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Matibien's Syrup of Tar and God Liver Oil

count by stocking

let#, M.6 R, 
and atoll Ue
tor the celei,e^

.ismi

"Si"-

>4»*#

N-w-rf
■

RMMlf
yô Jr1 '&

me CANADIAN aHOCBR

mm

jer 3,1005

WMMftftfB

™<Rfc''2'¥W3--r-v :>

■Elj S t %,> .=>*y I|N$ ?■ o »ljlHA* f/ v v ; - i*.*,. r ; : « -m41

\ \?î9üs A

mmm ■^XrZM

Everybody, would eat more 
if they bought

UPTON'SWouldn’t it pay you to try 
UPTON’S?
The reputation of the largest 
purveyor in the world is 

, behind this Marmalade. ' '-•’ 
SOLO BY ALL JOBBERS

J. S. CREED, Canadian Sales Agent
■sari ef Tn* SuMSHy

MONTREAL

it ifl in constant and ever-increasing 

You can increase the number of your
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J. L. Mathieu Co.. *<***»
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Protect
= Your
Capital !

“A small leak will sink a big ship.”-----
Look out for the quality of the goods you sell. Protect your invested 
capital by choosing standard goods. The “just as good” kind are 
dangerous rocks—obstacles to business success —menaces to your 
invested capital.

Griffin Shelley's 
Dried Fruits

Picked and packed in the largest 
vineyards and orchards on the 
Pacific Coast—“ The pick of the 
pack,” always.

Apricots, Peaches, Pears, 
Nectarines, Dried Plums, Prunes 
and Raisins.

Look for the “ Griffin’s ’’ name 
and you see the highest grade 
there is or can be. Buy it and 
you’re absolutely safe.

“Shell” Brand 
Castile Soap

the leading brand because con
taining 7 per cent, more pure oil 
than others. Highest quality 
at a fair price.

In bars and 
pressed cakes.

Buy it and 
your invested 
money will 
bring sure 
returns.
“Protect 

your Capital.”

-tWAOEMAR*

SHELL BRAND"
(LA COQUILLE)

SOLD BY LEADING WHOLESALERS

Arthur P. Tippet & Co., Agents
8 Place Royale, Montreal.

20*4 Front St. Bast, Toronto
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MANUFACTURERS’ AGENTS
BRANDON, HAN.

AND BROKERS’ DIRECTORY.
TORONTO.

groceries for the west

We will have a ear leaving Toronto and Montreal 
about once a month.Have you got something you wish to ship in 
these cars*

Wo will reship, sell or store for yon. Write us.
Wilson Commission Co., Limited

Brandon, Man.

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and Agents.
Established 1665

CALGARY.

The Best Salesman
is the Man on tie Spot. Don't Con
tinue to be Over a Thousand Miles Away
Irom your Buyer. Communicate with us, 
and have your Business Transacted by

C. E. KYLE

WHOLESALE GROCERY BROKER 
and MANUFACTURERS' AGENT

27 FRONT ST. E., TORONTO

reliable Brokers on the Spot.
Excellent Storage Accommodation.

NICHOLSON, BAIN & JOHNSTON,
Wholesale Commission Merchants and Brokers

CALGARY, ALTA.
■ ICHOLSOB 1 BAIN. WIKKIPEB, MAH.

W G. Patrick & Co.
Manufacturers’ Agents

and
Importers.

29 Melinda St., TORONTOowen sound.

J. K. McLAUCHLAN
COMMISSION MERCHANT

Warehouseman, Shipper and Steamship Agent

Owen Sound, - Canada

25,000 cases
canned goods to offer

TOMATOES PEAS
CORN CATSUP

Finest Goods PackedHALIFAX, N.S.

J. W. GORI1AM e. CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents and Commission Brokers. 

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

W. H. MILLMAN & SONS
GROCERY BROKERS

TORONTO
MONTREAL

ST. JOHN’S, N.F.

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers Agent 

and Jobber,
1433 Notre Dame Street 

MONTREAL.
Open for few more foreign and domestic agencies. 

Correspondence Solicited. Highest References.

THOMAS B. CLIFT

Broker, Commission Agent, Auctioneer and Notary Public 
Commercial Chambers, Water St.

ST. JOHN’S, N.F.
A warm welcome extended to all Heads of Depart

ments and Commercial Travellers 
from foreign countries.

H. J. STEVENS

Ik BOARD OF TRADE, • MONTREAL

Wholesale Brokerege

Beans, " „ Peas, Fleur, Bats
CHARLOTTETOWN, P E 1.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars, Barbados 

Molasses, Flour and Commeal. 
EXPORTER of Cheese, Butter and Canned Goods.
AGENT in Canada and the United States for the 

famous Brahmin Tea.
Charlottetown, Prince Edward Island.J. I. & CO.

Customs Brokers 
and Warehousemen

2i St. Sacrament Street, Montreal
Tel. Main tU. Bond 2».

VICTORIA, B.C,

Radiger & Janion
VICTORIA and VANCOUVER

MANUFACTURERS' AGENTS and 
COMMISSION BROKERS

Oonespondencs Solicited. Reference — Bank of British 
North America, Victoria.

VANCOUVER.

J. Me A. CAMERON
Manufacturers and Wholesale 

Commission Agent
Correspondence Solicited

Vancouver, B.C. P.o. box 912
Reference—Bank of Hamilton

wmipaa.

CALGARY STORAGE
In a new brick block centrally located.

Dingle (3b Stewart
Winnipeg, Man, Calgary, Alb.

COMMISSION BROKERS.

REGINALD LAWSON
MANUFACTURERS' AGENT and 

WHOLESALE COMMISSION BROKER
UNION BANK BUILDING

caTd.nce WINNIPEG, MAN.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers’ Agent 

Member Western Wholesale Brokers’ Association 
Union Bank Block, Rooms 722 and 723

Winnipeg, Man.
Open for good Correspondence
Canned Goods Agency Solicited

Stuart Watson
Manufacturers' Agent and Whole

sale Commission Broker.

WINNIPEG, MAN.
Highest References. Correspondence Solicited.

DO. YOU wish to extend your business to this 
GREAT WEST COUNTRY ?

WE CAN handle your account to our 
MUTUAL ADVANTAGE.

Correspondence solicited Established over 12 years

GEORGE ADAM & CO.
Wholesale Brokers and Commission Merchants

Winnipeg. Manitoba

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, "Capstan."
Storage facilities. Correspondence solicited

CANNED SALMON
ISOB PACK

Wire or write ue for prices :

Fraser River Sookeyo 
Skeena River Sookeyo 
River’s■ Inlet Sookeyo 
Rod Spring S.
Cohoes a
Humpbacks

Handsome Labels. Quality first-class. Prices right. We 
want the trade of eastern retailers who purchase car lots.

NICHOLSON S BAIN, WINNIPEO,
Whslstala Ccmwlules Kerch sets find Brokers,

Branch House :

NICHOLSON, BAIN A JOHNSTON
CALGARY N.W.T.

0
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WALKER
BINS

Walker Bin Fixtures are rapidly becoming the 
indispensable equipment of the modern grocery store. 
Perfect in every detail of their construction, they pos
sess that symmetry of proportion which indicates taste 
and refinement.

Every Counter, Wall Case and Special Section 
facilitates, by its perfect convenience, the work of the 
clerk, enabling him to handle his goods quickly and 
effectively, while clean and attractive displays offer the 
customer an irresistible temptation to buy.

Neatness and cleanliness in interior dis
plays are magnets which often attract 
and hold the customer quite as effect
ually as good goods and low prices

Walker Bin Fixtures are made up into Counters, 
Wall Cases and Special Sections designed for special 
purposes. They are constructed on the “elastic” unit 
system, in section lengths of from six to twelve feet, and 
shipped ready for installation. Everything fits. No 
nails, no carpenter, no worry.

The bin itself is so constructed that it is equally 
counter-balanced, the weight of the goods keeping it 
closed and air-tight and, when swung open, it remains 
in a stationary position, making the goods easy of 
access. The display in front is kept in place by two 
metal slides which hold the goods displayed in a per
manent position and give the bin the appearance of 
being full no matter how little it may contain.

Walker Bin Fixtures are manufactured only by 
The Walker Pivoted Bin and Store Fixture Com

pany, of Berlin, Ont., who will be pleased to estimate 
on your requirements.

Write for descriptive literature,

British Columbia Representatives :

W. J. Bannister & Co., Victoria, B.C.

WALKER
BINS

Z*/\| CC Electrically Driven lULLu Coffee Mills
Single and 

Double 
Crlndere

Pulverizing
and

Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee before 
it enters the grinders, 
thus reducing wear of 
grinders and saving 
current.

Our Crinders 
Wear Longest

GRANULATOR. PULVERIZER.

No. 65
Height, 29 in. Length. 33 in. Width. 23 in. Weight. 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. EE_ulver‘£m5 P°untl pvr mmutc*

Capacity of Iron Hoppers. 5 lbs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills, rloor Mills 

arvJ Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO..
N»«. 1615-1635 Worth 23rd St- PMILAOtLPniA, PtNN., U.S.A.

Tndhunter, Mitchell à Co . Toronto. 
Dearborn ft Co., at. John N B.

An f sts:
Forties Bros.. Montreal.
Gorman, Eckert & Co., London, Ont.

MINCE MEAT
A SEASONABLE LINE FOR

CROCERS
But choose quality. No 
mistake is made when you 
offer your customers the 
Mince Meat of this factory.

—A better Mince 
—Meat than has 
—been.

The T. A. LYTLE CO., Limited
TORONTO, Can.

* J
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The sentiment of the intelligent consumer is to eat and 
drink only what is Pure, Good, Healthful and 
Nourishing.

Strong, thick, astringent, nerve-racking Teas are 
being neglected for the

mild, sweet and refreshing teas of JAPAN.
If you want what is absolutely and always safe to 
sell to your best trade, sell

JAPAN! TEAS

NOW OWN UP
Don’t you really like to handle

PATERSON'S CAMP

Doesn’t it sell well, doesn’t it 
allow you a good, fair profit ?

ROSE <k LAFLAMME, 
Agents, Montreal.

| Canada’s Best

Agents : ROSE & LAFLAMME Montreal.

Flavor
Put up in

fflass, a 
ew hours 

after 
being 
picked

nothing 
but the

Fully
Ripened
Fruits

being used 
they are 
delicious.

Appearance
They look 
tempting and 
taste as good 
as they look.

One
Glance

and your 
customer will 
buy the first 
jar. Then 
you have only 
to fill the

4
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DO
YOU

REALIZE?
That Your customers require 
the HIGHEST quality at a 
reasonable price.

Holbrook’s
WORCESTERSHIRE

Sauce
PAYS 40% AND

•ample and prloee from
H. HUBERT NORM, 4M Spadlna Avenue, Toronto

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States w hich i hey ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
"GLEANER”

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.
Sixty 
Year» of 
Popularity

COX'S 
GELATINE
should be used 
In evenr Cana
dian house, 
hold, because :

(1) . It is STRONG.
(2) . It is CLEAR.
(3) . It is PURE.

Canadian Agents : J. A 0, COX,
O. E. Coleon A Son, Montreal Ltd.
D. Huron k Co., Gorglo Mlllm,
A P Tippet à Oo., EDINBURGH |

1

W. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu
facture and technical applications of 
chemistry.

more.

A Two Cent 
Mistake
Don't amount to much 
In any business, but the 
striking point is that 
a clerk is Just as liable 
to make a mistake of 
12.00 as he is of two 
cents, and a few mis
takes like this would 
pay for enough of 
Allison’s Coupon Books 
to last a year or 
With these books 
takes are impossible

IP A MAN WANTS CREDIT
for |10 give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, Just tear 
off a ten-cent coupon -that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK NO WRITING. NO Tine LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us tend you a 
free sample.

Per Sale Id Canada by
Tilt »Y, SLAIN C#., Limited, T8B8NT*.
c. e. BtAUcntMiN * ras, ncntkeal.
WH. T. SLOANE, WINNIPEG, MAN.
ALLISON COUPON CO., Manufacturers. 

Indianapolis, Indiana.

.ESTABLISHED 1849...

BRADSTREET* S
Capital and Surplus, 81,600,000. OlBoes throughout the Civilised Werld

Executive Offices : Nos. $46 sud $48 Broadway, New York City, Ü.S.A.
THE BRAOSTI1EET COMPANY fathers information that reflects the Unsocial condition end 

the controlling circumstances of every seeker of mercantile credit It» business may be defined as of the 
merchant!, by the merchants, forth# merchants. In procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too greet, that the results may Justify Its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, end Tt furnishes Information concerning mercantile persons throughout the 
civilised world.

Subscriptions ere based on the service furnished, end ere available only by reputable wholesale, jobbing 
end manufacturing concerns, end by responsible end worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company et any of its offices. Cerrespsndesce Invited

-OFFICES IN OANADA-
ax ,N.a.
A, ONT, 
ÜVBB, B.O.

HAMILTON, ONT. 
QUEBEC, QUE.

LONDON, ONT. 
8T. JOHN, N.B 
WINNIPEG, MAN

MONTBBAL, QUE. TOBONTO, ONT

TH0S- C. IRVINS, Sen, Mss, Western Csnada Tarants.

TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo" is a money saver because it posi

tively slops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont
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Good
Teas, hard 

to get. Of 
course they are. Do 

not grow at random, but 
require special cultivation, care.

There’s one place admirably suited 
for them. Ceylon is the place for the 

Best Teas. Everyone knows that who knows 
anything about Teas.

5YLON TEAS'
Combine all the qualities of true Tea Excellence, 

Flavor, Fragrance, Fulness, Body, Stability, 
Price. No other teas offer such a tea indi

viduality, nor give such satisfaction to 
the user. No reason to ask the 

reason. It’s as clear as 
daylight.

Nothing to Equal 
Ceylon Teas

6
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The Comfort

-____

Bed and Douche Pan
Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

MANUFACTURED BY

R. Campbell’s Sons
Hamilton Pottery HAMILTON, ONT.

is

CANADA’S STANDARD
FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

L__ Montreal

The Only Spice of Life for Horses, Caftle and Poultry
is Myers’

It is not a Stock Food, but a condiment to be used 

with food, and contains no corn, middlings, etc. Why pay- 

ten cents per pound for what costs only one cent ? If you 

desire bulk for your money take 100 pounds of middlings, 

or such like, and mix with 100 pounds Myers’ Spice, you 

will then get a much superior article than most advertised 

Stock Foods, and it will cost you only 85. fO per 100 pounds. 

A saving of $4.50 on 100 pounds is an item not to be lost 

sight of. Is not this true economy ?

The trade is respectfully invited to write the

Myers Royal Spice Co- Niagara Falls, Ont.
for quotations, as we do only with the trade and do not supply the consumer.
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ONCE MORE WE WOULD TELL YOU
Why the OLD HOMESTEAD BRAND CANNED 
fruits and vegetables are better than those packed by other 
factories.

FIRST : We are in the heart of what is without 
doubt the choicest fruit and vegetable district in all Canada.

SECOND : We have beyond all question the clean
est, most modern and best equipped canning factory in 
America.

THIRD : Our head processman is an expert in his 
line and bears the name in the United States of being the 
best in the business.

FOURTH : Our principals are practical men, who 
were thoroughly acquainted with the conditions of the canned 
goods trade in Canada before organizing the OLD 
HOMESTEAD CANNING COMPANY. They 
saw an opening for an independent factory that would put 
up nothing but strictly first-class goods—and that’s what 
they are doing now.

Such in brief are the reasons why

THE OLD HOMESTEAD BRAND
CANNED FRUITS AND VEGETABLES

have all others beaten.

The Old Homestead Canning Co.
Picton, Ontario.

♦
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Your Jobber has the Goods ; If Not, Write Us Direct.
NAPANEE CANNING CO., limited. NAPANEE, ont.

W A. CARSON, Manager.

Corn and Tomatoes
Canada’s Pride

The brand that leads is

handle it, and the superior 
equipment of our factory. 
Then, again, we have designed 
a label that will sell the goods 
for you.

CANADAS PRIDE is a
brand that will satisfy the 
daintiest palate. Just taste it 
and test it.

This is not an empty boast 
but is our honest opinion, 
founded on the care with 
which we have selected the

QUEBEC

Valencia Raisins
Tarragona Almonds 

Sicily Filberts
Cleaned Currants

D. RATTRAY ®> SONS

Consignments on spot and to arrive. Lowest Prices.

IMPORT AND EXPORT AGENTS

Montreal OTTAWA

8
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WE MAKE CLERKS ACCURATE

EVp. H \ TÏ

If there is a mistake 
of fifty cents in this 
drawer, or a counter
feit coin or bill, you 
know that “D” clerk 
made the mistake.

This counter, under 
lock, tells proprietor 
any minute how busi
ness is running.

Under lock is private 
record of each sale and 
clerk who figures in 
each transaction.

A receipt pr in ted 
automatically goes to 
every customer.

Shows amount, kind 
and clerk who made 
transaction. This 

receipt enforces proper 
record of every cent 
taken in by each clerk.

This counter shows 
total number of.custom
ers waited on during 
the day.

This drawer belongs 
to clerk “E.” Each 
clerk has his own indi
vidual cash-drawer.

Each clerk's sales are 
added separately on 
this counter. Separate 
counters under this 
hood give separate 
totals of charge sales, 
money received on ac 
count and money paid

A new and complete 
system for credit sales, 
money received on 
account and money 
paid out.

This counter show's 
how many customers 
each clerk waited on 
during day.

Cash Registers for every line of business and one price for all
.................................................................................................. Cut off here and mail to us today....................................................................................................

National Cash Register Company Dayton Ohio

4

I oiru a -siore. Please explain to Name

me ic/iut kind of a register is best suited for mg business. 
This does not obligate me to bug.

Address

No. Clerics

TRADE MARK

—Agents—
Toronto;

Anderson, Fowls & Oo. 
Hamilton and Winnipeg: 

Alfred Fowls. 

Vancouver :
C. E. Jarvis * Co. 

Edmonton ; 
Bedllngton A Fisher 

•t. John, N.l. :
J. T. Logan.

“The Brand of Quality”
Canned ‘V " , Fruits, Etc.,

We are now busily engaged canning
PUMPKINS and APPLES 

Our output of Peas, Beans, and Tomatoes (in 
No. 3 tins) are all sold, but we still have For Sale about 

of our pack of Choice Tomatoes (put up in No. 2 
cans) which we are offering at a very low figure.

Insist on getting the “ Essex Brand.” If your dealer cannot supply you, write to us.

THE ESSEX CANNING & PRESERVING CO’Y.

II
8 WELLINGTON 8T. EAST, TORONTO - CANADA

Factories at Essex, Ont

LIMIT»

10

1445



November S, 1906 THE CANADIAN GROCER

Autumn Leaf Brand 
Canned Goods
WE have at present unsold a few thousand 

cases of canned CORN, PEAS, TOMA
TOES, BALDWIN APPLES. RED RASP

BERRIES, etc., and owing to the lack of storage 
we wish to move some of the stock. We have 
everything up to date for the manufacture of 
canned goods. No expense has been spared to 
produce the best goods possible. Now, at the low 
prices no one can help making money on canned 
goods. It is easy to guess who will make the 
money. It is a long time before next pack. Now,
Mr. Grocer, specify AUTUMN LEAF BRAND 
CORN and TOMATOES, and if your jobber does 
not carry them write us or order direct. We 
guarantee to suit you as to QUALITY and Price.
We are out to sell now. Do not let this lot of 
AUTUMN LEAF CANNED GOODS GO BY-IT 
MEANS SOMETHING TO YOU. We are out for 
the Trade and have got some and are going to 
have more.

THE FRANKFORD CANNING AND RACKING CO.,
Independent Packers FRANKFORD, ONT.

LIMITED
A. H. ALLEN,

Manager

n
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PARADISE AND HAYCASTLE CURRANTS
Greece’s finest productions. Grown in a specially favored district. Imitations and the “just as 

good ” kind are legion.
You don’t need an imitation when you can get the genuine. Your customers are pleased, 

your trade and profits increased, by handling Paradise and Haycastle Currants.

•OLE AND ONLY AGENTS FOR CANADA

W. H. GILLARD » CO., HAMILTON,
Wholesale Grocers, Tea and Coffee Importers.

OMASWOOD&Cft
SOETUU 4M MUTE»
BOSTON. MASS y

WOODS
Alert Watchfulness

What we mean is the watchfulness you should have for each customer, and that we exercise 
for you all.

Our system guarantees the latter. Do you help us in the details ?
There are thousands of names on our books representing those who have made a success with

WOOD’S COFFEES
“Watchfulness” is one of our beet mottoes.

CANADIAN FACTORY and SALESROOM
No. 428 ST. PAUL ST., - - MONTREAL.

We are looking for active up-to-date 
grocery brokers to represent Maple Syrup

Japanese It will pay you to handle only the BEST LINES. 
Insist, therefore, on getting the famous

Starch “Red Shield” Brand
in Halifax, St. John, Toronto, Winnipeg, 
Vancouver, and other large business 
centres. We will pay satisfactory com
mission and follow up the goods with 
advertising.

Write for particulars.

American Pure Food Go. 
Montreal

Finest Quality Lowest Prices 
Always Gives Satisfaction

•'VW%*/V%'WWVWWWWfc*/WW'VWV**VWWVW%WWW

We carry a full assortment of best 
selling lines Maple Sugar Specialties
l/WW*WW%'*VWW*W%'%<V%**/%*/WWWWVW%*/WVWW

Warren Brea. & Co.
35-37 Front St East

Toronto
IS
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BUS/NESS METHODS AND SUGGESTIONS

A CREDIT REVIEW.

TIIE extension of credit in a retail 
establishment is obviously wholly 
dissimilar from the methods em

ployed in a wholesale house, although 
the definite objects are practically the 
same. The class of goods is different, 
the amount purchased varies, and the 
class of customers who purchase are 
not as a rule acquainted with business 
methods, whereas the customer of a 
wholesale house is constantly brought 
in touch with ideas and systems em
ployed by such houses.

Cash vs. Credit.
A large number of retail stores are 

running business to-day on a strictly 
cash basis, and, although this is a much 
safer and more satisfactory way, where 
a store has the monopoly, and can afford 
to be independent, still a certain amount 
of trade will undoubtedly turn to the 
store which carries the monthly account, 
it, should be the aim of such a store to 
secure as large a number of credit ac
counts as possible, provided only first- 
class accounts are opened.

When an account has been opened 
with a customer it is only natural to 
expect to hold the trade of that customer, 
lie will more easily make purchasest at 
a store which carries his account, where
as if he were obliged to pay prompt 
cash it would be immaterial to him 
where his supplies were obtained, pro
vided quality and price were satisfac
tory, the result being that he would go 
from store to store to purchase his re
quirements, as no one store would have 
any hold upon him.

The percentage of loss on account of 
had debts must be kept down and col
lections watched even more carefully 
than in a wholesale business.

The Customer.
The customer looks at the price and 

quality of the goods purchased, he also 
expects courteous treatment, promptness 
and accuracy on the part of the clerks 
employed—a good account may be, and 
is no doubt very often lost simply 
ill rough lack of interest displayed on 
i he part of the salesmen, especially in 
some of our large stores.

Extending credit in a retail business 
is more of a nersonal matter than in a 
w holesale house ; the person in charge 
should be in close touch with every de
partment of a retail business.

The credit man should be tactful, dip
lomatic and be able to read human nature 
-■ind recognize the fact that he is not 
ilealing with business men.

A retail merchant who desires to have 
his bad debts reduced to a minimum 
should be familiar with the conditions 
v. Inch exist in the community in which

he is extending credit, such as strikes, 
removal of factories employing a large 
number of men, etc. He should also 
take into consideration a customer’s 
position, source of income, prospects, etc.

The merchant may often find it a 
very difficult and delicate task to ob
tain the necessary information about a 
customer which he desires, but by a 
personal conversation, certain facts may 
be drawn out skillfully and tactfully, so 
as not to offend a prospective customer. 

'Perhaps the buyer is well known in the 
community in either a professional or 
a business way, but if information can
not be obtained in any other way, the 
commercial agencies will furnish it.

The clerk who sells a buyer about to 
open an account or who is unaware that 
such a buyer has an account already, 
should use a great deal of tact and com
mon sense so as not to offend a cus
tomer with inquiries as to his account, 
as a good account mav be turned away, 
at once.

Collection.
A limit should be placed upon the 

purchases of doubtful customers, so as 
to have the account brought before the 
notice of the person in charge just as 
soon as that limit is reached.

It is not only necessary to use judg
ment in regard to opening a new ac
count, but the account must be watched 
/carefully afterwards.

Collecting of overdue accounts is a 
delicate business, as if a customer feels 
that the retailer is dunning him for 
an account, he will, although perfectly 
good for it in most instances, feel in
clined to buy elsewhere until he has paid 
off the account.

Accounts should be rendered exactly 
in accordance with instruction, i.e., using 
the title Mr. or Mrs. as the case may be.

Overdue Accounts.
Overdue accounts should be collect

ed promptly for three reasons :
First—The loss through “bad debts” 

will be reduced to a minimum.
Second—The customer will feel more 

inclined to buv if his account is paid, 
but the request for settlement must be 
made judiciously.

Third— It requires capital to carry 
overdue accounts, which often means a 
considerable loss, through bank interest.

THE UTILITY OF SYSTEM.
"I UST the difference in the way the 

two men use their heads makes the 
. • difference in the way they conduct 
their business. Misdirected, systemless 
work will make any business manage
ment ineffective, while careful planning, 
simple, effective system, will aid even 
moderate ability to accomplish vast re
sults.

How few business men make a study 
of the economy of time and energy of 
employes ! They handle their goods 
over and over again. People are work
ing at cross purposes everywhere, dupli
cating work, confusing orders. A little 
planning, a little more shrewd head- 
work, would save many a house from 
dry rot and paralysis.

These systemless men never stop long 
enough to think deeply into their busi
ness to plan comprehensively. They 
hurry to their offices, open their mail 
with a rush, look around the establish
ment a little, without ever acquiring 
that penetrating eye and sharp observa
tion which characterizes the great mer
chant who uses his head. They do not 
penetrate beneath the surface of things, 
and get down to the core of principle.

In most of the smaller concerns which 
have never been able to rise above me
diocrity, you will find high priced em
ployes opening mail, sorting letters, 
sending out circulars,, doing work which 
could just as well be done by low-sal
aried help. You will find people working 

a disadvantage all around the estab
lishment, doing the wrong thing, the un
economical, unbusinesslike thing, just for 
the lack of a little thought projected in
to the system. Everywhere people are 
using their hands and their feet instead 
of their heads, trying to substitute mus
cle for brain.

All this hurry and flurry, rush and 
drive about nothing. It is the calm, 
cool, calculating head that gets things 
done. A level-headed, keen business man 
would go through such an establishment 
in his own line, and in a single day 
make comments, suggest changes, and 
give ideas which would revolutionize the 
whole business, and lift this mediocre 
concern into excellence.

• • •
Yet the proprietors of these small 

houses go through life complaining of 
their hard luck and the fates which 
kept them down. They lay their non
success to a bad location or change of 
business, or too many competitors, 
when competent men all about them 
know that it is the lack of the proper 
use of their heads.

A FRIENDLY CHAT.

ONE thing every storekeeper ought 
to do occasionally is to call nis 
clerks together and say to them 

something like this :
“You and I want to make more money 

in this store. But in order to do that 
we must do more business. Now I want 
suggestions from all of you, about any
thing you thiuk we can do to increase 
trade and gain new customers. Or, if 
you see any waste going on that we 
might save, I want you to tell me. I 
want each one of you to keep your eyes 
open, use your brains, and think of 
something that will improve this busi-
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■"Tins■gfOVE pous6>-^ 

T.£ss. LABOR SAVI*6’3000 TONS SiWellknown*n°beuabl^ GUARANTEEDT0THE TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market

MORSF BROS.. Proprietors. Canton, Mass,

For sale by all Wholesale Grocers / also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

ness for your sake and my sake. If there 
is any one of you who does not care to 
try to improve this business, we don’t 
want him here. I would rather get rid 
of him and divide his salary among 
those who do care. Now as soon as a 
suggestion comes to your mind, let us 
have it, and we will see if we cannot 
all of us make more money.”

NOTES WORTH NOTING.
The exports of pottery from Japan in

creased from 1,282,000 yen in first five 
months of 1904. against 1,804.000 yen 
in same period this year.

• • •
Joseph Creamer, Glenvale, has left 

for Acton, Ont., to meet the local
board of trade and the farmers of the 
district, with a view to a contract for 
erecting a cheese factory. The institu
tions are few in that quarter.

* » *

A scarcity of potatoes seems likely in 
British Columbia, and, from reports, 
the price is likely to be higher this sea
son than ever before in the history of 
the Province. Although the crops were 
large enough they have been very badly 
affected by rot, and a great quantity is 
quite worthless for food purposes.

• • •
A report from Winnipeg states that 

the Hon. S. Fisher has decided to have 
three smaller farms instead of one large 
farm for Alberta. One will be estab
lished in the south, one in the north, 
and one near the centre. The central 
one will be chiefly engaged in solving 
dairy problems, and will in all proba
bility be situated at Tnnisfail.

• * •

For some time past there has been 
considerable spearing and other Illicit 
fishing going on at Wilcox Lake, three 
miles from Aurora, which was stocked 
with bass by the late Government. The 
Minister of Public Works has therefore 
decided to appoint a fishery inspector, of 
that lake, and the selection has fallen 
on Mr. William Hastings of Aurora to 
fill the post.

• » •

The estimated total of cow’s milk 
produced in the world is 26.400,000 
cwt., distributed as follows : Canada, 
1.300.000: United States, 6,100,000;
Russia, 3.500.000: Germanv. 3.000,000; 
France, 200.000: England. 200.000; Aus
tria, 1,700.000; Italy. 1.450.000: Hol
land. 1,200,000; Spain, 500,000; Sweden

and Norway, 800,000; Switzerland, 
700,000; Denmark, 600,000; Belgium, 
600,000; Australia, 550,000; and Portu
gal 500,000.

The war between the wholesale gro
cers of St, John, N.B., still continues, 
though there is but little excitement 
over it. Those who cut prices have not 
advanced, and those who refused to do 
so still remain obdurate. Peas and 
corn are being sold by a few firms at an 
actual loss of from six to eighteen 
cents per dozen tins. The majority of 
the grocers, however, are not cutting, 
and as a consequence are not selling
very large orders in New Brunswick.
The trade with Nova Scotia continues
as usual. The present state of affairs 
is not benefiting any of the wholesalers, 
and it is hoped that a settlement will 
shortly be reached.

* * *

Henry F. W. Behnson, of Spring 
Ridge, has forwarded for the inspection 
of the Agricultural Department speci
mens of what he claims to be a new 
variety of pear. The fruit is gathered 
from a fourteen-year-old tree raised 
from seed by Mr. Behnson, and appears 
to be of the species known in England 
as the William pear, but more elongat
ed in shape like the Jargonelle. It is 
of a luscious banana flavor, in conse
quence of which he suggests that it 
should be named "Banana Queen.” J. 
R. Anderson, Deputy Minister for Agri
culture, has forwarded a specimen to 
Professor Van Demans, who acted as 
judge of the fruit exhibit at New West
minster, and has asked for his opinion 
on it.

* * •

It is not to be denied, says the Amer
ican Consul at Eibenstock, that German 
foreign commerce owes a great deal to 
the very liberal credit system which has 
been in use during the past twenty 
years. In many cases this credit system 
has been the ruin of English houses in 
the countries of South and Central 
America and Asia. American merchants 
and manufacturers also find the three to 
four months’ credit system the most 
formidable weapon of their German riv
als in every part of the world. In cer
tain lines of goods credits are often 
granted for a longer period of time. An 
attractive credit is often a more power
ful aid in securing trade than the finest 
and cheapest line of goods for which
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cash is demanded. Yet in the textile in
dustry of Chemnitz, Eibenstock, and 
Annaherg—cities that manufacture large 
quantities of hosiery, gloves, and dress 
trimmings for the foreign market—there 
are indications that the long credits 
which are conceded to the trade of some 
countries, especially in the Orient, are 
not returning good results.

HAMILON RETAIL GROCERS.
HE Hamilton Retail Grocers’ As

sociation held its regular meeting 
in the Board of Trade rooms, 

with W. Smye, second vice-president, in 
the chair.

Mayor Biggar was present by invita
tion,' and addressed the meeting on the 
sanitarium proposition. He laid the 
case before the members in a clear way, 
and most of those present spoke in sup 
port of it.

C. H. Peebles gave notice that at the 
next meeting he would vote that a grant 
of $200 be made to this cause.

The members also spoke in approval 
of the public testimonial to Bandmaster 
Robinson, and it was unanimously decid
ed to devote $25 to that purpose, on 
motion of Adam Ballentinc, seconded by 
John 0. Carpenter.

W. Smye was then invited to leave the 
chair, and Mr. Kirkpatrick took it 
Adam Ballentine then, on behalf of the 
association, presented Mr. Smye with a 
beautiful Morris chair in recognition of 
his valuable services as chairman of the 
picnic committee. Mr. Smye made a 
suitable reply.

Under the heading of regular business 
some time was given to a discussion of 
collection of accounts. The grocers pro 
pose to ask the butchers and bakers of 
the city to co-operate with them in get 
ting after people who can pay, and will 
not. One proposition is to unite the 
three branches and appoint a secretary 
whose duty it shall be to see that the 
accounts are paid.

THE BEAN SITUATION.
Reports from the Kent and Elgin bean 

district are to the effect that while the 
crop is not a large one the quality ot 
the bean is very good. In fact one deal 
er declares that many samples are bet
ter than hand picked of last year.

The feeling is stronger than earlier, 
the American market showing a firmer 
tendency and $1.35 per bushel is being 
paid the farmers.
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CURRANTS
In Store, Three Cars New Currants. QUALITY EXTRA.

Ask Travellers to show samples, or write us direct.

EMPIRE IDEAL SAPPHO MARATHON :

: LUCAS, STEELE & BRISTOL, - Hamilton ;;

New Evaporated Apples
Now in store, new season’s Evaporated Apples.
Evaporated from hard winter varieties only, by the best packers. 

In 50-lb., 25-lb. and i 2^2-lb. cases.
- These goods are the finest procurable, suitable for laying in for 

winter supplies, will not turn dark and soft, the same as stock evapor
ated from early varieties, which have no keeping qualities and are of 
no use for. laying in for any time.

Our Prices Are Right.

Our travellers have full particulars. If they do not call on you 
drop us a card for sample and price.

James Turner <6r Co.
Wholesale Grocers, - Hamilton, Ont.

Ask for “ Le Rayon D’OR ”

VIRGIN SUBLIME OLIVE OIL
From our own productions in

BARI, LUCCA AND NICE
Purity guaranteed

Order through your jobber. It he cannot supply you It i*111 be sent to you direct.
Address J. Russbll-Murray, 6 St Sacrament St.. Montreal, exclusive representative in Canada for the W >rld’s

Famous brand, "Le Rayon D'or" Virgin Sublime Olive Oil.

MENGERT, CAGNOLI & CIE., producers8*'^packers
NICE, France.
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Sultana Raisins
New Goods “ Fine,” “ Choice ”

Prices Right
THOMAS KINNEAR & CO.

Wholesale Grocers = = TORONTO and PETERBORO

Jjf* SCORED PERFECTION (100

ir?*?** '

Fm, LAREH's
IMPtHlALCKEEbi

THE BEST WAY TO HANDLE ROQUEFORT

THE ;best jar cheese to sell

THE BEST PACKAGE CHEESE TO SELL

NEW COMPANIES.

PROVINCIAL charter lias been
granted the 1). H. Martin, Limited, 
to construct, equip and operate ab

attoir and cold storage plants and to 
deal in live stock, dressed meats, agri
cultural products and the mamifaetuied 
products thereof ; the share capital of 
the company to be $200,1)00 divided] into 
two thousand shares of one dollar each, 
the bead otlice of the company to he at 
Toronto, and the provisional directors 
to be Robert McKay, Gideon Grant, An
drew Duds, Albert Ernest Lyon, Winni- 
frid Kannv McIntosh and Agnes Elliott.

The capital of the British Canadian 
•Crockery Co., Limited, has been decreas
ed from forty thousand dollars to ten 
thousand dollars (a) by camelling on? 
hundred and ninety-five shares of the 
unissued capital stock of the company, 
<b) by acquiring from such a shareholder 
■ shaieholders as shall be willing to sell 
;he same and by cancelling live shares 
of the capital stock of the company on 
which seventy-five per cent of the par 
value has been paid, and bV paying ther1 
for the sum of $375 and (c) by reducing 
the nominal amount of the remainug 
shares of the company’s capital from 
£100 to $50 per share and by repaying 
P. each shareholder of the company all 
sums paid by or credited to him in re
spect of the shares held by him over the 
sum of fifty dollars.

Provincial charter has been granted 
to the Lee Grocery Co., Limited, Toronto, 
the share capital of the company to be 
$30,000 divided into three hundred shares 
of one hundred dollars each, the head 
office of the company to be at Toronto 
an3 the provisional directors of the com
pany to he Frederick Lee, Thomas Wal
ker, Walter Herbert George.

Provincial charter has been granted to 
the Waltham Cabinet Co., Limited, To- 
oronto, to deal in shop fittings and fix
tures, etc., the share capital of the com
pany to be $40,000 divided into four 
hundred shares of $100 each, the head 
office of the company to be at Toronto, 
and the provisional directors of the com
pany to be John Morrison, Frank Shap- 
ter, and Roan Hamilton Clark.

UPTON’S
HOME-MADE

Jams, Jellies

Orange
Marmalade

have the true fruit flavor. 
They are sold by the 

leading grocers all 
over Canada.
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IN STOCK
Choice and Extra Bright

SULTANA RAISINS
THE DAVIDSON & HAY, LIMITED

WHOLESALE GROCERS, TORONTO

VISITOR FROM SWITZERLAND.
R. HENDRY O. SCHATZMANN, 

export manager of Tobler & Co., 
the Swiss chocolate manufactur

ers, was in Toronto this week and call
ed on the trade in company with Mr. 
McLure and Mr. Langley, the company’s 
agents for America.

Mr. Schatzmanu came over on the 
Amerika on her maiden trip and is en
thusiastic over the luxurious appoint
ments of this - floating palace. There 
were 3,600 passengers aboard with a 
crew of some 400, and although the sea 
was rough its turbulence was little felt 
on shipboard.

The milk chocolate business, says Mr. 
Schatzmann, has had a wonderful de
velopment in Switzerland and has forged 
rapidly ahead of France in the last five 
years.

The Tobler Company have recently 
acquired the plant of M. Talmoue, To
rino, Italy, at a cost of a million and 
a half francs, and an additional sum of 
200,000 francs for trade marks.

Mr. Schatzmann accompanied by ■ Mr. 
McLure will visit Chicago, San Fran
cisco, New Orleans, Washington and 
Philadelphia before leaving for Europe 
again on December 5th.

A number of years ago Mr. Schatz
mann spent some eighteen months in 
Montreal and finds on his return to 
Canada gratifying evidences of growth 
and prosperity.

HINTS TO BUYERS.
Leonard tiros., Montreal, have arriv

ing this week new baddies and kippered 
herrings in 15 lb. boxes; fine, fresh 
cured stock.

Mr. W. H. Dunn, eastern representa
tive for Tillson, of Tillsonburg, reports 
good sales of rolled oats, notwithstand
ing the recent advance.

All grades of shell oysters are a fea
ture with Leonard tiros., Montreal, 
from fancy Malpecques at $8, to ordin
ary grades of bulk at $3. Nothing 
more seasonable can be offered.

The Canadian Fairbanks Co., Limit
ed, is about to place on the market a 
new scale, which has been specially got
ten up to suit the grocery use, and has 
features which particularly adapt it for 
that trade. It will be known as the 
“Common Sense Grocer’s Scale.”

White & Co., Limited, received the 
first two cars lemons to reach Toronto 
this season. Stock is very fine for first 
shipments.

Florida oranges are arriving more 
freely and with quality much improved.

White & Co., Limited, are handling a 
very fine line, the “Coon tirand,” which 
is taking well with the trade.

A. F. MacLaren Imperial Cheese Co.. 
Limited, have just received their Fall 
shipment of Eagle Brand Roquefort

Cheese. Like Canadian cheese, the best 
Roquefort is produced in September, 
and as this firm controls the sale of 
Eagle Brand Roquefort for Canada and 
United States, those who desire some
thing specially fine in this line should 
communicate with them.

Shipments of Swiss, Gorgonzola, 
Roquefort, Edam, Pineapple, Camem
bert, English Stiltons, and various 
other fancy cheeses are arriving for 
A. F. MacLaren Imperial Cheese Co., 
Limited who are the largest importers 
of fancy cheese in this country. Quality 
did it.

STARTS WITH THE BUTTON.
The A. D. Fisher Co., Limited, 34 

Richmond street east, Toronto, build 
neat designs in Electric Power Coffee 
Mills (motor and mill combined) that 
*tart with the button. They are run 
direct from the lighting line in your 
store, and as easily attached as putting 
on a lamp: are made for counter and 
floor with pedestal, can be placed in 
window or anywhere in your store. 
Grinding capacity to meet any demands 
of the grocery trade. They report thev 
are meeting with great demand, which 
indicates that the grocers of Canada 
are keen in securing a machine to facili
tate their business.

Travellers before buying, or phone our long 
distance phone No. 596 for Information.

Brand

OUB STOCK IS COMPLETE, ALL GOODS REQUIRED FOB

CHRISTMAS TRADE
FIQS-all kinds CURRANTS
MALAGA RAISINS—all kinds PRUNES
SELECT VALENCIAS APRICOTS
SULTANA RAISINS PEACHES, PEARS, PEELS

Also we are agents for WAOSTAFFS MINCE MEAT, 
the most delicious ever manufactured in Canada.

BALFOUR <6 CO., HAMILTON, Ont.
17



77/fl CAN AUI AN QROCER November 3, 1906

A WISE DISCRIMINATION
in anything is good, but in Tea Values it amounts to infinite wisdom. Have you 
become tea-wise, Mr. Dealer ?—know the value of putting your shoulder to the 
sales of

Blue Ribbon
CevJon Tea

to make them bigger and bigger ? If not, why not ? Blue Ribbon Ceylon 
Tea enjoys an enviable reputation to-day for the highest points in the 
Scale of Tea Worth. The 40c. line—Red Label—sells readily and 
steadily. If you don’t sell it, get it. If you do sell it, get it again.

OLIVE CULTURE ON THE PACIFIC.
OSTLY experiments in the adap

tion of soil and patient labor in 
s cultivation have placed olive 

growing among the first industries in 
Southern California.

Feeble attempts have been made to 
grow olives in Arizona, Florida, and 
some parts of Southern Texas, but 
practically the only olives grown in the 
United States are in Southern Cali
fornia.

The earliest American olive growers 
were the Franciscan missionaries, who 
came from Spain during the last quar
ter of the eighteenth century. The 
Spanish padres brought olive seeds from 
Castile, and planted the first American 
olive trees at San Gabriel and San 
Juan Capistrano, in Los Angeles coun
ty. That was about 1768. The fruit 
from these trees is known as the Mis
sion olive, because the trees grew about 
the Franciscan missions.

Until 1881 no olives were grown in 
California but the Mission variety, and 
the growing of them was desultory and 
confined to Spanish families in the 
rural regions. Southern California be 
gan to fill up rapidly with eastern set 
tiers at about that time, and the possi
bilities there were in growing olives as 
an industry to supply the American 
market was seen.

Then, just here, began a long list of 
experiments among enterprising growers 
to find what varieties of olives are best

adapted to the soils and climate of 
Southern California. These experiments 
cost thousands of dollars and years of 
toil and watchfulness. For instance, 
Rev. C. F. Loop, of Pomona Valley, 
went to Italy, Spain and the Riviera, 
and spent months in studying the old 
olive history there in all its phases. 
He imported several varieties of olive 
trees, and gave seven years and drew 
heavily on his financial resources to 
test the several varieties fully in sever
al soils, under various climatic condi
tions. Edward W. Fries spent over 
$20,000 and ten years in finding a vari
ety of olive trees best adapted to oil 
production in Southern California. El- 
wood Cooper planted and re-planted a 
large acreage to imported olive trees in 
his effort to ascertain the most satis
factory variety of the seacoast lands of 
sunny Santa Barbara county. About 
eight years ago California olives began 
to be seen in the markets, and to-day 
they are shipped east in hogshead quan 
titles. The early experimenters are at 
last reaping their reward in substantial 
profits for all their outlay and work.

• • •

The Mission olive is still the most 
popular variety grown in California be
cause of its steady bearing qualities, but 
the Nevadillo and Rubra, which are im
ported from Lombardy, are fast com
ing into favor with the buyers in the 
east. As in growing oranges, lemons 
and prunes in this State, there are cer
tain localities where olives thrive ex
traordinarily well and where the plan
ters have greater faith in that branch 
of horticulture than in any other. Po-
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mona Valley is the acknowledged home 
of the olive industry in Southern Cali
fornia, and the fact that from 300,000 
to 350,000 trees for planting olive or
chards have been grown, there and 
shipped away annually makes it the 
most important olive nursery depot on 
this continent. -

There are in California nine mills for 
the production of oil from the olive. 
The largest is the James mill, at San 
Fernando. It was built two years ago 
on plans from Italy, and much of the 
machinery and apparatus came from 
Leghorn, Italy, and Barcelona, Spain. 
The Cooper olive mill at Santa Bar
bara and the Kimball mill at National 
City, near the Mexican border line in 
San Diego county, have each cost many 
thousands of dollars, and have been 
sources of large profit. So large has 
been the call for California olive oil 
since 1896 that the whole product has 
frequently been sold in less than ninety 
davs after its extraction from the ber
ries. It was formerly contended for 
years that the olive oil, adulterated 
with cottonseed and peanut oils and 
other ingredients, was so popular and 
cheap in the United States that the 
average person did not know the differ
ence, and, therefore, did not care for 
the pure oil of the olive.

In California th6 method of growing 
olive trees from small cuttings has for 
ten years been made a great success. 
Olive trees for orchard planting pur
poses used to cost $7 to $8 each. They
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Send US your orders for

new CALIFORNIA

25 and 50-lb. 
boxes

APRICOTS
PEACHES
PRUNES

We have the goods and at right prices.

EBY, BLAIN CO
WHOLESALE GROCERS,

Limited
■J ---------------
TORONTO

can now be had by the thousand for 10 
and 15 cents each. A poor Pomona 
nurseryman found by experimenting that 
olive trees could be propagated from 
cuttings by starting them in the Win
ter months in boxes of sand in hot 
greenhouses. That discovery has been 
worth millions of dollars to California 
and the southwest, but the discoverer 
is still working in a Pomona nursery 
for $1.50 a day.

'X The new method of propagating re- 
ouires the most constant attention and 
much experience, but the plants are 
grown on such an enormous scale that 
the cost of each is very low. When the 
cuttings are rooted they are transferred 
in the warmer months of Spring to the 
out of doors nursery, where they be
come trees of three and four feet in 
height in twelve or eighteen months.

* * *

The practical grower plants the trees 
in his olive orchard forty feet apart, so 
that there will be ample room for the 
roots to spread over a large area and to 
get all the sustenance possible from the 
soil. Hidalgo Tablada, of Spain, the 
most famous authority on olive culture 
outside of California, says that fifty 
feet is a safe span, as the roots of each 
tree spread once and a half the diame-

v ter of its crown. This separation, too, 
insures light and heat in abundance, 
some growers even pruning out.the cen
tre of the tree in “goblet” shape to 
further bestow these auxiliaries.

The olive has an almost human gift of 
adaptation to environment. It flour
ishes in a temperature that falls to 14

degrees above zero, and in the inland 
valleys of California, where the ther
mometer reaches 120 degrees, it grows, 
irrigated only by natural rainfall. It 
finds in California foothills just such 
homelike surroundings as its 4,000 feet 
level in Algeria, and its Italian eleva
tion of 3,200 feet. It will prosper in 
any friable rich soil in lime and potash, 
as are all the virgin lands of the coast. 
It also does well where its roots can 
penetrate easily a rocky, clay, sand, 
granite or volcanic formation, seeming 
to prefer an arid mountain soil, but not 
disdaining life in the black adobe near 
the coast.

• • •

There are in Spain, Italy and Cali
fornia some 290 varieties of olives, the 
oil of each being as distinct in flavor as 
the wines of different grapes, and the 
colors of the oils ranging from amber 
to deep gold. The pickling olive is no 
more to be confused with the oil olive 
than the raisin grape with the wine 
grape.

• * *

The picking and harvesting of olives 
in California is largely done by boys 
and girls, who drive their prepared 
wagons under the branches of spread 
canvas on the ground to catch the fruit. 
The tree is generally shaken, or the 
fruit may be dropped by hand or dis
lodged by padded rakes, the gatherer 
being duly impressed by the ancient pre
cept, "Do not cut or strike Minerva’s 
sacred tree.

* • •

To secure the olive oil the olives have 
first to be reduced to a paste-like sub

stance, the mass being packed by hand 
into round, flat manila mats, imported 
from Italy and Spain, and known as 
bruscoles, so that each mat holds about 
half a bushel of olive pulp. The mats 
are piled one upon another to the height 
of a yard and placed in a powerful hy
draulic press. The pressure upon them 
is gradual, continuing for several hours, 
until the pulp has been squeezed dry. 
The oil runs with the “water of vegeta
tion" into tin tanks below.

The next process is filtering and separ
ating the oil and water, and then 
comes a series of clarifications of the 
oil to suit the demands of commerce 
and to please the appetite of consum
ers. The process of clarifying olive oil 
reciuires about a week in a constant 
temperature of 55 degrees. Extreme 
care must be exercised in order to keep 
any odor or taint of atmosphere from 
the apartment where the clarification is 
in progress, for olive oil is unusually 
susceptible to attracting and holding 
odors and dust.

The edible oils and some of the others, 
perhaps, are filtered through prepared 
cotton or charcoal lying between sand 
and chalk, the sand holding the gross 
impurities and the charcoal the subtler, 
while the chalk absorbs part of the 
“water of vegetation.” The final pio- 
duct is preserved in earthen jars or in 
cool reservoirs.

J. G. Kertcher, grocer. Ottawa, Ont., 
the stock of this trader has been sold at 
60 cents on the dollar.
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MINCE MEAT MINCE MEAT
Now is the time for selling 

it.
We are putting up zomething 

very fine in this Line.
Prepared with Finest Fruits, 

Spices and Choicest Meat.
A trial order will convince ycu 

of its superiority overother Brands.
Packages : 65-lb. Tubs

25-lb. Palls
I2y2-lb. Pails

Apples are scarce and high in 
price. This will make demand 
for Mince Meat better. We are 
charging no more for it than 
we did last year, and for good
Mince Meat our price is low.
When we say “good” Mince
Meat we mean what we say— 
it is good. You cannot buy 
any better fruit, meats or 
spices than we use in making 
it. Try it. Send for our 
prices and you will want more.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS UMITED

TORONTO
TELEPHONE M 3960

F. W. FEARMAN CO.,
HAMILTON

It does not pay
ROYAL
YEAST™

to stock 
more than

kind of
is the standard 
Yeast of Canada

You know it and 
your customers know it

WHY EXPERIMENT ?

E. W. GILLETT COMPANY LIMITED
;«4™ TORONTO, ONT. “SST
Awarded Medal and Diploma at World's Fair, St. Louis, Mo., 1904

ALWAYS PREPARED
to furnish prices on car lots or less in

BUTTER—Creamery and Dairy 
CHEESE--*’ " and Flats (twins) 

EGGS-Fresh and Pickled
OUR MOTTO :

Prompt shipment and one quality, namely, the best

The J. A. McLean Produce Co., Limited
EXPORTERS and WHOLESALE DEALERS

71-78*77 Celberae Street

*• Toronto.
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CHEESE AND BUTTER BULLETIN
Montreal, Nov. 2, 1905. 

HKESE is much stronger since out
last report. Country markets 
have advanced, and the demand 

for export has been generally good at 
higher prices. The late feature of the 
cheese market is the advance by the 
large retail shops in England from six 
pence to seven pence per pound. That 
means that the small retailers in the 
U.K. are now able to get eight pence 
per pound for their cheese, and, instead 
of affecting the market adversely, it has 
actually brought on a new demand 
from British markets, simply bearing 
nut our former remarks that it. matters 
very little to the consumer whether he 
pays six pence or seven pence or even 
eight pence per pound for cheese when 
he wants it.

However, the very fact that the large 
retailers of Great Britain have advanc
ed their price to seven pence per pound, 
and instead of depressing the wholesale 
market by this advance actually caus
ing a stronger market in the U.K. and 
in Canada, fully bears out our former 
remarks that prices must surely ad
vance on account of insufficient supplies.

Some sections of Canada report a full 
make still going on, and promise a con
tinuance of it on account of the pre
vailing high prices, but in most-sections 
the cheese factories arc about closing 
for the season, and what little milk 
there is is generally going into butter. 
The weather is getting cold and the 
pastures are no longer good for feeding 
purposes. Cattle have to be housed and 
fed. and the milk is wanted for daily 
use, while the small surplus will mostly 
be used for the making of butter. The 
season of production of cheese is very 
nearly ended, and the quality of cheese 
made from now on will not be good 
enough to suit the particular fancy 
trade.

As pointed out previously in these 
articles, stocks are not burdensome 
either on this or the other side of the 
Atlantic. They are less than a year 
ago. when the supplies proved to be 
inadequate for the natural consump
tion during the Winter months. Prices 
are higher this year, and this may de
crease the consumption, but, really, a 
decreased consumption is needed if the 
present available supplies are to last 
until the new season opens next vear.

The United States, from reliable in
formation at hand, have this year no 
cheese to spare for export. Prices there 
arc a long way above the parity of 
prices in Canada, and a strong demand 
for their home consumption.

Supplies from other countries, not
able from New Zealand, do not promise 
to be excessive, and, taking the situa
tion altogether, it seems at the moment 
at least very healthy and pointing to
wards higher prices in the future.

Butter is in a very peculiar position. 
The demand for export is falling off, as

British markets will now get their prin
cipal supplies from Australia, but our 
exports of both creamery and dairy but 
ter this season have been so large that 
our supplies on hand are barelv enough 
to carry us through the Winter months 
for our own home consumption. There 
is practically no cheap butter here for 
bakers' or cooking purposes, and hav
ing no margarine here to fall back up 
on, we have almost a butter famine 
staring us in the face. Late country 
markets are certainly very firm, and 
prices show an advancing tendency, and 
it looks like much higher prices prevail
ing in our markets in the future.

To sum un, this has been a year of 
high prices for both cheese and butter, 
and the statistical situation is strong 
enough on both to prevent anv decline 
and nrobablv cause a further advance in 
prices on both cheese and butter during 
the Winter months.

LONDON PRODUCE LETTER.
T y On- <)wn t’nrr *!»<>• il nt.

THE market for Canadian butter is 
si ill somewhat (lull. although 
there are signs of some slight re

cent improvement, bringing prices for 
choicest unsalted butter up to 110 and 
112 shillings. Choicest brands of salted 
stand at 108 to 110 shillings per ewt. 
Australian butters, however, are still 
detracting attention from Canadian, and 
in view of the fact that from now on
ward Australian butters are expected to 
arrive in large quantities, importers 
here are wondering what stocks are held 
in Canada for export. Failing accurate 
information, it is impossible for im
porters on this side to move as freely 
as they might wish. Although, when 
everything is taken into consideration, 
it does not seem likely that Canada 
will be in a position to cater to the de
mand of this market so full'- ‘luring the 
next few months as heretofore still 
there are those in London who suspect 
that large stocks of butter are bein' 
held in Montreal with the hone of 
forcing sales over here later on. Those 
who express this opinion, although they 
are in the minority, are fullv determin
ed to decline anv response to further 
advances in the price of Canadian. 
Many of them have, during the past 
few "weeks, sold their Canadian butter 
at a very small profit indeed, some at 
an actual loss, and now that supplies 
from Australasia are coming in more 
freely, they are glad to turn to some
thing which is attracting more atten
tion and meeting with better sales. Aus
tralian butter, owing to the fact that 
it is newly arrived and of very fine 
nualitv. is doing well, and the market 
in that direction is active. It is true 
that stocks on the spot are short, 
which accounts, perhaps, for the slight 
improvement in Canadian business, to 
which I refer above, but there is a con
siderable amount on the water.

Although there are those who suspect
21

that heavy stocks of butter are being 
stored in Montreal, the general opinion 
seems to be that such stocks as there 
are will only be sufficient to meet the 
home demand during the Winter months, 
when production is limited. It is under
stood here that dairy butter is scarce 
in Canada, which will doubtless affect 
the price of creameries. Another fact, 
which seems to imply that Canadian ex
ports will not be heavy during the Win
ter months, is that although .u-oduction 
has not been excessive. 38,000 cwts. 
more of Canadian butter have been ship
ped since the end of June, 1905. than 
in same period 1904.

Cheese.
The position of the cheese xniarket is 

satisfactory, with fair business'-done at 
55 and 5(i shillings. The most remark
able event of the week, however, has 
been an advance in price of cheese on 
the part of nearly all the big retail 
concerns. From their point of view this 
is highly necessary, for, when it is re
membered that prices are about 10 
shillings per ewt. higher than at this 
time last year, it will easily be under
stood that they have not been making 
much profit. Under the circumstances it 
is not surprising to find that they have 
been buying in very small quantities — 
just sufficient, in fact, to fill temporary 
requirements. Although these retailers 
do not, of course, say so, there can be 
little doubt that they have been push
ing other lines of provisions, in which 
there is more profit to them. Stocks 
of cheese, held by importers, have not 
been large, and it is felt that the ad
vance in price reported this week by re
tailers will have a very beneficial effect. 
It is worth noting that, according to 
Board of Trade returns, there were 42,- 
0011 odd cwts. less cheese sent over from 
Canada during September, 1905, than 
in the same month, 1904, and during the 
first two weeks of October, 1905. 17,958 
cwts. less than in 1901. This decrease 
is not to he regretted, for it is keeping 
the market in a healthy tone.

Bacon.
As to the bacon market here, there is 

vert little alteration to report. Supply 
and demand, as noticed last week, un
fairly equalized. This is quite the 
wrong time of the year tor any advance 
in the bacon market, for such a move 
could have but one result, viz., to ad
vance the price i.f hogs. As no reliance 
can be placed on trade, such an advance, 
as far as carers are concerned, would be 
productive of evil consequences, since tIn- 
demand at this time of the year can 
easily he transferred to other foods. 
Frozen beef and mutton, for instance, 
are particularly cheap at the moment, 
and plentiful also.

According to advices received. Cana
dian bacon is now very nearly touching 
the best qualities of Irish and Danish, 
realizing, as it does, 59 and fill shillings 
for best weights. This is very satis
factory, and it might be mentioned just 
here that bales of non-boraxed, which 
makes such delightful eating, are partic
ularly popular.
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SYRUP OF MALT
is a cough cure

EXTRACT OF MALT
is a tonic

Both the are in daily demand 
at a Grocery store.

Have you them ?

Have you had sample ?

CEO. SLEEMAN, Guelph, Ont.

BUTTER
When you have one or 100 tubs 

write us for price.

The WM. RYAN CO., L-iw
70 and 72 Front St. E., Toronto,

BUTTER‘"dEGGS
BUYERS and SELLERS

Correspondence solicited from ONTARIO, 
MANITOBA and LOWER PROVINCES.

Merfort, Marshall & Co.
Wholesale Produce Merchants,

TORONTO.

See our Bamboo handle

BROOMS
25 Cent Line

Splendid value

WALTER WOODS & CO.
Hamilton and Winnipeg.

PROVISION AND DAIRY MARKETS.
TORONTO.

I'HE local demand for provisions con
tinues to show great activity and 
iiriccs, in consequence, are ruling 

very firm. Supplies which are coming 
i< hand are speedily wiped up to till 
existing orders ; stocks are therefore 
making no headway', as arrivals are bare
ly sufficient to meet the current demand.

Beef has eased off somewhat, quota
tions showing a reduction equal to about 
one cent per pound on all grades.

Street hogs have shown a downward 
tendency being now quoted at $7.75 to 
$8.25.

Meat—We quote :
Long clear bacon, per lb................................ 0 111 0 13
Smoked breakfast bacon, per lb.................... 0 «1 U 15
Roll bacon, per lb.................................................... ” J*
Small hams per lb................................................... ”
Medium hams, per lb............................................ “}!.
Large hams per lb.................................................. '?■

Heavy mees pork, per bbl.................................... is cu
Short cut, per bbl ..........   • — f? 2}
Shoulder mess pork, per bbl........................... * 60 ljj ™,
Lard, tierces, per lb.................................................. ®

tube 0 11

South Fine 
I/stowel

Price.

Kingston..

Iroquois.. 
Perth —

W inches- er

Wat rtown.....................
•White and colored.

.. 750* 0 11 
0 11 
0 11

.57,944 0 11 0 II
0 11 7-16 0 11 

0 11
..4,612* 0 11
... 876* 0 m 0 11 7-16
.. 869 
. .1.006*

0 11}
0 11}
0 lit. 10n0* 0 lli

.1 0«6* o 114

.. 400 0 11 3-16
o 105 0 11}
0 10} 0 119-16
0 12} 0 13

“ compounds,perlb................................... 0 07} 0 07f
Plate beef, per 300-lb. bbl.......... .................... 12 00 12 50
Beef.hind quarters..........................................  6 00 7 OU

" front quarters..........................................  Jol 50»
'* choice carcases.......................................  & ou b ou
“ common.................................................... 4 00 °

Spring"lamb........". ’.‘.’’‘‘V.’.V.................... j g
Veal .................................................................... 91? g !»

Butter—Arrivals are coming in in bet
ter quantities and demand is being easily- 
met. Creamery butters all show a de
cline of about one cent, per pound. Dairy 
blitters have not reached the market in 
any great quantities.

We quote :1 Pei lb.
Creamery prints..............  ............................. 0 23 ?. JÎ

“ sohds, fresh....................................... 0 2.4 0 23
Dairy print............................................................ 0 2 ) 0 21

“ in tubs................................. ..................... 0 I' 0 18
Eggs—New laid eggs are only arriv

ing in very small quantities scarcely 
sufficient to be noticeable. Storage eggs 
are now being quoted at 20 cents, fresh 
or pickled.
New laid eggs, perdez...................................................... 0 21

Pickled “ “   0 20

Cheese—The local cheese market lias 
shown considerable strength since our 
last issue. The weakening tendency
which was noted in our last report has 
suddenly taken a reverse turn and offer
ings on the various cheese boards have 
advanced several points. The export 
trade shows no marked improvement and 
the situation is practically covered by 
the.report in our last issue. ^ ^
Cheese, large....................................................................... 5 il®

“ twins ..................................................................... u 11

Cheese Board Report.
(For week ending Oct. 20.)

MONTREAL.
Provisions—Market for fresh killed 

dressed hogs holds steady. Supplies of 
live hogs are plentiful and prices easy. 
Prices, $8.75 to $9.00 for finest.

Bacon sells freely at 10 l-2c. for long 
dear and 14c, to 15c. for finest smoked.

Hams are also in good demand. We 
quote :
Lard, pure tierces .............................. ............................ 0 10i

“ ......... 20-lb. pails, wood (10$) — 0 Hi
“ cases, 10-Ib. tins,60 lbs. incase 0 114
“ " 51b. “ .... 0 111
“ “ 3-lb. " .... 0 111

Lard, Boar s Head brand, tierces, per lb............. 0 06
“ “ i-tierces, per lb........................ 0 07
“ " 60-lb. fancy tubs...................... 0 07

Cases, 20 3-lb. tins, per lb............................................... 0 07
“ 12 5-lo. tins “ .............................................. 0 U7
" 610-lb. tins “ .............................................. 0 07

20-lb. wood pails, each ................................................. * f <
20-lb. tin pails, each........................................ ................ 1 3<
Wood net. tin gross weight- m#onm
Canadian short cut mess pork.........................f19 00 920 ou
American short cut clear .................................19 00 20 0U
American fat back...............................................19 00 21 00

Extra plate beef, per bbl..................................... 11 5o 12 UU
Poultry—The fine mild weather pre

vailing during the past week very ma
terially restricted the sales of turkeys 
and poultry generally. There was not 
so much stock shipped in from country 
points as is usually the case and the 
earlier period of Thaiisgiving seems to be 
detrimental to heavy trade in poultry. 
Farmers are still allowing their stock to 
use the fields instead of using tile barn
yard feeding. The latter produces the best 
"stock and as this year not much fat
tening had been possible few good desir
able turkeys found their way to market.

Chickens are in good supply and sell
ing at lie. to 11 l-2c.

Fowls', 9e. to 10c.
Geese, slow sellers at 10c. to 11c.
Ducks in good demand at lie. to 13c.
Butter—There has been a good local 

demand and prices are being well main
tained. The feeling that creamery but
ter is none too plentiful has caused move 
general buying by dealers anxious to get 
in the last of the grass butter. Outside 
points report good demand and steady 
prices. We quote :
Fancy Townships....................................................  0 221 0 23;
Flutist creamery......................................................
Medium.................................................................  J JJ jj

Cheese—A stronger feeling obtains in 
cheese and foreign inquiries are coming 
in better. Liverpool advanced the early 
part of last week 6d to Is., at 55s. 6d 
jo 57s. Local dealers are firm in their 
prices and not disposed to credit the re
ports of excessive stocks held abroad. 
We quote:
Finest quebecs......................................................  0 ’14 0 111
Townships..............................................................  9 l]J ° nJ

Eggs—The local demand is steady. Re
ceipts are about equal to the demand and 
this is holding up prices. Market is 
steady. Good export demand. Wc 
quote :
etral ht receipts.....................................................  0 1*4 0B
Selected stock......................................................... 0 324 0 33

ST. JOHN, N.B.
Provisions—In pork, rather high prices 

rule. Some little domestic mess offered 
and there is a fair demand.

0 31
23» 

0 211

22
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ill beef there is little sale and prices 
are unchanged. Canadian beef does not 
seem to get any strong hold on this mar
ket.

Increased quantities of American pure 
lard continue to be imported. Canadian 
commands rather the higher price. He
lmed lard still low.

Smoked meats high. 
Veal, little offered.
Lamb is scarce and high ; mutton rath

er firmer. We quote :
Mess pork, per bbl............................................. $20 00 $21 50
Clear pork, “   18 00 21 00
Plate beef, “   13 00 15 CO
Domestic beef, per lb......................................... 0 05 0 07
Western " “   0 08 0 09
Mutton "     0 05 0 06
Veal “   0 06 0 07
Lamb...................................................................... 0 09 0 10
Pork, per lb........................................................... 0 07 J 0 08
Hams, “ ........................................................... 0 13 0 14 j
Rolls, “ ........................................................... 0 10 0 13
Lard, pure, tubs, per lb...................................... 0 lit 0 lli

“ pails, “   0 llj 0 12*
Refined lard, tubs................................................ 0 08 0 08

“ “ pails ............................................. 0 08J 0 09

Butter—Stocks are light and best 
grades are higher. There is steady sale. 
We quote :
Creamery butter. 
Best dairy butter 
Good dairy tubs.. 
Fair

0 25 0 27 
0 20 0 22 
0 17 0 19 
0 16 0 18

Eggs—Prince Edward Island prices 
rather higher. Prices there are above 
the Montreal market. Local change 
light. We quote :
Eggs, hennery.. 

“ case stock
0 24 0 26 
0 19 0 21

Cheesé—Market not active. Twins 
have the demand but price is too high 
as it effects consumption. We quote :
Uheese, per lb.............................................................0 121 0.131

VANCOUVER, B.C.
The feature of the local markets this 

week was of course the interest aroused 
in the poultry supply. A car of turkeys 
arrived from the east by express, but it 
did not count for much in face of the 
demand. Some small supplies of local 
birds were secured, but not sufficient to 
cut any figure. Of other varieties, ducks 
and chickens had about an equal inter
est with game birds in supplying the 
Thanksgiving tables. The turkeys did 
not cover half the market. Prices re
tail were quoted at 30c. per lb., but buy
ers could not get birds at that.

Choice dressed fowls brought 20c. per 
lb.

Mallard ducks were 75c. to 90c. per 
brace.

Local butter remains unchanged in 
price, 25c. and 26c., for creamery and 
20c. to 22c. for dairy. East of the 
mountains stock a shade lower.

WINNIPEG.
Creamery Butter—As noted Iasi week 

there is a brisk demand and as stocks

TO BUTCHERS---
with your name and address, and I 
will be pleased to enter your name 
on my list of customers, and send 
you free, postpaid, from time to 

time, as issued, my Hide Bulletins, which give the 
ups and downs of the market on Beef Hides, Calf Skins, 
Horse Hides, Tallow, Bones,Cracklings, etc.

C. S. PAGE, Hyde Park, Ift.

SALT SALT
TABLE, DAIRY AND CHEESE 

SALTS
FINE AND COARSE SALTS IN 

SACKS AND BARRELS
LAND SALT

C. R. COOPER

Toronto Salt Works
TORONTO, ONT.

«CENTS FOR THE DOMINION SALT AOENCV

Persons addressing advertisers will 
kindly mention having seen their ad
vertisement in The Canadian Grocer.

DRIED APPLES
We pay the highest market prices for 

bright dry quarters and make prompt 
remittance.

THE W. A. GIBB CO.
Packers and Exporters

6-7 Market St, HAMILTON

EXPORT TRADE DEPARTMENT.
FIRflS ABROAD OPEN FOR CANADIAN BUSINESS

Agencies on Commission for 
Britain.—W. are opsn to rsosirs oon- 
■ignmenU of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. O. HALL * CO.. 
Monument House, Monument Square 
London, B.C.

DAVID SCOTT & CO.,
Est. 1878. 10 North John St., Liverpool. 
England. Splendid connections and 
references. Try us with a shipment of 

CANNED GOODS.
T. A.—Scottish, Liverpool

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs, Bacon, Apples, 

Poultry.

HAMILTON WICKES 4k CO..
Canned Goods Brokers, Bastchxap, Lon. 
don, and Victoria Street, Liverpool- 
Reports and valuations made on Canned 
Meats, Fish,Fruit and Vegetables. Consign
ments handled. Correspondence solicited.

JOHN LBTHBM & SONS,
Lbith. Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN * CULVER WELL, 
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write us.

139 Redclippb St., Bristol, Eng.

B. BIERMAISN & CO-
FRUIT AND PRODUCE BROKERS,

5th Ed. A. B > . Code.
Oakoipp, Wales.

APPLES AND ALL KINDS OP FRUIT AND 
PRODUCE.

GEO. R. flEEKER & CO.
11 and 12 Bedford Hotel Chambers,

Covent Garden,
LONDON, WO.--- ENGLAND 

European representatives and 
distributors, Earl Fruit Co., 

California, U 8.A.
Specialties,

FRESH, DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Lieber's.

JAMES MARSHALL,
ABERDEEN, Scotland.

Consignments invited of all kinds of 
Dominion new season’s produce. Apples, 
Canned Goods, Provisions, Flour, Bran, Ac.

Personal attention and prompt returns 
guaranteed. Cables, "Halcyon." Codes,

Cable Address "Rapp. Liverpool"
HERMAN RAPP & CO.

Provision Merchants.
19 MATHEW STREET, LIVERPOOL. 
Liberal advances on consignments.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England. 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London, E.C. T. A., "Acriton, Liver
pool" Code, A. B. C., th Ed.

A. C. DOUGHTY & GO.
Head Office 20 Euttohean, LONDON. 

Provision Importers
Invite consignments of Ba on. Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address : Avouching. London. Codes :A.B.C. 4th and 5th editions, Al. Western

Telegraphic Addres", "Fondants, London.'
A. B. 30WBRBUTTS 4k CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E. 
Bankers: Hill * Sons, 66, West Smithfiel

HAMBURG.
Kaiser Wilhelmstraese 74-78.
Neubeck 4k Schipmaon,

Commission Agents and Merchants.

THOS. BOYD 4k CO.,
28 King St., - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. O., 4th and 6th ed., 
Western Union and Lieber’s Codes. T. A. 
"Boyd."

WHITBLEY, flUIR & CO., 15 Victoria St., Liverpool, England
We handle consignments of CANADIAN MEATS,

CHEESE AMD BUTTER.
We sill coet, freight and insurance. Western Union Code.

London, Liverpool, Glasgow.

This space $15 per year

J. H. GAITSKBLL 4k CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs. Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices-prompt 
returns. Write us. Established 1883.

This space $20 per Tear.
Salter & Stokes, 25SXShJZToTLondon, Eng

IMPORTEES OP CANADIAN
OHEE8E, BUTTE B, BOOS AND POULTRY.

Beferenoe, London City End Midland Rank. West Smithdeld We buy outrisht

S3
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are light, further advances are not un
likely. We <|note:
Finest fresh creamery, in 56-lb. boxes......................... 0 24

in 28-lb. boxes......................... 0 24
in 14-lb. boxes.......................... 0 24
in 1-lb. bricks......................... 0 25

Dairy Butter—Produce houses are pay
ing 17e. per lb. for No. 1 dairy butter 
delivered in Winnipeg. The market is 
firm with a tendency towards an advance.

Cheese— Prices are steady at last 
week’s figures. We quote:
Finest Ontario, large.....................................................  0 10

“ Manitoba, large.........................................................0 13
“ “ twins ................................................  0 13*

small ...............................................  0 13$
Lari As noted last week there has 

keen a reduction to a tierce basis of 10e. 
per lb. We quote :
Tierce basis, per lb............................. .....

Small packages take the following advance :
5u lb. tin cans, per lb ...................................
20-lb. tin pails, in 8 -lb. cases, per lb...............
10-lb. “ in 6ù-lb. “ ...............
5-lb. “ “ “ ...............
20-lb. net white wood pails, per lb.

0 10

0 OCj 
0 002 
0 0UÎo ool 
0 01 
0 008

Cured Meats - We quote again as last 
week :

SMOKED MEATS.

Hams, selected stock, special mild cure
Backs, '* "
Picnic,
Hams, sugar cured, assorted sizes........

“ heavy , 20 to 30........
Picnic, “ assorted sizes.........
Shoulders, “ .................................
Bacon, “ breakfast bellies,...

“ " breakfast backs —
" “ Wiltshire sides.......
“ “ spiced rolls, long ..

Manitoba butts........................................
“ “ skinned..........................

“ boneless and rolled----
“ rolls, boneless.......................

0 15 
0 19 
0 14 
0 09 
0 14 
0 132 
0 08 
0 08 
0 14 
0 13$ 
0 15* 
0 111 
0 09$ 
0 10 
0 11 
0 11

DRY SALT MEATS.
Bacon, dry salt long clear ..........................

“ “ “ smoked................
“ “ “ boneless backs,...

Shoulders" “ ..............................

0 10 
0 11 
0 11 
0 08

BARREL PORK.
Heavy mess pork, boneless, per bbl . 

“ “ “ per $ bbl
Standard mess pork, per bbl.............

“ " “ per $ bbl-------
PICKLED GOODS (COOKED).

80 lbs. 40 lbs. 20 lbs.
Pig's feet......................... 5 50 3 00 1 60
Pig’s tongues ............... 14 50 7 50 4 00
Boneless books............... 8 50 4 5C 250
Sweet pickled spare ribs, not cooked,per lb............

‘r hocks, “ “ ..........

16 50 
9 25 

16 00 
9 L0

15 lbs.
1 25 
3 00
2 00 
0 04 
0 04

Eggs—Produce houses are paying 20c. 
to 21c. pei' dozen for eggs delivered in 
Winnipeg.

OTTAWA COMMERCIAL TRAV
ELERS’ CLUB.

OTTAWA has always been a great 
Mecca for commercial travelers 
at the week-end. Many salesmen 

who work the Ottawa Valley, the Lake 
Superior district, and Eastern Ontario, 
make their home in the capital, and 
many others covering the same terri
tory make it a point to take advant
age of Ottawa’s fine hotel accommoda
tion over Sunday. Altogether, it is 
said that some three hundred “drum
mers” make their headquarters there.

For some years it has been felt that 
some means would have to be provided 
to permit the “Knights of the Grip” 
to get together, spend their off time 
pleasantly and profitably, and enjoy 
each other’s association.

It was to fill the bill in that connec
tion that the Ottawa Commercial Trav
elers’ Club was conceived, and finally 
organized last week. Indications would 
point to a most successful existence for

the new club, as the membership al
ready reaches two hundred, and is 
rapidly growing.

The promoters of this enterprise have 
had in view not only their own well
being, but also the interests of the firms 
which they represent. One of the fea
tures of the club is a clause in the con
stitution which provides that the in
terests of the members should be guard
ed against legislation sought by indi
viduals, or enacted by Governments, 
which might encroach upon their rights.

The long-felt want of some common 
meeting place is filled by the establish
ment of rooms for recreation and read
ing. It is also proposed to hold enter
tainments of various kinds, from time 
to time. The first of the series will be 
held at the Russell Theatre, in Janu
ary, 1906.

The club is very cosily located in 
rooms over the Bank of Nova Scotia, 
and it is proposed to make the accom
modation more spacious after the first 
of the year, by taking in the remainder 
of the flat. The quarters will be fixed 
up attractively and the boys will have 
no occasion to “wander from their ain 
fireside.”

At the head of the club are young men

Mr. J. H. Meikli

of push and enterprise, while the rank 
and file of the membership are imbued 
with the same spirit. This paper con
gratulates the Ottawa travelers on 
their enersv. and wishes their venture 
every success.

The officers of the Ottawa Commer
cial Travelers’ Club are as follows :

Honorary President — Major H. A. 
Bate, of H. N. Bate & Sons, wholesale 
grocers.

President—J. H. Meikle, representing 
Caverhill, Learmont & Co., wholesale 
hardware, Montreal.

First Vice-President—Albert Allard, 
of Prévost & Allard, wholesale grocers, 
Ottawa.

Second Vice-President — John Blyth, 
representing J. M. Garland, wholesale 
dry goods, Ottawa.

Treasurer—Sam Myers, representing 
the American Tobacco Co., Montreal.

Secretary—John A. Kealv represent
ing John Labatt, brewer, London.

Committee—S. E. de la Ronde, Jr., 
of the F. J. Castle Co.; A. Eugene Lan- 
drian, wholesale tobaccos; Peter Gau
thier, of James Robertson, wholesale 
boots and shoes, Montreal: Jno. F. 
Hawley, of the F. J. Castle Co.: W. C. 
McCarty, solicitor.
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ABOUT FRENCH AND ITALIAN 
OLIVE OIL.

WE draw our readers’ attention to 
the new advertisement in our 
issue of to-day, of the firm of 

Suaut & Cie., olive growers and manu
facturers of pure olive oils, in Nice. 
Barri and Lucca. This very old estab
lished house is now owned by Messrs. 
Mengert, Gagnoli & Cie., of Nice, from 
which city they control their immense 
trade throughout the Mediterranean, as 
well as their olive groves in Italy.

Suaut & Cie. are of European repu
tation, and practically control the Ger
man oil trade, and some idea may be 
formed of the extent of their business 
when they show upon their trade cir 
culars that they are represented by 
agencies in one hundred and fifty of the 
principal cities of Europe. Mr. J. P. 
Sgueglia, manager of the English de
partment, visited several of the large 
cities of the United States and Canada 
during June and July, the result being 
the establishment of an agency in 
Montreal under the control of Mr. J. 
Russell-Murray, to represent the com
pany for the entire Dominion.

The consumption of oil, especially in 
the Province of Quebec, is of import
ance, very considerable quantities being 
imported for culinary use, and buyers at 
all times realize the value of obtaining 
an absolutely pure olive oil, unadulter
ated by cotton seed, sesame, or other 
cheap oils, and hence the favorable re
ception that Suaut & C'ie.’s products 
have received in the judgment of those 
able to value the intrinsic merits of the 
oils.

Suaut & Cie. absolutely guarantee 
their products, and the grading is done 
largely while the oil is being received 
from the press, the highest grade, or 
virgin oils, being those that are first 
received. All the most delicate and 
surface cells are ruptured, thus produc
ing particularly fine, limpid, and pure 
oil.

In regard to packing and preparing 
for the market, the firm contains with
in itself all the necessary equipment for 
the preparation of packages and their 
packing. Barrels, tins, printing and all 
operations connected with the produc 
tion of a first-class package, are all 
conducted within the firm's premises, so 
that nothing is left undone to meet the 
wishes of their clients.

Under such auspices it is not a sur
prising fact that their business interests 
have grown enormously during the last 
twelve or fifteen years, and a discrim
inate purchasing community, such as 
exists in Canada, will quickly realize 
the high-class value of Suaut & Cie’s 
productions.

Wholesale buyers should take note of 
this oil, new to Canada, and we are 
sure that any inquiries made to the 
Canadian agent, Mr. J. Russell-Murray. 
will have very prompt attention.

LIFE’S COMPASS.
Four thines a man must learn to do 
If he would make his record true :
To think without confusion clearly : 
To love his fellow-men sincerely ;
To act from honest motives purely : 
To trust in God and Heaven securely
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CLASSIFIED LIST OF ADVERTISEMENTS.
^MartiS-S'ewart Co., Montreal.
Baking Powder

Lumaden Bios., Hamilton.
McLaren's, W. D.« Montreal.

Biscuits, Confectionery, Bu>
Cowan Co., Toronto.
Greig, Robert, Co., Toronto.
McLauuhlan, Sons A Co., Owen Sound. 
Mooney Biscuit A Candy Co., Stratford. 
Mott, John P., A Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 
Rose & Laflamme, Montreal.
Stewart Co., Toronto.

Brooms and Bruthes.
Woods, Walter, A Co., Hamilton.

Canned Goods
Balfour & Co., Hamilton.
Bloomfield Packing Co., Bloomfield, Ont. 
Essex Canning and Packing Co., Toronto. 
Frankford Canning and Packing Co., 

Frankford, Ont.
Napanee Canning Co., Napanee, Ont.
Old Homestead Canning Co.,Picton, Ont. 
Wethey, J. U., St. Catharines, Ont. 
Windsor, J. W., Montreal.

^NadiomtFcash Register Co., Dayton, O. 
Cheese Cabinets.

Walker Pivoted Bin and Store Fixture 
Co., Toronto.

Cigars, Tobaccos. Etc- 
American Tobacco Co., Montreal 
Empire Tobacco Co., Montreal 
McDougall D., A Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que. 
Sherbrooke Cigar Co., Sherbrooke, Que. 
Tuckett, Geo. K„ k Son Co.. Hamilton.

Downey, W. P., Montreal.
Greig, Robt., Co., Toronto.

Cocoas and Chocolates 
Cowan Co.. Toronto.
Dunn, Wm. H., Montreal.
Mott, John P., * Co., Halifax, N.S. 
Tippet, A. P., k Co., Montreal. 
VanHouten s—J. L. Watt A Scott.Toronu> 

Combattue Scales•
Computing Scale Co., Toronto.
Dean A McLeod, Hamilton.

Concentrated Lye.
Gillett, E. W.. Co., Toronto.

Condensed Milk and Cream
Borden’s—Wm. H. Dunn. Montreal. 
Ewing. S. H. k Sons, Montreal 
St. Charles Condensing Co., Ingersoll 
Truro Condensed Milk and Canning Co., 

Truro. N.S.
Consulting Chemists.

Kaufmann, W. P., Toronto.
Counter Chech Books, Etc- 

Allison Cupon Co..Indianapolis, Ind. 
Crockery. Ulassmare and Pottery. 

Campbell's, R., Sons, Hamilton, Ont.
Go wans, Kent k Co., Toronto

Dairy Produce and Provisions
Clark, Wm., Montreal 
Fearman, F. W., Co., Hamilton. 
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park. Blackwell Co., Toronto.
Rutherford, Marshall k Co., Toronto. 
Ryan, Wm., k Co.. Toronto.
White k Co., Toronto.

Geo k Co.................................. 2
A«1»fiift”M, J I A Co. 2
Allison Cupon Co................................. 5
American Pure Food Co......................  12
A Uirl U 1IMIUUI. Ui.   56
Auer Light Co ....................................... 53

Balionr A Co.........................................  17
Biermaun, E., A Co...............................  23
Black Bros. A Co...................................  45
Bloomfield Packing Co............................49
Blue Ribbon Tea Co.............................  18
Boyd, Thos., A Co.................................. 23
Bradstreet s...........................................  5
Braid. Wm., A Co................................  57
Brantford Starch Works......................  30
Cameron. J. McA................................. 3
Campbell's. R. Sons............................. 7
Canada Paper Co................................  48
Canada Sugar Refining Co ................... 7
Hunailian tannAm, Limited..........f... 43
Canadian Press Clipping Bureau.........

inside back cover
Canadian Salt Co................................... 26
Capsuui Mmuui «.during vo.............. 53
Carman, Joseph.................................... 2
Ceylon Tea Association........................ 6
Clark, W.................................................  41
Clift, Thos. B............................   3
Cod ville A Co........................................... 40
Coles Manufacturing Co...................... 3
Colson, C. B., A Son. ..outside back cover
Common Sense Mfg. Co......................  42
Cowan Co..................................................50
Oox, J. A 0...................................... 5
Creed, J. 8............... .. inLde front cover
Crichton i 4l«v*nrtAr....... ..........  23
Davidson A Hay ..............  17
Dawaon Commission Oo............ . ... If

Distributors Oo .................................... 47
Dominion Molasses Oo. inside front cover

Financial Institutions âr Insurance
Bradstreet Oo.

Fish.
Balfour A Co , Hamilton.
Black Bros. « Go.. Halifax.
Guest, W. F , Fish Co , Winnipeg, Man. 
James, F. T., Co., Toronto.
Newton C. c*, Grand Manan, N.B 
White A Co., Toronto.
Winnipeg Fish Go., Winnipeg, Man.

Flavoring Extracts.
Capstan Mfg. C »., Toronto.
Greig, Robt. Co., Toronto.
Imperial Extract Co., Toronto.

Foreign Importers- 
Biermann, £., A Co., Cardiff, Wales. 
Boyd, Thos., A Co., Liverpool, Eng. 
Crichton, Alexander, Liverpool, Eng. 
Doughty, A. C., A Co., London. Eng. 
Gaitaaell, J. H., Liverpool Eng.
Griffin A Culverwell, Bristol, Eng.
Hall, R. C., A Co., London, Eng.
Lethem, John, A Sons, Leith, Scotland. 
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Meeker, George R., A Co., London, W.C. 
Neubeck A Schipmann, Hamburg, Ger. 
Rapp, Herman, A Co., Liverpool E ng. 
Salter A Stokes, London, Eng.
Scott, David, A Co., Liverpool, Eng. 
Sowerbutts A. E., A Co., London, Eng. 
Whiteley, Muir A Co., Liverpool, Eng. 
Wickes, Hamilton. A Co., London, Eng.

Fruits-Dried. Green, and Nuts •
Balfour A Co., Hamilton, Ont.
Dawaon Commission Co,, Toronto. 
Distributors Co., Toronto.
Downey, W. P., Montreal.
Eby, Blain Co., Toronto.
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Co., Hamilton, Ont. 
James, F. T., Co., Toronto.
Me William A Evenat, Toronto.
Rattray, D., A Son, Montreal.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., A Co., Toronto. 
Thompson A Mai hie sou, Glasgow, Scot. 
Tippet, A. P., * Oo., Montreal.
Turner, James, A Co., Hamilton.
Vleena Figs.
Walker, Hugh, A Son, Guelph.
Warren Bros. A Co., Toronto.
White A Go.. Toronto.

%SÏG.. Edinburgh, Scotland. 
Tippet, Arthur P., A Co.. Toronto.

Grain. Flours and Cereals 
Eby, Blain Co., Toronto.
Frontenac Cereal Co.. Kingston.
Greig, Robert, Co., Toronto.
Lake Huron A Manitoba Milling Co.. 

Goderich.
Kirouac, Nap. G.. A Co., Quebec.
McLeod Milliug Co., S ratford, Ont. 
Sutcliffe — Muir Milling Co., Mooeo- 

min, Saskatchewan.
Grocers -Wholesale.

Balfour A Co., Hamilton.
Davidson A Hay, Toronto 
Eby, Blain Co., Toronto.
Gillard, W. H., A Co., Hamilton. 
Kinnear, T., A Co.. Toronto.
Lucas, Steele A Bristol Hamilton. 
Turner. James, A Oo., Hamilton. 
WarrenWros. A Oo., Toronto.

Grocers* Grinding and Packing 
Machinery.

Fisher, A. D., Co.. Toronto.
Coles Mfg. Co., Philadelphia, Pa.

Hides, Shins. Etc 
Page, C. S., Hyde Park, Vt.

House Insect Destrover
Common Sense Mfg. Co., Toronto.

Infants* Foods.
Keen, Robinson A Oo., London, Eng.

Interior Store Fixtures, 7 rucks. etc. 
Walker Pivoted Bin and Store Fixture 

Co., Toronto.
Jams. Jellies. Etc 

Batger's— Rose A laflamme, Montreal. 
Downey. W. P. Montreal 
Goodwillie’s—Rose A Laflamme, Montreal 
Greig, Robert, Co.. Toronto.
Imperial Extract Co. Toronto.
Liptou's—Creed. J. 8., Halifax, N.S. 
Smith. E. D., Winona, Ont.
Southwell’s—Frank Magor A Co., Montreal 
Upton, Thos., A Co.. Hamilton.

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal.

• Cameron, J. MeVancouver, B.C. 
Carman, Joseph, Winnipeg, Man.
Clift, Thos. B., St. John’s, N.F 
Dawson Commission Co., Toronto.
Dingle A Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto. 
Gorham. J. W., A Co., Halifax N.S. 
Haszard, Horace, Charlottetown, P. E.I. 
Hughes, A. J., Montreal 
Kyle, C. E., Toronto.
Lam be. W. G. A., A Oo., Toronto. 
Lawson, Reginald, Winnipeg. 
McLauchlan, Joseph K., Owen Sound. 
Millman, W. H., A Sons, Toronto. 
Nicholson A Bain, Winnipeg.
Nicholson, Bain A Johnston, Calgary. 
Patrick, W. G., A Co., Toronto.
Radiger A Janion, Victoria and Van

couver, B.C.
Rattray, D., A Sons, Montreal 
Rutherford, Marshall A Oo., Toronto. 
Ryan, Wm., Oo., Toronto.
Stevens, H. J., Montreal.
Thompson. G. B., Winnipeg, Man. 
Thomson A Mathieson, Glasgow, Scot. 
Tippet, A. P. A Go., Montreal.
Watson, Stuart, Winnipeg, Man.
Watt, J. L, A Scott, Toronto.
Wilson Commission Co., Brandon. Man.

Mince Meat
Lytle, T. A., Co., Toronto.
Wethey J. H.. St Catharines.

Olive Oil■
Mengert, Cagnoli A Cie, Nice, France.

Pass Boohs, Etc
Allison Coupon Oo., Indianapolis. Ind.

Patent Mediants.
Mathieu, J. L, Co., Sherbrooke, Que.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
Holbrook A Co., London, Eng.
Lytle. T. A., Co., Toronto.
Paterson's— Rose A I .art am me, Montreal 
Sutton, G. F., Sons A Oo., London, Eng.

INDEX TO ADVERTISERS.
Doughty, A C., A Co............................22
Dunn. Wm. H........................................  53
Eby. Blain Ct> ......  19
Edwardsburg Starch Co....................

outside front cover 
Empire Tobacco On. 55
Essex Canning and Preserving Co.......10
Ewing. S. H. A A. S. 41
Ewing 8. H.. A Anns . .... 39
Fearman, F. W., Co ........................ 20
Fisher, A. I>„ Co.....................................30
Frankford Canning A Packing Co — 11 
Frontenac Cereal Go — .......................52
Ga'tskeU, J. H....................................... 23
Uiou, W. A., Go..............  23
Gillard, W. H., A <’o. ....   12
GUIett. K. W ,OD., Ltd......................  20
Gorham. J. W., A Co............................ 2
Go wans. Kent A Co., outside back cover
Greig, Robt.,Co........................................26
Griffin A Culverwell................................23
Guest, W. J., Fish Co .........................  40
Hall R. C.. A Co.................................. 23
Hannah. R W....................................... 48
Haszard, Horace.................................... 2
Holbrook A Co....................................... 5
Hughes, A. J.......................................... 2
Imperial Extract Co................................ 46

’ James, F. T., Co.................................... 47
Japan Teas.......................................  3
Kaufmann. W. P.................................... 5
Keen, Robins m A Co.outside front cover
Kingston “Gleaner’ ............................ 5
Kinnear, Thos., A Co..........................   16
Kirouac, Nap. G., A Co...........................52
Kyle, U K ....................... ....... .. 2
Lake Huron A Manitoba Milling Oo... 53
Lambe, W. G. A..................................... 1
Lawson. Reginald ................................ 2
Lethem, J ohn, A Sons.........................   23

Little, Geo.............................................  23
Luca*, Steele a Bristol...........  15
Lumaden Bros ....................................... 45
Lytle, T. A., Co......... ........................ 3
McDougall, D., dfc GO ......................56
McLaren’s Cooks’ Friend Baking

Powder...................inside back cover
McLean, J. A., Produce Go.. 20
McLauchlan, J. K................................. 2
McLauchlan A Sons Co.......................  48
McLeod Milling Co................................ 52
M William a r,v~riHt ... 46
MacLaren’s Imperial Cheese Co...........16
Marshall. James.................................. 23
Martel-Stewart Co................................  53
Mathieu, J. L., Go .... inside front cover
Meeker. G. R., A Oo............................ 23
Mengert, Cagnoli A Cie..........................15
Millman, W. H., A Sous .................... 2
M >oney Biscuit and Candy Co.............. 5J
Monte Bros........................................... 14
Mott, John P.. A Co............................. 50
Myers Royal Spice Co........................... 7
Napanee Canning Co........................... 9
National Cash Register Co.................  10
National Licorice Co.. inside front cover
Neubeck A Schipmann.........................  23
Newton, G. P........................................  40
Nicholson, Sain A Johnston................ 2
Nicholson A Bain.................................. 2
Oakey. John, A Sons.............................  41
Oakville Basket Oo .... inside back cover
Old Homestead Canning Co................  8
Ontario Sugar Co..................................... 59
Page, Carrol S ...................................... 23
Park, Blackwell Co .....................»... 10
Patrick. W. G., A Oo............................. 1
Payne, J. Bruce.......................................54
Radiger A Janion.................................  2
Rapp, Herman A Co.............................  23
Rattray, D., A Sona.............................. 9

. O. K. .................................... 46

Polishes-Metal.
Oakey, John, A Sons, London, Eng.

Polishes-Stove.
Morse Bros., Canton, Mass.

Potatoes.
Hannah, R. W., Toronto.

Poultry and f attle Food
Myers' Royal Spice Co.,NiagaraFaLs,Ont

Refined Cider.
Wilson, W. H., Co. Tillsouourg, Out.

Salt.
Canadian Salt Co., Windsor, Ont. 
Toronto Salt Works. Toronto.

Soap.
Tippet, A. P., A Oo., Montreal.

Starch.
American Pure Food Co., Montreal. 
Colman's—Frank Magor A Co.. Montres 1 
Edwardsburg Starch Co., Cardinal uu,

Store Lighting.
Auer Li*ht Co., Montreal

Sugars, Syrups and Molasses.
Canada Sugar Refining Co., Montreal 
Dominion Molasses Co., Halifax, N.a. 
Edwardsburg Starch Co., Cardinal Urn 
Imperial Maple Syrup—Rose A Laflamme 

Montreal
Ontario Sugar Co.. Berlin, Ont.
Rattray, D., A Sons, Montreal 
“ Sugars ’’ Limited. Montreal 
Tippet, A. P.. A Co. Montreal 
Wallace burg Sugar Co., Wallace burg. Ont 
Warren Bros., Torouto.

Teas, Coffees, and Spices-
Balfour A Co., Hamilton.
Blue Ribbon Tea Co., Toronto.
Braid, Wm., A Co.. Vancouver, B.C. 
Ceylon Tea Traders' Ass n.
Chase A Sanborn, Montreal.
Codville A Co., Winnipeg and Brandon. 
Creed, J. S., Halifax, N.S.
Davidson A Hay, Toronto.
Eby, Blain Co., Toronto.
Ewing, S. H. A A. d., Montreal 
Ewing, S. H A Sons, Montreal.
Gillard, W. H., A Co., Hamilton.
Hudon, Hebert A Cie., Montreal.
Japan Tea Traders Ana n.
Lumsden Bros., Hamilton.
Salada Tea Co., Montreal and Toruuv ■ 
Wood, Thoe., A Co., Montreal.

Vinegars.
Wilson, W. H., Co., Tillsonburg.

Washing Compound.
Gillett, xi. W. Co., Toronto.
Winn A Holland, Montreal.

Hines, Liquors, Etc.
Sleeman, Geo., Guelph, Out.

Wooden wo are.
Woods, Walter, A Co., Hamilton.

"SSKM’Sr-T
Gillett. B. W., Co.. Toronto.
Lumsden Bros., Hamilton.

Rose A Laflamme............................  3, 58
Rutherford, Marshall A Co.................... 22
Ryan, Wm., Co....................................... 22
“Salada Tea Co..................................... 30
Salter A Stokes.......................................23
Scott. David, A Co.................................  23
Sherbrooke Cigar Co............................. 56
Sleeman, Geo........................................  22
Smith, E. D............................................. 48
Sowerbutts, A. E., A Oo..................... 23
Stevens, H. J.........................................  2
Stewart Co................................................50
Stringer, W. B„ A Co............................ 47
“ Sugars” Limited............................... 48
Sutcliffe-Muir Milling Oo..................... 53
Sutton, G. F., Sons k Co......................  60
Thomson A Mathieson......................... 48
Thompson, G. B.................................... 2
rtppei. Armor P.. dfc On ..... 1
Toledo Computing Scale Co........  5
Toronto Salt Works ............................. 23
Truro Condensed Milk A Canning Co. 50
Tuckett, Geo. E., A Son Co....................54
Turner, James, A Co............................. 15
Upton, Thoe., A Co...............................  16
Vleena Figs............................................ 39
Walker, Hugh, A Sou .......... 48
Walker Pivoted Bin and Store Fix

ture Co..........................................  3,40
Warren Bros. A Oe........................ 12
Watson, Stuart..................................... 2
Watt, J. L.. ASoott............................ 51
Wethey, J. H.............outside back cover
White A Oo.......................................... 47
Whiteley. Muir A Oo............................ 23
Wickes, Hamilton, A Co....................... 23
Wlfeon Commission Co......................... 1
Wilson, W. H.. Ob.........inside back cover
Whlate Fish Oo................................. 69
W««l. ‘Anmas. A Oo........................... H
Woods, Walter. A Co............................. 22

26



November 3, 1905TUB CANADIAN GROCER

Windsor

must not be confounded with 
ordinary Salt. In quality, it is as high above the common 
Salt of trade as can be imagined. It won’t cake—it is 
pure, white, dry. There is no impurity in it because of 
the care taken in manufacturing. “It is sifted, not ground. 
Every pirdicle of it is a separate Salt Crystal. It pays to 
sell Windsor Table Salt, because it is so good, clean, pure—
it is all Salt

The Canadian Salt Co., Limited 
Windsor, Ont.

S-'CREIOV

|fc*VOPl N C EXT?*-

GREIG’S

WHITE
SWAN

Flavoring Extracts
Long and successful experience in this de
partment enables us to state with abso
lute assurance that our flavors will 
satisfy the most exacting.

QUALITY—The keynote throughout

THE ROBERT GREIG CO., Limited 
White Swan Mills, TORONTO.

ENCOURAGE YOUR CLERK
to take a more lively interest in his work, 
to become a better informed grocer, to 
develop ideas for advertising and window 
dressing, and progressive retailing.

You can best do this by having a 
copy of The Canadian Grocer sent to his 
home address, where he can read it at 
leisure and think out how he can apply 
its suggestions.

It will cost you only $2 from now to 
Dec. 31st, 1906. Send in your order now. 
Your clerk will appreciate the courtesy, 
and you will both reap the benefit.

THE CANADIAN GROCER
MONTREAL TORONTO WINNIPEG

<
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Montreal-

rhe MacLean Publishing Co.
Limited

Publishers of Trade Newspapers which circulate in 
the Provinces of British Columbia, Northwest Terri
tories, Manitoba, Ontario, Quebec, Nova Scotia, 
New Brunswick, P.E. Island, Newfoundland and 
abroad.
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CANADA—

Montreal
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Winnipeg

Vancouver
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«BEAT BRITAIN—
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Telephone Main 1265 
10 Front Street East 
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Telephone 3728 
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H. S. Ashbumer

Agence Havas, 8 Place de la Bourse

SWITZERLAND—
Zurich ----- Louis Wolf 

Orel! Fussli & Co.
Subscription, Canada and United States, - $2.00 
Great Britain and elsewhere - 12s.

Published every Friday. 
Cab,= Addr„s{^np,; London.

NEW ADVERTISEMENTS.
Fisher. A. D. & Co., Toronto.
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THE TRADING STAMP EVIL.

THE new law relating to the giving 
and receiving of trading stamps 
has come into force with the 

present month, and is of vital interest 
to every retail merchant throughout the 
Dominion.

The issuing of these stamps had be
come a menace to the multitude of 
small traders in certain towns, and it 
is with an immense degree of satisfac
tion that the death of the system will 
be heralded.

The law is a very strong one, and 
brings all offenders easily under the 
Criminal Code, as well as greatly en
larging the classification of schemes 
coming under the head of “Trading 
Stamps,” and it is incumbent upon ev
ery retailer to watch with vigilance any 
attempt to evade the' law in his lo
cality.

Already there are signs that the cor
porations which were recently promin
ent in this line of business are endeav

oring to devise means to evade the pro
visions of the new law, and there is no 
doubt that these institutions will “die 
hard,” but it was clearly expressed at 
the passing of the Act that if any part 
of it needed strengthening or amending 
it would receive consideration at the 
next session of Parliament.

We cannot press too strongly on all 
sections of retailers to awake to the 
opportunity and do all in their power to 
purify retail business methods, and look 
askance on any attempt to revive this 
old evil under any new garb.

PACKING ACCOMMODATION
MONTREAL jobber recently show- 

a representative of this paper a 
series of interesting correspond

ence with one of their customers relat
ing to the non-arrival of a small pur
chase. The customer wished the goods 
sent to a neighboring house to be en
closed with a package from that firm 
for shipment. The trouble arose 
through the fact that the latter house 
would give no receipt for the parcel and 
the former one did not feel justified in 
leaving unreceipted a valuable purchase. 
Annoyances of this kind arising from 
enclosures are of almost daily occur
rence and jobbers have wrestled to ad
just the problem satisfactorily. The 
practice of sending goods to be packed 
to other houses is of untold benefit to 
retailers in effecting numerous savings. 
The manufacturing and jobbing trade 
hardly regard this practice as an evil 
and are constantlv imposed upon by un
reasonable demands. The desire to ac
commodate their customers has led to 
concessions of a ridiculous nature. - The 
extra expense entailed is considerable. 
Larger cases, increased cartage, more 
help, time and labor are necessarily en
tailed. Tn these days of changing style 
and quick demand retailers often defeat, 
their own object by insisting upon this 
practice, as delays and misunderstand
ings are altogether too frequent.

A rigid inouiry throughout the trade 
fails to reveal anv house that refuses to 
give this accommodation to its custom
ers. However, the methods employed 
in tracing these inclosures vary grcatlv 
and some concerted action is essential 
to lessen the difficulty. Tn general the 
impression prevails that since the 
goods are not from its own house there 
need be no attention paid to their 
proper handling. In many cases there 
is also no system in checking these 
goods.

The chief obstacle in the way of effec
tively performing this service is the re
fusal to rive a receipt by more than one 
reliable house. This policy is extreme
ly short-sighted, as a receipt practically 
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relieves the firm receiving the goods 
from all further responsibility if the 
wording is clear. If trouble arises 
through non-arrival of the goods to the 
customer the firm has only to look up 
its receipt and trace the shipment to 
prove that it is not responsible.

Ignoring the inconveniences caused by 
this practice in the matter of delayed 
shipments, etc., the advisability of a 
receipt deserves earnest attention. The 
chief objection to giving a receipt lies 
in the fact that the firm has no knowl
edge of the contents or value. There 
are various way of getting round this 
difficulty, and the receipt used by 
Greenshields Limited, evolved by Mr. 
Geo. L. Cains, is explicit in every de
tail. This receipt is also in use by sev
eral other houses in various forms. The 
double form allows space to give the 
names of the firms from whom the goods 
were received and to whom addressed, 
as well as a rough description of the 
goods. Following this comes the im
portant part, which reads as follows : 
“Contents and value unknown. It is 
distinctly understood that we are not 
to be held responsible for the safety of 
the above in any way beyond enclosure 
with our shipment.” McIntyre. Son & 
Co., Limited, use the following : "As 
the above parcel is forwarded bv us 
merely for the convenience of custom
ers. it is understood we are not re
sponsible for its contents or safe de
livery.” Another jobbing house which 
does not sign for parcels has a triple 
method of checking in and out and all 
records can be immediately found. 
Where care in the receiving and packing 
rooms is practiced, and an inventory of 
all packages on hand is made at short 
stated intervals, there is little likeli
hood of anv confusion arising. Tn fact 
one house states that since 1903 thev 
have never lost, a narcel.

The favorite method in large houses 
is to give a receipt from a duplicate 
book when the goods are received. This 
is then entered and the goods are trans 
fered to the parkins’ room, where a re 
eeipt is given to the receiving room. 
The packing1 room enters the acknow
ledgement of their arrival in an en 
closure book, stating who from, who 
for, and the date received. Further, 
the list of all parcels inclosed is entered 
upon the bottom of the invoice.

Jobbers and manufacturers seeminglv 
regard this accommodation to their cus
tomers as an obligation for them to 
buy the bulk of their purchases from 
the house furnishing such accommoda
tion. The fact remains, such favors cost 
a great deal of money and cause vexa
tious delays and needless unpleasant
ness. It is not conceded that the prac
tice can be eradicated, but retailers are
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serving their own interests when they 
do not make an imposition of such a 
favor. A regular practice of this kind 
should be condemned by all concerned. 
An occasional accommodation is all 
right, but there is a limit to all good 
things.

THE PHILOSOPHY OF DISCOUNTS.
N his eagerness to buy at the best 

possible rates the dealer should 
never lose sight of the quality of 

the goods or their reputation with the 
public when the ouestion of discounts is 
considered. How often the traveling 
man is told : “I can’t very well handle 
your line. You see you allow only a 
discount of 25 per cent., while Messrs 
So-and-So have offered me 40 per 
cent." Often the dealer says this in a 
decisive, matter-of-fact way as if quali
ty or salability were no considerations 
whatever. Quite likely the article on 
which the lower discount is offered is a 
standard article of proved merit, well 
advertised and known to the oublie. In 
such a case the wise merchant will, 
first of all, compare the time and cost 
of selling, say. $200 worth of goods with 
an established reputation, and that are 
asked for by the public, with the time 
and cost of disposing of the same am
ount of another practically unknown, 
and that vou have to persuade custom 
ers to buy against their own inclina
tion. Not infrequently an unusually big 
discount is a suspicious symptom of 
dangerously poor quality, and be it re
membered in this connection that a 
dealer's good name is his most valuable 
asset.

In handling reliable goods that arc 
thoroughly advertised the dealer has an 
advantage that means much to him in 
dollars and cents. If the dealer has to 
make the reputation for the goods he 
handles and create a demand where 
none existed, and this, too, in competi
tion with goods of established reputa 
tion and in constant demand, twice the 
discount offered by the manufacturer of 
the standard product would be too 
small.

When the progressive dealer rents a 
store he doesn't go into the side streets 
or away from the retail centre where he 
might get an elegant store at a very 
low figure, but he secures the best loca
tion possible, right on the principal 
street, and pa)55\ a /good rent for it, 
knowing that the Myvation will secure a 
volume of business that will justify the 
rental.

•Just so in handling goods that are 
known to be standard, that have secur
ed a reputation, that are advertised so 
extensively and judiciously that they 
arc known almost to the exclusion of

competitors' goods—the volume of sales 
of such merchandise will more than 
justify the small discount received.

The difference in discount represents 
but part of the cost to the manufactur
er of making his wares the best known 
in the world, of advertising them in 
trade and other newspapers and creat
ing a demand for them, of placing them 
in a position where they're called for 
and very little effort is required to sell 
them. He has taken the land in its 
virgin state, cut down the timber of 
prejudice, cleared the stumps of opposi
tion and prepared it for the highest 
cultivation. Incidentally this costs the 
manufacturer lots of money, but it 
makes, at the lowest discount, the most 
profitable line of goods the retailer can 
handle.

There’s more money' in selling $100 
worth of goods a month at 25 per cent, 
profit than there is in selling $100 
worth of "oods in two months at 40 per 
cent, profit. Furthermore, there may 
be reputation for vrou in one. and pos
sible disaster in the other. It is the 
dealer’s privilege to insist on the most 
favorable terms, but he must not allow 
an exaggersted discount, to blind him 
to what is best for his good name and 
business.

FREIGHT AND INCIDENTAL 
CHARGES

ROM time to time difficulties arise 
between the retail storekeeper 
and his jobber as to the exact 

meaning of those mystic letters, f.o.b. 
The ordinary conception is that when 
goods are quoted f.o.b. Montreal or 
Toronto, the jobber or manufacturer 
agrees to deliver the goods to the rail
way people, when his responsibility 
ceases. Rut practically none of these 
firms have wagons under their own 
management which deliver freight at 
the receiving sheds of the railway com
panies. Instead, the drays of the 
transportation companies call at the 
respective warehouses to accent freight, 
and the responsibilitv of the railway 
eompanv begins as soon as the "mods 
are placed on the dray. Thus it often 
happens that consignees are asked to 
pay cartage, in addition to their freight 
charges, and even when not definitely 
stated it is generally included in the 
bill for freight.

Another peculiar incidental charge is 
sometimes made on shipments which 
are sold from export without having 
been received into stock. It is knowi 
as “back charge,” or, as it is some
times called, “advance." When traced 
to its head, this “advance" charge is 
generally found to be for some such 
incident as wharfage.
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But, as one of our readers asks, why 
should the retailer be compelled to pay 
this “cartage" and “advance" when he 
buys his goods on the understanding 
that they will be delivered "free on 
board" the train or boat, at the con
signor's station ? He himself in selling 
his goods cannot exact charges for pack
ing and delivery, and he naturally < 
thinks that, by the time he has paid 
the jobber a reasonable indemnity for 
“packing,” and the railway company 
for “freight,” he should be exempt 
from such further incidentals as “cart
age” and "advance."

But this is a matter which will have 
to be settled by an understanding be
tween the two interests involved, and 
the individual retailer would have a 
small chance.

A CONFRERE’S TESTIMONY.

rN reply to a request for an expres
sion of appreciation of the late Wil
liam luce, a wholesale grocer who 

is connected wifh one of the leading 
firms in Canada said :

“Yes, death has taken from us our 
aged and much respected friend, a man 
who justly won our very highest regard 
Although we all knew of his serious ill
ness the end came so suddenly that we 
were shocked by the sad announcement 
He had for many years been the head of 
the grocery trade in Canada and was 
beloved and esteemed alike for his kind
ness of heart and the wisdom of his 
counsel. When disturbing troubles arose 
we looked up to him as our last appeal, 
confident that his advice would restore 
harmony, and often in d-'s long gone 
by when mutual forbearance was much 
needed his personal influence kept the 
members of the trade together and led 
them on to higher ideals of business 
honor.

“The influence of his own sterling bus
iness life made a deep impression on all 
who knew him and will remain an in
spiration to them in the years yet to 
come. It is hard to explain the secret 
of- this power, but no doubt it was to 
some extent accounted for bv his modest 
but dignified bearing and the fairness of 
his own business conduct. His judgment 
was sound, his purpose mire, his actions 
honorable and his friendship sincere. He 
was beloved for his amiable and genuine 
qualities. Is it, then, any wonder that 
under his guidance we have been able to 
solve many vexatious problems that 
have vexed the trade and created a de
gree of confidence and a friendly feeling 
which unhappily we did not possess be
fore ? To William Ince is chiefly due the 
reasonably good understanding which to
day exists in the grocery trade. His 
memory will long be fondh- cherished by 
all who knew him.
“You may break, vou may shatter the 

vase, if you will
Rut the scent of the roses will cling 

round it still.”

MANITOBA SUGAR PRICES.
At moment of going to press we are 

advised of a drop of ten cents per 100 
lbs. on sugar prices for Manitoba, on 
Winnipeg basis plus freight.
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WESTERN ASSOCIATION NEWS
" The Canadian Grocer " the Official Organ.

Address all communication» for this department to The Canadian Gkockk,
5ll Union Bank Buildiug, Wiunipeit, Man.

OFFICERS OF THE ASSOCIATION.
President, T. J. Lawlor, Killarney, Man.; 1st vice- 

president, H. C. Hamelin, Lauder, Man.; 2nd vice- 
president J. D. Baine, Boissevain. Man.; secretary and 
organizer, W. A. Coulson, Williamson block, Notre 
Dame avenue, Winnipeg.

Executive A. G. Munro, Morden, Man.; A. E. Hill, 
Griswold, Man.; W. G. McLaren, Souris, Man.; J. 
Brown, Neepawa, Man.; R. F. Moore, Cartwright, 
Man.; F. W. Clingan, Virden, Man.; N. D. McKinnon, 
Weyburn, Sask. ; G. C. Sayles, Elva, Man.; E. H. 
Glinz, Oak River, Man.; W. Ledoux, Arnaud, Man.

Association Sections.

ALTON A section—Allona, Gretna and 
Rosenfeld. Secretary, W. J. Cob- 
letz, Altona.

Arnaud section—Arnaud, Otterburne, 
St. Pierre, St. Malo, and St. Eliza
beth. Secretary, W. Ledoux, Arnaud.

Alameda section— Alameda, Oxbow, 
and Glenewen. R. C. Gibson, Alameda, 
secretary.

Birtle section — Birtle, Foxwarren, 
Rossbuni, Binscartli and Russell. Secre
tary, H. A. Manwaring, Birtle.

Boissevain section — Boissevain and 
Whitewater. J. T). Baine, Boissevain, 
secretary.

Varnduff section—Carievale, (’arnduff 
and Gainsbom. J. H. Elliott, Carnduff, 
secretary.

Cartwright section—Cartwright, Math
er and Holmticld. R. E. Moore, Cart
wright, secretary.

Deloraine section—Deloraine and Me- 
dora. S. K. Colhouu secretary.

Emerson section—Emerson, Dominion 
City, Ridgeville and West Lynne. Sec
retary, H. McCaitl, Emerson.

Este van section—Bienfaite and Este- 
van. Arthur Kelly, Estevan, secretary.

Gladstone section — Gladstone, Plum
as, Ogilvie, Keyes and Woodside. Mr. 
Collins of Galloway Bros., Gladstone, 
secretary.

Hamiota section includes merchants 
in following towns : Kenton, Hamiota, 
Bradwardine, Westwood, Harding and 
Oak River. Win. Chambers, Hamiota. 
secretary.

Killarney section—Killarney and Nin- 
ga. Mr. McCulloch, of Marquis & Mc
Culloch, secretary .

Melita section—Melita, Elva and Pier
son. W. Hamelin, of Hamelin Bros. 
Co., Melita, secretary.

Minnedosa section— Minnedosn, Bass
wood and Rgjiid Ciey. Secretary, .las. 
Campbell, Minnedosa.

Morden section — Secretary, Harry 
Meikle.

Neepawa section—Neepawa, Eden, Ar- 
4 <len, McKenzieville, Franklin, Well wood, 

and Brookdale. J. A. Clare, Neepawa, 
secretary.

Shoal Lake section —Shoal Lake, New- 
dale, Strathclair, Kelloe and Salisbury. 
Secretary, C. E. McGrath of Western 
Trading Co.

Souris—Secretary, W. G. McLaren.

Napiuka section—Napinka and Medora 
Secretary, Mr. Kaiser of Coote & Kaiser.

Virden section —Virden. Lenore, Res- 
ton, Sinclair, Redvers, Antler, Har
grave, Routledge and Pipestone. E. J. 
Scales, Virden .

Winkler—Secretary, Alex. Wilton.
From Wilfrid Ledoux, Arnaud, Man., 

The Canadian Grocer has received the 
following timely, pertinent letter which 
speaks for itself :

Arnaud, Man., Oct. 38th, 1905. 
To The Canadian Grocer,

Winnipeg.
At this time of the year when there 

is so much talk in the retail trade about 
the Western Retail Merchants' Associa
tion and its progress, I think that a 
letter from members of the executive 
showing the working of the association 
in their own respective districts would 
prove of interest to every member and 
also to every merchant in Western Can
ada.

1 will trv to describe the good work 
of the organization in this part of the 
country.

Before we joined the association we 
had in this part of the countrv the very 
same trouble that seems to exist in 
many other parts of Western Canada. 
We were selling tobacco, swr salt and 
a great many other stanle goods at cost 
and sold them on credit for from 6 to 
12 months in a year, and therefore lost 
money on that part of our business. 
Why ? Because our neighbor storekeeper 
across the street did it and we of course 
had to do the same.

We have now practically every mer
chant south of Winnipeg in the associa
tion with a committee and a local sec
retary in each town, and I am glad to 
he able to state that things have chang
ed for the better since we have been 
brought together to discuss our own in
terests and now we can see our pros
pects for the future in a different light.

We have met our competitors and. af
ter all, they do not seem to he as bad 
a lot of fellows as we pictured them to 
be, and by talking the matter over we 
were astonished to find that their 
troubles were identically the same as 
ours.

The committee of each town now 
meets once or twice a month as they 
wish to talk over business matters and 
arrange prices on staple goods, produce, 
etc., with the result that these goods 
are now being sold at a profit. More 
than that, we are now controlling the 
credit, which is the greatest evil of a 
retail business.

I am glad to report that many mem
bers have gone one better than the as
sociation and are leading the way by 
adopting the strictly cash system in the 
future. I have started since the first of 
October and in my case I am more than 
pleased with the result already obtain
ed.

I feel sure that every member will be 
loyal to the rules of the association ; 
that they will close their books by No
vember 1st and not re-open them again,

but in case you wish to give credit nex^
May, why not make the terms 30 or 60 
days and close all accounts every 30 
or 60 days with a note bearing interest 
at 10 per cent, until paid, and in that 
way protect your profits ? The imple
ment dealer gets a note bearing interest 
from the time he sells his goods, the 
banks are drawing interest from the 
time they make the loan, then why not 
get interest on all goods sold and not 
paid for in cash at the time of pur
chase ?

The association is progressing under 
most favorable advantages as we are 
very fortunate in having The Canadian 
Grocer our official organ, and we are 
indebted to The Commercial for taking 
an active part in the organization work.
The weekly reports of association news 
are of great interest to every western 
merchant.

A few days ago I had the pleasure of 
meeting Mr. Coulson in Winnipeg and 
had a conversation with him, and I was 
pleased to find that he is getting along 
so nicely and that so much work had 
already been accomplished since last 
April. The whole of the territory cov
ered by Mr. Coulson has been organized 
permanently. We must congratulate our
selves in having secured the services of 
so capable an organizer.

Thanking you heart il v Mr. Editor, for 
the space allowed me in your valuable 
paper, I remain, dear sir,

W LEDOUX.

Mr. Ledoux promises The Grocer in 
the course of a couple of months an ac
count of his exnerience with the strictly 
cash system which he inaugurated in his 
store on October 1st. This was one 
month earlier than the date set by the 
association, but Mr. Ledoux has deter
mined to forsake entirely the credit 
system and all its works of iniquity, fx, A 
He does not propose to restore the ) 
credit system after April 1st.

Mr. Ledoux throws out the suggestion 
that after April 1st, when the credit 
system will in a measure be restored, 
dealers should insist on closing accounts 
every 30 or 60 days. It may not be 
possible to collect the money every 
month, and in that case Mr. Ledoux 
suggests that dealers should insist on 
getting a note for the amount bearing 
interest. Is this suggestion practicable''
The Canadian Grocer would be glad to 
have an expression of opinion on this 
question by western readers.

* • •

Secretary Coulson is in Alberta ibis 
week, having been absent from Winnipeg 
about three or four weeks. In company 
with .1. E. McRobie, the organizer of 
the Hardware Association, he visited 
recently the trade on the Kirkella 
branch line of the C.P.R. with very 
gratifying results. The whole of that 
section is now in line with the associa
tion. When last heard from by The 
Grocer Mr. Coulson was in Calgary.

When this appears in print the asso
ciation “red letter dav.’’ November 1, 
will have passed into history. From all 
parts of Manitoba and from many sec
tions in Alberta and Saskatchewan 
where the organization has spread, as
surances come to The Canadian Grocer 
that a downright determined effort is to 
be made to enforce the cash system dur
ing the coming five months
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SATISFACTION TO YOUR CUSTOMERS
Sp."s profits for

"SA1ADA"t
pleases the most particular. 

Sells Rea d i I y.

YOU
«

BIC SALES —- - - - —— BIG PROFITS
WHY NOT FOR YOU ?

A trial order will convince you.

“ SALADA” Toronto or Montreal

TO MANUFACTURERS' 
AGENTS :

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen
tatives in the leading business centres here and abroad.

Firms or individuals open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

THE CANADIAN GROCER
Montreal and Toronto.

ELECTRIC POWER COFFEE MILLS

fIStitR CUT 
No-102

This cut shows one of the de
signs we are making.

Fitted with Vi H. P. Motor, 
furnished for direct or Alternating 
Current.

Granulates 1-lb. of Coffee a 
mi cute.

Pulverizes Vi-lb. of Coffee a 
minute.

Write us tor Prices.

THE A. D. FISHER CO., LIMITED, - TORONTO

It’s very easy to say almost 
anything is “ BEST ” if you forget 
to tell WHY and PROVE IT.

Every trial has proved that when 
we said LILY WHITE GLOSS 
STARCH was the best starch made 
we told facts.

LILY WHITE 
GLOSS STARCH

is in demand, and dealers need not 
hesitate but put it in stock at once.

RRANTFORD STARCH WORKS, Limited 
BRANTFORD, CANADA

A
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Ontario Markets.
GROCERIES.

Toronto, November 3, 1905.

LOCAL trade continues -to maintain a 
steady basis. Reports denote that 
many wholesalers are still doing a 

full complement of business,1 but gen
erally speaking the demand is not as ac
tive as it was a few weeks ago.

Canned goods continue to maintain an 
important place with no new feature to 
report, although there are indications of 
strength in tomatoes which might pos
sibly influence prices in the near future.

Sugar has shown a still further de
cline of 10c. per one hundred pounds with 
a decline of 15c- on Berlin sugar, which 
brings it to the same parity as Acadia 
granulated. There is still considerable 
weakness in the sugar market, the recent 
continued drops on the market having 
shown no disposition to strengthen the 
conditions.

Syrups and molasses are not showing 
any increased activity. There is a slight 
revival of interest in syrups owing to the 
setting in of the cold season.

Coffee is showing greatly imnroved 
market, the increase in demand being of 
a marked character.

Tea has not revealed any new feature. 
Previous prices still rule with a distinct
ly hardening and upward tendency.

Rice and tapioca continue with prices 
ruling firm at previous quotations.

Foreign dried fruits are not showing 
much new business, although a good deal 
of interest is manifest of the nature of 
filling previous orders with new arrivals 
coming to hand.

Honey is showing active demand with 
previous quotations remaining firm with 
a still upward tendency.

Whilst trade in beans has not been very 
active there is a considerably stronger 
feling than was manifest earlier in the
season.

Fresh fish is showing good demand 
wih previous prices well maintained.

Dried and cured fish is showing great
er interest with prices hardening to the 
extent of one to two points.

The hide market has reached an in- 
leresting stage which is generally con
sidered to denote a stronger position. 
Prices have declined one to two points 
and arrivals are coming in in greater 
abundance. It is expected that the pres
ent range of values will give a much 
more healthy tone to the situation.

The local market for grain has only 
been moderately active as regards sales. 
Great dimculty is still experienced in 
transport and prices have stiffened sev
eral points since our last issue.

The flour market has developed con
siderable strength and good trade is re

ported. Quotations are showing an ad
vance of some 15c. all round.

Breakfast cereals are maintaining 
good interest with demand steady] Quota
tions hax'e made a decided advance ami 
our prices are revised accordingly.

Canned Goods—Business in canned 
goods has shown no new feature of in
terest since our last report. Trade 
has been pretty brisk in all these lines 
and there are indications of an advance 
ir. canned tomatoes. It is not expected 
that canners will be able to deliver the 
full complement of orders. It will prob
ably he in the neighborhood of 90 per 
cent.
Group No. 1 comprises—

"Canada First,” “ Little Chief,” "Lon Cabin," "Horse 
shoe " and " Auto ” brands, also all private brands.

Group No. 2 comprises—
"Lynnvalley, "Maple Leaf." "Kent" "Lion."
"Thistle," and "Grand Hirer" brands.

Group No. 3 comprises—
"Globe." "Jubilee,"' "White Roes," and "Deer"
brands.

Group Groupe 
No. 1 2 and 3

Apples, standard, 3's.................................................. 0 86 0 90
“ preserved, 3's................................................................. 1 47*
" standard, gal.......................................................... 2 00

Blueberries—
2’s, standard....................................................  0 92* 0 90
8‘s, preserved..................................................  1 42* 1 40
Gale., standard...............................................  4 52$ 4 50

heS^red* pitted................................................. 2 02* 2 00
Is," notpiVed.........................................  157$ 155
2 s, black, pitted.............................................. 2 02$ 2 00
2’s, " not pitted ....................................  1 57* 1 55
2 s, white, pitted.............................................. 2 22* 2 30
2's. " not pitted....................................... 1 821 1 80
Gallons, standard, not pitted .................... 7 02* 7 00

" " pitted............................  8 52$ 8 50

Currants—
2's, red. H. 8......................................................  1 60 1 57*
2's, red, preserved..........................................  1 80 1 77$
Gals., red, standard....................................... 4 77* 4 75

" " solid pack .................................... 7 02* 7 00
2's, black. H.8................................................... 1 77$ 1 75
2's, preserved ....................................  2 07* 2 05
Gals., black, standard................................... 1 03* 5 00

" " solid pack.................................  8 02$ 8 00

Gooseberries—
2's, H. 8.............................................................  1 90 1 87*
2 s, preserved..................................................... 2 12* 2 10
Gals., standard................................................. 6 03$ 6 00

" solid pack............................................. 8 02$ 8 10
La wton berries—

2's, H.8...............................................................  1 77* 1 75
2’s, preserved...................................................  1 96 1 92*
Gals., standard................................................ 5 52* 5 5J

Red Raspberries—
2’s, L. 8 (Shafferberries).............................  I 42* 1 40
2 s, H. 8..............................................................  1 67$ 1 65
2's, preserved ................................................. 1 87$ 1 85
Gals., standard..............................................  5 27* 5 25

" solid peck............................................  8 27$ 8 25

Black Raspberries^
2 s, black, H.8................................................  162* 160
2’s. preserved.................................................. 1 77$ 1 75
Gals., standard............................................. 502* 500

" solid pack.............................................. 8 72$ 8 25

Blackberries—
2’s. H. 8..............................................................  1 62* 1 60
2’s, preserved...................................................  1 77* 1 75
Gab., standard............................................... 5 02$ 5 00

solid pack............................................  8 27$ 8 25

2’s, standard...................................................... 0 62* 0 60
Barlj June .....................................................  0 70 0 67*
Sweet wrinkle.................................................  0 81* 0 80
Extra fine sifted. 2’s .................................... 1 22* 1 20

Spinach—
2's........................................................................  1 42* 1 40
3’s......................................................................  1 82$ 1 80
Gals................................................................... 5 02* 5 00

Asparagus—
ft....................................................................... 2 52* 2 50
2's, tips...................................................................... 2 75

Strawberries—
ft, hear? syrup.............................................  1 51 1 50
2’s, preserved....................................................  1 67* 1 66
Gals., standard 5 27* 5 25

M solid pack............................................. 8 02* 8 00

Rhubarb-
ft.........................................................................1 17* 1 15
3 s................................................................ 1 92$ 1 90
Gal..................................................................... 2 66 2 62*

Grapes—
2’s, white Nlasrara.......................................... 1 42* 1 40
2*'s, white Niagara ...................................... 1 77$ 1 75
3a. white Niagara......................................... 1 97$ 1 95
GeL, white Niagara.....................................  3 59$ 3 50

Peaches —
Ik’s, yellow (flats) .........................................  1 70 1 67*
ft. yellow (flats)............................................. 1 90 1 87*
2*'s, yellow (flats)............................................ 2 60 2 57$
St yellow (flats)............................................. 286 282$
3’s, yellow (whole).........................................  2 37* a 35
re. white........................................................  1 76 1 79*
2*'e, white........................................................ 2 50 9 47*
3 s, white..........................................................  2 70 2 67$
3’e. pie............................................................... 1 27 1 25
Gal., pie, peeled............................................. 4 51* 4 50
GaL, pie. not peeled..................................... 3 57$ 3 56

Feare
rs. Flemish Beauty...................................... 1 66 1 62*
2* s, Flemish Beauty...................................... 1 97* 1 96
3 s, Flemish Beauty.......................................  2 13* 2 10
2 a, Bartlett..................................................... 1 80 1 77*
21’s. Bartlett.................................................... 2 17* 1 15
3>, Bartlett....................................................  2 32* 2 30
3’s. pie............................................................... 1 27* 1 26
Gel., pie, peeled............................................  3 80 3 77*
GaL. pie, not peeled...................................... 3 27* 3 25

Pineapple—
ft. sliced......................................................... 2 32* 2 30
2s, grated........................................................ 2 57$ 2 56
3’s, whole.......................................................... 2 72$ 2 70

Plums, Damson—
2’s, light syrup................................................  0 92* 0 90
2’s, heavy syrup.............................................  1 17$ 1 15
2*’s. heavy syrup............................................. 1 47$ 1 45
3 s, heavy syrup ............................................. 1 77ft 1 75
GaL, standard................................................  2 97$ 3 95

Plums, Lombard—
2’s, light syrup................................................  0 97* 0 96
2s. heavy syrup.............................................. 1 234 1 20
2* s, heavy syrup............................................. 1 52* 1 50
3 s. heavy syrup.............................................. 1 77$ 1 75
Gal., standard................................................  3 47$ 3 45

Plums, greengage-
2's, light syrup................................................. 1 02* 1 00
2 s, heavy syrup.............................................. 1 27* 1 25
2*’s. heavy syrup............................................. 1 52* 1 50
3 s heavy syrup.............................................. 1 82$ 1 80
GaL, standard................................................  3 47$ 3 45

Plums, egg—
ft, heavy syrup..............................................  1 55 1 52
2*'s. heavy syrup ........................................... 1 82* 1 80
Sa, heavy syrup.............................................. 2 12$ 2 10

2’s, sliced, sugar and blood red....... ........ 0 87* 0 85
2’s. whole, ............. 0 87$ 0 85
3’s. sliced. ............. 0 97$ • »
3’s, whole. M ............. 0 97$ 0 95

2's, golden wax................................................  0 82* 0 80
2's, refugee.......................................................  085 0 82*
3’s...................................................................... 1 27* 1 X
Gals...................................................................  3 77| 3 75
2's, crystal wax..............................................  0 96 0 92*

2 s, Lima.......................................................... 1 12$ 1 10
Gals, standard .............................................. 4 52$ 4 SO

Corn-
ft........................................................................  0 86 0 82*
Gal., on cob.....................................................  4 59* 4 50

Car rote-

Cabbage-
ft.......................................................................  0 87* 0 85

Cauliflower—

It::::::::::::::::::::::::::::::::::::::: IM1
Parsnips—y*!7...................................................................  0 99, 90

Pumpkin-
3V.................................................................... 0 80 on*
Gal.....................................................................  1 53* 3 80

*ia£r...................................................................  I 031 1 C0
Tomatoes—

3’s ...................................................................... 0 96 0 92*
Qal..................................... ................................ S 99* 3 00

"“ST.................................................................  .031 1«

8uo?rh:......................................................7. I.»
Tomsto ssucs, l's................................................................  6 «

“ “ Vk............................................................. • 8-• « r>......................................   iw
OIM isuoe urn, is tomsto ssoos.
Oktsuns, tins, 3*1.........................................................  0 56 0 10

•• iw.r.......................................................... Tie uoo
FISH.

Lobster, tolls..............................................................   ... * jg

- Hb.lists.......................................................  .... If
MeeàersL............................................................ I « l •
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Salmon. Horse Shoe. Maple Leaf, Clover Leaf.
1-lb. Tails, 5 cases and over, per doz.............................. 1 56
1-lb. “ less than 5 cases, “ ............................. 1 574
1-lb Flat, 5 cases a- d over, “ ............................. 1 674
1-lb. “ less than 5 cases, “ ............................. 1 70
4-lb. " Scales and over, “ ............................. 100
4-lb. " less than 5 cases, “ ............................. 1 02*
Low Inlet.
1-lb. Flat, 5 cases and over, “ ............................. 95
J-lb. “ less r ban 5 cases, “ ............................. 9.4
Sardines, French $’»............................................................ 0 14

11 Is....................................................  0 23
“ Portuguese f's............................................ 0 08 0 10

P. A C., 'is...................................................  0 25 0 27
PAC. 0 35 0 :
Domestic, 4’s................................................. Ô 03$ 0 04
Mustard, J size, cases 50 tins, per 100.... 3 75 4 50

Haddies, per doz........................................................ 1 05 1 15
Haddies, per case.......................................................  4 00 4 50
Kippered herrings, domestic.................................... .... 1 00

11 ** imported.................................... 1 45 1 504
Herrings in tomato sauce, domestic................................ 1 00

11 " “ imported...................... 1 40 1 40
MEATS.

Corned beef, Is, per doz......................................................... 1 40
•• 2s. "   2 50
" 6s "   7 80
•' 14s. "  17 50

Lunch tongues, per doz..................................................... . 2 75
Potted meats, is, “   0 474 0 50

•' "   0 85 1 00

Sugar—We have to report an inac
tive local sugar market. The leading 
feature of importance during the week 
under review being the decline of ten 
cents pel' hundred pounds on all sugars, 
with Berlin showing a fall of 15c., thus 
reducing it to the same basis as Acadia 
granulated. This drop has been in sym
pathy with the general situation which 
is one of weakening all over the world. 
At a recent date, however, the New York 
market has shown somewhat of a hard
ening, although quotations are on a low
er basis than at the time of our last 
report. The European market is quot
ing raws at 8s. 1 l-2d, as against Ss. 
.‘id at the time of our last report, thus 
showing Us. Hid above New York parity.

Domestic trade continues to be only on 
a small basis, orders practically being 
merely for immediate consumption. There 
are no spot stocks and there appears to 
be no inclination on the part of the buy
ers to attempt to lay in any on present 
basis. The situation is still one of weak
ness and uncertainty.
Paria lumps, in 50-lb. boxes......................................

'• in 100-lb. " ................................

Phoenix..

No. 2 " ........................................................................
No. 1 " .......................................................................
Granulated and yellow. 1 OH-ib. hags. 5c. leaa thanbbls.

Syrups and Molasses—In molasses the 
local trade continues to be of little in
terest being mainly for confectionery 
purposes. In syrups there has been a 
steadily advancing demand. In maple 
syrups this is especially the case and 
previous quotations are ruling firm. We 
quote :
Syrups—
Dark.......................................................................................
Medium........................................................................  0 33 0 34
Bright .......................................................................... 036 037
Com syrup, bbl., per lb.......................................................  0 021

" |-bbla “ ........................................................ 0 02|
M tegs " .......................................................  0 03
" 3 gal. pails, each ............................................. 1 30
" 2 gal. " " .............................................  0 90

2-lb. tins (in 2 doz. case) per case................ 1 90
6-lb. " (ini 

10-lb. " jinj 
20-lb. " (ini

Î 36 
3 * 
8 10

New Orleans, medium..............................................  0 30 0 £5
- ibbls..................................... 0 3J 0 36

open kettle...............................................................
Barbadoes, extra fancy............................................. 0 45 0 60
Porto Rico.....................................................................  0 42 0 48
West Indian................................................................  0 32 0 36

0 8'|
............................................................................ 095

5-gaJ. can», per gal............................................................. 100
Barrel», per gal.............................................................. 0 76

S-gaL Imp. brand, per can.................................................. 4 80
1-gaL “ per case.................................................. 6 10
1-gel. •• •• ................................................... 6 60
Qta. “ “ ................................................... 6 00

Coffee—The trade in coffee has been 
generally good. Prominent dealers re
port a substantial increase in sales and 
a growing favor for better grades of cof
fee. Buyers are showing great discrim
ination for line, mild flavors. Previous 
quotations remain unchanged.

Per lb.
Green Rico, No. 7...................................................... 0 10 0 10 J

" Mocha............................................................ 0 21 0 23
' Java.................................................................. 0 22 0 35
" Santos............................................................... 0 11 0 13
" Plantation Ceylon..........................................  0 26 0 35

Green Guatemala...................................................... 0 22 0 25
" Jamaica ..........................................................0 12 0 18
" Maracaibo ......................................................  0 Id 0 23

Tea—The local tea market has not 
shown an excess of activity since our 
last report, although a fair amount of 
trade is manifest with prices firming 
towards an upward tendency for all good 
samples. The London market reports a 
strengthening aspect all round. In In
dians advices denote that the crop will he 
under that of last season and offerings 
are only coming forward in moderate 
quantities, with the result, biddings ha < 
shown a decided improvement in to”", 
during the past few weeks, 
which still continues to be the 
case. In Ceylons there was
keen competition for all offerings, med
ium and better grades showing a ten
dency towards dearer prices. Samples 
show still further improvement in flavor 
and quality.

Foreign Dried Fruits—There is a meas
ure of activity manifested in these 
lines, mainly of interest in connection 
with arrivals coming to hand in fulfill
ment of early orders. Little new trade 
is reported and prices generally are re
maining firm.

Walnuts are showing considerable 
strength on quotations and present busi-
ness is being done on a 1

5 13
5 03
4 48

Previous (flotations
Per lb.

remain

90-100e........... .......  U 05 3 054 60-70».......
30-90b............ .......  0 054 0 05f 50-608 .......

4 48
4 33

70-80»........... .......  0 06 0 C6 J 40-50* .... 
30408....

3 48 Candied Peels—
4 23 .. 0 09 0 10 Citron.......
4 08
3 98 Figs-

. .. 0 094 0 11

Elemes, per lb.........................................  ............... 0 10 0 17
Apricots—
4y»nrorman evaporated..............................................  0 13 0 15
Peaches—
i lahrormao evaporated....................................................... 0 16
Pears—
Californian evaporated, per lb......................................... 0 13
Currants—
Kmc Filiatras___0 05 up Vostizzas .............  0 P8 0f8|
Patras.................. 0 06 0 w>4
£ütana.................... ................................................. 0 06 0 07

*■ Fancy...............................................................0 10 0 14
“ Extra fancy................................................ 0 15 0 16

Sultana pelected Valen ias.....................................  0 054 0 07|
Seeded, 1 1 . p ckets ...............................................0 10 0 124
California, loose muscatels—

3- crown........................................................................... 0 05
4- crown............................................................................ 0 084

Dates—
Hallo wees........... 0 44 0 05 Farda new choicest 0 09 0 10*
flairs..................... 0 04 n 044 " new choice.......... 0 09|
Domestic evaporated apples.....................................  0 07 0 08

(The following quotations on peanuts are for sack lots,

Selected Spanish................................................................. 0 081
A I s, banners and suns .................................................. 0 08J
Japanese Jumbo's............................................................. 0 084
Virginia “ ......................................?..................... 0 10

Foreign Nuts—We quote:
For sack lots roasted add 2c. to above quotations. For

Maple syrup- 
imperial qta... 
1-gaL cans.,

Almonds. Tarragona, pei lb.................................. 0 12 0 124
" shelled Valencias...................................... 025 0 28

Walnuts, Grenoble, '* ..................................... 0 13J 0 14
H Bordeaux. " ..................................  u 09 0 m
“ shelled................................................. 020 025
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Filbert», per lb......................................................... 0 10
Pecans, per lb................................................... 0 14 0 17
New Brazils, per lb...........................................  0 134 0 144
Cocoanuts, Jamaica, per sack...................................  4 50
Italian Chestnuts, per lb........................................... 0 08
Ptanute, oaated, per lb...................................  0 10 0 11

" green “..................................... 0 G8 0 09
Bice and Tapioca—The demand con

tinues active for these cereals and the 
situation is one of strength all through. 
Tapioca cii tin ts to be asked for, but 
spot stocks ate practically depleted, with 
tlie result of still further strengthen
ing the situation of rice.
Rice and Tapioca—

Per lb.
Rice, stand. B...................................................  0 034 0 031
Rangoon........................................................... 0 03| 0 03f
Patna............................................................... U 06 0 064
Japan..............................................................  0 06 0 07
Sago.......................................   0 03| 0 04
Carolina rice ..................................................  0 08 0 084
Louisiana rice.................................................. 0 05 0 07
Tapioca, staple....................................................... 0 044

" double goat ............................................... 0 054
Spices—Spice has shown no further in

terest and previous quotations are rul
ing firm: We quote:
Spice,— Per lb.
Pepper,, blk........................................................  0 16 0 19

‘ white..................................................... 0 33 0 37
Ginger.................................................................  0 18 0 36
neeei»................................................................  0 31 0 36
Nutmeg.........................................................., , 0 45 0 75
Olores, whole.................................................... 0 36 0 36
Cream of tartar........................................................  0 36
Allspice....................................................................  0 30
Mace ................................................................  0 80 0 90

Honey—Trade continues of good ac
tivity. Demand is gradually increasing 
and prices are showing still further 
strengthening, hut no notable chan:*; is 
reported. We quote:
Honey, extracted clorer. in 60-lb. cane, per lb  0 08 0 06|

" lections, No 1, per doe................................... 3 00
" " No. 3. " ................................. 1 75
“ Buckwheat, per lb.................................... 0 041 0 05

" sections per doz..........................  1 00 1 35
Beans—Reports to hand denote the 

crop as somewhat smaller than was prev
iously' anticipated. The consequence is 
that the low price at which the market 
was said to have opened has considerably 
strengthened still, partly owing to the 
American market being reported consid
erably harder. We quote:
Beans, handpicked, per bush......................................  1 70

“ prime. No. 1....................................................  160
" ungraded ............  . ........................... 125 150
*' Lima, per lb............................................. 0 07 0 074

Fresh Fish—The market has been ex
traordinarily good during the current 
week. All lines have been in active de
mand and are expected to continue I" 
he. We quote :
Frozen halibut, per lb.............................................. 0 10
Fresh haddock “ .................................................  0 07

" trout “ .................................................. Ô 09
“ cod steak, per lb............................................ 0 08
“ lobsters, boiled, per lb..................................... 0 25
" B.O. salmon, per lb........................................ 0 10

Shrimps per gal......................................................... 1 25
Whitefish, per lb...........................*................  • - p 09
Herring, “ ............................................. 0 06 0 0?
Pickerel .............................................0 91* 9Oysters, standard, small pail............................  4 00 4 20

" selects, pail.................................................. 4 80
Finnan haddies.................................................  0 0 4 0 u8
Ciscoes...................................................................... 1 25
Kippers, 80 to box.........  ......................................... 1 25
Bloaters, 80 to box................................... ................. 1 25

Dried and Cured Fish —The market has 
shown slight improvement since our last 
reports and prices have generally shown 
a strengthening equal to about one point. 
We quote :
Boneleea 8sh, per lb..................................................... g 04*
Cod «xb, 1-ib. bricks...........................................0 07
Boneless ood, per lb...........................................  J 08 0 10
Quail-on-toast, per lb........................1................  0 05| 0 06
Flitohed cod fun. in cases of 100 lbs., per lb............  0 064

Grain—The local grain market has 
shown only moderate activity since our 
last going to press and we have to report 
a general advance in price of several
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points. Oats have made a distinct im
provement in price for all grades show
ing good quality, but the general condi
tion of arrivals is disappointing. Rye has 
made considerable advance during the 
week and is now quoted at 78c. to 79v..

All on track Toronto.
Manitoba wheat, Northern No. 1...........................

“ “ hard, No. 1, new..........................
" " * No. ?...........................

Bed and white, per bushel, old ...........................
“ " " new...........................

Barley " ...................................................
Oats, new, '* ...................................................
Peas “ new............................................
Buckwheat “ nominal....................................
Bye, per bushel. " new............................................

0 88 0 88*

0 86" 0 86* 
U 80 * 

0 84* 0 85 
0 48 0 50 
0 37 0 37* 
0 73 0 74 
0 8 0 59 
0 78 0 79

Flour—The local market in Hour has 
shown considerable strength since our 
last report and prices have advanced 
15c. during the week under review. There 
has been considerable domestic trade 
movement and export trade has been 
very* active with inquiries and some very 
good sales have been effected. Prices 
are revised accordingly. We quote :
Manitoba wheat patents, per bbl. in bags............. 4 45 4 85
Strong bakers " "   4 25 4 65
Ontario wheat patents " “   3 65 3 90
Straight roller “ "   3 50 3 75

Breakfast Cereals—There has been a 
good steady trade in all breakfast cereals 
and in sympathy with the advance on 
the giain market prices have advanced 
.'10c. all round. We have therefore re
vised prices accordingly. We quote :
Oatmeal, standard and granulated, carlots, on

track, per bbl.................................................................
Boiled wheat in boxes, 100 lbs..................... ...................

" " 50 lbs...................................................
Boiled oats, standard, carlots, per bbl, in bags...........

" " " “ " in wood...........
" " " “ for broken lots —

Boiled wheat, per 100-lb. bbl.............................................
Oommeal...............................................................................
Split peas...............................................................................
Pot barley, in bags.............................................................

" in wood.............................................................

5 55
8 70
1 40
4 80
5 05 
5 10
2 75
3 35 
5 00
4 00 
4 25

Hides, Tallow, Skins and Wool—The
local market is gradually settling down 
to a better basis as foreshadowed in our 
lust report. We are enabled to revise 
our quotations from one to two points on 
all liiiles. This revision is considered to 
give a better posit inn to the local mar
ket as it is now possible to do business 
on a more equal footing. The American 
markets have shown considerable 
strengtli since our last report and quota
tions have advanced on the Chicago 
market from one to two points, a feature 
which is no small factor, bettering the 
Canadian market generally as the decline 
on this market supported by the advance 
on the U. S. markets removes the pos
sibility of the importation of hides to 
this side. The feeling generally is that 
the domestic market will assume a much 
more healthy character, and with the 
incoming of the Fall stocks the dealers 
will be able to fullv satisfy all demands 
at remunerative prices. We quote:
Hides, inspected, No. 1 per lb.

Country hides. flat, per lb.........
Calfskins, No. 1, selected.........

" " No. 2.............................
Lamb skins, best city slaughter
Horse hid**, No. 1 ......................
Bendered tallow, per lb.............
Unwashed wool, per lb................
Wool-washed fleece..................
Rejections.....................................
Pulled wools, super, per lb.........

M " extra " .......

... 0 11* 
.. o lu* 
0 10 OH* 

.. 0 13 
.... 0 11 
.... 105 
3 00 3 25 
0 04 0 04* 
0 1«* 0 17 
0 26 0 37 
0 30 0 22 
0 22 C 24 
0 14 0 25

J. W. Tidd, general store, Long Beach, 
N.S., has assigned to J. Daley for the 
benefit of his creditors.

Quebec Markets.
GROCERIES.
Montreal, Nov. 2, 1905.

THE grocery jobbing trade this 
week reports business satisfac
tory. Many of the firms who 

have made it a special matter to culti
vate the trade of the eastern coast and 
Lower Provinces are especially busy in 
getting their Fall orders out in the 
schooners and steamers ulying the river 
and Gulf. The close of navigation is 
only a few weeks off, and merchants in 
the east are insisting upon the ship
ment of their supplies at the water 
route rates. Supplies for the lumber 
and mining camps are also being rushed 
out. Travelers, generally, report only 
fair trade. Money is not coining in as 
well as might be expected in face of the 
good harvest and the prosperous condi
tion of the country generally.

In teas the firmness in all lines is be
ing appreciated by dealers, and fair 
trade is going. The recent advance in 
green Cevlons is confirmed and main
tained. Cevlon blacks, also, are firmer, 
while China greens are scarce and high 
The trade in Japans is not heavy, and 
buvers’ bids are not finding ready ac
ceptance in Yokohama and Japan tea 
marts.

Sugar took another drop of 10c... the 
decline taking place on Monday. The 
beet market is weak and lower than 
previous record. The dron of 10c. has 
not. however, caused am active buying 
bv jobbers or retailers, and with a 
weak market the tendern - is always for 
holding off.

Canned goods are onlv moderately in
teresting, the nrincipal feature being 
the deliveries of futures on part of the 
trade. As the Canadian Canners. Lim
ited. arc making 92' per cent, deliveries 
satisfaction is being expressed by their 
customers. Corn is being delivered on a 
100 ner cent, basis. This, however, 
was looked for.

Molasses is showing up better, the 
colder weather contributing to this. 
Corn svruns in fair demand.

Coffees and sniees practically un
changed since last report.

In foreign dried fruits business is gel 
ting somnolent as far ns the broker
age end is concerned. New dates are 
expected to reach New York Saturday 
or Monda'-. Ah interesting feature is 
the ocean race between the Fmbilo and 
the Turkestan, both of them carrying 
cargoes of dates, and both due about 
same time.

The fish trade shows a decided im 
nrovement this week, and from now on 
•mod trade is exuccted. Leonard Bros, 
renort a good demand for all kinds of 
fresh and smoked fish. Ovsters also arc 
good sellers, and the luscious Canadian 
Malnccmic is a prime favorite and free 
seller.

Evaporated apples are high, and no 
heavy bids are accepted by western 
evanorators. The large manipulators 
in the Bav of °uinte district are con 
tent to sit and look for higher prices.

The same condition appears to pre
vail in the bean trade, and despite all 
reports to contrary they are hard to 
get. Some carloads of prime were sold 
at $1.55 this week, and readily at that.
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indicating the acceptance on part of the 
local dealers of the truth of the report 
of short crons in the west.

Rolled oats have advanced and good 
business is passing.

Flour is in good demand both locally 
and for export.

Provisions are steady and no change 
in conditions reported last week. Hams 
and bacon obtain ready sale.

Poultry is receiving more attention, 
and will improve with settled and cold
er weather.

Rutter is firm with "ood local de
mand, particularly for creamery.

Cheese has recovered slightly from 
weak position of last week.

Eggs are showing fair trade at good 
prices.

Maple products and honey nicking up, 
and better business looked forward to.

Canned Goods—The canned goods 
trade is on the quiet side, and no 
heavy orders are being booked. Job
bers are principally busy filling their 
future orders. The trade generally are 
pleased with the deliveries that are be
ing made bv the canners. the Canadian 
Canners, Limited, delivering 92.1 per 
eent. tomatoes and 100 per cent, of 
corn. In face of the conditions in the 
ripening of the fruit the canners were 
up against, they arc to he congratulat
ed on making such a high percentage of 
deliveries for tomatoes. It is believed 
in some iiuarters. by parties in close 
touch with the situation, that toma
toes will undoubtedly be short, as the 
low price this year, in comparison with 
last vear, will certainly create a strong
er demand from the consumer. Canned 
salmon is obtaining goiqi demand. A 
good deal of attention has been latter
ly nai.d to Canadian and Norwegian 
sardines, and some heavy sales have 
passed through jobbers’ books. We 
quote :

Group Group 
No. 1. No. ».

3's! refugee................
Currants

Red. heavy vyrup — 
Red preserved 
Black, heavy syrup 
Black prtierved 

Gooseberries—
Heavy syrup............
Preserved ................

l.awton berries—
Heavy syiup
Preserved..................

Raspberries—
Red. light syrup . 
Red. henry syrup 
Red. preserved 
Black, heavy syrup
Black, preserved .......

Sugar beets..........
Coni

3-lb. tins, per doz—
Gallon, per doz.........

To mai lies
3-lb. tins, per doz — 
Gallon tins, per doz 

Strawberries -
3 s. heavy syrup. .
2‘s. preserved .......
Gallons, standard ..

Cherries
2's, red, pitted .........
2's, red. not pitted... 
3a, black, pitied 
2'b, black, not pitted
2's. white, pitted----
2's, white, not pitted 

Rhul-arb—
2‘s preserved............
3's, preserved ...........
Gallons, standard . . 

Asparagus -
2‘s. tips.........................

«) 831 
0 85

1 61 1 tO 1 771 
3 071

1 90 
3 131

1 771 
. 1 95

1 43j 
1 67 
1 87 
1 62j 
1 77l 

. 085

0 85 
5 00

. 0 95

5H.
671
271

1 5?|
. 1 ‘. 5

. 3 12 
. 1 57 
. 3 02 
. 1 i*7 
. 3 22 
. 1 82

. 1 171 
. 1 93 
. 3 65

3 521

10 80 
0 821

1 571 l 771
1 75
2 05

1 8712 10
I 78
1 931

1 40 1 86 
1 65 
l 60 
1 75 
0 95

0 921

I 501 65 
5 25

2 00 
1 55 
1 00
1 55
2 30 
l 80

1 15 
1 90» 81
3 50

2'e, standard (No. 4).................................... 0 62* 0 60
2’e. early Juue (No. 3)....................................  0 70 0 67*
2'e, sweft wrinked (No. 2) ......................... 0 82* 0 80
2's, » xtra fine sifted (No. 1)............................  1 22* 1 30

8plD:rs,hüü>le........................................................  1 411 1 40

Gallons, table....... ........................................  5 02 o 00
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Peaches
Yellow, flats, 1*........................................  1

2 .........................................  1
“ 2*......................................... 2

'• “ 3.............................................2
“ whole 2...............   2

White......... 2..............................................  1
“ ........... 2*............................................2
•* ............3 ............................................ 2

Pie..............3..............................................  1
Pie. not peeled, gal...................................  2
Pie, peeled................................................. 4

Pears—
Flemish beauty 2 ......................................  1

“ 2è......................................  1
" “ 3.......................................2

Bartlett........... 2........................................ 1
" ....... 2*...................................... 2
“ ...... 3....................................... 2

Pie.................... 3........................................ 1
Pie, not peeled .3....................................... 3
Pie, not peeled, gal...................................  3

70
9J
60
85
37*
75
50
70
27457$
524
65
97*
12*

27$
8»
27*

Pumpkins—
3-lb. tins.........................

Squash—
3-lb...................................

Pineapple—
2's sliced........................
2's " grated —
3’s “ whole...........

’s, Damson, liçht syrup2
3'sB
2^lH
2's
2*'s
3 b
2? 8 
2's 
2* 8 
3>
2't 8'

2*8
3’s

heavy syrup ,

" standard..........
Jjombard, light syrup . 

*■ heavy syrup.......

“ standard................
Green Gage, light syrup . 

“ heavy syrup..

“ standard 
Egg. heavy syrup........

Raspberries
2's, black, heavy syrup..........
2’s “ “ preserved.
Gals. “ “ standard..

1 67*
1 87 J
2 !7* 
2 82* 
2 35
1 72*
2 47* 
2 67*
1 25
2 55 
4 50
1 62*
1 95
2 10
1 77*
2 15
2 30 
1 2'
3 77* 
3 25 
2 50

0 72*
1 00

2 25 
2 35 
2 50

1 00 
1 20 
1 57*
1 85
2 95 
1 <5 
1 35 
1 62* 
1 90
3 15 
1 15 
1 47*
1 72*
2 00
3 45
1 52*
1 80
2 10

1 35 
1 50
4 75

Specifications of Groups.
Group No. 1 comprises following 

brands : Canada First, Little Chief, Log 
Cabin, Horse Shoe, Auto.

Group No. 2 comprises: Lynn Valley, 
Kent, Lion, Thistle, Grand River.

Group No. 3 comprises : Jubilee, 
White Rose, I)eer and Globe.

Wholesale limited selling prices in 
salmon due to arrive in 1905 :
Horseshoe, 1 to 4 cases—Tails $1.57j
Horseshoe, 5 cases and over—Tails 1.55 
Horseshoe, 1 to 4 cases—Flats .... 1.70 
Horseshoe, 5 cases and over—Flats 1.674 
Maple Leaf, 1 to 4 cases—Tails.... 1.57J 
Maple Leaf,.5 cases & over—Tails 1.55 
Maple Leaf, 1 to 4 cases—Flats.... 1.70 
Maple Leaf, 5 cases & over—Flats 1.674 
Clover Leaf, 1 to 4 cases—Tails.... 1.574 
Clover Leaf, 5 cases & over—Tails 1.55 
Clover Leaf. 1 to 4 cases—Flats... 1.70 
Clover Leaf, 5 cases & over—Flats 1.674
Arrow, 1 to 4 cases—Tails ..........  1.50
Arrow, 5 cases and over—Tails ... 1.474
Arrow, 1 to 4 cases—Flats ..........  1.62*
Arrow, 5 cases and over—Flats ... 1.60

Sugar—There was a further decline 
of 10c. per hundred made by refiners on 
Monday of this week, making the basis 
of granulated $4.40 and yellow $.3.90. 
The remarkable position of the Euro
pean beet and raw markets is the talk 
of the trade, and never in the history 
of the sugar trade has beets touched 
such a low figure. Some jobbers an
ticipate a still further decline, and it is 
hard to say just what will happen. 
There is no evidence, however, that the 
trade is prepared to buy at these 
prices, and sugar matters are practi
cally drifting along. Country buyers 
are also holding off and buvinc only 
from hand to mouth. We quote :
Granulated, bbls...................................................$4 40M *-bbla.............................................. 4 55“ nag*...................................... .... 4 35Paria lump, barrels ......................................... 4 95“ " half-barrels...................................... 5 05" '• boxe», 100 lbs..................................  4 95" " boxes, 50 lbs..................     5 05

Extra ground, bbls..............
1 “ 50-lb. boxes
" “ 25-lb. boxes

Powdered, bbls......................
“ 50-lb. boxes.........

Phoenix..................................
Bright coffee...........................

“ yellow........................
No. 3 yellow...........................
No. 2 “ ...........................
No. 1 " bbls........................
No. 1 “ bags.....................

3 90 
5 00 
5 10
4 60 
4 80 
4 35 
4 25 
4 20 
4 15 
4 00 
3 90 
3 t5

Syrups and Molasses—Molasses is in 
slow sale, although the distributing 
movement is reported better in the 
wholesale trade, and should improve 
from now on with the approach of cold
er weather. Stocks in both the im
porters’ and jobbers’ hands are light, 
but in view of the continued depression 
in sugar, buyers seem to think that 
molasses will suffer in sympathy al
though there is nothing in the position, 
as far as actual stocks are concerned, 
to justify buyers in their hopes. An
other season there will be practically no 
Porto Rico molasses of hi^h-^rade 
available, owing to the installing of 
several centrals in the large sugar cen
tres in Porto Rico, which will mean 
that Eastern Provinces, who are large 
users of Porto Rico molasses, will be 
forced to turn their attention to the 
West India molasses. The demand for 
corn syrups is steady, with prices un
changed. We quote :
Barbadoes, in puncheons..................................................  0 35

" in barrels........................................................... 0 37*
" in half-barrels ................................................... 0 38*

New Orleans.................................................................  0 22 0 35
Antigua..................................................................................  0 33
Porto Rico.............................................................................. 0 45
Corn syrups, bbls..................................................r.............. 0 021

" 38*-lb. pails.......................................................... 1 30
“ 25-lb. pails........................................................... 0 90

Cases, 2-lb. tins, 2 doz. per case....................................... 1 90
“ 5-lb. " 1 doz. “   2 35
" 10-lb. " * doz. “   2 25
" 20-lb. “ \ doz. “   2 10

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Nov. 2, 12.30 p.m.

BUTTER -Market f-teady and firm; stocks light ; 
grass butter getting short ; good to fine, 21*c. to 
22c.; choicest, 22*c. to 22*c and fancy, 22*c to 
22Jc.

CHEESE No change ; cable orders few ; local 
holders firm ; Quebecs, lljc to life.; Townships, 
11 go. tolll*c.: On tari os, ll*c. to llgc.

EGGS—Market stronger ; fresh eggs scarce ; buyers 
in from country routes ; Montreal pickled. 20c. 
to 21c ; Western limed, 19c. to 20c.; fresh, 23c. to 
24c. for selects ; 20c. to 21c., straight gathered.

PRO VI SIGNS—Steady market ; live hogs weaker ; 
selected. $6.00 to $6.25 and $5.50 to $5.75 for in
ferior; dressed hogs. $9.00 t o $9.25 ; bae< n and 
hams in good demand.

Coffee—The coffee trade is on the quiet 
side, with prices steady. Very little 
activity is anticipated, and roasters 
and grinders look to a steady trade. 
Messrs. Watt, Scott & Goodacre, in 
their report of the 1st inst., advise : 
New York option market dull at 100 
points below high record for crop year, 
and ten points below even date last 
year. The planter is receiving for his 
coffee in Santos more than 25 per cent, 
less than he was receiving at the same 
time last vear. The world’s visible 
supply is 100.750.000 bags less than a 
year ago. The largest receipts in Bra
zil for coffee year are now coming to 
hand, and after the turn of the month 
smaller stocks will be seen in Brazil, 
and steadily decreasing stocks in the 
consuming markets. Our Brazilian 
friends inform us that they have for 
some time been able to sell to better 
advantage in Eurone than in the United 
States market. Recent orders cabled
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to Aden have been turned down, owing 
to the total exhaustion of last season’s 
mocha. New crop, however, is immedi
ately expected. We quote :
Jamaica......................................................................... 0 10* 0 11
Java............................................................................... 0 18 0 22
Mocha ........................................................................0 16 0 19
Rio, No. 7   0 09 0 10*
Santos.............................................................................0 10* 0 11*
Maracaibo ..............................................................  0 11 0 13*

Teas—There are no changes of a 
startling character to note in the tea 
trade. Business is reported fairly good 
under a firm market for all grades. Dur
ing the past week Ceylon greens ad
vanced a 4d, while blacks showed about 
id advance. China greens are dis
tinctly firmer, with a low crop report. 
Native holders it is reported, are keep
ing back supplies, with what object is 
not divulged, but readily conjectured. 
There has been quite a lot of inquiry 
for Japans, and numerous bids sent 
across have been turned down. The 
situation in Japan is, apparently, very 
strong, due to the extreme shortage in 
the crop. There has been somewhat 
better inquiry for China blacks. As re
gards Ceylon greens, though the crop is 
short the quality of shipments coming 
forward is better than ever, and well 
worth the advance prices that are be
ing asked for the teas, taken on their 
intrinsic value as tea. We quote :
Japans—Fine ........................................

Medium .................................
Good common ......................
Common................................

Ceylon—Broken Pekoe ......................
Pekoes....................................
Pekoe Souchongs..................

Indian—Pekoe Souchongs..................
Ceylon greens—Young Hysons .........

Gunpowders ...........
China greens—Pingsuey gunpowders
Congous—Kaisows................................

Pakling boxes......................

0 28 
0 20

0 13 
0 25 
0 17 
0 15 
0 15 
0 16
0 14* 
0 13$ 
0 11

0 13

0 30 
0 S3 
0 18 
0 15 
0 38 
0 30 
0 20 
0 18 
0 18 
0 16 
0 14 
0 13 
0 12 
0 14

Foreign Dried Fruits—The market is 
tending towards a quiet condition. Im
port orders of raisins and currants are 
coming in freely Hallowee dates—Early 
shipments account of Win. Hills, of 
Hallo wees and Sairs, to various distri
buting centres in Canada, have been 
well taken up. A similar demand has 
been experienced in the west, with the 
result -that prices have been advanced 
lc. for delivery ex the early steamers 
Currants—The market in Greece has 
been fluctuating, but within such nar
row margins as variations in exchange 
account for. Valencia raisins—At the 
very low prices recently established 
there will be a very large sale. Impor 
tations have not been abnormal. Sul
tana raisins—The advance which o.c- 
cured in Smyrna, already reported in 
this column, has been well maintained. 
Shelled almonds—The position in Ma 
laga is of interest, owing to the dailv 
advance in nuts from medium to large 
sizes, and a corresponding decrease for 
medium to smalls. Messrs. Watt. 
Scott & Goodacre renort that Bevan’s 
standard goods “Bulls” and “Donkevs” 
are now separated by 10s. per cwt.. 
whereas in an ordinary season the differ
ence is only 2s. We quote :
Valencia Raisins—
Fine off-stalk, per lb...............
Selected, per lb...............................
Layers, " ................................
Dates-
Dates, Hallowees, per lb .............
Californian Evaporated Fruits— 
Apricots, per lb...............................

Malaga Raisins—
London layers—....................
" Connoisseur Clusters ”.........

" " boxes

0 06 0 06 
.... 0 06* 
0 07 0 07$

0 04 0 04*

.... 0 IS* .... 0 10$ 

.... 0 13

.... 2 00 

.... 2 50 .... 080

4
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Boys Buckingham Clusters," 1-boxes........................ 1 10
" “ boxes........................... 3 50

'• Excelsior Window Clusters,"..................................... f 22
“ “ " *s................................... 1 35

Californian Raisins—
Loose muscatels, per lb ......................................  0 07| U U8

“ “ seeded, in 1-lb. packages............ 0 08 0 09
“ " 2 crown................................................ 0 06
“ “ 3 crown................................................. 0 06*
•* “ 4 crown................................................. 0 08

Prunes— Per lb.
3040s.............................................................................. 0 08}
40-SOs................................................................................ 0 08
50-608 ................................................................................ 0 07
60-70s................................................................................ 0 06
70-80s................................................................................ 0 06
80-90s................................................................................ 0 06
90-lOOs..............................................................................  0 05
Oregon prunes (Italian style), 40-50s........................... 0 08

50-608 ........................... 0 07
Oregon prunes (French style), 60-70s........................... 0 06

“ “ 90-lOOs .......................... 0 04
“ “ 100 120s.......................... 0 04

Currants—
Fil'atras, uncleaned........................................................ 0 041
Fine Filiatras, per lb., in cases...............................  0 041 0 05

“ “ cleaned............................. 0 041 0 05$
“ “ in 1-lb. cartons.................  0 05* 0 06

Finest Vostizzas “ ............................................. 0 06* 0 07*
Amalias “ ..................................................... 0 06
Sul ana Raisins—
Sultana raisins, per lb............................................. 0 06* 0 08

“ “ 1-lb. carton............................................ 0 09
Eleme table Figs—
Six crown, extra fancy, 40-lb. boxes..............................  0 13
Four crown, fancy, 10-lb. boxes..................................... 0 09
Three crown................. ......................................  0 07 0 07*
Glove boxes, fine quality, per box ...............................  0 11
Fancy washed figs, in baskets, per basket.................... 0 20

“ pulled figs, in boxes, per box............................ 0 22
“ stuffed figs, " “ ............................ 0 28

12-oz. boxes..............................................................  0 06* 0 07

Rice and Tapioca— There are no 
changes to note in the conditions of the 
market in rice and tapioca. Prices are 
somewhat firmer, and supplies of tapi
oca coming in in fair sized quantities. 
The demand from the retail trade, how
ever, is only normal. * We quote :
B rice, in 10 bag luis.........................................................  2 95
B rice, less than 10 bags....................................................  3 05
C rice, in 10 bag lots..........................................................  2 85
C rice, in less than 10 bag lots........................................  2 95
Tapioca............................................................................... 0 04

Spices—Trade quiet and featureless. 
Dealers report New York market more 
active, with good demand for peppers, 
cloves and cassias. The reduction in 
receipts of cloves at Zanzibar has had 
the effect of advances in London and 
Europe. We quote :
feppen, black. 

„ white
Ginger................
Cloves, whole . 
Cream of tartar.
Allspice..............
Nutmegs............

Pe. *u. 
u io un 
0 25 0 30 
0 12 0 20 
0 17 0 30 
0 25 U 30 
0 12 0 15

Honey—Honey sales are not numerous 
and dealers report business exceedingly 
quiet with prices easy and supplies 
good. Some few lots of buckwheat 
honey were sold at 5 3-8 and 5 l-‘2c., 
though in general 6 to b l-4c. seems to 
be the ruling price. White clover is 
firm and comb honey strong at 12c. to 
13c., as to quantity. We quote :
White clover, extracted tins......................................  0 07 0 07*

•* kegs ....................................................  0 07* 0 08
“ comb, new........................................... 0 13 0 15

Buckwheat ..................................................................  0 06 0 06*

Maple Products—The business turning 
in maple syrup is small; weather still 
too mild. Maple sugar on the contrary 
is more inquired for, and some good 
lots were sold to manufacturers. Some 
fancy maple sugar brought 9c., but this 
was an outside sale, the ruling prices 
among dealers being from 6J to 7Jc. 
We quote :
Maple syrup, in wood, per lb....................................  0 06 0 06*

“ in large tins............................................. 0 «6* 0 07
Pure Townships sugar, per lb................................... 0 07 0 07*
Pure Beauce County, per lb........................................ 0 08* 0 09

Beans—A veffy strong feeling obtains 
in the bean market. The report that 
supplies would be more plentiful as 
soon as farmers had finished threshing 
does not seem to have been generally 
credited, as bids for carload lots by lo
cal dealers have been turned down with

out much ceremony. An independent 
and optimistic spirit seems to be pos 
sessed by holders, who all claim to look 
for higher prices. One large handler 
here bought several carloads at $1.60, 
and is convinced that stocks are light 
and the market bound to advance. We 
quote :
Choice prime beans.......... ........................................ 1 60 1 65
Lower grades............................................................. 150 loo

Fish—The demand for fish of all kinds 
continues brisk, as the usual Fall de
mand is on now. All kinds of salted 
and prepared fish are moving freely. In 
smoked fish baddies are meeting with 
better sale, the weather being more 
favorable. Kippers are also coming in 
more freely and obtain good sale. New 
smoked herring are quoted at 12c., 
while last season's are still being sold 
at 10c. Haddock and cod are more 
plentiful, with prices firm. Lake fish 
are scarce, both white fish and trout 
now being out of season. Pickerel or 
dore practically finished, and dealers 
will be forced to rely on frozen stock 
for their supplies in future. Bulk oys
ters are in fair demand for standards, 
but only a limited call for selects. The 
demand is, however, increasing, as is 
natural at this season of the year. A 
particularly good demand is expected 
this week by dealers, on account of 
Hallowe’en. Shell oysters continue 
scarce, as it is particularly difficult to 
obtain high grades, and prices for these 
are firm. For ordinary grades, of 
which supplies are coming in more free
ly, prices are reasonable, We quote:
Ousters, choice Melpeques...................................  8 00

“ shell, ordinary. j..................................... 3 00
“ hand picked...........................................  6 00

Fresh bulk oysters, standards.....................................
" selects, per imp. gal......................

Finnan, baddies, 15-lb., boxes, per ib...........................
Kippered herring, per box.............................................
St. John bloaters (90 in box) .......................................
Smoked herring, in small boxes, per box....................
Fresh haddock, per lb..........................  ......................
Market cod, fresh, per lb....................... ......................
Steak cod, fresh (heaus off), per lb..............................
Lake trout, fresh, per lb...............................................
Pike, fresh, per lb.........................................................
Sea troui, fresh, per lb...................................................
Dore, fresh, choice, per lb...........................................
Smelis, fresh, per lb......................................................
B.C. salmon, fresh, per lb.............................................
Gaspe Salmon, per lb., frozen........................................
Halibut, fresh................................................................
Halibut, frozen, per lb.................................................
Boneless cod, 1 and 2-lb. bricks, “Favorite"

brand. 2J-lb. boxes, per lb......................................
Boneless fish, 2-lb. bricks, “Gem of the Sea '

brand, 2u-lb. boxes, per lb.....................................
Skinless cod, lUO-lb. cases, per case..............................
Dry codfish, 100-lb. bundles, per bundle...................
Green cod, new. in bbi ., per lb..................................
New Labrador salt herring, per bbl............................

*• “ " per half bbl..........  2 75
New B.C. salt salmon, per bbl.....................................

" “ “ per half bbl............................
New Labrador salt salmon, in tierces,pe. tierce........

“ “ “ in bbls., per bbl..............
*' “ “ in * b Is per * bbl............

Salt mackerel, 20-lb. pails, per pail............................
Pick, ed lake trout, in luU-lb. kegs, per keg.................

9 00
5 00 
7 00
1 40 
1 60 
0 07 
1 00
1 25 
0 10 
0 04* 
0 04 
0 06 
0 V8 
0 06* 
0 10 
0 08* 
0 10 
0 13 
0 15 
0 12 
U 10

0 06
0 05*
6 00
6 L0 
0 u3 
5 50
3 25

12 5 J
7 00 

18 00
13 00 
7 50
2 0j
4 50

Evaporated Apples—Strong market. A 
leading broker reported sales at 84c., 
and his principals as not too ready to 
sell more at this figure. The grocery 
jobbing trade claim to be able to pur
chase under that figure, though a round 
of the street shows 8 to 8Jc. as being 
inside figures for good stock. The high 
prices asked have somewhat curtailed 
demand.

Flour—The Hour market this week 
shows an improved condition, and an 
advance of 15c. to 20c. per barrel is 
noted. The smaller Ontario millers arc 
reported as sold ahead. The demand 
from the Lower Provinces, as well as 
United Kingdom, is exceedingly good. 
The great trouble seems to be for mill
ers to get sufficient cars to fill their or
ders. Reports among dealers say coun
try business is satisfactory. We quote :

3 i

Winter wheat patents......................
Straight roll- rs .................................
Extra.....................................................
Straight rollers, bags, 90 per cent—
Royal Household...............................
Glenora ..............................................
Manitoba spring wheat patents — 

“ strong bakers...................

4 90 5 00 
4 60 4 70
4 30 4 40 
2 20 2 30
.... 5 UU
5 00 5 20
.... 5 10 
.... 4 60 
... 5 10

Rolled Oats—Rolled oats has received 
more attention during the week and 
prices are higher. The leading millers 
advanced prices last Friday 30c. per 
barrel, and bags proportionately. Stand
ard oatmeal also is higher. Reports 
from the west would indicate that a 
further advance is likely to occur, on 
account of the sympathetic advance in 
wheat. This advance is attributed to 
the unrest and revolution in Russia. 
The local demand is steady. We quote :
Fine oatmeal, bags.......
Standard oatmeal, bags 
Granulated " “
Rolled oats.

90-lb. bags. 
80-lb. bags.

2 50 2 60 
2 60 2 70 
.... 2 60 
.... 2 60 
.... 5 25 
.... 2 70 
.... 2i5

Feed—Mill feed of all kinds is report
ed scarce. A number of western millers 
have been taking advantage of the scar
city in the U. S., and have been ship 
ping to that market. Prices realized 
there is about $18.50 per ton, in bulk, 
delivered, for Ontario bran. Ontario 
shorts are in good stock, though the de
mand for same is light. We quote :
1 ‘ntario bran......................................................... 15 e0 16 50
Mouillie..................................................................  20 UU 21 uU

“ milled ......................................................  21 00 24 U0
" grained....................................................... 25 00 27 00

Hay—There is a good local demand 
for the better grades of hay, while in
ferior qualities are slow. The accumu
lated stocks that have been held here 
waiting export have been considerably 
reduced, as during the past week some 
20,000 bales found accommodation on 
out-going steamers. A good demand 
for Canadian hay is reported from the 
U.K., particularly .Manchester and 
Glasgow. We quote :
No. 1 ........................................................................ 8 50 9 08

" a ............................................................ 7 50 8 00
Glover mixed ........................................................  6 0 » 6 50
Glover, pink.................................................................. 5 50 6 iU

B. C. Markets.
Vancouver, B.C., Oct. 26, ’05.

' I ' 1118 week the wholesale shipping 
fraternity of the coast cities of 
B.C. have not been altogether in 

a Thanksgiving mood. Instead, they 
have been merely negatively thankful 
that when the C.P.R. Co. was loruiu- 
lating the recent changes in through 
freight rates from the east they did 
not include that part of British Colum
bia as far west as Mission Junction, 
which would mean all but the coast 
cities and the smaller communities de
pendent on these cities.

Committee meetings of shippers and 
of the Vancouver Board of Trade have 
been held, and decision to present a 
letter to Mr. B. F. Greer, general 
freight agent, setting forth the griev
ances of shippers, and also their desires 
in the way of remedy. Briefly, this let
ter, which has already been presented, 
backed up with the personal attendance

WAltlfcU

\1/ANTED a specialist to push a pack of tea. 
V» Reply L. E. W., Box iS, CANADIAN 

Grocer, Toronto. [if]
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of nearly all the leading wholesale men 
ol Vancouver, asks tor the revision ot 
freight rates from X ancouver, with re
ductions such that the recent cut in 
rates lroin the east shall be equalized, 
in other words, that the new handicap 
placed on the struggling wholesale in
terests ol the coast snail be removed. 
The argument is that, not having had 
anything to do with the Canadian is or 
them reaching Edmonton, which is tne 
ostensible cause ol the reduction in 
eastern rates, the merchants here de
cline to agree with the condition which 
makes the trade of this coast practi
cally the scapegoat ol the new situa
tion.

Other freight grievances are embodied 
in the letter, which shows the ground 
the local men take in their view ol the 
whole freight question as it bears on 
trade from the coast island. Mr. 
Greer, while declining 10 give any offi
cial statement, says that there is not 
the slightest danger of rates being re 
duced lrom the east to Mission June 
lion, in lact, he says mat it is not in 
tended to reduce the rates any further 
west than to Edmonton.

As the beet sugar industry is being 
exploited in Southern Alberta, where 
the Mormon colony has a large refinery, 
and as the irrigated districts of AT 
berta look to great expansion of this 
line of produce in the future, it is very 
interesting to note the experience in 
the irrigated districts of the South 
western States, cast of the Rockies, 
where, as in Colorado, very large sums 
have been invested in the beet-root in 
dustry. There it has just been an
nounced by leading officials of the sugar 
trust that they will not spend another 
dollar on the industry because of the 
influence of raw cane sugar from the 
Philippines, a factor not heretofore con
sidered. H. O. llavemeyer, president of 
the tiust, says that raw sugar from the 
Philippines can be laid down in New- 
York at lc. per pound, which paralyzes 
competition. The average wage on the 
American sugar-beet farms is $1.50 to 
$2.50 per day. The Philippine sugar 
planters employ natives at an average 
cost of 80c. Mex. per week, with an al
lowance of rice, or the equal of 6c. Am
erican currency and a ration of rice, 
per day.

The British Columbia Sugar itetinery 
imports practically all its raw sugar 
from- the South Seas, having recently 
gone extensively into sugar plantations 
in Fiji, and the product of the local re
finery is. of course, purely a cane sugar.

Discussing the falling off in output of 
gold from the Klondike this year, Mr. 
A. B. Newell, general manager of the 
White Pass Railway, does not think 
that there is any indication that the 
Yukon gold fields are playing out. The 
reduction from a total output of nearly 
ten millions in 1904 to $0,500,000 in 
1905, he thinks, is due to two causes, 
the tying up of a large number of 
claims in the hands of big corpora
tions which have not been working 
them, and the fact that many claims 
cannot be economically worked until a 
large and comprehensive water system 
is installed.

When that is done the output will 
likely increase. Meantime Mr. Newel,

who is extremely well posted, says that 
he is sure the annual output will con
tinue equal to this year for a long time 
to come, even without any new fields 
being discovered, a contingency likely 
to occur at any time. The White Pass 
is likely to build a branch into the 
Windy Arm camp, from Caribou Cross
ing, if present favorable conditions con
tinue.

Fruit supplies continue very plenti
ful, prices firm, quality over the aver
age, especially in local apples. Winter 
pears are still freely offered, and sell 
at $1 and $1.25 per box. Apples, $1 to 
$1.15, with some poorer grades even 
less. Grapes, principally California, 
are in good supply, with prices low.

Potatoes still run high, demand 
strong, many buyers picking up all they 
can to hold for later disposal. Prices 
of lower mainland "stock vary as to 
quality from $14 to $18 per ton. Ash
crofts and upper country stock from 
$25 per ton to $28. Other vegetables 
offering freely for Winter supply.

N. S. Markets.
Halifax, N.S., Oct. 31, 1905. 

EAVY shipments of Prince Edward 
Island produce aie now being 
made to this port. During the 

week a number of vessels arrived with 
full cargoes. They landed here 4,100 
bushels of potatoes ; 4,910 bushels of 
oats; 200 bushels of parsnips, and 625 
bushels of turnips.

Potatoes.
Potatoes are selling at 30c. per bushel. 

The potato crop of the Island is the best 
for years. 'They are entirely free from 
rot and the quality is unusually good.

Poultry.
There is practically a poultry famine 

in Nova Scotia this season. The market 
is almost bare of good stock and dealers 
here find the greatest difficulty in secur
ing a sufficient quantity to supply their 
customers. Every year poultry is be
coming scarcer in this Province. Those 
who partook of the toothsome turkey for 
their Thanksgiving dinner had to pay 
what is considered here to be an exor
bitant price for the birds. The price was 
25c. per pound, the highest ever1 paid 
hereabouts.

The poultry1 on the market at present 
is all Nova Scotia raised, no importations 
having as yet been made. It is doubt
ful if much Ontario stock will reach here 
this year as dealers here say that the 
price of birds in Upper Canada is high 
and that the cost to land them here would 
be very great. The fanners of this Prov
ince are giving up the raising of poultry 
as they claim that the birds injure their 
crops. Heavy shipments are being made 
from Prince Edward Island to the Unit
ed States. Already thousands of live 
geese have been sent to these markets 
and high prices are paid for the stock.

Lambs.
There is a scarcity of lambs in Nova 
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Scotia and also on Prince Edward Island. 
Americans are buying up all the stock 
available and the price has advanced to 
9c. per pound, the highest for years. 
From Prince Edward Island alone the 
thousand lamhs have been sent to the 
American markets this Fall. The first 
shipment of lambs from the Island to 
Toronto was made last week when one 
drover sent 620 to the Harris abattoir 
at Toronto. The lambs were purchased 
from the Tignish Farmers’ Club.

Butter, Eggs and Cheese.
Prices for farm and dairy products re

main firm with a scarcity in some lines.
Butter remains about the same price, 

though the receipts of creamery and dairy 
are falling. Creamery is quoted at 24c. ; 
solids at 23c. to 24c., and dairy at 21c. 
to 22c.

Eggs are advancing very rapidly. They 
are very scarce on this market at pres
ent and good stock is hard to get. Very 
few Nova Scotia eggs are coming in. 
The country1 people who brought their 
eggs to the town market were asking 
35c. and 40c. per dozen. Island eggs (in 
cases) not warranted are jobbing al 22c. 
to 24c.

Cheese continues firm al 12 l-2c. ‘u 
13c. and there is no likelihood of lower 
prices. The factories are getting al
most 2c. more for their cheese than they 
did last year. Stocks in the Maritime 
Provinces are small.

Arrivals of Fish.
The receipts of fish during the week 

were quite heavy. On Friday vessels 
landed 3,000 quintals of dry fish and 275 
barrels of pickled fish. Advices from 
Newfoundland are to the effect that 
the prices are easier and with a tendency 
to drop. The price here is unchanged.

Fruit.
During the past week sixty carloads 

of apples arrived at the terminal for 
shipment to the English market. The 
price shows no sign of receding here. 
Choice No. 1 ’s are quoted at $4.00.

Sugar.
The Acadia Sugar Refinery has made 

another reduction in the price of all 
grades of refined sugar. The reduction 
was to the extent of 10c. per hundred 
pounds.

N. B. Markets.
St. John, N.B., Oct. 31, 1905. 

EALEKS are very busy. Perhaps 
the matter of chief interest this 
week is the advance in Manitoba 

flour, which, while not a large advance, 
marks a much firmer market than was 
expected. The general situation seems 
improved.

Sugar—Continues to be a weak spot. 
Besides the low prices which rule, the 
Guild are lighting the imported bag- 
sugar which is being sold at somewhat 
open prices.

Spices—Have very general attention a 
this season and pnees generally are low
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Ginger and allspice in particular are easy. 
Nutmegs continue very low. Cream of 
tartar is also quite low. The fact that 
soda lias ruled about 50c. a keg higher 
for about a year does not seem to have 
any effect on the demand.

Oil—While there continues to be a 
very firm feeling in burning oil the local 
prices show no change and are still very 
low. Sales at this season are large. In 
lubricating oil business is rather quiet at 
this season. There is also little doing in 
paint oils. While linseed is low market 
seems quite firm. Turpentine is very 
high. Cod oil has been a surprise; it is 
very scarce and continues to advance.

Salt—A fair stock of Liverpool coarse 
salt is held here. The season of best de
mand is over. It is not expected that 
the early winter imports will be large. 
The season has been a successful one, 
the quantity imported has been large 
and prices well maintained. In line salt 
there is but light business at this season. 
Sale is for Canadian.

Canned Goods—There is still unsettled 
condition in vegetables. While on some 
brands dealers are able to sell at list 
prices and so make a living. profit, on 
others, prices at, or even below, cost are 
quoted. It is a peculiar situation; the 
whole trade is made to suffer, and the 
reason is said to be that one or two 
houses may lie punished for breaking 
their agreements. The question is, is 
the object obtainedf Fruits are quiet. 
Blueberries are dull. Itt spite of salmon 
being lower than last year, sales are rath
er light. Beef is easy. Domestic iish un
changed. Kippered herring not a large 
pack.

Green Fruit—Nova Scotia apples ate 
very unsatisfactory this season. The 
packing has always been bad, but it seems 
even worse this season than usttal. It 
is almost impossible to vet a rightly 
packed barrel of No. l’s. It means that a 
large quantity of apples are being 
brought front Ontario. Better and more 
New Brunswick apples than ttsual are 
on the market this year. Itt oranges 
there is little good stock offered. Lemons 
are still high. Itt Ontario grapes some 
nice stock offered. Malaga grattes quite 
high and only fair quality. Cape Cod 
cranberries are quite reasonable.

Dried Fruits-In California seeded 
raisins there was quite a commotion last 
week. It was said prices were off a 
cent, but this did not pan out. A cut 
was made provisionally' to see what qtian- 
tity could be sold, the cut price to ef
fect all previous sales. Evidently the 
new sales were not large enough to make 
it an object to lose a cent on the prev
ious business. Quite a quantity of New 
York seeded stock, both old and new 
goods, have been sold for here. The old 
goods are now being offered. New Ma
laga seeded could otdy be bought in very 
limited quantities. In loose, Malagas 
supply the trade. Valencias freely of
fered and are low. Currants hold at full 
figures. Peels rather higher than last 
year. Figs lower. Prunes, apricots and 
peaches have advanced freely. Prunes 
are much higher than last year. Evapor

ated apples firm. Onions are rather 
higher.

Sugar—Prices are rather lower and 
the market is easy'. On bag sugar there 
is quite a sharp competition, prices be
ing somewhat open. There is a fair de
mand.

Molasses—Sales are rathir light. Prie s 
unchanged. Poito Kico is a full stock. 
Barbadoes a rather limited supply.

Fish—In fresh fish, just a steady busi
ness, little beside cod and haddock be
ing offered. Dry cod is still high and a 
fair supply. Pickled herring, particular
ly best stocks, in supply and high prices 
rule. Smoked herring is firmer, although 
still low. Price has been advanced. 
There is increased sale for prepared 
smoked herring called ‘ ‘ Kipperettes. ’ ’ 
Finnan baddies sell freely at firm prices.

Flour and Grain—Manitoba flour has 
been advanced and market is very firm. 
So far Ontarios are unchanged, but the 
situation is strong. Oats are higher. 
Oatmeal is higher and firmly held. The 
sale is not large though this is the busy 
season. Cornmeal is easier. Beans un
settled, but continue to tend higher. Yel
low eyes are quite low this year. Barley 
is unchanged. Split peas are high anil 
the sale light. In blue jieas the demand 
now for a year or two has been very 
small.

THE CLOVE SITUATION.
A report to hand on the condition 

ol' the clove market is interesting and 
points out that it is quite possible that 
the price will rise 33 1-3 per cent, by 
the end of the year.

The Pemba crop is considered a com
plete failure. The total crop is estimat
ed to be about 50,(100 bales and there are 
reputed only 2,000 bales in Zanzibar at 
the present moment, whilst the total 
visible supplies are 40,000 bales. Holdets 
in Zanzibar are only selling at fancy 
prices. The receipts in Zanzibar for the 
first half of October were 18,000 bales, 
against 15,100 bales last year. The total 
receipts from 1-8 to 16-10 amount to 
10,700 hales, against 30,200 bales last 
year.

A GAMBLE IN EGGS.
Some little time ago a number of 

well-known gentlemen, one or two of 
whom were members of the town coun
cil, were haled before the magistrate of 
a country town in these circumstances: 
The defendants were interested in a 
bazaar promoted on behalf of the local 
hospital, and one of the attractions had 
been a “spinning Jenny, or tee-to- 
tum,’’ which the prosecution alleged 
was “a game of chance."

A local grocer in giving his evidence 
for the prosecution was exceedingly se
vere on the unfortunate defendants.

“Now, look here, Mr. X---- at last
broke in one of the defendants, “how 
would you define the term ‘gambling!’ ’’

The grocer declared that “anything 
was gambling when you didn’t know 
wot you wor goin' to get for your 
money."

“Indeed !” retorted the defendant. 
Turning to the magistrate's clerk : 
“Will you make a note of that, sir f 
Mr. X-----himself is liable to be pro
ceeded against.”

“Ow's that Î” shouted Mr. X---- .
“I bought some eggs from you the 

other day," was the reply, "and 1 never 
should have done so if 1 had known 
what I was getting for my money. It 
was a gambling transaction — and I 
lost.”

Exit Mr. X---- .

A DRUMMER’S WITTICISMS.
"I’ll have you know, stranger, that 1 

belong to Chicago,” said the Yankee. 
“ Deed, an" wha'd hae thocht it f” 
quoth the sceptic Scot ; "frae the way 
ve've been speaking l thocht Chicago 
belonged tae you.”

Paddy Doolau went into shop one 
day to buy eggs. "What are eggs to
day f” "Eggs are eggs to-day, 
Paddy,” replied the shopman, looking 
quite triumphantly at two or three 
young lady customers who happened to 
be in the shop. "Faith, I'm glad to 
hear you say so,’’ replied Paddy, “for 
the last ones 1 got here were chickens.”

He was a recent recruit from Ire
land's green turf and had secured his 
first position in a grocery store. One 
day a customer approached the new 
clerk and inquired for some crumbled 
store-cheese for a Welsh rabbit. After 
supplying the customer with the desired 
cheese, Pat inquired, "And, sure, is 
that phawt yer feed them on ?"

"Father,” said a bov of twelve, “can 
you tell me who Shylock was ?”

“What!" exclaimed the father in an 
aggrieved tone, "have I sent you to 
Sunday school for the past six or seven 
years only to have you ask me who 
Shylock was ? Shame on you, boy ! 
Get your Bible and find out at once !”

Hans, the ruralist, was in search of 
a horse. "I've got the very thing you 
want," said a stableman, "a thorough
going road horse. Five years old, 
sound as a quail, $175 cash down, and 
he goes ten miles without stopping.” 
Hans threw his hands skyward- “Not 
for me," he said, “not for me. I 
vouldn't gif you 5 cents for him. I 
live eight miles out in de country and 
I'd haf to walk hack two miles.”

• • •

The traveler tells us, and he ought to 
know, that the average school teacher 
experiences a great deal of difficulty 
when she attempts to enforce the clear 
pronunciation of the terminal “g” of 
each present participle.

“Robert,” said the teacher of one of 
the lower classes during the progress of 
a reading exercise, "please read the 
first sentence.”

A diminutive lad arose to his feet, 
and amid a series of labored gasps 
I teethed forth the following:

“See the horse runnin’.”
“Don’t forget the ‘g,‘ Robert,” ad

monished the teacher.
“Gee ! See the horse runnin'."
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GOOD ADVERTISING

FRUIT ADVERTISING.
ALL fruits and accessories bring 
more grocers into line for adver
tising than braMi|ë<î'~gouds, which 

demonstrates that the average grocer 
prefers to advertise 'seasonable” pro
ducts rather than staples. Occasionally 
at this time of the- year one comes 
across the “Pure Groceries” and “Fami
ly Store” advertisements, while, of 
course, "bargain” announcements are 
always to be found—but fruit publicity 
is paramount just now.

One of the best fruit advertisements 
that 1 came across was John. 11. 
Laird's, Galt. Apart from some faulty 
display lines the advertisement is set 
with taste and uniformity. “Crawford 
Peaches” is the subject, and the de
tails are brief and clear. White space 
is used without stint, thus giving the 
whole a uniform “open” effect.

Dean & Walker, also of Galt, make 
fruit a special, headed with “Late 
Crawford Peaches,” and summarizing 
pears, grapes, etc. This advertisement 
is even more liberal than Laird’s in the 
matter of white space, but it is not so 
effective, it is what might be called a 
“silent” advertisement. It has little 
individuality. The enumeration is 
there. The people are to do the rest. 
No reason is given why Dean 
Walker’s goods should be purchased in 
preference to others.

* » *

Decidedly grotesque is what the ma
jority of reviewers would style the ad
vertising of Fair weather Bros., Monc
ton, N.B. Half a dozen words are 
spread over a three and one-half inch 
single column space. While, no doubt, 
such shapeless matter would catch the 
eye of the reader because of its oddity, 
what profit is there in advertising 
pickling spices in such a flagrant man
ner ? They arc certainly not import
ant enough to warrant a “special,” 
much less a “waste,” advertisement.

Wm. Parker, who succeeded David 
Dodge, of Woodstock, has ideas of pub
licity which, while a little crude, should 
develop into something especially good 
later on. He gives promise of writing 
“reason-why” advertising — the kind 
that will give his store a distinc
tive stamp. His methods at present 
appear to be half of the old plan and 
half of the new.

» * •

Arnprior has two novel advertisers— 
Sullivan of Madawaska street, and Jno. 
Daze, “The-Family-Groeery-Store” man. 
Mr. Sullivan goes into print on a large 
scale, but not in the most systematic 
way. His advertisement has an inar
tistic appearance and was evidently

drawn up in haste. The composition is 
very poor, the display letters being 
worn and the body type replete with 
battered faces. One or two “pull-outs” 
does not tend to improve the advertise
ment any. Using a stock cut of the 
ludicrous variety robs the announce
ment of its sincerity. This is rather to 
be regretted because Mr. Sullivan gives 
one the impression of being a shrewd 
grocer and the programme in his mind 
was ostensibly to “hit out” on the 
price question.

* * *

Jno. Daze’s advertising is the an
tithesis of Sullivan’s in most respects, 
but his advertisement, too, is badly 
displayed—more a matter of antiquity 
than coarseness, however. The heading 
is cramped, and, being separated from 
the details by a rule effect, tends to 
confuse the reader as to connection. In
stead of employing the mitre rule in 
such a case the “ad-man” should have 
employed the turned rule for the three 
sides and omitted the head piece, thus 
preserving the coherency of the matter 
as well as the chasteness of the design. 
Mr. Daze’s array of goods is creditable, 
other than the fact that he attempts to 
advertise too many things, and so 
misses the opportunity of impressing 
any one thing on the reader’s mind.

McKenna, in the Charlottetown 
Guardian, puts more life into a three- 
inch single column space than any oth
er grocer I now have in mind. He 
chooses a suitable heading to commence 
with and then proceeds in a logical way 
to elicit orders for his vinegar, etc. 
There is argument, there is suavity, 
but, best of all, there is a personality. 
The compositor, too, has done his work 
with precision. Not one idea of Mc
Kenna’s is sacrificed. This advertise
ment has the flavor of one of the mail
order “big ’uns.”

• * »

In the Stratford Beacon, Walsh 
Bros.’ announcement headed “starch” 
strikes one as being unusual, for starch 
is not the biggest commodity with gro
cers. There are some other “priced” 
items, but I have an idea that the 
writer of the advertisement was in a 
hurry, hence his brevity. Walsh Bros, 
did not “get” all their space.

R. C. George, Port Arthur, gives 
“Coffee” the prominence, and calls at
tention to five lines and gives the 
prices. A re-arrangement of the details 
of this advertisement, with the assist
ance of a smaller body type, would 
have made room for some lines of teas, 
etc. Cost must always be weighed 
when specializing.

Huffman’s advertisement in the 
Brantford Expositor is fair salesman

ship on paper, but second rate typo
graphy. Bargains is the basis of the 
announcement, and in this respect the 
advertisement is successful. But there 
are too many separate lines detracting 
attention from one another. This is a 
fault quite noticeable in retail adver
tising.

Grocers should insist on getting bet 
ter ad-setting. It helps or hinders the 
announcement in proportion to its su 
periority or inferiority. Some adver
tisements pass unnoticed because fea 
tures are set in brevier and minor de
tails spread out in Roycroft.

Advertisers should get the full value 
out of the space they pay for. White 
space effects when nroperly designed are 
not wasteful, but white space produced 
throup-h indiscriminate display and un
necessary paragraphing is wasteful. I 
think the average retail advertisement 
could contain more matter. There is 
no point in taking space merely to be 
in print. The retail business doesn't 
call for that.

DEATH OF PIONEER MERCHANT.
T is with deep regret that The Can 

adian Grocer records this week the 
sudden death of Mr. B. Meek, the 

pioneer grocer and general merchant of 
Virden, Man. Mr. Meek has conducted 
a general store business in Virden for 
almost three decades, and, in fact, his 
was one of the first stores in Manitoba 
west of Brandon. In the vicinity of 
Virden, where he was so well known, he 
had an enviable reputation for sterling 
inteprity and honor. He was respected 
not only by his customers, but also by 
his business rivals. A representative of 
this paper recently attended a meeting 
of the Western Retail Merchants’ As 
sociation in Virden, and he could not 
help remarking the deference paid to 
Mr. Meek bv his business rivals, and 
the general respect in which he was 
held. His death occurred suddenly in 
Virden, on Friday, Oct. 27th, the cause 
being heart failure.

Mr. A. Sweet, Winchester, Ont., was 
a visitor to the Montreal trade this wee’". 
Mr. Sweet keeps thoroughly up-to-dal ■ 
in buying and his prosperous business 
shows hard work and judgment in keep
ing thoroughly in touch with the trade. 
Mr. Sweet is a good friend of The Grocer 
as well as a subscriber to Hardware ami 
Metal and the Dry Goods Review.

A Central Kansas farmer in doctoring 
his horse gave it poultry medicine by 
mistake. Now the horse has scratched 
up the whole pasture and is showing 
signs of trying to set.
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To delight Housewives and Children

VLEENA FIGS
in

Fancy Baskets

OLIVE CULTURE IN SPAIN.

DURING recent years efforts have 
been made to improve the quality 
of the olive oil produced in Spain 

so as to enable it to compete in foreign 
markets with the French and Italian 
oils which are so universally ao.i-eciat- 
ed. Some measure of success has al
ready attended these efforts, and this 
has encouraged the leading Spanish oil 
crushers to spend money on improve
ments in their machinery, with every 
prospect of a good return.

A few particulars about the produc
tion of oil in Spain, and especially the 
preserving of the olives, may prove of 
interest to our readers, as it has been 
found that Spanish olives keep longer 
and better preserved than those from 
other places.

The pickling of green olives is an im
portant branch of industry. Besides 
the large home consumption, some 6,- 
fifiO to 7,500 tons, valued at about 
$800,000, are annually exported. The 
olives are packed either in bottles or 
kegs. For nicklmg the green olives are 
carefully selected: all those that are in 
the slightest degree bruised or dam
aged'are rejected, as only the perfect 
fruit is capable of being preserved.

The selected olives are then placed in 
fresh water to soak for several days, 
care being taken to frequently change 
the water; they are then put into the 
pickling mixture, which is a solution of 
common salt and soda, the olives being 
entirely covered. This is the general 
method adopted, and though some. 
manufacturers may slightly alter the

solution used, and add to it certain 
aromatic substances to flavor the olives, 
the basis of the preparation is invari
ably common salt and soda.

Ripe and half-ripe olives are preserved 
only in small quantities, as there is 
little demand for them.

As already mentioned, until quite re
cently little special attention has been 
paid to the method of extracting oil in 
Spain, and consequently in many parts 
the most primitive means are still in 
use.

It is usual for the small grower him
self to extract the oil from the olives 
grown on his land; and. as he frequent
ly does not even own the necessary ap
pliances, he has to borrow them from 
the nearest town, paving for their use 
either in money or oil.

These machines are of the most primi
tive description. The olives are first 
crushed in a mill turned by a horse or 
bullock; they are then placed in lever 
presses and the oil thus extracted, boil
ing water being generally used in the 
process. These wooden presses, though 
powerful, are very slow, and it often 
happens that the olives have to be 
stored until the presses are available, 
with the result that fermentation sets 
in, and this naturally detracts from the 
quality of the oil. It is said that there 
are between 3.000 and 4,000 of these 
presses in Spain. Formerly the pulp re
maining in the presses was used as 
fodder or fuel, but now it is sold and a 
second extraction of oil is made from 
it.

The largest oil manufacturers, especi
ally those in the Province of Catalonia.

have been the first to recognize the im
portance of improving their machinery: 
the old crushing mills and wooden 
presses have been replaced by steel 
cylinders and hydraulic presses, so that 
not only is a greater yield obtained, 
but the quality of the oil is better. 
Nearly all the machinery in use is of 
Spanish make.

After being extracted, the oil is run 
into earthenware jars or tin tanks, and. 
after a certain time, strained so as to 
separate it from the amurca. It is then 
poured into deposits to be kept until 
required, alcohol being sometimes used 
to keep off the action of the air. The 
lower grades of oil, as well as the am
urca, are used in the manufacture of 
common soap.

NEW STORE AT STRATHCLAIR.
About a month ago George Manson 

opened his new general store in the 
town of Strathclair, Man., with a fresh 
stock of groceries and dry goods. lie 
has a very attractive store with a floor 
space of 35 bv 65 with two lar<re glass 
fronts. The interior is finished in cherry 
with hardwood floor, oak counters and 
metallic ceiling painted white. He has 
put in a system of high pressure gaso
line lamps and in fact every modern fa
cility for doing business is found in this 
stoic. Mr. Manson’s efforts met with 
such great success that he is now 
branching out into the hardware busi
ness, having secured the store next door, 
and is having it completely remodelled. 
It will be open about the first of No
vember with an entirely fresh stock and 
will be in charge of 1). Manson, who has 
had considerable experience in that line.

A Delicious Cup~of Coffee
Our'l-lb. tin “ CLUB ” brand COFFEE at 33 cents per lb. is without question 
the best value on the market. We know it, YOU can prove it by asking ns to 
send you sample—test it yourself, Supplied either whole roasted, or ground.

Cultivate your coffee trade, it will pay you, by buying the best—te CLUB ” 
BRAND. Try us,—that is all we ask to convince you of the superior value of 
“CLUB” COFFEE.

S. H. EWING & SONS
88-10* KINO ST.. MONTREAL TORONTO BRANCH. 79 CHURCH STREET

Telephone Bell Mein M. Telephone Mein 3171
" Merobeeum Telephone orders receive prompt attention.
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1

Western People WILL HAVE || 
the best. p
GOLD STANDARD TEA j

"GUARANTEED THE BEST"
Therefore Western People 

H WILL HAVE 
S GOLD STANDARD TEA 
^ Supply ’em, Mr. Grocer, 

Supply ’em.

Packed, guaranteed and chinned in any quantity by

_ _ _ _ j & CO.
Winnipeg and Brandon, Man.

and

CODVILLE, SMITH & CO., - Calgary, Alta.

THE MARKETS

Manitoba Markets
(Market quotations corrected by telegraph up to 12 a.m. 

Thursday, Nov. 2nd, 1905.)

A FURTHER marked improvement in 
country collections and consider
able inquiry for Christmas goods 

are the features of the Winnipeg whole
sale grocery market this week. The 
crop is#*being handled satisfactorily by 
the railroads and in spite of some eleva
tor blockades on the lower lake ports, a 
large amount of money has already been 
put in circulation as the result of the 
early crop movements. All branches of 
trade are already feelinv the stimulus 
of this increased circulation. As there 
is a fixed determination on the pait of 
both wholesale and retail trade that this 
money shall be used in paying off long 
standing obligations it is certain that 
the effect of the “bumper” crop will he 
to secure the stability and prosperity of 
Western Canadian business institutions.

Sugar has declined to a basis of #5.15 
for Montreal granulated in barrels f.o.b. 
Winnipeg. Beet sugar from the Ontario 
Sugar Refining Co. is now held in stock 
locally.

Seeded raisins have declined and new 
prices are quoted below.

New table figs are on the market now. 
New evaporated apples to arrive are 

quoted at 9 3-4c.. A very high price.
Canned Goods—There are no new fea

tures of interest. As noted before, some 
fruits, notably strawberries, are very 
scarce. We quote :

November 3, 1906

FISH
Smoked Herring a Specialty.

In car load lots only. No middlemen's profits.
Buy from Producer.

G. P. NEWTON
Grand Harbor, Grand Manan, N.B

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register their names with the MacLean Pub
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 
own advertis ng department.

Fresh and Frozen

Lake and Sea Fish 
Oysters 

and Poultry
Try us with a hurry order. We ship quick. 

Wholesale only.

THE W. J. GUEST FISH CO.,
WINNIPEG, MAN.

1mn1î^dard
Succotash. 2’s, group 1. per 2-doz. case...............

“ “2 and 3, per 2-doz. case..
Beets. 3 s, group 1. per 2-doz case

2 63
2 58

_______ ___ _____ 2 39
2 and 3, per 2-doz. case...................... 2 91

Pumnkina, 3 s. group 1, per 2-doz. case.......................  2 <H
“ “ 2 and 3. p -r 2-dOz. case............. 1 99

Plums, Damson, l.e.. group 1. per 2-doz. cace........... 2 13
“ “ 2 and 3, per 2-doz. case ...
“ Lombard, l.s., group 1, per 2-doz case.........
“ “ “ 2 and 3. per 2-doz case — 2 18
“ greengage, l.s., group 1. per 2-doz. vase.......... 2 33
“ ‘ “ 2 and 3, per 2-doz.case 2:8

Peaches, 2 s, group 1. per 2-doz. case..........................  4^8
" ,r 2 and 3, per 2-doz. case............... 4 03
“ 3 s, group 1, per 2-doz. case ... ............. 6 14
“ “ 2 and 3, per 2-doz cae............... 6 09

Pears, 2 s. F.B , group 1, per 2-doz. case...................... 3 58
“ “ groui* 2 and 3, per 2-doz. case............... 3 53
“ 3 s F.B., group 1, per 2-doz. case .................. 5 09
“ “ groups 2 and 3. per 2-doz. case.......... 5 04

Apples, gallons, group 1. per doz.................................... 2 60
“ “ “ 2 and 3, p^r doz......................... 2 55
“ 3-lb “I. “ ...................... 2 13
“ -lb. “ 2 and 3 “ ...................... 2 08

Cherries, red pitted, group 1, per 2-doz. case.............. 4 33
" “ ** 2 and 3, “ ............... 4 28

Currants.new.red, 2 doz. cases, group 1, per case .... 3 48
" “ " " 2 &3 “ ............... 3 43
“ black. “ “ 1 “ ............... 3 83
“ •• “ " 2 & 3 “ ................ 3 78

Gooseberries, new, “ " 1 " ............... 4 08
“ " “ 2& 3 “ ................... 4 03

Lawton berries, “ " 1 “ ............... 3 83
•• •• " 2&3 “ .............. 3 78

Raspberries,red (new).2-doz cases, group 1................ 3 63
•• ........................ " 2&3........... 3 58
“ black, new “ “ 1.................. 3 53..... 3 48

3 33
3 28
4 25
3 75
4 50 
4 50

I l B 24 1906

Computing Cheese Cutter
INSURES PROFITS

IN CHEESE
1. —It cut» to accurate weight.
2. —It compute* precise money value.
3. —It cuts without waste.
4. —It preserves the cheese.

Every grocer an afford it.
No grocer can afford to be without it.

Fries ami Terms light. Write for Felder

THE WALKER PIVOTED BIN 
AND STORE FIXTURE CO.,

616 loirdef Trade BnMIig, - TORONTO

Uoultrÿ; 
fpSH —

Strawberries,

Pineapples, 2’s, sliced, 2 doz. cases, per case 
“ 2’s, whole, “ “ “

24 8, whole, 
2’s, grated

Tomatoes, 3’». per 2 doz. cases, group 1 ..................... 234

Com, 2 s,

Peas (No. 4), 8s 

Pea* No. 3),2’s, 

Beans, golden wax 

Beans, refugee,
AND

Oysters. Salmon, Fraser River sockeye, per case.....................  6 25
Skeena River, “ “ ...................... 6 f0
River s Inlet, “ “   §£0
Red Spring, “ * ...................... 5 75
humpback, “ .....................  3 75
cohoes, “ ...................... 4 1*6
Clover Leaf, Fall delivery, 1 to 4 cases......... 6 30

5 to 9 cases......... 6 2C

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer

y» PORTAGE AVE
Any quantity of A DP & MS—Mall P. Oe Box 7B
Osh shipped. WINNIPEG

C$C
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“Assured Quality, Uniformity and Satisfaction.”••PRINCE OF WALES”

■J ■ (0

OJFFEÊ

S.H.&A.S. EWING’S
DELICIOUS

Packed in 1 and 2 lb. Tins.
“ RICH, AROMATIC, DELICIOUS 1

OAKEY’S The original and only Genuine 
Preparation for Cleaning Cut
lery, 6d. and Is. Canlitere

‘WELLINGTON*
KNIFE POLISH

JOHN OAKEY & SONS, Limlt.d
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Wilton Mills, London, Enilani
Agent:

JOHN FORMAN, • 644 Craig Street
MONTREAL.

Why
Clark’s Sliced Smoked Beef

Sells so Well.
Because it is wholesome, fine in color, flavor and texture, 
and sells at a price within everybody’s reach.

It Stands Unequalled 1 The Best hoods at the Best Price.
Pork and beans (V.C.P. Co.), Vs, per doz..................... 1 25

“ “ 2 s, •* .................. 1 90
" “ 3 s, - .................. 2 60

Soups (Van Camp’s), per doz.................. ...................... 125
Boneless chicken, lb. tins, per doz.............................. 2 75

*' turkey “ “ ................... ........... 3 25
" ducks " “ .............................. 3 25

Canned chicken (Man. Can, Co.) per doz.................... 3 25
" turkey " 44 .................... 3 25

Corned beef " 2 s “ .................... 2 7£
“ 44 Is “ ..................... 1 55

Roast beef (Man. Can. Co.), 2's, per doz....................... 2 65
“ (Clark's), l’s, per doz....................................  1 50
“ 11 2 s. “ .................................... 2 65

Potted meats, Vs, per doz................................................ 0 55
Veal loaf (Libbey's), A lb., per doz................................. 1 25

lib. " .................................... 2 50
Ham loaf “ \ lb. 44 ....................................... 1 25

“ “ lib. “ ....................................... 2 50
Chicken loaf “ 4 lb. “ ....................................... 1 85

“ “ fib. " ....................................... 3 06
Lunch tongue (Clark's) Is, “ .................................... 3 00

“ (Aylmer), l's, " .................. — 2 90
Sliced smoked beef (Libbey's), 4-lb. tins, per doz......... 1 80

" “ “ 1-lb. tins, " — 3 10
" “ " 1-lb. glass, " — 3 35

Chipped “ “ 1-lb. tins, — 1 45“ f-lb. tins, “ .... 2 50
*’ “ “ 1-lb. glass. “ .... 3 06

Sliced bacon, “ 1-lb. tins, “ — 3 10
“ “ 1-lb glass, " .... 3 25

Corned beef (Clark’s), 1-lb. tins, per doz...................... 1 50
2-lb. “ 44 ....................... 2 65

Lobsters (new), 1-lb. flats, per 8-doz. case.................... 16 00
“ “ 1 lb. tails, per 4-doz. case......................10 25
“ “ 1-1 . tails. “ '•  14 50

Sugar—A decline of 10c. per ewt. lias 
educed sugar to a basis of $5.15 for 
Montreal granulated in barrels, f.o.b. 
Winnipeg. We quote :
Montreal granulated, in bbls.......................................... 5 15

" in sacks........................................ 5 10
“ yellow, in bbls.................................................... 4 65
" " in sacks.................................................... 4 60

Wallaceburg, in bbls.................................................... . 5 05
" in sacks...................................................... 5 00

“ " in small quantities...................................... 6 35
Powdered sugar, in bbls................................................... 5 55

" '* in boxes.................................................. 5 75
“ " in small quantities............................... 6 00

'• " in lOMb oases.............................................  5 85
Raw sugar.................................................................... 4 35 4 50

Syrups and Molasses - Buânvss is quiet 
at steady prices. We quote :
Syrup "Crown Brand,” 2-lb tins, per 2 doz. case 2 00 2 10

,r " 5-lb tins, per 1 “ 3 40 2 50
" " 10-lb tins, per à “ ----- 2 25

*" " 20-lb tins, per f " 2 15 2 25
" " 4 barrel, per lb............................. 0 034
" " Sugar syrup, per lb...................... 0 03*

" Kairomel " syrup, 2-lb. tins, per 2 doz. case............ 2 20

” " 10-lb. " " " ............. 2 40
M " 30-ib............................. .................. 2 45

Barbadoes molasses in |-bbls. per lb............................. 0 04
New Orleans molasses in 4-bbts, per lb........................  0 02i

" in barrels.................................... 0 023
Porto Rico molasses in 4-bbls., per bbl......................... 0 04|
Blackstrap, in bbls., per gal............................................. 0 31

" 5 gal. bsts , each...................................... 2 25

Coffee—Prices are quoted locally as 
follows :
Whole green Rio, per lb..................................................  0 11

* “ roasted, per lb.............................  — 0 15
Standard Java in 25-lb. tins, per lb..............................  0 33
Old Government Java in 25 Id. tins, per lb................. 0 32

•' “ Mocha................................................... 0 32
Imperial Java, in 25 lb. tius, per lb...............................  0 29
Pure mocha " " " ............................. 0

" Maracaibo................................................................ 0 19
Choice Rio........................................................................... 0 1/
Pure "   0 161
Seal Brand (O A S) in 2-lb tins, per lb..........................  0 32

.................................. 1-lb " " ..........................  0 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb............................  0 23

•* " 1-lb. r‘ ......................... 0 24

Cocoa—We quote :
Bpp»' i lb pecksse. per lb........ ..............   0 33
Fry’s 1 lb " Homoeopathic, per lb.................... 0 30

| lb “ tine concentrated, per doz............ 2 40
Mott’s Soluble, in bulk, 124 lb tins, per lb.................... 0 19
Cowan ’ in 10-lb tins, per lb............................................ 0 15
Mott’s Homoeopathic, fss .............................................  0 35
Van Houten’s. f ’s, per doz............................................... 2 85
Baker's, la l-lb tins, I-lb tins, per lb.............................. 0 42

Chocolate—We quote:
Baker's unsweetened, per ............................................ 0 36
Menier, l’s, per lb.......................................................... 0 35

“ Vs, ............................................................. . 0 34
Mott'» DUmond, 1 sad 1 per lb ..................................  0 12
Fry'. •' !■ T' " ....................................  0 331

‘ 41

Jam—Prices continue as follows :
C. k B. jams in l-lb tins, assorted, per doz.

strawberry, "
" “ " raspberry, "
" " glass, assorted,

" " raspberry, “
" 44 " strawberry, “

" 7-lb. tins, assorted, per lb..
“ " " raspberry. “

Upton's jam (in Winnipeg), per pail —
1 (in Brandon), " __

(in Calgary), —
“ (inLe'hbridge). —
" (in Edmonton). ** ___

Marmalade—We quote :
Marmalade (C. AB.l, l-lb. glass, per doz........................ 1 80

" " " tins, ” ........................ 1 SC
" 7-lb. tins, per lb.............................0 OS

" " 4-lb. tins. “ ........................ 0 104
“ (Upton's), 7-lb. pails, per pail........................ 0 50

" l-lb. glass. “   1 20

Teas—Quoted as follows:
Congous. M. 12, half chests, per lb.........  .................. 0 12

" cads, per lb..................................... — 0 13
44 S.C.P. and M. 14, half chests, per lb.............. 0 15
44 44 44 cads, per lb......................... 0 16
44 A.A.N., in cads, per lb..................................... 0 19
44 J.A.P.. No. 1, 44 .................................... 0 35

Ceylon, bulk, per lb................................................. — 0 18
44 Pekoe P H.T., in | chests, per lb..................... 0 18
44 broken Pekoe, No. 62 in chests, per lb......... 0 18
44 44 No. 414 and 418, 44 .... 0 30
4 4 44 No. 412, in chests, 44 .... 0 23
44 44 No. 57. 44 44 .. 0 25

Gunpowder, in quarter chests .per lb............................. 0 26
Youug Hyson, in 4 chests, per lb....................................  0 26
Scented Orange Pekoe, in cads, per lb......................... 0 26

Sauces—Quoted as follows :
Worcestershire, Lea A Perrins 4.Pints, per doz.........$3 65

Whites
Patersons

pirn
Ipii 
I pn

iijts.

Essence of anchovies (C. k B ), per doz.........................
Yorkshire relish (Gooaall A Backhouse), per doz. —

Foreign Dried Fruits—New table 
are now in stock. Seeded raisins

figs
have
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CONDENSED OR “WANT’ 
ADVERTISEflENTS

Advertisements under this heading. 2c. a word first 
nsertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT RATES.
100 words each insertion, 1 year............................ $30 00
“ “ “ 6 months..................... 17 00
“ “ “ 3 months.................... 10 00

50 " " 1 year .................... 17 00
“ " " 6 months.................... 10 00
26 " “ 1 year..........................  10 00

AGENCIES WANTED.

MANUFACTURERS' agent desires correspond
ence wiih British and American manufae- 

terers of grocers' specialiies desiring representaiion 
in Western Canada. Address P.O. Box 702, Win- 
n peg, Man. [47]

WANTED.

O A USAGE-MAKER ; must be good with bologna 
O and Frankforis ; state references and salary 
required. Box 279, St. Thomas, Ont. [f]

11/ANTED—Grocery clerk ; experienced in buy- 
V\ ing. stock-keeping, and a good salesman ; 

good wages paid ; slate salary, experience and age; 
send reference. J. B. Crawford, Dutton. [fj

GENERAL store clerk with knowledgeof double 
entry book-keeping ; stale age, experience, 

references and salary expected. Box 73, While 
River, Ont. [f]

, a good, practical grocery 
slate experience and salary. Box 

225, Dutton, Ont. [f]

ll/ANTED an experienced traveller on salary 
W and commission to represent Meyers' Royal 
Horse, Cattle and Poultry Spice Co., Niagaia 
Falls. [I]

BUTTER and cheese maker wanted for Tiverton 
creamery. Address C. S. Wood, President, 

Tiverton. [f]

BAKER wanted ; good on bread and cake ; state 
wages ; steady job for good man. David 

Matheson, Whitby. [f]

COMMON SENSE
I ^ f Roaches and Bed-Bugs ^ l Rate and Mice

All Dealers and 381 Queen St. W.
TORONTO, ONT.

Dealers And Common Sense a very good seller lot 
the reason that it gives general satisfaction and each 
customer tells others about same.
Write for prices.

declined and new prices will be noted 
below. We quote:
Sultana raisins, bulk, per lb...........................................

“ cleaned, "* .........................*..............
" llbukg* “ :................  ..................

Table raisins, « "onnoisseur clusters, per case..............
“ extra dessert, “ ...
“ Royal Buck ngham, " ...............
“ Imperial Russian 'l ...............
“ Connoisseur clusters, 1 lb pkgs per

case(20 pkgs)...,...................................
“ Connoisseur clusters, boxes (51 lbs).........

Valencia raisins, f. o. ■ to arrive .......................  1 60
“ “ selected, to arrive.................... 1 75
“ “ layers, “ .................. 1 85

California raisins, muscatels, 2 crown, per lb.............
'• " “ 3 '* ..............
" “ “ 4 “ ......................
" “ choice seeded in f-lb.packages

per package .................................
fancy seeded in |-lb. packages

choice seeded in 1-lb packages
per package.........................

fancy seeded, 1-lb. packages, 
per package................

0 6f 
0 08 
0 .91 
2 60
3 40
4 00
5 25
3 ?5 
0 80 
1 75
1 90
2 00 
0 09 
0 09$ 
0 10

0 081 

0 08* 
0 10* 

o il*
0 Ofl 
0 061 
0 071 
0 07* 
0 07
0 10 
0 08 
0 05$ 
0 06 
0 06$ 
0 07 
0 064 
0 051 
0 04 
0 12 
0 111 
0 13 
0 121 
0 16 
0 15 
0 11 
0 12

Prunes, 90-100 per lb.....................................................
" 80-90 " .................................................
“ 70-60 '* ................. ...................................
“ 60-70 “ ......................................................
“ 50-60 “ ......................................................
“ 40-50 “ ................. ....................................
“ choice silver, per lb—*.................................
11 silver, per lb ..................................................

Currants, uncleaned, loose pack, per lb......................
“ dry cleaned, Filiatras, per lb........................
“ wet cleaned, per lb.......................................
" Filiatras in 1-lb pkg. dry cleaned,per lb —
“ Vostizzas. uncleaned.....................................

Hallowee dates, new per lb.........................................
Figs, cooking in bags, per lb................................  0 03|
Apricots, choice, in 25-ln. boxes,per lb......................
Apricots, standard in 25-lb. boxes, per lb.............
Peaches, choice, per lb............... ................................

“ standard “ ........................ .....................
Pears, choice (halves), per lb......................................

“ s ai dard “ “ ........................................
Plums, choice (dark pitted) per lb..............................
Nectarines, choice.................... ....................................

Nuts—As noted last week, new al
monds and Grenoble and Marbot walnuts 
are now on the local market. Prices are 
quoted as follows:

Almonds, per lb.............................................................. 0 124
" (shelled), per lb............................................... 0 28

Filberts .......................................................................... 0 10
Peanuts........................................................................... 0 114
Jumbos...........................................................................  0 14
Walnuts, new,Grenoble», per lb.................................. 0 144

" “ Marbots ,r ......................................... 0 13
Pecans, per lb........................................................ 0 15 0 16
Brazils, per lb.................................................................. 0 15

Rice, Tapioca and Sago — Tapioca is 
weaker. We quote :
Rangoon rice, per lb.............................................  0 03$ 0 034
Patna “ “ ...................................................... 0 044
Tapioca, per cwt. .......................................................... 5 00
Sago, per lb..................................................................... 0 034

Pot and Pearl Barley—Quoted as fol
lows :

Pot barley, per sack.................................. .................... 2 20
Pearl barley, per half sack (49 lbs)..............................  1 65

“ " sack.................................................... 3 30

Spices—Prices are steady and un
changed. We quote:

Pepper, black, in 10 lb boxes, per lb........................... 0 18
Cayenne pepper, in 2 and 5 lb. tins, per lb................. 0 20
Cloves, in 5 lb. boxes, per lb........................................ 0 18
Cassia. “ “ '*   0 15 0 18
Allspice, f' “ "   0 124 0 15
Ginger, in 10 lb. “ “  0 10 0 18
Mixed spice, in 5 lb. boxes, per lb............................. 0 20
Mace, in 5 lb. boxes, p.r lb........................................... 0 70
Black pepper, per lb.............................. ....................... OH
White r‘ “ ...................................................... 0 25
Cinnamon (ordinary), per lb......................................... 0

•' (extra choice), per lb...................................  0 24
Nutmegs, per lb ........................................................... 0 25
Cloves (according to quality) ............................. 0 144 0 25
Ginger, per lb............   0.10
Allspice, per lb......................................................  0 84 0 10
Mace, per lb...................................................................  0 70
Mixed spices, for pickling.................. ......................... 0 12

,c “ 4-oz. packets, per doz........ 0 75

Maple Products—New maple syrup 
from the Eastern Townships in Quebec 
Province is selling at $5 for 5-gallon 
tins. Sugar in quarter and half-pound 
cakes is selling at $3 per 25-lb. box. 

Honey—We quote:

Clover honey 1-lb glass. 2 doz. in case, per doz.......... 2 00
" 5-lb tins, 1 doz. in case, per tin................ 0 50
" 10-lb tins, 8 in case, per tin.....................  1 00
“ 60-lb tins, per lb.......................................... 0 07

Fancy comb honey. 2 doz. to«the case, per doz...... 2 50
•• " " " per case......... 4 76

41

Evaporated Apples—New stock to ar
rive is quoted at 9 3-4 cents per lb.

Beans—New stock is quoted at $1.75 
per bushel.

Fish and Oysters—We quote:
Lake Superior trout..
Gold eyes....................
Blue fish....................
Mackerel....................
Red snanper...............
B.C. salmon...............
Halibut

.. 0 09 
.. 003 
.. 0 18 
.. 0 16 
.. 0 15
.. 0 124

........... ................. ............................... .... Oil
White fish (L. Winnipeg), pér lb.................................. 0 064

0 06 
0 04 
0 10 
0 11 
0 09 
0 07 
0 09 
0 09 
2 00 
0 08 
6 00 
1 20

Pickerel.,
Jacktish..................................................................
Finnan Haddie......................................................
" Halifax ” brand salt cod, fish cakes 24-1*8 "
“Acadia” “ “ “ 20-1 *s “
“ Bluenose ” “ “ " 20-1's “
“Acadia" “ “ 2-lb. boxes......... “

“ " " 4-lb. " ........."
“ shredded, 24 cartons,per bx.

“ “ “ bulk, in 15-lb. boxs.
Large Labrador and Nfld. salt herrings per 100 lb.

“ “ “ “ per 20-lb. pail........ ..........
Salt mackerel, in 20 or 30-lb. pails...............................  0 124
Smoked halibut strips..................................................  0 11
Kippered gold eyes, per doz........................................  0 45
Yarmouth bloaters, 60 in box, per box...................... 1 50
Lobsters, fresh boiled, per lb........................................ 0 25
Caviare, extra, small jars, per jar.................................. 0 40
Frog legs, 6 doz. in box. per doz................................... 0 40
Oysters, selects, per gallon .......................................... 2 25

Woodenware—We quote:
Butter tubs, wooden hoops, 2 in nest, per nest.. 0 42

“ “ 3 “ “ ............ 0 70
" wire hoops, 2 “ “ .

1 00
Pails, 2 hoops, per doz.......... ....................

“ fibre “ ...................................................
Wash tubs,common and wire hoop, per nest of 3__

“ “ No. 0, per do
“ “ “ No. 1,
“ “ ", No. 2,
“ " No. 3............................................

“ ne«ts of No. 1 No. 2 and No. 3__
Butter boxes, per nest of 3, to hold 11, 28 and 56

lbs..............................................................................
Butter boxes, per nest of 2. to hold 14 and 28 lbs........
Butter tubs, fibre and cover, per doz.........................
Butter moulds, for 1-lb. bricks, per doz......................

0 45 
0 73 
0 63 
I 05
1 95
3 25
2 00 

11 i0
8 75 
7 50 
6 40 
1 90
0 56 
0 29
4 00 
1 85

A “CHOP” THAT PLEASED A 
JAPANESE PRINCE.

There is a tea on the Canadian mar
ket known as the “Nishimura Chop." It 
is controlled by the Japan Central Tea 
Association, whose Canadian office is in 
Montreal, and it is No. 1 extra choicest 
sun-dried. An interesting feature of this 
particular tea is that it has come in for 
royal favor, the Crown Prince of Ja
pan, to whom a caddy of it was recent
ly sent, having expressed himself highly 
gratified with it. The tea has certainly 
a delicious flavor, as ordinary individ
uals as well as crowned heads have dis
covered. ft is indeed a tea that cheers 
without inebriating.

A MONTREAL MEETING.
The Grocer met a number of Toron

tonians at the Windsor last week, 
among them Mr. L. S. Levee, a member 
of the Board of Education, and manager 
of that well-advertised and lauded spe
cialty, “Psychine" ; Mr. Edward H. 
Woolley, of famous St. Jacob’s Oil 
fame, and Mr. T. E. Milburn, whose 
“B.B.B.” needs no comment. These 
gentlemen with Messrs. John McKee and 
W. Edmandson, of Edmandson & Bates, 
were in the city attending a meeting of 
Proprietary Articles Association. All 
of them were pleased to see The Gro
cer. ^

EVAPORATED APPLES.
Domestic evaporated apples are re

ported to be considerably short in sup
ply and much higher prices are looked 
for. Already shippers’ prices have reach
ed eight cents f.o.b. shipping points.
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Have you ordered your season’s supply of

CANNED FRUITS ?
If you haven’t, don’t you think you should ?
You know that all fruits are scarce this season.
The bumper crops in the West, together with the immense railway 

and other building operations, mean prosperity.

Consumers this season will not be content to eat dried fruit. They 
will want the best, i.e., Canned Fruit, packed by

THE

CANADIAN DANNERS, LIMITED
It is just a question if the supply will equal the demand, 

therefore,

BUY NOW
Renumber. The Canadian Canners’ heavy syrup fruits are preserved 

vith pure cane granulated sugar, in extra heavy syrup.

No imperfect or inferior fruit is allowed to be used.
The Canadian Canners’ fruits are equal to the best homemade fruits.

INSIST upon getting the following brands:

“Canada First” (Ayinner)
“ lynn valley” (Simcoe)
“ Auto ” (Canadian Canners) 
“Log Cabin " (Trenton) 
“Lion ” (Boulter)
“ Grand River” (Lalor)

“ Horseshoe ” ( Bow iby) 
“ Maple Leaf " (Delhi) 
“Little Chief” (Picton) 
“Kent” (Chatham)
“ Thistle ” (Brighton) 

Etc.

Every can guaranteed.
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BOOKS FOR 
BUSINESS MEN

Business Short Cuts
The largest, the best, the most prac

tical book of experts’ short cuts ever 
published.

Contains much valuable information
on :
Labor Saving Methods, Advertising, Loose-Leaf Led
ger Devices, Checking Systems, Mathematical Short 
Cuts, Correspondence Helps, Card Systems, etc.

$1.00 Post Paid

Manufacturing Cost
By H. L. C. Hall

This book is a new departure in the 
way of a book on “cost accounting.” In 
it you will find treated the principles of 
the science instead of a description of what 
some one else has done. Other people’s 
systems do not interest you unless you can 
apply them to your own uses, hence only 
those which can be applied to your own 
needs are touched upon.

The Buyer, The Manager, The Superintendent, The 
Book-keeper, The Secretary, The Sales Agent and all 
those interested In knowing “what it costs” should 
secure a copy. Send for circular

Price, $3.00 Post Paid
—-A

Thorne^s
Century Book-keeping

and Business Practice
By W W. Thorne

Mr. W. W. Thorne is the acknow
ledged leading authority on Book-keeping 
in the United States and Canada. The 
Ontario Government recently engaged Mr. 
Thorne to re-model the book-keeping 
system of the Province.

The Index
of this book contains over nine hundred 
references and is so arranged that any 
subject can be referred to instantly.

Some Subjects Treated
Accounts Receivable 
Adjustments 
Averaging Accounts 
balance Sheet 
Hank Accounting 
Capital Stock 
Cash Books 
Checking Systems 
Cross Entry 
Depredation 
Expense 
Interest 
Ledgers

Etc.

Accounts Payable

Bad Debts
Bond Accounts
Capital
Card Ledgers
Cash Discounts
Cost Accounts
Distribution of Accounts
Double Entry
Installments
Journals
Merchandise Accounts 
Etc.

If you are a book-keeper you cannot 
do without it.

If you are a business man it will be 
worth money to you.

Price, $3.00 Post Paid, Bound in Half Leather

The MacLean T. . . . . .  Co. sa
Limited

Fresh and Cured Fish

POINTS ON FISH CULTURE.

AT the present time when so mucli 
attention is being- directed in Can
ada to tile question of such high 

imjiortance as the preservation of fish 
in the various waters of Canada, it be
comes particularly interesting to note 
the experience which our American cous
ins have been having of late years on 
the same subject. Deputy Fish Warder 
Webster, of the State of Oregon, has 
thrown his whole energy into the sub
ject during the several years he has 
been in office, and he lias accumulated 
by careful observation and study much 
useful and important information on the 
question of hatching various kinds of 
fisli.

We give our readers herewith the sub
stance of his reamrks oil l lie subject. 
lie dwells particularly oil the question 
nf salmon hatcheries but there is a 
principle pervading his views which is 
worthy of note in connection with all 
fish batelleries. He sa vs:

■‘I shall confine my remarks to the 
Chinook salmon, as more attention has 
been given this, variety so far as pro
pagation is concerned, than to any other 
salmon in the river. It is evident that 
the results for the past two seasons 
from artificial propagation are most 
unsatisfactory, when we consider that 
for a number of years there has been a 
steady increase of the number of fry- 
planted from the various hatcheries. In 
1895 the number of Chinook salmon fry 
planted was less than 8,000,000. In 1902 
it was 55,000,000. This increase was not 
spasmodic but gradual. From the enor
mous numbers of fry planted since 1899 
there should have been a large increase 
in the run of fish and the pack both last 
year and this, but there was a decrease. 
In fact there lias been a much greater 
decrease in the run than in the pack, 
as everyone knows how few fish escaped 
the gear last season, and there is evid
ence that it is tlie same this season.

“Now what conclusions are to he 
drawn from the foregoing statement of 
facts ! 1 regret to say that I firmly be
lieve the present method of conduct
ing the artificial propagation of salmon 
is not a success. I might offer other 
more convincing evidence to substantiate 
my belief. My objection, to the present 
method is that tihe fry are liberated 
from the hatcheries at too tender an 
age and consequently are devoured by 
their enemies. I have known trout and 
whiteiish caught in the vicinity of a 
hatchery when salmon fry were being
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turned out to have 25 and 30 fiy in their 
stomachs in various stages of digestion.

“In 1896, 5,000 Chinook salmon fry 
were marked at the United States 
hatchery and liberated in the Claciiinas 
river. The spawn from which these fish 
were hatched was taken in October, 1895. 
These marked fish returned to the < 'ol- 
umbia and numbers were caught .luring 
the years 1808, 1899 and 1900. Con
siderable difficulty was experienced in 
getting fishermen and packers to note 
and report these fish when caught, hut 
there were actually 497, or about 10 pa
rent. of these marked fish reported lo 
the fish commissioner caught during 
these three years. The fish reported 
ranged in weight from 10 to 57 pounds.

“Now, if there is any knowledge to 
lie gained from this experiment you will 
readily see that we are getting returns 
this year from spawn taken at the hat
cheries during the years 1900, 1901 and 
1902. By referring to the reports for 
those years we find that the average 
yearly output of fry from the hatchet ies 
was more than 41,000,000, and from the 
period from which returns should have 
been received last year the average year
ly output was more than 31,000,000 fry.

“Now if we were getting returns from 
Hie hatchery plant of fry in the same 
ratio that the marked salmon returned 
it would have been possible to have tak
en more than 3,000,000 salmon last year, 
and more than 4.000,000 this year for 
commercial purposes, Imt there was not 
actually to exceed 1,200,(If 10 Chinook 
fi«li take nlast year from the river and 
this year the number will probably 
not exceed 1,000.000.

» ’ « *

“In all the hatcheries the practice has 
been to liberate the young fry before or 
at the time the egg is absorbed, or in 
other words, before or at the beginning 
of the seeding stage—four to six weeks 
of age. The fry at this time are a lion t 
one and one-quarter inches long and with 
only a limited power of locomotion, and 
obviously incapable of escaping from 
their numerous enemies. Now, on the 
other hand, all the fish used in the mark
ing experiments were fed four or five 
months before being turned out and were 
then two and one-half or three inches 
long. The foregoing general statements, 
siubstaiitiated by many observations, have 4. 
caused me for some.time past to believe 
that the results from artificial propaga
tion will never be satisfactory until 
there has been adopted a system of feed
ing and rearing the fry until at least four 
months of age. before turning them into 
the rivers to care for themselves.”

76
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STOCK-TAKING SALE
Our annual stock-taking sale is now on. We are overstocked. It is up to you to buy 

right. Write for special quotations for any goods you may require. In giving quotations will 
also quote a lot of snaps to wake up trade.

We have adopted a fair price for

COCOANUT
If we are not able to maintain it, farewell to any profit in this line for the next ten years. 

Do not contract for a pound beyond your absolute wants, as it will not go higher and it may 
go away down, if price is not maintained.

WE WILL, AS USUAL, TURN OUT THE FINEST QUALITY 
OF COCOANUT IN THE WORLD.

LUMSDEN BROS., Hamilton, Ont.

You’ll Be Sure 
To Handle
“Acadia” Prepared Codfish
Some day,

if you don’t happen to handle it now, and then you’ll wish 
you had tried its selling powers long ago. Why not try it 
now that you may longer enjoy the profits of handling a 
popular and fast-selling article?

------------------AGENTS i------------------

A. H. Brittain <£ Co., Board of Trade Building, Montreal.
Reginald Lawson, Winnipeg; Chas. Milne, Vancouver, B.C.
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Green Fruits and VegetablesMcWILLIAM

Mc. ^ E.
EVERIST

TORONTO, ONT.

New Messina Lemons 
Florida Oranges 
Almeria Grapes 
Cape Cod Cranberries

lise

FULL LINE OF NUTS

New Dates to Arrive Next 
Week.

DRIED APPLES
BRIGHT. DRY STOCK 

WANTED.
O. E. ROBINSON <6 CO.

INQERSOLL
Established 1800

It pays to keep Essences 
like

SHIRRIFF’S
FLAVORING
ESSENCES

They are sure sellers, and 
absolutely reliable.

Have you them ?

Manufactured by

Imperial Extract Co.
TORONTO

^TOMATO PRICES.
\ M R. T. E. OWENS, manager of the
IVI Bloomfield Packing Co., was a
* * caller at the Toronto office of 
The Canadian Grocer this week. Mr. 
Owens reports that their season has been 
a very good one, especially with regard 
to tomatoes. The close of last season 
left the market with scarcely any stock 
on hand so that the whole of this sea
son’s pack has been already placed. In 
their district they have been visited by 
buyers from the Lnitcd Slates who 
have bought up any tomatoes that could 
be secured, owing to the scarcity of to
matoes over the border. During the 
conversation Mr. Owens stated that a 
price of 25 cents per bushel for toma
toes was a fair one both for farmers 
and packers. He did not think that any
thing would be gained by the enforce
ment of the five cent advance proposed 
by the farmers, as the ehect of it would 
be to immediately place the canned to
mato so that it could not be sold to 
the customer for less than twelve to 
fourteen cents. This would mean ma
terially reducing the sales, whereas at 
the present price of 25 cents the canner 
was enabled to place it on the market 
so that the grocer could sell it as a ten 
cent line. Experience had shown that 
as a ten cent line it would sell fifty per 
cent, better than if the grocer had to 
charge twelve or fourteen cents. It can 
easily be seen, therefore, that it is in 
the interest of the farmers, packers, 
and the general public to keep the price 
steady at 25 cents.

B.C. POTATO PRICES ADVANCE.
The price of potatoes is advancing al

ready in the market, and from all ac
counts the nourishing tuber will be 
higher this Winter than ever before in 
the history of British Columbia.

Reports from farmers from Lulu Is
land and the Delta country are to the 
effect that the potato crops in the dif
ferent coast districts have been rather 
more than partial failures. The crops 
themselves were large enough, but on 
the river farms of Lulu Island, and even 
well back from the streams, more than 
half of the total crop is affected with 
the rot and is absolutely worthless for 
food purposes. Just now Lulu Island 
Dotatoes are scarce at $15 a ton, and 
many of the crops are being purchased 
direct by the larger handloggers for 
their camps up the coast.

Ashcroft potatoes are good, but the 
crops have not been so heavy as in for
mer years. They sell at from $22.50 to 
$26 per ton, according to the quality, 
and are coming into the city in fair 
quantities. The strange thing about the 
matter is that at the Dominion Exhibi
tion a coast farmer won the first prize 
for the best exhibit in potatoes, and 
had a large display of all kinds. All the 
other exhibits from the coast districts 
showed splendidly as well.

The potato buyers have been out in 
the farming country for some time, and
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shipments have been coming into Van
couver regularly for weeks.

ALMERIA GRAPE SEASON SHORT.
Mr. If. Fischer, son and representative 

of Mr. H. F. Fischer, of Almeria, re
ceived a letter per steamship Deutsch
land, which contains some very impor
tant information relative to the present 
grape crop.

The letter states positively that the 
crop is even shorter than had been pre
dicted and not only will there be far 
less barrels shipped than was the case 
last year, but the season is likely to 
come to an abrupt termination very 
much earlier than was the case in 1901.

All authorities seem to agree upon the 
point of the shortage in crop, but the 
new fact that the season will be a short 
one also is important to Almeria grape 
handlers.

A SERIOUS QUESTION.
The Sarnia Vegetable Growers’ Asso

ciation thinks the Provincial association 
should ask the Tariff Commission to re
commend a tariff equal to that of the 
United States against Canada. Compet
ing daily with American goods on ac
count of their location on the border, 
Sarnia men are more handicapped than 
those of inland towns. Port Huron com
mission merchants do a thriving trade 
with Sarnia grocers, often selling cheap
er. There should be a duly upon Ameri
can vegetables coming into Canada 
equal to the American duty.

The following duties are suggested : 
Asparagus, 30c per dozen bunches ; green 
beans, 2c per lb. ; ripe beans, 45c per 
bushel ; corn in ear, 2c per dozen ; cab
bage, 3c per head ; cauliflower, 4c per 
head ; celery, 10c per dozen ; cucum
bers, 25c per dozen ; melons, 50c per 
dozen ; green onions, 10c per dozen 
bunches ; ripe onions. 40c per bushel ; 
potatoes, 30c per bushel ; tomatoes, 40c 
per bushel ; all other fresh vegetables 
not on this list, 25 per cent, ad valor
em ; all canned goods, 40 per cent, ad 
valorem. A specific duty on the princi
pal vegetables is preferred, as it is said 
that with an ad valorem duty produce 
is often invoiced below its value.
Aaqi asnBoaq pun ‘lauieaas pun

The differences between the tomato- 
growers of Ontario and the. canning 
companies in regard to the prices paid 
by the latter for those vegetables will 
be threshed out at the time of the Hor- * 
ticultural Exhibition, which will be held 
this month. The vegetable-growers have 
invited representatives of both parties 
to attend and present their views. The 
growers are preparing a statement 
showing the expense of growing toma
toes, and the reasons why they should 
receive higher prices.

NOTES.
The steamship Bavarian landed 28,000 

'barrels of apples, the largest number 
ever shipped at one time from Mont
real.
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ONTARIO MARKETS. 
Green Fruits.

LOCAL markets for domestic fruits 
have now practically closed, and 
interest seems to be turning on 

Jamaica and Florida oranges, which 
are arriving in excellent condition.

Some carloads of lemons have arriv
ed on market, the first of this season’s 
stock, and are showing slightly easier 
quotations.

Oranges are fetching higher prices, 
owing probably to the considerably im
proved condition of new arrivals.

Bananas are remaining firm, and it is 
expected that this fruit will attract 
more attention now that the domestic 
fruits are leaving the market.

Apples are showing a very firm mar
ket, and all good fruit is fetching high 
prices.

We quote :
Oranges, Jamaica, per barrel. ...
Oranges, Florida, per box............
Lemons, new Meseinas. .............
Bananas, large bunches, crated.. 
Bananas, 8's, per bunch, crated... 
Peaches, domestic, per basket.. 
Plums, Idaho, 4-basket carrier...
Tokay grapes.................................
Almeria grapes, per barrel..........
Apples, bairele .............................
Cranberries, late Howes, per bbl.

4 75 5 50 
.... 3 50 
3 50 4 00 
1 50 2 00 
1 10 1 35 
0 30 0 75 
.... 1 75 
... 3 00 

6 00 7 50 
.... 3 50 
.... 11 00 
... 2 50

Vegetables.
The local market for vegetables has 

not been marked by any great activity. 
Demand continues steady with no par
ticular feature of interest.

Tomatoes are practically finished for 
the season.

Potatoes are showing increased de
mand and remain firm at 90c. per bag.

We quote :
Jersey sweet potatoes....................
Potatoes, per bag...........................
Onions, per bushel.........................
Spanish onions, per small crate...

" large cases...........
Cabbage, per dox............................
Cauliflowers, domestic, per doz...
Beets, per bushel............................
Carrots, per bushel.........................
Outdoor lettuce, per doz. bunches
Water Cress,per dox.....................
Parsley, " " ......................
Mint, per dox bunches .................
Green peppers, per basket............
Celery, per dozen.............................
Vegetable marrows, per dozen —
Parsnips, per bushel.......................
Squash, " doz.............................
Artichokes, per bushel .................
Salsify, per dozen bundles............

2 75

0 76

0 36

0 50 
0 75

3 25 
0 90 
0 75 
1 00 
2 75 
0 40 
1 25 
0 50 
0 40 
0 20 
0 20 
0 20 
0 20 
0 50 
0 50 
0 75 
0 60 
1 00 
1 00 
0 40

Phone, *1§e. Private branch exchange connecting all departments. Cable addreea, “Whttoo."

WHITE & CO., Limited
TORONTO end HAMILTON

Importers and Auctioneers, Fruits and Prodace
We represent some of the best accounts. Are we representing you ? Long 

Experience, Large Outlet and a Fine Market give us the advantage. Corre
spond with us. References : Can. Bank of Commerce, Market Branch, Toronto.

New Da-tee
Hallowees 4M. Sairs 4X. Turks, a new line, very fine. 5c, lb.

New Eleme Figs
3, 4, 5 and 6 crown, also glove boxes.

Fanoy Ripe Floride Oranges
Stock very fine now. Good color and heavy.

New Messina Lemons
Home Guard and Kicking Brands are here.

Remember, in dealing with us, you get the best of everything.
Send in your orders.

WHITE & CO., Limited.
Hamilton P.S.— Handle Long Island Native Oysters and see your Toronto
Phone, 1115 business grow. (Large as selects.) Phone, Main 4106

W. B Stringer “ST. NICHOLAS” J J McCabe

They're the LEMONS They’re the
Extra Fancy 

Heavy Weighing

Be sure and ask 
your Dealer for 
“St. Nicholas."

Best Gardens’
First Selection

W. B. STRINGER & CO., Fruit Brokers, TORONTO, Sole Agents

Our fruit branch has increased to such an extent that we have opened up 
a new warehouse at 33 Church St. for fruit only. It will pay you to look over 
our price lists before placing fruit orders.

One car Mew Messina Lemons and one car Fancy, Long-Keeping 
Grapes just in.

FRUIT WAREHOUSE TELEPHONE, M. 5043

The F. T. JAMES CO., Limited, ’‘ YomStÔ"

Don't buy your Malaga Grapes
until you get our prices.

QUEBEC MARKETS.
Green Fruits.

Business among the fruit men is re
ported on the quiet side, as it is some
what between seasons.

A fair demand, however, exists for 
Winter apples, notably Spys, Baldwins 
and Greenings.

Bananas are holding up high and 
firm, with every indication of another 
advance.

Grapes are about finished, as the 
trade is not taking much interest in 
these.

New Messina lemons are expected this 
week, and prices will range in the 
neighborhood of about $4 to $4.50 per 
box.

Almeria grapes are plentiful, with a 
good demand from the trade, many of

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO.
Consignment» of Poultry, Cutter, igge, ito., Col lotted.

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

aUCOEMORC TO
Headquarter»: TORONTO

Hucband Broe. Co., Toronto ; 8. M. Culp, Beamcrille ;
C. P. Carpenter & Son, Winona ; Griffith & Woolverton, 
Grimsby ; Tltterington Bros., St. Catharine»; Thor Oliphant, 

Clarkeon ; C. Lowrey, Qneenston.

Malaga Grapes, Cranberries, 
Lemons, Florida Oranges.
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The E.D.S. Brand 
is the Best

You see evidence of this on all sides, hirst, 1 
use the purest fruits and employ the most skilled 
hands. Second, My Jams, Jellies, etc., jçll in pre
ference to other Jams, Jellies, etc. Third, Grocers 
who order my goods once order them the second 
time, and many more times. The E.D.S. Brsnd of Jams, Jellies and 
Sealed Fruits in Glass are needed in your store. Be sure you get them.

The Eby, Blain Co., Limited, are Toronto agents for these Jams, Jellies, etc. ; Wm. II. Dunn, a^ent 
for Montreal and Province of Quebec : Mason & Hickey, 108 Princess St., Winnipeg, agents for Winni
peg and the Northwest ; Lucas, Steele & Bristol, agents for Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.

“SQUIRREL " BRAND.
New Crop CALIFORNIA LEMONS, 300s and 3SOs

Juicy and Practically Seedless.
•• GOLDEN ORANGE " Brand California Late Valencia Oranges,

Best Orange Grown.
Also All Kinds Domestic Fruits.

HUGH WALKER & SON, - - GUELPH, ONT.

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MoLAUCHLAN A SONS CO. Limited, Manufacturers, OWEN SOUND, Canada.

SM irA

whom are laying in their Winter sup
plies now.

Spanish onions are rather slow of 
sale locally.

We quote :
Peaches, Sallanay...........................................................
Finest Almeria grapes...;..................................... 4 25
Dates, per lb....................................................................
Bananas ..................................................................  1 85
Cocoanuts, per bag of 100.......... ....................................
Pineapples.................................   4 00
Jamaica grape fruit, per box........................................
Apples...................................................................... 2 25
Sweet potatoes, per bbl.........................................  2 60
Lemons, per box ....................................................  4 75
Jamaica oranges, per bbl...............................................
Grapes, 10-lb. basket.................................................0 18

|| Extra fancy Longkeepers................................

“ California Tokay, perorate............................

1 25
6 75 
0 04|
2 25 
S 75
4 50
5 50
4 0i
5 75
5 08 
4 00 
0 2>
7 00
6 50 
6 00
3 00

Vegetables.
A somewhat easier feeling generally 

seems to be prevalent in vegetables. 
While a fair amount of business is go
ing there is no very great interest 
shown by buyers for quantity lots. Po
tatoes are selling at 53c. and 54c. per 
bag of 90 lbs. on track. About thirty 
carloads of potatoes were received, and 
these in a jobbing way brought from 
60c. to 65c. for bags of 90 lbs. The de
mand for onions continues good. In
quiries from the Lower Provinces ar
riving freely. Yellow onions are selling 
from $1.10 to $1.15 per bag of 90 lbs. 
Bed onions are in good demand at $2.50 
a barrel, though these are not coming 
in as freely as was hoped by the trade.

We quote :
Canadian celery, per do2................
Green ana wax beans, per bag.......
Bunch lettuce, per doz. bunches... 
Canadian radishes, per doz. bunch<
Mint, per doz. bunches....................
Parsley, “ *' .....................
Sage, per doz...................................
Savory, per doz................................
Beets, new, per doz...........................
Egg plant, per dozen........................
Green onions, per bbl.......................
Green house water cress, per doz.. 
Cauliflowers, home grown, per doz,
Green peppers, per basket................
Cranberries, per bbl...........................
New potatoes.bag............................
Cucumbers, doz................................
Home-grown cabbage, per doz.......
Tomatoes, box...................................
Home grown cabbage, per doz.........
Spanish Onions, cases ....................
Red onions, brl...................................
Turnips, bag.......................................
Sweet potatoes..................................

0 85 0 40 
0 20 0 40
.... 0 50 
.... 0 20 
.... 0 15 
0 25 0 36 
.... 1 00 
.... 1 00 
0 12 0 15 
.... 100 
.... 2 00 
.... 0 55 
.... 1 60 
.... 0 70 
.... 10 00 
.... 0 50 
.... 0 15 
.... 0 40 
.... 10 20 
.... 0 40 
.... 2 50 
.... 150 
.... 0 75 
2 35 2 10

THAT WORD
DIAMOND

on Maple Syrup means Purity and 
Excellency of flavor equal to fiesh 
sap syrup direct from the bush.

ALL JOBBERS

Sugars Limited, Montreal

Telegrams : " StitiUKO," Glasgow.

APPLES A SPECIALTY
THOMSON & MATHIESON

Green and Dried Fruit n .....Salesmen, Oeasoow, Scotland.
References : The Bank of British North America, Mont 

real. The Canadian Government Agency, 52 St. Enoch 
Square, Glasgow. Traders’ Bank, Burlington, Ont 

ABC Code. 4th Edition used.

POTATOES
Let me quote a price on a car of my cele

brated Selected Delaware Potatoee
delivered at your station.

R. W. HANNAH
30# Board of Trade Building, - TOBOMTt

MANITOBA.
Green Fruits.

Oranges and lemons are easier in ten
dency. We quote:
Ontario fall apples per bbl........................................... 3 50

“ 8iiow apples “   4 75
Quebec Fameive "   5 00

Oranges and Lemons.
We quote :

I Ate Va'enc:a oranges. IS a to 25*l§, per ease............. 6 50
“ • 126s. 2 «8s. 3 4s ........ 6 mi

Jamaica oranves. p?r ca e.......................................... 5 50
C ilifornia lemons, per case............................ ............ 8 51

Vegetables.
We quote:

Spanish onions, per case..................... ............... 1 25

Tomatoes, per basket....................................
Cape Cod cranberries, per bbl......................
Parsley................................................................

............... 10 00
................  046
............... 004

Garrot», per bush.............................................
Beet», “ ..................... ....................... ................. 0 40

................. 0 65
Celery, per doz.................................
Lettuce, per doz..............................
Radishes " .............................................
Cucumbers “ ..............................

................ 0 40............ 0 60...........  0 50

............ 0 40
Egyptian onions, per lb.....................
New California canbage, per lb...................
Australian onions, per lb....................

............ 0 03*

............ 0 06............ s to
NewPotetoee. per lb......................... ............ 0 02

f#TnADEl 
11 mark]

This design a guar- 
antee of quality.

GREY BREAD WRAPPER
ALSO TASTELESS AND ODORLESS 
PARCHMENT PAPER FOR CAKE BAKING

SPECIALTY

SAMTLKS AND PRICKS 

WITH PLEASURE.
Canada Paper Co.
TORONTO LIMITED MONTREAL]

48



November 3, 1906 THE CANADIAN QROCER

Quaker Canned Goods
We finished packing Corn on the 6th this month and 
Tomatoes on the 13th. Taking the season alto
gether it has been the most favorable for quality we 
have ever experienced, the weather being about per
fect all through the season for maturing vegetables 
in splendid condition. This applies to all lines, com
mencing with Peas and running right along into 
Beans, Corn and Tomatoes. With the fine quality of 
canned goods this season and the moderate prices 
there should bean enormous increase in the sales 
over previous years. While the pack has been large 
it does not exceed in our estimation the pack of 
two years ago in any line. Of course, we cannot speak 
for the whole country, but we know this applies 
to our pack. Judging from this we believe every 
case of Corn, Tomatoes, Peas and Beans packed will 
go into consumption before new goods come on the 
market next year. The fine quality of the goods 
alone this year over previous years should make an 
enormous increase in consumption, to say nothing 
of the much lower price the consumer can buy goods 
compared to the last two years. We packed thirteen 
thousand cases of Sugar and Cream Corn. This is 
a new line for us and is as fine in quality as the 
name denotes. We expect with this 13,000 cases 
sprinkled between the two oceans to lay the found
ation for a trade in this line that will take the entire 
capacity of one of our factories next year to cater to.

THE PACKERS OF QUAKER CANNED GOODS
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Mil K 'c'muKt!

<vSuE E R BRÎ

THE GOODS AND THEIR USE 1

Sweetened

REINDEER \CZ 
Condensed MILK

Guaranteed pure milk, 
manufactured under ideal 
conditions of cleanliness and 
care.

Excellent for making 
Custards, Rice and 
Tapioca Pudding.
For any purpose where 
milk and sugar are 
needed.

JERSEY CR£AM

z~me**.,
COMOtMftBO WH-HaCA*"1 

yruüq.novà «CO'1* _

JERSEY
Sterilized CREAM

Is pure milk evaporated to 
the consistency of cream 
and thoroughly sterilized.

It contains no sugar or 
any preservative.

Is delicious served 
with Coffee, Dry Ce
reals and with Jams 
or Jellies. Unsweetened

TRURO CONDENSED MILK CO., Limited, - TRURO, N.8.

OUR “ADS”
Are now in all the leading papers 
reaching all the Canadian people 
who will want

STEWART’S
DELICIOUS

Chocolates and Bon-Bons
ARE YOU STOCKED ?

We have some exquisite designs 
in fancy boxes. Highest quality. 
Be sure and get prices.

THE.

STEWART COMPANY
TORONTO

LIMITED

We beg to advise the Grocers of the 
Dominion that wo are making 

the finest

MILK CHOCOLATE
produced in the world, and are using 

pure Canadian Milk.

COWAN’S COCOA
(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO, LIMITED
TOMNT.
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To Enjoy to the Full These Beautiful Fall Days
EVERY GROCER SHOULD DRINK

VAN HOUTEN’S COCOA
and recommend it to his customers. It will soothe the nerves of them 

and him, and their relations will be so much pleasanter.
_ . . fl. L. Watt & Scott, - - TORONTO
Dominion Agents j fyATT] sCOtt A Goodacre, - MONTREAL

BUSINESS PERSONALS.

JII. WILSON, Coldwater, Out., has 
opened up new premises which are 

* fitted up in a most advanced man
ner and make a very fine grocery store. 

Everything is new and up-to-date and 
Mr. Wilson naturally expects a large in
crease in his already extensive trade. 
The greater part of the Summer was 
spent in the erection of the store, to 
which he has now given the novel name 
of “Our House.”

Nancy L. Campbell, grocer, Lucknow, 
Ont., has been burnt out.

The K. Stirrit Co., general store, Pe- 
trolea, Ont., has sustained loss hy fire.

Ramsay & Phillip, general store, Dau
phin, Man., have sustained loss by fire.

Howard Leslie, general merchant, 
Minnedosa, Man., has sustained loss by 
fire.

P. J. McDermott, general merchant, 
Minnedosa, Man., has sustained loss by 
fire.

Aaron Dennett, poultry and produce 
merchant, Lucknow, Ont., has—-been 
burnt out.

Wm. Shoemaker, manager for Armour 
& Co. in Canada, called on the Montreal 
trade this week.

* * •

Alice H. Leake, baker and confection
er, Toronto, Ont., has sustained loss to 
her business by fire.

L. Archambault, butter and cheese 
manufacturer, Grandimes, P.Q., was a 
visitor to Montreal this week.

» « •
D. J. Rattray, of D. J. Rattray & 

Sons, Montreal, was in Quebec last Sat
urday on a business trip.

J. A. Benoit has joined the traveling 
staff of S. H. Ewing & Sons, Mont
real, covering the territory, Lake St. 
John district, Beauce county and New 
Brunswick.

v The McGill street fruit jobbers this 
week were honored with calls from W. 
F. Cronemiller, president California 
Vegetable Union, Los Angeles, and Mr. 
Dietrichs, of the United Fruit Co., New 
York. G. G. Steel, the well-known fruit 
man of London, Ont., and Harry More
land, of C. Moreland & Co., Ottawa, 
were also noted by The Grocer.

W. H. McFarlane, Paisley, Ont., one 
of the best known merchants of the 
Peninsular District of Western Ontario, 
was met at the Windsor in Montreal last 
week by The Grocer. Mr. McFarlane, 
who is also agent for the Canadian Pac
ific Railway and It. 1 & O. Navigation 
Co., was on his way to Portland to at
tend the annual convention of passenger 
agents.

Messrs. S. H. Ewing <k Sons, Mont
real, agents for St. Charles Condensing 
Co., are in receipt of a letter from their 
principals under date of the 16th inst. 
advising that the St. Charles Cream 
had received a gold medal, the highest 
award given at the Lewis & Clark Ex
position, Portland, Ore., thus adding an
other to the long list of highest awards 
which have been given to St. Charles 
Cream.

Jas. McGill, representing Messrs. J. 
<V W. Kearney, importers of teas, Mont
real, whom The Grocer met last week, 
reports a good business on “both sides 
of the line.” Mr. McGill enjoys a good 
reputation as a tea and coffee salesman 
and his territory extends into the 
States of New York New Hampshire 
and Vermont, as well as the Eastern 
Townships and part of the north shore 
of the St. Lawrence.

Walter Wilkins, representing B. O. Be
laud, Montreal, is making a trip through 
Ontario covering the Province as far as 
Windsor. Mr. Wilkins has had an exten
sive experience in the grocery, wine and 
spirit trade in England, and though but 
lately arrived in Canada is impressed
with the trade of the country and
promises to become an enthusiastic Can
adian. Since his connection with B. O. 
Belaud he has worked up a fine trade in 
the cast and will no doubt give a good 
account of himself in the west.

• * •
R. L. Mill ward, Toronto representa

tive of Sutcliffe & Bingham, Limited, 
Manchester, was a visitor in Montreal 
and Ottawa last week. Kkovah special
ties are increasing in sale in the west 
and Mr. Millward reports prospects very 
bright. A new line just introduced on 
the Canadian market by Messrs. Mill- 
ward & Brad well, the Canadian agents 
for Sutcliffe & Bingham, are the Kkovah 
Fruit Wines, in decanters. This line is 
a British non-alcoholic preparation of 
natural fruit juices, and the price at 
which it can be retailed should make it 
a good line for grocers to stock.

AT NIGHT
When your store is closed 
compute a bit and see if you 
are saving or losing by the 
absence of

on your shelves. Think over 
the names of some of your 
customers, the multiplicity 
of tastes represented, and 
if there is’nt room for sales 
with biscuits like

PERFECTION 
CREAM SODAS

then there is’nt reason for 
their being made, rather 
strange in view of the fact 
that the larger percentage 
of grocers carry them. We 
are willing to wait a while 
for you, but don't you 
think you ought to order 
To-day ?

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.
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Reflection
Flour and Cereal Foods

A REASONABLE SUGGESTION.

N'

This announcement can be 
read in about one minute,
but there is enough food for

4>
♦
♦

I
II
t 
t

reflection in it to last for f 
many a day.

ORANGE 
MEAT

wi'h
% is no experiment but the prime 

cereal users the 
It has been selling 

j at a great rate. It is going to sell 
^ at a greater rate as time goes on. 

% ORANGE MEAT being adver-

♦ favorite
*/4 country over

* tised throughout the Dominion, the
* grocer who is not equipped with it 

will be out of the race. People
4 who want ORANGE MEAT—and
* they are many—-will not go to one 
£ store to get ORANGE MEAT and 
f to another to get groceries. So

§♦ the grocer who keeps ORANGE 
MEAT will get the grocery order. 

^ ORANGE MEAT is put upon the 
^ square deal plan — always full 
•*' weight, always best quality. The 

Mercerized Bags keep the food 
fresh and clean ; the coupons 
in the 15c. packages and the price 
of the Jumbo package bring trade.II ----- 1x T♦ Agents in Montreal: R. B. Hall & Sons, x

fT Agents in Winnipeg : Scott, Bathgate A Co. $

f
THE

Frontenac Cereal Co.
LIMITED

KINGSTON, ONT.

' OW is the time for the up to date 
grocer to make the best of his 
cereal opportunity. Summer can 

now he said to have passed, and the Win
ter season is rapidly coming in upon us. 
With it will follow the usual introduc
tion of the many cereal foods for family 
use. The good housewife knows that 
nothing forms a better foundation for her 
young and growing family to fortify 
auaiiist the increasing cold than a good 
oieakfast of cereal food.

The enterprising storekeeper will ac
knowledge this and use it to advantage. 
The groceKÿhqnld see to it that he has 

fair stock of all the many popular 
foods with which to tempt the trade in 
ihese lines. A well displayed window 
with these seasonable goods would go 
a long way to the increase of this trade. 
Perhaps nothing lends itself so readily 
to window display as the many' artistic 
and tasty cartons in which many of these 
cereal foods are put up. Almost any 
scheme of display can be carried out and 
would form an immense attraction to the 
store. Any popular public building or 
structure can lie copied, anil with a nice
ly written notice, scarcely a passer-by 
would fail to be interested.. For this pur- 
tlose he heed not purchase an extra 
stock of packet cereals, as almost any 
of the leading makers would readily sup- 
I Iy him with empty cartons for the pur
pose. A little enterprise along these lines 
would go a long way towards exciting 
that interest in business which is at all 
times most desirable, and tinancially pro
fitable.

OATS AND BARLEY IN N. W.
In Manitoba it is satisfactory to note 

the great improvement in oat cultivation 
since 1890. there being then only 235,534 
acres of this grain, producing 9,513,000 
bushels. In 1895, this had increased to 
482,658 acres and 22,555,000 b tsliels. Dur
ing the following nine years the increase 
was very noticeable. In 1904 the area 
was 943,574, with a yield of 36,289,979 
bushels. Barley has shown even a great
er improvement in the same period. In 
1890, the acreage was 66,000 and the yield 
2,069,000 bushels. Five years later this 
had increased to 153,800 acres and 5,- 
645,000 bushels, and in 1904, 361,000 
acres were sown, producing the magni
ficent total of 11,177,000 bushels.

* * *

These two cereals, oats and barley, 
have received similar attention in the 
Territories. In 1898 there were 3,000,- 
000 bushels of oats produced from 105,- 
000 acres, and in 1904 the yield was 
16,032,000 bushels from 523,634 acres.

52

There were only 17,092 acres, producing 
449,512 bushels of barley in 1898, while 
last year 86,154 acres were responsible 
for 2,205,000 bushels.

* * •

The foregoing figures demonstrate how 
the agricultural part of Canada has pro
gressed, but we have still much to do 
before being placed in company with 
such wheat producing countries as the 
United States, France, Russia and India, 
the combined wheat production of these 
four- countries being about seventeen 
thousand million bushels, or more than 
one-half the total wheat production of 
the world.

CANADA SUPERIOR.
Canadian crop yields when compared 

with those of the United States and 
Great Britain, make a favorable showing. 
For example, the wheat crop of the 
United States during the past ten years 
has averaged 13.53 bushels per acre. 
This includes all varieties of winter and 
spring wheats. For the same period in 
Ontario winter wheat has averaged 21.52 
bushels, and spring wheat 16.64 bushels 
per acre. In Manitoba the average for 
the past ten years has been over 20 
bushels per acre. The comparison is 
even more interesting when the records 
of the northern States are examined. The 
average yield per acre of wheat for the 
past decade in Minnesota has been 14.33 
bushels ; in South Dakota, 10.67 bushels, 
and in North Dakota, 12.87 bushels, is 
At any wonder that thousands of farmers 
are leaving these States and taking up 
land in the great Canadian west Î Three 
reasons are suggested for the better 
Canadian yields:

(1) . A more favorable climate.
(2) . Greater soil fertility.
(3) . Better methods of farming.
It is a matter for congratulation also 

that the average yield per acre of wheat, 
oats and barley grown in Ontario is not 
very far behind that of Great Britain.

Nap. G. Kirouac & Co.
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, Etc. 
119 St. Peter St., QUEBEC, Can.

23 Years Experience in Car Lot Business.

«ne MCLfcUU MILLING UO., Limited 
Stratford, - Ontario.

Solicit the patronage of the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in
crease of business to all concerned.
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GOLD CROWN
FLOUR

is made from the best hard wheat in the 
best wheat-growing country in the world. 
Don’t take our word for it—ask for a 
sample.

Sutcliffe-Muir Milling Co.
Moosomin, Sasic.

CAPSTAN BRAND

HIGH-GRADE TOMATO iCATSUP
Put up in 10-oz. and 20-oz- 

bottles of a new design, and is 
very attractive.

This Catsup is far superior to 
many others and is giving perfect 
satisfaction.

Ask your wholesale grocer for 
it or see our travellers’ samples.

THE CAPSTAN MNF6.C0., Toronto, Ont., Can.

SIGNS AND SHOW CARDS
advertise you so well that it does 
not pay you to be without them. 
It will pay every Merchant in Canada 
to have our catalogue before him for 
reference. It gives styles and prices 
for almost every sign made. Free 
to all Merchants.

THE MARTEL-STEWART CO., LTD.
681-883-686 Craig St., - - MONTREAL

A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lute Huron and. . . .  Milling Co.
limited

GODERICH, > ONTARIO.

PLENTY OF 
LIGHT ATTRACTS 
ATTENTION TO 

A STORE.
THE AUER GASOLINE LAMP 

GIVES WO CANDLE POWER at a
cost of 7c. a week.

Heats gaa, electricity, or coal oil. 
Satisfaction guaranteed. Catalogue on request

AUER LIGHT CO., - MONTREAL
Sole Makers.

IINSAFETY LIE!

BORDEN’S Brands of Condensed Milk
T T

Erb A Rinkin, Halifax, NS- 
W S. Clawson A Co , St John, N.B.

SAFETY to your customers’ and their families’ health.
SAFETY to your own family.
SAFETY to your financial interests in selling lines that stand absolutely 

above all other brands in PURITY.

FOB SALE ALL OVER CAM ADA
(ream

WILLIAM H. DUNN, - MONTREAL
JOS- IRVING, 92 Wallaslay St, TORONTO Scott, Bathgate A Co.. Winnipeg, Win

ShaMcrois, Macaulay A Co-, Victoria and Vancouver, B C-
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“LAUGH AND GROW FAT”
Have nothing to do with the theory that a Grocer 
cannot sell cigars. He may not be able to sell 
some cigars. He certainly can sell the

PEBBLE and PHARAOH
Grocers who carry these cigars have the laugh on 
the theorists and grow fat on the profits. Order 
1,000 assorted, specifying the Pebble (5c.), Pharaoh 
(10c.), and get in line for trade.

J. BRUCE PAYNE, Limited, Mnfrs., Granby, Que.

Read "1 the Lines of Smoke
Old Jack Tar enters your store in quest of groceries and keeps puffing away at the stump of a 
clay pipe while waiting to be served. Presently he brings out a package from his pocket and 
re-fills the pipe. On the package you can plainly see two letters—

T ®. B
The old fellow called at another grocery store, on the way down to your store, and got the 
tobacco. He didn’t like the fellow or his groceries. He came for your goods. If you had sold 
tobacco you would have received that order, too. The old fellow bought from a grocer he didn’t 
“like” because he couldn’t buy from a grocer who didn’t “ keep.” Read between the lines of 
smoke that many a Jack Tar floats into your store unknown to you (because they don’t all smoke 
in public) and that the history of Lost Opportunity goes on repeating itself. Some day you will 
see the folly of missing T & B trade.

THE GEO. E. TUCKETT ft SON CO., Limited,
HAMILTON, ONTARIO.
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Tobaccos, Cigars and Accessories

SMOKING RECORDS.
Eli LIN has recently lust one of her 

most ardent and methodical de
votees of the fragrant weed by 

the death of Herr (irnnn, whose daily 
allowance of tobacco consisted of six 
cigars, six pipes and six cigarettes. This 
amount he never varied, save on his birth
day, when it was doubled, and on 
New Year’s Day, which, on the principle 
of starting the year temperately, was 
kept as a day of total abstinence.

Love of tobacco and wisdom often go 
together. Prince Bismarck was wont to 
boast that he had in something like .')() 
years consumed 100,1)00 cigars, a number 
that works out an average of live a day — 
no great feat, perhaps, for one who was 
at one period a “chain” smoker, lighting 
each cigar from the glowing stump of the 
one just enjoyed.

Edison, the great inventor, must hold a 
superior record. Ten cigars a day are 
his normal allowance, but when deeply 
absorbed in work he finds double that 
number necessary to stimulate his brain. 
Even more in a day used that celebrated 
singer, Mario, to dispose of ; but his day 
commenced with dawn and concluded not 
until, sleep overpowering him, the still 
burning Havana slipped from his lips.

• • •

Without a cigar was Edwin Booth, 
the tragedian, scarcely ever seen. Even 
while engaged in his professional du
ties his beloved weed was present in 
the wings, ready to be snatched from 
his dresser’s hand for enjoyment dur
ing the sometimes exceedingly brief 
intervals between his exits and en
trances. Twenty-five cigars a day were 
al one time his usual allowance —an al
lowance, however, not infrequently ex
ceeded.

To revert to ordinary folk. By a 
steady average of fourteen cigars a 
day William Pattison, of Michigan, man
aged in twenty yeai-s to account for 
100,000 excellent weeds, a number that 
drew upon him the expostulation of his 
friends, on the ground that such excess 
was prejudicial to long life; to which he 
opposed the fact that Goethe, though he 
drank 20,000 bottles of wine, lived to be 
83. So he smoked on unconcernedly and 

pitied at the age of 89.
• • •

Three years since, at Vienna, there 
died in his seventy-third year an old 
man beside whose smoking record that 
of William Pattison appears quite in
significant. From his twenty-seventh 
year he kept an exact account of his

consumption of beer and tobacco. In 
his fifty-fourth year he became a tee
totaler, after having drunk *28,780 
glasses of ale—a very moderate tally, 
working out at but three a day. But 
it is of his immoderate smoking, which 
he continued till his death, that we 
have to speak. In forty-five years lie 
smoked no fewer than 6*28,713 cigars, 
in- 13,971 a year, giving an average of 
thirty-eight a day. Out of this gigan
tic total 43,500 were given him at var
ious times, leaving 585,*213, whien. 
although his Austrian devotee at the 
shrine of “My Lady Nicotine” never 
paid more than a penny for each one, 
,cost nearly $12,500.

But even this marvelous record is 
broken by that of Mynherr Van Klaes, 
known by the nickname of the “King 
of the Smokers.” He was 81 at the 
time of his decease, and sometimes 
smoked as much as ten pounds of to
bacco in a week. How strong with 
him was the ruling passion in death 
was shown by his funeral. At his 
express desire he was placed in a cultin 
lined with the wood of old cigar boxes. 
At his feet were deposited a packet of 
“Caporal” and a bladder of fine Dutch 
golden leaf, while at his side were laid 
his favorite china-bowled pipe, box of 
matches, flint, steel and tinder. 
Around his grave was gathered a cir
cle of Rotterdam smokers, each with 
his pipe, from wfhicli, at the words.

“Ashes to ashes, dust to dust,” he 
shook the ashes on to the coltin lid. To 
each of these mourners the deceased left 
ten pounds of tobacco and two pipes 
bearing his arms.

B. INDIAN TOBACCO.
T is perhaps not very widely known 

that soil suitable to the growth of 
the finest tobacco is not by any 

means confined to the western hemi
sphere. Up till recent years the general 
opinion was that American tobacco and 
Cuban cigars were the “beau ideal” of 
the smoker, but the attention which has 
been turned to cultivating the “fragrant 
weed” in the fertile East Indies seems 
likely to modify this idea.

There are brands of cigars now being 
manufactured from East Indian leaf, 
which are quite equal to those made 
from the Cuban growth. The East In
dies as far as tobacco is concerned are 
virgin soil to the cigar manufacturer, 
whereas the West Indian soil has been 
drawn upon for numbers of years and 
can only approach its original productive
ness by frequent and copious manuring. 
The cost of production is uatuially much 
heavier in Cuba ami it seems likely that 
that production will he robbed of some of 
its popularity by its powerful rival, the 
East Indian cigar, which can be produc
ed at a much lower cost and consequently 
can he placed on the market at a figure 
which will place it mure within the reach 
of the “man in the street.”

(■------------------------------------------------------------------------------------------------ 1
| All First-Class Grocers I

Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.

56
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BUSINESS CHANGES.
11. POPE, cheese manufacturer, 
(iananoque, Ont., has assigned, 

a meeting of creditors will be 
held shortly.

Samuel Mayhew, miller, Trenton, Ont., 
is dead.

T. Bouchard, grocer, Montreal, Que., 
has compromised.

Adelard Chagnon, grocer, Montreal, 
Que., has assigned.

E. Duffy, general store, Morrisburg, 
Out., has compromised.

William Laing, baker, Milton, Ont., 
lias sold to W. II. Mylks.

Alfred Gauthier, general merchant, 
Labelle, Que., has assigned.

L. H. Turcotte, general merchant, "it. 
Norbert, Que., has assigned.

P. G. Bird, flour and feed merchant. 
Belleville, Ont., has sold out.

H. T. Graham, general merchant, Ta- 
busintac, N.B., has assigned.

Charles A. Butler, grocer, Toronto, 
Ont., is retiring from business.

E. E. Valley, grocer, St. Thomas, Ont., 
advertises his business for sale.

P. D. Martin, grocer, Toronto, Out., 
has been succeeded by A. Devlin.

8. Smith, grocer, Montreal, Que., the 
stock of this trader has been sold.

V. I?. Johnson, grocer, etc., Winnipeg,
' Man., has assigned to C. H. Newton.

W. M. Atton, grocer, etc., Glammis, 
Ont., advertises his business for sale.

Matheson Bros., grocers, Winnipeg, 
Man., have held a meeting of creditors.

A. E. Spicer, baker, Carberry, Man., 
has sustained damage to his stock by tire.

B. Morgansterin, grocer, Winnipeg, 
Man., has sold his business to Max Rose.

R'. Goildben'g, grocer, Ottawa1, ,Ont., 
the assets of this trader are to be sold.

Joseph Hall, tobacco merchant, Owen 
Sound, Out., has assigned to J. A. Horn
ing.

C. Bellavance, general merchant, Letel- 
lier, N.W.T., has assigned to C. H. New
ton.

T. L. Taylor, flour and feed merchant, 
Brampton, Ont., has sustained loss by 
fire.

§. Smith & Co., grocers, Westmount, 
Montreal, Que., Elizabeth Senior regis
tered.

Baker & Co., grocers, etc., Montreal, 
Que., are compromising at 50 cents on the 
dollar.

Denis Lacombe, baker, St. Paul L’Her- 
mite, will hold a meeting of creditors 
shortly.

Adelard Chagnon, grocer, Montreal, 
Que., will hold a meeting of creditors 
shortly.

J. W. Springer, grocer, Hamilton, 
Ont., a meeting of creditors will be held 
shortly.

G. Wilmot Porter, of G. W. Porter & 
Co., general merchants, Andover, Ont., 
is dead.

N. H. Roy, general store and mill, Elm 
Tree, N.B., is succeeded by Roy and Le- 
Yasseur.

W. H. Pope, cheese manufacturer, 
Gananoque, Ont., has assigned to McK. 
Hissocks.

G. H. Moore, confectioner and baker, 
Smith’s Falls, Ont., is opening a branch 
at Perth.

Denis Eacombe, grocer, St. Paul D ’In
dustrie, Que., has received demand of as
signment.

E. Geoj'g'et, confectioner and fruiter, 
Winnipeg, Man., has held a meeting of 
creditors.

O. Wagner & Co., general merchants, 
Manitou, Man., has sold the business to 
S. McLure.

H. Sauve, general store, Coteau du 
Lac, Que., the assets of this trader are 
to be sold.

H. McLean, grocer, Wellington street, 
Montreal, Que., the stock of this trader 
has been sold.

Jules Brisson, general store, St. 
Blandine, Que., will hold a meeting to 
appoint curator.

Wm. J. Dwyer, grocer, Montreal, Que., 
has assigned and will hold a meeting of 
creditors shortly.

A. R. Weilbrenner, general store, Port- 
neuf, Que., the assets of this trader are 
to be sold shortly.

Simard & Frere, general merchants, 
Normandin, Que., V. E. Paradis has been 
appointed curator.

Gendron, Denaul & Co., wholesale flour 
merchants, Sherbrooke, Que., have dis
solved partnership.

The E. Girardot Wine Co., Limited, 
Sandwich, Ont., is advertised for sale 
by J. C. lier, sheriff.

Earle & Hunter, grocers, Lucknow, 
Ont., have dissolved partnership. Wil
liam Earle continues.

J. E. Brassard, general store, Lans An 
Foin, Que., has assigned, V. E. Paradis, 
provisional guardian.

Farlardeau & Farlardeau, grocers, Que., 
Jos. Edward Farlardeau and Etienne 
Farlardeau registered..

A. Fiset & Co., grocers, Montreal, Que., 
a meeting of the creditors of this firm 
is to be held shortly.

SWEET
ÇAP0AAL

Cigarettes
STANDARD

OFTHB
WORLD

Sold b» all Leadlns Wholesale House».

There Is e difference.

CLAY PIPES
made by us are the best in the world. 

Specify them in your order.
8. McDOUGALL 4 CO., Glasgow, Scot |

w

RUSHED TO THE LIMIT
Turning out . . .

Hogen Mogen and Royal Sport Cigars
5 Cents. lO Cents.

We thank many grocers for their generous response to our advertising. It speaks well for the “ Grocer ” and for its 
readers. We have room for YOU on our list of satisfied customers. We start you off with a show case if you buy 5,000 
assorted. Our Cigars prove themselves. Ready when you drop a line.

THE SHERBROOKE CIGAR CO.,
SHERBROOKE, R.Q.
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BRAID’S BEST COFFEE
Err: "iiiïÏÏlKir-zn*

œj-BiuiDwa

»ie/N leas!

Roasted or Ground, Packed in 1-2-5-10-25 and 50 
lb. Tins, also In Air-tight Fancy Drums and Barrels

BRAID'S BEST is a rich blend of highest test Coffees, has that 
rich, smooth flavor found only in the highest grade Coffees, and 
entirely free from any sharp, bitter flavor.
We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled 
We are direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which 
are roasted fresh every day, insuring full strength, and fine flavor. 
Every grocer should carry a stock of BRAID'S BEST COFFEE.

Write Us for Samples

m. BRAID & GO. Vancouver, B.G.

I

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, The CANADIAN GROCER, at our nearest office.
Nov. 2. 1905.

Quotations for proprietary articles, brands, 
etc are supplied by the manufacturers or 
agente, who alone are responsible for their 
accuracy.

Baking Powder.
Ammonia Powder- 
Bee " brand, 48 5c. pkgs., per 
" " 2710c. pkgs,
" " 10 26c. pkgs,

Cook’s Friend—

....$1 75 .... 2 00

.... 1 75
Per doe.

e 1, in 2 and 4 doe. boxes............... $2 40
1 10, in 4 doe. boxes.......................... 1 10
' «.ini " .......................... 0 80

" 19, in 8 " .......................... 0 70
M «. in 4 " .......................... 0 46

Pound tins, « dos. in case................... 8 00
18-os. tins, M “   1 40
6-lb. " 1" "  14 00

W. H. PILLS ED à OO.
Diamond—

1-lb. tins, « dos. in case.......................$8 00
1-lb. tins, 8 " " .....................  188
f-lb. tins, 4 " " ...................... 0 75

IMPERIAL BAKING POWDER.

Oases. Bises. Per dos.
«0 854 dos.................... 10a

3 dos.................... 6-os.
1 dos................... 12-os.
5 dos.................... 12-os.
1 dos.................... 8Mb.
[ dos................... 61b.

1 75 
. S 50 
. 8 40 

10 50 
18 75

C JERSEY CREAM BAKING POWDER.

(Sise, 6dos. in case............................ $0 40
" 4 “ " ........................... 0 75

H 8 •• •• ...................... 1»
•• a - ••............................. i is

OCEAN MILLE. Per dos.
Ocean Baking Powder, 1 lb., 4 dos__ $0 45

" I lb., 5 doz— 0 90 
" " ! lb., 3dos.... 185

Borax. 11b. packages,4dos.... 0 40 
Cornstarch, 40 pks. in a case .. 0 71 

Freight paid 5 p.e.80 days.

MAGIC BAKING POWDER.

Omm. Sises. Per doe.
• dot... .. 6a ... «0 40
4 '• ...,. 4-os. . ... on
4 " ... . 6 " . ... 0 76
4 " ... . 1 " . ... OH
4 “ ... . 18 M . ... 1 40
1 “ ... . 19 " . ... 1 45
4 “ ... . 16 " ..... 1 «5
1 •' ... . 16 H . ... 1 10
1 “ ...
1 “ ...

: T" : ... 4 10
... TM

1 H ...
1 " ...
1 “ ...

. 60s.

. 11 "

. 16 "
1 Per oeee
f «456

ROYAL EARINP POWDER OO.

Sises. 
Royal—Dime 

T' lib... 
" 60s...
:: os., 

lib. .. 
Sib... 
61b. ...

Per Dos. 
..$ 1 00 
.. 160 
... I»
.. 199 
... 4 50 
... 175 
.. 15 80 
.. 85 50

•Bee" brand, 48 60s. tins ... 
" " 36 10 - . .
*• " «4 16 M ...

' Beater " brand. 84 IS pks....

EAGLE BAKING 
POWDER

Oases of 4S-6a tin/fO 45** 
" 46-10c. tins 0 75 
** 94-26c. tins 8 85 
" 48-86a tins « 86

Blue.
Keen’s Oxford, per lb...................

In 10-box lots or caee .......... .
Beckitt’s Square Blue, 18-lb. box .... 
Reoldtt's Square Blue, 5 box lots ....
Gillett'e Mammoth, 1 gross box..........
Nixey’s "Oervus,” in squares, pet lb. 

,f " in bags, per gross 
in pepper Î

•0 17 
0 16

according to else..

Sises. Per Dos.
Cleveland's—Dime................................ $1 00

" lib.................................  150
" 60s................................... a 80
" 12 os. ..............................  4 85
•• Hb...................................  6 50
» 8 lb.....................................15 00
" 5 lb..................................  85 00

" VIENNA ” BAKING POWDER.
Per doz.

1-lb. tins, 4 dos. in box. ...................... 99 85
1-lb. tins, 4 dos. in box....................  .. 1 35
4-lb. tins. 4 doz. in box.........................  0 75

"BEE" BRAND BAKING POWDER.

0 10

J. M. DOUGLAS *
00.—Laundry

"Blueol ”— 10-lb. 
boxes containing 
50 pkgs., 4 squares
each........ per lb. 164c
' ‘Sapphire1’14-lb. 
boxes, 4 lb. pkgs.
per lb...................124c
"Union ”—14-lb. 
boxes, assorted 1 
k 4-lb. pkgs., per 
lb.......................... lOo

Black Lead.
Reckitt’s, per box................................ $1 15
Box contains either 1 gross, 1 os. sise;

4 gross, 9 oa.. or 4 frees, 4 os.

JAMBS’ DOME BLACK

la sise.. 
8a else. =:S3

Boras.
’ brand 10pkgs.... 9 85

48 ‘*\... 8 85
" lies., oases. 46 " ... 4 81 

EAGLE BORAX.

Omm o< 5-doe. Jo. pukaia..............45*

Oa reals.

• <*T-lb. cotton boia wbo,.

Choeolates and Coaoas.
ran oowam oa, limited.

Hygienic, 1-lb. tin. ............per dos. S6 75
j-lb. tin, ................ " S 50

“ {-lb. tino................. •• 1 00
" fancy tins................ *' 0 86

. " Mb. tins, tor eode nlor 
twmUlne, reeUurente. etc., w lb. 0 50 

Perfection, Jdb. tine, per do*.. ... 1 40 
Oocoe ■■enne. mot J-lb. tine,

doe...,-................................ 1 55
Chocolate—

Qneen'e Deeeert, ii ud i'e......... $0 40
" re......................... e «

Mexioen Veuille, J'e ud ) a.............. J 36
Borel N.rj Bock, " * ............... 6 »
Diamond, ................ | *
^ Vi......................  « *

Icings for cake—

67



THE CANADIAN GROCER November 3, 1905

No loss iu weight, pre
pared entirely by ma
chinery, never touched 
by hand. Are asked (or 
by the housewife, being 
ready for use as soon as 
opened. Are always 
fresh and tasty. They 
WILL SHOW YOU A

good profit and 
give satis- 
faction.

BATGER’S

CUT
MIXED

PEELS
* 2-lb. and 1-lb. 

DRUMS

BE 
SURE

to include 
this in your

NEXT ORDER 
FOR PEEL
from your jobber.

AGENTS:

ROSE & LA FLAMME 
nONTREAL 

Toronto

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

“IMPERIAL BRAND"
MAPLE SYRUP

has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit

ROSE & 
LAFLAMME,

AGENTS.
MONTREAL.

Confections— Fer doz.
Cream bare, large boxes..................... *2.25

“ small 11  1.35
Chocolate ginger, Iba........................... 3.75

" " i-Ibs...........................2.25
" wafers, {-lb. boxes............. 2.25
" " t-lb. boxes............... 1.30

fry’s.
Chocolate— per lb.

Caraccas, i's, 6-lb. boxes......................SO 42
Vanilla, t’B ......................................... 0 *2
"Gold Medal,” sweet, i’s, 6-lb. boxes 0 29 
Pure, unsweetened, j’s, 6-lb. boxes 0 42 
Fry’s "Diamond,’’ i’s, 14-lb. boxes 0 24 
Fry’s "Monogram," 4’s, 14-lb boxes 0 24

Cocoa— Per doz.
Concentrated, i’s, 1 doz. in box .... 2 40 

" Is. “ " .... 4 50
l-lbs. " “ .... 8 26

Homoeopathic, i's, 14-lb. boxes................
" 4’s, 12-lb. boxes................

Epps's Cocoa, case of 14 lb., per lb. .. 0 35 
Smaller quantities............................. 0 374

BBNSDORF'S COCOA

A. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Torento.

(lb tins, 4* doz. to case....... per doz., | .90
" “ 4 " " .... " 2.40

4 " " 2 “ “ .... " 175
i " " 1 " •' .... “ 9.00

JOHN P. MOTT A CO.’S.

R. S. Molndoe, Agent, Toronto.

Per lb.
Elite, fs..................................................SO 30
Prepared cocoa, i's to i's.................... 0 28
Mott's breakfast cocoa, I s................... 0 38

•• “ " $‘s................... 0 35
“ No. 1 chocolate, 4’s...................  0 30
“ Navy “ i's ................. 0 27
" Vanilla sticks, per gross — 1 00 
“ Diamond chocolate, is and 6’s. 0 23 
“ Confectionery chocolate, 21c. to 0 31 
“ Sweet chocolate liquors..20c. to 0 34

WALTER BAKER k O O.,LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxes SO 35
Aanilla chocolate, 6-lb. boxes.............  0 47
German sweet, 6-lb. boxes .............. 0 26

D _ Per lb.
Breakfast cocoa, J, 4,1 and 6-lb tins 0 40 
Cracked cocoa, 4-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5 a,

per box ...............................................  3 00
Soluble chocolate (hot or cold soda)

1-lb. cans............................................. 0 42
Vanilla chocolate wafers, 48 to box,

box.............................................. 1 66
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY CO.

Canadian Branch 530 SL Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case,|-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,I-lb. tins. .40c, 
6-lb. box#, 12 boxes in case, ilb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, 4-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, t-lb. tins. 34c. 

»
Premium chocolate—

6-lb bxs., 12 bxs. in case, 4-lb. pkgs. .33c. 
12-lb. bxs., 6 bxs. in case, I-lb. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case, *-lb. pkgs. ,35c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .35c.

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, 4-lb. pkgs. .44c.

Milk chocolate—
3-lb. bxs., 24 bxs. in case, ilb. pkgs ... 35a 
6-lb. bxs., 12 bxs. in case, ilb. pkgs. .35c.

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, Wb. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, |4b. pkgs. .32c.

Tid-Bit chocolate—
6-lb. bxs., 12 bxs._____„
12-lb. bxs., 6 bxs. in case,

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, ilb. pkgs. .23a 
124b. boxes, 6 boxes in case, i-lb. pegs 23c.

n case, ilb. pkgs. .30c. 
ilb pkgs. .30c.

Condensed Milk.
“ Anchor ’’ brand, cases 4 doz., per case $5 00 

" evap. cream, cp. 4d. " 4 65

Borden’s Condensed Milk Co.
Eagle ” brand........................................ 81 50
Gold Seal ” brand ................................ 1 30
Peerless ” brand evaporated cream.. 1 20

CreaM*

TRURO CONDENSED MILK k CANNING 
CO., LIMITED.

‘Jersey" brand evaporated cream
per case (4 doz.)................................ $4 65

1 Reindeer " brand per case (4 doz)__ 5.60

Coffee.
“ Bee " brand, 1 lb. tina,^>es, 30 tins 9 00 

" “ 2 lb. tins, cases, 15 tins 8 70
" Beaver " coffee, 24-1 lb. pkgs..............4 80
" Sun " brand, 25 and 50 lb. tins—

Gem, roasted or ground.................... 0 30
Extra, “ ................... 0 26
Fine " *' ...................0 22
Fancy “ M ....................0 18

"Beaver”(ground only compound).... 0 15

THE EBY, BLAIN CO., LIMITED.
In bulk— Per lb
Club House............................................ 0 32
Royal lava............................................. 0 31
Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon..................................... 0 20
High Grade package goods—

Gold Medal, 24b. tins....................... 0 30
Gold MedaL 1-lb. tins....................... 0 31
Kin HeeiTlb. tins............................. 0 SO
Cafe Des Gourmets, ground only, 1-

lb. glass jars.................................... 0 30
English Breakfast, ground only 1- 

lb. tins............................................. 0 IP
JAMES turner k oo. Per lb

Mecca.........................................................SO 32
Damascus..............   0 28
Cairo........................................................ 0 20
Sirdar...................................................... 0 17
Old Dutch Bio.......................................  0 124

b. d. marceau, MontreaL Per lb
“OldCrow" Java.................................... $0 25

“ Mocha............................. 0 25
" Condor " Java....................................  0 30

“ Mocha................................ 0 30
15-year-old Mandheling Java and

hand-picked Mocha........................ 0 50
1-lb. fancy tins choice pure coffee, 48

tins per case.....................................  0 20
Madam Huot’s coffee, l-lb. tins............. 0 31

..........................2-lb. tins................. 0 60
100 lb. delivered in Ontario and Quebec.
Rio No. 1....................................................0 16
Condor I. 40-lb. boxes.........................  45c.

“ n, 40-lb. boxes...........................42|a
“ HI, 80-lb. boxes.......................... 37|a
“ IV, 80-Ib. boxes......................... 36a

S. H. k A. A EWING’S. _Per
Motib* and Java coffee, in l-lb tins, 30- ^
Mocha and java coffee, in 2-lb tins, 30^ 

lb cases.............................................. »
Cheese.

Imperial—Large size Jars....per doz. $8 25
Medium size jars................ J 5?
Small size jars..................... ‘ ? 40
Individual size Jars............  1 00

ImperieJ holder-Le«e Mze ■; 18 00
Smell size............................ “ 1100

" qoMoit-Leige lize.........  “ * ÿ

m
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A Word to the Trade.
The beet crop is now coming in and we are getting busy in anticipation of a large demand for our

Extra Standard Granulated Sugar
Last season our supply—large though it was—fell short of the demand. To ensure prompt 
attention, therefore, order from your jobber early.

Remember, our sugar is a Canadian product. It's manufactured in Canada from raw 
material grown in Canada, and it isn’t surpassed for purity by any sugar—cane or beet—on the 
market. We shall have more to say on this subject. Look for our ad. each week.

ONTARIO SUGAR CO. Berlin, Ont.

Coupon Books—Allison's.
For sale in Canada by The Eby Blain Co-* 

Limited, Toronto. C. O. Beauchemin *
Fila. Montreal.
S1Ü8.1---------

Couj

I, S3, $5. «10 and *20 books.
Un- Covenant!

In lota of leas than 100
books, 1 kind assorted. 4c. 44c.

100 to 500 books.................... 3*c. 4c.
100 to 1,000 books................. So. Sic

Allison’s Coupon Pass Book.
• 1 00 to $3 00 books ................ 3 cents each

6 00 books.................................... 4
10 00 "  54
15 00 *'  64
10 00 ”  71
15 00 “  8
50 00 "  IS

Clesner.
Per do*. 

4-oz. cans $ 0.90 
8o* " 1.35

. 10-os. " 1.86
"StLEANER Quart ;; S.75
nlnmaiK. Gallon 10.00

Wholesale Agents 
Davidson à Hag. Limited, Toionto

Fly Pads.
The

£s

Infants' Feed.
Bobinson'a patent harts* j-lb. to.

groats 1-lb- Uns. 
" l-lb tins

Jams and Jellies.
Southwell’S GOODS. Her doz 

Frank Magor & Co.. Agents.
Orange marmalade.................................. 81 50
Clear jelly marmalade........................ 1 81
Strawberry W. F. jam......................... 2 00
Raspberry " "   2 00
Apricot “ “   1 75
Black currant “   1 75
Other jams..................................81 55 1 90
Red currant jelly .................................. 2 75

T. UPTON A oo.

Compound Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. 81 00
2-lb. tins, 2 doz. in case.............. per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 061
7 and 14-lb. wood pails......... . .per lb. 0 061
30-Ib. wood pails......................... " 0 06$
Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case.per doz. 1 00
2-lb. tins, 2 doz. in case per lb............. 0 07
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 061
30-lb. wood pails........................... “ 0 06$
Home Made Jams—absolutely pure— 
l-lb. glass jars (16-oz. gem) 2 doz. in

case...........................per do* $145 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate...................................... per lb. 0 09
7. 14 and 30-lb. wood pails, 6 pails in

orate...................................... per lb. 0 09

Lieorice.
NATIONAL LIOOBICE OO.

5-lb. boxes, wood or paper... .per lb. 80 40 
Fancy boxes (36or 50 sticks)—per box 1 25
“ Binged " 5-lb. boxes.............per lb. 0 40
"Acme" pellets,5-lb. cans....percan 1 00 

" “ (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 2 00
Licorice lozenges, 5-lb.glass jars.... 1 75

“ " SO 5-lb. cans............. 1 50
" Purity ’’ lioorice 10 sticks............. 1 4C

" " 100 sticks...............  0 73
Duloe large cent sticks, 100 in box...

Lye (Concentrated).
oiLLXTT'e PEKFDMSD. Per case.

1 case of 4 do*........................................  83 63
3 cases of 4 doz....................................... 83 50
6 eases or mere ....................................  3 40

Mince Meat.
Wetheys condensed, per gross net ...812 00 

per case of doz. net......... 3 00

Mustard.
CJLMAN’8 OB KEEN'S.

D.S.F., ;b. tins.......................per do*. 8 1 40
'* 4-lb. tins..................... •' 2 50

l-lb. tins ................... " 5 00
Durham 4-lb. jar.........................per jar. 0 75

“ l-lb. jar.......................... >1 0 25
F. D., t-lb. tins.........................per do* 0 85

" 4-lb. tins....................... " 1 45

E. D. margeau, Montreal.

" Condor," 12.1b. boxes—
4-lb. tins..................per lb. 8 0 35
4-lb. tins................................... " 0 35
l-lb. tins................................... •' 0 324
4-lb. jar*...............................pet jar 190
l-lb. jars............................... *• 0 35

Old Crow," 13-lb. boxes—
4-lb. tin*................................. per lb. 0 25
4-lb. tins................................. “ 0 23
l-lb. tine................................ " 0 224
4-lb. jars................................ per jar 0 70
l-lb. jars............................... o 25

T. UPTON A oo.

12-oz glass jars, 2do7.caee — per doz.8 1 00 
Home-made, in l-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails.per lb. 0 OHj 
Golden shred marmalade, 2 doz. case,

per doz........................................... 1 75

Pickles
STEPHENS.

A. P. Tippet A Co., Agents

Cement stoppers (pints)........ per do* 8 1 30
Corked Tr " ............. " 1 90

Salt.
Cerebos salt, per doz. pkg* (4 do* in 

case).......................................................... 81 4»

Orange Meat.
Cases, 36 15c. 

packages.. .94.50
5 cas ■ lota.... 140 

(Freight paid. I
Casee, 30 26c. 

packages... 110
6 case lota__ 110

(Freight paid I

"KlUNfeBl Case of l-lb.contain

iSLeBo**' pe’
Case of 4-b. (con

taining 120 pkg*) 
per box, S3 00.

Case of l-lb. and 4- 
lb. (containing 39 
1-1* \ and 60 4-lb. 

, „ PkgslePer box. 83 00.
Case of Jo. pkgs. containing 96 pkg*V per

Orange Marmalade.
THE BBT, BLAIN OO., LIMITED.

“Anchor" brand l-lb. glass....................
'* quart gem jars..........

81 60
I 40

box, 83 00-

MAGIC BRAND

Per case.
No. 1, case* 60 l-lb. packages.............8 2 75
No. 3. " 180 4-lb. “ ............. 3 75
No-*’ " {«Hh }......... 175
No. 5 Magic soda—cases 100—10-ox pkg*
1 case.......................................................  2 85
$ casee....................................................... 2 75

brand, 8oz., case* 120 pkg* )
10 o*. case* 96 pkg* 83C0 
16 o*. oases, 60 pkg* J ease

ill

B9
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Soap and Washing Powder».
a p. tippet A oo., Agent».

Maypole soap, oolore............per groeeSlO 30
" " black.................. “ 15 SO

Oriole soap................................... jj Jg 80
Gloriol* eoap.............................. U 00
Straw hat polish....................... 10 90

BABBITTS.

___ Babbitt's “1776”
6-oz.pkgs.i3.50 per 

***2*W^5l box. 5 boxeea
. freight paid and

half box free.
1 Babbitt’s “Best
fsgî^ soap, 100 bars

$4 10 per box. 
Potash or Lye, bxe

each 2 doz., $3 per box.

WM. H. DUNN AGENT.

Lüy White Gloss—

1-lb. fancy cartons, oases 30 lb. 0 071
6-lb. toy trunks, 8 in case........... 0 07*
6-lb. enameled tin canisters, 8

incase.............................................. 0 071
Kegs, ex. crystals, i06 lb.............. 0 06$

Brantford Gloss—

1-lb. fancy boxes, cases 36 lb........$0 071
Canadian Electric Starch- 

Boxes of 40 fancy pkgs., per case 8 50 
Celluloid Starch-

Boxes of 46 cartons, per case.... 3 50 

Culinary Starches—

Challenge Prepared Com— 
kages, boxes 40 lb 
itford Prepared Corn—

16, GOLD. SILVOÊà
AND OTHER*, pm.

r

1-lb. packages, boxes 40 lb........... 0 061
No. 1 Brantforf " ~

1-lb. packages, boxes 40 lb........... 0 061
lMaise Com Starch- 
packages, boxes 40 lb........... 0 061

BAN TOY STARCH.

10c. pkgee, cases 6 doz., per case..

^îTOïl5

FOR ALL
noudcnoLD purposes.

4 75

CHASER 
____SOAP

Does the Work

CHASER SOAP.

case........................................................$2 40
Special quotations for quantities.

(Fairbank)
GOLD DUST WASHING POWDER.

24 25c. packages ......................................$4 65
5 ) 10c. “   3 90
100 5c. "   3 90
100 10c. cakes (Glycerine Tar Soap).... 6 50
100 10c. cakes (Sanitary Soap) ............. 6 50
100 5c. cakes (Fairy Soap) ................... 3 90
100 5c. cakes (Capco Soap) .. ............... 3 90
100 5c. cakes (Scouring Soap)................. 3 90
100 5c. bars (Santa Claus Soap)............ 3 80
100 5c. bars (Clairette Soap).................. 3 65
100 5c. bars (Mascot Soap).................... 3 45

The above quotations are all on 5-box lots. 
When not more than one box of laundry soap 
is included in a five-box assortment a box of
25 10c. packages or 50 5c. packages of Gold
~ ’ ”1 be included free,

BT. LAWRENCE STARCH OO., LIMITED.
Ontario and Quebec.

Culinary Starches—
St. Lawrence corn starch, 40 lb . 0 06# 
Durham com starch, 40 lb..............  0 05$

Laundry Starches—

No. 1 White, 4-lb. cartons, 48 lb.. 0 051 
“ 3-lb. cartons,36lb.. 0 05$
° 200-lb. bbL...................  0 05

100-lb. kegs................. 0 05
Canada Laundry, 40 to 46 lb.........  0 04 ;
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

1-lb. fancy, 301b.......... 0 07
“ large lumps, 100-lb kegs 0 06

Patent starch, 1-lb. fancy, 98 lb.. 0 07 
Akron Gloss, 1-lb. packages, 40-lb. 0 05

OCEAN MILLS.

■ I a ilil I 11111 11

MA/IOrACTURCD BY
G.F. SUTTON-SONS-fir C?

05B0RME W0RK5. BRArtDOfl ROAD.
KINGS CROSS, N.

Chinese starch, 
per case of 4 
doz., $4, less 5 
percent.

small's brand—Standard.

5 gal. tins, per can...................................... 4 40
1 “ “ per case...................................... 4 90
1 “ " “   5 45} ' * "   5 70

Teas.
BALADA CEYLON.

Wholesale. Bétail

Stove Polish.

Brown Label, l a.......................... «0 30 «0 16
'• - ï’a........................... OH 0 *

Green Label, fa and Î»........... 0 H 0 «0
Blue Label, la, 1>. fa and fa 0» 0 40
Bed Label. 1» arid fa................ 0 M 0 SO
Gold label, fa........................ 0 44 0 «0

[ Pure Cq^lon Tea j
Ceylon Tea, In 

1 ana fib. lead 
packages, black 
or mixed.

Rising Bun, Sos. cakes, fgroaa boxes |F3Î* 
\g Bun, fox. cakes, grass boxes 4 60 
Paste,lOo.else,fgreaeboxes.... 10 0»
“ ' ” " , (gross box*....

Black Label, 1-lb., retail at Kc.............. $0 10

Bine Label, retail at 90a.........................  OH
GreenLebeL " 40c......................... OH
Bed label, 50a......................... 0#
Orange Label, 60a........................ OH
OoMXabel, •• Ha........................ 0 66

Dust washing powder 
freight prepaid.

Starch.
CDWARDBBURG STARCH OO., LIMITED

Laundry Starches—

No. 1 White or blue, 44b. carton .$ 0 06
P 05 
0 04 
0 07 
D 071 
0 07| 
0 06

draw-lid boxes.BUver gloss
Silver gloss, 6-lb. tin canisters.... 

ward’s silv gloss, 1-lb. pkg. 
.largeKegs silver crystal—

n-lb. cartons.......... 0
Is. and kegs.......... 0 06

Canada White Gloss, 1-lb. pkgs... 0 06* 
Benson’s enamel—per box 1 15 to 3 50

Sun Paste, 6c. aise,

Culinary Starch—

Benson * Co.'s-Prepared Corn. 
Canada Pure Com

Rice Starch—

Edwardsburg No. 1 white, 1-lb. oar. 0 10 
Edwardsburg No. 1 white or blue,

4-Ib. lumps........................................  0 084 Oases, each 60 14b...................................  so 85
"Sfifc:::)......................••

l»Hb.................................... 036
H. DUNN, AGENT

brand starch—
Enamellnc fio.O 38

laundry, 64-12 oz. pkg. per case $5 00 
32-12 " per| “ 2 50 

com starch 40-16 oz. pkg, “ “ 3 00
Sun ” berated starch, 40-16 oz, pk.

per case........................................... 3 00

■4,bxs.,ea. I ds.^™ 
EnameHne No.O 66
■6,bxs.,ea.3 dz. 
iname 11 n tWÊI

Blaokene^H^ffl 
■cans, per lb^|

LUDELLA OXYLON, 
AND i’i PKGS.

berated starch, 50 box. 100 lb. keg 0 
1 laundry " 50 “ “ “ " 0

Gem.......................100 A 200 lb. kegs 0
Blue Label I s.......... •0 184 80 16

0 19 0
0 21 0 30
0 18 0 40
0 30 0 40
0 86 0 60

Bine Label i’s..............  .............
Knameline stove dressing, per doz........ 0 70 Orange Label, l’s and 4's ....

Brown label, l’s and i s........
BRANTFORD STARCH WORKS, LIMITED Brown LabeLIjrup. and i’i ..Green label,

b. D. margeau, Montreal 

Japan Teas—
“ Condor " I 40-lb. boxes..............  80 424

II 40-lb. boxes.............. 0 371
“ m 80-lb. boxes........... 0 321

HMD AAA Juan, 40lb "at..............  0 30
" AA 40 “ ..............  0 274

Blue Jay, basket fired Japan, 70 lbs., 0 25
"Condor"IV 80-lb. ,r ................ 0 274

" V 80-lb. " ................ 0 25
'* XXXX 80-lb.boxes___  0 214
" XXXX 30-lb. " .... 0 22$

XXX 80-lb. " .... 0 19
" XXX 30-lb. " .... 0 20
" XX 80-lb. * .... o 18
" XX30-lb. " .... 0 184
" LX 60-lb. per case, lead

packets (Id l’s and 70 i’s) G 25

" Condor ’’ Ceylon black tea In lead packets 
Green Label, 4s, is and Is,
60-lb. cases..................retail 0 25 at 0 10
Grey label, 4s, |s and Is,
60-lb. cases................retail 0 30 at 0 23
Yellow Label, hi and Is,
60-lb. cases ................retail 0 36 at 0 26
Blue Label, 4*. is and Is,
50-lb cases ................retail 0 40 at 0 30
Bed label, 4s, is and Is.
50-lb cases ................retail 0 50 at 0 34
White Label, is,* and Is,
604b cases ................retail at 0 40

Black Teas—"Old Crow " blend—

Bronzed tins of 10,26,60 and 80-lb.
No. 1................................... per lb. 0 36
go. 3............................................ " 0 30

No. 4............................................ " 0 90
No. 6............................................ " 0 174

Tobaeeo.
THE EMPIRE TOBAOOO OO., LIMITED.

Smoking—Empire, 4s, 6s and 12s.... 80 46
Amber, 8s. and Ss..............  0 60

" Ivy, 7s......................................... 0 50
Rosebud, 7s.......................... • 61

Chewing—Currency, 12s. and64s.... 0 46
" Old Fox, 12s............................ 0 48
" Snowehoe, 64s........................ 0 51
" Pay BolUiR........................ 0 56
" Stag, 10 oz............................... 0 45
“ " Bobs, 6s. and 12s............... 0 45
" “ 10 oz. bars, 64s......... 0 45
" Fair Play, 8s. and 13s____ 0 53
" Club, 6s. and 12s................... 0 46
“ Universal, 13s........................ 0 47
" Dixie, 7s................................... 0 56

Vinegars.

e. D. mabcxau, Montreal. Per gel

g MB, pure distilled, highest quality., fo si 6
Condor, pure distilled.............................. 0 371
Old Crow......................................................... SB,

Spécial prloee to buyers ot lsrse a nanti tie.

Tsast.

Royalyeeat,3dox. 6a pkgs. in esse. ,.|1 06
Gllletticreamyeaat,3dor ............  lit
Jersey oream yeast cake, s.le.... 1 ■ 
Victoria doaio.... 1 H

” Idea Me... 1 H
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We haven’t very many 
left. The 'book- - S. GOOD FOR GROCERS

People are getting more convinced every day that 
pare fret* vinegars are the only vinegars proper for 
human beings to nee. So the trade of ^ .

■mssnvww i| finding its jyay to a 
great many grpcers 
who want good mis at, 
the ynalteet cost ôf 
lime am} trouble. -

Sent for app*-
val. If »«u keep 
It «end $1-00 ; If 
you don't keep It, 
then wen «e* ft 
bpsk. ,'v v '

is growing and will coatinue to grow. There is a tons 
of reliability given to the store that Carries the purest of 
vinegars, and when the reliability is backed ap with 
dollar returns why |hpn)d a «y grocer not say, Golden
R^et for me V' The Wilson Wsye «*» honest, hence 
the triumph. Ordmr ‘fGoWew Wwsset Kfneew "
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Our New Une
'•. • > "<: •. '/®3p£ . :

555555

Complete with burnere 
and chimneys.

We have a dozen 
different assort- 
of various st 
all prices.

WRITE FOR PARTICULARS.

They are sure sellers and price Is right.

made from the choicest 
of the Niagara Eden.

Have You Tried
The quality is positively great. 
Our embossed label—thp best yet 
—attracts trade.
Order from your jobber. If he 
cannot supply you, write ns.

COWANS,
TORONTO AND \

J.H.
■ ’ ffannnrl dftnd« \\UBMueip wrmwaW1 m 9

fey

Insist on our
■ i i nuée
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