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Executive Summary of Findings
and Conclusions

The overall purpose of the Market Opinion Research
survey conducted from November 29th through December 9,
1984, was to examine fundamental American attitudes and
beliefs about Canada and to analyze these attitudes in the
context of the public's views toward international trade .

issues generally.

© A primary objective underlying this study was
to identify the comparative Canadian
constituency and sources of support in the
" United States.

© Another central cbjective was to compare
American views about Canada with the views of

key demographic groups about free trade and
protectionism.

*

© A third objective of the study was to highlight
the profile of these attitudes and beliefs
about Canada in light of Americans' factual
understanding of Canada's economic importance
to the U.S.

The survey clearly demonstrated that Canada is viewed
to be among America's strongest friends and supporters, most

important trading partners and most trusted military allies.
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he Comparative Measures

When asked which nations were "our closest friend and
supporter", Americans divided America‘'s allies and economic
partners into two groups with Canada and Great Britain

ranked in the first tier (by 35% and 36% respectively).

Japan is ranked first among the "most important trading
partners of the United States", but again, Canada and Great
Britain are ranked in the first tier (average scores of

7.61, 7.00 and 6.36 respectively).

ﬁ Canada received the highest measure of suppert in
agreement with the statement that Canada is "the most
reliable and trustworthy military ally of the United

States".

The Canadian Constituency

.-

The comparative measures provide a framegérk for
examining the ratings of the demographic subgroups. There
is an observable difference between those who most favor
Canada and those who select Great Britain as the U.S.'s
closest friend and supporter or Japan as ﬁhe U.S.'s most

important trading partner.
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The comparative Canadian constituency is at the lower

end of the socio-economic scale. More educated and more

affluent Americans tend to view Great Britain and Japan mere

favorably or as being more important to U.S. interests.

Free Trade and Protectionism

The recent prosperity and era of good feelings has
tempered U.S. concerns with economic issues. Even so, there
is strong support for the notion that the U.S. should do

more to "protect against unfair trade" (74% to 16% agree).

Significantly, among Canada's strongest supporters,

M"-?! W

protectionist sentiment is even more intense. Econonmic
issues continue to be most important to lower end socio-
econcmic groups and protectionism is supported by majorities

of 83% to 5%.

Support for protectionism, however, is not clear cut.
Americans are divided, but a majority supports the view that
international competition is good because it forces American
industry to improve their products (60% to 31%). Americans
disagree with the statement that Americans should purchase

only American-made products even if they cost more than

foreign products (71% to 32%).
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But at the same‘time, Americans believe that America
should do more to protect its companies against foreign
competition (67% to 25%). Lower end groups are even more
supportive of the view that America should take action to

protect against foreign economic challenges.

In light of these cross currents and potential sources
of support for barriers to the U.S. market from the same
constituency that is Canada's strongest supporter, impertant

communications strategy questions are posed for Canada.

Should Canada develop a more aggressive communications
program so that Americans are more conscious of the
importance of Canadian-American trade and econonmic relaticns
to future prosperity in both nations? TIf the answer to this
and similar questions is yes, then the issue for Canada to
consider is what type of a communications program should be
developed?

© How should a nation appropriately develoéha

communications presence without seeming to be
the purveyor of a slick commercial message
seeking to "sell" Canada as if it were a
product?

0 To whom should the message be directed?

© Does Canada need tc¢ rally its closest friends

or to educate and persuade a broader audience
to be more supportive?
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To answer these questions, it is important to
understand the profile of American attitudes outlined above
and to éive special attention to the factual background
understanding that Americans bring to the questions inherent

in Canadian-~American relations.
actua ackground

© Familiarity

= 43% of the American people state thef are not very
familiar with Canada; although 49% state they are
somewhat familiar.

o Image

- 49% believe that Canada is best characterized
as a friendly nation.

0o Visitors

- 56% of the American people have visited”
Canada but, of this grocup, 70% have done so
more than 3 years ago; additionally, 91% of the
trips to Canada have been pleasure rather than
business trips.

© Canadian friends

- 38% of the American people say that they have
Canadian friends or acgquaintances.
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© Prosperity

= . 40% believe that the Canadian economy is .
as prosperous as the American economy.

©¢ Importance of the Canadian market

= PNearly two-thirds of the American people
believe that Canada is an average market
as compared with European nations.

© Sources of information

- The vast majority of the American people
receive their information about Canada
from American newspapers and television.

© Awareness of advertising

- Nearly two-thirds of the American people
do not remember seeing any commercials or
ads about Canada.

= Of those who do recall advertising, a sizable

majority (68%) remember advertising about
tourism.

This profile demonstrates that Canada, ;hile well .
liked, is not very well understood by a majority of
Americans. Some of the measures of American understanding,
as for example, the recall of recent events in canada, are

not cut of line with the knowledge of Americans of similar

events in the U.S. that have received limited publicity.
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But even if the factual results are not too surprising in
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light of the limited attention given to Canadian issues by

the popular media in the U.S., the objective measures of
Americénvknowledge and attitudes do raise questions for

Canada.

In the current environment, Canada's most supportive

constituency in America is most likely to support U.S.

government protecticnist actions irrespective of their

regard for Canada as the closest friend and ally. Should

Canada be confident that its considerable economic interests

in the U.S. will be protected? The implications of this

study of American attitudes and knowledge about U.S.- .
ﬁ%% Canadian relations are that Canada's economic security would
‘. be best protected by facing and resolving the strategy

questions inherent in developing an effective communications

and education program.
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FOREWORD

Objectives

This naticnal survey was commissicned by the Embassy of
Canada in the United States. The objectives of the study:
* To measure U.S5:. publie¢ opinion and perceptions
of the national agenda and dirsction of the

cuuntry.

* To determine public attitudes toward the
principal U.5. allies and trading partners.

* To measure public attitudes about foreign trade
and International relatiens particularly as
they relate to Canada.

# To ascertaln the awareness of Canadz and its
image within the United States.

* To analyze various communications strategy
alternatives for Canada.

Research Design ) .
Sample/Field e

Twelve hundred (1200) telephons interviews were
administered to a clustered, probability-properticnate-~to-
size randem sample of registered U.S. voters, 18 years old

or c¢lder living in the continental United States.: The
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O interviewing was conducted between November 30th and
| December 4th, l984.
Sample Design
The sample was stratified by the nine U.S. Census
regions.
Sample Weights
The sample was checked against census data and previous
survey results., The sample was found to have under-
A representations 6f blacks and clder women. Adjustmen®
i weights ware applied by age within sex and by race within

region. The weights were applied to the program used in the
subhsequent analysis, i.e. fracticnal/machine weighing. The
weighted N for the sample is twelve hundred (N=1200). The
sanple error for ;Isimplelrandum-samﬁle (N=1200) is ét tﬁe:
95% leval of ccnfidan§e1 This means that n}nety~five out of

one hundred simple random samples will have their sample

estimate within plus or minus 2.8% of the populaticn value.

Data Processing

The interviews were gonducted, wvalidated and edited in

MOR's telephone facilities in Detroit, Southfield, and
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Dearborn, Michigan. The completed interviews were coded and
keyed and the data run in the home office of Market Opinion

Research, Detroit, Michigan.

Special Analysis Measures in the Repo

"Status Groups" in the analysis tables refers to the

following data:

Education

less than H.S. Some College Post

B.S. Grad Grad College Grad Gragd

Family Inccme N

< $15,000 | LOWER | [ | |
| END | | | {INTELLIGENTSIX |

$€15~30,000 | | |_MIDDLE CIASS| | |

> $30,000 i HIGH INCOME '

The above classification excludes blacks and Hispanics.
The latter groups are coded separately in the scale and are
shown in the analysis table where there are enouéh cases for

reliable analysis.

The status group segmentation of the population yields
so. io-economic groups that have proven to be an effective
segmentation for the purpose of analyzing demographic

difference in public opinion.
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1. High Income: This group is composed of adults residing
in households having a total family income in 1984 over

536,000. Income is the only criteria for inclusion.

2. Intelligentsia: This group is composed of adults having

a college education but incomes under $30,000.

3. Middle Class: This group is composed of adults having
some college education and incomes under $30,000. It
also includes high school graduates in the $15,000-
$30,000 income category.

;i 4. Lower End: This group is composed of adults having no

college education and incomes under $30,000.

oo
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SECTION I:

ISSUE ENVIRONMENT
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Introduction

1

This report outlines the respohses of Americans to a
public epinion survey of attitudes toward Canada cunducﬁeﬂ
between November 29th and December 4th, 1%84. This survey
is the first national analysis of the attitudes of Americans
toward America's nerthern neighkor with whom the United
States shares the longest undefended border in the world and
with wﬁﬁm the U.S5. shares extensive ccﬁmoﬁ ecenomic

interests.

The survey was divided into five sections. The firs:
'{"‘ section gathers hackground information abkout theée attitudes
of those interviewed. The final section concerns
demographic data. The three central sections of the survey
sought key perceptions and insiglits about American attitudes

toward Canada:

o PFirst, how do Americans wview Canada in .
cemparison with their view of otherialliss and
econemic partners?

© Seccnd, what are Americans' specific attitudes
toward Canada measured in terms of whether the
U.S5. should develop a special relationship with
Canada?

¢ Third, what is the basic factual background
‘that Americans have about Canada.that may bear
upon their percepticons of the U.S. relationship
with Canada? -

4

o
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The Public Issue Environment

The initial questions in the survey were asked to
obtain a broad perspective on the mood of the country. This
background is important in understanding the relative
intensity of attitudes toward Canada, particularly those
concerning the relative importance of international
relations. American views toward the U.S. economy and the
condition of the country in general have improved
substantially during the past two years. A majority (61%)
feel that things are going in the right direction now and
only 30% feel that things have pretty seriously gotten off

\
- on the wrong track. This positive orientation is a reversal
of the tendency of Americans to view the general environment
negatively, a view which had existed for more than a decacde.
As noted in other surveys, the new era of good feelings is a
recent phencmenon that may cffer new opportunities for
Canadian-American relations.

When Americans are asked for their vié; of the most
important issue facing the United States today, the current
leading concern is with foreign affairs. Nearly a third of
the responses (31%) mentioned foreign affairs. oOnly a
quarter referred to the economy or ecconomic problems. This

also represents a change from the tendency to rank economic
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problems highest which would have been evident more than a

year ago.

Yet, even today, not all groups within the United
States rank public issues similarly. Among the
intelligentsia, there is greater concern with foreign
affairs (41%) and less comparative concern with economic
problems (17%). High income, middle class, and lower end
Americans ranked foreign affairs and economic issues in

terms (31% to 24%) that showed less dramatic contrasts.

The previous ranking of the importance of public issues
was based upon volunteered choices. A different way of
measuring the concerns of Americans is to force a chojce
among a list of selected public issues. When Americans
selected preferences from among the list of forced choices
the ranking changed. The highest concern from the list was
reducing government spending and reducing the rate of
unemploymént. In the focused list, guarante?iné national
security and improving international relations were viewed
as less important. In other words, Americans raised their
concern with international rather than domestic economic
affairs first, thus demonstrating an expanding horizon of
priorities as the economy has gained strength. But, given a
second opportunity to rank choices from among a limited

list, econcmic concerns were more important and national
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security and internaticnal relations less so. The era of
renewed confidence and good feelings indicated by the
initial answers is closely followed by underlying economic

concerns, particularly ameng lewer end groups.
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Question 1.1

Do _you feel things in this country are generally going in the right
direction or do you feel things have pretty seriously gotten off on
the wrong track?

Total
Right direction 61%
. Wrong track 30
Other _9
100%

Number of Cases (1200)
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Question 1.2

Hhat do you feel is the most important issus

facing the United States

tudag?

Top Four Categories (Multiple Mentions)

Foreign affairs

Economy /Economic probiems
Governmant spending (too much}
Unemployment /Recessiaon

Humber of Cases

Total

Ji%
24
17
13
(1200) .
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; Question 1.2
! What do you feel {s the most important igsus facing the United States
: todav?  (MULTIFLE MENTIQNS)
i Status Groups
| High  Intelli- #iddle Lower
Total Income gentsia Glass End
Number of Cases (1200} {308) (111} (281) {159}
[ ‘ .
o Foreign affairs 31% 31% 41% 32% 30%
Economy/Economic problems 24 26 17 27 22
¢l
‘®
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TABLE 1.2 _
MOST IMPORTANT FPROBLEMS

% of Mentions
Foreign Affairs 31%

© Nuclear war/Arms control

o Peace/World peace/Stay ovt of wars/Fear of war

© Foreign affairs/Policies

e Soviet Union/Causing trouble on other
countries/Their military power/Russian
relationship/Communist

o El Salvador/Central America

@ Involvement in foreign countries

¢ Mideast problems/Egypt/Iran/Israel

Economy /Ecensmic Problems 24%
o Economy
& Recession/Depression

© Loss of business/industry

Government spending (Teoo much) .. 17%

o HNeed to balance the,budgetﬂnaticnal‘debthudget
deficit needs reducing

@ Government spending - too much
¢ Forelgn aid = teoe much
c Welfare - too much/Fraud

¢ Too much spending on defense/Need cuts on.
defanse
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Unemployment/Recession/Inports 13%

¢ Unemployment/Lack of jobs

& Recession of jobs

kL
e
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Question 1.3

Now, 1 am going to read you a Yist of {ssues that are of concern ta
some pecole today. Can you tel] me which you feel is the most im-
portant issue facing the country and should GBe our highest natianal

Erian:E?

Which should be our second highest priority? .
Highest Second

Reducing government spending 23% 20%

Reducing the rate of unemployment 23 22

Guaranteeing our national security 19 16

Improving international relations 16 15

Simplifying our tax system g e {é

Protecting the environment 7 11

Hhear: 3 4

100% 100%
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Americans Views Toward International Affairs

Focusing on international afrfairs specifically, a
majority of Americans (54%) believe that the United States
is maintaining its strong pﬁsiticn as the world's leading
aconomic power. A sizable minority (38%) feels, however,

that cther nations are overtaking us.

When this confidence in American stature is examined in
terms of scocio-economic status groups, high income Americans
(59%) and intelligentsia (54%) appear ¢o have more
confidence in the U.S.'s ability to maintain our strong
international pesiticn than do lower end (49%) and minority
groups (38%). Lower and Americans are more evenly divided
than are other groups on the position the United States., &
iarge minority of 43% believe that other nations are.
overtaking us. In the case of black Ameéricans, a majerity
of 47% believe that ather-haticés &QE overtaking wus. Only
38% of blacks believe that the United States isrmgintaining
its strong position, the only demographic group for whém the
perception of a decline of U.S5. influence is the majority

view,.

A corollary attitude to the concern of Americans with

slippage of U.S. influence has been the popular suppert for
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@ bolder assertion of U.S. influence internationally. When
asked whether the U.S. should assert its power and worry
less about consegquences measured in terms of intermational
perceptions, enly 41% of Americans agres. Support for U.S.
assertion of power may be declining with growing confidence
in international relatjonships. a majority of 50% disagree
with the view that supperts greater U.5. nationaliem.
Throughout the survey, among a wide variety of demegraphic
groups and types of Ame:i;aﬁs, optimism toward hmerica's
economic pesition, tolerance of foreign interests and a
moderation of traditional nationalistic views were recurring

themes of consensus.
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Question 2,1

The United Statses has long been the world's 1eading economic power. Do you
believe that we are maintainine our strong pesitien or are ather nations
gvertaking us? ‘

Status Grouns

gaib High IntelTi- Middle Lower
Total [rcome agentsia Class End Black Hispznic
Total 100% 106% 100% 100% 100% 100% 130%

Number of Cases {1200) (308}  (111) (281) (159) (118} [ 47)

Maintaining

strong pesition |E4%|  |50%| 52% Sax |3%%| [38%]. 5
Dther nations , _ _ _

gyertaking us 33 35 8 £ |33 . |47] 43
Other 8 6 12 5 '3 11 6
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Question 2.2

Some people say that the United States should assert its power and spend
Tass time worrying about what other natigns fhink of us. Do you aqree or
do you disagree with thesz people?

fi Total
O Agree 41%
Disagres 50
Other _3
100%-
Number of Cases (1200}
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Views About America's Clcosest Friend

and Supporte

A series of guestions were asked to measure the
relative attitudes of Americans toward allies and economic
partners. The exact scores of questions may not be critical
as they are necessarily an artificial measure of a
compariseon that has no standing in international commerce.
But the relative fiéws cf.key~segmen£s of public eopinion
offers a framework for understanding comparative

constituencies,

i In the initial questien that scught to measure U.S.

Hdlb attitudes toward other nations, Americans were given a list
of nations and asked which one did they consider to he "our
closest friend and supporter". Two tiers of natiens are
outlined by the answers. ¢anada and Great Britain had an
indistinguishahlyvsﬁall ﬁhmerical difference separating
their scores. Thirty-five percent of the ﬁperican pecple
believe that Canada is our closest friend aﬁd supportear
while 36% believe that Great Britain is the clgsest friend
and supporter ¢f the U.S. The other naticns offered as

choices were all ranked in distant second place with Japan

and West Germany leading this latter group.
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Comparing the scores given to Canada and Great Britain
by Americans living in different regions of the country,
Canada received its strohgest support frem those living
along the Canadian border. OGreat Britain received
comparatively stronger support among Americans living
farther from Canada, in the Pacific, Mountain and Deap

Southern regicns.

Examining the comparison between those who favored
Canada rather than Creat Britain, educational levels
highlight even clearer differences. While the overall
scores of the two nations were virtually a tie cn-the'hasgs
of the national average, college graduates shew a &
significant preference toward choosing Great Britain rather
than Canada as the nation that is cur closest friend and
supporter. Less educated Americans ares more likely to
cthocse Canada. The lower end groups on the educational
scale are also more likely to be undecided or fc chc&ée-

another nation. '

When asked for more detaijl abeout why Canada was
selected as our closest friend and supporter, those who
chese Canada menticned geographical proximity. The second
and third most fregquently mentianed‘reﬁscns were similar

U.S. and Canadian views on defense and the similarity of

culture and lifestyle. Trade relations was a distant fourth
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category of reasons given for believing that Canada is our

closest friend and supporter. The strong perception of
Canada‘s geographic proximity is an important and
fundamental characteristic of U,S.-Canadian relations.
Mex§co, although similarly sharing a border with the United
States, is not perceived as a close friend and ally and

geographic proximity was less frequently mentiocned.
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Questien 2.3

Thinking about the allies of the United States, which nation do vou
think is our ¢lasest frieng 4and supporier?

Total

Canada 35%

Great Britain 36
o France 1 \
‘@ Hexico 1

Australia 2

Japan “' &

West Germany 5

Qther 14

Total ’ 100% .

Number of Cases {1200}
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Question 2.3,A

Thinking about the allies of the United States, which nation do you think is our

closest friend and sucporter?

Political Regions
Eact West _
Norih North Dezp Mid- New
Pacific Mountain Central Central  South Border Atlantic Encians
Tatal : 100% 100% 100% 100% 100% 100% 100% 100%
Number of Cases (162} ( 62} {223) { 90) {305) ( 92] (13%) { 8z}
Canada 33% 3lx 42% 30% 27% 38% 409, 41%.
Great 8ritain 37 39 34 34 3. 7 32 32 a3

L]
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Question 2.3

Thinking abgut the allies of the United States, which nation do vou
thnink is gur Closest friend and suppgrier? '

Educatian
Less Woca- ) .
;0 High High Some College
Total  Schocl Schegl  College  Gradugte

Total 1600% 1003 100% 100% 100%
Number of Cases (1200) (152} {406) {311) (323}

Canada 35% 2% 35% 37% 36%
Great Britain 36 24 35 35 143}
Other nations 15 13 13 16 o 13

Other 14 24 18 12 7

e
T
P
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Question 2.4

Why do you say Canada is our closest friend and supporter? {Combined)
[(Multiple Mentions)

}0 Close to us oesgraghically/Closest neighbor 47%
Same views on defense/Would stand by us/
Always first to help us 20
Similar ?uTture!Lifest31esf5ame interests 16
Trade relations _65
Number of Cases {1200)

YL
1k
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TABLE 2.4
CANADA AS OUR CLOSEST FRIEND AND ALLY

¥ of Mentions

Neighbor mentions 47%
o Clase to us/Gecgraphically <¢lase

o Qur clesest neighbox/They are eour neighbors

Same views on defense 20%

@ They are supportive of U.S./Would stand by us/
Always first to help/Helped us in the past

o What happens to us happens to them

o Went to Lebanon/Good to us when we had our X
hostages/Iran crisis

o Would help us in war/Will support us
militarily/our friend in case of war

o Depend en one ancother/Depend eon them as much as
they depend on us

¢ They are dependent on us/Have more toc lose if
something happens to us
Similar culture ' 16%

¢ Have same interests that we dchiféétyles are
the same/Have the most in commeon :

©e Cleose in views/Democracy is like ours/
Government policies/Canada supperts U.5. pelicy

o €lose in cultural background/Have cultural
exchange/Have common culture
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Capability Mentions 16%

@ Goed relations with them/Get along fine with
thenm/ /Ko disagreement With them

© Our cleses friends/Always maintained friendly
ties with them
Trade Relatieons 6%

© Good trade relations/bo trading with them/
Imports and exports

o Same econo-shructure
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TABLE 2.4
GREAT BRITAIN

% of Mentions

Two Countries Similar 47%

=]

Allies

=

Have alot in common/Have cammon goals/Our goals
are similar

Policies are alike/Same viewpoints
Always been friends

Get aleng with pedple of Great Britain/They
like Amerjcans/Same viewpoints on economy

Have same prcklems/Same problems that we have

26%

Strong alliance with them/Good relatiocns/They
will stick with us/Have been ¢lose to us

Oldest of our zllies/Had ties since U.S.

began/Have histerically been clese

Always supported us/Helped U.S. for a long time
Supported during WWII

THatchar very pro-American/CGets along with
Wacshington/Works c¢losely with Reagan

Always there when you nead thew;Always besn
there

Same ideas on foreign policies/Think the same
on foreign policies

Falkland Island issue
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Heritage = Past 15%
ur»Heritagefﬁlct ¢f descendants from Great
Britain/Same type of government/Same democragy
o Our mother csuntry/We originated there
¢ Common language
o We are close in culture

o Lifestyle like U.S.

Trade Reliaticns 2%

o Trade alot with them/Done alot of business
with them



MARKET OMNION RESEARCH

Closest Trading Partner

d&nada is also selected in the first rank of nations
when Americans ars asked who they view to be ocur closest
‘trading partner. However, in the case of trade, Japan i=s
selected first. Perceptions of the strongest trading
Partnher were measured on a Zere to ten peint scale instead
of forcing a cheice from a list of nations. Thus, it was
possikble to choose Japan and Canada and Great Britain. West
Germany is not far behind these lead rankings. Those who
might have made judements on the basis of personal
prejudices rather than more ebjective economic conditions

.

were able to select both naticns.

When econemic perceptions are examined in terms of
regional differences, the West Coast gives Japan its
Strongest score, although JTapan is selected as the most
important trading partner in every region of the country.
Among status groups, the intelligéntsia give Japan a
significantly higher score than de other gféups. Also, no
other naticn raceives such a sharply delineated reacticn as
Japan. In comparisomn with all other nations, it can be sean
that far fewer people are neutral about Japan. A sizable
majority (77%) ranked Japan in the top fanges of the sczle,
Those not choosing Japan were less likely to be neutral.

g . Perceptions were less distinctly divided in the case of
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Canada and Great Britain than in the case of Japan. inhile
such relative rankings de not necessarily demonstrate
conclusions that have policy-making significance, they do
define a comparative image of Japan. For whatever reason,
whether because of the comparatively higher number of
Japanese consumer products having brand identification, the
relatively more recent growth in Japanese trade or the
comparatively lower level of harmony in U.S§.-JFapan trade,
Amerizans rank Japan differently than they rank Canada and
Great Britain. Japanese trade is viewed to be comparatively

mere important than is trade with Canada.
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Question 2.5

I am going to read you a 19st of nations which are often considered to
he the most important trading partners of the United States, that is,
the nations with whom our economic interests are mast clasely tied,
Could you plegse rate them on a scale af O to 10, wher= 10 means “an
extremely important trading partner” and 0 means "not an important
trading partner at all'?7 Of course, you may choose ghy number between
0 and 10.(Average 5cores)

Total .
. Japan 7.61
Canada 7.0
Great Bricain £.36
West Germany 6.19
Hexico 5.41
France " 5.35
China 5,33
Australia 5.01
South Korea 4,80
Soviet Union 4.06
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GQuestion 2.5.A

I am going to read you a list of mations which are often considered
to be the mast important trading partners of the United States,
that is, the nations with whom our economic interests are mest
closely tied. Could you please rate them on a gecale of 0 teo 10,
where 10 means "an extremelv important trading pariper" ang 0 means
“not an important trading partner at all"? OFf gourse, you may
cheose any numper between 0 and 10. (Average soore) '

Census Regions .

e i e e g T R W i e e e g P R S o o e O N M e A e

‘ Neorth- Noerth Canadian
Total east Central South West ‘Bordar
Total 100% 100% 100% 100% 1o0% 100%
Numbear of -

Cases {1200) {263) (313 {400) (224) {215)
Japan 7.61 7.61 T.54 v 7.59 774 7.85
Canada 7.00 7.01 ) 7.25 .94 ‘E..?E ; T.26
Great ’ 8

Britain €.36 £,26 .45 6.58 5.93 6,30



MARKET OPINION RESEARCH

Questiocn 2.5.B

I_am going to read you a }list of mations which are eften consideresd
to be the most_impertant trading partners of the Unites States,
that is, the nations with whom our economic interests are moct
closely tied. Could vou please rate them 6n.a scale of 0 to 10,
where 10 means "an extremely important ¢rading partner” and ¢ me=zns
—not_an important trading partner at all®? Of course, ¥You may
choese any number between 0 and 10. (Average score)

Status Groups *

High Intelli- Middle Laver

Total Income gentsia Cla=s End

Total 100% 100% 100% 100% 100%
Number of Cases (1200) (308) (111) (221) [159)
Japan 7.61 7.94 a.01 7.EB8 6.92
Canada 7.00 7.09 7.09 ' 6.98 7.04
Great Britain 6.36 6.59 6.48 °  6.3a 6.11
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Question 2.5

[ am going to read you a 1ist of mentions which are eften considered to be
the mos- imoortant tradinug partners of tne United States, that is, the
nations witn wham our economic interests are most closely tied. Could you
plzase rate them on a scaie of 0 1o 10, where 10 means "an extramely im-
portant trading partner” and O mesns 'not an impcortant trading partrer at

all™7 Of gourse, you may Ghodase any numoer between 0 and 10.

lmportant Not
Trading Important = Rumber
Total Partner Neutral Fariner Qther of Cases
Canada 100% 66% 15% 11% g% tizup}
% Grgﬁta‘fn 100% 57 20 15 9 f1200)
France 100% 39 24 25 10 (1260}
Mexico - 100% 42 20 29 10 (1200
ﬁustrafia 100% 30 22 34 15‘ {I%QD}
Japan 100% 77 7 10 7 112007
West Germany 100% 57 15 1% 10 {1200}
Soviet unign 100% 28 {2 500 T 1D (1200}
South ¥orez 100% 3l 12 38 12 f1200)

China 100% 41 18 33 9 £1200)
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Comparative U.S. Imterests

To gain perspective on the relative ranking of American
views of U.5. interests in trade, military and investment

ebjectives, these three values were compared,

Overall, Americans believe that it is important ta
maintain friendly relations with fareign nations for a broad
variety of reasons. Majorities ranging from nearly twc-
thirds to meore than three-guarters believe that it is very
important to maintain cleose ties with foreign nations..
Adding together those whe belisve that it is important anq

e very important to maintain close ties achieves a wirtual

0 unanimous scare. With such overwhelming support for
waintaining close economic tiss and friendly relatiens,
these measures only establish broad relative priorities,
But in this broadest sense, it is interesting to note that
military objectives -=- helping to defend the free world and
maintaining good military allies -- are thg highest
priority. The second highest priority, inréerms of the
‘strength of American support, are business ohjectives --
‘having goed markets for U.S. goods and being friendly with
naticns that welcome American business. The third level of
support is given to less dirsct businesé and consumer
interests -- nations whe supply raw materials and sell goods

@D L that we need here in the United States,
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Question 2.15

Would you say that it is important to the United States' interestes to
maintain Close economic ties and friendly relation: with foreign
natigns whe . . . or would vou s$dy that it is unimportant? 1§ thas
very {important/unimportant) or Somewhat {important /unimpertant s
(Ranked on "very important'

ey Help America defend the free world 79%

ho Ars good military aliies 78
Are good markets for .S, goods 74
Welcome American business 70
Are fmportant suppliiers of raw materials - 59
5e11 us things we need herge in the U.5. A2
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Protectionist Views

A number of questions were agked to measure the degreé
to which fundamental protectionist sentiment exists today
within the United States. If prior guesticns measured
popular attitudes teward achieving international objectives
in a positive sense, the questions about protectionism were
measures of negative feeling, that is, support for defending

threatensd U.S5. interests.

Americans give overwhelming support te the notion that
the 'U.5, dovernment should do more than it does now to \
Aﬁi‘ protect against unfair trade. Nearly three-quarters (74%)
somewhat agres or strongly agree that the U.S. government
should,hevduing more. OQnly 15% disagree and 10% are

uncertain.

When this protecticenist sentiment is examined in terns
cf status groups, high incoms and intalligenpsié give the
proposition scmewhat less suprport than do lower end grougs.
High income Americans agree with the statement that the U.S.
government should do more by a strong majority (70%-23%):
the intelligentsia is alsc strong_y in agreement although it
{s least faverable among status groups (65%-24%). Middle

class Americans agree with a majority of three-quarters
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{75%=16%) and lower end hmericans arte even mnore

prectectionist (83%-5%) in their sentiment.

Examining this support for greater action by the U.sS.
government to protect against unfair trade on a regicnal
basis éemonstrates differences acreoss the country. The
Pacific regien {77%), the East North Central region (75%),
the Deep South {15%1 and the Scuthern Border states (78%)
are stronger than the national average in their agreement
with the need for action. The Mountain states (60%), West
North Central states (70%), the Mid-atlantic (73%}, and New
England states (66%), as well as states on the Canadian .
border {67%), are less supportive than the naticnal average
of the notion that the U.S. government shculd do more. From
the perspective of Canada, regions of the country that are
farthest removed from the Canadian border are the regions
that are comparatively more supportive of increased
government action to protect against uﬁfair'trade.

When the support for U.S. actien to protect against

unfair trade is examined in terms of educational groups,

there is a clear increase in support for protectionism among
less educated groups of Americans. Americans having less
than a high school education support inﬁreased government
action to protact against unfair trade by a majority of 83%

to 3%. Those with only vocational high school er high
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schoel tralning are second most suppertive followed by these
with.some cellege. College graduates éﬁpport increased
actien by a majority of 65% to 24%. Notably, even the most
educated group is strongly suppecrtive of increased
government action te protect against unfair trade although
there is a less clear-cut consensus among free trade ang

protectionist views in the case of more educated Americans.

Sl e R R L LTI R
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OQuestion 2,721

Do you agree or disaoree that the U.S, government should do more than
1t does now to protect against unfeir trade? Would that be strangty
{agree/gisegres} or Jjust somewhat (agree/disagree)?

Status. Groups

High Intelli- Middle Lower

o Tot21l  Income gentsia Class End

| Total 100% 100%  100%  109%  100%
Number of Cases (1200) (308) {111} {281) (159)
Strongly agree 50% 43% 31% 47% |34
Just soméwhat agree 24 27 24 28 20
Just somewhat disagreas 11 |T7| 14 11 &
trongly disagree 5 : 6 (13| g ) 1
Other 10 8 12 g 11
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fluestion 2,21

No you agree or disagree that the U.5, government should do more than it does now to protect against wvnfalr trade?
Would that be strongly (agree/disagree) or just somewhat {ayree/disagree)?

Political Regions

East West
North Nerth Deep Mid- Hew States on
Yotal Pacific Mountain Central Central  South Sorder Atlantic England  Canadian Border

Total 100% 100% 100% 100 100¢ 100% 1ang 1004 100% 100%
Muner of Cases {1200) {162} [ 62) {223} { 90) {305) { 92} (199) ( 68)
Agree L} 77% A0% 75% 70% 763 182 73% 66% 671
Disagree 16 14 24 15 20 13 14 17 21 18
PRI . 58 63 36 60 50 63 fd 56 45 19

PDI:  Percentage fifference Index=% “Agree” minus % “Disagree.”
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Question 2,21

Do you agree or disagree that the U.5. government should do more than
it does riow to protect against unfair trage? Would that be s;rangTy
{agree/disagree! or just Scmewhnas (agree/disagreg]?

Education
Less Yoca~ .

S Than ational/
% High Hi oh Some “College
0 Total Schopl achool  College Graduate

Tota? 100% 100% 1004 1G0% 100%

Number of Cases (1200)  (152)  (406)  (311)  (323)

Agree _ 74% 83z 80% 72% 65%

Disagree 16 3 12 13 24

POT 53 e 69 54 < 4]

T

]

POI: Percentage Difference Index = % “Agree" minus & “Disagree,"

Sne
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Question 2,27

I'm going te read vou a 1ist of mations which are often considered tn
be the most reliable and trustworihy military ally of the United
States. On g scale of ©-10, could vou rate these Rations where LU
means that this natiop should be considered among the most reiiable
and trustworthy atligs gf the United States and © means that it 15
among the least reliable and irustworthy of the U,S, all7es? Again,
yau may pick any numbér between O and 10, (Average score)

e Less More
O Reliable Neutral Reliable
Avg. _(0-4}  _{S5) _ {6-10) _Other

Total 100% 100% 100% 100% 100%
Canada | 8.24 6 5 85 4
Great Britain g.00 7 7 az 4
West Germany £.98 12 i2 70 &
Australia .88 12 pE 63 + B
France 6.30 i3 18 60 ‘ 4



. T»;‘:'gl.‘c:-'-:
ik
FECY

MARKET OPINION RESEARCH -

Guestiun 2,22

['m going to read you a list of nations which are ofter considered to

be the most reliable and trustworthy aliy of the United States, 0On z

scale of 0-10, could vou rate these nations where 10 means that thig

natign should be considered among the most reliable and trustworthy

allies of the United States and O meams that it is among the Jleast

reliable and trusiworthy of the U.5. allies? Aaain, you may pick any

number betwesn 0 and 10. ({Average score)

Status Graups

H4igh Inte]li- Middle Lower
Total Income gentsia Class End

Total 100% 100%  100%  100%  100%
Number of Cases (1200} {308) (1¥1) (281) (159)
Canada 3.24 B.48 2.78 8.46 7,29
Great Britain 8.00 .46  B8.24 _s,.da. 7.71

R
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" Quastion 2,22

I'm gang to read you a list of nations which are often considered to be the most reliable and trust-
worthy mititary ally of the United States, On a scale of 1-10, could you rate these natfons where 10
mweans that this nation should ba considered among the mest reliable and Erustworthy ailies of the
United States and 0 means that it is among the Teast reliable and trustworthy of the 0,5, allies?
Again, you may pick any number between 0 and 10, ‘

Pplitical Regions

East Hast
fiorth Horth Desp Mid- Hew
Total Pacific Mountain Central Central South Rorder Atlantic England
Total 100% 1na%. 100% 100% 100%  100% 100% 100% 1001
Humber of Cases {1200)  (162) ( 62)  (221) (90}  {308) ( 92) (199) [ /8)
Canada 8.24 A.24 8,22 B.56 8,25 B.06 8,09 8.09 8,73
Great Britain .40 #4.01 8,03 8.79 |8.42] 7.0 7.91 7.63 8.2}
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Cuestion 2.22

I'm going to read you a list of nations which are often considered
o be the mogt reliaple and trustwerthy military ally of the United
States. ©n a scale of 0=10, could vou ra+te these naticns where 10
means that it is among the least reliakle and trustweorth of the

U.S. 2llies? Again, you may pick any number between 0 and 10.

Education N

Lass Vaca

Than ticnal/

High High Scme College

Teotal Scheol School Lollecs Eraduszte

Tatal lo00% 100% 100% 100% 100%
Number of Cases (1200) (152} . (4086) (311) BNEVES
Canada 8.24 7.87 B.23 £.131 g8.3%

Great Britain 8.00 7.08 B.OE +.8.08 8.34
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Question 2,27

Do you agree or disagres with the statement that our allies pravide the
right amount of suppory for U,5. foreian pold Cy? Weuld that be strongly
{agree/cisagres] or somewhat (adrez/disagrea}?

Total
- strongly agree 10% '
. Somewhat agrae 25
Somewhat disagree 33
Streongly disagree 20
Other 12
100%

Number of Cases ) {1200} .

4

-
]
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Nuestion 2.28

I am yoing to read you a serles of statements that some people have made ahout the interna-

tional economic goals of the United States. When I read each statement, would you please tell

me_whether you agree or disagree? Would you say you strongly [agree/disagree] or just soma-

what {agree/ disagrea]?

Strongly Somewhat Somewhat Strongly tumher
Total Agree = Agree  Disagree Agree Other of Cases

Special Arrangements

The United States should try to
develop speclal arrangements
with nations that sell yoods
we need to buy, - 1ox 45% 11% 1% K} 4 3% {1200)

He should be economically
independent and self-sufficient
and we should not rely on ather
nations to Ffulfill our ecanomic
needs, - 1008 2 20 19 15 3 (1200)

The United States shoild make
special arrangements with some
key nations to be sure that we
have stable markets For 10,5,
products, 100% 58 30 6 2 4 {1200)

L T ey i T T ey iy ¢y o e
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Spacial Arrangements to Protect U.S. Interests

If Americans have growing concerns with protecting
their interests, the~nex£ logical guestion concerns the
views of Americans toward the most effective ways to do so.
If ther= is géneral sentiment for moras protection and
potential distrust of the allies in general, should there ke

special arrangements with certain nations?

Americans were asked whether the U.S. should develop
special arrangements to Freotect U.S. econcﬁic interests. an
overwhelming preportion of the Emerican pecple (86%) agres

) with the statement that the United States should develop )

a special arrangements with nations that sell goods we need to
buy. A significant majority (62%) agree with the statoment
that the U.S5. should be economically independent and self-
sufficlent and should net rely upon other nations teé fulffil‘
our economic needs. Finally, a majority of 88% of Americans
believe that the U.S. should make special arrangements with
some Kay nations to be sure that we have sfﬁble markets for
U.S. products. To the extent that the relative strength of
these commonly held views is a comparative measure of their
importance, Americans appear to be most concerned with
having markets for U.S.=-produced gouds:'secandly, with
having access to products: and third with achieving economic

iR independence.
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aAftaer asking whether Americans supported establishing
special arrangements with sslected foreign nations,
Americans were asked whether Canada was a nation with wheom
we should seek such epecial economic arrangements to protect
U.S. interests. An overwhelming majerity (85%) felt that
Canada was one such nation with whom the United States

should have special econewmic relations.

The question of whether a special eccnemic relationshis
should exist betwsen Canada and the U.S. was, in one sense,
the bottom line question to the survey. The primary
concerns of the study turn on American views of the type of

relaticonship that the U.S. should have with Canada.

The bottom line questicen, should there be a Canadian-
U.S. special arrangement, was asked twice. The first time
the cuestien was asked, it follewed the discussion of
Canada's relative ranking among foreign natioms, trading
partners and military allies of the United States. The

guestion was asked again at the end of the survey after

Americans had had an opportunity to discuss what they knew

about Cadnada.

In the first mentien of the ¢quastion, support was
overwhaelning (85%) for establishing special ﬁelaticns with

Canada. The second time that the =pecial arrangements
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guestion was asked, there was some attritien in the support

for the concept (76% agreed}. Even in the second case,
howevef, three—-guarters of the American people supported tha-
notion of the U.S. seeking a special economic relatienship
with Canada. In some ¢ases, the attrition may have resulted
from greater levels of uncertainty after the factual
gquestions were asked, A few who supported a special
arrangsment the first time changed their view to opposition

in the second cz=e.

Another interesting dimension of the change in views
between the first time that Americans were asked about

special arrangements with Canada and the sacond time the

PRt
J i
vi

gquestion was asked, concerned the specific types of
arrangements that were selected as most apprepriate. To
follow up on the central issue of whether there sheculd be a
special arrangement, subseguent questions examined types of
special arrangements with Canada that were favored most By
different segments of the American peeplée.  Four chaices
were offered asking people to define what they meant by
special arrangements: completely free trade; free trade in
selected areas; consolidation of the U.S. and Canada into
one market area:; or negotiation of treaties that would

protect U.S. interests.

TR
TR (1
-5

I
l.,'!-5~5



LAttt

MARKET OPNION RESEARCH

There is a group of Americans that supports each of the
four types of arrangements. Overall, the more cautious
choice of "free trade in salacted areas" was the most
popular choice (30%-35%) both times the questions was asked.
In the second instance, the selected free trade Was more
popular, Completely frée trade ({28%-253%) and treaties that
protected our U.S. interests (25%-24%), which were the more
extrere free trade/protectionist views, were second and
third choices. The fourth cheice, ccnsslidation of Canada
and the U.S. into one market area was the least popular
choice (12%-10%) by a considerable margin.

From these follow up questicns, the sypporters of freas
trade were identifiable. Those whoe chose to suppert a
special arrangement with Canada and then selected free trads
as the preferred option and those who opposed a special
arrangemantlwith Canada entirely because they preferrsd
evenhandedness tcﬁard all nations represent the core
constituency for free trade. At the same tl_ime,"free_ trade
was clearly seen to be a minority view. A clear majority of
Americans favor establishing a special arrangement with
GCanada that includes freer trade in selected areas or
treaties that protect U.5. interests. This moderately
protectionist, but favorable to Canada constituency, was an

American perspective that was identifiad in the Business
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Leader Survey as well. This may be the key constituent

group of interest to Canada.



o ATa 0L

THY Lat. aamAls T

Al TAS R MR T

MARKET QOPINION RESEARCH

Question 2,31

15 Canada a nation with whom we should seek special economie arrange -

ments to quarantee the U.S.-Canadian parinership?

Tetal Total
Yes 85% 76%
Na 9 14
Other 6 3 .
0 100% 100%
Anaivsis of Time | v, Time 2
8%  a-aea il L LT > 30% mare trade in
special arrangement | selected areas
. with Canada ----o R EE PR R > 28% compietely free
{1st time) trade .
76% specia) - A ———— - 35% more trade in.
arrangemant | selected areas
{2nd time) = s L > 25% completely
free trade
----------- ~> 9% No Canada not a nation with whom we should

®

seek special arrangements,
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Question 2,31

Time 1 v, Time 2

Which of the following kinds of special _arrangements do you think the
United States should establish with Canada?

71 T2

tatal Total

Compietely free trade 2B% 25%
Selected areas. 30 £
Consolidation into one market 12 10
Pratect our interests 25 24

Other 5 4 .

O 100% 100%
Number of Cases (1015) {913}

Do you feel that the United States should be evenhanded toward all our
trading partners or do you feel thnat we should make special arrancge-
ments but not with Canada? '

Total Totzl
Evenhanded toward all o 67% 1%
Make special arrangements, but
not with Canada 17 ‘13
100% 100%
Number of Cases (108}  (170)

o

e
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Reliable and Trustworthy Militsry Ally

When Americans are asked to rate their feelings toward
Canada, Great Britain, France, Australia and Germany as
reliable and trustworthy allies, again, a clear first tier
and second tier of nations selected. Canada and Great
Britain occupy the first tier. The other three nations
ranked second. All five nations are viewed as reliakle anc
trustwefthy’allieslof the United Etétas by a majority of
ﬂmg&icans, But in the case of the military score as cpposed
to the earlier more general ranking in which Canadélanﬁ
CGreat Britain ranked first, Canada's average rankiﬁg {8.24),

kY

wie, clearly established its lead over Great Britain (8.0).

In regional terms, Canada is perceived to be the most
reliable and trustworthy military ally by Americans in every
region except one. The East North Central region ranked
Canada first and the West North Central region viewed Great
Britain first, although these differsnces are cilose
distinctions. Interestingly, New England, ;ﬁ selecting
Canada as the most reliakle military ally, reversed that
region's view of Canada and Great Britain in the more
genaral terms of "closest friend and ally". In short, the
military dimension as coppesed to the dimension of cultural

affinity appears to be a stronger area of pctentiél support

ii‘“é : in the perception of the American people.
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-

The views of the status groups toward Canada's role as
a reliable and trustwerthy military ally also reflects a
reversal of the earlier perception of the relative ranking
of Canada and Great Britain. The high income and
intelligentsia groups both selected Canada over Great
Britain. This comparison is also reflected in the
educational segmentation. <College graduates and those with
some college ranked Canada higher than Great Britain as a
military ally. 'This ccmparativeiranking'was reversad from
the earlier case of the "closest friend and supporter!
question. Thus, the relative ranking of Canada and Great
Britain appears to favor Cahada when the comparison is

framed in terms of military alliance.

amiE

To put the guestiens about strongest military friend
and ally in perspective, Americans were asked whether the
allies of the U.S. provide the right ameunt of suppert for
the United States foreign policy. Few americans. {10%)
strongly agree that the allies provide the righ: amount of
support. Only a third even somewhat aqree.£hat the 2llies
provide the right émount of suppcrt for U.S5, foreign palicy.
A majority of Americans disadgree with the statement that the
allies provide the right amount of support for U.S. foreign

peliey.
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Thea age: Canada

Americans were asked what image came te mind when théy
thought of Canada. Forty-nine percent of the responses were
that Americans thought of Canada as a friendly neighkor,

The second most frequent response cgncerned Canada's natural
-resonurces. The friendly neighbor and natural rescurce
images were beoth cited quite often. ILess freguent responses
cnncernéd Canada's role as an ally of the United States zand
facts concerning its economic strength. In sum, the image
of Canada nected in the vast majority of cases concerns
general rather than specifie and soft rather than hard \

characteristics, Canada's impertance as a trading partner

i
Flj
.
1‘

is not a widely noted aspect of Canada's image.
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TABLE 3.1

When you think about Canada, what image comes to your mind?

¥ of

453
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Friendly neighhmrs

=

Friends - Friendly/Friendly pecpla/
Friendship/Strong friends/0ur friends/
Good friends

Neighbors - North nsighbors/Gecoed neighbors/
riendly neighbers

Like America/Similar to United States/
Just like ancther state/Extensicn cof our
country/Part of the U.S5.

Friendly border natlanfclcse to United
ctates

Canadians = Good dependableée pecple/
Wonderful people/Solid people/Independent
pecple

French/¥French-speaking people/French
culture/Lots of French pecple

Good country - well-organized country/
Nice country

Tourism/Nice place toc visit/Great Tesort
areas/Place to have a nice time/Vancouver/
Northwest Territery/Hudson Bay/Calgary
Bay/Quebec

British/English = strong English culture/
Mostly English-spesdking pecple/Strong
British traditions

Similar/Similar needs/cities same as ours/
Somewhat like curselves/Society much llke
ours
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37%

B%

o Like canadajbelightfuifLuve*itny
heneymoon

@ PNeutral country

Natural Resgurces

o Wildernesstakeszreesfopen country/Green
1and}Wateercuntains/WildlifequrestsfFree
rivers/Peaceful

o  Snow/Cold

© Beautiful country/Beautiful landscage

© Natural resources/Lot of resdurces/Resource-
rich natien/Fuel/Coal/0il/Forests/Water

o Clean - ¢lean air/Cities with clouds

© Large country - underpopulated »

¢ Niagara Falls/Vacation resort

© Fishing/Hunting/sportsman's paradise

© Hockey/Canadian mounties = their police

¢ Nation with unlimited potential - frontier/
¥oung nation/Grawing

¢ Their flag/Maple .leaf

¢ Skiers/skiing’

Close ally

¢ Ally - Close ally/Friendly ally/Firm ally/
Canada gives us support/Close relationship with
us/Strong in aid if peeded

o Helped us with Iranian hostages/Helped during

Iranian crisis
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7% Eccnemic strength
¢ Ecconomic strength - economy is stable
© Same economic value as United States

©¢ Industry/Manufacturing - good wood/Forestry
preducts/Paper products/Maka cars

o Disclplined country/They are neot aggressive
o Farming - wheat

o Trade - We sheuld trade more/They have good
products

¢ Canadian meney/Cur dollar goes further

6% Governmental

© Freedom - free nation/Free world diplemacy/
. Egual rights to all/Demccratic society

~J. © Independent/Independenceg = they arz self-
supporting/self-sustaining covernment

o Interesting form of govermment - political
problems/Similar political concerns as ours

@ Prime Minister/Former Prime Minister Trudeau

o Good sociable programs/Reascnable health
insurance

1% Econemic Weakness
© Economiczlly weak = underdaveloped economically

o Underdeveloped industrially/Not as
industrialized as the U.S.
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Canada's Share of the Defense Burden

A'plurality of 47% of the American people believe thit

Canada does its share to help defend the free worid. a much
smaller group (28%) stated that Canada did less than its
-share. This encouraging canclusion may be offset by the
fact that more than a fifth (22%) of Americans found the
questicn difficult to answer and stated that they did not
Know. Necnetheless, in every region of the country,
Americans clearly felt that Canada does jits share to defernd
the free world. 1In general, states closest *o the Canadian
border were stronger in their assertion that Canada does its

N share. When the response of Americans is analyzed in'term;

. of status groups, it can be seen that across the board AROnRg
all socio=econamic groupings Americans are suppeortive of

Canada's effort to do its share.
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Question 3.7

Do you feel that Canada does its share to help defend the free wirld or

WA ety T

dces i1 do Tess tham 1ts shzre ar more Ehan its sharg?

Censuz Recions

Can-
Narth- HNorth adian
Total gast  {entral South West  Raorder
Total 100% 100% 100% 100% 108% 100%
Number of Cases (1200} (263} (313} (400) (224) (215)
Ooes its share 47% 46% RZ% 43% 474 534
Dues Tess than its
share 28 27 25 28 33 27
Boes mors than its shars L g 1 4 . . 4 ¢
Dther 22 22 22 26 15 18

=
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Questian 3,7

Do you feel that Canada does its share to help defend the frae Wworid
or does it dop less than its share or more than its share?

Status Groups

High  Intelli- Middle Lower

Total Income gentsia Class End .
O Total 140% 100% 100% 100% 100%
Number of Cases {1200) {308} {111) 1281) (159)
Does its share a7% 50% 50% 43% 50%
Does Tess than itz share 28 32 27 29 25
Ooes more than its share 3 3 2 2 2
Other 22 15 21 21 24
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Question 3.8

Do_you believe that Canada today has as prospereus an economy as the Unitad

States?
Census Reagions
Cana
North- North adian
#. Total east Central 5Sopouth MWest  Border
Total 100% 100% 100% 100% 100% 100%

Number of Cases {1200} (263} {213}  (400) (224)  (215)

Yes 40% 35% 44% 43% 37% 36%
NG 43 43 49 38 47 50
Other 17 16 113 18 16 14

-

.....
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Lenadian Prosperity

Americans are closely divided over whether they believe
that Canada today has as prospercus ah economy as the United
States. A narrow wplurality (43% to 40%) believes that
Canzda. is not as prospercus as the United States., 2as with
many Ffactual questions about Canada, there is a high
proportion of undecided raspondents. RAcress gecgraphic
regions of the country, there is considerakle variaticn. In
the Nértheast and in the West, significantly more Americans
believe that Canada is not as prosperous as the United
States. 1In the North Central regisn and in the South,

however, Americans believe that Canada is as prosperosus as

. the tnitad States,

Recent Events in Canadian Hist

.Aﬁgﬁé_?h&VMDrE interesting factual gquestions abcut
Canaﬁaiﬁéfé fhase concerning the awarsness of recent svents
in Canada. The survey was conducted not lamg after the
elaction of the new govermment. To the extent that |
awareness ¢f Canada is a2 rough measure of American interest

in policy matters affecting American and Canadian economic

relations, this was important question."
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A Bizable majority of Americans stated that they were
not aware of any events that have taken place in Canada
recently that have caused Canada to be in the news (66%).
Nearly one-third of Americans (32%) stated that they wers
aware of such events, This may be a respectable percentage
in terms of measuring awareness. In a typical political
statewide poll cencerning a relatively unknown Senater, an
awareness level of 25-35% wculd represant a low, 1f not
unsurprising, ﬁeasure; Awareness ©f more prominent American
public figures might be expected teo range from 40-80%.

Also, Americans are not aware of public issues Concerning
reascnably important events affecting their own lives. A
year following the breakup of AT & T, for example, half qfk
the American people believed that their phene company was
still owned by AT & T. These comparative measures zre
vffered as a perspective from which to evaluate the meaning
of the observation that two-thirds of Americans were unaware
©of events taking place in Canada recently.

While the conclusicn is unsurprising,'ihere éhﬁulq,be
ne gquestion that awareness of the new government in Canada
is shared among relatively faw American households.
Avareness of events in Canada does vary among status groups,
however. Those whe are awarsz of recent events in Canada
ténﬁ to be the upper end status groups who have been seen to

ke marginally less favorablé to Canada. High income and
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intelligentsia groups tended to be more aware (38% and 42%)
than were middle ¢lass and lower end groups (24% and 33%).
When the comparison is made among census regions, the
Northeast ‘and North Central reglons were relatively more
aware of events in Canada (38% in both cases) than were the

Southern and Western regions {25% and 29%, respectively).

When these who were aware of current events in Canaca
were pressed to give further specifics, 47% cf the responses
wenticned the new Prime Minister. In more than a f£fifth of
the cases {22%), economic events were cited. A variety of
other events that have caused Canada to be in the news wera
also cited suggesting that of the 32% of the American peaﬁie
who were aware of events causing Canada to be in the news, a
limited number, perhaps only half¥, focused on the Prime

Minister's electicn as an event that made then recall

Canada.
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Question 3.10

Bre you aware of anv events that have taken place in Canzdz recently
that caused Canada to be in the news?

Status Groups

High Intelli- Middle Lower

Total Income gqertsia Class End
Total - 10a% 100% 110% 100% 100% “
' Number of Cases {1200} (308}  (111) {281} (152}
Yes 2% 38% 42%. 28% 33%
N 66 g0 56 73 65
Qther Z 1 2 i 2
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Question 3.10,B

Are you awdre of ary events that have faken plaze in fanada recentiv that
caused Canada to be in The news’

Census Regions

3 Can-
s e Narth=  North _ adfan

0 Total _east Central South West  Border
Total 1005 109%  100% 1005 100% 1oy

Humber of Cases  (1200) (263} (313}  (400) (224) {215}

Yas 2% 38% 38% 253

29% 40%
No 1) 60 83 73 71 54
Other 2 ! 2 2 1 4

.....
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TABLE 23.11

Awareness of Current Events in Canada

% of
Mentions

47% New Prime Minister

o

22% Economic

Q

Changing prime ministers = new prime ministers
was elected/Electing new prime minister

Election - recent election/Naticnal electiocn/
Generszl g‘ECulCﬁfNEw election

New prime minister/New premier
Change of government - last election went

conservative/Stand for conservetive upset of
election

Aduto strike = G¥ strike/UAW strike/Union
strike/Lakor agreement

Quebec province =~ wants to break away from
Canada/Wants to form their own government

Fishing laws = fishing treaties ﬂDn?Enulﬂnf
Fishing rights

Strike (unspecified} : _ .
Bilingual controversy - teachihg the French
their language

Lotto

Currency evaluation = Canadian bkelow the U.S.
deollar

Potate industry underselling U.S.



M, IKET OPINION RESEARCH

10% Events
© Papal visit - visit of Pope.
© Queen's visit - visit from the gueen

& Michael Jackson concert - Jackson visited

7% Trudea

o Trudealy - Trudeau retireﬂjPrimeinnisﬁer
Trudeau stepped down

¢ Trudeau's diverce

4% Environment Mentions

© Acid rain - blaming U.S. for acid rain/Ash
pollution falling Canada *

1% Ally Mentions

© Taking in draft dodgers/Defectors welcomed with
open arms/Pecple leaving U.8. and geing to
Canada for asylum



A ARKET OPINION RESEARCH

-

When Americans were reminded that a Prime Minister had

"’ receritly been elected and that a new government had came
into office, a narrow plurality believed that the change
would not matter to the United States (34% to 29%),
Interestingly, more than a third (35%) were undecided about
the effect that the change in government was likely to have.
Across the census regions, a plurality in each case believed
that the election of the Prime Minister would not matter to

the United States.

In the case of those states sharing a border with
Canada, the narrow plurality was reversed and a larger share
of Americans believed that the effect of the Prime v

i%ib Minister's élection would be positive {34% to 29%).
Examining perceptions acro=ss status groups shows that among
high income Americans a narrow plurality believed that the
result would be positive. In all other cases, most believed
that the change in government wculd_nutfmatter'Fp:the;United
States. As in each of the questions cnﬁ:arning the new
Prime Minister, a sizable number of Americans w;re undecidez
about the potential significance to them of future

directions of the new government.

When those Americans (29%) who believed that the
election of the Prime Minister and the change in government

would be positive were asked why they believe this to be the
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case, a sizable percentage (48%) of the responses concerned
the general feeling that the two nations had close relations
and a similar ocutlook. A quarter of the responses contained
a specific reference to conservative government or the new
Prime Minister himself. Few Americans believed that the
election would have a negative conseqguence for the United

States=..
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Question 3.12

As you may (alsa) recall, Canadz recently elected a new Prime Minister andg
a new covernment has come into office, Do you feel rthat this change will
be pocitive or negative from the perspective of the United States or do vou
beligye that 1t wilt not mattar to the U.S,? T

Census Reqipns

Can-

North= North adian
b : Total _east Central Sguth West Berder
| Total 100% 100% 100% 130% 100% 130%

Number of Cases  {1200)  (263) (313) (400) (228) (215)

Positive 294 31%  28%  30%  28%  34%
Will not mattier

to U.5. 34 B % 3 36 28
Hegative - 2 2 2 1 2 2
Dther 35 29 37 AT 33
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Question 3,12

As you may {also} recall, Canada recently elecied a new Prime Minittar ang
a_new government has come into office. Do you feet that this chance wil]
be positive or negztive from the persoactive of tne United Sidies of go: vou
believe that 1t will not maizer tc the U,S.?

Status Groups

ik High  Intelli- Middle Lower

O Tatal Income gentsia Class End
Total 160% 100% 100% 100% 108%
Number of Cases {1200}  (308) (111} (281) {159}
Positive 29% 33% 29% 28% 25%
#1311 not matter to Y., 34 31 32 4 . 38
Hegative 27 Z 4 1 5 Z
Other 35 34 36 27 34
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Question 3.12

As vou may TfTalsol ecall, Canada recently elected a mew Prime

Minister and a new gov overnment has come into office. Do you feel
that this change will be pesitive or nacative from the perspective
of the United States cor do vou beiieve that 1t will not matter €o.

the U.5.7
Number Will not
of matter
Total Lases  Pesitive to U.S. Negative Other

.. Total 100%  (1l200C) 29% 345 2% "35%

f%l-—"' ----- .

‘O Pacific 100% (162) 28% I5% 2% 12%
Mountain 100% ( 82) 27% 11% 3% 39%
‘Fast North

Central -  100% (223) 29% 34% 2% 36%
Wast North

Central 100C% f S0} 27% 29% 2% 42%
Deep Secuth 100%  {305) 31% 2% 1% 35%
Border 100% ( 82) 25% 3sy 1% I8%
Mid-

atlantic 100% (129) 29% 18% 2% 32%
New

England 100% {68) 37% 37% 26%
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TASLE 23.13

Pesitive Reading of the New Prime Minister

Eimilar/Close relations

5 of
Mantions
AE%
e
o
o
oy o
®
o
25%

Good relatiens with Canada/Better

relations/They work closer with the U.5./They

want closer ties with the U.S,/Help each other

Just a feeling/I am an eptimist/Change is
usually for the better

Closely related to American thinking/Same ideas
as U.85./Their beliefs are like ours/Policies
are more censistent/Thelr government will ke
more agresable with our policies/Sentiments

clesely aligned with ours .
Would be in our best interests/Positive impact.
cn the U.5.

They are close by/We arée neighbers/Close
nELghbcrstext door neighbors

Conservative Government

o

New Prime Minister is conservative/More
conservative like Reagan/Both men are
ccnservative .

Prime Minister has same beliefs as Reagan/Prime
Minister's policies coincide with Reagan's

Ha's pro~U.S./Pre-U.S. attitude/Pro-
American/Positive attitude toward U.S.

New Prime Mi..ister/Change in Prime Ministers
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4% Net Trudeau

¢ Trudeau wasn't aggressive/Trudeau didn't have
the pover

o Improve ecohomy

o Will establish bettaer trade
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TABLE 3.12
Negative Reading of the New Prime Minister

¥ of
Mentions

25% Prime Minister Mentlons
o Less favorable than with Trudeau

¢ Prime Minister doesn't know what he's doing

158 Corporate/Econcmic Mentions
o Suppecrt of American policies is limited

o <Corporate interests may be hurt
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Americans were asked about the relative size of the
Canadian-U.$. economic relationship. A sizable majority of
Americans believe that Canada is an average market for U.S.
goods and services as compared with the nations of western
Europe (62%), only a fifth ¢f Americams believe that Canada

is a major market (20%), while others are undecided or

believe that it is a minor market. This percention differs

somewhat across. the geographical reglons of the country as
only 54% of New Englanders believe that Canada is an avearage
market as compared with European nations. But nearly two-
thirds of those in the North Central region (84%), the Souik
(65%), and the West {562%) believe that Canada is an average

market.

S = fEP o TEREEE S REE P EEE e el Da . . it L
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Question 4,1

Da you believe that Canada is a major market for U.S, goods and services as
comgcarec with say, the nations of western turope, Lanada 1s a minor markes,
Or tanaca is about averace in importance?

Census Reaions

Can-

Morth- HNorth adfan
E?w Total east Central South West FBorder
s Total 100% 100% 100% 100% 100% 100%
Number of Casss (i200)  (2z83) (313) {400) (224) (21%)

Major market 20% 23% 18% 183 20% 26%

Average 62 54 E4 63 &2 57

tinor market 11 12 iz S 11

Other 7 10 6 A A af: 5

et
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Americans are not overly sensitive to criticism from
Canada. A significant majority of Americans (65% to 19%)
believe that when the Canadians complain ahbout acid rain or
fishing rights or foreign investments that they are acting
reasonably from their point of view. This viewpoint is even
more strengly held by hkigh income and intelligentsia (70%
and 77%, respectively) and nearly that strohgly held (68%;
by middle class Americzans. ©Only the lower end Americans
have a pare majority that believe that Canada is acting
reasonably (52%). But, even low income are. more supportive
than critical of pelitical and policy criticisms emanatinﬁ

from Canaca.

A series of questions concerning Canadian trade and
invesﬁment practices were asked ta further assess public
attitudes toward Canada from a pelitical perspective, These
questions were selected to establish a comparigpn with elite
attitudesnthat.had;been\investigatad in thé‘earlier Market
Cpinion Research Business Leaders Survey. 1In genEral,t
Americans tended to disagree with the statement that Canades
practices unfair trade by dumping low cost products into the
U.S5. market and disagreed with the notion that imports from
Canada take jobs away from U.S. worker=. While disagreeing

that the economic threat of Canadian competition is serious,
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tmericans suppnrtéd'the netion that without the Canadian
market many American jobs would be lost. The notion that
Canada - is an important and reliable source of energy
supplies for the United States was also accepted by a
majority of Americans. Thus, Americans currently appear to
suppoert the positive elements ¢f Canadian eccnomic relaticns
with the United States and to downplay the potential

negative aspects.

When asked whether they acreed with the statement that
Canadians are basically socialist=leaning, a clear pluraiitv
disagreed, although the divisions were not as clear cut on
this pelitical, rather than an econcmically-oriented )
question. 1In the earlier business leaders survey, the
business leadership also disagreed with the characterization
of Canada as a socialist=leaning country. Eence, while

American criticism of earlier Canadian governments may have

used such epithets, the common U.S5. perception does not saem .

to have associated these views with their image of Canada.
Finally, a bottom line question relating to American
CONCeriis ovar ﬁanadianeﬁmsfican econamic relations was
whether Americans believed that there is too much Canadian
investment in the U.S. Nearly twc—thir&s of the American.
pecple believe that there is not too much investment. Very

sm&l; nunbers qf Americans (9% on average) beliesve that
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there is too much investment. This percepticn that Canadian
investment is not too high is shared acreoss all pelitical

regions of the natien.
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Folitical Criticism

Americans are not overly sensitive to criticiem from
Canagda. A significant majority of Americans (65% to l2%;}
kelieve that when the Canadians complain about acid rain or
fisking rights or foreign investments that they are acting
reasonably from their peint of view, This viewpoirt is even

.- -Mere strongly held by high lncome and intelligentsia {70%

o
M

7 and 77%, respectively) and hearly that strongly heid (&8%)

by middle class Americans. ©Only the lower end Americans
have a bare majority that believe that Canada is acting
reasonablg (52%). But, even low income are more supportive
than critical of political ang pelicy criticisms-emanatiné

from Canada.

A series of gquestions ¢concerning Canadian trade and
~ investment practices were asked to further assess publi;
T-Ettitudes toward Canada from a political perspective. These
questions were selected to estaplish @ comparison with slite
attitudes that had been investigated in thé{earliar Markexz
Opinion Research Business Leaders Survey. In general,
Americans tended to disagree with the statement that Canada
practices unfair trade by dumping low cost products inteo the
0.8, market and disagreed with the nctiﬁn that impeorts from
Canada take jobs away from U.S. workers. While disagreeing

that the economic threat ¢f Canadian competition is serious,
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Americans supported the notion that without the Canadian
market many American jobs would be lost. The notion that
Canada is an important and reliable source of energy
supplies for the United States was also accepted by a
majority of Americans. Thus, Americans currently apgpear to
suppert the pesitive elements of Canadian economic relations
with the United States and to downplay the potential

negative aspects,

Wnen asked whether they a2greed with the statement that
Canadians are basically socialist-leaning, a clear plurality
disagreed, although the divisions were not as clear cut on

this political, rather than an economically-oriented

guestion. In the earlier business leaders survey, the

business leadership also disagreed with the characterization

of Canada as a soclalist-lsaning country. Herica, while
. g

American criticism of earlier Camadian governments may hawve

used such epithets, the common U.S, perceprtion does net éeam
to have associated these views with their image. of Canada.
Finally, a bottoem line question relating to American
concerns eover Canadian-Amevican economic relations was
whether Americans believed that there is too much Canadian
investment in the U,5. HNearly tWQ—thirés of the American
people believe that there is not toe much investment. Very

small numbers of Americans (9% on average} believe that
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there is too much Investment. This perceptien that Canadianp

investment is not too high is shared across all political

regions of the nation.
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Question 4,2

Do you believe that when the Canadians complain about acid rain or
fishirc ricghtis or fareign investments that . . .

Status Groups

High Intelli- Middleé Lower

Total Income gentsia (lass End
Tota) 100%  100%  100%  100%  100% ;
L ) Number of Cases (1200} (308} {111} (281) (159
Cznada is acting reas-
onably from their . o
point of view 65%: 70% 77% 68% £2%
(anadd s blaming the
United States for .
their own problems 1% 17 14 19 a0
Other 16 14 1D 13 19

l.'.‘:-\-fri "
A
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Question 4.3
Attitudes Toward Canada Summzry
Agree Neutral Disaogree

Cenada practices unfair trade

by dumping low cost products

nto the 4.5. market, 17% 2% has
Without the Cznzdian market, many

American jobs would be lost. 51 Z a3
Imparts from Canada take jobs away

from U.S. workers. 33 g £3
Canada is an important and reliable

source of energy supply for the

United States, 55 2 24
The problem with the Canadians is

that they are basically socialist

leanino, 25 3 45
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Queatinn 4.8

Do you think that there is teo much fanadian tnvestment in the U.S,7

- Politicat NTtenglons

East West
North Narth Neep Mid- Now
Total. Pacific_ Mountain Central CLentral  Sauth Border Atlantic England
Total o0y ¢ 100% 100% 100% TEE10) S 1) 100% 100% 100%
Number of Cases {1200} (162} ( 62) {221} { 9n) {305} { 92) {199) { &%)
Yes 9, 9%, 13% 6% 81 111 15% 6% ag
Na |66 67 3 69 60 61 59 70 74

Other (25 23 21 25 32 28 26 24 22

-
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TARELE &.l4

Description of Commercials or Ads Seén Recently

% of
Mentimns

68% TOURISM

=}

Tourism/Tour grouss/Tours/Travel for
vacation/Vacationing

Vacation ads for tourists/Travel commercials/
Tourist ads

Vacation in Cazrada/Vacaticn in Marniteba/
Tcronto/Quebec

Visit Canada/Come see Canada/Promoting tha
country

Beautiful terrain/Wildlife and beautiful R
country/Weods/Mountains

Inviting tourists to visit Canada/Telling
tourists to come wvisit Canada

Send for vacation brochures/Travel
brochures/Travel Magazine

Promoting tourism in Montreal/Travel to

Maontreal/Vacaticon in Montreal

Vacation spots/vacation areas

Canada hot spots/Tourist atiractions

11% Specific Locatien

o]

Sporting activities - skiing trips/Kunting/
Fishing

Come see QOntario/Visit oOntariosVacation in
Ontario

Niagara Falls
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. 6% Product Identificatien
¢ Beer ads/Beer commercials
o Restaurant ads/Fcod commercials

o Canada Dry Ginger RAle

5% Election

¢ The election in Canada/The election

*  Media

{# = Percent less than .J)
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Canadian Advertising and Tourism

When asked whether they recalled see€ing any Canadian
advertising, 37% of the American people recalléd having seen
advertising from Canada. Nearly half of the ads that were

recalled were touristerelated.

Teurism is an important part of U.S. perceptions of
Canada. More than half (56%) of all Azmericans have visited
Canada. Most [91%) of these visits were largely for
personal reasons, many of them tock place longer than three
vears ago. Thirty-eight percent of the American people

stated that they know or are friends with Canadians.

Conclusiors, 2 Final Note

In conclusion, the factual preofile of American
understanding of Canada denotes only a moderate
understanding of the factual circumstances of the Cénadian
economit situation or U.S.~Canadian relatieds. Yet, warm
feelings and high toleranca of Canadian naticnal intentions
prevail. The limited factual understanding is not being
‘offset by a particularly high degree of contact or an
awareness cof recent events. Establishment of a deeper

understanding might serve as a basis for & network of

suppert for Canada in case such support was needed in a



MARKET.OMNION RESEARCH

political, eceneomic or diplomatic coantext, Amony ‘status
groups within the United States, those groups that on margin
were most supportive of Canadian interests, the lower end,
were also those most likely to support protecticnist
actions. This fundamental orientation of Canada's
constituency may be one ¢f the most serious hidden threats
in the Canadian-American relationship. Without a greater
level of understanding of the importance of the Canadian-
U.S. economic relationship among the Canadian censtituency,
problems that appear today to be minor could become
exaggerated. Canada's economic interests in U.S.=Canadian
relations are quite substantial and, at present, this high
stake 1is being wagered ¢n a general pool of good feeling Eﬁ:

limited hard cers supoort.

Vel oo
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g Thus, while it is important in itself that Americans
0 gave Canada the highest score as the closest friend and
military ally, Americans nonetheless do net faeel that the

allies of the U.s. support of American foreign policy

interasts.
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The Character of

American Protectionism

A final note should be made of the study's findings
with respect to free trade and protecticnist views. Three
further guestions were asked to identify divisions in
American opinion with respect to international trade.

First, Americans were asked whether they supported the
argument that international trade offers cocmpetiticn that
forces Emefican business to impreova their products. &
majority (60%-31%) supports this consumerist viewpcint.

Yat, because of the gize of the minority cppesing this view,
it can be segen that this is one of the core questicns A

’“o dividing Awerican attitudes.

Secend, a majority disagreed with the statement that
Americans should purchase only American-made products (61%-
32%). Seemingly, this answer, while again demonstrating
strong divisions, showed a rejection of protectionist
seﬁtiment;. But in a third question, a strong méjority {e7%
to 25%l'aqreed with the statement tha*t America should do

more to protect lts companies against foreign competiticon.

Clearly, there is increas.ng support for the
protectionist, as opposed to free trade, view when the

notion of government action is introduced. Even more
pikriy '

lll} '.-I-n. .
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impertant, the demonstrable support for protectionist action
QIB would appear to be stronger when policy chelces are posed in
abstract terms. Government action and American protection

are supported., Specific programs and their conseguences may

noct ke.
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Question 5,1

Let me reac you a series of statements and tell me whether you agree
o disagres with these statements.

Neither
Agree Nor
Agres Disagree [iséaree  Other

We should allew fareign
imports into the U.5.
because the competititon
forces American industry
to improve their

products, 60% 4% 31% 4%
Americans should purchase ' :
e, only American-mzde pro-
0 ducts even if they cfost

more than foreign ‘
products, 32 5 6l 3

America should do more to
protect 1ts companies
agajinst foreign compe- N
titien &7 4 25 &

The United States government
should do more te provect
a9zinst environmentsl :
damage even if this medns !
thai some businsss inter-
ests may be hurt in the
process, 79 4 12

o

Do you agree or disagree
that the U.5. government
should do more than it
does now ta protect
against unfair trade?
Hould thai be strongly
lagree/disagree) or just

R somewhat (agree/
@ ' disagrea}? 74 - 16 10
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In this light, the lack of awareness of Americans about
Canada and its econopic imporfance clarifies the character
of the protectionist threat to cCanadian economic interests,
Canada's strongest supporters are drawn from the same groups
that support protecticnism in general. Thus, it is
important to consider what this group and other American
audiences know about Canada., The final sectior of the study

focused upon the profile of American knowledge about Canada.



SECTION II:

FACTUAL BACKGROUND
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The Image of Canada

Americans were asked what image came to mind when they
thought of Canada. Forty-nine percent of the responses were
that Americans thought of Canada as a friendly neighbor.

The second most freguent réspense concerned Canada's natural
resources. The friendly neighbor and natural Tespurce
images were both cited quite often. Less freguent responses
concerned Canada's role as an ally of the United States and
facts concerning its ecanemic strength. In sum, the image
of Canadz noted in the wvast majority of cases concerns
general rather than specific and saft rathef than hard *
characteristics. Canada's importance as a trading partnesr

is not a widely noted aspect of Canada's image.
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TABLE 3.1
When you think about Canada, what image comes to your ming?

¥ of
Mentions

49% Friendly neighbors

o Friends - Friendly/Friendly people/
Friendship/Strong friends/Qur friends/
Cocd friends

o Neighbors - North neighbors/Good neighbers/
Friendly nelghbors

o Like Americas/Similar to United States/
Just like ancother state/Extension of our
country/Fart of the U.S.

s

o Friendly border nation/Close to United

;i { Etates
¢ Canadians - Good dependable people/
Wonderful people/Solid people/Independent

pecple

o French/French-speaking pecple/French
culture/lots of French peocple

o Good country = well-organlzed country/
Nice country

o Tourism/Nice place to vigit/Great resort
areasy/Place to have a nice time/Vancouver/
Northwest Territory/Hudson Bay/Calgary
Bay/Quebec

o British/Fnglish ~ strong English culture/
Mostly English-speaking people/Strong
British traditions

o Similar/similar needs/Cities same as ours/
Somewhat like ocurselves/Soclety much like
ours
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o Like canada/Delightful/Love 1t/My
heneymoon

o Neutral country

27% Natural Rescurces
o Wilderness/Lakes/Traes/0Open country/Green
land/Water/Mountains/Wildlife/Forests/Free
rivers/FPeaceful
o Snow/Cold

¢ Beautiful countryv/Beautiful landscape

o Natural resources/Lot ©f resources/Resource-
rich nation/Fuel/Coal/0il/Forests/Water

¢ Clean = ¢lean air/Cities with clouds

o Large country - underpopulated

¢

0 o MNiagara Falls/Vacation resort
o TFishing/Hunting/sportsman's paradise
o Hockey/Canadian mounties = their police

‘o Nation with unlimited potential - frontier/
Young nation/Growing

o Their flag/Maple. leaf

¢ Skiers/Skiing ‘ .

B% Cleose ally

¢ Ally - Close ally/Friendly ally/Firm ally/
Canada gives us support/Clese relaticonship with
us/5trong in aid if needed

o Helped us with Iranian hostages/Helped during
Iranian crisis
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7%  Economic strength
© Econemic strength = economy is stable

¢ ESame economic value as United States

e Ryl SR T Ty TR et =

¢ Industry/Manufacturing - good wood/Forestry
products/Paper products/Make cars

¢ Disciplined country/They are not aggressive
© Farming - wheat

o Trade - We should trade more/They have goed
preducts

@ Canadian money/Our dollar goes further

E% Governmental

o Freedom - free naticn/rree‘wnrld diplemacy,/ °
Equal rights teo all/Democratic society

Independent/Independence = they are salf-
supporting/Self-sustaining government

© Interesting form of government - political
problems/Similar political concerns as ours

o Prime Minister/Former Prime Minister Trudeau

© Good sociable programs/Reasonable health
insurance

lx Economic Weakness
o0 Econcmically weak = underdeveloped ecocneomically

© Underdeveloped industrially/Not as
industrialized as the U.s.
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Canada‘'s Share of the Defense Burden

A plurality of 47% of the American people believe that

Canada does its share to help defend the frese world. 2 much

- smaller group (28%) stated that Canada did less than its

share. This encouraging conclusion may be offset by the
fact that more than a2 fifth (22%) of Americans found the
question difficult to answer and stated that they did net
know. Nonetheless, in every region of the gountry,
Americans clearly felt that Carada does its share to defend
the free world. In general, states closest to the Canadian
border were stronger in their assertion that Canada does its
share. When the respense of Americans is analyzed in terms
of status groups, 1t can be seen that across the beoard among
all socic=-economic groupings Americans are supportive of

Canada's effort to do its shara.
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Question 3.7

Do you 7221 that Canada does its share to help defend the fres war
does it do less than 1ts share or mere than 1%s SHare? ‘

Census Reqgions

‘ v Car

. . . Rorth-  Norih ' adia
9 { Total _east Central South  West  Barc
| Total 100%  100%  100% 1003 199% 190
Number of Cases (1200)  {263) (313} (400) (224) (213

Uoes Tts share 47% 46 52% 432 471 £

Doas less than its _

share 23 27 Zh 28 33 g

Does mors than its share 3 5 .1 i il T

Other 27 22 22 ) 18 1
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Question 3.7

Do vou feel that fanada does its share to help dafend the . frep Wi
or does it do 1255 than fts share or more thap Tts share?

Status Grouos

4 High  Intelli- Middle lower
Total Income gentsia Class  End

0 { Total 100 1003 100% 1003  100%
Number of Cases {1200} {308} {i1l) (281) {159}
Does its share , a7% HO% 50k 4a% S0%.
Does less than its share 28 33 27 29 25
Does more than its share 32 3 z 2 2
Other . 22 15 21 o2 24,
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Question 3.8

Dag you believe that Canada today has as prosperous am ecanomy as the United

States?
Census Regions
, Nortn- HMNorth adian
i .6 Total _edst Lentral South MWest  Border
Total 100% 100% 100% 100% 100% 100%

Number of Cases (1200)  {253) (313} (400} {224) ({2185)
Yes 40%  3%% 44T 43% 3% 363
NG &3 45 44 3B 47 )]

Other 17 16 16 18 16 14

-
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Canadian Prosperity

Americans are closely divided over whether they believe
that Canada today has as prosperous an economy as the United
States. A narrow plurality (43% to 40%) believes that
Canada is not as prospercus as the United States. As with
many factual guestions about Canada, there is a high
proportion of undecided respondents. Across geographic
regions of the countyy, there is considerakble variaticn., 1In
the Northeast and in the West, significantly more Americans
believe that Canada is not as prosperous as the United
States. In the North Central region and in the South,

.

however, Americans believe that Canada is as prosperous as

the United States.

Rocent Events in Canadian His*ory

Among the mere interesting factual gquestions . about
Canada weré those cencerning the awareness of recent evenis
in Canada. The survey was conducted not chg atter the
election of the new government. To the extent that
awareness of Canada is' a rough measure of American interest
in polley matters affecting American and Canadian economic

relations, this was important gquestion.
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A sizable majority of Americans stated that they were

net aware of any evehts that have taken place in canada
recently that have caused Canada to be in the news (66%) .
Nearly one-third of Americans (22%) stated that they were
aware of such events. This may be & respectable percentage
in terms of measuring awareness. In a typical political
statewide poll concerning a relatively unknown Senator, an
avareness level of 25-35% would represent a low, if not
unsurprising, measure. Awareness of more Prominent American
public figures might be expacted to range from 40-60%.
Also, Americans are not awars of public issues concerning
reascnably important events affecting their own Iives. 2
<
. : year follewing the breakup of AT & T, for example, half eof
%ib the American people believed that their phcne company was
etill owned by AT & T. Thesa comparative mesasures are
cffered as a perspective from which to evaluate the meaning
of the cbservation that two-thirds of Americans were unawarse
af events taking place in Canada recently, -

B e whiia the conclusieon is unsuéﬁrising, there should ke
no question that awareness of the new government in Canada
is shared among relatively few American households.
Awareness of events in Canada ddes vary among status groups,
however. Those who are aware of recent events in Canada
tend to be the upper end status groups who have been seen to

be marginally less favorable to Canada. High income and

Bt
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intelligentsia groups tended to be more aware (38% and 42%)

than were middle class and lower end groups (24% and 33%).
When fhe comparison is made among census regions, the
¥Northeast and North Central regions were relatively more
aware of events in Canada (38% in both cases) than were the

Southern and Western regions (25% and 2%%, respectively}.

When those who were aware of current events in Canada
were pressed to give further sbecifics, 47% of the responses
mentioned the new Prime Minister. In more than a'fifth of
the cases {22%), economic events were‘cited;u A wvariety of
otvher events that have caused Canada to be in the news were

.
; also clted suggesting that of the 32% of the American people
o who were aware of events causing Canada to be in the news, a
limited number, perhaps only half, focused on the Prime
Minister's electlon a5 an event that made them recall

Canada.
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{Question 3,10

Are you aware of any events that have taken place in Lanadz recently
thet caused Canada to be in Lhe news?

Status Groups

High  Intalli- Middle Lower
Total Incomz  gentsfa (lass End

Total . 1004 100% 100% 100%  100% .
;"—. Number of Cases (1200} (308) (111} {281} (159)

Yes 322 38% aze 24% 133

Na &6 B0 55 75 66

ther 2 1 e i i
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Juestion 3,10.B

Are you awzre of anv events that have taken piace in Canada racenily that
causegd Lanada tg we in the newe?

Census Regions

Can-
s _ North- MNorth adian
e;';s‘ Total  east.  Central South VWest Border

Total 100%  100%  100%  100%  100% 1003
Mumber of Cases (1200 {263}  (313)  (400) {z24)  (215)
Yas. 32% sy 38% 25% 29% 40%
Ng 66 60 59 73 1 - S

Other 2 ki Y 2 L 4
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TABLE 3.11
Awareness of- Current -Events In Canada

% of
Mentions
47% New Prime Minister

© Changing prime ministéers - new prime minister:
was elected/Electing new prime minister

o Election - recent election/National election/
General election/New election

¢ HNew prime minister/New premier
© Change ¢f government - last election went

conservative/Stand for conservatiVe upset of
election

0 ! 22% Economic

© Auto strike = GM strike/UAW strike/Union
strike/Labor agreement

© Quebec province - wants to break away from
Canada/Wants to form their own government

o Fishing laws = fishing trentlas cmnventlonf
Fishing rights

o Strike {unspecified) -

¢ Bilingual controversy - teaching the French
their language

o Letto

© Currency evaluation = Canadian below the U.S.
dollar

© Potato industry underselling U.S.
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10% Events
i : ¢ Papal visit - visit ¢f Pope
; © Queen's visit - visit from the queen

& Michael Jackson concert ~ Jackson visited

T¥ Trudeau

o Trudeau - Trudeau retired/Prime Minister
Trudeau stepped down

o Trudeau's divorge

4% Environment Mentions

© Acid rain - blaming U.5. for acid rain/ash
pollutieon falling Canada

o

1% 2lly Mentions

o Taking in draft dodgers/Defectors welcomed with
open arms/People leaving U.S. and going to
Canada for asylum
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When Americans were reminded that a Prime Minister had

recently been elected and that a new government had come
into éffica, @ narrow plurality believed that the change
would not matter to the United States (34% to 29%).
Interestingly, more than a third (35%) were undecided about
the effect that the change in government was likely ta have.
Across the census regions, a plurality'in_each casae believed
that the election of the Prime Minister would not matter o

the United States.

In the case of those states sharing a border with
Canada, the narrow plurality was reversed and a larger share
of Americans believed that the effect of the Prime \

| o ‘Minister's election would be positive (343 to 29%} .
Examining perceptions across status groups shows that among
high income Americans a narrow plurality believed that the
result would be pesitive., In all other cases, most hbeliesved
that the change in government would not matter to the Unitea
States. Aas in each of the guestions concerning the new
Prime Minister, z sizable number of Americéﬁs wareg undgcided
about the potential significance to them of future

directions of the new government.

When those Americans (29%) who believed that the
election of the Prime Minister and the change in government

would be positive were asked why they believe this to be the
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case, & sizable percentage (48%) of the responses concerned
‘the general feeling that the two nations had ¢lose relations
and a similar cutlook. A guarter of the responses contained
a specific reference to conservative government or the new
Prime Minister himself. Few Americans believed that the
alection would have a negative consacquence for the United

States.
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Question 2,12

Cor hs you may (also} recally Cansda recently elected a new Prime Minister an

' - a hew goverament has come inio office, Do vou feel that. tA7s change wil
be positive or negative from the perspactive cof the United 5tates or do vo.
believs that *t wili not matter to the 1J,5.7

Census Regions

*Can-
., Narth- Morth adian
4 : Total east Central South Hest  Border

Total 100% 100% 100% 100% 100% 100%

Number of Cases f1200)  (263) {313) {400) {224) (215}

Pasitive 294 312 28% 0% 285 4%
Will not matter o
to U.S, 34 33 32 33 e 29
; Negative 2 2 2 ' 1 2 Z

QOther a5 29 37 33 34 33
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fluestion 3.12

As you may {alse) recali, Canada recently elected & new Prime Minister and
3 new government nat come into affice, Do you feel that this chande wilil
ba poEitive or negative from.the perspective of the Unjted 5Statas ¢r do you
beiieve that it will noi matier to the U.5.7

Status Groups

High  Intelli- Middle Lawer

Total income gentsia Class End
Total 100%  100%  100%  100%  100%
Number of Cases (1200}  (308) (111}  (281) {159
Pozitive 29% 33 259% 28%. 28%
Will not matter to U.S. id 31 32 34 36
Negative 2 2 4 1. 2

Other 35 34 35 27 34
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Question 2.12

8-, vcu |y falso} recall Canada recently elected 2 new Prime

that this chanqe will be positive or neaat1va fram the DE*EbEthVE

of the United States or do you believe thet it will net matter to
the G.5.7

Number Will not
of imatier
Total Cagsen Positive to 1.8, Hegative Other

Total 100% {12C0) 2%% 343 2% 35%
Pacific 100% (162) 28% 38% 2% 2%
Mountain 100% { 82) 27% A1t 3% 39%
East North

central i00% {223) 29% 14% 2% 16%
Wast MNorth,

Central 100% { 20} 27% 29% 2% 40%
Deep Eouth -100% {305} 11% 12% < 1% 3E%
Border - 100% { 292} .25% 35% 1% 38%
Mid=

Atlantic 100% {199) 29% 38% 2% 32%
New

England 100% (63) I7% 37% 26%
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TABELE 3.13 ‘
Paositive Reading of the New Prime Minister

¥ of

48% Similar/Clese relatiéns

© Geod relations with Canada/Eetter
relations/They work closer with the U.5./They
want closer ties with the U.5./Help each cther

© Just a feeling/I am an cptimist/Change is
usuzlly for the kbetter

o Clesely related to American thinking/Same ideas
as U.S./Their beliefs are like ours/Policies
are more consistent/Their government will be
more agresable with our policies/Sentiments

closely aligned with ours v
{ .O ' © Would ke in our best interests/Positive impact
an the U.S,

¢ They are close hy/We are nelghbors/Close
neighbors/Next door neighbors

25% Conservative Government

© New Prime Minister is conservative/More
conservative like Reagan/Both men are
canservative .

© Prime Minister has same beliefs as Reagan/Prime
Minister's policies coincide with Rezgan's

© He's pro-U,s./Fro-U.S. attitude/Pro-
Emerican/Positive attitude toward U.S.

© New Prime Minister/Change in Prime Ministers
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4% Hat Trudeany

o Trudeau wasn't aggressive/Trudeau didn't have
the power

o Improve econoly

& Will sstablish better trade
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TABLE 3.13
Negative Reading of the New Primge Minister

¥ of
Mentions

25% Prime Minister Mentions
© Less favorable than with Trudeay

o Prime Minister dcesn't knaow whHat he's doing

15% Corpeorats/Economic Mentions
@ Support of American policies is limited

@ Corporate interests may be hurt
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Relative Sizre of the Canadisn Market

imericans were asked about the relative size of the

Canadian~U.S5. economic relationship. A sizakle majority of
Americans believe that Canada is an average market for ﬁ.s,
goods and services as compared with the nations of western
Eurcope {62%). Only a fifth of Americans helieve that Canada
is= a major market (20%), while others are undecided or
balisve that it is a minor market. This perception differs
somewhat across the geographical regions of the country as
only 54% of New Englanders believe that Canada is an averags
market as compared with European nations. But nearly- two-
thirds of those in the North Central region (64%), the Sou;h
{65%), and the West (62Z%) believe that Canada is an average

market.
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Question 4.1

Do vou betieve that Canadz is a mejor market for U.S, goods and seryices as

campared with sav, the-nations af western Europe, Cgnada is a minar market.,

Qr Canada is abgut averiae in imooriance?

Census Reaians

Can-
) Morth- HNorth adian
! _0 Tatal east Certral Scuth  West  Border
Total 100% 100% 100% 100% 100% 100%
Number of Cases (1200} (283}  {313) (400) (228 (215}
Major merket 204 23% 183 18% 20% 26%
Average , 62 54 64 33 B2 57
l Hinor markez o 11 13 12 10 10 11

.

Other i . 7 10 6 . 7 g 6
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Political Criticism

Aﬁericans are not overly sensitive to criticism from
Canada. A significant majority of Americans {653% to 19%)
believe that when tha Canadians complain about az2cid rain or
fishing rights or foreigh investments that they are acting
reasonalily from their peint of wview. This viewpeint is even
more strongly held by high income and intelligentsia (70%
angd Ti%, respectively) and nearly that strongly held (63%)
by middle class Americans. Only the lower end Americans
have a bars majority that believe that Canada is acting
reasonably (52%). But, even low income are more supportive
than eritical of political and policy eriticisms emanating

from Canada.

4 series of guestions concerning Canadian trade and

investment practices were asked to further assess public

attitudes toward Canada from 2 political perspective. These

questicns were selected to establish a .compariscn with.elite
attitudes that had been investigated in the.éarliar Market
Opinion Research Business Leaders Survey. In general,
Americans tended to disagree with the statement that Canada
practices unfair trade by dumping low cost products into the
U.5. market and disagreed with the notion that imports from
Canada take jobs away from U.S, workers. While disagreeing

that the economic threat of Canadian competition is seriocus,
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Americans supported the notion that without the Canadian
market many American jobs would be lost. The notion that
Canada is an important and reliable source of energy
supplies for the United States was alsc accepted by a
majority of Americans. Thus, Americans currently appear t
support the positive elements of Canadian economic relatic
with the United states and to downplay the potential

negative aspects.

When asked whether they agreed with the statement the
Canadians are basically socialist-leaning, a clear plurali
disagreed, although the divisions were not as clear cut on
this pclitiaal; rather than an EGQanically-cri;ntEd
questien. In the earlier business leaders survey, the
business leadership alse disagreed with the characterizati
of Canada as a socialist-leaning country. Hence, while
American eriticism of earlier Canadian governments may hav
used such»epithets, the commeon U.S5. perceptiorn dees not se
to have associlated these views with their image of Canada.

Finally, a hottom line question relating te Zmerican
concerns over’tanadian—ﬁmergcan economic relations was
whether Americans believed that there is too much Canadian
investment in the U.S. Nearly two-thirds of the American
peaple believe that there is not too much investment. ﬁerj

small numbers ¢f Americans (2% on average) believe that



MARKET OPINION RESEARCH

there 1is too much investment. This perception that Canadian

irivestment 1s not too high i1s shared across all political

regicﬁs of the nation.
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e Politicsl Criticism

Americans are not overly sensitive to critiecism from
Canada, A significant majority of Americans (65% to 18%)
believe that when the Canadians complain about acid rain or
fishing rights or foreign investments that they are acting
reasonably from their point of view. This viewpoint is even
more strongly held by high income and intelligentsia ({70%
and 77%, respectively) and nearly that strongly held (&8%)
Dy middle class Americans. Only the lower end Americans
have a hare majority that believe that Canada is acting
reasonably (52%). But, aven low income are more supportive

than critical of political and policy criticisms emanating

o
®
Erocm Canada.

+F
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A series of questions concerning Canadian trade and
investment practices wers asked to further assess public
attitudes toward Canada from a political perspective. Thess
questions were selected to establish a comparisecn with elite
attitudes that had been investigated in thé‘earliar Market
Opinion Research Business lLeaders Survey. In géneral,
Americans tended to disagree with the statement that Canada
practices unfair trade by dumping low cost products into the
U.S5. market and disagreed with the notion that imports from
Canada take Jjobs away from U.S. workers. While disagreeing

that the economic threat of Canadian competition is esrious,




B |- o

PMARKET OPINION RESEARCH

Americans supported the motion that without the Canadian
market many American jobs would be lost. The notion that
Canada is -an important and reliable source of energy
supplies for the United States was also accepted by a
majority of Americans. Thua, Americans currently appear t:
support the pesitive elements of Canadian economic relatio:
with the United. States and to downplay the potential

negative aspects.

‘When asked whether they agreed with the. statement tha
Canadians are basically sccialist~-leaning, a clear plurali-
disagreed, although the divisions were not as clear cut on
this political, rather than an eccncmically—criented
question. In the earlier business leaders survey, the
business leadership alsc disagreed with the characterizatis
of Canada as a soclalist-leaning country. Hence, while
American criticism of earlier Canadian governments may ha¥
used such epithets, the common U.S. perception dogs not se
te have associated these views with their image of Canada.

Finally, a bottom line guestion relating to American
concerns over Canadian-American econonmic relations was
whether Americans believed that there is too much Canadian
investment in the U.S. Nearly two-thirds of the American
people believe that there is not too much investment. Very

small numbers ¢f Americans (%% on average) beélfeve that
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there is too much investment. This perception that Canadian
investment Is not too high is shared across all! political

reglons of the nation.
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Question 4.2

Do you Believe that when the Canadians complain about acid rain or
fishing rights or foreign. investments that .

Status Groups

_ High Intelli- Middle Lower
Total Income gentsia C(lass End

Total 100% 100% 100%  100%  100%
Mumber of Cases (1200) (308} (111} {281} {153}
Canadz is acting reas-

onably from their ‘

paint of view 65% 70% 77% Ba% 52z
Lanada is blaming the

United States for

their own probiems 12 17 14 19 _ 2

Other 16 14 10 13 .18
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Ouestion 4.3

Attitudes Toward Canada Summary

LT ks g e il

Canada practices unfair trade
by dumping low cost products
into the Y.S. market.

Without the Capadian market, many
American jobs would be lost,

lmports from Cenada take jobs away
from U.5. workers,

Canada is an important and raliable
source of energy supply for the
United States.

The problem with the Canadians is
Lhet they are basically spcialist
leaning.

Agree Meutral Disagree
7L 2% 545
51 2 a3
33 2 53
E5 2 24
2h - 3 45
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(uestion 4.8

Do you think that there is too much Canadian investment in the t.S5.7

Potitical Regions

East ~ Mest A
~ HNorth Horth Neep Mid- Mew
Total Pacific Mountain Central Central  Snuth Border Atlantic England
Total 100% 100% 100% 100% 100% 100% 10% 100% 100%
Number of Cases (1200} {162) { 62) (223) [ 90) [305) [ 92) (199) { 68}
Yes ,_ 9% 9% 13% 6% 8% 112 15% 6% 4%
No |66) 67 63 69 60 61 59 70 74

Other 73] 23 24 25 32 28 26 24 22
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TABLE 4.1%
Descrirtien of Commercials or Ads Seen Recently

¥ of
Mentions
£8% TOURIEM

© 'Tourilism/Tour groups/Tours/Travel for
vacation/Vacationing

o Vacation ads for teurists/Travel commercials,
Tourist ads

o Vacatien in Canada/Vacaticn in Manitoba/
Toronte/Quebec

o ¥isit Canada/Come see Canada/Promo:ing the
countcy

¢ Beautiful terrain/Wildlife and beautiful
{ country/Woods/Mountains

¢ Inviting tourists to visit Canada/Telling
tourists to come visit Canada

o Send for vacation brochures/Travel
brochures/Travel Magazine

i 6 Promoting tourism in Montreal/Travel to
U Montreal /Vacation in Montreal

© Vacation spots/vacation areas

-

© Canada hot spots/Teurist attractions

11% Specific Lacatiaon

o Sporting activities - Skiing trips/Hunting/
Fishing '

o Come see Ontario/Visit Ontario/vacation in
Ontarie

¢ Niagara Falls
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6% Product Identification
o Beer ads/Beer commercials
¢ Restaurant ads/Food commercials

o <Canada Dry Ginger Ale

5% Election

¢ The election in Canada/The election

{(* = Percent less than .5)
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Canadian Advertising and Tourism

When asked whether they recalled seeing any Canadian
advertising, 37% of the American.penple,recalled.having see
advertising from Canada. Nearly half of the ads that wera

recalled were tourist-related.

Tourism is an impqrtant part of U.S. percepticons crf
Canada, More than half (56%) of all Americans have wvisit=sd
Canada. Most (91%) cf these visits were largely for
persocnal reasons, many of them tock place lounger than three
years -age., Thirty-eight percent ¢f the American pecple

N

stated that the¥y know or are friends with~¢anadian5.

Concliusions, X Final Mot

In conclusion, the fastual profile of American
understanding of Canada denctes only a moderate
understanding of the factual circumspances c% the Canadizn
economic situation or U‘S.—Eanadkan relations. Yet, warm
feelings and high tolerance of Canadian national intenticns
prevail. The limited factual understanding is not being
offset by a particularly high degree of gontact or an
awareness of recent events. Establishment of a deeper
understanding might serve as a basis for a network of

Suppert for Canada in case such support was necded in a
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_‘!D political, economic or diplomatic context. Among status.
groups within the United States, those greoups that on margin
ware ﬁcst'supportive cf'CQnadian interests, the lower end,
were also those most likely to support protecticnist
actions. This fundamental orientation of Canada's
censtituenicy may be one of the most serious hidden threats
in the Canadian-aAmerircan relationship, Without a greatar
level of understanding of the importance of the Canadian-
U.3. eccncmic relationship among the canadian constituerncy,
proklems that appear today to be minor could become
exaggerated. Canada's economic interests in U.8.-Canadian
relations are guite substantial and, at pPresent, this high

.
stake ls being wagered on a generzl poocl of good feeling but

&
ﬁo Limited hard core support.

T L D e Lyt i T A ST e B e S R e e A e L e
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Economic Opinion

Leader Analysis

lntroguction

Tris paper presents the results of & stucy of the
at-itudes of American economic leaders toward the Casnadiean
business environment. Marke:i Opinion Research (MOR)
conducted 65 interviews with American business and eccnomic
leaders in mig-April, 1984, The interviews were selected to
be broadly representative ¢f ecoromic leaders from
industries having interests In trade and investment in

Canade. The sectors from which the interviews were drawn

included:
o elecironics
o communications
© energyv )
© natural resources and azsriculture
o services and finance. ang *
o manufacturing !ndustries. '

The Canadian Ambassador to the United States. The
Honorable Allan Gottlieb, wrote to the Chief Executive
Officers of a randomly selected list of companies and trace
associations explalining that Market Opinion Research was

~conducting research for the Embassy enc requested their

cooperation. As & result of the Ambassagor’'s letter, the

\
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65 interviews cortained a higth number of Chief Executive
Officers for = survey of this kind. Others who responded to
the survev Included & range of senior executives, SUCh &s
Vice Presiagents in charge o% Canadian subsidieries and the
Vice President for Public Affairs or Govermment Kelations.
The executives who were interviewecd addressed & numser of
important, lcne-term issues of significance for
U.S./Canadiar relations. Had the resultes been more tied to
specific, narrow iéSues. the results miaght have been dated
(. snd the findings would be less applicable to solving issues
after the new government took ofice. But the issues raised
sucgest thaet while there is overall strong support for
Canads 2s a business envircnment, economic leaders do have &

number of concerns and they tend to be fundamental ones.

Puroocse of the Survev

The broac purpose of the survey cf American economic

leader’s sttitudes was to examine twe broad issues:

o First, are the attitudes of American business
leaders toward Canada positive or negative?
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o Second, what ie the character of bzsth positive
anc neqstive attitudes? To the extent that
there ere negative sttitudes, are they based
upon underlying prejudice ano deep-seated
artitudes anc beliefe? Or are negative views
apparently cauvsed by shorter institutionsai
fesues, such s the {anedian regulatory
practices arnd administrative actions?

The underlying reason for seeking this information was
to identify communicastion strategies that micht be empioyed
by Canadien policy maskers to improve the U.S./Canadian
economic relationsnip. Canadian economic objectives, as
described by the broad range of Cenacian officials who were
interviewed for this study may range from encouragement of
American Investment in Canada (possibly fn specific economic
sectors and under specific conditions) tc improvement of
trade relations to enhancement of. Canadian interests in
diplomatic and legislative forums within the United States
te improvement of tourict interecst in visiting Canada and
many other reasonc. Irrespective of the specific policy
objectives whether relatec to investment, trade, politicsl
or commercial, the purpose of this study of American
economic leaders was to identify potentisl communications

tergets. Having defined targets, the gozl ¢of the research

-1s to improve understanding of the cost effectiveness of

&lternative channels of communication.
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Urgeriving Jesuec engd the Context of the Stuoy

Underiying this study are issues that have been a
subject of desate in the United Statecs and in Caenada for
some time. The Caradien/American business relationship

resresente the largecst trads partnership in the world as the

m

Cansdian anc Am=rican berder is the longest ungusrded
border. Yet, while these twc nations are clcse in terms of
their shared interests in an economic and brcader sense,
each nation has its own economic tragcitions that have been
sheped by its independent pattern of historical development.
The relationship suggests certein basic strategy guestions.
Given the simultaneous closeness and independence, should
Carnada’s ctrategy for advancing its economic objectives be
to reinforce its reiations with its tracitional Friencs..
such as those who &dvocate free trade? Or, shouvld a
communications program to improve investment and tTrade
relatione te targeted at interests within the United States
that have opposed generalized free tracde but might welcome &
special economic relationship with Canada? These strategic
policy questions estabiish a theme that underlies the

examination of attitudes containmed fn this study of American

economic leaders.
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Oh jectives

The objectives of the étudylerez

o,

£}

Ea)

to measurs 2ttitudes of American busine=ss
iesdere and their pergeptions of the charaster
of Trade and imvestment relstions with Camnads;

to meEssute tThe strength of americar busifniesc
srtitudes Toward Canasa in comparison with
other mehtionc;

teo idertify the perceptions of American
economic leaders”™ attitudes toward pelitical
and economic factors that mey affect
Canscian/american economic relaticns; and

to anslvze the factors that may infiuence these
attiTudes.

Fecsegrch Desion SamolesfField

Eiwtw-TFive interviews were Cconcouctes by tefephons Wwith

busfness leadsrs rardomly selected from Bucinesc Wesk’s

annual

Concent

1ist OF AmErican corporations. Ilnterviews were

reted on key ssctors of interest to Canedians/american

relations,
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i

Sample Decian

Tne sam=le error for a2 simple random sample (n=65) is
+ or = 12.5% at the ©5% level of confidence., This means

thaet 25 out of 100 simple random samoles will have their

samzole estimate within + or — 12.% of the posuleticrn velue.
Thus, it shouid be clear from both the statistica)

concigence and the character of the sample itself thet the
value of & study of this kind is nmnot in making precise

estimstes concerning shades of difference between two

celected subgroups, such as the coroup comprised of these
supporting free trade anc the group comprised cof those
opposing it. Instead, this study may be more valuable in
hightighting issues that are of greater perceived importance
to these interviewed anc tc icdemtify areacs of apparént
cicagreement versus areas cof epparent consensus.

.

U=2ta Processing

The interviews were conducted. validatec and edited in
MOR’s telephone facilities in Detroit, Michigan. The
completed interviews were coded and keyedg snc data run In

the home office of Market Opinion Research, Detroit,

Michigan.
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Section 1I:

The Bottom Line lIssues

Amonz the cuestions thet were posec to the American

economic lezders, four core:quectionct concerning the issues

of createst importence tc the study offered the grestect

D
M
()

incighkt intc business ettt ituoes. Trnese guestione prob the

¢ whether Canada’s pusinscss envirconment fis
perceived as welcomineg U.S. investment:

. © whether the U.S. should do more to protect its
\{'f.‘ economy ageinst unfeir trade;

o whether Canadians are perceived as engacing in
unftair trage practices

© how Caradzs compares with cocther trading
partners.
Interestingly, the stuldy revezied some quite positive

resulte oversll, but leces €

U}

vCir

m

Sle resuclits were found among

certain subgroups normzally tnought to be Canada“s best

"friemge". In answer tc the cuesticon, "Would you seay thal
Canades welcomes or does nct weicome U.S. investment?", 48%
said that Canads welcomed U.S. investment, while 407 said

that they believeg it did not.

when the economic leaders were askegd whether the U.S.
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should ¢go more to protect agsinst unfair trade practices,
57% s&ig "“wes, the United Stetez: should do mora". while 3B%

said that it should rmot,

When asked whetne- Csnadians engsge in unfeir 4rad

10

wo—to-one {£3% to TI%) =2id that

Henece, the American economic leaders, while nct
o vnanimous, belisveg thet Canscs welcomed U.S. investment,
that Camadiane do not practice unfeir trade, and yet the
business legders strongly faveregs ULE, sctiom to protect

zgeinst unfair trade. To the extent that Canads is
gifferent izted from other mEtions, sns thus not 2 nation
From wrnich the Ameritaﬁ economy showlsd be protected, this

.

semntiment Tavorinmg protecstionism wouls ampoesr to b poc-itive

for the Cansdian/americar ecgnomic relatic shis.

Wher Camada iz compared with other trading partrners.
croups of equal size believe that Canana is more Fair {(£3%)

or the same (42%] s:c other trading partrners. On the one
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'
EAld

handg, it is important to note that this assessment means

that BE% ©f thecese esked believe that Canags is fairer or the

same as other tracing pariners. Yet, the impeortance of the
response ie thet Canzda is not clearly cifferentieted from

o}

Ther trading parthers. If clear ciferentiation of Canaas
gs & "fzir" tradinc retion (ses the bottom lime gquestion 3)
is importent. then this question suggests the existence of
the probler that en indistinct image may hold for Canadian

. economic interests.

The Business Environment

Figure } (Groups of lnterecst) arrays each of the
subgrcups of the total semsole that were asnalyzed. The
cuestion of whetner Canscz welcomes U.S., invegtmett is

compared in Figurs 1 with each of tnese subgcroups.
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Figure i: Groups of Interest

Ou 23 Cgnans Welcoms U.5. lrvestmert?

Tes Ha Dher

Everyone--Tota! Samsle (E5) 48 40 1z YO0
Energy Compsnies {i1B) S 33 17 iB0%
Can. Border Ststes (D3] 35 57 10 1007,
cenior Exec. Level (15} 42 A7 l& 160%
Feirmess Supporters {(20) a5 45 20 R efei
Fzirness Dbjectors Fazs = 23 = 1 00%
Fairer Partmer Supporters (26) 35 Eo I 100%
Sams As Others (2B} 87 2 1t 1007,
Protectionists (37%) 46 ai 13 10d%
Free Traders (ZB) = 3s L2 100G%
Fersonz| Experience (435) A7 a2 11 100%
No Fersonal Experience (20 50 35. 15 1005
Cenadisn Paper Readers(22) 59 27 i4 ooy

This chart illustrates some interesting conclusions.
In contrast to the tragitionzl view that ensrgy comoanies
are the mest negaltive toward Can=ds, the majority of the
reoresentatives from ensrgy companiss felt CEQ§sa‘welcomed
U.5. investment. Dn the gither hand, 5 majority of company
recresentastives with headquarters in stetes bhrdering Canads
felt that Canada did not welcome U.5. investmenst., The
Righest level executives., those who were Chairman of the
Board or Chief Executive Officer, were spllt on whether the
Canadian eroncmic environment welcomed or did not welcome

U.S. fnvestment., Among the minorlty group that felt that
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Camadz practiced unfair trade, a majority of the economic
iezders felt thet Cansds was notl a busipess environment That
welcemed U.€. irmvestment, whnile the group. thet felt that

1y Lret

"l

GCenesian: cdid not prectice untsir tragoe f=lt sLtréon

Conzds weicomes UB.S, investment.

Among Those who FElt thest Canads was fsirer than other
trading partmers, & mejority did net feel that Canads
welecomes U.5. investment. On the cther hand, = msjority of

2ms 8% Dther traging

e
o
U
Aul

those whizo Ffelt that LCesnads

pErthners. fEit that Cenads welicomed U5, imvestment. This
is &2 5Bemihgly contracictory conciusion. Intuitively, those
who were most favorabie toward Cenada would be presumsd to
be most favorsbly Sisposed o ite business environment. Cne

of the stulv’'s most concsistent conclusions wss thai thoss
wrhic only think Canads iz being "&s fair =c Gth;}ﬂﬂ Bre more
likely to think favoratly of ite Bucinmess environmsnt. On
the otner hand, thsée who, Feel thst it is fairer than other
tradinge partners are sosoicious of the Canadian business

environment, but apparently 1ess 50 than in the case of

other rnations.
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Among the aroup that migrnt be labeleg "protectionists”™
as they feel thazt the U.S. shoulo do more to.protect against
unfzir trade, more felt that Canada welcomsd U.S.
investment. The protectionist group was more evenly split
than the "free tTreders" who felt, by & sizabie msiority,
that Carnace weicomes U.S. inmvestment. Those with perscnz!
experience in Canada were more evenly split &s to whethér
Canadz’e environment weicomed U.S. investment, Among those
with no experience, there was a stronger mejority thsat
Canacze welcomed U.S. investment. Perhaps most interesting,
those who read Canadian newspapers were the strongest
supporzters. of the notion trnat Canada welcomed U.S5.

investment.

Protection‘sm versuys rree Trase

B
)

In contrast to the see2mincly poeitive conciusion that a

19}

mz jority of the American economic leagers felt that Canaca
welcomed U.S. investment, & 2-to-1 mejority of the leaders
felt that the U.S. shoulc do more to protect against unfair
trade practices. The group that thought that Canaca was

fsirer than other trading partners felt most strongly thet
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more should be dore to protect aspainst unfair trade. Those
who felit that Canada wac the sams as other tfading partnerc
supsstted the notion that more should be oone to protect the

U.S., but lese strongly than the firet group. (See Figure Z).
Figure 2: Protectiorism

Ou 38: Do you fesl the U.S. should do more to protect
ggainct unfeir trade practices?

Tetsl Feirer Same

{E5) (28 {ZE)
Yes 57 £d =1
NG 35 e 4%
Other 5 A 7

180% VO0% 1a0%

Whern zzked “How should the U.S. ds more té‘pratect
ggainst untair Trade”, THe ecznomic lesders cited 2 numder
cF~5mECjETE igesas, Tngltuding regiproca) trode sgresments,
enforcing fair trade laws and eliminating trade barriers.
Figure 3 lists their conclusicons. A number of the issues

that have been of concern to U.S5./Canadian economic

relations for the past decsds are mentipnec as protectipntst

gctions thet should pbe undertaker,
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Figure 3: How Should U.S. Do More

Qu 2¢: Do vou feel that the U.S. should do more to prexect
i unfzir trade practices?

* of Responsecs

Tote!

(37
Reciproca! trese 27
Enforce fair trace laws 24
Eliminate/Oppose traoe barriers 18
Fersuaoe cthers to open markeis 11
Enrorce anti-dumoing 11
Be sensitive to Caradian feelings 11
e re=zlist ic on no teriff 8
lmpose cuctas 5

in answer to the aquestiorn, "Do vou think the Cznacians

engace in untTeir trade practices?" 2 has been noted, & 2-
to-1 majority otjectec, steting that Canacdians ‘do not encage
im unfeir traoe, Eoth the protectionists and the free

traders. those who felt the U.S. should do more to protect
agzinst unfair trade, and those who felt the U.S. shoulcd nct
dc more objected to the notion that Canadians practiced

unfair trade by roughly the same margin. (See Figure 4.,).



MARKET OPINION RESEARCH

-15-
Figure 4: Cenadian Fairness
Qu 40: Do you think that the {anadians engage in unfair
trace practices?
u.s. Do Not Do
Totat More More
(E5) (37) (2%)
Yes 31 32 24
No €5 €5 68
Cther 4 2 =)
100% 100% 100%

Wnen the minority grous whno believes that Canadians
practice unfeir trade is eskec what specific trade practices
are unfeir, e range of responses was cited. These included
Canadian tariffs, restrictions on advertising, the foreign
Investment Review ftoency and the Nationzl Energy Pian.
Notably, these objections were specific anc cdmcréte while

the rezcsons cited in supporit of the Canadian economy were

more generel. {See Figure 5.)
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Figure S: Unfair Trade Practices

Ou &1 Whick chnes?
% of Responses

Total

{e0)
Tariffs on imports 15
Reetrict mdveErtising 1
FIRL/NEP 16
Dumeime 10
Restrictions 10
TEaxes 5
Raw material subsidies 5
Exports 3 X Imoorts 5

Fereeotions of Canmsds 8285 = Tradino Partner

The economic leaders were gsked 4 compare Cansda with
other trading. parthers of the U.ES. ln‘answer to the
guestion, roughly esua! numbers Felt thet Canads WSS Mmore
feir as felt that Canads was the same &s Dtheffhationsﬂ {h
sum. B6% had positive or neutral resporses to Canadian
fairness &5 compared with other trading pertners.  Yet, it
wouid seem to be more 1{kely that Canada would benefit from
the positive feelino with which the U.5. /Canadian
relationship is held, if Cosnads received & mors strongly
positive response ameong the group that felt that Canadda

welcomed U.5,. trade and investment asnd among those who felt

tﬁat the U.5. should
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not do more to protect aegainst unfair foreign trade. A

mz jority of both these groups felt thet Canaca was more fair
than other naticns. Yet, pcth those who support the
Canadian business environment anc those who are free traders

have traditionglly been viewed as friends. (See Figure 6.

Figure 6: Comparison with Trading Partners

Qu 42: How would you compare Canadas with other U.S. tracing.

pertners —-- more fair, lecss fair or the same?
Not u.s. U.S. Not
Total Welcome Welceme Do More Do Mare
(65) (25) (31) (37) (25)
More fair 43 54 35 es 36
Same 43 25 g5z 38 48
Lecss 5 & 3 3 =
Other g 4 5 16 . & :
1007 1007 100% 160% 1007

Another conclusion thst might be drawn from this
finding is that the issues that concern Canacdian/American
economic relations today may be more deep;seated end less
superficial than is often thought to be the case. | f the
problem in trade relations between two nations fs that there

are a limited number of short-term, institutional obstaecles
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the%t affect relations, then it might be inferrec that there

woulc be & constituency of support.

However, the survey results in the MOR Economic Lesascers
Survey suggecst that those who feel thzt the Canadian

.‘mess climate welcomes {nvestment and who feel that the

s
[
mn

U.Z. meed not &0 more to protect itself sgeinst unfzir trage
aooezar ta be the cones who feel tnat Canaga is ne more fair
trisn other trading partners. In 6ther words, these
sympathetic to free trade ideas see Camada to be egual with

{ . o%ther trading partners. If this group is & constituency of

support for Czsnads, it is a weak one. On the other hand,

-

those who would do more to protect ecasinest unfeir trade seem
to feel that Canedza, while not welcoming U.S. jnvestment,
haes & better business environment thzn cthers. Canags’s
supporters mey be these wno differertiate Canads but are nct
susporters cf freer trade. Thue, the patterns of Eupport
ant neutral constituencies do not seem to be affected by
short—-term arievances. The moet clesrly supportive Am=srican
executives and business leaders towards Canadz were more

likely tc heve hac protectionist rather than free trade

views.
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Section 11:
Compar ing Canads

with
Other Nations

The economic lezsders were acsked to rank Canadzs ch 2

zero to ten point scele to compare Canads with cother places

(N

ThzT mign%t be chosen for investment. {See Ficures 7.

n

Figure 7: Investment Ranking

Qu 12: 0On a8 zerc to ten pcint sczle, how would you comzare
Caneds with other places American companies might

invest?

Best Gooc cad Werse Ave,
Pisce Plece Lversge Place Place Score
Carnads ie £2 18 8 - €.69
Japan 14 52 & 18 2 €.42
G.B. 11 4z 31 12 -- 6.21
Australis € 52 25 12 - £.16
lrelanc e 3 17 Z2e 2 5.75
France - Z25 2% 43 & 4,45
Mexico - 18 17 49 c Z.B2
Brazi{i 2 23 S e P 3.68

Figure 7 illustrates the responses to that questiocon.

As with other pollis and comparative scales. Canads is
favorably regarded. Canada is ranked first with an average
score of 6.69, Japan is ranked seconcd. Notably., & higher
percentege of respongents felt that Jspan is the best place

to invest while, 8t the same time, some statec thet Janan 1z

-



-,

MARKET CPINION RESLARCH

the worst piace to invest. The distrioution of Japanese
s-corec ie thus broager. C(anacz’s score is highest ana is

supported by more consensucs than i the case for Jaoan.

Figure 8: Verbatim Responses to Canads Ranking

Ou 12-1¢: Wnv €id you give Cznec= tne score vou did?

Positive H=

(14

cones:

- Proximity to market/Similtar market

- Static economy/economic conditions/econcmic
chapiiity

- Similar cuitures/Cult_ral compatitbility

Neast ive FKezcons:

]

- Canacian nationalization/Moving toward
national ism

- (Cezmadiam interference/FProbiems witn covernment
- Taxes/Taxees toc high .

- Feaderzi regulatory iewe ¢f coumtry

T

- lnezetility/Toc demeraent on palicy

The respondents were asked why they gave (Canads the
score tThat they did. Figure & lists some of tne more
prevalent verpbstim responses. The pceitive reasons for the

score given to Canada were more genersl, including phrases
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such ec "proximity to the market" and "stable economy”.

neczt ive rezsons that were cited for giving Canads e

particular score were more specific. These responses

illustrate tne fect that American economic lesders are more

)
]

criticisems and prozlems with Cansdian

rt
J

specific in e

(¢

imvestment than are thz2 supporters,

To put trhe comparative rankinc of Caermadian investment

in context, the economic leadsrs were zsked whether they

woulc choose teo invest in Carmada or the Unites Stetes.

Overwhelmingly, the business lesders chose

of 83% toc 3%.

Figure 9: U.S. versus Canadian Market
Qu Z32: WwWrich place would you choose to irvest?
Not LS. Nct
Total Welcomes Weicome Do More Do Mare
(€% (26 (Z1) {27 {23
Canade K 4 2 p3
u.sS. 63 96 g1 78 88
Other i4 1S 16 g

The group who felt that Canasda 0id not welcome

fnvestment, the feelintc was even stronger thet they would

The

the Unitec States
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invest in the United States. The oroup that felt that the
United States should do meore to protect against unfeir trade

cnclusiorn that it would

0

practices was more uncertgin fn its

prefer to invest in the United States.

The first qguestion eskec in the survey requested &

it

3
n

general reaction to factors arfecti coing bdsiness with
Cansads. In response to the open ended question where
busine=ss leaders were not premgted for & response. the

reasans cited for chocsing the United States 25 their

RO

. oricrity place of investmant inciuded their percepticn of
the U.S. market =s having fewer restrictions and being more
stable. There wac &n element of chauvinism in some of the
responses, but, by and iarge, stability of the marketpiace
appeers o have been g strong vaiue arfecting investment.

percepTions.
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Section 111]:

Political Economic Factors

The American business leaders were askes £ series of
questions about their perception of politiczl and economic
factors that affect the CanaZizrn markezolace. They were
asked whether they sgreed or disacreed with stetements in
which There wae & key phrase That identified & particular
pocint of view commonty held agbout the Canadian economic
climat=z. One such key phrase was “the probiem with Canacs

wze that Canacisns o not uncerstend the free marketslace"

A mzjority cisagreez with this ststement. A second phrase
thzt Canadzs wes "e cood piace to invest &< long e&s one

understood certesin Canacian netional pricorities" wac

favorabiy receiveg. & majority agreed.

4 stztement That incloeded the phrase that "“"FlRaA

L}

(Foreign lnvestment Review Agency) makes it difficult %o

invest witnout & Ie-rinie hacele"” received tThe strongest

aore=sment of 2il. A statement that "prowlems in economic

i
i

relations with Canadz were limited to certein gpecific

sectorse™ received 8 strong majority of support. The

statement that "problems with investing is that Canadian
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governments have been Sccigiist-leaning'” alsc received

susport but the statement thet Casrnagde is "undenendsbie

because of ch&nges in cove~nment poiicies"” dic not achieve &

cornsensye, The cisaoreement may iTseif be interesting as it

{1lustrates sharolv diFrtering views of Canadz’'s future.

From thie list, the sTtrangest agreement was

«

concentratec ¢n the notion trst FIRA maaes investment

difficult Some may conciuce from this that &n institutionzl
i‘ obstaecle ratnhner than @ desp-seeted underlying belief that

investing in Carnads wase gifficuelt because of underlying

crobhlems.,

Figure 10: Economic Political Views
(Strength of Agr=zement)

Tztet P-otectiorist Fres Trade

{85 (37 1257
FIRA Oz jection 7z 75 6
Sectorsal £5 &z (3=
Sociaslist 57 ] 58
Nationa) Priorities St % &0
Unoredictabie 5& 25 5
Not Free Marketeers 25 24 28

In Figure 10, the political economic statements are
[
’ . ranked in order of the strornaest agreemenit. These views are

contracstea with the aroup that ic most protectionist and

-
.



MARKELT OFINION RESEARCH
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those who are free traders. The protectionist group ic even

@
rt
4
0
J

I}
B

b
2

-

the free trade croup is lece sewvere in ite conoemmation cof

FIRA& anc more supoortive &f the notion thza+t proolems are

ts obliecticon to FIRA than tne eaverage: while

Cverzll, these meassures oFf American bisimess attitudes

&ppee~ to ltena support to the notion that the institutions

obstacles, such 2= FIRA enc the Nstionz) Energy Plen, were

]

severe proxlems for American business leacsrs gt a time when

Cznacien and American foreign trede profescionstls know tnhne
changes hzad glrezady been mass. This conclusion suggaecsts

thet change in the image cof thece &sencies heas been siow t

takwe place.

bw Americar busimecss ieader

"

. A chenges in govermment
policies that may heve alresdy addressed these icssues mav
fact be weill-targeted. The survey indicated tnat American
businecs attitudes toward Censadz are pocsitive andg that

Canagde comparecs favoranly with other trading partrners.

in




‘£tates, those who felt That Czaszds wes fairer jn its ec
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k)
The dets indicates 28 wel' That it mey be most
important to concentrete on (aaade s aaility 4o
differentiate its imsges from tnst of other nations. In

coing =2, the selsction of the communicaTions chanmel i g

kev veriazle. The scurce ©f inTormztion that Amsrican

bus imess lezdere use to obteir informsticon epout Canasds
illusTtrates tnat only g thRirg —=a2c Cansdian pepers: =nofher
third said thet tney use U.5. ospers.  This wss more

promounced ameong senicr execotives as well. In &11 cases,
the most precominant source of intormetion 2bout Cenads wWes

received by company represemts=Ttives lorcated in Camads.

interesting SuesTicns aTout trz strongest srezsz of zupport
for Canacsas versws other LTredirz parohsss. in The Unites

ot

[Hulals
than oTher V.5, tradine partners were, by sng tsrge, moré -
protecticnist in Their oriertetion towar® U.S. ftracs policy.
Those wino felt thet Canads we: "the same g others"" werne
more supoortive of free trade. The imolications of this
lronic reversal of the assumec origntation of friends =nd

non-—supporters could be important for Cangda’s

Tcommunicatione with key econcnic sudiences in the U.S.
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Canede might place orester emphazis upen interest aroucs and
upon targeteEd communicaTish ©o narmelly protsctionisT

guzienres to builtd upon their constituency of suoport.

ime gifferences in ettituce =qd crientation botwesn
tracitional friends gnd zsupporters of fres trade gnd tThose

avor Lazrads over gther W.S. treding pariners ungerlinec

X
)

4]

“h

There will bz timgs when Canszsz’s siliznces with the

to sthiew

ng esconamic obiectives. In zuch caszes., the issue
¢f mebking the poszitive ressons for support of Cansags mire
ciegrly understocd will heve o be aodressed.
Alternstively., this reoort slse highijsa=ts tre potentisd

gawvsnitaces to Caragdian trecs zno investment oo jesctive: of

whI 2re not gensrzliy supDortive oF free Treade. but whio ars
spzcifically pro-Lansdiarn in Ttheir crient=tion. In either
case, 2 carefully designed communications program is

imoortant te sccomelishning Camada’s objectives.
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