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Welch's

Introducing the Welch line of Niagara Fruit Jams to be
marketed to the retcil trade thru the usual Welch distributors

N the manufacture of our fruit Jams

we have maintained the WELCH
standard of high quality, and our
original process has enabled us to offer
the trade a line of “Welch Fruit Special-
ties,” each product an improvement
over the usual variety of jams.

Welch method of production enables
us to quote our fruit Jams at a selling
list that permits the marketing of our
products to the consumer at reascnable
prices, at the same time giving the
retailer a profit of 25%.

Our Jams are packed in 15 oz. Glass
Jars and 4 1b. standard Tin Pails, and
Grapelade in an assortment of sizes.

GRAPE-RASPBERRY FRUIT-
LADE—A taste of this fruit Jeam in
comparison with the usual Raspberry
will give you the opportunity of dis-
covering the real Raspberry flavor of
our product. (Welch’s always main-
tain the true fruit flavors; it is part of

our process.) The small percentage of
seeds is a distinct selling feature.

GRAPE-BLACK CURRANT
FRUITLADE—Not Black Currant
Jam with which you are familiar, but
a wonderfully improved product, free
from blow, seeds and skins, smooth
and palatable with a delicate flavor
that pleases.

PLUMLADE —A pure fruit Plum
Jam, without skins or seeds.

PEACHLADE—A pure fruit Peach
Jam, made in a different way.

GRAPELADE — ‘Real Honey of
Grapes.” Many Retailers are success-
iully selling Grapelade. We have se-
cured wide distribution. Newspaper
advertising has been carried on in some
territories and a consuming demand
created. We promise further adver-
tising for this season, and also offer
Grapelade in 15 oz. glass jars in addi-
tion to the four sizes of tns.

EFFECTIVE in the Provinces of Ontario, Quebec, New Brunswick,
Nova Scotia, Prince Edward Island, and the City of Winnipeg

Retail Price
Size Container Per Jar
15 oz. glass jar $ .35

4 1b. standard tin 1.10

Varieties
Peachlade
Peachlade

Per Doz,

(2 doz.) $3.15
(1 doz.) 10.00
Plumlade (2 doz.) 3.15
Plumlade (1 doz.) 10.00
( Grape-Rasp. (2 doz.) 3.50
{ Fruitlade (1 doz.) 11.00

{ Grape- B. Cur. (2 doz.) 3.50
( Fruitlade (1 doz.) 11.00

15 cz. glass jar .35
4 1b. standard tin 1.10
15 oz. glass jar 40
4 1b. standard tin 1.20
15 oz. glass jar .40
4 Ib. standard tin 1.20

Retail Price
Size Container Per Jar

Varieties Per Dos.
(2 doz.) $3.15
(2 doz.) 220
(3 doz.) 2,25
(2 doz.) 4.37%
(1 doz.) 6.25
(1 doz.) 10.00

Grapelade (2 in crate) 20c. b,

15 oz. glass jar $ .40 Grapelade
Grapelade

Grapelade

9 oz. glass jar 25
No. 1 standard tin .25
No. 2 standard tin .50 Grapelade
No. 2% standard tin .70 Grapelade
4 1b. standard tin

15 1b. pails

Grapelade

:I'h; Welch Co., Li;nited, St. Catharines, Ontario

CANADIAN GROCER, published every Friday

Yearly subscription price $3.00, Entered as second-class matter at Post Office, Ottawa, and as second

class matter, July 5, 1012, at the Post Office at Buffalo, under the Act of March 3rd, 1879
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A “line- up " of quahty

that should be on every grocer’s shellf.

BORDEN QUALITY has placed these products far ahead of

all competitors.

Borden extensive advertlsmg has built up a great
demand amongst housewives.

These two factors are sufficient reasons why grocers
increase their profits by handling

DBordens

Wherever convenience and wholesomeness are appreci-
ated, there you will find Borden Products. Display your
Borden Products, Mr. Grocer, and know what great sell-
ing appeal there is in the name “BORDEN.”

Borden Milk Company,Limited

““Leaders of Quality”’
Montreal

Branch Office: No. 2 Arcade Bldg., Vancouver




CANADIAN GROCER ' October 24, 1919

 WAGSTAFFE’S

ew

Season’s
1919
Lemon
Orange
and
Citron
Caps or Cut e 5 -
Ready for THE MOST UP-TO-DATE CANDIED PEEL AND
Use. CRYSTALLIZED FRUIT FACTORY IN CANADA
W AGSTAFFE’S
Crystallized Ginger, Cherries and !
Assorted Fruits.

Plum Puddings and Mincemeat.

NOW READY FOR DELIVERY.

Order From Your Wholesale Grocer.

WAGSTAFFE, LIMITED

Pure Fruit Preservers

: H. P. Burton, 613 Domindon Bidg., Van- G. Smith, 386 Beaconsfleld Ave., N.D.G., Montrea), Que.;

er, B.C.; Dominion Brokerage Co., Bdmonton, ANa.: J. B. W. Smith, 708 Waterioo St, London, Ont.; F. G.

Domindon Brokerage Co., , Alta.; W. H, Escott Knox, Collingwood, Ont; W. 8. Clawson & Co., St

Co, Itd, Winnipeg, Man.; W. H. Escott Co., L&d, Jobhm, N.B.;: HL M. Wylie, Roov: 6§, Union Bank Bidy.,

Seskatoon, Sesk.: W. H. Eecott Co., Lod, Regina, Sask.: Halifax, N8.; R. M. Fulton, 7 Duke St., Trure, NS.;
W. G. Hinton, 8 Marchmont Rd, Toromto, Ont.; H. John Rossitor, St John's, Nfid.
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The Coffee Test—By Cups

HE abeove is a view of a corner of our coffee testing room in our

Santos house. Here a sample of every coffee shipped from Santos

is carefully roasted and tested—in the cup—before shipments are
made to roasters. The care with which these tests are made is one of
the many reasons why our shipments are so uniform in quality.

This is one of the many important services rendered to our custom-
ers. Direct shipments to Canada can be arranged on through bills of
lading. Let us start this direct service working for you.

J. Aron & Company, Inc.
Importers COFFEE Exporters

CHICAGO NEW YORK LONDON SANTOS NEW ORLEANS
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CLARK’S
PORK & BEANS

with Tomato, Chili or Plain
Sauce are as popular as ever
with the

CANADIAN PUBLIC

MADE IN CANADA

by Canadians and combining the
highest quality with the best reputa-
tion, they are far and away the

BEST SELLERS

SEE OUR LIST FOR ‘“OTHER GOOD THINGS”

W. Clark, Limited MONTREAL
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In Quarter and Half Pound
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER
BRITISH COLUMBIA HOP CO., LTD.

Ranches located at
Sardis, Agassiz,
B. C.

Head Sales Office:
235 Pine Street
San Francisco,

CANADIAN GROC‘ER

R.

PATENTED

E

kg

REFRIGERATORS

Don’t wait until
next spring to pur-
chase your

EUREKA

Get it now, while
prices are lower
than they will be
then.

Send for our illus-
trated catalog and
price list.

No. 18 Eureka Refrigerator

California.

I — Eureka Refrigerator Co.
Largest Hop Growers in Canada Limited

Write for Prices—Samples Head Office : OWEN SOUND

Agents: for Western Canada, Donald H. Bain Co., Winnipeg, Man.

Ontario: Raymond & Raymond, London, Ontarie.
Quebec: Arthur P. Tippett & Co., Montreal, Quebec.

Branches:

TORONTO HAMILTON MONTREAL HALIFAX

Imperial Rice Milling
Co., Lad.

VANCOUVER, B.C.

DESICCATED
COCOANUT

We import direct from our own
mills at Colombo, Ceylon, and
stand behind the quality of our
goods. The prices we quote are
rock-bottom. Let us quote you
on your next requirements.

Our agents are:

Tees & Persse, Ltd., Winnipeg, Fort William, Regina,
Saskatoon, Moose Jaw; Tees & Persse of Alberta,
[td., Calgary, Edmonton. Newton A. Hill, Toronto,
Ont.; E. T. Sturdee, St. John, N.B.;: R. F. Cream &
Co, 14d., Quebec, Que.; J. W Gorham & Co, Halifax,
N.8.; C. T. Nelson, Vietoria, B.C.

Dodwell & Co., Ltd.

Importers & Exporters
VANCOUVER

| We are offering the best value
in Rice on the Canadian
Market to-day.

Canada Food Board License No. 4-517.
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Your customer, in preparing a fish for her table,

# SCALES IT
‘ # | SO DO WE

P

— “ALBATROSS PILCHARD”

Clayoquot Sound Canning Co:, Ltd.
VICTORIA.

AGENTS :
=4 . N(')ntario and Quebec : Alfred Powis & Son, Hamilton, Ontario
b - anitoba & Sask : H. P. Pennock & Co., Ltd., Winnipeg, Man.
et SR T Alberta & British Columbia : Mason & Hickey
AN ous o J.-L. Beckwith, Victoria, B. C. ;

YOU CERTAINLY PICKED A WINNER!
RED ARROW  srawo

ARE A \C’\
PHENOMENAL

SUCCESS

The National Biscuit & Confection Co., Ltd.

Like Wallace’s Salmon and
& Pilchards Give Splendid

,j" Satisfaction.
"

Your Jobbers Can Get Them
For You

WALLACE FISHERIES ummreo

VANCOUVER

When in Doubt Try the “Want Ad’ Page

Every week this page is being used to splendid advantage by others. If you have some-

- thing to sell, or you want to buy a business, fixtures or equipment—or maybe you want a
clerk, a traveller—try it out.

Two cents per word first insertion, and one cent per word
for each subsequent insertion, and five cents extra per
insertion for Box No. Payable in advance.

CANADIAN GROCER . 143-153 UNIVERSITY AVE., TORONTO
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BRITISH COLUMBIA

l" wﬂl gladly assist manufacturers at home and

'Squirrel Bran

M. DESBRISAY & CO. FOR REPRESENTATION PETER LUND & COMPANY
Salmen Cammers and Manufacturers’ k! B C > MA NU ACTURF.RS AGENTS
A‘ nts ll‘l ) . ; Can sell, a n. or tw:
VANCOUVER, B.C. VENABLES & MERRYFIELD Hioma) staple line
Our m lu“o. is q inped to 525 Standard Bank Bldg. Vancouver, B.C B ﬂlh C ‘umbi T ol t y
afa Agents for We cover the uf ers ploase
QUAKER OATS CO. RETAIL TRADE iy ....'u":i

MACARONI

The pure food that builds Muscle and Bone at’small expense.
The Meat of The Wheat
Manufactured by the

Columbia Macaroni Co., Limited

LETHBRIDGE, ALTA.

EXCELLENT FACILITIES FOR it * .
SELLING AND DISTRIBUTING The Advertisers would like to know

FR‘I’E'-VE;-S{E!HB()OJ‘S%ED where you saw their adver-

CAMPBELL BROKERAGE CO. tisements—tell them.

860 CAMBIE ST. - « VANCOUVER

A Request to Our Reaclers
QUAKER BRAND - 1
ou have often thought that some
GOODS WILL P AY friend or acquaintance would be in-
An interesting and we believe demand- terested in articles which you have

creating newspaper advertising cam- read in CANADIAN GROCER. Obey

paign is starting in the West. Bie Imnilie 1o par & fued Diig
We will need the Grocers’

- along.
co-operation.
It will be a pleasure to send sample
copies to your friends if you will send
DOMINION CANNERS B.C. LTD. e gk 4
v us their names and addresses.
ancouver, B.C.
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MALTESE CROSS BUILDING
WINNIPEG -
Wholesale Grocery Brokers
Commission Merchants- IMPORTERS, BROKERS ALE)E;,,,MB.};TD‘
" 410 Chamber of C ce, WA MAN’F’S. AGENTS 300 Montreal Trust Bldg.
Forsansl ssunsion ghvas %0 all busioess entrusted GROCERY, DRUG AND

Correspondence Selicited.  Established hers 1909, CONFECTIONERY WINNIPEG, MAN,
GEORGE ADAM & CO. SPECIALTIES Correspandence Selicited

‘ | "‘\1 le‘ '"lt “" ‘
mum’ “1 ‘ “

THE McLAY BROKERAGE CO. . :
WHOLESALE crocery sroxeas. | | W+ L Mackeazie & Co., Ltd. Macdonald, Adams Company

‘ iﬁc . 2 Brokers and Manufacturers’ Agents
and MANUFACTURERS AGENTS Head Office: Winmipeg Opie % inguliniy o how Mon’ oé
Take advantage of our Service Branches at S— e S

WINNIPEG maniTopa | | Regina, Saskatoon, Calgary, Edmenton 502 Avenue Building, Winnipeg

EL ROI-TAN F&eis"

Donald H. Bain Co.

WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.
Ample capital-—and the reliability that goes with it. -
A record of results—and the prestige that follows it.

An energetic, result-getting organization—with satisfied clients to
prove it.

Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER
ALSO AT 60 CHEAPSIDE, LONDON, E.C. 2, ENGLAND
Canade "ood Board License No. 6 480
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The service department of Canadian Groeer
will gladly assist mumhcmnn at home and ‘
abroad in  maki with the ' ” ‘ ¥ “ll
firms in all parts of On.nuh whose announce- ‘ i ‘11
ments appear on this page. »I T Mu i 'mmllln (I nllllllnnlll nmn i nlm. il

WESTERN PROVINCES

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.

Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re-
sponsible representation west of the Great Lakes. An efficient selling organization, and an old-
established connection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now.

The Largest
in Western Canada

We are the largest Storage
Distributing and Forwugi‘:f
House in the Western
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated Ware-
house. Excellent Track facili-
ties. The Western House for
SERVICE.

Williams Sborage Co.
WINNIPEG

Watson & Truesdale, Winnipeg TRACKAGE

T
Have livo men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They STORAGR
get the business, and can get it for you. Write us, and we will explain our system. DISTRI-

Wholesale Groe.ry Brokers and Manufacturers’ Agents BUTION

As your Selling Ageats, we can make a big success of your Account.
STORAGE DISTRIBUTING FORWARDING
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I I f The service debun:nent of Canadian Grocer f m'
" " I will gladly assist manufacturers at home and ! i
l | ‘t“‘ ' i abroad in making arrangements with the | dhditi 1' u
l‘ “L l I m’ll firms in all parts of Canada whose announce- | ) ! " il 'Il l,
umumul'lhmm e e e e ments appear on this page. A T A i
WESTERN CANADA

T

CHRISTIE’S BISCUITS

AND
ROBERTSON’S CONFECTIONERY

are both marketed in Western Canada by us.
Both lines are having big sales,

For the same reason your goods should be among the big
sellers,

Scott-Bathgate Company, Ltd.

Wholesale Grocery Brokers and Manufacturers Agents
149 Notre Dame Ave., East

WINNIPEG

F. D. Cockburn Co., 149 Notre Dame Ave. E., Winnipeg

We represent some of the best manufacturers and will give your line the same nttontlon
Pugsley Dingman & Co., Ltd., John Taylor & Co. and John Bull Mfg. Co

A BRANCH HOUSE WITHOUT THE COST OF MANAGEMENT

The Regina Cold Storage & Forwarding Co.Ltd.

Regina - Saskatchewan
COLD STORAGE WAREHOUSING CAR DISTRIBUTION

D. J. MacLeod & Co. B. M. Henderson Brokerage, Lid. Calgary Cartage & Storage Co., Ltd.

f lly Bidg., h St., Ed s Alta.
Mensfocturers’ Agenis and Grocery Brokers I s T B Ty WAREHOUSING and DISTRIBUTING

(Brokers Exclusively)
Open ms,:" ::‘: :, Alhaian Dried Fruits, Nuts, Beans, Jams, OUR SPECIALTY
Our stafl calls on wholesale trade and does Cereals, Fresh Fruits and Office : 304, 11th Ave. East
detail work. Vegetables. CALGARY, ALBERTA

WHEN WRITING TO ADVERTISERS PACIFICC P('I‘AgTAGE CO. SAY YOU SAW IT
KINDLY MENTION NAME OF THIS Office: CP.R. Freight Sheds = CALGARY INWE%A&%q‘l%z@rgR

Distribution of Cars a S, al
PAPER s ADVERTISERS

Mention this Paper When Whiting to Advertisers
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firms in all parts of Canada whose announce-
ments appear on this page.
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T. M. SIBBALD & SON

GROCERY BROKERS
Agent for KELLOGG'S Toasted Cornflakes
Another Agency Solicited
311 KINGST.E. - TORONTO
Storage and Bonded Warehouses

MACLURE & LANGLEY

M-nuucmrm Agents Grocery Broker
Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO Specialties

J. K. McLauchlan

Manufacturers’ Agent and

Biscuits, Confectionery, Jams,
Cereals, Grocery and Drug

45 FRONT ST. EAST, TORONTO

H.D. MARSHALL

Whelesale Grocery Broker
OTTAWA MONTREAL HALIFAX

W. G. PATRICK & CO.

Manufacturers’ Agents
and Importers
51-53 Wellington St. W., Toronto

W. G. A. LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

ESTABLISHED 1899

We Cover the West

IX BRANCHES with
ERVICE that
ATISFIES

CIENTIFIC
PECIALTY
ALESMEN

Who are anxious to introduce your lines

wHESCOTT ¢

WINNIPEG, MAN. | , Alta.

We have 20

Saskatoon, Sask. Ft lllam Ont.
Regina, Sask. Edmonton, Alta.

Wholesale Grocery Brokers and Importers

Consignments solicited. Write or wire us.

REMEMBER

that Laundry Blues vary in
strength, color, and bleaching
properties. Inferior kinds leave
unsightly marks on linen.

OCEAN BLUE has a reputation for
safety and perfect results—due to expert

treatment in every stage of its manu-
facture.

You will have no complaint from even
your most particular customers if you
sell them

OCEAN BLUE

In Squares and Bags
Order from your Wholesaler

HARGREAVES (CANADA) Limited

The Gray Building, 24 & 26 Wellington St. W., Toroato

Western Agents: For Manitoba, Saskatchewan and
Alberta: W. L. Mackensie & Co., Ltd., Winnipex,
Regina, Saskatoon, Calgary and BEdmonton. For
British Columbia and Yukon: Creedon & Avery,
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The service department of Canadian Grocer

abroad in making arrangements with th
firms in all parts of Canada whose announce-
ment appear on this page.
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ROSE & LAFLAMME

LIMITED

Commission Merchants
Grocers’ Specialties

MONTREAL TORONTO

Are you selling Non-aleoholic
Liquers? You do not need a
license.
S. G. BENDON UTILITY CO,

MONTREAL

J. L. FREEMAN & CO0.

Wholesale Gmcry Brokers
« Montreal

ROOM 122 BOARD OF
TRADE lUlLDING

PAUL F. GAUVREAU
WHOLESALE BROKER
Flour, Feeds and Cereals
84 St. Peter Street, - QUEBEC
If you need potatoes wire or write me for

prices. Will quote good prices delivered
your Station.

For Representation in Montreal

J. C. Thompson Company
209 St. Nicholas Bldg.

We cover the retail trade

THE DOMINION TRADING CO.
MONTREAL

e are open to handle several food

WANTED

Agenc r food products for th
City fM trelb st r fre

SILCOX & DREW
33 NICHOLAS ST., MONTREAL

MARITIME PROVINCES

GAETZ & CO.

MANUFACTURERS AGENTS AND

GROCERY BROKERS
47-49 Upper Water St., Helifax, N.S,

WHEN WRITING ADVERTISERS
KINDLY MENTION THIS PAPER

Established 1889

HOWE, McINTYRE Company
Grocery

AGENCIES WANTED

For Food Produ cts, Confectione y l.
FlhDom ion Best Refer

H. S. JOYCE,

Room 903 Southam Bldg., Montreal

See the Want Ad page
in the back of this num-

ber---it will interest you.

You Try This

When you desire any information on
mamuperul ning to the trade it will

be gladly furnished .free upon apphlica-
tbnﬁamwhtbeeol mnl lﬂlhuw
If you
velope we will also reply direct to
you. Dontb-h.-htouknn We
will do our best,

Dominion Sprmg
Clothes Pins

An excellent pin that will

There’s Big Demand for

REX PRODUCTS

Rex Cedar Oil
Rex Floor Wax

please the housewife. You

can get a supply from any
good Wholesale Grocer or

Jobber.

The J. H. Hanson Co., Ltd |
244 St. Paul St Wut, Montr-l |

Order

Rex Furniture Cream

Rex Washing Powder |

from your Wholesaler, or

REX CHEMICAL CO.

| McDONALD ADAMS

103 Wellington St., MONTREAL

S. H. MOORE & CO

TORONTO VANCOUVER
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Every day sees the fame of

spreading further afield. Already this standard-bearer of “quality tea” is
making a new reputation for Canada and for itself in countries seldom
heard of in our Western experience. These people do not buy “Salada” for

the fun of it—they recognize the extraordinary quality—the delicacy of the

flavor—that has built up for “Salada” the largest packet tea trade in the
Americas.

Your recommendation will reflect your desire
to please your customers

The
Delicious @ Wholesome

Breakfast Food

Easy and profitable to sell.

Quick and economical to cook. And when on the
breakfast table—well, it's got just that “deliciously
different” flavor that “tastes like more.”

Can't you see, Mr. Dealer, what quick turnover you
are sure to have if you handle White Swan Wheat
Flakes?

Send a small order for a start.

White Swan Spices and Cereals, lelted
TORONTO, CANADA
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UY Macdonald’s Tobacco in unbroken ten-pound caddies.

There are four extra plugs in each caddy of Brier and Prince

of Wales. This gives an additional profit to the retailer of from
60c to 80c.

PLUG CHEWING PLUG SMOKING
PRINCE OF WALES BRIER

CROWN INDEX

BLACK ROD (Twist)
NABGLEON.  » . redeiees.. BRINSH CoNsoLs

Selling Agents
Nova Scotia—Pyke Bros., Halifax. Hamilton—Alfred Powis & Son, Hamilton.

New Brunswick—Schofield & Beer, St. John. London—D. C. Hanoah, London. i
Kingston—D. Stewart Robertson & Sons, Kingston. Mar;jﬁba“i;?:nil:):;thwest—']‘he W. L. Mackenzie & Co.,
Ottawa—D. Stewart Robertson & Sons, Ottawa. British Columbia—George A. Stone, Vancouver.
Toronto--D. Stewart Robertson & Sons, Toronto. Quebec—H. C. Fortier, Montreal.

W. C. MACDONALD REG’D.

INCORPORATED

MONTREAL
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10,000 CASES PEAS

We have one car of Fmest Imported Marrowfat Table Peas and three
cars rolling forward, and are able to make immediate shipments to
any part of Canada or Newfoundland.

PRICE $4.20°

per Case of 3 Doz.

POINTS ON GARDEN PEAS

1—Beautiful, attractive package.

2—Finest stock ever imported to Canada.

3—Contain highest grade steeping tablets.

4—Each package contains 8 0z. net weight.

5—When cooked, 1 package equals 2 cans.

6—When properly cooked, they taste like green peas, fresh from the field.
We also offer corn for popping, in packages of 8 o0z., at $4.20 case.
We also offer Cooker Brand Pettit Pois, and Cooker Brand Marrowfats in cases of
3 doz., at $4.20 per case.
If you want the new season’s pack and absolutely the finest stock on the market.
Then mail your orders in at once.
Freight prepaid on all orders 5 cases or over.

THE HARRY HORNE CO., LIMITED

1297-99 Queen St. West, TORONTO Packers and Importers of Good Things To Eat.

T California Emperor

Grapes
When you are P

finished with this in Kegs and Drums
paper pass it on also Lugs

to your clerks. A very fine, large, red grape.
It will help them Good-sized clusters. These kegs

to help you which and drums are winter- keeping

A quality and will give entire satis-
means increased faction.

business.
White & Co.
Limited
Best Quality Fruits
Toronto
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| ROBINSON’S “PATENT” BARLEY

Has The
Stood Only

the Genuine
Test __ LI |\ , Food

for LR Q“:& ' for
Years : A - Children

30,000 Doctors and Specialists recommend Robinson’s ‘‘Patent’’ Barley.

Your Neighbor Sells It. Do You?

MAGOR, SON and COMPANY, LIMITED
30 CHURCH STREET, TORONTO 191 ST. PAUL ST. W., MONTREAL

I have my old job back, saving
Mrs. Housewife all the trouble
of making her coffee. I serve
her instantly.

Notwithstanding the price of green
coffee has advanced over 100%, my
price has only been advanced about
30%, so that I can still be served eco-
nomically.

Please bring this to the attention of
all your customers.

(57”" aoﬁrn%zb REFINED COﬂGG

Went to War | Home Again
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Teas for Importation on Higher Basis

Supplies in the Near Future Are Expected to be Very Short and the Market Will of
Necessity Have to Advance to the Actual Cost of Laying Down
Teas From Abroad—A Scramble for Teas Predicted

HE tea situation is one that shows

continued strength, and little like-

I’hood of lower prices for a long
time to come. Prices for the importa-
tion of teas, owing chiefly to advancing
freights, and the in¢reasing value of sil-
ver or rupee exchangeé is on a much
higher basis than prices existing in the
Canadian market. Although business in
teas is very active and at steadily ad-
vancing prices, it has been almost en-
tirely confined to trading in teas already
landed in this country, and has not in
any important degree applied to busi-
ness for importation. Therefore, sup-
plies in the near future are expected to
be very short, and the market will of
necessity have to advance to the actual
cost of laying down teas from abroad.

A Great Scramble For Teas
Well-informed opinion looks t> an ac-
tual shortage and scramble for teas,
within two or three months, as there is
very little on the market, and a great
hesitancy in placing new orders, because

of the actual situnation prevailing abroad.
One Toronto importer told CANADIAN
GROCER that it was hard to find de-

sirable teas at present on the Canadian
market, and where they could be found,
the prices asked were five and six cents
per pound higher than a few weeks ago.

Production Under Normal

The demand for tea in the coming
months will be enormous, and the pro-
duction of Indian tea is under normal.

The consumption of tea is greatly on
the increase both in the East and West.
In the East higher wages enable the
lakorer to buy freely articles that to
him formerly were luxuries. In West-
ern countries the increased cost—or to-
tal elimination—of other beverages, has
rendered tea drinking popular with all
classes. During the period of the war,
the tea growers, not being sure of a
steady market, made little or no attempt
to set out young plants, while at the
crame time the shortage of labor and the
consequent advance in wages led to
more or less neglect of the bushes, with
the result that in India, alone, the crop
is 22 million pounds below normal.

Financing a Serious Problem

Financing purchases has also been a
scrious problem. Indian banks are de-
manding 12 per cent. for their money,

and at the same time the silver rupee
has appreciated in value (32¢ to 45¢.)
Since all payments, whether for labor or
product, are made in rupees, the English
pound sterling, which formerly would
buy 15 rupees in exchange, is now worth
only about 10%. With the depreciation
of the gold sovereign—in terms of ru-
pees—has come an increase in freight
rates, approximating 10 cents to the
pound, and to cap all this, the 2¢ war tax
is still to the fore.

While 80 million pounds are quoted as
the normal quantity bonded in London
each year, during the pre-war period,
such did not represent the quantity ac-
tually held throughout the country in
those days.

Everyone Is Buying

The drastic regulations against hoard-
ing in force during the war have cleared
out all the hoardings so that everyone is
buying. When it is remembered that
180 million pounds is less than one-third
the amount consumed throughout the
world during the year, it will be readily
seen that 'prices will not only remain
firm, but will in all probability, be high-
er for some time
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Big Market for Canadian Dairy Products on

Continent

“Depletion of Livestock Herds Has Lowered Production of
Milk Produects,” Says W. H. Dunn—Five Years to
R>store Normal Condition, During Which
Time Canada Has Fine Opportunity

ONTREAL, October 23.—Spe-

cial.)—After an absence of about

four ard a half months, W. H.
Dunn, of W. H. Dunn Company, manu-
facturers’ agents and brokers, arrived
home from Europe a few days ago. In
an interview with Mr. Dunn, CANA-
DIAN GROCER received some very. in-
teresting information about conditions in
Enzland as we!l as cn the Continent, Mr.
Dunn visited, in addition to ‘England,
France, Be'ginum, Holland, Switzerland,
Spain and Italy.

“There is certainly a big future on
the Cortinent for all kinds of Canadian
milk products, including condensed and
evaporated milks, chcese and butter.
This is because of the great shortage of
dairy cattle in nearly all the countries
visited. The only exception is perhaps
Holland, where they actually had more
cattle during the last few years. But in
spite of that the production of milk in
Holland has been on the decline. The
reason is that the condition of the herds
has been very poor, due to lack of proper
dairy feed and foot and mouth disease.

“l remember having a drink of milk
in \Holland, and noticed the peculiar
taste of it. On making inquiries, I found
that it had been boiled to make sure
that all danger of infection had been eli-
minated. There is no export of milk pro-
ducts excent cheese, from Holland, and
the latter only goes to England on ac-
count of a contract with the British Gov-
ernment.

“Of course, in Belgium and Northern
France the dairy herds were greatly de-
pleted—destroyed or captured on the
invasion of the Germans. They are ac-
tually importing cattle from Canada and
the United States, but the quality is not
as good as these two countries were
u+ed to before the war. In Switzerland
there is, too, a considerable shortage in
dairv cattle. In fact, one has to have
cards to obtain cheese. milk and hutter,
as well as bread in that country. The
manufacture of milk chocolate in Switz-
erland has on this account been greatly
reduced.

Good Buyer of Canadian Goods

“There is little hope in my estima-
tion,” said Mr. Dunn, “for normal condi-
tions in the above mentioned countries
during the next four or five years. This
means that Europe will take all our
available supplies of dairy products dur-
ing that time.”

Mr. Dunn pointed out that conditions
in Jtaly were not of the best. The Ital-
ians bad not vet hezun to get back to
normal. This is due to several causes,
one of the main being a great searcity of
coal. When Mr. Dunn was there they
had only two weeks’ supply. The Fiume
incident had also crcated a great dea! of

unrest. Mr. Dunn came to the conclusion
that Belgium was getting on its feet
faster than any of the Continental pow-
ers that were engaged in the war.

A. T. Johnston, assistant to president of Borden
Milk Co., and Wm. H, Dunn, Montreal, snapped
in Switzerland.
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In Spain, conditions were perhaps bet-
ter than in any of the countries visited.
People seemed to have plenty of money
for luxuries, such as motor cars, jewelry,
etc., and they were erecting very expen-
sive buildings, and living as if they had
more money than they could use at the
present time. :

Mr. Dunn met a number of the food

. authorities in England. These ‘men, he

said, Fad a great deal different attitude
towards Canada than in the past. They
a!l agreed that the sentiment in Great
Britain was vcry strong and would be
for many years to come towards Can-
adiap products. Just now there is a big
shortage of dairy products in England,
the people being on a ration of one and a
quarter ounces of butter per week.

Mr. Dunn, of course, visited a number
of the battlefields in Northern France
and Belgium, and has many interesting
stories to tell of the reconstruction work
going on there. He reports a most en-
joyable trip, but still was very glad
to get back again to Canada.

—eleee e
ONE GROCER ELECTED

Only one grocer was elected to the
Ontario Legislature at the recent elec-
tion, J. A. Pinard, Ottawa, being elected
t) the seat for Ottawa East.

Speeding Up Slow Lines
Displaying Lines That Are Not Selling Briskly is Found to be an

Effective Way of Developing Sales—F. McDougall &
Sons, Ingersoll, Ont., Have Adopted a Regular

Saturday Sale

ROM all parts of the country come
stories to CANADIAN GROCER
of what grocers are accomplishing
in the way of sales following the pro-
per display of merchandise. That it pays
to get the goods before the publie, it has
long since been proved. and the mer-
chant who is content to let his goods lie
on the shelves without any effort to get
them mving, is not deserving of suc-
cess. Splendid rccults kave been very
often accomplished, in the case of goods
that have not sold wel!, &nd the retailer
was forced to try some special method
in order to get them before the people.
In nine cases out of ten, displaying the
goods has meant sales, and invariably
there has been continually increasing
Yasiness. Every Saturday F. MeDou-
evall & Sons, Ingersoll, Ontario, make a
point of having a special sa'c of some
article that has not been moving very
briskly. 5
Recently this firm bhad considerable
success with a certain line of salmon.
It was one of the cheaver grades, and
had been on their shelves for about two
years. There was scarcely any call fo~
it. but they decided that it must be rold.
Thev had some half dozon cases of it.
It was a pink salmon, and they had been
able to buy it at a good figure. They
put the entire lot in the window, with a
card on}he same, reading, “only 19 cents
per tin.”™ A small item in the news col-
umns of the town narer every Friday.
announces just what the special offer at

for Such Lines

the McDougall store will be. The.sal-
mon was all sold before the day was
out, and Mr. McDougall had disposed of

a line that was, generally speaking, not
a brisk seller.

On another occasion he had similar
success with ammonia, a line that he was
able to sell at 5 cents. He got rid of
from five to ten cases. He pursued his
usua! method, the same as in the case
of the salmon, with results quite as satis-
factory. The Saturday sales are a regu-
lar feature in the MecDou~all stors, and
the people have ¢ me to look upon them as
a fixture. According to Mr. MecDouwall,
they have always been productive of in-
creased business, apart a'together from
the artic'e actually on sale. In this
store, goods are very attractively ar-
ranved. always in such a manner as to
catch the eve of the customer. In many
instances. Mr. McDougall has found thrat
the snccia' sales have heen the ‘ncentive
for coming into the store, and neually
other lines are purchased along with the
particu'ar one advertised.

PRGNS R .

HAMILTON ADVERTISING AGENCY
IN NEW QUARTERS

Tre Hamilton Advertising Agency,
McNab Street Hamilton, Ont., has mov-
ed to 18 Main Strect East, where more
snacious ouarters are available to meet
the prow'ng requirements of the firm.
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Has Made a Success of Cash Store

J. Lewis & Son, of Woodstock, Ont., After a Long Period in a
Credit Store, Turns to a Strictly Cash Basis and is
Well Pleased With the Results

WO years ago James Lewis & Son,

for many years in the grocery

business in Woodstock, Ont., an-
nounced to the public that they were go-
ing out of the credit business. Since that
time, they have adhered closely to the
cash policy, and, as Mr. Lewis Sr. told
CANADIAN GROCER, on the occasion
of a recent visit of a representative, he
was not sorry he had cut out the ex-
tension of credit.

“I considered the matter from every
angle,” he said, “before I decided to
make the change. It has worked splen-
didly, and the two years that we have
given it a trial has proved the wisdom of
our decision. When I reached the con-
clusion that the store henceforth was to
ke run on a cash basis, I closed the store
for two days,and made the announcement
in the paper that when we re-opened, all
sales would be for cash. I also published
a list of new prices undcr the cash sys-
tem. A grocer cannot keep books under
ten per cent.,, and the question of dis-
counts is an item that is worth reckon-
inz. In discounts alone last year, I sav-
ed $500, and then again, there is no loss
from bad debts.”

“What was your turnover last year
with a strictlvy cash business?” the
CANADIAN GROCER asked Mr. Lewis.

A Big Business And No Credit

“I did a busines of $45,000 last ycar,
with absolutely no credit given,” he an-
swered. “Some of the best people in the
town had to be turned down, and there
were some who discontinued their trade
with me. On the whole, however, the

A fine harvest window used by

latter have come hack. People Lave come
to like this way of doing business. They
are just as anxious to save a few cents,
by way of paying cash, as they prewious-
ly were of availing themselves of credit.
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I am able to pay cash for everything,
and the customer is reaping the benefit.”

Goods are delivered to the houses c.o.d.
and nothing is left without the money,
this custom always being rigidly ob-
served. Mr. Lewis Sr. has been in busi-
ness in Woodstock for thirty-five years,
and his long experience in doing a credit
trade as compared with his two years

on a strictly cash basis, has convinced
him of the advantages and success of
the latter.

Thinks Tin Container Supply
Will Meet the Demands

NREJD R. Whittall, managing direct-
or of the A. R, Whitta.l Can Co.,
Limited, Montreal, states that the

tin container outlook, while serious, is
such as to give promise of the present
season’s needs being met. Naturally,
under the existing difficulties in pro-
curing tin plate, the outlook is not rosy,
aad stocks are being hcavily depleted as
a jesult of slow and curtailed deliveries

[t was pointed out in these coiumns
some time cgo that tinplate might Le
procured from the British mills this fall
but difficulties have arisen to at least
curtail the allotments coming forward.
Mr. Whittall, asked as to the amount of
plate received from t-is source. stated
that there was practically none, This has
thrown the demand entircly, as far os
they arc concerred, upon the United
States mills and with the recent labor
strike in the producing centres, matters
have been invéived and deliveries held
up.

No Increased I'rices
“We have made no advance in prices,

W oulTry
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and have been taking care of our cus-
tomers well,” said Mr. Whittall. “We
have also been supplying outside cus-
tomers with their requirements. The
demand this year for tomato containers
has been  very heavy, and this has
teaken a great portion of the supplies.
Now that this demand is over, the call
will he for apple cans. There is the
biggest crop on record in Nova Scotia
and we expect a large demand fer cans
from there.”

Speaking of the effects of the steel
strike, Mr. Whittall said that recent ad-
vices to them had been more encourag-
ing. The men were gradually losing out,
and improvement was becoming manifest
richt along. The wages paid the work-
ers in the plate miils were very large,
some of them drawing as much as $20
and ever $30 ver day. It was not a mat-
ter of wages that they were wanting
adjustment on rather than recognition
of the Mr. Whittall believed

that they would not get their wish.

unions.

Wm. McQuitty, Welltnd, Ont
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Canadian Manufacturers
Form Quebec Branch

Realizing that would be advantageous
in many ways, the Canadian Manu-
facturers’ Association succeeded, last
week. in effceting an organization for
the Province of Quebec. The matter
has been under way for several months,
and, as a resu't of the efforts culmin-
ating as above, the following strong
executive and committee was chosen by
popular ballot: Chairman, C. H. Duggan;
vice<chairman, C. H. Smxth executive
committee, B. J. Coghlin, Raoul Grothe,
R. H. MeMaster, Walter B. Ramsay, J.
A. Richard, F, W. Steward, Paul F.
Sise, Walter Smardon, al! of Montreal;
J. H, Fortier, 0. A. Gignac, Joseph
Picard, J. E. Warrington, all of Que-
bec; C. A. MacKinnon, Andrew Sangster,
of Sherbrooke; C. J. Laframboise, St.
Hyacinthe; R. J. Fraser, St. Johns; J.
E. Allain and A. A. Paradis, Victoria-

CANADIAN GROCER
ville; W, F. Bodden, Hull; W. H. Miner,
Granby; H. W. Matheson, Shawinigan,
and Robert Ryan, Three Rivers.

It will be noted that there are repre-
sentatives on this committee from var-
ious parts of the province. The advice
of General Manager Walsh, of Toronto,
who assisted in the formation of the
branch, was to the effect that close co-
operation would be required in looking
after the affairs of importance that
would come up from time to time. Some
of tiese would be of consequence to the
whole Dominion.

“Needed Tariff Changes” and “Com-
pulsory Education” were two topics on
which important addresses were deliver-
ed before the meeting by J. R. K. Bristo!
and by Prof, J. A. Dale of McGill Uni-
versity, and A. W. Patenaude. In ad-
dition to these Dr. Michael Clark of Red
Deer was the chief speaker at a banquet
tendered at the Windsor Hotel in the
evening.

Are You Making Money

u‘ ‘ Yy HERE can I obtain a ready-
reckoner to enable grocers to
know what * percentage they

could make on goods at various increases

over cost and the percentage is stated on
the cost; also the price? I think a whole-
sa'e grocer issued the above book some
time last spring.

‘Or a ready-reckoner and a percentage
book showing percentages?”

The above enquiry has just been re-
ceived, and as somewhat similar en-
quiries are being frequently received, the
acrompanying tables are given,

The matter of figuring profits is
one that is always of importance: only
by being sure of the exact percentage
that is being made is it possible for the
merchant to be sure that after his labor
he is actually showing some profit on
his business.

Herewith are reproduced two charts
that should make the matter clear to
evervone. Cut these out, and paste them

on a bit of card, and hung them in your
office, and then there need be no dan-
ger that goods are being sold at a loss.

Are You Making Enough Money in Your
Business?

Do you mark your goods, based on
their cost price, and do you figure the
expense of doing business on your sales?
If vou do, the following table may help
you.

If you want to make 10 ver cent. on
the selling price, add 11.11 per cent. to
the cost.

If you want to make more, add to cost
as below:

Profit
on sales

109%. ..e..
11%

Add to Cost Profit
to Equal
11.11%
12.36%
13,639
14 .94%
16 .28%
17.66%

Add to Cost

TABLE FOR FIGURING NET PROFITS

If your cost of doing business figured on sales is represented by one of the

figures on the top line.

And you mark your goods at one of the

percentages on the first column above delivered cost.

October 24, 1919

SUGAR REFINERS ON ATLANTIC
COAST SEEK REDRESS

The Atlantic and Acadia Sugar Re-
fineries, whose sugars are melted and
refined at or near the Atlantic seaboard,
are making an effort to have freights
so re-adjusted as t) place them more
nearly on a parity with the Montreal
refineries, in order that they may com-
pete with the latter to better advantage
in seeking business west of Montreal.
As it now is, they claim, this cannot be
done satisfactorily.

At present, the rate is fifth class from
St. John and Halifax, and this is the
arrangement agreed t> by the Railway
Commission in September, 1919. The
refineries in question want to introduce
argument further that they should be
entitled to a still lower classification.
The Montreal refineries are, of course,
putting up a fight against the conten-
tion of the coastal refineries, and the
transportation bureau of the Montreal
Board of Trade is also being repre-
sented.

: S

IMPORTED BEANS MAY LOWER

BEAN MARKET

Canadian trade is now being accorded
large supplies of Kotenashi beans, but
much of the supply is of the Manchurian
variety, the regular Japanese variety,
and which has been so extensively sold
to the trade having been affected seri-
ously, it is understood, by excessively
wet weather in the Orient.

Just at the present time the market is
accorded reasonably large supplies, but
the buying has not been heavy, one im-
porter stated to CANADIAN GROCER.
This—in Eastern Canada—may be ac-
counted for from the fact that weather
has not been cold yet. Jobbers and re-
tailcrs, apparently, are making present
stocks serve their needs. And with
Canadian-grown beans now available in
fair quantities, the tendencies have been
easier. Quebec beans are said to be of
excellent quality this year,

MOLASSES RECORDS ADVANCE

Last week CANADIAN GROCER
referred very definitely to the strong
tendencies that were then prevailing in

the molasses market, and
an increase has since been

made effective of three
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Canada Prospers if Towns Prosper

By E. M. Trowern, Secretary, Dominion Executive Council, The Retail Merchants’

HERE are very few people in Can-
: I ada who have not heard the argu-

ment used, that in order to pay
our national debt we must produce more
gcods, whether they are from the forest,
the mine, the ficld or the sea. The ob-
ject is to exchange these goods for other
goods that we require, but which we can-
not produce. The more goods, therefore,
that Canada can produce the richer she
becomes, and the richer that she becomes
the better business place it is for those
who live here. If the above argument is
sound for Canada as a whole it should
also be sound for any part of Canada.

Competition among nations is the
strongest incentive toward progress., The
Canadiar people are proud of Canada
because of the ideals she has set us, and
she is, therefore, proud of her flag and
proud of her race. This is the incentive
for higher development. To build up
Canada we must do as all sane men
wonld do in their own private business;
they must build up their treasury and
so we must build up the Canadian treas-
ury. Hundreds of millions of dollars in
the treasury of any foreign country are
of no use to the Canadian treasury un-
less we can get some of it by exchanging
our productg for it. If the world was
one great commonwealth and there was
on'y one freasury, we would become dor-
mant through want of competition, and
we would become lost through enormity.
Competition is the mainspring that
forces us on toward higher ideals. This
is true in every position in life. The citi-
zens of every city, if they are happy and
contented, take a pride in their sur-
roundings. They want their city to be
the best in Canada, and they strive fo-
ward that.end. This produces a healthy
rivalry, and so it is with the towns and
villages of Canada,

Follow the argument a little further,
and competition among the citizens for
better homes produces a variety of style
that lends a charm to life, and which
could not be found where every house
was built after the same plan and of the
same style of architecture. If legitimate
competition, therefore, is an advantage-
ous incentive among nations, cities,
towns, villages apd individuals, it must
be encouraged and not destroyed, provid-
ing it receives no special privileges and
does not undertake to take advantage of
its nosition.

Wherever there is prosperity there is
usually progress. Prosperity is not al-
ways represented in dollars and cents,
If it were so. and all the dollars and
cents in Canada got into the hands of
two people, no one could say that Can-
ada’s prosperity was impaired if the
amount this vear remained the same as
last year, or was somewhat greater, but
if this condition we produced we would
begin to see evidences of lack of pros-
perity all around us.

Association of Canada, Ottawa

In makinz a survey of all the towns
and villages throughout Canada, can any
one say that they see great evidences of
prosperity? Can they see more stores
being built or new additions to old ones?
Is there more paint used than formerly
on the store fronts? Are the stocks
doubling up or keeping pace with the
population? Is there a general appear-
ance of prosperity all around? Are
there more and better pavements, better
raid to the farmers or producers passing
through the town or village and circu-
lating so that all engaged therin can
have an opportunity of being rewarded
for their services, or is the money going
direct to one or two large mail order
houses hundreds of miles away, and
starving the trade of the town?

Take the actual trade and busine:s out
of a town and you reduce its power to
pay taxes. Taxes can only be paid by
those who have money to pay them.
Mendicants and beggars never pay taxes.
Every retail merchants who has a store
in a town should make it a rigid rule
to buy all the things he requires from
his fellow retail merchants in the town.
If the goods you want are not in stock
leave your order and encourage your
fellow retail merchant to stock them. If
retail merchants themselves patronize
and encourage mail order catalozue
houses, how can they complain if others
do the same thing?

If vou want oyur town to thrive ven
must keep your money in local circula-
t‘on. You must constitute yourself a

town booster. Canada’s continued pros-
perity depends upon her live up-to-date
towns. It is far better to have eight
million happy and contented people in
Canada, all having enough work to keep
them busy and sufficient salaries to en-
able them to lay something away for a
rainy day, than it is to have thousands
out of employment, thousands receiv-
ing starvation wages, thousands in the
poorhouses, and a few living in luxury
and abundance. The more active, ener-
getic towns that we jhave thej more
equitable will be the distribution of
wealth,

Canada’s future depnds upon the pros-
perity of her towns and villages. If the
towns and villages of Canada dccline,
Canada will also decline. If you want
your town to die, take your money out of
circulation and send it away to a mail
order house. If you want a thriving,
up-to-date place where the people love to
congregate, be a town booster; take an
interest in the stores in your ‘town; en-
courage those who keep clean, comfort-
able hotels, where commercial travellers
can stay with comfort and obtain good
meals. If you have a local paper, week-
ly or daily, subscribe to it, and if you are
a merchant or a manufacturer advertise
in it and see that the proprietor keeps
everlastingly boosting your town. if it
is worth living in it is worth boosting;
if it is not worth living in we would ad-
vise you to move out as quickly as pos-
sible and give place to better men.

Sells 1,500 Brooms in Few Days

Record Sale in the Store of H. A. Andrew, Chatham, Ont.—
Put Them All in the Window With Price Ticket
Attached—Sold Rapidly

to three days is a record that will
take some beating, and yet it is what
was accomplished in the store of H. A.

SELLING 1,500 brooms in from two

Andrew in Chatham, Ont. Every house
in the town must have hud one of those
brooms, Mr. Andrew told CANADIAN
GROCER, and some pecple bought as
many as six. Of course, it was a very
special offer, and one that naturally ap-
pealed to the average hovscwife, as the
present price of brooms is considerably
hizher than what was asked for the ones
in this sale. These were sold at 58 cents,
and were purchased by Mr. Andrew direct
from the factory. The margin of profit
was not very large, but the turnover was
f0 ouick, and so many were sold, that the
profits obtained were not disappointing.

Asked as to what method he used in
se'ling these brooms. Mr. Andrew point-
ed to the front windows, He filled the win-
dow with them, with sale price attached,

and they sold rapidly. Mr. Andrew
uses his windows to a very large extent
to help sales, and when he has anything
special to offer he puts it on display. “It
works every time,” Mr. Andrew told
CANADIAN GROCER, “and my window
is a very valuable aid in the selling of
goods.” On more than one occasion he
has proved what a proper display, where
people can see it, will do to increase
sales.

SERy =S

Maurice Quinlan, an o'd and highly
respected  resident of Brantford, Ont.,
for the past 57 years, died recently in
that city. The deceased was the eldest
son of the late Joseph Quinlan, one of
the pioneers of Brantford. He success-
fully carried on a grocery business on
the south side of Colborne street, for a
number of vears, and retired to private
life some 25 years ago.
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THE RETAILER CRITICIZED
1115 Montreal Star, in a recent editorial, slates
the Retail Merchants’ Association for its opposi-
tion to the methods of investigation adopted by the
Board of Commerce.
“It has seemed to the Star for some time that the
Association is inclined to labor under the delusion of

If the retail merchants of Canada have
been more closely quizzed than has any other class
of Canadian business men in the Government’s en-

persecution

deavor to throw some light on the cost of living
puzzle, it is only because their business gives them
special information the Board requires. As a class
they have not been the victims of more loose accusa-
tions of profiteering than others,

“As a matter of fact, the Association has been
badly advised from the start in its attitude of opposi-
tion to the Government’s inquisitorial methods, Be-
cause it did not approve of the constitution of the
Board it ohjected to giving evidence before it; it still
protests against being examined by the Board, and,
at the same time, it wonders why this refusal is mis-
understood by the public.”

While the Ster is ready to admit that “the retail
merchant is no more guilty of profiteering than any
other member of the community,” it sees in its atti-
tude to the Board of Commerce an excuse for the con-
trary belief.
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Granting a judicious attitude of mind on the
part of the publie, this contention might be correct.
Unfortunately it is impossible to believe in such an
attitude, and the public takes the Board of Commerce
investigation as an accusation of guilt and certainly
there is little in the methods that the Board has

adopted to date that would tend to disabuse their
minds of such an impression.

CANADA’S FINE SHOWING'
T OOTING one’s own horn, as they say, is not
exactly a creditable performance, and vet there
i= a certain fact in connection with this Canada of
ours over which Canadians might justly become
iubilant.

It is that, with but one-fifteenth the population
of the United States, the Dominion does one-fifth
the amount of trade. This statement is based on
official figures just published showing the total of
American trade for the year ending August 31. The
comparisor is made on the assumption that there
are about eight million people in Canada and 120
million in the United States.

The report shows that the American’s exports
for the year totalled $7,415,000,000, Canada’s $1,-
233,000,000, a proportion of one-sixth. Their imports
were 83.233,000,000, ours $870.000.000. a propor-
tion of one-fourth. Their total trade was $10,648,-

000,000, ours $2.103.000.000. a proportion of one-
fifth.

Editorials You Should Read

EXPORTS AND PRICES

Wlll‘..\' it was announced recently in Montreal
that a heavy shipment of cheese had gone over-
seas, a sonplhox orator declaimed on the street-corner
against a policy which made it possible to export
foodstuffs while famine prices were exacted for the

narrow supplies left in Canada.
The argument was specious, and wholly mislead-
If the domestic demand were equal to the pro-
duction, in cheese or in any other product of farm
and dairv, then a eriticism of export trade might be
in order.

ing.

But Canada produces an immense surplus
of grain and other foodstuffs, TIf exportation were
not permitted and encouraged the markets would be
glutted—for one season!

After that, production
would he curtailed.

Farmers would leave the coun-
try in droves, there would be no market for manu-
factured goods, and the Dominion would be ruined.
Everyone who has compared staple prices in Can-
ada with those in other parts of the world realizes
that the High Cost of Living is a general, a universal
problem. It is the natural result of a destructive
conflict, the greatest and most terrible in history,—
Canadian Observer, Sarnia, Ont. :
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Save by Weighing Incoming GOods

Expressions of Opinion From Various Grocers Show That the Checking Up of Short
Weights and Measures is the Only Sane Method for a Retailer

6 HE grocer that doesn’t weigh
I his goods and check them on re-
ceipt is going to lose consider-
able in a year,” according to the opinion
of A, V. Gillies, 207 John Street, Hamil-
ton, Ont. “I also keep an entry book
for goods and check them with the in-
voices,” he added. CANADIAN GRO-
CER has endeavored to find out just
how many grocers do, systematically and
carefully, check up new goods as they
come in, and, if in their opinion, a sav-
ing of money is accomplished by so
doing. From the inquiries that have
been made, and they have been fairly ex-
tensive, one would conclude that this
practice is general among the grocers,
and all seem to be agreed that money
can be saved. A few were found who
stated that they did not take the time to
do this checking, but, on the whole, it is
done very regularly by the average gro-
cer. As one points out, in these days of
high prices, the custom is a most essen-
tial one indeed. Sometimes the grocer
has to buy and sell on a very close mar-
gin, his profit being rather small in a
good many instances. Prices have ad-
vanced so rapidly trat in selling to the
consumer a certain article, the retailer
has to dispose of it at an advance of
only a few cents in order to maintain a
sale for it at all. Thus he feels that he
must have all he pays for, and to be sure
that he has, the only safe method is to
weigh and check his goods as they come
from the wholesale. It is not, as a rule.
the fault of the wholesaler, but goods put
up in packages are often found to be un-
derweight, or short in the number of
packages a case should contain. Mr.
Gillies stated that on one shipment the
saving does not amount to a great deal,
but taken in the year’s aggregate, the
amount is one that a grocer cannot afford
to lose.

Makes Shippers More Careful

A. J. B. Saumier, Swastika, Ont., al-
ways checks up his goods, weighing them
or counting, as the case demands. “I
think it is most important to do so,” he
stated. “It is not only good business
practice, but when a shipper finds that
you always follow such a procedure, he
will be more careful in his packing.” He
could not say just how much he would
save in a year, but he adds that he fre-
quently finds a shortage, and a pound
here and there on a year’s stock means
a real loss to the grocer if not accounted
for, or made good. He believes that a
grocer should pay very strict attention
to methods of checking, and particularly
at this time. A merchant cannot afford
to pay for something he never got any
more than a customer of his would do,
were he or she not to receive an article
ordered.

“If we had not checked up our stock,

to Follow

weighing and counting, as it came in,

we would not be in business to-day,”’

John Jaron & Co., Lancaster, Ont., re-
plies in answer to the query from
CANADIAN GROCER. Mr. Jaron’s
policy is to weigh and count everything
that comes into the store. He is of the
opinion that it is the only sane policy
for any grocer to follow who wishes to
make a success of his business and not
merely a hand-to-mouth existence, It
is no particular indication of enterprise
for a grocer to find out if he has really
received what he ordered. It is nothing
more nor less than proper business prac-
tice. The Jaron Company has a scale
that weighs up to 1,200 pounds, and po-
tatoes, sugar, flour, etc., are put over
these scales before they are finally ac-
ccpted. The saving, it is pointed out, is
of attractive dimensions as far as the
Jaron store is concerned, and as a loss
would work havoc to an ordinary busi-
ness. Short weights are very often
found, and the shipper is usually glad to
know about it and to make the difference
right. The carelessness in packing is

Are Profits

HERE is the venerable Chamber

of Commerce of the State of

New York, where is the com-
paratively recently bezotten Chamber of
Commerce of the United States, where
are all the commercial and industrial
bodies in this broad land that should
raise their voices against the fast grow-
ing heresy that profits are a ecrime?
When William Jennings Bryan wanted
to make the people of this country be-
lHeve that a hmetallic system of money
was preferable to the gold standard,
business men al! over the land consti-
tuted themselves missionaries to over-
come the heathen. Yet the silver-tongued
Nebraskan's agitation for the double
money standard was not one-tenth as
insidious as is the doctrine recarding
profits which is now being fostered by
those whose income is fixed in the form
of salaries or wages,

The suggestion that all articles leave
the producer’s hands with his selling
price plainly marked on them, bears
within its make-up germs far more
dangerous to the body economie than all
the Plummb bills that could be devised.
If the retailer’s or distributor’s profit is
to be regulated by publicity or by sta-
tute law, the next step must be regula-
tion of the voroducer’s orofit. Could in-
dustry be laid low by chains and fetters
more damning than such a process of
proscribing profits?

Oh, this onlv refers to foodstuffs and
necessities of life? What are necessi-
ties of ife? The hook from which the
butcher suspends a carcass is certainly

very often responsible for the shortage,
over which the distributor, of course, has
no control.
Pays to Check Shipments

“We think it very important to check
all incoming weights and measures, with
the exception of flour and sugar,” states
J. W. Haigh, manager of the stores de-
partment of Graves, Bigwood & Co.,
Byng Inlet, Ont. “In the case of the
two mentioned commodities, we
are satisfied we are getting what we are
paying for, and if in our favor we notify
the shxpper to chanrge us with the differ-
ence.”

Packages Sometimes Short

J. T. Hooper, Bowmanville, Ont., told
CANADIAN GROCER that he found
quite a lot of goods in original packages
short weight, such as raisins. Therefore
it behooves the grocer to have an eye to
this sort of thing and to make sure that
goods ordered are up to standard.
Wholesale houses, too, in shipping out
goods make errors, and the only way to
check them up was to weigh and count
everything as it came in.

a Crime?

essential to his business and the cost of
that hook enters fully as much into the
price at which he sells his chops, as
does the cost of the meat itself. There-
fore the hook must have the cost priee
stamped on it. And, by virtue of the
hook being a life necessity, the iron
from whieh it is made becomes such and
the ore that goes into the latter, ditto.
Ergo, the iron should be cost-marked
and so should the ore.

When the wage earner insists upon
a 25 per cent. hulze in his pay envelope,
he is loudly acclaimed zs a bonefactor
of the Nation with sufficient backbone
to “get his.” When his employer passes
this increased cost on to the consumer
he becomes a profiteer.

It would seem that the time has come
when business bodies all over the coun-
try should speak out and speak out loud.
A law compelling vroducers to mark all
goods with the cost price to the re-
tailer, is the first step toward putting
all profit into convict’s stripes. The
utmost vigilance on the nart of the coun-
try’s merchants. manufacturers. and
bankers is necessary lest in the hectic
scramble for nostrums against the high
cost of living the fundamental richts of
business be not overturned. Threre is
only one rcad out of the tremendous
wastage the war has caused and it is
marked: economy and thrift. Fantastic
and therefore pernicious schemes and a
still further augmented armv of Govern-
ment emploves will not lead out of the
darkness.—The “Daily Metal Reporter.”
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Shippers of Montreal
Up in Arms Over This

66 OTWITHSTANDING anything
- Nto the contrary that may be

printed herein, all freight col-
lectible under this bill »f lading, in-
cluding any short-paid freight, are to
be converted into the currency of the
country of the port of discharge of the
vessel’s entry at the Custom House at
the port of loading.”

Such was the clause inserted some
little time ago by the various steamship
companies of Montreal who had boats
plying between Montreal and points in
the United Kingdom. And, while it
caused but little immediate concern, it
now transpires that there is a deal of
fuss and no little dissatisfaction with
the arrangement. The trouble, natur-
ally, has arisen- from the fact of wide
exchange differences as between the
various countries. To illustrate: The
pound, sterling, is worth about $4.33 at
Montreal, or about $4.16, New York.
When the cargo that has been shipped
out of Montreal reaches England, the
basing is done on the New York valua-
tion, it is stated, and this results in
either a l)gs to the seller or the neces-
'sity of making arfangements before-
hand to protect himself agaihst this
possible loss.

i

Coffee Situation
Grows Serious

The announcement that a general
strike has been declared in Santos, Bra-
zil, is likely, according t» the opinjon
of importers here, to affect the coffee
situation very seriously. As it is, with-
out accentuating the trouble by way of
a further strike, the situation in coffee
was a bit alarming. The dock-hands’
strike at New York hasg greatly inter-
fered with the movement of receipts
thare, and supplies as far as the Can-
adian market is concernmed are very
light. If the strike in Santos, the
world’s greatest coffee port, coupled
with the dock-hands’ strike at New
York, should last for any length of
time, there is bound to be a shortage,
as suppliess at the present time

CANADIAN GROCER

in importers’ hands are exceed-
ingly small. The developments in the
situation, while rendering values very
strong, has not been followed by any
increase in spot quotations.

—_——

CHANGES IN IMPORT LICENSE RE-
QUIREMENTS

A new order has been issued to the
various customs collectors, changing the
liccnging requirements of various pro-
ducts as follows:

1. Individual licenses, for which ap-
plications should be addressed to the
Canadian Wheat Board, Winnipeg,
shall be required for the importation
of the following, namely:

Wheat; wheat products (execcpt
bread, for the importation of which
a general license has been granted
by the Canadian Wheat Board).

2. Individual licenses, for which ap-
plications should be addressed to the
Canadian Trade Commission, Ottawa,
shall be required for the importation
of the following, ramely:

Sugars, raw and refined,

3. In respect of all other restricted
imports under the War Measures Act
which come under the approval of the
Canadian Trade Commission for li-
cense, that commission has approved a
general license permitting the impor-
iation from all countries, and co'lce-
tors of customs in Canada are hereby
instructed to accept customs entries
for such imports witheut further li-
cense.

The above regulations do not apply
to importations otherwise specially
provided for, as for instance:

Firearms, memo. 2145-B; oleomar-
garine. memo. 2227 B; Russian rouble
notes, memo. 2282-B; liquors, memo
22891%-B; op'um and cocaine, memo.
2315-B.

—_—

RICE ACREAGE IS CUT

In spite of an increase of 11,000 acres
of rice in California over the estimate of
the Rice Millers’ Association, the total
rice acreage in the United States is
34,014 less than the estimate of July, ac-
cording to reports made public by the
Secretary of the Southern Rice Growers’
Association,. The total acreage is 1,-

Sharp Advance in Brooms

Prices Have Advanced From 50 to 60 Cents Per Dozen—
Market is Very Strong and a Further Jump
is Not Unlikely

4 I \ HE market for brooms has ad-
vanced. Higher prices are quoted
by the manufacturers, and, of

course the wholesalers’ prices to the

trade have corresvondingly increased.

The jump in values amounts to from

fifty to sixty cents per dozen, and is

attributed to the higher prices prevail-
inz for broom corn, as well as handles,
wire, twine and labor. The present mar-

ket situation is very strong, and is likely
to continue so, for some time to come.
Prices, manufacturers state, may show
further advances in the course of the
next few weeks. Wholesalers are now
quoting bro)ms at from $6 to $10 per
dozen, but this does not take into con-
sideration the new increase. With it
added, the new quotations will be from
50 to 60 cents higher.
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095,318, Blue Rose and other Wright
varieties prevailing over Hondurag and
Japan types. Eighty-four per cent. of
the total acreage in Texas, Louisiana
and Arkansas, according to this report,
is of the Wright type, as compared with
76 per cent. a year ago. Honduras has
a total of 9.2 per cent. in“the three
states; Carolinas, 4.3 per cent., and
Japan, 2.1 per cent. About 53.1 per cent.
of the entire acreage of these three
states is Blue Rose; 20 per cent, is
Early Prolific. .

—————me

THE IMPORTANCE OF A PROPER
CREDIT ACCOUNT SYSTEM
By H. GIBSON HALL

Many merchanis pay a great dea] of
attention to the arrangement of their
goods s) that they may be easily seen
and secured by customers. They make
it eagy for him to buy through selection
of convenient siles for their stores so
they will be most accessible and by
carefully planned service, etc., but after
all this painstaking effort t» make it
easy for him to buy, many merchants
are prone to neglect the important part
of their business, i.e., getting in the
money. They make the customer wait
until they can conveniently makeé out
the bills and send him a statement, and
their books never seem to be in such
shape as to give immediate results, and
through this the customers are com-
pelled t) carry a balance longer and of
greater amount than should be neces-
sary.

It is a very important feature to give
customers just as prompt and efficient
service in the matter of accounts as it
is in other things,

It seems to-day that the general con-
sensus of opinion tends toward a credit
register system, which is used by many
merchants t) splendid advantage. This
credit register makes it easy for the
merchant and the customer. It shows
the total balance continually, and is
a'ways before the merchant. When a
sale is made the balance is brought for-
ward on the counter-check slip, and one
filed in the register cabinet under the
customer’s number and the duplicate
csheet handed to the customer.

Thus, he knows to the minute the
total of his indebtedness, and can there-
by pay when he has the money and is
inclined to pay.

This system makes it as easy for the
customer to pay asg fir the merchant to
receive the money cn account, and mer-
chants who are handling their business
in other ways and finding considerable
delay and difficulty, should investigate
thoroughly this most modern method of
account keeping in the retail business.

Merchants have told the writer at dif-
ferent times that collectirn feature of
this way of handling accounts has
greatly surpassed their expectations.

It is an important department of every
retail business and should be given the
best attention by every merchant keep-
ing accounts.
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MARITIME
Jas. A. Reid, manager of the estate of
Js. Reid, general merchant, Charlo
Station, N.B., is dead.

QUEBEC

Manders and Brown, grocers, Mont-
real, have dissolved partnership.

La Pailleur Freres, Lid., general mer-
chants, Lachine, have obtained a charter.

Gagnon Fils and Cie, general mer-
chants, St. George, have obtained char-
ter. .

Mr. Nesbitt, representing the Tacoma
Whaling Co., Tacoma, Washington, was
in Montreal this week.

S. Grandemaison. of Ottawa, Quebec
representative for H. D. Marshall, was
in Montreal this week.

J. B. Coffey, sales manager Chase
and Sanborn, Montreal, is absent this
week on a visit to United States points.

Arthur P. Tippett, manufacturers’
agent, Montreal, who has been ill, has
recovered his health and is again able
to resume his office duties.

Jos. Picard, sales manager the Rock
City Tobacco Company, Limited, Que-
bee, was a visitor last week to the Mont-
real office of CANADIAN GROCER.

Wm. J. Brown and John A. Duncan
have been registered in Montreal as
grocers, under the firm name of Brown
and Duncan.

Mr. MdCormack, of McC)irmack and
Zatzman, St. John, N.B., called at Mont-
real on his annual Western tour, com-
prising Canada and various American
States.

J. A. Paulhus addressed a meeting
held in Monument Nationale, Montreal,
last week on the coming National Fish
Day. The meeting was of the char-
acter of informative ge)graphical infor-
mation regarding various fish, and while
Mr. Paulhus was not scheduled to speak,
he improved thfs opportunity to press
home the message of National Fish Day.

Harper R. Gray, manager Gunn,
Langlois and Co., Ltd., Montreal, at-
tended the convention of the National
Poultry, Butter and Egg Association of
the United States, held in Cleveland on
October 13-14. Mr. Gray was honored
in that he was selected the vice-presi-
dent f)r Canada,

C. Ritz, Eastern manager of Robin
Hood Mills, Ltd.,, Montreal, returned
from a brief visit to the Canadian West.
Mr. Ritz states that the Saskatchewan
oat yield is of good quality this year
and that the returns were fairly satis-
factory,

Among the members of the Montreal
Board of Trade who went to Ottawa on
Minday last to present the views of
that body to the Federal Government

regzarding the taking over of the Grand
Trunk Railway were Zephirin Hebert,
Huntley R, Drummond, A. A. Ayer, W.
R. Molson and President John Baillie,
and Secretary George Hadrill.

The Swiss Trade Mission, visiting
Montreal last week, was tendered a
banquet before its departure, at the Ritz-
Carlton Hotel. There was a large ag-
gregati:n of prominent business men,
and Sir Charles Gordon and Sir George
E. Foster represented the Government
and larger «Canadian trade interests.
There was an excellent spirit through-
out.

ONTARIO

Wm. Brittain, jr., grocer, Toronto, has
so'! to Mrs. L. Wi'son,

Wm. S, Wilcox, grocer, Hamilton, has
sold to P. P. Roe.

Stennett Bros., grocers, Toronto, have
sold to F. Holman.

J. Lamson, jr., grocer, Toronts,
co'd to Bert C. Moore.

Isabel Bridel, grocer, Toronto,
so'd to John Wrigley.

G. Greenwood, grocer, Toronto,
sold to A. E. Pearce.

Eva. S. Greenspan, grocor,
has sold to H. G. Weston.

Harman Nichols, general
Eberts, has sold to E, Clavp,

E. Daoust, general merchant, Bourget,
has been succeeded by U. Seauin

John Nethercott, grocer, London, has
been succeeded by R. E. Reid.

W._ D. Sutton, general merchant, Mun-
cev, has sold to Mr. Bamford.

F. H. Webber. general merchant.
Shedden has sold to George Travis

Albert Cook. general merchant.
Leaskdale, has sold to Herbert Harrison.

The D Raymond store. Ottawa. has
changed its name to D. Raymond and
Co.

has
has
has
Toronto,

merchant,

BUSINESS CHANGES

Mrs. Alex. Carter, grocer, Chatham, is
dead.

Ellen Burns, grocer, Brantford,
sold out.

Geo, Bickle, grocer,
sold out.

Dunn Bros., grocers, Hamilton, have
sold out.

G. Croft, grocer, Toronto, is discon-
tinuing business.

F. O'Brien and Son, grocers,
ford, have sold out.

Edwin Jones, Toronto, has sold to W.
H. Jefferson.

Albert Freeborn,
has sold out.

A. C. Kilgour, grocer,
sold to J. Harris.

Jas. Dron, grocer, Toronto, is discop-
tinuing business.

Jas Margetts, procer,
so'd to H. Duckworth.

has

Brantford, has

Strat-
grocer, Brantford,
has

Toronto,

Toronto, has

Mrs, J. A. Gifford, general merchant,
Dawn Mills, has sold to Jas. J. Wilson.

Grant R. Cobbon, London, has been
succeeded by Rulston and White.

Pleet Bros. are opening a who'esale
produce business in Ottawa.

Edwin Jones. grocer. Toronto, is sell-
ing to Walter H. Jefferson & Son.

E. S. Carter has opened a grocery
business at 77 Main St. East, Toronto.

W. H. McKee, who conducted a busi-
ness on corner Sumach and Sydenham
streets, Toronto, has removed to Stop 18,
Bircheliff, Ont,

Hamber and Challacombe, butchers
and grocers, Bircheliff, Ont., have dis-
posed of their business to C. B. Griggs.

Andrews Bros., returned soldiers, have
leased the premises at 101 Danforth
Ave., where they are opening a grocery
and confectionery business.

W. Giddings, who was a member of
the staff of W. H. Snell, Main Street,
has opened a grccery at 868 Danforth
avenue.

HAVE CCCUPIED NEW OFFICES IN
MONTREAL

The Wm. Davies Co., Montreal branch,
has just moved into new offices on Mill
street. These premises were begun
some weeks ago and the new arrange-
ments will provide twe stories above
ground and one below. Of commodious
dimensions, and with excellent lighting
facilities, the office and executive staffs
will enjoy a great improvement over the
accommodation afforded previously. The
new office building is within almost im-
mediate access of the large wholesale
plant and facing. as it does, on Mill
street, it is within easy access of the
main highway and electric car line.

GOVERNMENT APPOINTS PATENT
MEDICINE BOARD

To comply with the requirement of
the new amendment of the Proprietary
or Patent Medicine Act, an order-in-
Council has just been passed, on the ad-
vice of the Deputy Minister of Health,
appointing the following members of the
proprietary medicine board: Dr. Alex-
ander Blackader, McGill University,
Montreal; Dr. R. D. Rudolph, University
of Toronto; Dr. A, McGill, chief analyst,
food and drug laboratories, department
of health, Ottawa; Dr. J. E. W. Lecours,
of the Laval School of Pharmacy, Mont-
real; Dr. Char'es F. Heebner, dean of
the College of Pharmacy, Toronto.

This board has been formed to advise
the federal department of health on
questions arising in revard to patent
medicines, ‘ etc.. as affected bv this
amendment to the Prorrietary or Patent
Medicine Act.
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STRATFORD CO-OPERATIVE SO-
CIETY PURCHASE STORE

The Stratford Co-operative Society
have purchased the grocery business of
F. O’Brien, 38 Wellington Street, Strat-
ford, Ont., and" will use that store to
carry on their business. Mr. O’Brien
gives possession on November 1st, but
will remain in charge of the store until
the end of the year.

It is understood that the Co-opera-
tive Society have also taken an option
on the store at 40 Wellington Street, and
will join the two stores into one. The
lease at 38 Wellington, which they have
assumed, has five years to run.

OTTAWA GROCER OPPOSES MAR-
KET BY-LAW

After considerable discussion on- the
market by-law which prohibits grocers
from making' their purchases on By
Ward Market before 8.30 a.m., the gro-
cers’ section, Retail Merchants’ Associa-
tion, at a recent meeting unanimously
opposcd the hour limit, and a committee
was appointed to wait on the proper
authorities and demand that the hour
limit be changed to 7 a.m.

It was generally expressed by the
grocers that the present hour limit was
unfair. It was pointed out that at least
two hours on market morninz- are util-
ized by the grocers in making their mar
ket purchases, and that the hour re-
striction makes it practically impossible
for the grocer to-supply the produce to
his customers in morning deliveries,

Pure Food Show Committee

The election of the Pure Food Show
committee took place at the meeting.
The committee consists of Messrs. A. E.
Moreland, Clarke Cummings, A. E. Kelly
and T. A. C. Kennedy. The committee
has power to appoint its own secretary
and to also add members.

Interest has revived in debating con-
tests, and next month at a regular meet-
ing a debate will take place on the sub-
ject: “Cash vs. the Credit System.”
Messrs. Casey and Duncan Bell will be
the speakers. Mr. B. G. Crabtree, presi-
dent, was in the chair at the meeting

PURCHASING AGENTS’ ASSOCIA-
TION OF TORONTO HOLD EN-
THUSIASTIC MEETING
The regular monthly meeting of the
members of the Purchasing Agents’ As-
sociation of Toronto, held at the King
Edward Hotel, October 15th, was by far
the most enthusiastic one held since the
organization of this association, and
plans were outlined for increasing the

membership to at least two hundred.

Dinner was followed by interesting
talks on “Character Study” and “Char-
acter Reading by Means of Handwrit-
ing,” given by Professor Farmer, of the
University of Toronto.

The Purchasing Agents’ Association
of Toronto, J, I. Nicholson, of Gunns,
Limited, president, and G. P. Beswick, of
Polson’s Iron Works, as secretary, is
affiliated with the National Association
of Purchasing: Agents of New York,

- large quantities of chums.

CANADIAN GROCER

which organization now has a member-

‘ship of four thousand throughout the

United States.

The Toronto organization, was formed,
according to President Nicholson, for
the purpose of providing for the regular
meeting together of purchasing agents,
with the resulting exchange of ideas and
opportunities for closer relationship be-
tween them; to fuster and promote
among the members a more thorough
knowledge of the products bought by
the members, more uniform and efficient
purchasing routine and methods, better
standardized specifications, classifica-
tions, etc.,, and more ‘'mproved methods
for disseminating marxet information.

Several of the members of the To-
ronto Association were in attendance at
the annual meeting of the American As-
sociation held in Philadelphia during
September, and had a splendid oppor-
tunity of seeing the many benefits de-
rived through their organization.

Officials in charge of purchasing in
various Canadian firms have felt the
need of an organization of this kind for
some time, where it would ke possible
to meet and exchange ideas to promote
efficiency along purchasing lines. and
the enthusiastic manner in which the
formation of the Toronto Association of
Purchasing Agents has been received,
aucurs well indeed for the future.

B.C. SALMON PACK TOTALS MIL-
LION AND A QUARTER CASES

The salmon pack of British Columbia
for the year 1919 is expected to be in the
neighborhood of 1,250,000 cases, this be-
ing about 400,000 cases less than the
total put up last year, when many can-
ners attempted to can and did can many
These lat-
ter, however, are reported to be still on
their hands. Practically the whole of
this year’s sockeye pack is already sold
through the customary channels, with
the greater proportion going to the Bri-
tish market, but a large reserve has
been made for domestic consumption.
The sockeye pack so far has sold on an
average of $15.75 per case of flats, very
few talls having been packed this year.
The estimate placed on the nqrthern
nack is fairly promisinv. On the Skeena
River it is about 10 per cent. ahead of
~hat it was four vears aro at this time.
On Rivers Inlet and Smith’s Inlet it is
about 40 per cent. of the pack as canned
at the end of July, 1915. and on t*e
Naas River it is on a varity.

NO SHORTAGE OF TEA IN ENGLAND

The Tea Brokers’ Association »>f Lon-
don report under date of September i2
as follows:—

The market continues in favor of
sellers. Weekly sales at the moment
are barely equal to meeting the increas-
ing demand, and with the same number
of buyers for a small quantity of tea
prices are naturally rising A fairly
large supply from India and Ceylon is.
hgwever, on its way, and witk (he pres-
ent heavy bonded stock in the Unitel
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Fingdom there is 1o vigibiz shortage of
tea at present. Common tea is aain
the . strongest feature of the weock,
everything ranging up to 1s, 6d. per
pound being freely taken at firm to ad-
vancing prices. Quality of the early In-
dian new crop ' invoics is good, al-
though, as is often the case, they are
a little light in cup. 0Old season’s offer-
ings are now of a somewha’ mixed and
irdiscriminate characta=, prices for the
lowest cost teas appearirr compara-
tively high. Good clags medinm and tine
grades from 1s. 6d. per pound upwards
may be quoted as occas .nally dearer.

Ceylons were selling with keen com-
petition from all quarters. (Common
leaf grades weére in more request, plain
crdinary Pekoes realizing 1s. 5d. to 1s.
H%d. per pound. In the case of Java
offerings buyers also found difficulty in
following last week’s purchases.

The extract from the Board of Trade
Returns for the first eight months of
the years 1919 and 1914 show that the
imports are 94,000,000 more and the
home consumption 40,000,000 more than
during the corresponding period in 1914;
this seems to afford further proof of
the congestion in the docks and ware-
houses and difficulties of transport.

From this large increase in home con-
sumption it would appear that the last
Budget reduction of 2d. per pound in the
duty on British-grown tea is stimulat-
ing demand. Higher wages are also a
contributory factor, and with all coun-
tries competing for the world’s supply
comparatively high prices must rule if
we are to maintain an adequate supply
of tea to this country.

No Immediate Advance
For Canned Goods

HROUGH a recent ruling of the
Railway Commission it was pro-
posed to remove the existing ar-
rangement whereby canned goods in car

lots, shipped from Omntario points to
Montreal and east of Montreal, were per-
mitted to come forward under special
commodity rates. This has raised a
storm of protest upon the part of the
canners and the Montrea! Grocers’ Guild,
and, as a result of the representations
made, the Railway Commission has
granted a stay of proceedings until the
case can be gone into fully on a date to
be arranged.

It is said that the increase that would
result from the application of the pro-
posed change would be 20 or 25 per cent.,
or even greater. Since the greater por-
tion of the canned goods coming into
Montreal and into many parts of the ter-
ritory eastward from there come from
Ontario, it was argued that the price to
consumers would be very excessive and
auite unreasonable from a comparative
standpoint with other centres. Natur-
2lly,, when the matter comes up for hear.
ing there will bo a considerable amount
of arrument and lively debate.




October 24, 1919

27

! ﬂlllllllIllIIllllllﬂllﬂllllllﬂllﬂl!llIIIllmlllllﬂll!Illlllll_l!lﬂ!li'ﬂl‘l!! i liI‘lﬁlfll!llI|llllillllllllllllllllllllllIlllllIII}llljllI'llllllllllllllllllllllllIﬂlIllIllllllllﬂllllIllll%lllllﬂulllllilﬁlllllllllllﬂmﬂlﬂ!HIIWIWNWWMI!NNNIN{HIiMiIll‘IllIl!lil!l R

NEWS FROM W '

' =

lﬂillllllllmIlllllilllilllillMlIIIIIlllllllllllllllllllllllllllllllllll|llllllllllIllIIllIlllllllllllllllllulllllllulllllllIIlllIlIIIllll!lillllllllllIllllmllllllllllllllllllllllllllllllllllllIIHI|III|IlI|ll|I|lIIIIHIIlllIIIIllI|IIIIIIIlIIIIIIlIIIIlIlIIIIl!IIlIIIIIIIIII|l|:IllllllIltlllmll|||1|II!|III|II!lllllll‘lllllmﬁ
WESTERN

L. M. Weeks, grocer, Edmonton, Alta.,
has sold out.

W. W. Brown, grocer, Lougheed, Alta.,
has sold to Jas, A. Riddle.

O. B. Prosser, general merchant,
Westlock, Alta.,, has suffered loss by
fire.

Mr. Elliott, who came here from Nova
Scotia eleven years ago, has been in
business here about as long as any of
the merchants in that place,

0. H. Sellin, A. R. Carlson and Alex.
Aso have dissolved their partnership in
the Metiskow Trading Company, Metis-
kow, Alta., and a new partnership has
been arranged between Wm. A. Cooper,
Alred R. Carlson and O'af H. Sellin.

Arthur Davidson has bought a half in-
terest in the general store business con-
ducted for the past eleven years by A. B.
Elliott, at Summerland, B.C., which in-
cludes botn stores and since the first
day of the present month has been ac-
tively identified with the business.

NEW MANAGER FOR KELLY-
DOUGLAS CO. AT PRINCE
RUPERT

T. Arneil, manager for the Kelly-
Douglas Company in Prince Rupert,
B.C., has moved to Scattle, his successor
in Prince Rupert being Charles Mills, of
Vancouver.

- Getting the Goods Off the Shelves

Putting the Goods on the Tables Where Customers Can Readily
See Them Proves Effective in Attracting Customers—
Dressing Window Friday Night Good Business

Mr. J. McLeod, <rocer,
ville, Sask., in
advisability of country merchants
personally soliciting the farmers
in their homes for grocery orders so as
to combat the mail-order houses, re-
called that when he was in business in
Eastern Canada it was customary for
all merchants to solicit country business
in this way. Personally, however, he was
of the opinion that instead of going out
after business in this manner every pos-
sible method should be used to get the
farmers and their wives into the store.
Here with an attractive assortment of
goods on display they would be more
likely to purchase goods on view, and
make extensive purchases, than if they
had been canvassed in their homes.

In this latter respect Mr. McLeod fol-
lowed out to the letter his policy of get-
ting the goods off the shelves and onto
the centre of the floor. The entire cen-
tre space in his premises is taken up
with tables on which there are fresh
lines of goods placed from day to day.

Wisdom of Dressing Windows Friday
Night

This merchant says he cannot urge too
strongly the advisability of dressing the
front windows shortly after 6 o'clock on
Friday night. As a trade bringer he
says it has wonderful results which are
seen the first thing Saturday morning
and all day Saturday. Every Friday
night he puts his best efforts into mak-
ing a window display that will ‘hit them
in the eye,” as he expresses it. Coupled
with this display he has devised some
brilliant lighting effects so that on a
Friday night his store front stands out
like a diamond in an ebony setting. In

of Mel-
discussing the

a country town Saturday is the big buy-
ing day for the family, and there are
many housewives who look over the Me-
Leod windews in contemplation of what
their purchases are going to be on the
morrow. Even if they do not happen to
be down town on Friday night, they have
seen the display of this live merchant
on many former occasions, and have
learred that he plans to give special
va'ues on the last day of every week,
and that for his big Saturday trade he is
in the habit of laying in fresh supplies.

A Policy of Cheer

A policy of cheer dominates this store
at all times. The proprietor, a vivacious
Irishman, radiates sunshine himself all
day long; he is never too busy to pass a
merry jest, and his clerks have caught
his spirit. It is fine for business.

There is one cloud, however, that casts
its shadow over this genial merchant,
and that is the custom of wholesalers
in this part of the country to sell
direct to the hotels. He states
that Melville hotels purchased canned
woods and lard by the case. They also
have heavy purchases of bacon whole-
make heavy purchases of bacon whole-
sale houses who thus rob the local mer-
chant of his legitimate trade.

- *
AN EDIBLE OIL FROM APRICOT
PITS

California has an annual by-product
of 7,000 tons of apricot pits, which were
formerly sold to Germany and Denmark
at $45 a ton. When the war closed this
market, and the price dropped to $15, a
California chemist bought a supply and
started experimenting. He is now mar-

keting a substitute for clive oil; a meal
used. in cooking; oil of apricot, known as
bitter oil of almonds; American blue
from which prussic acid can be made,
and a number of other by-products,
which give a total yield of more than
§$200 for a ton of apricots.

3 ———
Zditor, CANADIAN GROCER.

I am a subscriber to your valuable -
paper.

With reference to the enclosed cut-
ving, written by H. Amas, Nelson, B.C.,
I have often asked of the packing
houses’ representatives why this is al-
lowed? Mr. Editor, ‘If you eat bacon
or ham prepared by any packing house,
vou, as well as the consuming publie,
are interested in this matier. I notice
particularly one firm uses the heaviest
paper (two wrappers) and there seems
to be no shortage of it, because they
zet on an average 50¢c per pound for
same.

You will be dring the retail trade good
service to let us know if the Board of
Agriculture grants the ‘packers this
concession. The Nett Weight Act,
stamped on every package, tins or con-
tainer, the same as in the U.S.A., is
what we want for the good of all in
Canada. I remain,

Yours truly,
W. T. ROUTLEY, Winnipeg.
B N AR

ADVERTISING
ON HIGHW.AY

BUFFALO, N.Y., Oct. 1.—Advertising
signs and signs of other character along
the highways, except those giving di-
rections, or warnings of danger, are be-
ing removed by order of Colonel Fred-
erick S, Greene, state commissioner of
highways. Political advertising comes
under the ban.

Colonel Greene was in Buffalo recently
and issued instructions to Charles J. Mec-
Donough, division engineer of the de-
partment of highways, to see that all
signs, except those giving warnings of
dangzer or road directions, are at once
removed.

Mr. McDonough said yesterday that
the work of removal is being carried
out by the repair gangs as they go along
the roads,

There is a state law prohibiting ad-
vertising signs within the limits of a
highway, but it has never been strongly
enforced. Permission has in some in-
stances been given to place these signs,
particularly where they had a feature
that might be counted of value to the
tourist.

Tt was said by Mr. McDonough that
the signs had become so numerous that
automobilists had reached a point where
they paid but little heed to them, even
overlooking danger signs.

PROAIBTS SIGNS
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WEEKLY GROCERY MARKET REPORTS

Statements From Buying Centres

0 0000000 A L.

THE MARKETS AT A GLANCE

HE feature of the grocery markets this
week is the arrival of new dried fruits and
Southern rices. New seedless raisins are
selling slightly easier than the old crop. A ship-
ment of evaporated peaches also arrived this
week. New rice of splendid quality is selling
at 16 cents. On the whole, however, grocery
commodities are steady and strong this week.
Teas and coffees continue very firm.
TORONTO———Prices of groceries are for the
most part steady this week,
changes being very few in number. The re-
ceipt of new California raisins has resulted in
slightly easier quotations on the new crop as
compared with the prices old crop raisins were
bringing. New Southern rice is also for sale on
the market this week. The rice is of very fine
quality and the figure at which it is selling is
fairly reasonable, considering the higher quo-
tations that have been ruling on top quality rice.
News of damage to the rice crop, by heavy rains,
however, is likely to influence prices to stronger
levels, as no doubt supplies for this market will
be curtailed. New apricots and prunes from
California have not .yet arrived, but a car of
dried peaches reached Toronto dealers this
week. Prices on all these fruits are likely to be
high and considerably above the opening prices
of a year ago. The sugar situation is still
acute and supplies are in very limited quanti-
ties. Some refiners and wholesalers express the
opinion that there will not be normal supplies
of sugar until after the New Year. There is an
extremely heavy demand for sugar just now.
Prices are likely to remain at present high
levels, as quotations on raws are very strong.
The movement of new canned goods to the retail
trade is very active. Prices are strong at the
opening figures. Rolled oats in bulk are offered
at a lower figure this week, $4.90 being the quo-
tation on bags of 90 pounds. No changes are
reported on package lines. Crisco has advanced
another 20 cents, the price for ones and threes
being $12.65, and for fours and sixes $12.50.
Cigarettes also show new advances this week,
two well-known lines advancing to $14 per
thousand, another kind selling at $12.50 per
th_ousand. Teas and coffees are very strong
with practically no changes in quotations as
compared with a week ago. Spices, too, are
very strong and in active demand.
_In produce lines fresh meats and provisions
still rule at the easier prices, inaugurated a
fortnight ago. In fact, in some instances

slightly lower figures prevail. Cheese, eggs
and butter are stronger, largely because of in-
creased demand. There is a good demand for
fish at steady prices and receipts of poultry are
fairly heavy. Ontario potatoes are offered
slightly lower this week at from $1.75 to $1.85
per bag.
MONTREAL——An advance of three cents
per gallon has been made
effective for fancy molasses. This is in definite
accord with the trend of the market in recent
weeks and bears out the definite tendency fore-
cast in CANADIAN GROCER last week. Com-
pound jam is also marked higher half a cent
per pound. Sisal rope is reduced. The sugar
situation is serious enough yet and some job-
bers are supplying their customers with only
soft sugars. New pack pears are received and
are higher in price. Beans are still steady and
are moving well. Nuts and dried fruits are still
active and firm. Raisins may go higher. New
Greek currants are now coming to Montreal
and a cargo is looked for within three weeks.
Peels are marked up for the new crop. Rices
are firm and the better grades particularly so.
Pail honey is advanced one cent per pound.
Teas are high and firm, while cocoa is firming
and may be marked up. Spices are particu-
larly high and there may be mark-ups on some
of these goods soon. Canadian chicory is re-
duced in price. Feeds are very firm and are
selling well. Cornflakes are marked down.
L. lled oats are lower, in definite accord with the
tendencies outlined last week in CANADIAN
GROCER. Rough grains are marked higher.
Onions are very high in price and many of the
coarser vegetables are getting scarce—notably
tomatoes. Trade is quite active.
WINNIPEG-—Grocery lines in Winnipeg are
for the most part strong and
steady. The sugar situation here is somewhat
improved, but supplies are far from being plenti-
ful yet. There is a very heavy inquiry for can-
ned fruits and quotations on the same are very
strong. Shipments of new raisins are beginning
to arrive and this will help the situation very
materially, as stocks were getting low. Teas
and coffees are very strong and the trend in
these commodities is decidedly upward.

In produce lines, prices are steady. Quota-
tions on live hogs are inclined to be easier, the
trade being slow and draggy. Lard is steady,
with a good demand. Fish prices are unchanged
with a very active inquiry for the same.

P ———
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QUEBEC MARKETS

ONTREAL, Oct. 22—Quite a decidedly strong under-
tone is manifest this week in most items in the grocery
list and some important advances are recorded, the
most important being that of three cents per gallon for

molasses.

This was clearly forecast in CANADIAN GROCER

last week. Other lines are firm, too, as referred to in the gen-

eral summary.

Rope 1s Lower;
Montreal. ———

ROPE, JAMS.—A decline of price
amounting to 1% cents per pound is ef-
fective for sisal rope, making the base
price 26 cents. Upton’s compound jam is
% cent higher in price for the 30 pound
pails to 16'6 cente

Hard to Get Granulated
Sugar; ]()bbers Sell Soft

Montreal.

SUGAR.—It is 1mpossnl»le to say that
there has been any improvement in the
situation this week. Supplies of raw
sugar are being melted as fast as receiv-
ed, and the movement of raws has been
quite heavy. With a short supply in
hand everywhere, however, the refiner-
ies cannot overtake the demand, and this
week there is little granulated sugar to
be had. The jobbers are selling soft or
brown sugars to a much greater extent,
and, in point of fact, some of them have
no others to offer. The price basis is
without change, but the undertone is very
firm. Improvement can only come grad-
ually.

Atlantic Sugar Comp d
sugar, 100 Ibs.
Acadia Sugar Refinery, extra granulated 11

Canada Sugar Refinery 11

D?uinion Sugar Co., Ltd., erystal granu-
a

St. Lawrence Sugar Refineries

Ieing, barrels

Ieing,

Cubes and Dice (asst, tea), 100-Ib. boxes

lumps (50-1b, t;oxn) i
lumps (25-1b. boxes)...
Paris lumps (cartons, 5-1b.)

Crylul diamonds, barrels .

Crystal diamonds (100 Ib. boxes)

Crystal diamonds (50-Ib. boxes)

Crystal diamonds (26-1b. boxes).........
Demarara light, per b

New Pack Pears
Are Htgh in Price
Montreal.

CANNED GOODS —The present move-
ment of canned goods is limited and the
price basis for the most part is steadily
unchanged. New pack pears in heavy
syrup are to hand, and some lines are
very high in price—the better ones in
particular. Various qualities of fish and
sardines, herrings, etc., that have been
scarce for a long while, are again re-
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ceived in moderate quantities. Some new
Portuguese sardines are to hand, and
these are selling for $24 per 100 tins.

Canned Vegetables—
Asparagus (Amer.) mammeth
green tips
Asparagus,
Beans, Golden Wax.
Beans, Refugee
Beets, new llioed o SR
Corn (2s)
Carrots !Jbed).
Corn (on cob), gallons
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Pumplein, 2%°s (dos.)
Pumpkins, gallons (doz
Peas, standards
Peas, early June
Peu. extra fine, 2s
Peas, Sw. Wrinkle
., fancy, 20 oz
Do., 2-1b, tins
Canned Fruits—
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Do., gallons, doz.
Cherries, red,

syrup, doz.
Cherries, white, pitted

rries, 2, heavy syrup,
doz.

-
e 0 e D 2D N

uo ZI (light syrup)
Pineanples (zrated and sliced),
Do., 1 b, flat, dos.

cedescnnse

e Mo

Salmon—

Do.,
e.o(:keye

a88
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Do., kippered

Do.
Do., kipp., Canadian, 48
Do., Y%s
Haddies (luneh) (%-1b.) ....
Haddies, ch
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3

wrensnennells Rlencnnwen
$233250228282 3TNV ESES

Scoteh Snack, No. l dz.. Montreal

Beans Steady Sellers
Price Basis 1s Held
Mentreal.

BEANS, PEAS.—New crop beans are
very excellent in quality from the Que-
bec growers, it is stated. The movement
is steady, speaking seasonably, and the
prospect for a good season is fairly
satisfactory. The influence of Japanese
heans on this market is somewhat in
the nature of inducing easier price ten-
dencies, but actual changes have not de-
vcloped.

BEANS—

Canadian, hanbd-hpieked. bush... 5 60

C R -
=B 25882

P

Kidnev heans
Peas, white soup, per bushel
Peas, split, new crop (98 lbs)
' ae dhiger ...

Peas, Japanese,

Nuts Are Delivered ‘
As Fast as Recerved

o®asro
BB
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green,

Meontreal.

NUTS.—The movement of nuts 1s very
active, importers stating that they ship
these forward to fill standing orders as
soon as they are received. The market
is naturally strong and declines are not
anticipated at this time. New Bordeaux
shelled walnuts are received and the-e
are quoted at 80 to 82 cents per pound.
02 080
62

Almonds, Tarragona, per Ib.....
Almonds (shelled)

Almonds (Jordan)

Braz#l nuts (new)

Rrazil nuts (medium) ....
Chestnuts (Canadian) .
Filberts. (Sicily), per Ib.
Filberts, Barcelona

<

=
= ¥285328

Do.,

Peanuts (ulud)—

Fancy wholes, per .

Faney splits, per b,
Pecans (new Jumbo), per Ib,
Pecans, large, No. 2, polished.
Pecans, New Orleans, No. 2.
Pecans, “paper shell,” extra l-m

Jumbo
Walnuts (Grenoble) ....
Walnuts (new Naples)
Walnuts (shelled)
Walnuts (Chilean), bags, per b. .
Note—Jobbers sometimes make an added e
to above prices for broken lots.
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Currants Are Coming;

Figs, Too; Raisins Firm
Montreal.
DRIED FRUITS.—A ship cargo of
Greek currants is now en route to the
Port of Montreal by the steamer Cair-
gowan, and these ought to arrive within
three weeks. They will relieve the sit-
uation, and import price is said to be
around 20 to 21 cents loose, and 23 to 24
certs in packages. Raisins are moving
freely, and the prospects are for higher
prices, some assert. While evaporated
apples have been ruling easier, it is
thought in some jobbing circles that the
big export demand will serve to prevent
much lowering of price. New crop peels
are received and the prices are from
2 cents to 4 cents per pound higher.

% o0sc0000ccCee® ©oo ©
EES

suee-ﬂoaﬁsu.

loose N
Dnates, Excelsior, per case (8&10.)

Fard, 133. box
Packages only
Do., Dromedary (86-10 os.)
Packages only, Excelsior
Do., Dromedary
Figs (layer), 10-lb. boxes
Figs, white (70 4-0z haxea)
Pb. buﬂ (evcking),

Do. (ﬂ 8-0z. boxes)

(12 10-0z. boxes)

an- (26-1b. boxes)—
30-40s

sRe

ESERRRER 33% s
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Mlxed 14-lb. cartons,

Better Rices ”/111
Be High; Good Stock

Montreal.

RICES.—In view of the fact that con-
trol which has been in eflect in various
countries for some time past is still ef-
fective, the importers here fecl that little
relief can be anticipated in the matter
of supplies at the present time. Good
grades are still firm and will probably
hold high, or even advance. It may be
that some of the less costly grades will
be available in fair quantities and at
prices that will be considered fairly
moderate. The present situation is not
particularly easy to define.

. 17 00

CANADIAN GROCER

Rangoon “B" .

18 00
Rangoon CC

12 90
13 76
16 76

1
Nove.—The rice market is subject to frequent
chanze and the price basis is quite nominal.

Pail Honey Up One Cent;
Seasonable Sale Syrup

Montreal.

HONEY AND MAPLE PRODUCTS.—
The undertone is fairly firm for honey,
and the ten-pound pail price is advanced
1 cent to 19 cents. There is plenty of
stock in this province and prices are be-
ing pretty firmly held by the apnansts
Maple sugar and syrup are both moving
well for this season of the year, and
there is ample supply to meet the re-
quirements.

Maple Syrup—

18%-Tb. tine (each) (nominal)
10-Ib. cans, 6 in case, per case
6 gal. (Imperial), crated ....
Maple Sugar (nominal), small lots,
cases of 25 Ibe. gross, case.
In cases of six, 5-1b. blocks, ¢s.
Honey, Clover—

Comb (fancy)

Comb (No. 1)

In tins, 60 lbs.,

30-1b. pails ...

10-1b .pails 2

5-1b. pails &
Buckwheat (60 Ib. tins), Ib....

Molasses Has ~1dz’an( ed;
Syrups Free Sellers

Montreal.

MOLASSES, SYRUPS. — “Molasses
May Go Up.” Such was the caption in
the market report of CANADIAN
rROCER last week. An increase of 3
cents per gallon has been effected here,
anl this follows the very definite ten-
dencies forecast in recent issues. Many
have expressed their belief that there
will be no low-priced molasses, and the
trend of various factors bears this out.
The movement has been fairly active.
Movement of corn syrups is still heavy
and the cane syrup demand would also
be large were these to be had.
Corn Syrupe—

Ruml;.bl-bout 700 Ibs., per Ib..

Kegs

0 08Y,

&!b tins, 1 doz, in case, case.
10-1b. tine, 14 doz. in ease. ense
20-1b, tins, 3§ doz. in ease, case

Cane Syrup (&nhl) Diamond—
27b. tins, 2 doz. in case. per es.
Barrels, per 100 lbe.

Half barrels, per 100 Ibs.

Glucose, 5-1b. cans (case)

Barbadoes Molasses—

1
1

1
1

Note—Prices on' molasses to outside yuinh aver-
age about 3¢ per gallon less.
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Many Buying Tea;
Its Price Firming
Montreal.

TEA.—Prices are steadily firming on
Ceylons, and with the exchange rates
continuing high it is clear that there
will be nothing but a firm market for
some time. In speaking with a jobber
this week, CANADIAN GROCER was
informed that teas which were just re-
ceived, and which had left Ceylon three
months ago, are now quoted at almost
twice the price at which the teas just
taken into stock were bought. The out-
look is for steadily high prices, and with
advances for better grades not at all
unlikely.

Japan Teas—

Choice (to medium) 0

Early picking 0

Finest grades 1
Javas—

Pekoes L]

Orange Pekoes 0
Broken Orange Pekoes do

Inferior grades of broken teas may be ha
jebbers on request at favorable prices,

Coffees Are Active;
Cocoa May Go Higher

Montreal.

COFFEE, COOOA.—There has been a
continued movement of coffee to the
trade, and the basis is_continuing very
firm. Importers state that they do not
look for price revisions at the present
time or in the immediate future. The
cocoa markets are decidedly firm, and
some proprietary lines are already mark-
ed up. It is more than likely that var-
ious lines of chocolate coating sugar will
tend to higher levels, and new quotations
may be issued by the makers ere long.

fmv
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Very Firm Spl(‘e szt

Chicory 1s Lower
Mentreal.

SPICES.—With a steadily active de-
mand prices on nearly every line of
spice are well maintzained, and some
items in the list are decidedly firm.
White peppers are firm at around 40
cents to the importer, and when exchange
and duty are paid, the price runs well
into half a dollar the pound. Cream of
tartar is steadily high and rather scarce.
Pickling spice is moved higher and is
selling at 28 to 30 cents. Canadian
chicory is marked down to 20 cents per

as

Cream of tartar (French pure)..
Chickory, Canadian

Ginger

Ginger (Cochin or Jamaica)
Mace, pure, 1-4b. tins
Mixed spice

o~00 00020 ©92
b3 34 B+ -5-3
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Do., 2%4 shaker tins, dosz.

wos 115
Nuunell WIS o5 ks is somans ans 0 60 07
AL RS TORG SRR R 0 45
L VERRSISNE S e ie 04
T e 0 40
Nutmen ground, 1-lb, tins..... . 0 65
Popper, Dlask ii..v.iioye.s. n v 10
Do.,, special .. & o2
Do., white Vi o6
Pepper (Cayenne). .............. H 35 o N7
2 T R R 028 0 30
ERBTIRE oG ovs s s vinvnnsnninens 0 65 v 7
BOUNES - ... oioneisitpggnieions 028 0 30
Tartarie acid, per Ib. (cmhll

B POWERINE) . v eatinvetie 100 110
Cardamon seed, per Ib., bulk T 200
Carraway (nominal) .. 0 30 036
Cinnnamon, China, b, PRTEN 0 30
Cinnamon, per Ib, ... ywe 03
035 v 40
075 0 80
021 0128
.. 02 022

add 4% cents a

Ib. and for spices packed in tin eontainers add

10 cents per |b.

Flours Are Steady
And in Fair Demand

Montreal.

FLOUR.—Demand for flour is steady
and quite satisfactory. The movement
of wheat to the mills has been steady
and quite a considerable milling has been
in progress. The tendencies are steadily
firm without change and millers will
welcome further export business. Strikes

in various shipping centres have not
helped the export mcvement,

Standard Wheat Flours—
Straight or mixed ears, 50,000

Ibs. on track, per bbl, in (2)

jute bags, 98 Ibse.............. 11 00
Per bbl, in(2)cotton bags, 98 Ibe. 11 18
Small lots, per - bbl. (2) Jﬂh

SN Il inacesv v e 11 30
Winter wheat flour (bbl.)........ 1076

l.ower Price Quoted
On Package Flakes

Montreal. s

PACKAGE GOODS.—The trade has
continued rather active for these lines
and there is but one price change—that
of a decline for Kellozg’s Toasted Corn
Flakes. These are reduced to $3.75 per
case, and the reduction is doubtless due
to the reduced price for corn. Pancake
flour ig arain beginning to move out
to the trade. °

Corn Flakes, 3s, case.
Rolled oats,

Scotch Pear! Barley, case
Papeake Flour, case
Pancake flour,

self-raising, doz..
kil e
ﬂolf-Rnumg Flour (3-1b. pack.)

R SSRGS S

Do. (lnlb pack.),

Corn starch (pmred)
Potato flour
Starch

(laundry)

COPANY PIVN~WRRNANNL®N e
PP
®223583

Rolled Oats Easier
And May Go Lower

Montreal.

CEREALS.—The trend of the market
for oats is easier, and cne jobber has

CANADIAN GROCER

reduced his prices this week to $5.10 per
90-pound sack. This temdency was de-
finitely referred to in last week’s CAN-
ADIAN GROCER. It is probable that
still lower prices will be in effect, the
bottom not bheing reached yet, some as-
sert. The movement of cereals is fair,
but cold weather would stimulate de-
mand. Export has been restricted owing

to the strike situation of freight
handlers.
Cornmeal, Gold Dust 5 6 00
Barley, pearl ... ... 6 00 6 25
Barley, Pot. 98 lbe. 5 00 5 50
Rarley (roasted) ... 3 5ia 7 50
Ruckwheat flour, 98 Ibs. 5 50 6 00
Hominy grits. 98 lbs, .. 6 00 A 50
Hominy, pearl, 98 lbs. .......... 6 45
Graham flour ............. 575 5 90
Oatmeal (standard - granulated

T he ) S 5 656 00
Pens, Canadian. boiling. bush. .. 1 o0 S0
Split peas (per 98 Ibs.)......... 6 50 25

Rolled oats, 90-1b. bags
Rollet wheat (100-1b. bbls.).....
Tanioea flour, Ib,

—
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Shorts Very Firm;
Is Larger Export

Aontreal.

FEEDS.—The movement of feed has
been quite heavy, and owing to the lift-
ing of restrictions shipments of shorts
and hran t8 the States have been heavier
of late. 'The tendencies are higher and
prices may be advanced if the weather

conditions should turn cold. Supplies
are fairly adequate at present.
Shorts—

W W L.liiaiiseienens 55 00
Bran—

A O R R S v 45 00
PRI ORI 103 s ek R f0 00 AR 00
e N R 64 00 70 00
Special, midings ............... 64 00
Feed flcur (98 1b. sack).......... 375
Gluten Feed (229 Protein)—

FIOB. Carliml . i..vvbiise 64 00

F.0.B. Fort Williom ......... 62 00

Apples Big Sellers;
Most Fruits Firm

Montreal

FRUITS.—A heavy sale obtains for
all lines of fruit, and the prices are con-
tinuing steady with practically mo
change. Peaches ard plums are nearly
finished for the season, and pears are
getting scarcer.

Apples—

L L NSRRI R Y 00
RN S Vs 00
G A e i 5 00 50
Alexander,. No. 1 ............ 700 50
W oivoisiiivusociniesny 700

5 00

sanh 1

Grapefruit, Jamaican, 64, 80, 96
Do., Florida, 64, 64, 80, 96,
Lanonl. Messina
Plums, blue prunes
Pears, California
Keiffer Pears

|

Peaches (box)

AP NONERANTIRIONNOBARNINR®

Peaches (small basket) ........
Peaches (large basket) ........
Oranges, Cal.,, Valencias ........
5“—824 ......................
m. :oo"z'ié'ﬁﬁﬁ'fifffff.’ﬁfl.’ﬁ” 625

31

Onions Are Higher;
Plenty Potatoes

Mentreal.

VEGETABLES.—There are plenty of
vegetables to be had still, and prices are
higher this week for onions. The range
of price for lettuce, imported,
high.

is also
Tomatoes are becoming scarce.
There will soon be a restricted list from
which to select. Potatoes are coming to
hand well and are selling at $1.50 to
$1.60 per baz of 90 pounds,

Beans, new string, Montreal, 20-
. bag

...................... 150 2 00
Beets, new, bag (Montreal) 1 90
Cucumbers (hothouse), doz. yo% 2 00
Lo T e (A R SRR S R » n 7
Cauliflower (Montrenl) doz...... 0 50 2 00
Cabbage (Montreal), doz....... n 50 0 75
Carrols, DAE .......ve.viienrne St 1 00
ORIEY, M s iR T e e 0 50 1 00
COPH; WO S v'is,nsisvveas bansois P 025
R TR T e s S O 0 40
Lettuce Boston (2 doz.

.................. 21
lemxce (Montreal) 0 AN
TS o oiseeein 50
Mint v «“
Marrows, Vegetabl doz 650
Mushrooms, lb. 25

Basket (about ® The) .. ..., ; n
Onions, yellow, 75-lb. qack TR o | 26
Yellow, 76-1b. sack ........... Vv %
Do., reld, 18 Mbs..........ciciis 325 50
DO, CRBEB .......cccon0casnen 50

Parsr.t'ipo. g R
Potatoes, Montreal (90-Ib. bag).. 1 50
Do., sweet, hamper 5

es, dom. ......... “is .
Rhubarb, doz. ....... 2"
Spinach, box .......ic0cniinnnnn 1 00 25
Squash, Huber., doz. ........... 1 50 - 00
Turnips, Quebec, bag .......... 5?

Do., Montreal ................ 2
To~toe~ (Montren 20.'h, bhox N
Do, Mos# ,....icov0cvisvsne

SN OISR ~NOOINA OO 2PWW® I Ay
—
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Grains Are Higher;
But No Hay Change

Montreal.

HAY AND GRAIN.—Prices have been
held without change on hay, and the
farmers are at least going to make a
try for high prices. Whether they will
be able to get what they want is another
matter. There is not a great deal of de-
mand just yet. Advances have been re-
corded this week for both oats and bar-
ley, and still the former ought to be

easier. Transportation is said to be
rather diffienlt,
Hay—
Good, No. 1, per 2,000-Ib. ton 23 00
2 22 00
20 00
11 00
No. 2 C.W. (34 1Ibs.) .. 0 9%
NN R W, Tl v sxa e 0 9%
Extra feed ... 0 95
No. 1 feed . 0™
No. 2 feed 0 92
Barley
BB G W sk . 149
Ne. '3 .. 1 48
No. 4 C.W. 1 46
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ONTARIO MARKETS

ORONTO, Oct. 24—Receipts of new California raisins at
lower prices than the old crop was selling is the feature

of the markets this week.
expected to be steady from now on.

are on the market yet.
to the trade.

Shipments of raisins are
No prunes and apricots

New Southern rice is being offered:
It is of very fine quality. The sugar situation is

still acute and Wwholesalers do not look for normal supplies

until after the New Year.

Canned goods are moving freely

and are steady at the opening prices.

Sugar Situation
Shows Laittle Change
Torente

SUGAR.—No changes are reported
in quotations on sugar this week. St.
Lawrence is firm at $11.46 per cwt., To-
ronto, and the other refineries are un-
changed. - Refiners state that the sup-
plies of sugar will not be normal until
after the first of the year. Shipments
are still being doled out very sparingly,
ard every effort is being made to spread
the distribution, so that every retail
dealer will get his fair share. Prices are
likely to remain firm for a long time to
come as quotations on raws are very
strong, and there is big demand for
sugar, not only for domestic account,
but for export as well.

St. Lawrence, extra granulated

Atlantic, extra granulated

Acadia Sugar Refinery, extra granulated

Can. Sugar Refinery, extra granulated... 11

Dom. Sugar Refinery, extra granulated. 11
Differentials: Canada Sugar, Atlantie,

Lawrence, Dominion: Granulated, advanee

basis; 50-1b. sacks, 10c: barrels, bc: gunnies,

5/20s, 26c; gunnies, 10/10s, 40c; eartons, 20 5e,

46e; cartoms, 50/2s, 55e.

Differentials on yellow sugars: Under basis
bags 100 lbs., No. 1, 40c; No. 2, “e- No. 8, 60c;
barrels, No. l 36e: No. 2, 45¢; No. 55e.

Acadia granulated, advance over bnh gun-
nies, 5/20s, 40c: gunnies, 10/10s, 50c: cartoms,
20/5e, 60c: cartons, 50/2s, 70c. Yellows same as
above.

Another 20 Cent
]um/) in Crisco
Torento.

MISCELL A\JEOUS—Another advance
has taken place in the price of Crisco.
On Moncay of this week the manufac-
turers announced an increase of 20 cents
per tin in the prices to the trade. Sizes
1s and 3s are selling at $12.65, and 4s
and 6s at §1250. Players and Tuxedo
cigarettes have advanced to $14 per
thousand, and Go'd Crest cigarettes are
$1250 per thousand. Toy Gusto, that
has keern off the market now for some
time past, is again being quoted by
wholesalers. The price is $4.20 per case.

Molasses and Syrups -
Steady and Strong

Torents.

MOLASSES, SYRUPS.—The market
for molasses and syrups is very strong,
with a moderate demand for both. Prices
are unchanged, being steady at the quo-
tations that have been ruling now for
some weeks,

Corn 8
B.mh. about 700 Ibe, yellow,

r Ib. so I‘A
Half hml&. e over bbls.: “bbls., 4e over

Ccl-’—lb tine, white, 2 dox.

rups—
Barrels and half barrels, Ib,.. 0 08 .
Half barrels, e over bbls.; % bbls., %e over.
Cases, 2-Ib. tins, 2 doz. in case 00
Molasses —
Faney, Barbadoes, barrels
Choice Barbadoes,
West India, bbls., i
West India, No. 10, kegs
West India, No. 5, kegs
Tins, 2-1b., table grade, case 2
rbadoes

-

110

dos., Ba
Tins, 3-1b. table grade, case 2
doz., Barbadoes

Tins, 5-Ib, 1 doz. to ease, Bar-

w‘:& "f.m.'.

Bulk Rolled Oats
Selling at $4.90

CEREALS.—The feature of the mar-
ket for cereals this week is the decline
in the quotation on bulk rolled oats in
90 'b. bags. Some dealers are quoting
them at $4.90, and others are asking $5,
as compared with a previous price of
$5.25. Other lines are at unchanged
figures,

oo Ed L - o o > L L X Lol

Single Bag Lots
F.o.b. Toront.
50 00

26 50
Rarley Flour. 98s Ve 50

Buckwheat Flour, 98s
Cornmeal, Golden, 98s 7% 00
Do., fancy yellow, 98s 00 50
Hominy grits, 98s 50 00
Hominy, pearl, 98s 25 75
98e 70 80

90 5 00
o
15
15
00
%
50
10

Active Demand
For Package Lines

Teronto.

PACKAGE GOODS.—The market for
package goods is steady, with demand
for most lines very active. Rolled oats
are selling very freely, with the price
ruling for 20s at $5.60 per case, and the
20s in the square packages being quoted
at from $5.10 to $5.60. Cornflakes are

October 24, 1919

quoted &t from $4 to $4.60 except in the
case of certain companies who are mak-
ing a special offer for the balance of the
month at a lower figure,

=2g38n33ss

Self-rising pancake flour, 24s
Buckwheat flour, 24e

.u.ﬁﬂl’"ﬂ............'..g

Brisk Inquiry
For Canned G()ods
Toronto.

CANNED (:OODS.——There is a very
good demand for canned goods. Re-
tailers are buying supplies for the sea-
son, and the movement just now is con-
sidered brisk. Salmon is selling freely,
and reports from Vancouver are to the
effect that the sockeye salmon has been
pretty well cleaned up. The Government
has prohibited the catch of sockeye at
the mouths of the creeks, with the hope
that with the aid of rains, the fish will
be carried to the spawning grounds.
Somethingz has to be done to preserve the
sockeye and to increase the supply.
Canned fruits and vegetables are steady
at the opening prices, with the market
very strong.
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N eqb Seedless Razsms

Now on Market

Terente. e

DRIED FRUITS.—New Thompson’s
seedless raisins have arrived on the To-
ronto market and are being sold to the
trade this week. There are no Califor-
nian apricofs and prunes on the market
as yet. Further shipments of raisins are
expected shortly. Arrivals to date are of
excellent quality, and are selling at a
lower figure than the old crop raisins.
I bulk they are quoted at 19% cents,
and in 15 oz. packets at 20% cents. Ncw
California dried peaches are expected
on the market this week, and apricots
and prunes should now be along at any
time. Lemon and orange peel is quot-
ed at 42 to 44 cents per pound.
Citron is selling at 60 cents per
pound. Grecian currants are selling at
from 25 to 26 cents. A shipment of
Grecian currants, expected early in No-
vember, shoul'd sell at from 22 to 23
cents per pound. Portuguese figs are ex-
pected on this market some time in No-
vember. They will probably sell to the
trade at from 18 to 20 cents per pound

e e B D
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ches —
Standard, 25¢Ib. box, peeled...
Choice, 25-b. box, peeled
Faney, 25-1b. boxes
Practically peeled, 25-1b. boxes
Extra cholee, 25-1b. box,
Raisins—
California bleached, b,
Extra faney, sulphur, b)eh % ....
packets . Sere [ B )
0 18%
0 19%
0 20%,
01"
027

? 018
§eedlm Thompson's, i
Seedless, 16-0z. packets
Crown Museatels, 23s
Greek Sultanas

Teas on Spot Are
Gemng Scarce

0 15%
0 25

Teronto.

TEAS.—It is very hard to secure de-
sirable teas, now on spot an importer
to'd CANADIAN GROCER this week.
Some dealers were selling back to the
jobbers last week, for Montreal account.
New teas are costing very high figures,
and more than teas are selling at on
svot. There are some new teas now on
the ocean for this market, and they

CANADIAN GROCER

* have been hought at very strong figures.

Buying at present figures is advisable
as teas are likely to be higher in the
near future.

Broken Orange Pekoes
Javas—

Broken Orange Pekoe

58

Jupans and
Early pickings, Japans
seconds

N2ATER

0 67
Above prices give range of quetations to
retail trade.

Good Coffees in
Stock Are Light

COFFEES.—Coffees on spot are un-
c-anzed in price. The New York mar-
ket is steady and firm, varying very lit-
tle from day to day. The chief com-
plaint of immorters is the smal! size of
stock on hand. It is stated that desir-
able coffees in the hands of Toronto deal-
crs are very light indeed. There is a very
brisk demand here for coffees, and this
fact, coupled with the scarcity of sup-
plies, tends to keep prices very firm, al-
though in spite of this, there has heen no
tendency to advance. The lonzshore-
men’s strike at New York has interfered
with the movement of coffee consign-
ments to this country.
Java,

£

32&388&“38‘8
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Spice Mar/eet 15
Steady and Strong
Torante

SPICES.—The markct for spices is
steady and strong. There is still a very
active demand for most lines, although
not as heavy as a few weeks ago, when
the pickling season was at its height.
Cream of tartar is very strong, and has
a brisk inquiry. Prices of the latter
while very strong are unchanced.

383 BIATS™

L B X COPOOO0OPOO~OO0 S9O9eeOD

New Almonds Are

Now at New York
Torente.

NUTS.—New almonds have arrived in '
New York for shipment to Canada, and
are held up by the dick-hands’ strike
there. These almonds will be very high,
and will cost the trade over 40 cents per
pound in the shell. Walnuts are almost
prohibitive in price, that is, the French
walnuts, Unswectened cocoenut is still
very strong, selling at 37 cents per
pound, and the sweetcned cocoanut at 45
cents. Spanish peanuts are quoted at
25 cents per pound.

Rl
oo N

Cocoanuts, "Jamaiea, sack
Cocoanut, unsweetened, Ib.

Peanuts, Spanilh,
Do., Chinese, 30-32 to oz.
Braszil nuts, b.

Blue Rose Rice
Selling at $16 Per Cwt.

RICES.—New Southern rices are now
being sold on the market. Shipments of
Blue Rose rice have arrived. and are
now in the hands of the wholesale. It is
selling at 16 per cwt. While the prices
are easier than has been ruling for a
Blue Rose rice, it is likely to advance
again, as advices from the South on
Monday of this week announced that
there had been considerable crop damage
by rains. This is likely to decrease the
crop, and prices are apt to be high in
the face of a curtailed supply, and a
very heavy demand. Tapioca is selling

at 15 cents and sago at 14 cents
Texas. faney, per 100 lbs
Blue Rose, Texas, per 100 lbs....
Honduras, fancy, p:.r 100 lbs.....

1
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Maple Syrup is :
Getting Scarce

Tereate

HONEY, MAPLE SYRUPS.—The
market for honey is steady, with prices
to the trade unchanged. There is a fair
amount being bought but only at c
strong ficure. Maple syrups are higher
this week. The supply bouvht last
spring was comparatively smal'. and it
is now heing exhausted. Map'e svrup,
8% 1b. tins, 10 to a case, are quoted at
$18. and the wine quart tins, at $17 per
case.
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Comb, No. 1, fancy, do=m.
Do., No. 2. doz.

Maple Syrup—
814-1b. tins, 10 to case, case...

18 00

Wine qt. tins, 24 to case, case.. 17 00

Wine 4 gal. tins, 12 to case, cise 16 00

Wine 1 gal. tins, 6 to case, case 15 00

Imp. 5 gal. cans, 1 to case, case 15 00
Mapie Sugur—

50 1-1b. blocks to ease, Ib....... o2

Good Crop of
Beans 15 Likely

LEANS.—Reports are to the effect
that there is a very fair crop of beans
this year, and the quality is of a very
fine crder. Prices to the trade are very
firm. Ontario 1 1b. to 2 b, pickers are
selling at $5 per bushel, and the hand-
picked beans at from $5.50 to $5.75 per
bushel. Marrowfat beans are quoted at
from $6 to $6.50.

Ontario, 1-b. to 2-lb. pickers, bus. 5 $5 00

Do., hand-picked, bus. ....... 50 6 76
Marrowfats, bush. .............. 6 00 6 50
sapanese Kotenashi, per bush, . .... 4 60
Rangoons, per bushel ........... Veus 3 00
Lal, DeE M. ciccoeriosiviven 016

Brisk Demand
For All Fruits

FRUITS.—Shipments of bananas have
been held up on account  of the dock-
hands' strike‘at New York and supplies
among some wholesale dealers are light.
They are selling to the trade at a steady
ficure, 8 cents per vound. Valencia
oranges are ranging in prices from $6 to
$7.25 per case, according to sizes. Grape-
fruit is arriving freely at from $56 to
$5.50 per case. There is a good de-
mand for barrel apples at the present
time, and receipts now coming forward
are fairly heavy. They range from $6
to $7.75 per barrel for the better grades.
Canadian graves are still being offered
at from 42 to 50 cents, and California
Tokays are $3.25 per box.

Bananas, Port Limons .......... 0 08
Valencia Oranges—
1768, 2008, 2188 ....icc00000s 7 '._’f:
1508 and 1868 .....cieisavitan 6 00 6 76
968, 100s, 250s, 288s, 324s..... 4 80 5 50
Lemons, Cal., 270s, 3008 ...... 8 50
Grapefruit, 54s, 64s, 70s, 80s, 96s © 00 g 63
R N R R S T T Vi
Do., California, 270s, 300s,... 8 50
. Apples, barrel, Wealthy, Alexan-
der, Wolf = River, Colvert, -
Jennetting, PlDDIn Kings, No. 1 7 00 77
D0 NOU B inisanssimibesvns 6 00 6 75
Do., No. 3 ................. 4 00 5 00
Nova Scotia Gravensteins, bbl. .... 6 25
MecIntosh Reds, box ......... 325 .'}"{1
Cal. Clairgeau Pears, box....... A 5 25
Oregon Howell, box............ 5 50
Can. Pears, 11 gqts. ...........s 1 “i
Grapes, Cal., Malaga, bbl........ 8 25
Do., Cal. TokayY ......ccvivoes 3 gﬁ
Can. Grapes, 6 qts. lenos ....... 0 42 0 50
Cranberry, Cape Cod, bbl. ...... b 12 00
Do., half barrel ............. 6 gg
POROB 1o cv:vsssnnsrgssasarsves 4 -
Can. Chestnut, peck ............ 2 20

Ont. Potatoes
Selling Lower

Teronte. ——
VEGETABLES.—Ontario potatoes are
auoted at easier figures than a week
ago. The best of them are selling to the
trade at $1.85 per bag, and seconds at
$1.75. Beets are quoted at from $1 to
$1.25, and cabbages at from $2 to $2.25
per barrel. Onmions in 100 lb. sacks are
unchanged in price at $5. In 25 bag lots
they are se'ling at $4.50. Thedford cel-

CANADIAN GROCER

ery is now arriving, and is selling to the
trade at $5 per case.. Cauliflower is
selling at $1.50 per box. Jersey sweet
potatoes are $2.25 per hamper.

o T R SRR RS S 100 125

v ORDUBRY - PR i i 2 00 225
URTIOM, DO B i slvercis e 100
Lettuce, crate, 2 doz....... ..., & 3 60
Onions, Yellow Danvers, 100-ib.

L R R S A N 5 00
Onions, 26-bag lots ............ 4 50
Spanish Ondons, large cases.... 6 00

Do., medium crates .......... 3 650
Onions, pickling, according to

e R A DRy 50 225
Peppers, green, doz.............. .o 07

.......... 100
Celery Thedford, case 5 00
Cauliflower, box 12 ............. 1 50

Potatoes—
Ontario, 90-Ib. bags
Ontario, No. 2s
New Brunswick ................
Jersey Sweet Potatoes, hamper..
TORUROE: DR . cvnvaoresneonorss
Tomatoes, 1l-qt. basket
Egg plant, 11l-qt. basket
GEOERInG, 12 QB ioviiiievin g
Mushrooms, 4-1b. basket

-

o G
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Flour Quotations :
Holding Steady
Terents. ¢

FLOUR.—There is a little better
movement of flour for domestic account,
and shipments are heavy for export.
Prices to the trade are unchanged.

Government standard, 74 per cent. extraction.
Ontario winter wheat flour, in carload
lhmnh. on track, in cotton

11 16
11 00

Shorts Have an
Active Inquiry
Terente.

MILLFEEDS.—There is a very good
demand for shorts but bran is moving
slowly. Prices to the trade on bran and

shorts are steady and strong.
Bran, per ton

WINNIPEG MARKETS

WINNIPEG Oct. 22—The markets in groceries this week

show little change.

There is a good demand for most

lines and new goods are daily arriving on the market,
relieving the shortage in some articles.

Sugar Situation
Not Improving
Winnipeg, Man.

SUGAR.—While thc shortage of sugar
is not felt as keenly as it was on account
of most of the fruit preserving being
over, there has not been any marked im-
provement in the supplies coming for-
ward from the refineries than there has
been for the past few months. By some
wholesalers higher prices are looked for
for next year. Cuban raws for January
delivery have opened very high indeed.

Many sales are rcported in excess of the
fixed price.

Cereal Quotations
Are Unchanged
Winnipeg, Man.

CEREALS.—There are no changes re-
ported in prices of cereals this week.
Quotations to the trade are unchanoed.

Dried peas, 100-1b. bag, per Ih... 0 12 0 123

Split peas, 49-1b. bags, per sack. 0 10 0 10%4

Corn meal, 49-1b. bags, per sack .... 2 66
Do., 24-1b. bags, per sack..... 182

Oatmeal, granulated, 49-1b. bags

AR SR RN 3 05
Dao., 24-1b.. bags, per sack. 155
Rolled oats, 80-1b. bags, per sack .... 4 50
Do., less quantities, per sack.. .. 4 60

Active Inquiry
For Canned Fruits
Winnipeg. Man,
CANNED GOODS.—There is a very
active inquiry for canned fruits at the
present time. New crop goods are now

on the market,
Blueberries, 2s, per case .......

P 5 00
Cherries, 25, per case ........... 725
Gooseberries, 28, per case ., .. 6 30 6 40
Tawton berries, 2s, per case .... 8 50
Peaches, 25, cut in halves...... 4k ad 6 25
Pears, 2s, Bart, heavy syrup... 6 10 6 15
Hawaiian P'meqpplr. sliced, rich
syrup, 2s, per case.......... 6 50
Do., grated, heavy syrup, 2s, es. 6 40
Do., broken, sliced, hn\y syrup,
2\. per case ... 6 30

Plums

Green Gages, heavy syrup, 2s,

PO MR * s oviticn sk aiates s yess 525
Do., do., light syrup, 2s, per cs. .... 120
Do. l.nmb-rd choice, heavy

syrup, 2s, per case ......... 4 20
Do., do., standard, light syrup,

B0 DRE SO 5o inianini i 4 10
Do., do., finest, heavy syrup, 2s,

POR OO o5 icinsiicnnseiesis Fari 4 80

Raspberries, choice, 2s, per case ..., 925
Do., standard, heavy syrup, 2s

BN S TN Y e h s 9 20
Do., standard, light syrup, 2=
L R DR A 7 9
Strawberries, standard, heavy
eyrup, 2s, per case.......... 875

Tapioca and
Sago Easier

Winnipég, Man. -

TAPIOCA AND QA(‘O —Both tapioca
and sago markets are reported much
easier. There has been a decline in pwice
of about three cents during the past
three weeks. The demand for tapioca
is brisk among the wholesalers. Spot
stocks of rice are very scarce and are
being held at very firm prices. Ameri-
can grades are reported slightly weaker.
Samples of American grades being of-
fered by brokers are very poor samples
indeed, which, under norma! conditions,

would not find their way on to this mar-
ket at all,
Japan Rice, No. 1, 50b. bags.. 7 60
Siam, fancy hand, 50-1b. bags.. 7 00
Mikado, Japan. 50-1b, bags..... 576
Rice Flour, 100-1b. bag........ % n iy 10 25
Do., 4-1b. bags, 20 to bale.... 910
Sago, fancy white, sack lots.... 0 12%
Tapioca, pearl, in sack lots.... 0 15
Do., do., broken sacks ....... 0 15%

B.C. Early Pack

4[’/’16’3 Easier
Winnipeg, Man.

FRUIT.—British Cu umbia early nack
apples are reported easier, while winter
apples are quite firm in price. There is

considerable difficulty being experienced
in movine the croo out of the valley as
Continued on page 36
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WEEKLY MARKET REPORTS BY WIRE

Statements from Buying Centres, East and West

DR R

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., October 21.—Crisco
has made two advances since the last
report, the total being 40 cents on 1s and
3s, and 30 cents on 6s and 9s. Lard is
quoted at from $20.70 to $21.30. Sago
has advanced to 15 cents. Tapioca is
now 14 cents, and corn flakes are aiso
lower, Kellogg’s being $3.75 and Kel-
logg’'s Waxtite $3.65. Krinkles are $3.
New evaporated apples are offered at
26% cents for 25s, and corn is selling
at from $4.20 to $4.80 per case. To-
matoes, 2%s, are se'ling at from $4.30
to $4.60. Local new-laid eggs are from
$18.50 to $19. Candled storage eggs are
$17.50. Package dates are a little iower,
Campbell’s néw tomato soup is now $7.20.

Reans, ¥ : 12 015
3 9 00
7 . 8 25
Flour, 96s, per hbl. PR 10
Polled oats, 80s ..
tansn,
Tapioca,
Sago, b,
Sugar, pure cane, granulated, ewt
Honey, bs, doz.
Cheese, No.
Butter,
Do., dairy,
Lard, pure, 3s, per case ......... g
Eggs, new-laid, loeal
Do., eandled, storage
Tomatoes, 2.s, standard,
Corn, 2s, case
Peas, 2s, standard, case
Strawberries, 2s, Ontario, case..
Raspberries, 2s, Ontario, case...
Cherries, 2s, red, pitted
Apvles, evaporated
Do., 258, Ib.
Apricots, evaporated,
Peaches, evaporated, 1b. ...
Do., canned, 2s
Prunes, 90-1008 .................

70
50
50
00
14
15

case. .

Salmon, pink tall.
Do., Sockeye, tall,
Do., halves

Potatoes, per ton

Oranges o

Lemons

Grapefruvit

Canteloupes, crate

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., October 21.—The gen-
eral state of the market is quiet with
few changes. Sugar stocks are still low.
Shortage is feared by local merchants.
Business is keeping up well. Molasses is
higher at from $92 to $93. Lard, pure,
is easier but unchanged. The compound

L T T L N

is slightly advanced at 30% to 31 cents.
Stocks of dried fruits have just arrived.
Evaporated apples are 24 to 25 cents;
peaches 28 to 29 cents. ‘Canadian onions
are firmer at $5.50. Potatoes in barrels
are $3. Better grades $3.25. Crops are
good but there is a slight rot in some
sections. Dairy products show a ten-
dency to advance.

Flour, No. 1 patents, bbls., Man. $12 50
Cornmeal, gran., bags 6 2 6 35
Cornmeal, ordinary 420
Rolled oats 12
Rice, Siam. per 100 lbs. ......... 14 00
Molasses 0
Sugar —

Standard,

No. 1, yellow
Cheese, New Brunswick
Cheese, Ont., twins

Eggs, fresh

11

Butter, creamery, per lb.
Butter, dairy, per Ib.
Butter,

35

1",

AR RS

Lard, pure, b,

Lard, compound ..
American clear pori

Beef, corned, 1s

Tomatoes, 248, standard case.
Raspberries, Zs,

B
b3

Corn, 2s, standard case
Peas, standard case
Apples, gal.,, N.B., doz.
Strawberries, 2s, Ont.,
Salmon, Red, spring,
Pinks ..
Cohoes

=3
CORRW ARNOO

. 8533 888

cases

"
w:ﬂv—:
g82:

Chums
Evaporated apples, per Ib
Peaches, per Ib.
Potatoes—
Potatoes, Natives, per bbl. ......
Onions, Can., 100-1b.

Grapefruit, Cal., cave
Apples, Gravensteins, bbl.
Apples, N.B

Peaches,

Bananas, per  |b.

CRARIXW R -
S828%3%88%N

PROVISION MARKETS
(Continued from page 39)

Prices Steady
: On All Fish

FISH.—There is a good demand for
fish of all kinds, and prices show no
changes as compared with a week ago.
FISH—

Salmon -

Fresh

Fresh

Fresh

Fresh

Fresh

Steel Head
Chum ...,
Humpback
Chicken Halibut ....
Chicken Halibut,
Block and heavy Cod
Fresh Smelts

Frozen Smelts
Shrimps

ooocooooOeOeSee

WINNIPEG

Hog Market Firm;
Some xl/l’i’(lll{‘(é‘ Noted

Winnipeg. ———
PORK..—Hog market is
steady, with good supplies.
Selects Rlogry | )
: . 14 50 15 50
.. 1560 16 50
. 1100 1200

reported

Butter Prices
Steady and Firm
Winnipeg, Man.

BUTTER.—Supplies of butter have
fallen off the past week, especially dairy.
Prices are:

BUTTER

Creamery, bricks, ls

Creamery, solids, 1s .. ..

Choice prints
Dairy butter,
Do., plain
Do., metdium

prints. . ..

SMOKED FISH—
Imperial Bloaters
Kippe!

Kippe
Smoked Pink Spring

Butter Advances

A4 Cent Per Pound
Vancouver,

BUTTER.—An export demand has
advanced the price of buter a cent per
pound. Margarine is steady and firm.

RUTTER.—Quotations on butter are

BUTTER AND MARGARINE-
Government grade
Murgerine

MARKETS

All Eoggs Are

S5

0 61
0 36

I' ” J x
ery Scarce
Winnipeg, Man.

EGGS.—Egzs are held at very firm
prices. Stpplies are reported short on
fro-h and No. one candled.

EGGS—

Specials,
New laid,

cartons,
candled,

per dozx.....
per doz...
Seconds

Heavy Sales
Reported on Cheese

Winnipeg, Man.
CHEESE.—Chee=e prices are un-
changed. Heavy sales of cheese are re-

vorted by vho'esalers and brokers.
CHEESE--
Mnnitoba, large RAPrGer s 0
B0 SO s cve iy 03
Ontario, large 0 30 (]
Do., twins 0 304 N ¢
Do., triplets 030% 03




Modern Equipment Necessary to Assure Profit

Sales of Cooked Ham and Bacon Are Often Made at a Loss
Despite Profit Charged—Wastage Eats Up Profit—
Essential to Have Proper Equipment to
Handle This Important Trade

HERE are a number of commodi-
ties on which the grocer is believ-
ed to mke a substantial profit,
which in some instances show him a net

loss instead of a met profit. One of
these is cooked ham.

As matters now stand in niany cases,
the dealer carries this commodity as a
courtesy to his trade.

Ham bought at 62¢ retailed, up until a
few days ago, at 75-80c a lb. At first
glance, this seems to give the dealer a
large margin of profit, but two factors
are overlooked by the public:

On an average ham (8 to 10 lbs.),
there is a loss of from % to 1% lbs. of
unsaleable rind and ends. The ends,
which are mainly fat and gristle, are
very seldom sold, even for a fraction of
their cost. In this item alone, the gro-
cer stands to lose from 47¢ to 93¢ on an
individual ham.

Waste Kills Profit

Waste in handling is another factor in
profit-cutting. Grocers and butchers
who use a meat cutter, claim that they
can almost entirely eliminate this form
of loss, but no one has been able to avoid
it entirely. Even if the loss on a 10-lb.
ham were only 2 oz. or 1% per cent., the
grocer would be out of pocket to the
tune of 7% cents (on 62c¢ per lb. basis.)

In discussing this question a retail
butcher, A. G. Brown, 125 Ashdale Ave.,
produced the ends from a ten lb. ham
which he had just sold. These weighed
1 1b. 7 ozs. The ham had cost $6.20 and
had retailed at 70c a 1b. Here we have
a loss of 20c¢, exclusive of the price of
twine, paper ete., and all other overhead
costs.

And this is only one of the several
instances which can be cited in support
of the statement that so far as certain
commodities are concerned the grocer is
actually selling below cost, rather than
waxing fat on his excessive profits,

Thé only way to overcome this ever
present possibility of loss, is to take the
n-c-23ary steps to avoid the waste which
is the cause of such loss. Unless the

whole ham s sold, it is impossible to
figure on a profit. Where modern slic-
ing machines are used, however, it is
possible to sell the whole ham, and in
this way it is possible to figure the ac-
tual cost and the actual money received
in return, and while competing with the
prices of other merchants, it is yet pos-

L]

October 24, 1919

sible to do this business at a satisfactory
profit,

While the profits on these lines are
more limited’ than they once were, the
idea of giving up this business is hardly
likely to gain much ground. There are
some lines that as well as the profit that
they bring, are items that have an un-
usually powerful influence in building
business. Cooked ham and other lines
are very often an emergency order, an
order to meet the needs for a supper
for nnexpected company, or to fill in the
needs for lunch or suppper. It may not
be a big sale, but it is a big service, and
one that the housewife undoubtedly ex-
pects.

GENERAL MARKETS
Continued from page 34

it has to be moved by barges down the
river. There is a heavy congestion just
now.

Market Weak For
Evaporated Apples

Winnipeg, Man.
DRIED FRUITS.—Dried fruits are
much easier, egpecially prunes. It is
learned that prunes are being offered at
1% to 2 cents a pound below the opening
prices named by the association to-day.
Both the Eastern and United States mar-
kets in evaporated apples are much
weaker. They are being offered to-day
at around 20 cents per pound. The lack
of export husiness has been largely in-
strumental in bringing the price down.

B.C. Tomatoes
Are Damaged

innipeg, Man. SR

VEGETABLES. — British  Columbia
tomaroes have been damaged bhadly by
the frost of September 27 and 28. There
will be some shipped from British Co-
lumhia into Saskatchewan, and only a

w

very limited quantity to Alberta.

B.C. Celery, per Ib. ...........
Manitoba celery, per doz......
Caulifiower, per doz.

Hay and Feed
Are Unchanged
Winnipeg, Man.

HAY AND FEED.—No change is re-

portcd in the markets for hay and
flour.

(prices F.0.B. Winnipeg)—

BRRRBE
2823883

Beans Are in
Active Demand

BEANS.—Spot beans on the coast are

Winnipeg, Man.

reported much weaker. Large holders
are trving to clean up quantities on hand.
BEANS—
Hand-picked, 100-1b. bags.... 7175
California Limas, 100-Ib. bags.. 0 14

8 00
015

VANCOUVER MARKETS

Sugar Stringency
Not So Acute
Vancouver, -

SUGAR.—There is an easier move-
ment of sugar ,and the stringency is
not nearly so pronounced as was the
case a few weeks ago. Supplies, while
not heavy, are being distributed with
care, and an effort is made to let all
retailers have their due proportion.

Rice Quotations
Ruling Easier

Vancouver.

RICE.—There is an easier feeling in
the market for rice here. Number one
California Jap rice is selling freely
around $290 ver ton, There is plenty of
rice being offered and supplies are am-
ple for the inquiry.
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QUEBEC MARKETS

ONTREAL, Oct. 21—Quite an active trade prevails for
M various produce and there is likely to be a good move-

ment as the weather conditions grow colder. Hog
markets are again firming and prices may be further advanced.
Sheep are somewhat easier and cattle quotations are a trifle
easier for the various cuts. Smoked and cured meats were
marked down and bacon and barrelled pork, too. Roast and
cooked hams are marked down 2 to 3¢c. Lard and shortemng
are firm. Butter is higher and it would not be surpnsmg if
margarine, under this influence, goes higher. Cheese is up
one cent under the influence of keener buying in the States.
New-laid eggs are up two cents per doz. to 70c. Poultry mar-
kets are active and sales are quite large. Receipts of live

birds are steadily large.

The fish trade is improving daily and

much activity prevails, with little price change of any kind.

Hogs Are Firming;
Sheep Quoted Easier

Montreal. —_—

FRESH MEATS.—There have been
fairly heavy receipts of various live
cattle here this week, and the outlook
for hogs is much stronger. Already
prices are a trifle higher, and some anti-
cipate that further increases will come
before the close of the week. At present,
select live weights are selling for $18 to
$18.25 per cwt. Sheep are coming to
hand well, and the tendencies are easier,
with a prospeet of prices being some-
what reduced. The price of various cuts
of cows and steers has been somewhat
lewer.

FRESH MEATS -

Hogs, live

..................... 1800 1825
Hogs, dressed—
Abattoir kﬂhd small (heads off),
DI 'L s dviin s o Kb a e evs ‘BT OB
] -5 o s v e e 28 50 25 00

Fresn Purx
l,e' of Pork (trimmed) (foot
83

............. 37
Loins (untrimmed) 33

0
0
0
Bone trimmings and trimming 0 ).0 025
0
1]
0

Loine {trimmed) .. ..011 00

Trimmed shoulders

........... 29
Pork sausage (pure) ........... 25
Farmer sausages ............... 18
resn  Bewi—
‘Cowe) (Steers)
$0 20 $0 22 . Hind quarters.. $0 24 $0 25
012 013 .. Front quarters.. 0 14 015
b eI T R 0 35
0 22 BE ixisvs Sae 0 25
011 Chucks 04
p DA Hips ..... A 0 22
Calves (as to grade)......v..... o 22 0 28
Lambs, 26-40 Ibs. (whole carcass),
GRS o R SRR 023
No. 1 Mutton (whole carcass), Ib. 016

L.ower Basis Quoted on

Hams, Bacon and Pork

Montreal.

CURED MP.ATS.—Pnces are reduced
a iittle all around on hams and bacon.
This is the result of the declines that
took place a few weeks ago on pork.
Corrected quotations will be found here-
with and total about two cents per
pound. Barrel pork i3 also marked down.
There is quite a’lively demand for all
these lines, and while the market may
hold at the reduced prices, it is possible
that there will not be further declines at

. Mentreal.

present, in view of the strengthening of
live and dressed pork basis.

Hams—
Medium, smoked, per ™.

(Weights), 12-14 1bs........ 0 38
14-20 lbs. 0 37
20-25 bs. .... 0 35
25-35 lbs. 029
Over 35 lbs. 0 27
con—

TRMCIIIE .oy ivh i ovs v kaas 0 45 0 52

Ve F O R S Rt nx 0 51

OO POl oo ovisiveiniine 0 34

A IR R 025 0 27
Burres 1o,

Canadian short cut (bbl.) 30-40

o RS N R A 54 00
Clear fut wacks 10bl.) 40-s0

I s e e e e . 56 00

47 00
32 00
28 00
48 00

Roast Ham and Coolzed
Both Marked Lower

Mentreal.

COOKED MEATS.—Prices have been
casicr for cooked hams and for roast
hams, too, the market is about three
cents per pound lower. There has been
an easier tendency on these lines, due to
the recent reductions on pork. The de-
mand is quite seasonable.

Head Cheese

0 13%
Choice jellied ox tongue . 0 69
Jellied pork tongues ...... 0 48
Ham and tongue, Ib....... 0 30
Veal and tongue ............... 023
 TTURE T R SN S R e [ 4
e T R St A 0 56
Shoulders, roast . 0 45
Shoulders, boiled ... 04
Pork pies (doz.) .... 0 80
Tood pudding. Ib. 012
Mince meat, b, 019

Demand i1s Good For
l.ard and Price Firm

LARD.—Under a steady and active
demand for lard prices are firmly held,
but there has been no change for the
week. While the supplies are still am-
ple, the heavy sale for lard is maintained
and little probability is entertained of
reductions being made in the basis, As a
matter of fact it is probable that there
will be an increase if the hog market
holds its advancing tendency.

37

Producé, Provision and Fish Markets

LARD, pure—
400 lbe., per Ib. ....., 0 81 0 31%
Tubs, 50 Ibs., per Wb.......... 0313 0 31%
Pails, 20 Jbs., per Ib. ......... 031 032
Bricks, 1 Ib, per Ib. ......... 033% 034

No Quotable Change
For Shortening

Montreal.

SHOR\I‘ENDNG—The sale for com-
pound lard is fairly well maintaincd, al-
though many use the pure lard, with
prices not materially higher. There is
ample stock to meet the demand.
SHORTENING—

Tierces, 400 lbs,, per b, ...... o 20
Tubs, 50 lbs., per Ib. ......... 0201, 0 20%
Pails, 20 lbs, per Ib G 30 0 30%
Bricks, 1 Ib,, per Ib. ......... 0 32

Will Margarine Przre
Be Likely to Advance?

Montreal.

MARGARINE.—Prices are very firm
on margarine, and with butter so much
higher this week, the question naturally
arises—“will prices go higher?” At
present CANADIAN GROCER under-
stands that some jobbers are asking more
money for their supplies, and it would
not be surprising to record a change,
upward, within a short time.
MARGARINE —

Prints, nocor\lmw to quality, Jb. 0 36 0 39
Tubs ing to quality, ib. 0 31 0 34

One Cent Increase
Made For Butter
Mentreal.

BUTTER.—In view of the faet that
best creamery butter is selling at high-
er prices in the United States market—
and where selling prices have been an
inducement of late to the Canadian pro-
duce men—and in view of the heavy in-
creased demand from the consumer
here, prices advanced one to two cents
per pound for all grades. Best creamery
is quoted at 6lc in prints, and some. it
is understood, are askine 62¢. The ten-
dencies are decidedly firm and higher
prices still may be recorded.

BUTTER—

Creamery, prints, fresh made.. 0 61
Creamery, solids, fresh made.. T 0 60
Dairy, in tubs, choice ......... 0 651
SO BNORD v sas e Vs 0 52
T SRS O RS R i 0 45 0 47

One Cent is Added
To the Price of Cheese

CHEESE.—One cent per pound has
been added to the price of cheese this
week, and this is in very definite accord
with the tendencies outlined in CAN-
ADIAN GROCER last week. The ad-
vance is attributable to a keener buying
in the country, where some large buyers
have paid much higher prices for what
they wanted. The undertone is firm;
the consumptive demand large: and the
export trade continues to be a heavy one.

CHEESE--

New, large, per 1b. ... ... 02
Twins, per Ib, ... 0 20
Triplets, per Ib. 0 30
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Two Cent Advance;
New Laid Eggs 70¢

Montreal.

EGGS.—An advance of two cents per
dozen is recorded for new-laid eggs, and
the heavy consumptive demand and the
export are responsible for this, in view
_ of the fact that receipts are much small-
er than the requirements. = Storage eggs

are being freely shipped to the Old Coun-
try, it is stated.

Active Poultry Sale
e And Receipts Goods
entreal.

POULTRY.—The market is an active
one and prices are quite steady. The
wholesalers are naturally putting some
stock in storage, and there is a fairly
steady undertone. Receipts of live poul-
try are quite large, and until colder
weather interferes with shipping, there
is likely to be a considerable movement.

POULTRY (dressed)—

] (Selling
Chickene, roast (35 lbs.
Chickens, roast (milk)
Broilers (3-4 . pr.)
Oucks—

-
o

Brome Lake (milk fed green)..
Young Domestic
Turkeys (ol toms), b
Turkeys (young)
Geese

Old fowls (large)
N4 fowle (small)
POULTRY

Yococcce oo

; (Buying Prices)
Chickens, light weights

Do., heavy weights
Ducks, young

seus fzcpasgs A8

o oooe
0N
oo

AP e et (TR N 0 20~
Roosters 0 3228
Turkeys

Fish Delivery Good
s and Trade is Better
ontreal,

FISH.—The movement of fish is im-
proving daily, and if the present move-
ment is maintained by the transportation
companies, supplies will be ample and
promptly delivered to the trade. Some
varieties of lake fish are temporarily
short, but for the most part the variety
is a wide one. Haddock and cod are
plentiful, and these are big sellers.
Whitefish and lake trout are scarce. The
oyster season is now developing and
large demand will be looked for. Prices
are little changed and are moderate, in
some cases.

FRESH FISH

Carp. per Ib. ... 011

ceooc00c00000000
H1 1 4 it

CANADIAN GROCER

FROZEN FISH
Gaspereaux, per lb.
Halibut, large and chicken

Salmon Cohoes, round ....
Salmon, Qualla, Hd. and Dd

Lake Trout
Lake Herrin
Alewires ..

Codfish—
Codfish, large bbl.,, 200 Ibs.....
Codfish, No. 1, medium, bbl.,

October 25, 1919

Codfish, No. 2, 200 Ib. barrel..
colloex, No. 1, 200 |b. barrel.
Codfish, strip -boneless (30-Tb.

ok

(24 1-ib, ecartons)

(2-Iv.)
Shredded codfish (12-Ib. box)....
Dried codfisb 100-Ib. bbl.)
CKLED $

Pl FISH
Herrings (Scoteh cured), barrel. 11 27
Doloolh. barrel

-

£35237%3 33epES 73

0000 N0 o B
o co-SaNBonl
-
d

3F0

OYSTERS
Cape Cod, per barrel S
Batouche, per barrel

——
NEapAO® NNO

-

35358323

Can No. 3 (Selects)
SUNDRIES

Y

raper Oyster Pails, 34-Ib. per 100....

ONTARIO MARKETS

ORONTO, Oct. 24—Fresh meats and hams and bacon
I are at steady levels, but the markets for cheese, butter

and eggs show sharp upward tendencies.

Cheese has

advanced on the boards and the quotations to the trade are a

cent higher.

Eggs are very strong and buying of butter for

export has stiffened prices in that regard. Receipts of poultry
are heavy, but the supply of chickens is said not to be as great

as a year ago.

Fresh Meats Are
Selling Freely

Teronto. -

FRESH MEATS.—There is a very ac-
tive demand for all kinds of fresh meats.
There is very little change in guotations
as compared with a week ago. Prices
are on the whole steady. There is ten-
dency in the hog market towards higher
prices, although the fact that Chicago
and Buffalo hog markets are again
easier, will likely have the effect of low-
ering the market here. Beef prices are
steady, the hind quarters ranging from
15 to 25 cents, and the fronts around
16 cents. Calves and lambs show no
changes.

FRESH MEATS

Hogs—

Dressed, 70-100 lbs., per ewt .

Live on cars, per cwt

Live, fed and watered, per cwt. 17

Live, fob., 16
Fresh Pork—

Legs of pork, up to 18 lbs.....

Loins of pork, lb.
Tenderloins, 1b, ...............

2% 8828

b

Montreal shoulders, Jb.
Boston butts, lb.
Fresh Reef-—from 8
Hind quarters, lb.
Front quarters, lb.
Ribs, Ib.
14
22
Hips, Wb
Cow beef gquotations about 2¢ per pound below
above quotations.

Calves, b o2

Spring lamb, lb. T

Sheep, whale, b, RS | 013

Above prices subject to dmily fluctuations of the-
market.

I'.‘asier i’r'i((?.f
For Provisions

Teronte.

PROVISIONS.—Slightly easier prices
prevail in the market for provisions.
Hams are quoted a little lower, small
and medium hams being affered at from
38 to 40 cents, and the large hams at
35 cents. Ordinary breakfast bacon
is selling at from 40 to 45 cents, and
fancy breakfast bacon at from 48 to 52
cents. Dry =alt meats sre at steady
figures.
Hams

Medium

Large,

Heavy
Backs—

Skinned, rib, b, .. ;

Boneless, per b, .........
Bacon-—

Breakfast, ordinary, per Ib....

Breakfast, fancy, per lb. ....

Roll, per Ib. ........

Wiltshire (smoked sides), Ib...
Dry Salt Mea'™—

Long, clear bacon, av. 56-70 Ibs.

Do., av. 70-90 ibe

40
35
33

50
54

45
62
33
38

31

30
b 31
Snusages in brine, keg, 35 lbs... 35
Fat backs, 16-20 lbs. 032
Out of pickle, prices range about 2¢ per pound
below corresponding cuts above.
Barrel Pork—
Mess pork, 200 Jbs 46
Short eut backs, bbl. i e
56

“~oPOo ©O0O0e ©© oo°

Pickled rolls, bbl.,
Heavy Sety 2
Above prices luhkctho '&I.b'iucuudom
market.

1
of
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Cooked Meats at
Steady Prices

“Terente. ——
COOKED MEATS.—The demand for
«wooked meats is not as heavy just now
as is usually the case at this season.
Boiled hams are seclling at from 57 to 58
<ents per pound, and the roast hams
without dressing at 58 cents. Choice
. Jel'ied ex tongue is steady at 58 cents
per pound.
Boiled hams, Ib.
Hams, roast, without dmnmz Ib.

Shoulders, roust, without dress-
ing, per Ib
Head

, b,
Mens lo.‘b,'“h Macaroni and
Ohoice jellied ox tongue,
eitied Pork anl Toaxue

ve wrices subject to daily
the murk"

0
0
4
0
0
L)
L]

ﬂumathu of

Creamery Butter
. Selling Higher
Teronte.

BUTTER.—There is o very firm feel-
ing in the market for creamery butter.
"There is increased buying for export
fow, and this has had a tendency to
stimulate prices. Fresh made creamery
Prints are selling to the trade at from
59 to 61 cents.

Creamery prints (fresh made) 0 59
‘Creamery solids (fresh made) 0 8
Luiry prts.. fresh separator, Ib. 0 47
Dairy prints, No. 1,

Market For

e
Cheese Firmer
Toronte.
CHEESE.—The cheese market is also
firmer. The price bid on the boards the
othcr day was 29% cents per pound.
Cheese is now selling to the trade at
from 29 to 30 cents per pound.
*Cheese -
Large ..
Stilton . $ 30%
Twins le¢ lh hmhn rhun unn cheeu- Triplets
1%e higher than large cheese,

029 0 30

Eggs Advance to
New Levels

EGGS.—Eggs are also advancing in
price, and the number one sterace eqgs
are selling a cent higher this week, They
are quoted at from 60 to A1 cents per
dozen, and selects are selling at from
62 to 63 cents per dozen. Special new
laids in cartons are 67 and 68 ccnts ner
dozen.

Fggs—
No. 1 storage, doz.
Selects X . 062 0 63
Special new l‘idu in curwm dz. 0 67 0 68
Prices shown are subject to daily fluctunations of
«the market.

Margarine Has
Active

Torante

0 60 0 61

Inquiry
Taronte.
MARGARINE.—There is a very good
demand for margarine and prices to the
trade show no changes. Number one
marearine is sellng &t from 35 to 36
cents,
‘Margarine -
1 . prints, No. 1 .

CANADIAN GROCER

L.ard Market
¢ Slightly Firmer

L ARD——l‘he market. for lard is slight-
ly firmcr, selling to the trade on the
tierce basis at from 30% to 31 cents per
round.

Lard, tierces, 400 lbs., Ib. 0301% 031

in 60-1v. wbs, Y%e hllh-r than tierces, pails ¢
higher than tlmu. and 1-lb. prints, 2¢ higher
than tierces.

Shortening at
Strong Prices
Teronto.

SHORTENING.—The market  for
shortening is strong, with prices half
a cent per pound higher than a week
agzo. It is selling at from 28 to 28%
certs per pound.

SHORTENING—
Tierces, 40 Olbs.

Active Sale For
All Kinds of Fish

FISH.—There is an active
for all kinds of fish. Oysters are sell-
ing very freely. Lake herring is very
plentiful and is selling aslow as 8 cents
pcr pourd. Round whitefish is slightly
firmer at from 15 to 16 cents per pound.
Lake Superior herring by the bag is sell-
ing at 3¢. There is no fresh B. C. sal-
mon on the market now, but the frozen
salmon is selling at from 15 to 25 cents
per pound.

FRESH SEA FISH

Do.. markeér b

Haddook, heads off, Tb.. ..
Do., heads on, Ib

inquiry

$0 13
010
011

Lake herring. round

(2]
=]

2P SABISENRIEN

[
-

FRESH LAKE FISH

coppeocoeee Soa
-
SSR8REREERe

Receiptsof Fowl
Are Very Heavy

Toronte
PCULTRY.—Receipts of fowl are very
heavy just now, although huyers state
that chickens are not so plentiful as a
year ago. Turkeys are'coming in very
freely. Spring chickens, dressed, are
selling to the trade at from 32 to 33
cents per pound, and turkeys at 50 cents.
Prices paid by commission men at Toronto:
Live
..-30 30
cers 008
s 038
ceves 028
Fowl, under 3 --5 l»bn .= 018
Spnng chickens, live ....- 0 20
Prices quoted to retail trade:—

o¢f

Fowl,

BEY
2888

ccoooR OOe9

Hens, heavy
Do., lght ....
Chickens, spring
Ducklings
Turkeys .....

T
(oY eee: b

.

BRITISH COI UMBIA MARKETS

Half a Cent Decline
ln Beef Prices

FRFSH \ﬂ',ATb The only change in
the market for fresh meats this week
is the decline of half a cent per pjund
on beef. Prices otherwise are steady.
FRESH MEATS

Beef, No. 1 steers,

Beef cows, lb.

Lamb, Ib. ......

Mutton. breskers, ‘H.-
Pork, block hogs, b

Eogs Continue
At Strong Prices
Vancouver,

EGGS —Eggs contmue at very strong
levels. Fresh eggs are selling to the
trade at 80 cents, and case lots at 60
cents,

EGGS -
B.C., fresh, car lots 80

0
Albertas, case lots .. T ’ 0 60
Cooking, ease lots 0 52

Smoked Meats :
Ruling Steady

Vanecouver,
SMOKED MEATS.—Prices
smoked meats are steady.

on all
Number one

bacon is selling at
meats are also firm.

SMOKED MEATS
Bacon, No. 1, med., b
Bacon, No. 1, heavy,
Smoked backs, Ib.
Hams, No. 1, Ib.
Ayrshire rolis, 1b TN
Cooked roled shoulders,
Hams, cooked

54 cents. Cooked

ooceoseP
8528582

No Changes in
Cheese Quotations
Vancouver.

CHEESE.—There is a strong market
for chezse at the present time, although
quotations show no changes.
CHEESE

B.C. Cheese, b,

Finest Ontario solids, |

Finest Ontario, twins. Jb.
. Stiltons, .

l.ard I)uhm oS me
One to Two Cents
Varconver

LARD.—Lard is from one to two
cents lower than a week ago. Com-
pound lard, on the tierce basis is selling
at 30 cents. Pure lard, on the same
basis, ig selling at 35% cents.

LARD
Compound, tierce basis, b
Pure, tierce basis, b,

(Continued on page 35)

0 304
0 3114
0 321,
0 36
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‘Ludella

This tea 1s a superb quality and s
winning out wherever it is placed and
- given attention.

We have customers who are selling
very large quantities, and why shouldn’t
theyr Just tancy our Blue Label
Ludella ten cents a pound less in price
than the advertised kinds, and equally
as good--perhaps better also more

profit for you. Won’t you come in
on this?

It’s real big value and will surely attract business
to your store, particularly at a time like the
present, when many people are compelled to
economize 1n their buying; and when you can

offer them a tea equally as good at ten cents less,
they are almost sure to be interested.

Blue LabelfLudella, />° and 1° at 50 sells at 60

SEND US A TRIAL ORDER

H. P. ECKARDT & CO

WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO
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Profit Lies in Quick-Selling
Quality Lines

“Easifirst” is one of these. No time wasted in argument.
No disappointed customers.

Make sure that you can
always supply ‘‘Easifirst.”’

It will pay.

Phone Junction 3400

GUNNS LIMITED

TORONTO

It’s Profitable Because— MADE IN CANADA

= .
FlIE} Taylor & Pringle Co.
Limited
OWEN SOUND, ONT.

Manufacturers of

PICKLES, CATSUPS, SAUCES,
VINEGAR, CIDER, ETC.
QUEEN QUALITY PICKLES

PURE MALT e Srw— | UNIVERSAL FRUIT SAUCE
‘ 7'” ar ‘ PARAGON PICKLES
\ MALT VINEGAR | CATSUP RELISH
Better to sell this branded, bottled ;
vinegar than the bulk article. No

waste—no loss — no deterioration.
Easily handled—makes fine display.

Sl et 4 | | TAYLOR & PRINGLE’S

15c and 25c o PRODUCTS ARE GOOD
Wette 5 00 ool Sour bban far teady priess. PRODUCTS J
! wil 7
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Sea Food Profits

Brunswick Brand Sea Foods have been proven
by a recent official Government test to be supe-

rior in Quality and Food “Calories” to any
imported lines.

Think what a great selling point this is, Mr.
Merchant.

First Quality Sea Foods like -these will boost
your profits by increasing your sales of sea

foods and by attracting the better class of trade

to your store.

Prepare now for the big cold weather demand
for wholesome Sea Food Products. Stock up
with “Brunswick,” both you and your cus-
tomers will be satisfied.

CONNORS BROS,, LIMITED

BLACK’S HARBOR, N.B.
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Now is te Time

to sell your customers

Brodie ¥& Harvie’'s XXX
ISelf-Raising Flour

The cold weather means more homemade baking,
and you can sell a package to every housewife. Tell
her how to use it by referring to the directions on
every package.

It's fine for making Biscuits, Muffins, Cakes, Pies,
etc. Order from your wholesaler.

Brodie & Harvie, Limited

MONTREAL

CANADIAN GROCER

Are you sold on Klim?
Is it genuine and pure?

You'll sell a lot more Klim if you
use it in your own home. The more
you use it the more enthusiastic you'll
become for its direct-from-the-farm
purity. You'll find it impossible to
doubt Klim’s geuineness—it's so ap-
parent in flavor and goodness.

And with this sure knowledge you'll
so impress your customers that sales
will grow beyond your fondest ex-
pectations.

Try it and see.

CANADIAN MILK PRODUCTS, LTD.
TORONTO
Montreal

Winnipeg St. John

The jam that de-
serves recommenda-
tion by every pro-
gressive grocer in
Canada. The de-
mand by the Can-
adian consumer is
proof of the fact
that its tastiness
and quality are ap-
preciated. Increase
your jam sales by
making Furnivall's
the leader in your
jam displays.

FURNIVALL-NEW

Limited
Hamilton,

Canada Food Board License
No. 14-167

AGENTS  The City of Ottawa, Quebec, and the Lower Provinces
with the exception of Cape Breton: Messrs. Geo. Hodge & Son,
Ltd., Montreal, Que. Ontarie: McLaren Imperial Cheese Co.,
1td., Toronto, Ont. Maniteba: H. L. Perry Co., Winnipeg,
Man. Hamilten: J..T. Price & Co. Cape Breton, NS.: O. N.

Mann, Turnbull Bidg., Sydney, N.S.

Canada

ron————

Every dealer should have a
Display Stand of Cane’s
Pencils on his counter

A good easy writing Canadian pencil
is a necessity to everybody.

CANE’'S CANADIAN-MADE PEN-
CILS are good easy writing leads and
they come to you in a handsomely
colored eye-catching Counter Display
Stand that sells the pencils without
any further bother on your part.
And the profit you get on every sale
mekes the proposition very worth
while. Half a gross of nicely colored
and tipped pencils for $2.40—to retail
at be each.

Al your wholesalers or direct from

The
Wm. Cane & Sons Co., Ltd.
NEWMARKET, ONT.

F

:
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JAMS
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable : Lamberton, Glasgow.
Codes : A.B.C. 4th and 5th Edition.

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agents:
Wm. H. Dunn, Limited, Montreal
Maritime Provinces and Western Canada

Lind Brokerage Co., Ltd., Toronto

has an extra good flavor

Which accounts for the ever-increasing
circle of tobacco users who use this palat-
able chew.
There are a number of
men in your community
who will come to your
store once they
know you sell
King George's
Navy.
- - - "‘ =
-—"% - = . e -
==y

[
@ m—
————

Rock City Tobaccc Jo. Ltd.

-
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=g VERIBEST
) Breakfast Bacon!

Everyday thousands of Canadian
housewives buy Veribest Breakfast
Bacon because of its delicious flavor,
uniform wholesomeness and purity.
Veribest Breakfast Bacon is scientifi-
cally cured by Armour experts.

Everyday hundreds of Canadian mer-
chants sell Veribest Breakfast Bacon
with profit—because each sale means

" Pﬂpnlar on Both Sides repeat orders—as is the case with all

products bearing the Armour Oval

of the Counter Label.

Ask your nearest Branch House about Armour Food Products, or write us direct. The Armour
Oval Label will solve your ‘“What-to-Sell” problem. ‘

ARMOUR A~ COMPANY

Head Office : Branch Houses :

HAMILTON, TORONTO MONTREAL
ONTARIO SYDNEY, N.S. ST. JOHN, N.B.

AT SRR NS O
SIMCOE BRAND '
PORK AnND BEANS

(WITH TOMATO SAUCE)

You can order Simcoe Brand Pork and Beans in quan-
tities without fear of having them left on your hands.

They are a staple article of diet in all homes. Rich in
nutritive value and an excellent substitute for meat.

It will pay you well to stock, display and push this
popular brand.

Ask your Jobber.

DOMINION CANNERS, LIMITED

HAMILTON -- CANADA

. URRRRRCT Nese iR S COE CANNI

SIMCOE ONT, CANADE
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RICE | Mount Royal Millihg

and

Mfg. Coy., Limited
RICE FLOUR e

VICTORIA, B.C.

RICEMIDDLINGS ~ * "%

GROCERS -

Grape
ORDER YOUR STOCK OF

Juice
Champagne \ and other beverages

de Pomme
When your customers
NOW ask for a delicious in-

vigorating, healthful
beverage, you can make

- no better recommenda-
It makes a delicious s St Maasi’s o

drink. Put up in pint cord Grape Juice, Un-

. fermented Port, Unfer-
bottles or splits. Recom- mented Biack Cherry,

S _ Unfermented Ginger
mend it to your custom Wine and Raspberry

ers. Pays a good profit. Vinegar.

Easy to sell. Let us have your first
order in time for Holi-

Order frem your whelesaler or day Business,
The Marsh Grape

Juice Company
NIAGARA FALLS, ONT.

Agents for Ontariy, Qasbe: nd
Montml Maritime Previnces
The McLaren I-pcrul

w t Agents ia B Cheese Co., Ltd.
e want Agents in Every
Cit; and Town. Toronto and Mentreal

is a line you cannot afford to be without. Made in three principal sizes to retail
55¢ and $2.50.

A scientifie m-buulhn of Pnn Chocolate, with Milk
and sugar. “Made in a Minute,”

Your customers will thank you for introducing them to CHOCOLATTA. the most co ymplete
Choeolate food drink on the market.

THE NUTRIENT FOOD CO., LIMITED

1266 Queen St. W., Toronto
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~ PURITY FLOUR

(Government Standard)

is known to the householder in every part of Canada—in rural districts as well
as in the cities and towns.. They have read about it in the local papers, have seen
it displayed on posters, and when they see it in your store it is just like meeting
an old friend. They are sure to ask for it or try it out on your suggestion.

Let Purity be your leader, the flour that makes

‘““More Bread and Better Bread, and Better Pastry’’

Western Canada Flour Mills Co., Limited

Head Office: Toronto, Ontario

Branches at: Winnipeg, Calgary, Brandon, Edmonton, Vancouver,
New Westminster, Victoria, N anaimo, Prince Rupert, Nelson,
Rossland, Goderich, Ottawa, Montreal, St. John, N.B.

$1 FOR A MAN

Perhaps you want a good man for your office, or store, or warehouse, or for the “road?’ Would
you pay $1 to find a good man? Sure you would.

HAT are you doing about it? We suggest that you advertise in CANADIAN GRroCER—oondensed
W advertisement, 2 cents a word. Make the advertisement brief as a telegram; but make it explicit.

Tell all the other man wants to know—except your identity in the first instance. Use a box
number to hide this.

Some man somewhere would like, prob-

ably, to tie up with you,—if your prope-

sition is good. At the same time good

men are scarce—very secarce. So you'll

have to do some bidding.

This means—keep on repeating the in-
sertion of your advertisement—‘until
forbid.”

It's reasonable to keep on. Hunting for a hard thing to find usually
requires a long search. AIl CANADIAN GROCER can do is to put your
advertisement in 5,600 places where men of the type you may want are
likely to be found. We can’t make men ly to advertisements—any more
than the postman can make p«;ilo to whom he delivers letters reply to
them. We're pretty much like the postman.
But we go to 5,600 and more likely places, remember that. No other single news :per in the world gets
into 5,600 Canadian grocery houses. So if you are in dead earnest about finding a man use CANADIAN
Gmocer. Rates—two cents per word first insertion and one cent per word each subsequent insertion, with
five cents extra per insertion when replies are to be sent to Box No. in our care. Address:

CANADIAN GROCER WANT ADS.
153 UNIVERSITY AVENUE, TORONTO
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PURE OLIVE OIL
“PURITY” GENUINE ITALIAN OLIVE OIL

in gal,, %gal, Ygal attractive tins—the first and only ship-
ment to arrive since the war in original containers. Owing to
scarcity we advise trade to

ORDER IMMEDIATELY

“PASCO’” SPANISH OLIVE OIL

in gallon, l-gal, ¥-gal, 3-gal. tins. Also in 5-gal. plain
tins, especially imported for tmade desiring to bottle under own
private labels.

P. PASTENE & CO., LIMITED

Importers and Experters,
340 ST. ANTOINE STREET - - - MONTREAL, QUE.

OAKEY’S
“WELLINGTON”
KNIFE POLISH

The original and (mly reliable prepara-
tlon for Cleaning and Polish Cutlery,

Jolm Qakey & Sons, Ltd.

Manufacturers of Emery Cloth,
Black Lead, Glass Paper, &e.

LONDON, S.E., ENGLAND

AGENTS:

Manley & Baker, 21 Empress Offices,
354 Main Street, Winnipeg.
Sankey & Manson, 839 Beatty Street,
Vancouver.

GEORGIAN BAY
APPLES

We Invite Correspondence for Fall and Winler

Supplies.

LEMON BROS.

Owen Sound, Ont

SalesmenWanted

Men who have worked up a connection
with the trade are far more valuable to you
than inexperienced men. The way to lo-
cate them is through your trade paper,
because wide-awake salesmen read it.
When in need of salesmen use the Want
Ad Page; the rates are 2 cents per word
first insertion and one cent per word for
each subsequent insertion, a charge of 6§
cents extra is made for Box Number to
cover cost of forwarding replies.

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $83.20
PER INCH PER YEAR

JAMS

DOMINION CANNERS, LTD,
Hamilton, Ont.

“Aylmer” Pure Jams and Jellies.
Guaranteed Fresh Fruit and
Pure Sugar Only.

Serew Va» bop Glass .hn.P 16 os.

“AYLMER" PURE ORANGE
MARMALADE

Tumblers, Vacuum Top,

(B
mm—.ﬂ.“--!u

W. CLARK, LIMITED,
MONTREAL

Oompressed Corn Beef—l4s, $2.00;
1s, $4.80; 20, $8.96; Ge, $3LT5
Lunch Ham-—ls, $6.95; 2s, § o

Be.dy“ Lunch Beef—ls, $4.

English Brawn — 14s, $2.85; 1a
$4.36; 2, $8.80.

MLndMlmv-—-!“

$2.50: 1s, $4.50.
Geneva b.““ b.ﬂ.’l
Roast Beef—14s, $2.00 $4.80;
23, $8.95; 6o, 8811!
MI $6.26 ;

N
Boﬂ-ll l-un—u. $6.25;

h-lb
Chilt lluo. $1.95 0-. 'l\. above
2 don. to the ense.
cATlUPI—-h Giass Bottles

% Pts., Aylmer Quality
12 ox., Aylmer Quality ge
Gallon Jugs, Aylmer Quality 1 621

Per dos.
Pints, Delhi Epicure
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M

East India Pickles
English Piccalilli
Egyptian Beet Relish
| Blackwoods White Onions |

fl A relish for every taste. Pre-
\Il} pared from the cleanest of
]l clean vegetables. Let our §
| goods build you a reputation [
I for good pickles. Once a cus-
# tomer always a customer. 1
#  Write for a trial of Black- §
| woods Pickles.
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Blackwoods Limited

e 1876"

WlNNlPEG

.HlllIIIHIIHIHIIllIIHINNNIHIHIIll llllUlllllllllllllhNHI‘IIMIIﬂ 1l

MAN.

o
Wi

1919 Season Pack

of

Canned Salmon Now Ready

Cover your requirements now

Our
Reliable Brands

“ Hallbest ”’
Red Sockeye

“ Hallfancy ”

Reliable Brands

AARRY HAI.I. &\ “Hallchoice”

“ Hallpink ”’

Red Spring

“Hallred ”

Red Blueback

Northern Pink

“ Hallchum ”’

Choicest Fresh Chum




CANADIAN GROCER

Short of Help?

Too Bad!

Yet the man you need is somewhere
——probably behind a counter or desk,
and in the grocery business, wholesale
or retail. He’ll go to you if the call
is loud enough.

Perhaps you can get him with a
whisper. Never can tell what makes
some men restless.

It’s clearly up to you to use a dollar
or two to advertise. Use CANADIAN
GROCER—2 cents a word.” If you
know any better paper, use it.

All we know is that CANADIAN
GROCER gets into 5,600 grocery
stores and establishments all over
Canada. No one daily newspaper—
no other publication — can make,
truly, the same statement.

The chances are that you’ll find the
man you want in a grocery store or
office. If he’s there now, and you get
him, he’ll probably be a trained man,
and you’ll get value out of him from
the start.

Don’t rest on one insertion. It isn’t
experience to get what you’re after
the first crack out of the box. The
best men are hardest to budge.

Make your advertisement explicit.
Make it brief. Use a box number if
you like. The big thing is to try, and
try and try.

Our business is to carry your adver-
tisement to likely men. It isn’t our
business to get replies for you. Yet
the chances are that you’ll get replies
—first week of trying.

Rates—2c per word first in-
sertion, and 1 cent per word
each subsequent insertion.
Five cents extra per inser-
tion if replies are to be sent
in our care to a Box Number.
Invariably in advance.

CANADIAN GROCER

143-153 University Avenue
TORONTO

with Tomato Sauce—Ind., $1.05:
1s, $1.65: 2s, $2.35; 3s, $3.50.
With Plain Sauce—Ind., %oe: ls,
$1.60; 2s, $2.30: 3s, $3.30.

Chateau Brand Concentrated Soups
—Celery, $1.25; Consomme, $1.25;

Peas, $1.25; Julienne,

; Mutton Broth, $1.256; Ox

$1.25; Pea, $1.26; Scotch

$1.26; Ohicken, $1.60;

Mock Turtle, $1.25; Tomato,

$1.45; Vermiceli Tomato, $1.25;

Mulligatawny, $1.256; Soups and
Boulli, 6s, $14.45.

Clark's Pork and HBeans, Tomalo
Sauce, Blue Label—Ind., 95¢; 1s,
$1.10; 1%s, $1.45; 2s, $1.90; 8s,

, $2.76; 6s, $8; 12s, $16.
Plain Sauce. Pink Label—Ind.
96c; 1s, $1.10; 1l4s, $1.45; 2s,
$1.90: 3s (talls), $2.76; 6s, $8;
12s, $15.

Chili Sauce (red and gold label) —
Ind.,, 95¢: 1s, $1.10; 1ls, $1.45;
2s, $1.90; 3a, $2.75.

Vegetarian Baked Beans and To-
mato Sauce—2s, $1.90.

SHeed Smoked Beef-—14s, $2.45; ls,
$3.45; 4s, $24.

Canadian Boiled Dinner-—ls; $2.45;
2s, $4.95.

Army Rations—Beef and Vegetables,
1s, $2.45; 28, $4.95,

Spaghetti with Tomato Sauce with

Sl 40; 1s, $1.90; 3s,

Tomme Ham lnd Veal Pates—1s,
$2.25.

Ham and Veal Pates—14s, $2.35.
Smoked Vienna Style Sausage— s,
75

P-u'D'e Foie—14s, 80c: l4s, $1.40.
Plum Pudding—14s, $2.45; 1s, $4.85.
Potted Beef Ham-—%s, 80c; s,

Pot%t:é ‘?‘mc (Venhon):——-%l.
Potted Veal—s, 80c; 14s, $1.46
Potted Meats (Assorted)—s, 85¢

Beef Ham—Y%e, 80c;: s,
$1.45. Beef—1s, 80c; e, $1.45
Devilled Tongue — e, 80c: %-.
$1.456. Veal—Yo, 80¢; %c. $1.45
Devilled Meats (Amnad) — %-
86e; l%s, $1.50.
In Glass Goods
Fluid Beef Cordial—20 oz. bottles.
sond W-OBG cie
Ox'u'rme — 1%. $20.00; 28,
Lunch Tongue (in glass)—1s, $11.96
Sleed Smoked Beef (ln ﬂnl)—%-
$1.80: e, $2.80: s, 90.
Mincement (in glass)—1s, ““
Po‘tzud Chicken (in glass) — 4,

Ham (in glass)—%s, $2.00.

Tongue (in glass)—%s, $2.90.
Venison (i nglass)—i4s, $2.90.
Meats, Assorted (in glase)—$2.90.
Chicken Breast (in glass) — e,

Tomato Ketchup — 8s, $1.95; 12s,
$2.46; 16e, $3.40.

Chili Sauce—10 oz., $3.25.

Peanut Bﬂﬁor — s, $1.45; Y,
$1.95; 1s, $2.45; in pails, Bs, 8le;
12s, 2& ' 24s, 28¢: 50w, 28¢.

B.C. HOPS

Jominjon Brand,
short weight pound
Dominion Brand, h-lm,
short weight pou
l;ple Leaf Bnnd % . pack-
per full weight pound. 0 40
lhple !A-f Brand, 1b. pack-
ages, per full t pound. 0.3

COLMAN'S OR KEEN's
MUSTARD

Durham, 4&Ib. jar, each ...
CANADIAN ul'n‘l PRODUCTS,

b, ints
of and ineluding Fort William
Freight allowance not to exceed
60¢ per 100 Ibs.. to other peints, v
b-case lots or more
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THE CANADA STARCH CO., LTD.
Manufacturers of the
Edwardsburg Brands Starches

l,.::xdu Starches—

40 Jbe., Canada hudry

40 Iba., 1-Ib. pkg.
Waks or Aame Oiean -

48 Ibs., No 1 Whlh or Bln.
M 3-b. cartons.... 0.

100-1b. kq'. No. 1 white e 0

200-1b. bbls., No. 1 white .

80 -lbs., ldnldlhn lll-u
Gloss, 1-lb. chromo pkgs. 0.

48 lbs., Silver Gloss, in 6-Ib.
tin eanisters

G
Cox's Instant Pewdered Gel
tine (2-qt. sise), per du
Knox Plain Sparkling Oohﬁno
(makes 4 pints), per dox....$2 &
Knox Acidulated Gelatine
(Lemon Flavor),
pints, per dos. ]
SYR
THE CANADA STARCH CO.
LTD., CROWN BRAND
CORN SYRUP
2-1b. tins, 2 dosz. in case.... 5.45
5-1b. tins, 1 doz. in case.... 6.05
10-lb. tins, 14 doz. in case.. 6 25
20-1b. tins, 14 dox. in case.. 6 20
(Prices in Hnrkime Provinces
per case h
Barrels, about 700 lbe $0
Half bbls., about 360 Ibe...
',6 bble., about 176 Ibe.
2-gal. wooden pails,

. 8, 6 tins, 714 lbs. each
No. 5, 2 tins, 37% lbs. each 26 00
INFANTS' FOOD
MAGOR, SON & CO., LTD
lobllnboonl Patent B.rloy— Dos

¥ b
lobill\m s Patent Groate—




October 24, 1919 CANADIAN GROCER 51

Have No Hesitation

n crouing SMITH

‘Bluenose’ Butter AND
It always opens up in excellent shape, PROCTOR

and its quality and flavor are remark-

ably fine. Taste “Bluenose” yourself! SOLE PACKERS

Then you'll feel more enthusiastic about

it. Order from your grocer. Halifax - N.S.
SOLE PACKERS.

SMITH & PROCTOR 3 HALIFAX, N.S.
':’-_élil'l!lﬂ‘IlI'li|?|1|i|1lEIIl‘l1Ifl“!IfIlI|l‘JIII|ilHl|IllllIllll!\‘|I|l|!|1|!|'|!\?|‘|!|5|‘ﬂ|Mllﬂ||'IIIll\I‘I‘-lél!l»lll\|!NlI‘I\lllllﬂ“\l“““l“lmg
= =
= -

. o = =
Advertising = =
Service = =
brings good results to the live, _—é_ Hams are very much lower §
wide-awake merchant who is = : : 5% £
; - : = In price—giving you an op- E
in the field to gain a reputation = P : & gy P g
for reliability and fair dealing. = portunity to offer your cus- =z
Feature Heinz 57 Varieties = tomers something real good s
with our advertising signs and | gl =
displays—let your customers = toward lower cost of living. £
know you carry quality pro- = Get our prices. Fresh, pick- s
ducts. Win the confidence of = Ld kad L od =
your trade and increase your z Al POy LU0 =
number of satisfied buyers. = =
H. J. HEINZ COMPANY e F. W.FEARMAN CO. §
* Jo & = LIMITED =

All Heinz goods sold in Canada are § HAMILTON
made in Canada. % g
3Ti‘liuﬂlll‘llll|Illlllll\|||III|||i|ll'IillllIﬁIt|?l\llIllEIIIllmlllil\ﬁlllillllIllllillIIIlIillIllllll|IllllllillIIllliIlll!l\lllwIllllllmlﬂilllllliﬂllﬁ
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2 There may be imitations of the bottle and label, but
there is only one H. P. Sauce

It's the contents of the bottle that counts—that’s the VRS ‘\-\“";,;v"
reason why the demand for H.P. is constantly increasing "
—there’s nothing just like

SR

.:’I‘;g:
&
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CANADIAN

Owing to the high
freights prevailing

CONTINUE TO IMPORT

supplies of

SPRATT’S

DOG CAKES
POULTRY FOODS

CANARY & PARROT MIXTURES
Etc.,

through SPRAT'T’S

PATENT (AMERICA) LIMITED
NEWARK, - NEW JERSEY

SPRATT’S PATENT LIMITED
24-25 Fenchurch St., London, E.C. 3, Eng.

7O 78V 781 T8V T8V 7B\ I T\ 7@Y I 78\ h 78\ Y

For Headache, Neuralgia, etc.,
recommend

MATHIEU’S Nervine Powders

Everybody knows this safe
and thoroughly reliable rem-
edy and you will find that
customers appreciate your
suggesting it.

MATHIEBU'S

NERVINE POWDERS.

For Headache and Newreign.
Conestn 00 Opeacs. Merpbome e Chiueud
oy il wleee el o few greien vl

See s bed bevAs wn
- -~ -y
— -

- o e
S L Crgpm et
sV o

f

I."."
11y

Many grocers are making ex-
tra profits from its sale. Send
us an order and begin to
share the profits yourself:

J. L. Mathieu Co.

PROPRIETORS »

SHERBROOKE - -3 QUEBEC

SO STIZ SN M7 N7 MINZ N7 M7 38

a
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GROCER

o Kcnt'neky (bars),

boxes, b

WM. H. DUNN, LTD., Montreal
BABBITTS .

Soap Powder, case 100 pkgs.. $5 95

Cleanser, case 50 pkgs

Cleanser(Kosher), cs. 50 pkgs.

Pure Lye, case of 4 doz

.  JELL-O
Made in Canada
Assorted case, contains 4 doz. 36 40

te second
CREAI POWD!BI
Made in Canada
Assorted me, contains 2 dox. tl L£ ]
Choecolate, 2 doz. 2170
Vanilla, 2 dos.

Weight, 11
rate second class
BLUE

12-12 Ib. boxes

0
COCDA AND CHOCOLATE
THE COWAN CC.. LTD.
Stirling Rg.d. Toronto,
nt.

Coeoa
Perfection Coecon, lhd.;ll and 2

Inm-

Perfection, 5-1b. tins, per b,
Supreme Breakfast Coeoa, %-
Ib. jars, 1 and 2 doz. in box,

dos.
Soluble Coecoa

(Sweetened) & and 10-1b,

tine, per Ib.

(Unsweetened Choeolate)

Sunreme Choeolate, 12-1b. box-

O P BB ooiviceianionsie o4
Snoreme Chocolate,

2 dos. in box, per box 1
Perfection Choool-h 10¢ sise,

2 doz. in box. per box
SWEET ('I!OOOLA'I'I—
!lhl‘:: Choeolate, s,

Eagle Choeolnu Y%e, 6-Ib.
boxes. 28 boxes in emse.... 0 81
Diamond Choeolate, ¥s, ¢ and
12-Tb. boxes, 144 Tba., In case 0 32
Diamond Choeolate, 8s, 8 and
12-Tb. boxes, 144 Tbe. in case 0 33
Diamond Crown Choeolate,

CHOCOLATE comrm'nous
Maple Buds, 5-b.
boxes in ease, per Ib.
Milk MedalHons,
30 boxes in ctse,
Lunch Bars, l~lb. bu& ‘30
boxes in ecase,
Coffee Drops, S-Ra ba-. 20
boxes in case, per b
Choeolate Tulips, S-1b. boxes,

30 boxes in case, per
No. 2 Mitk Wafers, 5-1b. bu..
30 boxes in case, per Ib..
No. l Vrnnh Wnlon. b, bu

No t me- '-lm s-m box,
30 box |

October 24, 1919

packed 83 cakes to box, 24
boxes to case, per box
Fruit and Nut Milk Chocolate,
2-1b. cakes, each 20 divi-
sions, 83 cakes to box, 82
boxes to case, per box
Fruit and Nnt lﬂlk Choeo-

b.
MISCELLANEOUS
Maple Buds, hney, nearly 1
b, % M n box, per doz.. $§ 50
Maple Buds, hnq. ¥, 1
doz. in box, per dos.

doz. in box,
Assorted Choeohu % b,
doz. in box, per
Chocolate Gmger. full % Ib.,
1 doz. in box, per doz
Crystallized Ginger, full % 1b.,
1 doz. in box, per doz.....
Active Service Chocolate, %4s,
4~lb box. 24 boxes in case,

Numph Choeolate, ¥'s, 4-Ib.
::-, 856 boxes in case, per

Kb,
4 Ib, 36 box

r Ib.
Mhu Ccnt sgch % gr.

435
04

LR Y

uk-,
0 48

1%
0 8
Toronto Prices
box
l‘llbert Nut Bars, 24 in bex,
60 boxes in ecase

Almond N-t Bcn 24 in box,
50 bexes In

Puffed Rice B.n. 24 in bdox,
50 boxes in

Ginger Bars, !4 in bex, 50
boxes

Fruit Bars,
boxes in

Active

Vietory Bar, 24
boxes in case

Sticks, 60 ‘l:oxu in case..

box,
Regal

24 in box, 50 boxes in case 0 95
Royal Milk Cakes, 24 in box,

e .
Maple Buds, 6ec display bc:-.
6e pyramid packages,
::uinc envelopes, 4 dox. ln

in ecase, per dosz.. 30 0%
Medallions, 10e, 1 dot. in box.

.00
Luneh Bax, 10e, 1
in (B ]
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CALIFORNIA
TOKAY GRAPES

Are now coming freely
and quality fine.

Be sure and order some.

ALSO Fl.JLL STOCK
Sweet Potatoes - Oranges

Pears - Boxed Peaches
Grape Fruit - Etc.

Add to your order
Haddies, Kippers, Bloaters, Fillets

All of which are fresh and good.
Just the thing for snappy days.

WHITE & CO., Limited

TORONTO

BROOMS

ur

Canada No. 3
fills the bill
Not too heavy, not too light

Just Right

Polished handle, pink strings, vel-
vet and tin lock finish.

The Best $9.00 Broom

We know how to make.

ORDER NOW.

WALTER WOODS & CO.

Hamilton and Winnipeg

CANADIAN GROCER

JONATHANS

- The First of the Western Box Apples

Growers of Western apples are
launching a tremendous advertis-
ing campaign all through the
country. This will certainly create
a big demand for box apples. Get
in on this at the start. Jons is the
first variety to move. October is
the month for them. Order now.

Red Emperor Grapes
Extra fine quality. Packed in
rums.

Barrell Apples—Spanish Onions
Sweet Potatoes—Oranges—

Grapefruit
Haddies and Oysters

The House of Quality

HUGH WALKER & SON

Established 1861
GUELPH, ONTARIO

The New
Lemon Pie
Filling

I’s different from
all others

Contains enough filling

for

4 Pies

A quick seller. An attractive package.

Be the first in your town to stock this new

product. Order from your wholesaler.
Or

Dunn-Hortop An ine & McLaughlin D. M. Doherty
Toronto stern Provinces Vancouver

““Meadow Sweet’”’ Cheese Mfg. Co.

LIMITED
Montreal
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CANADIAN GROCER
INDEX TO ADVERTISERS

We read the newspapers as a
business and can furnish you
with items on any subject from
new stores and new products to
tariff changes, markets, imports
and exl)oxlts. etc. We cover all
parts of Canada and United
States.

We can keep you posted.

CANADIAN
Press Clipping Service
143-153 University Ave., Toronto

L

=

What’s Wanted

Almost every week you want some-
thing which you could quite easily
secure by consulting with your fel-
low Grocers.

Perhaps you need a clerk. The best
of them read Canadian Grocer and
watch the “Wanted” page for new
opportunities.

Possibly you want to buy or sell a
grocery business. Canadian Grocer’s
subscribers are the best prospects in
Canada. Talk to them through our
columns with a want ad.

Or do you want to sell or exchange
some surplus stock? Here again the
Want Advertisement can help you.

Cost: 2 cents per word for first in-
sertion; 1 cent per word for subse-
quent insertions of the same ad. Box
Number 5 cents extra.

A

Armour & Co.
Aron & Co., Inec, J.

B

Baker & Co., Ltd.,, Walter
Bain & Co., Donald H.

Baird IAd., Alex.

Bendon Utility Co., S.
Blackwoods Ltd.

Borden Milk Co.

British Columbia Hop Co. ...
Brodie & Harvie %

Campbell Brokerage Co

Calgary Storage & Cartage ...

Canada Nut Co.

Canadian Milk Products

Cane & Sons, Wm.

Canadian Importations (P.
Daoust)

Clark Ltd.,

Clayoquot Sound Canning Co.

Olmax ‘Baler OG0 .. :viiieovs

Columbia Macaroni Co. ......

Coekburn Co., F. D. ...

Connors Bros. .

Cosgraves Pure Malt Vinegar..

D

Davies Co., Wm.. .Inside back cover
Des Brisay & Co., M. .. L 7
Dodwall & OB o ii i ik b
Dominion Canners . AREER ST
Dominion Canners B.C,, Ltd.. 7
Dominion Salt Co. ........... 56
Dominion Sugar ......Front cover
Dominion Trading Co. ........ 12

E

Eckardt & Co., H,
Escott Co,, Ltd.,

El Roi-Tan

Eureka Refrigerator Co.

F

Fearman, F. W, .. i3 ks
Freeman & Co., J. L. .........
Furnivall-New Co.

G

Gaetz & Co.
Gauvreau, Paul F.
Gillard & Co.
Gray & Co., John
Gunns Limited

Harry Hall Co.
Harry Horne Co. ............
Hanson Co, Ltd.,, J. H.........
Hargraves, Ltd.
Henderson Brokerage, B. M. ...

1
Imperial Rice Milling Co......

J

Jeffress & Co., E. W..52, Back cover
Joyee, H, S, 12

ST T RS P R R e
Loggie, Sons & Co. ...........
Lund & Co., Peter . .
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McLay Brokerage Co.
Macdonald, Adams Co. ........
Macdonald Reg’d., W. C. ......
Mackenzie, W. L..............
Macleod & Co., D. J.

Maclure & Co, A. M

Maclure & Langley

Magor, Son & Co.,

Mann & Co., C. A.

Marsh Grape Juice Co.
Marshall, H. D.

Meadow Sweet Cream Cheese. .
Mickle, George T.

Midland Vinegar Co. .......
Mathieu Co., J. L. .....

Moore & Co.,

Mount Royal Milling Co. ......

N

Nagle Mercantile Agency
National Biscuit Co.
Nutrient Food Co. ............

0
Oakeys & Sons, Ltd., John....

o

Pacific Cartage Co. ...
oL A e S e
Patrick & Co., W. G.

Pennock & Co., Ltd.,

Perry & Co, H. L

Pullan, E.

Regina Cold Storage

Rex Chemical Co. ...... S
Rock City Tobaceco Co. .. . ...
Rose & Laflamme ......... ...

Salada Tea Co. ..............
Sarnia Paper Box Co
Scott-Bathgate Co., Ltd
Sibbaid & Co.

Sileocks & Drew

Smith & Proctor

So-Clean, Ltd.

Spratts, Led. ..

Taylor & Pringle
Thompson & Co.,
Toronto Pottery Works
Toronto Salt Works ...
Trent Mfg. Co.

Venables & Merryfield

w

Wagstaffe, Limited

Walker & Son, Hugh

Wallace Fisheries, Ltd.
Washington Sales, Geo. .......
Watson & Truesdale .........

Welch Grape Juice Co.
Inside front cover

Western Canada Flour Mills.. 47

White & Co.

White Cottell's

White Swan Spices and Cereals,
Ltd

L
Woods & Co., Walter
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STONEWARE

Buy Now—Butter Crocks»
Jugs, Churns, Flower Pots:
etc. Ask for lateit cata-
logue.

The ; Toronto Pottery Co.
Limited

Dominion Bank Bldg.
TORONTO

We are now located in our new and mere
spacious warehouse at

60-62 JARVIS ST.
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL’S

Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co.,Camberwell, London, Eng.

Agent:
W. Y. COLCLOUGH, 259 Kingsweod Rd.,
Beach 2170 Toronto
J. E. TURTON, Board of Trade Building,
Montreal.

The LV PICKLE

Manufactured b
GILLARD & CO,, LlMlTED
London, Englund
‘An English Delicacy of High Repute

Mager, Son & Ce., Ltd, 403 St. Paul St.
(Place Royale), Montreal.

Order from your jobber to-day.

“SOCLEAN”

the dustl

SOCLEAN, LlMlTED

Manufacturers TORONTO, Ontarie

NEW REGULATIONS
RE MARITIME LOB-
STER INDUSTRY

New regulations gov-
erning the lobster pack-
ing industry of the Mari-
time Provinces are pro-
vided for in an amend-
ment to the Meat and
Canned Foods Act, of
which notice has been
given by the Govern-
ment. The resolution
provides for a more ex-
act definition of dry
lobster meat and dry
meat, for a correct de-
scription of the contents
of cans of fish and shell
fish, including minimum
weight; and that no
weight be used without
the written permission
of the Fisheries Depart-
ment. Provision is also
made for the correct
labeling of all cans of
fish or shellfish imported
into Canada, and other
particulars, in c luding
weight of contents,
place of origin and the
names of the packer and
also of the importer.

"CLIMAX PAPER
BALERS

ALL STEEL--FIREPROOF

“Turns Waste
into Profit”

12 SIZES
Send for Catalogue-

CLIMAX BALER CO
Hamilton, Ont.

Belected eggs, creamery butter,
fancy dressed poultry. It will pay
you to buy your supplies from

C. A. MANN & CO.

LONDON, .
Phone 1577 SRR

ESTHELIC
MANUFACTURERS ' =

RM’H‘O e & (°

The SARNIA PAPER BOX CO., Ltd.

SARNIA, ONT.
Manufacturers of :
Ice Cream Cartons, Parafined.
Butter Cartons, Parafined.
Egg Cartons: Special Egg Fillers.
Folding Candy Boxes; also handy
Parafine boxes for bulk Picklen
Mince Meat, ete.

BEANS
Handpicked or Screened

in car lots
Ask for quotations

Geo. T. Mickle, Ridgetown, Ont.

30 DOZ. CASE FILLERS

ONE DOZ. CARTON FILLERS
#-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO.,LTD.
TRENTON - ONTARIO

SALT

All Grades--Carloads
THE DOMINION SALT CO., LTD.
Manufacturers and Shippers

SARNIA 1 1 1 ONTARIO

These one-inch spaces

only $1.60 per insertion
if used each issue in the

year.
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Classified Advertising
Advertisements under this heading 2¢ per word

for first insertion. lc for each subsequent.

Where copies come to our care to be forwarded,
five cents must be added to cost to cover post-
age, ete.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittance to cover
pany all advertisements. In no case can this rule
be overlooked. Advertisements received without
remittances cannot be acknowledged.

cost must accom-

POSITIONS WANTED
SITION WANTED BY EXPERIENCED

wholesale grocery shipper. Apply H. Bassett,
Lennoxville, Que.

TRANSLATIONS

FNGLISH INTO FRENCH — COMMERCIAL,

‘ Finanoial and Technieal Literature. Adver-
tising booklets, catalogues, circulars, posters.
Private correspondence. Manufacturers and
Manufacturers’ Agents desiring English to French
translations will secure expert service at a mod-
erate rate by addressing Leom A. Archambault,
P.O. Box 135, Station B, Montreal.

WANTED

Specialty salesmen for the City of
Toronto, and to make occasional
calls at outside points, on retail
grocers.
A wonderful opportunity for the
right young man with prospects
according to his ability in getting
business. Our lines are world-
known. Apply stating -experience
and salary expected.

Care CANADIAN GROCER,

MacLean Pub. Co.,
Montreal.

AGENCIES WANTED

AGENC[ES WANTED -~ PRODUCTS FOR

wholesale distribution and mail order articles
of , merit desired. Send full particulars. L. E.
Ruel, manufacturers’ agent, 8 Couillard 8St.,
Quehee.

BY A WESTERN COMMERCIAL TRAVELLER

(now residing in Halifax) with an excellent

ti th gh the three Maritime Pro-

vinces and covering same four tifhes a year; good

lines to sell on commission. Addres Rolph, P.O.
Box 1027, Halifax, N.S.

CANADIAN GROCER

October 24, 1919

Baker’s Cocoa
and Chocolate

MAKE AND
KEEP GOOD
CUSTOMERS

They are mcsu
reliable goods sold
with a positive
guarantee of pur-
ity and superior
quality; put up in conformity
with the Pure Food laws; are
readily sold, giving a quick
turnover of stock.

REGISTERED
TRADE-MARK

MADE IN CANADA

WALTER BAKER & CO. Limited

Montreal, Can. Derchester, Mass.
Established 1780

WANTED

\VANT’ED -~ STEADY, RELIABLE MARRIED
man experienced in grocery business desires
position. Address Box 27, Port Dover, Ont.

\VANT!'ID--A THREE DRAWER CASH RE-

gister, cheese cutter (computing), Bowser oil
pump and a grocer’s refrigerator. J. W. Shier,
Jr., Tamworth, Ont.

WXA.NTED—F“"!’Y OR ONE HUNDRED GAL-

lon Bowser oil tank. State lowest cash price.
Box 564, Havelock, Ont.

\VANTED — EXPERIENCED WHOLESALE

grocery brokerage salesman for Winnipeg.
No other need apply. Wire or write to Nicholson
Rankin Ltd., Winnipeg, Man.

\VANTDI)——AT ONCE, EXPERIENCED SALES-

lady for general store; good wages, short
hours and steady position to the right party.
Apply stating experience and salary required to

A. L. Bicknell & Co., Dunnville, Ont.

“IANWN RENT WITH THE OPTION OF

buying a general store. Situated between Fort
Erie, Ont., and Port Rowan, Ont. Box 740, Cana-
dian Grocer, 143 University Ace., Toronto, Ont.

FOR SALE

FIR-BT-CLASS STOCK OF GENERAL MER-

chandise, also buildings, store, warehouses and
dwelling ;: stock invoices about $12,000; will re-
duce to suit purchaser. Box 782, Canadian Groeer,
148 University Ave., Toronto, Ont.

FIR-ST-CLASS STOCK OF GENERAL MER-

chandise for sale. Stock $15,000 can be re-
duced. Fixtures $1,660. Buildings $2,800. An-
nual turnover $60,000. Net profits over $7,000 per
annum. Post Office in connection brings over
$700 a year. Town in the centre of a mixed
farming district. $8,000 cash required. Apply to

. C. H. Clerkson, Swanson, Sask,

WHEN ANSWERING ADVER-
TISEMENTS KINDLY MENTION
NAME OF THIS PAPER
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IN ANY SIZE QUANTITY

JUTE - SUGAR

AGS

AND COTTON LINERS.

E. PULLAN|
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CANADIAN GROCER
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Something Extra Good
in Smoked Hams!

WE’RE just coming into the season when Smoked
Hams enjoy a big sale—and when you can do a
brisk, steady business bv featuring them on your pro-
vision counter,

Smoked and S.P. Hams we are now supplying to the -
trade. These mild-cured, tender, fine-tasting hams will
give your customers the utmost satisfaction and bring
vou excellent “repeats.”

We have them in all sizes to suit your trade—large
and small—and the prices are the most attractive we
have been able to offer for a long while.
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Ask our traveller when he calls—or drop us a card
asking for quotations. Prompt shipments and careful
attention given to mail orders.

wunDAVIESum

TORONTO -. MONTREAL

You'll be more than pleased with the splendid line of =
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CANADIAN GROCER

Four More Blue Seal Products
To help you build a Bigger Business

Camembert Cheese is delicious in
all cheese recipes, with macaroni
and for potatoes au gratin. Up-
holds the Blue Seal reputation.

Antipasto is a brand new product
made with Tuna fish, pickles and
Truffle in Italian oil sauce. Deli-
cious for salads.

Cream Cheese. Not the ordinary
kind, but with a delicacy and flavor
which is distinctive. Your -cus-
tomers will like it.

Pimento Cheese completes the
Blue Seal cheese family. It has a
distinctive flavor which caters to
customers who want variety.

E. W. Jeffress, Limited

WALKERVILLE,

ONTARIO

Distributors:

W. G. Patrick & Co., Limited, Toronto
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