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QUALITY
FRUIT JAMS

B e —

. Buy jams to-day
T | at a price based on sugar

ST CA\'I’ARINI’J

ELCH “Lades” are quality jams And so we suggest that you ask

offered at prices that make them your wholesaler now, while he has
remarkable values. Prices have not some, to quote: Grapelade, Plumlade,
been advanced because of high sugar Peachlade, Fruitlade (Raspberry),

this past Summer. The Welch line Currantlade and Marmalade (Orange).

offers advantages to the retailer in the Tt os: wdass dien ok 3 1l ok el

opportunity to secure a stock of lincd;s*t'n.nﬁar\d 11'6] gl e b
SLé alls.

Quality Fruit Jams at a moderate price.

The Welch Co. Limited, St.Catharines, Ontario

o
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This advertise-
ment is one of
a series pre-
pared for deal-
ers who sell
O-Cedar pro-
ducts. To be
used in their
local news-
papers, pro-
grammes, ete.

CANADIAN GROCER

R

cLEAuY

wirloiglar

maisanes

Hints from Our Home
Brightening Department

It’s wonderful what a new coat of paint or varnish will do in

Send now for
the Folder
showing the
complete list
of cuts and ad-
vertisement s.
Or if you have
already receiv-
ed one of the
Folders, write
and let wus
know which of
the O-Cedar
Advertise-
ments or cuts

brightening up the house. When you decide to freshen up the bath-
room or kitchen with a coat of paint, or surprise that scratched chair
and table with a sparkling coat of varnish, come in and see us.
We have a complete line of paints, varnishes, brushes and everything
for brightening up the home.

To keep the floors and furniture bright and ghstemng, we know
of‘nothing better than the O-Cedar Polish Mop and

(Edar

you would like
sent to you.

Dealer’s Name

We Will Send You FREE an

Assortment of These Business-
Pulling Advertisements

. They were designed especially for you. They
feature the various articles of your stock in both
pictures and words, and they come all ready for
newspaper or printer, to appear over your own
name and address.

This is part of the service we offer to dealers
who handle O-Cedar Polish and the O-Cedar
Polish Mop. We gladly co-operate with you in
every way to create more business. Newspaper
advertisements, window cards, show cards, or
display stands, cuts for programmes or dodgers——
all are free to you for the asking.

CHANNELL CHEMICAL CO., Limited
TORONTO

CANADIAN GROCER, published every Friday. Yearly subscription price, $4.00. Entered as second-class matter at Post Offi Otta
class matter July 5, 1912, at the Post Office, at Buffalo, under the Act of March 3rd, 1879, s bl e Bl
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Now is the Time to Feature

73071(%44 Reindeer Coffee

—the handy, economical and delicious

Borden product that makes the finest

flavored coffee in an instant by simply

adding boiling water—no sugar or
milk is required because they’re both
in the prepared coffee. It does away
with percolators and coffee pots and its
great convenience and economy have
made it a highly popular seller and one
that wins steady repeat orders. Get the

The Borden Co.,

Montreal

Borden's Products—
Eagle Brand Milk
St. Charles Milk

most out of this big Fall and Winter
selling by featuring your stock of this
superb Borden product prominently
i every display.

Send for Reindeer Coffee recipe
folders to hand to your customers.
Recommend it and profit by your sug-
gestion. Your jobber sells it.

Limited

Reindeer Coffee
Reindeer Cocoa)
Malted Milk

ST CHARLES

Brand Milk
“With the Cream Leftin
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A Quick Seller—
A Sure Repeater

Bowes Mincemeat has the quality, flavor and purity
that mean the greatest success in mince-pie-making for
your customers. It will pay you to get in a good stock of
this popular line right away and keep it well to the front.
When filling your order,—either direct to us or through
your jobber—we will send you our beautiful colored show
card, a small, black-and-white reproduction of which is
shown above. Hang this in a conspicuous place and it will
greatly help your sales—it links up your store with the ad-

vertising we are cerrying in the women’s and national
magazines, and also reminds them that the mince-pie
season is at hand.

The Bowes Company, Limited
- Corner Church and Wellington Streets, Torontg

v a b




October- 22, 1920 CANADIAN:-GROCER 3

b,

[

> K

N
| o
| S

Two “KKOVAH” Products that are
time -tested, profitable Sellers—

KKOVAH CUSTARD POWDERI l KKOVAH HEALTH SALT l

- An exceedingly popular selling Custard (Makes you fit, keeps you fit)
Powder that makes rich, creamy delicious
custard without the use of eggs, a feature The rapid selling line that is daily proving
that, combined with its delicious, wholesome its worth as a dependable, efficient saline
flavor, has made it a big seller, and one and a repeater of the highest order. Try-

that grocers can always depend on for sat- a sample order of these popular Kkovah
isfaction and a real good profit margin. products.
({1 ” s
The “KKOVAH” Family
Kkovah Health Salt .......... $1.80 per doz. Kkovah Lemon Pie Filler ...... $1.70 per doz.
K kovaliuGustard o el dshs $1.70 per doz. Kkovah Chocolate Pie Filler ....$1.70 per doz.

Kkovah Egg Substitute ........ $1.50 per doz.

Sole Agents for Canada

MACLURE & LANGLEY

Limited
MONTREAL TORONTO WINNIPEG
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WAGSTAFFE’S
Candied Peels

(Lemon, Orange, and Citron)

Now Ready for Delivery

They are equal to the best British make, are far superior

in flavor and color to Imported American Peels. Mr.
Retailer, insist on getting WAGSTAFFE’S PEELS,

they are CANADIAN-—no better made.
Order From Your Wholesale Grocer

WAGSTAFFE, LIMITED

PURE FOOD PRESERVERS

HAMILTON - CANADA
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MAZOLA

Simply Had to Come!

Just as electric lighting, the telephone, the motor car all came n an-
swer to a crying need in modern life, a perfectly refined cooking oil
from bountiful corn answers the immediate needs of kitchen economy.

From the Heart of the Giolden Corn comes the greatest opportunity offered for many years in the
line of food produects.

MAZOLA simply had to come—the product of the hour-—not just a grocery specialty, but almost
an economic necessity. ,

Go back over your own experience, and you will agree that the merchant who profited most was
he who early realized the tendencies of the trade, the man who visioned the imminent require-
ments of consumer demand, when the voice of that demand was a mere whisper.

The stage is set for Corn Oil at its best—in its most pleasing and useful form—MAZOLA. Con-
sider the ever-mounting cost of butter and other old-style shortenings; the enforced changes in bak-
ing and eating habits; the growing dislike in refined homes to the use of animal fats; all those
general conditions summed up under the term “I.C.L.,” which are straining the average family
budget to bursting point. To all this MAZOLA brings the relief required.

Present-day conditions are forcing MAZOLA into a market desperate to buy! It has the tremen-
dous advantage of being first to realize and meet that demand. It is sure of a permanent market,
being based on an actual and growing need.

Not an Experiment | |

The experimental stage is over. High in nutritive and utility value, MAZOLA has conquered
every test. It has been stamped “O.K.”” by recognized experts in culinary science, famous chefs of
leading hotels, clubs and transportation companies. Greatest of all, it has stood the final consumer
test in Canadian homes.

In the big consuming market to the south of us, where conditions are equally acute, over 50 mil-
lion pounds of MAZOLA were used in baking last vear, practically half a pound per unit of popu- '

lation.
Canadian-Made MAZOLA

Corn Oil in the handy MAZOLA tin, and at the new price which intensifies its saleability, will
find an eagerly ready demand; one that will tax all our resources to adequately meet.

-

Confidently we predict a tremendous sale just as soon as the anxious public is made aware of the
coming of MAZOLA to relieve the baking situation. Our new refinery is equipped to cope with
any reasonable demand, with ample provision- made for the extensions required by an expanding
market. ’

For the consumer, the utility value of MAZOLA is unlimited. To the retail grocer and wholesale
distributor, no grocery product affords such profit possibilities, '

We feel fortunate in being able to offer to our friends in control of distributive channels a product
<0 entirely satisfactory from every merchandising angle. -

£}

o THE CANADA STARCH COMPANY, LIMITED
MONTREAL

—
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APPLES APPLES

Best Varieties Ontario Winter Apples

In Barrels and -Boxes. Special Prices on Carload Quantities.

B.C. MACINTOSH REDS — Fancy Wrapped Fruit in Boxes.

CALIFORNIA RED EMPEROR GRAPES

High Colored Fancy Stock in Drums.

ORANGES LEMONS GRAPEFRUIT
SWEET POTATOES

DOMESTIC VEGETABLES

POTATOES ONIONS CABBAGE CARROTS
BEETS TURNIPS PARSNIPS

Well-Matured Stock for Winter Storage.

PETERS, [DUNCAN [ .IMITED

| 88 Front St. E., TORONTO
Branches : NORTH BAY SUDBURY COBALT TIMMINS
I=

A Good Investment

Do you want a clerk or store manager? Do you want to sell or exchange your

Do you want a traveller? business?

Do you want a position as clerk or Do you want to buy a grocery busi-
travelling salesman? ness?

Do you want an agent? Do you want to buy or sell any store

Do you want an agency? equipment ?

If so, sit down now, and draft an advertisement for CANADIAN GROCER’S “Wanted” page,
setting forth just what you want, and stating your needs or qualifications. Such an advertise-
ment will automatically seek out for you the only people you want to reach—those who are
actively engaged in selling groceries in Canada.

The cost?

Trifling! Three cents per word for first insertion and two cents per word for each subsequent
insertion of the same advertisement. Each figure is counted as a word, and a charge of five
cents extra per insertion is made when Box Number is required. In this way the advertiser’s
name is, if desired, kept confidential.

Copy for Condensed Advertisements should reach the Toronto office of CANADIAN GROCER
not later than Monday morning to catch the current week’s issue. In order to save unnecessary
correspondence and bookkeeping, please remit with copy, preferably by money order.

Canadian Grocer, 153 University Ave, Toronto, Ont.
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Clark’s
Tomato Ketchup

Made in Canada

Now 1s your chance, Mr. Grocer,
to make a hit.

Clark’s Tomato Ketchup
1s positively the best on the mar-
ket, and Clark’s Tomato
Ketchup Poster i1s now ap-
pearing on the billboards. Link
up your store with our adver-
tising, display this popular relish
on your counters, etc., dress your
windows with 1t and watch the
~sale grow.

All New Season’s Pack.

’ By Canadians

See our list for “other good things’’

f W, Cla?k Limited, - Montreal

= - - E-C = = - =
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Tie up your small
packets and boxes
neatly and watch
yoursalesincrease

Use the Albion
(F.M.) LTD Silky Cotton Cords

40-42 KING WILLIAM "STREET, A wide range of sizes
LONDON, E.C4. ENGLAND. and colors always in

Cables: ““Loudly, London”’ stock.
Codes (Private): A.B.C. 4th and 5th Editions . e
Send your enquiries

Western Union and Bentleys :
There are plenty of fine fish in the sea, direct or through in-
but the best of all Sardines are the dent agent to

BAYO The Albion Sewing Cotton Co.
Fawley Mills,h';:atdtenham Hale
RE AL LONDON, N. 17.

INES England
The Elite of the Sea

(Packed in Pure Olive Oil)

TOCK Quality, Mr. Grocer, for suc-
S cessful business. The Obayo Real

Sardines are of top-grade quality
because only the finest selected sardines
find their way into Obayo tins labelled
gold and blue. Thus we are able to
guarantee each tin to be of regular first-
class quality. Moreover, the fish are
packed in pure olive oil. Your enter-
prise requires big business in all your
lines. Be quite certain of this:

Obayo Real Sardines

will bring
BIGGER AND BIGGER
REDOUBLED AND REDOUBLED
SARDINE BUSINESS
When next you order Sardines,
ORDER

Obayo Real Sardines

Direct Imperters:
FIELD & CO. (F.M.), Ltd.,
40-42 King William St., London, E.C. 4

Canadian Agenls :
SAINSBURY BROS., Board of Trade Bldg., TORONTO, ONT.
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JAMS
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN ,
CHOCOLATE ¥

Agents:
Wm. H. Dunn, Limited, Montreal

Maritime Provinces and Western Canada

Lind Brokerage Co., Ltd.. Toronto

|

England’s Best®
 «NY_~.  Pure Malt
0‘ - Vinegar
> gtk Rickles & Sauces

g Speciality B { Fruit Sauce
Have Stood the Test of Time o L
Having Been Established Since 1750

Canadian Agents

Bi & Son, Pickford & Blacks Wharf, Halifax, N.S.
!l!!nnterWhlte.’l ndsNrﬂ\MnrketW'hrf St. John, N.B.
T.

. Hall & Son, Room 21, 212 McGill St., Montreal. Our agents have a full
. .l: hue, 401 R d 8t, 1 Ont.

e Lind Brokerage u, Ltd., 49 Wellington sc E., Toronto. . ' g
i & G S5, et ts, Wi ~range of samples
E. Jarvis & Co., Duncan Buildings, Pender St. West, Vancouver, B.C.

Purnell &

anter, Ltd., Bristol, England
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Xmas Stockings

SPLENDID VALUES AT
5¢c., 10c., 15c., 25c., 50c., $1.00 to
$2.50 Sizes at Retail

Stocking Bags
WITH SANTA CLAUS AND DOLL

" BODIES—FILLED WITH CANDIES
to retail at 15c., 20c. and 25c. each.

Milk Chocolate

SANTA CLAUS, TURKEYS
AND NOVELTIES

We have the goods—uirite for prices now.

CHAS. LAUDER CO.

97 Ontario St, TORONTO

The Norcanner Brand

of “Brisling”” Sardines are
packed in Quarter Dingley
tins from the finest sum-
mer caught Brisling with
Virgin Olive Oil. You’ll
find the price right and
the profit good.

Bravo Brand
Sild Sardines

Another brand of high
class sardines. In Quar-
ter Dingley and Eighth
Size tins. A real delicacy.

Your jobber can supply you

NORCANNERS, LIMITED
STAVANGER, NORWAY

American Headquarters:
105 Hudson Street, New York
Canadian Agents:
C. B. Hart Reg. A.S. May & Co. Deonald H. Bain Co.
Moentreal Toronte Winnipeg

You Never
Associated |
Kilts with
Weaklings
y: | R:;)ust ;‘

Fighting
Pink

KILTIE

Brand

"PINK
SALMON

SA&M@N CAUGHT AND PACKED by
WALLACE FISHERIES Ltd.

Impenial Grain and Milling
Co., Limited |

VANCOUVER, B.C.

We are offering the best value
in Rice on the Canadian
market to-day.
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WESTERN CANADA

'Squirrel Brand

PEANUT
BU T FER

W. H. Edgett Ltd.

Vancouver
Canada

Wholesale Purchasing Brokers
Exporters and Importers

C. T. NELSON
Grocery Broker and Manufacturers’ Agent
534 Yates Street, Victoria, B.C.

Oriental products.

VICTORIA VANCOUVER

In touch with all British Columbia whole-
salers and jobbers, and can place your line
to best advantage. Agent for shippers of

Western Transfer & Sforage, Ltd.
C.N.R. Carters C.P.R.

DISTRIBUTION - STORAGE - CARTAGE

P.0. Box 666, Edmonton, Alta.

Members of the Canadian Wareh s A

N PB T'[Y “‘. Merchandise Broker and
JOH ) ' Manufacturers’ Agent
Head Office: REGINA, SASK.

MR. MANUFACTURER—

Would you like to have an Energetic, Pro-
gressive firm represent you in Saskatchewan?
Pritty has the reputation for “Putting it
over.”” Wholesale and Retail trade canvassed
for you. Personal attention to every account.
Appoint “'Pritty’” for  Saskatchewan. 1009,
efficiency.

B. M. Henderson Brokerage, Ltd.

101st Street, Edmonton, Alta
(Brokers Exclusively)
Dried Fruits, Nuts, Beans, Jams,

Cereals, Fresh Fruits and
Vegetables

209 Empire Block, Corner Jasper Ave. and

Donaldson Phillips Agencies
Limited
Grocery and Pr:duce Brokers

CANNED SALMON
124 Pacific Bldg. - Vancouver, B.C.

EVERY MORSEL EDIBLE
AND DELICIOUS

Pilchards.

A Prairie Buyer said he thought he had bought Albatross
Beware of loose statements.
Pilchards are always packed under Albatross Brand.

ALBATROSS PILCHZRDS

Clayoquot Sound Canning Co., Ltd.
VICTORIA

AGENTS:

Ontario and Quebec :— Alfred Powis & Son, Hamilton, Ontario
Manitoba and Saskatchewan:—H. P. Pennock & Co., Ltd., Winnipeg, Man.
Alberta and British Columbia :—Mason & Hickey
J. L. Beckwith, Victoria, B. C.

Albatross

Thomas Lewis Arnett,

\t Souris, Man.
\

-

You can tell an Ar-
nettized Store as soon
as you enter it, be-
cause its arrangement
anc display are the
utmost in store ef-
ficiency.

Write us for illus-
trated catalog, and
details of Arnett Ser-
vice for your store.

When Writing
Advertisers

Please Mention
This Paper.
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WESTERN CANADA

FRANK H. WILEY

Mfrs. Agent and Importer
Groceries and Chemicals

Special all grades Sugar for immediate shipment

533-537 Henry Ave., Winnipeg

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS AGENTS

Take advantage of our Service
WINNIPEG MANITOBA

W. L. Mackenzie & Co., Ltd.
Head Office: Winnipeg

Branches
Regina, Saskatoon, Calgary, Edmonton

A. M. Maclure & Co.

MALTESE CROSS BUILDING

WINNIPEG

IMPORTERS, BROKERS
MAN’F’S. AGENTS
GROCERY, DRUG AND
CONFECTIONERY

SPECIALTIES

Geo. W. Griffiths & Co., Ltd.

246 Princess Street
Winnipeg, Manitoba
Selling Agents and Brokers

Grocery Specialties, Druggists’ Sundries
Pipes, Cigarettes, Tobaccos and
Smokers’ Sundries

SAY YOU SAW IT IN CANADIAN GROCER,
IT WILL HELP TO IDENTIFY YOU.

C. H. GRANT Co.

Wholesale Commission Brokers and
Manufacturers’ Agents

810 Confederation Life Bldg., Winnipeg

We have the facilities for giving manufacturers
first-class service.

Why Not Build Up Your Trade in the
West by Appointing Us Your Agents?

MOWAT & McGEACHY

(MANITOBA) LIMITED
Agents for MOIR’S Chocolates
Confectionery, Grocery and Drug Trade
91 Albert St., Winnipeg, Man. and at Saskatoon

Richardson Green, Limited
MANUFACTURERS’ AGENTS

Calling Upon the Grocery, Hardware and
Drug Trade.

Regina
onton

Winnipeg

Saskatoon

Calgary

We work The Retail Trade

IN WRITING ADVERTISERS, PLEASE
MENTION THIS PAPER.

Manufacturers and Shippers!

We offer the facilities of an
efficient and energetic
“chain” organization, long
established, with financial

Let us show you.

stability and the necessary
experience and knowledge,
to place your goods success-
fully on the Western Market.

Donald H. Bain Company

Wholesale Grocery Commission Agents

Head Office: WINNIPEG, MAN.

REGINA, SASK.

EDMONTON, ALTA.

Branches at
SASKATOON, SASK.

CALGARY, ALTA.

VANCOUVER, B.C.

ALSO AT SARACEN’S HEAD, SNOWHILL, LONDON, E.C. 1, ENGLAND
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HP.PENNOCK:CO. LTD.

WHOLESALE COMMIS5SION BROKERS

a8 wn  Hiae NWINNIPEG orrice ALBERTA

WESTERN ONT.
CORRESPONDENCE SOLICITED z

The Largest
in Western Canada

We are the largest Storage,
Distributing and Forwarding
House in the Western field.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House fot
SERVICE.

Williams Storage Co.
WINNIPEG

and

Winnipeg Warehousing Co.

;W_atsc_)n & TIru;;dale, Winnip-eg

TRACKAGE
have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Afberta. They STORAGE
get the business, and can get it for you. Write us, and we will explain our system. DISTRIBU-

X ’ TION
Wholesale Grocery Brokers and Manufacturers’ Agents SR T
—_—

RN ST B I o o L e e P R A o
":o:::osc:.0:.:00:.£~5'3:.::;::":::-50.:-:-50E'E':':'.O:G:'.‘.':.‘:%':‘.'.'.:. '.‘:'.:.'.'.°.':'.'.‘ PO EANE-DOI BN S 4 ..:...:;::.r‘:
Y LY
25's®
g DG
. e
' Your customers are buying§H.P.—-SOMEWHERE 5

»
It’s short-sighted policy to send good customers elsewhere. Are you supplying them .

with H.P. Sauce? It sells freely—shows a good profit, and brings you a permanent
and growing business.

Try a bottle on your own table and you will see why

it’s selling
so freely. : é
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WESTERN CANADA

DETAIL WORK

Christie’s Biscuits and
Robertson’s Confectionery

are having big sales in Western Canada. Why
not have your goods marketed by their agents?

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers’ Agents

149 Notre Dame Ave. East, Winnipeg

C.DUNCAN &SON | |Stroyan-Dunwoody Co. | | o, 0w it in Canadian
Manufrs. Agents and Grocery Brokers eule.Broke? and Commission Agen“
PR T P Confederation Life Bldg. - Winnipeg Grocer.- it will identify You.
WINNIPEG Estab. 1899 Service coupled with Reliability brings Results ;
We want your business. Write us.
W. H. ESCOTT CO.
LIMITED : :
Wholesale Grocery Brokers—Manufacturers’ Agents— ® s

Commission Merchants

Manufacturers of Food Products and Spe-

cialties of merit seeking increased distri-
bution in Western Canada, are invited to
Jita B ST T e

investigate our constructive

SALES FORCE °
Your account entrusted to us receives the
personal attention of experienced and arrle s
efficient heads. |

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-

The never-break Egg

ness Builders. Carrier 1s the Dealers’
WRITE US TO-DAY Friend and Money Saver.
HEAD OFFICE
Winnipeg, Man. Prompt Shipment.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask. WALTER WOODS & CO.

. . on By
Fort William, Ont HAMILTON AND WINNIPEG

l‘ ; Calgary, Alta. Edmonton, Alta.
‘ e e e Pneasa
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W. G. PATRICK & CO. ACLURE & LANGLEY | # CHADWICK ¢ Covpany
LIMITED M ¢ v A COMMISSRONV BROKFERS
Manufacturers’ Agents G i o P e ] 34‘DU}\E S "l‘
aud Importers rocers, Coxslfee(ét.:l)?%gs and Drug T. IORONTO
51-53 Wellington St. W., Toronto v POt 5 “We cover Ontario with Grocers’
Halifax, N.S.; Winnipeg, Man. 12 FRONT ST. EAST, TORONTO Specialties and Confections.”’
.

OTT & THOMAS J. K. McLAUCHLAN
SC Manufacturers’ Agents LOGGlE, SONS & CO. Manufac?urers Agent and

Grocery Broker

Confectionery and Grocery Brokers Manufacturers’ Agents e Rt
32 Front St. West, Brokers, Importers and Exporters McLauchlan’s B.scux‘;‘s T
: /addell’s Jam
TORONTO GROCERS, CONFECTIONERS 45 Front St. East, TORONTO

and DRUG SPECIALTIES

D
John J. O’Donnell & Co. 7 QO C. MORRIS & COMPANY

Commission Brokers

Manufacturers’ Agents gyl - LOGGIE Sl &C Importers Exporters
Limi| ‘v 2
e e:lxt:‘;gngmga vg:meymmlgd‘ N atoer N Grocery Brokers
Harry Hall & Co., Vancouver, and others. Cor- 32 Front St. West Head Office:
respondence solicited. TORONTO CANADA ea ce: U.S. Office:
Heintzman Bldg., Windsor, Ont. TORONTO CHICAGO, ILL.

W.G.A. LAMBE & CO. Let T. ASHMORE KIDD H. C. BRENNAN

Manufacturers Agent and Groeary Broker

: Broker
TORONTO Representing J. H, Wethey Ltd
Establishs ’l 1885 KINGSTON, ONTARIO Glglnopuloa & Mlcris Patras,
Kearney Bros. Lid.
Superintend the successful merchandising of Open to represent other Manufacturers of high
SUGARS FRUITS your lines in Kingston and district. Booth Bldg. oy OﬂmA, CANADA

Waste Paper— The

VERY HIGH PRICES NOW. CROWN

«CLIMAX” Steel BALERS Trade-Mark

on a bag of white bcansns a guarantee
TURNS WASTE INTO PROFIT. of their uniform size an%l choice
3 quality.
3,000 satished users.

Only the very finest hand-plck-d
Canadian White Beans go into bags
marked

Made in 12 sizes--a size
to suit every business.

CROWN BRAND
Write for catalog and prices : R A N D For your own protection insist upon

a . - having this line of known qualit
:pf:.ytf it. Climax Baler Co., Hamilton, Ont. : "

G. T. MICKLE B Ridgetown, Ont.

When Writing to Advertisers Kindly
Mention this Paper
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QUEBEC

ROSE & LAFLAMME

LIMITED

Commission Merchants
Grocers’ Specialties

MONTREAL" TORONTO

If you have anything in food line to sell
or want to buy, ask us for prices. We buy
and sell outright, also act as buying and
selling agents and commission merchants.

Canada Produce Co., Limited
171 St. Paul Street E.
Montreal, Que.

AGENCIES WANTED

For all lines of food products for
L. Montreal and Quebec. Best refer-

ences.
H. WHISSELL
639 St. Hubert St., Montreal

Belgo-Canadian Trading Co. Regd.
Import and Export
General Distributors

Importers of BELL RICE, Dutch Cocoa and
West Indian Products

103 St. Francois Xavier St MONTREAL

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.

GROCERY BROKERS

Importateurs Importers
& Exportateurs & Exporters
Pois et Feves ... .. Peas and Beans

Produits Alimentaires Food Products
ST. NICHOLAS BUILDING, MONTREAL

K. Smith

Broker and Commission Merchant

1696A. .. Hutchison . St.
MONTREAL

Potatoes, Oats, Peas, Beans, Hay, Etc.
in Car Lots

A. H. M. HAY

General Produce & Lumbermen’s
Supplies

Phone 5311 80 ST. PETER ST.

Residence 6383 QUEBEC

SHEPHERD - MOTT
COMPANY

Manufacturers’ Agents
Grocers’ and Confectioners’ Specialties

3 St. Nicholas St. - Montreal

ALBERT DUNN

Commission Merchant
QUEBEC, P.Q.

The ‘Smith Brokerage Co., Ltd.

Wholesale C ion Brokers
- ST. JOHN, N.B.
If you require distribution in the Maritime Provinces
we are open to consider your,proposition.
Best References
SMITH BROKERAGE CO., LTD.
St. John, N.B. 1-4 South Wharf

GEO. D. LACHAINE

Manufacturers’ Agent and Commnsslon Broker
Representing
The Dominion Molasses Co., Ltd., Hahfu, N.S
L H. R. Silver Ltd., Halifax, N.S.
Jo;. Dufresne, Bm:ults, Chocolates and Confectionery,
Joliette, P.Q.
Over 30 years in Business. Best References and Connections

* 18 Dalhousie Street, QUEBEC

GAETZ & CO.

MANUFACTURERS’ AGENTS AND
GROCERY BROKERS

640 Barrington Street, Halifax, N.S.

Dominion Spring

Clothes Pins

tion.

‘W'hen placing your
clothes pin order be sure
you specify “Dominion
Spring.”

‘There’s greater Satisfaction

selling Dominion Spring Clothes Pins
because they are made stronger and will
hold better than any other clothes pin.

Dominion Clothes Pins never split.
.- will last for,.years and their profit margin
makes selling them a worth-while proposi-

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

They

When Writing to Advertisers Kindly Mention

this Paper
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MANUFACTURED BY /z
Canadian Cereal and o«
Flour Mills Co. Limited

at TILLSONBURG ONTARIO
Head Office Stratford Ontario

Now is the time to feature this big seller

Grocers are everywhere earning handsome profits selling “Quality
Rolled Oats.” They offer an inviting margin of profit. The demand is
firm and steady and their high standard of quality insures perfect sat-
isfaction on both sides of the counter.

Quality Rolled Oats are processed from the highest grade Canadian
grown oats and because they are thinly rolled and semi-cooked before
being packaged in their attractive moth and air-proof package, they
make delicious porridge in remarkably fast time. Then there is a most
delicate, “Nut Like” flavor in porridge made from Quality Rolled Oats
—a really different flavor which our special “Pan Dried” process
imparts.

Look over your stock to-day and send us your order. We guarantee
immediate delivery on any quantities.

Selling Agents for Ontario:
Cruickshank & Guild, 32 Front St. W., Toronto

Canadian Cereal & Flour Mills Co., Limited

TILLSONBURG, ONTARIO
Head Office - - - Stratford, Ont.
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There’s A Good Profit In
Handling “Mathieu’s” Remedies

Mathieu’s Syrup of Tar and Cod Liver Oil,
has the medicinal effectiveness sufficient to
keep it in constant demand throughout the
year and particularly during the Fall and
Winter season. It is excellent for the treat-
ment of those suffering from Influenza, La
Grippe, etc.—also it has a real: good tonic
effect on the system.

Mathieu’s Nervine Powders will be found a
good line to handle as there is usually a
steady “call” for a dependable medicine
assigting in trelieving those suffering from
Nervousness, Headaches, Fevers, Sleepless-
ness, ete., and here is somethmg that will be
found equal to the task.

MATHIEBU S

NERVINE POWDERS‘

An order to-day will ensure an Early Ship-
ment.

J L. MATHIEU COMPANY

PROPRIETORS
SHERBROOKE, QUE.

MASTER MASON

Canada’s Joy Smoke

For a real good smoke recommend
to your customers Master Mason.

Made from the finest leaf, fully
matured, perfectly aged tobacco.

You can build up a good tobacco
trade by selling Master Mason.

Rock City Tobacco Co.

Limited
QUEBEC and WINNIPEG

Order from your Wholesaler
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OVERTAKING THE RISING
COST OF SELLING

VERY month sees travelling expenses mounting higher. Passenger

fares and increased hotel bills have doubled and trebled salesmen’s

expenses during the past two years. Every company faces increased
selling cost far beyond provision made at the first of the year.

There’s one solution to this perplexing problem: You can increase the
productiveness of your selling force by telling your merchants what you
have,—reminding them of the sales possibilities of your lines, and build-
ing goodwill between your sales calls. You will save your salesman’s
time—and increase his efficiency by keeping your merchants in touch
with your products through regular announcements in his business news-

paper.

Many salesmen report merchants have orders saved up for them as a
direct result of advertising in MacLean Trade Newspapers. Their time
is saved and their business has been increased.

Advertising in trade newspapers builds business for the salesmen and co-
operates with him in the very valuable work of preparing the ground for
his call. In every village and town in Canada—in places where salesmen
go regularly and in many where they seldom reach, there you’ll find the
MacLean trade newspaper building business and goodwill for your pro-
ducts—if you use it.

MacLean business newspapers go direct to the man who buys the very
goods you sell. He relies on them for markets and prices of all the goods
he buys.

The advertising pages are his newspaper, the editorial pages are his busi-
ness advisers, for they deal directly with the very things he wants to
know about—

As one enthusiastic subscriber told us in to-day’s mail: “We find your
price list one of the most convenient things in our office.”

Let us show you how you can use trade newspapers to lower your yearly
cost of selling.

The MacLean Publishing Company, Limited

Publishers of the Following Specialized Trade Newspapers:

Hardware & Metal Bookseller & Stationer
Druggists’ Weekly Dry Goods Review
Canadian Grocer : Men’s Wear Review

Sanitary Engineer

0

19



CANADIAN GROCER ~ October 22, 1920

Sell
The Financial Post

MANY of your customers want
the weekly newspaper for
business men and investors.

OU can handle this without

difficulty, and at a satisfactory
profit.  Write us for our dealer’s
proposition.

Show The Financial Post,

and watchit drawthemost

worth-while customers to
your store.

The Financial | Post

143-153 University Avenue, Toronto
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Good Customers Buy Good Tea

There is always a chance to land a really good
regular customer, when somebody asks for Red
Rose Tea. Substantial people like good tea.

s
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T. HH. ESTABROOKS CO., LTD.

St. John Montreal Toronto Winnipeg Calgary Edmonton
St. John’s, Nfld., and Portland, Maine
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Mr. Grocer, are you satisfied with the percentage of customers who
visit your store as a result of your advertisement in the daily or
weekly newspaper? Would you like some new, practical ideas to
help you get more people into your store?
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0000000000000 00000

Perhaps you can present your goods to the public through the news-
paper in a more effective style that will get you ten, twenty, or
a hundred more customers, by using the best ideas of successful
grocers.

We read all newspapers published in Canada as a business and can collect
for you the cleverest and most striking ads.—those with new selling
points and new ideas—and send them to you. A scrap book with 50 or

100 of these advertisements kept for reference would be of real practi-
cal-use to you. The price is 5¢ each for collections of 50 or over.

CANADIAN
PRESS CLIPPING SERVICE

143-153 UNIVERSITY AVENUE

TORONTO
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A Counter Display Stand
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"8-%" Keen’s Oxford Blue
Ny A Necessity in
Every Household

For many years KEEN’S OXFORD
BLUE has been sold by most successful
merchants throughout the world.
Display on your counter a card, similar
to that illustrated here. It is a good
advertising medium with stock on hand
to back it up. You will find ready
outlet. '

Magor, Son & Co., Limited

like this will make your
sales even more easy.

Ask us to serd you one.

MONTREAL: 191 St. Paul Street West'
TORONTO: 30 Church Street

BUSINESS REPORTED QUIET

But not with

NICHOLSON-RANKIN LIMITED

In the month of September we sold and confirmed to buyers

238 Straight Carloads of Merchandise

Late in September we sold in addition fifty carloads merchandise
which were confirmed early in October

WE SERVE OTHERS SATISFACTORILY

CAN WE SERVE YOU ?

Write or wire your offerings to

NICHOLSON-RANKIN LIMITED

Wholesale Grocery and Fruit Brokers

WINNIPEG, MANITOBA
BRANCHES: REGINA  SASKATOON, SASK. CALGARY EDMONTON ALBERTA
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Government Permanently SuSpends ’
Sugar Order of Board of Commerce

Lower Prices of Sugar Will Now Prevail—Likely the Death-
Knell of the Board of Commerce — How Retailers View the

Ottawa, Oct. 20— (Special)—
The order-in-council rescinding
the ruling of the Board of Com-
merce, guaranteeing the price of
sugar, is sustained, and the fixing
of sugar prices and prevention of
sugar imports is permanently
suspended. This is the result of
the hearing before the govern-
ment to-day. The market for
sugar is now an open one. This
indicates that lower prices will
prevail shortly. It is also to be
surmised that the action of the
government sounds the death-
knell of the Board of Commerce.
The whole mix-up shows the
weakness of any government
body endeavoring to fix or con-
trol prices. Supply and demand
should be the ruling factor.

HE attitude of the retailer in the
present sugar situation is one of
watchful waiting. The one topic
of conversation with their customers
these days is the action of the Board
of Commerce, and the subsequent part
taken by the Government whereby the
order of the Board of Commerce was
rescinded, and an investigation into the

claims of the refiners arranged for. The -

average retailer takes the view that if
the Government, through its officers, the
Board of Commerce, has made a bungle
of the sugar situation from the time it
first undertook to control prices, the
refiner is then entitled to some consid-
eration. - From a number of representa-
tive grocers interviewed, the consensus
of opinion gleaned by Canadian Grocer
is that prices in the sugar market are
declining, and the consumer is demand-
ing lower prices in this country as else-
where, It is, therefore, up to the re-
finers, either to -take their loss, or if
the Government is bound to protect
them, then it -must be.in some general

Situation.

SOME SIDELIGHTS ON THE
SUGAR SITUATION

The report that 1915 sugars have
been held in storage at Fort
William, Ont., until the present
time, is denied. Fort William is a
distributing centre for sugar, but
it is declared that there is no 1915
sugar in storage there.

The Wholesale Grocers’ Guild of
Nova Scotia decided to ignore the
Board of Commerce order to sell
sugar at 21 cents, and intended to
import supplies from the United
States.

The case for the sugar industry
is that because the sugar market
was regulated during the war and
afterwards, the responsibility for
this is placed on the Government.

The contention is made bv some

, that if the price is controlled in
sugar, then why not in wheat.
Open trading in wheat has been
reverted to, and the farmer believes
that he too should have the protec- ,
tion of a fixed price.

Candy manufacturers in Canada
declare that they are between twon
fires. They state that they would
like to see cheaper sugars in order
th_at they might hold their trade
without danger of the United
States manufacturers underselling
them, but at the same time they
face a loss if a marked reduction is
made in sugar.

It is asserted by these candy
manufacturers that goods already
made for the Christmas trade have
been manufactured from sugar pur-
chased at high prices, and in order
to'sell them at a profit, present
pn-?es of candy would have to pre-
vail.

way, other than by holding the price to
the consumer at 21 cents. Here is what
some retail grocers have to say in re-
gard to the situation:

G. T. Wolfe, manager of the grocery

department of the T. Eaton Co., Ltd.,
told Canadian Grocer that he believed
the receipt of foreign sugars in the
United States had meant the demorali-
zation of the market here. Wholesalers
and refiners there had to accept big
losses, and the only thing that operates
against the refiners in Canada taking
the same losses is the interference of
the Government, through the Board of
Commerce, in endeavoring - to control
sugar prices. “The refiners,” he said,
“apparently need assistance, but why so
much sugar should have gotten into the
hanhds of the speculators, and be held
by them, when there was so much sugar
needed to meet the demand, is hard to
tell.”
One Result of Speculation

“The trend of the market in many
foodstuffs seems to be downward,” re-
marked Henry Swan, King Street East,
Toronto, one of the oldest grocers in
that city. “When people speculate they
must be prepared to accept losses when
such occur. In this instance I think the
refiners should take their loss the same
as anyone else. The market has declined
in sugar, and the people should get the
benefit of it. Sugar cannot be held at
the high prices that have ruled now for
so long.”

+ May Have Made Promises

George Barron, of Barrons, Ltd., Yonge
Street, Toronto, brought out the point
that if the Government has made guar-
antee to the refiners of protection in the
case of a falling market, then, of course,
it will have to live up to it. “Promises
may have been made,” Mr. Barron re-
marked, “that we do not know anything
about. On the other hand, if the refin-
ers had the promise of protection from
the Government, what business had they
to go and speculate, buying raws for
future refining at high prices, expecting
the market to advance? With the Gov-
ernment’s guarantee it should not have
been necessary to have done this. Until
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after the hearing, it is difficult to say
just what the position of the refiners
18,72
Not the Right Method

“If the Government restricted them
from exporting their sugars, I suppose
the refiners should be reimbursed for
their loss,” answered Donald MecLean,
Roncesvalles Avenue, Toronto. “I don’t
think the method adopted by the Board
of Commerce, however, was the proper
one to pursue,” he added. “The people
will demand that the price come down.
Every customer who comes into my store
has a protest to register in regard to
this sugar situation. I don’t believe in
this anti-dumping law. I don’t think it
applies in the present case at all.”

Do Not Want American Sugars

Robert Dowson, of the York Trading
Co., and a retailer on Danforth Avenue,
Toronto, said that Canadians did not
want to see American sugars unloaded

CANADIAN GROCER

on this market if it could be avoided.
“Public opinion, however,” he added, “is
such at the present time as to almost
demand that sugar decline in sympathy
with the American market. It would
seem that the refiners had some justi-
fication for a claim if they were not per-
mitted to sell when it was possible to
have done so. The grocer has put up
with the abuse of his customers long
enough regarding the high prices of
sugar. Now it seems that the people
must have cheap sugar, and if it can-
not be obtained in this country, then it
must come from elsewhere. It may be
that the refiners must take their loss.”

“Somebody has got to lose in this mat-
ter,” remarked John Muir, 262 Danforth
Avenue, Toronto. “If the Government
got the refiners in wrong, then I sup-
pose the Government will have to bear
the loss. We have got to have cheaper
sugar. People will demand it now, and
the average consumer cannot see the
refiners’ side of the question.”

“Why Did the Government

Let the Board of Commerce

Take the Action in Sugar?”

ONTREAL (Special).—To many
Montreal retail grocers and
wholesalers the suspension of

the Board of Commerce sugar order was
hardly a surprise. One wholesaler said:
“In view of the present position of the
Government and the public indignation
against any attempt to prevent a slump
in prices, it is not at all surprising that
the Government should take quick action
in cancelling this order. Still it is sur-
prising that they turned the matter over
to the Board of Commerce in the first
place if they knew that Board had not
power to legislate in this matter.”

A few hours after the Government’s
suspension of the prohibitive order one
of the refiners said to a Canadian Grocer
representative: “It does look as if the
Government had made a tennis ball of us.
They turn our case over to the Board of
Commerce and then when that body
makes a finding and carries out their
supposed duties the Cabinet immediately
tells us that they had no power to act in
the matter anyway. If it was not such a
very serious matter it would be rather a
joke. It is not the first time however
that the Government. have done this with
the Board of Commerce’s finding.”

Plants to a Standstill

The sugar refiners claim that if sugar
is allowed to be impoxted from the
United States it will mean a loss on
over sixty million dollars’ worth of raw
sugar now carried by the refiners. They
also assert that it will bring their plants
practically to a standstill with all these
raws bought on the high market left on
their hands. To Canadian Grocer one of
the refiners said: “A year ago when we
were in a position to make a little money
on the open market the Government took

matters out of our hands, stated a maxi-
mum price, prevented us from using a
foreign market which was open to us, and
as a result curtailed our output. The sit-
uation we are now facing is not of our
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own making. If we had been allowed to
handle our own affairs a situation the
like of which we are now facing would
never have occurred and if it had we
would have no reason to appeal to the
Government for protection.”

A Lesson to the Government

The manager of one of Montreal’s larg-
est wholesale grocery houses said to
Canadian Grocer: “We are all sorry to
see the refiners lose so heavily. We can-
not help but feel that the Government is
entirely responsible but it is hardly fair
to\ the public that such orders and re-
strictions as were enacted by the Board
of Commerce should be enforced. Two
wrongs never make a right. It is very
hard to say just what the fair solution
would be. Personally I feel that the mat-
ter is better left alone. Undoubtedly the
loss to the refiners will be very heavy
and a severe blow but I cannot see how it
can be averted. It should be a lesson
to the Government to never dabble in
these business affairs. If the sugar re-
finers get protection, what are the jam
manufacturers going to look for who are
also heavily stocked with expensive sugar
and who are now being undersold by Eng-
lish competitors? I am afraid that there
will be many such losses before trade
is again back to normal. The only safety
is not to speculate until conditions are
again normal. I must confess that from
the first I did not feel that the Board of
Commerce had powear to enforce the order
issued by them.”

Montreal Grocers Little s sk
 Affected by Sugar Situation

Retail Grocers Think That the Boa_rgl of Com-

merce Cannot Enforce the Prohibltlve‘Order

on Importation’ of Sugar—A Commodity for

Convenience to Customers with Little Profit for
the Retailer.

\ ONTREAL (Special).—The re-
M tail grocer does not depend much
upon sugar for any of his net
profits, as it has rather been a commo-
dity of convenience for his customers.
As far as Canadian Grocer can learn,
very few grocers in Montreal carry any
large stock of sugar.

The manager of one of the oldest gro-
cery stores in Montreal said to Cana-
dian Grocer representative: “This ruling
by the Board of Commerce affects us
only from the consumer’s standpoint.
We have found so far this fall that
people in general have been refusing to
buy much fruit on account of the high
price of sugar. Many customers state
they will not buy fruit for preserving
purposes as a matter of principle in
protest to the high prices of sugar. This
has seriously hurt the sale of fruit, es-
pecially during a year when our fruit
crops are of the best. It is astonishing
the amount of fruit that has been al-

lowed to rot in the freight sheds in this
city simply because no market could be
found in the short time that is available
for the turning over of fruit supplies.
“We do not keep any more sugar on
hand than is needed from week to week.
We make no attempt to speculate in the
sugar market, nor do we hope to make
more than the necessary profits to cover
the cost of packing and handling. The
merchants cannot help but feel that the
Government, through the Board of
Commerce, made a big mistake when
they tampered for the first time with
market conditions either stipulating a
maximum or minimum price. There is
no doubt that during the last three
months of the early part of the year the
Government hindered Canadian refiners
from making handsome and legitimate
profits by exporting sugar to the United
States where higher prices were offered
and where a shortage was being felt.
(Continued on page 35.)
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The Sugar Situation Since 1914

A Review of the Market Since the First Year of the War—Lowest
Prices Prevail During the First Months of Each Year—In August,
1920, Sugar Was $24 as Compared With $5.13 in the Same Month

N January, 1914, sugar was selling
I to the retail trade at $4.25 per hun-

dred pounds. Prices fluctuated for
the next few months, sometimes down
ten cents and sometimes up. When the
war was declared the wholesale price
was $4.41. Three weeks after a war
tax of 70 cents per hundred was placed
on sugar. Some refiners also advanced
quotations which made a spread of
prices varying from $5.13 to $6.15 at the
end of the first month of the war. In
October of the same year the price was
at $7.05, but in January of the next
year, 1915, it dropped to $6.30 and re-
mained at that figure until April of the
same year, when it advanced to $6.65,
declining again to $6.05 in the month of
October. Before the Canada Food Board
was appointed, the quotations on sugar
from the different refineries varied.
Sometimes there was a spread of as
much as one dollar per hundred, so that
the merchant was getting several quo-
tations on sugar. One of the first things
that the Food Board did was to in-
augurate an equalized sugar rate, bas-
ing prices at Montreal and Chatham.
Freight rates were also equalized so that
sugar quotations “hroughout Canada,
instead of showing such a wide spread
as formerly, were more on equal basis.
From this time on sugar shows a steadily
advancing period, quotations showing the
highest peak during the months of April
until October, when a slight receding
takes place owing to the demand falling
off, and during the period that the new
croj is being narvested which is from
November to March of the following
year. This, however, was not the case
the beginning of the year 1919, prices
at that time being $9.95 and held at
that figure until July, when the price
went to $10.50 and the year closed with
quotations at $11.

Shortage Keenest in 1919

It was in the fall of 1919 that the
merchant and consumer felt the great-
est shortage of sugar. Many merchants
were not able to procure sufficient sup-
plies to meet requirements. Sales had
to be restricted to a few pounds, and in
many instances one pound of granulated
and one pound of yellow was the largest
amount sold to any one person, and
some stores were without for weeks at
a time. This condition extended well in-
to the year 1920, and although stocks
did somewhat improve, prices- were
steadily increasing with quotations at
the beginning of the year at $14.50 per
hundred. At this time the Board of

in 1914.

1914 1915
UANTALY | o s ettt $4.25 $6.30
ADIH - s e e $4.15 6.65
Agpust Ll S e $5.13-6.15  6.65
Octobet i . W et $7.05 6.05

COMPARISON OF SUGAR PRICES, 1914-1920

1916 1917 1918 1919 1920
$6.65 $7.40 $8.90 $9.95 $14.50
7.85 8.64 8.90 9.95 19.00
7.80 9.25 9.10 10.50 24.00
8.05 9.00 9.50 11.00 19.50

Commerce was making a vigorous effort
to keep down sugar prices, restricting
rc¢tailers’ profits to one and one half
cents per pound, and wholesalers to five
per cent. ’

Raw sugars were in a runaway mar-
ket, the planters apparently offering
small quantities, quite content to sit
back basking in the sunshine of high
prices and watching buyers and specu-
lators eagerly bidding for the smail
shipments and incidentally boosting
prices to the highest on record since
the American Civil war,

The Government’s Advice

It was along about this time too that
the Canadian Government was advising
the public to lay in stocks of sugar suf-
ficient to carry them over the preserv-
ing season, emphasizing the fact that
sugar would be very scarce, and request-
ing the refiners to stock up on raws.
At this time, refined sugar in the United
States was very scarce, selling at seven
to ten cents per pound higher than in
Canada, which was tempting Canadian
refiners and speculators to ship to the
United States, taking advantage of the
exchange and the ready market over the
border, but the Board of Commerce step-
ped in, and prohibited the exporting of
sugar from Canada. Along about the
latter part of February the refiners
were commencing to feel the pinch of
the Board of Commerce ruling restrict-
ing their prices to a certain basis, and
with the steadily advancing cost of raws
and labor made application to the board
to be permitted to make an advance
in accordance with their present cost.
This resulted in all restrictions, in so
far as prices were concerned, being re-
moved. The removal of price restriction
immediately sent the wholesale price of
sugar up $2 per hundred, which made
quotations at the beginning of March
$16.50. From this time on sugar prices
advanced in leaps and bounds until in
the month of August it reached the
high level of $24.  This high figure,
however, was not long maintained, due
to the fact that the sugar market in
the United States commenced to,slump.

Prices on both raws and refined over
the line were receding as fast as they
were climbing at the beginning of the
year.

Sales Grow Smaller

Sales of sugar direct from the Can-
adian refineries were becoming smaller,
speculators and other holders of refined
sugar dumping their holdings on the
market, all anxious to get from under
before the crash came. Refiners were
not doing any business of any amount
and they at once reduced prices to $21.
This did not have the desired effect, so
prices were further reduced to the pres-
ent quotation of $19.50. Refined sugar
in the United States had also reached
a low level of 11 cents per pound, which
could be laid down in Canada at around
14% cents, a factor that no doubt had
something to do with the last two re-
ductions. :

Now comes the greatest upheaval in
the history of Canada in relation to
trade and commerce. Canadian sugar
refiners claim they are due to lose mil-
lions of dollars owing to the declining
price of raws and refined in the United
States and the fact that the Govern-
ment advised them to lay in sufficient
raws when the price was at the high-
est point and then placing an embargo
on exports, which left the refiners high
and dry with huge stocks of raw sugars
bought at high levels when the market
commenced to sag. At a conference
with the Board of Commerce and the
sugar refiners, the board decided to pro-
hibit the importation of American sugars
and placed the wholesale price of sugar
at $18.50, with the retail at 21 cents.
This was immediately responded to by
vigorous protests from all parts of
Canada, wholesalers, manufacturers,
retailers and consumers raising such an
uproar that before four days had elapsed
the Government stepped in, and over the
head of the Board of Commerce rescind-
ed the order. What the outcome will be,
is, no doubt, being watched with interest
by the entire world.
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Secret of Henry Ford’s Outstanding Success

It is Based on Salesmanship Rather Than on Manufacturing—
- Impoxtant Lessons for Canadian Manufacturers—A Great Mer-

chant as Well as a Great Producer.

HE editor of the New York Sun

shatters accepted theories and

thereby shocks his readers by a
habit he has of doing his own thinking,
of leading not following the public, and
making his own analysis of conditions.
When the press and public of the United
States were enthusiastically and thought-
lessly happy over the enormous business
coming to them for steel and other mate-
rial for a war-devastated world, that
paper burst the bubble by showing that
there was more steel in an ordinary New
York skyscraper than would rebuild the
whole damaged area in Belgium and
France. )

If we were to ask the why of Henry
Ford’s super-success there would be a
hundred per cent. reply that it was en-
tirely due to his ability as a manufac-
turer.

The Sun editor, applying the analytical
test, finds that the great, unthinking
public is again wrong. Instead he shows
that Mr. Ford is primarily a great sales-
man or merchant, that he was forced to
develop his wonderfully efficient factory
to supply the demand made by himself
as a merchant. The “Sun” says:

Henry Ford Points the Way

Henry Ford is both a great manufac-
turer and a great merchant. He could
never have become the great producer he
is if he had not been a great merchant.
It is because Ford is the outstanding genius
of the automobile world as a merchant that
he has become the outstanding genius of
the automobile world as a producer.

The Ford automobile is primarily what it
has come to be because Ford had greater
genius than any of his competitors in the
distribution of his car. With the price
right and his selling organization right the
production of his ecar became a matter of
ways and means of keeping up with the
demand. And as the output increased the
cost of production decreased, and as this
decrease in cost was deducted by the great
merchant from the selling price the demand
automatically increased.

In his early days Henry Ford was a
mechanic at the bench. It was as a me-
chanic that he dreamed out the now world-
famous Ford car. He had never been a
merchant, had never fancied that he was
endowed with the qualities of a merchant,
though is was as a merchant that he was
and is nothing sort of a genius of the first
order.

And now he has given us fresh evidence
of his vision as a matchless distributor of
the products of his mammoth workshops in
the drastic slashing of prices to pre-war
levels. In this stroke Henry Ford has
pointed the way for all other producers, all
other merchants. The country is headed
for lower prices, pre war prices or prices
thereabout.

No man, no body of men, no association
of interests working in collusion or cor-
poration; however gigantic, can hold up
these unnatural and exorbitant war prices.
What Henry Ford has done in his far-
reaching vision other men must do or they
cannot survive.

A review of the successes and failures

in Canadian manufacturing confirms The
Sun. Walter H. Cottingham, probably
our outstanding present-day success, de-
veloped and acquired the largest paint
and allied factories in the world to fill
the demands created by him as a mer-
chant.

Senator Nichols was induced to take
over and direect the destinies of the Gen-
eral Electric Co. and allied interests be-
cause as a merchant he had created his
own market for electrical products in
Canada. :

Sir George Foster, our Minister of
Trade and a member of the Imperial
Trade Commission, expressed this view
in 1914. He said the commission had
found in Australia that German trade
was growing steadily because the Ger-
mans were better merchants. Their su-
perior salesmanship was overcoming the
handicap of the superior quality of Brit-
ish goods and the strong national senti-
ment that extends throughout the Em-
pire in favor of the British manufac-
turers.

Canadian manufacturers are in a less
fortunate position than they of the Mother
Country. The latter have well organized
plants, trained workmen and established

A Machine for Weighing

connections. The majority of men at the
head of Canadian industries have worked
up from apprentice boys. They have-had
to build new organizations and train
workers, It has been a mighty $treni-
ous career. Neither the thousands of
employees nor the country as a whole
appreciate w hat we owe these pioneering
executives. But their thoughts have been
on production and they love their fac-
tories .and their employees. They have
neglected their accounting and merchan-
dising departments. The Sun’s editorial
suggests a new thought to many, and a
very timely one. We must give more at-
tention to selling our products at home
and abroad. In this way only can most
of us hope to keep our workers and
plants running full time.

But salesmanship means more than
taking orders. The buyer -must be able
to pay. The products must be what he
wants, and what he orders; and our serv-
ice must be prompt, reliable and satis-
factory in _every way. That it has not
been is shown by the persistent com-
plaints of our late Overseas Commission-
er, Lloyd Harris, and many of our local
Trade Commissioners. But it can be
made satisfactory.

All

Bulk Goods 18 Installed

Goodwin’s Ltd., Montreal, Has Installed New

Device in Grocery Departmentr—Manager De-

clares It is More Accurate Than Welghmg
by Hand '

ONTREAL. — Goodwin’s grocery
M department in Montreal has in-

stalled a machine for weighing
all the bulk goods that are sold in the
store. Whatever is to be weighed is put
in a large bin on the floor above the room
where the weighing machine is located.
A pair of soft rollers operated by a small
electric motor insures a steady flow of
the material being packed. A small
automatic scale below the shute catches
the material as it comes down and when
‘the weight required, which is registered
on the scale, is caught, the container is
automatically dumped and the paper bag

or the carton below is filled and then

passes on. The scoop of this automatic
scale is made of four aluminum compart-
ments, which rotate about an axis. As a
result, when one of these compartments
is dumped another one is moved into
place and so there cannot be any loss of
time or material. When two or three
bags are filled the accuracy of the ma-

chine may be checked and any adjust-
ments necessary may be made. The
power is then turned on again and the
weighing will go on rapidly and as accu-
rately as any man could do by hand.
The bags are then tied and are ready for
the counter.
This Way More Accurate

Mr. Bailey, the manager of Goodwin's
grocery department, said to a Canadxan
Grocer representative:

“We have found that it is impossible to
weigh up these parcels as accurately by
hand as this machine will do it. Apart
from that, it is perhaps the biggest time
saver we have. There is nothing in the
line of cereals, flour, spices, sugar, coffee
or tea that this machine will not weigh.
"We have found that we can get
exactly one hundred one-pound bags from
a hundred-pound sack of sugar and still
be absolutely fair with our customers.

'_Thlsv is rather a hard feat ‘to do “and.

(Continued on page 29.)
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British Trade Fairs Have Been Planned for 1921

Attendance Restricted to Bona Fide Trade Buyers—Only British
Manufacturing Firms Are Allowed to Exhibit—List of Lines to Be
Allowed at the Various 1921 Exhibitions.

HE three fairs, although held in

I different cities (London, Glasgow,

and Birmingham), are, -in reality,
only sections of one fair, and together
constitute the greatest trade fair in the
world. :

The London Fair is directly organized
by the Imperial Department of Overseas
Trade on behalf of the British Board of
Trade, while the fairs in Birmingham
and Glasgow are organized by the muni-
cipalities of the respective cities under
the auspices and with the support of the
British Board of Trade. An important
point in the organization of the three
fairs is that they are held practically
concurrently, and that each fair repre-
sents a specified group of industries. No
industry is permitted to exhibit at two
fairs, and consequently the buyer knows
that at whichever fair he may be visit-
ing he will find the whole range of ex-
hibitors in - any particular trade or
trades. Further, by careful arrangement
of the dates of the sections it 'is made
easy for him to visit all three should he
wish to do so, for while the London and
Birmingham fairs run concurrently from
the 21st February to the 4th March, the
Glasgow exhibit opens a week later, on
the 28th February.

The British Industries Fairs are not
exhibitions. They are trade fairs, to
which admittance is restricted to bona
fide trade buyers seriously interested in
the participating trades. ~ Only British
manufacturing firms are allowed to-ex-
hibit. and no exhibitor is permitted to
exhibit goods other than those of his
actual manufacture. The result is that
_ buvers who visit the fair know that no
articles shown on an exhibitor’s stand
can be purchased elsewhere in the fair.
Exhibitors are also able to give proper
attention to the buyer, and the buyer is
able to do his business unhampered by
crowds of sightseers.

The following articles will be exhibited
in London (February 21 to March 4):

Fancy Goods, Including Travelling. Re-
quisites and Tobacconists’ Sundries

Leather for fancy goods, bookbinding
and upholstery trades; brushware; paper,
stationery and stationers’ sundries;
printing; toys, games and sports goods;
cutlery, silverware and electro-plate;
imitation jewellery and hard haber-
dashery; jewellery; watches and .cloclfs:
spectacle ware; scientific and optical in-
struments; glass and glassware; china
and earthenware; drugs and druggists’
sundries; furniture; basketware and cane
furniture; musical instruments. :

In Glasgow (February 28th to March
11th) the sections are: Textiles of all
descriptions; ready-made  clothing, in-
cluding hosiery; hats -and caps; boots,
shoes and gloves; carpet and upholstery
materials; foodstuffs (prepared and pre-
served) and beverages; chemicals (light

and heavy); domestic chemical products.

The Birmingham (February 21st to
March 4th) sections are: Brassfoundry
of all kinds; hand tools and tools for use
on machinery; hollow-ware; cooking and
heating stoves; mechanical rubber goods;
tubes and fittings of copper, lead, brass,
steel, etc.; .non-ferrous metals and al-
loys in all forms, such as ingots, sheets,
rods, wire, etc.; metallic bedsteads;
metal furniture for office, shop, garden
and camp; .sanitary metal-ware and
earthenware; architectural and orna-
mental metalwork; scales, balances, ete.,
and measuring appliances; general hard-
ware of all descriptions, including nails,
locks, domestic .utensils, ete.; perambu-
lators, mailcarts, pushearts, ete.; fire-
arms and fishing tackle; machinery
belting; cycles and motor-cycles; acces-
sories for cyeles, motor-cycles, cars and
aeroplanes; paints, colors, varnishes,
etc.; ropes (wire and fibre); saddlery
and harness, and metal furniture for
same,

Buyers from the Dominion who wish
to visit the fair should apply as early

as possible to the nearest British Trade
Commissioner, from whom they will -be
able to secure full information. Their

names and addresses are:

Captain E. J.  Edwards, -H.M. Senior
Trade Commissioner, 248 St. James
Street, Montreal.

F. W. Field, H.M. Trade Commissioner,
260 Corporation Life Building, Toronto.

L. B. Beale, H.M. Trade Commissioner,
610 . Electric Chambers, Winnipeg, Mani-
toba.

On their arrival in England it would
be to their advantage to communicate at
once with the secretary, British Indus-
tries Fair, 35 Old Queen Street, London,
S.W.1, England, or, should -the fair have
commenced, at the White City, Shep-
herd’s Bush, London W.14, England.

Full details of the Birmingham Fair
may -be obtained on application to the
General = Manager, British Industrial
Fair, Chamber of Commerce, 95 New
Street, Birmingham, England.

For the Glasgow Fair, enquiries should
be addressed to J. M. Freer, Esq., Kelvin
Hall, Glasgow. Scotland. :

The Customers’ Viewpoint
p

- Thas article is the first of a series written by a customer and based
on actual facts

o

WAS over to the grocer’s the other
I morning and was waiting for my bill

to be made up. I haven’t yet got on
to the new-fangled idea of paying cash
and lugging my groceries home in a
basket. One of those nice, fresh-com-
plexioned September brides came in and
asked the clerk for a can of “gravy salt.”

The clerk scratched his head, stood on
one foot and then the other and finally
blurted:

“Gravy salts! We got Epsom salts.”

“No, that is not what I want,” said the
bride all coloring up.

“Oh! I know what you want, it is these
new kind of health salts,” remarked the
clerk, taking a can off the shelf.

“No, that isn’t it either,” stated the
new housekeeper. “It is used for putting
in gravy. My mother uses it all the
time.”

“Is it this kind here?” asked the clerk,
pointing to one of those boxes of salt
with a spout in the end.

About this time the clerk was getting
excited and all fussed with his standing
on one foot and then changing to the
other, putting one in mind of the soldiers
marking: time, I think they ecall it. The
clerk took another look at the shelves,
another at the blushing bride and all of a
sudden he made a dive for the back of

the store and came up smiling like a
Cheshire cat.

“Here’s what you want, celery salt?”
he declared.

“I don’t want celery salt, that is white.
Gravy salt is kind of a brown color,”
answered back the customer none too
amiably. The clerk, too, was getting a
little confused and flustered and com-
menced looking up and down the shelves,
as if he expected the gravy salt to pop
out and bite him.

I happen to know all about gravy salt,
because a friend was telling me about it
the other morning. She said it makes
dandy gravy and I decided to get some
the next time I was over to the store. She
showed me the tin she bought it in. So
while the clerk was flustering around I
took a look myself and spotted the tins
easily. I pointed them out to him and in
a few minutes the air was cleared and
everything was lovely. 3

I often wonder why grocers don’t tell
the clerks more about the stuff they are
selling. How can they expect the clerk
to sell things if they are not told about
them. See the good chance that clerk
lost for getting a new customer. If I
had been waiting on that bride I think
I could have sold her nearly everything
in the store, because she just looked as if
she wanted to buy things.
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Co-operative Movement
Grows iIn England

Private Traders Are Well Organized and Financed, in Their Fight
Against the Co-operatives, and Are Stoutly Defendmg the Compe-
titive Methods of Trade That Have Won England Her Com-

HE island which is England is to-

I day an interesting business lab-

oratory for Americans to watch.
It possesses a smaller and more compact
community than ours; it has no “anti-
trust” laws, and, because of British
genius for political organization and
compromise, it is about one jump ahead
of us in discovering new social theories
in connection with making things and
selling them. And of all the large-scale
experiments being conducted by the Eng-
lish people to-day, none is more signifi-
cant and important than the co-operative
movement.

The co-operative movement is more
than significant; it is stirring, it is
dramatic. A big fight is on. The Eng-
lish co-operators, numbering nearly a
tenth of the population, proclaim it their
intention to exterminate all private
traders. The private traders have ac-
cepted the challenge, are well organized
and financed, and are stoutly de-
fending the competitive methods of trade
that have won England her commercial
greatness.

Competition versus co-operation. These
are the antagonists. They are staging
the big conflict in England. The Eng-
lish private trader says: “Only compe-
tition can keep the best brains and abil-
ities in charge of business, stimulate in-
vention, compel progress in trade, and
guarantee maximum service to the pub-
lic.” Co-operation replies: “The great
error of competition is that it organizes
the producer to exploit the consumer.
Consumption is more important than pro-
duction. By organizing the consumer to
produce his own necessities you make
exploitation impossible, because the con-
sumer will not exploit himself. Such co-
operation may not prpduce the best abili-
ties, and it may not render a maximum
service, but it saves the people’s money,
which is more important.”

Such are the theories in conflict. Now
for a glance at the forces actually in-
volved. In what follows I shall speak
mainly of the co-operative movement—
this because the extent of its power and
its novel methods are but little under-
stood on our side of the ocean, and te-
cause its opponents, the private traders,
are much the same, in traditions and
practice, as our own.

How Movement Has Grown

My interest in this subject arose from
a visit to Manchester last winter. I
“dropped in” on the Co-operative head-

mercial Greatness.

quarters in that bustling, Americanized
city of Lancashire. I confess that I was
amazed by what I saw—six solid blocks
of imposing warehouses and offices
spread out in the very centre of the city.
These buildings housed the so-called
“Co-operative Wholesale Society” or
“C. W. 8., as it is popularly called. I
interviewed several of the leading offi-
cials, and this is what I learned:

The co-operative movement is compos-
ed of three main co-ordinated divisions
—the retail stores, the wholesale ware-
houses, and the factories. The 1,200 re-
tail stores scattered over the British Isles
form the base of the pyramid of organiz-
ation. They are owned by some 4,000,000
co-operative consumers, who hold shares
costing £1 each. No co-operator may
hold more than 200 shares. The seven
wholesale societies are owned and man-
aged by a federation of the retail stores.
The hundred productive establishments,
in turn, are owned and managed main-
ly by the wholesale organization.

The C. W. S. has its own bank locat-
ed in Manchester. In order to coalesce
and promote all the activities of the co-
operative movement there is another
collateral organization called the Co-
operative Union, which is financed by
the C. W. S, and spends its energies in
“propaganda and education.” This
union possesses its own building in Man-
chester. From a visit with the head of
this union I learned two things of im-
portance: Believing that the co-opera-
tive movement is not receiving fair
treatment at the hands of Parliament, it
has recently been “forced” to enter the
political field with its own Co-operative
Party, with the result that its own can-
didates are now appearing in the by-
elections, and one Co-operative candidate
has already taken his seat in the House
of Commons.

The other thing is education. The
union has established in the retail
stores, kindergartens, grammar schools,
high schools, to teach co-operative prin-
ciples. It had just appropriated a large
sum to establish a university for the
same purpose, “a university on the scale
of Oxford.”

In order to understand the importance
of an economic business theory you have
to listen to statistics and impressive to-
tals were given me by the publicity de-
partment in Manchester. The high
lights among these figures are as fol-
lows:

The co-operative movement had in
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1918 a membership of nearly 4,000,000
shareholders, a share and loan capital
of $388,000,000, and an annual sales
trade of approximately one and a quar-
ter billion dollars. It also gives work to
164,000 employees, whose collective
wages and salaries bill equaled in 1918
some $70,000,000 a year.

Though the growth of the movement
since the first year of the war has been
rapid, the sales having nearly doubled
in that time, the net surplus in 1918 was
lower than that of 1917 by $2,390,000.
The cause of this decrease in surplus, it
was explained to me, was the high price
of labor and materials and the smaller
margin between cost and the immediate
charges to members, societies having
given more immediate benefit to pur-
chasers at the expense of the quarterly
return.

Some idea of the competition in pro-
duction furnished private enterprise by
the English co-operative movement is
contained in the fact that the Co-opera-
tive Wholesale Society (whose sales in
1919 amounted to $437,400,000) owns
and operates over 100 productive estab-
lishments, the value of whose products
in 1919 totalled about $126,360,000.
These workshops produce foodstuffs and
kindred commodities, textiles, clothing,
underwear and footwear, furniture, uten-
sils and household requisites.

More land and factories and docks,
worth from three to five million dol-
lars, are being bought each year by the
Co-operative Wholesale,

The turnover (deposits and withdraw-
als) of the C. W. S. Bank in 1919 reach-
ed over £500,000,000, or, normally, near-
ly two and a half billion dollars.

Skeptics assert that the co-operative
movement cannot succeed. The co-
operatives have an answer: The co-
operative movement has been succeeding
for sixty years.

Owns Canadian Land

The success which is indicated by such
figures as the above is evidenced by
the expanswn of the society during re-
cent years in the field of foreign trade.
It now owns and operates sixteen tea
plantations of 16,000 acres in India and
Ceylon, a wheat estate of over 10,000
acres in Canada, while its farms, estates
and lands in England cover some 40,000
acres.

The co-operative movement has pass-
ed the corner grocery stage, but it has
not reached world trade dimensions




October 22, 1920

‘without some difficulties. One of the
main problems has been lack of capital.
This is chiefly due to the fact that the
number of shares which an individual
may hold in a co-operative enterprise
is limited by law to £200, or roughly
$1,000. But the law does not prevent
such an enterprise from placing loans
or making bond issues to secure addi-
tional capital. Within the last year the
C. W. S. has floated two issues of de-
velopment bonds, totalling $36,450,000,
though to date not all of this amount
has been taken up.

Lack of capital is not, however, the
chief handicap against which the British
Co-operatives are working. The greatest
difficulty, their officials declare, is to
persuade the individual purchasing
member to leave a sufficient amount of
his surplus in the store to be capitalized
for the financing of the business of the
store. When the quarterly “dividend”
is declared, the workingman—or his wife
—promptly spends it. To counteract
this tendency is one of the tasks of the
Co-operative Union in Manchester. The
union is now teaching the rationale of
industrial investments as a course in the
curricula of its schools.

Effect of Good Selling Methods

The presence of keen selling compe-
tition from American retailers is given
by a leading British merchant as the
main reason why co-operative salesman-
ship cannot succeed in the States. The
co-operative movement, he explained, se-
cured its strong hold on Great Britain
because the art of retail salesmanship
was not very far advanced.

The growth and size of the co-opera-
tive movement in Great Britain have
been given emphasis recently in the
British press because of an official pro-
posal to tax the profits of co-operative
enterprises. One of the most debatable
of the recommendations of the Royal
Commission on Income Tax is to tax the
reserve funds of co-operative societies
while admitting that dividend on pur-
chases is really discount, and to exempt
it accordingly. In other words, of the
“net profits” declared at the end of a
given period, that part which is paid to
the shareholders as “dividend” would not
be taxed, while that part which is put
back into the business would be taxed.

A Big Fight On

The private traders, sensing the dan-
ger to them in this partial immunity to
be permitted the co-operators, are agi-
- tating fcr a tax on either dividend—
however distributed—or “turnover,” i.e.,
sales. Powerful trade bodies like the
Federation of British Industries, which
represents some  $15,000,000,000 of
capital, are opposing the pressure which
the co-operative group are bringing to
bear on Parliament. An organization
of the leading private trade organiza-
tions of England, called the Amalgamat-
ed Trades Association, has also mobiliz-
ed membership and money for the cam-
paign against co-operation. The avow-
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ed objects of this association are “to
maintain the right of freedom of indi-
vidual trading, to demonstrate to the
public the grave national danger of the
elimination of the private trader, to
combat any political or other agency
whose object is to eliminate private
trading, and to maintain in all branches
of trade the principle of competition
which in the past has proved to be of
the greatest benefit to the nation.”
Opposed to this attack is an alliance
between the politically organized labor
movement, the economically organized
co-operative movement, and the indus-
trially organized trade union movement.
“We in the co-operative movement have
our propagandist machinery,” say the

‘alliance members, “we have our politi-

cal machinery, we have our press and
a variety of means of expressing ideas.
Now, it is a question of simply defend-
ing our faith. We shall probably not
be able to secure preferential treatment,
but, if we fight for it, we may at least
get fair play, and if we get only that,
the movement will gradually supplant
even the biggest of private concerns.”

The basis of the co-operative opposi-
tion to the tax is their contention that
all surpluses arising from mutual trade,
whether divided or collectively used,
form one fund which is not ‘income, but
savings on spendings. Hitherto the
profits of the co-operative stores and
factories have been partially immune
from income tax because previous Chan-
cellors, guided by the expert opinion of
the Inland Revenue authorities, agreed
that surpluses on members’ mutual trad-
ing did not provide funds which could
be properly taxed. Now, however, the
new Finances Bill, which is being debat-
ed by Parliament, specifically declares
that: “Profits shall include in the case
of mutual trading concerns the surplus
arising from transactions with mem-
bers.” If this bill becomes a law the
co-operators will have no argument in
the courts. The ground will be cut from
beneath their feet.

Must Submit to Some Tax
Whether or not this arbitrary defi-

nition of “profits” will be incorporated
into the Bill as passed, the co-operators
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are not optimistic about a continuation
of their past immunity. They know the
State’s need of revenue to pay war bills.
Great Britain is just now rounding the
corner in her post-war finances and the
Chancellor of the Exchequer has an-
nounced his plans for securing $1,000,-
000,000 surplus by next spring. This at-
titude in the struggle is evident in his
reception of a delegation of co-operators
who recently waited upon him in White-

‘hall to lodge protest against the propos-

ed Finance Bill.

The Chancellor replied with suitable
dignity but the substance of his remarks
was about as follows:

“You co-operators in the past have
shown a most convincing power of
growth and an increasing tendency to
absorb private business. Since you have
hitherto been practically immune from
taxation you have thus been rendering
a greater and greater amount of the
trading activity of the nation untaxable.
No one knows how far you will go, but if
you go much further there will soon be
a sizable hole in the national pocket-
book. Therefore the Chancellor is not
over-zealous about the accuracy of de-
finitions of profits. His main purpose
is to devise some plan whereby a part
of this $15,000,000 surplus of yours may
flow into the national treasury.”

—_—— |

MACHINE FOR WEIGHING
(Continued from page 26.)

many grocers have found this a leakage
point in their sugar profits. The ma-
chine is very simple in its operation and
we have had no trouble whatever with it.
It does easily the work of six or seven
girls and will work steadily from the
time the bin is filled until it is empty.
When we have large bags to fill such as
five-pound lots, we set the  scales to
dump at every two and one-half pounds,
and so it dumps twice for every five-
pound bag. We have found this to be a
little more accurate than using one dump
for five pounds since the containers will
not act as quickly with the heavier load.
There is no doubt that this weighing
machine has proved to be not only a time
saver but a money saver in more ways
than one.”

Exchange Rate Settles the Matter

The following statement in regard to
the exchange rate and its relation to
imports has been issued from the De-
partment of Customs and Inland Reve-
nue, Ottawa:

“Notwithstanding the instructions
issued from time to time by the Depart-
ment of Customs and Inland Revenue
on the question of values for duty of
currency of invoice, there still appears
to exist in the minds of some importers
a doubt as to just in what manner a
British exporter to Canada, or an ex-

porter in any foreign country where the
paper currency has become of lower
value than the standard gold currency,
will be able to arrive at the relation-
ship existing in the country of export
bet.ween the paper and the standard gold
currency.

“It is quite expected this relationship
would be reflected by the rate of ex-

change between that country and Can-
ada existing in such country at date of
shipment.”
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THE BOARD OF COMMERCE BUNGLE

OR months past, at different intervals, when,

to their way of thinking, the occasion de-
manded it, the. daily papers, almost without
exception, throughout the Dominion cham-
pioned the Board of Commerce. This Board
that has seen so many changes in its personnel,
that has experienced such a stormy passage
ever since its appointment, was hailed by the
daily press as the one instrument in the hands
of the consumer to save him from the “pro-
-fiteer” and the high cost of living. The Board
of Commerce was welcomed as the savior of the
people—the one big factor to wipe from our
midst this H. C. L. bugbear. 3

Retailers and merchants generally were
harassed by the machinations of this Board, and
its orders, and commands, lacking more fre-
quently than otherwise sound business judg-
ment, were vigorously resented and condemned
by merchants throughout Canada. Its latest
action in ordering the price of sugar held at
21 cents is meeting with unanimous protest
from one end of the country to the other, this
time by the people, and the daily press that

October 22, 1920

heretofore gave its columns for its praise. Its
error in seeking to control sugar prices at any
time is now evident, and but for the interfer-

ence of this government body, Canadian sugar :

prices would have gone the way of American

sugars. The old law of supply and demand

would have been operating in a downward di-
rection, and refiners would have had no justifi-
cation for an appeal to the parliameni of the
country for assistance.

But for past rulings of the Board of Com-
merce refiners long since would have been in a
position to meet their losses. At any rate they
would not have had any excuse to go to the Gov-
ernment. Hampered by a fixed price and re-
strained from exporting, they assert the Gov-
ernment is responsible for their present con-
dition, and consequently they sought redress at
its hands.

THE NEED OF WATCHING STOCK CARE-
FULLY

ECENTLY a merchant was heavily fined
R for selling a brand of baking powder that
was found upon being analysed to not meet the
requirements of the Pure Food and Drug Act.
This merchant upon examination at the courts
stated that he had recently purchased the busi-
ness and that the baking powder was included
in the stock. This reason was not accepted by
the court and the merchant was out to the tune
of fifty dollars. s : »

When this instance was drawn to the atten-
tion of the manufacturer, he pointed out that
this powder had been in stock for several years
and had become deteriorated, and his respon-
sibility in the matter was therefore ended.

This instance goes to show the need of every
merchant knowing exactly what his stock con-
tains at all times. Travellers of manufacturers
can frequently help as most firms have a priifate
mark telling them the year in which the goods
were packed. iR o

Many merchants when placing goods in the

shelves are very particular that the old stock -

be placed to the front of the pile, thereby tak-
ing no chance of that particular article becom-
ing stale and unsaleable.

BOUNDING revenues again mark the nﬁonthly :

statement of the Finance Department at Ottawa,
due in great part to the now-famous luxury
taxes. During the seven months of the fiscal
year ending on September 30, inland revenue
collections totalled $29,451,813. In the cor-
responding months of last year inland revenue
collections were only $7,065,238.
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Question of Wages Baffles This Grocer

Only Solution is to Have Prices at Such Levels as Permit Service
and Also Provide for a Profit—Add Charges Gently But Uniformly

“Dear Sir,—I would like to see

an article on the wage problem. I

am now paying $27.50 per week for de-
liverymen and clerks—one clerk $30 per
week. I run two Ford deliveries. I be-
lieve wages and upkeep of machines cost
more than profit on goods they handle,
but I don’t see any other way to keep
my business going. My total salaries
for year will run to $9,250, not counting
any salary for myself. My gross sales
in meat and groceries will run to $115,-
000. I am doing two men’s work, keep

FROM the Far West comes this:

my own books, and do all buying and sell-

more goods over the counter than any
clerk I ever had. I am overworked but
cannot see any other way to manage as
long as salaries are what they are now.
You will note my salary account is now
eight per cent. of my gross sales. I am
afraid to let it run more. I cannot see
where the grocery and meat business can
stand it. I would like to know what the
other fellow is doing.”
“Yours very truly,
(43 ."
This wage question is a very pertinent
inquiry, though, as I think of it, nobody
else has brought it up. Maybe others
have solved it in the way I shall suggest.
. The ratio of eight per cent. on sales
is not excessive as things are now, es-
pecially when we consider that expenses
in the meat department usually run con-
siderably higher than in the grocery end.
But when we add a fair salary for the
chief, say $2,400 a year, we get a full
ten per cent., and that is plenty.

In the absence of any possibility of
reducing wages—and at this time any
reduction seems clearly out of the ques-
tion—there is just one remedy left. You
must advance your prices enough to
cover .service and leave a profit. No
use staying in business otherwise.

Putting it on Gently but Uniformly

One man faced this problem of in-
adequate prices recently. He met it by
adding a cent to each article selling at
fifteen cents, and to some which sold
for less. He added two cents to articles
priced at twenty-five to thirty-five cents,
and so on practically throughout his
stock. This did not amount to much, ap-
parently, on any single item, but the ag-
gregate was big. For, taking the cent
added to fifteen as a basis, we shall find
that this is six and a quarter per cent.
If carried through the business, such ad-
vance on the turnover of my correspon-
dent would yield $7,187.50. But even
taking the average at half that, he would
get an extra $3,593.75, and that would
solve his most immediately pressing

By HENRY JOHNSON JR.

problem. A blanket advance of three
per cent. can work wonders in any busi-
ness.

Note, by the way, that nothing is gain-
ed by omitting any salary for himself.
He must live out of the store anyway.
His wages cost is there. It must be fac-
ed frankly if it is to be coped with. It
must be coped with before real money
is made in any case.

The nub of the solution must always
be to get enough margin to cover ex-
penses of operation and leave a profit
—in any business, anywhere, any time.
That cannot be sidestepped.

Cut Out What Does Not Pay

It is quite possible, as he suggests,
that the delivery end does not pay. How
to find out? Take each customer’s ac-
count and analyze it carefully, accurate-
ly, dispassionately. Learn just what
service goes with each item. See whether
on some accounts there are goods enough
carried away to offset those delivered.
When you have all that tabulated be-
fore you, calculate down to the smallest
fraction what you make on those ac-
counts and what it costs you to handle
them.

If they do not pay their way with a
solid, indubitable margin of clear profit
for yourself, cut ’em off and drop the
delivery! Or, if you find that half of
them pay and the other half does not,

_ cut off those that do not pay. Drop one

Ford and work. only those out of whom
you get profit.

We took that kind of a step about
seventeen years ago when we analyzed
our soliciting business. We satisfied
ourselves that soliciting did not pay.
Then we selected the few whose accounts
were worth making an effort to retain.
Those folks did not have telephones. We
installed and paid half on their phones
for two years—though our agreement
was made for only six months. That
paid, because phones cost much less than
solicitors, and at the end of two years
we knew they were either married to
us and would stick or they could not be
retained on a profitable basis. We never
regretted that move.

Free Time to Do Profitable Work

Time and effort therefore devoted to
unprofitable work thereafter was put to
profitable service extending paying busi-
ness. If my friend can rid himself of
some of that work which is wearing him
out to-day, he can do more of the work
that will pay him, make him happy, and
which therefore will seem like play to
him,

It is a serious thing to cut off or lose
customers, but do not therefore get the

idea that it is never wise to lose one.
Often it is the best thing you can do.
It is good business, no matter ‘what line
you may be in to discourage customers
whose trade costs more than it is worth.

I shall be mighty glad to learn whether
these suggestions help, and I also want
to hear more from this man on his later
experiences, as well as any other ques-
tion he may have to ask. L

A Problem From Another Angle

The story runs that a travelling man,
formerly a buyer in a department store,
said he had to get an average of 33 1-3
per cent. in his department because his
expense was 28 per cent. He said he
had to get his 28 plus 5 per cent. on every
turn. Another man disputed this, say-
ing that if he made fourteen turns in his
department and made a net of two per
cent. per turn, he would come out even
at the end of the year.

Opinions being asked for, I am moved
to wonder why. The problem seems as
simple of solution as any I have ever
seen.

When a ratio of expense is given in
any business or department, it means
that such expense is learned by exper-
ience with that business and it is al-
ways stated in its relation to each turn
—to total sales.

Here we have a ratio of 28 per cent.
In setting the figure to be aimed at at
331-3 per cent., the buyer set 5 per
cent. net as the profit he wanted or
was directed to earn. He could earn
that net only by getting the average he
stated. ;

He could make two per cent. net by
marking his stock on the average of 30
per cent. up on sales. Then if he made
fourteen turns he would have 28 per
cent. net profit on his sales—nothing to
do with recouping his expense nor of
playing even enters into it at all.

If he could achieve 14 turns in any de-
partment of a department ' store, he
would be such a prize winner that he
would not have been allowed to escape!
That, of course, is outside of the story;
but it is a point which evidently the
theorist in the tale did not think of.

Jim Sweeney Writes Again

Jim Sweeney’s letters are always full
of pep. It is a joy to get them. Here
is the last one:

July 6, 1920.

“Dear Friend,—You middle name is
per cent! Referring to your last article
I can hardly see how you ever assemble
such figures so nearly correctly as you
do. I threw them at you in such big
chunks. Right here I wish to make g

(Continued on page 385.)
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QUEBEC

G. A. Macdonald, salesmanager of the
Quaker Oats Co., Peterborough, Ontario,
was in Montreal early this week on a
business trip to the company’s Montreal
office.

F. F. Adams, the owner of a large
grocery business in Cardinal, Ont., was
in Montreal this week on business.

ONTARIO

Martin and Pourier, Kenora, Ont., re-
cently suffered a loss by fire.

Malcolm J. Allen, 617 Ferry Street,
Niagara Falls, Ont., has bought over the
Co-operative stock.

Byron H. Turner, of Little Current,
for many years a merchant on Mani-
toulin Island, passed away a few days
ago.

R. Hawthorn, formerly manager of
Bradley and Sons, Niagara Falls, Ont.,
has gone into business for himself, on
the cash and carry plan.

The F. W. Fisher Co., Ltd., Toronto,
has opened a branch factory in Kings-
ton, Ont., for the manufacture of paper
boxes and confectioners’ paper goods.

The grocers of Toronto appealed to
the Board of Police Commissioners re-
cently asking them to withhold prosecu-
tions concerning the early closing by-
law until such time as the attorney-
general defines the term grocer. As the
board has no jurisdiction in the matter,
no action was taken.

D. R. McPhail, Kincardine, last week
sold his grocery business to Mr. Levi
Anning, who has possesion (Friday)-
Mr. McPhail has not disposed of the
block, and will continue to reside in his
present apartments over the store.

Business Changes

Henry J. Brown, retail grocer, Orillia,
Ont., has sold to Alex. W. Edwards.

Chris. Cross, Toronto, has sold to A.
H. Brown.

H. G. Weston has opened a grocery
at 2473 Yonge Street, Toronto, Ont.

T. D. Stokoe, Toronto, has sold to
G. T. Jarvis.

A. Seeley, Douglas, Ont., has sold to
J. A. Robertson.

A Kansas City grocer was in court
charged with selling antiquated eggs.
No one seemed able to judge whether
a sample egg was bad or not. ST
guess we'd better give you the benefit
of the doubt, and—” began the judge.
He was interrupted by the egg falling
to the floor. “Youre fined $25,” said
the judge.
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Pres. of Canadian
Salt Co. Passes
Away in Montreal

Ernest G. Henderson, president of the
Canadian Salt Co., Windsor, Ont., pass-
ed away in Montreal last week, follow-
ing a brief illness. The late Mr. Hen-
derson was 63 years of age, and went

THE LATE ERNEST G. HENDERSON

to Windsor, Ont., in 1896, when the
Canadian Salt Co. established its plant
at the border. He was president of the
Canadian Manufacturers’ Association, as
well as president for a time of the
Windsor Board of Trade, also taking an
active part in the Board of Education
in Windsor and the Children’s Aid
Society. He lost two sons in the war,
and is survived by his wife and two
daughters.

Huge Oatmeal Mill
of Canada Cereal Co.
Destroyed by Fire

Tillsonburg, Oct.—The huge oatmeal
mill of the Canadian Cereal Flour Mills,
Ltd., and, incidentally, the home of Till-
son’s pan-dried oats, was destroyed by
fire last week. The fire evidently orig-
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inated in the drying-room, and had
good start when discovered. In fact, It
looked as if the entire chain of mills in
the valley would be entirely wiped out,
but owing to the excellent water pres-
sure, the firemen, after a heroic effort,
held the flames to the one mill.

The local officials of the company
could give no information whether the
mill would be rebuilt, pending informa-
tion from the head office at Stratford.

The entire building, machinery and
large stock on hand were entirely . de-
stroyed, the large elevator crashing in
at 5.45 a.m. The loss is estimated at half
a million dollars, and is a serious one to
the town where many men were em-
ployed, and where approximately $600
worth of hydro was consumed monthly.
The mill had been overhauled some
three years ago, and thousands of dol-
lars’ worth of modern machinery in-
stalled. . The loss is partially covered by
insurance.

]

Tobacco ar;)wers
Want to Sell Crop
on Foreign Market

Chatham, Oct. — Over 200 tobacco
growers attended a meeting recently
and discussed the question of erecting
a dryer, in order to process the tobacco
so that it would be salable on foreign
markets as well as in Canada.

M. H. Swatman, of Leamington, ad-
dressed the meeting regarding the bene-
fit of such a plant. It was decided to
build and a committee was appointed to
arrange for a site, etc. The entire to-
bacco situation was thoroughly discuss-
ed, during which the growers unanimous-
ly decided not to grow any more tobacco
until this year’s crop was sold at a rea-
sonable profit. This decision was brought
gbout by the fact that nearly a mil-
lion pounds of the 1919 crop were un-
sold at the planting time this year, due
to the failure of the man who had con-
tracted for it to take it off their hands
at the time agreed.

One man stated at the meeting that
he had contracted last year at 42 cents
per pound, and still had 23 tons on hand.
The growers also decided on forming
an qrganlzation with a view of amalga-
ma‘.cmg with the Tobacco Growers’ As-
sociation.

S. Slinn, Niagara Falls, Ont., has
bought W. H. Newman’s business. It
was established 28 years ago.
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CANADIAN GROCER

Ottawa Grocers Discuss
Proposal t o Operate

TTAWA. — (Special.)—The pro-
Oposal to establish a wholesale siore

of their own for co-operative buy-
ing was an interesting one to the mem-
bers of the Ottawa Retail Merchants’
Association, grocers’ section, at their
meeting recently. Mr. Crabtree, the
president, was of the opinion that it
would be advisable to approach some of
the established wholesale grocers with a
view of arranging some scheme whereby
retailers could secure shares or develop
a scheme that would be satisfactory. It
was decided that the matter was well
worth considering and a committee was
appointed to do some pioneering work.
It was announced by the president that
a large bread manufacturing company
had approached him with regard to the
supplying of bread to members of the
association at a cost that would be about
two cents less than that paid by the

Thelr Own Wholesale

grocers at the present time. Action
was postponed on the matter until fur-
ther light was thrown upon details of
plans submitted.

If plans of Clarke Cummings grow to
fruition, the Pure Food Show at the
Central Canada Exhibition next year
will have the added attraction of a re-
frigerator plant that will cost from $15,-
000 to $20,000 to erect. The idea is to
exhibit fresh meat and fish under ideal
conditions and to present a large num-
ber of perishable exhibits that are not
now available.

Clifford Allen was appointed secretary
in succession to Nap. Herteaux, who has
gone out of the grocery business. A
winter’s social activities are to be ar-
ranged for to assist the getting to-
gether feeling that already exists among
the grocers of the city.

TWO OR THREE THINGS THAT THE
CANADIAN EXPORTER SHOULD NOTE

CANADIAN exporters are making a
great mistake in several methods
employed in trying to develop business
with Old Country concerns. One of
these is calling for settlement in New
York funds, another is in not sending
goods on consignment to reputable
houses, and the third, and most import-
ant, giving quotations f.o.b. some factory
or siding in Canada, rather than c.i.f.
at 'some point in the United Kingdom.
J. V. McKenzie, late trade commis-
sioner to Glasgow, drew attention to
these when discussing the matter with
Canadian Grocer.

“There were many letters of protest
received at my office in regard to Cana-
dian firms asking for and demanding set-
tlement in New York funds,” he stated.
“The British houses cannot understand
it, and they look upon it as an attempt
on the part of the Canadian to pinch off
a little extra in the way of exchange.
It is resented by British houses on the
ground that it makes Canada look like
an appendage, recognizing New York,
rather than Montreal, as the basing point
for their currency quotations.

“The matter of quoting c.i.f. is of real
importance,” continued Mr. McKenzie,
“and it is a matter that can hardly be
emphasized too strongly. I remember
coming across one case where a manu-
facturer who packed his product in bags
of some sort sent a quotation to a Scot-
tish house giving a price f.o.b. his fac-
tory, which was near Ottawa, and stating
that bags and cartage were extra. In
order to find out what that price really
was laid down in Scotland the dealer
there would have to find the price of

bags in Canada, the price of hauling the
material from his mill to a siding, the
freight rate and other charges he might
have to pay, and then the tariff for
ocean charges. All that information
could be secured by the Canadian manu-
facturer. He should have it at his fin-
ger’s ends, and no doubt has. When he
makes a quotation, stating his price laid
down in a certain British port, then the
British customer knows what he has at
once, and it may go much farther than
some people think in influencing the final
placing of the order. Just imagine the
position of a man in some Scottish centre
who has quotations from half a dozen
firms, all in different countries, and all
quoting f.o.b. their own factory or their
own siding. It would take days of his
time or the time of his staff in digging
up all the tariffs and even then he would
not know what ocean rate he might get.
Canadian exporters could well make a
point of getting all these rates well in
hand, so that they can quote c.i.f. any of
the leading ports, just as readily as they
can give a figure now f.o.b. their own
factory. It would be a great piece of
work and it would pay handsomely for
all the trouble.”

—_————

DISCUSSED PLANS FOR FOOD
BUILDING

Toronto, October 21 (Special).—Sug-
gested plans for the proposed new Pure
Food Building at the Canadian National
Exhibition were again discussed at a
meeting of the executive on Wednesday
of the Food Products’ Association. H.
C. Scully, of the Christie Brown Co., pre-
sided in the absence of the chairman,
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H. N. Cowan, who was in Ottawa on
business.

Mr. Prack and Mr. Wessel, of Ber-
nard H. Prack, architects, Toronto and
Hamilton, submitted two alternative
plans, which were discussed pretty fully
by the committee together with W. G.
Irving, vice-president of the C. N. E.,
J. G. Kent, general manager, and H. W.
Watters, assistant general manager.

The committee was asked to present
their requirements to the Board of di-
rectors of the C. N. E. and what they
were prepared to do, and the directors
would then go into the matter further,
decide on the location, and eventually
have plans prepared by the ecity archi-
tect, ete.

—_———

Brantford Scale and

Slicer Co. Will
Enlarge Plant

Brantford, Oct 20 (Special).—A meet-
ing- of the shareholders of the Brant-
ford Computing Scale Co. has confirmed
a deal whereby new capital will be taken
into the company, and the scale of oper-
ation in this city greatly enlarged. Wm.
W. Baldwin, Toronto, and other capital-
ists join the company, and the Brant-
ford Scale Co. will be a $1,000,000 con-
cern. The old shareholders will remain
interested as at present, and R. Me-
Pherson will be retained as general
manager.

The factory plant of the concern will
be considerably enlarged.

New Goods

The Chase & Sanborn Company, Ltd.,
of Montreal, are now plagmg a brand of
package black tea on the market under

ORNS |

the “Seal Brand.” This tea is put up in
two different attractive packages both
bearing the red seal. One is a little more
expensive than the other and both are
black tea. One package is to be known
as Indian and Ceylon tea while the other
is under the name of “Seal Brand Black
Tea.” The packages, as shown herewith,
are finished in black, red, and green.




.

34

gllllllllllHllIIIIllllIllllIHIIIIIIIIIm“IIIIIIIII!IIIlllIIIIIIIllIIIIlII||I|II||Il|l|1IN!lillIllllllllllllllllllIllllllllllllllll"llI||lllllI|III|IIIlllllllIIIIIIIlIIIIllllllIllIIIIIIIIIIlIIIIIlH

NEWS FROM WEST

lIIIIllIIIIlII\IINIiIlI!llllli|llll|llllllllllIlll|ll\ll|il|llllllll|\lllll!ll|\llllIl|lMll‘.lll\lllllllllllllllmllll||l||||||||l||ll|l|l|lll|l|ll||||lll|lIIIIIIlIIIIIl'.IlllllllllllllllllhlilENI|li|l|l|lllll|lll|ll1|IIllllllllllIIlIIIlIllllllllllllllllllllll||||l|||l|lll|IlI||IlIlIlllIlllllllﬂlllllmlllllIIlIlllllllIllillI|I1II|III|lIl|

ail

WESTERN

J. B. Syck has opened a grocery store
at Winkler, Man.

Waugh & Legallis, grocers, Winnipeg,
are dissolving partnership.

A grocery store has been commenced
at Morden, Man., by Mark Bros.

A grocery store has been commenced
at Victoria, B.C., by Walter Scott.

H. P. Willoughby has purchased the
store of Evan Price, Victoria, B.C.

P. J. Anderson is commencing in the
grocery business at Moose Jaw, Sask.

A new grocery store has been com-
menced in Winnipeg by A. Campbell.

A grocery store is being started by
John Sheare at Beausejour, Man,

Geo. J. Cameron, of the W. L. McKen-
zie Co., Ltd., Winnipeg, is on a trip to
the Coast.

A. Willis has been succeeded in the
grocery business at Winnipeg by John
Lloyd.

C. M. Bassarch has purchased the
grocery store of John Wasley, Moose
Jaw, Sask.

C. H. Knight has been succeeded by
Wm. Robertson in the grocery business
at Vancouver.

W. P. Pattison, of the Western Groc-
ers, Ltd.,, Winnipeg, is enjoying a few
weeks’ vacation.

N. M. Jackson, manager of the W. L.
MacKenzie & Co., Ltd., Calgary, was a
visitor in Winnipeg last week.

E. Nicholson has been succeeded by W.

W. Cairns in the . grocery business at -

Edmonton, Alta.

W. A. Harrison, of Bovril, Ltd., Mont-
real, is on a business trip through the
province of Saskatchewan.

Announcement has been made of a
change of partnership in the Superior
Wholesale Grocery Co. of Winnipeg.

Bert A. Thompson, formerly of Ander-
son & Thompson, Assiniboia, Sask., has
opened up in business in Shaunavon,
Sask.

D. D. Ferguson, of W. L. McKenzie
Co., Ltd., Winnipeg, is enjoying a well-
earned rest at his summer home, East
Kildonan.

John Dodds has just returned to Win-
nipeg from Calgary, Saskatoon and Ed-
monton, where he has spent a very en-
joyable vacation.

Nicholson & Rankin, Ltd., Winnipeg,
ete., have been appointed Western dis-
tributors for Thompson’s, Hamilton,
manufacturers of jams and mince meat.

0. C. Bissell, sales manager for. the
Lantic Sugar Refineries, spent a few
days in Winnipeg with their Western
agents, H. P. Pennock & Co., Ltd., Van-
couver.

Cecil Cooper, of the Quaker Oats Co.,
Saskatoon, Sask., has been promoted to

the head office at Chicago, as poultry
expert, to take charge of the sales of
their national poultry feed called “Full
of Pep.”

It will be his duty to attend all the
big national shows, including those held
in Madison Square Gardens, New York.
Mr. Cooper has been very active in the
Saskatoon Poultry Association.

F. K. Keough, of Hills Bros., New
York, was a visitor in Winnipeg last
week, and renewed acquaintance with
their Western representative, the Don-
ald H. Bain Co.

Fred Campbell, of the W. C. Macdon-
ald, Registered, branch inspector, paid a
visit recently to the Western representa-
tives, W. L. McKenzie Co., Winnipeg.
Mr. Campbell is going through to the
Coast.

Dominion Canners, B.C., Ltd., Vancou-
ver, have almost completed an evapor-
ating plant in Kelowna, B.C. This plant
is installed with modern machinery and
it is expected that it will be in operation
shortly. They are putting up evaporated
apples in five-pound cartons.

Do Not Approve
of Half Holiday
the Year Round

Brandon, Man. — As the result of a
petition circulated among the merchants
of this city by W. E. Crawford, presi-
dent of the Retail Merchants’ Associa-
tion, it is not probable that the retail
stores in this city will adopt the Thurs-
day half-holiday plan the year around.
The petition was circulated for the pur-
pose of finding out how many merchants
were in favor of the half-holiday being
granted, and 35 merchants voted “No,”
and only three favored the plan.

Accordingly it looks very
if the merchants of Brandon will reject
the scheme.

Will Not Sell
Groceries After
Six in the Evening

Winnipeg.—Two hundred members of
the Retail Stores’ Association decided to
have sign cards printed bearing the
words “Groceries will not be sold in
this store after six o’clock except on
Saturday, when that section will be open
until ten o’clock.”” It was decided to
place the cards in a prominent position
in the store. This step, it was decided,
would prove conclusively to the public
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that the small dealer was anxious to
comply with the by-law.

Remarks made by those at the meet-
ing conveyed the impression that any
agitation for sale .of groceries after
six o’clock in the evening should come
from the general public.

The right of a confectionery store,
carrying groceries as a side lind, to
remain open after six o’clock in the
evening, was strongly upheld. Should
the by-law be enforced, the order would
be complied with in respect to groceries,
but the store would remain open for
the sale of confectionery, those present
urged.

A special defence fund was started at
the meeting to defray the expenses of
members. who might be prosecuted if
the by-law is strictly enforced.

THE ORIGIN OF VEGETABLES

Spinach is a Persian plant,

Filberts came from Greece.

Quinces came from Corinth.

The turnip came from Rome.

The peach came from Persia.

The nasturtium came from Peru.
Horse radish is a native of England.
Melons were found originally in Asia.
Sage is a native of the south of

~ Europe.

Sweet marjoram is a native of Portu-
gal.

The bean is said to be a native of
Egypt.

Damsons originally came from Dam-
ascus.

The pea is a native of the south of
Europe.

Coriander seed came originally from
the East.

The gooseberry is indigenous to Great
Britain.

Ginger is a native of the East and
West Indies.

Apricots are indigenous to the plains
of America.

The cucumber was originally a tropi-
cal vegetable. .

Pears were brought from the East by
the Romans. ;

The walnut is a native of Persia, the
Caucasus and China,

Capers originally grew wild in Greece
and northern Africa.

Garlic came from Sicily and the shores
of the Mediterranean.

Asparagus was originally a wild sea-
coast plant of Great Britain.

The clove is a native of the Malacca
Islands, as also is the nutmeg. ;

Cherries were known in Asia as far
back as the seventeenth century.

The tomato 1is a native of -South
America and takes its name from a
Portuguese word.

-
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Window Displays Sell
Tons of One Kmd of Flour

CANADIAN GROCER

Saskatoon Grocers Prove Beyond a Doubt
That Window Displays Can be a Great Help in
Selling Merchandise—fHeavy Sales of Flour

fied themselves that as an adver-

tising medium the store window
would be hard to beat. Many tons of
flour were sold in a special drive ex-
tending over a period of one week, while
repeat orders for cereals kept the de-
livery wagons on the move. The oc-
casion was a window display contest
staged by a flour company who offered
three valuable prizes to the Saskatoon
grocers whose windows, in the judgment

OVER 40 Saskatoon grocers satis-

of independent persons, merited a prize.

To avoid any hitch in the plans the
stores entering into the contest were
fully stocked up with flour ahead of t:.he
opening day of the competition which
was announced in the newspapers by
half pages at a time. To interest the
public each store featured a large sack
of flour of unknown weight.

This sack was filled without being
weighed and a large printed show cz}rd
announced the terms of the contest.. With
each purchase made at any store in the
contest one guess was permitted at th.e
exact weight of the flour sack as it
showed in the window, the exact or near-
est exact guesser winning the sack of
flour.

Judging on Points

Judging the contest were A. Hulsizer,
display manager of the J. F. Calrn_s’ de-
partmental store, E. Evinson, display
manager F. R. MacMillan, Ltd., and W.
R. Kell, advertising manager of the Re-
tail Merchants’ Association. The judg-
ing was done on points in order that the
smallest store should have an eql.xal
chance with the ones. having large‘ win-
dows and more facilities for making a
good display. L

Points were awarded on the selling
value of the window trim, the display of
the prize sack, the originality of the
display and general neatness, b.ut; al-
most without exception the displays
were so good that the judges had no
easy task to make a decision for second
and third place. #

The Winning Window

In their report first prize was awax.'d-
ed to McClocklin and Boyle, whose win-
dow, though undoubtedly helped by size,
was, according to the judges, a marvel
of neatness and attraction value. As a
sales-making window it would be har_d
to beat. Every product manufactured
by the company was displayed. Boxes
of cereals were opened with fruits scat-
tered over them in small dishes. Pans
of flour were shown, each bearing a
show card drawing attention to its white-
ness or some other selling point. Great

browned, crusty loaves of bread were
scattered about the window, tempting
the passer-by to insist that his bread
be made of the displayed flour.

Second and third prizes went to Archie
Middleton and Gibson’s Grocery respec-
tively. Both windows showed much care
and forethought in working out an ar-
ranged plan, and must certainly have
greatly increased the sales of flour and
cereals sufficiently so as to greatly en-
courage the merchants for the work they
had gone to.

Demand Breaks Up Display

One small store, working under the
handicap of a tiny window in a side
street, would have taken third prize for
the neatness and originality of display
had it not been that the trim had to
be broken up in part to supply the de-
mand. The surplus stock of two sizes
of sacks was sold out before the arrival
of the judges, and rather than turn down
the continual demands the grocer was
forced to break up his display.

g

QUESTION OF WAGES
(Continued from page 31)

confession. I am doing a big fruit busi-
ness but I don’t know the game. I think
the only way I can get what is coming
to me is to hire an expert fruit man and
make him deliver the goods. I did $30,-
000 business in April and being interest-
ed in turning a large volume of business
and working hard myself to do it, I am
keeping the expense down to between
exght and ten per cent. I am doing this
in spite of being short of help.
“Yours truly,

“Jim Sweeney.”

It will interest my first correspondent
to know that Jim changed his business
from credit to cash; then opened a
branch store; then, as I have related
hitherto, bought another store which he
changed from credit to cash, found he
was wrong in that, and changed back
again. Now, with two cash and one cre-
dit store he is making money.

This shows that a man must use

judgment and have the courage of: his.

convictions, also that he must let the
actual profit account decide how he will
run his business. Jim is a good model
to pattern after.

Big Profits in Some Towns

A young grocer who does business in
what is perhaps the highest-priced town
in America reports that he has studied
rapid turnover, and as a result he car-

-twelve turns at that ratio.

35

ries .an average stock of $6,800, and on
that does a business of about $10,500 per
month, or $126,000 a year. That would
be just over 35 per cent., and would show
‘But I think
that that is too strong even for his high-
priced town and that he is omitting the
factor of meat, which turns weekly, and
fruits, vegetables and dairy products, of
which his stock is always light at in-
ventory time, as it moves out. daily to
weekly.

Any way, he is demonstrating what
can be done when we go after our busi-
ness on the right basis of a quick turn
at the right ratio of margin. It is a
wonderful business if you set out to know
it and run it according to your best
knowledge.

————

GROCERS LITTLE AFFECTED
(Continued from page 24.)

In view of the Government’s action at
that time, the refiners have a just claim
to protection when the market has turn-
ed the other way.

“However, it is far from fair to the
consumer that the prices should be held
so high when sugar, in the ordinary
course of events, should be marketed at
only half present quotations.”

“I am afraid that the grocers can do
nothing but stand aside and let the con-
sumer and refiners fight this problem
out,” said another grocer to Canadian
Grocer representative. “Since we do not
handle any more sugar than is necessary
from day to day we are little affected by
this ruling, but it seems quite unfair to
the consumer now although the con-
sumer benefited before. If the Govern-
ment is going to protect the sugar re-
finers against the decline in price it is
only logical that other manufacturers
should have claim to the same protection.

“The clothing manufacturers, the boot
and shoe manufacturers, the farmers, and
the manufacturers of all leather goods

- may rightly feel that they have claim

to some protection if the Government is
going to carry out this policy.

“Personally I feel that this ruling can-
not be legally carried out and that within
a short time we will find that some im-
porters are putting forward a test case
for the higher courts to prove the legal-
ity of such ruling. If the Board of Com-
merce had no jurisdiction to carry out
certain precautions last spring surely
rulings now made have no more legality
than they had at that time. At any rate
we find that in many localities there are
dealers who are willing to cut prices
and retailers who are selling even below
our wholesale price. The sugar market
is not a vital one to the grocer at the
present time since he is quite used to
handling it during the last year or eigh-
teen months with little or no profit. He
can now carry on for at least three
months  without feeling any ill
effect apart from the protest and indig-
nation of his customers.”
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THE MARKETS AT A GLANCE

FHERE are not many price changes mani- week. Two brands of pancake flour and wheat
fested in the markets during the week. flakes are reduced in price. A shipment of new
The tendency on most lines of commodities crop Valencia raisins are on the market. Quot-

is for a gradual movement downward. Business ations are out on new pack evaporated apples
and collections are reported satisfactory by and are several cents below last season’s pack.
wholesalers and retailers, although buyers con- New Grecian currants are on the water and
tinue to confine purchases to day to day re- will arrive on this market about the first of
quirements. November. Grecian currants this year are

running mostly to the better grades and the

MONTREAL_Slightly easier prices are tendency is that prices on the dif_’ferent grades

quoted this week on beef; will not show as great a spread as in other years.
beef cattle have been arriving in better supply. Fatras currants will probably be selling at prac-
The change is not large, amounting to one or tlgally the same price as Amalias and Vostizzas
two cents a pound on certain cuts of meat. The will be three or four cents under present quota-
egg market holds very firm at the high prices. tions for old crop. A shlpment‘ of new crop
Butter shows a strong market with an advance Prunesis rolling this way and will reach here
of one cent per pound. The lard market is very around the first of next month. The primary
strong and shortening is also strong in sympathy markets for coffee, after steadying since the
with the lard market. The market for cooked Preak of several weeks past, has again weak-
meats has fallen off in demand owing to the en.ed a_nd quotations are several cents lower;
cooler weather. Sugar is in a very unsettled this will hardly affect the local market for
condition. There may be a very sharp change Some time to come as it takes two to three
in the prices within a few days and on the other Months for shipments to arrive in Canada after
hand present prices may hold for some time. ©Orders have been placed; importers, however,
There is a reduction of ten cents a gallon on the 2ré booking orders on the lower basis. New
price of molasses. There is a general reduction ¢°P California walnuts are being quoted at
in the price of nuts. Figs are lower and the Prices that compare with last year. The nut
quotations on evaporated apples show a reduc- market is easy with lower quotations on shelled
tion of four cents a pound. California dried almonds and peanuts. There is a great deal of
fruits will this year be scarce and very expen- Ccompetition amongst wholesalers on canned
sive. Some Norwegian sardines are one dollar tomatoes and corn and quotations show quite
a case cheaper. The tea market shows more 2 SPread. Following the stiffening of wheat,
strength for the better grades. Coffee is ex- flour advanced fifty cents per barrel but on the

pected to decline another cent a pound by the oic}ler hand, millfeeds show a_substantial de-
first of the month. Lamp chimneys are twenty- CLne. Lamp chimneys and one brand of bottled

five and thirty-five cents a dozen dearer. vinegar have advanced.

TORONTO“_The markets generally con- WINNIPEG—The sugar situation has been

tinue to show indications for a the main topic during the week
gradual downward movement, although with Corn syrups and starches are expected to be
the exception of cez_'eals few price changes have Jower in sympathy with the corn market while
been effected. Business on sugar has been prac- rolled oats, cornmeal, and other breakfast
tically suspended pending the outcome of the foods are also expected to be lower, due to the
conference between the Government and the re- low tone of the grain market. First shipment
finers. Many wholesalers are offering sugar of Thompson’s seedless sultana raisins have
below the present market price. It has been in- arrived and prices are very high. The dried
timated from a reliable source that sugar would fruit market is reported very quiet. The shelled
be ruling at a lower basis by the end of the nut situation has shown a decided change, ow-
week. The raw sugar market during the week ing to the extremely low rate of exchanée of
has been quiet with rather a steady undertone. the French franc, and some attractive prices for
The weak condition on the grain market is re- future deliveries on walnuts and almonds have
flected in the market for cereals and a further been quoted. Florida grape fruit has arrived
decline can be expected. Cornmeal and rolled while large quantities of apples from Ontario
oats has shown another decline during the and B.C. are now on the market.

S g—
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QUEBEC MARKETS

M

ONTREAL, Oct. 22.—The feature of the grocery mar-
ket this week is the general downward trend of list
prices. The sugar market is well known to be in a very

unsettled condition. Nothing definite can be said just at pres-
ent as to its future. Molasses is reduced ten cents a gallon as a

result of the lower prices of raws.

The cereal market is un-

changed but there is much cutting of prices among many

lines.

The best known lines are holding firm.

There is almost

a general reduction in the prices of nuts this week. Almonds
are following walnuts in the downward trend of prices.
Evaporated apples are reduced to sixteen cents per pound.

Figs are cheaper in expectancy of the new supplies.
Norwegian sardines are cheaper.
more strength on the better grades.
are expected to remain so for some little time.
Lamp chimneys are advanced in

dearer for the best grades.
price.

Sugar Market Unsettled

Montreal.
SUGAR.—The sugar market has not
been in such a precarious condition for
some time as it is to-day. The trade are
watching carefully the outcome of the
meeting between the refiners and the
Government with a view to determining
what the future holds for the sugar mar-
ket. Prices vary considerably throughout
the country. Reports show that cities
along the border are selling much cheap-
er than inland dealers can buy. One
town of Malone, which is just across the
border from Quebec in New York State,
is selling sugar at 9 cents a pound.
Grocers are only buying sugar for their
every-day need and there is no idea of
speculation. It is certain that if the Gov-
ernment does not take their hand in con-
trolling the sugar market at this time
prices will drop considerably to meet
competition from the United States.

Atlantic Sugar Co., extra granulated, cwt. 19 50
Acadia Sugar Refinery, extra granulated.. 19 50
Canada Sugar Refinery
Dominion Sugar Co., Ltd., crystal granu. 19 50

St. Lawrence Sugar Refineries ........... 9 50
Teing, barrels ..........c.cccccvneecennaes 19 70
Do., 25-lb. boxes .. 20 10
Do., 50-1b. boxes .... 19 90
Do., 50 1-lb. boxes... 21 20
Yellow, No. 1, bags ... 18 50
Doy Na 27 Loiii e i 18 40
18 30

Dark Brown

Molasses Down Ten Cents
Montreal.

MOLASSES. —As a result of a very
low market for raw sugar molasses has
dropped 10 cents a gallon this week and
prices for Montreal are quoted at $1.40
per gallon. Outside the city prices are
five cents lower. This will not affect
greatly the trade as it is reported that
the supplies of molasses for some little
time have been bought. However the mo-
lasses market is much weaker than it
has been and this decline will enable some

to buy and perhaps undersell others

who have dearer stocks on hand.

Corn Syrup—
Barrels, about 700 Ibs. ....... cons 0 09
Half barrels, about 350 Ibs.. e s 0 091
Quarter barre]s, about 175 lbs 0 0934
2 gal., 25-1b, pails, each....... 2 85
3 gal., 8814-1b. pails, each.... 4 25
5 gal., 65-1b. pails, each....... 6 85

Some
The tea market shows
Oranges are dearer and
Apples are

White Corn Syrup—

2-1b, tins, 2 doz. in case, case 6 60
5-1b. tins, 1 doz. in case, case 7 45
10-Ib. tins, 14 doz. in case, case 715
Prices for
Barbadoes Molasses— Island of Montreal
Puncheons ..dsessessesrsessss 1 40
Barrels ...vcoscssennssssonvens 143
Half barrels adsaaossecsosiess 145
Puncheons, outside city ....... 185
Fancy Molasses (in tins)—
2-lb. tins, 2 doz. in case, case. .... 6 00
8-Ib. tins, 2 doz. in case, case. 8 26
6-lb. tins, 1 doz. in case, case. 6 %U
10-1b. tins, %4 doz. in case, case 6 66

Package Goods Unchanged

Montreal. e

PACKAGE GOODS.—There is no
change this week in package goods. There
has been some expectancy toward a de-
cline in certain package oats but this
decline has not come yet. The prices on
package oats vary considerably, some of
the better known lines are holding, but
others have dropped to lower quotations.

TACKAGE GOODS

Breakfast food, case 18

Cocoanut, 2 oz. pkgs., doz...
Do., 20-1b. cartons, lb. .

Corn Flakes, 8-doz. case 8 50 8 65 8 50

Corn Flakes, 36s .. 3

Oat Flakes, 20s ..

Rolled oats, 20s ...

S

a0823
RS

Do I8 s m % 4214

Do., Jarge, dos. .o, .5 e S 00
Oatmeal, fine cut, pkgs., case... . 75
Puffediirice .o dosnenian NA 70
Polled wheat .....:..cviviesnes ae 25
Farina, case ......c000000s. R T 35

Hominy, pearl or zmnu 8 dos. ...
Health bran (20 pkgs.), case.... ....
Scotch Pearl Barley, case.......
Pancake Flour, case

Do., self-raising, doz. .
Wheat Food, 18-1%s .....
Wheat flakes, case of 2 doz..
Oatmeal, fine cut, 20 pkzl..
Porridge wheat, 861 case.

Do., 20s, case .......
Self-raiainz Flour (l-lb pack.)

doz. .

Do. ( 6-lb pack. ), 5
Corn Starch (prepared) .

cens

sesases sees

RaA0ie NACOLOINR AR HANNONPANARRNOINRRODR
©
o

POl HOBE .. iiveiesvsns sessase cese 15%
Starch (laundry) ........ 1214
Flour]® Tapiocs. . ooy cosevns IRl %5 | 16
Shredded Krumbles, 86. 35
Cooked bran, 12s ... 25
Enamel Laundry Starch 40 pks.

CREG" i pao'sag simnsstiasesase seeis o8 30
Cellulold Starc’h 45 pkza case. Gaas 50
Chinese Starch ........... 00
Package Cornmeal Sole 25
Malt Breakfast Food (36 pkzs ) wese - 18 80

Cereal Market Unchanged

‘Montreal.

CEREAL.—There is nothmg new about
the cereal market this week. Prices have
been lowered conciderably during the last

37

few weeks and there is much competition
for the business at this season. Prices
are being cut on many brands but list
prices hold for the better known lines.

Oatmeal, granu., fine, standard.. 6 10
Rolled oats, 90 lb ............ b 25
Pear]l Hominy ....cccceseee 6 25
Cornmeal, Gold Bust Brand 6 00
Graham Flour 98 1Ibs. 7 65
New Buckwheat Flour 6 75
POLTBATICY. ¢ oo nio'se' 6 00
Pearl Barley 725

Best Teas Hold F irm

Montreal.

TEA.—A slightly stronger market is
evident for the better grades of teas. The
cheaper grades continue in their weak
condition owing to the overstocked mar-
ket with the cheap lines from the English
market. Reports indicate that tea will
likely be dearer when the importers go
into the primary markets for their new
supplies. Japan teas continue very firm
with no changes.

Ceylons and Indians—

Pekoe Souchongs ............. 0 35 48

K A T LY o ey R Ky 0 39 55

Broken Pekoes .............. 0 44 60

Broken Orange Pekoes ....... 0 49 60
Javas—

Broken Orange Pekoes ....... 0 58 65

Broken Pekoes ............... 045 50

Japans and Chinas—
Early picklng:. Japans

=
-3
s
S’°‘=<>=’° o0 ooco
o
o

Do., secon 0 650 55

Hyson thirds 0 45 b0

Do.. pts. ... 0 58 67

., sifted .. 0 67 72

Above prices give range of quotations to the
retail trade.

JAPAN TEAS (new crop)—

Choice (to medium) . 0 66 0 68

Barly picking ...... 07 0 90

Finest grades 0 90 1 40
Javas—

BKOM. o .vieiin evoscnsasees O #b 045

Orange Pekoes ....... . X 0 48

Broken Orange Pekoes ....... 046 0 48
Inferior grades of broken teas may be had from

Jjobbers on request at favorable prices.

Coffee Prices on Decline
Montreal.

COFFEE.—The declmmg coffee mar-
ket is well known to the trade and
through the dealers the grocers have
learned that an easier market ‘may be
looked for. The decline however will
only be a gradual one. A drop of an-
other cent a pound is expected by the
first of November.

Rice Prices Lower

Montreal.
RICE.—The rice market continues in

the very unsettled condition that has
characterized it for some time. There is
considerable cutting in prices. Some
wholesalers are quoting Carolina rice at
17 cents, Siam at 9% cents, Japan at 11%
cents and Texas at 10% cents. These are
reductions of from % to 2 cents per
pound. The rice market is in a very
weak condition at the present time.

RICE—
Carolina, extra fancy ......... 1T 00 18 00
DO, (ERDEYY " oav'vivs svisa s o A )
Rangoon “B” ..... 12 50
Rangoon “CC” . 12 25
Broken rice, fine 8 00
Bell Rice, fine . 16 00
Bell broken rice 10 00
Texas rice .... 5 10 50
St | .o s eivaie va 9 50
Tapioca, per lb. (seed) 011% 0 12
Do.. (pearl) = §i AT 00 011% 0 12
Do. (flake) ...cicses 011 0 121
Honduras, fancy vese 0 20
(L1 R P P 0 14%

NOTE.-—The rice market is subject to frequent
change and the price basis is quite nominal.
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.“A Good Spice Market

3 _Montreal

SPICES.““The ‘§pice market holds firm
with’a Very“-gdod demand.  There is no
change in quotatlons this week.

P e SR S e Lavy 020
QRERIA (DUYC] . ovin o nimit s a0l 030 0 33
Cocoanut, pails, 20 lbs., unsweet-

LT B AR S R R A A * 0 46

Do., sweetened, 1b. .......... . 0 36
Chicory (Canadian), Ib. ......c.c.. inw % 0 30
Cinnamon—

070 TSR A A SR Y TR iR 0 35

Pure," ground 0 40
CAOVES o ovvsisnne o s A PENEH G vannds 0 80
Cream of tartar (French pure).. 0 76 0.85

Do., American high test ...... 80 0 85
Ginger SRERIER )5 S e 0 42
Ginger (Coelin) .... i aec0svit Shve 0 36
Mace, pure, 1-1b, tins ........... -3 RERS 0 90
I B it et vt ne Rie 0 28 0 30

Do., 2% shaker tins, doz...... 115
Nutmegs, whole—

S RI0s BN i i v eeeies iak 0 40
Do., 3 L e L A ) AR e S 0 38
Do., YR Ay D i 0 36
Do., grou.nd 1Jb. tins ....... 0 65

Pepper, T e B O AR e S ooid 0 35
DI S WHILE e o v v v A metete el 0 45

Pepper (Cayenne) .............. 0 35 0 37

Picking splce. ....cc.cccvvrasee 025 0 28
Do., package, 2 oz., doz........ 0 35 0 40
Do., package, 4 0z.,, doz........ 0 65 0 70

BRPTIER oo 35 foniran o st vsnive esions T 0 70

RANBTNE T 0is he 07000 004 Pinge sile) o0 des 0 28 0 30

Tartaric acid, per Ilb. (erystals
or powdered) ......cocoenenann 100
rdamon seed, per Ib., bulk,

SIOMIATIRE " oot oo 0 oo oinios o/ ora oo idihce oy 2 00
Carraway (nominal) .......... 025 0 30
Mustard seed, bulk. ............. 0 35 0 40
Celery seed, bulk (nominal).. 0 7% 0 80
Pimento, whole ........couvuvnen 0 15 018

Some Sardines Lower
Montre:

CANNED GOODS —There is nothing
new to report in canned goods this week.
Wholesalers say that the supplies of can-
ned pineapple that were put on the mar-
ket were quickly taken up and that once
more the stocks are gone. The market
was almost without pineapple when the
last supplies arrived and all offerings
were quickly picked up even at the high
prices. Some Norwegian sardines are
offered at a reduction of one dollar a

case. ‘Prices vary from $16 to $20 per
case,
CANNED VEGETABLES

Asparagus (Amer.) mammoth

BEOOR SIPN ¢conasiven ommuoyvinss dad 35
Aspsmm imnomd (2368 o ohes Fok 65
Beans, golden wWaxX ............ 2 15 20
Beans, Refugee 20
Cotn; 28 50 Liivdaesies 621%
Carrots (sliced), 28 ............. 145 %
Corn (on eob). gallons ..... devee -7 00 50

Spinach, L s R TR, g 90
Squash, 2%-lb.. dos. 2 50

, 2 Ib., doz. s 80

6
6
2
2
1
1
%
2
1
1
1 80
3 60
Do. (wine gals.) .....ec0v00.. 800 10 00
Sauerkraut, 2%4-lb. tins ......... 160
Tomatoes, 18 ,iviveesssesss PR 1 50
Do., - : 1 65
1 87%
2 16
700 -
166
A 4 00
\dards 196
Do., Early June .............. 192% 206
Do., extra fine, 28 ........... A A 3 00
Do., Sweet Wrinkle .......... PEE e 2 00
Do, faney, 20 0B .o.csavvnsion Se'e 1 67%
g TI0s TIO o 5 isssie pisian migiowia 2 76
Peas, New Pack—
Standard, 2-lb,......0c0000aian 1 82%
Oholee, 2=, cvwees vosrrans 1 87%
Early June, choice ........... 2 05
Do., standard. . .......cv.000 o 2 00
Fine French, 2-1b. ......... 2 80
Asparagus Tips .........: Fele 4 10
CANNED FRUITS
Apricots, 214-lb, tins ........... 6 10
Apples, 2%s, don. Po s AT P 1. 40 1656
Do., new pack, doz. .......... 220
Do., 3s, s dile Pub saie veet B0 o LTI
DO, MEW PACK cccsvvicriionss rotse 6 15
............ 5 25 5175

Do., gallons, doz.

2 VN

”GkécE

=

Currants, black, 2s, doz. ...

A05
Do., gals., OZ. ........stoii ‘16 00"
Oherrles. red, pitted, heavy syrup,
doz., 1-1b. 4 00
Do., 2%-lb. .~ 7 00
Do., 2-1b. ) £ 4 525
Do., white, pitted ............ 4 50 4 175
Gooseberries, 2s, heavy syrup, doz. .... 216
Peaches, heavy syrup— :
b. 5 00
6 50
AR 3175
425 4 50
125 4 50
et 720
5 40
5 175
4 75
2 50

New Pack Strawberries—

* Standard No. 2, per doz....... 4 60
CROIce grade sl icsseasvnns 470
Fancy Preserved ........... 5 60

New Pack Cherries, choice ...... 4 00

Rhubarb, preserved :........... 2 80

Canadian Pineapple (sliced) ..... 4 80

New Blueberries, 2 Ibs. .......... 2 26

Lower Prices on Nuts
Montreal.
NUTS.—There is a general slaughter-
ing of prices on nuts this week. The nut

market has fallen off considerably lately.

Tarragona almonds are down 1 cent per
pound to 29 cents. Sicily filberts are
down 1 cent to 19 cents per pound. Gre-
noble and Marbot walnuts are down 1
cent.a pound to 29 cents and 23 cents
per pound. Shelled walnuts in general
are down 1 cent per pound and Bordeaux
are selling at 58 cents. Spanish shelled
walnuts are selling-at 57 cents per pound.
One cent per pound is added to this cost
when buying less than case lots.

Almonds, Tarragona, per 1b. ..... T 29
Doy, sHEllad =r T0 -0t o S aisiowe s e 0 60 68
D0s, - OBRRIE s s tovers g s'a % aistole 5

Brazil nuts (new) ........c.cv0.. o 40

Chestnuts (Canadian) .......... ¥ 27

Filberts (Sicily), per 1b. ........ 19
D0y BaPeBlana, 5 s e sy viin 17 19

Hickory nuts (large and small),

........................... 10 15

Peanuts Jumbo 019 22
RI0% - \OROLE ¥ Dy s ala e b8l e 0 16 19
Do., shelled, No. 1 Spanish.... 0 18 20
D0 TAVE D0, L ve odliides o slos
Do., salted, Java, per 1b....... 029 30

Do., shelled, No. 1 Virginit.. 0 16%%
Do., No. 1 Virginia

Peanuts (salted)—
Fancy, wholes, per Ib.

o-HoOOoOoSOO [—E-R-E-X_N-J_N_-} cooocoee
-
-1

Fancy splits, per 1b. .......... o at 40
Pecans, new Jumbo, per Ib....... 029 30
Do., large, No. 2, polished.... 0 29 30
Po., Orleans, NO. 2 .nisiviecscsn 021 24
D0 i3S URDNS o /aas owin saTC 0 5.4 § 570,000 b 60
Péeans, ahelled . i o ue oot csns 100 50
Walnuts, Grenoble, in shell..... oa 29
Marbot Walnuts ............... _ 0,28
Do., new Naples. ...... c.cueen 0 26
Do., shelled, Manchurian ..... 0 50
10, BOFAGANX o s50e awsnis siova 0 58
Do., Chilean, bags, per lb. .... 0 33
Do., Spanish, shelled .......... 0 57

Note——Jobbers sometimes make an added charge
to above prices for broken lots.

Dried Apples Lower
Montreal.
DRIED FRUITS.—At last the trade
have won out in the price of dried apples.
The new quotations show a drop of 4
cents in the price of evaporated apples
now to 16 cents per pound. It had been
hoped that they would sell cheaper than
this but 16 cents is quite a reduction on
former quotations. Figs are reduced in
expectation of the new crop arriving here,
The general run of figs are selling at 11
cents per pound. Three crown are quoted
at 22, five crown at 28, and seven crown
at 30 cents. The California dried fruits
are quoted so high that the trade are not
touching them. Raisins are almost at a
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prohxbrtlve price and some wholesalers
state that as a result of holding off cuts
in the prices may be expected. There is
such an artificial demand in the United
States and such high prices are being bid
that Canadian dealers do, inot. feel that

* they can pay the price demanded for Cali-

fornian dried fruits.

Apricots, faney ...........:. 5 0 38
DO oHOI08 5% s vale soh S anieh 5 0 34
Doy alabe v us s (o ddeeids 0 30

Apples (evaporated) ...... R b 0 16

Peaches (fancy) ........ © 028 0 30
Do., choice, Tb. ........ 0 28

Pears, ‘OHOIE .\ i viesesvnnsston 0 30 0 35

Peels—

Choice 0 26

BX - IONOY 52 uvesiesiaos e shas 0 30

Lemon new pack 0 47
New pack—

(220 51 (L B on O, B e, 8 vevee 048 0 49

L85 s o AR SRR S Sanme DD 0176

Choice, bulk, 25-1b. bnxes. BTN 0 22

Peels (cut mlxed), SRR T A 3 26

Raisins (seeded)— :
VRISHGIARY ool 5 v et s 023
Muscatels, 2 Crown . 023

Do., 1 Crown ....c... 0 25
Do, S CROWIE LS e v o g 0s. 0 24
Do., Crown e 9193 020
Turkxdh Sultana, 5 crown ..... Sigle 0 27
Fancy seeded (bulk) ......... v 0 25
lsu. o 24 0 26

Cal. seedleu, cartons, 12 ounces 0 21 0 238
Do., 16 ounces ............. 0 26 0 27

Gumnts TOONe s volv's /e aiss s . 0 20
Do., Greek (16 oz.) 0 24

Data Excelsior (86-108), £ 0 15%
M. 12-1b. boxes......... 3 25
Packages only ....... 019 0 20
Dromedary (36-10 oz.) [ 7o Q19
Packages only, Excelsior eion 0 20
.Loose 016 017

(hygr), 10-lb boxel, 2 ’l’b v 0 40
WMo - 0 45
0 48
0 50
. 5 40

Do., ‘Spanish (cookinc). 2
boxes, s SIS 0 11
Do., Turkish, 3 crown, ]b 0 22
Do, brerowm, e oo i i 0 28
Do., 7 crown, Ib. ... 0 30
Do., 10-lb. box 275
Do., mats ... 3 00
Do., 28-1b. bo: 190
(12 10-0z. boxes) 2 20

Pruneo (25-‘1 . box
20-30s 033
30-40s 0 30
40-50s . 0 27
50-60s . 0 23
60-708 . 022
70-80s 0 20
80-90s maiass 019
90-100s L 0 171
100-120s 0 16 0 17

Potatoes May Be Higher

Montreal.

VEGETABLES.—There is very little
change in the vegetable market this
week. The supplies have noticeably
fallen off in some lines which are almost
out of season. Potatoes show tendencies
to higher prices. It is reported that the
potatoes will not keep this year as well
as might be expected and that higher
prices will result. There is an abundant
supply of cabbages, pumpkins and onions
on the market this week, prices varying
as to size and quality of the vegetables.

Beets, per doz. .. . SRS T 0 25
Beans, wax ( 20—1‘b bagu . os 100 125

Do., new string (imp.) hamper ...
Cucumbers, Montreal, per doz 0 20

Cabbage, Montreal, ‘doz.

Mushrooms, 1b. .
Parsley (Ca‘nadlan)
Peppers, green, doz. ....
Potatoes, Montreal (90-Ib

Do., sweet, hamper ...
Canadian Radishes, doz.
Spinach, box

5

-

.

.
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Turnips, per doz. ..... St 0 40
Watercress (per doz. )....... 0 76
Montreal Tomatoes, per box 2 50
Cauliflower, per doz. ........... 0 90
Spanish Onions, per case ....... 5 25

Higher Prices on Oranges
Montreal.

FRUIT.—The feature of the fruit mar-
ket this week is the stronger market for
oranges. - The average price is 25 cents
higher, now around $9.75 per case, Ap-
ples, although plentiful throughout the
country, remain dear in the city. Ten dol-
lars and upwards is being asked for Mac-
intosh Reds. Canadian peaches are still
arriving and owing to the cooler weather
there is not so much difficulty experienced
in handling them.

Apples— :
Do., Fameuse, per bbl. ........ 9 50 10 00
Do., Wealthy No. 1, per bbl. .. 7 50
Do., No. 2, per bbl........... 7 00
Do., Alexander, per bbl...... 6 00 6 50
Bananas (as to grade), bunch... 7 00 8 00
Grapefruit, Jamaican, 64, 80, 96.. 5 00
Do., Florida, 54, 64, 80, 96.... 6 00
Lemons, Messina .....ccecoeeene adlse 425
Oranges, Cal., Valencias ...... P S
Do., 100s and 1508 ............ 10 00
Do., 176s and 2008 ............ s~ 200 08

CANADIAN GROCER

Cal. Navels—

0K HO08: o reiiniiis s oot nadas sk 75
TROB i ac s nze ini Slblmiwasiosio s & sd olhio R 75
TBOBL - s oroia oo e swiale s SEEAEALGS o 10 75
1768, 2508 ...cen secrecncnnn 6

Florida, C8S€ ..ccoevcovscnsssns
Pineapples, crate .......ccoe0ne
Canadian Peaches, 11 gts........
Plums, 11 qts. 0 50
Pears, 11-qt, basket .............
Canteloupes, crate (45) ... s
Tokay Grapes, per box .
Blue Grapes, 6 qts.

Flour Prices Unchanged
Montreal. = :
FLOUR.—There is no change in the

price of flour this week. As far as can
be seen the market for flour is holding
firm.

Lamp Chimneys Are Higher
Montreal,

MISCELLANEOUS.—There has been
a sharp advance in the price of lamp
chimneys this week. The advance, due to
the high price of glass, amounts to 25
to 35 cents per doz. No. 1 is now quoted
at $1.60 and No. 2 at $1.75 per dozen.
There is a decline of 75 cents in the price
of caustic. The present price is $7.25.

CUNOHOCRWDWD DO

ONTARIO MARKETS

ORONTO, Oct. 22.—Cereals continue to be weak and
further price reductions have been manifest on rolled
oats and corn meal also package pancake flour, wheat

flakes and puffed wheat.

The sugar situation is unchanged,

some wholesalers continuing to offer sugar at lower prices

than the refiners.

New Valencia raisins are on the market.

New California prunes and Grecian currants are expected

about the first November.

New pack evaporated apples are

quoted at five to six cents per pound under last season’s pack.
The coffee market is weak and reductions will be mani-

fest when new crop arrives.
quoted to arrive.

New crop California walnuts are
Shelled almonds and peanuts show a slight

shading in price. There is a great deal of competition amongst
jobbers on the new pack canned tomatoes and corn, quota-

tions have a spread of thirty-five cents per dozen.

Vegetables

- and fruits are ruling steady. Flour advanced fifty cents per
" barrel and millfeeds show substantial reductions.

Sugar Offered Lower

“Toronto. —_—

-SUGAR. — Business on this line has
been practically suspended pending’ the
outcome: of the conference between the
Government and the refiners. The ma-
jority of wholesalers are offering sugar
at prices below the market. In one quar-
ter the ruling price for granulated is $18
and yellow $16.90. It has been intimated
from a fairly reliable source that the end
of this week would see sugar down to a
17-cent basis. The raw sugar market
during the week has been quiet on a
price basis of 7 cents per pound and has
developed a rather steady undertone.

St. Lawrence, extra granulated, cwt... $19 71
Atlantie, extra granulated”............ 19 71
Acadia Sugar Refinery, extra granulated 19 71
Dom. Sugar Refinery, extra granulated.. 18 71
Canada Sugar Refinery, granulated ..... 19 71

Differentials : Canada Sugar, Atlantic, St. Law-
rence, Dominion: Granulated, advance over basis:
§0-1b. sacks, 25c; barrels, 6c; gunnies, 5/20s, 40c;
gunnies, 10/10s, b0c; cartons, 20/5s, 60c; cartons,
§0/2s, Tbe.

Differentials on yellow sugars: Under basis,
bags 100 Ibs., No. 1, $1; No. 2, $1.10; No. 3, $1.20.

Acadia granulated, advance over basis: gun.
nies, 5/20s, 40c; gunmies, 10/10s, 50c; cartons,

20/6s, cartons, 50/2s, 70c. Yellows same as above,

Syrups Are Quiet

Toronto. —_—
SYRUPS.—Syrups and molasses are
unchanged under a quiet demand. The

depressed condition of the American corn

- market from which corn syrups are man-

ufactured may have a tendency to re-
duce the price on corn syrups. On the
other hand. manufacturers state that the
continued high cost of tins and cases will
hardly warrant any further reductions at
the moment. Lyle’s syrup is quoted at
$4.50 per dozen for the two pound size.

Corn Syrups— 2 g

Barrels about 700 1bs., yellow.
Half barrels, %c over bbls.; % e
bbls., Y4¢ over bbls.
Cases, 2-Ib. tins, white, 2 doz.
DA IORBB e ¢ ot e A AT 6 60
Cases, 5-1b. tins, white, 1 doz.
b TSR e e S ST 7 45
Cases, 10-Ib. tins, white, 1% doz.
MY CABE. o yiotviain.ale srv e kot RS 715
Ca‘len, 2-lb. tins, yellow, 2 doz.
R s 6 00
Cases, 5-lb. tins, yellow, 1 doz. ’
11 CRER s dreviers v7a"sre $Id1a on wie'sTe’s 6 85
Cases, 10-Ib. tins, yellow, % doz.
bl R R P A e 6 55
Cane Syrups—
s and half barrels, 1b... ....

veese

Barrel
Half barrels, ¥4e over bbls.; %

. a reduction of 15 cents.

. Cornstarch, No. 1, Ib. cartons...

39

bbls., oo over.
{Cases, 2-lb, tins, 2 doz. in case 7 00 9760
Molasses— 2 2 >
Fancy, Barbadoes, barrels, gal. .... 156
“Choice Barbadoes, barrels .... .... onie's
New Orleans, bbls., gal ..... o oh 0 56
Tins, 2-lb., table grade, case 2
doz., Barbadoes .......ce000s v 17
Tins, 3-lb. table grade, case 2
doz., Barbadoes .....cccoveee  oess 10 6
Tins, 5-lb., 1 doz. to ease, Bar- .
badoes ...esvesecctonsscnes seee 8 96
Tins, 10-1b., 14, doz. to case,
" Barbadoes ......e.. etk ey 8 60
Tins, No. 2, baking grade, case b
2 dokivinesssae P e o 420
Tins, No. 8, baking grade, case '
0f 8 GOK, "oy onsasisrosanissne 5 60
Tins, No. 5, baking grade, case
ol L A S R 4 60
Tins, No. 10, baking grade, case
Of 1365 OB: "5 viavinn daie s svioins 4 25
West Indies, 1l4s, 488 ....... 4 60 6 95
Rolled Oats Weak
Toronto.

CEREALS.—The weak condition on
the grain market is reflected in the mar-
ket for cereals and further declines on
all lines can be expected. Corn meal has
shown another decline during the week,
amounting to 25 cents per bag, reducing
quotations to $5.50. Rolled oats have
been shaded five cents per bag in single
bag lots, now quoted at $4.45, and in 25
bag lots the price is $4.30.

Single Bag Lots

F.o.b. Toronto
Barley, pearl, 088 .iooisss voinni ) 75
Barley, pot, 98s ...... 4 s 6 25
Barley Flour, 98s .... . 6 25
Buckwheat Flour, 98s . “ 6 25
Cornmeal, Golden, 98s . . 5 50
Do., fancy yellow, 98s .... .. g 5 75
DAL el UBE. 20 wie vt s - nbais s 5 00
Lo R R S . sees
Corlt, Flowr) B88 i avey it wots . 6 25
Rye Flour, 988 isoisevisqisse 5 6 26
Rolled Oats, 908 ....cc.vcovsans . 4 45
Rolled Wheat, 100-1b. bbl. ..... 3 7 6
Cracked wheat, bag ........... g 6 75
Breakfast food, No. 1 .......... z 6 25
g INU S0 o T T % s s o 4 6 25
Rice flour, 100 lbs. ............ L
Linseed meal, 98s .... 3 % 76
Peas, split, 98s .. . 8 40
Blue peas, lb. ........ v 0 10

Marrowfat green peas 5 0 08%4
Graham Flour, 98s ..... e 75
Whole wheat flour ...... cc.u.... 5 85
Wheat kernels, 98s ....... Facs 735
Farina, 98s ..... 3 Frayo s o iwsine im0 2

Pancake F lour Down

“Toronto. —_— E
PACKAGE GOODS.—The general out-

look for- package cereals is for lower
prices. Quotations, however, are not ex-
pected to recede to such a large extent
as the reductions on bulk cereals in view
of the high cost of packages. Wheat

. flakes dropped 50 cents per case, now

queted at $6. White Swan pancake flour

‘has been reduced 10 cents per case, bring-

ing the price down to $4. Quaker pan-
cake flour is now quoted at $3.70 per case,
Puffed wheat
is down 20 tents per ease, now quoted at
$4.40. , . ;

2 PACKAGE GOODS

Rolled Oats, 20s, round, case.... 5 60 80
Do,, 20s, square, case ........ 5 60 80
Do.,. 188, ¢888 ..v.esees 10

Corn ' Flakes, 86s, case 25

Porridge Wheat, 86s, regular, case
.Do., 208, family, case
Cooker Package Peas, 36s, case..

Do., No. 2, 1b. cartons
Laundry Starch - ....
Do., in 1-1b, ecarton
Do., in 6-lb. tin canisters

COOCOoODWHASRNTIM
*»
=]

Do., in 6-lb. wood boxes. 1414
Celluloid Starch, case ....... 5 00
Potato Flour, in 1-lb. pkgs....... 0 14

Fine oatmeal, 20s
Cornmeal, 24s



Wheat flakes, 24! ol A BESE
Wheat kernels, 24s G wdye
Self-rising pancake ﬂour, 245 s Salee
Buckwheat flour, 248 cuiiiiienns et

Puifed Wheat, case ....vo0vevivs
Puffed Rice, case
Health Bran, case
F.S. Hominy, gran., case .......

10, pearl, 0886 ... svnigiiness
Scotch Pearl Barley, case.......
Bel!-rimng Pancake Flour, 30 to

Do Buckwheat Flour, 30 to case
Self-rismz Pancake Flour. 36 to

.
:
3
3
Bl e 19090 RO O 8 i OV h 69 00
oo 88 333%35333883%2

Do Buckwheat Flour, 18 to case
Spices Are Steady

Toronto.

SPICES.—The market for spices is
holding steady with rather a firm under-
tone on peppers. Manufacturers report
a fairly active business on these lines.

AlIIDIOR . s i bl i sriioie s oy 021 0 23
SRR Lo ¢ o e e v b oo s Wsfuiivies 0 35 0 40
OITMDAMONIC SN % 54,900 s siewian s 4 ok 0 55
o3 [ Tt e S o S R e ot 0 65
ORYERNE 00 cvcnvorohaosnvipess 0 35 0 37
Ginger] Cochin . iciviawes sy ee doba 0 35
DO JBTOBIOR i o5 5% v si5a sosione T 0 45
Peplardy; DUl "o v s bnen avenn el 0 55
Herbs — sage, thyme, parsley,
mint, savory, MarJoram ...... 0 70
L L s 1 S SR AT Bt U 0 38
Pickling spices 0 30
D, U7 RN S I 0175
Peppers, black 0 35
Do., white 0 45
Paprika, 1b. 0 85
Chillies, 1b. 0 60
Nutmegs, selects who.e 00: 0 55
0., 8 0 60
Do., 6ds . 0170
Do., ground 0 650
Mustard seed, whole ........... : 025
Celery seed, whole .... ........ . 0 40
Coriander seed ...... ...... Y 0 20
Carraway seed, whole .......... o 8 30
G 6211 TS PN i e et e 3 0 28
Curry Powder .... oocesssensoes e 0 40
Cream of Tartar—
French, DUTe .ossosncsscedvess 076 0 80
American high-test, bulk ..... 0 85 0 90
2-0z. packages, d0Z. ........... e o 1176
4-0z. packages, d0Z. ........... 275 3 00
8-0z. tins, doZ. ....cocencvecae 6 00
The above quotations are for the best quality.

Cheaper grades can be purchased for less.

Valencia Raisins Arrive
Toronto.
DRIED FRUITS.—4A shipment of new
crop Spanish Valencia raisins has ar-
rived and are offered at 25 cents per
pound. Quotations are out for new pack
evaporated apples and show a reduction
from last year, prices are 15 to 16 cents
per pound. New Grecian currants are on
the water and will arrive on this market
probably about the first of November.
Grecian currants this year are running
mostly to the best grades and the ten-
dency is that the prices on the different
grades will not show such a spread. Im-
porters are of the opinion that Patras
will be selling at practically the same
price as Amalias and that Vostizzas will
be down about three cents per pound
from present quotations on old stock. A
shipment of new crop prunes is rolling
this way and is expected to reach here
about the first of next month. The mar-
ket for California dried fruits is holding
steady, although it is the opinion in some
quarters that prices will be shaded.

Y —

Evaporated apples ............. 0 15 0 16
Candied Peels, American—
on ... vese 0 48
Orange 0 60
Oltron ;.ieveevas 080
Currants—
Greek Filiatras, cases ........ .o
D0,y AMAUBE - dossvvessinsvse 0 18% 0 19

CANADIAN GROCER

T 0 22
D0 - VOBUIBER v s ol it etriorsie: = orarotek® 0 2315
Australians, 3 Crown, lb....... 018
Dates—
Excelsior, pkgs., 8 doz. in ease 5170
Dromedary, 9 doz. in case.... 726
Fard, per box, 12 to 13 lbs e
Hallowee dates, per Ib. . 0 23
Prunes—
30-40s, 258 ........ sessesvese 0 31
40-508, 268 ..ccovvnvecene vosesr 0.26 0 28
5 o7 BOBT o o voie Sieahans s ed ANGEs o 0 2315
00708, 288 ooespiviosis sissie’els  He'eie 0 2114
(4l T T et e R o Rl 0 1814
80-908, 258 ........... oe 0 1634
001008, BB8 . sivaiiooinsese s 0 153
Sunset prunes in 5-1b. eartons,
L B F R 115
Peaches—
Standard, 25-1b. box, peeled 0 28
Choice, 25-lb. box, peeled Va3 0 30
Faney, 25-lb. boxes .......... 0 30
Apricots—
ip 5 1 A e 0 i 0 46
(&)1 CTE SRR AR i oy B 0 42
Siaulard i oo it creidivens 0 34
Raisins—
California bleached, Ib. ....... o, 0 27%%
Seedless, 15-0z. packets ....... 029 0 30
Seeded, 15-0z. packets ........ S 029
Crown Muscatels, No. 1, 26s... .... 0 26
Turkish Sultanas ............ s 0 26
Thompsons, Seedless ......... e 0 30
Valemeidl s 0 UEN Sy B vk 0 25

Coffee in Weak Market
Toronto.
COFFEES.—The primary markets for
coffee, after steadying since the break of
several weeks ago, have again weakened
with quotations several cents lower. This
will hardly affect the local market for
some time as it takes two or three months
for shipments to arrive in Canada. Im-
porters, however, are booking orders on
the lower basis.

Java, Private Estate ........... . 051 0 53
Java, Old Government, Ib. ...... - suse
Bogotalm I, K. sl S e 0 49 0 50
Guatemala, Ib. ...covevvennne. see 0 48 0 52
MEXISEN, . . ovavessisnoissss GOl % 0 56
Maracaibo, 1b. .... Fry 0 47 0 48
Sl | A e 045 0 46
Blue Mountain Jamaice ........ s 0 53
Mooha, W .5 nssivnis ISR “ols 0 55
DR ¢ e e el et O SR e 035 0 37
SANDL e s o ns caseesss . Wiose 4 0 42

Nut Market Easy
Toronto.
NUTS.—New crop California walnuts
to arrive are quoted at 39 and 40 cents
per pound in bags containing about 90
pounds. Nuts in the shell (old crop) are
being offered at a variety of prices de-
pending on the stocks being held by
wholesalers who are now anxious to clean
up pending the arrival of new crops.
Shelled almonds are down one cent, now
quoted at 55 cents per pound in case lots
and 60 cents in broken lots. Peanuts con-
tinue to rule easy with quotations down
one half cent.

Peanuts, Spanish, lb.
Brazil nuts, large, lb.

Almonds, Tarragonas, lb. 0 30
Walnuts, Bordeaux, 1b. ......... 0 30
Walnuts, Grenobles, lb. ......... 0 30
Do., Marbot ,s.c.ccovivreesinee 028
Filberta,r I, ....c.ivesicavarennie 021
Pecans, Ib. Jieaosssovivaisen 0 32
Cocoanuts, Jamaica, sack Mo 9 50
Cocoanut, unsweetened, 1b. ...6. . 0 35
Do., unsweetened, lb. ......... 42
0. BOIBA. Feebviiasie Abden Thvts 30
0 21

Mixed nuts, bags 50 lbs.......... 32
Shelled—

Almonds, I, .« o355 ivee s saes

Fllberts, B vescoveoosrsasiaes 35

Walnuts, Bordeaux, Ib.

Peanuts, Spanish, lb.
Do., Chinese, 30-32 to oz......

DG TRV ot melsisiortiomes snm s 14
Brazil nuts, 1b.. .c.eeiecnsesenas A
Pecans, 1Ib. ..iiscevsossverosnis 115
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Medium Teas Easier

Toronto. —

TEAS. — The primary market condi-
tions on common and medium grade teas
are easier with quotations shaded lower.
The finer grades continue to be scarce
with quotations holding at the high fig-
ures. The general trend of the market
for teas that are in most demand is for
easier prices.

Ceylons and Indians—
Pekoe Souchongs ........ .... $0
Pekoas! o5 aess e ole
Broken Pekoes . 4
Broken Orange Pekoes vacaee: 058 0 66

Javas—
Broken Orange Pekoes ...... 0 58 0 65
Broken Pekoes ......cocvveeene A 0 50
Japans and Chinas—
Early pickings, Japans ...... 0 90 100
Do., seconds ......... devecee -0 &5 0 58
Hyson thirds ....ccco0cece oes 045 0 50
DSt o A R R S S R 0 58 0 67
Do, = ltted s o R s e B 0 67 0 72
Above prices give range of quotations to the
retail trade.
Corn and Tomatoes Unsettled
Toronto.

CANNED GOODS —There is a great
deal of competition amongst jobbers on
the new pack canned tomatoes and corn.
Prices range from $1.50 to $1.65 per
dozen on corn and tomatoes range from
$1.72% to $1.95 per dozen. Sockeye sal-
mon ones are quoted at $5.80 per dozen,
Cohoe ones at $3.0, and Pinks at $2.10.
California Tips ones are $5.50 per dozen
and Butts 2%s are $6.6% per dozen.

Salmon—

Sockeye, 1s, doz. ...c.vvvnvennn 5 80
Sockeye, 148, d0Z. v.eivee cunnan 3 20
Alaska reds, 1s, doz. ... 4 25 4 50
Do 2N e in ons ST 0 2 650
(o (Tl Tl Vo el S R S i 8 A 3 60
DO QOB i i s 2 00
PInksy I8, - QOB -5/ ooiegidnie s 2 10
Lobsters, %-lb.,, doz. .......... 5 90 6 50
Do =1l N8 1250 5w s eciosin 3 25 3175
Whale Steak, 1s, flat, doz....... 17 190
Pilchards, 11b. talls, doz....... 17 210
Canned Vegetxbles—
Tomatoes, 2%s, doz. .......... R
Peas, Standard, doz. ......... 180 1 90
Do., Early June, doz. ...... 2 00
Do., Sweet Wrinkle, doz.
Beets. 20, 'AOR. 5o vviisaiee 1 45
Do., extra sifted, doz. 2 8214
Buns. golden wax, doz. s 2 00
Asparagus tips, doz. .. ¥ 5 60
Do., butts, doz. .... 6 60
Canadian €orn ....opsveetinsnsve 1 66
Pumpkins, 2%s, doz. ........ 1 85
Spinach, 28, d0Z. ...ic0c0000 . 1 95
Pineapples, sliced, 2: "doz. ..... 490 5 26
Do., shredded, 2s, d0Z. ..o.... 478 6 26
Rhubarb, pmerved. 28, doz. .... 2 07% 2 10
Do., preserved, 2%s, doz. .... 2 66 4 5214
Do., standard, 10s, doz. .. .... .... 6 00
Apples, gal,, doZ. .. cccceervenas 6 25
Peaches, 28, dOR." o.ivi ot hasissn Loves 415
Pears, 28, doB. ... sesescscssse .« 800 425
Plums, Lombard, 2s, doz. ........ 310 325
Do., Green Gage .... ........ 826 3 40
Gherrlee, plkted, BB, oiia saees eana 4 25
Blueberries, 28 .......... ..... 225 2 40
Strawberries, 2s, H. 8. ......... 6 25
Blueberries, 28 ...... socii0enne 2 85 2 45
Jams—
Apricots, 4s, efich ...i.cveses 143
Black Currants, 16 oz., doz.... .... b 65
Do., 4s, each ..... &poleis v QL wishs 180
Gooseberry, 4s, each ......... 143
Doy, 18 OB, QOB ooy ooy - nsne b 85
Peach, 48, each ....ccccvvenee 125
105 10 0o QoK. /s s vs v avivgone - aage 4 80
Red Currants, 16 oz, doz..... .... 5 50
Raspberries, 16 oz, doz. .... .... 5 65
DOG: AR, PRAR. o iah sigwyomndtome s 1 50
Strawberries, 16 oz., doz...... .... 6 65
Do., 4s, each ...... Weosiaeun o 150

Potatoes Are Steady

Toronto
VEGETABLES.—The vegetable mar-
ket is represented with large supplies of
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every variety. Potatoes are holding
steady at $1.65 to $1.75 per bag. It is
the general opinion that potatoes have
reached the lowest price for the present.
Farmers apparently are not willing to
let their crop go and are storing more
than usual in their own cellars, having in
mind the high prices of last spring. It
is a little early as yet to get any definite
information as -the potato digging has
just nicely started. Sweet potatoes are
up 25 cents, now quoted at $2.75 per
hamper. Cabbage are in abundance at 50
cents per dozen. Spanish onions are down
25 cents per crate, now selling at $5.25.

Cabbage, Can., per doz, ......... 0 50
Parsley, domestie, per 11-qt. bask. 0 50
Carrots, per 75-1b. bag ......... 85 1 00
Beets, per T5-lb. bag ........... 100
Turnips, per T5-1b. bag......... 0 65 0 75
Payenins,  Dag’ sesiiisiivissns 125
Onions, 100-1b. sack ............ 2 00
Do., Spanish, large crate ...... % 5 25
Do., small crate :civ.oiescons 3 26
BN s DICKHNE: oo Ao kng ¢ sas 1 00 2 00
Tomatoes, Ont., 11-qt. bskt...... 0 60
. Green Peppers, hot, 11-qt. bskt... 0 50
Do., sweet, 11-qt. bskt. ....... 0 75 100
Vegetable Marrow, doz. .......... Salke 0 50
Cdlery (o iiidisabamilasisranesss 0 75 100
Egg Plant, 11-qt. basket ........ T 0 50
Potatoés, per bag ....ceceevvesse 1 65 175
Sweet Potatoes, hampers ........ 2 76

Fruit Prices Steady

Toronto

FRUITS.—Canadian basket fruits are
gradually diminishing for this season but
quotations on the supplies that are com-
ing are ruling low. B.C. boxed apples,
Jonathan and MecIntosh, are arriving
freely and are quoted at $4.50 per box.
California Tokay grapes are up to $4.50
and $5 per lug. Valencia oranges are
holding steady at $8 to $9.50 per case.

Oranges, Valencias—

1208 1o g eisisioeniie . 8 00
11 S R SR S R S S R 8 50
176s. 200s, 2168, 2508 .... ... A 9 50
Bananas, Port Limons ......... oo 011
Lemons, Cal, 2408 . icves wovvns 25 5 50
Do., “Messinas, 3008 .......... 5 4 50
Grapefruit, 46s to 96s ........... 6 75 7 50

CANADIAN GROCER

Cantaloupes, Canadian, basket.., 0 50 075
Pears, Oregon, per box ........ 6 50
, Canadian Bartlett, bskt... 0 75 0 85
Grapes—
California Tokay .........co00e 4 50 5 00
Blue, green, red .......c000 S 0 50
Apples, Duchess, box ........c0000 A5 150
Do., per barrel ........cccuvne 4 00 6 00
Plums, 6-qt, basket ............ 0 30 0 50
Do., 11-qt. basket ..........e0n 0 60 075
Peaches, 6-qt. basket ........... 0 50 0 60
Do., 11-qt. basket .... ....c00n 0 60 0 85
Cranberries, 1% barrels ........ 7 00
Do., barrels ,ci.cvecososssvans 13 50

Flour Up 50 Cents
Toronto,

FLOUR —Followmg the recent firming
of the wheat market, flour advanced 50
cents per hundred. The market is firm.

FLOUR—
Patent Firsts, in jute bags, per
T S e 13 00
Do., seconds, in jute bags, per
Barrele yoy Do ei At 12 50

Millfeeds Reduced

Toronto. —_— .
MILLFEEDS.—A reduction of $5 per
ton has been manifest on millfeeds.
Shorts are now quoted at $45.25 per ton.
Bran $40.25 and choice middlings $52.25.

MILLFEEDS—
Shorts, per ton .. 45 25
Bran, per ton ...... 40 25
Choice Middlings, ton ....... 52 25

Lamp Chlmneys Higher
Toronto.

MISCELLANEOUS. —Lamp chimneys
have advanced, now quoted “A” size,
cases of 8 dozen, $12.70. “B” size, cases
of 6 dozen, $10.35. Cosgrave’s vinegar
has advanced as follows: cases 2 dozen
small size, $2.90. Cases one dozen large
size, $2.25.

Honey Steady
Toronto.
HONEY. —Honey is ruling steady at
28 cents per pound in 5-pound pails and
26 cents per pound in 60-pound tins.

WINNIPEG MARKETS

INNIPEG, Oct. 22.—The markets show few price

changes during the week. Corn syrups and starches

are easier with a tendency for lower prices. Some pack-

age teas have been reduced in price. Spices, nuts and rices are

ruling in an easy market. Ontario and B.C. apples are arriv-

\ ing freely. There is a scarcity of Manitoba potatoes but good
supplies are arriving from other Western provinces.

Sugar Unsettled
Winnipeg.
SUGAR.—The sugar situation is very
unsettled at the present time, due to the
action of the Board of Commerce and
the subsequent action by the Govern-
ment. On the local market the demand
for sugar is moderate and sales are re-
ported light for the time of the year.

Lantic granulated, 100-Ib. bag ...........
Acadia granulated, 100-lb. bag......
Redpath granulated, 100-1b. bag
St. Lawrence granulated, 100-lb. bag...... 20 80
Dominion granulated, 100-lb. bag. ...... 18 80
Yellow sugar, 100-1b. bag .......co0nvvuenne 19 70
Powdered Sugar 50-lb. boxes, per ewt... 21 35
Icing Sugar, 50-lb, boxes, per cwt........ 21 45
Lump sugar, soft, 100-1b. boxes, per ewt... 21 756
Do., hard, 100-lb. boxes, per box...... 21 95
Cubes, 100-dlb. boxes, per box ............ 21 86

Corn Syrup Easier
Winnipeg.

SYRUPS. —-The corn syrup market is
reported easier, due to the large corn
crop in the United States and further
reductions in prices are expected. There
is no change in the molasses market this
week.

CANE SYRUPS—
2-1b. tins, 2 doz. in case

i 8 80
5-1b. tins, 1 doz. in case ... 10 30
10-1b. tins, % doz. in case., 9 80
20-1b. tins, 34 doz. in case. 9 55

CORN SYRUP—

Ca_ses, 2-1b. tins, white, 2 doz.

M- ORI kv ho s SN e g 6 90
Cqses, 6-lb. tins, white, 1 doz.

N CHBE 30 0 e o b e v no s ww i 7 80
Cases, 10-1b. tins, white, 14 doz.

SRNBRREE VUG | TR e o S T 56

Cases, 20-lb. tins, white, 34 doz.

41
SR CRBC e 500 s s Bl s it 7 55
Caaes, 2-lb. tins, yellow, 2 doz.
T T e S 6 30
Cases, 5-1b. tms, yellow, 1 doz.
T CRBB Gt s o v o oo 555 720
Cases, 10-1b. tins, yellow, 1, doz.
TROREC .o o o't oo SRR s 5w s s 6 95
Cases, 20-1b. tins, yellow, 1 doz.
INGCRBE S aa ek un s i s » Sia . 6 95
MAPLE SYRUP—
Pure, 21%s tins, case of 2 doz. 26 90
Pure, 5s, per case of 1 doz..... 24 50
Pure, 10s, per case of 15 doz.. 23 25
TABLE SYRUP—
Maple ﬂavor, 214s tins, per case
OF -2 0K, o < o8 e parm o psarminia e 13 75
Do., 2s, tins, per case of 1 doz 12 00
Do., 1s, tins, case of 1% doz.. 11 50

Above subject to a discount of 10 per cent.
MQLASSES, BARBADOES—

2-1b. tins, 2 doz. case ... 8 75
3-lb. tins, 2 doz. case.. 12 85
5-1b. tins, 1 doz. case . 10 00
10-1b. tins, 1% doz. case . 9 70
MOLASSES, BLACKSTRA
1148, 4 doz. in case . 5 10
28, 4 doz. in case .. 4 70
2%%s, 4 doz. in case 4 40
5s, 4 doz. m case . p 4 40
108, 4 doZ. In €ABe cvsves nveans 4 35

Starch May Be Lower
Winnipeg.

STARCH.—A further decline on starch
is expected, due largely to lower prices
on corn on the United States market.

Cornstarch, 1-1b. pkgs., per Ib.. 011
Do., No. 1 quality, 1-lb. pkgs.. 0 1215

Gloss, 1-1b. pkgs., per lb........ 0 1334

Celluloid, 1-lb. pkg., per case. 5 15

Cereals Are Easy

Winnipeg. —_
CEREALS.—The demand for heavier
breakfast foods has shown a decided in-
crease during the past week, but the
market continues to rule easy. Both
wholesalers and retailers are buying
very carefully, and are confining their
orders entirely to immediate needs.
PACKAGE CEREALS

Rolled oats, 20s, round cartons. 4 75 5 50
Do., 36s, case, square . kts. 3 s 4 85
Do, S 188,  BABON % ez s wnie 40

Corn Flakes, 36s, case ....... 15

365

Cornmeal, 2 doz. case, per case...
Puffed Wheat, 38 doz. case, case..
Puffed Rice, 3 doz. case, case ....
Cream of Wheat, 8 doz. case, case.
Grape Nuts, 2 doz. case, per case
Package Peas, 8 doz. case, case..

BULK CEREALS

Rolled Oats, 80s, per bag.........

O S © T i i IO
-
=]

+ 408, DEL. BER o oo bisompesn 18
Do, 208, DX IRE SNK i v nvsin s 14
Do., 10-8s, per bale ........... 10
Do., 15-68, per bale ........... 85

Oatmeal, 98s gran. or stand., bag
Wheat Granules, 98s, per bag..
Do., 16-6s, per bale ......
Peas, whole, green, 100-lb. bag.
bush. Y4
Do., spht, yellow, 983, per bag
Do., split, yellow, 49s, per bag
Beans, fancy, hand picked, 100-

DN NO O oo 00 3 O O1 O 1= b0

Wi e Bushels . vies et snn vl 30

Do., Lima, 100-Ib. bag, p.r lb.. 1534
Barley Pot 985, per bag ...... g 50

Do., pearl, 98s, per bag ..... 60
Cornmeal, 98s, per bag ......... 60

Do.,” 24s, per ‘bag wviniicesis e 45

Do., 10-10s, per bale .......... 75
Buckwheat grits, whole, 98-1b.

Daps; 'pex DAG « i viesdine ols 11 00

High Grade Teas F irm

Winnipeg.

TEAS.—Market for fine teas is hold-
ing firm, and there is a noticed scarcity
of same, while stocks of inferior grades
have to some extent upset the tea mar-
ket. Several local packers have reduced
the price on package teas. This is the
result of teas bought on a lower market
some months ago.

INDIA AND CEYLON—
Pekoe Souchongs, first quality. .
Do., second quality

0 43
0 43

0 50
0 45



42
Pekoes, first quality .......... 0 49 0 63
Do., second quality .......... 0 38 0 42
Broken Pekoe, first quality ... 0 52 0 60
‘Braken Orange Pekoe, first qual. 0 58 0 68
Japan ....... @b ae's o rIeTAg o3 0 52 0 70
JAVAS—
Pekoe Souchongs ..... SeOhad s 045 0 47
Pekoe ........ PR T i g 0 46 0 48
Broken Pekoe ........... sowee . 04T 0 60
Broken Orange Pekoe ........ 0 48 0 51

= Coffee Unchanged
Winn

COFFEE —The primary market for
coffee continues to rule with a weak un-
dertone. The local market is reported to
be very healthy and the demand is ex-

cellent. There is no change in prices.

COFFEE—
B A0 i s dosia e g VA ama b 0 27 0 28
Mexdean, il 'S ii. s dbidsvwds e 0 49 0 51
SIRIORIBR, I, o ievae e i ety 0 46 0 43
Bogotas, lb. ..... o o0 wrelbaiad 0 49 0 52
Mocha (AYDe8) v...covesiinidns 0 49 0 51
Santos, Bourbon, Ib. ....... ~ee 043 0 45
BRBIOR, M5 oy aivn voestsiy ey 0 42 0 44

COCOA—
In 1-lbs., per doz.............. vuds 6 25
In %%-lbs., per doZ............. n 3 25
In ‘,ﬁ-lbs..'per OB oo sl s sl 1170
In small size, per doz,......... 125

Spice Market Steady
Winnipeg.
SPICES.—The spice market continues
%o rule steady. The demand for pickling
spices has been very active during the
past few weeks - The new paprika crop
is arriving on the market with very little
difference in price.

Allspice, Jamaica, best quality, lb. 23
Cassia, Batavia, per 1b. ......... 35
Do., China, per 1b. .... ..... 25
Oblllien; - 0er 0. s incsinnsssos 556
10,57 T T | e S PR 53

Cinnamon, Ceylon, per lb. .......

Do., No. 10, carton, doz. ......

Cloves, Penang, per1b. .........
YO, per Wi Leedsess

Do Zanzibar, per 1b. .........
Gmger. washed, Jamaica, No. 1

Do., Jamaica No. 2 ..........

Do., Japan or Africa, Ib. .. ..
Mace, extra bright Penang, 1b..
Nutmegs, ex. !arge brown, 70 to

) T T R e e 2 e

Do., large brown, 86 tolh; b Vead

Do., med. brown, 110bolb, IBDEES e

Do.. carton of six. Der dog..v. ohs
Pepper, black, Singapore ex.,

Do., white, do,, per Ib........

CHOLOOOO OoOoodoooHoORODO
o
n

Do., bulk; No. 1, per-dbi.ci . 28
Allspice, bulk, per (b, 0 25
Do., No. 2, per Ib. ..... 025
Do., 2 oz. cartons ..... 0 80
Do., 4 oz. carbons ............ 120
Cassia, No. 1, bulk, per Ib.. 0 35
Do., No. 2, bulk, per.Ib. 0 30
Do., No. 1, 2 oz. eartons 1.00
Do., No. 1, 4 oz. cartons =180
Cinnamon, bulk, per lb. 0 45
Do., 2 oz. cartons ...... 115
Do., 4 oz. cartons ...... 175
Cloves, bulk, per Ib. .......0uu. 0 90
DO,, 2 oz, carbons . v ss i 170
DO., 4 0z, carlons . ...l oy 2175
Cayenne, No. 1, bulk, per Ib.... .... 0 40
Do., No. 1, 4 oz, eartons ...... b ol 165
Do., No. 1, 2 oz. cartons ...... o 110
Ginger, No. 1, bulk, per lb. ..... 0 58
Do., No. 1, 2 oz, cartons ...... 125
Do., No. 1, 4 oz. cartons ...... 195
Do., No. 2, bulk, per lb. ...... 0 40
Maee, No. 1, bulk, per 1b. ...... 0 85
Do., No. 1, 20z, cartons ...... 166
Do., No. 1, 4 oz. cartons ...... 2 70
Nutmeg, No. 1, bulk, per lb..... 0 50
Do., No. 1, 2 oz. cartons ...... 125
Do., No. 1, 4 oz. cartons ...... 1 86
Puery spice, No. 1, bulk, per lb. 0 40
Do., No. 1, 2 oz. cartons ...... 120
Do., No. 1. 4 oz, cartons ...... 180
Pickling spice, No. 1, bulk, per lb. 0 38
White Pepper, No. 1, bulk, per Ib. 0 49
Do., No. 2, Singapore, per lb... 0 47
Black pepper, No, 1, bulk, per Ib. 0 36
‘White pepper, No. 1, 2 oz. cartons 120
Do., No. 1, 4 oz cartons ...... 1 956
Blaek pepper, No. 1, 2 oz. cartons 0 95
Do., No. 1, 4 oz. eartons ...... 160

CANADIAN GROCER
Rice Market Easy

Winnipeg.
RICE.—The rice market is somewhat

easier. Spot stocks are reported light
and prices are expected to decline when

new crop arrives on market.

RICE—
No. 1 Japan, 100-1b. sacks, Ib.
Do., 50-lb. sacks, 1b. .......
Siam, Elephant, 100-lb. bags..
Do., 50-lb. bags, Ib.
Sago, sack lots, 130 to 150 Ibs.,

PO AR S50 oo ¢ awie siale visiere aishe
Do., in less quantxtxes, v s

Tapioca, pearl, per b, .........

Canned Goods Qulet
Winnipeg.

CANNED GOODS.—~There is very
little interest in the canned goods mar-
ket at the present time.. New opening
prices have been named on the late vege-
tables and fruits and are from 5 te 10
cents a dozen cheaper than last year’s
prices. When the high freight rates are
taken into consideration the new prices
will be in excess of last year’s. New
canned goods are arriving freely but the
trade is very limited as there is an in-
clination that prices are on the down-
ward trend, and the txade is buying very
sparingly.

CANNED FISH

Shrimps, 1s, 4 doz. case, doz. ....2 70 276
Finnan Haddie, 1s, 4 doz. case,. 9 86 12 00
Do., %s, 8 doz. case, case..... 10 60 13 00
Herring (Can.), 1s, 4 doz. case, es 7 25 9 00
Do., imported, %s, 100 doz. case 80 00 82 50
Lobsters, s, 8 doz. case, doz.. .... 3 35
Do., l4s, 4 doz. case, doz.... 6 00
Oyster, 1s, 4 oz., 4 doz. case, cs. 8 60
Do., 28, 8 oz., 2 doz. case, case 7 60
Pilchards, 1s, ts,L} 4 doz. case, case 7 50
Do., Vs, flat, 8 doz. case, case 10 00

Salmon— per case

Sockeye, 1s, tall, 4 doz. case.. .... 21
Do., Y%s, flat, 8 doz. in case.. .... 23 50
Red Spring, 1s, tall, 4 doz. case .... 15 76
Do., Ys, flat, 8 doz. cage... .... 1776
Cohoe, 1s, tall, 4 doz. case.... .... 14 60
Do., s, flat, 8 doz. ease... .... 16 60
Pink, 1s, tall, 4 doz. case..... .... 10 40
Do., Y%s, flat, 8 doz. case... .... 1225
Humpback, 1s, tall, 4 doz. case .... 8 60

CA.NNED FRUIT (Canadian)

Per case
Apples, 6 tins in case, per case.. 3 40 3 86
Blueberries, 2s, 2 doz. case .... ... 7 00
Cherries, 1s, 4 doz. case ........ vees 1100
Gooseberries, 2s, 2 doz. case ... .... 9 60
Lawtonberries, 28, 2 doz, case... . 9 50
Peaches, 23, 2 doz. case ........ 8 50
Pears,2s, 2 doz. 888 ii.icivens 6 50 8 30
Plums, Green Gage, 2s, 2 doz. case 6 15

Light Syrup—
Plums, Lombard, 2s, 2 doz. case .... 6 15
Raspberries, 2s, 2 doz. case. 9. 50 9 60
Strawberries, 28, 2 doz. case.... .. 10 50
CANNED FRUITS (Amenesn)

Apricots, 1s, 4 doz. case ....... LAk
Peaches, 214s, 2 doz. case....... e IS
Peaches, sliced, 1s, 4 doz. case.. .... 1400
., halved, 1s, 4 doz. case.... .... 13 86
Do., 28, 2 doz. case ....cov00s 3 50
Pears. ls.4doz CRBE. s nein vuh e 1D OO

Pineapples, sliced, 2s, 3 doz. case. 8 00 8 16
CANNED VEGETAIBLESP

Asparagus Tips, 1s, tins, 4 doz

¢a8e; DT d0Z. .cc.vvscocvans S 21
Beans, Golden Wax, 2s, 2 doz. case .... 475
Beans, Refugee, 28, 2 doz. case.. .... 4 50
Corn, 28, 2 doz. ease....c.cvevvs. Loath 420

Peas, Standard, 2s, 2 doz. case. .... 410
Peas, Early June, 2s, 2 doz. case
Sweet Potatoes, 2148, 2 doz. case
Pumpkin, 2%s, 2 doz. case.....
Sauer Kraut, 2%4s, 2 doz. case..
Spaghetti, 21%4s, 2 doz. case.....
Tomatoes, 2%s, 2 doz. case...... 4 20
Spinach, 2%s, 2 doz case .......

O O GO O
Jgs88s3
Soooece

New Raisins Arrive

Winnipeg. —_—
DRIED FRUITS.—The. first ship-
ment of Thompson’s bleached sultana
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seedless raisins have arrived and are
quoted at 30 cents per pound, with fancy
at 26% cents a pound, and choice at 23%

cents. The prune market is reported
weak. '
DRIED FRUIT
Evaporated Apples, per lb....... - 019
Currants, 90-1b., per Ib.......... s 0 22
Do., 8 oz., pkgs., 6doz, case, 1b. ... 0 161
Dates, Hallowee, bulk, lb........ T 0 23
DG, * Tunis, "Bk, Il s e 0 26
Do., Package, 8 doz. case, lIb.. .... 017
Figs, Spanish, per Ib............ 0 1614
Do., Smyrna, per 1b. ......... 023
Do., black, cartons, per carton .... 0 BO
Loganberries, 4 doz. case, pkt.... .... 0 385
Peaches, standard, per Ib....... 029 0 80
Do., choice, per 1b............ 0R27% 0 28%
Do e fancy; - Der Ibi. .icvasisece 0 32 0 33
Do., Cal., in cartons, per carton .... 1 56
Do., unpitted, per 1b. ......... 024 0 25
Pea.rs extra choice, per lb...... o G 0 30
Do., (Cal., cartons, per carton.. .... 11756
Prunes—— z
30-40s, 0 32
40-50s, 027
50-60s, 0 21
60-70s, 25 0 18%
70-80s, o 17
80-90s, 25s, D 017
90-100s, 255, per lb .......... 0 16%
In 5-lb. cartons, per carton ... 1 80
Raisins—
Cal pkg., seeded, 15 oz., faney,
3 doz. to case, per pkg ....... 024
Choice seeded, 16 oz., 3 doz. to
ease: per Py, ol Siaseevieie 0 23
Fancy seeded, 11 0z., 4 doz. to
enge, Per DKE. <.ciecnrsones 0 21
Chmce seeded 11 oz., 4 doz. to
PRES = e e oee 019
wCa] bulk seeded 25-1b. boxes 0 26%
Do. pkt. seedless, 11 oz, 8
doz. to case, per Ib....... 021
Do., bulk., seedless, 25-lb.
BoXxes tiperiIh bl o s e 0 28
Apricots, choice, 25s, Ib.......... 0 45
e S S e 0 47
Do., Standard, 45s, 1b. ......... 0 40
Doz choice 108, "1be it s v 0 42
Do., fancy, 468, 1b. =, ioietani 2 0 50
Do dos 108, 1b.; iesewvions wass 0 52

Walnuts Easier
Winnipeg.

NUTS.—There is a dec1ded change in
the shelled walnut and almond situation
this week. Owing to the extremely low

rate of exchange on the French franc,

some very attractive prices for future
deliveries on walnuts and almonds have
been quoted. Spot stocks on these lines
are considered good property as the new

‘cracked nuts have not arrived on this

market as yet. Last year’s new crop
did not reach this market until the be-
ginning of December. The shelled pea-
nut market remains very easy, and the
market is a very uncertain one.

NUTS, Shelled—

Almonds, per Ib: .o vivsveeies 054. -058
Spanish Peanuts, No, 1, per lb. i 019
Pecans,: Per b, 0 Sl o RE 110
‘Walnuts, per b, . iooae esenss 0 60 0 62
_Nuts in shell—
Peanuts, roasted, Jumbo, per 1b. 025
Almonds, per Ib. ............. 0 35
DTS, ‘DETNINL .\ o iz st e 0 30
Walnuts, per Ib. ............ k% 0s 25 0 85"
“PEOATIE; DY TN covsvv tensates 0 32

Florida Grape Frult Arrlve
Winnipez
- FRUIT.—Fruit busmess is reported

good this week. Large quantities of
apples from both Ontario and B. C., such
as MacIntosh reds, Jonathans, Wagners,
Rome Beauty, spys, Stayman and Grimes
have arrived, and the quality is excep-
tionally good. There is a decided scar-
city of winter apples in B. C., and it
hardly seems probable that prices will
be lower. Cheaper and lower grades are
plentiful, but the winter varieties are
(Continued on page 46.)
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WEEKLY MARKET REPORTS BY WIRE

Statements from Buying Centres, East and West

LT

British Columbia

FROM VANCOUVER, BY WIRE.

Vanccuver, B.C., Oct. 21.— Flour ad-
vanced 30 cents per barrel, price now
basis of $12.65. Millfeeds dropped $2 per
ton, Sugar dropped $1 per hundred, now
quoted $18. Fresh butter is selling at 64
cents. Fresh eggs 88 cents per dozen.
Cheese, lard and fresh meats are un-
changed. Onions are $3.50 per bag.
Potatoes $43 per ton. Cape Cod cran-
berries are quoted 20 cents pound in
barrels. Gravenstein apples $3.50. Jon-
athans $3.75. Snows $4. Pippins $3.25.
Oranges average $9.50 per case. Cali-
fornia walnuts are quoted at 39 cents per
pound. Manchurian walnuts 26 cents.
Manchurian almonds 36 cents. Paper shell
almonds 37 cents. Brazils and filberts 33
cents. Cocoanuts $2.25 per dozen.

Alberta Markets

FROM CALGARY, BY WIRE,

Calgary, Alta., Oct. 21.—Rolled oats
have dropped 20 cents. Flour advanced
30 cents per barrel. Sugar declined $100,
now quoted $20.47. Matches are slightly
higher, also molasses in cans. Some re-
ductions have been made in proprietary
brands coffee. Louisiana rice, Patna style,
is offered at 15% cents and broken at
915 cents. Large Ontario cheese is quoted
at 32% cents. Evaporated apples are
lower. Eggs are steady. Canned toma-
toes 2%s are down to $4.30 and $4.60.

Flour, first patents, bbl. ....... 13 80
Do., second patents, bbl....... 13 60
Beans, BB i od g s sniiie o8 "00 8 50
Rolled oats, 80s ... Nt s 4 85
Rice, Siam ........ .. 1185 12 50
Japan, No. 1 ...... . 13 50 14 50
Tapioca, . .o oanes 0 09 0 11%
NARa; D0, 5 e siiytes Pat Sl wo et 0 09 {1E2
Sugar, pure cane, granulated, ewt. .... 20 47
Cheese No. 1, Ont., large....... 0 321
Alberta cheese, twins . - 0 29
Do., large .esesces Bale 0 381
Butter, creamery, Ib. . coms 0 63
Do., dairy, Ib. ... 0 45 0 50
Lard, pure, 88 .cecccccvesssncnns wdss . AED
Eggs, new laid, loecal, case ...... e A 200 00
Do., storage, case. .v..coovovss oo, 19 00
Tomatoes, 214s, standard, case.. 4 30~ 4 60
Wax and Green Beans, 2s, case... 4 60 4 85
Corn, 28, case ........ o -3y 8D 4 40
Peas, 2s, standard, case . 4 .

New early June peas, case ik
Strawberries, 2s, Ontario, case... 9 7
Raspberries, 2s, Ontario, caue .. 10 60

-
o
- o=
oo

11 70
Gooseberries, 28 .....cciiicitas caeens 11 80
Cherries, 2s, red, pitted ......... 9 00 9 50
Apples evaporated 50s .......... 0 18 0 20
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XY, R ADE, AU 50 Jio e siataiarats einte o i 0 19 0 21
Peaches, evaporated, Ib. ......... 025 028 3
Do., canned, 2s .. 8 50
Prunes, 90-100s 016

Do., 70-80s ... 0 17%
Potatoes, local, ton 40 00

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., Oct. 21.—Dealers report"

an active Thanksgiving trade. Poultry,
except chickens, are scarce. The markets
show few changes from last week. Little
buying is being done by wholesalers be-
cause of the uncertain conditions. Flour
advanced to $15.25. Cornmeal has been
reduced to $4. Canned tomatoes are eas-
ier, now quoted at $4.20. Potatoes are

43
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holding firm at $4. Breakfast bacon has
been advanced to 48 and 52 cents.

Flour, No. 1 patents, bbls., Man. .... 15 25
Cornmeal, gran., bags .......... 6 75
Cornmeal, ordinary 4 00

Roled oRt8 ..v5 v ruav. 11 75
Rice, Siam, per 100 Ib: 12 50
Tapioca, 100 lbs. ..... 17 00
MOTBBEER [ 55 00 v ng o5 sia's 555 vis'n e ws 150
Sugar—
°  Standard; granulated ......... vens 49 B0
No. 1, yellow 18 50
Cheese, N.B. 106 o aecossvasagesisle 0 31
Eggs, fresh, doz. 0 80
Dog riehge ty gy 072
Lard, pure, lb. 0 32%
Do., compound . 3 0 25
American clear pork .......... 51 00 53 00
Tomatoes, 2l4s, standard, case.. 4 20
Beef, T g ¢ N e e 4 00 4 20 .
Breakfast DaCON o caieiooversses 048 0 52
Butter, creamery, per lb. ....... 0 68 070
Dos Aatry, -PerID, % os ko oo 0 61 0 66
5 T o S S R e 0 58 080
Peaches, 2s, standard, case ok TS 7 50
Corn, 2s, standard, case......... sireis 3. 60
Tomatoes, 2s, etandard ecase .... -~ 420
Peas, standard, case .....:..... -4 00
Apples, gal., N.B. QOB < s osly o we 5 .00
Strawberrxes, 2s, Ont, cﬁse

Stocks of 1915 Sugar Are Not Held’

Fort William a Distributing Centre—Stocks

Held There Since June, 1920—Newspapers

Again Mixed — Second-hand Sugar is Still
Available

distributing points, and conse-

quently stocks must be held there.
There iz no 1915 sugar held here in
storage nor is there any 1919 sugar.
The daily papers are apparently a little
mixed as -usual.
Fort William as a distributing centre
since 1915 and the papers have taken it
for granted that we are still holding
sugar made in that year.” So stated
Major LeGallais, Toronto representative
for Atlantic Sugar Refinery, to Canadian
Grocer in answer to a question in regard
to a report in the daily newspapers that
there is three million pounds of Lantic
sugar held in storage at Fort William
bearing the 1915 inspection tags. “It
must be remembered that there has
been little sugar moving direct from the
refinery since the latter part of June.
Sugars that have been going into con-
sumption for the past few months have
been all second-hand sugars which have
been held by speculators and thrown on
the market when credits commenced to
tighten and the raw sugar market be-
gan to slump.
not been selling any volume of sugar did
not close up our plant as early as some
other refiners. Our consignments of
raws were arriving regularly and not
having storage facilities for raws, this

“F ORT WILLIAM is one of our

The fact that we have:

We have been using -

1

necessarily kept the plant in operation.
We therefore were compelled to get
storage accommodation wherever pos-
sible for the sugar that, under normal
conditions, would have been going intog
home consumption or for export. Our
plant has only been closed since Oct.
9 L L o E

Second-and Sugar Still Available

.“A couple of weeks ago we commenced
to think that the major portion of
second-hand sugar was about used up,”
continued Mr. LeGallais, “Every day or
two a bunch is dug up from some place
or other and where it is all coming from
I do not know. Only last week a manu-
facturer sold, through a broker, one
thousand bags, and this same broker
stated that he sold during the week a
total of six thousand bags at a lower
price than ours. Here is an instance
that goes to show that many an outsider
has been taking a flier in sugar. One
of our representatives was in a Greek
shoe shine parlor getting a shine when
the chap ‘who was cleaning- his shoes
asked ‘him if he wanted to buy some

sugar "and stated that he had bought a

car load when it was $14 per hundrsd,

and now that sugar was commg down
he was getting anxious to get rid of it o
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Potato Crops in Both Canada
and United States Are Heavy

Canadian Crop is Estimated at 140,000,000

Bushels—The United States

Will Have a

Surplus—Prices for This Crop Should Not Be
High

one of the chief factors in boost-

ing potato values sky high was
the demand which came from the Unit-
ed States and the fact that buyers from
that country were offering high prices,
many holders of potatoes in Canada tak-
ing advantage of the high prices and
the exchange rate. The prevailing ex-
change rate at that time was around 15
cents, by no means a small amount.
This allowed the shippers a handsome
profit, even when the potatoes were sold
to the United States buyers at practic-
ally the same price as paid to the pro-
ducers.

The estimate for the United States
crop this year is placed at 413,000,000

LAST spring, it will be r;amembered,

bushels, as against 358,000,000 bushels
in 1919. The average consumption in
the United States is placed at 400,000,-
000 bushels, so that the prospects are
that in 1920-21 the United States will
have enough potatoes to look after its
own needs with a small surplus.

The Canadian crop has been placed at
140,000,000 bushels this year, as against
104,000,000 bushels last year, all of
which will be available for the home
market, as the United States will be in
the position of an exporter rather than
of an importer next spring.

The Western crops as a whole are
said to be in good condition, although
some damage has been reported from

traded on account.

WHY HE DISCONTINUED CASH AND TRADING

One merchant who has tried the “Cash on Delivery” plan and who has
discarded it, has these reasons to give as to its failure:

First.—In order to meet the cut-rate prices of the town stores we had,
in many cases, to stock a cheaper line of goods than carried before. In
many cases business did not repeat as on the quality orders pushed before.

Second.—Many of our customers did not call up and give their orders, as
they did not wish to wait at home for the delivery boy.

Third.—It was unhandy to send money with the children each time, and
children do a lot of buying for the busy housewife in the outside stores.

Fourth.—Many were offended by having the goods brought back on
account of not being at home when the driver called.

Fifth.—Many customers would rather pay at the end of the month and
they could keep better track of their expenditures in that manner.

Sixth.—We found that the cash trade was anybody’s trade, here to-day
and there to-morrow, going to the one who offered the best inducements,
and we could not count upon a regular volume as where our customers

Seventh.—Sales on the better class of goods fell off much more than the
cheaper lines, and did not show near as good a margin.

Eighth.—If a customer has an account and something appeals to him,
he will, perhaps, buy it; if paying cash he will think of the cash outlay and
perhaps get along without the article.

Canadian Grocer would like to hear from others who have had similar
experiences or who have found the opposite to be the case.

Manitoba and the crop there is con-
siderably under normal. A few coun-
ties in New Brunswick are also said to
have suffered severe damage, but in
other parts in the Dominion as far as
available information shows yields
should be well up to the estimate. High-
er freight rates will, of course, have their
effect this year, as also will probably a
greater demand, but taking everything
into consideration there is little to in-
dicate that prices of potatoes will be
unreasonably high.

e

FLOUR MILLS AND MACARONI
PLANTS IN HANDS OF WORKERS

Milan, Oct.—The power houses and
several factories here were in the hands
of the workers recently, following failure
of employers and employees to reach
an agreement on wages and working
conditions. The electricians cut off the
current, plunging part of the city into
darkness.

Sixteen flour mills and 60 macaroni
factories were occupied by workers at
Torreannunziata and neighboring towns,
according to advices from Naples.

Strikers attempted to seize cotton
mills at Luserna. One man was killed
and several were wounded in fighting
with troops. A platoon of royal guards
discovered 300 rifles in a plant near
Turin.

—_————

SUCH A RELIEF

“It is an established fact,” said the
lecturer, “that the sun is gradually but
surely losing its heat, and in the course
of seventy million years it will be dead,
and, like the moon, unable to support
any form of life.”

The head and shoulders of an excited
member of the audience rose above those
of his fellows.

“Pardon me, professor!” he cried, “how
many years did you say it would be be-
fore this calamity overtakes us?”

“Seventy million, sir,” said the pro-
fessor.

“Thank heaven!”gasped the interro-
gator, sinking back exhausted into his
seat. “I thought you said seven mil-
lions!”
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Produce, Provision

ONTARIO MARKETS

ORONTO, Oct. 22—The feature of the produce and pro-

I vision markets is the large declines in poultry prices
which are manifest both last week and this week.
Poultry dealers are trying to get prices down to a basis that
will be safe for storage purposes. The hog market is easier,

but quotations on the best grades are unchanged.

Cured

meats are steady with prices unchanged with the exception of

mess pork which has declined fifty cents per barrel.

New-laid

eggs are in scant supply, but storage eggs are now being taken
very freely from the coolers and are selling to the trade at the
same price as fresh. The butter market is weak with quota-
tions down two cents. Cheese is easier and prices are marked

one half cent lower. Lard,
unchanged.

Hog Market Easy
Toronto.

FRESH MEAT. — The hog market
has a tendency to be easier. Quotations
during the week for the best grades
have been ruling steady' during the
week. Fresh cuts are steady and un-
changed.

FRESH MEATS

Hogs—
Dressed, 70-100 ibs., per cwt... 26 00 28 00
Live, off cars, per ewt. ....... 20 00 20 50
Live, fed and watered, per cwt. 19 75 20 25
Live, f.0.b., per ewt. ......... 18176 19 26

Fresh Pork—
Legs of pork, up 'to 18 Ibs..... 039
Loing of pork, Ib) (... ssewsoe 0 46
Fresh hams, WM. ............. 0 40
Tenderioing, W oo s ooiowsses 0 65
Spare ¥ibe; - Ib.. v icaevibise e 0 20
RICRIOE b, s ot o e b o a e 0 28
New York shoulders, W tainas 0 84%
Hogton buttsy 1, ceit, s eons o 0 40
Montreal shou]ders, W Sheves &2 0 34

Fresh Beef—from Steers and Heifers—
Hind quarters, 1b. ... 0 23 0 25
Front quarters, 1b. 013 0 15
Ribs, Ib, ..... sl s 0 27 0 33
Chucks, 1b. ....... 0 12 0 14
Loins, whole, Ib. .............. 029 0 35
BROR W = e - sk m R T 1 0 20 023

Cow beef quotations about 2¢ per pound below
above quotations.

(o307 S5k | A s SR b 0 26 0 30
Spring lamb, TR e 0 24 0 26
Yearling, lamb | Lo jsane SO et 019 0 23
Sheep, whole, ., ........... 0 10 015

Above prices subject to daily fluctuations of the
market.

Mess Pork Down 50 Cents

Toronto. e
PROVISIONS. — Smoked hams and
bacon show no change. Mess pork is

down 50 cents per barrel, now quoted
$38.50.

Hams—
Small, 6 to 12 1bs. ./.veevennne 0 4815 0 50
Medlum, 12 to 20 lbs. 047% 0 48
Large,ZOto%Ibs each ... .... 04&22
Heavy, 25 to 856 Tbs. ......... 3 0 381
Heavy, 85 lbs. and u-pwatds 0 351,
Backs—
Skinned, rib; Ib. ..cceseessees 0 52 0 54
Boneless, per Ib. .......... Veae 9180 0 64
Rolled. ousans Vo b aies &%:5 Sldes 0 67 070
Bacon—
Breakfast, ordinary, per lb..... 0 46 0 48
Breakfast, faney, per 1b. ..... . 049 0 57
Breakfast, special trim . RA A N 0 62
Roll, per Ib. .qessvecssnis 0 36 0 39
Wiltshire (smoked sxdes), 1b. Ve 0 42
‘Wiltshire, three-quarter cut.... 0 44 0 46
Wilt:hire, middle ..iveoeneeene g 0 48
Dry Salt Meats—
Long clear bacon, av. 50-70 lbs Yoo 0 30
Do., av. 80-90 1bs. ........ AT 028

shortening and margarine are

Clear bellies, 15-30 Ibs......... 0 313

Fat backs, 10 to 12 Tha, .ol . 024

Out of pickle prices range about 2c per pound
below corresponding cuts above.

Barrel Pork— y
Short Pork, 200 lbs. .......... S gt
Mess Pork, 200 lbs. oo 38 50
Pickled rolls, bbl. 200 1
Lightweight ........ o ohi otz or 4 OO0

Heavy .......
Above prices subject to daily ﬂuctuatlons of the
market.

Cooked Meats Unchanged

Toronto.

COOKED MEATS — Boiled hams
are ruling steady at 65 cents for regu-
lar trim, and 68 cents for special trim.
Head cheese is moving freely at 17
cents per pound. Other quotations are
as follows:

Boiled hams, Ib. .......cc000nunns 0 65 0 68
Hams, roast, without dressing, 1b. 0 63 0 65
Boiled shoulders ..... v 0 54
Head cheese, 6s, 1b. ... s 017
Choice jellied ox tome B! g 0 66
Jellied calves tongue 4 0 52
Ham bologna, Ib. . o 020
Large bologna, Ib. b 0529 0 18
Spice beef, 1bi 5o o evnivmautie awals ¢ ek 0 32

Above prices subject to daily fluctuations of the
market.,

Egg Receipts Lighter
Toronto.
EGGS. — Receipts for new laid eggs
are becoming very light. Storage eggs
are now being taken very freely from
the coolers for local consumption, which
are offered to the trade at practically
the same price as fresh. Selects are
quoted at 69 cents per dozen.

Beleslav. o 5ieii Jule s a S5t L i o 0 v ois¥ 0 69
No:: T eandled e cisiines e sive 0 61 0 62
Fresh selects in cartons (..... 072

Prices shown are subject to daily ﬂuctuatlons of
the markec,

Butter Prices Reduced

Toronto.

BUTTER. — The butter market is
easier with quotations marked two
cents lower. Fresh creamery prints are
now quoted 58 to 61 cents. The demand
is not heavy, as most buyers have adopt-
ed the hand to mouth basis.

BUTTER—
Oreamery, Drints & .coesessnsey 0 58 0 61

Cheese Down Half Cent

Toronto.

CHEESE. — The cheese market is
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and Fish Markets

easy, with quotations down one-half
cent, which reduced the price on large
cheese to 2814 cents.

CHEESE—
Latheiperabie i .20 v. oo ety Pie 0 28%
Twins, le higher than large cheese Triplets
13e higher than large cheese. -

Lard Unchanged
Toronto.

LARD. —— The lard market is ruling
steady, with quotations unchanged.

P LGS S R e AR s e 0 3214
Tierces; 400 b8, .%o\ veerioniodsitss 0 30%
In 60-lb. tubs, 14 cent hlgher than tlerces, pails
% cent higher than tierces, and 1-lb. prints, 2ec.

Shortening in Demand
Toronto. —_—

SHORTENING. — The shortening
market is holding steady under an active
demand. Cotton seed oil is in a weak
market and declines in quotations have
occurred during the week.

SHORTENING—
11 APYIREART VS ot 0 27Y%
Tierces, 400 1bs. .....0c00vuune 0 2284
In 60-1b. tubs 14 cent higher than tierces, and in

20-1b. pails 3, cent higher than tierces.
Margarine Quiet

Toronto. ——
MARGARINE. — There is a quiet
demand for margarine. Quotations are

steady.
MARGARINE—
105 printe, - MO 11 Jididsisies 0 37
D0 O, 2 linaions v e nsnesane =y 0 35
D0, -0 & Gy vislursvs vil.asis 4558 ey 0 30
Nut Margarme, | R e R S M 0 33 0 35

Fall Salmon Arrives

Torento.

FRESH FISH. — There is an active
demand for fish of all kinds. Dealers
are of the opinion that prices will not
be lower, in view of the higher cost of
nets, which have more than doubled in
price in the past few years. Fresh fall
salmon is quoted at ten and eleven cents
per pound. Other quotations are un-
changed.

FRESH SEA FISH.

Cod Steak, 1b, ..icooceccsessses 012
Do., market, 1b. ....... W ol5i6ie s ole ¥eivs 0 09
Haddock, heads off, 1b. ..........
Do., heads on, Ib. 0 10 011
Halibut, chicken . 018 019
Do., medium ,...eo00v0ceeess. 028 024
Fresh Whitefish ........ swvaskan 18 019
Fresh Herring ........ S 011
Flounders, Ib. 0 09 010
Fresh Trout, 15, - 019 0 20
Fall Salmon ......... 010 011
Oysters—
N3 L Hng o virisissivsinietes 4 20
No;: 8408 iiiviuaevanna veaaty Genndstiu ik B30
oL B tINE TS e senasn nt siwae. veds 1 20 00
Glass Jare, dOB. Jissnenvsosonias 6 50
FROZEN FISH
Halibut, medium .............. 0 23 0 24
Do, Qualle ..c.eicne R 1 ¢ | 0 113
n voe  ORR on
Plke, 10UNd ..cocescesodionapone * odia 0 08
Do., headless and dressed e b 009
Salmon, Cohoe ......... ve 023
Do., Red Spring .. Ba Ay k 0 28
Sea Herrinz Gepare wenee sasees 007% 008
SMOKED FISH
225

Salt Cod Quail-on-Toast, b...... ....
PICKLED msn
Labrador Herrings, kegs 100 Ibs.. ....

cumeoeo
2aks

=g
o
=
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- Poultry Prices Lower

Toronto. ——

POULTRY. — Receipts of poultry are
increasing, and dealers are trying to get
prices down to a basis that they believe
is safe for packing for storage. Very
little as yet have gone into the freezers
but large quantities are expected this
week. The market is weak under de-
clines of last week. Prices are again
reduced and further declines are ex-
pected.

CANADIAN GROCER

Prices paid-.by commission men at Toronto

Live ! Dressed

-$0 40 ~$0 50

sk -015 =0 20

Fowl, over 5 lbs. .... .~ 025 - 027
Fowl, 4 to 5 lbs. .... =0 22 -0 25
Fowl, under 4 lbs. .. .- 015 - 020
Ducklings . .cceoevsts .- 025 -0 30
Guinea hens, pair. ~125 - 150
Spring chickens, live Ll 5 1 e R 0 30

Prices quoted to retail trade—

Dressed
Hens, heavy 0 28 0 30
Do, Hght iy 0 26 0 28
Chickens, spring 0 30 0 35
Ducklings 0 30 0 35

WINNIPEG MARKETS

in the provision and produce market during the week.

WINNIPEG, Oct. 22.—There has been very little change

Hogs remain very steady. Ham declined two and one-
half cents per pound during the week, while bacon is re-

ported very steady with a noted scarcity of same.

Butter and

cheese markets remain unchanged, and eggs are reported

scarce.

Very poor fish supply arrives during the week.

Poultry is arriving freely but turkeys are reported scarce.

Hog Market Steady

FRESH MEATS.—Hog market re-
mains unchanged and selects are being
offered at $19 per hundredweight. There
is no change on pork cuts. Fresh beef
remains steady and unchanged.

HOGS—
Selected, live, ewt. ........... R
Heavy, cwt. .. 16 00
Light, ewt. .. 16 00
Sows, cwt. 12 00
Fresh Pork—

Legs of pork, up to 20 Ibs., 1b

=y 0
Spare ribs, 1b. ... .0 cicaveves 0 181% 0 20%
Loins of pork, lb. ..:.:v..... 0 45 0 47
Eraun-Bams, .- sovice svessis 0 39 0 40%
Tenderloin, lb. T s 0 57%
Picnies, Ib. 0 2714
0

Shoulders 1b.
Fresh “Beef— from Steers and Helfers—
014

Hind quarters, 1b. ............ 0 28

Front quarters, Ib. ........... 0 10 013

Whole carcass, good grade, 1b. 0 11 0 20
Mutton— -

Oholoe ™ eWen: I o3 i e nsibis 4o et 0 17
Lambs—

Choice, 30-45 Ibs.,

Boiled Ham Lower

Winnipeg
COOKED MEATS —Boiled ham has

dropped from 70 to 68 cents a pound,
while roast ham advanced to 70 cents a
pound. Jellied beef tongue as well as
Jjellied pork tongue has advanced to 69
and 67% cents per pound respectively.
Sale of cooked meats has dropped off
considerably, due to the cooler weather.

Ham, best quality, skihned, 1b.. .... 0 68
DO, TOMEL,: Tby 5 dacenid s'o,cin 4 5008 0 70
Boiled shoulders .......... 0 49 0 51
Head Cheese, in 1-lb. tins.. 021
Do., in 6-lb. tins, 1b. ..... 019

Jellied Beef Tongue, 1b. ...... B i 0
Jelliéd Pork Tongue, 1b. ......... o E 0
Baked Luncheon Loaf, 1b....... g 0

Hams Decline

‘Winnipeg.
PROVISIONS.—Hams  decline 2%
cents per pound during the week; bacon
remains steady with no change in price.

The demand: for bacon and ham has -

shown a steady increase, with bacon
quotatlons unchanged. Bacon is report-
ed scarce.

SR < 5

HAMS—
S0 18 1B, ey I s i 0 4815
16 t 20 1bs., per b, - Vo Uk 0 4649
Boneless, 8 to 15 lbs., per lb... 0 5214
Skinned, 14 to 18 lbs., per lb... 0 49
Do., 18 to 22 lbs,, per lb.... 0 48
BACON— p
Backs, 5 to 12 Ibs., smoked .. 0 64
Do., 12 to 16 lbs., smoked ... 0 62
Do., 10 to 14 lbs., skinned and
peamealed .......c..000.0 0 591
Do., 4 to 10 Ibs., sliced .... 0 611%
Cottage rolls, boneless ........ 0 41%

Butter Market Unchanged
Winnipeg.

BUTTER.—The butter market is rul-
ing very steady and higher prices are

expected on creamery . butter. Dairy
butter remains unchanged.
Creamery, best table grade .. .... 0 64
Dairy Butter, best table grade. .... 0 57
MERERTING o e e T s v 6 0 37 0 39

Manitoba Cheese Scarce
Winnipeg.

CHEESE.—There is a scarcity of
Manitoba cheese, due to the scarcity of
milk. Many of the Manitoba cheese
factories have been obliged to close down
on this account. Ontario cheese is arriv-

ing very freely but the demand is very
light.
Ontario, large, per Ib 31
Do., twins, per 1b. ...,........ %oa 0 81%
Manitoba, large, per 1b, ....... 0 30
031

Eggs Are Scarce
Winnipeg.
EGGS.—Very few eggs are arriving
on the market and mostly storage eggs
are now being sold. Fresh farm eggs
are quoted at 63 cents and fresh candled
at 58 cents per dozen.

Lard Market Steady

Winnipeg.

‘LARD.—Lard and shortening remain
steady with no change in price.

Pure lard, No. 1 quality, per lb.. .... 0 30
(in tierees of 400 pounds.)
Do., wooden pails, 20-lb. pails .... 6 50
Shortening, wooden pails, 20-1b.
POl ER TDRIL 5 ey e e 5 30

Sh«;’r’wmns, tierces of 400 lbs., per
1

0 231%
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Fresh Fish Arrivin'g Slowly
ipeg

Wi%“'i§H —Very little fresh fish is arriv-
ing on the market this week, due to de-
lay in delivery. Smoked haddies and
kippers are in good demand. In fact
an advance is looked forward to in all
smoked fish. Live lobsters are being
offered to the trade at 95 cents a pound.
Fresh boiled crabs are arriving “from

Prince Rupert and Vancouver, and are.

quoted at 30 cents apiece. Good quanti-
ties of bulk oysters are arriving, but the
shell oyster condition remains very un-
certain.

Ducks Arrive
Winnipeg.

POULTRY —Ducks are arriving on
the market but are reported to be very
light in weight. Very few turkeys are
being offered but fowl is arriving freely
and the demand is active.

Roosters, dressed, 1b. .......... 0 28
Chicken, dressed, Ib. ............ 0 38
Chicken, milk fed, 1b. .......... 0 44
Fonliapessed, I caivi orl v s 0 34
0303 (e 7 P e R e R o vioiw 0 35
Tarkeysy b ¥ 5. i Taa Hat i G 4o e 0 50

WINNIPEG MARKETS

(Continued from page 42.)
hard to get. The first car of Florida
grapefruit arrived and are quoted at
$10 per case, but lower prices are ex-
pected as future shipments arrive. Tokay
grapes are coming in freely and are
priced at $5 per case. Large quantities
of Concord Niagara grapes are being
offered at 60 to 65 cents a basket.

Manitoba Potatoes Scarce

Winnipeg. : : 2
VEGETABLES.—There is a scarcity
of Manitoba potatoes but large quanti-
ties of Alberta, Saskatchewan and Min-
nesota potatoes are arriving, and the
quality is reported good. These potatoes
are being sold at $1.75 per bushel, and
lower prices are not expected. Jersey
sweet potatoes are on the market and are
being offered at $4 per hamper. Cran-
berries are in good demand and remain
firm at $16 a barrel.
VEGETABLES
Carrots, new, per Ib. .. i
Beets, new, per Ib.
Turnips, new, per 1b. ... s
Leaf Lettuce, per doz. .........
Badieh] per “dos. i idieoseasiss o4
Green Onions, per doz. .........
Cucumbers (hothouse), per doz. ..
Cabbage (new), per lb...........
New Potatoes, per bushel .......
Onions (Cal, Bermuda sack), per
[ e A A . 350
Cauliflower, per doz.
Celery (B.C.), per doz, ..
Tomatoes, per basket

Head Lettuce, per doz.
Rhubarb, per: Ib: .icieveerovsons

Flour Market F luctuates
Winnipeg.

00

COHHOMHR HONOOQOSOO
=
i)

23888

FLOUR —Flour market reported fluc- |

tuating in sympathy with the wheat
market. The demand for flour is con-
served on account of the market un-
certainty, and it is reported that buyers
are holding off until such time as flour
becomes a safe buy.

FLOUR— e
Man. hard - wheat, 98-lb. sacks 6 37%
RYE FLOUR—
White, 98-1b, sacks ........... 5 25
Medium, 98-1b. sacks.......... 5 00 -
Dark, 98-1b. sacks ............ ; 3 50
L T TN e B . 4 00

r
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This Is the Season for —
Fresh Pork Sausage!

:I’he Big Seller

AVIES’ fresh Pork Sausage commands trade

and holds it. At this season of the year, when
the wind is chillv and with just a nip of frost in the
air, you will find a ready sale for sausages. It’s
worth while featuring sausages prominently.

With this demand already created, why not take ad-

vantage of it by offering your customers a real high-
orade fresh Pork Sausage? Davies’ Sausages are
seasoned just right, giving them that fine, delicious

flavor which tempts the appetite, and sends the cus- -

tomer back for more.

There Is a Sausage for Every Taste

Small or Large Oxford =~ " Cambridge |
Small or Large Yale ‘Cheltenham
New England Little Pork

Or you can get them in kegs of 35 1bs., 75 1bs. and 90 lbs.

Order direct, or through our salesman.

TORONTO
MONTREAL HAMILTON

PR
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USE LESS ICE

Write To-day for the
Free Arctic Catalogue—

Start at once to select your new refrigerator.
Start to-day to get the most out of Summetr.
Write now for the Free Arctic Catalogue.

A good Refrigerator will save its cost in no
time. Arctic Refrigerators are preferred by
most grocers and provisioners for their abso-
lute protection against spoilage, their saving
on ice, the attractive appearance they give to
a store, their convenient sizes, their strong,
durable construction, and what is equally
important—their moderate cost. You see
Arctic Refrigerators everywhere.

JOHN HILLOCK & CO., Limited

AGENCIES: A. Tilley, 54 McGill College Ave., Montreal; Geo. Cameron, Sparks St., Ottawa; J. McMillan, 200 Main St., Winnipeg; Western Butche:s Supply Co., Regina, Sask.;

HE ARCTIC model

shown here is just the
right capacity for the av-
erage grocer.

Stands 84 in. high, 46 in.
wide and 28 in. deep. Case
of ash, dark golden finish,
lined with spruce. Ice box
and connections of heavy
galvanized iron, under sur-
faces white  enamelled,
shelves adjustable, and all
parts easily separated.

All doors of overlapping
type, display doors fitted
with two thicknesses of
double-thick glass.

The Free Arctic Catalogue
shows this and other sizes
available;, together with
Fish Cases, Counter Re-
frigerators and many other
profit-saving refrigeration
devices. Write for it.

Office, Showrooms and Factory
9 154 GEORGE ST., TORONTO

October 22, 1920

[ Y1i¢& Refrigerators

THE BOWES COMPANY, LTD.

Toronto and Ontario
Winnipeg and Manitoba

OEoQ~R>E

“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U.S. A.

CANADIAN DISTRIBUTORS:

JAS. DALRYMPLE & SON

Montreal and

Province of Quebec
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Brunswick Brand Sea Foods
An Established Line of Business Getters

These wholesome flavored and
high quality canned sea foods
have won excellent profits for
thousands of Canadian Grocers
and their high standard of qual-
ity never varies.

The housewife can depend upon Brumns-
wick Brand Sea Foods. They are suf-
ficiently cooked and ready to serve on
opening. Handy for making delicious
sandwiches or salads, for coming social
functions or for preparing appetizing
meals. >

Stock Branswick Brand Sea Foods.

Connors Bros., Limited
= BLACK’S HARBOR, N.B.

Winnipeg Representative :

Chas. Duncan & Son, Winnipeg, Manitoba
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| THéberld’s Finest Vinegar
"~ Product

Brewed from  choice barley malt,
clarified and aged after the manner of
the best-wines, Heinz Malt Vinegar has
a natural golden-brown color and
delicious aromatic flavor not found in any
other vinegar. - In 16 oz. and 32 oz.

bottles.
H. J. HEINZ COMPANY
Pittsburgh Toronto Montreal

OLIVE
BUTTER

Unquestionably appe-
tizingly popular.

A palatable product
prepared from Select-
ed Spices, Olives,
Pimento- and Malt
Vinegar — the Very
Highest Grade Ob-
tainable.

Prominently displayed, Olive Butter will
prove itself a brisk seller.

HAVE A STOCK OF OLIVE BUTTER ON
HAND AND DISPLAY IT EVERY DAY.

Sold and Manufactured by |
E.W. Jeffress, Limited
WALKERVILLE, ONT.
W. G. Patrick & Co., Limited, Toronto and Winnipeg H

Selling Agents for our Blue Seal Lines.

-investigation.

BUYING A PIG IN A POKE

The buying of advertising space used to be buying “a
pig in a poke.” The quantity and quality of circulation was
shrouded in mystery and often the bag was tied against

That day has passed. The advertiser no longer depends
upon “mere claims.” The Audit Bureau of Circulations

has untied the strings to the sack and the circulation of the
better class of publications is thrown open for the most

searching scrutiny.

. In buying advertising space in Canadian Grocer you are

not buying “a pig in a poke.

Our A.B.C. statements will

stand the analysis of the most exacting investigator.

CANADIAN GROCER

MONTREAL

TORONTO

WINNIPEG VANCOUVER
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Touring Car

Every part standardized and every part
mechanically perfect. o

There is no trouble or delay when you drive a
Ford. If repairs are required you are sure of
getting the right part when you want it, for
there is always a Ford Service Station at hand
yv}i(ere a complete stock of standardized parts
18 kept.

There are over 700 Ford Dealers and 3,000
Service Stations in Canada, all supplying
genuine Ford Parts and prompt and efficient
repair service.

Ford Motor Company of Canada, Limited

Ford, Ontario 23

[ gt ey |
{Genuineord Parts

| For'Sale Here |

B




CANADIAN GROCER October 22, 1920

HL Sauces, Pickles. etc. — The'Acme of Perfection | pecoffier
Robert Pickles
for all o

Meats C(I,lnl:lfgfy

- e r.v- k, > A 2 2 ’_‘“', - = y —‘ - ‘.“ -‘ - , '

Escoffier
Olive Oils

and
~French
Vinegars

Tue > LER
ESCOFFIER | £ I _'___

CHUTNEY 2

Sauce Meat and

Melba Fish
for Pastes

Sweets Soup

ESCOFFIER LIMITED
6 Ridgmounll:-:it;l,.l;%ndon, W.C.1.

ARGYLE BUTE INC.

Sole Selling Representatives for Canada
-
Catherine St. West, Montreal

The “All-Canadian”
MALCOLM
Milk Products

Handsome profits are being netted daily by mer-
chants who handle ‘“Malcolm” All-Canadian MILK
Products. Their delicious goodness has won the ap-
proval of Canadian housewives wherever they have
been introduced and repeat orders always follow in
the wake of initial sales.

To Grocers in Ontario, Quebec and the Maritimes
we will ship 5-case lots or more with freight prepaid
up to 65¢ per 100-1bs.

The Malcolm Condensing Co.,
Limited, St. George, Ont.
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Brodie’s Self-Raising Flour—

Satisfaction to Every Housekeeper

Brodie’s XXX Self-Raising
Flour has an outstanding char-
acteristic for satisfactory results
in baking. This alone will bring
repeat sales and more good busi-
ness to you.

Your wholesaler w1ll gladly fill
your orders—to-day.

Brodie & Harvie, Limited

Bleury Street, Montreal

Ontario Representatives—
Chadwick & Co., 34 Duke Street, Toronto

Quebec Representatives—
Renaud & Cie, Incorporated, Quebec

IIIIIIIII|IIIIIIIIIIIIIIIIIIIIIIIIIIIIlIIlIIIIIlIIIlllIIIIIIIIIIIIIIIIIIIIIIIII|IIIIII|IIIIIIIIIIIIIIIIIIII
-

KING Y & S
OSCAR STICK LICORICE

Brand in 10c Cartons

SARDINES

A real high-grade sardine that
will surely please. KING

T

OSCAR SARDINES are the Everything in Licorice for all
best on the market—they are Industries using
Selected Fish and packed in L[CORICE

the purest olive oil.

in any form.
Order from your wholesaler _ ,
to-day. Made in Canada by

Canadian Agents: National Licorice Company
John W. Bickle & Greening MONTREAL

Hamilton, Ontario Catalogue and Price List on Application.
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THE WANT AD

will supply your wants. The world 1s full of

wants; the wantad introducesthe man who
wants to Buy to the man who wants to Sell.
Many of our subscribers want to add to
their sales force; many of the clerks want
to make new business connections.

Agents want to buy or sell something
they want or do not want.

CANADIAN GROCER

wants to itroduce you to the man who wants what you
want to sell him. See the want ad. section on last page
of this number. The rate for this service is very reason-
able—Three cents per word for first insertion, two cents
per word for each subsequent insertion and five cents
extra per insertion for box number.

IT PAYS TO ADVERTISE

CANADIAN GROCER

153 UNIVERSITY AVENUE, - » TORONTO, ONTARIO
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SMOKING /
L TOBACCO/

Quahty was the IoundatlonoﬂMacdonald S |
in 1858.

And that same old quality is still to be |
found in Cut “Brier” and “British Consols”

. . i \ Cow Manufactured by

: : : : ~ W. C. MACDONALD, REGD.,
; INCORPORATED
MONTREAL

C. MACDONALD REGD.

INCORPORATED
MONTREAL

[#19]
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everywhere—instead of 10c.

. We know you will welcome this necessary
increase in price by the big leader. It
means 50% more profit for you on each

~sale hereafter. While® your price in-
creases proportionately, your profit is

| 50% increased as well.

New price, $1.13 per dozen—Same quan-
tity discounts as heretofore.

50 MORE PROFIT
- ON DIAMOND DYES

After Jva:ntfifary 1, 1920, the retail price of each package of Diamond Dyes will be 15¢

,, Have Clerks ask 15c a Package I

—

In our million dollar advertising campaign
which will include your city, and every
city, town and hamlet, we lay great stress
upon the “Diamond Dye Direction Book”
and the “Diamond Dye Color Card.”

- Women will come to you for a Direction

Book and ask to see your Color Card. If
not supplied, write us to-day.

WELLS & RICHARDSON CO., Limited

ﬂ 200 MOUNTAIN ST. - MONTREAL, P.Q.

—— s —

Reigns supreme in the Kiddies’ Kingdom and the slogan
after school for the active boy and girl is “Furnivall’s
Jam.” :

Made from pure fruit, and you will find your customers
constantly demanding this delicious jam, as it is a sub-
stantial food and also a saving on butter for hurry-up
lunches.

You will be surprised at the profit in the sale of
FURNIVALL’S Fine Fruit Pure Jam.

FURNIVALL-NEW

Limited
Hamilton -

L €0 KA
. "AMiLTON, ONTARID:
- CANADA .

Canada

AGENTS—City of Toronto: C. H. Grainger, 406 Parliament St. 3 Eastern and Western
Ontario: The Specialty Sales Co. of Toronto. Northern Ontario: E. A. Cuff, North

Bay, Ont. Hamilton: J. T. Price & Co., 35 Mary St. The City of Ottawa, Quebec
and Lower Provinces, with exception of Cape Breton: Geo. Hodge & Son, Ltd.,
Montreal, Que. Cape Breton Island: O. N. Mann, Sydney, N.S. Manitoba, Alberta,
Saskatchewan and British Columbia: A. D. Norman, Scott Block, Winnipeg, Man.

——
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N\anufccrurers of '
THE BARR Accoum' REGISTER

Crenton,Ont.

Mr. RETAIL MERCHANT: Would You Like to Employ an Expert
Bookkeeper at $10.00 a Month ?

Without any further trouble on your part than making out your sales slip when your cus-
tomer makes a purchase, would you like this bookkeeper—

I. To give your customer, with each purchase, without offending him, a statement of the
full amount he owes you to date?

II. When a customer wishes to pay his account it gives you, within 30 seconds, a complete
statement showing every item purchased.

IFI. To make you out a yearly statement of your affairs to conform to the requirements of the
Dominion Income Tax Act within three hours after you.have taken stock.

IV. After 15 months to continue to give you this service for nothing as long as you remain
in business.

That is what the Barr Register will do. Write us and let us demonstrate.
GEORGE LANE, Western Representative - 227-231 McDermot Avenue, Winnipeg, Man®

DRESSING
Laoli’ 1oRENS

lhitfemores
Shoe Polishes

Are Superior

cr;\AKESClRTY Preserve the Leather
NVAS SH i . . .
CLEANawhiTe| B Give a More Lasting Shine

Keep Shoes Looking New

Send for Complete Catalog

Canadian cheques on Montreal accepted at par

Whittemore Bros. Corp., Boston, Mass., U.S.A.
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Tell your customers that——

Shirviffs

TRUE VANILLA

is made from the genuine Mexican Vanilla Bean—con-
tains a much higher percentage of this extract than even
the Government standard requires.

Shirriff’s is twice as strong as ordinary vanilla and house-
wives everywhere are finding that it is most economical,
as its rich, true flavor goes just twice as far.

The makers of Shirriff’s True Vanilla are the largest
manufacturers of extracts in Canada

—and your sales of Shirriff’s Extracts will be consider-
ably increased.

Shirriff Extracts
are made in the
popular household
flavorings. All

are of the same
exceptional quality

Selling Agents for Canada: Harold F. Ritchie & Co., Limited, Toronto and Montreal.

IMPERIAL EXTRACT COMPANY - Toronto, Canaca

Purity Flour Gets the Orders

HEN a bag of Purity Flour comes into a

house, it advertises your store and the

goods that-go with flour. And, as it’s a
satisfactory flour—for breads, cakes and pastries
__customers come back for more

PURITY FLOUR

Push Purity Flour and encourage more home-
baking. Home-made things taste better and
grocers do more business with customers who are
liberal users of flour.

Western Canada Flour Mills Co., Limited

HEAD OFFICE: TORONTO, ONT.

Branches at: Victoria, Nanaimo, Vancouver, Prince Rupert, New Westminster
Nel:on, Courtenay, Rossland, Calgary, Edmonton, Brandon, Winnipeg, Goderich
Ottawa, Montreal, St. Jobn, N.B.

L i i S



October 22, 1920 C\\\DI\N GROCER 59

Coffee

Candidly *we are putting out a very fine article
In our Monarch Coffee. People who are drinking
it think that there is nothing that will compare in
quality. We know of cases where dealers after
handlmg it, and have succumbed to the blandish-
ments of fluent salesmen for other kinds, have dis-
placed it with brands said to be just as good and
- which would show a little more profit, pestered
continually by their customers for the Monarch
brand, and actually compelling them to get back
intothe Monarch Coffee groove, which always leads

to satisfaction.

After all, a satistied customer is one of the best assets
a dealer can have for any line—but when it comes
to Cotffee, a satisfied customer i1s worth more to you
than perhaps for any other article, for the average
drinker does remember a good cup of Coffee and

—_—

thinks of the next one that he 1s going to have.

14 and 1 lb. Tins 5= ; 50

Send us a trial order

H. P. ECKARDT & CO

WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO



60 - CANADIAN GROCER

15 Big Sellers

u,

MES

For the Fall and Winter
* Trade

Pickled Onions Pickled Beets Pickled Red Cabbage

ghow C‘l:lho‘:'! French Mustard Worcester Sauce
Cg;‘; ecti(?rmr;r Esse.nces ; Man.nalades
Supplies Fruit Juices Florida Waters

Liquid Soaps Glycerine Soaps. Bay Rum, Etc.

All Lines Guaranteed and Show Big Profits

Represen ted by : { i
C. D. Koppell, Wolfville, N.S. T. Ashmore Kidd, ngston, Ont.
m Chadwick & Co., Toronto, Ont.

TRADE SUNDRIES MFG. LTD.

232 Clarke St., MONTREAL

FINALITY IN
FRUIT SAUCE

as_palate pleasure
and true digestive

Sole Proprietors:-
GEORGE MASON & CO. LTD., LONDON, ENGLAND

Sales Agents:

Vancouver Winnipeg St.John’s, Nfld. Halifax N.S.
Bowring Bros. J.W.Gerham
& Co. & Co,

Brown F. Manley
R?'c'fcm St.W. 147 Bannatyne Ave.

October 22, 1920

Meat-Fibrine Dog Cakes and
Puppy Biscuits are the daily
menu of millions of dogs the
world over.

Why not be “The Canine Cater-

” for your town? Ask your job-
ber or write for samples, prices
and supplies to:—

F. W. KENDRICK & CO.
313 Carter Cotton Buildings, Vancouver

or

HUGHES & CO.
109 Place d’Youville, Montreal

MEAT

. il 7 NI 7
FIBRINE\ 5

Spratt’s Patent Limited
24-5 Fenchurch Street, London, E. C. 3, England
L T s Y

"REMEMBER

that Laundry Blues vary in
strength, color, and bleach-
ing properties. Inferiorkinds
leave unsightly marks on
linen.

OCEAN BLUE has a reputa-
tion for safety and perfect
results—due to expert treat-
ment in every stage of its
manufacture.

You will have no complaint
from even your most par-
ticular customers if you sell
them

OCEAN BLUE

In Squares and Bags
Order from Your Wholesaler.

HARGREAVES (CANADA) Limited '

The Gray Building, 24 and 26 Wellington St. W., Toronto
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Good Pencils
Attractively Displayed

mean considerably more business without
a proportionate extra bother on your part.

Send for your first order of Cane’s Pencils
to-day and watch the counter display earn
you profits.

Wm. Cane & Sons Co., Ltd.

NEWMARKET, ONT.

SAMUEL DOBREE
& SONS

LONDON
ENGLAND

ESTABLISHED 17th CENTURY

GROWERS AND PRODUCERS

SUGAR—MOLASSES
——COCOA

IMPORTERS AND EXPORTERS

BRANCHES IN ALL PARTS
OF THE CIVILIZED WORLD

CANADIAN BRANCH
UPPER WATER STREET
HALIFAX, N.S.

(o8 L £
Ay K nown the World over
\ i

C

Sanator

a genuine | onic for

Invalids

- Send your orders
direct to

18 Cartler Square |
MONTREAL

| Vin Toni ll

ol
“IISDFI [I[ tlh ::ms,:ol wdf“,‘ (‘1 mqmi - doa et

TI at is one of the  reasons why Jas

TWELVE COLORS

and: every one a selling argument: for

per l sells faster and faster each sea-
son lmakes moresdmou moneyl’
ourdlrs Be ready for next Spring.

Ottawa Paint Works, Limited
OTTAWA, ONT.
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“ Nuts in Shell

We are now offering a complete

stock of Nuts for the Fall Trade

Grenoble and Marbot Walnuts

Brazil Nuts Large, Washed and Mediums
Filberts

Tarragona Almonds

Pecans

Peanuts Cocoanuts '

Our prices are attractive and re-
commend buying at present levels. I

WHITE & CO., LTD. .

TORONTO

Wholesale Fruits, Nuts, Dates
and Wholesale Fish Dealers

Seasonable Arrivals

One Car Extra Fancy Florida
Grape Fruit ‘.
(All Sizes)

One Car Extra Fancy Red
Emperor California Grapes
(In Kegs)

One Car Extra Fancy Cape Cod
Cranberries
(Bbls. and Boxes)

One Car Extra Fancy California
Late Valencia Oranges
Sunkist

Also
Bananas, Lemons, Sweet
Potatoes

The House of Quality

HUGH WALKER & SON

| LIMITED £ ‘

J N,
S GUELPH, ONTARIO

October 22, 1920

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $2.20
PER INCH EACH INSERTION PER YEAR

BORDEN MILK CO., LTD.,
180 St. Paul St. West.
Montreal, Can.
CONDENSED MILK
Terms—Net 30 days.
Eagle Brand, each 48 cans..$12 50
Reindeer Brand, each 48 cans 12 00
Silver Cow, each 48 cans.... 11 50
Gold Seal, Purity, ea. 48 cans 11 35
Mayflower Brand, each 48 cans 11 85
Challenge Civver Brand, each
48 CANS ..esisdssisrvaniomne 10 60
EVAPORATED MILK
St. Charles Brand, Hotel, eaa:h37

.................. 90
Jersey Brand Hotel, each 48 248
St Charles Brani, tall, each 48
CRNE o 45 ai= Baaa Ao MO Bio oo 00
Jersey Brand, tall, each 48
CONE 25 s s e ip s wgs i 8 00
Peerless Brand, tall, each 48
.................... 00
St Oharles Brand, Family, 48
.................... 00
Jersey Brand, Family, each 48
.................... 7 00
Peerless Brand, Family, each 48
............. 00
St. Charles brand, small, each
AUCBTB o idfe ) dmnonsnuiginie b 370
Jersey Brand, small, each 48
BB e S e pa s s 70
Peerless Brand small, each 48
ORNE e T 70
CONDENSED COFFEE
Reindeer Brand, large, each 24
$8 00
00

Cocoa, Reindeer Bran
each 24 cans ........cco00000 6 25
Reindeer Brand, small, 48 cans 6 50
W. B. BROWNE & CO.
Toronto, Ontario
Wheatgold Breakfast Cereal
Packages, 28-0z., 2 doz. to
case, Per CaSe ... .....e $6
98-1b. jute bags, per bag .
98-1b. jute bags, with 25
81%-lb. printed paper bazs
enclosed, per bag ... .... 8 50
6-lb. tins, 1 doz. in case...... 716
HARRY HORNP & CO.
Toronto, Ont.
Per case

Cooker Brand Peas (3 doz.
) cosununeosimiineeis 420

(8 doz. in case) ......... 420
THE CANADA STARCH CO., LTD,
Manufacturers of the
Edwardsburg Brands Starches

Laundry Starches—

Boxes
40-1b. Canada Laundry....$0 103
100-1b. kegs, No. 1 white.. 0 1134
200-1b. bbls., No. 1 white.. 0 1134
40-lb., Edwardsburg Silver
Gloss, 1-1b. chrome pkgs. 0 123
40 lbs., Benson’s Enamel
(cold water), per case.. 4 10
Celluloid, 45 cartons, case.. 5 00
Culinary Starch
4 lbs., W. T. Benson & Co.’s
(Pnoel in Maritime Provinces 1l0c
per case higher.)

88

Challenge Corn ......
20 lbs. Casco Refined Potato
Flour, 1-1b. pkgs. ... 0 14

(20-Ib. boxes Yc higher, except
potato flour.)
CULINARY STARCHES
40 lbs. Benson’s Celebrated

Prepared Corn, 1 Ib,

per 1b. .. o cees 0123
40 Ibs. Canada Corn Stlrch

1 Ib. packages, per Ib... 0 11

40 lbs.  Challenge Corn
Starch, 1 1b. packages,
PO W LNk ey 0

40 1bs. Argo Corn Starch,
1 1b. packages ....i%... 011
40 1bs. Casco Refined Po-

tato Flour, 1 Ib. pkes.,
per Ib. il s KRN 0 14
(20 1b. boxes 14 c higher, except

Potato Flour)
LILY WHITE CORN SYRUP

2-1b. tins, 2 doz. in case.... 6 00
5-1b. tins, 1 doz. in case.... 6 85
10-1b. tins. 1% doz. in case... 6 55
20-lb, tins, 14 doz. in case 6 00
Celebrated Prepared .... 0 13%
40-lbs. Canada Pure or
Barrels, about 700 lbs. ... 0 09

Half barrels, about 350 lbs, 0 09%
CROWN BRAND CORN SYRUP

2-1b. tins, 1 doz. in case...$6 00
5-lb. tins, 1 doz. in case... 6 85
10-lb. tins, 1% doz. in case 6 55
(5, 10 and 20-lb. tins have wire
handles.)
GELATIN .

Cox’s Instant Powdered Gela-
tine (2-qt. size), per doz... $1 80
MAGOR, SON & CO., LTD.
INFANTS' FOOD
Robinson’s Patent Barley— Doz.

1-1b. ceceevoccroncsss PR

L lb ......................

il T e i e

CANADIAN MILK PRODUCTS
LIMITED

Toronto and Montreal
KLIM
8 oz. tins, 4 dozen per case..$12.50

16 oz. tins, 2 doz. per case.. 11.50
10 Ib. tins, 6 tins per case .. 25.00

COLMAN’S OR KEEN'S

MUSTARD
Per doz. tins

Durham, 1-lb. jar, each ..
Durham, 4-lb. jar, each. ......

BLUE

Ke »'s Oxford, per lb. ...... 027
In cases, 12 12-lb. bxs. to case 0 27

NUGGET POLISHES

Polish, Black, Tan, Toney Red,
Dark Brown, White Dress-

ng. - wellnGlEToN Sy swds oio%e §1 2¢
Doz.
White ieaner (liquid) ...... $2 00

~ Card Outfits — Black, Tan,

‘Toney Red, Dark Brown .. 4 80
Metal Outfits — Black, Tan,
Toney Red, Dark Brown... 5 60
IMPERIAL TOBACCO CO. OF
CANADA, LIMITED

Black Watch, 10s, lb ........ $1 2t
Bobs, 12s . 118
Currency, 123 113
Stag Bar, 9s, boxes, 1 08
Pay Roll, thick bars .. 186
Pay Roll plugs, 10s,

caddies .ieii v adnesas 12
Shmroek. 9%, %

Ibs., 34 cads., 6 lbs.. 126

Great West Pouches, 9s, 3-lb.
boxs. % and 1-lb, lunch
Fosiat and. Bttesns; tns, ¥
2-lb. cartons .......

m. %ﬂ

nia,
0Old Kentucky
boxes, 5 lbs.
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INCREASE

in the first 9 months
of 1920 over the cor-

responding 9 months

in 1919, amounted to

1,429,438

POUNDS

Here 1s “Turnover”
for you!

UPTON’S Pure MARMALADES and JAMS

Healthful ’tween meal snacks for the Kiddies—

Have you tried
our
1920 Pack?

Dainty, Delicious Deserts that grace any table—
pure, wholesome food for any member of the
family.

These qualities, plus attractive containers, plus
national advertising, make Upton’s Pure Mar-
malades and Jams the choice of wide-awake
grocers everywhere.

1
N

!”]&R | | Order your supply to-day.
il | | 2’  THET.UPTON CO.,LTD.

HAMILTON, CANADA

SELLING AGENTS:

S. H. Moore & Company, Toronto, Ont.
Rose and Laflamme, Ltd., Montreal, Que.
Scott-Bathgate Co., Ltd., Winnipeg, Man.
- Gaetz & Co., Halifax, N.S. ~

Schofield & Beer, St. John, N.B.
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Is It Running Low?

On crisp Fall days favorite dishes flavored with
Mapleine topch the spot.

Mapleine
““The Golden Flavor”’

Housewives use Mapleine in syrup for daily hot
cakes, in sauce for puddings and apple dumplings.
It goes into the heart of baked apples—flavors
cakes and icings— pumpkin and mince pies.
This frequent use soon empties the Mapleine
bottle, and do not disappoint customers by
telling them “You are just out.”

Order to-day of your jobber.

F.E.Robson & Co., 7Wellington St. West, Toronto
Mason & Hickey, Box 2949 - Winnipeg

| I

All foreign and domestic
fruits, also fresh Georgian
Bay trout.

———

LEMON BROS.

OWEN SOUND - - ONTARIO

TEA LEAD

(Best Incorrodible)

Buy “PRIDE OF THE ISLAND’ Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.

Tel. Address: “Laminated,” London. LIMEHOUSE

A.B.C. Codes used, 4th & 5th Editions. LONDON, E.,
England

HUGH. LAMBE & CO., TORONTO.

J. HUNTER WHITE, 8T. JOHN, N.B,
CECIL T. GORDON, MONTREAL.

Canadian Agents:

e
We manufacture all kinds of j

Box Shooks |

And Can Guarantee Prdmpt Delivery

W. C. Edwards & Co., Limited

Ottawa, Ontario

i i

L_?

Write or Wire for Prices 1§

CANADIAN GROCER

THE COWAN CO., LTD.,
Sterling Road, Toronto, Ont.

COCOA AND CHOCOLATE
COoCoA

Perfection Cocoa, lbs., 1 and 2
doz. in box, per doz........ $6
Perfection, %4-lb. tins, doz... 1
Perfection, %-lb. tins, doz... 8
Perfection, 10s size, doz...... 1
Perfection, 5-lb. tins, per 1b. 0
Empire Breakfast Cocoa, %-
1b. jars, 1 and 2 doz. in box
B0 i <+ sl 3 50
Soluble Cocoa Mixture (sweet~
]el:xed). 5 and 10-1b. tins, per

25
70
25
25
45

UNSWEETENED CHOCOLATE

Supreme Chocolate, 12-1b.

boxes, per WIS 0 <o uds o047
Suvreme Chocolate, 10c size,

2 doz. in box, per box..... 2 3
Perfection Chocolate, 10¢ size,

2 doz. in box, per box.... 2 00

SWEET CHOCOLATE
Per 1b.

038
038
038
0 38
130

CHOCOLATE CONFECTIONS
Maple Buds, 5-1b. boxes, 30
boxes in case, per T, ...... $0 49
Milk Medallions, 5-ib. boxes,
30 boxes in case, per 1b. ... 0 49
Lunch Bars, 5-Ib. boxes, 30
boxes in case, per Ib. ...... 0 49
Coffee Drops, 5-lb. boxes, 30
boxes in case, per 1b. ...... 0 49
Chocolate Tulips, 5-lb. boxes,
0 49
0 49
0 49
0 45

Eagle Chocolate, s,
RIKS Ul yinsviaitin via o als
Eagle Chocolate, s,
boxes, 28 boxes in ecase....
Diamond Chocolate, ¥%s, 6 and
12-1b. boxes, 144 lbs, in case
Diamrond Chocolate, 8s, 6 and
12-Ib. boxes, 144 lbs. in case
Diamond Crown Chocolate, 28
cakes in DOX .oe%evav ot s

6-1b

30 boxes in case, per 1b. ...
Milk Croquettes, 5-1b. boxes.
No. 1 Milk Wafers, 5-1b. boxes,

80 boxes in case, per Ib, ...

. Chocolate Beans, 5-lb. boxes,

30 boxes in case, per Ih....
Chocolate Emblems, 5-Ib. boxes,
30 boxes in ease, per Ib....
No. 2 Mik Wafers, 5-1b. boxes,
30 boxes in case, per Ib....
No. 1 Vanilla Wafers, 5-lb.box,
30 boxes in case, per Ib....
No. 2 Milk Wafers, 5-1b. boxes,
80 boxes in case, per Ib. ..
Nonpareil Wafers, 5-Ib. boxes,
30 hoxes in case, Ib. .....
Chocolate Ginger, 5-Ib. boxes,
30 boxes in case, per 1b.... 0 60
Crystallized Ginger, 5-1b, boxes,
30 boxes in case, per Ib. .. 0 60

NUT MILK CHOCOLATE, ETC.

Nut Milk Choeolate, .
wrapped, 4-lb. box, 36 bolx‘:u

045
045
0 45
0 42
0 45

in case, per box ........... 2 85
Nut  Milk Chocolate, s,

wrapped, 4-1b. box, 36 boxes

in case, per box ........... 2 3§

Fruit and Nut or Nut Milk
Chocolate, Ibs., unwrapped,
6-1b. box, 5 div. to cake, 24 -
boxes to case, Ib. ....... we 0 47

Nut Milk Chocolates, 5s,
squares, 20 squares to cake,
packed 3 cakes to box,; 24
boxes to.case, per box.". ...

Fruit and Nut Milk Chocolate,
2-1b. cakes, 8 cakes to box,
82 boxes to case, per Ib.....

Fruit and Nut Milk Chocolate
Slabs, per b, ............

Milk Chocolate, Slabs, with

2 45

0 47
0 47

"™ October 22, 1920

0 47
0 47

Assorted Nuts, per Ib. .....
Plain Milk Chocolate Slabs,
per lb. :

MISCELLANEOUS

Maple Buds, fancy, 1-1b., %
doz. in box, per doz. ...... 6 26
Maple Buds, fancy, % Ib, 1
doz. in box, per doz. ..... 3 86
Assorted Chocolate, 1 Ib.,, ¥4
doz. in box, per doz. ...... 6 26
Assorted Chocolate, 14 Ib.
8 86
450
4 50

doz. in box, per doz. ..
Chocolate Ginger, 3

o fn go G %
Crystallize: inger,

ib., 1 doz. in box, per doz.
Aective Service Chocolate, ¥s,

4-1b. box, 24 boxes in case,

per box
Triumph Chocolate, %s, 4-lb.
boxes, 36 boxes in case, per

2 06

......................

box
Triumph Chocolate, 14-lb.
cakes, 4.1bs., 36 boxes in

boxes, 30 gr. in case, per

gross 1

20—1c Milk <Chocolate Sticks,

60 boxes in case 0
6c LINES

Filbert Nut Bars, 24 in box,
60 boxes in case, per box.. $0 95

0 95
0 95
0 95
0 95
0 95
0 9

7Aﬂmond Nut Bars, 24 in box,

50 boxes in case, per box..
Q@inger Bars, 24 in box, 60
in case, per box....

24 in box, 60
es in case, per box....
A:.io:o Service Bars, 24 in box,
60 boxes in case, per box..
Vietory Bars, 24 in box, 60
boxes in case, per box....
Queen’s Dessert Bars, 24 in
box, 60 boxes in case, box.
Regal Milk Chocolate Bars, 24
in box, 60 boxes in case, per

0 95
100

0 95
of 60

80 boxes in case, per box..
Cream MBars, 24 in box, 50
boxes in case, per box .....
We pack an 'assorted case
boxes of bars.
Mapled B}ld‘_bo
6¢ display xes
Ge pyr:’mid packages, 4 doz.
in box
8¢ glassine envelopes, per

box 1 90
Queen’s Dessert, 10c cakes, 24
eakes in box, per box ..... 2 00

W. K. KELLOGG CEREAL CO.,
Battle Creek, Mich.
Toronto, Canada.
The  Waxtite Line
Kellogg’s Toasted Corn Flakes
Kellogg’s Toasted Corn Flakes
Ind

415
2 00

4386
Kellogg’s Shredded Krumbles, v

nd.
Kellogg’s Krumbled Bran ... 2 256
K:ﬂ:gg's Krumbled Bran, Ind. 2 00

BRODIE & HARVIES, LTD. .

14 Bleury St., Montrea'.
XXX Self-Rising Flour, 6 Ibs.
packages, doz. ..

Dosy 8108, %l dve s o T 3 20

Superb Self-Rising Flour, 6
B R BDiha.c-aabo W% ¢ v 0 bie

Do., 3 Ibs.

Crescent Self-Raising Fl
T PO T

Do., 3 1lbs.
Perfection Rolled ‘Oats (55 oz) 8 00
Brodie’s Seif-Raising Pancake 1 8

Flour, 1% Ib. pkgs., doz...

F o

%.:

To get business you must go after it.
Others do-it through this paper -
—why not YOU?
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Write for Your Copy of this
New Catalogue

Sell Groceries the New Way---
Make Money--- Not a Mere Living

OU will need this new catalogue if you

are planning improvements for the new
year. It plainly discusses the modernmethods
of store-keeping .that convert stores from
mere livelihood makers into real profit
makers.
It is a good time to turn your waste counter
space into profit-space by the use of a Sherer
Counter of the kind best suited to your
business. Itrequiresonly asmall investment.

It pays for itself as it works for you.

VDV(f;fit " *  Ask Us How

You Clip this Coupon and mqil TO-DAY
Own B e by e o
This | Sherer Gllletxt Co.,‘ Ltd., Dept 57
| . Guelph, Ontauo»\‘ il
Counter l Please send us our copy of the 1920 Catalog,
.7

and, state terms

SHERER GILLETT CO.,LTD.

GUELPH, ONTARIO

Patented



66

CANADIAN GROCER
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MARSH’S

The Marsh Grape

Juice Company
NIAGARA FALLS, ONT.

Agents for Ontario, Quebec and Maritime

Suggest that name
when your custom-
ers ask for a good
beverage and be pre-
pared for holiday
business by stocking
Marsh’s Grape Juice,
Unfermented Port,
Unfermented Black
Cherry Wine, Unfer-
mented Ginger Wine
and Raspberry Vine-
gar. They show a
good profit and
satisfy customers.

phrir ™E MARSH GrAP
The McLaren Imperial Cheese g ) RQG{
Company, Limited . LA FAU:S

Toronto and Montreal

We now Book orders for Xmas Clear Toys.
Packed in wooden boxes 1o lbs. each.

OAKEY’S

“WELLINGTON”
KNIFE POLISH

The orlglnll .nd only reliable prepara-
tion for C and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of
Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, otc.
Wellington Mills, London, S.E.l. Eng.
Agents:

F. Manley, 147 Bannatyne Ave. East.
Winniveg

“Sankey & Mason, 839 Beatty Street

ancouver.

S. & M.

The Cream of all Chocolates.

Write us jor Prices and Discounts.
Sole Canadian Distributors :

Dominion Confectioners Limited
229 Notre Dame West, Montreal

Our Agenls:

Samuels, Cunoy & Dickie Ltd. Chadwick & Co.

x, N.S.

L. Edwlrd Whittaker
St. John, N.B.

Toronto, Ont.

H. H. Beer
Summerside, P.E.I.

A

Albion Sewing Cotton Co., The
Arnett, Thos. Lewis-.........

B

Bain & Co., Donald H. .......
Baker & Co., Walter .........
Barr Account Register Co......
Belgo Trading Co.; Reg: :...:.
B'ckle & Greening; John W. ...
Barden® Cos - . . sl el
Bowes' Co.; Ltd: &.. .68 cias
Rrennan, H. 0. K. o000 ates
Bredie & Harvie 345, . ...%5..

Canada Nut Co. ..fssticinenesis
Canada Produce Co. .
Canada Starch Co. 3
Canadian Cereal Co., Ltd. ....
Cane & Son, Wmi ...:.......
Chadwick & Co. §..,..¢q00s0.-

Qlark - Léd., W. . ZEU . St ae s

8
1

Clayoquot Sound Canning Co... 11
Climax Baler ... S0 d08s0l S50 15
Connecticut Oyster Ca...Back cover
Cotnors Brog: ... . ksiitop.. cves 49
Crescent Mfg. (Mapleine) ..... 64
D
Davies Co., Wm., t.....500... 47
Diamond Dyes Co ........... 2c A9
Dobree, -Samuel ....,......... 61
Dominion Confectioners Ltd. .. 66
Donaldson-Phillips Agencles AT ¢
Duncan & Son, C. . i
Punn, - Albert ... siolilwas S 16
E
PTG R S 0K L A a2
Edwards & Co., Ltd., W. C.... 64
Edgett Ltd.,, E. ............ AR |
Estabrooks Co., Ltd., T. H. .... 21
Bho, DY, " 00 . 52
Escoffier Ltd. ... .02
Escott Co., Ltd Wi 14
F
FIeld & 0r o T B i aste i 8
Ford Motorft Cob. ... . eoieiie 51
Furnivall-New, Ltd. ........... 56
G
Goety  EECoF B .08 . . s 16
Gipe-Hazard & Co. .......... 68
Grant & €o., C. B ... eoiins 12
Gy~ & Oa,Jdohn 2h .. o .ot 9
Griffiths & Co., Ltd., Geo. W... 12
H
Hanson & Coi, FiA .ovivivis 16
Hargraves, Ltd.. ..vvesvivnsiaces 60
Hawi~Ac H. B, .o B Sl o 16
Heing & Coi, H.'d. W vl 50
Henderson Brokerage, B. M. ... 11
Hillock & Co., Ltd., John ..... 48
I
Imperial Extract Co.......... 58
Imperial Grain & Milling Co... 10
Island Lead Mills Ltd. ....... 64
J
Jeffress Ltd.,, E. W. ........... 50
K
Kidd, T. Ashmore. .......cc.c.. 15
L
Lambe, W. G. A. i .cc.cevivan 15
Lauder & Co., Chas: ~iivdaies 10
Lemon Bros. ........... Arg 64
Loggie Sons & Co. ..........." 15

October 22, 1920

e §
Macdonald Reg., W. C.
Mackenzie, W, L. ........
Maclure & Co., A. M.
Maclure & Langley .........
Magor, Son & Co., Ltd.

Malcolm Condensing Co. ...... 52
0. 60 i A B el W R - (RIS AR 67
Marsh Grape Juice Co. ........ 66
Mason & Co., Ltd Geo: .40 - 60
Mathieu Co., J. Taorergowis e 18

McLay Brokerage Co. ......... 1Z
McLauchlan, J. K.

Mickle, George T.
Moore & Co., R. M.
Midland Vinegar Co

+ (H.P. Sauce.)
Morris G 0 5 Clan o s e s 15
ORTIRS 8- 01 55727 s i o' v, 35 0100e wiing 48
Morrisette, Nap. ...........0.. 61
Mowat & McGeachie .....:... 12
Mueller Co., Ltd., The Chas. .. €7
N
Nagle Mercantile Agency ...... 68
National Licorice Co. 53
Neldony O T #rd% %00 st sl 11
Nicholson, Rankin Ce. 8 22
Norcanners ‘Ltd: . s 8T open 10
: o
Qakey & Sons, Ltd., John...... 66
0O’Donnell & Co., Johm J. ...... 15
Olivier, GX T 1 tn oA, Sy 67
Ottawa Paint Works ......... 61
)
Patrick & Co., W. G. 15
Pennock & Co., H. P. o 18
Pritty 'Ltd., John ....... s 11
Purnell & Panter ............ 9
#
RedsIROGa: TR, . Tt s dv oo roloris 21
Richardson & Greem .......... 12
Rock City Tobaceo Co. ......... 18
Rose & Laflamme ............ 16
S
Salada” Tea Co., Ltd. ......... 63
Sarnia Paper Box Co. ......... 67
Scott-Bathgate Co., Ltd. . i 14
Scott & Thomas. ........., 15
Sebringville Cheese Factory .... 67
Shepherd-Mott Co. ............ 16
Sherer Gillet €00 i i ous von 65
Smith; KOGecBRTR oo cvnssgvs 16

Smith Brokerage Co., Ltd., The 16

s SosCleant W tds « L o ivon von vivonia 67

Spratt’s Patent Ltd. ...
St. Arnaud’s Fils Cie
Stroyan-Dunwoody Co. ........ 14
Swift-Canadian Co..Inside back cover

T
(% 0 6 TR 7w Ik R 19
Toronto Pottery Works ....... 67
Toronto Salt Works ........... 67
Trade Sundries 60
Trent Mfg. Co. 67
U
Upton Co., Ltd., The T. ....... €3.
v
Vinecentelli & Co.,, A. F. ...... 67
W
Wagstaffe Limited ........... 4
Walker & Sons, Hugh ......... 62
Wiallace Fisheries Ltd. ........ 10
Watford Mfg. Co. .... .. .. 18
Watson & Truesdale .......... 13
Western Canada Flour Mills.. 58
Weleh Co,, Ltd. ....... Front cover

Western Transfer & Storage Co. 11
White & Co.

White Cottell’s . 67
‘Whittemore Bros.” Corp. ...... 57
'Wiley;, Frank H¥ e ..ol .. 12
Williams Storage Co. 13
Woods & Go.; Walter 14
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_ STONEWARE JARS

as Food Protectors
are needed in every
home.
Place
early.

{ The Toronto Pottery Co,
Limited
608 and 609 Temple Bldg.
Bay and Richmand Sts.
Toronto, Canada

your order

We are now located in our mew and more
spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL’S

Best English Malt Vinegar

QUALITY VINEGAR

White, Cottell & Co., Camberwell, London, Eng.

Agents:

W. Y. COLCLOUGH, 259 Kingswood Road

Beach 2170 Toronto

J. E. TURTON, Board of Trade Building,

Montreal
OPPENHEIMER BROS., LTD.
Vancouver, B.C.
BAIRD & CO., Merchants, St. John’s,Nfld.

Order from your Jobber to-day.

“SOCLEAN”

the dustless sweeping compound.

SOCLEAN, LIMITED

Manufacturers TORONTO, Ontario

THE

CHARLES MUELLER COMPANY
Barrels and Kegs el
Oak, Ash and Gum
From 5 Gals. to 50 Gals.

Waterloo - - Ontario

Olivier’s Cream Toffee

5 cent bars

0. K.—Almond—Cocoanut
The finest made

Brokers
Man, & SasS. - Watson & Truesdale
Calgary - Clarke Brokerage
B.C. - Robt. Gillespie & Co., Vancouver

G. F. OLIVIER (the toffee man)

MEDICINE HAT

A. F. VINCENTELLI & CO.
ANTWERP (BELGIUM)

The oldest Corsican Candied Peel and Fruit Manufacturers
CITRON - LEMON - ORANGE
CHERRIES - ANGELICA
"~ ASSORTED FRUITS, Etc.

Buyers’ Market Guide

NEW

CURRANTS ON
THE WAY

A shipment of new Gre-
cian currants is expected
to arrive about November

* first.

Grecian currants

this year are running well
to the better grades which
will have a tendency to
make the spread in prices

between

the different

grades less than for sev-

eral years.

Patras will

probably be quoted at

nearly

Amalias.

the same price as
Vostizzas will

also be lower.

TRY OUR

BRICK and LIMBURGER

CHEESE

Always Choice and Fresh

Sebringville Cheese Factory

R.R.No. 5

- STRATFORD, ONT.

Will secure the very best selected eggs.

creamery butter and fancy dressed poultry
by getting their supplies from

C. A. MANN & CO.

LONDON, ONT.
Phonn 1577

i AA AA A AT " "r — |
THE STANDARD BY WHICH MANTLES ARE JUDGED.
A WAR Y a Vi B > e

\ WY}

GAS end GASOLINE MANTLES

FOR RALL STYLES OF LIGHTS

ASKk FOR SAMPLES and QUOTATIONS.
R-M-Moore & co.L7°. \[ancOULEr.
PACIFIC COAST MANTLE FACTORY.

The SARNIA PAPER BOX CO., Ltd.

SARNIA, ONT.

Manufacturers of:
Ice Cream Cartons, Parafined.
Butter Cartons, Parafined.
Egg Cartons: Special Egg Fillers.
Folding Candy Boxes; also handy
Parafine boxes for bulk pickles,
Mincemeat, etc.

These one-inch spaces

only $2.20 per insertion

if used each issue in the
year.

30 DOZ. CASE FILLERS
ONE DOZ. CARTON FILLERS
3 -INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON - ONTARIO.

Say YouSaw ItIn
Canadian Grocer,
It Will Help To
Identify You.
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Rates For Classified Advertising

Advertisements under this heading 3c per word for first insertion; 2¢ for each sub-

sequent insertion.

Where answers come to Box number in our care to be forwarded 5 cents per inser-

dion must be added to cover postage, etc. ’

Contractions count as one word, but five figures (as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany all advertisements.

In no case can

this rule be overlooked. Advertisements received without remittances cannot be acknow-

ledged.

SITUATIONS VACANT

YOUNG -‘MAN (27), SINGLE, WITH THREE
years’ banking and eight years’ general store
experience, good education and appearance, very
highly recommended, open for position after No-
vember 1st. Full information at Box 280, Cana-
dian Grocer, 153 University Ave., Toronto, Ont.

FOR SALE

OR SALE—LIVE GROCERY IN SASKATCHE-

wan city, stock $5,000, fixtures and delivery car,
$3,000. Turnover, $100,000. Rental $50, on favor-
able lease. Modern store in best residential dis-
trict, where price-cutting is unnecessary. <Cash
required, $6,000. Possession November first if
necessary. Box 294, Canadian Grocer, 143 Univer-
sity Ave., Toronto.

P‘OR SALE — GENERAL STORE BUSINESS
and dwelling ; post office in connection. Best
locality in Annapolis Valley, N.S.; or would con-
sider active partner with ecapital and enlarge
business. Full particulars to Box 292, Canadian
Grocer, 153 University Ave., Toronto, Ont.

OR SALE —ONE OF THE LARGEST AND

best retail grocery businesses in Western Can-
ada, located in the best city. Turnover last year,
$312,000. Showed good profit. Reason for selling,
ill health. Splendid opportunity for right party.
Price, approximately, $30,000, practically all cash.
Apply owner, Box 288, Canadian Grocer, 153
University Ave., Toronto, Ont,

MERCHANTS WHO WANT HAY OR CANA-
dian leaf tobacco communicate with Chs. Ed.
Leonard, Ste Monique Cp., Two Mountains, P.Q.

BAKER’S

COCOA and

CHOCOLATE
&/

preparations
arethestand-
ardsfor qual-
ity. Allother
brands are
compared
with them
but none has
been found to be better.

Made in Canada

Registered
Trade-Mark

On the Market for 140 Years

Walter Baker & Co. Limited

Montreal, Can, Dorchester, Mass,
Established 1780

SITUATIONS WANTED

FIXTURES FOR SALE

EVERY MERCHANT WHO SEEKS MAXIMUM

efficiency should ask himself whether a Gipe-
Hazard Cash Carrier, as a time and labor saver,
is not worth more than the high-priced labor
which it liberates. Are you willing to learn more
about our carriers? If so, send for our new
Catalogue J. Gipe-Hazard Store Service Co.,
Limited, 113 Sumach St., Toronto.

COLLECTIONS

MANUFACTURERS, WHOLESALERS AND
Jobbers can reduce their “Collection expenses”
to a minimum by using Nagle One-Per-Cent. Draft-
Service. Don’t pay 10% or 15% on accounts you
can have collected at 1% ! Investigate this sys-
tem. Thoroughly reliable, Established 1909, Send
for supply of 19 Drafts to-day. Nagle Mercan-
tile Agency, La Prairie (Montreal), Que.

SITUATION WANTED — BY SMART YOUNG

man having seven years’ experience in retail
selling. Apply stating salary expected to Box
286, Canadian Grocer, 153 University Ave., To-
ronto, Ont.

POSITIONS WANTED

EAL LIVE MAN WITH LIFELONG EXPERI-

ence in grocery and produce trades is open for
better proposition as partner, manager, accountant,
ete. It is not-always easy to get in touch with
right party of experience. Investigate. May be
mutual opportunity. Box 290, Canadian Grocer,
158 University Ave., Toronto, Ont.

TEA BUYER, SINGLE, 33, WITH THOROUGH

knowledge of all growths of tea, seeks good
appointment. 12 years’ experience of buying,
blending, ete. Can organize and inecrease an ex-
isting turnover. :Correspondence invited to Box
212, ¢/o T. B. Browne’s Advertising Offices, 163,

Queen Victoria Street, London, E.C. 4, England.

M ANY opportunities
are offered through
the advertising columns of
CANADIAN GROCER.
Every week some original
ideas are contained in the
advertisements that may
open the way to you for
bigger profits.

Read them over

To get business
you must go after
it. Others do it

through this section
—why not YOU?

COLLECTIONS

Our ability to collect ac-
counts has been highly prais-
by merchants all over

we do not collect. We guar-
antee you a thoroughly hon-
est service. Prompt remit-

tances. Give us a trial. We
collect where others fail.
Established 1808,
Nagle Mercantile Agency
Laprairie (Mentreal) Que
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Satisfied Customers!
That’s the Only Way

to Business Success

Swift's Premium Hams and Bacon create good-will
and satisfaction that brmg trade to your store from an
ever-widening territory.

Butchers and Grocers are continually telling us that
“Swift’s Premium” 1s one Brand that is sure to give
satisfaction and to bring repeat orders.

In addition, we are constantly stlmulatlng new demand
through our extensive magazine and newspaper
advertising. Order

Swift’s Premium Hams
and Bacon

for your trade and be sure of satisfied customers.

Swift Canadian Co.,
LIMITED
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“Sealshipt
Oysters”’
In Glass Jars Fresh from the Sea

to the Consumer

For the Better Class Trade

Oysters are not a necessity and how often the consumer will purchase them de-
pends entirely on the satisfaction experienced when eating them. A lower price
will not compensate for inferiority in oysters.

“Sealshipt Oysters” in glass jars are packed to a standard and not to a price. They
are put up the best we know how. Back of these goods is the strongest oyster
organization in America. There is no worthy substitute for “Sealshipt Oysters”
in glass jars. Refrigeration is absolutely necessary as these oysters are packed
without any preservative. The price is $6.50 for the 1 dozen case and $12.50 for
the 2 dozen case. On the matter of bulk stock it is the same stock as we pack
in the glass jar. The Three wine gallon package, which is 214 Imperial gallons,
is $12.30; the Five wine gallon package, which is 4 1/6 Imperial gallons, is $20.00.

Do not overwork the advantages of obtaining your supply from an exclusive oyster
house. We devote our entire time and ability to the one thing we know best.

CONNECTICUT OYSTER CO., LTD.

‘Canada’s Exclusive Oyster House’’

50 JARVIS STREET E TORONTO




