 
find what a help his advertising 
was in building up the reputation 
of his company with the trade. 
“Salesmen," said he, “often fail 
to realise how trade paper ad­
vertising helps them, but I know 
it does, nevertheless."
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THE GROCER’S WINDOW
Suggestion for An Attractive Display for the Fair Season—Something About 

Signs and Display Car ds—Window Dont’s.

With the approaching season of fall 
fairs, each of which has its special at­
tractions in the form of merry-go- 
rounds, circle swings, etc., a window 
such as suggested in the accompanying 
sketch, which, by the way, with the 
idea appealed originally in the Modern 
Grocer, will attract an enormous am­
ount of attention, would prove a re­
markably good advertisement and 
should lead to the sale of a good deal 
of goods. A mechanical window, with 
something moving, always proves a big 
attraction. This carries out that idea 
and brings it on at a time when it is 
particularly applicable.

The suggestion is for a window imi­
tating the familiar airship swings, with 
packages of goods being swung instead 
of people, the model utilizing the prin­
ciple of centrifugal motion. The swing 
is intended to be run with a small 
electric motor, which may be bought for

a couple of dollars and connected with 
a battery or with the electric lighting 
system, according as it is wired. This, 
of course, depends on local conditions. 
The swing itself is comparatively easy 
to make.

To start with a good, straight, stout 
pole is needed for the shaft. Upon the 
upper end of this shaft a wheel-like 
frame to be constructed. Rods of equal 
length are run out from the shaft and 
the other ends are connected around by 
a wire. This wire is divided into equal 
parts.

From each division drop two cords, 
making twenty cords in all, each to be 
the same length, coming about six in­
ches from the floor. To the end of one 
of the two cords tie one end of a 

’carton. To one of the two cords which 
drop at the next division tie the other 
end of this carton. Guy strings will be

necessary to make the carton sit up­
right. The upper side of the carton is 
to be cut away and iigures, dolls, etc., 
are set inside.

When all the ends of the strings are 
connected there will be ten cartons used. 
Upon the strings Hags and pennants are 
strung so that when the swing is in 
motion it will present a gay and lively 
effect.

Upon the floor at the back of the shaft 
a platform is made of cartons and also 
a little power house. The motor con­
nections may be made beneath the floor 
of the window, or the connecting belt 
may be left in sight to add to the in­
terest. As the small motors, as sug­
gested, run at high speed, it will be 
necessary to reduce this by means of a 
large driving pulley on the swing shaft, 
or possibly by means of an intermediate 
shaft and set of pulleys. The swing 
should run so that the carton cars

swing out to about a 45 degree angle. 
The effectiveness of the display may be 
heightened by adding seasonable goods 
at the sides and rear of the window, 
and a couple of appropriate display 
cards.

CARDS HELP WINDOWS.
Grocery windows are always strength­

ened by window signs and display cards. 
The advertising ammunition furnished 
by the manufacturers of the products 
you handle can be used to bring out the 
artistic effect of your window.

But you should not depend on the 
other fellow’s ideas entirely. Every man 
must work out an idea, which he feels 
will appeal to his customers and bring 
them into his store.

New shipments and consignments of 
an extensively advertised product can
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all be used to strengthen your window. 
New ideas never fail to appeal.

Your display windows as well as your 
advertisements should be planned and 
designed to sell something. To merely 
attract attention is not enough. It 
means that your window is not a pay­
ing proposition.

You would not think of retaining the 
clerk who was a loss to you, and you 
should be jdst as particular about your 
display windows.

S9LIE WINDOW DON’TS.
Don’t slight the windows.
Don't let the glass become dirty.
Don’t depend too much on fixtures.
Don’t neglect the upper part of the 

window.
Don’t stick to one style of trimming; 

branch out.
Don’t skimp on elbow grease in clean­

ing the glass.
Don't wait until a trim is fly-specked 

before changing it.
Don’t overlook the utility of a certain 

number of fixtures.
Don’t be afraid to try something new 

in the way of a display.
Don’t let a window stand too long. A 

week is about the limit.
Don’t fill a sunny window with goods 

that the sun will discolor.
Don’t be afraid to spend a little 

money on the trim. It will come back. 
-Ex.

$160,000,000 ON CANDY.
It is estimated that from $140,000,00(1 

to $160,000,000 is spent every year in 
the United States and Canada for gum 
drops, lolly-pops, taffy, jawbreakers ami 
candy of different kinds. Without the 
children the candy manufacturers would 
have to go out of business. It isn’t the 
rich man’s dollars, but the poor chil­
dren’s pennies that made the enormous 
total. And most of the candy sold to 
children is, of course, of the penny 
variety.

“Take the all-day sucker, for instance, 
A certain manufacturer conceived the 
idea of sticking a meat skewer through 
a piece of candy and the thing made a 
hit with the children. Within a few 
months the demand for the all-day suck­
er became enormous and the man who 
originated it became a millionaire. A 
few years ago the Easter egg was prac­
tically unknown in the land. It was 
brought over to this country by the 
Germans, who place a great deal of im­
portance on the observance of Easter. 
Now the Easter candy trade is as im­
portant as the Christmas trade, which 
is saying a great deal. In these two in­
stances tastes were created, absolutely. 
It is the same with the Italian squash 
and others.”

PERSONAL NOTES.
W. S. tiilcock, Montreal, has returned 

from a trip to Europe.
E. E. Boyd, sales manager, Toronto 

branch of Red Rose Tea, is holidaying 
at Port Dover.

Geo. A. Holland, Montreal, has re­
turned from a three weeks’ vacation 
trip in the mountains.

John A. Gillies, fruit and commission 
merchant, Montreal, was in Toronto 
this week and made the rounds of the 
local fruit houses.

z X
A Suggestion for a Grocer’s Airship Window.
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It is good storekeeping to sell only 
goods which you know to be reli­
able and to keep only such goods 
on your shelves.
All grocers should carry a full 
stock of Royal Baking Powder.
It gives the greatest satisfaction to 
customers and pays the grocer a 
greater profit, pound for pound, 
thananyotherbakingpowder he sells
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OfflARAS BACON

Quality Exceptional Prompt Delivery 
Prices Right Government Inspected

Quotations gladly given

JOSEPH O’MARA
PORK PACKER

PALMERSTON, ONTARIO
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A CUP OF COFFEE

A SPLENDID SELLER
TRURO CONDENSED MILK CO., United, TRURO, N.S,

Boneless
Cooked Hams

We have always on hand a fresh 
supply of Boneless Cooked Hams, 
specially selected and prepared for 
our trade. The quality is the very 
best, and we recommend them to 
our customers during the picnic 
and out of town season.

F. W. Fearman Co.
Pork Packer» and Lard Refiners 

Phones 674 and 675. 17 MacNab North

Hamilton, Ont.

Butter
Eggs

Cheese
Poultry

(Live end Dressed)

We handle large quantities 
of these lines. Shipments 
and correspondence invited

The WM. RYAN CO.
UMITMD

70*72 Front Street East

g TORONTO, - ONT.
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Dairy Produce and Provisions

CHEESE AND BUTTER BULLETIN

In passing through the Eastern Town­
ships, and especially those parts of it 
which have been most productive, evi­
dences of the past drought may be ob­
served, although the country has pretty 
much recovered. The tendency of the 
market to continue high looks like an 
indication of the increasing sale of milk 
for other purposes beside the manufac­
ture of cheese and butter. The increase 
of shipments of milk to the cities, kr 
household purposes is increasing in com­
pound proportion to the increase in 
population, which shows that it is be­
coming more popular as a beverage. 
Then, the condensed milk factories are 
taking large amounts where formerly 
there was no demand in this country for 
milk for this purpose. So far none is 
being used in this country in the manu­
facture of powdered milk, but it will he 
only a matter of time until large quan­
tities will be required for this purpose. 
While for reasons of expediency lift 
farmers were compelled to kill some of 
their cows last year owing to the high 
price of feed, the enduring evil of this 
action cannot be too strongly urged It 
has been stated that the country will 
not recover its equilibrium in milk pro­
duction tor three years, and if other 
sources of consumption appear as rapid­
ly as they have in the past few years 
it will require more than three years.

Receipts of cheese for the week end­
ing August 8 were 78,149 boxes, against 
86,395 boxes for the corresponding week 
last year. Receipts for the season, up 
to August 8, were 936,752 boxes, as 
against 1,087,390 boxes for the same 
period of last year. These figures arc 
not so discouraging as they have been 
on occasions before, and point very elo­
quently to the fact that with the vast 
number of disadvantages which we have 
encountered this year we may yet finish 
ahead of last season in the total pro­
duction. Shipments of cheese from Mon­
treal last week amounted to 60,216 
boxes, as compared with 77,428 boxes 
for the corresponding week of last year, 
for the previous week, and 72,575 I exes 
Prom Quebec there were shipped 7,161 
boxes, making a total of exports for the 
week of 67,377 boxes. Total shipments 
from Montreal since May 1, were 821,- 
219 boxes, as against 96.3,687 boxes tor 
the corresponding period of last year. 
Total shipments from Quebec since May 
1, 27.320 boxes, as against 37,903 boxes 
for the corresponding period of last 
year. Total exports since May 1. 848,- 
539 boxes, as compared with 1 MO' 590 
boxes for the corresponding period of 
last year.

Some weeks ago a few facts were men­
tioned in connection with the advent of 
Siberian butter in the British market 
and the possibility of it replacing, in a 
measure, the products of some of the 
British colonies. After some investiga­
tion it was found that this condition 
was only prevented by the lack of ade­

quate transportation facilities in Si­
beria. Suddenly this summer, however, 
a considerable supply of Siberian butter 
arrived on the London market, and it 
was found that some improvements had 
been made in the freighting facilities of 
that country, and immediately the effect 
of it was felt in London. The influx of 
Siberian butter leaves it in almost su­
preme command, as the Danish article 
is very scarce and the Australian pro­
duct is not arriving freely. Prices are 
high, which means that the Siberian 
product is receiving a fancy margin over 
others in view of a reduction in t ans- 
portation charges and prevailing high 
prices for other makes. In this instance 
the profit has increased in two direc­
tions. All of these conditions tend to

make it more difficult for Canada to 
compete in this market. However, she 
is this year laboring under extraordin­
ary conditions, which, it is hoped, will 
disappear in a couple of years.

Shipments of butter last week were 
3,869 packages, as against 5,822 pack­
ages for the previous week, and 1,188 
packages for the corresponding week last 
year. Total shipments since May 1, 59,- 
092 packages, as against 10,250 pack­
ages for the corresponding period of last 
year. Receipts of butter for the week 
ending August 8 were 20,573 packages, 
as compared with 14,984 packages for 
the corresponding week of last year. 
This shows that we are for the corres­
ponding periods of the two seasons 
gaining on the record established last 
year. Total shipments of butter since 
May 1 are 59,092 packages, as against 
10,250 packages for the corresponding 
period of last year. Export price, 23c.

THE PROVISION SITUATION
Toronto, Aug. 13, 1908.

Good business at home and less en­
couragement from abroad is the report 
from Canadian packers this week.

The drop of from 6 to 8 shillings in 
Great Britain exnlains the reason for 
little business being done in that mar­
ket. The slump is explained, not hv anv 
large receipts from other producing 
points, for as a matter of fact these 
have been below average, the Danish 
“killings" aggregating only 39,000. as 
against a usual 15.000 to 18.000, hut 
the trouble has evidently arisen in Eng­
land itself. Very hot weather has been 
prevalent for some time over a large 
nart of the island and this has reflected 
in a rather unusual way on the demand 
for meats and baron of all descriptions. 
Canadian bacon, being a little above the 
average, suffers at once from such con­
ditions and the decline is operating here 
in materially checking exports of pork 
products.

Canadian business, fortunately, keeps 
on an excellent basis, the cool weather 
of the Past week probably having a bene­
ficial effect on demand, which continues 
active. This helps to keep the Packers 
busr and factories are running this week 
up to fair capacity.

The slump in the British market has. 
however, had its effect on prices offered 
here, which have dropped about 15c. 
Packers are offering $6.40 f.o.h. and the 
market is none too firm at this as the 
sunplv of hogs.is fairlv plentiful One 
unfortunate feature of the deliveries, 
however, is that the hogs are not up to 
the ton notch, the quality being pre­
vailingly light.

United States markets have been on a 
lower basis since last report on large re­
ceipts of hogs, and lower prices in the 
west. The home trade is rather disap-
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pointing, and eastern exporters arc do­
ing little by reason of large western 
sales at Chicago parities.

PROVISION MARKETS

MONTREAL.
PROVISIONS—There has been a good 

demand for live hogs during the past 
few days, otherwise the market is quiet, 
hut prices are steady.
Laid, pure tierces........................................................... § 13

..............................Wb. tube.... I 111

......... *-lb. pells, wood................ 0 11
oeeee,lMb. tine, to Ibelocaae.... SIM 

" Mb. “ .... e HI„ "Mb. - Oil!
Lerd, compound, tleroee. per lb........................ 0 09 0 0M

" " tube ......................................... 9011909
“ ” » lb. pelle, wood......................... ... 0 10
“ • «Mb pelle. Un.............................. 0 09»

•• cesse, llHb Une.OOlbetncseeO DM 0 10
“ ;; Mb. “ 0 0B| 0 10

Mb •• .... 0 10
Wood, net; tin peeks*ee. groee weight
Oenedlen short out meee pork................................... 13 50
Oenedien ebort out oleer ................................. 13 00 13 50
Very hea»y clesr let beak............................................ it 50
Breshiest Moon. pet lb .............. ... ................. 0 111 u 16
Homo....................................... ......................... O 11 0 144
Kxtr% pi*r*H**f n»r hhl.............................................. 17 50

BUTTER—In Montreal there is a 
slightly easier undertone to the market, 
although it has not yet affected the 
price, which remains the same. This con­
dition is due to a lack ol English de­
mand. Stocks have rather accumulated 
here.
Fresh Creamery, solids, 1 ................................... 0 2 0 24\

prt t«. lh ........................... 0 2* 0 f '
Dairy, tube. I» ... ....... .............................  0.0 0 12

CHEESE—Cheese prices are firm and 
high, which tends to check business 
slightly. The pastures have nearly re­
covered (rom the scorching which they 
received some time ago and at the pres­
ent time cows are getting enough to eat. 
Prices are high, 12 jc to 12jc being paid

.y
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GEO. W. PROUT
WINNIPEG and BRANDON, MAN.

Wholesale Produce
Always a Buyer and Seller 

WRITE ME

Saskatchewan Merchants!!
Get highest CASH prices on the

REGINA MARKET
(and prompt returns) for your

BUTTER, E66S and POULTRY
by shipping direct to

THE HECINA
FRUIT AND PRODUCE CO.,

ROSI ST. RECINA, 8ASK.
Trial order* and correspondence solicited

SALT
Car lots of Fine, Medium or Coarse, 
in Barrels, Sacks or Bulk.

TORONTO SALT WORKS 
126 Adelaide Street E.. Toronto

We Want Butter !
Dairy Tubs, Creamery Solids

We will buy f.O'.b. your sta­
tion, in large or small 
quantities.

Write or phone us with best quotations.

Merftrd, lanhall & Co.
Wholesale Produce Merchant.,

TORONTO.

ECMTIICDO ol a" kinds andrCftl nCnO of the best qual- 
ity can be had 

at reasonable prices of
P. POULIN & CO.

MONTREAL
Ask for quotations.

use OVAL WOODEN 
BUTTER DISHES
THOMAS BROS., St. Thomas, Ont.

When writing advertisers kindly 
mention having seen the advertise­
ment in this paper.

for finest westerns, and 12Jc to 12£c for 
easterns.
Cheese, new, large.............................................. 0 12 0 121

*• “ twins.....................   0 12à 0 12?
" old........................................................... 0 14 0 14#

EGGS—Receipts of eggs are increas- 
ing and the quality is improving. Local 
demand is good. The total receipts of 
eggs for the season so far have been 
ahead of the corresponding period last 
year. Prices are slightly easier.

No. 1 Egne.................................................................  0 19 0 90
No. 2 Ergs ................................................................ 0 15 0 16

HONEY—This market is slowly awak­
ening, and the crop has been a large one 
with the result that supplies arriving 
are increasing. The quality is very 
good, when compared with former sea­
sons. Prices remain the same.
White clover comb honey....................................... 0 13 0 14
Buckwheat, ext acted.......................... .................. 0 10 0 11
Clover, «trained, bulk, 30 lb. tins........................  0 09 Ô ÏU

TORONTO.
PROVISIONS—Very little change has 

come over the market during the week. 
Smoked and cooked meats continue to 
lie the lines most in demand. Medium 
hams have declined one-half cent, and 
lard has gone up a quarter of a cent in 
all varieties, principally due to a sym­
pathetic rise in butter.

Long dear bacon, oer lb.................................... 0 11 V 11,
Smoked breakfast bacon, per lb........................ 0 14} 0 15

Aft 1/ PI/I O The orlkluml and only Sen ulna 11 A K h I \ Preparation for Cleaning Cut.
VflIXL. I V jerj, ed. and Is. Canisters

‘WELLINGTON*

KNIFE POLISH
JOHN 0AKEY A SONS, Limited

Manufacturers of
Emery, Black lead, Emery, Olaie and 

Flint Cloths and Papers, etc.

Wigoi Mills, London, Wail
Agent:

JOHN FORMAN, - 64* Craig Street
MONTREAL.

Boll baooo, per lb....,..........................................6 11 • 111
Mediae basa par lb......................................... J H 0 lit

Shoulder hams, par lb.............................................0 til 0 10

Heavy mum pork, per bbl............................ 18 50 19 01
Short out, per bbl........................................................ 23 50

“ tabs " ...........................................  0 111
• palls "   « lit

11 compound., per lb...................................... • 8, 0 09,
Plate beef, per 9t0 lb. bbl................................  15 M 18 00
Dremed hogs.............................................................. 0 091 o 09,

BUTTER—Demand is very great just 
at present, but the supplies have drop­
ped off some. The factories are not 
making so much creamery owing to their 
inability to get milk and cream. As a 
consequence the choicest varieties have 
advanced about a cent all along the 
line.

Per lb.
Oeamery print*.................................................. 8 15 0 16
Creamery solid*............................................................. 0 S4|
Farmers' separator b itter................................ 0 Ï3 0 24
Dairy print*, choice............ ............................... U 22 U 23

* " ordinary.................................  0 18 8 20
" tub*, choice.................................................  0 21 0 24

Bakers’butter.......................  8 18 0 19

EGGS—The supply still keeps a little 
in advance of the demand and prices are 
now around 22c, though some dealers 
arc selling at 21c. This is a little low­
er than a week ago. Supplies are ex­
pected to drop off when harvesting is 
in full blast, and prices will then go 
up again.

CHEESE—The present is one of the 
quietest summers in cheese for several 
years past. Very little is being done 
locally, and both supply and demand are 
light. Prices remain unchanged.
Cheese, Urge, prime old............. .......................... 0 144 0 154

............................new............................................. 0 1*| 0 13
'* twine, new.................................................. 0 13 0 13$

POULTRY—Pretty fair business is 
now being done in this line. Of course, 
mostly live fowl is being sold, though 
an increasing number of orders is com­
ing in almost daily for dressed fowl. 
Live weight quotations continue to be 
given. Young ducks are slightly firmer.
Spring chicken*, per lb, live.......................................... 0 13
Hen* per lb., live ......................................................... 0 '0
Youig duck*, per lb............................................ 0 10 0 12
Turkey*, per lb....................................................... 8 IS 0 14

A NEW EARLY TOMATO.

BASKETS
You can make money as well aa 

oblige yonr customers if yon handle 
our

Butcher Baskets,
Clothes Baskets, 

Grain ana Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all yonr basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, ONT;

London Man Secures Crop Several 
Weeks in Advance of Usual Time.
Phillip .lean, who resides on the Ham­

ilton road, east of this city, has per­
fected a tomato which will yield a crop 
several weeks before the ordinary plant.

The growers have been watching the 
plant closely and were surprised to hear 
that the first, crop was sold at the can­
ning company’s plant on Rectory Street 
the early part of this week. The regu­
lar season for the tomato begins about 
the first week in September.

Since the London Canning Company 
located its plant in this city the grow­
ers have taken a much keener interest 
in the perfecting ol produce. Each year 
Mr. Jean has taken the earliest and 
largest tomato and kept it for seed and 
in this manner has perfected the toma­
to.

Much interest is also being taken in a 
new butter bean which was imported by 
the company from Orange, N.J. It is 
practically solid meat and bears as fast 
as the ripe ones are picked.—London 
Free Press.
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The reputation of

Rowat’s
Pickles and

Olives
is one based on

Quality, Purity, Cleanliness of 
pack, Uniformity and general­
ly bright packing.

Canadian Grocers
find them the most ready and 
profitable sellers of any line of 
imported or domestic pickles. 

Are you getting your customers interested ?
Your jobber can sell them.

ONTARIO and QUEBEC—Snowdon & Ebbitt, Montreal 
HALIFAX—Warren & Co. ST. JOHN-F. H. Tippet 

VANCOUVER-Jarvi. & Co.

Royal Salad
Dressing!

has many imitators and imitations. There 
are plenty of people trying in one way or 
another to sell these imitations on the 
strength of the value, merit and popularity
of ROYAL SALAD DRESSING by saying it’s 
just as good.

Royal Salad Dressing is made only by

The Horton-Cato Mfgi. Co. 
Windsor, Ont.

Detroit, Mich.

CLARK’S SPECIAL 
OX-TONGUE CAMPAIGN

in all leading newspapers from coast to 
coast is now running.

Over 1,000,000 people will read 
these advertisements.

Be prepared for the demand this 
will create.

Send in your orders now for 
Clark’s Ox Tongue. Specify 2s as 
that is the size which is pushed.

WM. CLARK
Manufacturer

MONTREAL

THE VALUE OF

BOV R IL

and the advantages of its use will be 
explained persistently and continu­
ously in the public press through the 
Fall and Winter.
See that you have slocks of all sizes.
1 oz., 2 oz., 4 oz , 8 oz., and 16 oz.
A post card addressed to

BOVRIL Ltd.
27 St. Peter St. MONTREAL

will bring you, Express prepaid, a 
supply of attractive show cards for 
your store.

BOVRIL
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COWANS
is the name that is synonymous 
with the highest excellence in

Cocoa and Chocolate
Cocoa for all purposes, 
and the very acme of 
trade-winning

Dainty 
Delicious 
Chocolate 
Confections

The Cowan

: ABSOLUTELY

Co., Ltd.

By Royal

"■ ’S Opaque, Brilliant, 
Isinglass, Leaf, 
aid Powdered

Letters Patent

Gelatine
NELSON'S

Granulated Jellies, Tablet Jellies, Creams, Custards, 
Fruit Puddings, Bottled Jellies, Lemonade 

Crystals, and Baking Powder.

Nelson’s Gelatine
and

Liquorice Lozenges
NELSON’S SOUI

(SIX VARIETIES)
Sole Proprietors and Manufacturers of

GORDON’S GRANULATED GRAVY

G. NELSON. DALE & CO., Ltd.
EMSCOTE MILLS. WARWICK.

The ebove can be had from any of the following agents:
The Smith Brokerage Co., Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.
J. L. Watt & Scott, 27 Wellington St. East, Toronto.
E. W. Ashley Winnipeg.
Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B.C.

They have the consumers’ confidence- 
obtained through MERIT ONLY— 
pure, clean, rich and healthful —

■orra:CANADA
No kattirN, better

CheeeloteCiontrjr

DIAMOND
CHOCOLATE

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
cannot be improved upon in respect to 
purity of ingredients and cleanliness.

Ask your wholesaler for MOTT’S.

John P. Mott & Co.,
Halifax, N.S.
SELLING AGENTS >

J. A. Taylor R. S. Mclndoe Joe. EL Huxley Arthur Nelson 
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucha R. G. Bedlington
Ottawa Calgary

THE
HIGH-WATER MARK 

in Low-water Times
That’s the record of

SHREDDED WHEAT
to August, 1908.

While other cereal concerns have cut down advertis­
ing and show a decreased business, Shredded Wheat is 
advertising more extensively than ever and shows an 
increase in sales of many thousand cases over the sales 
for corresponding month of 1907.

The reason ? You know it if you know Shredded 
Wheat. No other cereal food can match it for strength­
giving, body-building material, for economy, or for 
wide culinary uses.

No other grocer makes a larger profit on Shredded 
Wheat than YOU do—no “deals,” no premiums, no 
“sugar,” no bribes. The same old policy—A Square 
Deal for a Square Dealer.

The Canadiai Shredded Wheat Co.
Niagara Falls, Ont.
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THE FLOUR AND CEREAL MARKETS

Flour Steady and Firm with Good Outlook— Business in Cereals 
Good for Summer Season.

There is little change of any kind to 
report this week in grain and its pro­
ducts. The markets are generally 
steady and firm with prices unchanged.

The flour situation seems to depend 
almost wholly on the reports of the 
western cron, and in accordance it has 
been firm, though not to say stiff, dur­
ing the past week. With the present 
good prospects for a bumper wheat crop 
in all parts of Canada, and with less 
encouraging reports from other wheat- 
growing countries the outlook for good 
business this fall is exceedingly bright. 
Prices promise to be fairly high, but 
not unreasonably so. Prospects are 
bright also for a large and increased ex­
port business.

Cereals, too, are steady, and manu­
facturers generally report encouragingly 
on the business being done at this 
usually quiet time of the year.

MONTREAL.
FLOUR—During the past week num­

erous inquiries from foreign countries 
bring before our notice more forcibly 
the fact that most sources of supply, ex­
cept Canada, are short.. The Russian 
wheat crop is very small and the Argen­
tine is not up to last year’s crop. All 
of these conditions, it is thought, will 
keep prices in Canada fairly high, and 
it is expected the export price for new 
Hour will be stiff. It is expected that 
this year Canada’s crop, which, if noth­
ing unforeseen occurs, will be a large 
one and will be distributed pretty wide­
ly. Prices remain unchanged locally. _
Winter wheel patente................................  .... 6 MStraight rotten.........................................J JJ J JJ■itm........ ............................................ < «• * !"JjjiyeJ Household, ........................................... * 00
Manitoba spring wheat patenté ......................... * 00" strong beken....................................  *50wire Roses ........................................................................................... * 00Harvest Queen...........................................   5 50

ROLLED OATS—At the time of our 
last quotation considerable activity 
characterized this market, which, how­
ever, seems to have relapsed into its 
former dull condition. Dealers seem to 
think this only a temporary condition, 
and are looking for a permanent bright­
ening tin soon. It was thought that 
prices might weaken, but just, now the 
market possesses a strong undertone, 
which will tend towards an advance, 
rather than a decline. Prices are the 
same.
Floe oetoieel, boss........................................  3 **6Çtenderd oetroeel, begs .................................  3 OSWDOlltad '* "   s P5(♦old dust oornmeal, 98-lb bsfi....................  .... I |SWhite oomines!...................................... 1 95 1 TO

" «Mb. b5s...................................................... 1 2*
- bbla.... .................................... 5 28

FEED—The market is firm and the 
demand is only fair. The volume of 
trade in this line is made up of small 
orders, chiefly. Prices have not changed 
hut there is an undertone of strength.
rnterietree.........................................  IIN»t|Opterie shorts.......................................  16 H 37 «Menttebe iherte.................................... 34 60 3* 00„ “ bren............................................  M00MonlUle, milled..................................... 17 wi 31 "0. “ straight grained.........................  37 00 33 00Fsed Soar ................................ 1 50 t 00

TORONTO.
FLOUR—While there is nothing of 

material interest to note, markets con­
tinue firm and steady, the situation gen- 

aMv being controlled by reports from 
• west. The outlook, however, is 

most favorable.
Manitoba Wheat.

60 per cent, patenta........................................................ 5 30
15 " “   ,S 00
Strong baker»...................................................................... 4 8)

Winter Wheat.
Straight roller......................................................... 3 7 3 80
i ateota ........................................................................................  4 S'
Rto-nded ...   4 20

CEREALS — The market remains 
steady with prices unchanged. New 
wheat is coming in quite freely though 
;t is not being generally used. Old 

heat is scarcer, hut is still procurable. 
Business is particularly good for this 

ason of the year.
Rolled wheat in barrels. 100 lbe................................. 2 85

" oats in baga, per bag 90 lbe............................................. 1 75
foatmeal, standard and granulated. In bags 98 lbe. ... 3 05

OFFICERS OF NEW SUGAR CO
A meeting of the recently-elected 

Hoard of Directors of the Berlin Sugar 
Refining Co., was held in Berlin on 
Thursday, July 30. at which the follow­
ing officers were elected:—President. W. 
II. Brcithaupt; Vice-President, E. W. R. 
Snider; Secretary and Manager, James 
Fowler: Member of Executive, C. K. 
FTagedorn.

TRADE NOTES.
Langsner & Lcbovics, grocers, Mon­

treal, have been registered.
Wilson & Co.’s flour mill at Arden. 

Man., was burned last week.
R. I. Leroux, general merchant, Rox- 

ton Falls, Otic., has assigned.
A. Osborne, general merchant, Kere- 

mns, B.C., has sold his business.
Large runs of salmon are reported 

from southern British Columbia.
TTesterman & Maloon, confectioners. 

Yorkton, Sask., are succeeded by John 
MeCaslin.

A curator has boon appointed for the 
grocery business of the estate of Martin 
Delaney. Farnham, Que.

A. Menerey’s general store, Warwick. 
Ont., was broken into one night a week 
ago and some goods and odd change in 
the till were taken.

Baker and John, formerly in the em­
ploy of Cottas A- Young, grocers, Vic­
toria. will enter business for themselves 
having recently purchased the business 
of A. Hunter.

The general store of Henry C. Hankin- 
son, Wcvmouth. N.S.. was destroyed by 
fire on July 25. The loss is between two 
and three hundred dollars.

J. W. Waddell is building a storehouse 
at Havelock. Ont., and will go into the 
tea and coffee business on a big scale. 
He is a tea mixer and expert of many 
years’ experience.
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A Square Dealer
Whenever you convince a 
customer that you have 
given her good value for her 
money, she regards you as a 
square dealer, which is the 
only sure foundation of suc­
cess ! Whenever you sell a 
package of

Mooney’s
Perfection Cream 

Sodas
you are giving her a square 
deal. The very fresh, crisp 
deliciousness of every cracker 
in the package will convince 
her of this.

PERFECTION

V MOÜNEV bISCLIT A UNOV c: 
STKÂTFQKD CiUADi

The Mooney 
Biscuit & Candy 

Company,
LIMITES

STRATFORD, CANADA

B COX’S
INSTANT

POWDERED

GELATINE
The Purity of this GELATINE Is 
GUARANTFED by Messrs COX, who 
themselves both MANUFACTURE sod 
PACK their Bread uoder scientific 
supervision.

Canadien Usetii 
C.I. Guinea A See. loetrssl 

. Hues, A Co..
■* r.llppsl A Co..

J. & G. COX,Ui
Gorrfie Mille
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48 Awards In Eiropi and Amarica

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
pre parations are Ab­
solutely Pur k—fr ee 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the require­

ments of all Pure Food Laws.

Registered. 
U. S. Fet. Off.

Walter Baker & Co., Limited
Established mo, Dorchester, Mas*. 
Branch House, 86 St. Peter St.

MONTREAL, CANADA

Mr
You are in a favorable 
position to take advantage 
of the offer of the Orange 
Meat people.

<1 They are advertising a 
series of Cash Prizes to the 
parties sending in the 
largest number of Carton 
bottoms taken from their 
Orange Meat packages.

Q These prizes range from 
one dollar each up to a 
single Cash Prize of Seven 
Hundred Dollars, or an 
annuity of Fifty-two dol­
lars every year during the 
life time of the Winner. 
Begin immediately. Full 
particulars on Card found 
in every package.

Arm you Intmrmatmd In any or tl10 
//ns, that arm advortlood ?

A Poat Cara mtill bring you prlom 
Hot anti full Information.

Don’t forgot to montlon Cana­
dian Grocer.

TRADE POSSIBILITIES IN AFRICA

Large Opportunities for Canadian Manu­
facturers Who Are in Earnest.

“Canadian business men do not rea­
lize what a fertile field there is in South 
Africa awaiting their cultivation to 
yield splendid results.’’

This is what Captain J. W. C. 
Martyr, F.R.A.S., Chief South African 
Agent of the Elder Dempster Company 
steamships, said to a representative of 
the Canadian Grocer regarding trade 
relations between Canada and South 
Africa. Captain Martyr is visiting Can­
ada with a view to promoting commer­
cial relations between the two 
countries.

“South African merchants,” said he, 
“would much prefer to handle the lines 
of Canadian manufacturers, but the lat­
ter do not appear to realize this, and 
they are allowing the United States 
firms to capture practically all of the 
trade which Canadians could have for 
the taking.

“In some lines there is noticeable an 
increase in exports to our country. I 
speak chiefly of cheese. Of this South 
Africans are importing larger quantities 
than ever, and the Canadian article is 
now crowding out that of English make. 
The export of this line may be develop­

ed to an unlimited extent. The United 
States cannot compete, for the vessels 
going to South Africa from American 
ports are not equipped to carry cheese. 
Freight rates from Canada are more 
advantageous also.

"Your butter is a little too salty for 
the trade in South Africa, and the Aus­
tralian line is sold chiefly. We make 
very little ourselves.

“There is any amount of trade to be 
secured in canned meats, fruits and 
vegetables. Two of the largest Ameri­
can packers control the canned meat 
trade at present, but if Canadian pack­
ers went after the trade in earnest they 
could win it. Twenty million natives 
arc beginning to use canned goods, be­
sides the white population. This will 
give you an idea as to the future there 
is for these.

“The best part of our flour imports 
arc from Canada, two of your large 
milling companies shipping very largely 
every year. Our only mills are located 
at Cape Town and are not able to near­
ly supply the demand. These are only 
a few of the lines which might be de­
veloped.

“You have every advantage over the 
United States yet you do not seem 
anxious to profit by the opportunities 
presented. Our tariff gives you a pref­
erence of three per cent., while freight 
rates between Canada and South Africa

A Good Investment

PEANUTRÔÂSTERS 
and CORN POPPERS.

Srat Tiriitj, M.MtoSIM.M 
EASY TERMS. 

Catalog Free. 
KIN6ERY MF& CO., 106-108 E. Pearl Sb .Cincinnati, A

The Condensed Ads. in The 
Canadian Grocer bring results

Keep Posted on Sugar
Having been identified with Sugar for the past thirty years, and being in constant touch with all 

sections of this country and foreign markets, we are in the best possible position to keep you posted by 
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of thr 
largest concerns are subscribers, and we should like to place our proposition before you. For further 
information write

SMITH * SCHIRPER, Ho 38 Front Street, HEW YORK.

H. CONSTANT
First and sole maker in Canada 

of all kinds of

MACA10NI, VERMICELLI AND PASTES
92 Boaudry Street MOUTH BA L

OPEN TO BUY
Feed and Seed Oats, Wheat and Barley

Quebec’s leading Flour and Grain 
House.

C. A. PARADIS, Quebec

MEGS
NUTMEG* AT HNST-NAND. Tl wMssill Ml)

C. H. BIHK8 A CO., MORTHEAL

BODE’S CHEWING GUM
High Quality and absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
TH BODE’S GUM CO., LIMITED, 9 St. George St, MONTREAL
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SUOHARD’S OOOO A
fl>l, Is the season to push SUCHARD’S CO­
COA. From now on cocon will be In demand 
dally. It pays to sell the best. We lusrsntse 
SUCHARD’S cocos against all other makes. 
Delicious In flavor; prlcea lust right.

FRANK L. BENEDICT A CO., Montreal 
Agents.

2
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are in every case below those from the 
United States to South Africa.

“I might say that our company is 
willing to do everything possible to 
promote business. We will gratuit­
ously transport any bona tide Canadian 
traveler and his samples from Canada 
to South Africa, and will permit his 
use of our ship as a sample room, to 
which he caji invite the merchants of 
the different ports we visit to see his 
goods. This is possible because wc 
stop two or three days at the ports 
where we touch.

“It is only a matter of getting busy, 
and I can assure you Canadian goods 
would be given the preference every 
time once they are known.”

MUST IMPROVE EVAPORATED 
APPLES.

Suggestions for Better Curing and 
Packing which Evaporators 
Should take Cognizance of.

The following letter, from a firm well 
qualified to speak authoritatively on the 
subject, draws attention to a matter 
which deserves attention and action. It 
will be read with interest by the whole­
sale and retail grocery trade generally 
and should be brought to the attention 
of manufacturers of evaporated apples. 
—Editor.
Editor Canadian Grocer,—We would be 
glad if you could find space in your 
valuable paper for a few lines on evapor­
ated apples. Having handled this pro­
duct largely during the past few years 
we can easily see where improvements 
can be made, in the interests of this 
valuable commodity for Canada. Dur­
ing our experience we have had various 
complaints. Probably the worst is, the 
manufacturers do not dry their apples 
sufficiently to keep them. They are not 
cured properly, too much moisture is 
left in the goods, causing them to fer­
ment very soon after the buyers have 
them in store, especially so when the 
weather turns a little warm. Wc have 
had many complaints of this sort, both 
locally and from abroad, and it cer­
tainly would be in the interests of all 
manufacturers to see that they pack 
their goods in dry condition. They 
should also see that they are better 
trimmed and cored, and be more par­
ticular in screening the apples. Too 
much small waste and seeds arc left in 
the stock.

It is possible that the question might 
be asked in making these suggestions, 
whether we expect to get choice or 
fancy apples, but this is not the case. 
The driers in New York State make a 
good uniform prime evaporated apple, 
nri the conditions mentioned, and the 
Canadians have lost a lot of ground 
here, and there is no reason why they 
cannot take more care and have a bet­
ter reputation.

One of the difficulties is, we know, 
that there are too many small niants in 
Ontario, who pack say, 25 to 50 boxes 
at a time, and set them aside, waiting 
for another batch to be made up. As 
the season advances the quality im­
proves, but there may be a dozen dif­
ferent qualities in making up enough for 
a carload. When these goods are receiv­
ed on the market, on a contract calling

for prime evaporated apples, some of 
them will pass, but a portion of the car 
will not. The fact is, they run very ir­
regularly. We would advise the evapor­
ators to pay more attention to the uni­
formity of their quality. This can be 
adjusted by not packing their goods so 
soon, but letting them lay in a pile 
until they get a shipment and have 
these mixed thoroughly to make the lot 
run uniform. If this is done a good 
deal of the trouble that has taken place 
the last two years would be done away 
with.

We ako have had some complaints 
about short weight. This has caused 
considerable trouble in several cases 
that we know of. Buyers are quite 
willing to pay for the goods whatever 
they agree to, and expect full weights, 
and when they arrive and they find they 
run from three to five pounds short, the 
packer in some cases is unwilling to 
adjust such a claim, but the middle buy­
er of car lots must suffer, unless he 
makes the shipper give him the allow­
ance, which is only just. This should 
be avoided from the start, and no doubt 
the buyers will be more careful in future 
on account of past troubles. This ap­
plies to barrels as well. Most of the 
shippers try to ship allowing a 30-th. 
tare in each, and these barrels will run 
all the way from 20 to 28 tbs. In 
packing cores and waste they should 
allow actual tare.

Unless these things are given more 
attention and more care is taken Can­
ada is bound to lose a reputation as an 
exporter and manufacturer of evaporat­
ed apples. This latter clause applies to 
green apples as well. Canadians ap­
parently are more careless about ship­
ping apples, both green and evaporated, 
than many of our neighbors to the 
south. We must wake up to keep 
abreast of the times, pack better goods, 
and be more true to the brands, so 
that the buyers will not hesitate so 
much about buying Canadian brands.

There is a discriminating duty in 
Germany against our apples, which is 
unfortunate. If this troublesome ques­
tion could be overcome our Canadian 
evaporators would receive about fiOc per 
cwt. more for their apples. The Can­
adians arc letting the matter go along 
passively, without any action being tak­
en by the authorities to have it settled. 
The same question will arise this year, 
and something should certainly be done 
to offset it. Probably the producer 
figures he can dispose of his product to 
do-mestic consumption. This may be 
the case iq off years of crop, but with 
any size apple crop it is difficult to dis­
pose of tne output, as will be seen by 
last year’s pack. It is up to the 
evaporator himself to avoid these diffi­
culties, and we feel certain if every one 
will produce better goods it will pay 
them doiibly in the end.

Yours truly.
W. If. MILLMAN & SONS,

Toronto.

WHO ARB PHILANTHROPISTS?
Patrons of catalogue houses should 

realize that they cannot get something 
for nothing, except in a few rare in­
stances, and even then not from the suc­
cessful mail order houses whose profits 
make millionaires. If something must
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be gotten for nothing it may be had from 
the small store which has not perfectly 
systematized its selling cost, but certain­
ly not from the large corporation. They 
do not know the meaning of philan­
thropy any more than any one else.

Ask your editor to urge that before 
sending out of town, customers ask the. 
local dealer what his price is. They 
will not have to pay any more at home, 
quality considered, and will see the goods 
before they buy.

The fruit trade of Toronto has assum­
ed such proportions that three M.C.R. 
fruit cars will make the trip from 
Ouccnston to Toronto every day for the 
balance of the season.

Summed Up
Fels-Naptha is conceded 

by consumers to be : The 

very “best” soap. For, 

in the shortest time, with 

the least effort, it will do 

the most work.

When a dealer has the 
“best soap’’—Fels-Naptha 
—well displayed and 

plentifully stocked, it 

amounts to a direct invita­

tion to the “best” trade 

to bring dollars and 

dimes to his store.
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Ample Supplies
of all Basket Fruits are 

now offering, Peaches, Plums, 
Pears, Apples, Huckleberries, 
" Lawton Berries.”

Also Tomatoes, Cantaloupes, 
Onions, Potatoes, Cucumbers, 
Squash, Corn.

Full lines of all seasonable 
Imported Fruits.

Lemons, Oranges, Bananas, 
Watermelons, and California 
Fruits, Peaches, Pears and 
Plums.

m
*S-S7 Church St.,TORONTO

freer rioiK

. een(lualih

m
{PICKLES

QUEEN QUALITY PICKLES
Sweet—Mixed and Chow 

Bulk Pickles
Tomato Catsup

Worcester Sauce
Buy and use the best Pickles

TAYLOR & PRINGLE CO., Limited
OWEN SOUND

FRUITS, VEGETABLES AND FISH

Hesos, green, bsg...
F each beans, wax, bag.................................
Etifg plant, doz..................................................
Cabbage, doz ................  ......................................... 0 15
New potatoes, green mountain, bbl.......................  2 75
Montreal new potatoes, bbl......................................3 25
Onions large bunch, 2 for................................................. 0 II

FISH—Eastern fresh salmon are fin­
ished and B.C. salmon are beginning to 
arrive in small lots, which, however, 
will increase as the season advances. 
Haddock and cod are still scarcer this 
week, and prices have advanced a little. 
Brook trout are in poor supply, but it 
is expected, as the season advances, that 
they will increase in quantity arriving. 
Lake trout are fairly plentiful. White- 
fish also are a little more plentiful. De­
mand for smoked and prepared fish is 
slow. The pickled and salted market is 
dull also.

Freeh and Frozen Fish.
Brook trout, lb................................................................ 0 15
Haddock, per lb........................................................ 0 05 0 06
Freeh halibut..................................................................... 0 10
Mackerel, "   0 10
Dore, " .......................................................... I 10 0 12
Steak cod...................................................................  0 06 0 07
Market eod, lb.......................................................... 0 04 0 05
Pike, lb...................................................................... 0 01 0 0<
Wfiltefieh. lb .................................................................. 0 10
Gaape Salmon ................................................................ 0 17
Lake trout— .............  0 10
Sea trout, lb...................................................................... 0 12
Flounders, lb....................................................................  0 10
Bluefieh, lb......................................................................... U 15
Smoked and Prepared—

Kippered Herring, 50 in box.................................... 1 00
Yarmouth Bloaters, per box................................... 1 10
Shredded cod, box of 2 dozen cartons.................. 1 01
Skinless cod, 100 lb. cases.......................................  6 80
Bonelee cod, 20 lb. boxes ...................................... 0 Oflj

Hess fish, 20-lb. boxes, blocks......................... 0
ess fish, 25-lb., boxes, per lb........................... •
ad herring, box................................................  0 18

Dry tod, 1121b. bindles ......................................... 6 75
Oysters apd Lobsters—

American 1 re lobsters, lb....................................... o f 2
Standards, bulk, per imp. gal................................ 1 50
Standards, quart tins, sealed.................................  0 40
Paper pails, 100, pint size........................................ 1 1|

100, quart size...................................... 1 SO

0 6)

Oranges and Lemons Advancing—Canadian Pears the Latest Ar­
rival-Apples Reported Scarce—Plenty of Potatoes, Toma­

toes and Green Corn—Atlantic Sea Fish Hard to Obtain.
Fair business with plentiful supplies Hoiwrulhh, perib.. 

of Canadian lines, appear to cover the 
fruit situation in the Canadian mark­
ets this week. Import lines—oranges, 
lemons, pineapples—are firming up and 
are decreasing in receipts. Watermelons 
and California fruit are now ready sell­
ers, and are good, firm lines. Canadian 
pears have made their appearance and 
they, together with home-grown plums 
and peaches, are expected to oust the 
imported lines of similar fruit. Apples 
are not coming in so freely as was ex­
pected, the dry weather in the country 
having had much to do with that.

Tomatoes and potatoes are the im­
portant lines among the vegetables.
From all over the country comes word 
as to the excellence of these two lines.
They are very free in supply also, and 
this has brought down prices to some 
extent. They would go lower but for 
the fact that dealers are bidding high 
for the privilege of buying. Cabbage 
continues to arrive freely, and com is 
on the markets in great quantities.

Among fish lines the Eastern markets 
are depending almost entirely on the 
Pacific Coast for supplies, and the cen­
tral markets are short on some sea 
varieties. Fresh water fish, too, are 
rather.scarce, and buyers are picking up 
everything offering.

MONTREAL.
GREEN FRUITS—Verdelli lemons are 

now being quoted at $4.75 to $5. Pine­
apples are slightly firmer, the minimum 
price having advanced 25c. California 
Valencias are also stronger, now being 
quoted, in 288 size, at $5. Blueberries 
have declined slightly and are now ar­
riving freely. Other lines remain the 
same. The demand during the week has 
been very good.
Bananas. Une stalk................................. 1 50 2 00‘ 'oooanuts, new, net bag............................ J
V-rdeU' limons....................... ............................. «» * •*California orangea. la-e Valine a.................« 00 6 00Watermelons, each..................................  0 30 0 45Pineapples, ........................................... 3 50 4 00
Sorrento orangea..................................... 3 25 2 SSNew Apples, bushel basket........................ -... 2 50Apricots, 4 ba«ke: crate...........................  J 50 175

Blueberries, 18-20 qt. boa...........................  2 75 2 .5Raspberries........................................... 0 13 0 15Montreal melons, basket..........................  10 00 1) 00
VEGETABLES—Montreal new pota­

toes are now offering at $3.25 to $4 per 
barrel, and Montreal tomatoes arc also 
weaker, having declined 40c. Other lines 
have not changed since our last quota­
tions. The demand during the week has 
been exceptionally good. The Canadian 
goods which arc now offering are hav­
ing good sale.
Pulley, per dot bunohee........ .........................  J J5

:::: S 6*8Water cress. laite btinchee, per dos............. 0 40 0 45Spinach, box................................................. 0 40Green peppers, crate......................................  J JO
California asparagus, bunch........................  1 50 6 00Beets doz bunch .........................................  0 25Carrots, doz. bunch........................................  0 40Tomatoes, hot house, per lb............................... 0 15Montreal tomatoes, 40 lb. box............................ 0 60Spanish onions, small crates..............................  0 75" " large orates................................ 2 00Egyptian onions......................   0 02Lettuce, per doz............................................ 0 35Radishes, doz.......................................   0 10Canadian parsley, doz............................... 0 25 0 SO

0 100 95 
0 6» 
1 50 
0 40
3 25
4 00

Pickled fish—
No. 1 Mackerel, 20-lb. klfcte..- ________________ _____ ______ .___________ 1 76
No. 1 mackerel, half bbls........................................ 8 00
Green cod, large lb.................................................. p 04
Green cod, 1 lb................................................. a 03
Labrador Salmon, |-bbls..........................................  • 10

TORONTO.
GREEN FRUITS—Oranges are having 

an off week. Since the beginning of 
July this line, along with lemons, have 
been firming-up, but this week, on ac­
count of the arrival of fresh supplies, a 
drop in price is noted. Pineapples are 
off and the California fruit is meeting 
with competition from Canadian lines. 
Some very fine home-grown peaches and 
plums are being shown, and within the 
past few days some excellent specimens 
of pears have come from the Niagara 
District. In consequence, there is a de­
cline in price on the imported lines. 
Some few boxes of raspberries and a 
few baskets of late cherries are being 
offered. Canadian melons are meeting 
with favor and are a good line. Apples 
are stationary in price, reports from the 
country not being so roseate as a month 
ago.
Oranges, late Valencias, California, cases............. 4 28 5 00
Lemons, Verdilli........................................  5 On 0 CO
Apples, early basket...................................................0 to • 50
Bananas Jemaicae. eights........................................ 1 30 1 51

" Jamaica firsts, per bunch....................... 1 75 2 25
" jumbo bunches ..............  1 86 1 25

Gooseberries, Canadian, large baskets................. 0 90 1 25
Red currants .................................................................• *» 1
Black currants, basket ............................................ 1 10 2 00
Raspberries, red, per tox.................................  0 12 • 13
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Thimbleberrtea................ .................................
Blueberries, per basket......................................
Oocuenute, per sack .................................... .
Watermelons .................................................... .
Limes, per case...................................................
Cantaloupes, California, crate........ .............

' Bockyfords .................
Cantalo pes, Bockyfords, Canadien basket
Meloi , Canadian, basket................................
Plums, California..............................................
Plums, Canadian ba>k<t................................
Pea he«, California............................................
Bartlett pear*. California, box........................
Pears. Canadian basket ................................
Peaches, Niagaras, t asket ... __

0 08 0 l| U .0 1 2ft 
4 50

0 50 0 45 
1 25 

3 25 4 • 0 
3 50 

0 50 1 25 
0 40 0 M 
1 0» 1 25 

40 i 75 
1 75 2 01 
3 -0 3 '5 
0 10 • 60 
0 4 1 0 75

VEGETABLES—There is a slight de­
cline noted in a number of vegetable 
lines. Tomatoes have taken a further 
drop. Along with potatoes they are 
very plentiful. Potatoes are down some 
more, but are pretty firm at the prices 
asked. Buyers are competing in the 
country for potatoes and farmers are 
not at all backward in asking the high­
est price they think obtainable. Cab­
bage is away down, and green corn is 
less than a cent a cob. Stocks are 
plentiful and demand is very fair.
Cucumber*. Oauadi.u. p-- t uie. .................. „• JJ JJ ? '
Tomaloe«,Oenadiao, per ballet ....................... 0 SO 0 .0
Bee; a, Cat idlin. basket ........................................ J *» "

Beam, war. per basket .............  0 ® .0
Peas, new, basket  ï 55 ® f J
Potatoes, Canadian,but bel.................. • 1,1 * ‘ J

new, hbL, Virginia“ 
Onions, Beunudas, per 6v lb. onto................................ 1

" green, per do»., Canadian ................... .... j*
OarroU, new, per bask , t ....................................„ |? ««

Cabbage. Canadian, dos........................................ À « 0 1°
Green corn, dos....:.. v .;........................................0 X m
Vegetable marrow, basket...............................................  r S.
Squash, basket doz........................................................... n rn
White turnips, bush.........................................................

FISH—Light supplies are again the 
ruling feature of the market. Taking 
all in all, however, a good trade is do­
ing Prices remain at last week s quo­
tations. lladdie is hardly to be ob­
tained in the country, and so far as the 
local market is concerned, it is almost 
impossible to get.

E, large.,per lb................................................. g gg » oj

Hsrrlng, medium, per lb.......................................  • ” ,
M O»

edood. per d<*.................................................. I JJ
Btueflua. small white, ppr lb........................................... g g
Haddock, fresh........................................................ô iâ 0 18
Sturgeon, per lb.................... .................. ............. - » «g
gsa salmon ......................... ""."111!"”!’”- 0 1* 0 061
Pickerel, ireiiow ...................................................... 0 0!1 0 l®

,J. S. Steen, grocer, 90 Queen St. E., 
Toronto, has assigned.

Ship your

DRIED APPLES
before warm weather eels in

O. E. ROBINSON & CO.
Eetabllihed 1660

lngersoll - Ontario

SEASON 1909-9

Dried Apples
Shipments Solicited

Settlements Prompt

W.A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

TO CAR-LOT BUYERS
of

APPLES AND ONIONS
We will he operating heavily in both these 
lines and will be prepared shortly to quote 
prices on Early Apples for Prompt 
Shipment and later for Winter Keep­
ing Varieties, also good Yellow Danver 
Onions in car lots or less. Get in touch with 
us before buying.

WHITE & CO., Limited
Toronto and Hamilton

Phone Main 6565. Cable add. " Whitco

HERE AGAIN !

W. B. STRINGER, Wholesale Fruit Broker
LEMONS - ORANGES

Correspondence Solicited TORONTO, CANADA

FRESH ARRIVALS

Extra Fancy New Verde!ii Lemons
California Late Valencia Oranges

All Sizes.
(Extra Fancy “ Golden Orange ” brand.)

Water Melons and Bananas
All Kinds Canadian Fruits and Vegetables 

Also

P
LUMS 
EARS 
EACHES

price»
Re»»0n<*bie

HUGH WALKER <6 SON
GUELPH, ONT.

Your consignment of Poultry (dead or alive)
Fruit, Butter and Eggs solicited.

THE DAWSON COMMISSION CO., TORONTO
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Classified Advertising
Advertisements under this heading, 2c. per word for 

first insertion, lc. for each subsequent insertion.
Contractions count as one word, but five figures (as 

$1,000) are allowed as one word.
Cash remittances to cover cost must accompany all 

advertisements. In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.
100 words each insertion, 1 year........  $30 00

6 months... 17 00 
3 months... 10 00

1 year......... 17 00
6 months... 10 00 
1 year......... 10 00

PERIODICALS.

ADVERTISING writers and business men interested 
in good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB­

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also see that it is placed in the hands of his 
engineer or superintendent. Every issue is full of 
practical articles, well calculated to suggest economics 
in the operation of a plant. Condensed advertisements 
for 14 Machinery Wanted ” Inserted free for subscribers 
to the GROCER. 44Machinery for Sale” advertise­
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

COMPLETE information on books, stationery, fancy 
goods, music, photo supplies snd kindred lines is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

BOOKS FOR THE OROOER.

Art and science of window dressing,
by S. W. Roth. Every retail grocer should learn 
the methods set forth in this book—which is spec­

ially written for Oreoers— on how to make grocery win­
dows attractive and thus draw trade. Every means of 
successfully displaying goods is treated of in its 14 
chapters and 30 illustrations. Price $2.00, postpaid.

COFFEE, its history, classification and description, 
by J. M. Walsh. This interesting and instruc­
tive book deals with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid.

SALES PLANS-This book is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These Include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, etc. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front Street E., Toronto.

TEA BLENDING as a fine art, by J. M. Walsh. 
This work is especially designed for the use and 
ins'ruction of those engaged in the tea and 

grocery business, containing formulae for the scientific 
and judicious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid.

TEA, its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation; adulteration 

and detection ; arts of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid.

MISCELLANEOUS.

HIGH CLASS COLOR WORK—Commercial «II- 
tionery, posters. The Hough Lithographing Co., 
Limited. Office, No. 3 Jarvis St., Toronto. Tele­

phone, Main 1576. Art, good workmanship, business 
methods.

AN EXTRA 1 PER CENT. PROF1T.-A N.tiona » 
Cash Register will earn at least an extra 1 per 
cent, profit for any retail merchant. The National 

Cash Register Co., F. E. Mutton. Canadian Manager, 
129 West King Street, Toronto, Ont.

BUSINESS CHANCES.

An EXCEPTIONAL OPPORTUNITY to purchase 
one of the best general store businesses in 
Southern Alberta. Stock approximately $20,000, 

all new. Ill health reason for selling. Has cleared 
$5.000 per year and will do better. If satisfactory, 
financial arrangements can be made ; 90 cents on the 
dollar will buy. Apply Drawer 13, CANADIAN 
GROCER, Winnipeg, Man.

TRADE NOTES.
White Bros. & Crum, wholesale fruits, 

Winnipeg, have opened a branch at 
Regina.

W. Caldwell, (lalt, has sold the pro­
duct of his 12-acre apple orchard to a 
Hamilton dealer, for $750.

Big catches of salmon are reported 
from" the Naas and Skeena Rivers, in 
British Columbia, and canners there are 
jubilant.

According to report, the pack of 
Behring Sea salmon is very short this 
year, and all other Alaska salmon will 
be 50 per cent, below the average.

The Kootenay strawberry crop was 
worth $25,000 this year, and the total 
value of small fruits is placed at twice 
that sum. Winnipeg took a great 
many- this season.

The llybla Butter & Cheese Mfg. Co., 
llybla, Ont., capitalized at $1,500, has 
been granted a charter. The provision­
al directors are T. McK. Bartlett, W. 
(i. Woodcox, .fos. B. Rutledge, .las. 
Rutledge and .1. McK. Sutherland.

THE BUSY MAN’S MAGAZINE I, the mosi popu- 
lar periodical of its kind. Why? Becauae ench 
issue contains s strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear­
ing in the other magazines and periodicals of the 
month. The cream of the world’s periodical press is 
too valuable to overlook. BUSY MAN’S is on sale at 
all news-stands. Better still, send $2 for one year’s 
subscription. Mail it to-day. THE BUSY MAN’S 
MAGAZINE, Toronto.

THE market reports make HARDWARE AND 
METAL a necessity to every hardwsre merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

WANTED.

WANTED in every town and village, a represen­
tative to take charge of the circulation of our 
various publications : — Hardware and Metal, 

Canadian Grocer, Financial Post, Plumber and Steam- 
fitter, Dry Goods Review, Printer and Publisher, 
bookseller and Stationer, Canadian Machinery, and 
Busy Man’s Magazine. Good financial standing and 
business connection a strong recommendation. Just 
the position for a retired business man for his spare 
time. The MacLean Publishing Company, Limited, 
Toronto.

-- v A Gi/0
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ST. GEORGE’S BAKING POWDER WINS.

AGENTS WANTED.

LUCRATIVE AGEN CI ES—Several leading British 
houses (grocery, etc.) require responsible firms 
as agents in all business centres; representative 

now in Canada ; reliable firms, with extensive clientele, 
write, stating connections and district covered, 
44 Arthur,” 303 Frank Street, Ottawa.

AGENCIES WANTED.

WANTED—Wholesale grocery broker in Montreal 
is open for few more lines, canned goods a 
specialty. Highest connectioas, fifteen years 

experience. Apply Grocer Office, Toronto. (46)

Grocers throughout Canada will beinterested in this reproduction of 
the 16th sheet Si. George’s Bak-ing Powder poster, with which they are 
familiar. This poster was exhibited at the poster display held in connection 
with the annual convention, in Detroit,of the Canadian and American Bill 
Posters’ Associations, and it was award-ed first prize by a committee of three 
experts, who judged it the essence of simplicity, strength and clever handling 
of the subject. The wonderful success of St. George’s Baking Powder can be 
attributed to two facts—quality of the baking powder, and the advertising it 
has had. The National Drug Company turned out a first-class baking powder 
and then, after making it known to the trade, began an advertising campaign 
to the consumer through Canada, spending thousands of dollars. They have 
done everything in their power to assist the grocer, which has resulted in 
enormous sales. This policy will be continued.—Advt.

62



THE CANADIAN GROCER
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Orsi Concentrated 
Extract of Tomato

is selling in all parts of the country, sales 
exceeding our highest expectations. Dealers 
find there is first-class profit in it at $18 per 
case of 100 lbs. All sized tins from 1-4 lb. up.

ARE YOU SELLING ORSI ?

MUSEO COMMERCIALE ITAL1ANO
43 Sl Antoine St., - MONTREAL

Sole Agent» American Continent. Phone Main 2731.

NEW PACK

slssssa?
? First 
Quality

SARDINËSIN OIL ^
BACKED ev X

BRUNSWICK
BRAND

KIPPERED
HERRING

Sanitary Can

BRUNSWICK BtiAHO

A-1 Stock

Every tin 
guaranteed.

Place your 
order now.

Connors Bros., Limited
•laok't Harbor, H.S.

Sardines
These are the finest Norwegian Sardines 
packed. Every tin is packed under Govern­
ment supervision, which means, finest 
selected fish, well cured and absolutely 
pure Olive Oil. These are strongarguments 
to advance to your customers. If you don’t 
know “King Oscar” Sardines place an 
order with your jobber. If he doesn’t keep 
them write us.

J. W. Bickle <Bb Greening
(J. A. HENDERSON)

Canadian Agent», HAMILTON

Dominion Fruit Exchange
52 Niebolas St., - - - OTTAWA, CANADA

We want your shipments of Strawberries and all 
other kinds of Fruits and Vegetables.

Remember we handle all Fruits and Vegetables 
for the Dominion Government, grown at Ex­
perimental Farm here.

You will certainly make money by correspond­
ing with us when you are open to buy or sell 
anything in our line.

We also make returns promptly, charging ten 
per cent, commission and no more.

Don’t forget that we operate the largest Fruit 
auction rooms in Canada.

We also have G.T.R. siding, so that there is no 
cartage at this end.

OUR REFERENCE : 
Crown Bank, or any mercantile agency.

AUCTION SALES 
Monday, Wednesday and Friday, 

at 2 p.m.
Also every morning at eight o’clock during 
berry season.
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Handle

OLD CHUM
FACTS ABOUT GROCERIES

Interesting Information for Clerks and Grocers Regarding the Goods They
Hand Over the Counter.

Cut Plug 
Smoking 

Tobacco
It’s a Trade Bringer

Insist upon having them.
D. MCDOUGALL & CO., Glasgow,Scotland.

McDOUOALL

TeL Up 2076

YOUNG S PATENT PIPE
in Seven Shape*

W. J. GRANT
Sole Agent for Canada

506 Lindsay Building, MONTREAL.

Tel. East 5964

Importer of pipes and wholesale tobacco 
merchant of QUEBEC, cordially thanks his 
customers who have done the honor to visit 
his business while passing through Quebec 
during the Centenary Celebration.

The travellers of this important house are 
now on the road with the most complete 
assortment of pipes, cigars, cigarettes, tobaccos 
of all kinds, biscuits and confectionery, etc. 
Merchants should, therefore, give attention to 
what these travellers have to offer before 
placing their orders.
Office and Sample Room : 186-188 Rue St. 

Paul; Phone 1272. Warehouse: 119 Rue 
St. Andre ; Phone 1272. Branch Office 
179 Rue SL Joseph: Phone 2097.

Mr. Job. Cot

Vanilla.
Vanilla plants are a genus of trail­

ing or climbing orchids, of which the 
species known as vanilla plauifolia is 
by far the most valuable for producing 
the fragrant vanilla pods or beans of 
commerce, its home is in Central 
America and Mexico, but it also grows 
in various parts of Ihe West Indies and 
in Fiji Islands, merely requiring a mean 
temperature of 75 to tiu degrees, ft 
bears greenish-yellow iiowers mixed with 
white, followed by slender three-lobed 
pods 8 or 10 inches long, and a quarter 
or half an inch in diameter, which are 
dark green at lirst, but are curved and 
yellow when fully ripe. These pods are 
tilled with pulp and minute black oily 
seeds, like iron tilings, and when gather­
ed emit an aromatic odor so powerful 
as to often intoxicate those who climb 
the,trees to pick them. When dried in 
the sun the pods turn to dark brown, 
or almost black, and shrink to about 
a quarter their original bulk. They 
are usually tied in bundles of 5U to 100, 
and either wrapped in tinfoil or packed 
in tin boxes.

Turmeric.
It consists of the ground rhizome or 

root of the Curcuma longa, an East 
Indian plant of the same family as gin­
ger. It is also grown in China and the 
Archipelago, both for native consump­
tion and for export. The roots are long 
palmate tubers, distinguished respective­
ly as round and long turmeric, and are 
of a deep orange color inside. They 
are often badly worm eaten, but the 
odor and taste is aromatic, not unlike 
common ginger, and when chewed it 
tinges the saliva yellow. The actual 
coloring matter is called Curcumen. 
Turmeric is a condiment as well as a

BLACK WATCH
The Big Black Plug 
Chewing Tobaooo.

Already a Big Seller

Sold by all the Wholesale Trade

dye, and when ground to an orange red 
powder is used as a stimulating season­
ing. It is the principal ingredient in In­
dian curries, and is the favorite color­
ing substance used in making mustard 
compounds, pudding spice, chow chow, 
pickles, etc.—Grocery World.

Wax From Sugar Cane.
A patent has been applied for for a 

process whereby wax can be extracted 
from the rind of the sugar cane. By 
the new process this wax is now re­
moved from the filter refuse and turned 
to commercial uses. It is estimated 
that one ton of cane will yield 4 kilos 
of wax very similar in its characteris­
tics to beeswax or Carnauba wax, which 
can be used for precisely the same pur­
poses. The wax, which resembles that 
now used very largely for making cy­
linders for so-called talking machines, 
is exceedingly hard and capable of tak­
ing a high polish. It is understood that 
lit) factories in Java will this year be 
using this process.—Home and Colonial 
Mail.

ENGLISH TRADE IMPROVING.
Mr. Bertram Carr, of Carr & Co., 

biscuit manufacturers, Carlisle, Eng­
land, who is visiting Canada at present, 
states the trade conditions in England 
are improving gradually and that soon 
the reflex of the panic on this side, 
which affected the Old Country, will 
have disappeared altogether. Manufac­
turers on the other side have been 
troubled by strikes, too, but these dif­
ficulties have nearly vanished.

BUSINESS AMALGAMATION IN 
SASKATCHEWAN.

Two firms in Wolseley, Sask., Magee 
& Thompson, and C. Tidey Co., have 
amalgamated and formed a joint stock 
company known as the Magee & Thomp­
son Co., Ltd. Mr. Tidey has withdrawn 
from the business and the officers of 
Ihe company, which, by the way, has 
an authorized capital of $100,000, are 
A. G. Thompson, president; Richard 
Magee, vice-president; John Bradley, 
secretary. R. A. Magee is manager and 
H. J. Hunt assistant manager. The 
grocery end of the business will be in 
charge of Mr. Bradley.

PERSONAL NOTES.
I). F. Carter, representing Thos. J. 

IJpton in Quebec, has left Montreal on 
a trip to Gaspe.

Alexander Turner, of James Turner 
& Co., wholesale grocers, Hamilton, 
Ont., called at the Winnipeg office of 
The Canadian Grocer last week. Mr. 
Turner is making a trip to Ihe Pacific 
Coast.
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Queen City Water 
White Oil

The most economical high-grade oil ever 
sold in Canada.

FOR SALE EVERYWHERE
The best fly killer made

FLY PAD
Th... WILSON’S

There is only one

One cent invested in a post card to us will bring you information about how we start you in business, so that you can 
earn money for yourself. You can make plenty of pocket money all the time—money you will enjoy more because you made 
it in business for yourself. Hundreds of boys are doing this. SO CAN YOU.

No money required. We furnish capital.
We also give prizes. There is a prize for every boy, whether he lives in a large city or a little village. Very fine 

prizes have gone to fellows in small places. Don’t delay a minute. Write us to-day. A post card will do.

The MacLean Publishing Co., 10 Front Street East, Toronto

Ten Dollars

Tuckett’s
Orinoco Cut Tobacco

Tuckett’s “T. & B.” , 
Myrtle Navy Cut Tobacco

Tuckett & Son Co., Limited

No better, just a little milder than



STORE EQUIPMENT AND SUPPLIES Tkt Canadian Graetr

THE IDEAL STORE FIXTURE

WALKER BINS

' A

There is a personal satisfaction in having a store equipped with 
Walker Bin Fixtures.

The beauty of their design and their eiegant appearance are un­
surpassed, and tor this, as well as for the peculiar attractiveness of 
their display, they impress the customer and offer a continued and 
irresistible temptation to buy. Their compactness and convenience 
are appreciated by the clerk, who finds everything he wants, when 
and where he wants it. They are a joy forever to the proprietor, for 
he sees his sales increasing, his losses, from waste, dirt, insects and 
samplers, diminishing and his store service prompt and effective.

Write for Illustrated Catalogue : “Modern Grocery Futures.”

The Walker Bin & Store Fixture Co.,
BERLIN, ONT. Limited

Representatives
Manitoba : Stuart Watson & Co., Winnipeg ; Saskatchewan and 

Alberta ; J. C. Stokes, Regina, Sask.
Montreal ; Kenneth H. Munro, Coristine Bldg.

You take no risk when 
you sell

BANNER BURNERS
Every Burner guaranteed. Orders solicited 

through the jobbing trade.

ONTARIO LANTERN AND LAMP GO., LIMITED, HAMILTON, ONT.

■Mm,±

I ’in* *77777

Boston Special

The Computing Scale Co. of Canada, Limited
Toronto, Ont.

Absolutely Automatic

All that is necessary to 
get the value of a piece of 
merchandise at any price per 
pound shown on the chart 
and at any weight up to and 
including the full capacity 
of the scale is to put the 
merchandise on the plat­
form of the scale.

rin Dayton
Ovar 210,000 Scale, sold. Are you 

one of the users ?

Plate glass platform. Full 
jewelled Siberian agate and 
ball-bearings.

Plain Figures Show 
Value

No mistakes or errors 
are possible. Down weight 
not possible.

Paya for Itaalf

PAYS FOR ITSELF EVERY 90 DAYS

THE AMERICAN COMPUTING CO,
OF CANADA

LASTS A LIFETIME
The Perfection Comput­

ing Cheese Cutter

Does this. Ask one of the many 
thousand grocers who use it.

SIMPLE ACCURATE 
ATTRACTIVE

Sold by all up-to-date jobbers 
or shipped direct from factory.

Shipped f.o.b. Hamilton. 
Ont. Send all orders to

18 and 20 Mary St.,
HAMILTON. Ont.

--------BUY--------

Star Brand
COTTON CLOTHES LINES

---- AND----

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

far Sale by All Wholesale Dealers.
•BE THAT TOD GET THEM.

We make a specialty of

COUNTER CHECK BOOKS
for all kinds and makes of 
LOOSE LEAF SYSTEMS

Write for prices and samples.

We manufacture

SHIPPING TAGS
The Merchants' Counter Check Book Go., Ltd.

TORONTO - MONTREAL 
Canada
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Cut 6—“Under the Floor ’ Outfit.

You are Losing Money
With that old fashioned oil tank, you can’t help it.
But put a Bowser Oil Tank in your store—Then oil will be one of 

your best money makers.

Send for Catalog B.
It gives you reasons why and describes the different styles of 

Bowser Tanks.

S. F. Bowser & Co., Ltd.
66-68 Frazer Ave., - - TORONTO

If you have an old Self-Measuring Tank and want a new one, write for our liberal
exchange offer.

NOXIE-KOLA
Canada’s most 
popular temper­
ance beverage.
The drink that 
everybody likes
Brewed from 
healthful Roots 
and Barks and 
is absolutely 
free from al­
cohol.
No first - class 
Grocer should 
be without it to 
supply his 
family trade by 
case or bottle.
Correspon­
dence Solicited 
from Jobbers 
where agencies 
are not as yet 
established. 
Made by

WATERLOO, QUE.
Agents for Nova Scotia ami Bermuda Islands : 

Bauld Bros., Limited, Halifax, N.S.
Agents for New Brunswick :

Baird A Pktbkm, Ht. John, N.B.
Selling Agents—Kane A Brown, Toronto, Ont.; 

Kane A Brown, Hamilton, Out.; (»eo. Bernhardt, 
fiait, Ont; C. J. ORegan, Quebec, Que.; T A. 
Bourque A Co., Sherbrooke, Que.; Raymond k 
Frere, St. Hyacinthe, Que ; E. T>. Tremblay, St. 
Johns, Que.

noxFki

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They dont 
know what we can do. A imal 
advertisement in the

KINGSTON
"GLEANER-

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.

Ridgeway’s Collecting Agency 
Il Bt. Sacrement Street, Montreal 

Established 1880
Hss ihe confidence end petronege of the bents 
end lending merchnnin such ee Forbes Bros.. 
S. J. Csrier & Co.. John Kobertnon * Son. 
Overdue clelms collected everywhere, no 
collection, no charge. Tel. Mein 1677.

When writing to advertisers, kindly 
mention having seen the advertisement 

in this paper.

Install the 
Allison Coupon System 

and
Take a Vacation

■ rr —.

Toe csi lake a day 
oil a ad do liskiad 
whenever you are so 
iacliaed, secure in Ike 
keowledde Ikal there 
will he no leaks ia

No «aller how vigil* 
eel you aay be, Ike 
Allisoa Coupon 
System is a heller 
safeguard adaiast 
errors aod petty 
losses lhae year 
•wa prescace aad 
walchfulaesa.

If a man want* credit for fiO.OU and you think 
he ia good for it, give him a #10 00 Allison Coupon 
Book, and have him sign the receipt or note form 
in front of book, which you tear out anti keep. 
Charge him with #10.00—no trouble. When he 
buy* a dime s worth, tear off a ten-cent coupon, 
and w> on until the book ia used upi Then he pays 
the #1(100 and get* another ltook. No pasndtooka, 
no vhsrging, no lout time, no errors, no disputes. 
Allison Coupon Rook* are recognized everywhere 
a* the beat. For sale by the jobbing trade every­
where.

Manufactured by

Allison Coupon Co.
INDIANAP0US, IND

TWO CENTS PER WORD
You can talk across the continent for two cents 
per word in a Canadian Grocer Want Ad.

17969747



T1D BIT
We are now offering you the 
finest pickle ever offered the 
Canadian trade to retail at 15c. 
and 25c., packed in 12 varieties.
Ask the traveller.

Remember we have advertised on this page for 
three weeks for complaints and have not received 
one. Must be something to it. Try them.

Packed by

The Lea Pickling & Preserving Co.
Limited

SIMCOE, - ONTARIO

i Western Representatives: Mason & Hickey, Winnipeg ; Wilsoa & McIntosh,
Vancouver
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or theif agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

August 14, 1208.
Powder

“T. 8. WILLARD A

Mb. tins, 1 do*. In ..............................
Mb. tins, 1 •' " ....................
6-lb. tins. 4 " '* ...................

IMPERIAL PASIMe POWDKK
Cases. Sizes.

4-do*..................... lOo.
.......  6-ua.
.......  19-oz.1-dos.

S-do*.,  _________ 151-os. ...............
à-dos..................... 141b. ...............
t-dos.................... sn.......................

$2 uu 
1 25 
0 75

|0 85 
1 75 
3 50 
3 40 

10 50 
19 75

MAGIC BASING POWDER

Oases. Sixes. Per C
8 dos.

14-lb...

. i «r cast,l? - I »35

2 0 
1 2 
0 8

B
C..................
D...................

Geresi •
Wheat UN, Mo pkgs., per pkg 

" ' T-lh. ootton bags. bsg
BUY, BLAIN CO. LTD. 

Meat of Wheat, per case....................

3 65 
3 4J 
3 10 
2 95

0 03

4 90 
0 19

1 00 
1 00 
1 00

Perfection, |-lb., per dox..................... 2 40
à lb., “   1 30

M 10c. sixe - .................0 90
" 5-lb. tins per lb.................0 37

Condensed cocoa,cream and sugar, dox 2 25
Soluble, bulk, per lb.............................0 18

............................................. 0 15
London Pearl per lb.............................. 0 22

neoial quotations for Cocoa in bbla.,kegs.etc 
Unsweetened Chocolate— Per lb.

Plain Rock, Mb. cakes, 12-lb. boxes. 0 40
“ i-r " -

Sweet Dhuoolate— 
queens Deeeert,i-lb. 

cake , 12-lb. boxes.
per lb.............|0 38

Queen’s1 Dessert, 6's, 
12-lb. boxes, SO 4i 

Van ma, J-lb.. 12-lb.
boxes per lb. Si35 

Parisian 8s, lb. $0 30

Royal Navy.i s. i's, 12-lb. boxei 
Diamond, 7’s, V “

KOVAL BASING POWDER-
Bises. P Dok

Boy.l-Dim« .... .............................. * » »

Jib .................................................. *>■
iK. ::.........................................

l lb.............................................. « *•
lib............................................... “g
.....................................................  « *

Hsrrel. When packed In barrel, one per 
oent-dimoiiul will be allowed 

OLBVSLAWD'a UK1NU fOWD'lL
ai— Per Dos.

Ole.eland ■-Dime.............................  $ 0 **
• |oa .............................. 1 90

" lib................................... « «
" lib...................................... » *
•• j ........................................... il nr.

barrel. - When peeked In barrel. one per 
cent, dlecovot will be allowed.

T. KINNKAR * OO.
Orown Brand— .. „
lib tins, 3 doe In oaee........................   81 701 |b. “ 8 “■ » . . ........................ 0 60
, lb. - 4 '• •' ........................... u 15

THK ROUKRT OKBVI OO., bTD.
White Bwan Baking Powder—

1-lb. Una 3-doz. in case, l>er do.
I-lb. "1-lb....................................

Slme.
Keta'g Oxford, par lb............................  $0 }J

In 10-box lots or case .................... 0 16
QUlett’s Mammoth, i gross box........... 2 00

Brooms
Nelson's— Per doz.

Pansy............................................ — $3 65
Shamrock............................................ 3 45
Thistle................................................ 3 25
Daisy..................................................... 3 00
Special 25.....................    2 25
Bamboo A........................................... 3 95

Wheat 08, 16 lb. bags —
“ Pickaninney" Buck Wheat Flour 

dox.
Pancake Flour, "

“ Pastry Flour, "
THE ROBERT OREIO 

OO., LIMITED 
White Swan Breakfast 

Food, 2-doz. in case, 
per case, S3 60.

The King's Food, 2-dox.
in case, per case. S5. 

White Swan Barley 
Crisps, per dos., SI. 

White Swan Self rising 
Buckwheat Flour, per 
dox., SI 10.

White Swan Self-rising 
Pancake Flour, per 
doz Si 20

WbIM Swan Wheat Kero.la, per dox, |1.M. 
Wblta Swan Flaked Bice, per dox, II 
WbIM 8wen Flaked Paaa, par dox, |1

uboeoiRita see Uoeoaa
hi oowae oo„ umitid

_____ rlb.O S3
1 12-Iti tKjiea, per lb. 0 84 

i'4 " ..ISi................................... .
luiriKB for oas«—

Chocolate, white, pink, lemon, orange, 
almond, maple and ooooanut cream, In 
|-lb. pkgs., S-doz. In case.

Chocolate-
Maple buds, 5-lb. boxes, lb............. 0 L
Vanilla wafers, " ' .•.»»»•_» J

" " non pane Is, 5-lb box 0 35
•• '• 2 s, 5-lb boxes, lb 0 78
•• *• Ts. nonpareils “ .. 0 28

Ginger, 5-lb. boxes, lb..................... 0 30
Milk sticks, box................................ 135
Milk cakes, 5c. size, box.................  1 35

EPra'a.
Agents, 0. E. Colson à Son, Montreal 

In ^4 and 1-lb. tins, 14-lb. boxes, per^ ^

Smaller quantities ................................. 0 37

bbnsdoefs OOOOA 
A_ ». MaoLaren. Imperial Ubeeee Uo, 

Limited, Agenu, Toronto.
10c. tins, 4 doa to case....... per dox., $ 90

to •• 4 o " .... '* 2.40
MM | M M .... « 4.|5

o •• 1 •• M .... H 9.00
JOHN P. MOTT A UU. S.

R. 8. Molndoe, Agent. Torontr. 
Arthur M Loucks, Ottawa.
J. A. Taylor, Montreal.

Joa B. Huxley. Winnipeg.
R. J. Bedlington ft Co., Calgary. Alta 

Standard Brokerage Go.. Vancouver, B O.

h itui, | s (for 
cooking i, (loz 0 90
Prepared 

cocoa, |'s 0 32 
Prepared

......... 0 30

Mott s breakfast oocoa, |’s.................... 0 42
" M " I's.................... 0 41
'* No. 1 chocolate, 4 ......................  0 36
" Navy is.................... 0 32

Vanilla sticks, per gross............. 1 00
' Diamond chocolate, 4’e............. 0 25

“ Plain choice chocolate liquors 0 34 
" Sweet Chocolate Coatings .... 0 25

WALTER BARER ft OO., LIMITED. Per lb. 
Premium No. 1 chocolate, 4 and 4*lb.

cakes ...................  |0 38
Breakfast cocoa 1-6,4. 4. 1 ft 5-lb. tins 0 41
German Sweet chocolate, 4 and 4-lb.

cakes, 6 lb. boxes.........................0 28
Caracas Sweet chocolate, 4 and 4-lb.

cakes, 6-lb. boxes........... 0 36
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes...................... 0 35
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins...................................... 8 47
Soluble oocoa (hot or cold soda

1 lb. tins....................................  0 31
Cracked cocoa 4-lb. pkgs.. 6-lbs. bags 0 34
Caracas tablets, 100 bundles, tied Be,

per box.......................................  3 00
The above quotations are f.o.b. Montreal

Oeoosnut.
MONTREAL.

Perfection Mb. tins per doa...........$4 M

|
loll----------------_ „

bW?lt« Mc, la. mitp. I U

Best Shredded---- 0 16
Special Shred .... 0 15
Ribbon.................. 0 17
Macaroon.............. ... 0 17 0 15
Desiccated.............. 0 14
White Moss in 5 and 10 lb. square tins, 21c. 

THE ROBERT ORE HI OO., LTD.
White Swan Cocoanut—

Featherstrip, pails................................ 0 16
Shredded................................................. 0 15
In packages 2-os.. 4 os., 8-ox., lb......... 0 28

Coodeised Milk 
BORDEN 8CONDENHSD MILK VO.

Wa. H Dunn, Agent. Montreal ft Toronto.
Cases. Doz.

*• Eagle brand (4 dox).................. $6 OO ft 5 »
“Gold Seal" brand (4 doz) ....... 5 OU 1 25
“Cballtnge ' brand (4 doz)............  4 10 l 15
Evaporated Cream—
" Peer let s' brand evap. cream— 4 70 1 20 

" hotel sire.......................  4 90 2 45

(hi vi

TRURO CONDENSED MILK VO., LIMITED. 
‘ Jersey' biai d evaporated cream

pe ca«el4dox.) ....... .... $4 85
Reindeer " brand per taw (4 doz.).... 5 75

JERSEY CREA*

Rep. quarts, 1

THE ROBERT UBSIO OO., 
White Swan Blend.

CANADIAN OOOOANUT OO.,
5c.*lS, 10 and 40c. packages packed in 

15 lb. and 30 lb. cases Per lb.
1 lb. packages........................................... 0 96

lb .................................. 117
,b. ” ..........................................0*

1 and 4 b. packages assortad.............. 8 964
and * b. " " ............. • 974
' lb. packages assorted In I lb. boxes 0 38 
Jb. " .... 0 19
lb. " to 1,10,16 lb. oases 0 SO

16 lb. palls and 10, Maod 60 lb.
—Tins. Bbla

OH 0 17

1-lb. decorated 
tins. 39c. lb 

Mo Jb, 4-lb. tine 
30c. lb.

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja 9-lb. tins 
98o lb.

THOMA8 WOOD ft UO.

•out Edge in 1 lb.
tins...................... 80 33

“Gilt Edge in 1 lb.
tins.......................  0 32

Canadian Souvenir 
1 lb. fancy litho­
graphed canisters 0 30

Cheese -Imperial
Large size jars, per dos....................... $8 25
Medium size jars, “ ........................... 4 50
Small size jars, “ ........................... 2 40

Individual size jars, 
per dox............. 1 00
Imperial holder—
I.arge size,doz. 18 00 
Med size “ 17 00
Small size “ 12 00

Roquefort
Large aize,doz. 1 40 
Small size, “ 1 40

Confections
THE VOW AN CO., LTD.

Cream Burs, 60 s, assorted flavors, box 1 80 
Milk Chocolate Slicks 36 iu box. “ 1 35 
“ *• 10c cakes, 36 in box “ 2 55

Chocolate Wafers No. 1, 5-lb. boxes, lb. U 33 
“ “ No Î. “ “ 0 25

Maple Buds 5-lb boxes, lb . .............. V 36
Nut Milk Chocolate, 4-lb. cakes, 12 lb.

Ihax. lb ..................................................  0 40
These prices are F.O b. Toronto.

oupuu ouuKB—Allison S.
For sale in Canada by The KVy Blaui Co. Ltd 
Toronto. (’.O. ltvauvliemn ft Fils Montres 

9j. 83. 85. 810. 815 and 890 
All same pr ce one size or assorted. 

UN-NUMBERED
Under 100 books......... ........................each V4
1UU llooks and over............................ each 134
5)0 t ooks to MO hooks............................13

For numbering cover and each cou|Hin, 
extra pjf book V* cent.

Cleaner.
codes».

EBY, BLAIN OO. LIMITED. 
Stand»* d Coffees.

Roasted whole or ground. Packed in damp- 
proof Dags and tins.

Club House............................................. 80 32
Nectar.................................................. 0 30
Empress ................................................ 0 28
Duchess...............   0 6
Ambrosia......... ...................................... 0 25
Plantation ............................................. 0 22
Fancy Bourbon....................................... 0 20
Bourbon..........................................  0 If
Crushed Java and Mocha, whole... 0 17

" '• " ground.. 0 17*
Golden Rio............................................. 0 14

Package Coffees
Gold Medal, 1 and 2 lb. tins, whole

or ground.................................. 0 30
Cafe, Dr. Gourmet's, 1 lb. Famy

Glass Jars, ground .................... 0 30
German Dandelion. | and 1 lb. tins,

ground.......................................... 0 22
English Breakfast, 1 lb. tins, ground 0 18

TH08. J. LUTON retail wholesals 
Upton's “Special" blend 

coffee. 1 lb. tins, ground 
or whole................................ 0 40 0 lb

JAMBE TURNER ft UU. » Ih
.........................  f0 32
......................... 0 28

Cairo......................... ~............................. 0 30
War........................................................ o 17
Okl Dole* Rio......................................... 0 12*

PAITKIEON « “CAM/" COFFEE ESSENCE
Agents, hose ft Laflamme, Montreal an 

Toronto.
5 ox. bottles, 4 dot, per dox................ 1 7510 - 4 “ '• .................. 100

~g| N .................. 850
"   9 00

Wholesale Agent. 
The Davidson ft Hay, Umited, Toronto

Extract of Beef.
LAPORTE, MARTIN ft UIE, LTD.

'Vita" Pasteurised Extract of Beef. Per case. 
Bottles 1-ox., case of 2 dox ............  83 20

- 1 “ ” 1 M .............. 3 00
- 4 " '* 1 “ .............. 4 50
H 30 " " 4 " ............ 4 75
" 90 “ M ! “ ......... ... 9 00

THOMAS J. LITTON 
Prices on application.

Assorted Case, Contains 2 doz..$2.50
Chocolate (Straight) Contains 2 doz..12.50 
Vanilla (Straight) Contains 2 doz. 83.50 
Strawberry(StMight) Contains 2 (h z..$2.50 
Lemon (Straight) Contains 2 doz.B2.50 
Unfavored (Straight) Contains 2 doz. .$2.50

Weight 8 Iba per case. Freight rate 2nd class
lafftaU’ Food

Rob o*on • patent barley 4-lb. tins .... fl 96 
“ f ib tins. .. 1 95 

groats 4-lb Mae.... 1 V 
“ 14b. tins .. t 95

Flavoring Ki tracts
SHIRBIFFS

1 ox. (all flavors) dox. 1 00
3 ..................................1 75
94 ............................. 3 00
4 ..................................3 00
5 ..................................3 75
8 - “ “ 5 50
IS................................ 10 00
»" H II 00

Oafs dee Egcures-1-lb. fancy glass jars, par 
(MtfïXjomWl<iu»-l lb. amber (lam lam. 

Pneenbati». I with I tumblstsl. $10 par dea

69
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THE CANADIAN GROCER

RISING 131 
SUN

STOVE POLISH
IN CAKES

SUN
PASTE
STOVE POLISH

IN TINS

Chicago may follow exampleset in New 
York where manufacture and sale of inflammable 
and explosive liquid stove polishes is forbidden 
on account of the dangerous nature of this 
material when used by housekeepers.

A recommendation has been introduced 
into Chicago City Council calling attention to 
repeated accidents and a recent horrible death in 
Chicago from this cause and calling attention 
also to protection from like accidents, secured 
by ordinance in New York City.

Push RISING SUN Stove Polish and 
SUN PASTE Stove Polish which are always 
safe in the hands of the user. They please the 
housekeeper too. Good profit in them besides.

MORSE BROS,, Props, - Canton, Mass,, U.S.A.

ROWLEY’S
Valencia Raisins and Almonds

THE FINEST IN THE LAND

F. W. Rowley
DENIA

Extra Fine Selected

These are the brands recognized as the 
standard for years.

You are safe to stock them in such belief.

SHELLED ALMONDS, in 28-lb. and 14-lb. boxes.

S. Bodi
DENIA

Finest Selected

We have the real goods. Write for samples.

UNDERWOOD and CRICHTON
London, England Valencia, Spain Dénia, Spain

AGENTS—Wm. C. Christmas, Montreal ; E. T. Sturdee, St. John, N.B. ; Grant, Oxley & Co., Halifax, N.S. ; 
Eugene Moore, Toronto ; W. H. Escott, Winnipeg.

Whenever you want SOAP When you want it 
quickly, no matter 
what tind, and at 
reasonable prices, 
write to us.

SAVONS FRANÇAIS
C. Pagnuelo, Manager.

Faelery • 1650 Metre Dame St. E. Offices • 235 Corlatlee Building
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Goodwillie’s Fruits

Have
You

Tasted
Them

Yourself
?

If Not 
Do So

Rose
&

Laflamme
IWM

Meatreal

and

Toronle

IN GLASS
Shelled Almonds

Valencias and Jordans

Cluster Raisins
from Sunny S|>aln

You can give your customers 
the richest flavor, most tender 
skin and finest quality if you 
insist on having the pack of

José Seqalerva
Malaga, Sfraln 

ROSE 6 LAFLAMME Limited

Hoot reel eed Toronto

Jems end Jellies.
BAToee’e whole fruit itsawbbhhv jar 

Agents, Rose à Laflamme, Montreal and 
Toronto.

1-lb. glass jar, screw top, 4 do*., per dos S 80 
THOMAS J. LIPTON 

Prices on application.
c. u rroN â 00.

Compound Fruit Jam»
18-os. glass Jars, 1 dos. in case, per do*. |1 00
8-lb. tins, 8 dos. In case..............per lb. 07i
6 and 7-1 d. tin palls, 1 and 9 pails In

orate... ......... ...................... ner lb. 6 07
f and 14-lb. wo >d pails.............per lb. 0 07
90-lb. wood pells......................... " 0 Ml
Oomnound Fruit Jellies—
18-oe .glass Jam, Idoa in oaee.per dos. 1 00
8-lb. tins. 8 dos. In osse per lb............. 0 071
f and 144b. wood palla.6 palls In crate

per lb. 0 07
•0-lb. wood pails............. .............. ' 0 C41
Pure Jams—l-Ib. glam jam (lAos.

gem) I dos. In case.............per dos. H 8)
Jelly Powders

IMPBHIAL DStWBKT JELLY

Dure

Delicious
Taut F huit Flavors 

Cartons fc acm I Dor

„ Assorted flerors—gross Id78. 
MaoTiaren ImperialOheeewOo.. Limited

oamssB 1

Assorted Case,
Assorted Case,

Straight

Chocolate (Strai

Weight • Iba per ea»a

THE ROBERT ORBIO CO.

White Swan, 15 flavors. 
1 doz. in handsome 

counter carton, 
doz., 90c.

Marmalade.
WINDSOR. MONTREAL

Liât prioe
ShirriJ'i" I aU«mmuÛATonl, per

Leri.
TE» H. e. FAIUAHK CO. BOAR A 

LARD OOBFOUSD.

Tterom....N0 10 
W*b. .... 0 ICI 
Tub.,eon»,o is,
Mb. Pell,. 1 10 
«Hb. tioa.. 1 00 

iMb .0 11
Mb.. OK 

IMb..f II

Ltoorteo.
RATI ORAL UOOBIOS OO.

Mb. bOIM, wood OF pAO«....pRf lb.*0 M 
Tenor boimlMor MatUtal'.. .par box 1 ■ 
"Biased" Mb. baxm........... per lb. I «0

aotob Mimslado 1 end 1 lb. «lam I 
L 4.1 sod TlbTllaa. 
raose Jells Mamaleda, 1 sod I lb. I I ud i ib.

Con tel ns 4 doa..|8.W 
Contains « dos..II.SO 
Contains S dos.jl.80 
Contain, I doe. 11.80 
Contain, t doe.11.80 
Conislm I dos..41 SO 
Oontslno 8 dos.jl.80 
Contais, i doe,il.eo 
Contains ■ dos..11.84 

IJielebi rate led atom

‘Asms-pallals.l-lb. ossa....*SFoas IN 
" IfAooFboxmlOlsrrb» I M 

far Uoottos ulhlonlm l-Ib. t *

--------- 18
i baa............rJE

Prmsrrsd Oinger Marmalade,

Green Fig and Ginger 
Lemon 
Grepe Fruit

Prises end wertal

*. ÜPTOR A (XX

saiaaii
"Imperial Scotch'— 

1-lb glai *
8-lb. "
4-lb. uni 
Mb. "

"Shredded — 
lib. glam, dee..... Illw .... s is
Mb. Una " .... IM

lb. fleas Jars.

ST. VHARI.KS (-ON DIN Ml N(* CO. 
1‘RICBS :

St. Charles Cream, family size, per cast- 81 70
** hotel....................... 4 90

Silver Cow M-lk......................................... 5 00
Purity Milk ............................................... 4 ,0
Good Luck................................................... 4.30

■a. tard
OOLHAF . OB EBBS ».

O.ILV., 4b. Uns....... ............. m doall a
Mb tins..................... •* |M

_ 1-lb. Urn..................... " 4 W
Durbsa Mo. Im...................... swim. 8 fl

" Mb. Jar...................... “ I.
V. »» Mb urn.........................am dos. oh

1 4b. Use........................... 1 «

OU», ou.
la roars, mastis a are, ltd

MIowts Bread—
NKspa qta.1T...................................H 71

HA ..................................... IN
" 1-PU. M l............................... »

•aaeaa.
fats Bass ’, weaossisa rauob. 

Adeem. Bern I lalUwiss, Mootrml and
Aphit homlm. I A I do«° pm dm.......... 8 8.
rCi Idas............................... in

* i

Lye (ONBMBttBMd).

Oam at Mb. metals
^yjAmmp.

rl^l^ iSPAM I ;v

IIIUllMHHtHU 
• •MMeMMMNMMIM

>? Sises ■sat.

"TÏSfJlZTi?,,1*18

*rmTï= •"
-*■» t.

15“............................ ................... ! R
■ MaillliMlHMH III8MIII8MIM 1 H

7i
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PURE
PACKAGE

STeS,

UNIFORMITY!
It is not “ something similar ” that you want.
You don’t get Uniformity in “ something nearly the same.”
That word means a good deal in this connection.
It stands as one of the corner stones on which the magnificent success of

Wood's Package Teas
is founded, and which with their unvarying high quality has made them 
phenomenal Trade Builders.

The trade-mark " WOOD’S ” means something tangible, not “ something 
just as good ” or “ something nearly the same.”

• Canadian Factory and Salesrooms:
No. 428 8t. Paul Street - MONTREAL

MAY QUEER PRIMROSE 
FLEUR-DE-LIS

I

if. I

M,

N|

t-n

'M *

lit

Sctp and Washing fowdire
a. p. tippet à oo., Agente.

Maypole soap, colors ...........per grossflO i)
,r blaok............... ,r 16 JO

Ortold soap.............................. " 10 10
Gloriole »oap.......................... " 11 OP
h>traw ■»»• . .... 11 Il M

3’drz. to 
box......... S3 45

6 doz. to 
box .. S3 90

30 days.

siarsh.
tDWAADSBÜSe STARCH OO., LIMITS j>. 

Laundry otaroaoe— per 1
Au 1 White or b *e, 4 io d*ru>o.*
Na 1 ” 6-lb. "
Canada laundry............................... 0 06
Silver gloss, 6-lb. draw-lid boxer 0 C8 
Silver gloss, 6-lb. tin canisters.... o 08 
Edward’s silver glose, 1-lb. pkg. u C8 

i silver gloes, large orfstai.... 0 l8Kegs
Ben
No.

ion's satin, 1-lb. cartons . 
1 white, bbb. i

Canada White Gloss, 1-lb. pkgs... u 06* 
Benson s enamel... .per oos 1 50 to 8 00 

Oullnarf Starch—
Benson à Co.'s Prepared Com.... U 0>à
Canada Pore Corn «...................... 0 064

Rice Starch—
BdwardsborgNo.lwhlte.l-lo. oar. 0 10 

" " 1 " or blue,
4 lb. lumps....................... 0 84

BRANTFORD BTAKOB WORK*, LIMITS a.
Ontario and Queoeo.

Laundry Stamhee—
Canada Laundry, boxes of 40-Id. go ufl 
Anmm fllo— StaTûh—

1-lb. cartons, boxes oi 40 lb. . o 64 
Finest Quail 'y White Laundry—

Hb. Canisters, oases of *8 Id .... § <x>4
Barrels,!» lb.............................. q 71Kegs- •• ih ..................... . .. * y*

LU# White Gloes—
1-lb. fancy cartons, oases 80 lb. 0(8
6-lb. toy trunks, 8 In case.......... 0 18
64b. enameled tin canisters, I

Incase......................................... o 18
Kegi, ex. crystals, *00 lb............  0(7

Brantford Gloss—
14b.fenoi boxes,oeueMib. ...|0i< 

OenndlenRleotrioBterob—
Bow olM leno,pkgx. per «... I UC

O-'l-'old fibereb—
Boxeeoftocertons, perceee__ 3 60

Onlinsz* Bterol 
Ohslleng. I

14b. neakegee, 1 
OryitAlMsise Ocr 
f ib. peck.gee, t

_______ i Prep, red Com—
14b. peckegee, bow «6 lb.......... 0 61

-io. 1 Brantford Prepend Oorn—
1-lb. peakegea, boxée to lb.......... e oil

I Ocm Btaroh—
. bow 66 lb.......... e 07|

•AM TOT PTAECH.
pkgee, eaw5 Aox., peioue.. «76 

•te?d Peliih.
Rising Bun, «*>•. oekee, t-graebow ‘Vm* 
BIslM Bon, ton. oekee. groee bow « 66 
Bun Pexte, I0o- .lie, 6-groee bow.... 10 06 
Bon Prate Co. die, (grow bow.... I 00

tor SttaWMq 6nû \oi 'I
L OMS9MM nie WBM-1

I a VttSs wwiBbs!

JAMES' DOME ELAOK LEAD
Per gross

6a size....................................................... d0
2s " ....................................................... 8 50

MICKLE PLATE STOVE POLISH.
Pints......................................................... 2 90
Quarts...................................................... 5 40
4 gallons.................................................. 5 10
GaU ns............ ..................................... 4 80

gallons................................................... 4 50

Syrup
EDWARD8BURG STARCH CO., LTD. 
"Crown" Brand Perfection Syrup.

Barrels, 60o lbs........................... 0 034 per b.
Half-barrels, 350 lbs.................. 0 031 "
Kegs, 150 lbs .............................  0 034 "
2-gal. pails 25 lbs....................... 1 25 each
3 " " 384 lbs..................... 1 Î6 “
Plain tins, with label Per ^s» \

1 lb. tins, 1 dos. In case................ 2 40
6 1 1 " " .................2 75

10 " | " ................ 2 60
(6,10 and 20 lb. tins have wire handles.)
ST. LAWRENCE STARCH CO., LIMITED.

Bee Hive Brand Oom Syrup.
Barrels, 60 lbe.............................  0 03i per lb.
Half-barrels, 350 lbs.................... 0 03$ per lb.
Kegs, 160 lbe................................ 0 03$ "
2-gal. pails 25 lb........................... 1 25 each

" " 384 lbs....................... 176 "
2-lb. tins, 24 in case, per case.... 2 40 
5-lb. "12 " " ....2 75
10-lb." 6 " " ...2 65
2n-lb. "3 " " .... 2 60

less.

SALADA OCYLON.

Wholesale. Retail.

........................................$0 25 $0 30
Green Label, I s sudft’iM....... 0 27 0 36
gh» Lebel, 1% |'i, fi nnd 6. 0 m D«5î5‘ï,1**»......  « * e toOdd 1*1*1. !'■.......................... ,«« 0 60

Brown Lebel, l'e, | ■ ,

LIPl’ON’S TEA
Thornes J.

Lipton 
76 Front 8L

Toronto.

Pecked in air-tight tins only.
wholesale retail

Green label, l’s only........... 0 20 0 25
Blue " is and l'e ......... 0 24 0 30
Orange" Pe, i'a and 1 ■ .... 0 10
Pink " %’s * l’e, tins .... 0 35
Red " Dominion blend,------------- blend,

4’s end l'e................................. 0 44
Gold " Afternoon blend, 
l‘e and l'e...............................  0 50

0 40 
0 50

0 60 

0 70

«EYL0N
à

Bln.Lebd.il. , go 10 |0 38

Blue Libel, I'»........................... Oil 0*
Orange UM. 11 EndI. .... 0 33 0 10
Brown Libel, l'e end ft ....... 0 » 0 60
Brown LebeL l'e .................... 0 10 0 60
Green Libel, fi end .............. 0 16 0 10
Bed Lebel. fs....................... " 60 0 60

LAPOETE, MARTIN à OIE, LTD. 

Jepen Teas—
Victorie, hf-c, 90 lbe........................... 0 86
Princeee Louiee, b/ c, 80 lbe ............. 0 19

Ceylon Green Teee—Jepen style—
Lady, caw 60 lbe................................ 0 IS
Duoheee, owe 60 lbe......................... 0 19

K.DUWAY8.

, Vencoueer, Winnipeg and Ceylon.

Yellow Libel, l'e.... 
'■ '■ l'e.

BLUE EIBBOM 
TEA OO.,TORONTO

Wholeesle Retail

5 *W y

. 0 20 

. 0 21
Green Label, l’e and j’e......... 0 24
Blue Label l’e and fa.......... 0 16
Red Label l'e,4'eià’e and i s.. 0 SO 
White Label, l'e, re end f’e.. 0 86
Gold Lebel 1 s end 4’e......... 0 42

}'■ end is......... 0 66

0 26 
0 25 
0 30

Purple Label, 4'i 
Embossed, 4’e aand i’e.......

Ram Lals 
Pure 

Indian Tea

32 c v » l.
llfelj
35^*5

THOMAS 
WOOD * OO.

Montreal and 
Boston

Pink Lsbel 
Gold Label l’s and \ 
I.Avenuer Label l’s and i's 
Green Label l’s and 4’s

l's and Vs
11 • .

wholesale rets 
Wood’s Primrose, per lb.. .. 0 40 0 60

Golden Rod.............0 86 0 60
____________ " Fleur-de-lis............. 0 80 0 40

........ w Pack in |-lb. tine. All grades—either
Wholeesle Retail black, green or mixed.

snc. 40c. Tobaseo.

MELAOAMA

THE EMPIRE TOEAOOO OO., LIMITED 
Smoking—Empire, 4e, 6s. end 12e— $0 46

“ Amber, 8e end 3e................ 060
V Ivy.Te.................................... 0 60
^-^oeebud, 7e................... ... 116

Chewing—Currency. lie. end64e.... 0 46 
" Old Fox, Hi...

M INTO BROS.,
66 Front St. East

Snowahoe, 64s.. 
Pay BolUiR ..

Wholesale
Black, preen, mixed, is............ 0 70

i$e::::::::o44 
1 lbe. A 4a 0 40*

" 4-............... 0 38
l lbe, * 4s. 0 36 

l lbs,. 4«.... 0 30
" is........................
" 4k...............0 35
•• 1 lbe........... 0 24

We pace Japans in all grades at same 
prices. We pack in 60 and 100 lb. cases. AU 
delivered prices.

RetaU. 
1 00 
0 80 
0 60 
0 60 
6 50 
0 50n 40
0 32 
0 80
0 30

E0L0NJ1
yREjQJLONTMl

Ceylon Tea, In 
1 and 4-lb. lead 
packages, black 
or mixed.

10os. bare, Me..... 0 46
H Fair Play, 8s. end lS .... 0 8

Club, 6s. and lie............  0 41
" Universal, He..................... 0 g
" Dixie, 7»..........................  0#

JOB. COTE, QUEBEC.

Cigars, per thousand.
Cote a FinejOheroota. 1-10........................$15
8L Louis (Union), 1-10....................................8 00
Champlain, 1-20................................................ * 8
El Sergeant Premium. 1-10-1-40............... 66 00
J. O. 01, Havane P. Blnoe. 1-20 .............. 76 00

Out tobaccos.
............ 0 40
........... 0 16....... ........ eg

-lb tine................6 76
hib " .............. • if
4b " ...............•

Petit Havana, 4. MS-14,
Queenel, 14,1-S................

" 14.........................
Cote s Choice Mixture,

VsUrlnsry Bemgdles.

Blet* lebel, 14b., retell et We.............«6 90
" " Hb., " " .............^ 81

Bln» Lebel, retell et Ho........................ 0 23
Green LebeL •• too...................... 9 30
Bed LebeL •• lOo.......... ............ 0 38

gsreB* - st---- is

W. P. YOUNG

Abeorbine, per dos................................  $18 0<
Abeorbine Jr., er doxen.................... • 01

Ymt.

72 _



amBa

EAL

|ca_|o

OMA8
D à oo.

0 60 
0 60 
0 40

SO 46 
0 60 
0 60
Q 16

.•15

.... 86 00 

.... 66 00 

.... 76 00

.
. y* *_•' ; A. • '"Y

' „ -SS v,C w'.^à ~ Vc ; , 'f- JWwfc. » >3* ’ .* >Ti»i
■ r£ :*'"/> *.*■ '

- ^ . .■ ' ..1 _ -Lv. JU-. A ' ,

THU CANADIAN GStOCIl

SwPQfc* -r.m
gee •^^BG3R55msSSr ■

Boral HI

*7 r ">• / "** f,v. ’
I ■ v- " ■ ' v. f • • ■. sa

A Z}i
V

A ; • ' *■

F&:-f^l.

ÈSW^^SeEtV: : -r.

I
To Canadian Grocery Trade:

Si;-W~ ,v»wj■ wil?-f% .,;-

■

The dried fruit department of your busi­
ness can be made highly profitable by selling 
good currants. By good currants we mean 
currants that are true to name and grown in 
the best districts—currants that are well-cured 
and packed under cleanly methods. Our 
brands fulfill all these requirements. Our name 
on the case is an absolute guarantee. We 
have agents in all the principal cities through­
out the world. Your jobber will sell you 
“Meyer's” Currants if you ask for them.

Co,
Hamburg/ Patras, v? " % %mffci j ’ : : à. %

mÊ$.éÉ, "ItofS :>S I ..... JR.
J* V * ; >1. ' :vf -A - ‘ f

•I
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SALT
Before buying your canned 
goods for 1908 write us for 
prices on

ALL KINDS LAUREL
Ample supplies now arriving vegetables and fruits packed
to promptly fill all orders. in the Garden City of Canada.

VERRET, STEWART & 00.
UMITIB J. H. WETHEY, LIMITED

MONTREAL ST. CATHARINES, CANADA

z

7T«V/i|

RglETTg*lTo«ONrO/ONj;,

Royal Yeast Cakes.
Most Perfect Made.

Sold and Used Everywhere. JgfONTO^OjgrJ

With Royal Yeast on your shelves you have in stock the 
Standard Yeast of Canada. YOU know it and yOUf customers 
know it, two good reasons why you should not experiment 
with unknown and unsaleable brands.

Order from your wholesale grocer.

A Pure Dry 
Hop Yeast. wr

ESTABLISHED 1852.

Highest Honors 
at all Expositions.

___________ i


