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SPECIAL FEATURE—Picture Post Cards
PRICE $1.00 PER YEAR.

OfMce of Publication 10 Front Strect East, Toronto.

VOL. XXIii. No. 3.

ORSELLERATIONE

OF CANADA

Covers the Entire Canadian

MARCH

The New Idea Trade Newspaper that Shows Retailers How to Sell Goods.
Field and has a Growing Circulation Abroad.
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S0l 00 saee Joseph Gillott’s Pens

Every stationer should stock these, the premier pens, by

[N
Amn e o006, 0946
nesa ¢ O™ Y& ﬂe’ the premicr pen makers, Joseph Gillott's pens have
il long held an exclusive reputation for varnety in maks:
and shape and point, and for their perfection of finiaki,

Y- W= B Y & Yot ¥
The founder of the firm of Joseph Gillotz & Sons took
out onc of the original patents for the making of

stcel pens.
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that sells tachs
Ash vour jobber or
ELECTRIC SIGNS

FHawhes-Tachson Co.. NMahers

82 Duane Street, M. V.
advertise you night and day. Without ques-
tion the cheapest and most cffective method

of advertising to-day
We have an excellent proposition to make
in most Canadian cities for merchants to use

electric signs.
Let us hear from you, and we will send

you circulars.

The Martel-Stewart Co., Limited
Montreal, Canada




BOOKSELLER AND STATIONER

Our

Annual Import Season

OPENS MARCH EIGHTEENTH

WING to the enormous rauge of samples of European Art
Novelties which we will show for import for the coming
season, our representatives will only be able to make displays
in the larger centres. Arrangements will gladly be made to
have the trade meet our salesmen at the most convenient point

and we cordially invite correspondence as to appointments
with any of the following :—

Mr. 1. C. Woobns

Mi Lonse Twiss } Manitoba and West.

Mr. JouN ALLEN )

MR J. A. GULBRANDSON, Montreal, Ottawa and Quebec.

g{:: (l';fos-} }3’:(’?: New Brunswick, Nova Scotia and

M Ed. T1AzEN S Prince Edward Island.

Mu. Geo. Bryaxt—Central Ontario.
M. J. B. Fraser—Eastern Ontario.

Mur. Wy, Woons—Western Ontario.

“Thou shalt see, thine eyes shalt be thy judge.”—Mer. of Venice~2, 5.

Warwick Bros. & Rutter, vimied

Import Dealers in

Foreign Novelties. TORONTO
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BOOKSELLER AND STATIONER

ALL THE
LEADING WHOLESALE

Stationery and Fancy Goods Houses
SELL

GOODALL’

PLAYING

CARDS

AAAAMAANA

AN

A. 0. HURST - 24 Scott St. - TORONTO

Higgins' Drawing Board
and Library Mucilage

lS everywhere admitted to be
the most desirable adhesive,

for the uses intended, ever put
upon the market. It is & semi-
fluid, of great strength and body,
especially prepared for mounting
paper on the drawing board, for
tepairing and labelling books, and
for wood, cloth and leather work
geoerally. Librarians have found
it exactly suited to their needs,
¥ and it Las become recognized
, asthe only adbesive for library
work that gives perfect satis-
faction. For use as an ordigary
mucilage or paste it may be diluted
with 2§ to 50 per cent, of water.
‘This article should be carried by every progressive dealer.

HIGGINS' AMERICAN DRAWING INKS
RLACK3 AND COLORS
The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO. Manufacturers
XEW YORK - CIHICAGO - LOXNDON
Mala Olfice snd Factory, BROOKLYN, N.Y,, U.S.A.

SHOW CARDS
so PRICE TICKETS

are of just as much importance in a_well
dressed window as the goods themselves. They

SELL THE GOODS if made with

CARTER'S

NEW SHOW CARD INK

Mark-a: (e

SEVEN LUSTROUS COLORS:

-Blue, Green, Purple, Black,
Yellow, White and Red

WILL NOT CPRACK WHEN DRY
Ask your Stationer for Sample

The Carter’s 'nk Co.

Boston Now York Chicago Montreal
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BOOKSELLER AND STATIONER

AGGOUNT BOOKS

Standard Make A!'l Styles and Sizes
Stock Very Complete -Undoubted Valuw

VOV VVLVAV VLT LLVL VRV VVVNCVCUGS
.

“Sports”’ Playing Cards
THE BEST VALUE

IN THE MARKET.

ONE OF MANY
VARIETIES

Leaders in nsccond
grade —- GOOD
LUCK and ST.
LAWRENCE.

SPECIAL CARD FOR
WHIST PLAYERS

bl i

We are hzadquarters for PLAYING CARDS
M ADE IN CANADA.
Stylc and finish equal to Imported Cards.

Advertlsing Cards of all sorta~Novel Designs,
FOR SAMPLES AND PRICES APPLY -

The UNION CARD & PAPER CO.,

Limlited

MONTREAL.

QSN C LN INNEL TN XS S S S 0 2 % 2 23 2 2 2 2 3

LACROSSE DESION.

ART CALENDARS
GREETING CARDS

Samples for tho coming season shown
very shortly. The Truly Artistic Produc-
tions pubtished by WOOOBURY E. HUNT
~This year's designs will be even an
improvement over former sfforts.

ITALIAN HAND MADE
PAPER and ENVELOPES |  [EKREIIED
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8vo and square shapes—-Boxed 100 in
sach Splendid Value,

We have now a full assortment of our
own exclusive line

INK STANDS The Records Alone Will

Best desizns and make. Excel anyim- Yield vou a Big Revenue

ported- -Get illustrated list. One Bookseller sold over $15,000 worth of our
Records in cnce year.

He wasn't a wonderful man, but he had the good
sease to know that Berliner Cram-0-Phones and Viotor
Talking Machines arc here to stay, that the demand for
records is unending and that he who follows the advice
of the maker is the man whoscoresthe Order Bull’s Eye.

Why don’t you talk 0 us as we talk to you?
\Why don’t you ask us to prove what we say?

DISTRIBUTORS FOR CANADA,

. Maritime Gram, Co., -+ - Truro, N.S,
e . J. & A. McMilisn, - - . St Joha N.B.
. . Clark Bros. Co. «  Winnlpeg, Man.
Dyke, Evans & Callaghan, - Vancouver, B.C.

R. S, Willlams & Sons, Limited, Toconto, Ont.

Notdhelmer Plano snd Music Co., Toronto, Ont.

Royal Stores, Limited, . St Joha's, Nild,
FBROWN BROS. Write your nearest distributor.
| Wholesale asd Mamshicuring Stafiosers  LIMITED THE BERLINER GRAM-0-PHONE CO.
§1-53 Walliagton Strea! West . TORONTO OF CANADA, LIMITED. MONTREAL

L
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BOOKSELLER AND STATIONER

THE SAVORY

Calendars, Xmas Cards, Pictures, Post
Cards, Private Xmas Cards

Hand Colored and Plain Platinotypes and Carbons. The Highest
Grade Line in the World. Affiliated with M. Munk of Vienna.

Our line of Private Xmas Cards is truly wonderful.
READY NOW. \Visit our Sample Rooms or drop us a line

and our representative will call.
We are anxious to secure jobbers in all parts of Canada.

MENZIES & COMPANY

19 WELLINGTON STREET EAST, TORONTO, CANADA
Sole Canadian Agents, E. \W. SAVORY. LTD., Bristol
LYONS INK, LTD., Manchester, Mfrs. of the famous 2 CLUCINE.” DORENDORFF & CO., London, Eng.

LANDEKER & BROWN, London, Eng.

NOVELTY POST CARDS

Copyrighted and Manufactured Exclusively by Ourselves

Leather Cards —Appliqued VelvetiFlowers, hand-painted, ln.'\uul'ul d«..sngns. sunlubl)

lettered .. .- . 86.00 per 100
Linen 8tock Cards—Same designs and finish as aboxe . . . 5.00 100
Leather Cards —Appliqued Velvet Maple Leaves, catch Camldmn sayings .. 800 - 100
Linen Stock Cards—Same designs and finish as above .. . . . 5.00 ** 100
Leather Cards —Appligued Flags, Canadian, French and \nu.ncan ‘e o 8.00 ** 100
Linen Stock Cards —Same designs as above . . .. .. 500 * 100
Leather Cards —Appliqued Leaf and Local View. Re:\l phomgrnphs from any views 6.00 °** 100
Linen Stock Cards—Same designs as above . .. .. .- . . 5.00 ' 100
Leather Cards —Burnt Indian and View as above . . . .. . 6.00 ‘* 100
Linen Stock Cards—Same designs as above . . 5.00 - 100
Leather Cards —With beautiful embossed “Tcdd) chs" :ul:u.hcd Clever comic

sayings .. .. . .. . 8.560 100
Linen Stock Cards—Samc designs as above .- .. .. .. .- 7.50 * 100
Linen Btock Cards—\Vith Burnt Leather Novelties auachcd Comic wording -« 350 “ 100
Tag Cards —DMeta! Novelties attached. New designs .. e 1.50 * 100

Each of above lines contain niarge assortment of designs artistically decorated by hand.
A sample nssortment of 100 cards sclected from abovce lines, no two alike, sent for $8.00.
No cards in the market meeting with like success.

Scnd for general catalogue, which will be off the press shortly,

YOUNG BROS., ™R eox " Toronto
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CONCERNING

Calendars

FOR SEASON 1907-8

THE CALENDAR situation always demands radical changes, and realizing the difficulty to surpass the Brililant
Assortment shown last Scason we start to work carly, having the co-operation of the Loatting Publiohers, and
from the samples we have seen (many only in dummy form) are more Enthuelastio than ever that they will be
highly Appreoiated by the Trade.

WAIT AND SEE OUR LINES

as they will not be last Season’s designs, that some publishers have an over-production, and are showing as
they claim carly—late would be more appropriate.

OUR NEW DESIGNS

To produce an absolutcly New and Original Line of Christmas Cards and Calendars, months of study and
work on the part of the Best Artiats are required.

Samples will be shown by our different representatives by about 1st April.

Lines of EXCLISN PROBUCTION, absolutely new, and representing the latest ideas, cannot be shown before
that date. We, therefore, know it will repay you to sec our samples of

NEW PRODUCTIONS

belore placing any orders, as they will appeal to every buyer who demands the most unique and artistic lines.

YOU WILL BE INTERESTED

Christmas Cards and Calendars designed by Artists of renown always have the largest sale, as the selcction
of such indicatcs = Refined and Cultured: Tasts. The Trade will have an opportunity of selecting the most
Attractive and Sateable cver offered by

The House of Canada for Cards and Galendars

The Copp, Clark Co., Limited

64 and 66 Front Street West

TORONTO - CANADA
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‘BOOKSELLER AND STATIONER

C.C.C.

POST CARDS

NEW “ART’ SERIES
FOR FRAMING
Beautitul Landscape and water Scenes, etc.
42 different subjects, price, $1.50 per 100 cards.

“SCENIC”” SERIES
Views of 61 Towns and Districts in England, Ireland, Scotland, etc.
12 views, all different, in each packet, price, $1.80 per dozen packets.

“ART’ SERIES
Over 100 ditfterent subjects, including 6 Teddy Bears, Chink,
Crinoline Girls, etc, Post Cards, price, $1.56 per 100 cards.

LOCAL VIEW POST CARDS

Send for prices and specimen cards showing work done in these from customers’ own Photos.,
Black and White Collotype ; Hand Oolored Collotype.

CANADIAN “CARTOON” POST CARDS
No. 100—For investment in CANADA. .
No. 600—Uncle Sam looking at map of Canada and saying :—*'*Waal say. [ used to think I had
the biggest land that lay out-doors, but it looks as tho’ CANADA had mc beaten,”’
No. 700—John Bull and Uncle Sam driving through our Wheat Fields in Western Canada: —
**A fine country, but darn it all, you can’t see it for Wheat.”

No. 900—Now then altogether :—*The Maple Leaf Forever.” Price, $1.50 per 100 cards.

“FAMOUS PAINTING” SERIES

Reproductions from the work of renowned Artists, 48 different subjects, price $1.50 per 100cards.

LEATHER POST CARDS
100 assorted in a packet, price $3.50 per 100 cards.

SECTIONAL OR PUZZLE POST CARDS

10 different subjects, 4 cards in each set, price, $6.50 per 100 sets.

ACTRESS POST CARDS
Pictures in Black on Glossy cards of all famous ENGLISH ACTRESSES.
Price, $4.80 per gross of cards,

EASTER POST CARDS
A large variety appropriate for this season, $1.50, $3.00 and $7.90 per 100 cards.

REVOLVING DISPLAY POST CA RB RACKS
Hold 2,500 Post Cards, price, $3.25 each.

— -

Send for Descriptive Catalogues or an assortment of above lines. Special prices
in large quantities.

THE COPP, CLARRKR COMPANY, Limited
64 and 66 Front Street West, TORONTO, CANADA
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@ THE TELEPHONE

Is a companion, friend and servant combined,
lavaluable for convenlence In the household.

LONG DISTANCE TELEPMONE SERVICE

11as no equal for the facility it affords {n business life.
Full particulars as to rates and service at the near-

et office of

THE BELL TELEPHONE COMPANY OF CANADA

ESTERN s | 220

SSURANCE —
® ¢ ¢ COMPANY. | MARINE

Mead Oftice Caplitat - $1,500,000 00
Toronto, Assets, over - - 3.460,000.00
ont. Income for 1905. over  3,680,000.00

HONM. GEO. A. COX, President.

J. J. KENNY, Vice-President and Man. Director.
C. C. FOSTER, Secretary.

IF YOU WANT

the best weekly list of New Books published
in Great Britain and Ircland, with titles,
sizes, prices and publishers, subscribe to
The Publishers' Circular end Booksellers'
Reoard, published weekly at St. Dunstan’s
House, Fetter Lanc, London. Post free for
52 weeks for $2.65, prepaid.

IF YOU WANT

to obtain out of print and scarcc works
about Canada, or on any other subject,
subscribe to The Publishers’ Circular (sce
previous paragraph for particulars). Al
subscribers have the privilege of a frece ad-
vertisement of three titles of Books Wanted
(each title not to cxceed 10 words). On
an average over 2,000 Books \Vanted arc
advertised for cvery weck in The Publishers’
Circular,

IF YOU WANT

te know what new books are coming out in
the United Kingdom you should subscribe
to The Publishers’ Circular. For terms, cte.,
scc first paragraph of this sdvertisement,

2 i 4 i NP it B

BRITISH AMERICA
ASSURANCE COMP'Y

FIRE AND MARINE,
Incsrporated 1833

CASH CAPITAL,  $850,000.00.
TOTAL ASSETY,  $2,119,347.89,
LOSSES PAID SINCE ORGANIZATION, $27,383,068.64.
HEBAD OFFICE, -« HRITISH AMERICA BUILDING,
Cer. Frost and Scott Sts., Torante.

IHON, GEO. A. COX, President. J J RENNY, Vico-President
¥ H. SIS Becretary., and Maoaging Director

THE METROPOLITAN BANK

Capltal Paid Up, - - $1,000,000
Resorve Fund, - - - 31,000,000
Undivided Profita, - - @8 133,133

GENERAL BANKING BUSINESS

WQ Pratts oo bt and sold
Letters of cralit insued.
so"cn Valiectevas nesmptly arvtendad 1o,

Your SAVINGS DEPARTMENT

open at all beanches,
‘cconnl Interest allowed on all depoent
ot one doliar and upwands

« Money =

CAN BE SAVED BY MEANS
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE
SUCH A POLICY WHILE YOU
ARE IN GOOD HEALTH.

Pamphicts and Full Particulars regarding the
New Accumulation Endowment Policy
sent on appliication,

Confederation Life
ASSOCIATION

W. H. BEATTY, President,

W. T. MACDONALD, 4. K. MACDONALD,
ACTUARY. MANAOGING DIRECTOR,

HEAD OFFICE, - TORONTO, CANADA,

o
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BOOKSELLER AND STATIONER

WANTED INKS!

That's the case with our INKS, and our SEALING WAX, and our
MUCILAGE. They're wanted. You can make

MONEY

by supplying that want. Don’t wait a minute ; but send right NOW
for our Trade Price List,

Te KEARNS INK AND WAX COMPANY, Limited
Toront.o

CLARK BROS. & CO., umreo

WINNIPEG
NEWEST FICTION, BERLINER GRAMOPHONES,
HOLIDAY PAPETERIES and TABLETS, PRINTERS’ SUPPLIES

Most Complete Stock in Canada for Booksellers and Printers

CLARK BROS. & CO., unmeo

WHOLESALE STATIONERS,

WINNIPEG MAN.

-R/~ C.F. Rumpp & Sons ™™

MANUFACTURERS OF

FINE LEATHER GOODS

WRITING CASES, HAND BAGS, MUSIC ROLLS,
PHOTO FRAMES, CIGAR CASES, POCKET FLASKS, otc.. otc

PHILADELPHIA, U.S.A.

Bridge Whist Bots New York Salesroom: - - . 683 and 685 Broadway Collar Rolls

We Aim to Lead

in producing the new styles in writing paper, which your particular
customers demand. Of these new styles EATON'S HOT PRESSED
VELLUM is having the largest sale at present, but the COLD
PRESSED LINEN, FRENCH PERCALE, SHEPHERD'S PLAID,
FRENCH MADRAS and BERKSHIRE LAID should be in every

stationery store. Write for samples,

Canadian 0ffioe:

37 Melinda St., Eaton-Hurlbut Paper Co.
TORONTO ) Pittsfield, Mass.
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'''' Business Helps

1t you
want to know
how to do more

business with offices,
stores and manufactur-
1Ing concerns, get a copy of

Denmnisond

. Dictionary

and sce what a wonderful line of profit-making WE G
goods it describes—Business Helps and Home
Helps that will open your eyes to the magni-
tudc of the Dennison Business.

e
o®
.....
. .
oo

A request on vour regular letterhead
awill bring a copy postpaid.

Phunison eJYlauufadmiug @o:npang

The Tag Makers,
BOSTON, NEW YORK,
20 Franklin St. 18 John St.
PHILADELPHIA,
1007 Chestnut St.
CHICAGO,

128 Frank!ilin St.
ST. LOUILS,
413 North 4th St.
MONTREAL,
Coristine Bullding.
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Awarded First Class Diploma—the highest award given—at the
Printing, Stationery, and Allied Trades’ Exhibition, London, 1906

- o

Millar ®. Lang, L«

ART PUBLISHERS

Glasgow, Scotland

and at

49 Queen Victoria Street, London, E.C.

PUBLISHERS OF THE WELL-KNOWN

‘National Series
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Pictorial Postcards
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Xmas and New Year Cards
BLANKS FOR

Private Xmas Cards
Ball Programmes

Etc., Etc.

We SPECIALIZE in repéoducing PicroriaL

Postcarps from customer’s own Photographs in

our G()l.l) E\'IED:\L P.:\'l'li.\"l" COL()UR Process.

See our new Glazing Process—* PEARL GELATINE "—

an exccllent substitute for real gelatine, at a fourth of the cost.

Best WorKkmanship Moderate Prices

. . . ORDERS EXECUTED IN FOUR WEEKS®
QUICh Dehvenes TIME FROM RECEIPT OF PHOTOGRAPHS

We are the largest Printers and Publishers of Pictorial Post Cards in Great
Britain. Everything we sell is manufactured by ourselves W@ # @ @ @

O.O.O.O.O.OOO.O.O.OOO.O.O.O.O.O.;.O.O.O.O*W.O.O.O.OOO.O.O.OOO.0.0.0.0
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BOOKSELLER AND STATIONER

Largest Paper House in Canada

NEW PAPETERIES

To our already choice line of Papeteries we have
just added s1x new beauties.

The boxes are embossed 1n gold and colors with
loral designs and will add an artistic touch to the
stock of the Dealer who displays them.

Donegal Linen Fabric
Mercedes size—IFabric imsh, Wallet envelopes,
retail 25c.

Rosalind

Mercedes size--l-abric fimish, Wallet envelopes,
retail 23c.

Clematis
Mercedes size - -Fabric fimsh, Wallet envelopes,
retail 23c.

Laurinda
Oxford size—Tabric fimsh, Wallet envelopes,
retail 25c.

Tulip

Oxfordsize  -White Wove, ruled or plain, retail 1 5c.

Magnolia

Oxford size — White \Wove, ruled or plain, retail 1 5c.

W. J. GAGE @ CO., “""somsirs ™™

Limited,
WAREHOUSE and FACTORIES SAMPLE ROOM PAPER MILLS
(T4 Spadina Avenue 54 Front Street Weat St Catharines

10




THE

Bookseller and Stat

Subdscription, One Dollar a Yesr.

Vol. XXill.

OOKSELLER AND STATIONER has been o some

B pains to wet the views of dealers on the post eard

teade. It will be remembered that this wis daye

last vear aud many helptul suggestions were contained

in Bookseller and Stationer of Mareh, 1906, u the publish-
ed views of some prominent retailers,

Conditions have not altered materially sinee then., Ir
anything the demand is growing. There are mwore firms
producing eavds.  There are greater varieties of styles
and designs.  The prospeets are that this will be a ban-
ner year in the teade.

Stanley, Mills and Co., Limited, Hamilton.

Our moest popular sellers, say Stanley, Mills & Co.,
amilon, are local views and seenie eards.  Floral effeets
are strong. Annual studies (chiclly dogs and eats). cas-
) tles and cathedrals of Great Britain; and actresses ave

4 fairly good with us.  Comies, In love seenes, and donmes.
tic negro seenes are good.  Child studics. comic and other-
wise, we find are good. Kough sea scenes are partie-
: ularly good as also are patriotie seenes of the rizht Kind.
. We have a space given over exclusively to the sale

ol post eards and souventrs, which we term our souvenir
department, located about the centre of the ground floor.
We also keep a small vestibule window always filled with
cards. We Teature the festive seasons, such as St. Iat-

] rick's, Faster and so on during the year. We consider
the most satisfactory way o display eards is 1o spread
them to the best advantage m sets and series,  Onr son-
veutr department  manager  logs made a0 qnmber of
haugers from gray pasteboard that will hold six ecards
each. the number usually comprised in a set, These hold-
ers are hung overhead i the department. which is i the
torm of & booth. We also use stands and raeks of var-
ious kinds, besides the counters tor sets,

We nse very little newspaper space to mivertize eards.
We give them speeind promincuce in the show window
already mentioned which is the most effective and prae-
tical way ot advertising them.,  Let the people see From
the street the kind of cards whirh are earried in stoek.

We have never zotten any eards exclusively our wwiu,
} but in purchasing large quantities our paue is printed on
them.

As 1o the future of the post eard craze. we cannel
prediet auything.  While the eraze is on we will give
st eands all the attention we cans it will pay to do so,
There is n great ariely of eards published. and we ear-
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OF DEALERS

ry a goovd many lines but exereise great ecare in making
our selectiong, and do ot overstoek,

E. V. Marentette, Windsor.

The ety colored view and scenies are our hest sellers
in the pictare post card line, says F. V. Marentette. We
make a big display of all our chief lines in our windows,
and consider the revolving rack 1o be the most satisfae.
tory way of displayving cards. We use a lot of wall
spaece, alse. Beyond window exhibits we do neot adver-
tise, We have a series of about 30 different views of
onr own, We think the eraze iz still good for a few
Nears o eome,

Foster-Brown, Co., Montreal.

The Foster-Brown Company. Limited, the old estad-
lished St. Catharine St., Montreal. hookstore is an ex-
ample ol the exclusive high-class hook and  stationery
stere that has incorporated post eards with their lines and
found them a paving investment and a decided attrace-
tion,

Mr. Foster-Brown is quite enthusiastie over the line,
and i showing his stack to 2 representative of Bookseler
aad Rtationer, stated they now had some 20,000 cards and
Tound trade incteasing conziantly.  The firms sells only
representative view eards and the best novelties te he
bad handling nene of the comie series whatsoever,

In explaining the growth of the trade he Iaid stress
upait anple reom, good window and interior displays and
every facility to promote business,  This store supplies
a table and chairs for addressing cards and alse sells
stamps, Their eards are carried at the rear of the store
and a lanze arelr display ean be scen prominemly from
the trant. The sueeess of this post card business is an
exemplification of the faet that what is worth deing at
all is worth doing well.

Mr. Foster-Rrown believes that post cards will be
houzht some place by a great wmany of his customers and
with that in view he first stocked them.  As time went
o1t he recognized that many new customers mipght he gain.
ed by showing a representative range. Neo salespersoy
m partienlar is delegates to the counters aud display
stands where they are on view.

F. E. Phelan, Montreal.

Wholesalers of picture pest eards whae are workine
the Montreal trade aclively will nndonbtedly unite in
acsording the larzest  azwremate  of business to Fo 1L
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Phelan, 437 St. Catharine St. west, when asked as to the
value ol thix trade and how at was ganed, Mr, Phelan
stated that while the matter was  in an experimental
state his post eard business was profitable and somewhat
of an attraction though sales i other departments had
not as yet inerensed as he expeeted.

Commeneing with the holiday period Inst year, Mr.
Phelan greatly enlarged his department devoted to picture
pust cards and to-day his front windoews are always
backed with dipslays and at various places through the
store. cards aire on view. However, at the rear of the
store he has mstalled n speeial department with 2 youny
Indy 1 charge of the two back to back connters and some
14 display stands.  Tlns move was made 1n a measare (o
accommodate stamp customers that that trade bad grown
to be a pusance,  Mr. Phelan felt post cords conld be
sold by the siune young lady who gave ont stamps, From
this pomt of view the investment in carvds has heen highly
snceesstud though the lnnge space devoted to the line Mr.
Plhelan thiohs mnght be used more protitably.  His stock
al tune o writing represents an anvestment of over §l.-
M, and sales average from 35 to $10 per day.  His store
15 always erowded with people round these stands.

He behoves strongly in stocking everything consider-
ed saleable mm the line and is always open for small trial
orders of every new adea. Nothing sugzestive or pont-
ed 15 ever earnied, but o good sprinkling of coune series
1n o view, Large sales are made of view books and al-
bums and the large space devoted to the line is in itsell
a trade brmger. M. Phelan have gone the ondinary
bookstore one better aud has made a speeialty ont of a
hue wineh s usually enly meagrely stoched. To do a sound
business 2 representatine well displaved variety of eards
15 esentinl, Profits are good and the  turn over fairly
aetive.

John A. Hart Co., Winnipeg.

Pretute pont cards sell themselves i Winnipey, said
Juhim AL Hart to Bookseller and Stationer in reply to a
aquestion as Lo the conditions of the  pieture post eantd
trade. The picture post cmd trade is heeoming ane of
the mest profitable branclies of our business, although it
18 a depattment to whieh we don't devote so very much
attention alter all. We aceasionally have a special win-
dow display of pucture post enrds and we always keep
onr stoch well assorted and displayed an the store. That
mnch attended to, the cards sell themselves. In the
Sutumer there is a constderable tonrst trade, but the
prcture paost eands sell the year round.

A. L. Merrill, Toronto.

Yo ash e what particular kind of eard 1 find to
be most popular. Well, 1t°s all according to the sabjeet.
Now, i view earnds, the autocchrome is the most popular
For comtes the gloasy eard hike these made by Miller &
Lang and Davidsen Bras For pictures of aetresses the
black and white glossy is the ety made by the sawe pub-
hshers, and by Reagles.

As for speeial schiemes for selling post ennds, 1 use
avery lange winduw display. and alse have a very lanoe
display 1 the stere. Tnomy vanous stores 1 have 4o
wlarhte eard racks holditie about 2000 cards cach so that
my rachs alene carry about SO MK cards Another schetue |
ase and find protitable 1s an sutsaide show ease. Here, come
ontside and Tl show you ane. Thas ag voit see, is a
spemially catistructad flat case abant two and a half fect
braad by about tive feet g, having a green haze baek.
arteund o wlack are pined all the cands 1 ean got
withaut utdue crowdiigg, and covered with a plate glaw
door. 1 have fouur of these cases, which 1 hang upon
vacant walls or fenees Just outside my sture, thus get-
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ting valne out of blank space.  In addition {o these ad-
vertisig and selling sehemes 1 always have a large
counter display, arranged in sets enclosed in envelopes
with the name of the set printed on. Then I get my
clerks to push sales energetienlly. They suggest to a
purehased cards m addition to those asked for. In this
manner my sales are practically doubled. 1 also have
an advertising contract with a large Toronto daily news-
paper.

Yes, T certainly have series of cards of my own. T
have 50 Toronto subjeets. totalling 1,000,000 eards, and
30 Canadian views from ocean to ocean, totalling 1.000,-
M0 and 30 views of Canadian cities and towns also total-
hag 1000000 eards. This year 1 expeet to handle 10,-
000,000 cards.  There will be a consignment of 100,000
eards in to-day from Chicago,

With reference to the probable eontinuance of the
post card eraze, T should hardly eall it any longer a craze.
Picture post eards are now a staple commodity. Before
forimng this opinion, which [ feel sure is a correet one,
[ traveled ten thousand miles visiting cities in the United
States, in 1905 and in 190G, T covered about as many
mules in Europe.  In Pavis, Berlin aud London particular-

Goods Made In Hamilton,

ix. 1 observed that the picture post eard was firmly estab-
hshed: and on the main streets of those citics. about
vvery tenth store carried post cards, while some firms
uave been for o long time, and are now selling nothing
but post cands. 1 feel sure that so long as pictures are
sold at all, they will sell best in the form of picture post
cards,

MADE IN HAMILTON.

The retail merchants of Hamilton showed their loy-
alty to their city by making a feature, during the sceond
week in February, of gonds “*Made in Hamilton.”™ Special
windaw and counter displays indicated the vast variety
of goods manufactured in the Ambitious City, The il-
lustration shows a windew of enc of the leading dealers
tilled with the widely-known “*Dutch Fabrik® stationery,
manufactured by Buntin, Gillics & Co., Limited.
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A UNIQUE CANADIAN BOOK STORE

8y W. F. Ralph

HIS book business carried on by Mr. John Britnell
at No. 230 Yonge stieet, Toronto, is unigue in
Canada. His business is with rare old hooks amd

engravings, and he 1s knowa to lovers of books, all over
the United States and Canada. He carries nothing which
is transicnt or trashy. Books which have stood the test
of tume (both typographically and otherwise) arc the
tooks he has chielly to do with.

A business like that of Mr. Britnell 1equires a vast
amount of experience before 1t can be successfully cat-
ticd on, and Mr. Brituell can  well lay claim to great
exunerience.  For 35 yeats he has been ideatified with the
book world Ile was born in the village of Chinnor, Ox-
fordshire, England, m 1819, and when a bhoy of 15 went
up to London to learn the book business  Fuen at that
carly age he showed a great aptitude for his trade He
liked hooks not only for what was in them from a finan-
cial standpoint, but for what was in the books them-
selves. At this time of his Jife he went without his din-
ner for several days in order to save the wherewithal to
buy a copy of the works of Joscphus.

In 1872 he opened a book shop at 336 Fuston Road,
London, and was rewarded with considerable success. In
1879 he commenced the publication of a magazine called
The Shicld of Faith, in opposition to the cfforts of in-
tidels, who, led by Bradlaugh, were causing considerable
trouble in England about that time. ‘The publication of
this magazine was continucd for several years, until the
breaking up of the Bradlaugh party made its existence
no longer necessary.

In 1881, Mr. Brituell opened a branch of his business
in Toronto, taking a shop on Yonge street, near his
present stamd. Not much progress was made at first,
owing to the poor demand for rare old books in Canada.
But Mr. Britaell is an enterprising man and very soon
had a large conunection in the United States. Although
s Canadian business has picked up considerably of late,
the American connection s by far the most valuable one.
Mr. Hritnell’s name is well and favorably known cven m

JOHN BRITNELL.

the very camtal of the United States—Washington. To
the Congressional library in that city he has shipped
many a consignment of books,

L.ooking at it from the outside the old shop is not,
from the nature of the business, very flashy. It is dif-
ferent from any shop around it. ‘The windows are fitled
with old volumes in many coloted bindings, and with line
ald steel aud copper plate engravings, which lend a peeu-
Har air of age and dignity to the shop, as no purely cowm-
mercial product could. Inside, the storc proper, is =a

The Spirit of Bookland.

toom about 22 feet square, the walls of which arc liter-
ally packed from floor to ceiling with fine old hooks anid
manuscripts, ranging in age {from 10 to 660 or 700 ycars
oid. The light in the store is somewhat soft and sub-
ducd on account of the windows being pretty well filled
with books. This subdued light is quite suited to the
shop, and does not prevent the titles on the backs of
the hooks from being scen.

A book-lover on entering the shop leaves the bustling
commercial world bebind him and takes a trip back to
the days of old. The roar of commerce on Yonge strect
outsule, comes to him, muflled and far off. Many are the
famous men of the law, of learning, of commerce, and of
public life who have stepped into the old shop to hrowse
around among the old books and forget for awhile the
strenuous cfiort of modern life. But the magnetism of
hooks is strong; and they that came merely to browse
have often bheen scen entering once more the roar of

Youge street with one or two of Mr. Brituell’s troasures
under their arms.

Back of the main store is a long room, divided by a
watst-high partition into two parts, the rear of which
is lighted by a large skylight. And alongside these two
rooms runs a long, narrow room in which the catalogues
are made up. These back rooms are the warchouse and
shipping department. When a cargo of hooks arrives
from Mr. Britnell’s London collecting depot, it is stored
in these back rooms pending classification.

Every month two catalogues are issued, and sent out
{o a sclected list of hook-buvers. The preparation of
these catalogues requires a lot of hard work, and a large
knowledge of books, They arc divided into scctions, cach
section being devoted to hooks of a certain class. There
are always any number of books waiting to be cata-
togued, as they arrive faster than they can be classified
Onee classified and heralded  to the boek-living world
through the catalogues, they are rapidly disposed of
Mr. Britnell issued his 200th monthly catalogue i Feb-
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puaty Jast  Each ook named o the catalogue is given
a mumber and a place, and Uiis -number and place 4t-te-
Guns until sold, ‘This system--enables Mr. Hritnell 10
Ty his hand=upon-any velume at a qnoments -notice. This
s marvellous when one remembers that the shop- -con=
tains all the time about 100,000 old Furope and Auieri-
can volumes, which are -continually changing.

When the representative of -Bookseller and Stationer
called upon b, the extent of Mr. Britnell’s Dbusiness
was, to some extent shown by the patrcels -of hooks
which were awaiting shipment by -express o cus{omers
af such widely -distant points as : ‘Parliament Buildings,
Ottawa ; Cleveland, -Chicago, Philadelphia, San Fran-

-cisco, Washington, New York, Detroity and -Richmond,
Virginia.

Mi. Britiell himself is a somewhat slightly built
man -of 55 vears. Tlis head is that of a scholar, with-a
‘broad-brow, and & -mass of long grey fir, His-face is
covered by a shaggy, grey beard and- his Jarge hrown
-eves sparkle with geniality under shaggy grey -eychrows,
and are -undimmed by years -of hook-reading. He ds as-
sisted- by his son-i-law, Mr. Charles ‘Hassclman, and by
his son, Albert, and his-daughter, Alice. They all work
together in the greatest of harmony under the peraonal
dircetion of Mr. Britnell, whose personality inspites
Ahem all. ’

SOME TIMELY SUGGESTIONS FOR APRIL

PRIL will see the adveni -of Spring in real carnest
A and with the opening up of the voads and the
nevessity for-seeuring Spring-clothing. country-mer-
chants -will find tlie people from -the rural Jocalties=ponr-
ing inte-town-on-market days. Denlers-shouldzbait. their
Iiwks and endesivor (o -seenre -some-of this business,
Eaater.

Easter. Talling ou the very last day of March, may
swell he -considered an event of {he following-onth. 1
15-still=fur-enough-in-the future:to-make t=possible-to:lay
cleventh-hour plans for it. A8 is pointed -out elsewhere
in this issue, 1 great deal of the-suecess-of Easter ‘husi-
ness will depend on the dealer himself.  Let him, Dy
every means in lix power, strive to creafe the fashion
of giving Easter gifts. 1T he-cab -sucedvld-in making the
public believethat=t-isthe correct-thing to-send-an Easter
_card, much is gained. How he is fo-do-this-depends—on
the means at his disposal. 11 e ein get the -publisher
of -the Joeal paper to- write about the -beanty of ‘Easter-
giving or get hitn to deseribe ‘his zoods in an -alluring
Ways: if he - advertises-carefully and=ifhe -utilizes-his-win-
Jows to-the greatest: extent passible. -he willzundoubiedly
impress the “Easter spirit-on a-good=many people.

_A moil-idedsisste plan four special Saturday sales for
Apil or vun them on the days when the arkels are
helil. The-first -might be advertised=as-a wall=paper-har-
min day.  Advertse 4t n week abead. dress your win-
dows-in ample Vnie and=show some-gennine hargaios, 1t
[l nogroail-upporlunity to-clear-ont old=stock.  In-ad-
sertising t, dedgers, made of wallpaper aunouncing the
~ale. will atiract attention.  The second Saturday might
Ie devnted-to chinn aud glissware: the third to pictures
and statiohery and the fourth to Books. If you have
something speaal te offer cach day, and f vou display
and advertine the goods properly. the result will-he ad-
vantazeons 1t will create business. which would not
otlierwise colne 1u you.
‘Spring Brides.

Rome sehiemes should be thought of warly te vorner
some of the trade in walding presents durinn the next
Yew monihs. The e bride is a Tanous personage It
3t must net be Torgotten that there are also Max brides.
Teaple Wle-gel marnel at tns time of the year are us-
unlly mete favored in the matter of wedding presents
than these who sy nearer -Christmas, which means
that their Triends spend more money on mfls. Much
of -the business mturally goes 1o the jeweler. ‘but there
1% 1o reason why the stationer and Taney goods dealer,
sy even the Dockseller bimself, should nat shre ore

Iargely than-he-does. A suggestion. which-may “he=taken
for what itis worth,-is to-get hold-of ‘the:list -of invited-
guests in-eiich-case-or.guess-at-them-and:-send-little folders
confaining-lists

5-0f suitable-articles-to-them. The-list-may
_contnin-something -that will=suit: them. exactly -and -wl
hey did mot think -of before. The point is have you
Jittle folder teady in lots-of time. Donlt let April: slip
Dby without attending to iti—that is, if you approve the
schemé.

“Nature-Books.

Every year when tlie-end: of March- draws :near, and
people {ire of Winter sports and indoor -games, -every-
‘Tody, from thé-sinall -boy ‘to-the-oldest inhabitant, longs
frently fo get out of doors. Everyone feels Jike bask-
nzﬂje:§HJtsliilxe%\T‘lﬁcl}:isjugfﬂ;e@mﬁné:toﬂxike:Ql\itligs
warmth-of Summer, and: evérvone s -anxiously watehing
llmq)rog?@émf'lhc:budaiugtt@eézm}diﬂnwers. The-chief
interest -of ‘humanity in April is the_opén air, and -the
things which grow there. The suburbanite is -dreaming
of his garden. -the amateur -photographer, of the land=
seapre pictires he means to take; the soys and girls of
the woods,-and the student of nature-of growing-things;
both animal and vegetable. Now -a word 1o the wise is
suflicient. Theé -wise stationer always grasps the oppor-
tunity which the -month of April offers to push the sale
of amture books. ) o

There is a proper way of selling nature books, like
Ahere s for evervihing else. That way is 4o use your
NOWSpPaper space for_a little copy on the cenchantment
which nutdoor life -offers -to-evervone, aund- a list -of fext
books of the popular variety dealing -with- subjeels dike
‘botany. birds, flowers. gardening, -photography. sketching
and the dike. Tse your windows well. Keep-in them a
aood-display of popular ext books-cn the-subjecls -men-
tioned.  Tave some-of them=opened=flat at: some-interest-
ing point. showing an Alusteation of some natural -ob-
jeet. Thiz will prove to many people an entieing- dis-
plax. People will glue their noses to yonr -window .and.
icid as much-ag=is=available. .and-many -of them will"be
drawn inside. where your salesmauship -can complete
1he good work.

-A-Prize:for-Suggestions.

Thé -edifor -of “Bookseller -and- Stationer offers-a- prize
to any traveler for.a hook, statiohery or faney ‘goods
honse-or to-anlelerk-icabooks stationery -or faney -goods
store for Dright ideas Tor this depar{ment. For each
ii]t\g;g:gxg’gi-sﬁxﬂi’—mxdracccptcﬁ%oﬁc:(}g\1lﬁra'illihczjiaﬁ. For
out April number we will-'want ideas for May Tetailings
far-our May number,-ideas=for <7 une-and:so-on.

The=idea
shoulk be -written -down and- should not -extend to more
Uy 200 -words: ,

1t : - ;
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‘ MONTHLY REPORTS Q
FROM TRADE CENTRES

MONTREAL.

Wholesale and Retail Trade Brisk — Splendid Easter
Business — Post Cards Bettor Than Ever —
Value of Music and Picture Departments.

Oitleo & BOOKARILER AND YTATIONEK,
232 McQlll Street, Montival,
Maroh 7, 107

PRING-LIKE weather in the early part of Maveh

was condueive to an early and brisk BEaster tvade

in book and stationery stores, and loeal metchants

lert nothing undone to promote business.  Jobbers in

various lines felt the eflcet, and ont-of-town salesmen,

when able to cateh their man, had nothing to complain

of i the way of orders, The old-fashioned Easter trade

in faney goods was not pushed in a latge degree by the

good retail stores in St Catherine street. who, however.

did a nice business in seleet Faster eards and varions

wift books.  Window displays ave ehanged requently.

and, broadly speaking, retail trade in exclusive stores

is improving,  Iu fact nearly every merchant states salie
are ahead of the previous year.

Montreal has been worked to death (o pieture post
cards by loeal and foreign manuflactuters and jobbers
with the vesult that specialty stares have been started
selling post cards ouly and almost every deseription of
a retail store is selling a few, The aggresate sales are
extremely large and loeal jobbers find it diflicull to mect
the demand. The legitimate book store is solving the
problem by either stocking a more representative range
or gradually confining the line {o a fow view eards and
some of the very latest and high elass novelties, like
Fab cards. Evervone scems to feel view eards have
come to stay, and some of the veal zowd comie series
and novelties as well,

Booksellers are coming into their own again, as loeal
libraries are somewhat losing their influcnce.  The latest
ficlion is sure of a steady sale. and magazine counters
in every part of the city are more active than ever, The
progressive sfores take advantaze of every loeal ovent
of Forbes Robertson and Gertrade Elliot promoted the
to push sales of cortain books, and the reeent appearanee
sale of ~*The Three Puritans.””  containing  the play
“Cacsar  and  Cleopatra.””  Another good feature ob-
served in nearly all stores is n regular bargain counter,
where all slow selling books are placed at ridiculons
prices. A favarite promotion idea in one store to push a
certain. book ix to display promineatly all newspaper
commems upon it.

Stationery lines are moving smoothly anmd  Eaton.
Hurlbut goods have plenty of display.  Christmas pa-
pelties ave being disposed of at half price.

Musie departments are featured in one or (we book
steres as well as departmient stores, and along with popat-
lar wie musical publieations ave soll. The Delmar
Munie Ca of Montreal, speahs well of three late pub-
Heations, *“Don’t Yo he Offended." by H. A Craw.
shaw, 2 new five-step G, B M. and ** Niscona.®?

Auofher active departaient in boakstores at the o
went s the pirture department, where everything i

sold from small passe partout work to fairly expensive
paintings.  Spring moving  always makes this  depart-
ment strong,

Aotz the nuierous Foronto salesmen noticed in the
trade this month was Mr. Walter 15 Mainprice, vepre
senting the Canadian braneh, Oxtord Universily Press,

Mr.o Jo A Gulbrandsen is the Eastern Townships re-
presentative of Warwick Bres. & Rutter, Limited, To-
ronto,

Mr. Aone the Hustrated Post Cnd Company, Mon-
Geal, is agin in the eity atter lns expensive Furopean
trip. As the Temple Building, where his Moutreal head-
aquarters e, Will be torn down, commeneing Tst of May,
Mr. Aron i on the lovkont fer larger premises where
the results of his foreizn trip may be shown to the best
advantage, (ST D3 O
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TORONTO.

State of Trade—Among the Retailers—Toronto School
Supplies Awarded—Decath of George A. Weese.

ONcd of BXKNELLER AN D BTATIONRR
10 Front Street East, Toranto
March 131907

¢ OTHING startling” is the verdiet of most re-

tailers as to the state of trade. Probably just

a lull before the storm of Easter trade sets in.
Playing cards and games continue to go well, but some-
what of a falling oft is shown in papeteries.

Faney goods mmporters have been very busy of late
getting their 1907 lines ready for the npenings,  which
arve held this month. Publishers are in the midst of is
suing their Spring books.

A Rayson, 1322 Queen St. West, has  one of lus
windows catirely dressed with fancy china this mouth,
and a very attractive dressing it makes. One side of s
store is wiven aver almost entirely to this line of goods,
He reports teade out his way as very fair.

Seth Rickaby, 1420 Queen Street West, has a special
line of writing pads on evhibition in his window this
month. They are made up specially for him and  the
blotter-covers have inseribed on them “Rickaby's Writing
Tablet.*

W. G, Bentley, 1174 Queen Street Weat, reports that
he has experienced a slight falling off in the prost card
trade during the past two weeks, but thete are indica
tions that 1t will be hooming acain by aster. He i~
contemplating discontininng hss line of tobaces and i
gars and of turning his <tore into an exclusinely hook
and stativnery business.

AL Pernin, 022 Queen Street West, s showing o
fine line of fancy gaods in his window this month, and
was in the act of dressing his other window when extled
on

N. . Millar, 996 Queen Street West, is doing well
with his cirenlating library, which is getting hgeer aud
better all the time.

Harald \. Wilven & Co., Ltd., have a verd allraet-
ne window display of plaving cards and other parlar
cames this manth. These lines continue very actinve,

Jo P MeKenna 1s now quate settled i s new store
at 159 Yonge Street.

W IE Esans, 2570 Yonge Streel, makes a specialty
of books on mental and soeial questions, and has this
month an attractive window of such books.
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George A\ Weese, who antil a couple of years ago
carried on a jobbing bustness on Yonge Street, died ro-
cently at 120 Carlton Street. The deceased was born in
Madoc, and was (3 yecars old.

The Management Committee of the Board of Jduca
tion, Toronte, have awarded contracts fur school sup-
plies as follows  Text books, W. J. Gage Company and
Copp, Clath Company, Limited, divided equally , drawing
paper, Canada Paper Company, at §50 a ton, business
forms and bookkeeping blanks, W. J. Gage Company and
Copp, Clark Company, divided cqually, rulers, Stcinber-
ger, Hendry Company, at 3875 a thousand; lead pencils,
T. Eaton Company, $133 a gross, colored pencils, T.
Eaton Company, $1.25 a gross, pen nibs, Copp, Clark
Company, Gillott's 25¢., agle 2V}e. per gross; ink-
~tands, harp files, mucilage bottles, W. J. Gage Com-
panmy. white chalk  erayons,  Donunion School Supply
Company, 311 a ease, wooden pomntess, Dominion Schooi
supply Company. $7 a hundied, modulators and musice
roller blackboards. Stemnberger, Hendty Company, wiap
pigz-paper.  manila paper, and twine. Canada  Paper
Coanpany, note books for shorthand classes, W. J. Gage
Company, $107 25 a thousand; note books for domestic
sdiente dasses, Copp. Clark Company, $50 a thousand |
medals, Wm. Mchendry, certifieates, Alexander & Cable,
wool and sewing needles. Cockburn & Rea; rebinding text
buoks, G 1. Rexlord.

V. . R.

WINNIPEG.

Good Valentine Trade—New Store Opens—Best Selling
Fiction.

Office of BOORXELLED AND STATIONER,
Room $11 Unlon Bank Bullding,
Winnipeg, March $, 1907

PRING trade 1s very bnsk, both with wholesalers and

S vetamlers, m spite of the difliculty in delivering
goods due to the tie-up of the railways since the
st of the year.

Winnipeg stotes did a big valentine business during
Felbwary and the proprictors report sales this year to
have heen larger than ever before. Good window and in-
terior displays and bright newspaper advertising did the
trick.

Russell, Lang & Co. are conducting a big hook sale
at present, previous to stocktaking. Reductions in price
are attracting many buyers to their store. This firm are
opening a sceond store in the new Kennedy Block on
Portage avenue near Eaton's.  The Main street store
will be confinued, but az Portage avenno is becoming
the important retail street the new store will not im-
probably be the more important in a short time.

Books featured most in the local stores this month
are  Fraser’s ““Lone Furrow,’”” McGrath’s ““‘Half a
Rogue’’ and ““The Port of Missing Men,’”’ by M.
Nicholson.

F.R M

THE VALUE OF SYSTEM TO THE STATIONER

Sy Wesley A. Stanger

HERE i1~ no business under the sun that needs sys-
tem more than a stationery store, and there is no
business where more money can be lost in a short

time by the lack of it than in a stationery store. The
nature of the business 1s such that system is really
part of 1t. The bulk of the trade of the average station-
erv stare consists of a number of small purchases. A
great deal of transient trade is accommodated every
dav At the same time there are people buying around
at various stores all of the time who are seeking a place
to buw all the time, and  where they can depend upon
what they get.
System Eliminates Trouble.

\ maodern stationery store should be a model of sys-
tem {rom the front doour clear through and out of the
back door nte the alley. Fverything should show sys-
tem and bespeak the value of it through the entire
place  Svstem should be employed in the arrangement
and selhing of goods. System should be employed in
handhng emplovees and buying stock. System should be
apparent evervwhere and in proper system there are great
rewards for the stationer

Lack of system is hurtful in many ways. TIn the first
place a customer noting a lack of syatem in a store be
comes prejudiced acainst at, and would rather trade
samenhere elve  Beudes lack of svstem s sure to cause
delavs  to purchasers and these are always annoying
Peaple hike to be wmited upon the minute they enter the
store, get their goods with the least possible effort, get
the right change ax scon as they can and then leave the
stare with as few ceremonies as possible. Thoy do not  ike
delavs and duisputes and svatem will ehinunate these al
most entirels

In a stationery store of {air size, system should be
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paid attention to as strictly as though the store weve
eoveral times as large. Everything should be in its place
and there should be some system about placing goods.
It is a good thing to have every employee know whero
ceverything is placed in the store, butitisa bad thing
to have goods so arranged that if one cmployee is sick
or off for a day no one clse can find the goods desired.

Every picce of goods should suggest by ics position
and location in the store some other line of goods that
go with it. PFor instance, if a girl drops in and asks for
a typewriter notehook, the goods in the store should he
so arranged that any person could almost put a hand on
the notchooks because of the goods that are near it.
and so that when she has her book and suddenly remom-
bers that she wants a “‘Circular Ink Eraser” or a
“Typewriter Ribbon' it will not be nccessary to run all
mver the place to find it. System would locate it some-
where nicar the catbon paper, the notebooks and other
typewriter accessories.

In arranging a stock of stationery it is not always
caxy to work out the system first. This must 90 & mat-
ter of more or less evolution, and the aim of every
stativner should be to improve his system in sumio par-
ticular every day. It is not nceessary :o0 waste a lot
of valuable time and reduce the carning capacity of the
store ot the salespecople insisting on attention tu svs
tem, but a great deal of attention should be paid to it
and some every day in the vear.

System ir Arrangement.

Suppose we have a store on a prosperous street and
we desire to attract a good trade and keep the right
kind of a store. The tirst thing we must do after we gt
n the stock is to arrange it. Suppose we handle leathor
goods and writing papers and expect to push then: to



s oxtent. We want to show off our weriting papers
and we will arrange a show ease bl of them. Not het
or misx, but i a manner that jwe can place our hands
upon any priced box by its location. On the top shelt
of the ease we will place our high priced *Linens” of
vartotts sices and prices. Suppose we start at the vght
hand side. We will know that the best grade of the high
est price 1s on the nght and that the prices grade down
On the neat shelf s another grade and so on through the
case. Of course the paper in the case is for display pu
puses prinapally and we hase the box covers ofl.  Thes
should be arcanged as artistically as posable i orde
to atteact attention On the wall shebhes behand  the
show case we will earry our stock. This stock should be
so arranged that we wall know instinetively about the
location of a box of paper by the price it is to be sold

at.

Our customer pieks out a bon from the samples and
we etther sell her that one or place 1t back in the case and
take one from stoch. If the stock s systematieally ar
tanged we kpow at onee where the box ought to be and
without the shghtest hesitation, reach for it and have it.

Now when we think of writing papet we think of ink
hattles, ink, pens and fountain pens. The customer may
never teeall how badly he o1 she needs an " Automatie
Ink Bottle,”” but if there is one of them pretty close to
the writing paper, it will attract attention. Near  at
will be found pens and pen holders, with all of the other
accessoriess and luxuries needed about a writing  desk
A nice display of fountain pens completes the eyele of
thought and in the event that a castomer desived to pur
chase of cach of the aceessoties, it wonld require hittle ;
no moving about to find them all. This is system One
thing suggests another and all in the same evele of desire
so that the mind moves easily from  one to the other
withont fatiguing the body, and the sales person s wath
in arm’s length  of  every possible thmg that writing
paper would suggest.

Opposite our writing paper. we will probably have o
Ieather goods, although this is another department  and
has nothing to do with writing paper A~ it has nothing
to do with it it should ve away from 1t so that there will
be no lack of lirmony.  In displaying owr Jeather goods
we will use the same doetrine and sy~tem that we hase
used with the writing paper.

Next to the leather goods we have our typewriter
supplies, and here we use the same system. In plain
sight ix to be found whatever is most called for and will
mitke the best display. Near it are the other aceessories
that stenographers require, and everything systematically
arranged, so that a person may drop in and buy cvery
thing from a notebuok and ribbon to pencils and legal
paper without moving any further up and down the store
than the aetuatl space required t take care of the goods
Thus we will follow the same system  throughout  the
store in all manner of goads,

System Suggests Sales.

This does not mean that we will place goods nt or
miss in bunches, but we must follow trend of thought
and have cach picee of goods suggest some other prece
and then each department suggest some other depart
ment. so that when we have & customwer come in whose
mind is in a receptive condition that mind may  take
the entire stationery store at one glance and see the gen
eral arrangement and the various lnes with little tron
ble. and then by eloser inspection pick ont each mdividn
al article i cach deparument.

After we have worked out this scheme we wall soan
tind ourselves somewhiere near the eashier’s department

BOOKSELLER AND STATIONER

It s o wowd ~scheme to have the eashier and bhookkeeper
away ttom the noise ol the atreet and from the bustle of
the buyers, althonzh system may suggest that the nearver
the door the eashier s the better. This depends upon
conditions and cireumstances to a very large extent.

Foversy stationery stote should have a good cash cars
tiet sy~lent. Not o cheap one, but one that  will  give
servace and wortk properly. A goud cash carrier system
will save much time and many dollars in any stationery
store, but a poor system is worse than none at all,  The
cash earrier system, no matter what it is, is important,
and 1t makes an impression on the nnds of the custom-
ers  Fhey will notiee at, for there never was a man or
woman n the world who failed to wateh a eash carrier
as it sped away with his or her money. It is inherent 1o
people that they know where their money is going and
they will always wateh the cash earrier to see. Conse
gquently the hind of a eash carvier you have has an addi-
tional value besides that of merely transporting monev
and saving sales people tume i mnning back and forth
aud obviating the congestion and confuston that results
from the lack of one.

Between the cashier's department and the sales peo-
ple the greatest care and the most petfeet system should
be in vogue to gumd agunst feaks and crrors. [tis a
good plan to mark goods i plam figures so that the
customet kiows the amount.  If this s not done a small
cash registet in each departnent is a great saver,

When a customer buys an article, the sales
may ving up the amount and forward the cash and the
siles shp o the cashier by means of the eash carrier,
where the amount is rung up agam. With the cash reg-
ister staving the customer in the face, the sales person
will be very careful about the amount, and this, backed
up by the certainly that the cashier will again rving up
the sale and keep the dupheate slip to check up by at
nmight will sive many dollars i nustakes, lost or stolen
change,

persun

Each department should have a spindle of its own in
the cashier's department, where the slips  should  he
placed as soon as they come in, At night the cash regis
ters should be checked up with these ships, and then the
total amount in the cashier’s hands checked up with
what the slips and the small registers show. This will
tell every day how much business each department has
done and how much profit each sales person has made as
well as telling the total profits for the day.

Fvery day the sales should be entered up and each de-
partment charged out with the cash received and  the
profit, so that at the end of the month or at any givea
time, it will be possible to find out just where the busi-
ness stands.

By eatending this a little further, inventory may be
obviated, for the goods as well as the amounts mav  be
Kept track of all on the same card or record shcct: S0
that 1t will be possible at alf times to locate the exact
vondition of stoek, and given article or department as
well as 1o find out how the business stands from n fin-
ancial standpeint.

very stationer sells systems of some kind or an
other. and by applying these same systems he can save
mmsell hundreds or thous mds of dollars every  year
and umpress upon his custowers the value of system,
by the manaer they work out n his own establishment.

System - the stationery ~tore is an unportant {ac-
tor in business suecess  There is too little system in the
average stationery stare to-day, and a closer study of
this question by stationers will prove very valuable to
any of them.
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BOOKSELLER AND STATIONER

SHOW CARD WRITING

DY CRATFTSMAN,

tContinued from February Number.)

Brush Script.

Bruth ~ertpt letters are mostly used on show cards
when they are larget than any letters that can be made
with the ~tub pens. Very few card writers can do  this
wath with anv degree of peifection until they have had
wach practice, bui, this art once acquired, these letters

ample of brush scripte scrolls. The scrolls, though the
simplest in construction, are the most difficult to exccute
ptoperly,  Only the simplest of the lines, such as aic used
to vonstinet Iig. 30, need ever he used on show cards.
These strokes must be made just as yvou would make
shaded script  letlers with  an ordginary pen. A light

e vombiation with senipt scrolls,  present a work  of
beguty  The nist sllustriation (Fig. 1) will be found an
acelient easatuple of brush seipt, executed on a grey cad

Biruth Sirpt Numbers.

with white ik and shaded with black. The raptdity with
whivh they wete formed 1n no manner mars their beauty
wr the vvnuuetry of the alant

Ihie ~evond dlustratton (Fig. 2) represents a fine ex-

18

Fig. 2—Script Brush Seroils.

sweep of the {ree brash, a gradual, gentle, and then in-
tensified pressute as you approach the thickencd cen-
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tre of the curve, a gradual lessening of the pressute, and
the faintest possible touch of the extreme point of
brush as you raise it from the card, and the stroke
completed.

Practice these very often and you will soon find that

,3/// aele #er /24
with o CHlel

the
s

120/ S
f////.('é y/'(/(/. .((y/”

Fig. 1--8haded Script.

you can master any of them and make many others of
perhaps greater beauty,

Brush Script, Lower Case,

The lower case letters are comparatively casy to
write. The brush should be held exacuy as in Fig, 6
of February article, the litte fuger resting very lightly
on the paper. A glance at the outlines of the lower casc
letters herewith illustrated (Fig. 3) will revcal the deli-
cacy and rapidity of the brush strokes. The curved
strokes on S, G, and Y can only he written properly if
done rapidly.

Brush Script, Capitals.

The more simple forms of script, when writing capi-
tals with a brush, laok too primitive on a show card, and
those wilh curved lines, as shown here, arc needed to
form a suitable contrast with the lower case letters. The
larger you practice these letters the more readily you can
write them.

Make 3-inch squarcs for your first practice, and write
the letters at first with a lead pencil, being sure to write
them entirely free hand, and resting on vour pencil point
so lightly that the pencil marks can scarcely be seen
afler you have made the letter. Now take your No. §
brash and practicc outlining the letter F. Stroke I, from

COLBLEENEFEHIIHLM

NIPARSTUVWXVZ &
a\occ\c\:g\ti')\\\mnopqrs\'uvwxgz

5192:345(678890

L 4
MARKING ALPHABET
A to B, gives you the stem stroke for many other jet-
tas,  Stroke 3, from C to D, teaches you another in-
portant sweep of the brush, which is also part of many
of the other letters.
19
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Arm and finger movements, with the lightest possible
touch of your fingers on the paper and on your brush
point, are what you must practice.  When you can do
this—and it wifl take you some time—then make every
letter entirely frechand. Do the same with your No.
and No. 11 brushes. When using the latter, make yow
letters six inches high,

Pefere eoncluding this instalment it will be well for
the student to read cavefully the tollowing direetions as
to pen filling awl paper for practicing pen work,

Filling the Pen.

Never dip the pen in the ink, as tho ink is only
intended to be used inside the blades, not outside. Any
ink on the outside will have to be rubbed off on a cloth
thus wasting is much ink as you use. Somo use a tooth
pick, some a stick, and others a “dropper.” All of
these, however, are crude and uncleanly. The best device

N v -]
., G » . »
5 K/ YA - /1y /@ )
e A /83 RS LY R -
L4 L J

r
V WX u 2 S~

Fig. 3.—~BrusJ 8%¢ipt, Lower Casc

and that most used by all good card artists is the little
bicyicle oiler with a pin running down the tip or tube.
The pin opens up the tube and prevents clogging, and to
fill the pen, simply press the sides of the can  while hold
ing the tip of the little can hotween the blades of the
pen.

Practice Paper.

Any paper of smooth or firm surface will answer,
wrapping paper of this quality will give good results
Hardware paper, usually found in any hardware store,
is about the bost thing that can be had for pen practice
Marking «nks sot up nicely on this paper and will do jus-
tice to cvery stroke vou make.

Jo M. Spence. president of the tinelph Tyvpewriter
Exchauge, has disposed of the stock of typewriter sup-
plies and slationery to Mr, Jo W, Easterbrook, who will
have than woved to his cigar store on the Market
Square.  The stoek of typewriters bas been retained by
the company.
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Vol. XXTIL ~ MARCH, 1907, No. 3
-A PROPOSAL -DEFEATED.

TJBEIK:Pi ix nothing like hasnmering away hard at any-
thing ohjectionable, This has been shown by the
Taet -that the Postunsfer-General  has withdrawn  his
{hreatened. te turn the people’s

cod. proposal, which
ageney  fov imail order

ot office inte & callection
Touses,  Baokseller and Stationer ean, with all modesty.

Tay cliim to some credit for inducing s readers to do
o fnperiog ' which eventually killed the

Perliaps  we should not =3y

somne of Ahe
ohjeetivnuble proposal.
skilled.** as Aroin the —i!uslm:m«-r;(h-nm‘gl:’s Temarks on
the subjest when he withdrew s propesal he seeined
to indicate-that he would=bring it Torward again should
a faverahle-opportunity arise.

It apjrears that the Tostimaster-General has power
{o make a el regulation aithoat veferring te Varlia-
jnent at afl; Al least he ciaims sue anthority. 31 this
claim 15 correct. that suthewly hould be taken away.
And it behopves evey yender of thiz paper, and every
other conutry merchant in the Deominion, to **keep his
so ta speak, for dhe first u\;ihtﬂik ot

eyes snned,”
part of the Tonoralble the Post-

coal, weakness on i
master-General,

Readers may rest assured that Bockseller and Sta-
fener will de its part o make the propusal **stay
Kallel™™ as 3t has always been our poliey to gmard the
ieterest= of our readers,

‘Bookseller-and-Stationer

THE BOOKSELLERS' RESPONSE.

l'l is_geatifyingto find o hearty response-heing-given-in

same quarfers-fo-our appenl-for action in the pareel
“pest -qquestion. Severnl of our readers took. the tioulle
{o- folluw out our suggcsﬁun:nf——\5'1-iﬁng‘—to——thgir memlers
and we are:glad to-say that their-efforts will not Tikely -
go-unrewarded, ) ) )

-Other tiadés, notably the dry goods and the havd-
ware trades have put up spléuili@l fight against Uiis
movement of the mail order houses. It is o e re-
metted Ahat the -hooksellers and: stationéis of tha
country, who stand to-lose as anuch, it ot more, by the
estublishment -of a eod. paveel -post system than -other
merchaiits, did not take more general action. Mowever.
they extend thanks to those who-did put up a -protest,
and-next time n-eall je-made-they will- doubtless-be ready
to-nssume -their share-of the -struggle.

The -example-set by Mr. W. G. Thomson, of Nelson.
B.CL, is noteworthy. T o letfer 1o this-paper he -saye.
o went your suggestion onc better, and got it up i
Ahie form-of n petition and seenred the signatures -of as
wany others aspossilile. T-then -brought tlié matier up
before our Board -of Trade aud got them o follow up
the pelition with=nacquest from=the Boardthat. the=peti-
tion be supported.’®  This s Ahe sort of thing we like
to--hear :j\)nil&.

—

WARNING.

S TATIONERS-cannot e :mo'zp:ii‘ﬁcu):gr as to-the com-

a) mereinl travelers with whom they deal Tor picture
post cavds-or for anything -else. There are many 1epitt=
:i\ilc:lfﬂsir:cx\rd;lnﬂiﬁshci's who=have-t rg\\'clci'sfog’:!ile—,mgd':
and there are ofher fifms who me {lie feverse of
1eputable.

AVhen any business grows (o the -large -proportions to
which the picture post card Pusiness has now grown.
thére=ave -sute-tozbe fakirs-on the oad who-will,-by -their
shady ‘metliods, getthe wholesalers -a- bad name -with the
aefailers. ftappears -that certain-so-called “publishers™
from the south -of the houndary Tine ‘have :lgigd"“ trivel-
calling -on the Canadian trade, and taking orders,
These-ordefs are then -dis-

as’’

which -they ouly partly fill.
counted by brokers, who immediately begin to- worry
the unfortunate retuiler, -who, perhaps, hasn’t even got
all the goods-he -ordeved.

In placing -orders for post cards, stationers should
eavefully -consider whethey the fitms they _contemplate
dedlng with are well known firms.  And- if they find
sueh firfns 1ot well knhown, they would do well fo sed
AT they can get-the -goods-they avant;-and- he-terms=they
Jdesife, Trom some firm “better kuown-to the trade. Well
Jnown fims in-the post card line, as-well as-other sta-
tionery lines; are invariably fo<be found-in the-advertis-
ing columns of Bookseller and Stationer. By reading

_our -advertising -columus, wlhien -cousidering the -placing

of au-order with-a traveler, -or by nail, you cai-be-quite
sure that you are doing business with legitimate -firms,
who-are trading on-u business Dasis, -
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THE USE O FTHE SHOW CARD.

NE of the features ot Bookseller and Stationer 18

the series of articles on show-card writing, and

the aim of those articles will not be accomplished unless

veaders make use of them. ‘The instructions given are

“lear and lucid and not much espense is attached to the
practice of show-card writing. '

Nothing is more attractive than a neatly written

It adds greatly to the appearance of  the

store as well as the show window.

show-card.
It convers informa-
tion which customers need, and which perhaps they would
#ot care to ask for in great abundance for fear of bhemg
considered a nuisance.

Suppose you have a number of books in your wine
dow. People come up 1o that window to see what hooks
they ave. There may be considerable difficulty in so arrang-
wg the books that their titles may be casily read. Here
is where the show-card comes in handy,

et o picee of dark card-board with evenly cut edges,
and upon it inseribe something like this. *The titles of
the books in then in neat letteving
write the names of the books with prices opposite them
By this means your window exlabit has more foree than
it you merely spread the books out ftat. Build them up
in the centre, pyuumd-like, and top them with the cayd.

this window are :

Have them survor ged by other well-arranged stock. The

show-cavd properly used is often a saver of space, as

well as an attractive way of conveying information.
—p——

SHEET MUSIC.
I.\' CONVERSATION the other day with a
music publisher, the representative of this paper was

Toronto

informed that very little attention was given by station-
ers geperally to the sheet
that councctions might be made by the stationets of the
smaller towns and cities of the Dominion with the local
music teachers, and that a combined effort might

musie trade.  He siggrested

he
wade which would result in advantage to all conceraned.
A very fair profit, be said, could be made by dealers,
without keeping a very large stock.
would be tied up.

Very little capital

A window or interior display of the latest music can
he had off jobhers, which makes very attractive adver-
using for the store, amd a conneetion with music teachs
ers would tend to hing people into the store.

Sample sheets are supplied on request, from which a
prospective buyer has a good selection. Orders can
sent in o the jobbers and they will be tilled without de-
lay.

he

By this means all that is newest may he handled,
with little or no nisk of the stationer being foaded down
with a lot of old, unsaleable stock.

The publisher spoken to said that at present a lot
of his business was done direet with the consumer. But
for his part he would very much prefer dealing with the
trade, as he would then save himsell a great deal «of
trouble, and stand a chance of doing a good deal more
husiness.

Perbaps you
and

Ko it behooves you to **think it over.®
already handle a0 certain amount of sheet musie
don't make much out of it. But do vou “push’ the busi-
Do yon make it a point to bring
to

ness good and haed ?
the fact that you handle the latest in sheet music

the attention of the toeal pubtie 7 I not ; why not

—em

CREATING A TASHION.
* 12 FEATURE the (estive scasons,’
Mon stationer, in reference Lo the post cand

' savs a Ham-
trade.  Some have been heard to complain that the de-
mand for Easter cavds is strictly limited. U is thus
limited because it has not yet heen stretched as mueh
as it s capable of being. L wants to be
more, as the Hamlton maan has at.

Cleatured”

How do fashions in  anythmg get goilng anyway ?

They are put on {he road by the people who are going

to make something out of jt.  Fashions are not acei-

dents ' The millimers in Pavis and London say
such a thing will be fashionable this year.

such-aund-
Lesser mil-
linets say all right, and pass the news on to their cus-
tomers, who then come in and buy  what is Tashionable,

It has been declated fashionable to send cards  of
wgreeting at Baster time, and yet, withal, none too many
Why not?

Iaster comes along, fmpress upon every one who passes

take advantage of the fashion. Do vou, as

yvour store or reads your local uewspaper, that Easter
greetings cards are fashionable and that you sell them
in great variety ?
Christmas ?

Do you feature Faster like you duo

_—*—-

STUDY YOUR BUSINESS.
LSEWHBERE v this paper are recorded the remarks
E of a Toronto stationer with rveterence {o the study
of business. [t eanuot be too emphatically urged tha
every reader of this paper stidy his business thoroughiy.
When a young doctor or lawyer leaves his college
with a degree after his pame, and opens an oflice, he
The vush of the
age  permentes everything: and  the continnally  rising

dare not it studying his business,

problems of life confront men in everdnereasing nmm-
bers, necessitating a continual abandonment of what is
worst of the old methods and the adoption of the s
of what is new.

The man with the ideas is the man who makes a sue-
cess of his husiness, whatever that business may be. Study
the trend of your trade!  RBemember that o stationer,
althongh to a great extent dealing in things which, in
view of widespread edueations, are now staple, ix still
somewhat of a builder.  He is, or rightly should be,
a centre of culture, beeause he deals in goods which
wake for cultme.  Study your customers that you may
bhetter fill their wants, or erveate in them wants which
will resalt in the advineement both of the enstomer and

yourself,
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The Best New Novels

In 1906 we published “The Jungle.” Everyone remembers what a sensation it

created.
upheaval in modern business methods.

Now we are about to publish a book that is going to create an even greater
This book 1is

Friday the 13th

Thomas W. Lawson

TLLUSTRATED,

- $1.25, CLOTH

Your maximum orders will be necessary to fill the demand.

Meredith Nicholson has more than dupli-
cnted the suceess of ** The House of One
Thousand Candles™ in

The Port of
Missing Men

Hlustrated by €. . Underwood.

Paper, Toe. - Cloth, $1.25

The best story that LOUIS TRACY has
written since “ The Wings of the Morn-
ing.” is

The Captain of
the Kansas

Romance mixed with adventure—a great
story told by a master-hand.

Paper, Tic. Cloth, $1.25.

Another of those strong. stirring stories by HAROLD BINDLOSS, author of
** Alton of Somasco "

The Dust of Conflict

Tlustrated in full color by W. Herbert Dunton.

PAPER, T5c.

CLOTH, $1.25

Send for Complete Catalogue.

McLeod & Allen, ratisters. Toronto
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BOOKSELLER AND STATIONER

NEWS OF THE BOOf1 WORLD

FEBRUARY SELLERS.

“The Doctor’® continunes its flight and is still far in
the lead. February returns show that *“The Undertow™’
has dropped ofl in sales and “*Fighting Chancee®’ ceomes
fourth instead of sceond. **The Port of Missing Men™
promises to be a great seller.  The returns this mouth are
not quite as complete as usual.

Canadian Summary.

Points.

Doctor, by Ralph Convor ............ a

2. Port of Missing Men, by Meredith
Nicholson ..o..oiiivil vil ciiiaia.n RY)
3. Treasure of Heaven, by Marie Corelli ... 26
4. Fighting Chanee, by R. \W. Chambers .. 25
5. The Saint, by Avrtonio Fogazzara ...... 21
8. Silver Maple, by Marian Keith ...... 18
Whispering Smith, by F. I1. Spearman .. 18

——,

PUBLISHING ACTIVITIES.

The publishers report a mest gratifying sale for “*The
Lone Furrow,”” by W. A Fraser. Within two wecks of
publieation almost the entire first edition was used up.
The more widely the merits of the story are known, the
greater the demand will become. Booksellers would _do
well to push this fine story by a Canudian author.

The publication of the syndicate novels by McLeod
& Allen at 75 cents per volume still goes on. Recent and
furtheoming issues in this series are: “*Latter Day Sweet-
hearts.”” by Mrs. Burton Harrison: **The Chief Legatee,™”
by Annz: Katharine Green, and “‘Kate Meredith, Finan-
cier,”’ by Cuteliffe Hyne.

Mceleod & Allen have arranged for Canadian editions
of ““Madawe de Treyners,”” by Edith Wharton, **In the
Cause of Freedom,” by A. W. Marchmont and **The
lmposter,’’ by Harold Bindloss.

William Briggs will not likely have any further Spring
publications in addition to those already announced in
the February number of Bookseller and Stationer. The
list is a fine one and will well repay the attention of book-
sellers.

The Macmillan Company issued Jack London’s wierd
prehistorie romance, “*Before Adam,’’ on February 25.
The allustranons by Charles Livingstone Bull are features
of the volume.

The Macmillan Company have on their Spring list
the following novels: **Prima Donna,”’ a sequel to **Fair
Margaret.” by F. Marion Crawford: “A  Vietor of
Salamis.”” by William Stearns Davis; ““The  laoves of
Pelleas and Ettarre.”” by Zona Gale; “*Spirit Lake.”” by
Arthur Heming, and ““The Gulf.”’ by John Luther Long.

The Macwillan Company have just published Owen
Wiser’s new book, ““How Deth the Simple Spelling Bee®':
Vol. T of **The Cyelopedia of Ameriean Agriculture.””
edited by Professor 1. H. Bailex; Vol. TIL of **Grove's
Dietionary of Music and Musicians,”* edited by J. Fuller-
Maitland: the tenth and last volume of Professor Albert
Ii. Smyth’s edition of “The Life and Writings of Ben-
Jamin Franklin'*; **Studies in Humanism,"’ by F. C. &
Schiller, of Oxford, **Structure and Growth of the Mind."*
by Professor W. Mitchell, of the University of Adelaide:
“‘Eye Injuries and Their Treatment,™ by A, Maitland

23

Ramsay. of Glasgow: and a new edition of Mabel Os-
wood Wright's *“Birderaft."”

——
COPP, CLARK'S BOOK NEWS.

Paper editions of the following popular novels have
been issued recently by the Copp, Clark Co., at 75 cents
cach: **Kid McGhie,”” by S, R. Crockett; “*The Slave of
Silenee,” by F. M. White; *“Made in His Image.”' by
Guy Thorne;, ““The Lest Leader,”” by E. P. Oppenhenn:
**The Man Who Rese Again.’” by Joeseph Hocking, and
**The Dream and the Business,”” hy John Oliver Iobbes,

Towards the end of the month the Copp, Clark Co.
will have ready “‘Check to the King,”” an historieal rom-
ance, by « new writer, Maorice Gerard, who is rapidly com-
ing to the front as a popular novlist.  They will also pub-
lish Max Pemberton’s new story of modern adventure,
**The Dimmond Ship,’" which is said to be one of the
wmost Mascinating stovies he has yer written.

fus

S Wiages off Pleasure,™ by Jo . Stewart, was issued
last wonth in both cloth and paper editions.  This is a
first rate story and it is selling well,

**Norroy. Diplanatic Ageut.” by 5. Bronson-Hwwagd,
has just been hrought out by the Copp, Clark Co. The
hiero is a diplomatie agent in the services of the United
States and his wysterious disappearanees  puzzled his
friends.  On his various missions he experienced many
srning adventures,

The Copp. Clark Co.. are now the agents in Canada
tor the Johu Henry books, of which they carry in stock
vleven titles,  The latest velume in the series is **Réat
17 which, like the others, is eloth bound. gilt top. and
sells at 75 cents,

Saxen’s **Everyhody's Series,””
number of little haund-hooks. bound  uniformly  in  red
leather, and retailable at 25 eents. Xmong the titles
wre: Everybody’s **Guide to Publie Speaking,”” ¢ Pucket
Cyelopedin,™ Bouk of Jokes.™ **Letter Writer.'” *“Book
of Trish Wit and Humoer.” **Reok of English Wit and
Humor.”" = Book of Scottish Wit aud Humor,"” ** Medieal
Guide.”  In all there are 41 titles.

The Capp, Clark Co. have arranged for the publica-
lion in Canada of a series of 24 portfolivs of pictures,
bemg reproductions in color of the fines modera punt.
augs in the public picture galleries of Grest Britain.

consists of a large



There are-five-pictures-in-each.port folio,-of which=ten-are
now ready.  The xeries ag-sold-in sets only.

X thm! edition of “The Suint.”” by Xntonio Fogz.
wre & now ey, so- that -those (lc!:}ler wha sold out
the tixt edittons-and-stilEhave orders to il _can now se-
cure copics. _-

The -Copp. Clark Co., have heen appointed- agents in
Cannda for the ““White Honse -Cook Hook.”* by Iuwe
Zieman asd Mrs, KoL (ﬂh‘"(‘
1600 household vecipes.  Nothing relating to pllu'"('ﬂl
housekeeping is omitiuil; Munux for dyery dll\* in the
yeur amd special oeensions are provided.  FL2.

—_——
‘CROWELL'S-SFRING-LIST. .

In the Spring list of Thomas Y. Crowell & Co., 426
to 428 Weat Broadway., New York, as announced in this
isnue, there are books represeniative of several depart-
ments of literature. I fiction, there 1s ~The Ministry
of Wavid:- Balitwin™ by Henry Thomas Colestuck ;  in
ceomomies,  there is  “Urthodok Sociclism™ by Janies
Edward Le Rosymol; in-theology there s ~“The Religious
\adue-of the O Testament ™" by Ambroe White Vernon.
and in history there 1s “The Greatest Fact in Modern
Jhistary™ by ‘Whitelaw Reid. 7

“The Ministey of h.‘nul Baldwin™ -has us its hero a
young clergyman, just out ol eollege, whu cx}ﬂgg\'ux\ 1o
preacli-the-Ribile-in- terins-of -odern-eritieizsm,  He-isde-
elired **epsonnd ™™ mud: 1S cempted (o *suppress his -mes-
ns-desire as-rivalledzhy the factional=fights in-thé=chiirch
ifsell  The ook 15 hjggw-xlxcl) ‘bound: in-green and=gold.
(F15E

“Orthodox  Socialism™ is the Jatest addition to
Crawell’s Eibrary of Feonomies. -It is a-contribution-by
‘the professor of political ccanomy in the University of
Denver to the much discussed subject of the socialists”
He defines this creed” and points out -its weak-
tiesses, giving atiention fo strikes, labor unions,  the
struggle of mass with -class ard-the pefpetual quéstions
of wages and=profit. ¥1 netdd

*The-Greatest: Fact in Modern History™ is-desceribed:
by Whitelaw Reidzas-the-rise of-the Umited-States-among
Ahe-great powers-of=the world. The-bonk ix-basedzon an
address-delivered=by Ambasadot ‘Reidt=Fefore an English
audience. 1t 1s-tastuly bound. and-canfains a-new -phato-
gravure portrait of the auther. 75 cents net.)

“Chast's Secret of Happiness” is a handsome little
yolume bound: in white and gold Tt 15 by Ioyman Ab-
bt and s divided inte cleven short, pithy cha[\lcr\.
under such windgestive titles as “Thrée Kinds of Tappi-
= =Getting 1s Nut Xlways-Gaiuing.™ ~Thé Spring
and: “The Blescedness of Battle.™

cread.

1!(‘1\;\
of Perpetual Youth,”
15-conts net }

Thema~ ¥ Crowell & G alse announce another
wdume 10 thar first {oliv-cdition-of Shakespeare, “Much
Ade Abomt Nathing,” odifed by Chardotte Torter and
Helen A €larke. sih-conts))

——
-G ‘McCLURG-&-CO:'S-8PRING-LIST.

For Sprng publcation & C. ici’]un: & Co, 35—
221 Wabash Avenne, Cliteago, aunonnce quite a long list

.

AND ‘SSTATIONER

in. 1967, Prominent in the story are thnse giant  pro-
moters, Lehand Stanford, Collis . Huntington, Mark
Hopkxm and-Charles -Croeker, upon whose initiative -the
railroad--Was -planned and -built; while-the plot -involving
_the fortunes-of two young people -is_full of-the-lively ne-
Ctjon  chavacteristie  of  California in her early ~ days.
(§1:50.)

“‘Langford:of the T hrec Bars"

is-a-lively story olthe

Theheok -cataing-wver  South Dakots ‘cattle -country -during the sway of dhe

*rustlee.”” Tt resembles “Ben-Bair” in solme pacticnlirs
aml-is-a ﬂimng. well written story, full- O[ rapul-firs ~it-

uations. Four illustrations:in color by N.-C. Wyeth-add
much to-its. charm. (1503
In-cher “Indian -love letters,” Marah Ellis Tyan

gives-a-new -and-more-fiersonal- mezning to the-red=man’s
spiritual preferences. The wiate: of the letfers is sup-
posedly a llopx Indian, who was sent by the “Agency™
1o collegesin the-east, to- -be -editeated in=the-way=_and
beliefs of the white -man. 1le learns the white mans
Jife but all -the time -in his heart keeps to -his -ancient.
fath. (¥1 fet.)

“*Sojourning, Shopping and Studying--in Paris.” bz
Miss E. Otis Williams- gi\m to :those ladies, who-go to
Paris for a period without the knowlédge requisite for
getting the groatest xmd -out: -of: their sojourn -there,
pointers -on-how to -make their stay in that ity full of
advantage and pleasure: (1 met) N

In- A Handbook -of the Philippines,” Hamilton M.

ng‘ht provides -comprehensive information about: -the

The conflict which -ensues -between -his duty and Philippine Islands, the-customs:-and=-manners-of=the-peo-

ple. the resources, chmatc, pmductmne aml _commercial

importance -of ‘the Islands and-other details -of interest
For all readers. (§1:40-net)

Anmong other -titles announced- by A.-C. McClurg &
Co. arc “The Missions-of-California_and-the -Old qu{h-
west, by Jesse S. Hildrup: *“Hawaiian Folk Tales.” by
Thes, G. Thrumz *“Caosnies, the-Soul-and=God.""hy Rev.
‘C. L. Arnold; “Life and Correspondence -of Thomson.™
Jay Hudson; “Molmenti’s Venice, Part 11.;" **Grass-
“*Forest

Tapper Laud.™ by " Ma ‘Is',rlr.\t‘
and ““Fiogerpests 1o

Manaret W
“ﬁéﬂd\
Rvadlm:. " by Walter Taylor Field.

By Dr. Johin Madden,”
Children s

OPPORTUNITY ‘STILL -OFFERS.

There-is-stillzan- opportanity for -a=live -man-or a:=com-
pany to-secure-the-busines-of “C. .. Nelles,-Guelph. M.
Nelles-is arranging-to veduce ‘his stoek by $8,000-s0-that
1lic purchase -of the ‘husiness may he an dasy -one.  As
hefore-noted=in-these-colutis, the businés is-a-tlonrish-

amr-one. welldeeatad- 3}:5] in-high- repute.

"SMITH ‘PUBLISHING ANL SUPFLY -COMPANY.

The announcenient of ‘this new publishing and- supply
Tirm_appears-on_another page. The Smith=Publishing-and-
Nupply -Company., Toronto, has taken over the husiness
carried-on by Smith. Briggs-& Howe, and: prqnar«l Ao~
aupply anything and=evervthing 1n gencral=good C
by lie stAationer, and e pubhcations -of: }c\crﬂ ﬁrm<
whose sole Topresentative it 45 in -Canada. Mr. -
Runth. thefounder=of-thchusiness -of=the=husi
ally, has now associated with him, Mr. Art

of Tatles. among Which are 1o be found: several books of  the Tanaging -diréctor -of the Monctary T\mcs: ﬂxci(ran:*

anore than-passing wnterest

Their leading fiettion wall be “The Tron Way"" by
Nara Pmatt Carr. which will be ready this mnmh and
"Jauxluﬁ] of the Three Bars,” by Kate and Vargil I
aslury of the prblished:in April.  The firstmentionad s
a story aof the hubhing  of the Central Pasific Ruilroad

ian- Engineer, and- e Canadian ‘Cement and -Concrele
Review, and-president: of-the Amalgamated-IPress, -of - Win-
nipez. under ‘whose ;:mdancc 1he -house may be-coxpeetoed
T ﬂc\ﬂup ‘business rapidly, and whoese -connection with
it is a-gmarantec-of stability. and-modernity of bhusivess

methods, )
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SAVE FROM 20 TO 50 BY BUYINC OF THE
Smith Publishing & Supply Co., 18¢o s.. Toronto

A FEW OF OUR SPECIAL OFFERINGS THIS MONTH

THE FAMOUS « WELLINGTON" SERIES NOTEPAPER AND ENVELOPES
Finest assortnent in Canada. All works of MADE UP IN ANY STYLE TO SUIT CUSTOMERS
art and new subjects. At $12.50 per 1000 THE FAMOUS «DISTAFF LINEN"

Unsurpassed for quality. Quire box of notepaper
LOCAL VIEW PUOSTCARDLS
. . and envelopes, $1.60 per doz. boxes.
}";;:2 ::oll‘ltasndos'or:?l';sc:lfb:sns);dm‘Y‘ town or (P!(‘IALQ!'UI‘A’YIO.\SO.\I GROWS ORVERS
ct, ’ .

At $8.50 per 1000

SOUVENIR PICTORIAL NOTEPAPER
SOUVENIR PICTORIAL LETTER CARDS

With local views. Made up in packages to suit our

\

Containing twelve local views. At 822,50 per 1000 patrons. Write for special low quotations.
COLORED TOY BOOKS — TECHNICAL AND SCIENTIFIC WORKS —  FICTION
including all the recent publications of

FISHER UNWIN BURNS & OATES, Ltd.
UJEOR(UE ALLAN CROSBY, LOCKWOOD & SON
GALE & POLDEN, Ltd. ALF. COOKE, Ltd.

EVERYTHING FOR PHOTOGRAPHY AND EDUCATION

Write for quotations on STATIONERS' SUNDRIES Our lines arc unsurpassed for quality and low prices.

Do vou ADVERT'SE We have a selection of COPYRIGHT POSTERS suitable for any business.

Prices from 95¢c. to $12.00 per 100, according to size of poster.  Special
rates for large orders.

Second Ganadian Edition

Joe Clark, in ** Saturday Night,” says:

‘“ Bot there is 2 new book out by Mr. Fraser, and it contsins a powerful story. Itis
a purposecful book, and it needed to be written. Some critics may go over it with a hammer
and find spots where it docs not ring right, but it appealed to me as a strong, compelling
story that people will have to read and listen to whether orno.  ‘The Lone Furrow® is its
title, and it is published by Henry Frowde. It is the story of a villape—the people of a
village, their lives: the religion of some, grand, that of others, sour and uncharitable; it is
an indictment of the tavern bar and an cxposurc of the pettiness that can exist along with
faith, worth and simplicity. The power of the tragedy accumulates all through the volume,

and only strikes the reader with Il force at the end. It-isx story that, once read, cannot
be forgotten.™

Have you this Book ?

Henry Frowde, Publisher Toronte

Called for in Three Weeks
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SPRING - 1907

NEW PAPER EDITIONS

Made in His Image

Kid McGhie ..
Prisoners

The Dream and the Busmess “
The Littie Brown Mouse

The Heart That Knows

The Man Who Rose Agam

Hope My Wife

Helena’s Love Story

Benita

The Second Book of Tob:ah *

Frank Brown

A Lost Leader ..

The Mysterious Mr. Mlller

A Siave of Silence .

Jules of the Great Heart..
on Common Ground .. -

FORTHCOMING NO VELS

The Wages of Pleasure b\ J. A. Stenart

. .. " E. P. Oppenheim
The Nether Millstone * F. M. White ...
Check to the King

The Secret

The Patriot

The Sinner
The Great Plot

A Strong Man’s Vow ..
The Man Who Was Dead "
The Diamond Ship
Norroy, Diplomatic Agent * Geo. Bronson-Howard
Rising Fortunes .. .
Perkins of Portland By the author of *“Pigs is Pigs”
““Empire” «\ novel \ealing with Tmperinl Federation)

* Wm. LeQueux
*Joseph Hocking ....
AL Wo Marchmont
* Max Pemberton

Each 75 Cents
by .-

* Morice Gerard
* Antonio Fogazzaro

*.John Oxenham

Guy Thorne

S. R. Crockett

Mary Cholmondeley
John Oliver Hobbes
Madame Albanesi
Chas. G. D. Roberts
Joseph Hocking

L. G. Moberly
Guy Thorne

Rider Haggard

U. L. Silberrad
Frank T. Bullen

E. Phillips Oppenheim

Wm. Le Queux
F. M. White
Lawerence Mott
Sydney H. Preston

Croth Paper
$1.25 75¢c

1.25 75¢c

1.25 75¢c

1.25 75¢

1.25

1.25

1.25 75¢

1.25 75c¢

1.25 75¢c

1.25 75c

1.25

1.25 75¢

1.00

1.25

MISCELLANEOUS BOOKS

The Natlves ofBritish North America b) C. Hill Tout. probably 31.50

THE COPP, CLARK CO., Limited

Publishers

TORONTO

35
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BOOKS OF THE MONTH.

GROWTIL. By Graham Travers. Toronto : The Musson
Book Co., Ltd,  Cloth, $1.25, Paper. 75e.  This hook
is by the author of “Mona Maclean, Mudical Stu-
dent.® It is an intensely interesting story, intro-
ducing many views on  various intellectunl subjeets.
It begins in Edinburgh, the characters being for the
most part students in theology at the university
Miss Judith Lemaistre, a youug lady student in
chemistry, interested in all social questions, is the
heroine.  After many difliculties have been overcome
she is married to the hero, Dr. licriot, who is a very
well, drawn character. The scene shifts from Scet-
land to Italy and back again.

LABOR AND CAPITAL. By Goldwin Smith. Toronto :
Macmillan Co. Cloth, 50c. A thoughtful and on the
whole optimistic study of the relation of labor and
capital. While in sympathy with the wage-carner and
with onganized labor, the author recognizes and de-
precates the  tendeacy of  labor towards orgatured

_ monopoly. “Unions,” he says, **scem now to be'go-

- ing on {o create for themselves a monopoly ot Jahar ™

; A better understanding between capital and labor is
urged, the union of which clements in prodaction *tis
as necessary as that of oxygen and hydrozen m the
composition of waier.” .

LONE FURROW. By W. A. Fraser, Toranto ilemy
Frowde. $1.25. This new book by Mr. :“taser wiil
take rank among the best books of the ~-ason. Iis
literary quality is of a high degree of cxcellence. ‘Ll
narrative moves casily and . naturaily and unever
wearivs. The interest and mystery of the plat e
kept up to the end. Nature is depicted in her sunny
and sylvan scenes with the pen of the lover and the

.\

o .
Ao,

e
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artist. Questions of deep human interest are discus-
sed by characters who are living people. ‘The ameni-’
ties of life as practised in the domestic circle refined
by culture and Christian influcnees ave exhibited with
a delicate flavor of humor which is altogether de-
lighttul. The author may be congratulated on hav-
ing produced a book which will charm as a story and
at the dame time furnish the reader with much food
for reflection on the hidden springs of human motive
and action.

PORT OFF MISSING MEN. By Mcredith Nicholson. To-

ronto: Mcl.cod & Allen. Cloth, $1.25. Paper, 75
cents.  As in ““I'ic House of a Thousand Candles,” so
in this new story, the author has successfully ming-
led old world romaunee with new world ideas. Tt is
the tale of an intrigue to undermine the Austro-Hun-

‘garian dynasty, carried out for thc most part on

American soil. A myslerious hero struggles against
the machinations of two scoundrels, defeats thei? pur-
pose and saves the throne, at the same time winning
the love of the heroine, an American girl.

ROME EXPRESS, THE. by Arthur Griffith. Boston:

L. C. Page & Company. Cloth, $1.25. Begins with
a murder on the slecping car of an cxpress train from
Rome to Paris. The car porter had been drugged |
and when he awakens from the stupor, discovers the
fearfully mutilated body of a man lying in onc of the
herths. All the passengers are detained according to
French custom. During an ingeniously worked out
plot, where many unexpected developments take place,
there is a love scene between the chief suspect, who
is a titled Italian lady, and an English gencral, which
ends with a  marriage at the British Embassy in
Paris. The murderer is captured in an ingenious way
(Continued on page 30.)

HERE ARE SOME. STRONG BOOKS

EVERY GENERAL CANADIAN BOOKSELLER SHOULD HAVE

Net $1.00.

MoDonalki of Oregon. By Eva Emery Dye. $1.50.
Sen Slair, Plalnsman. By Will Lillibridge. $1.59.

Bob Mampton of Piacer, and other novels by Randall
Parrish. Eaoh $1.50.

For the Soul of Rafasl. By Marah Ellis Ryan. $t.50.
Nicaner, Toller of Tales. By C. Bryson Tavlor. $1.50.

FOR PUBLICATION THIS SPRING
Langford of the Three Bars. By Kate and Virgil D. Boyles. **The story of a fifihter of the right sort.”

A lively romance of ranch life. With four pictures in color by N. C.
Wyeth. Large 12mo. Striking cover. $1.50.

. By Samh Pratt Carr. A wonderfully interesting romance founded upon the building of the
The lIron way first overland railway. Full page pictures. Large 12mo. $1.50. P k

By Katharine Tynan. A new novcl by that delightful author of “‘The D Irish
the Story Of Bawn. Girl.” With frontispiece. y & car tris

Sojourning, Shopping and Studying in Paris.

$1.28.

By Elizabeth Otis Williams. A uscful and practical
ﬁmtd:; aolanost as nceessary as Baedcker. Handy 16mo.
ot $1.00.

By Marad> Ellis Ryan, author of **For the Soul of Rafacl.” These letters are full of
Indian Love Letters. the beauty of pathos and the poignancy of despair. Tall 16mo. Decorated boardg.

THESE TITLES ARE SELLING. HAVE YOU THEM ?

The Widow 0'Caliaghan’s Boys. By G. Zollinger. A book

for young people that deserves a place beside the
classics. $1.50.

The Law of Psychic Phenomena, and other works. By

Thomson J. Hudson. Eaoh $1.50.

Catch Words of Cheer, Coms of Wisdom, The Religion of

Cheerfulness. For all sorts of gift purposes. $1.
and 500. REELpurP $1-00

THESE BOOKS MAY HE ORDERED OF YOUR CANADIAN OR NEW YORK JOHBER, OR OF

A. G. McCLURG & CO., Publishers, - CHICAGO, U.S.A,
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Crowell's New Spring Books

The Ministry of David Baldwin

A Novel by HENRY THOMAS COLESTOCK

With four full page illustrations in color by E. Boyd Smith. 12mo, $1.50.

This striking story is abreast of the times.

Its hero, a young clergyman just out of thé

seminary, endeavors to preach the Bible in terms of modern criticism. He is declared
“unsound,” and is tempted to ‘‘suppress his message.”” The conflict which ensues
between his duty and his desires is rivalled by the factional fights in the church itself.
The characters are strongly and faithfully drawn as thounh from actual types.

The Greatest Fact in
Modern History

8y WHITELAW REID

The rise of the United States among the
great powers of the world is the subject of
this book. A point of unique interest is
the fact that it is based upon an address
delivered by Ambassador Reid before an
English audience.

New photogravure portrait, and typography by the
Merrymount Press. 75 cents net.
(Postage 8 cents.)

Christ’s Secret of
Happiness

8y LYMAN ABBOTT

Contains such suggestive titles as:
**Three Kinds of Happiness,” '* The Spring
of Perpetual Youth” and ** The Blessedness
of Battle.” A striking book in optimistic
vein, written in Dr. Abbott’s ablest manner,
and of special value for Easter gifts.
Typography by the Merrymount Press. 75 cents net.

(Postage 8 cents.) White and gold,boxed, $1.00.
Limp, leather, $1.50.

Orthodox Socialism

By JAMZS EDWARD LE ROSSIGNOL, Professor of Economics In the University of Denver
One of our ablest writers on economics here defines broadly the creed of socialism,
and points out irs weaknesses.  Strikes, labor unions, the struggle of mass with class,
and the perpetual questions of wages and profit come in for their share of intelligent
attention. The book is worth pondering over by cvery earnest voter.

“ Crowell's Library of Economics.” 12mo, net, $1.00. (Postage 10 cents.)

The Religious Value of
the Old Testament

By AMBROSE WNITE VERNON, Professorat
Dartmouth College

This valuable book compares the earlier
atutude tonward the Bible with the present
view of modern scholarship. It shows how
historical research among other early relig-
ions verifics certain points, and throws light
upon others.

Q0 cents net.  {Postage 10 cents.)

Much Adoe About
Nothing

First Follo Edition

Edited by CHARLOTTE PORTER and
NELEN A.CLARKE

**1 feel quite at a loss to name an edition
which packs so much wealth into as little
room.”’—Sidney Lee.

* The most useful edition now available
for students.” --Brander Matthews.

Cloth, 75 cents. Limp leather, $1.00.

THOMAS Y. CROWELL & CO., NEW YORK

NOTE. -We publish the finest line of standard reprints In the worid. Send for Catafogue
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BOOKSELLER AND STATIONER

MESSRS. BELL'S PUBLICATIONS

Messrs. Bell will be happy to send full details concerning the series described below, together

with their complete catalogues and trade terms, to any bookseller on application,

BELL'S MINIATUREL
BIOGRAPHIES

of great Painters, Writers and Musicians, A sevies ot
“hiographies in little”” of the great masters in the art,
literature and music of the world.  Each volume con-
tains enght illustrations. and is daintily bound in cloth
to retail at 1s, net. The volumes ave afso issued in n
Ip deather bunding with photogiavare froatispive
price 25 net each,

WRITERS.

Quineey, Detoe, Dickens. Horace, Johnson, Miltou,

Browning. Chancer, Coleridge, Dante. D

Maoli¢re, Shakespeare, Spenser,

PAINTERS. Alma Tadema, Rosa Bonheur, Burne-Jones,
Constable. Correggio. Fra Angelico. Gainsborough,
Greuze, Hogmuith, Holbein, Holman Hunt, Landsecr.
Leighton, Michael Angelo. Millais. ). F. Millet,
Murillo. Raphael.  Rembranmt,  Reynolds.  Romney,
tossefti, Titian, Turner, Watteau,
Whistler, Watts,

MUSICIANS. Bach, Beethoven, Brahms, Chopin, Goun-

od. Handel, Mozart, Mendelssohn, Rossimi, Sehu-

Velasquez,

wann, Sullivan, Tehaikevsky, Verdi, Wagner.

LIFE AND LIGHT BOONKS

A seties of helpful and symnpathetie little books on
Faith and Conduet.  Books about JAnimals, Poctry. cle.

Fach volume is daintily bound in white, with a distine

tive cover design.  Priee. 1s, net cach,

List on Application.

THE YORN LIBRARY
This new series of reprints of the worli's elassies

1> distingished 1ot oty yby it attractive exterior, b

by the intrinsfe® (}:l'lflk‘ of the works included i at, Lrot

the .many cheap series now competing for popular favor,

It ix issued in two styles: Bound in eloth, 25, net, or in

limp leather, 3s. net.

NEW VOLUMES

BURTON'S PILGRIMAGE TO ALMADINAH AND
"MECCGAH. Edited by Lady Burten.  With an iu-
troduction by Stanley  Laue-Poole. 2 vols,

CLASSIC Tp_LES. -'Ullll.‘l'll‘.\ "nd\ﬂ l;l.\.“ (:Ul\l.slhi”l's
“*Viear of Wakefield,”® Sterne’s **Sentimental Jour-
uey,” Walpole's *Castle of Otranto.””  With an in-
troduction by €, 8. Fearenside, MAL

MRS. GASKELL'S SYLVIA'S LOVERS.

GOETHE: \utabivgraphy. (Dichiune wnd Wahrheit.)
A completely revised translation by M. Steele Smith,
with an introduction by Karl Breul, Litt.D., PhD.

RANKE'S HISTORY OF THE POPES. ‘Iranslated by
15, Foster. New and revised addition, with consid-
crable additions. 3 vols,

TROLLOPE’'S THE WARDEN. With an intvoduction
by Frederie Harrison.

TROLILOPE'S BARCHESTER TOWERS.

TROLLOPE'S DOCTOR THORNE.

TROLLOPE'S FRAMLEY PARSONAGE.

TROLLOPE'S SMALL HOUSE AT ALLINGTON. 2
vols,

TROLLOPE'S LAST CHRONICLE OF BARSET. 2 volx.

BOHN'S LIBRARIES
NEW VOLUMES.

THE ARABIAN NIGHTS' ENTERTAINMENTS.
Translated by B, W. Lane.  Edited, with introdue.
tion, notes, and appundices, by Stanley  Lane PPoole.
ML Litth In 4 velse: 3:46d ench,

THE EARLY DIARY OF FRANCES BURNEY (Madame
DArvblay). Wuth a selection fiom her cortespond-
ence, and  from  the Journals of her sisters Susan
and Charlotte Burney.  Edited by Nanie Raine s
New cdition, revised, 2 vola,, 3s.6d. each,

BELL'S INDIAN AND

PAPER COVERS, 2s. 6s.

COLONIAL LIBRARY
CLOTH, 3s. 6d.

NEW VOLUMES

THE WHIRLWIND. By Eden Phillpotts,

HER HIGHNESS'S SECRETARY.. By Curlten Dawe.

MAYNARD'S WIVES. By Herbert Flowerdew.

THE ROMANCE OF A MAID OF BONOUR. B, ftich
ard Marsh,

AMALIA. By Graham Hoepe

THE HOUSE OF REST. By Mr~. Fred Revnolds,

THE BROKEN ROAD (Autumn). By A, E. W, Masen.
author of **The Four Feathers,””

AN AMERICAN GIRL IN INDIA. By Shelland Bradley.

THE SHULAMITE: New Edition. By Alice and Claude
Aakew,

POISON ISLAND. Ry \. T. Quiller Couch (Q.).

THE EVOLUTION OF EATHERINE. By F. Temple
Thursten,

THE SHADOW OF EVIL. By Dick Donovan,

THE CHILD OF PROMISE. Iy Netta Syrelt,

THE WORLD PERIL OF 1910. By . Gritsth,

LUCY GORT. The Study of a Woman. B3y MAber aud
Clande Askew,

AGONY TERRACE. Iy Major Arthwm Grithihs.

A COUNTRY SQUIRE. By G. Mauville Venn.

I BELIEVE, and Other Essays. Ry Guy Thorne, author
of **When it Was Dk

CONTESSIONS OF A WIDOW. I\ Lueas Cleeve,

THE WHEEL. By M. Uraubai..

NEW VOLUME OF STORIES. By W. W. .acal-.

CARNIOLA. By Theadore Walt<-Dunton, authar of
cAaviwin,””

THE IMPENITENT JEW. By T. \W. I, Cradaud,

London:

GEORGE BELL @ SONS

YORHK HOUSE, PORTUGAL ST., W.C.
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BOOKSELLER AND STATIONER

L.eading Fiction

Spring 1907

Running
Water

By A. E. W. MASSON
Cloth, $1.25

The towetful luve atory of aflue English
211! who. Joathis g the hife she ltads on tbe
continent which ap urronganisl, pleasure
{oring metlier dacides to §oln Ler father
fo tondon  The grim mf:lny of her
father o estabilnhment and the revelations
thst qukbl{ tollow Jdeselop an atmorting
atory  of love antrigue. and adrventure
The menes ore laid {6 Loodon and in
Buitzesland and no novel haseser plcturcd
mare sy mpmtlictically the fascinations of
Alpine elim*ing

The Second

Generation

by DAVID GRAHAM PHILLIPS

This,

the most powerful novel

Me. Phillips has written, represents

two ycars of literary 1abor.
Cloth, $1.25.

RERONNING

1

| £ AIWMASON ¢

WATER

, { THL. PRIC.ST |

v Harold Begbie :

4

The Priest

By

HAROLD BEGBIE

t A Novel that will stir English-
men to their depths.

Cloth, $1.25.

Hilma

Ry

WM. TILLINGHAST ULDRIDGE

Cloth, $1.50,

The book 1s said to be another

*Graustark.”

Little Esson

By S.

R. CROCKETT

A worthy successor to the **White Plumes of Navarre.™
Cloth, $1.25,

William Brigds

2933 Richmond Street West, Toronto

AMERICAN CODE COMPANY, -

30

by the aid of the British general, whose fady is thus
exoncrated.
NNING WATER. By A K. W, Mason. Toronto:
William Briggs.  Cloth, $1.25. Beginning and ending
in the Alps, this story has much to do with moun-
tain climbing. The fates of its principal personage
scem to depend to a considera’™le extent on ¢pisodes
connected with this dangerous pastime. The hero and
netoine meet at an Alpine wateting place and learn to
know cach other's character during the ascent. About
the girl a web of mystery 1s woven , she is involved,
with her parents, in certain discreditable entangle-
ments, from which she is cventually saved by her
lover.

HOW DOTH THE SIMPLE SPELLING BEE, by Owen
Wister. ‘Toronto : The Macmillan Company of Can-
ada, Ltd.,, Cloth, 50 cents. This is a comic recital
of the difficulties which several people got into, at
Chickle University, owned by the chief magnate of the
chewing gum trust, while endeavoring to reform- lohg-
lish spelling.  After many humorous situations have
heen ereated, and the confusion to which reformed
spelling might be carried, has been shown, the hook
ends  with a free fight particpated in by all the
Chickle University professors, who can't quite agree
as to which ones list ol reformed words shall be
used.

-—

R

NEW MEMBERS.

Since the February issue of Bookseller and Stationer
appeared  the following new members have joined the
Association © F. F. Davis, Tillsonburg: J. G. Docrsam,
Waterloo; W. Turner & Co., Markdale; W. Williamson,
Port HTope: K. A. J. Little, Oshawa; A. II. Stratton,
Peterboro; W. T. Allen, Bowmanville; 11, Baldwin, Sun-
derland: Wm. Bow, Winchester; Geo. J. Hunt. Lanark:
W. . Buckley, Niagara Falls; George Porter, Goderich;
S, B Mitehell, Pembroke; J. Basil Reid, Ottawa: A. H.
Mexander, Stratford; R, M. MeCrum & Co., Walkerton;
. W. Campbell, Forest; Clifford Sine, Gananoque; R. M.
Mitts, Carnwall: G. E. Copeland, Windsor: B. Luady,
Welland; A. W. Buschlin, Arthur; Robert Phillips, Fer-
gus; C. B, Scantlebury, Belleville; J. S. Copland. Brock-
ville; F. J. Weaver & Co., Berlin.

NTOT SOLD YET- lt scems hard todispose of a big buniness and we have
{ decided 10 reduce the stoch $8,000.00 w hich should make it 3 reasonadle

rroposition ; as i1 s1ands to.day onc man or a company can make between
five and six thousand dollars & yecae and increasc it by doing = jobbiag busi.
ncsx: do you want a good thing, {{ s0, buy the Book, Ststioncry and Wall Paper

business for sale by C. L. Nelles. Guelph.
Can ;uppl) any book ever published. We have 50,000

BOOKS. &

BAKER'S BOOXSHOP, John lrlght 8t., Birmingham, Eng.

Special Line French Toy Books

Exclusive designs, only a limited quentity at these prices.
annot dbe duplicated.

65c., $1.30, $5.40, 815.00 & dozen
D. & W. FORREST, 13 £t. John Street

Qutafeprint books suppliad.  No matter what subject

Special linc of Easter Decorations MONTREAL
A 8 CCode. hEditon. Englah ... .. sveenenionns « N o

A8 G Coae. Mh Editen Spanih.. . o N 8700
ABC Codo. Uth Edton wievene oo . cesnes . S.00
A I Cotte. 7.50
Moreing & Neal Code. e e 0 .00
Sodford-Mc Nielt Codo, 6.00

Large and vnlll codes o all \mds Sead for list.

Discvunt to the trade oalv.
83 Nassau St., N,Y. City,
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BOOKSELLER AND STATIONER

Mr. Heinemann’s List

WILLIAM PITT, EARL OF CHATHAM.. By .lbent

von Ruville. With portiaits; 3 vols, 30s. net,

THE GREATNESS AND DEOLINE OF ROME Ry

Gugliemo Ferrero. 2 vols,

MEMOIRS OF PRINCE HOHENLOHE..
strated, 24s, net,

PERSONAL REMINISCENCES OF HENRY IRVING.
By Bram Stoker. 2 vols, demy 8vo,, with portraits
and illustrations, 30s. net.

THE DESERT AND THE SOWN. By Gerttudo Rell
1 vol., 150 illustrations, 10s. net.

THE EGYPT OF THE FUTURE. Ry Edward Dicey.

3s5.6d. net.

NEW EGYPT. By A. B. de Guervillee 1 vol.
lustrations, 10s, net.

ECOLIPSE, AND THE MODERN THOROUGHBRED.
Compiled and edited by Theodore Andrea Cook. One
guinea net,

PROBLEMS OF CRICKET. By DPhilip Trevor.
MODERN LAWN TENNIS. Ry P. A. Vaile, Gs. net.
THE BOOK OF WILD FLOWERS. By IH. 1. Adaws,
A HANDBOOK OF METABOLISM. By Prof. Carl von

Noorden. 3 vels.: vol. 1, 155, net; veols. 2 and 3, 50s.
net: complete, 3 guineas.

THE CRIMINAL PROSECUTION AND CAPITAL

PUNISHMENT OF ANIMALS. By E. I'. Evaus
7s.6d. net.

2 vols, illu

200 il-

THE NATURE OF MAN. By Elic Mctchnikofl. 6s. net.
NEW HYGIENE. By PBlie Metchnikoff. 2s.6d. net.

NAPOLEON, KING OF ELBA. By Paul Gruyer. With
38 illustrations. 10s. net.

THE FLIGHT OF MARIE ANTOINETTE. By G.
Lenoire. Illustrated, 10s. net.

MADAME RECAMIER. By Edouard Hervriot. With
portraits, 2 vols., 80s. net.

MEMOIRS OF MY DEAD LIFE. By George Moore.
0s. net.

RECOLLECTIONS OF MY CHILDHOOD AND YOUTH.
By George Brandes. 1 vol,, 10s. net,

VERSAILLES AND THE TRIANONS. By Pierre do
Nolhac. Witk 56 colored pictures; 1 vol.. 16g. net,

A COUNTRYSIDE CHRONICLE. Ry C. L. Bensusan.
Illustrated by Carton Moore Park. 1 vol., 7s.0d. net.

THE FINE ART OF JUJUTSU. Uy Mrs. Roger
Watts. Fully illustrated. 6s. net.

MODERN HOUSECRAFT. By Lucy H. Yates. 2s6d.
net.

BEAUTY OF FIGURE. By Dechorah Primvose. Tlu-
strated. 2s.6d. net.

ON THE DEATH OF MADONNA LAURA. Ry Agnes
Tobin. 7s5.6d. net.

THE WEB OF INDIAN LIFE. By Sister Nivedita.
New cdition. 3s.6d, net.

SEX AND CHARACTER. By Otto \Weiningor. 10s. net.

A Pocket Edition of Turgenev’s Novels

(Uniform with works ot R. [. Stevenson.)
10 DREAM TALES AND PROSE POEMS.

RUDIN.
A HOUSE OF GENTLEFOLK.
ON THE EVE.
FTATHERS AND CHILDREN.
SMOXE.

7 VIRGIN SOIL.

.9 A SPORTSMAN'S SKETCHES.

0 D U e 0D 0D

Price, 2s. net, cloth; 3s. net, leather.

11 THE TORRENTS OF SPRING, ETC.

12 A LEAR OF THE STEPPES.

13 THE DIARY OF A SUPERFLUOUS MAN,
14 A DESPERATE CHARACTER.

15 THE JEW, ETC.

Heinemann’s Colonial Library

includes novels by E. F. Reuson, Joseph Conrad, Frank Danby, A. .J, Dawson. M. Henry Dudeney, Harold Fred-
eric. Savah Grand, Maxwell Gray, Robert Hitehens, Hemy James, W. E. Norris, Flizabeth Robing, ¥. A. Steel,

R. L. Stevenson, Bram Stoker. K. L. Voznich, M. G. Wells, Perey White, Isrnel Zangwill

well known writers,  The latest additions are:i—
GHETTO COMEDIES. By Tsrael Zangwill.
JOSEPH VANCE. By W. de Morgan.
FELICITY IN FRANCE.

. and many other

THE EXPENSIVE MIS8S DU CANE. By S. Macnaughton.
THE LOST WORD. Evelyn Underhill.
FOOLS RUSH IN

And we have in preparation new novels by Mr. Henry Dadeney, John Golsworthy. M. I.. Woods, Emma Bmoke,

Francis Hodgzon Burnett. Elizabeth Robms and others.

A complete list of this series, complete catalogues and prospectuses sent on receipt of posteard.

London, (England) William Heinemann

t 1
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Bridge Whist,

We shall be pleased to mail
samples of our new Progressive
Bridge Score Card, made
especially for Bridge Parties;
also of our three styles of Score
Pads suitable for the novice,
the expert player or bridge
clubs. Our No. 12 pad is the
most convenient Bridge Score
Sheet published.

Arnold’s Inks

With the opening of spring the

depleted stocks of Commercial
and School Inks will have to
be repiemished. We have a
complete hme of all sizes 1n
Arnold’s famous English ik,
which cost no more than

inferior makes. ask for prices.

Warwick Bros. ® Rut.'t,er'

LIMITED

%oblie:;{ffacturing Stationers TOR-ONTO
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PICTURE POST CARDS

7

HIGH GRADE EMBOSSHED CARDS.
TTENTION (o the Camndian ticld s begmning to
A he pard by the Creseent Fmboasing Co,, o8 Plane
aelde Nob, whe ke a specinlty  of producing  high
grade embossed cinds, Fran samples e hand, 1t is ap-
parent that the Creseent Company e produeing eands
prsstssing a ehintactes and strength all thein own, Cave-
ml work is pot ante them, with the vesult that the em-
bessige and eoloring are accwrately exeented and the
tinished cand s perfeet in every detail,
tp to the present time, the Creseent Embossing Co.
e been paying particular attention to Cnited States
pattictic emds, They uew intend to produce seties of
H] seneral natwee, of which 1907 Valentine on)
Easter eards are foreaunners. 11 Canadian dealers o 11
et 1 toneh with the, they witl send samples of  these
new and forthesming asses Yor their personal consid
clation,
The samples of Easter post cards to hand ave pii-
tienkuly imeresting, Some huve areligions tone: other s
are of the **Good Luck "' variety.
Amongg e former might be particulm iy mentioned
a Holy Sepulehure seene shiowing an angel seated outside
the open tomb, while in the wstanee leoms the evoss,
Another ix a0 choir oy seene: and  another shows
faslnenably diesed ludy holding o prayer book, and
hacked by a 10w of Easter lillies. .
Among the *Geod Luek™ variety there ave o ow -
teal elover: a abbit’s teat with a bow af ped 1ibbon:
A lorseshoe tied with o ved viblien, and o wishbone tied
with a red rvibhon: all these four easds have (he juserip-
tion Geod Luek,™  Every one of the samples are en:-
heased and calmed in natural colors el artistieally
decorated with gald. They are alvo all the produet of
the Crescent Embessing Co. produeed in that tivm's own
factories,

———

4

LAND OF THE MAPLE SERIES.

The Iatest series of Canadian uational view eards is
the Lamd of the Maple seties, issaed by A, H. Conper,

ROYAL YACHT CLUB, HAMILTON.
Land of the Maple Series.

Toronto. This series bas a copyrighted maple leaf bask-
wl ax its distinetive feature. The halt-tone work is

i

of &t bizh order of merit. A good many Canadian cities
and towns have been covered but My, Cooper is still open
to make areangements with dealers  in towas  nol  yel

=8

McGILL UNIVERSITY CAMPUS.
Land of the Maple 8eries.

lustrated.  Bxelusive use of the design is given to the
tirst applicant in each case.

——
GLASGOW MANUFACTURERS.

Among the post eard publishers nowe are more petive
thi Messx, Milhwe & Lang, tad., of Darnley  street,
Ghsgow, samples of whose Intest  produetions in the
s National ™ Series have just come to hand., ‘The ** Pear
Gelatine™ m a new glaze, almost as good #nd quite as
effeetive as the real gelatine, and as the prive is about
anc-fourth ot the latter, it= value to the dealer can al
onee be appreciated.  Some beantitul samples ot this
watk ae before us, aad in color and finish leave nothing
to be desived.  They are applying it extensively to spe
cial orders foar post eards ftom enstomers’ own phota-
suaphs, sl as this fine gives a mueh better profit thap
i the cands were Saced with real gelatineg, 1t has become
wapidly pepular,  OF comase 1eal gelative glaze, as done
by Mol & Lawg, Lt is the glaze **par excelence. ' for
s surfaee is quite waterprool and it s finished like
slass. Retaiders who way hane had trouble with sl
tree civds boeaning sticky i humid e witl not the -
vantage of a waterpof tinish,

Among the ~amples o hand ame also W number of
stoch lines consisting ot humorous desums, oriinal pic-
twes, chibl stndies, ete, all extibiting the smme excel-
"eut workmanship and beautitul tinish.  There s some-
thing veey dugratiativg in their ehild studies and  pie-
tures ot animals, and one does not wonder that their
humareus post cards also have 2 wery buge sale. We
also note several special designs cembodying the snow.
shoe, maple leat and Canadinn Lnsign, which the very
attraetive, even it slighily imaginative,  The getress line,
with Horal decoration, contains wmany prety subjects.

{t is easily auderstood thar Millar & Lane, Tad.. are
doing an enetmens trade o speeial post cards from cuse
towers” own  phategraphs, as  the ~samples  submitted
show that the wo k is or the very hest auality and has o



PICTURE POST CARDS

distinetinely  salenble nspect, which is, of course, the
desaiduratum ot all retuilera,

Mi. Gaduar, representative of Millar & Lang, Lid,
who alled on the trade fast spring. will bo renewing his
sequaitlance with Canadian buyers in April He will,
us usual, carty a Sull range of sumples showing all the
latest ideas ard desigus v novelties for the coming
seison.

———

USEFUL SELLING HINTS.

Uses of picture post enrds are being extended cou-
stanth by the ingenuity of manufacturers, but often
cosumers give the suggestions. The bronder the field the
larger the sale, and in this connection a recent eatalogue
of Valentine & Sous, with Eurepean headquarters in
Dundee, furnishes one or two suggestive hints.  In part
the eatalogue states in its conclusion, **The duy of the
picture post card has not nearly reached its noon. Peo-
ple are beginning to discover uses for these charming
familiaritics. For instance. n bright hostess has been
sending her dinner invitations on the prettiest cards.
Cnards are beginning to be used ns decorations for
sereens.  Glass top tables ean be enriched with them.
Nursory walls can be utilized for exbibitions, the pic-
tures being used to instruet little folks.”’

5 “Don’'t Get Cold Feet™
( 1daa 1 Ve 8y * duagt |)
LRI 1 %? T |

ne

HERE'S A LEMON.

The Postal Novelty o, 140 Garfield avenue, Mil-
waukee, atmounces a card with the new slang phrase
“*Here’s a Lemon.”" This eard has a genuine lemon at-
tached to 1t This is only ane of the large variety of
fivo retail novelty cards wade by the fium which wmnde
the “Eddy’’ post card nuvelties famous.  The firm offers
speaial mducements to jobbers and have an exclusive sale
propesition, which protects the jobber,

—+—
MAIL ORDER POST CARD HOUSE.

The International Post Card Cowpany, 27-20.31 St
James St., Montreal, furmh nn example of the rapid
wrowth of the post ecard business and the succeess of an
sdividual firme that vees after bhusiness in o new and
energetic manner.  Tlas house hag no traveling salesmen
and relies upon ats price list, backed up by the goods, to
do a very lange turnover.  This price list is issued every
two weeks and embraces cards of every conecavable vai
wety as well as all aceosories in the line. Prices are quot
ed by the hundred and by the theusand with special gnota-
tions for larnger gquantities. This tirm also does business
fur eash only, both in the buying aud selling end  There
15 practically nothing a retailer needs in the line that
they do not have  Price Iist will be gladly sent upon ve-
qurst,

Bookseller and Statfoner

CARDS NOT A PASSING CRAZE.

Through the courtesy of Mr, Clark, of The Valentine
& Sons Publishing Co.,, Limited, Coristine Building,
Montreal, and 66 Adeinide street east, Toronto, an ex
tract Liom an English paper, ¢ The Weekly Welcome,’'
18 given i whieh an interview with one of the direclors
of Valenine & Sons, Limited, Dundee, throws some
practical light upon the post card trade. The article
clearly powuts out the uses a holiday-maker has for post
cards and the relief it is to persons to whom lottex-writ-
ing is tircsome. It i3 a handy and intercsting form of
communieation which will always exist and there will
always be a steady call for a good class of comic and
fancy eards,

The origin of picture post eards is stated in this ar-
tice to date from the Franeo-Piussian war, and the earli-
est English post card bears the date Mareh 18th, 1872,
Mr. Jus. Valentine, the founder of Valentine & Sons,
Limited. was among the first to take advantage of pho-
tography for printing purposes. This firm has incor-
vaated every modern improvement and their staff of
nearly 700 are keen to produce every new and saleable
idea.

—_——

VALENTINE'S CARDS.

If the establishments of the Valentine & Sons Pub-
lishing Co., Limited, Montreal and Torounto, are a eriterion,
the picture post card business is booming. Their home
plants in Dundee and Edinburgh, notwithstanding in-
creased facilities, ure taxed to the utmost. No firm is
more progressive m constantly adding new idens to their
large range. They mamtan ample stocks for filling or-
ders promptly and supply practically everything saleable
in the line of picture post eards and aceessories, besides
Nmas eards, ealendars, song bouks, ecte.

Among the new lines of picture post cards lately
stocked are the various cffective studies in gold panel
work, of which ‘““the maxims of great men’’ will probab-
Iy score the lurgest success. Another line designed to
be popular is the large range of subjeets classed as color-
series from life models. ‘“*The language of fruit,”’ is
amung the aumber and the wark is of their usual bigh-
class order. They are busy on a uew catalogue cover
and their list of staple and new ecards should be asked
for.

—_——
AN OFFTER FROM MACFARLANE.

If the fad for buying picture post cards can be
called a eraze it must be admitted to be a natural oue

and not a habit born of a desire for the freakish. Pie-

4

ture post cards are nothing more or less than simplified
art and humor. Rut human beings love beauty and vari.
ely and it is astonishing how well their taste is being
catered to,

W. G. MacFalane, Toronto, who has developed an
enormous trade in the United States from hiz Buffalo of-
tice announces the removal of his United States head-
quarters to New York. The advantage of such a loea.
tion will be readily apparent to anyone who understands
the post card situation. New York is the centre of art
m America, the home of top-uotch engraving and the im-
prrting centre for the high elass German eards

Mr. MacFarlane’s Canadian customers will reap the
benetits of this new location. The Canadian business will
be run on a more extensive scale than ever—new lines
will constantly be added to the now big :ange of this
firm and everything points to a gigantic increase of busi-
ness for 1907,

A catnlogue is issued by this firm every two months,
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Bookseller and Stationer

fully illustiated, and any dealer not on the n-gulz.n' mail-
ing list shoull send in his name at once. It will keep
you posted— keep you abreast of the times.

Your altention is imvited to the new line of Life
Model comies referred to on another page of this issue
a line ol vomics fairly bristling with nataral humor.
Tins line 1s but one of mavy new series and styles, aud
auy dealer in post cards unacquainted with the same
should write for a sample assortment. Special carve is
taken in filling sample orders, goods being invoiced and
priced so as to enable eustomers to re-order.

—_—
SOMETHING ABOUT LEATHER CARDS.

The Leather Post Card Co., of New York, have intro-
duced several new and attractive novelties, which are
weeting with immense suceess.  They elaim to he the
ouly leather post card house making the bijou size
leather souvenir post card (size 4 by 214). These cards
are indeed very attractive, and the designs and coloring
are treated just the samo as the regulation eard. They
are used for the same purpose, only it takes just about
twice the nuw' : to complete a pillow top, which is
more attractive wwing to the many varied designs.

Another novelly just out is their Teddy Bear pen
wipers, in other words (3 in one) combining a fine at-
tractive colored post eurd leather Teddy Bear and a pen
wiper, thereby making it doubly valuable and sought for.
There are two sizes, Teddy B., and Teddy B., jr.

This louse has also a list of upwards of 500 different
subjeets, combining all the latest and up-lo-date hits,
ete. They nlso bid for loeal views on leather. Those in-
terested should write to this firm and get their new 1907
lists.

PICTURE POST CARDS

SOME NOTES.

Valenting & Sons Co., Toronto oftice, have on hand
over eighty new views of Toronto in colors and in black
and white.  They are also filling many orders for loeal
views 1n other eties and towus of Ontario, The charae-
ter of their worh commends itself to eateful buyers,

The cards advertised by Youug Bros, 33 Chureh St.,
Torontu, in this issue are said to be entively different
from anything else on the jarket, being gotten up by
their own special designers and copyrightod by them,
They go tuo the trouble of putting up $5 assortwents,
knowing that every dealer who sends for them must re-
peat on the different lines.

The Copp, Clark Cu. have line of cards, embracing
forty-two different  subjeets, which possess admirable
qualitics for framing. They are reprofductions of paint-
ings by venowned artists.

———
SOME ATTRACTIVE OFFERS.

W. J. Gage & Co., Toronto, report a still inereasing
demand for post cards, particularly their lines of sou-
venit eards from customers’ own views. The most popu-
lar styles are the platinum, photoglanz and seven-coler-
ed.

At present this firm are offering the trade an attrac-
tivo proposition in the shape of a large revolving post
card stand along with 1,000 assorled of their Canadian
scene cards in 7 colors, in which way this stand can be
procured at a very slight cost. It shows 50 varicties of
cards and will hold 50 of each kind.

W. J. Gage & Co.. also carry in stock a very nice
assortment of post cards albums, partienlarly the popular
lines retailing from 25¢ to 75¢.

sx" LIVE POST GARD DEALERS ::::

WE HAVE NO SALESMEN-YOU QET THE BENEFIT,
OUR ONLY SALESMAN 13 OUR SEMI-MONTHLY PRIOE LIST.

WE SELL FOR CASH ONLY.

wondering how we do it.

2 4 4 A

We do not offer Gold Sovereigns for a cent, but when it comes to selling anything in Picture
Post Cards we can make it worth your while to get acquainted.

Our assortment, prompt deliveries and prices are bringing live dealers our way. The trade is
It’s the old story of a large turnover and small expenses.

To-day our facilities are large enough to 3ccommodate a few new customers. If you want any-

thing in Post Cards and their accessories and can pay cash we’ll make it mighty interesting.

Remember.—We sell everything wanted in Post Cards.

15. 25. 35, 50, 75 and $1.00. That price list will come your way quick for the asking.
MAKE SURE OF BUYING RIGHT.

Cards to retail at 1c., 2 for 5¢., 10

*

IT'S UP TO YOU TO SEE THAT WE ARE MAKING A FUSS OVER YOU.
THE POST OARD HOUSE WITH AN IDEA AND THE GOODS.

INTERNATIONAL POST CARD CoO.

22-29-31 Si. James Street, MONTREAL .

14
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Fhere i= a ~tendy and inereasing demand for allnms
cvtige to the encrmons sale of st eards, They will be
happy 1o serd nny dealer o sl assortwent o Releet
Treu, of gquotepores-only if-desired.

———
ABOUT TINS}:LLED POST CARDB

The United States Post-ollive -Department Tuis issued
a regulation Torbidding the tinselled post cards admit-
{zmee o the mails unless encloged in an -envelope. Tin-
selledeentds melude alleards decorated-with=erushed:=glass
“ur wien, or any stel substanee -as ill-readily Tub-off.

Eponinyuiringat-the Poronto-General: l’ml-uﬂ!cc,]}m\)\‘

" weller and Stationer was dnformvil=that eards-of this tin-

~olled variety have been-returned from- -the ‘United States
aml Franee ns nnuaifable matter. “The -C Canadian Post=
ofice Department have as yet taken no action with- -re-
sard 1o the noteadmissien of such eards Lo Canadian
qupils for  delivery  in -Canadat. But such-
eards eaune i great deal of harm  and ineonvenience
to sorters, and do a good deal of damage to stamping
machines, 1 regulation prohibiting their admission to -the
anails unless-enelased in-cnvelopes- is-expreetd=to ba-issu-
ed very shortly.

as

‘UNE POST

-Language of Fruit—-Qrs

A HINT -ON DISPLAY.

Nuthing pays sa well as having -everything in your
store o placed: that the virtue ol all articles, and- in
must cases their price may bHe séen at a- glance, Such
~mnll articles of evervday consmmption as pencils, pens,
penbinlders, Iasteners. and- the like are -exhibifed -in thc
large department atores of Turento in such a -manner
tat thear sale 15 materially mcreased. A wooden tray
i~ constructed, dnided inta a certain number of com-
partment~ large-cnough to Tiold-allthe woods which are
itended 1o be exhibited. The tray is- mnatmuedlugher
at the top sa That the geods in the trays may more
reathly e ~een The name and price of each artidle s

then prnied on a picee of “}mc qpaper, which is pasted:

ot vach vompartnent In this way a prospective cus-
Lomer can see al a-glanee all 1ou have in-these Jinesof
aationers  smallwares and- also their priee.

A-FINE-NUMBER.

Fall ax usual of lne reproaductions of Works of ar.
i~ the Mareh number «F the Tuternatioual Studio. There
Are-six iperts inseelors andatints—*The Marmiage Fﬂht
A Monticelli = The {lld Chestuut.”” by -H. “afpu:me\
“{ ulading the Ship.™ by E. Decamps, “*Mosaic Taw™

_ and chains, because of the ease -
_ into the -bags.

“Bookseller- and-Stationer
nnd “ﬂus(iw. by -Gerald: Moira -and “Distributing the
Fishes,'* by Jnmes -Charles. The nuniber -comtaing the
fifth and emwhulmg article on <“The -Collection:-of Mt.
Alexander Young, with thirty-one illustrations. Other
interesting illustrated artlcleﬁ are: ““Professor Moira’s
Recont. Mural=Decorations,”* ** Ameriean ‘Sculpture-of To-
day," The Printings of James-Charles, " Slapanese: Sten-
¢il Plates,”* **Some New Poreelain by the Royal Saxon
Fretory at- Meissen,*’ “*The First ;\mmnl ‘Exhibition of
“the-Coreoran-Gallery -of Art. Washington, D.C. Y oete.

ABOUT SEALING WAX.

=The-pien -is -mightier-than-: tjge s\\or«l and ‘the-sealing
‘wax-is-stronger-than-the-padlock.” -Hardware mén-night:
‘be inclined to admit the au,urac) of -the -first part of
this-statement. although it is-a_ case-of stationery ‘beat~
ing chardware. But they (in.company with others) will
strongly dlsjmle ‘the latter -part -of the statement. But
the-fact -rémains-that, -for some- -things, padlocksfha\e to
touch the forclock fo- sealing -wax. ~ -

According to ‘the Stationery “orld lxmaon, Eog-
Jand. the postal _authorities in France and the United
Statesvave reverted. to the old system of fastening the
il=baics with sealing-wax and-cord:=instcad-o padlocks
which thieves got
The -result: of course. is somewhat -of a
‘booth- in -the-sealing-wax trade. which is mainly -confined:

T ta- Bnrnungham. England.

“PERSONAL MENTION.
Mr. -D. Forrest, of . & AV. Forrest, St. John-street,
Montreal: -has-returned: from-an-extended-trip-to Eughsh

markets, where -lie -purchased-the Iatest novalties-in-sta-
ﬁuncri' Taney gmdﬁ ii:d”iﬁémfé*wﬂ' -cards.

l-urre-t. Ymg!m]. in ﬂw- Fastern Tﬂ"n\hlpa. )lr. \\,

Forrest aud Mr. A. B. -Cowie represent D. & W. For-
test in the -city-of Montreal,

Mr. E. J. Kastuer, manager -of the I ‘E. ‘Waterman

Cos, 701‘ Cauaﬂa. Atd,,spent: the- eul\' -days-of - the nmnﬂx

do- \llﬂ\ (m thmr next romu] of the trade

Mr. AL ‘H. Gobb, Tepresenting a number of Tzondon
publishers, -has ‘been- visiting -publishers in- Canada and

: ‘bﬂ\\

the ‘United:States, and=is-at-present-staying- at-the King
Edward Hlotel. Toronto. He -represents:: Misch & Co.,
and A. and=C. Black, fine art publishers:; R. Riviere &

Soii, art bindings; and Mcthuen & Co.: Sir Isaac th—

man-& Sons; Walter Scott Publishing-Co.; Siegle-Hill-&
Co, and R. and T: Washbourne, 14d. (Catholic)- pub-

lishers. When Bookseller and” Stationer’s representative
called=him, Mr. ‘Cobb-had-Iaid- out -on-his-sample-tables
a-fine -array -of- -the-goods-of-his various- prmcmals. Mr.
Cobb-has-been-covering-Canada--from-occan -to-ocean= for
the past -three years. Ale deaves some time -this month

for 'New York; -where ‘hé-embarks -for Tondon; eing- due,
in-India -in- May next.

The Intercolonial Kailway -Company ‘have issued a-
Jiew -cdition. of their ‘map-of :Ontario; Quebee and the

\lxmume IJo\mccs. The map 1w taﬂef:ﬂh‘ co!oveﬁr

mtexcshng mtﬁ aﬂnm. me mutc nt lhc fammh \lan-
1ime Express.  They will be-pleased=to-zend=one free-of
charge 1o-any reader -of tliis paperupon vequest-of M,
T J. McConiff, cily passenger agent, Montreal:
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CRESCENT Post CARDS

BY FAR THE HIGHEST GRADE

ILLUMINATED and EMBOSSED
CARDS, on the market.

(Made in America—not in Germany)

UP-TO-DATE IN EVERY PARTICULAR, WITH THE DISTINGUISHING WMARK OF
AMERICAN DESIGNS AND AMERICAN WORKMANSHIP.
TO BE HAD OF THE JOBBING TRADE IN GENERAL, OR FROM THE MANUFACTURERS

Ay o> o Vo Vb o T ¥4

CRESCENT EMBOSSING CO.
FRED C. LOUNSBURY, President and Treasurer.
Main Office and Works: Plainfield, New Jersey, U.S.A.
NEW YORK BRANCH PHILADELPHIA BRANCH
22 Baekman St 36 South 6th St.
Wm, Edward Neal, Manager. George L. Thompson, Manager.

»
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TEDDY BEARS

JUST INTRODUCED and a big winner.

Teddy Bear Pen Wipers, Leather, large, $4.00 per 100, postpaid.
Y] 3 « [ small, 32.75 Y] X3 [ X3 (Y3
Buster Brown & Tige, Pen Wijers, Leather, (combined) small, $4.00
per 100, postpaid. °

FUR BEARS

Mounted on fine colored view post cards, 25 different designs in Black, White
and Brown Bears. (Large and small), per hundred assorted $5.00, postpaid.

POST CARD PURSES

Suitable for Cigars, Cigarettes or Card Cases, with Comic or Local Views, $6.50
per 100, postpaid.
500 different subjects in Leather Post Cards (Burnt and Hand Painted), 100 all
different, $2.65, postpaid.

(LOCAL VIEW CARDS A SPECIALTY)

LEATHER POST CARD CO.

Send for Desocoriptlion List 335 Broadway' NEW YOR“
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&,  LEADERS IN PICTURE POSTALS

PR

‘\\\Q‘\S
&

Lnglish Lindscapzs, 600 varlctics, $10.00 per
107, Logltsh Crmice by the best authors, 160 variciles,
$%.02 p2r 1.000; Rotary Seascapes, $3.50 per 100, $30.00
ror 1000 (49 stylesd; Astress Seriea, Y00 per 100, $25.00 per
1.09.0. 28 asmples of sli gs>d asllers toe 80 cents.

D. & W. FORREST, '33T/ouNsT.

NICHOLS' PENCIL POCKET

Newest and best peacil holder oo the market,
Saves your pencils, fountaio pens and yoor temper.

SELLS AT SIGHT

Agents wanted.

meaufacturers,

NICHOLS & WILLIS, WORCESTER, MASS.

MONTREAL

11 your stavoner vannot suppiy you with theut scad 1o the

Good Colored
Fancy Post.als

at, $3.75
per M.

FOR JOBBERS ONLY

All Kinds of Postals. Write to-day
stating quantities required.

PAUL C. KOEBER CO.
85 Franklin St. - New York

‘“CANADA’S GREATEST POST CARD HOUSE"”

'R 1

2 14

MacFARLANE'S

LIFE MODEL

GOMIGS

Over thirty subjects bubbling over with the most natural, breezy and irrestible

humor ever published. Printed

in half-tone with rich

Price, 31.00 por 100;
SPECIAL PRICES TG JOBRERS IN QUANTITIES

W. G. MacFARLANE,

NEW YORK

PUBLISHER AND INMPORTER,
G052 FRONT STREET WEST,

3%

varnish finish.
$9.00 per 1,000

Toronto, Canada
BUFFALO
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Bookseller and Stationer PICTURE POST CARDS

Canada’s Great National Series
“Land of the Maple” Post Cards

Striking in Design.

Comprehensive in Scope. Reasonable in Price.

This distinctly Canadian Series, with its copyright maple leaf background, is
the most important post card publication of the year. There are still some
cilies and towns which have not been covered by the series and dealers are
urged to waste no time in securing exclusive rights for their several localities.

Oﬁr Other New Publications

View Cards in Photographic Styie Glossy Real Photos

Absolutely new on the Canadian market. Inctuding jovial monks, children, kittens, etc.
Silver Border View Cards , Colored Comics

The latest novelty. Twenty new seriesin colors.

Birthday Cards, Easter Cards, Language of Flowers and Stones
H. 6. Living Picture Series befter than ever.

A. H. COOPER, Publisher and Importer

73 QUEEN STREET EAST

31 RICHMOND STREET EAST TOONTO

Brighten Up Your Store s Increase Your Business
BY ORDERING NEW STOCK OF

VALENTINE'S PICTURE POST CARDS

HERE ARE SOME SPRING TONICS FOR"
YOUR POST CARD TRADE

ieq 3 The Spirit of Wine, Cats, Chics, 5 Language of Fruit, Standard
R B S B e e e R T
Beauty Spots of the Provinces
Views of Canadian Gities Moonlight Series of Cities, Lakes and Mountains
Mezzograph Art Series and Carbon Types
Bamforth Life Model Cards, Rotograph and Aristophat Bromide Cards
Easily the Largest and most Varied Range in the trade.
POST CARD ALBUMS
Get your orders in early for LOCAL VIEW CARDS, printed from your own photos.
EVERYTHING YOU NEED IN THE LINE GET OUR SAMPLES AND CATALOGS TO-DAY ;

The Valentine & Sons Publishing Co., Limited |

N Scotch, lrish and Welsh songz books. Pocket edi- . e
69 Adelaide St. E tions of Burns and Scott. Children’s gift books, 910 Coristine Bldé'
Toronto lt)i:l‘l:gay books, all beautifully bourd and illus. Montreal

€1




PICTURE POST CARDS

Bookseller and Stationer

POST CARDS
Largest Assortment and Best Prices at the

EUROPEAN POST CARD CO.
P.O.Bux1203, - MONTREAL

Prompt and careful sticntion 10 enquiries. Wholesale only.

Autotype-chromo, ~ Photo-

Pictorial Postcards, tsee. sna vithograpuic

Coloured, etc.

Cards madc fron any Photograph. All ordera recelve prompt
and careful attention. lowest terms.

erman Postcard Works

Boch &Kirsch-Frankfort °M.

Several Rewards Established 1872 GO8D ACENTS WANTED

i Made to order only
: according to fnstruc-
PlCtllfQ tious supniled,
- _

Very fine

Bpecialties:
Tledern Hollotyps Post St Goods
styles, only.

plain and coloured. 1
Wellknown forefliclencyand card
highclass workmanship. |

Meissen §9 saxony

Picture P'ost Cand Manufacturer,
WHOLKSALE EXPORT

AN

ONLY FOR WHOLESALE DEALERS
AND POST CARD PUBLISHERS

MARKERT & SOHN

Graphic Art Works
DRESDEN-—-A. Wintergartenstr, 74

MasUrAaTLRY

PICTURE; POST_CARDS

OFALLIPRMCE RS

Telegram  Addrves
AL SHTRARKEIRY,
DEALIYX

AS A APEIZARTY NE MAKK

COLLOTYPE, COLOURED COLLOTYPE,
DOUBLE TONE GLAZED and
AUTOTYPE POST CARDS, ALBUMS

Ask for samples and quotations

———_

Imperial Series
Postcards

To the Trade:

Write Quick for Samples and Prices.

WE LEAD IN

BlacKk and White
Our Colored Cards

STAND ALONE

MONTREAL TORONTO QUEBEC
OTTAWA HISTORIC SPORTING
FISHING HUNTING

NORTHWEST SCENES

ALBUMS ad RACKS
Always adding to our already well-assorted stock.

Tee Picture Postcard Co.

P.0. Box 334, OTTAWA, ONT.

Fine Art Printing Co.

Kaufheuren, Munich, Germany

Manufacture to order for :mportant buyers,
as u specialty ©

in Celietype, fcom 1,000 up-

wards., per design.

in Cepper - plate - Printing,
from 1,000 upwards, per
design.

1n Reteohrem —comtuned Jcte

resy and_lithographi
color printing. JUQ, 300 and 10.00 per dnapgn‘ in ahc'-h go pﬁ'lc.
and 61 designa.

Hand-coloured Collotype Cards
Double-tone Collotype Cards

CNEAPEST PRICKS.

W. NEUMANN & CO,,
High-class Collotype Printers

SPECIALTY : ¢OIIOtcppe pogtcalfog TO ORDER

Wasserthorstrasse 42,
Berlin, S. 42

Glossy Collotype Cards
Photochrom Coliotype Cards

ALL KINDS OF VIEW-ALBUMS AND SAMPLE SHEETS

WHOLESALE AND EXPORY ONLY

42
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i

THEIR 29TH ANNUAL DISPLAY.

OR the twenty-ninth conseccutive vear, Warwick Bros.
& Rutter, Limited, Toronto, arc now making their
annual display of import fancy goods samples in
their new warchouse on King street. Duriug all  these
years a steady progression las been noticeable in  the
character of this display, cach year witnessing an in-
crease in the number and varicty of the samples and an
improvement in their quality. The collection of samples
for 1907 caps the climax of a long succession of splendid
displays.
Ouce again the top floor of the warchouse has been
converted into a gaily decorated and brightly illuminated

Heraldic Decorations Absolutely Correct in Deslgn and Size.
Warwick Bros. & Rutter, Limited,

_maze, through which the visitor threads his way anmud
specially constructed displays stands, loaded with ol
manner of articles, suited for all manner of uses.

Here he comes upon what at first sight appears to
be the spoil of some mediagval castle—ancient swoids,
spears, helmets, breast-plates and lanterns—rally ad-
mirable imitations of the weapons of our knightly an-
cestors, suited for the decoration of dens, sitting-rovn s
and hall-ways,

Next his cye lights on rows of stand work-baskets 1
wicker and sea-grass, handy to move around, light in
weight and yet strongly constructed, just the thing for
a lady’s scwing roorm.

Articles of china appear here and there in profusion.
Here arc to be seen charming efiects in imitation tapes
{ry and bronze that are so realistic as almost to deccive
the cye, There, are ornamenis imitating ivory to the
life. Hcre is a collection of statuctics in the beautiful
iridiscent eficcts, that sold so well last year. There are
loving cups, candlesticks, cream and sugar howls, with
mottocs outlined in fanciful lcttering. In fact, to sec the
display of china articles alone, would well repay a visit
to the warchousc.

But then, onc must not pass by the numerous articles
made of metal. There are dinner-gongs, plain and fancy,
in brass, spun hrass and copper. There arc sweetly-
sounding dinncr chimes.  There are handsome bronze
picces for table or mantle decorations. There are fern-
pots, lat,¢ and small in quainlly~conceived designs, also
of bronze. There are armory shiclds and swords for

wall decorations. Theie are metal tables of bronze and
brass. And there is a big collection of metal smolkers’
sundries of all sorts. A feature is a watering can of fine

Musical Dinner Qong.
Warwick Bros. & Rutter, Limited.

make for house usc and therc are also a numlicr of dainty
numbers in five-o’clock tea kettles in spun brass and
copper.

A novelly that attracted the eye among the various
styles of opera glasses, was a little combinalion case,
containing a pair of glasses, a mirror, comb, powder
pufl. smelling salts and fan.

Another dainty trinket was a filagree carry-ail for
use in 2 lady's boudoir. Also of interest to the lady of
the house were the fine Austrian purses, ol unggualled ex-
cellence of finish.

Ebony goods, comprising manicure scts and similar
lines; triplicate mirrors; pearl goods, pictures and pic-
ture frames; artificial flowers, clocks,.candlesticks, vascs,
ink-stands, pen trays and jewel boxes in greal varicly
and articles of papicr mache, were also to be found
the display.

To go on and caumcrate other articles in this splendid
show would take up more rooin than is available. A col-

A New Dosign in Jardinere.
Warwick Bros. & Rutter, Limited,

lection of uncarly 12,000 diffcrent items cannot be indi-
vidually described in short space. Suffice it 1o say that
the customary good taste displaved by Warwick Bros.
& Rutter in their sclection of samples is everywhere cvi-
dent 2nd that they have so chosen the goods as to cover
a wide range of valucs.
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BOOKSELLER AND STATIONER

As usual, the firm anvite to “Foronto customers from
atl over Untatto, to mspect the samples. Then they open
up displays at Montreal, Halifax, Winnipeg, Calgary and
Vancouver for the benefit of dealers in those localities.
They du everythung possible to make 1t cas) for their
customets 10 sccure the goods,

D eam—
HAMMOCKS FOR SUMMER.

While at the present time a snow shovel is a much
mote useful article than a lawn-mower, the time is only
a few weeks off when the lawn-mower will be sending out,
its whirring music, while the snow shovel sulks and rusts
in the deserted coal cellar. When that time arrives the
arm chair by the fireside will ‘be deserted in favor of a
bammock under the trees  And lots of those hammocks
are at present an the warerooms of the Sutelifie, Fa-
misvon Co, Toronto  They are showing a very fine line
of these goods, which refail at prices ranging from 75
cents to §7.50,

Among the cheaper grades the favorite is perhaps the
tarfan design. This hammock is made of good material
in a Scottish tartantdesign, with flounced cdges, pillow
antd stretchers attached, and has cord and nickel hang-
et~ This is a guod seller.  Almost cqually popular is a
hammock of about the same grade, with the same fit-
tings, but with a brichtiand summer-like design in col-
ored stipes instead of the tartan.

wmong the belter grades are some clegant -hammocks
wade of smooth damask cloth in various attractive stripo
designs  They have a detachable pillow, .spreaders, floun-
ced edges and cord and nickel hangers. These goods are
of a superior quality, and will not damage the dress
goads of anv person using them.

Then there are the baby hammocks. These are small,
cosy little hammocks, just big cnough to hold = well-
grown babv. They have deep sides, with and  without
flounced cdees  Oue of the features ol these are the
maosquito nets, which are attached and which can he pull-
ed down over the whole top of the hammock, thus pre-
venting flies or inseeis {rom entering.

—_—,—
NOVELTIES IN TOYS.

Altet examintng: the collection of mechanical and oth-
er toys secur&d By the Faney Goads Company of Canada
fur s year's hohidav trade, it would seem as if the
meenuity of man had been  exhausted The marvellous
accomphinhments of some of these mechanical tovs  fill
the mind with amazement. while the claborate construc-
tion of othess s matter for wanier.

Not content with making miniature trains run round
wnd round a miuniature track, the inventor has contrived
levices for automatically stopping and reversing the en-
gine, coupling and shunting cais and turning switches
«nd signals  The passessor of thexe marvellous tovs can
row xtt down and with his fincer on a lever make the
caine atd cars go through all manner of evolutions

A noveltv an the collection of magte  lanterns is the
wonder camera  This lantern can be used {or throwing
ordinamy pietutes photograpks and past cards on the
serteen. st as clearly as uspal class shides The rance
of regular lanterns is large and comprehensitie, including
varieties from 25 cents up to Jarty dollais

The ranze of hgenfous working tovs is endless. One
a:nusing device as a2 man fishing ftom a punt  The punt
s male 1o rock and the man to cast his line most real
Isticallv \rnother contrivance is the sparal ball AY
brightlv ealared halt ralle slowlc up around a spiral an-
whirie . When it 1eachied the top it bursts open, disclonng

a clown inside. The dancing sailor, jumps around in live-
Iy style and the fun of it 1s that he can dance osqually
well on his head or on his feet. Swimming ducks fitted
with propellors skim around in the water most realisti-
cally. Then there are motor cars that not only roll
around, but also make a proper kind of noise and can
be stopped or started by a real wheel in frout of the mo-
{orist.

In the sample room are to be seen life-like models of
the great battleship “'Dreadnought;” imitation whales
that spout like the real kind ; steam engines of all sizes
and toy stoves. The rows and tows of dressed doils ate
marvellous creations and accompanying them are ward-
tohes, baby doll sets, bath sets and dinner sefs, with
imitation food.

One of the most interesting exhibits is the range of
stufl toys, the productions of Margarcte Steiff, of Gicn-
gen on the Brenz, Wurttemberg, Germany. These toys
include Peddy bears, clephants and similar toys,  Their
strongest quality is their resistance to wear and tear
They simplv can't be smashed. A s{ufied policeman 15 2
feature of the collection.

In toy sets of dishes the Faney Goods Company show
some very realistic reproductions of fashionable decora-
tions. The picces are made of enamelware and arc un-
bréakable.

—_——
ATTRAOTIVE 1907 LINES.

The range of .Japanese chinaware, being shown (s
vear by the Fancy Goods Co., of Canada, is more attrac-
tive than cver. There arc many new shapes and designs,
while some of the decorations arc absolutely unique.
Prices will be found extremely reasonable.

The showing of chony-fitted leather dressing rases is
especially fine. There are six dificrent leathers used, in-
cluding a choice green leather, a silver alligator leather,
an absolufely new silver grey leather and an imitation
lizard leather. The brushes, and other contents are the
celebrated Charles l.oonen make. One set presents (ha
nearest approach to genuine ivory vet seen and the nmak-
ets guarantee shape and color and the absence of all the
objectionable features of real ivory.

A choice 1ot of dainty ladies® hags attracts the cve
They are of silk and moire, are trimmed with lace and
spangles and are decorated by hand. The colors are saf-
ficiently numerous to mateh any dress.

In addition there arc many metal. glass and other
articles for ornament or use, gathered together Y-om the
marts of Furope. From Offenbaci: come nickel-plated
ware and combination glass and metal articles, from
Berlin.imitation bronzes and from Vienna hand-wiouzht
zoods,

—_———

TALSE TACES.

Great improvements have been made in these articles
of late. Those being shown by the Sutclific-Edmison
Co . Tutonto, are a great improvement on the old-fashion-
od paste masks. They are lithographed in colors on
fiexible eard-hoard, and can be adapted to any size of
head  Thev do not cover the mouth of the wearer, as
they are constructed to fit the upper part of the face
onlv. Thev rest on the bridge of the,nose and are tied
at the back of the head with ribbon. and are light 1n
weight Great things for carnivals, fancy dress  balls,
etc Some of the designs are : Yankee policeman, nigger.
lade. hobo. vellow Fid, Jap lady, motorist, lady motor-
1st, devil, Indian chief, cte.

"
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The Sutcliffic-Edmison Co. aie showmg a latge as-
sortmont of these goods. One of the newest is the firm's
own registered design. It is shicld-shaped, collapsible,
and has for design the Union Jack, beaver and maple
leal, and a sitk tassel hangs from the bottowm of the lan-
tern. It is of Al quality and quite,out of the ordinary
both in design and finish.

—_—
NEW VICTOR CATALOGUE.

In a short time now the new Victor catalogue of
sporting goods will be issucd by the Fancy Goods Town-
pany of Canada. 1t will have an attractive cover with
a maple leal design, which will be in keeping with the
distinctively Canadian character of the goods. All the
regular lines and some new ones will be described.

In the dopartment of hamunocks it might be noted
that the Fancy Goods Company hold sole rights to the
use of most of the patterns shown. As these patterns
vontain the choicest combinations, it follows that their
lines are exclusive.

PERSONAL MENTION.

Mr. George H. Doran of the Fleming H. Revell Co.,
Chicago, was noticed in Toronto last weck.

Mr. T. S. Pattiilo, of Pattillo & Co., Limited, Tru-
ro, N.8., was noticed in Toronto during the latter part
of February.

Mr. J. \lorgnn, rq)rcscntmg the Religious Tract So-
cicty, London, is calling on the Canadian trade. He will
travel through to the coast.

Mr. R. H. Paget, representing Cassell & Co., Limit-
ed, New York, visited Montreal and Toronto last month
in the interests of his house.

Mr. Arthur Reed and Mr. W. G. Nord of the Copp,
Clark Co., Toronto, spent last week in New York pick-
ing up noveltics for the Canadian trade.

Mr. A, H. Alexander of Stratford, came down to
Toronto on February 23 to hear the Mendelssohn Chowr
sing and was delighted with their concert that cvening.

Mr. Chas. W. Rainbow, Toronto, (anadian manager
for the Cushman & Denison Mig. Co., New York, leaves
shortly for Winnipeg to introduce s lines to the trade
there.

Mr. Harry Bell, president of the Consolidated Sta-
tionery Co., Winnipeg, accompanied by Mrs. Bell, has
been cast on a business trip receatly, visiting Tovonto,
New York and other points.

Mr. Aubrey O. Hurst, Toronto, started out on his
big annual western trip last week. He will go as far as
British Columbia and California. Mr. Hurst is jubilant
over his big sales of Goodall’s playing cards this Spring.

Messrs, Musson and Bell, of the Musson Book Co.,
have been displaying their 1907 lines in Maontreal lately.
From all reports they have had exceptionally good
business, orders execeding those for last vear very con-
siderably.

Mr. Thomas E. Menzies, of Menzies & So., Toronto,
has lately rcturned from a trip to Winnipeg, where he
reports big business in the various Savory lines and also
in “"Clucine.” Mr. Menzies was well pleased with the
way ““Clucine™ stood the cold weather.

Among the passengers on board the ill-fated Grand
Trunk train, which rolled over the embankment ncar
Guelph, last month was Mr. II. M. Patterson, the Strat-
ford bookseller, who was rcturning home from a business
trip to Toronto. Mr. Patterson suffered injuries to his
head.

Jobbers!!!

“Here’s a Lemon”

Post Card Novelty
HERE'S A W

COPYAQMTED ‘08
A minature lemon, attached to illustrated colored card.
Only one of the many famous

-“Eddy” Post Gard Novelties
Retail 5c. Each

Exclusive sale proposition to Jobbers.
We help you to put.

Money in Your Pocket

Let us send you our proposition

POSTAL NOVELTY Co.

MILWAUKEE, WIS,

Timely ltems for Spring

Trade. Best Assortments,

Best Prices Quoted to the
Trade.

Balls and Sporting Coods.

Fire Works, Domestic and Foreign.
Tissue Paper Napkins.

Easter Bells and Novelties.
Allies and Marbles.

Skipping Ropes and Tops.

Send for quotations, mail orders
given prompt atiention.

The SUTGLIFFE-EDMISON GO., Limited

WHOLESALE FANCY 6000S AND DAUSSIST SUNDRIES

BUCCESBORS TO
THE KELK-SUTCLIFFE CO.

76 YORK ST. weving) TORONTO
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Pereonal mtormation for the pudance of busens of stationery and fancy gowds, especially procured by
* The Moathly Visitor,”

With order~ for five gross Topaz pencils, Warwick
Bras & Rutter, Toronto, ginve a display case in cither
durk or hght oak or cherry as suits the wishes of the
customer. They also supply a display stand with or
ders for 1,000 ° Ocean to Ocean’  picture post cards, or-
dered at one time.

Young Broa., 33 Chureh St., Turonte, have prepared
for this year a Jarge and artiste line of art calendars
of their own manufactute, about which they will acquaint

the trade next month,

AL Horle & Co., of Cacdinal House, St. Joln's
Lane, Landon, 1.0, have forwarded a parcel ol samples
of their leading lines.  [ooking through these samples the
first s a fine aswortment of bufl and tinted envelopes,
which are quoted at a low price. Then comes a specimen
of their matt surface ivory boards to which is also at-
tached a ~pecimen of silk tassels for which the above
fimm are well noted.  Going further through the samples
we cone to avery fine specimen of Japanese programmes
whielh make a very attractive citeular, price list, or
concert programme. ‘There are also samples of a  very
tine hine of cream land paper under the name of “Faheo,””
nary pulp boards, tinted surface cards, &e Al of these
samples aro tastefully printed. in one or two colared
inks, which show how well the goods look when printed
upen. Auy prunter. ete, who has not yet received a par-
cel of these r»amples, should write at onee for same. I,
A Harle & Coo will be happy to send a parcel to any of
Boskseller and Stationer's readers {ree of charze, upon

rteeipt of a trade card.

The Copp, Clark Co., Ltd., are showing another mus-
lin ~xn simular to the one noticed 1n this column last
month. It s desigied to advertise the souvenic  post
card, and is very ciffective for that purpose, as the cut

MUSLIN POSTAL CARDO SIGN IN COLORS

ACTUAL S I1XK 18 X D6 INCHES ~

repraduced «n tlis page shows. It is in colors and is
1N by 36 inchies in size, and its prico is 50 conts.
L] L]
L ]
Oae of the neatest and most uscful little contrivances
in the pnelty line is the Nichol's peacil pocket, made by

416

Nichols & Willis, Worcester, Mass., and that it has come
to stay is very evident as the demand is fast increasing.
PPecople who once use it, like many other things, wonder
how they ever managed to get along without it.  The
material used in this pencil holder is of superior quality,
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consequently it will wear a long time. The inside spring
1s the sceret of its great success in holding pencils and
fountain pens so firmly that they cannot shake out. The
retail price is 25c..

L] A4
*

The Copp, Clark Co. are offering a snap in wire desk
baskets for the month of March at $2 per dozen. Pin
trays for coffice use are quoted at $1.S0 per dozen. In
this department also are offered wire waste baskets, both
ordinary and salety, at 33.60 per dozen, and letter clips
from 20 cents to vH cents per dozen.

Menzies & Co., 19 Wollington Street East, Toronto.
are pushing the sale of *Clucine™ just now. This ad-
hesive, manufactured by Tyons Ink, Limited, Manches-
ter, Fagland, possesses many wacellent qualities, among
which are its purity and its frcedom from odor. It will
not go bad even when exposed for years and it contains
ne scdiment. Orders should be entered eacly as Spring
stock does not arrive until April 1st.

The name *Styk-um-P’hast™ has been cornered by

the Tall Paper and Specialty Company, Inc.,
105 Chambers Street, New York, and applicd
to  their disinfecting paper, gummed cloth, gum-

med paper and wrapping paper. The disinfecting paper
is specinlly prepared for sealing up boxes and bags and
preserving them from the inroads of moths, dust and
verpun. This paper is also useful for sealing up rooms
which are to be fumigated. The mending cloth may be
put to a great number of uses. The standard width is
seven-cighths of an inch, in which size it is donc up in
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rolls of ten yards in ten colors, seclling at ten cents.
Wider rolls can also be proewred. Dealers intervested,
kindly mention Bookseller and Stationer in writing [for
samples,

. »
L]

W. J. Gage & Co., Toronto, have just put into
stock 2 new and decidedly good value servies of invoice
hooks. In these days of advancing costs in all Lines of
manulacture it is rather a rare thing to be able to quote
lower prices on anything, but Gage & Co. are doing it
with their new invoice books.

- L
[ 4

The Arch assortment of pencils is now being shown
by the Copp, Clark Co. This contrivance is atiractive
i appearance. It contains one dozen Mougal peneils,
now sclling at 10 cents retail and two dozen regular five
cent lines. The box and three dozen pencils are supplied
for $1.20.

. .
*

Some of the daintiest things cver seen in Canada m
papeterie boxes have just been turned out from the fac-
tory of W. J. Gage & Co., Toronto. Their advertise-
ment on another page gives fuller particulars. The
“Made in Canada®™ papoteries of W. J. Gage & Co. are
certainly a credit to both themselves and the country.

L] .
»

The Copp, Clark Co. have had specially made for
them a line of calendars in embossed floral designs,
which they call the *‘Superba’ serics. There are 20
designs, very pretty and attractive.

TRADE ACTIVITIES.

A new stationary store is te be opened in the course
of a week or two at Parry Sound by W. B. W. Arm-
sliong.  This should be a good location fur a new store,
as there seems to be n future before the town. Three
railways will soon be running there.

According {o all accounts, (icorge Mason, the Wing-
ham bookseller, has now got one of the finest stores in
Canada,  1le recently enlarged his premises by taking
in the entire flat extending above his store and the ad-
Jacent bank. A\ stairway leads up from the main floor
and at the top a doorwzy opens in a fine Jarge china
voom. Across from this is a handsomely furnished ladics’

AMONG THE JOBBERS

reception room and a well-equipped art room.  To the
tear thete is o stock 1oom and Mr. Mason's private of.
fice,  Bookseller and Stationer hopes al some early date
tv be permitted to publish piclures of this fine store.

A, B, Pearson, of Calgary, Alta, who has been for
the past (wo yems in charge of Linton’s bookslore in
that eily. has opened up business for himselt and pro-
poses earrsing a complete stoek of books, stativnery and
wall papers, with a stall’ of expert paper hangers in ¢on-
nection,  Mr. Pearson has had experience in some ol
the best stotes in Canada.  Iis specialty is wall paper.
At present he is in temporary premises but expeets lo
move into n down-town stove which will be available
about April Ist.

Kidd & Co., booksellers and stationers, of Guderich,
have sold their business to . W, Thompson,

15, AL J. Little, the Oshawa bookseller and stationer,
whose up-to-date store was onee deseribed in Bookseller
and Stationer, is vacaling his old premises this spring
and is moving to the lmge store at present owned by
Mr, Roscberty on King siveet east.  The store is being
arvtistically filted up to suit his requirements,

The Kalamuzoo Lwose Leaf Binder Co., of Kalamazoo,
Mich,, are about to enter the Canadian manufacturing
ficld.  Avangements have been made by than with the
Rolla L. Crain Co., of Ottawa, to manufacture their
woods and place thera on the Canadian market.

WELL DONE!

Editor Bookscller and Stationcr : T read your sug-
gestion in the last issue of Bookseller and Stationer to
address our representative in the House, asking him to
oppose the measure to cstablish a post eapress scrvice.
I went your suggestion one better and got it up in the
form of a petition and sccured the signatures of as many
others as possible. I then brought the matter up before
our Board of Trade and got them to follow up the peti-
tion with a request from the Board that the petition bo
supported. I don’t know if there is time now for any
further suggestions to be of any use, but in case thero
may be, 1 give you this for whatever it may bo worth.

Yours truly,
W. G. THOMPSON.
Nelson, B.C., Feb. 15, 1907,

LOW GRADE

Goods are frequently sold when the customer wouid gladly have pur-
chased better grades, had the advantages of them been properly
explained. The loss of such neglect is two-fold. Not only do you
male less profit on the sale in question, but such a person is very
apt to become dissatisfied with the inferior goods and to decide that

when she wishes good papers to go elsewhere.

thinK over this.

It will pay you to

Cameron Plaid is a new paper that has appealed to the careful
buyer. It wilt be a wonderful seller. 1t is high grade and attractive.

GEO. B. HURD & CO.
Fine Paper Manufacturers

425 and 427 Broome Street, New York, U.S.A.
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PELOUZE POSTAL SCALES

tnvaluahle to the ffice. Stores and Nome
They tell Instantly the exact cost ol postage In cents on all
malf matter. Warranted Accurate. Scveral slres,
NATIONAL, 4 [b3, - - $375  STAR_ 10, - - - 8200
UGN, 2%, by, - - 300  CRESCENT, 11b. - - 150
COLUMBIAN, 21bs - 250
Buy through your Jobbder.

PELOUZE SCALE & MF6.C0. - -  Chicago.

B

A good pen is a govd scnant and
John Keath's Pens are mads to serve!
ALWAYS READY AND ALWAVA WILLING.

Thes were first {5 vears ago, and are stift
leading the way. Hritish made of British
steel  Wnite for samples.

LONDON AGENCY
3 8t. Bride 8L, LONDON, £.0., EMOLAND

Sure to Sell

WAVERLEY

We are manufacturing a full llne of
Carbon Paper which can be supplied in plain
boxes for your own labels, in light, medium
or heavy weights, NON.SMUT, LONG-
LASTING and CLEAN,

Itis generally conceded, however, thatour

PEEREESS

is the Best Garhon Paper on the Market

and if any one finds it is not what we claim
for it, we will refund the price paid.

Qur ribbons for all machines, record
and copying, are also QUARANTEED to

give satisfaction.
Write for S8amples and Quotations

The Carbon Paper and Ribbon Mg, Go.

LIMITED
Office and Faclory—34 Adelalde Sirest West,

TORONTO, CANADA

The
only
Fountain
(9
Fountain Pen e Pen aith o
IN 8 POINTS~— Waverley Nib—

14kt. gold iridium
pointed,

PATENTED FEED-BAR.
Absolute regularity and cleanli-

ness in use guaranieed. Send now
for illustrated price list and terms.

Macaiven & Camaron, Ltd., Waverley Works, Ediaburgh

Standard,
Fine and
Broad

h g
Y
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The most popular pens are

ESTERBROOK'S

MADE IN ALL STYLES

_@" :: :gmonuno;a;un})

Fine Points, A1, 128, 333
Business, 048, 14, 130.
Broad Pecints, 312, 313, 314.
Turned.up Points, 477, 531, 1876.

CANADIAN AGENTS -

we BROWN BROS., umireo

TORONTO.
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“ROB ROY”

PENS
S0LD BY
ALL STATIONERS
in 64., 1/- and
Gross
Boxes

This serice of
Poos s mado ol the same
mmateortal, Ly the same tools, by
the same jirocess and at the same
Works asthe serics of *Waverley* Pens
which lLnks Wells X Ca, have for 3) years
and upwants (pror to Sept., 1901) manuface
tured for andd suppliend te the Tronricton thercef.

HINKS, WELLS & Co., Birmingham, Eng.

SPENGERIAN
STEEL PENS.

The Standard Brand
in United States for
over FIFTY years

Works, BIRMINGHAM, ENGLAND

Imported by all the
leading Stationers in

TORONTO and MONTREAL
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AN ITALIAN PAPER MILL.

HE firm of Pietro Miliani, Fabriano, Italy, aro tho
present proprictors of a paper-making business
nearly seven hundred years old. The oxact dato of

the commencement of paper making in Fabriano is'lost
in obscurity, but records exist which show the business
to have been vigorously conducted as ecarly as 1250.

Tho product of tho Fabriano mills is hand made paper
of the highest grade. Banknote papers, drawing papers,
papers for printing fine engravings, and other papers for
art purposes are made with the greatest of carc by the
hand of man. No machine made paper is turned out of
these mills at all.

A sample of their writing paper and an cnvelope
has been received, which for rugged toughuess, strength
and yect withal a look of artistic refinement would be
hard to beat.

Like many old-world institutions, the mills have been
in the possession of one family for centuries, having been
handed down from father to son and father to son. But
the joint stock fever has evidently made a lodging in the
Mood of the chicf of the present. firm, who has recently
had his business incorporated with a capital of 3,000,000

This was done so that certain

lire, or about $1,000,000.
improvements might be made with the aid of new cap-
ital. At present thore are six branches of the Fabriano
mills, located in six different parts of the town of Fab-
riano, and the object of incorporation is to bring all
these branches together in one big. central factory.
Warwick Bros. & Rutter, Torouto, have sccured a stock

of hand made deckle-cdge paper and cnvolopes from
the Fabriano mills, which thoy are prepared to disposo of
to tho trade in Canada.

———

A NEW INK COMPANY.

A company has been incorporated undor the name of
the Kearns Ink and Wax Co., Ltd., with Mr. J. J.
Kearns as president and Mr. D. H. Quinn as secrotary
treasurer. The offico of the company is at 10-12 Alico
Street, Toronto. The line of goods manufactured by the
company arve high-grade inks, mucilage, pasto and seal-
ing wax. In their inks they manufacture a wide range
of colors, embracing blue black writing ink, blue black

and
In addition to these they manufacturc an

copying ink, jet black, sky blue, carmine, purple.
cmerald green.
excellent fountain pen ink, put up in bottles with a fille:.
Their mucilage and paste are great *“stickers™ for busi
ness purposes.

Mr. Kearns has been in the ink business for many
vears, during some of which he has called upon the trade
and he has learned to know just what the public want
in the line of inks. MHe is thercfore working with a clear
purpose in view, and knows just the kind of goods to
turn out. Moreover he knows how to turn the goods
out, having had a lot of practical expericnco in that
linc ; and ho personally superintends the manufacture of
the company’s goods. -

W@Tl@@ PENCILS

VENDS PENCILS

CAN NOW RE ORTAINED
FITTED WITII HEAVY GILT Y
I'ROTECTORS and RULBERS

17 DEGREES—SOFTEST TO MARDEST

LoxpoyN, Exc. AMERICAN LEAD PENCIL COMPANY, ~ew YORK

THE BEST THE WORLD PRODUCES

SAMPLES AND PARTICULARS OX REQUERST.

e
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When You Order Ink

why not get something that
will be suitable to all your customers under all ciccumstances, whether for steel pen use or for fountain

pen use?

Waterman’s
Ideal
Fountain Pen =

Ink Ty

This must fill all requirements of this kind. It has to be right if only for the reason that it is expected
10 give satisfaction in our own pens.  Furthermore, it is something on which the same amount of profit
for the dealer, because the price is naturally a little higher.

Prices are Never Cut

. as they are on almost all other
inks, by the lurge dealers in the larger cities.
There is a greater margin of profit on evers bottle sold. It costs the user a little more, which he

expects, but it makes more money for the dealer and gives better satisfacticn to everyene concesned,

Made in All Sizes

Cuts show style of bottles and labels.

Waterman's ldeal Fouotain Pen Ink is made in all sizes from € ounces to a quart.  Somie of these
styles are Desk Fillers or Travellers' Fillers with a rubber bulb and glass dropper attachmant,

Write for information and we will submit suggested assortments.  Yeu can decide whether or not you
care to handle the line.

L. E. Waterman Company of Canada, Limited
136 St. James Street, MONTREAL

&0
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<| Wall Paper |e

QUOTE COST OF WALL PAPER BY THE ROOM.

As o dealer in wall puper you would rather handle
a high grade line of goods than you would a puor one,
wouldn't you?  You have your ieasons, too!  In the
first place yowr profit is higher; and that is the mnin
thing.  But, better still, youwr customer is bound to be
more satistied with his purchase; and his sutisfaction
will certumly make him congider yom store a first-class
institution.  He will come again, and for other things
besides wall paper.

You have donbtless had many o enstomer asking for
chotee live of wall paper, and you have shown him the
best goods m your stoek: and he has balked, and taken
a lower grade of guods beeause the mice was more per
roll.  The difference in price between the high aund low
grade paper wasn't much, perhaps, but the customer
pomted out that he uneeded wuch wore than one roll,
and in his mind it figmed out too much,

A case like that needs salesmanship,  You have te
bitug out your arguments. Now, perhaps, yon haven’t
given much attention to quoting the cost of wall paner
by the 10om instead of by the roll.  You shonld try if.
Many a customer, who knows a good paper when he sees
it, could be induced to spend a little more on his wall
decorations if he were shown how well the cost com-
pared with other things.

Get a wall paper chatt. By its aid it 1s a very simple
matter to accurately wseertain the quantity of paper ve-
quited to cover any room,  Quote lie customer a price
fov enough paper to Gill his requitements.  Show him that
it costs no mwore to hang gouwd paper than it does poos,
Go further, and tell im at costs less, beeause he doesn”
have to hang paper so often.

Compuze the cost of a rug or curtain ov any other
ornamental article of furniture witn the cost of a zood
grade of paper, and show him that he gels as good--
perthaps better—a veturn for money spent on fivst-class
wall paper as he does for any other expense of his house-
keeping.  Show him that it is practical economy to get
the best papers beeause of their superior wearing quali-
tiess o say nothing of the anount of pleasave he ean
wet out of a really artistic desizn.  Point out that wall
paper is a decorntion; and, if he wants to decovale his
rooms 1cally well, if he wants o be surrounded by tasty
decorations, pictures, fuvniture, he must sttt on a pro-
per basis—good wall paper, .

Try this method. My, Dealer: Quote your enstomer
to whom the better classes of wall paper appeal, but whe
thinks he cannot afford them, the cost of the room in-
stead of by the voll. and inerease the business of your
wall paper department m better grade goods, and es
tablish the local reputation of keeping the best variety
of up-to.date, attractive, decorative and veliable wall
papers. Such o veputation has a distinet money value,

The Thomas Co., of Bracebridge, have a unique way
of displaying their stock of glasswarve amd china, which
not only saves space but alse shows the goods to better
effeet.  Instead of having straight shelving, they have ar-
ranged alcoves all along the side of the stare like invert.
ed U’s. Shelving is built around these alcoves and the
different classes of articles are arranged in different
aleoves.
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MAKE it a point NOW
to carcfully review your stock.
NOTE ANY WEAK SPOTS
and take measures to strenghten thens,

Refined, Attractive Parlor Styles
are often overlooked when buying

WALL PAPERS

Writc us for samples to [ill any short
lines. \Ve have on hand all the big sellers
for 1907, in cvery grade.

Be in a position to satisly every
customer. Let us help you with samples.

Try us for BURLAPS (Dyed, Sized,
0il Coated), SANITAS.

Prompt service at all times, especially
during the Spring Scason.

STAUNTONS umitep

Makers of Superior Wall Papers

TRONOTO

po oy

Y0U ARE INTERESTED IN SOMETHING.

Why not get the best items that
are printed on the subject ?

We read and clip thousands of newspapers every week—therefore we
can cquip you speadily and ccenomlnllY for a dchate, speech, lecture,
esay or snything else uiriug up-to-date Information and niore of 1t than
your competitora are lkely to get,

Terms-100 Clippings, 8 $ 00
20 " 12.00

500 . 22,00
1,000 " 40.00
. lSc:lnd for our Rooklet, which fully explalns the acope of the clipping
ndustry. )
We have also lists of firms In every branch of trade in the Dominlon,
the professions, club incinbers, society, ete., and we are prejared 1o address
and mall clrculars or Jetters to these at any time.

THE CANADIAN P.R—ESS CLIPPING BUREAU,

232 MaQill Street, 10 Frent St, East,
MONTREAL TORONYD.

NOTICE OF
DISCONTINUATION OF BUSINESS

We beg to notify our customers and
friends that after April 1st prox. we
intend to discontinge the business at
present carried on under the name of

THE CANADIAN INK CO.
37 Wellington St., Montreal
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PAYSON'S INDELIBLE INK

Trade supplicng Ly all Lesding Wholcaale
prug Houses in the Dominlon.

flecelved Highest Award Medal and Dip'oma
at Cetitonnial, Philadeiphla, 1876: World's Falr,
Chicago, 183, and P'rovince of Quebec Exjos!-
tion, Moutreal, 1837

HOTEL DIRECTORY

WINDSOR HOTEL

HAMILTON, BERMUDA

This huuse 1s pleasantly and conveniently lo-
cated on the Rast side of Queen Btreet. The
a200ms are bright and cheerful.  Every attention
paid to guosta. lillianis and 1'ool. ot and
oold water batha  A. MeNjvoL, Prop

GEORGETOWN
TOWER HOTELSEQRAETOW
HRITISIE QUIANA.

This 8ratclass hotel {s most convenlently slitu.
sted in the coolost and healtliest part of the
city. Fite minutes from railway station and
steamer stal lings, and neat toall trinapal putlic

Toe Topaz Peﬁcil

As good as any at any price.
Better thanany at theaame price.

HB--H--HH--HHH--B
~ AND =

Indelible Copying.

Write for Samples to

Warwick Bros. & Rutter, Limitea
Wholesale Statisners, TORORYO.

Lutldings. Cool and Jolty bodrvoms  Spacious
Dinlug atid ladles’ Rooma  Bllllad Room.
Kl light throughout,

LEJAL CARDS

Standard Commercial Works.

Matle's Interest Tadies,
At 4. 5.6,7.8 9 and 10 per cent, per anuutn, by
NaroLroy MatTr. Sth Faltion. F'rice, $3.00.
Matte's TArees Per Ceat. Interest Tabdles.,
By the zame nuthor. On flue toned yaper and
strangly bound. Price, $3.00.
ughes’ Interest Tadles and Book of Days
combined,
A3, 3% 4,5, 5.6, 7anud 8 per ccut per anhum
Hy (fui‘un M Hronk)  rice, gf X
Nughen® Supplcmentary Interest Tadles,
Comprising a Special Tnterest Table for dally tal.
1ances. stowlug Interest for one thousand days on
any amount, ratcs from 'y yrr cent. to 315 ot
cent., inclusive. Also a'talile showing futerest
for one thousand days at b per cent., by means of
which (I connection with Comparative Tatics),
futerest for one thouzand days can be obitalned at
ang rate {rom 4 por cent. to foyer cent.. inclusive,
and COMPARATIVE INTEREST TABLES {ar ob-
taining {utercst on any rale from !5 per cent,
0 10 per cent., 1nclusive, on the basis of 365 Aays
to the year in ‘# r cent. tates. iy Craxrys
M. C Hoecuen, ce, $2.00
Maghes’ fatcrest Tables,
Atéand 7 per cent. p<r annum ton the hasis of
383 days o the Year) for one, 1wo, thrre snd
four moaths and days cf Rmace: for use in Dis-
countiug aud Nenewing Frumissary Nows. By
Craatxs M. C. Hraixs (on folded cand, 144 x 9X)
strongly bound. Price, $1.00.
Neghes® Savisgs Bask Intercs? Tables,
At 2'y. 3 07 8¢ 1<T cent. (cach on scparate cand)
on tho texds of oue mantk, Weing 112 part of &
yoar: by Citaxto M. C. Hranms.  Price, $1.00
Sachan’s Sterling Eachange Yables,
Cearverting sterling Into Canadian currency, and
wice tersa, adrancing by Sths and 16thy, with other
useful talles; by Ewina Brcuax. Second edition.
Price, $1.00.
Bacdan's Sterling £gmhalents and Ex-
change Tadles,
Shawing the relative value, aconnding to the mte
of dlscount In london, {n Canadian and New
Yotk systems of quotations, of bills of excaange
dtawn atlany rate, or having auy numberof days
10 run, etc, cte.. by Kwing Rretax. Irice, §4.
Sxachan’s Par of £ichange (Casadian).
Glying sterling Into dollars and centa and sice
wersa, from L1 UpWants, also sterling equivalents,
Canada into New Yotk and oice versa . by EWING
Heenax  'rice (In shecets), cach, 20c ; mounted
{on boanis), cach, 3¥¢.
Tae Importers’ Gulde,
A hand-look of advances of sterling coste in decl.

WOODSIDE BOARDING
HOUSE

Curner of Maln and Lamaha Streets
GEORQETOWN, DEMERARA.

Cool and airy Hedrooma, Freellent Culuine
A’;u&dulm qntlnnl ;rcmu moderl-uo Flec
tric Car Inop at gate of protnlscs, Patronage
Bolicited. Managereas, £, Cotran. i

VICTORIA LODGE
HAMILTON, BERMUDA
M. J. F.SMITH Proprictress.

Oppotite Victoria Pack and Cedar Ave,
Private Board $12 to $18 per week.
Open Nov. 1 Closes in May.

WINTER RESORT
QuUEeN's PARK HOTEL

Poxv or Braix, TxiNtvav, BW.L.
JOHN McEWEN, Manager.  For Rates, etc
apply Trinidad Shipping and Trading Co., .
29 Rroadway, New York,

THE GRAND UNION

The most popular hotel I
QTTAWA,Ont.  Jaxzs K. Pancxy, Urop.

DOMINION HOUSE
W, H. DURHAM. Proprietor
RENFREW, - - ONTARIO
The most popular Hotel in the Ottawa Valley.

HALIFAX HOTEL

HALIFAX, N.S.

mal currency {rom one penny to 1.000 Is,
with & FLANNEL TANLE, trom 20 to 1oo-huunf-
pecon! ¢8 yarls: by R, Caxrazit and 3. W.
i Cloth, 35¢ ; leather, $1.00
Tae Canadlan Castoms TYaris,
Retirnd 10 dale, contalning lsis ¢f warchousiug
jorte In the Domtulon, the Franoe-Canadian
trealy. extracts of Canadian Customs Act, Stee
ling Exchatge, Franc, Geman Rixmark, at
adian Cusloms valued, also o table of the
valuo of franca in English money, Hartwor Dues,
etc.elc. (apiva cloth. Trice, MN.

MORTON, PHILLIPS & CO.,
PUBLISHERS,
733 80d 1757 Notre Dame 3t., MONTREAL

The BROWN BROS,. Limited, of Toronto,
sarry a foll lige of our puuluﬁoal in stecd,

GEO W WERSTER, Propi.  3nft Qurren’, Saal.

Sampde

HOTEL IMPERIAL !

Steam lleated and Gas “o2

ACCOUNTANTS AND AUDITORS

JENKINS R HARDY

A Qiarntered Accountasts, Estate an
Fire inscrance s, 134 Toronto St . Torvato.
483 TeNe Rallding, Montreel. {

DAVENPORT. PICKUT & O,
Chartered Accountants apd Amignees,
€2 Mclntyre Block - Wisxirea, Max

ATWATER. DUOLOS & CHAUVIN
Albert W. Aﬁdﬁ“ux"g o&u::!nu Counsel
. Atwater, K.C.,
for City of Montreal. Chaa Al Dudz Heary
N. Chaurvin, \

The Summer Number

of

Bookseller « Stationer

will be issued on

Wednesday, May 8th, 1907

This Number affords the
best opportunity for dealers
in all sorts of summer goods
to address the Canadian
Trade.

Orders for space should
be booked early.

0Y WANTED

TO START N BUSINESS FOR WIMSELF.

We will estadlish YOU in s good.paylag dbusle
ncss of your owa.

Profits right from the start, sad Prices.

No monoey required to begin,

We will mail to you FREE S coples of our
pudlication,

These can be sold and will provide the
ca;lul forthe next week's supply.

he work is casy.

Yor be sure 1o write at onge and we will scad
you 3 coples lor mcat week and cverything
ACCCRIAry.

The Mactean Pub. Gompany

10 Froat Street East,  TORGATO, CANAGA
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NEW CANADIAN COPYRIGHTS

Registered at Ottawa during February, 1807.

A Bird’s Eye View of Fort William. Picture. Wil-
liam. DPicture. William Rowe lewis, Winnipeg.

The Study of Nature and the Vision of God: with
Other Essays in Philosophy. By George John Blewett,
Book. George John Blewett, Toronto.

Lesson on the Book of Rovelation. By Wm. R. New-
ell. Published in Notes on Bible Study, Torontu. Tem-
porary copyright. Lionel S. Haynes, Toronto.

Baby. Song. Words and music by Harold A. Clack.
tlarold A. Clack, Strathelair, Manitoba.

The Tale the Church Bells Tolled. Song. Words by
Harry Williams. Music by Egbert Van Alstyne. Jerome
. Remick & Company, New York.

An Original Scene in Alberta. Post card.
Carskadon, Calgary.

The Unseen. By James E. Gray, M.D. Book. James
E. Gray, M.D., London.

Views of Wingham and-Gorrie. Volume 1. Book of
photographic views. John C. Knox, Wingham, Ontario.

The Princess Canada. Song. By Mrs. Lucy Idey.
Anson A. Gard, Ottawa.

Canadian  Railway
Macmurchy and Shirley Denison. Book.
marty, Toronto.

The Scope and Interpretation of the Civil Code of
lower Canada. Par Frederick Parker Walton, B.A.,
LL.B., LL.D. Book. Wilfrid John Wilson ¢t Thcophile
Lafleur, Montreal.

La Revue de Jurisprudence. Vol. XII. Par Charles
Chamilly de Lorimier. Livre. Wilfrid John Wilson et
Theophile Lafleur, Montreal.

The Lemon. Print. Mceleod and Allen,

Madam Butterfly. Mazurka. Three-Step.
W. Nelson. R. K. Armstrong, St. Paul, Minn.

Evening on Burrard Inlet. Thotograph. Robert M.
Love., Vancouver.

Eventide. For piano. Ronald 1. Rimes, Regina.

The Ontario Weckiy Reporter and Index-Digest. Vol-
ume VIII. June—Deecember, 1906. Editor—E. B. Brown.
Book. The Carswell Co., Limited, Toronto.

The Release of Allan Danvers. By Ernest James Wil-

L. J.

Cascs. Volume 1V. By Angus
R. R. Cro-

Toronto.
By Wm.

son. Book. Ermest James Wilson, (James Devine, M.D))
Winnipeg.

L'Abbaye de Notre-Dame du Lace des -Deux-Montagnes
et L'Ordre de Citeaux au Canada et dans les Etats-Unis.
Livre. Les Cisterciens de Notre-Dame-du-lac, Que.

The Teddy Girl. Song. Words by Wm. Jerome.

Music by Jean Schwartz. Jerome & Schwartz, New
York.
The Yankee Boy in Blue. March song. Words by

IEdward Madden. Musie by Dorothy Jardon. Jerome H.
Remick & Company. New York.

Youre in Love. Song. Words by Vincent Bryan.
Music by Leo Edwards. You Were Made for Me. Song.
Words and Music by Wm. Gould. Jerome II. Remick &
Company, New York.

The English and French Conversationalist’s Compan-
ion and Guide. By Alexander Wright. Book. Alexander
Wright, Montreal.

Qucebee, Montreal and Eastern Townships.
ographique. A. de Grandpre, Moatreal.

Carte ge-

Interim Copyrights.
Chart of the Ridean Lakes Routes. Elmer 1. Lake,

Kingston.

Vespers  Waltz.  Music.  Marion 1llenley, South
Qu’Appelle Saskatchewan.

Music Notation Tutor. Pamphlet. Louisa E. Mor-

ris, Toronto.

Historical Blocks Blocks. Jacob William Dill, To-
ronto.
Francombe’s Express Advertiser. Book. Philomene

Francombe, Regina.

Bradley’s Map of the City of Wetaskiwin, Alberta.
Bradley's Guide of the City of Wetaskiwin, Alberta.
James Bradley, Wetaskiwin, Alberta.

The Roman Catholic Review of Canada.
ert Edward Campbell, Toronto.

Transportation. Journal. Robert Edward Campbell,
Toronto.

Heath School of Traction Engincering by Corres-
pondence. Book. Edward 11. Heath, Winnipeg.

Book. Rob-

BEST SELLING BOOHKS OF THE PAST MONTH.

As Reported by Leading Canadian Rctail Dealers.

Belleville.
Y. The Doctor, by Ralph Comnor. Westminster.
2. Cattle Baron’s Daughter. by H. Blindloss. McLeod.
3. Lone Furrow, by \W. A. Fraser. Froude,
4. By the Light of the Soul, M. E. Freeman. Harper.
3. Jane Cable, by G. B. McCutcheon. Briggs.
6. Treasure of Heaven, by Marie Corclli. Briggs.

Calgary.
- Camerons of Bruce, by R. L. Richardson. Brgus,
The Doctor, by Ralph Connor.  Westmmster.
Whispering Smith, by F. H. Spearman.  Mcleod,
Chip of the Flying U, by B. M, Bower. Dillingham.
. Chipping Borough, by &, J. Werman.,  Macmilian.
Far Horizon, hy Lucas Malet. Montreal News Co,

Charlottetown.

1. The Doctor, by Ralph Connor. Westminster,
2. Fighting Chance, by R. W, Chambers. McLeod,

~'-‘-:.:!.‘,u
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8. The Undertow, by R. E. Knowles. Revell.
4. Dreain and the Business, by Mz, Craigie.  Capp.
5. White Plumes of Navarre, by S. R. Crockett. Briggs.
6. Sir Nigel, by Conan Doyle. Briggs.
Halifax.

1. The Doctor. by Ralph Connor. Westminster,

2. Cattle Baron's Daughter, by H. Blindloss. Mcl.cod.
White Plumes of Navarre, by S. R. Crockett.  Briggs.
Treasure of Heaven, by Marie Corelli. Rriggs.

Far Horizon, by Lucas Malet.  Montreal News (o,
White Faug, by Jack London. Masmillan.

Hamilton.

. Poit o Missing Men, by Meredith Nicholson, Mel.eol,
2. The Doctor, by Ralph Conner. Westminster.

3. Whispering Smith, by F. H. Spearman. Meleod,

4. The Saint, by A, Fogazzaro, Copp.

3. Half a Rogue, by Harold McGrath. Mecl.cod.

6. The Lone Furrow, by W. A. Fraser. Froude.

&
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FANCY GOODS

 This-1907:line:is-distinctive. ghtgin'.;ﬂjezm’gsizié@ﬁﬁeﬁi;gfa@jy :;’ng-ggga;ﬁg.i;;;—-hﬁ@%ﬁ—
Canada. More “*popularpriced "' goods-than:-eve scen--in- one-collection. :H@ﬁi!@iégﬁﬁp(. -carefully -
chosen- presentation- -articles.at prices-that-will- yield:you-a -handsome profit. In -all these respects a

import -range.

A-line for 1mport:Distinctive—in-all-respects-a-most. -complete-range:of-fine Japanese:goods—with.
'gjég@;cbéiEi:de’c{;gi‘:\'éf:ﬂ;cﬂiillh@tgygg;ggqézsjpoiﬁ. -Goods-that-will-"bring -you a maximum:profit,-a:
fine-assortment-of:t aper-goods-below-the-present-market.  These, -with-the carefully selected-lines.

-of i}Iqfépiiﬁzi{rqdjxjclimitj\?ghﬁl.:mlkgzgzgiyqigéiﬁdfaiitidciiveélijg.

This display-of-1907-lines-will-give-your-store:a *“name™"’ which-will:mean:big-business-this year-and
‘hettér-reputation, -more -profit-and yet ‘bigger-things-for future. -Our -dressed -doll-display:has-been:pro-

-nounced-by-experts-to-be-the “‘best-ever-

verts . t- The-othier -lines-are quite —\ﬁ;;B;ipgzﬁigE: -standard. The
distinctive features—easily noticeable—beauty in -exécution, -perfection of finish; assortment,-and -the

-most. *“Doll™ for your -money.

-Our :1907 Toys-are-distinctive. More new:things-than-evér ‘before shown- in-any -season, All-good;

serviceable, -pleasure-giving: articles. An unapfvj@bilﬂg dine -of New Mechanical- Toys, -fine ‘Beers,

:@gi@ii;ﬁﬁﬁihd%mnshéflﬁi{s.512!9,!9!‘):5;i&é@gg!ﬁﬂﬁi;iﬁéihﬁeriliijz:@?g@’mm,tzpjég’@@.

newness, assoriment; val uezand:salabilitv-are-evident.
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CLASSIFIED LIST OF ADVERTISEMENTS.

Books and Magazines.
American Code Co,, New York.
Baker's Book Shop. Birmingham, Eng.
Bell, George, & Sons, London, England,
Blake's Catholic Publishiog touse, Toronto
Briggs. William, Toronto,
Clatk Bros., *Wiontpeg, Man.
Copp, Clark Co., Toronto.
Crowell, T. Y., & Co., New Yoik.
Fotest, D. & \V,, Montreal,
Frowde, Henry, Toronto,
Heinemann, \Vm., London, Eng.
McClurz, A, C., & Co., Chicago.
McLeod & Allen, Toronto.
Morton. Phillins & Co.. Montseal.
** Publishers Circular,** London, Eng.
Smith Publishing & Supply Co.. Toronto.

Rlank Books.

Brown Bros,, Toronto.

Buatin, Gillies & Co., {amilton.

Copp. Clatk Co.. Toronto.

Warwick & Rutter, Toronto.
Calendars—Cards.

Copp, Clatk Co.. Toronto.

Menzies & Co., Toronto.

Raphael [uck & Soag Co., New York.
Carbon Paper.

Carbon Paper and Ribbona Co., Toronto.

Crepe Paper, Eto.
Dennison Mfg. Co.. New York.

Eleotrio Signs.
Maricl-Stewart Co., Montreal.

Yancy Goods.
Brown Bros., Toronto,
Clatk 8ros.. Winoipeg, Man,
Copp, Clatk Co., Toronto.
Fancy Goods Co. of Canada, Toronto.
Sotcliffe-Edmi Co., Limited, Toronto,
Warwick Bros. & Rutter, Torcnto,
Young Bros., Torcnto.

Financial Isstitutions and Insurance.
British American Atsurance Co., Toronto,
Confederation Life Association, Toronto.
Metropolitan Bank, Teroato,

Westermn Assurance Co. Toronto.

FPireworks.

Sutcliffe-Edmison Co.. Ltd., Toroato.

Flags.

Sutcliffe-Edmison Co., Ltd., Toronto.

Yountain Pens.
Hrown Bros., ‘Totonto.
Copp, Clatk Co,, Toronto.
Gage, W. .. Cn,, Toronto.
Warwck liros. & Rutter, Toronto.
Watcrman, L., E., Co., Moatreal.,

Glae, Paste and Muctlage.
Catter's Ink Co., Monireal,
Copp, Clatk Co., ‘Toronto.
Dennlson Mfg. Co New York.
Higgins, Chas. M., & Co., Brooklyn.

Gramophones.
Berliner Gramophosne Co.. Montreal.

Hslp Wanted.
Warwick Bros. & Rutter, ‘Toroato,
Inks—Writing.
Brown Bros., Limited, ‘T'ozonto,
Canadian Ink Co . Montreal.
Carter's Ink Co,, Morntreal.
Higgins, Chas. M., & Co.. Brooklyn.
Kcarns Iok & Wax Co., Toroato,
Payson’s.

Leatror Goods

Brown Hros., Limited, "foronto.
Rumpp, C. F., & Scas, Pailadetphia.

Lcose Leaf Syatams.
Copp, Clark Co.. Toronto.

Papers.
ton-Furlbut Paper Co., Pittsficld, Mass.,
‘Toronto.
Gage. \W. }.. Co.. Toranto.

Papetlsries.
Brown Rros., Lid., Tarornta.
Buntin, Gillies & Co.. Limited, Hamilton.
Copp, Clark Co., Toronlo,
Hurny, Gro. 8., & To., New York.
Eaion-tinnbut Paper Co., Toronte-Iuta-
ficld, Mess,

Pens.

Brown Broa.. Toronto,

Eaterbrook Pen Co.. New York.

Gitlou, Jos., Bitmirgham, Enz.

Heath, john, t.ondun,

Hinks, \Wells & Co., Birmingham, Eogz.

Macniven & Cameron, Edinburgh and
Biemingham.

Speacerian Pea Co., Birmingham, Eng.

Waterman, L. E., Co., Mcntreal,

Penoils.
Amnerican Lead Pencil Co., New York.
Hrown Bros., Limited, ‘Totonto.
Copp. Clark Co., Toronto.
Warwick Bros. & Rutter, Totonto.
Waterimn, L. E., Co.. Montreal,

Pictares.
Gordon Art Co., Chicago, 1l
Playing Cards, Games, oto.
Buntin, Gillies & Co., Hamilton,
Copp. Clark Co., ‘Toronto.
Gooda'l, Chas., & Sons, London.
Hurst, A. O., Toronto.
Union Card & Paper Co., Montreal.

Postal Scalss.
Pelouze Scale & Mfe. Co.. Chicago, 11,

Sohool Supplies. .
Buntin, Giities & Co., Hawiltoa, Ont,
Gage, W. J.. Co., Toronto.
Wanvick Bros. & Rutier, Toronto.

Souvenir and Picture Post Tards.
Boeh & Kirsch, Fraokfort, Germany.
Brawa Btos., ‘Toronto.
Cacper, A. H., ‘Toronto.
Copp, Clatk Ce,, Toronio
Creacent Embosting Co , Planfield, N.Y,
Eazopean Post Card Co., Montreal.
Fine Ast Printing Co., Kaufbeuren, Germany
torest, D, & W., Montreal,
{nternations! Post Card Co., Montreal.
Rocher, Paul C,, Co., New York.
Leathar Post Cardd Co., New York.
Leder, Otto, Saxony, Germany. .
Mazgfarlane, W. G., Co.. Toronto, Buffalo
Markert & Sohn, Dresden, Germany.
Menzies& Co., Toronto.
Millar & L.ang, Glasgow, Scotland.
Neumann, W., & Co., Berlin, Germany.
Picture Post Card Co,, Ottawa, Ont.
Postal Novelty Co., Milwaukee, Wis.
Smith Publishing & Supply Co., Toronto.
Valentine & Sovs Co., Montrea), ‘Toronto.
Warwick 15708, & Rutter, Torotto.
8poriing Goads, Ete.
Fancy Goosts Co. of Canada, Totonto.
Tolophones.
Bell Celsphone Co. of Canada. Montreal
Typoﬁriler Xupplies.
Carter's {nk Co., Montrenl,
Mittag & Volger, Park Ridge, N.J.
Wall Paper.
Ktauntons Limited. Toronto,
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BOOKSELLER AND STATIONER

The 1907

Distinctive Import Holiday Line

From the World’s Markets

FANCY GOODS

This 1007 line is distinctive. Contains the largest nssortment of really saleable Jines ever shown in
Canada. More * popular priced " goods than ever seen in one collection. Hundreds of fine, carefully
chosen prescntation articles. at prices that will yield you a handsome profit. In all these respects a

CHINA

A line for Import Distinctive—in all respects a most complete range of fine Japanese goods—with
more choice decorative cffects than ever before shown. Goods that will bring you a maximum profit, &
fine assortment of the cheaper goods below the present market.  These, with the carefully selected lines
of European productions in China, make a strong and distinctive line.

DOLLS

This display of 1907 lines will give your store a ** name ™ which will mean big business this year and
better reputation, more profit and yet bigger things for future. Our dressed doll display has been pro-
nounced by experts to be the ‘'best ever.” The other lines are quite up to the high standard. The
distinctive features—easily noticeable—beauty in execution, perfection of finish, assortment, and the

most “*Dolt” for your money.

Qur 1907 Toys are distinctive.  More new things than ever before shown in any season. All good,
serviceable, pleasure-giving articles. An unapproachable line of New Mechanical Toys, fine Bears,
Animals, Skin and Plush Horses, Lanterns, Engines, Trains,whether it is a tin trumpet or a stereoptican,
newness, assortment, value and salabilitv are evident.

COME TO TORONTO

distinctive import range.

and sce this ** Distinctive lmport Haoliday Line.” It bas never been equalled in Canada. If you can,

drop us a line before you come, ut anyway, COME.

@

The Fancy Goods Company of Canada
156 Front St. West, - TORONTO, CAN, ™™
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The Only Canadian Line
" THE ONLY LINE

- first, last and always

Satisfactory to the Player
Profitable to the Dealer
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These are the marks which are your safeguard.

1907 VICTOR CATALOGUE JUST READY
A card will bring you a copy.

The Fancy Goods Company

OF CANADA, Limited

156 Front Street West - TORONTO
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BOOKSELLER AND STATIONER

We are Moving

to our new building. but having secured
extra help we will strive to accomplish
the task without any interference with
business.

To reduce the labor of handling, we will
continue to ship all orders from our present
premises, just as long as possible. Any
orders sent us within a short time will be
deemed a favor.

Buntin, Gillies & Co.,

> _ LIMITED
Will you help us Wholesale Stationers and Paper Dealers
lighten our load ? Hamilton, - - - Canada

We Not Only Claim the Best But to Make the “Only

Best” and Remember the Source.
MHERE 1S THE SUBSTANCE OF THE WHOLE MATTER

«QUR LINE” Type- g writer Ribbons and
Carbon Papers embody SR in themselves, only
greatly intensified, every good property
claimed for all other 5N kinds _._ . .

THIS IS A BROAD, STRONG CLAIM, BUT WE *‘* MAKE GOOD ' TO THE LETTER AND

WE ARE THE STANDARD MAKERS OF THE WORLD.

e X0 MITTAG & VOLGER, 1xc. > Tenie ous.
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