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ore THE CANADIAN GROCER

The Best Only—Always the Best
“THISTLE”

The Brand that sells solely on
its recognized merit, which was
gained by conscientious effort to
maintain

Unvarying Quality

Clean, Wholesome Haddie that
win confidence and hold per-
manent trade. The brand that
sells---the “Thistle”

HADDIE

“STOWER’S"\ “STOWER’S"”
' LIME JUICE CORDIAL ' LIME JUICE

is sweetened to suit the most “« o
;’ntidious pllatxl.d No hun:l- Concentrated

| ingfor sugar. Add wateran

\ you have the best and most StrongGSt and Best.

wholesome summes drink. Palatable---Profitable.

\\*;9 v No Musty Flavor. ;

TAYLOR'S )

Candied and Drained Peels, pro-
duced by specialists in this one
thing from year's end to year's
end. Their

Unvarying Quality

has won an enviable reputation
among the elect. The entire
time of the makers is devoted to
maintaining the standard

PEELS

“QUALITY IS REMEMBERED LONG AFTER PRICE IS FORGOTTEN"

Remember this one sure fact,
every time you try to sell inferior quality, and what it really means to your success.

Arthur P. Tippet & Co.

B i e e e g, - -
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S,

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith ~ Lowneys Toblers

Live Representation !

Do not neglect the Eastern Townships.
Am open for anether good agency. Know
the trade. Have three travelers,

E.H. BOWEN, SHERBROOKE, QUE.
Manufacturers’ Agent and Broker.

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery

MacLaren ImB:nal Cheese Co.

AGENCY DEPARTMENT
Ageats for Grocers' Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Manufacturers’ Agents and Grocery Brokers.
Brokers Warehousemen
WAREHOUBEMEN
can give close sttention to few more first-class ST. Jo"mo » e - N.B.
ol Highest Open for a fow meore first-class lines.
FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 28

27 St. Sacrament Street,
TEL. MAIN ™8

ROBERT ALLAN & CO.

MONTREAL
General Commission Merchants

Representing Morris Packing Co.

Pork and Lard—Finest Quality

SALMON—We can quote
you on different lines, and as
salmon is likely to be very
much higher, our prices will
interest you.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS
Wholessle Commission Merchants and Manufac-
turers’ Agents. Cars Distributed, Warchoused and
Forwarded. Warchouse on Transfer Track. Busi-
ness solicited. Our position is your opportuanity,

SASKAT b

Waestern Canads

H. B. BORBRIDGE

Wholesale and Retail Grocery
Broker

OTTAWA

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. .IOAHN'S. ,NEWFOUNDLAND

and COMMISSION MERCHANTS
Importers and exporters. Prompt and oareful at-
all business. Highest Canadisan and foreign
e o Oable sddress: “Macnab,” 8t. John's.
Oodes: A,B,0, 5th edition, and private.

ARRIVING IN STORE

1 Car Purnell & Panter’s celebrated
English Pickles and Vinegar,
all sizes.

Lind Brokerage Coxhpany

73 Front St. E., Toronto

THE HARRY HORNE CO.

G Brokers and
Manufacturers’ Agents.

39-311 King St. West, - = Toronto

Leading manufacturers of Grecery Specialties
desirous of extending their business, should write
as atonce. Correspondence solicited from For
eign Firms,

G. C. WARREN
Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’

AGENT
Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

WATSON & TRUESDALE

(Buccessors to Btuart, Watson & Oo.)

Wholesale Commission Brokers and
Maaufscturers’ Agents.
WINNIPEG, - MAN.

Domestic and Foreign Agencies Solicited.

W. G. A. LAMBE & CO.
TORONTO

Groocery Brokers and Ageats
Foutnbhinhed a0

CORRESPONDENCE SOLICITED

H. G. Spurgeon
Manufacturers’ Agent
P.O. Box 1812 WINNIPEG, MAN

BUCHANAN & AHERN
Whelesale Commission Merchasts snd Importers
QUEBEC, P.Q,

Groceries, Provisions, Sugars, Molasses, Dried

Fruit and Nuts, Grain, Mill Feed,
Fish, Fish OIl, Ete.

Correspondence Sollcited. P.O.Box ®

Canadian Manufacturers and Exporters
Are you aware of the fact that there are 4} millions
rishmen prepared to buy Canadian Goods?

to
Don’t you want some of this business !
You can get into touch with 5,000 distributors évery
week by advertising in THE IRISH GB.OOIEUDBUG.
PROVISION and GENERAL TRADES' JOURNAL,
the _ store grocery n:sor in

I

copy and par
10, Garfield Chambers, Belfast, Ireland

DO YOU WANT REPRESENTATION IN

WINNIPEG

Where Business is Booming ?

BAWLF, DAVEY & CO.
Wholesale Grocery Brokers.

DISTRIBUTORS, LIMITED
P. 0. Drawer 9

EDMONTON, ALBERTA
Manufacturers’ Agents, Commission Mer-
chants, Warehousemen.

We sell direct from the Manufacturer to the Retaller
Track connections with all Rallroads.

Sel

we

The




THE CANADIAN GROCER

Canned SALMON—

N ()W Either for present delivery or for new pack for fall shipment, we
gt

are in a position to quote interesting prices on

is “ANCHOR” brand==the finest Fraser River
the Sockeye

time  “GOLD MEDAL” brand==fancy Northern
to Sockeye

buy “RED STAR” brand==a very choice Cohoe
“BIG HORN” brand==choice humpback

; = — You will not .buy any cheaper than you can
You can be sure of one thing to-day. SEND US YOUR ORDER NOW.

EBY-BLAIN, LIMITED

Wholesale Grocers -

Toronto

Steps to a Satisfactory Tea-Trade

And you will obtain a satisfac-

tory and permanent tea-trade.
Employ the most effective sales-
method at your command.

A tea that is always
reliable.

i Select a brand that has
well earned merit.

The Blue Ribbon Tea Co., Limited : Montrsal
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THE CANADIAN GROCER

Pure-Unadulterated

Search history back through the dim,
bygone ages, and ever will be found
mention of grapes, and the preserved
juice of grapes—wine. Even primitive
man recognized the tonic, invigorating
properties of the grape, but to him, and
until now, the art of preserving its juice
without alcoholic fermentation was unknown. So that, through all time, to get the benefit
of the life-giving nectar contained in the fruit, man has been obliged to poison his system
with alcohol. By the Randall process all this is changed. To-day you can offer to your
customers, at a very moderate price, THE PURE JUICE OF THE CANADIAN CONCORD

GRAPE, SIMPLY PRESERVED BY STERILIZATION, and ABSOLUTELY FREE
FROM ALCOHOL OR ANY ADULTERATION WHATEVER.

Randall’s Grape Juice

in bouquet and flavour rivals the rarest vintages of wine.

WILLIT SELL ? TRY IT. TRY IT NOW, and MAKE AN HONEST EXTRA PROFIT.
Made from Randall’s Grape Juice are

Randall’s Carbo Grapo Syrup Randall’s Grape Ale Syrup
Cases of two dozen pint bottles cost $4.75 per case. Write for price list of other sizes.

Sold by the Grocery and Drug Jobbers Everywhere.

The Randall Crape Juice Company, Ltd.

JORDAN, ONTARIO
C. L. MARSHALL & CO., Toronto, Representatives

4




(DHEN you buy your Canned Goods,

see that you get those packed by
Dominion Canners, Limited. Quality
is guaranteed. You take no risks.

Leading Brands :

“Aylmer”

“Little Chief”
“Log Cabin”
“Simcoe”’
“Delhi”

ETC.
DOMINION CANNERS

LIMITED
HAMILTON.
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THE CANADIAN GROCER

ABSOLUTE PROOF that the Grocer Can
Depend on QUALITY and CONDITION of

Caomplédi.
SOUPS

Extract from Dominion Government Report on Canned Soup.

Bulletin No. 204, March 24th, 1910, Inland Revenue Department.

Out of 150 samples of all brands of soups analyzed at Ottawa, 26 samples were CAMPBELL'’S,
and the result of the analysis is shown as follows:

CAMPBELL’S SOUPS

1. Condition of Contents—*‘‘Good’’ 1007,
2. Metallic Contamination—*‘ None”’
3. Condition of Can—*‘Good”’

This analysis proves the purity and condition of CAMPBELL’'S SOUPS will bear out the
highest recommendation you can give them, and you can depend on them giving satisfaction in
all cases. Sell them whenever possible.

JOSEPH CAMPBELL COMPANY
CAMDEN, N.J.
‘21 Kinds—Look for the Red-and-White Label.”

ROSE & LAFLAMME, Limited, 400 St. Paul St., MONTREAL, CANADA,
Sales Agency for Provinces of Quebec and Ontario.

Your

Attention!

These goods we can highly recommend for quality and attractive
style of packages.

The range is a large one, including Ox Tongues, Potted Meats, Galan-
tines, etc., put up in both glass and tin.

Price list on application.

Poulton & Noel Limited

ENGLISH PRESERVED PROVISION MANUFACTURERS

LONDON, ENGLAND
Rose & Laflamme, Limited, Montreal & Toronto

CANADIAN SELLING AGENTS
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THE CANADIAN GROCER

If We Could Show You

just how and where our vinegar is made, you’'d
understand why it has won such distinction on
both British and Canadian markets.

The best can’t be beaten, and our

Pure Malt Vinegar

is par excellence the finest product offered.
Submitted to any test, domestic, commercial or
chemical, it still makes good and retains its
high standard. Order now from nearest whole-
saler or agent.

e wes e v mivamens. W\ Qite Cottell & Co.

MacGreegor Specialty Co., 437 Parliament St, Toronto
Mr. Keaneth H. Munro, Montreal.

Mr. L. A. Gastonguay, 60 Bedford Row, Halifax, N.S. CAMBERWELL, S.E., LONDON, ENG.

W. A. Simonds. 89 Union Street, St. John, N.B.

SENTDS 2%
N ACLE Bﬁk\g@
e ——]

T

Quality, Purity and
Cleanliness

oh the: %

":h:'r:;'d'"l_nvnmmv""mﬂri
1on, on

Just how heavily these count is attested by the fact that the best merchants always give the "'bmm‘.'!;x;c

preference to Borden’s Brands, and by the furiher fact A ﬂmow

that the great majority of consumers will consider no

80pn =, / 0
g o \ ROENS conpensen MIL"” /
. NEW YORH U.SA.

Leaders of Quality for Over 50 Years.

The Original

Borden’s Condensed Milk Company

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macauley & Co., Vancouver,
Victoria, Nelson and Calgary.




THE CANADIAN GROCER

Buy “The Powder With a Pedigree”

coox"s\

FRIEND

BAKING
POWDER

FETC W b

LR IR A

A Leader for 50 Years

because of its unwavering high-grade
quality and uniformity.

g‘
¥
i“!
{

fons g b S e | ey af o s
4T e

Always the same price and always
gives the same satisfactory results.

— ak

No questionable ingredients used, and
positively “Contains No Alum.”

T S——.
SR IN p  n

W. D. McLAREN, Limited

MONTREAL

AR SOL 208 0L 0L ZO% ZOF 0L 2O% 208 ZO8 208 ZOL 207 208 208 202 208 208 208 208 208 2O4 ZO8 208 JO% 208 ZO% 202 208 202 20

Balaklava
Brand Beans

Are the pick of the crop, put up in a sanitary factory by experts

who know how to pack them so as to make them most delicious.

WITH OR WITHOUT TOMATO SAUCE.

The Eastern Canning Co.

Port Canada, N.B.

OANADIAN AGENTS—Green & Co., John Street, Toronto; D. O. Hannsh, London, Ont.; G. Wallsce Weess, Hamilton;
H. D. Marshall, 197 Sparks Street, Ottaws; Nicholson & Bain, Winnipeg, Western Agents ; Martin & Robertson, Vanocouver, B. 0.

for th
fixed
howe

Just fill §
this ad.,
the proi
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THE CANADIAN GROCER

You Won't Be Getting a Call From Our Travellers

for the next two weeks, as this is the holiday season
fixed by the Wholesale Grocers. There is no need,}  Caices RICHARDS PURE SOAP

however, to run short of our lines. ....Cases QUICK NAPTHA SOAP
~ . ..Cases SNOW-FLAKE CHIPS (100 pkgs)
.. ..Cases TELEPHONE SOAP (100 cakes)
....Cases COMET SOAP (100 cakes)
....Cases GOLD DUST SOAP (30 2lb. bars)
... . Bbls. SNOW FLAKE CHIPS (loose)
.. ..Boxes 3, SNOW-FLAKE CHIPS (loose)
...Boxes NEUTRAL SOAP CHIPS
....Bbls. NEUTRAL SOAP CHIPS
ces .CISCSAMMONI.A POWDER (3doz.in cartons)
..Cases 1007, PURE LYE (4 doz. in tins)

Toilet Soaps

Just fill in your requirements on the form printed on | oo 0 (51 VXSIRIN (316 bax)

this ad., and mail to us. We will give your favors J*** - WI" an '::: &mr:c’ ‘
the promptest attentiom. @ KT : Gk

f ... .Gross SKIN-FOOD GLYCERINE (loose)
The Richards Pure Soap Co., Ltd. |- Gross SULPHUR CREAM (loose)
Woodstock, Ontarie = §----- Gross CARBOLIC (single cartons)
Agent for Toronto and Hamilton: N .. Gross MECHANICS PINE TAR (single cartons)
Mr. Hutchison, Omand Mig. Co.,, Toronto @ §. . ... Gross BUT'TERMILK & GLYCERINE (3 to box)

..... Cases MEDICATED TABLETS (2 gross to case)

Your best advertisement lies
in pleasing your customers.
Very easily done if you sell
them

"*NUGGET”
(Waterproof) POLISHES

ON SALE ALL OVER THE WORLD

THE NUGGET POLISH CO., LIMITED

TORONTO o2 s HALIFAX
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THE CANADIAN GROCER

The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.

E WISH TO ANNOUNCE TO THE TRADE that we

w are in a position to handle a greater volume of business this

season than ever before. We pack a full line of high-grade

Fruits, Vegetables and Side Lines and are in a position to look

after your interests no matter how varied the assortment required.

Communicate with us before booking your order. Invest two cents
and be convinced that we can save you Dollars.

ESSEX BRAND /5

Essex Canning & Preserving Co.

Essex, Ont.

10

You

Hal




THE CANADIAN GROCER

“Edinburgh’s Pride”
' EVERY BOTTLE OF COUNTER

Symington’s CHECE
Edinburgh B O OK—S

Coffee Essence

does credit to the makers and the city of
production. Every bottle gives satisfac-

tion and helps to create further demand. Write for samples and prices;

Our ESSENCE OF COFFEE AND CHICORY gives we are now in a position to give
wonderful value. One bottle makes 40 cups of delicious better service, with no advance
coffee, fit for any connoisseur. in price.

Recommend it for camping parties and Summer outings.

It always pleases.

Thos. Symington & GCo.
acgims ool SHIRIG F. N. BURT CO,, Ltd.

Messrs. W. B. Bayley & Co., - - Toronto TORONTO E MONTREAL
AGENTS FOR QUEBEC—
Messrs. F. L. Benedict & Co., : . Montreal Phone Main 2811 Phone Uptown 5962

o wde ooty v 8an /4

Fairbank’s Famous Five

Your stock is not complete without Fairbank’s Famous Five Products, viz. :

Fairbank’s Gold Dust Washing Powder
1 Fairy Soap (for Toilet and Bath)

‘“

Glycerine Tar Soap
Sunny Monday Laundry Soap (contains no rosin)
= Pummo Soap

“

Half Box Gold Dust free with each 5 box purchase.

WRITE FOR PRICES

THE N. K. FAIRBANK COMPANY

MONTREAL, CANADA

1




THE CANADIAN GROCER

TO WIDE-AWAKE GROCERS

Frou-Frou is now being nationally advertised

This advertising is reaching your customers, amongst others, and it is to
vour advantage to stock Frou-Frou, because few articles show you such a hand-
some profit as does this Dutch Biscuit, the peer of all wafers.

Not only is the profit—under our price protection plan—such as to induce
every grocer in the Dominion to stock Frou-Frou, but its sale is assured right
from the start, and you will find the public ready and glad to pay a fair price—
a few pennies more per lb.—for a wafer that soars so high in quality above all
others.

The smooth, rich flavor of IFrou-Frou is a revelation to those who only know
the taste of the ordinary every-day filled wafer.

or v g e A e

You owe the introduction of Frou-Frou to your customers, and to your own

| il T 1] Wh
L b FREE OFFER LAl

Ubuu We will furnish you, free of charge, with absolute proof of our claim that Frou- dUUUL

Frou is the most delicious, tempting morsel of goodness that ever left a baker's
hands, by sending you, upon receipt of your name and address, a sample of

this Dutch Wafer of indescribable charm.

TASTE THE TASTE OF FROU-FROU

B T R e S e T R R S A O S

MACGREEGOR SPECIALTY Co. Wso BD

Canadian Distributors TORONTO, ONT.

Extra
the re
moder

experi

81 ‘j‘
f‘_ The
| Com,

PR T oW . e
SUTIRSTRS———

GRAHAM WAFERS

DELICIOUS GOODS.HANDSOME PACKAGES

™
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THE CANADIAN GROCER
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It grows—and grows—and grows—does the

x4 demand for H.P. SAUCE

:E:E: Be ready to meet it—be progressive—be wide-awake. If you don’t supply H.P., *‘the other fellow” - 5\0“‘““\.
<% will; probably he’ll soon be supplying a good many other things, too, for a customer L e

::.:. who wants H.P. means to have it, and when'she's had H.P. once she’s more e “3\“2\.\“-“4 g

::::: than ever certain to take care she gets it again. G \.}‘\—‘.0“ & :<:t;;\\\“$““,;x“\";:\;\

s The moral is very simple—and very sound. 2 e

When you buy

EMPRESS BRAND JAMS

20-0z. Glass Jars—1909 Fruit

The attractive appearance sells

: them. Their delicious taste brings
Extra Granulated Sugar, you secure the customers back for more.

the results of the latest process, of TRY THEM. That's all we want.
modern machinery and of years of We are sure of your future orders
experience once you have had the

EMPRESS BRAND

WRITE US FOR PRICES

L

=4

Manufactured by

The Canada Sugar Refining Empress Manufacturing Co.

Limited

VANCOUVER, B.C.

by

Company, Limited, Montreal, Que.

JAPAN TEAS

Medium grades of New Crop are due to arrive in a few days.
Samples are now in.

S. T. NISHIMURA @ COMPANY

MONTREAL ®. JAPAN

"

13



THE CANADIAN GROCER

;.3 umauv--ung TR, | Retails
o Northern Ontario Merchants
: g -u-...... WE ARE AFTER YOUR TRADE

EEE YOU ARE AFTER LARGER PROFITS TERR[TOR , 10c.
Ei iR WE RE ACH i OUR GOODS are at i
E . ; : Let us show that GOnGANDA [ Totcutnic CMO;:G: your door Package
FE§ YOU CAN INCREASE i . :
S F YOUR PROFITS N ¢ il Trade with us to |
i & & FROM 57 to 10 N z g A YOUR ADVANTAGE ,

<P ¥ 2 ° ) e | gy <4

b B ] :; TR - -u Pivea NP ! R‘
qE 8 A.J.Young, Ltd. [SSNSNSEET" fnen onr 52| North Bay | Soda
p ¥ ¥ SRR p UDBURY . : \ Cobalt and | Crisp,
g + olesale Grocers anc | o %3

E’ : i Provision Merchants. LAKE Wukon oy (.\' - ______WI

oo L T

MASON,S Grocery Profit Insurance FO
No. 1 SAUCE L [| aves e ect tmurance sgaime many towes, BA

but none to prevent loss of profits.

{ The best profit insurance is a stock of salable

Sall(:e That Satisfies gok)de, most of the losses result from ‘‘dead

stock.

That’s a good description of No. 1 Sauce, be-
cause it not only satisfies the palates of your { HEINZ PURE FOOD PRODUCTS are the

B &% customers, but it leaves satisfaction and profit kind of goods that are ‘‘Safe to Buy” and ‘‘Safe
behind for you. to Sell,” because always salable.

It is made of absolutely pure ingredients in
a specially clean and efficiently fitted factory. (] The 57 Varieties are every one guaranteed Pure
and guaranteed to please, or money back. You

Ry,

‘ Stock and recommend this delightful Sauce!

Sk 3 There’s a worth-while profit for the retailer.
4 e E that are advertised and backed by their makers.
8end for Samples and Detalls.

0 & MASONS LIMITED H. J. HEINZ COMPANY
EEL ] 25 MELINDA STREET - TORONTO New York  Pittsburgh  Chicago  London

& 4 Agents Wanted where not Represented

take no chances when stocked with reliable brands

i N It is to your own profit and credit Thes
4 : : § to handle a superior brand of Jelly Powders, and no line will prove so Ca
BB satisfactory as
BE §‘ SHIRRIFF'S JELLY POWDERS PERUA ¢
; : i} canning
s ‘ \ =S L E This well-known brand is always reliable, easy and quick to handle, and g Stock an
:; \ M‘,& retains in a large degree the natural flavor of the fruit. !

§ '(m& Order from Your Jobber or Direct ; The
e |l Imperial Extract Co., 8, 10, 12 Matilda St, Toronto |

|

14




THE CANADIAN GROCER

Retails This handsome

IOC. | R b package contains
a '}.\ the Soda Cracker
Package. ; with a flavor--

Red Label You’re sure of their quality, flavor, goodness, cleanliness and freshness.
Soda Crackers Manufacturers also of all kinds of dainty and high grade biscuits.
’

Crisp, Dainty and TELFER BROS., LIMITED, - COLLINGWOOD, ONT.

Wholesome. Branches: Toronto, Winnipeg, Hamilton, Fort William

DID YOU
FOREST CITY | EVER

BAKING POWDER come across u wouan who. wasn't

glad to save labor on wash day?
Sell her

SEPTO

The

Soap Powder Eremy

THE STANDARD
FOR 25 YEARS

of Dirt

6 oz tins, 75¢. doz.

1202, $1.25 * Asepto will lighten her labor and

160z, “ $1.50 earn for you the housewife’s
goodwill.

Order to-day through your wholesaler

Aeens: Rose & Laflamme, Ltd
, L ]
GORMAN MONTREAL
ECKERT &

CO., Limited Asepto Mfg. Co. - St John, N.B.

London&Winnipeg

Manufactured By

THERE’S a reason why

Canada First Evaporated Cream

sells so well throughout the year. Customers know that the
process of manufacture is as perfect as care, skill and cleanliness can make it, and the
canning in air-tight sanitary cans, without the use of acid or solder, uniformly safe.
Stock and recommend this splendid selling line.

Order from your wholesaler.

The Aylmer Condensed Milk Co., Ltd., Aylmer, Ont.

e —————

o %H e _=
15
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i : - THE CANADIAN GROCER
; 3 % s
B % HILE the travellers are away on their vacation, we will
”; . ’i appreciate your orders by mail, phone or gelegraph. All
g 3 goods shipped same day as order is received.
%_ ; HONE AT OUR EXPENSE —
1.4 Numbers 596

$ ~x 1996

¥ 4 1997

}‘ & 4 1804

| , Night Phone 1807

-

WHOLESALE

Y "

a1 BALFOUR, SMYE & CO., o= HAMILTON

g8 ST MATHIEU’S
: SYRUP Your cu

£ . : bright,
-3 :l ar and Cod Liver 0il S
i : as a more certain sale
i than most remedies. Itis gogd. I
; largely advertised, so that quickly,

every one is familiar with

the name. D O M

It has been so successful in
effecting cures that every

( A | user is a publisher of its Mirs
: v excellent qualities. ‘
‘ ii smasefss . b Its sales have increased

wonderfully everywhere.

3 and Jonmidiicn ¥ Itis a sure seller.
i GOLDEN YELLOWS pemdd MATHIELS
& 2 88 NERVINEPOWDERS
g4 Made only from Pure Cane Sugar are needed wherever colds
~‘ ! The Trade will appreciate the advantage of our machine - ' ": f‘"."d“' with paine
4 sewn bags if they will follow these instructions in opening IS P
B8 them :— : : » i@l See that you are well sup-
b H Y Cut off the shortest chain close to the side i plied with both, as the sea-
g k| of the bag, and pull out the single thread. & son of Colds is now on.
' 1 This is a quick operation and leaves the bag in perfect e B J. L. NATRIED CO., Props.
? condition. ~ s o SHERBROOKE, '..' E
1 i : £ Distributors for Western Oanada :
{ %1 The St Lawrence Sugar Refining Co,, Lidy, | oo o sce W oo st cotortom
< o Winnipeg. Edmonten, Vancouver.
‘ = "nn"eal L. Chapet, Fils & Cie., Whelesale Depet, Montreal. G
i conside
G & a luxu
£ P N‘
M | LASCELLES pE MECRADO ®. CO. v
' : : | l General Commission Merchants buy th
ik
F ! HKINGSTON, JAMAICA
HE EXPORTERS OF
| The
Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce . Winds
: - S—
e — — e —————————————————
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MRrR.GROCER=
ONE MOMENT!

When next youre ordering Salt—just re-
member that well-advertised, guaranteed,
and profitable brand:

CENTURY
SALT

Your customers are being told its merits in
bright, snappy newspaper advertise-
ments. Then, again, Century Salt is real
good, pure salt. Then, too, we deliver
quickly,anywhere. But first getour pricelist.

DOMINION SALT Cli

Mirs. and Shippers, SARNIA, ONT.

Royal
Salad
Dressing

Grocers say ‘‘People no longer
consider ROYAL SALAD DRESSING

a luxury, it's a necessity.”
No table relish is so sure to please.

It attracts the kind of trade that
buy the best.

Made in Canada by

The Horton-Cato Mig. Co.

Windsor, s s ontario

THE CANADIAN GROCER

e enah |

The Commercial Account Rngisteﬂ

The Up-to-Date
Merchant
Wants :

FIRST—The Best.
SECOND — Time
Saver, Quicknegg

in operation. 4
THIRD—Fire
Protection. It
must fit
his safe.
FOURTH—
Durability.

THE COMMERCIAL

has all the above features. Besides, it is equipped with the
PATENT AUTOMATIC and indestructible sheet holder,
PATENTED ‘“‘locked” slip holder, and will LAST A BUS-
INESS LIFETIME.

It is the only perfect one-writing system. Does away with
posting and statements. The BEST COLLECTOR known.
Thousands in use in Canada and the United States. Send
postal for catalogue.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

NO SPRINGS After 9 Years’ Test and Its
Adoption by the World’s
Greatest Merchants

The Toledo Scale

Is Now the Recognized Standard.

It is Automatic.

It contains No Springs.

It is always reliable—not affected by
temperature.

Guarantees Honest Weight.
Pleases Customers and Brings
Trade.

Saves Money, Time and Labor.

Is Most Beautiful and Attractive,

-

Ne g wpor

105 Styles and Sizes
for all kinds of Stores
PRICES $40 UP.

>0>2Z>0 Z= MU

70,000 Now in Use
S. S. Kresge, using 150 Toledo Scales, says:—

“‘Aftera thorough demonstration and practical test of your To'edo Scales, we
placed orders for a total of 150 Toledo Springless Automatic Scales for use in
our system of stores throughout the United States. This, we think, is
evidence enough that we con-
sider the Toledo the best.”

S. S. KResGE,
By C. V. VanDusen

Scales of all makes taken in exchange
rebuilt and for sale cheap.
Send for Catalogue, Free.

Toledo Computing
Scale Co.
Makers of Honest Scales
TOLEDO, - - OHIO
CANADIAN OFFICES:

Toronto, Montreal, Winnipeg,
Calgary, Moose Jaw, Edmon-
ton, Saskatoon, St. Thomas,
Vancouver.

Canadian Factory, Windsor, Ont. NO SPRINGS
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THE CANADIAN GROCER

ONCE

YOUR CUSTOMERS
BUY A TIN OF

WHITE SWAN GOFFEE

THEY WILL
RECOGNIZE ITS WORTH
AND USE IT ALWAYS.

PACKED IN HANDSOME SQUARE ONE
POUND TINS. 2 OR 4 DOZ. PER CASE.

WHITE SWAN SPICES & CEREALS, LIMITED
TORONTO

{
llG'S'lﬂlZ‘j

Any Broom bearing the Keystone
trade-mark can be relied upon to
give satisfaction, and you can place
it in the hands of a customer with
an assurance that there will be no
complaint about its wearing quali-
ties. If, however, you desire to
handle the very best that can be
produced, select the

“Klondike” and “Jubilee”

Manufactured by

Stevens-Hepner Co., Limited

Port Elgin, Ontario, Canada

Finish
55

Durability

)y . Easy

Fast
." Adjustment

Grinding

These are some of the features

mend the

ELGIN 355k

COFFEE MILL

to a place of prominence in your store. The “Elgin” is
equipped with the new style force feed steel grinders, and

has special adjuster device for regulating the grinding. An
ornament and attraction tc any store.

which recom-

Ask any of the following jobbers for Descriptive Catalogue:
WINNIPEG—G. F. & J. Galt (and branches); The Codville Co. (and
branches); Foley Bros., Larson & Co. (and branches).

VANCOUVER—The W. H. Malkin Co., Ltd.; Wm. Braid & Co

HAMILTON —Jas. Turner & Co.; Balfour, Smye & Co.; McPherson,
Glassco & Co

TORONTO—Eby, Blain, 1 td

LONDON —Gorman, Eckert & Co

ST. JOHN, N.B.-G. E. Barbour Co.; Dearborn & Co.

REGINA, BASK. Campbell Bros. & Wilson.

MONTREAL—The Canadian Fairbanks Co. (and branches.)

WOODRUFF & EDWARDS CO., Elgin, lllinois

e S e e e PR e i —
18

Fortune in _’ FuresiTh'

in the Canned
Fish you are
bandling is a most important matter, and you can
obtain and hold the best of the family trade if you

are selling

Show your foresight by pushing these fish. They are
pure, sweet, wholesome, well packed and attractively
gotten up and never fail to satisfy.

Stock your lbglvn liberally with “ King Oscar” Brand.
CANADIAN AGENTS

J.W.Bickle & Greening

(J. A. Henderson)
Hamiliton, - - Ont.

Tea |

“Prid

Manufacti

ISLAND

Tel. Address: “Lan
A.B.C, Codes used

Canadian Agents

Agents . —Maclure & L1
W. L. McKenzie & Co., )

on the

{

tl‘he distinc
it a prime
“‘well-wort




THE CANADIAN GROCER

ea Lead,

Best Incorrodible

“Pride of the Island’

Manufactured by /

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C. Codes used 4th and Sth Editions. LONDON, E., ENQ.
Oanadian Agents ALFRED B. LAMBE & 80N, TORONTO

J. HUNTER WHITE, ST. JOHN, N.B.
OEOIL T. GORDON, MONTREAL

P o
T |

QUALITY

When anyone wants
a high-class household
refrigerator they always
buy the Ham & Nott
make. Our grocer re-
frigerators are made on
the same principle. That
means the best.

Sold by leading hard-
ware dealers, or write
to us.

HAM &NOTT CO.
numm?l?m CANADA

GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.

THREE reasons for it:
No. 1—A Strong Baker
No. 2—Body

No. 3—Flavor

Packed in tins—2's, 3’s, 5's, 10’s and 20’s;
pails—1’s, 2's, 3’s, 5's gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.
The Dominion Molasses

Co., Limited
HALIFAX - NOVA SCOTIA

Agents : —Maclure & Langley, Lid., 12 Front E., Toronte—604 Lindsay Bldg., Iulred-’
W. L. McKenzie & Co., Winnipeg ; R. Robertson & Co.,Vaucouver and Victoria

You'll Hit the Bull's Eye

on the ‘‘Popular Taste” Target if you are selling

ff”w : /
AURORA COFFEE!  {:u»
Al

N

The distinctive quality, aroma and flavor of ““AURORA” Coffee have made

it a prime public favorite, and its retailing price of 4Qc, leaves you a
““well-worth-while” profit. See to your stocks.

W H. GILLARD & CO., Hamilton, Ont.

BRANCH—SAULT STE. MARIE

\\\\\, /{, #”
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THE CANADIAN GROCER

PROPRIETORS

ROWAT & CO.

GLASGOW, SCOTLAND

Canadian Distributors:— Snowdon & Ebbitt, 325
Coristine Bldg., Montreal, Quebec, Ontario,
Manitoba and the Northwest; F. K. Warren,
Halifax, N.S.; F. H. Tippeut & Co., St. John,
N.B.; C. E. Jarvis & Co., Vancouver, B.C.

I_ Tomatoss, Stringless Beans, Asparagus, Spimech, Ete.

Sanitary Cans

For Hand Filled Goods

Apples, Peaches, Pears, Plums, Ese

Sanitary Enamel Lined Cans

For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black-
berries, Sour Cherries. Blusberries, Beets, Rhubarb, Esc.

“The Can Without The Cap Hole”
“Bottom like The Top”

Write for Samples
| Sanitary Can Company, Ltd.

Niagara Falls, . . Oatario

ESPECIAL EMPHASIS

should be laid on the fact that

SNAP

does its work honestly !

There are no half measures in the way SNAP
removes every vestige of tar, dirt, grease or paint
from soiled hands. And it is, moreover, anti-
septic, and beneficial to the skin.

SNAP SELLS ALL THE TIME!
TRY IT! '

Montreal,
Que.

GET

after the o
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and cater for
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THE CANADIAN GROCER

after the owners of Soda
Fountains in your district
and cater for their Fountain
Supplies. We are the actual
manufacturers of all the best-
known fountain fruits and
fruit juices, which are made
in an up-to-date sanitary fac-
tory by our special process.

They are prepared from sel-
ected ripe fruits exclusively,
and retain their natural aroma
and flavour of the fruit to a
remarkable degree. A line
every grocer can recommend
and handle with profit.

The T. A. Lytle Co.

Sterling Road  Limited
Toronto

Something that
Interests Grocers

A “GaLt” EmMBOsseED STEEL CEILING is an essential
in any modern store.

It adds a touch of beauty and dignity to the interior
of your store that nothing else can. No trouble
to get a design that will harmonize with your
fixtures and equipment.

A “GaLt” MEeTAL CEILING, however, is not merely
an ornament. Its practical advantages appeal
particularly to shrewd business-men. It is fire-
proof; will not stain, crack or fall down; itis
unaffected by heat, dampness or vibration.

A “Gart” CEILING is moderate in cost and, if
necessary, may be applied over a wood cr plaster
ceiling without interrupting business.

Send sketch and measurements of your ceiling for
quotation and catlalog ‘‘A-3,” showing hundreds
of designs.

The Galt Act Metal Co., L.

Galt, Ont.

“Pansy” and “Daphne”

(FANCY) (CHOICE)

SEEDED RAISINS and
EVAPORATED FRUITS

are put up in
Calfornia, and
have nosuperior.
The fruits are
carefully select-
ed and attract-
ively packed by
men who know
their business.
You will not go
astray in order-
ingthesebrands.

GUGGENHIME & CO.

California

McLean’s

“The Name"

AND THE PACKAGE
TO THE RIGHT

The Canadian (ocoanut Co.
Sole Makers

MONTREAL

A PULL TURNS
ON THE LIGHT

Better than electricity or city gas, cheaper than
coal oil or candles, Steady, white, brilliant;
14 cent per hour for 500 candle power,

Lighted or extinguished by a pull of chain and
regulated to any desired candle power in the
same way.

Absolutely Safe, permitted by all insurance
companies. More Light Means More Business.
Delivered ready for any one to install.

merchant direct,

For stores, homes, churches, hotels, etc. First
class agents wanted,

MACLAREN & CO.
Gasoline Lighting Systems

MERRIKVILLE, ONT.

Write now_for circular and special price to

e e e e
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'MINUTE

—— D Uy

You can sell Purnell’s
Sauces, Vinegar and Pickles

o to your particular

Tell this Whi
to the Dov

I T Y e e e Ny T ————
. 2 o

AN OONINENTNANNANN S

3 : customer because : ( :OC(
$i 5 their reputation is ;‘; WOMIEN

] ' . based on general ',

8 1 i quality and right ’ eal

7 E packing. ’

o g | They are a line { By using Minute Tapioca a Mar]
L 3 2 that are genuine : first-class, delicious s(tlxm-

' y # \ satisfaction-givers, g et dessert can be produc- d
‘ g | and they leave the :’ ed in fifteen minutes. I ,ea
%‘ A grocer 5. very S 7| Minute Tapioca does not
| margin of profit. ALWAYS READY 7| require soaking—ready for COC(
I A They are general TAP]OCA ; instant use right from the
}‘ ! favourites and are L '/' package. One package of

more in demand than NO SOAKING o |7
[ any similar imported MINUT' TAP'OCA
line. ; : .
R : ? makes six full quarts of a pudding that is unusual-
| ; See to Your ly delicious in taste and appetizing in appearance.
:

MINUTE TAPIOCA is absolutely pure and is put
up in the largest and most sanitary tapioca fac-
tory in the world.

Ask your jobber for
MINUTE TAPIOCA

MinufsTapioc a Go,, Orange, Mass. W. P.

Mi

Stocks!

Canadian Agents :
L'hnr];uu-u.vrn,l' E(‘l ,}‘ll;)rl('l' Haszard;

~ St. John, N.B., E. McMichael ;
All Good Jobbers handle Halifax, N.S., Erb & Rankin ; Montreal
and Ottawa, C. S. Harding, Canada
Life Building; Quebec, Cy. D. Bon-

PURNELL’S homme, 131 St. Peter St.; Toronto;
Lind Brokerage Co., 73 Front 8t. E.,

Hamilton, J. H. Stratton & Co.; Winni-

peg, Carman Brokerage 0

P‘ll'e pl‘OdUCtS Bannatyne Avenue E. \':mmuveyl,

B.C, C. E. Jarvis & Co., Mercangje

Bldg., cor. Cordova and Homer Sty

P’ | } ” % \\ \
1 7 Sell ha'es
e Lalg R KILLS {
£ Twining's uniet
A o tals otbet
R 3 y/
Teas ! GEORGI
' e Shipping a
; Dealers in Oo!::‘e,
2SN A STRONG COMBINATION:— FROM PALACE TO COTTAGE KN
' : » UT’L’TY the pala‘::s of particular people are being delighted
kil CLEANLINESS b . g
2 1 g ATTRACTIVENESS TWIN]NG S TEAS It wuses
E i A “Walker Bin” Outfit is a ‘““Necessity’’ to the (in packages only) :ti)ge_nts tc
) Moders. Tomtmy: They are the most reliable of all package teas, as ultql::lrg
Write for Illustrated Catalogue witness the bona fide warrants granted to Twining’s every se
: ‘““ Modern Grocery Fixtures”. by the Crowned Heads of Europe. A line to recom- low gro
e | mend and sell to your particular customers. root. B
Walker Bin & Store Fixture Co. CANADIAN AGENT profitabl
LIMITED
‘ REPRESENTATIVES: that an
BE Seskichenss and Alers .. Sioes, - Berlin, Ontario HAROLD RITCHIE e
: Mostreal; W.S, Silcock, 33 St. :iec‘;:?;sssll:tu 8 Matllda Street’ i TORONTO s o5
K e e —




THE CANADIAN GROCER

White THE PEOPLE OF Cold Spring

AMAICA Lemonade Powder
Dove 1 and Health Salts

are now buying things in the

Cocoanut United States which they ought

to buy in Canada. They don’t
know what we can do. Asmal

Means advertisement in the
Market HINGSTON

I enides “GLEANER"

might bring inquiries. Better

Cocoanut ts for rates to
" I. C. STEWART, Hallfax

——WARMINTON’S ——

Shipping Specialties
STRAPPING, CLUTCH NAILS, PAIL HOOKS, ETC.
W P DOWNEY Save expense to shipper
i 7 J. N. WARMINTON
MONTREAL 207 St. James St., - MONTREAL

y
Don’t Blame the
Gred |t o “stomer Prostrations frc m the heat are almost hour-

!Iltvo.r'n up common sense ly occurrences, There is a simple method

KILLS { Roaches and Bed-Bugs Blame yourself for that con- to protect yourself. A cool drink of
T s tinued loss. Wake up and Lemonade or Health Salts

All Dealers and 381 Quesn $t. W., Toronts, Oat. stop it. Very easily done. e

Dealers ind Common Sense s very good seller, for Simpl t in t h ith Alli- can be made alm-s y :

the reason that it gives general sstisfaction and each ply get in touch wi and pleases.

customer tells others about same. Write for prices. ! son, that's all.

See that your customers have a fair chance
to try these delicious summer drinks.

GEORGEE l%h dBw!]}ANDAY : : ooupon Once a customer, always a customer.
Shipping and Commission Agents Isn“ B 0 o k s S. H. EWING & SONS

Dealers in Ooffee, Cocoa, Pimento, Hides, Honey

Wazx, Sugar, kum. ete., ete. : > 3 ¥ MONTREAL nnd TORONTO
stematize credit accounts, simplify collections,
KINGSTON, - s o= JAMAICA g,, g e

ease the t a €
ey cost but little and pay for themselves many
times over.

HOW THEY WORK = GHINESE

A man wants credit.

Nature has solved the r You think he is good. g

Give him a $10 Alli-
801

problem of distribution.
It uses a multitude of
agents to effect the distri- : : 21 ick Sal
bution of its products. o X ‘ 3‘"? Sy
Nature does not expect PP & dime's worthe ¥ L.m ‘;m;‘-l'
every seed to fall upon fal- \; ’ o . Hnge ooligounl
low ground and to take : > — husiir
roo;: blliut, it achieves a - Fa b Get Prices
profitable percentage upon ch
its distribution, This is all o - ros JRCH | OCEAN MILLS
that an advertiser has to s €23 E 1) BT T S——

do to rea rofi W b g D

harvest onph1: o“’lt?a;fable For sale by the jobbing trade everywhere. When writing advertisers kindly men-

A e et Sosmmony tion having seen the advertisement in
this paper,
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THE CANADIAN GROCER

Jose Segalerva

MALAGA, SPAIN

This is the trade mark to look
for on your

Malaga Table
Raisins
If you insist on getting this brand

you will receive the finest packed

Rose & Laflamme

A‘enu Limited

Montreal Toronto

Goodwillie’s Fruits
IN GLASS

Have
You
Tasted
Them
Yourself
?

If not,
do so

Agents:

Rose
&
Laflamme
Limited

Montreal
and
Toronto

]
Wouldn’t

store |

To permi
of the

in you

To carry

Nations Custard Powder

LARGE 5c. FACHKRETS
1 LB. and '/, LB. TINS

Sample FREE on request

GREEN & CO.

136 John Street, - TORONTO

HOTEL DIRECTORY

HALIFAX HOTEL

HALIFAX, N.S.

THE GRAND UNION
The most popular hotel in
OTTAWA, ONTARIO. Jaugs K. PaisLey, Prop,

ACCOUNTANTS

Assignees, Chartered Accountants, Estate and

j'“klns & “ardy Fire Insurance Agents, 15} Toronto St., Toronto

52.Canada Life Building, Montreal

24

ESTERN ==~| 7
ASSURANCE | —

* * * COMPANY. | MARINE

Heap Orrice—TORONTO, ONT.

Assets over - $3,670,000
Income for 1906, over 3,609,000

HON. GEO. A. COX, President
W. R. BROCK, Vice President
W. B. MEIKLE, General Manager

C. C. FOSTER, Secretary

British America Assurance Company

A.D, 1833
FIRE & MARINE

Head Office, Toronto

BOARD OF DIRECTORS

Hon. Geo A, Cox, President W. R. Brock, Vice-President
Robert Bickerdike, M.P., W, B. Meikle, E. W Cox, Geo. A. Morrow,
D. B. Hanna, Augustus Myers, John Hoskin, K.C,,LL.D.
Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C.
Sir Heary M. Pellatt, E. R. Wood.

W, B. Melkle, General Managery P. H. Sims, Secretary
CAPITAL $1,400,000.00
ASSETS - o g e - 2,162,753.85
LOSSES PAID SINCE ORGANIZATION 20,833,820.068

Woulc

To tak
tam

To not
doo

If you !
and in
scribin,

THE

THE 1
Holbro

Worcestershire

Sauce

Punch
Sauce

Pure
Malt
Vinega

Pure
Pickles

HOLBI
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THE CANADIAN GROCER

SOME DIFFERENCE, BUT—

Wouldn't it be a careless trick to permit the door of your
store to be left open or unlocked every night ?

To permit your clerks to make change promiscuously out
of their pockets or leave cash lying around at random
in your store?

To carry no insurance on your store and stock of goods ?

IF SO, WHY THEN
Wouldn't it be a policy

To take care of your accounts in such a way that charges cannot be lost, destroyed or
tampered with ?

To not simply have a statement showing proof of loss in case of fire, but to lock the
door before the thief gets in by protecting your accounts against fire ?

If you are looking for a better method of keeping accounts one that will take less time
and insure greater accuracy, safety and efficiency—write at once for catalog G de-
scribing the Keith Book System.

THE SIMPLE ACCOUNT SALESBOOK COMPANY

SOLE MANUFACTURERS. .Allo Manufacturers of a complete line of Counter Pads.
1926 DEPOT, ST., FREMONT, OHIO, and HARTFORD, CONN.. US.A.

THE LARGEST SAUCE FACTORY IN THE WORLD

Quebec

Holbrook’s T Local Adents

Worcestershire

Sauce

Punch
Sauce

J.R.Renaud & Co,

Montreal
F. L. Benedict &
Co.

Winnipeg
Richards & Brown
Regina
Campbrll Bros. &
Wilson

Calgary
Campbell, Wilson

b £ < o =3 = & Horn
E - » e e —— SaA v Vi
Pure A B 137300 kel Boveis
- g g AR ——— s
Malt e // IRARSSTY wilctoria
~ 1, 1 - ; = Qe Halif
Vinegar | S T Be B,

St. John, N.B.
Barbour & Co.

Pure NGGEEGE o g

< Charlottetown,

PleleS Cnrs.ellal.l.Bro 8.
C dian-A! i B h M

HOLBROOKS LIMITED  SGs, toono, canate.  *'H. GILBERT NOBBS

TWO CENTS PER WORD

You can talk across the continent for two cents

per word in a Canadian Grocer Want Ad.
25
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THE CANADIAN GROCER

Copper Copper

Silver Silver

Gold Gold

The most modern and up-to-date Fruit-Preserving Factory in Canada

Wagstaffe’s Pure Jams

We delight in clean, healthy, square, honest competition, and
no low personalities.

We have now ready for delivery New Season

Strawberry, Raspberry
Black Currant M
Red Currant

Boiled in silver pans. Free from coloring,
preservatives or glucose

Mr. Grocer, buy the goods with that rich, snappy, fruity flavor.

WAGSTAFFE LIMITED

#Pure Fruit Preservers, : : : : Hamilton

Each :

n ..
Asepto Mfg. Co......
Aylmer Condensed M

|

iaker, Walter, & Co.

Bnlruur. Smye & Oo..
Bawlf, Davey & Co

upbell Co. Jos.
iade Mlple luﬁl

LC
Qadian m.n“&‘.'moo
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GAINING EVERY MONTH

Each month from January lst to July Ist
the business of

"MALADA"

e =

has shown an increase over the correspond-
ing month of 1909, making for these six
months a total gain of 1,103,565 packages.
Our output is now over 22 million packages
per year, and every package is guaranteed
both as to quality and quantity.

INDEX TO ADVERTISERS

A
Adamson, J. T., & Co
Allan, Robt., Co
Allison Coupon Co....
American Tobacco Co.
Andrews & Nuan.
Asepto Mfg. Co
Aylmer Condensed Milk

Baker, Walter, & Co
Balfour, Smye & Oo
Bawlf, Davey & Co
Beardwood Agency
Benedla F. L

kle, J. W.
Blus Hibbon Teat
Borbridge, H. B
Borden Uondmod Milk Co.
Bowen, E. H
Bristol, Geo. & Oo.
l’ hsnm & Ahem

0.
Campbell Co. Jos..
Canads Maple lxolunn
Canada 8

l)nlloy F.F.Co
Distributors, Ltd.. .

Dominion Canners, L

Dominfon

Nominion

Dominion 8alt Co...

Downey. W. P,

Duneen, W. W.ooves eoaecnse seses

vtnl.B

Fairbank Co, N. K
Fearman, F
Fels & Co

aQ
Galt Art Metal Co., Ltd.,
George & Branday. SN
Gibb, W. A. Co..

{llard,

L
Lake of the Woods Milling Oe...
Lambe, W. 0. A ....ovvvivnnnnen

LaRetreat Factory Co
Lascelles de Mercado & Co..
Leard,

Laytle, T. A. Co

MacGreegor Specialty Co
Co

McDounll D,& Co
McLaren, W D..
McLaren & Co..
McLeod & Clarkson.
McWilliam & Everist..

M h\nk
Mueolm. Jno, & Son..
Masons Ltd..,
Mathewson's
Mathieu, J. L., Co..
Millman, W. H., & Son..
Minute Tlmoca Co..
ontreal Biscuit Co. .
oone Bilcuit and Candy Co

Patrick, W.G. & Co
Perrin, . 8. & Co
Pickford & Black
Poulin, P

Poulton & Noel...
Purnell & Panter...

Randall Grape Juice Co
Richards Pure Seap..
Robertson & Co., R.
Rohinson. 0. B., &

Rowat & Co

Royal Baking Powder Co....

Royal Polishes, Ltd
Ryan, W

\(glh rva
Simple Auount nleubock Co..
Smuh

Spurgeon, . G
Stevens-Hepner Co..
Steveus & Solomon
Stewart, I. C....
Stringer, W. B.
Symington, T

Tanglefoot.

Telfer Bros.....i.c.cocc00
Tippet, Arthur P., & Co..
Toledo Scale Co. .

Toronto Salt Works

Truro Condensed Milk Co.,
Tuckett, Geo. E., & 8on Co
Twining & Co.

Verret, Stewart Co
Victoria Fruit Exchange

Wagstaffe, Li:

Walker Bin and Store Fixture Co
Walker, Hugh, & Son
Warminton, J. N....

West India Co. .
Western Canada Fl
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What Constitutes Expense in a Retail Business?

Successful Merchant of 32 Years’' Standing Points Out the Items to be Consid-

ered Supposing a Start Was Made With $10,000 Capital—The Five Cardinal Ac-
counts and the Three to be Watched Closely—Interest on Investment, Proprie-
tor's and Employes’ Salaries, Rent, Fixtures, Advertising, Light, Heat, etc., In-
cluded in Expense Account.

I am asked to write on a ‘“Method to
be Followed in Cutting Down Ex-
penses,”’ and am frank to say I do not
know any. There is no known method—
no sustem which can be set running
and be trusted to work automatically.
Cutting expenses is ‘‘eternal vigilance”
—that’s all. But we can start right,
through knowing our business ; and a
discussion of what expenses are, with
a little introduction, will probably be
interesting and instructive.

There are five accounts in our busi-
ness which may properly be likened to
“working eapital’”’ in that they are
constantly aective. There are about
eight accounts which are fundamental,
or “‘eardinal,” without which no syste-
matic record of a business can be kept,
but the five I speak of are ‘“on the
job’’ every working day and we surely
must take pains to know about them or
they will give pains to us. These are
cash, merchandise, expense, owing and
being owed.

The Three to be Watched.

And of these five, three demand our
daily watchfulness. Those are expense,
owing and being owed. If we handle
these three right, we may rest com-
paratively easy about the others. In
fact, cash and merchandise will almost
get along all right if we watch the
“Big Three.”” Of course, if we waste
our ecash in “riotous living” we will
not have it ; and if we pay too much
for our goods we eannot make money—
no matter how careful we may be of the
Big Three. But the man who can sue-
cessfully handle the Big Three is not
apt to be careless in what he spends ;
nor is he likely to pay too long prices.

The aforesaid Big Three may there-
fore be said to be pretty nearly the law
and the profits of the grocery business.

It is not possible to run a business
successfully by giving attemtion to some
parts of it. The work must be all
round in character. Yet neither can
any man study the whole of any busi-
ness at one time, no matter how fami-
liar he may be with it. He must divide
it into sections, subjects, subheads, ete.,
and attack each portion separately,
working over it until he masters it,
else he will get nowhere. Hence, while
I cannot say that one of the Big
Three is more important than either of
the others, T am going to begin with
expense, the great primary drain of
every business, great or small.

By Henry Johnson, Jr.

I once saw a man rise to speak on
expense at a grocers’ convention. He
was asked what it cost him to do busi-
ness and he replied : ‘““Eleven and six-
tenths.”” He said it erisply, definitely,
as if he knew what he was talking
about. His audience muttered, as they
nodded to each other, knowingly :
¥“Huh, huh ; just about right’’ ; but I
knew, and you know, that very, very
few—if in fact, a single one—in that
crowd actually did know what his own
expense aceount would figure if pro-
rated on his sales. Further than that :
You know, as I also know, that pro-
bably not a single one of those mer-
chants was doing business on any such
expense as 11 6-10 p.c. In my long ex-
perience, which covers 32 years to date,
only once have I seen this equalled.

What is Included in Expense.

Now, obviously, if we would cut ex-
penses, we must do several preliminary
things. We must know the true nature
of expenses; then we must ascertain
what our expenses are, facing the music
boldly, being watchful not to fool our-
selves ; then let us study what our ex-
penses can be without danger— then
what they should be to admit of our
making a fair profit ; lastly, we must
set about trimming here and -there,
skillfully pruning off a penny where we
can, until we work the limits down to
the correct ratio.

To find what constitutes expense we
must begin at the beginning. Let us
say a merchant has $10,000 which he
puts into a business. He might loan
that anywhere at 6 p.c., hence 1t is
worth 6 p.c. and must naturally cost
6 p.c. Thus, his primary item of ex-
pense is $600 a year for interest. He
buys furniture, fixtures, wagons and
other equipment ; and, being a prudent,
careful man, he confines that investment
to $1,250—a truly moderate figure, as
things go nowadays. The fixtures, etc.,
will shrink 10 p.c. per annum, to be on
the safe side, so that item on an in-
vestment of $600, will show $60 a year
for depreciation. The horses and wa-
gons will last five years on the average,
hence must be shrunk 20 p.e. per an-
num, which, on the amount of $650,
gives us another item of $130 per year
to add to expense. ‘Then there is the
manager, whose salary must be paid—
it matters not whether he is proprietor,
he must get his money. He is a val-
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uable man, of wide experience in his
line, who could get a good position
elsewhere. So he is worth the money
to his own business.

Figuring on a business of $60,000,
which is about the limit for the capital,
and allowing 24 p.c. for the manager,
we have another item of $1,500 to add
to the annual expense. The premises in
which the business is to be conducted
may be owned by the proprietor; no
matter about that. They are rentable
and they must be charged up to the
business at the going rental. Let us
estimate $100 per month, $1,200 per
annum, or 2 p.c. on sales. Next comes
the mooted question of salary and
wages expense. It is said to be as low
as 6% p.c. total in some places, and I
know it is up to 10 p.c. in some others.
But 6% to 8 p.c. is said to be the pro-
per range, so let us take 74 p.c.—main-
ly because, to be frank about it, I can-
not figure it down lower ! This will
give us 5 p.c., or $3,000 per year for
wages expenses.

Our deliveries may be heavy or light,
depending on location. Let us place a
medium figure on them, say 2 p.c., giv-
ing us another $1,200 per year. Being
wide-awake, we must advertise, and
about 1 p.c. or $600 will do for the pre-
sent, though that is very moderate.
Then there are incidentals, like insur-
ance, light, heat, ice, stationery, etc.,
for which all of 2 p.c. must be allowed,
adding another $1,200 and giving us a
grand total of $9,490 or 15.81 p.e.

Now, let me premise by what will
occur to you, namely, that no man
would start out just this way. He
would begin small and work up to that
point. But, the idea is’ that any mer-
chant who, at the end of one year finds
himself with around $10,000 total capi-
tal in his business and who decides
that the business is large emough to
continue the employment of $10,000, is
in precisely the position I have indi-
cated, and he must figure things just
this way. What he can do if he decides
that he does not need all the capital he
finds invested is another question,
which we shall take up another time.

You will say that this expense ac-
count is too high. Truly, it is. Yet I
can point out to you many successful
merchants who are carrying just such a
load as I have indicated ; and the ques-
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That is where you come in.

Based on Actual Conditions.

In this paper I have not drawn a fan-
tastical condition, but one based on
conditions prevailing in many a grocery
store. I do not say that the owner al-
ways knows his condition. Fact is he
often does not know it. That is why I
have set it before you ; maybe it will
help you to find some weak spots. When
the spots are found the remedy will
often be found also. Thus, in looking

THE CANADIAN GROCER

for any ‘‘method’”’ such as was sug-
gested at the beginning of this article,
think first of finding the actual condi-
tions prevailing in your business ; and
the remedy will follow almost automa-
tically.

If you have an actual or suppositious
problem, suppose you write me about
it. Nothing will be divulged as to your
identity unless you specially desire it ;
so we can talk freely, of intimate con-
cerns in this family circle, and benefit
each and all accordingly. Let me have
your views,

R.M.A. Convention Endorse the Minimum Fee of $5

Quebec Provincial and Dominion Board Conventions Held in
Montreal Last Week—Believe in Retailers Handling Pure Goods
— Officers of Both Provincial and Dominion Associa-

tions Elected.

Montreal, July 27.—Last week was a
husy one for the members of the Retail
Merchants’ Association who gathered in
Montreal. Delegates from all over
(Quebec were there primarily for their
own convention, which was held Wed-
nesday and Thursday of last week, July
20th and 21st. After the local conven-
tion was held the Federal was attended
by members and delegates from other
sections of Canada. Among these were
President B. W. Ziemann, Preston, Ont.,
Secretary, E. M. Trowern, Toronto ;
\. M. Patterson, 2nd vice-pres., Brock-
ville; John J. Boyce, President Gro-
cers’ section of (guebec, and many
others.

JOHN J. BOYCE.
‘resident Merchant Grocers’ Assn. Que-
hee City and Vice-Pres. Retail Mer-
chants’ Assn., Quebee City.

Little beyond registration and reports
i committees took place during the
norning. In closing, however, Arthur
leger, the President of the provineial
“ranch, gave an address of welcome to
the assembled delegates. He said that

meetings such as these served as a
means to bring men in different sec-
tions and in different lines of trade to-
gether with the one object in view—to
promote the best interests of all. With
common interests, and united effort it
was astonishing what could be accom-
plished.

After Mr. Leger several addresses of
welcome with responses, brought the
session to a close.

After lunch the time was pretty much
devoted to receiving reports. The even-
ing session was devoted to committee
reports.

Thursday morning was given up to
the election and installation of officers.
W. U. Boivin, dry goods merchant, was
elected president; P. J. Cote, dry
goods merchant, Quebeec, first vice-
president ; A. Laniel, grocer, Montreal,
2nd vicerpres.; P. E. Beaudoin. Thet-
ford Mines, treasurer, and J. A. Beau-
dry, Montreal, secretary. ‘These five
were also appointed to represent the
province in the 6th annual Federal Con-
vention on the two following days.

THE DOMINION CONVENTION.
Changes to Constitution.

On Friday morning at ten, with the
president, B. W. Ziemann in the chair,
the following gentlemen assembled at
headquarters, corner of St. Denis and
Lagauchetiere Sts., Montreal, E. M.
Trownern, Sec.; C. W. Kelly. Guelph :
J. A. Beaudry, Treas.; W. U. Boivin,
J. A. Dore, J. S. Watson and others.
In all about twelve attended.

Changes to the constitution were the
first important things to come before
the meeting. Many weal: points were
declared to have developed during the
time the present constitution has been
in force, and steps to eradicate such
mistakes had, it was- claimed, become
essential. Some of these were merely
minor changes, but in some instances
the whole article was cut out.

The election of officers resulted as
follows :

President—B. W. Ziemann, merchant
tailor, Preston, Ont.

1st Vice—P. J. Cote, dry goods mer-
chant, Quebec Citv.

2nd Vice—A. M. Patterson, dry goods
merchant, Brockville, Ont.
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Secretary—E. M. Trowern, Toronto.

Treasurer—J. A. Beaudry, Montreal.

Auditor—J. S. Watson, boot and
shoe merchant, Montreal.

The election of each of these was un-
animous. The delegates were royally
entertained by J. A. Beaudry at the
Canadian Club, at luncheon.

Minimum Fee at $5.

At a few minutes after two the after-
noon proceedings began. The main de-
tails to be completed were the receiving
and passing of resolutions.

A resolution was passed endorsing the
action of the Dominion Board in mak-
ing the minimum fee $5. Another plac-
ed the meeting on record as strongly
opposed to the Co-operative Societies
Bill recently before the Dominion House.
Another endorsed the recent Secret
Commissions Act, passed bv the Otta-
wa Government, and contained a re-
quest that the provisions of the aect
should be made known to all members
and their clerks.

Are Opposed to Free Gifts.

Resolution No. 8 speaks for itself,
and is herewith given :

“That we again place ourselves
on record as being strongly opposed
to all such schemes as free gifts or
coupons with the purchase of goods,
prizes in packages, or any device
that will act in the form of a bribe
to customers in the purchasing of
goods, and we request that a copy
of this resolution be forwarded to
the Dominion Board asking them to
place a ecopy of this resolution in
the hands of all manufacturers or
dealers who adopt this practice.”’
Considerable discussion followed the

bringing up of this old question, but
the majority favored the resolution.

Resolution No. 16 reads :

‘““That this Board endorse the recom-
mendation of the Grocers’ Section of
the Ontario Provinecial Board of our
Association, and print eards for dis-
tribution among our members as fnl-
lows :

1910 Member. 1910
The Retail Merchants Association
of Canada, (Incorporated)
GROCERS’ SECTION.

All goods sold here are guaranteed
to conform with the
PURE FOOD LAW.

The Retail Merchants’ Association
of Canada, incorporated by special
act of the Dominion Parliament,
stands for full weight, careful ser-

vice and business nrineiple.

May Invade Maritimes.

Much of the time of the delegates was
taken up with a varied program of en-
tertainment provided by the local men.
An invitation to inspect the harbor as
guests of the Harbor Commission was
only prevented by rain, but notwith-
standing a few trifles missed, the dele-
gates thoroughly enjoving themselves.
Much of the entertainment program was
due to the hand ef the the Dominion
treasurer, J. A. Beaudry.

During the whole of the proceedings
the members seemed to be most opti-
mistic and from hints dropped, the As-
sociation may invade the Maritimes be-
fore any great time has gone by.

Saturday was hardly necessarv to
complete the work, and many left Fri-
dav or early Saturday.
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Thousands Visit Falls with Hamilton Grocers

More Than 1,500 Gallons of Beverages Consumed—A Hundred
Coaches Necessary to Carry the Crowds—Baseball Game in
Which Grocers are Victorious—Many Other Humorous Events

—The Officers in Charge.

Hamilton, July 27.
200 gallons milk.
400 gallons coffee.
400 gallons tea.
150 gallons lemonade.
400 pounds sugar.

No, this is not an extract from the
requisition of the commissary depart-
ment of a regiment going into camp for
a couple of weeks. It merely represents
a few items from the bill of fare of the
Hamilton Retail Grocers on their an-
nual pienic to Niagara Falls.

It takes a lot of good healthy people
to consume such a quantity of drink-
ables. As usual, this event attracted
nearly five thousand from the Ambi-
tious City alone, and the supplies were
not at all excessive.

The figures above give some idea of
the magnitude of the pienie, whieh, to
Hamilton, long ago attained the dignity
of an institution. For thousands of
citizens it is the big event of the year.

The strike of Grand Trunk trainmen
made it necessary. at almost the last

J. M. SEMMENS,
Chairman of the Pienic.

minute, for the ecommittee in charge of
transportation, to cancel an order given
that road for several trains, and secure
extra accommodation from the T., H. &
B. Five heavy trains were run, and, un-
fortunately, it was necessary to erowd
them rather uncomfortably. However.
all of the excursionists understood the
circumstances and felt that the eommit-
tee had managed excellently in the face
of eonsiderable difficulty. )

Several things combine to make this
picnic an immense success. The mos!
important is, of eourse, the splendid en-
joyment assured by the large and varied
programme of amusements. Then there
is the place where it is he'd—an execeed-
ingly beautiful park overlooking the ma-
jestic eataract of Niagara. The condi-
tions are pretty nearly ideal.

For twenty-one years the Hamilton
grocers have been holding this pienie,
and it is worth noting that only on one
occasion have they had other than real
fine weather.

Financing the Big Picnic.

Groeers throughout Canada will be in-
terested in knowing how the affair is

financed. There has never been any de-
sire to have a surplus, but several times
the attendance has been so large that
quite a neat sum remained in the treas-
ury after all expenses were paid. This
money has always been devoted to char-

Y

J. A. McINTOSH,

President of Hamilton Grocers’ Assn.
ity or some other laudable purpose. One
vear $100 was given to the Muskoka
Free Hospital for Consumptives, and an-
other year $150 wag spent in furnishing
a reeeption room tor the Young Women s

Christian Association at Hamilton.
The total expense runs up to about
$1.200, which includes $200 for musie.

An annual programme is issued, and a
profit of about $500 is generally real-
ized on tlp advertising space. Then
commission of 15 cents on
every ticket sold. This year the com-
mission would run up to over $700.
One of the most interesting features
of the pienie is the refreshment de-
partment, which serves tea, coffee, milk
and lemonade free of eharge to the ex-
carsionisis. When you econsider the
number of people attending, this is no
simple task, and a great deal of eredit
is due to the committee in charge, of

there 1s a

which A. G. Bain is chairman, for the
excellence of the arrangements. This
department has been in Mr. Bain's

charge for the past twelve years. When
he first took it over an ordinary wash

A. G. BAIN,

Chiefly Responsible for Unique Refresh-
ment Service.

boiler eonstituted the equipment. As
the pienie grew, until one hundred, in
stead of ten coaches, were required (o
accommodate the erowd, the committee
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invested in big kettles, holding 40 gallons
apiece, each having its own separate
furnace. These are supplied with three
faucets, so that no time is lost in serv-
ing. Twenty men are required to wait
on the people, who are admitted at one
door in single file and go out by an-
other. By a splendid system confusion
is reduced to a minimum.

Tea, coffee, milk and lemonade ar:
carried away in paper pails, five thous-
and of whieh are supplied by various
manufaecturers.

Grocers are Baseball Champions.

To get back to the programme. In
the morning a baseball match was played
between teams representing the groecers
and travelers. The score was 18—12 in
favor of the former. The teams were:

Groecers—Cummings, ss; Hobson, ¢;
Williamson, 1b; Foote, rf; Smith, p;
Cochrane, ef; Lavis, 2b; Cann, If; Knox,
3b.

Travelers—Morton, e; O’Neil, 3b;
Beasley, rf; Norman, ss; Lumsden, If;
Geiger, 1b; Little, ef; Plater, 2b; Wil-
son, p.

Umpire—D. M. Barton.

In the afternoon there were daylight
fireworks, pigeon race, guessing eontest,
baby show, fat man’s race, rabbit-catch-
ing econtest. and many other interestin:

AND JOHN O. CAR
PENTER.

Former Treasurer of Association
and Latter Chairman of Executive
Committee.

JAS.

MAIN

The

events, some of them containing touches
of novelty that added, of eourse, to their
enjoyment.

Splendid music was furnished by the
13th Regiment band, and a rube band
in grotesque costumes was on hand a-
a comic feature.

The Men in Charge.

The officers of the Hamilton associa-
tion are as follows:

President, J. A. Melntosh; 1st viee-
president, Ed. Hazel; 2nd viee-president.
J. M. Semmens; treasurer, Jas, Main;
seeretary, M. R. Hill; exeeutive, John
0. Carpenter (chairman), A, Lavis, J.
L. Brown, A. G. Bain and 'W. Smye, Jr.

Following were the pienic commit-
tees:—

Transportation—J. Q. Carpenter, J.
Kirkpatrick, A. G. Bain, W. Smye, Jr.,
J. Main.

Printing—W. Smye, Jr., E. Hazel, J.
Forth, J. H. Shannon.

Refreshments—A. G. Bain, A. Bell, J.
Main, A. Ballantine.
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Amusement—M. R. Hill, C. Hubbard,
J. Foote, M. Burkholder, G. Dawson.

Music—H. Taylor, Jas. Main, J. A.
MecIntosh.

Games—A. Lavis, J. Knox, J. L.
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Brown, H. Almas, J. Lampman, Hen-
derson Bros., J. Forth.

Reception Committee—A. Ballantine,
B. Crysler, C. H. Peebles, J. Kirkpat-
rick.

General Merchant Turns Over Stock 3 Timesa Year

Annual Turnover Amounts to $36,000 — Method He Uses to
Promote Cash Sales—Has Only One Price to All—An Incident
Showing How He Nailed Fast a Customer Who Threatened
to Leave Him—Places Limit on Credit Customers.

Tamworth, Ont., July 28.—Every mer-
chant should l\eep close tab on the quan-
tity of stoek he carries, the annual turn-
over and the number of times the stock
is turned over during the year.

This is the opinion nf A. B. Carscallen,
of A. B. Carscallen & Co., of this place.
He can tell at any time what stock he
is earrying and he knows the profit he is
making because he has only one price
to all.

Mr. Carseallen values his stock at
about $12,000. He turns this over three
{imes a year, making an annual turnover
of $36.000. His stock consists of gen-
eral merchandise.

He does both a credit and cash busi-
ness and aims to encourage the latter
as much as possible. To do this he gives
a coupon with every 25 cent purchase,
whieh is later redeemed in dishes, ete.,
in his own store. This he considers to
be the same as a cash discount.

Places a Credit Limit.

But when he does give credit he gives
it with his eyes open. Tamworth is a
small town with a population of about
1,000 and Mr. Carscallen knows practi-
cally everybody and what amount they
are good for.

When a man comes into his store he
knows his limit, whether it is $2, $4 or
%10. When that amount of goods is pur-
chased no further credit is granted until

the account is paid in full. This pre-
vents any debtor getting far into his
hooks and eurtails his losses through bad
debts a great deal.

Never Duns a Farmer,

In respect to collecting aceounts he
has made it a rule never to mail a

““dunner’’ to a debtor where there was
any possibility of making a personal coi-
leetion. He is more than usually par-
ticular about farmers.

‘“A farmer,’’ he says, ‘‘never likes to
zet a ‘“dunner’’ through the mail; it
seems to injure his personal pride and
he will often steer clear of your store
afterwards as much as possible.

““But when you get him into your
store, you can easily side-track him to
a corner and hand him his aceount say-
ing that you would be glad if he could
settle it as soon as possible.

‘‘Strange to say he econsiders this
method on am altogether different basis
and usually settles; then you have him

in your store and can observe what effect
the presentation of the account will have
on him.”’

Mr. Carsecallen does not close his ac-
counts at regular periods, but only from
time to time when he deems it advisable.

Has Only One Price.

Another method which he adopted and
one which he claims is working well, was
his decision to stick to one price. The
population of Tamworth are educated to
this and when a customer comes to his
store he or she knows that only one price
will be quoted.

Mr. Carscallen cites an instance show-
ing that sometimes trouble arises but
that it is best not to give in.

Not long ago a farmer called one
Saturday night to buy a pair of boots.
He was inclined to be somewhat eranky.
He was shown a pair of boots at $2.80.
but he wanted them for $2.75. It was
pointed that if Mr. Carscallen reduced
the price he would be disarranging his
whole system of doing business. He
argued that while 5 cents didn’t make
any difference one way or another to
either of them that it meant he would
be setting up a precedent that would
change his entire method. He also
pointed out that it didn’t matter who
asked for a reduced -price—all were
treated alike.

This did not convinee his customer
who declared he would go somewhere else
and get the boots. While Mr. Carscallen
was sorry to lose him, he was forced to
allow him to go elsewhere.

But this is not the end of the story.
The wife of this farmer dealt with Mr.
Carseallen. The time to go home came
around and the farmer ecalled for his
wife at the store. The merchant assisted
the woman into the buggy with her par-
cels but avoided making any reference
about the boots—in fact he kept as far
away from the subjeet as possible at the
same time knowing that the farmer was
itehing to talk about it.

Just as the latter was picking up the
lines to drive off he remarked: ““Well, T
got those boots all right.”’

Farmer Lost on the Deal.

He was asked in a kindly manner to
show them, which he did. They were
exactly the same as Mr. Carscallen had
been selling for $2.50 and not nearly as
good a boot as the one he had shown
him for $2.80. He pointed this out at
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the same time driving home the point
that because he had only one price he
could afford to sell cheaper in such cases.

The result was this farmer came back
to deal with him regularly and he has
never since had any difficulty over his
prices.

‘‘Had I submitted to him in the first
place,”’” says Mr. Carseallen, ‘‘he would
have demanded concessions always and
eventually would have been the cause of
breaking up my entire system of doing
business.’’

Must Deliver Net
Welghts to Their

Customers

The Uniform Tares Committee of the
National Wholesale Grocers’ Associa-
tion of the United States is sending out
a notice to members warning them to
avoid violations of the law by delivering
net weight to their customers. The let-
ter reads in part as follows:

““Your attention is called to the sub-
ject of ‘Buying merchandise gross
weights for net.’

‘“For a great many years the jobber,
being an intermediate dealer, has ac-
cepted bulk goods sold by weight or
measure as they came to him from pro-
ducers and turned them out to eustomers
at the same weights he received them.
Very naturally he was not particularly
concerned as to whether the weights
were gross or net. Sinee the advent of
modern methods and legal regulations it
has become a burning question and abso-
lutely necessary for a dealer to know
that when he invoices a certain number
of pounds, that amount so mentioned
must be there, or he must be held to
account. When such articles as riee,
beans, cereals, flour, dried fruit, ete., are
handled on the basis of the avoirdupois
pound as a unit, it is a violation of law
in reference to weights to represent that
a package contains 100 pounds of the
commodity. for instance, when in faet it
contains 99 pounds net. The amount
stated in the invoice would be considered
a declaration of weight of contents.

‘‘By reason of the foregoing, jobbers
desiring to avoid violations of the law
should deliver net weight to their cus-
tomers.

‘‘Every dealer should insist on net de-
liveries and where same are not given
carefully make a record of shortages and
deduet such shortages from invoices.

““In the event that conditions are such
that it is not praecticable to deduet, then
make claim and render invoice to seller.
demanding settlement.’’

Old Country grocers claim that figs
and muscatels are not packed satisfac-
torily and have passed resolutions urg-
ing the necessity of better packing and
better grading of these fruits.
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NO TRAVELER'S TAX AT CAMP-
BELLTON.

We are advised by D. Murray, mayor
of Campbellton, N.B., that no tax is
imposed by his town on commercial
travelers.

Correction is therefore cheerfully given
to a paragraph which appeared in The
Grocer last week stating the contrary.

Some years ago a representative of
The Grocer was taken in charge by a
police official in Campbellton because
he was canvassing for subscriptions
without a license, and we were not
aware that the tax no longer existed.

THE CROP AT PRESENT.

It is quite evident now that the crops
in southern Manitoba, Saskatchewan
and Alberta have been considerably in-
jured by the excessive heat and"lack of
moisture. However in the northern belt
they are well up to the average. This
much is certain, that much harm has
been done, but to what extent is diffi-
cult to estimate with any degree of
aceuracy.

In many respects the failure of the
wheat erop in Western Canada will be
a blessing in disguise to some farmers.

A representative of The Canadian
Grocer now in the west states that
there is often a wonderful difference be-
tween crops on opposite sides of the
railway line. One farmer sowed wheat
practically on the stubble, while the
other cultivated his soil as a farmer
should, and even in an extra dry dis-
trict the latter will have something for
his trouble. It all goes to show the
value of scientific farming.

THE CANADIAN GROCER

In Ontario the grain crops are excel-
lent. Another representative of The
Grocer traveled through Central and
Eastern Ontario last week, and reports
fall wheat, oats and peas in splendid
condition. In fact farmers declare they
have never had a better crop in years.
Timothy and clover hay were both
heavy, and are now under shelter. Fall
wheat cutting is under way and from
30 to 40 bushels will be realized. Peas
are ripening rapidly and oats are turn-
ing. Sunday’s rains assisted both to
fill out where they had not already ma-
tured.

Retailers in Ontario will welcome
these conditions because they tend to
make the farmer freer with his money
and more prompt in his payments.

STRIKE AFFECTING TRADE.

Correspondents and representatives of
The Canadian Grocer in Quebee and On-
tario tell of many drawbacks to trade
owing to the strike of G.T.R. trainmen.

Freight in many instances has been
delayed, particularly where the Grand
Trunk is the only means whereby it
can be moved, and merchants are suffer-
ing for lack of supplies. Express rates
on sugar, etc., have had to be paid on
necessary shipments, and this has left
little profit. Fruits, and provisions
such as pork produets, butter and eggs
have also been neglected.

Merchants in the tourist seections
reached by the G.T.R. only are much
handicapped. Tourists do not care to
take any chances and are either can-
celling their proposed trips or going
elsewhere by another route.

The trade is therefore anxious to see
a settlement and when matters are
again adjusted there will be 3 consider-
able relief and better business in the
parts affected.

HONEY LIKELY TO BE DEAR.

From all accounts Ontario honey will
be scarce and high this year.

While the bees wintered in splendid
condition and while prospects for a
good yield were bright up to the middle
of April, the weather conditions since
that time have not been conducive to
good results.

From April 20 to May 24 and later
the weather was cold and damp. At
the latter date when the bees should
have been gathering a surplus from the
fruit bloom they were practically starv-
ing and in many instances had to be
fed. But in spite of this stimulant
they became less in numbers or strength
and were weak to begin on clover which
is the principal honey flower.

Dry weather then set in and large
bee-keepers say that only about one-
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half an average crop of honey will be
realized.

If this is the case prices will likely
advance and will probably be about 11
to 123c wholesale.

A CHANCE FOR INFERIOR GOODS.

As noted in one of our news columns
last week an order-in-eounecil has been is-
sued by the Dominion Government
authorities at Ottawa, enforeing regula.
tions with respect to the inspection of
canned goods under the Canned Foods
Aect.

It will be observed from this that
this inspection only applies to goods
preserved for ‘‘export or from one prov-
ince to another.”” These regulations are
similar to those respeeting sanitary con-
ditions in faectories and slaughter houses
handling meats for export trade.

What is the purport of this? It simp-
ly means that a manufacturer who pack,
goods for consumption in the provinece in
which he is established is exempt from a
rigid inspeetion.

Going a step further, a manufacturer
who sells his goods only in his own
provinee, since he is exempt from this
inspection, may palm off almost any
kind of goods on the retailer and con-
sumer. * If he is honest and ecareful in
his work he will not do this, but there
is always the way open for him to make
an inferior article, to neglect to ecome
up to the regulations, to ecut prices and
undersell his honest competitor and pos-
sibly to injure the healths of the people
of the provinece who purchase his goods.

Such legislation is unfair to the re-
tailers and consumers of every province
in which there are eanned goods manu-
facturers selling exclusively within the
provinee.

It is something that shouldn’t be. If
one manufacturer spreads sufficiently to
export his goods or sell to another prov-
ince, he should not be subject to a heavy
inspection expense, which a competitor
in his own province does not have to
bear,

The same argument applies to the in-
spection of abattoirs. It leaves the way
open for the manufacturers who export,
to sell an inferior article in their own
provinee and send out their best. Why
this should be is difficult to ascertain.

Sprinkle the floor with water several
times daily during this hot weather. If
it does not actually cool the store it
creates a feeling of coolness and at any
rate it keeps down the dust.

People may sometimes forget where
they have been well served, but never
where they have been ‘‘done.”
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The Aims of the Institute of Certified Grocers

It Recognizes that Business Condit;om are Constantly Changing— Greater
Ability Necessary to Keep in the Front Rank---** Automatic Machines
in the Grocery Business Discountenanced.

i1 be
ikely
it 11

sion that all that is required of him is
to take in money and hand out goods.

The Institute of Certified Grocers!
Readers will probably recall a previous

ODS.

lum.ns reference to this organization, which a This idea prevails right up to the pres-
o short time ago held its annual examina- ent moment, but not in the same meas-

::lelnlt tions. for members, and ‘(’oncerning which ure as h@‘etofuro, the numb'er of t"ail--
e a brief note appeared in these columns. ures having moved to caution retired

;n (;l_ It was organized in England, some time farmers, etc., who had been contemplat-
i ago, and the results thus far obtained ing a similar step.

After having carefully discussed the
advisability of forming an organization
those who were behind the movement
reached a determination to proceed with
it and launched the Institite on Novem-
ber 1, 1909. Examinations were held
simultaneously throughout England in
April of this year, and following thesc
local examinations the successful stud-
ents assembled in London in May, to
fry the national examination of the In-

have so greatly exceeded the expectations
of the originators that the idea is rapid.v
gaining ground and spreading through-
out the United Kingdom.

Technical edueatien is to-day demand-
ing greater attention than ever Govern-
ments and prominent educationists are
haginning to realize the merit of the
claims advaneced by the pioneers of tech-
nieal *ruaining and in the near fufure

i that
goods
prov-
ns are
y eon-
houses

{ simp-
) pack,

e in Canada will, it is believed, witness sreat ] A ;
from a a 1. anent in this regard. The Insti stitute, the examination being of the
“ . PR - i -] . - - = ”

most searching character. The suecessful
students should have a most wvaluable
knowledge after the course of studies
they have followed. Equipped as they

tute of Certified Grocers provides =

acturer technical training for srces1s and their

is own assistants.

m  this The grocery world has of late been ' i
st any closely following the career of the In- DOW are there should be very few fail-
nd con- stitute, and there is now a feeling in "es among the class that g'radu.atv:
reful in the United States that the idea is a -‘"““"ly from the Institute of Certified
it there practical one, and is worth adopting. Grocers.

to make It is an assoeiation of qualified mem-

to eome bers of the grocery trade, including re- TOO MANY CHANGES BAD.
ices and presentative groeers, grocers’ managers < :

and pos- and grocers’ assistants. It recognizes that F ror'luem change cnh.er of erf)ployers or
e people the conditions of business life are eon- lines is the most serious mistake any
Is goods. stantly ehanging, and while ability in salesman can make. On‘the road to-(!ny
the re- one’s profession is more important than are many men “'h“. U“ghf‘ be earning
provinea ever, the opportunities to acquire it are, t\\'lce'\\‘hat they are if they had stuck to
‘8 manu-~ in the present rush of business life, few oOne line; but they allowed a slight n-

crease in salary to tempt them to change,
and have lived to rue the day. Aecquaint-
ance in a given territory, familiarity with
some high-grade line, and the confidence
of the trade are a salesman’s greatest

and far between. It starts out in its
great mission, therefore, by linking up
If such members of the trade as have prov-
ed themselves, either by their past busi-
test examinations,

thin the

t be.
dently to

her prov- ness career or by l thei
) a heavy qualified to call themselves grocers, as Aassels, and every change lessens their
»mpetitor distinet from automatic machines. value. ;i :

Of course, times will come when

The institute aims at efficieney in all
the branches of the general grocery
trade. The secretary states that the ab-
normal number of failures in the trade
in England proves that without knowl-

have to
changes are necessary, but they shounld

be made only after the most careful de-
liberation and with a view to establish-
ing a connection that will be permanent.

to the iu-
s the way

10 export, ; 1 o :
i < > sales Wil
their own edge, a grocer cuts a very sorry figure, In ’T‘f“\“‘g a cmng}:& e d"_i eam;nﬁn
5 . . side ; o S.

sst. Why and the Institute has organized special consider carefully t_ e stap Ing oL urms,

how they treat their customers, if their

classes so that the grocers and assist-
ants or clerks may acquire this knowl-
edge, and urges the members of the
{rade, particularly the younger members
to attend these classes and acquire =
thorough knowledge of their calling.

If there is one class of grocers whom
wholesalers and successful retailers hold
up to seorn, it is the boilermaker or ma-
chinist who, having saved a tiny pile.
opens a grocery store under the impres-

rertain.

advertising they are doing.

er several
reather. If
g store it
nd at any

get where
but never

"

permanent betterment.
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2oods are well known, and how much
No salary
should be large enough to tempt him to
take out, through a territory where he
is known, a line of unreliable goods and
thus “destroy the confidence of his old
customers in his good faith. It is better
to stay where you are unless you ean
make a change that will result in yonr

Having considered ecarefully the ad-
visability of a change, every effort should
be made to find a new position before
resigning his present one. In the eyes
of almost every employer the man as
work has a value at least 25 per een:.
higher than the one out of a job. To
be able to say, ‘I am now employed and
am giving satisfaction,”’ supplementing
this with good reasons for desiring a
change, has proved the open sesame to
many a first-class opportunity.

‘hrough their wide aequaintaneceship
salesmen are in a better position to hear
of opportunities than perhaps any otaer
class of men. Then, too, they have open
to them firms handling the same line as
their own. Sales managers are always
glad to consider men in the employ of
their competitors; and if your work has
been above the average, you may be sur-
prised to see how much they know about
you.

The man who ean stand up and be

cheerful under adverse cirecumstances
will have the sympathy of people and
their help to a greater extent than the
man who goes to pieces the minute a
piece of ill-luck looks over the fence
at him.

At this time of year the man in the
store needs to get out of the store at
every opportunity and store up as mueh
as possible of the sunshine that will help
earry him through the winter.

If you think that you can be pleasant

with people inside of the store and look
over the tops of their heads when you
meet them on the street and still get

their business, guess again.

A SERIES OF ARTICLES ON
BUSINESS MANAGEMENT.

The attention of readers is
directed to a series of articles be-
ginning in this week’s issue from
the pen of Henry Johnson, Jr.
These articles are written exclu-
sively for The Canadian Grocer by
Mr. Johnson, who has spent 32
years in the retail trade and who
knows exactly what he is talking
about. They will deal with Busi-
ness Management in the store in-
cluding expense of doing business,
accounts owing and owed and the
knowledge which ought to be pos-
sessed by the merchant who is
anxious to become a successsful
business man.

Mr. Johnson does not talk from
hearsay, but from actual exper-
iences. He invites correspondence
and any sent through The Cana-
dian Grocer will be considered
strictly confidential and forwarded
on Teceipt to him.
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Thinks Guild Should Work for Benefit of Members

Letter to the Trade From New President of The .Domin_ion
Wholesale Grocers’ Guild — His Ideas on Quantity Ifncg.
Wholesalers’ Relation With Retail Trade and Mode of Distri-

bution—Cost of the Guild Suit.

Hugh Blain, of Eby, Blain, Ltd., To-
ronto, who was recently elected pres-
ident of The Dominion Wholesale Gro-
cers’ Guild, is sending out a letter to
the trade in Canada bearing on his opi-
nions with respect to existing conditions.

In it he says: ‘“In assuming the of-
fice, it is gratifying to know that never
in the history of the trade have con-
ditions been so favorable for placing the
grocery business on an honest and satis-
factory basis. The general public re-
cognise, to an extent which they never
did before, the importance of the gro-
cery trade as a vital factor in the health
of the people ; and, with the proposed
legislation by the Dominion Government,
the trade will be able to guarantee the
consumer a purer article of food. Re-
cent legislation, making secret rebating
criminal, together with the decision of
the courts, has also fortifled the trade
and placed it in a position to take a
stand in forcing a rigid adherence to a
high standard of business morals. The
enthusiastic support of the entire trade
of the Dominion is pledged to the obser-
vance of absolutely honest methods in
the transaction of business

“The ‘Manufacturers’ Selling Con-
tract’ with the voluntary declaration to
insure its enforcement, has been approv-
ed and adopted by the Dominion
Wholesale Grocers’ Guild as a
crowning deliverance on behalf of
the whole trade of Canada, and it
now becomes the duty of the officers and
members to see that every piece of ma-
chinery we have is kept constantly in
motion to secure to the fullest measure
the benefits to be derived from this
unique protective plan. The honest man
will welcome its rigid enforcement, while
the dishonest man will sooner or later
hecome the obiect of its just punish-
ment. 1 earnestly solicit the active co-
operation ot every member of the guild
in a sincere endeavor to place the gro-
cery business on a satisfactory and an
honest basis

Cost of the Guild Suit.

“T would like to point out the enorm-
ous expenditure of time and money
which it cost the members of the guild
1o place the grocery business in the po-
sition it occupies to-dav, and put for-
ward the claim that there should be spe-
cial advantages for guild members only. In
addition to the preparation and revision
of the ecaualized surzar books twice a
vear for the last twelve vears at an ex-
pense of several thousand dollars (as
well as all other incidental expenses, ne-
cessary to a proper organization) the re-
cent suit against the guild cost over
$12.000. to prove to the public that our
methods were just and honorable and ne-
cessary in the interests of the trade.
With such an experience. while T would
gladly serve every person in the business
alike and with eaual pnleasure, T cannot
realize or admit that T should work for
those who have not contributed one cent
towards this expense, and who appear
to be so absolutelv indifferent to our in-
terests as members of the trade.

““As distributors of the manufacturer’s
products, it is proper that we should
justify our existence. We often hear

ignorant people say ‘‘Do away with the
middleman, and save his profits.”” To
the superficial observer this sounds well
and, looking at it from an isolated case,
he concludes that the whole subject has
been settled in favor of his opinion.
Some manufacturer has sold a large
quantity of his goods to a special retail-
er at a cut price. This retailer has pro-
bably also cut the price to the consumer,
who thus gets the goods cheaper than
the regular price. Our Socialistic Anti-
Middleman individual without turther
knowledge rushes to the conclusion that
the consumer is buying cheaper because
the manufacturer sells direct to the re-
tail man. Let us put the telescope of
experience before the eyes of this narrow-
minded, short-sighted individual and ask
him to look beyond the small circle of
his own restricted vision and take a
larger and clearer view of the situation.
He will see this same manufacturer’s re-
presentative (at a daily expense for
traveling of three, four, or five dollars,
and a still larger expense for salary)
selling these same goods to the retail
merchants all over the country at the
regular prices. Suppose there are one
hundred such travelers, each selling his
own line of goods, and you will readily
see the enormous expense this involves ;
and (as the law of average must apply
on the manufacturer’s prices, if he is to
succeed, as well as to all other matters
in life) while the special buyer and his
customer gets the goods at less than the
average or proper price, the retail
trade generally and the general consumer
must pay more than the average price.
This is invariably the way it works out
when you eliminate the so-called middle-
man.
Distribution Through Wholesaler.

‘‘Look now at the same goods distri-
buted through the regular channels. The
goods are assembled in large quantities
in the wholesale warehouse, at the least
possible expense to the manufacturer
and frequently at car-load treight rates.
They are then sold by one wholesale
traveler instead of by travelers repre-
senting one hundred manufacturers at
practically the same expense as the ex-
pense of one of the hundred. There are,
of course, more than one jobbers’ travel-
er selling these one hundred lines but, as
a rule, it requires many more than one
traveler to handle the output of a fac-
tory, if sold direct to the retail trade.
As a matter of fact it requires less tra-
velers to distribute goods to the retail
trade through wholesale houses than it
does by the manufacturer selling direct
to the retail trade. I think I am within
the mark when 1 express the belief that
goods can be distributed to the retail
merchant by the jobber at from one-
third to one-half less than by the manu-
facturer, and with greater "satisfaction
to the retailer.

Would Bring Commercial Chaos.

‘“This selling at lower prices to a re-
tailer at less than to the retail trade
generally is always indulged in by the
manufacturer when he sells direct to the
retail trade, and is unfair to the great
majority of the retail merchants. It is
always a mistaken policy on the part of
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the manufacturer. It degrades the busi-
ness standing of the average retail man,
and withdraws his interest and loyal
support from the sale of the goods. No
matter how large the retailer may be in a
business wayg, he is merely an incident
of trade conditions, and if he were wiped
out of existence the business of the
country would go on as usual ; but, if
the retail trade generally were wiped
out, it would bring about commercial
chaos. Human existence would become
intolerable until business again resumed
definite channels, and these channels
would, I am satisfied, be found to be ex-
actly as they are to-day. The manufac-
turer, the wholesaler, and the retailer,
are the natural branches of trade.

“It is as natural for the wholesaler to
assemble the manufacturer’s goods. so
the retailer can, with facility, get his
assortment, as it is for the retailer to
assemble his goods so that the consumer
can get what he wants at one convenient
place without having to go possibly
hundreds of miles for what he requires.
Think for a moment how a retailer
could ever commence business if he had
not the wholesale house to go to, where
all the goods he requires are assembled,
and from which he can select his stock.
I have attempted to make it clear that
our existence is, as a necessary branch
of business, justified. If, however, fur-
ther evidence is required, we have the
overwhelming testimony of both the
manufacturer and the retail merchant.

‘‘Having satisfied oursclves that we,
as well as the retail trade are necessary
it becomes important that we should
work in harmony with the other
branches. Much has been done in this
direction during the past year. Condi-
tions existing between the manufacturer
and the wholesale trade have been much
improved. Dozens ot contracts on the
protective plan with the manufacturers
have been made, with the right to call
for a declaration if a violation of the
contract is suspected, and has been found
to work well. This has established a
much closer community of interest be-
tween these two branches. The manu-
facturer realizes and admits the advan-
tage of distributing his products through
the wholesale jobber, as the cheapest and
best methods of distribution, and I be-
lieve many manufacturers are now re-
alizing the necessity of a more liberal
compensation for the services of the
wholesaler as his distributor.

Relations With Retail Trade.

‘“Equally satisfactory advances have
been made with the retail trade, and it
is with unmixed pleasure and satisfaction
that T see the relations hetween them
and ourselves becoming daily more cor-
dial. Not one retail man in one hundred
wants a secret rebate on the price of
goods if he is sure that his competitor
does not get it. He does, however, want
a fair field and no favors. He wants to
know that his neighbor does not
get advantages in buying that will
enable his neighbor to undersell him.
He wants to be able to say to his cus-
tomers “I know I buy my goods right,
and T can, therefore, sell you as cheaply
as any one in the business.” It is the
wholesaler’s imperative duty, and it
should afford him his greatest pleasure,
to keep constantly in view the intcrests
of his retail customers. When a manu-
facturer puts an article on the market,
the wholesaler should join the retailer,
and they should insist that the retailer
gets a prover margin of profit.-

““They should also insist that propri-
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etary articles should be sold to all re-
tailers at the same price and on the

world to-day. From an ethical point of
view, it is worse than slavery ; because,

‘“‘Let me repeat my determination to
work exclusively for the benefit of the

ll?);li same terms. In Ontario the Wholesale it not only binds you to do work for Guild members. Every association
! Guild appointed a committee and the another, but compels you to do it for works, and should work, for the benefit
vina Retail Association appointed a com- less than a living. It forces men from 0f those associated together—The Law
ident mittee, and thtese two committees are to corner to corner until it drives the Society for the Lawyer; the Medical
viped form a joint committee, and I hope to moral fibre from the human conscience. Council, for the Doctor ; the Ministerial
see the trade, both wholesale and retail, It rejoices me to know that there will Association, for the Preacher; and so
it if so support, endorse, and uphold this be such a co-operation between the on through every walk of life. Why then
viped committee that, if a manufacturer refus- wholesale and retail trade as will in due should not the Guild work for the bene-
sreial es to provide for a reasonable profit, the time remove this disgrace from our busi- htuol its own members ? :
come trade, both wholesale and retail, will ness record. If any one doubts this com-  “If any member has an idea or plan in
umed absolutely refuse to handle the goods. ing cordiality and co-operation between view that he thinks would be of advan-
nnels It is unthinkable that a man, because these two branches of business, let him tage to our members, I would ask you
e ex- he is in the grocery business, should be study the address of E. M. Tro‘wern, to write me and I will see that it is
wfac- forced to sell his services to the manu- secretary of the Retail Merchants’ As- properly considered. Remember that to
ailer facturer for less than cost. It is get- sociation, dehvergd at the Ontario accomplish satisfactory results, we must
ting less than cost that causes ninety Wholesale Grocers’ Guild, during their have individual action combined with as-
er to per cent of all the dishonesty in the annual convention held in Toronto. sociated effort.”
Is. so
't his 2 ° o
er to
A Practical Methods Used m Retail Grocery Stores
ssibly
uires. A Neat Method of Displaying Bottled Pickles Used by Winnipeg Grocers—To-
. ledo Grocers Must Cover Fruit With Netting—No Saturday Night Delivery by ;
where Barrie Grocers—Montreal Grocer Attributes His Success to the Attention and |
abled Care he Gave the Business While he Was an Assistant. :
stock.
that Must Use Netting on Fruit. ber of the old customers followed me to board. On top of this is a smaller square i
ffa'llcrll Toledo, 0., July 28.—A campaign to my new store. With those as a nucleus of bottles covered with another board §
e tuht; exterminate the fly has been inaugurated it was not long before others joined and so on. Sometimes these pyramid
I in Toledo and the grocers and fruit deal- them. That in itself was a great en- shaped piles are in 5, 6 and even 7 sec- {
ant. ers have been the first to be approached couragement a'nd I was never in diffi- tions and where a store is large a couple : i
t we regarding it. At a recent meeting of the culty. I attribute whatever success I of these displays set off the interior ;
ssary executive, the medieal health officer ad- may have achieved to the diligence and nicely. i
,h(t)}‘:ld dressed the officers stating that all vege- care that I gave my employer’s busi- A little care is necessary in ereeting g’
oth(i‘: tables, fruits, ete., must be covered by a ness.”’ the bottles and there will be no danger |
Condi- sereen or mosquito metting. : B . of them falling. The labels on the 5
cturer A heated discussion arose, some of the Making a Pickle Display. bottles should, of course, be turned out i
much members expressing their opinions that Winnipeg, July 28.—Some Winni- [0 obtain the best appearance.
m the when any movement is agitated or any peg grocers have a neat method for dis- R b :
(t)urcerl? reform is undertaken by the health de- playing bottled goods such as pickles, _ Cutting in Sugar Continues.
- partment, it has always seen fit to make Vancouver, B.C., July 26.—The local

the grocers the first vietims. At length.

Retail Grocers’ Association is diseussing
what action might be taken acainst the

shed a it was decided that all who handle fruit

st be- must eover it with a netting and in- B. C. Sugar Refinery Co. and the whole-
manu- cluded in the list is groeer, vendor, huck- salers who are alleged to be supplying
advan- ster or banana stand holder. a local departmental store with sugar.

No Saturday Night Delivery.

This store is still selling the produet of
the local refinery at $5 a hundred, when

I o A . =
w lr):. Bracebridge, July 28.—The example the wholesale price is $5.90, less one per
liberal set by the grocers of this town in refus- cent. for cash. It is maintained that be-
of the ing to deliver goods on Saturday nigh! cause of cash and big purchase the big

3 have
and it
faction

. them Gooseberries are going to be a big Some of the latest shipments from the
uendcl%rd- crop here, but blueberries are, according department are said to be not in the
rice of to reliable farmers, practically a total regular bags of the local refinery, bpt
retitor failure. in paper bags, and this has given rise

to the suspicion that Chinese sugar is

is being followed by other places in the
distriet. Barrie grocers have not only
adopted this idea, but they are also giv-
ing a weekly half holiday during July
and August.

store is granted a speecial rate, but this
is denied. Then it is argued by the re-
tailers that the price ought to be pro-
tected, and the threat is that the local
association will import sugar from China.

, want s
nts to A Good Business Beginning. being sold there. Even so, the cost of
§ not Monireal, July 28.—‘From the time this article is $5.40 to $5.50. so there
[tl h‘ivr::l I first commenced business for myself, I would also be a loss in selling at five
is cus- never had the s'ightest fear of not mak- cents per pound. - ;
right, ing a snecess of it,”” said a young grocer At any rate the cutting of.prxces'to
‘heaply of this eity recently during a casual con- get customers to the big store is eausing
dissatisfaction among the local grocers,

is the versation. In making an explanation he
and there is more talk than ever of the

and it continued—*‘while I was working as an ’ '
:grs:;:s' assistant I took as much interest in the est?blxshment of a retailers’ exchange,
manu- business as if it had been my own. I i — whxch.wm_lld act as a large central whole-
narket always tried to please customers just in catsups, lime and lemon juices, ete. Th.c sale distribution place, and thus take the
etailer. order to acquire that ability. Then the acecompanying illustration explains it business away from those wholesalers

plainly. A square of bottles is placed on  who for momentary benefit are accused
the counter or floor and the tops covered of acting against the interests of the
over with a neat, nicely varnished square smaller dealer.

35

time came when I had a chance to launch
out in business for myself. I did not go
far from that district and a large nums

retailer

propri-
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The Markets—Stnke Affects the Grocery Trade

Has Put Wholesalers and Retailers to a Great Deal of Inconvenience — Prices
Have Not Been in Any Way Influenced, Only Where Express Rates Had to be
Paid—Sugar Market is Steady—Canned Goods Promise to be Higher in Several
Lines—Past Week has Been Rather Quiet—Travelers are off the Road and Gro-
cers are Deep in the Fruit Business.

QUEBEC MARKETS

POINTERS.
Sugar—Firm.
Ginger and Mace—Scarce and high in
primary.
Coffee—Firm.
Montreal, July 28, 1910.

The prineipal topie of trade conversa-
tion here is still the strike on the G.T.R.
and its effect on local and national con-
ditions. There is no doubt that there
has been a very serious loss to perishable
goods en route, and not only that, but
there is still a shortage in milk supplies.
However, conditions seem to be improv-
ing, and the Grand Trunk officials prom-
ise good service from now on. It is still
a recognized fact that the service could
be largely improved, but under the eir-
cumstanees good work is being done,

The sugar situation seems to be puzz-
ling loeal jobbers. All signs seem to
point to higher prices, and yet prices are
already at a very high level for the re-
fined article in comparison to last year.
The outeome is awaited with interest.

Trade in general is good, and all the
jobbers report good country trade com-
ing in. Collections are none too good
but during the holiday season, this is
not unexpected.

Sugar—A recent communication from
Cuba indicates that there is going to be
a much smaller output than was at first
expected. This, if true, will have a ser-
ious effeet on raw prices all over, as the
Java erop is none too large, and United
States refiners have been expecting to fill
up on the later Cuban arrivals. This will
vindieate the European quotations, which
have been consistently higher than either
New York or here, and will send up the
price of the refined article still further.

Sales of refined are still dropping off
to a certain extent, and so far very little
preserving seems to have been done.
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and yellow may be had at 5c.

.Igv‘:‘bu prices.

Syrups and Molasses—Both syrups and
molasses are selling exceptionally well

considering the time of year, also tak-
ing into account the hot weather now
prevailing. Several large lots of West
India molasses have been disposed of re-
cently at fair prices, and on the whol=
the market is in a satisfactory condition.
From the jobbers’ point of view the
market is particularly gratifying as sales
are good at good prices, and the stocks
were bought in at a fairly low figure.

Fancy Barbadoes molasses, g:::ehcon- .......... 036 038
...... ..038 03

5 o 04 041
Choioce Barbad 031 033
=4 . 034 036

g g® 03 038
New Orleans..... 07 28
n - e 030
Porto Rico. 040
Corn syrups, bbi 0 &(513
o " 003t
o AN ... . 003}

= . 18

e pai .13
Cues,?lh tins, ﬁdor.percau . 25
5lb. * 1doz = . 285

* BH " doz. ‘ 217

‘ 2i1b. * doz. - 27

Tea—FExecept for the newly arrived
Japans the tea market is quiet just now.
These, however, are selling well as far
as they go, but supplies are none too
plentiful as yet. Other cargoes are on the
water, and it will not be long before the
main supplies for Canada arrive. The
market is firm, though no changes have
taken place this week.

040 0 50

.03 037

..030 035

..02 028

.021 o023

.019 o021

.021 040

.02 o022

.02 o022

.019 o002

.02 032

yson .02 022
SO - . . o 00 o o050 dniad esisin 019 022
Chln.‘mm—l’innuoy'unpovder. lovgnde gld 018
#) 030

”» » pinhud 050

Coffee—Coffee prices are ﬁrm. but the
market itself seems to be dull. For this
month there is usnally little moving, and
this year seems to be no exeeption, but
after the first of September there will
undoubtedly be a change. At present
coffee men are content to hold up the
prices to their present level, even if sales
are slow.

Mochs......... 018 025  Santos......... 01t 017
..010 012  Maracaibo..... 015 018

Spices—Mace and ginger are high and
firm in the primary market. This is due
to the undoubted scarecity of these two it-
ems. In faet there is a feeling of firmness
ell through the spice market. This has had
a tendency to stimulate buying, and in
spite of the hot weather there has bheen
a considerable increase in demand for
the standard lines,

_Reports from New York show the same
situation prevailing.

Allspioe. ........ 0 13’7)'{: " Ginger, whole .. 0 15%'3 :
il IR ... . NN
Cloves ground - 030 03  Pompors biadkc” o 13 o b
Cream of tartar. 0 33 0 32 ’ .02 025

Dried Fruits—There are too many cheap
fresh fruits on the market at present to
allow of any great demand for the dried.
However, it is fully up to what it was
last year, and is all that dealers have
hoped for.

Prunes seem to present the feature. The
large sizes are searce and on the upgrade
as far as price goes. Other lines are

practically the same as last week.

Malaga table raisins, mde.u ¢l Iulun, per box. ....
Vuendg fine off -ulk. BN s vaesioris sans
se| . per lb
4crown layers, perlb..........

0 06/
0 o6}

008

009

009

. 008

007

0 064

. 008

0 05§

Raisins—

Australian, per 1b., (to arrive) L]
Old raisins......... 90
pis fancy seeded, 1-1b. (]

:: loose m?'wnuln, 3-crown, perl g

s sultana, pe: 10

25

05

06

06

ocooNwoooOoee

Nuts—Recent letters from France and
Spain tend to confirm the rumors heard
from time to time, that the nut erop of
these two countries had suffered from
frost to such an extent that there would
likely be a bad shortage of high grade
stock in both almonds and walnuts.
There seems to be little doubt that the
damage is serious, and local dealers
prophesy a strong market for the new
crop. with prices soaring.

Nut trade locally is good. Summer
seems to have brought with it a desire
for nuts of all kinds, for peanuts are by
no means the only ones to have a large
sale .

In lhell—

013} 0 14§
..010 019
rcelona, per | AR 5 01
Tarragons Almonds, per 1b.
Wslnuu Gmnoble- perlb..

Fllberu. Sldlyl perlb..

013 0144
bou. per Ib.. 0124013
- (,orueo. DI cocoosorisasinne nune 0
Shelled -
Almondl. dcwlmnlacud perlb .0 0
2 Scro o = o R A 0 31 3 g

PR PIFID. .covoesnsscoses sose
Pistachios, perlb

Walnuts—
Bordeaux halves

Evaporated Apples — This week has
marked a falling off of sales, even for
export, which so far have been sufficient
to uphold the local. However, there is a
ray of sunshine in all this, and that is
that there is little high grade stock left
on the market. For this reason there
will probably be no change in quotations
due to slack demand.
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THE CANADIAN GROCER

Beans and Peas—There is a good de-
mand passing for beans, which is some-
what of a surprise to local men, consider-
ing the time of year. This has kept prices
from sagging any further, and in fact has
given a certain amount of prospect of a

slight advance.

Peas are quiet, though prices continue
firm.
Ontario prime pea beans, bushel.............oov0 woue
Peas, B Tricoisns - inronsorsissinnri i

Rice and Tapioca—From the jobbers’
point of view there is little doing in
either line. This is accounted for by the
fact that during the hot weather it is too
much to expect people to cook articles,
which take as long as do the above.
However, from the importers’ point of
view, matters are not so bad. Loeal
prices are firm and the prospeets are for
a large fall trade. In fact, many orders
for tapiocas have been booked already.

Rioe. (nda B, b-cl 2.‘0 pounds

“ 50 “
= hu 25 pounds. .
= pockeu. 12, poundl.
lndo c.c., 250 ol

)
2
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CANNED GOODS

MONTREAL.—Peas continue to have
a demand fully up to all the market ean
supply. In faet there is a decided
shortage in all except the extra sifteds.

The condition of the entire market
shows very firm prices, and a tendency
toward higher levels. It would only take
a little more of this feeling to send
prices up another notch.

In meats there has been a substantial
inerease in demand at former prices.

Sardines also are in greatly increased
demand, owing to the large demand for

camping and hunting parties.

Peas, standard, dozen ...
Peas, early June, dozen..
Peas, sweet wrinkled, dozen.
Peas, extra sifted, dozen

P 3gss.

DOt it DOt bt et et b DD R i e e D O O “-4’-‘—-:
=

8sE=R

Beans,

Corn, doze

Tomwou, doun (Ontario and Quebec)

trawberries, dozen.......... ....
berries, 2's, dozen

Pears, 3's, dozen
Plums, Gree!
Plums, Lomba: G
Lawtonberries, 2's, d>-en. s
Clover Leaf and Horseshoe brands salmon—

3 BITERRIZBRER

se3

SRES

Lobster Futures—
-1b. flats, doz., g-‘o: 1-1b. talls, doz., $4.25.
.50.

-1b. fiats, doz.,
Minced coll
Cor

Paragon ox tongue, 2s 8
Paragon ox tongue,

g8 8 ¥ 2IW/SE

-

Suced smoked beef,§s 1 60
Bliced smoked beef, 1s 2 60

TORONTO.—The summer season is a
good time to sell salmon. The demand

is naturally heavier than usually, some
believing that it is the best season. The
fact that there is no trouble in preparing
it for the table is a strong point in its
favor and it finds demand from other
sources. It was estimated by one dealer
that there were no more than 100 cases
of horseshoe salmon in the country. Re-
ports of the salmon catches on the vari-
ous rivers in British Columbia are given
in another column, and apparently it is
fairly good, although the Fraser River
returns have been somewhat disappoint-
ing. However, the pack has not been
put away yet and until that time there
is an opportunity for many changes.
One local broker stated that he expeet-
ed to see only half the pack of last year.
““We are only getting half our orders,”’
he stated, ‘‘and dealers may be thankful
if they receive that much.”” This refers
to futures.

The prices of the new vegetable pack
are expected to be given out at any mo-
ment now. Peas are said to be only
half a pack and corn and tomatoes are
beginning to receive attention. Higher
corn markets of late in the United States
may have a systematic effect on this
side of the line, and in regard to toma-
toes, reports are received from sources
to the effect that the erop is not going
to be up to the average. However, with
the recent copious rains these half
eloomy reports are not expected to be
substantiated in full. It might be said
thot canned goods promise to be good
property.

Redpitétedcher

Light Eeod
Lombud plums, 8

D it e DO O D
KRRRLBEBLY

. 215
O'har salmon prices

Humph.eh doz 095 105 Lobsters, quar-
Cohoes, per doz. 1 50 1 55 ters, perdozen ....

ONTARIO MARKETS

POINTERS—

Sugar—Steady.

Canned Goods—New prices to be high-

er.
Tea—Firm.
Toronto, July 28, 1910.

If there is any feature to the general
grocery market this week it is a feeling
of quietness. This may be attributed
in some measure to the volume of busi-
ness that is being transacted in the fruit
market. The grocer is apparently focus-
ing his attention largely upon fruits, of
course not overlooking his general gro-
ceries. But the opportunity of selling
fruit is at hand and the retailer is ap-
parently not letting any chances of an
extra profit slip by.

Lobsters, halves,

The strike has caused considerable in- -

convenience. The trade would not ecall
it anything else. There has been a loss
inasmuch as the total amount of goods
handled has been curtailed. As one
prominent wholesaler said, ‘‘The com-

37

pany may announce that they have bro-
ken the strike, but the fact remains that
our goods have been in some cases stand-
ing now for ten days and have not yet
been moved.”” When the first day or
two had passed the trade began to meet
the new conditions. They arranged for
other railways to carry their goods and
for boats to take a certain amount. Many
instances are reported of retailers who
had to team the deliveries distances of
from 15 to 25 miles from the nearest
point on the C.P.R., or other line, to the
home town. Some of the trade express
the opinion that the people should not
be put to such inconvenience as results
from strikes. Trade in sugar remains
steady and in some varieties of dried
fruits there is fair business, but other-
wise conditions are on the quiet side,
while the grocers devote their best ef-
forts to the new fruits.

Sugar—The demand for sugar keeps
up at a high figure and prices have not
shown any tendency to change. If any-
thing may be said regarding the local
situation it is that an advance is not ex-
pected and the tendency is slightly in
the other direction.
Paris ”,unpl. !l::g.)l-lb I'J_oxu

i A e S e
ERSRBRLIVISLIILSRGKKBERG

4 SR

Granulated and yellow, 100-1b. bags 5o. I
Syrups and Molasses—This market is

quiet before a laggard demand.

Byrups— Per cas Maple Syrup—

!lb t.tm 2 doz. ,50' Gallons, 6tocase ...

o © Wonous
853 8 8 85z

oce

Dried Fruits—Currants are enJoyxnc'
their usual good demand and there is
some business in raisins. In other re-
spects this market is inclined to quiet-
ness. The reports received by loeal of-
fices from Spain regarding future rais-
ins do not entirely agree. One is more
hopeful than the majority of those re-
ceived. It states that the erop will be
about the same as last year, but that
was much below the average. Another
letter from Denia, Spain, states that
the first shipments of the new fruit will
be about August 25, and that the erop
is going to be much below that of last
vear. The demand for prunes is not

geammsud

to 50
to 60
to 70
to 80
to 90
to 100

1
Same fruit in 50-1b. boxes § cent less.
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Peels—
I 5 vo 35w 009 011 Citron .......... 014 017
Orange............ 0114 012§

BRI o« ov0osiscoccsarsnsssonnssssssradossocsss 005 007
R« 006 0074
“  extrafancy....... A 008} 009

Valencias, selected....... 006 006}

Seeded, 1 |b packets, fancy.. 008 0084
= 16 oz. packets, chome ... 007}
- 12 o2, - . 008

Dates—

Hallowees. ....... 010

Balrs.............

Nuts—The situation in the nut market
has not changed during the past week.
Demand is centered upon shelled wal-
nuts and almonds.

Almonds, Formigetts. . ........c.c cocvveanes soee sose 011
- Tarragons........... 113012

Y shelled....... 035
thnuu. Grenoble. . 8 H‘
. 012

030

0134

018

0 154

0124

Coffee—Sales of CUtfee are repurtcd to
be lighter. Dealers state that the de-
mand falls off considerably during the
summer months and it will be some
weeks yet before it starts up the scale

again.

Rio, roasted..... 012 015 Mocha, roasted. 025 028

Santos, roasted. 013 017 Java, roasted... 027 033

Manecaibo, 014 02 Rio green....... 010 011
Teas—The tea market is firm, al-

though it has not had any partieular
local effeet yet. The demand is steady.

Spices—This market is dull, aecord-
ing to the big dealers. It is a little early
yet for the annual heavy demand that

will begin to show itself in another
month.
Peppers, black.. 015 018 Cloves, whole... 035 035
- white. 022 025 Cream of tartar. 035 08
- whole, Allspice. . ....... 014 018
Risaeapsss one 016 - whole.. 014 016
Peppers, whole, Mace,ground... 075 0 80
S o oo va obo 0 Mixed pickunl
T o o i s 02 0% spices, wh 5 016
Cinnamon ...... 021 0323 Cassia, whole... 020 025
Nutmeg...... .. 30 Celeryseed..... .... 0u
Rice and Tapioca—Trade in these
staple summer articles keeps up. The

price list shows no change.

RRESKIBE 8

Beans—This market is still quiet, with
trading confined to regular limits. Other-
wise there is but little doing.

Prime beans, per bushel . . " "
Hand-picked T M

MANITOBA MARKETS

Advanced—Prunes and evaporated ap-
ples.
Firm—Sugar.
Weaker—Sago.
Reduced—Seeded raisins.
Winnipeg, July 28, 1910.
Last week was a slack one for many of

THE CANADIAN GROCER

the wholesalers, due to the travelers all
being assembled for the exhibition.
Merchants, however, from many parts of
the west visited the city during the fair,
and ecalled on the loeal jobbers. Many
large orders were listed, but the bulk of
ordering was, in the main, disappointing.
Wholesalers were anxious to learn of the
wheat erop prospeets, and the visitors
from the southern parts of the three
provinees had many woeful stories to re-
late of wide expanses of wheat areas
which were praetieally ruined by drought
and heat. The inecreased acreage this
vear may keep up the average yield set
by former years, and the great north-
ern plains will yield a bumper erop.

As vet the erop eondition in wheat
has not affected the markets of the
west, and it is not expected that any
changes will oceur on this aceount. Im-
portations and loecal wholesale stocks
may be slightly restricted.

The oat erop will not be heavy, and
the cereal market is being held strong,
although no change over the recent ad-
vance has been made this week.

Sugar—Heavy shipments are contin-
ually leaving the city, and it is evident
that there is a considerable amount of
preserving being done everywhere in the
west. Powdered and lump stuff is going
out well, and the entire market is strong.
Were it not that quotations are chiefly
controlled by United States sugar meon,
the western market would certainly go
up.

Montreal and B.C. granulated, in bbls. . ! z.’n
ot ' in sacks n
- yellow, in bbls 535
“ g g gsu

I ,inbbls .....
oing suenr in bomes........... 6 55
P "'dondn = tnlb is g ?2
0 sugar, in bbis....... g
% . in boxes.. 635
m" hu'd.nl bbis . 22

3 n S v

= 2 '-bbll .. 875
- 5 BTGNS s cooonacsosnnsnssaanses 865

Foreign Dried Fruit—Prunes lead the
list in the demand just now, although all
lines are moving freely in spite of com-
petition in fresh fruit, Further ad-
vances may be made shortly, as Californ-
ia buyers are intent on boosting the mar-
ket in all lines. California raisins have
been reduced by the loeal houses. The
stock is old and efforts are being made
to make room for new goods. The qual-
ity is unmarred.

Bmyrna Sul 1 d on
0 " dm'wlb 013
anmdnuun-.lh'lq-.lomg 145
155

" " laye: I'I 17

.“ "

Raisins, 3 crown mm per lb.. P
l'runel.N—lOOlb - oga Prunes, -

- 80-% * [} Prunes, 4050, 1b .. ..

i 7080 ** 0 06 Silverprunes,

= Y e O to quality 009§ 0127
Currants uncleaned, loose pack, per 1b .

2 dry Mnmd, hlhuu, perib. %

- l"uhuu.ln ﬂ"m dry, cleaned, per ib. . .
Pears,perlb.... 009 015 Nectarines, 1b 094
Peaches, stand- Dates, per lb.,

ard,perlb.... .... 008 H.llon. bulk . 0 064
Peaches,choice. .... 009 pu:nn-
Apricots, :on ......... 06}
ard, per lb 015  Figs, perlb..... 0044 005
Apricots, choice Peel, lb hnon eees 009}
DRI S50 5000 sosa ‘ orange . 010
Plvnnl. pitted,lb 0 11 0 12 sl * citron. 0 134 0 18

Syrup and Molasses — Late reporis
show that starch goods have been redue-
ed, thus creating a double weakness in
the syrnp market. The other condition
is that the demand has almost entirely
fallen off, and the output, eovering an
exceptionally long period, has been light.
Only cool weather will revive the mar-
ket.

S -
202-!!; unn,perono ................................. 205
13 51b. tins, per case.......... . 1%
6 10-1b. tins, per case. .. 23
DEPER L DEPRNIE. & o o.x c o s5050 sousssse sonnses soan 245
B I B I 2550205 wvnsianass oeasedrs ssssen 0 03}

molassss in §-bbls., per gal. .0
ingerbread molasses, § bbls., per gal . 040
New Orleans molasses, § bbis., per gal 033 0%

Nuts—Almonds and walnuts have a
moderate sale only. Peanuts are the
great leaders, and prices everywhere on
the continent are firming.

Shelled 'ﬂnnu.!nbom:.." perlb..
 amen Bl

Peanuts, Virginia, per 1b

Rolled Oats—The oat market is strong,
but has not warranted any advance in
the rolled ‘product for the past few
days. The future is uncertain, and no
doubt stronger prices will rule this fall.
Rolled oats, zlb. sacks, per 80 Ibs....

Tapioeca and Sago—The trade is good
on these lines, and strong prices are rul-
ing. Tapioca is particularly firm and
higher prices will certainly be quoted.
ls’:::t:"plo:u.porlb.... g(g]:g}

Beans—The good erop prospeet in the
east has not weakened the market here
in the least. Wholesalers do not expect
any lower quotations than those given
below. The trade is always good in the
west, and the output at present is quite
satisfactory considering the season.
1b. S T o

ot DRI i i viaanistsstorsniisia sone

Evaporated Apples—The revival in the
evaporated apple market has come to
stay, judging from present indications.
Reports from the States are that frost
has injured the apple crop, and it was
due to this in part that the price was
put at 93 ecents recently. This is an
advance of 1 cent over that of last week.

BRITISH COLUMBIA MARKETS.

Vancouver, July 28, 1910.—Flour is
still in the ascendant, and this week *the
price is $7.10, with the prospeet of high-
er quotations. Reports from the wheat
produeing country are that the erop wiil
generally be light, and quite a failure in
many places. Enterprising as the flour
millers are, they will not wait to see
but are quick to act on rumor and have
put the price up. It will come down,
though, only after they have been doub-
ly. assured, either this year or next, that
there is plenty of wheat. The price of
the wheat out of which the present flour
is made was not sufficient to warrant
the inerease, but the fact that sometime
it might be high is enough to start the
price soaring.

Heat, too, is damaging the melon ecrop,
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Winnipeg Industnal Exhibition Bigger than Ever

Extended Ten Days This Year —Exhilits Show the Import-

ance of the Western Metropolis

As Distributing Centre—

Many Foodstuffs on Display—Ontario and British Columbia

Fruit Attract Attention.

Winnipeg, July 27.—The greatest fair
in Western Canada, known as the Winni-
peg Industrial Exhibition; closed on July
23, after ten successful days. This year
the fair period was extended to almost
double the length of time given to any
previous exhibition. This is significant
with the rapid growth of the eity, and
the country as a whole. It further bears
out the faet that although Winnipeg has
many industrial rivals in the other pro-
gressive cities in the west, yet she re-
tains a commanding position from the
standpoint of her numerical and indus-
trial expansion.

Judgment or eriticism can be best
passed upon the Winnipeg exhibition
when it is estimated in comparison with
other great Canadian fairs. The Canadian
National Exhibition is, of course, the
greatest annual fair. The exhibitions in
hoth centres are the best that those
centres can produce.

Great Distributing Centre.

Winnipeg ecannot yet be counted a

very great manufacturing centre, al-
though it no doubt will be before many
vears. It is not strietly an agricul-
tural centre, sinece in this regard it is
superseded by many other western
centres. It 1s, however, a great dis-
tributing centre of a wide range of mer-
chandise, and this fact could be brought
out by a general survey of the exhibition.
Most of the exhibits were of goods that
are distributed, and not manufactured
in this eentre. Whether it is that many
of the local manufacturers are satisfied
with their trade, it was evident that they
did not take advantage of the exhibit
features. Every great fair depends
much upon the support of local manufae-
turers, and so long as the Winnipeg fac-
tories deeline to show their goods, so
long will the fair be held in check.
Should the fair be deprived of the agri-
cultural displays, the outside manufae-
turers’ exhibits in the halls, and the
vaudeville stunts before the grand
stand, there would be little left upon
which to base a great fair. It is un-
wholesome, however, to take this sort
of view, and it is better to believe that
that which was was best.

There were several displays of groeery
stocks dispersed throughout the three
manufacturers’ buildings.

Ontario Fruit.

The Ontario Department of Agrieul-
lure occupied more space in the fruit
building than any other single outside
corporation at the exhibition. The en-
tire east end of the building was utilized
for the exhibit of fruits from different
parts of the province. It was unfor-
tunate that the season was rather in-
opportune for a perfeet exhibit of the
wide range of high-class goods that
come from that province. As a conse-
quence the range of goods was limited,
and all the app'es on hand were last

year’s cold storage stock. The apples
were in excellent condition and showed
plainly that they had good preserva-
tive qualities. The pears, peaches and
plums were all bottled, and this display.
arranged in banks at the rear, was ef-
fective There was a large quantity of
currants on display, and these won ad-
miration, many boxes being given away
to the passersby. The large booth was
covered with green and white cloth, and
‘“Ontario’’ was lettered in green on an
arch in the centre. T. B. Revett, of the
Horticultural Department of Ontario,
was in charge of the exhibit.
Honey Exhibit.
Although honey production is being

ince, the exhibition of this produet was
not large. There were only two exhib-
itors. It is believed that it was due to
the fact that honey producers ean easily
find an eager market for their goods,
that more of them did not take advan-
tage of the opportunity to make an ex-
hibit.
B. C. Fruit.

The British Columbia government ex-
hibit of fruit ecovered a range including
cherries, currants, tomatoes, raspberries
and peaches. All the stock was well
preserved in spite of the faet that it
traveled 1,600 miles. The tomatoes were
particularly attractive and firm in qual-
ity. Most of the stuff came from Nelson
and Mission Junetion distriets. The few
peaches on hand were picked early and
did not fairly represent the quality of
the B.C. peaches. The crop is said to
be heavy this year. All other fruits
from the coast province were shown in
preservatives, and the display of the

indulged in more and more in this prov-

tiered glasses was exceedingly fine.

Varied Crop Conditions in Western Canada

Southern Parts of Manitoba and Alberta Have Suffered From
Lack of Rain, But Northern Districts in These Provinces Pre-
sent More Hopeful Outlook—The Western Provinces as Seen
by an Easterner—Loss Seems to Have Been Heaviest in the
Lethbridge District—Rain is Badly Needed in Manitoba.

By Staff Representative

Indian Head, Sask., July 23—Through-
out the whole west varied reports of the
crop situation may be heard in each lo-
cality. Each place that has any ecrop
at all seems to be boosting its particu-
lar loecality. On the south branch of
the C.P.R., from Pincher to Medicine
Hat, the situation in some places is very
acute just now, only four inches of rain
having fallen since last fall. At Pincher
an old resident farmer told the writer
that while his erops were not up to
standard by any means, yet he would
have enough to pay for his labor. He
seemed reasonable in that he said that
the country must look for an occasional
bad year. This, he told me, was the
worst in fifteen years. Rain would still
help them here if it eame within ten
days.

At Macleod the writer was driven
through the surrounding country, and
while everything was very dry, yet some
very fair erops were seen. In other
parts of the same immediate district the
crops were in much better shape, but, of
course, in need of rain. The wheat in
many instances was quite well headed,
but much shorter than usual. There
was much evidence of careless farming
and in a great many cases.the farmer
himself is largely to blame, and this
year will be a good lesson to him. He
had sown the wheat on top of stubble,
and in other cases had merely scratched

the ground and dropping the seed, not
giving it any depth. The oat erop in
this distriet is very poor. The banks
are inclined to tighten a little, but have

to that effect. One manager told me he
expected instructions in every mail. A
local machine representative said that
up to the present farmers had made all
their payments, but he expected there
would be a few this fall whom he wou'd
have to carry over.

This District Suffered.

The worst evidence of erop failure in
Alberta was found in the Lethbridge
district, where they have almost no erop
at all. Travelers visiting Lethbridge see
this when calling on customers. Real
estate firms, for instance, are doing a'-
most nothing, and some are elosing up.
In the Cardston distriet, southwest of
Lethbridge, conditions are much better.

Conditions around Medicine Hat are
much the same as at Lethbridge.

As you near Moose Jaw the wheat be-
gins to look much better, and a fair erop
is looked for. This whole district as far
as Regina and Indian Head is in good
shape. At the latter place the writer
was told that the crop outlook was never
better. This ean be relied on, as it was
received from reliable sources. A splen-
did downpour of rain on the 15th inst.
helped the situation materially, al-
ithough they were not suffering from
need of it. Some very fine samples of
wheat were seen at Regina. They were
grown at a point fifteen miles north, and
the heads were long and well filled out.
The Saskatoon distriet is also said to be
in good condition.

Crops all through the northern part
of Manitoba, Saskatchewan and Alberta

not as yet received specific instructionsare known to be in good shape.
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

R. ROBERTSON J. Y. GRIFFIN Mcl.FOD & CLARKSON
w. A. JAMESON R R b & C Mlnnholnren'AlnuAnd"holculeCommlulol
. Robertson 0. |
COFFEE CO. 912-913 Dominion Trust Bldg 144 WATER S'I;.. VANCI')UVfI. "l("
Importers and Roasters of High Grade VANCOUVER, B.C. e .l::r;';'::n::'lte?l (I,-i-lll:e.u ;:'III‘:.I';::-“ i
Coffees. Wholesale Brokers
Manufacturers and Proprietors of GROCERIES, PRODUCE, FRUITS, GRAINS
“Feather-Light”” Brand Baking Powder Importers and Exporters &oe !;uin‘::?,:;hl:;h rt:l:r:r‘:::. s
We also carry a full line of TEAS, Reference—Bank of Montreal.
SPICES, ete. e am Andrews & Nunn
Mail orders promptly attended to. Codes—A E‘éog";?n, ‘Um“’l‘:mo'u". Modern e At
3 & 3 Cor. Langley and Broughton Sts. Wholesale Commission Merchants
i1 : VICTORIA, B.C. WILLIAM W. DUNCAN Codes—A B O 5th Edition, Western Union
'“ 3 E _' Broker and Manufacturers’ Agent 615 Dominion Trust Building
i1 14 VICTORIA DISTRIBUTING B 0 s e E
RS FRUIT GROWERS’ ASSOCIATION a0 Bellited orcn
A8 e B S AT - Yrea. | 3
§ ' "{'. 4 OFFICE AND WAREHOUSES
s COR. WHARF AND YATES STS, - VICTORIA
1 Branch st 140 Water Street, Vancouver. Keep ill mmd the domin- o"l'leo.{]!s{AANND SE.VENf
1SR ant fact that mankind from pairs o
i3 Wholesale Manufacturers’ Agents let:rgﬁlt a%peamﬁe O]ndt[t:e eyes—interested SPee-<anet
j " as been schooled by . . ¥
Oorrespondence Bolicited. nature to look for signs; on this page fifty-two times
for invitations to taste; for a year. By the use of an
V.5 P . 00, suggestions as to what to inch space an advertiser is
Vancouver, B.C. wear. Tell your story bl 1 hi 1
briefly, forcibly, truthful- able to place himself pro-
l{, and addresg_ it th;ough minently before nearly one
When writing advertisers kindly men- za: %l;:)c‘)c?sg;:ll? a?plyya%lf hundred pairs of eyes for
tion having seen the advertisement in vertising as a means to every cent the advertumg
this paper. e - increased distribution. costs him. -

~— 2= West India Co., Ltd.

The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - - - MONTREAL
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Well-Earned Holidays

Red Rose Tea travellers will be on holidays from Aug.
Ist to the 15th, and I am sure you wish them all two weeks
of solid enjoyment. In the meantime your stock of Red
Rose Tea may get low in some grades, and your order by
mail, or by wire at my expense, will receive prompt attention.

It Pays to Recommend

Red Rose Tea

Because it “is good tea”

7 Front Street East,
Toronto, Ont.

315 William Ave., lB""C"“ T. H. ESTABROOKS

Wianipeg, Man. | ST. JOHN, N.B.

1910 PACK  “Ringy,

Canned Fruits and Vegetables

“PRIMUS” BRAND

The Best Selected Goods Packed this Year

Price and Quality Guaranteed

L. Chaput, Fils & Cie. - Montreal

SOLE DISTRIBUTORS l
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FRESH EGG CIRCLES EXPLAINED.

Chatham, Ont., July 26.—Chatham is
the seecond place where co-operative egg
circles have been explained. At a re-
cent meeting here addresses were given
on the subjeet by Prof. F. C. Elford, of
Maedonald College, Quebee, H. C. Duff,
of the Farmers’ Co-operative Associa-
tion, Peterboro, Ont., Prof. Graham, of
the Ontario Agricultural College,
Guelph. John A. Gunn and John L
Brown, Montreal.

The objeet of the movement as ex-
plained by these men is to handle only
guaranteed fresh eggs, for which the
highest price will be secured. Egg eir-
cles are formed among the poultry
raisers and egg. producers; eggs are col-
lected every week and taken at once to
a central station, where they are tested
by the buyers. Every egg is numbered
by the producer so that in the event of
any dissatisfaction the trouble ean be
traced up to the producer. Eggs are to
be gathered by the cireles at least once
a week; no eggs are to be delivered
from found nests, and any eggs that do
not meet the buyer’s tests are to be
accounted for by the producer. The
membership fee is $1.

Provision is made for exeluding bad-
ly shaped, small or discolored eggs, and
for eollections at least twice a week in
the summer months. No organization
work was done at the meeting, which
was held largely for eduecative purposes.
This system is now in operation in Peter-
boro county.

THE CANADIAN GROCER

TRADE NOTES.

Goderich, Ont., grocers are among the
number who take the weekly half-holi-
day during the summer months.

Kamloops, B.C. is endeavoring to se-
cure jobbing rates from the C.P.R.
Before when an application of this kind
was made, the reply was that until a
wholesale house was established the rate
could not be given. Now, however, a
merchant has started in the wholesale
business and cheaper freight rates are
being asked so that goods may be dis-
tribunted from Kamloops. The board of
trade is acting in the matter.

Oval Butter Dishes
Write us for Prices

Craham Bros. & Co., xinmount, Ont.

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, ma iec of absolute-
ly pure materials, and possesses
the genuine rich flavor of the
maple.

Oneounceof Mapleine makes
a gallon of delicious syrup.
For manufacturing purposes it
is positively unexcelled.

Send for Free Sample.
Frederick €. Robson
& Co.

26 Front St E., Toronmto

USE PLENTY OF

WILSON'’S

FLY PADS

on Wednesday afternoons and over
Sundays and keep your store as
free from flies as possible.

MUCH PRAISE

has been given
Fels-Naptha :(—
and every
word deserved.
Always that
‘Fels-Naptha
“did everything
claimed for it.”
Of these, most
important, the

®¥saving of work,
.time, and boil-
ing or scalding
water.

Quality and Consistency

are the two things to bear in mind
regarding our biscuits.
good and always equally good.
steady money-maker.

THE CANADIAN BISCUIT @O, :: LA PERADE, QUE.

Always

A
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Utilize Now the Living,
Fruitful Present Time

To Secure a New and Ready Market for Your Goods!

New towns are springing up every day in the GOLDEN WEST, and we are here
to tell you of the prospects, needs, opportunities and demand for any line of wares.

We are represented at each pulsating distributing centre, where we have large track
warehouses and ample storage accommodation for all classes of merchandise. May we
handle your products for you on a reasonable commission basis? We have the experience,
the business ability, and the financial standing to do so successfully. Get in touch with us.
We will advise you of the Western prospects of your lines.

NICHOLSON @& BAIN

Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY EDMONTON FORT WILLIAM

Storage for all classes of merchandise. Cars distributed from Calgary, Winnipeg, Regina, Edmonton, Fort William

HONESTY'!

No reputation is so valuable to manufacturer or retailer as that of making or
handling HONEST GOODS—goods of guaranteed purity, unimpeachable
quality and highly skilled manufacture,

“E.DS.” BRAND

Jams, Jellies, Grape Juice and Catsup

bear the hall-mark stamp of honesty. The department of Inland Revenue
has certified them to be 1007, PURE. Send for Government Bulletin 194 and
be convinced that no line you can handle will so add to your
reputation as “E.D.S.” Brand. See that your shelves are
liberally stocked with these satisfaction-givers.

You can recommend them to your best customers with
every confidence. :

v E. D. SMITH /252
WINONA, ONT.

AGENTS -N. A. Hill, 25 Front St, E., Toronto: W. H. Dunn, Montreal ; Mason & Hickey.
Winnipeg ;: R. B. Colwell, Halifax, N.S.: J. Gibbs, Hamilton.




1 | THE MAPLE LEAF

is an emblem we are all proud of
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3 : chef, and brings orders and still
§ more orders to the discriminat-
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1 IT IS UNEQUALLED
: 1 Put up in all standard packages.
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No trouble to prepare
Just add Boiling Water

Toe Truro Condensed Milk Co., Limited, Truro, N.S.

“r
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G.T.Ry.

DURING the Strike of the em-
ployees of this company we
must ask our customers to

have as much patience as possible.
It is impossible to ship freight on
this Road, but we can keep you
supplied by express, and hope that
the difficulty will soon be settled.

Special for Hot Weather Trade

“Star Brand” Cooked Hams

F.W. Fearman Co.

LIMITED

Hamilton

Breakfast Bacon
Skinned Backs

and Hams

Finest Quality. Made from Selected Hogs.

Made under Government Inspection.

The WM. RYAN GO.

LImiITED
PACKING HOUSE:

FERGUS, - o ONT.

HEAD OFFICE:

70 and 72 Front 8t. East TORON1O
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Increased Prices in Some Pork Product Lines

Curtailment of Supplies From Country Points Created a Cer-
tain Scarcity—Butter, Eggs and Cheese Have Not Changed in
Prices—Poultry and Old Honey are Quoted at Reduced Fig-
ures—Railway Difficulty has Caused Considerable Inconvenience

to the Trade.

Trade in these markets was consider-
ably inconvenienced last week as the
result of the railway labor difficulty.
This is to be expected from the fact
that the provision men obtain their sup-
plies in almost every case from country
points and at least half, if not more, of
these were dependent upon the G.T.R.
The trade were not expeeting the strike
and were caugit off their guard so to
speak. However, they quickly sought
to readjust matters, arranged to ship
by some other means, and also sought
for new sources of supply. So well have
they handled business that only in the
case of pork produets have prices been
affected.

There have been a few other advances,
but they cannot be attributed in the
same measure to the strike. Dealers,
however, do not appreciate the present
conditions, and they are all hoping for
a seftlement. They anticipate results
that will be felt for some time, even
after any settlement that may be ar-
rived at.

Butter and eggs that are held any
length of time quickly deteriorate, and
the dealers in these goods know that
stoeks are being held on acecount of poor
shipping faecilities. If these are ship-
ped at a later date there will be a gen-
eral loss, they say, and it is with a
unanimous accord that they refer to the
loss and ineconvenience that the strike
is entailing.

Supplies of hogs have been curtailed
somewhat and prices took quite a jump
during the week. Butter and eggs have
not changed much in any partieular, but
poultry and old honey are quoted at re-
duced prices. Cheese is holding its own
at former prices.

MONTREAL.

Provisions—Prices are too high at
present to be conducive to a brisk de-
mand for this elass of goods. Prices,
nowever, in some lines were raised to-
day, notably eompound lards. This has
caused a feeling of uncertainty as to
which way the cat would jump next,
and as a result trade is slightly better.
Weather conditions are against any
heavy trade, and until the cool weather
there is expected to be little further
change.

P AL, oo I
Cuu. l.lns, mh lg lbe per, 1b.
“ “ wogwm “

Palls, wi
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20 1bs. net, per 1b..
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'l‘lorul. 3751bs., per Ib

&lﬂ. W lbl not r 1b

lbl Loouo, perlb...
" “ “ “ " *

Nlbl.net perlb
’llh.tln bs. gross, per lb.
T'ubs, BOIbo.nct.porlb
Tierces, 375 lbs., perlb..... sesesessesvsses

Pork—
Heavy C.mdn short cut mess, bbl. 3545 pieces ....
Bean
Cane

Heavy flank pork, bbl..
Plate beef, 100 1b bbls. .
i s i

Dry Balt Meats—
(ireen bacon, flanks, Ib
Long ciear bacon, heny. lh
Long olear bacon, light,

Hams—
Extra large sizes, 25 1bs. upnrdl 1b
e sizes, 18 10 25 |bs.
Medium sizes, 13 to 18 Iba., per ib
Extra small sizes, 10 to 13 lbl
Bono oul. mu:-d large, 16
" smmall, 9 to 13
Breakfast bacon, lnglllh. bonel
Windsor bacon, skinned, backs, per Ib. .
8pioed roll bacon, boneless, short, per Ib.

Butter—Reeeipts are falling off
siderably, though it may prove to be
only a temporary respite. The market
remains steady. at last week’s figures,
and with a goed trade passing. Receipis
for the week are 14,756 packages. as
azainst 18,523 packages same week last
vear. For the season they are 202.559
packages, as against 176,634 for the
same season last year.
New milk crenmery 0234024
Dairy, tubs, Ib.. Fios esue W20
Pri dnry rolls. orss— D20

Cheese—There is no excitement in the
cheese market this week. Receipts are
falling off to a considerable degree, and
there seems to be a likelihood of a con-
tinnation. Many of the factories are
reducing their output, and it looks as if
there would be a stronger market in the
near future. Receipts for the week are
80,993 boxes, as against 102,415 boxes
same week last year. For the season
they are 758.301 boxes, as against 776,-
073 same season last year.

&u!ec,hrgn

o8l ern, large..
t.mn

"

01d cheese, hrge ...... =

Egegs—The feature of this week's
trade is that storage eggs are beginning
to come on the market to a certain ex-
tent. This is partly due to strike con-
ditions here, as some of the bases of
supply are cut off. Dealers are well
satisfied to see a diminution of receipts,
however, as they have been eoming in
too freely to be taken care of properly.
Receipts for the week are 6,901 cases, as
against 3,749 same week last year. For
the season they are 113,091, as against
113,745 cases same season last year.

New laids.......... oy e aas

Honey—The honey market seems to
keep about the same. Some arrivals are
coming in, and they appear to be of
fully as good quality as last year. Prices
are cxpected to be practically unchanged
White olover comb honey (nominal prlou) 016 0 17
Buckwheat, extracted g tlli{ g 0

Olover, strained, bulk, 30 1b. tins.
Buckwheat comb

0134018 ga.slr s

WINNIPEG.

Lard.—Manufacturers and jobbers re-
port a revival in the lard market and
supplies are goingout more freely. The
pure stuff is the most popular and a
good season is expected to open up this
fall.
l’urs- 20-1h. pails
1< 3-1b. tins, 60-1b. ce G st S
10-1h. tins, 60-1b. ¢ ]

(uuumuntl 20-1b,. pails, per pail
5-1b. tins, Gblh cases

Butter.—The market on all hutter is
held strong and heavy shipments are
leaving the city for the east. The price
of creamery is 24 cents to-day. Dairy
has a good market and the price is
stronger at 21 cents just now.

Eggs.—The heavy western shipment

has sent (‘01.{\ up and the figure ranges
from 20 to 21 cents this week. The
stock is all candled, and the supply
from the provinece has not dropped off
in the least.
_ Cheese.—The cheese market is becom-
ing stronger. Local factory stuff is
gaining prestige on this market and
supplies are jobbing at 12 to 12} cents.
The Ontario product is up 4 a cent
this week, and the importation has
dropped oft somewhat. The price is stiff
at 14 cents.

Honeyv.—Indications are that the
vield will be fairly heavy this year. No
new stock has been received by the
trade, but samples from the east are
expected soon. The Manitoba stuff will
be of good quality and will arrive
earlier than usual. The demand is not
good, however, and there is little ac-
tivity in the market.
qu_ney. gl 1b. tim per tin

12 oz. jars, per dozen. .
60-1b. tins, per 1b

TORONTO.

Provision:—A\ scareity in the priary
market has boosted prices during the
past week. In other words, there has
been a seareity of hogs. and, of neces-
sity, pork products have been affected.
It is not that the supply has become ex-
hausted, but those in touch with con-
ditions assert that some of the large
abattoirs have been affected by the
strike insomuch as some of the pIace:
from which they receive regular sup-
plies have been ecut off by lhe strike.
They have had to look in other quarters
to try to meet the deficiency. The result
has been to send up the price of live
hogs, and some of the leading lines of
pork produets have also been affected.
In regard to the future, of course, we
cannot offer anything but surmises. The
trade is looking for an early conclu-
sion of the present difficulty.

clur bacon, per lb
breakfast bacon, per 1b.

Cooked hams ....
Fresh shoulder ham
Shoulder butts
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Butter—Loecal dealers state that there
has been but little ehange in the butter
market. Supplies at first were almost
cut off when communication with par-
ticular shipping points was stopped, but
arrangements were quickly made to se-
cure stoeks from other places. The price
of butter has not been affected, but in
regard to supplies it is believed that
there has been a little decrease. In
some places farmers were drawing the
butter as far as sixteen miles or more,
and under such eonditions it ecould
scarcely escape deterioration to some
extent. Dealers arranged for shorter
hauls and the inconvenience which was
felt in the first week of the strike has
been largely overcome. Still, on all
sides provision houses are hoping for
an early settlement of the strike.

Per Ib.
e 9023 0N

n 019 O
. 018 018}

No. 1 tubs or boxes ... 19 0
Mo Stubs or BOEES. ...ocoovccsronrsssscs ssssss 017 018

Eggs—Supplies of eggs are coming in
now in liberal quantities. Prices are a
little stiffer. In some places stocks are
being held -on aceount of inability to
ship, and it is felt that they may be sent

in later and in poor condition.

Cheese—The cheese market has not
been seriously affected by the strike.
New makes at country points have
either been stored away for later ship-
ments, or in places where it was pos-
sible they were drawn to another road.
Reports are received from some quar-
ters that produetion is decreasing, but
this is to be expected at this season.
However, pastures are said to be in good
condition yet and the make of cheese
may be expected to be fairly large for
some time.

Old cheese— White........ .. 014
BRI oo o 95 0 012§ New cheese —
Twins. .... 013 013} T 0114 011¢
Stiltons. .. ... 015 018 RS, .. .oco0 0113013

Poultry—Receipts are larger and
prices are lower. With normal shipping
facilities the market would be in muech
better eondition. Farmers have been
giving more attention to the poultry end
of their trade of late, thus explaining
the impetus that has been given the
market.

broilers, liv
uctngn, pos o,
Spring duck, 1b., live

Honey—Prices of honey are quoted
somewhat easier. This is especially so
on the old stocks. Reports in this re-
gard are somewhat contradictory. With
the supplies of the new honey econsider-
ably below the average, it might be ex-
pected that there would be an effeet
upon the old stoek prices.

Clover honey, extracted, 601b.cans...... ...... .... 010
v im e S
. *“ eomb, dosen...... s s e
I R T iss s 56 sbsiss bapsssseon ots

The annual meeting of the British
Columbia Packers’ Association was held
in Vaneouver recently.
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Getting a Sure Profit on Sale of Cooked Meats

Some Grocers Aim to Sell Whole Hams To Make Sure of No
Shrinkage or Loss by Waste Ends—Others Get Their Profit
on the Best Parts and Sell Shanks at a Loss.

Does the grocer who is interested in
the provision line secure a profit on the
smoked hams he handles?

A branch manager of one of the larg-
est provision dealers in Canada remark-
ed recently in a rather odd way. ‘‘There
doesn’t seem to be much to this busi-
ness from the layman’s standpoint but
when you get into it you begin to open
your eyes.”’

After slicing it down, a half pound io
Jones and a pound to Smith, until but
the shank is left or what is termed the
shank, has the grocer made a profit on
the whole transaction and what was the
extent of it?

In the old days the corner store gro-
cer took no chances on a loss. He
bought the ham and he sold it just as
it was. There was no slicing and no
loss.

As the result of hanging in the store
the ham had shrunk in weight and had
become to a certain extent dry. The
consumer, however, had to bear with
this. There are some retailers who are
earrying on a ham business in much the
same manner to-day and they are con-
fident of their profits.

Whole Hams Bought.

At this particular time of the year
the grocer should endeavor to conform
his trade to this plan. During the warm
weather the average housewife likes to
buy a smoked ham, take it home, boil it
and serve it cold for various meals. It
lasts for several days or perhaps a week.
It offers a release from the stove and
places the good wife on the promenade
deck instead of down in the engine
room.

It has been stated by some retailers
that the safest and probably the best
way to build up a good business in hams
is to sell them whole, if possible. But
this ean only be done at certain times.

It is not every grocer who sells a
couple of hams a day and when he is

getting down to the small end of one
the customer soon lets him know about
it and he has to eut into another. To
guard against allowing these shanks to
colleet is preserving a caution that wiil
help the profits. In summer particularly
this meat dries rapidly and the average
customer will have none of it.

It becomes a question of selling the
whole ham at 20 eents a pound or slie-
ing it at from 23 to 25 cents a pound.
If the groecer to please his customers
decides to slice the ham he should pay
close attention to just what he is doing.
There is no element of business in work-
ing on an uncertain basis. The grocer
paid for these shanks and it should be
his business to get his money back and
in addition, a fair profit.

Sells Shanks at a Loss.

One grocer’s method is to sell the
slices at a good profit and when he is
nearing the shank to offer it to some
customer at a much reduced price. This
he believes is sufficiently safeguarding
his interests. For instance, he sells the
slices at 26 cents and offers the shank
when it had been well reduced, at 15
cents.

Dealing in ham is one example of
numerous sidelines the grocer handles.
He should know-exactly what margin he
is realizing. A thorough knowledge of
his business is its best invigorator.
There is no groping in the dark, the
grocer having an intelligent grasp of
just what he is doing. He should
be able to tell before hand what his pro-
fit is going to be and then follow his
sales for a time until he is sure that he
is working on a safe and profitable
basis.

During the summer months of the
vear, at any rate a good business can
be built up in handling hams and the
grocer should endeavor to get the most
out of the opportunities presented to
him.

ANCHOR
BRAND FLOUR

“The Flour” that meets every
expectation of the housewife.

Manfd. by

Leirce BroTHERS FLour MiLLs
Oak Lake, Man. 15
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g A first class profit is made on MAGIC
MAGI BAKING POWDER when purchased in
BAKING proper quantity to secure the benefit of
POWDEK the special trade discount. It is extensively
w advertised and sells readily —your customers get an article that
pleases them, and dealers have the satisfaction of supplying to
their trade pure and wholesome goods. Easy selling qualities and a
lasting profit is the result.

MAGIC BAKING POWDER
CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one made in Canada
that does NOT contain Alum.

E. W. Gillett Co. Ltd.

Winnipeg. TORONTO, ONT. Montreal.
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It is a Delicate Matter | || syggest

to tell a successful merchant that we know how to

handle his accounts better than he does himself. ’
Yet our record of more than 60,000 systems sold ar s
in six years proves that we are right when we tell
you that we can save you Time, Labor and

Money and that the saving effected will pay for
the McCaskey Account Register System several i or an eans
times in the first year it is in your store.

Will you listen and learn about it? A postal card
will bring you information, Free.

DOMINION REGISTER CO., Limited to any customer who
Mnnu'.c‘usr:lr:soBfoE:spilri:c:;:anarni:ldie‘lu‘.riplicnﬁn' iB leklng about the
96-104 Spadina Avenue B TORONTO, Can.

AT 1D A R ST ORI S T LT

high prices of food.

We do not think
more nourishment in
as palatable a form can

be bought for the price.

Wm. Clark - Montreal

Manufacturer of High-Grade
Food Specialties
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Fresh
Supplies

X - ‘ "\.;_\
< FINCER CREAMS -

Bropns of
LScun Y,

Carr's Biscuits

are received frequently by their distributing agents in Canada,
and ALWAYS IN CAR LOADS.

The retailer can therefore rest assured of the absolute freshness
and condition of every biscuit he buys Carr’s biscuits reach the
grocer in as crisp a condition as when they leave the factory.

Get hold of, and retain the family trade by means of Carr’s

specialties
Ask our agents for them

Carr & Co., Carlisle, Eng.

Order from Agents - Wm. H. Dunn, Montreal and Toronto; Hamblin &
Brereton, Winnipeg: L. T. Mewburn & Co., Ltd., Calgary; Standard Broker-
age Co., Ltd., Vancouver, B.C.; T.A. McNab & Co,, St.John's, Newfoundland.

h

I\ By Ropal

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO. Lud.
EMSCOTE MILLS, WARWICK, ENGLAND

The above can be had from aay of the fellowing agents:
The Smith Brokerage Co., Ltd., 8t. Joha, N.B.
Watt, Scott & Goodaere, P.O. Box IIM.. Montreal.
‘. L. Watt & Soott, 27 bom-no- 8t. East, Torente.
Ashley, Winnipeg.
Geo. A. SBtone, 34 [nns of Court Bulldings, Vaneouver, B.C.

e ———

Make a note of the brand—Y & S—on our
Pepsin Gum. This brand—Y & S—has been
used by us and our antecedents for forty years
on the best known stick licorice in the United
States and Canada. It means just as high
quality when used on our chewing gum. Four
flavors : Licorice, Peppermint, Wintergreen
and Spearmint. Each piece wrapped singly,
5 pieces to package, 20 packages to box.
Order a trial box, assorted, if required, from
your jobber.

National Licorice Co.
MONTREAL

m————
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Comtry

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halifax, N.S.

SELLING AQENTS:
J. A, Taylor R. 8. Mcindoe Jos. K. Huxiey Arthur Nelsen
Montreal Toronto

Winnipeg Vancouver

R. Q. lo‘lll\gon

Arthur M. Loucks
Ottaws

Another

This ]
Confic
by Rt
tricts-
Big ¥
About the ea
week there wa:
wheat markets
cago. This easi
a elose at the «
iwo eents below
was partly in tl
lowing the rapi
was mostly due
by the reeent |
the west. They
time, for some
too late for otl
However, the
some of the lo
mate of the 1
months ago wi
hushels. Drou
in two and son
ficure at 75 n
cuine of the tr
for eighty or n
dergoing a seru
at the best it 1
fore a definite
obtained.

Flour—Floux
other 20e¢ jum
wheat situatior
they are very
high as they a
higher. At le:
immediate like
The G.T.R. sti
ters any, and
influence the 1
passing is rathi
that dealers h
of their suppli
present state o
tainly fair.

RN M cooss vioves
Manitoba spring whet

e strong bak:

Rolled Oats
the recent ad
seems to be ¢
nothing as ye
port demand s
but buyers see
to take place.
to lead one to 1
was in prospe
;:noounod.“ .
e

uom‘\l:.‘ 9
Polted somument; 100
iolled oats, bags....

Flour—Loea
‘ouraging. In
ed between
‘TOpS. The f(
ising. From
reports are b
indicate a har




THE CANADIAN GROCER

Another Advance in Price of Flour at Montreal

This Movement in Sympathy With Western Crop Conditions—
Confidence in the New Crop has Been Restored to Some Extent
by Recent Rains—Reports are Satisfactory From Many Dis-
tricts—Ontario Fields Have Never Shown Better Grain and a

Big Yield is Anticipated.

About the early part of the present
week there was an easier tone to the
wheat markets in Winnipeg and Chi-
cago. This easiness was represented by
a close at the end of one day of about
iwo cents below the opening price. This
was partly in the form of a reaction fol-
lowing the rapid advances of late, but
was mostly due to the feeling produced
by the recent general rains throughout
the west. They arrived at an opportune
time, for some distriets, but they were
too late for others.

However, there was a reclaiming of
some of the lost confidence. The esti-
mate of the western crop about two
months ago was placed at 150 million
hushels. Drought has ecut that figure
in two and some houses are placing the
figure at 75 million. The more san-
cuine of the trade, however, are looking
for eighty or more. The country is un-
dergoing a serutiny by experts, but even
at the best it will be some time yet be-
fore a definite idea of the yield will be
obtained.

MONTREAL.

Flour—Flour prices have taken an-
other 20e¢ jump, owing to the western
wheat situation, and the report is that
they are very apt to stay at least is
high as they are now, if not going still
higher. At least, there seems to be no
immediate Iikelihood of any weakening.
The G.T.R. strike has not helped mat-
ters any, and if long continued might
influence the market malermll) Trade
passing is rather light, owing to the fact
that dealers have already laid in most
of their supplies. Still, in view of the
present state of the market, trade is cer-
tainly fair.

5
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Rolled Oats—The market is firm at
the recent advanee, and trade passing
scems to be on the inecrease, although
nothing as yet to boast of. Some ex-
port demand seems to have been found,
but buyers seem to be waiting for a drop
to take place. At present there is little
to lead one to think that any such change
was in prospeet.

TORONTO.
Flour—Loeally the trade is quite en-

ouraging. Interest is pretty well divid-
ed between the Ontario and western
'rops. The former are unusunally prom-
‘sing. From all parts of the provinee
eports are being received which would
indicate a harvest such as has not been

garnered in many years. This report is
not confined to any one grain, but to
practically all. ‘Wheat is in splendid
condition, and reliable estimates place
the erop at forty bushels an aere in
many loealities, while it is expected that
the average will reach more than 25 bus.
to the acre.

Some of those who are following the
crop conditions state that they expeect
Ontario to yield about 25,000,000 bus.
Not only is the erop a good one, but the
farmers of the prm‘inee have in latter
yvears been receiving prices that have
encouraged them to extend their plant-
ing of wheat, and the result is that in
addition to a good yield per acre there
is a considerable increase in the total
acreage.

Manitobs Whest.

1st Patent, in car lots. .
#nd Patent, in car lots..

Rolled Oats—The oat erop throughout
the provinee is showing well, and indi-
cations are equally strong for a good
yield. Buying is reported to be up to
the mark and the market continues to
give evidences of a strength which has
been a feature throughout the entire
season.

Rolled oata, small lote, %0 1b. sacks .
35 bags to carlote
Rolled whest, m;:‘lllou. 100 1b. bria.

FREEDOM FROM FLIES.

A suecessful groeer deseribes the fol-
lowing method which he uses to dispose
of flies. About fly season time he takes
a narrow strip of wood and tacks it at
the eeiling at the edge of the shelf, to
this strip he tacks mosquito netting,
which extends to the floor. These strips
of netting over-lap each other from 8
to 12 inches so that in taking the goods
from the shelves the over-lap will not
leave space between the drops. In order
to keep the netting in place little loads
of lead are tied at the bottom. The front
windows about once a week are emptied
and the whole store is darkened, a little
licht is left in one window, where the
flies will gather. At this point fly paper
or fly buttons is used in saufficient quan-
tity. In the course of half a day the
store is well rid of flies.

William Rennie, seedsman and agri-
culturist, Toronto, died on Sunday,
July 24.

The Ottawa Retail Groeers’ 10th an-
nual exeursion will be held on Monday,
Aug. 1, to St, Lawrence Park, Corn-
wall, Ont,
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Biscuit Quality

is no less a matter of purity
of materials and of skill and
care in mixing and baking,
than of the way in which the
biscuits are packed.

Your absolute guarantee
against soggy conditionsis to

sell exclusively—

| MIOONEY S |
_ PERFECTION |

iy, ISR 500>

< 1! HODNEV BISCUIT 8 CANDY_ Co
STRATFORD ;ANADA

This is the kind that always
reaches you in the same crisp
and fresh condition as it leaves
our oven.

Your cracker business will
be booming this summer if
you are selling

MOONEY’S

Order to-day.

The
MOONEY BISCUIT
& CANDY CO., LTD.

Stratford, Can.

CoX'S$S

PACK their
brand under
scientific sup-
ervision.

J. & G. Cox, Ltd. Gorgie Mills
EDINBURGH

CANADIAN AGENTS
C.E. Colson & Son, Montreal A.P. Tippet & Co., Houtrea)
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A Secret!

Many people would
give a great deal of
money for the recipe
we use in making
that famous confec-
tion of ours, the

Chocolate
“BORDO”

But th_at is a secret—
a secret we have jeal-
ously guarded for a
quarter of a century.

Had imitators the
knowledge of our
method of manufac-
ture they would soon
be selling “Bordo”
Chocolates in as great
quantity as we are.

But, lacking the for-
mula, they cannot
produce the goods
the people want.

So, we continue to
supply, in yearly
larger quantities, the
requirements of the
trade that is catering
to those who insiston
having the original
“ Bordo ” Chocolate.

The Montreal Biscuit Co,
(The Originators)

MONTREAL.

THE CANADIAN GROCER
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TRUMILK

IS FULL CREAMED CANADIAN MILK IN POWDER FORM

MILKSTOCK

IS FINEST SEPARATED MILK IN POWDER FORM

These products are made by the latest and most up-to-date process

at our own plant in Oxford County, are free from chemicals, preserva-
tives or adulterations, and are the most convenient form in which milk

can be got.
aoply to the

For sale by all wholesalers. For further particulars

Sole Manufacturers

Canadian Milk Products, Limited

MAIL BUILDING, TORONTO

52 Highest Awards In Europe and America

WALTER BAKER & 0.5
CHOCOLATE
& COGOA

Our Cocoa and Chocolate
preparations are AB-
SOLUTELY PUurBe—free
from coloring matter,
chemical solvents, or
adulterants of any kind,
and are therefore in full

U.E. Pt 08 conformity to the require-
ments of all Pure Food Laws.

Walter Baker & Co., Limited

Establishet 1780, Dorohester, Mass.

Branoh Houss, 86 St. Peter $t.
‘ MONTREAL, CANADA

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phene order our expense

TORONTO SALT WORKS
TORONTO, ONT. Gno. J. OLIry, MANAGER

= —

'W. H. ESCOTT|

WHOLESALE

“ Grooery Broker
J

141 BANNATYNE AVENUE

COVERING

| MAPLE SYRUP!

Small's Maple Leaf Brand

is the Standard the world over,
CANADA MAPLE EXCHANGE
Montreal

Cheese for 5000 Grocers

Roquefort, Gruyere, Camem!
Oka, Parmasan, Fdam, Sdm

WE ARE SPECIALISTS FoR THE TRADE.
Write, Wire or Phone.

THE ST. LAWRENCE GROCE
395 St. Lawrence Boulevard M?Srcﬁv

SUOHARD'S 000O0A

This ls the seasen to push SUCHARD'S CO.

2%‘. l'l”-lll.' .l-l mm b'o in domand
3 o sell ¢ X

luéll Alm e000s & .Ilol all ..'-5:':'.';'::

Dellel sus in flavor; prices Just right.

FRANK L. BENEDIOT & CO., Montreal
Agents.

PN Py

ROLLED OATS
FLAKED WHEAT and OATMEALS
Bags or Barrels. Oar or Broken Lots.

o

J.W. EWEN . Uxbridge, Ont.

MANITOBA =nd SASKATCHEWAN
OORRESPONDENCE SOLICITED

FEATHERS WANTED

Highest prices paid for feathers of all kinds. Must
beciean and free from quills, Prompt remittance
WRITE TO
P. POULIN & CO.

39 Bonseceurs Market, - Montreal

WE SELL FEATHERS TO

THE HODGSON GUM CO.

898 St. Lawrence St. MONTREAL
Makers of High Class Gums at
Popular Prices. Write for Samples
and Quotations.

We make special brands to order.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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REGISTERED

Lest You Forger

LL we are going to tell you to-day, Brother Grocer, is this:

We have never used Cheap Wheat in the milling of FIVE
ROSES flour, nor “doctored” wheat, nor anything else that’s
poor.

Out in the western prairie land we have over 8o elevators sifting the top-
most cream of the Hard Spring Wheat upon which has been built the grand
reputation of the Manitoba growers.

The least rust, or speck, or stain on the amber-colored berries warrants
immediate rejection beyond recall.

There is nothing off-color, off-grade. off-quality, in the wheat that makes
FIVE ROSES.

It's the pure extract of the pure kernel, needing NO BLEACHING, Bro-
ther Grocer.

A pure Manitoba flour is FIVE ROSES, from the ripe, red grain.

No admixture of soft wheats to reduce the strength, the lightness, the
quantity of breadstuffs.

Often we pay a premium over the market price in order to secure the covet-
ed crop of a particularly favored district.

Because, you see, the FIVE ROSES case is rested finally not upon FIVE
ROSES salesmanship or upon FIVE ROSES advertising—good as we
want these to be—but upon FIVE ROSES FLOUR, the product of 2r1
years of fidelity to specifc, standard quality ideals in Wheat Buying, in the
Milling and Marketing of Flour.

Is this assurance worth anything to you, Brother Grocer?

Then we give it in all Sincerity.

LAKE OF THE WOODS MILLING CO., LIMITED
Matkers of FIVE ROSES Flour
Montreat
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Canadian Raspberries

Lawton Berries Tomatoes
Cucumbers Egg Plant

New Verdilll Lemons

California Fruits

Peaches Pears Plums

Watermelons
Oranges and Bananas

SEND YOUR ORDERS TO

McWILLIAM

Mc.E.

EVERISI

25-27 CHURCH ST. - TORONTO
Carload Importers

““St. Nicholas”

‘““‘Home Guard”
Verdelli Lemons

are of
Decidedly Superior Quality
and the Jemon you should
buy at the present high price

if you wish to get the Big-
gest Value for your money.

J. J. McCABE

32 Church Street, Toronto.

THE CANADIAN GROCER

Strike Has Seriously Affected Fruit Business

There Has Been a Quietness That is Getting Upon the Deal-
er's Nerves—All Hoping for an Barly Conclusion of the Pres-
ent Condition in G. T. R. Freight Circles—Lemons and Or-
anges are Firm—Certain Amount of Waste has Been Report-
ed in Recent Receipts of Some Varieties.

It is next to impossible to estimate
the exact effects of the present railway
difficulty upen the fruit markets par-
ticularly of eastern Canada. With the
fruit season reaching its zenith and from
the faet that the G.T.R. twists its way
in and out through the Eastern prov-
inees providing the sole eommunication
for many of the smaller towns and vil-
lages and considering that praetically
no freight has been ecarried for almost
two weeks, looking at these faets it is
apparent to even the outsider that the
fruit trade must have been considerably
curtailed during that time. ©One in-
stance might be ecited of a lakeshore
town on the G.T.R. No other road pass-
ed through the place, but fortunately
goods could be earried from Toronto by
boat. Had the town been farther in-
land there would have been no alterna-
tive but to wait until the railway could
serve them again.

As the summer passes on, the various
fruits and vegetables are coming and
going, opening at a high price and grad-
nally sliding down the secale until they
are struck off the lists. Raspberries
and cherries are waning and will soon
be gone, but there has been a good busi-
ness in each case. Oranges and lemons
are quite firm and in good demand. Im-
ported peaches, pears and plums are al-
so going rapidly. On account of the
abundance of almost every variety of
fruit the strike is all the more annoy-
ing to those who were looking forward
to a good season unhampered by extra
difficulties in obtaining the fruit. On
every side the men in the fruit business
are hoping for some signs of peace and
a restoration of the old order.

MONTREAL.

Green Fruit—One or two dealers re-
port a slight break in the lemon situa-
tion, due to new arrivals, but the ma-
jority say that prices are higher still,
quotations now ranging from $7 to $7.50.

California late Valencias are still
searce, and there is a still further ad-
vanee in price, some selling as high as
$5.50. The Grand Trunk strike has had
a decided influence on the receipts of
perishable fruits, and several shipments
have been delayed until they will be only
fit for the dump when they arrive. As
vet prices have not been affected to any
appreciable extent.

200
Blueberries, box. .... 075
Cherries, basket. .... z g

Goose es, gal.
' b

Cherries are scarce and locally are

54

about done. Those on sale are very
medioere quality, and are higher in price.

Vegetables—With the exception of
carrots and turnips, which are slightly
higher, vegetables in general show weak-
ness. Beang are now selling at $1 and
even less in scattered instances.

Mushrooms are practically done, and
tomatoes are showing a decided seareity.
Celery is also about done.

Trade in general is brisk, but dealers
complain of the prices they have to sell
for in eomparison with the buying prices
and the waste due to the prevailing hot
weather. Still there seems to be no
doubt that business is good, such as it is.

Beans, green, Onions—
BINE: v avise. oovo 100 ptian, 1b
Beans, wax...... .... 100 otatoes—
Beeta, doz. ...... 025 035 Montreal, bag
Oarrots, doz..... 015 020
Oabbage, new,dz 0 50 0 60 per bbl
Celery, dos.. ... 075 100 Y
Caulifiowers, Parsnips, new, dz 0 50
Montreal...... 100 300
bers, doz. 0 40 0 50
glrllc. %bunr_ho- ois O g::"ﬁh'bu
reen Peppers, n
basket. ..... .... 075 Tom
uce— Jersey
Montreal, doz. 03 03 Turnips, new,

bunch.......... 030 035

Fish—Mackerel are scarce and are
selling now at 15e¢, an advance of 5¢
over last week. Another run is expeeted
in August, and it is to be hoped that it
will be above the average, or there will
be a bad situation in this market,

Lake and river fish are also searce,
owing to the faet that it is the elose
season for a great many varieties.

Gaspe salmon are higher, owing to
scareity.

Large sales of halibut are reported at
good prices, and receipts of this fish
are coming in freely from the Pacific
coast.

Oysters are selling slowly just now, be-
cause of the hot weather.

A feature of the week is the arrival of
a 400-1b. sturgeon, caught down near the
gulf.

FRESH
ocs Whiteflsh....... .... 012
008 Mullets. .. 006
. 006 Haddock.. 005
. 013 Halibut 009
. 02 Bullheads 010
004 Carp...... 006
010 Dore...... 018
012 Mackerel............ 015

) pke‘r bbl
ecks, per
bbl

Boneless in blocks,
Shredded gﬁ] r box .
Skinless cod, 1b. cas¢

Fresh Fruits-
lisappearance ¢
herries and pi
il lines is hea

stiff.

EROARNE, seonne »ose |
Cranberries, bbl .... §
ocoanuts, doz. .... (

Lemons,Cal. ........
Peaches, Craw-

ford's, case.... .... |
\pricots, case.. .... |

Vegetables—"
of goods dispos
ket has been g
previous year.

Raspb

No
Curran
Cherrl

Will b

Tomat
Cucum

Write, phos

Steven

Growei
CAl

HAMILTON,
Phe

|
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Clams, ) 6 50
Clams, Little 0 00
Shell oysters, bbl 0 00
Lobsters, live, perlb..... 025
Oysters, cholos, bulk, Imp. 150
s%‘.’.‘i.‘:.‘“"’..‘.‘.'.d.,d. i 17

. pt,’ per Im
ts seleot, per imp nf ..... 200

PREPARED FISH

Boneless in blooks, all grades, at 5}, 6, 8, 9 & 100. por lb
Shredded EDOK cccoeccocnccscoresnssescsonces
Skinless cod, ID. OBBB...covsevcoss coscssnrsons sone 5 so

Fresh Fruits—This week marks the
lisappearance of a few lines, chiefly
herries and pineapples. The trade in
|l lines is heavy and prices are quite

stiff.

Bananas, ....... «... 2 50 Oranges, Val-

Cranberries, bbl .... 8 00 eNCIRB.. .00z ie oo . 650
ocoanuts, doz. .... 0 %0 Raspberries, wash

Lemons, Cal. ........ 10 00 CBBB...c00c000s vove 500

Peaches, Craw- Currants, case .... 400
ford's, case.... .... 150 Watermelons,dz .... 660

Apricots, case.. .... 200 Plums, blue, Cal

Bt auinaniinye eses 135

Vegetables—This season the volume
of goods disposed of on the local mar-
ket has been greatly in excess of any
previous year. Prices, too, have been

THE CANADIAN GROCER

HOT WEATHER!

e r-X-1
guges

Now at their best.

ﬂherrlﬂs (Montmorenoy)

Will be over this week.

Tomatoes
Cucumbers

Now ready

adian

Write, phone or mail your orders to

Stevens & Soloman

Crowers and Shippers of
CANADIAN FRUITS

MAMILTON, - - = ONT
Phoenes 1990 and 2700

Raspberries ) H

CALIFORNIA

Late Valencia Oranges

GOLDEN ORANGE

Currants ceacherry) ﬂ

e

The Finest Orange Grown.

LEMONS

Nothing so good as a drink of Genuine Lemonade made
from our HOME GUARD

Brands of Fancy Lemons.

BRAND

Fresh Cars Arriving Weekly.
Always Order

GOLDEN ORANGE BRAND

And get the very BEST from

HUGH WALKER &

(Established 1861)

PACKERS

A POPULAR BRAND that “‘can’t be beat’’ !
Insist on having LEMONS packed by
FOLLINA—They’re Alright.

FOLLINA BROS.,

W. B. STRINGER,
SALES AGENT.

or LORD BERESFORD
Most of the summer ills the
human flesh is heir to are quickly corrected by the free use
of Lemonade.

WHITE @ CO., Ltd.

Wholesale Fruit

TORONTO

SON

GUELPH, ONTARIO
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stronger and the loeal produetion has
]H‘('“ i'l('rl‘ilci'd.

Aspa 9, doz 180 Onions, Egyp-

Butter uelnnn b . g ‘],3 tian, per Ib. ceee 0044

Carrots, doz. .. o

Cabbage, new,1b .... 003 Potatoes, now,bs ... 1 7?

Cucumbers, doz . 125 Parsley, perdoz. .... 025

l\fumde doz 02 Radish, dozen.. .... 020
int, VR T

Onions, ‘”.,,“ Rhubarb, Ib.... .... 003
per dozen 02 Tomatoes, crate .... 200

Fish—The cateh of fresh fish in Mani-
toba waters has reached the limit stated

by the law, ‘ll as the trade warrants
a greater sapply, local jobbers are en-
deavoring to bring in fresh whitefish and
halibut from other provinees, Next

week a shipment is expeeted from Ed-
monton. The
weather has tended to weaken the meat

continnanee of  hot

trade and stimulate the use of fish.
Prices have varied little.
Halibut . 009 Whitefish 009
Salmon Trout 011 Smoked
Whitefish .. v nes A Bloaters, hasket... 1 50
Haddock . 006 Fillets, 1b 02
Lake Frozen— Haddie, Finnan 008
Goldeyes ... 003} Herring, Digby,
Yellow Pickerel. 007 bdls sos- B9
Pike 0 03}
TORONTO.

Green Fruits—In spite of the strike
the loeal fruitmen are doing considerable
been under ceriain
1 : hat there has been a
falling off in trade is substantiated by
t fact that the usual amount of
woods is not being received. The ship-
pers would not take a risk under pres-
ent condiilc the wholesalers were in
ie same boat fearing to order goods
under the pr~~;lbl.i1.\' of -Et‘l.l‘\ml deliv-
eries and the

business, but it

commission men eoneluded
thai adopting the same proteetive poliey
was good enongh for them. Of eourse,
sre has been fruit brought in, but for
most part there has been a notice-

able quietness which was not even
thought of during the week previous.
Fxpress charges are practically pro-
ibitive when a consignment of fruit
has to be moved and the C.P.R. is re-
ported to have as mueh as it ean handle.

THE

Lemons have been arriving more plen-
tifully than for some time past. Thaey
are of good quality and are bringing a
good figure. The price of 300’s is firm
but in the 360 e¢lass they may be cheap-
er and may have a weakening effect on
the others. This latter is really not
expected although it is a possibility.

Oranges are firm and are quoted at
higher prices. Lemons are bringing
more money in the United States than
on this side of the line. Watermelons
and peaches have been showing an
amount of waste of late that has been
diseouraging. A day’s delay with fruit
of this kind means dollars, henee the
dealers do not feel disposed to take
cnanees of that kind. Bananas have ar-
rived just about ripe. others have been

in good eondition. The fruitmen are not
at all pleased with the first week of the
l"l”\\’:l) trouble. The season 1s just at

its heigat and fruit dealers are not the
class of men who relish business unless
it is just about ‘*hitting the high spots’™’

Raspberries have dropped in price, as
have also blueberries. Reeeipts are
fairly liberal, but there is room for mueh
improvement. Pears and peaches are a
little v'»n-.,n r but the rest of the market
is remaining firm at former figures.

Bananas........ 150 200 (;ooseberries—
Blueberries, bas 1 10 1 25 Large, perbas 1 00 125
Cantaloupes, Cal Small, per bus 0 65 0 75
Pony crates wese 800 Grape Fruit—
Large crates.. 760 8 California...... 375 475
Cherries, sour Lemons—
Small basket.. .... 050 Verdelli.... ... 600 650
Large basket.. 1 00 125 Limes, box..... .... 125
Cherries, sweet— O oo —
Small basket.. 0 50 0 75 Valencis ........ 450 5 @0
Lnrge basket.. 1 00 175 Peaches
uts, sack .... ¢ 50 oo sce wsor B
Red currants, California....... 125 1 30
small basket.. .... 075 Pears, box...... 300 325
Black currants, Pineapples, case 2 25 3 W0
basket........ .... Plums, case. 15 175
Greengages, box I 00 l 75 Raspberries. on
Watermelon,ea. 0 40 0 50

Vegetables—Home grown vegetables
are becoming cheaper under inereased
produetion. Beans. cabbage, eucumbers,
tomatoes and a few others are easier
and enjoying good business. Regarding
the potato market taere seems to be an
unsettled feeling depending upon the ex-
tent of the new erop. The receipts of

"BIGWHEEL"
LEMONADE.

CRYSTALS or POWDER.

H. W. CARTER & CO., LTD., The Old Refinery,

BRISTOL, E\G.
56
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the latter have begun to eome in al-
though in limited quantities. The gen-
eral feeling is that the erop is going to
be up to the average but in some dis-
triets the reports are unfavorable. The
old stoek is going a-begging for buyers
and farmers are aetnally giving it away.

Beets, doz...... 035 03 Potatoes, Dela-
Beans, wax, per B o5 vavs o 07

J1qt. basket... 035 050 Potatoes, Virg.. 275 300
Cabbage, case Parley, per doz
Cauadian. .... 1850 175 bunches...... 03 03
Carrots, Cana- Radishes, doz... .... 025
dian, doz o: suns B Peas, green, per
Cauliffower, dz.. .... 225 11-4t. basket. .. ....
Cucumbers, bas ..., 075 (Gireen peppers,

Lettuce, Cana-
dian,head.... 025 030
Onions—

Texas Bermudas

per crate 2

Egyptian, sack. 300 3 %5

0

pe.
Tomatoes, Texas
00 crate 4 basket 125 1 50

....... Tomatoes, Can.,
basket 11qt... 100 150
30 Newturnips, p.r
11-gt. basket... .... 00
Fish—There have heen no changes in
the fish market during the past week.
Newspapers have reported advanees in
fish as the result of the failure of the
delivery, but the wholesale people do not
bear them out. Halibut, white fish and
trout remain the best sellers.
FRESH CAUGHT FISH

Potatoes, Onta-
rio, bnc sssses B B

Halibut......... 009 0 10 Steak cod... 008

Salmon trout. . on Perch.. 007

White fish...... 0 i1 0 12 Haddock . 0w

T TR 008 Mackerel . 0w
; Hlu/l-,h LAKE PISH

Pickerel yellow....... RS 007

Whiwhh frozen.. on

OCEAN FISH (FROZEN) M
Herring, per 100....... 15 Sdmon. pink, per 1b. . 0 08
U TR 008
SMOKED, BONELESS AND PICKLED FISH

Acadia, wablets, Cod, Imperial, perlb.. 0 05

. SR .. 160 Fillets, per Ib 01l

Codfish, Bluenose, * 1 40 Haddle, Finnan. .00

(,od-uu perlb...... 0o Quall on tosst, per 1b.. 0 05

SEASON 1908-9

Dried Apples

8hipments Solicited
Settiements Prempt

W. A. 61BB COMPANY
HAMILTON
JAMES ooulmm.u Manager

TRY LEARD’S LOBSTERS
and CANNED CHICKEN

Write for Prices

W. A.LEARD
Summerside, - P.EL

I :Il ;

Yo
ent
goc
allc
you

On
you
on !

Highest prioe pald for

DRIED APPLES

O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario

Would you like our Weekly Circular

R aamens

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRODUCE
r 2 2 “ AN 8, d
Denlers in HIDES. WOOL snd RAW FUI_S_
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Quaker Brand | | Sardines That Sell
salm on are those that have a guarantee on

each tin!

e Concord Norwegian
Your trade needs a consist- .
ently high-class of canned SaLmes

goods. You cannot afford to are finest small autumn fish only,
1 inferi packed, when freshly caught, in
allow inferior grades to go to high-grade oil. Each tin is pro-
your customers. vided with an extra cover for use
after it has been once opened.
The care given in selection and
packing hgs retained
the natural delicate
flavor of the fish in
a remarkable degree.
Order from any
»®* wholesale grocer,
o®° and don’t forget the
name CONCORD.

One trial and yourself and
your patrons will both insist
on QUAKER BRAND.

"s. 5
Mathewson’s Sons Tee—

Wholesale Grooers LIST OF AGENTS:
R. S, Mclindoe, Toronto; A, H. Brittain & %o

’c’ .ou“ .tmt s e u°nm| Montreal; W. A. Simonds, St. John, N

Watson & Truesdale, Wisnipeg: Radigar &
Japion, Vancouver and Victoria, B.C.

=

SETCUTY Py
o 0 ey
™" BRUNSWICK BRay, i,

THE MOST POWERFUL LEVER

to move the whole family trade round your way is the

BRUNSWICK BRAND SEA FOODS

For fourteen years this brand has held the premier posi-
tion for quality, and you had better be out of business
than handle other than Quality Goods.

CONNORS BROS., Limited, Black’s Harbor, N.B.

- O:lcx' wc:‘.. Halifax, N&:%ﬂp&l&lﬂﬂ&&a‘uyusl Ll.ovin Y:‘l:-_io_db.NS.xBnAnBa-n&-A.h;:.Qubn Leonard
h“. oh wo oromto; c‘“ ncal b-
Mealer B o oy A e, Do ¢ B s B o Vaneoaver, B.C.: ‘The AlL. Duaie Co. Lod. Edmesten, Alta’
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TRADE NOTES OF THE WEEK.

Business Changes Recorded Throughout
the Dominion During the Past Week.

Ontario.

Wm. Ford, grocer, Toronto, sustained
loss by fire.

W. C. Box, general merchant, Bolton,
Ont.. has sold to Jas. B. Box.

F. J. Cowling, grocer, Toronto, Ont.,
has sold out to Fred Benson.

Thomas Atkinson, grocer, Ottawa,
Ont., is sueceeded by R. Richardson.

E. R. Newans is taking over the gro-
cery business of Laura C. Newans, Lon-
don, Ont.

Henry Cunningham, of Armour &
Cunningham, groeers, Brockville, Ont.,
died I't‘(‘l‘“!‘l.\"

W. J. Cain. general merchant, Port
Lambion, Ont., is advertising his busi-
ness for sale.

Geo. R. Dodson and J. S. Foster, gen-
eral merchants, Highgate. Ont., recently
sustained loss by fire.

Quebec.

J. A. Julien, grocer, Montreal, has as-
signed.

Mitra & Hanna, general merchants,
Montreal, have registered.

The assets of J. A. Julien, grocer, of
Montreal, are to be sold.

Despres & Fontaine, general mer-
chants, Weedon, Que., have registered.

The assets of John Barelay, groeer.
Montreal, Que., are to be sold.

J. B. DeVilliers & Fils, have opened
a new general store at Riviere Beis
Clair, Que.

The assets of A. G. Marrach & Co.,
general merchants, Joliette, Que., are
advertised for sale.

The assets of Jos. Tremblay, general
merchant, Les Eboulements, Que., are
advertised for sale.

G. W. Holmes & Co., general mer-
chants, Mansonville, Que., sustained loss
by a recent fire. Insurance was carried.

Western Canada.

R. J. Smythe, groecer, North Vaneou-
ver, B. C., recently sustained loss by
fire.

J. R. Foreman has opened a general
store at Arden, Man.

Jos. Bradley has opened a general
store at Wolfton, Sask.

J. Dart has opened a general business
at Jack Fish Lake, Sask.

John Marshinski has opened a general
store at Winnipegosis, Man.

W. J. Davidson has opened a general
business at Sedley, Sask

Dawson & Co. have opened a general
store at Le Ross, Sask.

James Sinelair & Son have opened a
general store at St. Louis. Sask.

Gordon L. MeQueen has opened a
grocery store at Daysville, Sask.

Luther Cornell has opened a grocery
store at Glen Bryan, Sask.

Fanny Simpson has opened a groecery
business in Edmonton, Sask.

Stevens & Allan, groeers, Kamloops,
B.C., sustained loss by fire.

THE CANADIAN GROCER

McCariney & Fleming, grocers, Van-
couver, B.C., have dissolved.

Doyle & Allum, Ltd., grocers, Revel-
stoke, B.C., have assigned to W. B.
Robertson.

C. J. Moore & Co., Comox, B.C., have
sold their Courtenay branch to T. E.
MecKean.

C. F. Sealund has purchased the busi-
ness in Wetaskiwin, formerly condueted
by the Horseshoe Trading Co. Mr. Sea-
lund will continue his groeery in the
old premises.

OPPORTUNITIES IN THE WEST.
Announcements of business opportuni-
ties in the west refer to the following
openings: A brush and broom faectory
in Edmonton, Alta.; flour and feed
stores in QOakner, Man.. Landis and
Young, Sask., and Tofield, Alta.; flour
mill in Bradwell and Bangor, Sask., and
Tofield, Alta.; general stores in Beaudry,
Cabot, Gregez, Rivers and Uno, Man. Al-
lan, Biggar, Birmingham, Bradwell,
Cana. Goodeve, Hubbard, Tasmin, Lan-
dis, Leney, Leross, Mostyn, Punnichy,
Quinton, Raymore, Undora, Venn, Vera,
Yonker and Zelma. in Sask.. and in
Chauvin, Deville and Philips. Alta.

AN ERROR.

In franseribing notes an error was
made in our issue of July 15, in an item
referring to Longeway & Lewis, grocers,
Montreal. This item stated that this
firm had ‘‘assiened’’ when it should
have read ‘‘registered’’ as reported by
Bradstreets. We regret this error and
trust that no inconvenience has been
caused Longeway & Lewis.

Never Run Short of

SHAMROCK

BIG PLUG
SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

Those made by
McDOUGALL

are peerless, Insist upon
having them.

CLAY
PIPES

D. McDOUGALL & CO., Ltd., Blasgow, Scot,

BPRAGUE

CANNING MACHINERY €O,
ONIOAGO, ILL., U.8.A.

JAMAICA CIGARS
and CIGARETTES

“La Retreat” Brand

Made from the finert and choicest tobacco.

Lan."." F.cm" co' Agent required for these

Product
7 Port Roysl St. roducts in Canada.

Kingsten, Jamaica, B.W. |

cially responsible party

Special inducement to finan-

TANGLEFOOT

The Original Fly Paper

For 25 years the Standard
In quality

All others are Imitations

lack Watch

The Big Black Plug
Chewing Tobacco

‘“A Trade Bringer"”

8old by all the Wholesale Trade

The
ma

No Al




¢ CANADIAN GROCER

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the

Absolutely Pure grocer.

The only baking powder
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate
THERE IS NO SUBSTITUTE

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special”

the new 10c. plug is the Iatest

Order from Your Wholesaler
ramufectured Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.
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Classified Advertising

Advertisements under this heading, 2¢. per werd for
L |

for ea

Centractiens eount as ene word, but five figures (s
$1,000) are allowed as one word.

Cash remittances to cover cost must sceompany all
advertisements. N NO ORSe can this rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

ADDING MACHINE.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronte.

THE CANADIAN GROCER

MISOELLANEOUS.

CUURATE COST KEEPING IS EASY if you
have a Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

decimal fractien of an hour. Several operations of
jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can luwly you
with & machine suited to¥onr requirements. rite for
catalog. International Time Recording Company of
%llldl- Limited. Office and factory, 20 Alice Street,
oronto.

T LAST—A really practical pencil sharpener. The

** Spiro” sharpener built on a new principle,

positively does not break the lead. Ten blades.

Sharpener lasts a lifetime. Every pencil user needs

one. Your pencil sharp inasecond. Ask your stationer

or write us direct, A. R. MacDougall & Co., Canadian
Agents, Toronto.

AGENTS WANTED.

ANTED—Grocers to sell Nation’s Custard Pow-
der. Rerail 5 cents per packet. % and 1-Ib.
patent measure tins. Gives big profit. Satisfies

customers. Increases sales, Wholesale Agents:—
Green & Co., Toronto; W. H. Escott, Winnipe(; w.
H. Malkin Co., Vancouver. 34)

AGENCIES WANTED.

FIRM OF COMMISSION AGENTS in Jamasica

are desirous of representing Canadian firms

manufacturing groceries, biscuits, condensed
milk, etc. Can influence large turnover in these
lines. Highest references given. Box 343, CANA-
DIAN GROCER, Toronto. (th)

MALE HELP WANTED.

ANTED—At once, first-class catsup maker. Give
relerences and full particulars. Box 64, Ham-
ilton, Ont. (th

MANAGER WANTED.

h ANAGER WANTED.—A large Oyster Company,
about to open & wholesale branch in Toronto,
invites correspondence from men thoroughly
competent to act as manager. Only live wires need
apply. Write full details of your age, entire previous
experience, salary desired to start with, references,
etc. All correspondence strictly confidential. Address
Box 354, CANADIAN GROCER, Toronto.

BUSINESS CHANCES.

OR SALE.— grocery and butcher business in good
live town about forty miles east of Toronto. This

is a good paying business. Address Box 355
CANADIAN GROCER.

OR SALE OR TO RENT. A general country
store in one of the best wheat sections of Southern
Sask. A post-office and mail route inconnection,

Address, Postmaster, Ingleford, Sask. (32)

OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll sead you

prices that will interest you. Our Holder, with patent

o

MISOELLANEOUS.

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society correspondence.
Paper and envelopes present a finished linea
surface, most a ble to the pen touch. Leading
stationers have it. Write for samples. The Copp,
Clark Co., Ltd., Torento. uﬁ

SAVB 50% OF THE COST OF HANDLING
merchandise by install'ng = Beath System of
Overhead Carriers. Saves valuable lloor space
because the trackage is on the ceiling. Systems for
all kinds of bullnnu%hru orsmall. Write us for
1llustrated catalog. . D. Beath & Son, 193 Ter-
suley Street, Toronte. ()

AMPLES FREE—Write us to-day for free samples
of our mew two-color Counter Cheok Books—
white and yellow leaves. We make Check Books

endlold and sidefold, -Inﬁle and triplicate pads,
Lowest prices. Dominion Register Company, Ltd,,
100 Spadina Ave,, Toronto.

THE National Cash Register Company guarantee
to sell a better Register for less money than any

other house on earth. We can prove it. Make us.
_TI_‘he National Cash Register Co., 285 Yonge Street,
oronto.

carbon attachment has no equal on the market. Sup-
plies tor Binders and Monthly A Sy s
Business Systems Limited, Manufacturing Stationers,
Toronto,

DOUBLE your floor space. An Otis-Fensom hand-
power elevator wil!l double your floor space, en-
able you to use that upper floor either as stock

room or as extra selling space, at the same time in-

creasing space on your 'round floor. Costs only $70.

Write for catalogue *“B.” The Otis-Fensom Elevator

Co., Traders Bank Building, Toronto, ()

GRY BUSINESS SYSTEMS are devised to suit
every department of every business, They are
lebor and time ravers. Produce results up to the

requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258'% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-

gml Construction, Used in many of the largest
usiness premises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED—Using the

** Shou-perior” Autographic Register. %hru
copies issued at one writing. 1st, Iavoice ; 2nd,
Delivery Ticket; 3rd, Charge Sheet perforated for fil-
ing. No handling of carbons. High grade printing
and neat invoices, Make full enquiry. Autographic
Register Co., 191-193-195 Dorchester St|E., MOII}P:)IL

t

VERY RETAIL MERCHANT should use a Type-
writer and every retail merchant would use a
Typewriter if he knew the liberal proposition we

are prepared to make. A simple request will bring it.
The Monareh Typewriter Co., Ltd., 88 King St. West,
Toronto, nt.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere In Canads.  (tf)

HE * Kalamazoo” Loose Leal! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back Is flex-

Ible, writing surface flat, alignment perfest. No eox-
posed metal parts or complicated mechanism. Write
for booklet. Warwick Bros. & Rutter, Ltd,, King and
Spadina, Toronto. (tn

THE METAL REQUIRED in s Modern Conerete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce-
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Ltd,,
Fraser Ave., Toroato. (th

WANTED—A splendid opportunity for dealers te
handle the best combination Duplicating, Ad-
dressing and Office Printing Machine on the
market. Exclusiveterritory. Send name and address,
ving occupation and references, to the Canadian
riterpress Company, Limited, 33 Joha St,, Hamil-
ton, Ont, (tn

WARBHOUSB AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

HEN buying bookcases ingist on havingthe best
on the market, “‘Macey jonal Bookcases.”
Carrled in stock by all up-to-date furniture deal-

ers. Illustrated booklet sent free on request. Canada
Furniture Manulacturers, Ltd. General offices, Wood-
stock, Ost. ({)

YOU can display your goods to better advantage
through the use of up-to-date fixtures. We are
specialists in the planningof stores and offices.
Our catalogue conta’ns illustrations of many new
features and several handsomely equipped stores and

offices. Shall we send you our catalogueJ? Jones

Bros. & Co., Ltd,, 30-32 Adelaide St. W., Tor(o?)(o.

t

REPRESENTATIVES WANTED.

R SALE~Grocery business, large corner store in

growing locality ; well established, splendid con-

nection, big order trade; annual turnover $20,-
000. Must be sold immediately. Good reasons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (th)

OQUNTER UHECK BOOKS.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Craln, Ltd., Toronto and

Ottawa. (en)

UR NEW MODEL is the handiest for the grocer,
operated instantly, never gets out of order. Sen
for eomplete uupic and best prices. The Ontario

Offiee Specialties Co., Toronto.

MISOELLANEOUS.

ANY mmn whe has ever lost money in the malls has

had occasion to learn by painful experience that

the only proper way to remit money is by Demin-

lon Express Meney Orders and Foreign Drafts. If

lost or delayed in the mails. s prompt refund isarrang-
¢d or new Order ispued without further sharge,

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form eof print-

ing. Saves you 257 to 757 of your printing bill.
Multigraph your Office Forms; Letter-heads ; Circular
Letters. Write us, American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (t)

ROBABLY the most talked about mashine ia Can-
ada is the Hainer Book-keeping Machige, It
combines In one machine the cash and credit

register, time recorder and account register. Repre-
sentatives wanted everywhere. Write for onrgroput
tion. Book-keeping Machines, Limited, 424 Spadins
Avenue, Toronto, (N

F YOU have been afflicted with one of those foun-
tain pens that won’t write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy & Moore Non-Leakable

Fountain Pen and you will be happy. Consult your

nénlo;er. W.J. Gage & Co., Toronto, sole agents for
anada.

AY’S FURNITURE CATALOGUE contains 160
pages of fine half-tone engravings of newest de-
signs in carpets, rugs, furniture, draperies, wall

papers and pottery, with cash prices. Write for a copy
—it's free. John Kay Company, Ltd., 36 King St.
West, Toronto.

system of reinforced concrete work—as success-

y used in any of Canade’s Inr'u( bulldings—

gives better results at lower cost. ‘" A strong state-

ment” you will say. Write us and let us prove our

elaims. That's fair. Leach Concrete Co., Limited,
100 King St. Wept, Toronto.

MOD!IN FIREPROOF CONSTRUCTION. Our

TECHNICAL BOOKS.

ALES PLANS—This book is a eollection of 838
successful plans that have been used by retall
merchants to get more busi These includ

, Getting Hellday Business, Co-operative

Money- llllﬁ Ideas, Contests, etc.
Price $2.50, postpald. acLean Publishing Co.,
;oenlenl Book Dept., 134-139 University Ave.,
oronte.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, $1 per year. Every manufecturer
using power should receive this publieation re,

larly, and also see that it is placed in the b
enginesr or superintendent. Every lss
practical articles, well calculated to # t econemlies
;ll ¢ operation of a plant. Condensed advertisements
or ** Machine: snted " Inserted free for subseribers
to the GROCER. *‘ Machinery for Sale” advertise-
ments one eent per word anb insertion. Sample sopy
snrequest. CANADIAN MACHINERY, 134-139
Ualversity Ave , Torente.

doz. in case, $2 doz.
{-1b. tins, 80c doz.
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QUOTATIONS FOR PROPRIETARY ARTICLES

!Wd'l’

Cases.
4dozen....
3-dozen
1-dozen

MAGIC BAKING FOWDER
Bizes. Perdoz

z
U‘s

€ 100 00 bt et et it ©
SBRRBES

2

et et DD DD et
33383

0000 e 03 4t e
T RRBRAS

ot ok g

jes..... 0 09 .0
m&dlowndupwﬁ:wlwlh-.
WHITE SWAN SPIOES AND OEREALS LTD.
White Swan Baking Powder—1-1b, tins, 3-
dm in case, $3 doz.; }-lb. tins, $1.25 doz;
i-1b. tins, 80c doz.

WHITE SWAN SPICES AND
OEREALS, LTD.
White Swan Breakfast Food

2 doz.

s’:..‘.'.“*..l,mm

laudonhul.wlb
Special quotations or Gooon

H nsweetened Chooolate— Per Ib.
hlnla&. te & l‘quhl.ll—lb.bn 038
fon chocelate, 200 2 dosen

Perfect!
boxes, per dozen. .. A 180
ramm dn,l.ndc
dozen boxes, per dosea..........c... 090
"Bweet Ohooolate—
Quun-l)-m..hndh.u-lb. bxs.,

senne ... sesssnsne

SM Do--ﬂi b. boxes ......
lnlu..l-lb. 1%1b. bonl.wlb......

S FRCEE

ooccocco
BRR8ER2

loings for mn—

o‘m’-lb piu.-.ﬁol. in box, pudm

ooohu n.!on. 6-1b. boxes..
lnple buds, 5 gox-
Chocolate nl-n. 0. 1, b-Ib. boxes
Chooolste waters, No. 2,
E]Nonpareil wafers, No. 1, b
ml ﬂu-'““ﬁ% %oul
luk chooolate, 50 bundles, per
ohooolnu.uul o8, per box ooe

oo_“_o;
LRBRERBRRTS

——-eooeo

‘ﬁ Inon t Son, Montreal.
In} 4 an llb um.l“b boxes, per
ib 035

JOHN P. MOTT & Co.'8.
R. 8. McIndoe, agent, Toronto ; Arumru
Loucks, Ottawa ; J. A. 'Pulor. Hom.ru.l

4 m Persse, 6-1
gary, Alta.; Stan Bmkonn Co., Vm-
couver, B. C @G. J. Estabrook, 8t. John.N

Elite, 100 sise
(for ceoking)
dos ...... 0%

lou- breakfast cocos,100. sise 90 per dr.
rultnnooau. 'l............

WALTER BAKER & CO., LIM

Premium No. 1 chocolate, § and
35¢. 1b.; Breakfast cocos, 1-5,1, i.
tins, 41¢. Ib.; ei:
1 1b. cakes,
chocolate, imdilb mke-.&lb bxs., 32¢ 1b.
Auto sweet chooolate, § 1b. cakes, 3 and 6 lb
bxs., 3%, Ib.; Vanilla sweet chocolate, lb
ukn, 61b. v.lnn. 44c. 1b.; Soluble cocoa
orcold soda ), 11b. tins, 38c. lb Cnckod
cocos, § 1b. , 6 1b. bags, 320. Ib.
tablets, 100 bdls., tied 5s, per box $500. The
above quotations are f.0.b. Montreal.

Cocoanut:
CANADIAN COCOANUT ()0(i MONTREAL.

(v » s 300. an
ked in 15 1b. and 30 Ib. cases.

-1
—
o,

ecoccoy,

Er samyRusy

15 Ib. tins, 15 Ib. pailsand 1
pE K w s

‘White moss, fine strip 33
Best Shredded........ H-

Soecoec
s ot 8t ot 1t
-:. -

T

013
in bbls.

Condensed Milk
BORDEN'S CONDENSED MILK 0O.
Wm. H. Dunn, Agens, Montreal &

Packed in 308 and 50-1b, cases
Terms—Net 30 days prepaid.

Oouunou
THE COWAN 00 L‘!'D

Milk Ohm-u.éuoa 38ip box. ‘ 8
Chocolate Waters go l?‘-lb. boul. lb

lnplo Bnd.l. 5-1b. boxu‘,lb
Nut Milk Ob
box, Ib.
IMPERIAL PEANUT BUTTER
Small, cases 2 dozen 0
ledlum, cases 3 dozen.
TRURO CONDENSED MILK OO., LIMITED, LArge, cases 1 dozen..
*“Jersey” brand evaporated cream Tumbiers, cases 3 dozen 1
0886 (§d08.). 0. vverrrrnnrs o un B 25-1b. pails
n Books—unlon (]

00
" brand per case (¢ dos.).... § 00 0upo:!
s For sale in Oansads by The Eby lain Oo. Ltd
Toronto. 0. 0. uchemis & % Montres
92, 83, 85, 810, $15 and
All same price one size or asserted
Under 100 bookl:l-l“llub
100 books and o
500 books to wuo bool
03{3:9::-!100! cover and each coupen,

Infants’ Pood
Rohinson's
yb um. Oﬁs nb nm,
binson's patent

r'""'-l “b tlm, $1.25; 1-

d. Pnhd in smp- Yiavoring Extraets.
SHIRRIFY'S
l og. (all bvoul dcl. l

" ' ’
" t
"
Il. ::
0% on applisation.
CRESCENT MFG, Co,
Mapleine
2 oz. bottles (retail at 50c.).
4 oz. bottles (retail at 90c.).
8 oz. bot.un(reuu at 50)
16 oz. bottles (retail at 23
Gal. bottles (retail at w)
Milk P

EBY, BLAIN 0O. l.nn"p.

) Coff
Gold Medal, 1 and 31b. th.u..'lloh

's, 1 1b. fnw

Breaktast, 1 1b. tins,
WHITE SWAN SPIORS AND

BATGER'S wuou FRUITSTRAWBERRY JAM
Agents, Rose hﬂnmmo. Montreal and

1-1b. glass jar, .crev wp. Igo:. ,perdoz. $2 20
Compound F‘run. Jlm—
;?'Iﬁzt‘l“.z:r" ?doz. in euel.bper doz. 100
ins, 2 doz. in case,
Oufe des 1-Ib. tancy giass jars, per o 500 £ €0z In case, per
Oate [' e—14b. amber glass jars,

Preriatlon, with § sumblersk, 810 por dos

THOMAS WOOD & Oe.

“@ils Bdge” in 11b.
ting....coo00nee.. 9O BB
“Gils Bdge” in 2 1b.

8o

JOS. CAMPBELL 00., CAMDEN, N.J.
Soups (oonaoaedmug. 1 cans, l.lll kinds
(h‘l?lth Bouvenir 4 l;::mmd" lc!r?::;.'o:f&' > ite

Sraghol Sk 030 Tooesr Boston stale”No. 3 eams, dou. 1‘;

dos. $1.40. Tabasco-Ketchup — Bov.lu (1

st s S S
Large size jars, doz.. 8 35 d,...) ‘-.Laou e e e

sresessreseins

W. CLARK'S

fChateau Brand

2 )}. 0. 1§
$10; No. 3.812ds.
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ALWAYS RIGHT. #iste
Stove Polish is just right every time you sell it, W]
and the boxes are always filled full. You have

no complaints coming after you pass it over
your counter. Why not make friends for
yourself, as well as for us, by selling the stove

polish which always pleases the housekeeper ?
That's SUN PASTE. Just push it and see
them come back for more.

A,

TR IR T T

Walte

'5 : Molassine Meal

“BANNER” & “PRINCESS’

' + Molassine Dog and Puppy Cakes
: CONDENSED MILK

Molassine Terrier, Hound and Puppy Meal

ol
Hntas
1)

F 3 Molassine Chicken and Poultry Food are prepared from the purest
' 1 Are reliable foods for horses, cattle, dogs and richest country milk, with Al
i1 and poultry. no addition but that of pure sugar. Saves meney,
! ‘ Saves you bags.
| Sols Canadian Importer St. George Evaporated pe
: ANDREW WATSON xS
: 1 YOUVILLE SQU. Cream “oﬁ“‘o
] : QUARE, MONTREAL Hiasisstinsid Le
: ——— == The most sanitary conditions are ob- o ——
{ Y —— — — served in the canning and handling of
. §.1 he milk. The reputation of these
i NOTICE TO MANUFACTURERS s e ;
i brands as genuine satisfaction-givers
A;; We have sold out our warehousing is unsurpassed.

and forwarding business and are Lines that mean much in pl‘Oﬁt

S oy il el e

BARCLROSeNe paO

? now prepared to handle two or three . .
i additional high-class lines selling to and reputation to every grocer

; thed Western wholesale grocery who handles them.

3’ trade. .

f~ "unnoomulmh.l;l-lb. {

am

g fh wood pails............
% R. B. Wiseman & Co. J. MALCOLM & SON e
3 ST. CEORCE, IMPERIAL DEMSER

L "33 venus taee WINNIPEG, MAN. ”
. ONT.

Reference—Bank of Ottawa, Winnipeg
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? | Two in One” is the best selling shoe e Botp

polish on the market, because it is the
best polish. Guaranteed free from all
adulteration and admixture.

Order to-day.

the F.F.Dalley Co.,Limited

! Hamlilton, Canada. Buffalo, N.Y.
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BROOMS OF QUALITY

WE male them! YOU should sell them!
YOU ::;tx?;:;t;se ‘t‘lrilt:m! OURS do

and keep our factory going on FULL TIME

A postal will bring you information.

Walter WOOdS & Co. - Hamilton and Winnipeg

B b M i s Rl Tl oo s S e

e

BLACH JACH

QUICK, CLEAN, HANDY

be in every
grooer’s store.

LGOUR BROS.
wellingten 8t. West TORONTO

OCEAN MILLS

WHITE SWAN SPICT ¢ Pu.r'ity » lleo_r.ice, 1{) m&?& ........... 1

AND CEREALS, LTD  Dyic, large cent mch:lwln box.....
White Swan, 15 Lye (Concentrated)
flavors. 1 dos. in

GILLETT'S
PERFUMFD LYE

Per case
lcaseof 4 doz §3 50

rup, 36 6-0z.,$6.00; 3cases of 4doz 3 40 ?
~ grn #’); List price. 5 oases ormore 3 35 Mustard
Ocean corn starch, 48 1-lb, §3.60. " Shirrift's * (all COLMAN'S OB KEEN'S
R Jam flavors), per doz .... 3 D.8.F.,}-1b. tins... =
"{., : Discounts on applica- ! ) b. tins,
” tion. y

Jelly Powders
IMPERIAL DESSERT JELLY

Lard
N. K. FAIRBANK 0O0. BOAR'S HEAD
ND.

SHIRRIFF BRAND
“Imperial Seotoh"—

11 dos... 1
Lo, S doe-- 3
tn e, o
. il R PATERSON'S WORCESTER SAUCE
» Bbredded 1 mntboﬂ.luksmcdommdu 0%
Assorted flavors—gross 10.75. = t bottles, 3 dozen cases, dos. ...... 176
Th: GENUINE. Pno?od 100 bars to case. 7

IR o

/ SODA \ ) e
Oase of Be. %
,/é. om0 pkgs. contalming 96 pkgs. per

T rea—

per oni

o
e g b B

O\ -t l-.ll'!
@ gas ssswe
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WOOD’S

”"\r\)‘,,.,v“ HOLLAN.D ER

COFFELE

Fragrant, Pungent,
Delicious !

The Cholcest of the

Choloe.

Imported and Roasted by

THOMAS WOOD CO., LIMITED
No. 428 8t. Paul 8t.

Montreal

Soap and Washing Powders
A. P. TIPPET & CO., AGENTS
Maypole soap, colors, per gross...... 10 20
Maypole soap, black, per gross......
Criole soap, per gross. ...... .
Floriola soap, pergross ...
Straw hat polish, per gross..

Freight pd.
on 5bx. lot

EDWARDSBURG STARCH CO., LIMITED

Laundry Starches— Perlb

No. 1 white or blue, 4-1b. carton...

No. 1 white or blue, 3-1b. carton

Canada lasundry. ..
Silver gloss, 8-1b. draw-lid

Silver gloss, 6-1b. tin canisters.....

Edward's silver gloss, 1-1b. pkg..... 007}
Kegs silver gloss, large crystal. .. .. 0 06
Benson's satin, 1-1b. cartons. .. .... 07,
No. 1 yhite, bbls. and kegs........ 006
Cani white gloss, 1-1b. pkgs. . 05

0
Benson's enamel, per box... 1 50to 3 00
Culinary Starch—
Benson & Co's. Prepared Comn..... 0 07}
Canada PureCom................. 0054
Rice Starch—

Edwardsburg No. 1 white, 1-1b. car. 0 10
Edwardsburg No. 1 white or blue.. 0
BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—

Canada Laundry, boxes of 40 Ib 006
Acme Gloss Starch—
1-1b. cartons, boxes of 40 1b..... 0 08§
Finest Quality White Laundry—
31b. canisters, cases of 481b.... 0
Barrels, 200 1b......cc000 v0usee 0
SR B T, o asavneonpoinesrss 0

Lily White Gloss—
1-1b. fancy cartons, cases 30 1b. 0 7}
6-1b. toy trunks, 8 in case.. 008
6-1b. toy drums, with drumsticks
ln ae

DD oo aosonpdrsiages . 008
. ex. crystals, 100 Ib. . ow
o %
ancy boxes, cases 35 1b. 007
Oanadian Electric Starch— '

Bm-dwhnqpta percase % 09

Canned Haddies. ‘‘Thistle” Brand
A. P. TIPPET & CO., AGENTS

Cases 4 doz. each, fiats, percase...... $5 00

Oases 4 doz. each, ovals, per case 500

Stove Polish

.
Rising Sun, No. 1 cakes, } & }grs. bxs. 'gﬁﬂ
Rising Sun No 3 cakes, ‘ron boxes.. 4
No. 5 Sun gross boxes

©owv

No. 10 Sun Pm. gross boxes........

6o JAI!&DOII BLACK LEAD
size, gross,
__Boot Polish

hnu.no- $2.50

PACEARD'S BOOT
AND SHOE
POLISHES

Label, 0. ccenernnncennee

Onl.hbd.hnlh

bhl.l‘l-l 'l
Green

eseccoe
SErg¥s

THOMAS WOOD
& 00, LTD.

Montreal and
Boston.

Woole rim

ound

who enlc
tail 60c.; Golden
Rod, 35¢c. and 50c ;
Fleur-de-Lis, 30c
and 40c. Packed

in §-1b. tins. All grades—either black, green
or mixed.

GILLETT'S CREAM TARTAR

Perdoz

b. paper pkgs., 4 doz. in case.......... $ %

b. paper pkgs., 4 doz. incase........ 180

b Per case
paper pkgs.

t‘_‘,hmw}m.....n 20

Perdoz

Hb.au'lthmvm 4dox. in

THE QUAKER OATS CO.
‘Winnipeg prices—Quaker oats, 36's (or2-18's
$. (with

case ; or 20's, mluu
o e 3030 Pule whges 8815
ce, Ll k. )
Quaker T ouu.d es, 36's, (11 casc

lots, 1 case free, dellvend) uo 54 case lots

§ case free, deliv ) ro.u.Wn(lrﬂh
premium) 4.10; S8axon s, (with prem:
um) 4.10; Pmijohn

lood. 18, 2. 2’

2's, 2.40; Puffed rice, bris., 25 Ibs. each, 23
Tobacco.

IMPERIAL TOBACOO COMPANY OF CANADA
LIMITED—EMPIRE BRANCH.

Chewing—Black Wuwh e svsesnsdinsess 4“4
Black Wi o

-

zeassawy

1
dll.elu.'{u

hrambfh-uuuqmmhm.ht uplyb“vt.lnuc The Canadian Groesr, nmm‘-
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