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Robinson’s 
Patent 
Barley

Needs Little Pushing.
Your Customers Will Like 

it, and a Demand 
is Immediately Created.

MAGOR, SON & CO.,

Robinson’s Patent 
Barley

is a Healthful and 

Nutritious Food for Young 

and Old,

For Particulars, Address

403 St. Paul Street, K ONTREAL 
30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

IF MRS. SMITH ONLY KNEW
that in making gravies, sauces, custards and soups she could 
make them thicker, smoother and richer by using

Benson’s Prepared Corn
just think how soon she would be telling all her friends about it.
You might suggest this to Mrs. Smith and all the other Mrs.
Smiths and get them started. Explain to them that Benson’s 
Prepared Corn makes these sauces and gravies free from lumps 
and without the insipid raw taste that flour imparts. You will 
find your sales of Benson’s Prepared Corn will increase.

# Fdwardsburg Starch Co
LIMITED

MONTREAL-CARDINAL-TORONTO -BRANTFORD -VANCOUVER
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THE CANADIAN GROCER

THE SILENT 
SALESMAN

Goods whose’j trade-marked names have grown familiar to the 
publicfneed no word-of-mouth explanations on quality 

or price, for they are their own “Silent Salesmen.”
All you have to do is to display them—think 

of the saving of energy you make when 
you stock with goods of spotless 

reputation! Three “Silent 
Salesmen” are printed below.

Made in a Model Factory absolutely new and 
up to date. Made only from the finest Tagan
rog Russian Wheat, the only Wheat from 
which the finest quality of macaroni can be 
made. Nothing better can be produced.

Codou’s Macaroni
Genuine French

Seedless Raisins and Prunes. Dried Apricots, 
Peaches and Pears in all their original good
ness- A revelation to the grocer who has 
been buying other Brands.
Selected with the greatest care and shipped in 
original boxes right from the Vineyards and 
Orchards on the Pacific Coast.
Look for the “Griffin” trade mark before you buy.

Griffin & Skelley’s 
Dried Fruits

Griffin & Skelley’s 
Canned Fruits

Picked by skillful hands, chosen by evcr-watch- 
ful eyes, packed in the Factory of Precision— 
the best that Dollars and Cents and Brains and 
Sense can offer particular folks.
Canned Asparagus, Apricots, Peaches, Pears, 
Cherries, Plums and other wanted table fruits. 
Quality Goods !

You know what you get when you buy these.
All warranted by the shippers.

ARTHUR P. TIPPET & CO., Agents
MONTREAL TORONTO
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CLARK’S
PORK

AND
COOKED
CORNED

BEANS

:lark’
<5> v 5? ' ^ *
MOhtRLAL

k
.<>'

uCHATEAU”
BRAND

CONCENTRATED

SOUPS

ENGLISH
ROAST
BEEF

BEEF STEAK
JNIQf

AND

ONIONS

SLICED
SMOKED

BEEF

-

StICEC
SMOKE:

W. CLARK, MONTREAL
Manufacturer of

HIGH GRADE FOOD SPECIALTIES
2
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BORDEN’S

SANITARY CANS
Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk at dt

Sanitary Can Co., Ltd.,

EAGLE BRAND EVAPORATED MILK 
CONDENSED MILK peerless brand

°f BoboïhS

1 b«ar the signature.ar *ne signatu re- /.**,

By recommending these Brands 
you will please your customers.

They are the best that 
Science can produce.

BORDEN’S CONDENSED MILK CO.
‘Leaders of Quality" Established 1857

Sales Offices and Agencies:—
MONTREAL TORONTO WINNIPEG 

and VANCOUVER

=«*JS3ïJF»:
w«rs£Si

HARK REGISTERS

UNSWEBTêHJ .|(

evaporated

Maaon CSX Hickey, Winnipeg end Calgary 
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver
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All varieties of the high-class Biscuits manufactured 
by this old-established and widely known Scotch 
Firm are now being regularly imported and can be 
------supplied in all parts of the Dominion.-------

SAMPLES AND FULL PARTICULARS FROM

SNOWDON & EBB ITT, 325, Coristine Building, Montreal. 
NEWTON A. HILL, 25, Front Street, Toronto.
MASON & HICKEY, 287, Stanley Street, Winnipeg.
The STANDARD BROKERAGE CO.,

852/864, Cambie Street, Vancouver, B.Ç.

You will find that

“Granola

to Hie Majesty 

King George V.

Established 1817.

are excellent with 
cheese. They are 
crisp, not too sweet, 
and have a particu- 
larly pleasing 
flavour, which 
tempts the appetite. 
They are appro
priate at all times, 
and may be served 
at luncheon, tea, 
after dinner or 
. . . supper . . .

Modfafattg

By Special 

Appointment

Biscuit Manufacturers,

Glasgow and London.

Digestive”
Biscuits
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Simcoe ” Brand 
Baked Beans 

In The Lime

Perfect Beans 
Perfectly 
Prepared
Only the choicest beans are 
used and the latest methods 
of preparation employed in 
putting up this noted brand of 
Baked Beans.
They have the rich, nutty flavor 
of the old New England dish.
“ Simcoe ” Brand Baked Beans are 
put up in Tomato and Chile Sauce 
in different-sized cans.
They are packed solidly without excess 
fluid. Recommend the 3’s Family Size. 
They contain more (by actual weight) 
than the Flats sold by other packers 
The net weight is greater. Look for the 
green label on the top of the tin.

DOMINION GUNNERS LIMITED
HAMILTON CANADA

m
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Where Ever You Go You Hear This Remark
“I Never Get a Sauce Like

BRAND’S A1 SAUCE ♦f

Whether you dine at a first-class hotel, cafe, or 
at a private home, you will be sure to find this 
Sauce. You often hear the above remark made by 
men and women who know and appreciate a good 
sauce and relish the peculiarly different flavor it has.
Brand’s A1 Sauce has been the relish of Royal house
holds for years, and is now making for itself a world
wide reputation.
Especially is it becoming the relish of Canadians, and 
all good Grocers in the country are stocking it as a 
sure seller and a profit-getter for themselves.

ORDER NOW FOR FALL

BRAND & CO., Limited &Eala™
H. HUBBARD, 27 Common St., MONTREAL MAYFAIR, LONDON, ENG. 
McLEOD & CLARKSON, VANCOUVER, B.C. NEWTON a. HILL, 25 Front St. E., TORONTO

The Favorite Pickle

BAIRD’S
SECOND TO-NONE

PICKLES

The Perfection 
of Quality.

Johnston, Baird A Co.
Qlabgow, Scotland

AeenU: -Medere A Leneley, US., 12 Front E_ Toronto. «04 
UnSeey Bide- Montrée): W. L. McKenzie * Co.. Wineipesi R S. Bed- 
linetoe a Co., Venconrer; S« hefield * Beer Commneion Merchente. 
St. John. NS.: W. J. Mabeny. Boerd of Tredo Bide-. St. Jobn’e. Nfd.

Get New Trade
and keep it by pushing the sale of Minute 
Tapioca. Just tell your customers this: 
By using

Minute Tapioca
a delightful, dainty and wholesome dessert is 

ready in fifteen minutes. 
Minute Tapioca is perfect
ly pure. It is made in the 
largest and most sanitary 
tapioca factory in the 
world. Six quarts to a 
package,

Amk your Jobbor tor 
Mlnuto Taplooa

Minute Taplooa Co-

MINUTE

ALWAYS READY

TAPIOCA
NO SOAKING

Oran go, Maao.
Cansdian Raprcscntatlvsa 

Canadian Specialty Co , Toronto 
R. B. Hall 8t Son, Montreal 

V. S. Clawaon, 6 Co., St. John, N.B.
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They Ask for Their Saleslips
The seventy thousand merchants in all lines of business who use

With
Only
One

Writing
#MJCaskEv The End 

of
Drudg

ery

Dominion Register Co., Limited
90-98 Ontario Street,
Agencies in all Principal Cities.

Toronto, Canada
519-521 Com and Produce Exchange, Manchester, Eng.

Manufacturers of the famous McCaskey SURETY Duplicating and Triplicating Salespadsand single carbon pads in all varieties

find that their customers ask for their saleslips—the itemized ac" 
counts of their purchases—showing the total amount due. They 
want to know what they owe.

<1 The McCaskey System cuts 
out useless bookkeeping. It 
keeps every account posted and 
totaled to date. It is an auto
matic collector. It furnishes 
proof of loss in case of fire.

y It flags the merchant at every 
danger point.

Q No merchant can afford to be without it—it is sold on easy payments if desired and pays for itself, 
y Information is free Write for catalog to-day.

y The McCaskey System saves 
time, labor and money for the 
merchant. It protects him 
against forgetting to charge, 
(if he taila to write the slip the 
customer asks for it.)

y It is 
limit.

an automatic credit

A SOURCE OF PROFIT IN

St. Vincent Arrowroot Growers’ 
and Exporters’ Association

KIN6ST0WN, - ST. VINCENT, B.W.I.

ARROWROOT
One of the best gifts of the New World has only recently 

come to its own in a large way. For a century or more St. 
Vincent has shipped the bulk of the world’s supply because St. 
Vincent Arrowroot is the best.

Recently, the enormous increase of the use of cocoa and 
chocolates and the study of domestic science and nursing have 
brought it into common use among a much larger portion of 
the people.

There is a large profit for the dealer in handling Arrowroot 
as it rapidly makes its way among the consumers.

Arrowroot makes delicious Blanc Manges, 
Puddings, Biscuits, Cakes, etc., and is in
valuable as a diet for invalids.

Samples, recipes, grades and prices given 
on application to the Secretary of the

i



THE CANADIAN GROCER

Pink’s

SSs-35

Pickles
are at the Top

When it is a question 
of quality and flavour
Pink’s Pickles are on
top every time.

Only the choicest 
selected vegetables are 
used in their prepara
tion, and they have an 
excellent reputation.

Packed in lever top 
glass bottles and gallon 
stone jars.

THE MANUFACTURERS’ AGENCY CO.
Montreal, J. W. Windsor, 22 St. John St.
St. John, N.B., S. Cecil Irvine, 48 Princes» St. 
Halifax, N.S., C. E. Creighton, Bedford Chambers. 
Boston, U.S.A., Gen. Sales Office, 24 Milk St.

E.&T. Pink,London,Eng.

GET A REPUTATION 
FOR SELLING 

GOODS OF CLASS!
You can sell and honestly recommend the SHIRR1FF 
EXTRACTS. They will give your customers the 
greatest satisfaction, being purer, stronger and more 
true in flavor than any other make.

It stands to reason that if you hand a confiding customer 
a trashy extract, she will buy that commodity somewhere 
else next time. And while she is buying that, she will 
most likely order something else if your competitor is 
wide-awake—as he most likely will be.

Mors
Than
Ninety
Flavors

More
Than
Ninety
Flavors

ALL SHIRRIFF’S EXTRACTS are best in their 
line, but the greatest success of all is

Shimtts
TRUE VANILLA

Made from the real Mexican vanilla bean, it has the true 
vanilla flavor. This flavor is almost unknown now, because 
of hundreds of chemical concoctions on the market under 
the name of “ vanilla.”

So, if you sell SHIRRIFF’S TRUE VANILLA, you 
will be giving your customers an extract that will be a 
revelation to them.

You will please them and add to their confidence in the 
goods you sell, generally.

WE GIVE YOU A GOOD PROFIT ON 
EACH SALE WITHOUT LOWERING 
OUR STANDARD OF QUALITY.

IMPERIAL EXTRACT CO., Toronto

s
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TO THE LB.

PERRIN
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NOONOl

ABOUT

TO THE LB.

PERRIN’S
OPERA
Our latest Biscuit 

delicacy

FINGERS
Dainty design.unique 
and rich in flavor^

trade mark registered

THE STAR EGG DELIVERY SYSTEM
Gets the Business and Saves Your Money

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

The only system especially invented for delivering 
eggs by vehicle. Stops all breaVage and miscounts. 
Costs less to install and operate than paper bags or 
boxes. Satisfies customers and furnishes the best kind 
of advertising medium possible

It will pay you to find out all about STAR EGG 
Made in one end two doien sixes. CARRIERS AND TRAYS.

Write to-day for particulars and we will send you two valuable books :

“ SAFE EGG DELIVERY ” and “ SAMPLE ADS ”

Star Egg Carriers are licensed under Canadian Patent Ne HS6S, te be need only with trays supplied by us Manufacturers, 
iebbere or agents supplying other troye for use with Star Egg Carriers are contributory infringers of our patent 
rights and subject themeelree to liability of prosecution under the Canadian patent lews.

STAR EGG CARRIER 6& TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

II
o
I
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“ In addition to tracing direct business to 
our advertising in The Canadian Grocer

our representatives, working all the way 
from Sydney to Victoria, have many times 
reported the assistance it has been to them, 
because the trade had already been 
acquainted with our lines.”

This is an extract from a letter written us by a Toronto 
firm doing a national business. It incidentally touches on 
one of the most important points in trade advertising.

COLES

There is One Reason Only
Why you are not interested in a COLES.

You don’t need an Electric Mill.

But when you 
do-— remember 
the

AGENTS—Chase &. Sanborn. Montreal Todhunter. Mitchell &> Co., 
Toronto & Winnipeg : James Turner & Co.. Hamilton. Ontario; 
Kelly. Douglas & Co.. Vancouver. B.C.: L. T. Mewburne &. Co.. 
Calgary. Alta.

COLES MFC. CO.,

and we can’t 
emphasize this 
too strongly.

Our line of hand 
and electric 
mills is sure to 
include a mill 
for your needs 
and at a reason
able price.

PHILA., PA.

You’re 
Armed For
Hard Ones

when you have a stock of STERLING BRAND 
RELISH. It is sure to please your most 
exacting customer. This table luxury is ab
solutely pure and fills the modern want of a 
modern public. You will be well armed for all 
the hard ones if your stock contains this Sterl
ing Product. Look over your stock to-day.

THE T. A. LYTLE CO.
Limited

Sterling Road, - Toronto
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New PEAS «"«■ «•'"Ti
in Cooking Nets (fci'

You may have new pea» 
now, or at any time of 
the year, if you buy 
Farrow’s “ Patent Net” 
Pea» and cook them as 
directed.

FARROW’S 
1 Patent Net’ PEAS
are the hnest early green peas, gathered at the beginning of the eeason when peas 
are sweetest, most tender and delicious Our process preserves all their natural 
flavour. When cooked they are so delicious and tender that you cannot detect 
them from fresh garden iieae. They are very easily cooked and remarkably cheap 

a 10 cent Net provides liberal portions for 8 i eople. Farrows Patent Net 
Peas are English grown, absolutely pure, free fr m all preserva
tives and colouring matter.

The iraadesl 10 ceal iiae the Old Ceuoti

CANADIAN AGENTS

uz r. Patrick St Co., 77 York Street, Toronto.
W' TA. MacNab St Co., Cabot Bldgs., St. John's. Newfoundland.

W. A. Simonda, Union Street, St. John, N.B.
Ruttan & Chapman, Fort Garry Court. Main St., Winnipeg. 

RoaeSt Laflamme, 400 St. Paul St., Montreal.
C. F. Choate & Co.,Pickford 8t Black's Wharf, Ualifa

0
*

FARM

CREAM
SODAS

^UR Sunshine Bakery is one of the finest 
in the land. We have every facility for 

producing clean, high-grade soda biscuits, and 
output enough to ensure there being no stock 
kept on hand long enough to even lose its 
delightful crisp freshness. Ramsay’s Farm 
Cream Sodas are always most satisfactory 
stock. Don’t deceive your patrons by offering 
them an inferior article.

Ramsays Limited
330 Nicolet Street MONTREAL

4 J_ 4
Three Lines You Should Know 

and Introduce to Your 
Customers

Tone up your stocks of Condensed Milk by adding these 
three lines New Ones and Good. They will bring you new 
customers and quick returns.

Sl. George Evaporated Milk, 4 doz. in case, $3.35 
Princess Condensed Milk, 4 doz. in case - $3.90 
Banner Condensed Milk, 4 doz. in case - $4.40

Order from your wholesaler or direct from the tactory. 
Delivered in 5 case lots to any point in Ontario or East to 
Halifax.

J. MALCOLM ®L SON
ST. GEORGE......................................................................ONT.

To the Manufacturer or Wholesaler
If it were possible to employ a traveller who 

could call on thousands of the best dealers all through 
Canada every week, what salary would you figure 
he’d be worth—even supposing he did nothing 
more than go in and shake hands with these dealers, 
under such circùmstances they’d be glad to see him.

Would he be worth $200, $300 or $500 per 
week? Many a house would pretty nearly let him 
fix his own salary.

Equip an advertisement in this paper with a 
verbal handshake for every dealer in Canada, and 
a frank, brief, pointed talk about your goods and you 
add a traveller to your staff who will make thousands 
of calls a week for you at a salary of $4 to $8 a week- 
less than you would pay a first-class stenographer.

Of course this traveller won’t displace any of 
your regular salesmen, but he will help them to sell 
more goods and open up more new accounts.

11
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THE RIGHT THING !

SHOWS A 
GOOD PROFIT

TAKE NO 
SUBSTITUTE

are packed under official inspection in guaran
teed pure Olive Oil.

IF YOU WANT A RELIABLE QUALITY— 
SURE TO PLEASE YOUR CUSTOMERS, 
ORDER AT ONCE FROM YOUR WHOLE
SALER

ki FaIiIihin ^ VnrrISnAntsKim10 Brand oOffllllOS
OR WRITE FOR PARTICULARS TO:

MONTREAL, J. W. Windsor 
QUEBEC, Albert Dunn 
HALIFAX, A. B. Mitchell 
ST. JOHN N.B., W. S. Clawson & Co. 
TORONTO, A. E. Richards & Co. 
HAMILTON, A. E. Richards & Co.

LONDON, ONT., Geo. H. Gillespie 
WINNIPEG, W. H. Escott Co. 
CALGARY, H. Donkin & Co. 
EDMONTON, Dominion Brokerage Co. 
VANCOUVER, H. Donkin & Co.

IT



Our Coffee is the Queen of Blends
Sales are increasing every day for our celebrated 
Sweetheart Brand Coffee. The most delicious and 
appetizing drink of the day. Your customers want it.

THE CANADIAN GROCER

Trade Mark of Quality

Prices Right.Quality Guaranteed, Satisfaction Assured.
Can you do bettor?

I X L Spice & Coffee Mills, Ltd.
LONDON, ONTARIO

ST. CHARLES MILK 
WERE LINED UP
you would find the best 
of them handling

ST. CHARLES 
EVAPORATED

MILK
That is because this pro
duct comprises a line that 
is a huge seller and al
ways makes good.

A PERFECT
SUBSTITUTE

for milk or cream in their 
unmodified form.
Simply pure milk put up 
in small tins.

IF ALL THE 
GROCERS 
IN CANADA

%

St. Charles Condensing Co.
INGERSOLL, ONT., CANADA

BIG FALL TRADE
Your receipts will doubt
less be increased if you 
make room on your 
shelves for the dainty

“MEADOW-SWEET” CHEESE
package. Veritably the “ King of all Package 
Cheese." A rapid and profitable seller.

10 CENTS RETAIL

OUR AGENTS
for Manitoba and Saskatchewan are LANG BROS., 

307-309 Elgin Avenue, Winnipeg.

A large fresh stock is always carried at this 
office for our customers’ benefit.

The Meadow-Sweet Cheese Co.
21 Bonsecours Street, MONTREAL

A malted wheat flake for breakfast.
It’s easy to sell and good to eat. Prof
itable to the grocer and highly satisfac
tory to the consumer.

Made by THE H-O COMPANY, Hamilton, Ontario
_

anyBicm S'*.

À a_//\\ m
f
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A REMARKABLE OFFER
25 1-lb. boxes for $2.10

“Orsenigo” Brand Macaroni
This Macaroni is perfect in every particular. No expense is spared to 

make it right. Made from the very best quality Russian Tananrog Wheat.

Profit. Repeat Orders. Quality.
Three guarantees associated with all of our goods

fa J
IMMEDIATELY 0^1

Tf )
TORONTO mV/ # (/ MONTREAL

Specialists in Italian Products

Have No
Hesitation

in deciding in favor 
oi a fixture that. 
saves its cost by 
cutting cheese 
ACCURATELY.

• he
Perfection 

Cheese Cutter
encased in a handsome glass and wood, highly polished 
case, prevents the giving oi over-weight by its attachment 
for exact measuring, doing away with the accumulation of 
dried-up scraps and crumbs.

THE UNUSUALLY MODERATE PRICE we ask for 
this fixture will surprise you.

The
American
Computing
Co.
of Canada
Hamilton, Canad

TO THE WHOLESALE TRADE ,

West India Co., Limited
305 St Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OF:

Sand bach, Tinne & Co., Liverpool, Eng. 
Sandbach, Parker ds Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jairiaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara,
which was established there in 1782.

1

Amk us for pr/oee before filling 
your orders for the oomlng season

West India Co., Limited
14
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The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Redpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that.

All Grocers who have regard for the best 
and most permanent custom will give “Redpath" 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
E»UUia«a ia 1S54 by Jofc« E«a»alS

You are the man we want
—that is, if we haven’t yet had the pleasure 
of putting an

ELGIN
National Coffee Mill

PARIS LUMPS 
in 100, SO and 25 lb. boxe, 

and in Red Seal” 
duet proof carton*.

in your store. No mill can match the “Elgin" 
for rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish. 
Equipped with special adjuster device and 
the new style force feed steel-cutting grinders

Ask any of the following jobbers
for our illustrated catalogue:
WINNIPBG-G. F. * J. Galt (and 

branches): The Codville Co. (and 
branches): Foley Bros.. Larson & 
Co. (and branches).

VANCOUVER—The W. H. Malkin 
Co.. Ltd. Win. Braid * Co.: Kelly. 
Douglas & Co.. Ltd.

HAMILTON—James Turner At Co.: 
Balfour. Smye At Co.: McPherson, 
Glaeaco At Co.

TORONTO-Bby. Blain. Ltd.
LONDON—Gorman. Eckert At Co.
ST JOHN. N.B—G. B. Barbour At 

Co.: Dearborn At Co.
REGINA. Saak.—Campbell. Wilson 

At Smith.
MONTREAL —The Canadian Fair

banks Co. (and branches).
EDMONTON. ALTA.—The A. Mac

Donald Co.

XWoodruff & Edwards
co.

EL6IN, ILL., U.S.A.

Dried Fruit for 
Particular People

Will Satisfy
This Mark on Every Box

Place Order Now for 
Fall Delivery

All First-Class Jobbers Handle.

B> Rev à!
/.-A '

2Vvr>
Lellerv Paient.

nil ■ J--Ï / -rvi

NELSONS
GELATINE

is a perfect ly pure Gel.it me 
in powder form, ready ton 

immediate use without 
soaking.

C. NELSON, DALE & CO., LTD.,
WARWICK, ENGLAND.

15
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Tartan Brand Teas, Coffees, Spices, Extracts, Baking 
1911911 0191111 Powder, Canned Fruits and Vegetables
Salmon and Sundries. Every tin and package guaranteed.

Wagstaffe’s

Brand |mi,eria|
THE SIGN OF PURITY PI

BALFOUR, SMYE & CO.,

Jams, Jellies, Marmalade

The above lines are fully guaranteed 
for quality, appearance and sale.Vinegar.

Phone 3595. Exchange to all departments,

WHOLESALE 
GROCERS . . HAMILTON

WOMEN 
KNOW

When an article 
they use for 

cookery 
purposes 

is right.

FOREST 
CITY

Baking Powder
not only stands the Government 
test for purity, but it stands the 
Kitchen test in every household in Canada.

That's not a bad recommend for a baking powder. Can 
you aflord to let your opposition sell it and you not ?

Gorman, Eckert & Co.
LONDON, Ont.

LIMITED 

WINNIPEG, Man.

THE
“WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write lor Illustrated Catalogue 
" MODERN GROCERY FIXTURES' 

and let us give you an estimate.

Walker Bin & Store Fixture Co.
LIMITEDununutmii

: ViIm. A Tra.M.I., Wlulp«f. Em.
....ilk.*.at.•£«. twk Beylin, Ontario

■wlresl i V. 8. SlUecà, S3 $1. Klcfceles Street

Fresh Cow's Milk - Evaporated
In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk
Absolute cleanliness and purity are preserved, and each can is guar

anteed pure and fully sterilized.
You can stake your reputation on its purity and perfection. The profit 

is a good one. See to your stocks to-day.
Made in Canada by Canadians

THE AYLMER CONDENSED MILK CO.. Limited
Head Offices, HAMILTON, ONT.

Aylmer, Ont.
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Ko-Ko-But
THE PERFECT 
COOKING BUTTER

What It does
KO-KO-BUT makes cooking better, 
cleaner, more digestible, more nutri
tious, and more wholesome.ljU
For Frying, KO-KO-BUT is excellent. 
It cooks the food to a nicety and does 
not spatter in the pan.
Cakes—bakings of all kinds made with 
KO-KO-BUT keep fresh longer.
KO-KO-BUT does not make the bak
ing soggy, nor ooze out.
KO-KO-BUT does not evaporate, it 
keeps fresh longer than any animal 
product, and never turns rancid.
KO-K O-B U T saves money — less 
KO-KO-BUT used than butter or any 
other shortening.
REMEMBER KO-KO-BUT is 100 per 
cent, pure, there is no water, no waste. 
1 lb. goes as far as 1J lbs. butter or 
other shortening. (Butter contains as 
high as 20 per cent, water—KO-KO- 
BUT none.) This is KO-KO-BUT 
economy. Cooking is cleaner and al
together better. This is KO-KO-BUT 
satisfaction.

Send us a list of names and ad
dresses of your customers and we 
will mail each of them a useful book 
of KO-KO-BUT recipes. If you 
place a trial order with us we will 
notify each one on list that you are 
stocking same.

Dominion Cocoanut 
Butters, Limited

MONTREAL, QUEBEC

Goods With A Profit.
Goods With A Reputation. 

Goods With An Appearance.

“L’ETOILE” BRAND
MACARONI VERMICELLI SPAGHETTI

You need something '‘worth while” now- 
a-days, and you need have no hesitation 
either about ordering our goods or recom
mending them to your most particular cus
tomers.

They are Cheaper
than the imported, but attperior. Experts from 
France and Italy have told us so

The Best Houses in Canada
handle L’Etoile Goods ! A big recommenda
tion.

WRITE

Cie Française des Pates Alimentaires
6-9 HARMONY STREET, - MONTREAL

Globe
■ ■

GLOBE

There is bound to be a great business passing in 
Macaroni and Vermicelli and you cannot very 
well afford to miss any of it.

“Globe” Macaroni
SHOULD BE MADE YOUR LEADER 

BECAUSE
Its quality is guaranteed.
It contains no maize or rice flour.
It is manufactured in a scrupulously clean 
factory.

GOOD PROFITS SURE REPEATS

D. SPINELLI CO.
REGISTERED

MONTREAL - - QUEBEC

pang
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^JAPAN^
Is the only tea-producing country in the world which prohibits the export of artificial, faced, 
colored, or adulterated tea—Ask

FURUTA & NISHIMURA
or their Agents for quotations on Standard or NEW SEASON’S tea now arriving.
HEAD OFFICE—NEW YORK BRANCHES—MONTREAL and CHICAGO

Apart from the unquestioned quality and 
flavor of

GINGERBREAD
BRAND

Molasses
it will sell readily because the large 
variety of sizes in which it is put up can
not fail to suit every individual require
ment of your customers.

Gingerbread Brand is a strong baker, 
of good body, and a profitable line to 
handle.

Put up in tins—2’s, 3’s, 5’s, 10’s and 
20's; pails—l’s, 2’s, 3's and 5’s; and in 
barrels and halves.

GIVE YOUR WHOLESALER A TRIAL ORDER

The Dominion Molasses Co.,
LIMITED

HALIFAX NOVA SCOTIA

THE LINE OF SUSTAINED PROFIT
Especially in your brands of Canned Fish, care in selection is essential ! And 
you’ll find

“KING OSCAR” BRAND
NORWEGIAN SARDINES

always uniformly pure, sweet and well packed. They are genuine satisfaction- 
givers and profit-producers.

It will pay you to feature “ King Oscar ” Brand.
Ask your wholesaler for them

John W. Bickle & Greening u. a. Henderson) Hamilton, Ont.

r ~

THE WORTH OF

WHITESWAN
PERFUMED 100°/° POWDERED

LYE
HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS
OF AGGRESSIVE GROCERS 

A SIMPLE TRIAL

WILL .PROVE TO YOU THE FACT THAT YOUR 
CUSTOMERS WILL APPRECIATE 25% MORE PURE 
LYE FOR THEIR MONEY—AND YOU SECURE A 
BETTER PROFIT.

I THE MOLASSES THAT
INCREASES SALES!

18
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St. Lawrence Granulated
can now be had in a handy size package of

25 Lbs.
Put up at the Refinery in a nice Cotton Bag, makes an attractive 
and convenient size to handle, both for customers and retailers alike.

The St. Lawrence Sugar Refining Co., Limited
MONTREAL, QUE.

Particular People 
Select McLean's

“WHITE MOSS 
COCOANUT

h

HERB
Is best made from MASON’S EXTRACT OF 
HERBS. One tablespoonful of this Extract 
makes a gallon of DELICIOUS BOTANIC 
BEER.
Has been used for over thirty years with 
the greatest success.
Send for Booklet, “Hints on Brewing.”

NEWBALL & MASON
NOTTINGHAM, ENGLAND.

GOOD! 
IT’S 
MASON'S

SILENCE
No Pistol-Like Report

when you go into a dark room to light the gas and strike a

DOMINION MATCH
The silence is not broken and the air filled with sulphurous 
fumes. Dominion matches are noiseless, odorless, and the 
stems do not break. They are the kind that pay you to 
keep on hand.

THE DOMINION MITCH CO., LIMITED
DESERONTO, ONT.

Or Canada Brokerage Company, Limited, Toronto

You need not look for “White Moss’’ to be returned with— 
“Don’t like this, it’s ground, we want shredded cocoanut.’’

Canadian Cocoanut Co., Montreal
SOLE MAKERS

Silent Salesman Refrigerator
One of the Famous Arctic Line

Very attractive and specially adapted for the grocer. Made 
with plate glass front and double selected glass sides, white 
tile floor and white opal top. Shelving is of plate glass and 
case in birch or oak as desired. A handsome, effective fix
ture. Perfect circulation of cold, dfy air.
Representatives in West : Ryan Bros.. 147 Bannatyne Avenue.

Winnipeg. Man . Donn
elly. Watson & Brown, 

Calgary. Alta.

Write for Catalogue and 
Details

John Hillock & Co.
United

Toronto, Ontario

TEA LEAD
(Beat Inoorrodlbto)

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most of the leading 

packers of Tea in Canada.

ISLAND LEAD MILLS, LIMITED
Tel. Address: “Laminated.** London. 
A.B.C Codes used 4th and 5th Editions 

Canadian Agents

LIMEHOUSE, 
LONDON, E., ENG.

HUGH LAMBE & CO . TORONTO 
I. HUNTER WHITE. ST. JOHN. N.B. 

CECIL T. GORDON. MONTREAL

SILENT

Z? 7 S/V
if SS-V-

40)7TTV C-7 : . c.
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WHITE DOVE
Cocoanut

The cocoanut which can be 
depended on—fresh, pure and 
wholesome and a great favor
ite with the first class cook.
The grocery store to carry the 
best grade must stock this 
brand.

It's a sure winner and a good 
profit bringer.

W. P. Downey
MONTREAL, QUE.

Why Grocers Should Use

Allison kb
—Simply because they 

are credit customers.
When a man wants 
credit, give him an 
Allison Coupon 
Book, and have 
him sign form at 
the front which be
come» then hi» 
promissory note to 
you. As he buys. 
»ear out coupons, 
and when his book 
is exhausted you 
can collect your 
note or extend his 
credit for another 
book, as you deem 
wise No pa ss. 
books, no charging, 
no time wasted, no 
erroia. no disputes

Manufactured by

Allison Coupon Company
INDIANAPOLIS. IND.

Wot uit everywhere by jobber..

A re you In

thlm

*4 ecr

—2 '
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The Hot Weather
is not over yet. You can still 
make money by featuring

We are advertising exten
sively and sending customers 
to you. Won’t you show your 
appreciation of this assistance 
by ordering a case ?

WHITE

S. H. Ewing & Sons
MONTREAL, B~n«h TORONTO

Ii you want to buy or sell any 
atore equipment article, to buy 
or sell a business, engage as 
clerk or manager, etc.,

TRY A

Condensed Ad.
IN

The Canadian Grocer
For two cents a word you can 
talk acroaa the continent.

When writing advertisers kindly men
tion this paper.
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“ THE PAPER THAT IS READ”

A National Circulation
AND

A National Reputation
“We enclose our check covering sub

scription to your valuable publication, 
the “ Grocer.” We get many good 
hints in your paper which is worth many 
times more than the price of your paper. 
We look forward for each issue.”— 
O’Keefe & Martin, Vernon, B.C.

“As we were looking over some back 
numbers of The Canadian Grocer which 
we prize as highly as clean stock, we 
noticed an article on soap in your issue 
of April 16 and an idea occurred to us.” 
—Errett & Co., Englehart, Ont.

“Your paper is invaluable to all groc
ers—interesting and full of ideas—a 
paper that all up-to-date business men 
will appreciate if they see it once—the 
only paper that I keep on file for future 
reference.”—Elzear Turcotte, Quebec.
P.Q.

“We assure you that we appreciate 
the Grocer very much because of the 
many helpful suggestions contained in it. 
The fact that we cut out the helpful 
things from week to week and paste them 
in a scrap book, is an evidence of our 
appreciation.”—F. & J. Morley, Syd
ney, C.B.

The Canadian Grocer
Winnipeg - Toronto - Montreal - London, Eng.
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Manufacturers’ Agents
and Brokers’ Directory

Manuiscturers and merchants cannot expect to develop, maintain 
and get the beat out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

—WESTERN PROVINCES----
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers
137 avenueyneWINNIPEG

COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wholesale Com is Usina Brokers sad

WINNIPEG, MAN.

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker end Manufacturers’ Agent 
Canadian, British and Foreign Agencies Boll cited. 

m Chambers of Commerce. P.O. Box 1S13

WINNIPEG 
TOMLINSON, SEMMEN8 & CO

WHOLESALE GROCERY BROKERS

Office ssd Track Wirehosse, - 92 iUeiaadsr Si. E.
Correspondence solicited on domestic and 
foreign lines. P.O. Box, 1502

WBSTBIH MSTK1BUTMS LlllTBI
WSeleerle Commission Merobehseti, Ceetoms 
Brokers sad Meeuleeiurere' Agents. Cere Die- 
Irlkeled, Warehoused sod Forwarded. Warehouse 
oe Traasfer Trask. Bueloesa eeliclted. Our peel- 
Iloe le rear epperiunlty.
SAftKSTSON, WKSTISH BASAS*

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing and Forwarding Agsnta. 
Warehouse on C.P.R. spur track. 
Promptness and Satisfaction guaraateed, 
Business Solicited.

G. C. WARREN
Box 1S36, Region 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS 

AGENT
Trade BstobMahsd U Years.

Onmeetir end Forais» Asenrlee AoBrOed

DISTRIBUTORS, LIMITED
P. O. Drawer M

EDMONTON. ALBERTA

chant». Wi

T0R0NT0-
HEADQUARTERS FOR

Evaporated
Apples

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK Ac CO.
Manufacturers’ Agents

77 York Street, Toronto

W. G. A. LAMBE&CO.
TORONTO 

Grocery Brokers an

MacLaren Imperial
Limited

Cheese Go.
AGENCY DEPARTMENT

Age»ta tor Grocers Sperieltiee aed Whoieeele 
Grocery Broken

TORONTO, Ont. DETROIT, Mich.

Raw Sugars advancing. We have 
on spot two cars bright Muscos. 

PRICES RIGHT

Lind Brokerage Co.
n Frost St. Beet TORONTO

When writing advertisers kindly men 
tion having seen the advertisement in 
this paper.

- - - - - - - - - - - - MONTREAL- - - - - - - - - - -
FOR SALE

Cheep for cash, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrement Street, Montreal
TSL. MAIN m BOND *

— MARITIME PROVINCES —
J. W. GORHAM & GO.

Manufacturers’ Agents and Grocery 
Brokers

HALIFAX NOVA SCOTIA
We are open for a lew high class specialty 

lines

J. A. TILTON 
WHOLESALE GROCERY BROKER

ST.JOHN. N.B
Correspondence solicited with Houses 

looking for first-class grocery connections.

W. S. CLAWSON At CO.
Manufacturers’ Agents and Grocery 

Brokers.
Wiriheeeimei

ST. JOHN, - - - N.B.
Opes 1er e lew mere llrsi-elsee lise».

-------- NEWFOUNDLAND------ - -
T. A MACNAB 8c CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

sad COMMISSION MERCHANTS 
exporters. Prompt 
aeee. Highest OeneiteoMoofcosU

St. John's 
Codes : AeB.0, 8th edition. end privets.

Use this space to talk to 
Old Country, Canadian 
and United States Manu
facturers.

if you are looking for trade with huh merchants 
there is oee paper that eu put you in touch with 
buyer*.*nd that is the

Irish Grocer, Drug, Provision 
and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.
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Rowat’s 
Goods 

Sell!

Rowat’s Pickles
AND

Paterson’s Sauce
They are 

qualitygoods 
which never 
fail to satisfy.

ROWAT & CO.,

The Connoisseur's 
Choice !

Cater for your par
ticular customer by 
featuring

itAr.s7iAjQc1mzrs.Qi
3, Gravies Gam jmxSo

gagpaafflfl
xtersonasci
IWATsCÇ.xw» 

GLASGOW

Blasgow, Scotland.
Canadian Distributors,— 

Snowdon & Ebbitt, 325 
Coristine Bldg., Montreal, 
Quebec, Ontario, Manitoba, 
and the North-west; F. K. 
Warren, Halifax, N.S.; F. H. 
Tippett & Co., St. John, N. 
B.; C. E. Jarvis and Co., 
Vancouver, B. C

MILLAR’S JAMS
REAL IRISH
They are of Irish origin, made in Ireland 
of selected Irish fruits. Millar’s Jams 
are recognized in all parts of Great 
Britain and Ireland as the standard of 
pure foods. Every process the food 
goes through in the preparation of 
Millar’s Jams is supervised by experts 
and all carelessness is avoided, thus 
ensuring a most superior article.

Although supply of preserved fruits 
is going to be short this year, we are 
prepared to meet practically all extra 
orders. Wholesalers will soon have 
supplies.

& EBBITT
MONTREAL - QUE.

2911
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No Dirt
Can Lodge

All-Metal

AN UNRUSTABLE 
ALL-METAL BOARD
—the washboard that greatly aids washing. Ii: is made 
entirely of metal and yet is unrustable and has no joints or 
wooden parts to catch and hold dirt or germs, which 
means it is Sanitary.

MEAKINS’ SANITARY WASHBOARDS
will not warp, have no nails to work loose or rough zinc edges to 
cut the hands.

Recommend these boards to your particular customers.

Send for Particulars and Prices to

Meakins & Sons, Hamilton, Ont.

I
P L I ! *

30 Bars to Box $1.00

60 Bars to Box $1.00

, i ! À { ' t

k Quality
and

Profit

r
are assured you 
in the brief sug
gestion that you 
stock these 3 
lines of the best 

eating Chocolate Tablets 
you can buy. They may 
bring greater success than 
your business has ever 
experienced.

Manufactured by

D. S. PERRIN CO. Limited
30 Bars to Box $1.00 LONDON CANADA
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Energize Your Tea Trade
Don't waste good shelf-room stocking tea that moves slowly.
Don't tie up good money in bulk tea. Make your dollars earn 
other dollars for you—and quickly. Sell

SALADA'
the fastest moving and quickest selling tea on the market.
The quality is right—the price is right—the value is right. Last 
year over twenty-five million packages were sold to people who 
know quality and value—to people who make the right kind 
of customers—to people who once satisfied bring others.

Ask our salesmen or your jobber for prices and samples.

The “Salada” Tea Co., - Toronto and Montreal

0

0

0i la
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Institute of Certificated Grocers
Vice-President From London, England, in Canada—Tells The Canadian Grocer 
the Aims and Objects of This Worthy Organization—The Vaine of the Clerk 
Who Has Passed Examinations in This University of the Grocery Trade.

Montreal, Sept. 6 (Special).—The In
stitute of Certificated Grocers is an Eng
lish association the objects of which have 
been referred to in these columns from 
time to time, but the visit of the vice- 
chairman of the Institute, J. A. Shar- 
wood, F.G.I., to Canada enabled The 
Canadian Grocer to secure directly an 
idea of how the association was formed, 
and how it has been achieving those re
sults which it set before itself to ac
complish.

Mr. Sharwood is a practical grocer 
himself, of J. A. Sharwood & Co., Ltd., 
Eastcheap, London, E.C., and under
stands the general problems that con
front the trade. The fact that he is an 
advocate of the examining of clerks as 
conducted by the Institute of Certificat
ed Grocers, after their methods have been 
put to the test is a guarantee of their 
practicability. Readers of The Grocer 
understand how the examinations are 
held, but it is interesting to learn how 
the English grocers laid the foundation 
of their association. Mr. Sharwood is of 
the opinion that the Canadian trade 
could easily adopt this idea and is confi
dent that within a few years beneficial 
results would be observed in a larger 
number of capable clerks and a more 
general degree of efficiency.

How to Begin.
As an illustration of the plan, suppose 

it were to' be tried in Quebec. Some one 
would have to take the initiative, as in 
all matters. Manufacturers’ assistance 
would be enlisted and a certain number 
of prizes would be offered to those who 
show the highest efficiency. In the vari
ous towns and cities the grocers would 
have to select an examining committee 
composed of proprietors who by experi
ence and otherwise are regarded as cap
able. The clerks in each town desiring 
to try for the prizes would have to pre
sent thmeselves before the local commit
tee.

Those who passed this primary ex
amination, for such it would be, re
ceived the honor of being Associates of 
the Institute. There is another exami
nation—this a little more difficult than 
the first. The successful clerk becomes

a member, and finally tries the last and 
principal examination. To those who 
stand the highest in the results prizes 
are offered, and in England the first prize 
is $500, presented by a large cocoa firm. 
The clerk thus completing his examina
tion becomes a Fellow of the Associa
tion, and in a general sense he should 
be a thoroughly capable grocer..

Members Appointed.
The initial membership would likely 

have to consist of experienced grocers 
who would be willing to interest them
selves in the association work and es
pecially the pioneering for naturally it 
is the difficult part.

Mr. Sharwood states that the Institute 
of Certificated Grocers is governed by 
a president, vice-president, bon. treas
urer, three trustees, and a council of 
forty-five members, elected at the annual 
general meeting.

He says that if any Canadian grocers 
took up this question the Institute in the 
Old Country would gladly render and as
sistance in their power.

Objects of the Association.
The Institute of Certificated Grocers 

has the following aims:—
(a) To band together all bona 

fide members of the grocery, provis
ion and allied trades for the fostering 
of the reputation, usefulness and ef
ficiency of those trades.

(b) To recognize the established 
position and long service of able and 
honorable members of the trade—the 
distinguishing letters of the Institute 
membership, together with its certi
ficate being a guarantee to the general 
public that the member of the In
stitute is fully worthy of its confi
dence.

(c) To further the practical and 
technical education of the young men 
in the trade in conjunction, where pos
sible, with apprenticeship; to hold ex
aminations and grant certificates and 
prizes; and thus generally to increase 
the interest of the assistants in their 
work and their esteem of the trade, 
while promoting their usefulness and 
ability.

26

Its Value to Clerks.
“Do you not believe that a clerk who 

has become a Fellow, passing all the ex
aminations, possesses something of real 
value,” Mr. Sharwood asked, “granting 
that he has the personality and his cer
tificate shows that he has the experience 1 
Grocers have expressed their approval of 
his ability. This is surely an asset to a 
young clerk.”

If it will arouse their interest in the 
business, and awaken them to an appre
ciation of what they have to learn the 
gain will not only be to the clerk but 
also to the proprietor. The Institute 
furthers the establishment of practical 
and technical classes for the study of the 
details of the trade in preparation for 
its examinations.

The Institute Appreciated.
Sir William Anson, Bart, M.P., presi

dent of the Institute, said at the annual 
dinner of the Oxford Grocers’ Associa
tion: “I feel it a great honor to belong 
to a body which had for its main object 
the insistence on the development of the 
education of those connected with the 
grocery trade on lines which were prac
tically necessary if persons were to be 
successful in trade. He believed they 
were expending their influence over the 
United Kingdom and that the classes 
which were provided were becoming 
more numerous and largely attended, 
and if they could really interest the 
young men in the scientific aspect of 
their profession, they would make them 
not merely successful tradesmen, but 
would give them that interest in their 
work which they would not otherwise 
possess.” (February, 1911.)

Cyril M. Love, F.G.I., of Gregory, 
Love & Co., Ltd., Reading, said he 
thought they might describe the Institute 
as the “University of the Grocery 
Trade.” He hoped the time would 
come when no man would be allowed to 
open a shop as a grocer unless he was a 
member of the Institute.

These and other commendations which 
might be cited testify to the regard in 
which the Institute and its work is held 
throughout the United Kingdom.
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The Third of Series of Twenty Complete Lessons Constituting the Edwards 
Short-cut Course—Plate Three Shows the Single and Double Stroke Block 
Capitals—One of the Best Alphabets for Pronounced Headlines.

By J. C. Edwards. (Copyright applied for).

The three cuts showing the right way 
to hold the brush while lettering, while 
drawing a line and the equipment neces
sary will appear in almost every lesson 
of this course lor the purpose of im
pressing on the mind of the student the 
importance of holding the brush correct
ly always. Watch your grip on the 
brush and do not get the fingers cramp
ed, otherwise your lettering will be 
stiff and cramped as hand-writing often 
is.

Always see that the paint is not too 
thick and sticky and have it work nice
ly from the brush.

The alphabet illustrated is a very im
portant one for strong headlines and 
can be used where the single brush

son. No. 2 is the second, but No. 3 
widens stroke 2, making it double 
width, and No. 4 finishes the letter, as 
in the lesson on brush stroke block.

Letter B consists of seven moves or 
strokes. No. 1 is the same stroke as 
No. 1 in plate 1 ; No. 2 widens or makes 
it a double stroke; Nos. 3 and 4 are 
also the same as in B of the brush 
block, but No. adds the double stroke 
to the curve.

The C is finished in four strokes, the 
first three being exactly the same as 
those of the single stroke block with

J, L and T are easy, while K, M, N, 
V, W, X, Y and Z are the reverse to 
the letter A, necessitating the practice 
of the inverted angle, but will be mast
ered by practice.

Always keep the card directly in front 
of you to avoid leaning letters.

The Difficult Letters.
The O and Q are quite difficult letters 

to make in this style of letter, but the 
instructions are explicit enough if the 
writer is careful to keep the letters 
from taking on a laying-over appear

stroke, if made heavy, would take up 
too much room and would have a ten
dency to be too black, and not readable. 
The single and double stroke block can 
be made normal, extended or condensed.

The normal letters take a space about 
square, the extended letter is longer 
than it is deep, and the condensed is 
narrow and more words can be put in a 
line than by using either of the former 
letters.

The letters used in this plate are more 
of the condensed style; every move is 
illustrated, showing the strokes in their 
proper order, with arrows indicating the 
direction the brush was moved in execut
ing each stroke.

How Letters are Made.
The letter A was made in four moves, 

No. 1 is the first stroke of the first les

The Necessary Equipment.

the fourth to give the double stroke on 
the curve.

D, P and R are along the same lines 
as the B. The strokes are plainly in
dicated and will be easily understood if 
a close study of the plate is made.

Letters E and F are very simple and 
precisely the same, except that the F 
has one less stroke and stroke 5 in E 
is the fourth in F.

The strokes 1 and 2 in letter G re
peat the first two in C; stroke 3 is the 
duplicate of 4 in C; the 4th and 5th in 
G finish the letter.

H and I are very simply made and 
easily understood.

ance. The small or single stroke 
should be at the top and bottom, the 
cyma or spur which is added to the 
O to make the Q is made in two strokes, 
only, as indicated by the arrows and 
numbers.

S is, without a doubt, the most diffi
cult of all letters and should be prac
tised a great deal to get it perfect. 
Stroke one in the S may be made so 
that the second stroke will come either 
at the top or at the bottom. In fact, 
it is often necessary to add half a 
stroke above and one-half below to

Continued on Page 31.

Card showing effective application of the single and double 
stroke black capitals.

Lesson 3-Course inCCard Writing
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Capitals

Xy\%v v y
I- 11—.

See also illustrations in first two articles on show card writing.
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B.C. Merchants Meet in Convention
Many Important Problems Discussed—Dead-Beats, Price-Cutters, Liability of 
The Wife in Contracting Debts, Fake Advertising, Collection of Accounts 
and Other Matters in the Limelight—Relations Among Retailer, Wholesaler and 
Manufacturer.

Special Correspondence.

Vancouver, B.C., Sept. 7.—The fourth 
annual convention of the B.C. Retail 
Merchants’ Association, held here on 
August 28 and 29, brought together 
many representatives of the trade both 
of this province and neighboring cities, 
and matters of mutual interest were 
taken up. Among the visitors were of- 
licers of associations from Seattle, Vic
toria, New Westminster, Kelowna and 
Lethbridge, indicating the co-operation 
of many cities of the west in associa
tion work.

ft is hoped that in a short time the 
whole of the western part of Canada 
will work together for the protection of 
the retail merchant, and being affiliated 
with the associations in the cities 
south of the border the territory will 
he fairly well organized. This has been 
made more possible in the Vancouver 
Retail Grocers’ Association and the 
B.C. Hardware Dealers’ Association 
having a common secretary in R. D. 
Dinning.

Prominent Men Present.
When the convention opened on the 

afternoon of the 28th there were pre
sent beside local members : T. S. 
Futcher, secretary of the Victoria Re
tail Grocers’ Association ; J. J. Hig
gins, secretary of the Washington Re
tailers’ Association ; B. L. Cope, secre
tary of the Lethbridge, Alta., Business 
Men’s Association ; C. B. Deans, of 
New Westminster ; G. M. Thrift, of 
Ilazelmere, and George S. McKenzie, of 
Kelowna. The president, F. W. Welsh, 
occupied the chair.

It was a coincidence that the acting 
mayor of the city, who delivered the 
address of welcome, should have been 
Aid. James Ramsay, biscuit and candy 
manufacturer, who has been identified 
with the grocery trade for years. It is 
seldom that an association at its an
nual convention has one of its own peo
ple to welcome the members from the 
highest civic position.

In extending to the visitors the free
dom of the city, Aid. Ramsay believed 
the idea of getting together was a good 
one, and should be endorsed by every 
one in the trade. Co-operation meant 
the stamping out of unfair and detri
mental competition, which after all did 
more harm than good to the community. 
The organization did good work also in 
bettering conditions both for tradesmen

and consumers. He believed the time 
was not far of! when the grocery clerk, 
to attain the highest efficiency, would 
have to serve an apprenticeship, just 
like any one learning a trade, and when 
this came to pass it would mean a 
great deal in raising the standard.

The president replied on behalf of the 
association.

.Better Conditions W anted.
The address of welcome of the Van

couver Retail Grocers’ Association was 
extended by T. F. McDowell, vice-pres
ident, and a Vancouver grocer in the 
absence of the president, Thomas Duke. 
He pointed out the progress that was 
being made, so much so that now this 
association was one of the best and 
strongest on the Pacific coast. It had 
been an uphill light, but results were 
now showing. He said the principal 
aim was better conditions instead of 
better prices.

Response was made by B. L. Cope, of 
Lethbridge, the only representative pre
sent from Western Alberta. He said 
the work being done was excellent and 
although their association at Lethbridge 
was new it had 58 members. He had 
come out to get ideas and assure the 
organization on the coast of the co
operation of the association in Leth
bridge.

To Make the Wife Responsible.
After the roll call, the president re

viewed the work accomplished during 
the year. This included the enlarging 
of the scope of the organization to take 
in all retail dealers, and the forming of 
new associations at Nelson, Cranbrook, 
Revelstoke, Kamloops and Nanaimo. 
He declared that “dead-beat" lists of 
all the nearby provinces should be main
tained and kept up as admirably as they 
have been in the past ; that the ped
dlers should be restrained from cutting 
too deeply into the trade of the retail
ers, and that legislation should be 
sought which would make the wife 
jointly responsible with her husband for 
the family debts, so that the head of 
the family could not dodge the just 
obligations incurred for the maintenance 
of the family. He suggested the estab
lishment of associations in the large 
business centres of the Dominion.
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Combating the Dead-Beat.
R. D. Dinning, secretary for the main

land, in offering his report, character
ized the roving dead-beat as the great
est menace to the retailer. The remedy 
he thought, was in closer union. City 
and country merchants should stand to
gether, as their interests were identical 
and the danger a common one. Some 
plan should be devised strong enough to 
compel the irresponsible, incompetent 
and dishonest to tread the paths of rec
titude and of safety, and to be wisely 
enough conceived to be self-supporting.

Other reports were read from the 
treasurer and secretary for Vancouver 
Island, T. S. Futcher.

That the dead-beat is the cause of the 
loss of more money to the retailer than 
any other feature of trade was shown 
in the discussion eagerly participated in 
when the president suggested the ap
pointment of a committee to look into 
the securing more information as to the 
maintaining of a dead-beat list of the 
Western provinces of Canada. Many of 
the members related personal experienc
es and all were agreed that this trouble 
should be stamped out. The committee 
appointed consisted of W. H. Walsh and 
T. F. McDow'ell, of Vancouver, and G. 
S. McKenzie, of Kelowna.

Thomas Duke and J. A. Henderson, of 
Vancouver, and A. C. Tait, of Victoria, 
were appointed a committee to "suggest 
a method of raising funds so that the 
organization w7ould not depend entirely 
on the goodwill of the grocers’ associa
tion.

For the purpose of promoting legisla
tion along lines tending to better pro
tect the retailer against the dead-beat, 
a legislative committee was appointed, 
composed of T. F. McDowell, R. D. 
Dinning and T. S. Futcher.

For Extending Organization.
Another committee, comprising G. S. 

McKenzie, Thomas Duke and T. S. 
Futcher, was appointed to make sug
gestions for extending the organization 
throughout the province, the meeting 
being of the opinion that this work 
should be carried on as much as pos
sible.

C. B. Deans told how the work w-as 
progressing in New Westminster. The 
dead-beat was not so much trouble 
there, as the floating population was 
not so large.
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In the interval between the afternoon 
and evening meeting, an automobile ride 
around Stanley Park was enjoyed, five 
machine loads making the trip.

Manufacturer and Wholesaler.
“The Relation of the Manufacturer, 

the Wholesaler and the Retailer" was 
the subject of a paper given by J. D 
P. Malkin, of W. H Malkin & Co. He 
showed how these three branches of 
trade had to be well organized and in 
perfect running order before even the 
smallest manufacturer could carry on 
business successfully. To get the full 
benefit of the combination the three 
branches should be worked separately, 
even if all are controlled by the same 
organization. But all should work in 
harmony, that feature being at all times 
essential. Each branch of the trade 
should be conducted as well as possible 
by the man engaged therein and for 
mutual benefit he should work as close 
as possible with not only other mem
bers in his same line of business but 
with the members of the other two 
branches.

Opposition to Fake Advertising.
Mr. Cope told of the work against 

fake advertising that was being done in 
Western Alberta, and also the steps be
ing taken to protect merchants against 
dead-beats and beggars. He said it was 
a good plan to watch the habits of those 
who were slow in payment, and a little 
quiet observation of this kind would of
ten suggest to a dealer when to draw a 
tiehter line on a customer’s credit be- 
r~r» he became too deenly involved.

Developing Salesmanship.
Mr. McTaggart read a paper on "How 

Can We Increase the Efficiency of Our 
Salespeople ?" He discussed ways and 
means of building up trade and keeping 
it, of getting good men, training them 
right and keeping them. He declared 
the whims of customers should be as 
carefully observed as the more decided 
opinions, for often these mere whims, if 
properly considered, will make lasting 
customers of their possessors. Em
ployes should be regarded as gentlemen 
and encouraged to have an interest in 
the business. He believed in the old 
saying, “Honesty is the best policy," 
and cautioned the dealer to observe it. 
It used to be “Let the buyer beware," 
hut now it was “Let the seller be
ware."

The Price-Cutter is Scored.
Mr. Higgins, of Seattle, concluded the 

evening session with a paper on “Our 
Common Enemy,” referring to the 
price-cutter. He instanced the havoc 
wrought by the man that undertook to 
always try to get the best of his com
petitor, and he held that man respon
sible for all of the short weights and 
adulterations of foods that arc practic
ed. To provide "bargains" he had to 
do so at a profit to himself, and to 
maintain his own record he had con
stantly to adulterate or short-weight, 
else he could not keep on. The price 
cutter was also responsible for the high
er cost of living, since he forced the 
manufacturer and producer to cut in 
every way possible to compete with him. 
On an imnrovised blackboard he showed 
the retail grocers how thev were losing

money on the sale of staple articles of 
food, such as bacon, ham, flour and 
sugar, and his conclusions gave some of 
his audience a surprise.

Reports of committees were made at 
bhe Tuesday morning session, when of
ficers were also elected and general busi
ness wound up. The committee appoint
ed to suggest a way of raising funds 
for extension work recommended that 
the members of the different associations 
be asked to contribute $2 each. It was 
thought this would be enough for the 
year, and in the future less money 
would be required for this purpose. The 
report was adopted.

Some Legislation Wanted.
The committee on legislation reported 

as follows : “Your committee on legis
lator to whom was referred the ques
tion of joint liability of husband and 
wife for household necessities used by 
either recommends that a petition be 
prepared setting out the various points 
requiring amended legislation and be 
sent to the various affiliated associa
tions for their support and asking the 
local members of the provincial parlia
ment to support the same when brought 
before the house at the next session 
With regard to peddlers’ licenses, the 
various municipalities have each their 
own set of licenses, but we recommend 
that a petition be prepared setting forth 
the unfairness of the present conditions 
affecting the various business enterprises 
carried on, and asking them to be 
amended in accordance with the present 
standards of the business men of the 
city.” 1

Some of the workers who made the Victoria, B. C., picnic at Goldstream a Success.
30
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The committee on extension suggested 
that Mr. Dinning circularize the mer
chants of Victoria and Vancouver as to 
forming an association of the merchants 
of Chilliwack and New Westminster.

Regarding the handling of dead-beats, 
the committee reported : ‘‘Your com
mittee recommends the adoption of the 
plan used by the Vancouver Retail Gro
cers’ Association and would advise the 
sending out of the forms used to all the 
other associations in British Columbia. 
We also heartily approve the action of 
the above association in establishing a 
collection agency and would recommend 
all merchants in British Columbia to 
send accounts to the agency for collec
tion.”

These reports were all adopted.
Mr. McDowell discussed the subject, 

"What is the best way to collect ac
counts from the customers who are 
well-to-do but slow pay and still retain 
their patronage.” He pointed out that 
if all the merchants applied the same 
policy of handling their customers with 
a firm, but polite hand, many of the 
difficulties of the well-to-do but slow- 
pays would soon disappear. He gave 
much good advice on the ways and 
means of keeping accounts and records 
of promises made.

The New Officers.
Officers were elected as follows : 

President. F. W. Welsh, Vancouver ; 
vice-president, H. C. Martin, Van
couver ; treasurer, L. L. McTaggart, 
Vancouver ; secretary for the mainland, 
R. D Dinning ; secretary for Vancouver 
Island, Thos. S. Futcher, Victoria ; 
directors, George S. McKenzie, Kelow
na ; W. C. Stearman, Vancouver ; A. 
C. Hampton, Vancouver : G. M Thrift, 
Hazeltnere ; W. H. Walsh. Vancouver ; 
A. C. Tait, Victoria and T. F. Mc
Dowell, Vancouver.

Vancouver was selected as the next 
meeting place, the time to he exhibition 
week, 1912.

LESSEN THREE IN CARD WRITING
(Continued from page 27.) 

tiring the whole finished stroke in the 
centre of the letter.

The other two strokes are the same 
as the second C stroke ard the second 
•I stroke.

U is really two reverse .J’s with the 
heavy stroke always on the left side as 
shown.

The small letters preceding the strokes 
of the various letters are shown, shaded 
with the upper right hand shading. It 
is done with grey paint, mixed as des
cribed in the lesson No. 1, with a single 
stroke of the brush and always at the 
same angle. The accompanying card 
shows this alphabet in card form with 
the lettering spaced properly and shaded

with a striking illumination in the form 
of heavy black lines at top and bottom 
of the card, and a little scroll effect 
around the first word.

NOTE.—Use a flat brush—a red sable 
in albata, size 7, as this is a very use
ful size. Draw the brush flat by dip
ping in the paint and rubbing back and 
forward,on a piece of cardboard until 
the edàe is chisel-shape. Hold the 
brush as indicated in cuts shown. Use 
letterine in black.

For further information re outfit, etc., 
write to the author, J. C. Edwards, 
care of MacLean Publishing Co., Toron
to, or The Canadian Grocer.

HINTS FOR GROCERS.
Having a new line to offer your cus

tomers once in' a while, impress on 
them that you are up to date.

Don’t hold suspicions against a clerk 
without taking the pains to verify 
them.

The time to go after business is when 
business conditions are bright.

The man who is too busy to change 
the advertisement in the local paper is 
too busy to be a merchant.

Make every effort to secure as many 
new customers as possible, but do not 
neglect the old ones.

I have been greatly interested in the 
different opinions and comments that 
have been published in The Canadian 
Grocer in regard to percentage made by- 
retailers on certain prices set above cost.

In many issues has the question been 
asked that if goods cost a certain 
amount, how much must be added to 
make a certain per cent, profit, hut T 
notice some of the writers have never 
stated whether the per cent, was to he 
regarded on the cost or selling price. 
For instance, if an article cost $4 it 
would have to he sold at an advance of 
25 per cenV in order to make 20 p-v 
cent, on selling price, on which price T 
consider is the onlv safe wav to figure.

It seems that a great deal of discus
sion rises as to whether the percentage 
should he figured on the cost or on the 
selling price A certain ratio exists be
tween the two prices, and it is imma
terial which one is used, but in order ta 
get the cost of doing business we must 
know what profit is made on the selling 
price. For instance, a merchant mav do 
r. $5,000 business one month, and sav 
it costs him $500 to do it; next month 
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The time to push an article is when 
the selling season first opens. Do not 
wait until the people’s appetite for it 
has been appeased.

To be a successful merchant, a man 
must be able not only to sell goods but 
manage the business. Salesmanship is, 
however, a big asset.

Taking pains in teaching the junior 
man how to wrap parcels well and 
weigh correctly, is energy well expend
ed.

TRADE NOTES.
G M. Gemmill, Almonte, Ont., has 

opened a grocery store in the Forgie 
block.

E. E. Linnell, grocer, East London, 
Ont., has sold his business to D. H 
Mennill.

J. F. Smith & Sons, Napanee, Ont., 
have sold to W. H. Milling. The former 
are leaving in the near future for the 
West, where they will enter business 
again.

T. H. Janes, grocer, London, Ont., 
has sold his business on the Wortley 
Road, South London, to G. McKay & 
Son, of Chicago. Mr. Janes, it is un
derstood, is taking an interest in the 
I. X. L. Spice & Coffee Co.

lie may do a $7,000 business and the cost 
would be the same, while the next he 
might do $4,000, and still the expenses 
would be the same, for it is not likelv 
his stiff will change as his t irnover 
rises and falls.

On $5,000 business with expenses 
$500 it cost him 10 per cent, to do 
it; on $7,000 business with expenses 
$500 it cost him 7 1-7 per cent, to 
do it; on $4,000 business with ex
penses $500 it cost l ira 12*4 per 
cent, to do it.
If the above statement is figured at 

25 per cent, on cost or 20 per cent, of 
the selling price, then

$5,000 business with expenses 
$500 gives a net profit of 10 per 
cent. ; $7,000 business with expenses 
$500 gives a net profit of 12 6-7 per 
cent. ; $4,000 business with expenses 
$500 gives a net profit of 7*v> per 
cent.
This, of course, will w irk out a, su 

per cent., but it is inevitable that Vi
per cent, is to be figured on the turn
over, for the cost of doing business can 
never be ascertained until the business 
has actually been done.

SOME FIGURES ON CALCULATING PROFIT
Fort William Dealer Gives Interesting Figures for Perusal— 
Says Turnover May Increase or Decrease, But Cost of Doing 

Business Will Remain Same, I
By Wm. A. Moore,. Fort William, Ont.
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SUGAR CONTINUES TO SOAR.
Following last Thursday’s advance in sugar, another 

1U cents was added to quotations on Tuesday, thus repeat
ing the previous week’s movement. This makes a total 
advance of $1.05 since June 30th.

The reasons for the advance are mainly the same as 
have been set down before. A new phase has however en
tered into the market of late. Up to now, speculation 
has apparently been due to fairly well confirmed shortage 
in European beets which come in from October to Decem
ber. The amount of this shortage has been growing larg
er and the sugar market accordingly advancing, until now 
the shortage in Austria and Germany is estimated at 
1,450,000 tons. Now comes unconfirmed rumors that the 
Cuban crop of cane which comes in in January will not be 
the bumper crop expected, on account of lack of rain. If 
this is true it will no doubt work for a still stronger 
tendency.

With abnormal conditions such as now ruling there is 
always the danger of extreme views. While conditions in 
Europe are indeed getting worse instead of better, still 
the cane crop in Cuba has to be reckoned with, but it will 
be a while yet before anything definite regarding it is 
ascertained. At the moment, the market is firm with no 
apparent weakness in sight as yet.

being broken by cool days and rain storms, which are 
seriously delaying harvesting operations, fair yields will 
yet be obtained.

In spite of all the adversities however it is recognized 
that a large crop will be harvested in Western Canada. 
While the predictions of phenomenal yields made in July 
might not be fulfilled, it is agreed by all that a large in
crease will be noticed.

ANOTHER ADVANCE IN RICE.
Another advance in Rangoon rice is recorded this week, 

thus making a 25-cent rise within a comparatively short 
time.

This advance has been due to the extremely short 
crops in India owing to the want of rain in many dis
tricts and as the shortage became more apparent, primary 
markets have been advancing with a consequent rise 
here.

The new crop Java is also understood to be a small 
one, and at the present time Java is reported to be buying 
Rangoon rice in large quantities, a fact which has doubt
less helped to strengthen the market. The shortage in 
these two lines will naturally have a tendency to strength
en rice prices in general.

WESTERN CROP SITUATION.
Frost has at last arrived in damaging severity in the 

West, and the strain under which many farmers of the 
West have been living for the past few weeks has at 
least been broken for a few. Cool weather, combined 
with heavy showers, prevailed over many parts of the 
West last week, and as high as 8 degrees of frost were 
registered in several localities. The exact damage has 
not been estimated, and in fact will not be known till the 
grain is threshed. Manitoba at present appears to be 
the hardest hit.

In the three provinces, however, there is a large area 
of late grain. All early wheat has escaped the damage 
from rust and frost, and has been safely reaped. Late 
fields are by no means out of danger yet. Many escaped 
last week, and if the hot weather which has been prevail
ing for the last two days will only continue instead of

-<$>-

COMMISSION ON TRADE AND COMMERCE.
There has been considerable discussion on a “Com

mission for Trade and Commerce’’ since The Canadian 
Grocer first took up that question. The dissolution of 
Parliament and the imminence of a general election, have, 
however, rendered impossible an early consideration of 
the matter by the authorities at Ottawa.

Beyond a shadow of a doubt the Dominion Wholesale 
Grocers’ Guild will endorse such a commission as the 
Ontario section already has done. Wholesalers realize 
the advisability of having some responsible body pass 
on trade matters in which they may happen to be con
cerned. The position to be taken by the manufacturers 
remains unknown, but it is probable that some of these 
men will see good points in being able to lay their dis
tribution plans, ratio of profits, and so on, before some 
such permanent organization for approval, before new 
lines are placed on the market.

But the trade section vitally interested is that of the 
retailers. Were such a group of men, as outlined in a 
previous article in this paper, appointed by the federal 
government and given the necessary authority, dealers 
would be placed in similar relations to them as is the 
public to the Board of Railway Commissioners for Can
ada. For that reason it would undoubtedly be a good 
thing for grocers throughout the country to set forth 
their opinion on the appointment. No great reform can 
be accomplished without the pressure of professional and 
popular opinion being exerted on its behalf. The col
umns of The Grocer are open for the airing of the views 
of its readers, and, as they will be the most important of 
those to pass opinions, it is urged upon them to do so 
without delay.

HOW A CUSTOMER WAS LOST.
In a certain Canadian village, the stores close on 

Wednesday afternoon during the summer months. One 
Wednesday last year a farmer drove into town just as 
the stores were being closed. He went to the grocer from
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whom he generally bought his supplies and found he had 
just locked up. He asked if he could get some goods and 
the merchant who had already been disturbed from his 
mid-day meal a couple of times, curtly replied that the 
store closed at 12.30 and nothing could be purchased 
afterwards. This being the only store at which he dealt 
regularly the farmer had to go home without his grocer
ies. The result was, he withdrew his trade from this 
store that had refused to accommodate him.

It is indeed somewhat trying on the merchant to be 
disturbed several times during a holiday but he can not 
well afford to be discourteous to good customers on whom 
he depends for his trade. And when he does accommo
date them in this manner, it is just as well to do it 
pleasantly instead of in a grouchy manner.

The merchant must try to hold his trade, even if it 
does put him to a little discomfort.

----♦----
BE FULLY AND WELL INSURED.

The real business man is the one who always has an 
eye on the future and, as far as lies in his power, pre
pares for any obstacles or possible loss that may affect 
his business.

The large losses by fire that are annually being met 
should furnish food for thought on the advisability of 
being well insured.

The folly of conducting a business without having 
the stock fully insured is being plainly demonstrated 
every week. A merchant not only owes it to himself 
but to his creditors also that his stock be well insured. 
He should give sufficient protection to the men from 
whom he purchases his goods, against possible ravages 
by fire. A man’s business, credit, prospects and ambi
tions may be wiped out in the twinkling of an eye unless 
he is fully protected in this regard.

When a merchant insures he should put on enough 
so that loss in case of fire will be covered as fully as 
possible. He should also make certain that the com
panies with which he does business are reliable, and that 
when he takes out a policy he is really insured.

♦
PENNY WISE AND POUND FOOLISH.

A merchant had a splendid window display. He closed 
his store at seven in the evening. He turned out his 
window lights. He said he did it to save money. Did" 
he save money? Possibly between four and five hundred 
people, all probable customers, passed his store between 
seven and nine o’clock. How many would have stopped 
to look at an unusual window display?

The window could not fail to impress a large number 
if the lights had been on. Sales, the next day or the 
days following would have undoubtedly followed. Then, 
again, did he save money? No, he certainly did not. He 
lost.

Just another case of a merchant being “penny wise 
and pound foolish.’’ This same spirit of false economy 
has a hold on many merchants of to-day. They cannot, 
see far enough ahead to realize when an expenditure is 
in the end going to be to their advantage. They can see 
only immediately ahead, with the result that they save 
the cent and lose the dollar. This particular instance 
is only one of many in which by spending a little money, 
more money can be made.

CUSTOMER LEFT WITHOUT BUYING.
“It is certainly disgusting,’’ said a woman to the 

writer the other day, “the manner in which some of the 
food we eat is handled in the store. I was just down to 
that store on the corner and I simply wouldn’t think of 
buying anything there, the store is so dirty. The goods 
look all right, but the appearance of the store is enough 
to drive a person away. The counter, the scales, the 
floor, in fact, the whole store is repulsive. They had the 
cooked ham lying on the dirty counter, one corner of the 
cheese was on a sticky fly pad, while the bread, which I 
went to buy, was piled on the back counter with several 
bunches of half decayed vegetables at the side and a 
big swarm of flies hovering about. I simply walked out 
without buying.”

The rules of cleanliness were certainly not obeyed in 
the store described above. This may seem a particularly 
bad case but there are many other stores in both the 
small town and the cities equally as bad. The particu
lar features of uncleanliness may be different in some 
instances, but appearances in many cases as judged by 
the consumer are just as bad.

The dealer should ask himself, “How does my store 
compare with a model of cleanliness?” “Is its appear
ance such as would attract customers or has it as in this 
case some features of uncleanliness which is liable to 
drive customers away?”

In the modern grocery, it is not only needful, but 
necessary that cleanliness be maintained in every par
ticular if the store wishes customers to continue to trade.

-------♦-------

EDITORIAL NOTES.
Get away from the idea that the methods used years 

ago cannot be improved upon.
Don’t be afraid to criticise an employe when he really 

needs it. But be sure he is in fault before you do.
Keep your credit accounts within a reasonable limit. 

It is one of the essentials of a solid business.
Visit the other stores occasionally and see how othei 

merchants conduct their business.
If you doubt that cheerfulness is a valuable asset in 

the store, recall some of your own shopping experiences.
Let the cheap help do the cheap work. Do not have 

a high-priced salesman delivering goods when he might 
be making sales.

Give clerks all praise due them. If they make a 
good window display or a good sale, show them you are 
pleased.

If your sales so far this year have not come up to 
expectations, now is the time to determine to make up 
for it during the remaining months of 1911.

Some employes seem to expect a steady increase in 
salary without any corresponding increase in the quantity 
or quality of the service they give for it.

A grocer in Ontario who is still advertising groceries 
for Dominion Day in his ad. space will likely declare 
that advertising does not pay. Undoubtedly when con
ducted in that manner it does not.

Seldom does the grocery clerk have such an oppor
tunity of increasing his efficiency as is presented by the 
card-writing course now running in The Grocer. The 
clerk who has the ability to write cards or price tickets 
is of mues more value than the one who has not. Clerks 
should take the matter up with enthusiasm, while mer
chants should encourage their clerks to take advantage of 
this opportunity to acquire a valuable accomplishment.
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Rice and Sugar Have Advanced Again
The Last Advance Puts Sugar $1.05 Above the Price on June 30th—Bice is 10c 
Higher Due to the Reduced Crops, the Result of Drought in India—Opening 
Prices on Salmon to the Retailer are Named—Considerably Higher Than Last 
Year—Molasses in Sympathy With Sugar is Firmly Held—Business Conditions 
Continue Good.

See also Provisions, Cereals and Fruit Pages Following.

QUEBEC MARKETS.
POINTERS—

Rice—An advance of 10c.
Sugar—Now $5.65 in bags.
Canned Salmon—New prices quoted.
Spot Tomatoes—$1.40-$1.45 now quot 

ed.
Montreal, Sept. 7.—Labor Day found 

few if any of the retail and wholesale 
grocers closed. The staff of clerks may 
not have been complete in every case, 
but there was still a majority at work in 
the houses that were open. People must 
eat and they must have eatables and it 
i- probably upon this principle that the 
purveyors of groceries donned the ac
customed apron just the same as other 
aays in the week. A prominent grocer 
remarked that there was a lamentable 
scarcity of good clerks.

The various houses report business 
highly satisfactory. Even collections 
are giving no trouble, in fact they seem 
to be coming forward as regularly as the 
bills are received. Everything points to 
a splendid business during the fall. 
There is apparently nothing on the hori
zon to cast a shadow over the grocery 
businesa^Jjiring the near future, and the 
more distant looks safe.

Sugar.—The advance in sugar at the 
time of going to press last week was 
followed by a further 10c rise on Tues
day night, bringing granulated in bags 
up to $5.65.

The market remains firm and despite 
the apparent fact that the European beet 
crop has suffered, there is a feeling that 
speculative action has been partially re
sponsible for the continued upward 
movement. Reports state that in Germ
any and Austria there was a loss to beet 
sugar of 1,300,000, while in Cuba 300,- 
000 tons are given as the estimated short
age. Naturally this strengthened the po
sition of buyers. There is a feeling that 
sugar should hold firmly for some weeks 
to come, while others are inclined to 
think that the limit has been reached. 
Locally, sugar is firm and is in good de
mand.
QrtonUud, taa> ...................................................... 6 66

: SM* . S5
Beaver ....................................................... g 55

Parle lump, boxes, 100 lbs................ ................................ g 35

Bed Seal.tn oartoos. each ............................................. 0*
Orp*t-al dlamoode, bbls...................................................... g 35

.. ™ .. ......................... 6 65
■ .......................................  « 75

" " 6 lb. urtOD», eeob.........................  0 811
Crystal Diamond Dominoes, 64b. oartons, each........... 0 87$
Extra ground, bble....................................................... ... 6 10

“ " 604b. boxes................................................... «00
" " 16-lb. boxes................................................... 6 50

l, bble.................... *....................................... ... 6 90
60-lb. boxes................................................ ... 6 10......... ..................................................... see

Bright ooffee........................................................................  6 40
No, 8 yellow......................................................................  6 40
No. 1 ” ......................................................................... 5 40
No. 1 " bags....................................................................  6 26
Bble. granulated and yellow may be had at 6c. 

above bag prices.

Molasses.—The Cuban molasses pro
ducers are possibly tearing their hair 
over the profits that passed them by but 
which they were unable to provide for. 
Naturally in January last they did not 
imagine that sugar was going to soar 
to a near record price. If they had pos
sessed only a suspicion of such an oc
currence they would have made sugar not 
molasses from their cane. Then there 
might have been a double profit to them. 
Instead of molasses being cheap, it would 
have- been dear and the sugar which 
they would have held would have sold 
now at a handsome price. But such is 
the game. Molasses remain uneventful, 
the higher grades retaining their firm
ness.

Foac/ Bu-twloM

Porto Rico.

0 29 
0 81 0 88 
‘ * 0 36

0 81 
0 84

0 80

00 , 
0 03( 
1 76 
1 25 
8 40 
1 75 î 66

Dried Fruits—The dried fruit market 
shows no material change. Jobbers re
port news to the effect that recent rains 
in Greece have been responsible for an 
advance of one shilling in the price of 
curants Valencia raisins, also show a 
slightly higher price. The market is 
generally firm. There is a feeling in 
some quarters that the currant crop has 
been overestimated.
Evaporated apricots.........................................
Evaporated apples............................................
Evaporated peaches.........................................
Ouvrante, fine filiatraa, per lb., not cleaned.,

0 20
I 144H7l

............ ................ 0 07i
lib. packages, âne ûliatras, cleaned.. 0 08
Patras, per lb......................................... 0 06*
Vostizzas. per lb......................................0 OB

Dates, 14b. packages.,
Dates, Halle wee, loose
Fards .........................................

. 0 06 0 06*, .... o oe
5 crown. .. 0 10 0 11

) 06* 
) 04$

Figs, 8 crown. . 6crown. ..0 11

sue....
40-50 ... 
60-60.

0 28 
0 16 
0 18 
0 07 
008 
0 084 
0 09 
0 10 
0 7* 
0 06 
0 11 
0 12 
0 14

60-70..
7040.,

90-100.

.... 0 17*
, 0 16* 0 16
, .... 0 16 
.... 0 14*

, .... 0 14
......... 0 18*
......... 0 18

0 06*
9

...........................................  0 10* 0 11
_ , 14b. pkgs................ 0,9$ 0 10

loose muscatels, S-orvwn, per lb... 0 08 0
" " 4-crown, per lb............  0

Select raisins, 7-lb. box, per box................................. 0 63
Malaga table raisins, clusters, per box ..........2 40

Valencia, fine off stalk, per lb......................... 0 07
" select, per lb................................. ..0 08
" 4-crown layers, per lb..................... 0 01

6 60 
0 074 
0 08$ 
0 09

Nuts—A firm feeling prevails in the 
nut market, but demand is still only 
casual. Brazils and filberts are steady, 
walnuts and almonds are unchanged, 
in «tou—

BîmIIs..........................................................0 let 0 17
FUb.ru, Stall/. p« lb......................................... g ll{ 0 iy

Barcelona, per lb......................................... 0 10
Tarragona Almonds, per lb...............................0 13 0 16
Walnuts, QrenoUee, per lb................................0 17 0 18

' Marbote, per lb........................... 0 16 0 16
" Comes, per lb....................................... Oil*

Almonds, 4-orown selected, per lb.......................... 0 86 0 87
3-crown " " ........................... 0 82 0 S3

" 8-crown " " .................. i....0Sl 0 31
“ (In bags), standards, per lb....................  0 87 0 88

........................................................................ .... 16 0 17Peanuts—

' Coon, roasted.......................................................  0 09 0
Coon green........................................................... 0 08 0

- Diamond Q, roasted.............................................0 10 0 it,
Diamond G. green..............................................  0 08 0 09
Bon Ton, roasted.................................................. 0 12* 0 13*
Bon Ton, green......................................................0 11 0 11$
Sun, roasted...................................................................... o 11
Sun, green.........................................................................  o 10
Spanish, No. 1.................................................................... o 11
Virginia, No. 1....................................................... 0 13 0 16

Pecans, 3 crown, per lb...............................................0 17 0 18
Pjoum, Jiimbo ..........................................................0 11 0 13
Pistachios, per lb...................................................................... o 76
Walnuts—

Bordeaux halves.................................    0 86 0 87
Broken,..................................................................... 0 30 0 31

The following are a few prices for 
future delivery:
Filberts, Sicily, per lb...................10%
Almonds, Tarragona........................ 14%
Walnuts, Grenobles...................16-.16%
Almonds, shelled, 4 crown.................32

Teas.—There is little or no news at 
hand. Prices are steady in practically 
all lines and firmness prevails.

gmtout.
Chain»...

..................................0 to
..................................... « 36
....................................... « 30

.........................................................................0 Si
Good common............................................0 21
Common.................................................... 0 17

Ceylon—Broken Orange Pekoe............................  0 21
Peko*........................................................0 18
Pekoe Souchongs...................................... 0 20

India—Pekoe Souchongs..................................... 0 19
Ceylon greens—Young Hysons............................... 0 24

Hy*»........................................... e 14
Gunpowders................................ 0 19

fc greens—Plngsuey gunpowder, low grade. 0 14 
„ " pea leaf.. 0 20

" pinhead. 0 SO

• 60 
0 27 
0 86 
8 28 
0 84 0 81 
0 40 
0 22 
0 21 
0 80 
0 86 
0 16 0 36 
0 18 0 80 
0 60

Coffee.—The coffee market shows 
quite a firmness among first holders and 
previous strength seems to be well sup
ported.
Mooh................. o si
Rio, No. 7......... 0 19
Mexican......... 0 22

030 
0 81 
030

Maracaibo.
. 0 19 0 82
. 0 21 0 26

Rice.—Another advance in the price 
or rice is announced this week, making a 
total of twenty-five cents in but a short 
time. Rangoon rice is principally affect
ed as in India recent drouth has hurt 
the crops. Naturally there will be a 
sympathetic effect on other varieties of
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rice if this movement is more pronounc
ed. It it believed that the market is 
likely to show something of the tend
ency of sugar and to advance still furth
er. This, however, is but conjecture 
based on the strength of the situation.
Bice, grade B, bags, 260 pounds............................................. 3 15

.....................................100 "   3 16

................................... 60 "   3 16
M " pookeU 26 pounds..............................................  3 25
" " * pockets, 126 pounds......................................... 8 46
" grade O.O., 250 pounds......................................................... 3 05
" " 100 "   3 05
" " 60 "   3 65
" " pockets, 26 pounds.................................... 3 15
" " t pockets, 126 pounds.............................. 3 20

Velvet bead Carolina rice, per lb.............................. 0 09J 0 10
Brovrn sago....................................................................... 0 05 0 C6
Tapioca, medium pearl.................................................. U U7 0 076
Seed......................................................................................  0 066 0 08

Canned Goods.
TORONTO—Prices on new pack sal

mon to the retailer are named, and, as 
expected are high and considerably in ad
vance of last year. Sockeyes in 1-lb. tails 
are $2.45 dozen, 1-lb. flats $2.50, and %- 
lb. flats $1.55. In 5-case lots these are 
2% cents per dozen less. The prices of 
other lines of salmon are found in our 
list below. There can seemingly be no 
relief and steady prices are generally 
anticipated. The world’s markets are 
bare of stocks, the pack this year has 
been small, and the result can only be 
a steady tendency. Sockeyes will have 
to go to the consumer at 25 cents per 
tin.

All lines of canned goods are firmly 
held and even now with the presence of 
fresh fruits and green vegetables in 
large supply, there is a brisk demand for 
many lines. There have been some new 
pack tomatoes on the market. Dealers
are now wondering what the opening 
price on this line will be. It is one of 
the grocer’s big sellers and he is ac
cordingly greatly interested. There has 
been practically no change in conditions 
of the crop. As pointed out before 
much depends on the latter part of the 
season and the time that the frost puts 
an end to packing.

Prices on Canadian sardines and her
rings are lower this year, the catch be
ing quite favorable and in excess of 
last year considerably.

VEGETABLES

2a—Asparagus Tips... L.. .. _____
2's—Beans, crystal wax.^rr."............................
2’a—Beans, golden wax, midget, Auto brand
2’a—Beans, golden wax.......................................... 1 00
3’—Beans, golden wax.........................................  1 37{
Gal. —Beans, golden wax .......................... 4 02,
2 s—Beane, refugee or valentine (green)........ I O'1
3's—Beans, refugee (ere n) ... 1 **"'
2's—Bean refugee midget. Auto brand..........
2’s Peas, extra fine sifted s'ze 1......................
2's—Peas, sweet wrinkle, size 2..........................
2's—Peas, early June, «be 3................................
2’s—Pea*, standard, size 4.......... ....................
2’* -Spinach table.................................................
3's—Spinach, table..............................................
Gal.- Spinach, table

FRUITS
2’s—Gherries, black pitted, heavy syrup....
2's—Cherries, black, not pitted, heavy syrup
2’»- Cherries, red, pitted, heavy syrup ___
2's—Cherries, red, not pitted, heavy syrup
Gal—rberries, red, pitted..................................
2 s—Ch«rr;es. white, pitted, heavy ryrup 
2’s—Gherrie*, white, not pitted, heavy syrup
’’s—Currants, black heavy syrup..................
9’s—Currants b’ack preserved..........................
Cal.—Currants, black standard......................
Gal.—Currants, black, solid pack ..............
2's—Currants, red. heavy syrup..........................
2’s—Currants, red preserved ............................
Gal.—Cur'ants, rvd, standard ........................
Gal —Currants, red, solid pack.........................
2’s—Gooseberries, heavy syrup...........................

mp B Groun A
2 524 2 55
1 00 1 55

1 30i oo 1 25
1 376 1 40
4 02| 4 05
1 00 1 25
1 374 1 40

1 30
1 75 1 77|

1 35
1 30
1 25

1 274 1 30
1 77$ 1 F0
5 3 • 5 326

1 9?4 1 95
1 524 1 55
1 924 1 95
1 52* 1 55
8 5*4 8 55
2 021 2 ns
1 624 1 65
1 97* 2 00
2 274 2 30
5 274 5 30
8 27* 8 30
1 974 2 no
2 276 2 30
5 17$ 5 30
8 274 S 30
2 25 9 976

Gal. —Gooseberries, standard ............................ 7 00 7 §26
2’s—Lawton berries (blackberries), h. syrup.. 1 776 1 80
2’s—Lawtonberries, preserved ...................... 1 97) 2 00
Gal.—Lawtonberties, standard......................... 7 024 7 °5
2’s—Pineapple, sliced, heavy syrup........  . 1 774 1 80
2’s—Pineapple, grated, heavy syrup................. I 77s 1 80
2’s—Pineapple, whole, heavy syrup................... 1 776 1 80
3’s—Pineapple, w h le, heavy syrup............... 2 326 2 85
2’s—Raepberri s, black heavy syrup................ 2 00 2 02
2’s—Raspberries, black, preserved.................... 2 25 2 27
Gal.—Raspberries, black, standard.................. 7 25 7 27
Gal.—Raspberries, black, solid pack . — 9 60 9 12
2 s—Rasp^er ies, red, heavy syrup ................. 2 09 2 02
2’s—Raspberries, red, preserved...................... 2 25 2 27
Gal.—Raspberri s red, standard.................... 7 25 7 27
Gal.—Raspberries, red, solid pack..................... 9 50 9 52
2’s—Rhubarb prsseived...................................... 1 *24 1 66
3’s—Rhubarb, preserved .................................... 2 27$ 2 30
Gal— Rhubarb, standard ....................................  S 50 3 516
2’s—Strawberries, heavy syrup.......................... 1 81 2 00
2’s—Strawberries, preserved............................. 2 026 2 05
GaV—Strawberries, standard .......................... 7 25 7 276
Gal.—Strawberries, solid pack ........................ 9 50 9 : 26

VEGETABLES
i, I s.............................. 0 976
d, 2’s.............................. 0 974
d, 3’s.............................. 1 324
d, 3 s...................... 1 37$

VEGETABLES
Beets, sliced, blood red, 2’s...........

" whole, blood red,
“ sliced, blood red,
" whole, blood red, _ _
" whole, Rosebud, 2’s
................................. 3’s...........................................

Cabbage, 3’s............................................................ 0 976
Carrots, 2’s.............................................................. 0 97$
Corn, 2’s................................................................. 1 f0

“ fancy, 2’s.................................................... 1 10
on cob, gal

Pumpkin, 3’s .

Tomatoes, 2’s .. 
" 3’s. .
" gala. 

Turnips, 3’s
Clover Leaf and Horseshoe brands salmon :

0 976 
3 026 
1 05 
1 60 
3 75 
1 126

1 00 
1 06 
1 36 
1 40 
1 30 
1 56 
1 00 
1 00 
1 10 
1 15 
4 776 
1 00
3 05 
1 076 
1 65
4 026 
1 15

1-lb. tallz, dozen .... 2 48
4-lb. flats, doz............ 1 55
1-lb. flats, dozen . 2 50
Other salmon prices

Humpbacks, doz — 1 36
Pinks........................... 1 35
Northern River Sockeye........
Chicken............................. 4 00
Turkey...............................4 00
Ducks.................................4 00

Cohoes, per doz. 1 
Red Spring, doz 2 
Lobsters, halves,

per dozen........2
Lobsters, quar

ters, per dozen ..

1 95
2 25

Soup, 2’s.. 
Soup, Is..

1 60 
2 45 

. 1 9 

. 1 40

Montreal.—Spot peas are quoted at 
from $1.25 to $1.35; tomatoes at from 
$1.40 to $1.45, and corn at $1.00. One 
jobber stated that some of this season’s 
canned tomatoes had already ben re
ceived in order to supply the spot de
mand and prices had in consequence 
shown a little easiness. However, the 
market is firm practically without ex
ception. There is a steady demand for 
the vegetables, apparently no break in 
business resulting from the arrival of 
the farmers’ fresh supplies, and the con
tinued firmness of the market. Blue
berries to arrive are quoted at $1.20, 
and it is expected that shipments re
ceived will be no more than from 30 to 
40 per cent, of the orders. The new 
prices of salmon are quoted this week 
and will make interesting reading for 
the retailer. It also bears out the pro
phecy of a Toronto wholesaler who 
about this time last year remarked that 
salmon was bound to increase in value 
while its consumption continued to in
crease as it has done within the past few 
vears. He did not quote figures but he 
did assert his assurance that salmon 
would reach higher figures than ever and 
recent announcements have borne ont 
his predictions. Clover Leaf and Horse
shoe salmon are now so near to retail
ing at 25 eents a tin that the difference, 
if there is anv, is not worth considera
tion. And salmon is not going to be
come cheaper, in fact the prevailing op
inion is that prices will gradually ad
vance as the coming business vear rolls 
hv. One wholesaler remarked that he 
did not believe it was good for the trade

35

that prices should be at the present 
level and his reasons were similar to 
those that have rather frequently ap
peared on this question. One advance 
will automatically occur on Dec. 1 next, 
when prices will go up 2V2C per doz. It 
is stated that quotations for 5-case lots 
are 2%c per doz. less than the list price.

VEGETABLES

2’s—Asparagus, tips...................................
2’s—Beans, crystal wax...............................
2’s—Beans, golden wax............................
3’s—B-ans, golden wax...............................
Gal—Beans golden wax ........................
2’s—Beans, refugee.....................................
3’s—Beans, refugee..........  ............
2’s—Beans, refugee, midget----
2’s—Peas, extra tine shied, size No. 1
2’s- Peas, sweet wrinkle, •’ize No.2___
2’s—Peas, early June, size No. 3..........
2’s—Peas, standard, size No. 4..............
Gal.—No. 4 standard..........  ..........
2’s—Spinach, table.....................................
3’s—Spinach, table.....................................
Gal—Spinach, table....................................
Spot tomatoes...............................................

Per Dozen 
Group B Group A 
-.2 52) 2 55

... 0 976 '

1 374
4 0*6
0 97* 
1 376

1 uO 
1 30 
1 40 
4 05 
1 00 
1 40 
1 30 
1 90 
1 25 
1 f0 
1 35

1 40 
1 90 
5 50

1 40 1 45
Fruits—

2's—Cherries, black, pitted, heavy syrup___
2’s—Cherries, black, not pitted, heavy syrup
2's—Cherries, red, pitted, heavy syrup..........
2’s—Cherries, red, not pitted, heavy syrup..
Gal.—Cherries, red, pitted.................................
Gal.—Cherries, red, not pitted.........................
2’S Cherries, white, pitted, heavy syrup___
2's—Cherries, white, not pitted, heavy syrup
2’s—Currants, black, heavy syrup....................
2's—Currants, black, preserved ......................
GaL—Currants black, standard......................
Gal.—Currants, black, solid pack......................
2’a—Currants, red. heavy syrup ........................
2’s—Currants, red, preserved.............................
Gal.—Currants, red, standard............................
Gal.- Currants, red, solid pack..........................
2’s—Gooseberries heavy syrup..........................
Gal —Gooseberries, standard.............................
2’s—Law ton berries (blackberries), h. syrup..
2’s—Lawtonberries, preserved...........................
Gal.—Lawtonberries. standard.........................
2’s—Pineapple, sliced, heavy syrup..................
2's- Pineapple, grated, heavy syrup...............
2’s—Pineapple, whole, heavy syrup..................
3’s—Pineapple, whole, heavv sy up..................
2’s—Ra*pberrirs, black, heavy syrup...............
2’s—Ra«pherries, black, preserved.................
Gal.—Raspberries, black, standard...............
Gal.—Ra«pberries, black, solid pack ...........
2's—Raspberries, red, heavy syrup...................
2’s—Raspberries, red preserved........................
Gel.—Raspbe-res, red. standard......................
Gal.—Raspberries, red. solid pack.................
2’s—Rhubarb, preserved.......................................
8's—Rhubarb, preserved.......................................
Gal.—Rhubarb, standard ...................................
2’s Strawberries, heavy syrup.......................
2's—Strawberries preserved...............................
Gal.—Strawberries, standard...........................
GaL—Strawberries solid pack...........................

1 9M 
1 52*
1 924
1 526
8 :2$
2 024
1 *21
1 97*
2 274 
5 276 
8 276
1 974
2 274 5 -7$
8 274 
2 25 
7 no 
1 774 
1 974 
7 024 
1 77$ 
1 774
1 77$
2 324 
2 ' 0 
2 25 
7 25
9 51 2 W 
2 25 
7 45 
9 50
1 '24
2 27J
3 R» 
2 '0 
2 024 
7 25 
9 0

1 95
1 55 
1 95
1 55 
8 55

2 05
1 65
2 00 
2 10 
5 30 
8 30 
2 0 
? 30 
5 30
8 30
2 274 
7 026
1 83
2 00 
7 r5 
1 80 
1 80 
1 80 
2 35 
2 «2 
2 27 
7 27
9 52 
2 ( 2 
2 21 
7 27 
9 52
1 552 30
3 524 
2 026 
2 5 
7 274 
9 254

Clover Leaf and Horseshoe brands salmon—
1-lb. tails, per dozen..................................................... .... 2 45
4-lb. flats, per dozen..................................................... ...... 155
1-lb. flat*, per dozen.......... .......... 2 51

After December 1st prices advance 24 cents per dozen. 
Other salmon- all tails—

Red Sockeye p'r case .............. ...................................... 9 o'!
Red Spring, per case......................................... ....................... « on
Cohoes, per case ................................................. ...... 7 '0
Pinks, per case........................................................................... 5 00
Lobster—

4-lb. flats, dozen. $2.75 $9.?C; 1-lb. tails dozen, $1.50, $4.75 
1-lb. flats, dozen, $5.00, $5.10.

Compressed corned
beef, Is...................... 2 00

Compressed corned
beef, 3s...................... 3 35

English brawn, 2s.... 3 15 
Boneless pigs’ feet, 2s 3 15 
Ready lunch veal loaf

6s................................. 1 50
Ready lunch veal loaf

Is.................................  2 60
Roast beef, Is............. 2 00
Roast beef, 2s............. 3 35
Stewed ox tall. Is___ 1 60
Stewed kidney, Is---- 1 50
Stewed kidney, 2s---- 2 65
Minced collops, Is... 140

Minced collops, 2s... 2 50 
Corned beef hash, Is. 160 
Corned beef hash, 2s. 2 80
Jellied hocks, 2s........ 3 50
Jellied hocks, 6s........12 00
Paragon ox tongue,

14s............................... 7 50
Paragon ox tongue, 2s 8 50 
Paragon ox tongue,

2|s............................... 9 50
Paragon lunch tongue

Is................................. 4 00
Tongue lunch, Is........ 3 50
Sliced smoked beef,4s 1 50 
Sliced smoked beef. Is 2 50

ONTARIO MARKETS.
POINTERS—

Sugar—Now at $5.75 
Salmon—Prices on new -pack.
Rice—Lower grades up 10c.
Tomatoes—New pack on market. 
Toronto, Sept. 7.—Trade in general 

lines of groceries is of a steady char
acter, with wholesalers apparently sat
isfied with the present movement. The 
lines in demand are changing somewhat 
from summer goods back to staple
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lines. While there is as yet a certain 
trade for those lines in special demand 
during summer, it is naturally not quite 
so heavy. Customers are returning from 
their summer homes and this no doubt 
is the main reason.

Sugar has certainly got the habit, 
again repeating last week’s performance. 
Following the advance on Thursday 
last, another rise of 10c was recorded 
on Tuesday. The consumption with the 
present plenitude of fall fruits is large. 
Kindred lines as well as those in which 
sugar is largely used show signs of 
strength in a number of cases, the re
sult of the present high prices. One 
wholesaler pointed out that the con
sumption of sugar has increased enor
mously of late, not so much in the in
crease in the sale of the article itself 
through the grocer, but in the several 
lines of confectionery.

Sugar.—The strength in the imme
diate sugar market on which we laid 
stress last week was well warranted. Fol
lowing the 10-cent advance on Thursday 
last, reported briefly in our last issue, 
another rise of 10 cents on Tuesday of 
this week brought Toronto quotations 
up to $5.75. The advance since the first 
reports of damage in Europe has cer
tainly been remarkable, amounting in 
all to $1.05 since June 30th. Beet quo
tations are now 16s. 7y2d., the highest 
since the European crop damage in 1904, 
when in the following January prices 
reached 16s. 3%d. Of late, a new 
phase has entered into the market, in 
unconfirmed rumors that the Cuban cane 
crop which comes forward in January 
will not be the bumper crop at first ex
pected, but on account of lack of rain 
will show a loss from estimates. If 
this is true, it will work for a still 
stronger tendency.

While the general opinion is that sugar 
will continue firm with an advancing 
tendency, the more conservative refin
ers think that the speculative stage is 
being reached and that there may be a 
reaction when something definite re
garding either Europe or Cuba is known, 
if it is in any way favorable. When 
conditions are abnormal as in this case, 
there is always the danger of too ex
treme views being taken. The market 
at the moment is strong, however, with 
no weakness in sight as yet.
Extra granulated, bags.................................................... 6 75M •• *o7b. bag...........................................  6 85
Imperial granulated ....................................................... 5 55
Bearer granulated............................................................ 5 55
Yellow, bags ...............................................................  5 35

Barrels of granulated and yellow will be furnished 
at 5 cents shore bag prices

Extra ground, brls............................................................ 6 15
" " 50-lb. boxes.............................................. 6 35
- - 1Mb. boxes.............................................. 6 45

Powdered, brls ................................................................  5 95
60-lb. boxes..................................................... 6 95

" 25-lb. boxes......................................................  63*
Bed Seal, cwt..................................................................... 7 10
8l Lawrence Crystal Diamonds................................... 7 60
Parts lumps, In 1004b. boxes............................................6 65

" In 504b. •' ................................................6 75
• In *4b. “ .............................................. 6 95

Syrups and Molasses.—With the high 
sugar market the tendency is naturally

towards strength in the kindred line, 
molasses. Trade just now is not par
ticularly brisk. High sugar will also 
have a tendency to strengthen other 
lines such as compound maple syrup. 
Corn syrups are enjoying a favorable 
demand for the reason that an improved 
trade is anticipated as the weather be
comes cooler.
Syrups— Per case
1 lb. tins, 2 doe.

in 0M6...................... 1 40
6 lb. tins, 1 doz.

in wee...................... 175
10 lb. tins, à dot.

in case..................... 2 65
10 lb. tins, * doz.

in caw.....................  2 60
Barrels, per lb........... 0 031
Half barrels, lb......... G 03)
Quarter " " ---- 0 03$
Pails, 384 lbs. ea.......... 1 75

" 26 " .... 1 25

Maple Syrup-
Gallons, 6 to case ---- 4 80
* " U " ....6 40
Quarts, 14 “ .... 6 40
rinte, 14 " ....100
Molasses—
New Orleans,

medium........ 0 30 0 35
New Orleans,

bbls................. 0 18 31
Barbadoee, extra

fancy.......................  0 46
Porto Rico........ 0 46 0 52
Muscovado................. 0 30

Dried Fruits.—In new crop dried 
fruits currants and Valencia raisins are 
both strong. Raisins which earlier in 
the season were quoted at 23s. are now 
i.t 27s. The opening in Smyrna for new 
crop Sultanas has been extremely high. 
“The crop is small,” asserted one 
wholesaler, “probably only 25,000 tons 
as compared with a normal crop of 45 
to 50 thousand tons. Last year’s crop 
was also small and there has been prac
tically no carry over.” The fig crop is 
reported to be the smallest in many 
years, and naturals are now selling at 
3s. above prices a year ago.

In California, prunes are still steady 
but buying has slackened off. Apricots, 
which were, at a prohibitive price, have 
cased off somewhat, and will no doubt 
have to go lower to induce free buying. 
Peaches are maintaining their position. 
While raisins are not firm at all there 
appears to be a lack of present orders.
P3U M*40, In JMb. boxes................................

Mto 60 “ “ ...............................
Same fruit In 60-lb. boxes ft cent leas.

0 17 
0 16*

Choice, 25 lb boxes................................................ 0 20 0 21
Fancy,

Candied Peels—
Lemon.................... 0 09 0 11 Oltron
Orange................. 0 10 0 lift

*Slemes, per lb.
If Inches............ 0 08 0 10
2 " ........... 0 084 0 10*
2* " ......... 009*012

. 0 30 0 21 

0 16 0 17

..0 111 0 1*4 
' 11| 0 13*

mbrellaboxes..0 12 0 14

TapoeU. ” ........................................................... 0 04 0 04*
Bag ftgs.......................................................................0 04* 006
Dried peaohes................................................................. 0 13*
Dried applee.............................................................. 0 09 0 09*
Evaporated apples........................................................... 0 16
Currant»—
Fine Filiatras ... 0 07* 0 08 Vostlzzas.............0 10 0 13
Patras.................. 0 08 0 08*

Unoleanedftc lees

Sultana.........................................................................0 10 0 11
fancy.............................................................  0 11 0 13
extra fancy................................................... 0 14 0 16

das selected.................................................. 0 08* 0 09
Seeded, 1 lb packets, fancy............................................ 0 10

M 16 oz. packets, choice................................  0 09* 0 09*
Bairs........................ . 0 06

Dates— Package dates,
Hallowees— per 1 lb........... 0 06* 0 064

Full boxes.........  0 06$ 0 06 Fards choicest.. 0 10 0 10*

Tea.—The general situation is one of 
continued steadiness. Ceylon and India 
markets are strong due to a brisk de
mand from all sections of the world. 
Demand locally continues good despite 
the advancing prices.

Coffee.—With coffee options showing 
marked strength, the general situation is 
naturally one of firmness. Trade locally 
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continues favorable, although there is 
no particular briskness at the present 
time.
Rio,routed..... Oil ID
Green Bio......... 0 1? 0 16
Santos, roasted. 0 21 0 22 
Mancaibo, " 0 22 0 24
Bogota»............. 0 24 0 25

Mocha, roasted. 0 26 0 28 
Java, roasted... 0 27 0 33
Mexican..................... 0 25
Uautemalo........  0 22 0 24
Jamaica............  0 20 0 22
Chicory....................... 0 12

Spices.—There is a big consumption 
of spices at the present time, for pick
ling is now in full swing. Indications 
are for continued strength in nearly all 
lines. Peppers both black and white are 
firm in the primary markets, as are also 
other lines to a greater or less extent.

S
Allspice..................
Cinnamon..................
Cayenne pepper... 
Cloves.....................

... 0 23*

Cream tartar....... ... 0 26
Curry powder.......
Ginger....................
Maœ.......................
Nutmegs................
Pepper, black.......
Pepper, white.......
Peetrjepice .........
Pickling spice__
Turmeric...............

... 0 16
Mustard seed, per lb. In bull 
Celery seed, per lb. in bulk..

6 e .8
|S-5» 1 H
0 16 0 17 0 76 0 80
0 26 0 27 0 90 0 90

ist SSI 0 90
0 90

0 9c
0 90

0 16 0 28 0 00
0 25

• S4 028 0 80 0 90
0 76 176
0 30 1 00 2 0U

0 16 0 17*
0 26*

0 76 0 90
0 25 1 00 1 10
0 24 0 28 0 80 0 90
0 16 0 18 0 76 0 76

0 18

Nuts—Steadiness prevails in all lines 
of nuts. Trade is not brisk at the pres
ent time. Some interest is being shown 
in new crop.
Almonds, Formigetta......................

..................... 0 16
0 16
0 17
0 38

Walnuts, Grenoble........................... 0 19
0 16

......................0 15 0 16* 
0 40" shelled...................
0 12* 
0 20* 
0 18

Peanut», roasted.............................. 0 13

Rice and Tapioca—The firmness in 
Rangoon rice was referred to last week. 
This week a further advance of 10 cents 
per cwt. was announced, bringing quota
tions at mills, Montreal, for Standard B 
to $3.15. The drought in India is res
ponsible for this advance in price. The 
Java crop is also reported short, so that 
there is a steady tendency in all lines 
of rice.
Standard B, from mills, 600 lbe. or over, f.o.b.

Montreal...................................................................... 3 15
Rice, standard B.............. ................................................ 3 23

Rangoon.......... 0 03* 0 03*
Patna............... 0 06* 0 06

0 04* 0 06*
0 06 0 07

Carolina......... 0 08 0 10
Sago, medimm

0 06* 0 06

Tapioca- 
Bullet, double

Medium pearl. 0 06* 0 07
Flake......................... 0 08
Seed.................  0 06* 0 07

Beans.—Prices are firmly held with 
Canadian stock extremely scarce. There 
are a few lots of Rangoon but they ap
parently are being received none too 
well. No quotations on new crop have 
as yet been made. It will be a full 
month before any deliveries can be made. 
The crop will slightly exceed last year, 
but there will be a good demand on ac
count of the large amount of construc
tion work in Canada.
Prime been», per bushel............................................ * 36 1 <6
Bend picked been*. per busbel ............................ 1 41 I 56

Evaporated Apples.—There are a few 
lots of new evaporated apples on the 
market and are going to the retailer 
around 11% cents.
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MANITOBA MARKETS.
POINTERS—

Sugar.—Advanced 20c. 
Coffee.—Very firm.

heavily on the chance ol an advance. 
Prices, however, remain unchanged as 
yet, and are quoted as follows :
Coffee, standard Rio. 0 15 Coffee, choiee.............. 0 15

Coffee, extra choice.. 0 17

A NOVELTY STORE IN MONTREAL.

Seventeen Ounces to the Pound and 
Thirteen to the Dozen, in Vogue.

Canned Tomatoes.—No offers.
Beans —Unchanged.
Winnipeg, Sept. 7.—“Couldn’t be any 

busier,” was the reply given by one of 
the largest wholesale firms this morn
ing, when asked as to the conditions of 
the grocery trade during the week. “We 
have hardly time to turn around to fill 
orders which are arriving for hurried 
shipment since harvesting has been in 
progress. Prospects for the fall did you 
say ? Well I never saw' them as good, 
and if the rush which we are having at 
the present time is any indication of the 
yield or harvest expected, there should 
be little trouble in the collection depart
ment this fall."

Such, is the feeling of the whole
salers on present business and this can 
be heard from all sides. Advances in 
price make no difference. The farmers 
of the west want the lines and are will
ing to pay for them. Growing in one 
direction, and expanding in another with 
the development of the country, is at the 
present time the slogan of the grocery 
trade.

In the various lines sugar formed the 
feature of the week, advancing 10c on 
Thursday and again on Tuesday.

Canned goods are also moving freely. 
One house reported that they could ob
tain no quotations on tomatoes, in fact 
independent canners have, they claimed, 
withdrawn their, quotations. Other lines 
are active.

Sugars.—Last Thursday’s advance 
was followed by another 10c rise on 
Tuesday. Stocks are of good size, 
and some jobbers who were fairly 
heavily stocked are reaping the benefit 
at present. In spite of the advance a 
certain number of orders are being re
ceived steadily, although trade is not as 
brisk as it was some months ago. Pre
sent quotations are :
Montreal and B.O. granulated, in bble.......................... 6 15

" in sacks............................................... 7 00
yellow, in bble...................................................  5 75

" " in sacks.................................................  5 "O
Icing sugar, in bbls............................................................. 6 50

" inboxes (25 lbs.)............................................. F 76
Powdered sugar, in bbls.................................................... 6 31

* In boxes ...............................................  6 30
, " “in small quantities...................... 7 05
Lump bard, in bbls.................... ..............................  7 ro

“ in i-bbls......................................................... t 10
1 “ in 1004b. ............................................ 7 00

Syrup.—This line remains unchanged 
from last week and is expected to re
main quiet till the fall and winter 
months.
24 2-lb. tine, per case............................................................  g 23
12 5-lb. tins, per case............................................. 2 68

6 10-lb. tins, per cate........................................................... g 4*
3 90-lb. tins, per case .. ....................................... •» 47

Half barrels perewt.........  .......................... .....* 4 qo
Barhadoe* molasses, in half barrels, per galion.!!”!! 0 62
wTw 2r!“*n" m"Jasses, half barrels, per gallon.............. 0 45
New nneans mo'abses, per barrel, per gallon........  0 47

Coffee.—Firm and still firm is the tone 
of the coffee market. Trade is active and 
several retail merchants have stocked up

Beans and Peas.—The prediction of an 
advance failed to be fulfilled during the 
week, but there is little change in the 
situation from last week. Stocks of 
beans in Ontario are recognized to be 
low, while the demand remains firm.
Beans, 3-lb. picker, per bushel......................................... 2 40
Hand picked, per bushel .............................. ..... 2 50
Peas, split, 100 lbs...................................................... 2 75

NEW BRUNSWICK MARKETS.
St. John, N. B., Sept. 7, 1911.—The 

sharp and continued advances in the 
sugar market have made themselves felt 
in molasses, which is also beginning to 
show marked increases in sympathy with 
sugar. Molasses this week advanced two 
cents a gallon, and further increases are 
looked for. Sugar, as had been expect
ed, made further advances on Thursday 
last, and again on Tuesday. A rise of 
$1.45 in six months is the record in St. 
John, the price having been going up 
since February very steadily.

In the opinion of a reliable local gro
cer, the scarcity noticed in canned sal
mon will be heavily felt in St. John. 
He would not be in the least surprised, 
he said, to see before long half-pound 
cans of salmon on the market, because 
of the fact that the price of the pound 
size has increased beyond the reach of 
the average working man, and has really 
ceased to be commonly used by all 
classes. Even now, he said, salmon is 
coming into favor as a salad, rather than 
as a principal course at table in many 
homes, just as has been the case with 
lobsters.

Aside from the change in sugar, mo
lasses and flour, there were few altera
tions in market prices, but with eggs 
and cheese the tendency is upwards. 
Both these staples went up in price dur
ing the past week. The following are 
the quotations:
Bacon.................0 16 0 18
Besne, hand 

picked,bus 2 50 1 55
Beans, yellow

eye, bus.........  2 60 2 65
Butter, dairy,

lb.................  0 21 0 22
Butter, cream

ery, lb.........  0 14 • 15
Buckwheat, 

west, grey, bag 1 65 2 70 
Cheese, new, lb. 6 14i 6 15 
Ourrante, l'a, lb. 0 081 0 09
Canned goodsr-
6mu, belted. 1 1* 1 25
Bean*, string . 1 05 1 10
Com, doz........ 1 10 1 16
Peas, No. 4.. 1 20
“ No. !..
“ No. 1..
“ No. 1..

1 25 
l 30
1 80

Peaches, I’e,

Peaches, 8’s,
1 96 1 00

doseiv.........
Raspberries,

3 00 3 05
dozer,....... 2 05 2 10

Strawberries. 1 *5 1 90
Tomatoes..... 1 65 1 60

Clams.............. 4 00 4 15
Com meal, gran 
Commeal, hags,

4 75 
1 60

“ buls. ...x ? 35

Eggs, hennery 0 29 r 3^
Eggs, oase.............. 0 2>
Fin. Haddies.. 4 40 4 5'
Fish, ood, dry... 6 00 6 10 
Flour, Manitoba 6 25 6 35 

“ Ontario.. 6 45 5 55
Ham.......................... o 16
Lard, compound 
lb....................0 10| 8 11

Lard, pure. lb. 0 12J C 12$ 
Lemons, Messi

na, per box... 4 50 5 CO 
Molasses, fey.

Barbados, gl 0 32 0 33
Oatmeal, rolled__ 5 50
Oatmeal, std.............. 6 f0
Pork,domestic

mese............  21 50 22 50
Pork, Ameri

can clear 21 c0 23 00 
Potatoes, bb].. 2 25 2 40
A a 1 B I II s, U. ai.,

seeded............ 0 101 0 11
Rice, lb —........8 031 0P31
Salmon, case—

spring... 7 *0 8 00
Oohoee........... 6 76 7 (0

Standard gran. 5 70 5 80 
Austrian " 5 60 5 70
Bright yellow.. 5 50 5 60 
Ho. 1 yellow... 5 Î0 5 30 
Paris lumps .. 6 50 6 75
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Montreal, Sept. 7.—Seventeen ounces 
to the pound on all goods sold by 
weight, and thirteen article for the usual 
dozen are two features of a new grocery 
store opened on St. Catherine street. 
The nâme of the store is the “Seven
teen Oz. 1 Lb. Grocers.’’ In addition 
they give one cent with all bottle and 
can goods.

The store is bright and atractive from 
the show windows to the back door, and 
the goods displayed are of fine quality. 
Electric lights have not been spared in 
the windows nor within the store proper. 
On the opening day a large advertise
ment appeared in a leading paper in
troducing the store to the public. An 
orchestra was engaged for Wednesday, 
Thursday, Friday and Saturday after
noons and evenings. In their statement 
the new store says: “The 17 oz 1 lb. 
grocers give you 17 ounces to the pound 
on all goods sold by weight; 13 to the 
dozen on all goods sold by the dozen, 
such as eggs, oranges, ginger ale, etc.

“And on every bottle of canned goods 
or bottled goods one cent is pasted.’’

The new company has been using 
newspaper space freely since their open
ing and have certainly attracted con
siderable attention. They promise an 
automobile delivery service at once. E. 
C. Strugnell is the general manager and 
L. A. Gareau is the proprietor.

WIDENING OF BANANA HABITAT.
A fruit authority looks for the gra

dual widening of the habitat of the 
banana. The limits of its successful de
velopment have long been given as 30 
degrees north and 31 degrees 
south of the equator, and within 
this wide zone it flourishes in planta
tions around the globe ; and in the Old 
World, especially in Africa, many of its 
varieties grow wild.

There is no doubt that the history oi 
banana cultivation will be much like 
that of many other edible fruits. 
Hardy varieties oi apples are growing 
to-day in districts where 40 years ago, 
it was declared they would never en
dure the long winters.

Authorities in plant geography aver 
that as experience is gained and the cul
tivation of tihe banana widens, varieties 
oi it will be developed that will with
stand even considerable degrees of 
drought and frost and enlarge the area 
of cultivation to an important extent.
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Manufacturers, Manufacturers’ Agents,
Brokers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE CO.

Importer» and Roasters of High Grade 
Coffees.

Manufacturers and Proprietors of

■'Feather Littt" Brand Baklei Powder
We also carry a full line of TEAS, 

SPICES, etc.
Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

The Condensed Ads. In this 
Paper will bring good résulté

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest packers and shippers of first- 
class Fruits ef all kinds in British Columbia.

OFFICE AND WAREHOUSES
C01. WHAIF AND YATES STS. • VICTORIA

•ranch at 149 Water Street, Vancouver.

--------------- TO----------------

Brokers and Man
ufacturers’ Agents

—Your business csrd on this page will keep 
—your name and field of operations before 
— Manufacturers, Importers and others 
—looking for responsible representatives.
It costs you little and means much to you 
If you are looking for agencies.

Write for particulars to

The Canadian Grocer
Montreal Toronto Winnipeg

“ We will never be buried 
with the unknown dead— 
we ADVERTISE. There’s 
the whole thing in a nutshell 
— we ADVERTISE ; and, 
therefore, we CANNOT be 
unknown.”

McLEOD & CLARKSON
Manufacturers' Agentsrand Wholesale Commission

144 WATEI ST., VANCOUVER B.C.
Can give strict attention to a few first-class Gro

cery Agencies. Highest References.

CURRANTS
We are proprietors of

“ AFRODITE” brand, the best AMALIAS 
currant on the market, 

“NARCISSUS,” fine F1L1ATRA currants, 
“ ELEKTRA,” fine F1L1ATRA cleaned 

currants,
and importers and distributors of

Highest-grade PATRAS and VOSTIZZA 
currants.

We aim to give the trade the beat grade a 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPEESINTAT1VES:
JAMES S. MacDOUGAL, London 
A. B. LAMBE & CO., Hamilton 
W. G. A. LAMBE & CO„ Toronto 
H. D. MARSHALL, Ottawa 
ARTHUR P. TIPPET & CO , Montreal 
J. W. GORHAM & CO., Halifax 
W. H. ESCOTT CO., Winnipeg, Man. 
McKELVIE & CARDELL, LTD.,

Calgary, Alberta
W. S. CLAWSON & CO., St. John, N.B.

GREEK CURRANT CO.
124 WARREN STREET NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

I he Brightest btar
m ih. whikx I -seme World !

kcpkiiish viur **t«>wk — ijuiwk 
bil'Ts ihv ru>h wnmo '

■ i
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FOR MORE PROFIT
Scores of people who had a cup of Red Rose Tea at the Toronto 
Exhibition would hardly believe that the price of the tea we served 
was only 40c. per pound. The most of them had been using 30c. tea 
and had no idea that 10c. per pound could make such a difference 
in quality.

Now 40c. Red Rose Tea gives you much more profit. Three-quarters 
at least of your customers would willingly pay the price if they only 
knew there was such a difference in quality.

Half a dozen words from you or your clerks when selling a package of 30c. 
tea would sell a trial package of 40c. instead. I know merchants who have 
done this. They have found it easy and prpfjt^b’e.

I hope the suggestion may prove profitable to you.

7 Front Street East,
Toronto, Ont. 

315 William Ave.
Winnipeg, Man.

Branches T. H. ESTABROOKS
ST. JOHN, N.B.

"royal shield brand

SALMON
We have only been able to secure about 50% of our 

requirements of this well-known brand of high grade Sockeye 
Salmon. Order early.

We are booking orders for October delivery at very low 
prices, from a very favorable contract made in June for 20,000 
boxes California Prunes. Anticipate your wants for Foreign 
and Domestic Evaporated and Dried Fruits and place your 
order with

Campbell Bros. & Wilson, Limited
Campbell, Wilson & Adams, Limited ,,, ixivinpo Campbell, Wilson & Horne, Limited

Saskatoon W llNINll Lb Calgary

Campbell, Wilson & Horne, Limited Campbell, Wilson & Smith, Limited
Lethbridge Regina
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How are you stocked on Pure Jams?
We have a full stock of

“ANCHOR” PURE JAMS in 51bti"ed
RASPBERRY—STRAWBERRY—BLACKCURRANT—PEACH and PLUM. 
You will do well to stock up at once. Prices will be higher.

We have some exceptional values in

RICES—PATNAS AND JAPANS
Our quotations are considerably below present market prices.

Are you interested in ____

MACARONI?-
WRITE FOR PRICES

EBY-BLAIN,LIMITED
We have three exceptionally good lines 
to retail at 10, 12è and 15c. per pound pkge.

Wholesale Grocers. TORONTO

■ Contractors To The Admiralty ■■■■■«■■■■

PURNELL’S
Sauces, Vinegars and Pickles

Never fail to give perfect satisfaction. They are un
paralleled in quality, purity and flavor and are fea
tured by the best stores in Great Britain and Canada 

You cannot make a mistake in handling Pur
nell’s ” full range of products as there is ready sale 
for every one of them where a discriminating trade 
is catered to.

We are large contractors to the admiralty, 
which in itself is a recommendation which cannot 
be overlooked and a special selling point in their 
favor. Sold by all jobbers.

PURNELL & PANTER, LIMITED
Bristol, Eng. - - Est 1750

■Our Canadian Agents1
Charlottetown, Horace Haszard; St.John N.B.. E. C. McMichael; Montreal 
and Ottawa, G.S. Harding. Canada Life Building; Halifax. N.S., J. Bill- 
man. 236 Hollis St.; Quebec. Cy. A. W. Dunn. 67 St. Peter St.; Toronto. 
Lind Brokerage Co.,73 Front St. E.; Hamilton, J. H. Stratton & Co.; Win
nipeg, Carman Brokerage Co., 141 lannatyne Avenue E.; Vancouver, B.C 
C. E. Jarvis it Co., Ro^m 10, Flack Block, Hastings Street.
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Cut Prices and Special Reductions
The Difference Between Them Shown—Why One Is Poor Busi
ness Policy and the Other Is Recommended — "Out Prices” 
Leads to the Disorganisation of.Trade.

•By Henry Johnson, Jr.
One merchant asks: "Does it pay to 

have cut-price sales t” That depends on 
what you mean by "cut-price.” If you 
mean the selling of advertised goods at 
less than the advertised, or established 
prices, I advise against it. If you mean 
the temporary reduction of prices on 
goods over which you have control, as a 
special inducement to the consumer to 
try those goods, then I advise you to do 
it.

Here are the reasons against cutting 
advertised brands:

1. This is unnecessary because a de
mand has already been established for 
such goods at regular prices whidh prices 
are known to consumers and there will 
be no suggestion of lower prices from 
consumers unless a cut is first made by 
a retailer.

2. The margin on advertised brands 
is seldom wide enough to justify any re
duced price except in the possible reflex, 
and dubious, benefit to be derived 
through your ability to induce buyers 
to purchase other goods along with those 
offered at less than a profitable margin.

Benefit is Not Lasting.
3. Any such benefit must be transit

ory and temporary because your compet
itor can follow you at once, and thus 
what was intended to be a temporary 
< ut becomes a permanent reduction, thus 
curtailing your profits without any com
pensatory advantages.

4. It is unfair to the maker of the 
goods who, often at great expense, has 
assisted you greatly in creating a con
sumer demand. You immediately put 
him into the anomalous position of stat
ing that his goods sell at one figure 
whereas they actually sell at another; 
which is a demoralized condition which 
can result only in harm to both of you.

5. ■ Likely enough you are one of 
those who bitterly complain about the 
total want of adequate margin on ad
vertised goods; yet here you are becom
ing a prime mover in the creation of a 
condition which will tend to lengthen 
the list of well-known goods which you 
will have to handle with insufficient 
margin.

6. All of which tends to add one 
more to the circle of manufacturers 
who, after such experience with retail
ers, are inclined to feel, if not to actu-

•The writer ot this article Is one of the 
most successful dealers on the continent. He 
has spent almost 80 rears In the retail gro
cery business and Is well equipped to snswer 
questions and smooth out difficulties with 
which others may "hare met.

ally say: "The retailer be damned; we 
have had to establish our goods with
out his help; he has been fool enough 
to give away the fair margin we allowed 
him; and now, by cracky, he can go 
hang, for he's simply GOT TO HANDLE 
cur stock—and we get ours in any case. ’ ’ 
So, as far as these goods go, you, your
self, have reduced yourself to a slot 
machine which the maker loads up once 
in so often and the consumer unloads 
by simply pressing the button of de
mand. It should be remembered that the 
new article of to-day, which seems to 
present such a tempting opportunity to 
"get ahead” of your competitor, may 
ieadily become a staple. It will become 
a staple very quickly—and one to be 
sold without margin—if many dealers 
pursue the price-cutting tactico herein 
outlined.

Everybody Reaps Advantages.
7. This kind of advertising—so-call

ed—is not advertising yourself. It is 
really advertising everybody who carries 
those brands; and the brands themselves 
are getting the benefit of your money 
without any return benefit accruing to 
you.

8. Chickens come home to roost. It 
pays to observe the GOLDEN RULE; or 
perhaps better, the Confucian rule of 
"DO NOT unto others that which ye 
would NOT that they do unto you.” It 
pays to play fair; to keep faith with 
EVERYBODY.

• • •

By the temporary reduction of prices 
on goods which you control all this is 
reversed, for you turn every point to 
your advantage and you give nobody 
just cause to complain. Let us take up 
the same order of consideration.

1. You control those goods and there
fore you can make your statements 
good. You describe one or two 
items from your fruit or fish depart
ment, or your own canned goods, 
if you carry them under your own name 
—say "No. 1 Sifted Early June Peas” 
—going into full details so your reader 
may know about, and therefore look for, 
their particular points of excellence ; and 
you say: "Regularly 15c a can; 14c a 
can, $1.55 a dozen, THIS WEEK.1 * 
You can withdraw that quotation at the 
end of the week, selling at 15c and $1.65 
per dozen thereafter—and nobody can 
make your statements look foolish by 
continuing your special low-price offer
ing. Also this method serves to intro
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duce not what anybody can sell, but 
what you only can sell, and is properly 
chargeable, therefore, to advertising, or 
the legitimate cost of creating a demand 
for your goods.

Profits are Fair.
2. The margin on such goods is wide 

enough to admit of your making tem
porary reductions and the benefit is di
rect, all centered in your business, and 
permanent.

3. Covered above.
4. This is unfair to nobody, since it 

is entirely your business, applies to your 
own goods, leans on nobody’s advertise- 
ing expense but your own and does not 
demoralize anything, since you have a 
recognized right to dispose of your own 
goods on any terms that suit you.

5. In no way does this method inter
fere with your getting regular, full- 
quoted prices on all advertised brands. 
In fact, you are strengthened in your 
ability to get full prices on such goods, 
as you have never led any of your cus
tomers to look for cut-prices in your 
store and, in many instances, if the buy
er objects to the payment of full prices 
for advertised goods, you can offer her 
your own not as a substitute, not as 
something "just as good,” but as an 
improvement over the goods she may 
have asked for.

Not a Slot Machine.
6. This method will gain you the 

direct good will of all manufacturers 
and, as your way of doing business be
comes so well known that you may be 
said to have established a business 
character—something which takes time 
—you will gain substantial benefits 
through occasional concessions, or fav
ors, or being singled out for demonstra
tions, or by being named as special 
agent, or in other valuable considera
tions from manufacturers who know 
that you will not give away advantages 
granted you, nor talk about their con
cessions; all of which will result in your 
advantage. Finally, under this head, you 
will never be a Slot Machine for ANY
BODY!

7. Every bit of this work is done ex
clusively and solely for the man who is 
spending the money—that is YOU.

8. There is no chance for a "come
back” from anybody. You are playing 
in your own back yard. You are doing as 
you would be done by. You are playing 
fair; keeping faith with everybody; and 
every evening you can feel that your 
are prepared to "look any man in the 
face and tell him”—precisely the sta
tion at which he gets off? And all this 
without ill-will or legitimate bad feeling 
anywhere.

• • •

Under the method which I recommend 
—and which I have scrupulously follow-
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ed out for years—there is only one thing 
that vour neighbors can say of you, and 
that is, that you are a smart man to be 
8ble to build where they could not find 
even the building materials. And be
lieve me, it is much better to have neigh
bors who say that of you than competit 
ors who feel towards you as competitors 
are mostly apt to feel; for the establish
ment of neighborly relations in your com
munity leads to the interchange of 
helpful information; the furtherance of 
asocial ion work and benefits ; the pro
motion of good feeling and that helpful 
harmony which makes profit for all 
through eliminating needless friction.

Does this look sound to vout

HINTS TO CLERKS.
The clerks of to-day are the business 

men of to-morrow.
It is well for the clerk to be ambi

tious, but he should learn to tell the dif
ference between ambition and discon
tent.

The clerk who wishes to win success 
must travel the same road that those 
before him have trod. There is no short 
cut to success.

The clerk who makes bis employer’s 
business his is the one who will reach

THE CANADIAN GROCER

the top of the ladder first. Taking an 
interest in the business helps him to ac
quire knowledge that he otherwise would 
not get.

Do not be content to sell only those 
lines asked for. Make an effort to sell 
over and above actual demand.

There is so much to do in any grocery 
store that the clerk need never stand 
idle. There is always a counter to 
dust, a shelf to arrange or some other 
matter that needs attention.

When you have taken a customer’s or
der, show her some new line that you 
think will interest her. Try to increase 
your sales.

Try to learn as much as possible 
about the goods you have for sale. It 
will help you a great deal in making 
sales

Care in weighing is essential if you 
wish to be of value to your employer. 
Remember that every time the scale 
swings down bv overweight, you arc 
making yourself so much less valuable 
to your employer.

GROCER IN TROUBLE AGAIN.
“I want to complain of the flour you 

sent me the other day,” said Mrs. New
lywed severely.

“What was the matter with it, ma
dam Î” asked the grocer.

“It was tough. My husband simply 
wouldn’t eat the biscuits I made with

Use the phone freely to solicit busi
ness. Make the instrument pay for it
self.

Encourage the clerks to read the trade 
papers. There is much in every issue 
that will make them better employes.

Ramsays, Ltd., Montreal, have remov - 
ed from 29-31 Vitre St., Montreal, to 
their new premises at 330 Nicolet St., 
where all communications should be ad
dressed.—Advt.

Your Customers
look to you for ideas for dessert, especially when 
apples are scarce.

Have you suggested pies made from

WETHEY’S
MINCE MEAT?

(IN SANITARY CARTONS)

You have them. If not, get some quickly from 
your jobber and PUSH IT, IT WILL PAY YOU.

X H. Wethey, Limited
ST. CATHARINES, - - ONTARIO

There is Health and 
Strength in Every Cup of

oi unsurpassed quality at a popular price
Special Afrats: W1LLSOM & Haaileka: BUCHANAN A GOIDON. Wùmipej

J. W. GOBHAII & CO. Hairier, N.S. C. A MUN10, Si. Jobs, N.B.

EPPS'S COCOA
The favorite with young and old. Delicious, fragrant, ” Epps's” contains 
the maximum of nourishment in Cocoa. “Epps’s” stand, for exceUance

EPPS'S MILK CHOCOLATE

There is not
only satisfaction but 

pleasure in selling 

goods that are well 

known to the public. 

In selling Fels-Naptha, 

there is also the satis

faction of knowing per

sonally that the quality 

of the soap is everything 

that the makers claim.
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No doubt the .1 1 growth and
‘ of the Canadian West

have caused you much thought as to representatives in that fast growing and ready 
market.

We will represent you at each pulsating distributing centre. We have large track 
warehouses and ample storage accommodation for all classes of merchandise.

We will handle your products for you on a reasonable commission basis.
We have the experience, the business ability and the financial standing to do so 
successfully.

Let ue advise you of the Western prospects of YOUR line—drop us a card and 
get in touch with us at once.

Much depends on it for you-

NICHOLSON & BAIN, Wholesale Commission Merchants 
and Brokers.

HEAD OFFICE - - WINNIPEG, MAN.
WINNIPEG REGINA SASKATOON EDMONTON CALGARY

©tRO^

O'HU ILK OB

FOIE DE MORUE
DeMATHIEÜ

MATSUEVS
Syrup of Tar

«we*.

MATH I EUS 
SYRUP

o! Ter and Cod Liver Oil
has a more certain sale 
than most remedies. It la 
largely advertised, so thet 
every one Is familier with 
the name.
It has been so successful In 
effecting cures that every 
user Is a publisher of Its 
excellent qualities.
Its sales have Increased
wonderfully everywhere.
It le a sure seller.

MATHIEU’S
NEIV1NEF0WDEIS
are needed wherever colds 
are attended with palne 
and fever.
See that you are well sup
plied with both, as the sea
son of Colds Is now on.
J. L. MiTIIEU C0, Preps. 

S1E1IR00EE, P. Q.
Distributor» lor Western Caned*

A Profitable Line to Handle!
There is a distinctive and delicate flavour about—

Order from your 
Wholesaler

PC.C.
» Can»'

«4 »»CONCORD
Norwegian Sardines

that cannot fail to please your better-class customers.

Moreover, there is an absolute guarantee of purity of con
tents on each tin. None but finest freshly caught autumn 
fish are used, all hard, tough fish being rejected. From 
24 to 28 fish are packed in a tin, and the fish are mild 
cured and not too much smoked.

The profit selling “CONCORD” is a 

very “well-worth-while” one.

Don’t forget the name “Concord” when ordering.

LIST OF AGENTS
B. S. Mclndoe, Toronto. Watson & Treesdale, Winnipeg.
A. H. Brittain & Co., Montreal. W. A. Simonds, St. John, N.B. 

Bidifer 4 Jinion, Vancoaver and Victoria, B.C.
Polar Broa., Lareon fc Co., Wholesale Grocers and jCooloctiooere 

Winnipeg. Edmonton. Vancouver 
L. Chaput, Fils dr Cl*. Wholesale Depot. Montreal

c

^50259
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SPECIAL PRICE

•f ^*l***fom*

Breakfast Bacon
ON

(New Cure)

AND

Cottage Hams
Quality unoxoollod. Order to-day.

r, 1 I \1 \î C PORhdc BEtF PACKERS 
VJU JM \ vJ TORONTO. ONT. 
LI M 1TE D.CA INADA

Two Good Reliable 
Articles to Feature for 

the Hunting Season
The REINDEER-JERSEY Brand 
Evaporated Milk, Unsweetened.

REINDEER CONDENSED 
COFFEE, having the Coffee, Milk 
and Sugar combined, a cup of de
licious Coffee is prepared by simply 
adding water.
The only manufacturers in North 
America of prepared Coffee which 
contains Milk and Sugar.

TRURO, NOVA SCOTIA
LIMITED

HAMS
Are Very Scarce

and probabilities are they will be higher 
SO WILL LARD.

We have, however, a good stock of 
ROLLS, SHOULDERS, BREAKFAST 
BACON and BACKS and at reason
able prices.

F. IV. Fearman Co.
LIMITED

HAMILTON

Roll Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK
FAST BACON.

WE ARE MAKING A SPEC
IAL CUT IN PRICE AT 
PRESENT.

THE WM. RYAN, LIMITED
Fork Packers and Wholesale Produce Merchants

Packing Houses 70-72 Froat SL East

FERGUS TORONTO
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Decline in English Bacon Market
Live Hogs in Dominion are Lower in Sympathy — Prices 
Steady at Decline, However—Steadier Tendency in Lard— 
Butter is Generally Firmer—Good Export Demand—Cheese 
Market Still Continues High—English Market is Slightly 
Lower.

The English bacon market, as expect
ed, has dropped back a certain extent. 
No doubt the high prices reached were 
caused by abnormal conditions induced 
by the strike. While on Aug. 24 quo
tations on the London market were 66 
to 70 shillings, cables on Sept. 2 indi
cated 64 to 67 shillings. Live hog mar
kets in Canada have accordingly been 
affected, and quotations are lower. The 
lower prices have curtailed the delivery 
of hogs, and prices at the moment are 
steady, but any further reduction in 
English bacon, which would not be a 
great surprise, will no doubt work for 
lower live hog quotations.

Trade in pork products continues 
quite favorable in volume, a good sized 
trade still being transacted in smoked 
and cooked meats, although a slackening 
can naturally be expected at this time. 
Lard has a steady tendency in antici
pation of a better demand with the fall 
and cooler weather.

Butter is generally steady on most 
markets. There has been a good export 
demand while the home trade is good. 
On the other hand, production is not 
large, although a fair September yield 
with the present moisture is expected.

Cheese still continues high, with ope
rators cautious. A decline of 1 shil
ling has occurred on the English market. 
One report from England says that the 
drought has caused a decrease of 20 
per cent, in the production of cheese.

MONTREAL.
Provisions.—Nothing new is reported 

in the provision market. Prices of lard 
and hams are unchanged. Business is 
reported quite satisfactory.
Pore Lard—

Bow 60 lbs., per lb................................................. 0 111
Omm, tins, each 1C lbe., per lb................................ 0 111

......................  6 " M .............................. 0 111

......................  8 " - ............................ 0 12
Pails wood, SO lbe. net, per lb.................................. 0 111
Paila, tin, lO lbs. gross, per lb................................. 0 11
Tubs. 50 lbs. net, per lb........................................... 0 111
Tierces, 8.6 lbs., per lb............................................ . 0 11}
One pound bricks..................................................... 0

Compound Lard-
Boxes, 50 lbe. net, per lb......................................... 0 I
Omm, 104b. tins, 80 lbe. to case, per lb................ 0 i

" 6 M “ *' M ............... 0<
" 8 ..................................... * ............... 0 10"

Palls, wood. S01be.net, per lb................................. 0 09
Palls, tin, 30 lbe. groM, per lb................................ 0 091
Tube, 50 lbe. net, per lb........................................... o 09*
Tteroee. 875 lbs., per lb........................................... 0 09
One pound bricks.................................................... 0 10*

Pork—
Heavy Canada short cut mess, bbL 86-46 pleoM .... 22 50
Bean pork...................................   16 50
Canada short out back pork, bbL 46-66 pieces........... 23 00
Clear fat backs................................................................. 22 60
Heavy flank pork, bbi .................................................... 21 00
Plate beef, 1001b bbto..................................................... 7 10

14   14 50
" .......................................... .... 21 60

Boiled ham, small, skinned, boneless........................ 3 00
Dry Balt Me

Green bacon, flanks, lb................................................... 0 11
Long clear bacon, heavy, lb....................... ................... 0 094
Long clear bacon, light, lb ......................................... 0 11$

Extra large elsee, 26 lbe. upwards, lb........................... 0 13
Lane elne, 18 to 26 lbe., per lb..................................... u lli
Medium sixes, 18 to 18 lbe., per lb................................ 0 m
KXtra small rises, 10 to 13 lbe., per lb......................... 0 18
Bone oat, rolled, large, 16 to 26 lbe., per lb................... 0 19

" " email, 9 to 12 lbe., per lb................. u 20
Breakfast baoon, English, bonelem, per lb................... 0 18
Windsor baoon, skinned, backs, per lb.......................... 0 18
Spited roll baoon, boneless, short, per lb................... 0 14
Hogs, live, per owt.................................................. 7 60 7 76

“ dressed, per owt...........................................10 60 11 00

Butter.—There is no particular change 
in the butter market. Conditions are a 
little easier in the country, the tempor
ary subsiding of Western orders being 
partially responsible. This state of the 
market is not expected to last long.
Creamery...................................................................  0 26* U 27
Dairy, tube, lb........................................................... o 22 0 23

Eggs.—Eggs are rather scarce at pre
sent with the demand good. Prices are 
steady and firm at last week’s quota
tions.
New laids.............................................................................. 0 30
Selects.......................................................   0 26
No. 1...................................................................................... o 22

Cheese.—The market remains steady, 
prices being unchanged. The export de
mand is good, and production remains 
appreciable.
Quebec, large....................................................................... 0 13
Western, large..................................................................... 0 131

" twins............................................................. 0 13*
" small, 20 lbe................................................. 0 13J

Old cheeee, large....................................................... 0 13 0 16

TORONTO.
Provisions.—Lard is in an unsettled 

condition this week. While some firms 
are quoting it at %c advance, others 
maintain the present quotations. The 
tendency is, however, towards strength, 
a better demand being anticipated with 
the cooler weather. Smoked meats and 
cooked hams are enjoying a fair trade 
as yet. Live hogs, with a weakening of 
tlie English bacon market, declined 30 
cents at the beginning of the week, 
bringing quotations at country points 
down to $7.40 per cwt.

Smoked meats—
Light hams, per lb................................................... 0 17J 0 18
Medium hams, per lb...............................................0 17 u 18
Large hams, per lb...................................................0 16| 0 17
Back», plain, per lb................................................. 0 19 0 20

" pea meal................................................................. 0 20
BreakfMt baoon, per lb.................................................. 0 16 0 18
Rdll bacon, per lb............................................................0 114 0 12
Shoulders ..................................................................0 11 0 11*

Pickled meats—1 cent less than smoked.
Long clear bacon, per lb................................................0 114 0 124
Heavy meas pork, per bbl............................................. 19 00 20 00
Short out, per bbl........................................................... 21 00 22 00
Cooked hams ........................................................... 0 2fi 0 28
Lard. UeroM, per lb........................................................ 0 10} 0 1 1

" palls " .................................................. o lOf 0 11
" compounds, ner lb..............................................  0 09 0 09}

Live hogs, at ôbuntfy pointe......................................... 7 40

Droesedhoes................................................................... 10 25 10 75

Butter. — Tint steadiness in butter 
prices reported last week has resulted in 
another cent being added to quotations on 
most lines. The production of butter is 
no larger, while demand is good.
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____  . Per lb.
rnafc orewmery print.............................................0 17 0 *8
Creamery «olid»........................................................  014 015
Fermer,'leperetor Witter..................................... OH 0 13
Delre prints, obotoe................................................• 11 0 14
No. 1 tube or boue................................................... 0 18 0 20
No 1 tube or boxe....................................................0 IS 0 17

Eggs.—Prices on eggs are generally 
firmer this week, with 21 to 22 cents the 
ruling quotation on fresh gathered. 
There is a splendid demand, with deliv
eries none too large.
Froth gathered eggs............... ............................... 0 11 • 21
New laid egg,............................................................. o 23 0 14

Cheese.—Steadiness still prevails in 
cheese, with prices exteremely high. In 
early June 12 cents was asked for large, 
while now 14% is the quotation. Eng
lish markets are fairly steady.
New cbeeu— New twin».................  0 141

.Large....................... 0 14} Old Stilton».... 0 15 0 16$
Old cheese....... 0 15 0 16

Honey.—Supplies on the market are 
somewhat larger, but stocks are firmly 
held at quoted prices.
Clover honey, strained, 60-lb. tins.........................  0 111 0 12
Clover honey. No. 1 coiub, doz................................ 2 25 2 50

Poultry.-—Supplies of poultry on this 
market have been larger of late, with 
the result that prices this week are quot
ed lower. Considerable spring chickens 
and fowl are now coming forward.
Fowl, lire..........0 10 0 11 Duckling, live.. 0 10 0 11
Spring chicken.. 0 12 0 13

WINNIPEG.
Provisions —There is little difference 

in the provision trade this week from 
last, except that lard had advanced 5c 
during the week. The demand for all 
lines has been exceptionally strong as 
harvest is at its height, and the pre
sence of many thousands of harvesters 
in the west demands a considerable 
amount of cured and salt meats. The 
advance in lard was hardly expected, 
and figures out to about jc per lb. The 
supply of cattle and hogs being received 
at the present time on the market, 
shows little difference from last week, 
but the price for carcasses shows a de
cline of Je per lb. The rush of fall cat
tle and hogs to the market is not ex
pected for another three weeks, when 
the rush of harvesting will to a certain 
extent be over and farmers will have 
time to market their stock. New prices 
will be noticed as follows :
Hams, large................. 0 16k
Hama, medium.......... 0 19$
Breakfast bacon

backs.......................... 0 204
Breakfast bacon

bellies........................ 6 191
Shoulders..................... 0 14}
Short rolls.................... 0 164
Long, clear sides

per lb......................... 0 12
Boneless backs,

per lb......................... 0 15*
Mess pork, bbl.......... 24 00
Mess pork, 1-bbl----- 12 50

Tomato sausage
per lb.......................... 0 10

Pork sausage.............. 0 09
Beef sausage................ 0 08
Lard, in tierces

per lb......................... 0 lli
50-lb. tube.................... 5 75
20-lb. pails.................... 2 40
10-lb. pails, cases---- 7 20
5-lb. pails, cases___ 7 30
3-lb. pails, cases___ 7 35

Compound, 20-lb
pails.........................  2 10

Steers, heifers, 
abattoir killed---- 0 08

Eggs.—The egg situation remains un
changed from last week, and the same 
price, namely, 21c and 22c per doz. for 
Manitoba fresh, cases returned, is pre
vailing. A scarcity still exists for guar
anteed strictly fresh.
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Butter.—Manitoba fresh made cream
ery made bricks are selling this week at 
24c per lb., while boxes are quoted at lc 
lower. Supplies of creamery butter from 
various sections of the province are be
ing received in fairly large quantities, 
and Shoal Lake butter in prints is be
ing offered by many of the large retail 
firms. Dairy butter remains unchanged 
from last week and shows little improve

ment. Prices quoted are : 17c per lb. for 
strictly No. 1; 12c to 14c for No. 2; 7c 
to 9c for No. 3.

Cheese.—Activity is the keynote of 
the cheese market at the present time, 
and prices have advanced y2c per lb. dur
ing the last week. The demand is good 
and jobbers are quoting Manitoba new 
cheese at ll$c this week. Shippers’ 
prices remain unchanged.

GOVERNMENT SHOULD PAY SCALE INSPECTORS
Writer Maintains It Isn’t Fair to Pay for Keeping Honest 
Scales—“Keep Everlastingly at It,” He Advises—Doesn’t Be
lieve in Late Hours.

Editor Canadian Grocer.—There was 
a matter taken up in The Grocer some 
time ago, but which has apparently been 
allowed to drop dead, simply, I presume, 
from lack of support from those who 
should be the ones most deeply inter
ested in it, viz:—the retail grocers.

The article I refer to was in regard to 
free scale inspection. Personally, I have 
no fault to find with the inspectors, as 
they are simply doing their duty, but 
what I do object to is for us retailers 
to keep our scales right and honest the 
year through, and then have a Govern
ment inspector step in and demand a 
good-sized fee from us for being honest 
and giving just weight, etc. Now by all 
means give us scale inspection, but I 
maintain the inspectors should be paid 
by the Government, as I maintain there 
is a lot of money spent by them more 
foolishly than the paying of scale in

spectors would be. I should like to see 
this matter taken up in earnest by the 
retailers, as I see no reason why we 
should not stand to gain our point if we 
keep EVERLASTINGLY AT IT.

There is also another matter which I 
think is also a very important one, viz: 
tl.at of keeping our stores open to all 
hours of the night, under the false im
pression that we are making money by 
doing so. I firmly believe that we would 
be just as well off at the end of the 
year if we would all close our doors at 
7 p.m., instead of hanging out until 10 
o’clock or after, as we do at present. We 
are simply spending about 15 hours to 
do what could be done in 10. What I 
think is needed is a little more friend
ship and co-operation along this line.

W. M. WOTTEN.
Peterborough, Sept. 6, ’ll.

CHIVERS*

Pickles & Malt
TRY A

Condensed Ad.

Vinegar IN

ABSOLUTE PURITY
STRONG RECOMMENDATION 

NEAT PACKING
FINE REPUTATION

No one has anything but praise for 
these goods. They deserve a trial. 
Let us send you our quotations.

8. CHIVERS CO., Limited
CARDIFF WALES

CANADA:
112 St. Francoie Xavier St., Montreal

Canadian Grocer

When writing advertisers
kindly mention having seen
the advertisement in this paper

Alimentary Pastes 
ef the

“ Swallow ” 
Brand

( Hirondelle )
Manufactured with the best 
quality of Canadian Flour—the 
best in the world—with the 
most up-to-date machinery, in 
the most modern mill, under 
the management of an expert, 
thus fearing no competition as 
to quality and freshness from 
the imported article.
Vermicelli, Macaroni, Spaghetti, 
Macaroni Short Cut, Small Pastes

Assorted Eff Needle» of the “ Swallow ” 
Breed ere free! ferorites. T1Y THEM, 
Yee will appreciate their eiqaiaite teate.

SOLO MVBRYWHtRt

The C.H.Citelll Company, Ltd.
MONTREAL CANADA

50 Years of Success 
Behind Carpet Soap

is the unique distinction en
joyed by the manufacturers of

CHIVERS’
Carpet
Soap

The most simple and efficient carpet 
cleaner. Cleans the carpet thoroughly, 
removing all duet, ink and grease 
spots, eliminating all possibility of 
moths, making the carpet aa sanitary 
as a polished floor.

Chivers’ Soap is used in Royal house
holds and valued by them. Hundreds 
of testimonials can be furnished on 
request. A good soap to introduce 
to your trade.

Write to Canadian AseaU :

Harrison & Son
St. Nicholas Bldg. 

MONTREAL, - Que.
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The constant and rapid increase in the demand 
for Magic Baking Powder shows the public’s 
appreciation of a medium priced baking powder 
that can be relied upon as being pure and 
wholesome.

Be whitest LIGHT

MAGIC 
BAKING POWDER
Contains no Alum and conforms to the high 

standard of Gillett’s Goods

E. W. GILLETT COMPANY LIMITED, 
TORONTO, ONT.

WinnipegEW STYLE LAÊÉa Montreal

GASPE 
LOBSTERS

The Chief Competitor
Of Prepared Foods is Home Cooking

ST Housewives would not go to the trouble of pre- 
paring all the foods they do at home If they could 
buy satisfactory substitutes ready cooked.

Most women who are prejudiced against goods In 
cans and bottles have simply tried the wrong kind.

STT The only way to build up a good business on pre- 
ol pared foods is to sell a quality as good or better 

than can be made in the home.

HEINZ 57 VARIETIES 
PURE FOOD PRODUCTS

are made of the best materials money can buy. They 
are prepared in model kitchens by methods which 
are the result of forty years’ experience and endeav
or to improve the best home ways of food preparation.

H The housewife may be able, In some instances, to 
l| prepare similar foods that will be more pleasing 

to her own individual family, but she cannot 
make cleaner, purer or better.

H. J. HEINZ COMPANY
Members of American Association for the 
Promotion of Purity In Pood Producle

Quaker Brand
The Brand that guarantees 
Purity and the Highest of 
Quality.

What about your supplies ?
You want some of these 
choice goods.

WRITE FOR QUOTATIONS.

MATHEWSON’S SONS
MONTMAL.
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“Elite”
true to its name, the best codl
ing and drinhing chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Aik your jobber.

John P. Mott <8fe Co.
Halifax, N.S.
SELLING AGENTS:

J. II. Douglas fa Co. R S. Mclndoe
Montreal Toronto

jo* E. Huxley Tees fa Persae Johnston fa Yockney 
Winnipeg Calgary Edmonton

Frank M. Hannum. Ottawa

Carr & Co. C.K£K
Purveyors of Biscuits 

to H.M. the King

If you stock Carr’s you will have 
varieties to satisfy every taste and 
suit every occasion.

Carr's Biscuits will reach you in air
tight tins and in as crisp a condition 
as when they left the factory.

ASK FOR COPY OF OUR ILLUSTRATED PRICE LIST

AGENTS:

Wm. H. Dunn 
Montreal aad 

Toronto

Hamblin Sc
B reretoe. 

Winnipeg and 
Vancouver, B.C.

L. T. Mewburne 
fa Co, Ltd., 

Calgary

T. A. McNab fa 
Co., SL John’s,
N e w f ou n d (and

^Fl NCERCRE A M
) w cahuslT _

Talks $ $ $
All the year ’round—summer and winter—heavy, continuous, 

attractive advertising creates steady demand for

Post Toasties
This means good, clean profit for Grocers, with no risk, because 

the sale of every package is guaranteed !

“The Memory Lingers”
for both Grocers and Customers

Canadian Postum Cereal Company, Limited, Windsor, Ont.

........  ————à
48



THE CANADIAN GROCER

Marked Interest in Flour Prospects
Dealers Wondering What the Outlook for Fall Flour Prices is 
—Variety of Opinions on the Matter—Market at the Moment 
Shows More Strength—Better Demand for Cereals Anticipat
ed—High Sugar Prices Strengthen Confectionery Prices.

There is a marked interest in the 
(.respects for Hour prices when sorne- 
lliing definite regarding this year’s situ
ation is ascertained. Not alone is this iu- 
lcrest shown by the retail trade, but mill
ers themselves all over the country are 
trying to discern in the distance the 
true situation. At the moment, the mar
ket is stronger or at least wheat quo
tations are higher. During the past 
week small deliveries of wheat, the war 
scare, unfavorable prospects in certain 
foreign couhtries, and somewhat reduc
ed estimates for the Canadian crop, have 
all served in turn to keep wheat prices 
strong.

Opinions regarding the Hour outlook 
are plentiful and extremely varied. One 
dealer expressed the opinion that when 
deliveries of new wheat begin to come 
forward that an easiness in prices will 
result. He pointed to the large Can
adian wheat crop, in excess of any ever 
harvested in the Dominion. On the 
other hand, we have those who predict 
a higher market on account of the short
age in United States and Russia.

One conservative dealer summed up 
his opinion as follows: “Canada this 
year has a large yield of wheat, although 
estimates are being somewhat reduced 
of late. When deliveries begin with the 
good yield anticipated, I would not be 
at all surprised to see an easing off 
in prices. Still, Canada is not such an 
important factor in determining values 
as some believe. While the crop here 
lias been large, elsewhere it has been 
somewhat disappointing, especially in 
United States, and the world’s statis- 
i ics indicate a smaller total than last 
year. For this reason I do not expect 
I h ices to fall off to any great extent.”

With the arrival of the cooler weather 
i better demand for cereals will no 
doubt be in evidence.

Under the higher sugar market, con
fectionery prices are stronger with slight 
advances-in a number of cases. Trade 
■it the present is quite favorable.

MONTREAL.
Flour.—The market continues steady, 

with the demand showing a little im
provement, although there has been no 
particular complaint from this quarter 
luring the summer. With the returning 
older weather, there is bound to be 
nore bread consumed. Prices are un
hanged.
inUr wheat patent», in bag».............................  4 80
raight rollers, in bag»...................................................  4 30

tanitoba l«t Spring wheat patents, barrel................. 5 40
' straight patent», barrel............  .... 4 90
‘ strong bakers........................................  4 70

■eoond.............................................................   4 20

Cereals.—Rolled oats are firm at the 
last advance. There is nothing other
wise to report this week. Reports show 
that orders are coining in quite freely.
Fine oatmeal, bags.......................... ................................. 2 691
Standard oatmeal, bags..................................................  2 61$
Granulated oatmeal, bags ........................................... 2 69$
Bolted oornmeal, 100 bag»..............................................  1 75
Rolled oat», jute bags, 90 lb.......................................... 2 45
Rolled oats, cotton bag», 90 lh..................................... 2 50
Rolled oat», barrels.......................................... ........... 5 15

TORONTO.
Flour.—There has been no change in 

flour prices in the past week. At the 
moment there is more strength to the 
market than for some time past, wheat 
quotations having been marked up con
siderably. Trade continues normal.

Manitoba Wheat.
1st patent, in car lots....................................................... 6 30
2nd patents, in car lot».................................................... 4 80
Strong bakers, in car lot»................................................ 4 60
Feed Hour, in car lots.............................................. 3 00 3 20

Winter Wheat.
Straight roller ............................................................... 4 15
Patents..............................  4 50
Blended................................................................  4 50

Cereals.—There are no special feat
ures to record in the various lines of 
cereals. Rolled oats are steady at last 
week’s advance, and a similar tone pre
vails in the other lines. Trade continues 
routine in character, but an improve
ment is anticipated with the cooler 
weather.
Rolled oats, small lots, 90-lb. sac s.............................. 2 45
Rolled oats, 25 bags to car lots...................................... 2 35
Standard and granulated oatmeal, 98-lb. sacks __ 2 hi)
Rolled wheat, small lots, 100-lb. barrels...................... 2 90
Rolled wheat, 5 barrels to ear lots................................ 2 75
(’orumeal, 100-lb nags....................................................  1 90
Rolled oats in cotton sacks, 5 cents mv -

WINNIPEG.
Flour.—There is no change in flour 

this week, although the nervousness of 
the wheat market, on account of the ad
verse climatic conditions for the harvest
ing of the crop would indicate that 
higher prices can be looked forward to. 
Large orders are still, however, being 
leceived from the east and west, and 
considerable export trade is being car
ried on. Prices quoted in barrels are as 
follows :
1st Patents................. 5 80 3rd Patents .............  4 90
2nd Patent».............. 5 20 1st Clares.....................  4 30

Cereals.—The demand for cereals and 
chopped feeds lias fallen off somewhat 
owing to the season of the year. The 
wet weather has supplied the farmer 
with green feed, and although prices have 
not declined to any considerable ex
tent, it is not expected that as strong a 
market will exist as that which prevail
ed last winter. Bran and shorts arc 
quoted at $18 to $18.f>0, and $20 lo 
$20.50 respectively. In chopped feeds, 
barley per ton iff, sacks is worth $25 
per ton. oafs $2ff^barlay and oats mixed 
$25.50. Rolled oats in 80 lb. sacks is 
quoted at $2.

Cream Sodas— 
Satisfying, 
Delicious

É ImISXDMW? ]

PERFECTION
i* MOONEY BISCUITS CANDY CO j

STRÛTFflRO CANADA

Satisfying from the ooint of 
“QUALITY” and “P ICE,” 
Delicious because they are 
rich in flavor and crisp, being 
packed in air-proof boxes, 
which keeps the dampness 
out. When asked for

PERFECTION
Cream Sodas, don’t suggest 
a substitute, because there 
can be no substitute as good 
when Perfection Sodas are 
once used.

We employ the latest 
methods in biscuit making 
and hire only the most 
expert operators.

STOCK A SAMPLE LOT.

The Mooney Biscuit
and Candy Co., Limited 

Stratford, Ont. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA. 

SYDNEY. C.B. HALIFAX. N.S 
FORT WILLIAM. CALGARY. 

VANCOUVER. B.C. ST. JOHN S. NFLD.

—THE FLAVOR DE LUXE—

MAPLEINE
Original «nd Distinctive
Flavors Cakes, Candies, 
Ices, Ice Cream, Puddings, 
etc. and makes a Table 
Syrup better than Maple, 
at a cost of 60c. a gallon. 

SELLS ON MERIT 
Backed up by advertising 

See Price List 
Order a supply from your 
jobber, or Frederick E. Rob

son Co.. 26 Front St.
E., Toronto.

The Crescent Mfg. Co.
SEATTLE. WN.

When writing advertisers kindly men
tion having seen the advertisement In 
this paper.
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NO FLAWS
in this Chain or Anchor, both have had 
the same care in manufacture as“The 
Flour of the Mark/’ Anchor Brand

Manfd. by
LeitchBros. 
Flour Mills

Oak Lake Man. BRAND |

Sold by 
leading dealers 
in every 
lively town. 17

KEEP POSTED ON SUGAR
Haring bean identified with Sugar for the past thirty years, and being in constant touch 

with all sections of this country and foreign markets, we are in the best possible position to keep 
you posted If mail and wire of any actual or contemplated changes and general gossip of the 
markets. Some of the largest concerns are subscribers, and we should like to place our propo
sition before you. For further information write

•KITH A (CHIPPER CO., ISO Front Street, HEW YORK

We Can Supply You 
With Small Fruits

yOU get good value when 
* you buy your small 

fruits from us. We are 
prepared to handle them 
on consignment as we have 
an up-to-date Cold Storage 

Plant.

WRITE US FOR PARTICULARS

Lemon Bros.
Owen Sound, Ontario 
and Sault Ste. Marie

YIT'E are large BUYERS 
and dealers in WOOL. 

Country merchants should 
get in touch with us early 
for prices—an opportunity 
for you to do some extra 
trade and make extra 

profits.

WRITE AT ONCE

HAVE YOU GOT ACQUAINTED 
WITH

St. Lawrence Flour?
If not, waste no time. It is the new flour 
made by experts in the most modern and 
best equipped mills of America.

FOUR
BRANDS

IN QUI HIE » SOUCITED
THE

St. Lawrence Flour Mills 
Company, Limited

1110 Notre Dame St. West 
MONTREAL

“ St. Law,iici Floir is is Pari aid as Willi as tin Lily”

“REGAL," 
“NATIONAL,” 
“LAURENTIA,” 
DAILY BREAD

EQUAL
PURITY

Here It Is ! What ?
O'lk A

The line that will help you polish up your 
Bank account.

ROYAL POLISHES
are made in Canada, and in purchasing them 
you get full value for your money. You are 
not paying CUSTOMS DUTY.

Just as good for Gold as for Braes. Non-lnjuriouo.
A Line of Sustained Profit.

ROYAL

POLISHES MONTREAL
COMPANY

I .I0UIÜ POLISH j
* Ml

; :
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Grandmother Never 
Used Preservatives

and we all know the kind of Catsups she 
made. They never spoiled either, and talk 
about a relish—well we need not go into that 
—the mere mention of it makes one hungry.
We do not claim that our product is a substitute for grand
mother’s, but we do claim that it is as pure and free from all 
preservatives and has the keeping quality that ensures your 
customers satisfaction. We also claim that it is the richest 
quality catsup on the market to-day.

Make room for a good supply this fall.

Made only by

E. D. SMITH, Suit™ Winona, Ont.
AGENTS—NEWTON A. HILL, Toronto ; W. H. DUNN, Montreal ; 

MASON At HICKEY, Winnipeg; R. B. COLWELL, Halifax, N.S.: 
J. GIBBS, Hamilton.

You Can Add $20.00 Monthly
to Your Income

IF YOU WILL ACT AS MACLEAN’S SPARE 
TIME REPRESENTATIVE IN YOUR TOWN

No matter what you do now, you can add this snug sum to your income during your 
spare hours, without interfering with your regular work.
It is both easy and pleasant to earn this big money.
We will tell you who to see, what to say, and how to get the orders. You can easily 
add from $5 to $50 to your monthly income. Hundreds of others are doing it—so can you.
You will act as circulation representative of the fourteen publications of the MacLean 
Publishing Company. Our papers are well established, and easy to sell.
Send for our plan now. Write a letter, or a post card will do. it will bring you, by 
return mail, complete particulars.

MacLEAN PUBLISHING COMPANY,
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Canadian Fruits
Crawford Peaches

are now arriving in good shape, 
also

Plums, Pears, Grapes and 
Cantaloupes.

Tomatoes, Cucumbers, Apples, 
Egg Plant, etc.

Full Lines of

Oranges, Lemons and Bananas

McWilLIAM

Mc. ^ E.
EVLRIST

16-27 CHURCH ST. TORONTO
ire Largest Receivers

The Very Finest are 
Packed Under

“St. Nicholas” 
“Home Guard”

The Lemons of 
Quality

J. J. MoCABE
AGENT

TORONTO, ONT.

Peaches Now a Feature of the Market
Special Prominence Being Given Them—Quality is Generally 
Good—Other Late Fruits in Good Demand Also—Oranges and 
Lemons are Quiet, But Prices Fairly Steady.

Peaches are now a prominent line on 
nearly every fruit market and a good 
trade is being transacted in them. 
While there is considerable demand for 
them for table use, the larger proportion 
now being purchased is for preserving 
purposes. The quality is generally good, 
with prices fairly reasonable. There is 
also an abundance of other late fruits, 
such as plums, pears and grapes, with 
a good trade in evidence.

The trade in oranges with the present 
plenti.ude of domestic fruits is still 
quiet, and prices are unchanged. While 
the quietness would naturally tend to
ward easiness, on the other hand the 
season in late Valencias, the only kind on 
the market, is drawing to a close. Some 
lots of new crop oranges should be on 
the market before the end of this 
month. The Florida crop, according to 
report, will be fairly large.

The demand for lemons with the 
cooler weather of late is none too brisk 
There should, however, be a fair move
ment during September, if the weather 
is any ways favorable, and in such a 
ease, prices should rule steady. Much 
depends on the weather, however.

MONTREAL.
Green Fruits.-—The demand for green 

fruits is brisk, and the various Canadian 
goods are moving freely. Apples are at 
present being asked for freely, and 
grapes, pears, peaches and plums are 
favorites, lemons are only in fair de
mand, hut the market is generally vigor
ous.
Apiile., kill......... 2 75 3 60
Han anas, hunch.. 1 60 1 75 
Bananas, crated. 2 00 2 25 
Blueoerriee. Can.

basket.............. 0 76 1 OJ
Cantaloupes....... 2 5U 3 00
Uocoanuu, bags......... 3 76
Grape fruit, Cali-

fo.nia, case.............. 4 5)
Grape fruit.

Jamaica........... 4 5J 5 00
Grapes, Canadian.

basket . 0 25 0 30
Lemons................ 4 50 b UU
Limes, a box 1 25 1 50

Valencfa.............. 4 60 6 00
J amaicas, box............. 3 25
Sorrento................ 3 2i 3 60
Mexican ....... 2 76 3 00
Peaches, Califor

nia, crate......... 1 50 2 1 0
Peaches, Can.

basket ........... 0 60 1 00
Pears, Cal., crate 2 f0 3 00 
Pears, Can. bat. 0 40 0 6l) 

Pineapples—
Floridas, case. .. 4 60 5 00 
Plums, California

box ... ............ 1 60 2 50
Plums. Can. bas. 0 35 0 75

Vegetables.—There is nothing new in 
regard to this market. The farmers arc 
getting the heaviest share of the vege
table trade, and only a small portion is 
passing through the wholesalers’ hands.
Cairote, doz................ 0 25 Canadian lettuce
Cabbage, doz.............. 0 75 per duz.............. 0 46 0 50
Corn, per doz............  0 20 Onions—
Cucumbers, doz......... 0 60 Spanish.crate. ..3 0) 3 50
Garlic, 2 bunches — 0 26 Montreal pota- 
Green Peppers, toe*, new, bag. 1 50 1 75

bushel basket 1 75 2 26 Toma*oes, Cana 
Leeks, doz......... 1 60 1 76 dian, box.................. 0 60

TORONTO.
Green Fruits.—Abundant supplies of 

peaches, pears, plums and grapes con-
52

liiiue to arrive on this market from the 
Niagara district. The quality on the . 
whole is good, and a big business is be
ing done in the several lines. There is 
a big range in the quality of peaches, 
and while the common grades can be 
secured at from 40 to 55 cents, early 
Crawfords and Elbertas range from 75c 
to $1.35 in leno-covered baskets. There 
lias been a brisk sale for fruits of all 
kinds in Toronto during the Exhibition, 
with a certain demand from outside 
points also.

Tomatoes in 11-qt. baskets range from 
30 to 40 cents, and are meeting witli 
ready sale. Canadian sugar melons are 
also in good demand at unchanged 
prices. Lemons are not extra brisk, 
while oranges are quiet, but prices un
changed. Supplies of watermelons are 
about cleaned up.
BftuiuiM............  1 Ou 1 75

Lemons—
Verdelli........... 4 6J 4 50
Limes, box................ 1 26

Late valencias.. 4 25 4 50 
Blueberries, bek 1 00 1 50 
tan. tomatoes,

11-qt. baskets 0 30 0 40 
Rhubarb, doz... 0 25 0 4U 
Canadian sugar 

melons, case ..0.0 0 75

Canadian sugar 
melons,basket 0 35 0 50 

Watermelons... 0 35 0 50 
Canadian plums,

11-qt. basket.. 0 40 0 75

nest, grauee... u in i jo
Common........ 0 40 0 55

Canadian pears,
11-qt. basket.. 0 40 0 60 

Grapes.............. U 20 0 25

Vegetables.—Potatoes, with supplies 
continuing to increase, are easier this 
week at $1.65 per bag. Other lines show 
no particular change. Trade is fair in 
volume in vegetables, but a large per
centage is not done through the commis
sion man, sometimes through the grower 
and a certain amount direct from grower 
to consumer. The market is still bare 
of Spanish onions, but there are some 
■shipments on the way, and should be 
here by the first of the week. Canadian 
onions are quoted at $1.65 per bushel.

l asCanadian beet,
basket..................... 0 25

Cabbage, ■ ai.a- 
dian, crate — 2 U0 2 25 

Cairots, new,
basket.......... 040 050

Cucumbers,
Canadian, bek.. 0 16 0 25 
Lettuce, Oana-

dian, head----  0 26 0 30
Green corn, doz 0 06 0 10
Egg plant, bek.. 0 40 0 50
Celery, per doz. 

heatls............. 0 40 0 50

Cauliflowers, dz.
Green peppers, 

basket .... 0 40 0 50 
Canadian beans,

11 qt. basket 0 25 0 35 
Onions—

American cook
ing, 1001b. bag 2 76 3 00

Spanish.............  2 60 3 00
Canadian, bus........... 1 65
Potatoes, Cana

dian bug................. 1 65
New turnips, ptr 
11-qt. basket. 0 15 0 20

WINNIPEG.
Fresh Fruit.—There is little new in 

the fresh fruit market this week and the 
demand owing to the cooler weather has 
fallen oil slightly. The blackberry sea
son is almost past, and supplies being 
received in the city are not as good as 
those shipped in two and three weeks 
ago. Cantaloupes, chiefly from Ontario, 
are being used in large quantities, and 
are forming one .»£ the lines at the
present time. Hardy pears have arrived
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on the market, and are quoted at $3.25 
:• crate.
B marias, bunch............................................................... 2 75 3 50
Valencia oranges....................................................................... 5 25
California lemons, crate........................................................ 6 00
Cal. peaches, box................. ............................................1 25 1 50
Cal. plums, box.......................................................................... 2 25
Baitlett pears, crate................................................................... 2 75
Cantaloupes, crate..................................................................... 5 00
American duchess, bbl ........................................................... 4 50
Wash, blackberries, crate......................................................... 5 0
B. Hardy pears .......................................................................... 3 25

Green Vegetables.—There is little
change in the price of green vegetables.
Native mint, per doz.................................................................. 0 20
Native green onions, doz............................................   0 20
Native parsley, per doz.............................................................  0 20
Native lettuce, per doz.............................................................. 0 20
Native watercress, doz........................................................ 0 30
< Mitario tomatoes, per basket ...................................  0 60 0 75
Native head lettuce, doz......................................................... 0 50
Native spinach, lb ............................. ......... ..................... 0 04
New cabbage, per lb ......................................................... 0 01
American peppers, bask t..................................................... 060
Native green beans, per lb....................................................... 0 G3&
Native carrots, peril)................................................................. 0 01J
Native beets, per lb..................................................................... 0 01
Native peas, per lb............................. .......................  0 4
Native radishes, per doz......................................................... 0 20
Native turnips, per lb............................................................... 0 01
Native celery, doz................................................... 0 40 0 75
Native cucumbers, doz.............................................................. 0 25
Vegetable marrow, doz .................................................... 0 60
Pumpkins. per lb .................................................................... 0 01 j.
Sweet corn, per doz...............................................   0 20

Potatoes.—A further reduction lias 
taken place in the price of potatoes ow
ing to the larger supplies on the market, 
and prices quoted this week are 85c to 
95c per bushel. Three weeks ago $1.50 
was the prevailing price. Lower prices 
are still predicted.

PLUMS
are now at their best. All the 
fancy varieties. Now is the 
time to buy.

Peaches Pears 
Tomatoes

We are receiving very fine 
stock.

Muskmelons, Rocky Fords,
Peppers, Egg Plants, Etc.

Wire, phone, or mall your orders to

STEVENS &S0L0MAN
GROWERS AND SHIPPERS 

OK CANADIAN FRUITS

HAMILTON, ONT

CANADIAN HOME-GROWN

Peaches - Pears - Grapes
This coming week will be

Peach Week
We are the heaviest receivers on the Toronto market of High- 
Class Peaches—Handling the entire crops of some of the largest 
and best growers in the famous Queenstôn and Niagara Peach 
Sections.
Everything in Fruits and Vegetables at correct market prices. 
Send us your orders — Big Selection — Prompt Shipments-

WHITE <3L COMPANY, LIMITED
DEALERS IN FANCY FRUITS

TORONTO and HAMILTON

THE TWO BANNER BRANDS

“GOLDEN ORANGE”
BRAND

LATE VALENCIA ORANGES

St 11BUSTER BROWN
BRAND

NEW VERDILLI LEMONS

Only the very finest Oranges and Lemons grown are selected to be packed 
under these dependable Brands.

Send along your orders lor anything in fruit.

HUGH WALKER &SON
(Established 186V GUELPH, ONTARIO

pïiSTF.R BROWV
VERDELLI LEMONS

<1 Dealers who want to have their stock Class A and One- 
Hundred-Point in every particular order Buster Brown.
Ç Up-to-date grading and packing characterizes our Pack. In
crease your Bundle of Dolodoccis by tipping your wholesale to 
send you Buster Brown, first; Buster Brown, last; Buster 
Brown, always.

W. B. STRINGER, Sales Agent, Toronto. FOLLINA BROS., Packers, Palermo.

/
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Improvement in Fish Trade Expected
With Cooler Weather and Larger Supplies Better Demand is 
Anticipated—Interest Being Shown in Oysters—Salt Cod Fish 
Has Declined in Nova Scotia and Newfoundland—Due to the 
Poor Demand From Foreign Markets.

There has as yet been no great marked 
improvement in general fish trade, but 
a better demand in the near future is 
anticipated. Prices show no particular 
change. Supplies are none too large in 
any of the lines. Interest is beginning 
to be shown in oysters.

A further decline of 50 cents per quin
tal on salt codfish has taken place in 
both Nova Scotia and Newfoundland, 
due to the continued light demand from 
foreign markets. Unless there comes an 
improvement in trade, further easiness 
in prices would not be a surprise.

Labrador_______
bble........................  11 00

Labrador sea trout,
half bbU................. 6 60

No. 1 mackerel, pail. 2 CO 
No.lmackerel | obis. 8 00 
Scotia herring, No.

2. bbl................................
Lake i rout, half bbl. 6 00 
Choice mackerel,

half pail ...... 2 00
Salmon, B.C.. red.bbl. 14 00 
Salmon,B. C., pink, bl. 12 00

SALTED AND PICKLED

sight for the fish, the outlook is not fav
orable for the dealers. Small cargoes 
of dry fish from shore ports are now 
coming along, several having arrived 
here this week.

Fish are reported scarce along the 
Western shore of Nova Scotia. Some 
large schools of mackerel were sighted 
during the week, but the weather was 
so unfavorable that none of them were 
taken. Some small catches of haddock 
have been made. Several large stops of 
herring have been made, several of the 
local fishermen getting as many as 2,000 
fish at a setting. These fish are selling 
on the local market at seven cents per 
dozen.

Salmon, Labrador, bl. 16 00 
Salmon, Labrador,

half bl.................... 8 50
Salmon. Labrador,

tree, 3001be............. 21 00
Salt eels, per lb....... 0 07
Sea trout, i brl......... 6 50
Sea trout, bble.......... 12 00
Scotch herring.......... 6 00
Scotch herring, keg.. 1 00 
Holland herring, | bl. 5 *0 
Holland herring, keg 0 75

SMOKED
Smoked eels, per lb........................................................  OH
Bloaters, large, per box.................................................. 1 10
Hid dies........................................................................... 0 08
Herring, new smoked, per box...................................... 0 23
Kippered herring, new, 40 in box.................................. 1 25
New fillets, per lb........................................................... 0 10

SHELL FISH
Shell oysters, choice, barrel.............................. 12 00 1 3 00
XXX shell oysters .....................................................  10 00
Lobsters, live, per lb......................................................  0 35
Oysters, choice, bulk, Imp. gallon...............................  1 40
Oysters, bulk, selects............................................. • 1 60
Solid meats— Standards, gal., $1.75; selects, gal., $3.

QUEBEC.
Montreal.—The fish season is now 

open, and gradually as the weather be
comes cooler, there will be a steady in
crease in the demand for fish and oys
ters. Orders show some improvement 
already, and the trade are looking for
ward to a good season. Haddock and 
cod are not as plentiful this week as 
they have been, owing to the appearance 
of dogfish in the fishing grounds.

B. C. salmon are scarce and higher. 
Brook trout on the other hand are begin
ning to come in a little more freely. 
Halibut are coming along regularly from 
the West. The trade is now offered Lab
rador salt herring in barrels and half 
barrels. They have just arrived this 
week.

vuiH
BU.fUt, pu lb......... 0 11 Bslibut. .ipreu
Dreued parch, per lb....... .................. 0 10^Tîb ...... .... 3 It Salmon, P.C.lb 0 18
Dre.i.d bull- BUmon, Oup. 0 II « >0

head* x>er lb......... 0 10 Shad,buck,each .... 0 30
Bell. frub7.Mh .... 0 16 Shut, roe, «ech........... 0 «0

2^?^:::: S3 tsar**: :::: SiS
Haddock, per lb 0 04* 0 * # “
Herring, each 0 03 pike, per lb .... • 08
Steak ood head- Pickerel or dore---- 0 14

lees, per lb.... 0 06i 0 06 Whiteflah, lb... 0 11 012
FROZEN

Had Seek....................  0 0» Salmon. B. a. red .. 0 10
HeUbat. per lb......... 0 09 Oeepemlmon...............
Pike round lb   0 06 per lb........................ 0 10
Pike, dreeeed A Quelle salmon........... 0 09

h we die—, os»ee No. 1 Smelte, box—,
lMlba.perlb .... 0 07 10and 15lb*, each. 0 07

3ra* pike.................. 0 05 WfclUftsh, large,
Steak ood.................. 0 04 lb................................. 0 00
Maokarel.0 11 011 WhlteSeh. emalL.... 0 00

PREPARED FISH
Bonele— ood, In blocks or packages, per lb.............8, 10, 11
Shredded cod, 2 doz. in box, per box............................  2 00
Skinless cod. 100 lb caw................................................... 6 60

ONTARIO.
Toronto.—There has been no marked 

improvement in the demand for fish as 
yet, but with cooler weather, an increase 
is anticipated. Prices show no change 
from a week ago. Interest is beginning 
to be shown in oysters. A dispatch from 
New York in regard to oysters says that 
the stock is large in size, fat and of fine 
flavor and color and that prices in that 
market would be higher than in previous 
years, as there is only a limited supply 
of oysters to be had.

FRESH CAUGHT FISH
Steak cod.................... 0 071 Freeh caught white.. 0 12
Fresh halibut............ 0 10 Freeh caught herring 0 06
Fercfa......................... 0 08 Haddock..........  0 06 0 $7
Fresh trout................. 0 11 Pickerel........................ 0 10

FROZEN FISH
Gold ey—.................... 0 06 White fish, winter
Pike........................... 0 06 caught...................  0 08
Pink sea salmon 0 06 0 09 Yellow pickerel......... 0 064
Round red salmon — 0 09 Mullets......................... 0 04

Bluefish 0 12

NOVA SCOTIA
Halifax.-—Owing to the continued light 

demand in the foreign markets, the fish 
trade at the present time is not active. 
Prices are easier in the local market 
end also in Newfoundland, an
other decline of fifty cents per quintal 
on salt codfish being recorded during the 
past week. The first big shipment of 
dry fish for some time went forward 
this week, one vessel sailing from Hali
fax for Pernambuco with a cargo valued 
at nearly $40,000. Unless the foreign de
mand increases, it is expected that prices 
will go still lower. With no markets in 

64

LIKED MARITIME ISSUE.

New Brunswick Dealers Express Appre
ciation—Date of Fruit Fair De

cided.
St. John, N.B., Sept. 7.—(Special)— 

Local dealers, many of whom are mem
bers of the St. John Board of Trade, 
heartily praised the Maritime issue of 
The Canadian Grocer, giving so much 
attention to the Maritime Provinces, 
and the Maritime Board. Although the 
local body is not affiliated with the 
larger one, yet the local merchants ap
preciated the attention paid to this ter
ritory and were not slow in saying so.

The dates for the fruit exhibition to 
be held in St. John under the auspices 
of the N.B. Department of Agriculture 
have been set and the time chosen is 
from October 30 to November 2.

FARRINGTON PHILOSOPHY.
If you believe in different degrees of 

hônesty, it is a pretty safe bet you are 
not particular which one you adopt for 
yourself.

The man who spends much time look
ing for an easy way to Success won’t 
have to go any farther than the look
ing glass to find a failure.

Among the things never yet found are 
the philosopher’s stone, perpetual mo
tion and the man who can’t be spared.

Advertising should sell goods of 
course. But it should not stop with 
that. It should constantly and consis
tently build up reputation for the store.

Don’t forget that your newspaper ad
vertisement is intended for the eyes of 
all classes of people and should be sim
ple enough for anyone to understand.

THE SALMON BUN.
The salmon catch runs in cycles of 

four years, a “fat” year, followed by 
three “lean” years. The last fat year 
was in 1909, and the next one will be 
in 1913. This year as well as next year 
are “lean.”
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Time Is Flying
and you have not yet answered our last question. Do 
you remember it? We’ll repeat it, “Are you going to 
stock fish and make profits, or are you going to overlook 

real good selling lines?” If the former, get in touch with us. If the 
latter, well—you would do no harm in writing us, as we can soon 
show you where your decision is foolish.

“Canada” Brand Pure Boneless Cod Fish
Great Goods Clean and Wholesome

Canada Tablets - - 20 1-lb. Tablets
Canada Crate - - 12 2-lb. Boxes
Canada Strip 30-lb. boxes, whole pieces
Cod Bits - - 25-lb. Boxes, Bulk

and SKINLESS FISH
Mariner Brand - - 25-lb. Boxes, Bulk

We can offer for immediate shipment by car load

New Fat July Salt Herring
These are really elegant stock and will prove quick sellers. Packed in 
barrels and half-barrels.

New “Ocean” Brandi Kippers
Our many lines are always of the highest quality, but the appearance of 
these large Kippers is really remarkable. Worth handling.

The Halifax Cold Storage Co. - Halifax, N.S.
47 WILLIAM ST., MONTREAL .... Selling Branch
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Dealer Opposes Order-taking Method
Thinks Merchants Should Remain in Their Store, and Criti
cizes C. H. Crysdale’s Advice on This Question—Adds Expense 
to the Operation of the BusineEs, He Says—Compares it to 
Cutting Prices.

By M. Moyer.
I read the article in a recent issue of 

The Grocer, written by C. H. Crysdale, 
on “Order Taking,’’ and saw that he 
looks upon the custom with considerable 
favor as an up-to-date method of doing 
business.

I would like to say to all merchants 
that they should not allow them
selves to be carried away by every fad 
that is introduced, which adds expense 
to the business and lowers the standard 
of merchandising instead of elevating it. 
In some towns it has become a positive 
nuisance, and merchandising has lost 
all its dignity, and has become a species 
of peddling with a craze to get to cus
tomers first.

Thinks It Extra Expense.
Why should the grocers add this extra 

expense to the business, which is not 
demanded nor wanted by the people? 
More than half the people would much 
rather not be bothered at their houses 
This is admitted by Mr. Crysdale when 
he says that it is a “delicate phase of 
the business, and requires diplomacy and

tact. The order taker must know when 
to call on the woman, that the time is 
opportune, so as not to bother her.”

For that reason he recommends that 
either the proprietor should go out him
self, or else send his best clerk. It is 
also true if one starts it the others will 
soon follow; after all, if they all stayed 
in their stores, they would do just as 
much business. It works exactly the 
same as if one merchant starts to cut 
prices and the others follow him. None 
of them will make anything, and, on 
the whole, will sell no more.

Have the grocers not expense enough? 
Is it not enough when they deliver the 
goods, which not many years ago was 
not done? If they keep on like this, 
some one may start to do the cooking, 
and to go one better, another will wash 
the dishes. There is no telling where 
this will end, as long as some can lead 
the others, and whose influence should 
he strong enough to lead the people to 
refuse to support unbusinesslike 
methods.

Should the Proprietor Take Orders?
Mr. Crysdale points out the import

ance of a good man to take the orders, 
and even goes so far as to say that the 
proprietor himself should do it. Sup
pose he does half his business by the 
“order taking” method, what about the 
customers who call at the store? Is it 
not of the greatest importance that the 
proprietor is there to show his appreci
ation of their trade? How long will 
customers call at the store if they never 
tee the proprietor? Are they not losing 
more from this source than they are 
gaining by stampeding the town for 
orders, and neglecting their stores?

If the people were consulted, fully 
75 per cent, would rather go out and buy 
what they want than to be bothered, very 
often when they required no goods. If 
Ihe merchants in towns throughout the 
country would decide between them
selves to agree upon fair and economic 
methods instead of hustling to get ahead 
of each other in reaching a customer at 
his own home, they would command 
more respect, give the public better ser
vice, and make store-keeping what it 
ought to be.

Editorial Note.—The Grocer would be 
pleased to hear from other merchants 
with their opinions on this question.

Ti

YOUR STOCK MUST BE FRESH
if you desire a big, brisk and entirely profitable 
oyster trade. And you will get nothing but 
fresh, well-grown stock if you buy

“Coast-Sealed Oysters
This cut shows the Coast-Sealed” Cartier. Note 
the sealed container. It is packed at the coast 
with fat, full-flavored oysters, all of which are four 
years old, an age at which oysters attain their 
prime, and then it is SEALED, It remains 
sealed until it arrives at your store. Inside you will 
find nothing but OYSTERS — juat pure, 
tramh, tat, juicy OYSTERS with the 
delectable sea tang absolutely unimpaired

Note how your customers 
come back for more.

WRITE US FOR PRICES AND PARTICULARS

Connecticut Oyster Company
Canadian Branoh :

88 ColbornelStreet, Toronto
Showing Container Sealed and Ready to be Placed 

in “Coast Sealed” Carrier
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t*AKlll6
Absolutely Pure 

The only baking powder 
made with Royal Grape 

Dream of Tartar
No Alum,No Lime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to the 
grocer.

THERE IS NO SUBSTITUTE

BRUNSWICK BRAND SEA FOODS

will surely build up business for you, because only the most care
fully selected and sweetest fish are used fish caught in the 
famous Passamaquoddy Bay. Skill, care and cleanliness are our 
watchwords throughout the canning process, and the result is the 
retention of the natural fish flavor to a degree unknown in other 
brands.

We stand back of all our products with an unconditional 
guarantee of purity.

Here's a line, Mr. Grocer, you can handle with credit to your 
store and increasing profit to yourself.

THE “QUALITY” BRAND

CONNORS BROS., Limited
Black’s Harbor, N.B.

AGENTS—Grant. Oxley & Co.. Halifax. N.S.; C. H. B. Hillcoat.
Sydney. N. S.; J. L. Lovitt, Yarmouth. N-S : Buchanan & Ahern.
Quebec. P.Q.; Leonard Bros.. Montreal. P.Q.: A. W Huband.
Ottawa. Ont.; A. E. Richards & Co.. Hamilton. Ont.; J* Harley 
Brown, London. Ont.; C. deCarteret. Kingston. Ont; James Hay
wood. Toronto. Ont ; Chas. Duncan. Winnipeg. Man ; Shallcross.
Macaulay Co., Calgary. Alta.; Johnston & Yockney. Edmonton.
Alta ; Shallcross. Macau-lay Co.. Vancouver and Victoria. B.C.
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Grocers' Letter Box
The Canadian Grocer solicita enquiries for 

this Column on Trade Queatlons. If jou de
sire the manufacturer of any line of goods, 
where an article can be secured, etc., etc., 
write us.

Editor Canadian Grocer,—Some vine
gar (speaking of “malt” in all cases)
I bought a few years ago was bought 
for “50 per cent, over proof” and test
ed 14 per cent, by the hydrometer.

The last two years I bought from an
other firm what was represented to be 
the same vinegar, and is invoiced at 50 
per cent., but tests only 10 by the hydro
meter. Barrel marked “Double 
strength.”

As this latter costs practically the 
same as the former, have I not been 
“soaked,” and giving my customers the 
worst of the dealt

Kindly tell me the difference between 
XXX, proof, 50 per cent, over proof, 
and “ vinegar extract.”

“VINEGAR.”
Kalso, B.C.
Editorial Note. — The hydrometer 

method of testing the strength of vine
gar is apparently not reliable and is not 
used by vinegar manufacturers. A Gov
ernment tester, similar to those used 
by Government officials, and which tests 
the vinegar by grains, is the method now 
in practice. “I would say,” said one 
vinegar dealer, “that the hydrometer 
method of estimating strengths is very 
unreliable and is rarely, if ever, used 
now, the normal soda solution adopted 
by the Canadian Government being the 
only test recognized by chemists.”

“Proof” vinegar is the standard 
adopted by the Canadian Government 
for the purpose of levying customs and 
inland revenue duties, and all vinegars 
are spoken of as being “over-proof” or 
“under-proof” as they are stronger or 
weaker than the standard.

There is no Government regulation re
garding the brands known as XXX and 
XX, although manufacturers in Ontario 
have adopted a strength which is fairly 
uniform and that strength for XXX is 
known as 25 under-proof. That is, three 
gallons of “proof” vinegar and one gal
lon of water would make four gallons 
of XXX vinegar. There is, however, no 
Government standard for these brands, 
and their strength will depend entirely 
on the reputation and honesty of the 
manufacturers. Samples of vinegar 
marked XXX have been tested and 
found more than 50 under-proof. A vine
gar of a strength of 50 over-proof could 
be diluted with an equal amount of 
water and the result would be a XXX 
vinegar of the strength adopted by On
tario manufacturers, hence it could be 
correctly marked as “double strength”

if the contents really were 50 over- 
proof.

“ Proof-vinegar, ” the standard, tests 
118 grains, while 50 over-proof accord
ingly tests 50 per cent, more, namely, 
177 grains. Then, XXX, according to 
Ontario manufacturers, would test 25 
per cent, under-proof, or 88 grains, and 
while there is no standard for XX, re
liable dealers generally make it test 70 
grains.

What is Vinegar Extract?
All dealers are not acquainted with 

“vinegar extract.” One dealer says 
it is a term usually used for acetic acid, 
which is about 14 times as strong as 
proof vinegar, that is 80 per cent, acetic 
acid. “There is no product,” said an
other manufacturer, “which can be leg
ally called ‘ vinegar extract ’ and that 
which is sometimes sold under that name 
is a more or less concentrated acetic 
acid, and it is illegal to sell either the 
acid itself or a dilution of it under the 
name of 1 vinegar. ’ ”

A suggestion has been made by the 
chief analyst of the Inland Revenue De
partment, Ottawa, that any vinegar 
over 50 over-proof should be called 
1 vinegar extract ’ or ‘ concentrated vine
gar,’ but it has not yet been adopted.

If there are any dealers who wish to 
have a test of any vinegar made, if they 
will communicate with The Canadian 
Grocer, information will be given of 
how they may have it tested free of 
charge.

Rice—Extra large grains—flinty—cooks 
beautifully—has a rich flavor.

Breakfast Food—Ready to serve—no 
cooking. Light and palatable.

Sardines — How nice for luncheon? 
Genuine sardines in pure olive oil.

Grape Juice—A pure and healthful 
beverage and recommended as a health 
tonic.

Lemon Extract is strictly pure and it 
has the flavor.

Stuffed Olives—Another pleasing relish 
—full of flavor and appetising.

COFFEE CARD PHRASES.
The color, aroma and flavor of our 

coffee will appeal to you.
The taste lingers and gratifies even 

after the cup is empty.
Most delicate to taste and smell.
There’s strength, and strength means 

true coffee economy.
You don’t know how good a cup of 

coffee can be, till you try ours.
The full flavor of sun-ripened, sanitari

ly roasted coffee.
Good to the last drop.

FOR YOUR ADVERTISING.
These pickles are appetite tempters. 

One of those delicious relishes which 
everyone enjoys—and of which no one 
ever tires.

Raspberry Vinegar — refreshing and 
thirst quenching. Easily prepared— 
simply add ice water and it is ready to 
serve.

CAN MADE OF PAPER.
O. H. Nowak, Chicago, 111., has per

fected a paper can which he thinks will 
take the place of tin containers for can
ned goods. He believes that his inven
tion will prevent ptomaine poisoning 
caused by the carelessness 0f the public, 
in not properly caring for tinned 
edibles.

CLAY
PIPES

Those made by
MoOOUQMLL

are peerless. Iasistupon 
having them.

D. McDOUBAlL fc CO., Ltd., Glasgow, Scot.

Vou oannot too highly pralmo It—

Black Watch
The Biggest and Best 

Plug Chewing Tobacco

Is now a favorite amongst tobacco 
cbewers. Keep it to the front and 
watch your profits increase.
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Tuckett’s 

Orinoco 
Tobacco

NO BETTER 
JUST

A LITTLE MILDER 
THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCIiETT LIMITED
Hamilton, - Ont.

69
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is a really high-class line and al
ways proves a fast seller, allowing 
you a reasonable profit.

Take our advice:
Give It a Trial.

Rock City Tobacco Co.
QUEBEC - WINNIPEG

THE CANADIAN GROCER

YOU ARE HEADQUARTERS 7-20-4 CIGAR
At least you should be, for the lead
ing lines of Tobacco. You do not 
need to exert yourself much to build 
up your trade. Show the housewife 
that you can supply her husband’s 
needs as well as her own.

MAPLE SUGAR 
Chewing Tobacco

THE tobacco proposition which 
we offer you in this splendid 

brand of Cigar is worth consider
ing. There is a satisfying smoke 
for your customers in each 
7-20-4 that they cannot hope to 
get out of other brands at the 
same money. The profit you 
make for yourself is an import
ant consideration when you are 
looking for a good stock cigar for 
your tobacco department.

Write for particulars.

The Sherbrooke Cigar Co.
SHERBROOKE, QUE.
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CLASSIFIED ADVERTISING
AéTirtlMBiau u4«r this haaSinSe *•. per wnri lei 

Hrat Insertion, le. 1er annh eubneqeeet insertion.
Ceatraeileae eeaat as eae ward, Pat five figeras (as 

$1,000) are ellewei as eae ward.
Cask raailttaaaaa ta sever seat must aeeempaav all 

advertleaeeaie. Hi M amm saa this rale he overtasked. 
Advertiseaieate received without remittee»» eaaaot he 
aekaowledged.

Where replies come to ear ears to he forwarded five 
seats meet be added to east to eover postaiee, ate.

AGENTS WANTED.

AGENTS WANTED, wiih good coancetloa through
out Oatario, for the eels of well-known, highly 
matured scotch whiskies. Terms liberal. Apply 

D. A. MHIND & CO.. Limited, Leith, Scotlaed.

POSITION WANTED.

TEA—Expert buyer sod blender, 16 years’ experi
ence, open to treat with Canadian houee view to 
buying agency London market. Box 72, CANA

DIAN GROCER, 88 Fleet Street, London, England.

PARTNER WANTED.

FO» JUNIOR PARTNER-Youd, usd, Proieeieei, 
with about $2,000 to extend established depart
mental store bualneae, In growing suburb of 

Montreal. Good chance to eventually own business. 
Addreae “Partner” CANADIAN GkOCFR, Montreal.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add nr subtract la 
eae operation. Blllott-FIsher, Ltd., Room SI4 
Stair Balldlag, Toronto.

Accurate cost keeping is bast if yew
have a Day Coat Keeper. It autematleally records 
aetnai time epeat an each operation dowa to the 

deelmal freeflow of aa hour. Several operations of 
l*he sen he retarded oa one card. Poremall firms we 
renom m end this ee an excellent eomblaatloa—em
ployees'time register and cast keeper. Wbetheryou 
employ a few or hundreds of hands we can supply yon 
with a machine suited to year requirements. Write for 
eatalog. International Time Recording Company of 
Canada, Limited. Office and factory, 20 Alias Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur
passed by any mill la the Province. T. H. 
Squire. Qeeeeebere. Oat., solicita your orders.

TYUSIN ESS-GETTING TYPE WRITTEN LETTERS 
ead real printing can be quickly sad easily turn
ed eut by the Multlgrapb la your own office— 

••tael typewriting for letter-forme, reel printing for 
stationery ead advertising, saving 26% to 75% of 

coe'- AMERICAN MULTI
GRAPH SALES CO.. Limited, 120 Bay Street,

Co.. Traders Beak Building. Toronto

MISOBLLAirBOUS.

COUNTER CHECK ROOKS-Wrlte ua to-day for 
aamplea. We are manufacturers of the famous 
Surety Noe-Smut dupllcatlag aad triplicating 

Counter Check Bonks, and single Carbon Pads In
•II varieties. Dominion Register Co., Ltd., Toronto.

MOORE’S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the beat remedy la to go to your etationer and 

purohaae from him a Moore’s Non-Leakable Fountain 
Pen. Thin le the ene pen that gives universal satis
faction end It costs ne more than you pay for one not 
as good. Price, $2.50 and upwards. W. J GAGE 
R CO., Limited. Toronto, sola agents fer Canada.

0UR N1W MODEL lathe handiest fer the groear. 
operated Instantly, never gate nut of order. Send 
farnnmplete sample and beet priées. The Ontario 

Of Mae Specialties Co., Toronto.

DENS—The very bent Penn made are those menu- 
* featured by William Mitchell Pens. Limited, 

London, England. W. J. Gage A Co., Limited, 
Toronto, are sole agents for Canada. Ask your sta
tioner for a 25c. assorted box of Mitchell’s Pens and 
find the pen to suit you.

COPE LAN D-CHATTBRSON SYSTEMS - Short, 
•Impie. Adapted to all claaaea of bualneae. 7 be 
Copeland-C bait arson Co., Llm’tcd, Toronto and 

Ottawa.

Counter check eooke—bomi.u, »... i.r
Ik. smeary trade. N.i ub by . tmt. End .. 
•*■»!«• ft wbn ... ... ealei, we’ll ...d ... 

,rl... ib.i *111 leieraei .... O.r Held.., with p.mt 
•ark., .iiukant bn bo «du. I ee ib. m.rb.i, Sap- 
all*. far Elad.r. ead Moaibly A.eou.i Srai.Ba. 
Eu.Ib... Ir.i.m. Limited, «Ue.lw.rl., Sl.llenr., 
Tara.le.

Hundreds of typewriters of ..... mat.
and eoadliloa ... being traded la .. perl pay
ment oa Ib. f.mou. MONARCH. Price aad 

dual ly are the lavera we eae to preveal over .lock. 
We believe we ce. give the boat bargain, la rebuilt 
typewriters lu Cuu.de. A po.tal will brief our e.ie- 
logua.nd full Informatisa. THE MONARCH TYPE
WRITER CO., Limited, 40 Adelaide Street Weal, 
Toronto.

tlODERN FIREPROOF CONSTRUCTION. Oar
M ayatam ef relalersad eea.ret. werb—n euueeee- 
feily used la aay el Caaad.'a lerge.i kalldlaga— 
gives better reeelte et lower eael. A elroag a tare 
meat” yea will aay. Write n tad let at prove ear 
elelme. Tbet'e lair. Lank Ceaerete Ce„ Limited, 
100 Kla« St. Weet, Tereete.

THE meaty yoa ere bow loalag through not hevlsg 
A g National Ceeb Register would pay Its cost la • 

ahertilme. Write n 1er proof. The Netlouel 
Ceeb Register Co., 205 Teoge St., Toronto.

THE Kalamagee” Loose Leal Blade, le the ealy 
hinder that will bald lust aa men abeeta as you 
aetullyraaelrt aad ae mere. The beak la 11#»- 

Ikla, written aarlact flat, allgameat perfeet. Ne ai- 
aaatd metal parte er aampllaeted meehaalam. Write 
For baoblat. Warwick Brat. « Baiter, Ltd., King tad 
Saadlaa, Tarante. (if)

TW7ARBHOUSB AND FACTOBT HEATING STB- 
W TBMS. Tayler-Ferbaa Cempaer, Limited. 

Sapalled by the trede throatbaut Caaada. (if)

TECHNICAL BOOKS.

CANADIAN MACHINENT AND MANUPACTUB- 
1NO NEWS, SI nr ynr. Every meaalntarer 
aelag power ebeeid reeelve tkle pabllntlea rage- 

Itrlr, aad alee tee that Ilia pla.ad la tbe band* ef bis 
•agleaer er aaperiaiaadaat. Every laaaa Is fall el

[iraeileal artlalea, wall ealealaiad ta aaagtat eaeaemlee 
a Ika eperatlea ala pleat. Caadeaaaiadvartlatmaata 
er “ Maebleury Wanted ” lanrted free 1er tabterikera 

lathe OBOCBB. “Mnhlaary far Sale” advertlae 
maata eae teat per ward uub laeertlea. Sample copy 
ea rodent. CANADIAN MACHINERY, I4E-I40 
University Avo., Tereete.

DOUBLE year floor epaac. Aa Olle-Feaeem bead- 
power «1er.I., ,111 deabli year fleer apace, en
able yea le see tbel opter floor either u sleek 

ream er to extra etlllag apace, el the aeme time le- 
ereeeleg ipeee oa year ground Moor. Coats ealy 170. 
Wrltefor catalogue B. The Oila-Feaaom Blevetor

Ilf)

SALES PLANS—Thle beet It a eelleetloa ef 0*2 
euceeeafal plena that have bees used by retell 
merebeate to get more bueiaeee. These Inlude 

Epeelel Salta, Oetilag Holiday Bueiaeee, Co-operative 
Advertising, Mooey-Maklag Ideal, Ceeteutu, ate. 
Prias S3.SO, postpaid. MacLaaa Puklleklag Co., 
Techeleal Book Dept., 143-140 Ualverally Ave.,

PERIODICAL DEPT.

EGET BUSINESS SYSTEMS are devleud to salt 
«very dtpertmeat ef every bealaeee They ere 
lAoraad time eevera. Preface resell, ap le the 

requirement» of marabnti aad mtaafttturert. la-

Îulre from ear oaaraat office. Egry Register Co.. 
>aytea. Oblo; 123 Bay St., Toronto ; 238% Portage 
**••» Winnipeg; 308 Rleberds Si.,Vancouver.

FIBooinSUfAN9E- INSUBE ‘N THE HART- f FORD. Agencies everywhere In Canada.

THE MACLEAN’S MAGAZINE la the moat popu
lar periodical of lie kind. Why? Because seek 
Issue contains a strong Hal of original artlalea of 

Interest to every Canadian. It also reproduces the 
most timely, Instructive end Interesting articles appear
ing In the other magazines end periodicals of the 
month. Tbe cream of the world’s periodical press la 
too valuable to overlook. MACLEAN’S la on sale at 
all news-stands. Batter still, send $2 for one year’s 
subscription. Mali It to-day. The Meeleen’e Magas
ine, Toronto.

GO

Grocery
Advertising

By Wm. Boreodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation oi live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success
ful grocery advertisers.

PRICE $2.00

ALL OBDEBS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This Is tbs moit exhaustive, Inter
esting end inetructlve book ever pub- 
liehed on Coffee. 11 Is attractively written 
and richly illustrated, end should be 
read by ell who deal In or uee Coffee. 
The contente Include,

Cultivation end Preparation.
Commercial Classification end Des

cription.
Adulteration end Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Tecfcateal Beak Depertaeeal

143-146 University Avenue, Toronto
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QUOTATIONS FOR PROPRIETARY ARTICLES
« THIS DEPARTMENT IS $40 POT INCH PER YEAR.

Bakin* Powder
— OILLABD * OO.

Raspberry* red

-, tine, 1 doe. in ease.......................93 00
i. tins, 3 “ "   1 35
». tin* 4 *' "   0 75

IMTHBLAL RAKING FOWDBB
Bizet. Per doe.
10c......................... $0 86
9-os.   1 76

13-os.   3 60
12-os.   3 40
3|-lb.........................10 60

5-lb.........................19 80
maoio baking powder 
Ontario and Quebec Prices 
Oasea Biset. Per dos

*®n 6c..........  90 60
4-os .... 0T6 6 * .... 1 00
8 “ .... 1 30

: a ;;.... iso
: g :••••»«

- • is " ;;;; a so
I “ 8*-lb .... 6 00I l «b .... 0 60! •• ii°n1 •* 16 •• ) 96 00
Special discount of 5 per 
cent, allowed on five cases 

Magic Baking Powder."

BAKING POWDER 
Sizes. Per Doz 

Royal—Dime .. $0 96
Hb....... 1 40

1 96 
1 66
3 85
4 90 

13 60 
22 35

currant........1 96
93 00 Beepberrw and 

1 35 gooseberry.. 1 60

or more of '

SOtrtcms— Per dos No.ii,i_____
* ! 60s 3 40 No.13,4-os.,8ds. 0 76

o. 1,1-lb., 8 dos 8 60 In Tin Boxes—

io. 3.6-os., 6dos 0 80 No. 13,1-lb., 3ds. 3 06 
e. 3,6-os.,8dos 6 86 No. 14,8-os.,8 ds 1 76 ■ »,3t©s.,4ds 6 46 No. 16,4-os.,4ds. 1 10 

0.ld,tt-os.,4ds 8 10 No. 16,3t-lbs.... 7 86 
■o. 16.19-ot..lds 3 80 No. 17.Mbs.......14 60

‘ FOREST CITY BAKING 
POWDER

Dozen
6 ez. tins................. 0 75

13 oa tins...............  1 35
16 oz. tins................. 1 75

Cereals
WHITE SWAN 8PI0BS ft
___ CEREALS, LTD.
White Swan Breakfast 

Food, 3 doz. in case, 
nor case S3 SO 

The Ring's Food, Sdz. in 
este, per case 94.80. 

White Swan Barley 
Crisps, per doz. 91 
White Swan Self-rising 
Buckwheat Flour, perdose

Whiti.. ~ite Swan Self-rising 
Pancake Flour, per
dosen 91- 

White Swan F 
Bela per dos.

White Swan ,
Biot, per dosen 91 

White Swan F1 a 1 
Peas, per dosen 91 

OANtnUjE^LIMITED

»t Ker-
10.

ed
Iked

Aylmer J«
8 Dewberry....... Jellies

1 •• Black 0 
l 76 Orabap

Plum................ 1 70
Grape................. 1 85

Marmalade 
Orange Jelly.... 1 55
Green Fig.......... 3 25
Lemon ...........1 60
Pineapple.......... 1 95
Ginger................3 26

Bulk
14's ft 90 s per lb.

0 104 
0 104
0 10$

tins, per lb.......
Soluble, bulk, No.

1-lb----
• 12-oz...
" 1-lb. ...
•* 3-lb.......
“ 6-lb..................

Barrels —When packed 
in barrels one percent, 
discount will be allow
ed.

WRITE SWAN SPICES AND CEREALS LTD.
White Swan Baking Powder—5-lb. size, 

$8 25; ldb. tins, 92; 12-oz tin. 9160; 8-oz. 
tins, 91.80; 6-os. tins, 90c.; 4-oz. tins, 65c.; 

tins, 40c.

Berwick's 
Baking Powder

Sizes— Per doa tins
Berwick's 1-lb. tins................................. $1 35

“ 4-lb. tins................................ 2 35
" 1-lb, tins................................ 4 65

iluble, bulk, No.
2, per lb............ 0 18

London Pearl, per lb.............................. 0 32
Special quotations for Cocoa in bar

rels, kegs, etc.
Unsweetened Chocolate-

Supreme choco
late, |'s, 12-lb.

low x \

Sweet Chocolate-

boxes, per lb...
Perfection choco

late, 20o sise, 2 
doz. in box, doz.

Perfection choco
late, 10c size, 2 
and 4 doz. in 
box, per doz.

Per lb.

cakes, 6 lb. tins. 44c. lb.; Falcon cocoa (hot 
' »7k U> tin». Me. lb.; Cracked

Plum jam.......... I 66
Greengage plum, 

stooeleas.... 1 76
Gooseberry........ 1 76

Pure Preserve 
6 lbs. 7 lbs

Strawberry .. 0 69 0 83 .................
Black carrant. 0 69 0 62 .................
ITsmtiTiMii .. 9 69 • S3

allowed u» te36e per 169 lie.
Bill

Keen's Oxford, per lb............................. 0 17
In 10-box lots or case....................... 0 16

Gillett’s Mammoth, i-gross box............ 3 00
Oeeoa and Chocolate

THE OOWAN OO., LIMITED 
Cocoa-

Perfection, 1-lb.
tins, per doz---- 94 50

Perfection, 4-lb.
tins, per doz— 2 40 

Perfection, 4-lb.
tins, per doz---- 1 30

Perfection, 10c 
size, per doz— 0 90 

Perfection, 6-lb.

or cold soda „ _______ ,
cocoa, 4 lb. pkga, 6 lb. bags, too. lb.] Caracas 
tablets, 100 bdls., tied 5s, per box 93.00. The 
above quotations are t.o.b. Montreal.

Ooooanut
CANADIAN OOOOANUT OO., MONTREAL. 

Package*—5c., 10c.t 30c. and 40c. packages, 
packed in 16-lb. ahd 30-lb. oases. Per lb. 

" -lo. paekai

I-lb. packages...................
-lb. packages..................
and 4-lb. packages, assoi 

4 and |-lb. packages, assoi
assorted.............

_ __ ___  assorted.............
-lb. packages, assorted, in 5-lb. boxes 
-lb. packages, assorted, in 5-lb. boxes 

4-lb. packages, assorted, 5,10,15 lb cas 
Bulk

in 15-lb. tins, 16-lb. pails and 10 26 and 50-lb. 
boxes. Pails. Tins. Bbis.

White moss, fine strip 0 12 
Best Shredded............ 0 18

0 31
Special Shred......... 0 17
Ribbon ' *

0 17 
0 17 
0 16 
0 15 
0 17 
0 16

0 37
• 90

0 35

0 90

teen’s Dessert, 4’s and i's. 13-lb. bxs. 0 40
Queen’s Dessert. 6’s, 12-lb. boxes........  0 49
Vanilla, 4-lb., 6 and 13-lb. boxes............ 6 36
Parisian, 8's, • and 12-lb. boxes. .......... 0 28
Diamond, 6's and 7’s, 6 and 13-lb. boxes 0 34 
Diamond, 4'a • and 13-lb. boxes............ 0 35

Icings for cake— 
Ohecolate, white, 
pink,lemon, orange, 
maple, almond, 
ooooanut cream, in

i-lb. packages, 3 
ozen in box, per 
dozen............ 0 99

Chocolate 
Confections—

Per lb.
.... • 36

evaporated

REINDEER, LIMITED
"Jersey" brand evaporated cream
„ „ (4 dozen).......................... S3 60
..5eîn^eer 1>er (4 dozen) 6 00

Reindeer" Condensed Coffee, case. 5 00 
"Reindeer" Condensed Cocoa, case.. 4 80

Maple euds, 6-lb. boxes.....................
Mils medallions, 6-lb. boxes............. . ----
Chocolate wafers, No. 1, 6-lb. boxes.... 9 30 
Chocolate wafers, No. 3, 6-lb. boxes.... 0 85 
Nonpareil wafers, No. 1,5-lb. boxes.... 0 30 
Nonpareil wafers, No. 8, 6-lb. boxes.... 0 35
Chocolate ginger, 6-lb. boxes............... 0 30
Milk chocolate wafers, 6-lb. boxes........ 0 36
Coffee drops, 6-lb. boxes........................ 0 36
Lunch bars. 6-lb. boxes.......................... 0 36
Milk chocolate, 60 bundles, S dos. in

box, per box.........................................  1 35
Milk chocolate, 60 cakes, 3 dos. in box,

per box....................................... ■ . 1 36
Nut milk chocolate, 4’s, 6-lb. boxes, lb. 0 36 
Nut milk chocolate, fa 6-lb. boxes, lb. 0 36 
Nut milk chocolate, io bars, 34 bars, 

per box....................... ;........................ 0 90
Agents. O. E. Colson ft Son, Montreal.

In Li and 1-lb. tins, 144b. boxes, per
lb..................................................... 0 35

Smaller quantities............................... 0 37
JOHN P. MOTT ft CO.'S.

G. J. Betabrook St. John, N.B.; J. M. 
Douglas ft Co.. Montreal ; R. 8. Mclndoe, 
Toronto ; Jos. E. Huxley, Winnipeg; Tees ft 
Persse, Calgary ; Johnson ft Yookney, Ed
monton ; Standard Brokerage Co., Vancou
ver; Frank M. Hannum, Ottawa.

Elite, 10c. size 
(for cooking) 
doz...........d 90

Mott's breakfast 0000a, 10c size 90 per da
" breakfast 0000a, Is......................0 38
" " " |e..................... 0 38
" No. 1 chocolate, fe.................... 0 33
" Navy " | s........................0 Ss
" Vanilla sticks, per gross............. 1 00
" Diamond Chocolate, 4's.............0 34
" Plain choice chocolate, liquors. 0 to
" Sweet Chocolate Coatings........0 30

WALTER RARER ft OO.. LIMITED.
Premium No. 1 chocolate, 4 and 41b. cakes, 

86a lb.; Breakfast 0000a, 1-8,4, L 1 and 6lb. 
aim, 41a lb. ; German’s sweet chocolate, | and 

nkM. i-lb. ha , Mo. lb ; Ibnoi mil IhoeelsuTè X») 1 lb. oekee,Hb. bn, ate lb ;
Anto «WMC ohoMUU. t lb. oakM. i ud S 1b.
bxs., 19a lb.; Vanilla sweet chocolate, 4-lU

■T. CHARLES CONDENSING 
COMPANY.

„ _ , Prices :
St. Charles Milk, fam- 

tly size, per case.... 93 59 
Baby size, per case... 109

> Ditto, hotel .............  3 76
SUrer Cow Mi k......... 4 59
Purity Milk............... 4 35
Good Luck................. 4 00
Coffees

BEY, BLAIN OO. LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House....|0 to Ambrosia..........0 36
Neotar........... 0 30 Plantation........0 33
Empress... 0 38 Fancy Bourbon 0 33
Duoheei.... 0 37 Bourbon............6 30
Crushed Java and Mocha.................... 0 18

" ground— 0 184 
Package Coffees.

Gold Medal, 3 lb. tins, whole or ground 0 30 
" " lib. tins, " " 0 31

4 lb. tins, " 11 011
Anchor Brand, lib. tins " " 0 31

" " 1 lb. tins " " 0 to
German Dandelion, 1 lb. tins, ground 0 26

" 4Ib- tins, '• 0 28
English breakfast, 1 lb. tins, " 0 18
Grand Prix, 1 and 1 lb. tins. " 0 30
Demi-Tasse, 1 and 2 lb. tins, " 0 SO
Flower Pot, 1 lb. pots, " 0 21

Confections
IMPERIAL PEANUT BUTTER

Medium, oases dosen...
Large, oeeee 1 dosen.......
Tumblers, oases 3 dosen . 
19-lb. pails........................

..........  0 95 doeen
................1 90 “

WHITE SWAN SPICES AND'CEREALS LTD
White Swan Blend.

1» corn 8

Ribbon........................0
Macaroon................... 0 17
Deeioated ....................0 16
White Moes in 5 and 10 lb. square tins, 31c.

Condensed Milk
BORDEN’S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal ft Toronto.
Case*. Dos.

BmU Brand Condensed Milk.... 96 75 1 45
Gold Seal Condensed Milk......... 4 50 1 16
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Milk

five cent sise(4down)............ 3 00 0 50
Peerless Brand Evaporated Milk

family sise............................... 3 60 0 90
Peerless Brand Evaporated Milk

lint rise (4 dosen)...................  4 80 1 90
Peerless Brand Evaporated Milk

hotel else................................. 8 70 1 85

1-lb. decorated 
tins, 32o lb. 

Mo-Ja,i-lb. tins 
30c.lb.

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. ti 
28a lb.

Cafe des Epicures—1-lb. fancy glass jars, per 
doz , $3.60

Cafe l’Aromatique—1-lb. amber glass jars, 
per doz., $4

Presentation (with tumblers) 83 per doz.

Ground or bean-
W.8.P. R.P

1 and 1I 0 25 0 30
1 and ]1 0 30 e 40
land]l 0 35 0 50
Packet1 in 30b and 50-lb
case. Terms—Net SO 
days prepaid.

Cheese—Imperial
Large size jars, doz...................................  8 36
Medium size tars,
per doz..................4 50

Small size jars, per Idos........................ 3 40 I
Individual size jars
per dos................. 1 00

Imperial holder—
Large size, doz. 18 00 
Meet size, doz. 17 04 
Small size, doz. 11 00 

Roquefort- 
Large else, doz. 8 40
Small s* ‘

-x:
1 size, dos. 1 40

Canada Cream Cheese-
In carbons, each 1 dosen.................... 0 90

^blocks, dosen............................  3 16

Cream
FU88BLL ft OO., LTD 

London, Eng.
"Golden Butterfly' 
brand Cream, 8 doa 
lOo. size, cases 97.99
"Golden Butterfly" 
brand Cream, 8 doa 
15a size, oases $11.56

JSSBU*^ 

-PureRicm 
-uneKi

- fATimUt»».1 r

Coupon Book» Allison»
For sale in Canada by The Kby Bl»*" Ob. Ltd 
Toronto.^0. ().

All same price one sise or assorted. 
UN-NUMBERED

Under 100 books...............................«..»■ n*
100 books and over...........................eaeh Oil
500 boeks to 1000 books...................... of

For numbering cover and each non sen •xtra per book % cent.

Infante* Food
Robinson's patent barley, 

tins, §1.25; 1-lb. tins,tlh. tins, St___________
1.25; Robinson’s patent

Kroats, 4-lb. tins, 91-25 ; 1- 
>. tins, 92-25.
Flavoring Extracts

BHIBRIFF8

1 oz. (all flavors) doz. 1 00*“ v. I! 1 7524 " " " 2 00
4 * " 3 00
8 . *; 3 76
8, ' 5 50
15 ;; 10 0032 " * " 18 00
Discount on application.

ORBSOBMT MFO. OO.

Mapleine.
Per des.

1 oa bottles (retail
et 50aj ............ 4M

4 os. bottles (retail
et 90a)............ 9 M

80s. bottles (retail
at 9160)..........  11 M

16 oa bottles (retaU
at 93)............... 84 99

Gal. bottles (retail 
at 930).............. U

61
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POFFFF High Grade Coffees are up several cents per pound, but we will 
J contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. GILLARD CD. CO.. Wholesalers HAMILTON. ONT.

SHINE ?
The dealer who is going to shine in his customer’s 

opinion is the one who is handling

BLACK KNIGHT
STOVE POLISH

Black Knight has 
‘made good' with 
all who have used 
it. Gives a bril
liant, silky polish 
with little labori 
and will not soil 
the hands. It is 
economical, and 
a little goes a long 
way.

BUY

Star Brand
Cotton Clothes Lines

AND

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

HOTEL DIRECTORY

HALIFAX HOTEL
HALIFAX, N. S.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. James K. Paisley, Prop.

ACCOUNTANTS

Jenkins & Hardy

m
Packed in attractive boxes. 
Order from Your Jobber.

The F. F. Dailey Co., Ltd.
Hamilton. Ont Buffalo, N.Y

ESTERN
ASSURANCE 
COMPANY

HEAD OFFICE. TORONTO. ONT.

Assets over - - - - $3,570,000 
Income for 1906, over 3,609,000

MON. GEO. A. COX, President
W. R. BROCK, Vice-President

W. B. MBIKLB, General Manager
C. C POSTER, Secretary

Assignees, Chartered Aceountente, Betels end 
Firs Insurance Agente, 1 Si Toronto St., Toronto, 
52 Cnnede Life Building. Montrssl.

British America Assurance Company
a.o. raaa

hr» * marin»
Head Office, Toronto

BOARD OF DIRECTORS
Hoe. Oso A. Cez, Pr.ild.nl W. 1. Brest, Vl»-Pr..ld.sl 

tsbsn Bl.ksrdlks, M.P., W. B. Mslkls, B. W Con. Gee. A. Msrrew 
D. B. Hanna, Augn.iun Mysrs, Jobs Heskls, K.C..LL.D. 

Pr.dnrlt NIsbell», Ales. Laird, Janata Kerr Otborat, Z. A. Latb, K.C.
■Ir Hsarr M. Psllstt, B. B. Weed.

W. ». *fe/*«e, Oenern/ Manatsrf F. H. S/me, a

capital .... 11,4ee.eee.ee
assets................................................. s,i es.7se.es
Losses paid unci obqanization ae.eas.82t.8e
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Brooms
“BROOMS OF QUALITY”

are hard to get.
W. W. & CO. BRANDS are made up to the mark, always. Our customers 

know this and our Factory runs full time on “Quality” account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON - - - WINNIPEG

Clark's pork
AND BEANS

in Tomato Sauce
Per doz 

No. 1, 4 doz.
incase----0 60

No. 2, 2 doz.
incase__ 0 90

No. 3, flats, 2 
doz in case 1 00 

No. 3. tails, 3 f JÊ 
doz in case 1 26 

No. 6,1 doz.
incase----4 06

No 12,4 doz. 
incase.... 6 60

LAPORTE, MARTIN * CO., MONTREAL. - 
AGENCIES. THEBE PRICES AREgjL^

F.O.B. MONTREAL. ----------
IMPORTED PEAS "SOLEIL"

Per ease
Bur Extra Fine.........4 flacons, 40 Bou.

" “ tins à kilo 100 tins
Extra Fine " 4 " 100 "
Tree Fine " * " 100 "
Fins " $ " 100 "
Mi Fine •• l " 100 "
Moyens No. 1 " | " 100 “
Moyens No. 2 " | 100 '*
Moyens No. 3..............................................  8 75

Asparagus, Haricots, et». 
MINERVA PURE OLIVE OIL.

Cereals.

24 pints.. 
24 i-pinU
Tins—

tgals., tOs........13 60
gal., 46s Bq. .17 00 
gal., 48s Rd...l6 50

mftree............ 6 60
12 quarts...........i 76
Tins—
» gals., Is........ IS 00
1 gals., 6s........29 00
1 gale , 10s...... 36 00
4 gale., 60s...... 26 00

BASSIN DE VICHY WATERS.
La Capitals, lOqts.................................... 6 00
La Nsptuns, 60 qta.................................... 6 00
8t Nicolas, 60 qU.....................................  7 00
La Sanitas Sparkling. 60 qts.................... 8 00

“ lOOpts...................  9 00
•' “ 100 splits............... 4 00

Vichy Lemonade Savoureuse, 50’e........  7 50
CASTILE SOAP

Le Soleil," 71 per cent. Olive Oil
Case 16 lbs., 11 \V. bars.................. 0 074 lb.

“ 12 lbs., 14 lb. bars.................. 0 064 lb.
" 50 lbs., fib. bare.................. 3 60 ease
" 100 lbs., 84 os............................. 3 76 case

" La Lime,” 66 per cent. Olive Oil
Case 25 lbs., 11 lb. bars.................. 0 07 lb.

" 12 lbs., 34 lb. bars................ 0 08 lb.
“ 60 lbs., I lb. bars ................. 3 26 case
" 100 lbs., 54 oz. bars................ 1 80 case
" 100 lbs., 3| oe. bare................ 3 40 ease

Alimentary Pastes, Blanc A Fils, Macaroni, 
Vermicelli, Animals, Small Pastes, etc.

Box, 16 lbe., 1 lb....................................... 0 074
" 26 lbe., loose.................................... 0 07

DUFFY k CO. BRAND.
Grape Juice, 12 qts..................................... 4 75

" 34 pU..................................... 6 15
36 splits................................  4 Î5

Apple Juice, II qts.................................... 4 60
Mpts..................................... 4 76

me de Pomme, 12 qts................ 6 00
" 24 pts...............  5 66

Matts Golden Bussett—
Sparkling Cider, 13 qts............................. 5 00

" 14 pts............................ 6 60
Apple Vinegar, 13 qts.............................. 2 60

Champagne

BLUE,

(Moody’s
Royal

3 Squares, in neat carton......... per lb. 0 16
6 lbe. In a box. 6 boxes In a crate.

CHLORIDE OF LIMB 

(Moody's Royal

Per doz.
lib. Carbonized

Fibre packages 0 88 
4 lb. Carbonized"

Fibre packages 0 45

DRUDGE.
(Moody's Anty) Extra 

Fine.
Handy Sifter, top 

package, doz. 0 85 
1001b: Kegs ..lb. 0 064 
3001b. Barrels " 0 06

. fib. ti 
4-lb. tii 
1-lb. tii

Mustard
OOLMAN’B OR KEIVI

Per doz. Per des
tins 1 40 F.D.. 4-lb. tins.. 1 46 

Per jar
D.8.F. _

tins 2 50
___ tins 5 00

F.D., 4-lb. tins.. 0 86
Durham, 4-lb. jar 0 76 

" Mb. 1er f

Grape Nuts-No. 22, $3.00 : No. 23, $4.50. 
P wt Toasties—No. T3, $2.85.
Poetum Cereal—No. 0, $2.25; No. 1, $2.70.

F^rce, 36’s....... 4 60
Gusto, 36e........ 2 3-

Jelly Powders

QUICKBHINS STOVE POLISH.

No. 10, Fancy tins, tali shape....... doz. 0 86
3 doz. in wood box

HALF TIME SHOE PASTE 

(Moody's Extra Fine)
4 doz. in wood box....................per doz.
1 doz. in carton, 11 in wood box '•

The Dainty Dessert

0 85 
0 75

HAND CLEANER Moody's Electric)
In Fancy tins, 3 doz. In wood box, doz. 0 86

KLENZINE AMMONIA 

powder (Moody's)

Washing Compound—
Doz.

Large size, 14 lbs.. 0 90 
Small size, 10 oz... 0 46 
Packed 3 doz. in wood bo

fiŒx-SÎL Uell-O
l^^irrrcfAMDnwlllàlCE CREAM POWDER

-ir~r~^=r FOR MAKING ICE CREAM
Pays ‘>U P, .i.i

Assorted Case, Contains 8 doz, $2 50
Chocolate (Straight) Contains 8 doz, 2 50 
Vanilla (Straight) Contains 8 doz, 2 50 
Strawberry (Straight) Contains 8 doz. 2 60 

Jam Per lb. Lemon (Straight) Contains 8 doz. 2 50
104b. wood palls..................................... 0 061 Unflavored (Straight) Contains 8 doz.. 2 50
Pure assorted Jam, 14b. glass jars, two Weight 11 lbs. to case. Fr’ght rate, 8d class.

1-----in ones..................................... 1 75 IMPERIAL JELLY D»

Pastes.
THE O. H. CATELLI CO., LIMITED, 

MONTREAL, CANADA 
Alimentary Pastes.

"Swallow Brand" (Hirondelle). 
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pastes assorted, Melon 
Seeds, Animals, Stars, Alphabets, Alphabets 
Middle.

Cases of 25 packages, 1 lb..... .............  0 064
Cases of 25 lbe., loose...........................0 06
Egg noodles, cases of 50 pkgee., 44b. 0 07

§35 Pure
AND

Delicious

Egg noodles, cases of 10 lbs., loose.. 0 061 
................ e........  0 064Lasagnes, cases of 10 lbe., loose..

Tsui F s u i r Flavors 
Cartons i a c m I Dol

lOLfl

IMPERIAL PREPARED MUSTARD
Small, oases 4 dozen........................ 6 46 doseo
Medium, oases 2 dozen................... 6 16 "
Large, cases 1 down....................... 1 36 "

Lard
N. K. FAIBBANK CO. BOAR’S HEAD

LARD COMPOUND.
Per lb

4-bbls
Tube, 60lbe 0 It.
20-lb. Pails 1 08

Assorted Case, Contains 2 doz..$1.80 
Lemon (Straight) Contains 2 doz..$1.80 
Orange (Straight) Contains 2 doz..$1.80 
Raspberry (Straight) Contains 2 doz..$1.80 
Straw berry (Straight) Contains 2 doz..$1.80 
Chocolate (Straight) Contains 2 doz..$1.80 
Cherry (Straight) Contains 2 doz..$1.80 
Peach (Straight) Contains 2 doz..$1.80 
Weight 8 lbs. to case. Freight rate, 2d class.

20-lb. tins 1 98 1
0 10i

" 5's 0 101
“ 10 8 0 log

F.O.B. Montreal

EWStfaliRSjT

Lye (Ooneentrated).

___________ GILLETTE
*|| I FTrfll PERFUMED LYB

llhLC I [XË Ontario and Quebec
c Prices.

Per cage 
1 case of 4 doz $3 50 
3 cases of 4 doz 3 4C 
6 cases or mure 3 35

Marmalade.
T. UPTON A oo.

12-ox. glass jara 3 dozen 
case, per doz. $1 ; 16-ox. 
glass jars. 2 doz. in case,

Kr dox. $1.45 ; 5 and 7 
tins and 7-lb. pails, 

per lb. 8a; pint sealers 
(34 oz.), 1 doz. In case, 

per dozen $2.25.
BHIBRIFF BRAND 

" Imperial Scotch 
1-lb. glass, doz... 1 55 
2-lb. glass,doz... 2 80 
4-lb. tins,doz.... 4 66 
7-lb. tins, doz. .. 7 36 

" Shredded’—
1-lb. glass,doz... 1 90 
2-lb. glass, doz... 3 10 
7-lb. tins, doz— 8 26

Vermicelli and Macaroni.
D. 8PINBLLI C’Y, MONTREAL.

Fine.
4 lbs. box “Special”................ per box 0 22
8 lbs. " “   " 0 44
5lbs. " “Standard"...s... " 0 274

10 lbs. " “   " 0 56
60 lbe. cases or 75 lbe. bids......... per lb. 0 05
25 lbe. cases. 1 lb. pkgs(Vermicelli) " 0 06

Globe Brand.
6 lbe. box "Standard”.............per box 0 30

16 lbe. " "   " 0 60
35 lbs. cases (loose).......................per lb. 0 66
25 lbe. cases, 1 lb. packages......... " 0 064
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Soap aad Waahlas Fowderi

14b. fancy cartons, ohm SO lb. 0 07
•4b. toy trunk*. 8 in tut............ 0 06
•4b. toy drums, with drumsticks

8 Id mm............................................. 0 07*
Keys, ex. crystals, 1601b............. 0 06$

tifordOloee—
1 lb. tenor boxes,œees 16lb.... 0 07 

idian MaOric Btaroh 
Boxes of 40 fancy pkgs., per oaM 100

For sale by all grocers.
▲. P. TIPPXT a OO., AGENTS

Maypole soap, colors, per gross...........$10 SO
Maypole soap, black, per gross........... 16 SO
Oriole soap, per gross................................ 10 SO
Floriola soap, per gross ................... 13 00
Straw bat polish, per gross................... 18 SO

I dos. to 
box......... $3 M

CHINESE
ST4PÇH
WORTH

WEIGHT

6 dog. to 
box ... $7 SO

Montreal
Chinese starch, 48 

1-lb., per case $4.00; 
Ocean Baking Pow
der, 3-oz. tins, 4 dos 
per case, $1.60; 4-os 
tins, 4 doz per case, 
89.00 ; 8-oz. tins, 6 
doz. per case, $6.60; 
16-oz tins, 3 doz per 
case, $6.76; 64b tins 
10 tins a case, $7.60; 
14b. bulk, per 25, 60 
and 850 lbe., at 16e 
per lb. Ocean blanc 
mange, 48 8-oz., $4 : 

Ocean borax, 48 8-oz , $1.60; Ocean cough 
syrup, 36 6-or, 16.00; 36 8 oz., $7 20; Ocean 
com starch, 48 1-lb., $3.60.

CHATEAU ^RAND 

^CONCENTRATED 8OUP8_

Vegetable Mutton Broth 
Mulligatawny Chicken 
Ox Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomate

No. l'e. 95c. per dozen. 
Individuals, 45c. per dozen 
Packed 4 dozen in s case.

Oanm$d Haddl—, “Thistle’’ In
a. ». tippbt 4 oo., agents

Oases 4 dos. each, flats, per ease......... I
Oases 4 dos. each ovale, per ease.........

Oream Tartar.
OTLLETT 8 CREAM TARTAR
Ontario and Quebec Prices.

Per doz
44b. paper pkgs., 4 doz. in case...............$1 00
g-lb. paper pkgs., 4 doz. in case............... 200

i S£ tib. 55ÏSS }■—*■*•
|4b- cans with screw covers, 4 doz. in

case.....................................................$330
14b. cans with screw covers, 3 doz. in

oeee....................................................  4 10
Per lb

64b. sq. canisters, * doz. in case....... 0 33
10-lb. wooden boxes............................... 0 30%
85-lb. wooden palls................................. 0 30%

100-lb. ka«s................................................  0 38%
1804b. barrels............................................. 0 88

6-case lots (delivered), $4.16 each, with 20 
bars of Quick Naptha as a free premium.

let
The OBXUIXB Packed 180 bare te «

MAGIC SODA
Ontario and Quebec Prices. Per oaee

$2 85 
2 75 
8 85 
8T6a 86
8 76

100—10-oz. pkgs......... a 90
.......................... 880

Wo. 8.
No. 6 Magic soda

60 l-lb. packages.. . 11 c

../least 
15 “ 

../l cast 
15 “

180 44b.

/3014b. 
160 |4b.

ie r*
BllWt

EDWARD9BLRG AT ARCH OO., LIMITED 
Boxes Cents
contain laundry Starches per lb.

40 lbs. Canada Laundry............................ 0 05*
40 lbs. Canada white gloss, 1 lb. pkgs. 0 0 J 
48 lbs. No. 1 white or blue, 4 lb. c*rt’s 0 084 
48 lbs. No. 1 white or blue, 31b. cart's 0 06*

100 lbs. kegs, No 1 white............................ 0 06
800 lbs. bbls., No. 1 white.......................... 0 06
30 lbs. Edwardsburg silver gloss, 1 lb.

chromo packages................................ 0 07
48 lbs. Silver gloss, in 6 lb. canisters.. 0 07* 
38 lbs. Silver gloss. 6 lb. draw lid boxes 0 07* 

100 lbs. kegs, Si ver gl-ws, large crystals 0 061 
28 lbs Benson's satin, 1 lb. cartons,

ohromo label..........    0 07
40 lba Benson's enamel (cold water)

per caee ............................................... 3 00
SO lbs Benson's enamel (oold water)

per case.................................................... 1 60
Celluloid—Boxes containing 46 cart's,

5S

8 80
Culinary Starch

|40 lbs. W. T. Benson ft Co. 's oele-
fWbrsted prepared com......................0 07

40 lbs. Canada pure com starch.......... 0 04|
(10 !b. boxes Jc. higher)

BEAMTFOED STARCH WORKS. LIMITED 
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 80 lb.. 8 06 
Acme Gloss Starch—

14b. carton», boxes of 40 lb.......  6 064
Finest Quality White Le^dip-

.... ‘ il

Onm

mcnnnm.nram.9v'c^

COW BRAND
I—» Case of l-lb. oontaln- 
L/ ing « packages per 

box $3.00.
Case of %-lb. con
taining 180 packages 
per box $3.00.
Case of 14b. and 44b 
containing SO 14b. 

_ and 60 %-lbpaokages
par box $3.00.

Case of 5c. packages, containing 96 pankafas, 
per box $3.00.

Stove Polish Per gross 
Rising Sun, No. 1 oakes,* ft ins. bxa. $8 60 
RtaAng Bun, No. 3 cakes. gross boxes.. 4 1$
No. 5 Sen PaeU, ègroesbox*.............. | 40
No. 10 Bun Paste, ft gross boxes............. 8 00

14b. oanisters, ce. 
barrais, 800 lb...

ms of 40 lb....
tegs, lbe lb.......

JAMBS DOME BLAOE LEAD
8a Mae, gross, $148. 8a Mae, gross, $160

lyre»
EDWARDSBURG STARCH CO., LTD. 
“Crown” Brand Perfection Syrup

Barrel», 780 lbe...................... 0 03* per lb.
Half-barrels. 360 lbe.................... 0 03* “
*-barrels, 176 lba......................... 0 03* “
Falla, * lbe.................................. 1 80 each

38* lba................................. 1 70 "
Crown Brand Coro Syrup 

2-lb. tins, 2 doz. in case, per case — 8 40 
5-lb. tins, 1 doz. in case, per ca*e.... 2 75

10-lb. tins, % doz. in case, per case----2 66
804b. ties, * doz. in caee, per case — 2 60
Barrels, 700 lbs......................................... 0 031
Half barrels, 360 lbs................................  0 084
Quarter barrels, 175 lbe........................... 0 03J
Pails. 334 .................................................. 1 75
Pails, 25lbs., each................... 1 25

Lily White Com Syrup.
Plain tins, with label- Per caee

1 lb Une, 2 doe in sees..................8 61
6 “ 1 “ "   3 00

10 M 4 " "  8 90
80 M I M " .....................8 85

6. 10 and 30 lb. tins have wire handles) 
Beaver Brand Maple Syrup. Case

2 lb. tli • 8 dos in ease....................... $11$
6 M 1 “ " ........................ 4 00

(5- 10 and 80 lb. tine have wire handles)

M1NVTÉ

1 TAPIOCA

CANADA TIBET 
BRAND

He Aylmer Con
densed Milk 

Co., Ltd.

„ Per oaee
Canada First 

Evap. Cream 
family Mse.. S 60 

Canada First 
Evap. Cream

_ . _ medium size 4 80
Canada First Evaporated Cream, hotel

size............................................................... S 70
Canada First Evaporated Cream, baby

size............................................................... 8 00
Canada First Condensed Milk................... 4 66
Beaver Condensed Milk...............................4 00
Rosebud Condensed Milk......................... 4 86

Baucm

TATE EBON'S WORCESTER SAUCE 
4-pint bottles, 3 and 6 dosen oases, dos 6 88 
Pint bottles, 3 dozen cases dos. .........  1 71

Pta^Bmokh^-Shs « rook, la., plug erbar. 41

Empire, 8s and lli.*.**. V.'.Y.Y.Y.Y.Y. 84
IfF.fe.........................................................  H
SmMw,#s............................................|$

Out West Poaohea.8s.... *
Regal Cube Out, 9s.......................................    70

EYLON TE)
da

Blue LabeL 4‘s.........................................0 11
Blue Label I s .............................. 0 10
Orange Label, l's and 4's.................0 88
Brown Label. 1' and 4’s................... 0 88
Brown Label, ft’s......................... 0 SO
Green Label, lTs and 4's.................. 0 35
Red LabeL 4 s....................................0 40

MELAGAMA TEA

MOTTO BROS., 
46 Front St. East

WapaokinOOand 
100 IbTaasaa. AU 
delivered prices.

Wholesale Ratal
Brown Label, 1 lb. or 4............. 0 86 0 30
Red “ lib. or*............ 0 87 6 36
Green “ Is. 4 or |............ $80 0 40
Blue " Is, $ or t............ 0 36 0 SO
YeUow ** Is. I or 2............... 0 40 0 06
Purple " * only................... Off • ft
Gold '• 2 only.................. 0 TO 1 00

1 wing—Black Watch, Is.............
Black Watch, 18s.......................
Bobs. 8s and 18s.........................
Bully, 8s.......................................

.............48
Currency. S*s and 1*................
Stag, 5* to lb...................................
Old Fox. IM................................
Pay Roll Bars, 7|s.....................
Pay Roll, 7.................................

...............46

...............44

.............86
War Horse, 8s....-».................... .............41

Ceylon Tea, In 
1 and |4b. lead

Bleok Label, 14b., retail at Me......... $0 M
g}sckTI*b*1’ Hbv retail at 88c.........  0 81
Blue LabeL retail at 80c...................... 0 M
Green Label, retail at 40o.................... 0 80
Red LabeL retail at 60c....................... 0 86
Brown LabeL retail at 60c................  0 48
Gold Label, retail at 80o...................... 0 66

Jams and Jellies
BATQBR'S WHOLE FRUIT STB A WEB BET JAM

AganU, Rom ft Laflamme, Montreal and
Toronto.

l-lb. glees jar, screw top, 4 dos., per doe. $f M

T. UPTOE ft OO.

Compound Fruit Jams— 
l^os. glas.Jars, 8 dos. In mm, perdoa. 1 88
8-lb. tins, 2 dos. in oum, par dos..........  1 88
5 and 7 lb. tin palls, 8 and 6 pails In

crate, ner lb s miTwood pelf? 6 pails' in * crate’, ' per'&!*. 0 Of)
30-lb. wood pails, per lb........................... 6 07

Compound Fruit Jellies— 
llos. glassier*, 8 dos. in mm, per dos.. 1 00
2-lb. tins, 3 doz. in mm, per lb..............  1 80
7-lb. wood nails, 6 pails in orate, p*lb. 0 07 
304b. wood pails................................... . 0 07

_ _ „ Per dos
H P 8suce, packed in cases of 3 dos. 01 90 
H.P. Pickle, packed In omm 2 dos. pis. 3 36 
H.P. Pickle, packed in casM 3 dos 4-pte 2 26

HOLBROOK'S IMPORTED PUNCH SAUCE

Jelly Powders

Large, packed in 3-doz. case, per doz... 2 26 
Medium, packed in3-dos. case, per doz.. 1 40

HOLBROOK'S IMP. WORCESTERSHIRE SAUCE
„ ,, Per dozen
Rep. Va pints, packed in 6-doz. case___ 2 25
Imp. % pints, packed in 4-doz. case ... 3 15 
Rep. quarts, packed in 2-doz. case......... 6 60

Tobaoco.
IMPERIAL TOBAOOO COMPANY OF CANADA, 

LIMITED—EMPIRE BRANCH.

WHITE EWAN SPICE 
AND OB BEALS, MB>

White Swan, 16 
flavors. 1 dos. In 
handeoms counter 
carton, par dos., 00s.

list prise.
"ëbirriff s " fall 
flavors), per dos ....

Yeast
Ontario and QuebM Prises.
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THE CANADIAN GROCER

Everything in

SALT
Verret, Stewart & Co., Limited

MONTREAL

Grade

TELFER’S OATMEAL CRACKERS
You can rely on the selling qualities of these crackers. They sell readily 

from reputation with your better trade and when sold give perfect satis
faction.

Our biscuits always open up fresh and crisp, which go a long way with 
most people. They have the rich nutty flavour which has been the aim 
of biscuit makers for years and is seldom obtained.

We make all kinds of dainty and high grade biscuits.

TCLFER BROS., Limited, COLL INOWOOD, ONT.
BRANCHES: TORONTO. WINNIPEG. HAMILTON. FORT WILLIAM.


