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The modern grocery department of a general store in a typical
Western Canadian town, that of Andrew Schaab, Wilkie, Saskatchewan

What bill-board, street car or newspaper advertising can compare in
effectiveness with your actual goods attractively presented to the con-
sumer in the retail store by intelligent and progressive grocers? The
manufacturer who secures the active co-operation of the retailer has his
distribution problems solved.




M:CORMICK’S

New, Snow_ ERE is a view of the largest, most modern and most sanitary factory of its
: kind in America,—the great new plant of McCormick’s, L.ondon, Ont.

Whlte, Every foot of its eight acres of floor space is flooded with sunlight. Elec-

Sunshine trlzcity runs t}je whole factory. White is the color inside and out—in keeping
with the purity of the products made.

Biscuit and With every possible facility and an efhcient staff of loyal, contented em-
ployees, we will be able to deliver to your store better goods than ever, pure

Cand}' food products in every way worthy of America’s premier biscuit and candy

plant.

Factor
y THE McCORMICK MFG."CO., LIMITED

at London, Canada
London’ Onto Branches: Montreal, Ottawa, Hamilton, Kingston, Winnipeg, Calgary, St. John, N.B., Port Arthur
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CANADIAN GROCER

The Choicest

California
Produces

Once a customer tries
Griffin & Skelley’s
Brand her purchases
of seeded or seedless
Raisins become a fixed
habit. And so, once
you push this favorite

brand consistently
sales become a definite
factor — increasing
every day.

California produces nothing
better than the choice, fresh,
full-flavored Griffin & Skelley
Brands. Cash in on the favor
they secured during the
Christmas season by getting
up aneffective display to-day.

Arthur P. Tippet & Co.
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HERE ARE A FEW OF

: McVitie & Price’s
The Dominion Government, in encour-

g o Ei*,::;'; e BISCUITS
Price

established favourites from the Old Country, which
every grocer should stock

DIGESTIVE. “The Premier Biscuit of

Britain.” Finest wholemeal.

SCOTTISH ABERNETHY. The Scottish favourite.
ACADEMY OREAMS. o B s M Rt

OREAMY CHOCOLATE. Chocolate biscuit filled

with cream.

The standard Old Country
OSBORNE. biscuilt, delightful flavour.

Popular Scottish tea bis-
RICH TEA. cait.
This means that in the face of in SMALL PETIT BEURRE. Fine butter flavour.

creasing cost of living, fish prices
have been practically the same for CORONATION. Rich shortcake.
many years. Fish to-day is the Dutterfl shape, cream
cheapest meat procurable. Handle fish—fresh, BUNTY CREAMS. sandwich, nlmogd flavour,
frozen and cured, and display them in the Arctie

Fish Display Case—a real money maker, pays for BUTTERETTE. Light short-eating cracker.

itself in a very short time. ROYAL scoT_ Ideal tea or coffee biscuit.
Order one to-day.

JOhn Hillock & CO-, Limited Recognized Official Agents in the following cities:—

: - 5 Halifax, Montreal, Toronto, Winnipeg, Calgary,
Makers of High-Grade Refrigerators and Fish Cases Edmonton, Lethbridge, Vancouver and Victoria.
TORONTO

Don’t Buy “An Electric Coffee Mill”’

Buy a COLES GUARANTEED
ELECTRIC MILL

There’s a tremen-
dous difference —
as great as there
is between an un-
signed check and
a signed one.

When the name e

COLES s on your The Quickness—

mill you’re ecer-
2 s¢a $6 43 ”

tain it’s *‘right. with which Wonderful Soap

Have youn a copy thoroughly cleanses the most
of Catalogue delicate fabrics reacts un-
913C? : s “

mistakably on its sales. For
26 models of eleo- years it has meant quick
tricmachines.

Mabere of Hand turnovers and good. proﬁts.to
Coffee Mills for grocers who push it consist-
twenty-five years. ently. Make up your window
display . of Wonderful Soap
COLES MANUFACTURING CO. to-day.

1618 North 23rd St. PHILA., PA.

AGENTS: Chase ::-a.uhm-mu} The Codville Co. Winalpes ; Guelph SOBP Co.
Todhunter, Mitch ronto: James mes i Ham! o
OICII‘“. Kelly, I;ouln & Ce., Vancouver, RC.: L. T. Mewbamm & G“'Phn Ont.

. Calgary, Alta.
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Just try one of the
delicious

E.D.S.

Jams or Jellies

on your own table,
catch its subtle
flavor, its gratify-
ing goodness.

The unbounded
enthusiasm it is
sure to create will
tell favorably in
your sales for all
time.

£ D. Swith & Son

Limited

WINONA ONTARIO

AGENTS:
NEWTON A. HILL - Toronto
W. H. DUNN - - - Montreal
MASON & HICKEY - Winnipeg
R. B. COLWELL - Halifax, N.S.
A. P. ARMSTRONG - Sydney, N.S.

\

Here’s Real
Achievement

The perfect production of
milk products for over 57
years has made

Toorcleny

famous the world over—a
name inseparable from
“Milk products of purest
quality.”” The Borden Lines
are more satisfactory to the
housewife for so many pur-
poses, it will pay you hand-
somely to give them promi-
nence in your window dis-
plays. Be sure your stock
1s kept complete.

Borden Milk Co., Limited

‘““Leaders of Quality’’

MONTREAL

Branch Office: No. 2 Arcade Building
Vancouver, B.C.
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Peek Frean’s Motto:

BISCUITS and BUSINESS
AS USUAL

Send for new Price List and
New Biscuits

H. Malkin Co.,, Ltd., Vancouver; ALBERTA,
Alderson & Lound, Fort Garry Court, Winnipeg
W, -1 OTTAWA AND EASTERN

RI0—The Harry Horne Co., 309-311 King St Il'oronto
DA—Frank L. Benedict & Co., Read Building, Montreal

PEEK FREAN & CO., Limited
London, England

If you are now a distributor of

CHASE & SANBORN'’S
High-Grade Coffees

you know the satisfaction they give; if you
are not, you can’t learn too soon.

Chase & Sanborn, - Montreal

HIGH-GRADE COFFEES
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Stocks speedily
reduced, grocers
incessantly re-
ordering,andeach
new reorder in-
creasing 1In size.

— that’s the result
of featuring the
standard of qual-
ity and deli-
ciousness—

Simcoe Baked Beans

They make ex-
cellent selling by
the case.
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Perfect Seal Fruit Jars

“Made in Canada”

The most popular fruit jar on the market

seller with a good profit.

a fast

The ‘“Perfect Seal”’ is a strong, square jar of clear

white glass—practical and attractive.

Guaranteed in every respect.

Order from your wholesaler.

Specify “Perfect Seal.”

Prices for early
Shipment:

Dominion Glass Company, Ltd. re 0

Manufacturers

Montreal Toronto Hamilton =~ Wallaceburg Redcliffe

Quarts . . 7.50 ;per gross.
{ Gallon . 10.75)

Terms net. F.O.B.
Toronto, Wallaceburg and Montreal

The above cut shows an article of daily use
in every household in Canada. We specialize on

Scrubbing
Brushes

and have the cost of this class of goods reduced
to a minimum. The Dealer gets the advantage
of this when he buys our Brushes. We have a
large range in every class of material which
show good margins of profit in lines to retail
from 10 cents to 25 cents. Remember it’s the
KEYSTONE BRAND.

Stevens-Hepner Company
Limited

PORT ELGIN, ONTARIO

THE WAR AGAINST DUST

N all the leading magazines we are
telling the Canadian housewives
everywhere that

10C

makes dusting easier, and cleans cleaner.
Toco Liquid Gloss keeps the dust down, feeds
the varnish, and leaves a clean, highly pol-
ished surface. It makes housecleaning
twice as easy and twice as effective,

Put up in convenient sizes—half-pint, pint, quart,

half-gallon and five-gallon lithographed tins; also
in barrels and half barrels. Prices on request.

MADE IN CANADA
THE IMPERIAL OIL COMPANY, LIMITED

Torento Winnipeg
Ottawa Calgary
Halifax Regina
Montreal Vancouver
Quebec Edmonton
St. John Saskatoon
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BEWARE

of misleading labels

By handling “PURE GOLD”
Spices, Extracts, Jelly Powder,
and other lines of PURE GOLD
BRAND the Grocer not only en-
hances his business reputation, but
receives absolute protection
against infringement of The Pure
Food Law.

“PURE GOLD” goods are
guaranteed free from adultera-
tion of any nature.

“The memory of quality lingers
when prices are forgotten.”

Pure Gold

\

Watch for the New
Complete Price
List of

It comes out early
in January, listing
the whole of the
“Sterling” Quality
Lines, including the
new Mustard Creams
and Relishes. Vir-
tually a complete
guide to the best
sales-producing
pickles and relishes
offered the Canadian
trade. If your copy
is delayed be sure to
writeand let us know.

Manufacturing Co.
TORONTO

T. A. Lytle Co., Limited

Sterling Road -:e TORONTO
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Warms—

Refreshes —

Invigorates
Easiest to make of all Coffees — most

delightful of all when made. That's
why so many specify—

‘CAMP

COFFEE

Replenish your stock, or get it into stock to-day.

K. Paterson & Sons, Coffec Specradists, Glasgou

GROCER

ROCK CITY LINES

are voyr safiest and surest
trade wngrs for 1915, No
grocer has yet pushed the
Rock City Lines without
Replen-

ish your supply to-day.
MASTER MASON

ROSE QUESNEL
KING GEORGE

Order now

Rock City Tobacco Co.

LIMITED

unusual sueeess.

Quebec, Que.

!4» GOODFLOUR

versus

5 Indifferent kinds

MAKES 600D BREAD

Choose the best, invest in the best, sell no other
kind but the best, and you are sure that your flour
sales will improve every day to eventually control
the trade in your district, because no diseriminative
buyer will bother with the inferior, no matter how
much cheaper he can obtain it, even at his very door.

Anchor Brand Flour is not an experiment, nor the
results of a day—nearly 20 years’ experience in
Manitoba Hard Wheat products were necessary to
attain the high standard that to-day is admittedly
the supreme ‘‘par excellence.’”’ Try it.

Leitch Brothers’ Flour Mills

LIMITED
Oak Lake Manitoba

COW BRAND BAKING SODA
has been for years a ‘‘staple’’
with almost every grocer who
carries high-class goods. Care-
ful cooks insist on this famous,
well-proven soda—Cow Brand.
It puts the baking at its very
best, gives full satisfaction to
customer and dealer.

The demand is steadily growing.
Are you supplying the demand?

Church & Dwight

LIMITED
Manufacturers

MONTREAL
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How easy it is for a
customer to change
her grocer when
you don’'t have

GIPSY

Stove Gloss

Order from your Wholesaler.

HARGREAVES (CANADA,)) LIMITED,

$3. Front: Street, . K TORONTO:

Western Agents: Mor Manitoba, Saskatchewan & Alberta

Nichoison & Bain, Winnipeg, Regina, Sasktoon, Calgary

and Edinonton. For British Colum™a & Yukon: Creeden
X Avery, 117, Arcade Buil Lings, Vancoay 3.C
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“Yes, Ma’am

WINDSOR

is the best

Tablg Salt

we handle

Made in Canada

i

T A E R U T

Ic

“SOVEREIGN”

SALMON

BRITISH
COLUMBIA
SOCKEYE

i
S

R.B.Ce

3 g==2 IS OUR FIRST

= CONSIDERATION
PACKED BY

THE ANGLO BRITISBE COLUMBIA PACKING CO.

LIMITED
VANCOUVER, B.C.

QUALITY

Cleave’s

DEVONSHIRE CREAM

Chocolate

A high-grade and up-to-date article,
showing an excellent profit and giving
increasing satisfaction.

THE CHOCOLATE THE PEOPLE WANT.

Also other new and attractive
5 cent lines.

AGENTS:
MONTREAL—F. Davy & Co., ¢ St. Sacrament St,
TORONTO Mason's Ltd,, 25 Melinda St
WINNIPEG—Hamblia & Brereton, Ltd., 149 Notre Dame Ave. E,
VANCOUVER—Hamblin & Brereton, Ltd.,842 Cambie St.

JOHN CLEAVE & SON, LIMITED

CREDITON, DEVON, ENGLAND
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MacLARENS
PEANUT
BUTTER

k-

Here’s Your Ultimate
Closure—Anchor Caps

No manufacturer ever yet maintained the high popularity of his

yroduct when once its safety was doubted. Nothing }orcos back the
tide of regular su}es more quickly than poor keeping quality. So well have Anchor Caps won the
unquestioned trust and confidence of users and dealers, Anchor Cap products invariably have the
preference. Ultimately you will need Anchor Caps for your products to add “‘safety” to their “pres-
tige.” In the meantime other manufacturers will be laying the foundation of extensive sales among
your own clientele with Anchor Caps. Wouldn’t it be “good business” to write for the catalogue
to-day—and decide which style is best suited to your product? Write NOW,

Anchor Cap & Closure Corporation of Canada

LIMITED
Sudbury St. West, Foot of Dovercourt Road, TORONTO, CANADA

We Can Supplant German and Austrian Woodenware
Specialties

if we know what you have been getting from this source in the
past, and would be pleased to have suggestions from the wholesale ment, and merchants are asked to provide a stock of “Cane's”
and retall trade and to pay for samples they would submit of any- wash-boards, pails and tubs against a sure demand that will be
thing we could make here, in the hope of supplying a proper de- created this coming winter. More washings will be done at home
mand, of keeping our plant running in these unusual times, and for a time now than have been for some years. We are ready to
especlally to afford all the work possible to our employees during  supply you, are you ready to buy? Order from our wholesale,

the coming winter.

THE WM. CANE & SONS CO., LIMITED

W. H. Escott Co., wholesale western repre- F. M. Baker, 27% Front St. East, Toronto, W. 8. Clawson & Co. South Wharf, St
sentatives for Winnipeg, Regina, Cal- Ont. John, N.B.
gary and Edmonton. Wm. C. Christmas & Co., 8t. Nicholas Bldg., Pyke Bros., Halifax, N.S.

G. H. Gillesple, 392 Richmond St., London, Montreal.

Oppenheimer Bros., Vancouver and Victoria,
Ont. H. D. Marshall, 197 Sparks ft., Ottawa, for British Columbia.

All our standard products are stocked to render prompt ship-

BEST INCORRODIBLE Make Every New Avenue

TEA LEAD oA

Make every new avenue of trade count for better

profits during 1915. In the line of cigars you can do
ALL SUBSTANCES AND SIZES no better than push aggressively the most popular

° ° blend among Canadian smokers—7-20-4 CIGARS.
Grey & Mal'ten, lelted Men who smoke 7-20-4 Cigars usually find smoking
a harmless habit—but an irresistible one. Push

City Lead Works: Southwark Bridge, London, England 0.4 now.
Telegraphic Address: Amalgam, Boroh, London; Code A.B.C., 5th Edition

, C. H. Anderson, 50 Front Street East Sherbrooke Cigar Co., Limited
AGRNT JEE?:-{.OCSM‘:. Hnln";onCo.. Osml.cd!or’:.lo-

ST. JOHN, N.B., S. Norman Sancton SHERBROOKE, P. Q.
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MADE IN CANADA

CLARK’S
Peanut Butter

in %, %, and 1 sizes, also in 24 |b. pails.

The 24 Ib. pails are money-makers
for you,{Mr. Grocer.

Keep in your refrigerator and it
will cut solid like dairy butter.

It contains the nourishing and
appetizing qualities of dairy butter
and preserves or meat and makes
delicious sandwiches.

Guaranteed to contain the finest peanuts
only and to be absolutely pure.

GET PRICES FROM YOUR JOBBER
OR WRITE US.

W. CLARK, LIMITED, - MONTREAL

n
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NEW FALL FRUIT ARRIVING DAILY

New Valencias (In stock)
New Malaga Raisins
New Shelled Almonds
New Currants
New Sultanas
New California Prunes, Apricots, Peaches,
THE SIGN OF PURITY Raisins.
Our travelers have full information, or
"Phone No. 3595, 3596, 3597, 3598, 4656, 748 ; Night 'Phone, 1807.

BALFOUR, SMYE & CO.,, G2 HAMILTON

SRRl AR ARG R PR I Rt ertinmratpian R

YMINGTONS

(Regd. Trade Mark.)

Brings delight to the busy housewife. So quickly and easily
prepared, so delicious—One bottle makes 40 cups. A splen-

id seller and profit-maker. Your wholesaler can supply you.

ALES ' Thos. Symington & Co., London and Edinburgh

Agents: Ontario—Messrs. W. B. Bayley & Co.,, Toronto. Quebec-—-Messrs
F. L. Benedict & Co., Montreal Vancouver and Winnipeg-—Messrs., Shall-
cross, Macaulay & Co.

¥ B W et

Sanitary Cans
“The Can of Quality”

Baked Beans,
Soup89
Meats and Milk.

R
' Sanitary Gan Gompany
LIMITED
NIAGARA FALLS, ONTARIO
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1915

The practice of handling only the best quality saves the merchant both trouble and
worry and it holds trade.

St. Lawrence Granulated

is the best sugar made in Canada.

A store convenience — costs
little — gives big service

o ¥

Evaporated Apples

WE PACK CHOICE THREE- Lo ;
POUND PACKAGES FOR THE M'GREGOFM@EPAPER BAG .HOLDER.
FINE FAMILY TRADE. :

Holds every size bag from 3 to 10 lbs. Always ready.
Saves time, space and waste of bags. Supply of bagse is

. laid in the top; on% tﬁ one ldl sec‘ured as req-!lrro‘. The
most practical bag holder made. You cannot afford te be
O - Eo ROblnson & C O. without one. Write for Prices and detalled particulars.
i For sale by all first-class jobbers or
Ingersoll, Ontario

THE O. P, McGREGOR PAPER CO., LIMITED,
411 Spadima Ave., Toromte.

LARGEST MAKERS IN THE WORLD

Tin Foil—all descriptions
Tea Lead—all gauges and
sizes
Metal Bottle Capsules—any
size, color or stamping

Collapsible Tubes—plain or
colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use — stating qualities —

We will give you BEST QUALITY — BEST DELIVERY — BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road LONDON N., ENGLAND
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Readers Of The Grocer,
Let Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who
desire names and addresses of firms manu-
facturing some particular article.

This service may be beneficial to you. If
you are in the market for any article you
do not know where to get, our services will
be -cheerfully given.

The Canadian Grocer is in position to
secure information on new lines in the
grocery trade, and of novelties occasionally
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber

of The Grocer you are entitled to this
service.

The Canadian Grocer

Montreal Toronto Winnipeg Vancouver
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Are you buying to the best advantage?
If not, start the new year right and send
your enquiries to the old established house.
Samples and quotations cheerfully given.

Jno. Duncan & Co.
Established 1866 MONTREAL

RETAILERS!! You will find

That the result of the new Maple Law now in effect will be a great increase in the consump-
tion of Maple Syrup and Sugar. This means more business for you. Pure Maple will have
unprecedented popularity.

You are absolutely secure against the penalty of the law and will give your customers the
hest satisfaction by selling

“PRIDE OF CANADA”

(The Virgin Syrup Never Adulterated)

It has always been absolutely pure and up to Government standard. We guarantee and
stand behind every ounce. Get In touch with us.

Maple Tree Producers’ Assoc., Limited, Wellington St., Montreal

AGENTS:—W, L. Mackenzie & Co., Winnipeg; Oppenheimer Bros., Vancouver; 8. H. P. Mackenzie, 32 Church Street,
Toronto; Canadian Maple Products Co., Limited, 1 Endell Street, Long Acre, London, W.C,, England.

In our Classified Columns on page 59, there is almost sure to be
a proposition which will interest you.

You should use our Condensed Ad. page for making your
wants known. Whether it be a partner, clerk or salesman
required, or a buyer for your business, or if you have bought a
cheese-cutter or a showcase, etc., and want to sell your old one,
you will find Canadian Grocer’s Classified page most produc-
tive of replies.
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their C4nadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared

to act as agents for good lines.

The service department of the Canadian Grocer is

at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES.

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

GEORGE E. MEASAM

Wholesale Grocery Broker
and
Manufacturers’ Agent.
Splendid warehouse space. Cold Stor-
age in connection.
P. 0. BOX 1721,
Edmonton - - - - - Alberta,

BRITISH COLUMBIA.

The Campbell Brokerage Co.

Masafacturers’ Adents and Commission Brokers.

We have our own warehouse and track-
age. Shipments stored and distributed.
Can give special attention to a few
good agencies.

857 Beatly Street, - Vancouver, B.C.

Two Good Agencies Wanted for
CITY OF OTTAWA

(best of references )

Martin M. Walsh

Care Canadian Grocer

Central Saskatchewan
ALFRED TAYLOR, Manufacturers' Agent
259 Second Ave. S., Saskatoon

open for one or two additional agencies

15! What e you? Sugars, Jams, Tea

preferred. Formeily n‘|-v(~unlin% A,

1d Co., Limited; Glebe Sugar Reflning

" te Halton's, Limited; Pembina Coal

Limited. Headquarters and Storage, Sas-
katoon, Sask.

NEWFOUNDLAND.

“We are large buyers of Sun-
dried Apples. "~ Ship all your good
stock to us chareing us whatever
other dealers are offering, and
we will send you our cheque
promptly.’’

W. H. Millman

& Sons

Grocery Brokers
TORONTO

H. P. PENNOCK & CO,,
Limlited
Wholesale Grocery Brokers
and Manufacturers’ Agents.
WINNIPEG.

We solicit accounts of large and pro
gressive manufacturers wanting live
representatives.

T. A. MACNAB & CO.

ST. JOHN'S - NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERUITANTS
Importers and experters. Prompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable address: ‘“‘Macnab,” St. Jobhn's.
("odes: A, B, C, 5th editlon, and private.

QUEBEC,

The Harry Horne Co.

GROCERY BROKERS
Manufacturers’ Agents
and Importers
309-11King W., Toronto, Can.

We can place your goods on the
market successfully.

(Correspond with wus.)

W. H. Escott Co.,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

W.J McAULEY

Commission Broker
Flour, Feed, Grains, Potatoes.
We are open for a good agency in food-
stuff line, calling on the retail trade.
512 Board of Trade Bldg., Meontreal

WATSON& TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG B MAN.
Domestic and Foreign Agencles
Sollelted.

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers.

51-53 Wellington St. W., Toronto

FRANK H. WILEY

Manufacturers’ Agent
Groceries and Heavy Chemicals

Engquiries solicited for shioment from Spot
stock Winnipeg or for Import.

757.759 Henry Avenue, Winnipeg

HENRI DE LEEUW

28 Front Street E. TORONTO

I solicit Agencies of large Canadian
Packers, Evaporators, Flour Mills, either
for Cananda or abroad. Sabmit me
prices and samples. I have large for-
elgn emquiries.

RUTTAN,ALDERSON&LOUND, Lta.

COMMISSION BROKERS
Represent'ng Canadian and British
Houses
Agencies Solicited
WINNIPEG, . MAN.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. .\ collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE, $2.00.

ALL ORDERS PAYABLE
IN ADVANCE

MacLean Publishing Co.
143-153 University Ave., Toronto

You can talk across the Continent for
two cents per word with a want ad.
in this paper.

16
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MACLEAN PUBLISHING COMPANY

143-153 University Avenue

Gift 1.
A year’s sub-
seription to Maec-
Lean’s Magazine
is a most suit-
able gift for any
man, business or
professional, for
the mother, the
son or daughter,
or the whole
family.

Gift 2.

A year’s sub-
scription for The
Farmer’s Maga-
zine will prove a
very appropriate
gift for anyone
connected with
agriculture, from
the woman with
the little flower
garden to the
big farmer, or
your parents or
family on the
old homestead.

This Answers Your Gift Problem

Whether you are selecting a holiday gift or a birthday gift you aim to
pick something appropriate and which will be appreciated. It is not easy
to do so. Subscriptions to magazines always prove appropriate gifts.
And besides, it saves you the worries of shopping.

FARMER'S

MAGAZINE

MACLEAN PUBLISHINC

No other gift will be more welcome than a year’s subseription to either of
the above magazines. The monthly arrival of the magazine will prove
a pleasant reminder of the donor’s thoughtfulness.

The MacLean Publlshmg Company, Limited

TORONTO, ONTARIO

Fill in the enclos-

it to us; a beautifui

The MacLean Publishing Co., Ltd.,
143-153 University Ave.,

Toronto.

The price of single
subscriptions is $2
per year. Three
subscriptions for §

Don't overlook
mailing the form to

catrd In colors wil' cards. Herewith is ............
| be sent, along with

first number an Full name of one to whom the

nouncing the donor subscription is to be given.

of the gift. SR ST RSt L N A

Address.

ed form and mall Please send a copy of the magazine stated to each of the following for one year
commencing with the current Number, along with one of your special announcement
Dollars to pay for the same.

Publication to be
sent. MacLean's or

| Farmer's.

us at once,

Name of Donor

Address
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BUSINESS LOGIC!

ADVERTISING is intended to stimu-

late trade; to establish a connection

for the advertiser and make his name
well known; to standardize his product and educate
the public to an appreciation of its advantages.

q If advertising is useful in times of peace, should it
not be just as helpful in times of war?

¢ Should not the connection established during a

period of commercial prosperity be maintained, even
strengthened, until prosperity returns?

¢ Should not the process of familiarizing and educating go on?

¢ If not, why not?

9 Changes are taking place in the industrial life of Canada. New busi-
nesses are coming into existence, some encouraged by the unusual con-
ditions—others undaunted by them. New markets are being opened up.
The industrial map of Canada, like the geographical map of Europe,
1s changing.

q The persistent advertiser will keep in touch with his old friends and
meet the newcomers. During times of war he will get his share of busi-
ness and when the war is over his prestige will have been strengthened

and his connection enlarged. He will have lost nothing and gained
much.
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“MELAGAMA” 1915

Mr. Merchant:—

Among your resolutions this year why not make a tea
and coffee resolution: “Resolved that I will increase my tea and coffee depart-
ment by handling that tea and coffee which means more complete success to my
business than any other, namely,

MELAGAMA

Tea and Coffee”

“PACKED IN CANADA”

You will not regret it. We guarantee our products. 42 years established —
Exclusively tea and coffee.:

MINTO BROS., LTD. - Toronto, Ont.

% E “’ce s
Figure It Vil

Nothing expresses such a safe and profitable investment

u t o r as a Eureka Refrigerator. Nowhere can you secure so

many valuable, exclusive features in a single refriger-
ator. The Eureka earns you dividends from the day it

Y lf is installed; performs greater service; costs less to
ourse —— maintain. The majority of grocers and butchers have
preferred the BEureka above all others for thirty years.

e —

Could such a prestige-

and vou'll find the ex-
tracts that only require
a much smaller amount
and yvet give better
flavoring are the kind your customers
are going to use more generally and

building investment
be better suited than
to your store? Write
for free catalogue

to-day.

i

continue to use. One of the main Enreka
features of Jonas’ Extracts is that they 2

require so little to give excellent flavor- Refrlgerator
ing, last muech longer and give more

satisfying results. For forty-five yvears Company
they have made friends with house- g
wives, and to-day are the standard of Limited

excellence. Stock up—NOW.

HENRI JONAS & CO.

MONTREAL, QUE. ESTABLISHED 1870

31 Brock Ave.
TORONTO
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Appreciated and preferred all over the civilized world, wherever the cleanest and whit-
est \yashmg is desired. The grocer @who Suggests KEEN’S pays a distinct compliment
to his own good judgment, for KEEN’S isthe acknowledged favorite wherever washing
1s done.

Y our nearest wholesaler is ready to supply you.

MAGOR, SON & CO., Limited

A 403 St. Paul Street, MONTREAL 30 Church Street, TORONTO
AGENTS FOR THE DOMINION OF CANADA

made
in Canada

Business as Usual
But No Extravagance

That’s the keynote of business to-day—no extrava-
gance! And that same fact offers you the best oppor-
tunity that could be desired to increase your sales
in CROWN BRAND CORN SYRUP. A food that
goes far and costs little.

" The Canada Starch Co., Limited

Manufacturers of the Famous Edwardsburg Brands

Montreal Cardinal Brantford Fort William
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A Tea War-Tax Would be Burden to Poor

And i§ Would be a Great Burden to the Retailer Who Has to
Explain to the Masses All Such Advances—Tea is the Staple

Beverage of the Poor—Follows Bread and Butter in Importance.

HE Canadian parliament is due to reopen for
operations early in February, What of this
tea war-tax we have heard so many rumors
about? ‘

Canadian Grocer takes the ground that there
should be no tax on tea. Tea, as we pointed out some
weeks ago, is the universal beverage of Canada—it is
the beverage of the poor man—and it should not be
taxed. People who have little money with which to
secure life’s necessities, who cannot afford even the
ordinary staples which every family with any means
at all consumes, are known to spend a portion of that
little on getting tea with which to warm and stimu-
late the body. Tea comes next to bread and butter.

Then again if the people should be burdened with
a tea tax, who would have to bear the brunt of the
increased price of five or ten cents per pound as the
case may be?

The answer is, the retail dealer.

At the time of the last advance caused by the ces-
sation of shipping, higher marine insurance, and
higher exchange, who was it who had to make the
great bulk of the explanations? Who was it who had
to answer the often unreasonable questions about the
soaring cost of living; how long would it last and
where will it end? Who is it who always bears the
brunt of any advance in price of staple foods and who
must simply have the patience of a Job in an en-
deavor to impart knowledge into the minds of people
who cannot or will not be convinced?

It is the RETATLER every time.

The retailer doesn’t want any tax on such a staple
article as tea. No dealer objects to the government
raising money to meet the exigencies of the times
caused by the pugnacious aspirations of the military
of Prussia, but he believes there are other ways to

get this extra money rather than taxing a staple of
staples. In the United States the government is
after increased revenue just as are the authorities at
Ottawa. But Washington officials did not strike very
much at the tables of the poor man in seeking out
that revenue. They have gone after the man who
can afford to pay it. The money wanted is secured
from the following sources:

BANKERS, MOVIES,

PAWNBROKERS, PERFUMES,

BROKERS, COSMETICS,

THEATRES, STEAMSHIP TICKETS,

CIRCUSES, PARLOR CAR TICKETS,
SLEEPERS (Railway).

It will be observed that collecting revenue in the
above way is getting it from the people. who, gener-
ally speaking, can afford it, and not from the man
who is struggling along to make endsymeet until the
dark clouds on the horizon r(')ll(’suyngl It may be
that the government authorities are hoping to col-
lect a large revenue at one sweep by taxing tea —
probably to have in their estimation the minimum
amount of trouble. But that is not the way the mat-
ter should be looked at—there are the feelings of the
masses to be taken into consideration, and if this is
done there will be no tax on the national beverage.

The retailer has assuredly enough trouble on his
hands at present without.the additional one of an-
other rise in the price of tea. There may, of course,
be some who are looking and anxious for a tea tax
because it may be of pecuniary advantage to them.
But they are in the great minority. The retailers,
together with the majority of the people, are op-
posed to it, as they know that the necessary revenue
can readily be secured by other means which will
not burden the man who is not in a position to hold
up under the burden.




Customers Purchase Service as Well as Goods

This is the Way an Ottawa Grocer Looks at a Business Transac-
tion—The Service is What Brings Them Back—Importance of
Team Work Emphasized—Do the Public Read Advertisements?

—A Groceer for Almost Four Decades.

Written for Canadian Groeer by Geo.

Mundy.

O build up a large and profitable
business it is necessary to have a

solid, sure foundation on which to

The good Book’s admonition
about building on sand was never more
applicable than in present day business
life when opposition is so keen.

begin.

To build
such a business it is necessary to have a
little more energy, brain power and per-
sonality than the average man possesses;
particularly does this apply when the
founder starts with a very limited
amount of ecapital and experience. Busi-
ness methods are constantly changing
changing with the times. Competition
is ever growing keener. To keep not
only up with, but ahead of the ever ad-*
vaneing times, to keep one's nose to the
grindstone of ordinary routine, as it
were, and at the same time to develop
the initiative necessary to stay a little
in advance of our competitors and to
keep the wheels of business in a smooth
easy running condition—these are some
of the requirements of the modern busi-
ness man. are some of the
achievements of John Bambrick and to
which his large grocery business in Ot-
tawa attests.
Credit to the Staff.

Asked as to the secret of his advance-
ment since starting in the groecery busi-
ness in 1878, Mr. Bambrick stated that
his motto has always bheen ‘‘service.”’
That it has proven a good motto one
only has to stand in his store and watch
the seemingly never ending
people entering and leaving.

‘“Service has always been the keynote
of my store,”” he said to the writer.
The king pin as it were of my business,
I have always taken this view and my
customers leave® their money with me.
They should be able to buy not only the
coods ealled for but my serviees, as well
as those of my whole staff.
ways regarded this as a
justice,’’

Mr. Bambrick gives his staff as mueh
eredit for the building up of his present
business as he takes himself. To get a
clerk to take the same amount of inter-
est in another man’s business as he
wonld in his own, may of course be a
little mueh to expeet. Still with
proper treatment wonders can bhe acecom-
plished.  This is one phase of business
to which Mr. Bambrick bas eiven care-

These

stream of

I have al-
matter of

too

ful and unremitting study and effort.

JOHN BAMBRICK, Ottawa, Ont.,

has spent 36

Capital City.
taken some years ago.

Who years in business in

Cut is from a plcture

the

When a merchant can keep young men
employed in the grocery business—which
is usually admitted to be about as unat-
tractive to the romantie youth
as a saw horse to a hobo—from youth to
middle something Mr. Bambrick
has done in several cases, there must be
a reason. He with
He takes a friendly interest in
them and in their suceess.

average
age,

Jooks on his men
pride.
He does not
reeard them as mere antomatons, but he
lhas made them salesmen. They

of the mainstays of his business success

are one

and he treats them as sueh.
Canadian Grocer Reader for 28 Years.
To train a staff who will sell over and
the actnal demand
of Mr. Bambrick’s most serious prob-
As he very aptly stated, ‘‘Some
are born salesmen, some have to be edu
cated, and some either eannot or will not

above has been one

lems.

he anything more than order receivers
am thankful to
say, largely in the minority. [ wateh
their records very closely and thus am
able to
record. There 18 no gnesswork, and no
favorite.”’ Mr. Bambrick believes in
making everything connected with his
husiness pay dividends. ‘‘That is one
reason,”” he remarked, ‘‘why T have
taken Canadian Grocer for 28 vears. it
has always paid big dividends.”’

Asked as to his attitnde on store con
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This latter eclass, is, |

use each man according to his

ferences he

stated that in his opinion
they were a splendid thing. Not only
were they of assistance to the younger
members of the staff but very often gave
the older ones pointers on the selling or
manufacturing of different lines. Not
ounly that, but it fostered a spirit of good
will and kept the various members pull-
ing together.

““ Advertising,’

er; - 18

" said this Ottawa deal-
; factor that no wide
awake merchant can afford to overlook.
Although T am not what is called a good
advertiser, still 1

another

know its value and if
I ean get my business in such a shape as
to be able to take advantage of it pro-
perly. I certainly intended to do more of
s

Mr. Bambrick smiled reminiscently.
““‘Last spring T put in an extremely larze
order of eggs purchased in Western On-
tario, and of course I had to find some
method of getting them off my hands at
once. T ran a double eolumn ad. in one
local offering them at
a small reduetion in price. vet one which
gave me a remarkably handsome profit
on the lot.

“The result—The
swamped with orders.

of our papers

store  was simply

Deliveries were

disoreanized and the staff overworked
from morning till nieht trving to get
those ege orders filled. Although it un-

doubtedly opened up new aceounts, stiil
with my present accommodation, T have
little afraid to try it

large secale.

heen a again on

sneh a

Gives the Travelers Good Hearing.

This man is a believer in eultivating
the friendship of the travelers calling
on him. Whenever it is possible he gets
them down to the store after business
hours and with plenty of time at his
n“Fp(N.‘ﬂ Coes over business conditions
as the men of the road find them. ‘I
find them about as good a barometer on
trade conditions as it is possible to get.
[ use them as friends and expect the
same treatment,’’ he stated.

Price ticketing is a phase of the busi-
ness Mr. Bambrick pays speeial atten-
tion to. As a matter of fact he attends
to that part himself. Attraetive price
cards, he stated, are great business pull
ers.

To get any idea of the magnitude of
the ontput one has to take a trip throngh

(Continned on page 32.)




Old Country Apprentice in Business in Québec

Another Who Had to Cut Out and Weigh Sugar in the Old Days

Tells of His Experiences

Knowledge That Apprenticeship Gave.

Anecdote on Late King Edward—The

Written

for Canadlan Grocer by A. Parr, Lachine, Que.

FEW days ago 1 heard a young
A fellow bemoaning his hard lot as

a grocer’s elerk, and 1 fell to
comparing the lot of the grocers of to-
day with that of an ‘‘assistant’’—as
we were called—at the time T was learn-
ing the trade in the Old Country. Those
were the days of the breaking up of the
““sugar loaf’’ and then of eutting it to
a size that could be used on the table;
and also the weighing up and wrapping
of nearlv all the different commodities
that we have in various size packages
nowadayvs.

Well do T remember the first day at
the ‘‘shop’’ of Mark Hilton, of New-
market. Cambridgeshire, England. 1
wore one of his aprons, and as T was
just a shp of a lad, and he was a man
of about 190 1b., the effeet may be bet-
ter imagined

I was

deseribed.

initiated into the rudi-
ments, which in those davs seemed to be
principally  the

than

|SOoon

weighing up—already

referred. to--even.to. the half ounces of,

‘‘shag’’ and the ‘‘pen’orths of twist’’:
the enttine of the salt into ‘‘stones,
halfs, and quarters’’: the pieking over
of raisins and eurrants—although we
had a machine later on for the latter. [
remember one time while ‘‘bageing’’
we called them—that
the ‘‘cuvnor’’ came into the
warchouse, one of the men engaged in
““hageging’’ in some released his
hold, and abont fourteen ponnds of
““off stalk Valencias’' shot with consid-
erable into
small amusement,

raisins —**plums, "’

just as

wayv

foree his face. to our no
but not to his. My
emplover was one of the old time gro-
cers, a man who had ‘*served his time"’
as an apprentice. and knew the husiness
from the ground up, blending bis own
~and being thoroughly eonversant
if T mayv eall it so—the ‘“hahi-
of evervthing he sold. T used to
dread hearing ‘‘vou lads are wanted in
the office,”’ as it meant what was real-
lv a leeture on business prineiples gen-
erallv, and as applied to the grocerv
busginess in partienlar, and it usuallv
ended up with a little talk as to where
zoods came from, how they were pre-
pared, was such a thing grown or manu-
factured, and so on. He was practieal
and tried to make us the same.

Hickory Nuts Sold to Customers.

How different from the all-too-common
conception of a groeer (1) to-day, that
.

teas,
with
tat'’

is, a man who can buy a ecase of goods
for so much and sell it for so much more,
and there it seems to end. Little or noth-
ing i8 known of the goods many grocers
handle apart from the cost and selling
price. Last May a case ecame under my
niotice where a grocer sold some hickory
nuts for nutmegs and allspice for whole
pepper.

Newmarket being, T suppose. the chief
racing town in the Old Country, we al-
ways had large numbers of the ‘‘aris-
tocracy’’ there during the race weeks,
and alsn members of the Royal Family,
the late King Edward being a freauent
visitor. There are many stories told il-
lustrating his kindliness and good na-
ture; for instance, one dav a loeal char-
acter, ““Tiffv Tibbets,”’ aporoached him
and raising his hat. said. ““Good morn-
ing, Mr. Prince of Wales.”” The Prinece
lanchinely acknowledged the salutation
and Tiffy went on to sav ‘‘he knew n
cood thing for sneh and sneh a race.’’

_and-ffhe-wanted-to have .a.-thit-enl.with.

von. Mr. Prince of Wales.”' The Prince
replied: ““Well. if it wins see me after-
wards.'’ Sarelv

enouch. the ““eond

thine’’ won. and Tiffv, findine the Prince
again in the paddoek. exclaimed. ‘ What
did T tell vou. Mr. Prince of Wales."'’
and was rewarded with a “quid’’ for
the tip.

Provision Business in Those Days.

There seemed to be more to learn in
part of the husiness in
those davs than now. The different kinds
of eheese, the Cheddar, Glo'sters, Amer-
iean—=so called—the Duteh and the
‘¢skull-hones.”’ the small Gondas, and
then the Stiltons. Well do T remember
having to turn the new

the provision

Cheddars everv

Some weeks ago an article appear-
ed in Canadian  Grocer qiving the
apprenticeship experience of an Old
Country qrocer. Later another ac-
count was presented, and now this
article represents the third of an in-
teresting series. Mr. Parr’s recollec-
tions of earlier days in the business in
England will not only prove informa-
tive to Old Countrymen who are in
the business in Canada to-day, but to
Canadian dealers and elerks who are
intervested in methods of the trade in
other countries. Further experiences
of old-time arocers would be appreci-
ated.—The Editor,
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day, whieh was no light job, as they
averaged about eighty pounds each: and
the wrapping of the new Stiltons in old
army blankets to help them to ripen
quickly. And then the different butters,
the Normandy, Irish, the Danish. as well
as our local ‘“fresh butter.”’

Speaking of the cheese reminds me of
a written order we received one day
from a well-to-do farmer’s wife. She
wanter 1 1b. ‘“corkemoler’’ cheese, nica
and blue. Tuesday being the market day
we were always verv busy with putting
up pareels for the ‘“carriers’’ from the
villages near hy. and what a habel of
tongues there always seemed to be that
dav. But what an opportunity it gave
us to put into practice one of the little
sayvings of W. B. Shepperd, with whom
I was after Mr. Hilton.
‘“Never lose patience with a customer,”’
lre used to sav: ‘“evervone that comes in
should be looked upon as a probable cus-
tomer, and must be treated accordingly.”’

leaving

-But..the-ecountry—people-wereslow—and

tryving, especially on the rush days re-
ferred to.

We were hichly amused one Tuesdav
when a man approached the ‘‘euvnor’’
and in the broadest Cambridoeshire din-
leet. said: ‘‘Here's a little owd maid.”’
at the same time proferrine him a pint
bottle. with some light brown liauid in
it. Tt was a new one to the ‘“ouvnor,”’
for he exelaimed: ‘“What do T want
with a maid?'" But what the farmer
meant was ‘“mead.”’ a highly intoxieat-
ing drink made from honey.

Hard Work Not Wasted.
afraid T have wandered
what T started to tell
reminiscences

I am away

from about,
but come erowding in,
and it seems as if the whole thine hap-
nened  hut But T feel the
many tiring hours at the weighing up

von

vesterday.

and wrappine. ete.. were not wasted, as
T have found the knowledge and experi-
ence gained often stand
aood stead sinee. and that the prineiples
of honesty in all dealinvs, and sttention
to the needs of customers, combined with
eleanliness of bhoth store and personnel,
o a long way toward building up a husi-
ness satisfactory to all concerned. May
I, in eonelusion, relate a little
which T ean voueh for as being abso-
lutelv correct. “‘Tiffy Tebbitt.”’ already
referred to. had just returned home after

there me in

story

(Continued on page 24.)




[Look at Your Store from Customers’ Viewpoint
Then Ask Yourself How Displays and Methods Could Be Improv-

ed Upon—System in Operation and Knowledge of the Goods
Emphasized—A Word on Watching Credits Successfully.

Written for Canadian Grocer by A. W. Ellingson, with Andrew Schaab, Wilkle, Sask.

adian Grocer on increasing the
business of a retail store, I would

first place particular stress on two
words:

SYSTEM, KNOWLEDGE.

The above words must work hand in
hand. Without one of these prime fae-
tors the other is at a loss. So we must
think, study and put our ideas into ac-
tion. Furthermore, we must have a
broad knowledge of our business. We
must be in a position to know the actual
facts concerning our business. I ven-
ture to state that there are a number of
retail merchants to-day, who are not in
a position to know how they stand re-
garding the facts of their business. A
progressive merchant to-day knows how
much merchandise he has bought for the
year. He keeps a proper set of hooks to
know business facts. He keeps proper
accounts of all faets.

A small retailer might believe it is not
so important to keep records of ‘‘facts.”’
But he should know how his business
stands as well as the large department
stores do. We must have knowledge in
order to be successful to-day in business.

IN giving my views to readers of Can-

What Lack of System Means.

Again, we must have what we call
““System.”” Without System we are at
a loss. Instead of a profit at the end of
a year it will be a loss, and in time it
comes to ‘‘An Assignment.’”’ Small
things make big things, and it’s true,
you’ll admit. A good motto for a store
force to have is this:

A Place for Everything.

Everything in its Place.

Have this motto before you in the
store, as well as in the warehouse. Keep
your reserve stock in its proper place,
and have that special place always for
each and every item, and you will not
have to look through your whole ware-
room to see how many boxes you have of
. yeast cakes, ete. You will not be re-
ordering when vou have enough in stock.
Have a special place for hammers, nails,
saws, and you will always know where
to find them, even in the dark.

Do not be afraid to advertise
store.  Without
pays. It tells the
store has to sell.
puller,

your
a doubt advertising
public what your
It’s a great trade
Be honest about your advertis

ing; live up to every word you say in
In advertising, many a small

your ads.

STORE PRECEDES THE

RAILWAY.

The store of Andrew Schaab
shown on front cover was estab-
lished on a homestead 2 miles
from Wilkie before the rail-
ways came along. C. J. Lagan
was the founder. The size of
the store then was only 16 ft.
by 20 ft., but a good business
was done nevertheless. When
Wilkie was opened out, Mr.
Lagan moved there and built a
new store 28 by 76 feet with full
basement and second storey. In
1910 he sold to Andrew Schaab,
who to-day is conducting the
business and who carries a com-
plete line of general merchan-
dise including millinery. The
establishment is known as the
“Quality Store.” Mr. Schaab
believes that it has been due to
the fact that quality goods are
sold that the business has grown
to large proportions. He i3 also
a firm believer in advertising, 18
careful with his eredits and his

buying.

merchant to-day speaks about the mer-
chandise he has, but fails to quote
prices for fear his eompetitor will under-
sell him in price. Here is where I say
strongly: Get out of this rut and be
alive with quotations on your goods.
This is very important to the publie.
Never mind about the other fellow. Let
him do the worrying.

Window Dressing and Interior Displays.

Window dressing to-day is an impor-
tant factor. It is necessary that win-
dows be changed often. A window well
dressed catches the eye and makes more
sales.

Stand at the front of the store, just as
if you were an interested eustomer.
Glance at the surroundings. Size up
yvour displays, see where improvements
could be made, where new displays could
be made. See if vour stock looks tidy.
If a new man took your place to-morrow
he would stop to see where he could im-
prove the store. Do the same every day.
Show cards are a great help for sales.

Remember the publie prefers to shop
at a store where there are attractive dis-
plays and where cleanliness abides. Be
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courteous to your trade. Always have a
pleasant greeting for each and every cus-
tomer. Suggest different items that
might be wanted. It increases sales. Be
prompt in deliveries. See that parcels
are delivered without errors occuring.
Be sure you are right, then go ahead.

Wholesalers Should Carry the Stocks.

Buying is quite a problem to-day. To
know how to buy right is what we should
know. Some overload with stock, enough
to last for three months or more.

Let your wholesaler carry the stock
for you. Buy little and buy often. It
makes meeting your drafts easier. It
keeps your eredit in better standing to
be able to pay drafts when due. I sug-
gest that every merchant take a trade
paper and read it. Many interesting
ideas can be gained, and you can watch
the markets and be posted.

Re Credits. Give eredit only to those
whom by experience you know to be en-
titled to credit. If you do not get the
cash, the other store does, and be posi-
tive that you know how to figure profits.

—

DRUMMERS’' SNACK GIVE TO
RELIEF FUNDS.

The Drummers’ Snack Club of On-
tario held its semi-annual meeting in To-
ronto on the afternon of December 29.
Routine business was attended to ,in-
cluding the appointment of the various
committees to look after the work of the
summer outing at Georgetown. The
dates for this have been set for the last
Friday and Saturday in July. Instead
of holding the annual Christmas dinner
this season the club donated $50 to the
Belgian Relief Fund and $25 to the Red
(Cross Fund, the money to be sent
through the Georgetown committees
looking after that section of these two

funds.
il

OLD COUNTRY APPRENTICE.
(Continued from page 23.)

his first and only trip to London, and
was asked ‘“‘how he liked it.”’ ‘‘Lunnon,
Lunnon!’’ he scornfully exclaimed,
‘“‘give me old England.”” And after I
have compared the eonditions existing at
the time that I was a young fellow, in
the trade in the Old Country with those
of to-day, here in Canada, let me change
“‘Tibby’s’’ remark a little and say,
““Give me Canada.’’ >
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The Food Exhibit as a Stimulant to

Sales

‘Brandon, Man., Firm Get Good Business From This Method—
Much Pleased With it From An Advertising Standpoint —
Demonstrators Employed to Serve Light Refreshments and Show
Samples of the Goods on Display.

HE big department stores in the large

cities are not the only ones to exhibit

foods, although perhaps in these stores
this method of advertising is conducted on a
more extensive basis than elsewhere,

The accompanying illustration shows what -

is being done in a store in Brandon, which deals
exclusively in groceries. Sutherland & Robert-
son, proprietors of the store in question, after
considering the matter carefully, came to the
conclusion that a food exhibit, would be some-
thing new to the buying public of Brandon
and at the same time would tend to interest
them, more particularly in their store and
goods. The result was the exhibit, and dem-
onstrations of a

tion at Toronto, will notice a resemblance, be-
tween the exhibit shown here and those made
by the manufacturers at the big Exposition.
The only difference is that in this exhibit, a
great many lines are shown, whereas in the dis-
plays of manufacturers at the large Exhibition,
only their own products are presented to the
passing public. In this display, among other

lines, will be seen: tea, canned goods, catsup,
pickles, flour, olives, butter substitutes, fruit in
glass jars, baking powders and biscuits.

Just at the present time it is necessary to
stir up more than the ordinary interest among
the people else sales will not come up to expec-
tations,

In times like these people who have
the money —

number of lines |
of goods, stocked
in this store.
The firm se-
cured the services
of a capable
d e m o n strator
who served tea,
biscuits and cake,
the latter being
made from dif-
ferent lines of
goods shown in
the exhibit, such
as baking pow-
der, extracts,
flour, butter sub-
stitutes, ete.

In referring to
the results from
the exhibit, Suth-
erland & Robert-
son, say that they
were excellent,
the sales result-

and there are
plenty of them
—will be inclin-
ed to hang on to
it as long as pos-
siblee. There
must be some
inducement or
sther to get
them to loosen
up their purse
strings and
Sutherland and
Robertson
adopted the ex-
hibit method to

attain at least
part of their
aim.

Anyone walk-
ing past food
exhibits in the
large depart-
ment stores will
readily agree

ing being beyond

that they have a

their expecta-
tions, and when
the demonstra-
tion was conclud-
ed they were
firmly convinced
that advertising
along these lines
certainly  pays.
Those who visit-
ed the Canadian
National Exhibi-

This fllustration shows how a Brandon, Man., firm recently interested the
people of that city In their good® and store,

great attraction
for the women
folk—and in so
far as groceries
are concerned
"the women con-
stitute the great
bulk of the buy-
ers. There is
surely a fascina-
tion in the at-
tractive exhibit.

oo
(3]
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The Immoral Secret Rebate.

T is dishonest as well as illegal to give secret com-
missions. Every traveler on the road knows this
but nevertheless there is many a 50-cent piece or

a dollar slipped into the hand of a buyer as a bribe
to get the order. It is difficult to conceive how a
retailer who aims to conduct his business on straight,

honorable and above-board principles can StOOF to

such petty devices to defeat his competitors. It is
difficult too to understand how the traveling sales-
man can be party to a deal that involves his good
name and reputation.

There is little if any difference between the mo-
tives of such a dealer dnd such a traveler. The one
accepts the secret commission, which is nothing short
of a bribegbecause he is anxious to either undersell
his competitor or make an extra “tainted” profit.
The other not only admits his inability as a salesman
when he has to give the rebate to get the business,
but if he offers a secret rebate to a merchant he is
breaking a contract made by his house with a manu-
facturer—and a man who breaks contracts to get an
advantage over his fellow men is a detriment to busi-
ness morality.

Without doubt there are instances when the house
is a party to this sort of illegal and dishonorable deal.
Travelers may in certain cases be able to cover u
their mis-deeds by including the rebates in their
expense accounts but this is not always the case. It
is to be hoped that there are few houses who would
countenance this brand of business dealing, but it is
an undisputed fact that it exists and that it is more
widespread than appears on the surface.

Nineteen hundred and fifteen has now dawned
upon us. It is an old-time custom that good resolu-
tions should begin with the first of the New Year.
Where secret commissions have been practised in the
past, resolve to stamp them out from now on. Clear
the retail atmosphere of this immoral habit. No man
can be true to himself—to his better nature—if he
either offers or accepts an underhand rebate.

26

The Situation in Flour.

ESPITE the fact that there has been a small

domestic call for flour since the stampede,

following the war-scare, subsided in Septem-
ber, prices have heen well maintained. During Nov-
ember and December millers found trade quiet, both
from the standpoint of domestic and foreign demand.
It looked as if the people of Canada had purchased
about all the flour they required during the rush
period. Those who didn’t were evidently buying on
the hand to mouth basis; also foreign eall was Jight
because as the millers pointed out “Canadian prices
were out of line for export.” In other words our
prices were too high.

In the face of these conditions one would natur-
ally think that we would have seen cheaper flour.
But such was not the case. What was the reason?

Flour maintained its strength because of the fact
that wheat was so much in demand and the prices
held or advanced.

To determine the future of flour is to foretell what
will happen to wheat. This is a difficult proposition.
Under certain eventualities, wheat may decline while
under others, it will probably adopt an opposite
course. Given favorable weather in the West, next
vear will see a greatly increased production. Then
again the war has effectively cut off the Russian
supply from the rest of the world by the closing of
the Baltic and the Dardanelles. This has helped to
firm the outside markets and at the same time has
lowered prices of breadstuffs in Russia. In view too
of the blockade of Germany and Austria supplies
from outside countries have been checked whi(‘sl has
tended to ease the world’s price of wheat, but the net
result has been an advance.

Should production in Canada and the United
States be much greater than usual, and should the
Baltic and Dardanelles be opened to Russian grain,
one would naturally expeet to see an easing in price.
On the other hand should the war come to an end in
the autumn, it is natural to expect that there would
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be a shortage in wheat production in the European
countries engaged in the war, and that there would
be a considerable demand from Germany and Aus-
tria. This would have the tendency to elevate prices.
The future of wheat and flour therefore depends on
certain conditions which cannot be gauged with any
degree of certainty just now. .

As to immediate prospects, there do not appear
on the surface any lower quotations, While Ger-
many and Austria are not buying much outside
grain, yet on the other hand Russia is not exporting,
and there is developing a good export demand for
our wheat.

(Since writing the above, flour has advanced 40
to 50 cents per barrel in the big centres.)

RN
Olive and Salad Oil Adulteration.

NE resolution that every retailer should make
O at this the beginning of the year is a decision

to have absolute knowledge of the kind and
quality of the goods carried. A bulletin has just
reached Canadian Grocer from the Chief Analyst’s
bureau of the Inland Revenue Department on Olive
0il and Salad Oil, which indicates that a number of
retailers will likely have to stand police court cases
and pay fines for having oils in their possession which
were considered as adulterated by the government
authorities,

The percentage of adulterations was not large in
this case—being some 11 out of 113 samples—but it
demonstrates the necessity of the retailer being abso-
lutely sure of what he is {myin;: and selling in order

that government inspectors may not be feared at any

fime.

The analysis of olive oil and salad oil which has
recently been completed showed that' out of 113
samples collected, 85 represented pure olive oil, 16
cotton seed oil and were declared as such, 11 were
adulterated under the act and one was declared
doubtful.

Chief Analyst A. Mc(ill in dealing with the an-
alysis states that an Order in Council, dated March
28, 1912, defines Olive Oil and Cotton Seed Oil, as
these articles are sold for food purposes. “There is
no question,” he says, “of the wholesomeness of Cot-
ton Seed Oil when properly refined, and it may be
sold either by itself or in a mixture with Olive Oil,
provided that the label plainly declares its presence.

“The substitution uil Cotton Seed Oil for Olive
0il without declaration, constitutes adulteration un-
der Section 3 (b) of the Act, which states as follows:
“Food shall be deemed to be adulterated within the
meaning of this Aet, if any inferior or cheaper sub-
stance has been substituted wholly or in part for the
article.”

“The experience of our inspectors shows that
Olive Oil ig coming more and more into use in Can-
ada, and the purchaser of a Salad Oil usually under-
stands that he is buying Olive Oil. T am informed
that the trade recognizes the terms Salad 0il and
[nion Salad 0il as distinguishing between Olive Oil
and Cotton Seed Oil. Tt is probable that the word
UUnion has regard to the United States as a source of
the article, rather than to a mixture of oils, since tho
Southern United States is the ('hief(?roduoor of Cot-
ton products, It is usual for Olive Oil to be labelled
in French or Ttalian, since France and Italy are
among the chief producers of Olive Oil, and appear
to furnish most of that supplied to Canada. Recog-
nizing these facts it gives cause for suspicion when

» purporting to have a French origin.

we find Cotton Seed Oil carrying French labels and
Not only does
it suggest purposeful deception, but it makes us sus-
picious that tfle name of the manufacturer may be
wholly fictitious. I think it not unreasonable that we
should be in a position to require wholesale dealers
to prove the bona fide character of information stated
or 1mplied on labels of the kind referred to, i.e., where
the fact that a label states or implies a foreign origin
amounts to a claim for quality in the goods. Salad
Oil is such a case, but Wines, Brandies, Gins,
Liqueurs, etc., offer opportunities for similar decep-

tion.”
__@____
West Adopts Sane Policy.

ANY evidences that the Western Canada
M farmer is going in for mixed farming have

been presented recently in Canadian Grocer.
Statistics showing the advances made in the past
thirty-three years in cattle and swine give strong
additional testimony of the tendencies of Western
times. Here are the figures for cattle:

1911. 1901,
435,113 349,886
633,612)

) *591,739
649,850)
139,183

1891.
235,696

1881.

Manitoba 60,281

Saskatchewan - s
231,827 *12,872

80,451

153,604

Alberta
Br. Columbia ... 125,002

1,066,627

126,919

Totals p 200 1,857,758 J04,442

*Northwest Territories.

These figures demonstrate them since 1901—four-
teen years—the growth in cattle has been doubled,
while since 1881 it has been thirteen-fold.

In swine the following statistics are even more
interesting :

1914,
286,276
864,703

1911,
188,416
286,295)

)
237,510)
33,604

1901,
126,459

*73,916

1891.
54,177

1881,
Manitoba ¥iass
Naskatchewan
*16,283
Alberta

Brit. Columbia... 39,081

41,419 30,764

Totals 2,077,183  T5.25 241,794 101,224

*Northwest Territories,

It will be seen that during the year 1911 the pro-
duction of hogs amounted to less than a million ani-
mals, while last year the figures were beyond the two
million mark. Since 1901—fourteen years ago—the
advance has been nine-fold and since 1881 more
than fifty-fold.

With advances made also in poultry and egg
raising the Canadian West is now on a sound and
<ure footing in so far as mixed farming in concerned.
In the past the Western farmer has been content to
grow wheat alone, but now he finds that he must
put back into the soil something in return for the
wheat and he has gone into mixed farming. In
future, therefore, we shall see a strong, steady growth
in the West rather than spurts hére and there. The
West has come into its own,

1915 RESOLUTIONS OF A LIVE WIRE.

My suceess depends on the amount of
goods my clerks and I sell above the actual
demand—therefore I will be a salesman and
not a slot-machine. My clerks are going to
SELL GOODS in 1915 and not simply

accept orders.—A.L.W.




Canada’s Trade Position on a Better Basis
Ratio of Exports to Imports Rising—Balance Against Canada

Diminishing Rapidly — Increasing Export of Farm Produce,
Except Cereals—Exportable Surplus of Farm Produce in 1915
Has Much to do With the Future.

UR Dominion trade returns, ae-
cording to The Financial Post,

show that for the aggregate ex-
ternal business we had a total for the
fiscal year ending March 31st, 1914, of
$1,129,744,725 of which $478,997,928
was in exports and $650,746,797 in im-
ports. The ratio of exports to imports
was 73.00. In 1912 it was 56.38 and in
1013, 56.83. In 1910 it was 76.91. The
tendeney at present time is for the ratio
to steadily advance. This tendency has
been looked for and we depend upon its
being maintained in order to put Canada
on a better basis, commercially and fin-
ancially speaking.

The trade returns issued by the Do-
minion Government merely takes us to
the end of March, 1914. Since then the
monthly returns issued show that the
ratio of exports to imports has improved
steadily and at the present time the bal-
ance is steadily diminishing. If Canada
had had normal luck in the maftter of
field erops during the year the adverse
balance would in all likelihood have dis-
appeared, and given normal weather
during 1915 there seems little doubt that
the trade balance

crease is due almost entirely to the fall-
ing off of the exportation of wheat and
other cereals. That is explained by the
partial failure of our crops in the West.
On the other hand farm produets in the
form of produce of animals have steadily
increased. = The United States market
been opened and farmers in Canada are
taking advantage of it. What they have
done in this respect so far is but an in-
dication of what is likely to be done 1n
the immediate future.

While our exports per capita receded

slichtly in the later months of 1914
our imports receded in mueh greater
ratio. For instance, in 1913 our imports

acgrecated $90 per head and in 1914,
that is the fiseal yvear of 1914, they fell
to $76 per ecapita. During the later
months of 1914 they dropped to $65 per
capita and the tendeney is to further
contraet in this respeet.

Exports to U.S. Increase.

The diagram acecompanying this article
showing the exports and imports of Can-
ade shows the growth in the case of
each and the proportion of our trade

with the United States. It will be noted
that our exports to the United States
have steadily increased. And during the
later months of 1914 they continued
to increase. This is an interesting ten-
dency and one which will convince our
creditors of the ability of Canada to
produce. Some lack of confidence in
this respect has been manifest abroad
and it remains for Canada to show, and
no doubt she will do so, that for every
dollar she has borrowed she can produce
wealth to liquidate the debt. With the
market opened to us in the United States
it will be noted that from 1912 up to the
present time the advance in the amount
of exported wealth to the United States
has increased from $104,115,823 in 1911
to $163,372,690 in 1914, If we gauge
the entire fiscal year ending March, 1915,
by the exports for the first eight months
of the fiscal year in 1914 the exports to
the United States will be on a still great-
er scale. This tendency is of very great
importance to us in view of the fact that
we will have to seek eapital in the United
States. From the diagram published it
will be seen that exports from Canada to
the United States

will be consider- 400w 0 100 K;O 200 300 4; 0ok form a steadily in-
ably in favor of 0 1898 | creasing ratio of
Canada. That is, a 1894 FinaNciAL PosT total Canadian ex-
of course, in so ports.
far as domestic ex- [! ‘ 1898 OFCf‘NAm Chaines 1Rt the
ports. and imporis EXPORTS - IMPORTS railroads suffer
are concerned. The | | C 1897 | £ f
i rom fraudulent
excess of imports B@r — wse e | claims of egys
over exports will mm 15 US — "o bl S damaged in transit
not be sufficient to ;
were brought
meet the expense | i 1900 aitat Taegs e
incurred on .(‘an— [ 1901 handlers by the
ada’s behalf inde- . y New York Centrel
pendent of the r - Railroad Company
Empire. ? ] in its inquiry of
1904 - the butter and egg
Our 1915 Trade. 1908 et business in New
Let us consider L 1906 R | Yorll: St;:‘e ln':
the er capita [ week. e a
. p‘ ey — torney for the rail-
trade of Canada. oo 1908 e 2
During the fiseal roa.ds said that
year of 1914 the 2 1909 c.lalms were gome-
per capita export L B0 ey times made against
of Canada amount- = ol g th:, rl:)ads for eags
ed to $65. For the T T, WS
o2 ] decayed state
balance of 1914 up A
C ©I5 - weeks before ship-
to the end of Oe- ment. A list of
tober the exports 1 o overcharges, extor-
aggregated appro- 194 S— tion and fraud by
ximately 52.50 per

capita. The de-

*Estimated on basis of returus for the first eight

figures at the top represent millions of dollars.

months of current fiscal year.

many egg dealers

i were alleged.




Majority Figure Profits on the Selling Price

In Symposium of Opinions of Retailers Only Few Use Invoice
Cost as Basis—Poor Business Many Say to Figure Expenses on
One Thing and Profits on Another—Total Cost Would be Correct
Basis But It is Never Absolutely Known.

Written from replies of Canadian Dealers.

OW do you fig-
H ure your pro-
fits?

Do you base them
on your invoice cost
or on your selling
price.

There are prominent
men in the trade who
go so far as to say
that every year, a
great many retail fail-
ures occur because of
the faet that profits
are -not figured proper-
erly. Many calculate
their expenses on their
turnover, yet when it
comes to profits they
are fizured on invoice
cost. It ean be readi-
ly seen that such ma-
thematies are bound to
lead one astray. At
the end of the year,
when the annual state-
ment is drawn up, he

$145.

“I figure my profits on the selling
Ontario merchant, ‘“‘not because
but because when I figure out the average profit, it will
not be likely to cheat me.
average profit on an invoice, I figure out how much the
goods will sell for, and then see how much per cent. it

If it does not show 209, I go over

it to see what item will have to be raised, or to see where

the trouble is that it is not where it should be.
over a grocery invoice, I found the profit on sales was
only 189, and in looking it over there was a lot of sugar,
so 1 left the sugar out and the profit showed 27¢,. As we
do not expect a regular profit on sugar I did not change
any prices.

» dry goods invoices will generally show 30¢, or more

profit, patent medicines, etc., 339, and higher, hard-

ware 50¢, and as high as 70¢,.
the end of each month I take the sales at say $1,453;
yrofit at 209, on sales $290; expenses $145; net profit

In figuring this way I find T am not figuring too

high any way you take it and it leaves a margin in my

favor.”

shows ¢n the selling.

NOT THE WAY HIS ANCESTORS DID.

}frice,”

»”

says a Western
was taught that way,

When I want to get the

In figuring profits at

~ look at an article and
see the lowest possible
. price at whieh it can
be sold, whereas be-
fore adopting this
principle, we think the
tendeney was for
clerks to make cuts,
and sell at prices be-
low the proper line.”’
‘‘We figure our pro-
fits on the selling
price,”’ writes a Win-
nipeg, Manitoba firm,
‘‘because expenses are
almost always figured
on the turnover, which
is the selling price,
and because the sales
records are usually
more correctly kept by
the average merchant
than  purchase ree-
ords.”’
A St. Mary’s Ont.
retailer, figures his
profits on the selling

In going

is sure to have less
money than he anticipated. That is not
business. If one is to err, he
should err on the right side, and figur-
ing expenses on one basis and profits on
another, does not make one worth more
than he thinks he is worth.

Sometime ago Canadian Grocer, wrote
a number of dealers in various parts of
the country, for their methods of figur-
ing profits. The question was also ask-
ed, why they figured their profits the
way they do. The answers are of great
value to others dealers, as they elaborate
on a subject of vast interest.

Majority Favor Selling Price as Basis.

Out of 25 replies, sixteen state that
they figure their profits on the selling
price, and the remaining nine on either
the invoice cost or the cost plus the ex-
pense of getting the goods into the
store.

Let us analyze the reasons given by
dealers for ficuring on the selling price.

A firm in Nelson, B.C., figure their
profits on the selling price for this reas-
on, ‘‘Because the expenses and all other
items in connection with the business
are figured from the sales end, and be-
canse it is the best safeguard that we
know of, to stop guesswork.’’

cood

A Calgary retailer writes: ‘“We figure
profits on the selling price, because we
consider if vou figure your profits as so
many cents on each dollar taken in, you
will have a better grasp of your busi-
ness.’’

An Edmonton firm says: ‘“All operat-
ing expenses are based on selling. In
fact it is the only possible way, and
therefore we figure our profits on the
selling price as well.”’

A Prince Albert, Sask. firm, figure
their profits on the selling price, because
expenses are fizured that way. ‘‘Know-
ing the exact amount of percentage it
takes for expenses,’”’ they say, ‘‘it is
easier to arrive at what profit we have
made by fizuring on the selling price.”’

Always Make Some Margin.

A firm in Broadview, Sask., writes:—
““Our profits are figured on the selling
price. We mark our goods with the in-
voiee cost, and also with what we call
our cost. That is the cost to us of the
coods as we sell them. This takes in the
expenses of all kinds, including salaries,
fuel, lights, rent and all other overhead
charges. In this way we never sell
goods without making some little profit.
Under this arrangement any elerk ean

29

price, for this reason
‘‘Because we have the sales before us,
and it is so easy to make the selling
staff understand this, and we do not
disclose our cost to them.”’

““I figure my profits on the selling
price,”’ writes a Hamilton, Ont. grocer,
‘‘because it is more simple. The selling
price is always known whereas the cost
is not—that is the total eost. Also a
good percentage on the selling price will
vield more profit than it will on the
cost. Therefore, the margin will be more
ample. Again the percentage of over-
head expenses, must necessarily be ecal-
culated on the total turnover, and pro-
fit figured on a different basis is bound
to make a diserepaney, which eauses con-
fusion.’’

The reply of a Dresden, Ont. merch-
ant, is as follows: ‘We figure on the
selling price, for the reason that it is
the most simple and profits on monthly
or yearly sales are easily determined. Tt
appears to us the height of absurdity to
waste time and effort by such a elumsy
method as figuring on the cost price.’’

Invoice Cost Not the Real Cost.

‘“Becaunse the invoice cost price is not
the exaet price, we fignre our profits on
the sale price,”” states a Toronto




crocer on Gladstone avenue. *‘The real
cost of goods,”” he adds, ‘‘“must be
somewhere between the cost and the sell-
ing price, and as this veal cost is never
known it ought to be figured on the
nearest figures known, whieh are the
selling price.”’

A dealer in Morriston, Ont., says that
lie ficures on the selling price for the
reason that he figures his percentage of
expenses on that basis. He knows his
turnover every night hut he points outs
he does not know the total cost of the
coods which are sold during the day.

““It is necessary to add the cost of
selling to the invoice ecost,”’ writes a
dealer in Thomashurg, Ont., ‘‘before the
total cost ean be secured. As this figure
is very diffienlt to arrive at, we figure
our profits on our selling price."’

For the same reason a dealer in North
Hatley. Que., caleunlates his profit margin
on the selling price rather than on the
cost,

““I believe it is proper to ficure pro-
fits. on the selling price,”’ sayvs a St.
John, N.B. grocer, ‘“hecanse the exact
cost of an artiele is never known. Also
for the reason that expenses are ficured
on the turnover, and it would not be
proper to figure profits on one thing and
expenses on another.’’

Those Who Figure the Other Way.

Some of the reasons presented by those
who figure their profits on their invoice
cost, are not any too clear. For in-
stance, one firm writes as follows—‘‘We
ficure profits on the cost price. because
we make it a point to make a certain
percentage on all things sold.”” This is
ambiguous hecause those merchants who
ficure on the selling price, aim to do
exaetly the same thing. Here is a rea-
son from another merchant: ‘‘I fieure
profits on invoice cost, because in doing
so, T have made some money, and ecan
add on a marein for the loss on veget-
ables and things perishable.”’

Another dealer points ont that he fie-
ures his profits on his invoice cost, plus
the delivered cost. laid down at the store.
A British Columbia dealer states that he
ficures his profits on his invoice cost.
This is the reason he presents:—‘We
have alwavs added a certain perecentace
to the cost of goods, this percentage dif-
fering according to the kinds of the
coods.’’ An Ontario retailer fizures on
the invoice cost, because he savs, it is
the basis he has to work from. Another
western retailer basis his profits on his
invoice cost, plus the freight and the
estimated overhead expenses for selling.
He basis this at 1514 per cent. His rea-
sons for figuring on the cost price are,
becanse the goods deteriorate in value,
and do not always bring the price
marked.

An Alberta retailer. fizures from the
cost, hecause he says the cost price rep-

CANADIAN GROCER

A HANDY FIGURING METHOD.

A Quebec dealer writes:

**Answering your inquiry rela-
tive to figuring out profits, I elaim
that it is far better to add the
per cent. of profit on the sellinr
price, and for the following rea-
sons: i

‘“1st. Since the percentage cost
of doing business is caleulated
from the total sales, that is, from
the amount of business done, it is
obviously better to compute the
margin in the same way, because
one will see more clearly what
margin he must set Lo pay the cost
of doing business and leave a pro-
fit, and will be on the safe side if
he figures his profits with the same
diminishing figures he uses to make
out the percentage of expenses.

‘“2nd. On a reduetion sale, when
an article has been marked at 20
per cent. advance, it ean be reduced
20 per cent. on the marked price
without losing on the invoice cost,
whieh is not the case when the pro-
fits are figured on invoice cost
orice, The same may apply to
appropriations.

“‘3rd. The percentage added this
way is more quickly ‘found. Thus,
I think it easier to find invoice
price plus 20 per cent. of selling
price on $3.20 by multiplying $3.20
by 100 and dividing the result by
30.

““For abbreviation, I simply drop
the last cipher and divide 32 by 8,
which gives me four dollars. Thus,
one can figure out percentage with-
out the use of a pencil. If 25 per
cent. on selling price is wanted,
multiply cost price by 2 and di-
vide the result by 15. If 30 per
cent., divide cost price by 7, bear-
ing in mind not to alter the value
of the dizits as to their respective
places.

15

20¢; on $1.50 — — — $1.871%.

S

2-—\', on $1')0 = ]-’) X '2
15 = $2.
15

30c, on $1.50 — — =$2.142/7.

-
i

— 30 —=-

“T find this method handy and
use a peneil only for something like
this:

0552
25¢;, on .06, ecents — ——
15
s ."7] 3.

30

resents his outlay, the samé as money
deposited in the bank for interest, and
secondly because it has been the eustom
in practically all businesses in the past.

There you have the methods of a num-
ber of retailers. Summing them up, one
can only come to these econclusions:
First, that figuring profits on the cost
and expenses on the turnover, make a
man worth less money at the end of the
year, than he thinks he is worth.
Second, that while the correet method
may be to figure on the cost, one never
knows the actual cost of the goods by
the time they reach the consumer, and
that, therefore, the safest plan is to
ficure on the selling price or turnover.

WHOLESALERS REPLY TO RE-

TAILERS.

St. John, N.B., Jan. 5.—(Special).—
At the last general meeting of the Gro-
cers’ Section of the St. John branch of
the Retail Merchants’ Assoeciation of
Canada, the matter of wholesale houses
selling to other than retail stores was
dealt with. As previously announced ir
Canadian Grocer, a letter had been sent
to twenty-two wholesale grocers, and re-
plies were received and read from the
principal wholesalers. The majority of
these letters expressed the desire of the
wholesale grocers to meet a committee of
the retail grocers to disenss this griev-
ance. A committee of seven was appoint-
ed and the secretary was instrueted to
arrange a meeting to take place on or be-
fore Jan. 11, 1915.

It was decided to have the next reg-
ular meeting on Jan. 12, as the anual
meeting for the election of officers, ete.

The membership roll shows that over
seven-tenths of the grocers in the city
are already members and the work of
enrolling is still proceeding.

— O

MIXED CARLOADS AT SAME
RATES.

Final judgment of the Railway Com-
mission in the matter of the proposed
cancellation of the mixed carload rates
on groceries and liquors and other pro-
duets to the Canadian West has been
given. The cancellation has been for-
bidden until further notice. The order
of the commission is as follows:—

‘“Upon hearing the matter at the sit-
tings of the board held in Toronto, De-
cember 12, the Toronto Board of Trade,
the Montreal Board of Trade, the Ham-
ilton Board of Trade, and other parties
interested, and upon reading the sub-
missions filed;

‘It is ordered that the proposed can-
cellation of the said arrangements be,
and is hereby, suspended until further
order of the board.’




Holdover 1n California Dried Fruit Not Large

Season of 1915 Ushered in With Stocks Light Apart From
Peaches, Raisins and Apples—Resume of the Past Season and
The Effects of the War—Situation in Raisins.

rl\liE season of 1914 so far as dried
fruits in California are concerned
will go down in memory as one
containing a number of perplexing and
at times very serious problems in some
of which this year has been unique, says
the California Fruit News.

Beginning with the war in Mexico
which eut off export shipping by water
via the Tehuantepee, which produced a
number of complications = with export
operators in California dried fruits, the
season has been a series of shipping and
marketing problems whiech have at times
produced eritical situations. The open-
ing of the Panama Canal relieved the in-
convenience ocecasioned by the closing of
the Tehuantepee route on account of the
trouble .in Mexico, but the unecertainty
as to the date of opening of the Canal
and the temporary closing of that water-
way at different times owing to small
slides, kept export operators on the
anxious seat every little while during
the fall. The probabilities are that no
further difficulties of any great size will
be experienced so far as the Canal is
concerned. The Panama C(Canal is and
will be an enormous factor in the trans-
portation and development of trade in
fruit lines for California.

The European Turmoil.

The prineipal disturbance, of course,
in dried fruit lines was and is the Euro-
pean  war. This most unfortunate
struggle opened in Europe at the time
when California dried fruit exporters
were receiving at their packing houses
and making arrangements to ecommence
forwarding to Germany, the season’s
dried apricot erop. With not only the
possibilities of shipment, but the finan-
cial and other abilities of the receivers
in Germany practically wiped out over-
night the value of dried apricots was, be-
tween two days, made an uncertain and
indefinite quantity.

The major portion of the tonnage of
dried apricots produced in California
has in the past few seasons all gone to
Germany and in addition there is the
item of apricot kernels and pits. The
situation thus brought about made it
apparent that most of our apricots, a
produet usually largely marketed in
(Germany, would have to be marketed
elsewhere, prineipally the United States,
and just what value they might have was
not possible of determination. This
commodity accordingly declined over-
night praetically one-third in value and

this situation bid fair to be an extreme-
ly serious matter with not a few of our
large operators in dried fruits.

Some Sleepless Nights

In addition, there was the prune prob-
lem, which was in somewhat similar
shape, just ahead and that prospect on
top of what had already befallen made
California dried fruit packers from the
largest to the smallest spend a good
many sleepless nights. Ultimately con-
ditions settled down and after apricots
had taken a definite loss in value and
prunes a temporary deeline, which has
since been almost, if not quite, recovered,
and transportation facilities opened up
to an extent, the general situation read-
justed and is now pretty well on its
feet.

Many markets in Europe which pre-
viously bought through Germany and
other large distributing countries have
been buying direet and although the
matter of eredits has been a difficult one
to handle, extremely heavy shipments
have gone abroad by water from San
Francisco as well as via New York.
Dried fruit generally in (alifornia is
cleaning up better and at generally

steadier values than was thought pos-
sible early last fall.
Good crops of practically all lines

whieh go into the making of dried fruits
in California were anticipated early in
the season and results proved these an-
ticipations to have been correet in all
lines except prunes. The total output
of dried fruits from California would
have been a very big one had prunes
heen a biz erop. Fortunately, however,
that variety was short. There was little
if any carryover in dried fruit lines
aside from some peaches and some rais-
ins. Prices on apricots and prunes
opened fairly high and advanced rapidly,
growers being offered particularly good
prices for their prospective outputs in
these lines. Values, however, declined
in apricots and prunes following the war.
Prunes later on recovered owine to the
short erop and the unexpeeted improve-
ment in export.

Cotton Slump Affects Peaches.

Dried peaches have been a drug on
the market for a long time apparently,
and were slow of sale all fall. The
slump in cotton values in the South,
where peaches were largely marketed,
after the European war commenced, had
much to do with this. This eommodity
is just beginning to take on a little ae-
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tivity. Peaches have been cheap and
declining right through the season and
for a considerable time have sold below
the generally accepted ideas of cost of
production. - Peaches turned out to be a
big erop this year and have been rather
leavily produced in California right
along for several years. The market for
this eommodity will need to be enlarged
if the produetion is not to be reduced, or,
apparently, profitable prices cannot be
obtained.

Sinece publishing our Annual Number
last winter we have revised our esti-
mates made at that time on the 1913 out-
put of dried fruits and print below our
final figures on last year as compiled in
the spring and summer of 1914, and our
present estimates which are the best ob-
tainable at this time for the 1914 erop.

1913. 1914

Tons. Tons.
ADDISE L ode 1,900 4,000
ApHicots .. . 10,500 19,500
|| Ve e R e o 5,000 6.200
Peaches ..23,000 32,000
PYones . oo 0 48.000 51,000
LT R R 65,000 90,000
Various others 7..... 2,000 2.500

Small Carry Over.

There will be little carryover into the
spring of any of the dried fruit lines
aside from peaches, raisins and apples.
Fven peaches are not so plentiful as the
sageing condition of this market a few
months back would have indicated, as
theyv have been going out a little more
freely recently. Export and water ship-
ments of dried fruits from San Franeisco
have bheen execeedingly heavy this fall
and have kept up right through Decem-
ber, forwardings in the latter month
having heen much above the normal for
that month.

The output of raisins this year was al-
most as large as the biggest crop we
have had but not quite. We estimate
90,000 tons as the State’s produetion,
fizuring in the small seattering produe-
tion outside of the San Joaquin valley
in addition to what is estimated for that
section. Of this about 60,000 tons were
Musecats and 25,000 to 27,000 tons seed-
less varieties, Sultanas and Thompsons.

Raisin Company in Control.

The raisin market is now a more
steadily established thing than before
the Associated Raisin Company became
a fact and consequently raisin business
is more or less a year round affair owing
to the lack of speculative opportunity.




There naturally is, of course, more busi-
ness in raisins for holiday consumption
than at other times, but the selling
period in raisins is now spread out over
more months than heretofore. The Cali-
fornia Associated Raisin Company is
rather well in control of the situation
and has suceeeded in putting itself upon
its feet very firmly both financially and
as a raisin factor.

Old crop raisins were cleaned up
before new came in this fall. Opera-
tors outside of the Associated have

been eutting the latter’s prices to
a more or less material extent for
such quantity of goods as they

have had to offer, principally, however,
in seeded, and packers working with the
Associated have at times tried to meet
such competition by discount conces-
sions. There is however, but a small
proportion of the total tonnage outside
of the Associated’s control. Prices as
now established are on a profitable level
for raisin producers. The open fall in
California in 1914 allowed of all the
raisins being well eured and put under
cover hefore the rains set in and there
is consequentlv no rain damaged stock.

The whole dried fruit business in Cali-
fornia is to-day, generally speaking, on
a hetter plane than in the past.

___@__
PURCHASE SERVICE AS WELL AS

GOODS.
(Continued from page 22.)

store and stock rooms. ‘‘I have sold
three carloads of apples already this
season,”” he said, as Canadian Grocer
representative made some remarks
about the large stock of apples. ‘‘ About
3,000 bags of potatoes is generally what
I manage to dispose of per vear,’”’ he
added.

The parcelling and checking room is
separate from the main body of the
store. Three of the staff are kept busy
in this department continually. In rush
hours they give as mueh assistance be-
hind the counter as possible. A large
stock of goods is kept in this room to
give greater dispateh to the filling of
orders. Mr. Bambrick finds that the
men who have had experience in deliv-
ering, ete., are the best for this depart-
ment, as they know the delivery routes
well.

The system for checking is simple in
the extreme. Each order is entered on
the sheets for which the driver signs. Ab-
solutely no goods are sent out without
being entered. This gives a very accu-
rate and ecomplete method for checking
and tracing in case of any complaint

that may be made.
Thirty-Six Years in Business.
Mr. Bambrick started into business on
his own aceount in 1878, on Nov. 12, to
His only groeery experience

be exaet.
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previous to that was what he gained by
working Saturdays and evenings. The
firm at that time was known as Bam-
brick & Wall. In 1882 he bought out his
partner, continuing the business under
his own name. Fifteen years later he
moved to the present premises. Only
half of the store, however, being oceu-
pied by him.

‘“When I got in here,”’ he said, ‘‘I
seemed lost. The place as I thought
was much too large, and I seriously con-
sidered renting half of it, and had it
not been for the advice of Fred Hodge,
representative of Chase & Sanborne, I
believe I would have done so. He ad-
vised me strongly to keep the whole
store as the business would soon grow
to fill it.”” Mr. Hodge’s prediction has
certainly come trne as he has had to
enlarge twice since then, the present floor
space heing twice what it was at that
time.

The eclerical and bookkeeping end of
the business is looked after by Mr. Bam-
brick’s son Basil, with one assistant.

Outside of his business this merch-
ant’s chief hobby is traveling and he re-
grets that the demands on his time do
not permit him doing as much of this as
he would like. He frequently, however,
takes trips to New York, where his
danghter Winifred has been residing for
several yvears. She is an expert harpist,
and her first appearance a few years ago
in Aeolian Hall, New York, was the oe-
casion for an outburst of praise for her
accomplishments.  Although —only 19
vears of age she has been starred on
several concert tours.

Aside from his traveling ond globe
trotting tendencies, Mr. Bambrick is an
enthusiastic walker. In faet had he not
been tied down to business at such an
early stage in life, who knows but what
Ottawa might have had the distinetion
of producing a second Jimmie Reynolds
or George Goulding!

#.__
DISPLAY—AN ARRANGEMENT OF
CONTRASTS.

The following is from ‘‘The Little
Schoolmaster’s Classroom’’ page of a
recent issue of Printer’s Ink, a prom-
inent publication in the interests of ad-
vertisers:

‘‘Sometimes it pays to get away from
the commonly accepted rules. The Can-
adian Groceer tells a story of a grocery
clerk who was showing a customer a
hasket of potatoes, and upon beinz
called .. the phone, accidently left the
homely vegetables on a counter whick
hore a handsome display of dates, figs
and jams. While the clerk was talking
a second customer walked up to the
counter, noticed the potatoes first thing,
and ordered a hasket ‘‘just like it."’
Somebody reported to the manager, who
ordered the basket left where it was, and
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by six o’clock that night the store had’
sold nineteen baskets of potatoes which
would not have been sold but for the in-
congruous display.

‘“What is display, anyway, but an ar-
rangement of contrasts which will call
favorable attention to certain objects?®
Nobody would be likely to think of dis-
playing potatoes in connection with
fruits, but when the thing happened by
accident it immediately raised the pre-
sumption that those were pretty fine po-
tatoes. It leads the Schoolmaster to
think that the rules of display are not
quite so hard and fast as we sometimes
imagine.’’

_._ﬁ___

MERCHANTS IN MUNICIPAL LIFE.

Among the Ontario grocers and gen-
eral merchants who received munieipal
honors during the past week, are to be
found the following:

A. Shaver, Brockville; E. A. Hill, Blen-
heim; 8. J. Dolman, Campbellford; F. A.
Bonneville, Cobalt; J. J. Bailey, Hunts-
ville; Louis H. Ware, Huntsville; James
Henderson, Ingersoll; F. MeDougall,
Ingersoll; R. A. Climie, Listowel; H. E.
Yeomans, Mount Forest; T. B. Champ,
Orillia; E. A. Rinker, Kincardine; W.
Buskin, Flesherton; J. H. Stephens, Port
Hope; F. Sebring, Simecoe; J. Wilson,
Thorold; W. H. Ireland, Trenton; E. T.
March, Trenton.

ﬁ___

CALENDARS FOR 1915.

The ealendar for this year of Connors
Bros.,, general merchants, eanners and
packers of fish, at Blacks Harbor, N.B.,
is of the usual large type with big plain
figures. The picture is, too, a large one,
reproducing in their natural labels the
cans of the various canned fish manu-
factured by the firm. Sundays and spe-
cial holidays are marked in different
faced figures from the others.

. L L

The Lake of the Woods Milling Com-
pany have issuned a fine 1915 calendar.
It is a calendar with considerable ‘‘char-
acter’’ because it implies a story that
makes one think. The illustration is
that of a North American red Indian in
the foreground, dressed in his ‘‘state’’
robes and seated on an Indian pony,
across the back of which rests a bac of
Five Roses flour. Then aeross a blua
sheet of water stands the Keewatin
flour mills and elevators of the company
painted in the natural colors. As a con-
trast to the primitive methods of the In-
dian for the transportation of flour,
there are several modern railway traine
fleeing past the factory or taking on
their loads. The picture is quite an im-

pressive one. ——

A. W. Hugman, of W. D. MecLaren
Co., Montreal, is spending a few days’
vaeation in Toronto,




1915 Will Be a Vegetable Year in Seeds

Flower Seed, it is Thought, Will Not be in Great Demand—Can
Canada Produce Seed?—German and Belgian Supplies Cut Off
—Clover and Timothy Higher, Also Roots.

By A. H. Harvey.

A MAN came into the offices the
other day, and perpetrated a
pun for which he ought to have
been punished. He said, ‘‘We won’t be
able to get any seeds from Europe next
year.”” Unsuspeetingly and in the guile-
lessness of our hearts, we said, very na-
turally, ““Why?’’ ‘‘Because,’’ said the
Jjoker, ‘““there won’t be any germination
then.”’

Many a true word is spoken in jest,
‘tis said. Certainly there will not be
much germination in Germany. They
have their hands too full over there to
hother with seeds for export to Canada.
But this will not greatly affect the Can-
adian supply this next Spring. All the
stocks had been bought before the war,
and those whieh did not come forward
from Germany and Belgium were re-
placed by stocks from France. This is
a chance for France. If they can find
time to devote to this business this year
they ean take away the enormous per-
centage of seed supplies with which Ger-
many provided the world, and jump into
the place of the country which they wili
thus oust. Undoubtedly, for many years
Germany has produced a very large part
of the flower seeds that the world eon-
sumes,

A Chance for Canada.

Here, too, may be a chance for Can-
ada. Opinions differ. Some seed men say
that this climate is not suitable, never
will be suitable, for seed growing in any
commereial sense of the word. Tt is said
that what growing takes place at present
is purely experimental, merely because
the climate is too extreme for seed-
growing as a snccessful enterprise. Bnt
I was talking to a very prominent and
expert man who said, ‘“Nothing of the
sort. Tt is not a question of elimate. Tt
is the labor and not the climate that is
missing. In Germany and Russia and
Belgium the women and children—par-
tienlarly the former—do most of the
seed-growine. And they do it very cheap-
ly. We could not, or we eannot at present,
get such cheap labhor in Canada. If we
would, we could make seed-growing a
large and profitable business.”” The
man who said this is an expert in this
line, and knows his husiness. Moreover,
it is demonstrated that seeds are grown
in America in quite large quantities, in
localities where the climate is no more
propitious than it is in Canada.

Prognostications for This Year

All sorts and conditions of prophecies
are rife as to business for seed men this
year. It is generally opined that this
will be a vegetable year rather than a
flower year. For two or three reasons
this is probable. First, while gardens are
not an expensive item, still they may be
regarded as something which can be
done without and if the general public
has as little money as it is supposed to
Lave, every economy will be effected in
some quarters. And this cuts the other
way. From an economy point of view,
it would pay people to start their own
vegetable eultivation. This ean be done
cheaply; all they need is a back yard,
a few cents’ worth of seed, lots of elbow
grease and common sense. This is a
good line for the retailer to take to
encouraze people to buy seeds for their
own particular eultivation. Point out to
them the thrift in each man being his
own greengrocer. There are not ‘wanting
signs that a good deal was done along
this line in several cities last year. The
aroeer who knows his business will mark
this sign of the times. Play up the vege-
table seed; it will be a paving resource.

As To Prices.

Beeanse of the dearth of sales of
flower seeds the rise in prices whieh was
prophesied will not likely materialize.
Anvway, as we have shown, supplies for
this season are all right. Tt is 1916 that
will need some weathering. The import-
ers have not had to pay more for their
imports, and the American market has
proved a good supply store. There is
logical reason why prices of flowerseeds
should advanee. It is miore than likely
that they will dechne. i{ husiness does
not acerue ot present levels,

On root stuff it is somewhot different.
Turnips, beets, mangolds, swedes and
so forth will be higher. The English
supply is short in all these, and prices are
up on that account. It is not possible to
determine their exaet lcvel at present.
Most of the seed men have not gotten
out their final catalogue, and to a cer-
tain extent prices are competitive, ac-
cording to source of supply and a half
hnndred other eonditions affecting each
individual seed firm. But prices zeneral-
ly in these lines are higher.

("lover and timothy are decidedly high-
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er, though in neither case is this put
down by most dealers to the effect of the
war, There is a natural advance trend
from the winter on towards the spring.
Both lines are therefore dearer now than
in November, for instance. But over
and above that there has been consider-
able demand and prices have naturally
stiffened. This is partienlarly true of
clover, and of white (lawn) elover most
of all. Three years ago you could get it
for 25 cents a pound. It is nearer 85
cents to-day. This is a little difficult for
the layman to understand, becanse these
two lines are Canadian products, and
the supply is not affected any more this
vear than usual. There are no markedly
powerful influences in boosting prices,
unless it be that there are pretty heavy
exports. There are exports every year,
of course, but these are more consider-
able this year. Possibly that acconts for
the appreeciation in price.

Export Trade Aﬁected.

This matter of expori, however, is af-
feeted in various ways. Take bulbs, as
an example. There is a big export trade
done in these, but this year the chief
market was elosed. Germany usually
takes large supplies, but she was not a
purchaser this year, and the conse-
quence was that dealers were forced to
cope with the problem of disposing in
Canada and over the line of a double
supply. Probably America will find that
that is going to be the case, to a certain
extent, with flower seeds. Some of
America’s European purehasers will eer-
tainly not be in the market. The effect
should therefore be to send priees dowr,
on this account.

Sced men generally have not found
business too bad, despite the unsettled
condition of trade. Of conrse, theirs is
a different business to some others, in
that they have a few weeks when they
reglly do a very large business while
the rest of the year is more or less dull.
They have, therefore. to make hay while
the sun shines. This is partially reflect-
ed in the trade of the retailer earrying
seeds. There are only certain times in
the vear when he can mak good on them
but at those times, he should reap enough
of a harvest to pay him for ecarrying
stocks for the balance of the twelve
months when there is little demand.




The Clerks’ Page

FARRINGTON PHILOSOPHY.

To aet independentlV with a customer
is to give the impression that vou don’t
care whether he In such a
case he usually will not.

Don 't on doing anything the
cood old way vou always have done it

huys ar not.
insist

if a better way has been discovered.
(C'an a stingy man get the reputation
for running a
and with a
stingy
way?
It is
out on

store in a generous way
Will a

that

cgenerous policy?

man ever run a store in
all rieght to follow the ‘*Fight it
this line if it takes all summer"’
unless

adopt

there is other line

that

some

will

poliey

vou o can prove easier
coing.
Don 't vour

own judgment merely because von have

stick to any rule against
made it a rule and hate to change.

Don’t stop with being with
vour customers and with your fellow
business men, emplovees or emplover: be
honest with vourself as well.

What a pay in
making a certain purchase and what he
is willing to pay may be two different
prices. It is up to the salesman to find
out.

We think rather too muel of the trade
of the rich man and his family. Most of
the money spent in your store and mine

honest

customer expects to

is that of the comparatively poor.

Special sales are successful just about
in proportion as the selling foree of the
store takes an active their
suceess.

The best advertising is the kind that
is so simple that it seems strange that
it pulls the way it does. The
understands  simple

interest in

average
reader
hest.

You lose opportunities and probably
actual momey every ti throw a
trade paper unread into the waste bas-
ket.

Don’t lose any sleep over vour inabil-
itv to devise new and uuheard of ad-
vertising Use the tried and
proved plans and you will come out all
right.

Some people have the idea that the
talk londest will the
Loud talk has no place in

language

fime von

schemes.

one who win
argument.
a store.
s it anyv less dishonest to help your-
self to a nickel’s worth of goods twen-
tv times in a month than to a dollar’s

vorth at one time?

can

A SALESMAN WO READS.

A, W. Ellingham, salesman
with Andrew Schaab, general
merchant, Willsie, Sask., writes
(‘anadian as follows:
“Mr. Schaab takes two of your
papers and hands them over to
me to read when they come in.
I might say I would not be with-
out them as they have a lot of
good reading for any salesman.
('anadian Grocer is interesting
from start to finish. I always
ke ep it on ﬁ]r‘ fu)‘ l‘('_frrl‘lu'r re
market reports and ideas of
other grocers.”

("/‘1/('(‘;‘

ARE YOU THERE?

My friend, have you heard of the Town

of Yawn,
On the banks of the River Slow,

Where Waitawhile
fair,

Where
air,

blooms the Flower

the Sometimeorother scents the

And the soft Goeasys grow?

It lies in the valley of Whatstheuse,
In the Provinece of Letherslide:

That Tired Feeling is native there,

It's the home of the listless Idonteare,
Where the Putitoffs abide.

The Putitoffs smile when we ask them to
jnin.
And thev say will do it to-mor-

TOW |

llH')

And so thev delay from day to day,

Till death eveles up and takes them
away,
And their families beg, steal or

Trow,

bhor-

THE ENCYCLOPEDIA

BRAZIL NUTS.

Brazil nuts, called eream
nuts and Para nuts, are the fruit of a
large tree native to Brazil and Guiana,
in South Ameriea. The nuts are bhrown
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sometimes

and wrinkled in appearance, triangular
in shape, with hard shells and white
kernels of very agreeable taste. They
crow encased and packed in round seed-
vessels, varying in size from that of a
cocoanut to man’s
liead, and so hard that a sledge hammer
is required to break them. They are
commonly called ‘‘nigger toes.'” on ae-
count of their color and shape.

THE WALNUT.

The walnut is the nut fruit of a larze
tree extensively cultivated in many parts
of the world. France furnishes the big
percentage of the walnuts imported, the
bulk of the balanee coming to Amerien
from Italy, with lesser quantities from
Chile, Turkey, Austria, ete.

some as large as a

French walnuts are gencrally known
as Grenobles, sub-livided into two prin-
cipal grades, pure ‘‘Mayettes’’ and
““Commereials,”” the latter including
Marlots, Cornes, Lots, Calors. ete. The
Italian known as Sor-
rentos,

best are those

The type always understood commer-
cially under the general name of *‘wal-
nut'’ is that formerly known as the
‘*English walnut.”” The California or-
chards have been developed from import
ed stock of that variety and those now
supply nearly half of the U.S. eonsump-
tion.

The two prineipal varieties of native
American walnuts are the black, which
offers nut-meat excellent in quality, but
contained in woody receptacles so strong
that nut-picks are required to extraet it,
and the American ‘‘white walnut,”’
which is more generally known as the
butternut, and more
toughly ecoated.

whieh 18 even

If catering to good class trade, one
should seleet medinm-large nuts, of uni-
form size—this adds greatly to their at-
tractiveness—and thin, smooth, light-
colored shells of nice shiny appearance.
The stock must always be kept in a eool
dry place and protected from rats.

The green nuts, cathered before the
inner shells harden make excellent
pickles. The kernels are also pressed
for oil, the husks and the juice of the
green fruits are used in the manufac-
ture of hair and other dyes, and the
bruised leaves have an aromatic odor
whieh drives awayv moths.




Quebec and Maritime Provinces.

J. D. Grant of Grant & MclIntyre, gen-
eral merchants, Apple Hill, Que., died
recently.

Advices to Montreal say that the Can-
adian Railways are considering the rais-
ing of their freight rates on goods being
exported to America by five per cent,
early in the new year. This will corres-
pond with the inerease sanctioned by
the Interstate Commerce Commission
for all goods except eoal and iron ore ex-
ported from the United States into Can-
ada. The latter increase will ¢come into
effect on January 15, after ten days’
notice has been given, but owing to the
Dominion Railway Commission requir-
ing thirty days’ notice of any change, it
is not anticipated that the Canadian
roads will inerease their charges until
the middle of February.

Ontario.

F. E. Farley, grocer. Toronto, has dis-
posed of his business.

J. H. Dean. a Toronto grocer, has dis-
posed of his business.

(". Ross & Son. grocers, London, Ont.,
have sold to W. J. Higgins.

R. A. Lawson, grocer, Bracebridge,
Ont., has sold to F. M. Higeins.

Margaret Leith, groecer. Caledonia,
Ont., sustained a fire loss recently.

The general store stock of W. T. Lambe
& Co., Oakburn, Ont., has been sold.

J. 8. Wilkie, general merchant, Alvin-
ston, Ont., has sold to R. J. Nicholson.

Ronald MacKenzie, general merchant,
Putnam, Ont., has sold to Margaret Mac-
Kenzie.

T. H. Jones has purchased a general
store at Petrolia, Ont., and will
there from Blenheim.

J. E. Beacock & Son,
chants, Myrtle, Ont.,
their business for sale.

J. A. Gillett, proprietor of the Red
Star Groeery, Avlmer, Ont., has added
three silent salesmen to his equipment.

The Sweatmeat Company, Limited, has
been granted a Dominion charter to
manufacture and deal in confeetionery,
jams, jellies, ete., with head offices in
Peterborongh, Ont.

A. B. Scott, grocer, Smith’s Falls,
Ont., was presented by his clerks with
a handsome hall-rack as an expression

move
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Current News

of the kindly feeling existing between
him and his staff.

A general store and post office at Glen
Buell, near Brockville. Ont.,
pletely destroyed by fire on
morning, proprietor C. J. Gilroy losing
everything. He was burned the
lhead and face in escaping.

was c¢om-

Sunday
about

Joseph Brown, grocer, of Lindsay,
Ont., who for five years has filled the
office of Reeve for the villace of Stur-
ceon Point, this vear resigned in favor
of J. D. Flavelle. Mr. Brown has been
for nine suceessive years one of the al-
dermen of the village, receiving the posi-
tion each time by acelamation.

Fire was discovered in Lemon Bros.'s
store, Colborne, Ont., about four o’clock
New Year’s morning. The family living
over the store was awakened by the
smell of smoke, and gave the alarm. With
the assistance of the citizens, the flames
were extinguished after causing damage
to stock about fifteen hundred dollars.
l'|mn investigating, it was found the
store had broken into. The ac-
count register being locked with staple
and padloek. was broken into but no ae-
counts destroyed. Fire had been set
direetly under the register in the shelv-
ing, also on the counter in pyramids of
corn flakes and other cereals.

Word has heen received in Toronto
that the new seale of tariffs, in accord-
ance with the five per cent. increase re-
cently granted the eastern railroads by
the Interstate Commerce Commission af-
feting Canadian points. will become ef-
feetive on Janunary 15. Aecording to
representations of the Traffie Depart-
nient of the Toronto Board of Trade,
the new schedule from American points
to Canada has not yet been endorsed by
the Dominion Railway Commission. and
it is quite possible that exception will be
taken by Canadian firms on the ground
that the new rates are not in conformity
with those recently aequiesced in by the
American and Canadian Commissions.

A delecation of the retail merchants’
association of Fort William, Ont., waited
upon the mayor and eouncil recently to
enter a protest azainst the assessment
that prevails in the eity and the conse-
quent large rentals that are charged to
the retail merchants. G. E. Chapple act-
ed as spokesman for the delezation and
intimated that this was an attempt to

heen

find out what was wrong with the poliey
of the eity, and to guide the retailers in
the exercise of their franchise, accord-
ing to what measure of redress would
be promised. Mayor Young advised the
retailers to send a reecommendation to
the council,although the assessment was
not a matter that rested upon the coun-
c¢il but with the assessor, and, by having
the right of appeal, every man was con-
stituted his own assessor. If the griev-
ance was placed in writing and sent
to the council he was sure that the com-
plaints of the retail merchants would
receive the consideration. Mr.
Chapple was informed that the asses-
sor was instructed by the ecouncil to
raise a certain amount of revenue and
that he had to obey orders.

best

Western Canada.

Stevens & Queleh, grocers, Buttress,
Sask., have resumed business.

T. J. Metheral & Co., general mer-
chants, Forward, Sask., sustained a fire
loss recently.

Lethbridge, Alta., is expeecting to get
the Cream of Wheat Produets Company
of Minneapolis, to locate there.

The Portage Trading Co.. Portage la
Prairie, Man.. has heen succeeded by the
Portage Supply Co.

The Knight sugar factory at Ray-
moand, Alberta, has delayed its decision
to move pending an immediate guarantee
that the ray produet in South Alberta
will be forthcoming.

A. Maedonald, wholesale grocer, Win-
nipeg. has sent $£1,000 to Vancouver for
distribution among needy persons there.
Authorization to appropriate the fund
this morning received by W. G.
Barelay, manacer of the Barelay Co. in
Vaneouver.

Fire destroyed the building and eon-
tents of the general store owned by V.
D. Etchegoyvne, Whitewood, Sask. The
loss in stoek is estimated at about $25.-
000 with an insurance of $10,000. The
huilding had a valuation of about $3,000,
with no insurance

was

A. B. Hudson of Lumsden, near Craik,
Sask., has become proprietor of the An-
derson Supply Co., formerly owned by
S. H. Harrop. Mr. Hudson has had many
vears' experience in the general store
husiness, business in
Lumsden and a number of other places.

having been in




Flour Up 50c.: Sultanas Scarce: Brazils Lower

Currants Are Cheaper, Though Not Down to Recent Low Level
—Valencia Raisins May Advance—Sultana Stocks Gravely Light
—Tea Remains Firm—Little Business Moving—View of Stock-

Taking Operations.

Office of Publication, Toronto, January 7th, 1914.

LOUR holds the centre of the stage in the grocery markets this
F week with an advance of 50 cents per barrel on Wednesday

afternoon. This rise did not come as any surprise, as the wheat
market has been exceedingly firm of late. In fact it was a wonder
to many why the advance did not come along even sooner. January
wheat in Winnipeg was sold on Tuesday at $1.28 and May at
around $1.33, while in Toronto the price of No. 1 Northern touched
a high point at $1.40. Flour is now higher than it has been for
many years, due of course to the upsetting of the natural channels
of trade by the war. There seems little reason to expect lower prices
in the immediate future, but it is difficult to say what will happen
should the war terminate before seeding time or should Russia
secure free passage for her wheat through the Baltic and the
Dardanelles.

Sultana and Valencia raisins are getting squeezed into small
compass. Since Turkey entered the war the importations of Sul-
tanas of course stopped, and just as soon as the stocks that were on
hand or afloat at the time, have been consumed, there will be no
more until the war has come to an end. Valencias are exceedingly
short and it begins to look as if they too would soon be all in
retailers’ hands.

As Canadian Grocer has stated frequently on this page, would
be the case, prices of nuts following the holiday trade have declined.
Brazils are awav dewn from the high figure, and now that the
Christmas baking is over for another year, shelled walnuts and
almonds are much cheaper. Of course if it had not been for the fact
that supplies of these were held up during December by the dock-
men’s strike at Liverpool, they would never have soared to the heights
they did.

There is nothing new in sugar. The market, however, has
gained a little strength, or at any rate it is not quite so easy as it
was following the last decline.

There is yet considerable speculation as to whether there will be
a war-tax on tea. Some think there will, while others again think
there won’t. Perhaps even the Finance Minister doesn’t yet know
and at any rate it is not likely we shall have anything definite until

arliament meets next month and the budget is presented. There is
rom all accounts some speculation going on in anticipation of a
war-tax on this article, but it is not at all general. Apart from the
possibility of the tax entirely, the tea market is firm and will likely
remain so for some time to come.

New laid eggs are still falling.
encouraging the hens to take an optimistic view of the future wea-
ther and they are laying some eggs. Wholesale prices are from ten
to fifteen cents lower than a month ago.

The mild s'pell is evidently

Markets in Brief

QUEBEC MARKETS.

FLOUR AND CEREALS—
Flour going up.
Big mills unchanged.
Feeds moving fairly well.

PRODUCE AND PROVISIONS—
New laids down to 45 to 50c.
Butter is advanced.
Turkeys hold up. well.
Cheese market firm.

FRUIT AND VEGETABLES—
Apples still firm.
Greenings very scarce.
Tomatoes still 30c.
Caulifiowers $4 double crate
Cucumbers too dear.
Cabbage $1 per bbl.

FISH AND OYSTERS
Frozen halibut easier.
Lobhsters and oysters quiet
Extra smelts secarce
Fresh steak cod scarce.

GENERAL GROCERIES
Walnuts and almonds dowh
Substitutes for sultanas.
Split peas still dear
Figs, dates, currants firm.
Candied peels unchanged

ONTARIO MARKETS,
FLOUR AND CEREALS
Flour up B50c.
Good export trade In oats
Active demand for bran.
PRODUCE AND PROVISIONS-—
Storage eggs firmer.
Good export demand.
Fresh made bhutter scarce.
Firm lard market.
FRUI'T AND VEGETABLES
Caulificwer higher.
Canadian potatoes weak.
Pineapples cheaper.
Cranherries going well.
FISH AND OYSTERS-
Fresh trout and whitefish.
Smelts none too plentiful.
Oysters moving better.
Little general demand.
GENERAL GROCERIES-—
P'robable advance in Valenclas.
Sultanas below production,
Brazil market flat.
Currant prices lower,
Santos coffee easier.

QUEBEC MARKETS.

Montreal, Jan. 7.—0One of the Mont-
real millers has advanced the price of
their flour on all grades 30c¢ per barrel,
and loeal representative of a Toronto
milling concern announced an advance
of 20c¢ per barrel. It was expected that
the bigger mills would follow, but at
time of writing, while they admitted the
market was firm, they had not yet ad-
vanced their price.

An advance also took place in the
price of hogs, amounting to between 25¢

and 50¢, caused by a scarcity of sup-
plies. Around the middle of the week
prices of provisions were firmer all
round. New-laid eggs took a consider-
able drop, receipts being better, where-
as September made finest ereamery but-
ter jumped to 32¢. No further change
in sugar took place, but another decline
would not surprise the trade here. As
announced last week, there will be no
more sulphur matches. A new price list
has not been issued yet. Lobsters are
down 15¢ per doz.
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The nut sitnation is interesting.
Large supplies arrived early in the year,
being a glut on the market. Importers
were inclined to compel those who had
made contracts to fulfil them. Conse-
quently there was a disposition to hold
up the market. On the other hand, one
of the largest wholesale houses is unable
to accept business for new walnuts, not
having yet received supplies beyond
small guantities for their customers who
had bought ahead. These orders have
not yet been filled, so that new business
cannot be aceepted. Orders had been
booked ahead at 34¢ to 3Ge. Other
houses have filled their orders, and are
now offering from spot at 32e.




One of the large Montreal houses ex-
pect to finish the year even with 1913.
When the war broke out, they were
$200,000 ahead of the previous year.
The following six months, however, made
a change. They report that failures in
Quebec Province are no more than usual.

They report collections harder to get,
their customers asking for more accom-
modation.

‘While it is predicted that a tax will
be put on tea, Montreal wholesalers are
not inelined to take advantage of the
situation. One says: ‘‘I don’t care
whether the Government puts a duty on
or not. What's the use of loading your
customer up with tea and running the
chance of disappointing him. When his
account is due, he has to pay for it
whether there is a duty or not.”’

SUGAR.—The four refineries—Red-
path’s, St. Lawrence, Acadia and Wal-
laceburg, all participated in the 25-cent
decline which occurred on December 28.
There was nothing in New York to bring
about the change, and the situation to-
day does not warrant a further decline;
yet the trade is confidently expecting
one. No raws are being sold below
31/6, while granulated is firm in New
York at 4.95. More inquiries are coming
in from France and England. No weak-
ness can he seen. There has been a
slight improvement in business since the
turn of the vear, which is only natural,
as stocks are being replenished following
the taking of inventories.

Extra ﬂrlnulntm! Sugars—

2 and 51b. cartons
Yellow Sugars—
No. 3

Extra Ground Sugars—

oo
=283 8&

25 1b. boxes ..
Puw;‘iend Sugars—

LY
238

Cartons and half cartons
rystal Dominoes, cartons

TEA.—The trade talks about tea as
though it were a foregone conelusion
that the Government will impose a duty
early in February. Yet this feeling can-
not be general, or wholesalers would be
buying more freely. Some years ago
there was a duty scare in New York, and
a huge business was done. Importers
were asked if they were banking on a
duty. One replied that he had done his
best; in fact, he was under-stocked, but
would go to the limit if he conld get the
stock, A prominent wholesaler stated
that he understood from the trade that
the West and Ontario were buying more
than usual in anticipation of a tea tax.
It was purely specunlation, and as far as
he was concerned he did not think that

Wmweasasaon ~a-3-a
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they should speculate—they had never
speculated yet on a change of duty. Tea
importers report big inquiries from On-
tario, and, judging from orders being
placed for 'siftings, they are taking
chances on stuff they would not handle
if they were not speculating. In the
meantime, the London market remains
firm. It is firm in Montreal too, but
business is inclined to be a little quiet.

DRIED FRUITS.—Several parcels of
Sultanas, amounting to about 2,000
boxes, were offered in London this week,
and after these are sold there will be
few more until the close of the war.
Consequently, the trade will fall back
entirely on Californias. This has already
taken place, the retail trade of this pro-
vince having already found a good sub-
stitute. Those houses who have stocks
of Sultanas are quoting 12¢ to 13e for
them. The market for Valencia raisins
is fairly strong, as stocks in Montreal
are small compared with what they were
in previous years. A Montreal house is
quoting the wholesale trade 8%ge Mont-
real for 4-crate layers, F. W. Rowleys.
Little change has yet been made in the
price of figs, dates or eurrants. These
markets are firmer than was expected
after the holidays. Certain houses have
supplies of Sultanas, which they are of-
ferine to the trade—loose 10-111%¢, and
1-1b. pkgs. 1214-141%e.  Candied peels
remain firm and quotations are same as
before Christmas.

EVAI'ORATED FRUITS,

Apples, best winter ..

oco

coco

Filiatras, ﬂno Toou new

Filiatras, packages, new ....
Dates—

Dromedary, package stock, per pkg

Fanls, choicest

Hallowee, loose

Hallowee, 1-1b. pkgs. ..

8 crown, 12 Ib. boxes, fancy, layer, Ib. ....

7 ecrown, 12 1b, boxes, fancy, layer, Ib, ....

8 crown, 12 Ib, boae- fancy, layer, Ib. ....
&l bo; box

cooo

s ooooooe oo
s3zesss gossoon oo i :
gesgeees gupiuii L gaiy 3353 oo

in 25-1b.
L to 100, in 25-1b.
isins—
Malaga !lbl' box of 22
A §-crown

closter, $2.60
Muscatels, loose, 3 crown, Ib.

Snltana, loose
Valencia, new ..

cocosocoow

Prices qnom“'&.' all iines of mm- are Hable to be
shaded for quantities, according to the state of market.

RICE.—Talking about rice, a prom-
inent man in the trade used this expres-
sion: ‘‘If there is no change in tariff,
prices of rice are likely to go down.”’
This is something new, but when it is
considered that the Government has to
raise $40,000,000 right at once, it is hara
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to say what will not be taxed. There is
a tax of 50¢ per bag on imported rice,
but none on raw. Of late there has been
an easing off in the rice market owing to
large crops in some grades. Patna crops
are not so good, but Japans are easier.
Millers have advised the trade that
there will be no advance or decline “‘just
now.”” Tapioca is stationary, with the
London market a shade above New York.

Per cwt:

.
e ee

P

$%% 2%F

Prices are per 100 lbs,,
bags (100 Ibs.), and quarte
100 1bs, for pockets (25
(12% Ibs.).

Impom-d Patna—

P

Quarter b'u'l 5 Ibs.
Velvet head Carolina .
Sago, brown
Tapioca—

Pearl, Ib,

Seed, Ib,
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MOLASSES.—Market firm, vut little
moving. Country bought liberally when
prices were down, and as raw sugar is
cheap, with chances of molasses being
cheap, there is no inclination for country
dealers to buy with the new crop not far
away. Opinions are freely expressed
that prices will come down. Little is
heard yet of offerings for new crop.
Buyers are not disposed to take any
risks just yet, and planters will not con-
sider anything but high prices for faney;
so that under these conditions there is
little chance of any business being done.
Wholesalers state that they have enough
molasses to keep them going until the
new crop arrives.

:

Prices for
Island of Montreal,
Fancy. Choice.

Barbadoes Molasses—

Puncheons . .38 36

Barrels Al 30

Hall barrels «£3 S£2
For outside territories prices range about 3¢ lower
per gallon than for delivery, lsland of Montreal,
Carload lots of 20 puncheons or fits qnlnlent in
b-mhorhnlfhrnll.looncbu.nt may be sold at
‘open prices.” No discounts will be given.

Oom Bymp—-
b, $%e; 'l bbls., 4c; % bbls..
b.lh" §1.96; 25 | o

Ma; !'yru

oy g?" tin
Pure, unl.hp.lowrlb. orpct?ll
Maple sugar, pure, per Ib. °

COFFEE.—-Prices have eased off on
some lines and advanced on others, so
that the market has not undergone a ma-
terial change. Business is slightly
better than it was in December. While
nobody is talking of a further war tax
on coffee, there are some who would not
be surprised to see the Government
double the present tax.
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NUTS.—Certain importers having re-
ceived new shelled walnuts after the first
of the vear, are compelling customers to
take them at contract prices. In many
cases this means that nuts will be sold
at a loss, and to make this loss as light
as possible, an effort was made early this
week to protect wholesalers who had
these expensive nuts on their hands, by
holding up the market. It is
that this will be successful. A prominent
wholesaler is quoting 32¢, which will
be down to 30e before very long. This
is cheap, considering that retailers were
paying 47¢ just before Christmas.
who

unlikely

Those
contracted ahead secured supplies
at 37¢, but had to be content with a box
at a time, as supplies were coming in so
badly. While the opinion is expressed
that it would be unwise for wholesalers
to hear the market just now, it does not
seem that prices could be mueh lower.
Importers have cabled France for fur-
ther quotations on walnuts for February
in view of the situation which has de-
On the other hand, the price
of shelled almonds is about the same as
it was before Christmas—37¢ to 38c.
These have been in stock for several
weeks. Unshelled Grenobles are not so
plentiful, one house in particular being
out of stock. They are quoted 151%5-
161%¢. Tara almonds are quoted 17c.
Brazils and Pecans will not undergo
muech change. Brazils are cheap as it is.
Wholesalers paid 111%e this year, where-
as the price a year ago was 20ec.

veloped.

Almonds, Tara

——

cocoooosac o
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Brazils, new ..
Peanuts, No. 1,
Peanuts, No, 3
Canadian chestnuts

SPICES.—The situation governing al-
most evervthing is healthy. Stocks in
New York are limited, and some are
scarce. If business should open up big
this month, as some people anticipate,
some abrupt changes are likely. Firmer
markets are noted for the following:
(iingers, pimento, cloves and red pepper.
There is a moderate demand for black
peppers, but buying is sufficient to keep
prices steady for spot and early de-
liveries. Prices are not higher for white
peppers, but the market is sentimentally
firmer on better inquiries for spot. Spot
cloves are practically out of brokers’
hands, which is a most unusual condition
for this season, when there are usually
heavy arrivals of new crop. Pimento is
fraetionally higher. Mombassa red pep-
pers are practically ount of stock, and
sharply higher. Prices of cassias are a
shade above the low level of last week.
All grades of gingers are distinetly
firmer, with demand on the increase. All
agrades of nutmegs are quiet and un-
changed.
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DIAN GROCKER

5 and 10-1b,
boxes,

4
°$
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Lrenm tartar—bic.
Ginger, Cochin
Ginger, Jamaica .
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Lower prices for pails, boxes or bdien vhm delivery
can be secured.

Cardamon seed, per Ib,, bulk

Cinnamon, Ceylon, 1b.
Mustard seed, bulk .
Celery seed, pulk
Cayenne chillfes ..
Shredded cocoanut,

DRIED VE (:FTABL S.—Split

are hard to get, and the trade is buying
only in small quantities. They are pay-
ing as high as $4.50 and $4.75, which
means that the retailer must pay $5.25.
Green peas are all too high to permit
big business. Canadian Beauties are
also hard to get. Last year the whole-
sale trade was paying $1.75 to $1.80 for
good ‘'soup peas, but this year, with all
(German competition gone, the
$2.25 to $2.30. Wholesalers can buy
3-1b. pickers for $2.35, which is about as
low as beans have gone this season.

wYENEEG 8

price 1is

Hand pu:t r bushel
Canadian, u. pn bushel
Yellow, per hunel

Yello'w eyes, per

Lima 1b.

Peas, Imperial green,
Peas, white soup,
Barley, pot, per a
Barley, pearl ..
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ONTARIO MARKETS.
Toronto, Jan. 7..~Conditions in the
wholesale trade just now are not too en-
couraging. Stoek-taking by retailers is
not vet through, and little business is
looked for until it is. The feeling on the
Street is one of optimism—it always is
at the beginning of another year, but it
may be that the optimist these days must
have the added virtue of patience. Buy-
ing continues hand-to-mouth in char-
acter. Of necessity this is the case. The
retailer sayvs that the consumer is tight.
1t is hard to get money from him and in
consequence the retailer does not feel
inclined to carry any surplus stocks. Tt
is wise to face the facts. Retrench-
ments will be the order of the day in
many lines of trade, and the only way
to meet it is to ent out unnecessary ex-
penditure and go harder after business
than ever.

There is one good feature, and it should
be noted. Pavments are coming in well,
There is a praiseworthy disposition on
the part of most retailers, while buying
in small quantities, to pay for what they
buy. There are surprisingly few bad
debts. The retailer in the majority of
cases would rather cancel his order than
leave himself in debt and the whole-
saler in the hole.

The situation in tea is eneouraging.
Tea is not a criterion of other grocery
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lines. It 1s a law unto itself. At the
same time one tea house told the Grocer
that they are having a better week this
week than at any time during their his-
tory. Order after order
and it keeps them busy knowing how
to fill them. People keep on drinking
tea. It is singular that while there has
been a marked reduction in the amount
of sugar consumed by the public and by
the quantities of milk drunk, economy
is not being shown in tea

A talk with an importer revealed a
situation in Valencia raisins which gives
the retailer his chance. Any retailer is
safe in buying what he ean of this line
right now. The Spanish erop is virtually
exhausted: the market in London is
markedly higher. and there are light
stoecks on this side. Without doubt the
price will advance in a week or two, and
the man who takes the tide at the flood
will prove himself justified.

SUGAR.—There is little to report.
Prices show no tendeney to drop lower
although the market is quiet and there is
little demand. Sellers are holding off
tempting offers that do not exaetly meet
their prices. A miss is as good as a mile.
If a buver ean offer 3 cents he ean offer
three and one-sixteenth cents: that is
the position of the seller. Export mar-
ket shows up in somewhat better light.
The Cuban erop is evidently interesting
to Europeans, and New York, while by
no means firm, is hopeful that January
may prove a good month, in which case
prices will harden. Whether this will
affect Canada or not remains to be seen.
The sugar market in Canada no longer
follows New York blindfold; to change
the simile, it may be characterized as
somewhat of a jig-saw puzzle.

18 coming 1in,

Extra Granulated Sugars, Montreal Refined-—per 1
100 1b. bags .

bags
2 lnd 5.1b. eartons
Nova Scotia refined, 1

}‘xt; Gll'mmrl Sugars—

% 1b. boxes .
Crrstal Diamonds—
Barre!

1b. boxes ...
Cartons (20 to case) ..
Cartons (50 to case)
Crystal Dominoes, cartons
Yellow Sugars—
No. 1 ..

Barrels granulated and yellow may be had at Sc per
owt, above bag prices,

TEA.—Prices remain firm, and show
no sign of loosening. All round it seems
to be the opinion that we shall not see
lower prices until this time next year
when the new Indian erop comes in:
even then--if the war continues—no one
ean prophesy with any degree of aec-
curacy. The sinking of the two ships
which earried nine million pounds of tea
was a serious item. This sort of thing is




bound to have an effect. Some statisties
with regard to the London market, as it
is now and as it haz been in former
vears, show why prices are so high. Buy-
ers are clamoring for tea, but very ob-
viously, when there is less supply, the
price is bound to advance. The tea mar-
ket for some time has provided a lesson
in barometries.

Exports of tea from England in No-
vember were 4 million pounds more than
during the same month last year, and
the total stock of tea in London is
seriously depleted, being only 75 mil-
lion pounds at the end of November,
whereas at the same time last year it
was 125 million pounds, and in 1912, 132
million pounds.

Publie auections of tea show a hecavy
falling off contrasted with last year.
Heavy Government purchases have helped
the market, and the great increase in ex-
ports has caused inflation of values. The
effect of the increase in duties in Eng-
land has caused the demand to run on
low grades.

DRIED FRUITS. -— While general
trade is reported quiet—due to the en-
eagement by retailers in stoek-taking—
some price changes are noteworthy. Car-
rants are down. Prices are lower though
they are not lower than recent purchas-
ing levels. It will be remembered that
they appreciated sharply, and it is only
from these figures that they show a de-
clension. Filiatras are worth 6!4 and 7
cents a pound. Other lines are in pro-
portion. There is a big consumers’ de-
mand, but little on aceount of buyers.
Sultanas have advanced two cents, 12 to
13 cents for choice, and 14 to 16 cents
for faney now being quoted. Here the re-
tailer will do well to buy while he can.
There are few Sultanas anywhere. It
1s said that what few there are are now
being sold under cost of produection
which has materially’ advanced under
conditions. Seedless and seeded
raisins are in a strong position. The ad-
vance of a quarter of a cent a pound is
in effect, and demand is heavy. Stocks
are exceedingly light, and while the bigr
Christmas need for these lines is done
with, they are in pretty strong regular
demand. Prunes are firm at existing
prices, and may go higher. The original
market has advanced. Peaches are up
half a cent, and are slowly hardening.
There is a fairly constant call just now.
There is a fair demand for evaporated

war

apples.
Apricots—
Apples, evaporated, per 1b. ................ 008 O 08%
8 % b 2 010 o012
012 oM
o1 oM
L0138 oM
e om
Currants—
sme o
.0m oWy
coms 010

CANADIAN GROCER

Dates—
Fards, choicest, 12-1b. boxes .......... 008% 010
Kards, choicest, 60-1b. boxes 0w 0 0%
Package dates oM o0
Hall 00T% 008
. 30-40s, 1% 01l4%
40-508, 018% 013%
50-80s, 013 012%
60-708, 010 010%
70-80s, 0% o010
80-90s, 0w 0094
90-100s, 0% 008
Peaches—
Standard, 50-1b. boXes .........cceeennns 007% 008
%-1b. buxes e more.
Raisins—
Sultanas, choice, new .................. 012 013
Sultanas, fancy, new .. 014 016
AINOIR  .ovaiinsapuicisivee 008% 0w
IR 1ot i
d oice, b, ef
; ded, d‘::ice, 12 ﬂ“ ' gm
Jeed)ess, om, .
Seedless, 13 ox. WM ose eses (3]

NUTS.—The Christmas and New Year
demand straggled out for a few days
but the market is now quiet, with little
demand. Brazils are surprisingly {flat,
and are quoted lower all round. Large
washed are now down to 1014 and 11%e,
which is a big drop from 13 and 15e.
There is no demand, and stocks are
heavy. There are reports that some Bra-
zils are being sold as low as 7l%e, but
this eould not be substantiated. Other
prices are pretty well maintained; stocks
are light.

s v o1 02
Almonds, FERPORD i ssincseisssssansave

Brazils, medium, new .... . 011% 012%

Brnils.ul'nrle. washed, new g%")% 21.1,%

(B} oM

013% 013%

0% ol

om 010

oI o1

. 015 016

« 0.2

o oM

04 ou

o lsnne 03%

. 010 011

. 088 060

04 0%

SPICES.—There is little doing pend-
ing termination of stock-taking. Prices
remain the Herbs

same. remain un-
changed.
Pun‘.
per

veee=D I8

oo =0 15

0n-02%

0210 %

0 3%--0 40

oo

02803

eee=0 80

voeu=0 36

00492

(2 =8

002

oo 16

ace 0 801 08

Nutmegs, brown, s, 82c;
Nw: 'lro:“dmk‘.. — =l 0
u A 3 :

1 Ib, tins ree™rene  ses.=0 80
3 o :Hg
Peppers, black, sosene 0 200 2
Peppers, white, ground ..... 03903
Peppers, white, whale ...... 02710 %
Pickling spice oo =0 16
Turmerie ........ 01890

BEANS.—Reflecting the general ecer-
eal advanece over the line, prices for beans
have stiffened again, and advanced to
level of about a month ago. They dropped
before Christmas, when there was no de-
mand, but there is a revival of interest,
and theyv resume their old levels. There
are a few split peas, aithough they are
searee and price is firm.

Beans— Per bushel,
Canadian, 300 310
Canadian 8 2%

present -is noted, but coffee men think
that prices will firm up. Many 2ood cof-
fees are suitable for selling at less than
cost of production. Santos shows a
slight decrease and we quote it at 15 to
17 cents. It may be obtained, in large
shipments, at even less than this, ac-
cording to one inspector.

s“-dud o
tan. Gorvt, Jama .. . 0% 038
Plantation Ceylon 03 03
Java . 035 0%
03 03%
0%
. 0% 032
. 0% 03
.0% 0»
.0 02
R
oz
L G D R AR e o 0

RICE.—Market is firmer, and- demand
better. Prices show no ehange. Tapioca
has developed a feverish demand during
the week.

-
s 0

008 0 07%

Q6% 008

. 008 0 08%

. 009 0w

00 0 06%

o R

Bullet, double t Vi iges ;

Medium gnrl IOO . 008 :“lh

pearl ......
Fiake potodi -

SYRUPS.—Trade is quiet; prices are
holding, but there is littie demand as
yet. Molasses is quoted as firm. Advices

say that Barbadoes crop will be a big

one. Advance offers are considerably

those mooted some time ago.

Syrupe— case,
TH s, 8 40 I MR i, T
§ Ib, tins, 1 dos. in ecase 300
10 Ib, tins, % dos. in in
2 b, tins, % dox. in 1%
Barrels, per Ib, ... 0 8%
Quarter barman, 15 o ot

ails, 38% lbs, each :l

Pails, 25 Ibs, each . 160

Molasses, per gallon—
New Orleans, (F ] (%]
New Orieans, 0os [ X
gut Indies, o 02
i, 48 12

N Barbadoes, faney, ow 051
Gallons, 40
a s, i s
Ph“b. i (X}

Maple 8 b 1% 3

4

)
$.00 i I8
OB g homitiide
R e
Maple ”’. ............................ 013
c-o?n::"mu -
Maple butter, Ib, tina ::

CANNED GOODS.

MONTREAL.—Canned salmon is be-
ing firmly held. For good first-class
Fraser River sockeves, Aucust 1914
pack, good prices are being asked. They
have been higher in past vears, but these
are not low prices by any means. Coast
men somehow do not seem anxious to
sell, at least they will not break prices.
Only sockeyes seem to be high:  the
others are easier. Sockeye supplieé were
not so large, and as it i= considered the
best, it is in good deman.. On the other
hand, there is lots of frozen salmon on

the market, the price of which is getting
less and less,



ONTARIO AND QUEBEC PRICES 1914 PACK.
VEGETABLES,

G A,
2's Asparagus tiDS .....ccceiieicecnsessssiiecceennens
2’s Asparagus butts ...

3¥

P T

??ig§&3.838§l!..’32...

2's Caulifiower
3 s Caulifiower

&

[WPERI
W

3's leups P

nmdud size 4
early Junes, size 3 ...

, sweet wrinkles, size 2

extra fine sifted, size 1 .
, standards

Gals, Peas, Early Junes .

Gals. Peas, sweet wrinkles .

2%’s Sauer Kraut,

3's Sauver Kraut, S

Gals. Saver Kraut

2's Spinach

3's Spinach .

Gal. Spinach

3's Squash ..

Gals. Squash

2's Succotash

2's Tomatoes

2%'s Tomatoes .

3's Tomatoes ...

Gals. Tomatoes

3's Tumips

sn=S =
Filol i L

=

SO OODDIOOB et LI DO it 1 DDt Do
A

5?83231!0:5
&

3's Apples, Standard

3's Apples, Preserved ..
Gals. Apple:, Standard
Preserved .,

=

gigaassﬁ

Gals. Apples,
2's Blueberries, standard

2's Blueberries, preserved

Gals, Blueberries, std. ........

2's Blk, cherries, pitted, H.S,

2's Blk, dwms, no'. pitud. H.s.
2's Red ptd.

2’s Cherries, red,

2's not ptd. red

Gals. ptd, red cherries

e . L L Y
2
¥

s Black currants,
's Preserved black currants .
Guh. black currants, st'd. .....

2's
2's
G

G gooseberries, .
Gals, gooseberries, solid pack .
2's Gra white, N

vy
eavy syrup
l%l Pelehu. yellow, flats, heavy syrup
es, yellow, heavy syrup ...
uelm {dlow. heavy syrup
hes, yellow, heavy syrup .
eaches, yellow, whole, heavy

P BRE R LR FEEEEREEREL LU

F

LA e BOBIN: DORS

Gals. Peacl
Gals. Pie

SEITRERIN I

s
2's Pnu. Flemish Beauty,
2%’s Flemish Beauty, heavy syrup
s Penn, Flemish Beauty, heavy syrup
2's Pears, Keiffers, heavy syrup
2%’s Pears, Keiffers, heavy syrup
74 Pears, 5:.'\'{"" gt - il
?'s Pears, syrup, .

D, glohl

o e ok ek B ) e 1t B 1D 2+

#
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CANADIAN GROCER

3's Plums, Green Gm, light syrup ..cccvvvennnnenn
alurlu;u. Green Gage, heavy syrup .

§§§?§§§

2's Strawberries,
2's_Strawberries, preserved .
Gals, Strawberries, standard
Gals, Strawberries, solid pack

(Group B 2%c dozen lower.)

I
D U0 DG GO 1D 4 D DD P et G DD B et DD et e et et et D O

LHEFELE L P e

MANITOBA MARKETS.

Winnipeg, January 6.—Perhaps from
Dee. 15th to January 15th is the quietest
period in the year in the wholesale gro-
cery business. The Christmas season,
however, was quite satisfactory from the
retailers’ standpoint, and as a result the
stocks bought for this season will not
have to be earried over. This, taken in
conjunction with the faet that retailers
have bought sparingly for some time, in-
dicates that there will be more than the
ordinary amount of buying during the
next couple of months. Market changes,
therefore, at this season, should be of
greater interest than usual

SUGAR.—There is absolutely no
change on the market this week, more-
over, it does not seem likely that any
further change will come for some little
time.

Per cwt,
Sugar, Eastern— in sacks.

Sugar, standard granulated
nd it

L L L L]
85833

Mnnrnn yellml

Sugar, Western Omndo—
Sacks, per 100 Ibs.

KETS RSARJAS BHLITITEERBRIND

e e e CEL T X

yrups—
mperial guarts, ease
Tmperial % gals.. 1 4

S qnarts, case 2 dom,
New, pnre, gnart bhottles, case 2 doz,

DRIED FRUITS.—With one or two
excentions the Christmas lines bought
by the retailers have bheen eleaned up, so
that they have little work to do in eon-
nection with keeping these goods over
for another vear. As a matter of faet,
the week before Christmas saw a sear-
city in a number of these lines. Dealers

40
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bought so sparingly early in the season
that wholesalers kept their supplies low
in order to protect themselves. This re-
sulted in their being unable to fill the
heavy orders which came in from ecity
and country during the last few days.
Table raisins are now completely off the
market. This is the only real change,
however, which is noted.

Apples, evaporated, new, Dl
Apples, evaporated, new, 25's
Al choice, 25"

Fard dates, 12-1b, boxes ............. .
Peaches—

Standard, 25.1b. boxes

Choice, 25-1b. boxes ...

Choice, 10-lb. boxes .
Raisins, Valencias—

Fine selected ........ Vessaniandansnnes ”"

: 5 R

=3 1 ]
®

ccooe:

233383 ¥

-erown,
6-crown,

ERos
=

¢-crown,

3.crown, 10

Glove boxes, per do=

Cooking figs, taps, about 25 Ibs., 1b..

Cooking figs, choice naturals, 28-Ib.

bags, per I 1b,

BEANS.—Offers being reoenod by
wholesalers indicate a steadier tone on
this market, and it now seems possible
that no further advances will be struck.
There seems good reason to believe this,
when it is remembered that beans are
60c per bushel up from last year at this
time. Foreign hand-picked beans are now
practically off the market, and while
this week sees quotations on Canadian
hand-picked somewhat lower, the price
now being generally $3.10.

Though there has been no advance
since last week on peas, the market is
still very strong, owing to the compara-
tively low erop, and the heavy export
orders. It is very likely that peas will
go still higher.

0 O~000s> COSOOS
-
=
F

L3 i

Beans—
Canadian, band-picked

HER W OO Ww
2828 &8 !2 s

RICE AND TAPH%%-—NQ
here since the slight drop in
noted last week.

Rice and Taploca—
No. 1 Japan, per Ib. .
No. 2 Japan, per b,
gt:- pov lb.

llunurn

Taploca, pear,
NUTS. ——Dealen may t-\'pect that all
nut prices will be on a considerably

change
tapioea

et




Fish and Oysters

Fresh Trout and Whitefish; General Trade Quiet

Quietness Reigns in Fish Trade in All Markets — Stocks Are
Light; Prices May Shade a Little—Fresh Trout and Whitefish in
Toronto—Smelts in Good Demand—Oysters

MONTREAL.

FISH AND OYSTERS.—The market
is without any speceial feature this week,
and a period of quietness is expected.
Stocks being held are quite suflicient to
allow sagging in prices a little, particu-
larly in eastern frozen fish.
but, whieh it
searee, is now somewhat easier owing to
winter fishing. Reports are that
wood round lots are being offered at bet-
ter figures. Smelts are not plentiful, but
good quaniities of No. 18 and small are
available. Fresh steak cod is secarce this
week, but supplies of haddock are plen-
tiful. However, fresh fishing may eome
to an end any day, after which supplies
will eome from the United States. Lob-
ster and oyster trade is now very quiet.
All lines of smoked and prepared fish are
only enjoying a sorting-up demand. Still,
the outlook in general is favorable, and
with proper weather a cood turnover is
expeeted until Lent.

Frozen hali-
was claimed, was a little

f_’lul){l

TORONTO.

FISH AND OYSTERS.—There is no-
thing new in prices, and little in market
conditions, except it be that the average
trade of the last two weeks
the absence of fish days--shows little
of returning to normal activity.
Things are quiet, Smelts are in better
and better demand, especially in large
and extra sizes. The price of 20 cents
keeps up. Smelts are none too plenti-
ful. There is a little fresh canght white-
fish and trout. This comes from Geor-
gian Bay. and only one two have it.
Supply will cease altocether very
Iv. but while it lasts it is preferable to
tha frozen. Oysters are moving more
freely this week. Canadian lobhster eon-
tinues in good demand.

SMOKED FISH,

owing to

sign

or

short-

Mmntreal Toronto
Haddles, per Ib, K L]
Haddies, 151b, and 301b,
Haddies, fillets,
Haddies, Niobe,
Herring, Ciscoe, per box ............. X .:
2. Tohn hoaters. 1™ in hax
Yarmonth bloaters, 8 in box

boxes, ! 3 810
per 1b, Ji12

Smoked herrings, medium, box .... o 20
Smoked boneless herrings, 10-1b, box.... 1.10
Kippered herrings, selected,
Smoked salmon, per Ib,
smoked halibut .

FROZE)

Gaspe, large, per Ib.

Red, steel heads, per 1b, .
Red, sockeyes, per 1b, .
Red, Cohoes or :llver‘l. Tb..

white welurn
medium, per Ib.
Halibut, eastern chicken and me-
dinum. per Ib,
Mackerel, bloater. per 1
Haddock. medinm and large,
Market codfish, per b, .
Steak codfish, per Ib,
Canadian soles. per 1b,
Blue fish, per Ib, .

RIED AND PREPARED FISIH
Dried mdﬁsh medinm and small. 100 1h, 700
Dried hake. medinm and large, 100 1h... 600
Dried pollock. medinm and large, 100 1b. 6 00
Dressed or skinless codfish, lm-lh, care... T2
h»m-h-« codfish.. 2-1b. bl

1b
Fonelﬂll codfish,
per 1b,
Ronelens codfish, strins, 0-1b. boxes
ﬂhnvlb:cd codfish, 12-1b. boxes, 24 eartons,

Roneleas enAfieh. in 2.1h, and 3.1b. hoxes N 15
BUILK OYSTERS, CLAMS, ET(.

Standard, solil meats, gal.

Standard, bulk, gal. ........

Selects, per gal.,

Rest clams,

0.0 00 s
T3 R3MT3I5I

SQealed, hest standaris,
Realed. best
CLAMS,

, each..
select, guart cans, eech
MUSSELS AND SWELL FIS
ACEANS. ETC.
Cane Ced shell oysters, per hhl

2
14
n
H.

\Iﬂmn- shell oysters. selecte? J.A.P..
bl
\hlmn- shell oysters, C.C.1I.,
(lams, per bbl.
Live lobsters, me larg
Live lobsters, medium and large, s
Rofled lobaters, medium and large, 1b
Winkles, bush,
Little Necks, per 100

FRESH FISH.

Haddock. fancy, express, 1b.

Steak cod, hncv express, 1b,
ROZEN—LAKE

White fish, hm per 1b.

White fish, small tnlibees. per 1

Lake tront, large md medlum ]b

Dore, dress or round,

Pike, dressed and hndln- lb

Pike, round, per | 2

Tom cods,

-

~eoo>a0a

D>
23 #w3u®=E333 3

Mackere!,

Mackerel,

Wackerel,

Herrings, "

Werrings, Tahradar, half hhis,
, Nova Seotia, hhis,

Nova Rdotia. half
Take tront. 10LTh, kees
Quebee sardines,

ner Th, &
[enteh herringe. Mmm half Bhis.
Folland herrings. imp'ted milkers. B hhie
Halland  herringe hnoM milkers, kegr.
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Move More Freely.

(%)
CRUST

-

Holland herrings, mixed, half bbls
Holland herrings, mixed, kegs.
Lochtyne herrings, box ...

Turbot, bbl.

FRUIT AND VEGETABLE MARKET.

(Continued from page 32.)

Cucumbers—

Slicing, hothouse

Medinm pickling sizes
Celery, California, c
Mushrooms,
Water Cress,
Onions—

Spanish, big

Can., 75-1b. bags
Green peppers, backet
Potatoes, Delaware
Potatoes, Canadian,
Parsley, basket,
I"impkins
Tomatoes, hothouse, Ib.
Tumips, bag
Sweet potatoes, hamper
Squash, Hubbard, doz.
Lettuce, box
Parsnips, Canadian, bag
Persimmons, California,
Pommegranates, doz. ..
Pommegranates, crate ...

per 1b.
11 qt.

DS WO
BEaAa

crate

e
1-qt.

crate

WBHEONO~OOOSOOE
RALIBIREBVRARIS:

WINNIPEG.
in the city
comparatively

FRUIT.
to New
factory and from the country perhaps a
little better. It eannot be said that buy-
ine to that done
previous years. A
made in
California lemons are up to $3.75

Business prior

Years was satis-

was quite up during
"nlithl‘\'
number

I)l‘il‘t'

seasons  in

of ehanges have been

whereas eranberries are now }n-in: quot-

ed by the at

Apples—
Washington

case

Cranberries,
Bananas, Ib,
Grapes—
Emperor
Almeria,
Grape frmit
Lemone—
California
Oranges, California Navels T e
Pears . s . 200

VEGETARBL }‘\ “tlﬂ demand
Las been fair. Especially has there been
a larce eall for eelery. lettuce, 1
in

per

350
300

the

miatoes,

ete. Tomatoes are now up priee, he-

ing quoted at $3 per case.

Celery, Califormia
Cabbages, per Ib.
Canliflower, per
Head lettuce, California,
Leaf lettuce, doz,
Onfons—
California
Valencia, per case
Parsley, per Aoz, hunches
Tomatoes, California, per ca
Honey, comb. ner case (74 «

ES
&

per'dn;y.

PR

1M-1h, sacks

) Dam
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Produce and Provisions

Creamery Butter Higher; Storage Eggs Firmer

Butter Shows Appreciation in Both Markets—Dairy Butter for
Export—New Laid Eggs are Cheaper, But Storage Firmer —
American Egg Market is Bullish—Poultry Firm; Light Deliveries.
Holdover in California dried fruit not large

MONTREAL.
PROVISIONS.—The trade talks of
dearer hogs and higher prices for pro-
visions. This will probably be detained
somewhat by dullness following the holi-
days, although the weather will probably
have a further influence on *he¢ market.
Abattoir fresh killed hogs are still be-
ing quoted at $10.50 to $11. No chauge
was made in any of the meats quoted be-
low this week. Lard underwent no
change either.
Hams—
Medium, per 1b. ...
Large, per Ib. ...

Backs—
Plain, bone in

Shoulders, bone in ..
Shonlders, boneless .
Cooked Meats—
Hams, boiled, per Ib. .......coiiiiiniinis vune
Hams, roast, per 1b, .. o mbbh
Shoulders, boiled
Bhoulders, roas
Dry 8alt Meats—
Long clear bacon, 50-70 1bs. .
Long clear bacon, 80-100 lhs. ...
Flanks, bone in, not smoked
Barrelled Pork—
Heavy short cut mess
Heavy short cut clear .
Clear fat pork
Clear pork ....
Lard, Pure—
Tierces, 350
Tubs, 50

bt et
SaeD

i
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Casés, 10-ib, tins, 60 in

Cases, 3 and 6-1b. tins, 60 in case

Bricks, 1 Ib., esch
H%.med, abattoir killed

BUTTER.—An advance in the price
of finest ereamery is one of the features
of this week’s market, 32¢ now being
quoted for September made, and 30¢ for
winter made. This follows an ineursion
into this market of American buvers,
supplies of good qnality buatter having
run out in the United States. There has
been a good demand of late both from
outside and local. Reeceipts have also
been short, and stoeks of finest lines of

butter are short. Considerable dairy
butter was shipped to Liverpool last
week, but prices on that line are un-
changed.
Butter—

Finest creamery

Dairy butter

CHEESE.—This market is quiet, but
lias a strong undertone, owinz to the
limited supplies available in Canada.
Receipts for the past week and for the
whole vear, show a marked dJdeecrease.
Prices are the same as a week ago.
Cheese—

New make w018 on

01d specials, per b, 018 01

Stilton o 018 019

EGGS.—At last new laids have been
compelled to deeline under the activities
of the hen, who has alrcady begun to
produce the goods in bigzer quantities,
Supplies ean now be seenred 45 to 50e,
and probably for 40¢ by the weckend.
Receipts show a marked advance over
those received during the same week a
year ago. FExportation of eggs to Liver-
pool continues to give the market a
firmer tone than it would otherwise pos-
sess. No change has been made in the
price of storage eggs, but the market for
these remains firm.

case Ints—

New laids .. 50

§ 2
s

HONEY.—Market
with only a fair demand.

White Clover Buckwheat
h, per Ib,

ady,

.0 010

017018 014015

POULTRY.—The market opened this
week with a surprisingly good tone after
the holidays, the price of turkeys being
maintained higher than would be expeet-
ed econsidering the general econdition of
trade. Following extensive shipping of
turkeys to the United States, this market
with its lower prices, was somewhat de-
ruded, and better prices were obtained
right through the holidays, 22 and 23e
being asked. FEarly this week, the price
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had only fallen to 20 to 22¢. There are
very few fresh turkeys on the market.
Dressed ducks and geese are holding
about the same as during the past week,
with little coming in live. Chicken range
around 15 to 22¢ dressed, according to
quality. Practieally no live chickens ar-
riving. Live chickens are worth 12 to
14 cehts.
Fresh Stock

WOWE - s s iavivatonsui

Spring chicken ......

Fancy, crate-fed chi

Turkeys, fancy

Ducks "

Geese i s yee %

TORONTO.

PROVISIONS.—There is a little bet-
ter movement in this trade generally, due
to the return to the usual consumption.
Christmas and New Year’s found poul-
try displacing provisions to a marked ex-
tent. Cooked meats are in demand,
whieh is surprising for this time of the
vear. Smoked and dry salted meats are
in average demand. Lard is much firm-
er: stocks are scaree.
Hams—

Light, per Ib,

Medium, pe‘rblb.

Large, per ib, ...
A o Bl

A 5

Rreakfast, per 1b, ...

Roll, per Ib.

Shoniders, per b, ..

Pickled meats—ic less
Dry Salt Meats—

clear bacom, light

Cooked Meats—

Hams, bofled, per Ib, .

Hams, roast, per 1b. ..

Shoulders, , per

Shoulders, roast, per Ib, ...
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ORA—
F.0.B., live, per ewt,

Live, fed and watered, per cwt...
Dreased, per ewt.

BUTTER.—AIll grades are firmer, and
this is particularly noticeable in choice
September creamery. This we quote at
32 to 33. Tt is likely to remain there,




for this is not a holiday demand. That
is done with days ago. Separator and
dairy prints are higher at 30 and 28 re-
spectively for the best. Quality of the
stuff coming along now is better, though
not up to standard. As in Montreal,
there is noticeable buying on American

account. There is good export demand

for dairy.

Butter—
Creamery prints, fresh made .......... 03 033
Separator prints ............ 03 0%
Dairy prints, choice . o2r 028
Dairy, A ivese 0 on
U K 018 o0
CHEESE Quietness  eontinues.

There is little offering, less for the time
of the year than for many seasons. En-
quiries come through from England, but
would-be importers bark at the prices
somewhat, and there is little actual ex-
port business being put through. Loeally,
there is no change in prices or econdi-

tions. The market is firm: sellers ean
afford to wait.
Cheene—

OM, large ...

Old, twins

New, large

New, twins

EGGS.—New ]n(h once }m\m" bhoard-
ed the tnbny_:gnn. keep right on going
down. Drop of five cents is registered

this week. All supplies are more plen-
tiful. As to storage, market is very firm,
and prices will certainly not emulate
those of new laids. American market is
distinetly bullish. Export demand is
brisk. England is asking for eges, and
exporters are getting 30%% cents net.
Stocks, it is said, are light. decline
of one-half cent in recent guotations on
storage has not been duplieated. There
is no need to shade prices.

Eges, case lots—

Per dozen.
ﬂmctly new laid,

..... 00 046
. 082 03
- 030
"5 02

surprisingly

in cartons

POULTRY.—Prices

are
firm in this after New Year’s week. De-

liveries are licht,
the reason.

and doubtless that is
In view of the faet that
there were few turkeys at Christmas and
further impression that there are but
few now, some merchants want to know
where in the name of the Terrible Turk
the birds are. Tt is all further ecireum-
stantial evidence that the farmers put
one over, and shipped their Christmas
poultry to Buffalo and Niagara. Sup-
plies of geese and duck are light. Chielk-
en is lighter still. There is some venison
offering at round about 8 cents a pound.
It is thought prices will go higher hefore
they go lower,
Fresh Stock—

Tive Dressed
e SRTELT TR RS GRSl 0M8-010 010012
Spring chicken, b, ........... 010011 012-01%
Fanecy, erate-fed chicken, § Ibs. 0 13015 0 160 18
Turkeys, faney ............. v 0 200 2
Turkeys, old Tom .............. 0 13—-0 15 01890 2
Ducklings ..... 0Om-D12 014017
Ducks R NI19_ NI Nre_n 1
DRSS R S T 012013 015018
WINNIPEG.
PRODUCE.—There has been heavy
business done. The market has been

rather featureless. Cured meat prices re

CANADIAN GROCER

main firm, as do also lard, but there
immediate

seems no likelihood of a

change.
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BUTTER.—The demand here lmq been
good, but as yet there is a supply on
hand to meet all requirements and as a

result no changes have been struck.
Butter—
Manitoba

s 0D
CHEESE.—No chan"e noted here. The
m‘dormv at present is not very large.

0 16%
017T%

EGGS.—The market is strong and the
demand has been heavy. Owing to expor-
tations supplies are somewhat reduced.
Still there has been no upward move-
ment in prices recorded.

Eggs—
0%
018
0%
SHORTENING OF CREDITS.
Vernon, B.C., Jan. 5.—At the last

meeting of Hu' loeal Retail Merchants’
Association arrangements were made to
have the seeretary appointed a notary
publie so as to enable him the better to
attend to the duties devolving on
from time to time.

him

The main business of the meeting was
the discussion of the following resolu-
tion:

‘‘Resolved, that owing to present fin-
ancial conditions, and the eurtailing of
purchasing terms by the wholesalers, it
is deemed advisable to have set terms of
credit of thirty days, restricting same
with a view to giving our eustomers bet-
ter values when possible, and thereby
prevent much of our customers’ cash be-
ing sent to eatalogue houses, and we be-
lieve this step to be in the best interests
of the customers and dealer for the fol-
lowing reasons:

‘“Ist. The merchants will be in a po-
sition to meet their obligations.

“2nd. The elimination of bank over-
drafts.

““3rd. The buying for eash and secur-
ing discounts.

‘“4th. The reduction of overhead ex-
penses.

““5th. The selling of goods at a closer

margin of profit to the eustomer.

‘In view of the mutual benefits re-
sulting from a co-operation of the mer-
chants of this city to secure a more pre-
autionary credit system, we heg to ad-
vise you that on and after January 1st,
1915, all aceounts will be limited to a cash
or strietly thirty days basis. That is to

45 :

say, all purchases during the month must
be paid for not later than the 5th of the
month following.’’

While the resolution brought out a eon-
siderable amount of discussion, the senti-
ment was unanimous in the opinion that
a readjustment of eredits in the city was
absolutely necessary. Long, and in many
cases uncertain credits, accompanied by
oceasional losses, made the condueting of
a retail business very ostly, whereas if
short term credits were more general it
would enable merchants to do business on
a closer margin, and would result in bet-
ter prices for the consumer and more sat-
isfactory conditions for the merchant. It
was shown that a eash business would en-
able merchants to pay ecash for their
goods, and take cash discounts, as also
make unnecessary the loans for the pay-
ment of wholesale accounts, on which in-
terest must be paid. And as a rule no
interest is charged on overdue accounts
of customers, so that this is a distinet
loss, and must necessarily add to the over-
head cost of doing business.

It was therefore unanimously decided
that the conditions in the foregoing reso-
lution enforced ecommencing
with the New Year.

would be

The next regular meeting of the as-
sociation will be held on Tuesday, Janu-
ary 5th, at which a paper will be read
ontlinine the aims and objeets of the Re-
tail Merchants’ Association, and the
benefits to he derived from membership
in this organization.

,,_,__.Ic:,}_,_,_

VERSES OF AN EASTERN BARD.

D. Sproule & Company. wholesale fish
merchants, Dighy, N.S., have sent to the
MacLean Publishing Co., their calendar
on which is given the folowing prayer,

and to which onr attention has been
arawn :—
THE FISHERMAN'S PRAYER.

Lord, let me cateh a school of fish
So large that even I

When talking of it afterwards
Will have no eause to lie.

And let the weather be so nice

That T can ship them without ice:
Send me a buyer who'll pay freight
And furnish boxes free.

And then. Lord, drownd all Germans
In the deep North Sea,

The Kaiser to the North Pole send
There his life to end.

And then, Lord, may the peaceful waters
roll :

From Majellan Straits to

And then, Lord, put the prices up

And I'll eontented he.—Amen.

Germany,




Flour and Cereals

Flour Takes Another Jump of 50c. Per

;\(1

peg is Up

rance Named on Wednesday

There Take Place of Mixed Cars.

MONTREAL.

FLOUR.—From the condition of the
market at the present moment, it hardly
secems likely that prices will be lower
for some time to come. While business
continues to be quiet, the market re-
mains strong, which is a direct result of
a strengthening of the wheat market.
Everything seems to indicate an advance
rather than a decline. Exporters are in
the market buying up Ontario wheat at
higher prices, which

obviously means
higher prices for flour.

While no ehange
has been made in quotations, exporters
are paying the higher prices right and
left, amounting to 8 to 10e¢. per bushel
over those of a month ago. The im-
provement in the demand for spring
wheat flour which was noted a week ago
has been fully maintained. Lack of
ocean freight space is holding consider-
able business hack. Bakers are likely
to be in the market soon for supplies, but
millers are not disposed to eontraet for
future delivery at present prices.

(Since above was written market ad-
vanced 50 cents.)

Manitoha Wheat Flanr—
First patents
Second patents :
Strong bakers' ..
Flour in cotton sacks, 10 cents per barrel more.

Small
Winter Wheat Flour— lots.

Fancy patents
%0 per cent., in wood .

Per bhl,
T

CEREALS.—Now that the holidays
are over and less luxuries are
eaten, people will turn more to porridge,
thus helping the rolled oat market,
which has been quiet of late. Some
package oats were recently advanced
15¢, and 90’s in jute are worth $3.20 for
small lots, and $3.05
more,

for 25 bags or

Commeal—
Gold dust
Unbolted

Rolled Oata— 90's in jute,
Small lots ... % 1™ vase
25 bags or mote .. sie 348
Rolled oats in eotmn sacks, more.

Oatmenal—fine, and gr lated, 10 per cent,

over rolled oats in %0s,
Rolled Wheat—
Small lots .

in jute.
100-1b. bbls.
e 35

275

FEEDS.—Despite the faet that large
guantities of are
Montreal warehouses,
disposition to sell
prices.

feeds held in
there seems little
the market
Some dealers have none to of-
they attribute to a seareity.
Prices are firm under a steady demand
from both loecal and outside buyers.
Bran is selling at $25, shorts at $27, and
middlings at $30, which prices have pre-
vailed for some weeks.
Mill Feeds—

being
under

fer, which

Car lots, per ton

Shorts ..
Middlings .
Wheat mou;

Feed flonr-....
Mixed chop, p
Crushed oats, ton
Barley, pot, 98 lbs,
Oats, chop, ton ..
Rarley chop, ton

Feed oats, cleaned, Manitoba, bush..

oKB.888UEY
233IISSSISS

TORONTO.

FLOUR.—Prices are still firmer, and
people are wondering why flour has not
heen advanced. Tt has, but only by one
big mill; the others are holding off. This
coneern put up its price 20 cents on
Manitoba flour. In view of advance of
9¢ on wheat during the last few weeks,
flonr advanece is more than due. Prob-
ably mills are holding off because they
don’t know how much to put up their
prices. If they raise them 20 cents now,
they will probably have to raise further
later. A present advance of 40 cents a
barrel would be justified, in the opinion
of one flonr man. Export trade is keep-
ing up last week’s revived interest. On-
tario winter wheat for export is higher
priced; exporters think thev ean get bet-
ter ficures on their exports.

(Prices went up 50 cents since above
was written.)

Manitoba Wheat Flour—

First patent
Second patent
Strong bakers ...

nwrhm-ﬁ lﬁnhl.-'.

in Eastern Canada,
Also From 40 to 50 Cents—Good Export Demand for
Ontario Wheat—Rolled Oats Firmer—Straight Cars

Barrel

and Winni-

Here and

Winter Wheat Flour—

ed flour ...
CEREALS.—The firmer market con-
tinues, particularly in rolled oats. There
is a splendid export demand in this line,
but millers are holding for higher prices,
and it looks as though they might
them. At time of writing there is no
advance, but any day an advance of 20
cents may be registered. It is belated
as it is. Peas are in good demand.
C'older weather helps this line materially.
There is no change in prices.
Barley, pearl, 98 Ibs, ..
Buckwheat grits, 98

Com flour,
Commeal,

el

Hominy, pearl,

Oatmeal, standard, % lbl. oo
Oatmeal, granulated, lbn. o
Peas, Clntdltﬂ. boiling,

Peas, split, 98 Tha,

Rolled oats, 90-1b. bags .

Rolled wheat, 100-1b, bbl.

Rye flour, 98 Ibs,

Wheatlets, 88 ths,

Whole wheat flour,

MILL FEEDS.—There is an active ex-
port demand, particularly for bran.
Oats seems to he in now.

cars for

P L L b
S¥R83S
88'8?88§§8

disfavor
Millers continue to ship mixed
the most part, though one or two men
report purchases of straight cars. There
is a little more feed in the hands of the
millers now.
Mill Feeds—

just

Mixed cars, per ton
70w

3= 3888

3, Ontario. ontside points
No. 3, C.W., bay ports

FLOUR AND CEREALS.—Flour has
advanced 40 to 50 cents. The volume of
business is not heavy but it is expected
that after the new year there will be a
considerable improvement.

Manitoba Wheat Flour—
First patents ....covvicvnnins csssassssse
Hecond paten




CANADIAN GROCER

QUALITY TELLS

That’s why we lead in our products. We do not alter quality
to suit the price. Our Rolled Oats and Flour are always
uniform,irrespective of whether the market is strong or weak.

TILLSON’'S ROLLED OATS

and

RAINBOW FLOUR

are as perfect as science and skill can make them. Your cus-

tomers know this from experimenting with inferior grades,
Further, they. insist on

CANADIAN PRODUCTS

MADE IN CANADA
BY CANADIANS

See to it that you do your share to keep Canadian factories
busy during these trying times. It helps you.

STOCK TAKING

will soon be over and you
will replenish your shelves.
Your loyalty can be shown

by the way you patronize
Canadian manufacturers.

FREE 0D VI
We will gladly send you a neat window ‘ _ \ %
. €

display, charges prepaid, if you will
write us. Now is the time to push

TILLSON’S OATS

A FOOD—NOT A FAD.

Canadian Cereal & Flour Mills

LIMITED

TORONTO

47




Protection

Profit

CANADIAN GROCER

HITE SWA

Every package plaml\ mark-
ed with an expiry date, after
which the Yeast should not
be sold or used.

A warranty in each case pro-
tecting you against stale
goods.

70¢;

Special due bill offer to re-
tailers reduces cost to less
than $1.06 per case, whether
purchased through the Job-
ber or direct.

You get your money back if
the goods prove unsatisfac-
tory in any way.

lw;,ul r sized cases, 3 dozen
5¢ packages, $1.20. (Each
case contains one due bill.)
Purchase one case at a time
and take advantage of the
special quantity discount by
saving the due bills.

Also packed in trial-sized
cartons of one dozen, 45c.
We will gladly mail a car-
ton, all charges paid, to start
you in on this co-operative
plan. We will also supply
you with samples for free
distribution upon request.

Behind it all there is our reputation for

“QUALITY”

and “SQUARE

DEALING.”

Order from your jobber, or direct.

WHITE SWAN SPICES AND CEREALS, LIMITED
" TORONTO, ONTARIO

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER.

WHITE SWAN SPICES AND
CEREALS, LTD.

6c Tins, 4 dos.
welght 10 1bs.
4 oz, Tins, 4 dos.

welght 48 lbs.
16 os. Tlg;. 4 dol.

COOK'S FRIEND BAKING
POWDER.

W. D. McLaren, Limited.
In Cartons— Per dos.

. 1 (25¢ size), 4 dos.

. 1 (25¢ size), 2 dos.

. 10 (20c size), 4 dos. cs.

. 10 (20c¢ size), 2 dos. cs.

. 8 (15¢ size), 4 dos. cs.

. 2 (10c size), 8 doz. cs.

. 2 (10c size), 8 dos. cs.
No. 3 (Bc size), 4 dos, cs..

Also in tins. Prices on
application.

BAKING

83
o
~N
3

5R33588

ROYAL POWDER

BbL. lots
Less than or 10 cases
10 case lots.
Size.
Dime
4-08.
6-03.
8-0%.
12-08.
o
Y
3-1h.
5-1b.

Barrels—when packed in bar-
rels one ger cent. discount will
be allowe

FOREST CITY BAKING

Keen's Oxford, por 1b.
In 10-1b. lots or caee

COUPON BOOKS—-ALLISON'S,
For sale in Canada by The

Eby-Blain Co., Ltd Toronto; C.

0. Bnuchmh Ilontml

32, §3, §8, §10, m an

same prlco. one aise or n-oned

UN-NUMBERED.
100 books and over, each 0 08%
500 books to 1,000 beoks. 0 08
For numbering cover and each
coupon, extra per book, % cent
CEREALS,

WHITE S8WAN. Per case.
Biscuit Flour (Self-rising
zb dos. to case, weight
Buckwheat Flour (Self-ris-
-‘;3': 3 dos. to case, weight s

Pancake Flour (B.lt-mln
l’bdu to case, weight

2

case, weight 88 ibe. ...... 3 80
King's Food 2 dos. to case,

weight 95 Ibs. .........
Wheat xorncll dos. to
plise, weight &m sbssss B89

ar! ty sps os, to case,

welght 50 1bs.

Peas, 8 du to case,
weight 50 1bs. .

DOMINION CANNERS,
LIMITED.

Aylmer Pure Jams, 16 os. Jare.
Per dos.

Strawberry, 1914 pack ...

Raspberry, red, v,
syrup

Black Currant

Red Currant

Peaches

Pear, Bart.

Aylmer Pure Jellles
Red Currant
Black Currant we
Crabapple 145
Raspberry and red currlnt 210
Raspberry and gooseberry 2 10
Plum jam 18
Green Gage plum stoneless 1 85
goonberry

Aylmer Pure Preserves—Bulk
B51bs. 71bs.
stnwum te0:00. 072 100
lack currant’ e, 065 080
BPOOETY cocccensnoe 065 085

Aylmer 14's and 30's per 1b.

Strawberry
Raspberry

COCOA AND OHOOOLATE,

THE COWAN CO.,, LTD.

Cocoa—

Perfection, 1-1b. tine, dos.
Perfection, 34-1b. uu. dos.
Perfection, 3%-1b. tins, dos.
Perfection, 10c alze, dos.
Perfceuon. 8-1b. uu. ror
Soluble bull No. .
Soluble, bulk, No. i. 1b.
London’ Pm-'l per 1b. ..

Special quotations for
in barrels, ml. ote.

(Unsweet.
Supreme cboeohh‘ wl, 12-

chocolu "20c

size, 2 dos. In box, dos. .
Perfection chocolate, 10¢
slise, 2 and 4 dos in box,

..

,.
ccocommwe
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CANADIAN GROCER

Utilize our extensive
connection—NOW

An intimate relationship with the whole grocery trade
from Port Arthur through to the coast. A staff of busi-
ness-building  salesmen, large enough to meet yvour
prospects, not once in a month or six weeks, but—every
few days. Could any organization be better fitted to
place your product quickly, thoroughly, substantially
on the whole Western market?

It would take vou vears to build up the extensive con-
nection our clients now enjoy. It would cost you thou-
sands of dollars to maintain the organization that is
building big business for other manufacturers.  DBut
vou can have this extensive connection, this efficient
organization working for vou right now at only a frac-
tion of what its serviee is really worth.

Shall we send you terms and ]l:ll‘(i\'lll:ll\'.’ You'll be
under no obligation, so write NOW.

NICHOLSON & BAIN

WHOLESALE COMMISSION AGENTS AND BROKERS

Head Office :—Winnipeg, Man. Branches :—Regina, Saskatoon, Edmonton, Calgary, Vancouver

A tip on the side,
Mr. Grocer

Did it ever occur to vou that you can make more mnoney selling
Malcolm’s lines of Condensed Milk and Condensed Coffee than
any other line on the market? Malcolm’s lines of Milk and
Coffee are making new and satisfied customers every day. For
%\mlity and deliciousness they are unsurpassed. Our Condensed

offee, with milk and sugar added ready for use, is a seller from
the start. No other brand can equal it for flavor.

PRICES:
St. George Brand Coffee, 2 doz. in case
8t. George Evaporated Milk, 4 doz. in case
Banner Condensed Milk, 4 doz. in case
Princess Condensed Milk, 4 doz. in case
Premier Machine Skimmed, 4 doz. in case

Order them from your wholesaler or direct from the factory.
Delivered in 5-case lots to any point in Ontario or East of
Halifax., We will prepay freight up to 50c. per 100 lbs.

Malcolm’s Condensing Co.
ST. GEORGE, ONTARIO




CANADIAN GROCER

Freeman’s | mproved Standard

Cold Di Ar Refrigerator

for
Butchers

Grocers

Creameries

Householders

Restaurants

Hospitals
and all

Institutions

SATISFACTION GUARANTEED
Send for Catalogue, Price List and Discounts

TheW. A. Freeman Co., Limited

Hamilton Ontario

Here’s Tangible Appreciation
THAT MEANS BIGGER PROFITS

The unusually heavy sales of Diamond Cleanser have only
been realized by the energetic co-operation of Canadian
grocers, who have seen in this Canadian product the
essentials of a quick-selling, satisfaction-giving staple.

To show our appreciation of their efforts, we are making
a special offer, good at any wholésaler, from January 4
to February 15, 1915, inclusive:

1.—With every order for 5 cases of Diamond Cleanser
at $2.85 per case, we are including, withont
charge, one extra case.

2.—~With every order
for 3 cases at $2.85
per case, we are in-
cluding, without
charge, one extra
half-case.

3.—With every order
for single case at
$3.00, we are Includ-
ing, without charge,
six extra tins.

The unprecedented popularity with
which Diamond Cleanser has met en-
sures you quick, easy turnovers, and
the special offer adds considerably to
your profits. Pick out the order that
best suits the possibilities of your
fleld and send through to-day.

Order from your Wholesaler NOW,

STEPHENS, WELCH & CO.

7 Ossington Ave. Toronte

Diamond, 8's, 6 and 12-1b.

DOXES .ocvcvvini

Diamond, ¥'s, 6  ‘and n-lb.
boxes
Icings for Cake—

Chocolate, white, pink,
lemon, orange, maple, al-
mond, coocoanut, cream,
in 3%- -1b. packages, 2 dos,
in box, per dos.

Chocolate Confections  Per 1b.
Maple buds, 5-1b. boxes.. 0 37
Milk mednlllou,

boxes ......

C’hooolnu wmn. %

B-1b. on
Chocolnto wnfen.

5-1b. boxes
Non ncbll

Lunch bars, B-1b, box

Milk chocolate, 5S¢ bundles,
8 dos. in box, per box..

Royal Milk Chocolate, B¢
cnm 2 dos. in box, per

Vnt mlll chocolate, %'s, 6-
1b. boxes, 1b.

Nut milk chocolnto. YKe, 6-
1b. boxes, 1b.

Nut milk ehocollu Bc bars,
24 bars, per box

Almond nut bll’l, 24 bars
per b

JOHN P. MOTT & CO.'S.

lln N. Estabrook, St. JohN
J. A. Taylor, Montreal ;

? ﬂnnnum, Ottawa, dnt H
o8, E. Bulol Coy Wlnnlm
Mean.; erln. Calgary,
Alta.; ! Russell, Johnson, Bdmon-
ton; D. M. Doherty & Ce., Van-
couver and Victoria.
Blite, 10c size (for cooking)
dos. 0%

085
0 %

0 86
No. l ehocolate ¢ 0 30
Navy chocolate, W's 028
Vanilla sticks, per 100
Diamond chocolate, 14’ 024
P'lnln eholco chocolate 1i-

hm chocollte coatings..

CONDENSED AND
EVAPORATED MILK,

BORDEN MILK CO, LTD.
East of Fort Willlam, Ont.

Preserved— Per case,

Eagle Brand, each 4 dos.. 3 625
Re ndeer Bnnd each

1]
Purlty Brand, each + dos. 5 60
Challenge Brlnd each 4
dos 4 85
Clover Brand, each 4 doz...
Evaporated (Unsweetened)—

St. Charles Brand, small,
each 4 dos. .

E

8t. Chnrlel Brand, F‘lmlly,
each 4 doz

Peerless Brnnd Family,
each 4 doz.

8t
each, 4 dos. ...
Pv‘ergm Brand,

|t (‘hnrleo Bnnd Hotel,
each, 2 do

Peerless Brand, Hotel,
each, 2 dos. ..........
Je’n:y Brand, Hotel, uch.
St. Charles Brand, galions,
each 3% dos
"Bolndur’ Com und Milk,
“large,” each oR%..
“Reindeer” Co&.o nnd um,

each, 2 dos.

COFFEE,

WHITE SWAN SPICES AND
CEREALS, LTD.

WHITE SWAN
1 1b. tins, 2 doz. to case,
WelIght S8 A0BL Lo i ins 39%
Ib. tioa, 4 doz. v
weight 80 1bs,

ENGL]Sg BRDAKFABT

4 1b. tins 2 do-. to case,
weight e vhene

1 1b. tins s to Cile'
weight 40 1bs

% 1b. tins 2 dos. to cuo.
welight 2% 1

1 1b. tins 2 don to
welght 40 1b
1b. tins, 1 dol. to cm,
welight 40 1bas.

PRESENTATION COFFEE.
A Handsome %umblor in Each

; n.

1 1b. tins, 2 dos. to case,
per
Smppln' wol.ht. Go ibs. per
case.

MINTO BROS.
MELAGAMA COFFERE.

Whel. Retl
e, Grd. 23 0

1s, %, B. & .
Packed in 30 and 050-1b. cases.
Terms net 30 days prepaid.

(MINTO COFFER (Bulk)

M Bean or Gr.

I Bean or Gr.

N Bean or Gr.

T Bean or Gr. ..

O Bean or Gr.

Spec. Grd. Compound ,

Packed in 25 & 00-1b, tine.
FLAVORING EXTRACTS.

WHITE SWAN FLAVORING
EXTRACTS—ALL FLAVORS

1 os. Dbottles, per des.,
woIght 8 DB, ciciiiisaaine $1006
oz. bottles,

weight 4 1bs,

2% oz. Dbottles,

weight 6 1bs.

4 o=z bottles,

WOIERE FT-1DB. vivhiisoine 3 50
oz. Dbottles, per dox.,
weight 14 1bs. ........... 6 50

16 oz, bottles,

welight 23 1bs,

82 oz Dbotiles,

welght 40 1bs.

Bulk, per

16 ibs.

CRESCENT MFG. CO.
CRESCENT MAPLEINE.
8pecial Dellvered Price for

Canada

Per dox.
14-08. (4 dos. case), weight
9 lte, retall each 18¢
1 ox. (4 dox. case), wel‘ht
14 'bs., retall each 30c
o%. (3 doz. case), wel‘ht
15 1bs., retall each B50c.
os. (2 dos. case), wellht
17 Ibs., retall each 90c¢
8 os. (1 "dos. nu). wel ht
17 Ibs., retail each $1. 13 00
Pint (1 dos. case), woltht
1bs., retall each §8 ..
Quart (1 dox. case), wolgt
53 1bs., retall each §5. Ly
Gl'lz‘gll, each, retall




CANADIAN GROCER

Whatever else folk eat, they must eat wheat—see that
you are ready with the world’s best form of wheat—
“FORCE.” It’s not only good, but it’s tasty—
delicious, even. And it’s the WHOLE wheat.

Wheat foods come and wheat foods go,

But ‘* FORCE’’ goes on forever.

It's because ‘‘FORCE’’ is good—yes.
Very nourishing—yes. But that’s not all.
People won't always eat a food simply
because it’s good. But ‘*FORCE?’’ is
really delightful to eat. Its crispy, golden
flakes, cooked with malt, have a zestful,
snappy ftlavor that must be tasted to be
appreciated

We suggest vou apply the test yourself
to-morrow morning at breakfast, Mr.

Grocer

T

WHEAT
FLAKES

Made by The H-O Company, Hamilton,
and Sold by good Grocers everywhere

STARBRAND

Cotton Clothes Lines

soLp BY and Cotton Twine
do;;:-,“ Cotton Lines are as cheap as Sisal or Manila

%-1b. tine— 1 and much better
Ve OVE POLI S Lo

TRY IT

3 dez. in case

FOR SALE BY ALL WHOLESALE DEALERS
See that you get them

TEA LEAD

Say You SaW It (Best Incorrodible)
: Buy “PRIDE OF THE ISLAND” Brand

In as extensively used for years past by most
of the leading packers of Tea in Canada.

Canadian Grocer ISLAND LEAD MILLS Ltd.

Tel. Addrese: ““Laminated,’”’ London. LIMEHOUSE
A.B.C. Codes used 4th & 5th Editions LONDON,E,, Eng.

HUGH LAMBE & CO., TORONTO
Canadian Agents: J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON. MONTREAL
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CANADIAN GROCER

Fresh Pork
Sausage

This is the Season for Sausages,
and they are the very finest goods
on the market. Prices are no
higher than last year.

Let us book you up for regular
shipments every day by express or
as required.

Made under Government inspec-
tion.

F.W. Féarman Company
LIMITED
HAMILTON

i /7///////////////'//','/////////////////////////////////'///,‘/z/////.f//////////////////////////r//Q
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Quality and Quantity

That is why our new piece

NIGHT STICKS

is selling so well.

A big cent's worth of delicious quality
Flexible Licorice.

Order from your Wholesaler.

Everything in Licorice for Grocer,
Druggist and Confectioner.

National Licorice Company
MONTREAL

BOAR'S HEAD LARD
COMPOUND.

FAIRBANK CO., LTD.

. 010%
.. 010%
cessosnescses @ 108
0 104
. 011y
.0 11%
on

N. K.

Tubs, 60 1bs. ...
Palls, 20 lbs.
Tins, 20 lbs.
Cases, 8 lbs., 20 S0 euo
Cases, § 1bs,, 13 to eno
Cases, 10 1bs., 6 to case...

F. 0. B. Montreal.

MUSTARD.
COLMAN'S OR KEEN'S.

Per dos. tins

Durham, 4-1b. jar
Durham, 1-1b. jar

JELLY POWDERS,
WHITB SWAN BPICES AND
CEREALS, LTD.

White Swan, 15 flavors, 1
dos. In handsome counter
carton, per dos.

Ldst Price.

JELL-O.

Assorted case, contains 2 dos 1 80
Straight.

Lemon, contains 2 dos......
Orange, contains 2 dos.....
Raspberry, contains 2 dos..
Strawberry, contains 2 dos.
Chocolate, contains 2 dos...
Cherry, contains 2 dos......
Peach, contains 2 dos....... 1

Weight, 8 Ibs. to case, Freight
rate, 2nd claes.

JELL-O ICE CREAM POWDER.

Assorted case, contains 2 dos 2 80
Straight.

Checolate contains 2 dos.... 3 80

Vanilla contains 2 dos..... 250

Strawberry contains 2 do-. 2050

Lemon contains 2 dos.

Unflavored contains 2 dos.. 2 60

Welght 11 Ibs. to case. Freight
rate, 2ud class.

SOAF AND WASHING
POWDERS.

RICHARDS' PURB BOAP.

Richards’ Quick Naptha Soap.
Packed 100 bars to case.
B-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha

as a free premiom.

FELS NAPTHA.

Prices—Ontario and Quebec:
Less than 6 cases .........00 90

WHITE 8WAN LYE

Single Cases, 4 dos
5 case lots, 4 doz
Shipping welight 50 1bs. per case.

STARCH.

THE CANADA STARCH CO,
LTD.,, BDWARDSBURG
BRANDS and

BRANTFORD BRANDS

Boxes. Cents.
Laundry Starches—

40 1bs., Canada Laundry.....00%
40 1bs., Boxes Canada white
gloss, 1 1b. pkg. ........ 00%
18 1bs. No. 1 white or blue,
4 Ib. cartonsd ....ovcv0000
48 1bs., No. 1 white or blue,
8 1b. cartons ..... s oie
100 1bs., kegs No. 1 white
200 Ibs., bbls., No. 1 white
30 1bs., Edwardsburg silver
gloss, 1 1b. chrome pkgs.
48 1bs. sllver gloss, in 6-1b.
tin canisters
36 1bs., silver gloss Glb.
draw 1ild boxes
100 1bs., kegs, silver gloss,
large crystals 4
28 1bs., Benson's Satin, 1-1b.
cartons, chrome label ... .
40 Ilbs., Benson's Enamel
(cold water) per case ..
20 1bs. Benson's Enamel
(cold water), per case ...
Celluloid—boxes contalning
45 cartons, per case ....

0Ty

0T%
06%
08%

0%
. 08Y%
08y

Culinary Rtarch,

10 Ibs. W. T. Hemson & Co.'s
prepared corn .......... 0%
40 1bs. Canada pure cera

(120-1b. boxes ¥c higher.)

Casco Potato Flour, 20-1b.
boxes, per 1b.

BRANTFORD STARCH.
Ontario and Quebec.

Laundry Starches—
Canada Laundry—
Boxes about 40 lbs.
Acme Gloss Starch—
1-1b. cartons, boxes of 40
Ibs. K 1Y
First Quality White hndn-
3-1b. canisters, cs. of 48 lba. .ﬂl
Barrels, 200 1bs.
Kegs, 100 1bs.

Lily White Gloss—

1-1b. fancy cartons cases 30
Ibs.

6-1b. toy trunks, lock and
key, 6-1b. toy drum, with

drumsticks, 8 in case ... 08%
Kege extra large crystals,

MO I8, cii csiinsnnveess DL
Canadian loetlle lureb——
Boxes, containing 40 fancy

pkgs., per case .

Celluloid Starch—
Boxes containing 48 urt.ou.

Culinary Starches—
Challenge Frepared Corn—
1-1b. pkts., boxes of 40 1bs.. .08%

Brantford Prepared Cera—
1-1b. pkts., boxes of 40 lbs.. 0%

“Crystal Maise” Cora Starch—
1-1b. pkts., boxes of 40 Ibe.. STH

(20-1b. bexes wuur than




CANADIAN GROCER

Are You One of the Capable Men
of Your Locality?

Does your present income permit you to enjoy all the
every-day luxuries, an occasional vacation trip, a new watch,
bicycle, or possibly an extra fall suit?

We are anxious to appoint a capable man in your district
to represent MacLean’s and The Farmer’s Magazine.

In all parts of the country hundreds of energetic men are
representing our publications, supplementing limited home
incomes, or, in other cases, making this work their only

vocation. Some of them earn more than managers of lead-
ing concerns.

The work is enjoyable, keeping you out of doors and in
touch with the activities of the community. You will not be
a canvasser, for as a representative of MacLean’s or Farmer’s
Magazine you will be received as one of the successful,

capable men of the community. Consequently your success
is assured from the very start.

On each order, new or renewal, you will receive a
definite commission, so that your salary will be gauged en-
tirely by your efforts. No previous business experience is
necessary. We coach you and co-operate with you at all
times. If you will write us to-day, we will gladly tell you
further about the work.

Do not delay Writing

The MacLean Publishing Company, Limited

143-153 UNIVERSITY AVE. TORONTO, CANADA




fully retained.
ness of Brunswick Brand Sea
foods are enjoyed by the masses
throughout the Dominion.

CANADIAN GROCER

The select of the
fishermen’s catch

The sweet, freshly caught fish
are scientifically prepared and
packed by the Connor process.
All the fresh ocean flavor is

The delicious-

FFor quick selling and
satisfaction
there is nothing that
surpasses these Bruns-
wick lines:

customer

14 01l Sardines,

34 Mustard Sardines,

Kippered Herring,

Herring in Tomato
Sauce,

Finnan Haddies

(oval and round tins)

(lams,

‘\'(':IH'I]N. »

Better fill in vour stock

now and get your share

of the profitable sum-

mer fish sales,

Connors Bros.

Limited

Black’s Harbor, N.B.

OCEAN MILLS, MONTREAL.

Chinese starch, 16 os. pack., 4
doz. per case, #4; Ocean Corn
Starch, 16 os. pack. 4 dos. per
case, $3.60; King Corn Starch, 16
os. pack., 4 dos. per case, $3.12;
Ocean Blanc Mange, all flavors,
8 os. pack. 4 dez. per case, $4;
Ocean Borax, 8 os. pack., 4 dos.
er case, $1.80; Ocean Baking
oda, 8-os. package, 120 pack-
ages, per case, $3; Ocean Baking
Soda, 18 os. pack., 60 pack. r
case, $3; Ocean Baking Powder,
1 1b. pack., 3 dos. per case, $6.75;
Ocean Baking Powder, 8 os. pack.,
5 doz. per case, $6.50; Ocean Bak-
ing Powder, 4 oz. pack., 4 doz.
er case, $3; Ocean Baking
owder, 3 oz. pack.,, 4 dos. per
ase, $1.60; Ocean Baking Pow-
der, 5 Ibs. tin, 10 tins per case,
50; Chinese Washing Powder,
8 oz, 120 pack., per case, $4.25;
retall at B¢ per doz., 45¢; Ocean
Extracts, all flavors, 2 oz, 6 dos
per case, $6; Ocean Mustard
(French Mustard, quart size), 2
doz. per case, $4.80; Ocean Mus-
tard (French Mustard), pint size,
2 dos. per case, $4; Ocean Liquid
Blue, pint bottles, 2 dos. per
case, $1.80; Petrolatum, 2 os. jars,
12 dos. per case, $5.40; Petrola-
tum, 5 oz. jars, 6 dos. per case,
$5.40; Ocean Cough Syrup, 8 oz
bottle, 83 doz., per case, $7.20

COW BRAND BAKING RODA
In boxes only.
»  Packed as follows:

Be packages (96) ........... $3 20
1 1b. packages (60) ......... 320
% 1b. packages (120)....... 3 40

u]‘ ]1;; :2 :-Purknm‘!. Mixed. 3 30
SYRUP,

THE CANADA BSTARCH CO,

LTD., CROWN BRAND CORN
SYRUP.

2-1b. tins, 2 dos. In case....$2 65
8-1b. tins, 1 dex. in case.... 3 00
10-1b. tins, % doz. In case.. 2 80

20-1b. tins, % doz. in case. 2 88
Barrels, 700 1bs. ............ 3%
Half barrels, 350 1bs. ..... 4
Quarter barrels, 175 1bs..... 4“5?’
Paills, 3814 1bs. ............ 1
Pails, 20 1bs. each ........ 140

LILY. WHITE CORN SYRUP.

2-1b, tins, 2 dox. in case.... 3 00

56-1b. tins, 1 dox. in case.... 3

10-1b. tins, %-doz. In case.. 8

20-1b, tins, ¥%-dox. in ease.. 3

(5, 10 and 20-1b. tins have w
handles.)

CANNED HADDIES
“THISTLE" BRAND.

A. P. TIPPET & CO., Agenta
(Cases, 4 doz. each, flats, per

35
25
20
ire

A R A SR R $5 4
Cases, 4 dos. each, avals, per
(- R G R R M 3 4

INFANTS' FOOD

Roblinson’s patent barley, % 1b.
tins, $1.25; 1-1b. tins, $2.25; Rob-
Inson's patent groats, %-1b. tins,
<125: 1-1h. tins, $2.23.

BEAVER BRAND CORN AND
MAPLE SYRUP.

Quart tins (wine measure),
2 doz. In case, per case.. 4 70

MOLASSES,
THE DOMINION MOLASSES
COMI ANY, LTD.

Gingerbread Brand.
28, Tins, 2 dos. to case.

uebec, per case .. .58
ntario, per case . dess 3 N9
Manitoba, per case ......... 2 30
Saskatchewan, per case ... 2 60
Alberia, per case .......... 27

DOMOLCO BRAND,
2, Tins, 2 dos. te case.

British Columbia, por case.

298
10
hewa 36
Alberta, per case o gee :g
British Columbia, per case. 2 40

BAUCES,
PATERSON'S WORCESTER
SAUCE.

%-pint bottles 3 and 6 des.
cases, dos, ......
Pint bottles, 3 dos. cases,

Ol s Lo SRS d v n ™
< 58D f
H. P, Sauce— Per dos.
Cases of 3 dosen .. ..... 3

H. P. Plckles—
Cases of 2 dos. pints ... 8 25
Cases of 3 dos. Y-pints.. 2 20
STOVE POLISH,
JAMES DOME BLACK LEAD.

20 8100, §PORS ..iiiveivens .. 250
6a size, gross ......... veees 3 80
NUGGET POLISHES.

Doz,

Polish, Black and Tan .... 0 8§
Metal Outfits, Black and Tan 3 65
Card Outfits, Black and Tan 8 25
Creams and White Cleanser 1 10
TEAS.
THE SALADA TEA CO.
East of Winnipeg.
Whole-
sale. R't’
Brown Label, 18 and %s .29
Blue Label, 1s, %s, s,

T T R e TR D p
Red Label, 18 and %s... .41
Gold Label, %8 ......... 49
Red-Gold Label, %s .... .50

ORANGE MARMALADE,

“BANNER BRAND"” PURE
FRUIT PRODUCTS.

JAMS AND JELLIES,

-

4885 &

SWR, WOOR: sonsiivissivssnay 008
12-02. glass jar »e
Tumbler, Glass .. .....crivn 0 65

MARMALADE,

N S
'-_‘
a3
- -
Ca
Be
-

w %
©
]
1
-
=

b -
2-02. glass jar, dos....... 1 R
Tumbler, glass, doz........ 100

Prices subject to change witheut

notice.
MINTO BROS,, Limited.
Toronto.

We pack In 60 and 100-1b. caseas.
All dellvered prices,
MELAGAMA TEA.

Whol., Ret.

Red Label, 18 or %s. 02 0 33

Green Label, 13, s,

R T 032 040
........ 0371 050

— 03 =
-
=

'

T MRS ivaes 042 000
Purple Label, iLs
OBEY cicoerniniy 05 0=

Gold Label, %s only. 070 1 00
MINTO TEA
Whol. Ret.

Green Bag ......... - 02 038
B BAE .ivvsciniae 032 040
XolloW BEE iviisaivs 037 050
Purple Bag ..ok 042 0o
YEAST,
White Swan Yeast Cakes,
per case, 3 doz. d¢ pks 20

IMPERIAL TOBACCO C0O. OF
CANADA, LIMITED
EMPIRE BRANCH

Black Watch, Ts, % butts,
9 1bs., boxes 6 1bs 2

Currency, 12s, % butts, 12
Ibs., boxes 6 lbs......... 0 46
Currency, 68, % butts, § 1bs. 0 46
Stag Bars, 6s, % butts, 12
Ibs., boxes 6 Ibs.......... 0 46
W,nlnut Bars, 8%s, boxes 7
R RS SN A
Pay Roll, thick
6 Ib. boxes ......
Pay Roll, thin bar
Ib. boxes ......
Fay Roll, plug,
7 1b. caddles ..
Shamrock, plug, TWs, %
butts, 12 Ibs,, boxes 6 1bs. 0 57
Empire, 78 and 14s, caddies
15 Ibs., ¥ caddies 6 1bs.. 0 52
Great W'nt. pouches, 9s....
Forest and Rtream, tins, 11s,
2 Ib. cartons ......... eee 089




CANADIAN GROCER

UPTON’S

The government report
just issued gives it the
highest :tandard of purity.

Clover Honey

Order from your jobber
or write us for price list

The T. Upton Co., Limited

ST. CATHARINES

Factories at Hamilton and St. Catharines

Chocolar

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT’S.

Retails at 10 Cents per Cake.

I i

JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA

|
|

|

Extra Fancy Celery

From California

Fresh car just received, running
6, 6146, T doz. to erate, with a few
28,
The quality is very fine—erisp
and well-bleached. Prices lower.
Demand good.

Order some to-day.

We have also just received a big
lot of '

Yellow Danver Onions
Put up in 100-1b. sacks. Abso-
lutely sound, well-cured stock.

THE HOUSE OF QUALITY

Hugh Walker & Son

Established 1861

Guelph and

North Bay

“Made in Canada”

Broomsof Quality

to introduce our

CANADA LINE

Please note the following :

Special Prices

Sample Order Solicited
Fine Polished Colored Handles

No.1 CANADA, 5stg. - - $4.50
"o - 4 “ - - 400
w3 s g %« » 0T

6-doz. Lots and up delivered (Ontario)

Walter Woods & Co.

HAMILTON




CANADIAN GROCER

Write us for New Price List of Dr. JACKSON'S EGG FILLERS
WINDSOR SALT| | ROMAN MEAL | | sionmizes

Made in Toronto by us are therefore certain.

TORONTO SALT WORKS ROMAN MEAL CO. THE TRENT MFG. CO., LTD.
TORONTO, ONT. GEO.J.CLIFF, Manager MONARCH ROAD TRENTON, ONTARIO, CANADA

The Best for all forms of Coughs, Asthma, SUCHARD’S COCOA WRITE TO

g:onchitis. and all ailments of Respiratory e ks i 10 Garfield Chambers, Belfast, Ireland,
a

dpr Most Reasonably Priced for Sample Copy of the
MERITOL SYRUP ** Quality "' Cocoa Irish Grocer, Drug, Provision and

T 4 On Sale Anywhere. G al T d ’ J ll

FOR AGENCY, WRITE ener raaes ourn
THE MERITOL CHEMICAL CO. FRANK L. BENEDICT & CO.

725 Notre Dame E. MONTREAL Agents Montreal

If you are interested in Irish trade.

The W. T. Ott CO., Inc. STORAGE lN OTTAWA Don’t miss our FREE DEAL on

BOND AND FREE

Toronto Direct Rallway connection. Car distri- EPPS’S COCOA

Clicquot Club Beverages buting. Write for rates. in the new style tins.

Priscilla Prepared Flours Dominion w‘rehou’in‘ Co" Ltd. Write to-day for particulars.

Bass Islands Grape Juice Phone R54. 46 to 56 Nicholas St.. FEARMAN BROS., - - 6 YORK BT,
Snow-Mellow 55-] Ottawa. HAMILTON, ONT,

Mathieu’s Nervine Powders

. are a simple but effective remedy
MATHIEU’S in all forms of headaches — a

NERVINE POWDERS remedy which every merchant can

For Beadache and Nearalgla recommend as a quick and sure

Comizin we Opinm, Movphine ov Chloval. cure,

: Try Mathieu’s Nervine Powders
 Rneie Voo yourself at our expense as per cou- Th T h
U you s rom raigla v .
‘L‘m’ pon attached, if you don’t know e aSte t at
them and are a sufferer from head-

aches, SatiSfies

As a remedy for colds and bronchial troubles Mathieu’s Syrup of is the taste that brings new cus
Tar and Cod Liver Oil has become famous and this sister preparation tom coming back to )"Ol}; _Btlofte;
—Nervine Powders—is rapidly winning its way Gnes you start pushiag Ohocoiate

: e Ty Syt fe Turkish Delight with real vigor,
you’ll find a very appreciable in-

The Please send regular box of Mathleu's Ner- crease in profits ’“‘“l volume of
l vine Powders to the following address:— | regular business. Feature it to
J.L. MATHIEU CO. | | day.
Proprietors With (Name of firm) 2
Street ‘ Oriental Produce Co.,

?

Avgmt;d.inthhpaperwﬂl
The common verdict of your customers after they have

tried it: ‘“There’s only one thing just as good—More."” _— - bring replies from all
Order a case from your jobber to-day.

HOLLAND RUSK COMPANY NDears | parts of Canada.
HOLLAND, MICH. MY b




OLASSIFIED ADVERTISING

Advertisements under this heading, 2c¢ per
word for first insertion, lc for each subse-
quent insertion,

'Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, etc.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisements recelved
without remittance cannot be acknowledged.

MISCELLANEOUS

BEVERY MERCHANT WHO SEEKS MAXI-
mum efficiency should ask himseif whether a
Gipe-Hazard Cash Carrier, as a time and labor
saver, I8 not worth more than the high-priced
labor which it liberates. Are you willing to
learn more about our carriers? If so, send for
our new catalogue J. Gipe-Hazard Store
Service Co., Limited, 97 Ontario St.. Torouto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. ; S8quire, Queensboro, Ont.,
solicits your orders.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adequate to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

GOOD STENOGRAPHERS AR E
every employer wants. The place to
stenographers is at the Remington mploy-
ment Department. No charge for the service.

Remington Typewriter Co., Ltd., 144 Bay St.,
Toronto.

WHAT
et good

FIRE INSURANCE. INSURE IN THE HART-
ford. Agencies everywhere in Canada.

THE NATIONAL CASH REGISTER COM-
rnny guarantee to sell a better register for
ess money than any other house on earth.
We can prove It. Make us. The Natlonal
Cash Register Co., 286 Yonge 8t., Toronto.

CANADIAN GROCER

AGENCIES WANTED

WANTED—AGENCIES FOR PROVINCE OF
Prince Edward Island on a commission basis
for any special or good general lines handled
by the drug or grocery business. Firm has
good connection with local trade and already
represents several manufacturers. Special
facilities for advertisin or distributin
samples if required. rite P. BE. Islan
Agency, Box 265, Charlottetown, P.E.I

FOR SALE

FOR SALE — BUSINESS OR BLOCK —
grocery business established over four years:
best location in Vancouver, B.C.; butcher In
conmection; on three-year lease; a large,
commodious dwelling above; must be cash:
reason for selling, retiring from business. Box
70, Canadian Grocer, Toronto.

McCASKEY ACCOUNT REGISTER—GOOD AB
new. Sixty accounts. Twenty-five dollars
f.0.b. Fruitland, Ont. Terms, draft against
bill of lading. Church & Ross.

FOR SALE—AN ADVERTISEMENT UNDER
this heading would be seen by practically
every progressive ﬂroter in the Dominion. This
means that it will be read by the very man
who is in need of such a coffee mill, cash
register, cheese cutter, showcase, etc., that ma
be standing idle in your store, and whic
could be turned into money by an outlay of
just two cents a word. See our rates above
and send your ad. along to-day.

«STORE TO RENT OR LEASB-TWO-
storey frame corner building, size 25 x 60,
perfectly fitted for general merchant business
in a outhern Saskatckewan coal mining
town. A good business proposition to the
right man, with immediate occupation. For
fu%l particulars write A. H. McConnell, Box
11, Roche Percee, Sask.

GENERAL MERCHANT'S BUSINESS, POST
office attached, for sale, on Vancouver Island.
Turnover yearly. Sound business;
$10,000 will b le; $3,000 yearly can be made.
Apply Box , Canadian Grocer, Toronto.
Principals or solicitors onl!y treated with.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada.

(tf)

ACCURATE COST-KEEPING 1S EASY IF
you have a Dey Cost Keeper. . It automatically
records actual time spent on each operation
down to a decimal fraction of an hour. BSev-
eral operations of jobs can be recorded on one
card. For small irms we recommend this as
an excellent combination — employees’ time
reglster and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your
requirements, Write for catalogue. Interna-
tional Time Recording Company of Canada,
Limited. Office and factory, 20 Alice Street,
Toronto.

WANTED — INFORMATION REGARDING
good grocery or meat market for sale. Send
description and price. C. C. Shepard, Minne-
apolis, Minn.

WANTED

WANTED-ENERGETIC MAN TO SECURE
subscriptions and renewals to MacLean's Ma-
gazine and The Farmer's Magazine. Good in-
come guaranteed to capable person. Apply
by letter, stating qualifications, to The ac-
Lean Publishing Company, Limited, 143-153
Unliversity Ave., Toronto, Canada.

WANTED—-WHAT ARE YOU WANTING? A
clerk, a business, a salesman, a partner? An
outlay at the rate of two cents a word will
make your wants known throughout the Do-
minjon to just the men who can satisfy you.
See our rates above and send along your ad.
to-day.

TRAVELLER CALLING ON THE GEN.-
eral trade, with good connection in Saskat-
chewan, wants one or two lines on commission,
Box 1092, Saskatoon, Sask.

FOR SALE—GENERAL STORE._ SITUATED
21 miles west of London. Turnover $15,000.00.
Stock $5,500.00. Good opening for energetic
man. WIll sell or lease store. Proprietor
wishes to retire, Write to Box 69, Canadlan
Grocer, Toronto, Ont.

MAPLEINE

is welcomed by con-
fectioners everywhere
— indispensable as
Maple coloring and
flavoring for caramel
candies, ices, etc.
Won’t cook out or
freeze. Order from
Frederick E. Robson &
Co.. 26 Front 8t. B, To-
ronto.

CRESCENT MFG.
SEATTLE, WASH.

CO.

=

JONN OAKEY A SONS,LIMITRED,
LONDON . ENGLAND.g

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220

McDermed St.,_Winnlreg

qu Investments

The Financial Post of Can-
ada is the recognized author-
ity on Canadian investments.

Each week it gives much
exclusive information re-
specting Canadian compan-
ies; also reliable news on
bond and stock issues, min-
ing and real estate conditions.

The INVESTOR’S IN-
FORMATION BUREAU is
maintained free to subserib-
ers and answers by letter all
inquiries about investments.
Write for sample copy and
our subseription offer.

The Financial Post
of Canada

Toronto

“The Canadian Newspaper for Investors"

20th Century Retailing DEMANDS the

use of

ALLISON

You
awa
credit
witho
away

COUPON
BOOKS

can't get
Y 2 on

business
ut driving
trade. And

if you don’t use

Alliso

Books
bound to

some
credit

Allison

Boo
credit

n Coupon
you are
loge
money on
accounts.
Coupon
ks make
business

“good as gold."

HERE'S HOW
THEY WORK!:

When
Allison

a man wants credit
Coupon Book, anc

ive him an
have him

sign form at the front. which becomes

then
he buys you
when his book
collect your note or extend
for another book, as you
No passhooks, no

tear

charging, no

his promissory note to you. As
out coupons,
Is exhausted

and
you can
his credit
deem wise.
time

wasted, no errors, no disputes.

For Sale Everywhere by

Jobbers.

ALLISON COUPON COMPANY

Indianapolis, Indiana,

U.S.A.
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This Year—

Push Proven
Successes

It's a risky business during
these dayvs of enforced
economy to continue to
stock sauces that have failed
to prove their popularity.
Jetter by far to push proven
successes; better by far to
push the one sauce that has
ALWAYS satisfied, and
ALWAYS brought custom-
ers bhack for more—Pater-
son’s  Worcestershire Sauce.
Push it to-day.

ROWAT @& CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS:

I H” g Snowdon & Ebbitt, 325 Coristine Bullding, Montreal, Quebec,
Ontario, Manitoba and the Northwest; F. K. Warren, Halifax,
: N.S.; J. A. Tiiton, 8t. John, N.B.; C. E. Jarvis & Co,, Van-
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The most welcome news
to your competitor 15 the
report which tells him you
have stopped advertising.
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He sees 1n your retrench—
ment his opportunity.
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CANADIAN GROCER

Are You Interested?

In Buying a Business,

In Selling a Business,

In Engaging a Clerk,

In Becuring a Position,

In Securlng a Partner,

In Disposing of Becond-hand
Fixtures,

Then you should use

Canadian Grocer’s Classified Ad.
Columns.

It should find for you among the
progressive Grocers of Canada at
least one individual who is on the
lookout for just such a proposition
that you have to offer.

CANADIAN GROCER reaches the
retailer, the wholesaler, the manu-
facturer, the clerk and the travel-
ler, just the men to whom you
wish to sell or from whom you
would buy.

No Other Paper Reaches

All These Men.

RATES:
(payable in advance)
2¢ per word, first insertion.
le per word, subsequent insertions.

Sc extra per insertion when replies
are to be addressed ¢jo Canadian
Grocer.

Canadian Grocer
143-153 University Ave., Toronto

The Dealer who

remembers to
specify

We will pack
10 000 “ST.NICHOLAS”
9y

when ordering

barrels [Lemons 1s a man

of the celebrated with a memory
Georgian Bay Apples

that pays.
this Fall. Place your pay

orders early. NoT—————

Tem—— J.J. McCABE

Agent

LEMON BROS. Toronto

Owen Sound, Ontario

A.

Mr. Retailer:

Have you calculated the profit
you make when selling

TUCKETT’S
T&B
10c. PLUG
.

Tuckett Ltd., Hamilton




CANADIAN GROCER

PRO-INVENTORY SALE
$300,000

worth of staple goods to be sold before February 1st.
BIG'ASSORTMENT. REDUCED PRICES. GUARANTEED QUALITY.

Your money cheerfully refunded if goodsare not found satisfactory. No single transaction is
considered closed until the customer is completely satisfied. If it is not right we will

make it so.
20,000 Boxes of Dried Fruits

Raisins—Valencias, Californias, Currants, Sultanas and Malaga Table. Evaporated Fruits—Apples, Pears, Peaches,

Prunes and Apricots. Peels, Whole and Cut—Lemon, Orange, Citron and Mixed. Shelled Nuts and Whole Nuts
of all kinds.

Large and Selected Figs of all sizes.

35,000 Cases of Canadian Canned Vegetables

Tomatoes, Peas, Corn, Wax Beans, Refugee Beans, Beets and Pumpkins.

(2s and 3s T'ins, Cases of 2 doz. Tomatoes and Pumpkins in gallon tins, 6 to a case.)

6,000 Cases Canadian Canned Fruits

Strawberries, Raspberries, Peaches, Pears, Plums, Blueberries and Apples.
(2s and 3s cases of 2 doz. Apples and Rhubarb in gallon tins, 6 to a case.)

4,000 Cases of 1914 Pack Salmon

(Red Sockeye, Victoria Brand. Pink, and White.
Ask for quotations and be convinced that our prices are the lowest.

2,500 Packages of Teas

Japan,”Natural and Colored. China, Gunpowder and Young Hyson

Ceylon, Black and Green. Siftings of Japan and of Ceylon Teas.
(Packed in 10, 30, 40, 80, 90 pound packages.)

We pay 'freight to all points of Queb ‘¢ and Ontario on orders of 200 pounds or more. Assorted or of one kind.

Telephone or Telegraph at our expense. Write for our calendar and prices.

LAPORTE, MARTIN, LIMITEE

568 St. Paul Street Montreal

Tel. Main 3766.




A

Allison Coupon Co.

Anchor Cap & Closure Corp.
of Canada

Anglo-B.C. Packing Co. .....

Balfour-Smye & Co.
Benedict, ¥, L.
Betts & Co.

Bickle & Greening
Borden Milk Co.

C

Campbell Brokerage

Canada Starch Co.

Canadian Cereal &
Mills, Ltd.

Canadian Salt Co

Cane & Co.

Chase & Sanborn

Church & Dwight

Clark, Ltd.,, W.

(Massified Condensed Ads. ...

Cleave & Co. ........

Coles MEE: CO. vivivivvsinseri

Comte & Cle,

Connors Bros.

Crescent Mfg. Co

D
Dominion Canners,
Dominfon Glass Co.
Dominlon Salt Co.
Dominion Warebhousing Co..
Duncan & Co.

Bekardt, Ho P & Covvrro v
Escott & Co., W. H. ........
Bureku Refrigerator Co.

Fearman Bros.
Fearman, F. W,
Finanelal Post
Freeman Co.,

Grey & Martin
Guelph Soap Co,

H

Hamilton Cotton Co.
Hargreaves (Canada), Ltd...
Hillock & Co.,, John

H.O0. Company

Holland Rusk Co.

Horne Co., Harry

Hugon & Co...Outslde back cover

1

Imperial Ol Co.
Irish Grocer
Island Lead Mills

Jonas & Co.

Lambe & Co., W. G.
Laporte, Martin & Co.
Leeuw. Henrl de
Leiteh Bros,

CANADIAN GROCER
INDEX TO ADVERTISERS

Lemon Bros.
Lytle & Co.

MacGregor Paper Co.
MacLean's Magazine
MacLean Pub. Co.,
MacNab, T. A,
MEBOY, BON & L) ivsviviiive
Malcolm’s Condensing Co....
Maple Tree Producers Assn. 1)
Mathieun & Co., J. L
MEARIEYy W i vividiivive
McCabe, J. J.
McCormick Mfg. Co.

Inside front cover
McVitie & Price
Measam, George E
Millman, W. H., Sons
Minto Bros.
Mott, John P, & Co

N

National Licorice
Nicholson & Bain
Nickel Plate Stove Polish Co.

[

Oakey & Sons, John
Oriental Produce
Ottt €0 W, T

Paterson & Sons ....

Patrick & Co., W.

Peek Frean & Co. 4
Pennock, H. P., Co,, G
Pure Gold Mfg. Co. ......... Al |

W

Robinson & Co., C.

Rock City Tobacco Co. ......
Roman Meal Co. ..cvvecncnnes
Rowat & Co.

Ruttan, Alderson & Lound,

Sanitary Can Co. .. cieiiesnes 12
Sherbrooke Cigar Co.

Smith & Son, E.

Stephens-Welch Co,
Steveus-Hepner

st. Lawrence Sugar Refining 13
Symington & Co. 12

Taylor, Alfred

Tippet, Arthur P, & Co....
Toronto Salt Works

Tront IR OO «vivescsionnie
Tucketts, Limited

Upton Co., T.

Walker Bin & Store Fixtures
Inside back cover

Walker, Hugh, & Son

Walsh, Martin M.

Watson & Truesdale

Wellington Mills

Wethey, J. H

White & Co.

White Swan Splces & Cereals 48

Wiley, FLanE B ¢ .isvviveces 18

Woods & Co., Walter

A Practical Text-Book of
the Canning Trade

it was written by a practical man for practical
men and intended to help all distributors

INDEX TO CONTENTS

Origin and History of Canned Foods.

How to Regulate Stocks and Purchases.

Apparent and Real Costs.

How to Handle Swells, Leaks and Rusties.

How to Prevent Business Leaks and Stealages.

Buying and Selling Futures in Canned Foods.

Use and Expense of Samples.

Arrangement of Samples in Salesroom.

Employment and Training of Salesmen.

Selling Points Applied to Canned Foods.

A Model Business Organization.

Advantages and Disadvantages of Private Labels.

Advantages and Disadvantages of Packers’ Labels.

Window and Counter Displays; Illustrated.

Hard Work and Hard Play.

Established Standards of Quality; for Corn, Peas,
Tomatoes and other articles. Also standard sizes
and kinds of cans used.

How to Buy, Grade and Sell Canned Apples, Asparagus,

Beets, Blackberries, Blueberries, Cherries, Clams, Corn

Crabs, Gooseberries, Hominy, Kraut, Lima Beans, f.nb-ter:

Meats, Milk, Okra, Oysters, Peaches, Pears, Peas, Pine-

apple, Plums, Pork and Beans, Pumpkin, Raspberries, Red

Kidney Beans, Salmon, Sardines, Spinach, S8quash, Straw-

berries, Stringless Beans, Succotash, Sweet Potatoes.
This book contains more than 200 pages, is

handsomely bound in cloth, printed in neat,
clear type, on eggshell finish paper, completely
indexed and well illustrated. Ig):ice $2.15 per

copy, postage paid.
The McLean Publishing Company,Ltd.

Book Department

143-.153 University Ave. TORONTO
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BEWARE OF FALSE PROPHETS

The daily sensational rumors from unauthoritative sources should
not guide the proficient manufacturer or business man.

It is not sufficient merely to have “news”—

WHY NOT HAVE THE FACTS?

The Financial Post through its
unexcelled sources of information,
and its exact analyses and forecasts,
coupled with its bymail Information
Bureau which deals with financial
or business problems, furnishes a
~service of unsurpassed value.

Annual Subscription $3.00 the year
Date 1914

To:

THE FINANCIAL POST
143-153 University Ave., Toronto

Dear Sirs:

Please enter ™ subscription to The
Financial Post at the rate of one

dollar for four months.

Street or
Box No.
WHY NOT HAVE THE FACTS?

C.G.

THE CANADIAN BUSINESS MAN

has never been in greater need of ac-
curate knowledge of actual conditions—

and of the best possible business and
financial counsel!

LET

The Financial Post
of Canada

serve you at least during the next four months.
Write for a free sample copy or

- VA o S NS A
Slgn the attached Coupon and return

to us with one dollar for four months, or if more con-
venient pay on receipt of bill.
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Grocery Wall Case Combination X-3

Section No. 41, 6 ft. Section No. 100, 9 ft. X-3 spice, 9 ft. 7 in. No. 100, 9 ft. long. Open No. 40 to order.

Lower case 48 in. high, 18 in. wide top; Shelving 48 in. high, 10 in. wide; Bevel mirror in spice sec-
tion 32 x 56.

No. 41 for Confectionery or Tobaccos made to order. Sections No. 100 and X-3 stock in white to
assemble and finish promptly. Shelving and No. 40 Open Case made to any required length on short
notice. Stock sections oak only, mahogany finish, made to order.

“Walker Bins’ are air-tight and sanitary, unlike awkward, out-of-date drawers for foodstuffs. They
eliminate waste and shrinkage and do away with an assortment of boxes, barrels and baskets on your
floor. They will save you 259 of floor space occupied, and pay for themselves in a very short time.

Rear of Standard Grocery Counter

This shows rear equipment to be had in standard counter. Inclosed sliding doors for tobacco,
bread or sundry articles, 2 shelves, shelf and paper space, bag holder for 1%-lb. to 20-1b. sacks and full-
sized sack or barrel bins, or 2 rows medium-sized bins.

Send us floor plan and measurements of your store, and let us show you
how we can save you money, and increase your business.

The Walker Bin & Store Fixture Co., Ltd.

BERLIN, ONTARIO
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“ATORA” Beef Suet

In Blocks and Tins for Frying, Cooking, and all Purposes

For frying your fish use “ATORA” in Blocks. It will be a
revelation to you how sweet and crisp your fish w1llfbe It does
not soak into the article fried, and does not repeat or cause heart-
burn like the common and harmful®cottonseed oil preparations.

ALSO ready SHREDDED in Cartons

i ==y No Chopping. No Waste
f%”zﬁggmu | N Ready to Mix with the Flour
REFINEDBEEFSUET il {4 Delicious for Puddings
““~'f4~' f'-~"'t"-">""'=‘"“'?f""‘*‘""-‘ s cem— Excellent for Pie-crust
' "\ ,! &\ A ’7 Unexcelled for Mince Meat
o “ N * —\( Wt Absolutely Pure and Wholesome

15 Prize Medals Awarded

‘““ATORA’ Beef Suet has been a general household commodity in Great Britain and
Ireland for over 20 years, and during that time has been supplied to the Royal (Brit-
ish) Navy, and all the Polar Expeditions. Its chief claims for popular favour are:—

(1) It contains no skins, moisture, or impurities.
(2) You should use one-third to one-half less in weight than you would of raw suet.

(3) It melts readily in Puddings or Mince Meat, and enriches the other ingredients ttor-
oughly and uniformly, instead of remaining in small separate lumps, llke the raw
suet does.

(4) Our Suet 18 more digestible and wholesome, as it is sold thoroughly cooked, sterilized
and refined before you put it into the Pudding or Mince Meat.

During the cold seasom, you can buy it ready shredded, or if you buy the blocks it
flakes easily with a knife, It dissolves thoroughly as soon as heat is applied. During
hot weather it is sold In airtight tins, weighing 1-1b., 2-1b. or more.

It makes the best flavored Ple Crust and Cakes.

It is the best and most economical fat for frying, as it can be used over and over
again, and remains sweet longer than any other fat or oil. (For frying use ATORA
in blocks or in Tins.)

It is rendered at the Manchkester Works, from prime Fresh Beef Suet only; me pre-
servatives are used, and it is guaranteed absolutely pure.

For Prices, Samples and all Particulars, ask Your Wholesaler, or

BOoSs- & LTSN Tl .. ciririvicviinineononsvavnens Montreal C.O Walker B €0, .oiviiesccsonssssssrissernsasssoes Hamilton

Smith Brokerage Co., Ltd. ............cc0onvnnns St. John, N.B. Nicholson & Bain, Winnipeg, Regina, Edmonton, Calgary,
S TR SRR i SR el Halifax, N.8. ’ Saskatoon and Vancouver.

R S R R e R s e Sydney, N.8. {A. W. Huband
Mitchell & Whitehead C.B. Disher & Co. .......covevvvsnsncncesssnas Vancouver, B.C.
The Lind Brokerage Co. N F. C. Nivin Victoria, B

MANUFACTURED BY

HUGON & CO., Limited, Manchester, England




