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CANADIAN GROCER

I've tasted some toffees

Th* Toothsome Tofht.

<v\l x
Put up in

5c.
Bars

Pay your rent with “Kreemy”
Everybody will chew it when they get the taste

livre are a few logical 
reasons why you should 
introduce and push this 
famous English Toffee :
Its delicious, rich, 
creamy flavor g r o w s 
and creates an increas
ing demand, not with 
children alone, but with the older 
people. When business is dull and 
money tight the more Kreemy Toffee 
will be used, for a ten cent bar will

®e
he lx mght where a sale 
of a box of chocolates 
would be lost.
Push “Kreemy” Toffee 
as you would any 
other good, wholesome, 
profitable food. Our 
agents are well sup

plied with stock.
Order trial shipment to-day, and help 
out your business with “Kreemy” 
profits.

The
Son
and

MAIL YOUR ORDER DIRECT TO OUR AGENTS.

Made at Kreemy Works, Maidstone, Eng., by

EDWARD SHARP & COMPANY
„ /GENTS

The HARRY HORNE CO., of Toronto—For Ontario. Howe, Mclntvre A Co., of Montreal—For Quebec Qeo s De Foreet Son., of 8,t John For New Brunawlek J. S. Creed, of Haltf.'i-For No.t Scotia L^dU,. Ltd, af Wt.nl£,N, 
and Saakatcbewan. Hamblin A Brereton, of Vancouver, for Brltlah Columbia and Alberta.



Dangers of Ocean Shipping
during the present crisis, are not only in
creasing prices of foreign dried and canned 
fruits, but shipments are practically at a 
standstill.

Griffin & Skelley’s
California grown Dried and 
Canned Fruits and Vegetables
represent the heighth of perfection in fruit and vegetable grow
ing, drying, preparing and packing. They are known as the 
standard of quality. Your customers will appreciate if you sell 
this pack. No delay in shipments.
Order from your wholesaler.
Apricots,
Prunes,
Seedless and 
Seeded Batslns,

White Cherries, 
Black Cherries, 
Blackberries, 
Damson Plums,

Oreengagee,
Raspberries,
Strawberries,
Pineapples,

Peaches,
drapes,
Pears,
Asparagus, etc.

1%/vw
Arthur P. Tippet & Company

AGENTS

Montreal, Que.
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QuttepVACUUM ■ SEALING
All food packers know the value of sealing food products under a Vacuum. Goods properly packed and 

sealed in this manner keep indefinitely. This method has been used successfully for years with tin cans, but 
only recently has it, been possible with glass containers.

The essential requirements are speed, easy handling, economy and an absolutely air-tight seal. The 
Anchor method fulfills all of these, and in addition provides a serviceable reseal after the first one has been 
broken. Anchor caps have a mechanical seal as well as the Vacuum, so that should a package for any reason 
lose its vacuum, the contents are still much more effectually and securely sealed than by any other known 
method.

Anchor caps are quickly and easily applied ; an unskilled operator can seal from twenty-five to thirty 
a minute; cheap when compared with results and satisfaction obtained, and are made in .a great variety of 
sizes to suit all styles of tumblers, jars and bottles.

Write us for catalogue and price list, or have our representative call.

ANCHOR CAP & CLOSURE CORPORATION
OF CANADA LIMITED

THE
ELGIN

NATIONAL

INSTANTLY ADJUSTED TO 
STEEL—CUT COFFEE AS 
FINE OR COARSE AS YOUR 
TRADE DEMANDS
It takes just a few turns and the coffee Is ground, 
to operate and the machine will last a lifetime, 
coffee grinding troubles to the ELGIN NATIONAL, 
for business.

No expense 
Feed your 
It is built

Ask any of the following jobbers for latest catalog:—
HAMILTON—Jas. Turner A Co.; Balfour. 8mye A Co.; McPherson, 

Glatwco A Co.
TORONTO-Bby. Rlaln, Ltd.; R. B. Hsyhoe * Co,; Mlnto Bros. 

AIL—The ............................... *MONTRE. 
Broo. Canadian Fairbanks Co. (and branches) ; Min to

QTTEBDO-Minto Bros.
LONDON—Gorman. Eckert A Co.
ST. JOHN. N.B.—G. E. Barbour Co. ; Dearborn A Co. 
WINNIPEG—Blue Ribbon, Limited (and branches) ; The Codrüle 

Co. (and branches).
REGINA. 8A8K.-Campbell, Wilson A Strathdee, Ltd.
8A8KATOON—Campbell, Wilson A Adams. Ltd.
EDMONTON. ALTA.-The A. MacDonald Co. 
CALOARY-CampbelL, Wilson A Home. Ltd., and P. D. McLaren.
FERNIE. B.C.—The Western Canada Wholesale 'Company. Ltd. 
VANOOUVBR-The W. H. Malkin Co.. Ltd.: Wm. Braid A Co.; 

Kelly, Douglas A Co., Ltd. ; Empress Manufacturing Co.

MADE BY

W oodruff Edwards Co.
ELGIN. ILL.. U.S.A.

SHERER-GILLETT COMPANY
Head Office : Chicago, 111.

CaaaSlas Office ecd Fcctery i Geelpk, Oat.

“ShererV’ Grocery Counter
For 20 Years the Leader

and leadership means excellence, blit unfor
tunately it also means imitators, and 

cheap ones at that.

PATENT PENDING
The argument In tarer of the Sherer Counter la perfection 
In adaptability to the grocer’a nee—perfection In material 
and perfection In const ruction.
The Imitator’s talk Is of the cheapness of hla product
But Quality la worth the price, and the name of “Sherer” 
on a Counter la a guaranty of Quality.

Fell Information la nee 
free Catalog N umber Cl(
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(AN you get away from 
the fact that out of 
every hundred women 
in your town fully 
two-thirds of them 
know E. D. Smith’s 
Jams, Jellies, etc., 

either by having used them per
sonally, by reputation, or by 
having seen the extensive adver
tising we have conducted for 
years past.
Behind the advertising is the one predom
inating fact that this famous brand has 
held the highest position in the Govern
ment report ever since its introduction to 
the public eleven years ago.
All we ask you to do is to keep E. D. S. 
products in the open where your trade will 
see them—they will do the rest by remind
ing your customers of having heard and 
read about the deliciousness and purity of 
these goods. They will sell themselves if 
you keep them shown.

Modo only by

E. D. Smith & Son
Limited

WINONA ONTARIO
AGENTS:

NEWTON A. HILL - Toronto 
W. H. DUNN - - - Montreal
MASON & HICKEY - Winnipeg 
R. B. COLWELL Halifax, N.S.
A. P. ARMSTRONG - Sydney, N.S.

Let fresh milk go 
up in price

***»' BoroiuNil* CoagE"

s-ars*"
6 Mom lLK COMPuIoa" 
a^ONTRtAL.cAWaO^a

if it will owing to uncontrollable 
conditions. With a generous supply 
of Borden’s Milk Products you or 
your patrons need not worry.

Borden’s 
Milk Products
Eagle Brand Milk, Borden’s Evap
orated Milk, Reindeer Brand Coffee, 
Cocoa and Milk are always ready for 
the emergency and fill the place of 
fresh, sweet milk in a way no others 
can. They will act as a leveling or 
equalizing medium for the good 
housewife during the period of war 
prices. They will help relieve the 
situation by taking the place of fresh 
milk—when it goes up as it surely 
will.

Place your order now for the 
all-year-round goods.

Borden Milk Co., Limited
“ Leader, of Quality "

MONTREAL
Branch Office: No. 2 Arcade Building 

Vancouver, B.C.

3
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FURUYA & NISHIMURA
JAPAN TEAS

PUREST-CLEANEST
MOST RELIABLE
BET CATALOGUE

AT BEST DEALERS
OR DIRECT 

TORONTO - MONTREAL
i WINNIPEG VANCOUVER.

A store convenience — costs 
little —gives big service

BAS HOLDER

Holds every size bag from t4 to 10 lbs. Always ready. 
Saves time, space and waste of bags. Supply of bags Is 
laid In the top: one by one Is secured is required. The 
most practical bag holder made. Ton cannot afford to be 
without one. Write for Prices and detailed particulars.

For sale by all first-class Jobbers or 
The O. P. McGregor Paper Co., Limited

411 Spadlaa A va.. Toronto

Regarding 
Continental Bags

Do you receive full value for the money you 
spend on Paper Bagst
You may think you do,—but do yout
Do you make a comparison between the differ
ent sorts of bagst
If not, why nott
Judicious buyers should do so.
It will prove to their satisfaction that

Continental Grocery Bags
ARE OF BEST VALUE 

THOUSANDS SAY IT SO WILL YOU

The Continental Bag & 
Paper Co., Limited

Manufacturers OTTAWA
BRANCHES) MONTREAL nod TORONTO

Ageaelee throughout Canada

||f/ A Household Standby

For sealing preserves and 
jellies, your women customers 

know there is nothing so good as

fPxMrouwc
(Pure Refined Paraffine)

Its purity and cheapness make it a 
quick seller always.
Parowax makes washing easy, too. You 
can build up a good steady trade by push
ing Parowax. It’s a quick moper, and 
brings repeat orders.

Pat up in 14 lb. cakee, 4 cahaa in a carton i 
20, 40 or 100 cartoae in a care.

THE IMPERIAL OIL COMPANY, Limited
Toronto Montreal Wlaaipee Vaacouuar
Ottawa Quebec Calgary
Halifax SlJ

V
4
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Don't Buy "An Electric Coffee Mill”

Buy a COLES GUARANTEED 
ELECTRIC MILL

COLES MANUFACTURING1 CO.
1*1B North 23rd St. PHILA., PA
AGENTS: Chase & Sanborn, Montreal: The Coirllle Co., Winnipeg : 
Toihwnter, Mitchell A Co., Toronto: James Turner A Co., Hamilton. 
Ontario : Kelly, Douglas A C*., Vaucoyrer.B.C. : L. T, Mew bare A 
Cd„* CilgYrt. ATtt. - *

There’s a tremen
dous difference — 
as great as there 
is between an un
signed check and 
a signed one.

When the name 
COLES is on your 
mill you’re cer
tain it’s “right.”

Have you a copy 
of Catalogue 
913CT

26 models of elec
tric machines. 
Makers of Hand 
Coffee Mills for 
twenty-five years.

SAU
J F you are very particu

lar in supplying the 
needs of your patrons you 
will give them only high 
and pure quality products. 
In selling salt the particu
lar dealer recommends 
and gives his customers 
PURITY SALT. Per
fectly distilled and dried 
by the use of the most im
proved processes.
Purity Salt allows the 
dealer a good profit, and 
invariably gives satisfac
tion.

The
WESTERN SALT CO.

LIMITED
COURTRIGHT, ONTARIO

Trade that 
Endures

week in week out, month by month and year 
by year il the experience of those grocers who 
atock

OCEAN
BLUE

No other laundry Blue gives quite the same 
degree of satisfaction to users. It pays the 
user to use and the grocer to sell.

Order from your Wholesaler.

Western Agents i 
For Man., Sash. 

St Alta.
Nicholson St Bain 

Winnipeg, 
Regina, Saska
toon, Calgary and 
Edmonton. For 
B.C. and Yukon : 
Donkin, Creeden 
St Avery, nj, 
Arcade Buildings 
* ancouver, B.C.

HARGREAVES (CANADA) LIMITED. 
» FRON T STREET. E. TORONTO.

“Cow Brand” success 
is never doubted

Housewives have absolute confidence 
in the baking results when they use 
Cow Brand Soda. For Strength, Purity 
and Reliability it is unsurpassed. It is 
the surest trade builder and holder. 
Fill in your stock to-day.

CHURCH and DWIGHT
Limited

Manufacturers
MONTREAL

5
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A BOOK THAT SAVES MONEY
“Digest of the Mercantile Laws 

of Canada”

A READY REF. 
ERENCE FOR 
BUSINESS MEN 
AND THEIR 
ASSISTANTS. 
A GUIDE TO 
THEIR DAILY 

BUSINESS

Canadian' 
itik Laws

IN RENTING 
A STORE, PRO- 
CURING A LOAN 
OR COLLECT
ING A DEBT, 
THIS BOOK 
WILL SAVE 
YOU MAN Y 

DOLLARS

No work ever published in Canada equals it for business men. A veritable consulting 
library on this one line so universally needed. Based on Dominion and Provincial 
Statutes and Court Decisions. Indorsed by barristers, sheriffs, magistrates and con
veyancers.
Below appears a few of the questions it answers. These are picked out at random from 
the book.

If you endorse » cheque which bank cashes, are you 
liable to the bank for the amount, if the cheque were 
forged or raised!—173.
(The figures after each question refer to the section in 
the "Digest" which gives the answer.)
Can Interest written "one per cent per month” in a 
note be collected by "legal process!”—See sections 
345, 185.
In going security on a note, what is the difference be
tween writing your name on the face of the paper or 
on the back!—171.
Why is it that a verbal agreement to buy real estate 
with, say $100 paid down "to bind the bargain,” does 
not bind either seller or buyer!—451.
If a proposition is made to you by letter and you accept 
it by letter, do you know the exact time when the con
tract is dosed!—39.
How many years does it take a promissory note, a book 
account, a judgment or a legacy to outlaw in your 
province!—35(1, 869, 860, 867.
How long may the drawee legally hold a draft for 
acceptance!—209.
If a man, in the presence of witness, makee a verbal 
agreement to buy a wagon, say for 653, but doee not 
take possession of it, will the sale be binding!—500. 
What effect has it on a will if only one person signs it 
as a witness!—615.

If the wife or husband of a legatee signs the will as 
a witness, what is the effect!—816.
"A,” in paying off a Mortgage, gave mortgagee a 
marked cheque on which was written: "This cheque 
is given and received as a full settlement and dis
charge of Mortgage No.-------- .” Is that a legal dis
charge!—410.
If a person goes with his hired man to a merchant 
and says: "Give this man the goods he may need up 
to,” say 1 ‘$16, and if he doee not pay you,” say, 
"within thirty days, I will,” will the promise bind 
him!—110.
If stolen goods are sold to an innocent purchaser for 
value, can they be taken from him!—513.
How may a person legally add "* Co.” to hie name, 
or use any special name other than his own as a firm 
name, without having a partner!—694.
"B” claims that the Canadian "Bills of Ex. Act allows 
him two days, in addition to the day of presentment, 
to accept a eight draft, and then three days of grace 
in which to pay it—six days in all. Is he right!— 
209, 217.
If you rent a property for a year, the rent payable 
monthly, and remain on after the year expiree, are you 
a yearly or a monthly tenant!—680, 608.
Can you garnishee a debtor’s money deposited in a 
bank if you know it is there!—886, 295.

Forwarded direct poet free on receipt of price.
Keep the book ten days, and If it is not worth the price, return it and ret your money back. If remitting by cheque make 
same payable at par, Toronto. Eastern Edition, Price, 82.00. Special Western Edition, 12.60.
To meet the needs of subscribers in New Ontario and the Weetern Provinces, where land is under The Land Titlee System 
of Registration, an Appendix of 16 pages, containing a synopsis of the Land Titlee Aete, has been added to our regular 
edition, thus constituting a special "Western Edition.” Price, $2.50.

Eastern Edition, Price $2.00 Special Western Edition, $2.50

THE MACLEAN PUBLISHING CO. LTD.

143-153 University Ave.

Montreal Toronto Winnipeg

BOOK DEPARTMENT
TORONTO
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By selling the finer 
grade Peas you make 
a larger profit
“Early, June Peas” only cost you 
2Kc. a dozen more than “Standards”; 

r “Sweet Wrinkle Peas” only cost you 
2lAc. a dozen more than “Early Junes.” 
Without any difficulty you can get at 
least lc.a can more for these finer grades. 
This means an extra profit of 9%c. for 
you on every dozen tins.

Dominion Cannera’ Peas are vastly superior to foreign canned Peas, as 
most of these are artificially colored with a chemical which destroys the true 
flavor of the Pea, and is considered injurious to the human system.

Government Regulations now insist that canned Peas artificially colored, 
must have that fact stated on the label.

Dominion Canners’ Peas retain their full, natural flavor, as they are 
picked and canned on the same day. The Peas are usually canned within a 
few hours after picking.

Canned Peas are cheaper to the householder than Fresh Peas. It takes 
about four quarts of Peas in the pod to fill a No. 2 can. Don’t fail to point 
this fact out to your customer.

Dominion Canners, Limited
HAMILTON
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EXTRA

f“Ye Old Sugar Loafe^l 
| of 1834 |

The Canada 1 
Sugar Refining Co.'

«S1B1I

Get Ready for the Big 
Sugar Months of the year

September and October are big preserving months. Pears, Peaches, 
Plums and other fruits are at their best. .Tellies, Jams and Marmalades 
for winter are being made. Sweet Pickles send their spicy fragrance 
out of hundreds of kitchens.
RIGHT NOW, go over your stock and see how you are fixed to fill 
orders for »

EXTRA
GRANULATED SUGAR

Your stock of “RE’DPATH” Is just as Important as your stock of fresh, 
sound frnlt, for your customers can’t make the best preserves without
the beet sugar.
Carry plenty of all sites of “RKDPATH PACKAGES*—the 2 and 
fi-pouud Sealed Cartons, as well ns the 10, 20, 50 and 100-pound cloth
bags.
Aside from the fact that you are able to give your customers absolutely 
pure sugar of the highest grade, you actually save money by handling 
"RBDPATH PACKAGES,” because they save weighing, save waste, 
prevent losses through broken packages, and enable you to fill orders 
quickly.
Look up and stock up.

CANADA SUGAR REFINING CO.
MONTREAL Limited

^OFIT»'•*ori-r ‘4»FlTic-tOFll" 'ofitS'

KNOX
$P*5£tiN(j

This is the season to push

KNOX GELATINE
Get Your Share of the “Extra Profit”
KNOX GELATINE is a steady seller all year ’round, but, its largest sale naturally takes place in 
the summer months when women want desserts that are easily and quickly prepared. Nothing is 
more inviting than jelly and it is a wholesome food for the hot weather. Bring these points to 
your customers’ attention and make a special effort to secure more sales. You’ll he surprised how 
easy it is! You couldn’t sell anything that would pay you better than KNOX GELATINE.

CHAS. B. KNOX & CO
Johnstown, N.Y.

&LM
>7=1

KNOX
v,nuMr[)
s , *rv* ^

GElatinE

■/r/rrrrrrr.'/rr/rrnTfr/rr/m
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Refrigerator con
struction is perfect

Every detail in

It ia no 1 rag when we say we pride ourselves in our 
knowledge of refrigeration and refrigerator con
struction.
We have mastered the science of dry, cold air pro
duction and have embodied in Arctic Refrigerators 
details which are perfect from both a scientific and 
practical viewpoint.
The Arctic, whether a small refrigerator for the 
home, the largest storage refrigerator or the Silent 
Salesman, is perfect in the smallest detail, and effi
cient to the last degree.
You should learn more about the Arctic—write for 

Catalog.

John Hillock & Co., Limited
TORONTO

Agent»:—Wentern Ontario: J. H. Galloway & Co.. Hamil
ton. Saskatchewan : Wcatern Butchers' Supply Co., Regina,
Saak. Montreal : W. 8. Sllcock.

I /

“SOVEREIGN”

SALMON
FINEST BRITISH COLUMBIA

PACKED BY
Tbe Anglo British Columbia Paciing Co. Ltd. 

Vancouver, B. C.

SOCKEYE

[SOVEREIGN BRANDI
QUALITY

IS OUR FIRST

CONSIDERATION
SalmoA

There's money in 
the right salt
Hundreds of dealers have 
reallied that the right salt, 
the salt that give» the beat 
satisfaction, 1» CENTURY. 
Every crystal Is pure. It la 
the boat for table or dairy, 
and the moat profitable for 
the dealer to handle. Those 
that know push CENTURY 
SALT. Put up In email, white 
cotton bags and 100-lb. sacks

Dominion Salt Co.
Limited

Sarnia, Ont

DominkmM
UNITED

SAMHA.0fflARIO
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Kops o Kops
(Non-Alcoholic)

Ideal Summer Beverages
Scientifically brewed from the finest Kentish Hops, 

retaining the healthful, bitter principle derived from 
Hops only. They are, nevertheless, non-alcoholic and 
non-intoxicating.

There are no more wholesome, salutary, palatable 
beverages than these.

Possess distinct tonic and stimulating properties.
If you did not try them last Summer, we should like 

to make arrangements to supply a sample lot.
THE BEST FOR YOUR TRADE.

WARRANTED PURE

GUARANTEED
brewed a//

CANADIAN AGENTS :—Nelson, Shakespeare, Watkins, Ltd., Van couver, B.C. ; Ruttan, Alderson â Lound. Ltd., Wlnnloee : Kenneth 
H. Munro, Corletlne Bldg., Montreal; Royal Stores. Ltd., St. Jo fan's, Nfld.

KOPS BREWERIES, London, S.W., England

^cVAREvV^

McLAREN’S Invincible 
Cake Icing

is never touched by human hands 
in manufacture

Our operators are thoroughly experienced, cleanly, and work 
.under the very best possible factory conditions, and yet we 
do not allow a hand to come in contact with our products in 
course of manufacture. From the raw materials everything 
is handled by the latest machinery, including the packaging, 
etc. Only the purest and finest quality of materials are used 
in McLaren’s Invincible Cake Icing—purest cane sugar— 
finest quality vanilla extracts.

Anticipate a bigger demand than ever and order yonr 
winter’s stock now.

f McLarens Limited
HAMILTON, CANADA

10
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CLARK’S
Peanut Butter

in \ and 1 sizes, also in 24 lb. pails.

The 24 lb. pails are money-makers 
for you, Mr. Grocer.

Keep in your refrigerator and it 
will cut solid like dairy butter.

It contains the nourishing and 
appetizing qualities of dairy butter 
and preserves or meat and makes 
delicious sandwiches.

Guaranteed to contain the finest peanuts 
only and to be absolutely pure.

; GET PRICES FROM YOUR JOBBER
OR WRITE US.

W. CLARK, LIMITED, - MONTREAL

4 G ARKS J
rv r\n r,•a\a,/A) rllUr-

vgWIT® ;
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We thank you for the liberal business received 
during the Travelers’ Holidays. They will 
interview you next week with full information 
for Fall businessBrand

THE SION 0» PURITY

BALFOUR, SMYE & CO., HAMILTON
Phone»—462, SS95, 3596, 3597, 3598, 745. Use them et oar expense.

SYMINGTON’S COFFEE ESSENCE
is the standard of quality and excellence. There is no other CoBee Essence to 
equal it. Made by the most expert coffee-cooks who devote their whole time 
and attention to the manufacture of Coflee Essence. The demand—fostered by 
continuous up-to-date advertising—is constant, and discriminating housewives 
everywhere insist upon having the premier brand.

GET FULL PARTICULARS, SHOWCARDS AND PRICES TO-DAY.

Thos. Symington & Co., Edinburgh and London
AGENTS:— Ontario—Messrs. W. B. Bayley 6> Co., Toronto. Quebec—Messrs. F.
L. Benedict & Co., Montreal. Vancouver—Messrs. Shall cross, Macaulay A Co.

SALT

v:

V> ee':\X
W
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:Xx»v
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King George Navy 
to the front

Here is a particularly high 
quality line of Chewing To
bacco—King George Navy 
—that you will be well advised 
to keep to the front. It com
mands a ready sale, that makes 
it particularly profitable.

Rock City Tobacco Co.,
LIMITED

QUEBEC WINNIPEG

u
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WE RECOMMEND

TOASTED
feCORNoi
IflakesJ
I iATUE IKK ûO

TOASTED CORN TlAKtJ
LONDON. CANADA

7h< j*uA </ &C crtn

TBS SWEETHEART OF THE COM

War Prices for Food
All along the line prices are rapidly advancing.
Notwithstanding that every ingredient entering into the 

manufacture of

KELLOGG’S TOASTED CORN FLAKES
has been enormously advanced in price during the past 
month, we will as long as possible make no advance in our 
list price.

This is entirely owing to the fact that we fortunately had 
placed orders for supplies large enough to last us for the 
next six months under ordinary conditions, and we are deter
mined that our customers will participate in this advantage.

While we do not wish you to overstock, do not permit 
your stock of our line to get too low.

BATTLE CREEK TOASTED CORN FLAKE COMPANY, LIMITED
LONDON, CANADA
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t,

s Of The Grocer, 
Know Y our Wants

You have noticed our Letter Box service. 
Every week we hear from dealers who 
desire names and addresses of firms manu
facturing some particular article.

This service may be beneficial to you. If 
you are in the market for any article you 
do not know where to get, our services will 
be cheerfully given.

The Canadian Grocer is in position to 
secure information on new lines in the 
grocery trade, and of novelties occasionally 
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber 
of The Grocer you are entitled to this 
service.

Canadian Grocer

t,

Montreal Toronto Winnipeg Vancouver

14
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Granulated
100 Per Cent. Pure Cane. Put up in the sized grain your customers prefer: Red label for Fine 
Grain; Blue label, Medium Grain ; Green label, Coarse Grain.

Keep Your Tobacco Department to the Front!
Tou will And that a Tobacco Department runa ltaelf, pro
viding you roll good cigars, which give the smoker value 
tor his money. Proflts which accrue are larger than you 
make In any straight grocery line. Feature

7-20-4 CIGARS
They are a known brand with a high reputation. It has 
been our aim to manufacture cigars that for quality cannot 
be surpassed. L’sing the very best tobacco an<l employing 
only skilled help, make possible the fulfillment of our 
ambition.
If you are not handling 1-80-4 In your Cigar Department,

WRITE US TO-DAY—DON'T WAIT.

THE SHERBROOKE CIGAR COMPANY
SHERBROOKE, QUE.

1
iff

Just to prove
to your entire satisfaction the tasty 
deliciousness of this quality confec- 

. tion—

Chocolate 
Turkish Delight

we will sendyou a free sample together with our 
price-list. The profit is exceptionally good.

Write
Oriental Produce Co., Montreal

Standard Biscuit Case
In Sectional Lengths

makes provision for not only yonr tins, but also large wooden eake boxes which you find difficult to place and show 
contents to advantage.
This ease shown is 6‘ long and 84* high, having 3 large patent roller bins in base, with bevel front to display cakes 
or eontente of large eake boxen, and above this glass display oak front slides, fitted with rollers to insure easy running,

show your stock of cakes la tins. Every 
large bin in base adds two feet to length 
of case.

I
1

Stock lengths are 6*, 8' and 10', but may be 
made to order ia say length and also fitted 
with shelving to match regular fixtures.
Made ia oak to match your fixture# and 
sell your cakes

W alker Bin & Store Fixture Co.,
LIMITED

Berlin, Ontario
Bepreseutatlvee:

Manitoba:—Watson * Trueedale, Winnipeg, 

Alta., and
Specialty Co, _ 
111 Howard Are,

■astern B.C. North-W«st 
238. 3rd Avs., gaekatoen ;

-------------- re., Sd mon tea; 11» Eastman
Chambers, Begins.

Vancouver, B.C.:—*, J. Borland, lie Facile 
Street.

Montreal:—W. a Sllcock, 1» St. Nicholas St. 
Maritime Provinces:—B. B. Ban kin., 48 

Adelaide 8t, St John, NJ.
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market le ever three thousand mile* long and entend» free the peach 
halt te the Arctic Ocean. Manufacturers and merchants can net hope te cover this 
market satisfactorily er get the heat out of their Canadian opportunities witheut the 
ami stance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer Is 
at the disposal of firms wanting agents er ef agents wanting agencies.

ONTARIO. ONTARIO (CeaUneed) nsnssfl nuiHDUH—vest's»

Established 1859.
GEO. STANWAY & CO.

TORONTO
Representing Phoenix Packing Co., 
Fresno, Cal., dried" fruits. J. H. Todd 
& Sons, Victoria, B.C., Salmon brands: 
“Horseshoe,” “Tiger,” and “Sunflower.”

HENRI DE LEEUW
28 Fron Street E. TORONTO
RICE. COEFEE. DRIED FRUITS. SEEDS. 
CANNED and FRESH FISH. CHEESE: 
EDAM. STILTON. ROQUEFORT; CON- 

FECTIONERY, ETC.

CHARLES H. COLE
Agent for McVitie & Price, Jas. Paicall, 
T. W. Beach, Johnston-Baird Co., etc.

New Addreee :
33 Front Street Beat - Toronto 

Montreal Officeh 601 Reads Bide.

You can talk across the Continent ft r 
two cents per word with a want ad. 

in this paper.

WESTERN PROVINCE*.

MORROW & COMPANY
CEREALS

TORONTO, .... CANADA. 
Rolled Oats. Ostmeejs, Rolled Wheat. Split 
Peas. Pet end P«erl Harley, Graham Flour. 
Beehwbeet Fleur. Potato Floor. WheatleU. 
Commrnt. UntUi. Beans and Pen. Domestic 
and Imported: Sal Soda, ate., ate. Writ, for 
prie* and «ample, carloads and lam.

H. P. PENNOCK & CO.,
Limited

Wholesale Grocery Brokers 
sod Manufacturers' AgenU. 

WINNIPEG.
We solicit accounts of large sod pro
gressive manufacturers wanting lire 
representatives.

WATSON & TRUESDALE
Wholesale Cemml sales Brokers end 

Msnwfnetnrere' AgenSe
WINNIPEG - MAN

Domestic and Foreign Agee else 
Solicited.

G.C. WARREN,*!^
“Canned Foods Ltd.”

Importer, Wholesale
Broker and Manufacturers'

Agent.
Trade Established, 15 years.

Domestic and Foreign Agencies Solicited

W. H. Millman Warehouse : ISIS Garnet SL

& Sons LEADLAY LIMITED
General Sales Agents Grocery Brokers 

and Importers
for Canada WINNIPEG TORONTO CALGARY

332.Bannatyne 309 Kins St. W. 310 Ninth Are. W.

When writing advertisers kindly W. H. Escott Co.,
mention having seen the ad. LIMITED

in this paper. Wholesale
Grocery Brokers and

W. G. PATRICK & CO. Manufacturers* Agents
Limited. Commission Merchants

Manufacturers' Agents
and Importera. WINNIPEG REGINA

51*53 Wellington St. W., Toronto CALGARY EDMONTON

W.G. A.LAMBE & CO Hamblin & Brereton
TORONTO LIMITED

Established 1885

SUGARS FRUITS
Importers Bad Maa a facture re' Ageate. 

Wlaalprg. Calgary, Veueeever.
We eall eu the Jekhlag and Retail

Trade.

Fruits, Cer- 
and Ballon

. Inspector.

NEWFOUNDLAND.

COCKBURN-NOlAN CO.
Limited

Importers, Brokers end Caaamlealen 
Marchante

Representing Pngsley-Dlngmee Ce..
Limited. Cessed Foods, Limited. 

SK-3M Roea Avenne Winnipeg

H G. SPURGEON
WINNIPEG

Wholesale Broker and Manufacturers'
Agent

Cansdlan, British and Foreign Agencies 
Solicited.

- to Chambers of Commerce.
P.O. Box isi:

FRANK H. WILEY
Wholesale Commission Merchant 

and
Grocery Broker

757.7» Henry Ave.. WINNIPEG

Rutfan, Alderson & Lound.Lld.
Successor* te 

RUTTAN * CH1PMAN
Commission Brokers

WINNIPEG. MAN.

_________ BEITIMH COLUMBIA__________

The Campbell Brokerage Co.
We have our owe warehouse end tmUwee. 
Shipments stored and diatrlhatad. Cas sha 
«pedal attention I# a tew good imastm.

857 Beatty Street, Vancouver, B.C.

O’Loane, Kiely & Co., Ltd.
...___________ t BroSwa and

M «return ta. Oseaad Good* Dried 
•ala and Graaan' Smut rim. ~
Rapaaamtativm led Ornerai _____________ —
and flhlpprra of Canned Same. TtasSaaa. 
common and cold atorasa waiehoum fadlltiea.

RELIABLE AOOOPNT9 SOLICITED.
Raferenow: Bank af Montreal. Bradsbeet and 
Dm. VANCOUVER. B.O.

T. A. MACNAB A CO.
BT. JOHN'S. - NEWFOUNDLAND 
MANÜFACTT7RBRS1 AOBNTB

sad COMMISmON MERCHANT*

dtee and 
“Xmas'1pwCTa. b, 6
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SPLENDID CONNECTION
Ameegst the Jebbers sad Betellere 

1 am open for » tew more agencies, 
end can handle them to advantage. 

Here Ten a Une ef Candy Greee 
GeedeT

CLAUD* BEAUCHAMP 
t# Cemmleelenere ■»., Montreal.

WOMEN KNOW
The

Condensed Ad.
page

will interest you

failure to stock some standard commodity may be \ 
the means of a merchant losing trade.

Mathieu’s Nervine Powders
MATHICU'S

NERVINE POWDERS

-IgsKL

are recognized everywhere gg a epeei- 
tic remedy in all caaee of headaches, 
and they can be recommended by 
every merchant with perfect safety 
as an effective remedy. Don’t lose 
trade by allowing your supply to run 
short.

If you don’t know them, try 
Mathieu’* Nervine Powders yourself 
at our expense as per coupon attached, 

forma of colds Mathieu’* Syrup of Tar and Cod Liver Oil is 
recognised as a safe and effective cure.

I" 

I 
I

Sherbrooke, P.Q. 1

The exquisite flavor and
usee of

MAPLEINE
Can you supply tbemt 

ORDER FROM 
Frederick *. Robson A 
Co., 25 Front St. 
Toronto, OnL, Canada,

Mason A Hickey,
287 Stanley St., 

Winnipeg, Man., Can.
CRESCENT MFC. CO. 

SEATTLE, WASH.

The
J. L. MATHIEU CO.

Plesee send regular box ef Matbles'e Ner
vine Powders to tbe following address
Name ........................................ ...............................
With (Name of Arm) ............................................
Street ........................................................................
City or town ............................. Prov...................

OAKEY’S
The original and only 
Genuine Preparation 
ior cleaning Cutlery 
6d. and la. Canisters.
•WELLINGTON*

KNIFE POLISH
JOHN OAKEY & SONS, Limited

Manufuoturmrw cf
Emery. Black Lead Emery Glass 
and Flint Cloths and Papers, etc.

WelUflgton Hills, London, Entiled

Say You Saw It 
in

Canadian Grocer

as
MONEY
comes readily for VIO-NOL, the 
friend of the housewife, because It 
cuts down laundry work and pro
duces splendid results at little 
expense.

VIO-NOL contains no Injurious adds, hut 
the materials employed net In such a way with 
the steam that all dirt Is driven by force from 
the clothes, thus doing away with the scrub.
Big Profit. Special Display Stand.

Sure Sales.
Learn More About Vlg-Nol.

There’s a Special Offer Awaiting You.

H. NAGLE & CO. p Montreal
Jobber», Write for Discount».

BUY

STARBRAND
Cotton Clothes Lines

AND

Cotton Twine
Cotton Line» ere u cheep ee Steel or Manila and 

much better
Far Sale by AU Wboleeele Dealer.

. ess THAT YOU OST THEM

BLACK. JACK
QUICK
CLEAN

HANDY

Melke Has—
S das. la ease

TRY IT

SOLD ei 
ALL

JOBBERS
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The
Allies Cannot 

be Beaten

The Minister of the Dept, of In
land Revenue has declared war on 
all sellers of adulterated food
stuffs.

But no attacking force can prevail 
against your strongly entrenched 
position, when you form an alli
ance with the only firm in Can
ada to-day which seals and guar
antees its pure food products with 
the only form of warranty recog
nized by the Government. (See 
schedule 3 of the adulteration act, 
chap. 133, Revised Statutes).

Be on the safe side. Don’t take 
unnecessary risks when you are 
given such absolute protection by

The White Swan Spices
and Cereals, Limited

TORONTO, CANADA

CANOWAX
a household necessity
A pure refined paraffine wax, sweet 
and clean. A very profitable seller 
during the preserving season.
Oan-O-Wax makes an absolutely 
air-tight seal for Jelly, Canned 
Fruits, Catsups, Sauces, etc., in 
jars, bottles or glasses. The long, 
round sticks insure convenience 
and economy.
For laundry use it is indispensable, 
makes clothes white (no bleaching), 
will not injure the finest fabric. 
Costs little, saves much.
Let us send you a sample tin. Sold 
through the wholesale trade.

own

1 mil» K «.«s 
ul llfri» gt

- ZlZ-l! 1

CANADIAN OIL COMPANIES, Ltd. 
Toronto, Ont.; Winnipeg, Man.;
" * £ " '

iipe_
Montreal, Que.; St. John, N.B.; 
Halifax, N. S.; Regina, Sask.; 
Calgary, Alta.; Nelson, B.C.

Fretz Limited can make 
IMMEDIATE DELIVERIES

Lake or Rail
of a full line of Canned Fruits and Vegetables 
under “Harvest” and “Fretz” Brands.
Full line of Pure Jams put up under “Harvest” 
Brand.
Full line of Blended Jams, Jellies and Catsups 
under “Rose” Brand.
Bakers’ Special Jams and Jellies in 30-lb. pails. 
Send your order to Amos B. Gordon Co., To
ronto,

or*"* fretz limited
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TEAS
Now that package Teas have 
advanced so materially it will 
pay you to look into the values 
we are offering in Blended Teas 
in bulk.
Our leaders this week are :

2 “Star” Blend
3 “ “
4 a u

25c.
27c.
32c.

These prices are subject to market changes.

Packed in Chests, Half Chests, Black,
Green or Mixed

EBY-BLAIN, LIMITED
Toronto

10
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WAR
AND

CANADIAN
BUSINESS

The European political upheaval has had far-reaching 
effects,

The ordinary channels of information to the business man 
and investor were closed by a week’s war.

Do not let sensational rumors guide you from day to day.

Keep yourself informed through the authentic information 
concerning Canadian securities, bond issues, real estate, 
company promotions, crops and BUSINESS CONDI
TIONS which is published in

THE FINANCIAL POST
“The Canadian Newspaper for Investors.”

Sign and Mail the attached coupon

Date 1914

The Financial Post of Canada,
143-153 University Avenue. Toronto

Please enter my subscription to THÉ FINANCIAL POST at the rate of one 
dollar for four months.

NAME..............,.......................................................................... .......................................

STREET CITY.................................... .............

10 ÇENTS THE COPY. $3.00 PER ANNUM.
Of ‘ • ' '-I Ml . p
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Send in your orders to-day for

MELAGAMA
AND MINTO TEA

Don’t wait for our travellers. We are filling all orders for 40c tea and higher 
prices fully up to our usual high-grade standard. Better profits and better 
satisfaction selling 40 and 50c teas.

We guarantee the sale and prepay freight on 60 lbs. and over.
See schedule of prices in back of this issue.

MINTO BROS., LIMITED
TORONTO

The War Situation
necessitates our announcing that we 
may not be in a position to keep up 
with the ever-increasing demand for

BERTRAND’S
MACARONI
We ask you to bear with us should we 
not he able to fill your orders as 
promptly as usual, but assure you that 
this is only a temporary condition. 
BERTRAND has stood for the best in 
Macaroni for nearly a century.

Henri Jonas & Company
Montreal

Agent» fer Caned» and United State»

With Provisions Up

«r V

For full Information write to

Eureka Refrigerator Co.
LIMITED

31 BROCK AVENUE, TORONTO

and liable to go 
much higher, It 
Is advisable for 
grocers and but
chers to minimize 
loss from spoil
age by using the 
best storage sys
tem that gold can 
buy.

The “Eureka ’ 
Refrigerator

For the past 28 
years this refrig
erator has gained 
popularity v e r y 
rapidly, until to
day It 1» used 
throughout the 
Dominion more 
than any other 
make. Grocers and 
butchers fro in 
coast to coast 
hack up every 
s t a t e m e 11 t we 
make about the 
Eureka. Its dry, 
c 0 1 <1 circulating 
air system and 
its economy 111 
Ice consumption 
have won their 
good-will.
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No Increase In The Price of—
Cowan’s Perfection Cocoa

To reassure our Customers and the Trade generally in the face of so 
many advances and rumored advances in the cost of food products, Tea, 
Coffee, etc., we have decided to announce definitely that there will be no 
advance in price of COWAN’S PERFECTION COCOA, 5-lb., 1-lb., y2-lb., 
i/^-lb., and 10c tins, between now and Christmas. Further than this we 
cannot look ahead.

We believe it to be the duty of all Canadian Manufacturers to do their 
utmost during the present crisis to show their belief in the underlying 
soundness of Canada’s commercial conditions. This announcement is 
made in face of the fact that the Cowan Company have had to pay an 
advanced price for some of their raw materials; but it is believed that 
increased demands from Atlantic to Pacific, because of falling foreign 
imports and embargoes on tens and coffees, will offset other conditions 
and enable our largely increased factory to run full time with full or 
increased staff at full wages.

The Cowan Company, as manufacturers of an article of unusual food 
value, are sincerely anxious to do their share in allaying anxiety as to 
employment, wages, and food supplies.

Do You Realize the Food Value of COCOA and CHOCOLATE?
Cocoa and Chocolate are foods as staple as flour. Cocoa is not a luxury, 

but a staple necessity of life, and, considered from the standpoint of its 
value as nourishment in concentrated form, pure Cocoa at 50c a pound 
is a most economical food.

The food value of Cocoa and Chocolate has been recognized for many 
years in Great Britain and Europe. The highest medical authorities have 
made the statement that Cocoa and Chocolate are the most sustaining of 
all foods in concentrated form. European soldiers almost universally carry 
Chocolate in their kits as an emergency ration in case of food shortage, 
or fatigue in forced marches, and viewed from this standpoint the late 
Queen Victoria’s gift to her soldiers in South Africa takes on a new sig
nificance.

We all appreciate Tea and Coffee, but, after all is said, these bever
ages are merely pleasant, slightly stimulating drinks, with little or no 
food value. Cowan’s Perfection Cocoa, on the contrary, is a splendid 
food as well as drink, and a delightful drink as well as food.

Cowans 'Perfection Cocoa is Sold by Jill Grocers in 5 lb., I lb., 
lb., % lb., and 10c Tins

The Cowan Company, Limited
H. N. COWAN, President
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TO THE TRADE
This is not an apology for, but an explanation of, the 

advance in the price of

TEA
SALADA1

On August 8th we received a cable from high authority in London advis
ing us that an embargo had been placed on teas prohibiting their export from 
the United Kingdom. The cable, however, went on to say that the embargo 
would be removed in 8 or io days. On the strength of this we advised our 
salesmen, our customers, both wholesale and retail, and the public through the 
medium of the press, that there appeared to be no reason for excitement and 
that the price of tea would probably remain unaltered.

Late on the night of August 13th a second cable reached us saying that the 
embargo was to be continued indefinitely. On the morning of the 14th further 
cables from Ceylon and from India advised us that all shipments of tea from 
there had ceased. Later the same day came the news that the “Schneefels” 
carrying large quantities of tea for us had been captured at Gibraltar. As a 
result of all this there was nothing for us to do but promptly advance prices and 
they, from noon on Saturday last, have been

Per lb. Per lb.
BROWN Label l's, and %’s......................... To the consumer 40c to the trade 34c
BLUE Label l's, y2’s, y4’s, y8's.................. “ 50c “ 40c
RED Label l’s, and y2’s............................... “ 60c “ 46c
GOLD Label y2’s ................. ....................... “ 70c “ 54c
RED-GOLD y2’s ........................................... “ 80c “ 60c
and these prices we do not guarantee except from day to day. Always remember that
any "SALADA" you buy can always be returned and we will refund you the full
amount paid for same.

"SALADA"
/

Toronto London, Eng. Montreal

23
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■NLIY APPETISER rtanufaf

THEHEW APPETISER

X

Deucious Flavour 
delicate Aroma

Manufactured b> 
J&JCOLMANU* 
Londwi-Nokwich

The brand new, and 
delicious appetizer
Colman’s

One of, if not the most delicate and delicious 
condiment for meat, fish, etc. This entirely 
new preparation introduces the brand new 
taste—the taste that once tried always pulls.
It is a sales-maker from the word “go.”
Lot us send you small trial order—be the first 
to introduce “Savora” in your town.

Magor, Son & Co., Limited
AGENTS FOR DOMINION OF CANADA

403 St. Paul St., Montreal
Toronto Office : 30 Church Street

W.T. BENSON* CO.’S
CANADA

PREPARED CORN
TOR CVUNARY HjRPOSES

Thu matt delicious of all preparations for 
BLANC MANGE. PUDDINGS. CUSTARDS. IN- 
FANTS' FOOD, Itt, is universally acknowledged 
to be superior to anv preparation of a similar kind 
from the United States or Great Britain ; is

GUARANTEED PURE
and superior to any similar preparation ever of
fered to the public; has taken Fiasr Fauns at all 
Canadian Exhibitions and received the

PRIZE MEDAL

International Exhibition, London, 1862
AND AT THE

Centennial Exhibition, Philadelphia. 1876

MANUFACTURED AMO RCFINCO BY

nt com rues ce„ twins 
tmnsMic worn

CARDINAL. ONT.
„ Omet ■ Montreal. Out.

I
•a.

I

u

This famous yellow package con
tains the Canadian housewife’s 
best hot weather friend

BENSON’S
PREPARED CORN

She calls on that friend often 
— and the resultant sale means a 

good profit and a quick turnover. 
How’s your stock?

Canada Starch Co., Ltd.
Montreal Cardinal Brantford
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Grocery Markets Still Unsettled by the War
While the Stampede for Goods on Part of Public Has Subsided 
to Certain Extent, Conditions Have Not Materially Changed—
Tea Market the Feature This Week.

IT cannot be said that the conditions in the grocery 
markets have improved during the week ; in fact there 
have been several factors which have operated to put 

a more serious complexion on the situation. But at the 
same time the state of chaos has been improved in that 
there is something more like a basis to work upon; this 
has come following the first effects of a shock which 
paralyzed trade. Conditions such as existed a week ago 
could not continue. It is not that things have become 
more settled, but that they have become more settled than 
unsettled. There is not quite so much evidence of a panic.

Humanity has again proven that it can adjust itself 
to changing conditions and we are beginning to accept the 
war ns a fact rather than a fear.

And the developments of the week have been a vic
tory for the full influence to a large extent. There have 
been further increases, and there have been some of the 
quotations which have settled to some extent, as the 
result of the better opportunity to work out the actual 
increases in costs. This indicates that advances were 
made too rapidly, but on the other hand there has been a 
material increase from the low level which was being 
maintained by some of the houses, despite advances.

The Freight Rate Situation.
The factors that have added to the seriousness of the 

situation are many. First and foremost there is of course 
the European situation and the prospects that it is to be 
a war of greater magnitude than the world has ever seen; 
its duration is very much problematical. Then there has 
been the course which has been taken by the steamship 
companies who have withdrawn their trans-Atlantic rates 
with the statement that freights will only be announced 
when and where sailings can be made. Serious too, is the 
attitude of England and other countries in maintaining 
their embargos on foodstuffs, for there are a number of 
commodities which are thus held up. Nearly all our tea 
comes from London; much rice also comes through that 
port; English jams, pickles, etc., will all be kept “at 
home.1 ’ French vegetables and other lines from that 
country will be shipped no more and there are many 
other imported foodstuffs which will be detained by 
embargos and the suspension of sea traffic or will be liable 
to seizure in the event of their being shipped. In addi
tion there ia the high war risk which looks as if it would 
be on a basis of five per cent., and the almost prohibited

cost of exchange. With such conditions the attitude of 
the high price man in many lines would appear to be 
fully justified.

Then with regard to our own foodstuffs. Flour mills 
are working to capacity, and although there is no export 
business in the usual way the millers have orders suffi
cient at the present time to keep them going night and 
day for a couple of months. This condition applies to 
other foodstuffs and when these commodities commence to 
go forward, it may be expected that the prices will ad
vance.

No Shortage Expected in Staples.
The world price for staple foodstuffs will advance and 

we will have to pay the price here as well as the countries 
abroad, but we need not fear a shortage. The same argu
ment applies with regard to canned goods, vegetables, 
fruits, salmon, etc. Our consolation is that in the first 
place we will be able to provide for ourselves and again 
the benefit of the higher prices should prove a boon to 
the agricultural interests—and Canada is firstly an agri
cultural country.

The sugar market is very much upset and there is a 
spread of a cent a pound between the prices quoted by 
tlie refiners—what the grocer pays depends on what he 
thinks it is worth to him, although there are some of the 
wholesalers who are staying with the basis of a week ago 
and refiners are holding down to fill their old orders, 
although they could get an advance of a cent a pound in 
New York.

No commodity has been more affected during the week 
than tea. Last week one of the large package tea houses 
did not look for an advance in prices—a couple of days 
later there was an advance of ten cents a pound all round. 
The embargo had not been lifted. The markets at Cal
cutta and Colombo are practically closed. Wholesalers 
have put the prices of bulk teas up from tic to 10c a lb.

In European fruits and nuts prices have gone up from 
the bottom and down from the top, showing that a bet
ter idea of the actual situation has been obtained.

Summarizing it would appear that the improvement in 
the situation—if there is any—is not with regard to actual 
conditions, but in that there has been an opportunity to 
comprehend to some extent the factors which are at work 
and steps have been taken to estimate the consequences— 
vague though tha#*MflMHfP'iriVtt ' *h
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The War’s Effect on Various Commodities
Hints to the Trade of Probable Scarcities and Higher Prices—
Condensed Milk may Move Higher—The Glass Bottle Situation 
—What about California Prunes and Apricots?—Sardine Ship
ments Hindered.

NO ROLLING PINS COMING.
There appears to be a fairly good 

crop of broom corn in the United States 
this year, so that unless the war has 
some round-about way of effecting the 
market, the price of brooms should be 
steady for some time. So far as wood- 
enware is concerned the war has put 
an effective stop to the importations of 
German rolling pins, but in few other 
woodenware lines is it having any effect.

• • •

GLASS BOTTLES MAY BE SCARCE.
As practically all our potash comes 

from Germany, and as at the present 
time nothing is being received from that 
country, it may mean a scarcity in 
bottles. Potash is used in clarifying 
glass, and the seriousness of the com
plete elimination of this article from 
this continent is evident should we be 
cut off for any length of time. Canadian 
manufacturers using glass bottles, or at 
least some of them, are now going into 
the United States market to see what 
they can get.

• • •

CAVIAR WILL BE DEAR.
A few of the larger retail firms in 

Canada—those with a high-class trade— 
handle a delicacy known as caviar. This 
is really the salted eggs of a big fish of 
the sturgeon family. Caviar comes from 
the Caspian Sea. As it is shipped 
usually via German ports, the trade will 
not be surprised to learn that this year 
caviar will be scarce and high. One 
dealer showed Canadian Grocer a letter 
on the subject from the New York 
agents of an Old Country firm stating 
that on account of the war shipments to 
customers this year would be made on a 
percentage basis of the demand, and 
asking that orders be sent in as quickly 
as possible.

• • •

CONDENSED MILK.
While at the present time there has 

been no advance in the price of con
densed milk here, there is a possibility 
that a rise may occur. Several reasons 
are ascribed. In many districts in the 
country the pastures have not been 
of the best on account of the dry 
weather. This has handicapped the 
supply of milk, and the falling off is no
ticeable. Butter has advanced rapidly 
of late, which means that the value of 
milk is higher. Belgium, Holland, Swit
zerland, and Germany are large pro
ducers of condensed and evaporated

ENLIST FOR SERVICE.
War has cast on us all its 

duties and its opportunities. We 
of the grocery trade are the 
commissariat of the nation. The 
imperative demand for food 
will not be denied either at the 
front or at home. It devolves 
upon us to see that this demand 
is met with the greatest effici
ency and the least possible cost.

The men at the front are 
gladly offering their lives that 
liberty shall live. We must see 
that their wives and children, 
that the wives and children of 
those who at home are keeping 
the flag afloat over our factories 
and our industrial organization 
shall suffer as little as possible 
from the necessary evils of the 
war.

In Canada the boasted gran
ary of the Empire, our daily 
bread at least should not be 
lacking.

To that end let us all enlist. 
Let service be the . watchword. 
The man who takes advantage 
of this war to exact an undue 
profit is a traitor, a worse 
enemy to our country than the 
Kaiser. The grocer on the 
corner by conducting his busi
ness in the light of his oppor
tunities to serve his country 
may exercise as high courage, 
as admirable patriotism as true 
service as anv of our soldiers in 
the field of far off Belgium.

milk, and with the trade upset in prac
tically all these European countries, 
there may be a demand from this side 
the ocean for army and other supplies. 
The price of tin is also away up, and if 
the war should continue for some time 
this would have a direct bearing on quo
tations.

• • •
FOREIGN MARKET OUT OFF.

In sizing up the dried fruit situation 
it is well to consider the effects of the 
war on the California product and the 
probabilities of the loss of a great deal 
of the foreign trade. Up to the present 
the war has put almost a complete stop 
to the exportation of California apricots 
and prunes. California alwavs sells 
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lurge quantities of these abroad, and, in 
fact, many of them have been already 
sold. The intervention of the war has 
made it necessary to hold on to these 
goods, and, therefore, financial arrange
ments previously made have been upset. 
If these goods are put on the domestic 
market to realize ready money, the re
sults are self-evident. Goods on the way 
to Europe when the war broke out are 
subject to seizure, and no doubt some 
of them have met that fate. The trade 
should follow the dried fruit market 
with care and watch developments.

• es
IMPORTED SARDINES.

Before the outbreak of the war it 
looked as if there would be a good sup
ply of sardines from Europe on the 
market. It was not anticipated then 
that prices would be any lower than a 
year ago, but it may be, now that the 
big countries of Europe are engaged in 
their gigantic struggle, that sardines 
will not be nearly as plentiful as was 
anticipated. Canadian importers have 
been hearing little from Norway and 
France regarding sardines, but it is re
ported that fishing and packing opera
tions have been suspended. The summer 
catch of Norwegian sardines had just be
gun, and if fishing and packing had 
ceased we may now expect a shortage.

The trade knows that in Canada the 
stocks of sardines were practically clean
ed up before the new pack commenced.

• e •

WILL SOME GOODS GOME?
The hopes of many a grocery broker 

were buoyed up this week with the re
port that Old Country shipments of 
goods contracted before the embargo 
was placed on them in Great Britain, 
would be received. The claim is made 
that all the shipper has to do is lo pro
duce his contract and a license is grant
ed for the release of the goods, ft is a 
surety that goods will be held up if the 
• ontract has been made after August 
4, the date of the embargo. If the re
port is true it means there will 
be some shipments of jams, bis
cuits and other foodstuffs from 
Great Britain and Ireland. It is 
not likely however that there will be 
many French peas arrive, and few of 
the importers are looking for French 
nuts. Some French peas have come— 
they were shipped before hostilities be
gan—but not many. Some importers 
are holding fair supplies of last year’s 
walnuts and almonds Then again, 
others do not think the embargo will be 
lifted in any event.



No Definite Basis for [Sugar Quotations
Refiners Quoting Different Prices, and Different Policies Prevail 
—What We May Expect When Available Supplies of Raws Are 
Refined and Disposed of—The Market in 1911.

THE retail trade can easily be for
given these days if they are not 
able to get to the bottom of the 

sugar problem. The war has upset all 
calculations in this market, and there is 
no firm foundation on which to base 
prices. In sizing up the sugar situation 
this week, the problem has to be gone 
about from several standpoints. As a 
rule in Eastern Canada the quotations 
of the Canada Sugar Refining Co. and 
those of the St. Lawrence Refineries are 
the same, with Acadia and Dominion 10 
cents a hundred lower. At the present 
time, however, this basis is all upset, 
and the situation must be given from at 
least three viewpoints.

Different Prices Quoted.
In Toronto to-day the price of Red- 

path sugar is $4.61 per cwt. Just when 
the war broke out all companies ad
vanced prices 10 cents, and the Canada 
Sugar Refining Co. has made no changes 
in the quotation since up to the time of 
writing. The company have been filling 
old contracts in an endeavor to get their 
hooks cleared. They claim that they are 
desirous of maintaining prices until 
present supplies of raws are utilized, 
and that this means a big loss to them 
every day.

The St. Lawrence Refineries advanced 
their prices 10 cents in the first place, 
and later on 50 cents per cwt., making 
present price of $5.11. They state their 
stock in the warehouse, together with 
their shipments afloat, are equal to the 
stock on hand at this time last year. At 
the same time they have shipped within 
the last four weeks 50 per cent, more 
sugar than the average shipments for 
the same period during the past five 
years.

As all refiners have shipped more 
sugar in this duration of time, it is evi
dent that the sugar already distributed 
among the retailers and consumers is 
away beyond requirements for current 
purposes. This is a factor which the 
trade should take into consideration. All 
refiners, too, have had their shipping 
facilities more or less demoralized dur
ing the stampede on the part of the pub
lic—and hence on the part of the re
tailers—to lay in supplies. This left 
them in no good position to meet the ex
traordinary demands. Just as soon as 
the present supply of raw sugar runs 
out there will no doubt be higher prices.

The St. Lawrence Refineries are out of 
the market this week, and are, therefore, 
-not, at time of writing, hooking any or
ders. This, they state, is to give them 
time to straighten out their books and

catch up with their shipments. Their 
policy beginning next week will be that 
upon determining from their records the 
amount of business taken by their agents 
in the various territories, they will ap
portion supplies according to percent
ages. When all orders now on their 
books have been shipped, an estimate of 
their output for a definite period will 
be made. The estimated production will 
then be apportioned in accordance with 
the table of percentages. They expect 
tl be again in the market on Monday 
next, and state that their prices will not 
change at least until September 1.

The present price of the Acadia Sugar 
Refining Co. in Toronto is $5.41 per cwt. 
This week this company is also out of 
the present market, and is filling old 
contracts only. Until the books are 
cleared no new business will be booked.

Higher Prices Anticipated.
Looking at the matter in the light of 

these policies, it certainly indicates a 
rather unsettled condition of affairs. 
That there will be readjustments in 
those sugars, which are now lower than 
the others, seems quite certain just as 
soon as the present supplies of raws 
have been refined and disposed of. In 
New York, raws are in the neighborhood 
of 6 cents, which gives an indication of 
what we may expect here when our com
panies are again in the raw market. Re
fined there and throughout the United 
States has gone to unheard-of heights, 
as high as 7% and even 8 cents being 
reported. One Montreal refinery at least 
has been offered 6 cents for refined sugar 
by New York buyers, and although a 
handsome profit could have been made 
on this basis, Canadian customers had 
to be protected. The United Kingdom

TORONTO SUGAR PRICES.
Extra Granulated Sugars, Montreal, Refined—per 100 lbs.

100 lbs. bags ............................................  4 61 5 11
Vf lb. bags .............................................................. 5 21
10 lb. bags .............................................................. 5 26
2 and 5 lb. cartons ...............................................  » 41

Second grade «granulated. 100-lb. bags......................... 5 01
Nova Scotia refined, 10Mb. bags ............................ 5 41
Western Ontario refined, 190-lb. bags .....................  5 01
Extra Ground Sugar*—

Barrels .......................................................................  5 51
50 lb. boxes .............................................................. 4 71
26 lb. boxes ............................................................ 5 91

Powdered Sugars—
Barrels .......................................................................  5 31
60 lb. boxes ............................................................ 5 51
25 lb. boxes ............................................................ 5 71

Crystal Diamond*-
Barrels ....................................................................... » *
l<ri lb. boxes ......................................................... 5 86
50 lb. boxes ................... .......... v.........................  5 96

Pari* Lumps— '
100 lb. boxes ............................................................ 5 96
89 lb. boxes ............................................................ 5 96
26 K>. boxes .................................................... •.......... J|J
Cartons (39 to case) .................. »........................ \ W
Cartons (SO to rase) ......   7 91

Crystal Dominoes, cartons ....................................... » W
Yellow Sugars-

No. 1 ......................................................  4 Z1
Barrels granulated and yellow may be had at Ec per 

cwt. above bag prices.
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has come strong into the United States 
market since supplies were cut off from 
the continent, and when these purchases 
had run up to some 600,000 bags Ameri
can buyers became anxious, and the 
prices were sent a-soaring. The Old 
Country demand, coupled with the rush 
for sugar on the part of the consumer 
on this side the Atlantic, was an irre
sistible combination towards price ad
vance.

Sugar Higher in 1911.
Even now sugar at present in Canada 

is not nearly as high as in September 
of 1911, when this line went up to $5.85 
on a Montreal basis, or $5.95 in Toronto. 
There was no war then, the rise up to 
that figure being a gradual one, due to 
natural causes. The market all that 
year was an advancing one, yet no one 
thought of going into hysterics and lay
ing in a two or three-year supply.

As to the future we can see nothing 
but further advances in this article.

--«--
FRUIT A PAYING LINE.

“I am much interested in the discus
sion in recent numbers,” writes a grocer 
in Truro, N.S., “concerning fruit. Be
tween June 27 and July 28, we sold 
4,128 boxes strawberries, our gross pro
fit being 3c. per box. We bought every 
day and did not lose ten boxes on the 
whole lot. We buy banànas by weight, 
the average cost being S1/^- lb., plus 

• freight *4c. lb., which equals 3%c. lb. A 
hunch of bananas averages about 60 
lbs., which at 334c. makes $2.25. Adding 
on 18 per cent, cost of selling, the total 
cost is $2.66. We sell bananas at 30c. 
dozen, or an average of 7c. lb., getting 
$4.20, less weight of stem, which is 6 
lbs. at 7c., or 42c., and loss from dam
aged fruit figured at 5 per cent., or 21c. 
This makes 63c. to deduct from $4.20, 
making the total received $3.57. The 
cost being $2.66, it leaves us a profit of 
91c.

“We made an average profit of 33 1-3 
per cent, on the cost of oranges, also 
a good profit on lemons. We try to keep 
the price of lemons down this time of 
the year by not selling them too cheaply 
when the price drops later on—that is 
in ordinary years. We don’t follow the 
market closely up or down. This may 
not be good business bat with us it 
works out well and we make a good 
average profit. On the whole we con
sider fruit one of our best paying lines. 
We buy only from reliable firms who are 
willing to allow for anything that is not 
good, consequently we lose very little 
from damaged fruit.”



Retailers Tell of the Mad Rush for Foodstuffs
Many Claim That Because of Supply not Being Sufficient at the 
Time to Meet All Demands, Prices Naturally Advanced—The 
Work Being Done to Pacify the General Public—Many Foolish 
Purchases.

AT no time during the present gen
eration have the grocery markets 
of this country witnessed such 

volcanic eruptions. A month ago every
thing lay calm and serene, as is the rule 
during the dog-days, with a change of 
two here and there, but no pronounced 
tendencies. The outbreak of the general 
hostilities in Europe was apparently 
the signal for the stampede of prices 
which in the short space of two weeks 
made strides beyond the memories of the 
oldest member of the trade.

What was the cause of all this excite
ment Î Was it because the manufact
urer and the wholesaler and the retailer 
felt that the incidence of war presented 
them with an opportunity to enhance 
prices beyond the usual margins of pro
fit Î Was it because the call for food 
from the belligerent nations cleaned up 
the available supplies 1 Or was it due 
to extraordinary demands on the part of 
the consuming public, who had been 
thrown into a panic because of the work 
ot the scaremongers t

These questions are not easily answer
ed. It may be that all of the three are 
more or less guilty. Interviews with re
tail dealers who have faced the situation 
throw some illuminating light on the 
subject, inasmuch as they give ample 
evidence that at least one of the causes 
mentioned had much to do with the high

From Interviews with Canadian Grocers.

altitudes reached by snugar, flour, teas 
and other staples.

All Wanted Sugar and Flour.
“I have been doing all in my power,” 

declared one dealer, “to stop the rush 
on the part of the public. The extra de
mand came not so much from my own 
customers whom I was personally able to 
advise, as from people with plenty of 
means, and with whom I have just a 
passing acquaintance. It does not ap
pear to me that there has been any 
necessity for undue alarm, and in every 
case I have advised against heavy pur
chases. Everybody was of course after 
sugar and flour. They wanted three or 
lour hundred of sugar and three or four 
barrels of flour whereas formerly their 
demands were limited to a dollar’s 
worth of sugar and a fifty-cent bag of 
flour. This abnormal demand soon de
pleted our stocks and those retailers who 
filled all demands went into the whole
sale market at one and the same time 
for sugar and flour. Naturally supply 
failed to meet the demand for manufac
turers were unprepared for any such 
contingency. The inevitable result was 
a rapid rise in prices.’’

‘ ‘ A medical doctor came into the store 
shortly after the outbreak of the war,” 
remarked another dealer, “and began 
looking around the store as if he had

just casually dropped in to make a few 
unimportant purchases. He is not a 
regular customer, but occasionally 
bought a basket of fruit at the front. I 
should say he is a man reputed to be 
worth four hundred or five hundred 
thousand dollars.

“He came up to the counter and ask
ed me if I had any currants and raisins. 
I said I had, but I knew all the time 
what he was fishing for. He looked at 
them and decided to take a couple of 
dollars’ worth apiece. Then he came to 
the point. ‘What is sugar selling at to
day 1’ he asked.

“It was just after the first advance 
of 10 cents, and I quoted him $5.25 a 
hundred. ‘Isn't that a little highl’ he 
wanted to know. I told him that in view 
of the demand and because I must pro
tect my regular customers I could not 
afford to sell any cheaper. He wanted 
n couple of sacks of the sugar, but he 
w as also anxious to get some flour. This, 
however, I could not spare him in any 
quantity at the time, and he wouldn’t 
take the one without the other. Of 
course that was only his excuse to get 
out without the sugar, which he con
cluded was too high.

“He told me afterwards he purchased 
the sugar farther up the street at $5, 
so I lost the sale simply because- I was 
determined to protect my customers and 
stop the rush. It was undoubtedly the 
mad race for sugar and flour that rush
ed prices up so rapidly.”

Another grocer tells of a customer 
purchasing a whole box of tea contain
ing thirty pounds. Her average pur
chase is only a pound at a time which 
lasts two weeks. “That thirty-pound 
box.’’ he added, “will last her more than 
two years and by that time the tea wdl 
have lost considerable of its strength 
and flavor.”

Worrying the Dealer.
“We have been almost worried to 

death over the phone,” was the state
ment of another, “by people who order
ed four and five barrels of flour, part of 
which we had not been able to deliver 
immediately. These people ordinarily 
purchase only in small quantities, and 
with such an extraordinary demand, and 
in view of the demand from other 
sources it was ,pnly natural that we 
should experience difficulty in filling it

STEADY THE BUFFS.
In this hour of trouble with the nations of Europe flying at 

one another's throats, it behooves those of ns not engaged in the 
giant struggle to remain cool. Now is not the time when any of 
ns should attempt to gain an advantage over our fellow men; 
yet if we look back over the past two or three weeks and see the 
upheaval of grocery prices from this very cause there is every 
evidence of a selfish stampede.

A story is told of a British general in the Crimean War who 
commanded his men on a certain occasion to “steady the buffs” 
—and they steadied them. There is ample testimony that in 
the present crisis the men upon whom rests the responsibility 
of carrying out gigantic issues successfully are among the coolest 
of the world’s individuals. While they are straining every 
energy to “steady the buffs” and eventually to bring about an 
everlasting reign of peace and prosperity, it is the duty of the 
rest of us to do our utmost in lifting up our fellow-men and in 
maintaining normal conditions. In this way we can do our little 
share in “steadying the buffs” and in assisting those whom the 
present unfortunate crisis have not left in the most affluent dr 
cumstances. It is the duty of the retail trade to “remain steady 
yndf are” aid not to be carried sway by any stampede on the 
part of the public.

28



CANADIAN GROCER

WHY FOOD PRICES ADVANCED

^ J-- « C
BROWNS GROCERYLBROWNS GROCERY!!

The war “extrna" with their sea re headings stampeded the people Into heavy purehases.

at once. The millers of course were in 
the same boat and quite naturally prices 
began to soar. Why, we have now to 
go to the mills ourselves with our own 
delivery wagons and get the flour. To 
do this the delivery men have to get up 
an hour or two earlier in the morning, 
so that the line up ahead of them at the 
mill will not be too long when they get 
there. This means that our system has 
become disorganized and at the same 
time we are doing all we can to allay 
the apprehensions of the people.”

•‘What the people are going to do 
with all the flour is more than I can 
tell,” observed . one members of the 
trade, when discussing the matter with 
the Canadian Grocer representative. 
‘‘Some of our customers insisted on lay
ing in five and six barrels, and I’m sure 
they do not know the first thing about 
storing it. The chances are a large part 
of it will never be fit to use, and that 
they will lose more than if they had 
bought at the regular market price from 
time to time.”

One Woman Wanted Three Hams.
Just what a small family is going to 

do with three hams is something few of 
us can appreciate. Yet, one grocer 
states that this was the demand of one 
of his customers. He advised against 
the purchase, pointing out judiciously 
that it would be folly to lay in such a 
store at one time without the proper 
facilities for storing.

To give another illustration of what 
the trade is doing to relieve the pres
sure and steady things, the experience 
of a grocer who was called up on the 
phone by one of his customers at a sum
mer resort might be cited. She had seen 
in the papers that everything was going 
up, and wanted to order a stock while 
things were yet reasonable. “I told 
her,” he said, “that there was no oc
casion to worry, that it was principally 
the scare on the part of the public that 
was forcing up prices. I quieted her 
down considerably and persuaded her to 
wait until she returned home when we 
could talk over the situation.”

A case is known where one woman 
bought 50 lbs. of rice from her grocer. 
Hut the most ridiculous instance of the 
stampede that has yet come to our at
tention was the purchase of $4 worth of 
metal polish, which was included in a 
$40 order, as referred to in last week’s 
issue.

One large firm is refusing to supply 
sugar in more than $1 quantities. When 
a customer phones for sugar in bags or 
barrels, it is pointed out that their de
livery and store staff cannot handle large 
orders for the time being. The clerks 
also soothe as much as possible the 
anxieties of the public by declaring 
there is no reason for any panic.

HIGH COST OF CABLING.
One pleasing feature of the trade this 

week was the fact that some cables were 
passing between here and the Mediter
ranean, and even with Colombo in In
dia. But it is expensive business cabl
ing these days on account of the fact 
that no code messages are allowed to 
be sent to or from any place.

Canadian Grocer was shown one cable 
from Patras, Greece, on the currant si
tuation, which cost the sender about 
$12. It contained 32 words. Another 
one containing 54 words was seen, which 
had been sent to Colombo, Ceylon. The 
rate is 74 cents per word, which means 
the cable cost the sender practically $40. 
If these messages could be sent in code 
form, the cost would be very much re
duced, but in times of war the Govern
ments naturally want to see everything 
that goes over the wires.

are noted for puttting on the best pic
nic of the season, and they hope to sur
pass all previous efforts. Invitations 
will be sent to the officers of the Toronto, 
Hamilton and Brantford Associations. 
There will be a dance in the evening at 
the Springbank Pavillion, Scotch and 
Irish dancing in costume, baseball be
tween the clerks and bosses, watermelon 
contest, boxing in barrels and other spe
cial features. The Sports Committee 
consists of Harry Ranahan, Geo. Eccle
stone, Harry Hooper, Gordon Drake and 
E. J. Ryan ; Reception Committee : Tlios. 
Shaw, Pres., A. W. Palmer, J. A. Mc- 
Farlane and Harry Ranahan. Invita
tion Committee: Pres., A. W. Palmer, 
Sec. Harry Harley, Geo. H. Ellis and 
Thos. Shaw.

A good orchestra will be on hand 
for the occasion.

—9-----
LONDON GROCERS TO HOLD PIC

NIC.
London, Aug. 20 (Special). — The 

executive of the Retail Grocers’ Associ
ation held a meeting Monday, Aug. 17th 
and decided to hold a picnic at Spring- 
bank Park on Wednesday afternoon,' 
September 2nd. The- London grocers 
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Just as Canadian Grocer was going to 
press the T. H. Estabrooks Co. an- 
announeed an advance in Red Rose Tea. 
The price is up 5c all round to the retail 
trade and to the wholesale trade 4c on 
the former 30c grade and 5c on others. 
This company feels that at present time 

■ thé fcltftatton warrants a change to this 
extent.



Apart from Tea Grocery Markets are Quieter
Embargo Not Lifted in Great Britain, and Stocks Are Getting 
Lower—One Firm Advances Package Teas 10 Cents—Rice and 
Bean Markets Firm—Many Changes in Price This Week Again.

Markets in Brief
QUEBEC MARKETS.

FLOUR AND CEREALS—
Flour remains firm.
Bran, oat and barley chop higher. 
Rolled wheat and corn meal advance.

FISH AND OYSTERS—
Imported varieties dearer.
Salt and dried varieties may be 

cheaper.
Domestic shell oysters to be plentiful.

FRUITS AND VEGETABLES—
Lemons maintain high prices. 
Tomatoes getting cheaper. 
Raspberries are about through.

PRODUCE AND PROVISIONS—
Cooked meats up a cent.
Barrelled pork again advances.
Eggs are higher in price.
Butter and cheese firm.

GENERAL GROCERIES—
Sugar very scarce.
Tea advances 10c.
General tendency for firmer prices. 
Quotations on a better basis.

ONTARIO MARKETS.

PRODIVE AND PROVISIONS—
Hams, bacon, backs and lard advance. 
Hogs lower than week ago.
New cheese quoted higher.
Honey yield not large.
Butter advances again.

FRUIT AND VEGETABLES—
Lemons advance to (7 a case. 
Canadian early peaches arriving 

freely.
Tomatoes on the decline, with larger 

receipts.
Potato prices bolding up.

FLOUR AND CEREALS—
Flour easier than week ago.
Export demand for rolled oats. 
Rolled wheat 25c higher.

GENERAL GROCERIES—
Currants advance 2c; peels up 2c; 

dates a cent higher, and Valencia 
and Sultana raisins up 1 and 2c. 

Cream of tartar up to 50c.
One firm advances sugar another 60c. 
Package tea advanced by one firm 

10c per lb.
Allspice and peppers higher.
Beans getting scarce.

MANITOBA MARKETS.

GENERAL GROCERIES—
Shelled walnuts 50c.
New rice will be up.
Bean stocks low, and prices are get

ting high.
All coffees tending upward. 
California raisins to be cheaper. 
Sugar bard to buy.
Cane syrups withdrawn.

FLOUR AND CEREALS—
Rolled oats up 40c bbl.
Flour sells freely at high prices.

FRUIT AND VEGETABLES—
Crab apples end pears In.
Lemons advance again.
California pears and peaches down.

PRODUCE AND PROVISIONS—
Meat prices firm.
Butter receipts dropping off.
Large cheese 16e, twins 16%c.

QUEBEC MARKETS.
MONTREAL, Aug. 20.—Developments 

of the week indicate that there has been 
a settlement to some extent, and while 
there has been no improvement in the 
situation, and rather the contrary so far 
as actual conditions are concerned, the 
big spread in prices has disappeared, 
and business seems to be on a more sat
isfactory basis. While in this adjust
ment there have been a few quotations 
which have come down, the' general ten
dency has been upward, and it would, 
appear that the men who took the step 
for higher prices had foresight, or were 
the better guessers. Freight rates, em
bargos, insurance, exchange, etc., all are 
working for higher prices for foodstuffs, 
but there has been a little falling off in 
the feverish demand and this seems like
ly to continue until business may feel the 
influence of the war in the other direc
tion, just as they have been felt in other 
lines.

The rush of the public continues, 
somewhat abated, for flour and sugar, 
and the former is rather hard to under
stand, for the Canadian people should 
always have flour at a reasonable price, 
and an advance of even a dollar a bar
rel is not so very significant in propor
tion to the amount consumed in the or
dinary household. It is almost impos
sible to secure sugar, and there is a dif
ference of a dollar a barrel between the 
different quotations of the refiners; some 
wholesalers are on the $5.05 basis, and 
others $5.55, while reports of much 
higher prices being paid are heard of in 
the trade.

The prices which have been brought 
down here are for nuts and European 
dried fruits, while in almost every de
partment the low level has been ad
vanced.

SUGAR.—The sugar market has prob
ably never been in a more unsettled 
state than it is to-day. There is abso
lutely no foundation for prices, and the 
quotations which are given represent the 
figures of only one of the three large 
firms represented in the business in 
Eastern Canada. One of the others has 
a price on a basis of half a cent a pound 
under, and the other has raised its rates 
the same amount above—in other words, 
there is a spread of a cent a pound be
tween the prices which are being charged 
the wholesaler. As to the prices which 
the retailer is paying, they will depend 
on what his needs may be. and what he 
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is prepared to pay. The man with sugar 
to-day can get practically anything with
in reason that he cares to ask for it. 
The refiners have small stocks on hand, 
and they are filling orders in the most 
cases which were taken under the pre
sent figures. One of the big companies 
had an offer of 6c a pound from New 
York for their entire stock and refused 
on the ground that the regular trade 
must be protected. In New York the 
price being paid is about 7^ a pound. 
Wholesalers find themselves in the posi
tion of not being able to get anything 
for their customers—in some cases the 
prices have been raised, and in others 
the trade is being protected ; there is no 
fixed arrangement. There dqes not ap
pear to be any rift in the clouds either 
so far as the immediate future is con
cerned, for nothing is coming forward.
Extra Granulated Sugar»— Per 100 It*.

100 lb. bags ............................................................ 5 06
20 lb. bag» ............................................................... 516
2 and 6-lb. cartons ............................................... 6 36
Second grade, in 100 lb. bag» ............................ 4 90

Yellow Sugar»—
No. 3 .................................... .................................... 6 00
No. 2 .................. .....................................................  6 10
No. 1 ......................................................................... «66

Extra Ground Sugar»—
Barrels ....................................................................... 5 45
50 lb. boxes ............................................................ 6 75
20 lb. boxes ............................................................ 6 86

Powdered Sugar»—
Barrels ....................................................................... 146
50 lb. boxe* .............................................................  6 66
26 lb. boxes ............................................................ 6 66

Paris Lumps—
100 lb, ooxee ..........................................................  6 80
50 lb. boxes ............................................................ 6 00
26 lb. boxes ............................................................ 6 10

Crystal Diamonda-r-
Barrcls ............................................. ....................... 6 66
100 lb. boxe» .......................................................... 6 00
SO lb. boxes ............................................................ 6 ID
Cartons and half cartons ................................... T 16
Crystal Dominoes, cartons ................................. T S
DRIED FRUITS.—The after effects 

of the recent flurry are noticeable in the 
market for dried fruits, where adjust
ments have been made which place this 
department on a better basis in relation 
to the existing conditions. Dates are 
lower in price. American fruits are gen
erally weaker, but there have been no 
reductions in prices. The influence is 
that the United States is an exporter of 
dried fruits and there have been inter
ferences with the routes of commerce 
of a serious nature which have counter
acted against the natural advance in 
foodstuffs.

EVAPORATED F U TITO. Per lb.
Apple*. 5iHb. boxes ..................................... 0 11 o 114
Nectarine*, choice ........................................ 0 11
Peaches, choice ............................................. 006

*14
0 094

Pear*, choice .................................................. 0 15
Apricot* ............................................................. 0 16 020

DRIED FRUITS.
Candied Peels—

. 0 16
0 1*4

020
0 144Lemon

0 114 0 164
Currant»

Amalia*, loose ........................................  Off 611
Amalia*. 1-lb. pkga. ............................... • «64 0ÎJ4
Filiatras, fine, loose .............................. 0 07 011

Dates—
Dromedary, package stock, per pfeg.. • 10 0 134
Farda, choicest ........................................  0 11 6 144
Hallowee. loose ....................................... 0 064 0 06
Hallo wee. Mb. pkg*................................. 6 074 0 f»4
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#13 
• Ito m oo»% #«%

6 60 0 0#% 
0 16 
0 18
0 06% 
0 10% 
• *#,

rn*-
Fin eat, 6 crown, about IS lbs............. #13 #13%
Same fruit, 6 and 4 crown, 1 and 2 cents lees. 

Prunes—
40 to 60, in 26-lb. boxes, faced........... 011%
» to 60. in 264b. boxes, faced...........  0 11%
TO to SO, in 25-lb. boxes, faced...........  #10
80 to 90, in 26H>. boxes, faced....................
16 to 180, in 36-lb. boxes, faced....... 0 0#
80 to 70, in 261b. boxes, faced........... 010% #J1

Raisins—
Malaga tabid, box of 22 lbs., accord

ing to quality ..................................... 6 00
Muscatels, loose, 3 crown, lb.......................
Sultana, loo*e ......................................  014
Lower grades Sultana, 1 lb. pkgs...... 0 15
Valencia, new ....................................... #01
Seeded, fancy .................................................
Seeded, choice ............................................... _ _

Prices quoted on all lines of fruits liable to be shaded 
for quantities, according to the state of the market.

DRIED VEGETABLES—While the 
top of the market for dried vegetables 
remains the same, the steadying influ
ence of the week" is seen here in the fact 
that although the bottom of the list is 
moved up, the house which took the lead 
in advancing prices a week ago has now 
come to the lower figures, and others 
may be expected to follow.

Hand picked, per bush....................... 3 70 4 46
Canadian white, per bush.................... 3 80 . 4 20
Yellow, per bush..................................... 3 86 4 50
Yellow eyes, per bush............................ 4 36 6 00
Lima, per lb............................................ 0 10 0 11

Peas, per bushel ......................................... 3 40 3 50
Peas, imperial green, per bush.................... 3 60 3 60
Barley, pot, per bag ............................ 3 50 4 50
Barley, pearl ............................................... 5 00 6 00

NUTS—There is some falling off from 
the high point in the market for nuts, 
and lower prices are quoted for almonds 
and walnuts, both in shell and out. This 
has been due to the evening up of prices 
following a fuller consideration of the 
factors likely to influence the costs.
Shelled walnuts, per lb........................... 0 50 0 52
Shelled almonds, 261b. boxes, per lb.... 0 52 0 64
Finest Alberts ............................................  0 14 0 38
Pecans—

3 crown ..................................................  # IT 0 18
Large .................... ............................... • IS 0»
Giants ...................... ......................... 0 21 0 22

Almonds .......................................................  020 026
Walnuts, Grenoble ..................................... 0 16 0 27
Brazils, new ...............................................  0 14 0II
Peanuts, No. 1, Be; No. 2 ................................ • 11
Peonets. No. X #%o; No. 4 ............................. 0 I#

RICE.—The strength of the position 
of rice has become more pronounced 
during the week and while the mills are 
on the same basis, still higher prices 
are to be looked for. The increased costs 
of transportation, war insurance, ex
change, etc., are the factors, while there 
has been the additional reason for ap
prehension in the continuance of the em
bargo in England, for there are ship
ments which were going forward to that 
port for this country, and undoubtedly 
these will now be held up. Demand in 
the trade is likely to change the basis 
quoted here.

Bufoon Rice- PerCT-t.
"B '..î S

n in. btw ........................................................ ; jj
LMtre ...................................................................  < ®

Viney Ricre- P” .<2‘-

; *
SS» 2
î5T<iriü • «
Carol Ini hr«d .................................................... »W

Pike, ire cr W It".. pecked In ben (260 lb».). h«lf- 
ben (166 11»). end q.srferta*. (*l_Jb».l; »<ld P" 
1M n», for pocket. I» It»), end *e for hslf-pocket, 
lint lbe.).
Imported Petn,—

"Bail. Bt H»
Half

this is not surprising in view of the 
high price of sugar. Conditions really 
warrant higher prices in this depart
ment, but the fact remains that there 
are good stocks in hand, and that no 
further consignments were counted on 
in any event before the end of the year. 
The higher price of corn and the general 
trend of conditions has been responsible 
for an advance in com syrups, the 
change amounting to. %c a gallon in 
barrels.

Prkm for
Bartmdom Mol MW- Idled of Mootrmd.

Fancy. Choke.
Puncheons ...........................  36 .33
Barrels ..................................................36 .36
Half barrels .........................................» .3»

For outside territories prloa. rants about Sc lower 
par «alien than for deUnry. Id and of Metres], 

Carload lota of » puncheon, or Its «nuiraient k 
barrels or half barrels, to one bayer, may he sold at 
"open prices." No discount, wffl be «trail.
Com Bynip.

Barrels, per lb., 3%c; H bbls., k; 14 toll.. OOP*
Pails. 381* lbs.. 61 96 : 26 lbs. ............................ 140
Cases, 2 lb. tins. 2 doz. in case.......................... 2 66
Cesee. 6 lb. tins, 1 doz. In case....................... 3 00
Cases. 10 lb. tins. 14 doe. in case..................... 2 90
Cases, 20 lb. tins, 14 doz. In case..................... 2 96

Maple Sympa—
Pure, par 614 lb. dn ............................................ 6 16
Pure, fc 11 «al. ka«t. 6o per lb., or per «al. 1 61 

Maple iu«ar. pure, per lb. ....................... IN 6U

SPICES.—During the week the spice 
market has recovered from conditions 
which were temporarily of a panicky 
nature, with the first shock of the war, 
and prices are on a much more solid 
basis, although the conditions as regards 
local supplies in different centres, and 
in the hands of different wholesalers may 
be responsible for prices which will be 
above the quotations set down here. 
Cream tartar is practically out of the 
market, and the price has advanced to 
above forty cents for what is available. 
Cayenne chillies, too, are practically off 
the market, and it is questionable if or
ders can be filled. Generally speaking, 
there has been an advance of five to ten 
cents a pound throughout the list with 
some exceptions — allspice, cassia and 
curry powder have not been affected, and 
ginger and white peppers to a less ex
tent.

Cayenne pepper

Ginger, Jamaica

6 and 10-lb. 14-tb.pkis. %-lb. tins.
boxes. dozen.

0 15-0 18 0 80-0 70 0 70-0 ®
0 22-0 26 0 73—0 90 0 80-0®
0 30—0 36 1 02—1 16 i io-i a
0 36-0 40 1 »-l » 1 26-1 «
0 40-0 46 1 36-1 80
0 21-0 23
0 26-0 » 0 90-1 06 0 16-1 10
0 86-1 10
0 30-0 36 1 08-1 ® i io-i a
0 23-0 ® 0 80-0 » 0 10-1 00
0 31-0* 106-1 10 I »-l »
0 26-0 # 0 86-1 W 0 96-1 16
0 30-0® 0 76-0® 0 80-0 *
0 30-0 22

Lower price* for pails, boxes 
can be secured.
Cardamon seed, per lb., bulk

Canadian ................................
Dutch .......................................

Cinnamon, Ceylon, R». . .1........
Mustard seed, bulk ...................

“ Celery seed, bulk .....................
Cayenne chillies .......................
Shredded cocoanut, in pails .

Mexican ..................................................
Mocha ...................................................

0 » 
OS 
022
0 25Santo* ...................................................... :: S3

Chicory, per lb........................................ 0 13

BULK TEAS. — While there are

or haliers when delivery

.................. 2 00 I 80

............................ 612

........................... 0®

.................. .... 0®

.................. # 18 0 22

.................. # 26 0 46...........  #21 0»

.................. 8® 0®

___ __j. in «»................ ...................;«* ;«•*
Quarter bags, 56 lbe. ....................... 0 •% 0 06%

Vel.rt head Crohn. .................................. • ]* • 1L.
................................. 6 66 6 0614

COFFEE—Coffee does not seem to be 
much affected by the war conditions and 
is not likely to feel any direct influence. 
The market, however, is firm, and there 
are advances of a cent a pound for 
Maricaibos and Santos.

MOLASSES.—There is a further ad
vance of 2e a gallon for molasses, but

Coffee. Roasted—
Bogota* ................................. • » 

9®
9®
9»

Ma rira it*. ............................ ::::::........... 017

changes almost every hour in the tea 
situation, it might be said that there 
has been no material alteration in the 
situation since a week ago. The Brit
ish Government continues the embargo ; 
war risks and exchange are expensive, 
and now comes the seizure of boats 
which were being used to transport tea 
to England. The result has been that 
there are still further advances to re
cord, and the total increases are now 
from 6c to 9c a lb. with short stocks and 
no prospect of supplies coming forward ; 
Ceylons are now over 20c at the low
est figure. The tea markets are prac
tically closed, and only limited orders 
are being accepted, and then at open 
prices. Even with an opening of the 
trade routes to England, there is the 
factor that the Empire is enforcing the 
embargo on foodstuffs, and this is seri
ous when it is considered that perhaps 
two-thirds of the Ceylon and Indian 
teas shipped to this country come ' 
through that port.

PACKAGE TEAS.—The Salada Tea 
Co. have advanced prices 10c per lb. 
England is enforcing the embargo 
and supplies cannot be had. It 
is believed that there are only about six 
weeks’ supply of tea in the country, and 
no matter how soon transportation is 
resumed, there will nevertheless be a 
shortage on account of the time already 
elapsed in which there have been no 
shipments received. The tea companies 
protect the grocer in the change of 
prices and sales can be made at the 
quotation on the package without fear 
of loss on any stocks that may be held 
when there are reductions in force.

MACARONI AND VERMICELLI. — 
Adjustments have been made in the 
prices of alimentary pastes, and macar
oni is now selling on a basis of 10c, 
which is two cents under the quotation 
of a week ago. No doubt the action of 
Canadian manufacturers in advertising 
goods at the old prices has had an effect 
here.

FRENCH GOODS.—No further ad
vances have been announced in the 
prices for canned French vegetables, but 
they are very firm with the embargo in 
force in that country. Wines also are 
on the same basis. It might be pointed 
out that communion wine, the purest of 
all kinds imported, has only been ad
vanced 50c a gallon, as compared with 
$1 for other kinds.

WOODENWARE AND BROOMS. — 
The market for woodenware and brooms 
has been rather weak since the out
break of the war. Prices remain the 
same.
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ONTARIO MARKETS.
Toronto, Aug. 20.—That the retail 

trade never experienced two more lively 
weeks in midsummer than last and the 

week previous is beyond question. The 
majority of them when asked how busi
ness was. replied: “Why, every day was* 
just like Saturday to us.’’ This has been 
the general experience in view of the 
great rush on the part of the public for 
foodstuffs. There was surely a panic, if 
only a mild one, and the retail grocer 
was the man to get a good share of the 
benefit. Of course, there will sooner or 
later be a reaction, for a great many of 
the biggest retail purchasers of food
stuffs have sufficient supplies to last 
them a considerable period. Wholesalers 
have naturally been busy, and in some 
cases it was difficult for them to spare 
the time to discuss the market situation.

The rush this week is for tea. There 
is every likelihood that if the embargo 
is not lifted on tea in Great Britain there 
will soon be a serious shortage, as stocks 
of packers are getting pretty well con
fined. Some firms have sold out of some 
of their grades, and one advanced prices 
of package teas 10 cents per pound.

TEA.—The situation in the tea mar
ket so far as Canada is concerned, 
changed materially when it was discover
ed that the lifting of the embargo on ten 
in the Old Country was indefinitely de
ferred. During the past two weeks we 
announced advances in the bulk teas 
only of around 6 cents per pound. Since 
then one package tea firm has advanced 
prices. This is the Salada Tea Co., the 
advance being 10 cents per pound. This 
company had received a cable at the be
ginning of last week to the effect that 
the embargo would in all probability be 
lifted, and it was expected that as soon 
as tliis occurred tea would ease off in 
price, as there was considered to be a 
great deal more in London than required. 
The few teas arriving now are much 
higher in price in view of the war. 
Freight is away up, war risks are charged 
and exchange is over $5 a pound sterling. 
Business in Calcutta and Colombo has 
practically ceased, there being no ex
change to be bought on and little or no 
ten ffoins to England. That is the prob
able reason why the British Government 
lias not lifted the embargo.

Minto Bros, have sold out their 30c 
Melasama and Minto package teas on 
account of the keen demand the past 
few weeks. They have made no ad
vance in prices, their 40-cent and higher 
priced package tea being sold to the 
trade at the same prices as heretofore. 
The T. Lipton Co. haven’t advanced 
their package teas at time of writing.

Canadian Grocer was shown a state
ment to the effect that J. E. Morse & 
Co., of Halifax, N.S., have sold their 
stock of 30-cent tea, and that thev have 
only sufficient stocks of the higher-

priced teas to last them another week. 
They were selling only the usual quan
tity to any one person and at the old 
prices. These facts indicate a serious 
shortage, and even if the embargo is 
lifted soon, it will be some time before 
packers are in a position to meet their 
regular demands, as no stocks have been 
coming forward.

COFFEE.—Many of the coffee men 
were anticipating that the Canadian 
Government would put a war tax on 
coffee among other foodstuffs, but the 
opening session of Parliament would in
dicate that for the present a war tax is 
not coming. Coffee may, therefore, not 
go very much higher unless the happen
ings of the future make is necessary to 
put on the tax. Rios and Santos are 
firm and higher.
Coffee. Roasted—

.lava .......................................
Martcaibo .............................
Moth, ........
Rio ........................................................................
Santos ............................  ...

f’hll- ' |N- III. .......................

e v isi »• a 1» etr
• r
o an o a » u

SYRUPS AND STARCH.—Owing to
the ailvance in the corn market, com 
syrups, com and laundry starches have 
gone up, as stated in last week’s issue. 
Laundry starch went up a quarter of a 
cent a pound generally, although in some 
instances no advances were made. 
Culinary starch went up a half cent. 
Com- symps in tins are higher by 15 
cents a case; and in barrels, half and 
quarter-barrels, a 4C a pound.
Syrups—

2 lb. tins, 2 doz. in case..........
5 lb. tins, 1 doz. in case ........
10 lb. tins, % doz. in caae .... 
20 lb. tins, % doz. in case ....
Kit rvls, per lb..............................
Half bairels. lb............................
'b arter barrels, lb......................
Pails, 38i* lbs, each ..................
Pails, 26 lbs. each .....................

Vl<'levies, per gallon-
\>w Orleans, barrel» ................
N>w Orleans, half-barrel- ........
West Indie*, barrels ..................
Wert Indie*, half barrels .......
Rarhado*. fancy, barrel* ........
Itarbadoea, fancy, half barrels 

'1*''le Syrup—Compound—
Gallons, S to ease ......................
4 gale.. 1! to case .......................
4 gals.. 34 to ease ....................
"int*. 34 to ease .......................

Kepis Syrup—Pure—
' rallon cans, 1 to case ............
Gallons. • to caw .......................
% gallons, 1! to case ................
Quarts, 14 to caw, In glaw ..
Pint». 31 to caw .........................

Maple Sugar-
Pure. per lb................................ ...

Maple Cream Sugar—
31 twin bars ..................................
V and 1* twin hsr* ................

Manie butter, lb. tin*.

2 66
3 00
2 90
2 86
0 00%
0 04
0MI4
1 96
1 40

<1 * A 28
0 H A .W
o 22 n 24
0 24 o #
0 45 ? 46
0 47 « $1

4 48 460
« T6 6 40
4 TO 1 40
i m see
146 • 18
• 18 III
• 16 T *
T 00 f B
4 86 • »

ii*

1 61
380 4B

1 II

NUTS.—It was only natural that the 
war should affect prices of nuts. We 
secure a large portion of our sunplies 
of almonds and walnuts from France, 
and now since the country is at war and 
the harvest about ready to gamer, there 
is bound to be a shortage. Holders of 
old nuts have advanced prices. Shelled 
walnuts are up again about 10 cents a 
pound; shelled almonds the same; wal
nuts in shell are higher from a cent to 2 
cents, and almonds in shell a rent. Brazil 
nuts are up a rent, and filberts 2 cents. 
While stocks of French nuts will he 
short for Christmas, there will be others 
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on the market, but, of course, the prices 
of them will be higher than usual.
In shell— Per lb.

Walnut», Bordeaux 
Walnuts, ‘Marbota . 

Shelled-
Almonds .................
Filberts ..................

Pecans

0 20 0 20%
0 12 0 13
0 13 0 14
1 75 * 1 90
0 14 0 16
0 12% 0 13%
0 10% 0 11
0 09% 0 10
0 17 0 18
0 19 0 20

0 18
0 19

0 80
0 27

0 u 0 12
0 56 0 60
060 0 56

DRIED FRUITSJ.—Spot stocks of 
Mediterranean dried fruits are getting 
into small compass and prices are up. 
Wholesalers have marked up peels 2 
cents; currants are a couple of cents 
higher; dates are all advanced a cent; 
and Sultana and Valencia raisins ate a 
cent and 2 cents above last quotations. It 
may be that the currant situation will 
be relieved to some extent by purchases 
made in Greece by brokers during the 
week. The trouble up to the present has 
been the fact that the goods could not 
be paid for, and also that shipments 
could not be made. One broker cabled 
lor prices and advise on making pay
ment, and was informed that currants 
were being quoted the same as before 
the war. and that if the bank in New 
York cabled the bank in Patras that it 
had the funds available from the im
porter they would cash a draft. A large 
quantity was purchased on this basis, 
and the broker is in hopes of getting 
them through. Of course, war risks, in
surance, higher rate of exchange, and 
extra freight would make prices higher 
here than before. Other brokers expect 
tv lie able to make payments soon by 
way of London, and just before goinir to 
press it was stated that such could be 
done. This would indicate that business 
is working again to a normal basis.
Apple-. trapo rated. per lb. ....................... 0 10% 0 11

'HI 1st'!, *5 Ih, boxen ______ _____ . • 14% A 18
« L -ire. J»- lb. Inive* ......................... . a is 0 18%
1'incr .................... a e 0 T4

Candied Peel»-
0 12 0 14
0 12 0 14

Citron ....................................................... 0 18 0 19
Currant»—

Filiatras. per lb..................................... ce»4 0 10
Amalaa, choicest, per lb......................... 0 10
Patras, per lb........................................... 0 104
Vostlzzas, choice ................................... 0 12
Vostizzas, shade dried ........................ 0 13% 0 14
Cleaned, % cent more.

Dates—
Fards, choicest, 121b. boxes ............. . 0 09% 0 10%
Farris, choicest, 60 Ih. boxes ............. 0 c9 0 09%
Package date» ....................................... . f>08% 0 10
Hallowees .............................................. . 0 06% 007

Prune»—
* 4Ae, California. » lb. boxe» ........... A 14 • B
40-80». 38 lb. hotae ............................. 0 13 0 14
BMk, » lb. box* ................................ A 12% • u%
m-Vh. to Ih. box* ................................ . *» 1«% 6 11
m-W*. » Ih. hot* ................................ . A in 0 18%
•veil. 90 lb. hose* ................................ a 09% • »
«MCO». SO lb. box* .......................... . p re 0 08%

36-lb. box*. %e more.
Pee chew—

Standard. 664b. boxes ....................... . o ne 0 08%
Choi*. 16-lb. box* ............................. . IB • B

S-lb. hnw. We mon.
Raisin*-

Sultana, choice, new ........................... . 0 10 o 11
Sultana, fancy, new ............................. . 0 12 0 14
Valencia .................................................... . o 10% e h
Seeded, fancy, 1 lb. packets ............. . 0 10% 0 11
Seeded, choice, 1 lb. packets ............. fi m
Reeded, choice, 12 o*............................. f> 08%
«werteei, 16 n*.. packet* .................... 0 10% 0 11
s-'e-M**. 12 o*. packet* ..................... Does 0 09

BEANS.—Dry beans are rapidly nar
rowing down in stocks. Prices are up
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again this week, and beans to the retail 
trade are now from $3.50 to $4 per 
bushel. Holdings are not at all large, 
but it should be taken into consideration 
that this is naturally the tail end of a 
season, and in a couple of months’ time 
our next crop will be on the market. 
Buying for the present trade should be 
the order of the day. Dried peas are 
also higher. Inquiries have come from 
New York to Toronto brokers for quota
tions on peas, which means a strong mar
ket situation.
Bean»— Per bushel.

Canadian primes .................................. 360 400
Yellow eyes ............................................... 300 326
Brown .................................................................. 3 25
Lima, per lb...............................................  0 11 0 12

Peas, blue, Canadian, per bush.................  2 75 3 00
1‘eas, whole, white, per bush...................... Î 75 3 00

SPICES.—Our forecast of the cream 
of tartar market has been well borne out. 
As soon as it was assured that France 
would he engaged in the war we pointed 
out that this line would surely advance, 
as practically all of our cream of tartar 
comes from that country. Local hold
ers have again advanced prices to around 
50 cents per pound. The price prior to 
the war was about 33 cents, so the ad
vance so far is 17 cents. Allspice is 
higher this week, as well as white
peppers.

Compound,
Spice»— per lb.

Allspice#, ground ............................. —0 12
Allspice, whole ...............................—....
Cinnamon, whole ............................—___
Cinnamon, ground ............. 0 18—0 19
Cinnamon. Batavia ........................ —___
Cloves, whole .............................
Cloves, ground ........................  0 a—0 26
Cream of tartar ..................... 0 19-0 27
Curry powder .................................. —__
Oinger. Cochin ..................... 0 11—0 17
Ginger, Jamaica, ground.... 0 17—0 30
Oinger. Jamaica, whole ...............—___
Oinger. African, ground ...............—....
Mace .................................................... —__
Nutmegs, brown. 64s. 52c;

80s. 42c; 100b ..................................-....
Nutmegs, ground, bulk. 47c;

1 lb. tins ..................................... -....
Pastry spice ..................................... —....
Pepners. black, ground __ 0 12—4) 16
Penpevs. Mack, whole ...................—___
Peppers, white. ' ground   0 17—0 25
Peppers, white, whole ................... —....
I • Mn- it*. ...............................—__

Pure, 
per lb. 

....-0 18 

....-0 17 
0 21—0 26 
0 21—0 20 
0 20—0 36 
0 28—n ,n 
0 31—0 33 
....-0 50
....-4) 27
0 30-0 23 
0 24—0 27 
0 24-0 27 
....-0 18 
0 80-1 05

....-0 37

....-0 67 

....-'1 27 
0 19-1 22

0 31-0 35 
0 29-0 31
. . .-4)17 
0 20—1 jg

RICE AND TAPIOCA.— Firmness
still prevails in rice, tapioca and sago. 
There has been an extraordinary demand 
for these lines in view of the war, and 
prices have gone up about a dollar a 
hundred. In some cases more has been 
paid. When the consuming public pur
chase rice in minntities of 50 pounds, as 
romnared with a pound or a quarter’s 
worth before, the effect on prices is 
easily seen.
Bier—

Rangoon, per lb. ...................................  0 04
Rangoon. fancy, per lb........................... 0 06

„ Patna, per lb............................................  0 «6
Japan, per lb..................................... . 0 064
Java, per lb. ............................................ 0 07
Carolina, per lb.......................................... 0 11

Sago-
Brown. per lb............................................. 0 C6

Bullet, double goat ........................................
Medium pearl  ..................................... 0 "Sty
■Seed pearl ............................................... 6 06
Flake .....................................................................

1) PS 
0 06 0 07%
0 ne 
0 28 
0124
p (VI* 
0 06
e H 
0 -'64
0 CFU
0 104

CANNED GOODS.
MONTREAL.—The market for canned 

goods remains the same as a week ago. 
no further advances having been made. 
It is noted that while there is a big ran

on flour and sugar, canned goods seem 
to be neglected, and this may be the rea
son that prices are holding. With Great 
Britain coming into this market for 
foodstuffs the prices for all canned 
fruits, vegetables, fish, etc., may be ex
pected to go higher.

TORONTO. — Prices on new pack 
salmon will likely be out at the begin
ning of next week. As we have been 
pointing out for some time, prices will • 
be much higher than the opening quota
tions of a year ago ; just how much can
not definitely be stated, bnt many ex
pect them to be at least from 20 to 25 
per cent, above. That would mean that 
Lest sockeye would open at around $2.35 
or $2.40.

No new prices have vet been issued on 
this year’s canned peas, but these are 
anticipated soon. Between 90 cents and 
$1 is the guess for standards, and prob
ably nearer the latter. Prices on old 
peas are now 874 cents, as compared 
with the opening figure of 824 cents 
last year. This time a year ago the 
prices were out, but the unsettled condi
tions due to the war have no doubt been 
responsible for the delay.

A Toronto wholesale house has had 
inquiries from a Halifax concern for 
prices on a quantity shipment of canned 
goods, and it is believed here that these 
are for the naval department and the 
garrisons in the East.

Canned meats are away up and prices 
with some firms withdrawn.

MANITOBA MARKETS.
WINNIPEG, Aug. 19.—Chief excite

ment is due to sugar which only some of 
the refineries seem able to supply at the 
moment. One refinery has withdrawn 
its prices from the market for a time to 
he able to catch up; the others are quot
ing prices, hut are unable to deliver. 
Higher prices can he anticipated. Flour 
remains at prices quoted last week, and 
is selling freely. Rolled oats advanced 
from $2 to $2.40.

All canned meats have advanced, and 
reports show than canned fruits and 
vegetables will advance in sympathy. 
Business is too good, as people are buy
ing more than they require because of 
the war scare. Some consumers are 
buying enough sugar and flour to last 
them two years, which is ridiculous. This 
is the cause of the present boom, and is 
causing the retailer, the wholesaler, and 
the manufacturer to raise their prices 
in order to reduce the demand.

One large retail firm here, states that 
talk of famine prices is out of order. 
The advance in sugar, he states, is due 
to beet crops in the war area being neg
lected. Consequently jam has advanced. 
Sugar is the only commodity about 
which the consumer need be concerned. 
So long as Britain is able to keep her
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trade routes open, the advance in flour 
will not exceed 20 per cent., he thinks. 
Ow ing to housewives laying in large sup
plies of sugar, the refineries were limit
ing their supplies, which compelled price 
advances. Nearly all staple lines had 
shown an advance of at least 10 per 
cent.

Canadian starch has advanced in all 
grades, and there is every chance of a 
further advance on account of the ex
ceptionally high corn market. Com 
starch advanced 4c lb., and all other 
starches 4C- Spices have all advanced, 
principally cream of tartar.

Of three Canadian refineries, one is 
selling at 5c, but their supply is limit
ed; another gives $5.40 as its price, but 
have limited their supply in an effort to 
cut down the demand; the third, report
ed to be selling at 6c, were temporarily 
off the market for a time. Refiner» 
state their price as being so-and-so, but. 
that they are not all filling orders. Prices 
are expected with some firms to be up 
this week, 4C Per lb- Corn syrups 
went up 20c., and may go up another 
20c during the next few days. Cane 
syrup prices are withdrawn, and the new 
list has not yet been made public. It is 
understood there will be an advance- in 
the neighborhood of 25 per cent. No 
i hange in molasses or maple syrup.

Sugar, Eastern-
Extra standard granulated ..........................   5 50
Extra ground or icing ..........................................  6 00
l'owdered ....................................................................  6 80
Lumps, hard ............................................................ 6 45
Montreal, yellow ....................................................  6 10

Sugar. U.C.—
Extra standard granulate! ..................................  5 40
Yellow sugar .............................................................  4 75
Bar sugar ..................................................................  5 55
icing sugar ...............................................................  5 75
Powdered sugar ........................................................ 5 56
H. P. lumps ............................................................ 5 25
Sugar packed in barrels, 5c per ewt. more.

B. V. Cane Syrup»—
2-lb. tins, 2 do*, to castw per case ..................... 2 85
5 lb. tins, 1 doz. to case, per case ..................... 3 20
10-lb. tins. 4 doz. to. case, per case ................ 3 00
20-lb. tins, 3 tins to case, per case .................... 2 95

(These prices prevail in Winnipeg, Calgary. Regina, 
Moose Jaw and Lethbridge. For Edmonton and Saska
toon they are 5c case higher.)
Molasses— Per gal.

Harbadoes ................................................................. t) 49
New Orleans .......................................................... 0 31

Maple Syrups— Per case.
Imperial quarts, case, 2 doz............................. 5 40
Imperial 4 gnls.. 1 doz....................................... 5 58
New, pure, 4 gal., case ........................... 9 00
New. pure, 4 gal., quarts, case 2 doz..........  9 70
Ne*. pure, quart bottles, case 2 doz..........  9 75

DRIED FRUITS.—Currants advanced
nsrrun. 1 lb. packages being 9c, and 2-lb. 
18c. 1-lb. Vostizzas are also up a cent, 
tv 12c. California raisin prices will be 
ciioted in a week lower than in past on 
account of new prices named by Cali- 
f >rnia Association. 1-lb. pgs. will be 
d .wn 4c, and 12 oz. pkgs. about the 
same. These prices, however, have not 
vet been fixed. Prunes are up lc per lb.
Apples, evaporated, new, Oa .....................  • IS
Ai" icots, riioiee, 25‘* ................................................
\ fient*, choice. 10'* .................................................
\p ‘.Cuts, st nndard, 25"s .............................................

Dry clean ............................................................

1 lh. package ...........................................................
" lh. package .....................................................
Vostizzas, 1 lb............................................................

Pn
flsllowi, loose, per lh. ......................................
* ' stjowi. 1 lh. --kirs..........................................
Fard dates, 12-lb. boxes ..................................

Peaches—
Standard, 25-lb. boxes .........................................
Choice. 28-lb. boxes .............................................
Choice, 10-lb. boxes .............................................

1134
0 15% 
0 16% 
0 14

0 08% 
0 094 
0 09 
0 18 
0 12

0 06%
0 074 
0 «4



Extra choice. 25-lb. boxes ......................
Prunes, in 25-lb. boxe»—

............ 0 08%

............ 0 09%

.. .... 0 11%

............. 0 12%
BO to 60 ............................... ............ 0 13%

............ 0 14%
Raisins. Valencias—

Extra select Valencias, 28’s, box ... 
Raisins. Sultana»—

California .................................................
Smyrna* .................... ....................... .

Raisins. Muscatel»—
3 crown, loose, 50’s .............................
3 crown, loose, 25‘s .............................

........... 215

........... 0 09%

..0 06 0 12%

........... 009

........... 0 09%

........... 0 10
Raisins, Australians—

Lexias, 66-lb. boxes ............................. ........... 0 06%

TEAS and COFFEES.—Tea market 
firm, and the wholesalers have good sup
plies on hand. Santos coffee in New 
York is up 3% to 4c lb. All other 
grades show advancing tendency. No. 
5 Green Rio, 14-15, Roasted Rio, 161 ■>- 

17i/2, Xo. 4 Green Santos, 16%, Roasted 
Santos 241/2-251/2. No change in chicory. 
Salada package tea has advanced 10c 
per lb. all round, and bulk teas are up 
from 2 to 5 cents.

Rio. No. 5. green ................................... } J }f
Rio, roasted .............................................. 0 ^ ® 1714
Santos, gn-vn, No. 4 ........ ..................  •••• 0 16%
Santo#, roasted ............ ..........................  ® £4^ 0 2W4

Chicory, per lb............................. .•.................  0 0 08

Extra fine basket, fired ..................................
Fancy ........................................................... 0 31
Choicest ......................................................  0 29
Choice or medium ..................................  0 25
Common .....................................................  0 20

India and Ceylon-
Broken Urange Pekoe ..........................  0 28
Pekoe ....................................... ................. 0 26
Pekoe Souchong ...................................... 0 23
Souchong .................................................... 0 21

China-
Common Moning .................................... 0 18
Good Paklum ....................................................
Keemum ..............................................................

BEANS.—Beans, peas, barley and 
cereals are up. Almost impossible to 
get beans. Understood large orders 
been received by Eastern growers from 
British and French Governments, which 
they have been unable to fill. Bean 
stocks in Winnipeg are small, and al
though prices have advanced as shown 
below, they have not advanced in com
parison with growers’ new prices. It 
is impossible to buy beans in the East 
to lay down here to cost less than $3.30 
per bushel. On this basis, Winnipeg 
selling price would be 60c per bushel 
more than it is. Same applies to barley 
and peas more or less.

0 40 
0 38 
0 32 
0 29 
0 23

0 40 
0 30 
026 
0 23

0 M 
0 35 
0 50

Austrian, hand picked ......................
............. 2 80

CaL Lima, per lb................................ ............. 0 06%
B.rley—

Pot, per sack, 98 lbs...........................
Pearl, per sack 98 lbs.........................

Peu—
Split peaa, sack 98 lbs. ...................
Whole peas, bushel ..........................

............. 3 65

RICE and TAPIOCA.—These have ad
vanced $15 per ton, and with the un
settled state of the market, it is impos
sible to say at what price the new crop 
will open at. It is safe to predict it will 
be higher.
Rice and Tapioca- 

No. 1 Japan, per lb. 
No. 2 Japan, per lb.
Siam. per lb. ...........
Patna, per lb............
Carolina, per lb. ... 
Sago, pearl, per lb. 

Tapioca, peart, per lb.

0 06% 
0 01% 
0 04%

0 06% 0 01%
.... 0 06
.... 0 06%
.... 0 06%

NUTS.—Shelled walnuts were ad
vanced from 45c to 50c during the week
end. Other lines have not yet been af
fected.
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Almonds, Tarragona .........................................
Brazils ............... *..............................................
Filberts, Sicily ......................................u ....
Peanuts, Jumbos, roasted .................. 0 11%
Peanuts, choice, roasted ................................
Peanuts, fancy, roasted ...............................

0 18%
0 12% Walnuts, Grenoble ......................
0 13% Walnuts, Mai hot ............................
0 14 Shelled-
0 10% Almonds
0 11% Walnuts

Saskatchewan Crops and Market Situation

Regina, Sask., Aug. 19.—From, present 
outlook, wheat will average 12 bushels 
an acre, oats 20 bushels and barley 20, 
according to figures given out by the 
statistics branch of the Department of 
Agriculture. About 15 per cent, of the 
wheat is now cut, about 10 per cent, of 
the oats, and about 20 per cent, of bar
ley. Frost of from 1 to 10 degrees has 
been recorded throughout the province, 
but the damage has not been extensive, 
having occurred mostly in the eastern 
section.

Wholesalers are shutting down on 
credits in the city, but credit is still be
ing extended to country merchants, as 
price of wheat is regarded as satisfac
tory, and conditions in the country are 
more favorable than in the cities. On 
the whole, conditions are better, and 
business is looking up.

Among the most conspicuous advances 
are baked beans, commeal, rolled oats, 
starches and syrups, nuts, lemons and 
sugar. A further advance of 20 cents 
has taken place on the local market in 
sugar. Sugar is now wholesaling for 
$5.77.

Austrian beans are now selling for $3 
per bushel. Macaroni will now be sold 
one-half cent a pound higher than form
erly. All starches went up a half cent 
per pound last week, while syrups ad
vanced 20 cents per case. Flour, which 
a week and a half ago was selling for 
$3.05, now commands $3.35. Rolled oats 
have almost doubled in price, 80’s now 
wholesaling for $2.85, where they form
erly were sold for $1.95.

Canners have advanced practically all 
lines of canned goods. Currants, rice, 
peas, pearl barley, tapioca, sago, and 
nuts are among some of the other com
modities which show an advance.
Product and Provision»—

Ratter, creamery. per lb. .................... 6 * 6 If
Butter, dairy. No. 1, 18c; No. 2.................... 0 14
Cheese, per lb. ...................................... 616% 611%
E«s». fresh, per doe. ........................................ 9»
Lard, S‘e, per ease .................................. .... T SO
Lard. Vs. per ease .......................................... TS
Laid, M e, per ease ......................................... T IS
Lard, «Te. each .................................................. 116

Beans. Ontario, per bushel .............. .. v.. 2 75
Beans, Austrian, per bush............................... 1 00
Coffee, whole roasted. Rio ............................ • IT
Evap. apples. 50's .............................................. 0 12%
Potatoes, new. per bushel.............................. 1 75
Rolled oats, 20'e ................................................ 0 16
Rolled oats, bail .............................................. 2 31
Flour. »'s. 13.36; rolled oats, 80 s.................. 2 16
Rice, per cwt........................................................ 4 T5
Sugar, standard, gran., per cwt.................... 6 77
Sugar, yellow, per cwt..................................... 6 37
Walnuts, shelled, 14c; almonds..................... 0 63

Penned Goode
Apples, gala., aaaa, SL61-6LW. das............... •«
Broken beans. 2*s .................... ...................... 166
Porn, standard, per I doeen........................... 111
Peas, standard, per 1 dmm.................. f 66 116
Plue», Lombard ...................................... IN Ifl
r-arhm .......... .................... ....................... .... 1 H
Strawberries and raw*»—rtsa ......................... 4»
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Taanatow, zUnd.nl, per down....................... t 46
Salmon, Sockeye, 4 doz. tails, case. Is ____ 10 50
Rad «pringa, la ...................   ,
Cohoes, l's, 16; humpbacks, l’s.................... 4 25

Fruit»—
Lemons ............................................................................. jj qq
Onngea ................................. 4 00 4 75

Dried Fruits—
Currants, per lb., 9%c; pkg........................... 0 18

ALBERTA MARKETS.
(By Wire)

Edmonton, Aug. 20 (Special).—Trade 
in the Edmonton district, as in the 
whole of Western Canada, is somewhat 
disorganized by the war in Europe, and 
prices in staples show strong advance, 
particularly beans, rolled oats, flour, 
sugar and smoked meats.

From every community in the Edmon
ton district comes news of the progress 
of the harvest. Ever since August 1 
some farmers have had oats and barley 
cut, the yield being greater than the 
average. In less than two weeks, har
vesting will he general.

Southern Alberta has not been so for
tunate as the Central portion of the 
province.

Canned goods have advanced 10 to 
20 per cent.; beans are up and sugar 
supplies are running short. Practically 
all imi>orted foods are higher, and al
though the rush has somewhat subsided, 
prices are firm.
Produce and Provisions—

Butter, creamery, per lb........................
Rutter, dairy, Na 1, 22c; No. 2............
Cheese, per lb. .......................................
Lard, pure, 3 », per case ......................
Lard, pure, S'*, per case......................
Lard, pure, 10's, per case......................
Lard, pure, 20‘e, each ............................

General—
Rean*. Ontario, per bushel .................
Reans. Austrian ......................................
Coffee, whole roasted, Rio....................
Evaporated apples, 50'a .........................
Potatoes, new. lier bushel ......................
Rolled oat*. 20's ....................................
Rolled oata, hail ....................................
Flour, Si's, $3.50; rolled oata, 60’e..... .
Rice, per cwt.................................... .........
Sugar, standard, gran., per cwt.........
Sugar, yellow, per cwt..............................

Canned Good»—
Apples, gale., case .................................
Coro, standard, per two dozen.............
Peas, standard, 2 dozen .........................
Pluma, Lombard ......................................
Peaches ........................................................
Strawberries. $4.10: raspberries ............
Tomatoes, standard, per dozen.............
Salmon, soekeye, 4 dos. tall*, case, 1* 
Cohoes, l's, 94.16; humpbacks. Va.... 

Fruits—
Lemons ........................................................

026
0 16

0 16 0 16%
7 50
7 45
7 40
2 43

2 90 3 00
3 10
0 16%
0 12
1 20
0 66
2 90
2 50
4 10
889
536

1 «
2 15
1 16
218
3 16
310

245 2 66
9 25
388

7 75 • 88

NEW BRUNSWICK MARKETS.
By Wire.

St. John, Aug. 20.—Markets are 
steadier in last couple of days, but all 
lines of provisions are strong. Quota
tions are doubtful with many staples. A 
further advance in Manitoba flour is ex
pected. Buying in sugar by consumers 
is lessened because of stiff advances. 
There are just fair stocks of flour and
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sugar with local trade. Canned goods 
have advanced, particularly beans, which 
are up 30 cents a case. Molasses are 
higher by 5 cents gallon; coffee is 4 
cents higher; and tea is on the increase. 
Some chocolates and cocoa are up 25 per
cent ; sardines (Canadian) are 25 cents 
higher, and foreign $1.50.
Produce and Provision»—

Bacon, breakfast, per lb. .................... 0 » OB
Bacon, roll, per lb. ......................................... 0 IT
Beef, barrel .......   34 00 36 00
Beef, coined, 1 lb. ..................................  3 15 3 30
Beef, coined, 2 lb.....................................  6 26 6 30
Pork, American clear, per bbl............. . 31 00 33 00
Pork, domestic, per bbl.................................... 33 00
Butter, dairy, per lb............................... 0 22 0 23
Butter, creamery, per lb......................  u a, o 26
Cheese, new, lb.......................................... o 14 0 14*4
Bgga .............................................................  0 23 026
Lard, compound, per lb. ....................  u list v 11%
Lard, pure, per lb.................................... 0 14% 0 16

Flour and Cereal»—
Commeal, gran., 50 bbl.................................... 6 00
Commeal. ordinary, 25-lb. bag ..................... 2 00
Flour, Manitoba, per bbl................................ 7 IS
Flour, Ontario, per bbl,, 120 lbs.................. 6 85
Rolled oats, per bbl............................................ 6 50
Oatmeal, standard, per bbl., 110 lbs...........  6 50

Freeh Fruits and Vegetables—
Lemons, Mwsiua, box ............................ 3 50 4 uu
Oranges, Val., case ................................. « uu 6 50
Potatoes, barrel, old ....................................... 3 01
Potatoes, new, bushel .................................... l 00

Sugar-
Standard granulated ............................... 5 60 7 00
United Empire ....................................... 6 90 6 00
Bright yellow ............................................ 5 80 5 90
No. 1 yellow .......................... ................. 5 50 5 60
Paris lumps .............................................  7 25 7 50
Red Spring, per case ............................ 7 85 8 \

Beaus, white, per bush........................................... 3 00
Beans, yellow eyes, per bush............................. 4 50
Canned pork and beans, per ease....................... 2 35
Molasses, per gal....................................................... c 32
Cream of tartar, per lb., bulk............................ 0 43
Currants, per lb........................................................ «11
Rice, per cwt............................................................. 6 00

THE FRUIT PROSPECTS.
The Department of Agriculture of the 

Dominion Government, has issued its 
third report of the season on the fruit 
and vegetable crops of the country. 
From this it appears that the tomato 
prospects have suffered somewhat from 
the prolonged drought in many districts 
and the chances now are that in spite of 
the heavy acreage the total crop will 
not greatly exceed that of last year. 
The tomatoes, too, are ripening quickly.

From all reports it looks as if the ap
ple yield would he good when compared 
with last year, the increase being given 
at 28 per cent. Effective spraying is 
working wonders towards clean fruit.

The pear yield promises to be good, 
likely above the medium when Nova 
Scotia, British Columbia and Ontario 
are taken into consideration.

In British Columbia the peach crop is 
reported good, but of course in the 
Niagara Peninsula apart from a few dis
tricts there will be a small amount. 
Some early varieties have arrived on the 
markets, but in the aggregate there will 
not be many harvested.

Ontario will not produce a very large 
crop of plums this year according to the 
Government report. In scarcely any sec
tion of the province will the yield be 
medium, it says. In Quebec east of 
Quebec city there is a fairly large crop 
and in British Columbia the outlook is 
quite bright.

Everything promises well for grapes 
this year. There will be an exception
ally heavy crop in the Niagara Pen
insula.

Making Fish an Every Day
Seller

Work Being Done in Eastern Canada to 
Promote Sales of This Article—An Opportunity 
for the Retail Grocer.

MONTREAL, Que.—In the East
ern provinces, where fish is one 
of the staple articles of diet, 

and where, instead of a rush during the 
Lenten season and novelty trade when 
certain of the fresh varieties come into 
the market, there is a steady business 
throughout the year. Effort is being 
made by some of the wholesalers to ex
tend their trade on a still wilder basis 
by putting fish forward as one of the 
factors which may be made of import
ance in the solution of the cost of living 
problem.

In a circular to the trade one of the 
large fish houses in Montreal makes this 
announcement to the purveyor—“Meat 
is soaring again and still higher prices 
are predicted. What does it mean to 
yout Curtailed sales and small profits. 
Fish is plentiful. Fish is economical. 
Fish is not monotonous. Your custom
ers do not know all the merits of fish as 
a food product. Your customers want 
to be educated to the advantages of diet
ing on fish. It will pay you to start now 
advertising fish."

Question of Cleanliness.
There is no doubt that the business in 

fish can be extended, and it is for the 
grocer to seriously consider what part 
he could play in this development. There 
are no doubt many grocers who do not 
favor the opening of a fish department 
on account of the difficulty in maintain
ing cleanliness; but in this respect there 
is little difference between the fish de
partment and any other department of 
the grocery store. To maintain cleanli
ness requires close attention—and where 
possible the stock should be handled in
dependently of the regular trade.

The point which the enterprising 
Montreal wholesaler has raised as to 
the importance of fish as a factor in the 
solution of the every day problem of 
many classes of society is one which is 
well worth considering. The present 
season in the fresh fish trade has strong
ly shown how the moderate family can 
fill the “fresh meat” item on the menu 
list at several cents a pound under the 
quotations at the corner butcher shop. 
There are many people, however, who 
seem to consider fish as something of a 
“delicacy” only to be placed on the 
table to brake the monotony. There can 
be no doubt that one reason for this is 
that there is often a difficulty in getting 
t'-e supply. The grocers in most cases 
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do not handle fish; there are not many 
fish stores and the old-fashioned method 
of buying from a house-to-house can
vasser who handles his wares, in a con
veyance that could hardly be called 
sanitary, through dusty streets, has 
passed out.

Should Have Regular Sale.
Then there is no reason why fish 

should be considered as a delicacy for 
certain occasions—for Lent and for Fri
day. Perhaps it is these defined occa
sions which interfere with the trade at 
other seasons. Then there is also no rea
son why the business should be confined 
to fresh varieties at some seasons and 
smoked and pickled at others. This is 
another feature in which the grocer 
could do considerable education; there 
are pickled, smoked and other lines of 
prepared fish which are good for prac
tically every day and week in the year.

There are undoubtedly possibilities in 
handling,fish which are worth consider
ing. Here are some points for the 
grocer to think about—the effect of giv
ing a cheap substitute for fresh meat ; 
the influence in extending business of 
showing the public that they can get 
seasonable or other lines at all times ; 
and the additional influence of handling 
and displaying the stock so as to elim
inate anything in the way of repulsive 
appearance or odors.

----#----
SINCERITY.

Is that one quality besides which all 
others are dross, for in it are embodied 
all that is good and true in man—honesty 
of purpose, indefatigable efforts, un
swerving devotion and a host of other 
enviable attributes. How easy to talk, 
demonstrate, to sell—and turn around 
and do it again when one has the goods, 
believes in them, and so can shoot out 
his verbal punches straight from the 
shoulder.

THE BUSINESS RUSH.
Blink (the wholesaler)—Well, how 

many orders did you get yesterday t 
Gink (the salesman)—I got two ord

ers in one place.
Blink—What were they Î 
Gink—One was to get out and the 

other was to stay out.
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STAND STEADY UNDER FIRE.
NOW IS THE TIME if ever when level-headed men are 
required to “steady the buffs.” Just as the deplorable 
European struggle evolved into a general war the scare
monger got abroad in the land with the result that people 
were thrown into nothing short of a panic. All over the 
country there was a race to secure foodstuffs to store up 
against an imaginary shortage—that is so far as a major
ity of foodstuffs are concerned. The grocery store was in
vaded for sugar, flour, tea, meats, rice, etc., in the hope 
that supplies could be secured before the anticipated 
avalanche set in. The inevitable result occurred. The 
very action of these people—mostly people with more or 
less means—in their mad rush for supplies helped to force 
up prices they were anxious to see low until their pur
chases had been made.

Of course there were a few who bought particularly 
early and probably saved a dollar or two. But the less 
credit is due them as they were more responsible than 
any others for forcing upon us a chaotic condition in our 
grocery markets. Retailers had to replenish their stocks 
and with everybody in the market at once the wholesaler 
and manufacturer couldn’t possibly stand the strain. 
This only aggravated matters so far as the consumer was 
concerned. He got the idea that there were shortages in 
certain goods and was all the more anxious to get them 
regardless of the price. Was it any wonder that sugar 
advanced and that it was difficult for anyone to buy^ in 
large quantities last week! When people were keen to 
lay in a stock of four or five barrels of flour where form
erly the extent of their purchases was only a fifty cent 
bag at a time, was it any wonder that flour on hand be
came scarce and dearî

It was a new experience to the retail trade to have to 
decline orders but it is to the credit of many of them that 
they did their best to steady the situation by advising 
against ponderous purchases that customers and others 
were anxious to make.

The retail trade can do a great deal in this crisis to 
assist the country as a whole in getting things hack to a 
more normal basis by instilling confidence into those indi
viduals who imagine the world is coming to an cud or who 
think some one is trying to secure a death grip on them 
by cornering the food supplies.,. j>a

Let the trade stand steady under fire and help to bring 
about conditions that will be to the advantage of as great 
a number of people as possible in this great crisis.

UNFAIRNESS TO THE DEALER.
ISN’T IT HUMOROUS sometimes to see t!ie methods 
some newspapers adopt in their apparent insane desire to 
protect the dear publict For example, note this from an 
Eastern Canadian paper published just after the first 
advance in flour:

“Some retail dealers are reported as demanding 
$8.00 and $8.50 tor a barrel of flour. No buyer 
should pay that price. Instead a " "e report 
should at onee he made of any such attempt at ex
tortion. The millers have only advanced flour 30 
cents a barrel and dealers are not paying more than 
$6.75 per barrel for their stock. It has always been 
understood that from 25 rents to 50 cents was the 
profit on a barrel of flour. At this rate the price 
should he about $7.00, and not more than $7.25. 
Those who are asked more are being taken advantage 
of and should refuse to pay the price.”

This is, of course, silly nonsense. The retail dealer 
who only made a gross profit of 50 cents on a turnover 
of $7.25 would be out of business long before the German 
army gets to Paris or vice versa. Fifty cents on $7.25 
only represents a margin of some 7% scarcely sufficient to 
cover the wages of the store help not taking into consid
eration delivery expense, taxes, fuel, light, anil the hun
dred and one other incidentals necessary to the operation 
of the store. Where then is the grocer to come in with 
his net profit f This emphatically illustrates the lack of 
any thought in the average business article in the daily 
paper. If the flour were sold at $8.50 as alleged and if it 
only cost $6.75, the gross margin of profit would then 
just amount to 20%. If it were sold at $8 the margin 
would be reduced to about 15%, just about sufficient to 
cover the cost of doing business.

It is nearly time the daily press treated the merchant 
with a little more consideration and called a halt to ac
cusing him of extortionary prices. Even if one or two 
do take, advantage of such a situation as exists to-day, 
that is no indication that the entire retail trade should 
be held up to ridicule.

DEGREASING CHEESE EXPORTS.
THE ANNUAL REPORT of the shipments of Canadian 
cheese to Great Britain as compared with the ahipments 
from other colonies gives rise to the question as to the 
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future of Canada and the cheese industry. A falling off 
of eight and a half per cent., such as has shown to be the 
decrease in Canadian exports to Great Britain, is remark
able for a single year, while at the same time it is noted 
that the surplus is being largely made up by New Zea
land.

The regrettable point here from the Canadian stand
point is that the product shipped from this country is of 
better quality than that sent from our increasingly im
portant competitor. Of course Canada is no doubt con
suming more of her own make than in past years but the 
increased home consumption does not explain the dis
crepancy and one is inclined to wonder whether there can 
be any connection between the falling off in natural pro
ducts of this kind and the present business depression.

POWER OF GOOD ADVERTISING.
SOMEONE HAS SAID “that good advertising is a con
tinuous performance before the same audience.” This 
definition just about hits the nail on the head. When a 
retail dealer inserts a scries of good advertisements in 
his daily or weekly paper, he is talking to the same audi
ence each day or week, thus making the series a contin
uous performance—to use the language of the stage.

Advertising, it will be seen, has a distinct advantage 
over the continuous performance before the footlights. The 
latter does not hold the attention of same audience. After 
the entire bill has been seen, the audience departs, gives 
way to another and does not return for another week. 
Rut with the good advertising it is different. It insures 
the attention of the same readers every time the paper is 
picked up, which illustrates the wonderful power it pos
sesses.

Merchants who are advertising should see to it that 
their copy be placed in the “good” class. Otherwise it 
will not hold the attention of any audience for any length 
of time. Those who do not use the daily or weekly paper 
should pause to think over the work of the newspaper 
advertisement.

-----$-----
EDITORIAL NOTES.

IT IS TO THE credit of grocery firms that while corners 
on many lines could be taken advantage of, prices are
being reasonably maintained.

e e •
NOW THAT THE first shock of the war is over, let us 
all get down to facts and reason out the situation with 
level heads.

• • •

THERE IS NO occasion for a foodstuff stampede—Can
ada is first and last an agricultural country.

see
IF OUR TEA supplies are to be cut off some of us may 
be compelled to change the national beverage to butter
milk.

• • •

SUGAR REFINERS apparently all view the situation
differently—no two are working in the same channel.

• • •

IF YOU HAVEN’T someone in your store who knows 
how to write display cards and price tickets, it is your 
own fault—these things can be learned.

• e •
THE COMMERCIAL traveler is generally a mine of in
formation in his particular line. As a rule he is a “jolly 
good fellow,” and it doesn’t require much pressing to get 
him to give valuable suggestions. Just ask hita a few 
questions. He will be only too glad to assist you.

“Shop Where You Are 
Invited to Shop”

T~\ID YOU ever hear a person remark that they dealt 
with So-and-So, because he always expressed appre

ciation of their patronage or that they gave So-and-So an 
order because he asked them tot Of course we all have 
heard these and similar remarks and we would hear them 
much oftener if every customer were to analyze the mo
tives behind each purchase and put the result into words.

This characteristic of human nature—call it vanity, if 
you will—has been recognized and applied by the writer 
of a series of advertisements which are at present appear
ing in over 300 weekly newspapers throughout Canada. 
Their object is to stimulate local retail advertising and 
they are incidentally but surely creating a well-deserved 
prejudice in favor of stores that advertise (i.e., invite cus
tomers to purchase their goods) and a consequent preju
dice against stores that do not advertise. The writer of 
the advertisements was for seven years proprietor of a 
general store in a typical Canadian town and this experi
ence enabled him to take into consideration the position 
and needs of the local retailer in a particular way.

“Shop where you are invited to shop,” is the slogan 
with which nearly all of these advertisements are con
cluded and there isn’t any doubt but that it will have the 
desired effect on a large proportion of the buying public. 
It is a reasonable argument and the words are easily 
remembered.

Grocers and retail merchants, whether hitherto ad
vertisers or not, would do well to appropriate to their own 
business the general benefits accruing from this campaign 
in favor of advertising and advertised goods.

The way to do this most successfully, in our opinion, 
is to make the newspapers’ slogan—“Shop where you are 
invited to shop, ’ ’—a prominent feature of each advertise
ment. Make this slogan work fbr you. If the goods you 
have to sell are of benefit to your community, if you are 
prepared to render service to your neighbors—and service 
is the keynote of modern business success then is it not 
worth while telling the public about itT Don’t give any
one a chance to say you didn’t invite them to buy your 
merchandise. Invite them in every issue of your local 
paper, in space commensurate with the size of your busi
ness, varying it only when some announcement of unusual 
importance warrants doing so. Make your invitation so 
sincere and so insistent that the people who should be 
your customers and to whom it is primarily addressed 
“just cannot resist.” And don’t forget or neglect to back 
up your invitation with sound, reasonable arguements and 
above all with genuine service, making it your aim never 
to lose a customer when once a trial order has been given.

Advertising is the greatest factor in the enormous 
stream of business that goes out of your town and every 
town and small city in the Dominion to the mail order 
houses in the big cities. The alluring invitation—con
veyed in a hundred subtle ways, is, after all, the connect
ing link between these houses and their customers. There 
is only one way to combat this menacing competition, 
which injures not only your business, but hinders the 
growth and prosperity of every interest in your town, and 
that is to set every agency you can to work to divert the 
stream of business into local stores instead of into the 
letter box. Window and interior display, personal solici
tation, circulars, letters, special store attractions are til 
of value, but there is no better or surer method than 
judiciously advertising in your local newspaper.
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Inquiry Comes from Holland for Rolled Oats
Something New So Far as Canada is Concerned—This Market 
Holding Firm—Flour Eases Off a Shade in Some Instances but 
Mills are Busy—Mill Feeds Strong.

MONTREAL.
In connection with the market for 

grain products it should perhaps be ex
plained to the trade in the first place 
that the prices which are here quoted are 
on the mill basis. In the present un
settled state of the market to the re
tailer they may be considered as mere
ly nominal in many cases for the de
mands have been such that it has been 
considered expedient, in view of the 
shortage of supplies and the evident de
sire to make abnormal purchases, to ad
vance the prices.

FLOUR.—There seems to be little 
falling off in the demand for flour. Mills 
are working to capacity night and day 
and a'though there is nothing being 
done in the way of general exportation, 
steps are being taken to forward the 
million bags which have been taken by 
the Government for the good of the 
Empire. It is evident at once that this 
arrangement between the millers and 
the Government has had a holding ef
fect on the flour trade, for while there is 
nothing going forward in the usual way, 
and the prices of wheat have shrunk 
about six cents, there is little weakening 
ir the situation and the statement is 
made by one of the big concerns that 
there is a couple of months of continual 
operation ahead even on the basis of 
the orders which already have been 
booked. On the other hand the millers 
claim that the present prices are fully 
warranted on the quotations for wheat 
and that, even considering the reduction 
-which had taken place in the grain pits, 
an advance is shown on the basis of 
raw material of $1, as compared with 
70c which has been the amount of the
advance.
Manitoba Wheat Flour— Per bbl.

First patenta .. 6 30
Second patents 
Strong bakers’

6 80
5 GO

Flour in cotton sacks. 10 cents per barrel more.
Car Small

Winter Wheat Flour— lota. lots.
Fancy patents 1 30
99 per cent. ... 5 80
Straight roller . 5 60

Blended flour ........ 5 96

CEREALS.--The grain markets gen-
erally remain firm on the advancing
prices and the market for cereals is 
very strong. Rolled oats are strong on 
the advance of a week ago and rolled 
wheat has gone up 25c, and there has 
been a slightly higher adjustment of the 
quotations for corn meal. Prices here 
given are on the mill basis.
Co™”*!- , Per 98-lb. Met.

Kiln dried ............................................. .... 2ft
Softer grades ...................................................... 2 JO

Rolled Osts— 90*e in jute.
lots ................................................................... 286

25 bags or more ........................................... 2 75
Rolled oats in cotton sacks. S cents more. 

Oatmeal—fine, standard and granulated, 10 per cent.
over rolled oats in 90s, in jute.

Rolled Wheat- 100-lb. bbla.
Small lots ............................ ;........................ 3 45

Hominy, per 98-lb. sack .................................... 2 70
MILL FEEDS.—Natural factors are 

seemingly working with the conditions 
of war and the high pricés of grain 
stuffs in upholding the prices of mill 
feeds, for the pastures are giving out 
rapidly. There has been an advance 
during the week of $1 in the price of 
bran and the other quotations are firm. 
In view of the fact that mills are work
ing to rapacity and that there is noth
ing being done in the way of export 
might have led to. the opinion that the 
situation would be easier, but at the 
same time the high price of grain has to 
be taken into consideration and also the 
fact that mill feeds are a pretty good 
speculation at the present prices in view 
of the European war. An outstanding 
feature of the week has been the ad
vance of $4 the ton,, which has . been 
made in the prices for oat and barley 
chop.
Mill Fe«li— Car lata, per ton

Bran ..................   MM
Shorts ................................... ........... .... 26 00

Middlings ........................ 29 00
Wheat moulee ................................................. 29 00

Feed flour ....................................................... 31 00
Mixed chop, ten ............................................ 31 00
Crushed oats, ton ......................................... 3100

Bsrtey, pot. 98 lbs........................................ t 76 3 00
Oat chop, ton ................................................ 35 00
Barley chop, ton ............................................ 36 00

Strong bakers ....................................... 5 60 5 60
Flour in cotton sacks, 10c per bbl. more.

Small Car
Winter Wheat Flour- lots. lots.

per bbl. per bbl.
Fancy patents .....................................  6 50 5 30
90 per cent. ............................................5 10 4 90
Straight roller ...................................... 6 00 4 80
Blended flour ....................................... 5 35 4 96

CEREALS.—Although there has been 
nc change in the rolled oat or oatmeal 
markets from a week ago, the situation 
is quite firm. It is reported that a large 
firm has been asked to hurry the manu
facture of several carloads of rolled oats 
to be sent to Great Britain presumably 
for the use of the War Office. This firm 
has also had an enquiry from Holland 
for a large shipment, something unpre
cedented in their history. With many of 
the other lines of cereals the question 
becomes a matter of supply as stocks are 
small. Rolled wheat is higher than a 
week ago by 25 cents per hundred. Buck
wheat grits are difficult to get.
Barley, pearl, 96 lbe.........................

Ore ham Hour, 98 lbe...................
Hominy, granulated, 98 Rw. ...
Hominy, pearl, 98 lbe................
Oatmeal, standard, 18 lbs..........
Oatmeal, granulated. 98 lb*. .. 
Peas, Canadian, boiling, bush. 
Peas, split, 98 lb*...........................

Rye flour. 98 lbs...................
Wheatleta. 98 lbe..................
Whole wheat flour. 98 H>*.

500
6 60 6 00
2 60 3 00
2 60 2 66

4 00
3 00
3 00
3 30
3 39
2 75
4 50

3 15 3 26
IB 380

3 CO
4 DO
4 00

ket main-

. TORONTO.
FLOUR.—The apparent insatiable de

mand for flour that ran the market up 
so rapidly the week of the war outbreak 
and the following one, is beginning to 
subside a little. It is either a case of 
the public getting what they were after 
or it is because the work of the trade in 
soothing the anxiety of the populace, is 
having its effect. At any rate, firms 
that were quoting first patent Manitoba 
flour a week ago at $6.30 per barrel have 
eased off in their figures 20 cents. Dur
ing the week of course wheat declined 
on the Winnipeg and Chicago markets 
and this had its effect. Although on Tues
day wheat was again showing signs of 
advance it would not be surprising to 
see flour drop still further. Mills are 
nevertheless working overtime, but the 
same keen general public demand is not 
evident. One miller is delivering his 
flour to the retail trade in Toronto 
C.O.D.

tains its strength although there has 
been no change in price. On account of 
the failure of so many pastures the de
mand has been keen.
Mill Feeds- Mixed cars. per ton

Middlings ........................ 28 00Wheat moulee ................. 30 00
Feed flour, per bag ............ 188

Manitoba Wheat Flour—
Small Car 
lota. lota, 

per bbl. per bbl.
First patent ........... ....................... • » • »
Second patent .................... ................ 5 89 I 7D

WINNIPEG.
FLOUR and CEREALS.—The princi

pal change in this market is an advance 
in the price of rolled oats from $2 to 
$2.40 per bbl. This market is affected 
considerably by the poor oat crop. 
Prices higher than $2.40 are expected. 
Wheat did not advance again, and is 
selling freely at the full advance, and 
for immediate shipment only. Millers 
are not booking for futures owing to un
certainty of market. Feeds are practic
ally same, with big demand both East 
and West.
Manitoba Wheat Flour— Per bbl.

Fint patents ..............................................  6 10
Second patenta .....................................   S 60
Strung bakers’ ................................................... 4 88

Cereal*—
Rolled oata, per 80 Iba. ..................................... 146
Oatmeal, fine, standard and gran'd. 98 lbe .... t 40



Lemons Only Fruit Affected by the War
Curtailment of Shipments from Italy has Boosted Price Some $2 
per Case and More—Next Crop comes in November—Tomatoes 
Getting Cheaper but Potatoes Holding their Own.

MONTREAL.
GREEN FRUITS.—The war does not 

seem to have had much- effect in the fruit 
market with the exception of lemons, 
which are still quoted at top prices, and 
the volume passing is nothing out of 
the ordinary. Ontario fruits are not 
coming more freely and peaches, plums 
and pears are being quoted by the 
basket. More Canadian apples are being 
received but the prices are inclined to 
be higher if anything. Watermelons are 
dearer as also are California pears and 
peaches. Canadian cherries are just 
about out of the market, and the last of 
the raspberries are being handled.
Apple»-

Dutchess. bbl............................................... 3 50 4 50
No. 1 Wtnesape, box ............................. 3 06

Bananas, crate ................................................. 2 O') 2 50
Grapefruit, 54-64-80-96 size, case.................. 4 50 5 50
Grapes, Cal., box ......................................... 275 3 25
Cocoanuta—

100 to 180 size .......................................... 4 26
Lemons, Messinas—

Extra fancy, 300 size ............................. 8 00
Fancy. 300 size ....................................... 7 00
Choice. 300 sixe. hags ............................ 6 50

lûmes, small boxes ....................................... 1 26
Orange*—

California, late Valencia. 176-200-216-250 4 on
California, 136-190 size, box ................. 3 75
California. 80 and 96 size, box............. 3 60

Raspberries, per box ....................................
Blueberries, basket .......................................

0 16 0 18
1 40

California cantaloupes, per crate of 
about 45 .................................................... 4 50 8 80

Watermelons, eech ....................................... 060 0 70
Peaches, per box .......................................... 1 60 2 00
Plums, per crate ............................................ 1 7$ 2 80
Plums, Canadian, basket .......................... 0 76 1 00
I'eerhe*. t’ensdtsn, besket ....................... 0 75 1 00
Pear», basket .................................................. 0 to 0 90
Pear,. Cal., box ............................................ 3 50 4 00
Canadian cherries, per basket .................. 010 1 00

VEGETABLES.—The tomato season 
i«- now coming on and the price of the 
Ontario variety has dropped materially 
during the week. The war influence is 
not felt here with the exception of on
ions, and prices quoted indicate that 
there has been something in the way of 
a reaction after the first shipment. Local 
vegetables are coming freely and there 
is a strong demand for potatoes which 
may be incited by war conditions; prices 
have advanced somewhat for the tubers.
Asparagus, Canadian, basket ................... 1 76
Beans, wax, basket, Canadian ................ 0 76
Beans, green, basket, Canadian ............ 0 76
Keane, native, bushel, 17-20 lbs................ . 1» 1 76
New beets, do*. .......................................... 0 75
Cabbage, per doeen .................................... ooo
Cabbage, new, per bbl..................................
Carrots, new, do*. .......................................
Cauliflower, native, doe. ............................

I 00
. 040 0». m 3 00

Cucumbers, doeen ....................................... 0 50
Celery, bunch ............................................... 1 *
Egg plant, per dozen ................................ . 280 300
Lettuce, head, per do*................................ III
Curly lettuce, per box. S to 4 doa.........
Mushrooms, basket. 4 lbs...........................

0 50
2 80

Onions—
Spanish, per case ..................................
New Egyptian, per lb..........................

625
. 0 06% 068

Native, per doe. bunches .................. 0 40
Red. Kto-lb. bags .................................... 4 00

Parsnips, new, per doe. bunches.............
Parsley. Canadian, per doz. bundle»....

300
. 050 0 fill

Peas, native, bushel, 17-20 lbs................... 1 25
Peppers, green, 3% qt. basket ................ 076
Potatoes—

Montreal, new, bag ............................. 1 26
Montreal, new, barrel .......................... 3 50
Potatoes, new. sweet. Jersey, hpr...

Radishes, per doe. bunches .....................
Rhubarb, dozen ............................................

110
0368»

Spinach, Montreal, In boxes .................. • n
dour grass, per box .................................. 1 25
Turnips, Quebec, beg .......................... 1 SO
Turnips, Canadian, bag ............................
Tomatoes. Mississippi (4-bkt. crate).... 
Tomatoes, Jersey, bushel crates .............

1 00
1 50
1 50

Tomatoes, Ontario, basket .....................
Quebec, box ................................................

.. 0 50 1 00 
2 25

TORONTO
GREEN FRUIT.—The feature of the 

market is still lemons. As pointed out 
a week ago stocks were getting into very 
small compass and that it was only a 
matter of time when there would scarce
ly be any on the market. Last week 
prices were marked up a dollar or so a 
case and another dollar is again added 
onto that. Wholesale fruit dealers were 
therefore selling this week at $7. The 
fact that no shipments are arriving from 
the Mediterranean on account of the 
war is the main reason for the strength 
of the market. The next crop in South
ern Italy will not be harvested until No
vember. There are many varieties of 
Canadian fruit for sale and peaches are 
coming fairly well considering the small 
ciop. Raspberries are entirely off the 
market.
Apples—

Canadian, basket ...........................
Duchess, bbl., Can...........................

Bananas, per bunch ...........................
Blueberries ..............................................
Cantaloupes—

Canadian, basket ...........................
Crates ................................................

Cherries ....................................................
Cocoanuta, sack .....................................
Gooseberries, basket ............................
Orange*—

California, late Valencias ..........
Lemons, Verdilla ..................................
Limes, per 100 .......................................
Lawtonberries. per box .......................
Plums, box. U.8.....................................
Plums, Can., basket ..........................
Peari, California, box ........................
Peaches, Can., white, large, basket.
Peaches, % baskets, fancy..................
Peaches. Cal., crate ............................
Red mirants, basket ..........................
Watermelons ...........................................

0 30 
2 50 
1 50 
1 50

0 50 

S 26

0 10
1 76 
0 50
2 75 
0 50 
066 
1 26

0 to

0 45
2 75
200
1 75

1 00
3 00 
0 60 
3 75

. 0 60

3 75 
7 00 
1 26 
0 11
2 26 
0 60 
3 00 
0 60 
0 75 
1 80 
0 60 
0 60

VEGETABLES.—Tomatoes are arriv
ing in quantities with considerable regu
larity and prices are down from a week 
ago. The price around the middle of the 
week was from 25 to 40 cents a basket. 
Potatoes are not easing off to any ex
tent, wholesalers obtaining same prices 
in- quoted a week ago.
Beets, Canadian, new, das. bunches........  0 » • 30
Beans. Canadian, basket .......................... 0 26 0 30
Cabbage, Canadian, crates ................... 100 126
Carrots, Canadian, new, doe. bunches... 0 26 0 30
Cauliflower, crate .................................................... I 60
Cucumbers, Canadian, basket ..................... 0 26 0 40
Celery, doe......................................................... 0 36 0 40
Com. per doe. ....................*...................... 0 10 0 12%
Lettuce, doe. ..................................................  Ill •»
Mushrooms, per lb. .....................................  0 ID » TF
Onion*—

Green, long, do*, bunches ............. 0 20 0 30
Texas onions, 60-lb. crate ................................ 3 00
Spanish, big. crate ................. .................... 4 00
Egyptian, 100-lb. bags .................................... 3 76

Green peppef*. basket ................................  0M o to
Potatoes, new, Canadian, per bag.......... 1 30 1 50
Parsley, basket .............................................  0» 0»
Rhubarb, per dœen ............................................... 0 30
Sninach. Canadian, bush............................. 0 to * to
Tomatoes, Canadian, basket .....................  0 80 0 80
Radifthee. Can., per doe. ..................................... 0 *
Watermelons ...... ............................................. 010 060

WINNIPEG.
GREEN FRUITS.—Crab apples sell

ing at $2.25-$2.50, and pears selling $2- 
$2.50, are thé new arrivals. Lemons 
have advanced again owing to importa
tions from Europe being cut off. Cali- 
fomias being quoted at $9, and Messinas 
at $8. Fresh California peaches are 
down to $1.25, and plums to $1.50, $1.75.
Apples—

Washington ........................................................ 175
Bananas, lb.................................................................. 0 (4%
Grapefruit, 54-64-80 size, case ............................ 6 50
Lemons—

California ............................................................ 9 00
Messina ................................................................ 8 00

Oranges—
California Valencias ......................................... 4 00

Peaches, fresh, Cal................................................... 1 25
Plums, fresh, Cal............................................ 1 50 1 75

VEGETABLES.—Very little import
ed stuff being handled by wholesalers, 
most of supplies being local grown. 
California onions down to $2.25, $2.50, 
and Ontario tomatoes to 75c basket.
Head lettuce, Minnesota, hampers..................... 3 50
Head lettuce, Cal., crate ..................................... 4 50
Onions—

Cal., 100-lb. sacks ................................  225 250
Parsley, per doz. bunches .................................. 0 40
New potatoes, per bush.......................................... 1 35
Tomatoes, Ont., basket ........................................ 0 76

GOOD CROPS IN NORTHERN 
ALBERTA.

Edmonton, Alta., Aug. 20.—(Special). 
—Wholesale and retail business is hold
ing up well in Edmonton and through
out the district, and dealers are looking 
forward to good fall and winter busi
ness. The outlook for a large crop of 
grain was never better, and, as a con
sequence, the stores in the smaller towns 
and villages are beginning to enlarge 
their stocks.

HONEY OUTLOOK.
Reports from the Ontario Beekeepers’ 

Association indicate that the honey crop 
this year will not be large. In fact, it 
is stated that it will be practically a 
total failure. One report stated that 
the showing will be only about 16 pounds 
per colony, whereas last year the aver
age was 106 pounds. In some counties 
the yield has, of course, been good, but 
on the whole things are not optimistic. 
There has been, however, a big holdover 
from last vear.

-----»-----
The Department of Agriculture of the 

United States has just estimated that 
the yield of wheat this year will be 
930,000,000 bushels. This means in the 
neighborhood of 330,000,000 bushels for 
export after the wants of the country 
have been taken care of.
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Provisions, Butter and Cheese Moving Upward
Cooked and Smoked Meats Creep Higher on Account of the War 
—Butter has had Rapid Rise—New Cheese Higher—Honey Crop 
Short this Year.

MONTREAL
PROVISIONS.—The effect of the war 

is seen in the big advance which has. 
been made this week in the prices for 
barreled pork, for although there are 
no exports being made this is a commo
dity which would be a good speculation 
in the event of continued hostilities. 
The price increase for the week is $3.50 
per barrel, which follows $1 last week. 
Cooked meats have followed in the wake 
of the advance which was made in the 
prices for hams a week ago and both 
roasted and boiled hams and shoulders 
are up a cent a pound.
Him» Per ,b-

Back*— n w
Plain, bone in .................................................. ” rr

Boneless ................................................................
Peameal ................................................................ 0 Æ

Bacon— _ ... tn
Roll ........................................................................ 0 “
Shoulder», bone In .......................................... !? j5,
Shoulder», boneless .......................................... c u »

Cooked Meat»-
Hams, boiled, per lb............................... £ g
Hams, roast, per lb.................................. 0 28 OS
Shoulders, boiled ............................................... "
Shoulders, roasted ............................................ 0

^'^con. SVT. U.............................. » IS;,
Long clear bacon, 80-100 lb*......................... 1 '* *

.Flanks, bone in, not smoked .................... " i:> *
Barrelled Port- Per bbl.

Heavy short cut mess ..................................... o
Heavy short cut clear ..................................... 0 32
Clear fat pork ....................................................
Clear pork ............................................. ........... . e®00

Lard. Pare— Ier
Tierce». 50 lbs. net ......................................... 0 [3,1
Tube, 50 lb»., net .................................. .... »
Boxe», 6fi lb»., net .......................................... 0 13-4
Pall», wood, 20 lbe„ gross............................. 0 »„
Pall», tin. 20 lb»., gros».................................. • }?$
Case». 10-lb. tin», 60 In case............................ 0 114,
Cases, 3 and 5-lh. tin», 60 In case............. 0 14%
Bricks. 1 lb., each .......................................... 0 U4

Lard. Compound—
Tierces, S78 lb»,, net ....................................... 0 10X
Tuba. 50 lbs., net ............................................. 0 II
Boxes. 50 lb»., net ............................................ Oil
Pall», wood, 20 lb»., net................................ 011%
Pall», tin. 20 lbs., grow................................ 0 11%
Case». 10-lb. tin». 60 in case.......................... 0 12
Cases. 3 and 5-lb. tins. 60 In case.............. 0 12
Bricks, 1 lb. each .......................................... 0 1*

Hoes— Per cwt
Dressed, abattoir killed ....................... 12 75 13 00
BUTTER.—There hns been an in- 

treused demand from the West and there 
is also some inquiry for shipments from 
Emrland although conditions do not 
permit of stocks Heins forwarded at 
present. These conditions make the 
situation very firm although prices have 
not advanced here.
Butter— ... A oo n inFinest creamery, new milk .................. 029 032

Dairy butter ............................................ 0 21 0 23
EGOS.—Market for eggs has been get

ting firmer during the week. There has 
been no change at the top of the list, 
hut the spread which has been very ex
tended of late has narrowed with selects 
and number one's up a cent a dozen.
Eggs. c»»c into- 1 p”

N«w laid» ........................................................... JJ3J

No. U .................. —
Splits ........................................................... •» • =
CHEESE.—The market is still much 

unsettled with nothing going forward,

but the situation is taking more definite 
form and the speculative interest, with 
a strong demand in Great Britain, is be
ing felt. It becomes evident with the 
continuance of hostilities that the Em
pire is to have other markets cut off and 
that there will be a strong demand for 
the Canadian product with the resump
tion of ocean traffic.

New make ........ .................... ..................  6 14% 6 18
Old specials, per lb. .............................. • IS • If
Stilton .................................................................... » U
HONEY.—Honey passed another feat

ureless week and the situation is un
changed.

White Closer Buckwheat
Honey— per lb. par lb.

Barrel» ........................................... 0 11% 6 06
Tina. 60 lbs. ...............................  0 12 6 »
Tins, 50 lbe.................................... 6 12% 6 16
Tin». 5 and 10 lb,...................... 0 12% 0 10
Comb. 15-14 oa. section..............  0 20 0 16—0 II
POULTRY.—There have been in

creases in the receipts of poultry with 
the result that with a weaker demand 
there has been a material change in 
prices in the downward direction.

POULTRY.
Fresh «lock- Lira. Drasaed.

Itm:î<m, per Hi.............................. 0 17—4) 20 0 20—0 23
Ducks, milk fed .....................  0 12-0 13 0 16-0 16
Fowl ............................. o io-o n e »-o is
Geese .............................................................. 0 10—0 M
Turkey», spring .....................  ............................-4) 8
Turkey», old Tom ...................................................—O 8
Milk fed chicken», lb............................... 0 8-0 8
Milk fed broiler», Ib. .............................. 0 8-0 8

TORONTO.
PROVISIONS.—Hams, backs, bacons 

and pure lard are all up again this week. 
Hams are quoted from a half to a cent 
and a half higher, backs a cent, bacon 
about half a cent, and pure lard a cent. 
These advances are all in the face of a 
decline during the week in hogs. The 
packers explain that last week there was 
a keen demand for hogs and the price 
therefore went higher than the condi
tions warranted. The war has had its 
effect on cured meats and will continue 
t) have as Canada is bound to he a 
heavy shipper to Great Britain at least 
until the war is over. The consuming 
public too, is buying cured meats in 
larger quantities than usual.
Ham»—

Light, per lb............................................... 0» 0 20%
Medium, "per lb.......................................... 0 19% 0 20
Large, per lb............«................................ 0 18 0 19

Backs—
• ’aek*. per lh............................................. 0 24 0 25
Boneless, per lb.......................................... 0 26 0 26
Pea meal, per lb......................................  0 26 .0 26

Bacon-
Breakfast, per lb....................................... 0 20 0 20%
Roll, per lb. ............................................ 0 16% 0 16
Shoulders, per lb................. .....................  0 14% 0 16
Pickled meat»—lc ’em than smoked.

Dry Salt Meats—
Long clear bacon, light ............ ............ 0 1#% 014%

Cooked Meat»—
Hama, Boiled. per lb..............................  6 g «21
Ham», roast, per lb. ...‘.v........ 0 8 0 28
Shoulder», boiled, per lb.'......... *8 0 24
Shoulders, roast, per lb. .................. 0'8 0 24

Barrelled Pork-
Heavy mess poit, per bbl......................8 06 8 00
Short cut. per bb!.................................. * 00 32 00
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Lard, Pure—
Tierces, 400 lbs., per lb....................... 0 12% I) 13
Tubs. 80 lbe................................................ 0 12% 0 13
Pails, 20 lbe., per lb................................ 0 8% 0 13%
Tins, 3 and 5 lbe.. per lb......................  0 13% 0 14
Bricks. 1 lb., per lb................................ 0 1#% 0 15

Lard, Compound-
Tierces, 400 lbe., per lb.........................  0 C0% 0 10%
Tubs. 50 lbe., per lb. ...........................  0 10 0 10%
Pail», 30 lb»., per lb................................ 0 10% 0 11

Hogs—
F.O.B., live, per cwt., off car............ 0 00 0 15
Live, fed ami watered, per cwt.................... 9 50
Dressed, per cwt...................,.................. 14 00 14 50

BUTTER.—As is usual at this time of 
the year the butter market is advancing 
but the advance has probably been ac
celerated more this season than is cus
tomary on account of the war. There 
is, no doubt, some speculation going on 
in anticipation of higher prices and this 
is keeping a certain quantity off the 
present market. The chief reason for 
the advances is the lack of grass. The 
rains of the past week should however 
help out on this score and in three weeks 
time the supply may be better. Many 
creameries are refusing to sell and in 
some places the cream is being shipped 
across the line. Great Britain will like
ly want more New Zealand butter than 
usual which will mean a bigger demand 
from the Canadian West for the Eastern 
( anada product.
Butter—

Creamery print*, fresh made ............... 0 30 0 31
Separator prints ..................................... 0 26 0 28
Dairy prints, choice ............................... 0 25 0 26
Dairy, eolids ............................................ 0 22 0 2*
Bakers ......................................................... 0 18 0 20

EGGS.—There is not much change in 
this market from a week ago. Some 
firms are quoting eggs a cent higher and 
the market is firm. No eggs were offer
ed on the Toronto Produce Exchange on 
Monday and in fact there was nothing 
offered hut a little cheese and there were 
nc sales. It may be that later on when 
the bakers and biscuit manufacturers 
have used their present supply of Siberi
an eggs that this issue will be felt in 
firming prices. At the present time they 
have supplies for quite awhile.
Eggs, case lot»— Per dozen.

Strictly new laid. In cartons............... 0 8 0 30
Select» ........................................................ 08 0 8
Straights .....................................................  0 24 0 28
Trade eitga ................................................ 0» 0 8
CHEESE.—There is a distinct firm

ness to the new cheese market during 
the past couple of weeks. Wholesalers 
this week marked up their prices a % 
cent. The dry weather has handicapped 
dairy farmers and curtailed the milk 
flow, and in addition the general effect 
ol the war is making itself felt.
Cheese-

Old. Urge ................................................. 0 11% 011%
Old, twin» ................................   0 16% 0 IT
New, Urge ...........................................  0 14% 0 15
New. twins ............................................... 0 1#% 010%

HONEY.—The fact that the honey 
crop is npt going to be extra good this 
year is directing some attention to this 
market. It is estimated that not more



CANADIAN GROCER

than a half crop will be realized and al
ready prices are firming up.
Honey-

Clover. bbls., per lb. ..................................... 010
60 30-lb. tins, per lb................................ 0 10% 0 11
10 6-lb. tins, per lb.......................  0 10% 0 11
Buckwheat, bbl..........................................  0 06% 0 07
Buckwheat, tins .....................................  007 0 07%
Comb ........................................................... 2 60 3 00

POULTRY.—Spring chickens are ar
riving quite freely and poultry men are 
claiming that poultry is now one of the 
cheapest meats on the market. No price 
changes this week.
Frwh Stock— Lire. Drc-vS.

Fowl ........................................................... 0 13 0 It
Spring chicken, lb.................................... 0 18 0 ?5
Turkey,, young ..................................... 0 15 0 18

Turkey,, old Tom ......................................... 0 IS 0 15
Duckling, .......................................................  0 11 013

WINNIPEG.
PROVISIONS.—Market has firmed 

up even more, and demand is good. This 
is line consumer cannot stock up on. 
While market has been panicky, prices 
remain about the same. Lard is practic
ally same as last week.
Cured Meat.-

Hams, per lb........................
Shoulders, per lb..................
Bacon, per lb.................. ......
Long clear, I>.8., per lb. 
Mess pork, bbl.....................

Lard—
Tierce» ...................................
Tuba. 60» .............................
PaOa. 20» .........................
Casee, I» .............................
Cases, Is ..............................

o a 
o 16 
0 26 
0 14 

28 00

0 l % 
6 37 
2 22
I 82 
6 10

BUTTER.—Market firm; look to ad
vances. Current receipts dropping off. 
Supplies less than last year. Manitoba 
creamery quoted at 27e.
Butter-

Creamery, Manitoba ........................................ 0 27
IHIry ............................................................ 0 19 0M
Cooking .......................................................  0 12 0 16

CHEESE.—Recent advance in con
junction with firming of butter market. 
Large quoted 16, and twins 16%.
Cheese-

New, large ...............................................
New twins ...............................................

0 16% 
0 17

EGGS.—Market firmer due to drop
ping off of current receipts. Laying 
season is practically over. Extra first 
quoted 19e.
Eggs, extra first .
Checks ....................
Extra, In cartons

0 19 0 12 
0 21

FISH AND OYSTERS.
MONTREAL.—War conditions may 

still be considered as the important in
fluence. in the fish market, governing as 
they do the imported varieties but the 
situation in general shows no material 
change from a week ago so far as the 
local markets are concerned. There has 
been some speculation concerning the 
prices that will move frozen salmon and 
halibut for the coming season. Reports 
are that fishing has been a good deal 
above the average, but the demand, on 
account of the war in Europe, is expect
ed to be lanrc, and as a consequence 
producers hesitate a price on their hold
ings when asked to do so. On the other 
hand the price of salt and dried fish 
(cod particularly) is expected to be low
er on account of the probability of ex
portation being cut off. Reports of of

ferings have been circulating, but so 
far nothing has been done. In the fresh 
fish lines, production keeps up the stand
ard and prices are steady. The oyster 
season both for bulk and shell is expect
ed to open up, so far as the demand is 
concerned, about the 1st of September. 
It is reported that more native shell 
oysters will be brought into the market 
than ever before.

FISH IS CHEAP.
One of the big fish companies in Mont- . 

real announces to the trade:—
“Fish is plentiful. No fear of a scar

city and high prices. When other food 
stuff are advancing, fish is comparative
ly low. Fislr is a good food. Try it and 
you will like it. Once you have used it, 
you will use more right along. Your 
purse and your health will be all the 
tetter for it.”

MitlSH FISH.
M out real Toronto

Halibut, fancy, expreaa, per lb................  Oil
Haddock, fancy, express, lb. ...
Bleak ood, fancy, expie*, lb.
Market cod, per lb. .................
Flounders, fancy, express, lb.....................  OC
Gaspe salmon, per lb. ................................  0 1
Chilled salmon ...............................................  0 16
Buck shad, fancy, express, recti ............ V 3U
Roe shad, fancy, express, recti
Dressed bullheads, per R>...............
Brook trout, per lb. .................................... 6 30
Whiteflsh, per lb............................................. 0 13
Lake trout, per lb........................................... 0 13
Blueflah, per lb................................................  0 13
Urrtisp, per luO count .............................  1 «
Herring .................
Dore, per lb..........
Mackerel, per lb. ...............
Striped bass, per lb. .................................... 0 15
Pike, per lb...................................................... 0 08
Perch, per lb. ............................................ 0 06
8ea bass, lb.
Carp ...............
Eels ................

0 11 V 10
0 05 0 06
0 VT 0 07

0 U6
0 07 0 08
0 18 0 17
0 15
V 30
0 60 0 80
0 12
6 30
0 13 ô iz
0 13 0 10
0 13 0 12
1 60 1 T5

0 07
0 13 0 12
0 11
0 15 ô is
0 08 0 08
0(16 0 07
0 10 0 12
0 08
0 08 Ô 06

SMOKED FISH.

Haddiee, per lb.................................. ............. o »
Haddle», 1Mb. and 36-lb. boxes, lb........0T%-.06

Mont reel. Toronto.
0 « 0 «

-.06
.11
.10

1.20L9>
.13

1.15
1.25
1.30

.23
I.®

.10.*

Haddiee, fillet», per lb. ..................................H
Haddiee. Niobe. boneless, per lb...................... 10
St. John bloaters. 100 in box........................  1.»
Yarmouth bloaters, 60 In box ..................... 1.20
Smoked herring», medium, box .................... .M
Smoked boneless herrings, 10-lb. box........... <1.20
Kippered herrings, selected, 10 In box........ L00
Kippered herrings ordinary. 60 In box.......1.10
Smoked salmon, per lb. ...............................
Cisco» herrings, basket of 11 Ibe..................LTI
Smoked eels ........................................................... H
Smoked halibut ........................................................

FROZEN FISII—SEA FISH.
Montreal. Toronto

Salmon—Gaspk.. 1er». per lb. .......... .... .11
Salmon, red-steel beads, per lb..........U-.U .1Î-.13
Salmon, red—sock eye», per lb. ............10-.11 .11
Salmon, red—Cohoe» or silvers, lb.. .10 .H
Salmon, pale quail», dreeeed per lb.. .97-.07%
Salmon, pale qnalla, dreeeed. per lb. .OT-.OIH .06%-.00 
Halibut, white western, large ud

medium, per lb. ....................................Or%-.w .00
Halibut, eastern chicken and medium.

per lb. ................ ...................................... W-.ll •-
Mackerel, bloater, per lb.......... • •............ •*
Haddock, medium and large, lb.......... 6RMI .W-.M
Market eodflsh, per lb. ....................... ,w'*2
Steak codfish, per lb. ..............................06H-.0Î .01
f’snsdian eolee. per lb. .............................W
Blue fish, per lb. ................................... W-.1T

FROZEN-LAKE AND RIVER.
White fish, large, per lb. ........ .1MU
White fish, email tullbeee. per lb...,-.«Ml
Lake trout, large and medium, lb....... .U-.tt
I *»re. dressed or round, lb.................. .<£.10
Pike, dreeeed and headlem, lb...............
Pike, round, per lb. ....................................<*-.06%

PICKLED FISH.
Salmon. Labrador, tierce» 300 lb. ..........n 00
Salmon, Labrador, bbl».. 200 lbe............... 16 00
Salmon. Labrador, half bbl»., 100 lbe....... • 00
Salmon, B.C.. bbls. ............... 16 00
Sea trout. Baffin's Bay. bbU^. 101 lb........  12 00
See trout. Labrador, bbl^, «0 lb^.. ... 1160 
Sea trout, Labrador, half bbls.. 200 lb.. 6 80
Mackerel. N.8.. bbls. 100 lb..................... 12 «
Mackerel. N.S., half bbl*.. 100 lb........... 7 00
Mackerel. N.S., rails. 20 lb. ..................... 1 »
Herrings, Labrador, bbls.............................. 6 Ç0
Herrings, Labrador, half bbls..................... 3 60
Herrings, Nova Scotia, bbls. ....................  6 00
Herrings. Nora ScoMa, half bbls.............. 3 26
Lake trout, half bbl*..................... ............... •• ••
Quebec mnltnes. bbls. .................................  6 00
Quebec sardines, half bMs. ........................  1T6
Tongue» end sounds, per lb. ...................... • ■
Scotch herrings, imported, half bbls...... 8 00
Holland herrings. Imported milkers, hf hhls 6 <*>
Holland herrings, imported mllkvra. kegs 0 78
Holland herrings, mixed, half bbls.......... 6 06
Holism! herring*, mixed, kege.................... 0 86
Lochfyne herrings, kege ............................... 1 *

.16

•16-.11
.66%
.12.OO-.ls.66.61.61

14 06

I on

• 66

DRIED AND PREPARED FISH.
Dried codfish, medium end «all. 166 lb 7 » T » 
Dried hake, medium and large, 100 lb... T 00 
Dried pollock, medium and large, 100 lb. 7 00 
Dreeeed or skinless codfish, 100-lb. case.. 7 00 TOO 
Boneless codfish, Mb. Mock», 10-lb. bxi

per lb................................................................  0 6T% 0 61
Boneless codfish, Mb. blocks, 20-lb. bxs.,

per lb. ..........................................................  0 07 0 OT
Boneless codfish, stripe, 30-lb. boxe*........ 0 10 0 10
Shredded codfish, 12-lb. boxes, 24 cartons,

%-lb. each, a box .....................................  180 110
Boneless codfish, in 2-lb. and 3-lb. t»oxes 0 16 0 16

BULK OYSTERS, CLAMS, ETC.
Standards, solid meats, gal.......................   1 80
Standards, ordinary, gal............................... 1 60
Selects, per gal................................................  2 uu
Beet dams, imp. gallon ............................ 1 60
Best scollops, Imp. gallon .......................... 2 00
Beet prawns, imp. gallon ............................ 2 00
Best shrimp», imp. gallon ..............  2 26
Sealed best standards, quart cans, each 0 36
Sealed best select, quart cans, each........ 0 46
OYSTERS, CLAMS, MUSSELS AND SHELL FISH 

CRUSTACEANS. ETC.
Cape Cod shell oyetete, per bbl................  12 00 ....
Malpeque, shell oysters, selected J.A.P.,

per bbl................................................................10 00
Malpeque, shell oysters, C.C.I., bbl...........  12 00
Clams, per bbl.................................................. 6 00 ....
Muesels, per bbl............................................... 6 00 —
Live lobsters, medium and large, lb....... 0 23 0 10
Boiled lobsters, medium and large, lb.... 0 16 ....
Soft shelled crabs, doz ..................................... 0 80
Winkles, bush............................................................. 3 76
Little Necks, per 100 ............................................ 1 26

BLAME ON THE WEALTHY.
Toronto, Aug. 22—(Special).—At the 

regular meeting of the Retail Grocers’ 
Association on Monday night, consid
erable of the discussion was naturally 
based upon the war and its effects on 
the grocery trade. Members told of the 
rush for foodstuffs at the outbreak of 
hostilities, which continued all last 
week and they claimed it was this stam
pede which did the most to advance the 
price of groceries. One after another 
told of customers and others buying five 
and ten times the usual quantity of 
poods, some of which would surely go 
stale or turn mouldy before they were 
ever consumed. President Neil Car
michael deplored the fact that so many 
wealthy people had been making it dif
ficult for the poor man by laying in such 
heavy stocks, creating a scarcity and 
thus forcing up prices. The members 
also told of their endeavors to allay the 
rush, some of them stating that they 
were advising against heavy purchases 
of flour, sugar, etc., and some were even 
refusin'.' to sell in lnrse quantities.

It was the general opinion that the 
daily press had caused the deplorable 
situation by creating a seare on the out
break of war.

The association is now getting ready 
for amalgamation with the Grocers' sec
tion of the Retail Merchants’ Associa
tion which takes place in October. This 
means that there will only be one more 
meeting under the name of the Toronto 
Retail Grocers’ Association and prepa
rations are being made to celebrate it 
fittingly with a progressive euchre party 
and refreshments.

A letter is being sent out by the as
sociation to every grocer in Toronto ad
vising them of the amalgamation and 
urging them to join in with the men now 
actively engaged in the organization 
work. M. Moyer will act as organizer 
in Toronto.
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WhatisaMoratorium? ALiveQuestion JustNow
There is No Moratorium in Canada and None Likely—Govern
ment Merely Taking Precautionery Measures to Bring About a 
Moratorium in Case Future Events Should Make it Necessary.

Bright Spots
(London Financier and Bulllonlat, Aug. 4, 1914.)

Presently It may appear that dark as the European situation Is. there may be 
bright spots elsewhere, and these mainly In the far-flung Dominions and Dependen
cies of the British Empire. They, like the United States, are feeling the shock of 
Europe's flnandal stress at the moment, but there seems no reason to apprehend 
that their ever-espandlng activities will be checked. On the contrary, they and 
America—which Is nulte outside the sphere of Europe’s great war—may positively 
benefit by the development of their natural resources while the trade and Industry 
of the European Continent are brought to a standstill and the desolation of land 
areas induce the horrors of famine. The fertile soil of Canada will yield abundantly, 
and the manifold other sources of wealth In the Dominion will still be available 
without let or hindrance. Her mines and those of South Africa and Australasia will 
still be producing, India will continue to yield n surplus of grain for exportation to 
the United Kingdom, and the Empire's plantation interests will remain In being. 
Why, then, should the Investor In Imperial securities waver In confidence? He is 
In an enviable position compared with the Investor on the Continent, where destruc
tion, not production, Is now the law of life. It Is true that such Imperial securities 
as Canadas have had a nasty slump, but why have they fallen ? Largely because there 
has been panicky selling by Continental holders, who have found them easier to 
realise on than European securities on the eve of a war that means chaos. But Bourse 
panics In Europe do not affect Intrinsic conditions In Greater Britain, where no such 
calamity Impends is now threatens ot devastate the Continent. When the situation 
that has come to pass is seen In true focus, British Investors lu the oversea Dominions 
of the En pire may well see cause for thankfulness, and, whatever else may happen 
as the result of the awful conflict now begun,, It Is extremely likely that when Conti
nental nations are bled to the white by exhaustion, there may be an unexampled 
Increase In Immigration to Greater Britain, where the victims of militarism may find 
peace, security and prosperity under the all-embracing folds of the British flag.

TECHNICALLY a moratorium is a 
period during which a debtor has 
a legal right to delay meeting an 

obligation. A limited moratorium was 
proclaimed in Great Britain on the 3rd 
of August last, but it related only to the 
postponement of payment of certain 
bills of exchange. It did not relate to 
the payment of wages, the payment of 
grocers’ accounts or any ordinary obli
gation. Much mischief has been done in 
Canada by references to the subject, or 
to the probability of a moratorium being 
declared in Canada, which has created 
the impression that debtors are not re
quired to pay their debts. As yet the 
Canadian Government has not taken 
power to declare a moratorium. It is 
proposed to pass an act which will give 
the Government power to declare a 
moratorium if the circumstances war
rant. It is, however, only a precaution
ary measure. At the present time there 
is absolutely no occasion for the decla
ration of a moratorium. As far as we 
can learn business is moving satisfactor
ily in view of the extraordinary condi
tions that prevail, and the result of a 
moratorium would only be to make mat
ters worse.

In our opinion the Government has 
acted very wisely in having legislation 
prepared which will give it power to 
handle a panic if the British forces in 
the field or on the sea should meet with 
a serious reverse. That difficulty can 
be met, however, when it arises. At the 
moment the outlook is extremely bright, 
not only for the success of British arms, 
but also for the absence of any further 
stress and strain on the commercial 
system in Canada other than already ex
perienced. We append herewith ;i copy 
of the Act of the British Parliament 
which gives the Government power to 
proclaim a postponement of payment of 
certain bills of exchange for a limited 
period and which is usually known as a 
moratorium.
“POSTPONEMENT OF PAYMENT 

ACT 1914."
1. His Majesty may by proclamation 

authorize the postponement of the pay
ment of any bill of exchange or of any 
negotiable instrument or any other pay
ment in pursuance of any contract to 
such extent, for such time, and subject 
to such conditions or other provisions as 
may be specified in the proclamation.

2. No additional stamp duty shall be 
payable in respect of any instrument as 
a consequence of any postponement of

payment in pursuance of a proclama
tion under this act, unless the proclama
tion otherwise directs.

3. Any such proclamation may be 
varied, extended or revoked by any sub
sequent proclamation, and separate pro
clamations may be made dealing with 
separate subjects.

4. The proclamation dated the 3rd of 
August nineteen hundred and fourteen, 
relating to the postponement of pay
ment of certain bills of exchange is here
by confirmed and shall be deemed to 
have been made under this act.

BRITISH PROCLAMATION.
Whereas in view of the critical situa

tion in Europe and the financial condi
tions caused thereby it is expedient that 
the payment of certain bills of exchange 
should be postponed as appears in this 
proclamation. Now, therefore, we have 
thought it fit by and with the advice of 
our privy council to issue this our royal 
proclamation and we do hereby proclaim, 
direct and ordain as follows :

If on the presentation for payment of 
a bill of exchange, other than a cheque 
or bill on demand which has been ac
cepted before the beginning of the 
fourth day of August, nineteen hundred 
and fourteen, the acceptor reaccepts the 
bill by a declaration on the face of the 

42

bill in the form set out hereunder, the 
hill shall for all purposes, including the 
liability of any drawer or endorser or 
any other party thereto be deemed to be 
due and be payable on a date one cal
endar month after the date of its orig
inal maturity and to he a bill for the 
< riginal amount thereof increased by the 
amount of interest thereon calculated 
from the date of reacceptance to the new 
date of payment at the Bank of Eng
land rate current on the date of the re- 
acceptance of the bill.

The form of reaccpetance requires 
that across the bill be endorsed the 
words “Reacceptance under proclama
tion for C---------- Whatever the sum
may be.

The Canadian Government propose to 
pass a law enabling them to declare a 
moratorium, but if they have recourse to 
that law, which is a somewhat remote 
possibility, the proclamation will state 
specifically to what class of payment it 
will apply.

The United States navy department is 
calling for tenders for 144,500 pounds of 
canned Lima beans ; 795,000 pounds can
ned corn; and 1,715,000 pounds of can
ned tomatoes, 3’s.



AtineWeekly Conference

WHEN the boy—he was always re
ferred to as the boy uound the 
Lawrence grocery, except of 

course in the first person—broke through 
the swinging screen doors (those doors 
which swing too again with a celerity 
which is a distinct aggravation to cer
tain members of the fly regiment which 
are generally to be found on picket 
duty) he waved the latest war extra 
which was so like many other war extras 
which had been issued since the begin
ning of the great European war; it re
ferred in a confirmatory manner to the 
reverses which had been suffered by the 
German troops on their march into Bel
gium, and to the clouded naval problem 
of the North Sen. It was just about the 
hour of closing and in a few minutes the 
members of the staff were gathered 
around the latest sheet which was so 
fresh from the press as to smear streak- 
ily when roughly handled.

Henry Lawrence had the same inter
est in the latest from the seat of war as 
had his younger and more enthusiastic 
co-workers—they saw the glowing side 
of the great struggle; he saw deeper, 
saw under the surface the destruction of 
property and of human life and the 
great disaster of civilization; saw also 
the harm to business which would likely 
result with a continuance of hostilities 
for there were already indications of it 
in the very unsettled state of the market.

“I tell you, boys,” he declared with 
a far-seeing look in his eye, “we cannot 
begin to foretell the results of this gi
gantic struggle. We, in Canada, are in 
a pretty strong position, both from the 
standpoint of individuals and from the 
standpoint of trade and industry, but in 
the grocery trade we are among the first 
to feel the effects so far as business is 
concerned, for one of the first results— 
and a result that has already been noted 
—is in the increased cost of those im
ported foodstuffs which are being held 
up and other foodstuffs which in a time 
like this are in such strong demand that 
prices are bid up.” The members of 
the staff, with the possible exception of 
the boy, began to appreciate the signific
ance of the war in relation to the busi
ness in which they were engaged.

“There have already been so many

At This Conference The 
War Policy Of The Law
rence Grocery Store Is 
Discussed And Definite 
Conclusions Arrived At.

Conference No. 12.

changes,” continued Mr. Lawrence, 
“that everything else this week seems 
of secondary importance and I am go
ing to suggest that we devote this con
ference to a little talk on the store 
policy with regard to the advancing 
prices and the best manner of explaining 
the position of affairs to the customers 
of the store for I think that in this mat
ter your co-operation will go a long way.

“As you know there have been ad
vances in the prices of flour and about 
this there has been a great deal said, 
but the advance that has been made in re
gard to that commodity is comparatively 
small as compared with the increases in 
the prices of sugar, foreign raisins, 
lemons, French canned vegetables, can
ned meats, bulk tea, etc., and even such 
staples as rice, beans and oatmeal, while 
butter has been feeling the changed con
ditions to a material extent.

Following the Market.
“As you know I have been changing 

some of the prices. You might wonder 
on what basis these changes have been 
made. I have guaged the advances as 
nearly as possible to even up with what 
increases have been made by the whole
salers, the millers and the manu
facturers. ’ ’

Here Tom Pepper interrupted. He 
had been watching the advertising of the 
competitors, and had noted that while 
in some cases there was evidently an 
idea to take the advantage of the situa
tion to increase prices more than con
ditions really warranted, on the other 
hand there were others who advertised 
that they had made no increases and 
were giving their customers the benefit 
of their stocks.
“Would it not be a good thing to fol

low this out.” said Tom, “and advertise 
that we would sell the stocks we have in 
hand at their normal prices—we would 
not be losing anything.”

When Prices Go Down.
It was immediately evident from the 

answer of the chief that the matter had 
had his consideration for he answered 
soberly.

“I want to give my customers every
thing to which they are entitled but I 
have the business to consider. I have
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certain small stocks on hand—for I do 
not think that any one had prepared for 
such a contingency — and my common 
business sense tells me that I must ad
vance the prices on those goods to what 
they are worth in the market for the rea
son that when this temporary flurry in 
prices is over I will have stocks on hand 
which will probably be larger than those 
I have now. Can I go to my customers 
and charge them more than the market 
warrants 1 Certainly not.

“That is the chief point I want to 
make to you to-night and I think it will 
help us all in the store in the rather 
tiying position we are placed. Explain 
our stand to the customers; show that 
the goods have a market value and that 
we are entitled to that price and make 
it emphatic that it will be the policy of 
this store to see that its customers are 
protected at the market prices. My 
opinion is that the grocer who tries to 
undersell the market now is just as much 
a price cutter as the man who sliced un
der the market before the war conditions 
arose. ’ ’

Henry Lawrence at once saw that his 
remarks had had an effect upon his 
staff. The pointed manner in which he 
had shown the crux of the whole situa
tion had evidently gone home and they 
were all with Frank Hastings when he 
expressed himself as feeling that he was 
in a better position to handle the goods 
upon which prices had been changed.

“You know my belief,” declared the 
proprietor, “that sugar should not be 
bandied under a profit of 20 per cent. 
It is a staple which is good all the time, 
and I have never sacrificed my policy. 
When the recent advances were made 
our prices advanced when some of my 
competitors held off and now when the 
war scare has arisen they come up strong 
when they think there is a stronger pull 
on public feeling. The advance in the 
price of flour I do not consider of very 
much importance as the advance is not 
really so very noticeable on the smalL- 
bags which make up the bulk of our 
trade—with the baker it is entirely a 
different matter.

“But take butter which has gone up 

(Continued on page 44.)
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Quebec and Maritime Provinces.
Munroe Bros, have opened a grocery 

store at Ktellarton, N.S.
Geo. F. Helleur, general merchant, 

Rimouski, Que., is dead.
Desrosiers & Roy, wholesale grocers, 

Montreal, have registered.
Omer Paquette has registered in 

Montreal as a retail grocer.
Labbe & Lamontagne have registered 

in Quebec City as grocers.
Odile Daoust, general merchant, Bas

sin du Lievre, Que., passed away last 
week.

Jos. Dubious, grocer, at 599 Atwater 
Ave., Montreal, passed away during the 
week.

The British Government has issued a 
bulletin to the effect that the embargo 
on tea coming from the United King
dom will not be relaxed for the present, 
but that developments will be carefully 
watched in order to effect such relaxa
tion as soon as possible. It was expect
ed that the embargo would have been 
raised by the end of last week.

Ontario.
The Windsor Abattoir, Ltd., has ob

tained a charter.
Trainor & Devon have opened a gro

cery store in Thessalon, Ont.
C. B. Stuart, general merchant, Emo, 

Ont., is succeeded by E. W. Hogan.
W. J. Baker, general merchant, Bre

chin, Ont., has disposed of his business.
G. E. V. Hitzroth, grocer, of Ham

ilton, Ont., has admitted Geo. Clark into 
partnership.

Andrew Wilson, wholesale tobacconist 
and cigar manufacturer. Toronto, died 
recently.

The affairs of the Preston Co-opera
tive Association of Preston, Ont., are 
reported in the hands of a Hamilton as
signee.

The Cowan Co., Limited, Toronto, 
have donated 5.090 pounds of chocolate 
to the Canadian Government for the 
Canadian contingent.

The retail grocers of Ottawa at their 
regular business meeting placed them
selves on record as favoring an inves
tigation by either the government or cor
poration into the causes of the rise in 
the prices oLsome foodstuffs. This was

undue rising of prices. The grocers take 
this as an injustice to themselves.

At a meeting of the Hamilton Retail 
Grocers’ Association executive last week 
a resolution was passed deploring the 
fact that certain wholesale dealers and 
producers had seen fit to advance the 
prices unnecessarily during the present 
crisis. They claim that there is no good 
reason for the advance and that the deal
ers are taking unnecessary advantage of 
the scare.

In the expectation of receiving in
structions to purchase supplies for the 
French Army, Mr. Charles Rochereau, 
the French consul, is already making in
quiries as to quotations for military bis
cuits and other foodstuffs that may be 
available in this country. “It is far 
better to purchase the goods in this 
country than send the wheat or flour 
to France, where it might he difficult to 
prepare it for the army,” was the ex
planation he gave of this plan.

Western Canada.
J. Chivers, general merchant, Vonda, 

Sask., has sold to Penner & Co.
A. A. Ferguson, Beatty, Sask., have 

opened their general store again, after 
the fire which visited that town some 
time ago.

Frank Biggs, grocer, Hollyburn, B.C., 
has sold to McPhail Bros.

F. W. Smith, who operates a depart
ment store on Third Street, Weybura, 
Sask., has decided to erect a new store 
before next spring. His grocery section 
is cramped for room in the present build
ing. and will be much larger in the new 
store.

BELLE VILLE MERCHANTS’ PICNIC.
Belleville. Ont.—The first outing of 

the Retail Merchants’ Association held 
at 12 O’clock Point, proved to be an in
teresting and successful event, some 800 
attending from Belleville and Trenton. 
Several contests were drawn up by those 
in charge and an exciting dav spent.

Fred Smith and W. G. Huffman were 
the winners in the merchants' rare while 
Geo. Keteheson and Tom Barrett took 
the clerks’ running contest. N. C. Cam
eron, district organizer, handled the 
events. The executive officers of the 
Belleville association this year are:— 

Fred B. Smith—President, 
done after a dimuSAwm mtJJm action of H. E. Fairfield—1st VioePres.

A. Mcllee—2nd 1W*fifos.
mayor to issue a warnin'* to grocers and 
other dealers in foodstuffs regarding the

M. J. Doyle—Treasurer. 
H. L. Wallace—Secretary.
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several cents a pound-r-although I hard
ly see the reason—rice which has gone 
up a cent a pound and beans the same 
amount ; raisins from the Mediterranean 
which promise to double in price, lemons 
which have practically done so, shelled 
nuts which have gone up several cents a 
pound, and the other lines in which the 
war has had a quick effect, we find that 
the proportionate advance is much more 
important and although it may not af
fect so many customers it affects us 
seriously on our purchases.

“In a country like this there should 
not be any great scarcity of the staples 
which are absolutely required and I 
think that we will find that there will 
be a general toning down of some ex
pensive tastes.”

The staff were quick to appreciate that 
in this conference it was the chief who 
was the spokesman — that he was the 
only one who in the war interest had 
given serious thought to these vital ele
ments which had entered into the busi
ness. The others were hardly to be 
blamed, but they were quick to appreci
ate the position and a circle of serious 
faces showed that the words of the chief 
were being thoroughly digested-

“I think I can promise that you will 
have our co-operation and assistance,” 
said Frank, and there were a couple of 
sober “Hear! Hears!” “I am afraid 
that we had hardly given serious thought 
to this matter and I think we are now 
in a better position to not only satis
factorily explain the store policy to the 
customers, but to give any possible as
sistance in making helpful suggestions.”

-----$-----

FRUIT ORDERS TAKEN IN 
ADVANCE.

The Dauphin Mercantile Co., of Dau- 
!>hin, Man., take special precautions in 
' andling fruit to ensure themselves 
against loss. “We buy only in such 
quantities as we think we ran dear out 
in two or three days,” says a member 
of the firm, and they figure they make a 
fair net profit on everything but bananas. 
In case of Canadian-grown fruits, they 
take orders ahead, and on arrival de
liver as quickly as possible in the town. 
Country customers are phoned at the 
same time to call for their fruit, so that 
they experience little loss.
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Letters to the 
Editor

The Bad Egg Problem
Editor Canadian Grocer.—In reading 

your article in July 31 issue on “Boost 
the Good Eg" Campaign,” I could not 
refrain from writing you a few ideas 
from another view-point than the egg 
packers’ association.

The “loss-off” basis as they call it ac
cording to past experiences of most busi
ness men means loss on system to the 
merchant.

It is alright to educate the farmer and 
egg producers to handle and market their 
eggs properly. We merchants have been 
doing that, or at least trying to, for 
years. It looks to me that the egg pack
ers are so much concerned about the 
loss to the farmers, that they want to 
get the eggs in their possession before 
they name a price, and then both merch
ant and farmer are at the other end— 
and competition is practically eleminat- 
ed. In January last I had a government 
egg specialist candle two cases of eggs 
for me and he pronounced them strictly 
new laids.

The price quoted in Toronto at that 
time for new laids was 37c. I shipped

them to a commission house and was 
paid off account at 33c less commission 
and express with a deduction of 2 dozen 
for bad ones. And I had similar experi
ences with other commission houses.

If some of the egg packers had had the 
experience with the farmers that the 
average merchant has had, they would 
know that taking the farmers’ guaran
tee that the eggs are all strictly new laid 
as they mean (the packers)' is all rot. 
The only way for the merchant to be 
protected is for him to candle every 
egg himself and that means another 
man which means more expense, and 
which according to past experience, is 
useless in the end as far ns obtaining a 
better price.

Mr. Editor, there is only one fair way 
to buy or sell anything, and that is to 
know the price before you receive your 
goods. Examine them in the presence 
ot buyer and seller, as the merchant has 
to do with the farmer, but he should not 
be asked to take them a few hundred 
miles and then have the price set. We 
are willing and have done our share to 
help educate the farmer to handle eggs 
properly, but I don’t think merchants 
are willing to stand the' loss for the 
farmer and egg packers.

Let us bear from others.
G. H. LUERY.

Stirling. Ont.

AUSTRIA ANXIOUS FOR WHEAT.
A Toronto grocery broker has an in

teresting letter from a firm in Budapest, 
the capital of Hungary, dated July 24. 
which was just prior to the outbreak of 
the big war. The letter is worth while 
quoting and reads:—

Dear Sirs:—
We beg to request you to name us 

the most important firms which ex
port wheat from America. In our 
state it is a bad crop and we must im
port large quantities. There have al
ready been several contracts with 
your states.

To spare time, we should request 
you. to speak with one or the other of 
these exporters, as regards giving us 
the representation for Hungary, to 
make us offers, to send samples, and 
to write all conditions that are de
sired.

If you know exporters of wheat in 
other cities, please write us their 
names, but only first-class firms.

We tlmnk you in advance, etc.
This letter looks as if on the 24th of 

July this Hungarian firm realized that 
hostilities were imminent, but apparent
ly did not think war clouds would burst 
with such rapidity or such vengeance. 
The letter was delayed in coming and 
when it reached Toronto the European 
embroilment was quite general.

A timely window' trim tor the preaeht time. This could be need to advantage by the general merchant handling granlteware as 
well as sugar, sealers, ring*, etc. It was sbo wii last yeai by J. 8. O'Xenl. Welland. Out.
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SALESMANSHIP
“It is not only what a man says, but 

how he says it that counts.” This was 
the keynote of an address on “Speech 
in Salesmanship,” delivered lately in 
London, Eng., by Mr. Grenville Kleiser 
of Toronto, formerly instructor of pub
lic speaking at Yale University.

Mr. Kleiser said he would like to ex
tend his subject so as to include thought 
and personality in salesmanship. One of 
the first things that impressed them 
about the personality of a man was his 
appearance, his clothes, linen, shoes, his 
face, his exterior. These things had a 
mental aspect, because a man’s clothes 
were an expression of his taste, of his 
culture, and of his thought. Next to at
tire, he would put the man’s manner, 
which would comprise such things as 
courtesy, adaptability, sociability, etc. If 
a man knew how to adjust bis voice to 
particular environment or mood, that 
would be a point in his favor.

Good speaking in salesmanship was 
much the same as good speaking in pub
lic, though, perhaps, on a little smaller 
scale. It was not necessary to have the 
same volume of tone or breadth of treat
ment, but the essential qualities for good 
speaking in public were similar to those 
in successful salesmanship. Next there 
was personal magnetism, that which 
drew people to some men more than to 
others. Apart from the aspect of phy
sical vigor, the real inner source of per
sonal magnetism he believed to be per
sonal power, described by such words 
a.- sincerity and integrity. He meant in
tegrity of mind and heart, not in doing 
the honest thing merely, but in sym
pathy, goodwill, and a desire to render a 
service to others.

Business Man of the Future.
The real, vital work of the business 

man of the future he believed to be along 
mental lines. Every act was preceded by 
a thought, and that was where they must 
look for the real source of business suc
cess. He had made a list of fifty essen
tial qualities for business success, and it 
seemed to him that if they could get at 
the cardinal qualities that produced 
business success, they would be able to 
proceed on scientific lines:'

He had sent 1,000 circulars to suc
cessful leading business men in America 
and Great Britain, asking, “What do

you consider the essential qualities a 
man should possess in order to achieve 
great business success 1 ’ ’ The answers 
more than confirmed his list. Having 
read this list to the company, Mr. 
Kleiser said he hoped it would prove of 
practical use, and set them thinking. 
They should ask, “How do I stand in re
gard to each one of those fifty 
qualities t”

It might be said, “What has faith to 
do with businesst” He replied, “If 
you remove faith from the business 
world there would be scenes on many 
of the Exchanges in London, New York, 
Paris and other cities that would beggar 
description. Faith is the foundation of 
business to-day, and it is a great per
sonal asset that ought to be cultivated 
to the very highest degree.”

Ten Important Qualities.
As to optimism, he said there were 

two kinds. The best was intelligent op
timism, not that in which one folded 
one’s hands and said, “Everything will 
come all right.” Ten important quali
ties were ambition, confidence, determi
nation, efficiency, enthusiasm, faith, in
dustry, initiative, integrity and vigor. It 
was important that business men should 
be constructive thinkers. Many men 
were pulling down as fast as they were 
building up. Hence 92 per cent, were 
failures in business, and 8 per cent, only 
were a success.

THE ENCYCLOPEDIA

OAVIAB.
Caviar is the salted roe or eggs of 

various fish of the sturgeon family. 
Nearly all the world’s supply now comes 
from the Caspian Sea.

The finest quality caviar is that from 
Beluga, a Russian word meaning “Great 
White Sturgeon,” the largest of all 
sturgeons, which grows to a length of 
twelve or fourteen feet and sometimes 
weighs considerably more than a ton— 
à single cowfish of that size giving as 
much as 360 pounds of caviar. These 
very big fish are becoming more scarce 
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every year and the average Beluga now 
caught is much smaller.

One hears and reads much of “Astra
khan Caviar”—yet there are no-fisheries 
at Astrakhan (Russia). The name has 
clung because the city of Astrakhan is 
the greatest shipping place for caviar, 
largely via Germany.

Again, many people speak of “Ger
man Caviar,” yet none of the small 
German caviar product is exported—the 
impression arises from the fact that the 
Russian export trade is carried on prin
cipally by German firms with Hamburg 
headquarters. London and Paris are 
both “outside markets,” drawing their 
daily and weekly supplies from the 
Hamburg houses—but all the caviar 
they receive is Russian caviar.

After the fish has been killed, the roe 
is separated from the skin and line tis
sues which envelop it by gently rubbing 
through a sieve. For “fresh,” i.e., 
mildly salted caviar, for which only roe 
in the best possible condition is suitable, 
it is then salted in the proportion of 
two to six pounds for each hundred 
pounds of roe, drained and put up in 
air-tight tin packages or glass jars.

Roe in which the eggs are too soft or 
too far ripened for “fresh” grades, is 
cured with 10 per cent, salt and packed 
in barrels for export, to be later re
packed and cooked in tins for retail 
handling.

“Pressed Caviar,” is a peculiarly 
Russian variety of which very little is 
exported.

The size of the egg or grain varies 
from very small to that of peas. The 
„‘olor is generally black but may be also 
any one of various shades of yellow, 
grey, dark green and brown. The real 
test of caviar is its flavor and this is as 
often found in the small as in the large 
grain and in the black as in any other 
color, but the large eggs and the grey 
and yellow or “gold” colors are the 
most rare and therefore the most ex
pensive. The gold color is considered 
the choicest in Russia, the greyish in 
Germany.

Caviar in America is generally eaten 
on bread or toast with oil, lemon juice 
or vinegar and various garnishes. It is 
also occasionally served on ice as a 
special course at luncheon and dinner 
parties.
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Wholesale Grocer Comes Through War
Zone

M. Lavut, of Montreal, Has Unusual Experience 
in Getting Home from Austria — In Three 
Countries at Time War Was Declared.

Montreal, Aug. 20. (Special). — The 
first Canadian, after being arrested, to 
escape to his home, on the German- 
Austrian frontier, and suffering other 
privations in the regions which have 
been devastated by the European war, 
is M. Lavut, of the wholesale grocery 
firm of Lavut & Son, who has just reach
ed Montreal, arriving at New York on 
the Philadelphia on Thursday last.

It was on landing at Trieste from 
Alexandria, Egypt, from an Austrian 
Lloyd steamer, that Mr. Lavut got the 
first shock of war, for the streets were 
filled with the troops of Austria, and 
the next day there was a declaration of 
war on Servia. As soon as possible he 
set off on the rail journey for Hamburg, 
to board the Imperator for New York—a 
trip usually accomplished in 22 hours, 
which in this ease occupied three days. 
During this journey the train was held 
up for long periods, and the passengers 
had nothing to eat but a few scraps.

This journey of privation culminated 
when Mr. Lavut with fourteen fellow 
travellers were arrested on suspicion as 
spies—which was almost a relief, for 
they were decently fed after being taken 
in charge by the Austrians and after 
being held for half a day, they were re
leased and continued northward through 
Germany to Hamburg.

The German city was comparatively 
quiet and the Montreal wholesaler 
thought that he had evaded the trouble 
until the next day when there was a 
wild alarm through the streets: mobiliza
tion began and war was declared with 
Russia the next day. The wildest ex
citement prevailed, and the sailing of 
the Imperator was cancelled.

To England Next.
At this time there were 50,000 Ameri

can and British tourists collecting in 
Hamburg, and the advice was to get 
to England as quickly as possible. A 
couple of days later five hundred of 
the party got away on a train for 
Flushing, which went through Holland 
and slowly but surely pursued its way 
to its destination. Here the difficulty 
was encountered in getting transporta
tion across the channel, but eventually 
the New Zealand Shipping Co. sent out 
a boat, and the passengers were taken 
aboard after being asked to sign bonds 
which exempted the company from re
sponsibility. But they were not to get 
to England without further delay, for 
thev were held up by a British cruiser

and had to lay-to until they gave an 
account of themselves. This shows that 
even at that early stage of the proceed
ings England was very much on her 
guard.

But even in England the conditions 
were so upset that Mr. Lavut had much 
trouble in getting to Canada, and his 
experience gives some idea of the con
fusion which prevailed. He had only 
German and ' American money, and the 
hotels would take neither. Finally he 
had to take shelter at the police court,, 
and later went to try to gèt passage 
to America. The only boat available was 
the Philadelphia, and he took a second 
class passage for $65. But he had only 
$30 in American money and the clerk 
would accept nothing else. Finally, he 
left $25 to clinch the deal until the 
next day and used his last $5.00 to cable 
to his people. That cable was never de
livered, and his plight had not improved 
when the. time came for him to claim 
his passage.

Jn this crisis a weathv American of
fered him the difference in money and 
his steerage ticket, with the result that 
Mr. Lavut was able to get passage.

According to the returned globe trot
ter. there was no noticeable excitement 
in England until the actual declaration 
of war.

A Double Passenger List.
The Philadelphia carried 1400 pas

sengers instead of her regular eomplet- 
ment of 700. Passengers were sleeping 
on the floor, and he instanced the case 
of one woman of apparent wealth who 
was without baggage, and had nothing 
to wear but a silk evening gown.

When leaving England they were held 
up bv four French cruisers, and a board
ing partv made a thorough examination 
of the ship and her papers, finally de
parting after being satisfied that all was 
right. After that they were not stop
ped. although thev passed a number of 
cruisers, which were always in evidence, 
but they were all British.

CURRENT NEWS.
Bruce Phillips, for many years head 

clerk for H. W. Healy. of Ingersoll, Ont., 
bought out Buchanan Bros., of the same 
place.

Mrs. Burton, for 39 years in the gro
cery business in London, died suddenly 
last week.

CONTEST IN AD. SETTING.
Best Ads. Will be Given in Canadian 

Grocer and Will Help in Writing 
Christmas Copy.

Printer and Publisher, the trade paper 
of the printing business, is at the pres
ent time conducting a competition which 
will be of a great deal of interest to the 
grocery trade. It is a contest in the 
setting of a Christmas grocery adver
tisement. Copy is supplied the printers 
who take part in, the competition, and 
it is required that each contestant set 
the same piece of copy to the best of 
his ability, rearranging the words to 
suit himself. Canadian Grocer has made 
arrangements with Printer and Publish
er to publish the winning advertise
ments. This will be of distinct advant
age to every reader of this paper at all 
interested in the setting of a good news
paper advertisement.

The copy supplied by Printer and Pub
lisher is as follows:

Make your Christmas Dinner an 
enjoyable surprise. How the home 
folks are looking forward with 
eager delight to the most enjoyable 
event of the day—the Dinner ! How 
they will remember with pleasant 
thoughts the goodness of that savor- 
some roast, the luscious, tempting 
fruits, the many pleasing delicacies! 
Just surprise them with your tempt
ing table and give it an atmosphere 
of redundant good-cheer with the 
many specially selected good things 
you'll find among our varied stock. 
Here is a fresh shipment of delici
ous fruits just opened for the 
Christmas season—large, firm, juicy 
oranges, grape fruit, malaga grapes, 
bananas. Fresh currants, raisins, 
peels, flour, nuts, spices and every 
material to help you make the cake 
a marked success. And then there 
are the many other necessaries to 
help make the dinner a real delight 
—canned goods, soups, peas, corn,1 
etc., cranberries for the pie, clust
ered raisins, biscuits of all desirable 
kinds, unfermented wine, etc., and 
holly and mistletoe for decorations. 
Come in and see this new supply of 
Christmas eatables. You’ll be 
pleased with their freshness and 
quality, and surprised at the moder
ate prices. Just drop into-day. We 
may be able to help you select a 
pleasing variety for your table. 
Harvey & Co., 445 King St. South. 
The contest ends on August 31, and 

every reader should watch for the win
ning pieces of copy after that date. It 
will aid in the preparation of Christmas 
advertisements.
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This is the brand
of Jam that helps 
housewives reduce 
the high cost of living

There is always a brisk demand for 
the high quality, pure, delicious 
Banner Brand Jams, Jellies and Mar
malades. Customers appreciate its 
economy and deliciousness—the use
ful tumbler container is an additional 
inducement that makes them buy.
L. & B. Banner Brand Jams are 
made only of pure, fresh fruits and 
Cane sugar. One order makes repeats 
follow.
Your jobber will supply you with any assortment 
of flavors in tumblers, 12-ox. glass jars, or No. 2 
and No. 5 gold-lacquered pails.

Lindners Limited
WINNIPEG TORONTO
306 Ross Ave. 340 Dufferin St.

Representatives:
H. WhlMcll, 2928 Drolet St., Montreal; H. D. Marshall, Ottawa; W. L. Mc
Kenzie <fc Co., Edmonton and Regina; Jacksons, Limited, Calgary; H. E. 
Gross, Vancouver: R. S. Mclndoc. Toronto.

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 
PER INCH PER YEAR

BAKING PONDIS CEREALS.
COOK’S FRIBND BAKING 

POWDER.
WHITE SWAN SUCKS AND 

CBREÀI.S. LTD.

In Cartons—
No. 1 (25c aise), 4 dos..........I t »
No. 1 (36c sise), 2 des......... * 16
No. 2 (10c else), « doe......... 0 »
No. 1 (10c line). • des.........  0 SO
No. S (6c else!. 4 des......... 0 46

In Tin Boxes—
No. 18, 1-lb., * des. ...........  8 00
No. 14, S-os., 8 doe. ............ 1 16
No. 16. 4-os.. 4 des................ 1 10
No. 16, ttt lbs. ...................... T 16
No. IT. 6 lbe........................... 14 00

ROYAL BAKING POWDER.
Rise* Per dm.

Royal—Dime ..................I 0 06
“ It-lb. ............... 1 40
“ 6-os. .......................  1 86
“ 14-lb........................ » 86
" 12-01................................................. 8 86
" 1-lb............................ 4 80
“ 8-lb...............................18 00
- 8-lb............................. 28 86

Barrels—when packed In bar
rels one per cent, discount will 
be allowed.

WHITE SWAN SPICES AND 
CEREALS. IZTD.

White Swan Baking Powder— 
6c tin. 46c per dot.; 4-os. ttn. 06c 
per dos.; 6-os. tin, 80e per dos.: 
S-os. tin, 81.20 per dos.; 12-os. 
ttn. 1160 per dos.; 10-os. tta. 
82.28 per dos.; 8-lb. tin, |5 per 
don.; 8-lb. tin, 8*60 per des.

FOREST CITY BAKING 
POWDER.

8-os. tine ............................I 0 78
12-os. tins ............................ 1 21
16-os. tine ............................ 1 18

BLOB.
Keen’s Oxford, per lb......... $ 0 IT
In 10-lb. lots er ease ........ 0 10

White Swan Breakfast Food, t 
dos. In case, per case, 88.00. 

The King's Food. 2 dot. In case, 
per case, |4.80.

White Swan Barley Crisps, per 
des., fl.

White Ewan Self-rising Buck
wheat Floor, per dos, SI.

White Bwsn Self-rising Pancake 
Floor, per dee., 81.

White Swan Wheat Kernels, per 
doi., $160.

White Swan Flaked Rice, 81. 
White Swan Flaked Peas, per

dos.. ».

DOMINION CAN NEBS.
Aylmer Jams. Per dos.

Strawberry, 1012 pack....82 18 
Raspberry, red beery

syrup ..............................  2 18
Black Currant ................. 2 00
Bed Currant .................... l 86
Peach, white, besry

•yrsp ............................ 1 60
Peer, Bart, beery syrup 1 1714 

Jellies.
Red Current ........................ 2 06
Blech Currant .................... 2 20
Crabapple ............................ 1 86
Raspberry and red currant t 00 
Raspberry and gooneberry 2 OO
Plum jam ............................ 1 86
Green Gag* pram, itenelees 1 66
Gooeeberr, .......................... l 86
Gripe.............   l 66

marmalade.
Orange jahy ........................ 1 ■»
Green flg .............................  a 26
Lemon ................................. 1 SO
Pineapple ..................   2 00
Ginger ................................... 2 20

Pore Preserves—Bulk.
8 lbe.

Strawberry .......... 0 80
Black currant .... 0 60 
Keapberry ............ 0 60

T lbs
0 86 
0 86 
0 86

14’» ted 80's per lb.
Freight slowed up to 86c per 

100 lbs.
Strawberry ......... S 60 0 00
Black currant ..................... 0 18
Raspberry .......................... S18

COUPON BOOKS—ALLISON’S.
For eele In Canada by The 

Eby-Blaln Co., Ltd.. Toronto; C. 
O. Beencbemtn A File. Montreal. 
82. 18, 88. HO. US and 820 All 
same price, one else er asserted.

ON-NUMBERED.

100 books and over, each 0 0*14 
800 books to 1,600 books. 0 W 

For numbering cover end each 
coupon, extra per book. 14 cent

COCOA AND CHOCOLATE.
THE COWAN CO., LTD. 

Coco*—
Perfection, 1-lb. tins, des... 4 60 
Perfection. 14-lb. tins, dos. 8 40 
Perfection, 14-lb. Uni, doe. 1 86 
Perfection, 10c else, do».. 0 80 
Perfection. 6-lb. tins, per lb 0 86 
Soluble, both. No. 1, lb.... 0 10 
Soluble, bulb. No. 2. lb.. 0 IS 
London Pearl, per lb  0 22

Special quotations for Cocoa 
In barrels, kegs. etc. jdjpil
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Mr. Manufacturer—
We are prepared to sell 

goods for direct shipment 
to the wholesale trace, or 
to carry stocks on consign
ment. Six large track 
warehouses right in the 
great distributing centres, 
and our staff of efficient 

salesmen who make daily calls will keep your lines prominently before the trade. We have the 
knowledge of conditions, the experience, the facilities, the connection and the financial standing to 
handle successfully your particular line.

A large number of United States, European and Eastern Canadian manufacturers have found 
it particularly profitable to have their accounts in Western Canada handled by a reliable firm on 
the ground.

Do not overlook this market.
Write ut to-day.

Nicholson & Bain, Ru*,«7?X“ Winnipeg, Man.
Branche.: REGINA, SASKATOON, EDMONTON, CALGARY, LETHBRIDGE

Read our 
Proposition 
Carefully

A tip on the side, 
Mr. Grocer

Did it ever occur to you that you can make more monev selling 
.Malcolm Imva of Condensed Milk and Condensed Coffee than 
any other line on the market? Malcolm’s lines of Milk and 
Coffee are making new and satisfied customers every day. For 
quality and delicious!icss they are unsurpassed. Our Condensed 
Coffee, with milk and sugar added ready for use, is a seller from 
ihe start. No other brand con equal it for flavor.

PRICES:
Bt. George Brand Coffee, 2 doi. in case................. $4.80
St. George Evaporated Milk. 4 doi. in case......... S.60
Banner Oondenaed Milk, 4 doi. in caae................5.28
Princeee Condensed Milk, 4 doe. in case................ 4.50
Premier Machine Skimmed, 4 dos. in case............3.80

Order them from yonr wholesaler or direct from the factory. Delivered 
in 5-caae lots to any point in Ontario or East of Halifax. We will 
prepay freight np to 60c. per 100 lbe.

Malcolm’s Condensing Co.
St. George, Ontario

r fiFOR
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When Buying 
Seeded Raisins

You are Sure to get 
the very Finest quality 

if you specify

“PANSY” brand 
Fancy Quality

“DAPHNE” brand 
Choice Quality

Packed by

Guggenhime & Co.
San Francisco, California

m

The
Best Value 

in the 
Market 
To-day

Nothing 
Better 
Can be 
Made

Selling Agents for Canada are.-

D. J. McLeod & Co., Edmonton, Alberta; Orr & MacLain, 
Winnipeg; E. B. Thompson, Toronto, for Western Ontario; 
G. C. Warren, Regina, Sask.

l'î* D I A M 0
& expo;:;"

}ELPH I A , ^

Unsweetened Chocolate.
Supreme chocolate, 14’S, 12-

lb. boxes, per lb............... OK
Perfection chocolate, 20c 

else, 2 dos. In box, dos.. 1 SO 
Perfection chocolate, 10c 

else, 2 and 4 dos. In box, 
per dos. .......................... 0 00
Sweet Chocolate— Per lb. 

Queen’s Dessert, 14’s and
14’s, 12-lb. boxes............ 0 40

Queen’s Dessert, fs, 12-lb.
boxes ............................... 0 40

Vunllln, 14-lb., 6 and 12-lb.
boxes................................ OK

Diamond, 8’s, 0 and 12-lb.
boxes .................... . 0 20

Diamond, 0’s and Ta, 0 and
12-lb. boxes...................... 0 to

Diamond, 14'*. 6 and 12-lb. 
boxes ............................. 0 26
Icings for Cake—

Chocolate, white, pink, 
lemon, orange, maple, al
mond. coconnnt, cream,
In 14 lb. packages, 2 dos.
In box, per dos.......... 0 00
Chocolate Confections Per lb. 

Maple buds, 5-lb. boxes.. 0 ST 
Milk medallions, 5-lb.

boxes ............................... 0 87
Chocolate wafers. No. 1,

5- lb. boxes .................... 0 SI
Chocolate wafers, No. 2,

6- lb. boxes ...................... 0 20
Nonpareil wafers, No. 1,

5-lb. boxes ..................   • 0 SI
Nonpareil wafers, No. 2.

5-lb. boxes ....................  0 28
Chocolate ginger, 6-lb.

boxes .......................  0 81
Milk chocolate wafers. 5-lb.

boxes ........   0 5Coffee drops, 5-lb. boxes.. 0 87 
I.nnch bare. 6-lb. boxes.. 0 87 
Milk chocolate, 5c bundles, 

s do*. In box. per box.. 1 K 
Une*! Milk Chocolate. 6c 

cakes, 2 dos. In box, per
box ........................ ••••••• ® 86Nut milk chocolate, H’a, *-__ _
lh. boxes, lb........... 0 ST

Nut milk chocolate, 14 s. *-___
lb. boxes, lb...................... 0 87

Nut milk chocolate. 5c bars,
24 bars, per box ....... 0 to

Almond nut bars. 4 bare 
per box .........................  ® ®

EPP’8.
Agents—F. R. Hobson A Co., 

Toronto; Forbes * Nadeau, 
Montreal: J. W. Gorham * Co., 
Halifax. N.8.: Buchanan * Gor
don. Winnipeg.
In 14, 14. and 1-lb. tins, 14-

lb. boxes, per lb........ .... 0 86
10c tins, 8 doe. In box. dos. 0 00

JOHN P. MOTT k CO.’S.
G. J. Estabrook. St. John, N. 

B.; J. A. Taylor, Montreal ; P.
8.; F. M. Hannum. Ottawa, 

nt.; Joe. E. Huxley A Co., Win
nipeg. Man.; Tees k Perses, Cal

gary, Alta.; Johnson k Yockney, 
Edmonton : D. M. Doherty * 
Co.. Vancouver and Victoria.
Elite, 10c else tfor cooking)

dos....................................... 0 90
Mott’s breakfast cocoa, 2- 

dos. 10c sise, per dos. .. OH 
Nut milk bars, 2 dosen In

box .................................. OK
Nnt milk breakfast cocos,

14’s and H’s ................. OK
Nnt milk. No. 1 chocolate. 0 80 
Nnt milk Navy chocolate.

tt’e .................................... 0 20
Nut milk Vanilla sticks,

per gr.................................. 1 00
Nnt milk Diamond choco

late, 14’s ...........................  0 24
Nnt milk plain choice cho

colats liquors ................. 20 K
Not milk sweet chocolate 

costings ...........................  0 20

WALTER BAKER â 00., LTD.
Premium Ne. 1, chocolate, 14 

and 14-lb. cakes, 84c lb.; Break
fast cocoa. 1-6, 14, 14, 1 and 6- 
lb. tins.. He. it).; German’s 
sweet chocolate, 4 and 14-lb. 
cakes, 6-lb. boxes, 24c lb.: Cara
cas sweet chocolate, H and 14-lb. 
cakes, 6-lb. boxes, 82c lb.; cin
quième sweet chocolate, 14-lb.

cakes, 6-lb. boxes, 21c lb.; Fal
con cocoa (hot or cold soda), 1- 
lb. tins, 84c lb. ; Cracked cocoa, 
14-lb. pkgs., 6-lb. bags, 81c lb. 
Caracas tablets, 6c cartons, 46 
cartons to box, ILK per box; 
Caracas tablets, 6c cartons, 26 
tons to box, 66c.

The above quotations are t
o h. Montreal.

CONDENSED AND 
EVAPORATED MILK.

BORDEN MILK CO., LTD. 
Blast of Fort William, Ont 

Preserved— Per casa.
Eagle Brand, each 4 dos..| 6 00 
Reindeer Brand, each 4

dos. ........................... 6 00
Silver Cow Brand, each 4

dos. ........................... 5 40
Gold Seal Brand, each 4

dos................................... 6 K
Mayflower Brand, each 4

dos................................... 6 K
Purity Brand, sacb 4 dos.. 6 K 
Challenge Brand, each 4

do*. .................................. 4.60
Clover Brand, each 4 dos.. 4 60

Evaporated (Unsweetened)— 
St. Charles Brand, email,

each 4 dos. ..................  2 00
Peerless Brand, small, each

4 dos................................. 2 00
St Charles Brand, Family,

each 4 dos......................... IN
Peerless Brand, Family,

each 4 dos....................... IN
Jersey Brand, Family, seek

4 dos................................. 8 90
St. Charles Brand, tall,

each, 4 dos.......................... 4 60
Peerless Brand, tall, each 4

dos. .................................  4 60
Jersey Brand, tall, each, 4

dos. .................................. 4M
St. Charles Brand. Hotel,

each 2 dos........................ 4 K
Peerless Brand, Hotel,

each, 2 dos..................... 4 M
Jersey Brand, Hotel, each 2

do*...................................... 4 K
St. Charles Brand, gallons,

each 14 dos. ................... 4 76
“Reindeer" Coffee and 

Milk, “large,” each 8 dos. 4 M 
“Reindeer" Coffee and.

Milk, “small," each 4
dot. ................................. 6 M

"Regal” Coffee and Milk,
each 2 dos....................... 4M

"Reindeer” Cocos and Milk, 
each 8 dos. ...................... 4M

WHITE SWAN SPICES AND 
CEREALS, LTD.

WHITE SWAN BLEND.
1- lb. decorated this, lb. ... 0 85
Mo-Ja, 14-lb. tins, lb......... 0 88
Mo-Ja, 1-lb. tins, lb........  ON
Mo-Ja. 2-lb. tins, lb........  0 M
Presentation (with tumblers) 26c 
per lb.

MINTO BROS. 
MELAGAMA BLEND.

Ground or bean— W.6.P. R.P.
1 and H............ OH OK
1 and «............ 6 82 0 40
1 and 14 ......... OK 6 M

Packed In 8ffs and 60-lb. ease. 
Terms—Net M days prepaid.

FLAVORING EXTRACTS. 
BHIRBIFF’fl. 
Quintessential.

1 os. (all flavors), doa. .... 1 W
2 os. (all flavors), dos....... 8 M
214 os. (all flavors), des.. 8 M 
4 os. (all flavors), dos.... 8 M
6 os. (all flavors), des......... 4 M
6 os. (all flavors), dos.... 0 M 
16 os. (all flavors), dos.... 18 H 
82 os. (all flavors), dos. ... 22 M

Discount on application.
CRESCENT MFG. CO. 

Mapelelns— Per dos.
2- os. bottles (retail at flfle) 4M 
4-os. bottles (retail at 80c) d M 
6-os. bottle (retail at

81 50) ..............................  ISM
16-ea. bottles (retell etJSl.M.M 
Gal. bottles (retail at 886) IS M
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Why Not 
Adopt Us 

NOW
and share in the many 
repeat orders we arc 
bringing Canadian 
Jobbers?

Write us or our Can
adian Representative 
in your city for prices 
and samples.

WE WILL GROW WITHOUT NURSING
CANADIAN REPRESENTATIVES:

Winnipeg—Kuttnn. Aidersou A Lounil, Ltd.
British Columbia—Hamblin A B re reton. Ltd. 
Edmonton, Alta.—Geo. J. Benjamin.
Regina—G. C. Wnrren.
London, Ont.—J. H.irley Brown.
St. John, N.B.—Walter W. Chase.
Toronto—Harry Horne Co.
Montreal—Geo. Hodge A Son, Ltd.
Saskatoon—M. A. Schaffner.

MADE ONLY BY

Geo. A. Bayle, St. Louis,U.S.A.
Established 1888—Originator of Horseradish Mustard. Pea

nut Butter, Horseradish Cream, Etc.

R. H. C.
Rideau Hall Coffee is most highly commended, 
it’s the coffee customers like. Being put up 
in sanitary tins it is easy to display and sell 
—all the deliciousness of the freshly roasted 
coffee bean is fully retained. Your customers 
will enjoy this quality coffee—there’s overflow 
value in every cup.

Your wholesaler will supply you.

GORMAN, ECKERT & CO., Ltd.
LONDON ONTARIO

Waat.ra Baillas Agent,
MASON a HICKEY WINNIPEG

GOOD NEWS FOR CANADA

McVITIE & PRICE, Limited
Biscuit Manufacturer.

EDINBURGH (Scotland) and LONDON (England)
have now a complete chain of Agents from the 
Atlantic seaboard to the Pacific Coast, who carry 
fresh stocks of their high-grade Biscuits.
Write to any of these Agents for samples and terms 
and you will receive prompt attention :
Nova Scotia.

Quebec and Ontario.

Manitoba and 
Saskatchewan. 
Alberta.

C. E. Cheat * Co., Halifax, 
N.S.

C. H. Cole, 501 Head Build
ings, Montreal.

C. H. Cole, 33 Front East, 
Toronto.

Richards & Brown, Ltd.,
James 8t., Winnipeg.

' -------- & Ho
Ltd., Calgary.

Campbell, Wilson & Horne,

Campbell, Wilson & Horne, 
Ltd., Lethbridge. 

Campbell, Wilson & Horne, 
Ltd., Edmonton.

British Columbia Kelly, Douglas & Co., Ltd.,
and Yukon. Vancouver.

Kelly, Douglas & Co., Ltd., 
Victoria.

Kelly, Douglas & Co., Ltd., 
New Westminster.

Kelly, Douglas & Co., Ltd., 
Prince Rupert.

GENERAL CANADIAN REPRESENTATIVE:

Mr. Sydney Owthwaite, 501 Read Bldgs., Montreal

t/////////////////////////////////////////////////////////////////////////////////////////////////Z// $

BOLOGNA
All meats are high-priced and 
must be so as long as present 
conditions prevail. There is 
one line, however, that has not 
advanced in price and furn
ishes a good food at a reason
able price. Bolognas are made 
out of good, fresh beef trim
mings and are very cheap in 
comparison with other foods. 
If you have not sold them, try 
them now.

MADE UNDER GOVERNMENT 
INSPECTION

F. W. Fearman Co., Ltd.
HAMILTON, ONT.
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z-Y ourSardinerequirements-x
Don’t overlook this item on your list—— 
the supply of these dainties is on 
the decrease and the demand on the 
increase.

Hra<3 OiCAl
BRAND

SARDINES
have enjoyed an especially large de
mand. Customers have learned to 
appreciate their superior quality and 
deliciousness. Our new pack com
mences in July, and you will be well 
advised to get your order in early to 
ensure a full supply.

Order now through your jobber. 

Canadian Agents:

John W. Bickle & Greening
(J. A. Henderson)

Hamilton, ... Canada
------- ---------------------------------------------------------------J

Local Department
Canadian Early Peaches, 
Plums, Apples, Late 
Cherries, Black Currants, 
Celery, Egg Plant, 
Tomatoes, etc., etc.

Foreign Goods
California Peaches, Plums, 
Pears, Grapes, Fine Mal
agas and Tokays arriving. 
1st New Jersey Sweet 
Potatoes in Hampers, 
Oranges, Lemons, Limes, 
Bananas.

LARGEST STOCKS BEST PRICES

WHITE & CO. TORONTO

BOAR'O HEAD UN)
COMPOUND.

N. K. FAIRBANK CO., LTD.
Tierce» ...................................0 13%
Tube, W lb»........................0 10%
Pall», 20 lb» ....................• :o%
Tin», 20 lb».......................0 10%
Caiea, * lb»., 20 to caie.. 0 11%
Caeee, B *>»., 12 to cam .. 0 11%
Can», 10 lbs., 6 to case .. 0 11

F. O. B. Montreal.

marmalade.
8HIRRIFF BRAND. 

■«HBBDDBD.* '
1 lb. glaw <2 dot. caae)$l #0 |1 80
2 tb glaaa (1 doa. case) 8 20 8 SO 
4 lb. tin (1 des. caae) . • BO B 26 
T lb. tin (% den. cm) ■ BO 8 26

"IMPERIAL SCOTCH.”
1 lb. gl»»i (1 don. ca»e)81 DO $1 66 
21b. glee» (1 don. caee) 2 80 2 TO 
4 lb. tin (1 don. cue) 4 80 4 06 
7 lb. tin (% den. cue) T TO T B0

MUSTARD.
COLMAN'8 OR KBBN'8.

SOAP AND WASHING 
POWDERS.

SNAP HAND CLEANER.
8 doien to box ................... 8 88
6 doien to box...................... T 20

SO dap*.

RICHARDS' PURE SOAP.
6-cue lots (delivered), $4.16 each 
with 20 bars of Quick Naphtha 
u « free premium.
Rlcbarda' Quick Naptha Soap.
GENUINE. Packed 100 bare to

caw.

PELS NAPTHA.
Price»—Ontario and Quebec;

Lees than 6 caaw............... $6 M
Fire cases or more ............. 4 66

STABCH.

THE CANADA STARCH CO.. 
LTD., BDWARSBUBO BRANDS 

and
BRANTFORD BRANDS.

Per doa. tins.
D. 8. F„ %-lb.............................. |1 40
D. 8. F., %-lb............................... 2 60
D. S. F., 1-lb...................................6 00
F. D.. %-lb.................................... 0 66
F. D., %-lb..................................... 1 46

Per Jar.
Durham, 4-lb. Jar ............. 0 76
Durham, 1-lb. Jar ............... 0 26
VERMICELLI AND MACARONI

C. H. CATBLLI CO.. LIMITED.
Hirondelle Brand.
Price* for Quebec.

1 lb.
pkya. Loom.

Vermicelli, Macaroni, Spa
ghetti, Macaroni (short 
cot), Animale, Stars, Al
phabets, Small Paste As
sorted, 80 lbs., caew___7 6%

Egg noodles, c*w 10 lbs., 
loou; caeee 60 pkge., %Ib. eech...............,.”t% 7

Marguerite Brand.
Same awortment a e 

above ..............................  «% «
Catelll Brand. 

Vermicelli, Macaroni, Spa
ghetti. 80 lba. (loow) .... 8%

SO lb. eues, 1 lb. pkga......... 6%
Terme, Net 80 days.

Oa tarie.
V ETOILE (STAR) BRAND.

Boxes. Cents
Laundry Starches—
40 lbs., Canada Laundry... .06% 
40 lba., Boxes Canada white

gloss, 1 lb. pkgs..................06%
48 lbs.. No. 1 white or bine,

4 lb. cartons ........................ 07%
48 lba., No. 1 white or bine,

3 lb. partons ....................... 07%
100 Ibsf kegs, No. 1 white .06% 
200 lbs., bills., No. 1 white .06% 
30 lbs., Edwardsburg silver 

gloss, 1 lb. chrome pkgs .07% 
48 lbe. silver gloss. In 6-lb.

tin canisters ........................ 06%
86 lbe., silver glow 6-lb.

draw lid boxes ................. .08%
100 lba., kegs, silver glow,

large cry at ala ......................07%
28 lba., Benson's Satin, 1-lb.

carton», chrome label ... .47% 
40 lbe., Benson’s Enamel 

(cold water), per caw .. S 64 
26 lba. Benton's Enamel 

(celd water), per caw .. 1 44 
Celluloid—boxw containing

46 cartons, per case ___3 60
Cellnary Starch.

40 lba. W. T. Benson A Co.'s
prepared corn ..................... 07%

40 lbs. Cuada pure corn 
starch ....................................06%

(124-lb. boxw %c higher ) 
Caeee Potate Fleer, 24-lb. 

boxw, per lb.........................14

BRANTFORD STABCH.
■ ivtfui r repaid.

» case
r ».:: St 
• ft. .. :«%

1 lb. pkg., 26 caew or more .67% 
1 lb. pkg., lew than 26 caw

lots...........................
6 lb. box, loow, per 
16 lb. hex, loow, per i„. ..
*1 lb., loose, long, per hex 1.48 
Terme net 86 days.

JELLY POWDERS.

J16LL-0.
Assorted caw, tee tale» 8 du 1 88 

Straight
Lem oa, centaine 2 doe. ... 1 88
Orange contains 2 du......... 1 80
Strawberry, contains 1 du 1 80 
Chocolate, contains 2,du . 1 60 
Cherry, contains 2 doe. .. 1 84 
Peach, contains I doa. ... 1 44 
Weight 8 lbe. to eaw, Freight 

rate, tad claw.

JELL-O ICE CREAM POWDER. 
Assorted caw, centaine t du 2 84 

Straight
Chocolate eootelni 1 du. 8 86 
Vaatlla contains S du .... 8 46 
Strawberry contains 2 du 2 80 
Lemon contains t du ... 1 44 
Unflsvored centaine • 4u. t 66 
Weight 11 lbe. to cue. Freight 

rate, led cleu

Ontario aid Quebec.
Laundry Starches—

Canada Laundry—
Boxes about 46 lb*.............44

Acme G lose Starch—
1-lb. cartons, boxu of 46

lbs............................................ .66%
First Quality White Laundry— 

•-lb. canisters, ce. of 46 lbe. 47
Barrels, 106 lbe.......................44%
Keg», Ï64 Ibe.............................66%

Lily White Glow- 
1-lb. fancy cartons, caew 14

lbe............................................47%
8 In raw..............................47%

6-lb. toy trunks, leek eed 
key. 6-lb. toy drum, with 
drumsticks, 8 la eaw .. 46 

Kegs, extra large crystals,
lto lbe............. •................... .67

Canadien Electric Starch- 
Boxes containing 40 fancy 

pkgs., per caw ................ 8 40
Celleloid Starch—

Boxw containing 46 cartons,
per caw.............................. 6 64
Culinary Starches—
Challenge Prepared Cora

l-lb. phte., boxw of 40 lbe. .64 
Brantford Prepared Corn—

1-lb. pkto., boxw of 40 lbe. .47% 
“Crystal Malw" Corn Starch— 

1-lb. pkta., boxw of 40 lba. 47% 
(40-lb. bexw^&e higher thaa

54



CANADIAN GROCER

Do You Want 
More Money?

OF course you do and are willing to make use of 
your spare hours in a way that will net you the 
biggest returns. Many others like yourself 

have had the same desire to turn their spare time 
into money and profitable experience. They are now 
making from $5 to $20 a week, according to the 
time given.

IF YOU ARE NOT AFRAID OF WORK you can 
make $5 a week, giving 3 hours a week to taking 
subscriptions to

MACLEAN’S
MAGAZINE

We supply you with all you need to take sub
scriptions except the determination. We allow a 
definite, liberal commission on both new and renewal 
subscriptions.

THE coming months are the most pleasant in the 
year for the work. If you write at once we can 
appoint you as our local representative.

MACLEAN PUBLISHING CO., Ltd.
143-149 University Avenue, TORONTO

mi iiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii

look back over the 
1 j year’s expenditures 

and to be able to say 
with truth that every pur
chase was made with wis- 
d o m, forethought and 
economy—
Isn’t that something to be 
proud of—something to find 
satisfaction int
The numerous ideas and in
formation you’ll find in the 
advertising columns of 
this paper will give you a 
sound basis on which to de
cide satisfactory purchases.
Look over the advertising 
columns now — while you 

think of it.

1111

INCREASE YOUR TRADE
BY

Modern Show Card Letter
ing, Designing, Etc.

MODEHIV 
»HOW MUD
imimiVG
Dt lie

00, 
— VÏRTISING 
**'"«*«
' LAV SICNS

SIXTH EDITION—NOW READY
WITH THIRTY-TWO ADDITIONAL PAGES 

TO THAT OF FORMER EDITIONS

A practical treatise on Up-to-Date Pen and Brush 
Lettering, giving instruction representing many 
styles of lettering, position, movement, shading, 
spacing, designing and arrangement, with illustra
tions of large and small letters of each alphabet, 
together with a full analysis and diagram for mak
ing neat and prominent figures off-hand for price 
tickets, etc. Over 400 illustrations of finished show 
cards and price tickets are given in

Marking Pen Lettering 
Soennecken Pen Lettering 
Automatic Pen Lettering and 
Up-to-Date Brush Lettering

outside of fifty-one page alphabet plates and letter
ing exercises of a large variety of standard show 
card alphabets with practical instruction, together 
with show card designs, showing how to produce neat 
and fancy border and scroll outlines, tinted back
grounds, etc.

This book is far beyond anything ever published 
in this line. It contains solid, practical, common- 
sense instruction—a book that is free from absurd 
theories and mystifying kinks, and contains 2,000 
advertising phrases for Card Signs, Posters, etc.

All orders payable in advance. If you do not find 
this book worth the price return it inside of five days 
and get your money back.

The price of the Book ie |1.00 
delivered to your address postpaid

Page size of book 6x9 in., 144 pages

The MacLean Publishing Co., Ltd.
BOOK DEPARTMENT

143-153 University Ave. Toronto
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CANADIAN CROCK!

The select of the 
fishermen’s catch
The sweet, freshly caught fish 
are scientifically prepared and 
packed by the Connor process. 
All the fresh ocean flavor is 
fully retained. The delicious
ness of Brunswick Brand Sea 
foods are enjoyed by the masses 
throughout the Dominion.

<■>5

For quick selling nnd 
customer satisfaction 
there k nothing that 
surpasses these Bruns^ 
wick lines:
Vi Oil Sardines,
% Mustard Sardines, 
Kippered Herring, 
Herring in Tomato 

Sauce,
Finnan Haddies 
(oval and round tins) 
Clams,
Scallops.

Better fill in your stock 
now and get your share 
of the profitable sum
mer fish sales.

Connors Bros.
Limited

Black's Harbor - N.B.

OCEAN MILLS. MONTREAL.
Chinese starch, 18 01. pack., 4 

do*. per case, |4 ; Ocean Corn 
Starch, 18 os. pack., 4 dos. per 
vase, $3.80; King Corn Starch. 18 
ns. pack.. 4 dos. per case, $3.12; 
Ocean Blanc Mange, all flaTors, 
8 os. pack., 4 dos. per case; $4; 
Ocean Borax. 8 os. pack., 4 dos. 
per case. $1.80: Ocean Baking 
Sods, 8-ox. package. 120 pack
ages, per case, $3; Ocean Bakin* 
Roda, 16 oa. pack., 80 pack, per 
case. $8; Ocean Baking Powder.
1 lb. pack.. 3 dos. per case, $8.76; 
ocean Baking Powder, 8 os. pack., 
5 dos. per case, $6.60; Ocean Bak
ing Powder, 4 os. pack., 4 dos. 
per case, $S; Ocean Baking 
Powder, $ oa. pack., 4 dos. per 
case, $1.60; Ocean Baking Pow
der, 6 lbs. tin, 10 tins per case. 
$7.60; Chinese Washing Powder, 
8 os., 120 pack, per case, $4.26; 
retail at 6c per dos., 48c; Ocean 
Extracts, all flavors. 2 ox.. 6 dos. 
per case, $6; Ocean Mustard 
(French Mustard, quart sise). 2 
dos. per case, $4 80; Ocean Mus
tard (French Mustard), pint sise.
2 dos. per case. $4; 0<-ean Liquid 
Blue, pint bottles. 2 dos. per 
case, $1.80; Petrolatum. 2 ns Jars. 
12 dos. per case, $8.40: Petrola
tum, 6 os. jars. 8 dos. per case, 
*8 40; Ocean Cough Rjrnp. 8 os. 
bottle, 3 dos. per case, $7.20.

MOUPe—CONCENTRATED

CHATEAU BRAND.
Vegetable, Mutton Broth. Mul

ligatawny. Chicken, Ox Tall, Pea, 
K'-ntch Broth, Julienne, Mock 
Turtle, Vermicelli. Consomme. 
Tomato.

No. l’e, 96c per dosen. 
Individuals, 48c per dosen. 

Packed 4 dosen In a rase.

COW BRAND BAKINO SODA

In boxes only.
Packed as follows :

8c packages (96) .................. $3 20
1 lb. packages (80) ............. 3 20
V4 lb. packages (120)........... 3 40
H !b « } Packages, Mixed. 3.30 

8YRDP.

THE CANADA STARCH CO.. 
LTD., CROWN BRAND CORN 

SYRUP.

2-lh. Una, 2 dox. In case.... 2 68
5-ib. tin*. 1 des. In case__  3 00
10-lb. tin*, *4 do*. In case.. 2 DO 
20-lb. tins. V» dox. In vase. 2 SR
Barrels, 700 lbs .................. 394
Half barrels. 380 lb*........... 4
Quarter barrels. 175 lbs.... 414
Palls, 3814 lbs...................... 1 05
Palis. 20 lbs. each ..............  I 40
LILT WHITE CORN 8TRUP.

2-lb. tins, 2 dox. In case.... 300 
5-lb. tins. 1 dox. In vase... 3 35 
10-lb. tin*, 14-do*, in case.. 3 25 
20-lb. tins, 14 dux. In ease.. 3 20
(8, 10 and 20-lb tins bare win; 

handle*.)
BEAVER BRAND CORN AND 

MAPLE 8YRUP.
Quart tins (wine measure), 
t des. In case, per case . 4 70

HOUMIS.

THE DOMINION MOLAMBS 
COUPANT, LTD.

Gingerbread Brand.
2a, Tina, 2 dos. to esse.

Quebec, per case ...............$1 36
Ontario, per esee............... 1 80
Manitoba, per ease ...............1 30
Beekatrhewsn, per case ... f 00
Alberta, per case.................. t *
British Columbia, per earn. 9 40

DOMOLCO BRAND.
2e, Tint, 3 dos. to case.

Quebec and Ontario, per case 3 96
Manitoba, per case............... 9 40
Saskatchewan, per case ... 8 85
Alberta, per case ................8 76
British Columbia, per case. $ 65

SAUCEE.

PATERSON'S WORCESTER 
SAUCE.

ti-plnt bottles 3 and 6 dos.
vines, dos.............................0 90

Plat bottles, 3 dos., cases, 
dos.......................................... 1 75

H. P.
II. 1*. Sauce— Per dos

Cases of 3 dosen ..............1 VO
II. P. Pickles—

Caere of 2 dos. pints ... 3 25 
Cases of 3 dos. H-pluts. 2 20

STOVE POLISH.

JAMES DOME BLACK LEAD.
2a siae, gross ....................... 3 60
0* else, gross ........................ 2 40

NUGGET POLISHES.
Polish, Black and Tan 0 35 
Metal Outfits, Black and Tan 3 65 
Card Outfits, Black end Ten 8 23 
Creams and White Cleanser 1 15

TOBACCO.
IMPERIAL TOBACCO COM

PANY.
(Empire Branch)

B1*<* Watch, 6s 14 batte,
0 1 he» boxes 6 lbs.............o 46

«. tirade, l* lbe„
14 cads., 6 lbs...................... o JJ

Uub«. 10s, 14 bolts, 13 lbs.,
14 cade., Olbs.............. . n 39

Currency, 6e, 14 butte, 9 lbs.,
boxes 0 I be......................... 9 39
L*!•**. 10». 14 cede,
„ 12 •h»-, boxes 8 lbs........... 0 36
8 if 1Sst ft butte,“ lbs., boxes 6 lbs. .... e 38 
Old Fox, lOe, 14 butts, 12

lbs., boxes 0 lbs.....................0 40
Pay Roll, thick, 7!4e, M 

butta, 10 lbs., boxes 614
^ Ibe. ....................................... .... 6#
rY ■»■•. «bln, 714a, 14 butts.

10 I be., boxes 6 I be........... 0 Ml
Par Roll, 714e. 14 cada. 12 

•be.. 14 cads, boxes 614lbe........................................ Q gg
Shamrock baru, 6 2-3e 14

butte, 12 lbe., boxes 6 lbs. 0 80 
Empire, 8e, cada 16 lbe., 14

cede, boxes 6 lbe........... .. 0 44
Empire, 12», cede 15 Ilia.,

14 cade, boxes 6 lbs............. 0 44
Ivy, 7a, butts, 17 lbe., 14

butte, 814 lbs.............. JT 0 50
Great West, Sa ........................ 50
livg il. 0*..................................... 0 70
Starlight, 7a. 14 hutte, 814 

"•».......................... ................0 90

THE 8 A LADA TEA CO. 
East of Winnipeg.

Whole
sale. R*pi

Brown Label, la and Un 35 .40 
Green Label, 1* and U,n .37 43
Bine Libel. 1*. 14», 14»,

and 14a ........................\ .40 .50
Red Label, 1* and 14a... .48 80
Gold Label, 14a ................. 54 ,7(
Red-Gold Label, 14a .........65 .80

LUDELLA.
In 30, 88 and 80-lb. cases. 
Black, Green or Mlsed.

Blue Label 14»...................
Blue Label. U ..................
Orange Label, la..............
Orange Label, 14s............
Brown Label Is end 14s
Brown Label, Hs............
Green Label Is sud 14* .. 
Red Label. He ....77...

• 81
030 
9 39 
9 94on
099 
• * • 89
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UPTON'S
KETCHUP
is steadily making friends for 
itself.

A friend made is always re
tained—because it is absolutely 
the best value on the market.

Write us for prices or ask 
your jobber.

THET. UPTON CO.
Limited

Factory at Hamilton,
Sales Dept, at St. Catharines.

No Increase in Prices
Does this not suggest something to you 
in these days when prices on so many 
staple lines are advancing? Your 
sales should increase daily, especially 
if you handle THE BEST QUALITY.

Everything in Fruit

HUGH WALKER & SON
Established 1861

GUELPH and NORTH BAY

[AOTTS

is the ideal chocolate for 
cooking and drinking pur
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best— MOTTS.

Retail» it 10 Casta per Cake. 

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -\

JOHN P. MOTT * CO.
mamt meant

HALIFAX, NOVA SCOTIA
V_ _ _ _ _ _ _ _ _ !_ _ _ _ _ _ _ _ _ _ _ _ _ y

Hot Weather Special
on

Brooms
only while they last.

4 String, No. 100, $3.00 line at $2.40 
4 “ “ 200, $3.20 “ $2.60 
4 “ “ 300, $3.60 “ $3.00

Regular goods.

Walter Woods & Co. 
Hamilton
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Rowat’s
Mixed Pickles
Have earned for themselves 
a reputation second to none 
for purity, tenderness and 
appetizing deliciousness.

Only fresh vegetables of the 
finest quality are used, and 
the pickling process is ideal.

Dealers of quality goods 
handle and SELL Rowat’s. 
Why not youf It will pay 
you to get in touch with the 
nearest distributor.

Rowat 68l Co.
Glasgow, - Scotland

CANADIAN DISTRIBUTORS
Snowdon & Bbbltt, 326 Corletlne Building, Montrent, Que
bec. Ontario. Manitoba, and the North-west; F. K. Warren. 
Halifax, NjS.; J. A. Tilton, St. John, N.B.; C. E. Jarvis & 
Co., Vancouver, B.C.

ORANGE MARMALADE.
BANNER BRAND.

Shipping 
Price Weight 

Dos. Lbi.
12-oa. Olaae Jars, 2

do*, to case ........ <1.00 83
Special Tumbler, 2

do*, to case ......... 0.06 SO>4
2-lb. Gold Lacquered 

Tine, 2 do*, to case 2.10 48
Pall. Lb*.

5-lb. Gold Lacquered 
Tins, 8 tine to cane 0.4214 41 

7-lb. Gold Lacquered 
Tine, 8 tins to case 0.6014 60 

Freight prepaid up to 28c per 
100 lbs. on five case lota and 
over.

MKLAOAMA AND MINTO TEA. 
MINTO BROS., LIMITED.

46 Front Bt. Beat.
We pack in 00 and 100-lb. cases. 

All delivered price*.

Wholesale Retell
Green Label, li, tt
Blue ^fcabel, la, ft 

or 14 ....................
.80 .40
.86 .60

Yellow Label, la. 14 
or U .................... .40 .60

Purple Label, 14 
only ...................... .66 .80

Gold Label, 14 only .70 1.00
JELLY POWDERS. 

WHITE SWAN 6PICB AND 
CEREALS, LTD.

White Swan, 16 flavor*, 1 
do*. In handsome counter
carton, per do*.................I 0.80

Llet Price.
“SbtrrllTe" (all flavors),

per do*................................. 0 80
Discounts on application.

YEAST.
White 6wan Yeaat Cake*, 

per case 8 do*. 6c pkgs.. 1 16

Diamond Cleanser
Has no equal ns a cleaner.
Perfectly odorless.
Harmless to bands.

COSTS $3.00 peSase
four do*, cans to case

SELLS at 3 for 25c
or 16c a can

giving the grocer a good profit. Five 
case lot* cost <2.86 a case.
Handled by all Jobbers.

Manufactured by
Stephens, Welch & Co.
7 Oealngton Av„ Toronto

Sanitary Cans
“The Can of Quality”

Baked Beans, 
Soups,

Meats and Milk.

Sanitary Can Company
LIMITED

NIAGARA FALLS. ONTARIO
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LAW
No one can afford to be 
ignorant of the laws govern
ing business.
Few, however, have the time to read 
the many and complicated volumes of 
the country’s laws and statutes, and 
for the benefit of the hustling business 
men a concise and understandable book 
has been prepared. It gives all the 
necessary laws and information re
garding merchandising, the renting of 
a store or house, mortgages, buying 
property, collecting debts, etc. This 
book, the

Digest of Canadian 
Mercantile Laws

is a ready reference, a valuable guide 
in daily business, and is saving many 
dollars.

Dtoot of Canadian 
Mercantile Laws

No work published in Canada 
equals it for business men

A veritable consulting library on tbla one 
line »o universally needed.
Based on Dominion and Provincial Statutes 
and Court Decisions.
Indorsed by barristers, aberlffa, magis
trates and conveyancera.
Recommended by the Ontario Institute of 
Chartered Accountants.
JJsed by more accountants, bankers and 
business firms than any other work on 
the subject. Forwarded direct, poet free, 
on receipt of price.
Keep the book ten days, and If It Is not 
satisfactory, return It ahd get your money 
back. If remitting by cheque, make some 
payable at per, Toronto.

Eastern Edition - Price, $2.00 

Special Western Edition, $2.50
To meet the needs of subscribers In New 
Ontario and the Western Provinces, where 
land la under The Land Titles System of 
Registration, an Appendix of 16 pages, 
containing a synopsis of the Lend Titles 
Acte, has been added to oar regular edi
tion. thus constituting a special “Western 
Edition.” Price $2.00.

The MacLean Publishing Co.
Limited

Montreal Toronto Winnipeg Vancouver 
BOOK DEPARTMENT 

1*3-183 University Ave., Tarante. Ont.

Women
discovered
that (when used 
according to direc
tions)
Fels-Naptha soap 
was really a con
venient,new work- 
saver for the 
modern kitchen. 
And that begin
ning of its popu
larity has ever 
beenstrictlymain- 
tained, by quality 
—always uniform 
quality.

THE “WANT AD.”
..Tb* “want ad.” has grown from a 
little used force In business life Into 
one of the great necessities of the present day.

Business men nowadays turn to 
the ‘want ad.” as a matter of course 
for a hundred small services.

The “want ad." gets work for 
workers and workers for work.

It gets clerks for employers and 
finds employers for clerks. It brings 
together buyer and seller, aqd enables 
them to do business though they may 
be thousands of miles spart.

The “want ad.” is the great force 
In the small affairs and Incidents of daily life.

“Aurora”
The Valencia 
Oranges that cost 
no more than other 
high-grade brands 
but are

Better.

Ask your jobber 

J. J. McCabe
AGENT

TORONTO, ONT.

Early
Vegetables
Tomtoes, Celery, 
Lettuce, Radishes, 

Etc.
Fresh shipments ar

riving daily. Our prices 
are exceptional—let us 
quote. Prompt shipment 
assured.
Write, phone or wire.

LEMON BROS.
Owen Sound, Ontario
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Write us for Now Price Liet of

WINDSOR SALT
TORONTO SALT WORKS

TORONTO. OUT. GKO. J. CLIFF. Maw

Yon Want This
Taylor*» Prepared Muatard

IN JARS
Over 100 years of success. A great deal 
different and a great deal better. 
Royalty has need It

Agents Wanted
H. P. Taytor, 14 Place Royale, Montreal

COMTE’S
Satisfaction and pro II ta with erery sale. 

We want more agente. Write

Augustin Comte & Co.,
Limited, P. O. Box 1*3, MONTREAL

COFFEES

SUCHARD’S COCOA
The Highest Quality

Moat Raaaenahly Priced 
"Quality" Cocoa.

On Bale Anywhere.
FRANK L. BENEDICT A CO.

Agents Montreal

WRITE TO
10 Garfield Chambers, Belfast, Ireland, 

far Samrle Cory of the
Irish Grocer, Drug, Provision 
and General Trades’ Journal

Jf Tea are latereeted la Irish trade.

GRATTAN & CO..
BSTD. IMS

LIMITED

The Original Makers ef
BELFAST GINGER ALE

Aseete in Western
EMERSON. BAMFORD CO.

«41 Cambia Street VANCOUVER. B.C.

COMBINE BARRAL
Preparation tor |A Terr simple _________
from ons lsytse mssaa to s»
losing say of their nullities.
REFERENCE AND CIRCULAR PRIE.
OcUrlsr Rollssd, P.0. Bog 2363, Mest/esl

HOLLAND RUSK
The many way* In which It can be served make It a quick seller 
—a fast repeater. Keep It where your cuitomeri can aee It, and 
watch the sales groyr.

HOLLAND RUSK COMPANY
HOLLAND, MICH.

TWO CENTS PER WORD
You can talk across the continent for two cents per word 

with a WANT AD. in this paper

iSK*- .

53 Higfcut Avails la Eirapa aai Aearki

WALTER BAKER & CO.’S
20th Century Retelling DEMANDS the

ALLISON lZ?s
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Abso
lutely Pure — free from 
coloring matter, chemical 
eolvente, or adulterants 
of any kind, and are 
therefore In hill conform
ity to the requirement» 

of all Pure Pood Laws.

Wilier Biker & Cl. IMtd
Established 17M

Miitresl, Cas. Derslwtar, Mata.

You can't get 
away from 
credit business 
without driving 
away trade. And 
If you don't use 
Allison Coupon 
Books you are 
bound to lose 
some money on 
credit accounts. 
Allison Coupon 
Books make 
credit business 
"good as gold."

HERE’S HOW 
THEY WORK:

When a man wants credit give him an 
Allison Coupon Book, and have him 
sign form at the front, which becomes 
then bis promissory note to you. As 
he buys you tear out coupons, and 
when his book la exhausted you can 
collect your note or extend his credit 
for another book, as you deem wise. 
No passbooks, no charging, no time 
wasted, no errors, no disputes

Far Bade Everywhere by Jobbers.
ALLISON COUPON COMPANY

ladlauapella, Indiana, U.S.A.

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a WANT AD. in this paper

60



CANADIAN GROCER

This Page Is The Clearing House for Grocers’ Wants
WHAT HAVE YOU TO SELL?

This page will find a market for that Coffee Mill you are not using 
quicker than any other medium, BECAUSE it goes into the hands 
and is read from cover to cover by practically every progressive 
Grocer between the Atlantic and the Pacific.

Try it nut.

Talk across Canada for two cents a word
eussiFiEDiovEimsme

Advertisements under this heading, 2c per 
word for IIret Insertion, le for encli subse
quent Insertion. . . , MContractions count as one word, but five 
Usures (es «1,000) ere allowed as one word.

Cash remittances to cover cost must accom
pany all edvertlnemente. In no esse esn tbla 
rule be overlooked. Advertisements received 
without remittance cannot be acknowledged 

Where replies come to our care to be for
warded, live cents must be added to cost to 
cover postage, etc.

COLLECTIONS

COLLECTIONS.—ACCOUNTS AND CLAIMS 
of every nature collected everywhere. Send 
for free booklet C and forms. Commercial 
Collection Co., 77 Victoria St„ Toronto, Ont.

MISCELLANEOUS
BUCKWHEAT FLOUR OUARAXTEEl)
pure and unsurpassed by any mill In the 
province. T. H. Squire, Queensboro, Ont., 
solicits your orders.
I (IPTLAND - CHATTERSON SYSTEMS - 
Short, simple. Adequate to all classes of busi
ness. The Copelend-Chattereon Co., Limited, 
Toronto and Ottawa.
ADDING TYPE WRITERS WRITE. ADD OR 
subtract In nns operation. Elllott-Flsbsr, Ltd- 
Room 184, Stair Building. Toronto.
GOOD STENOGRAPHERS ARE WHAT 
avery employer wants. The place to get gnml 
stenographers Is at tbs Remington Employ- 
ment Department. No charge for the service. 
Remington Typewriter Co., Ltd., 144 Bay St.. 
Toronto.
FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies evsrywhere In Canada.

THE NATIONAL CASH REGISTER COM- 
psny guarantee to sell a better register for 
lees money than any other bouse on earth. 
We can prove It. Make us. The National 
Cash Register Co., 286 Yonge SL, Toronto. 
Arthur, Ont._____________________________
WAREHOUSE AND FACTORY HEATING 
systems. Teylor-Forbee Company, Limited. 
Supplied by the trade throughout Canada.

<tf)
ACCURATE COST-KEEPING IS EASY IF 
you bave a Dey Cost Keeper. It automatically 
records actual time spent on each operation 
down to a decimal fraction of an hour. Sev
eral operations of lobe can be recorded on one 
card. For email firms we recommend this as 
as excellent combination — employees’ time 
register and coat keeper. Whether you em
ploy a few or hundreds of banda, we ran 
supply you with a machine salted to your 
requirements. Write for catalogne. Interna 
tlnual Time Recording Company of Canada. 
Limited. Office and factory, $• Alice Street, 
Toronto.

WANTED
WANTED — 240 AND 1200 PLATFORM 
scales, cheese cutter, colf-e mill, oval front 
six-feet allow case for candles. Box 56. Cana
dian Grocer, Toronto.
WANTED—MANAGER OF STORE. MAR- 
rled nmn lietween twenty-live and forty, thor
oughly experienced In the grocery trade, of
Sood address, and competent to handle all 
apartments. Salary and share of profits to 

the right man. State fully experience, re
ferences and salary expected. Box 68. Cana
dian Grocer. Toronto. (4-0-14)
WANTED—A RELIABLE, AMBITIOUS MAN 
In every town, to look after the circulation of 
magasines. Work very remunerative. MaeLesn 
Publishing Company, 148-181 University Are.. 
Toronto. Ont. t.f.
ENERGETIC SALESMAN, AGE ABOUT 40. 
wanted. Mnst have grocery connection be
tween Montreal and Quebec, White Swan 
Spices A Cereals, Pearl St., Toronto, Ont, tf
WANTED—WHAT ARB YOU WANTING! A 
clerk, a business, a salesman, a partner! An 
outlay at the rate of two cents a word will 
make your wants known throughout the Do
minion to lust the men who can satisfy you. 
See our rates above and send along your ad. 
to-day.

FOR SALE
FOR SALE—ONE COFFEE MILL. MEAT 
sllcer. Stlmpson computing scale, cheeee col
ter, all In first-class condition. A snap. Apply 
Box .88». North Battleford. Saak.
GENERAL STORE AND MEAT MARKET— 
phone central, In connection. On Calgary and 
McLeod branch C.P.R. Stock $5,500.00, turn
over $1.500.00 per month. Living room* above 
store. Reply to Box 57, Canadian Grocer 
Toronto.
FOR SALE—AN ADVERTISEMENT UNDER 
this heading would be seen by practically 
every progressive grocer tn the Dominion. This 
means that It will be read by the very man 
who la In need of such a coffee mill, cash 
register, cheese cutter, showcase, etc., thkt mar 
be standing Idle In your store, and which 
could he turned Into money by an outlay of 
lust two cents a word. See our rates above 
and send your ad. along to-day.

BUSINESS CHANCES
OPENING FOR GENERAL STORE AT 
Hubert, R.C.. new tnwn cm main line Grand 
Trunk Pacific transcontinental railroad. 
Hubert la the trade center of the fertile 
Ilulkley Valley, als" supply point for great 
mining district Train service bas started, 
station and aide tracts built, poet office 
established, and Government bridge over 
Bnlkley River, eonnrcting highways, com
pleted. Trade la walling for right man lo 
establish general store’ For detailed In
formation writ* R L. Gale. Deputy Mining 
Recorder. Hubert, B.C.
FOR 8Ai.B—ONE OF BEST RETAIL 0RO-
cery businesses in West. Turnover $160,000.0» 
per year. Stock $8,500.00, and all freah. Fix
tures and working atnek $3,500.00. Turn stock 
every two week». $5.000 caih will handle. 
Addrees replies to O. B. M., Box 1078, Calr-fr.

(814)

Want Ads.

If you want a buyer 

for your business, 

or have a situation 

to fill or want a 

situation, send us a 

Condensed Adver

tisement. There is 

someone who is 

looking for a pro

position such as 

yours. For two 

cents a word you can 

speak across t h e 

continent with a 

condensed adver

tisement in “Cana

dian Grocer.”

Try it out.

<n
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Ask the Merchants Who Have Installed the
Barr Account Register System 
What it Has Saved Them in Time 
and Labor—How It Has En
couraged Collections and In
creased Net Profits.
HERE IS THE UNIVERSAL VERDICT FOR 
THE BARR ACCOUNT REGISTER SYSTEM:
It increases collections—it increases the number of satisfied customers 
—it increases hours of leisure—it increases store efficiency—It 
increases net profits.
It eliminates had accounts—it eliminates night work—it eliminates 
worry through errors in bookkeeping—and reduces losses to a 
minimum.
The Barr Account Register System provides a complete statement to 
date to every customer with every purchase. Counter Cebln.t Style Clow!

SPECIAL NOTICE
The Barr Register Is a bona-fide Canadian inven 
tion, fully protected by valid patents. There is 
not and never have been any legal proceedings 
against such patents, notwithstanding competitors 
talk to the contrary. We make this announcement 
as we understand some merchants have been im
posed upon and have been induced to buy other 
Registers through such talk.

BARR REGISTERS. LIMITED.

WRITE TO-DAY FOR ALL PARTICULARS AND 
ASK FOR DEMONSTRATION

BARR REGISTERS, LIMITED
TRENTON, ONTARIO

Great Britain : Heed Offices, Deere House, No. 1 Arundel Street, 
Strand, London, W.C. Factory, Birmingham, England.

THE FRONTENAC BREWERIES, the finest, largest and best equipped in Canada

1 111 n mil

Depth, IM «HtLength, «6 feet
Cs parity Barrels a year.

Frontenac Beer is Selling
Have you a stock? The new ^-doz, or full dozen cardboard package enables cus
tomer to carry it home under the arm. An idea appreciated both by latter and retailer.
Canada’s Largest Brewery wants to do business with you.

THE FRONTENAC BREWERIES LIMITED, MONTREAL
62
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All Winter Varieties of

Ontario Apples
Car lots shipped to all 
parts of the Dominion

Right from Ontario’s rich 
apple belt—best railway 
facilities—ready access to 
refrigerator cars.

tji | Enquire to-day re
prprC l prices, etc. Ask 

O ° * for quotations on 
all grades of fresh and storage eggs.

The H. M. Hambidge Co.
Wholesale Apple and Egg Merchants

Aylmer, Ontario
Note.—Arrangements made for enclosures of pears, produce, 

canned goods, etc., when desired.

Do You Want More 
Money ?

OF course you do and are willing to make use of 
your spare hours in a way that will net you the 
biggest returns. Many others like yourself 

have had the same desire to turn their spare time 
into money and profitable experience. They are now 
making from $6 to $20 a week, according to the 
time given.

IF YOU ARE NOT AFRAID OF WORK you can 
make $5 a week, giving 3 hours’ a week to taking 
subscriptions to

MacLean’s Magazine
We supply you with all you need to take sub

scriptions except the determination. We allow a 
definite, liberal commission on both new and renewal 
subscriptions.

THE coming months are the most pleasant in the 
year for the work. If you write at once we can 
appoint you as our local representative.

MACLEAN PUBLISHING CO., LTD.
143-149 UNIVERSITY AVENUE, TORONTO

03
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There is no better reason why you 
should sell
CHASE & SANBORN S

High-Grade Coffees
than that it will be profitable to you 
—from every viewpoint.
Chase & Sanborn, - Montreal

HIGH-GRADE COFFEES

Did you ever stop to consider the value of brands on the goods you sell?
Suppose that tomorrow morning you should find all the brands in your 

store changed—not a familiar color, not a familiar picture, not a familiar 
phrase. You would consider yourself almost ruined; you would know that 
no amount of talking would sell these strange looking goods.

Why? Because the public has been educated to recognize the goods by 
the brand.

The public has learned, and thoroughly believes, that the picture of the 
well-known Quaker is a certain guarantee that the product is pure, clean and 
wholesome—the best possible.

This is the advantage that the Quaker brand would mean to you on a 
sack of flour. Why not use it in your business?

Total Flour Capacity 
5,000 Barrelc Per Day

SoU Ih« World Ooor

pie Quaker 0*» Omperçy
MM)

Mmdo by Ibo Manafacturon of

Quaker Oat», Puffed Wheat, 
Puffed Rice, Etc.

Peterborough, Ont, and Saskatoon, Sasic.

3 L
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TXKE’$>t°
**the tohacco that s just a little 
milder than ‘ ‘ Tuchett s JVlyrtle Cut

Every tobacco user in your vicinity knows “Myrtle 
Cut T. it R." and appreciates its delightful flavor. It 
has the largest sale in Canada, but has a close second 
in Tuckett's “Orinoco," which is no better, but just a 
little milder.
Stock up to-day with the favorite smoking tobaccos.
Put up in tins and packages. Recommend them to 
your best trade.

TUCKKTT LIMIT E D
Hamilton, Ontario

Finest
Quality

yÿhlttemores Shoe Polishes
The Oldest and Largest Manufacturer of Shoe Dressrngs in the World

Largest
Variety

fpTÏpfc
61LT£5

EDGE
dressing

IrTod^»-1"5'

SOFTENS
preserves
LEATHER
-RESTORES , 
COLOR !
lustre

“GILT EDGE9
The only black dressing 

for ladies’ and children’s 
«hoes that positively con
tain* OIL. Softens and 
preserves. Impart* a beauti- 
l.d black lustre. LARGEST 
QUANTITY. FINEST 
QUALITY. I ta use saves 
lime, labor and brushes, as 
it Shines without brushing. 
Sponge in every bottle, so 

Always Ready for Use.
Also for genta* kid 

kangaroo, etc.
' 25c size.

“ROYAL GLOSS"
For Ladle** and 

Children*» Black Shoe*
Restores the color 

and lustre to nil faded 
or worn black shoes 
softens and preserves 
the leather Apply with 
•ponge attached t o 
cork.
Always Ready for Use.

Shine* Without 
Brushing.

!!==== 10e al*e.

A TRIAL
WILL CONVINCE YOU

If you will only place 
a trial order at once 
with your j o h b e r ’ s 
salesman and then make 
a counter or showcase 
display of these shoe 
polishes, you will at 
once lie convinced that 
it is the easiest thing in 
the world to make sales.

The name Whittemore 
stands for mere than 
shoe polish; it stands 
for quality first and 
then quantity.

“ Elite Black 
Combination ”
The ONLY polish 

endorsed by the manu
facturers i f Box Calf 
leathers.

Contains oil a n d 
positively n o u r is lies 
and preserves leather 
and makes it w ear 
longer. Blacks a n d 
polishes. Cover remov
er attached to each 
b x

to* and *JT)c sizes.

“Oil Paste”
For ALL kind* of 

Black Shoe*.

Blacks, Polishes 
and Preserves. Con
tains. no add to 
injure the leather. 
Will polish Wd or 
Oily shoes. Boxes 
open with a key 
(see cut). Als » Tan 
oil Paste.

10e size.
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Domolco Molasses is more whole
some than clover honey

It finds favor in the household—on the table 
and for cooking—ten times to the one of honey. 
Domolco Molasses is made from the finest 
quality Barbadoes sugarcane and is put through
our own special process, which makes it as pure as pure refined clover 
honey and much more wholesome.
Our extensive advertising has placed Domolco in thousands of Cana
dian homes and built up a steady, increasing demand.

Why not take advantage of the popularity of Domolco and increase your revenue Î 

Writ ■ lo-dav for prices.

Distributors for Manitoba and Saskatchewan 
Messrs. The W. H. Escott & Co. Limited, Winnipeg

The Dominion Molasses Co., Limited
Nova Scotia

The ividely adver
tised molasses

Pure in quality 
delirious in flavor


