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EVERY merchant s back shop tells the story of stickers 
—things that sold well for a time and then went 
flat. You know what they have been in your case, 

don’t you—and you don’t need to look them over to find 
that SURPRISE SOAP isn’t on the list.

mi '
\ j j U —

SURPRISE has been a good 
seller from the very first

And every year it is getting harder for the man who sells 
a substitute to do any business at all. He finds that 
women simply won’t listen to his argument about soaps 
that for the minute pay him a better profit—they’ve tried 
that kind before—and why should they when SURPRISE 
value is the best in the world?

THE 8T. CROIX 80AP MANUFACTURING COMPANY

Branche»:

Factory at ST. STEPHEN, N.B.
MONTREAL TORONTO WINNIPEG VANCOUVER WEST INDIES

fi

■ : j „
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Fish From 
Scotland
The “Tyne” Brand of canned Scotch fish has 
all the delicacy and richness of flavor of the freshly 
caught fish. It is a satisfactory brand to buy 
because it is always the same—you can judge the 
quality of the entire year’s output by a single can.

The Shields Ice and Storage Company
are specialists in the packing of Scotch Fish— 
nothing can possibly be finer than their product 
“The Tyne Brand." Their reputation has been 
made entirely on this one thing. It is their hobby 
to offer only the “best ’’—and they do it.

A rthur P. Tippet & Co , Agents
8 Place Royale 84 Victoria St.

Montreal Toronto

The French 
Macaroni
The germ of the best wheat—the gluten—is the 

foundation on which the high quality of “CODOU” 
Macaroni rests. But added to that is the skill 
acquired by a life time of service in its manu
facture. It is

Made By Felix Cod ou
It is very delicate and tender—never “rubbery.” 

And there is a richness of flavor that makes it very 
toothsome. Monsieur Codou is so proud of his 
famous brand that he permits no package to leave 
his factory without having his name.

Arthur P. Tippet & Co, Agents
8 Place Royale 84 Victoria St.

Montreal Toronto



THE CANADIAN GROCER.

>> DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

HAMILTON

THE MAN ON THE SPOT
“There Is many a slip between the enquiry and the re
ply." The man on the sp >t gets the order—That's me. 

FACE TO FACE BUSINESS
G. WALLACE WEESE

Manufacturers Representative. Hamilton, Can.
Offices, Myles’ Fireproof Storage Warehouse.

Write Me To-day.

D. McL. BROPHY
414 St. Paul St. Montreal

Broker and Manufacturers' Agent.
Open to represent one more up-to-date house desirous of 

utilizing my excellent connection with 
the grocery trade.

Correspondence will receive prompt attention.

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers and Agents.
Established 1885,

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S.

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention to few more first-class 

agencies. Highest references.

D. STAMPER
GROCERY AND; FRUIT BROKER 

AND MANUFACTURERS’ AGENT
Goods Stored and Distributed

Warehouse, City Spur Track. 
P.O. Box 793 MOOSE JAW, SASK.

W. G. PATRICK & CO.
Manufacturers’ Agents

and
Importers

29 Melinda Street, Toronto

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers 
and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful at

tention to all business Highest Canadian and foreign 
reference. Cable address : “Macnab," 8t. John's

Codes : A.B.C, 5th edition, and private.

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents tor Grocers’ Specialties and Wholesale 

Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

G. C. WARREN
Boa 1834, REGINA

Manufacturers’ Agent and Commission Merchant. 
Direct Importer of ail grades of pure Ceylon Teas, 
and Grocery and Drug Specialties. Dealer In 
Coffees, Spices. Mustard, etc. Established 
eleven years. More lines desired.

Don Storage and Cartage Co.
Limited

81 Front Street East
TORONTO

PHONE M. 2823
Storage facilities unequalled in city—Special 

cartage delivery—Lowest rate of Insurance.

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL
Fish, Oils, Beans, Peas and Produce

Agents : “ Royal Crown" Skinless Codfish. 
Representing Morns . Co. Chicago. Pork and Lard.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac
turers’ Agents. Cars Distributed, Warehoused and
1 orwarded. Warehouse on Transfer Track. Busi
ness solicited.
Phone 159 SASKATOON,
P.O, Box 257. Western Canada

Wholesale Grocery Brokers
and

Manufacturers’ Agents
Connection with Jobbing Trade of Toronto, Hamilton 
and London. Foreign and Domestic Agencies Soli
cited. Beat of Storage Accommodation.

LIND BROKERAGE CO.
23 Scott Street Toronto

Mr. Manufacturer
You will be interested in learning that 
the undersigned have entered into part
nership, taking over the business of
J. Walter Snowdon. They are open for 
one or two more agencies for Montreal 
City and district. Address:

SNOWDON & BORLAND
H Guardian Building

MONTREAL
J. Waller Snowdon W. George Borland

STORAGE IN OTTAWA
We oiler every modern convenience. Lergeei 

warehouse In Ottawa Valley. Flrcnroof, low Insur
ance rates, direct communication with ell rdlwcyi 
—tracks to the door. Centrally located.

Secure Our Low Rates,
Dominion Warehousing Co., Ltd.

U Nicholas Street. Ottawa
1. ft. kouth, Manager.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open (or a lew more llrat-cleae llnee.

CARMAN BROKERAGE Co.
Wholesale Grocery Brokers

141 Bannatyne St. E. WINNIPEG, MAN.

We keep 1» close loach with the wholesele trade— 
Winnipeg and West—write us.

Finest the World Can Produce
MORRIS & COMPANY

Chicago, 111.

Lard, Shortening 
and Oil

W. H. MILLMAN & SONS
CANADIAN AGENTS

TORONTO

C. & J. JONES
Agent» for James Robertson A Sons, Paisley. Jung and Jellies, etc.

, WHOLESALE BROKERS 
MANUFACTURERS’ AGENTS AND 

IMPORTERS.
62 Scott Block - WINNIPEG, Man.
Domestic Agencies Solicited. Good Storage Faculties

WATSON & TRUESDALE
(Sneeaaaon to Stuart, Watson fe Oo.)

WhoUaale Commission Brokers and 
Manufacturers' Agents.

WINNIPEG, • MAN.
Domestic and foreign Agenda» SotMMd

I



THE CANADIAN GROCE*.

JUST RECEIVED—Our Spring Importations

IMPORTED

RICES
JAVAS

JAPANS
PATNAS

SIAMS
We are quoting exceptionally good values—

Samples on application.

EBY-BLAIN, LIMITED
Wholesale Grocers TORONTO

Il I I I I I I I
THE JOP LINE

The most profitable Package Tea for the Grocer to handle. Compare our 
prices with others.

YELLOW LABEL, pounds cost you 20c. Half pounds, cost you 21 o , you sell at 2So- per pound.

GREEN LABEL, pounds, and half pounds. Costs you 24o., you sell at 30c. per pound.

BLUE LABEL, pounds, and half pounds. Costa you 25c., you sell at 35c. per pound.

RED LABEL, pounds, halt pounds, quarter pounds, and one-eighth pounds. Costs you 30c., you sell at 40c. 
per pound.

WHITE LABEL, pounds, and half pounds. Costs you 35c., you sell at 50c. per pound.

GOLD LABEL, pounds, and half pounds. Costs you 42c. you sell at 60c. per pound.

PUftPLgLABEL, half pounds, and quarter pounds. Costs you 56c., you sell at 60c. per pound._______________

DOLLAR TEA, EMBOSSED LABEL, half pounds, and quarter pounds. Costs you 70c., you sell at 1.00 
' per pound.

4 These Teas give a handsome profit to the Retail Merchant—an average of 38%.

THE BLUE RIBBON TEA CO., Limited
266 St. Paul St., MONTREAL

8
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BOECKH’S
BRUSHES «*d BROOMS

SORT UP NOW

The busy season is on. Is your stock becoming low on some sizes? 
If so, you should send in your order promptly, so as to avoid delays, 
as we too are very busy and are receiving numbers of Rush Orders daily.

You can specify shipments later if you prefer.

BOECRH’S Head Office, 80 YorK St., Toronto

C. O. D. SALES
All handled with but ONE WRITING. The 
McCASKEY ACCOUNT REGISTER SYSTEM 
Positively stops all forgetting to charge. 
Eliminates errors and disputes.
Cuts out copying and posting.
Cuts out night work and Sunday work.
Saves time, labor and expense.
Pleases your customers.
Draws new trade.
AND will bring in the cash faster than any two- 
legged collector. It’s a money saver and a 
money earner. If you do a credit business ask 
us for information.
We are the originators of the total forwarding, 
one-writing register system.

THE McCASKEY REGISTER CO.
Hughson A Rebecca Sts. 

Hamilton, Canada

CREDIT SALES 
CASH SALES 

CASH ON ACCOUNT 
PRODUCE and 

EXCHANGE SALES

4
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To the Trade:
Do You Know Why

CEYLON
TEA

IS SO

Rapidly Displacing the Thin 
Light Teas, Here, in America?

(Two and Three-Quarter Millions Increase in 
Direct Shipments Alone in 1908 over 1907.)

First : Because it Makes a Strong, Full-Bodied Tea 
to Satisfy the Coffee-Educated Palate ;

Second: Because of Its Piquant Flavor ;
Third : Because of Its Unvarying Excellence ;

and
Fourth : Because of Its Cheapness Regardless of Cost.

A Pound of Ceylon Tea 
“Goes Twice as Far ” 
as the Light Thin Tea.

5
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Indifference Doesn’t Pay

If you have not been very particular 
about the class of canned fruits and 
vegetables that you have been hand
ling in the past you probably have by 
this time come to the conclusion that 
the epigram in the caption of this 
announcement is true.

The
Old Homestead Brand

is the standard of pure canned 
products of the highest quality. 
Grocens who carry and stock this 
brand sell more canned goods, because 
our products create and keep good 
customers. They have a reputation 
and recognition that attracts and 
holds permanent trade.

Specify Old Homestead Brand
WHEN ORDERING FROM YOUR JOBBER.

The Old Homestead Canning Co.
Picton Ontario

6
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50 Years 
Reputation

You’ve tried the rest— 
now try the Best TEA

50 Years 
Reputation

Cooper Cooper & Co.
are offering their world-famous Tea-plant Brand of

at the following Popular Prices: 40 Cents, 50 Cents, 60 cents per lb.
Packed in t/a-lb net weight canisters under our own handsome “Tea-plant' label.

Good profit for you —Satisfaction for your customers.

CANADIAN AGENTS:
GREEN & CO., 25 Front St. East, Toronto, Ont. O. STAMPER, P. O. Box 793 Moose Jaw, Saak. 

CLAWSON & CO., 11-12 South Wharf, St. John, New Brunswick.

Paamam Paamaw P Pa I Head Office : 71 & 73 Tooley St.UOOper uOOper & UO., Ltd. London Bridge, London, S.E.

“PEERLESS” Brand
Canned Goods

are, in quality, just what the brand 
denotes, beyond question the finest 
output of any Canadian factory.

Put up by the Beamsville Preserving Co., Limited.

Sole Distributors :

WARREN BROS. & CO., - LIMITED
TORONTO and KINGSTON

i
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Unequalled in Quality
and a Producer of Permanent Profit

QUAKER
Canned Goods

The BLOOMFIELD PACKING CO.
BLOOMFIELD, - ONT.

Batger’s”

Lemon Squash & 

Lime Juice Cordial

$

1

Î
-

When your customers come in and ask for 
* Good Summer Drink sell them Batger'i 
Lemon Squash or Lime Juice Cordial — 
They give the satisfaction that brings 
repeat orders — No Sugar Required, bu* 
iusl add water. Very handy and econo
mical. Retail at popular prices and show 
a splendid profit. Try a case of 2 dor. 
Pints or Quarts.

Rose (8b Laflamme
Limited

MonLreal and ToronLo.

BATGER’S

Xmas Goods
BATGER’S line is unsurpassed for 
artistic merit and actual value. It is a 
line that always sells.

The range offered includes :

XMAS CRACKERS,
XMAS STOCKINGS, 

XMAS NOVELTIES.
Etc., Etc.

also

Bather's English Confectionery
Justly famous wherever known 

WAIT FOR OUR TRAVELER

Rose & Laflamme, Limited
Montreal and Toronto

!

1
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When in Doubt
ORDER THESE BRANDS OF RAISINS

F. W. Rowley S. Bodi
DENIA AND DENIA

Finest Selected Fine Selected

X^OU are always sure of the best 
* when ordering these famous 

raisins. Uniform quality and packing, 
unchanged for years, have given them 
an individuality it is impossible to equal.

Our SHELLED ALMONDS, in 14-lb. and 28 
lb. boxes, merit your consideration at this season.

GREAT STOCK

UNDERDOWN & CRICHTON
London, Eng. Valencia, Spain Dénia, Spain
Canadian Agents: Wm C Chri»tma., Montreal; E T Sturdee,

" ------ St. John, N.B.; Grant, Oxley & Co., Hali
fax, N.S.; Eugene Moore, Toronto; W. H. 

Escott, Winnipeg ; J. A. Kavanagh, Hamilton, Ont.

ARE YOU GETTING YOUR SHARE of

Western Business?
If not, how long are you going to delay reaping the rich returns that a new 
and fertile country yields ?

Perhaps you are just waiting for someone to point the way : to introduce 
your wares to the retail or wholesale trade.

That’s our business. We are acting as representatives for others in the 
West. What we have accomplished for them we can do for yon.

LET US HEAR FROM YOU

RICHARDS & BROWN
Wholesale Commission Merchants 

314 ROSS AVENUE WINNIPEG, MAN.

We have our own large track warehouse in the heart of the wholesale district.

9
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Chocolate Bordeaux
has had many imitators ; but, in spite of competition (in name only), its consumption has 
steadily increased year by year and “Bordeaux” remains unequalled.

No other Chocolate can approach it in flavor, a fact which is fully appreciated by the 
public and evidenced by the immense sales we enjoy.

We give unequalled value, every batch is of the same even quality.
Bordeaux is the toothsomest morsel of Confectionery ever tasted : Tasting tells. 

Always fresh. Always good. Always the same.
Be the up-to-date leader in your locality. Hard times don't affect the merchant who 

sells this line.
The Chocolate of quality. Yielding profit. Enjoying demand. Samples for the asking.

The MONTREAL BISCUIT CO., MONTREAL
Manufacturer, of “SWEETS THAT SATISFY."

Buggy Egg Crate

Everybody Says So :

Elliliiiai

MIÜÜ1I!
BUGSY egg crate

- APfUflD roj»

BE»
“Just the thing” “Been looking for this” 

“ Well, how simple ” “ So handy ”

Every Dealer Should Have Them

Walter Woods & Co.
Hamilton and Winnipeg

Lines Thai 
Will Sell Well 
Right Now!

Successful Merchants 
who have stocked the goods 
of the Taylor & Pringle Co.,
Ltd., declare that they sell 
much better than the or
dinary, and are thoroughly 
satisfactory in every way.
Here arc our leaders :

Queen 
Quality 

Pickles
Sweet. Mixed and Chow

Bulk Pickles, all sizes ;
Tomato Catsup, Worcester
shire Sauce, Pure Apple 
Cider, Cider Vinegar.

NON-ALCOHOLIC WINES IN PINTS AND QUARTS 
AND IN BULK IN KEGS

German Sauer-Kraut Pickles in Brine.

RYAN & HOOPER, Toronto Agents

Taylor & Pringle Co., Ltd.
Owen Sound. Ont.

STtr.r piciots

-

PICKLES y
----

4 PfllNCLf CD
Sound Dut

them1 up Common Sense
|/ff I Ç f Roaches and Bod-Bugs 
»»ILliW | Rats and Mice
All Dealers and 381 Queen St. W., Toronto, Ont.

Ao Odor

N*

Dealers find Common Sense a very' good seller, for 
the reason that it gives general satisfaction and each 
customer tells others about same. Write for prices

IT WILL PAY YOU
propositions there.

to watch ourCondensed 
Ad. columns. There 
are many money-making 

You may find just what you are looking for.

10
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STERLING
-----------  BRAND -----------

PICKLES
Choicest of relishes. A pop
ular line with the trade- 
popular with the consumer. 
Known and liked from ocean 
to ocean. Canadian made.

The T. A. Lytle Co., Limited
Sterling Road Toronto, Can.

MASON’S

OK
SAUCE

Piquant]

ASTfi OA'OAf y

fern

lim»...—ml

The one sauce possessing that piqu
ancy of Havor and uniform 
quality that makes it always 
the same. Splendid profit for 
the denier. 33-^Y,.

"jCEO. MASON & CO., LTD.
Sole Manufacturers. London, Eng.

Sole Cauadiao Agents:

S. T. Nishimura & Co. 
MONTREAL

SUB-AGENTS:
Toronto, Ont Geo. Stanway & Co. 
Hamilton. Ont. James Somerville 
Ottawa, Ont. Mackenzie & Co. 
london. Ont. Wm. G Coles & Co. 
Quebec, Que -The F. Abel Co. 
Kingston, Ont.—James Craig

ST. CHARLES EVAPORATED CREAM
L 5t- CHARLES CREAM

STANDARD THE WORLD OVER

ALWAYS READY—NEVER FAILS
A QUICK SELLER 

EVERY CAN GUARANTEED
Manufactured by

St. Charles Condensing Co.
INCER80LL, - ONTARIO

CANADA

SVCHARUj

Your Customers Know

this trademark. They know 

it stands for fine, pure salt 

—salt that will not cake or 

harden -salt without trace 

of bitterness

Windsor

CUUM PROC
PATENTED

mono*

Salt
has been for years — and is to-day — the 
one best seller.

The Canadian Salt Co , Limited
Windsor, Ont.

11
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The Purity of Our Product
This is the strong talking as well as the convincing selling point in the

E. D. S. Brand of Jellies and Jams
An impartial analysis conducted by government experts has proved 
that this brand is the purest sold in Canada. Nature’s flavor is pre
served in every bottle and jar. Our guarantee goes with our goods

AGENTS
W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; Mason &

Hickey, Winnipeg ; R. B. Colwell, Halifax, N. S. ;
J. Gibbs, Hamilton

E. D. Smith’s Fruit Farms, Winona, Ont.

CAPSTAN BRAND 
PURE MINCE

Peokaee Minos Meat 
Put up In H gross oases

Bulk ii 7-lb. Pails,
Vx dez. ii crate.

25-lb. Pails aid 75-lb. Tubs.
Capacity one ton per hour. 

Sold by all wholesale dealers.

The CAPSTAN MFC. CO., - Toronto, Ont.

DRY
GOODS
REVIEW

Would You Know
More about general dry goods 

conditions ; how to increase your net 
profits, by modern successful selling 
methods, by effective store advertising 
and by a thorough knowledge of the 
markets ? The Dry Goods Review 
will tell you bow. Published monthly.

10 Froit SI. East 130 to 230 pages.

TORONTO Subscription, $2.00 a year. 
Sample copies, 25c.

j THtOPSW

; ENGLISH

Crystal Sugars

Retailers throughout Canada handle them. 

You deal direct with the factory.

Standard, Fine, Coarse, Berry, Powdered. 

The best for PRESERVING- 

Always the same, the best.

Let us send samples with quotations.

Ougars that always satisfy.
Uniform Grain.

Gains customers for you.

A trial convinces.

Remember! It is dollars in your pocket. 
Sold strictly on the merits.

MANUFACTURED BY

The Wallacebutg Sugar Co., Limited 
Wallaceburg, Ont.

12
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Lsiabihn

SON,*'
Toronto?

Reputation, Excellence, Wear and Worth
are all combined in

The Pansy Broom
This broom is a leader. You can tell it anywhere. It 
has a wrapper which is the hall mark of merit. It 
pays to sell a good broom and also a broom that will 
last. It’s better for the grocer and better for the cus
tomer. That’s why we are talking to you month in 
and month out on “ The Pansy ” which is made from 
the best broom corn grown, is just the right size, 
weight and shape to win its way.

BUY FROM THE MAKERS

H. W. NELSON & CO., Limited
TORONTO CANADA

Good Coffee
Coffee better than the average.

Coffee superior to others.
Coffee so exquisite in flavor.

That people want it again—and 
again. That’s what

Aurora Coffee
is. The best money can buy. It retails 
»t 40 cents and leaves you a margin 
for yourself that is worth while— 
something to justify your buying 
the brand and introducing it to your 
customers. Don’t lose this chance.

W. H. GILLARD & CO.
Wholmaalm Orooere Cofree Importer*

HAMILTON

Branoh Hou»e—8ault St». Marl•

GINGER BREAD
BRAND

MOLASSES
Is the Product of the British 
West Indies Sugar Cane.

It is sold in tins, pails, For cooking and table
barrels and half use it is undoubtedly
barrels. the best.

“THE BEST THERE IS”
Agents

C. E. Paradis. Quebec* *. H. Escott, - - - Wlnitni.
C. DeCarlaral, Kingston. R. G.Bedllngton A Co., Ciliary
las. N. McIntosh, Ottawa Toes A Peerse, Edmonton.6eo. Musson A Co., Toronto.
J. W. Bickla & Greening, Hamilton. Wilson A McIntosh, Vietoow
6. H.Gillespie, London C. Leonard Grant, P. E. Island

Dominion Molasses Go.,
limited

Halifax, - Nova Sootla

îa
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WHY YOU SHOULD SELL

MATH 1 EUS 
SYRUP

of Tar and Cod Liver Oil 

REASON NO. 1
Nine oui of every ten people when 

troubled with a cough or cold call 
for Mathieu'* Syrup.

Hence there is no time wasted 
in selling it. It almost sells itself, 
i his is the result of its exceptional 
curative properties in all chest and 
tiirost complaints — backed up by 
good advertising.

I his advertising consists of
1. Our newspaper campaign.
2. One person recommend

ing t to another, an-i probably- 
telling him that he got it at your

3. Dealer* who know a good 
article when they see it and 
gladly recommend it to their 
customers and friends.

Let us have an order from you

J.L. MATHIEU CO., Props., 
SHERBROOKE, P.Q.
L>‘ wholesale trade everywhere 

Distributors for Western Canada
Foley Bros., Larson &. Co.. Wholesale Grocers and Confectioners, 

Winnipeg, Edmonton, Vancouver.

L. Chaput. Fils & Cie., Wholesale Depot, Montreal

GOUDRON
—rr~

D HUILE DE

FOIE DE MORUE
De MATHIEU

taruiurt aOîU*a,.Câ/»ct».ti 
WMWa*l -U.

MAT2HETT8
Syrup of Tar

EUREKA

REFRIGERATOR
In order that food 
stuff may be kept 
properly a refrigera
tor must have no 
stagnant air. The 
Eureka System is so 
perfect that no stag
nant air is possible. 
Food kept where cir
culation is imperfect 
soon spoils. 
Eureka Refi igera- 
tors are used by lead
ing Grocers and 
Butchers in all parts 
of the Dominion.

WRITE FOR CATALOGUE

EUREKA REFRIGERATOR COMPANY, LIMITED
54 and 56 NOBLE STREET, TORONTO, Canada

Near Queen Street Subway

WAGSTAFFE LIMITED
arc the only firm in Canada that put up solely 
Pure bruit Preserves and Marmalades. We do 
not pack Tomato Catsup or Pickles, as every
body knows how searching are the acids in vine
gar and tomatoes. It is impossible to get that 
true fruit flavor and delicate aroma in the dif
ferent fruits out of a factory that makes Catsup.

Mr. Grocer, buy your

Jams, Jellies and Marmalades

WAGSTAFFE’S,
FROM

PURE FRUIT 
PRESERVERS. HAMILTON, CAN.

14
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JAPAN TEAS
TO JOBBERS : We now have favourable cable quotations on several of our high-grade 

standards for immediate shipment. We shall be pleased to hear from you promptly.

S. T. NISHIMURA & CO.
MONTREAL and JAPAN

“McLeans” 
White Moss Cocoanut
When you see the name White 
Moss Cocoanut, and this still 
further guaranteed by the name 

“ McLean ” you may he sure you are looking 
at the best cocoanut in the best package on the 
market You can safely stock it

The Canadian Cocoanut Co., Montreal

It sells 
like Lightning

V, In CORNETS and 
IGE CREAM SPECIALTIES

We are ready to fill your 
orders promptly.

The DOMINION WAFER GO.
Importers from the largest factories in 

the world.

42 St. Vincent St., Montreal 
Tel. Bell, Main 13i0

U-s—CAMP sells just as you'd expect the 
host Coffee Essence in the world would sell !

I he Vitality of the Coffee, combined 
with the convincing advertisements 
continually appearing in the press and 
on the hoardings on its behalf, results in 
(-amp being half sold before you get it.

A’. Purer son v* A'ans, (lirtfet Sfttimh• /•. (i/.j

CAMP
h OSE & LA F LA MM E, Limited .Montreal and Toronto, Agents

WHAT YOUR CUSTOMERS EXPECT

They are always sure to get in true, full flavor, strength, purity and reliability if you sell them

SHIRRIFF’S FLAVORING EXTRACTS
They are leaders on the market and the most profitable, satisfactory and patron-creating kind that

you can handle. Try it and see.

IMPERIAL EXTRACT CO., 18-22 Church St., Toronto, Canada

I
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THE CANADIAN GROCER.

BORDEN’S BRANDS
Nothing better is put up, nothing better can be put up—Nothing 
is better advertised and nothing is so satisfactory— Unsweetened

“ Eagle Brand ” Condensed Milk and “ Peerless Brand ” Evaporated Cream.
At Every Jobber's In Canada.

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Shallcrosa, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

IMPERIAL 
EVAPORATED 

CREAM
THE POPULAR VERDICT I
The consumer, after all, is the person whose 
verdict counts most. If it is favorable, the 
manufacturer, the wholesaler and the retailer 
are assured of steady sales. The article on 
trial has stood the test.

IMPERIAL EVAPORATED CREAMThe demand for

BANNER BRAND 
CONDENSED MILK

most assuredly has stood the test, for every
where housekeepers are saying that it has 
no equal.

since we made it first 
shows that a real con
densed milk was looked for

ere YOU Getting Your Share or the Trade ?

The Canadian Condensing Co.
CHESTERVILLE, ONT.

WHITE FOR PARTICULARS

John Malcolm & Son
ST. GEORGE,........................ONTARIO GENERAL SALES AGENTS :-S. H. Ewing & Son», 

MONTREAL

ALWAYS READY AND RELIABLE
THERE IS NOTHING BETTER TO CARRY IN STOCK THAN

Canada First Evaporated Cream
It is manufactured and guaranteed by Canadians, is of superior 
quality and perfectly sterilized and pure.

It sells easily and rapidly.
Manufactured by

AYLMER CONDENSED MILK CO., Limited
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THE CANADIAN GROCER.

SAUCE •Iv

S?J
.V.

v>

• • • 

•V‘.

- good for Customers good for You ! !
fg//Sftm * H.P. Sauce is such capital value and we spare no pains to acquaint the public
• with this fact. ^

It is in big and constantly growing demand.
And offers you a generous profit—That’s why it is certainly 

THE SAUCE FOR YOU 
*■ 6. Patrick A Cs., Toronto and Montreal. 1.1. Sooton A Co., Hatltai N.S.
Codillle, Smith A Co.. Ltd., Calgary, Alberta. Ellis A Co., Ltd., St. John's! I.F.

Kelly, Douglas A Co., ltd.* ttaoccoror, B.C.
MIDLAND VINEGAR CO., Ltd. BIRMINGHAM AND LONDON, ENG.

.#.Vs'.'.* (x

Sanitary Cans
For Hand Filled Goods

Tomatoes, Stringless Beans, Asparagus, Spinach, Etc., 

Apples. Peaches, Pears, Plums, Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black

berries, Sour Cherries, Blueberries, Beets, Rhubarb, Etc.

“ The Can Without The Tap Hole ” 
“ Bottom l ike The Top ”

Write for Samples

Sanitary Can Company, Ltd.
Niagara Falls, - - Ontario

Grocers*
Specialties

Coffee Prunes
Tea Raisins
Spices Ev. Apples
Extracts Ev. Peaches
Jams Ev. Apricots
Jellies Ev. Pears
Syrup Starch
Molasses Cereals

Ask for Quotations

^he John King Co., lu.
FORT WILLIAM, ONT.

your paper bags
are always ready with 

McGregor’s

PATENT BAG HOLDER
Our Price List will Interest You

KILGOUR BROS.
19 Wellington St. West, - TORONTO

Fisher Electric Coffee Mills
are made in Canada and are 
under a Canadian guarantee. 
They are beautiful in style and 
finish, simple in construction, 
efficient and inexpensive in 
operation, easy to install- and 
in a few words—cheaper and 
better than any Electric Mill on 
the American Continent.

Manufactured by

The A. D. Fisher Co.
Toronto Limited

I !



THE CANADIAN GROCER.

■*“ “ VINEGAR
We h.ive just received a shipment of special quality 

finest Malt Vinegar in bulk and bottles.

The Davidson & Hay Ltd., “e Toronto

St. Lawrence 
Crystal Diamonds

in attractive 5 lb. cartoons

also in Barrels, 100 lb., 60 lb. and
25 lb. Boxes.

Crystal Diamond 
Dominos
In 5 lb. cartoons only

Cho cest sugars of al 1 grades, made 
only of cane sugar

The St. Lawrence Sugar 
Refining Co., Ltd.

MONTREAL

is

CANADA’S STANDARD
for

REFINED SUGAR
Manufactured by

The
Canada Sugar Refining Co.,

Limited
MONTREAL

Absolute Purity is Essential
If you are to build up a business in spices—and such a trade is 
most profitable—it is essential that jou should sell spices which 
are absolutely pure. You can always depend upon Ewing’s
Prince of Wales Brand Spices.

PUT UP ONLY BY

S. H. EWING & SONS, Montreal and Toronto
l.-v



THE CANADIAN GROCER.

Build up your trade with the Best Goods.
TARTAN Tea pays the retailer a handsome profit. 
TARTAN Coffee, Spices and Extracts are guaranteed pure. 
TARTAN Canned Fruits and Vegetables have the home 

flavor and are recommended by connoisseurs.
TARTAN Baking Powder, Baking Soda, Syrup, Salmon 

and Groceries build up your business.
Send us sample orders and see the magic change.

Phone 596—specially reserved for Long Distance 
Calls.

BALFOUR, SMYE & CO. hÏmilton“ont.'-

BRAND
SIGN OF PURITY

WHITE SWAN GOODS

ARE GOOD GOODS 
ALWAYS.

WHITE SWAN COFFEE
Is a perfect blending of the

FINEST MOCHA AND JAVA
It is

used extensively for high-class family consumption 
and by caterers to particular people

REMEMBER
WHITE SWAN COFFEE

is used and appreciated by thousands of Canada’s 
best citizens who recommend it to their friends 

The demand is very rapidly increasing

ARE YOU RECEIVING 
YOUR SHARE OF THIS TRADE?

If not you are
missing much profitable business.

(Packed 2 doz 1 pound tins per case).

White Swan Spices & Cereals, Limiteil
TORONTO

WHITE SWAN GOODS

ARE GOOD GOODS 
ALWAYS.

BAIAKLAVA SARDINES
What you have been waiting for - a high class 
article at a popular pr ce.

Send for Sample and Quotations

Canadian Agents: C. A. Chouillou & Cie., Montreal ; Green & Co., 25 
Front St. E.t Toronto; D. C. Hannah. London. Ont.; Jos. Somerville, 
Hamilton ; Boivin & Grenier, Quebec, Que.; H, M. McBride, 312 
Ross Ave., Winnipeg, Man.

The Eastern Canning Company, Port Canada, N.B.
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THE CANADIAN GROCER.

Classified Advertising __ C0TTyTER CHE0K B00KS
Advertisements under this heading. 2c. per word for 

firs» insertion, lc. for each subsequent insertion.
Contractions count as one word, but five figures (as 

$1,000) are allowed as one word.
Cash remittances to cover cost must accompany all 

advertisements In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.
100 words each insertion, 1 year....

6 months
$30 00___  17 00

3 months-.. 10 00
1 year..........  17 00
6 months. ■ ■ 10 00
1 year..........  10 00

PERIODICALS.

ADVERTISING writers and business men interested 
in good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB 

L1SHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

/'AN ADI AN MACHINERY AND MANUFACTUR 
vv ING NEWS. $1 per year. Every manufacturer 

using power should receive this publication regu
larly, and also see that it is placed in the hands of bis 
engineer or superintendent. Every issue is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
* or “ Machinery Wanted ” inserted free for subscribers 
to the GROCER “ Machinery for Sale” advertise
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

C'OMPLETE information on books, stationery, fancy 
j goods, music, photo supplies and kindred lines is 

given each month in THE BOOKSELLER AND 
ITIONER ‘ 1 •SIA 

per annum.
of Canada. Subscription price $1.00 

Address, 10 Front Street East, Toronto.

THE BUSY MAN S MAGAZINE is the most popu 
iar periodical of its kind. W hy ? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear 
ing in the other magazines and periodicals of the 
month- The cream of the world’s periodical press is 
too valuable to overlook. BUSY MAN’S is on sale a. 
all news-stands Better still, send $2 for one year’s 
subscription. Mail it to day. THE BUSY MAN’S 
MAGAZINE, Toronto.

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montresl, Toronto or 
Winnipeg.

SITUATIONS WANTED.

WANTED-Expericnccd let tod coffee packer lo 
l«ke charge of picking room. Apply to P. O. 
Box 841, Vancouver, staling experience and 

aalary required. (20p)

EXPERIENCED TRAVELER warn, position a. 
Lr »?*«■»!« Box 309. THE CANADIAN

GROCER. Toronto. (20p)

SITUATION VACANT.

WANTED Grocery clerk lo lake charge of adver- 
* J*1 nf - v i ndo w triinmirg and show card writing. 
Only first class mao need apply. State age ex" 

pencnce and -alary. W. Dowling & Co., 730 Rosser 
Ave-, Brandon, Man. (21p)

AGENCIES WANTED.

AUG. DUBRU, Rotterdam, Holland, dried fruit 
commission agent, wants relations with first-class 
picker-, and shippers of Canadian dried apples 

end other dried fruits. (26p)

OUR NEW MODEL is the hsndiest for the grocer, 
operated instantly, never gets out of order. Send 
torc. complete sample and prices. The Ontario 

Office Specialties Co., Toronto.

FOE SALE.

FOR SALE—Grocery business in the town of North 
Bay. Good clean stock and well established trade. 
Would consider partnership with responsible 

party who would invest about three thousand and take 
management of the business. Address Box 308 
CANADIAN GROCER, Toronto. [21]

BOOKS FOR THE GROCER.

Art and science of window dressing,
by S. W. Roth. Every retail grocer should learn 
the methods set forth in this book—which is spec

ially written for Grocers- on bow to make grocery win
dows attractive and thus draw trade. Every means of 
successfully displaying goods is treated of in its 14 
chapters and 30 Illustrations. Price $2 00, postpaid 
MacLean Publishing Co.. Technical Book Dept., 10 
Front St. E., Toronto

C'OFFEE, its history, classification and description, 
j by J. M. Walsh. This interesting end instruc- 

live book deals with the commercisl classification 
and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E., Toronto.

SALES PLANS—This book is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, etc. 
Price. $2.50 postpaid. MacLean Publishing Co.. 
Technical Book Dept., 10 Front St. E., Toronto

Te*Jilen?!ng ,ine *rl' b>r J- *»• w.i.h.1 This work I» especially designed for the use end 
ins ruction of those engeged In the lee end 

grocery busmese, conleinlng formulée for the scientific 
and ludlclous combination of the different varieties 
and gr.desof tee. Price, $2.00 postpaid MacLean 
Publishing Co., Technical Book Dept., 10 Front St 
E., Toronto.

TEA, its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation ; adulteration 

and detection ; aria of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price $2 00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E.. Toronto.

WANTED.

WANTED In every town end village, a represen
tative to take chergc of the circulation of our 
various publications: - Hardware and Metal, 

Canadian Grocer, Financial Post, Plumber and Steam- 
filter, Dry Goods Review, Printer and Publisher, 
Bookseller and Stationer, Canadian Machinery, and 
Busy Man’s Magazine. Good financial standing and 
business connection a strong recommendation. Just 
the position for a retired business man for bis spars 
time. The MacLean Publishing Company, Limited, 
Toronto.

ADDING MACHINE.

ELLIOTT-FISHER Standard Writing-Adding Ma- 
Elliott-Fisher Limited, 

513,83 Craig St. W, Montreal and 129 Bay St. 
Toronto.

MISCELLANEOUS.
WOUR CHEQUE CAN’T BE RAISED to any 
I amountabovc that which you intend it to cover if 

you use the PROTECTOGRAPH. This device 
stamps a line such as ” Not over ten dollars, $10” 
with acid proof, indelible Ink which penetrates right 
through the f.bre of the paper This device la being 
used by 90/ of the Banks of Canada and the United 
States, as well as the treasuries of both countrea 
Write for full particulars and price. W. E. Parker 
% Co., Sole Canadian Agents, 37 Yonge Ar-ade, 
Toronto, Ontario. j28]

20

A MARKET OF BUYERS, backed up by money to 
spend, is open to you in the Busy Man’s Maga
zine. Every territory in Canada is represented- 

If you have something to sell, something you want to 
buy, a condensed advertisement in the Busy Man’s 
Magazine will put you in touch with the classes you 
want to reach. Four cents per word will carry your 
message from Atlantic to Pacific. Send copy of your 
advertisement along with order to cover cost of inser 
Hon. Your announcement will appear under a special 
heading. Busy Man’s Magazine, Montreal, Toronto, 
Winnipeg.

Australia Canadian manufacturers and
Exporters—An experienced Canadian sa'esman of 
exceptional ability,about to locate in thecommer- 

cial centre of Australia, will handle and introduce 
manufacturers’ and exporters’ products on their own 
termr What have you to offer? Address Salesman, 
care CANADIAN GROCER, Toronto. (12p)

HIGH CLASS COLOR WORK-Commercial sta 
tionery, posters. The Hough Lithographing Co., 
Limited. Office, No. 3 Jarvis St., Toronto. Tele

phone, Main 1576. Art, good workmanship, business 
methods.

IF YOU are looking for a side line to add to your busi
ness, there is none better than COLUMBIA GRA 
PHOPHONES. Double Disc Records (which 

means two records for a single price) and Indestruct 
ible Records (that will not break or wear out no matter 
how much you abuse them). The Columbia Phono 
graph Company Is the only firm that manufactures 
both Disc and Cylinder Machines and Records, there 
fore, a Columbia dealer has the advantage over all 
others, as he can furnish his customers with what they 
want while his competitor nas to sell them what he has 
or lose the sale, which he generally does where there 
is a Columbia dealer. Are Columbia goods sold in 
your town ? If not, why not ? Do you want the exclu 
sive agency ? (remember exclusive). You had bcttei 
write to-day or some one else in your town will read 
this advertisement and beat you to it- A postal will 
bring catalogues and full information free. Write to 
day. Doit now TORONTO PHONOGRAPH CO 
Limited. Excluaive Columbia Jobbers, 40 Melinda Si 
Toronto, Canada.

7r%r*i~Rational Cash Registers were sold during 
/ May. 1908 That's more than were sold di r 

ing May, 1907. The National Cash Register 
Company, F. E. Mutton, Canadian Manager, corner 
* > ‘ge street and Wilton avenue, Toronto.

NOTICE Users of Pitner Gasoline Lamps art 
warned against being induced to purchase parts <>i 
other makes of lamps to be used on the Pitner. 

The most vital part of any lamp is its generator, and 
the Pitner generator has been granted a patent in 
Canada, the United States and other countries, on the 
principle of its improved method of generating gasolnu 
vapour. Supplies and parts for the Pitner Lamps car. 
be received bv return mail by applying to our rupre 
sentatives or direct to the Pitner Lighting Co , Limited 
36-38 Lombard St., Toronto, Ont.

THE WALES VISIBLE ADDING AND LISTING 
MACHINE is superior to any other machine for 
these reasons, among others Visible Printing 

Flexible Keyboard, Column Space Bar, Automati 
Clear Signal, Adjustment for Carbon Copies, Elimi 
natlng Keys, enabling the operator by the mere pres 
sure of a key to add without listing or list without 
adding. 30 days free trial to responsible people. 
Write ua for free illustrated catalogue. Adder 
Machine Company, Wilkesbarre, Pa.

Try a business card 
The Canadian Grocer.

in

EXPORT TRADE DEPARTMENT.

Messrs. Gordon, McDonald & Co., 6-7 Cross Lane, East, 
cheap, London, invites correspondence, either from Export 
ers of Canadian produce or Importers of general groceries 
From their long experience in Glasgow, Liverpool, and Lon 
don, they have a wide and comprehensive knowledge of both 
trades on every side. All goods imported paid cash against 
documents. References to Montreal firms with whom we 
have done business for many years. Cable address. “ Don a 
ble." Codes—" A B C,” fifth edition, Riverside and Adams

DAVID SCOTT * CO.
Established 1878 10 North John St.

Liverpool, England.
Splendid connections and references. Try us with a ship
ment of CANNED GOODS.

T. A—Scottish, Liverpool

I
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Is without a peer in the 
Canadian market.

No tea is more exten
sively advertised or better 
known.

Good tea is a magnet 
which always draws trade.

Ridgway’s Tea will be a 

trade winner for your store.

CANADIAN OFFICE, 
VANCOUVER. B C.

Agents—Richard» & Brown, 314 Ross 
Avenue, Winnipeg, Man.

ESTABLISHED 1849

BBADSTBEET’S
Capital and Surplus, $1,500,000

Offices Throughout the Civilized World 

Executive Office: Not 346 and 348 Broadway, 
New York City, U.S.A.

THE BRADSTREET COMPANY gather, information 
•" n‘**e<:ts the financial condition and the controlling 

• •vuinstances of every seeker of mercantile credit. Its 
“ i less may be defined as of the merchants, by the nier- 
'■.nits for the merchants. In procuring, verifying and 

promulgating information no effort is spared, and no 
cusonable expense considered too great, that the results 
“•D justify its claims as an authority on all matters affect
if commercial affairs and mercantile credit. Its offices 

•vi-i connections have been steadily extended, and it 
umishes information concerning mercantile persons 
liroughout the civilized world.

aru lewd™, the wrvice fumiihed, ami are 
- - unable only by reputable wholesale jobbing and mauufac- 
uiug concerns, and by responsible and worthy financial, 

.'tuojary and busine s corporations. Specific terms may be 
J. “"eh hy addressing the Company at any ts offices. 
Correspondence Invited.

CALGARY. ALTA. 
LONDON. ONT. 
HALIFAX. N.S.
ST. JOHN. N.B. 
OTTAWA. ONT. 
WINNIPEG. MAN.

HAMILTON, ONT 
MONTREAL. QUE. 
QUEBEC. QUE. 
TORONTO. ONT. 
VANCOUVER. B.C.

A. Boake, Roberts
& Co., Limited

STRATFORD
LONDON EN6LAN0

Fort-
Vinegar and 

Sauce Coloring

Essential Oils 
Essences 

Oil Lemon

Acid Phosphate & 
Phosphate Lime 

Preclp.

Harmless
Colorings

Herbs, Roots, etc.

CANADIAN AGENTS I-

Andrews, Gillespie & Co.
CORISTINE BLOB. 

MONTREAL
Room 32, No. 8 Colborne St, Toronto.

MANUFACTURERS' AGENTS DEPT.
(Continued from page 2)

R. B. COLWELL
Representing in 
Nova Scotia 

Maritime Dairy Co.
Sussex Mineral Springs Co. 

Ingerscll Packing Co. 
Asepto Mfg. Co.

Ebony Polish Co.
E. D Smith

Also Dealer in Butter, Eggs and 
Cheese. Consignments solicited. 
Highest market prices guaranteed. 
Quick turnover and prompt returns. 

CORRESPONDENCE REQUESTED

266 Barrington St.
Halifax, N.S

BOULEVARD SHOE DRESSING

Dressing

For Ladies' and Children’s Boots and Shoes

YOU SHOULD SELL IT BECAUSE:
It gives a beautiful finish.
It requires no rubbing
It is guaranteed not to injure the leather. 
It is neatly put up in four-ounce bottles. 
It will certainly be asked for again.
It has never brought us a complaint.
It can be had at all jobbers.

Manufactured only by :
Tne American Dressing Co., Ltd'

Montreal

•poipqos o.Tuopuod 
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WINNIPEG

WINNIPEG STORAGE
TRACK WAREHOUSE

Consignments solicited, stored and resliipped to order.

K. J. JOHN-vTON
Wholesale Commission Broker.

Box 1*2*2 Winnipeg. Reference, Bank of Commerce.
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THIS FIRM KNOWS What the “Royal” 

Electric Mill Can Do
There’s an old saying that the proof of the pudding is in the eating. Read what 

W. Ross Bealor & Bro., of Harrisburg, Pa , say in reply to a letter from another firm 
inquiring about the “ ROYAL.”

' B. 6t J. Saylor,
Reading, Fa. 

“ Gentlemen :

Harrisburg, Fa.

" Your letter _ot the 12th inst. received. We are pleased to state that the coffee trill referred to is giving 
entire satisfaction in every particular. Our coffee trade, we think, is unusually exacting, and since installing 
this mill we can conscientiously say their demands have been met as to accurate and thorough cutting.

“ The mill is also a labor-saving device, and often we can procure ether articles for the customer while the 
coffee is going through, as the mill doesn't need watchir g.

“ We assure you we did not jump in and buy a machine until we had inspected other makes. Every per
son admires it also for its beauty.

“ One fact that illustrates its comparative lack of noise : Our mill is located within two feet of our 
telephone, yet we can use the instrument while the mill is running.

“ We do not think you will make a mistake by purchasing a * ROYAL.
“ Very respectfully,
" (Signed) W. ROSS BEALOR <6 BRO.

A postal will bring a copy of our latest catalog telling all about the “ROYAL.” 

Send for it to-day—it’s free.

Our Motto The best mill in the world at the least cost to you.

THE A. J. DEER COMPANY
219 WEST STREET, - HORNELL, N.Y., U.S.A.

The Travelling Man’s Helper
BY R. A. HOLMES

While good advertising does sell goods, its proper function is 
that of co-operation.

It prepares the way for the travelling man, walks by his side 
and introduces him to the merchant.

It stands at his elbow when he shows his samples, increases 
the order and guarantees the merchandise.

As a persuader it has entirely supplanted the riotously spent 
night, the booze h’isting and the expensive cigar.

If it has not entirely eliminated these things, it has made 
them absolutely unnecessary.

22
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to the popularity of

SALADA1II
llimdreda of pounds 
were sold
VESTERDAY

Thousand of pounds 
are being used

TO-DAY

Because

and its popularity wil 
be greater still.

TO-MORROW

SM AIM
INDEX TO ADVERTISERS

This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his 
advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 

endeavor to have the index as complete as possible.

A lamaon, J. T., * Co............................ 2
Allan, Robt., Oo..................................... 2
Allison Coupon Co............................... 66
A uierioan Dressing Co......................... 25
American Tobacco Un. ................... t0
Andrews-Gillespie A Co........................  25
Aylmer Condensed Milk Co ................. 16

B
Balfour, Smye A Co............................... 19
Bulger A Co............................................ 8
n earns ville Preserving Co...................... 7
Benedict, F. L........................................ 64
Bloomfield Packing Co.......................... 8
Blue Ribbon Tea Co............................... 3
l> irbridge, B. H..................................... H
Borden Condensed Milk Co — 16
Bovril. Ltd.................................... . 63
Bowser, 8. F. it Co.................................. 67
Bradst rent’s................   25
Bristol, Geo. k Co........ outside back cover
Brophi, D. McL..................................... 2
Busy Man s Magasine ......................... 18

Dignard, Ltd..........................................  13
D •iiunnm MuiMsei fin.......................... 13
Dominion Warehousing Co................... 2
Don Storage it Cartage Co .......... 5

Eastern Canning Co ............................. 19
Bby-Blatn Limited............................... 3
Edwardsburg Starch.. outside front cover
Epps, Jas., it Co..................................... 54
Escort, W. H ................................... 52
Estabrooks, T H ..... ...............
Eureka Refrigerator Co...................... It
Ewtug. b. H.. * Sons........................... 18

Lucema Anglo-Swisa Milk Choc. Co., f5 
Lytle. T. A. Co......................................... 11

Mo

Fearman. K. W., Co
Financial Post...........
Fisher, A. I) , it Co

Camp Coffee......................
Canada Sugar Refining Co.
Canadian Cannera............
Canadian Ooooanut Co__
< anadian Condensing Co.
Canadian Salt Co.............
Capstan Manufacturing
Cargill, H ............ ....
Carman Brokerage Co__
Carr k Co .....................
Carter-Grume Co............
Ceylon Tea Ass’n............
Christie, Brown & Co ....
Clare k Little..................
Clark. W .......................
Clawson à Co....................
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Secret Commissions and Rebates Contrary to Law
Act Passes House of Commons ai:d Senate Prohibiting Such 
Considerations—Travelers and Retail Merchants Directly In
terested-Heavy Fine May Be Imposed Upon Any Person
Convicted of This Offence— 
The Past.

Tv prevent I lie payment or accept
ance of illicit nr secret commissions, an 
act lias been passed by the House of 
< ominous at Ottawa, amended and ap- 
proved of by the Senate and now awaits 
only Royal as-sent before it becomes 
law. It i- to be known as The Secret 
Commissions Act and is especially appli
cable to lia- business of retail merchants 
and travelers or agents of wholesalers 
and manufacturers who employ them.

The act is known as Hill III and reads 
as follows:

Everyone is guilty of an offence and 
liable upon conviction on indictment, to 
two years’ imprisonment, or to a line 
not exceeding two thousand live hundred 
dollars, or to both. and. upon summary 
conviction, to imprisonment for six 
months, with or without hard labour, or 
to a line not exceeding one hundred dol- 
ais, or to both. who.

(a) being an agent, corrupt
ly accepts or obtains, or 
agrees to accept or attempts 
to obtain, from any person 
for himself or for any other 
person, any gift or con
sideration as an inducement or 
reward for doing or forbearing 
to do. or for having after the 
passing i I this Act done or for
borne to do, any act relating to 
his principal's affairs or busi
ness or for showing or forbear
ing to show favour or disfavour 
to any person with relation to 
his principal’s affairs or busi
ness; or

(b) corruptly gives or agrees 
to give or offers any gift or con
sideration to any agent as an 
inducement or reward or con
sideration to such agent for do
ing or forbearing to do. or for 
having after the passing of 
this Act done or forborne to 
do. any act relating to his 
principal’s affairs or business, 
or for showing or forbearing to 
show favour or disfavour to any 
person with relation to his 
principals affairs or business: 
or

(e) knowingly gives to any 
agent, or. being an agent, know
ingly uses with intent to de
ceive his principal, any receipt, 
account, or other document in 
respect of which the principal 
is interested, and which con
tains any statement which is 
false or erroneous or defective 
in any material particular, and 
which, to his knowledge, is in
tended to mislead the primipal.

It Has Been Carried on in

(d) Every person who is a 
party or knowingly privy to any 
offence under this act shall be 
guilty of such offence and shall 
be liable upon conviction to 
punishment hereinbefore pro
vided for by this section.

The latter clause was an amendment 
to the original bill which passed the 
Senate on March lilst last. After being 
amended it was sent back to the House 
of ('ominous and agreed to on April 
Jl-l ami was dually sanctioned by the
Senate

The Practical Meaning.
The Secret ('oiiimissions Act, as its

iiiiiiii- infers. prevents the giving of
secret commissions. rebutes or consider-
at ions.

A traveler who sells an article to a 
retailer—one which is sold generally by 
the trade so that its selling price is liv
ed by the manufacturer—cannot legally 
give that retailer any secret rebate or 
commission to induce the latter to pur
chase from him. If the goods are sold 
for less than the manufacturers’ price in 
the ordinary way the sale will of course 
be legitimate in the eyes of the law; 
but if the goods are sold for the manu
facturers’ price and the salesman puts 
his hand in his pocket and gives a re- 
bale or commission to the purchaser then 
the sale is illicit and that salesman if 
convicted is liable to imprisonment for 
two years or to a tine not exceeding 
$2500 or both, as mentioned above.

One way that this has been done in the 
past was by the agent or traveler giv
ing a purchaser I lie secret rebate in 
order to gel his business and then (-urg
ing up the rebate to his employer or the 
til m lie represented as road expenses.

The new bill when it becomes law 
makes such an act contrary to the crim
inal code.

In the event of the traveler or agent 
selling below the manufacturer’s price 
ami doing so openly that traveler or 
agent does not commit a breach of the 
law. The manufacturer, however, has 
the privilege of determining to whom his 
goods shall lie sold and at what price 
and in such a case if he desires, may re
fuse his goods to the house whose 
travelers or agents cut down his price.

A Concrete Example.
In the ease of a staple-priced article 

such as sugar the giving of the secret 
commission could up to the present be 
easily accomplished. A traveler may 
probably* have difficulty in selling a 
merchant sugar hut he knows that if 
lie allows that merchant a rebate of $10 
he can sell him a ear load. To get his 
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business he dues So by personally p.iv 
nig him ten dollars. He gets his mon.- 
back from bis house in his expense- 

This system is sometimes used by 
house anxious to get business and win- 
the traveler for the one “on the square' 
comes along he finds lie is up again- 
a competition that lie cannot légitimât! 
ly meet.

A traveler may offer the merchant . 
discount of a certain per cent, for ca-i 
off the staple wholesale price of an arii 
ele. He promises that his house will d 
this and is very often backed up by ih 
house. If he could secure the busiin 
of the merchant in the regular way 11. 
offer would not be made so that clear I 
a dishonest act has been committed 1 
the detriment of the honest linn.

Retailer Becomes Liable.
Clause (d) in the above bill is i 

amendment that was made to it aftei 
had reached the Senate. It makes n 
retail merchant just as liable as 
traveler-or house he represents win 
guilty of a breach of the act.

Hitherto, the retailer has been urn: 
no moral or legal obligation and tin 
was no legal or moral obstacle in 1 
way in the acceptance of a secret r, 
mission. Now, however, if he i- 
party to an offence such as descrih. 
upon conviction he will lie liable to 
same punishment as the traveler 
gives to him the secret consideration 

Being under no moral or legal old; 
lion—further than knowing that ti 
traveler was doing something that lie in. 
agreed not to do—he could up to il 
present accept the rebate, but when n 
bill becomes law he will become legal 
liable and morally liable as well an 
will lie considered in the eyes of il 
law as much a party to the criminal a> 
as the traveler.

Deterrent To Dishonesty.
“While the new act may not entire 

put a stop to the practice of giving 
ret commissions it will be a great deli 
rent” remarked an interested busiin 
man to The Grocer the other day.

“Il is” he explained, “difficult 1 
make a conviction but nevertheless tin 
will not he so manv breaches of t 
law.”

Wholesalers know fairly well to win-, 
they should sell sugar and soap, cl< 
They know their loyal customers and 
they become suspicious that a sen 
commission has been given by the agi 
of another house to induce the Sales ■ 
such goods they have the privilege i. 
laying a charge against both him an 
the retailers. They will be obliged 
make an affidavit that the- have con 
mitted no breach of the law.

“The punishment bein'’- so heavy it 
not likely that many offences of lli 
nature will occur,” remarked one mu 
in referring to the new act.
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Origin of the Bill.
What led the government to take up 

iliis question were the frauds recently 
i \posed in the Marine and Fisheries 
department in Quebec. The Act prior 
,, the amendment referred to, was simi- 
ir to an English Act which was passed 
une years ago because English buyers 

, presenting London houses used to go 
, foreign countries where they prae- 
i ed the secret commission game. It be
anie somewhat general that they should 

i a commission from the London house 
■ fore they did any buying. They not

I'here is a great deal being said ami 
i lHen of late, about grocery trade evolu
tion that is truthful, and which ought 

he carefully heeded by thoughtful 
i.,tiided grocers. There is also much that 

neither truthful nor wise, and which 
■ panicky rather than helpful. Of the 
liter class are the predictions that this 
,ie or that is going to he eliminated in 

Hu- interests of economy anil the asser
tion that the man who can force out of 
the chain of distribution every unneees- 
-ar\ factor is a benefactor to the human 

oc. Usually the speaker of the latter 
'•aliment, if he be carefully analyzed, 
ill he found to have some hidden, ul- 
lior, seltish end to be gained by the 

proposed elimination.
As a matter of fact, there is consider- 

.ble ground to suspect that the con- 
itiner is not in such rabid anxiety for 

the making of economic sacrifices as is 
htimed, and when the convenience of 
ne consumer is considered fairly, elim- 
ation may actually annoy, rather than 

til him. Anyone who ever lived in dis- 
'ticts where small stores are numerous 
• ini near at hand when wanted will agree 
that the perpetuation of the many mod- 
-l establishments promotes the public 
"ttvenience much more than its sweep- 
ig elimination in favor of a few great 
ues that could work the extinction of 
in- small merchant. The public would 
illingly pay the small, near-at-hand 

haler a living profit for the accommo
dation he gives.

But even so, it is doubtful if the big 
siablishment really offers any advant- 

■‘ge in the way of economies. In the 
''■•cent agitation of some of the big re
aders in favor of their setting apart as 

preferred class, the claim is openly 
ini often made that such preference is 
| ccssary if they are to survive. This is 
iistinetly surprising in view of the liigh- 
ounding assertions that are frequently 

made that the big stores are in the inter
ns of the economy of (lie consumer, 
this claim would tend to prove that if 
i larger profit ig necessary to run such 
-tores—and the probabilities are that

only did business for their house but for 
themselves as well by secret commission 
and this became the foundation for the 
English Aet. The English Act, however, 
did not include the amendment which 
made the party who accepts the rebate 
liable to the punishment mentioned.

Retail merchants and travelers will, tin 
doubt, think seriously before they place 
themselves liable in eyes of the law and 
the Act should have a tendency to place 
wholesalers and manufacturers on a more 
even footing Ilian they have been in the 
past.

it is—the economies are with the small 
dealer; not to mention the public con
venience and the right of the small 
dealer to live and not to be eliminated.

Eliminating the Jobber.
This big retailer, however legitimate 

and desirable he may be in the distri
butive machinery of the trade, appears 
to depend vitally on somebody’s elim
ination. If he cannot eliminate the 
small dealer by securing preferential 
treatment that will enable him to cut 
prices to the ruination point for the 
small dealer, he demands that the jobber 
must he eliminated and that the manu
facturers elect him for direct sales on 
the same terms as the jobber. Some few 
manufacturers have fallen for such a 
plan, hut the general trend is distinctly 
away from such an idea at the present 
time. From the manufacturers’ stand
point “preferred classes” are a mis
chievous commodity and work his un
doing. Let’s look at it.

The big retailer relies on the size of 
his outlet as an argument for his pre
ferential. He says that he can handle 
in a week so many cases of roods, which 
is very likely, more than this jobber can. 
But he forgets that that jobber is buy
ing for a widely diversified retail trade 
and that out of the margin must, in com
mon fairness, come two profits instead of 
one. If he bought at jobber’s rates he 
would make both profits and—judging 
from experience—not keep it for him
self, hut to act as a big stick of prefer
ment with which to eliminate the small 
retailer who keeps the jobber alive. And 
the jobber markets about 85 to 90 per 
cent, of the manufacturers' goods, col
lectively considered.

But, suppose the manufacturer adopted 
a quantity price, what would occur? 
Every retailer would hasten to avail 
himself of the quantity price—forming 
buying pools, buying exchanges, chain 
agreements, etc. In turn, this would 
drive other retailers into such combina
tions or out of business, and with them 
would go the life of the jobbers. Every 
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buying exchange tends to displace a job
bing house-—not necessarily does dis
place it, but tends to. Ultimately, if 
combination went far enough, ten jobbers 
in a community would be eliminated and 
displaced by ten buying exchanges. But 
would either the consumer or the manu
facturer be any better off?

Expediency in Evolution.
There are certain économie laws that 

are as inexorable as the laws of nature, 
and it is quite as futile to seek to stay 
them, but it does not necessarily follow 
that because for a time a certain expedi
ent prospers, it is therefore the true 
economy. This economy of elimination 
if it has reached a point where it needs 
propping up by “special privilege”—is 
hardly proving itself entitled to the 
economic diploma. And. after all. in 
the proving there i> nothing divine 
that calls for a series of lamentations 
such as rise occasionally. Rather, the 
course of evolution must be met by rea
sonable expediency and coaxed along by 
the prompting of successful results, so 
long as those results are not trimmed by 
dishonesty, discrimination, unfairness 
and double dealing. It all depends on 
the viewpoint from which the problem 
is approached.

It is undoubtedly fair for any man to 
buy in the cheapest market possible and 
sell in the dearest. If the big retailer 
can buy directly from the manufacturer, 
he has a right to do so; if the small re
tailer complains, he has an equal right 
to do so. If the jobber objects and says 
the manufacturer is playing him false 
he has a right to refuse that manufac
turer his co-operation; even has a right 
to manufacture his own goods to com
pete with that manufacturer. In any 
of those events it is only legitimate re
taliation in return for unjust—or fan
cied unjust -treatment. But wf tether 
or not such squabbling is worth while, 
whether it pays as well as intelligent 
co-opeiation and square dealing is quite 
another matter. The era of trade asso
ciations is based on the co-operative and 
reciprocal idea, and it is having a very 
salutary effect on public opinion in the 
trade. There is a stron" suspicion, how
ever, that before such a programme can 
attain its ultimate success there will be 
necessary much “housecleaning” in the 
ranks of all the elements—manufac
turer, retailer and jobber.

Associations have undoubtedly accom
plished wonders in a very few years; in 
fact, their influence has ferreted out 
much of the real cause of past friction, 
has swept away the cobwebs of misun
derstanding and brought forth the real 
stumbling blocks in a way that is not 
altogether pleasing to any of the classes 
of trade. It has emphasized the fact 
that the fundamental cause of unrest 
was, after all, to a great extent, internal 
double dealing and unfairness, and that, 
aside from this and irregular practices, 
there is no radical reason why better 
things may not come to pass. But it 
brings some of the associations uncom
fortably near a crisis.

Elimination for the Sake of Economy a Question
Manufacturers Often Undone by Work of “Preferred Class
es” Among the Big Retailers Who Seek to Do Away With 
Jobber—The Rights of Small Retailers, Jobbers and Manu
facturers—An Old But New Problem.

New York Journal of Commerce.



Retail Grocers to be Voluntarily Blacklisted
Toronto Section of Retail Merchants’ Association Holds Meet
ing of Protest Against Circular of Wholesale Fruit, Produce 
and Provision Association—Some Strong Statements Made 
Against Alleged Injustices—Permanent Purchasing Committee 
May Be Appointed.

** Itvxilx vit, 'flint all retailers here 
present a lu» their names lu gu mi the 
blacklist after Wednesday next.”

1 *Reselved. That a committee In* ap
pointed to discuss ilie feasibility of form
ing a permanent purchasin''' committee 
for the retail grocers and fruit men of 
Toronto: that the general secretary be 
1‘iupov\ered to name the members of this 
committee; and also that he nominate 
1 lie members of the purchasing commit
tee if it is thought advisable to do so. ”

These t wo resolutions were unanimous
ly carried at an enthusiastic meeting of 
the Toronto sections of the Retail Mer
chants’ Association, held in St.
<icorge’s Hall on Monday evening last, 
May lb, to discuss the recent circular 
issued b\ tin* Toronto Fruit and Pro
duce Association respecting the short
ening of the terms of credit.

Though the night was showery the 
hall was crowded to capacity, and at one 
time a number of spectators were com
pelled to stand at the back, which 
brought a remark from the chairman 
to •• follow the advice given by R. J. 
Fleming and ‘sit close.’ ”

fieorge tiood. grocer, was appointed 
chairman of the meeting and with him 
on tin platform were K. M. Trowern. F.
< lliggins. A. It. iIrillin. John Wilmot, 
A lluggun. S. < 'realock. R. W. Doekeray 
and other members of the executive com
mittees of the grocers’ and butchers’ 
sections.

Opening of the Discussion.
F. <'. Higgins, secretary of the To

ronto grocers’ section of the R.M.A. 
«a- the first speaker, lie read the cor 
respoiidcnce which passed between I he 
grocers’ executive and the wholesale 
fruitincn. giving a history of the ease 
from the time the fruit men’s circular 
was issued. The grocers were ipiite 
willing to accept the first two clauses 
of the circular, which stated that all 
accounts lie rendered and settled week
ly: but they did not agree to clauses 
3 and j. with reference to riayment by 
paper, and the threat that buyers not 
settling in time be subject to the rules 
of the Who'esale Fruit. Produce and 
Provision Association.

A number of meetings hail been held 
between represeentatives of the retail
er- and wholesalers, but the latter re
jected any compromise. The suggestion 
of the wholesalers’ representatives to 
their own as-ocialion that the new terms 
be withheld from enforcement for two 
months had been repudiated and turn
ed down.

‘‘If they wanted to make any 
changes.” said Mr. Higgins, ‘‘they 
might have come to our association and

proposed them. Instead, they had come 
personally to me and you and said ‘ this 
eireu'ar is not intended for you’-—en
tirely from the selfish point of view. It 
speaks well for the men who are not 
selfish, but who are here to-night to 
show by their presence and their words 
lliai they have not forgotten their own 
climb up the ladder, but are willing to 
help their fellows who are struggling up 
the hill. (Applause).

•‘The wholesalers say they were com
pelled to reduce the time of credit to 
six days because their profits are small 
and because the growth of the city has 
taxed their business capacity. If there 
is so miieli business to do that they can
not cope with it, then there is room for 
someone else to get into the business. 
They are getting a commission of about 
12 per cent., and I do not think they 
are suffering so keenly. Look at them: 
they do not appear to lie so badly used.
It may he that thinking they have the 
business entirely in their own hands 
11 icy are able to do whatever they wish.

“Now let us look at some of their 
complaints. A wholesaler going into 
business is supposed to have some capi
tal. else why does he go into business ? 
With a capital of if10.000 it is possible 
to have a turnover of half a million—a 
very nice sum. indeed. The wholesaler 
in fruit and produce, if he does pay 
spot cash, or nearly so. for his goods, 
can open up his warehouse with four 
hare walls, lie lias no such amount of 
stock to carry as has a wholesale grocer.

“As you have heard, we are not 
against clauses 1 and 2 in this circular. 
We are in favor of a reasonable cur
tailing of credits where the conditions 
have been lax. But our opposition is 
against clauses 3 and 4. We are atrainsl 
such totally un-British arrangements. 
(Applause).

Charges a Shylock Method.
“Clause 4 stales that if a man has 

not paid by the stroke of the clock lie 
is to lie reported to their association. 
This is not an association; it is a com
bination. Its conduct reminds me of 
Shylock demanding his pound of flesh. 
(Hear. hear). There is no consideration 
for humanity: no consideration of jus
tice to he weighed in the balance. Is 
this fair between man and man do you 
think? I don’t. It is up to von to say 
whether you are going to submit to 
this.

“There is another matter to be taken 
into consideration, the matter of private 
contract, which the terms of this eir-, 
eular transgress. And there is a moral 
side to this question also. The sug
gestion of the terms of this circular is 
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tyrannical and it will fail. Some of 
the men are already wavering; some of 
the members of the association do not 
know the import of these clauses 
Then there is evasion by members n! 
the association. One wholesaler said 
‘You do not owe anything unless a hill 
is presented,’ and so a week’s delay i- 
granted; and still another week’s delax 
may be obtained before the association i- 
nolified. Now let us cut this thing out 
of business. (Applause).

“If this matter of short credit and 
black-listing is a good tiling for tli, 
fruit and produce men it should also h. 
good for the miller, who'esale grocci 
and soap man. These men are necessan 
to trade. The manufacturer, wholesale! 
retailer and hanker are all necessary t 
the trade of this country. The maim 
facturer and wholesaler have been aeeu- 
lonied to go to the banker for loans, In 
who ever heard of the retailer going i 
the banker for loans? The hank in 
system of this country is not for bin 
Let us suppose a wholesaler goes In In 
banker for the loan of $10,000 for -, 
days. When the lime is up lie is, In 
cause of unforeseen circumstances, uni 
aide to pay back $5,000. He is no thirl 
nor should his business secrets he pai 
ailed before the members of any as- 
eiatioiv. This is what the xvholesa.1 
fruit men wish to force on us. If mi 
bills are not paid by the stroke of ll, 
clock then we are black-listed, and m, 
business debts are reported to the a—* 
elation. Let us get rid of this dai 
nonsense. (Laughter).

“It appears that reputation emu,; 
fur nothing and the retailers of the cii 
are being put on the level of vagrant - 
The whole curse of the situation is if 
combine, which, not being satisfied xxii; 
reasonable profits, is trying In sqm i /- 
the life nut uf the honest retailer xvl, 
is the backbone of the business of if 
1 b uninion.

Claims Self-defence.
“The issue is lint of our choosing, 

am personally acquainted with Ihe- 
fruitmen and value their friendship. \\ 
believe in associations; hut we belie' 
in associations built on fair lines, ai 
we are fighting in self-defence. TLi 
whole situation reminds me of the shn 
of the dog and the axe. A man. goii, 
for a walk one day was attacked by 
dog which rushed at him. Having lie 
good fortune to he carrying an axe f 
let swing with it and sp'it the dog - 
head. The owner of the animal ruslu • 
up and shouted ‘ Why did you kill n> 
dog; why didn’t you strike it with Hu 
other end of the axe?’ Back came lie 
reply, “Why didn’t your dog come ai 
me with the other end.’

“The executive is recommendin'-1 a 
preferred list of dealers to buy from 
For myself T would cut out the wltol. 
list ; hut we may have to do busines- 
wilh some of them; and this list is re
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commended rot in their interest, but in 
our own. This arrangement, we think, 
is for the best interest of the retail 
trade in Toronto. If we think this 
whole question is absolutely wrong, then 
we can right it. It remains to be seen 
if the Toronto retailer is big enough 
to do this. The fruitmen by this cir
cular have shown themselves to be sel- 
tisli. They single out some merchants 
\!io are not to come under the opera
tion of these clauses. Now, if these 
terms are right for the citv merchants, 
why are they not enforced against the 
ut-of-town buyer?” (Loud applause).

Different From the Yankees.
A. B. Griffin, chairman of the Toronto 

meets’ section, R.M.A., considered the 
o t ion of the wholesalers very high 
handed. The recognized term of credit 
.,11 over the world is 30 days.

"Why is my individual right of making 
, contract taken from me? They say 
rhis scheme comes from the t ailed 
states. Why should we conduct our 
liusiness on the lines that Yankees con
duct theirs ? Twelve months ago when 
the shippers along the railway west of 
the tit y refused io supply certain fruit 
lealers we helped these dealers, and now 

i tils is what we get.
“At 12 per cent, the profits of a 

* '>00,000 business amount to $80,000. 
Now the fruitmen say their expenses 
us! 8 per cent. There is thus a net 

profit of 1 per cent., or $20,000. “Do 
mu get that proportion of remuneration 
from your business ? Let us stand 
dmuldcr to shoulder and if wc do we 
, an help ourselves.’’

It. W. Docker ay, president of t he To
mato branch H.M.A., did not know 
much about the question at issue, being 
in ittier a grocer nor butcher; hut he was 
xilling to give all the help in his power 
io help the retailers in their fight.

Unsound Judgment.
•Ino. Wilmot believed the R.M.A., the 

lust organization, not only for retailer, 
bill for wholesaler and consumer as 
mil. A wholesaler had said to him :

This is not for you ; we do not want 
io put you out of business ; we do not 
want to injure you. It is the small men 
we arc after.’ Again they said, ‘Our 
profits are very, very small.’ At the 
same time they said, ‘we liax'e eighty, 
ninety, a hundred thousand dollars on 
our books,’ which, I think shows mighty 
poor judgment. Then again they state 
this scheme was concocted in the United 
States. The trading stamp people also 
ame from the United States and when 

they came they said they would beat us 
with Yankee brains and Yankee money ; 
hut wc heat them with Canadian money 
and British law. (Cheers.)

For myself I can say that not one of 
these wholesalers has so far had to 
waste a postage stamp on me, but now 
if 1 do not pay my bill by Wednesday 
noon they throttle me and say ‘Pay me 
what thou owest’. Is that Christian
ity ? Is that British fair play ? If 
any of these men are here to-night they 
should leave this meeting amt go over 
lo Massey Hall and hear Gypsy Smith 
on such a subject, (laughter.) It is the 
last time any of these men will have my 
name on their books.”

A. Duggan, grocer, said the retailers 
were nothing more than the slaves of

the wholesalers and manufacturers. 
“Why should thirty wholesalers with 
whom I have no business dealings know 
all about my concerns or my credit sim
ple because payment was not made on 
the tick of the" clock ?”

S. Crealock, on behalf of the butchers 
whom he represented, said they, too, 
were coming under the ban, for the 
shortening of credit now extended to the 
fruit, vegetable, meat and provision 
men. “That $3111) bond provision is a 
east iron one, and just because of that 
it is unworkable. U is, too, unjust. 
Out of all the retail butchers who had 
built up a business in Toronto not 2 
per cent, but had at some time or other 
been in the debt of the wholesaler. Now, 
character which had counted so much in 
years gone by is to he done away with.
If there are evils among traders surely 
among all these wholesalers there are 
brains enough to devise means to drive 
out the “scallywags” and leave decent, 
respectable and honest retailers to do 
their business unhampered.

Invitation to All.
K. M. Trowern, general secretary of 

the B.M A., was next called on. “If l 
can say a word to help to-night 1 want 
call say a word to help you to-night l 
want to say that our meetings arc con
ducted openly at all times. We have no 
tiled doors ; no secrets to harbor. The 
wholesaler is welcome and so is the so
licitor. We are not afraid to discuss our 
afîairs openly.

“The matter before the meeting to
night is not a matter of credit ; it is a 
matter of the relations of private con
tract. It means : are you willing to tie 
yourselves up to this unreasonable com
bine ? \

“We stand first, last and all the time 
for the. liberty of the individual retail
er. For years we have been fighting all 
kinds of evils and weeds. .lust a short 
while ago we had the co-operative 
people. They went to Ottawa to get 
legislation to carry on their business, 
and we went to Ottawa to tell the le
gislators just what a diabolical scheme 
eo operation was—a scheme to do up the 
public.

“What I am pleased about to-night is 
that the best, men among the grocers 
and butchers have come forward to say 
that they want to throw down this 
whole thing. Why cannot these whole
salers say to a man who has exceeded 
his credit ‘we cannot, give you any more 
credit ?' That is the manly way.

“But you are not going to put these 
men out of business unless you meet or
ganization with organization. Already 
we have spent $5,00(1 at Ottawa in try
ing to get our hands free. We are not 
yet in the same position as the labor 
men. Mr. Gompers who was here a few 
days ago said in his address : ‘If going 
to jail will free us from bondage I am 
going to jail ' That is our position 
Half the wholesalers do not know our 
conditions of business at all They ask 
you ‘why do you not go to the banks ?’ 
Banks are not for the retailer. They 
are but trustees. They are for the. 
wholesaler and . manufacturer.

A Challenge to Lawyers.
“Ann now I am going to take legal 

responsibility for what I am about to 
say, and if any lawyer wants to land 
me before Col. Denison he ran serve the 
papers on me now. Some of these men 
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have had too much time sitting around 
the clubs, and some of them have not 
had time enough to think of the retailer 
1 am now going to read out the names 
of those who were recommended by the 
committee as houses with whom to deal:

Here Mr. Trowern lean a list of whole
sale fruit and produce houses doing busi
ness in Toronto and it was noted that 
of these wholesale firms 3 fruit, 2 pro
duce, 1 vegetable and 2 provision houses 
were left off.

Continuing Mr. Trowern went back to 
the co-operative movement. “If you do 
not follow the lead of some strong 
man," he said, “you will find the same 
conditions prevailing here as in England. 
Co-operation has sent many merchants 
from that country to Canada to seek 
situations as clerks in stores here. Now 
we in Canada are built of sterner stuff 
and as has been stated the Governor- 
General to whom we pay $5(1,001) a year 
had taken an interest in co-operation in 
the old country. When we found he was 
interesting himself in the question here 
we said ‘you keep your hands off this 
proposition or we will write to the King 
and have you called back,’ and he kept 
his hands off.”

At the bidding of the chairman a num
ber of speakers in the body of the hall 
made some suggestions, one of the lat 
ter, tiiat of John Good, grocer, hinting 
that all retailers go on the black list 
caught the fancy of the audience. As 
Mr. Good explained, “if all go on the 
black list there will then he no person 
to sell to and it will he up tothe fruit 
men to solve the difficulty." The reso
lution of the committee was, therefore, 
superseded by an amendment proposed 
by .1. Patterson, seconded by J. Hurst 
which virtually means that all retail 
grocers present at the meeting will al
low their names to go on the black list 
this week. The second resolution em
powering the creation of a purchasing 
committee also came from the body of 
the hall. It was proposed by I Skelton 
and seconded by F. Spooner.

If any writs of attachment ensue from 
retailers going on the black list the It 
M.A. through Mr. Trowern proposed to 
bring action through the courts against 
the wholesalers as combining in re
straint of trade. As Mr. Trowern ex
pressed it “If they trouble you we will 
have the whole hunch up before Magis
trate. Denison for an unfair combination 
in restraint of trade.”

APPLE MEN'S CONVENTION.
The American Bornological Society 

will visit St. Catharines next September, 
where its next convention will be held. 
It is expected that between three and 
four hundred delegates will be present 
from all parts of the United States and 
Canada. The committee in charge has 
appointed E. D. Smith, the chairman, of 
Winona, to confer with the Hamilton. 
Grimsby and Beamsville Railway with 
a view to arranging side excursions to 
Grimsby and Stoney Creek, a portion 
of the great Niagara fruit belt. Robert 
Thompson, of St. Catharines, will ar
range excursions to Beamsville and to 
the Model Farm and the Agricultural 
College, at Guelph.



THE CANADIAN GROCER.

Effects of the Department Store School Books
A Correspondent Condemns the Arrangement Which Gives the T. Eaton Com 

pany, Toronto, a Practical Monopoly of the Sale of School 
Books as Well as a Big Lever to Use in Making Sales 

of Other Goods.

Tin* following letter from a member 
of the Ontario Retail Hardware and 
Stove Dealers" A-.-oeialion is indicative 
of tiie growing feeling of protest among 
un-rehauts of all classes who are be
ginning to understand the evil results 
which will follow the carrying out of 
1 he ten-year (renewable) contract for 
the priming and sale of school hooks 
entered into between the Ontario Gov
ernment an<l llie T. Katoll ( ompany, To- 
ronlo.

Mr. ISell, as staled in his letter, does 
not scl' stationery, hilt lie lias a feeling 
for the fellow retailer who d<ies. and he 
intends using his influence with his I oral 
M I’.I*. to prevent, if possible, the work- 
in-. out of tin- contract from being too 
one sided. Mr. Bell is helping him- 
-t If by so lining as the arrangement 
si oms lik-'y |i, injure huidvvareinen, gro
cer*. di \ goods iiien-hanls and other 
retailers almost as much as it dues the 
hookseih I s.

It works out this way: The Katun 
< 'iii|i i.y. as publishers, are under enn- 
11act to sell the set of hooks at 11!) cents 
to everyone, whether retailers or or- 
ifnary buyers. They will not pay |msl- 
age on ‘m hook*, however, so it will he 
|c ssihle for booksellers living outside 
Toronto and suburbs to receive ship
ment's of tlie books at !i!l cents, plus 
freight and -ell at 111 cents retail, mak- 
n •_» a- their margin to cover I heir cost 
o doing Imsiiu-s. the difference between 
» hat I heir freight costs per set and t lie 
p-.stage per s«-t paid by 1 lie Katun Com* 
pan\. They max. or may not. he able 
to *e|| for the -I'l-ceiil retail price, and 
i1' they do not buy in quantify or if they 
are soiie distance from Toronto and the 
freight is high they will have no mar
gin at all.

Ilul the Katou Company handle other 
goods than school hooks and they will 
not lose lie- opportunity to point out 
that liuveis outside Toronto can secure 
school books from them at It!) rents, 
and if a shipment of other goods is or
dered there will lie no postage, freight 
«a- cartage to pay. Herein is where the 
harm will lie done to grocers, hardware 
dealers and other merchants. The whole
sale price on sehool hooks will he used 
a- a lever to sel1 hardware, dry goods, 
groceries hoots or shoes.

A- this paper understands the situa- 
ta n the Kaioii"Company will monopolize 
proha Id v ninety per rent, of the retail 
sales throughout the province besides 
inlinenring the sale of other goods and 
.securing an advertisement of inestimable 
value in the form of the firm’s imprint 
on the but turn of the title page of eaeh 
volume.

The Government, by exercising its 
privilege of purehnsiiig the entire edi
tion ami selling them a I wholesale

(Hi) rents) to he sold in regular retail 
eliaunels at 4!t cents, could protect not 
only tlie booksellers but all élusses of 
retailers, and by further causing the 
publishers to leave their name off the 
hooks the department store advertise
ment could he e’iminated.

In an interview, however, with Hon. 
Mr. I’yue, Minister of Education, no 
hope was held out that the publisher's 
imprint would lie left off. The Govern
ment has the light to revise eaeli page 
hut it is said that another elause allows 
the publishers to add their name. If 
this is so the retailers ran only seen re 
proteetion hv having the Government 
handle the sale of the hooks through I he 
Education Department and to seen re this 
proteetion everv influence should hr 
brought upon the I oral members of the 
Legislal are. particularly if I hex- are Gov
ernment supporters.

Mr. Bell’s letter follows:

A Letter of Protest.
Editor Canadian Groeer, I read with 

much interest the editorial in your issue 
of last week under III" caption of “ Re
tailers Getting Alarmed.” 1 am quite
in aeeoril with your remarks in eonnee- 
lioii therewith, and being a Conserva 
live I. like yourself, have no desire to 
gel the Government of Ontario info 
trouille, hut on the ennlrarv. T think they 
a re enlit'ed to receive the thanks of Un
people of this province for taking the 
school readers old of the hands of the 
“Book Ring” and thus enabling flu- 
pa rents of school children to procure 
the books a I a fraction of the previous 
cost. In staling that I agree with your 
views in this matter, it must not In- 
overlooked that the present Government 
P ok office pledged to break this “Ring” 
and let such contracts hv tender, award
ing same to the lowest tenderer, and 
to place school text books in the hands 
of the peop'e at or near the cost of 
production.

Such being the ease, the Government 
could not well overlook the tender of 
the T. Eaton Company- although the 
• ■resident is a Liberal—tliev being the 
lowest tenderers. Now- as T understand 
the matter, the full set of readers ran 
he procured from the T. Eaton Comnanv 
for HO cents, and retailers throughout 
the country are not al'owed to charge 
more than 40 cents for the set.

To my mind this seems to lie where 
the Government has erred. The T. Eaton 
Company "should not he allowed lo sell 
these books at retail, for any less money 
than any other dealer throughout the 
country can sell them, for the average 
householder, knowing he can purchase 
the books for 110 cents, will not In- satis
fied to pay his local dealer 25 per cent, 
more money, but will send or go to Ihe

T. Eaton Company for the books, and 
procure other goods at the same time, 
and this, it seems to me, is where the 
profit of the T. Eaton Company lies.

The self-respecting retailer, too, does 
not want to charge 2A per cent, more for 
his goods than the same artie'es can be 
got elsewhere, and so the whole busi
ness will go to the T. Eaton Company, 
for I lie country merchant w ill not carry 
the line, and the poorer parent in the 
country, whose buying needs are not 
great, will have to send his little ,'i!) cents 
to the T. Eaton Company and pay ex
press or postage in addition thus cost
ing him more than tlu->- otherwise would 
if all retailers were placed on an equal 
basis.

I fully agree with you in saying “the 
hooks should he delivered lo the Edit 
rational Department and by it distri
buted among the purchasers” or other
wise the Government should fix a uni
form retail price at which Ihe books 
iiiiisI he sold Iiv all dealers who may 
choose to handle tlu-m, the T. Eaton 
Company included, and thus remove 
from retailers what will certainly prove 
to he a great handicap.

I mav add that I am not opposed to 
the T. Eaton Company "idling Ihe eon 
tract, since they were the lowest ten
derers, Iml I am opposed lo their get
ting a monopoly on the retail sale id' 
such a necessary staple as school hooks, 
and practically to exclusion of all other 
retailers, at least, to I lie extent that 
they are permitted to sell these hooks 
a! retail, at the same price as any other 
deah-r in stationery would have lo pay 
wholesale. I quite n<Mee, too, with your 
suggestion, that all retailers get after 
.their local member, and endeavor to 
have this lop-sided arrangement set 
aside.

VV. J. BELL.
Beeton, May 11.

P.S.—T do not handle stationery hill 
have a feeling for my fetlow-retai'er 
who does. \V. .1, B.

FROM WHOLESALER TO BROKER
The John King ( V. wholesale grocers, 

etc., Fort William Ont., have sold to 
Cameron & Heap, of Kenora. John 
King, Ihe president of the former com
pany, and E. W. Eraser, the secretary, 
intend islaiding a genera) eomniist'-oii 
and brokerage business on June 1st tin 
der the style of Fraser & Co.

THE FIRM REMEMBERED
On Saturday, May 8, the travelers of 

the F. F. Dailey Conmany, Hamilton, 
presented to the firm a life-sized oil 
painting of (he late E. A. Dailey, form
erly vice-president of Ihe company. The 
members of Ihe linn and Ihe travelers 
were present. The presentation address 
was made by R. B. Hill, and replied to 
by F. F. Dailey, sr. Tl was just a small 
token of the high esteem in which Mr. 
I (alley was held by Ihe travelers.
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A TEN-YEAR MONOPOLY.
The school book monopoly which the 

T. Eaton Co. has secured from the On- 
ta.rio Government is not a thing for the 
day only. It has a ten-year term to 
run, with renewable privileges.

in other words, the big department 
store will for ten years enjoy the pri
vilege, under Government patronage, of 
educating the school children of Ontario 
and through them the parents in regard 
lo the advantages of dealing with the T. 
Eaton Co.

While it is estimated that for the 
lirst year the number required will not 
he more than 700,(100, yet what will it 
he at the end of ten years? The possi 
bilities are almost too great to com
prehend.

Without this instrument of monopoly 
in its control the T. Eaton Company, 
during the last ten years, has wrought 
a great deal of injury to the retail trade 
throughout this country.

With a monopoly of the school book 
trade in its possession, and with Hie 
large amount of business which this 
«ill necessarily bring to it in other lines 
of merchandise, it must be apparent to 
everyone who gives I he matter a mo 
ment’s consideration, that it will cul 
into the retail trade of the country a 
great deal more deeply during Hie next 
decade than it lias during the past.

There is only one thing I hat can clip 
its wings and modify its influence, and 
i liât is for the Ontario Government to 
lake advantage of the conditions of the 
contract whereby the Government may 
stipulate that the imprint of the Educa
tional Department shall be placed on

the books and that delivery shatl be 
made to the Educational Department.

To the task of persuading the Govern
ment tn do this every retail merchant in 
Ontario should set himself, beginning 
with the members of the Local Legisla
ture, and through them to compel the 
Government to recognize the justice of 
their claims.

This should not be a difficult task. 
What tlie Government has dune has been 
done inadvertently, not through design, 
and when it realizes the great wrong it 
docs the retail trade, it is reasonable to 
suppose it will modify the conditions. 
The lirst tiling is to persuade the Gov
ernment, and no merchant in Ontario 
should either slumber or sleep until hr 
has taken steps to assist in doing so.

THE BACK YARD.
Eire underwriters’ inspectors are 

now on tile warpath iookitig after the 
conditions of warehouses and back 
yards of stores. No doubt during the 
past winter there lias been an accumu 
latiun of barrels ami boxes around many 
stores and with spring here the chances 
of tires breaking out are by no means 
mitigated. The inspectors will probably 
order I he removal of all combustible 
matter, as well as other rubbish around 
tlm back lanes and merchants who do 
not comply with the request may regret 
their tardiness should a tire occur; they 
may have difficulty in obtaining their 
insurance.

Apart from the safely that tlie re
moval of rubbish from the back yard 
provides the merchant, the change in 
appearance a little brightening up brings 
is well worth the trouble. The merchant 
who prides himself on cleanliness, as 
all merchants should, must not slop at 
the rear door of Hie store. He must use 
the broom, the rake and the wheelbar
row and clear away all dirt and decay 
ing substances and make the baek yard 
of his store as clean, comparatively 
speaking, as his show window, store floor 
or front doorstep. Sanitary conditions 
are absolutely necessary, even if eleatili 
ness and fire protection are not taken 
into consideration.

It. therefore, behooves every grocer 
and general merchant to step ont into 
Hie hack yard for a lour of inspection 
and see that it is properly cleaned he 
fore Hie arrival of the hot, sultry rays 
of the summer sun.

KEEP STOCK WELL INSURED.
A grocery store recently destroyed 

by fire in an Ontario town had $35,000 
insurance on a $45,000 stock and $6,000 
on a $9,000 building, the loss, therefore, 
being about one-lhird of the total value 
of stock and building, with the result 
of several years of labor swept away 

•6

in n night. The grocer is still 
young and can retrieve his loss but it 
is safe to say he will take less chances 
with tlie fire demon in future.

Too many merchants take chances, 
risking not only their own property but 
their connections with those who are 
jointly interested with them in the suc
cess of their business. They feel that 
fire is hardly likely to hit them and they 
run along witli a limited amount of in
surance, besides taking additional risk 
in carrying dangerous stock on the 
shelves <u- in barrels where they can 
cause untold damage if fire reaches 
them.

High insurance rates undoubtedly en
courage laxity in insurance matters, and 
lack of appreciation of friendly actions 
arouses antipathy to insurance compan
ies. The Canadian Grocer knows of one 
case where a merchant was refused rea
sonable damages to some of his goods 
which he allowed fire fighters to use in 
quenching a tire in an adjoining build 
ing, both buildings being insured in 
the une company and both being saved 
largely as a result of his assistance. The

Merchants should take advantage 
of every lire lighting device, meeting the 
requirements of the Underwriters’ Asso
ciation in getting their rates down to 
a minimum and maintaining some apple 
aiices for quenching a blaze when one 
occurs. A fire, even if the stock and 
building is well insured, is a thing to 
lie avoided.

PASSING OF THE DELINQUENT.
I’lie time seems to he fast approach

ing when the merchants of Canada in 
the larger towns and smaller cities at 
least «ill he aille to cope with the time 
worn and ditlieult problem of bad délits. 
Ibis has been a condition which has 
sapped the life out of many a merchant’s 
profits, and now, when a system has been 
unearthed by Guelph business men, oth 
ers are anxious lo follow their example.

Brantford lias organized a system ami 
appointed a collector. They have fol 
lowed as closely a* possible the example 
set by Guv ph and with a hundred and 
twenty members in their new associa
tion paying ten dollars each for the pro
tection there is every reason to believe 
that good results will be obtained.

The mendiants in Chatham have been 
apprised of the workings of Hie roller 
lion department of the system, and al
ready a number of them are willing to 
make the venture. The essential part of 
the system lies in the collector, and in 
this Guelph has been particularly for
tunate.

In next week’s issue of The Grocer the 
entire method of the scheme in Guelph 
will he given in detail, both from the 
association’s and collector’s stand
points.
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• \ ; . jr !«•;: . \ il i -«1 liruUgL-
i ' ..Jit i« XV .'.I.». i:ii » i ! viUi'ill <'«i

« » 1 , ..!< v.. .1 in . j. : ■ • 11n in. i> I

........... » ill/.1' . d.
, . « .i JJiiil : il. » »:, ;V. • ill \ l Xx « ,

«• • l j. ;jl.j>uj la-. V r- ‘ill
J .1 bi j If . J. ,«-?> a tv i-loM l 

:. -, i .» "..«•• !• o'aiiig '• ii«-«- iii«
1 if ■ » I ' XX n-il 5 i 1 ■ i 1 i r»

in ; i , Cu i< \ «1 oi lilt* uflp i. '1 III*
• • a ]«/«■;: «• .«11 i io ; iid «'a ! ;
, ».:. ij t o i>« a i. v wax a i i llvt'l iu.’i 

, < v. I.* at h-.aiGi-t. v i':;:r has tak« i. 
a - Ait dr* j>. v i'- i' din lo filial! d*
li.a 1 ..» ; n*l: ;■» ull\ I lu. _• <•!>«•.

!;• . - . «1 j >• a » . iv iiotîi in an ad 
xa a j" as til* maliM*! i.» haviiig
.i » j- ««• • y • in tvijiiii nit ills.

A, I.J'C:^. ! I a « ii* lia.» In < li laJliv g‘>ud,
. . i : i ; i. x.t-vlx. and' n inil1aii<'<-s liav<
'i' : . 1 i - U. ■ .» « \n ]>' tile

• r: wiitu’e llivx have ln«-ii t-X-
e« !>• iuh;: i 1 V good.

SI GA.lt Tin igai* Mluatiuii lia.» Iiv< i- 
• a.»y uj.i duriiig tin x\« « k and me 

.» I ; i i i -e ! i I. « r- liax« Ijei-ll liut< d. <oiji
trv limit lias improved lull <dt> re- 
« j a i i ’TiH‘ii t-s hav<- not been huge.

Hi: .- 1. Fb'.i.................................

2 i'- b ‘♦S'- ........
1 III penal ......................

Pans lump. boxe». 1UU Iba
,T Gljli,*................

1 *5 Ib*.........................

<*r>* «i. «littUi'/iiue bids ...............
100 lb. b'ixen.........

50 XI* •' . . ..
2-, a,
6 lb. cartoons....

Ex: ra ground, libls

1 7
4 55

4 *0
4 30
5 45 
5 65
5 75 
0 35
6 75 
6 »5 
6 J5 
6 15 
h 40 
u 01

y>ib U/xtiH . ................................. 6 2)
toll, hoic. ..................................... 6 40

4 8/ 6 0)
4 56
4 50
4 40
4 3) 
4 15

Syrups arc unchanged in price, and are 
m fair demand.

BfcrLttdve», a* putitxtoo. ' hi li t- and fain > U 3j u 41
“ in barrel»................................................U 4l| 0 44t
" m bsl/-barrel» .....................................  U 424 0

New <)r!e»ue ........... .............................. ............  0 2/ 0 3t|
Aniiguu .............................................................................. 0 104

Kl'O.......................................................................... 0 40
Con. nyruji». bble.......................................................... . U U2i

4-bbii- ................................................................ 0 u£g
t-i/Ue ...............................................................  0 Oil

" ,b| ib pane........................................................  1 To
" 26 lb o»i!e......................................... ... 1 26

•rw» 2 lu Liu», 2 doz i>er ....................................... 2 40
61b " Ido/ “ ......... .............................  3 76i

tv-lb. “ 4 di/4 “ ....................................... 2 65
" y>tb •• $ do* •• ....................................... g sc

MAI'J.E PRODUC'I S—This market is 
steady, under only a moderate demaml. 
Ni «-li.-.!!■_•*— have taken place in the 
• |uo!ulions.

«’-lup'Hjau .1 <*j--1 e* lyioji ,-i ,...............  ......... 1 ‘'«t •} G
Pure l owanLii# hiig»r, per lb................................. 0 07 0 Oi
Fure »irup. 841b «In ............. ....................... 0 b'- 0 6? 4

10t I" ti'-s ................. ...................  0 70 0 75

TEA Cable reports from tiie Japan 
1 II lv I show a ti'luleliry of advancing 
f. early teas owing to many buyers ii. 
t in » airs rushing to bring in lens, 
In Ion 1 in- 1 . u larilf hill wrl In- linnllv 
-1 'tied, as then j> i-verx pioliahility that 
!h. sain-- v.ill not he passed for live or 
-1 uriks yet. li i- ri-porled that some 
. iis fi.r early lias an sent from Can 
.. ..h buyers. Very little is doing in 
hhieks. a- the supplies on the market 
v I’ not permit of a wide range of busi
ness.

< 'huicest ......... ................ .................................. 0 40 u l u
Choice................................ ... 0 3-i 03/
JapuuH Fine ..........................................................  0 3) 0 35

Medium...................................................  0 15 0 2b
flood common......................................... 0 22 0 25
Common .................................................  0 20 0 25

Ceylon l<rok« n Orange Pe koe..........................  0 21 0 40
Pekoe» .............................................. O‘o 022
Pekoe SonchongB .............................. 0 20 0 22

India Pekoe Sotvhonga ......... ..................0 i'J 0 20
f Xylon green# Young Hyeona..............................  0 2) 0 25

Hynom- ....................................... 0 20 0 2)
Gunpowder#................................. 0 12 6 22

Ohio» green» Pmgsuey gunpowder, low grade. 0 Î4 0 18 
pe» leaf 0 2) 0 $0

" pinhead 0 30 0 50

COFI-'F.E The coffee trade has re- 
I'iiiii-iI tu its usual lium-drum lone af- 
t'l- the little aherratiuii of last week. 
I’riees remain the same under a good 
1I1 Miami for practically all grades.

Mocha 
Rio. No i

0 184 » 26 
..00» 0 11

0 18 • II

Powdered, obi*
60 lb. Lose» ...................................

Phoeui* ...............................................................
Bright - offee .............................................................
No 3 yellow .......................................................
No J " .....................................................

H -1 ■ ; -i yel.i.w n,;iy 1#- had ai T-

hVKCl'S ANI) MOf.ARSES—Retail
ers are n.,1 Inlying in large (iiianlities, 
a- they are holding olT for better priées. 
S me s 11 .ill .-.i is. totalling about 1,000 
pimelieons. have been reported. A ear
load of mixed molasses sold this week 
at 35c for fancy and 3Gc for choice.

" Oonnolaeeur Cluet-ere "
" 4-box........................

"Royal Buckingham Olu»tejrr," 4-hoxe».

“ Exceleior Windsor Cluster» " ...............
ii

Caaforoi» Evaporated Pruitt —
Àprieoia, per lb....................................................... C 18 0 14
Peaches, "  0 11 0 14
Pear», " ............................................................... 0 13

Primes— per lb.
Prunes 25-lb. boxes, 30-40»...................... .... 0 10 0 12

........................ 40-60s.................................0 09 0 ID
" ** “ M-eiia.................................0 U84 U 11
“ " " 60-Î0»................................... U 04 U Obi
............................. 80-100».......... ................................. 0 07

Currants, tine tihatras ............................................. 0 064 U i 7
" f'atras...................................................... li 08 U 084
" Voelizzas.....................................................  0 084 0 U'.»4

SI'ICES There is a "ood steady de- 
iiiainl all around for spii-cs. Prices liaxe 
not altered.

Per lb,
Pepjters, black......................................................... 0 14 0 2u

AuHtralian raiHiii ....................
California Raisin» -

.......... 0 07
Fancy needed, 1-lb. pkgd__ ..........0(9
Choice eeedi-d, 1-lb. pkg»__ .......... 0 184
Loose muscatels 3 crown... ..........0 08

" 4 crown...

Ginger, whole ...........
" Cochin ..

Cloves, whole ...........
Cloves, ground----

0 20 0 2?
....................Ü 15 0 20
...................  017 U 26
...................  0 18 0 30

.. « 20 0 26
Cream of tartar ............................  .......  ............  0 23 0 Î
Allspice.......... ................................................... Olt 0 18
Nutmegs.....................................................................  0 30 0 60
Cinnamon,ground............ .......................................0 15 0 ID

" whole.....................................................0 14 0 16

RICE AND TAPIOCA—The demaml
fui rice has been fairly good, but this 
trade is coiililied ehiellv lo the i-ily 
Tapioca is ipiict and featureless.
Ki* e, g adc it, bags 25U poitmle.....................

..................................... 10<)
'* " 50 “ ....................

“ " pockel> 2 pounds...............
i iHH-ket-. 124 l< unda........

“ grade c.c., 250 pournle....................
: 0 " i'iiiX.VfAVV

“ pockets 25 i ounds
" 4 pockets, 124 pounds. ..

l iipioca, me<lium pearl ...........................

2 05
3 f.
3 U;
3 I,

2 k5 
2 96
2 95
3 Of.
0 014

DEANS AND PEAS—Both beans and 
peas are scarce and the demand is good. 
This eondilion has led to a stronger 
feeling, prices having gone forward In. 
in tin- case of lieans, and peas arc ipiol 
eil only at the highest price of a week 
ago. None remain at $1.40, which wil
lin' minimum last week.
On-ario, pick» r«...............
Peau, boning......................

2 2.
1 60

EVAPORATED APPLES—There is 
scarcely any business moving in tin- 
line, owing to scarcity of stock. No 
changes have occurred in prices.
Evaporated apple», new .......................... 0 03 6 0É4

DRIED FR I ITS Currants are strong 
owing to the small amount of stock 
availub'e. There .-"cins to he no doubt 
llml an advance will come before long, 
for this line. It is thought in Greece 
that the eomiiig crop will be a short 
one. California and Valencia raisins 
are ijuiel. Other lines are unchanged. 
t-<8

...................................................... e 03! 0 OS
Till,i,cm......... ......................................................... 0 031 0 05
K erne».................................................................. 0 08 0 14

Dattie —
Halloweee, per lb ................................................ 0 05 0 06
Bui re, per Ib............................ .................................... o 05

Malaga Rai»iu»—
London layer» ............................................................... g 26

0 76 
1 30 
4 76
6 76 
1 SO

• 16
ao

CANNED GOODS
MONTREAL.—Canned fruits arc g,, 

ing more slowly this week, owing t" 
more favorable prices in Lhe fresh 
fruit market. Canned vegetables are 
moving very well. Canned fish are slow 
Meats are selling well. Sale of pork 
and beans, lias dropped off considerably, 
during the week.

TORONTO.—“There is scarcely an 
order comes to us without some canned 
goods ill it,’’ said a wholesaler lo The 
Grocer this week. “There must he a 
great quantity of them going into con 
sumption just now.”

Peas will probably lie soon off the 
market. There are very few in first 
hands and little in second. The re 
tailers’ stocks must be getting low also. 
Advanced prices should be easily ob
tainable.

Canned apples are still good sellers 
in view of the passing of the house-
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wife’s preserves. Other fruits are also 
moving well. Some report good busi
ness iu canned salmon Inn other whole 
salers report differently claiming a poor 
sale for any canned lisli.

ONTARIO MARKETS
I'O INTERS—

Sugar—beeline iu two sugars.
Evaporated Apples—Good sellers.
Canned Apples -Splendid demand.
Canned l’eas -Going off market.
Figs Scarcity reported.

Toronto, May 1.1, hit)!).
""Business is improving slowly,” re 

marked one wholesaler to a Grocer re- 
piesentative this week. Others had no 
complaints to offer and some even ,l<- 
clared it was better than anticipated. 
Manufacturers are highly pleased with 
the outlook and there seems to he mi 
occasion to expect a poor season. One 
fact that points to the opposite is that 
collections from country merchants are 
improving, indicating a heller liuaueial 
condition among the retailers and the 
c. • n su Kiel's as well.

There was another little llurry m the 
sugar market during the week when 
I leaver granulated and Imperial granu 
luted declined 10c. None of llie others 
declined. The cause for this slight fall 
was due to no apparent reason iu the 
information of the wholesalers.

Among the good sellers during tin- 
week have been evaporated apples and 
peaches, canned apples and most of the 
dried fruits.

Retailers should endeavor to create a 
steady market among liverymen, farm
ers, etc., for molasses for horses and 
cattle. Since the beginning of the win 
ter one wholesale house has sent out -0 
barrels of molasses for liverymen’s use. 
'I'lie latter liml it to be a good, reliable 
food that gives a glossy coat to the 
horses. Grocers should make this one 
of their selling points and in this way 
should he able to dispose of consider
able quantities.

SUGAR—I luring the week two de
clines iu Montreal sugars occurred. 
Those affected were St. Lawrence and 
Imperial granulated and each to the ex
tent of JO cents, 'file decline occurred 
on Saturday with no apparent reason. 
Demand for sugar lias recently been 
quiet and no doubt the recent declines 
are partly attributed to this fad. A 
better market can be expected soon.
** Jryiititl Diamuml»," carre ft ................................... ... fi 85“ half ifarrnlH..........................  6 95

“ boxe», 101) llm........................ S U5“ “ * ;0 llm........................ fi IB
•• *■ ” 25 lbs........................ 6 35“ 5-lb. carton», boxe» KJOlb».... 8 10St. Lawrence Cryntul Diamond Domino», 5 lb. cUib 8 40

t'ariu lump», lu ou-lb. Duxes................................... 5 75" in 100-lb. " .........................  .... 5 85in 3.,-lb. boxe» ...........    8 95
Red Seal .........................................................  7 i.Ooi Lawrence granulated, barrel»..........................  4 70
Reaver granulated,bag» only................................ 4 30Red oa1 h exlrt mmulaiuu.................................. 4 70
Imperial granulated ................ ................... 4 30A-)*dia -.'r*ii.u*.u<i, (bags and barrel»)....................  4 8UWa laeehurg    4 808t i awr nee Guide i bbla.................................... 4 2<B - igh’ noli m«-...................................................... 4 80No. 8 yellow..................  4 50No. 8 n ..................................................... 4 40No. 1 "   4 30
Granulated and yellow, 100 lb. bags fie. leas than bbls.

S \ R l -1 ' AND MOLASSF.S- I Second 
the usual steady caU for both syrup and 
molasses ihis market lias no feature. A 
market for the retailer might It, worked 
up by selling molasses for feed for 
horses and cattle. Liverymen who used 
it claim il is excellent.
Medium .. 
1*right ..

i lb. Tin», 2 dv.z. in

iy.7 •• i
•iu “ •* i ”
Barrels
11 »lf Barr, la........
(Quarter “ ............
l'ait», 38) lb», each

•' 25 •*
>1 apid eyrup- 
(Jrallons, 6 to ca»e 
i " 13
(Vuarts, 24 
l-.ute, 24 “
Aillasses-
Mew Orleans, medium ..

" bbls
extra fancy...

rfo Rico...............................
Went Indian. ...................

0 30 0 36
U ill U 45
..Ur2 hi

----  2 vSj
.... 2 7ft. 2 i (•

. 0 31
... o u;;.*.

__  o 03 i;
1 Su

... 1 30

4 fit)1 b - 
... 4 8
.. 2 50

- 1 U 33
0 31

45
Ie 0 83 

0 1 0 SO

lie advancing a little. S,. far as tapioca 
i, cum-erm-d there w ill nut h • much new 
until i In- next shipment:, arrive late in 
the summer

let iu.R;v-e, va...t >-. o uSè
Standard U. ft. in mill», fti'U lbs. or - -v r, f <>. b

Montreal ......................  2 95
Rangoon ...................................................................... 0 03$ 0 v3*
l'Àt'Ua................................................................ j J5| o 35J
(»l-au.............................................. . J U->è C Oc*
Java......................................... 0 08 0 u7
dago ................... u 05 0 06
Heed tapio* a..................... 0 (j8
l apioea, medium pearl. o 0 4i

KVAl'OUATHD
lî» Mills :i if giiiuuf mi u 
t 14* 11 la ri \ Writ ill'll 1

pm iml. ‘ * The if atv 
m j', w ;ts llu* way 
I»! ■" -tl himsvli‘. ami
in his < -11 i i 11 * ' i I. Hit*
laum* IV.lilt 7c in 7!;v

Tin'sr
euiisunipiiuii. par 
<i lviidiliy, tiuivt 

an awl'til Ini sv1!- 
'it,' win •!v.-xiih - r fx 

nllivt s euiivitiml 
pi iff vt»nliiiuv.-s to

SI ' Î i I.S Ih-• -1 'it ,• iu a i kf i
imililtig iiv\V I t i*i:i ht"! Wtvk.

I'lVStTllS

i i .A AND ( Oj 1 l*,l. 1 ca is liot in*»\
illy! an\ Ion ivatlil\ It. >oit tin.mi inlfi 
< «1. Iml i> pit-hab'y a lillh- hcilci 1 liatt
a IVw w<a k" Rg“. Tin• vulïi'f market i
si catly.

1 > 1 » i 1 1 » I ID i I S \.- usual, i if.1 
I’liiiis aiv aiiDiiiL- lit. in -1 sellers in 1 In 
wlniît >alc >tuiv I hi." week. 1‘nuns, apri 
cut - a ini vliUti peach»" aiv 11 i » * \ 111 icadi 
I y with Hi l if hi up ami a inn ", a I i w h 
saliT> pi .ni lim pi t "t‘iii "4‘ t'i.i in
• » l’ i if in "I l hr-, haw ever had. I'lni »• 
i." a imlici ahh seaieil \ m i is. op,- 
vially lint."» usvtl lui vt.uk iim. \ ah item 
raisins aiv a'sn aiimma' llu* Irnit" ■ n amid

• h-uiand. V

Boppc:*, ’ D f ........ 0 14 0 20
w',;* i’Giv............... . . . . V 22 U 3Uv' bole, l.. h........ t)l,
vi h.-h , wl,i: v. . . . o "d

;aa.er « ) IS 0.5
Viimuuu>u..............   .i p )(j
V“tli,; *   u 35 0 VO
t -i *. hcii. . v 25 U 35
, ret*m ... -.*'.-.r . o 22 u 25
VS:‘. - 0 o u

" 0 17 0 20
•«une -fv.in t . .. 0 80 U 9O
W:v ,! ;.|. r. : I < \ . w !,... in () 20
' - ‘-r, . ü 2U 0 26

III V\ NS Siucv - i . .." Ih ;i 11 < ar«* 
- i fit- !" a a i.. 1 d i n . 1 : d 1 -• hi f pn up 
I an i> w i d. privv." ai .* w ,• i inainiahm.i. 
Ad ' ain't s u t-nid not h a n\ "in pi i~

i-G.iui N.. 1 ■; 0v
Urn;*, per lb 0 U< |

Viu.ieé IV i Id
3u .0», 2ft lit love»... . 0 ill)
40 5 », kft-lb. boxe»..........................................  U .iHj
6'JrilJ rt “ ‘    fi 08J
60-7'» “ “ .......... .................... vi 0 07)
LÜ-70 », 50-lb. boxe»..........  . . U 07f
8't *U .............. 0 05J
«u 1 0 ” .................. u ot>i

Apricot» -
Standard ............................................................. ... 012
Ohoit o, 25-lb boxe» ................................................ 0 13
Fancy, “ “   0 15

Oandied and Draineil I'um
Lemon.......  ,.0 10 Ull , . u 17 0 20
Orange.................. 0 ltift 0 12

Fig»
Elbuio», per lb......................................... ) 1.8 v 10
rupijetb, . J 03| 0 1.4
Hag Fig» .. ... il l)3J u 04
Drii d peaches......................... 0 (','4 11 ns4
Dried apple»........................... ................ 0 U14
Uurrama—
Fine Filiatraa___0 U6| 0 07 - 0 R86 0 uB
Patra».................... :> 08 0 ( j*

ITnoleaned, Jo lea».
Raisin»—
Sultana................................... ......................... 0 u7| 0 09

'• Fancy........................ .. 0 11 0 12|
11 Extra fancy................... 0 14 u 15

Valencia», .................................................. ........0 ufti u 14
deeded, 1 lb packets, fancy 0 08

16 oz. packets, ohmee ................ 0 8
" 12 os. " " .............. U 07

Dates —
.lalluwtib»............0 Uf>i Tards choicest............... 0 (18
dairs........................0 0ft .... " choice................... 0 072

NUTS I util Inter in the year niffs 
will lie un,uiig the ‘‘slow ” goods of the 
retail merchant and lillh- business is 
recorded by wliolcsalers.
Almonds, Formigetta    0 12)

" Tarragona................. 0 13
shrill'd..................... 0 30 0 33

Walnuts, <»ren dde..............................   0 14
" Bordeaux.................   U 11
" Marb-ii ».................................................................. 0 12
“ shelled................................................................... 0 18

Filberts....................................................................................... 0 10
Pecan» ............. 0 16 0 18
lira/. »..................................   0 16
1‘eauut.» 0 1) 0 12

RICE AND TAPIOCA Although no 
change has occurred in the price of rice 
here the London market is reported to

U

K.EUOR DCRANBERRY CROP.
\,Kie.s from iln- , 1 auhvh \ 1 ai"iuu

M V I iun." t*i Hi. 1 i.iiv.l yhale,- slate that
1I1, •iu will hv a ice,Til c rop 1 sis year if
1" • "fin iml i1 ■ a l lufis ch m ll 1"T allVtilli:-!.

1 h e New Vo 1 k ( "limit 1 vi a 1 e." 1 limite." 1 ha,
lilt yield xi 1:1 II. aliout ii»-. .0110 hart e!"
illlt l thaï a tvail > ma t kf 1 w i :i h, found.
lui • ! hr cullsumpi it.u ul* ci'aiihci l ivs lias
1. 11 illcicii SHU; great Iv 11 * •m Near lu
\ < ; ,r iu 1 lie Iasi tlccatic.

< a pf 1 "1 1 has hi -en him islmm musi
of ii, 1,. -, ci'auhf I'lif-,, in e,inqiel il ion
w iiih New .i eisi-v. bill now ih ci *■ i" a liew
1 i\ ai in llu li, id. ii, \Y i.„ .. 11"! i:. w lu re
ih, mil iuuk is pail ii-ulai lx V v g i. 1 Ili-iV
will iik,-lx 1 ■ ..U.mill ban el, Iraised there.
W li ere tliei we,, Unix |L‘ UUl) ha I'l'cls
la. 1 X car. Ab ul '-"JA.onil harrels will
v« III.* I I ,.|lt Cap*' 1 ml ;m .1 Ih e ivmniudcr
u! lb slipp l\ W ill i-oiile prim ipallx from

x lei svy

LOAVES WERE SMALL.
A ,-oiiph- ot gentlemen the other dax 

in a Hamilton groi-ei-y s;ore di>,-us>ing 
ih,- siiiail-oss 1,1 1 lie new loaves of hread 
l-dtl [li. to]lowing stories: A lad\ on 
seen.g llie hread left by lit. linker called 
him ha.-I. and said : ” 11,-re I did not 
order any Inins.”- The oilier s:,,r\ was 
this : ‘‘When the linker vailed at tax 
Itotise. my wife was upstairs and called 
I-1 I lie tu.ut ‘lu open III. door and pul 
I he hread on I he table.’ II,- answered 
hack ‘Hint I he door was locked. ’ where
upon she I,ild him ‘ Iu put it through 
the keyhole.’ ”
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Notes From the Maritime Provinces and Quebec
Greatest Export Year in St. John’s History—Potatoes Still 
Being Shipped to the United States From Halifax—Montreal 
Miller Advocates Free Trade Throughout British Empire.

ST. JOHN.
Ala} 11.—Ontario Hour took another 

jump upwards last week, when the price 
on all grades advanced 25c. This makes 
a total advance of $1 a barrel in On
tario Hour since February. The jobbing 
price is now $6.60. Manitobas also ad
vanced on Friday last, 20c a barrel, and 
the jobbing price is now $7.15 a barrel, 
and the retail ligure $7.40 to $7.50. This 
is the highest price since 1898, and it 
is expected that the price of bread will 
be advanced this week from 7c to be re
tail.

Sugar declined 10c a hundred; eggs are 
cheaper but butter remains unchanged. 
A good demand is reported now for 
seeds by both wholesalers and retail
ers.

A large quantity of maple sugar is 
in the market and is selling wholesale 
at 13c to 14c a pound, and retail at 16c 
to 18c. The quality for the most part 
is excellent. Maple syrup is selling at 
$1.10 a gallon.

There has been a shortage of fat cattle 
in New Brunswick for some years past 
and during the past year or two the 
importations of cattle from the west 
have been gradually increasing. In the 
annual report of the slaughter house 
commissiouers for St. John county for 
the year ended December 31, 1908, it 
is stated that “the number of cattle kill
ed was nearly 1,000 head less than the 
previous year, while the slaughter of 
sheep has been increased over 2,000, 
showing that at least under normal con
sumption over 4,000 quarters of dressed 
bei 1 were brought into the city from 
Ontario and the West, exclusive of live 
, aille imported from the same districts 
for slaughter, which does not appear 
creditable to the agriculture of this pro
vince.” Speaking of this shortage of 
cattle, one of the provision dealers said, 
it was on account of the farmers going in 
more for dairying, saying that they find 
it pays better than to fatten cattle.

Two thousand live lobsters passed 
through here in a special car on Tuesday 
May 4, en route from Sydney, C.B., to 
the Pacific coast, where they will be 
planted at Vancouver Island. The erus- 
taeeons are being placed in the Pacific 
by the Dominion Government, with the 
object of trying to populate the waters 
there so that lobsters will be a staple 
article of commerce in a few years. The 
shipment was in charge of Alex Fin-, 
layson, inspector of fish culture for the 
Dominion. Mr. Finlayson said he ex
pected to get the shipment through in 
good order. Last year he took across 
the continent 1 620, and out of that num
ber he lost only 73. He expects to have 
even better success this year. About 
800 of the lobsters were in pairs, while 
the balance were separated in compart
ments. They were in trays in large

eases, each one covered with seaweed and 
a large number of jugs of salt water 
were carried for keeping them well sup
plied with their natural element. Ap
plications of ice were also administered 
as needed to keep the temperature even 
and cool. One case in the shipment con
tained “buried lobsters,” those which 
have the spawn attached and especial 
care was exercised in looking after this 
part of the consignment.

E. S. Kirkpatrick, of Woodstock, was 
in the city last week and sailed on Mon
day last for Cuba, where he will be Can
ada’s trade commissioner. He received 
his appointment from the Dominion 
Government some weeks ago. Mr. Kirk
patrick will go to Barbados first and will 
hold consultation with E, H. S. Flood, 
of St. John, who is trade commissioner 
for the West Indies. He will then go 
to Havana, where his headquarters will 
be. Mr. Kirkpatrick has been inter
viewing residents along the river and 
also business men in St. John, relative to 
trade with Cuba, and he believes that 
a very satisfactory trade can be built 
up in several lines, including potatoes.

E. B. Eddy, of the Seed Inspection 
Department, Ottawa, was in the city 
last week and will make a tour of the 
Maritime Provinces in the interests of 
seed inspection.

F. E. Law, O. -B. Akerley, F. E. Wil
liams. A. W. MacRae and George Swan- 
ton are seeking incorporation as the St. 
John Produce Company, Limited, with 
capital of $49,000 and head office in St. 
John, to take over the export business 
carried on by F. F. Williams Co., Ltd. 
The company is seeking power to deal 
in all kinds of goods, to own and operate 
ships, barges, etc., to build and operate 
docks, wharves, warehouses, canning 
factories, cold storage and generally to 
carry on warehouse and storage broker
age and factors’ business.

The Willett Fruit Co., Ltd., has had 
letters patent granted to it. It will take 
over the fruit business carried on by 
John G. Willett and W. Rupert Willett 
under the name of John G. Willett. The 
total capital stock is $40.000.

The annual meeting of the White 
Coudy Company was held here May 3. 
Only routine business was transacted, 
however, and adjournment was made to 
the 17th inst.

The export business through the port 
of St. John for the season of 1908-9. 
which was brought to a close last week, 
was the largest in the history of the 
port. One hundred and ten steamers 
took away goods to the United Kingdom 
and South Africa, valued at $24,377,- 
576. of which $17,416.938 was Canadian 
goods, and $9.960,638 were in foreign 
products. The total exports in 1907-8, 
which was the biggest season previous to 
this, was $23.685,160, showing a gain 
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for 1908-9 of $692,416. Some of the 
principal exports were: Grain (bushels) 
7,180,375; cattle (head) 22,923; flour, 
(bags) 540,890; cheese, (boxes), 78,521; 
apples (barrels) 38,266; apples, (boxes) 
3,730. There has been a gradual in
crease year by year in the exports 
through the port of St. John, and busi
ness is considerably enlivened by the 
presence here during the winter months 
of the steamers and the large number 
of men employed in connection with the 
work.

James J. Davis has opened a retail 
grocery and meat store at 77 Sydney 
Street, in the premises recently occupied 
by Charles A. Clark. Mr. Clark has 
removed to Charlotte Street.

MONTREAL.
May 11.—A tine new freezer is being 

built by P. Poulin & Co., for the stor
age of dressed poultry and game in 
which this firm does a large Canadian 
trade, The building they will use is a 
five-storey structure, 45x70 feet, situat
ed at the corner of St. Claude and 
Leroyer Streets. The York ammonia 
system will be installed, while the lat
est machinery will be placed all through 
the building.

W. C. Christmas, has removed from 
the Merchants Bank building into com
modious new quarters in the recently 
completed St. Nicholas building.

S. H. Ewing & Sons have recently in
stalled another coffee roasting machine. 
Some time ago they placed several new 
roasters, which made their plant one of 
the most up-to-date in Canada, but the 
new roaster adds another feature to 
their already excellent equipment.

S. H. Ewing, of S. H. Ewing & Sons, 
has returned from a trip to Cuba and 
the West Indies.

Something of a surprise was occasion
ed at a recent meeting of the Board of 
Trade to consider the resolutions to be 
presented by the Montreal delegates to 
the Seventh Congress of Chambers of 
Commerce of the Empire, which will be 
held at Sydney, Australia, next Sep
tember. This occurred when Ro'bl, 
Meighen presented a resolution favoring 
free trade within the empire, and pro
tection against the rest of the world. 
The resolution, which was seconded by- 
Alex. McFee, was as follows : Whereas, 
this seventh congress of the Chambers 
of Commerce of the Empire is in hearty- 
accord with the resolutions adonted at 
the fourth and fifth congresses, which 
expressed the opinion that the Boards 
of the British Empire would he material
ly strengthened by a mutually beneficial 
commercial policy and that it is in the 
interests of the empire that steps should 
be taken towards consummating such an 
arrangement. Therefore, resolved, that 
on imports and exports of produce and 
merchandise, the component parts of the 
British Empire should protect themselves 
against the producers of foreign coun
tries, and that with this end in view 
the Government of Great Britain and of 
the colonies should grant to one another
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a substantial preference in duties, and 
that in so far as their respective rev
enues will permit the principle of free 
trade within the empire shall remain; 
and, further, that each organization re
presented by this Congress, hereby 
pledges itself to press its Government 
to take such action at the next Imperial 
Conference, as will give effect to the 
principles advocated in the resolution.

In support of this resolution Mr. 
Meighen made a patriotic speech, claim
ing that to retain trade within the Em
pire was the surest way to build up im
perial relations, and assist in maintain
ing the supremacy of the British Empire. 
He considered that Canada would for 
years to come remain the granary of 
the empire, and rather surprised the 
gathering by prophesying that ere many 
years had passed, the Dominion would 
be growing 300,000,000 bushels of wheat 
a year. Alex. McFee also spoke to the 
resolutions, pointing out that if Great 
Britain adopted a protective policy, she 
would be likely to enforce tariffs against 
those colonies which had tariffs against 
her, as well as against foreign nations. 
There .should be at least a removal of 
certain tariff 'barriers, if not absolute 
free trade within the Empire. Some op
position to the idea was expressed by 
A. A. Ayer, R. M. Ballantyne and 
Huntly Drummond, who considered that 
Canada needed protection to a greater 
extent than free trade within the Em
pire would permit. The resolution, how
ever, was adopted, together with other 
resolutions on trade matters, which had 
been prepared 'by the council of the 
Board of Trade.

Sugars & Canners, Limited. Montreal, 
have just completed renovating their of- 
tiese, which are now as fine as could 
he desired. A large, new private office 
has been arranged for Messrs. McMil
lan and Jackson, while practically no 
room has been lost in the general office, 
as a result of the change.

J. M. Kirk, representing White Swan 
Spices and Cereals, Ltd., Toronto, fav
ored the Montreal office of The Grocer 
with a call last week. Mr. Kirk had 
just completed a satisfactory trip over 
his territory in Quebec Province.

J. A. Walker, Ottawa representative 
of the Blue Ribbon Tea Co., spent a 
few days in Montreal last week.

Many windows on St. Catherine St. 
and the west end are appropriately de
corated in view of the Horse Show at 
the Arena. Whilst these things do not 
bring much trade to the grocers direct
ly, they do in an indirect way. Many 
people are entertaining guests, and this 
mean- an increased provision list and 
likewise with the hotels.

A. B. Fisher, of J. W. Windsor, has 
left Montreal on a trip to the Maritime 
Provinces.

C. H. Killborn, of the American Can 
Co., New York, was in Montreal this 
week.

During the week the following buy
ers were in Montreal: P. St. Germain, 
Ste. Rose. Que.; J. N. Turcotte, Drum- 
mondville, Que.; J. E. Robitaille, Dese- 
ronto, Ont.; A. Lemieux, Henryville,

Que.; J. Dandoi.neau, Isle Dupas, Que.; 
Alphonse Richard, St. Ignace de Loyala, 
Que.; E. Brunet, Pointe Claire, Que.; 
F. Robert, St. Hubert, Que.; L. Robert, 
St. Bruno, Que. ; .J. A. Duplessis, Trois 
Rivieres, Que. ; W. C. Forget, St. Aga
the, Que.; F. Carrière, Riviere Beaudet, 
Que.; F. Mathieu, Laehenaie, Que.; G. 
Daoust, Ste. Anne de Bellevue, Que.; N. 
Beauregard, Mitchell, Que. ; L. Lapierre, 
Cote St. Michel, Que.; R. Suprenant, St. 
Jacques, Que.; F. Lamarche, St. Henri 
Mascouche, Que.; D. Menard, St. Jus
tine, Que.; II. Germain, St. Hilaire, 
Que.; G. Beausoliel, Terrebonne, Que.; 
Aug. Beausoliel, Terrebonne, Que.; G. 
D. Parent, Pointe Claire, Que.; G. Ra
cine, Pointe Claire, Que.; G. L’Ecuyer, 
Clarenceville, Que.; E. Lahaie, St. Eus- 
tache, Que.; E, Larose, ITuberdeau, Que.; 
A. Rivard, Ste. Genevieve, Que. ; S. 
Clairmount, Rigand, Que.; G. A. Felix, 
St. Remi, Que.

NEWCASTLE, N.B.
May 11.—John F. Dorothay, for over 

twenty years wholesale flour and feed 
merchant in Harcourt, the principal 
place on main I.C.R., between New
castle and Moncton, died suddenly of 
pneumonia on the 9th inst. Deceased 
was a native of Ontario, coming to this 
province when fourteen years of age, 
about fifty-six years ago. Up to 20 
years ago he taught school, then began 
business and built up a good wholesale 
trade. He was known everywhere as a 
man of integrity and fair dealing lie 
was known to be comfortably situated, 
but none of his relatives are known, no 
will has been found and not even his 
bank book. Mr. Dorothay was a pro
found scholar and philosopher and a life
long liberal.

Ex-aldcrman George Stables has late
ly doubled the floor space of bis retail 
grocery store here, on account of in
creasing business. Mr. Stables has one 
of the most up-to-date stores in New 
Brunswick. He has long been a sub
scriber The Canadian Grocer.

Wm. J. Black has closed out his gro
cery business here and gone to farming.

Wm. Stymiest has dissolved partner
ship with Wm. Corbett, the latter con
tinuing the grocery business alone. Mr 
Corbett, who started a few years ago, 
in a small way, has this spring purchas
ed the building in which he kept store 
and greatly enlarged and improved it.

HALIFAX.
May 11.—Business appears to be good 

in all lines. Produce of all kinds is in 
good demand, and stocks now on hand 
are gradually being reduced, especially 
potatoes. Large quantities of potatoes 
are now being shipped to the United 
States market. The local market is 
fairly well supplied, and as navigation 
between Prince Edward Island and the 
mainland has been resumed, sailing ves
sels will soon be arriving with cargoes 
direct from the centres of production. 
The price varies from 40 to 60 cents 
per bushel. Canned goods are now sell
ing quite freely. The market is well 
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stocked and there appears to be plenty 
in sight to tide over the season. There 
has been a slight advance in the price 
of eggs, due probably to the demand 
from the Upper Provinces. Nova 
Scotia eggs are quoted at 20c and P.E.I. 
at 19c. Butter is steady, the prices rul
ing from 24c to 26c, and dairy at 22 
to 23c.

The first shipment of fresh salmon 
this season from Halifax to Boston, was 
made this week. The fish were netted at 
Tantallon. The catch numbered only 
two fish but as they are worth about 
one dollar per pound in the United 
States market, the shipment though 
small netted a handsome profit Co the 
owner.

Generally speaking, collections are con
sidered fair, though they are not quite 
as good as some of the business men 
anticipated earlier in the season. The 
outlook for- the future is most encour
aging.

While flour and feed prices are steady 
now, further advances w'ould not cause 
any surprise in view of the condition of 
the wheat market. Hard wheat natents 
are now quoted at $6.65 to $6.70, seven
ty per cents, at $5.80 to $5.90 and 
straights at $5.25 to $5.35. Canadian 
hand pick beans are quoted at $2.10 to 
$2.30, round peas at $4.60 to $4.70, and 
split at $5.50 to $5.60. Oatmeal stand
ard in barrels is worth $5.90 to $6.00, 
and in bags $5.70 to $5.85. Rolled oats 
is quoted at $5.45 to $5.50. and corn- 
meal in barrels at $3.50 to $3.60.

Both beef and pork are very firm and 
in consequence of the prevailing high 
prices the demand is not very heavy. 
American clear fat backs are quoted at 
$24.50 and P. E. Island at $23.00. Hams 
range from 15 to 16 cents, side bacon 
at 16 cents, and roll 121. Lard in cases 
is worth 16 cents, and in pails 15 cents. 
American beef is $17.00 to $18.00 and 
Canadian about $16.50.

The importations of molasses continue 
to come along in good volume princi
pally from Barbadoes. There appears 
to be some uncertainty about the mark
et and the buyers now are not quite as 
active as earlier in the season. Bar
bados is quoted at 35 to 36c and fancy 
Barbados at the same figures. New
foundland is also importing large quan
tities of molasses, several cargoes hav
ing reached St. John’s this week.

The import of Bermuda onions this 
season continues quite heavy. The onions 
are of good quality and are quoted at 
three cents per pound.

D. Nelson McLeod has ooened a new 
grocery store on the corner of Pownal 
and Elision Streets, Charlottetown. His 
store is well stocked with first class 
goods.

John Lumbers, wholesale and retail 
commission merchant at 145-147 Ade
laide St., Toronto, and brother of Jas. 
Lumbers, wholesale grocer. Front St., 
Toronto, died ’ast week after a pro
longed illness.
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Some Interesting Ontario Grocery Correspondence
A Model Twentieth Century Store in Berlin—Interesting 
Peterboro Police Court Case—Brantford Collection System 
Completely Organized and Chatham Well Under Way—Short
age of Potatoes at Guelph—Seeds Selling Well in Bracebnuge.

LINDSAY.
May 12.—The market on Saturday was 

fairly well attended, but the farmers 
were inclined to remain at home for the 
seeding, taking advantage of the excel
lent weather. A arge quantity of but
ter and eggs were offered for sale, the 
prices remaining the same as last week, 
viz., 17c to 18c. The wheat market has 
taken another jump of ten cents per 
bushel, with the result that flour has 
advanced ten per cent. Apples cannot 
lx- purchased at any price. Potatoes 
on the market sold at 75c tier hag. At 
present they are very scarce, hut the 
price remains firm as far as the grocer 
is concerned. One grocer gave it as his 
< pinion that the prices would remain up 
until the farmers finished their seeding. 
At present the prices are being well 
maintained.

Pure maple syrup is coming in quite 
free'y. and there is still a good demand 
for the savory fluid. The retail price 
is now .'1.5(1 per gallon for the best qual
ity-

At an enthusiastic public meeting last 
Friday night, it was decided to submit 
a local option by-law to the people of 
Lindsay at the next January municipal 
•-lections. A good many of the grocers 
took very favorably upon this. They 
claim that at présent they are unable 
to collect a large amount of outstand
ing bills, owing to the fact that the 
money that should he "oing into the 
grocer’s till is goin" into the till of the 
hote'keeper.

INGERSOLL.
Several business men were chatting 

in a store a few days ago when the tele
phone as a business-getter incidentally 
came up for discussion. It was agreed 
that the telephone was a great aid to 
the merchant and particularly on cer
tain occasions. Ils greatest value, one 
merchant thought was during the fruit 
sea sen. or special occasions, when the 
merchant desired to make “quick sales.” 
This thought brought out a statement 
from one of the group which will doubt
less be of interest to all Grocer readers. 
This gentleman, for many years a gro
wer. told of a plan which he had foi
l-wed one Christmas eve when the 
weather conditions threatened to have a 
disastrous effort on a large number of 
turkeys he had hanging up. Sales had 
not b- n frequent, and as there was a 
prosper! of his fowl being damaged hv 
the weather if “kept over.” lie hit 
upon a plan to “save the da>.” He ae- 
eordingly thought over his list of cus
tomers and fina’ly soleded a number to 
whom lie sent out turkeys. charging 
them up in each instance. Notwith
standing that it was Christmas eve the

“recipients” evidently did not look up
on the turkeys as gifts, as there were no 
complaints when they were called upon 
to pay their bills. To the average mer
chant nowadays, who is accustomed to 
all s. rls of complaints tins will no doubt 
seem a rather strange method, but as 
the turkeys in each case were accepted 
with at complaint it must be considered 
as absolutely legitimate, and goes to 
show that the old merchants were 
“'ongheaded. ”

The change in the law respecting the 
sale of creamery butter is generally con
ceded to have had a very beneficial ef
fect. Under existing conditions the pur
chaser feels reasonably assured that 
when he asks for creamery butter, he is 
gelting t xaetly what he expects. It was 
evidently a move in the right direction 
to bring about a rigid classification of 
the dairy and creamery product. The 
price of butter has been so high that 
those who prefer the creamery article, 
and arc always willing to pay the ex
tra price should never have any reason 
to doubt its genuineness. At Saturday’s 
market a large quantity of butter was 
offered, with the price ranging from 25 
to 28 rents per pound.

Jug. O’Meara, for some time past clerk 
in S. M. Fleet’s grocery store, left on 
Saturday for Harvard, Idaho, where it 
is his intention to reside. “Joe” has 
been connected with the grocery trade 
in Ingersoll for several years and has 
many friends who will wish him abun
dant success under the Star Spangled 
banner. On Friday evening he was sur
prised by some of “the boys” when he 
was presented with a handsome signet 
ring and a well-worded address, as 
tokens of their esteem.

Grocers and confectioners are this 
week making a specialty of pineapples. 
In the language of the grocers this is 
“pineapple week” and housewives who 
do not do their purchasing now will rnr 
il later on. as it is said the prices will 
advance. Large quantities of the 
“pines” are arriving daih' and the de- 
go verni ng factors in regard to the 
prices which range from $1.15 to $2 per 
dozen/

Potatoes are lining marketed a little 
more freely than during the past few 
weeks owing to enforced id'eness among 
man I is brisk. Size and quality are the 
the farmers on account of the contin
uous wet weather. Prices are practical
ly the same as a week ago—75c per hag 
wholesale being the ruling figure.

There is certainly irresistible attrac
tiveness about a well-dressed window, 
and particularly if the window happens 
to contain those tilings which appeal to 
the appetite. For some time past F. 
MeDouga'l has been paying special at
tention to window displays, and the 
work lias certainly reflected nmeh credit, 
not only on the “artist ” but also on 
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the proprietor. There has been a hap
py intermingling of fruits, vegetables, 
meats, etc., together with many tempt
ing delicacies. The result has been that 
the window serves as a good index to 
the store and the method must be re
garded as “good advertising.”

On the eve of his departure for In- 
gersoll, F. McDougall, who has pur
chased Beattie & Co.’s "nicer-- store, 
was honored by the citizens of Fenelon 
Falls, where he had been in business 
for many years. Both Mr. and Mrs. 
McDougall were kindly remembered by 
I lie congregation of St. Andrew’s 
Church, while his Masonic brethren of 
Spry Lodge presented Mr. McDougall 
with a cane.

Several of the local confectioners have 
advanced the price of all sundaes to 
10 cents.

Most of the merchants are still pay
ing 17 cents per dozen for eggs. Now 
that the traveling buyers have commenc
ed their trips through the country the 
supply that will be brought to town will 
lie materially lessened and there is very 
little prospect of the price dropping.

CHATHAM.
May 12.—There was a record breaking 

meeting of the Retail Merchants’ Asso
ciation last week to hear D. A. Scrog- 
gic, secretary and official debt collector 
of the Guelph association, discuss the 
debt collection system in vogue among 
the merchants of that city. Mr. Scrog- 
gic took up the subject in considerable 
detail, and was listened to with con
siderable interest. His description of 
the Guelph system was quite a revela
tion to the merchants present, though 
its general outlines had already been 
made familiar to those who were readers 
of The Canadian Grocer. His address 
will doubtless do much toward solving 
the difficulties with which the movers 
for a debt collecting system here have 
had to contend. An extremely interest
ing and convincing feature of the address 
was the list of accounts collected for 
the various Guelph merchants, and that 
in many cases from accounts previously 
written off as utterly bad and uncollce- 
tahlv. Following the address, a lengthy 
and general discussion took place, Mr. 
Svroggic being pretty well catechized re
garding the system. It was pointed out 
that, even though a merchant had ab
solutely nothing to collect, the protec
tion afforded him against the incurring 
of had accounts was worth the fee in
volved. At the conclusion of the dis
cussion, the executive was authorized to 
take up the matter with a view to 
working out a feasible collection system 
for Chatham on the same general lines 
as prevail in Guelph, the executive being 
empowered to add to its numbers so as 
to make the committee in charge repre
sentative of all the merchants. The 
point was raised during the discussion 
that the collection system would not 
reach county debtors, hut the general 
feeling was that these, being in most 
eases property owners, were pretty sure 
pav, even though sometimes slow. Quite 
a few members were anxious to make a 
start, but the majority thought that the 
scheme would appeal more strongly to 
the great mass of the merchants if a 
good collector were first provisionally
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secured. A hearty vote of thanks was 
tendered Mr. Seroggie. Since the meet
ing, the executive has advertised for a 
collector, and a report on the scheme, 
is to be forthcoming at the regular 
meeting of the association this week.

The front of Jas. Paul’s grocery, St. 
Clair Street, has been repainted, and the 
“Baldoon Grocery” sign also touched 
up. Incidental to these improvements, 
the familiar big “T” which has for so 
long surmounted the grocery has vanish
ed.

D. D. Gagnier’s new general store at 
Pain Court is nearing completion. Inci
dentally, it is stated that in all likeli
hood Richard Reaume, who has been 
conducting a successful grocery on St. 
Clair Street, Chatham, will shortly open 
another store in Pain Court, where he 
formerly conducted business.

Chas. Hales has sold his general store 
at Northwood to Mrs. Glover.

Gaspare Favata, “honest fruit mer
chant,” is once more holding the centre of 
the stage, which he shares with the ped
dler’s by-law. The by-law requires a 
$100 license fee for all peddlers. Favata, 
who is an Italian conducting a fruit 
store on Queen Street, has been peddling 
with a push cart on King Street, and 
in other parts of the city. He appear
ed in the police court this morning 
charged with peddling without a license, 
when the point was raised by the de
fence that the by-law was passed, not 
in the general public interest, but in de
ference to the demands of grocers and 
fruit men. After hearing evidence on 
this point, Magistrate Houston adjourn
ed the case till May 18. If a conviction 
is recorded, Favata will appeal to To
ronto, so that an authoritative judieial 
pronouncement on this vexed question 
will doubtless be forthcoming.

Wallaceburg is imposing a $30 cigar
ette license upon tobacconists. The lat
ter object, pointing out that grocers and 
drug stores are free to sell tobacco and 
cigarette papers, which, they claim, is 
unjust.

J. S. Gesner, of Ridgetown has taken 
a position in the grocery department of 
W. ('. Crawford’s store at Tilbury.

The Wallaceburg Sugar Co. held its 
annual meeting last week, when the fol
lowing officers were elected for the en
suing year : President and general man
ager, D. A. Gordon, M.P. ; vice pre
sident, Capt. B. Boutclle ; secretary- 
treasurer, Chas. Ilowson ; assistant 
manager, Arthur A. Wright. Arrange
ments were completed for taking over 
the plant of the Ontario Sugar Co., at 
Berlin, which will be put in a thorough 
state of efficiency as speedily as pos
sible. The Berlin plant will be operated 
under the Wallaceburg management, 
some of the latter’s most capable men 
having been already transferred there.

A careful review of crop conditions 
throughout Kent and Essex shows that, 
despite recent rains, farmers are pretty 
well advanced with their work. In Es
sex the outlook is good for apples, 
peaches, plums and small fruits. Pro
bably 90 per cent, of the peach buds arc 
alive, and more farmers are spraying 
than ever before. There will be a large- 
acreage of corn, and the sugar beet 
acreage is larger than in former years. 
A fair tobacco acreage, considerably 
larger than last year, is anticipated. In 
South Kent the outlook for small fruits 
and peaches is good.

Hogs are scarce through the country, 
and the high prices being paid—$7.25 to

$7.30 on Saturday—are rapidly bringing 
them to market.

Bean quotations here went up to $1.50 
to $1.75 a bushel on Saturday.

The deal whereby E. Duffy was to 
have taken over F. S. Rounsall’s gro
cery at the corner of Adelaide and Mur
ray Streets has fallen through, and as 
a result Mr. Bounsall, who was moving 
to Ilamiltan, will remain here for a 
short time longer.

11. Malcolmson has added a fine new 
electric coffee grinder to his grocery 
equipment. The new machine, instead of 
crushing the coffee berry, slices it by 
means of an arrangement of steel blades.

Pineapples are being prominently dis
played in the groceries and fruit stores, 
at prices ranging from 2 for 25c. to 20c. 
each, according to size, while more ex
tensive buving is stimulated by offering 
anywhere from fi to 10 for $1. The ar
gument, “pineapples for preserving,” is 
being made use of quite generally.

There is a surprising demand for grape 
fruit locally this year. The past few 
years the big, yellow fruit, retailing 
from 2 to 3 for 25c., has been a novelty- 
in which people seemed slow to take in
terest. This year, however, the fruit 
has caught on, and where a grocer for
merly sold two or three boxes, he now 
sells 25. All of which goes to show 
that even though it be a slow process, 
in the long run it pays to create a taste 
for a new thing.

BRANTFORD.
May 12.—As announced in last week’s 

correspondence, the committee in charge 
of arrangements for the collectin'* sys
tem, has chosen Norman Willits as the 
collector. This appointment was car
ried out at a meeting of the merchants 
held in Moffat’s Hall last Thursday even" 
ing. Despite the disagreeable weather, 
there was a large attendance of repre
sentative merchants, showing the deep 
interest they are taking in the new 
scheme for the protection of them
selves. It was decided that an organiza
tion of the merchants was the first bene
ficial move, and the name chosen was the 
“Merchants’ Protective Association.” 
Seven members representing the vari
ous lines of business were appointed as 
an executive committee who will have 
full charge of the collecting system. 
They will secure an office and every
thing will be arranged in a few days. 
TTp to the present time one hundred and 
twenty members have joined the asso
ciation and this fact alone, if no ac
counts are collected, should make the 
protection worth the cost of a year’s 
membership.

Moses McCormack has purchased the 
property and grocery business of F. W. 
Durst. Darling St., and will conduct the 
business in future.

Jas. Peachy has sold his complete 
delivery outfit to Wm. Courtenage, who 
has taken the contract for a year to do 
the delivering and take the orders.

Pineapple season is in full swing now, 
about one month earlier than usual. The 
grocers are making large displays of 
them and as the price is very low, sales 
are sure to be much larger than usual.

Last Saturday’s market was not large.
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Butter sold at 25c per lb. and eggs 18e 
per doz.

A number of cheese factories in this 
district have started operations, although 
the Cainsville factory is not going to 
open this year.

BRACEBRIDGE.
May 12.—Nearly all of the grocers in 

this town handle large quantities of 
seed-grain of all descriptions. Last 
week being warm there was a rush for 
that line of goods. Hutchison Bros, and 
\V. Kirk say that dtirin'-- the week just 
past more seed was sold than during 
any one month last year. Saturday the 
streets were crowded with farmers and 
the large public wharf lined with boats 
of all sizes and descriptions bringing the 
buyers into town.

Ruling prices on Saturday at the mar
ket were : Eggs, 17c per doz.: butter 25c 
per lb. ; potatoes, firm at 75c per bag : 
maple syrup, up to $1.20 per gal.

The clerks in this town are clamoring 
for the more daylight movement and 
hope that some of The Grocer’s corre
spondents will soon take up this ques
tion to see what can be done. They want 
more show for the man behind the coun
ter.

Certainly our merchants know how to 
dress windows. Some very fine ones 
are now on view and even the smaller 
stores have the fever which adds great
ly to the appearance of the front street.

PETERBORO.
May 12.—Fire Underwriters’ Inspec

tors are inspecting the mercantile risks 
of the city. They will be here about 
three weeks. Some of the merchants 
do not appear as if they “cared a cop 
per” about the saving advantages of a 
lower rate and are not clearing up the 
boxes, rubbish, etc., around their pre
mises.

One of the most interesting and appre
ciable points about a particular line of 
the grocery business durian- the past 
winter has been a marked increase in 
the sale of dried apples, evaporated 
peaches and prunes. A local wholesaler 
referring especially to the latter two 
states that they have had a large sale. 
The low price of the peaches lias per 
mitted the grocer to make good offers 
to his customers. Prunes are selling 
well now and for some reason, like 
peaches, have been in great demand dur
ing the past season.

An incident which arose in the local 
police court last week should he of in
terest to grocers in general. One of 
J. M. Donovan’s customers owed him 
a bill for $1.20 which he had been try
ing to collect for some time hut without 
any success. The woman sent her son to 
the store with a five dollar bill to be 
changed. The hoy told Mr. Donovan 
it belonged to his mother and in court 
stated that he afterwards said it was 
his sister’s. Mr. Donovan on being told 
that it was the mother’s money thought 
that he was justified in keeping out the 
amount owed him and the lad returned
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Large quantities of English Jams and Marmalades are 
Brought into This Country Every Year

There Was a Reason for this at One Time, But To-Day

Canadian Canners are T urn- 
ing out Jams and Marmalades
Equal to the Best Old England Produces, and at Lower Prices

ARE YOU GIVING THE CANADIAN GOODS A FAIR SHOW ?

DON’T YOU THINK YOU SHOULD DO EVERYTHING POS
SIBLE TO ENCOURAGE CANADIAN CANNERS’ GOODS?

AYLMER GUARANTEED PURE JAMS and MAR
MALADES are made in Canada. Buy Aylmer in preference to imported.
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]nimp with the change $3.80. It is 
learned that the mother’s interest in the 
money was to the amount of three dol
lars which the daughter was handing 
oxer for her board. The mother laid a 
charge against Mr. Donovan for having 
••Mohr" the money. She stated that 
sin had received no bill and even said 
sin- did not owe the money. She said 
that if the proprietor had sent h i 
i otice and satisfactorily explained her 
indebtedness, the bill would have been 
paid. Mr. Donovan argued that he had 
repeated'y tried to collect the money. 
As lie did ii"t have lii> books with him in 

ip- loan and :is he stated that lie 
would be willing to return the $1.20 to 
the y. mg lady if her mother paid the 
amount owed him. providing be could 
prove that she really owed that amount, 
ilic' magistrate enlarged the ease for a 
week, to enable jlie parties to come to an 
agreement.

Circumstances have a great deal to 
do with situations in the grocery busi- 
in ss. This has been particularly demon
strated in the sale of apples during the 
past winter. The supply of spys was 
small and was soon exhausted with the 
result that the Hen Davis was used to 
ii.i et the demand earlier than usual. 
Now «hat variet-, is nearly run out and 
the priée is something to be reckoned 
with. T.ast autumn they could be bought 
for five cents a peek in this vicinity: 
now they are more than five times five 
and are all that is left to the lovers of 
the Canadian apple.

Announcement was made this week in 
the local papers that Ilarrv Bradshaw 
was beginning his third business in his 
own behalf. He had extensive experi
ence with Oke & Co., in the handling of 
firii and lias made this a large depart
ment of his grocery store. He lias ar
ranged to handle fish on a 'arger scab 
ihan ever this season. He has eontraeted 
with an independent fisherman for daily 
-applies of trout and white fish fresh 
from T.ake Superior.

The sale of oranges still continues 
brisk. E. F. Mason is making a 
specialty of them in his advertising and 
in his window displays.

J. J! Lundy and J. M. Brooks are each 
building three stores on George St.

One of Hie seasonab'e lines in the 
grocery business at present are the neces
saries for houseeleaning. Window dis- 
plays uf brooms, brushes, powders, etc., 
are quite common.

The wholesale price of flour is ex
pected to advance in the near future.

Canned goods are seasonable and are 
receiving careful attention from the mer
chants with the result that there is a 
briskness in almost every line.

LONDON
May 12.—A. Badenach. for eight years 

traveler for A. M. Smith & Co., whole
sale grocers, of this city, has severed 
his connection with that firm to accept 
a position with Foley Bros. & Larsen 
of Winnipeg. On Friday evening last 
Mr. Badenach was the guest of honor 
at a banquet at the Grigg House, given

by A. M. Smith & Co., the affair being 
intended as a sort of send-off. Col. A. 
M. Smith sat at the bend of the table, 
John M. Dillon, acting as vice-chairman 
and around the table were seated the 
firm’s entire staff. In opening the toast 
list Col. Smith congratulated Mr. Rad- 
enaeli on the splendid services rendered 
by him while in the firm’s employ, and 
declared he parted with him with feel
ings of profound re°ret. At the same 
time he wished him every success in his 
new sphere of ’abor. The toast list was 
then proceeded with. In responding to 
In- toast. Mr. Badenach said words fail
ed In express the regret he felt at leav
ing so many old friends. As long as he 
lived lie would never forget the eight 

v years he had spent with A. M. 
Smith & Co. After singing “He’s a 
Jolly Good Fellow” and the National 
Anthem, the company separated. Dur
ing the evening songs were sung by C. 
W. Nieliu’ls. Mr. Milligan and S. Friend
ship.

Locally, retail business was fair last 
week but in the country towns rather 
quiet.

The only change noted bv wholesalers 
the past week was a decrease of 10 
cents in Montreal sugars, and of fid. per 
ewt. in currants. The market for Cali
fornian fruits is very firm.

Local millers advanced the price of 
flour 15c on Saturday, the figure being 
new $3.15 for Manitoba mi’ling. The 
bakers, who will be mo-t directly affect
ed by the change, say it will not cause 
an increase in the price of bread at 
present at least.

Fggs on the local market are in good 
demand at 17le to lfie per dozen. But
ter is somewhat easier at 20c to 22c. ac
cording to quality. Potatoes sell at 
85e to 90e.

C. !.. Mountjoy. for some time chief 
clerk in the grocery store e,f E. J. Ryan, 
lies resigned to accent a position with 
the Prudential Life Insurance Company.

C. Rennie who recently purchased the 
business of .1. Goodge. corner Bitndas 
and Maitland Sts. is remodelling the 
store and putting in new bin fixtures.

A baseball league, composed of gro
cers. butchers, shoemen and nolieemen. 
has been formed, and a schedule of 
games to be played Wednesday after- 
noons is being arranged. There arc a 
number of fine players among the gro- 
ecrymen and they should rive a good 
account of them-eclves.

BERLIN.
May 12. Maple syrup has been a very 

scarce commodity this season as far 
ns the home product is concerned, and 
the price realized has been $1.50 and 
$1.60 per gallon.

Potatoes have jumped in price to $1 
a bag. whereas a few weeks ago they 
were to be had at 75c. The grocers have 
had to pay as high as 85c and 90c a 
bag and sold them at a dollar. The 
people who thought they could do bet
ter at the Saturday market were gener
ally disappointed, fur the farmers, too, 
asked a dollar.

The Grocer correspondent had the 
pleasure of being shown through the 
fine establishment of W. Metcalfe & 
Co., the other day and came away with 
the conviction that he had seen a mode! 
20th century grocery store. The firm 
now occupies all three storeys of the 
building at King and Foundry Sts., pur
chased by them several years ago, and 
in addition to the departments ïhey 
have long carried on have added one 
which is devoted to the manufacture 
of candy. This department is located 
in a spacious and well-lighted room on 
i lie top flat and is open to the public. 
The candy-makers are attired complété, 
ly in white and it is an interesting sight 
to see them at work. In addition to 
making candies for their own store the 
firm will can y on a wholesale business in 
this line in connection with the other 
lines they have been wholesaling for 
years.

A demonstration of extracting caf- 
fein from coffee took place in the cof
fee department of W. Metcalfe & Co., a 
few days ago by a representative of the 
Coffee Trading Co. of Bremen. Ger
many. This company is endeavoring to 
sell the patent rights for the United 
States and Canada and asks the modest 
sum of half a million dollars.

PERTH.
May 12.-—Two car loads of potatoes, 

one from New Brunswick and one from 
Western Ontario arrived last week and 
put an end to the ''otatu famine we 
have had for some little time. These 
are finding ready sale at 90c bushel; 
lots of 5 or more at 85c bushel. As far 
as can be learned very few potatoes are 
in the farmers’ hands here and many of 
them will find it necessary to purchase 
their seed requirements. The Farmers’ 
Club has at recent meetings considered 
the matter of potato growing in this dis
trict and with the point in view of mak
ing Perth an exporting instead of an 
importing point is urgin'” its members 
to grow more potatoes and to confine 
themselves where possible to one com
mun variety—Carmen No. 1.

Egg prices still stand at “paying lfie 
and selling 18e” hut buyers are offering 
grocers 17Jc. here, an advance of ic 
over last week.

Last Tuesday’s Spring Horse Show 
brought hundreds of farmers to town. 
The stores were very busy all day and 
most of them “enjoyed” the busiest day 
since before Christmas.

Apples, except the canned and evap
orated variety am off the market alto
gether as far as Perth is concerned.

A number of fruit firms have been 
handling meats for some time now. A 
Hull. Que., firm of pork packers arc 
offering all kinds of fruit.

A Gore St. grocer had the unique ex
perience of being locked out of his own 
store on Mnndav morning. During Sun
day night some boys had so filled the 
lock with matches and mud that an hour 
was required to remove the dirt so as 
to allow the key to turn in the lock.

Pineapples are being offered at very
38
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reasonable prices but very few are yet 
being bought for preserving. Many 
housewives are preserving rhubarb with 
their pines and as rhubarb is still on 
the scarce list this probably explains 
why pines are not moving for preserv
ing.

BARRIE.
John Ferguson, of the sixth ward, has 

purchased the insolvent stock of E. Budd 
and opened up last week.

T. II. Baker has purchased the stock 
of T. Sproule, of Stroud.

Potatoes that sold here as high as 
ninety cents a bag by the load have 
taken, this week, a drop to seventy-five 
and buyers do not look for any higher 
prices till the new ones come in. There 
was a talk a while atru of one dollar 
potatoes but this theory has vanished 
to the pleasure of the retail buyers.

Eggs sold about the same price on 
Saturday’s market as before, the prices 
ranging from sixteen cents to sixteen 
and a half. Butter sold at twenty to 
twenty-two cents while high-class print
ed wrapper goods brought twenty-four 
and five cents. Fowl sold at ten to 
eleven cents and chickens at fifteen 
cents. A fairly good supply of green 
stuff such as onions, lettuce, radish, etc., 
was sold at from thirty to fifty cents a 
dozen.

Trade in general is picking up gradu
ally with the approach of finer weather 
etc. There is a quantity of early vege- 
tab'es and fruits selling on the market 
and a feature to help the fruit sales is 
the early preserving pineapples which 
are of good size and color for so early 
in the season, the prices ruling in pro
portion. At this time of year weather 
being cool and it makes preserving more 
comfortable and the coming week should 
see the bulk of preserving pines sold.

This is the time of year to brighten 
up. It doesn’t matter whether you start 
in the back yard, in the cellar, any place 
in the store or at the store front, but 
brighten up. It will make business bet
ter and make you feel better—just try.

John Jamieson of Minto Bros., has 
the sympathy of The Grocer over the 
sad loss of his mother, who was buried 
this week.

Chas. Cheesman. son of Jos. Chees- 
man, has opened a grocery on Bayfield 
street.

TORONTO.
May 1.—James I. Scott, corner of 

Davenport and Dupont Sts., is a pace
setter, and his clerks are all on the run. 
They don’t wait for thing's to happen, 
thev do things.

There are plenty of clerks in the city 
who would easily he worth $50 more a 
year if the “boss” would invest $2 in 
the trade paper and give them a chance 
to learn what others do in the busi
ness.

If a grocer does not like his business 
there are only two things open for him 
to do—either to 'earn more about it, or 
get out of it. To say that you hate

your business is to sa-'- that you don’t 
know much about it. To say that vou 
have not time to read your trade paper 
is to say that you have lost interest 
in your business, and that you are al
ready a back number.

R. II. Rudson, 964 Bathurst St., is one 
of the best qualified grocers in the city 
and feels perfectly happy iu his well 
arranged and carefully kept store. He 
loves his business because he under
stands it.

Cliff L. Marshall, who purchased II. 
Gordon’s stock on Bathurst St., has put 
new life and a decidedly up-to-date ap 
pearance in the place.

W. C. Cork, 994 Bathurst St., claims 
to be the oldest grocer on that street, 
and he is yet able to hoe his row with 
any of the new comers.

Mrs. W. H. Coo, corner of Spadina 
and Camden Sts., has retired from busi
ness and has turned it over to her son. 
This old lady has been in this same place 
for 32 years. She has had her ups 
and downs but ended with the “ups.” 
She has customers who have dealt with 
her since she started, and many a good 
turn have they received from Mrs. Coo. 
She is highly respected and has the good 
wishes of her old friends and customers. 
She has considerable property which, in 
its increase in value, will bring her a 
nice income during her old age. Many 
a one going to the old store will miss 
Mrs. Coo, who for so many years was 
part and parcel of the place.

John McLeod, head of John McLeod 
& Sons, grocers, died at the family resi
dence, 698 Spadina Ave.. yesterday af
ter an illness lasting some time. He 
was 62 years of age, a native of Inver
ness. Scotland, and came to Canada when 
comparatively young. He carried on an 
extensive coal and wood business in 
London and Thamesford until about four 
years ago. when he came to Toronto and 
with his sons went into the Spadina 
Ave. business.

R. Book, clerk in Elmes’ grocery. 604 
College St., attributes the failure of so 
many e'erlcs to make good to the fact 
that their apprenticeship is too short. 
Some years ago a person had to be an 
assistant for so many years before he 
got behind the counter. Nowadays a 
three-months’ apprenticeship seems to 
serve the purpose.

J. Everingham. from Parry Sound, 
has bought out F. G. Wilson. 185 Wil
ton Ave., and intends to carry a full 
line of groceries. He is in a good local
ity and expects to get his full share of 
the trade. He opens up with good pros
pects and will be one of the big pushers 
in that part of the city.

The committee of the Retail Grocers’ 
Association, which have the arrange
ments for the annual excursion in hand, 
and definitely deciding this week as 
to where the excursion will go. The 
conclusion will be published in next 
week’s issue.

HAMILTON.
May 12.—Plans for the annual excur

sion of the Retail Grocers’ Association 
were discussed at the regular meeting, 
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last Thursday night. The following 
were appointed to make the necessary 
arrangements :

J. O. Carpenter, chairman.
•Jas. Main, treasurer.
M. R. Hill, secretary.
Transportation—A. G. Bain, J. O. 

Carpenter, Wm. Smvc, J. Main, Jos. 
Kirkpatrick.

Refreshment—A. G. Bain, Wm. Smye, 
J. Main, Geo. Cann.

Printing—W. Smye, F.d. Hazell, J. O. 
Carpenter.

Amusement—A. G. Bain, W. Dawson, 
Geo. Hunt, W. Main, W. Smye, C. Coo
per.

Games—J. Semmens, E. Lavis, E. H. 
Young.

The paper on canned goods read by I. 
A. McIntosh, at the last meeting of the 
Grocers’ Association, has been favorably 
commented on by both wholesale and re
tail grocers. It was published in full in 
the Hamilton Spectator, and thus reach
ed the consumer. It certainly has pro
duced considerable talk among the peo
ple about canned goods.

GALT.
May 12.—The weather conditions have 

been unfavorable for the country trade 
for the past week, and as a result busi
ness in Galt has not been quite up to 
the. standard. However the merchants 
are making no complaint.

Eggs sold on the market on Saturday 
at 16 cents per dozen. Butter was 25 
rents per pound.

Fresh onions, radishes and lettuce are 
being offered at all the groceries.

In Galt as in some other towns, there 
is a scarcity of potatoes, and the price 
has now reached $1.00 per bag with the 
probability of something like famine be
fore the new product is ready for the 
market. This condition of affairs is ac
counted for by the fact that during the 
early winter immense quantities of the 
tubers were shipped across the line. 
“There was no failure of the crop last 
year,” said John Sloan to your corre
spondent. “Potatoes were very plentiful 
up to a short time ago. Three months 
ago it would have been possible to buy 
trainloads of potatoes at 50 cents per 
bag. Our American cousins, however, 
became short of the vegetable and im
mediately their agents invaded Ontario. 
And they bought right and left, and 
cleaned up praeticallv all the potatoes. 
Of course there are still large quantities 
left but I hardly think there will be 
enough to supply the demand. It looks 
as if a record price for potatoes might 
be reached before the new crop is 
ready.” P. Radigan said that while at 
present potatoes w'cre not dangerously 
scarce all indications pointed to the fact 
that the available supply was nearly ex
hausted. The price will rise from now 
on in his opinion. The same story was 
told by Hugh Walker at the Red Front. 
“Canadian growers thought they had 
more than they could dispose of at 
home,” he said, “and consequently be
gan shipping across the line. And r.c.w 
it appears that before long the general 
public will have to pay a very fancy 
price for its potatoes.”

Jas. Lumbers, Toronto, has secured 
the sole agency in Ontario for Baker’s 
soap, put un by L. M. Lcbetman, Phila
delphia, TJ.S.A.



Latest Reliable Trade Review of the Golden West
Manitoba Farmers to Attempt to Grow Sugar Beets—Fruit 
Outlook in British Columbia—Canning Company’s Annual 
Meeting—Potatoes Scarce Around Calgary—Business Pros
pects in Edmonton.

WINNIPEG.
May 11.—W. H. Stone & Co., have 

bought the grocer)- business of Hardy 
& Buchanan, Whytewold Beach on Lake 
Winnipeg. The store has been run suc
cessfully during the summer SPSsün for 
a number of years, and the season which 
is about to open promises to be good 
for the trade in that section.

C. H. Baird, of Christie-Brown Co., 
of Toronto, spent a few days among 
local retailers last week.

Owing to the fact that a few bakers 
in the city were selling bread at five 
cents per loaf, the master bakers held a 
meeting recently to consider the possi
bility of reducing the price to five cents 
generally. It was decided, however that 
to sell bread for less than six cents 
would be suicidal nolicy owin» to the 
high price of flour. The decision of 
the meeting was expressed bv one mem
ber present, in the following remark: 
"Good bread will be six cent, and prob
ably more in the future: scallywag bread 
will be five cents.”

Mr. Fotheringham, of the Swan River 
Creamery Co., is busily engaged instat
ing the plant at Swan River. The late
ness of the season will prevent opening 
as soon as was anticipated, owing to the 
condition of the roads and inabi’itv to 
do the necessary concrete work under the 
existing conditions.

Supplies of seeds have been sent to the 
farmers of Swan River Valley. Manitoba, 
for the purpose of growintr sugar beets 
which will be tested at a factory in 
Raymond, Alberta, next year. The val
ley can grow excellent vegetables of a’l 
kinds and the possibility of growing 
beets for sugar is not questioned. The 
supply and labor and capital will be 
a more difficult matter to arrange.

The superintendent of Winnipeg Pub- 
,:c Parks, George Champion, has pub
lished a letter in a local newspaper for 
the purpose of stimulating an interest in 
the development of vegetable growing 
for private use, in the back-yards of city 
residences.

F. W. Rowley, representing Under
down & Crichton, the foreign fruit pack
ers. arrived in Winnipeg on May 7. from 
Chicago. Mr. Rowley was interested in 
the dried fruit industry for seventeen 
years in Spain before amalgamating 
with Underdown & Crichton, and per
haps there is no one more intimate with 
the industry and the trade. This is his 
first trip to the West, and already he 
has ‘‘seen the vision” of Canada’s great 
future. Mr. Rowley inspected the local 
trade in company with W. H. Escott 
the western resident representative of 
the company and left last evening for a 
tour of the western provinces. II is

possible that Mr. Rowley will make 
some interesting real estate investments 
before he leaves the country by way of 
Vancouver.

Mr. Hudon, of IIudon-Hebert, Mont
real, is in the city placing orders for 
grocery stock.

CALGARY.
May 11.—The potato shortage is a 

serious matter in this district. The 
wage earner, who, to a greater extent 
than many others, relies upon this stap'e 
as an important item of his daily living, 
finds it expensive to supply his house
hold with potatoes at to-day’s ruling 
price, viz.: 3c per lb. The wholesale 
price is now $50.00 per ton. and is likely 
to go to $60.00 per ton in the near future. 
Supp'ies in B. C. are about exhausted. 
One shipment has been brought in from 
New Zealand, of which the quality is 
nothing extra, although the retail price 
is 5c per lb.

A car of new maple syrup and maple 
sugar arrived last week from Waterloo, 
Quebec, being the output of the Maple 
Tree Producers’ Association. Limited. 
The brand is known as the ‘‘Pride of 
Canada.” Maple sugar is se’ling more 
freely this season than ever before. One 
reason is that the makers have put it 
up in very convenient form. viz. : $ lb. 
cakes, which retail at 10c per cake. 
‘‘Pride of Canada” maple syrup is in 
many of the retail grocery stores here 
and sells at the following prices: pint 
bottles 25c. quart bott'es 50c. quart tins 
50c 1 gallon 80c, gallons $1.50. At these 
prices this high-class product is within 
the reach of all and the consumption is 
increasing from year to year.

VANCOUVER.
May 11.—With a marked advance in 

the price of oranges, which are now 
quoted at $3.25 per case, running up 
from $2.75. there is a decrease in the 
price of local butter, which now jobs 
at 30c. retailing at 35c. There is a 
sympathetic fall in the price of the 
eastern article, which commands a 
wholesale price of 26c. Bermuda onions 
are on the market at 7c per pound, re
tailing at 10c. There is no difference 
in the price of potatoes, 'but with the 
steady increase in size of the new ones 
from the south, the use of them is grow
ing.

Oscar Brown, of Oscar Brown & Co- 
wholesale fruiters, has returned from a 
trip abroad, extending over several 
months.

F. R. Stewart, of F R. Stewart & 
Co- had quite an accident in Stanley
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Park on Sunday. He had a party out 
in his auto, when a runaway team from 
behind ran into the machine, then stop 
ped. The pole of the rig penetrated the 
rear of the auto, and one of the ladies 
of the party, Mrs. Chappell, of Seattle, 
had her jaw fractured. The others 
managed to escape.

Strawberries have suffered most from 
the cold of the winter and the slowness 
of spring, and as similar conditions have 
prevailed south of the border, that fruit 
this year may be quite a luxury, it is 
not expected from present reports that 
there will be more than half a crop 
this year. Commenting on the damage 
in general. Maxwell Smith, Dominion 
Fruit Inspector, says: ‘‘It is loo early 
yet to estimate the probable onlpul of 
apples, pears, plums and cherries, but 
the backward spring though a little dis
appointing and disagreeable to the aver
age citizen, is favorable to the fruit 
crop, particularly in the coast district. 
The buds being retarded in early spring 
practically insures them against damage 
by late frosts. The unusually severe 
winter in the interior of the province 
made many of the fruit men apprehen
sive as to the effect on some of the 
trees in some of the most important 
fruit-growing centres. Doubtless in a 
few isolated cases, where irrigation was 
kept up too late last season, and conse
quently the growth of the trees con
tinued beyond the safety stage, winter 
killing the young wood to some extent 
has occurred. There is no damage of 
any account reported to the apple trees, 
and the peach, pear and plum trees have 
come through much better than expected. 
In a number of instances, more or less 
serious damage is reported to the peach 
buds, which will result in many light 
crops, and some practically nil. But 
notwithstanding these instances, a fair 
amount of peaches will be shipped from 
the Okanagan valley and other peach
growing districts this year.”

At a largely attended social session of 
the Victoria Council of the United Com 
mercial Travelers, honors were bestowed 
upon A. R. Kelly, first past councillor, 
and F. Russell, present past councillor. 
They were each given a gold ring, on 
which was engraved the emblem of the 
order, for the services they rendered the 
order in the Capital City.

•T. II. Menzies has come from Lady
smith to Vancouver to reside, having dis
posed of the whole of his stock of mer
chandise to Blair & Adam.

W. A. Cutler, representing Armour 
& Company, who calls around at the 
coast cities about every week, has just 
completed a trip through the interior, 
made for the purpose of reporting on 
conditions there. The trip was taken at 
the instance of the head office, and it is 
supposed that it is the intention of the 
firm to utilize the information in get
ting more actively into the trade in this 
province. Armour & Co. are fully real-
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izing the growing development of the 
Pacific West, and are erecting a half a 
million dollar office in Seattle.

John T. Williams, Dominion fishery 
inspector, has gone north to look after 
the salmon and herring. By the middle 
of this month, all the obstructions on 
the Naas river and tributaries will have 
been removed, so that about forty miles 
of additional spawning ground will be 
available for the salmon. The herring 
industry is being rapidly developed in 
northern waters, and it is declared by 
those engaged in the taking of these 
fish that in a very few years the catch
ing and packing of herring will he one of 
the most important industries on the 
northern coast.

At the annual meeting of the Chilli
wack Co-operative Association, reports 
showed that a profit has been made of 
•fl,900.68, while a loss of $846.68 was 
suffered through the handling of pro
duce; consequently it was decided to 
leave produce severely alone in the fu
ture. The shareholders although not 
having big dividends to show for their 
investment, considered that they had 
profited indirectly through the bringing 
down of previous high pricer. The presi
dent in his address said it was the in
tention to thoroughly re-organize the 
work of the executive.

In the annual report of the president 
of the Chilliwack Canning and Preserv
ing Company, it was pointed out that 
lliere is about $13,000 worth of goods 
on hand, most of which it was expected 
would move out during the next two or 
three months. A satisfactory feature 
was that there had been practically no 
complaints about the product. Until a 
market was more firmly established, he 
said that it would be a mistake to can 
a greater quantity of any special varie
ty of fruit than what the market will 
demand, and with this in view, it was 
suggested that a very limited pack of 
cherries be put up this year, and that 
other varieties be governed accordingly. 
The evaporation of apples and prunes 
will be handled to full capacity. The 
condition as a whole was considered 
satisfactory, the ledger showing a bal
ance on the right side of over $600. 
The old board of officers were re-elected.

Every merchant and business man in 
Kamloops has signed the petition for 
the Wednesday half holiday, which will 
be in force from May 15 to the end of 
August.

VICTORIA.
May 11.—The Grocery Clerks’ Asso

ciation smoker held here recently was 
a delightful event. This association is 
in a strong position this year and there 
is a large membership. Eighteen new 
members were made before the smok- 
ei. A resolution was passed at the meet
ing that a petition be presented to the 
master grocers regarding the half-holi
day question, and the clerks look for
ward to this question being settled 
within the next month and in full force. 
The officers of the association are: Pre
sident, Mry Lawlor; vice-president, Mr.

Jenkinson; second vice-president, Mr. 
Young; secretary, Mr. Evan; treasurer, 
Mr. Thomas.

EDMONTON.
May 11.—A. H. Richards & Co., gen

eral merchants, of Strathcona, have 
started work on the excavation for 
their new store, which is to be built on 
the other side of Whyte Ave. from where 
they are now and just west of Douelas 
Bros. It is to be a pretentious brick 
building, three storeys in height. The 
first two floors will be used as their store 
and the upper floor as offices. The new 
store will be fitted up with all of the lat
est features, including two electric ele
vators, one for passengers and the other 
for freight.

Aitken Bros., grocers, corner Namayo 
Ave. and Clara St., have just completed 
the addition of a spacious new ware
house in the rear of their store. The 
old stockroom they have transformed 
into a cosy little ice cream parlor to 
catch some of the spare dimes that will 
he floating around during the lon«r pleas
ant summer evenings that will soon be 
here.

All the merchants of Norwood, a busi
ness centre in the north end of the 
city, have agreed to close during the 
months of May, June. July and August 
at seven o’clock on Tuesday and Thurs
day evenings each week.

The Royal Fruit Company will short
ly begin the erection a two-storey 
warehouse on Third St., the property 
purchased by them a short time ago. The 
warehouse will be of brick. The con
tract has not yet been awarded but work 
on the excavation has been begun.

As the result of a tour of inspection 
in the bakeries of the city last week 
by the police department to round up 
those who were selling bread below the 
regulation one and a half pound weight, 
two bake shop proprietors appeared in 
the police court. In one case the pro
prietors pleaded not guilty, but though 
the weight of their bread was shown to 
be below the regulation the magistrate 
dismissed the case, holding that the po
lice officers had not proven that the 
short-weight bread taken from the bak
ery had been offered for sale. In the 
other case, one of the proprietors ap
peared and pleaded guilty. He con
tended, however, that he did not defraud 
the public, as the bakers were all cut
ting weights and he had to do so also to 
meet competition. He was fined $10 and 
costs.

The announcement that the Canadian 
Pacific Railway has reached an agree
ment with Edmonton in connection with 
the entrance into the capital and that 
the high level bridge, connecting Strath
cona and Edmonton, will be started this 
summer, has been received with a great 
deal of pleasure in Strathcona. The 
building of the bridge, such as the com
pany propose, will mean the employment 
of hundreds of men through a period of 
from one to two years. Strathcona is 
bound to be the base of supplies and 
from the Strathcona end the work will 
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proceed. The presence of this large 
number of men in the city and the big 
pay roll that accompanies them should 
have a healthful influence upon business 
in Strathcona and give it an impetus 
that will not be lost when the bridge 
is completed.

Edmonton now justly claims to be the 
leading packing centre of the province, 
in fact, of the Middle West. During 
the year 1908 there were 50,000 head 
of cattle, hogs, and sheep slaughtered 
in Edmonton and Strathcona. Of this 
amount seventy per cent, were hogs; 
$750,000 would be a conservative esti
mate to place on this product. During 
1909 these figures will increase to at 
least double as the Swift packing plant 
was operating only during the last three 
months of 1908 and in that time slaught
ered 30,000 head of stock. The balance 
of the 50,000 was handled by the smaller 
plants.

MANITOBA MARKETS
(Corrected by Telegraph).

May 13.—The trade has revived con
siderably within the past few days, 
and fresh fruits and vegetables are 
still selling cheap, and a further decline 
in a few fruits has materially increased 
the output.

There are some marked changes in the 
price list, chiefly declines.

SUGAR.—The price has dropped -(><• 
on all grades. The reason for the enor
mous decline is not known but it is 
expected that it was caused by the keen 
competition that exists among the re
finers.
Montreal and B C. granulated, In bbls.......................

" yellow, in bbls...................................................
" " in sacks..................................................

Wallaoeburg, in bbls................................................... .
" in sacks....................................................

B,C. gunnies granulated, 6-18's to bale, per owt .... 
'• " 5-20's " " —

bar sugar....................................................................
Icing sugar in bbls..........................................................

" " in boxes........................................................
" " In small quantities.....................................

Powdered sugar, in bbls..................................................
" '* in boxes................................................
" " In small quantities.............................

Lump, hard, In bbls........................................ ................
" " in l-bbla.......................................................
«I •• in 100-lb oases............................................

6 CO 
4 96 
4 61 
« 81 
4 90 
4 90 
4 96
4 96 
6 60
5 60 
5 60
5 80 
• 00 
B 35
6 55 
6 16 
6 90 
• OU
5 10

SYRUPS AND MOLASSES — No 
changes in these prices have occurred.
8f rup “Crown Brand," 2-lb this, per 2 doz. case .... 1 32

•• “ 5-lb tins, per 1 “ ... .1 71
" " 10-lb tins, per 1 " .... 1 59
" " 20-lb tins, per $ 11 .... 170
" " I barrel, per lb............................  0 03*
“ " Sugar syrup, per lb.....................  0 04

Bearer Brand, 2 lb tins, çer 2^0* case........................ 1 #
«• io •• •• * " y/.y.y.*.’. 14»
" 20 "I " ....................... 115

Barbadoes molasses in |-bbls, per lb .......................... 0 04*
New Orleans molasses In *-bbls, per lb........................  0 8tf
Porto Rico molMses in à-bbls., per lb.......................... 0 04*
Blackstrap, In bbls., per gal........................................... in

'• \ gal. bets., each...................................... 1 8
Gingerbread molasses in 3-lb tins, per doz.................. 1(0

" “ S-lb tins, per doz.................. 145

MAPLE PRODUCTS—New goods are 
selling freely at the following prices.
8*«»r, per lb.  ................  .................................. « nj
Syrup. jfalloi * doz. to c se, per case........ra1 doz. to ease, 

1 dot. to case

FOREIGN DRIED FRUITS—Apri
cots are low in stock and are selling 
firmly. Figs, currants and dates are 
also firm and in good demand.
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Smyrna Sultana raisins, uncleaned, per lb.................. 0 07
cleaned, per lb........................ 0 08*

Trenor s Valencia raisins, f.o.e, per case, 28 e
• • “ 14's .. ..

" selects " 18s ... .
• " " " 14 s .. .
•• “ layers " 88 s .. .
" " “ •• 14 s

California raisins,choice seeded in |-lb.packages
per packaM.............................

“ “ fancy seeded in 1-lb. packages
per package.............................

" " choice seeded in 1-lb packages
.. •

per nackage ............................
Raisins, 8 crown muscatels, per lb............................

“ 4 “ “ “ ..............................
Prunes 90-100 per lb ...................................................

" 80-90

i 05 1 OU 
1 26 
1 15
8 86 1 26
0 05*

0 05i

0 06*

0 (0 ( . 
0 05 
0 054

70-80 M .......................................................... 0 064
60-70 ‘   0 06|
6M0 “   0 08*
40-60 “ ........................................................... 0 08

•• 80-40 “ ............................................................ 0 <h-
Silver prunes............................................................................... 0 09
Currants, un cleaned, loose pack, per lb.........................  0 U6*

dry cleaned. Fillatraa, per lb.............................. 0 06$
" wet cleaned, per lb................................................. 0 07
" Filiatrae in 1-lb pkg. dry cleaned,per lb ... 0 07*

Pears, per lb................................................................................ 0 08Ï
Peaches, standard, per lb...................................................... 0 07*

“ choice ....................................................................... 0 08
Apricots, standard, per lb..................................................... 0 11*

" choice, per lb ..........................................................  0 12
Plums, black pitted, per lb................................................... 0 11*
Nectarines, per b..................................................................... 0 09*
Dates, new, per lb.................................................   0 08

RICE AND TAPIOCA—This market 
still remains quiet.
Japan rice, per lb....................................................................  0 04
Patna " ** ...................................................................... 0 014
Rangoon rice per lb............................................................... 0 03$
Tapioca, per lb.............. ..................... ................................ V 04

Apples—3"s standard, per case 
gale, standard, per case

Cherries—Red, pitted. 2*e ...........
“ black, pitted, 2 s ...........
" white, pitted. 2'e ............

Currants—Red, 2‘e ...........................
** black, 2'e ......................

Gooseberries—2’s .............................
Lawton berries—2'e ............................
Peaches—Yellow, 2’e ......................

** yellow. 3'e ..........................
** pie, unpeeled. 3'e ........
“ pie, unpeeled, gale ... .
" pie. peeled, gale ...........

Pears—Flemish Beauty. 2 s ......
** Flemish Beauty. 3'e .........
*' Globe l.e., 2'e .....................
" Globe l.e., 3'e .....................

Plume—Damson l.e., 2'e .............
“ Lombard l.e., 2'e ......
*• Green Gage l.e..................

Raspberries—Red, 2’e ................. .
“ red. gale ..................
** black, 2'e ..................
** black, gale ................

Strawberries—2'e ............................
M gallons .................

KID
No. 1 No. 8 *3 

.. 32.44 32 34

HONEY—Supplies are low. prices 
being quoted as follows :
Hurtey, 21 lb tics, in esse 24.............................................. 8 85

NUTS—The market is weak, particu
larly at this time of the year.
Shelled Walnuts, in b ixea, per lb........................................0 2*j

“ *' small lots, per lb..................................... **
•* Almonds, in boxes, p**r lb....................................... ''
“ “ small lots, per lb....................................0 30

ROLLED OATS—The market remains 
very firm but prices are unchanged.
Rolled oats, 80 lb sacks. 

“ 40.. 20 “
.. g

per 80 lbs . 
“ 80

2 27
2 35 
2 40 
I 70

1.55
4.18
4.18
4.38
4.18
4.18
4.68 
4.18 
4.18 
6.64 
3.34 
2.42* 
3.30
3.68 
4.74

2.28
2.28
3.08
4.18
3.80
4.18
3.80
4.18
8.88

1.52*
4.08 
4.08 
4.28 
4.08 
4.08 
4.48 
4.08 
4.08 
6.44 
3.24 
2.40 
3.27* 
3.58 
4.64 
2.73 
4.14 
2.18 
2.13 
2.98 
4.08 
3.77* 
4.08 
3.77* 
4 08 
3 77*

CORNMEAL—The market is good.
Commet, per lack.........................................................................2 ' 6

•• per % nek .................................................................. * i»
* *• per bale (10, io's)...........................................   2 35

QUAKER OATS—These goods con
tinue to be quoted as follows :
Quaker bate. » packaiee .......................................... jj SO
Quaker tus.Li d cornflakes. 24 I'M*.................................. 2 ou
pet iji'ho breakfast foo 18 pkgs..................................... 2 25
Fuffel rice in bbls , per lb........................................ .... 0 22

BEANS—The market suddenly became 
firmer. In some cases the 3 lb picker 
sells for a slight advance of $2.25 per 
bushel. The prime white is unchanged 
at $2.20 per bushel.

POT AND PEARL BARLEY—Prices 
are as follows:
Pot barley, per sack ................ . ........................ 2 70
Pear! barley, per sack........................................................ ;

“ per % sack,... ................................................ 2 05

BROOMS—The advanced prices of 
$3.25 per dozen to $4.50 per dozen are 
unchanged.

TUBS—

GREEN FRUITS AND VEGE
TABLES—Prices are generally low on 
fruit. Vegetables are firmer.
Celery, Cal., per duz............................................................. 1 00
Tomatoes. Florida, per ca e................................................ 3 50
Lfrttwe, perdoz ..................................................................... U 40
Radishes, per doz.................................................................... 0 40
Parsley per d»z ................................................................ 0 40
Oranges, per box ........................................................ 3 55 3 r0
Isemons “  4 t’0 4 60
Bananas, per bunch.....................................................  2 50 3 50
Strawberries, per case, 24 4|ts......................... ................. 5 00
Pineapples, i er crate .. ..................................2 £0 3 50
Apples, Wash box. Ben Davis ......................................... 2 10

CANNED MEATS—
Clark s 1 lb., pork and beans, plain, per case................ 2 40

'• 1 •• *' ................ 1 90
" 2........................... " “ ................ 2 46
“ 1 “ tomato sauce, per case ................................. 2 45
'• 1 “ " "   1 90
•• 8 " “ "   2 45
“ 1 M Chill **   1 45
•• | •• M - ................................ 1 90

S.......................................... ................................ 1 46
Soups, perdoz........................................................................... 1 2§
Ot-rued beef " 2 s per doz..........................2 70

Is 1 60
Roast beef

I s, per doz........................................................ 1 60
•* 2's. “ .............................. 8 70

Potted meats, *'s, per doz..................................................... 0 55
veal loaf *Tb.. per doz......................................................... 1 28lib. 
Ham loaf % lb.

“ Tib. 
Chicken loaf * lb. 

" 1 lb.
t nn oh ton eue I s.

1 35 
1 15 
1 35 
1 15 
S 60 8 30

Sliced smoked beef *-lb. tins, per doz............................ 1 5*
1-1 *1-1 b. tins, 
1-lb. §

Eddy s tubs, No 0. per dozen ................................

" " 2 “ "
M " 3 " “ ................................
‘ ' nests of 3, No. 0,1, 2, per nest.
“ •* 3, No. 1, 2, 3 uer nest .
" " 4, No. 0.1, 2, 3, per nest

11 25 
9 10 
7 50 
6 *0 
2 351 96
2 85

2 65 
2 45

English brawn. I s, per dozen.......................................... 1 *0
“ " 2s, **   2 75

Cambridge sausage, Vs, per dozen ......................... 185
2'e “ .................................. 3 15

Geneva saulaie, Te, per dozen......................................... 9 ( 0
" M 2 s "   3 65

Boneless pigs feet, l e, per dozen....................................... 1 65
.........................2« ‘ .................................... 2 71

Lunch tongue, Ta, per dozen............................................. 3 30
" “ 2's "   6 60

Paragon ox tongue, l*’s, per dozen............................... 7 35

EGGS—The price is good for this sea
son of the year owing to the prolonged 
cold weather. They are jobbing at 18c 
per dozen.

BUTTER—The creamery product re
mains firm at 25c. Some No. 2 dairy 
is accumulating again, and the dairy No. 
1 is not much in demand. It ranges 
from 14c to 18c per pound.

FORT WILLIAM CORRESPONDENCE
May 12.—Old stocks of potatoes are 

becoming much depleted, the prevailing 
price for these being $1.25 per bag. As 
soon as these axe used up the price may 
jump to $1.50, as the lowest price quot
ed by wholesalers in the east is $1.25. It 
is to the east that Fort William mer
chants will probably have to look for 
their spring stock, until the new crop 
comes in. In the west the demand for 
potatoes has been so heavy that prices 
are as high or higher than in the east, 
the western surplus having been largely 
shipped across the line into the States. 
In addition to this the eastern pototoes 
come out of winter storage in better con
dition than those in the west.

Most of the local merchants got fairly 
well from under, during the recent slump 
in butter prices, a loss of three cents a 
pound being made on some small lots, 
but not enough to be serious. The pro
duce houses are now charging the mer
chants 26c for the best creamery. Eggs 
are 24c per dozen.

All grocery stocks are low now, pend
ing the opening of navigation, the first 
boats with package freight having come 
in on May 1st, and from this time on 
both wholesale and retail merchants will 
begin to replenish all lines that got short 
during the past month.

McLaurin & Dow have decided to cat
er for the vessel trade during the sum
mer and have bought a gasolene launch, 
which will be used in the harbor for de
livering goods to boats wherever they 
may be tied up. There should be a good 
opportunity to pick up a profitable busi
ness when the captains realize that they 
can purchase supplies and havj them de
livered as conveniently as if they were 
being brought to a house.

The wholesale grocery business of the 
John King Co., Limited, has been sold 
to Cameron & Heap, who have been in 
the wholesale business in Kenora and 
have several other western branches. 
The new firm will make Fort William 
the headquarters of their entire west
ern business and will continue the busi
ness in the same premises which they 
arc renting from the John King Co. The 
latter firm will continue in the wholesale 
liquor business and will also take up 
the commission business in which they 
should find their previous business con
nection extremely valuable.

CANNED FRUITS AND VEGE
TABLES—The canned apple is taking 
the place of the fresh commodity, but 
on the whole the canned goods trade is 
weak.

R. Morgan, grocer, corner Central 
Avenue and Waterloo Street, London, 
Ont., has sold to Knechtel & Pocock.
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FATHER AND SON.
John Lampman, a leading grocer of 

Hamilton, has taken his son into part
nership, and the firm name is now John 
Lampman & Son. Mr. Lampman, jr. 
has been associated with his father in 
the business for some years and has evi
denced capacity and energy that gives 
large promise of a successful business 
career. The appearance and the man
agement of the Lampman store are such 
as to elicit favorable comment from the 
traveling men. That means it is a store 
to draw trade and hold it.
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Business Hints for Spring-time Consideration
The Conscientious Business Man Coming to the Front—More 
Attention Should be Paid to the Cash Customer—Believe in 
Your Own Business—The Clerk and the Baseball Season.

temive service, 'i'he very idea that sheGood advertising ought to sell $15 
suits for $20. It (loesn’t take much of 
an advertiser to sell $20 suits for $15. 
if they’re worth it. Remember that— 
Merchants’ Record and Show Window.

Very poor advertising, The Hustler 
calls it. It savors too much of the fire 
sale, bankrupt, junk style. You may 
sell $15 suits for $20, or a $10 stove for 
$15 once, but never again. Good adver
tising is honest advertising. It is of 
the kind that tells of a $15 suit that 
is worth the money; that is well made; 
that is all wool; that will satisfy a cus
tomer and bring him back pleased. The 
same principle holds good in any busi
ness. The man who advertises a price 
for good goods and furnishes something 
shoddy, that which is not up to speci
fications, which does not satisfy, which 
ultimately gives a customer the idea 
that he has been “done,” will find that 
he has brought a roorback, that his trade 
will dwindle and fall away. One of the 
growing sentiments in this country is 
that which favors honesty. There is 
getting to be less room for the cheat 
every day. Business men and purchasers 
endorse those who tell the truth, even 
though it be disagreeable. Even the 
white lies in business so much indulged 
in are coming to be more a.nd more con
demned. Be strictly honest in your ad
vertising, with your jobbers, with your 
customers. Don’t put on a false front 
and endeavor to carry it through. The 
great American game of bluff in this 
regard is played out. When those you 
deal with find that you are strict and 
conscientious in this regard, they will 
come to respect you, your business will 
prosper, your prices will stand, and you 
will crawl under the covers at night a 
satisfied man with a clear conscience.

This is analagous to confidence. If you 
represent an article to be of a certain 
standard you should know whereof you 
speak. If you agree to do certain things, 
never fail to fulfil a promise—and if 
unforeseen happenings prevent, go frank
ly to the proper person and explain the 
situation. Inspire confidence in your
self and your business. That is the 
foundation which the whole United 
States Government rests upon. Build 
upon it and you will find that your 
house is founded on a rock, capable of 
withstanding all the vicissitudes and 
storms.

There are a good many dealers who 
declare they would like to put their 
business on a cash basis, a fair propor
tion of whom are really offering prem
iums to the peop’e who seek credit. The 
Hustler saw it claimed the other day 
that a man who had established a line 
of credit at a department store ex
pressed his great satisfaction at having 
done so as he said his wife reported be
ing accorded much better and more at-

was entitled to credit gave her a cer
tain standing and importance in the eyes 
of clerks who were far more obsequious 
in their attentions, while the unfortun
ate customer who paid cash had to stand 
and wait. There’s a good deal to it. 
Many a merchant follows the same rule 
and then kicks because he thinks it iui- 
uossible to put his business on a cash 
basis. The fact is that the people who 
lay their money down on the counter 
when a purchase is made are the ones 
who ought to have special attention and 
the best rates. The merchant who makes 
it an inducement to his customers to 
pay cash is mighty near the solution of 
getting rid of the charge system.

If you dun’t thoroughly believe in your 
business, don’t just think it’s about the 
only thing on earth worth toying with; 
better turn it over to your creditors 
while there is something left.

Try and do things a little different 
once in a while. We enjoy a vacation 
because it is a change, but prolonged 
it gets awfully wearisome. Getting out 
of the rut now and then, even though 
the old way lias proved successful, is a 
great relief to customers as well as the 
men who push the wagon.

There are salesmen—a good many of 
them, too—who believe success is large
ly the result of a volume of talk. The 
loud-voiced individual who comes into 
an office and stops all work by the noise 
he makes and his guffaws at his own 
cheap jokes is a nuisance, whose com
pany is nowadays simply tolerated and 
his noise doesn’t sell goods or prove at 
all convincing. Business right from the 
word go, transacted quietly but forcibly, 
no time wasted in story-telling and cheap 
jokes, brings the best and most lasting 
results.

At no time will extra push and adver
tising pay better than right now. In 
the spring people are generally pos
sessed of a buying mood if they have 
the wherewithal, and this year gives 
more than usual promise of a large, 
healthful trade before the -midsummer 
stupor possesses men. Get your share 
quick.

The baseball mania has again struck 
the country and a good many merchants 
groan. It’s a sport that while en
joyable and furnishing a healthful re
creation when taken in proper doses, 
brings trouble into many an office. The 
clerk who thinks of little else, who is 
always studying averages, percentages 
and other dope, and who is willing to 
secrifice business any time to attend a 
game, isn’t really of much value to an 
employer. Keep the place under your 
bonnet working on business first and let 
the amusements come in later and oc
casionally as a rejuvenator.—The Hust
ler, in Stoves and Hardware Reporter. 
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ANSWERS TO ENQUIRIES.
What is the best way to get along 

with a competitor who is unfair and 
makes misrepresentations, asks A. At
wood, Winnipeg.

Ans.—Act so gentlemanly, straight 
and neighborly that he will be ashamed 
of himself and he will soon treat you 
similarly. It never fails.

W. J. MeCart. general merchant. 
Avonmore, Ont., asks for the name and 
address of the secretary of the Retail 
Merchants’ Association.

Ans.—The secretary of the Retail 
Merchants’ Association of Canada is 
E. M. Towern. Ilis address is 21 Rich
mond St. West. Toronto.

J. Aiken, Toronto, writes: “I under
stood that the Retail Merchants’ Asso
ciation asked the government to make 
the legal weight of a bag of potatoes 
75 lbs. Has that been done?

Ans.—No, not yet. It is however be
fore the House now. and may yet be
come law before the House rises.

Toronto retailer asks: Can more than 
one man peddle from one waggon under 
one license in Toronto?

Ans.—Only one man can peddle under 
one license. Two or more can do so 
from one waggon but they must have 
separate licenses, and have their own 
numbers on the wagon. A peddler, 
however, may have a helper, who must 
have a helper’s license, but he cannot 
sell or deliver goods. He can only till 
up. weigh and drive the horse.

BUYERS IN TORONTO.
Among the buyers in Toronto during 

the week were : J. T. Broad, Wilfrid, 
Ont. ; Horace Davidson, Vnionville, Ont.; 
Win. Metcalfe, Berlin, Ont. ; T. B. 
Reeve, Markham, Ont.

RICHMOND, QUE.
May 12.—The volume of business being 

done is quite satisfactory', but collections 
are decidedly slow. There seems to be 
a general complaint of scarcity of money.

Farm products are being offered here 
at the following prices: Potatoes of 
different varieties are selling at 90c per 
bushel. Green Mountains are bringing 
$1 per bushel. Eggs, 17 cents a dozen. 
Dairy butter, 18 to 20 cents a lb. Maple 
sugar, is selling at 7 to 10 cents a lb., 
and syrup at GO cents to $1 per can.

One of our leading grocers, G. J. 
Jamieson has replaced one of his coun
ters with silent salesmen. He made the 
change about one month ago, and states 
that already they have paid him in in
creased sales, a part of the cost of in- 
stalation.

The season hereabouts, is very back
ward and frosts are a nightly occur
rence.

Miss Nixon who has been in the em
ploy of G. J. Jamieson, for over six 
years lias recently been married. Miss 
Nixon will be greatly missed by Mr. 
Jamieson and his customers, as she has 
proven to be a woman of exceptional 
business ability. All those who know 
her join in wishing her much joy and 
happiness in her new life.
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Canned Goods from Standpoint of the Retailer
Address Presented by Retail Grocer at Last Meeting of the 
Hamilton Retail Grocers’ Association—Corn, Peas and Toma
toes Treated—Changes Suggested From Present Conditions.

By J. A. McIntosh.

The articles I purpose dealing with 
under the heading of Canned Goods are 
corn, peas and tomatoes, and 1 purpose 
dealing with them from personal obser
vations as a retail grocer. In doing so 
I have no other desire than for the 
mutual benefit of canner and dealer.

It is through the retailer that the 
goods reach the consumer, therefore it 
is the retailer who receives the approval 
or disapproval of the consumer; and 
1 must say, to the credit of many con
sumers, they are as ready to express the 
merits as the demerits of the goods. With 
a country growing rapidly, its popula
tion spreading to the far north, its cities 
rapidly increasing, the vast western 
prairies tilling up, the manufacture of 
vanned goods is bound to become one 
of our greatest industries. I am told 
that our home consumption of canned 
goods is forty million cans a year, and 
there is no reason to doubt that within 
the next ten years the consumption will 
reach one hundred millions.

With these possibilities likely to exist 
the question may be asked, have our 
canned goods reached their highest 
standard, or have they attained the 
standard the public demands! from 
my observations of a few years I must 
answer in the negative. There is no 
reason why we should go to outside 
countries for our standard goods. I 
think our climatic conditions are sueh 
as to produce corn, peas and tomatoes 
equal to anything grown the world over. 
Then if the foregoing statements are 
true what is the existing cause of the 
'ow standard of canned goods! My 
belief is that instead of trying to pro
duce the best possible goods at a fair 
price, the object has been to produce 
lowest possible price and good accord
ingly.

A few years ago a ten-cent jam com
pound was the desire of the average 
customer: to-day they are buying more 
of the pure jam at double the price, 
which goes to show that the public are 
demanding a better quality of goods and 
are willing to pay the price. Many rea
sons may be given why our canned goods 
are not up to standard, but I will only 
mention two, viz., carelessness in putting 
different qualities of goods in the same 
case, and the poor quality of tin used in 
cans. I am not going to state how the 
products should be prepared to put in 
the cans, as I am not an experienced 
hand, and I think that too many of the 
unexperienced or careless kind are em
ployed in factories.

For the past three months I have 
made personal observations and enquiries 
about goods sold with the following re
sults. One woman who had purchased 
throe cans of corn expressed herself af
ter this style : One can was of a very nice 
rich color and sweet, another was much

darker in color and contained enough 
corn cob to fill the teeth of an elephant 
and the other can, while free from corn 
cobs, was off-color and not pleasant to 
the taste. Three cans of peas, the pro
duct of one canner, were as different 
as if put up in different countries. I 
have had many complaints from canned 
tomatoes. One brand, the production of 
a leading canner, was very unsatisfac
tory. The can itself was in perfect 
condition, bright and well tinned, but 
the contents were sour, which goes to 
prove that contents were unfit for can
ning and should not have been used.

If a canning factory expects to build 
up a trade on such goods thev are very 
much mistaken. Let me give you some 
idea how goods are advertised in a corner 
grocery. Four or five ladies are buying 
different articles and as a rule they are 
not backward in expressing their views. 
An actual conversation I heard was as 
follows. “Say, Mr. Mac, have you no 
other brand of tomatoes than the one I 
got from you yesterday; when Willie 
come in he smelt them sour at once."

1 told the lady I did not know what 
brand they were.

“I do not know the brand,” she 
answered, but she remembered the label 
and pointed it out.

The result was that those tomatoes 
were condemned at once. This is a com
mon occurrence and I am satisfied it is 
the experience of every grocer here. 
Now all these and many more, were 
cases where the cans were in perfect 
condition, which goes to prove that care
lessness must exist in putting the pro
ducts in the cans.

Inferior Tin Plate.

Then we have the paste used in put
ting on the labels and the quantity. I 
think if for no other reason than the 
carelessness in which the labels are put 
on cans that some canners’ goods should 
be declined.

The labels on British goods are al
ways put on smoothly and never will 
you see a rusted can from the paste 
used.

The second reason was poor tin in 
the cans. Whether from a desire to 
purchase the cheapest quality of cans 
or that the manufacturers of cans were 
getting the best of the canners I am not 
in a position to say, but many cans show 
a very poor quality of metal in their con
struction. In some places rust had 
gathered and if you took a penknife and 
scraped it you would find a small hole 
the size of a pin-head through which the 
air passed and soon the contents became 
bad.

It occurs to me that the same careless
ness exists in the preparation of the 
products as in the outside and visible 
portions of the cans. A person will oc
casionally notice in opening a case of 
goods that some of them are dinged 
not only on the sides but on the corners. 
In examining the case itself it is found 
to be all right—no break or any sign 
of any heavy substance falling against 
it. You come to the conclusion that 
these cans should never have been put 
in the case and you are buying them 
for No. 1 goods.
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Take some Canadian goods and almost 
invariably you will find enough paste on 
the seam of the label as should be used 
on the whole label. Consequently the 
can rusts and I am sure gives a bad 
impression to the customer.

I would like here to make a compari
son. During the past four years I have 
sold about three thousand cans of one 
brand of salmon. In that lot I had only 
two cans bad and that was the result 
of them being pierced by a nail. I wish 
I could say the same of corn, peas and 
tomatoes.

First, have all canned goods classified 
1st, 2nd or 3rd quality; the cans being 
stamped, stating the quality of the con
tents. Until such time as something of 
this nature takes place we may be com
pelled to suffer the same injustice as 
now. If a customer chooses to pay 
more for first quality we should be in 
a position to supply them.

But the canners say they make as 
good canned goods as are made in the 
world and ask what we are complain
ing about. I admit they do, and say 
that they make as poor as can be found 
anywhere and the good and bad are in 
one case. Divide them up, I say, and 
put them up as I suggested. If they 
have dinged cans let them put them up 
in eases and sell them as such. If the 
cans are badly rusted put them by them
selves and sell them as such and if they 
are sour before canning, then feed them 
to the pigs and suffer the loss.

I often wonder how it is that manu
facturers of canned goods do not use 
more precaution in putting cans in cases. 
If I were putting them up I would have 
a sheet of absorbent paper at top and 
bottom of box and between the rows. 
This would absorb the moisture and keep 
the cans in better condition.

A word to the retail grocer—myself 
included. Let us in the near future 
have a conference of all the grocers in 
the province and make our demands. 
Let us say what we must have. We 
should be in a position to make some 
demands if we wish to accomplish any
thing. The canners meet and exchange 
ideas; so let the retail grocers meet and 
have a united conference on all matters 
pertaining to the welfare of the retail 
trade.

And now a word in conclusion. When 
I started to prepare this paper I had 
no idea to give it the consideration that 
I did. I had a desire to obtain all my 
information from outside sotirces but 
I came to the conclusion that better re
sults would be obtained from personal 
observations and trust that anything I 
have stated or observed may be to the 
best interests of the Canadian canners 
and for the welfare of the retail grocer.
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The Running of a Trade Paper
By J. C. Freund, Editor Music Trades.

Its Direct Appeal to the Special Interests of the Subscriber 
Dealt With—Trade Journals From the Standpoint of the Ad
vertiser—The Golden Rule for Business Men—Suppression of 
News Condemned.

When a business man takes up his 
daily paper at the breakfast table, or 
before going home buys an evening 
paper or two to read on the way, or af
ter his evening meal, what does he expect 
to find ?

He will tell you, at once, that he 
expects to find the “news of the day” 
in the political, business, linancial, and 
perhaps social and amusement worlds. 
He will perhaps tell you that he is not 
much concerned with the reports of 
crimes or accidents—but only glances 
at the headlines of such ; that he reads 
the departments in which he is parti
cularly interested ; that he is some
times attracted to the editorial page ; 
that, perhaps, if he has been to a 
theatrical or musical performance, he 
will read the criticism of it to see 
whether the views of the critic agree 
with his own.

But if he were asked to sum up, in a 
word, why he takes these papers, he 
will tell you, “Because I want to read 
the news of the day, as every intelli
gent man should.”

If you will go on and ask this busi
ness man how he expects this news to 
be given, he will tell you that he ex
pects it to be given fairly, dispassion
ately, without being colored ; that he 
is interested, indeed, more in facts than 
in opinions ; that if he has the facts he 
is able to form his own opinions.

If you go on and inquire further, and 
ask him how he supposes the news is 
gotten for publication, he will say, 
that while he has no intimate acquain
tance with the organization and general 
machinery by which newspapers get the 
matter they publish, he supposes that 
some of it comes from news associa
tions, some from correspondents, some 
of it is collected by reporters, some of 
it is taken, perhaps, from other papers; 
and that, then, there is an editorial 
staff, which comments on the news, and 
there will also be the departments which 
take especial account of social and 
musical matters, which review books, 
which write articles on the financial or 
business situation.

Finally, ask him how he supposes the 
papers live, and he will probably reply, 
if he is a fairly well-informed and intel
ligent man, that he presumes it is by 
publishing matter which gives the paper 
a large circulation, sufficient to induce 
advertisers to advertise in it, and so 
give it revenue to pay its expenses and 
a living profit.

Is it not curious that this very busi
ness man whose attitude to the daily 
papers he takes up is so eminently fair, 
considerate and intelligent, should take 
sometimes an entirely different attitude 
when it comes to his trade paper, es
pecially if he is a man of large affairs, 
the head of some establishment of 
standing, influence and extended busi
ness connections ?

This change of attitude, however, is 
natural, and can be accounted for 
though it is, at times, unjust to the 
trade paper.

The reason why the business man will 
view the trade paper from an entirely 
different standpoint to that from which 
he views his daily papers, and maybe 
such weeklies and monthlies as he also 
takes, is because the trade paper deals 
with the especial interests which affect 
him ; and he, therefore, views the trade 
paper not from the general standpoint 
that he views his daily and other papers 
but from the point of his own particu
lar, special interest. And when that is 
in any way affected, especially adversely, 
he is apt to become critical, even hos
tile, and judge the trade paper on en
tirely different lines from those on 
which he has always judged the dailies 
and other papers that he reads.

It is for this reason that, in times 
past, we have seen so many heads of 
eminent houses not satisfied till they 
owned an editor, or practically owned 
a paper, and possessed what has come 
to be known as “a house organ.”

In the earlier days of industrial or 
trade paper journalism this condition 
was accepted, so that at one time in 
the musical industries we had a number 
of papers of more or less ability and 
worth, each known to be controlled by 
some large house and practically pub
lished in its interests. The result was 
often detrimental to the standing of the 
trade press, for When controversy ran 
high, and large interests were involved, 
it was no uncommon thing to see a 
paper coming out with vicious attacks 
either on the personality of the members 
or on the interests of some prominent 
house, or even attack an artist of re
nown—attacks unquestionably inspired 
by the concern whose “organ” the par
ticular paper was.

This condition was also, in a measure, 
reflected in the business and political 
world. So that we had many papers, 
even of standing, which were virtually 
nothing but the organs of a political 
party, or of local politicians, or of cer
tain business interests.

As time went on, however, and the 
press, through increasing prosperity, 
was enabled more and more to win its 
liberty, and also because people got to 
be sufficiently intelligent not to be in
fluenced by papers that were always 
biased in favor of some one person or 
some one interest, the house organ, 
whether in trade journalism or general 
journalism, began to lose ground, till 
now it is only seen here and there, in 
spots, and has but limited circulation 
and exceedingly little influence.

To-day the papers, not only the great
er and broader field of journalism, which 
are acknowledged to be powerful and 
to have large revenue and to make good 
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profits, are those that are known to be 
absolutely independent, which have no 
price at which you can buy their favor, 
and certainly no price at which you can 
buy their silence ! The same is true in 
the industrial world, and it can be 
stated in all fairness that in the musi
cal industries to-day the only papers 
that command any respect, have any in
fluence and large patronage, are those 
which are not merely run on reputable 
lines, but are known to be absolutely 
independent of any special influence 
whatever. So that each concerns feels, 
in doing business with such papers, that 
it will get not only an equivalent for 
the money it spends, but fair treat
ment ; that it will not be exposed to 
attacks, open or covered, which may be 
instigated by some rival house.

Some Advertisers’ Views.
While in a general way, therefore, we 

may say that the conditions with our 
great journals, as well as with our prin
cipal trade papers, have radically 
changed from what they were even "a 
few years ago, there are still some men, 
men of eminence and standing, who ap
pear to refuse to accept the situation, 
and so make it exceedingly difficult for 
the editor of a trade paper to perform 
his duties with conscientiousness, and 
at the same time hold their good will 
and such business as they may be will
ing to give.

These men appear to believe that when 
an advertisement, especially one of any 
size and value, is given to a trade paper 
it carries with it not alone such sup
port of the interests the advertiser has, 
but further, a certain aggressiveness 
against opposing business interests, an 
ever ready disposition to suppress the 
news or color it, if the news is in any
way in conflict with the business inter
ests of the advertiser.

It is but fair to these men to add- 
that this viewpoint of the advertiser 
is taken by men in other lines of busi
ness, for the reason that the advertiser 
has come to realize from the conditions 
under which papers are published, that 
he really represents a large part of the 
cost of the publication, as well as its 
profit. This naturally results from the 
fact that all papers to-day arc sold at 
a price which would not, in the great 
majority of instances, pay for the paper 
that is used, not to speak of the other 
large expenses of publication in the way 
of composition, printing, pictures, mail
ing, salaries of editors, reporters, rent, 
insurance, traveling expenses, the heavy 
cost of telegrams and other bills—and 
so these men, being large advertisers, 
have come to regard a paper, not merely 
as an aid to their business, but as a 
servant.

Correction After Suppression.
I shall endeavor, briefly, to show that 

this attitude is not only wrong from 
an ethical standpoint, but is a mistake 
from a business standpoint.

In the first place, it should appeal to 
men of intelligence that the moment a



THE CANADIAN GROCER.

,7.

paper deviates from the straight path 
in the way of presenting news matter, 
the moment it suppresses news, takes 
news or fixes news, it must begin to 
lose the confidence of its readers. When 
it does so, it must begin to lose circu
lation, and inasmuch as the advertiser 
is practically after circulation all the 
time, where is his gain if the papers in 
which he advertises, instead of having a 
large and growing circulation among 
readers who have confidence in them, 
have only a restricted circulation among 
people who never know whether what 
they read is to be believed or not ? And 
if this will apply to the daily -press, 
will it not apply with vastly increased 
force to the industrial or trade press ?

If a trade paper is so under the in
fluence of its advertisers that it never 
dares print anything except matter of 
the most colorless character, what will 
be the result ? A large force for good 
will be reduced to a condition of use
lessness and imbecility, for the plain 
reason that it will not take the readers 
of such a paper very long to find out 
that it has no soul of its own ; that 
not alone arc its statements to be re
ceived with a large amount of reserve, 
but that, furthermore, it cannot be re
lied upon to give the very information 
which the readers expect—just as much 
as the man with his daily paper expects 
to get the news when he takes it up— 
and why should a man be eager to get 
in his daily paper every rumor of im
pending changes or important happen
ings in the political, financial or gener
al business world, and yet deny the 
right of the trade paper to print what 
he will brand as “mere trade gossip" 
when it affects his interest, which so- 
called “gossip” is in the majority of 
cases founded on fact ?

At this point let me say a word or 
two on the subject of suppressing news. 
It is fatal to all concerned for the news 
is sure to get out, and just as surely 
in garbled form. Then columns of ex
planation or correction are necessary to 
the interests involved, while the editor 
has failed to fulfill his function and has 
probably been beaten by his competi
tors.

The Golden Rule.
Here is the golden rule for business 

men.
If anything happens of importance, 

give the news to your trade press. Then 
it will be published as you wish it pub
lished and it should be published, and 
not, perhaps, as your competitor wishes 
it published.

If a combination is made and large in
terests all over the country arc in
volved, call in your trade papers. Be 
frank ! Tell them your future policy ; 
through them take the trade into your 
confidence, and so disarm your competi
tors, who are certain to misrepresent 
you if you give them the chance.

Remember always that publicity is a 
force which, rightly used and directed, 
is of inestimable value, and it can nei
ther be evaded nor avoided, neither 
faked nor fixed. Remember this is the 
age of publicity, whose light beats upon 
the throne of an F.mperor as clearly 
and boldly as it does upon the hearth 
of the humblest peasant. Remember, 
finally, that an editor can as little muz- 
zl.le the truth as you can !

This brings me, logically, to endeavor 
to define the position of a paper which

is entitled to have readers and also to 
have the respect of such readers.

And here I do not think I can bring 
any argument which will be more apro
pos or forceful than the rules and regu
lations laid down by the Post Office.

As is generally known, under the law 
relating to the mailing of postal mat
ter, newspapers and regular publica
tions are carried at a flat rate of i 
cent a pound, which, in many instances, 
of course, where large distances have to 
be covered, does not pay the cost of 
transportation. But the Government be
lieved that in establishing this low rate 
it was aiding an educational force, as 
well as an industrial and commercial 
one.

Under this system, as those know 
who have kept in touch with postal af
fairs, some serious abuses grew up, 
which I will not refer to here further 
than to say that many publications were 
issued, not for the sake of the readers, 
but simply for the sake of securing ad
vertising. So that finally the postal 
authorities were forced to inaugurate 
certain drastic reforms, to accomplish 
which it had to lay down not only 
rigid rules and regulations, but certain 
principles.

Of these principles, the main is the 
declaration that any periodical, to be 
entitled to the post office franchise— 
that is, to the right to be sent through 
the mails at $ cent per pound—must 
be primarily published for the reader. 
Having obtained readers, it may then 
get all the advertising it likes, but it 
must first show that there is a legiti
mate demand from readers who are 
willing to pay its price per copy or to 
subscribe to it.

And to-day before a paper can secure 
from the Post Office authorities the 
right to the postal franchise the pub
lisher must go to the postmaster of 
the city or district in which his pub
lishing office is located and present ab
solute evidence that his paper has se
cured sufficient bona-fide circulation to 
make it a legitimate enterprise.

With this fact and condition in view, 
if there is any one thing that follows 
absolutely, it is that the first duty of 
the publisher and editor of a paper is to 
his readers, so that to hold their good 
will, their respect, to increase their 
number, the editor and publisher must 
at all times be guided by what will ap
peal to them, and also satisfy them.

Large Circulation Needed.
Now, what does this general principle 

mean, when it comes to be applied to 
the conduct of a trade paper ? Surely 
it means that the trade paper must be 
so run that it will secure a relatively 
large circulation among the people who 
are interested In the news of their par
ticular industry.

In the case of the musical industries 
these will, of course, principally be the 
jobbers, dealers, traveling men, sales
men, and also the manufacturers and 
supply houses.

Bv securing such readers, winning also 
their approval and respect, a valuable 
advertising medium is created, and the 
manufacturer, the supply man, the job
ber, can with confidence place his an
nouncements in such a paper, for the 
reason that he will get results—that is, 
!* his goods are all right, his business 
methods are all right, and he knows 
how to word his advertising.
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But without readers of the character 
described, without their confidence, such 
a paper can have but very restricted 
circulation and little, if any, influence, 
and, therefore, as an advertising med
ium it must be practically valueless.

As we know, we have several papers 
in his trade which make little or no 
effort to get the news and take no pains 
to secure subscribers. What is the re
sult ?

Some exist because they are virtually 
house organs of various concerns, which 
still believe that it is to their interest 
to support such sheets. Others secure 
business by reprehensible methods, 
which have brought the editor and pub
lisher of one sheet, at least, continually 
under criticism, many times into the 
courts, and have secured for him such 
a reputation as no honest man would 
care to carry.

From the foregoing it should certainly 
be clear to fair-minded men that no 
trade paper can claim to fill its function 
and certainly no trade paper can claim 
to meet the requirements of the Post 
Office, which is primarily published to 
subserve the interests of any one house, 
or which so caters to its advertisers 
that it is at any time willing to sup
press the news or so arrange the news 
and its policies as to suit the interests 
of its advertisers.

Indeed, there is absolutely only one 
safe path for the editor of a trade 
paper, and that is, give the news—al
ways, of course, with fairness and cour
tesy, but always without fear or favor, 
for the trade paper editor who is afraid 
of an advertiser is a lost man. He is 
certainly lost so far as any usefulness 
is concerned that he may be to the 
industry he claims to represent, or, for 
that matter, to any person in it.

The trade paper editor must at all 
times be prepared to meet injustice, and, 
in some cases, even attempts at coer
cion. But there are, of course, ways 
and means to meet such issues. They 
can be met firmly, yet courteously.

The Question of News.
It would be unfair, in a discussion of 

this kind, not to admit that there ex
ists in the large world, as well as in 
the more restricted world of a particu
lar industry, a considerable difference of 
opinion as to what is really “news.”

There are papers which restrict the 
news of crimes, scandals, on the ground 
that extended publication of such mat
ter does not serve any healthful pur
pose. I will admit, personally, that 
matter of this kind often comes to me. 
It is not taken up, because, while in a 
sense it may be “news,” still such mat
ter has no place in a business paper.

I will further admit that there are 
many times when men representing 
houses of eminence have considered it to 
be my duty to take a certain editorial 
position, and when I have taken it I 
have found that that position has not 
been upheld by the sentiment of the 
trade at large.

Let me give a practical instance of 
what I mean, by saying that sotr« 
time before the panic a number of man
ufacturers considered the time ripe for 
some articles urging on the dealer the 
necessity of being prepared for a rise of 
the prices of the pianos, and other mus
ical instruments, owing to the greatly 
increased expense of doing business, the
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An Editorial
From Business Philosopher and Salesmanship

What is Your Greatest Asset, Mr. Business Man Î
Is it your stock o$ goods or the cash you have in the 

bank, or what is it f
This question was asked a retail merchant the 

other day and he finally agreed that the “what is it” 
is the customers, the buying clientele of his store.

He saw the point, that if by any possibility all of 
the customers of his store should be destroyed at once, 
his big stock of goods, even though that stock were all 
paid for, would not be worth fifty cents on the dollar.

There are two classes of men in charge of stores : 
One we could call merchants ; the others are just store
keepers.

The merchant is coming to see more and more clearly 
that business building is the thing, and that business 
building is the art of making each customer a repeater 
—and, not only that, but of making him the first link 
in an endless chain to bring more customers. He is 
coming to see more and more clearly that the square 
deal pays and that real service to the customer is the 
key to the situation.

Consider the most important article you sell, and that’s tea. 
It is the master business builder.
You want to sell the tea that will give most satisfaction, that 
will bring back your customers and their friends asking for “the 
same tea.”

R.6Cl Rose T'est will bring more customers to your 
store than any other tea on the market—and it holds them, too.

Try Recommending It for a While
3 Wellington St. E.

Toronto, Ont. I 
315 William St.

Winnipeg, Man.
Branches T. H. ESTABROOKS

St. John, N.B.

raising of rents and insurance, the in
creased cost of supplies, and notably 
the greatly increased cost of labor, due 
to the increased cost of living.

After these articles appeared—and they 
were commended by many men whose 
good opinion I value—a number of deal
ers thought that the articles were ill- 
timed ; that a trade paper should not 
take such a stand at all. These dealers 
thought that prices were high enough, 
and that it was most difficult to make 
a profit with prices as they were, not 
to speak of having prices raised still 
higher.

An Editor’s Position.
This induces me to say that an ex

perience of over a generation in the 
conduct of trade and other papers has 
brought me firmly to the conviction 
that the editor of a trade paper should 
confine himself, as much as possible, to 
give the news fairly and to making 
such intelligent comment upon the news 
as shall be for the best interests of the 
industry as a whole ; and that he should 
refrain, as far as possible—even when 
his intentions may be most honorable— 
from pursuing any policy which, while 
it may be to the benefit of a large and 
influential portion of his readers, is 
likely to bear heavily upon others.

I will add here that I have also be

come convinced that a paper is not the 
conservator of the morals of the trade, 
for the plain reason that such censor
ship has so easily led into abuse of 
power and privilege in times past. If, 
for instance, the advertising of any 
house offends its competitors, the com
petitors should rise up in protest, then 
let the editor record the fact of their 
uprising, rather than take from their 
plain duty by himself undertaking the 
role of censor at their instigation.

There are many in the trade—dealers 
as well as manufacturers and others 
who, naturally, consider it easier to 
strike an offending competitor through a 
trade paper editor than to go to a law
yer if they think they have been badly 
treated, and pay considerable money to 
secure protection or recover a loss.

Herein the courts come to the assis
tance of the editor, and by many deci
sions show that he is not there to take 
the place of the law—nor, outside the 
accepted liberty of the press, is he call
ed upon to right a public wrong ; that 
society has provided courts and meth
ods of legal procedure for such condi
tions. Hence, if a man in the trade has 
suffered a wrong at the hands of an
other, he should not rush to his trade 
paper editor for help—and if he does 
not receive it denounce the poor editor 
—what he should do is to consult his
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attorney, bring suit, and then it is the 
part and duty of the editor to give the 
news that such a suit has been brought. 
But in giving this news he must be 
careful that both sides of the contro
versy are given an equally fair show.

Difficulties Met With.
I will not here go into the many diffi

culties which beset a trade editor who 
has some regard for his profession, for 
his position, some self-respect, and also, 
to be frank, a fair desire to please those 
who are his supporters, except in so 
far as to allude to one tendency on the 
part of some members of the trade 
which tries the editor’s patience sorely. 
This tendency is to deliberately mis
quote what has appeared in a paper, 
and demand explanation or retraction— 
or to impute to a paper something 
which never appeared in it at all, but 
was published in some other paper.

Of the first, let me give an instance 
which has just come under my notice. 
There has been some difference in a 
large city between the manager of a 
house of great standing and other deal
ers in the city who had formed an as
sociation.

A report of the difficulty between 
these various gentlemen appeared in 
this paper and aroused some criticism. 
A member of the association of dealers

m te
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has written to the paper, desiring cor
rection, and in his letter asserts that 
we had printed that an attempt had 
been made to “coerce” the dealer in 
question to join the association of other 
dealers.

Now, what this paper printed was 
that the association had endeavored to 
“enlist” this particular dealer in its 
work and had failed.

I submit to fair-minded men that 
there is a very large difference between 
stating that an association had endeav
ored to coerce a man and in stating 
that it had endeavored to enlist him.
1 could give many similar instances 
which have been the cause of much 
trouble, which, however, was easily 
allayed when the printed page was pro
duced and it was shown what the paper 
had printed, instead of what the parti
cular individual thought it had printed.

With regard to the second cause of 
trouble, the imputing to a paper of 
something which had appeared in an
other sheet, it is not long ago since I 
was angrily accosted by a prominent 
member of the trade, who demanded to 
know why a certain paragraph had ap
peared, which, he said, was wholly 
false, del riment al to his iiouse’s inter
ests and had evidently been inspired by 
malice.

1 promptly repudiated the charge that 
malice inspired anything that appeared 
in this paper, and challenged the gen
tleman to produce the incriminating 
item. We went to his office ; he hunted 
through several issues of the paper. He 
could not find it, till his clerk informed 
him that the item in question had not 
appealed in this paper at all, but in 
another.

On that, to justify his anger, hr 
launched into a general denunciation of 
the trade press—though 1 must admit 
that later on, on cooling off, he wrote 
me personally a very kindly letter of 
apology.

If I have any ulterior purpose in writ
ing this article, it is—while admitting 
that there have been many grave evils 
connected with the trade press in times 
past, and that some of these evils have 
been scotched, but not killed—to ask the 
members of the various industries to 
be fair to the trade press ; to view it 
from something like the same point of 
view that they do the daily and other 
publications they are accustomed to 
take and read ; to be sufficiently just as 
to realize that the trade press is a 
most valuable adjunct to the industry— 
as would be appreciated within twenty- 
four hours if all the trade papers were 
wiped out to-morrow—and to realize 
that, as there will be trade papers, 
these can have no influence, and there
fore, no usefulness, unless they are run 
on those simple principles, and which 
principles arc the result of generations 
of experience, and represent certainly 
the convictions as to the best methods 
to be pursued of the leading journalists 
of the country, dead as well as living, 
of whom we have every reason to be 
proud.

FOR SALE.

rRONTO GROCERY FOR SALE Owner of old 
established corner grocery is ictiring. Would sell 
stock and building. First class location. Apnl\ 
Bo* 310. CANADIAN GROCER.

A NOVA SCOTIA WINDOW.

Biscuits and Confectionery Displayed 
by an Amherst Grocer.

The window shown in this illustration 
is one recently produced by Frank 
Loughrey, the “Olympia,” Amherst, N. 
S. Biscuits are prominently and ar
tistically displayed wiili some fruit, con
fectionery, pickles, etc.

The feature in this window is the neat
ness of the arrangement. It is usually 
wise to display a particular line of goods 
separate from others, and in this re
spect the window might have been im
proved. Too many articles shown at 
one time have the tendency to detract 
the attention from the particular one 
which the grocer is anxious to sell.

Window dressing is rapidly becoming 
a science and a recognized good adver
tisement to the retailer, so that if mer
chants nowadays expect to reap suc
cess in their towns they must have not 
only attractive and neat windows, but 
si ore fronts which also are attractive.

the store than all the price-cutting, fake 
premiums, and sham lotteries put to
gether. A grocer must gain the con
fidence of the people, if he expects to 
succeed, and this he can only get by 
being strictly truthful and fair to his 
customers, and he cannot be fair unless 
he sells, as far as lies in bis power, 
the very thing the customer should buy.

It is often said that it is no trick 
to sell a person a thing he wants, but 
it lakes a salesman to sell a thing he 
does not want. This may apply to some 
things but it is not good salesmanship 
in a store where you expect to hold 
your trade. We are passing through a 
crisis. The retail trade is suffering 
from various sources and is threatened 
by unhealthy methods, and in order to 
hold our own and continue to provide 
the public with the convenience they 
require and appreciate, we must get out 
of the old rut and give better service, 
and to do this we must learn more about 
the business.

All leading grocers are seeing the 
necessity more than ever of an aggres-
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A Window Display Show in the Olympia Store in Amherst, N.S.

A handsome background to a window 
and seasonable goods in the front make 
splendid combinations, providing there 
are not too many varieties.

WHAT SALESMANSHIP MEANS.

Reader Believes That Grocers Should 
Sell Goods That the Customer Needs.

(By a Retail Grocer.)
An article appeared on page 52 of 

The Canadian Grocer of May 7 in which 
the writer hit upon an idea in sales
manship which should attract attention 
and lead to good results. The idea I 
refer to is Iliât a good salesman “must 
lead and direct his customer to buy the 
right things at the right time.” This 
is a matter that seldom occurs to a clerk 
and yet it is of such vital importance 
that neither he nor his employer can 
afford to overlook it. It becomes more 
apparent every day that good intelligent 
service on the part of the grocer or 
any retailer, is appreciated by the puu- 
lic, and will add more to the success of

sive paper which is not afraid to at
tack all kinds of small underhanded 
methods, and to advocate clean, upright 
and good service to the people. There 
is no man who should stand higher in 
the estimation of the people than the 
man who knows how to conduct a re
tail store properly, and secure the con
fidence and respect of his customers. I 
do not take a pessimistic view of the 
situation.

The chances of the retailer are as 
good as ever but they have to wake 
up and adapt their methods to the 
growing changes in the demands of the 
public. Not many years ago every girl 
got a fairly good training in housekeep
ing, but now many of them are doing 
office work and when they get married 
they do not know what, or how to buy 
and it is right here where the grocer 
should help her honestly to buy what 
she needs.

If he learns to do this he will suc
ceed, he can afford to be cheerful and 
will command the resnect of his cus
tomers.
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How to Reach the ' of the West
The best way to get your goods on the Great Western Market is to have them 
introduced by the largest brokerage house in Canada.

Our claim to this distinction is undisputed. With track warehouses 
at the three main centres of the West - WINNIPEG, CALGARY and 
EDMONTON-our facilities for distribution throughout the entire 
Western Provinces are positively unequalled.

Our knowledge of the market and our warehouse and distributing facilities are 
at the service of all reliable manufacturers and shippers who wish to get their 
goods placed with dealers throughout the West.

NICHOLSON & BAIN
Wholesale Commission Merchants and Brokers

WINNIPEG CALGARY EDMONTON

Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
128 William Street Wt NEW YORK CITY

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIA

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker 

141 Bannatyne Ave., East

R. B. Wiseman & Co.
S23 Bannatyn.'* WINNIPEG, MAN.

Warehousemen, Forwarding Agente and 
Wholesale Brokers

We make a specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in
terested, we will gladly furnish you with a list of satisfied 
customers.

Reference—Bank of Ottawa, Winnipeg

COUNTER.
CHECK

“Get The Best” BOOKS
LOBLAW CREDIT SYSTEMS

The CARTER-CRUME COMPANY, Ltd
TORONTO and MONTREAL

9212
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Lard Essentials
PURITY RESULTS PRICE

First principles are none of them forgotten in

“EASIFIRST” Lard Compound
Made under Government Inspection

It will wipe out your Lard Worries

LET US SHOW YOU

GUNNS Limited
WEST TORONTO ONTARIO

-ON Ar

EASIFIRST'

EXCELS

LARD
There is a shortage in the Lard 
Market. The price is higher than 
we have known it, but notwith
standing the high price, we are 
unable to keep up with the demand 
for our Pure Lard. The people 
know a good thing and will have it.
Besides Pure Lard, we make ex
cellent Lard Compounds. These 
are sold at very much lower prices 
than Pure Lard. If you are in
terested, write us for particulars, 
or ask our Salesmen about them.

F. W. Fearman Co.
UMITED

HAMILTON, CANADA.

Every
Man, Woman and 
Child in Canada

Knows

REINDEER
It stands for the Purest, Richest 

Condensed Milk.
It carries the most Businesslike 

and attractive proposition.
It will pay you to get it.

Tki True Coiiiisit Milk Co., LM., Triro, N.S.

Gambling
We are buyers of

EGGS
Correspondence invited

Next week we will talk of some
thing that is not gambling

The Wm. Ryan Co.
LIMITED

70-72 Front St. East Toronto
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Produce and Provision Situation of the World
Pork Packers Want More Hogs—Development of Home Con
sumption Desirable—Butter Production not Large—Low Stocks 
of Cheese in England.

Mure hugs is the constant cry of the 
pork packers. Even the unusually high 
figures will not make them grow fast 
enough. The Canadian demand is ac
tive, and while there is also an export 
demand, very little is left after the 
home market is supplied. According to 
the prevailing idea the value to the 
country only comes in when an article 
is exported. That this is the opinion 
may be inferred from the fact that so 
much more attention is paid to the 
goods we export than what is consumed 
at home. The farmers think it is a ter
rible thing tihat we do not export mure 
stuff. Do they think that we would be 
better off, if our people were not allow
ed to use it, so as to enable the country 
to export more? Which would be the 
more economical thing to do, feed a 
man in England and have the money for 
the food returned, or let the man come 
here and feed him here, and keep the 
money for his food? We would not only- 
in the latter case have the same money, 
but we would also have the producing 
energy of the man. Is it, therefore, good 
policy to neglect the home market at 
the expense of the foreign? We are al
ways trying to encourage immigration, 
but if people are worth more to us to 
feed them in another country, why bring 
them here Î Our packers deserve a great 
deal of credit for creating such a good 
home demand through the excellent 
quality of their products.

Reports from England state that na
tural conditions have been against a 
large butter production yet. Ireland, 
however, has got to work and creameries 
vie with factories for precedence on the 
market. But the sum total of the ef
forts of these isles is at present not 
great. Making hay while the sun shines, 
the Danes have put up the price for cur
rent transactions, but while this 'has had 
the undoubted effect of steadying mat
ters somewhat, other sections of the 
market have not exactly responded, as 
the spring make is too imminent. The 
colonial supply is not too much for the 
demand that exists for the supply, and 
the market may 'be called steady all 
around, with the outlook for lower figures 
when the make here and on the contin
ent expands. There is an improved de
mand for Australian and New Zealand 
butter, and more business has been 
transacted in the east, west and south 
of England. The north still clings to 
the old-fashioned cask butter, and the 
newer package goods find a slow sale 
there.

Cable advices from England state that 
stocks have got very low and the amount 
on hand at the docks is now only 40,000 
boxes, and that we are likely to have a

cleav-out before the new arrivals come 
in. The demand has woke up a bit dur
ing the week, and buyers have shown a 
willingness to submit to present prices, 
though any increase in rales would ap
pear likely to be met with a decline in 
buying. English has advanced until 
Cheddars are now up to 76s for finest. 
New Zealand is competing strongly with 
Canadian. Brokers on this side claim 
that the demand for Canadian cheese 
cannot be met, as the Englishmen are all 
in a hurry, being short sold.

MONTREAL.

PROVISIONS.—There is no change in 
the market for live hogs, prices being 
steady under a good demand, and sales 
of selected lots were made at $8.25 to 
$8.35 per 100 lbs. weighed oft ears. In 
abattoir fresh killed dressed, a fair 
trade was done at $11.25 to $11.50 pet 
100 lbs. The market for cured meats is 
quiet ami unchanged.
Compound L»rd—

Tierces, 376 lbs................................................... 0 09
Parchment lined boxes, 50 lbs......................... • 09f
Tubs. 50 lbs........................................................ 0 o9*
Woodpslls.801bs.net.............................. .... 0 09*
Tin pslls, in esses.............................................  0 i9

Heavy Usnsds short cut mess pork, in bbls.. .. 35 00 38 60 
Selected heavy Osusds short out clesr boneless

pork........................................................ Si 00 34 60
Very hesvy clesr pork............................................. 35 6u
Piste beef, 100-lb bbls............................................ 7 75

" 800 " .............................................. 16 Ui
" 800 " .............................................. 13 00

Pure Lard—
Tierces, 376 lbs................................................... 0 13i
Boxes, 60 lbs., grsined....................................... 0 13*
Tubs, 60 lbs., ••   0 13*
Psils, wood, 30 lbs., psrehment lined................  0 131
Tin pslls, 30 lbs, gross......................................  u 13*
Osses, tins, 10 lbs. esch.....................................  0 13#

•• " 6 " ....................................... 0 18$
" - 8 "   • 14

Dressed hogs, fresh killed.............................  10 50 10 76
" " Msnitobs ............................... 10 10 10 35

Country dressed ............................................ 9 03 9 5J

BUTTER.—The market has broken 
badly, and is now down around a work
able basis, but is still unsettled, and un
til it can be seen how supplies will be, 
it would be difficult to predict the 
future. The recent rains may retard 
production. Fresh rolls arc in good de
mand, at slightly reduced figures. Stocks 
of fall creamery solids, are about ex
hausted. Receipts for the season, since 
May 8, have been 5,30!) packages against 
1,727 packages for the same season of 
last year.
Fresh creamery prints............................................ 0 22*
Fresh creamery, solids, lu.........................................  0 23
Dairy, tubs, lb.................................................. 0 14 0 16
Fresh Urge roll................................................ 011 0 17

CHEESE.—The market for cheese is 
higher in the country owing to short 
sales. Dealers do not anticipate as high 
a range of prices this year as last, but 
they will probably remain firm for two 
or three months. Export stock is going 
forward freely. Receipts since May 1 
have been 11,511 boxes against 21,004 
boxes for the corresponding period of 
last year.
New cheeee, ,r-e .....................................  0 .21 0 12*

“ twine.............................................  0 111 0 ll
Old oheeee, lerge .................   • 154 0 16

" twin................................................. 0 161111
»m»U..............................................0 151 0 16

EGOS—The market is weaker and
supplies from the country continue very
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free. Packers are beginning to feel that 
present prices are dangerous, and are of 
the opinion, that nothing but loss stares 
those in the face who store now. The 
large packers have reduced prices, at 
least one cent in the country and will 
stand out, rather than take the eggs at 
any higher prices. At the present time 
quotations are from 2 to 3 cents higher 
than at the same period of last year.
New laids ................ .............................................. 0 12 0 121

HONEY.—There has been an enlivened 
demand for white clover comb honey, 
during the week. Buckwheat and clover 
lines are unchanged and in small de
mand.
White olover comb houoy......................................  0 18 0 15
Buokwhest, extracted—..................................... 0 Ô8 9 01
Olover, strained, bulk, 80 lb. tine ...................... 0 10 • 19

TORONTO.
PROVISIONS.—The hog market keeps 

firm and the highest prices are well 
maintained. There is no advance in 
cured meats, but the demand is good 
and business brisk.

i.uug ule#r uatxrn, oer lb............

Bkoa breakfast bàôon, per iu 
bsoon, per lb. 

it name, per lb.

0 13

0 17*

38 60 84

0 IS 0 13*
0 13* 0

Fresh e . ... u 88 0 36
9 81

.... 0 23 0 15
0 30

.... 016 6 17

.... 0 17 0 18
0 16

Seavy meee pork, pet bbl........................ 30 00 21 Od
lort out, per bbl.... ------------

Lard, tilroee, per lb..

" Kawounda per l"t ............................... I 084 0 L
Dressed hogi....................................... ........ 10 U0 10 50Lire hog, fob................................................ 7 25 7 50
BUTTER.—Butter is a little easier, 

but the best quality is all wanted at 
last week’s quotations. There is still 
too much poor stuft in the market. Best 
brands of fresh creamery are selling for 
23c. to 25c. and some special lines, even 
as high as 27c. In view of the fact that 
grass butter will soon be on the mar
ket, the butter which is coming in now- 
will not be allowed to accumulate, and 
to keep it from doing so prices are like
ly to go lower.

................................... ............................................. “ " ‘ * n

Farmers’ separator b itter... ______
«>»âry prints, chOiQe...................................... 9 19
Ordinary prints 
Large rolls ...
Baking butter.......................... ..... .....0 13

CHEESE.—The market is firm, with 
an upward tendency. I here is very little 
old cheese left, and the supply must de
pend almost entirely on the new make. 
In view of the high prices of almost all 
other food stuffs, it is not likely that 
cheese will be any lower for some time.
Cheese, large, prime ....................................... 0 14 0 L *"■■lid

MAPLE SYRUP.—This article is prac
tically all out of the hands of jobbers, 
and therefore very little doing. Prices 
are the same as last week.
Map e sy.u,, in bulk, imperial gallon................  0 90 1 00

•' “ in tins. M “ ................. 1 05 1 10
11 sugar, perl-)......................................................  0 09

POULTRY.—Spring chickens are now- 
arriving in small quantifies, weighing 
from 1J to 2 lbs. each and arc selling at 
40c. a lb. Poultry on the whole is quiet 
with prices high.
Early spring chicken, allse per b...................... • ■ 0*5
Young chicken, dressed, per lb............................0 15 0 *0

•• •• alive, per lb................................ 0 14 6 IT
Hens, per lb., dressed............................................  0 13 111
Turkeys per lb., lerge.............................. ......... «8? •

“ medium young.......................................... 0 2« 0 80

EGGS.—Egg packers would like to
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buy eggs chcapt r and are looking for 
lower prices. Others see no reason why 
they would come down. Even at the 
high price they are not above tiicir va
lue as a food compared with meats and 
other foods. However the fact remains 
that with the addition of the cost of 
holding them they will make very dear

eggs for next winter There is a feeling 
that the production of eggs is below the 
mark. Some dealers give it as the rea
son, that on account of the high price 
of poultry, farmers killed a great many 
of their hens, and therefore will not 
have the quantity of eggs.
Fre.h e,g<........................................... ........ ............ 0 19 0 '.0

Value to Wholesaler of Retailers’ Association
Secretary of Seattle Retail Grocers' Association Addresses 
Vancouver Brethren—How Cutting of Prices Affects Manufac
turer, Wholesaler and Retailer—A Cheap Insurance.
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May 11.—A large meeting of the re
tail and wholesale grocers was held in 
the O’Brien llall recently, the special 
purpose being lo hear J. J. lliggins, sec
retary of the Seattle Retail Grocers’ As
sociation, and the Washington State As
sociation, 11. T. Lockyer, manager of the 
Hudson’s Bay stores in Vancouver, and 
W. J. McMillan, representing the oldest 
wholesale grocery house in this city. The 
meeting was arranged by a committee of 
the Vancouver Retail Grocers’ Associa
tion, and W. Clark, vice-president look 
the chair, owing to the illness of the 
president, Mr. McTaggart.

On rising to address the meeting, Mr. 
Higgins, who is not unknown in Van
couver, was warmly greeted. In dealing 
with the question of maintaining prices 
lie gave a mass of interesting informa
tion, concerning his visits to the conven
tions of grocers which lie has attended 
in various parts of the United States. 
He related his personal experience with 
the Seattle who'esale houses, which par
ticularly interested his hearers. When 
there was need of money he had to take 
the bat round. “1 called on one whole
sale man,” he said, ‘‘and told him the 
object of my visit, handing him a paper 
which 1 had prepared. Mr. Wholesaler 
took the paper, looked at it, took his 
pen and put his firm down for I
must have looked the surprise I fe't, 
for the wholesaler remarked. ‘Mr. Hig
gins, you look surprised, did you ex
pect moref’ ‘No I did not expect so 
much,’ I gasped. He then told me that 
before the Seattle Retail Grocers’ As
sociation was fully organized his firm 
had to write off from $0,0(M) to $10 000 
per year in had debts, whereas last 
year the loss was only $125. He a'so 
added that he looked upon that its the 
cheapest kind of insurance it was pos
sible to get.”

Mr. Higgins then showed how a gro
cer in a good neighborhood who started 
cutting prices was often the cause of 
other grocers beimr unable to meet their 
engagements, and front that it was an 
easy step to see that the interests of 
the manufacturer, wholesaler and re
tailer were identical.

At the conclusion of his address the 
visitor was loudly app'auded.

Mr. Lockyer followed with a short but 
interesting address on ‘‘Stores and 
Storekeeping in Vancouver.” Mr. Roy. 
secretary of the Vancouver Retail Gro-

& - "r

eel's’ Association, staled that “we shall 
have more of ‘Lockyer’ and that ‘Luck- 
yerisms’ will be heard when a paper 
will be read on ‘The Bad Old Grocer,” 
and ‘ The Good Old Times. ’ ”

Mr. McMillan, following, paid a com
pliment to Mr. Higgins on his able ad
dress, fully endorsing all that had been 
said about the interests of all in the 
trade being identical.

\V. H. Malkin, of the W. H. Malkin 
Company, and K R. Stewart, of F. R. 
Stewart & Company, gave brief ad
dresses, expressing the wish that such 
meetings might be held more frequently, 
as they felt that nothing but good to 
the trade in general could come from 
straight heart to heart talks as had 
taken place.

Hearty votes of thanks were tender
ed tlie speakers at the conclusion.

BETTER SANITARY CONDITIONS.
An order has been issued by the 

Board of Railway Commissioners to the 
railways to ohstrve sanitary conditions 
upon their ears and in their stations. 
As a r<suit of the applications of the 
Montreal Board of Trade, every rail
way company subject to the legislative 
authority of the Parliament of Canada 
is ordered : To keep clean and well ven
tilated all waiting rooms, closets, and 
to disinfect them. Employes are to 
give monthly reports on condition of all 
such ; passenger cars are to he cleaned 
and ventilated in the same way.

To adopt by-laws preventing spitting 
on ears, closets, platforms, stations, 
etc., except in receptacles provided.

To fumigate all stations or cars 
where infected persons have been.

To fumigate a'] sleeping ears at least 
every 110 days.

Mrs, Stringer, mother of W. B. String
er, fruit broker, Toronto, died on Tues
day of this week and was buried on 
Thursday.

Mr. Stephens, who has been connect
ed with the grocery department of the 
Regina Trading Co., Regina, and who 
has been connected with that firm for 
the past three years, is leaving for Swift 
Current, where he has accepted a posi
tion. as buyer.

BASKETS
You can make money as well as 

oblige your customers If yon handle 
our

Butoher Baeketa,
Cloth•• Basket», 

Grain and Root Basket» 
and Patent Strawboard 
Berry Bex.

Vit can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, ONT.

JELL-O
the Dainty Dessert and Ice Cream Powder

Manufactured from the finest 
Belgian Gelatine

Big Package Big Seller Big Profit 

WRITE

W. H. ESCOTT
(Wholesale Grocery)

BROKER
Winnipeg Canada

BARRELS
For Flour, Butter or pecking any kind 
of merchandise, manufactured and for 
sale by

H. CARGILL CEL SON
CARGILL, ONTARIO

SALT
Car lots of Fine, Medium or Coarse,
In Barrels, Sacks or Bulk. 

TORONTO SALT WORKS 
136 Adelaide Street E.. Toronto

SPBAGUB

CANNING MACHINERY CO.,
CHICAGO. ILL.. O LA

ust OVAL WOODEN 
BUTTER DISHES
THOMAS BROS., St. Thomas, Ont.
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Tour Customers Mnow It!

Magic Baking Powder insures such delightful results in baking that 
housewives most everywhere use it.

SI'"The purity and wholesomeness of the ingredients that enter into its 
making have made it Canada’s Standard Baking Powder.

Magic Baking Powder
is so splendidly advertised and yields such a lasting profit that it is everywhere 
sold by wide-awake Grocers.

y If you aren’t handling it, hadn’t you better begin now ?

ïxmsn
WINNIRKO. TORONTO. OUT. MONTREAL.

ESTABLISHED 1802.

Food products that are produced in clean factories are best.

The Trade’s 
Co-operation
The co-operation of the trade with the ad
vertising campaign of CLARK’S CANNED 
MEATS has resulted in good profits to them.

This campaign showed dealers there was a 
bigger net profit in handling well advertised 
goods of high quality than in selling un
advertised and probably inferior goods.

My present advertising campaign is now on. 
It includes

Clark’s Corned Beef 
“ Ox Tongue 
“ Pork and Beans 
“ Potted Meats

Make your stocks complete and be ready 
to meet the demand.

WM. CLARK
Manufacturer

MONTREAL

REMEMBER

BOVRIL
is invaluable in the kitchen 
in the summer

It saves time, labor and fuel and also provides 
many nourishing and appetising dishes.

A one pound bottle is a nice addition to an 
order and a timely suggestion will often secure 
it. Bovrll is especially useful in the country 
house, the camp, picnics, etc.

In order to ensure ample supplies of prime 
beef for our needs we have just acquired 
9,261,400 acres of pasture land In the northern 
territory of South and Western Australia and 
438,076 acres In the Argentine Republic. We 
have now over 200,000 head of horned cattle on 
these estates and that number will be largely in
creased.

The estates are more than half the size of 
sNova Scotia.

BOVRIL LTD.
27 St. Peter St., - MONTREAL
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The Grocer’s Encyclopedia From Week to Week though some from California, Hawaii 
and Mexico find their way here.

History of the Pineapple and Story of Its Rise—Where the 
Canadian Supply Comes From—The Methods of Planting. AGAINST FOREIGN PACKETS.

•»(

|V111

PINEAPPLES.—The pineapple or 
ananas, as it is sometimes called, is high
ly esteemed and much cultivated for its 
fruit. The fruit is a sums is formed by 
the calyces and bracts of a close spike 
of flowers, becoming succulent and com
bined. The pineapple plant has a num
ber of long, sharp pointed, rigid leaves, 
springing from the root in the midst of 
which a short flower stem is thrown 
up, bearing a single spike of flow ers and 
therefore a single fruit.

From the summit of the fruit springs 
a crown or tuft of small leaves, capable 
of becoming a new plant, and very gen
erally used by gardeners for planting; 
the pineapple in cultivation being pro
pagated entirely by crowns and suckers, 
as in a state of high cultivation, perfect 
seed is scarcely ever produced. The 
pineapple is a native of tropical Ameri
ca ; it is found wild in sandy maritime 
districts in the north-east of South 
America, the West Indies and Central 
America.

Where the Pins Grow.
It has been greatly changed by cul

tivation. It has gradually been dif
fused over tropical and subtropical coun
tries of the world. Mexico, Florida and 
California now produce fine fruit. Cer
tain parts of Asia and Africa grow tlie 
pineapple and it has been cultivated in 
England and other parts of Europe. It 
delights in a moist warm climate, and 
does not, therefore, grow well in the 
south of Italy.

The first particular account of the 
pineapple was given by Oviedo, in 1535. 
It was first cultivated in Europe, in 
Holland, and subsequently in England, 
where it soon after might be seen in 
every gentleman’s garden. The great
est care is necessary in the cultivation 
of pineapples as without such it be
comes coarse and fibrous with little 
sweetness or flavor. With it, however,

If you are looking for trade with Irish mer
chants there is one paper that can put you into 
touch with buyers, and that is

The Irish Grocer, Drug, Provis
ion and General Trades’ 
Journal,

10, Garfield Chamber», Belfast, Ireland

it is one of the most delicate and richly 
flavored of fruits.

Its size depends largely on its cul
tivation also. The size varies from 21 
to 12 lbs. in weight. The pineapples 
grown in hot-houses are superior to 
those grown outside.

Recent Rapid Advance.
The increasing popularity of the pine

apple has led to more care being exer
cised with them, so that stock now com
ing into the market from various parts 
of the world has much improved. In 
the colder climates, near the tropical 
zone, it is grown in special houses, often 
called the pineries or pine-stoves. Some
times it is grown in fined pits, and some
times also, even without fire heat in 
frames continually supplied with fresh 
tanners’ bark, and dung.

Present Mode of Planting.
The universal practice till of later 

years was to grow the plants in pots, 
plunged to the requisite depth in tan
ners’ hark or other fermenting matter, 
and these were transferred from one 
house or one compartment to another ac
cording to their stage of advancement, 
three years’ time being deemed re
quisite from the time of the planting of 
a crown or sucker to the production of 
the ripe fruit. But the pineapple is now 
often planted in beds, and fruit of the 
best quality is sometimes obtained in 
fifteen months.

The best soil is a rich and rather 
sandy loam. It is often formed from the 
turf of old pastures, with manure, peat, 
sand. etc., thoroughly mixed. Ventila
tion must he freely admitted from time 
to time, but care must be taken to keep 
the atmosphere moist. A pineapple which 
lias boVne fruit is thrown away as use
less.

Canada receives her supply largely 
from Florida and the West Indies, al-

Tki GRAY, YOUNG & SPARLING CO.. Limited
8ALT

MANUFACTURERS
Granted the highest awards In com pet I 

tlon with other makes.
WiNQHAM ESTABLISHED 1871

EPPS’S GRATEFUL AND 
COMFORTING

United States Tea Trade Want More 
Protection Against English and 

Canadian Houses.

Representatives of the tea trade in 
New York recently joined issue with 
the published statement of Francis E. 
Hamilton, counsel of the National Cof
fee and Tea Association, with regard 
to packet teas. They declare that it is 
not often that the tea trade are able 
to arrive at a common ground in any 
matters pertaining to tea law or tea 
duty, or, in fact, to any question, but 
in one respect, the trade is almost a unit 
in vigorously requesting Congress to 
protect the United Stales tea trade 
against distribution of “bulk” and 
“packet” teas by English and Canadian 
houses.

“There are few in the business,” said 
a leading merchant, “who have not felt 
the effect of this competition, and the 
proposal to place an import tax of 5c on 
all ‘packet’ teas and on all teas im
ported in ‘hulk’ from country other 
than original growth is meeting with 
widespread approval. It is argued that 
these ‘packets’ cost on an average of 
3e per pound for their packing alone, 
and that this in conjunction with the 
discriminating Canadian duty of 10 per 
cent, would he approximately offset by 
a 5c tax over and above anv other duty 
that might be imposed.

“A large number in the trade are 
apparently waking up to fhe possibility 
of their having been used as a ‘cat’s 
paw’ by large foreign sellers of ‘packet ’ 
tea in this country. It would be inter
esting to know for whom the National 
Coffee and Tea Association, lately form
ed to oppose a tea duty, is in reality 
speaking.”—New York Journal of Com
merce.

NUTRITIOUS AND 
ECONOMICAL COCOA

OPEN TO BUY
From 6 to 10 Oars Choice Cooking Peas

Cl an and White
Quebec’s leading Flour and Grain 

House.
C. A. PARADIS, Dalhousie St., Quebec

tit nUltlllE du FITES tUMENUIRES

Macaroni, Vermicelli, etc.
Strict)} French Manufacture Guaranteed

Manufactured at
81 Beaudry Street MONTREAL

IB U-LB. LABELLER TIBS. 14-LB. BOXES 
SpeoiaJ Agent* for the entire Bomlnlon, 8. A. COLSOB A BOB, Montrent 

In Nova Beotia, E. B. ARAMS, Halifax. In Manitoba, BUCHAHAB A CBBBOH, Winnipeg
SUOHARD’S OOOOA

1 Thl» Is the sessoc I» push SIICHABD'S CO" 
I CO A. From sow os cocos will bs Is dsmssd 
I dslly. If pars to sell the heel. We gusrsetss 
I SUCHABD S cocos eeclesi all other makes. 

Delicious la flavor ; prices lest right.
FRANK L. BENEDICT a CO.. Montreal 

Assets.
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The Quality of Christie’s Biscuits
and what it means to you

IN buying goods there are three cardinal points 
that you consider carefully. They are:

1. How quickly can I turn these goods over and 
get my money out of them?

2. Are they the best that I can buy?

3. Do I get a fair margin of profit?

The merit of the goods very properly takes pre
cedence over the matter of price, although, of course, 
the latter is important.

However, quality has more to do with profits than 
some merchants think.

Fundamentally, quality determines the success of 
any "article just as the success of every merchant 
depends upon the quality of the goods he handles.

Christie’s Biscuits measure up to the very highest 
quality standard. There is no acceptable substitute 
for them on the market. Therefore, Christie’s 
Biscuits are as staple as sugar and salt in the grocery 
stores that cater to particular trade.

The thousands of merchants, from ocean to ocean, 
who push Christie’s in preference to all other brands 
of biscuits, have come to realize, through experience, 
just what Christie Quality means to them.

These merchants have proved that Christie's give 
them a larger turn-over, and greater aggregate profit 
in their biscuit departments; also that they build up 
the paying trade and hold it.

They have proved, too, that ( hr is tie's Biscuits 
sell more than biscuits.

Christie, Brown & Co., Limited

DAILY CAPACITY 30,000 LOS.

MONTREALâiiflü;

“LUCERNA”
IMPORTED

Swiss Milk Chocolates

■**?.

•^JFINCERCREAMSj^-

i w CAR LI si F

Family trade is more desirable than transient 
custom. In handling

CARR & CO.’S BISCUITS
you are assuring yourself of the confidence of 
your best trade. These biscuits are unap
proachable in every respect of superior quality.

will surely plein your customers.
To buying agents for certain districts special terms 

are offered.
Write us for sample., prices, etc.

LUCERNA ANGLO SWISS MILK 
CHOCOLATE CO.

214 Princess Street, - - Winnipeg

ASK OUR AGENTS FOR THEM.

CARR & CO., ™de
AGENTS:

Wm. H. Dunn, Montreal and Toronto, Eastern Provinces
Hamblin & Brereton, Winnipeg, Port Arthur to Alberta
L. T. Mewburn &. Co., Ltd. Province of Alberta
The Standard Brokerage

Coh Ltd. Vancouver. B.C., British Columbia
T. A. MacNab & Co., St. John's. Newfoundland
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Splendid Summer Sellers
During the hot months your customers 
appreciate anything that will lessen 
hot kitchen work. Point out to them that

Need no cooking— 
Are always ready—
Make cakes most 
attractive and are 
put up in eight 
flavors.
It will mean extra 
business for you.

SUPERIOR -,

To ponto. Canada

The Cowan Co., Ltd.
Toronto, Canada

CANADA :
Hi bitter

Cmtry

NOTTS:
11 Utter 

Ckecoleti

Right—Always Right—
It has never been anything else since 
we first turned out the goods lover 26 
years ago).

MOTT’S
“DIAMOND” and “ELITE” 
brands of

Chocolate
Are for this very best of reasons the most 
satisfactory brands to handle.

At Every Jobber’s

John P. Mott <8fe Co.
Halifax, N.S.
SELLING AGENTS:

J. A. Taylor R. 8. Mclndoe Jos. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. Q. Bedlington
Ottawa Calgary

Canadian made Licorice^
Y&S BRAND^g^

Montreal.

SOFT MINTS—5o. boxes.
ACME PELLETS—5-lb. tins.

M. S R. WAFERS- 5o bags, 
and a complete line of L0ZENCE8, ETC.

Hard and Soft Lloorloe Specialties
Appropriate for the confectionery, grocery 

and drug trades.

Price Liste and Illustrated Catalogue on request

NELSON’S
Litters Pltllt

=71

: VA -*4

POWDERED GELATINE
is a perfectly pure Gelatine in powder form, 
reedy for Immediate use, without soaking.

NELSON’S
Gelatine end Liquorice

LOZENGES
Should be In your confectionery department.

AGENTS
ONTARIO. R. S. Mclndoe. 64 Wellington St. E. Toronto

PROVINCE OF QUEBEC nnd MARITIME PROVINCES 
W. H. Dunn. 394 St. Peul SL, Montrant 

MANITOBA E. W. Asbley. 123 Bonnotymo Aon.. Winnipeg
VANCOUVER. J. F. Mow et A Co. 3S4 Wntnr St.

G. NELSON, DALE & CO., Ltd.
EMBCOTE MILL», WARWICK, ENGLAND

The shore eea he hed from eoy el the lellewl.s eseete :
The Smith Brokerage Co., Ltd., St. Joha, N.B.
Well, Seen * Goodacre, P.O. Bex 1304, Moelreel.
1. L. Well à Soon, 27 Velllestee ». Beet, Teroaie.
W. E. Aehley, Ylealpeg.
Gee. A. Steae, 14 laee of Court Bellilese, Veeeoerer, B.C.
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Flour, Cereals and Confectionery Department

Increase in Consumption of Cereal Foods in Canada^-Flour In
creases in Price on Account of Advance in Wheat — Cereal 
Products Ten Cents Higher.

"The increase in the consumption of 
cereal foods during the past decade has 
been wonderful,” remarked a represent
ative of a large breakfast-food manufac
turing concern to The Grocer this week. 
“All these new prepared breakfast foods 
from wheat, corn, etc., which have re
cently come onto the market have dis
placed to some extent the old fashioned 
oatmeal. This is due to the fact that 
they are more easily gotten ready and 
handled with greater facility.

“There te,” he continued “a vast 
amount of meal from corn, wheat and 
oats consumed and this industry has 
spread rapidly in Canada in view of the 
big export demand.”

Canada's oatmeal and similar products 
are known in most countries. The de
mand from South Africa of late years 
has been large and our cereal foods go
ing there are much desired.

All grocers handle breakfast foods now- 
a-day.s and they are among the principal 
profit producing goods in the grocery 
store.

Cereals this week advanced 10 cents in 
view of the high price of the raw ma
terial.

MONTREAL.
FLOUR—The flour market is very firm 

in sympathy with the advancing raw 
material market. Some lines have ad
vanced, and a light move, on the part 
of the others, may occur at any moment. 
The demand for export purposes is 
good, and fancy prices are being offered 
in foreign quarters. Owing to scarcity 
of Ontario winter wheat, a strong feel
ing prevails in the local market for 
these lines.
Iflntw wheel petenle...................................................... IS

hi rollers.........................................................  4 70 4 10
I Household, .V.V.V.V.V. 1.* î èî

••••••• ...................................... eoei eprinf wheel patents...................................... I 50
_ strong bekere................................................... I go
m»e Roms............................................................................. « 30
H arrest Queen.................................................................. (so

ROLLED OATS—The trade is pretty 
well filled up and jobbers are finding it 
difficult to make sales. There is a lim
ited demand at this season of the year, 
so the volume of business is small. Re
ceipts have been good and exports have 
been practically up to last year’s mark.

^................................
mud dust oonun est mh'bsipi'.'.'.'.‘.‘.'.'.'.‘.'.‘.'.'.‘.‘.'.'; .'.".V s io

,.00 i ÏI
" bbls............................................................... 5 35

FEED—The unusual demand for bran 
continues. This condition is general in 
country places as well as in the cities. 
Some enquiries have been received from 
“American” points also, for export. 

Shorts are somewhat more plentiful but 
the demand for them is limited.

...................................... .. •« M iiOhtedo shuts............................................................... mm

Manitoba short*.............................................................. 25 60
" bran....................................... ........... at an

Bfoutilla, milled.................................... ...*..7.7,".* 25 00 17 06
F.Jl k..r’trml,ht ,r*ln'd ........................... H WF.*d lour................................................................  ,,3 , y

TORONTO.
FLOUR—The market is firm, and 

wheat again about 10c. higher than last 
week, which is now selling at $1.30 a 
bushel, and flour as high as $0.30 a bar
rel. Wheat is scarce, and lots of mills 
cannot get enough to keep running. 
Owing to the high price dealers are very 
careful in buying, which causes the mar
ket to he sluggish, and heavy.

MaiiitoU» Wheat.
................................................................ 6 10 6 30

8tronc baker*................................................ . .* * 5 go
Winter Wheat.

Straight roller............................................................ 5 q0
i li

CEREALS—In response to the sharp 
advance in wheat and also in oats cereals 
are all ten cents higher. Besides a good 
local demand there is also a brisk ex
port demand from England. The market 
is firm and exciting.
Rolled wheat, car load..................... S 10

“ oats “ ...........................*........................... 2 50
Oatmeal, ear load........................................................  j 75
Rolled wheat in barrels, 106 lb*............................... 5 25

• oats in bags, oar bag 90 lb*................................... 2 60
Oatmeal, standard and granulated, in bags 98 lbi.........1 85

TRAVELER DEAD.
A. G. Marmion, a traveler, died last 

week in Muskoka. Bruce County was 
his native home but he went to Toronto 
about twenty-one years ago and for 
several years carried on a grocery store 
on Parliament Si. He later became iden
tified with the Toronto Show Case Co. 
He was about 70 years of age.

TRADE NOTES.
Geo. McKenzie & Co., Campbellton, 

N.B., have sold to McKenzie & True
man.

Thos. Belley, general merchant, St. 
Jerome, Que., has assigned.

James Pritchard, general merchant. 
Swan Lake, Man., has assigned to C. 
H. Newton.

A despatch from San Bernardino, Cal., 
states that all previous records were 
broken by the Atchison, Topeka & San
ta Fe Railroad for April in shipments 
of oranges to the east. During April 
3,984 cars went east. Each car con
tained 384 boxes, and, with about 175 
oranges to the box, a total of 268,800,- 
000 oranges was carried. The value for 
the month’s shipment was about $4,- 
000,000.

«Mirais 1
, PERFECTION

N Ç^hESSo^
% V MOONEY BIICUIT A CANDY CO 

STRATFORD CANADA

Good Value
In Every Box

This.alongwithqual- 
ity, is why you can 
sell to advantage

Mooney’s 
Perfection Cream 

Sodas
You are giving a 
customer a square 
deal. The fresh 
crisp, delicious taste 
of every biscuit will 
convince the good 
housewife that she 
has received a fair, 
honest return for her 
money.

Mooney Biscuit and 
Candy Co., Limited
Stratford Canada

David Blain barrister, and brother of 
Hugh Blain, of Ebv-Blain, died last 
week.

xuvet vsTOiticn
BSSEBtis

COX’S GELATINE is a STEADY 
SELLER, therefore should always be 
in your STORE.

PURITY GUARANTEED BY THE MAKERS

Ciusdlsn Ajenla J. & G. Cox,
C. B. Colson & See, Montreal in.
d. himh a c.., So,4L NIL
A.Y.TImmI * c... IDINSUI6B.
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Winnipeg Importers on Canadian-German Treaty
Present Tariff is Preferred on German Goods Coining to Can
ada—Change Recently Made Gives Preference to Great Brit
ain-Only a Few Articles in Grocery Line Imported.

troying the preference with the mother 
country. For this reas n, in the «pi: ion 
of local business men, it would be well 
to retain the present high tariff.

Winnipeg, May 12.—That the negoti
ations now reported between the govern
ments of Canada and Germany, are of 
importance to the people of Canada no 
one can deny, hut just to what extent 
the various trades and industries will 
be affected is extremely hard to define.

Very little has been made public as 
yet regarding the nature of the com
mercial relationship which is under con
sideration. Practically all that is known 
is that the present agitation originated 
in Germany, and a few facts of history 
may probably give us a key to the in
quiry.

By reason of the sur-tax which was 
placed upon German goods coming into 
Canada a few years ago Germany has 
been deprived of the trade relations 
which Canada has with other foreign 
countries. And it would seem lliai a 
removal of this sur-tax, whieh would 
put German goods on a par with all 
other foreign goods, is all that would be 
required t-o arrive at a settlement.

Now since the Germans are expressing 
dissatisfaction it must simply he that 
there has been a distinct falling off in 
the export of German goods to Canada 
sinee the trade relationship of a few 
years ago was adopted.

That this is the case may be verified 
by interviewing importers in various 
lines. German importations, however, 
ilo not cover a very wide range of goods. 
There are some grocery lines brought 
in from Germany ami these have shown 
no decline in quantity notwithstanding 
the present trade relati ns. These goods 
are limited chiefly to glass-jar fruits. 
Frankfurter sausages and special varie
ties of cheeses. The reason perhaps, why 
these importations have not been affeeted 
by a tax is that they cannot be had from 
any other country, and Germany was 
able to put them on the market cheap 
enough to eliminate a seemingly exor
bitant price. There is no doubt, how
ever that if the commercial relationship 
between the countries was more free 
that these goods would come in more 
extensi vely.

Prices Might be Lower
At present the largest Winnipeg im

porters of German grocery articles are 
the Hudson Bay Company. The man
ager of the grocery department of this 
old concern, slated, that if better trade 
was inaugurated with Germany, they 
would lower the price for which Ger
man goods are now retailed and that 
would mean a larger sale of the goods 
naturally. The orders from this store 
have increased more or less every year 
in spite of the tax, which is attributed 
largely to the fact that the German 
population was increasing and certain 
lines would continue to be popular.

Although German groceries have been

coming in more or less on an increase 
according to the growth of the business 
house handling them, and also accord
ing to the increase of population, it is 
ditlicult to ascertain whether the in
crease would have been greater had not 
the sur-tax been imposed. It is, how
ever, reasonable to suppose that it would.

Regarding other lines of importation 
from Germany the same condition of 
things does not prevail. There are ex
tensive importations of hardwares, dry 
goods and notions. Perhaps the leading 
hardware goods brought in is cutlerv. 
Before the sur-tax the quantity of Ger
man cutlery used w-as considerable but 
now the hulk of this trade is with Eng
land, Now that the trade is established 
with England and although the goods 
were once cheaper when got from Ger
many, local importers are indifferent as 
to a revival of German trade. There 
are two causes for this indifference. The 
first is that the profits of the wholesale 
importer has not diminished, since to 
save himself, it was only necessary to 
raise the price of the goods, and thus 
make it affect the public solely. An
other cause for indifference is that the 
German articles are as a rule, inferior 
to other countries’ goods. No business 
house cares to see the market flooded 
with cheap inferior wares. The best is 
always in demand, and a higher nrice 
will invariably he paid for it.

Falling Off in Dry Goods.
In the dry goods line German impor

tai ions fell off greatly since the sur-tax 
was levied. Most of the up-to-date im
porting dry goods houses claim that Ger
many is the headquarters for certain 
braids, hosieries and cloths. The cotton 
hose brought in at the present time is 
said to he unexcelled by anything of the 
kind on the English market. These have 
come in and will continue to come in, in 
spile of the present trade relationship,

In all lines of German imported goods, 
it is really the public that should he 
interested. The demand lias not lessened 
in most eases owing to the present high 
tariff. Importers will bring in the goods 
at any cost if they can secure their 
profits, and these profits have been forth
coming.

Prefer Present Tariff.
There are two reacting features in 

the Canadian-German trade relationship. 
On the one hand the public’s money is 
going out for goods which are coming 
in almost as liberally as before the sur
tax, and it is the opinion of many that 
this alone would warrant the elimina
tion of the present excess of the one- 
third rate; on the other hand if the 
tariff wall was lowered, trade at present 
with Great Britain would possibly grad
ually revert to Germany, not only tles-

NBW MARKET ESTABLISHED.
The Village of Sehomberg, Ont., has 

established a weekly market for farm 
produce which is proving a pronounced 
success. On Wednesday of each week, 
the day set apart as market day, the 
farmers from a considerable distance 
come in with the fruits of their hus
bandry and a number of buyers from the 
city attend the market so that there is 
ready sale at good prices. That the 
establishing of this market is a great 
convenience and profit to the farmers 
of the neighborhood is a fact for the in
creased price they receive for their pro
duce more than compensates them for 
the small fee paid to the market authori
ties. It certainly gives the farmed 
a considerable amount of ready money 
to spend and they no doubt do spend a 
large part of it in the village but it 
is a question whether a considerable 
amount does not find its way to the 
mail order stores of the city.

Another inconvenience is that this sys
tem concentrates business largely upon 
one day of the week, making a rush 
while the balance of the week is com
paratively quiet. This necessitates extra 
store help for the market dav.

The large increase in the demand for 
Wilson’s Fly Pads this spring is neces
sitating the preparation for a large sum
mer business in the manufacture of 
these goods.

WM. BERRY LTD.
MANCHESTER and LONDON, ENO.

Wax-Waterproof
Shoe Polishes

Dominion Agent
SIDNEY LEAR, 77 York S*., TORONTO
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THE PEOPLE OF

JAMAICA
are now buying things in the 
United Stales which they ought 
to buy in Cineda. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
GLEANER • 4

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

I i.:i

m



THE CANADIAN CROCKR

Dependable Flour
What does It mean—to you?

REJECTED for Unreliability— 
is the recessional of many an 
otherwise excellent salesman, 

for Dependability is the crying need 
of our times.

IF A man with inherent selling 
ability who can command the good
will of many buyers is worth big 
money. But the man combining 
with these qualifications an absolute 
reliability at all times and every
where — the dependable C|\/C DBCPC 
man, he’s the fellow who ^ 
commands a premium.

1Î Since we began milling we have 
always understood this secret of 
business-building ; that we are to be 
held responsible for the highest 
quality attained and it must always 
be the same—or better. If FIVE 
ROSES quality were lowered for a 
time there would be trouble at once, 
if the quality were raised for a time 
and then lowered to former level 
there would be an even bigger 
howl.

More than uniform
1Ï Would you hire such a man?
1Î Here’s the exact parallel in flour- 
dom. The standard of reliability, 
where else can you find it but in 
FIVE ROSES? For nearly a 
quarter century there has bèen no 
misrepresentation nor deliberate 
breach of confidence. FIVE 
ROSES is more than uniform, we 
would say “unalterable” but for its 
progressive quality.

S That’s why FIVE 
ROSES is more than 
uniform -always nearest 

to our ideal, that one best, perfect 
flour which has not yet been made.

Il Do you want a reputation for pro
gressive quality, reliability and de
pendability that will lVftvou out of 
the ranks of all competition? Do 
you want to be in a cl^s by your
self? FIVE ROSFSns doing it for 
others—why not YOU?

Lake of The Woods Milling Co.
Limited

MONTREAL TORONTO WINN1PEI KEEWAT1N VANCOUVER ST. JOHN, N.I.
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Canadian Trade Changes of Recent Occurrence
Losses by Fire, Assignments Made and Recent Deaths—Busi
nesses Starting up and Purchases Made — New Companies 
Formed.

Ontario.
Gervis & Co., grocer, Toronto, has 

sold to Lloyd Bros.
E. D. McRoberts, grocer, London, 

has sold to J. Miller.
N. H. McConnell, grocer, Welland, 

Ont., has sold his business.
Grocers Wholesale Co., Ltd., Hamil

ton, has sold to IL W. Zealand.
W. J. Curry, grocer, Orangeville, 

Ont., is succeeded by S. E. Buchanan.
Jas. Fenwick & Son, grocers, St. 

Marys, Ont., are retiring from business.
The Lang, Jodouin Trading Co., gen

eral merchants, Elk I.ake, Ont., were 
recently burned out.

Wm. Arnold, grocer and crockery 
dealer, Kincardine, Ont., is advertising 
his business for sale.

The Slate River Valley Co-operative 
Association, Slate River Valley, Ont., 
has obtained a charter.

Fairbrother & Filby, general mer
chants, Beams ville, Ont., have dissolv
ed ; W. L. Fairbrother, continuing.

W. E. Evans, general merchant, 
Whitebread Station, Ont., has sold to 
Armstrong & Co., of Wallaceburg.

Newman, Livingston and Co., Gan- 
anoque, Ont., have secured the premises 
recently occupied by Kenny & Cockrill.

The condensed milk factory at St. 
George, Ont., is having an addition to 
its plant. The installation of machin
ery is for the manufacture of powdered 
milk.

Tyndall & Carr, Goderich, who a few 
weeks ago purchased the grocery busi
ness of Thomas Beacom, of Clinton, 
have disposed of it to J. P. Sheppard, 
of Clinton, and his sister, Miss Kate, 
who has been connected with the busi
ness as clerk for several years.

Lieut. J. H. Armstrong, Dundas, Ont., 
who recently took over the Durrant gro
cery store, has sold his business to David 
and Charles Towns, and the new pro
prietors will take possession at once. 
David has been connected with Ber
tram’s and Charles with Grafton & Co. 
for some years.

Quebec.
The J. Belanger Broom Co., Bedford, 

Que., has registered.
Griffintown Retail Grocery store, 

Montreal, is opening for business.
J. B. Turgeon, general merchant, St. 

Isidore, Que., is offering a compromise.
Western Provinces.

V. P. Byam & Co., general merchant, 
Rokeby, Sask.. have been succeeded by 
Young & Gamble.

Maritime Provinces.
Rev. P. Fiset, general merchant and 

fish dealer, Eastern Harbor, N.S., died 
recently.

Donald S. Trueman, formerly of 
Sack ville, N.B., has recently entered

into partnership with B. J. A. McKen
zie in Campbellton, N.B., to carry on 
a grocery and crockeryware business. 
The firm name is McKenzie & Truemen.

New Companies.
The Ideal Confectionery Co., Mon

treal, has been formed to manufacture 
chocolate, biscuits, etc.

The Ontario Seed Co., Waterloo, 
Ont., has been granted a provincial 
charter to deal in seeds, fruits, vegeta
bles, etc.

Stuarts, Limited, Montreal, Que., 
have organized to carry on the business 
of biscuit, confectionery and bread 
manufacturing.

The Canadian Biscuit Co., Ste. Anne 
de la Perade, Quebec has been formed to 
manufacture and deal in biscuits, con
fectionery, essences, sweet oil, etc.

WRITE TO-DAY—MAIL TO-MORROW
Verbatim copy of a letter which, be

ing type-written in the heat of an in
dignant moment, was reserved for re
consideration next morning, and—then 
not sent at all :—

Johnes smith Esx, wool Excjanje, 
coFeman Stseet, e.C., deasn MR. 
Smith ; I Umbertan from yoyr manag
ing clerk, mr. Brown, that yo reqire my 
no longer reqwire my services as stcn- 
ograper and typewri, on account of 
whst yoy are are pleased tocall my 
drunkeb and swinishj habits. Outf 
respec Only fryor late fajher I should 
hace much pleasure in suing you for 
jajabes. I new wrute yiym since you 
refuse to see me inperson, to inform 
you thay you are mistaken in yout 
estmage of my charactef, and I truat 
that you will have as much d9fficulty in 
obtaibing a clerk toe suik your reqyire- 
ments as I shill have ease in secuting 
another apointmSnt. I amt deat Sir, 
Yours faityfully, J. Jallington-Jones.— 
Business.

ALL ABOARD
GET READY TO SUPPLY THE 

DEMAND FOR

GREAT WEST
CUT PLUC

SMOKING and CHEWING 
TOBACCO

SALES INCREASING DAILY

The best in the world are made by
McDougall»

Insist upon this make

OLAY PIPES

Tel. Up 2076 TeL East 6064

YOUNG’S PATENT PIPE
in Seven Shapes

W. J. GRANT
Sol* Ayant foT Ganelin

506 Lindsay Building, MONTREAL.

Office A Store

If you desire to increase your busi
ness buy your

PIPES, TOBACCO, CIGARS, 
BISCUITS AND CONFECTIONERY 

from
JOS. COTE

Importer and Wholesale Tobacco Dealer
The greatest assortment of smoker’s 
articles in the Dominion.

188 St. Paul St. 
119 St. Andra Si. 
179 Sl Joseph St.

BLACK WATCH
The Big Blaok Plug 
Chawing Tobacco.

Already a Big Seller

Sold by all the Wholesale Trade
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'It Sells Easier

II

T he very appearance of a yellow laundry soap is 
a handicap against its sal You can certainly sell

“CANADA’S BEST”
—the new, white laundry soap—far easier than 
you can the yellow kind. Just show it and tell 
your customer “Canada’s Best’" is not adul
terated with “resin” as are all yellow laundry 
soaps—and the sale is made.

We've something migthy good to

UNITED SOAP CO.
Brantford

ONT.

■0::m

THE MANUFACTURERS’ NAME

“S.C.CO.”
stamped on every

“ 7-20-4 ”
10 CENT CIGAR

IS THE SMOKER S PROTECTION
It is our latest product and excels anything we ever 

before attempted—FINEST HAVANA FILLED.

We made a success of HOGEN-MOGEN and ROYAL 
SPORT on a QUALITY basis, and it is just the same 
with all our lines. THE QUALITY is remembered 
long after the PRICE is forgotten.

WRITE TODAY FOR A TRIAL ORDER OF 7-20-4.

THERE'S MONEY IN IT FOR YOU-

Sherbrooke Cigar Co.
SHERBROOKE, QUE.

Our travellers cover the Dominion.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT —WHY NOT ?

“Tuckett’s Special ”
the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured
from Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
RASIITOM, CAIRO*

<H
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Full Lines
of all IMPORTED

FRUITS and VEGETABLES
to be had. Send Orders to

25-27 CHURCH ST. - TORONTO

Pines continue offering in 
large quantities, prices right.

New Potatoes, Cabbage, Beans 
Cucumbers Spinach

STRAWBERRIES

PACKED BY

Franc Tracuzzi 
MESSINA,

ITALY >

Franc Tn
'?C“Zzi advises 
18 tack at 
again ÈÀ

that he

PaC*wUv*estaW
tbeVarft .-nr

AGENT: ^

J. J. McCabe
^ TORONTO A

Canadian Fruit, Vegetable and Fish Markets

Toronto Dealers Receive Eighty-five Carloads of Fruit in Five 
Days—Enormous Quantity Being Consumed—An Overstock of 
Cabbage—Good Demand for Fresh Fish.

MONTREAL.
URFEN FRUITS—The given fruit 

market has stood practically still dur
ing the week so far as prices are con
cerned. No declines or advances ale 
recorded. This is in a measure due to 
the fact that the fruit boats have not 
yet disposed of their stock by auction 
which wii1 undoubtedly have some effect 
on the market. Trade has been good 
during the week, many orders going 
forward to the country.
Californi» nsvtls, 96,126, 960,288 size.......................... 2 9J

- 160,17 , 90d, iib tue....................... S 26
Cuban oranges.......................................................... 2 25 2 50
Valencia uranges.420 size......................................  4 50 5 bU
Cal. blood oranges, 15. to 216 size................................ 4 25
Ur»pe irait................................................................ 3 25 6 00
Iv nions, choice, 300 size......................................... 2 26 2 75
Bananas crated . ...........................................  1 26 2 26
Pineapples, extra fane jr, 24 size.................................... 2 50
Cranberries, per box....................................................... 4 5 J
Spies XXX........................... .........................................  7M
Ben Dane, XXx..................................................... « ™
Btir.wtenlw............................................... 0 10 0 60
Covoan'lO. bag................................ . ......... 1 1 "

VEGETABLES—Egyptian onions are 
offering at 2je ner lb. Mnslir.ioms, 
tomatoes, Montreal potatoes and shallots 
have declined slightly. Celery, carrots 
and Boston lettuce have gone up a shade. 
Bi.siness during the week has been iair- 
ly good. Some bouses report consider
able activity in shipments to country 
points, and summer resorts, where traf
fic fias already commenced.
Mushrooms, lb......................................................................  0 25
Cucumbers dozen................................................................ 1 *•
New carrots, duz ................................................................ * UJ
Tumaioee, crate.........................................................  2 25 2 60
Leeks, dozen..................................   1 >0
Parsnips, bag.................................  J ^
Green peas, bask.t ................  ............................... .... 4 6U
Asparagui, doz ....................... ............................... 6 00 8 ■ 0
French cauliflowers, doz...........................................  6 0 7 00
Paraiof, box.......................................................................... J

so» Î “
WitS
8j

large Bun cher, per bunch doz....................................
irs, crate.........................................

1 00 
2 60 3 00
.... 4 50.....  1 0j.... 1 26 

. ... 0 «u 
.... 3 00 
.... 0 5u...... 0 16

......... 4 501 10 ...... i »
sü
4 O' 
0 70 
4 00 
3 0«'

>MW
BOOts bag..........................................................
Lettuce, early.......................................................................
Lfltluce, Boston, box..........................................................
ESarw»:::::::::::::::::::::::::::-

" new, crates....................... ................................
Montreal potatoes, bag...................................................
New Brunswick potaV»es...................................................
New potatoes . ................................................. ■
Onions large bag, lb..................................................0 02

“ Egyptian ..............................................................
Bed onions, barrel......................................................
Turnip.. bw .......  .................................................  0 “
String beans, basket..................................  ......................
New beets, orate...................................................................
New cabbage, crate................................................... •••• 2 76
Shallots. d>z. bunche*............................................0 15 0 21)

FISH—Some lines have firmed up a 
little, while others are a shade easier. 
Halibut is scarcer this week. Haddock 
is more plentiful and lower, also shad. 
B. C. salmon is a shade lower this week 
and brook trout has begun to arrive. 
Other lines are the same as last quot
ed.

FRBSH
Market cod, pet lb............................................... • J JJ 9

Steak ood. per lb............  ......................................J J

Halibut, per lb................................................................. J J®
Round perch, per lb ........     • • Jj y®
Dressed bu’lheads ( Barbotte). per lb................ 0 08 0 10
Bluefish per lb...................................................... 0 18 J 18
Sea bass, per lb ......................................................... J }®
Striped base, per lb........................................................ •• J 14
B.CT salmon, new, per lb................................... • 18 J 20
Roe shad, each.............................................................. 0 90
Buck sbad, eu-b............................................................. 0 60

8bad herring, Urge, each....................................... 0 02
Brook trout......................................... .................. 0 32 0 25
Flounders ................................................................ 0 09 0 10

SMOKED
Haddles 15lb. bxs., per lb............................... 0 07 0 07|
Kippered herring, per uox ............................... ......... 10 »
Ij.r e bloaters, per box.................................................. 1 11
Smoked herrid*. smell boxes........................................  0 08
Smoked salmon, tu ar cured, per lb......................... 0 25

SHELL FISH
Select bulk oysters, per gal............................................ 1 50
“ Sealshipt" ee ects. per gal........................................... 1 9-1
Live lobsters, per lb .................................................... 0 15
Boiled lobsters, per lb................................................... 0 17

FROZEN

Market cod, per lb .........................................................
Steak cod. per lb..............................................................
Halibut, per lb ................................................................
B.O. salmon, red, per lb.............. .................................
Qualls salmon, per lb.......................................................
Fall salmon, per lb ....... .................................................
Grass pike, dressed, per lb......... ................ ...................
Dore, round, winter caught, per lb.............................
Lirge wfoiteflsb. per lb....................................................
Small “ “ ...................................................
Lake trout, per lb.............................................................
Mackerel, round ner lb................................................
Large frosen herring, per 100........................................

(Weigh 66 to 6j lbs yer 100 fisbl.

0 03 0 0> 
0 09 
0 09 
0 08 
0 07 
0 08 
0 (8 
0 0» 
0 C6 
0 10 0 10 
1 5)

SALTED AND PICKLED
Labrador herrings, barrel ........................................... 5 60
Labrador salmon half brls.......  ...................... 9 00
B C. salm n. half brls ................................................. 9 00
No. 1 mackerel pails ..................................................... 1 75
Small green eod per lb.................................................  U 01
Large “ “ “ ............................................ 0 03
Labrador set trou\ brls......... ...................................12 50
Skinlessc"d, 100lb. case'............ .. ............... 5 26
Bon-less cod, in blo»*k», 5%, 6 *. 9 cents per lb.

TORONTO
GREEN FRUITS — There are still 

some apples quietly held in storage, and 
brought out gradually to meet high 
price buyers. Pineapples receive the 
closest attention just now, and are about 
at their best. The quantities handled 
are enormous. Eighty-five earloads of 
different kinds of fruit arrived in five 
days. Strawberries are now in from 
Tennessee. Last week they were from 
North Carolina. They are ripening 
farther north from week to week until 
in a few weeks they will he ripe in out 
own country. Oranges are unchanged 
lliis week, with plenty arriving to meet 
the demand.
Apiltw, SpiM .............................

Russets .........................
" Baldwins.........................
" Greenings

Oranges. Valencias, 420, ordinary 
421, large....

•' 714.........
“ California navels
" Mexican....................  ....

Lemons, Messina ..........................
Bananas.............................................
Grape Fruit, Florida, box..............
Pineapple*. Florida, crate..........
Strawberries, Tennessee............

6 £0 7 51
3 f 0 4 ' 0
4 10 5 0 
4 00 5 6<
.... 5 0 

6 00 
f i0 

3 00 3 60 2 75s r
2 25 
4 Rf*
3 75 
( 18

2 751 73 762 25

VEGETABLES—“What about you, if 
the retailer cuts you out.” a Toronto 
potato dealer was asked. “Well, 1 have 
some oats and hay for my horses, and 
I lir.ve lots of potatoes that keep me and 
my friends going for a while, so I have 
no reason to be alarmed and I have no 
reason to kick. T am doing well and 
am satisfied. ” Potatoes are the same 
as last week. The market is overstocked 
with cabbage, and much of it is sidd at 
a loss in order to get rid of it. Tomatoes
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are firm and about 25c higher. The 
first Canadian asparagus appeared this 
morning.
Bee ta, Uauiniian, oil, ptr tmg ............................  0 45 U 5U

" Florida, new, per dozen.............................. 1 00 1 2U
Parsnips, per bag ............................................  0 75 0 80
Potatoes, Ontario, per bag........................... 1 t0 1 10

“ sweet, hamper .. ................................2 50 2 75
Bermuda, per bushel.................................... 3 00

r barrel...............................  8 00 8 50
1 60 
5 66 
2 60 
3 75 
3 25 

75 
0 50 
1 20 
■i 60

Serb
tied, bag............................... 1 35

" Spanish, orate...........................................  5 0*
" Bermuda, per case.................. — 2 25
" Egyptian, per sack of 112 lbs..................

Tomatoes,Florida» ............... ............................  3 00
' small.............................................................

Carrots, per bag ............................................. u 45
" new, per bunch

Cabbage, Florida, new...................... 2 25
Cauliflower, per case ............ .................................... 4 00
California celery, per case....................................6 0j 6 5u
Florida celery, per half case................................. 2 75 3 00
Turnips.................................................................. 0 35 0 40
Radishes, per dozen..............................................  0 40 0 45
Spinach, per bushel......................................................... 2 75
Spinioh, per barrel.......................................................... 2 75
Rgg plant, per doz..........................................   3 00
Green peppers, per doz..................................................... 1 00
Cucumbers, per hamper ............................................... 2 60
Asparagus, per dozen.................................................... 2 00
Green onions....................................................................  0 25
Rhubarb .......................................................................... 1 20
Beans, green....................................................................  1 75

* • wax ............................ .................................... 2 51

FISH—Frozen fish are now practical
ly off the market and fresh fish of many 
varieties are coming in but scarcely 
enough to meet the demand. ‘‘I see 
fresh fish are still scarce,” remarked The 
(irocer representative on his rounds. 
•‘Well, they are, but that is not the 
trouble; the demand is too great and we 
are clean sold out,” was the prompt 
reply.
Herring, medium, per 11., fresh caught............ 0 05 0 07
Wbi etish free caught................................................ 0 10
Trout, * *' .............................................. 0 10
Cod. fresh eaught ....................... ............ 0 08
Halibut, fresh caught..........................................0 10 0 10
Haddock, fresh caught................................................  0 07
P.ke ................................................................................ 0 06
Perch ...........................—..........................................  0 06
Herring, Digby, smoked, bundle 5 boxes................... 0 85
Shredded cod. doz......................................................... • 90
Arcadia, 24 packages 1 lb. box..................................... 3 12

" 12 packages, 2 lb. box.................................. 2 40
Acadia cod, cra,e ........................................................ 2 40

“ tablets, box...................................................... 1 60
Qualls ..................................................................  0 08 • 09

FRENZIED RAISIN SALES.
Are Growers Taking Proper Steps in In

stituting the ‘‘Raisin Day?”
(New York Journal of Commerce.)
The frantic efforts of the Fresno, Cal.,

‘‘Raisin Day” committee to move the 
immense stock of raisins accumulated 
in their hands, which the trade has been 
totally unable to absorb are commendable 
as evidence of the innate push and enter
prise of California growers, as well as of 
their fertility, but, judged from the 
standpoint of the trade, there is con
siderable ground on which to question 
their wisdom and discernment. In their 
determination to relieve an immediate 
crisis, it is open to question whether 
they will not bring upon themselves fu
ture trouble quite as annoying.

The whole trouble 
pears to he that the 
of raisins is entirely 
consumptive demand, 
situation attribute it largely to the faict 
iha't growers have continued increasing 
their acreages without much regard1 to 
deve'oping a larger consumptive field, 
and the natural inequality of the law of 
supply and demand has come to pass. 
So far as the campaign of |“ Raisin 
Day” can operate to increase the knowl
edge of the food value of raisins, the 
publicity is an admirable bit of adver-

in California ap- 
availabale supply 
too great for the 

Students of the

STRAWBERRIES
Direct cars arriving from North Carolina.
Will have Daily Supplies of Best Fruit.

PINE A PPLES
Preserving time at hand. *2,(100 crates Finest Fruit.

FOR THIS WEEK:
BANANAS, TOMATOES, ORANGES, 
LEMONS, CABBAGE, Etc.

WHITE <6 CO., Limited
TORONTO and HAMILTON

RESOLVED
Thvt nothing succeeds like success Only 12 weeks in 
Canada, yet the Largest sales of any one brand of 
Lemons—Why? Because they’re good. My pack is new 
in Canada but long established in other markets. 
My name is easy to remember. Order my Lemons.

BUSTER BROWN
FOLLINA BROS.

Packers, Italy.
W. B. STRINGER
Can. Agent : Toronto.

PINEAPPLES
Fancy Colored Fruit, All Sizes 

PLENTIFUL and CHEAP

FANCY RIPE TOMATOES
RIPE BANANAS

NAVEL and MEXICAN ORANGES
Quality Excellent

Send us your orders. PRICES RIGHT.

Hugh Walker & Son
GUELPH ONTARIO
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rising, but in its direct effects on the dis- 
;;ive channels the committee will do 

well to have a care.
The reason the packers were unable 

to buy the accumulated raisins from 
the growers was because they could not 
persuade the trade to take those raisins 
they already had on hand. The reason 
t'he trade did not want more raisins was 
because they were already stocked for 
all normal demands. In other words, 
everyone in the chain of distribution 
was “loaded” with raisins, and yet the 
growers had enough left over to stock 
them again. Manifestly the original 
goods could not move till the trade ac
cumulations did. Yet, in tlhcir frantic 
efforts to get rid of a bad situation the 
growers and their allies have started 
most ingenious methods, commencing at 
the extreme opposite end of the line, 
even down to the slums of New York,

to load up the consumer at slaughter 
prices, even trying to invoke the aid of 
philanthropists to help them practically 
give away raisins to the poor.

Probably this will all help move the 
coast accumulations, but what of the 
trade already loaded to the limit and 
cut off from the demand which would 
allow them to get rid of what they have! 
What of the effect of such slaughter on 
prices t What about brokers and jobbers 
who have heretofore been the allies of 
the grower and packer, but who are now- 
displaced in favor of a variety of “ir
regular” distributors, called in now for 
the first timet From a trade stand
point it looks as though the California 
growers are conjuring up several varie
ties of trouble in the future, even if 
they do dislodge the present “ice jam” 
in a Niagara of interrupted commercial 
traffic.

Old Potatoes Plentiful in Some Parts of Canada
Dearth of Supply Recently Noticed Due to Farmers Not Being 
Able to Market Them—Scarcity in British Columbia Where 
Prices Remain High—United States Demand Falling Off.

The consensus of opinion expressed by 
correspondents of The Grocer in various 
parts of the Dominion in regard to the 
potato situation, is that there is yet a 
considerable quantity in Canada of last 
year’s crop with shortages in some 
places. In the latter case the shortage 
s<-ems to be only temporary. It is prob
ably in the west where the greatest short
age is existing. The fact that the farm
ers have been busily engaged in their 
work on the farm lias had a great deal 
to do with bare markets.

Our correspondent writing from Van
couver. says that native potatoes still 
cling to the big figures and it looks as 
if they will stay there until the new 
crop comes in. Fairly "ood-sized new 
potatoes are on the market from t'ali- 
tVrnin. but these job at $5 a hundred, 
just Iwice the price of the 1908 crop, 
so are regarded as luxuries.

The difficult potato situation, writes 
ilie Chatham correspondent, created re
cently by a temporary cornering of the 
market here, has not yet solved itself, 
though in gradual process of solution. 
Last Saturday, despite muddy roads and 

<^/ Hoods throughout the countrv. the pub
ic market was crowded with wagon 
loads of potatoes, the stories of phen
omenally high prices having drawn farm
ers from every direction. Buyers are 
few, however, potatoes being practical
ly a drug upon the market—at least, at 
I !“• price of $1 a bag, which the vendors 
,-skeil. Would-be purchasers refused to 
piy that much, and most of the farmers 
declined to scale down the price. There 
is stil1 a scarcity of potatoes in the city; 
that is. at the old prices, and grocers 
are inclined to wait for the price to 
come down. United States buyers have 
been active but the highest they are 
paying is 75c, and they do not seem in 
a position to pay more and make money.

There are reports of a glutted potato 
market at Windsor, and large quantities 
there await shipment for the States. 
Evidently, potatoes are still plentiful 
Ihrough the country, but farmers are 
looking for higher prices, while grocers 
expect the prices to come down. Hence, 
there is ' not much doing right at the 
present moment.

Stocks Still Large.
Despite reports to the contrary, says 

our St. John, N.B., représenta live, there 
are plenty of potatoes in New Bruns
wick and there is every indication that 
there wi'l he ample quanlities for local 
needs and a large quantity available for 
shipment elsewhere. Shipments to the 
United States have been very large dur
ing the past tew months. During the 
month of March 106.128 bushels passed 
through the customs at Bangor (Me.), 
while for April the receipts were 96.116 
bushels. As the duty amounts to 25e 
a bushel this trade totals to quite a 
figure for tariff alone. There has been

a shirnp in the U. S. market of lale, how
ever, and as a result potatoes have been 
coming in here freely. Several of the 
dealers who were seen stated that there 
was no dearth of supply and they offer 
carload lots at $1.25 to $1.30 per bar
rel. In small lots of three or four bar
rels the price is $1.50 and the retail fig
ure is about $1.70. Since the opening of 
navigation on the St. John River, the 
steamers have been bringing down big 
shipments every day and the warehouses 
here are pretty well filled up.

Plentiful in Peterboro.
There has been practically no vari

ance in the price of potatoes in this city 
of late, is the news from Peterboro. The 
grocers got in large supplies last fall and 
during the past two weeks or more they 
have been able to dispose of some of the 
surplus. All the leading grocers report 
this condition. The farmers in this dis
trict have not been able to dispose of 
much of their crop during the past win
ter. Retailers have been bnving where 
needed from the farmers at 70c and the 
market price is 90c. Grocers are selling 
to their customers at this price.

Scarcity at Stratford.
Potatoes in this locality are not as 

plentiful as usual, states the Stratford 
correspondent. Numerous shippers this 
past month have drained the country 
around here, and now the grocers whose 
stocks are low, have to hid higher prices 
to keep their bins full. In conversation 
with one grocer, he claims that people 
who are now paying $1 per bag will in u 
few weeks be paying from $1.15 to 
$1.25.

The Ottawa representative writes: 
Merchants feel that potatoes will ad
vance to $1.60 per bag. The farmers 
have none to offer for sale for many 
miles from Ottawa In fact many will 
h‘ buying themselves before the new 
ones arrive. Owing lo the drought Inst 
year, quantities are required for seed 
by farmers whose crops were failures. 
Ottawa’s market offers New Brunswick 
potatoes (white), $1.15 ner 90 lbs. on 
cars, and most merchants realize that 
it is good buying at that price. New 
potatoes from South Cnro'ina are quot
ed at $7.50 per barrel and are being re
tailed at 50c gallon.

Highest price paid for

DRIED APPLES
O. E. ROBINSON 4. CO.

ESTABUSHED 1866

Ingereoü - Ontario
Would you like our Weekly Circular

We uk you to see our car of FRESH CABBAGE just arrived. Also BEANS, 
CUKES end TOMATOES. Some new arrivals of VALENCIA and CAUFORNIA 
NAVEL ORANGES, PINEAPPLES, Etc.

YOUR ORDERS SOLICITED.

THE DAWSON COMMISSION CO.t TORONTO

• RASOW tBOa-B

Dried Apples
•hlpmsnts Solicited

Settlements Prompt

W. A. GIBB COMPANY
HAMILTON

JAM 16 SOMERVILLE, Manager
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JUST THE THING THE PEOPLE CRAVE
IS THE

Brunswick Brand Sea Foods
Mr. Retailer,—

A word or two to you. Your 
customers get positively the best 
and choicest goods when you 
handle our brand, which has a 
reputation—just like the quality of 
the products—unexcelled.

First'
SmdwesjL Quality

SARDINES IN OIL

Mr. Consumer,—
You naturally expect the best, and 

good for you.

Bladi’efgftour,

that is none too 
Your anticipations will be realized 
when you ask for and accept 
only the Brunswick Brand—the 
brand of supreme satisfaction.

ABOUT OURSELVES
We employ the most modern methods, skilled help and obtain the choicest supplies. In catching, packing 
and shipping the fish found on the Atlantic Coast—well, our fourteen years of business success is a strong
guarantee. We Give an A-l Service. We Believe in Courteous Treatment.

CONNORS BROS., LIMITED
BLACK’S HARBOR, N.B.

AGENTS—Grant Oxley Sl Co., Halifax, NS.; C. H. B. Hillcoat Sydney, C.B. ; J. L Lovitft, Yarmouth, N.S.: D. Rattray & Sons, Quebec: Leonard 
Broa, Montreal; Arthur MA 1 ~ ---------- --- - ....................................................- - ~ "-------- ------o ^ o_j.t__.-_ * -oro»., muuucsi, miuu> .... Loucks, Ottawa ; C. De Carteret Kingston ; James Haywood, Toronto; Chae. Duncan, Winnipeg; R. G. Bedlington & Co., 
Calgary ; Drexel &. CoM Vancouver ; J. Harley Brown, London, Ont

JUST YOU BET 
A NATIONAL
CASH REGISTER

If the Merit 
Wasn’t There

ii

AND WHAT 
YOU HAVE
YOU’LL HOLD!

RATIONAL CASH HE6ISTEH CO. 285 Yllge St., TORONTO
Write lor Li tenture. F. E MUTTON, C.mutinn Mgr.

We couldn't in a thousand 
years sell the salmon we have 
under the QUAKER BRAND.
It’s because of the undeniable 
and consistent high quality of 
the brand that “ QUAKER ” has 
stood for THE BEST in salmon 
for years.

Your own Interests demand that you 
sell the best Salmon —QUAKER BRAND

Mathewson’s Sons
Wholesale Crooere

202 MoGill Street - • Montreal
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7//£ IMPORTANCE OF 
GOOD GROCERY FIXTURES 
IS SECOND ONLY TO THAT OF 
A WELL - SELECTED STOCK

Bad Bills- Slow Collections 
Something's Wrong

When a grocer fails his reason is usually : 
“ bad accounts,” or " couldn’t collect.” What’s 
the use of such talk, when there’s a way to 
prevent the trouble ?

ALLISON
Coupon Books
F.r.able the grocer to keep all credit customers 
“ under his thumb.” And the best part of it is, 
the customer* like the plan. Allison Coupon 
Books not only save many a dollar, but they 
SAVE MANY A BUSINESS.

Mow They Work
A man wants credit- 
You think lie is good- 
<sive him a £10 Alii 
*hii Coupon Book 
Have him sign the 
receipt or note form 
in the front of the 
iHxik, u hit'll you Lear 
out and keen. Charge 
him with £10 No 
trouble When lie 
buys a dime's worth,
Lear off a ten-cent 
coupon, and so on 
until the Ih> >k is used 
up Then he nays 
the £10 and gels 
another book No |iass 
hooks, no charging, 
no lost time, no 
errors, no disputes 
Allison Coupon Books are recognized everywhere 
as the best.

For Sale by the Jobbing Trade Everywhere. 
Manufactured by

ALLISON COUPON CO., Indianapolis, led.

■ WALKER BIN FIXTURES will
Build up a new business,
Put new life into a dead business and 
Improve and make more profitable 
the best grocery business in Canada.

Write for Illustrated Catalogue : “Modern Grocery Fixtures.”

• The Walker Bin & Store Fixture Co., Umiied
D“'V.r;.w:uF:r,r"' Berlin, Ontario

i Montreal ; Kenneth H. Munro, Coriatine Bldg.
Representatives Manitoba : Wataon A Trueadale, Winnipeg, Men.

I Saskatchewan and Alberta ; J. C. Stokes, Regina, Saak.

Shoe Boils, Capped 
Hock, Bursitis

sre hard to cura, yet
^BSORBini

will remove them and leave no blem-L 
tsh. Does not blister or remove1 
the hair. Cures any pull or swelling. Horae can 
be worked. $2.00 per bottle,dellvered.Book 6 D free.

ABSORBINE, JR., (mankind, $1.00 bottle.) 
For Boila. Bruise», Old Bores, Swellings, Goitre, 
Varicose Veins. Varicosities. .Allays Pain.
H. f. V0UN6. R D F.. 2D4 Temple 81.. Spriaefteli, Mass.

LISAIS Ltd.. Montreal, Canadian Agent*.

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.

The Ham & Mott Go.,

REFRIGERATORS
We manufacture the best line of 
Refrigerators for Grocery Stores, 
Restaurants, etc., on the market. 
Prices the lowest.

Ask all leading Hardware Mer
chants about them, or write us 
direct for circular.

We are the largest makers of 
Refrigerators under the British 
Flag.

OUR lilt.X'EH RKKKIGKKATOK BRANTFORD, • CANADA combination grocer and butcher

7
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TEA LEAD
Boat Incorrodible

Buy “PRIDE of the ISLAND” Brand
as extensively used for years past by most of the leading packers 

of Tea in Canada

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Laminated,” London. 
A.B.C, Codes used 4th and 5th Editions.

Canadian Agents :

LIMEHOUSE, 
LONDON, E., ENO.

ALFRED B l.AMBE A SON, TORONTO. 
J. HUNTER WHITE, ST.JOHN, N.B 
CECIL T GORDON. MONTREAL

Perfect Circulation of Cold Dry Air
/ J is embodied in the

ARCTIC

REFRIGERATOR
We contend that for all purposes it is the 

best on the market and that, in economy 
of ice consumption, ours Is the best cooler 
system manufactured. Our guarantee 
backed by nearly half a century experience, 
goes with every refrigerator.

Let us send you our catalogue telling you 
more about the principles of its construc
tion tn every design and size.

JOHN HILLOCK & CO., Limited
154 George St., Toronto

THIS RAIN WONT
LAST FOREVER!

Looks like it, but it will 
not. So order an awn
ing and be prepared for 
the sunny days that are 
coming.

THOS. SONNE, Sr.
193 Commissioners Street

MONTREAL

The
Elgin National 
Coffee Mills

40 8l*«a and Sty I»»
They ere the

Famtmmt arlndurm 
Kamlmmt Runnmrm

lik hi wkelmli lient, tie lit leMn keen it Jabber let iilen

WOODRUFF & EDWARDS CO.
MAKBR4

ELGIN. ILLINOIS. U.S.A.

V lVI .M

w- OIL 
TANK 

PERFECTION
Complete as a circle

THE BOWSER
SELF MEASURING

OIL TANK
The Bowser does 

everything that you 
could expect a machine 
to do.

It will put just the right 
quantity into the can, and tell 
you how much to charge for the oil.

This is all done in an instant and 
without spilling a drop.

Bulletin 5055 will tell you 
many more things a Bowser 
will do for you. Better send for 
it before you forget.

S. F. BOWSER & CO., Ltd.
66-M FRAZER AVE., TORONTO

TEA;
Its History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This Is s practical, exhaustive 
work containing valuable information 
about Tea. It should be in the hands 
of every enterprising Grocer and Tea 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description
6. Adulteration and Detection.
7. Testing, Blending and Preparing.
8. Chemical, Medical and Dietetic

Properties.
9. World’s Production and Con

sumption.
10. Tea Culture, a Probable Ameri

can Industry.
Mailed to any address on receipt of

Price $2.00 Postpaid
12mo. Bound in Cloth.

TECHNICAL 1001 DEFAITHENT
The Maclean Publishing Co.,
10 Froel St. Bast, • » TORONTO, CAN-

i sAl'.tlrf £
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Free Trip to “Toronto 
National Exhibition”
and Return, with Six Admission Tickets thrown in for Good Measure.

To anyone, living in Canada, who sends us new, full-year, paid-in-advance subscriptions as per 
schedule below, will be furnished Free First-Class Railway, or Steamship, Transportation (as preferred) 
to Toronto and Return, over any Canadian Railway, or Steam oat Line, together with Six Regular 
Admission Tickets to the Toronto National Exhibition this fall. Tickets good during the Exhibition, 
subject to the regulations of the transportation company issuing them.

Begin now, and see how easy it is to earn this outing. Subscriptions may be sent in any time 
before July 15th next, but not later, as the remaining time before the fair is required to complete 
arrangements for traveling accommodation for those who respond to this offer.

There is no competition, or other element of chance or risk about this offer. The distance you 
reside from Toronto regulates the number of subscriptions you must send. When you have sent that 
number ^ou may rest assured that our undertaking will be carried out to the letter. The regular rail
way time-tables will be used to determine the distance, which is to be calculated by the shortest pas
senger route. By consulting your railway time-table you will get this information, or we will supply 
it. Should you fail to secure the full number of subscriptions required, proper remuneration will be 
made by sending you, in lieu of the tickets, their pro rata equivalent in cash.

Notify us early of your intention to accept this offer; for convenience you may use the form 
below. This offer is open to ANYONE, whether a subscriber or not.

THE BUSY MAN’S MAGAZINE,
10 Front St. East.

Toronto, Ont.
Gentlemen :

1 hereby accept your offer of “Free, First-Class Transportation to the Toronto National Exhibition and Return; 
together with Six Regular Admission Tickets to the Fair-Grounds," in consideration of which I will undertake to send you the 
number of new, full-year, paid-in-advance subscriptions to The Busy le an’s Magazine, indicated by my X, on the schedule 
below. I reside no further from the city of Toronto than is indicated in the schedule opposite my X.

Miles from 
Toronto.

Number of Mark

Name ______
25 to .50 3
51 100 5

101 150 7
U151 200

201 250 11
251 300 13
3-1 350 15
351 400 17
401 450 19 Town
451 500 21 1
Oft son 23
0)1 70* 25
701 800 28 Province. . . . . - - - ..............

801 lion SI
001 1000 34

MOI tiw ----------37
1101 1200 40 My Ticket to be Via .*
1201 1300 43
1301 1400 47
1401 1500 50
1501 1600 53
10 0 1700 56
17*.1 1800 60
1801 1900 63 !
1901 2000 66 Root l.ine
2251 2500 80
2501 2750 Ml
2751 3000 97

Writ* plainly ; this will insure immediate acknowledgment of your communications and aafe nnd prompi delivery of your ticket*.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Sataag Powder.
W. H. OILLABD 0 OO.

Diamond—

Ètlna, 1 dos. In oses...................... 82 00
tins, t •' " ..................... 125
tins, 4 " " .............. 0 75

IMFRBIAL BAKING POWDBB.
Ossee. Sizes. Per doz.

.................... 10a ...............10 85

...................  60s.   1 76

.................... 11-os.   3 50
los................... 11-os.   3 40
los.................... Itib.   10 50
loz.................... NdT   19 76

MA SIC BAKIMO POWDBB

Sixes. Per doa
6 doa 6a .. ». 80 40
4 " 4-os. .. .. 0 60
4 " 6 " ..... 0 76
4 " 1 " .. ». 0 96
4 " 11 " .,... 1 40
2 " 11 " . ... 1 46
4 " 16 " ... 1 66
8 " 16 " . ... 1 TO
1 " 84-lb.. ... 4 10
1 " 6 " »,... 1 80
2 "
1 "
1 "

6oa
11 "
16 ”

) Per case 
f $4 66

ROYAL uim rowoi*

Bofsl—Dune ... 
;; Jib........

tit-los......... 3 86
" lib.......... 4 90
" lib............. 18 00
'* 6 lb ............. 0 16

Bsrrels—When peeked in 
barrels one per cent, dis
count will be allowed.

CLEVELAND'S BAKIMO POWDBB.
Bises. Per Dos.

Cleveland ■—Dime............................... $0 93
'• J lb.................................. 1 33
» I OB. ................................. 1 90
" 4 lb................................... 146
" 11 os............................... 1 70
" lib................................... 4 66

lib.................................18M
61b...................................11 66

bsrrels—When packed In barrels one per 
cent, discount will be allowed.

T. KIMMBAB à OO.
Orown Brand—
1 lb. tins, 1 dos. In case......................... SI 20
ft lb. " 1 " " .........................  0 80
lib. * 4 •• •• ......................... 0 45
WHITE SWAM SPI0B8 AND CBBBALF LTD. 
White Swan Baking Powder—

1-lb. tins, 3-dos. in case, per doz......... 2 CO
ft -ib- “ " ;• .........}oJ-lb. " " " ......... 0 8

Perfection chocolate. 20c size, 2 dozen
b xee, per dozen.............................. 1 80

Perfection Chocolate, 10c size, 2 and 4 
dozen boxes, per dozen... ............... • 90

Sweet Chocolate-
Queen's Dessert, i’s and |’s, 12-lb. bxs.,

per lb ............................................... !■)
Queen s Desiert, 6’s, 12-lb. boxes........ 0 40
vanilla, i-lb., 12-lb. boxes, per lo........  0 35
Parisian, 8's............................................ 0 30
Royal Navy, i's. 4'», boxes, per lb— 0 3J

Diamond, 7's, 12-lb. boxes, per lb....... 0 24
" Is “ “ " .... 0 26•' is............................... 0 28

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, in 
|-lb. pkgs., 8-doz. in box, per dozen 6 90

Conftétions— Per lb-
Milk chocolate wafers, 6-lb. boxes 0 35
Maple buds, 6-lb. boxes.........................  0 36
Chocolate wafers. No. 1, 6-lb. boxes 0 30 
Chocolate wafers, No. 2, " 0 21
Nonpareil wafers. No. 1, " 0 3)
Non pare 1 wafers, No. 2, “ 0 V5
Chocolate ginger, 5-lb. boxes............ 0 30
Milk chocolate, 5c bundles, per box.. 1 31 
Milk chocolate, 5c cakes, per box — 1 38

BBMBDOBP'B OOOOA

A- P. MaoLaren, Imperial Cheese Co , 
Limited, Agents, Toronto.

10c. tins, 4 doz. to case.......per dos., $ .90

I" " 4 " " .... " 2.40
" " I " " .... " 4.75
" " 1 " •• .... M 9.00

EPPS'S.
Agents, O. B. Colson k Son, Montreal 

In and 1-lb. tins, 14-lb. boxes, per^ ^
Smaller quantities ..............................  0 87

JOHN P. MOTT A 00. 8.
R. S. Molndoe, Agent Toronto, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Joe. B. Huxley, Winnipeg.
R. J. Bedlington k Co., Calgary, Alta. 

Standard Brokerage Co., Vancouver, B.O.

Condensed Milk.
BOBDKN’B CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Cases. Doz.

"Eagle" brand (4 doz)..................$6 00 $1 60
"Gold Seal” brand (4 doz)..........  5 00 1 25
" Challenge" brand (4 doz)............4 00
Evaporated Cream—
" Peerless" brand evap. cream.... 4 70 

" hotel size...................... 4 90
1 20 
2 46

TRURO CONDENSED MILK CO., LIMITED. 
"Jersey” brand evaporated cream

per case (4 doz.).................................$4 80
Reindeer ” brand per case (4 doz.).... 6 60

JERSEY CREAK

Keen's Oxford, per lb. 
In 10-box lc

line
_____lots or case....................

>'e Mammoth, | gross box..........
$0 17 
0 16 
2 00

BUte, 10c size 
(for cooking), 

doz ...... 0 90
Prepared 

0000a, i's 0 26 
Prepared 

ft's .........0 28

Mott’s breakfast cocoa, 10c. size 90 per dz.
" breakfast 0000a, i s.................... U 38
" " " i’s................... 0 38
" No. 1 chocolate, i s.................... 0 32
" Navy " i's...................  0 29

Vanilla sticks, per gross............ 100
" Diamond chocolate, i’s............ 0 24
" Plain choice chocolate Uquore 0 32 
" Sweet Chocolate Coatings__ 0 20

0 17 
0 17ft 
0 14

Oeretii
H-O. COMPANY. ROOHB8TBR, N.Y.

Per oaee. Per case.
Force, 86s....... $1 60 Gusto, 36a — $2 85
Korn-Kinks, 3 Is, 1.45 H-O. oatmeal. 24, 8 10 
Prseto. S6e .... 3.40 Buckwheat. 36a.. 3 50 
Pancake. 36s .. 3.50 Corn Starch, 36s 2.50
Tapioca. 36s__ 2.85 Farina, 24s.........1.70
Hominy. 36s.... 1.60

White Bw 
White Bw 
While Bw

WHITE SWAN 8PIOI8 
AND CEREALS LTD. 
White Swan Breakfast 

Food, S-doz. in case, 
Der case. 83.00 

The King’s Food, 2-doz.
in eass, per oaee, $4.10 

White Swan Barley 
Crispe, per dos.. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dos., 81.00.

White Swan Self-rising 
Pancake Flour, per 
dos.. 81.011

> *b«t K.ro.U, per do»., (1.40.

OkoMUtoi Mi Otmi,
m OOWAS no., LIMIT»D.

Cocoa—
Perfection, 1-lb. 
tins, per doz. . . 81 10 

Perfection, ft-lb. 
rer doz ... ... 8 40

Perfection, i-lb.,
per doz .............  1 30

Perfection. 10c size 0 90 
" 6-lb. tins

per lh.................. 0 37
Solu le. bulk, No.
1, per lb ... .... 0 80 

Soluble, bulk, No.
8. per lb.............. • 18

London Peerl. per lb ......................... 0 18
kegs*etc <*uafc*^ons *or Cocoa in bbls.i
ruinu^?*0ÿî*!ii«».ll lb. bxf'l M

WALTER BAKER k OO., LIMITED. Per lb. 
Premium No. 1 chocolate, i and |-lb.

oakes.............................................. $0 38
Breakfast oocoa, 1-6, j, |, 1 ft 5-lb. tins 0 41
German Sweet chocolate, | and i-lb.

oakea, 6 lb. boxes........................... 0 28
Caracas Sweet chocolate, | and i-lb.

cakes, 6-lb. boxes........................... 0 36
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes...................... .. 0 36
Sweet chocolate, 1-6-lb. cakes

Coffees.
EBY. SLAIN OO. LIMITED. 

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House.............................................80 32
Nectar .................................................... 0 30
Empress.................................................  0 28
Dueness................................................... 0 26
Ambrosia................................................ 0 25
Plantation ............................................ 0 22
Fancy Bourbon...................................... 0 20

Crushed Java and Mocha, whole...
" '* " ground..

Golden Rio............................................
Package Coffees

Gold Medal 1 and 2 lb. tins, whole
or ground.....................................

Cafe, Dr. Gourmet’s, 1 lb. Fancy
Glass Jars, ground .................... 0 30

German Dandelion, | and 1 lb. tins,
ground.......................................... 0 22

English Breakfast, 1 lb. tins, ground 0 18 
THOB. J. LIPTON retail wholesale 

Lipton's "Special" blend 
coffee, 1 lb. tins, ground
or whole...............................  0 40 0 30

JAMES TURNER k OO. Per lb
Msooa................................ .......................  8032
Damascus................................................. 0 28
Cairo.......................................................... 0 20
Sirdar...................................................   0 17
Old Dutch Rio.............................................. 0 12ft

Large size,doz. 18 00 
Med. size " 17 00
Small size " 12 00

Roquefort- 
Large size, doz. 
Small sise.

Confections
THE OOWAN CO., LTD.

Cream Bars, 60’s, assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box, " 1 $5

" “ 10c cakes, 36 in box “ 2 55
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 33 

“ " No. 2, " 11 0 25
Maple Buds, 5-lb. boxes, lb................ *
Nut Milk Chocolate, i-lb. cakes, 12-lb.

box, lb................................................  0 40
These prices are F.o b. Toronto.
MaoLahen’s Imperial Cheese Co. Ltd

Imperial Peanut Butter " Bobs, " the 
Perfect Confectionery.

Large size, cases, 25 cartons........  83.50 each
Small " " 50 " ......... 3.60 "
Assorted, cases, 26 small, 12 large 3.55 " 

Net 10 days.

Coupon Books—Allison's.
For sale in Canada by The Eby Blain Co Lt d 
Toronto. C. O. Beauchemis k Fils. Montreal 

82. 83, 85. 810, 815 and 820.
All same price one size or assorted. 

UN-NUMBERED
Under 100 books.............................. each 04
100 books and over.......................... each 134
500 Looks to 1000 books......................... 13

For numbering cover and each coupon, 
extra per book ft cent.

Per doz. 
4-os. cane 8 0 9t 
6-oz. " 1 35

10-oz. " 1 ftf& ^
Wholesale Agen 

The Davidson k Hay, Limited, Toronto

Bxtraot of Beef.
LAPORTE, MARTIN A OIE, LTD.

•Vita” Pasteurized Extract of Beef. Per casa 
Bottles 1-oz., case of 2 doz............ 83 20

THOMAS J. LIPTON 
Prices on application.

Infante’ rood.
Rob’neon’s patent barley |-Jb. tins

----- tins....
groats ft-lb. tint.... 

" I lb. tins

3 00
4 50 
4 75 
9 00

IS
‘‘Mephisto*

PATTERSÇN S "CAMP" COFFEE ESSENCE
Agents, Rose k Laflamme, Montreal an

and " Purity " 
Lobsters.

Canned

Vanilla
6-lb. 0 47

Soluble 0000a (hot or oold soda
1-lb. tins........................................  0 38

Cracked 0000a, ft-lb. pkgs.. 6-lbs. bags 0 34 
bundles, tied 5s,

8 00

Toronto.
6 oz. bottles, 4 dot, per doz__

10 '* " 4 " " ....
Rep. quarts, 1 " " ....
Imp. " 1 " •' ....
I WHITE SWAN SPICES AND CEREALS LTD.

White Swan Blend.

1 75 
8 00 
6 50 
9 00

Caracas tablets, 100 t
ft. above quotations are f.o.b. Montreal

Ooeoanut.

CANADIAN OOOOANUT OO., MONTREAL.

Packages—5a, 10c , 80 and 40a packages 
packed in 16 lb. and 30 lb. cases. Per lb.

1 lb. packages...................................... 0 26
lb “ .......................................0 87

»b. _ "     018

1-lb. decorated 
tins, 32a lb’ 

Mo-Ja, i-lb.tins 
30c. lb.

Mo-Ja 1-lb. tins 
28c. lb.

Mo-Ja 8-lb. tins

OafsAss Epicures—1-lb. fancy glass Jars, per 
Oafs ('Aromatique—1-lb. amber glass Jara,

Flavoring Kxtraete.
SHIRBIFF'S

1 oz- (all flavors),doz. 1 00
8................................. 76
8| " ' *' 1 00

Meoounts on application.
iu. ........................ ,................u so vaie 1 aromatique—1-1 u. »u*«w j—-1

1 end à b. p»ok»ge» »«orted............(Ml per do»., (4.
Ï end ■ b. " " .........■■(VI PrwDlstlon. with I tumbler.!, (10 per (os

mt . packages assorted In 6 lb. boxes 0 88 
" .... 0 18 

ko 6,10,15 lb. oases 0 80
In 16 16 Ib. palls and 10, 86 and 50 lb.

boxes. Palls. Tins. Bbte.
WSt*-» «m» e«« «(.He. H le i ii o u

Best Shredded............0 18 __ 0 16
Special Shred ............0 17 — 0 15
Ribbon......................... 0 19 ... 0 17
Macaroon................... 0 17 .... 0 15
Deeiooated.................. 0 16 .... 0
White Moss In 5 and 10 lb. square tins, 81a

WHITE SWAN SPIOES AND OS REALS LTD.

White Swan Ooooanut—
Featherefcrip, palls.............................. 0 16

THOMAS WOOD k OO.

"Gilt Edge ’ in 1 lb.
tins...................... 80 83

"Gilt Edge” in 8 lb.
tins......................

Canadian Souvenir 
1 lb. fancy litho
graphed canisters

Shredded.,,Inpittbftiw hi, 4 (§., hi, lb.

Ch(»l» —I 
Large um ]»n. per do*.............. 88 86 

. « 60

. 8 40

Jams and Jelliei.
BATOER S WHOLE FRUIT STRAW»

Agents, Rose It Laflamme, Mom 
Toronto.

I- lb. glass jar, screw top, 4 doz., per dos
THOMAS J. LIPTON

Prices on application.
x. UPTON k oo.

Compound Fruit Jams—
II- ofc. glass Jan, 1 doz. incase, per doz. 81 00
S-lb. tins, 1 dos. in oaee.............per lb. 074
5 and 7-lb. tin palls, 8 and 9 pails in

orate....................................per lb. 0 07
7 wood pails, 6 pails in crate, per lb . 0 07
30-lb. wood pails....................... " 9 061
Compound Fruit Jell tee—
18-os. glass Jan, 8 doz. in oasa per doa 100 
l-lb. tina I doa In case per lb........ 8 07*
Î wood paUe. I pans la orale, per lb.. 0 07

Individual size jars... 
per doz............. 1 00
Imperial holder—

Cleaner
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IF EVERY MAM IN A FACTORY ot

•killed workmen presses all his energy into 
meking the best, something is going to be done 
and done right That’s why Riming tun 
Stove Polish in Cakes and tun Pamtm Stove 
Polish in Tins are right every time you sell them 
and bring the customer back for more. Every 
man in the factory does his best and that best is 
backed with forty years experience. It is worth 
while to push the Stove Polish that is right

MORSE BROS., Props. - Canton, Mass., U.S.A.

ÿuurjsü

VON^

CtH TB'

IT It’s the only kind of blacking that it 
pays to use or sell, because it is the

WORLD’S BEST 
SHOE POLISH

H All Progressive Grocers handle it. It 
draws custom and pleases the customer. 
Our extensive advertising greatly helps 
your sales of

2 l« I

The F. F. Dailey Co., Limited
Hamilton, Canada - Buffalo, N.Y., U.t, A.

w 4 ^
liquid POLISH
Jos ALL METALS

Royal Metal Polishes
Load the World.

The undoubted merit of Royal Metal 
Polishes makes them absolutely the 
best proposition in this line.

Spring-time is cleaning-time. There 
is a big share of trade awaiting the 
dealer who goes after it with the right 
line. Sample* free.

Royal Poll shot Company, 
Montreal

AGENTS : Ottawa - General Supply Co., of Canada, Ltd. Winnipeg— 
H. W. Gla—co Sc Co. Vancouver—Wm. Erichaen è Son. Halifax— 
j. C Calder. Sherbrooke E. H. Bowen. And all dealer».

BLACK JACK
-THE WONDERFUL PASTE FOR FAMILY USE."

TRY IT.
BLfkC K JAGH 

'’Uni poll"1

SOLD BY 
ALL

JOBBERS

X-lb. lia*—3 do,. I* cut.

<

I >/ f||
A

Any Boy who has One Cent can Turn it Into
Ten Dollars

One cent invested in a post card to us will bring you information about how we start you in business, so that you can 
earn money for yourself. You can make plenty of pocket money all the time—money you will enjoy more because you made 
It in business for yourself. Hundreds of boys are doing this. SO CAN YOU.

Ns money required. We furnish capital.
Ws also give prizes. There ie a prize for every boy, whether he lives in e lerge city or a little village. Very fine 

prizes here gone to fellows in small places. Don’t delay a minute. Write us to-day. A post card will do.

The MacLean Publishing Co., 10 Front Street East, Toronto
TO
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A SEASONABLE SELLER

THEY
ARE

BEST

krT^owiU/f^l 

Il nmnDrlUMsi
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PEAKS
:1?gg-y**=œïai&

kiV.iL L l j

ROSE & LAFLAMME, Limited
Montreal and Toronto

As Reliable as a City Guide Book are the 
articles, advice and information in

THE FINANCIAL POST OF CANADA
Whether you have $10 or $10,000 to invest 
you should become a subscriber. It is an in
forming progressive publication, its views are 
not prejudiced and its comments are based on 
data obtained at first hand. It may save you 
many dollars or put you in the way of earning 
many more.

The Post is a signboard—a beacon light— 
against all wild cat, watered stock, castle-in- 
the-air, get-rich-quick propositions. It stands 
for that which is sound, for safety and con
servation in the matter of investments and 
a satisfactory interest return to the investor.

The Post can be depended upon at all times to 
give full details of important financial affairs.

Single copies, 10 cents, at all news stands. $3.00 per year.

THE FINANCIAL POST
10 Front Street East TORONTO, Ont.
Montreal, Winnipeg, New York, Chicago, Paris, London.

er b.
KMb. wood pills......................... 1 <1 OH
Pure assorted jam, 14b. glas * jars, 2

dos. In case ..................................... 1 76
Jelly Powders

IMPERIAL DESSERT JELLY

EË33H Dure
j s and

Delicious
True Fruit Flavors 

Cartons each I Doz .

Assorted flavors—gross 10.75. 
MaoLaren Imperial Obsess Oo. Limited

tpjELL'O
The Dainty Dessert

Assorted Case, Contains 4 doz..(8.«o
Assorted Case, Contains 9 dos..(1.80
Lemon (Straight) Contains 8 dos. .(1. so 
Orange (Straight) Contains * dos. Jl.80 
Hagpberry (Straight) Contain, 8 dos..(1.80 
Straw berry (Straight) Contains 1 dos. .(1.80 
Chocolate (Straight) Contains ( dos..(1.80 

7 . (Straight) Contains 9 doA.Jl.SO 
'each *• (Stnlght) Contain! 9 dos .(1.80 
"'eight Tibs, to ease. Freight rate, Id daw 

soap
The OENUniB. Packed 100 Bars to case-

&

[• • • S -oee tee* (Ml (IK
mm itiiitiiii mm

I THE ROBERT ORBIQ 
COMPANY.

White Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

Lilt price
‘ Shirriffs" (all 
flavors), per dos. 0 
Discounts on et 

plication.

Lard.
*. e. Y AI REAVE OO. BOAR'S 

LARD COMPOUND.
Tie cm....$0 104«•—$0 1044-ubls.......Oil
Tuba ,80 lbe. 0 11 
80-lb Pails. 1 20 
«Mb. tine.. 2 10 
OaeeeS-lfc.,0 11 

" *klb “
M W4b.

F.O B. Montreal.
Li te

MAHOA4U. UâOVRâUA UO.

14b. boxea, wood or paper... .per
“ —M tio5r...p .$y ü
rs^arsssf.v.vs'iK is
"Asm" pellets, l-lb. nans.... per oaa lots

1154b.___
"P'Htf' Uooiloe U etiobi
Dai, 1er , seat itlJKutii tit! !

Lye (OanetntraUd)
eiLLiTTi rsaxunan.

in
IB

!.ü
fat oat*

SB el 4 ii III II 11 Mill! Mlllll
Mill III -ill Mil el

Marmalade.
T. UPTON A CO.

12-oz. glass jars, 2 doz. case.... per doz $1 00 
16-oz. glass jars, 2 doe. in case “ 140
In 5 and 74b. tins and 7-lb. pails,per lb. 0 07 
Pint Sealers (24 oz.), 1 doz In case, per 

dozen.............................................. 2 00

■HIRRirr BRAND

npenal Bet __ 
1-lbT glass, dos.. 
S-lb. " " .
4-lb. tine, " 
74b. " " .

"8b redded"—
1- lb. glass, dot. ..
2- lb. " " ....
7-lb. Mae. " ...

1 56
2 80 
4 16
7 Si
1 so
I 10
8 8

THOMAS J. LIPTON

Prices on application

mm
amiiM

Isn

c,-X.CHARLCs

âPORATEDCRSÈ

ST. CHARLES CON 
DENS1NG GO 

PRICKS :
St. Charles Cream- 
family size, per case
................................$4.70
Ditto, hotel, 4.90 
Silver Uow Milk 5.00
Purity Milk__ 4.70
Good Luck__ 4.v0

Mustard
COLMAN’S OR KEEN S

D.S.F.,4-lb. tins..................  per doz. $ 1 40
" 4-lb. tins................... “
" 1-lb. tins................... “

Durham 4-lb. jar.................  per jar
1-lb. jar........

2 50 
5 00 
0 76 
0 25 
0 85 
1 46

SPBATT S PRICE LIST

Mhed Bird Seeds, l-lb. pkts., 3 dozen
cases per box .....................10 9jj

Parrot Food, | lb. pkts., 1 dos carto-s 1 to
Parrot Food, 2-lb. pkts ....... 0 35
Bird Gage Sand, about l|4b. bags, i*

gross cases.................................... 0 .0
Bra Cage Grit, about U-lb. bags, j- 

groncases ........................ .. .... 0 30

F.D. 1-lb. tins"..................... per doz.
" 4-lb. tins..................... “

OllVS OU
LAPORTE, MABTIN A CIE., LTD. 

Minerva Brand—
Minerva, qtA 12 s....................... $ 75

“ pte. 24 s ......................... • 50
“ 4-ptA 24 s....................... 4 25

Sauces
PATERSON'S WORCESTER SAUCE 

Agents, Rose k Laflamme, Montreal and 
Toronto

i-pint bottles, 3 A 6 doz., per doz..........0 90
pint " 3 de® .............................. 1 76

THOMAS J. LIPTON 
Prices on application

Soda
COW BRAND

Case of 1-lb. contain-
(agio paokaees, per
bos, (1.00
Owe el l-lb. eon- 
tslninsllO pk(s per
oüi rfLlb. end 1-lb. 
oentelnlns SO 14b.
box JS lo Pk<1’ 

One ol le. pkgs. oontelnln* M pk*s. pet
luoic uui Per useftt“ü“»p-r'*1*0.1. " iStlt •• }. . .  I'"

No. I «4*10 «odâ-oeiei lOI-lloi. pk* .
low»...........  ... .......... ...........
0 OalaieHliiiiiiiiimnii immmiIimm 1 »»
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Wood’s “Canadian Souvenir” Canister Coffee
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colouring. 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits ! We solicit your orders.

THOMAS WOOD CO. LIMITED
No. 428 St. Paul St. Montreal

ul Washing Powders.
a. ». zrrriT a oo., Asmta. 

■aipote pas, oolon

3 dot. to 
box......... $3 46

6 dor to 
box .......  «6 90

30 daw

1 Box Price

5 Box Price 
........ $3.90

r reight paid 
on 6 box loU.

JAMES' DOME BLACK LEAD

Per «rose 6 40 
1 60

•in».
■ DSOUIDU MUCH OO., LTD

„ Perfection S/rup.gerrtil, 700 lbs........................... 0 per bSS?} ~

Plato Una, with label- Per oca.
l ib. Una. 1 doa. In oaaa................  1 60
is •• i » ............!«» •• J - ::::::::::so ib. r - - - -

0 88 
0 40 
0 25 
0 40 
0 eu 
• 60 
0 60

tine here irire handles.)

Teas.

Blue Label, 4'g..................................... q «
Onw AMùeâ, l'e and *e .... o 99 
Kin e Isabel, A • il on
§~” V, end |a ..... o a 
Brown Label ft's ............. am«3-W.fcn.dïiV.V" ÏS
“•n Labels èe........................... q 40
Japon * °1», ltd.

Viotoria, h/-o,801be........................... 0 16
Prinoeee Louise, hf c, 80 lbs............. 0 10

teflon Green Teas—Japan style—
I^dx, cases 60 lbs................................  6 18
Duchess, oases 60 lbs......................... 0 19

BLUB RIBBON 
TEA OO.,TORONTO

BIDOWXY8.
Loodon, Vancouver Winnipeg and Oe/hm

3 SS88Î
aooo-3

Starch
•DwajLDaioae nasoi oo., ti mixed.

par lb 
. $0 07

Baoaoo i latin, 14b. oarteoe....
Wo. 1 white. bbM. and h—....
Canada Whlu Otoaa, l ib. pà«a. g '«

■ se, bos 1 H to I Su
Oottnan Starch—

g”” h Oo , Praoarad Oorn.,.. o 071
Canada Purs Oero ,...................... g or,

Biot Starch— ■
■dward.bur»«alwhite,Mb.car. SU 

1 " or bine,

°s
rajOB wobxa, limits» 

Ontario and Quebec.
------ —a»oliee—
Oanada Laundry, boxes of 484b. §0 08 
Ala»» nines Starch—

Mb-OMtoea. bojeeotilib..... I i, 
PhMM Quabs White Uundr*- 

L^Oantat^lMMOlUia.... I
lb...................... .. S ..■MalSIb............. .............. g

Lila White Oio«- 
14b. tan 
Mb. tag
lt_

bZSiS_

Mb. (noanbnxu, onauMIh...
Canadian Saoule Starch - 

Bosm of W taaof nkga.. par aa«, I SS
■levs Polish.

«jÿw «“*L *<«• oatas, HroubosnfVm*-

ETSTeErS: -E

THE
"IALADA

Wboisaie Retail.
Brown Label, it and ft's........ m 86 10 80
Green Label. I s and » s .......... c 87 0 U
Sjrîîÿ'ilMV *■ 0 * 0 40
Bed T*haL l‘e and I'm ............ m a m
Gold Label, l's and %'»........... 6 44 P 80Red-Oold Label. K's!*.............. 8 66 0 80

EMPÏfrg; 
PACKAGE
TEA

Oss's 30 and 
50 lbs. each— 
Black, Mixed, 
and Green 
Ceylon.

£......................................... 20c :
.......................................... lsan<i......................... a and;
........................... .........  a and 4s, 35c.

Vulcan. 50c.100 lb. lots freight paid.

Tallow Label, I s..................... o 80
Green Label. lVand i'i0 24
Blue Label, l'a and fa......... 0 16
■g»h andi'a. 0 60 
White Label, I », (• and fa. 0 66

el 1 e and l's........  0 41
. 066 
. 007

Wholesale Retail 
0 86 
0 86

TV UIW USUI
Gold Label. . 
Purple Label, 
Boa Donned, fi

Ram Lal's 
. Pure 
| no ian Tea

ball
egv - ts

im

Pink Label l's and ft's 
Gold Label l's and ft's 
Lavender Label l's and 4’s 
Green Label l’s and ft's 

Canisters 
Gold Tins, 6's 
Gold Tins, 3's 
Gold Tins, l's 
Gold Label, i's

THOMAS 
WOOD t CO

Montreal and

35c 1.76 60c. 2 60
35c. 1.05 50c. 1.60
36c. each 60c. each

18c ea. 361b. 25c ta. 60 lb.
Red Tins, 4's 36c ea. 701b. 60c es. 1 Ou lb. 

fs 18c ea. 73 lb.Red Tins, \ 16c« . 1.001b

unw'iim

Lipton
76 Front 84.

MBLAOAM A
TBA.

MINTO BEOS.,
66 Front St. East

Peeked in air-tight tins only.
wholesale retail

-— ------  ft s and l's .......... 0 84 0 30
Oronge " fs, 4’s and 1 s .... 0 10 0 40
Pink " pi's k l's, tins .... OK 0 60

We pack Japans In all 
prices. We pack In 60 and 

‘ prices.

Ivor AiUhtoAtti) Mtû W
l4ii$muOk v»«va-
j nksnsi a\n*g wsxwglftU

■0L0N1

EYL0N

.................• 66
ti.............0 44
1 lbs. k fts. 0 40

H................on
1 lbs. à fts. 0 85 

1 lbsTfts.... 0 SO
fts............... 0 81
|B~......... 0 85
fit*

xwr m, n. wholesale ret*
Wood s Primrose, per lb.... 0 40 0 60

Golden Rod............. 0 86 0 60
_ . fleur-de-U,............. 0 80 0 40
Pack la Hb Una All gradu-elihe, 

black, graeo or mlied.
Tobacco.

IMPERIAL TOBACCO COMPANY OF CANADA 
LIMITED—EMPIRE BRANCH.

Chewing—black Watch5s......................... *g
Black Watch 11s.................................. sa
Bobs 5s and 10s...................................... 3*
Bully 6s................................................... 44

Currency 6%s. and 10s.......................... sa
Stag 5s...................................................... JJ
Old Fox 12$...................................  n
Pay Roll Bars 7*s............................... 66
Pey Roll 7s.............................................  gg

Plug moking-Shamrock 6s., plug or bar 45
Rosebud Bars 6s............................. 45
Empire fs, and 10s,................   35
Amber 8s. and 3s........................  60
1*7 7s...........................   to

_ Starlight 7s.....................         /0
Out Smoking—Great West Pouches, 7s!. 51

JOB. COTE, QUEBEC.
Cigars

St. Louis (union), 1-90............................B33 on
St. Louis, 1-40.............................. or no
Kt 1 inn ................................... YY

0 84

lb . eases?** U

36 ( 
36 00 
65 00 
61 00 
55 00

0 40 
0 f

Ceylon Tea, In 
1 and 4-lb. lead 
paokagu, ' 
er «tiled.

■ Lebti.l^.uUlltiMe.............«80
IubeL retail atMe..IS

St. Louie. M00.......................... 35 oo
Champlain, 1-30........................... * 3500
Cbamplam, 1-40................... .;**.......... 36 00
El Sergeant, 1-30............................
El Sergeant, 1-40............................
El Sergeant, 1-103..............................

Out tobaocoe.
Petit Havana, 4, 1-13—1-8.........

Cote, Choice itiüâre.'iqb tine'.".'.'.
■ " tiS :: :::::::: ÎÏÎ

Veterinary Bs«siiss.
w. ». roues

"I#
_ , Vaaet

At M
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Sell Seeds THat Feed—

SPRATT’S
MIXED

BIRD SEEDS
SPRITT'S PATENT, Ltd., LONDON, END.

Comprise only such seeds as are known to be 
adapted for songsters to improve their health 
and develop their singing powers. They are 
properly cleaned and correctly balanced; 
always give the highest satisfaction, and the 
thoroughly satisfied customer is the most 
profitable one that a dealer can have.
Ask your jobber for them. Packed in boxes 

containing 3 dozen 1-lb. packets.

MONTREAL—13 St. Theresa St., St. Gabriel’s.

EASY

OPEN

Trade Mark Reg.

The Fruit Jar
That Pleases 

"Your
Customers

You and yourcustomers 
well know the draw
backs and disagreeable 
features of a screw top 
jar. Then buy

THE SCHRAM

EASY

SEAU

AUTOMATIC FRUIT JAR
Just two pieces — the 
jar and the cap. No 
rubber bands—no leak
age-clear white glass 
jar with wide mouth.
Clever Advertising Plans Sent 

Free to Dsalers, Write to-day.

THE SCHRAM AUTOMATIC 
SEALER CO., OF CAHADA

Limited

WATERLOO, CAN.
1665

Trade Mark Reg.

A SLIGHT 
DIFFERENCE

IN PRICE ON A CHEAP ARTICLE LIKE

Sal Soda
8H0ULD NOT COUNT, WHEN QUALITY 18 CONSIDERED

BRUNNER,MOND&CO.'S
ENGLISH SAL SODA

is the PUREST, contains LEAST MOISTURE and 
therefore C0E8 FURTHEST of any 

Washing Soda soldi

WINN 4 HOLLAND,™
SOLI AGENTS MONTREAL

FREQUENCY OF SAILINGS
Every itwellth day a Pick- 
ford and Black steamer 
leaves Halifax for Ber
muda, The British West 
Indies and Demerara, and 
is away thirty-eight days.
A delightful trip for 
moderate cost. Write us.

PICKFORD A BLACK
HALIFAX

OAKEY’S The orlglaal end only S—sin. 
Preparation lor Cleaning Cat 
1er;, id. end Is. Osnlstsm

‘WELLINGTON *

KNIFE POLISH
JOHN OAKEY » SONS,Umit.d

Manufacturers of
Emer^Blaek lead, Emery, glass and

Vi
it Cloths and Papers, ete

1
Agent 

- 6 
MONTREAL.

To

Brokers and Manufacturers’
—Your business card on this page will keep 
—your name and field of operations before 
-Manufacturers, Importera and others 
—looking for responsible representatives. 
It costs you little and meane much to you 
If you are looking for agencies.

Write for particular* to

THE CANADIAN GROCER
Montreal Toronto Winnipeg
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Canned Fruits
Fine Salt The quality of

Coarse Salt WETHEY’S
LAUREL

Lump Rock Salt BRAND
speaks for itself.

Do not buy without* consulting us.

VERRET, STEWART & 00.
UNITU

Get our prices.

MONTREAL J. H. Wethey, Ltd.
ST. CATHARINES, ONT.

Empire Brand

4
Free Phones

Use Lhem

Canned Peas 
Prunes, different sizes 
Manila Paper 
Cigars
Singapore Pineapple, in tins

Bay Diamond Crystal Salt.

GEO. E. BRISTOL & CO.
Wholesale Grocers

Hamilton, Ontario


