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It’sa Pure Gold
PrOdUCt—whatfurther'

recommendation is necessary ?

Quality is the outstanding feature of each and every Pure
Gold Product, a fact that your eustomers are well aware of.
Are you profiting from Pure Gold popularity?

If not, begin right now. Get a stock of Pure Guld Jelly
Powders displayed on vour sales counter. Suggest them to

every customer. Sales will be large and repeat orders certain.

The Memory of Quality lingers
when Prices are forgotten.

Pure Gold Manufacturing Co., Limited

TORONTO, ONT. WINNIPEG, MAN.

Sell Todhunter’s Cocoa for

profit and Customer
Satisfaction

Here’s a delicious and absolutely pure.cocoa in handsome
pound and half-pound glass jars—something atech
the eye of every housewife. The quality of Todhunter’s
is incomparable, only the finest cocoa beans are used in
its manufacture. Hence first sales are invariably fol-
lowed by repeats—just the right kind of profit-making
business vou are looking for.

Write us to-day.

Todhunter, Mitchell & Co.

Importers and Manufacturers
TORONTO, ONT. WINNIPEG, MAN
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Get Your Passing Customer’s Attention

This sign shows constantly changing colors and placed in your
window will atti@ct everyone on the street to your store—everything
in your window will be noticed. We give it free with

OEdar

(MADE IN CANADA)

Display Deals No. 63 and No. 64

Display Deal No. 63— Sells for Display Deal No. 64— Sells for
3% doz. 4-0z. O-Cedar Polish . 1034 doz. 40z, O-Cedar Polish . ...
7 doz, 12-0z. O-Cedar Polish . 4 doz. 12-0z, O-Cedar Polish
14 doz. qts. O-Cedar Polish . 14 doz. qts. O-Cedar Polish
1 only Spiralite, 1 only Spiralite.

(The above prices subject to usual discount.)

Our Supply is Limited on the Above Deals.

Almost every woman in Canada is buying and using O-Cedar. She
has to buy from some dealer. Why not you? Get this sign and let
her know you sell it.

ORDER FROM YOUR JOBBER.
CHANNELL CHEMICAL COMPANY, LIMITED, TORONTO, CANADA

To Inbestors

THOSE WHO, FROM TIME TO TIME, HAVE FUNDS REQUIRING
INVESTMENT, MAY PURCHASE AT PAR

DOMINION OF CANADA DEBENTURE STOCK

IN SUMS OF $500 OR ANY MULTIPLE THEREOF.

Principal repayable 1st October, 1919.

Interest payable half-yearly, 1st April and 1st October by cheque (free
of exchange at any chartered Bank in Canada) at the rate of five per cent
per annum from the date of purchase.

Holders of this stock will have the privilege of surrendering at par and
accrued interest, as the equivalent of cash, in payment of any allotment
made under any future war loan issue in Canada other than an issue of
Treasury Bills or other like short date security.

Proceeds of this stock are for war purposes only.

A commission of one-quarter of one per cent will be allowed to recog-
nized bond and stock brokers on allotments made in respect of applications
for this stock which bear their stamp.

For application forms apply to the Deputy Minister of Finance, Ottawa.

DEPARTMENT OF FINANCE, OTTAWA,
OCTOBER 7th, 1916.
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Crossed Fish Brand
Sardines

We paid in Duty and War Tax Ten Thousand
Six Hundred Dollars on Consignments received -
this week.

What Does This Demonstrate to You?

That the Crossed Fish Brand must be in great
demand.

Why?
Crossed Fish Brand are Selected Fish.

Crossed Fish Brand are Always Uniform Size.

Crossed Fish Brand are Packed in the Highest
Grade of Pure French Olive Oil.

Crossed Fish Brand builds up your reputation in selling a
guaranteed line that means repeat business.

After all, it is REPEAT BUSINESS that means profit to you.

W. G. PATRICK & COMPANY, LIMITED

IMPORTERS
Head Office : Western Branch :
51-53 Wellington St. W. 168 Market Ave. E.
Toronto, Ont. Winnipeg, Man.
LT T T TR TG T

If any advertisement interests you, tear it out now and place with letters to be answered.
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POMOIRORS

ThlS Year You Have
a Chance

This year has been a bad one in Canada for
tree fruits, prices for raw fruits are so high.
Domestic cellars and pantries are barér than
common. This situation gives you an exeel-
lent chance to sell

Griffin and Skelley’s

Peaches, Apricots, Prunes
Griffin & Skelley’s and Raisins

Seedless Raisins
(In packages)

ECANCOTRCIC T

In particular sell

1O )OI\ 1\ O/ A/ [\ A A\ NS

STOCK CARRYING

The G. & S. brand is so good that repeat
b ottt By o o B v g sales are certain. This is not always the case
aking is bound to be heavy, and G. & 8. g (S = ¥
brand needs no introducing to customers. when Oth( i brands are Offel (’d'

Order through your wholesaler. G. &8. gOOds are standard.

N OO OROTOTOT

PECIAL~ Keep B display Of

'MINCEMEAT ) Bowes Mince Meat
‘ 1 before your customers

Put it on your sales counter, right out where the
good housewife will see it. Suggest it to her.
She’ll like it and you won’t need to suggest it

n Ol ;C'AL " next time.
MINCE “EAT Bowes’ Mince Meat has that captivating deli-

1 LB. NET ciousness so much appreciated by diseriminating
people. The more particular they are the better
they like this high-grade Bowes Product.

And the profits are good. So why not get up that display right now?

The Bowes Company, Limited

72, 74, 76 Front St. E., Toronto

If any advertisement interests you, tear it out now and place with letters to be answered.
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For folk who entertain
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Folk who entertain

are usually good judges of Coffee or
Cocoa. And so. where friends gather
together who enjoy good things,
there you'll usually find

Reindeer Coffee
or Cocoa

These two delicious Borden Products add zest
and friendliness to any repast, without taxing
the hostess with unnecessary work. Ready in
an instant. No fussing. No worry. No
inconvenience.

Most housewives know Reindeer Brand Coffee
and Cocoa. They are fully aware of the
high-grade quality and splendid convenience
of these two delicious Borden lines,

If you will just jog up their memory with a
good display you will find Reindeer Coffee
and Cocoa among your best profit-makers,

And you couldn’t find a better time to begin
pushing Borden Produets than right now, at
the beginning of the social season. How
about a trial order to-day?

Borden Milk Co., Ltd.

“Leaders of Quality”

Montreal

‘Branch Office : No. 2 Arcade Building - - - ' Vancouver, B.C,
; If any advertisement interests you, tear it out now and place with letters to be answered.
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Ask Your Wholesaler for co o 1o The Parity Kid
Canada

Your customers are just as anxious to purchase the really best oats
as you are to sell them.

The profit-sharing coupon in every large size package means that
customers will give Purity Oats a trial.

The big, full, even, white flakes make such delicious porridge as
only the highest grade of Western Canada oats can make. That means
growth of sales worth while,

i Write for attractive Purity Oats window display.
Western Canada Flour Mills Co., Limited
Millers of World Renowned Purity Flour
Toronto Winnipeg Calgary Goderich Montreal St. John, N.B.

Demand goods whose security
makes them sell easier

Nothing leaves your shelves as quickly as
goods your customers KNOW are just as pure
and fresh and choice as they look in the Jar—
goods that get the public confidence and
interest from the start.

It all depends on the seal.

No seal is so positive, no seal retains the purity and freshness of
the goods quite as surely as Anchor Vacuum Caps.

Why be content with the poor sales of goods of doubtful qual-
ity? Demand the security of Anchor Caps on all goods you handle and
insure yourself better and bigger sales.

Speak to your wholesaler to-day.

Anchor Cap and Closure Corporation

gy St W« of Canada, Limited ~ Toronto, Can.

If an advertisement interests you, tear it out now and place with letters to be answered.
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to a tradesman is one
of the most important
attributes of the goods
he buys

BCLARK’S
PORK AND BEANS

have the quality
that satisfies, have
the name that
guarantees and
have thepopularity
which makes sure
sales.
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ORDER NOW.

W.CLARK,Limited, Montreal
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If any advertisement interests you, tear it out now and place with letters to be answered.
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No: 2--40 ecents,
Gz

1—60 cents,

. 6—40 cents.

No. 560 cents.

These Cuts For Sale

‘ HRISTMAS Advertising will be made more

attractive and resultful by using one or more

of the illustrations on this page.
Electros will be forwarded carefully wrapped,
postpaid, on receipt of price noted below each
illustration.

If you order all the cuts shown on this page, it
means an investment of only $5.40—and you own
the cuts for use in future years. Remit price with
order. Order by number.

Canadian Grocer, 153 University Ave., Toronto
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ACLEAN’S
MAGAZINE
for DECEMBER

[ -

N all sides you hear this—‘MACLEAN’S MAGA-
ZINE grows better all the time.”” There is a
reason: it is that MACLEAN’S publishers are get-

ting more and more of the best work of the best Canadian
writers and artists. The cost is heavy, but it is the price of better-
ment. Also, MACLEAN’S policy of making a magazine of definite
Canadian character is being greatly appreciated by the best class of
the Canadian people. In the following condensed summary of
Contents you have evidence of the character and appeal of
MACLEAN’S:

Conlents:

The Girl of Big Loon Post—a short serial story by George Van
Schaik.

From Stephen Leacock is ‘‘ Abdul Aziz Has His’’—a follow-up to

his ‘‘Germany From Within,’’ one of the best things Leacock ever
wrote. It tells the story of Leacock’s visit, disguised as an English
a Governess, to the Yildiz Kiosk.

A story, ‘‘The Pride of Peuline,”’ by Sir Gilbert Parker. A story
of the Canadian North-west—a typical Parker story.

Robert W. Service’s contribution is ‘The Ballad of Jean Desprez’’
ews_ i —a very stirring story of the war, with a mighty swing to it.
Two exeeptionally good Christmas stories—much above the average.

One is ‘‘The Blue Water Prodigal,”’ by A. C. Allenson, a story
that combines humor and sentiment with a patriotie setting. The

second story is by Alan Sullivan, a story of missionary life—*‘The
en S Soul of Nanook’’—an admirably written thing.

H. F. Gadsby has an article dealing with the problems facing Cana-
dian statesmen, under the heading: ‘‘Peaches and Lemons.’”

° Gadsby gives some straight-from-the-shoulder talk from a purély
t non-partisan standpoint. ;
l een A sketch of the Hon. W. M. Martin, the new Premier of Saskatche-
wan, by Norman Lambert, under the heading: ‘‘The Man Who
Brings Back the Ball.”’

Add to the foregoing the fine Review of Reviews Department; the

en s regular Business Outlook Article, and the Department—*‘Informa-

; T T, tion for Investors,’’ and you have a magazine worth fifteen cents of
any Canadian’s money—a magazine for a true Canadian.

for a Canadian than any other magazine, no matter how or where

produeced.
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Four Business Boomers

Display the four MALCOLM MILK PRO-
DUCTS on your sales counter to-day, and notice
what good, quick sellers they really are. Their
convenience and deliciousness make them the
ideal line to feature during the social season.

Every Malcolm Milk Product is entirely Cana-
dian made, a product of Cangdian labor, backed
by Canadian enterprise and Canadian capital.
Cash in on the Made-in-Canada boom by fea-
turing Malcolm’s—the original Canadian Milk
Products.

Order a 5-case lot and try out their selling
qualities, We'll pay freight up to 50¢ per 100
Ibs. to any point in Ontario, Quebec and Mar-

.itime Provinces.

ASK FOR PRICES.

The Malcolm Condensing Co., Ltd., St. George, Ont.

WHEN
BUYING
MINCE MEAT
INSIST
ON

ETHEY'S

TheCanadian Salt
Without a Fault

If you wish t6 impress on a eustomer the
fact that some one article in your store is
pure, you can’t make a stronger comparison
than to say, ‘‘it is as pure as Windsor
Salt.”’

Windsor Salt has probably been used in her
home, for years. !

THE CANADIAN SALT CO, LIMITED
aed B L

If any advertisement interests you, tear it out now and place with letters to be answered.
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In your Locality
are many
Dogs and Cage Birds

Your customers must have FOOD for them.

It is to your interest as well as that of your

customers and their pets, that you should
regularly stock

SPRATT’S

DOG CAKES,
Puppy .Hiscuits

Packet BIRD SEEDS.

The name SPRATT'S is a guarantee o lguality and
reliability. It will help you to keep old customers
and attract new ones.

SPRATT'S Depbts in CANADA ave:—
MONTREAL—F. HUGHES & Co., 109, Place d'Yourville,
VANCOUVER, B.C.—LONDON GROCERY Co., Ltd., Granville Street,
Direct Corvespondence invited : —

SPRATT'S PATENT Lad., 34-26, Fenchurch Btrees, Lond _.l:.‘. d

A Reminder from the Old
Country

Rich Xmas
Plum Puddings

The Best on the Market.’

ORDER EARLY

to ensure prompt delivery.

In Hermetically Sealed Tins, or Basins if required.

Sizes - 1, 2, 3, 4, 5, 6 and 8 lbs. each.
11/8, 21/6, 32/, 42/-,52/-, 63/, 81/- perdoz.
Carriage paid to English Docks.

Cases Extra at Cost.

Tuxford & Nephews

Melton Mowbray, - - - England
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GIPSY

Stove Gloss

What’s in a name? This. GIPSY
stands for ease of polish, intense
blackness, cleanliness and durability
—packed in a novel form that pleases
every user. It is the ‘‘last word” in
stove polishes—and you will remem-
ber how all ladies like the “last word.”

Order “GIPSY” from your
Wholesaler.

HARGREAVES (CANADA) LIMITED,

The Gray Building, 24 & 26, Wellington St., W.,
Toronto. Western Agents: For Manitoba: O.F. ngmc-n.
Winnipeg, For Saskatchewan and Alberta: W L.
Mackenzie & Co., Ltd., Regina, Saskatoon, Calgary and
Edmonton.  For British Columbia and Yukon: Creeden
& Avory, Rooms 5 and 6, Jones Block, 407 Hastings

Street West, Vaucouver, B.C.
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E.P. SAUCE

(Epicurean Fruit Sauce) ;]

Made-in-Canada

A big favorite, with every
person appreciating high-
grade quality and palat-
able wholesomeness.

You will find E. P. a de-
pendable seller and a sure
repeater if you give it
prominence on your sales
counter. And the profits
are worth while.

Send for samples.
The

Canada Sauce
and Vinegar Co. [

519 King St. W.,, Toronto
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If any advertisement interests you, tear it out now and place with letters to be answered.
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The demand that’s as genuine
as the tea itself :

Without resorting to any costly consumer advertising whatever, we have built up a
splendid profit-producing demand for MINTO TEA, a demand based entirely on
the delicious goodness of the tea itself.

This elimination of advertising costs enables us to
add a still greater attraetion to the Minto Line, for
instead of putting the money in our own pockets we
give it to the consumers by enclosing in every pack-
age (% and 1-1b.) the exact amount it would take to
advertise it direct.

We need hardly emphasize the importance of this
novel idea as regards the Minto Dealer. For here
he has a double selling point—Money and Quality in
every package.

A trial supply of Minto will show you the road to a
better tea business.

Minto Bros., 284 Church Street, Toronto

“Without exception the ablest book ever published on the subject of Coflee.”’—~Mewican Investor,

New and lllustrated Edition

Coffee; Its History, Classification and Description
By JOSEPH M. WALSH .

A book of useful and accurate information, and everything pertaining to Coffee,
being, at the same time, the fullest and most eomplete work of the kind ever published.
It should be in the hands of every grocer and dealer.

CONTENTS: Early History and Introduction, Geographieal Distribution; Botanical Characteristics and Form:
Cultivation and Freparation; Commercial Classification and Description; Roasting, Glazing and Grinding; Adulteration
and Detection; Chemical, Medical and Dietical Properties; Art of Blending and Preparing; World’s Production and Con-
sumption. 3

12mo. Cloth Extra, Net, $2.00 By Mail, $2.10

“A marvelous work, great in conception and great in execu-
tion.”"—Texras Grocers’ Review,

“The most exhaustive, interesting and instructive work ever
published on Coffee.”—Brookiyn Grocers’ Gazctte.

“An interesting and instructive work, of the greatest value
to every Coffee roaster and dealer in general.”—Trade Magazine.

“An attractive volume of useful material to the Coffee trade,
clear, concise and comprehensive.”’—Philadelphia Ledger.

“We cordially recommend the work to all interested in this
indispensable product. Every dealer in Coffee should possess a
copy of this valuable book.—Grocers’ Criterion.

“The work is of excertional interest and instruction, belng
attractively written and richly illustrated, and should be read
by all who deal in or use Coffee.”—Indianapolis Trade Journal.

“The work contains a vast amount of valuable information,
condensed into a .small compass, and is simply invaluable to
the planter, dealer and consumer alike.”—Merico Two Repudlics.

“Phe author, Mr. Joseph M. Walsh, is, without doubt, the
greatest authorily in America wpon the sudjects of Tea end
Cofiee. . The book before us is & repetition of his former achieve-
ment on Tea, which required several editions to supply the
trade demand.”—Maritime Grocer.

“An excellent and exhaustive work, containing a complete
history as well as all necessary information on the cultivation
and preparation of the Coffee berry. The volume will be found
especially useful to the growers of this valuable plant on the
(;lentnl and South American Coasts.”—Panams BStor end

i Send your order to Book Department
Ma_c_l.ean Publishing Co., 143 University Avenue, Toronto, Canada

If any advertisement interests. you, tear it out now and place with letters to be answered.

1




T Rt B NN Y s i e e T S TR
A b i SR P
B X h

o

TO THE MANUFACTURERS

Who are anxious to protect their trade and save money:

OWING to the shortage of men, the railroad companies are
having much trouble in handling all their freight and things
are getting worse every day. Consequently it will be advantage-
ous for anyone to store a good quantity of their merchandise in
large distributing centres like Ottawa.

Our warehouse is situated in a position to handle at least 10 car-
loads of merchandise a day. Itisright in the centre of the city and
our siding connects with every railroad coming into Ottawa.

You will not only be in a position to protect your trade in storing
your goods in our warehouse, but you will save money in the freight
rate, which is going to increase soon,and also in your fire insurance
premiums, because we have a fireproof building and the rates of
insurance are very low. You will have no cartage to pay on any
goods coming into our warehouse in carload lots.

We possess one of the best steam heating plants and can regulate
the temperature in any way we wish to have it.

L. H. MAJOR & J. SOUBLIERE LIMITED

Manufacturers Agents, Wholesale Grocery Brokers and Warehousemen

160 Nicholas Street . e Ottawa, Ontario
Domestic and Fore'gn Agencies Solicited
If any advertisement interests you, tear it out now and place with letters to be answered.
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SMALL’S ST AND ARD BRANDS

Small's Standard Brands of Syrup, Sugar, Maple Butter, Molasses and Con-
fectionery are¢ Tested, Stamped, Sealed prior to pecking, and labelled in conformity
with Pure Food Regulations,

In no single instance has Small's Standard Brands falled to meet the Inland
RRevenue requirements.

Merchante handling same are free to do so absolutely without risk.

“Small’'s Maple Butter @remo” is the original, having been
on the market for the past 30 years.

Retails at 20¢ per 1b,; is Rich, Creamy and Delicious, In
many instances is an agreeable substitute for the best Dairy
Butter.

At all jobbers throughout the world or

Canada Maple Exchange, Montreal
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Finest Salted Jordan Almonds

and

Finest Salted Pecans

Treated with Pure Olive Oil

Put up in.glass jars (as. per cut).
Cut is exact size of bottle; 25
cent seller

Good Christmas Line.

Walter Christmas & Co., Limited

MONTREAL
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: quckSelllng Quality
—that’s CHOCOLATTA

* And besides this un-
beatable quality it has
the additional appeal of
convenience, making a
selling combination of
unusual value. Grocers
everywhere are profit-
ing through the popu-
larity of CHOCOLAT-
TA. So will you if you
give it a trial.

_ Best coffee mills
bear the name

The Hobart Coffee Mill
Grinds Coffee to suit
your customer’s particular require-
ments, grinds it in a wa
better customer satisfaction and 700 Fool
bigger profits.
Give your customers. coffee with
the dust and chaff removed.
It’s easy with the Hobart—the
something new in coffee mills.
A post card to-day, asking for
the Hobart catalog, will
be a good step towards
better coffee profits.
Send it now before you
forget it.

The advent of the cold
days is ideal for quick
sales of CHOCOLATTA—
the only ready to use cho-
colate on the market. And
the margin of profit Is
worth while.

Ask your jobber for it or
we'll ship you direct.

The
Hobart Mfg. Co.

149 Church 'St.
TORONTO

The Nutrient Food Co.

Toronto, Canada
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Do you notice how | Freeman’s Dl'y Air

convenijently she f .
reaches the egg? s QE?frlgerator

ND WHY? Because it was de- the air circulating

g 2 capacity and multi-
livered to her in a Star Egg Tray. plied many times

the air-drying and

It costs her Grocer less to deliver. it ice-saving efficiency
that way than if he had used a paper of present day But-

cher Refrigerators

carton or bag—and think how much until we have pro-

k 4 psings duced a Refriger-
more convenient and plusmg it 1s. ator measuring inch

X i A for inch more air
Besides, every- is sound and un- | circulating capacity
than any other
broken becauae ey were thoroughly sigde dtiiie’ the
protected in their rough past or. present.
journey from store to home ' This lnterior pye
in Star Egg Carriers. b
: 5 ¥ g shows our warm air
Since service pays such big : ¥ !tl‘t:e, arranged along
g . . it e celllng, where
dividends in bu'“m to- : the largest volume
day, why not give it con- ; :»f Jrarm lﬂ(;r rises
. o 2 0 in all co rooms.,
tinually by using the Star 3 It is placed where
System, which costs less : warm air fines are
g . I most needed. ese
ymarpmenxnwthod? e flues fofrm a hollow
recess for receiving
Larger Profits—Increased Sales the warm air; they
- discharge the air
from both ends and Price list and eatalogue free and malled

convey it above the te any address.
iee,

Manufactured by the
STAR EGG CARRIER & TRAY NFG. €0.

' S D il ek, 2. ¥ ’ il W. A. FREEMAN CO., LIMITED
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The service department of Tho Canadian
Grocer will gladly assist manufacturers at
home or abroad in making arrangements
with the firms in all parts of Canada whose
announcements appear on this page.

November 17, 1918.

W. G. PATRICK & CO.

Limited

Manufacturers’ Agents
and Importers

51.53 Wellington St. W., Toronto

Maclure & Langley, Limited

Manufacturers Agents

Grocers, Confectioners
and Drug Specialists

12 FRONT STREET EAST TORONTO

NEWFOUNDLAND

W. H. Millman
& Sons

Wholesale Grocery Brokers

Some special low offer-
ings in new Japan Teas
now in transit.

T. A. MACNAB & CO.
SBT. JOHN'S - NEWFOUNDLAND
MANUFACTURERS' AGBENTS

and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business. High-
est Canadian nnd rorel‘n references.
Cable address: *“Macnab,” St. John's.
Codes: A. B. C,, 5th edltlon and private,

WESTERN PROVINCER

G. B. THOMPSON

Wholesale Commission Broker
and Manufacturers’ Agent.

We can handle a few more good lines.
Storage Warehouse and Transfer Track,

140 Notre Dame Ave. E., WINNIPEG

Established 1898

What have you to offer in

BEANS, HONEY
que best prices, particulars,

Send me Samples of Beans.

FRED J. WHITE

BROKER

TORONTO CANADA

W. H. Escott Co. |

Limited

Manufacturers’
Agents

Wholesale
Grocery
Brokers

Winnipeg
MANITOBA
BRANCHES:

Regina Saskatoon
Calgary Edmonton

ESTABLISHED 1907 “

H. P. PENNOCK & CO,,
Limited ;

Whelesale Grecery Brokers

and Manufacturers’ Agents.
WINNIPEG RBGINA
We solleit accounts of large and pro-
gressive manufacturers wanting live
representatives.

McKelvie & Stirrett Co., Limited

Wholesale Gn‘on lnhon
and Manufact

CALGARY ALBERTA
Wae solicit agencies for staple lines.

WATSON & TRUESDALE

Whelesale Commission Brokers and
Manufacturers’ Agents

Domestic and Fore Agencies
louemdl.‘.

to your

F. D. COCKBURN

Grocery Broker & Manufacturers’ AM

ﬁ'ﬁ"ﬁ"""ﬁh and -w
We can give ths A

149 Notre Dame Avenue. East, Winnipeg

FEATURE FOR THE TRENCHES

G. Washington’s
Refined Coffee

Canadian Sales Agents:
Edmund Littler,
180 Wililam lt.. Montreal, P.Q.

W. Geo. Varty,
29 Meljnda St., Toronte, Ont.

W. G. Kyle,
261 Staunley St., Winnipeg, Man.

E. J. Roberts,
215 10th Ave, West, Calgary, Alta.

THE H. L. PERRY CO.
214-216 Princess Street, 'h-bn

We can make a sucress of your
Our STORAGE, DISTRIBUTIN nd
LQBWA!DI\’O facilities are unexcel-

Correspondence solicited.
“Always on the Job.”

C.H.GRANT CO.
h—y

509 Merchants Bank, Winnipeg

We ba veral accounts, bi t
. vooo ..:d can

Mention
This Paper
When
Writing
AdvertiserE B




The service department of The Canadian

Grocer will gladly assist manufacturers at
home and abroad in making arrangements
with the firms in all parts of Canada whose

announcements appear on this page.

ROSE & LAFLAMME
LIMITED

Commission Merchants
Grocers’ Specialties.
MONTREAL TORONTO

OATS, PEAS, BEANS, ETC.
bandled in any quantities to best advantage by
ELZEBERT TURGEON
Grain and Provision Broker
MONTREAL, P.Q. QUEBEC, P.Q.
Selling Agent fo

To-The-Trade:

Buyers and sellers of

HayandPotatoes

Denaunlt Grain and Provision
Co., Limited

SHERBROOKE, P.Q.

QUEBEC’S RESPONSIBLE BROKERS
We offer our services in marketing your pro-
ducts, as we are open for one or two more good

Write ro:u rticulats.” BEANS AND COEN &

SPEOIALTY.

ALFRED T. TANGUAY & COMPARY,
PSS, S et Sl g

91 DALHOUSIE ST. - QUEBEC éITY

MARITIME PROVINCES.

J. N. COCHRAN

Manufacturers’ Agent and Grocery
Broker
FREDERICTON, N.B.

1 have a connection with btoth wholesale
and retall trade throughoat the entire

r
The Maple Leaf Milling Co., Ltd., Toronto Maritime Provinces.
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Welcome the Man and
His Trade

The man will come to your store readily enough
when you begin to feature his favorite brand of
tobacco, particularly if he is a ‘‘chewer,’’ and he
knows you sell the big favorite—
KING GEORGE'S NAVY.

And once you get him on this line his future trade
is assured you because the quality and texture of
King George’s Navy are satisfying chewers every-
where and pulling bigger profits in grocery stores
all over Canada.

Get some King George’s Navy advertising in your
window where the men will see it.

Handled by
the Wholesale
Trade

ck. City Gb.. Litd.
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Extra dollars in your cash drawer

is what Tartan Brand Products will bring you. Every customer, no matter
how hard-to-please, will find in Tartan Brand quality a deliciousness that will

make her a constant customer of yours.
Your requirements of Canned Vegetables, Fruits, S8almon, Tea, Coffee, Extracts,
H Spices, Jelly Powder, etc.,, can be met and met satisfactorily in the Tartan

Brand line.

Mail orders promptly attended to. Fancy Groceries, Foreign and Domestic,
a specialty.

Phone Grgoon orrunry «  BALFOUR, SMYE & COMPANY

Phone Nos. 3595, 3596, 3597, 3598, 4656 HAMILTON, ONTARIO
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Talking to the Pointé

CLASSIFIED ADS. get right down to the point at issue. If you want some-
thing, say so in a few well-chosen words. Readers like that sort of straight-from-
the-shoulder-talk, and that is the reason why condensed ads. are so productive
of the best kind of results.

CLASSIFIED ADS. are always noticed. They are read by wide-awake, intelli-

gent dealers, who are on the lookout for favorable opportunities to fill their re-
quirements.

TRY A CONDENSED AD. IN THIS PAPER.

The Oversea Export Co., Limited
NORWAY |

NORWEGIAN SARDINES, in Pure Olive Oil

The “Norse Crown” Sardine, packed by the Oversea
Export Co., Ltd., is as choice a sardine as the world
knows. It differs from ordinary sardines in being
slightly smoked ; giving to the fish an added palate qual-
ity of peculiar appeal. Every single fish in a “Norse
Crown” tin is literally hand-picked and represents a
perfect fish as to size and condition.

Special Brands to suit Individual Buyers.

Shipments have now arrived. Ask your jobber for the
Oversea Export Company’s brands.  Full particulars
and prices from the Sole Agents.

Stewart Menzies & Co. - 70 Lombard Street, Toronto

If any advertisement interesis you, tear it out now and place with letters to be answered.
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St. Lawrence

Crystal Lumps

The Daintiest Sugar on the Market.
Every Lump the Same Even Size.

No Broken Pieces. No Waste.

Saves Money to
the Merchant.

Gives Better
Satisfaction
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THE NEW APPETISER

Delicious Flavour Delicate Aroma

Colman’s B ﬁ Colman’s

S A VORA el SAVOR A

Made with Colman’s D.S.F. Mustard and packed in 25 and 15 cent Glass Jars. Freight Paid anywhere in Canada.
Include a Case of 2 doz. 25¢c. size, or 4 doz. 15c. size with your next order.

MANUFACTURED BY

J. & J. Colman, Ltd., 108 Cannon St., London, England.

CANADIAN AGENTS :

MAGOR, SON & CO., LIMITED

- 191 St. Paul Street W., Montreal. 30 Church Street, Toronto

=

- WhoPays for the Broken Sugar Bags?

You do. One drop of water will weaken a paper
bag so that it starts a leak. No matter how little
has been spilled your customer doesn’t want it in
that condltnon By the time the bag gets back to
you there isn’t much salvage in it.

LANTIC SUGAR

in bags and cartons saves these frequent accidents
and assures you a certain definite profit on every
pound of sugar you handle.

2 and 5 Ib. cartons. 10, 20 and 1001b. bags.

Atlantic Sugar Refineries, Limited ST, JOHN KB,

MONTREAL, QUE.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Profits on Canned Goods Exorbitant?

Charges of Combine to Boost Prices Discussed — High Opening Price Justified by
Conditions, According to Canners—Rebate to Jobber Curtails Profits—
How the Wholesaler Has Treated the Retailer.

UMORS of Trusts and Combines,
R have .of recent days become al-
most a part of the air we breathe.
The enormous advance in practieally a'l
food produets, due to war econditions
and erop shortage, coupled with the in-
creased tariff, has made Canada among
the most expensive countries in the
world to live in.

These conditions, no doubt, are res-
ponsible for the flock of rumors that
are finding their daily place on the front
pages of every newspaper, and are giv-
ing the editors such abundant editorial
material.

More Definite Charges

Of recent days these rumors have been
erystallizing into something more defin-
ite. Into something, in faet, resembling
actual charges of complicity in a ecam-
paign to forece and hold prices at a level
far beyond that demanded-by present
economic conditions and the necessity
for a reasonable profit margin.

Such a charge seems to be implied in
a letter of Sam J. Mathewson, a whole-
sale grocer, of 202 MeGill street, Mon-
treal, quoted in the Toronto Globe re-
cently :—

“Regarding the exorbitant prices for
canned goods, in reply to a registered cir-
cular dated 19th May last ,urging the pur-
chase of old canned goods, we regigtered
and malléd the following on the Z3rd of
May:

“‘With such horrors threatening us and
a cold winter coming on, the only hope
we can see is for our Government to re-
move the duty and allow some canned
goods to come into our poor, distresseq
country. We hope you will use your in-
fluence with them, as true patriots, and.
have this done '.

“On the 11th September, 1916, sales were
made in the United States of several thou-
sand cases of tomatoes at nlnety cents
(90¢) per doszen.

“To-day I am offered thousands more at
$1.30 in the United States, but the Can-
adian price net cash at the factpry. is
£2.25 per dozen, or, say, $2.60 to the retail
trade, which means 25 cents per tin retall
to the consumer, while as late as Thanks-
giving Day United States consumers could
buy three tins for 25 cents retail.

“SAM. J. MATHEWSON,
202 McGill street, Montreal, Oet, 27."

The statements made by Mr. Mathew-
son have been unduly exploited and dis-
cussed. The situation with reference to
canned goods has become of pre-emin-
ent interest to the grocery trade at
large.

The CANADIAN GROCER holds no
brief for either manufacturer or whole-
saler, but when such definite charges
are being made it is of interest to get
a sidelight on both sides of the question.
With this end in view, a CANADIAN
GROCER representative discussed the
matter with a prominent official in the
canning interests, The information de-
rived from this source may place a dif-
ferent light on the matter.

Can Deliver Only 25 Per Cent. of Sales

According to the information receiv-
ed, the present conditions can in a great
measure be laid at the door of the un-
usual weather conditions prevailing in
the country previous to, and during the
canning season. Early rains did almost
irreparable damage, and early frosts fin-
ished the work, as far as the erop was
concerned. The net result has been that

,the canners as a whole had on hand for

delivery at the elose of the eanning sea-
son just 25 per eent. of tomato orders
booked on the basis of a full erop.
The Canadian Canners, the selling

agency of the Canadian eanning indus-
try, had guaranteed to deliver 70 per
cent. On a basis of the packed goods
available they were enabled to deliver:

Tomatoes, 25 per cent.

Corn, 50 per cent.

Peas, 90 per cent.

With a gnaranteed delivery of 70 per
cent. of sales, it will readily be seen
that there was a very wide margin to
be bridged in some way. All Canadian
sources had heen already tapped and
the only opening was to proteet their
guarantee by buying on the American
market, where the erop for all lines of
canned goods was also light.. With this
alternative in view a selling price was
deeided on sufficient to ecover the pos-

sibility of having to buy 45 per cent. of
the guaranteed quantity on the Ameri-
can market.

A Compromise Measure

Following this deécision, we are in-
formed that another alternative was
suggested, with the idea of avoiding
any unpleasantness that might arise
over delivery of an American pack of
goods. This alternative took the form
of an offer to all jobbers to rebate them
on all the unfulfilled portion of their
contraet over and above the 25 per cent.
that was actually delivered. Thus, every
jobber was to receive the benefit of the
rebate and be enabled to go into the
open American market and buy as his
present needs and the condition of the
market zseemed to warrant, It is under-
stood that this agreement was unani-
mously gceepted, and that not only did
the jobbers receive the benefit of the
rebate, but through them the retailer
also profited. The canners have deliv-
ered. or are delivering, the 25 per cent.
agreed upon and have no surplus on
hand of tomatoes.

Made Good Profit

There is no effort made on the part
of the canning interests to minimize the
fact that there was a very good profit
made on the goods sold. But in justice
to them it is to be remembered that this
profit was made on a gross turnover of
only 25 per cent. of the normal and that
a regular year’s business at one-quarter
the profit would have been equally ad-
vantageous.

The average contract priece to the
Toronto grower was 30¢ per bushel. Last
vear they were contracted as low as 25¢
per bushel. These contracts work no
hardship to the farmer. They could
be made long before anyone eounld as-
sure himself of the erop prospeet and
were based on a scale that provides the
grower a satisfaetory return for his in-
vestment and labor. Then, too, the cost
of labor has advaneced in the ecanning
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business, as well as others. The cost of
tins, too, is an item to be considered.

Still the fact remains that the can-
ners did make a good profit on the goods
they sold. Had they been compelled,
however, to meet the contracts entered
into and actually delivered up to 70 per
cenf. of their sales, it would have been
a different story.

No one knows what the profits on the
industry are. It is known, however, that
for some years no dividend has been
paid on common stoek of Dominion Can-
ners, and we have creditable authority
for the belief that there will be no
dividend declared this season.

With reference to the Mathewson let-
ter, no effort was made to diseredit it.
Undoubtedly it might be possible to buy
a certain quantity of tomatoes at $1.30
in the United States. Independent sel-
lers might be willing to make such de-
liveries, but it would be in comparative-
ly small lots on the basis of present
prices across the border. American to-
matoes ih 3-pound tins, would cost laid
down here about $2.10.

On the other hand, it must be re-
membered that the American produet
is generally conceded to be of a slightly
inferior grade to the Canadian eanned
goods. |

American Supply Unequal to Demand

It is also to be remembered that where
it might be possible to buy a thousand
cases of canned goods to advantage, if
the Canadian eanning interests had en-
deavored to cover their 45 per cent. of
actual shortage in the American mar-
ket, this buying order for in the neigh-
borhood of 600,000 cases, would have
hopelessly swamped the American mar-
ket. Tentative investigation of the situ.
ation some time ago revealed the faect
that it would be impossible to buy even
100,000 cases in the United States.

Here, then is the canners’ side of the
case, If it is considered that there
should be a more exaet knowledge of
what these interests consider a fair pro-
fit the reecent Order-in-Couneil, which
provides both the Minister of Labor and
the municipalities with the power to en-
quire into any agreement or eombination
that has for its purpose the inereasing
of the price of foodstuffs surely pro-

vides power sufficient to settle the ques-
tion.

How the Jobbers Met the Situation
Leaving the question of the Canners’
profits in abeyance, how did the whole-
saler fare in this agreement, and what
effeet had it on the retailer?
P. Eby, of the Eby, Blain Co., when
seen in reference to the matter, cor-
. roborated the above faets. The Canners
had ecome to the jobbers with a eompro-
mise proposition. They would deliver
the 70 per cent. of their orders as guar-
anteed at $2.17%. It was a surprisingly

CANADIAN GROCER

high price, Mr. Eby agreed, but quite
within the rights of the Canners. Their
contracts ecalled for the acceptance of
orders at the lowest opening price, which
price was settled by the Canners them-
selves. Naturally when the high price
was presented there was no eagerness to
accept, and the compromise measure met
with approval. The compromise called
for a certain stated rebate on both to-
matoes and corn on every case over the
25 per cent. that the Canners offered to
deliver on tomatoes, and the 50 per cent.
that they agreed to deliver on eorn up
to the contract agreement of 70 per cent.
This compromise was accepted and the
goods have been mainly delivered. Mr.
Eby was sure that the figures of de-
liveries appearing in this article com-
prised all the holdings of the Canners.
With these conditions the jobbers had
perforce to be contented. They had the
opportunity of going into the Ameriean
market and buying sufficient to cover a
fair portion of their orders. This moat
Jobbers had done. Still there was a wide
diserepancy between their orders and
their holdings. It became necessary for
the jobbers to reach some compromise
with the retail trade. Their basis of
agreement was as follows:—They agreed
to deliver 100 per cent. of orders at an
opening price of $2.50 for tomatoes and
$1.70 for corn. This price was set high

s
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enough to protect them against the ne-
cessity of buying abroad. On a basis of
a percentage contract, when a retailer
agreed to aceept 25 per cent. of his order
in full settlement the price was to be
$2.021%5 on tomatoes and $1.50 on corn.

Mr. Eby elaimed they were hardly as
well Bituated, however, as the ‘eanner,
because a grocer who had bought 15
cases might say, ‘‘I must have five
cases of tomatoes.”” This amounted to
331-3 per cent., and mainly had to be
delivered. In such a case the rebate
obtained from the Canners was trim-
med pretty fine. Now, the question
arises, where shall the retailer get extra
supplies, that he may need over and
above the percentage of his order de-
livered by his wholesaler? The whole-
saler will still deliver them, but at $2.25.
This inereased figure has been necessi-
tated by the faet that the 25 per cent. of
their tomato orders and the 50 per eent.
of their corn orders delivered by the
Canners was more than eaten up by
their eontraets with their enstomers, and
hence these goods had to be imported
from the United States at high cost.

In the light of these faets the entire
sitnation becomes exceedingly interest-
ing for canner, wholesaler and retailer.
All had suffered somewhat in their trade,
but all had accepted eonditions as they
existed and made the best of them.

Largest Tea Crop on Record

One Hundred Million Pounds Increase on Former Year’s
Output—Demand Equal to Enormously Inereased
Supply—Some Interesting Facts.

N years of stress such as these, it is
unusual to find any great expansion
in the usual trade lines. That there

should be immense advances in speecializ-
ed lines such as steel is to be expected,
but that the ordinary commodities should
show unusual aetivity is more than
noticeable.

The tea industry however, is one of
those outstanding exeception—From the
speech of the chairman at a meeting of
a large English Tea House, the follow-
ing information was gleaned.

India, Ceylon and Java have this
year produced more than one hundred
million pounds of tea in excess of last
year.

Russias Enormous Demand

An interesting faet to be noted in
conneéction with this enormous inerease
is that at the end of June the stocks in
bond” in the United Kingdom only
amounted to some 12 million pounds
more than the standard holding. Russia
was the largest eonsumer, taking nearly
half of the inereased output.

With suech an enormous inerease in

v

output it would not be unusual to find
a decided weakening in the market. But
contrary to expectation, the demand
seems to have kept pace with the supply
and not only was the immense surplus
assimilated without depreeciating values,
but actually, there was an increase in
the selling price.

The year 1916 seems likely to be the
record year for some time to ecome, The
weather has been favorable, but in the
nature of things it is impossible to ex-
pect such another erop in the ecom-
ing year, and it is reasonably to
be expected that there will be a
falling off on this high record. The
imports on the British market were
273,000,000 1bs. for the first nine months
of the year as August 300,000,000 lbs,
for the same period of 1915. Obviously
then no drop is to be expected, and the
increased demand assures a remunera-
tive sale for all erops for some years to
come.

e
Trout Creek Store, Trout Creek, Ont.
—‘‘The fall and winter number is very

good.”’
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A Bright Christmas
Display

ERE is another attractive window for the Christmas season. It features
goods of especial interest at the Christmas season and takes particular
advantage of the bright-colored gift boxes that are available with boxed

candies and biscuits at this season. The window demonstrates the added
effectiveness that may be gained by the use of candied fruits with their glisten-
ing colors and Christmas crackers with their attractive shades,

Here a banked arrangement has proved very effective in showing the goods.
And the general effectiveness of the window is increased by the general
restraint practiced in decorating. The emphasis has been laid on two or three
lines and the decorator has wisely refrained from encroaching upon these.
Their appeal is all the stronger because it is focused on a few outstanding lines.
The d'mp?:; was made by Geo. Kerr & Co., Lethbridge, Alta.
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WOODROW is probably oiling up his typewriter
again.

« w *

THE CANNED tomato is the cause of much bottled-
» . .

up indignation.

* * *
CHRISTMAS is getting close.
of the magazines are out!

The Christmas issues

* * ¥
THE NEWSPAPERS are raising a merry cry of
“combines.” This question of high food prices seems
in the final analysis to be purely one of Supply and

Demand.
* & *

THE HUMBLE potato threatens to become a
national issue, while vegetables of a hardy, attention-
getting variety such as the onion languish in
obscurity.
i * %

A DEMAND for the removal of the prohibition of
butter substitutes in the Dominion has been made to
the Government by the Trades and Labor Council of
Brantford. Whatever the merits of the case there
seems to be a constantly growing feeling, that no law
that favors one class of the populace at the expense
of the pocket-book of another class, should in justice
be maintained.

BUTTER IN THE COCOANUT

HE high price of butter at present has set the
public diligently pondering on the matter of
substitutes. The latest suggestion is “nut butter” a
product made from copra which is the dried meat of
the cocoanut. French scientists have eliminated the
disagreeable taste and without injuring its nutritive

value have generally perfeeted the process of manu-
facture. The article has had an exceptionally large
sale in England where it used to sell at about 12¢ a
pound.

These are conditions, however, that make it not so
happy a solution as it appears on the surface.

We don’t grow cocoanuts on the continent and
they all have to be shipped in from Central and South
America and the West Indies and it is well nigh im-
possible to get ship room for these goods. Also
Jamaica, one of the largest cocoanut export points
has, by way of paying for her dusky contingent in
Flanders, clapped an export duty of so. much per
cocoanut upon thig artielc.

It looks as though the public would have to be
content to spread its butter a little thinner.

RESPONSIBILITY FOR ADULTERATIONS

VERY now and then reports are received of
court proceedings against grocers for selling
adulterated maple syrup. In the vast majority of
these cases, the accused are innocent victims of a law
of which they know nothing. There is a Dominion
statute covering maple products and honey, that says
wherever the two words maple or honey are used
in any way the product must meet an accepted Gov-
ernment standard. Failing which anyone retailing
the article is liable to prosecution under the Act.
Many grocers in the past have innocently sold
these goods, thinking them to be pure, often deceived
by a flatteringly worded label. This is not sufficient
as numerous Court cases of recent date have proved.
Be it remembered too, that you cannot plead ignor-
ance of the quality, nor yet fault on the part of the
parties who sold you the article. The case lies
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against you as the retailer. The Government’s stand
being that, as a seller you are bound to assure your-
self of the purity of these articles.

The most common adulteration of maple syrups
are cane sugar and water. The former is not permis-
sible at all, while only 35 per cent. of water is
allowed. Honey too, is often adulterated with cane
sugar, this of course is also contrary to law.

This is a difficult situation for the retailer as it is
seldom he is in a position to know or judge for him-
self as to the purity of these articles.

He can, however, under the Act get a written
warranty from the wholesaler or jobber who sells him
that the goods are within the legal standard. Such a
written warranty is a good plea in any legal action
and serves at once to shift the responsibility to the
original seller. It would seem wise for all dealers in
these goods to protect themselves by this simple
means.

THE POTATO AGAIN

NE of the favorite campaigns of the day is to
O urge the curtailment of profits in some other
man’s line of business, Especially have the whole-
salers, who handle food products, come in for this
attention. They seem the natural scapegoats, and yet
probably without exception these wholesalers are
showing a smaller net profit than ever before in their
history. There may be someone making unjust
profits out of the necessities of life, but the wl‘;de-
saler does not seem to be the man.

There has been a good deal of outery against the
produce men because of the price of potatoes. There
have been accusations of Trusts and Combines that
are of very visionary origin. ‘

Potatoes are selling at present at about $2.35 per
90-1b. bag on the Toronto market. This because the
Ontario and Quebec crop is a practical failure. The
nearest supply for Eastern Canada is New Bruns-
wick. What are the conditions there? From the
heart of the potato district come the following quo-
tations: $3.25 per barrel some time ago, jumping to
$3.50 and $3.70, while the latest report is $3.75 per
barrel. A barrel of potatoes weighs 165 lbs., so a $3.75
price per barrel would be equivalent to $1.85 per bag
at the shipping point. There is an additional freight
charge of 20¢ per bag, and the handling costs money.
Where does the wholesaler come out on this deal?

Some relief is obtained for Alberta and British

Columbia where prices rule a little lower, but the
heavy freight rate here is no inconsiderable item.

Now comes a report from Washington that Cana-
dian potatoes have been banned because of being
affected with a disease known as “Powdery Scab.” As
American buyers have been very active in the West,
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this may have a tendency to ease prices a trifle, what-
ever evil effects it may have in other ways. But the
crux of the situation is this. There is an actual
shortage of potatoes, taking the country as a whole,
and it is economic condition rather than any unwar-
ranted profits made by the trade that are responsible
for their high cost.

CANADA AND THE EGG

N the November 11 issue of the Saturday Evening

Post, of Philadelphia, appears an article on “The
Egg and the Pay Envelope.” John Mappelbeck has
followed the peregrination of the familiar egg over
most of the lands of the globe, and it must be con-
fessed in an amusing and interesting manner.

In the course of the article, however, appears a
significant paragraph tucked innocently away where
it will not appear too conspicuous. One might pass
it by, were it not for the deliberate campaign to dis-
credit Canada that has grown up across the line; a
campaign born of malevolence and fostered by ignor-
ance. By sly innuendos, innocent in their appear-
ance, Canada is continually being presented to our
neighbor across the line as a nation at war, stripped
to the last rag of her financial powers.

Even the egg rises up to confound us. Our friend
of the Teutonic sounding name assures us that we are
shipping our eggs because as a nation we are too poor
to pay for them. Here is the innocent paragraph:

This was shown in a striking way in Canada where the people,
to meet the cost of war contributions, have stopped eating eggs
to such an extent that our northern neighbor has had a surplus
for export to England, almost since the war began.

In what other respects the friend of the ‘“Little
Red Hen” has drawn on his imagination for his
facts we do not know. But when we are held up to the
world as a nation that must do without our morning
egg because we are too poor to buy it we rise to
protest.

How poor are we? What are the facts? Canada
is now exporting at a rate of $173.00 per capita as
compared with $63.00 per capita in the United
States.

Canada’s total exports are more than one-fifth of
the United States total. Three years ago Canada had
an adverse trade balance of $310,000,000, to-day she
has a favorable balance of over $367,000,000. This
means that in 1913 Canada was buying abroad at a
rate of $86.00 per capita and selling at the rate of
$47.00 per capita. In 1916 Canada’s sales abroad
have risen to $132.00 per capita and her buying has
remained at $86.00 per capita. Canada’s net gain in
foreign commerce alone in this period is over $677,-
000,000, or about $85.00 per capita.

Surely with these facts facing us we can afford to
buy an egg now and then.
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November 17, 1916.

No Foundation for Potato Sensation
