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CIRCULATES EVERYWHERE IN CANADA
. Alee in Greet Britain, United States, West Indies, South Africa and Australia.

A Weekly Newspaper Devoted to the Grocery, Fruit, Provision, 
Canned Goods and Foodstuffs Trades of Canada.
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Raised On It.

There Is no better time than during the hot weather 
to Interest lyour customers In the use of

Robinson’s Patent Barley
Let us help you In this work.

Send us a list of your family customers 
and we will send them samples of 
Robinson’s Patent Barley. We will tell 
them all about its uses and value— 
That means money for you.

Frank flagor & Co., 403 St. Paul Street, Montreal, Agent, ter the Dominion

1

INDISPENSABLE
TO EVERY HOUSEKEEPER IS

■■■starch
Consequently every grocer should sell such lines as are bound to satisfy

the users—The 2 lines that do this are

Benson’s “ Prepared ” Corn for cooking Purposes 
Edwardsburg “Silver Gloss ” Starch for the Laundry,

EV|RV JOBBER STOCKS THEM

EDWARDSBURG STARCH CO.. Limited
EST ABUSEES ISIS

CL A SAIF ! AD U*T OP ON PANS 91
I
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Profitable Soap Unes 
Easy to Sell

Have you ever thought of the money to be 
made in handling soaps manufactured to meet 
a specific demand ?

Naturally on such soaps there is a larger profit 
than on the ordinary toilet soaps, and they 
are easier to sell.

The Master Mechanic’s 
Extraordinary Tar Soap
is specially made for Mechanics, Engineers, 
Farmers, Sportsmen, and all those whose 
work or play soils the hands with grease or 
other stains.

It is a good antiseptic soap.
It is well advertised throughout Canada.
It is a profitable line to handle.
It is one of the excellent soaps manufactured by

ALBERT SOAPS, LIMITED, MONTREAL

CANADA’S STANDARD

REFINED SUGAR
Manutaoturod by

THE
CANADA SUGAR REFINING CO.

UWTED

Montreal

SCUDDER 
M. 6 R.

STICK LICORICE

ACME PELLETS
M. & R. WAFERS

LOZENGES, ETC.
and a complete line of

Hard and Soft Licorice Specialties.
Price Liste and Illustrated Catalogne on request-

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Churoh Street, 
D. S, MolNDOE, Agent 

Montreal Depot, 21 Boneeeeure St, 
J.M BSAYIIY, Agent

Molasses
We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

Extra Choice Porto Rico, Lion Brand, 
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOB SAMPLES AND PRICES

Dominion Molasses Co.,
unir is

' Halifax, - Nova leotla
Agente

ORO. MUBBONA OO., > TORONTO
JOHN W. BICHLB & GREENING, , HAMILTON 
OBO. H. GILLESPIE, - - . LONDON
JOSEPH CARMAN, - WINNIPEG

*
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r
The Pickle

and

The ThistleM

r- \

Hannah’s
Scotch

A good pickle is a hard 
thing to get hold of nowa­
days. To be good a pickle 
must be sound, tart, crisp, 
palatable. Hannah s Scotch 
Pickles are all this and

Pickles

more. They are as good when the bottle is 
opened as the day they went into the bottle 
itself. That is because of the excellent high 
quality of the vinegar used. Packed in 10,10,
-JO and 30 ounce bottles and packed right.

V V
ORDER NOW

V

Arthur P. Tippet & Co., Agents
8 Place Royale, Montreal 

20Vi Front St. East, Toronto

Canned The “Thistle” Brand of
Canned Haddies, Kippered 

Where Herring, and Herring and
Tomato Sauce, are canned 

CttUght right where they are caught
” —at the water side.

Captain Austin has the 
unequalled skill of a life-time of experience. 
There is no dirt or slime—no uncleanliness

TO HE FOUND IN THE “THISTLE” BRAND. The 
reputation of the foremost fish curer in the 
country is at stake under the label of the 
“Thistle” Brand. Buy it and you buy 
the best.

“ Thistle” Brand Fish

i
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# BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOES, W I.

x JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address—Jones wan, Barbados.
Codes used -Lieber’s, Western Union, A. B. C., 

Watkins' Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New

York ; L. G. Crosby, St. John, N. B. ; Mitchell & White- 
head, Quebec : Roueau, ^ucuov , xlose & Lafiamme, Montreal ; Geo. 
Musson & Co., Toronto ; J. C. LeQuesne, Paspebiac.

CHARLOTTETOWN, P E I.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars. Barbados 
--------------------- Molasses, Flour and Comnieal.
EXPORTER of Cheese, Butter and Canned Goods.

AGENT in Canada and the United States for the 
-------------- famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX, N.5.

« J. W. GORHAM &. CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

MOOSB JAW.

THE MOOSE JAW FRUIT & PRODUCE CO,
D. STAMPER. Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW, Sask

Office, 8 Main Street.

nONTREAL.

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen
i

27 St. Sacrament Street, Montreal

TEL. MAIN 77S. BOND ».

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

W. E. BIDWELL
Broker and Commission Merchant 

27y, FRONT ST. EAST 

TORONTO

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT:
Agents for Grocers' Specialties and Wholesale 

Grocery Brokers.
Correspondence solicited Address all com­

munications to our head office.
26 FrontSt. East, Toronto

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

McGAW & RUSSELL
Manufacturers* Agents and Importers 

48V£ Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

Offer Few Cars 
CHOICE

CORN
W. H. MILLMAN & SONS

Grocery Brokers 

TORONTO

2

C. E. KYLE 8. HOOPER
KYLE & HOOPER

Wholesale Grocery Brokers and 
Manufacturers' Agents

27 Front St. E., Toronto
Highest references Commissions solicited

QUEBEC.

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, CRAIN
Domestic and Foreign Agencies Solicited. 

Hochelaga Bank Building, 
QUEBEC.

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correepondence solicited. Established over 12 years

George Adam & Co.
Wholesale Broker» and Oommlaelon Merchants

Winnipeg, Manitoba

STUART WATSON
Manufacturers’ Agent and Whole­

sale Commission Broker.

Winnipeg, - h*- Man.
Highest References. Correspondence Solicited.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, '•Capstan."
Storage facilities. Correspondence solicited

Winnipeg Storage
in BOND or FREE

For all kind» of Merchandise. 

Negotiable Receipts Issued. 
Low Insurance

TEES A PERSSE Limited
Wholesale Broun and Warehousemen 

WINNIPEG CALGÂRÏ EDMONTON

(ContinuelI on page 5H )

.........
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A SURE CURE 
FOR 

A POOR
COFFEE TRADE 

LIES IN SELLING 
OUR

Only the work of a moment—
‘the ordering of a sample lot.”

The uniformly high
quality of our

EMPRESS i COFFEE
The “Money Back" kind

The success of your business—
“ the continued selling of “Empress Coffee.”

makes It easily 
the beet

40 csnt
COFFE

sold In Canada to-day.

THE EBY, BLAIN CO. WHOLESALE GROCERS
LIMITED, TORONTO

ALWAYSQUALITY

PiS Tea
'i

The Above Advice to Your Customers Will Please Them, 
and Give You Genuine Satisfaction.

PUSH RED LABEL BLUE RIBBON TEA CO., LIMITED,
Toronto, Ont.
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SPECIALISTS
are always consulted in a case of importance, and when you buy
your

CANNED GOODS
you should certainly look to specialists for the best value you can 
get. Now we want to tell you right here that this is a line we 
handle in a large Way and it will pay you to consult us before 
placing your Fall order. We control half-a-dozen brands of
first quality goods which are NOT IN A COMBINE.
We can suit either the conservative buyer by selling at open­
ing prices of the market or the speculative operator

BY NAMING PRICES NOW
We can handle any size order you send us. Let us 

hear from you.

TEA
1 Let us send you a sample of the now celebrated 

“ MAYBELL ” brand Ceylon Orange Pekoe, packed in 
50-lb. half-chests, good style and liquor, and the quality 
always the some both in leaf and liquor, so that you 
have no trouble trying to match a line that has become 
popular ; all you have to do is repeat your order and you 
will get exactly the same tea.

To buyers of 25 half-chests we ship direct from Ceylon 
and pay freight, and an additional advantage is that you know 
the tea has not been lying around getting stale, but is a fresh
sweet tea direct from the gardens.

IVe handle everything in Groceries.

Canada Brokerage Co., Limited
9 Front Street East

TORONTO
PHONESi

2282 Main 
870 "

4
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WINNIPEG and CALGARY
T

Ur 1 X
- • . v

-
£0
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TO MANUFACTURERS AND SHIPPERS
DEAR SIRS:

We wish to impress upon you the fact that Winnipeg and 
Calgary are the largest commercial centres in The Great West. We 
are in daily touch with all the wholesale grocers at the following points: 
Winnipeg (9), Kenora (3), Brandon (1), Lethbridge (I), Calgary (5), 
and Edmonton (2). We have large and commodious premises at 
Winnipeg and Calgary and are doing one of the largest brokerage 
businesses in this territory. We sell exclusively on commission and 
handle all lines sold by the wholesale grocers from A to X.

If you are not represented in this territory we will be pleased to 
have you communicate with us; we secure business for a large number 
of the leading Canadian and United States houses and we can do the 
same for you.

If you wish to have your goods pushed among the wholesale 
grocery trade, write us, forwarding samples and prices.

We store in Winnipeg and Calgary all classes of goods and 
distribute cars at a moderate rate.

Firms in Great Britain or Europe when in the market for Rolled 
Oats, Oatmeal or Mill Feed, write us for c.i.f. prices any port.

We are, Yours truly,

NIOHOLSON St BAIINI,
Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARY
Established 188*

5



THE CANADIAN GROCER

IT IS

NOT BY CHANCE
that one grocer makes a success and builds up a substantial 
business, while another fails.

It is not by chance that CEYLON TEA has eclipsed 
all competitors and stands easily first—yes without a rival 
within hailing distance—in the favor of Canadian Tea 
drinkers.

The grocer who succeeds deserves success, because 
of his sterling qualities.

CEYLON TEA has deserved success because in fragrance 
flavor, style and price, it is incomparably the best value 
offered the Canadian trade.

Don’t be led away. Make CEYLON TEA the founda­
tion and coping stone of your tea department and its suc­
cess is assured.

Isn’t it reasonable? Look at the great package tea 
firms: their success in every case is built on CEYLON TEA.

CEYLON TEA CEYLON TEA
MEANS SUCCESS HEMS SATISFACTION

6
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1906 PACK

Our 1906 pack Fruits, Vegetables and Meats will be, as 
usual, of the very best quality.

Our factories are now being overhauled, and the newest 
machinery is being installed where necessary.

We have now over thirty of the most modern-equipped 
factories in the world.

Our factories being situated in the midst of the Fruit 
and Vegetable Farms of Canada, ensures goods being 
packed when at their best.

Our processors have had over a quarter of a century’s 
experience in canning and preserving.

Quality and Cleanliness is the policy rigidly enforced 
at each of our thirty factories.

Our 1906 pack will be the best ever packed anywhere. 
We guarantee the quality of all our goods.

Remember the brands, viz. : “Canada hirst,’ “Auto,’’ 
“Little Chief,” “Log Cabin,” “Horseshoe,” “Lynnvalley,’’ 
“Maple Leaf,” “Kent,” "Lion,” “Thistle,” “Grand River’’ 
“Jubilee,” “White Rose,’’ “Deer,” “Globe,’’ etc.

If you want pleased customers stick to our brands 
exclusively.

CANADIAN CANNERS, Limited

T
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The Value of a Fine Label
in helping the sale of canned goods is appreciated by every grocer 
who reads this.

He knows that a richly embossed, artistic label like that of 
the Old Homestead Brand recommends the goods to the dis­
criminating customer.

It is just one of those little things that go to make up
success. It is typical of the Old Homestead methods. Nothing 
has been neglected, nothing overlooked.

SITUATION-
ID heart of the Prince Edward fruit and vegetable district.

FACTORY-
Solid concrete blocks and steel, located on a fine high sunny 

knoll with excellent drainage.

FRUIT AND VEGETABLES-
Grown by the most experienced gardeners in the district.

PROCESS-
Processed when fresh from the fields by the most improved 

and up-to-date methods.

RESULT
Perfection in Canned Fruits and Vegetables.

NAME-

Old Homestead Brand
Moral: Sell Old Homestead Brand and build up your 

canned goods trade.

OLD HOMESTEAD CANNING CO.
PICTON, ONT. .



NO SECRET 
COMMISSIONS

You know just where you are at when you buy Red 
Rose Tea.------There are no secret commissions. Every­
thing is wide open. Your neighbor pays the same price you 
pay.

You know what this means.---------------------------- Only
one kind of goods can be sold this way, viz., those of 
recognized and undoubted quality.

This is why the salesman who offers an extra discount 
with his brand of tea runs against a stone wall, when he 
strikes merchants who push Red Rose Tea.

Quality vs. Discount is an easy case to settle for the 
merchant who expects to stay in business for years to come 
and hopes to see his trade grow year by year.

Quality brings back the customers you are most anxious 
to keep.-------- Price catches the bargain hunters.

If you push Red Rose tea you will gain the reputation 
of selling good tea—a reputation which will he worth money 
to vou.

TORONTO BRANCH
3 Wellington St. E. 
Geo. H. Campbell

Manager

WINNIPEG: P.O. Box 38

T. H. ESTABROOKS
ST. JOHN, N. B.

I
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IMPORTERS ASK OUR PRICES FOR

Valencia Raisins,
Currants,

Shelled Almonds,
Shelled Walnuts, 

etc., etc.
Barbadoes Molasses,

West Indian Sugars,
Maple Sugars, 

etc., etc.

D. RATTRAY <& SONS
Commission Marcha nts

Quebec Montreal Ottawa

THEY

Show
a Nice
Profit

faction

WHY ?

Because they are

CANADA’S BEST
ROSE & LA FLAM MB, - - MONTREAL

©MS

MANurac ru.'.S 
Chemist* 

GLASGOW.

Experience
and
Common
Sense

form the combination that en. 
joys a monopoly of success. 
Grocers who always keep 
well stocked with

PATERSON’S 
CAMP COFFEE 
ESSENCE

show these qualities and so 
enjoy success—Easy, isn't it?

ROSE A LAFLAMME, 
Agents, Montreal.

10
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“Teas may come and Teas may go”
But

Japan Teas are Here to Stay.
To those who know Japan Teas, who 

have enjoyed their delicious flavor, their 
aroma, their healthful and invigorating 
properties, there is no change desired or 
even possible.

If you handle them you know this. If you don’t, try 
them and profit by their sale.

. j .rrj 
mnr/à/04

£3.
a

■mmr

BETUi
YouV s 

Customers’ 
Confidence

is always with you when your 
goods are reliable.

MAGIC BAKING POWDER
is reliable.
It is pure and wholesome, well 
advertised and the most profit­
able to handle.

Order from your w/io/esate grocer.

Merchants should recommend food products 
that are produced in clean factories.

"COMPANY LIMITED

If the

Canned Goods
you buy

are packed in tins manufac­

tured by us they are contained 

in the most perfect cans made 

on this continent.

We use only the finest

British tin plate—our machinery 

is the most modern and com­

plete—and we guarantee every 

can we make . ..............

Acme Can Works

-
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Windsor Table Salt
You must look into the by-ways and hedges of the 

past for convincing proof that “ quality ” tells in the long run—there 
are financial wrecks there without number. And the figure of the 
grocer who was tempted to buy doubtful goods for a little saving on 
price looms up like a lighthouse in a dense fog. It pays to buy 
standard goods like

Pure, White, Crystaline
Windsor Table Salt,

because it is all salt every single time. No impurity in it, because it is sifted, not ground. No 
“ caking,” because every drop of moisture is dried out of it. Remember the wrecks of the past 
when tempted to buy salt said to be “just as good as Windsor.”

7HE CANADIAN SALT CO., Limited 
Windsor, Ont.

EEEr pickles .

“When I go out with 
friends to dine,

Queen Quality Sweet 
Pickles suit me fine."

You don’t bother much 
about the food likes and dis­
likes of your patrons, but at 
thejsame time it is nice to 
know you are selling favor­
ite goods, isn’t it?

In pickledom there is a 
favorite, and the name is

Queen Quality 
Sweet Pickles

Why not handle the pick­
les with a reputation? Why 
not take advantage of ten 
years of popularity? Why 
not profit by what we have 
done in the publicity line?

No matter which brands of 
pickles you now sell Queen 
Quality Sweet Pickles are 
essential to your store. They 
have the quality that wins 
trade.

If you are out for Success you will 
know what to do.

TAYLOR * PRINGLE CO., Limited
Sole Agents lor "Perry’s Worcestershire Sauce’’

OWEN SOUND, ONT.

Our New Matches

“SAFELIGHT”
Will be ready Next Week

NO NOISE 
PROMPT LIGHTER 
STEADY BURNER 
PERFECTLY SAFE

The Improved Match Co.,
Heed Office : 

BOARD OF TRADE, 
MONTREAL.

Llm/tmt1

Factory:
drummondviue

9.

13
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Biverdale Brand Canned Goods Will Have the 1906 
Guarantee Label on Them

Wellington is an admirable location for a canning factory. The soil is rich 
and arable, the supply of spring water ample. We are in the centre of the 
growers' circle. We’ll have our pick of high-grade fruit and vegetables— 
not once, but always during the season.

Everything will be packed fresh.

Biverdale Brand Canned Goods
will be ready at the right time, and we want you to get them 

Cut this ad. out and paste it up as a reminder.

The Lakeside Canning Company, Limited
Wellington, - Ontario

WHITE, COTTELL & CO.
Manufacturers of

PURE MALT VINEGAR High„t cra«.

To supply you with the most satisfactory article 
it is possible to produce,—to secure and hold 
your business.

Warner Rd., Camberwell,S.E.,-London, Eng.

THE SUCCESSFUL GROCER
is the man who gives careful consideration and daily attention to the 
details of his business—his customers' requirements, the condition of 
his stock, his facilities for prompt and satisfactory service and the 
appearance of his store.

THERE IS A DIFFERENCE
between the practical grocer and the man who sells groceries.

WALKER BIN FIXTURES
appeal to the practical grocer who aims at building up a substantia 
permanent and profitable business.

Writs run Illustsatsii Catalogue, “ Modern Grocery Futures "

THE WALKER BIN A STORE FIXTURE CO., LIMITED, - BERLIN, ONT.
Montreal Bepraeentatlve : -J. H. MAID**, 4M St Foul St, MOWTilAL, F|.

WINDSOR, ONT.O. B. LODGE,

—

I
\

white ,
comm

Our Name, 

Our Business,

Supplied under Contract 
to the

British and Indian Government»

Our Object,

Our Address,

13
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HOLBROOKS
GENUINE

WORCESTERSHIRE

SAUCE
UAC THF

LARGEST SALE IN THE
WORLD

Price alone does not guarantee quality, but the narnti “Holbrook A Co.” does.

Your Customers are interested in Holbrook’s Genuine 
Worcestershire Sauce by extensive advertising.
PUSH IT, it will pay you. Every sale will bring a 

-———------ repeat order. ■ --------------J “ “

Rep. '/i pts. (25c. bottle) $2.15 dozen in case lots (6 dozen).
Imp. 'A pts. (35c. “ ) $3.00 “ “ (4 “ ). Mail your order to-day to

HOLBROOK'S LIMITED, PACIFIC BUILDINGS, 
OCR. FRONT A SCOTT STS. TORONTO

Margin is not Everything.

PURNELL, WEBB & COS. (Bristol, Eng.)
Pickles, Sauces, Malt Vinegar

are reliable as well as profit-yielding.
agents:

J. W Gorham it Co. HALIFAX, N.S.
K. J a KOINE. ST JOHN, N B
H Ham/aki». CHARLOTTETOWN. P.E.I
A. J. Hughes. 14i3 Notre Dame Street, MONTREAL

J Wk.STRKN,
Bicklk k Greeninu, 

^J. Carman.
X E Jarvis k Co.,

630 Ontario Si reet TORONTO 
HAMILTON. ONT. 

WINNIPEG. MAN 
VANCOUVER. B.C.
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You Get Almost All the Credit
fiom your customers when you sell a proprietary 
article that pleases. The manufacturer gels but little 
of the credit. Stove Polish is no exception. You 
please a customer every time you sell RISING SL'N 
Stove Polish in cakes and SUN PASTE Stove 
Polish in tins. You get most of the credit. The 

customer pleased is coming back to yqu for more. You also make a good margin of profit on these goods. 1'hey are right 
every time you sell them, and then you have our guarantee. It will pay you to push RISING SUN and SUN PASTE.

vvwyywv

'Mil* tins!NjCAKE'S-j

/WO/?Sf BROS., Props. ■ CcLoioti, IVIclss., LJ.S.A.

“EDINBURGH’S PRIDE"
EVERY BOTTLE OF

SMB9B6

Illfl'S'IHIhCTOt
CHEMISTS

Symington’s
ttl‘Edinburgh’

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac­
tion and helps to create further demand.

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington 4 Co.
EDINBURGH

Agents W. B. BAYLEY & CO.
Cor. Church and Colborne Sts. Toronto.

FLAKED
WHEAT

A

The distinguishing feature of

Greig’s White Swan 
Flaked Wheat

is the large, thin flakey Hakes 
that make it so vastly differ­
ent from any other wheat pro­
duced in Canada.

No attempt is made to com­
pete in price with ordinary 
kinds of rolled wheat, as there 
is no comparison in quality. It 
stands in a class by itself and 
readily commands its price 
from particular people.

All barrels are attractively 
lined with crinkled tissue paper, 
thus ensuring freshness and 
cleanliness at all times.

Samples and quotations will 
be cheerfully furnished.
The Robert Greig Co., iwm

White Swan Mills
Toronto

WILLIAM GALBRAITH & SON
WHOLESALE GROCERS

Sole Agents in Montreal for

“CANADA’S PRIDE ” CANNED GOODS
UNRIVALLED IN CANADA

WE SOLICIT A TRIAL ORDER.

15
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After all is said 
and done

CEYLON TEA

There’s no plea that will sell Tea like a captivating 
“ Cup Draw,” the sole outcome of superior quality. 
The enormous sale of “SALADA” testifies to its worth 
more strongly and convincingly than the most lavish 
advertising argument.
You may recognize this fact in a kind of a—perhaps 
so-half hearted sort of a way, but a “Tea Pot” infu­
sion at your own table will prove a pleasant revelation 
to you, and an eye-opener as to why the demand is 
so general.

“Salada” Ceylon Green Teasi Remember “SALADA” Ceylon Teas 
are displacing Japans, sure as Fate. | are sold in Sealed Lead Packets only.

goo \

- ' - ■ev. V'■O

What a Difference It MaKes
When you look up at a ceiling and, instead of seeing 
smoky plaster, see beautifully designed

METAL CEILING
That’s the aesthetic point! Then there is the sani­

tary point. Metal Ceilings are more healthful than 
plaster or wood. Then there is the financial point. 
Metal Ceilings need never be repaired. They last forever.

IF YOUR STORE NEEDS THIS CEILING TOO SHOULD GET IT.

METAL SHINGLE A SIDING CO., Limited
PRESTON - - ONTARIO

Our Standard Lines
REINDEER CONDENSED MILK 
REINDEER CONDENSED COFFEE 
REINDEER CONDENSED COCOA 
JERSEY STERILIZED CREAM

A QUARTETTE OF MERIT
Selling Points:

STANDING.—The goods have been in use for twenty- 
five years, and the public have confidence in them.

QUALITY.—They are standards for richness and 
purity, — ideal in composition, preparation and 
finish.

APPEARANCE.—The labels are clean, bright and 
attractive.

RELIABILITY.— Every Can is guaranteed.
It pays the dealer to handle 
standard lines, of known qual­
ity, that are sure to please. .

Truro Condensed MilkCo.
Limited

TRURO, NOVA SCOTIA.
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The; System That# Saves Time and Money
Time is money, 

money. The
Waste no time and you waste no

Crain Monthly 
Account System

has long been recognized as one of the greatest time­
saving agencies yet devised. It has been tested and tried 
for years, and to-day is more popular than ever before. 
This system has saved thousands of dollars to merchants 
all over Canada. It will do the same for you. Write us 
for further information.

BRANCHES AND AGENCIES 

TORONTO OFFICE-18 Toronto St.
MONTREAL OFFICE-74 Alliance Bldg., 107 St. James St. 
WINNIPEG OFFICE—Sylvester-Willison Bldg.
ST. JOHN, N.B -Schofield Bros.
VANCOUVER, B.C.—White & Bindon r-i -r T*A WA. CA -'-A DA

A Day’s Business Balanced 
in Five Minutes

Your present system allows the dollars that represent 
the profits of your business to slip awày. You cannot keep 
track of all the money handled in your store, except with the 
most perfect system. You might not miss a half-dollar or 
dollar a day, but such a leak makes a big hole in your profits.

Our new system tells at any moment how much money 
you should have. Five hundred thousand retail merchants 
have used this system. Leaks and losses are reduced to 
a minimum where our system is used.

Drop a line to our nearest agency and our salesman will 
call and explain this system. It costs you nothing ana 
places you under no obligation.

The 
N. C. R. 

Company
Dayton Ohio

Please explain to me what kind of a 
register is best suited for my business 
This does not obligate me to buy
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DO YOU PREFER AN

Pendulum Computing Scale

$57,Ü

to any other style ? If so be sure to 
get the best and at the same time 
the cheapest— We have it.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar­
anteed by us.

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds.
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
ncloses Pcndu-

A Most Beau­
tiful Fixture.

The “ Dayton ”
Send a postal to

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 King Street West, TORONTO

f*f\l CQ Electrically Driven VULLO ^— Coffee Mills.
GRANULATOR. PULVERIZER.

No. 65

Single and Double Grinder
Pulverizing and Granulating
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee be­
fore it enters the grinders, thus 
reducing wear of grinders and sav- 
ng current.

Our Crlnder8 Wear Longest

Height, 29 in.
Length, 33 in.

Width, 23 in. 
Weight, 275 lbs. 

Grinding Capacity.
Granulating 2 lbs. per 

minute.
Pulverizing % lb. per 

minute.
Capacity of Iron Hop­

pers, 5 lbs. of Coffee.

Wc make 25 other styles 
and sizes of Grovers’ 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discoun ts, address

COLES MANUFACTURING CO.
Nos. 1615-1635 North 23m St. PHILADELPHIA, PENN., IJ.ft.A.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros , Montreal.
Dearborn & Co., St. John, N.B. Gorman E kert & Co., Loudon,Ont

The “ Pink-and-White ” Books Give 
Different Results to the “ All-White” 

or “All-Pink ” Books.
They make it easier for you, or your clerks, to entei 

customers' wants and keep all the entries together.
If you choose pink for your duplicateyou will know 

that anything on the “pink” fyle is a duplicate.
With the old-style book you cannot be sure on this 

point.
Order the “Special Duplicating” kind every time.

The Carter-Crume Company, Limited
TORONTO and MONTREAL

Manufacturers of Counter Check Books of every description.

WILL BRINQ NEW CUSTOMERS TO YOUR STORE.

TRY IT
BUCK JACK

OVL POLl
SOLD BY ALL 

JOBBERS

%-lb. tini-3 doz. in case.

ELECTRIC POWER COFFEE MILLS

FISHER CUT 
No. 107

This small cut illustrates another 
of the designs we make.

Fitted with 14-H.P. Motor fur­
nished for direct or alternating 
current and with metal or nickel 
hopper.

Granulates 2 pounds and pulver­
izes V4 pound per minute.

Makes neat, attractive store fix­
ture. Saves time and labor— 
increases profits.

Write for Catalog and prices

THE A. D. FISHER CO., LIMITED, - TORONTO

AUER GAS LAMP
Delightful to read by.
Gives the light of 100 

Candles and Costs less 
than Coal Oil.

No smoke or smell. The 
whitest, cleat est, softest light 
for reading or sewing. The differ­
ent styles are suitable for store, 
church or borne. Satisfaction 
Guaranteed. Catalog on Request.

AUER LIGHT CO., MONTREAL

18

C9^^



The Canadian Grocer. STORE SUPPLIES

.ESTABLISHED 1849.

1

«

u
0

5
IL

«
ec
m
O
o
xa
û
z
<
«
cc
iu
I
O
b
3
O

a
O
IL

"-U
O

tiu
tu

bat
—

Capital and Surplus, $1,800,000 . Offices Throughout the Civilised World
Executive Offices : Nos. 346 and 348 Broadway, New York City, Ü.8.A.

THE BRADSTREET COMPANY gather» information that reflects the llnaneial condition ami 
the controlling circumstances of every seeker of mercantile credit. Its business may lie de lined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating Information no 
effort Is spared, and no reasonable expense considered too great, that the result» may justify its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Ils offices and cornier tions have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial fiduciary and business colorations. 
Specific terms may be obtained 1 y addressing the Company at any of its offices. Correspondence Invited.

Do You Want to Buy
A BOILER, ENGINE 
OR MACHINERY ?
If you are a subscriber of 
Canadian Grocer, you can 
insert a notice free in

-----OFFICES
CALGARY, ALTA. HAMILTON, 6NT.
HALIFAX, N.8. QUEBEC, QUB.
OTTAWA. ONT. VANCOUVER, B C.

IN CANADA-----
LONDON. ONT. MONTREAL, QUE.
ST JOHN. N.B. TORONTO, ONT.
WINNIPEG. MAN.

THOB. C. IRVING. Gen. Man. Western Canada, Toronto.

THE STANDARD C0MPUTIN6 
CHEESE CUTTER

THE CHEAPEST and BEST

It cuts to accurate weight.
It computes precise money value.
It cuts without waste.
It makes cheese sales profitable.

Every grocer can afford it.

No grocer can afford to be without it.

Write 1er Felder, Price end Tenet.

THE WALKER BIH 4 STORE FIXTURE CO., LIMITED, - BERLIH, OHT.

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Commercial Intelligence"
(The address le 16S Fleet St.,

London, England)
The cost is only 6c. per week. (Annual sub­

scription, including postage, $4-80).
Moreover, regular subscribers are allowed to 

advertise without charge in the paper. See the 
rules.

Persons addressing advertisers will 
kindly mention having seen their adver 
tisement in The Canadian Grocer.

a If PH) A The originel end only Genuine 11A K I Y N Preparation lor Cleaning Cut- 
UnlXL I V ley,, gd. and la. Canliten

'WELLINGTON1
KNIFE POLISH

JOH* OAKEY A SONS, Limit.»
Manufacturera of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

WelliiilOE Mi, Mon, ïoilaoi
Agent:

JOHH FORMAH, - 644 Craig Street
MONTREAL.
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CANADIAN MACHINERY
MONTREAL TORONTO

If you heve 
Money to Burn
Why I Go burn it. There 
is 10 times more s%tis- 
favttlon in b ur n i nit 
money than in losing it 
in driblets, through 
carelessness of clerks- 
or dispute 1 accounts.
Who that has “ pass­
book ” customers has 
not had accounts dis­
puted aud partially re­
pudiated ? The best 
way to avoid all com­
plications and misun- 
d erstanding is as 
follows.

IF A MAN WANTS CREDIT
for $10, give him s *10 Allison Coupon Book, rbarae 
him with |10. and there you ere. No trouble at all 
If he buy» a plug of lobeceo for ten cem», just tear 
off a tendent coupon-that'» all. And »o oil for all 
hi» purchases up to limit of the book. INO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKINO There are otherCoupou Books, of cour-e, 
but why not have the best? Let us semi you a 
free sample

For Sale in Canada by
THE EBY, BIAIN CO., limited, TORONTO.
C. 0. BEAUCHENIN A FIL8, MONTREAL. 
WN.T 8L0ANE, WINNIPEG, NAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

W. P. KAUFMANN
10 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

1
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PROMPT SHIPMENTS
Quick Shipping is one of the features of our business. Send your order

for Groceries to

Thomas Kinne^r ®> Co.
WHOLESALE

GROCERS TORONTO AND PETER.BOR.O

YOU CAN’T SEL1 A BETTE* STARCH THAN

Chinese
Starch

THEN WHY HOT SELL IT?
The only Genuine and Reliable Laun- ^ 

dry Starch in Packages that has 
the Confidence of Users.

WE, WANT AT ONCE
A Buying Agent in Winnipeg for Chinese Starch 
and our other lines. If you can do the business 
you can make money, Write at once.

Ocean Mills
MONTREAL

Grocers can put aside sum­
mer dulness in keeping well 
stocked with lines that have 
a large and special call in 
the summer months. First 
among these are

Lytle’s Lime Juice 
Lytle’s

Lime Juice Cordial 
Lytle’s

Raspberry Vinegar
Sold by Leading Jobbers.

Made In Canada by

THE T. A. LYTLE CO.
TOROHTO, CAN.

LIMITED

2 BRANDS OF COFFEE Zugbout cTLl-tbemselves 1 reputeti0°
The guarantee that goes with <C^> “ Diamond E.” blend has made trade

lor buyers and pleased consumers.—You cannot make a mistake in placing an order for a trial tin, it 
will put new life into your Coffee trade.

Our 1-lb. tin tfCLUB” brand Coffee at 33c. per lb. is without a peer.
Send for sample.—Try it yourself.—You will buy it for your best trade.

ee-IO* KING ST., MONTREAL
Talapkaea Ball Mala K.

Me

S. H. EWINQ & SONS
TORONTO BRANCH, 26 CHURCH STREET

Taiaphoaa Main mi.
1er* receive prompt stteatlea.
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Something 
Worth 

Knowing ! That
The Original 

and Genuine

WORCESTERSHIRE
SAUCE

is made only by

LEA & PERRINS
WORCESTER

The Target for All Imitators !

70 Years Reputation Behind it !

J. M. DOUGLAS & CO., MONTREAL
(Established 1857), Canadian Agents

21
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Bode’s Gum CoLimited
is making money for every jobber 
in Canada who handles its goods.

rWi Hunger ww 
AàAlitsprÇiÿshSdl

BODE’S GUM
Freih Fruit Flavors

EVERY RETAILER in Canada can 
make money if he will purchase a

Little Bode’s Gum Slot Machine

BOOl
BODI
BODI

Attach it any place on your building, 
in or out of doors. Once put up it is 
there to stay.

The machine with

1,000 one-cent Pieces of Gum costs 
you only $8.00. Gum for re filling 
costs you only 65 cents for 100 
pieces. Machine guaranteed forever.

When ordering the machine don’t 
forget to place youi^ order for

Menthal Pepsin Gum 
Crushed Fruit Gum (3 flavors)
Pepsin Gum
Chulets (Candy Coated Gum)
Buster Brown Gum (me largest 1 cent^ece of gum in Canada.)

THE BEST SELLERS WITH BEST PROFITS ARE THE KINDS TO BUY. 
ORDER THROUGH YOUR JOBBER OR DIRECT FROM

ah Hunger**

BODE’S GUM

il III

BODE’S GUM CO., Limited
TORONTO—23 Scott Street, Pacific Building. OTTAWA—65 Sparks Street. QUEBEC—5 Dufour Street’ j

22
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MCE
We are headquarters for Fancy Oracles.

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

We Want Your Window
If you take a pride in your 
window displays, let the 
trade know what you are 
doing.
Send us a good clear photo­
graph and a short but explicit 
description of what is 
“behind” the scenes and 
we will gladly reproduce the 
photograph in our Window 
Dressing Department, giving 
due credit to the proprietor 
and the clerk who dressed 
the window.

ADDRESS, “THE EDITOR”

THE CANADIAN GROCER
10 FRONT ST. EAST, TORONTO

WHAT DO YOU READ?
Reading matter is a great gift to mankind. It is 

the choice inheritance of the age. Observation, read­
ing, thinking ; these three should go hand in hand 
and when they do, then the man who reads widely 
has a weapon placed within his hands before 
which the man who does not read may well 
tremble.

THE BUSY MAN’S MAGAZINE
contains the cream of the world’s current literature 
condensed for busy people, besides giving its readers 
clever character sketches of the men who are develop­
ing the resources of the Dominion.

THE BUSY MAN’S MAGAZINE
IS A SUCCESS

Unsolicited comment from one reader—we have 
many similar letters. They arrive daily.

MCDONALD A MURPHY, Saskatoon, Sask.
Plumbers, etc. _ January 16, 1906.

I received copy oi The Bmy Man's Magasine fur which 
please except thanks. I lost the blank order, so take this means 
of ordering it fur one year. I think it is the best magazine I have 
seen. No truck in it. W. MURPHY.

Send for Sample Copy

The MacLean Publishing Co., Limited
MONTREAL TORONTO WINNIPEG

Be Free ! Buy outside of Combines 

J. W. WINDSOR, - MONTREAL
INDEPENDENT Packer and Handler of every kind of 
CANNED FISH, VEGETABLES, FRUITS, ETC.

LOWEST PRICES. CORRESPONDENCE SOLICITED.

\
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RED FEATHER
CANNED GOODS

FOR 1906 PACK
A limited quantity of these high-class goods can be 

purchased for Fall delivery. This brand is in a class by 
itself—quality guaranteed to be the highest grade 
packed, and labels the most attractive embossed work 
ever put on a can. We challenge comparison.

Nothing on the market can compare 
with RED FEATHER. Will sell on sight, 
and they are just as good on the inside 
as their outward appearance indicates.

W. H. GILLARD & CO.
AGENTS

HAMILTON 

WHOLESALE GROCERS
■ ......... . — ■■

KKO VAH
High Class Specialties

They Recommend Themselves

Custard Powder 
Blanc-Mange 
Table Jellies,etc., etc.

SELLING AGENTS----

LUCAS, STEELE & BRISTOL
Wholesale Grocers

HAMILTON, ONT.

THIRD LOT—Ex Str. “Shawmut”
New Crop Japan Teas in Stock

23 h/c HO lbs. Condor IV at - 27 ic 25 h/c 80 lbs. Condor V at - - 25c

FOURTH LOT—Coming in.
Ex. Str. “Tartar.”

10 x 40-lb. boxes Condo/I at - 42£c 22 x 40-lb. boxes Condor III at - 35c
8 x 40-lb. boxes Condor'll at - 40c 15 x 80-lb. h/c Condor IV at - 27£c

ALL CHOICE AND CHOICEST EARLY MAY PICKINGS

COFFEES Our gas coffee-roasting process is the most perfect and you should try Our blends 
They are ahead of all others—freight paid on sample orders of 50 lbs.

Madame Huot’s Coffee, 1-lb. tins - 32c 2-lb. tins, - - 62c
Old Crow Blend - - - - 25c Condor Blend - 30c
gMD Blend ... 35c

E. D. Marceau & Co., Limited
Montreal

•2i
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Triangle Canned Goods
Last year we introduced our ‘Triangle” brand of Canned Fruits and 

Vegetables to the trade.

The quality of the goods, the extent of the range, the artistic attractiveness 
of the label, all combined to make a place for this brand with all discriminating 
buyers.

Our range will be the same as last year ; the quality of goods the very 
best procurable.

Our men have full particulars, samples of labels, etc., etc.

Let us have your requirements early.

JAMES TURNER & CO., HAfllLTON, ONT.

ROWAT’S
The name that applied 
to

PICKLES a„, 
OLIVES

means
Quality—the best 

Profit—satisfactory 

Busi ness—increasing

You can’t wish for more.
All jobbers.

Brand
The Sign of Purity

Stock-Taking Sale of Teas
Bargains In Ceylon Black

180 chests Pekoe Souchong, 11 cts.
130 “ M “ 1*2* 44
59 “ “ “ 15 “

150 hf. chests Ceylon Green, 18 cts.
ARRIVIN6

Fresh Pickings Japan, TARTAN Fancy 
Leaf, S5lb., 40lh., 801b. packages.

Phone 696 when In a hurry for goods

BALFOUR <6 CO.
Wholesale Grocers

HAMILTON, ONT.
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EATING OF CHEESE IN CANADA
Why Consumption is Small and How tûe Retail Grocer May Increase it—Get 

Early Cheese and Keep it Properly.
(By J. A. Ruddick, Dairy Commissioner.)

Good cheese, properly ripened, is a 
very nutritious and easily digested food. 
One pound of it is said to contain as 
much nutriment as 2i pounds of beef. 
Many of those who lead the foregoing 
statement will be inclined to dispute the 
assertion that cheese is easily digested. 
That is because their experience has been 
with cheese only a few weeks old, which 
in reality is nothing more than insoluble 
and therefore indigestible curd. A well 
made cheese shotrtdkjiot be eaten before 
it is six months old, and if kept under 
proper conditions it xwill be better when 
twelve months old. \

Another thing which has prevented the 
taste for cheese from being cultivated 
and which has caused many people to 
give up the idea of eating\cheese at all, 
is the practice on the part of cheese 
makers of selling their “culls” to the 
local grocer. They do so because they 
can thus get full price for cheese which 
the exporter would reject.

Hard to Get it Good.
I have traveled somewhat extensively 

in Canada for many years and I must 
say that it is the "exception to find a 
piece of good cheese on any table. When 
one does find a choice sample it is as­
tonishing to see how much of it is eaten, 
for it is a fact that there is naturally a 
strong liking for cheese in this country. 
Many grocers make the mistake of buy­
ing late Fall made cheese, which is then 
offered for sale during the Winter. Those 
who understand handling cheese secure a 
stock of June or July cheese and keep 
them at a low temperature—50 or 60 
degrees—during the hot weather. By the 
beginning of Winter these cheese are in 
good condition. Purchasing early made 
cheese and holding them for some 
months has in the past involved some 
loss in the shrinkage, but that can now 
he entirely overcome 4W** having the 
cheese coated with paraffine wax.

It is very important also to buy the 
cheese front a factory where the tem­
perature is controlled so that it never 
goes above 60 degrees in the curing 
room, for “cool cured” cheese do not 
develop strong flavors So readily as those 
cured at ordinary temperatures, and 
they may be stored with greater safety 
in an ordinary cool, dry cellar.

Look for Cool Curing Rooms.
There are many factories which have 

provided cool curing rooms during the 
past two or three years, and it is from 
such factories that grocers should en­
deavor to get their supply of cheese, 
providing they have a reputation for 
making a good article.

It is an advantage to have the cheese 
made in small sizes. There is a big de­
mand for cheese weighing about 10 lbs. 
each. These can be handled without cut­
ting, and thus all waste is avoided. The 
“flat” or half cheese is a convenient size 
for cutting. Factories do not make 
these sizes unless specially ordered, as 
they are not in demand for export.

If grocers would study this question a 
little more and guard against having in­
ferior cheese palmed off on them, the

consumption of cheese in Canada would 
be very material!-- increased.

If grocers can suggest any way in 
which we can co-operate on this question 

1 shall be very glad to hear from them.

IN YE OLDEN DAYS

When There Were no Altogether Whole­
sale Grocers in Toronto.

One of the oldest grocers on Queen 
street west, Toronto, talking with a re­
presentative of Tlie Canadian Grocer the 
uthei day. grew reminiscent and inter­
est.ng. For thirty years or more he 
has been a purveyor of foodstuffs to 
people in the western section of Toronto. 
At one time lie was pretty near the 
limits, and though he has moved west 
the city has moved faster, and he is 
now miles from the boundary.
“When 1 started,” he said, “The 

business section extended as far as Deni­
son avenue in the west, Gerrard stieet 
in the north and as far east as Parlia­
ment street.

“Grocers in the vicinity of St. Law­
rence market did the largest trade, as 
this was where the farmers deposited 
their produce and where letailcrs in 
other parts of the city would come to 
buy butter, eggs. eta. A strictly whole­
sale business was unheard of, and as for 
a city traveler* they were never thought 
of. If a grocer wished some goods he 
would come down to the merchants 
around Jarvis and Front stieets, and 
from these he could generally get what 
lie wanted. Travelers from outside 
points visited them about every three 
months, now they come every two weeks, 
and city travelers every other day. The 
population of the city at that time was 
between 63,000 and 65,000. St. John’s 
ward, which is now considered about the 
least desirable part of the city, was at 
that time a leading section, especially 
for first-class boarding houses, and the 
trade was splendid.”

RETAIL GROCERS KICK.

Wholesaler Took Three of His Best 
Customers—Wants a “White List.”

A good deal of dissatisfaction is being 
expressed by some of the retail grocers 
of Toronto because of the persistence on 
the part of some wholesalers in selling 
to hotels, boarding/houses, boats and 
other large consumers of foodstuffs. A 
King street grocer/enjoying a large trade 

said to a Canadian Grocer representa­
tive the other dily :

“Some wholesalers^ are not using us 
right and arc not giving us a fair show.
I had two large restaurants and a hotel

26

dealing with me. Suddenly the owner of 
the hotel stopped, and later on the res­
taurant keepers failed to give me their 
usual trade. I called on them and they 
inforiped me that a representative of a 
well known wholesale house had been 
round and quoted them much lower 
prices than 1 could. Naturally they 
went where they could get the best value 
for their money. The wholesaler delivers 
their goods by a hired express, hoping 
by this means to escape detection by the 
retailers who are their customers. What 
I want to know is why there isn’t a law 
to stop this kind of work. If he adver­
tises himself as a wholesaler, let him 
conduct a strictly wholesale trade, and 
not try to take the bread out of our 
mouths by selling direct to the con­
sumer at the same price as he sells to 
us.

“I remember about fifteen or eighteen 
years ago ‘white lists’ of all firms who 
did a strictiv wholesale trade were hung 
in the different retail stores, consequent­
ly the wholesalers who persisted in do­
ing a retail business also lost their 
wholesale trade. W'hv isn’t there some­
thing like that done now ? That’s what 
I’d like to know.”

BUSINESS NOTES.
John Waldschmidt has opened a gro­

cery and confectionery store in Berlin, 
Ont.

Mr. Johns has purchased the grocery 
business of J. J. Burton, 824 College 
street, Toronto. He is making extensive 
alterations and improvements.

The Sterling Bank has opened a branch 
in Wellandport, Ont., and the manager, 
Mark W'allis, reports good business and 
says the merchants arc appreciative.

Woollings & Woollings, provision and 
produce dealers, Yonge street, Toronto, 
are giving up business in the city, and 
will shortly start in one of the promis­
ing towns of New Ontario.

“The Imperial" is the name of a new 
grocery that has started on the corner 
of Gerrard and Parliament streets, To­
ronto. The people behind it say they 
will open other stores in various parts 
of the city.

In the report of the reorganization of 
the James Turner Co., of Hamilton, ap­
pearing in the issue of June 15, the 
name of the head of the firm was given 
as James Turner. It should have been 
Alexander Turner.

The Canadian Transit Co. has been 
chartered to manufacture and deal in 
petroleum and other oils, natural gas 
and salt. The head office will be at To­
ronto. The share capital is *50,000, and 
the provisional directors" are J. F. Hol- 
liss, T. II. Wilson, and S. J. Marcha 1- 
lcck.

Bishop Bros., Niagara-on-thc-Lake, are 
grocers in the up-to-date class. They 
have recently replaced one of the old- 
fashioned counters with one of plate 
glass and are gradually refitting the 
store to make it one of the best in the 
province. The new counter was built by- 
Peter Bishop, one of the partners.

The South Hill grocery and hardware 
business, Moose Jaw, Sask., has been 
purchased by MacGregor Ropelje, Jos. 
Thompson, Jas. Thompson, and J. 
Heaton. The new firm is known as 
Ropelje, Thompson & Co., and the busi­
ness will be managed by Messrs. Heaton 
and Jos. Thompson, the others remain­
ing on their ranches.
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GUILD OFFICERS’ DEFENCE
Manufacturers Fixed Prices and They 

Staples at Less Tuan Cost of Doing
The concluding sessions of the magis­

trate's preliminary investigation into 
the conspiracy charges against last 
year’s officers of the Dominion Wholesale 
Grocers’ Guild were concluded and the 
seven gentlemen named in the indictment 
were sent for trial. They are : H. C. 
Beckett, Hamilton ; Geo. E. Bristol, 
Hamilton ; Lieut.-C'ol. John I. David­
son, Toronto ; Thos. B. Escott, Lon­
don ; W. G. Craig, Kingston ; J. K. 
Eby, Toronto ; and Thos. Kinnear, 
Toronto. The case will come on before 
the higher court in the Fall.

A portion of the report was held over 
from last week. It continues, Geo. 
Robertson, of Kingston, being in the 
box and Crown Attorney Washington at 
the bat :

“If the sugar refiners and the tobacco 
men sold to the retailers at the same 
price as they sell you, that is, give them 
the rebate, what would you do ?"

“Guess I would have to go out of busi­
ness.”

“Have you any right as a wholesaler 
to dictate as to what price the refiners 
shall sell sugar ?”

"No.”
“Who fixes the sugar prices ?"
“The refiners.”
.“Have you any knowledge of any 

wholesalers getting the refiners to in­
crease prices ? Have you ever heard of 
such a thing ?”

“No.”
“Has it not been a continual struggle 

on the part of the guild to get sugar as 
low as possible ?”

“Certainly.”
“Then the refiners make the prices and 

not the guild, and if the guild manage 
to get the price down a little you all 
get the advantage ?"

“Yes.”
The Distributors.

“You wholesalers consider yourselves 
I'istributors for the refiners ?”

“Yes.”
“You know that as a wholesaler you 

sell sugar as part of a general stock of 
groceries and that a refiner would have 
to put on travelers to sell one article if 
he sold to retailers ?”

“I believe so.”
“That would make sugar higher to the 

consumer ?”
“Yes.”
“Then by going direct to the retailers 

and doing away With the medium of 
wholesalers the consumer would pay 
more for his goods ?"

“In some cases."
Could Always Buy.

“Was there ever a time when you 
could not buy starch at list prices ?” 

“No.”
“Were you ever refused anything at 

list prices ? Never mind the rebate just 
now."

“No."
“Any bargain you made with the re­

finers was made irrespective of the 
guild ?”

“Yes."
“These letters that have been produced 

don’t mention the guild as having any­
thing to do with the agreement ?”

“No."

Were not Unduly Advanced—Selling 
Business— Committed for Trial.

“And the refiners deal with you al­
though you are not a member of the 
guild ?"

“Yes."
“And any wholesaler outside the guild 

could get the rebate if he agreed to keep 
prices ?"

"1 suppose so."
“These declarations say nothing about 

a guild ; they simply make the terms 
and say you must abide by them ?" 

“Yes."
As to Profits.

“Are you getting more than a legiti­
mate profit ?"

“No, only a fair profit."
“Is it not a fact that there is no 

money in sugar and tobacco ?"
“Yes.”
“What margin have you on tobacco ?" 
“About 7 per cent."
“1 am told there is only 4 per cent.” 
“That’s about right when you deduct 

freight and expenses.”
“Is that a decent profit ?"
“No."
“Do you make anything on sugar ?” 
“No.”
“Do you know of any agreement on 

sugar, tobacco, or anything else except 
what you have yourself ?"

“No.”
Cannot Fix Prices.

“Would it be possible for a wholesaler 
to fix prices with a manufacturer ?"
“I don’t think so."
“Then the only one who can fix the 

price is the manufacturer ?”
“Yes."
“The manufacturer having fixed prices, 

lie says, ‘I will appoint the wholesalers 
as agents.’ Is that not the only agree­
ment vou have with him ?"

“Yes'."
“Is it not understood that Macdonald 

sells only to wholesalers and that he 
fixes the prices ?"

“I believe so."
“And lie will not sell to those who cut 

prices ?"
“He told me I must sell at fixed 

prices.”
“And you could not sell his tobacco if 

you cut ?”
“No."

Cheaper Sugar.
“At one time you bought American 

sugar. Why did you discontinue that ?"
“I could not successfully compete with 

Canadian make."
“Did not the Canadian refiners cut un­

der you ?"
“Yes.”
“Then they were able to dictate terms 

to you ?”
“Yes."

Will not Sell Everybody.
“Do you sell to retailers and then to 

their customers too ?”
“No. Only to retailers.”
“Would you sell a man, not a retailer, 

a barrel of sugar ?”
"No."
“Is this not the same principle the 

manufacturers adopted ?”
“I suppose so."
The Crown Attorney asked the witness 

if, prior to the guild days, any one in-
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terfered with his right to bargain with 
the refiner. Witness replied “No."

“Did the refiners first start this way 
of doing business ?”

“I don’t know."
“But before this sugar agreement you 

had a right to negotiate as to price ?" 
“Yes."
“Did the starch men fix your selling 

price before the guild was formed ?"
“We had no trouble that way.” .

Broken Agreements.
“It appears that some have broken 

these agreements. Does that not mean 
that they could sell under them and 
still make money ?”

“1 suppose so."
“We have evidence that the Hudson’s 

Bay Co. sell below agreement prices, 1H> 
they not make money ?"

“No doubt they do."
Mr. Johnston : “The Hudson’s Bay 

Co. are wealthy and do not depend on a 
plug of tobacco to make money."

“Who notifies the grocers about 
changes and determines prices ?"

“The refiners."
“Then the wholesalers do not deter­

mine prices at all ?"
“No."
This closed the case for the Crown, 

and Mr. Washington asked that the 
charge be amended to include conspiracy 
in an attempt to injure Andrew McLean 
and George Robertson <Sc Co., of King­
ston. Mr. Johnston argued that no 
salient points had been proven and that 
the evidence did not sufficiently estab­
lish any grounds for such charge. The 
court ruled against the Crown Attorney.

Nothing in it.
Hugh Blain, of Eby, Blain & Co., To­

ronto, was then called. To Mr. John­
ston he stated he had been in business 
26 years.

“Tell us about sugar, tobacco and so 
forth,” said Mr. Johnston.

“Staples we sold practically at cost. 
Tobacco cost us 37 cents and we sold it 
for 37J cents. Sugar was also sold 
close to cost.”

“Who fixed the prices ?"
“The manufacturer fixed the prices to 

the wholesaler, but there was no fixed 
price to the retailer."

“Did you know of any movement to 
put the prices on a proper basis ?"

“Colonel Davidson and I were the first 
to discuss the situation, and pointed out 
to others the folly of selling goods be­
low' cost, anil we decided among our­
selves that we would sell tobacco at 2 
cents advance.”

“Was that unlawful or unreasonable ?” 
“No."
“What then ?"
“We then agreed to sell sugar at i of 

a cent advance.”
“If it had not been a necessity would 

you have handled sugar ?”
“No. We had to handle it.”
“If you had the same conditions in all 

lines " as in sugar and tobacco, what 
would happen ?"

“We would have to go out of busi­
ness."

The Improved Conditions.
“How did your organization improve 

trade conditions ?"
“We reduced sugar to a 60-day basis 

and other goods to a three-months basis 
and kept working that wav until we got 
nearly everything down to a 30-day 
basis."
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"What is I lie price of sugar as com­
pared with Jo years ago ?”
“It is about one-half now.”
"Dill the guild ever undertake to lix 

prices on anything ?”
"No.”
"Who did ?”
"The producer.”
"Did vou make an effort to get lower 

prices ?”
"Wr were alwaysjtrying to do that.” 
“Wlnvt_is the result—to the consum­

er ?”
"With out machinery we can distribute 

cheaper than can the manufacturers.”
"Would it cost more if the manufac­

turers had to sell it themselves ?”
"They could not sell it at less than 5 

pci cent, through travelers, while we, 
having travelers for our general lines, 
can sell it for about 4 per cent.”

"Did your price committee fix prices?” 
"No. The name is a misnomer. They 

simply discussed the situations with the 
manufacturers and endeavored to get a 
living profit.”

All Benefit.
" Are there, any wholesalers outside the 

guild who get the same terms as the 
guild members ?”

"Yes. They have the advantages of 
the guild’s work without paying to keep 
it up.”

(Town Attorney Washington then ques­
tioned the witness.

É
 Things Bad.
mditions in the wholesale 
irior to 1808 ?” 
f are still bad.” 
know any Hamilton whole- 
have failed ?”

own, Balfour Vo., and 
irt cc Vo.”

“Do you believe in the right of every 
man to purchase where he can purchase 
best ?”

"So long as it does not injure the 
general public.”

Do you think it is right for any body 
of men to try to prevent me from buy­
ing where and how I like ?”

"If it is not in the interest of the 
public I do.”

"if you had not gone to the refiners 
would there have been any fixed prices'” 

"Yes. There would have been ulti­
mately.”

“Why do some wholesalers cut 
prices ?”

"Because they cannot do honest busi­
ness.”

"Then they cut out of pure cusseil- 
ness,” commented the Crown Attorney.

Is it not the object of the guild to 
prevent the manufacturers from selling 
direct to the consumers ?”

"No, but if he wishes to avail himself 
of our medium of distribution he must 
allow us a living profit.”

"One of the objects of your associa­
tion is to prevent the retailer from get­
ting goods unless at your prices ?”

“No, but the manufacturer must allow 
us a profit if he wishes to use us as dis­
tributors.”

“If prices were open then the consumer 
would get the benefit, would he not ?”

“He might temporarily, but the public 
would finally suffer.”

“Then the object of your association 
is to benefit the public ?”

“That is a result. But if we can do 
so why should it not be an object ? I 
have never gone into any organization 
that was unfair or unjust, and what we

have done has been in the interests of 
the public.”

“Your profits were nothing at one 
time ?”

“Yes.”
“They are something now. Upon whom 

does the extra cost fall ?”
Witness contended that no matter 

whom it fell on, it was only a just 
profit.

“If the manufacturer did not come to 
your terms he could not self goods, 
could he ?”

“He eould, but at a greater cost.”
“Did the price committee ask the 

manufacturers to make an agreement ?”
“Yes, but not to fix prices.”

Manufacturers Lose.
Mr. Johnston : "If you get a rebate of 

two cents on something and want three, 
whose pocket does the extra cent come 
out of ?”

"The manufacturer’s.”
“And not the consumer’s.”
“No.”
H. N. Kittson, of Hamilton, took the 

stand and was asked hy Mr. Johnston if 
lie knew of any better medium of put­
ting goods on the market than through 
the wholesaler.

“I know of no better way.”
“Who fixes prices ?”
“The manufacturers invariably.”
“Has the wholesaler anything to do 

with fixing the price on sugar ?”
“No. If they did they would make a 

■ rofit.”
"If you make no profit on staples then 

you must have a profit on other 
things ?”

“Yes.”
“Then the public have to pay more on 

these things because there is nothing in 
sugar ?”

“Yes.”
“Was there any interference with Mc­

Lean. of Kingston ?”
“Not to mv knowledge.”
“The whole question was simply that 

he was a retailer and not entitled to 
the rebate ?”

“Yes.”
“Do you know of any article that has 

been increased in price on account of the 
guild ?”

“No.”
No Other Way.

“Do you know of any better system of 
bringing goods on the market than we 
have now in Vanada ?”

“I know of none.”
“Could you give me an idea how an 

honest man could start in business with­
out the assistance of wholesalers ?”

“I could not. He could not buy goods 
in foreign markets in small quantities.”

What is a Wholesaler?
The Crown Attorney asked witness, 

“What is a wholesaler ?”
“A wholesaler is a man who sells to 

retail merchants to sell again.”
“Do not the Grocers’ Wholesale Co. 

do that ?”
“They are an association of retailers 

who sell to themselves.”
“They sell to storekeepers ?”
“No. They sell to themselves.”
“If they buy to sell to retailers they 

must be wholesalers,” said Mr. Wash­
ington.

Who Changes it?
Mr. Johnston asked if the price list on 

canned goods changes from time to time, 
and who changes it.

“The fanners.”

“Win do you say the manufacturer can 
reach the consumer cheaper through the 
wholesaler than through the retailer ?”

“Well, suppose the retailer wanted 
salmon. He buys only a few cases at a 
time and therefore would not get car­
load rates or discounts for large 
amounts. Suppose he wanted five pounds 
of pepper, could he send to India for 
it ? If the manufacturer had to call on 
every grocer in Canada he would have to 
call on 32,000 people with one line.”

With the exception of one more wit­
ness to be examined by the defence this 
concluded the evidence. The witness be­
ing absent court was adjourned till 
Thursday morning to take his testimony 
and hear the arguments of counsel.

On Thursday, the 21st, the last wit­
ness, Charles Bremner, a shareholder of 
the Grocers’ Wholesale Company, was 
called. He failed to identify one of the 
company’s circulars. He did a wholesale 
as well as a retail business.

To the Crown Attorney witness said 
bis company were unable to buy goods. 
Asked if it was because lie did not be 
long to the guild, witness answered, “1 
suppose so.”

Witness also said the price of sugar 
and tomatoes had been increased, his 
evidence being similar to those who pre­
ceded him.

To Mr. Johnston he stated that the 
individual members of the Grocers’ 
Wholesale Company were retailers, and 
that they got dividends from capital 
stock and on purchases, and that a divi­
dend on the former was paid two years 
ago.

Mr. Johnston Reviews the Case.
This concluded the evidence, and in 

rising to address the court E. F. B. 
Johnston gave a resume of the case, 
which he said was of unusual impor­
tance. not so much because it involved 
the rights and privileges of four or five 
defendants, or that it gave delight to 
certain persons who liked to cast asper­
sions on the characters of those who 
were brought before the magistrates, but 
because it concerned the honor and in­
tegrity of men who were above reproach, 
who had been conducting as honorable 
business as distributors of merchandise 
for many years, and who were never 
charged with a dishonest or dishonorably 
action until the present time. He said 
it was altogether different from the 
plumbers’ case, which he thought was 
the incentive of the prosecution of the 
grocers. It w-as not a matter involving 
three or four defendants, but a body of 
nearly 200 men. who were respectable 
members of the community.

Monopolies Legal.
In outlining the case, he said the law- 

relating to conspiracy was erroneously 
supposed to strike .at a monopoly of 
trade. That was wrong. The Provincial 
and Dominion Parliaments both granted 
monopolies in issuing patents for pro­
prietary articles, and hotel licenses.

One of the things the act aimed at 
was combinations to enhance prices. It 
had not been shown that the Grocers’ 
Guild had done this. Neither was it 
shown that the competition had been 
limited. Every manufacturer was at 
liberty to sell to whom he pleased so 
far as the guild was concerned, and 
there w-as no attempt on their part to 
fix the prices at which manufacturers 
were to sell.
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FIFTY YEARS OF OWEN SOUND
Celebration and Merchants' Annual Picnic Make a Joint Gala Day of Un­

precedented Merriment—Corner Stone of New Bridge Laid— 
Programme of Spoits.

No Pools or Restrictions.
It was not shown that there were any 

pools or false contracts in its transac­
tions, as there were in the plumbers’ 
case, or that competition had been les­
sened, trade restricted or prices en­
hanced, as charged.

Mr. Johnston said that if a contract 
were broken between two parties In- the 
action of a third party, and it was 
not done wilfully, it was not crim­
inal, even though it might injure 
some one. No evidence was before tin- 
court to show that the guilil was formed 
to accomplish any of the things spoken 
of in the conspiracy clause. The guild 
was formed simply to prevent the whole­
sale trade from going to ruin.

Said There was no Evidence.
The Crown had no right to put in a 

bundle of letters, many of which had 
been written by men who were now 
dead, and try to convict the defendants 
of conspiracy with the writers. Facts 
must be proven instead of inferences 
drawn. If a prosecution of this kind be­
fore the court succeeded, it would prac­
tically put the wholesale trade out of 
business. He styled the system of man­
ufacturers selling to such a firm as 
Katon’s as a cut-throat system, and 
said it was responsible for the present 
condition of the retail trade. He stated 
there was not sufficient evidence against 
the defendants to commit them for trial 
and asked that the case be dismissed.

Committed fur Trial.
His Worship said he was trying this 

case as justice of the peace and it was 
his duty to commit the defendants for 
trial if there was sufficient evidence. He 
thought the evidence was quite sufficient 
for committal. The more argument the 
defence counsel put up, the more it ap­
peared to him that the disputed points 
should be settled by a higher court.

TRAVELERS' PICNIC.
The Hamilton commercial travelers are 

arranging for the annual reunion and 
picnic of travelers at Oakville, Ont., on 
July 14. The 13th Battalion Band has 
been engaged.

THE GREAT WEST.
Dixon Bros., merchants and bankers, 

of Maple Creek, Sask., in renewing their 
subscription to The Canadian Grocer, 
say: “This great country is moving 
fast. Immigration is pouring in at a 
tremendous late. Crop prospects never 
looked better.”

WHITEFISH SCARCE.
U. S. Consul H. A. Conant, at Wind­

sor, has reported to Washington that 
the Canadian fishermen on the Detroit 
River and Lake St. Clair were not do­
ing business enough this season to pay 
expenses because of the scarcity of 
whitefish and perch. Fishermen claim 
that the supply of 25,000,000 fry of 
whitefish sent out by the Sandwich 
hatchery to replenish the Great Lakes is 
not near the amount necessary to meet 
the depletion. Millions of mullets, suck­
ers, carp, and other varieties feed upon 
the whitefish fry, and it is estimated 
that, only one whitefish minnow out of a 
thousand reaches maturity. The fisher­
men think the Government should spend 
more money for the propagation of in­
land fisheries.

The celebration of the 50th anniversary 
of the incorporation of Owen Sound, 
Out.,, combined with the Retail Mer­
chants’ Association’s annual picnic, 
made of Thursday last week a (lay of 
pleasant memory and brave achievement 
in the flourishing bay port. There were 
quite a few visitors present from Toron­
to and Hamilton, but with little assis­
tance from the country round the go- 
ahead town turned out a crowd of five 
or six thousand people to participate in 
the day’s events and sports.

First in order was the laying of the 
corner stone of a handsome new bridge 
on I’oulctt street by David Creighton, 
assistant receiver general, Toronto, and 
for many years as editor of the Times a 
leader in public affairs. He did the trick 
with a silver trowel and though local 
option is in force Miss Georgina Creigh­
ton christened the bridge by breaking a 
bottle of wine over the newly laid stone.

When Indians Prevailed.
Mr. Creighton entertained his audience 

by drawing word pictures of Owen 
Sound’s early days—the days when In­
dians far outnumbered the white set­
tlers, and when the man who owned' a 
top buggy instead of an oxcart was 
looked on as an aristocrat. Owen Sound 
was ambitious then as now, he told 
them, and it was that spirit of ambition 
that was largely responsible for the 
mighty change wrought in the past fifty 
years. Many incidents of the stirring 
and exciting times of pioneer life were 
recalled ; of the first steamers to ply 
between Collingwood and Owen Sound ; 
of the first election when there were no 
ballot boxes and consequently no ballot 
stuffing, when open voting was in vogue 
and when Richard Carney was elected as 
first mayor ; of the excitement occa­
sioned by the news of the Fenian Raid 
when the sturdy pioneers took off their 
Sunday clothes and donned the red coat 
and went to the front ; of the fight to 
secure a railway—even the old narrow- 
gauge.

Grocer at the Head.
Mayor J. T. Joyce, a leading grocer, 

was master of ceremonies. Addresses 
were delivered also by Ben Allen and 
Christopher Eaton.

This ceremony occupied the forenoon, 
and the afternoon festivities at the park 
were preceded by a trade procession that 
for fine display and unique effects has 
seldom been surpassed. It was five 
blocks long. It met the C.P.R. train 
from Toronto and added “Marathon" 
Sherring to its triumphal attractions. 
Thereafter Mayor Joyce and the world’s 
champion headed the procession, not run­
ning but in a very handsome carriage. 
The prizes in the humorous class were 
taken by Geo. Sargeant with an outfit 
drawn bv a cow, the cow being led by a 
milkmaid and her attendant. The second 
prize went to D. B. McColl, grocer and 
confectioner, for a combination wheel­
barrow and buggy top propelled by an 
ancient horse. The cart before the horse 
and its two drivers, the Dutchman and 
the Chinaman, were the cause of much 
merriment.
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Sports of Interest.
The spurts began interestingly with a 

ladies’ champion lacrosse match between 
the Boston Champions and the Wikwemi- 
kung Warriors, in which the latter were 
victorious by a score of two goals to 
one.

The farmers' race was a hot hoe-down. 
The watermelon contest was a mouth­
watering event in which several youths 
lined up before the grand stand display­
ed rare gastronomic ability. Walking the 
greasy pole was mirth-provoking for the 
spectators. The gentlemen sometimes on 
the pole and sometimes off have not re­
corded their impressions.

In the travelers’ 100 yards team race 
Frank Oke and ('. N. Cherries were first 
and S. Walters and C. Smith second.

A similar stunt for merchants was 
won by Alex. Currie and D. B. McColl, 
with George Brignell and D. McClean, 
second.

A Fast Heavyweight.
As usual John W. Charles, traveler for 

11. P. Eckardt & Co., Toronto, won the 
fat men’s race. An Owen Sound grocer 
telling The Grocer reporter about is as 
the victor walked off with the prize, 
said : “He’s so bashful he’s going to get 
the paper to put in his name as Wilson, 
hut don’t you make any mistake. John’s 
one of the best fellows that hits this 
town and he can sell goods better than 
lie can run. This is the fifth time for 
him to win this event. We’ve had police 
and doctors try it, but we haven’t a 
policeman or a doctor can catch John, 
and he doesn’t need either."

Policeman John Thompson was second 
in the race.

The boys' ltlt) yards "race, the button­
sewing contest and the push ball contest 
won by Owen Sound against Toronto by 
two goals to one, passed in rapid suc­
cession.

The baseball game between the cloth­
iers and the drygoodsmen was won by 
the latter with a score of ten runs to 
nine.

The steeplechase over hurdles and into 
a large tank of water was won by A. 
Couch, H. Holmes and W. Lewis in the 
order named.

In the travelers’ early call race the 
prizes were won by Messrs. E. G. Bing- 
man, A. G. Hew ton and J. Donohue.

Champion Did a Turn.
Champion Sherring gave an exhibition 

of long distance running that was loudly 
cheered at the finish.

The boys’ hobby horse race was won 
by A. Neving, W. Young and S. Alexan­
der.

The wild and wicked caif was captured 
after a long and exciting race by Thos. 
Godfrey.

Comfort soap provided an attractive 
line of prizes for a women’s race, for 
which there were thirteen entries, who 
finished in the following order : Miss Mc­
Coll, Miss Shultz, Miss Squires, Mrs. 
Parker, Mrs. Brown. Miss Downs, Miss 
Palfrey, Miss Dobson, Miss N. Squires, 
Miss Schwan, Miss Taylor, Miss White 
and Miss Brough.
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CONSULS KEEN ON TRADE
Br.tish Representatives in the United States Anxious to Assist Canadian Mer­

chants—Enterprising Move by Supt. O’Hara, of Cana­
dian Commercial Agencies.

A very interesting departure, and one 
that should show large beneficial results 
for Canadian mercantile interests, was 
recently made by the Commercial Agen­
cies Blanch of the Trade and Commerce 
Department, Ottawa.

Among the manufacturers and export­
ers of the Dominion, Supt. F. C. T. 
O'Hara explains in last week’s issue of 
the Weekly Report; the impression pre­
vails that the commercial agency ser­
vice should be extended. There is a gen­
eral impression, loo, that British con­
suls do not interest themselves in Cana­
dian trade. Canada lias not a commer­
cial representative in the United States. 
These facts and a request from British 
Consul-General Alex. Finn, at Chicago, 
that his office be considered a commer­
cial agency for the Dominion, suggested 
to Supt. O’Hara that he issqe a circular 
letter and lie did to each of 12 British 
consuls and vice-consuls throughout the 
Union, embodying these three questions:

Questions Asked.
(a) What suggestions can you offer 

seeking to bring about more intimate 
commercial relations with Canadian bus­
iness men ?

(b) Have you had much correspondence 
with Canadian firms ? If so, has it re­
sulted satisfactorily or otherwise?

(c) Do you think you can assist Cana­
dians to extend their market in this dis­
trict ?

•The result,” says the superintendent, 
•has been a splendid testimoii'- to the 

efficiency of the British consular service 
in the United Slates, many of whom re­
plied at considerable lenmn, o .ering ex­
cellent suggestions, and in general terms 
stating iliat the facilities of their re­
spective offices were, at the service of 
Canadian business men.”

Some excerpts from replies are pub­
lished. Here are a few of the more sug­
gestive : _

At the Service of All.
Consul-General Finn, Chicago : “ * *

1 have always considered myself as re­
presenting the whole Empire and at the 
service of any and every British subject 
from wheresoever lie might come. 1 
think that all parts of the British Em­
pire and all departments of the Govern­
ment and its different parts should 
treat the British consul as their repre­
sentative. * * * All merchants should 
be encouraged to write to me on all oc­
casions.

‘‘I should like all portions of the Em­
pire to supply the consulates with the 
fullest information as to the resources, 
manufactures, openings for capital, etc.,» 
so as to make them a place where infor­
mation can be obtained immediately. 
Most of the correspondence we have -had 
with Canadians on business has been 
with persons seeking agencies in Canada 
for American goods.”

For Boston’s 150,000.
Wm. Wyndham, consul, Boston : “I 

have never had, during my consular ex­
perience of nine years, any inquiries 
from a Canadian merchant, and on the 
other hand, from the other colonies,

from Australia and India, such inquiries 
are often received and are as promptly 
attended to as similar inquiries from 
Great Britain.

"Such assistance as is in my power 1 
will gladly give to any Canadian firm 
seeking markets for their goods in my 
consular district. I shall be pleased to 
receive from your office anv official pub­
lication you may desire to send me, 
which will be tiled here for the use of 
Canadians in this district. 1 believe 
there are resident in Boston and its vi­
cinity about 150,000 Canadians.”

No Greater Pleasure.
Horace 1). Nugent, consul, Galveston, 

Texas : “llis Majesty’s consular officers 
are the public servants not alone of 
Great Britain, but of the Empire at 
large, and further, it should be not only 
our duty but also our privilege and 
pleasure to do our part in aiding to 
build up and enlarge the trade and com­
merce of the Empire by holding our­
selves ready at all times to assist in any 
way possible the commercial interests of 
our fellow Britons, whether in the Unit­
ed Kingdom or the colonies. Personally 
speaking, I have always taken this view, 
and nothing would give me greater 
pleasure and pride than to feel that 1 
had in my small way helped to extend 
the trade of the Dominion.”

He suggests publicity of the fact that 
the British consular officers are ready to 
answer Canadian trade inquiries. He 
promises to ascertain more speciiieally 
in what articles of Canadian origin 
business might be done.

Correspond Direct.
Sir Percy Sanderson, K.C.M.G., con­

sul-general, New York, saw no reason 
why Canadians should not avail them­
selves of the services of British consular 
offices. His answers to the superinten­
dent’s three questions were :

(a) Canadian merchants should cor­
respond direct, stating their require­
ments.

(b) Very little.
(c) Assistance could be given to Cana­

dians to extend their market in this 
country if they would state their re­
quirements.

Glad ot Information.
s^Cousul James Laidlaw, Portland, 
(TrSç replied in part as follows : “It is 
not the province of a British consul to 
encourage the trade of Americans to the 
detriment of British trade, but by Brit­
ish trade I mean the trade of the Brit­
ish Empire, and not solely that of the 
United Kingdom. I have never looked 
upon myself as merely the representative 
of a section of the Empire.

“I can only suggest that if Canadian 
business men would make their desires 
known we would assist in every way 
practicable. A consul cannot make busi­
ness or work up business, hut he can 
make suggestions and answer inquiries 
which might lead to this, and I am sure 
not only would be glad to do so, but it 
is also his duty.

“I have had exceedingly little cor- 
tespondence with Canadian firms. I re-
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gret that none of the departments of 
the Canadian Government have ever 
thought of sending their reports to this 
office unless specially inquired for. Not 
even changes in tariff are notified, and I 
certainly value very highly your offer to 
send all official publications issued by 
your department.”

Will Send Information.
Consul Fraser, Baltimore : “Should 

any opportunity offer in this district of 
which Canadian merchants might avail 
themselves, 1 will gladly furnish full 
particulars of it to you for publication 
in your weekly report.”

Consul C. W. Bennett, San Francisco : 
“As regards the special interests of Can­
ada in this consular district, it is no 
doubt within your knowledge that a 
large trade between British Columbia 
and San Francisco already exists. It is 
presumably in the hands of business men 
to see the opportunity offered and seize 
it. Any assistance asked for I will be 
most happy to give whenever possible.”

Give Details.
Consul Wilfrid Powell, Philadelphia : 

“Firms in Canada should address their 
requirements to the consul, taking care 
that the inquiry is made in fullest detail 
in order that the consul may be able to 
obtain if possible equally full informa­
tion. We have had a considerable amount 
of correspondence on commercial mat­
ters with Canadian firms and business 
men, in some cases evidently with satis­
factory results, judging from the letters 
received.”

Consul Carew-Hunt, New Orleans : “I 
am always ready to do anything in my 
power to assist Canadian commercial in­
terests in my district. I would suggest 
that a list of the British consular of­
ficers in the United Slates should be 
sent to the various boards of trade and 
chambers of commerce throughout the 
Dominion, with the information that the 
services of such officers are at the dis­
posal of Canadian merchants to promote 
Canadian trade interests. Similar lists 
might with advantage be sent to other 
institutions. 1 have had little if any 
correspondence with Canadian firms.”

Get Canadian Goods.
Acting Consul Harkness, at Savannah, 

Ga., suggests the usual method of com­
municating with commercial agencies, 
and Continues : “At the present time 
there is some export trade, annually, 
from the ports of this district to Nova 
Scotia and New Brunswick, mostly in 
the way of shipments of yellow pine 
lumber, rosin, turpentine, etc., but com­
paratively little business is done in di­
rect Canadian imports, as such goods of 
Canadian origin as are consumed here 
come, as a general rule, by way of New 
York and Boston. .It appears to me 
quite possible that a reasonable improve­
ment in the present trade conditions 
might be hoped for in the near future if 
a proper effort is made in the right di­
rection.”

MORE CALIFORNIA FRUIT SOLD.
At a fruit auction held in Montreal 

June 25, three cars of California fruit 
were sold. The market was brisk and 
good prices were obtained. Peaches sold 
from $1 to $1.30, plums from $1.50 to 
$2.80, and apricots at $2.50. A car of 
pineapples was also sold. Prices ranged 
from $3.10 to $3.25.
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Bakina Powder.
Gillett, E.W., Co., Toronto.
McLaren'», W. D., Montreal.

Biscuit.. Confectionery. Gum, Bic
Cowan Co., Toronto.
Crown Mfg. Co., Toronto.
Foley Lock A Larson Winnipeg.
Kingery Mfg. Co., Cincinnati. 
McLaiu-hlan, Sons A Co., Owen Sound. 
Mooney Biscuit A Candy Co., Stratford 
Mott. John P., * Co., Halifax. N.S. 
National Licorice Co., Brooklyn, N Y.

Brooms and Brushes.
Woods. Walter, A Co., Hamilton.

Canned Goods
Balfour * Co., Hamilton.
Belleville Canning Vo., Belleville Ont. 
Canadian Cannera, Hamilton.
Lakeside Canning Co., Wellington. Ont. 
Manitoba Canning Co., Grande Pointe,

Old Homestead Canning Co., Piéton 
Turner James * Co.. Hamilton. Ont. 

Cans. Tin-
Acme Can Co., Montreal.

Lash Registers-
National Cash Register Co., Dayton, O. 

Cash Sales Boohs.
Carter-Crume Co., Toronto.

Cheese Cabinets•
WalkerBin and Store Fixture Co., Berlin

Cigars. Tobaccos, Etc-
American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal 
McDougall D., k Co., Glasgow, Soot. 
Payne, J. Bruce, Granby, Que.
Tuckett, Geo. E.. à Son Co.. Hamilton

Clothes Lines-
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates
Baker, Walter k Co., Dorchester, Mass. 
Benedict, F. L, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, Sc Co., London, Eng. 
Lowney, Walter M., Co., Boston, Mass. 
Maclure Sc Lang ey, Toronto.
Mott, John P . A Co., Halifax, N.S. 
Peter's Chocolate, Montreal.
Stewart Co., Toronto.

Computing Scales.
Computing Scale Co.. Toronto 
Toledo Computing Scale Co. Hamilton.

Concentrated Lye.
Gillett E. W., Co., Toronto.

Condensed Milk and Cream-
Borden's—Wm. H. Dunn. Montreal. 
Truro Condensed Milk Co., Truro. N.S.

Consulting Chemists.
Kaufmann, W. P., Toronto.

Counter Check Books- Etc-
Allison Coupon Co.. Indianapolis, Iud. 
Carter-Crume Co., Toronto.

Cordials.
Batger's, Rose k Ladamme, Montreal.

Crockers, Glassware and Pottery
Cassidy, John L., Co., Montreal.
Gowans, Kent k Go., Toronto

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. 
Fearman, F. W., Co., Hamilton. 
MaeLaren Imperial Cheese Co.. Toronto

CLASSIFIED LIST OF ADVERTISEMENTS.
Montreal Packing Co., Montreal.
Park. Blackwell Co.. Toronto.
Power, B H , Halifax. N.S.
Rutherford, Marshall k Co., Toronto 
Ryan, Wm., k Co.. Toronto.

Financial Institutions <> Insurance
Bradstreet Co.

Fish
James, F. T., Oo.. Toronto.
Loggic. W S. k Co., Chatham, N.B.
Me William k Everiat. Toronto.
Millman, W. H,, & Sons, Toronto 
Windsor, J. W., Montreal.

Flavoring Extracts•
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fly Pads-
Wilson, Arvhdale. Hamilton. Out.

Foreign Importers
Boyd, Thos., k Co.. Liverpool, Eng. 
Doughty, A. C., k Co., London, Eng. 
Gaitskell, J. H., Liverpool. Eng.
Little, Geo., Manchester, Eng.
Rapp, Herman, k Co., Liverpool. Eng. 
Scott, David. * Co., Liverpool. Bug. 
Viucentelli, P 4P, Antwerp.
Wickes. Hamilton. * Co., London, Eng.

Fruits—Dried, Green, and Nuts
Davidson & Hay, Toronto.
Dawson Commission Co., Toronto 
Gibb, W. A., * Co., Hamilton.
(lillard, W. H., k Co., Hamilton. Oat. 
James, F. T., Co., Toronto.
Kinnear, Thos., k Co., Toronto.
Lucas, Steele & Bristol Hamilton. 
McWilliam * Evenst. Toronto.
Rattray, D., k Son, Montreal.
Robinson. O. E., IngersolL 
Smith, E. D., Winona, Ont.
Stringer, W. B., k Co., Toronto.
Tippet, A. P., * Co., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh, k Son, Guelph.
Warren Bros, A Co., Toronto.
White k Oo.. Toronto.

Gelatine.
Cox. J. k G., Edinburgh, Scotland.
N ieholson k Brock. Toronto.

Grain. Flours and Cereal*
Braekman-Ker Milliu jCo., Calgara A ta. 
Greig. Robert, Co., Toronto.
Hum lton Saratoga Chip Co., Hamilton. 
Kirouac, Nap. G., k Co., Quebec.
Me Fall A. A , Bolton.Ont.
Mclaiod Milling Co., Stratford, Ont. 
Nicholson k Bain, Winnipeg.
Nicholson & Brock, Toronto.
Peterboro Cereal Co , Peterboro', Ont. 
(fiance Bros., Delhi, Out 
Tanguay, Alf. T .ACo. Quebec. 
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodsto.:k, tint.

Grocers— Wholesale
Balfour k Co., Hamilton.
Campbell. Wilson A Howe Ca'gara Alta. 
Canada Brokerage Co., Toronto 
Cotlville-Georgeson Co., Winning. 
Colson,C. E. k Son, Montreal.
Davidson k Hay. Toronto.
Bby, BlainCo., Toronto.
Eekardt, H. P., k Co., Toronto.
Gillard, W. H., k Co.. Hamilton. 
Kinnear, T., k Co., Toronto.
Lucas, Steele k Bristol. Hamilton. 
Revillou Bros., Edmonton, Alta.
Turner. James, k Co., Hamilton.
Warren Bros, A Co., Toronto.

Grocers’ Grinding and Packing 
Machinery

Coles Mfg. Co., Philadelphia. Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D.. Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants’ Foods.
Keen, Robinson k Co., London, Eng. 

Interior and Exterior Store Fittings-
Walker Bin k Store Fixture Co., Berlin. 

Jams, Jellies, Etc 
Batger a Rose k Ijadamiue. Montreal 
Goodwillie s - Rose A Latiaiume, Mont real 
Smith. E. D., Winona. Ont.
Southwell A Co.—Frank Mag or A Co., 

Montreal.
Upton, Thus., A Co.. Hamilton. 

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co.. Winnipeg, Man. 
Adamson. J. T.. Montreal.
Ashley A Lightcap, Winnipeg.
Bid well, W E.. Torocto.
Carman. Joseph, Winnipeg, Man 
Carrier, K W., Quebec.
Chvyne, John A , Winnipe g, Man. 
Dawson Commission Co., Toronto. 
Dominion Brokerage Co.. Calgary. Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham, J. W . A Co., Halifax N.S. 
Haszard, Horace, Charlottetown, P E I. 
Hughes, A. J., Montreal.
Kyle A Hooper, Toronto.
I .am be. W. G. A., A Co., Toronto 
MaeLaren Imperial Cheese Co., Toronto 
Millman, W. H., A Sons, Toronto.
Moose Jaw Fruit A Produce Co., Moose
Nicholson A Bain. Winnipeg 
Northwest Jobbing ami commission Co., 

Lethbridge, Alta
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm., Co., Toronto.
S ott, [litigate, A Co., Winnipeg 
Stevens. H. J., Montreal.
Taylor, W. A , Winnipeg.
Tees A Pense, Winnipeg.
Thompson, G. B., Winnipeg. Mau.
Tippet, A. P. A Co., Montreal.
W'atson, Stuart, Winnipeg, Man 
Wiseman, R. B., A Co., Winnipeg.

Matches-
Improved Mat h Co., Montreal.

Mince Meat
Capstan Mfg. Co., Toronto.
Clark. Wm., Montreal.
Fearman, F. W , Co , Montreal.
Lytle, T. A., Co., Toronto.
Nivholdon A Brock, Toronto.
Weihey J. U.. St. Catharines.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F., A Co., Toronto.

Pass Boohs, Etc-
Allison Coupon Co.. Indianapoljf. Ind.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
Douglas. J. M , A Co . Montreal.
Gillard a Pickles, L indou. Eng.
Holbrook A Co., London, Eng.
Lytle. T. A., Co., Toronto.
Paterson s— Rose A Ladamme. Montreal.

Purnell Webb A Co . Bristol. Eng. 
Sutton, G. P„ Sons A Coondon, Eng 
Taylor A Pringle, Owen Sound, Ont.

Polishes Metal.
Oakey, John. A Sons, London, Eng

Polishes-Stove
Nickel Plate Polish Co., Chicago.
James Dome, W G. A. Law be A Co , 

Toronto.
Morse Bros., Canton, Mass.

Refrigerators.
Eureka Refrigerator Co., Toronto. 
Hanson, J H , Montreal.

Salt.
Canadian Salt Co., Windsor. Out.
Gray. Young A Sparling, Winghaw. Out 
Toronto Salt Works. Toronto.

Soap-
Albert Soaps. Montreal.
St. Croix S >ap Go., St. Stephen, N.B

Soda - Baking-
Church x Dwight, Montreal.

Starch-
Edwardsburg Starch Co.. Cardinal. Out 
St. Lawrence Starch Co., Port Credit.

Sugars, Syrups and Molasses.
Canada Sugar Retining Co., Montreal. 
Dowinioti Molasses Co., Halifax, N.i. 
Edwardsburg Starch Co.. Cardinal. Out 
Lucas, Steele A Bristol, Hamilton. 
Outario Sugar Co.. Berlin. Ont.
“ Sugars Limited. Montreal.
Tippet, A. P . A Co.. Montreal

Teas. Coffees, and Spices-
Balfour A Co , Hamilton.
Braid, Wm., A Co., Vancouver, B.C 
Ceylon Tea Traders Ass n 
Chase A Sanborn, Montreal.
Cod ville Georgson Co., Winnipeg 
Ewing, S. H. & A. S., Montreal.
Ewing, 8. H A Sons, Montreal.
Gillard, W H.. A Co.. Hamilton.
Greig, Robt. Co., Toronto.
Japan Tea Traders' Ass u.
Koopmau. G. C , Amsterdam and Rot
Salads Tea Co., Montreal and Torm . 
Symington, T., Edinburgh Scot.
Truro Coude used Milk Co., Truro, N.S. 
Turner, James. A Co.. Uamiltou.
Warreu Bros . Toronto.
Wood. Thos., A Co.. Montreal.

Vinegar and Cider.
White, Cottell A Co., London. 8. E.

Washing Compound.
Fairlmnk, N. K. Co., Montreal 
Gillett, E. W. Co., Toronto.

Woodenware.
Woods, Waiter, A Co.. Haoiilum.

Wrapping J*aPer. Paper Bags.

Canada Paper Oo., Toronto.

Yeast.
Gillett, B. W., Co., Toronto.
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Albert Soaps............... inside front cover
Allison Coupon Co................................ 19
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NEW ADVERTISEMENTS.
Crown Manufacturing Co., Toronto, 
Mitchell, H. W., Winnipeg; Man.

BRITISH CONSULS AND CANADIAN 
TRADE.

The enterprise of Su jit. F. ('. T. 
O'Jlara, of Canadian vonmiervial agen- 
eies. Ottawa, in enlisting tlie active sup­
port of1 the hundred and sixty odd British 
consuls throughout the United States in 
favor of Canadian trade extension, 
should be highly appreciated, and marks 
Mr. O'Hara as a man for his job. Dur­
ing the month of March, according to 
ollicial figures just issued, Canada im­
ported from the United States fifteen 
million dollars worth of goods, a million 
and a quarter more than in March last 
year. J» the same time Canada sold to 
I lie States a little less than six and a half 
millions worth, just a million and a half 
more than in March, 1005. This shows 
in the first place that Canada’s sales to 
her big neighbor are capable of expan­
sion, and that is the main issue here. 
Taking the figures for the nine months

ending March til the increase is even 
more notable. For three years they are: 
1904, iff)'-!,Hilt),OIK); 1 905, iff)'),000.000 ; 
lotto, *07,000,000.

Jn another article some excerpts from 
replies of the consuls to Mr. O’Hara’s 
circular letter are given. They are all 
enthusiastic in tone. All of them re­
cognize that in increasing the trade of 
any part of the Empire they are serving 
the whole. It is broad ground and as 
sound as it is roomy. It now remains 
for Canadian enterprise to talxe advan­
tage of the way prepared for it.

GROCERS SHOULD ORGANIZE.
In a multitude ot counsellors there is 

wisdom, said the Hebrew wise man, and 
his descendants have since been noted for 
success in business. This is a text for a 
dissertation on the advantage of a wide- 
reaching and strong organization of the 
retail grocery trade in Canada, but if 
the progressive and ambitious grocers 
would give the subject a little serious 
consideration the dissertation would give 
place to a report of tlie new organiza­
tion. 'flic advantage of organization is 
us plain as a barrel of sugar. Not to 
lix prices, or eliminate competition, or 
chase legislators—that game lias been 
tried and it’s no good to the grocer ; 
what is wanted is an organization to 
bring the grocers together for the dis­
cussion of trade methods, for the advan­
tages of social intercourse, for the 
spread of ideas, for the fostering and de­
velopment of the spirit of progress. The 
retail grocery trade feeds the nation. It 
is a good business to push along. It’s a 
business a man may well be proud of 
and a business the best men in it are 
proud of. A sparkling satellite of the 
sacred desk once said, “Born a man and 
died a grocer,” and the saying has pass­
ed into a proverb of disrespect. There 
would have been quite as much point to 
his illustration if he had said, “Born a 
man and died a cleric.” There is no 
more useful and necessary business than 
the grocer’s, and none that for the 
health and enjoyment of the whole com­
munity is more susceptible of develop­
ment and improvement. There should be 
a provincial and Dominion organization. 
Who’ll be first to start it ?

AMERICAN GOODS IN COM­
PETITION.

U. S. Consul (ieo. N. West, writing 
from Sydney, N.S., to the Daily Con­
sular and Trade Reports, published by 
the Department of Commerce and La­
bor, Washington, and distributed in 
great numbers throughout the States, 
after telling of a marked revival of 
trade in that district, says :
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"The value of having personal repre­
sentatives of American manufacturers 
visit merchants here has been shown in 
a strung manner by a statement made 
to me by a representative of an Am­
erican firm visiting here lately, when he 
was successful in opening up six new 
accounts, whereas during the past two 
years he had difficulty in retaining 
former customers, owing to the depres­
sion.

“in visiting the different merchants I 
note in almost every instance the dis­
play of American goods in their stores, 
which have been, with few exceptions, 
purchased through Canadian wholesale 
houses, in some instances coming in di­
rect competition with goods of the 
same class manufactured in Canada. If 
representatives of American firms 
visited here, they could no doubt large­
ly increase their sales.

“Within a radius of 20 miles of Syd­
ney there is disbursed for wages to em­
ployes of the coal, iron and steel com­
panies, and other manufacturing enter­
prises, about *000,000 monthly, and 
this sum will rather be increased than 
decreased in the future.”

This is tlie way the American consu­
lar service is working for the extension 
of trade in United States manufactured 
products. Canadian manufacturers and 
wholesalers should lie able to so sup­
ply the Cape Breton merchants and 
miners that they would have no room 
for American products.

NEW ARRIVALS IN CANADA.
The situation in regard to Canadian 

immigration is presented in the follow­
ing statement for 10 months of the cur­
rent and last tiscal years, July 1 to 
April 30, contained in the Labor Ga­
zette for June :

From Europe.............
From United States..

1904-5
67,340
31,309

1905-6
74.350
43,237

In­
crease
7,010

11,928

Total................. 98,649 117,587 18,938

The proportion of immigrants from
Europe who are of British origin may 
be gathered from the fact that for the 
first four months of this year, January 
to April, the immigrants of British 
origin numbered 34,809, and for the 
corresponding months of last year 28,- 
859.

During March there were 4,018 home­
stead entries in the west. Of these 
1,080 were Canadians from other prov­
inces, 1,271 were Americans, 71 were 
Canadians returned from the States, 0 
were Newfoundlanders, 035 Flnglish, 
147 Scotch, 59 Irish, and the rest were 
foreign, the largest number being 
Austro-Hungarians, 212.



EDITORIAL

REWARD OF ENTERPRISE.
Conclusive evidence of the monetary 

advantage of progressive methods is 
often hard to lay hands on quickly, hut 
here is an instance—it happens to In­
in the dairying industry—that is a good 
deal clearer than the proverbial pikestaff. 
In a report of the Bioekville Cow Test­
ing Association, issued by Dairy Com­
missioner Rnddiek on June 111. is a re­
cord of a herd of twelve cows that pro­
duced in 30 days 7,17(i lhs. of milk and 
another herd of five cows that yielded 
6,285 lhs. The- cost per cow for feed and 
labor would he practically the same for 
both herds. If the ]2 rows had been of 
the quality of the five they would have 
yielded 15,084 lhs. of milk. The owner 
therefore lost by keeping an inferior 
grade of cow, 7,908 lhs. of milk in a 
month. At 80 cents per 100 lhs., a fail- 
average value, his money loss was $63.20.

THE VALUE OF WINDOW TICKETS.
There isn’t a merchant who will 

contest this proposition : “Show win­
dows are valuable to attract trade.” 
You display your goods and if they are 
attractive, you will do some business. 
How much more you could do 
with price tickets projierly displayed is 
perhaps a question, but there is no ques­
tion but what your trade would be in­
creased, and materially.

There are many people who are back­
ward in the matter of pricing goods. 
They feel some little compunctions 
against asking questions and then going 

- away without buying. You will find this 
trait much more highly developed in the 
man than in the woman. The latter leans 
a little too much the other way.

If you have a good location, there 
are people passing your store every min­
ute in the business day. The prices 
plainly shown talk to them as they pass, 
and they strike home. The average 
man knows little about bargains. He 
may think an article looks too high-pric­
ed for his pocketbook, but the actual 
price may be within his reach.

Use the tags and the cards witn 
prices in plain figures throughout 
your entire establishment, and they 
will increase your sales. New goods 
are going on the shelves and tables. 
Plain marking helps the customer and it 
helps the salesmen.

Plain marking is taken to mean one- 
price, and in this day and age of sharp 
competition, no merchant can afford to 
play favoritism with his trade. One 
price is the surest safeguard. If you 
have sliding scales you run the risk, and

a big one at that, of offending your good 
customers.

Women talk and they gossip on trade 
matters as well as on social. Over­
charge one and let her find it out and 
your competitor will control her trade 
hereafter. Use price cards. They may 
he had cheap. Use home-made cards and 
learn to make them neat and attractive. 
If you are a failure at it. your print 
shop will gladly accept the order, or you 
can send to the city for samples. Tag 
everything. If you have not been fol­
lowing this practice, try it and you will 
find your returns for the next year bet­
ter by a material percentage.

THE AMERICAN THIRST.
The American people spent last year 

for drink—alcoholic, and tea. cocoa and 
coffee—$1.5 18,708,307. The per capita
cost of tea, coffee and cocoa combined, 
was $2.fi8. and for alcoholic drinks 
alone $15.95. The total drink hill is 
equal to one-eighth the entire expendi­
ture for food. The consumption per 
capita of tea was 1.23 pounds, aggre­
gating 101.237.084 pounds, costing 
$52,698.000. That means about 81c. 
per gallon of the liquor, making it the 
cheapest of all prepared beverages.

The United States leads all other 
nations as a consumer of coffee, using 
about one billion pounds of raw coffee 
every year. The imports in 1905 were 
16,300,181 pounds more than in 1901. 

Tt. is conservative to take the average 
annual net import for three years as 
better representing the quantity con­
sumed. and that was 945.177.833 
pounds, having an average import value 
for 1905 of 8.1 rents per pound against 
7.0 cents in 1904. Coffee loses from 12 
to 16 per cent, in roasting, with the 
average about 14 per cent., and allow­
ing for this shrinkage there remains a 
net yearly consumption for three years. 
1903-05, of 812.852.937 Hounds of voast- 
edl coffee, costing the consumer an aver­
age of about 20c. per pound. On the 
basis that one pound of coffee makes 
two gallons of infusion, we have as the 
measure of the year’s consumption 1 .- 
625.705.874 gallons used as drink at a 
cost of $162,570.589.

INSPIRE YOUR CLERKS.
It is a rare gift for a man to be able 

to inspire in others the spirit of en­
thusiasm which invariably carries all 
before it. But it is one of the most 
necessary gifts for the retail merchant 
who would make a real success of his 
business.

Tn too many cases clerks are left to 
work up their own enthusiasm, to learn 
about the goods they handle from their 
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own research, and to adopt their own 
selling methods. And it generally hap­
pens that this enthusiasm soon dies 
out, killing also the desire to learn. 
Apathy in the employer is followed by 
apathy in the clerk, and necessarily 
sales are not so large as they should 
be.

In a great many stores the clerks pre 
actually afraid of “the boss." There is 
no spirit of fellowship between them, 
and in such circumstances clerks who 
are accustomed to work hard in the 
presence of their employers will shirk 
as much as possible once they are away 
from his watchful eye.

Every store should have a definite 
business policy which can only be ad­
hered to when the proprietor takes the 
clerks more or less into his confidence, 
and endeavors to inspire them with his 
own enthusiasm in selling goods.

Are your clerks afraid of you ? Do 
you notice a scramble when you come 
among them ? Then fraternize with 
them, and do not be afraid of teaching 
them something valuable.

EDITORIAL COMMENT.
A Toronto gentleman who recently 

bought a farm in Cuba brought back 
with him a couple of cases of pineapples 
and showed them to the various news­
papers. apparently as illustrative of a 
new trade possibility. About 50 car­
loads of (Tibau pines have been brought 
into Toronto this season !

• * •

Did it ever occur to you, asks the Lon­
don (Eng.) Grocer, that the grocer has 
it in bis power to exert a wonderful in­
fluence in his community; to he a “mold- 
er of public opinion?” The retail 
grocer lias a wonderful |rower for doing 
good and for molding public opinion, lie 
has access to the homes of the entire 
community and the knowledge of how to 
use his influence is all he needs.

• • •

A Philadelphia wholesale grocer, nam­
ed Murgatroyd, doing, he says, a million 
dollars of business a year, has devised 
a plan of incorporation oil the co-o|>era­
il ve principle. He proposes a hundred 
thousand dollar company, ten thousand 
ten-dollar shares, and promises to every 
purchaser of one or more shares that lie 
can thereafter purchase his groceries at 
wholesale prices.

Tn a circular. Murgatroyd says of the 
business that it “is entirly too large 
and too valuable to be at the mercy if 
one individual.” The “individual” be­
ing himself, he probably is right.
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QUEBEC MARKETS.
Fluctuations.

Kish- Revised.
Kotlov Mocha advancoil .'Jo.
Valencia raisins—Advanced 1 -"2c.

Montreal, June 28, 1 !JU6.
< trdels during the week have been very 

good, speaking generally. While no par­
ticular grocery line has experienced any 
special call, there has been a fair trade 
passing all round. Sugar is stronger 
this week and it is probable that there 
will shortly be an advance, considering 
existing conditions. Better business in 
this line is reported on all sides. Some 
further reports on California fruits have 
reached -Montreal regarding the outlook 
for tlie coining season. These advices arc 
of ;|bout the same tenor as advices 
previously received. There is a firmer 
feeling in the lea maiket, but there are 
no new features of interest. Old Japans 
are now practically cleaned up. Molas­
ses is moving along steadily, the market 
this week being not so strong as it has 
been. Considerable information regard­
ing fruit crop prospects is to be found 
under the dried fruit heading. Mocha 
coffee has been advanced on account of 
dislurabnees in the coffee growing dis­
tricts of Arabia. Spices are rather tinn­
er this week. Dealers repott a very ac­
tive business in maple products for this 
lime of year. t

Collections arc very poor; jobbers re­
port being able to get no satisfactory re­
turns from their customers.

C ANNED DODDS- Canned goods 
have been moving out steadily. Business 
tlnoughout the country, according to 
jobbers, has been about normal. Mer­
chants appear to lie buying more for 
immediate consumption than otherwise. 
Tomatoes are still sold at ifl.liO, despite 
I he talk of possible reduced prices 
through the heavy holdings of certain 
parties having to lie disposed of at any 
liguie obtainable. Corn is moving free­
ly enough, and peas continue about as 
usual. Fruits are not in vet y good rc- 
<|ticst owing to the increasing quantity of 
fresh stock arriving on the market. Ac­
cording to reports received, apricots this 
year will be very high in price. Peaches 
also will be higher, but it is expected 
that pears will lie somew hat lower.

(iroup Group 
No. 1. No. 2.

Cherries—
2 s, red, pitted.............................................. 2 12$ 2 10
2 s, red, not pitted....................................... 1 67* 1 65
2's, black, pitied......................................... 2 12$ 2 10
2's, black, not pitted.................................. 1 67$ 1 65 •
2 s, white, pitted......................................... 2 32$ 2 30
2's, white, not pitted.................................. 1 92* 1 90

Currants—
Red, heavy syrup ..
Red. preserved.......
Black, heavy syrup. 
Black, preserved...

Gal. apples....................
Gooseberries—

Heavy syrup.........
Preserved................

1 60 
1 feO
1 77 j
2 07

77*
07}
77$

1 90
2 12*

1 57* 
1 77*
1 75
2 05 
2 75

1 87*
2 10

Lawton berries—
Heavy syrup..................................................  1 77*
Preserved....................................................... 1 95

Yellow, flats, 1*............................................ 1 70
“ “ 2..............................................  1 90
“ " 2*............................................ 2 60
“ " 3..............................................  2 85

whole 2 ..............................................  2 37*
White.............2.................................................1 75

" ............2*................................................ 2 50
“ ............ 3................................................ 2 70

Pie..................3............................................... 1 27*
Pie, not peeled, gal......................................  2 57$
Pie, peeled....................................................  4 52*

Flemish beauty 2.......................................... 1 65
2*.......................................  1 97*

" " 3......................................... 2 12*
Bartlett............2.......................................... 1 80

" ............ 2*........................................ 2 17*
" ............ 3.........................................  2 32*

Pie.....................3.........................................  1 27*
Pie, notpeeled..3..........................................  3 80
Pie, not peeled, gal......................................  3 27*

Pineapples—
2’s, sliced................................................................
2 s “ grated.................................................
3’s “ whole..................................................

2’s, Damson, light syrup
O"o 11 11 Vn*nt2’s
2*’s 
3 b
2Ts “ 
2 s 
2* 8
3’s
Gals.

heavy syrup ...

“ standard...........
Lombard, light syrup . 

heavy syrup.......

“ standard.................
Green Gage, light syrup . 

“ heavy syrup.,

" standard 
Egg, heavy syrup.........

2’s 
2* s 
3’s
Gals.
2’s 
2*’s
3 s • " - ........... .............

Raspberries—
Reil, light syrup .......................................... 1 42
Red, heavy syrup....................................... 1 67
Red, preserved............................................  1 87
Black, heavy syrup.................................... 1 62
Black, preserved.........................................  1 77

Strawberries—
2’s, heavy syrup.............................................. 1 52j
2 s, preserved................................................ 1 67;
Gallons, standard.............. »......................  5 27:

Asparagus—
2 s, tips...........

Beets, sugar.......

2’s, refugee ...

VEGETABLES

52* 
0 85

#0 82* 
.. 0 85

2- lb. tins, per doz........................................... 0 85
Gallon, per doz ..........................................  5 00

2’s, standard (No. 4).........   0 67*
2’s, early June (No. 3)...............................  0 75
2’s, sweet wrinked (No. 2)..........................  0 87$
2’s, extra tine sifted (No. 1).......................  1 27*

Pumpkins—
3- lb. tins..................................................................

Rhubarb— .
2’s, preserved................................................ 1 17*
3’s, preserved................................................ 1 92
Gallons, standard......................................  2 65

Spinach—
2’s, table................................................. ... 1 42$
3’s, table....................................................... 1 82**
Gallons, table................................................. 5 02

Squash—
3-lb............................................................................

Tomatoes—
3-lb. tins, per doz.................................................
Gallon tins, per doz............................................

1 75 
1 92*

1 67*
1 87$
2 5 7$ 
2 82* 
2 35
1 7‘.*
2 474 
2 67*
1 25
2 55
4 50

1 62*
1 95
2 10
1 77*
2 15
2 30
1 25
3 77* 
3 25
2 50

2 25 
2 35 
2 50

1 00 
1 30 
1 57*
1 85
2 95 
1 05 
1 35 
1 62* 
1 90
3 15 
1 15 
1 47*
1 72*
2 00 
3 45
1 52* 
1 80
2 10

1 40 
1 65 
1 85 
1 60 
1 75

1 50 
1 65
5 25

2 50 
0 95

SO 80 
0 82*

0 65 
0 72* 
0 85 
1 25

1 15
1 90
2 62

1 40 
1 80 
5 00

1 30 
3 02*

FISH
Lobster, tails ..........................................................

“ 1-lb. flats ...................................................
“ *-lb. flats.....................................................

Mackerel .................................................................
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, 5 eases and over, per doz.....................
1-lb. " less than 5 cases, " ................
1-lb. Flat , 5 eases and over, " ................
1-lb. “ less than 5 eases, “ ... —
Arrow brand, 7* cents less.
!-lb. " 5 eases and over, " ................
-lb. “ less than 5 cases, “ ................
mw Inlet.

Î-lb. Flat, 5 eases and over, “ ................
-lb. “ less than 5 cases. “ ........... .
1 Thistle ” baddies, 4 doz. 1-lb. flats, per doz. .. 

Canadian kipperdtl herring, 4 doz. ovals,per doz. 
“ fresh herring in tomato sauce, 4 doz. 
ovals, per doz.....................................................

.... 3 50 

.... 3 85 

.... 2 00 
1 00 1 25

1 55
1 57* 
1 67* 
1 70

1 00 
1 02*
0 95 
0 97* 
1 20 
1 00

1 00

Canadian plain herring, per doz..................................... 1 00
Scotch kippered heiring, per doz....................... 1 35 1 40

“ herring in tomato sauce, per doz............ 1 30 1 35

SI'CAU- There is a stronger feeling 
in sugar this week and it is within the 
range of possibilities that there will lie 
an advanee shortly. The iaw market has 
keen advanced in New York and there 
is talk of putting up the price of the 
refined article. Should this advance he 
made, the local market will in all prob­
ability also lie advanced. Jobbers re­
port quite an increase in orders lately, 
merchants apparently preparing for the 
Summer business.

" *-bbls.....................................
M bags.........................................

Paris lump, barrels ......................................................... 4 75
..................... 4 85

" “ boxes, 100 lbs..........................
“ “ boxes, 50 lbs............................

Extra ground, bbls.....................................

.................... 4 75

...................  4 70

..................... 4 10

..................... 4 fin

.... 3 95
No. 3 yellow..................................................
No. 2 " ..................................................
No. 1 " bbls............................................
No. 1 " bags...........................................

TEA—Teas generally are inclined to 
he a little firmer this week than they 
were last. Some inquiry is reported for 
cheap China greens, Young llysons and 
gunpowders, the former especially. Cey­
lon blacks aie a farthing up, although 
the prices here are not affected. Orders 
at cable quotations received here ten 
days ago are now refused. There has 
been practically no change in Indian 
blacks. With the exception of a few 
offerings of fancy Indian greens at 
fancy prices, I here have been no new 
stock greens put on the market. Old 
Japans, in lies! hands, are now cleaned 
up, while tlicie are very few lots in 
second hands. Very little Japan tea is 
lo lie consigned this year, according to 
advices from Japan.
Japans—Fine ........................................................... 0 26 0 30

Medium ...................................................  0 20 0 23
Good common ................................................. 0 18
Common......................................................0 13 0 15

Ceylon—Broken Pekoe .........................................  0 25 0 38
Pekoes....................................................... 0 17 0 20
Pekoe Souchongs.....................................  0 15 0 20

Indian—Pekoe Souchongs.....................................  0 15 0 18
Ceylon greens—Young Hysons ........................... 0 17 0 18

Hysons ......................................... 0 16 0 17
Gunpowders ..............................  0 13* 0 14

China greens—Pingsuey.gunpowder, low grade. 0 11 0 15
“ " pea leaf  0 19 0 22
“ “ pinhead  0 28 0 32

SYKIT AND MOLASSES- There 
has been little change in the state of 
the molasses market since last report. It 
is a little weaker if anything, lint prices 
locally are not affected. Stocks arc 
pretty well sold up. Cargoes are arriv­
ing occasionally, lint, as a rule, these 
arc contracted for, so that the market is 
not affected by the arrival of such lots.
Barbadoes, in puncheons...................................................... 0 30

" in barrels............................................................ 0 32*
" in half-barrels .................................................... 0 33*

New Orleans................................................................  0 22 0 35
Antigua...................................................................................  0 30
Porto Rico............................................................................... 0 40
Corn syrups, bbls................................................................... 0 023

“ *-bbls...................................................................... 0 02$
M f-bbls...................................................................... 0 03
" 38*-lb. pails...........................................................  1 30
" 25-lb. pails............................................................ 0 90
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Hb. tine, 1 doz. per esse.................................... 1 90
5-Ib.

10-lb.
30-lb.

1 doa. 
1 doz. 
! doz.

1 36 
S 35 
3 10

.FOREIGN DRIED FRUITS — Tin- 
market is almost entirely bare of must 
grades. Some inquiry has been made for 
new fruits and confidential orders have 
already been transmitted in considerable 
quantities. The report of damage to 
crops by frost is now confirmed by the 
out-turn. Sultanas and Valencia raisins 
and nuts of all kinds are estimated to Ire 
considerably under last year’s volume, 
consequently high prices itt comparison 
with last season are a certainty. Figs 
also are reported to he a much smaller 
crop than last year and it is understood 
opening prices are front Is. till to 2s. 
higher than last season. The 1005 clop 
of shelled walnuts is now being rapidly 
exhausted by U. S. buyers for cracking 
and shipment in September, and there is 
great doubt as to whether there will be 
sutlicient stock in shell remaining to siqr- 
ply requirements until the new fruit is 
dry enough to ship. Prices have ac­
cordingly advanced and further advances 
are looked for. The new crop of cur­
rents will be shipped about the 2Sth 
of August via Liverpool at about the 
same price as last year’s opening. Re- 
[iorls of crop are fairly favorable, and 
unless unforeseen contingencies occur, 
prices are likely to remain steady dur­
ing the season. The chief elements 
which disturb this article are the violent 
fluctuations of exchange. Spot stocks 
are practically nil and considerable or­
ders have been sent forward for prompt 
shipment of last year’s stock to s 
current requirements. The first direct 
steamer with dates from Bussoraliis is 
expected to reach New York by the end 
of October, somewhat earlier than usual, 
and favorable prices have been made 
and considerable quantities sold in Can­
ada. Piesent stocks of Valencia raisins 
arc pretty well cleaned up. Prices have 
been advanced locally. Prunes are 
firm at figures quoted.
Valencia Raisins—
Fine off-stalk, per lb..............................................
Selected, per lb........................................................
Layers, " ............................................................
Dates-
Dates, Hallowees, per lb ......................................
Californian Evaporated Fruits—
Apricots, per lb........................................................
Pears, * " .!.....................................................

0 05 
0 051 
0 05|

0 04 0 041

0 14 
U 14 
0 15

Malaga Raisins—
London layers................................................................ . 3 35
" Connoisseur Clusters "................................................. 3 50

" " 1-boxes......................................... 0 80
Royal Buckingham Clusters,'* i-bozes....................... 1 10

•' " boxes........................... 3 50
" Excelsior Window Clusters,"..................................... 4 50

•• " ” is..................................... 13
Californian Raisins—
Loose muscatels, fancy seeded, in 1 lb. pkgs. ... 0 091 0 091

“ " choice seeded, in 1-lb. pkgs— 0 08! 0 09*
" " 3 crown............................. 0 07| 0 08
'• " 3 crown............................. 0 08 0 081
•* " 4 crown..............................................................

Primes— Per lb.
30-40»........................................................................... 0 091 0 091
40-50»............................................................................ 0081009
604Qi............................................................................ 0 08 0 081
•0-TQi............................................................................ 0 071 0 08
7MQi...........................................................................  0 07 0 071
80-90i............................................................................ 0 06 0 061
SO-lOOs................................................................................... 0 06
Oregon prunes (Italian style), 40-50s..................................  0 081

" " 50-60»   0 07»
Oregon prunes (French style), 60-7(fc............................  0 07*

“ " 90-100»   0 06
" " 100-120».....................yrr^O 05

Currants— 1 <
Filiatras. uncleaned, barrels................................. \ ... yo 051
Fine Filiatras, per lb., in cases............................... "X) 061 0 07

“ •' cleaned...............................<...10 061
“ " in 1-lb. cartons .. .«^............./ 0 07

Finest Voetizzas " .................................. 0 66* 0 07*
“ ...................................... Jwk!77 0 06

Sultana Raisins—
Sultana raisins, per lb............................................  0 061 0 08

“ “ 1-lb. carton............................................. 0 09
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes.............................. 0 13
Four crown, fancy, 10-lb. boxes....................................  0 09
Three crown............................................................  0 07 0 071
Glove boxes, fine quality, per box................................  0 11
Fancy washed figs, in baskets, per basket...................... 0 20

“ pulled tigs, iu boxes, per box.............................. 0 22
" stuffed tigs, " " ............................ 0 28

12-o* boxes............................ :............................... 0 061 0 07

f'OFFEE—Coffee has Wen in fairly 
good demand since last report. Orders 
received do not call for any particular 
line, business Wing of a sorting nature. 
Prices have been i at her firm. Advices 
from Arabia state Huit owing to re­
bellion in the Yemen district the crop 
has been materially damaged, anil as a 
consequence, higher piives for Mocha 
arc expected. It is dillivult to say yet 
just what effect this will have upon the 
local market eventually, talking it for 
granted that this statement is correct. 
As it is, prices have Wen advanced con­
siderably.
Ismsica..........  .............................................  0 104 0 U
JOT.........................................................................  0 18 0 2?
Mocha ................................................................. 0 19 0 22
Rio. No. 7 ..........................................................  0 091 0 10
Samoa.....................................................................  0 10, 0 11
MaracaiUi .............................................................  0 11 0 131

SPICES—Spices this week are tinner, 
if anything. Demand throughout the 
province is good. Nutmegs are un­
changed.
Peppers, black..

„ white 
Ginger, whole .. 
Ginger, Cochin. 
Cloves, whole 
Cream of tartar.
Allspice............ .
Nutmegs............

Per lb. 
0 16 0 22
0 25 
0 16 
0 17 
0 17 
0 25 
0 12 
0 30

0 3C 
0 244 
0 17$ 
0 32 
0 30 
0 15 
0 55

EVAPORATED APPLES—Evaluat­
ed apples continue high in price and arc 
still in very small demand. Dealers are 
asking 12 l-2c. to life.

BEANS—Beans have been rallier quiet 
during the pasl week. In fact then1 has 
been no improvement since last week, 
buyers still holding off.
Choice prime Dean*................ ..................................... I 60 16»
Iiowvr grade*............. ................................... 1 55 1-0

MAPLE PRODUCTS—There has been 
an improvement in trade and dealers re­
port being rather busy at present filling 
orders for immediate shipment. Prices 
are well maintained at figures quoted.
Maple syrup, in wood, per lb ................... U 051 0 064

" in large tins............................... 0 1 6| 0 07
Pure Township* sugar, per lb.....   0 07 0 074
Pure Beauce County, per lb................................. 0 07 0 08

HONEY—Honey is unchanged. Prac­
tically no business is being done.
White clover, extracted tins........................ 0 i 7 . 0 u8
Buckwheat ................................................... U 06 0 06*

RICE AND TAPIOCA—Tapioca is 
very hard to obtain at present, although 
there is very little demand for this arti-

LUT MINUTE PROVISION MARKETS.

Montreal, Thursday, June 28. 1906.

BUTTER —No change in market. Lillie export 
business passing.

CHEESE Market steady Prices unchanged.
EGG8 Market steady with tirrn undertone. No­

thing new in prices.
PROVISIONS Market 8rm Good demand lo­

cally for smoked meat a. Abattoir dressed hogs 
quoted 810.00 to $10 50 per ICO lbs.

ele at the figure asked. The market is 
almost cleaned up. Rive is unchanged. 
It is generally believed that there will 
lie an advance of 10c. the Wginning of 
July.
B rice, in 10 bag lots........................................................ 3 15
B rive, less than 10 bags................................................... 3 25
C rice, in 10 bag lots.........................................................  3 15
0 rice, in less than 10 bag lots —................................. 3 25
Tapioca, medium pearl ..........................................  0 07 0 074

ONTARIO MARKETS.
Salmon limier, some tines scarce.
Raisins and currants continue upward.
Molasses prices hardening.
Oranges easier.
Big crop of raspberries in sight.
Hides a cent higher.

Toronto, June 28.
Trade is brisk throughout Ontario hut 

quiet in the city and without special 
feature. Collections, it is said, are very 
satisfactory for the season of the year. 
The week has shown few quotable fluc­
tuations in prices, hut the markets arc 
firm in all lines. There is a very bullish 
feeling in canned salmon. The demand 
for canned fruits is giving place to the 
fresh crop and the consumption of sugar 
is heavy. There is a very lirm feeling in 
molasses, especially New Orleans, anil 
the reason assigned on the primary mar­
ket is the passage of the American alco­
hol bill. Thu market is about hare o( 
California dried fruits and currants and 
raisins continue to work upward to a 
basis commensurate with the importing 
cost. Tapioca has tinned up again and 
is predicted to he lirntly fixed for some 
months.

CANNED GOODS—The new fruit lias 
somewhat curtailed demand for the can­
ned variety, but vegetables moving 
steadily. Anyway, the fruits arc getting 
pretty well cleaned up. Strawberries 
have been off for some time, apples are 
in very small compass, and stocks of 
cherries, pears and some varieties of 
plums are getting low. Salmon is engag­
ing a good deal of attention. Stocks of 
Fraser River Sockeyc arc melting rapid­
ly anil single case orders arc much pre­
ferred. For 1-lb. tails the price lias been 
advanced by some to $1.75 and for flats 
$1.85. The announcement by the British 
Columbia packers of the prices on this 
year’s pack expected Saturday has not 
yet materialized.
Group No. 1 comprises-

" Canada First," “ Little Chief," " Log Cabin," “Horse-
shot; " and “ Auto " brands, also all private brands.

Group No. 2 comprises -
" Ly tin valley, ".Maple I^eaf." “Kent" " Lion,"
“Thistle," and “Grand River" brands.

Group No. 3 comprises
“Globe," “Jubilee," “White Rose, and “Deer"
brands.

FRUITS.
Apples, standard, 3's. 

" preserved, 3's, 
" standard, gal.

Blueberries—
2's, standard........
2 a, preserved.......
Gals., standard .

Cherries—
2's. red, pitted.........................
3's. “ not pitied...............
2's, black, pitted ....................
2 s. " not pitted................
2's. white, pitted.....................
2 s, “ not pitted.................
Gallons, standard, not pitted 

“ " pitted —
Currants -

3's, red. H S..........................
2's, red. preserved...............
Gals., red. standard...........

“ “ solid pack ..........
2's. black. H.8.......................
2 s. “ preserved............
Gals., black, standard........

** ** solid pack.......

Groups
No. 2 and 3

4 1 00
1 25

1 2 73

0 90
. 1 42 1 1 40

« 00

.... 1 12 2 10
.... 1 67 1 65

2 10
1 65
2 30

1 92 1 90
. 7 12 7 10

.. 8 62| 8 60

1 574
1 80 1 77$
4 77 4 75

... 7 02 7 00
... 1 77 1 75

• 2 05
5 00

V
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Grapes —
2's, white Niagara........................................ 1 42*
2*'s, white Niagara .....................................  1 77*
3’s, white Niagara........................................  1 97*
Gab, white Niagara..................................... 3 52*

Gooseberries
2 s, H. 8........................................................... 1 90
2 s, preserved.....................................................2 12j
Gals., standard............................................... 6 02

“ solid pack............................................  8 02?
Lawton berries —

2 s, H.S............................................................. 1 77*
2 s, preserved.................................................  1 95
Gals., standard.............................................. 5 52*

Peaches —
l* s, yellow (flats) ........................................  1 70
2's, yellow......................................................  1 90
2*'s, yellow...................................................... 2 60
3's, yellow ......................................................  2 85
3 s, yellow (whole)......................................... 2 37*
2's, white .......................................................  1 75
2*’s, white......................................................  2 50
3's, white.........................................................  2 70
3 b, pie.............................................................  1 27*
Gal., pie, peeled............................................  4 52*
Gal., pie, not peeled...................  3 57*

2's, Flemish Beauty.....................................  1 65
2* s. Flemish Beauty..................................... 1 97*
3'b, Flemish Beauty....................................... 2 12*
2's, Bartlett.................................................... 1 80
2*'s, Bartlett................................................... 2 17*
3s, Bartlett..................................................... 2 32*
3's, pie.............................................................. 1 27*
Gal., pie, peeled............................................ 3.80
Gal., pie, not peeled..................................... 3 27*

Pineapple—
2's, sliced........................................................ 2 32*
2's, grated....................................................... 2 57*
3's. whole.........................................................

Plums, Damson —
2's, light syrup................................................ 0 92*
2's, heavy syrup............................................  1 17*
2*’s. heavy syrup............................................ 1 47*
3 s, heavy syrup............................................ 1 77*
Gal., standard................................................ 2 97*

Plums, Lombard —
2 s, light syrup...............................................  0 97*
2’s, heavy syrup.............................................  1 22*
2* s, heavy syrup............................................ 1 52*
3 s. heavy syrup.............................................  1 77i
Gal., standard................................................. 3 17*

Plums, greengage —
2's, light syrup................................................ 1 02*
2’s, heavy syrup.............................................  1 27*
2*'s, heavy syrup............................................ 1 52*
3’s heavy syrup............................................. 1 82*
Gal., standard................................................ 3 47*

Plums, egg—
2’s, heavy syrup.............................................  1 55
2*'s, heavy syrup .......................................... 1 82*
3's, heavy syrup.............................................  2 12*

Raspberries, Red -
2's, L 8. (Sliatferberries).............................. 1 42*
2's, H. 8............................................................ 1 67*
2's, preserved................................................. 1 87*
Gals., standard .............................................  5 27*

" solid pack...........................................  8 27*
Raspberries, Black —

2 s, black, H.S................................................ 1 62*
2's, preserved................................................. 1 77*
Gals., standard..............................................  5 02*

" solid pack............................................  8 72;
S t. raw berries—

2 s, heavy syrup................................................

Is,
Is.
2's,
2's,
2 s.
3>,
3's,
3's,

Cabbage-
3'8....

Carrots- 
2's... 
3's.., 

Caulitiower-

1 40
1 75 
1 95 
3 50

1 87*
2 10 
6 00 
8 00

1 75
1 92*
5 50

2 25

3 00

VEGETABLES.
Asparagus, California—

2*s..........................................................
2's, Canadian.........................................

Beets -
2's, sliced, sugar and blood red.................  0 874
2's, whole, " “   0 87*
3's, sliced, “ “   0 97$
3’s, whole, “ "   1 00

Beans—
2 h, golden wax................................................  0 82*
2's, refugee.......................................................  0 85
3's..................................................................... 1 27*
Gals..................................................................  3 77*
2's, crystal wax..............................................  0 95
2 s, red kidney ............................................... 1 02*
2's, Lima . ..................................................... 1 12*
Gals, standard .............................................  4 52
l’s. Baked, plain.............................................. 0 40

0 85 
0 85 
0 95

0 80 
1 00 
1 25
3 75 
0 92* 
1 00 
1 10
4 50

tomato sauce............................... 0 45
chili sauce.................................. 0 50
plain............................................  0 70
tomato sauce.............................  0 75
chili sauce.................................  0 75
plain (flat or tall)......................  0 87*
tomato sauce (flat or tall)........ 0 95
chili “ “ ........ 1 00

0 87* 0 85

0 90 
1 00

3 s..................................................

2's................................................... 0 82*
Gal., on cob................................. 4 50

Parsnips —
2 s...................................................
3's.................................................. .................. 02*

90
1 00

I'eas—
Extra fine sifted, 2 s................. .................. 1 30 1 27*
Sweet wrinkle............................ .................. 0 95 0 87*
Early June................................... 0 75
2'e, standard................................. 0 60

Pumpkin-
Gal'.'.'.y.' 

Rhubarb— 
2's, prese 
3 s
Gal., stai 

Spinach—
2 s.........
3 s.........
Gals....

Squash - 
3's...........

Succotash —
2 s............

Tomatoes—

Gal., all kinds. .

.... 2 52*
0 77* 
2 50

1 92*
1 15
1 90
2 62*

.... 1 42* 

.... 1 82* 
.... 5 02*

1 40
1 80
5 00

.... 1 02* 1 00

.... 1 17* 1 15

.... 1 25 1 30
3 75

.... 1 02* 1 00
SAUCE. ETC.

Tomato sauce, l’s................................................................... 0 50
" '• 2's..................................................................  0 78
•' “ 3 a................................................................... 1 00

Chili sauce same as tomato sauce.
Catsups, tins, 2's......................................................... 0 75 0 90

“ “ gal...................................................................  4 50
" jugs............................................................... 7 70 12 00

FISH.
Lobster, tails.......................................................................... 3 50

" 1-lb, flats.................................................................  3 85
" *-lb. flats.................................................................  2 00

Mackerel..................................................................... 1 00 1 25
“ Scotch................................................................. 1 45

Salmon, Fraser River Buckeyes
1-lb. Tails, per doz.......................................... ................... 1 75
1-lb. Flat, “ .......................................................... 1 85
*-lb. " “ ............................................................ 1 10
Northern River Sock eyes................................................... 1 55
Cohoes, per doz..........................................................  1 30 140
Humpbacks, “ ............................................  0 25 1 00
Sardines, French *'s............................................................. 0 14

*s...................................................... 0 23
" Portuguese's............................................ 0 08 0 10
" P. 4 0., is..................................................  0 25 0 27
" P. à C., J's................................................. 0 35 0 38
“ Domestic, i’s ............................................  0 03* 0 04
“ Mustard, | size, cases 50 tins, per 100.... 3 75 4 50

Haddies, per doz.......................................................  1 05 1 15
Haadies, per case......................................................  4 00 4 50
Kippered herrings, domestic.............................................. 1 00

T‘ " imported .................................  1 45 1 50
Herrings in tomato sauce, domestic.................................. 1 00

" " " imported..................... 1 40 1 40

MEATS, ETC.
Beef, corned Is, per doz........................................ 1 35

2 40 
7 20

before them. This is a condition on both 
sides which conduces to a firm, steady, 
and verv healthy attitude to the entire 
trade, both in raws and refined. Ameri­
can refiners, it is said, will require a 
million tons 1o the end of the year and 
a quarter of it will have to come from 
Europe or Java.
Paris lumps, in 50-lb. boxes................................................ 4 93

" in 100-lb. " ..........................................  4 83
St. Lawrence granulated, barrels...................................... 4 28
Redpath’s granulated........................................................... 4 28
Acadia granulated ............................................................ 4 23
Berlin granulated.................................................................. 4 18
Phoenix................................................................................... 4 28
Bright coffee..........................................................................  4 08
Bright yellow......................................................................... 4 13
No. 3 yellow............................................................................ 4 13
No. 2 "   3 98
No. 1 "   3 88
Granulated and yellow, 100-lb. bags 5c. less thanbbls.

COFFEE—The week has developed no 
changes of importance. ■ Brazil reported 
to New York that the new crop would 
be of small bean. That may mean a 
smaller crop than was anticipated. The 
lone of the market is somewhat firmer. 
The world’s visible supply was 18.r|,00() 
bags less on June 1 than on May 1, 
and 1,511,000 bags less than in 19y>.

TEA—( 'eylon greens for fine liquors 
have advanced from id to Id for the 
various grades, and Ceylon blacks have 
advanced j d in the low grades, and id 
to Id on fine grades. Locally the situ­
ation is normal. Japans are firmer.

MOLASSES AND S Y HUBS—Reports 
from New Orleans state that the pass­
ing of the free alcohol hill in Congress 
has enhanced the price of low grade 
molasses by causing the manufacturers 
of the United States to look for in­
creased supplies, as they produce a 
milder spirit than corn products. Con­
tracts for next season are being made, 
at much higher prices than last year.

Chicken, I s, boneless. 
Turkey, Is, “
Duck, Is, “
Tongue, l's, lunch..

2's, tomato...........
" 3'b, “ ............

Pig's feet, l's, boneless
1*'B “

SUGAR—The market for cane raws is 
very firm and the probability of an ad­
vance in refined in New York was being 
canvassed there early in the week. The 
European beet market is a weather mar­
ket, last week fluctuating between 8s. 
2Id. and 8s. 3d., closing the week at 8s. 
ltd., and Monday’s cable gave it as 8s. 
3d. again. Details are gradually leak­
ing out regarding the business, which 
was rumored to have been done last 
week at 2 3-16c., cost and freight, basis 
95 degrees. It is now generally believed 
that the American and Ilowell secured 
between 150,000 and 200,000 bags Cuban 
sugars for July shipment at this price, 
which is equivalent to 3.574c., duty 
paid, basis 96 degrees. Yesterday morn­
ing there were on offer 6,000 bags Porto 
Rican sugars in port, at 3 9-16c., land­
ed, basis 96 degrees, but these were 
withdrawn and offered later at 3$c. The 
lot was finally sold to Arbuckle Bros, 
at 3 17-32c., which establishes a higher 
spot valuation. At the close there were 
some nearby Porto Ricans on offer at 
3jjc., basis 96 degrees, and some Cubans 
for last half July shipment, at 2Jc., cost 
and freight, basis 95 degrees, equal to 
3.64c., duty paid, basis 96 degrees. The 
offerings keep within the requirements of 
refiners, as to limited quantities, and 
hence meet with ready sale at the cur­
rent fluctuations. With Cuba quotations 
still ,20c. below the parity of European 
heel sugar, refiners show no hesitancy in 
accepting all parcels which sellers place
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Per dozen tins. Dark.... 
Medium. 0 35

3 90 3 10 Bright .. 0 42
3 20 3 10 Corn syrup, bbl, per lb.. U 024
3 20 3 10 0 02j
2 85 2 75 kegs “ .. 0 03
2 05 1 95 3 gal. pails, each ........... 1 30
1 00 2 gal. ' 0 90
1 45 2-Ib. tins (in !2 doz. case)

i " ;
1 per case... 1 90

1 65 5-lb. " (in 1 2 35
2 40 10-lb. " (in ji ••

1 •• ..
2 25

20-lb. " (in j - i - .. 8 10

New Orleans, medium.............................................. 0 30
" •' * bbls.....................................  0 30

Barbadoes, extra fancy...........................................  0 40
Porto Rico...................................................................... 0 45
West Indian...............................................................  0 30
Maple syrup— 

ial çImperial qts.,
1-gal. cans..............................
5-gal. cans, per gal................
Barrels, per gal...................
5-gal. Imp. brand, per can., 
1-gal. " per case..

0 35 
0 35 
0 60 
0 60 
0 36

0 87» 
0 95 
1 00 
0 75 
« 50
5 10
6 60

Üti. •' " .................................................. 600

DRIED FRUITS—The market is get­
ting very bare. Prunes, apricots and 
peaches arc .about done. About, all I he 
sizes of prunes left are 50’s to 60"s, 
40’s to 50’s, and 120's. One house has 
been refusing business at. He. Apricots 
arc completely done. The crop this 
year, it is said, would not exceed 2,500 
tons, a-s against a normal crop of four 
times that. Peaches arc said to be a 
crop of 9,000 tons, about a third of an 
average. About file, uncleaned is about, 
the lowest quotation on Filial ra du­
rants. Valencia raisins arc crowding 
fir. One advice received this week 
states that the crop of valencias will be 
short, judging by the present condition 
of the vines. There has been bad 
weather for the sultana crop in Asia 
Minor. The bad weather extended to 
Greece, and about. 40,000 tons as com­
pared with 58,000 tons last year.
Prunes, Santa Clara—

Per lb. Per lb.
90-lOQs, 50-lb boxes .... 3 06* 60-70s, 50-lb boxes 0 071 0 08

.... 0 07* 50-608 " 0 06* 0 09
0 07* 0 07* 40-50s " 0 09 0 09*

30-408 " OjlOHOilO

80-90s 
70-80s



The Canadian Grocer. THE MARKETS

French prunes, 110 120 s................
Note—25 lb. boxes <c. higher. 

Candied and Drained Peels—
Lemon.................u 11 0 lié Citron
Orange................ 0 11| 0 12$
Figi-
Elemee, per lb...............
Tapnets, “ ...............

t'ilifornian evaporated,

.... 0 04|

. 0 18 0 20

*
0 10 0 14
.... 0 04|

0 14 0 17
Pears—
Californian evaporated, per lb. 0 IS

Fine Filiatras.... 0 06] up Vostizzas ....
Patras................. 0 06* 0 06J
Cleaned Jc. inure.

Sultana .......................................................
. 0 10 0 14 
... 0 15 0 16

Valencias, selected......................................... .... 0 06 0 064

California, loose muscatels -
.............  0 07|
............. 0 00

Halloweee.................. 0 05 Fards new choicest 0 09 0 104
Hairs........................... 0 04 " new choice......... 0 09|
Domestic evaporated apples......................................... 0 13

NUTS—Being the season of light de 
manil, business is limited. Quotations 
for new nuts are higher on October til 
berts. They have advanced 2s. per 
sack.
Almonds, Tarragona, pei lh...............

............... 0 12$ 0 13
" shelled Valencias....................

Walnuts, Grenoble, ..................
............... 0 27 0 28

" Bordeaux, " ..................
....................... 0 10
.............. 0 14 0 17

New Brazils, lier lh............................................... 0 144 0 15
(The following quotations on peanuts are for sack lots,

Sreen. For roasted add 2c. )
elected Spanish............................................................ 0 081

A I s, banners and suns ..............................................  0 08
Japanese Jumbo's........................................................ 0 08|
Virginia “   0 10

SPICKS—Quotations are unchanged.
Peppers, blk...................................................
qjnger white................................................. .

Nutmeg.........................................................
Cloves, whole..................................................
Cream of tartar..............................................
Allspice...........................................................
Mace .............. ................................................

Per lh.........  0 20
............. 0 30
.... 0 18 0 35
............ 0 25
... 0 45 0 75

...........  0 33

.... 0 22 0 28
............. 0 16
............. 0 85

RICE AND TA PTOCA—Tapioca is. 
reported by cable this week about a 
shilling higher for Kail shipment front 
Singapore, making the laid-down cost 
near the jobber’s present quotation. 
The price here for medium pearl now is 
about 7c.

Per lb.
Rice, stand. B.....................................................  0 034 0 031
Rangoon.............................................•.................  0 03J 0 03|
Patna................................................................... 0 05 0 054
Japan............................  0 06 0 074
Java.....................................................................  0 06 0 07
Hago.....................................................   0 06|
Carolina rice .....................................................  0 074 0 1°
Tapioca, medium pearl.............................................. 0 064

" double gnat ................................................... 0 07i
DRIED KISH Quotations are un­

changed.
Boneless Ash, per lb.......................................................  0 05
Cod Ash, 1-lb. Bricks...................................................... 0 07
Quail-on-toast, per lb...........................................  0 05| 0 60
Flitched cod Ash. cases of 100 ll*s................................ 6 50

HIDES AND WOOL—Prices have ad­
vanced 4c., not because of market con­
ditions. but because buyers are com­
peting for the goods.
Hides, inspected, steers. No. 1.... 

'• “ “ No. 2. ..
'* '* cows, No. 1 —
" M “ No.2....

Country hides, flat, per lb., cured.
Calf skins, No. 1, city......................

" " No. 1, country................
Sheep skins....................................
Lamb skins......................................
Horse hides, No. 1 .........................
Rendered tallow, per lb.................
Pulled wools, super, per lb..............
Wool, uawashed fleece...................

" washed fleece ......................

.... 0 121 

.... Oil 

.... 0 12| 

.... 0 11 

.... 011 

.... 0 14
...... 0 13

1 50 1 85 
.... 0 40 
3 15 3 60 
0 (Hi 0 05i 
.... 0 25 
.... 0 27 
0 17 0 18 
.... 0 27

NOVA SCOTIA MARKETS
Halifax, N.S., .Tunc 25. 

The grocery trade is in a healthy con­
dition and jobbers arc satisfied with the 
outlook. The orders from outside points

are fully up to the average, and collec­
tions continue good. Large shipments of 
potatoes continue to arrive here from 
Prince Edward Island, notwithstanding 
the lateness of the season. The island 
is also sending heavy shipments of oats, 
eggs and potatoes to the Cape Breton 
markets, which now require large quan­
tities of produce. Dried fruits are be­
coming very scarce on this market. 
Prices are fairly steady in all lines. 
Sugar is quoted here as follows :
XXX granulated ............................... $1.36
Austrian granulated (bags) .............. 4.20
Cut loaf (barrels) ............................. 5.05
Bright yellow ...................................... 1.10
No. 1 yellow ......................................  3.80
Unbranded yellow .............................. 3.t>5

Provisions continue very firm, an ad­
vance of one dollar to one dollar and a 
half having been made recently on Amer­
ican pork. American fat hack is now 
quoted at $22.50 and Prince Edward Is­
land mess at $22. Lard is firm at 12U-. 
to 13c. for pails, and 13c. to 13Ac. for 
eases. The best American beef is quoted 
at $la.

EGOS—The demand for eggs is only 
fair. Jobbers here have good stocks on 
hand, but it is thought that the high 
price is keeping hack sales. The season 
is now advancing and there is no inti­
mation of any break.

BUTTER—With the increased receipts 
the butter market is becoming a little 
easier, but the price drops very slowly. 
Jobbers say l hal the farmers are send­
ing in a good supply of fresh made but­
ter. The prices are about 23c. for cream­
ery prints, 21c. to 22c. for solids, and 
20c. for dairy.

KUUIT—An active business is report­
ed in fruit, and some of the jobbers find 
dilhcultv in securing first-class stock, 
particularly bananas and oranges, tin- 
former at the close of the week running 
very short,. Prices are about as follows: 
Oranges, California navels, from $5 to 
$5.50 ; Jamaicas, $7 per barrel, and 
Valencias, 420’s, at $7.50. Lemons are 
very scarce and high, from $5 to $0 per 
case being asked. Bananas, $1.75 lo 
$2.50. Pines, $3.50 a case. Cukes, $1.50, 
and tomatoes, $1.50 a crate. Bermuda 
onions arc lower, $1.50 being asked 
Egyptian arc selling at 1 Jc. per pound. 
California cherries and plums arc quoted 
at $3. and peaches at $2.50.

KISII—Good catches of mackerel con­
tinue along lhe coast. During the week 
llie traps at Lunenburg took lion barrels 
and al Lainbro Prospect and Dover 
about 300 barrels wpre Liken. These fish 
are of a smaller run than earlier in tlie 
season, bul I here is good money in 
eatelling them. Cod and haddock are 
also fairly plentiful and I he catches of 
salmon continue large. During I lie week 
t lie first meeting of I lie Island Cheese 
Board was held at Charlottetown, with 
President Lochicl McDonald in the chair. 
The officers elected were : President, L. 
McDonald, East Point ; vice-president, 
Charles Wayc, St. Peter’s ; secretary 
treasurer and salesman, Robert Jenkins, 
Mount Albion. R. E. Spillett bought all 
the hoarded cheese at 11 Je. 200 fiats 
were not sold. The following cheese 
hoarded : Kensington. 150 ; New Perth, 
50 ; Lakeville. 33 ; Dundas, 25 Hals, 30 
whole ; Union, 110 Hals ; I’onnall, 50 ; 
New Glasgow, 50.

A resolution was passed asking, that 
all I lie factories join the hoard and con 
tribute toward its support.

Reports received here from various 
parts of Prince Edward Island districts
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give good prospects this season of an 
abundant fruit crop. Grain and also 
hay are reported as being good on the 
island.

The steamer City of Bombay, from 
London, landed here this week three 
thousand bags of Scotch potatoes, which 
will be transhipped by the steamer 
Beta for Jamaica.

N. B. MARKETS.
St. John, N.B., June 25, 19011.

Business is good. There has been 
splendid weather fur some weeks and the 
farmer who was behind is making up for 
lost time. The tourist is becoming a 
factor and there is certainly reason, as 
while other points are having extreme 
hot weather, one in St. John is able to 
enjoy the fine days in comfort. Prices 
show no very marked changes, but the 
market is generally firm. Ginger con­
tinues very high. New rice is rather 
late arriving. Rather higher prices rule.

(111.— In burning oil prices arc held 
firm. The chief business is in booking 
orders for Kali. Lubricating oils move 
rather less freely. Paint oils arc held 
firm. Some cod oil is beginning lo ar­
rive.

SALT—Business lias been very active 
in Liverpool coarse salt. Arrivals have 
been large. Prices well maintained. In 
line salt there is a good steady business 
Canadian is cliiclty sold.

CANNED GOODS—Just (air spot 
business. A* the trade now have an 
agreement of selling price, rather higher 
figures are quoted Kruitg are all firmly 
held. Gallon apples are firm at the ad­
vance. In meats, American goods show 
a falling olT in demand Oysters are 
higher. There is improved interest in 
salmon, and higher values are expected. 
In domestic, fish, new baddies are otter­
ed.

GREEN KRI IT—Oranges are high . 
some Valencias arc offered. There is a 
fair sale for Jamaicas. Californias, even 
at I lie high prices, have a good sale. 
Lemons are high. Bananas are firm at 
quite full figures. Pines sell quite freely 
Strawberries are now becoming a more 
active factor. California peaches, cher­
ries, apricots and plums are offered.

DRIED KUUIT—A ear of Bosnia 
prunes w ere received I his week. They 
come on a somewhat bare market, and 
lull prices were asked. Spot seeded rais­
ins arc firmer. Other grades unchanged 
Slocks not large. New Malaga layers 
arc quoted higher than last year. Kullire 
California prunes aud raisins unchanged 
Peaches and apricots very high. Dates 
firmer. Spot currants firmly field Peels 
firing full figures. Evaporated apples al­
most out oi the market. Egyptian 
onions about gone. Little change in 
price. Peanuts keep low this season.

SUGAR—Prices arC firm at the late 
advance. Values arc still low. Good 
sales reported.

MOLASSES—Market quite well stock­
ed, particularly in fancy Bat hadocs. 
Prices are firm. Stock of Porto Rico 
smaller than for some few years at this 
season.

KISII—Salmon, a steady sale. Prices 
arc somewhat lower than usual at this 
season. This is governed by the Boston 
market. There has been a good catch. 
In dry fish, new cod and pollock reevit - 
cd. Prices arc easier. Pickled herring 
light inquiry. Prices still high. Smoked 

dull.
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Officers of the Association.
Officers Retail Merchants'Association of Western Cana 'a. 

president J. F. Hunter. Boissevaio, Man.; vice-presi- 
deuts. R. Bogue, Moose Jaw, Saak.; J. A. McDougal, Ed. 
monton, Alta.; secretary, W A. Couls n; treasurer. J. D, 
Baine, Boissevain, Man.; auditor, F. Wilkie, Margaret,Man.

Officers Western Board (elected by general merchants and 
hardwaremen in joint session) : President, W. G. McLaren, 
Souris. Man ; vice-presidents G. K. Smith, Moose Jaw, 
Saak ; H C. Hamelin, Winnipeg, Man. ; secretary, W. A. 
Coulson, Winnipeg Man.; treasurer, J. E. McRobie, Winni­
peg, Man.; auditor, J. A. Lindsay, Winnipeg, Man.

Association offices, 53 Scott building, Main street, Win­
nipeg.

Partial list of sections organized :
Areola Extension — S. Carruthers, 

Creetman, president ; A. Bishop, Tyvan, 
vice-president ; E. P. Hall, Fillmore, 
secretary.

Arnaud—W. Ledoux, secretary.
Balgonie — J. K. Wilson, Balgonie, 

chairman ; J. K. Bray, Balgonie, secre­
tary.

Brandon—A. Grant, secretary.
Boissevain—J. I). Baine, Boissevain, 

chairman ; D. Embree, Boissevain, secre­
tary.

Birtle—H. A. Manwaring, secretary.
Carman—J. W. Jameson, chairman ; 

T. T. Pearson, Carman, secretary.
Crystal City—P. A. Young, Crystal 

City, chairman ; W. Gemmill, Cart­
wright, secretary.

Edmonton—Jos. Whitelaw, president ; 
W. G. Harrison, secretary.

Estevan—J. T. Musgrave, secretary.
Hamiota—Wm. Chambers, secretary.
Indian Head—M. C. Hamilton, chair­

man ; J. Tuffnell, secretary.
Kirkella — S. E. Riggs, Abernethy, 

president ; A. O. Brooks, Abernethy, 
secretary. Executive — J. J. Sullivan, 
Esterhazy ; .Jas. Horne, Lemberg ; W. 
C. Paynter, Tantallon ; I). Irwin, Bal- 
carres ; F. Gibson, Lipton.

Killarney—C. A. Marquis, president ; 
P. K. Rollins, secretary.

Moose Jaw—R. Bogue, chairman ; W. 
G. McIntyre, secretary.

Manitou—J. A. Jacobs, secretary.
Morden—Harry Meikle, secretary.
Melita—W. Hamelin, secretary.
Napinka—J. Kaiser, secretary.
Portal—N. D. McKinnon, Weyburn, 

chairman ; E. P. Krogh, Midale, secre­
tary. Executive—S. Johnson, Rouleau ; 
S. J. Taylor, Yellowgrass ; J. Ander­
son, Milestone ; J. E. Conant, Al­
bright.

Red Deer—L. C. Fulmer, secretary.
Regina—J. W. Smith, chairman ; T. 

B. Patton, secretary.
Souris—W. G. McLaren, chairman ; J. 

McCuish, secretary.
Stonewall—W. H. Morgan, secretary.
Shoal Lake—C. E. McGrath, secretary.
Virdeii—E. J. Scales, secretary.

On July 26 and 27 the regular semi­
annual meeting of the Western Retail 
Association will be held in Winnipeg 
in the hoard room adjoining the secre­
tary's office. A circular letter inviting 
the retailers of the west to attend this 
meeting will he issued very shortly by 
Secretary Coulson and President J. F. 
Hunter. It should be distinctly under­
stood that the invitation is extended not 
only to those who arc members of the 
association but to all retailers in the 
west, whether members or not. Many 
important matters will come up for dis­
cussion affecting the interests of all

western retailers and it is desirable that 
there should be a large attendance.

The convention is being held during the 
week of the exhibition and consequently 
all who attend will have the advantage 
of the cheap railroad fares that always 
prevail at that time. There will cer­
tainly be a large attendance of Manitoba 
merchants and it is hoped that many 
dealers from Saskatchewan and Alberta 
will also arrange to be present.

Secretary Coulson returned to Winni­
peg on Monday from an extended trip 
to difl'eient country points. Meetings 
were held at Melita, Carnduff, Alameda 
and Estevan, and sections were organiz­
ed at all those points to include the sur­
rounding towns. All the meetings were 
well attended, showing that the interest 
in the association is keen throughout 
the west. The credit evil was the sub­
ject most discussed and it was agreed 
to close books from Nov 1 to April 1, 
so far as possible; also to charge 10 per 
cent, interest during the closed months 
on all accounts standing for 30 days or 
more and S per cent, from April to 
November.

At Hamiota, Man., a meeting was held 
to straighten out some trouble over the 
selling price of tobacco. The trouble was 
satisfactorily arranged and the affairs 
oil this big section will now run smoothly.

MANITOBA MARKETS

(Market quotations corrected by telegraph up to 12 a.m. 
Thursday, June 28, 1906.)

General business continues very active 
with no quotable changes in staple lines.

CANNED GOODS—Prices are quoted 
as follows :

FRUITS.
Group Groups 
No. 1. No.2 43

Apples—
gallons, per doz.......................................... 3 35 3 30
3-lb. " ................................ 2 75 2 70

Cherries-
red pitted, per 2-doz. case.....................  4 33 4 28

Currants—
new. red, 2 doz. cases, per case............... 3 48 3 43
black " “   3 83 3 78

Gooseberries—
new *' "   4 08 4 03

Pears—
2's, F.B., per 2-doz. case ......................... 3 58 3 53
3's, " "   5 09 5 04

Peaches—
2's “   4 08 4 03
3's “   6 14 6 09

Plums—
Damson, I s "   2 13 2 08
Lombard, I s “   2 23 2 18
Greengage, l a “   2 33 2 28

Pumpkins —
3*s "   2 09 2 04

Pineapples—
2's, sliced, 2 doz. cases, per case .................... 4 20
2’s, whole, " “ .................... 3 75
2l’s, whole, “ “ .................... 4 60
2's, grated, “ “ .................... 4 40

Raspberries—
red (new) "   3 63 3 58
black (new) “   3 53 3 48

VEGETABLES.
Beans—

golden wax, “   1 93 1 88
refugee, “   1 98 1 93

Beets—
3's "   2 39 2 34

Corn—
2's "   1 98 1 93
(No. 4) 2's “   1 63 1 58
(No. 3) 2's "   1 78 1 73

Succotash—
2's "   2 63 2 58

Tomatoes—
All groups, per case .............................................. 3 10

FISH.
Salmon, Fraser River sock eye, per case....................... 6 25

“ Skeena River, " “ ...................... 6 00
“ River’s Inlet, “ “ ...................... 5 90
" Red Spring, " “ .....................  5 75
" humpback, “   4 10
“ cohoes, " ...................... 4 85
" Clover Leaf, Fall delivery, 1 to 4 cases.........  6 30
“ “ " 5 to 9 cases......... 6 20

Lobsters (new), 1-lb. flats, per 8-doz. case..................16 00
“ “ } lb. tails, per 4-doz. case ......... — 10 25
“ “ 1-lb. tails. " *•  14 50

MEATS.
Pork and beans (V.C.P. Co.), l's, per doz..................... 1 25

" “ 2’s, " .................. 1 90
" " 3 s. “ .................. S 60

Clark's 1 lb. plain, per case.............................................. 2 10
" 2........................ .............................................. 1 80
" 3 ........................ .....................................................  2 20
“ 1 “ tomato sauce, per case............................  2 30
'* 2 “ “ “ ..................................... 1 86
“ 3 “ “ “ ............................. 2 40
“ 1 “ ChiU " " ............................. 2 30
“ 2 " " “ ‘ ............................. 1 95
'• 3 ...................................... ............................. 2 40

Soups (Van Camp's), per doz..........................................  1 25
Canned chicken (Man. Can, Co.) per doz.................... 3 25

" turkey " " ............... 3 25
" chicken (Aylmer), per doz................................ 3 30
" " (Delhi), “   3 20
" turkey (Aylmer)..................................................  3 30
" " (Delhi)...................................................... 3 20
“ duck (Aylmer) ................................................. 3 30
" " (Delhi)........................................................ 3 20

Corned beef “ 2’s " ..............  2 80
" " Is “ ................ 1 60
“ Man Can. Co. 2's per doz.   2 50
“ " “ l's M ............... 1 35

Roast beef (Man. Can. Co.), 2’s, per doz....................... 2 50
Is ** ....................... 1 35

“ (Clark’s), l’s, per doz.................................... 1 55
“ “ 2's. “ .................................... 2 65

Potted meats, l's, per doz................................................ 0 55
Veal loaf (Libbey’s), 1 lb., per doz................................. 1 25

" - lib. “ .................................... 2 50
Ham loaf “ 4 lb. " .................................... 1 25

" “ lib. " .................................... 2 50
Chicken loaf 4 lb. " .................................... 1 85

" " lib. " .................................... 3 50
Lunch tongue (Clark's), l's, " ................................... 3 45

" (Aylmer), l's, " ................................... 3 00
Sliced smoked beef (Libby’s), 4-lb. tins, per doz.......... 1 80

“ “ “ 1-lb. tins, " ___ 3 10
" " 1-lb. glass, " .... 3 36

Chipped “ " 4-lb. tins, " ___ 1 45
,r " " 1-lb. tins, “ .... 2 50
" “ " 1-lb. glass, " ___ 3 05

Sliced bacon, “ 1-lb. tins, “ ___ 3 10
“ “ 1-lb glass, “ ___ 3 25

Corned beef (Clark’s), 1-lb. tins, per doz..................... 1 50
“ “ 2-lb. “ " ....................... 2 65

SUGAR—The price is steady at figures 
quoted last week. We quote :
Montreal granulated, in bbls..................................... . 4 85

" in sacks........................................ 4 80
“ yellow, in bbls................................................... 4 45
" " in sacks..................................................... 4 40

Wallaceburg, in bbls................................................... ,.. 4 75
" in sacks.........................,......................... 4 70

Berlin, granulated in bbls ............................................ 4 75
" " “ sacks............................................  4 70

Icing sugar in bbls........................................................... 5 45
” “ in boxes......................................................... 5 65
" " in small quantities...................................... 6 05

Powdered sugar, in bbls.................................................. 5 25
" “ in boxes................................................ 5 45
" “in small quantities............................. 5 70

Lump, hard, in bbls......................................................... 5 55
,r " in 4-bbls......................................................... 5 65
“ “ in 100-1D cases............................................. 5 55

Raw sugar...........................................................................  4 50
SYRUPS AND MOLASSES—There is 

still a strong demand for corn syrups 
hut trade in molasses is reported very
quiet. Quotations continue as follows :
Syrup “Crown Brand,” 2-lb tins, per 2 doz. case — 2 20

" 5-lb tins, per 1 " ___ 2 65
" 10-lb tins, per 4 " — 2 55
" 20-lb tins, per f “ — 2 45

" “ 4 barrel, per lb............................. 0 034
" " Sugar syrup, per lb..................... 0 03}

' Kairomel ” syrup, 2-lb. tins, per 2 doz. case............ 2 55
" “ 5-lb................................................ 2 90
" " 10-lb. " " “ ............. 2 70
“ " 30-lb.............................. ..... 2 80

Barbadoes molasses in i-bbls, per gal........................... 0 40
New Orleans molasses in i-bbls, per lb........................ 0 031
Porto Rico molasses in l-bbis., per lb.......................... 0 04}
Blackstrap, in bbls., per gal............................................  0 31

“ i " “ ........................................... 0 33
“ 5 gal. bats., each........................... ........... 2 25

COFFEE-
Whole green Rio, per lb.........................................0 10} 0 11

“ roasted “ per lb................................................. 0 15}
Ground roasted Rio.......................................................... 0 16
Standard Java in 25-lb. tins, per lb............................ 0 33
Old Government Java in 25 Id. tins, per lb................. 0 32

“ " Mocha................................................... 0 32
Imperial Java, in 25 lb. tins, per lb............................... 0 29
Pure mocha “ “ “ ............................. 0 25

“ Maracaibo................................................................ 0 19
Choice Rio.......................................................................... 0 17
Pure “ ..................................................................... 0 16*
Seal Brand (C A S) in 2-lb tins, per lb......................... 0 32

*' " “ ** Mb " “ ........................... 0 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb............................ 0 23

" “ 1-lb. ^ ......................... 0 24

MATCHES—Prices continue as fol­
lows :
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......... 3 10

6 to 
6 00 
5 90
5 75 

, 4 10 
. 4 86

6 30 
6 90

16 00 
. 10 25 
. 14 50

1 to
1 90 
9 60
2 10 
1 80 
2 90 
2 30
1 85
2 40 
2 30
1 95
2 40
1 25
3 to 
3 to 
3 30 
3 90 
3 30 
3 90 
3 30 
3 20 
9 80 
1 60
2 50
1 35
2 50 
1 35
1 55
2 65 
0 551 to
2 50
1 25
2 50 
1 85
3 50 
3 45 
3 00 
1 80 
3 10 
3 36 
1 45 
9 50 
3 06 
3 10 
3 25
1 50
2 65

at figures

.......... 4 85

......... 4 80

......... 4 45

......... 4 40
.......... 4 75
.......... 4 70
......... 4 75
......... 4 70
......... 5 45

........... 5 65
......... 6 05
......... 5 25
......... 5 45
.......... 5 70
.......... 5 55
......... 5 65
......... 5 55
......... 4 50
-There is 
n syrups 
ted very 
follows :

i .... 2 20
.... 9 65 
.... 255 
.... 245

......... 0 034......... 0 03$

......... 2 55
......... 2 90
......... 2 70
......... 2 80
......... 0 40
......... 0 034
......... 0 04$
......... 0 31
......... 0 33
......... 2 to

0 104 0 11 
.... 0 15* 
.... 0 16 
.... 033 
.... 0 32 
.... 032 
.... 0 29 
.... 0 25 
.... 0 19 
.... 0 17 
.... 0 16| 
— 0 32 
.... 0 33

.... 0 23 

.... 0 24

as fol-

4

'Telegraph,'' .................... .............
' Telephone "....... ..............................
‘ King Eduard "...................................
‘ Head Light "......................................
‘ Rising Star '*.................................
* Eagle ".............................. . ... .
* Victoria ’........................................
‘ Silent,' 200's...................................

" 500*...................................

4 75 
4 65
3 35
4 20
5 50
1 95
3 10
2 20
4 70

FOREIGN DRIED FRUITS — Prices 
still rule very high for all California 
dried fruits and no reductions are ex­
pected until the new crop is on the mar­
ket. We quote :
Sultana raising, bulk, per lb.....................................

“ cleaned, '* ..................................
'* llbpkgs “ .................................

Table raisins, Connoisseur clusters per case.........
“ extra dessert, “
“ Royal Buckingham, *' .........
" Imperial Russian *! .........
" Connoisseur clusters, 1 lb pkgs, per

ï (20 pkgs)..
“ Connoisseur clusters, boxes (5| lbs). ...

Valencia raisins, f. o. s .........................................  1 65
" “ selected........................................  1 85
M " layers........................  .................  2 10

California raisins, muscatels, 2 crown, per lb............
" " “ 3 “ ...............
" " " 4 " ......................
" " choice seeded in 1-lb. packages

per package .................................
“ " fancy seeded in f-lb. packages

per package
" " choice seeded in 1-lb packages

per package ..............................
“ “ fancy seeded. 1-lb. packages,

per package.............................. .
Prunes 100-120 per lb...................................................  .

" 90-100 " ........................................................
" 80 90 “ .......................................................
" 70-80 - .......................................................
" 60-70 '• .......................................................
" 50-60 “ .......................................................
“ 40-50 44 .......................................................
“ choice silver, per lb..........................................
“ silver, pur lb........................................................

Currants, uncleaued, loose pack, per lb.....................
" dry cleaned, Filiatras, per lb.......................
" wet cleaned, per lb.........................................
11 Filiatras in 1-lb pkg. dry cleaned,per lb ...
" Vostizzas, uncleaned.....................................

Hallowee dates, new per lb...........................................
Figs, cooking in taps and sacks..................................

Apricots, choice, in 25-lb. boxes,per lb.......................
Apricots, standard in 25-lb. boxes, per lb............
Peaches, choice, per lb..................................................
Pears, choice (halves), per lb........................................

“ standard " " ........................................
Plums, choice (dark pitted) per lb..............................
Nectarines, choice..........................................................

0 M 
0 08 
0 094 
2 60
3 40
4 00
5 to

3 35 
0 80 
1 751 to
2 25 
0 09 
0 094 
0 08$

0 07'u

0 074

0 09‘.«

0 092
0 061 
0 074 
0 08 
0 08| 
0 09 
0 094 0 10 
0 11 
0 084 
0 061 
0 06' 
0 06 
0 07 
0 06 
0 05o ai
0 05 
0 20 
0 19 
0 171 
0 16 
0 15 0 1«| 
0 16

CANDIED PEELS—
Lemon, per lb..................................................................... 0 114
Orange " ................................................................... 0 11$
Citron " ................................................................... 0 20
Mixed, in 1-lb drums per doz....................... ...............  2 30

EVAPORATED AND DRIED AP-
Pl. ES— Evaporated apples arc selling 
at title, per II). in 50-lb. boxes. Dried
apples are quoted at 9c. per lb.

BEANS—No. I white beans are quot­
ed al $2.05 per bushel, and No. 2 at 
$1.90.

NUTS-

FilberU ... 
Peanuts, , 
Jumbos.

uds, pel _ __________ _____________
(shelled), per lb.............................. .................. 0 30

0 124

........................  0 10........................  0 101

......................................... 0 124
lb.................................... 0 154
......................................... 0 13$

Walnuts, new.tïrenobles, per
" " Marltcts '* -----------
M " shelled, '* ........................................... 0 32

Pecans, per lb...........................................................0 15 0 16
Brazils, per lb..................................................................... 0 15

SPICES-
«KOUN1» SPICKS.

Pepi>er, black, in 10 lb boxes, per lb ....
“ white, “5 “ “ —

Cayenne pepper, in 2 and 5 lb. tins, per lb. 
Cloves, in 5 lb. boxes, per lb.......................

Allspice,41 41 “ ........................
Ginger, In 10-lb. boxes, per lb....................
Mixed spice, in 5-lb. boxes, per lb............
Mace, in 5-lb. boxes, per lb........................

WHOLE SPICES.

... 0 18
.... 0 25 
.... 0 20 
.... 0 22 
.... 0 12 
5 114 0 15 
.... 013 
.... 0 20 
.... 0 70

Black pepper. i>er lb ...............................................
White pepper, per lb................................................
Cinnamon (ordinary), per lb..................................
Cinnamon (extra choice), per lb...........................
Nutmegs, per lb .....................................................
Cloves according to quality)..................................
Ginger, por lb............................................................
Allspice, per lb..........................................................
Mace, per lb..............................................................
Mixed spices, for pickling.....................................

“ *r 4-oz. packets, per doz.

.... 0 13 

.... 0 25 

.... 0 18 

.... 0 24 

.... 0 25 
0 144 0 25 
... 0 10 

0 084 0 10 
.... 0 70 
.... 0 12 
.... 0 75

HONEY-
Clover honey 1-lb glass, 2 doz. in case, per doz........... 2 00

“ 44 5-lb tius, 1 doz. in case, per tin................ 0 50
. 44 44 10-lb tins, 8 in case, per tin...................... 1 00

" " 60-lb tins, per lb.......................................... 0 07
Fancy comb honey, 2 doz. to the case, per doz......... 2 50

" 14 44 “ per case......... 4 75

New honey, 5-H>. tins, 1 doz. in case, per case............ 6 75
44 10-lb. tins, 6 in case, per case..................... 6 40
44 60-lb. tins, per lb............................................ 0 10

SAUCES-
Worcestershire, Lea A Perrins' 4 pints, per doz..........83 66

44 “ pints, “  6 00
White's à pints 44   0 90
Paterson's | pints 44   0 90

" 44 pints “ ........ 1 75
Essence of anchovies (C. A B ), per doz......................... 3 00
Yorkshire relish (Goodall A Backhouse), per doz. .... 1 90

BUCKWHEAT—Quoted as before at 
$1.70 per half sack.

RICE, TAPIOCA AND SAGO-Prices 
are steady since the recent advance in 
Patna rice. We quote :
Japan rice, per lb., cwt. lota.. 

44 “ 50-lb. lots.
Rangoon rice, per lb................
Patna 44 44 ................
Tapioca, per cwt........................
Sago, per lb.................................

.... 0 054 

... 0 05$ 
0 04 0 Mi 
.... 0 042 
.... 7 00 
... 0 044

POT AND PEARL BARLEY—
Pot barley, per sack...............................
Pearl barley, per half sack (49 lbs) —

2 90 
1 65
3 30

OATMEAL AND CORXMEAl.—Oat­
meal has been steady since the recent 
advance. Prices are as follows :
Rolled oats, 80-lb. sacks, per sac k................................

40-lb. 44 44 ................................
90-lb. M M ......................................
8-lb. •• " ................................

Granulated oatmeal, per sack........................................
Standard 44 “ ........................................
Cornmeal, 44 .........................................

2 20
1 124
0 57$ 
0 26
2 45 
2 45 
1 70

INTERESTING FIG MERCHANT.

Asia Minor Crop About 100,000 Camel 
Loads—Bolton Armao.

The most interesting traveler to reach 
Toronto in recent months with some­
thing to sell—and who hasn’t ? — was 
Bolton Armao, a young fig merchant of 
Smyrna. He knows the business on the 
practical side and as lor selling—well, he 
gives the impression that he lives to 
sell figs ; yet a few moments’ conversa­
tion with him convinced The Canadian 
Grocer representative that the vanishing 
point of his perspective was a long way 
beyond the confines of the fig industry.

Mr. Armao is of mixed nationality, 
tall, slight of build, a little stooped, 
dark. He speaks eight, languages. This 
is his first visit, to America. He once 
spent three days in London and lie 
speaks English fluently, adding emphasis 
with a large vocabulary of gestures

The selling agents for his firm in Can­
ada are the McLaren Imperial Cheese 
Co., and his stay of a day 6r two in 
Toronto was passed largely in the com­
pany of Mr. Marshall, and of whose 
selling capabilities he quickly acquired a 
high opinion.

Mr. Armao was franklv disappointed 
at the size of the orders placed bv To­
ronto jobbers. “But,” he concluded, af­
ter telling how he and Mr. Marshall had 
stayed with one firm till near midnight 
for their small order, and several hours 
with another, “there’s a proverb, ‘When 
in the dance, you must dance.’ I’m in 
the dance so I must dance.”

To get the best Mr. Armao knows of 
word or gesture it is only necessary to 
suggest, a comparison between Smyrna 
figs and Italian, Californian, Portuguese 
or African. Asia Minor’s crop this year 
will probably he about 1 (10,000 camel 
loads (about 800 lbs.) which was about, 
the crop last year. The consumption of 
figs, Mr. Armao avers, is rapidly in­
creasing.

He put forward also the curious asser­
tion that figs were a cure for tuberculo­
sis even in the secondary stage. He 
would have the patient he continually 
where the aroma of the fig is and live 
upon the fruit.

MERCHANT IN COUNCIL.
Joseph Ward, of Joseph Ward jc Vo., 

Montreal, has been re-elected alderman 
for seat No. 2, St. Andrew’s ward. Mr. 
\\ aid resigned from the council a few 
weeks ago on account of his company 
having a claim against the city. It 
seems that no alderman eau retain his 
seat in the council if any firm to which 
he belongs makes a claim against the 
city. Action was taken in the courts 
against Mr. Ward to have him unseated, 
hut he did not await the outcome of the 
case, resigning at once. The citizens 
showed their confidence in him by re­
electing him by acclamation. Mr. Ward 
is head of the wholesale firm of Joseph 
Ward & Co., impoiters of sugars, molas­
ses and grocers’ specialties.

QUEBEC GROCERS' GUILD,
At Quebec, on June 21, a provincial 

meeting of the Grocers’ Guild was held 
under the presidency of L. E. Geoffrion, 
Montreal. Xu information was given 
out regarding the questions discussed, 
which were chiefly regarding sugar, 
molasses and tobacco, and freight rates. 
Those present at tlie meeting from Mont­
real were: J. A. Rohitaille, A. Desroehes. 
L. (). Demers, Mr. Gendreau, Albert 
Hebert. P. C. Messervey, Alex. Orsali, 
11. Laporte, and S. J. Carter. R. II. 
Beaulieu, of Chicoutimi, ami J. R. Gard­
ner, of Ottawa, were also present. Que­
bec ineichants at the meeting included 
Alex. Turcotte, Ledroit & Freres; J. B. 
E. Latellier, A. Miller, of Whitehead & 
Tvmer; 1*. J. Bazin, (’has. Pettigrew, of 

_N. It Unix & Co.. 1.. A. Carrier, J. Buchan­
an and Titos. Beattie, of Davidson & Co.

.1. Stanley Cook, assistant secretary 
of the Montreal Boaru of Trade, acted 
as secretary.

FRUIT EXHIBIT IN HALIFAX.
G. Bigelow, suiK-rinlendent of the hor­

ticultural department of the Dominion 
Exhibition, w hich is to he held in Hali­
fax this coming Autumn, has sent out a 
circular from Wolfville, N.S. Every 
effort is being made to make the ex­
hibition the largest ami most instructive 
fruit exhibit ever made in l anada. All 
exhibits must arrive al Halifax before 
September 28.

FRUIT BROKER MARRIED.
.1. Joseph McCabe, of W. B. Stringer 

A Co.., was married on Tuesday morning 
at St. Michael’s Cathedral. The hearty 
guod wishes of the trade accompanied 
the happy couple on their wedding tiip 
to Muskoka, where they will s|ieud a 
couple of weeks.

THIS WILL BE A BIG ONE
The grocers and butchers of Brantford 

will hold I heir annual picnic in con­
junction will) the Grocers’ Association 
of Hamilton, on July 18 to Niagara 
Falls.

The name of the Dominion Wine & 
Spirit Co. has been changed to F Ed­
wards & Co.
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COFFEE MARKET CYCLES

History Worth Studying—Safe Now to Carry Full Stocks— 
Increase in Consumption—R:se in Price About Due.

Tliv history of lire votive market, says 
I Is A n^ririm I iroivr, is worth si inlying, 
us production moves in cycles, living 
stimulated by an era ol' high valuation 
and depressed by a period of low prices. 
During the lust cycle of high cost- 
18X7-1897 when Rio No. 7 touched 18 
5-Xc. New York, and never sold below 
1- 7-8c., a great stimulus was given to 
production in the Province of Sao Paulo, 
Brazil. The production in Brazil rose 
fiom an annual average crop of 5.500,- 
000 bags (1805-90), to a yearly average 
of 12,897,000 bags (1900-0.1), with the 
result that No. 7 Rio sold down to 5 
l-4e., the ruling price in 1902-0.1. Dur­
ing the past three years the average 
yearly crop has decreased over 2,500,- 
000 hags, or about 20 per cent, de­
crease.

A; change must come about, due to de­
creasing pi eduction, increasing consump­
tion, which has already brought about a 
decrease in the world’s reserve stock to 
barely enough to cover seven months’ 
requirements, based on an annual con­
sumption of 17,000,000 hags. The re­
covery in prices from 5 l-4e. in 1895 lias 
been slow, and at this time the present 
e|Hit cost shows an advance of only 5 
5-8e.

The low prices have made coffee-grow­
ing an unproductive industry. Planters 
have suffered, as we attempted to de­
monstrate in our last and previous is­
sues.

'The only remedy for the planter’s 
trouble is in a higher level of \alues, and 
while this should conic naturally when 
consumption is so much ahead of produc­
tion, conditions in Brazil in respect of 
labor, moi tgage burdens, interest on 
mortgages (in many cases as high as ten 
to twelve per cent.), cost of transporta­
tion and living expenses, all to be paid in 
the currency, i.e., milreis money, the re­
turn to a higher level of prices to the 
planter must lie rapid to avert his ruin. 
With Brazil exchange high and currency 
prices low, the planter only gets an aver­
age of about twenty-four milreis fier bag 
(Ibis equals only 5 1 -2c. to lie., per pound 
gross to the planter), and this is where 
it hurts. It is simple enough to under­
stand why the planter is imploring his 
congressman to favor a plan for Govern­
ment aid, which the Brazil Congress is 
likely to wisely develop. If only the at­
tempt is made the coffee world would he 
very likely to quickly second flic ef­
forts. It is more than probable the mar­
kets would jump up immediately and kill

the sapping pessimism that is unjustly 
plaguing the coffee business.

There is probably no more intelligent 
tradesman in the wholesale or retail 
trade of the world than the American 
grocer. He deals in products brought 
from all parts of the world, amlMie keeps 
informed about the production aod com­
merce. and surely he will he in sympathy 
with the live-and-let-live spirit for the 
coffee planter.

The consumption of coffee in) the world 
for the cm rent season is nearly 17,000.- 
000 bags, taking the known deliveries 
from seaports to tlie interior. A great 
deal more is consumed of which no lig­
ures are kept. The world’s production of 
coffee is not more than 14,500,000 bags 
this season.

As a safeguard against a small crop 
next season a good reserve of such a 
prime staple ought to he .kept, and yet 
the win Id’s visible supply lias shrunk 
4.000.000 bags since October, 1904, and 
the present seaport stacks are only equal 
to seven months’ consumption.

It is safe and prudent policy for all 
distributors of coffee to carry a full 
slock, fur there is no indication that the 
crops of the world will he within 2.000,- 
000 hags of its requirements for two 
vears or more. And if there is no relief 
to the planters the production must fall 
so far behind consumption that a return 
to the high prices of 1887-1897 seems 
inevitable.

The coffee trade is the spinal column 
of a retail grocery business, and is the 
only prominent staple which affords I lie 
retailers a good profit. The retailers 
have educated the public to an apprecia­
tion of quality, and nearly all have 
favorite blends, the demand for which 
rests in no small degree upon cost. To 
insure the maintenance of a popular re­
tail price, a full stock of coffee on the 
present) (basis of cost, bids fair to be a 
paying investment. The facts are plain, 
and force themselves upon every care­
ful observer, and justify the most con­
servative in being liberal carriers of the 
world’s most famous bean.

CARTER-CRUME’8 NEW HOME.
The Carter-Grume Company, manufac­

turers of counter cheek books, are now 
in I heir new premises at. 445 and 447 
King street west, Toronto. They occupy 
all of the second, third and fourtli 
floors, the second floor, which is finished 
in quartered oak, being used for general 
offices, and the upper storeys for manu­
facturing, stock room, etc.
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BUSINESS PERSONALS.
T. H. Edwards, Beaverton, Out., was 

in Toronto last week.
John Tisdale, Uxbridge, Ont., was in 

Toronto last week.
John Sloan, Toronto, is spending a 

week at Preston Springs.
Frank Sloan, Toronto, was a guest at 

the Hotel Quinte, Belleville, last Sun­
day.

B. S Blackwell, traveler in Northern 
Ontario for Thomas Bros., St. Thomas, 
was in Toronto last Saturday.

Among (he excursionists to Niagara 
Falls Wednesday of last week were Dave 
Hopper, Cookslown ; A. E. Earle, Cree- 
more ; Win. llaminvll and J. Elliott, 
Tot ten ham.

George I). Comstock, for many years 
town clerk of Parrsboro, N.S., lias re­
signed his position to go on the road for 
Hillman, Chisholm & Co., wholesale gro­
cers, Halifax.

H. M. Brush, of the Continental Can 
Co., Syracuse, N.Y., and Chicago, was 
a visitor to Montreal last week and was 
introduced by Mr. Campbell, of the 
Acme Can Works.

Thus. Montgomery, of Tlios. Montgom­
ery & Son, Montreal, commission mer­
chants, is rapidly recovering from his 
iceent illness, and expects to he hack at 
the old stand within a week.

Hugh Mulhearne, the former popular 
manager of the Kipling Hotel, Parry 
Sound, Out.’, was in Toronto last week 
on the way to Buffalo for a holiday lie- 
lore assuming the management of the 
Grand Central, Col ling wood, Out.

Chus. F. Francis, of C. F. Francis &. 
Co., grocers, St. John, N.H., and Miss 
Alice I,. Paisley, of Malden, Mass., were 
united in marriage on June 13 in St. 
Paul’s Church, Malden. The honeymoon 
included a trip as far west as Niagara 
Falls and Buffalo.

Frank C. McClure, of McClure & Son, 
Paisley, Ont., was united in marriage on 
the 11th inst. with Miss Mary 1,. N. 
Chapman, daughter of J. A. and Mrs. 
Chapman, Port Elgin. The ceremony 
took place at the home of the bride and 
was attended by a large number of 
friends.

G. P. Gallaher, who was oil the road 
for Ihe Edwardslmrg Starch Co., has 
accepted a promising position with 
Bovril Limited, Montreal. Mr. Galla­
her left his old firm with that com­
pany’s best wishes and his many friends 
will he pleased to learn of his present 
appointment.

TRAVELER SUCCUMBS TO LOCK­
JAW.

Fred Crowther, traveler for l.umsden 
Bros., Hamilton, died from lockjaw at 
Hamilton. lie was operated on for ap­
pendicitis a week ago last Saturday, and 
was removed to his home. iOn Saturday 
last his condition was satisfactory, hut 
on Sunday night lockjaw developed.

CONVENTION IN OTTAWA.
Arrangements are now well completed 

for the convention of the Ontario Re­
tail Grocers’ Association, which is to 
taike place in Ottawa July 3, 4 and 5. 
A large attendance is expected.
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BUSINESS NOTES.
litiges & Bobiner are closing out their 

stork in Oainsbom, Man.
The Haul Connie Co. have succeeded 

Paul Bros, in Heston, Man.
Todd Bros., butchers and provision 

dealers, Barrie, are giving up groceries.
J. W. Orchard, Bala, Ont., has opened 

a tea, coftee and spice store in (Iraven- 
hurst.

W. II. Strome, of Brandon, Man., has 
started in business in llamiota, Man., 
in the old stand of Brady <.Vj Moore.

W. R. Abbott has opened a grocery 
and general store business in llamiota, 
Man., in the old stand of .1. Aeuovitch.

W. R. Kenner has purchased the stock 
of Itiebel Bros, in Pierson, Man., and 
has moved his own stock into that 
store.

J. A. Carothers has bought the gen­
eral store of Wm. Cochrane, Baltimore, 
and will continue the business on up-to- 
date lines.

Fred. Dane, formerly of the Western 
Brokerage Co., has been appointed by 
the St. Charles Condensing Co., of 
Ingcrsoll, (Jut., their selling agent for 
Toronto, Hamilton and lamdon.

Ileal Bros., general merchants, Vic­
toria Hoad, Out., are giving up their 
store and are going into the creamery 
business. They have sold out to Staple 
Bros, and have erected a line new cream­
ery and are going into the business on 
a large scale.

Mr. A. Bode (Bodenweiser) lias left 
on his annual western lour of inspection 
of the gum trade, lie will visit Chicago, 
Winnipeg, Calgary, Edmonton, Vancou­
ver and Victoria, returning by way of 
Seattle and San Francisco.

.1. 1). Hurtle, of Minden, Ont., is build­
ing a fine new storehouse for his hide 
and wool business. It is 30x111 with 
cement floors and is in every respect a 
credit to his rapidly growing business. 
He built a storehouse of equal size only 
a year ago and lie needs it all now for 
surplus stocks.

Daniel Mael.aehlan, grocery, crockery 
and seed merchant, of Woodvillc, has 
gone on a two months trip to the Paci­
fic coast. During his absence the busi­
ness isiin flic capable hands of bis stal­
wart son, William, a student in Toronto 
University, and the makings of as good 
a business man as bis father.

John K. Waterhouse, Whitby, who 
commenced business there three years 
ago, has so developed his trade that 
more commodious premises arc necessary 
and about July 1 he will move into the 
large store formerly occupied by J. Hib­
son. He has had it thoroughly refitted 
and fixed up in first-class style.

Considerable damage was done to the 
building occupied by (lenrge llossaek, 
gineer, corner of St. Anne and Harden 
streets, Quebec, through a lire which oc­
curred June 25. Mosl of the damage to 
the stonk was caused by smoke and water. 
The loss is nearly covered by insurance.

II. Crozier, grocer, Cobourg, has been 
a busy man lately ami that just suits 
him. He had the contract for supplying 
the military camp where 3,000 men are 
under canvas. In addition he erected a 
marquee on the grounds and dispensed 
refreshments to the perspiring soldiery 
and the numerous visitors. Five freezers 
of ice cream went in a day and the net

profits will he something worth court­
ing. Mr. Crozier is one of the most pro­
gressive grocers in Ontario and has a 
very line class of trade.

MR. COWAN TAKES EXCEPTION.
Editor of Canadian Uroccr : hi your 

issue of the 22nd insl. we notice an ad­
vertisement of Tohlvt’s chocolate, sign 
ed by McClure A I.angle) as agents. 
There is considerable latitude allowed 
advertisers in praising the merits id 
their own goods, hut we do not think 
any advertisers should make lying state­
ments in regard to the goods of a com­
petitor. Tliis advertisement is utterly 
ant ml hint V\e would not notice this 
only there seems to be some concert of 
action between the agents of these for­
eign chocolate firms, here and in Mont­
real.

There is a letter in the Pharmaceutical 
Journal of February, 1906, signed by 
one Henry Miles, which is a lissue of 
falsehoods from beginning to end. This 
is an unpleasant duty for us, but were 
we lo keep silent many people might 
think we were afraid to answer these 
statements, and some of them, we do 
not think many, might consider that 
there was a grain of truth in them, but 
we wish lo assert in the strongest terms 
that there is not one grain of truth 
either in the McClure A Langley adver­
tisement or in the llcnrv Miles letter to 
i in- Tari* Commission.

THE COWAN COMPANY, Limited.
Juo. W. Cowan, President.

Toronto, June 25, 1906.

PEPPER AND ITS VALUE.
Few of those who daily handle pepper 

realize ils importance as an article of 
diet. Medical experts testify th.it the 
finest peppers have a warming and 
stimulating effect upon the mucous 
membrane id the stomach and intestines, 
and by their use the arterial supply id 
blood to the mucous membrane is in­
creased, thus supplying a most valuable 
aid to digestion. It is, in fact, a nat­
ural anil effective stimulant on the en­
tire digestive Iraet. The statement of 
medical authorities that many o( the 
eases of appendicitis ami allied iiillain- 
matory diseases arc caused liy defective 
digestion, together with the report of 
recent examinations and analyses of 
household peppers, has caused a certain 
suspicion ami distrust of this necessary 
and useful condiment.

In some bulk goods such adulter­
ants as cocoanut shells, clay, mustard 
cake, ground olive stones, and even 
chalk and lead chromate have been 
found. The demand lor a pure branded 
article has led an English pepper expert 
lo form a company lor its preparation 
with the result that the Antitis pepper 
is now well established on the English 
market. This is a perfectly pure brand, 
prepared by secret process of a scientific 
nature, and being of good flavor, pun­
gent and aromatic, it is quickly taking 
the place of ordinary ground peppers in 
many of the best hotels and culinary es­
tablishments in the Old Country. Com­
parison of this brand with the ordinary 
pepper can alone demonstrate its 
merit, and the Antitis Pepper Co., Ill 
Botolph Lane, E.C., London, England, 
are ready to send samples to any of I lie 
readers of The Canadian Hnicer who 
apply for them. The pepper is put up 
for export in 2-oz., 4-oz., 8-oz., 1-lb. 
and 7-lb. tins.

A DRIVING HOLIDAY.
N. Mvtiillivray, general merchant. 

Port Elgin, tint., took a drive lor 
pleasure through a very prosperous por­
tion of the province. From home he 
went to Tara, and thence his itinerary 
was Owen Sound, Markdale, Flesherton, 
Dundalk, Shelburne, Alliston, Barrie, 
Orillia and Paisley, then by train 
home, lit? found Ahings looking well 
everywhere. The country was at its 
best and he greatly enjoyed the 10 days 
holiday.

CHARTER FOR WARREN BROS.
& CO.

A provincial charter has been grant­
ed to Warren Bros. A Co., wholesale 
grocers, Toronto. The capital stock is 
*100,000, and the provisional directors 
are Hoht. Wells, (’. A. H. Warren, E. 
(1. Williams, F. (’. Armstrong and Win. 
Hack.

COLD STORAGE INFORMATION.
Hiovers who desire inl'oimation about 

small cold storages, suitable lor curry­
ing a stock of butter mid eggs, should 
write J. A. Hmldiek. dairy commission­
er. Ottawa, for his latest publication. 
Bulletin No. 10, entitled “Creamery 
Void Storage.” It contains complete 
plans and s|>eciticntioiis ami will Ik- sen! 
free of coat.

TOO MUCH FOR HIM.
She was newly married, and did not 

know a little bit about either housekeep­
ing or shopping, and she was giving her 
first order. It was a crusher ; but the 
grocer was a clever man, and was used 
to all kinds of orders, and could inter­
pret them easily.

‘‘I want 111 lbs. of paralyzed sugar,” 
she began, with a business-like air.

“Yes’ni. Anything else?”
“Two tins ol condemned milk.”
"Ycs’m.”
He set down pulverized sugar and con­

densed milk.
“Anything more, ma’am ?"
‘‘A bag of fresh salt. Be sure it is 

fresh."
“Yes’m. What next?"
“A pound of desecrated codfish."
He wrote glibly, “desiccated cod."
“Nothing more, ma’am ? We have 

some nice horse-radish just in."
“No," she said, “it would be of no 

use to us ; we don’t keep a horse."
Then the grocer sat down and fanned 

himself with a patent wushboatd.

DAMAGED BY SMOKE.
A small fire occurred on June 15 in 

the rear of the retail tea and coffee 
store of John SI rood, 151 St, Law­
rence street, Montreal. As the building 
burned contained much straw, smoke 
was plentiful, and this drifted into 
St mini's store, in this way causing con­
siderable damage to the slock.

W. A. Warren, of Warren Bros., has 
just relumed from New York, where he 
spent a week. He went partly for busi­
ness, partly for pleasure.
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Interesting Machines.
Every modern convenience and appli­

ance for the proper and expeditions 
handling of materials has been supplied. 
The latest improved match-making ma­
i-innés, made by tile Woodbridge Ma­
chine Co., of Detroit. Mich., have been 
installed. During the writer’s visit a 
new and larger match machine was be­
ing installed by this company under the 
superintendence of John S. Wood- 
bridge, head of the Detroit company. 
Mr. Woodbridge, by the way, is a Cana­
dian whose home was at Kingsville,

HOW MATCHES ARE MADE

The Improved Match Co., Limited, Drummondvillc, Que,

capital of •'('75,00(1 paid up. The head moud ville, P.Q., was opened in October, 
oilier i.-. in I lie Board of Trade Build- 1005, ami is under the management of

C. J. Anderson, an experienced match 
manufacturer, whose knowledge was 
gained in the match-making districts of 
Sweden, and who, after coming to Am­
erica, was with the Diamond Match Co., 
and for seven years was head of the 
chemical department of the Improved 
Match Co., Detroit. returned

Match Making Machinery.

At the Factories of the Improved Match Co. at Drummondville, Que.—Wonder­
ful Machines—Business Increasing Rapidly.

The Canadian Brunei in its desire to 
supply its readers with interesting and 
useful knowledge of articles dealt in by 
the trade lias from time to time visited 
some of the leading industries and pre­
sented without technical elaboration the 
principal features of special lines of 
manufacture. One of the most novel, 
instructive and entertaining of these 
visits was made last week to the works 
of the improved Match Co., at Drum­
mond ville, P.Q.. thiough the courtesy of 
H. D. Metcalfe, president of the com­
pany. and accompanied by C. A. Morin, 
secretary-treasurer.

On the way visions of boiling sulphur 
vats, tales of nauseating and unhealthful 
odors, and a thousand and one stories of 
the horrors of a place usually credited 
with being a miniature hell, floated 
through the reporter’s brain, hut were 
quickly dispelled In a view of the build 
ings; large, bright, clean and in perfect 
order, and with an atmosphere as free 
from sulphur fumes as if is possible for 
modern ventilation to make it. From 
the viewpoint of healthy working sur­
roundings. semes oiUiunufaetnring es­
tablishments could/Hot compare with 
this one. The^pfepossessing appearance 
ofxgiy^^mdfnicn themselves was an in­
dication of the general order and cleanli­
ness of the factory, and the modernness 
of machinery and operating facilities.

Company's Beginning.

ing. Montreal. 11. 1). Metcalfe, of If. 
D. Metcalfe & Co., the large grain

The Improved Match Co., Limited, was 
incorporated, Jn ) Wv. y'rtJtntn authorized

„ rrrarra —

operators, is president; C. I*. Metcalfe, 
vice-president, and C. A. Morin, secre­
tary-treasurer. The factory at Drum-

The Factories.
The main building is loll feet by 45 

feet, and three storeys high with a one- 
storey addition for the match-making 
machines. This addition is 5(1 x tiO feet. 
The entire structures are of brick and 
are well lighted and ventilated, and 
isolated. The laboratory and engine 
loom are adjacent to the main building 
and protected by lire walls and doors. 
Besides these buildings there is a large 
dry kiln in which some 115,1100 feet of 
lumlier is constantly being prepared. 
Connected with the main building liy an 
overhead bridge is the large warehouse 
for the storage of the prepaied matches, 
sulphur and other requisites. There are 
also stables and coach Jiouses, as well as 
a residence for the manager, on the 
grounds.
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CONDENSED OR “WANT” 
ADVERTlSEflENTS

POSITION WANTED.

A YOUNG MAN, with four years’ experience 
with a first-class wholesale grocery house, 

would like to have position on the road, an A! 
grocery specialty preferred ; territory, Maritime 
Provinces. Address, Box 46, Canadian Grocer, 
Montreal. [35]

FOR SALE.

Grocery and Liquor Bumlnoom tor Salo

GOI.DEN LION GROCERY. Kingston, On­
tario. the property of the late W. R. McRae. 

Established 1854 One of the finest businesses in 
Eastern Ontario. Apply to Cunningham à Lyon, 
Vendor s Solicitors, Kingston.

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Tm Eastern, Western and Central Canada are re­
quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re­
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box 101, The Canadian Grim rr, 88 Fleet St. 
E.C., London, England. (f tf.)

A6ENCY WANTED

LONDON agent, with great experience of the 
provision trade and thorough knowledge of 

the produce markets of the United Kingdom, is 
open to accept agency. Address, Fenwick, 3 
Duke street, Tooley street, London, Eng.

VICTORY
DINNER RELISH

i«:g SluCM

ia the sauce for 
every dinner- 
hot or cold, and 
the sauce for 
every Grocer,— 
large or small. 

Awarded 18 Medals.

SPECIFY IT 
III YOUR NEXT 

ORDER.

G. F. SUTTON, 
SONS & CO.

King’» Cross

LONDON, EN6LAND
CANADIAN AGENTS 

MACLURE A LANGLEY, Ltd 
IS4 hail SI., Toronto 

30 Hospital St , Hootreal

BUSINESS CHANGES.
Ontario.

A. Chitrvhill, grocer, Smith’s Kails, 
assets to be sold.

T. II. Bruyers, general merchant, Kiii- 
brum, has sold his slock at 50c. on the 
dollar.

Kippcn & Co., grocers, Ottawa, have 
dissolved partnership; succeeded by An­
derson & Mchaien.

Annie'Brown, grocer, Toronto, is ad­
vertising business for sale.

K. J. Avery, ( Kst. of), general mer­
chant, Whalen; slock advertised for sale 
by auction on the Jillli inst.

Quebec.
,Biai|uiero X Arseiieau. general mer­

chants, Avignon, have assigned; meeting 
lo appoint curator called for Till prox.

George Turcot, general merchant, 
l-anricrvillc, has assigned; Lafaivre X 
Taschereau, provisional guardian.

II. Carignan, groceries and Ihpiors, 
Montreal, assets sold.

C. Harvey, geneial merchant, Port Al 
Persil, is offering to compromise.

All". I.alaneette, grocer, Koherval, com­
promised.

Alfred Marion, grocer, Montreal, re­
gistered.

«I. K. Bmsscati, I .a prairie, has register­
ed under style of grocery and hardware 
met chant.

.1. I\ Moreaull, general merchant, SI. 
Cyrille He Wendover, has assigned to 
Chari rand & Turgvnii.

I.elierl & Bouchard, grocers and hut ch­
ers, St. Johns, have dissolved partner­
ship.

K. Tongas, general meichairt, Subre­
vois, compromised.

Wilfred Filion & Joseph Wilfred 
(Iravel have registered under style of 
Kiliou X (Iravel. groceries, hardware, 
etc., Notre Dame Des Neiges.

K. X. Nation X Co., general inereluutls. 
St. Agalk:1, assets advertised for sale 
on .Inly II.

Louis l*ei reault, general nierelianl. 
Saint Anges, meeting to appoint curator 
was to have lieen held on the Jlillt inst.

In the West.
Toye X Benedict, grocers. Nelson. B.C.. 

have dissolved partnership, W. .1. Toye 
having retired.

Morrison X Trusvutte, grocers and 
butchers, Alameda, Assa., succeeded by 
T. II. Truseolte.

C. II. Julius, general merchant. Hindi. 
Man., is removing lo Winni|ieg, Man.
. J. K. Dalgleisli. general merelianl. 
Manor, Assa.. has been succeeded liy 
Dalgleisli X Sharpe.

/'JELLY
POWDER

TRY A CROSS
of the superb 

ten-minute dessert

BOLD STANDARD JELLY
POWDER

Sets quicker, more richly 
flavored, and paysyou a 
better profit than any 

Jelly I’owder sold.

rXJV

Write for samples and quotations. Wv 
furnish lx>th vhvvrfull>.

THE CÛDVILLE-6E0R6ES0N CO., LTD.
WINNIPEG and BBANDON, MAN

t '
/?<•

7*

Expert Bookkeeping
luvestigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of overdue accounts a 
specialty.

HI6HEST PROFITS ABSOLUTELY SURE
Wantki»—Agents for the sale of a first-class FvhhI 

Preparation, highl) recommended b> authorities.
FOB l-ABTh UI AKS AI-DKEh*

O F. 1170, care Orell Fussli Publicity, Zurich 
(Switzerland.)

PERCY P. DAVENPORT
Chartered Accountant

137Elgin Avenue, Winnipeg

Persons addressing advertisers will 
kindly mention having seen their adver 
tisement in The Canadian Grocer.
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DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

Hot Weather
Means a heavy demand for our 

MILL) CURED

Hams
Breakfast Bacon 
Skinned Backs

BOILED HAMS
HAM, CHICKEN and TONGUE SAUSAGE 
BOLOGNA SAUSAGE QUALITY
CANNED MEATS THE BEST

WRITE US FOR PRICE LISTS

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS LIMITED

TORONTO
TELEPHONE M 3960

r
t
t
$
$

t
i
#

YOUR PATRONS PLEASED
THEY TELL THEIR FRIENDS

Your business increases—just 
by handling

“CORONA” .
HAMS, BREAKFAST BACON, 

COOKED MEATS, ETC.

The Montreal Packing Co.,
MONTREAL, P.Q. LlB,lted t

BOLOGNAS
A very desirable line for 
the cooked meat counter 
is Smoked Beef Bolognas. 
Come and see them 
made. Our sausage and 
cook room is the neatest, 
cleanest one in Canada. 
The Bolognas are made 
of good fresh beef and 
purest spices.
Shipped by express in hot 
weather in ^any quantity.

F. W. FEARMAN CO.,
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HAMILTON LIMITED

BREAKFAST BACON
with the “ RYAN ” Label on

THAT'S THE KIND TO SELL
The hogs are driven in from the farm 
to our factory at Fergus, Ont., and the 
meat shipped in our own cold storage 
cars to Toronto warehouse and then 
cured.

Such ideal methods make ideal

BREAKFAST BACON
Look for our label and you’ll get this 
Ideal Breakfast Bacon.

THE WM. RYAN CO., Limited
70 72 Front St. East, T0N0NT0, ONT.

HAMS
EGGS

BUTTER
LARD
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CANADA NEEDS HOG MARKET
Prominent Packer Says Present Situation is Ruinous to the In­

dustry— Competition in Every Village
A leading packer, interviewed yester­

day by Tlie Canadian (irurer, stated 
that the industry in Canada was suffer­
ing from the lack id' a market. At pres­
ent there was no market in Canada in any 
way comparable with Chicago, where the 
great bulk of Jiogs were delivered and 
there was open competition in buying, 
the best hogs hiinging the best prices.
“Here,” said the packer, “wherever 

there’s a drover, with a dunk of hogs 
there’s a market and we’re in competi­
tion with other |lackers merely by tele­
phone and on the word of the drover. 
In that way there is competitive buying 
in every village in the country and theie 
is no fixed price anywhere.

“A spirit of ill will has grown up 
that is new in my experience. Here we 
are with a big force of men and com­
paratively no work for them. The in­
dustry is assuredly in a bad situation.

“XVhat’s the cure 1 Why the forma­
tion of a gieat central market for the 
hogs of the country, where the packing 
houses would lie located. I’ll fortunate­
ly the packing houses are now scattered 
here and there and in the estimation of 
the owners at least, cannot lie moved. I 
don’t know what the outcome will In.
“The glowers ? They’re the imme­

diate gainers, and very decidedly so. The 
Canadian hog raisers are getting more 
for their pioduct than hog raisers in 
any other part of the world. Hut tak­
ing the industry over a term of years 
they arc not gainers by the situation that 
has grown up here. The normal, ration 
a I situation is always best in the long 
run for every branch of an indus!iy. At 
present we’re killing the goose that is 
laying the golden eggs in * lie farmer’s 
yard. Canadian bacon is costing shill­
ings more to jay down in London than 
Danish bacon is costing to place on the 
same market. The result is our output 
is greatly curtailed, not over -10 per cent, 
of what it was, and Canada is losing 
the market just now, when of all times 
in a generation it should have been in a 
position to take advantage of the senti­
ment in its favor caused by the revela­
tions in connection with the packing in­
dustry at Chicago.”

Another packer’s view was that there 
were too many packing houses, and lie 
thought the result of the present situa­
tion would lie the demise of sonic of 
tiliese. “Survival of the fittest,” said 
he ; but he readily agreed with the other 
view that for all branches of the in­
dustry permanent success lay along the

line of normal conditions, and lie agreed, 
too. that a central market would be I tie 
best means of placing the industry upon 
a staple basis.

Prices for live hogs are about back to 
where they were. The packers ipiote 
+7.2.") f.o.li. country, but at points where 
competition springs up they will pay 
more “before we will lie down,” as one 
of Ibem put it significantly to The 
<trover. Nominally, the price is $7.00. 
watered and fed at Toronto cattle mar­
ket, and $7.75 at the factories. Hut at 
the maiket the limitation is $7.50 to 
$7.til). The receipts at the Toronto mar­
ket last week were -,-00, compared with 
'2,500 the week previous. And the early 
half of this week 1100 arrived, compared 
with 500 the week before. Practically 
the situation is unchanged. “We tried 
to hammer the prices down.” said one 
packer, “lint they wouldn’t stay.”

The domestic demand continues un­
abated and sustains every advance in 
price.

CHEESE AND BUTTER BULLETIN.
I.ate country cheese markets seemed 

unreasonably high as regards prices paid, 
yet there must lie reason for it, and dit 
ferent theories are advanced to ac­
count for this condition.

It does not seem probable that specu­
lation is responsible for this advance in 
pi ices, as nobody in the business, either 
here or in <treat Britain, would think 
of stocking up at present high prices; 
it is therefore likely that the goods are 
wanted for actual consumption, or !«■ 
cause sales of June cheese, made specula­
tively some time ago. have to be covered 
regardless of cost.

One thing seems certain from all al­
liées from British markets, that pi esc lit 
ruling'prices on this side of the Atlantic 
leave no margin of profit- to the legiti­
mate trader. In spite of all that has 
been said of a phenomenal make the 
goods are not coming forward in any 
unusual ipiautity and as there is a steady 
demand for them we can only surmise 
that they are living ci-ifianned about as 
fast as they are being produced.

last week’s receipts in Mont leal were 
H7.IÎ77 boxes ol cheese and 2li,li58 pack­
ages of butter, against 104,15.8 boxes 
of cheese and .44,20.8 packages of butter 
for the same week last year, or a total 
since May 1 of 448,7.8!) boxes of cheese 
and 142,090 packages of butter as com­
pared with 419,210 boxes of cheese an 1
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158,048 pankages of Initier for the cor­
responding |icrind of last year.

The c.\(>orts from Montreal last week 
were 81,100 boxes of cheese and 14,900 
packages of butter, against 80,422 boxes 
ot cheese and 11.810 packages of butler 
tor the same week last year, or a total 
since May 1 ot 442,8.>.i boxes of c-lieese 
and 6o,120 packages ot butter, as com­
pared with 491.441 boxes of cheese and 
04.(142 packages of butter for the same 
period of last year.

According to these figures our receipts 
of cheese show an increase of about 
19,000 boxes and our exports show an 
increase ot atfihtt -it.IKK) boxes; in but­
ter our leceiiV/Tre about 10,000 pack­
ages less ainfthc exports arc about 
1.000 packages more than last year.

I Tices last year were considerably low­
ed for both cheese and butter and dealers 
l beret ore commenced to hold some goods 
in cold storage for an advance in mar­
ket values, lint picsent prices offer no 
such inducements and the goods are seut 
forward to the consuming markets alunit 
as last as they are received here, and, as 
the consumption in llreat Britain seems 
to absorb all goods arriving there, there 
is no accumulation of stocks on either 
side ot the Atlantic, and as long as there 
is no accumulai ion of stocks it is diHi­
ndi to get prices down to a lower level.

Drives are undoubtedly too high for 
speculative pui'im.-es. tint for the legiti­
mate trade, houses who have to supply 
their customers with goods to hold their 
trade, the difference of one penny oil even 
one penny and a half per |n>uiiiI in retail 
is not a great deal to the consumer who 
goes to a shop to buy a pound of cheese, 
lie buys what he wants and he pays the 
price the retailer asks him ; lie may 
grumble a little, but he buys it and es­
pecially this year when lie has lost con­
fidence in leanned meats. Cheese is 
absolutely pine and everybody knows it. 
and the consumer buys it with all con­
fidence. even if he lias to pay a small ad­
vance in price over w hat lie has been ac­
customed to paying.

A result of present high prices is the 
shipping out by the factories of very 
green, or uncured, cheese. Mr. It. (!. 
I’uldow, the chief instructor of the East­
ern Ontario Dairymen’s Association, 
made a strong point of this again at I lie 
last meeting of the Hrockville boatd. and 
he is strong in condemning this practice. 
Cheese, not properly cured, should lie 
kept on the factory shelves; they are un­
fit to lie cut up for consumption and 
they might injure the reputation of our 
Canadian cheese.

Butter has been forced up in price so 
that it is a long way above c.x|iort value 
and, yvbile it has been exported, it is
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inure lliun doubtful tliât lliis Inis been 
dune nl a profit to the expoiters. Our 
huiler htisini'ss in Ureal Britain is a 
trille lu the consumption of butter there; 
we may rule the cheese market there, 
bin in huiler we are only “a drop in the 
bucket*": our Imiter is wanted at a price, 
hut we cannot dictate this price. Den­
mark is making the price anil we must 
follow suit: it is theiefore folly for us 
to put the price beyond export value, as 
we produce more than we can consume 
and we cannot control prices in Ureal 
Britain. However, butter is still rela­
tively the cheaper product of the milk 
as compared with cheese, and the pro­
duction of cheese should therefore in­
crease ami the production of huttei de­
crease.

MONTREALER IN NEW COMPANY.
A ranching company is now being 

formed which will he known as the 
Craig Cattle Ranching Company, with a 
capital stock of from $125,unit to $1511,- 
nmt, headquarters to he in Montreal 
Steps are being taken to have the com­
pany incorporated. The ranch will cover 
in all 117,111111 acres, divided into two sec­
tions, one of fill,000 acres, situated in 
the south-western part of Saskatchewan, 
and another of 7,000 acres near Meadow 
Creek, Alberta. It is the intention of 
the company to raise cattle for sale to 
exporters. Mr. Craig, who will he the 
manager of the new company, is a man 
of experience in cattle raising, and is a 
successful business man. Joseph Ward, 
of Montreal, is one of the shareholders 
of the new company.

LIKES THE EMBARGO.

Cattle Exporter says it’s Good for Pre­
servation of Soil Fertility.

Canadians are not all in favor of the 
removal by Ureal Britain of the cattle 
embargo. ,). T. Uordon, head of the 
firm of Uordon. Ironsides & Fares, large 
cattle exporters, in a recent interview 
upon his return fiom Europe, after 
speaking optimistically of the market 
outlook, said:
“1 think the Britsh Government did 

a wise thing- when they disallowed the 
act to remove the embargo on Cana­
dian cattle. As you know, 1 have al­
ways maintained that it would be a 
trust serious matter for producers of 
cattle in Manitoba and Ontario if the 
embargo were removed. Our cattle can 
be fed just as well and much cheaper 
at In me than they can in Great Biitain. 
No sane man can believe Unit our farm­
ers can continue to take everything out 
of the soil and put nothing back with­
out ultimate disaster, and the cheapest, 
easiest, and most natural way of re­
turning fertility to the soil is by feed­
ing stock and growing crops suitable 
for feeding. I am quite satislied the 
British Government have no idea of 
removing the embargo, and those most 
interested in the trade, outside of the 
commision men, are in favor" of the em­
bargo remaining.”

PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—Stocks in general pro- 
v ision lines are becoming lighter, and al­
though there lias been no change in quo­
tations, higher juices are exjieeted short­
ly. Lard is moving out quite freely. 
Very little exjiort business is passing ow­
ing to the difficulty in obtaining suitable 
prices on the other side. Hams and 
bacon are being sold locally in fair quan­
tity, considering the prices.
Lard, pure tierces ................................................. 0 111 0 12

" ..............................56-lb. tube .... 0 11|
" ........... 20-lb. pails, wood (101) •••• 0 12
“ cases,10-lb. tins, 60 lbs. incase 0 121
“ “ 5-lb. " .... 0 12}
'• “ 3-lb. “ .... 0 121

Lard, Boar's Head brand, tierces, per lb.................  0 06Z
'• " 1-bbl., per lb............................ 0 091
" " tube........................................... 0 09Ï

Cases, 20 3-lb. tine, per lb.............................................. 0 09Z
“ 12 5-1d. tins
" 6 10-lb. tins

20-lb. wood pails, ea
20-lb. tin pails, each........................................................ 1 i
Wood net, tin gross weight—
Canadian short cut mess pork.........................  $22 50 $23 00
American short cut clear ................................. 21 50 22 00
American fat back............................................... 22 50 23 00
Breakfast bacon, per lb................................................ 0 18
Hams...................................................................... 0 131 0 15
Extra plate beef, per bbl..................................... 12 00 13 00

BI TTER —Business in Imiter has been 
rather slow during the past few days, 
there being very little demand from Eng­
land. Country prices, sjieaking general­
ly, have been above an export basis. The 
big demand for saltless butter, which is 
bringing a high price at present, lias 
caused slocks to accumulate to a certain 
extent locally.
Choicest creamery.......... ................................................ 0 21 i
Medium rreamery..................................................  0 2' 0 20Vg
Western dairy ....................................................... 0 17! 0 18{

CHEESE—Prices have again been ad­
vanced. due pn to manipulation
and short stocks, quite a lot of cheese 
having been sold for future delivery at 
less than the ruling jiriees. The filling 
of the orders combined with the undoubt­
edly light orders lias stiffened up the 
market.
................................................................................ u Vl
(Juebe s ............................................................................. U Hi

EGGS—Receipts of eggs—ttTTmig the 
week were fairly heavy tor this 
of year. Prices have been very well 
maintained, 19c. to 1!) l-2<\ being asked 
for selects, strictly fresh laid, while for 
straights 17c. was obtainable during the 
week.

BUTTER—The market is practically 
unchanged from last week. No one seems 
ready to predict what the course of 
prices will be in the near future. Tin- 
supply of creamery is large, but dairy 
butter is not so plentiful. The tendency 
to turn milk into cheese owing to the 
high price of that product is said to 
have affected dairy supplies more than 
creamery. A good deal of butter here is 
going into storage. The commission men 
got used to taking chances when they 
stored eggs at the high jiriees jirevailing 
this Spring. Bakers’ butter is quoted a 
cent higher here.

Per lb.
Creamery prints................................................... 0 21 0 22

' * solids, f resh.................................... 0 29 0 20%
Dairy prints, choice............................................ 0 18 0 19

“ tubs, choice............................................. 0 17 0 18
Baker’s butter..................................................... 0 16 0 16

CHEESE—The local maeket is higher 
again and 12c. and 12]c. are asked of 
retailers. Cheese is just 2c. above last 
year. A year ago Monday of this week 
111,011(1 boxes sold on flic Broekville 
hoard a I fljjc. Over 11,000 boxes sold 
last Monday at lljle. The quotation on 
old cheese, He. to lip., is omitted as 
il is merely nominal, there being jirac- 
tically none on the market.

Per lb.
New cheese, large .. ..................................................... 0 12

" " twins ......................................................... 0 121

EGGS—The market is somewhat limi­
er here because of increased shrinkage. 
The farmers are not getting any more. 
The supply is decreasing and the demand 
also is less brisk. Perhaps a Hal Ike. 
would about represent the market. For 
choice candled eggs 10c. is being obi alli­
ed and for selects jobbers are asking as 
high as 21c. Eggs in Toronto are re­
tailing as high as 25c., bul that is for a 
favored trade.
Eggs (new laid) ....................................................... 0 17 0 18

“ bakers ...................................................................... 0 II

TORONTO.
PROVISIONS—The firm and advancing 

tendency continues on this market for 
the domestic trade. The week shows 
slight advances in long clear, and hams. 
Last week’s highest quotation for roll 
bacon, 13c., is said not to lie obtainable. 
A good active demand is reported.

Long elenr bacon, ner lb..................................  0 12 U 121
Smoked breakfast baoon, per lb....................... 0 15* 0 16
Roll bacon, per lb................................................ 0 12*
Small hams, per lb................................................. 0 15
Medium hams, per lb................................ ... 0 15
Large hams per -lb........................................... 0 14 0 14*
Shotilder hams, per lb......................................  0 11* 0 12
Backs, per lb....................................................  0 17 0 18
Heavy mess pork, per bbl......................... .... 22 00
Short cut, per bbl.........................................33 tO 23 50
Lard, tierces, per lb............................................... 0 11*

" tube " ...................................... . .. 0 11!
• pails " ............................................... 0 12

11 compounds, per lb........................................ 0 09
Plate beefper 200 lb. bbl.................................12 00 12 50
Beef,hind quarters.......................................... 8 00 9 25

“ front quarters........................................... 5 25 6 0U
•' choice carcases........................................ 7 00 8 00
11 common.................................................... 5 50 6 50

Mutton.............................................................. 0 09 0 11
Yearling lamb................................................... 0 09 0 11
Hogs, street lots...............................................10 00 10 50
Spring lamb........................................................0 15 0 19

WINNIPEG.
BUTTER—('muiicry butter is quoted 

a little eheajier, pKjcesyiow being as fol­
lows : \

Finest fresh creamery, in 56-lb. boxes...............  0 19 0 21
in 28-lb. boxe» .................  0 19 0 21

.in 14-lb. boxes...................  0 19 0 21
^xLlb. bricks (eastern)............ 0 21

Good dairy bullchxoroiiiands a price of 
I le. |ier lb. delivereuat local jiroduee
houses.

CHEESE—The price has declined Ac. 
per lb. We quote :

Finest Ontario, large........................................................ 0 12*
“ Manitoba, large..................................................0 12
“ “ twins .......................................... 0 12
“ “ small .......................................... 0 12

LAUD—
Tierce basis, per lb.............................. .......................... 0 12

Small packages take the following advance :
50-lb. tin cans, per lb .................................................. 0 00*
20-lb. tin pails, in 80-lb. cases, per lb......................... 0 00|
10-lb. *• in 60-lb. “ ......................... 0 00l
5-lb " " - ......................... 0 OOj
3-lb. " “ " ......................... 0 01
20-lb. net white wood pails, per lb.............................. 0 00*

■CURED MEATS—
Hams, selected stock, special mild cure.....................  0 16
Bacon, " " " ...................... 0 19
Backs, “ •• " ...................... 0 16
Hams, l'uht, 10 to 12 average.......................................... 0 15

“ medium, 14 to 16 average....................................   0 141
*• heavy, 20 to 30, for slicing................................... 0 14*
" heavy ssinned. 20 to 30 for slicing................... 0 14$

Picnic hams, light, choice, 6 to 8.................................... 0 11*
Shoulders light, choice .................................................... 0 11
Breakfast, bacon, clear, bellies, light,8 to 10.... 0 15*

" “ clear 1 ellies, 12 to 14........................ 0 15
Clear backs, b bacon light................................................. 6 14*

“ b bacon 12 to 14...........................................  0 14$
hpiued rolls, long if in stock............................................. 0 15

“ short............................................................... 0 13
Dried beef ham. sets................................ ....................... Oil*

Smoked hams booed and roll.d, 2 >. per lb. additional.

48

5



The Canadian Grocer. DAIRY PRODUCE AND PROVISIONS

SEASON IS NOW ON
FOR CANNED MEATS

GROCERS
You cannot afford to handle brands that the 

public are suspicious of

KEEP OUR BRAND IN STOCK 
AND YOU MAY GUARANTEE YOUR 

CUSTOMERS THAT YOU SELL

PURE FOOD
MADE IN CANADA

MANITOBA CANNING CO., lt=.
GRANDE POINTE, MAN.

SELLING AGENTS

NICHOLSON & BAIN, GALLOWAY <6 PARNELL,
WINNIPEG AND CALGARY. VANCOUVER.
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BUTTER, CHEESE, EGGS
If you have Butter, Cheese or Eggs to sell, 

write me. 1 am always in the market to buy. If 
you waut to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 ARGYLE STREET, HALIFAX, N.S.

SALT SALT
Table, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels, Land Salt.

C. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
«CENTS FOR THE DOMINION SALT ACENCY

WILSON'S
Fly Pads

Annual sales many times larger than 
all other fly poisons combined

ADVERTISED
throughout Canada.

BUTTER-EGGS
BUYERs"and SELLERS

Correspondence solicited from ONTARIO, 
MANITOBA and L0W1B PROVINCES.

Merloni, Marslall & Co.
Wheleeale Produce Meretaauts,

TORONTO.

White Spruce

BUTTER TUBS
10-20-30-50 lb.

EGG CASES AND FILLERS
Order now for delivery later,

a... Pay You
MTER WOODS & CO.
Hamilton and Winnipeg.

DRY SALT MEATS.
Bacon, dry salt long clear ..........................

" smoked.................
" boneless backs,..

... 0 121 

... 0 13$ 

... 0 12$

BARREL PORK.
Heavy mess pork, boneless, per bbl........

“ per i bbl —
Standard mess pork, per bbl.......................

... 22 00 

... 11 5)

... 22 50

PICKLED GOODS (COOKED).

80 lbs. 40 lbs. 20 lbs.
Pig’s feet............................  4 00 2 10 1 60
Pig s tongues.....................14 50 7 50 4 00
Boneless hocks.................. 8 50 4 50 2 50
Sweet pickled spare ribs, not cooked,per lb........

15 lbs.
1 10
3 00
2 00 

... 0 03* 

... 0 04

EGGS—Produce houses are paying
17ic. per dozen for eggs delivered in
Winnipeg.

ST. JOHN, N.B.

shows very interesting results. There 
were 14(i cows, and the average yield per 
eow was: Milk, 81!) lbs.; fat, 30.2 ll>s.; 
test :i.:i. Thirty-four eows gave over 
].1101) Ills, of milk, all hut live of them 
testing ovei 3.0 per rent. fat. The 
average yield of fat per eow is again tile 
highest of any associai ion. One herd of 
five eows averaged 1,275 His. of milk and 
38.0 I h>. of fat each, the highest and low­
est individual averages in the herd be­
ing 1,403 and 1,000 Ills, of milk. That 
was tlie lies! of the 12 herds. The poor­
est showing was by a herd of 12 eows 
whose average yield was >08 llis. of milk 
and 18.8 llis. of fat. The highest and 
lowest individual averages in this herd 
was 770 and 330 llis. ot milk.

St. John, N.H., June 2f>, 1000.
PltOX ISIONS In barrel pork the 

high pi ices still hold. Reef is also firm. 
Smoked meats are liglii. More Canadian 
pure lard is now being offered. Prices 
rallier lower than American. Refined 
compound Inis a steady sale. In fresh 
heel some line domestic slo.-k has been 
offered. Mutton anil veal are still firm­
ly held. Lamb si ill high, l'nnk is firm.

Rl'TTKH— ll mpiires best quality In 
hi highest price. Fair quantities offered/

SOLDIER TRAVELER MARRIED.
(’. K. I'ooley, a traveling Hour sales­

man of Nova Scotia, was married this 
month at Truro. Mr. I'ooley, who 
stands six feet six inches in his stock­
ings, was a sergeant of Company “It,” 
first Canadian contingent to Soutli 
Africa, and was in sixteen engagements 
'during the war, including Paardeburg.

EGGS—No cheap eggs. This is the 
rule now for some few Summers. I'rices 
here are firmer.

< HKESE-Quantify offered is still not 
large. I'riccs hold firm al lull figures.. 
For local sale, twins are demanded.

COW TESTS.

Brockville Association Repoit Shows In­
teresting Comparison.

The report issued hy I lie Dominion 
dairy commissioner. 3. A. Ruddiek, of 
the Rmekxille. Out., Cow Testing Asso­
ciation, for the 3(1 days ending May 30,

WESTERN FISH FOR EUROPE.
3. II. Davis, of Winnipeg, early this 

month sold four carloads of large pick­
erel, or yellow pike, caught in Cake 
.Manitoba and Cake Winnipeg, for distri­
bution on the European markets. One 
of the largest fish dealers in Germany 
came especially to this country from 
Hamburg to make the purchase. He as­
sured Mr. Davis that pickerel caught in 
the lakes of Western Canada would ere 
long he a toothsome delicacy throughout 
Europe. The iisli will ire shipped to New 
York and thence by refrigerator to Ham­
burg, The purchaser also told Mr. Davis 
tliat'he-intends pushing the sale of Can­
adian fish on tlie European markets.

Associate with the Successful
A man is known by the company he keeps, a 

merchant no less than others. Keep company with 
inferior merchandise which disappoints the user and 
the user will he disappointed in you.

No big business was ever built on disappointed 
customers.

Can you think of safer, more satisfying company 
to he in, when it comes to Canned Meats, than the 
time-tried, guaranteed brand —

CLARK’S CANNED MEATS

Thib design a guar, 
antee ol quality.

THIN CASE LINING PAPER
FOR SHOE CASES ÏÏWSAV

Canada Paper Co.
AIL SIZES

SAMPLES AND PRICKS 

PUR TDK ASKING. TORONTO MONTREAL.!
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MR. GROCER,-

.Adams Tutti Frutti Gum
Swells Youh Bank Account 
Because You Make Qfi°,80% PROFIT

Adams Tutti Frutti Gum
Pleases Your Customer 
Because it is The Best.

Give it a Prominent Place on Your Counter.

AMERICAN CHICLE CO.,
Logan Ave., - Toronto.

EXPORT TRADE DEPARTMENT
Fir mm Abroad Open for Canadian Bumlnomm

LONDON is the CAPITAL 
of th* BRITISH EMPIRE, and will 
tak any worthy productions of her chil 
dren acro«s th»* seas
JAMES EVERETT 4 CO. Grocers Agents

38 Gt Tower St . LONDON, E.C., ENG 
do business with all the best buyers. Send 
th- m something to s»* 11.

DAVID SCOTT 4 CO.
Est. 1878. 10 North John St., Liverpooi 
England Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A Scottish, Liverpool.

OEOROB LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER
Sutter, Cheese. Eooa. Bacon, Apple». 

Poultry.

This fpice #15 per year.

HAMILTON WICKBS A CO.. 
Canned Goods Brokers. Eahtvheap, Iain 
don, and Victoria Street, Liverpool 
Reports and valuations made m Canned 
Meats, Fish. Fruit and Vegetables. Consign­
ments handled. Correspondence solicited

Cable Address “Rapp, Liverpool" 
HERMAN RAPP 4 CO.

Provision Merchants.
IS MATHEW street. LIVERPOOL. 

ALiberal advances on consignments.

A. C. DOUGHTY * CO.
Head Office. 39 Eastcheap. LONDON 

Provihion Importers
Invite consignments of Baeon. Hams, 
Butter. Cheese and Poultry Telegraphic 
Address: Avouching. London. Codes :
A B.C 4th and 5th editions, Al. Western 
Union. Highest References.

TMOS. BOYD 4 CO.,
28 Kino St.. LIVERPOOL,

Produce. Highest references. Wide 
connections. A. B 0.. 4th and 5th ed 
Western Union and Ober s Codes T A 
“ Boyd. "

J. H. 0AIT5KBLL 4 CO.
Provision Merchants. Liverpool, 

invite consignments of Spare Ribe, Hocks, 
Tongues, etc. Splendid outlet for all Kinds 
of pickled meats. Best prices - prompt 
returns. Write us. Established 1883

OEO. RA/1SAY WARD,
58 Limes Grove. Lewisham. England. 

Solicits representation uf Canadian shippers 
of Hams. Cheeses and Canned ood* to 
eanvas for orders from large English whole­
sale buyers. Extensive connection. High 
est references and security

I) 0_ C Uincûnifini Makers and Exportera of Candied Peels.
1 • (X P, V lllUvllLclll Daily capacity of our plaut : ten thousand lbs 

Telegraphic Address “ VINCENTELLI. Antwerp A B.C. Code*
General Ajlmcies wanted for Belgium. Alsace, Lorraine and Switzerland. Reports 

ad va uatipns uigde on fresh or canned fruits, 6*h. pork and beef meats 
dj si attkndadce on consignments. Hioheut Bank References

James Methven, Son & Co., 1™,* te,. E.<.
Large connection amongst best Wholesale Grocers and Bakers in Great Britair 
We also ship several British lines to United States and Canada.

Correspondence Invited.
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FLOUR AND CEREAL FOODS
Manitoba Grain Market a Little Easier, but not Low Enough to Suit Millers— 

Flour a Bit Firmer—Good Demand for Package Cereals.

Canadian grain markets have not been 
active for a week past and prices have 
shown a slight decline with the approach 
of settlement day for July. Oats con­
tinue firm. Flour is firmer and cereals 
are in good demand at the recent ad­
vance.

The outlook in the west is for another 
record crop. Last year’s wheat produc­
tion it now placed by the secretary of 
the Northwest Grain Dealers’ Associa­
tion -at S5,57t>,OOU bushels, of which t>5,- 
062,OUU bushels have been marketed and 
2,-112,000 bushels are estimated to be 
still in farmers’ hands. The rest goes 
to local millers and for seed. There are 
estimated to be a couple of million bush­
els at Fort Williain. The wheat acreage 
of Manitoba alone is increased by half a 
million acres and the total increase for 
the west is 11.8 per cent. The increase 
for oats is ti.U per cent., for barley 3.2 
pel cent., and for flax 10 per cent. In 
Alberta, in addition, 50,000 acres have 
been sown to Winter wheat. Crop condi- 
tions continue good throughout the west.

GOOD BUSINESS DOING.
On May 21 the Peterboro Cereal Co. 

shipped Gil eases of Canada Flakes to a 
firm in England. In less than three 
weeks after its arrival they received a 
cable for a second shipment of the same 
kind. The same firm report another wire 
this week from Winnipeg for a ear, 
totalling orders for 2,000 cases to be 
shipped in the next few days.

NEW ELEVATOR COMPANY.
The Grand Trunk Pacific Terminal 

Elevator Company, Limited, has just 
been incorporated. The incorporators 
are C. M. Hays, president of the G. T. 
P. Railway; W. Wainwright, second 
vice-president of the G.T.P. Railway, 
Nicholas Ravvlf, of Winnipeg, president 
of the Northern Elevator Company ; A. 
P. Stuart, of the R. D. Multi in Com­
pany, and W. 11. Biggar, solicitor for 
the G.T.P. Railway. Powers granted 
the new company include the building 
and operation of mills, elevators, steam­
ships and warehouses.

MONTREAL.
GRAIN Corn has advanced a ceni 

and a half since last quotations. Dealers 
are now asking title. ,Stocks are not as 
large as they might be considering the 
present demand. Peas are unchanged. 
Although there is a good demand for ex­
port, other lines are about the same as 
last week.
No. 4 barley, store ..................................... .............. 0 511
Rejected barley, store.................................................... 0 48t
No. 2 white oats “ .................................................... 0 432
No 3 white oats " .................................................... U 43
NO. 4 while oats “ ....................................................  0 42
No. 3 yellow corn “ .................................................... 0 6J
Np. 2 peas, basis 78 per cent, points........................... 0 8 )

: FLOUR— Very good fiade is passing 
i/i Hour at present. Local demand is 
vTry good in all lines and there is a 
good export inquiry. Several good'round 
'.fits have been shipped lo various poitils.

Priées remain unchanged, although mil­
lers complain of its being too low, con­
sidering the state of the wheat market.
Winter wheat patenta................................................ 4 40 4 7U
Straight rollers.............................................................  4 00 4 20
Extra ............................................................................  4 10 4 40
Straight rollers, bags, 90 per cent.............................. 1 75 2 00
Royal Household.................................................................. 4 70
Glenora .................................................................................. 4 20
Manitoba spring wheat patents........................................ 4 70

“ strong bakers...................................................... 4 20
Buckwheat flour..........................................................  2 00 2 10
Five Roses......................................................................... 4 70

ROLLED OATS—Rolled oats have
remained quiet during the week. There
has not been a great deal of business 
done in any qnaiter. Prices are un­
changed.
Fine oatmeal, bags...................................................  2 20 2 4U
Standard oatmeal, bags .........................................  2 40 2 50
Granulated “ “ ........................................... 2 40 2 50
Rolled oats, 90-lb. bags..................................................... 2 20

" 80-lb. bags......................................................  2 10
" bbla.......................................................... 4 55 4 7U

FEED—Bran is a little easier this 
week. Shorts are in good demand while 
slocks are limited.
Ontario bran.............................................................  16 00 16 50
• mtario shorts..........................................................  20 00 21 00
Manitoba shorts....................................................... 20 00 21 00

“ bran.........................................................  17 50 18 00
Mouillie, milled........................................................ 21 00 24 00

" straight grained.....................................  25 00 28 00
Feed flour ................................................................. 1 22| 1 30

HAY—-There has lieen little change 
in the hay situation since last week. 
Prices have nut changed. Farmers are 
offering a little more freely.

A fairly steady market prevails in the 
E. K., considering the heavy arrivals, 
which have nut diminished. Latest (imi­
tations from Liverpool report the market 
from 7H shillings to 71 shillings c.i.f.
No. l............................................ ........................................10 0J

" t ............................................................................. 3 00
Clover mixed ...........................................................  6 < 0 6 5U
Clover, pure................................................................. 5 00 5 10

TORONTO.
GRAIN-—The market here has eased 

off a little, having got tired following 
Chicago; lull as the market has lieen 
a speculative one the approach of settle­
ment day for July has also had its effect. 
There is no export business doing. Mill­
ers are buying Manitoba wheat just 
fioui hand to mouth hoping for a de­
cline. line man, who took 4,000 bushels 
to keep going on, said if the price drop­
ped 3c. he wanted 00,000 or 70,000 
bushels. It is felt that there is plenty 
of wheat to go round till the new crop 
is ready to grind, but the feeling as to 
prices is in no way definite.

(F.o.b. Georgian Bay elevator. )
Manitoba wheat. Northern No. 1.................................... 0 87

•• •• " No. 2..................................... 0 85
" “ “ No. 3, nominal...........  .... 0 81

Red, “ per buehel. 78 per cent, pointa .. 0 82 0 83
White, 11 “ " *• .. 0 82 0 83
Mixed, " “ ° " 0 814 0 84
Spring, “ " “ ** ............ 0 78
Goose, nominal " * ........... 0 7o
Barley, No. 1, " “ “ ........... ••••

No 2, “ “ " ..... 0 51
“ No. 3x, “ ........... 0 48
" No. 3, " " " ...........  0 46

Oats, white, “ “ “ •• £ 9
" mixed, " 1 •• 0 381 0 3i

FLOUR—The market is a shade higher 
than a week ago. Manitoba patents can 
he bought at last week’s quotations and 
they are allowed lo stand, Imi 10c. high- 
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er is being asked. Ontario patents, No. 
2 and straight roller, are up lUe. There 
is a fair local demand and that is all.

On track Toronto.
Manitoba patents, No. 1, per bbl. in bags..................... 4 50

" “ No, 2, 1 “   4 1U
Strong bakers “ “   3 90
Ontario patents, No. 1, “ “ ..................... 3 65

“ “ No. 2, " “   3 50
Straight roller " "   3 40

CEREALS—-Vhe market is steady at 
last week’s advance and there is a good 
seasonable demand for package goods. 
Quotations are unchanged.
Oatmeal, standard and granulated, carlotd, on

track, per bbl............ ................................. nominal 5 05
Rolled wheat in boxes, 100 lbs....... ........................“ 2 40

“ “ 501be.......................................... “ 1 its
Rolled oats, standard, carlots, per bbl., in bags .. “ 4 50

" in wood.. “ 4 75
for broken lots 11 4 80

J. H. Seiiver, of Saskatoon, Sask., re­
cently wailed on the American Ccieal 
Co. al 1‘eterlmro, Ont., lo urge them lo 
star! a Hour and cereal mill in I lie new 
western town.

WINNIPEG CATERERS’ PICNIC.

Jolly Time Despite a Damp Day—Trav­
elers Play Ball.

In spile of I lie heavy ruin the twenty- 
first annual picnic of I he Winnipeg 
caterers, held al Winnijieg Beach, on 
Thursday of last w eek, was a pronounc­
ed success. That such large numbers at­
tended in spite of the heavy rain is the 
lies! possible evidence of the popularity 
of ibis annual event.

The committees in charge of the picnic 
were as follows: Printing, Mr. Rubble; 
music, J. Gowlei, Frank Scott, llarry 
Pvwin, Mat Richardson, S. W. Johns; 
transportation, A. S. Lock, Harper Wil­
son, Mr. Bartram. Mr. Ilollman; sports, 
Donald Gunn, C. R. Gibson: sports start­
er, Frank Marples; judge in baby show, 
Mr. Aldridge, manager of the J. Y. lirif- 
Hn Co.; judges in spoits, W. A. Bar- 
tram, J. R. Howler; clerks of the course, 
1). A. Gunn, ("has. Gibson. Ollieers of the 
association, J. 11. Treleaven, president; 
T. 11. Coyle, vice-president; W. A. Bar- 
tram, treasurer; W. ti. Look, secretary.

Athletic Contests.
Owing to the unfavorable weather the 

aquatic contests were all cancelled, hut 
the athletic contests atti acted the en­
thusiastic attention "of the crowd.

The 100 yards race for retail grocers 
was won by J. If. Treleaven. The prize 
was a gold watch. The grocery clerks’ 
raie, similar, prize, was won by\Mr. Fills. 
The walking race for grocers) was won 
by C. B. Rosenblat.

In the tug-of-war the grocers were 
the strongest team, vanquishing the 
butchers’ team in the hnal pull. In the 
preliminary competitions the bakers 
were defeated by the butchers and the 
grocers defeated the travelers. The 
teams were:

Giovers-----J. Matheson, W. Caswell.
H. McRae, J. R. Gowler, W. Boyd and J. 
II. Treleaven (captain).

Butchers—L. Hroubach, "(’has. Hill,

7
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WESTERN CANADA 
FLOUR MILLS CO., limited

AN AMALGAMATION OF

Thl LAKE HURON & MANITOBA MILLIN6 GO., Ltd.
AND

A. KELLY MILLIN6 GO., Ltd.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL,Que. 
TORONTO (.H,E,?eD«) 
GODERICH 
WINNIPEG 
BRANDON

MADE EXCLUSIVELY BY

HAMILTON SARATOGA CHIP CO.
HAMILTON. CAN.

MEUS—loti A L.fl.mm. Monlrul. P.Q ; ■acliri» Imperial Cheese Ca.. Toronto, let ;
Stuart Watson. Winnipeg, Han. : lominion Irekaraga Ca.. Calgary. Edmonton and
Victoria.

IT PAYS YOU TO PAY FOR QUALITY

BUY FIVE STARS FLOUR

Follow + methods in business 
if you want more than 

ordinary success.
+ means adding. The grocer who adds the right 

lines to his order list, adds to his income.

Mrs. Borer’s 
Saratoga Chips

ate new and for that reason you may think delay the 
better part of reason.

Well, judging from the sales so far “delay” would 
seem to be the worse part of a grocer’s reasoning.

EEF"Time and customers wait for no grocer.

The New “ English” Package

CANADA FLAKES
is a lOc. sise unequalled by any I5c. package 

on the market.

"The Food of Quality and Quantity"
The best profit to you—MR. GROCER.
The best value to your customers.
A quick turnover with no waste, and 27/ profit in 

your “till."
Isn’t it worth while ?

Order a ease to-day ~S2.85

SALES PROFITS

Automatic Choose Cabinets
WILL INCREASE BOTH SALES AND PROFITS

The cheese is temptingly displayed under glass, is kept 
as clean and fresh as when first cut, and is at the same time 
preserved from the ravages of mice, dirt and tasters.

its simple operation, by which the cheese comes out 
automatically with the opening of the door and returns into 
the cabinet when the door is closed, makes it most con­
venient.

T7»e Cabinet is a very handsome glass 
polished hard wood display case ; a most 
attractive fixture.

Place one on jour counter and it will 
increase your c/teese sales and pro­
fita and pay for itself many times 
over.

PRICE

$7.50
F.O.B. Factory.

WRITE FOB ILLUSTRATED FOLDER.

THE WALKER BIN A STORE FIXTbRE CO., limiteo
BERLIN, CANADA
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The McLeod MILLING CO., Limited
Stratford, - Ontario.

Solicit the patronage ot the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in­

crease of business to all concerned.

NAP. 6. KIROUAC & CO., QUEBEC
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT 
and FRESH FISH

Willing to act as Agents for Canned Goods Manu 
acturers or Grocers' Supplies.

G. G. KOOPMAN
Commission Merchant,

Agent and Broker

AMSTERDAM AND ROTTERDAM

Offers on demand
All Products of the 
Dutch Colonies (East Indian)

AS

COFFEE, TEA 
SPICES of all kinds 
GUMS for Varnish Manufacturers 
COCOA,COCOA BUTTER 

Cassia Vera, Chinchona- 
barks, Rattans, Drugs, etc

Also COCOALINE (substitute for Cocoa Butter) 
VECETALINE (Vegetable Butter)

Agenis wanted everywhere in Canada.
WE GIVE advances of 75% against 

documents on consignments of 
all Canadian Produce fit for 
this market, except sun-dried 
apples. Ask for reports about 
every article you wish to sell.

Bert Stephens, Jos. Travers, Chas. 
Hood and Mr. Charrest (captain).

Bakers—J. \V. Johns (captain), E. 
Pelletier, J. L. Stephens, Bert Morrison 
and Donald Wallace.

Travelers—Messrs. Viley (captain), 
(iunn, Calderwood, Osbmne and Strathy.

Baseball.
The baseball tournament furnished 

merriment to all and was finally won 
by the travelers’ nine, who played a 
really line article. The ground was 
soft and slippery lint Ibis was counter­
acted by the enthusiasm of the players 
who counterbalanced their errors by 
their sensational plays. Three games 
were played and were won as follows:

Butchers vs. Bakers—Won by the 
butchers. Score, 7—(i.

Grocers vs. Travelers—Won by the 
travelers. Score, 12—4.

In the -final the travelers defeated 
the butchers by S runs to 2. This lat­
ter game created wide interest and 
was witnessed by a larger crowd Ilian 
either of the previous matches. Con­
ga Iton was the king pin for the victors, 
being in Hie box, and engineered their 
play in line style. The teams were:

Travelers—Riley, Osborne, Law, Con- 
galton, Jones, Gibson, Calderwood, 
Rogers and Gunn. Battery, Congalton 
and Osborne.

Butchers—W. Neville, J. Johnson, G. 
Finek, Pratt, J Brown, Benson, Firth, 
('. K. (Irillin, Blowers and W. B. Oak- 
fey (captain). Battery, Neville and 
Johnson.

Itakeis—F. Hunt, Splitlog, J. Spears, 
K. Keel, ('. Johnston, McQueen, I’ellis- 
ter, Garfield and Rupple. Battery, F. 
Hunt and Splitlog.

Pincers—Hazel, Rimer, Young, Fer- 
gie. Boyd. Boyd, Smith, Shepherd, Tre- 
leaven. Battery, Hazel and Rimer.

COMMERCIAL BASEBALL.
A commercial baseball league has been 

formed in Vancouver, B.C. The grocers 
were lirst. On a recent half holiday 
they were walloped by the men’s fur- 
nisheis, a new team, by S to f>. and the 
fun began. A prominent clothing store 
manager lias donated a line cup ty he 
competed for by the league.

ALF. T. TANGUAY & OO.
_ . _ . . Commission

Flour, Crain and Provisions Quebec
Open to accept ONE good agency in any line from a good wholesale or manufacturing firm. 

Reference, Hochelaga Bank.

ROLLED, OATS
SPLIT PEAS

POT BARLEY
THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

WHAT OTHERS ARE THINKING OF.

Subjects Discussed by U.S. Retail 
Grocers’ Associations.

Tlie Retail Grocers’ Association of 
Texas met in annual convention in Dcn- 
niston, June 12, and the subjects discuss­
ed were: relations between grocer and 
clerks, railroad rates, legislation, or­
ganization and benefits of a trade paper. 
One of the most inijsirtant features of 
the entire convention, runs the ollicial 
report, wr.s the live minute talks on pro­
gress, In me troubles, and successes, by 
the representatives of llic different asso­
ciations throughout the stall1.

At the North Carolina convent ion in 
Murehead City, June 211 and 21, the sub­
jects discussed were: unjust freight 
rates, interchangeable collection sys­
tems, parcels post, pure food, store man­
agement. co-operation and organization.

T. B. Escott, London,

Newly-elected President of the Ontario Wholesale 
Grocers’ Guild.

EVAPORATED POTATOES.

A Favorite Dish in the Yukon—Nearly 
as Good as Fresh Vegetable.

A principal output of one of the large 
canning factories of New Westminster, 
B.C., is evaporated potatoes.

The potatoes are carefully peeled and 
cleaned, and then are put through an 
automatic cutter before going into the 
large drying kiln, from which they are 
turned out crisp and dry all ready for 
packing in fifteen-pound tans in which 
they can be kept sweet and fresh for an 
unlimited time. The product is much in 
demand in the Yukon. The desirable 
feature of it is that it remains a clear 
white in color, and firm and crisp in 
quality. When the potato is soaked over­
night and cooked, it can hardly he re­
cognized from the fresh vegetable. An 
immediate shipment is to be forwarded, 
embracing eighteen hundred fifty-pound 
boxes. About two hundred tons will be 
required to complete the orders already 
booked.
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CANADA A BUSY PLACE.

Labor Gazette’s Review of the Situa­
tion at the End of May.

The Labor Gazette, issued by the De­
partment of Labor, Ottawa, says of the 
situation at the beginning of the present 
month :

General employment was exceedingly 
active in Canada during May, and the 
out look at the close of the month was 
for a season of exceptional prosperity. 
Seeding operations were completed in 
the agricultural industry, and a keen de­
mand for labor was reported in the sev­
eral provinces. In the lumbering indus­
try, work in connection with the drives 
gave employment to several thousands 
of men in Eastern Canada, and in Brit­
ish Columbia the camps and mills were 
working to full capacity. In the mining 
industry conditions of exceptional activ­
ity prevailed, and I he outlook was most 
favorable. Several thousands of men 
were already aelivclv employed in con­
nection with the extensive railway con­
struction operations projected for the 
present year, and large numbers in addi­
tion will he given employment in the 
near future. The manufacturing industry 
was busier than at any previous time in 
Canada, and the amount of building dur­
ing 1 DOG promises to exceed that of any 
preceding year. The volume of the im­
migration movement was very heavy and 
the progress of settlement in Western 
Canada exceptionally rapid. From the 
standpoint of unrest in the labor mar­
ket, which is usually an important fac­
tor in industrial conditions at this sea­
son, the record of the month was on the 
whole favorable, notwithstanding the 
large number of strikes reported in exis­
tence, the great majority of the disputes 
not affecting conditions outside of the 
establishments and persons immediately 
concerned. An index to the prevailing 
prosperity was the general upward ten­
dency in the price of real estate, marked 
advances being reported from many sec­
tions of the country. Assessment re­
turns published by a number of Ontario 
municipalities during May showed heavy 
increases in* valuation and population.

GROCER GOT FOUR MONTHS.
(The Grocer, London, Eng.)

On Thursday week, at Middlcsbrough- 
on-Tccs, John iMardon, a well known 
Tees-side provision merchant, and an ex- 
councillor of the borough, w'as sentenced 
to four months’ imprisonment for sell­

ing, iu Middlesbrough market, margarine 
as best Danish butter. The prosecution 
was instituted by the Danish Govern­
ment. Three previous convictions for 
similar offences were proved against 
iMardon.

TEA MAN OF RENOWN.

Wm. Hutchins, Montreal, Becomes Man­
ager for Carter-Macy, Chicago.

To the majority of the jobbing tea and 
grocery trade of Canada the above poi­
trail will not be unknown, as Mr. \\il- 
liam Hutchins has for more than a quar- 
ter of a century been in the eye of tea 
merchants and a recognized authority in

Wm. Hutchins.

his trade. Ilis recent appointment as 
manager of Carter, Macy & Co.’s Chi­
cago business gives The Grocer occasion 
for a presentation to its readers of a 
sketch of the career of a tea authority. 
It is an especial pleasure for The Grocer 
to do this as a personal acquaintance­
ship of twenty-eight years allowed of 
ample opportunities for gauging his 
work and worth, and now that he has 
received such a responsible appointment 
with one of the largest tea houses, if 
not the largest tea people in the world, 
a few friendly words in departing are 
his due.

Mr. William Hutchins is of English

descent, his father being rector of. Hor­
ton, Northamptonshire. At an early 
age he came to Canada, securing employ­
ment in the tea importing house of Dun­
can A Forster, Montreal, then just com 
mcnced. By hard work, close attention 
to business and in the possession of a 
special aptitude for the tea trade, he 
worked his way up to the top and at 
the death of the late John Duncan he 
became senior partner of the firm of 
John Duncan & Co., one of Canada’s 
largest tea houses, with a branch in 
Yokohama, large capital and unlimited 
credit. Mr. Hutchins is a lea man 
through and through and acquired a * 
close knowledge of the business by sex 
vial years’ experience in the tea trade in 
China and Japan.

In Iktttl Mr. Hutchins sold out to Ins 
partner, Mr. John Patterson, the pre­
sent proprietor of John Duncan & Co., 
Montreal, and removed to London, Ont., 
where he had purchased the London 
Daily News. This venture after a hard 
struggle of eight veals hail to lie given 
up and Mr. Hutchins ••went broke,” de­
spite conscientious and hard work. On 
the winding up of the Dailx News Mr 
Hutchins took a position in Toronto 
looking after the tea department of one 
of the largest houses in the trade. His 
star, however, pointed to the tea brok­
erage line and after bettering himself in 
this branch in Hamilton he removed to 
his old and familiar field in Montreal. 
Here his work proved eminently success­
ful and his familiar figure was wlecomed 
by buyers. His appointment as manager 
of Carter, Mac) A Co.’s Chicago house 
is a tangible appreciation by competent 
men of the merits of an authority.

NEW BOARD OF TRADE.
A board of trade has been organized 

at Cupar, Sask., with the following of­
ficers : Honorary president, W R.
Motherwell . president, Mr. Thomas 
Baker ; vice-president, Mr. W. J. 
Swaisland , secretary-treasurer, Mr. 
John lluhhs, jr. ; executive, Mr. J. C. 
McLaughlin, Dr. Stewart, Mr. L. E. 
Ellis, Mr. T. .1. Shore and Mr. C. B. 
Smith.

TRAVELERS OF EUROPE.
At a three-day annual conference Ibis 

month in Dublin, Ireland, of the Vnilcil 
kingdom Commercial Travelers’ Asso­
ciation, it was resolved to take steps to 
initiate the formation of a European 
International Federation of Commercial 
Travelers.

MOVED TO LARGER QUARTERS
The Crown Manufacturing Co., Limited, have removed to larger and more central quarters 
at 9-11 Francis Street, and are now in a better position than ever to fill promptly all orders 
for their

Superior Hard-Boiled Confectionery
26 FLAVORS

The Crown Manufacturing Co., Limited
9-11 FRANCIS ST., TORONTO
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TEXAS PEACHES
First car to arrive on this 
market. Stock is Fancy.

WATER MELONS
Fancy Florida stock. Ample 
supplies coming forward.

STRAWBERRIES
Very Fancy CANADIANS 
now arriving daily. Prices 
reasonable.

ORANGES
LEMONS
BANANAS

CHERRIES
EATING. Cooking.

GOOSEBERRIES
VEGETABLES

PINEAPPLES
CANTALOUPES

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON 6 CO.
INQCRSOLL

Established - - !•••

BASKETS
We make them in all shapes and
sizes. We have

Patent st^b^r* Berry Box 
Grain am* Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE...

Oakville Basket5 Co.
Oakville, Ont

FRUITS, VEGETABLES AND FISH
Canadian Strawberry Crop in Full Swing—Vegetable Prices Declining to a 

Basis that makes Business—Fish Markets Busy—Good Supplies.

In all markets fruit is coming to its 
own and the harvest in Canada is well 
under way. The domestic vegetable sea­
son is starting in earnest and large ship­
ments from the south continue to ar­
rive, tending to put priées on a basis for 
much larger business. New potatoes de­
clined noticeably within the week. The 
strawberry crop in Ontario is still said 
to be light, but raspberries, which will 
commence to arrive in a week or ten 
days, promise a big crop. In British 
Columbia the berries are a large crop, 
but have been injured by rain. Califor­
nia fruits are arriving on the Canadian 
markets in considerable quantities. Cali­
fornia plums and peaches are a large 
crop but apricots are very scarce.

There is a good demand for fish and 
supplies seem equal to the occasion. Un­
usual heavy consumption is reported 
from the States and that market ab­
sorbs most of Canada’s fresh fish.

WINNIPEG WANTS GOOD FRUIT.
\Y. ('. Baker left Hamilton five years 

ago to push Ontario fruit on the Win­
nipeg market and in a letter from the 
Manitoba capital, daled June f>, to the 
Hamilton Spectator, he says :

Each year has shown an increased de­
mand for our fruits, provided the qual­
ity and condition are good on arrival. 
Ontario growers must not get the idea 
that because no fruits are gmwn here, 
anything in the shape of fruit will sell. 
We have as fine a selection and con­
tinuous supply in this market as you 
will liml in mniny of the Ontario cities, 
and I think sometimes better. We draw 
supplies from California, Oregon and 
other Soul hern Stales, together with 
British Columbia and Ontario. The On­
tario fruits are preferred to the others 
for preserving purposes.

In selecting fruits for shipment eare 
should lie taken that they are of a uni­
form grade, and no rubbish, as it does 
not pay to pay heavy transportation 
charges on fruits of inferior quality. All 
baskets should he lilled to a uniform 
weight, with a good face. Understand me 
by that I do not mean big ones on top 
and little- ones at the hoi turn, which I 
am forced to admit is sometimes the 
ease, hut to lie evenly placed in the bas­
ket so they do not crush, showing an 
even surface. 1 do mb advise shipping 
mi a commission basis, as that is usually 
dune when there is an overplus on the 
home market, and the fruit probably 
reaches this market when not wanted, 
nr may arrive in an off condition. Forced 
sales leave lull little for shipfieis, 
often not paying transirortation charges. 
Occasionally they may strike a good 
market, hut doubt if tin- shipper is ahead 
at the end of the season by" following 
I hat method. Would recommend selling 
on a quotation price, and to ship noth­
ing hut first-class fruit, carefully put up.

66

TOMATOES IN CUBA.
The growing of tomatoes for exporta­

tion to the United States is becoming 
tin- leading industry in Cuba for the 
Winter months. Some good varieties 
have been introduced, and wherever 
grown on a commercial scale, have 
proved profitable. Seed should be sown 
early in September if the tomatoes are 
wanted for the Christmas market.

MONTREAL MARKETS^
GREEN FRUIT—Good demand pre­

vails in the green fruit market. Orders 
received are becoming larger as the 
Summer advances. Prices in some lines 
have reached a basis on which better 
trade can lie done. Strawberries are 
now quoted from tie. to tile. Pineapples 
are lower this week by ten cents. Apples 
have advanced.
Messina blood oranges, half box..........................
Late Valencia 01 anges, per box..........................
Dates, per lb...........................................................
Cocoanuts, per bag of 100......................................
Pineapples............................................................
Lemons, per box ...................................................
Jamaica oranges, per bbl......................................
Egyptian onions, per llî-lb. bag..........................
New stiawberries, per small basket....................

.... a so 

.... 5 50 

.... 0 04*
1 75 1 25 
.... 3 40
2 75 3 50 
.... 7 00
3 25 4 25
.... 5 50 
... 1 75
0 09 0 10

VEGETABLES — Vegetables are in 
fairly good request. No special line is 
in particular demand, hut there is a 
good trade generally. New potatoes 
have declined considerably since last 
week, and are now selling at $4. New 
beets are easier, and obtainable at $1.25 
per dozen. Sales of cucumbers are nu­
merous, although the price is still rather 
high. Tomatoes are selling quite freely 
in many quarters, white lettuce also 
controls a share of the trade.
Potatoes, per bag ....................
Parsley, per doz. bunches........
8age, per doz............................
Savory, per doz.........................
3reen peppers, per basket........
Southern cabbage, bbl. crates.
Tomatoes, Florida..................
Red onions, brl..........................
Turnips, bag..............................
New turnips, per doz..........
Water cress, per doz................
Iieaf lettuce, per box, 4 doz...
Boston lettuce, per doz..........
Spinach, per bbl.......................
Cucumbers, per doz..............

" per basket............
New potatoes, per bbl.............
Carrots, per bag........................
New beets per doz...................
New carrots, per doz. ..............
Wax beans, per basket............
Green beans, per basket...........
Canadian asparagus per doz..

0 95 
0 35

3 50 
3 00

1 2» 
0 30 
0 50
0 50

6 76

3 50

1 oo
0 401 oo1 oo 
0 75
2 00 
4 50
3 50 
0 75 
1 50 
0 751 b0 
0 40 
0 76
2 00 
0 75 
2 00
4 00 
1 25
1 25 
0 50
2 50 
2 50 
4 56

FISII—Dealers report a very good gen­
eral business in fish at present. Gaspe 
salmon is worthy of note, owing to the 
very low prices at. which it is selling— 
ten cents. Large quantities are arriving 
from the Gulf ports daily, hut all is 
easily disposed of as the demand is 
good. Fresh halibut continues to arrive 
and an active trade is passing. Had­
dock and steak cod are plentiful, while 
the quality is all that could be desired. 
Although the weather is very warm for 
shipment of finnan baddies, dealers re­
el". Texas and Mississippi tomatoes are 
arriving in large quantities but the con­
sumption is heavy.
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port their ability to handle the trade in 
a satisfactory manner.
Fresh haddock, express, per lb
Fresh steak cod "

" halibut " “
" grass pike “ "

Lake trout " “
Whitehall 
W.akfish
Brook trout “
Do-e, per lb. " "
(îaspe salmon............... “
Fresh mackerel .......... “
Medium boiled lobsters. “

0 04 0 0f>
0 -8 
0 064 
0 U8l 0 08% 
0 08 
0 2 J 
0 08% 
0 1-1 
0 08 0 li

Fresh frozen flsh-
B.O. salmon, per lb........................1...................... 0 08
Herring, large, per 100 hsh .................................  2 00

Smoked hsh—
New hadd-es, 15-lb. boxes, per lb.......................... 0 07
Ht. John bloaters, 100 in box, per box................. 1 00
Smoked herring, in small boxes, per box.............. 0 12

" salmon, per lb........................................... 0 20
Oysters and Lobsters—

Standards per imp gal.......................................  1 50
Oyster pails, pints, per 100 .................................... 0 90

“ quarts, “ ....................................  1 25
Prepared hsh —

Boneless cod, favorite, 1 and 2-lb. bricks.......... 0 05‘_
“ hsh, 1 and 2-lb. bricks, per lb............... 0 04%
“ fish, 25-lb. boxes, per lb....................... 0 04

Skinless cod, 100-lb. cases, per case......................  6 00
Scotch cured herring, 25 lb. kits..............................  1 00

Salt and pickled hsh—
No. 1 Labrador herring, perhalf-bbl.

'* “ per pail..........
" “ in bbls............
" “ in à bbls.......

“ B.C. salmon, bbls.....................
“ ‘ half bbl..............
'* mackerel, per nail......................
“ large green cod, per lb.............
" medium, “ " .............

3 50 
0 80

12 50 
7 50

12 0U 
7 UU 
1 75 
U 04 
0 03 
0 02'

ONTARIO MARKETS.
(IKKKN KitliIT—The Ontario struw- 

herry harvest is not yet at high tide, 
hut there will he good supplies for two 
weeks. The crop is light and the demand 
is heavy even at the high prices. On 
Tuesday prices at the auctions were as 
low as tie., hut that is usual on account 
of Monday’s extra picking. The rasp­
berries will he in in a fortnight or ten 
days and will he a large crop. A very 
large crop of cherries is also expected. 
1‘lums are scarce. Melon prices are firm. 
California fruits, plums, apricots, cher­
ries and peaches- are arriving in large 
quantities for the first of .July trade. 
Oranges are a little easier this week. 
Vines are not changed. Gooseberries are 
arriving.
Oranges. California navels %'s to 7o s ................  4 00 4 75

“ late Valencias, 9b'e, 112 s. 288 s................. 5 00 6 U0
Mediterranean sweets, % s to 25J'e......... 4 50 4 75

“ Ovals, half boxe-w80s 10/s,....................  2 50 2 75
Ijemons, Messina, 300's 3ws, per box...................  350 500
Limes, per crate.............................................................. 1 50
Apples, Spies XXX, i>er bbl.................................. 5 00 5 50

‘ XX, per bbl............................................. 4 00
" Baldwins. XXX, p-r bbl...................................  4 50
" " XX per bbl..................................... 3 75
“ other Winter varieties. XXX. pa' bbl__  4 00
" ' '* XX, |ier bbl....... 3 00 3 50

farmers', pe'bbl..........................................  2 00 3 00
Banana*, per bunch,................................................. 1 25 2 3)
Red bananas per hunch............ ........................ 2 20 2 25
Slrawoerries per quart box...................................  0 07 0 12
Pineapples. Cubans 24 s, 30 s, 36’s, per case........  3 00 3 25

" Floridas. 21 s to 3 a................................ 300 350
Cherries, California white heart, 2)-lb. box...........  2 50 2 75

Canadian, per basket ........................... luO 125
Gooseberries, per basket...........................................u 85 1 25
Plums, California, per box.................................... 2 25 2 75
Apricots, “ *' ................................... 2 50 2 75
Peaches, " •• ...................................  1 75 2 00
Watermellons.......................................................... u'^40 0 45
Cautalopes, per case.................. ...................................... 8 tO

VEGETABLES—Heavy arrivals ol 
southern vegetables and considerable 
supplies of Ontario products are keeping 
things active anil getting prices down to 
a basis that largely increases consump­
tion. During the week new potatoes 
dropped from $5 to $3.75 a barrel. Old 
potatoes remain firm at slightly ad­
vanced prices. There are still a few 
Delawares at $1.25, but they are prac­
tically oil the market. Prince Edward 
Island Chenangoes are arriving and the 
price is $1.10. When cut they present a 
blue mottled appearance at one end but 
they cook well and are quoted in New 
York at $1 a bushel. Cabbage, peas, 
beans, beets and tomato^ are all cheap-

ORANGES
We have everything to be desired in 
Oranges for your Summer Trade. : : 
All High Class Fruit and a full range 
of sizes.

California Late Valencia»
California Mediterranean Sweet»

Me»»lna Ovul» In I 2 Boxe»

WHITE £> CO., LIMITED
Toronto and Hamilton.

W. B. STRINGER MONEY MAKERS J. J. McCABE

HALH BOXES ORANUES 
TRACUZZl’S - ST. NICHOLAS" OVALS

They sell fast and show a nice margin ol" profil. Write your w holesaler about them.

W. B. STRINGER 4 CO., - Sole Agents - Toronto

" CAN STRAWBERRIES NOW 
Pineapples, Bananas, Tomatoes, Cabbage, Cucumbers, etc.

THE F. T. JAMES COMPANY, Limited
76 Colborno St, Tn/?OA/TO lV/re, Phono,
33 Church St, 1 f V ©r Mail your Orders

STRAWBERRIES—Now at their best. Give us your orders.
If you have any CHERRIES, BERRIES or other produce to market ship it to 
us if you want good results.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO
Oor. West Market end Oolborne Ste.

RIINI
In Beautiful Condition. 18a, 2*s, 308, 36s and *2e.

HUGH WALKER & SON
established 1861 GUELPH, OUT.

DRIED FRUIT, I HANDLE SPECIALLY FINE LINES UP

VALENCIA RAISINS, SULTANAS, FI6S, and DATESCURRANTS, Cleaned and Otherwise.
Direct from my own houses in the countries of production, floods packed under private brand, 

if desired, according to buyer's wishes.
Kkikkiiniki. iiy - Tirnniu. t*I. Muou à Vo nriurune

liable.. N 8., It .1). Adsm._ _ «‘-“SiC'V" H ">3in TN. J. PSIMENOS,St John. N.H.. j. Hunter White Victoria. W.Ç.. H Donkin 
Montreal, D Kelt re, A Son. "------------ ^ 1  1Vancouver, C._ E. Jarvis ft Cu. 4 Cullue St . E.C. LONDON ENG
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MILK TEETH
Some makers ol Jams, Jellies, etc., are in the 

milk teeth stage as regards the importance of 
I’urity in eatables. Judging from their goods, 
Purity with them would appear to he the “ All- 
L'nimportant ” thing. With E. I). Smith it is 
the All-Important thing.

For just this reason

“E.D.5.” Brand 

Jams, Jellies and Sealed Fruit in Glass

have gone to the front to stay.

“Made-in-Canada,” guaranteed, fairly-priced — 
that’s E D.S. Brand.

My agents are W. G. Patrick & Co.,
Dunn. Montreal ; Mason & Hickey, Winnipeg ; W. A. 
Simonds, St. John, NB. ; A. & W. Smith, Halifax, N S.

E. D. Smith’s Fruit Farms, Winona, Ont.

Manufacturers’ Agents Continued.

ASHLEY St LIGHTCAP

Potatoes, kiln dried sweet, bushel hamper.................... 2 00
“ Delaware, per hag.................................................. 125
" «Silver Dollar, per bag.................................  1 05 1 15
" Ontario, per bag............................................ 1 00 1 15

New potatoes, Bermuda, per bbl ...................................... 3 75
Oniuns^Egyptian, per sack 100-115 lbs............................. 2 (JU

“ Texas Bermuda, 50-lb. crates....................  1 15 1 25
“ Bermuda, 50 lit crates............................................. 1 25
“ green, per doz. bunches........................................ 0124

Cabbage, uer crate ...................................................... -2 00 2 25
Wax ami green beans, per bush hamper........................ 1 50
Orcenpeas, imported ...................................................I-----  125

“ Canadian per basket........................................... 0 60
Beets, new, per doz. bunches............................................... 0 30
Carrots, new, 5 to 6 doz. in box.................................. 2 25 2 50

" Canadian, per doz. hunches................................ 0 60
Lettuce, per doz. bunches........................................... 0 25 0 30
Radish, i>er doz........................................  0 *0 0 25
Cucumbers large, per doz.............................................  1 25 1 50

I»er ham per, 5 to 8 doz..................... 1 75 2 50
Mushrooms, 1-lb. boxes, per lb...........................................  0 80
Asparagus, i>er doz. bunches.....................................  0 75 1 00
Beans, white, prime, bush................................................... 1 75

" hand-picked, bush......................................... 1 b0
“ Lima, per lb.................................................................... 0 07

Tomatoes, Texas, Mississippi, 4 basket crates----- 1 OU 1 50
Rhubarb, 1 doz. biulls .................................................. 0 2- 0 25
{Spinach, bush...................................................................  0 25 0 40
Parsnips, |>er bag........................................................................ 0 75
Watercress, per doz. bunches............................................... 0 25
Egg plant, per doz.................................................................... 1 65
Peppers, green, per small basket. ........................... 0 75 0 85
Parsley, per doz............................................................... 0 20 0 25
Turiiii*, per bag........................................................................ 0 75

“ new, per doz.............................................................. 0 35
Mint, per doz..................................................................... 0 15 0 20
Cauliflower, per <loz........................................................ 1 50 2 25

KISII—Prices arc unchanged from last 
week and the supply continues good, lint 
the demand is large.
Fresh hallibut .............................
Haddock, fresh caught, i»er lb.
Fresh cod, per lb. ............
Fresh lobsters, boiled, per lb..
hhrimps per gal.............................
Whitetish, per lb.........................
Halmon truui, per lb....................
Ciscoes, per basket......................
Perch, per lb.................................
Herring, large, per lb................

" medium per II»............
Rrook trg#L, per lb....................
Pike, i^ll,.....................................
Blue fish, per 11»...........................
Fresh mackerel.............................
Faatern salmon, per lb..............

0 10 0 13 
0 06 0 06* 
U 07 0 08 
0 18 0 20 
1 00 1 25 
U i8 0 10 
0(8 0 09 

.. 1 25
0 05 0 06 
.... 0 08 
.... 004 
... 0 25 
0 05 0 Uf> 
... 0 10 
0 2J u 25 
.... 0 20

Storage.

Manufacturers' Agents and Wholesale Commission Brokers
Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 

Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

SCOTT, BATHGATE 00., SSSSMT.™»»™
COR. NOTRE DAME EAST AND VICTORIA STS.

WINNIPEG, CANADA
Storage and Warehousing a specialty. First-class facilities in a fully 

__________modern brick warehouse, centrally located on the railway track.______

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers 

Agent, Member Western Wholesale Brokers’ 
Associatif.

Uinon Bank Block, Rooms 722 and 723
Winnipeg, Man.

Open for good Agencies. Correspondence Solicited

JOHN A. CHEYNE
Wholesale Commission Broker and 

Manufacturers’ Agent
Correspondence Solicited.

41 Bannatyne Ave., Winnipeg, Man.

Winnipeg Storage
We make a specialty of storing and dis­

tributing car lots for

Eastern Shippers
Negotiable receipts issued 

Low Insurance Rates reasonable

R. B. WISEMAN AC0.
WINNIPEG

Warehousemen and Distributing Agents. 
Best of references.

OWEN SOUND.

WINNIPEG.
GREEN FRUITS—The first cars of 

California peaches and plums arrived on 
Hit- local market late last week. Wis­
consin strawberries are arriving anil are 
displacing the Hood River fruit. We 
quote as follows :
WincoiiHin strawberries, 16 boxes to t lie case................
California peaches, per ease...................................................

" plums. " .................................................

Messina oranges, in half boxes, 80s to lOO's.................
Cal. Ht. Michael oranges, 176’s 250's, per box...............

............................. 288 s 324 s 3Uu s *' ................
“ late Valencias, 126 s, per box.....................................

150'» “ ........................................
" —" 176 s " ........................................

IAimons, 300*8 and 360*s “ ........................................
Mt.-st-ina lemons, 3U0's “ ........................................
Watermelons, large size, per-doz....................................
Pim apples, 3us, |>er doz........................................................

" 24 s •* ........................................................
“ per rase......................................................................

Bananas, per bunch........................».............................. 2 75

3 00 
2 25 
2 50
2 75
3 00 
5 00 
5 00 
5 tO
5 50
6 u0
7 00 
6 00 
6 CO 
2 50
2 75 
5 00
3 25

VEGETAHUES—
Onions, Egyptian, per 11».................................
Cabbage, new, per lb.........................................
Rhubarb, per lb....................................................
Cucumbers, per doz.............................................

Texas tomatoes, 4 basket crate, per crate

0 03 
0 04 
0 02 
0 75 
0 034 
3 U) —

O. O. WARREN
REGINA

Direct Importer of Pure Ceylon 
green and black teas of all grades, 
and coffees. Will act as manufac­
turers’ agent in other lines of 
merchandise.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIQHE8T REFERENCES

J. K. McLAUCHLAN
Commission Merchant.

Warehouseman, Shipper and Steamship Agent.

Owen Sound, - Canada

H. W. MITCHELL
WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.

Highest references and financial responsibility
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INOERSOLL, CANADA-FACTORY

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PREFERABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.

NEW PACK NEW PACK NEW PACK
OF THE FAMOUS

Brunswick Brand
SARDINES

Now is the time to send your order for—
1 Oils, Sanitary Can, 100 tins to case 
j Oils, Handmade Can, 100 
i Mustard, 100 tins to case 
J Tomato, 100 
i Mustard, 50

TO

Connors Bros., Limited
Black's Harbour, N. B.

i on 1906

: SHOE SALMON
Now In Store

, asno;

i&k
SAMMO !r<

REGISTEREDTRADE MARK

ALSO

SPRING SALMON— ‘ ‘Columbia ' ' 11 rand 
COHOES— ‘‘ Tiger'’ Brand 
PINKS—“Sunflower" Brand.

“Jaequea Cartier” Brand.
PACKBI> BY

J. H.Todd & Sons
Victoria, B.C.
Whelml, kuf.ri cm Mill, cwlcliccl free

Geo Stiewif A Cl., Tereeti, for Ootirto. C. F. TDoaptoo, Winnipeg, Uaaitoba.
W. S Goodhug» A Ce, HootrU, Queb*. J. Heitor White, St. Jell, lower Prone c

We are Offering

Mirimichi Fresh Salmon
at Twelve cents per pound

Write or wire us your order. All orders filled the same day as received.

W. S. LOGGIE CO., Ltd. CHATHAM, N.B.
9

2
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SUCHARD’S COCOA is the most delicious.
The flavor wins your favor and your customers.

We want your co-operation in its sale.
Write us for our proposition.

Frank L. Benedict & Co., Montreal

THE SUMMER SEASON
brings

A DEMAND FOR THE BEST
IN YOUR STORE

STEWART’S
Chocolates and Confections 

ARE THE BEST
Pure Materials.

Absolute Cleanlifiess.
Perfect finish.

New and beautiful packages for the 
Summer trade.

PRICES RIGHT

THE

STEWART COMPANY
LIMITED

TORONTQ

The warm weather
has no effect upon 
the sale of

■ OTT'S:CANADAi
Ne letterN# letter

Cheeelete

MOTT’S
Chocolate

“ DIAMOND ” and ‘ ELITE” 
brands are used by all who 
have once tried them—

For Cooking and Eating
these Chocolates are unexceilod.

Every jobber sells them.

John P. Mott (EL Co.
HALIFAX, N.S.

SELLING AO ■ NTS
J. A. TAYLOR R. 8 MoINDOl JOS. & HUX.LIY 

Movtual Tosoirro Wimno

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

60
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BISCUITS AND CONFECTIONERY
Cold Storage for Chocolates—A Wonderfully Profitable Tree—High-Priced Can­

dies a Luxury and Should be Well Displayed.

Tliv Summer trade is now under way. 
Eveiy ui>-to-dnte eaudy factory is equip- 
|ied with cold storage which enables busi­
ness in sueh iierislmble goods as choco­
lates to continue unabated.

If you keep these goods, make a s|ie- 
cialty of it. Specializing is the way to 
success nowadays. Candies are a lux­
ury, especially the higher priced goods, 
and must be shown attractively to get 
tlw trade.

HISTORY OF COCOA.
The term “cocoa,” <« corruption of 

Cacao, is almost universally used in Eng­
lish-speaking countries to designate the 
seeds ol the small tropical tree known 
to botanists as theobroma cacao, from 
which a great variety of preparations 
under the name of cocoa ami chocolate 
for eating and drinking are made. The 
name “chocolate” is nearly the same 
in most European languages, ami is tak­
en from the Mexican name of the drink 
“chocolatl” or “cacahuatl.”

The Spaniards found chocolate in com­
mon use among the Mexicans at the 

f time of the invasion under Cortez, in 
151», and it was introduced into Spain 
immediately after. The Mexicans not 
only used chocolate as a staple article 
of fond, but they used the seeds of the 
cacao tree as a medium of exchange.

The manner of preparing it for drink­
ing was long kept a secret by the Span­
iards, who sold it at a high price to the 
wealthy classes. The first notice of its 
use in England appears in the Public 
Advertiser of dune Iti, 1657, which 
stated that “In iltishnps street, in 
Queen’s Head Alley, at a Frenchman’s 
house, is an excellent West India drink, 
called chocolate, to be sold, where you 
may have it ready at any time; and also 
unmade, at reasonable rates.” In the 
time of Charles II. the price of choco­
late was Us. Sd a pound— equivalent to 
ifti of purchasing jsiwer to-day. Hail it 
not been for the munopoly Spain long 
laisse seed, which kept the price at a |»>mt 
where only the rich could afford to use 
it cocoa would probably have come into 
as general use as tea anil coffee did later.

Cocoa and chocolate were first made in 
I he United Stales in Dorchester, Mass., 
in I7U5; and it is an interesting fact 
that the manufacture has been continued 
in the same place ever since and that it 
now represents one of the largest indus­
tries in the country.

An estimate of the woild’s production 
of crude cocoa in 11)03 was 1,267,051,1174 
kilograms, or 270,532,430 lbs. The esti­
mated consumption of crude cocoa in 
Europe and the United States in 1003 
was 127.452,300 kilograms, or 280,081,- 
486 lbs. The consumption in the United 
States in 1860 was only about three- 
fifths of an ounce for each inhabitant. 
In 1903 the consumption was over 12

ounces for each inhabitant. In 1003 the 
countries from which tilt- main supplies 
of crude cocoa were drawn took rank as 
follows: Ecuador. San Thome, Brazil,
Trinidad, Venezuela, San Domingo.

The countries consuming the largest 
amount of crude cocoa in 1»<>3 took 
rank as follows: The United States, tier- 
many, France, Great Britain. Holland, 
Spain. In 1S»3 the United States stood 
fifth in the list of consumers, and France 
had the first place.

The various kinds of cocoa may In- 
placed in about the following order of 
merit: Finest Caracas (called cliann) of 
Venezuela; the finest maravailio (of 
which very little, if any, is produced of 
late years); the finest mngdalrna, of 
New Granada, of which the production 
is small and rarely exported; snennnsen, 
from the stale of that name in Mexico; 
Java, from the island of that name; the 
finest Guayaquil* from Ecuador. The 
cocoas from Trinidad, Surinam, Gran­
ada, Para, Bahia ami Africa, arc classed 
as “good ordinaries.”

A TREE OF MANY PRODUCTS.
The eocoanut palm is one of the most 

important economic trees of the world. 
Its fruit is a staple food either ripe or 
unripe, raw or prepared in various ways 
in many tropical countries. It is ex­
ported in large quantities to temperate 
climates, where the nuts are used in 
confectionery and for cake and dessert 
making. The oil, of which there is about 
7tl per cent, in llu* nuts, from which it 
is obtained by expression or heating in 
water, is largely used for making soap 
and candles amt for food. It is white as 
lard and somewhat firmer. The central 
part of the stems of young eocoanut 
plants is used for food, as is also the 
terminal hud or “cabbage." A drink and 
a kind of sugar are made from the sap 
of the young spat lies. The dried leaves 
are used for thatching, making baskets, 
mats, etc., and the petioles for oars. 
The wood in the lower portions of the 
trunks of old trees is commercially im­
portant under the name of “porcupine 
wood," which is used in cabinet-making, 
etc. The fibrous centres of old stems are 
used for cordage making and so also is 
the fibrous husk of the nuts, weighing 
often from one to two pounds when 
stripped off. This latter is widely used 
for making eocoanut matting. It is ex­
ceedingly durable. The eocoanut shell is 
used for drinking cups, bottles, etc , and 
for ornament when carved and polished. 
The fibre of the husks is used by llorists 
as a moisture retaining medium in which 
to plunge potted plants and in which to 
propagate various seedlings and cut­
tings.

SUGAR CONSUMPTION.
The consumption of sugar in the Brit­

ish Isles has increased from 3 lbs per 
head per year in 1705 to 90 lbs. in 1905. 
Australia holds the world’s record with 
a per capita consumption o( 105 lbs.
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“Misdirected" Biscuits
There’s no room in your 
store for "misdirected" 
good*, and that doesn’t 
mean so much sent to the 
wrong place as sent from 
the wrong place.

Some makers play with 
(lie oven and the biscuit* 
are dried up. Others 
“ pet ’’ llie oven and it al­
lows too much moisture to 
stay in the biscuits.

The Mooney Men are 
trained “oven men." 
They are on good terms 
with the tire. They un­
derstand its every move. 
They never guess at any­
thing.

Order

ÉKEXMÎM&
PERFECTION!
(% E558

V hOONEV BISCUIT A CANDY CO
STRATFORD CANADA

™E Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stretford, Cenede.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal

x/
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“ANTITIS PEPPER”
The New Pepper

KING OF ALL PEPPERS
Guaranteed absolutely a pure tolend

of Finest Peppers
Specially Selected

Carefully Ground. Scientifically Prepared
Write for particulars and samples, to

ANTITIS PEPPER CO.,
Trial Orders Solicited

JUDGE OUR GOODS 
BY OUR REGULAR 

PATRONAGE
There is a big host of people 

who wouldn’t take any other 
Mince Meat but “Nicholson’s."

They know it is cheaper than 
the bulk and more perfect in flavor.

What about
B. * S. JELLY POWDES 
■ - « B. ICISS POWDES 
S. S B. PUDDISE 
S. • S. VERIQUICK TAPIOCA 
BROCK’S BIRD SEED

NICHOLSON & BROCK, 9 Jarvis St, Toronto, Ont.

ilium....... .hi.... ..................imiiiiiiiiimi'111

Itocoa
2.5beSS

THE WALTER M. LOWNEY CO. of Canada, Limited
165 William 9t„ ... MONTREAL, CAN.

Lowney’s Cocoa is purely the choicest, 
highest cost, cocoa beans, ground to Hour 
fineness, and nothing else.

CAPSTAN BRAND

High-* ‘ Tomato Catsup
Put up in 10-oz. and 20-oz. bottles of a 

new design, and is very attractive.

This Catsup is far superior to many others 
and is giving perfect satisfaction.

We guarantee this Catsup to give perfect 
satisfaction.

Ask youi^wholesale Grocer for it or sec 
our travellers’ samples.

The CAPSTAN MFC. CO., Toronto, Ont, Can.

A LINE THAT WILL PLEASE YOUR CUSTOMERS

Mdde

Swit zerland

NTstlés
CHOCOLATE

Richest in 
Cream

LAMONT, CORLISS & CO.,
«7 COMMON ST., MONTREAL

TO MANUFACTURERS'
AGENTS :

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen­
tatives in the leading business centres here and abroad.

Firms or individual open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

THE CANADIAN GROCER
Montreal and Toronto.

BUY WHERE THE 
WISE ONES BUY

All “profit-hunting” grocers sell

SHIRRIFF’S FLAVORING 
ESSENCES

They know what they are doing and they know 
what we are making.

GET WISE I
Manufactured by

IMPERIAL EXTRACT CO.
TORONTO

-JLJfc-

MON
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GROCER!
Consider well before you place your 
order for Canned Fruits and Vegetables 
and secure a BRAND that you know is 
reliable.

QUEEN BRAND
has given excellent satisfaction for 15 
years. PROOF, we have no old goods 
on hand when the New Pack begins.

ALWAYS NEW GOODS
to offer each year.

BUY "QUEEN " BRAND
and you will not take long to consider 
where you will place your order another 
season.

Belleville Canning Co.
BELLEVILLE, ONT.J

Persona addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

WHEN ASKED FOR

fZ5£SE*Svs:TOSS:

“ some g e 1 a- 
tfne, " your 
safest course 
Is to supply

COX'S
It ii so uni­

form In qusl-
___  i t y , so clear,

to pure, xtrong and nourishing that It will be 
sure to give satisfaction in the kitchen, and on 
the table. Over 60 years since Cox's came on the 
market. Been the standard all the time, too.

Canadian Assets : J. | Q. COX,
O. E. Colson A Son, Montreal ktd.
D. Masson à Co., Oorfl/e Mill a,
A. P. Tippet A Co., EDINBURGH

SPRAGUE
CANNING MACHINERY CO-

CHICAGO, ILL., U.S.A.

IT'S A MONEYMAKER
every time, but you will 
never know it if you never 
try it. Catalog tells all.

KINGERY WFG. CO.

106 E. Pearl St., Cincinnati

EPPS’S GRATEFUL
COMFORTING

IN Vi-LB. LABELLED TINS. 14-LB. BOXES.
„„.,,p“la' *• entire Dominion, 0. E. COLSON A SON, Montreal.
Seotla, B. 0. ADAMS, Halifax. in Manitoba, SOONANAN A OOSDON, Wlnnlp

/\ THE MOST 
NUTRITIOUS COCOA

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream So ia Biscuits
MoLAUCHLAN A SONS CO. Limited, anufeoturers, OWEN SOUND, Canada.

UPTON
That is the name 

that stands for 
first quality in

Jams, Jellies
and

Orange
Marmalade
Properly made and 

correctly labelled.

Absolutely the Most Reliable
brands put up

BORDEN’S
“Eagle” Condensed Milk ■»« “Peerless” Evaporated Cream

(Unsweetened)

twee***
Cream

WILLIAM H. DUNN, - MONTREAL and TORONTO
Stott, Bathgste It Ce.. Winnipeg, Men. Shsllcroso, Macauliy It C«-, Vancouver and Victoria, B.C.

ti3



TOBACCOS AND CIGARS The Canadian Grocer

500
1 have found a great many grocers who bought two or three hundred 

cigars from their wholesale grocer, confectioner or biscuit maiy, not 
standard lines, but anything that the house happened to have. Oh yes, 
they kept cigars, but they dried up on the shelf over the camphor drawer 
and they only handled perhaps 500 a year. No, they could not take 
Payne’s offer because his minimum quantity was 1000—and their trade 
would never grow to that.

I want to get you started with my cigars, henc^ will send 500 as­
sorted (some Pnaraoh and some Pebble) express paid and money back at end 
of 3 months if cigars not satisfactory. I know if you get started with 500 
your trade will grow, likewise your profits, and your next order will be 
for the 1000. Start now and get the summer trade.

J. BRUCE PAYNE. Limited, Mnfrs.
GRANBY, QUEBEC, CANADA

From all parts of the Dominion 
comes the verdict

T.&B.
is selling better than ever.

<?

July and August are excellent months for a grocer 
make his tobacco start. The tourist business is thçd at 
its height.

Don’t let your profits be weighed in the balance and found wanting.

THE GEO. E. TUCKETT & SON CO., LIMITED
HAMILTON, CAIN ADA
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TOBACCO AND CIGARS
Change in the World’s Tobacco Markets—Germans Come to the Front—Progress 

With Canadian Product— U. S. Consul's Comments.

Tlie Empire Tobacco Co. have distri­
buted +700 in prizes among the last 
season tobacco growers of Kssex anil 
Kent in amounts varying from +5 to 
.+‘20. Theie were 52 winners. The 
company bought 2,000 odd crops last 
year, and in their letter to the winners 
say: “The quality and handling of the 
past crop was by far the best ever 
bought by this company and we feel 
that the prizes which we have given 
from time to time have been an impor­
tant factor in bringing about such mark­
ed improvement.”

GERMANS BOOST SUMATRA.

Take the American Lead in Rotterdam 
Sales.

A leading tobacco importer of Amer­
ica recently returned from Amsterdam 
and .Rotterdam, said :

‘‘As everyone knows, it is in Amster­
dam and Rotterdam that almost the en­
tire tobacco yield of the Island of Su­
matra is sold, and at the bi-annual sales 
—or ‘inscriptions,’ as our Dutch friends 
style them—the buyers of the world con­
gregate and bid for such lots as may 
take their fancy. This tobacco is ser­
viceable only as a wrapper for cigars, 
but owing to its thinness and wonderful­
ly elastic nature it is in great demand— 
especially in this country, where the 
duty on it is $1.85 per pound. Ever 
since its adoption by American cigar 
manufacturers American buyers have fig­
ured as the potent factor at the inscrip­
tions ; they practically fixed values and 
bought pretty well all that took their 
fancy. At the recent sales, in both Am­
sterdam and Rotterdam, which I at­
tended, that condition of affairs was 
quite reversed. The continental buyers, 
the Germans in particular, were every­
where in evidence and purchased just 
what they wanted. Ko pronounced was 
American influence in previous years 
that the offerings were classified under 
two general heads—American goods and. 
European goods. This classification has 
now been altogether discarded, and 
American buyers have to take their 
chances with their rivals, who are not 
so easily frightened by high prices as in 
former years.

“The immense demand that exists 
among German smokers—and of neces­
sity among German cigar manufacturers 
as well—for light-colored cigars, has 
brought about this change. The cigar 
manufacturing industry has assumed 
enormous proportions in that country, 
and the demand being for light goods it. 
of course, has to be supplied irrespective 
of the cost of the raw material. It is 
now not uncommon to see German buy­
ers paying even for second lengths of 
Sumatra as much as $2.80 per pound—a 
price that American importers never 
dreamed of offering. That one fact hiMy 
illustrates the great change that has 
come over those world-famous markets.

“Another element that contributes to 
the excessively high prices that have 
now to -be paid is the relatively small

quantities of light tobacco coming from 
Sumatra. It is for such goods that the 
great demand exists, and German com­
petition for the high grades makes it 
impossible for American buyers to get 
the proportion which in past years was 
recognized almost as being theirs by 
right—that is, by right of their ability 
to pay higher prices than their conti­
nental rivals. That, however, is a thing 
of the past.

“The prices which Americans had to 
pay this year were enormously high and 
comparable only with those that ruled 
at the sales of lSil.'i, the record year for 
high values. The new crop tobacco, 
however, is of better quality and color 
than ail) offered during the past five or 
six years, hut its extra cost will cer­
tainly mean to the manufacturers of the 
country an extra 51) cents per thousand 
cigars. The average importations of 
Sumatra leaf during the past eight or 
ten years have been in the neighborhood 
of .'15,000 bales for home and Canadian 
consumption, but this year it is safe to 
say the total will be from 5,000 to 10,- 
000 hales more. So even if our conti­
nental rivals now claim their full share 
of the light grades which came our way 
they certainly have not deterreil us from 
buying the quantity that we required.”

the sugar company, are planting tobacco 
instead of beets. The Government's an­
nouncement of the establishment of an 
experimental tobacco farm in Essex has 
also stimulated interest. The growers 
themselves have been carrying on experi­
mental operations for years, and believe 
themselves able to grow better tobacco 
this year than ever before."

TOBACCO GROWING POPULAR.
United States Consul lift, writing 

from Chatham, says :
“The farmers of Kent and Essex Coun­

ties are this year planting more tobacco 
than ever before in the history of to­
bacco raising in this section. This is 
due to several causes. The crop last 
year was very profitable. Many farmers 
who last year raised sugar beets for the 
Marine City, Mich., sugar factory, but 
who lost that market with the failure of

JUDGMENT AND APPEAL.
Judgment has been awarded the W. 

If. Steele Co., of Toronto, in their suit 
against the American Tobacco Co. for

SWEET
CAP0HAL

VUE ET

wh

Cigarettes
STANDARD

OPTHE
WORLD

Sold by ell leading Wbeleeale Mouse».

CLAY PIPES
The Best Made ake

McDOLGALL’S
Insist upon this make

h

D. McDOlfiALL S CO.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It's a Trade Bringer.
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FREIGHTS AND CHARTERS
Shipping Business not Active—Two New Turbiners for the Allans—New Naviga­

tion Company for the St. Lawrence—Lachine Canal Blocked Two Days.

$lliU i iliiilv dii cigarette purchases. The 
tobaeo company tried to have the ease 
transferred to Quebec but failed. They 
have appealed from the judgment.

WORLD’S TOBACCO CROP.
The tobacco crop of jhe world in 1903, 

the latest ligures available, was 2,205.- 
174,000 lbs. It was grown as follows :

< ’«Mint ries. 1903-lbs. 
........ SI 5,972.000
........ 5,000,000
........ 10.423J)00

Mexico ...... 20.000,000
( '.ii.ii ________

Total America ...
Total Europe............
Total Asia ..............

........ 944.095,000

........ 524.277.000

........ 713.316.000

........ 22.740.000
Total Australia .... ............ 746.000

Grand total .................. 2.205,174,000
British India came second to the 1 rat­

ed Stales with 441,000.000 lbs. grown on 
(marly a million acres. Russia grew 
174.000.000 and Hungary. 134,567,000 
lbs.’ " f|

The American Tobacco Company, 
Montreal, have taken out permits for 
four buildings in Montreal to cost $110,- 
00(1. The new structures are designed for 
additions to their factory.

TRAVELERS’ OFFICERS.
The following officers were elected at 

the thirteenth annual grand council of 
I lie Vnileil Commercial Travelers Asso­
ciation of Minnesota. Dakotas. Mani­
toba, Alberta and Saskatchewan, held at 
Albert l.ea. Minn.: Grand counsellor, 
1L .1. McGarvey. Huron. S.l).; junior 
grand counsellor, C. A. Van Dever, Min­
neapolis: grand past counsellor. Walter 
G. Jacobs. Aberdeen: secretary, J. M. 
Dresser, St. Paul : treasurer. E. C. Wal­
ters, Minneapolis : grand conductor, C. 
W. Sutton, Duluth : page, F. J. C. Cox, 
Winnipeg: sentinel. Jaimes F. Ells. Min­
neapolis.

Export shipping business lately has 
not been very good. Trade is dull ow­
ing to existing market conditions. Hogs 
being so scarce renders impossible the 
profitable export of meat. Prices here 
better than those obtainable elsewhere 
and packers are holding their products 
for sale in this country. Butter and 
cheese are not being shipped in large 
quantities. Market prices are too high 
for the carrying on of a good export 
business.

Since last week there has been one 
change in the freight quotations. This 
is a reduction in flour to Glasgow.

Export trade has been considerably re­
tarded through the blocking of traffic in 
the Lachine Canal. A coal barge» sank 
on June 21 and lay at the bottom of the 
canal until the next evening, blocking all 
traffic for the two days. The trade was 
much disturbed as considerable cargo, 
such as grain, for the regular boats is 
shipped to Montreal by this route.

A report reached Montreal from Glas­
gow to the effect that the Allan line is 
about to develop the American trade and 
with this end in view has placed con­
tracts in Glasgow for the building of 
two new turbiners larger than the Vir­
ginian and the Victorian. This report 
lias not been confirmed in Montreal, and 
nothing will be stated until the return 
of Mr. Hugh Allan from Liverpool, ft is 
generally thought, however, that there 
is something in the rumor.

On June 22 the Melville, of the Elder- 
Dempster South African line, reached 
Montreal. She came from South African 
ports by way of the Barhadoes. Her 
cargo, some of which was discharged at 
Quebec, consisted of sugar and molasses. 
After discharging this cargo, the boat 
loaded with general lines, including con­
siderable Hour, and left for South Afri­
can ports.

The Athenia, of the Donaldson line, 
sailed June 21 for Glasgow, carrying a 
general cargo.

The Devona, of the Thompson line, ar­
rived in Montreal with a cargo from 
Shields the same day.

In shipping circles there is a report 
current to the effect that a new naviga­
tion company with a capital of $500,001)

is about to be formed to carry on a 
passenger and freight trade along the 
upper St. Lawrence. Nothing definite 
has yet been announced.

The Carthagenian, of the Allan line, 
sailed on June 23 for Havre and London, 
carrying a cargo of wheat. This is the 
first trip of this boat on the Ilavre- 
London service. The Allan line is [lay­
ing particular attention to the develop­
ment of trade at present, and it is not 
improbable that next year such boats as 
the Ionian and Tunisian will call at 
Havre.

The Empress of Britain sailed from 
Quebec for Liverpool June 23.

With a cargo of butter and cheese, the 
Manxman, of the Dominion line, left 
Montreal for Avunmouth June 23.

The Elder-Demps 1er liner Dahomey 
sailed June 22 with a general cargo for 
Nassau and Cuban and Mexican polls.

ADVICE ABOUT FERTILIZERS.
The Inland Revenue Department's bul­

letin for 1906 on fertilizers states lliât 
samples of 153 fertilizers to he offered 
for sale.in Canada have according to the 
law been sent for analysis. Last year 
the number was 120 and the year before 
111.

Chief Analyst Thus. Macfarlane says : 
“There seem to be good grounds for be­
lieving that the number of fertilizers of 
low price is on the increase, and it 
would appear necessary to call the at­
tention of the farmer to the considera­
tion that the fertilizing constituents in 
these are likely to cost him more than 
in fertilizers of a higher grade. He 
should he also advised to avoid those 
brands which have less that 2 per cent, 
of ammonia or potash. These percent­
ages are too low in cases where such in­
gredients arc required, and where they 
are not needed it is useless to purchase 
them, ft is a waste of money to buy 
nitrogen or potash in fertilizers contain­
ing less than one per cent, of these in­
gredients.”

Copies of the bulletin mav lie had upon 
application to the department at Ot­
tawa.

HOGEN-MOGEN
(5 Cents)

ROYAL SPORT
(10 Cents)

luits every teu»t<

HOGEN-MOGEN and ROYAL SPORT Cigars 
are Proven Valuee.

Place your business, grocers, where it will yield results. 
An order is the surest way to success.
It’s worth a trial.

The SHERBROOKE CIGAR CO.
SHERBROOKE. P.Q.
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GOOD STOREKEEPING
When you hand out Royal Baking 

Powder to a customer

You know that customer will be 
satisfied with his or her purchase;

You know that your reputation for 
selling reliable goods is maintained; and

You know that customer will come 
again to buy Royal Baking Powder 
and make other purchases.

It is good storekeeping to sell only 
goods which you know to be reliable 
and to keep only such goods on your 
shelves.

ROYAL BAKING POWDER CC^NEW-YORK.____________________________________
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Make it YOUR Leader
There are some products that r^ ’ire constant pushing to 
make them go, but there are other* that move so fast they 
almost pull the dealer after them. Every wide-awake grocer 
likes to handle goods of this last-named class because they 
mean sure profits with little or no effort. A leader in this 
class is

QpakerT&c
(Puffed)

It very nearly sells itself. All that we have said about 
Quaker Rice as a trade winner, all that we have predicted 
about its great and continued popularity, is more than con­
firmed by our sale* record. Quaker Rice is a substantial 
food which can be easily made into many delightful confec­
tions. Once the people taste it they can’t resist eating it. 
This is the only product of its kind; therefore, will soon be 
the fastest selling of all cereal foods.

Order from your jobber.

THE AMERICAN mi COMPANY
PETERBOROUGH, ONT.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsible for their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

June 18. 1906.

Baking Powder.
Cook’s Friend— Per dos
Size 1, in 1 end 4 doz. boxes..................S3 40

" 10, in 4 dos. boxes........................... 3 10
" S, ln6 "   0 80
" IS, in 6 "   0 70
" S. in 4 "   0 45

Pound tins, 8 dos. in case...................  S 00
13-os. tins. ** " .................... 3 40
5-lb. " * " " ...................  14 00

W. H. GILLARD A CO.

Diamond—
1-lb. tins, 3 doz. in cas**...........................$2 UG
j-lb. tin*. S ' "   1 35
l-lb. tins, 4 " "   0 75

IMPBKIAL BAKING POWDER.

Oases. Sizes. Per dos
4-doz.
3-doz.. 
1-doz . 
3 doz..

10a
6-ox.

13-os.
13-oz.

4-dos..................... Sjklb.
$-doz.................... 51d.

.. SO 85 

.. 1 75 

.. 3 50 

.. 3 40 

.. 10 50 

.. 19 75

OCEAN MILLS.

Ocean Baking Powder, I lb., 4 d 
lb.. 5 d 
lb., 3d

k doz — $0 45 
5 doz. .. 0 90

___ , 3doz.... 1 25
Borax, 4 lb. packages, 4 doz — 0 40 
Cornstarch, 40 pks. in a case .. 0 78 
Freight paid 5 p.o.30 days

MAGIC BAKING POWDER.

Oases. Six 
6 doz.___ 5a

Per doz

ROYAL BAKING POWDER.

Sizes. Per Doz

I lb.............................................
** 60s...........................................
“ i lb.............................................
" 13 os..........................................
“ lib...........................................
" 31b............................................
“ 61b..............................................

Barrels—When packed in barrels one per
cent, discount will be allowed.

CLEVELAND’S BAKING POWDER.

SUes. Per Doz

" lib..................................
" 6 0S.................................
“ lib..................................
•• lie. .............................
“ lib................................... . 4 65
" lib..................................
" 5 lb......................... . 21 65

Barrels—When packed in barrels oiy per
cent, discount will be allowed.

I. KINNEAR * OO.
Crown Brand—
1 lb tins, 2 doz in case..................... . $1 30
4 lb. “ 3 “ “ ......................
In. - « - •• ...................... . 0 45

Blue.
Keen's Oxford, per lb............................ SO 17

In 10-box lots or case .................... 0 16
Beokltt’s Square Blue, 13-lb. box .... 0 17 
Reckitts Square Blue, 5 box lots .... 0 16
Qillett'e Mammoth, 1 gross box........... 1 00
Nlxex’s "Oervus," in squares, pet lb. 0 18 

,r " In bags, per gross 1 36
“ " in pepper boxes,
aooording to sise.................... 0 03 0 in

BlaoM Lead.

Reckitts, per box..................................SI 15
Box contains either 1 gross, 1 oz. size;

4 gross. 9 oz . or 1 gross, 4oz
Reckitt s Zebra paste. fgro. boxes, $10.2,.
per gross.

JAMES' DOME BLACK LEA

‘ i "trusi.
6a else................................................ S3 40
3a sise..............................^ .... w.. 8 50

AMERICAN PURE FOOD COMPANY. 

Bot'iX “Queen."

40-oz. case, 4 doz........................................ 0 4U
8-oz. “ 4 " ..................................... 0 50

Lot 7 cases, freight paid. 
Conditions—7 per cent. 10 days ; net 

30 days,

Ce res le.
Wheat 08, 3-lb. pkgs., per pkg.......... u us

" " 7-lb. cotton bags, per bag.

ANA0A

Freight prepaid.

Choeolatee end Cocoas
THE COWAN CO., LIMITED.

Perfection, l-lb., per doz...................$2 40
" i lb.. “ ................  1 30
“ 10c. size “ ................ 0 90
" 5-lb. tins per lb ...............  0 37

Soluble,No 1.5 and ’ 10-lb.tins,per lb 0 20 
“ No.2 5 and 10-lb. tins," 0 18

Special quotations for cocoa in bbls.,kegs,etc.

Chocolate—
Oueene Dessert, ft and ft per lb..|0 40
Vanilla, fs.........................................
Parisian 8s. per lb...............................0 30

The following sweetened for household 
purposes :

Royal Nary, fsandfs, per lb.............$0 30
Diamond, " "   0 25
Special Diamond, fs, “   0 22

** 6 s, ••   0 22
" 8 s, “   0 30

v^e following unsweetened :
Perfection, fs, per lb.......................... 0 30

“ I s “   0 30
" Flat cakes, per lb........  0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
fib. pkgs., per doz........................... 0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
l-lb. boxes, per doz.......................  1 75

Confections— Per dos.
Cream bars, 60 in box, per box......... 1 80

" 6 in box, per doz. boxes 2 25

Chocolate ginger, per lb........................0 30
“ è lbs., per doz— 2 25 

Crystalized " fs, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb....................................... 0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

per lb..................................................... 0 25
Muk chocolate, 36 in box, per box... 1 35 

" 36 in box, per doz. cakes 0 35

PETERBOROUGH 

CEREAL CO.

Canada Flakes, 
“Standard " 
case, 36,15 s
.............. SI 40
5-case loU. 4 30 

Canada Flakes, 
“Jumbo'’ 

case, 24 25 s
.................  4 90

Canada Flakes, 
“Jumbo” 
5-case lots. 4 80

..Qaraooas. fs, 6-lb. boxes.................... |0 42
-^hnlUaTè s ........................................  0 42

“Gold Medal,” sweet, fs, 6-lb. boxes 0 29 
Pure, unsweetened, fs, 6-lb. boxes 0 42 
Frys "Diamond, fs, 14-lb. boxes 0 34 
Fry's “Monogram,’’ fs, 14-lb boxes 0 34

Concentrated, fs, 1 doz In box .... 3 40 
Js. “ “ .... 4 50

“ I lbs. “ M .... 8 36
Homoeopathic, fa, 14-lb. boxes................

" fs, 13 lb. boxes................

Agents, C. E. Colson St Son, Montreal. 
In 4, 4 and l-lb. tins, ll-lb. boxes, per

lb .......................................................0 35
Smaller quantities .. . ....................  0 37

BENBDORP'a OOOOA 

A. F. MacLaren, Imperial Cheese Oa,

Limited, Agents, Torento.
lb tins, 4* doz to case.......per doz. $ .90

l ”4 " .... “ 140
I 1 M H .... M 175
‘ 1 H “ .... M 100

JOHN P. MOTT A OO.'R 

R. S Me Indoe, Agent, Toronto.

Per lb.
Elite, f »......................................................$0 30
Prepared cocoa, f s to f s ....................  0 28
Mott's breakfast cocoa, fs....................  0 38

" " “ I s....................  0 35
No. 1 chocolate, fs..................... 0 30

“ Navy " | s....................  0 27
Vanilla sticks, per gross........... 100

“ Diamond chocolate, fa and 6 s. 0 23 
“ Oonfe tionery chocolate, 21c. to 0 31 
“ Swte •hocolate liquors..20c.to 0 34

WALTER BAKER A CO., LIMITED.

P't lb.
Premium No. 1 chocolate, 12-lb. boxes yt 35
Vanilla chocolate, 6-lb. boxes............  0 47
German sweet, 6-lb. boxe* ............  0 26

r*
Per lb.

Breakfast ooooa, f f, 1 ana 5-lb tins 0 40 
Cracked ooooa, fib. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5 s,

per box.................................................. 5 00
Soluble chocolate (hot or cold soda)

l-lb. cans............................................... 0 43
Vanilla chocolate wafers, 48 to box,

per box................................................. 1 56
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY CO. 

CanadlanBranch, 165-171 William at. Montreal

Breakfast cocoa— Per lb.
t-lb screw top cans, 10 cans in case, 36c. 
13-lb. boxes, b boxe* m case, l-lb. una 36c. 
6-lb. boxes, 13 boxes In case, fib, tins. 36l 
6-lb. boxes, 12 boxes In case. 4 lb. tins. 36c. 
6-lb. boxes, 13 boxes In case. l-5-lb.Unp.40c.

Sweet chocolate powder—
5- lb. tins, 10 tins in case.......................  25o.
12-lb. boxes, 6 boxes in case, l-lb. tins. 26c.
6- lb. boxes, 12 boxes in case, fib. tin*. .26c. 
6-lb. boxes, 13 boxes In case, fib. tins. 28c

Premium chocolate—
6-lb. bxa, 13 bxa In case, fib. pkgs. .30c. 
6-lb. bxa, 13 bxa In oase, fib. pkgs. 30q.

Milk chocolate—
6-lb. bxa. 12 bxa. In case. fib. pkgs. 28^ 
100 2-cent pieces in box, each............ $1.25

Vanilla sweet chocolate-
100 2-cent. pieces in box ..................... $1.25
6-lb. bxa, Ï2 bxa in case, fib tins. .26c. 
6 lb. bxa 13 bxa, in case, fib. tins—25a
6-lb. bxa, 13bxa In case, fib. pkgs. 25o.

(rea*

Diamond sweet chocolate—
6-lb. boxes. 12 bxa in case, fib. pkgs.. 22a 
11-lh. ho tee * boxes in case, l-lb. pees 23'*. 
6-lb. “ 12 “ " fib. “ 22c.

Gold Medal chocolate powder—
5 lh. tirs, 10 tins in case. .................. . . 36c.
10 lb. tins, 10 tins in case........................33a

XXXX chocolate powder
5-1L. tins, 10 tins in case...........................35c.
10-lb. tins, 10 tins case........................ 25c.

TOBLER* MILK CHOCOLATE.

5e. sticks, per box (40 sticks).............. 1 50
10c. tablets or croquette(20)................ 1 50
30c. “ (30)................ 2 42

Condensed Milk
BORDEN 8 CONDENSED MILK.CO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Cases. Doz

“ Eagle " brand (4 doz )................. $6 00 $1 50
•‘Gold Seal" brand (4 doz)........ 5 00 1 25
“Challenge " brand (4doz)......... 4 OC 1 CO
Evaporated cream—
" Peerless " brand evap. cream.. 4 75 1 20

'* hotel size....................4 90 2 45

TRURO CON DENSE D MILK OO., LIMITED.

“Jersey brand evaporated cream
per case (4 doz)................................. $4 65

“ Reindeer " brand per case (4 dox).... 5.60

Coffees.
JAMES TURNER A OO. Per lb

.. 0 »
Old Dutch Rio..................................................

B. d. MAROKAU, Montreal Per lb.

“Old Grow " Java...................................... $0 35
.. ^ .. . Mocha................................ 0 274
Arabian, Mocha..................................... 0 30
15 - year - old Mandheling Java and

Band-picked Mocha.................... . 0 50
l-lb. fancy tins choice pure coffee, 48

fin» per case...................................... u 30
Madam Huot's coffee, l-lb. tins............ 0 32

........................... l-lb. tins.................. 0 63
100 lb. delivered In Ontario and Quebec.
Rio No. 1....................................................  •) 15
Condor L 40-lb. boxes........................... 45a

“ IL 40-lb. boxes.........................  424a
“ m. 80-lb. boxes............................37$a
M IV, 80-lb. boxes........................ 36a

S. H. A A. 8. EWING Z
Per lb

Mocha and Java coffee. In l-lb tins, 30-
Mocha and java ooffee, in 2-lb tins, 30^ 

lb oases................................................ 30

Cheese.
Imperial—Large size jars—per dcz. $8 25

Medium size jars.................... “ 4 50
Small size jars...................... ' 2 40
Individual size jars............  " 1 00

Imperial holder —Large size '* 18 00
Medium size ..........................  " 17 00
Small sise................................ " 13 00

Roquefort—Largs *Ue— .. 1 40
-ntal rise - 3 40
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Batgers

i -1

Lemon Squash,i(& 
Lime Juice Cordial

When your customers come in and 
ask for a Good Summer Drink
sell them Batger’e Lemon Squash
or Lime Juice Cordial-----They give
the satisfaction that brings repeat
orders-----No Sugar Required,
but just add water. Very haitdy 
and economical. Retail at popu-X^ 
lar prices and shows a splendid 
profit. Try a case of 2-doz. Pints 
or Quarts.

Rose and Laflamme
i Montreal and Torontof

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

“IMPERIAL BRAND
MAPLE SYRUP

has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

ROSE A 
LAFLAMME

AGENTS.
MONTRFAI.

GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

A» Pure as the Purest Equal to Any tor AH Purposes
As Sweet as the Sweetest ASK FOR IT

ONTARIO SUGAR CO., Limited, - BERLIN, Ont
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WM. BRAID & CO., SRST-WSt

Braid’s Best Coffee
IS THE BEST

We don’t want yon to judge it by what we 
claim for it, but by actual test.

Give it a trial 
It sells on merit

Packed in 1, 2, ">, 10, 2*> and 50-lb. air-tight cans, also in barrels.

. BRAID & GO., Vancouver, B.C. BRAID S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Coupon Books—Allison's.
For sale in Canada by The Eby Blain Co., 

Limited, Toronto. C. O. Beauchemin k
Fils^Mon treat.

13.85. 810 and 830 books.

Strawberry W. F. jam......................... 2 00
Raspberry " "   2 00
Apricot " "   1 75
Black currant "   1 75
Other jams....................................81 55 1 90
Redrcurrant jelly ................................ 2 75

Un-

bered. numl

Covers and 
Couçona^

In lots of less than 100
books, 1 kind assorted. 4c. 4*c.

100 to 500 books ............... 3*c. 4c.
100 to 1,000 books.............. So. Sic

Allison's Coupon Pass Book.
81 00 to 83 00 books ................ S cents each

5 00 books................................. 4
10 00

Cleaner.

T. UPTON k oo. 
Compound Fruit 
12-oz. glass jars, 2 doz. in case, per doz. 81 
2-lb. tins, 3 * " “

Lin nails. 8 and V nails in
0 
0 
0

Lye (Concentrated)
OILLSTT 8 PERFUMED. P#»r case.

1 case of 4 doz......................................... 83 60
3 cases of 4 doz....................................... $3 50
5 cases or more .................................... 3 40

Minee Meat.
. perL
of doz. net......... 3 00

IP 00

00
07

88

Per doz. 
4-oz cans 8 0 90 
6-oz. “ ~ “

SHifi Quart
1 35
1

75
Gallon “ 10 00

Wholesale Agents 
1 he Davidson * Hay, Limited. Toronto

Fly Pads.

Wilson's Fly Pads, in boxes o 
, 50 10c. packets, S3 per box, or 
three boxes for 88.40.

Infants’ Food.
Roolneon’s patent barley £lb. Uns — 81 25

_______ i, 3 doz. in case..............per lb. 0
5 and 7-lb. tin pails, 8 and 9 pails in

crate............................................ per lb.
7 and 14-lb. wood pails............. per lb.
30-lb. wood pails........................ “
Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case.per doz. 1
2-lb. tins. 2 doz. in case per lb............  0
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0
30-lb. wood pails........................... " 0
Home Made Jams—absolutely pure—
1-lb. glass jars (16-oz. gem) 2 doz. in

case.......................... per doz. 81 45 1 ou
5 and 7-lb. tin pails, 8 and 9 pails in

crate........................................per lb. 0 09
7,14 and 30-lb. wood pails, 6 pails in

crate........................................ per lb. 0 09

Lard.
THE N. K. FAIRBANKS CO. BOARS HEAD 

LARD COMPOUND.

Mustard
COLMAN'8 OR KEEN K

DBF., lb. tins. 
" è lb. tins 

1-lb. tins 
Durham 4-lb.

......... per dos.8 1 40
..........  - I 50.......  - 5 or

4-lb. jar.......................per jar. 0 75
1-lb. Jar........................ 0 25

F. D., i-lb. tins........................ per doz.
M è-lb. tins.......................

Case of

SODA

-• i 83
pkgs. con

-lb. contain
taokages pe 

ool
—• *130 pkgs.)

lb. (containing
1-rx and 80>l 

*,811 
8* X 9

lb

0 85
1 46

1. D. marceau. Montreal 
Condor," 111b. boxes—

‘ lb. tins................................per lb.8 0 36
No. 1. 
No. 1

...........................80
........................... 0 09'

0 09r!
0 09

Tierces ............
i-bbls..................
Tubs..................
Cases, 3-lb. tins.

'• 5-lb. “
" 10-lb. “ ___

20-lb. wooden pails ................................ 1 83
20-lb. tin pail»................ .......................  1 73

Wood net, tin gross weight.

Lieoriee
NATIONAL LIGORIOR OO.

i-lb. tins,
1-lb. tins,
4-lb. Jars..................................... per jar
1-lb. jars.............................. ‘

Old Crow," 11-lb. boxee-

t
lb. Hnw ................................ per lb.
lb. tins................................ "

lb. tins............................... "
4-lb. jars.....................................per jar
Mb. jars...............................

Orange Marmalade.

0 35 
0 S3) 
1 SO 
0 36

0 IS 
0 334
0 70 
0 16

130 Mb. 
SO I-lb. 

.80 4-lb.
No. 5 Magic soda

MAOIO BRAND

60 1-lb. packages............ 83 75

v. , m /SO 1-lb. N°. 3, \60 |
............  1 75
\.........  1 75

-10-oz. pkgs.
1 85
3 73

Mb. tins . 
groats Mb. tins... 

*' I-lb tins
1 35
1 15
2 25

Jams and Jellies.
SOUTHWELL’S GOODS. Per doz 

Frank Magor k Co.. Agents. **
Orange marmalade..................... . .. 81 50
Clear jelly marmalade....................... 1 80

5-lb. boxes, wood or paper....per lb. 
Fancy boxes (36 or 50 sticks).... per box 
" Ringed " 5-lb. boxes............ per lb.

.per lb. 80 40

0 40 
1 00 
1 50

’ pellets, 5-lb. cans... .percan 
" (fancy boxes 40) per box 

Tar lioorice and Tolu wafers, 5-lb.
cans..................................... per can

Lioorioe lozenges, 5-lb.glass Jars....
" 10 5-lb. cans.............

"Purity" lioorioe 10

Duloe large cent sticks, 100 in box..

1 00 
1 75 
1 50 
1 46 
0 71

T. UPTUN 4 OO.

12-oz. glass jars, 2 doz.case — per doz. 8 1 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 06| 
Golden shred marmalade, 2 doz. case,

per doz.......................................... 1 75
Saratoga Chips.

MRS. RORBR'S SARATOGA CHIPS.

36 large size pkgs.. per case......................... 8> 40
71 small " " * .....................5 40
Assorted I8'a and 3o a ............................. 5 40
In I ulk-Bbb.. 50-lb., per lb......................  0 25

4 bbls , 1 lb. -   0 25
Terms 30 days net or 1 per cent. 10 days.

Sauces.
Worcestershire, Holbrook a, small

per doz......................................... $1 15
Worcestershire, Holbrook's, Ia»ge,

per doz......................................... 3 00
Lees than case lots, 10c. and 15c. doz. extra.

Soap and Washing Powder»

A. P. tippet k OO., Agents.

“«r1»  per.F”*g gini •• io »
.... " 11 08
. . " Ik »

Oriole soap...........
Qloriola soap.......
Straw hat polish..

lurch.
EDWARDSBUBO STARCH OO., LIMITED 

Laundry Starches— per 1
No. 1 White or blue, Mb. oartoo.8 0 
No. 1 " “ 8-lb. " 0
Canada laundry................................  0
Silver gloss, 6-lb. draw-Ud boxes. 0 07* 
Silver gloss. 5-lb. tin nsnlst—.... Q 07* 
Bdward's silver doss. l ib. pkg. 0 07* 
Kegs silver gloss, large crystal.... 0 Jti
Benson’s satin, 1 lb. cartons......... 0 07*
Na 1 white, i*ls. and ka*........ 0 06
Canada White Gloss, 1-lb. pkgs... 0 05* 

per box 1 * to 1 50

RECKITT’S BLUE-ZEBRA PASTE es.



THE CANADIAN GROCER

.) - ■

[ i

wooo&ca
BOSTON. MASS f*

PURirYvMfMITV

Ask the man who sells them, Ask the man who drinks them
For the points that demonstrate the value of

They bring money and peace to the Grocer.
They bring satisfaction and delight to the Drinker.

All tastes are gratified in the pure and uniform varieties ot superior goods 
that comprise our numerous lines.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

Culinary Starch—
Benson à Oo.’b Prepared Corn— 0 07 
“ * i Pure Com ......................... 0 05$

Rice Starch—

Bdwardsbure No. 1 white. 1-lb. car. 0 10

AMERICAN PURE FOOD COMPANY. 

Japanese Starch.

1 case, 5 doz...............................................$5 00
5 " 5 “ ............................................  4 85

Lot 5 cases, freight paid.

CORN STARCH "ROYALTY. ”

12-oz. case, 4 doz........................................0 50
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. $0 05 
Acme Gloss Starch—

14b. cartons, boxes of 40 lb....... 0 05*
Finest Quality White Laundry—

5-lb. Canisters, oases of 48 lb.... 0 05f
Barrels, DO lb.............................. 0 06
K^s. 100 lb.................................. 0 06

Culinary Starches—
SL Lawrence corn starch, 40 lb . 0 07 
Durham corn starch, 40 lb............. 0 054

I.sundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 054

“ 5-lb. cartons, 56 lb.. 0 05|
“ 200-lb. bbl.................. 0 05
“ 100-lb. kegs................ 0 05

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07;

“ 1-lb. fancy, 30 lb......... 0 07
“ large lumps, 100-lb kegs

Patent starch, 1-lb. fancy, 28 lb..
Akron Gloss, 1-lb. packages. 40-lb.

0 064 
0 07; 
0 054

Lily White Gloss—
1-lb. fancy cartons, oases SO lb. 0 074
6-lb. toy trunks, 8 In case.......... 0 07|
6-lb. enameled tin canisters, 8

in case........................................  0 074
Kegs, ex. crystals, *00 lb............  0 06|

Brantford Gloss —

1-lb. fancy boxes, oases 56 lb....... |0 074

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50

Celluloid Starch-
Boxes of 46cartons, per case.... 5 50

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 064

Jo. 1 Brantford Prepared Corn—
1-lb. packages, boxes 40 lb.......... 0 07

Crystal Malse Corn Starch—
14b. packages, boxes 40 lb.......... 0 07

BAN TOY STARCH. 

pkgee, oases 6 doz., per case.. 4 76 

LAWRENCE STARCH CO., LIMITED.
Ontario and Quebec.

J. & J. COLMAN’S, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs....................... 6Jc.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight.................................. 84c.
1 lb. gross weight .............................. 84c.
4 lb. gross weight .............................. 9c.
4 lb. gross weight ..............................  10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight .............................. 94c

Stove Poliih.

------------ yWBiBajjjy/'

I tot 0\yra\»xV\\) onMov
v tVeoovxess w\s -
\ TaXxow vs VmVt ww aWeà}

Rising Ban, 6-ox. cakes, i-groes boxes $8 50 
Rising Sun, 5-ox. cakes, gross boxes 4 50
Sun Paste, 10c. size, 4-gross boxes__ 10 00

~ * a, 4-gross boxes.... 5 00Sun Paste, So. size, :
•yrup.

" CROWN " BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in case............ $2 40
Plain tins, with label—

2 lb. tins, 2 doz. in case................. 1 90
6 ' 1 " " .................. 185

20 " I “ ............  1 10
(10 »nd2f> lb. tins bate wire handles.)

smalls brand—Standard.
6 gal. tins, per can.................................. 4 40
1 “ " per case....................................  4 90

..................... ................................ 6 46

..................... ................................. 5 70

1

Teas.
BALADA CEYLON.

Wholesale. Retail
Brown Label, l's....................  go 20

- " 4 s........................ 0 2i
Green Label, l's and 4's..........
Blue Label, I s, 4's, fi and 4’s
Red Label, l's and 4 s...............
Gold Label, fs

0 22 
0 30 
0 56 
0 44

$0 26 
0 26 
0 50 
0 40 
0 60 
0 Rf>

OCEAN MILLS.

Chinese starch,

Ser case of 4 
oz., g4, less 5 

per cent.

LUDELLA CEYLON, 
AND 4’8 PROS.

Blue Label, Is........................... #0 184 gO 2t
Blue Label. 4's............................. 0 19 0 26
Orange Label, l's and 4’s .... 0 21 0 SO
Brown Label, l’s and fre ......... 0 28 0 40
Brown Label. 4’s ...................... 0 50 0 40
Green Label, l's and 4's......... 0 56 0 50
Red Label, 4’s............................. 0 40 0 60

MOTHER'S
FAVORITE
MELAOAMA

TEA.

put up in 30, 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed, 1 lb...... 0 18
4 lbs.........0 19......... 1 201 lbs. & 4b.. 0 

" 1 lbs,. 1st4s. 0
1 lb8| t 4s. 0 

" 1 lbs. t 4b. 0
3 p.c. off 30 days or 3 months.

0 25 
0 25 
0 30 
0 40 
0 50 
0 60

, rOLONÀI Pure Ceylon Tea j

Ceylon Tea, in 
1 and |-lb. lead
packages, black 
or mixed.

BlackLabel, 1-lb., retail at 25o.............gO 19
" " 4-lb., " " ............. 0 20

Blue Label, retail at SOo.......................  0 22
Green Label " 40o...................... 0 28
Red Label, " 50a...................... 0 35
Orange Label, " 60o.....................  0 42
Gold Label, " 80a.....................  0 55

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Wholesale. Retail. 
0 20 0 25
0 22 0 30
0 25 0 35
0 30 0 40
0 36 0 50
0 44 0 60

Brown Label, I s and 4’i 
Crimson " I s and |‘s... 
Green " l's and 4's. .
Blue ........................................
Bronze 
Gold

1 s aim 8 s. . 
l a, j 8. ; S, i'i

All grades, either black, green or mixed.

BLUE RIBBON 
TEA CO. .TORONTO

Wholesale. Retail.
Yellow Label, l's and 4’s........  0 20 0 25
Green Label. Vs and » s.........  0 22 0 33
Blue Label l's and 4's........... 0 25 0 35
Red Label,l’s.4’s,4's and j's.. 0 30 0 40
White Label, l’s, 4's and 4’».. 0 35 0 50
Gold Label 1 a and 4’s........ 0 42 0 60
Purple Label. 4’b and is.........  0 55 0 80
Embossed, 4's and 4’b............. 0 70 1 00

nuo. Mch «0 1-lb................................ 10 «6
- :: “HS::::}............... 0”
•• - I» 4-lb................................  0 3f

"CROWN " BRAND
Wholesale. Retail

Red Laoel, 1-lb. and 4s............ 1° 50
Blue Label, 1-lb. and 4s............... 0» 040
Green Label 1-lb........................ 0 19 0»
Green Label 4s........................... 0 20 0 25
Jtpan. Is .... ........................... 0 19 0»

E. D. MARCEAU, Montreal 
Japan Teas—

" Condor " I 40-lb. boxes.............
•' II 40-lb. boxes............
" III 80-lb. boxes..........

EMD AAA Japan, 40 lb " at.............
" AA ,r 40 “ .............

Blue Jay, basket fired Japan, 70 lbs.,
"Condor"IV 80-lb. " ..............

" V 80-lb. " ...............
'• XX XX 80-lb. boxes...
" XXXX 30-lb. " ....

XXX 80-lb.
» XXX 50-lb.
" XX 80-’h.
" XX 3t-lb.
" LX 60-lb: per case, 1<—

packets (251’s and 70 4's)
" Condor " Ceylon black tea In lead packets 

Green Label, 4s. 4* and Is.
60-lb. cases................retail
Grey Label, 4*. 4s and Is,
60-lb. cases..............retail 0 50 at 0 23
Yellow Label 4s and Is,
60-lb. cases .........retail 0 55 at 0 28
Blue Label is. 4» and Is,
50-lb. cases .............. retail
Red Label, 4*. 4» and Is,
50-lb. cases ..............retail 0 50 at 0 34
White Label, 4s, 4s and Is,
60-lb. cases ...........retail

Black Teas—" Old Crow " blend—
Bronzed tins of 10,26,60 and 80-lb.
No. 1...................................per lb.
No. 2...................................
Na 5...................................
No 4...................................
No. 5...................................

0 274 at 0

0 40 at 0 50

at 0 40

0 56 
0 SO 
0 26 
0 20 
0 174

Tobaceo
THE EMPIRE TOBACCO CO.. LIMITED. 

Smoking—Empire, 4s, 6s and 12s.... gO 46
" Amber, 8e. and 3e.............. 0 60

Ivy, 7s.................................. 0 60
Rosebud, 7s....................... 0 51

Chewing— Currency, 12s. and 64s.... 0 46
“ Old Fox, 12s........................ 0 48
" Snowahoe, 64s.................... 0 6V
" Pay Roll, 74s....................... 0 56
" Stag, 10 oz........................... 0 46
" Bobs, 6e. and 12s............... 0 46
' " 10 oz. bare, 64a .... 0 45

“ Fair Play, 8s. and 13e___ 0 53
" Club, 6s. and 12s................ 0 46
" Universal, lSe.................... 0 47
" Dixie, 7s.............................. 0 56

Vinegars.
E. D. marceau, Montreal Per gel 

EMD, pure distilled, highest quality.. gO 324
Condor, pure distilled... ’..................... 0 274
Old Crow........................r>^.................. 0 234

Special prices to buyers OMazxgjiuantitirs

Yeast.
oyal yeast, 5 doz. 5c. pkgs. In case... gl C5 
Gillett e cream yeast, 5 doz................. 1 05

72
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ian who drinks them 
f

.iperior goods

ROOM : 

MONTREAL.

a 60 1-lb................................ |0 36
30 1 lb..../ .................... 0 86

1» 4-lb................................ o »
" GROWN " BRAND

Wholeeale. Retail
1-lb. sodée............. SO 36 $0 50

1-lb. and |e................ 0 38 0 40
>1,1-lb........................  0 19 0 25
•1, is........................... 0 90 0 95
I.................................... 0 19 Off

MARGitAu, Montreal

|ir " I 40-lb. boxee.............
II 40-lb. boxee............
III 80-lb. boxee..........

Japan, 40 lb "at.............

aaket fired Japan, 70 Ibe.,
ir 'IV 80-lb. " ..............

V 80-lb. " ...............
XX XX 80-lb. boxee....
XXXX 30-lb. " ....
XXX 80-lb.
XXX 30-lb.
XX 80-’b.
XX 3C-lb.
LX 60-lb; per case, Ii__

packets (25 l a and 70 l’e) 
üeylon black tea in lead pa 
ibel, Is, ée and la.
we................retail 0 37à at 0
bel, ée, éa and Is.
■es.............. retail 0 30 at 0 33
Label éa and Is,
es ..............retail 0 36 at 0 96
bel, ée, éa and Is,
iea .............. retail
>el, éa, é« and la, 

stall

0 27é

1 packets

0 40 at 0 30

*bel, ée, éa and la, 
tan

0 60 at 0 34

.retal
“ Old Grow " blend- 
tine of 10,36,60 and 80-lb. 
.............................  per lb.

at 0 40

Tobacco

0 36 
0 30 
0 25 
0 90 
0 174

IRE TOBAUOO OO., LIMITED, 
lpire, 4s, 6e and 13a.... fO 46
nber, 8s. and 3s............. 0 60
h 7e.................................. 0 60
sebud, 7s....................... 0 51
rrency, 12s. and 6és__  0 46
l Pox, 12s....................... 0 48
)wshoe, 6és.................... 0 6V
r Boll, 7éa...................... 0 56
g, 10 oz.......................... 0 45
bs, 6s. and 12s.............. 0 46
1 10 oz. bars, 6is........  0 45
r Play, 8e. and 13e__ 0 53
b, 6s. and 12e............... 0 46
iveroal, 13s................... 0 47
tie, 7s.............................. 0 56

Vinegars.
i A ROE A Ü, Montreal Per gal
itllled, highest quality.. 90 J
lifltilled... :.................... 0 27l
.........................  0 331
e to buyers dMao^ouantltire

Yeast.
ioz. 5c. pkgs. In case. $1 C5 
m yeaet, 3 dox................. 1 05

WARNING!

Crescent Brand

**Ude ma**'

80DA-CRY8TAL8 (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for splo in 
this country which are grossly adulterated with Glauber- 

; of Soda), a choSalts product
only entirely useless for washing purposes, but is oven
likely to injurs the fabrics with which it conies in
contact. The Adulterated Soda-Crystals, although 
nominally lower in price than BRUNNER MOND'S 
PURE SODA CRYSTALS, are in reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO $ CO., LIMITED 
WINN & HOLLAND, Agent* 

MONTREAL

Dominion Spring Clothes Pin
The Dominion Spring Clothes Pin is the 
finest and most durable clothes pin manu­
factured, made of hard wood, with a strong 
galvanized spring, which holds the clothes 
to the line so tightly that the wind is 
powerless to blow them off. If you have 
not already handled them place an order 
with your jobber. You will experience no 
difficulty in placing large quantities. 
Packed two gross in a wooden box, twenty- 
five boxes in a case.

WHOLESALE SELLING AGENT

J. H. HANSON
♦22 and *24 8L Paul St MONTREAL

TEA HINTS
FOR RETAILERS

V By JOHN H. Bl A KB

YOU should get a copy of tills booh 
to-day—It tells all there le to 

tell about Tea.
How to Test Teas- 
Where to But Teas.
Bulk v. Package Teas.
How to Establish a Tba Trade.
Tsa Blending, etc., etc.

278 pages : Cloth.
Price, postpaid. -

THE GANABIAH GROCER 
10 Front Street lest, - •

THE PEOPLE OF

JAMAICA
are now buying things in the 

- U ni ted States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement In the

HINGSTON
“GLEANER*

might bring inquiries. Better 
write for rates to

l. 0. STEWART, Halifax.

You art Interested 
In Something

Why net get the test items that 
are printed en the snbjectt

We read and din thousands of 'newspapers 
every- week — therefore we can equip you 
speedily and economically for a debate, 
speech, lecture, essay or anything else requiriag 
up-to-date information and more of it than your 
competitors are likely to get.

Terms—100 Clippings, $ 5.00
250 “ 12.00
500 w 22.00

1.000 M 40.00
Send for our Booklet which fully explains 

the scope of the clipping industry.

CANADIAN PRESS CUPPING BUREAU
132 MoSUI Street MOWTesat, QM.

Telephone Main 1256.
14 Front St. E., Toronto, Telephone Mail 2701

Is Honest Goods and 
just the Thing on Which 
to Make or Extend a 
Business.

McLAREN’S

KING

The Best Grocers malts 
a point of keeping h 
always in Stock.
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THIS IS

“Water Set” Season
if»

Three Fine Assortments Ready 
for Quick Shipment

WRITE FOR PRICES

60WANS, KENT A CO.
uv »

TORONTO

BEFORE BUYINO

Canned Fruits and Vegetables
WRITE US.

LAUREL BRAND
in Quality, Leeds the Market.

What About Youb Requirements ?

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

C.&B.
Crosse & Blackwell's Preaeniod Provisions in Glass,

and Ham, Chicken Breasts, Pressed Beef.

C. E. COLSON &
lO St. John St., MONTREAL

1
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