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^ywrfw-r THE CANADIAN GROCER

The Best Only—Always the Best
“THISTLE”
The Brand that Bella solely on 
its recognized merit, which was 
gained by conscientious effort to 
maintain

Unvarying Quality
Clean, Wholesome Haddie that 
win confidence and hold per­
manent trade. The brand that 
sells—the “Thistle”

HADDIE

“STOWER S
LIME JUICE CORDIAL

sweetened 
rsstidious palates

wholesome
Palatable—Profitable 

Has No Meet? Flavor.

ILIMEjUKf
(orçoi/ul

Y “STOWERS” x
LIME JUICE
“Concentrated”

Strongest and Best. 
Palatable—Profitable.
^No Musty Flavor, /a

TAYLOR’S
Candied and Drained Peels, pro­
duced by specialists in this one 
thing from year’s end to year’s 
end. Their

Unvarying Quality
has won an enviable reputation 
among the elect. The entire 
time of the makers is devoted to 
maintaining the standard

PEELS
“QUALITY IS REMEMBERED LONG AFTER PRICE IS FORGOTTEN”

Remember this one sure fact,
every time you try to sell inferior quality, and what it really means to your success.

Arthur P. Tippet & Co.



THE CANADIAN GROCER

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers anti merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N.S.

REPRESENTING LEADING 
MANUFACTURERS. SUCH AS

E. D. Smith Lowncys Toblers

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. NS.

Manufacturers' Agents and Grocery 
Brokers

WAREHOUSEMEN
oan give close Attention to few more first-olees 

agencies. Highest references.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 77»BOND»

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wbolesalt Commission Mtrchsnti tod Msoufsc- 
lo re re' Agents. Cere Distributed, Wsrehoused end 
Ferverded. Wsreheoee oo Trseeler Tree*. Bail­
ees# solicited. Oer position Is year opportunity.

SASKATOON,
Westers Canada

H. B. BORBRIDGE
Wholesale and Retail Grocery 

Broker

OTTAWA

Live Representation !
Do not neglect the Eastern Townships. 

Am open for another good agency. Know 
the trade. Have three travelers,

E. H. BOWEN, SHERBROOKE, QUE. 
Manufacturers' Agent end Broker.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Wershoeeemes

ST. JOHN, - - - N.B.
Ogee Hr ■ few mere flrei-eleee lliee.

SALMON—We can quote 
you on different lines, and as 
salmon is likely to be very 
much higher, our prices will 
interest you.

W. H. Millman & Sons
Wholesale Grocery Brokers 

TORONTO 

NEWFOUNDLAND
T. A MACNAB A CO.

ST. JOHN'S. NEWFOUNDLAND 
MANUFACTURERS' AGENTS

aad COMMISSION MERCHANTS 
Importers end exporters. Prompt end cerefnl at­

tention to ell business. Highest Oenedien end foreign 
references. Oeble eddreee : "Mecneb," St. John's.

: A.B.O, 6th edition, end private.

G. C. WARREN
Box 1836, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Established 12 Years. 

Domestic end Foreign Agendas Solicited

W. G. A.LAMBE&CO.
TORONTO

BUCHANAN & AHERN
Wholesale C— Issiee 1er chests sad Importers

QUEBEC. P.Q.
Groceries, Provisions, Sugars, Molasses, Dried 

Fruit end Nuts, Grain, Mill Feed,
Fish, Fish Oil, Etc.

Correepoedesce Solicited. P.O. Box 29

Canadian Manufacturers and Exporters 
Are you aware of the feet that there ere 4i millions 

Irishmen prepared to buy Canadian Goods T 
Don't you went some of this business?
You can get into touch with 5,000 distributors èvery 

week by advertising in THE IRISH GROCER, DRITO. 
PROVISION and GENERAL TRADES' JOURNAL, 
the best known general store and grocery paper in 
Ireland. Write for sample copy and particulars to
10, Garfield Chambers, Belfast, Ireland

W. G. PATRICK & CO.
Manufacturer*’ Agents

aad
Importers

77 York Street, Toronto

MacLeren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents les Grocers' Specialties and Wbolnanla 

Grocery Brokers
TORONTO, OnL DETROIT, Mich.

ARRIVING IN STORE
1 Car Purnell Sc Panter’g celebrated 

English Pickles and Vinegar, 
all sizes.

Lind Brokerage Company
73 Front St. B„ Toronto

THE HARRY HORNE CO.
Grocery Brokers end 
Manufacturers' Agent».

3W-311 King SL West, - - Toronto

I -sading manufacturers of Grocery Specialties 
desirous of extending their baainesa. should writ, 
neat once. Correspondence solicited from For­
eign Firme.

WATSON & TRUESDALE
(Suooeeson to Stuart, Wstood * Oo.)

Wholesale Commission Brokers end 
Manufacturers' Agents. 

WINNIPEG, - MAN.
Do—ratio and Foreign Ageodss Sob cited

CORRESPONDENCE SOLICITED

H. G. Spurgeon
Manufacturers’ Agent

P.O. Box 1812 WINNIPEG, MAN

DO YOU WANT REPRESENTATION IN

WINNIPEG
Where Buiineis is Booming ?

BAWLF, DAVEY & CO.
Wholesale Grocery Brokers.

DISTRIBUTORS, LIMITED
P. O. Drawer M

EDMONTON, ALBERTA 
Manufacturers' Agents, Commission Mer­

chants, Warehouseman.
We mil direct from the Manufacturer to tbs Retailor 

Track connections with all BaUreeds.
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Canned SALMON—
NOW—

is
the

time
to

buy

Either for present delivery or for new pack for fall shipment, we 
are in a position to quote interesting prices on

“ANCHOR” brand—the finest Fraser River
Sockeye

“GOLD MEDAL” brand—fancy Northern
Sockeye

“RED STAR” brand—a very choice Cohoe 
“BIG HORN” brand—choice humpback

You can be sure of one thing— You will not buy any cheaper than you can 
to-day. SEND US YOUR ORDER NOW.

EBY-BLAIN, LIMITED---------
Wholesale Grocers...................................Toronto

Steps to a Satisfactory Tea-Trade
And you will obtain a satisfac­
tory and permanent tea-trade.

Employ the most effective sales- 
method at your command.

A tea that is always 
reliable.

Select a brand that has 
well earned merit.

The Blue Ribbon Tea Co., Limited Montreal
Canada



THE CANADIAN GROCER

Pure-Unadulterated
Randall’s

Grape
Juice

"''V"

Search history back through the dim, 
bygone ages, and ever will be found 
mention of grapes, and the preserved 
juice of grapes—wine. Even primitive 
man recognized the tonic, invigorating 
properties of the grape, but to him, and 
until now, the art of preserving its juice
without alcoholic fermentation was unknown. So that, through all time, to get the benefit 
of the life-giving nectar contained in the fruit, man has been obliged to poison his system 
with alcohol. By the Randall process all this is changed. To-day you can offer to your 
customers, at a very moderate price, THE PURE JUICE OF THE CANADIAN CONCORD 
GRAPE, SIMPLY PRESERVED BY STERILIZATION, and ABSOLUTELY FREE 
FROM ALCOHOL OR ANY ADULTERATION WHATEVER.

Randall’s Grape Juice
in bouquet and flavour rivals the rarest vintages of wine.

WILL IT SELL ? TRY IT. TRY IT NOW, and MAKE AN HONEST EXTRA PROFIT. 
Made from Randall’s Grape Juice are

Randall s Garbo Grapo Syrup Randall’s Grape Ale Syrup
Cases of two dozen pint bottles cost $4.75 per case. Write for price list of other sizes.

Sold by tL~ Grocery and Drug Jobbers Everywhere.

The Randall Grape Juice Company, Ltd.
JORDAN, ONTARIO

C. L. MARSHALL & CO., Toronto, Representatives

4



*T<HEN you buy your Canned Goods, 
v*/ see that you get those packed by 
Dominion Canners, Limited. Quality 
is guaranteed. You take no risks.

Leading Brands :

“Aylmer” 
“Little Chief” 
“Log Cabin” 

“Simcoe”
“Delhi”

ETC.

DOMINION CANNERS
LIMITED

HAMILTON.
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ABSOLUTE PROOF that the Grocer Can 
Depend on QUALITY and CONDITION of

SOUPS
Extract from Dominion Government Report on Canned Soup.

Bulletin No. 204, March 24th, 1910, Inland Revenue Department.
Out of 150 samples of all brands of soups analyzed at Ottawa, 26 samples were CAMPBELL’S, 

and the result of the analysis is shown as follows :
CAMPBELL’S SOUPS

1. Condition of Contents—“ Good ” 100%
2. Metallic Contamination—“None”
3. Condition of Can—“Good”

This analysis proves the purity and condition of CAMPBELL’S SOUPS will bear out the 
highest recommendation you can give them, and you can depend on them giving satisfaction in 
all cases. Sell them whenever possible.

JOSEPH CAMPBELL COMPANY
CAMDEN, N.J.

“21 Kinds—Look for the Red-and-White Label."
ROSE & LAFLAMME, Limited, 460 St. Paul St., MONTREAL, CANADA,

Sales Agency for Provinces of Quebec and Ontario.

Your

Attention !
These goods we can highly recommend for quality and attractive 
style of packages.
The range is a large one, including Ox Tongues, Potted Meats, Galan­
tines, etc., put up in both glass and tin.

Price list on application.

Poulton & Noel Limited
ENGLISH PRESERVED PROVISION MANUFACTURERS

LONDON, ENGLAND
Rose & Laflamme, Limited, Montreal & Toronto

CANADIAN SELLING AGENTS

VP Or

.S/UMo'i<’j SHRÎPr„

POTT

I tUlt < I ! i

CHICKEN
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If We Could Show You
just how and where our vinegar is made, you’d 
understand why it has won such distinction on 
both British and Canadian markets.

The best can’t be beaten, and our

Pure Malt Vinegar
is par excellence the finest product offered. 
Submitted to any test, domestic, commercial or 
chemical, it still makes good and retains its 
high standard. Order now from nearest whole­
saler or agent.

CANADIAN AGENTS:
Messrs. Merlin Sc Robertson. Vancouver and Victoria, B.C. 
Messrs. W. L. M sckenxie Sc Co„ Ross Ave., Winnipeg. 
MacGreegor Specialty Co., 437 Parliament St, Toronto 
Mr. Kenneth H. Monro, Montreal.
Mr. L. A. Gastonguay, 60 Bedford Row, Halifax, N S.
W. A. Simonds. 69 Union Street, St. John, N.B.

White Cottell & Co.
CAMBERWELL, S.E., LONDON, ENG.

Quality, Purity and 
Cleanliness

Just how heavily these count is attested by the fact that the best merchants always give the
preference to Borden’s Brands, and by the further fact 
that the great majority of consumers will consider no 
others.

Leaders of Quality for Over 50 Years.

dde H*k of Border coWptHg°M"',tC 

______ BORCj|

signature /yyw

^^ÈNScÔNDESsÉDÎÿ^L
jjgWYORK U.&A

The Origins!

Borden’s Condensed Milk Company
ESTABLISHED 1857

ÎMPORArt11

jSîEAM^f,
^-ïlîïttTrm» cow>E*t5^^

WILLIAM H. DUNN, Montreal and Toronto
Mason A Hickey, Winnipeg, Man. Shallcroee, Macauley A Co., Vancouver, 

Victoria, Nelson and Calgary.
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THE CANADIAN GROCER

Buy “The Powder With a Pedigree”
COOK’S
FRIEND

BAKING
POWDER.

A Leader for 50 Years
because of its unwavering high-grade 
quality and uniformity.

Always the same price and always 
gives the same satisfactory results.

No questionable ingredients used, and 
positively “Contains No Alum.”

W. D. McLaren, Limited
MONTREAL

Balaklava 
Brand Beans

Are the pick of the crop, put up in a sanitary factory by experts 
who know how to pack them so as to make them most delicious.

-WITH OR WITHOUT TOMATO SAUCE.

The Eastern Canning Co.
Port Canada, N.B.

Oaitadlaj* Aointb—Green * Co., John Street, Toronto ; D. O. Hannah, London, Ont. ; O. Wallace Weeee, Hamilton; 
H. D. Marshall, 197 Sparks Street, Ottawa; Nicholson A Bain, Winnipeg, Western Agente ; Martin A Robertson, Vancoever, B. 0.
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You Won’t Be Getting a Call From Our Travellers
for the next two weeks, as this is the holiday season 
fixed by the Wholesale Grocers. There is no need, 
however, to run short of our lines.

Just fill in your requirements on the form printed on 
this ad., and mail to us. We will give your favors 
the promptest attention.

The Richards Pure Soap Co., Ltd.
Woodstock, Ontario

Agent for Toronto and Hamilton :
Mr. Hutchison, Omand Mfg. Co., Toronto

Cases RICHARDS PURE SOAP 
. .Cases QUICK NAPTHA SOAP 
..Cases SNOW-FLAKE CHIPS ( ioo pkgs) 
..Cases TELEPHONE SOAP (ioo cakes) 
. .Cases COMET SOAP ( ioo cakes)
• - Cases GOLD DUST SOAP (30 zlb. bars) 

Bbis. SNOW FLAKE CHIPS (loose)
. .Boxes lT.. SNOW-FLAKE CHIPS (loose) 
. -Boxes NEUTRAL SOAP CHIPS “
. -Bbls. NEUTRAL SOAP CHIPS “
.. Cases AMMONIA POWDER ,3doz. in «non.) 
..Cases 100% PURE LYE (4 doz. in tins)

Toilet Soap•
—Gross 33% GLYCERINE (3 to box)
.... Gross TWIN-BAR CASTLLE ( loose )
... Gross TWIN-BAR OATMEAL (loose)
.. Gross SKIN-FOOD GLYCERINE (loose)
... .Gross SULPHUR CREAM (loose)
... .Gross CARBOLIC (single cartons)
... .Gross MECHANICS PINE TAR (single cartons) 
... Gross BUTTERMILK & GLYCERINE (3 to box) 
.... Cases MEDICATED TABLETS ( 2 gross to case)

For Srown'5'oots 
Shoes St .

Your best advertisement lies 
in pleasing your customers.
Very easily done if you sell 
them

“NUGGET”
(Waterproof) POLISHES

ON SALE ALL OVER THE WORLD

■veswis,

t PAtutr CiAcr Kit
IIT Atfe ATM THE NUGGET POLISH CO., LIMITED

TORONTO
•t

HALIFAX

9
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ffoss ages

Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.

77IE WISH TO ANNOUNCE TO THE TRADE that we 
mJLP are in a position to handle a greater volume of business this 

season than ever before. We pack a full line of high-grade 
Fruits, Vegetables and Side Lines and are in a position to look 
after your interests no matter how varied the assortment required. 
Communicate with us before booking your order. Invest two cents 
and be convinced that we can save you Dollars.

ESSEX BRAND ÆSSÎSaB
Canning & Preserving Co,

Cs««x, Ont.

TO
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“Edinburgh’s Pride”
EVERY BOTTLE OF

Vuisr. 
corn l

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac­
tion and helps to create further demand.

Our ESSENCE OF COFFEE AND CHICORY gives 
wonderful value. One bottle makes 40 cups of delicious 
coffee, fit for any connoisseur.

Recommend it for camping parties and Summer outings. 
It always pleases.

Thos. Symington & Co.
EDINBURGH

AGENTS FOR ONTARIO—
Messrs. W. B. Bayley & Co., - - Toronto

AGENTS FOR QUEBEC-
Messrs. F. L. Benedict St Co., - Montreal

COUNTER
CHECK
BOOKS

Write for samples and prices; 
we are now in a position to give 
better service, with no advance 
in price.

F. N. BURT CO., Ltd.
TORONTO • MONTREAL

Phone Main 2511 Phone Uptev 15962

R KM
ism
IJABsoAfil

MONDAY»

Fairbanks Famous Five
Your stock is not complete without Fairbank’s Famous Five Products, viz. :

Fairbank’s Gold Dust Washing Powder 
“ Fairy Soap (for Toilet and Bath)
“ Glycerine Tar Soap
“ Sunny Monday Laundry Soap (contains no rosin)
“ Pummo Soap

Half Box Gold Dust free with each 5 box purchase.

WRITE FOR PRICES

THE N. K. FAIRBANK COMPANY
MONTREAL, CANADA

ti
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TO WIDE-AWAKE GROCERS
Frou-Frou is now being nationally advertised

This advertising is reaching your customers, amongst others, and it is to 
your advantage to stock Frou-Frou, because few articles show you such a hand­
some profit as does this Dutch Biscuit, the peer of all wafers.

Not only is the profit—under our price protection plan—such as to induce 
every grocer in the Dominion to stock Frou-Frou, but its sale is assured right 
from the start, and you will find the public ready and glad to pay a fair price— 
a few pennies more per lb.—for a wafer that soars so high in quality above all 
others.

The smooth, rich flavor of Frou-Frou is a revelation to those who only know 
the taste of the ordinary every-day filled wafer.

You owe the introduction of Frou-Frou to your customers, and to your own 
business.

FREE OFFER
We will furnish you, free of charge, with absolute proof of our claim that Frou- 
Frou is the most delicious, tempting morsel of goodness that ever left a baker's 
hands, by sending you, upon receipt of your name and address, a sample of 
this Dutch Wafer of indescribable charm.

TASTE THE TASTE OF FROU-FROU

MacGreegor Specialty Co.
Canadian Distributors TORONTO, ONT.

M

M

PERRIN’S
to Isabel PACKAGE

20 CENT TINS

GRAHAM WAFERS
DEUCKX1S (OOKHMISME HOMES
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w mand for H.P. 8AUCI
Ivl Be ready to meet it-be progressive-be wide-awake. If you don’t supply H.P., “the other fellow’’

rot

fc c°- ****'-

SBA *o^teaX' %

S will ; probably he’ll soon be supplying a good many other things, too, for a customer t0oV> ft. §£
SI who wants H.P. means to have it, and when she’s had H.P. once she’s more C<>- ua\W ^
•!«!• ..._______________ —I— .h. .... It ...in ....vtv* „ CO- -, ^jÿ>- than ever certain to take care she gets it again.

The moral is very simple—and very sound.
V,,V>" %\tnt ,

« o- vo -
sW'- ,

.ViViW

t

When you buy

Extra Granulated Sugar, you secure 
the results of the latest process, of 
modern machinery and of years of 
experience.

Manufactured by

The Canada Sugar Refining
Company, Limited, Montreal. Que.

EMPRESS BRAND JAMS
20-oz. Class Jars—1909 Fruit

The attractive appearance sells 
them. Their delicious taste brings 
the customers back for more.
TRY THEM. That’s all we want.
We are sure of your future orders 
once you have had the

EMPRESS BRAND
WRITE US FOR PRICES

Empress Manufacturing Co.

VANCOUVER, B.C.

JAPAN TEAS
Medium grades of New Crop are due to arrive in a few days.

Samples are now in.

S. T. NISHIMURA CEL COMPANY
MONTREAL ŒL JAPAN

13
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Northern Ontario Merchants

YOU ARE AFTER LAR8ER PROFITS
Let us show that

YOU CAN INCREASE 
YOUR PROFITS 
FROM 5% to 10%

A.J. Young, Ltd.
Wholesale Grocers and 

Provision Merchants.

TERRITORY 
WE REACH

/ Mcufirte.

UDBUK.Y

Uu Mu.oN

WE ARE AFTER YOUR TRADE

OUR GOODS are at
your door

Trade with us to 
YOUR ADVANTAGE

North Bay
Cobalt and

Sudbury

MASON’S
No. 1 SAUCE

Sauce That Satisfies
That’s a good description of No. 1 Sauce, be­

cause it not only satisfies the palates of your 
customers, but it leaves satisfaction and profit 
behind for you.

It is made of absolutely pure ingredients in 
a specially clean and efficiently fitted factory.

Stock and recommend this delightful Sauce ! 
There’s a worth-while profit for the retailer.

Send for Sample• and Detail».

MASONS LIMITED
25 MELINDA STREET - TORONTO

Agents Wanted where not Represented

Grocery Profit Insurance

(J You can get Insurance against many losses, 
but none to prevent loss of profits.

(J The best profit insurance is a stock of salable 
goods ; most of the losses result from “dead 
stock.”

q HEINZ PURE FOOD PRODUCTS are the
kind of goods that are “Safe to Buy” and “Safe 
to Sell,” because always salable.

q The 57 Varieties are every one guaranteed Pure 
and guaranteed to please, or money back. You 
take no chances when stocked with reliable brands 
that are advertised and backed by their makers.

H. J. HEINZ COMPANY
New York Pittsburgh Chicago London

Imps rial extract Co.
TORONTO.

It is to your own profit and credit
to handle a superior brand of Jelly Powders, and no line will prove so 
satisfactory as

SHIRRIFF’S JELLY POWDERS
This well-known brand is always reliable, easy and quick to handle, and 
retains in a large degree the natural flavor of the fruit.

Order from Your Jobber or Direct

Imperial Extract Co., 8, 10,12 Matilda St., Toronto
14
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Retails

10c.
a

Package. soda> rflcKerS

This handsome 
package contains 
the Soda Cracker 
with a flavor--

Red Label 
Soda Crackers, 

Crisp, Dainty and 
Wholesome.

You’re sure of their quality, flavor, goodness, cleanliness and freshness. 
Manufacturers also of all kinds of dainty and high grade biscuits.

TELFER BROS., LIMITED, - COLLINGWOOD, ONT.
Branches: Toronto, Winnipeg, Hamilton, Fort William

FOREST CITY
BAKING POWDER

THE STANDARD 
FOR 25 YEARS

i % V
M £ > * fW

6 oz. tin, 75c. Joz. 
12 oz." $1.25 " 
16 oz. “ $1.50 “

Manufactured By

GORMAN 
ECKERT & 
CO., Limited
London* Winnipeg

DID YOU 
EVER

come across a woman who wasn’t 
glad to save labor on wash day ? 

Sell her

AsSEPTO
Soap Powder ^

Asepto will lighten her labor and 
earn for you the housewife’s 

goodwill.

Order to-day through your wholesaler 

Agents: RQSe £ Laflamilie, Ltd.

MONTREAL

Asepto Mfg. Co. - St John, N.B.

THERE’S a reason why

Canada First Evaporated Cream
sells so well throughout the year. Customers know that the 

process of manufacture is as perfect as care, skill and cleanliness can make It, and the 
canning in air-tight sanitary cans, without the use of acid or solder, uniformly safe.
Stock and recommend this splendid selling line.

Order from your wholesaler.

The Aylmer Condensed Milk Co., Ltd., Aylmer, Ont.
15
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Brand

WHILE the travellers are away on their vacation, we will 
appreciate your orders by mail, phone or telegraph. All 

goods shipped same day as order is received.

PHONE AT OUR EXPENSE-
Numbers 596

1996
1997 
1804

Night Phone 1807

BALFOUR, SMYE & CO., = HAMILTON

GRANULATED
end

GOLDEN YELLOWS
Made only from Pure Cane Sugar
The Trsde will appreciate the advantage of our machine 

sewn bags if they will follow these instructions in opening 
them

Cut off the shortest chain close to the side 
of the bag, and pull out the single thread.

This is a quick operation and leaves the bag in perfect 
condition.

The St. Lawrence Sugar Refining Co., Ltd.,
Montreal

' DHOttS PB

De MATHIEU
- r '

MATHILTW
Syrup of Tar

hi* EATHOD,

« 1 :j «

• •*11

MATH I EUS 
SYRUP

of Ter and Cod Liver Oil
has a more certain aale 
than moat remediea. It ia 
largely advertised, so that 
every one is familiar with 
the name.
It has been so successful in 
effecting cures that every 
user is a publisher of its 
excellent qualities.
Its sales have increased 
wonderfully everywhere.
It is a sure seller.

MATHIEU’S 
NERVINE POWDERS
are needed wherever colds 
ere attended with pains 
and fever.
See that you are well sup­
plied with both, as the sea­
son of Colds la now on.

J. L. BATHED Cl., Preps. 
SlElltMKE, 1.1.

Distributor. 1er Weetero Ceiled»:

LAS CELLES de MECRADO (& CO.
General Commission Merchants 

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

16
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■Mr. GROCER-"
|

ONE MOMENT!
When next you're ordering Salt —just re­
member that well-advertised, guaranteed, 
and profitable brand :

CENTURY
SALT

Your customers are being told its merits in 
bright, snappy newspaper advertise­
ments. Then, again, Century Salt is real 
good, pure salt. Then, too, we deliver 
quickly, anywhere. But first get o ur price list.

DOMINION SALT CÎ,:,,.-
JJ Mfrs. and Shippers, SARNIA, ONT.

Royal
Salad

Dressing
Grocers say “People no longer 

consider ROYAL SALAD DRESSING 
a luxury, it’s a necessity."

No table relish is so sure to please.
It attracts the kind of trade that 

buy the best.

Made In Canada by

The Horton-Cato Mfg. Co.
Windsor, :: Ontario

The Commercial Account Register

pfljjracui

The Up-to-Date 
Merohant 

Wants:
FIRST—The Best.
SECOND-Time 

Saver. Quickness 
in operation.

THIRD—Fire 
Protection. It 
must fit 
his safe.

FOURTH- 
Durability.

THE COMMERCIAL
has all the above features. Besides, it is equipped with the 
PATENT AUTOMATIC and indestructible sheet holder, 
PATENTED “locked" slip holder, and will LAST A BUS­
INESS LIFETIME.
It is the only perfect one-writing system. Does away with 
posting and statements. The BEST COLLECTOR known. 
Thousands in use in Canada and the United States. Send 
postal for catalogue.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont

NO SPRINGS After 9 Years’ Test and Its 
Adoption by the World’s 

Greatest Merchants

The Toledo Scale
Is Now the Recognized Standard.

It is Automatic. ,
It contains No Springs.
It is always reliable—not affected by 
temperature.
Guarantees Honest Weight.
Pleases Customers and brings 
Trade.
Saves Money. Time and Labor.
Is Most Beautiful and Attractive.

70,000 Now in Use

105 Styles and Sizes 
for all kinds of Stores
PRICES $40 UP.

S. S. Kresge, using 150 Toledo Scales, says :—

MADE
IN

CANADA

“After a thorough demonstration and practical test of your To’edo Scales, we 
placed orders for ■ total of 150 Toledo Springless Automatic Scales for use in 
our system of stores throughout the United States. This, we think, is 
evidence enough that we con­
sider the Toledo the best."

S. S. Kresge,
By C. V. VanDusen

Series ol ell mefces takes is sxebantfs 
rebuilt asd 1er sale cheap.
Send for Catalogue, Free.

Toledo Computing 
Scale Co.

Makers of Honest Scales 
TOLEDO. - OHIO

CANADIAN OFFICES :
Toronto, Montreal. Winnipeg,
Calgary, Moose Jaw, Edmon­
ton, Saskatoon, St. Thomas,
Vancouver.

Caaaëiaa Factory. Wlatfior, Oat. NO SPRINGS

17
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ONCE
YOUR CUSTOMERS

BUY A TIN OF

WHITE SWAN COFFEE
THEY WILL

RECOGNIZE ITS WORTH

AND USE IT ALWAYS.
PACKED IN HANDSOME SQUARE ONE 
POUND TINS. 2 OR 4 DOZ. PER CASE.

WHITE SWAN SPICES fc CEREALS, LIMITED
TORONTO

Durability

Fast
Grinding

These are some 
which recoin-

Finish

jS

Easy
Adjustment

—
of the features 
mend the

17Ï f^TXT national HzLVjIiM coffee mill

to a place of prominence in your store. The “Elgin" is 
equipped with the new style force feed steel grinders, and 
has special adjuster device for regulating the grinding. An 
ornament and attraction to any store.

Ask any of the following jobbers for Descriptive Catalogue :
WINNIPEG-O. F. * J. Galt (anil branchml; The Codrille Co (anil 

branches); Foley Bros., I .arson it Co. (and branches). 
VANCOUVER The W. H Malkin Co., Ltd.; Win. Braid A Co. 
HAMILTON-Jan Turner A Co ; Balfour, 8mye à Co.; McPherson, 

G lasseo A Co.

y
-'ORONTO—Eby. Blain, 1 td.

<ONDON —Gorman, Eckert A Co.

T. JOHN, N.B.-G. E. Barbour Co.; I>earbom A Co.
IEGINA. 8ASK. f'ampliell Bnw * Wilson.
IONTREAL—The Canadian Fairt>anks Co. (and branches. )

)

WOODRUFF & EDWARDS CO., Elgin, Illinois

18

Any Broom bearing the Keystone 
trade-mark can be relied upon to 
give satisfaction, and you can place 
it in the hands of a customer with 
an assurance that there will be no 
complaint about its wearing quali­
ties. If, however, you desire to 
handle the very best that can be 
produced, select the

“Klondike” and “Jubilee”

Manufactured by

Stevens-Hepner Co., Limited
Port Elgin, Ontario, Canada

Fortune in # Foresight

Quallif
in the Canned 
Fish you are 
handling is a most important matter, and you can 
obtain and hold the beat of the family trade if you 
are selling

KING OSCAR SARDINES
Show your foresight by pushing these fish. They are 
pure, sweet, wholesome, well packed and attractively 
gotten up and never fail to satisfy.

Stock your shelves liberally with “Kin* Oscar" Brand.

CANADIAN AGENT*

J. W. Bickle & Greening
(J. A. Hondermon)

Hamilton, - - Ont.

-
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jgw6

SellerA Quick

Baird’s
sauce

• SCLL PWOI'KIETOMS •

Johnston. Baird & Co.. Glasgow. s,=n,

Tea Lead,
Beet Incorrodible

Manufactured by I I /1 I

ISLAND LEAD MILLS LIMITED,
Til.Addrtui ”Limla»t«d,” London. LIMEHOUSE,
A.B.C. Code» used 4lb nnd Slh Editions. LONDON, E., ENQ.
Csnsdlna Afsots ALFRED B. LÀMBE S BON, TORONTO

J. HUNTER WHITE. BT. JOHN, N.B. 
CECIL T. CORDON, MONTREAL

QUALITY
When anyone wants 

a high-class household 
refrigerator they always 
buy the Ham & Nott 
make. Our grocer re­
frigerators are made on 
the same principle. That 
means the best.

Sold by leading hard­
ware dealers, or write 
to us.

H AM & NOTT CO.
Limited

BRANTFORD CANADA

Agents : -Wclin A Liigltj, ltd., 12 Froit £., Teroite—604 Llnduy Bldg., Wilreih 
*. L. McKenzie &. Cl., Winnipeg ; R. Robert ton A Ci.,Yiecaurerind Victoria

GINGERBREAD
-------------------BRAND-------------------

MOLASSES
A Molasses that increases your sales. 

THREE reasons for it :
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed in tins—2’., 3’s, 5’s, 10’s and 20'e ; 
palls—l’s. 2’s, 3’s, 5's gals, and in barrels 
and halves.

A trial order from your wholesaler will 
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.

The Dominion Molasses 
Co., Limited

HALIFAX - NOVA SCOTIA

You’ll Hit the Bull's Eye
on the “Popular Taste” Target if you are selling

AURORA COFFEE !
The distinctive quality, aroma and flavor of “AURORA" Coffee have made 
it a prime public favorite, and its retailing price of 40c. leaves you a 
“well-worth-while” profit. See to your stocks.

W. H. DILLARD & CO., Hamilton, Ont.
*1’ BRANCH-SAULT STE. MARIE

I9
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Ieat. Steaks cimznoi 
3.GRAHES (AMEAfoSci

•atersonasok

8WAT«C9.w 
GLASGOW

Rowat’s
Lines

Always
Sell

Quickly
PROPRIETORS

ROWAT&CO.
GLASGOW, SCOTLAND

Canadian Distributors:— Snowdon & Ebbitt, 325 
Coristinc Bldg., Montreal, Quebec, Ontario, 
Manitoba and the Northwest ; F. K. Warren, 
Halifax, N.S.; F. H. Tippett & Co., St. John, 
N.B.; C. E. Jarvis & Co., Vancouver, B.C.

Sanitary Cans
For Hand Filled Goods

■. StrineUta Bees* Aspm**, Vl...k Eta. 

Appâta. Ptackw. Ptan. Pkw, Eta.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

1 The Can Without The Cap Hole" 
“ Bottom like The Top "

Write for Sen pi*

Sanitary Can Company, Ltd.
Niagara Falls, • Ontario

ESPECIAL EMPHASIS
should be laid on the fact that

SNAP
does Its work honestly l

There are no half measures in the way SNAP 
removes every vestige of tar, dirt, grease or paint 
from soiled hands. And it is, moreover, anti­
septic, and beneficial to the skin.

SNAP SELLS ALL THE TIMEl

SNAP
GO.

LIMITED

TRY IT!

Montreal,
Quo.'

20
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GET BUSY
after the owners of Soda 
Fountains in your district 
and cater for their Fountain 
Supplies. We are the actual 
manufacturers of all the best- 
known fountain fruits and 
fruit juices, which are made 
in an up-to-date sanitary fac­
tory by our special process.

They are prepared from sel­
ected ripe fruits exclusively, 
and retain their natural aroma 
and flavour of the fruit to a 
remarkable degree. A line 
every grocer can recommend 
and handle with profit.

The T. A. Lytle Go.
Sterling Road Ll-ile<

Toronto

Fountain

Supplies

Something that 
Interests Grocers
A “Galt” Embossed Steel Ceiling is an essential 
in any modern store.
It adds a touch of beauty and dignity to the interior 
of your store that nothing else can. No trouble 
to get a design that will harmonize with your 
fixtures and equipment.
A “Galt” Metal Ceiling, however, is not merely 
an ornament. Its practical advantages appeal 
particularly to shrewd business-men. It is fire­
proof ; will not stain, crack or fall down ; it is 
unaffected by heat, dampness or vibration.
A “Galt" Ceiling is moderate in cost and, if 
necessary, may be applied over a wood or plaster 
ceiling without interrupting business.
Send sketch and measurements of your ceiling for 
quotation and catlalog “A-3," showing hundreds 
of designs.

The Galt Aft Metal Co., Ltd.
Galt, Ont.

McLean’s
“The Name"

AND THE PACKAGE 
TO THE RIGHT

The Canadian Cocoanut Co.
Sole Maker*

MONTREAL

M'ltANS

(UlUAMIT

mmm

I rrj

GUGGENHIME & CO.
California

A PULL TURNS 
ON THE LIGHT
Better than electricity or city gas. cheaper than 
coal oil or candles. Steady, white, brilliant ; 
%.cent per hour for 500 candle power.
Lighted or extinguished by a pull of chain and 
regulated to any desired candle power in the 
same way.
Absolutely Safe* permitted by all insurance 
companies. More Light Means More Business.
Delivered ready for any one to install.
Write now for circular and special price to 
merchant direct.
For stores, homes, churches, hotels, etc. First 
class agents wanted.

MACLAREN & CO.
Gasoline Lighting System* 

MERR1KV1LLE, ONT.

“Pansy” and “Daphne”
(FANCY) (CHOICE)

SEEDED RAISINS and 
EVAPORATED FRUITS

are put up in 
Calfornia, and 
have nosuperior. 
The fruits are 
carefully select­
ed and attract­
ively packed by 
men who know 
their business. 
You will not go 
astray in order- 
ingthese brands.

21
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You can sell PumelPs

Sauces, Vinegar and Pickles

8E B0

to your particular 
customer because 
their reputation is 
based on general 
quality and right 
packing.

They are a line 
that are genuine 
satisfaction -g i v e r s, 
and they leave the 
grocer a very liberal 
margin of profit.

They are general 
favourites and are 
more in demand than 
any similar imported 
line.

See to Your 
Stock«/

Canadian Agents :

All Good Jobbers handle

PURNELL’S 
Pare Products

Charlottetown,P E I.,Horace Haazard; 
St. John, N.B., C. E. McMichael; 
Halifax. N.S., Erb 4 Rankin; Montreal 
and Ottawa, C. 8. Harding, Canada 
Life Building; Quebec, Cy. I>. Bon­
homme, 131 St. Peter St.; Toronto; 
Lind Brokerage Co., 73 Front 8t. E., 
Hamilton, J. H. Stratton & Co.; Winni- 
I*eg, Carman Brokerage Co., 141 
Bannatyne Avenue E.; Vancouver 
B.C., C. E. Jarvis & Co., Mercantile 
Bldg., cor. Cordova and Homer 8te

MINUTE

ALWAYS READY

TAPIOCA
NO SOAKING

Tell this 
to the 

WOMEN
By using Minute Tapioca a 

first-class, delicious sum­
mer dessert can be produc­
ed in fifteen minutes.
Minute Tapioca does not 
require soaking—ready for 
instant use right from the 
package. One package of

MINUTE TAPIOCA
makes six full quarts of a pudding that is unusual­
ly delicious in taste and appetizing in appearance. 
MINUTE TAPIOCA is absolutely pure and is put 
up in the largest and most sanitary tapioca fac­
tory in the world.

Amk yourjobbor tor 
MINUTE TAPIOCA

MiaulîTapias a Co., Orange, Mass.

A STRONG COMBINATION:—
UTILITY

CLEANLINESS
ATTRACTIVENESS

A “Walker Bin" Outfit is a “Necessity" to the 
Modern Grocery.

Write for Illustrated Catalogue 
“ Modern Grocery Fixtures".

Walker Bln & Store Fixture Co.
LIMITED

IEPIESE.NTAT1VES:
Ueeitoba: Watson &Traesdele.Wieoipetf, Mae. DnJ;n Hnlaam 
Saskatchewan eed Alberta: J.C. Slakes, DBrllD, UDiariO

Reiiae, Saak.
Moatreal; W. S. Silcock, 33 St. Nicholas Street

f Sell x
ïwiuing’s

FROM PALACE TO COTTAGE
the palates of particular people are being delighted 
by drinking

TWINING’S TEAS
(in packsges only)

They are the most reliable of all package teas, as 
witness the bona fide warrants granted to Twining’s 
by the Crowned Heads of Europe. A line to recom­
mend and sell to your particular customers.

CANADIAN AGENT

HAROLD RITCHIE
8 Matilda Street, - TORONTO

22
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White
Dove
Cocoanut
Means
Market
Leader
Cocoanut

W. P. DOWNEY
MONTREAL

GEORGE & BRANDAY
Established 1879

Shipping and Commission Agente
Dealers in Coffee, Cocoa. Pimento, Hides, Honey 

Wax, Sugar, Hum, etc., etc.
KINGSTON. - JAMAICA

Nature has solved the 
problem of distribution. 
It uses a multitude of 
agents to effect the distri­
bution of its products.

Nature does not expect 
every seed to fall upon fal­
low ground and to take 
root. But, it achieves a 
profitable percentage upon 
its distribution. This is all 
that an advertiser has to 
do to reap a profitable 
harvest on his outlay.

THE PEOPLE OP

JAMAICA
ere now buying things In the 
United States which they ought 
to buy in Canada. They don't 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER"

might bring inquiries Bette- 
writ» ter ra*ea to

I- C. STEWART, Halifax

----- WARMINTON’S------
Shipping Specialties 

STRAPPING, CLUTCH NAILS, PAIL HOOIS, ETC. 
Save expense to shipper

J. N. WARMINTON
267 St. James St., - MONTREAL

Don’t Blame the 
Credit Customer
Blame yourself for that con­
tinued loss. Wake up and 
stop it. Very easily done. 
Simply get in touch with Alli­
son, that’s all.

Coupon
Books

ematize credit accounts, simplify collections, 
_se the customer and eliminate argumente. 
By cost but little and pay for themselves many 

times over.
HOW THEY WORK

i

A man wants credit. 
You think he is good. 
Give him a $10 Alli­
son Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keen. Charge 
him with ilO —No 
trouble. When he 
buys a dime’s worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up. Then he paye 
the $10 and gete 
another book. No pais 
books, no charging, 
no loet time, no 
errors, no disputes. 
Allison Coupon Book 
art rjj if iizi l ever 
w 11*1 u tin bus.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

Cold Spring 
Lemonade Powder 

and Health Salts

L0l D J

Lemonade

PowDE 3
rOP PICNIC PAP1 

TRAVELLCPS 
HÜL/OA* 

SCENE-H*

%

Prostrations frt m the heat are almost hour­
ly occurrences. There is a simple method 
to protect yourself. A cool drink of

Lemonade or Health Saifs
can be made almost anywhere. It cools 
and pleases.

See that your customers have a fair chance 
to try these delicious summer drinks.

Once a customer, always a customer.

S. H. EWING & SONS
MONTREAL and TORONTO

CHINESE
STARCH

Quick Seles. 
Setisfaction. 
Large Profit.

No Dead Stock
Gtl Priât

OCEAN MILLS
MONTH MAL

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.
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José Segalerva
MALAGA, SPAIN

This is the trade mark to look 
for on your

Malaga Table 
Raisins

If you insist on getting this brand 
you will receive the finest packed

Rose & Laflamme
Agents

Montreal
Limited

Toronto

Goodwillie’s Fruits

tiaoowm/fj
to RASPBERRIES

IN GLASS
Have
You

Tasted
Them

Yourself
?

if not, 
do so

Agente ;

Rose
&

Laflamme
Limited

Montres!
•nd

Toronto

Nations Custard Powder
LARGE 5c. PACKETS 
1 LB. and Vi LB. TINS

Sample FREE on request

GREEN ®> CO.
1B6 John Street, - TORONTO

ESTERN 'T
ASSURANCE 

• • • COMPANY.

rtRE

AND
MARINE

Head Office—TORONTO, ONT.
Assets over $3,670,000
Income tor 1906, over 3,609,000

HON. OEO. A. OOX, President
W. R. BROCK, Vice President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

HOTEL DIRECTORY

HALIFAX HOTEL
HALIFAX, N. S.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. Jambs K. PAULBv.Prop.

ACCOUNTANTS

Jenkins & Hardy Assignees, Chartered Accountants, Estate and 
Fire Insurance Agents, 151 Toronto St., Toronto 
52.Canada Life Building, Montreal

British America Assurance Company
4.0. 1833

FIRE A MARINE
Head Office, Toronto

BOARD OF OIRECTOR8
Hon. Geo A. Cox, Preildeei W. R. Brock, Vlee-Fre«ldcei 

Robin Blckcrdlke, M.P., W. B. Melklc, E. W Co., Gee. A. Morrow, 
D. B. Hanot, Aaiuotn, Myers, John Hookln, K.C..LL.D. 

Frederic Nicholls, Alex. Lilrd, Jcmec Kerr Ocborne, Z. A. Lash, K.C. 
Sir Henry M. Pillait, B. R. Wood.

W. ». MofkM, Omnmral Mmagort ». M. 91mm, Bmormtary

CAPITAL «1,400,000.60
ASSETS........................................................ 2,102,753.85
LOSSES PAID SINCE ORGANIZATION 20.S33.S20.00
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SOME DIFFERENCE, BUT
Wouldn’t it be a careless trick to permit the door of your 

store to be left open or unlocked every night ?
To permit your clerks to make change promiscuously out 

of their pockets or leave cash lying around at random 
in your store?

To carry no insurance on your store and stock of goods ?

IF SO, WHY THEN 
Wouldn’t it be a policy

To take care of your accounts in such a way that charges cannot be lost, destroyed or 
tampered with ?

To not simply have a statement showing proof of loss in case of fire, but to lock the 
door before the thief gets in by protecting your accounts against fire?

If you are looking for a better method of keeping accounts one that will take less time 
and insure greater accuracy, safety and efficiency—write at once for catalog G de­
scribing the Keith Book System.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. Also Manufacturers of a complete line of Counter Pads.

1926 DEPOT, ST., FREMONT, OHIO, and HARTFORD, CONN.. U.S.A.

THE LARGEST SAUCE FACTORY IN THE WORLD

aasaanaasaaaaaaaa 3-813

HASHTED —ROW IRMINCH AM

TTTTTTTTfjprvrrrrTTrr
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Holbrook's
Worcestershire

Sauce
Punch
Sauce
Pure
Malt

Vinegar
Pure

Pickles

Local Agents
Quebec

J.R. Renaud & Co 
Montreal 

F. L. Benedict 6c 
Co.

Winnipeg 
Richards & Brown 

Regina
Campbrll Bros. 6c 

Wilson 
Calgary

Campbell, Wilson 
5c Horn 

Vancouver 
Kelly, Douglas 

5c Co. 
Victoria 

Wila^n Bros.
Halifax 

Bauld Bros •
St. John, N.B. 
Barbour 5c Co. 

Fredericton, N.B. 
Randolph 5c Son 
Charlottetown, 

P.E.I.
Car veil Bro s.

HOLBROOKS LIMITED Canadian-American Branch 
40 Scott St., Toronto, Canada.

Manager
H. GILBERT NOBBS

TWO CENTS PER WORD
You can talk across the continent for two cents 

per word in a Canadian Grocer Want Ad.
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Copper Copper

Silver Silver

Gold Gold

The most modern and up-to-date Fruit-Preserving Factory in Canada

Wagstaffe’s Pure Jams
We delight in clean, healthy, square, honest competition, and 

no low personalities.
We have now ready for delivery New Season

Strawberry, Raspberry 
Black Currant 

Red Currant JAM
ETC.

Boiled in silver pans. Free from coloring,
preservatives or glucose

Mr. Grocer, buy the goods with that rich, snappy, fruity flavor.

WAGSTAFFE UMITED
Pure Fruit Preservers, Hamilton
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GAINING EVERY MONTH
Each month from January 1st to July 1st

the business of

"SAUDA"
has shown an increase over the correspond­
ing month of 1909, making for these six 
months a total gain of 1,103,565 packages. 
Our output is now over 2,2, million packages 
per year, and every package is guaranteed 
both as to quality and quantity.
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Asepto Mfg. Oo............................................ 15
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What Constitutes Expense in a Retail Business ?
Successful Merchant of 32 Years’ Standing Points Out the Items to be Consid­
ered Supposing a Start Was Made With $10,000 Capital—The Five Cardinal Ac­
counts and the Three to be Watched Closely—Interest on Investment, Proprie­
tor’s and Employes’ Salaries, Bent, Fixtures, Advertising, Light, Heat, etc., In­
cluded in Expense Account.

By Henry Johnson. Jr.

I am asked to write on a “Method to 
be Followed in Cutting Down Ex­
penses,” and am frank to say I do not 
know any. There is no known method— 
no sustem which can be set running 
and be trusted to work automatically. 
Cutting expenses is "eternal vigilance” 
—that’s all. But we can start right, 
through knowing our business ; and a 
discussion of what expenses are, with 
a little introduction, will probably be 
interesting and instructive.

There are five accounts in our busi­
ness which may properly be likened to 
"working capital” in that they are 
constantly active. There are about 
eight accounts which are fundamental, 
or “cardinal,” without which no syste­
matic record of a business can be kept, 
but the five I speak of are "on the 
job” every working day and we surely 
must take pains to know about them or 
they will give pains to us. These are 
cash, merchandise, expense, owing and 
being owed.

The Three to be Watched.
And of these five, three demand our 

daily watchfulness. Those are expense, 
owing and being owed. If we handle 
these three right, we may rest com­
paratively easy about the others. In 
fact, cash and merchandise will almost 
get along all right if we watch the 
“Big Three.” Of course, if we waste 
our cash in "riotous living” we will 
not have it ; and if we pay too much 
for our goods we cannot make money— 
no matter how careful we may be of the 
Big Three. But the man who can suc­
cessfully handle the Big Three is not 
apt to be careless in what he spends ; 
nor is he likely to pay too long prices.

The aforesaid Big Three may there­
fore be said to be pretty nearly the law 
and the profits of the grocery business.

It is not possible to run a business 
successfully by giving attention to some 
parts of it. The work must be all 
round in character. Yet neither can 
any man study the whole of any busi­
ness at one time, no matter how fami­
liar he may be with it. He must divide 
it into sections, subjects, subheads, etc., 
and attack each portion separately, 
working over it until he masters it, 
else he will get nowhere. Hence, while 
I cannot say that one of the Big 
Three is more important than either of 
the others, I am going to begin with 
expense, the great primary drain of 
every business, great or small.

I once saw a man rise to speak on 
expense at a grocers’ convention. He 
was asked what it cost him to do busi­
ness and he replied : "Eleven and six- 
tenths.” He said it crisply, definitely, 
as if he knew what he was talking 
about. His audience muttered, as they 
nodded to each other, knowingly : 
•"Huh, huh ; just about right” ; but I 
knew, and you know, that very, very 
few—if in fact, a single one—in that 
crowd actually did know what his own 
expense account would figure if pro­
rated on his sales. Further than that : 
You know, as I also know, that pro­
bably not a single one of those mer­
chants was doing business on any such 
expense as 11 6-10 p.c. In my long ex­
perience, which covers 32 years to date, 
only once have I seen this equalled.

What is Included in Expense.
Now, obviously, if we would cut ex­

penses, we must do several preliminary 
things. We must know the true nature 
of expenses ; then we must ascertain 
what our expenses are, facing the music 
boldly, being watchful not to fool our­
selves ; then let us study what our ex­
penses can be without danger— then 
what they should be to admit of our 
making a fair profit ; lastly, we must 
set about trimming here and there, 
skillfully pruning off a penny where we 
can, until we work the limits down to 
the correct ratio.

To find what constitutes expense we 
must begin at the beginning. Let us 
say a merchant has $10,000 which he 
puts into a business. He might loan 
that anywhere at 6 p.c., hence it is 
worth 6 p.c. and must naturally cost 
6 p.c. Thus, his primary item of ex­
pense is $600 a year for interest. He 
buys furniture, fixtures, wagons and 
other equipment ; and, being a prudent, 
careful man, he confines that investment 
to $1,250—a truly moderate figure, as 
things go nowadays. The fixtures, etc., 
will shrink 10 p.c. per annum, to be on 
the safe side, so that item on an in­
vestment of $600, will show $60 a year 
for depreciation. The horses and wa­
gons will last five years on the average, 
hence must be shrunk. 20 p.c. per an­
num, which, on the amount of $650, 
gives us another item of $130 per year 
to add to expense. Then there is the 
manager, whose salary must be paid— 
it matters not whether he is proprietor, 
he must get his money. He is a val- 
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uable man, of wide experience in his 
lino, who could get a good position 
elsewhere. So he is worth the money 
to his own business.

Figuring on a business of $60,000, 
which is about the limit for the capital, 
and allowing 24 p.c. for the manager, 
we have another item of $1,500 to add 
to the annual expense. The premises in 
which the business is to be conducted 
may be owned by the proprietor ; no 
matter about that. They are rentable 
and they must be charged up to the 
business at the going rental. Let us 
estimate $100 per month, $1,200 per 
annum, or 2 p.c. on sales. Next comes 
the mooted question of salary and 
wages expense. It is said to be as low 
as 64 p.c. total in some places, and I 
know it is up to 10 p.c. in some others. 
But 64 to 8 p.c. is said to be the pro­
per range, so let us take 74 p.c.—main­
ly because, to be frank about it, I can­
not figure it down lower 1 This will 
give us 5 p.c., or $3,000 per year for 
wages expenses.

Our deliveries may be heavy or light, 
depending on location. Let us place a 
medium figure on them, say 2 p.c., giv­
ing us another $1,200 per year. Being 
wide-awake, we must advertise, and 
about 1 p.c. or $600 will do for the pre­
sent, though that is very moderate. 
Then there are incidentals, like insur­
ance, light, heat, ice, stationery, etc., 
for which all of 2 p.c. must be allowed, 
adding another $1,200 and giving us a 
grand total of $9,490 or 15.81 p.c.

Now, let me premise by what will 
occur to you, namely, that no man 
would start out just this way. He 
would begin small and work up to that 
point. But, the idea is that any mer­
chant who, at the end of one year finds 
himself with around $10,000 total capi­
tal in his business and who decides 
that the business is large enough to 
continue the employment of $10,000, is 
in precisely the position I have indi­
cated, and he must figure things just 
this way. What he can do if he decides 
that he does not need all the capital he 
finds invested is another question, 
which we shall take up another time.

You will say that this expense ac­
count is too high. Truly, it is. Yet I 
can point out to you many successful 
merchants who are carrying just such a 
load as I have indicated ; and the ques-
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tion is are you carrying a load like it t 
That is where you come in.

Based on Actual Conditions.
In this paper I have not drawn a fan­

tastical condition, but one based on 
conditions prevailing in many a grocery 
store. I do not say that the owner al­
ways knows his condition. Fact is he 
often does not know it. That is why I 
have set it before you ; maybe it will 
help you to find some weak spots. When 
the spots are found the remedy will 
often be found also. Thus, in looking

Montreal, July 27.—Last week was a 
busy one for the members of the Retail 
Merchants’ Association who gathered in 
Montreal. Delegates from all over 
ljuebec were there primarily for their 
own convention, which was held Wed­
nesday and Thursday of last week, July 
-Oth and 21st. After the local conven­
tion was held the Federal was attended 
by members and delegates from other 
'Cetions of Canada. Among these were 
President B. W. Ziemann, Preston, Ont., 
Secretary, E. M. Trowern, Toronto ; 
A. M. Patterson, 2nd vice-pres., Brock- 
ville ; John J. Boyce, President Gro­
cers’ section of Quebec, and many 
others.

JOHN J. BOYCE.
President Merchant Grocers’ Assn. Que­

bec City and Vice-Pres. Retail Mer­
chants’ Assn., Quebec City.

Little beyond registration and reports 
of committees took place during the 
norning. In closing, however, Arthur 
Loger, the President of the provincial 
branch, gave an address of welcome to 
the assembled delegates. He said that

for any “method” such as was sug­
gested at the beginning of this article, 
think first of finding the actual condi­
tions prevailing in your business ; and 
the remedy will follow almost automa­
tically.

If you have an actual or suppositious 
problem, suppose you write me about 
it. Nothing will be divulged as to your 
identity unless you specially desire it ; 
so we can talk freely, of intimate con­
cerns in this family circle, and benefit 
each and all accordingly. Let me have 
your views.

meetings such as these served as a 
means to bring men in different sec­
tions and in different lines of trade to­
gether with the one object in view—to 
promote the best interests of all. With 
common interests, and united effort it 
was astonishing what could be accom­
plished.

After Mr. Leger several addresses of 
welcome with responses, brought the 
session to a close.

After lunch the time was pretty much 
devoted to receiving reports. The even­
ing session was devoted to committee 
reports.

Thursday morning was given up to 
the election and installation of officers. 
W. U. Boivin, dry goods merchant, was 
elected president ; P. J. Cote, dry 
goods merchant, Quebec, first vice- 
president ; A. Laniel, grocer, Montreal, 
2nd vice-pres.; P. E. Beaudoin. Thet- 
ford Mines, treasurer, and J. A. Beau­
dry, Montreal, secretary. These five 
were also appointed to represent the 
province in the 6th annual Federal Con­
vention on the two following days.

THE DOMINION CONVENTION. 
Changes to Constitution.

On Friday morning at ten, with the 
president, B. W. Ziemann in the chair, 
the following gentlemen assembled at 
headquarters, corner of St. Denis and 
Lagauchetiere Sts., Montreal, E. M. 
Trownem, Sec.; C. W. Kelly. Guelph : 
J. A. Beaudry, Treas.; W. U. Boivin, 
J. A. Dore, J. S. Watson and others. 
Tn all about twelve attended.

Changes to the constitution were the 
first important things to come before 
the meeting. Many weak points were 
declared to have developed during the 
time the present constitution has been 
in force, and steps to eradicate such 
mistakes had, it was claimed, become 
essential. Some of these were merely 
minor changes, but in some instances 
the whole article was cut out.

The election of officers resulted as 
follows :

President—B. W. Ziemann, merchant 
tailor, Preston, Ont.

1st Vice—P. J. Cote, dry goods mer­
chant, Quebec Citv.

2nd Vice—A. M. Patterson, dry goods 
merchant, Brockville, Ont.
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Secretary—E. M. Trowern, Toronto. 
Treasurer—J. A. Beaudry, Montreal. 
Auditor—J. S. Watson, boot and 

shoe merchant, Montreal.
The election of each of these was un­

animous. The delegates were royally 
entertained by J. A. Beaudry at th# 
Canadian Club, at luncheon.

Minimum Fee at $5.
At a few minutes after two the after­

noon proceedings began. The main de­
tails to be completed were the receiving 
and passing of resolutions.

A resolution was passed endorsing the 
action of the Dominion Board in mak­
ing the minimum fee $5. Another plac­
ed the meeting on record as strongly 
opposed to the Co-operative Societies 
Bill recently before the Dominion House. 
Another endorsed the recent Secret 
Commissions Act, passed bv the Otta­
wa Government, and contained a re­
quest that the provisions of the act 
should be made known to all members 
and their clerks.

Are Opposed to Free Gifts.
Resolution No. 8 speaks for itself, 

and is herewith given :
“That we again place ourselves 

on record as being strongly opposed 
to all such schemes as free gifts or 
coupons with the purchase of goods, 
prizes in packages, or any device 
that will act in the form of a bribe 
to customers in the purchasing of 
goods, and we request that a copy 
of this resolution be forwarded to 
the Dominion Board asking them to 
place a copy of this resolution in 
the hands of all manufacturers or 
dealers who adopt this practice.” 
Considerable discussion followed the 

bringing up of this old question, but 
the majority favored the resolution. 

Resolution No. 16 reads :
“That this Board endorse the recom­

mendation of the Grocers’ Section of 
the Ontario Provincial Board of our 
Association, and print cards for dis­
tribution among our members as fol­
lows :

1910 Member. 1910
The Retail Merchants Association 

of Canada, (Incorporated) 
GROCERS’ SECTION.

All goods sold here are guaranteed 
to conform with the 
PURE FOOD LAW.

The Retail Merchants’ Association 
of Canada, incorporated by special 
act of the Dominion Parliament, 
stands for full weight, careful ser­
vice and business principle.

May Invade Maritimes.
Much of the time of the delegates was 

taken up with a varied program of en­
tertainment provided by the local men. 
An invitation to inspect the harbor as 
guests of the Harbor Commission was 
only prevented by rain, but notwith­
standing a few trifles missed, the dele­
gates thoroughly enjoying themselves. 
Much of the entertainment program was 
due to the hand of the the Dominion 
treasurer, J. A. Beaudry.

During the whole of the proceedings 
the members seemed to be most opti­
mistic and from hints dropped, the As­
sociation may invade the Maritimes be­
fore any great time has gone by.

Saturday was hardly necessary to 
complete the work, and many left Fri­
day or earlv Saturday.

R.M.A. Convention Endorse the Minimum Fee of $5
Quebec Provincial and Dominion Board Conventions Held in 
Montreal Last Week—Believe In Retailers Handling Pure Goods 
— Officers of Both Provincial and Dominion Associa­
tions Elected.
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Thousands Visit Falls with Hamilton Grocers
More Than 1,500 Gallons of Beverages Consumed—A Hundred 
Coaches Necessary to Carry the Crowds—Baseball Game in 
Which Grocers are Victorious—Many Other Humorous Events 
—The Officers in Charge.

Hamilton, July 27.
200 gallons milk.
400 gallons coffee.
400 gallons tea.
150 gallons lemonade.
400 pounds sugar.

No, this is not an extract from the 
requisition of the commissary depart­
ment of a regiment going into camp for 
a couple of weeks. It merely represents 
a few items from the bill of fare of the 
Hamilton Retail Grocers on their an­
nual picnic to Niagara Falls.

It takes a lot of good healthy people 
to consume such a quantity of drink­
ables. As usual, this event attracted 
nearly five thousand from the Ambi­
tious City alone, and the supplies were 
not at all excessive.

The figures above give some idea of 
the magnitude of the picnic, which, to 
Hamilton, long ago attained the dignity 
of an institution. For thousands of 
citizens it is the big event of the year.

The strike of Grand Trunk trainmen 
made it necessary, at almost the last

J. M. SEMMENS, 
Chairman of the Picnic.

minute, for the committee in charge of 
transportation, to cancel an order given 
that road for several trains, and secure 
extra accommodation from the T., H. & 
B. Five heavy trains were run, and, un­
fortunately, it was necessary to crowd 
them rather uncomfortably. However, 
all of the excursionists understood the 
circumstances and felt that the commit­
tee had managed excellently in the face 
of considerable difficulty.

Several things combine to make this 
picnic an immense success. The most 
important is, of course, the splendid en­
joyment assured by the large and varied 
programme of amusements. Then there 
is the place where it is he'd—an exceed­
ingly beautiful park overlooking the ma­
jestic cataract of Niagara. The condi­
tions are pretty nearly ideal.

For twenty-one years the Hamilton 
grocers have been holding this picnic, 
and it is worth noting that only on one 
occasion have they had other than real 
fine weather.

Financing the Big Picnic.
Grocers throughout Canada will be in­

terested in knowing how the affair is

financed. There has never been any de­
sire to have a surplus, but several times 
the attendance has been so large that 
quite a neat sum remained in the treas­
ury after all expenses were paid. This 
money has always been devoted to char-

j. a. McIntosh,
President of Hamilton Grocers' Assn.
ity or some other laudable purpose. One 
year $100 was given to the Muskoka 
Free Hospital for Consumptives, and an­
other year $150 wa§ spent in furnishing 
a reception room tor the Young Women's 
Christian Association at Hamilton.

The total expense runs up to about 
$1,200, which includes $200 for music. 
An annual programme is issued, and a 
profit of about $500 is generally real­
ized on tip advertising space. Then 
there is a commission of 15 cents on 
every ticket sold. This year the com­
mission would run up to over $700.

One of the most interesting features 
of the picnic is the refreshment de­
partment, which serves tea, coffee, milk 
and lemonade free of charge to the ex­
cursionists. When you consider the 
number of people attending, this is no 
simple task, and a great deal of credit 
is due to the committee in charge, of 
which A. G. Bain is chairman, for the 
excellence of the arrangements. This 
department has been in Mr. Bain’s 
charge for the past twelve years. When 
he first took it over an ordinary wash

A. G. BAIN,
Chiefly Responsible for Unique Refresh­

ment Service.
boiler constituted the equipment. As 
the picnic grew, until one hundred, in 
stead of ten coaches, were required to 
accommodate the crowd, the committee
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invested in big kettles, holding 40 gallons 
apiece, each having its own separate 
furnace. These are supplied with three 
faucets, so that no time is lost in serv­
ing. Twenty men are required to wait 
on the people, who are admitted at one 
door in single file and go out by an­
other. By a splendid system confusion 
is reduced to a minimum.

Tea, coffee, milk and lemonade art 
carried away in paper pails, five thous­
and of which are supplied by various 
manufacturers.

Grocers are Baseball Champions.
To get back to the programme. In 

the morning a baseball match was played 
between teams representing the grocers 
and travelers. The score was 18—12 in 
favor of the former. The teams were:

Grocers—Cummings, ss; Hobson, c; 
Williamson, lb; Foote, rf; Smith, p; 
Cochrane, ef; Lavis, 2b; Cann, If; Knox, 
3b.

Travelers—'Morton, c; O’Neil, 3b; 
Beasley, rf; Norman, ss; Lumsden. If; 
Geiger, lb; Little, cf; Plater, 2b; Wil­
son, p.

Umpire—D. M. Barton.
In the afternoon there were daylight 

fireworks, pigeon race, guessing contest, 
baby show, fat man’s race, rabbit-catch­
ing contest, and many other interesting

.IAS. MAIN AND JOHN O. CAR 
RENTER.

The Former Treasurer of Association 
and Latter Chairman of Executive 
Committee.

events, some of them containing touehe.- 
of novelty that added, of course, to their 
enjoyment.

Splendid music was furnished by the 
13th Regiment band, and a rube band 
in grotesque costumes was on hand a- 
a comic feature.

The Men in Charge.
The officers of the Hamilton associa­

tion are as follows:
President, J. A. McIntosh; 1st vice- 

president, Ed. Hazel; 2nd vice-president. 
J. M. Semmens; treasurer, Jas, Main: 
secretary, M. R. Hill; executive, John 
O. Carpenter (chairman). A, Lavis, J. 
L. Brown, A. G. Bain and W. Smye, Jr.

Following were the picnic commit­
tees:—

Transportation—J. O. Carpenter, J. 
Kirkpatrick, A. G. Bain, W. Smye, Jr., 
J. Main.

Printing—W. Smye, Jr., E. Hazel, J. 
Forth, J. H. Shannon.

Refreshment»—A. G. Bain, A. Bèll, J. 
Main, A. Ballantine.
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Amusement—M. R. Hill, C. Hubbard, 
J. Foote, M. Burkholder,' G. Dawson.

Music—H. Taylor, Jas. Main, J. A. 
McIntosh.

Games—A. Lavis, J. Knox, J. L.

Tamworth, Ont., July 28—Every mer­
chant should keep close tab on the quan­
tity of stock he carries, the annual turn­
over and the number of times the stock 
is turned over during the year.

This is the opinion of A. B. Carscallen, 
of A. B. Carscallen & Co., of this place. 
He can tell at any time what stock he 
is carrying and he knows the profit he is 
making because he has only one price 
to all.

Mr. Carscallen values his stock at 
about $12,000. He turns this over three 
times a year, making an annual turnover 
of $36.000. His stock consists of gen­
eral merchandise.

He does both a credit and cash busi­
ness and aims to encourage the latter 
as much as possible. To do this he gives 
a coupon with every 25 cent purchase, 
which is later redeemed in dishes, etc., 
in his own store. This he considers to 
he the same as a cash discount.

Places a Credit Limit.
But when he does give credit he gives 

it with his eyes open. Tamworth is a 
small town with a population of about 
1,000 and Mr. Carscallen knows practi­
cally everybody and what amount they 
are good for.

When a man comes into his store he 
knows his limit, whether it is $2, $4 or 
$10. When that amount of goods is pur­
chased no further credit is granted until 
the account is paid in full. This pre­
vents any debtor getting far into his 
hooks and curtails his losses through bad 
debts a great deal.

Never Duns a Farmer.
In respect to collecting accounts he 

has made it a rule never to mail a 
“dunner” to a debtor where there was 
any possibility of making a personal col­
lection. He is more than usually par­
ticular about farmers.
“A farmer,” he says, “never likes tc 

get a “dunner” through the mail ; it 
'cents to injure his personal pride and 
he will often steer clear of your store 
afterwards as much as possible.

“But when you get him into your 
store, you can easily side-track him to 
a corner and hand1 him his account say­
ing that you would be glad if he could 
settle it as soon as possible.

“Strange to say he considers this 
method on an altogether different basis 
and usually settles; then you have him

Brown, H. Almas, J. Lampman, Hen­
derson Bros., J. Forth.

Reception Committee—A. Ballantine, 
B. Crysler, C. H. Peebles, J. Kirkpat­
rick.

in your store and can observe what effect 
the presentation of the account will have 
on him.”

Mr. Carscallen does not close his ac­
counts at regular periods, but only from 
time to time when he deems it advisable.

Has Only One Price.
Another method which he adopted and 

one which he claims is working well, was 
his decision to stick to one price. The 
population of Tamworth are educated to 
this and when a customer comes to his 
store he or she knows that only one price 
will be quoted.

Mr. Carscallen cites an instance show­
ing that sometimes trouble arises but 
that it is best not to give in.

Not long ago a farmer called one 
Saturday night to buy a pair of boots. 
He was inclined to be somewhat cranky. 
He was shown a pair of boots at $2.80. 
but he wanted them for $2.75. It was 
pointed that if Mr. Carscallen reduced 
the price he would be disarranging his 
whole system of doing business. He 
argued that while 5 cents didn’t make 
any difference one way or another to 
either of them that it meant he would 
be setting up a precedent that would 
change his entire method. He also 
pointed out that it didn’t matter who 
asked for a reduced price—all were 
treated alike.

This did not convince his customer 
who declared he would go somewhere else 
and get the boots. While Mr. Carscallen 
was sorry to lose him, he was forced to 
allow him to go elsewhere.

But this is not the end of the story. 
The wife of this farmer dealt with Mr. 
Carscallen. The time to go home came 
around and the farmer called for his 
wife at the store. The merchant assisted 
the woman into the buggy with her par­
cels but avoided making any reference 
about the boots—in fact he kept as far 
away from the subject as possible at the 
same time knowing that the farmer was 
itching to talk about it.

Just as the latter was picking up the 
lines to drive off he remarked : “Well, I 
got those boots all right.”

Farmer Lost on the Deal.
He was asked in a kindly manner to 

show them, which he did. They were 
exactly the same as Mr. Carscallen had 
been selling for $2.50 and not nearly as 
good a boot as the one he had shown 
him for $2.80. He pointed this out at
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the same time driving home the point 
that because he had only one price he 
could afford to sell cheaper in such cases.

The result was this farmer came back 
to deal with him regularly and he has 
never since had any difficulty over his 
prices.

“Had I submitted to him in the first 
place,” says Mr. Carscallen, “he would 
have demanded concessions always and 
eventually would have been the cause of 
breaking up my entire system of doing 
business.”

Must Deliver Net 
Weights to Their

Customers
The Uniform Tares Committee of the 

National Wholesale Grocers’ Associa­
tion of the United States is sending out 
a notice to members warning them to 
avoid violations of the law by delivering 
net weight to their customers. The let­
ter reads in part as follows:

“Your attention is called to the sub­
ject of ‘Buying merchandise gross 
weights for net.’

“For a great many years the jobber, 
being an intermediate dealer, has ac­
cepted bulk goods sold by weight or 
measure as they came to him from pro­
ducers and turned them out to customers 
at the same weights he received them. 
Very naturally he was not particularly 
concerned as to whether the weights 
were gross or net. Since the advent of 
modern methods and legal regulations it 
has become a burning question and abso­
lutely necessary for a dealer to know 
that when he invoices a certain number 
of pounds, that amount so mentioned 
must be there, or he must be held to 
account. When such articles as rice, 
beans, cereals, flour, dried fruit, etc., are 
handled on the basis of the avoirdupois 
pound as a unit, it is a violation of law- 
in reference to weights to represent that 
a package contains 100 pounds of the 
commodity, for instance, when in fact it 
contains 99 pounds net. The amount 
stated in the invoice would be considered 
a declaration of weight of contents.

“By reason of the foregoing, jobbers 
desiring to avoid violations of the law 
should deliver net weight to their cus­
tomers.

“Every dealer should insist on net de­
liveries and where same are not given 
carefully make a record of shortages and 
deduct such shortages from invoices.

“In the event that conditions are such 
that it is not practicable to deduct, then 
make claim and render invoice to seller, 
demanding settlement.”

Old Country grocers claim that figs 
and muscatels are not packed satisfac­
torily and have passed resolutions urg­
ing the necessity of better packing and 
better grading of these fruits.

General Merchant Turns Over Stock 3 Times a Year
Annual Turnover Amounts to $36,000 — Method He Uses to 
Promote Cash Sales—Has Only One Price to All—An Incident 
Showing How He Nailed Fast a Customer Who Threatened 
to Leave Him—Places Limit on Credit Customers.
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NO TRAVELER'S TAX AT CAMF- 
BELLTON.

We are advised by D. Murray, mayor 
of Campbellton, N.B., that no tax is 
imposed by his town on commercial 
travelers.

Correction is therefore cheerfully given 
to a paragraph which appeared in The 
Grocer last week stating the contrary.

Some years ago a representative of 
The Grocer was taken in charge by a 
police official in Campbellton because 
he was canvassing for subscriptions 
without a license, and we were not 
aware that the tax no longer existed.

THE CROP AT PRESENT.
It is quite evident now that the crops 

in southern Manitoba, Saskatchewan 
and Alberta have been considerably in­
jured by the excessive heat and’ lack of 
moisture. However in the northern belt 
they are well up to the average. This 
much is certain, that much harm has 
been done, but to what extent is diffi­
cult to estimate with any degree of 
accuracy.

In many respects the failure of the 
wheat crop in Western Canada will be 
a blessing in disguise to some farmers.

A representative of The Canadian 
Grocer now in the west states that 
there is often a wonderful difference be­
tween crops on opposite sides of the 
railway line. One farmer sowed wheat 
practically on the stubble, while the 
other cultivated his soil as a farmer 
should, and even in an extra dry dis­
trict the latter will have something for 
his trouble. It all goes to show the 
value of scientific farming.

In Ontario the grain crops are excel­
lent. Another representative of The 
Grocer traveled through Central and 
Eastern Ontario last week, and reports 
fall wheat, oats and peas in splendid 
condition. In fact farmers declare they 
have never had a better crop in years. 
Timothy and clover hay were both 
heavy, and are now under shelter. Fall 
wheat cutting is under way and from 
30 to 40 bushels will be realized. Peas 
are ripening rapidly and oats are turn­
ing. Sunday’s rains assisted both to 
fill out where they had not already ma­
tured.

Retailers in Ontario will welcome 
these conditions because they tend to 
make the farmer freer with his money 
and more prompt in his payments.

STRIKE AFFECTING TRADE.
Correspondents and representatives of 

The Canadian Grocer in Quebec and On­
tario tell of many drawbacks to trade 
owing to the strike of G.T.R. trainmen.

Freight in many instances has been 
delayed, particularly where the Grand 
Trunk is the only means whereby it 
can be moved, and merchants are suffer­
ing for lack of supplies. Express rates 
on sugar, etc., have had to be paid on 
necessary shipments, and this has left 
little profit. Fruits, and provisions 
such as pork products, butter and eggs 
have also been neglected.

Merchants in the tourist sections 
reached by the G.T.R. only are much 
handicapped. Tourists do not care to 
take any chances and are either can­
celling their proposed trips or going 
elsewhere by another route.

The trade is therefore anxious to see 
a settlement and when matters are 
again adjusted there will be a consider­
able relief and better business in the 
parts affected.

HONEY LIKELY TO BE DEAR.
From all accounts Ontario honey will 

be scarce and high this year.
While the bees wintered in splendid 

condition and while prospects for a 
good yield were bright up to the middle 
of April, the weather conditions since 
that time have not been conducive to 
good results.

From April 20 to May 24 and later 
the weather was cold and damp. At 
the latter date when the bees should 
have been gathering a surplus from the 
fruit bloom they were practically starv­
ing and in many instances had to be 
fed. But in spite of this stimulant 
they became less in numbers or strength 
and were weak to begin on clover which 
is the principal honey flower.

Dry weather then set in and large 
bee-keepers say that only about one- 
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half an average crop of honey will be 
realized.

If this is the case prices will likely 
advance and will probably be about 11 
to 12Jc wholesale.

A CHANCE FOR INFERIOR GOODS.
As noted in one of our news columns 

last week an ordcr-in-council has been is­
sued by the Dominion Government 
authorities at Ottawa, enforcing regula­
tions with respect to the inspection of 
canned goods under the Canned Foods 
Act.

It will be observed from this that 
this inspection only applies to goods 
preserved for “export or from one prov­
ince to another.” These regulations are 
similar to those respecting sanitary con­
ditions in factories and slaughter houses 
handling meats for export trade.

What is the purport of thisT It simp­
ly means that a manufacturer who pack., 
goods for consumption in the province in 
which he is established is exempt from a 
rigid inspection.

Going a step further, a manufacture:' 
who sells his goods only in his own 
province, since he is exempt from this 
inspection, may palm off almost any 
kind of goods on the retailer and con­
sumer. If he is honest and careful in 
his work he will not do this, but there 
is always the way open for him to make 
an inferior article, to neglect to come 
up to the regulations, to cut prices and 
undersell his honest competitor and pos­
sibly to injure the healths of the people 
of the province who purchase his goods.

Such legislation is unfair to the re­
tailers and consumers of every province 
in which there are canned goods manu­
facturers selling exclusively within the 
province.

It is something that shouldn’t be. If 
one manufacturer spreads sufficiently to 
export his goods or sell to another prov­
ince. he should not be subject to a heavy 
inspection expense, which a competitor 
in his own province does not have to 
bear.

The same argument applies to the in­
spection of abattoirs. It leaves the way 
open for the manufacturers who export, 
to sell an inferior article in their own 
province and send out their best. Why 
this should be is difficult to ascertain.

Sprinkle the floor with water several 
times daily during this hot weather. If 
it does not actually cool the store it 
creates a feeling of coolness and at any 
rate it keeps down the dust.

People may sometimes forget where 
they have been well served, but never 
where they have been “done.”
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The Aims of the Institute of Certified Grocers
It Recognizes that Business Conditions are Constantly Changing—Greater 
Ability Necessary to Keep in the Front Rank—" Automatic Machines " 
in the Grocery Business Discountenanced.

The Institute of Certified Grocers!
Readers will probably recall a previous 

reference to this organization, which a 
short time ago held its annual examina­
tions for members, and concerning which 
a brief note appeared in these columns. 
It was organized in England, some time 
ago, and the results thus far obtained 
have so greatly exceeded the expectations 
of the originators that the idea is rapidiv 
gaining ground and spreading through­
out the United Kingdom.

Technical education is to-day demand­
ing greater attention than ever Govern­
ments and prominent educationists arc 
beginning to realize the merit of the 
claims advanced by the pioneers of tech­
nical training and in the near future 
Canada will, it is believed, witness great 
a'. i .'.ment in this regard. The Insti­
tute of Certified Grocers provides a 
technical training for grcirts and their 
assistants.

The grocery world has of late been 
closely following the career of the In­
stitute, and there is now a feeling in 
the United States that the idea is a 
practical one, and is worth adopting.

It is an association of qualified mem­
bers of the grocery trade, including re­
presentative grocers, grocers’ managers 
and grocers’ assistants. It recognizes that 
the conditions of business life are con­
stantly changing, and while ability in 
one’s profession is more important than 
ever, the opportunities to acquire it are, 
in the present rush of business life, few 
and far between. It starts out in its 
great mission, therefore, by linking up 
such members of the trade as have prov­
ed themselves, either by their past busi­
ness career or by test examinations, 
qualified to call themselves grocers, as 
distinct from automatic machines.

The institute aims at efficiency in all 
the branches of the general grocery 
trade. The secretary states that the ab­
normal number of failures in the trade 
in England proves that without knowl­
edge, a grocer cuts a very sorry figure, 
and the Institute has organized special 
classes so that the grocers and assist­
ants or clerks may acquire this knowl­
edge, and urges the members of the 
trade, particularly the younger members 
to attend these classes and acquire a 
thorough knowledge of their calling.

If there is one class of grocers whom 
wholesalers and successful retailers hold 
up to scorn, it is the boilermaker or ma­
chinist who, having saved a tiny pile, 
opens & grocery store under the impres­

sion that all that is required of him is 
to take in money and hand out goods. 
This idea prevails right up to the pres­
ent moment, but not in the same meas­
ure as heretofore, the number of fail­
ures having moved to caution retired 
farmers, etc., who had been contemplat­
ing a similar step.

After having carefully discussed the 
advisability of forming an organization 
those who were behind the movement 
reached a determination to proceed with 
it and launched the Institute on Novem­
ber 1, 1909. Examinations were held 
simultaneously throughout England in 
April of this year, and following these 
local examinations the successful stud­
ents assembled in London in May, to 
try the national examination of the In­
stitute, the examination being of the 
most searching character. The successful 
students should have a most valuable 
knowledge after the course of studies 
they have followed. Equipped as they 
now are there should be very few fail­
ures among the class that graduates 
yearly from the Institute of Certified 
Grocers.

TOO MANY CHANGES BAD.
Frequent change either of employers or 

lines is the most serious mistake any 
salesman can make. On the road to-day 
are many men who might be earning 
twice what they are if they had stuck to 
one line; but they allowed a slight in­
crease in salary to tempt them to change, 
and have lived to rue the day. Acquaint­
ance in a given territory, familiarity with 
some high-grade line, and the confidence 
of the trade are a salesman’s greatest 
assets, and every change lessens their 
value.

Of course, times will come when 
changes are necessary, but they should 
be made only after the most careful de­
liberation and with a view to establish­
ing a connection that will be permanent. 
In making a change the salesman wiu 
consider carefully the standing of firms, 
how they treat their customers, if their 
goods are well known, and how much 
advertising they are doing. No salary 
should be large enough to tempt him to 
take out, through a territory where he 
is known, a line of unreliable goods and 
thus destroy the confidence of his old 
customers in his good faith. It is better 
to stay where you are unless you can 
make a change that will result in your 
permanent betterment.
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Having considered carefully the ad­
visability of a change, every effort should 
be made to find a new position before 
resigning his present one. In the eyes 
of almost every employer the man ai 
work has a value at least 25 per cent. 
higher than the one out of a job. To 
be able to say, “I am now employed and 
am giving satisfaction,” supplementing 
this with good reasons for desiring a 
change, has proved the open sesame to 
many a first-class opportunity.

Through their wide acquaintanceship 
salesmen are in a better position to hear 
of opportunities than perhaps any other 
class of men. Then, too, they have open 
to them firms handling the same line as 
their own. Sales managers are always 
glad to consider men in the employ of 
their competitors; and if your work has 
been above the average, you may be sur­
prised to see how much they know about 
you.

The man who can stand up and be 
cheerful under adverse circumstances 
will have the sympathy of peop’e and 
their help to a greater extent than the 
man who goes to pieces the minute a 
piece of ill-luck looks over the fence 
at him.

At this time of year the man in the 
store needs to get out of the store at 
every opportunity and store up as much 
as possible of the sunshine that will help 
carry him through the winter.

If you think that you can be pleasant 
with people inside of the store and look 
over the tops of their heads when you 
meet them on the street and still get 
their business, guess again.

A SERIES OF ARTICLES ON 
BUSINESS MANAGEMENT.

The attention of readers is 
directed to a series of articles be­
ginning in this week's issue from 
the pen of Henry Johnson, Jr. 
These articles are written exclu­
sively for The Canadian Grocer by 
Mr. Johnson, who has spent 32 
years in the retail trade and who 
knows exactly what he is talking 
about. They will deal with Busi­
ness Management in the store in­
cluding expense of doing business, 
accounts owing and owed and the 
knowledge which ought to be pos­
sessed by the merchant who is 
anxious to become a successsful 
business man.

Mr. Johnson does not talk from 
hearsay, but from actual exper­
iences. He invites correspondence 
and any sent through The Cana­
dian Grocer will be considered 
strictly confidential and forwarded 
on receipt to him.
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Thinks Guild Should Work for Benefit of Members
Letter to the Trade From New President of The Dominion 
Wholesale Grocers' Guild — His Ideas on Quantity Price, 
Wholesalers' Relation With Retail Trade and Mode of Distri­
bution—Cost of the Guild Suit.

Hugh Blain, of Eby, Blain, Ltd., To­
ronto, who was recently elected pres­
ident of The nominion Wholesale Gro­
cers’ Guild, is sending out a letter to 
the trade in Canada bearing on his opi­
nions with respect to existing conditions.

In it he says : “In assuming the of­
fice, it is gratifying to know that never 
in the history of the trade have con­
ditions been so favorable for placing the 
grocery business on an honest and satis­
factory basis. The general public re­
cognise, to an extent which they never 
did before, the importance of the gro­
cery trade as a vital factor in the health 
of the people ; and, with the proposed 
legislation by the Dominion Government, 
the trade will be able to guarantee the 
consumer a purer article of food Re­
cent legislation, making secret rebating 
criminal, together with the decision of 
the courts, has also fortified the trade 
and placed it in a position to take a 
stand in forcing a rigid adherence to a 
high standard of business morals. The 
enthusiastic support of the entire trade 
of the Dominion is pledged to the obser­
vance of absolutely honest methods in 
the transaction of business 

“The ‘Manufacturers’ Selling Con­
tract’ with the voluntary declaration to 
insure its enforcement, has been approv­
ed and adopted by the Dominion 
Wholesale Grocers’ Guild as a 
crowning deliverance on behalf of 
the whole trade of Canada, and it 
now becomes the duty of the officers and 
members to see that every piece of ma­
chinery we have is kept constantly in 
motion to secure to the fullest measure 
the benefits to be derived from this 
uninue protective plan The honest man 
will welcome its rigid enforcement, while 
the dishonest man will sooner or later 
become the obiect of its just punish­
ment. I earnestly solicit the active co­
operation ot every member of the guild 
in a sincere endeavor to place the gro­
cery business on a satisfactory and an 
honest basis.

Cost of the Guild Suit.
“I would like to point out the enorm­

ous expenditure of time and money 
which it cost the members of the guild 
to place the grocery business in the po­
sition it occupies to-dav, and nut for­
ward the claim that there should be spe­
cial advantages for guild members only. In 
addition to the preparation and revision 
of the coualized sugar books twice a 
year for the last twelve years at an ex­
pense of several thousand dollars (as 
well as all other incidental expenses, ne­
cessary to a proper organization) the re­
cent suit against the guild cost over 
$12,000. to prove to the public that our 
methods were just and honorable and ne­
cessary in the interests of the trade. 
With such an experience, while I would 
gladly serve every person in the business 
alike and with euual pleasure. I cannot 
realize or admit that I should work for 
those who have not contributed one cent 
towards this expense, and who appear 
to be so absolutely indifferent, to our in­
terests as members of the trade.

“As distributors of the manufacturer’s 
products, it is proper that we should

ignorant people say “Do away with the 
middleman, and save his profits.’’ To 
the superficial observer this sounds well 
and, looking at it from an isolated case, 
he concludes that the whole subject has 
been settled in favor of his opinion. 
Some manufacturer has sold a large 
quantity of his goods to a special retail­
er at a cut price. This retailer has pro­
bably also cut the price to the consumer, 
who thus gets the goods cheaper than 
the regular price. Our Socialistic Anti- 
Middleman individual without lurther 
knowledge rushes to the conclusion that 
the consumer is buying cheaper because 
the manufacturer sells direct to the re­
tail man. Let us put the telescope of 
experience before the eyes of this narrow­
minded, short-sighted individual and ask 
him to look beyond the small circle of 
his own restricted vision and take a 
larger and clearer view of the situation. 
He will sec this same manufacturer's re­
presentative (at a daily expense for 
traveling of three, four, or five dollars, 
and a still larger expense for salary) 
selling these same goods to the retail 
merchants all over the country at the 
regular prices. Suppose there are one 
hundred such travelers, each selling his 
own line of goods, and you will readily 
see the enormous expense this involves ; 
and (as the law of average must apply 
on the manufacturer’s prices, if he is to 
succeed, as well as to all other matters 
in life) while the special buyer and his 
customer gets the goods at less than the 
average or proper price, the retail 
trade generally and the general consumer 
must pay more than the average price. 
This is invariably the way it works out 
when you eliminate the so-called middle­
man.

Distribution Through Wholesaler.
“Look now at the same goods distri­

buted through the regular channels. The 
goods are assembled in large quantities 
in the wholesale warehouse, at the least 
possible expense to the manufacturer 
and frequently at car-load Ireight rates. 
They are then sold by one wholesale 
traveler instead of by travelers repre­
senting one hundred manufacturers at 
practically the same expense as the ex­
pense of one of the hundred There are, 
of course, more than one jobbers’ travel­
er selling these one hundred lines but, as 
a rule, it requires many more than one 
traveler to handle the output of a fac­
tory, if sold direct to the retail trade. 
As a matter of fact it requires less tra­
velers to distribute goods to the retail 
trade through wholesale houses than it 
does by the manufacturer selling direct 
to the retail trade. I think I am within 
the mark when I express the belief that 
goods can be distributed to the retail 
merchant by the jobber at from one- 
third to one-half less than by the manu­
facturer, and with greater satisfaction 
to the retailer.

Would Bring Commercial Chaos.
“This selling at lower prices to a re­

tailer at less than to the retail trade 
generally is always indulged in by the 
manufacturer when he sells direct to the 
retail trade, and is unfair to the great 
majority of the retail merchants. It is

justify our existence We often hear always a mistaken policy on the part ot
34

the manufacturer. It degrades the busi­
ness standing of the average retail man, 
and withdraws his interest and loyal 
support from the sale of the goods. No 
matter how large the retailer may be in a 
business way, he is merely an incident 
of trade conditions, and if he were wiped 
out of existence the business of the 
country would go on as usual ; but, it 
the retail trade generally were wiped 
out, it would bring about commercial 
chaos. Human existence would become 
intolerable until business again resumed 
definite channels, and these channels 
would, I am satisfied, be found to be ex­
actly as they are to-day. The manufac­
turer, the wholesaler, and the retailer, 
are the natural branches of trade.

"It is as natural for the wholesaler to 
assemble the manufacturer’s goods, so 
the retailer can, with facility, get his 
assortment, as it is for the retailer to 
assemble his goods so that the consumer 
can get what he wants at one convenient, 
place without having to go possibly 
hundreds of miles for what he requires. 
Think for a moment how a retailer 
could ever commence business if he had 
not the wholesale house to go to, where 
all the goods he requires are assembled, 
and from which he can select his stock.
I have attempted to make it clear that 
our existence is, as a necessary branch 
of business, justified. If, however, fur­
ther evidence is required, we have the 
overwhelming testimony of both the 
manufacturer and the retail merchant.

"Having satisfied ourselves that we, 
as well as the retail trade are necessary 
it becomes important that we should 
work in harmony with the other 
branches. Much has been done in this 
direction during the past year. Condi­
tions existing between the manufacturer 
and the wholesale trade have been much 
improved. Dozens ol contracts on the 
protective plan with the manufacturers 
have been made, with the right to call 
for a declaration if a violation of the 
contract is suspected, and has been found 
to work well This has established a 
much closer community of interest be­
tween these two branches The manu­
facturer realizes and admits the advan­
tage of distributing his products through 
the wholesale jobber, as the cheapest and 
best methods of distribution, and I be­
lieve many manufacturers are now re­
alizing the necessity of a more liberal 
compensation for the services of the 
wholesaler as his distributor.

Relations With Retail Trade.
“Equally satisfactory advances have 

been made with the retail trade, and it 
is with unmixed pleasure and satisfaction 
that I see the relations between them 
and ourselves becoming daily more cor­
dial Not one retail man in one hundred 
wants a secret rebate on the price of 
goods if he is sure that his competitor 
does not get it. He does, however, want 
a fair field and no favors. He wants to 
know that his neighbor docs not 
get advantages in buying that will 
enable his neighbor to undersell him. 
He wants to be able to say to his cus­
tomers "I know I buy my goods right, 
and I can, therefore, sell you as cheaply 
as any one in the business." It is the 
wholesaler’s imperative duty, and it 
should afford him his greatest pleasure, 
to keep constantly In view the interests 
of his retail customers. When a manu­
facturer puts an article on the market, 
the wholesaler should join the retailer, 
and they should insist that the retailer 
gets a proper margin of profit.- 

"They should also Insist that propri-
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el ary articles should be sold to all re­
tailers at the same price and on the 
same terms In Ontario the Wholesale 
Guild appointed a committee and the 
Retail Association appointed a com­
mittee, and these two committees are to 
form a joint committee, and I hope to 
see the trade, both wholesale and retail, 
so support, endorse, and uphold this 
committee that, if a manufacturer refus­
es to provide for a reasonable profit, the 
trade, both wholesale and retail, will 
absolutely refuse to handle the goods. 
It is unthinkable that a man, because 
he is in the grocery business, should be 
forced to sell his services to the manu­
facturer for less than cost. It is get­
ting less than cost that causes ninety 
per cent of all the dishonesty in the

world to-day. From an ethical point of 
view, it is worse than slavery ; because, 
it not only binds you to do work for 
another, but compels you to do it for 
less than a living It forces men from 
corner to corner until it drives the 
moral fibre from the human conscience. 
It rejoices me to know that there will 
be such a co-operation between the 
wholesale and retail trade as will in due 
time remove this disgrace from our busi­
ness record. If any one doubts this com­
ing cordiality and co-operation between 
these two branches of business, let him 
study the address of E. M. Trowern, 
secretary of the Retail Merchants’ As­
sociation, delivered at the Ontario 
Wholesale Grocers’ Guild, during their 
annual convention held in Toronto.

“Let me repeat my determination to 
work exclusively for the benefit of the 
Guild members. Every association 
works, and should work, for the benefit 
of those associated together—The Law 
Society for the Lawyer ; the Medical 
Council, for the Doctor ; the Ministerial 
Association, for the Preacher ; and so 
on through every walk of life. Why then 
should not the Guild work for the bene­
fit of its own members ?

“If any member has an idea or plan in 
view that he thinks would be of advan­
tage to our members, I would ask you 
to write me and I will see that it is 
properly considered. Remember that to 
accomplish satisfactory results, we must 
have individual action combined with as­
sociated effort."

Practical Methods Used in Retail Grocery Stores
A Neat Method of Displaying Bottled Pickles Used by Winnipeg Grocers—To­
ledo Grocers Must Cover Fruit With Netting—No Saturday Night Delivery by 
Barrie Grocers—Montreal Grocer Attributes His Success to the Attention and 
Care he Gave the Business While he Was an Assistant.

Must Use Netting on Fruit.
Toledo, 0., July 28.—A campaign to 

exterminate the fly has been inaugurated 
in Toledo and the grocers and fruit deal­
ers have been the first to be approached 
regarding it. At a recent meeting of the 
executive, the medical health officer ad­
dressed the officers stating that all vege­
tables, fruits, etc., must be covered by a 
screen or mosquito melting.

A heated discussion arose, some of the 
members expressing their opinions that 
when any movement is agitated or any 
reform is undertaken by the health de­
partment, it has always seen fit to make 
the grocers the first victims. At length, 
it was decided that all who handle fruit 
must cover it with a netting and in­
cluded in the list is grocer, vendor, huck­
ster or banana stand holder.

No Saturday Night Delivery.
Bracebridge, July 28.—The example 

set by the grocers of this town in refus­
ing to deliver goods on Saturday night 
is being followed by other places in the 
district. Barrie grocers have not only- 
adopted this idea, but they are also giv­
ing a weekly half holiday during July 
and August.

Gooseberries are going to be a big 
crop here, but blueberries are, according 
to reliable farmers, practically a total 
failure.

A Good Business Beginning.
Montreal, July 28.—“From the time 

I first commenced business for myself. I 
never had the s'ightest fear of not mak­
ing a success of it,” said a young grocer 
of this city recently during a casual con­
versation. In making an explanation he 
continued—“while I was working as an 
assistant I took as much interest in the 
business as if it had been my own. I 
always tried to please customers just in 
order to acquire that ability. Then the 
time came when I had a chance to launch 
out in business for myself. I did not go 
far from that district and a large num­

ber of the old customers followed me to 
my new store. With those as a nucleus 
it was not long before others joined 
them. That in itself was a great en­
couragement and I was never in diffi­
culty. I attribute whatever success I 
may have achieved to the diligence and 
care that I gave my employer’s busi­
ness.”

Making a Pickle Display.
Winnipeg, July 28.—Some Winni­

peg grocers have a neat method for dis­
playing bottled goods such as pickles,

catsups, lime and lemon juices, etc. The 
accompanying illustration explains it 
plainly. A square of bottles is placed on 
the counter or floor and the tops covered 
over with a neat, nicely varnished square
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board. On top of this is a smaller square 
of bottles covered with another board 
and so on. Sometimes these pyramid 
shaped piles are in 5, 6 and even 7 sec­
tions and where a store is large a couple 
of these displays set off the interior 
nicely.

A little care is necessary in erecting 
the bottles and there will be no danger 
of them falling. The labels on the 
bottles should, of course, be turned out 
to obtain the best appearance.

Cutting in Sugar Continues.
Vancouver, B.C.. July 26.—The local 

Retail Groegrs’ Association is discussing 
what action might be taken against the 
B. C. Sugar Refinery Co. and the whole­
salers who are alleged to be supplying 
a local departmental store with sugar. 
This store is still selling the product of 
the local refinery at $5 a hundred, when 
the wholesale price is $5.90, less one per 
cent, for cash. It is maintained that be­
cause of cash and big purchase the big 
store is granted a special rate, but this 
is denied. Then it is argued by the re­
tailers that the price ought to be pro­
tected, and the threat is that the local 
association will import sugar from China. 
Some of the latest shipments from the 
department are said to be not in the 
regular bags of the local refinery, but 
in paper bags, and this has given rise 
to the suspicion that Chinese sugar is 
being sold there. Even so, the cost of 
this article is $5.40 to $5.50. so there 
would also be a loss in selling at five 
cents per pound.

At any rate the cutting of prices to 
get customers to the big store is causing 
dissatisfaction among the local grocers, 
and there is more talk than ever of the 
establishment of a retailers’ exchange, 
which would act as a large central whole­
sale distribution place, and thus take the 
business away from those wholesalers 
who for momentary benefit are accused 
of acting against the interests of the 
smaller dealer.
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The Markets—Strike Affects the Grocery Trade
Has Put Wholesalers and Retailers to a Great Deal of Inconvenience — Prices 
Have Not Been in Any Way Influenced, Only Vrtiere Express Rates Had to be 
Paid—Sugar Market is Steady—Canned Goods Promise to be Higher in Several 
Lines—Past Week has Been Rather Quiet—Travelers are off the Road and Gro­
cers are Deep in the Fruit Business.

QUEBEC MARKETS
POINTERS.

Sugar—Firm.
Ginger and Mace—Scarce and high in 

primary.
Coffee—Firm.

Montreal, July 28, 1910.
The principal topic of trade conversa­

tion here is still the strike on the G.T.R. 
and its effect on local and national con­
ditions. There is no doubt that there 
has been a very serious loss to perishable 
goods en route, and not only that, but 
there is still a shortage in milk supplies. 
However, conditions seem to be improv­
ing, and the Grand Trunk officials prom­
ise good service from now on. It is still 
a recognized fact that the service coull 
be largely improved, but under the cir­
cumstances good work is being done.

The sugar situation seems to be puzz­
ling local jobbers. All signs seem to 
point to higher prices, and yet prices are 
already at a very high level for the re­
fined article in comparison to last year. 
The outcome is awaited with interest.

Trade in general is good, and all the 
jobbers report good country trade com­
ing in. Collections are none too good, 
but during the holiday season, this is 
not unexpected.

Sugar—A recent communication from 
Cuba indicates that there is going to be 
a much smaller output than was at first 
expected. This, if true, will have a ser­
ious effect on raw prices all over, as the 
Java crop is none too large, and United 
States refiners have been expecting to fill 
up on the later Cuban arrivals. This will 
vindicate the European quotations, which 
have been consistently higher than either 
New York or here, and will send up the 
price of the refined article still further.

Sales of refined are still dropping off 
to a certain extent, and so far very little 
preserving seems to have been done.
Granulated, two................................................................ 5 15

" 804b. bags...................................................... 5 25
M Imperial........................................................  « 90
" Beaver............................................................ 4 90

Parle lump, boxes, 100 lbs.................................................  5 95
......................... 60 lbs.................................................. 6 05
M '* ,e 26 lbs................................................. 6 25

Bed Seal, in cartons, each................................................ 0 35
Crystal diamonds, bbls...................................................... 6 85

" " 100 lb. boxes........................................ 5 95
“ " 80 lb. M ......................................... 6 05
M “ 261b. "   6 25
" " 61b. cartons, each........................... 0 374

Crystal Diamond Dominoes, 5-lb. cartons, each........... 0 374
Extra ground, bbls...................................   5 60

" “ 50-lb boxes................................................. 6 80
“ “ 254b. boxes.................................................. 6 00

Powdered, bbls................................................................... 5 40
- 50-lb. boxes....................................................... 6 60

Phoenix............................................................................... 5 60
Bright ooffee........................................................................ 5 10

50, 3 yellow........................................................................ 5 00
o. 8 “   4 °0

0.1 w bee.......... .................................................... 4 75
Bbls. granulated and yellow may be had at 5c. 

above bag prices.

Syrups and Molasses—Both syrups and 
molasses are selling exceptionally well

considering the time of year, also tak­
ing into account the hot weather now- 
prevailing. Several large lots of West 
India molasses have been disposed of re­
cently at fair prices, and on the whole 
the market is in a satisfactory condition.

From the jobbers’ point of view the 
market is particularly gratifying as sales 
are good at good prices, and the stocks 
were bought in at a fairly low figure.
Fsncy Barbadoes molasses, puncheons.................. 036 038

“ M M barrels........................ 0 38 0 39
" M " half-barrels,...............  0 40 0 41

Choice Barbedoes molasses, puncheons................ 0 31 0 33
" barrels....................... 034 036

- M " half-barrels................  0 36 0 38
New Orleans................................................................ 0 27 28
Antigua .............................................................................. 0 30
Porto Rico............................................................................ 0 40
Com syrups, bbls................................................................ 0 403

" 4-bbls............................. ;............................... 0 031
" f-bbls............................................................... 0 03|
M 384-lb. pails..................................................... 180
” 25-lb pails...................................................... 1 30

Cases, 2-lb. tins, 2 doz. per case....................................... 2 50
" 5-lb. M 1 doz. ” ....................................... 2 85
" 10-lb. ” 4 doz. M ........................................ 2 75
1 20-lb. M $ doz. “ ....................................... 2 70

Tea—Except for the newly arrived 
Japans the tea market is quiet just now. 
These, however, are selling well as far 
as they go, but supplies are none too 
plentiful as yet. Other cargoes are on th,- 
water, and it will not be long before the 
main supplies for Canada arrive. The 
market is firm, though no changes have 
taken place this week.
Choicest....................................................................0 40 0 50
Choice......................................................................  0 55 0 37
Japans—Fine..........................  ............................. U 30 0 35

Medium...................................................  0 25 0 28
Good common........................................  0 21 0 23
Common.................................................. 0 19 0 21

Ceylon—Broken Orange Pekoe............................ 0 21 0 40
Pekoes..................................................... 0 20 0 22
Pekoe Souchongs....................................  0 20 0 22

India—Pekoe Souchongs...................................... 0 19 0 02
Ceylon greens—Young Hysons............................. 0 20 0 25

Hyson...........................................  0 20 0 22
Gunpowders................................ 019 022

China greens—Pingsuey gunpowder, low grade. 0 14 0 18
“ " pea leaf.. 0 20 0 30
M " pinhead 0 30 0 50

Coffee—Coffee prices are firm, but the 
market itself seems to be dull. For this 
month there is usually little moving, and 
this year seems to be no exception, but 
after the first of September there will 
undoubtedly be a change. At present 
coffee men are content to hold up the 
prices to their present level, even if sales 
are slow.
Mochs..............  0 18) 0 25 ftentoe................ 0 II 0 17
Rio, No 7....... 0 10 0 13 Maracaibo........  0 15 0 18

Spices—Mace and ginger are high and 
firm in the primary market. This is due 
to the undoubted scarcity of these two it­
ems. In fact there is a feeling of firmness 
ell through the spice market. This has had 
a tendency to stimulate buying, and in 
spite of the hot weather there has been 
a considerable increase in demand for 
the standard lines.

Reports from New York show the same 
situation prevailing.

Per lb. Per lb
Allepice....^... 0 IS 0 18 Ginger, whole .. 0 16 0 30 
Olnnsmon, whole0 18 0 18 7' Cochin 0 17 0 30

ground 0 IS 0 18 Mice. 0 75
Clore», whole ... 0 18 0 50 Nutmeg,  0 50 0 80
SZtfS&SSSS Pepper», bUek. . 0 16 0 »
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Dried Fruits—There are too many cheap 
fresh fruits on the market at present to 
allow of any great demand for the dried. 
However, it is fully up to what it was 
last year, and is all that dealers have 
hoped for.

Prunes seem to present the feature. The 
large sizes are scarce and on the upgrade 
as far as price goes. Other lines are 
prartically the same as last week.
Currants, line filiatraa, per lb., not cleaned................

" “ " cleaned........................
" Patras. per lb.........................................  0 074
'* Voetizzas, per lb....................................0 08

Prunes—
40-50....................................................................................
50-60....................................................................................
60-70....................................................................................
7 >-80....................................................................................
80-90......................................................................... ....
90-100..................................................................................

Raisins—
Australian, per lb., (to arrive)..........................  0 084
Old seeded raisins.........................................................

" fancy seeded, 1-lb. pkgs...........................
“ loose muscatels, 3-crown, per lb... 0 074 
" " 4-crown, per lb... 0 061
" sultana, per lb.................................. 0 07$

Malaga table raisins, Rideau clusters, per box.........
Valencia, fine off stalk, per lb..................................

M select, per lb................................................
" 4-crown layers, per lb................................

0 061 
0 06$
0 06 
0 09

0 09 
0 06 
0 07 
0 064 
0 06 
0 064

0 09 
0 90 
0 09 
0 06 
0 09 
0 10 
2 26 
0 05 
0 06 
0 06

Nuts—Recent letters from France and 
Spain tend to confirm the rumors heard 
from time to time, that the nut crop of 
these two countries had suffered from 
frost to such an extent that there would 
likely be a bad shortage of high grade 
stock in both almonds and walnuts. 
There seems to be little doubt that the 
damage is serious, and local dealers 
prophesy a strong market for the new 
crop, with prices soaring.

Nut trade locally is good. Summer 
seems to hove brought with it a desire 
for nuts of all kinds, for peanuts are by 
no means the only ones to have a large 
sale .
In shell—

Brazils...................................................................  0 134 0 144
Filberts, Sicily, per lb.........................................0 10 U 12

“ Barcelona, per lb......................................... 0 10$
Tarragona Almonds, per lb.............................. 0 14 0 16
Walnuts, Grenobles, per lb............................... 0 13 0 144

" Marbots, per lb....................... 0 124 0 13
" Comes, perlb....................................... 0 114

Shelled-
Almonds, 4-crown selected, per lb.......................... 0 324 0 36

“ 3-crown " " ........................... 0 31$ 0 38
" 2-crown " " .................................... 0 30
" (in bags), standards per lb.................... 0 26 0 27

Cashews........................................................................ 0 15 0 17
Peanut*—

Spanish, No. 1................................................................ 0 12
Virginia, No. 1..................................................... 0 13 0 16

Pecans, perlb....................................................................... 0 65
Pistachios, per lb.................................................................. 0 75
Walnut*—

Bordeaux halve*.................................................. 028 030
Brokens................................................................. 0 23 0 27

Evaporated Apples — This week has 
marked a falling off of sales, even for 
export, which so far have been sufficient 
to uphold the local. However, there is a 
ray of sunshine in all this, and that i? 
that there is little high grade stock left 
on the market. For this reason there 
will probably be no change in quotations 
due to slack demand.
Erapomtad epplee, prim..................................................  » 08
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Beans and Peas—There is a good de­
mand passing for beans, which is some­
what of a surprise to local men, consider­
ing the time of year. This has kept prices 
from sagging any further, and in fact has 
given a certain amount of prospect of a 
slight advance.

Peas are quiet, though prices continue 
firm.
Ontario prime pea beans, bushel.....................................
Peas, boiling, bag.............................................................. 3 60

Rice and Tapioca—From the jobbers’ 
point of view there is little doing in 
either line. This is accounted for by the 
fact that during the hot weather it is too 
much to expect people to cook articles, 
which take as long as do the above. 
However, from the importers’ point of 
view, matters are not so bad. Local 
prices are firm and the prospects are for 
a large fall trade. In fact, many orders 
for tapiocas have been booked already.
Rice, grade B, bags, 250 pounds....................................... 2 90

•• •• •• *2> “ ::::::::::::::::::::::: «
“ *' pockets 25 pounds......................................... 3 00
" *' | pockets, 124 pounds....................................... 3 10"(
" grade c.c., 250 pounds............................................ 2 80
“ “ 100 “ ................................................ 2 80•• •• so •• ..............................  2 80
" " pockets, 25 pounds................................ 2 90
" " | pockets, 121 pounds............................ 3 00

Tapioca, medium pearl...........................................  0 06* 0 06

CANNED GOODS
MONTREAL.—Peas continue to have 

a demand fully up to all the market can 
supply. In fact there is a decided 
shortage in all except the extra sifteds.

The condition of the entire market 
shows very firm prices, and a tendency 
toward higher levels. It would only take 
a little more of this feeling to send 
prices up another notch.

In meats there has been a substantial 
increase in demand at former prices.

Sardines also are in greatly increased 
demand, owing to the large demand for 
camping and hunting parties.
Pees, standard, dozen .........................................
Peas, early June, dozen........................................
Peas, sweet wrinkled, dozen.................................
Peas, extra sifted, dozen......................................
Peas, gallons............................................................
Pumpkins—3 lb., $1.00; gallon, $3.00.
Beans, dozen............................................................
Coro, dozen....... •;-•••• • .............Tomatoes, dozen (Ontario and Quebec) ....
Strawberries, dozen...............................................
Raspberries, 2's, dozen ........................................
Peaches, 2's, dozen ....... .............. -
Peaches, 3's, dozen.................................................
Pears, 2's, dozen............................... ... .
Pears, 3's, dozen....... ..............................................
Plums, Greengage, dozen ....................................
Plums, Lombard dozen........................................
Lawtonberriea, 2’s, do-en.....................................

Clover Leaf and Horseshoe brands salmon—
1-lb tails, per dozen..............................................
k-lb^Hats, per dozen...............................................
1-lb. flats, per dozen.............................................

Other salmon—
Humpbacks, dozen.................................................
Cohoes, dozen .................................................
Red Spring, dozen ................................................
Red Sockeye, dozen .............................................
Lobster Futures—

1 07* 1 10

4-lb. flats, doz., $2.40; 1-lb. 
1-lb. flats, doz., $4.50. 

Compressed corned
beef, Is...................  1 80

Compressed corned
beof. 2s.................... 3 15

English brawn, 2s— 3 00 
Boneless pigs' feet, 2s 3 00 
Rpdy lunch veal loaf ^ ^

Ready lunch veal loaf
Is.............................. 2 40

Roast beef. Is............ 18$
Roast beef. 2s............ 3 15
Stewed ox tail. Is— 1 60 
Stewed kidney, Is— 1 50 
Stewed kidney, 2s — 2 65 
Minoed oollops. Is... 1 40

tails, doz., $4.25.

Minced collons, 2s... 2 50 
Corned beef hash, Is. 1 60 
Corned beef hash, 2s. 2 80
Jellied hocks, 2s....... 3 50
Jellied hocks, 6s....... 10 00
Paragon ox tongue.

Its............................  7 50
Paragon ox tongue, 2s 8 50 
Paragon ox tongue,

2*s............................  9 50
Paragon lunch tongue

Is.............................. 4 00
Tongue lunch, Is.......  3 50
Sliced smoked beef,*s 1 60 
Sliced smoked beef, Is 2 60

TORONTO.—The summer season is a 
good time to sell salmon. The demand

is naturally heavier than usually, some 
believing that it is the best season. The 
fact that there is no trouble in preparing 
it for the table is a strong point in its 
favor and it finds demand from other 
sources. It was estimated by one dealer 
that there were no more than 100 cases 
of horseshoe salmon in the country. Re­
ports of the salmon catches on the vari­
ous rivers in British Columbia are given 
in another column, and apparently it is 
fairly good, although the Fraser River 
returns have been somewhat disappoint­
ing. However, the pack has not been 
put away yet and until that time there 
is an opportunity for many changes. 
One local broker stated that he expect­
ed to see only half the pack of last year. 
“We are only getting half our orders,” 
he stated, “and dealers may be thankful 
if they receive that much.” This refers 
to futures.

The prices of the new vegetable pack 
are expected to be given out at any mo­
ment now. Peas are said to be only 
half a pack and corn and tomatoes are 
beginning to receive attention. Higher 
corn markets of late in the United States 
may have a systematic effect on this 
side of the line, and in regard to toma­
toes, reports are received from sources 
to the effect that the crop is not going 
to be up to the average. However, with 
the recent copious rains these half 
gloomy reports are not expected to be 
substantiated in full. It might be said 
that canned goods promise to be good 
property.
Bmni................. 0 88 0 «0
Com ..................0 Ml 0 90
Peu .................. 1 10 1 60
Pumpkins......... 0 80 0 90
Tomatoes, 3's__ 0 85 0 90
Strawberries, 2’s 1 47* 1 50 
Raspberries, 2’s. 1 75 1 85 
Peaches, 2's..... 1 60 1 65

" 3's ............. 2 65
Lawtonberriee........... 1 65

Red pitted cher­
ries, 2's....................  1 75

Gallon apples... 2 25 2 75 
Bartlett peers—
Heavy syrups, 2’s — 1 65 

Light2's .... 1 15
He vy “ 3’s---- 2 40
Light “ 3's .... 1 70
Lombard plums,

2's.................... 080 0 85
Clover Leaf and Horseshoe brands salmon :

1-lb. tallz, dozen — 2 05 
4-lb. flats, dozen 1 37* 1 50 
1-lb. flats, dozen — 2 15 
Other salmon prices

Humpbacks, doz 0 96 1 05 
Cohoes, per doz. 1 50 1 55

Red Spring,doz * 1 85

Lobsters, halves,
per dozen.......  2 00 2 25

Lobsters, quar­
ters, per dozen — 1 40

ONTARIO MARKETS
POINTERS—

Sugar—Steady.
Canned Goods—New prices to be high­

er.
Tea—Firm.

Toronto, July 28, 1910.
If there is any feature to the general 

grocery market this week it is a feeling 
of quietness. This may be attributed 
in some measure to the volume of busi­
ness that is being transacted in the fruit 
market. The grocer is apparently focus­
ing his attention largely upon fruits, of 
course not overlooking his general gro­
ceries. But the opportunity of selling 
fruit is at hand and the retailer is ap­
parently not letting any chances of an 
extra profit slip 'by.

The strike has caused considerable in­
convenience. The trade would not call 
it anything else. There has been a loss 
inasmuch as the total amount of goods 
handled has been curtailed. As one 
prominent wholesaler said, “The com-

37

pany may announce that they have bro­
ken the strike, but the fact remains that 
our goods have been in some cases stand­
ing now for ten days and have not yet 
been moved.” When the first day or 
two had passed the trade began to meet 
the new conditions. They arranged for 
other railways to carry their goods and 
for boats to take a certain amount. Many 
instances are reported of retailers who 
had to team the deliveries distances of 
from 15 to 25 miles from the nearest 
point on the C.P.R., or other line, to the 
home town. Some of the trade express 
the opinion that the people should not 
be put to such inconvenience as results 
from strikes. Trade in sugar remains 
steady and in some varieties of dried 
fruits there is fair business, but other­
wise conditions are on the quiet side, 
while the grocers devote their best ef­
forts to the new fruits.

Sugar—The demand for sugar keeps 
up at a high figure and prices have not 
shown any tendency to change. If any­
thing may be said regarding the local 
situation it is that an advance is not ex­
pected and the tendency is slightly in 
the other direction.
Paris lumps, in 100-lb. boxes.............................................. 6 15

In 60-lb. "   6 25
" in 2Mb. " ................................................ 6 45

Bed Seal................................................................................. 7 20
St. Lawrence "Crystal Diamonds,” barrels....................... 5 96

" *r " * barrels........................6 05
" ” " 100 lb. boxes.......... 6 15
" " " 50 lb. boxes..........6 25
" " " 25 lb. boxes..........6 45
" \ " cases, 20-5 boxes.. 7 70
" " Dominos, cases, 20-5 boxes. — 7 70

Redpath extra granulated................................................... 5 30
Imperial granulated............................................................ 5 00
St. Lawrence granulated, barrels.......................................5 30
Bearer granulated, bags only.............................................  5 00
▲oadia granulated (bags and barrels)................................ 5 20
Wallaoeburg —..................................................................... 5 20
St. Lawrence golden, bbls.................................................... 4 90
Bright coffee................................................................. ... 5 20
No. 3 yellow............................................................................5 10
No. 2 "  5 00
No. 1 "    4 85
Granulated and yellow, 100-lb. bags 6o. lees than bols.

Syrups and Molasses—This market is 
quiet before a laggard demand.
Syrup,—
2 lb. tins, 2 doz.

in case.............
5 lb. tins, 2 doz.

10 lb. tins, * doz.

30 lb. tins, * doz.

Barrels, per lb.. 
Half barrels, lb.
?eU?S8* lbe.ee..

... 2 50 

... 2 85 

... 2 75
2 70

Maple Syrup— 
GtUonl, 6 to oua

Mol«MW - 
New Orletoi, 

medium.......

Iftple Syrup— 
leuons.fltocai

New Orleuu,
bbls.................

Bsrbedoes.extrs

Muscorsds.
Porto iii<

0 28 « 30 

0 26 0 28

.... 048
0 45 0 62 
.... 0J0

Dried Fruits—Currants are enjoying 
their usual good demand and there is 
some business in raisins. In other re­
spects this market is inclined to quiet­
ness. The reports received by local of­
fices from Spain regarding future rais­
ins do not entirely agree. One is more 
hopeful than the majority of those re­
ceived. It states that the crop will be 
about the same as last year, but that 
was much below the average. Another 
letter from Dénia, Spain, states that 
the first shipments of the new fruit will 
be about August 25, and that the crop 
is going to be much below that of last 
year. The demand for prunes is not 
heavy.
Prunes— Per

30 to 40, In 25-lb. boxes........................................ 0 11 0 114
40 to 60 " “   0 08* 0 09
10 to 60 M **   0 06* 0 07*
•0 to 70 " "   0 06 0 07
70 to 80 " "   0 06* 0 06*
80to90 " " ..........................................0 06 0 06
90 to 100 " " ................................................. 0 06*

Seme fruit In 50-lb. boxes * oent less.
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Standard.................................................................  0 14 0 15
Choice, 25 lh boxes........................................................  0 15
Fancy, “ “ ................................................ 0 17 010

Candled and Drained Peels—
Lemon...................  0 (W 0 11 Citron................  0 14 0 17
Orance................... 0 11* 0 12*
Fife—
Elemee, per lb.......................................................... 0 08 0 10
Tapnets, “ ..........................................................  0 03* 0 04
Baffle........................................................................ 0 03* 0 04
Dried peaches............................................................ 0 08 0 08*
Dried apples...................................................................... 0 08
Currants—
Fine FUiatras— 0 06 0 07 Vostlzzas............  0 08* 0 08
Patras.................. 0 07* 0 08

Uncleaned *c le s
—

Sultana.......................................................................... 0 05 0 07
" fancy..............................................................  0 06 0 07*
“ extra fancy...................................................  0 06* 0 09

Valencias, selected..................................................  0 06 0 06*
Seeded, 1 lb packets, fancy......................................  0 08 0 08*

“ 16 or. packets, choice......................................... 0 07*
" 12 oi. M " ......................................... 0 06

Dates—
HaUowees............  0 05 0 06* Fards choicest............. 0 10
Salrt.....................  0 05 —

Nuts—The situation in the nut market 
has not changed during the past week. 
Demand is centered upon shelled wal­
nuts and almonds.
Almonds, Formigetta....................................................... 0 11

“ Tarragona.................................................0 11* 0 12
*' sheUed...................................................... 0 32 015

Walnuts, Grenoble............................................................ 0 IS*
" Bordeaux........................................................... 0 11
" Mar bots............................................................. 0 12
M sheUed.......................................................... 0 28 0 30

Filberts........................................................................... 0 II 0 12*
Pecans............................................................................ 0 16 0 18
Brazils............................................................................ 0 15 0 15*
Peanuts, roasted.........................................................  0 08 0 12*

Coffee—Sales of coffee are reported to 
be lighter. Dealers state that the de­
mand falls off considerably during the 
summer months and it will be some 
weeks yet before it starts up the scale 
again.
Rio. routed....... 0 12 0 15
Santos, roasted. 0 13 0 17 
Mancaibo, “ 0 14 0 20

Mocha, roasted 0 25 0 28 
Java, roasted... 0 27 0 33 
Rio green.......... 0 10 0 11

Teas—The tea market is firm, al­
though it has not had any particular 
local effect yet. The demand is steady.

Spices—This market is dull, accord­
ing to the big dealers. It is a little early 
yet for the annual heavy demand that 
will begin to show itself in another 
month.
Peppers, black. . 0 15 0 18 

* while. 0 22 0 25 
'* whole,

black...................... 0 16
Peppers, whole,

white....................... 0 23
Ginger................ 0 20 0 25
Cinnamon......... 0 21 0 23
Nutmeg.............  0 20 0 30

Cloves, whole... 0 25 0 35 
Cream of tartar. 0 25 0 28
Allspice.............. U 14 0 16

“ whole . 0 14 0 16 
Mace,ground... 0 75 0 80 
Mixed pickUng 

spices, whols.. 0 15 0 16 
Cassia, whole . 0 30 0 25 
Celery seed................. 0 24

Rice and Tapioca—Trade in these 
staple summer articles keeps up. The 
price list shows no change.

Per lb.
0 02* 0 08Rice, stand. B...............................................

Standard B. from mills, 500 lbs. or over, f.o.b.,
Montreal................................................................... 2 80

Rangoon....................................................................  0 03 0 03*
Patna.......................................................................... 006*006*
Japan..........................................................................  0 04* 0 05
Java............................................................................ 0 06 0 07
Carolina......................................................................0 10 0 11
Sago...........................................................................  0 06* 0 06
Seed tapioca...................................................................... 0 06
Tapioca, medium pearl............................................ 0 05* 0 06

Beans—This market is still quiet, with 
trading confined to regular limits. Other­
wise there is but little doing.
Prime beans, per bushel..................................................... 2 10
Hand-picked beans, per bushel....................................... 2 25

MANITOBA MARKETS
Advanced—Prunes and evaporated ap­

ples.
Firm—Sugar.
Weaker—Sago.
Reduced—Seeded raisins.

Winnipeg, July 28, 1910. 
Last week was a slack one for many of

the wholesalers, due to the travelers all 
being assembled for the exhibition. 
Merchants, however, from many parts of 
the west visited the city during the fair, 
and called on the local jobbers. Many 
large orders were listed, but the bulk of 
ordering was, in the main, disappointing. 
Wholesalers were anxious to learn of the 
wheat crop prospects, and the visitors 
from the southern parts of the three 
provinces had many woeful stories to re­
late of wide expanses of wheat areas 
which were practically ruined by drought 
and heat. The increased acreage this 
year may keep up the average yield set 
by former years, and the great north­
ern plains will yield a bumper crop.

As yet the crop condition in wheat 
has not affected the markets of the 
west, and it is not expected that any 
changes will occur on this account. Im­
portations and local wholesale stocks 
may be slightly restricted.

The oat crop will not be heavy, and 
the cereal market is being held strong, 
although no change over the recent ad­
vance has been made this week.

Sugar—Heavy shipments are contin­
ually leaving the city, and it is evident 
that there is a considerable amount of 
preserving being done everywhere in the 
west. Powdered and lump stuff is going 
out well, and the entire market is strong. 
Were it not that quotations are chiefly 
controlled by United States sugar men, 
the western market would certainly go 
up.
Monlresl and B C. grsnulsted, in bbls........................... I 75

•• " in nob......................................... t 70
" yellow, in bbls......................................................... 5 35
M " in seeks.....................................................  6 3U

Icing sugar, in bbls.............................................................. 6 35
" " in boxes.....................................................  6 55
" " in smell quantities............................................  6 55

" " in small quantities..................................  8 50
Lump, herd, in bbls............................................................. 8 65

'• " In *-bbls...................................................... 8 75
" " In 1004b. oeses................................................ I 65

Foreign Dried Fruit—Prunes lead the 
list in the demand just now, although all 
lines are moving freely in spite of com­
petition in fresh fruit. Further ad­
vances may be made shortly, as Californ­
ia buyers are intent on boosting the mar­
ket in all lines. California raisins have 
been reduced by the local houses. The 
stock is old and efforts are being made 
to make room for new goods. The qual­
ity is unmarred.
Smyrna Sultana raisins, un cleaned, per lb............ 0 06 0 11

" “ " cleaned, per lb................. 0 09 0 13
Valencia raisins. Rowley's, f.o.s. per case, 28's................ 1 45

“ •* selects M Ms................................. 1 55
” “ layers M Me................................. 1 75

California raisins, choie3 seeded in f-lb. packages
per package................................ 0 O'*

" “ fancy seeded, in f-lb. packages
per package.................................. 0 06

" choice seeded in 14b. packages
per package.................................. 0 06*

" “ fancy seeded in 14b. packages
per package.................................. 0 07*

Raisins, 3 crown muscatels, per lb..................................... 0 06
M 4 M “ " .....................................  0 08

Prunes, 90400,1b .... 0 06* Prunes, 5040 " .... 0 08
80-80 •*.... 0 05* Prunes, 40-50, lb . 0 09

“ 70-80 " — 0 06* Silver prunes,ae
" 60-70 M .... 0 07* to quality  0 09* 0 12*

Currants uncleaned, loose pack, per lb......................... 0 06*
dry, cleaned, FUiatras, per lb......................... 0 061

M wet, cleaned, per lb........................................... 0 06*
" FUiatras, In 14b. pkg. dry, cleaned, per lb... 0 07

Pears, per lb.... 0 09 0 15 Nectarines, lb...... 0 09*
Peaches, stand- Dates, per lb.,

ard.per lb.............. 0 08 HaUows, bulk — 0 06*
Peaches, choice......... 0 09 Dates, packages
Apricots, stand- 30 in case................ 0 06*

ard, per lb.............. 0 15 Figs, per lb........  0 04* 0 05
Apricots,choice Peel, lb., lemon — 0 09*

per lb....................... 0 15* " " orange — 0 10
Plums, pitted,lb 0 11 0 12* '* " citron. 8 13* 0 18
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Syrup and Molasses — Late reports 
show that starch goods have been reduc­
ed, thus creating a double weakness in 
the syrup market. The other condition 
is that the demand has almost entirely 
fallen off, and the output, covering an 
exceptionally long period, has been light. 
Only cool weather will revive the mar­
ket.

Syrups-
24 2-lb. tins, per case..........................................................  2 05
It 5-lb. tins, per case..........................................................  2 30
610-lb. tins, per case......................................................... 2 35
3 30-lb. tins, per case......................................................... 3 45

Half bbls., per lb................................................................. 0 03*
Barbadoss molasses in *-bbls., per gal............................ 8 80
Gingerbread molasses, * bbls., per gal........................... 0 40
New Orleans molasses, * bbls., per gal.................. 033 035

Nuts—Almonds and walnuts have a 
moderate sale only. Peanuts are the 
great leaders, and prices everywhere on 
the continent are firming.
SheUed Walnuts, in boxes, per lb.................................... 8 30

" small lots, per lb.................................. 8 31
" Almonds, In boxes, per lb.................................. 8 33

M small low, per lb.............................. 8 14
Peanuts, Virginia, per lb......................................... 0 11 0 13

Rolled Oats—The oat market is strong, 
but has not warranted any advance in 
the rolled product for the past few 
days. The future is uncertain, and no 
doubt stronger prices will rule this fall.
Rolled oeu, 80 lb. eecke, per 80 lb«................................... 1 80:: «X :: «  •»

“ 80 •• •• 80 ................................... 0 60
“ W “ (8.10i).............................. 8 85

Tapioca and Sago—The trade is goo-1 
on these lines, and strong prices are rul­
ing. Tapioca is particularly firm and 
higher prices will certainly be quoted.
Fieri tepiooe, per lb..................................................  0 U5| 0 06
Sego, per lb...............................................................  0 06 0 06j

Beans—The good crop prospect in the 
east has not weakened the market hers 
in the least. Wholesalers do not expect 
any lower quotations than those given 
below. The trade is always good in the 
west, and the output at present is quite 
satisfactory considering the season.
3-lb. picker, per bushel....................................................... 3 20
Hand picked, per bushel................................. ................. 3 30

Evaporated Apples—The revival in the 
evaporated apple market has come to 
stay, judging from present indications. 
Reports from the States are that frost 
has injured the apple crop, and it was 
due to this in part that the price was 
put at 9J cents recently. This is an 
advance of 1 cent over that of last week.

BRITISH COLUMBIA MARKETS.
Vancouver, July 28, 1910.—Flour is 

still in the ascendant, and this week the 
price is $7.10, with the prospect of high­
er quotations. Reports from the wheat 
producing country are that the crop wiil 
generally be light, and quite a failure in 
many places. Enterprising as the flour 
millers are, they will not wait to sec 
but are quick to act on rumor and have 
put the price up. It will come down, 
though, only after they have been doub­
ly assured, either this year or next, that 
there is plenty of wheat. The price of 
the wheat out of which the present flour 
is made was not sufficient to warrant 
the increase, but the fact that sometime 
it might be high is enough to start the 
price soaring.

Heat, too, is damaging the melon crop,

<
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Winnipeg Industrial Exhibition Bigger than Ever
Extended Ten Days This Year—Exhibits Show the Import­
ance of the Western Metropolis As Distributing Centre- 
Many Foodstuffs on Display—Ontario and British Columbia 
Fruit Attract Attention.

Winnipeg, July 27.—The greatest fair 
in Western Canada, known as the Winni­
peg Industrial Exhibition, closed on July 
23, after ten successful days. This year 
the fair period was extended to almost 
double the length of time given to any 
previous exhibition. This is significant 
with the rapid growth of the city, and 
the country as a whole. It further bears 
out the fact that although Winnipeg has 
many industrial rivals in the other pro­
gressive cities in the west, yet she re­
tains a commanding position from the 
standpoint of her numerical and indus­
trial expansion.

Judgment or criticism can be best 
passed upon the Winnipeg exhibition 
when it is estimated in comparison with 
oilier great Canadian fairs. The Canadian 
National Exhibition is, of course, the 
greatest annual fair. The exhibitions in 
both centres are the best that those 
centres can produce.

Great Distributing Centre.
Winnipeg cannot yet be counted a 

very great manufacturing centre, al­
though it no doubt will be before many 
years. It is not strictly an agricul­
tural centre, since in this regard it is 
superseded by many other western 
centres. It is, however, a great dis­
tributing centre of a wide range of mer­
chandise, and this fact could be brought 
out by a general survey of the exhibition. 
Most of the exhibits were of goods that 
are distributed, and not manufactured 
in this centre. Whether it is that many 
of the local manufacturers are satisfied 
with their trade, it was evident that they 
did not take advantage of the exhibit 
features. Every great fair depends 
much upon the support of local manufac­
turers, and so long as the Winnipeg fac­
tories decline to show their goods, so 
long will the fair be held in check. 
Should the fair be deprived of the agri­
cultural displays, the outside manufac­
turers’ exhibits in the halls, and the 
vaudeville stunts before the grand 
stand, there would be little left upon 
which to base a great fair. It is un­
wholesome, however, to take this sort 
of view, and it is better to believe that 
that which was was best.

There were several displays of grocery- 
stocks dispersed throughout the three 
manufacturers’ buildings.

Ontario Fruit.
The Ontario Department of Agricul­

ture occupied more space in the fruit 
building than any other single outside 
corporation at the exhibition. The en­
tire east end of the building was utilized 
for the exhibit of fruits from different 
parts of the province. It was unfor­
tunate that the season was rather in­
opportune for a perfect exhibit of the 
wide range of high-class goods that 
come from that province. As a conse­
quence the range of goods was limited,

year’s cold storage stock. The apples 
were in excellent condition and showed 
plainly that they had good preserva­
tive qualities. The pears, peaches and 
plums were all bottled, and this display, 
arranged in banks at the rear, was ef­
fective There was a large quantity of 
currants on display, and these won ad­
miration, many boxes being given away 
to the passersby. The large booth was 
covered with green and white cloth, and 
“Ontario” was lettered in green on an 
arch in the centre. T. B. Revett, of the 
Horticultural Department of Ontario, 
was in charge of the exhibit.

Honey Exhibit.
Although honey production is being 

indulged in more and more in this prov­

ince, the exhibition of this product was 
not large. There were only two exhib­
itors. It is believed that it was due to 
the fact that honey producers can easily 
find an eager market for their goods, 
that more of them did not take advan­
tage of the opportunity to make an ex­
hibit.

B. 0. Fruit.
The British Columbia government ex­

hibit of fruit covered a range including 
cherries, currants, tomatoes, raspberries 
and peaches. All the stock was well 
preserved in spite of the fact that it 
traveled 1,600 miles. The tomatoes were 
particularly attractive and firm in qual­
ity. Most of the stuff came from Nelson 
and Mission Junction districts. The few 
peaches on hand were picked early and 
did not fairly represent the quality of 
the B.C. peaches. The crop is said to 
be heavy this year. All other fruits 
from the coast province were shown in 
preservatives, and the display of the 
tiered glasses was exceedingly fine.

Varied Crop Conditions in Western Canada
Southern Parts of Manitoba and Alberta Have Suffered From 
Lack of Bain, But Northern Districts in These Provinces Pre­
sent More Hopeful Outlook—The Western Provinces as Seen 
by an Easterner—Loss Seems to Have Been Heaviest in the 
Lethbridge District—Bain is Badly Needed in Manitoba.

By Staff Representative

Indian Head, Sask., July 23—Through­
out the whole west varied reports of the 
crop situation may be heard in each lo­
cality. Each place that has any crop 
at all seems to be boosting its particu­
lar locality. On the south branch of 
the C.P.R., from Pincher to Medicine 
Hat, the situation in some places is very 
acute just now, only four inches of rain 
having fallen since last fall. At Pincher 
an old resident farmer told the writer 
that while his crops were not up to 
standard by any means, yet he would 
have enough to pay for his labor. He 
seemed reasonable in 'that he said that 
the country must look for an occasional 
bad year. This, he told me. was the 
worst in fifteen years. Rain would still 
help them here if it came within ten 
days.

At Macleod the writer was driven 
through the surrounding country, and 
while everything was very dry, yet some 
very fair crops were seen. In other 
parts of the same immediate district the 
crops were in much better shape, but, of 
course, in need of rain. The wheat in 
many instances was quite well headed, 
but much shorter than usual. There 
was much evidence of careless farming 
and in a great many cases the farmer 
■himself is largely to blame, and this 
year will be a good lesson to him. He 
had sown the wheat on top of stubble, 
and in other cases had merely scratched 
the ground and dropping the seed, not 
giving it any depth. The oat crop in 
this district is very poor. The banks 
are inclined to tighten a little, but have

to that effect. One manager told me he 
expected instructions in every mail. A 
local machine representative said that 
up to the present farmers had made all 
their payments, but he expected there 
would be a few this fall whom he would 
have to carry over.

This District Suffered.
The worrt evidence of crop failure in 

Alberta was found in the Lethbridge 
district, where they have almost no crop 
at all. Travelers visiting Lethbridge see 
this when calling on customers. Real 
estate firms, for instance, are doing al­
most nothing, and some are closing up. 
In the Cardston district, southwest of 
Lethbridge, conditions are much better.

Conditions around Medicine Hat are 
much the same as at Lethbridge.

As you near Moose Jaw the wheat be­
gins to look much better, and a fair crop 
is looked for. This whole district as far 
as Regina and Indian Head is in good 
shape. At the latter place the writer 
was told that the crop outlook was never 
better. This can be relied on, as it was 
received from reliable sources. A splen­
did downpour of rain on the 15th inst. 
helped the situation materially, al­
though they were not suffering from 
need of it. Some very fine samples of 
wheat were seen at Regina. They were 
grown at a point fifteen miles north, and 
the heads were long and well filled out. 
The Saskatoon district is also said to be 
in good condition.

Crops all through the northern part 
of Manitoba, Saskatchewan and Alberta

and all the app'es on hand were last not as yet received specific instructions are known to be in good shape.
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DIRECTORY OF

Manufacturers, Manufacturers' Agents,
BroKers, Etc.

Wholesale Manufacturers’ Agents 
Correspondence Solicited.

F. R. MclNTOSH & CO.
Vancouver, B.C.

VICTORIA
FRUIT GROWERS' ASSOCIATION

The largest packers and shippers of first- 
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
C01. WBAir AND YATES STS. - VICT0B1A

Branch at 140 Water Street, Vancouver.

W. A. JAMESON 
COFFEE CO

Mail order» promptly attended to.

Cor. Langley and Broughton Sts, 
VICTORIA, B.C.

Importer» end Roasters of High Grade 
Coffee*.

Manufacturer» and Proprietor» of

When writing advertisers kindly men­
tion hsving seen the advertisement in 
this paper.

BRITISH COLUMBIA

R. ROBERTSON J. V. GRIFFIN

R. Robertson & Co.
912-913 Dominion Trust Bldg

VANCOUVEI, B.C.

Wholesale Brokers
GIOCEUES, f BODICE, FBU1TS, GBA1NS

Importers and Exporters
Reference—Bank of Montreal.

Write us for Information about B.C. trade.
Cable Address—‘‘Robin," Vancouver.

Codes—A C, 5th Edition ; Revised Economy ; Modem 
Economy ; Utility and Dowling's.

WILLIAM W. DUNCAN
Broker and Manufacturer»’ Agent
DISTRIBUTING
Free and Bonded Warehouse»

VANCOUVER - VICTORIA

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
the proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.

Mumfutarirs’ Agasis »od Whol««»le Commlseloe 
Agent»

1«4 WATEB ST* VANCOUVEB, B.C.
Ce» give etrlet ettcetlo» to • few (Iret-fliee Gro­

cery Agenclee. Highlit Rtftrinii».

Mcl.EOD & CLARKSON

Do you wsnt live representation? 
We are in touch with the trade.

Andrews & Nunn
BuelacteTers' Afeots • » d 
Wholesale CommUuo» Merchant»

Code»—A B C 5th Edition, Western Union

615 Dosninion Tnut Building 
VANCOUVER. B.C.

Correspondence Highest
Solicited References

MORE THAN SEVEN 
AT1 THOUSAND pairs of 
eye*—interested eyes—rest 
on this page fifty-two times 
a year. By the use of an 
inch space an advertiser is 
able to place himself pro­
minently before nearly one 
hundred pairs of eyes for 
every cent the advertising 
costs him.

The West India Co., Ltd.
The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.
and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE
of all descriptions.

WRITE US FOR PARTICULARS. PRICES. ETC.

305 St. Nicholas Building, MONTREAL
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Well-Earned Holidays
Red Rose Tea travellers will be on holidays from Aug. 
1st to the 15th, and I am sure you wish them all two weeks 
of solid enjoyment. In the meantime your stock of Red 
Rose Tea may get low in some grades, and your order by 
mail, or by wire at my expense, will receive prompt attention.

It Pays to Recommend

Red Rose Tea
Because it “is good tea”

7 Front Street East,
Toronto, Ont. 

315 William Ave., 
Winnipeg, Man.

Branches T. H. ESTABROOKS
ST. JOHN, N.B.

1910 PACK 
Canned Fruits and Vegetables

“PRIMUS”BRAND
The Best Selected Goods Packed this Year

Price and Quality Guaranteed

L. Chaput, Fils & Cie. - Montreal
SOLE DISTRIBUTORS
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FRESH EGO CIRCLES EXPLAINED.

Chatham, Ont., July 26.—Chatham is 
the second place where co-operative egg 
circles have been explained. At a re­
cent meeting here addresses were given 
on the subject by Prof. F. C. Elford, of 
Macdonald College, Quebec, H. C. Duff, 
of the Farmers' Co-operative Associa­
tion, Peterboro, Ont., Prof. Graham, of 
the Ontario Agricultural College, 
Guelph. John A. Gunn and John I. 
Brown, Montreal.

The object of the movement as ex­
plained by these men is to handle only 
guaranteed fresh eggs, for which the 
highest price will be secured. Egg cir­
cles are formed among the poultry 
raisers and egg producers; eggs are col­
lected every week and taken at once to 
a central station, where they are tested 
by the buyers. Every egg is numbered 
by the producer so that in the event of 
any dissatisfaction the trouble can be 
traced up to the producer. Eggs are to 
be gathered by the circles at least once 
a week; no eggs are to be delivered 
from found nests, and any eggs that do 
not meet the buyer’s tests are to be 
accounted for by the producer. The 
membership fee is $1.

Provision is made for excluding bad­
ly shaped, small or discolored eggs, and 
for collections at least twice a week in 
the summer months. No organization 
work was done at the meeting, which 
was held largely for educative purposes. 
This system is now in operation in Peter­
boro county.

TRADE NOTES.
Goderich. Ont., grocers are among the 

number who take the weekly half-holi­
day during the summer months.

Kamloops, B.C. is endeavoring to se­
cure jobbing rates from the CaP.R. 
Before when an application of this kind 
was made, the reply was that until a 
wholesale house was established the rate 
could not be given. Now, however, a 
merchant has started in the wholesale 
business and cheaper freight rates are 
being asked so that goods may be dis­
tributed from Kamloops. The board of 
trade is acting in the matter.

Oval Butter Dishes 
Write us 1er Prices

Craham Bros. * Co., eonmeunt, out

MAPLEINE
(Maple Flavor)

This is ■ strictly high-grade 
maple flavor, ma Je of absolute­
ly pure materials, and possesses 
the genuine rich flavor of the

One ounceof Mapleine makes 
a gallon of delicious syrup. 
For manufacturing purposes it 
is positively unexcelled.
Sene# for Free Sample.

jjfrebtrick €. Robson
& Co.

26 Front St, E., Toronto

1 ^tiTAT ION 
M4PLE 

1 4VOIV

USE PLENTY OF

WILSON’S

FLY PADS
on Wednesday afternoons and over 
Sundays and keep your store as 
free from flies as possible.

MUCH PRAISE
has been given 
Pels-Naptha :— 
and every 
word deserved. 
Always that 
Fels-Napt ha 
“did everything 
claimed for it.”

I
 Of these, most 
important, the 
saving of work, 
time, and boil-

i

ing or scalding 
water.

Quality and Consistency
are the two things to bear in mind 
regarding our biscuits. Always 
good and always equally good. A 
steady money-maker.

THE CANADIAN BISCUIT 0(0., :: LA PERADE, QUE.
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Utilize Now the Living,
Fruitful Present Time

To Secure a New and Ready Market for Your Goods !

New towns are springing up every day in the GOLDEN WEST, and we are here 
to tell you of the prospects, needs, opportunities and demand for any line cf wares.

We are represented at each pulsating distributing centre, where we have large track 
warehouses and ample storage accommodation for all classes of merchandise. May we 
handle your products for you on a reasonable commission basis? We have the experience, 
the business ability, and the financial standing to do so successfully. Get in touch with us. 
We will advise you of the Western prospects of your lines.

NICHOLSON <& BAIN
Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY EDMONTON FORT WILLIAM
Stonge for all classes of merchandise. Cars distributed from Calgary, Winnipeg, Regina, Edmonton, Fort William

HONESTY !
No reputation is so valuable to manufacturer or retailer as that of making or 
handling HONEST GOODS—goods of guaranteed purity, unimpeachable 
quality and highly skilled manufacture.

“E.D.S.” BRAND
Jams, Jellies, Grape Juice and Catsup

bear the hall-mark stamp of honesty. The department of Inland Revenue 
has certified them to be 100% PURE. Send for Government Bulletin 194 and 
be convinced that no line you can handle will so add to your 
reputation as “E.D.S.” Brand. See that your shelves are 
liberally stocked with these satisfaction-givers.

You can recommend them to your best customers with 
every confidence.

V E. D. SMITH AÏK1
WINONA, ONT.

AGENTS -N. A. Hill. 25 Front St. E., Toronto : W. H. Dunn. Montreal : Mason & Hickey.
Winnipeg ; R. B. Colwell, Halifax, N.S. : J. Gibbs, Hamilton.
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THE MAPLE LEAF
is an emblem we are all proud of

GUNN’S

Meple Leaf 
Bf and

Pure
Lard

is the pride of the housewife end 
chef, and brings orders and still 
more orders to the discriminat­
ing grocer who stocks it.

IT IS UNEQUALLED
Put up in all standard packages.

GUNNS PORK AND BEEF PACKERS 
LIMITED TORONTO

G.T. Ry.
DURING the Strike of the em­

ployees of this company »e 
must ask our customers to 

have as much patience as possible. 
It is impossible to ship freight on 
this Road, but we can keep you 
supplied by express, and hope that 
the difficulty will soon be settled.

Special for Hot Weather Trade

“Star Brand" Cooked Hams

F. W. Fearman Co.
LIMITED

Hamilton

REINDEER
Coffee

With Milk and Sugar

No trouble to prepare 
Just add Boiling Water

CpppES

Til Triro Coidimd Milk Ci., Lliltid, Triro, M.

MILD CURED

Breakfast Bacon 
Skinned Backs 

and Hams
Finest Quality. Made from Selected Hogs. 

Made under Government Inspection.

The WM. RYAN CO.
LIMITKD

RACKING HOUSEi

FERGUS, ONT.

HEAD OFFICE!

70 and 7Î Front 8t East TORONTO
1
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Increased Prices in Some Pork Product Lines
Curtailment of Supplies From Country Points Created a Cer­
tain Scarcity—Butter, Eggs and Cheese Have Not Changed in 
Prices—Poultry and Old Honey are Quoted at Reduced Fig­
ures—Railway Difficulty has Caused Considerable Inconvenience 
to the Trade.

Trade in these markets was consider­
ably inconvenienced last week as the 
result of the railway labor difficulty. 
This is to be expected from the fact 
that the provision men obtain their sup­
plies in almost every ease from country 
points and at least half, if not more, of 
these were dependent upon the G.T.R. 
The trade were not expecting the strike 
and were caught off their guard so to 
speak. However, they quickly sought 
to readjust matters, arranged to ship 
by some other means, and also sought 
for new sources of supply. So well have 
they handled business that only in the 
ease of pork products have prices been 
affected.

There have been a few other advances, 
but they cannot be attributed in the 
same measure to the strike. Dealers, 
however, do not appreciate the present 
conditions, and they are all hoping for 
a settlement. They anticipate results 
that will be felt for some time, even 
after any settlement that may be ar­
rived at.

Butter and eggs that are held any 
length of time quickly deteriorate, and 
the dealers in these goods know that 
stocks arc being held on account of poor 
shipping facilities. If these are ship­
ped at a later date there will be a gen­
eral loss, they say, and it is with a 
unanimous accord that they refer to the 
loss and inconvenience that the strike 
is entailing.

Supplies of hogs have been curtailed 
somewhat and prices took quite a jump 
during the week. Butter and eggs have 
not changed much in any particular, but 
poultry and old honey arc quoted at re­
duced prices. Cheese is holding its own 
at former prices.

Heavy Canada abort cut mess, bbl. 3545 pieces —
Bean pork..........................................................................
Cane da short out back pork, bbl. 45-55 pieces...........
Clear fat backs.................................................................
Heavy flank pork, bbl.....................................................
Plate beef, lUOlbbbls.....................................................

° 200 “ ...............................................................................
M 300 " .....................................................

Dry Balt Meats -
Green bacon, flanks, lb.......
Long clear bacon, heavy, lb. 
Long dear baoon, light, lb

Hams—
Extra large sizes, 25 lbs. upwards, lb............
Large sizes, 18 to 25 lbs., per lb.......................
Medium sizes, 13 to 18 lbs., per lb...................
Extra small sizes, 10 to 13 lbs., per lb...........
Bone out, rolled, large, 16 to 25 lbs., per lb..

" " " small, 9 to 12 lbs., per lb.
Breakfast bacon, English, boneless, per lb..
Windsor baoon, skinned, backs, per lb.........

d roll bacon, boneless, short, per lb__
, live, per cvrt............................................

dressed, per cwt.....................................

30 00 
24 00 
29 50
32 50 
21 00 

9 25 
18 00 
23 60

0 161 
0 154 
0 lti*

0 17 
0 18 
0 20 
0 21 
0 19 
0 20. 
0 20 
0 22 
0 18 

10 25 
14 25

Butter—Receipts are falling off con­
siderably, though it may prove to he 
only a temporary respite. The market 
remains steady, at last week’s figures, 
and with a good trade passing. Receipts 
for the week are 14.756 packages, as 
against 18,523 packages same week last 
year. For the season they are 262.551) 
packages, as against 176.634 for the 
same season last year.
New milk creamery................................................. 0 231 0 24
Dairy, tube, lb..................................................................... 0 21
Fresh dairy rolls.................................................................. 0 21

Cheese—There is no excitement in the 
cheese market this week. Receipts are 
falling off to a considerable degree, and 
there seems to be a likelihood of a con­
tinuation. Many of the factories are 
reducing their output, and it looks as if 
there would be a stronger market in the 
near future. Receipts for the week are 
80,1)03 boxes, as against 102,415 boxes 
same week last year. For the season 
they are 758.301 boxes, as against 776,- 
073 same season last year. I

Quebec, large..................................................................... 0 115
western, large................................................................. 0 llj

" twins............................................................. 0 12
" email, 20 lbe................................................. 0 12

Old cheese, large................................................................ 0 13

MONTREAL.
Provisions—Prices are too high at 

present to be conducive to a brisk de­
mand for this class of goods. Prices, 
however, in some lines were raised to­
day, notably compound lards. This has 
caused a feeling of uncertainty as to 
which way the cat would jump next, 
and as a result trade is slightly better. 
Weather conditions are against any 
heavy trade, and until the cool weather 
there is expected to be little further 
change.
Pure Lard—

Boxes, 50 lbs., per lb........................................
~ , tine, each 10 lbe., per lb.....................

M 3 " " V.V.V.V. !!!!
Palls, wood, 20 lbe. net, per lb................
Palls, tin, 20 lbs. gross, per lb.................
Tubs, 60 lbs. net, per lb...........................
Tierces, 3761bs., per lb..............................

Compound Lard-
Boxes, 60 lbe. net, per lb.........................
Oases, 10-lb. tins, 60 lbe. to case, per lb.

" S *• ................
Palls, wood, 30lbe. net, per lb. 
Pails, tin, 20 lbe. gross, per lb.
Tube, 60 lbe. net, per lb...........
Heroes, 376 lbe., per lb............

Eggs-—The feature of this week's 
trade is that storage eggs are beginuiug 
to come on the market to a certain ex­
tent. This is partly due to strike con­
ditions here, as some of the bases of 
supply are cut off. Dealers are well 
satisfied to see a diminution of receipts, 
however, as they have been coming in 
too freely to be taken care of properly. 
Receipts for the week arc 6,901 eases, as 
against 3,749 same week last year. For 
the season they are 113,091, as against 
113,746 cases same season last year.
New laids................ *..........................................................  0 25
Selects.................................................................................  0 22
No. 1 ..................................................................................  0 19

Honey-—The honey market seems to 
keep about the same. Some arrivals are 
coming in, and they appear to be of 
fully as good quality as last year. Prices 
are expected to be practically unchanged
White clover comb honey (nominal prioee)......... 0 16 0 17
Buckwheat, extracted..........................................- 0 064 0 09
Clover, «trained, bulk, 30 lb. tine...........................0 11 0 lli
Buckwheat comb......................................................0 13ft 0 13

WINNIPEG.
Lard.—Manufacturers and jobbers re­

port a revival in the lard market and 
supplies are goingout more freely. The 
pure stuff is the most popular and a 
good season is expected to open up this 
fall. ,
Pure, 20-lb. pail*................................................................. 3 30

3-lb. tins, 60-lb. caee*............................................  10 10
10-lb. tins, 60-lb. cases .................................... 10 GO

Compound, 20-lb. pails, per pail ............................’ 2 50
“ 5-lb. tins, 60-lb. cases....................................  8 50

Butter.—The market on all Imiter is 
held strong and heavy shipments are 
leaving the city for the east. The price 
of creamery is 24 cents to-day. Dairy 
has a good market and the price is 
stronger at 21 cents just now.

Eggs.—The heavy western shipment 
has sent eggs up and the figure ranges 
from 20 to 21 cents this week. The 
stock is all candled, and the supply 
from the province has not dropped off 
in the least.

Cheese.—The cheese market is becom­
ing stronger. Local factory stuff is 
gaining prestige on this market and 
supplies are jobbing at 12 to 12J cents. 
The Ontario product is up j a cent 
this week, and the importation has 
dropped off somewhat. The price is stiff 
at 14 cents.

Honey.—Indications are that the 
yield will be fairly heavy this year. No 
new stock has been received by the 
trade, but samples from the east are 
expected soon. The Manitoba stuff will 
be of good quality and will arrive 
earlier than usual. The demand is not 
good, however, and there is little ac­
tivity in the market.
Honey, 2| lb. tins, per tin.................................................. 0 37

“ 5 “ “   0 ».5
" 12 oz. jars, per dozen............................................ 2 10
" 60-lb. tins, per lb...................................................  0 13

TORONTO.
Provisions—A scarcity in the primary 

market has boosted prices during the 
past week. In other words, there has 
been a scarcity of hogs, and, of neces­
sity, pork products have been affected. 
It is not that the supply has become ex­
hausted, but those in touch with con­
ditions assert that some of the large 
abattoirs have been affected by the 
strike insomuch as some of the places 
from which they receive regular sup­
plies have been cut off by the strike. 
They have had to look in other quarters 
to try to meet the deficiency. The result 
has been to send up the price of live 
hogs, and some of the leading lines of 
pork products have also been affected. 
In regard to the future, of course, we 
cannot offer anything but surmises. The 
trade is looking for an early conclu­
sion of the present difficulty.
Long clear baoon, per lb......................................... 0 14J 0 15
Smoked breakfast bacon, per lb.................................... 0 20
Pickled shoulder....................................................... .... 0 13ft
Roll baoon, per lb.....................................................0 15 0 164
Light hams, per lb............................................................ 0 19
Medium bams, per lb....................................................... 0 19
Rrge hams, per lb............................................................ 0 18
Cooked hams .................................................................... 0 27
Fresh shoulder hams............................................. . — 0 13
Shoulder butte...........«....................................... 0 17 0 18
Backs, plain, per lb.................................................. • •••, 0 194

Heavy meee pork, per bbl..................................... 28 00 29 CO
Short out, per bbl...................................................  30 00 31 00
Lard, tierces, per lb.................................................  .... 0 14

" tube ' .......................................................... 0 15 '
" pails " ......................................................... 0 154
" compounds, per lb...................................... 0 11$ 0 12J

live hogs, at country points............................ 9 30 9 40
Live hogs, local................................................................. 9 75

3 a ... t it e ................................................................ IS 18 12 50
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Butter—Local dealers state that there 
has been but little change in the butter 
market. Supplies at first were almost 
cut off when communication with par­
ticular shipping points was stopped, but 
arrangements were quickly made to se­
cure stocks from other places. The price 
of butter has not been affected, but in 
regard to supplies it is believed that 
there has been a little decrease. In 
some places farmers were drawing the 
butter as far as sixteen miles or more, 
and under such conditions it could 
scarcely escape deterioration to some 
extent. Dealers arranged for shorter 
hauls and the inconvenience which was 
felt in the first week of the strike has 
been largely overcome. Still, on all 
sides provision houses are hoping for 
an early settlement of the strike.

Per lb.
Wtmk or**m*rj print............................................ IIS OH
hna«i Mpnntor butter..................................... Il» I SU
Dslry print*, oboto*............................................... 8 18 6 181
No. 1 tub* or boxoe ............................................... 0 19 0 Su
No. 2 tube or boxe*.................................................. 0 17 0 18

Eggs—Supplies of eggs are coming in 
now in liberal quantities. Prices are a 
little stiffer. In some places stocks are 
being held on account of inability to 
ship, and it is felt that they may be sent 
in later and in poor condition.
Delects.......................................................................... 0 31 0 SS
Fre»h egg», do*...........................................................0 II 0 20
Second gnide, do*.....................................................  0 17 0 18
Chipe, do*............................................................................  0 16

Cheese—The cheese market has not 
been seriously affected by the strike. 
New makes at country points have 
either been stored away for later ship­
ments, or in places where it was pos­
sible they were drawn to another road. 
Reports are received from some quar­
ters that production is decreasing, but 
this is to be expected at this season. 
However, pastures are said to be in good 
condition yet and the make of cheese 
may be expected to be fairly large for 
some time.
Old cheese— White....................... 0 14

Large......................  0 127 New cheese—
Twins  0 13 0 13* Large...............  0 11* 0 111
.Stiltons........... 0 15 0 16 Twins............... 0 Ilf 0 11

Poultry—Receipts are larger and 
prices are lower. With normal shipping 
facilities the market would be in much 
better condition. Farmers have been 
giving more attention to the poultry end 
of their trade of late, thus explaining 
the impetus that has been given the 
market.
Spring broilers, lire......................................................0 14 0 l'«
Hens, per lb. lire........................................................  0 11 0 12
Turkeys, per lb., large, dressed.............................. 0 1» 6 3v
Spring duck, lb., live................................................  0 14 0 15

Honey—Prices of honey are quoted 
somewhat easier. This is especially so 
on the old stocks. Reports in this re­
gard are somewhat contradictory. With 
the supplies of the new honey consider­
ably below the average, it might be ex­
pected that there would be an effect 
upon the old stock prices.
Clover honey, extracted, 60 lb. cane............................. 0 10

10 lb pail»................................ Oil*
" “ 6 lb. palls............................... 0 lu*
** M eorob. per doien............................ 1 76

Buckwheat honey, .................................................... 0 06*

Getting a Sure Profit on Sale of Cooked Meats
Some Grocers Aim to Sell Whole Hams To Make Sure of No 
Shrinkage or Loss by Waste Ends—Others Get Theur Profit 
on the Best Parts and Sell Shanks at a Loss.

Does the grocer who is interested in 
the provision line secure a profit on the 
smoked hams he handiest

A branch manager of one of the larg­
est provision dealers in Canada remark­
ed recently in a rather odd way. “There 
doesn’t seem to be much to this busi­
ness from the layman’s standpoint but 
when you get into it you begin to open 
your eyes.”

After slicing it down, a half pound 10 
Jones and a pound to Smith, until but 
the shank is left or what is termed the 
shank, has the grocer made a profit on 
the whole transaction and what was the 
extent of it f

In the old days the corner store gro­
cer took no chances on a loss. He 
bought the ham and he sold it just as 
it was. There was no slicing and no 
loss.

As the result of hanging in the store 
the ham had shrunk in weight and had 
become to a certain extent dry. The 
consumer, however, had to bear with 
this. There are some retailers who are 
carrying on a ham business in much the 
same manner to-day and they are con­
fident of their profits.

Whole Hams Bought.
At this particular time of the year 

the grocer should endeavor to conform 
his trade to this plan. During the warm 
weather the average housewife likes to 
buy a smoked ham, take it home, boil it 
and serve it cold for various meals. It 
lasts for several days or perhaps a week. 
It offers a release from the stove and 
places the good wife on the promenade 
deck instead of down in the engine 
room.

It has been stated by some retailers 
that the safest and probably the best 
way to build up a good business in hams 
is to sell them whole, if possible. But 
this can only be done at certain times.

It is not every grocer who sells a 
couple of hams a day and when he is

getting down to the small end of one 
the customer soon lets him know about 
it and he has to cut into another. To 
guard against allowing these shanks to 
collect is preserving a caution that will 
help the profits. In summer particularly 
this meat dries rapidly and the average 
customer will have none of it.

It becomes a question of selling the 
whole ham at 20 cents a pound or slic­
ing it at from 23 to 25 cents a pound. 
If the grocer to please his customers 
decides to slice the ham he should pay 
close attention to just what he is doing. 
There is no element of business in work­
ing on an uncertain basis. The grocer 
paid for these shanks and it should be 
his business to get his money back and 
in addition, a fair profit.

Sells Shanks at a Loss.
One grocer’s method is to sell the 

slices at a good profit and when he is 
nearing the shank to offer it to some 
customer at a much reduced price. This 
he believes is sufficiently safeguarding 
his interests. For instance, he sells the 
slices at 26 cents and offers the shank 
when it had been well reduced, at 15 
cents.

Dealing in ham is one example of 
numerous sidelines the grocer handles. 
He should know-exactly what margin he 
is realizing. A thorough knowledge of 
his business is its best invigorator. 
There is no groping in the dark, the 
grocer having an intelligent grasp of 
just what he is doing. He should 
be able to tell before hand what his pro­
fit is going to be and then follow his 
sales for a lime until he is sure that he 
is working on a safe and profitable 
basis.

During the summer months of the 
year, at any rate a good business can 
be built up in handling hams and the 
grocer should endeavor to get the most 
out of the opportunities presented to 
him.

The annual meeting of the British 
Columbia Packers’ Association was held 
in Vancouver recently.

ANCHOR 
BRAND FLOUR
“The Flour” that meets every 

expectation of the housewife.
Manfd. by

Leitch Brothers Flour Mills 
Oak Lake, Man. 15



• •
••

*•
«•

 
• • ®

#s
 • .•

THE CANADIAN GROCER

ess®e®e^$e$»@»®#!i^e»e®e@e®e®e*e®e®#@e®e(5:e$e®e®e®e$e®e®e@e®e®e®#®e<5)#^e®e^e

THE PROFIT.
A first class profit is made on MAGIC 
BAKING POWDER when purchased in 
proper quantity to secure the benefit of 
the special trade discount. It is extensively 
advertised and sells readily—your customers get an article that 
pleases them, and dealers have the satisfaction of supplying to 

their trade pure and wholesome goods. Easy selling qualities and a 
lasting profit is the result.

MAGIC BAKING POWDER
CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one made in Canada 
that does NOT contain Alum.

E. W. Gillett Co. Ltd.
Winnipeg. TORONTO, ONT. Montreal.

^-U|UWVI|Mr ■—

J* WHITEST

[AIMS NO^ftl

HagiC
bakingaan

It is a Delicate Matter
to tell a successful merchant that we know bow to 
handle hia accounts better than he does himself.
Yet our record of more than 60,000 systems sold 
in six years proves that we are right when we tell 
you that we can save you 7/me, Labor and 
Money and that the saving effected will pay for 
the McCaakey Account Register System several 
times in the first year it is in your store.
Will you listen and learn about it? A postal card 
will bring you information, Free.

DOMINION REGISTER CO., Limited
Manufacturers of Duplicating and Triplicating 

Sales Books in all varieties.

96-104 Spadina Avenue - TORONTO, Can.

FIRST
AND
STILL
THE
BEST

Suggest

Clark’s
Pork and Beans

to any customer who 
is kicking about the 
high prices of food.

We do not think 
more nourishment in 
as palatable a form can 
be bought for the price.

Wm. Clark - Montreal
Manufacturer of High-Grade 

Food Specialties

MADE IN CANADA
49
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Fresh 
Supplies 

of

Carr’s Biscuits
are received frequently by their distributing agents in Canada, 
and ALWAYS IN CAR LOADS.

The retailer can therefore rest assured of the absolute freshness 
and condition of every biscuit he buys Carr's biscuits reach the 
grocer in as crisp a condition as when they leave the factory.

Get hold of. and retain the family trade by means of Carr s 
specialties

Ask our agents for them

Carr & Co., Carlisle, Eng.
Order from Agents - Wm. H. Dunn, Montreal and Toronto ; Hamblin ft 

Brervion. Winnipeg; L T Mewbum & Co., Ltd., Calgary ; Standard Broker­
age Uo Ltd., Vancouver, B.C.; T.A. McNab & Co , St.John s, Newfoundland.

NELSONS

Littirs Pitiit-MiS-

POWDERED GELATINE
Is • perfectly pure Gelatine In powder form, 
ready for Immediate use, without soaking.

NELSON'S
Gelatine end Liquorice

LOZENGES
Should be In your confectionery department.

G. NELSON. DALE & CO.. Ltd.
EMSCOTE MILLE, WARWICK, ENGLAND

The .bora ... b. bid from ... of the fellovlag .gen. i 
Tb. Smlib Broking, Co., Ltd., St. Jobe, N.B.
V.ll, Scott S Oood.er., P.O. Box 1204, Meatrosl.
1. L. Witt S Boon, 27 w.lllogto. St. Bool, Torooto. 
w. A.bier, Wlo.lp.g.
Oee. A. Stole, 34 la.a of Coart Balldlaga, V.a.oarer, B.C.

Make a note of the brand—Y & S—on our 
Pepsin Gum. This brand—Y & S—has been 
used by us and our antecedents for forty years 
on the best known stick licorice in the United 
States and Canada. It means just as high 
quality when used on our chewing gum. Four 
flavors : Licorice, Peppermint, Wintergreen 
and Spearmint. Each piece wrapped singly, 
5 pieces to package, 20 packages to box. 
Order a trial box, assorted, if required, from 
your jobber.

National Licorice Co.
MONTREAL

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer’* moat ready seller». Uniform quality 
and abaci aba parity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <Bb Co.
HaHfox. N.S.
SILLING AGENTS t

J. A. Taylor N. a Moledoe Jos. 1. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Lsusks R. O. Bedllngten
Ottawa Oalgary
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Another Advance in Price of Flour at Montreal
This Movement in Sympathy With Western Crop Conditions— 
Confidence in the New Crop has Been Restored to Some Extent 
by Recent Rains—Reports are Satisfactory From Many Dis­
tricts—Ontario Fields Have Never Shown Better Grain and a 
Big Yield is Anticipated.

About the early part of the present 
week there was an easier tone to the 
wheat markets in Winnipeg and Chi­
cago. This easiness was represented by 
a close at the end of one day of about 
•,wo cents below the opening price. This 
was partly in the form of a reaction fol­
lowing the rapid advances of late, but 
was mostly due to the feeling produced 
by the recent general rains throughout 
i he west. They arrived at an opportune 
lime, for some districts, but they were 
too late for others.

However, there was a reclaiming of 
some of the lost confidence. The esti­
mate of the western crop about two 
months ago was placed at 150 million 
bushels. Drought has cut that figure 
in two and some houses are placing the 
figure at 75 million. The more san­
guine of the trade, however, are looking 
for eighty or more. The country is un­
dergoing a scrutiny by experts, but even 
at the best it will be some time yet be­
fore a definite idea of the yield will be 
obtained.

MONTREAL
Flour—'Flour prices have taken an­

other 20c jump, owing to the western 
wheat situation, and the report is that 
they are very apt to stay at least is 
high as they are now, if not going still 
higher. At least, there seems to be no 
immediate likelihood of any weakening. 
The G.T.R. strike has not helped mat­
ters any, and if long continued might 
influence the market materially. Trade 
passing is rather light, owing to the fact 
that dealers have already laid in most 
of their supplies. Still, in view of the 
present state of the market, trade is cer­
tainly fair.
Winter wheat patent#, bbl.............................................. 6 75
Straight rollers, bb........................................................... 6 80
litre,bbl....................................... .................................... •
Manitoba spring wheat patents, bbl............................  6 30

" strong bakers, bbl..........................................  5 80
Rolled Oats—The market is firm at 

ihe recent advance, and trade passing 
seems to be on the increase, although 
nothing as yet to boast of. Some ex­
port demand seems to have been found, 
but buyers seem to be waiting for a drop 
to take place. At present there is little 
to lead one to think that any such change 
was in prospect.
Pine oetmeel, begs............................................................ 1 «1
Hiudsrd oetmeet be*».................................................... I tit
irenuleted “   « «1

Oolidut eorameeLIN4b. be*. .................................... 110
Bolted eoromeel. lOO-beg,................   170
HoUed oeu, be»................................................................ 1 *>

" berrels........................................................... « «6

garnered in many years. This report is 
not confined to any one grain, but to 
practically all. Wheat is in splendid 
condition, and reliable estimates place 
the crop at forty bushels an acre in 
many localities, while it is expected that 
the average will reach more than 25 bus. 
to the acre.

Some of those who are following the 
crop conditions state that they expect 
Ontario to yield about 25,000,000 bus. 
Xot only is the crop a good one, 'but the 
farmers of the province have in latter 
years been receiving prices that have 
encouraged them to extend their plant­
ing of wheat, and the result is that in 
addition to a good yield per acre there 
is a considerable increase in the total 
acreage.

Manitoba Wheat.
lei Patent, in csr lots.....................................

Mirent bsken, in car lots................................
Feed flmir, in car lots.......................................

25 cents dearer in bbl*.
Winter Wheel.

Straight roller.................................................. .
Patent#...............................................................
Blended.............................................................

Rolled Oats—The oat crop throughout 
the province is showing ■well, and indi­
cations are equally strong for a good 
yield. Buying is reported to be up to 
the mark and the market continues to 
give evidences of a strength which has 
been a feature throughout the entire 
season.
Boiled oste, ■mall lot#, 90 lb. sacks...................

" " 35 begs to car lot#............................
Rolled idlest, smell lots, 100 lb. bris.................

" " 36 brls. to car lots........................
Standard and granulated oatmeal, Î8 lb. sacks

FREEDOM FROM FLIES.
A successful grocer describes the fol­

lowing method which he uses to dispose 
of flies. About fly season time he takes 
a narrow strip of wood and tacks it at 
the ceiling at the edge of the shelf, to 
this strip he tacks mosquito netting, 
which extends to the floor. These strips 
of netting over-lap each other from 8 
to 12 inches so that in taking the goods 
from the shelves the over-lap will not 
leave space between the drops. In order 
to keep the netting in place little loads 
of lead are tied at the bottom. The front 
windows about once a week are emptied 
and the whole store is darkened, a little 
light is left in one window, where the 
flies will gather. At this point fly paper 
or fly buttons is used in sufficient quan­
tity. In the course of half a day the 
store is well rid of flies.

1 30 
1 20 
3 10 
3 00 
3 63

TORONTO.
Flour—Locally the trade is quite en­

couraging. Interest is pretty well divid­
ed between the Ontario and western 
crops. The former are unusually prom­
sing. From all parts of the province 

reports are being received which would 
indicate a harvest such as has not been

'William Rennie, seedsman and agri­
culturist, Toronto, died on Sunday, 
July 24.

The Ottawa Retail Grocers’ 10th an­
nual excursion will be held on Monday, 
Aug. 1, to 'St. 'Lawrence Park. Corn­
wall, Ont,

Biscuit duality
is no less a matter of purity 
of materials and of skill and 
care in mixing and baking, 
than of the way in which the 
biscuits are packed.

Your absolute guarantee 
against soggy conditior.s is to 
sell exclusively—

PERFECTION

MOONEY BISCUIT & CANDY CO 
STRATFORD CANADA

This is the kind that always 
reaches you in the same crisp 
and fresh condition as it leaves 
our oven.

Your cracker business will 
be booming this summer if 
you are selling

MOONEY’S
Order to-day.

The
MOONEY BISCUIT 
<£ CANDY CO., LTD.

Stratford, Can.

COX'S
IISTAIT
P0W0EII

GELATINE
The PURI­
TY of this 
GELATINE 
iBGU ARAN- 
TEED by 
Messrs. "COX 
who them­
selves both 
MANUFAC­
TURE and 
PACK their 
brand under 
scientific sup­
ervision.

J. & G. Cox, Ltd. Gordie Mills
EDINBURGH 

CANADIAN AGENTS
C.E. Cels* 6 See. Iwlrtil A. T. Tip*et A Co., Soofreil

5i
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A Secret !
Many people would 
give a great deal of 
money for the recipe 
we use in making 
that famous confec­
tion of ours, the

Chocolate
“BORDO”

But that is a secret — 
a secret we have jeal­
ously guarded for a 
quarter of a century.
Had imitators the 
knowledge of our 
method of manufac­
ture they would soon 
be selling “ Bordo ” 
Chocolates in as great 
quantity as we are.
But, lacking the for­
mula, they cannot 
produce the goods 
the people want.
So, we continue to 
supply, in yearly 
larger quantities, the 
requirements of the 
trade that is catering 
to those who insist on 
having the original 
“ Bordo ” Chocolate.

(The Origiutwi)
Brewster Ave.

MONTREAL.

TRUMILK
IS FULL CREAMED CANADIAN MILK IN POWDER FORM

MILKSTOCK
IS FINEST SEPARATED MILK IN POWDER FORM

These products are made by the latest and most up-to-date process 
at our own plant in Oxford County, are free from chemicals, preserva­
tives or adulterations, and are the most convenient form in which milk 
can be got. For sale by all wholesalers. For further particulars 
aoply to the

Sol# Muofacturara

Canadian Milk Products, Limited
MAIL BUU DING, TORONTO

52 Higkist Awards li Eiropi aid Aeirlea

WALTER BAKER & G0.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Ab­
solutely Pure—free 
from coloring matter, 
chemical solvent», or 
adulterants of any kind, 
and are therefore in full 
conformity to the require­

ments of all Pure Food Laws.

Walter Baku & Co., Limited
■etabMwA nee, Dorchester, Him. 

■ranch House, 86 St. Peter St.
MUTUAL, CANADA

WINDSOR SALT
CAR LOTS OR LASS Prompt shipments 
Write as for prices. Phone order oar expense

TORONTO MALT WORKM
TORONTO, ONT. Qao. J. Clift, Manaoir

W. H. ESCOTT
WHOLESALE

Grocery Broker
141 BANNATYNE AVENUE

WINNIPEG
COVERING

MANITOBA — SASKATCHEWAN
OOWBE8PONDENOE OOLICITEP

MAPLE SYRUP!
Small’s Maple Leaf Brand

it the Standard the TOrld over. 
CANADA MAPLE EXCHANGE 

Montreal

Cheese for 5000 Grocers
Roquefort. G ray we, C.member!.
Ok». Reranm»b. Idem. Stilt.#.

We are Specialmth for the Trade.
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY
395 St. Lawrence Boulevard Montreal

SUOHARD’S OOOOA ^
lBlelitheeaaaei te path SUCH ARC’S CO- 
99*' ,,ree ■•••■ •#•#• will ha la «taaad 

l«Mf «• Mil the km. W. aaaraetae SUCHARD'S aeaea aialaal all other aakaa 
Dallai ni le Haver t prit** |eat right.

PRAVK L. MNEDIOT A CO., Montreal 
Aetata.

aaaa»»»»»aaa»»»»nn%ne%,

ROLLED OATS
FLAKED WHEAT aad OATMEALS

Baea or Barrel*. Oar or Broken Lou.
WHITE POE QUOTATIONS.
Prompt attention te all ordera

J. W. EW£N Uxbridge, Ont.

FEATHERS WANTED
Hlghaat price* paid for feather* of all klada. Matt 
baeleti aad fra* from qellle. Prompt remittee** 

wain to

P. POUUN dk CO.
BO Senaaoeura Market. - Montreal

Wl SILL FIATN IBS IS

THE HODGSON GUM CO.
**• St- Lawrence St. MONTREAL

Makers of High Class Gums at 
Popular Prices. Write for Samples 

and Quotations.
We make special brands to order.

When writing advertisers kindly men­
tion having seen the advertisement in 

ttil P»»er.
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-Rilling I

REGISTERED

Lest You Forget
'LL we arc going to tell you to-day, Brother Grocer, is this :

We have never used Cheap Wheat in the milling of FIVE 
R( )SES flour, nor “doctored” wheat, nor anything else that’s 
poor.

Out in the western prairie land we have over 80 elevators sifting the top­
most cream of the Hard Spring Wheat upon which has been built the grand 
reputation of the Manitoba growers.
The least rust, or speck, or stain on the amber-colored berries warrants 
immediate rejection beyond recall.
There is nothing off-color, off-grade, off-qualitv. in the wheat that makes 
FIVE ROSES.
It’s the pure extract of the pure kernel, needing NO BLEACHING, Bro­
ther Grocer.
A pure Manitoba flour is FIVE ROSES, from the ripe, red grain.
No admixture of soft wheats to reduce the strength, the lightness, the 
quantity of breadstuffs.
( )ften we pay a premium over the market price in order to secure the covet­
ed crop of a particularly favored district.
Because, you see, the FIVE ROSES case is rested finally not upon FIVE 
R( )SES salesmanship or upon FIVE ROSES advertising—good as we 
want these to be—but upon FIVE ROSES FLOUR, the product of 21 
years of fidelity to specifc, standard quality ideals in Wheat Buying, in the 
Milling and Marketing of Flour.
Is this assurance worth anything to you. Brother Grocer?
Then we give it in all Sincerity.

LAKE OF THE WOODS MILLING CO., LIMITED
Makers oj FIFE ROSES Flour

Montreal

?!

S3

____________ _



Canadian Raspberries
Lawton Berries Tomatoes 

Cucumbers Egg Plant

New Verdllll Lemone

California Fruité
Peaches Pears Plums

Watermelons 
Oranges and Bananas

SEND YOUR ORDERS TO

McWILLIAM

Mc. / E.
EVIiklST

25-27 CHURCH ST. - TORONTO 
Carload Importers

—1 —

“St. Nicholas”
and

“Home Guard” 
Verdelli Lemons

are of
Decidedly Superior Quality

and the lemon you should 
buy at the present high price 
if you wish to get the Big­
gest Value for your money.

J. J. McCABE
AGENT

32 Church Street, Toronto.

Strike Has Seriously Affected Fruit Business
There Has Been a Quietness That is Getting Upon the Deal­
er’s Nerves—All Hoping for an Early Conclusion of the Pres­
ent Condition in G. T. R. Freight Circles—Lemons and Or­
anges are Firm—Certain Amount of Waste has Been Report­
ed in Recent Receipts of Some Varieties.

It is next to impossible to estimate 
the exact effects of the present railway 
difficulty upon the fruit markets par­
ticularly of eastern Canada. With the 
fruit season reaching its zenith and from 
the fact that the G.T.R. twists its way 
in and out through the Eastern prov­
inces providing the sole communication 
for many of the smaller towns and vil­
lages and considering that practically 
no freight has been carried for almost 
two weeks, looking at these facts it is 
apparent to even the outsider that the 
fruit trade must have been considerably 
curtailed during that time. One in­
stance might be cited of a lakeshore 
town on the G.T.R. No other road pass­
ed through the place, but fortunately 
goods could be carried from Toronto by 
boat. Had the town been farther in­
land there would have been no alterna­
tive but to wait until the railway could 
serve them again.

As the summer passes on, the various 
fruits and vegetables are coming and 
going, opening at a high price and grad­
ually sliding down the scale until they 
are struck off the lists. Raspberries 
and cherries are waning and will soon 
be gone, but there has been a good busi­
ness in each case. Oranges and lemons 
are quite firm and in good demand. Im­
ported peaches, pears and plums are al­
so going rapidly. On account of the 
abundance of almost every variety of 
fruit the strike is all the more annoy­
ing to those who were looking forward 
to a good season unhampered by extra 
difficulties in obtaining the fruit. On 
every side the men in the fruit business 
are hoping for some signs of peace and 
a restoration of the old order.

MONTREAL.
Green Fruit—One or two dealers re­

port a slight break in the lemon situa­
tion, due to new arrivals, but the ma­
jority say that prices are higher still, 
quotations now ranging from $7 to $7.50.

California late Valencias are still 
scarce, and there is a still further ad­
vance in price, some selling as high as 
$5.50. The Grand Trunk strike has had 
a decided influence on the receipts of 
perishable fruits, and several shipments 
have been delayed until they will be only 
fit for the dump when they arrive. As 
yet prices have not been affected to any 
appreciable extent.

Apple.- 
Bsnsnae crated,

bunch..............  2 00 2 25
Blueberries, box......... 0 75

5 50

Cherries, basket. 
Gooseberries, gal. 
Cranberries, bbl. 
Cocoanuta, bags. 

Grape fruit—
Florida, box.......
Limes, per box.

1 75 
... 0 30 
... 11 00 
... 4 25

9 00 
1 00

Lemons................ 7 00 7 50

California, late
Valencias............

Valencia», large,
per case........... 4 50 5 00
Pineapples—

Florida*, case............  5 50
Strawberriee.qt.. 0 10 0 12 
Raspberries, qt.. 0 11 0 16
Plums.................. 1 75 2 21
Peaches............... 2 00 2 25
Pears...................  3 00 3 50

Cherries are scarce and locally are
54

about done. Those on sale are very 
mediocre quality, and are higher in price.

"Vegetables—With the exception of 
carrots and turnips, which are slightly 
higher, vegetables in general show weak­
ness. Beans are now selling at $1 and 
even less in scattered instances.

Mushrooms are practically done, and 
tomatoes are showing a decided scarcity. 
Celery is also about done.

Trade in general is brisk, but dealers 
complain of the prices they have to sell 
for in comparison with the buying prices 
and the waste due to the prevailing hot 
weather. Still there seems to be no 
doubt that business is good, such as it is.
Bean», green,

basket....................... 1 00
Beans, wax.................. 1 00
Beet», do*.......... 0 25 0 36
Garrot», doc....... 0 15 0 20
Cabbage, new, dz 0 60 0 10
Celery, dot.......... 0 75 1 00
Cauliflowers,

Montreal......... 1 00 3 00
Cucumber», doz. 0 40 0 60 
Garlic, 2 bunches .... 0 25 
Green Pepper»,

basket. ................ 0 75
Lettuce—

Montreal,doc. .. 0 25 0 30

Egyptian, lb.......  0 03 0 031

Montreal, beg... 0 50 0 60 
Potatoes, new,

per bM.............  2 50 3 00
Parsley, dosen............ 0*0
Parsnips, new, dz 0 50 0 60 
Radishes, dosen

bunches...........  0 16 0 20
Rhubarb, dot ........... 0 25
Spinach, bbl ... 1 76 2 00 

Tomatoes—
Jersey.................. 2 00 2 25
Turnips, new, 

bunch...............  0 30 0 35

Fish—Mackerel are scarce and arc 
selling now at 15c, an advance of 5c 
over last week. Another run is expected 
in August, and it is to be hoped that it 
will be above the average, or there will 
be a bad situation in this market.

Lake and river fish are also scarce, 
owing to the fact that it is the close 
season for a great many varieties.

Gaspe salmon are higher, owing to 
scarcity.

Large sales of halibut are reported at 
good prices, and receipts of this fish 
are coming in freely from the Pacific 
coast.

Oysters are selling slowly just now, be­
cause of the hot weather.

A feature of the week is the arrival of 
a 400-lb. sturgeon, caught down near the 
gulf.

nuB
Pike....................... Whiteddi...........
Perch................. • 04 Mullets..............

... 0 06 Haddock............ .... 0 06
Halibut

... 0 20 Bullheads......... .... Ô 10
Market oo<L... . ... 0 04 Carp...................
Sturgeon............... Dore...................
Lake trout............ Mackerel...........

FROZEN
Codfish............... 004 204
Dors, winter esught,

per lb....................... 0 10
Haddock................... ON
Hslibot, per lb......... 0 064
Herring, per 100.......  1 26
Market cod................  0 04
Steak ood.................. 0 00

Pike............................. 0 07
Salmon, B.O., red, 010
Gasps salmon.............

per lb....................... I IS
Smelt». 10 lb. boxes.. 0 071 
Whltoiah, large,

lb................ 77!.........009
Whitedeh, small.... 0 07

SALTED AND PICKLED
Own ood. No. 1, SslmoD, B.O., red, bbl 14 00

bbl....................«00 «5» t v pÿ'k'!î ÎÎ2
Labrador herring, bbl *00 " Labrador.bbl 17 00

" " l bbl 186 ' 4 bbl. I 80
labrador Mo trout, tree,,

Labrador w trout, Soit Mb per lb...... 0W
half bbl................... 0 00 BoltMrdmM.Wlb.pl. 1 00

No. 1 mook.nl,poll.. 1 00 Beeteh herring. • 80 TOO
" H 4 bbl... 0 00 Holland herring, b3 ISO

No.lpollook.bl ... 4 00 « kef 0 Tl
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SMOKED
Blotters, lsrge. perbox....................
Hsddiee ...................................................
Herring, new smoked, per box........
Kippered herring, per box.............

1 00 
0 08 
0 IS 
1 161

SHELL FISH
Clems, Quehoes, per bbl...................................
Clams, Little Necks, per bbl............................
Shell oysters, bbl...............................................
Lobsters, lire, per lb.........................................
Oysters, choice, bulk, Imp. gel.........................

*' Selects, Imp. gel................................
“ "Seelshipt, standards, per Imp. gel, 
" “ select, per Imp. gel........

6 50 
10 00 
10 00 
0 25 
1 50 
1 6i
1 71
2 00

PREPARED FISH
Boneless ood. in blocks, ell grades, at 5*. 6, 8, 9 * lOo. per lb.
shredded cod, per box .................................................. 1 80
Skinless cod, 100 lb. case................................................. 5 60

WINNIPEG.
Fresh Fruits—This week marks the 

disappearance of a few lines, chiefly 
, berries and pineapples. The trade in 
all lines is heavy and prices are quite 
si iff.
Bananas..................
< 'ranbefries, bbl .. .. 8 00

Oranges, V a 1-
eneias.................... . 6 50

t 'ocoanuts, doz. .. 
I/mions, Cal...........

.. 0 90 

.. 10 00
Raspberries, wash

1 vaches, Craw-
.. 1 50

Currants, east; 
Watermelons,dz ...

. 4 00
. 6 60

Apricots, case.. .. .. 2 00 Plums, blue, Cal
. 2 25

Vegetables—This season the volume 
of goods disposed of on the local mar­
ket has been greatly in excess of any 
previous year. Prices, too, have been

HOT WEATHER l
LEMONS

Nothing so good as a drink of Genuine Lemonade made 
from our HOME GUARD or LORD BERESFORD
Brands of Fancy Lemons. Most of the summer ills the 
human flesh is heir to are quickly corrected by the free use 
of Lemonade.

WHITE <®L CO., Ltd.
Wholesale Fruit TORONTO

Raspberries CSX>(Short 
01

Now at their best.

Currants (««.ch.^
Cherries (Montmoranoy)

Will be over this week.

Tomatoes
Cucumbers1 Canadian

Now ready

Write, phone or mail your orders to

Stevens <6 Solo man
Growers end Shippers of 

CANADIAN FRUITS

HAMILTON, ONT
Wisnss «MO and 2700

CALIFORNIA
Late Valencia Oranges

GOLDEN ORANGE
BRAND

The Finest Orange Grown.
Fresh Cars Arriving Weekly.

Always Order

GOLDEN ORANGE BRAND
And get the very BEST from

HUGH WALKER & SON
(Established 1861) GUELPH, ONTARIO

BÎSTÉR BROWiy
A POPULAR BRAND that “can’t be beat” ! 
Insist on having LEMONS packed by 
FOLLINA—They’re Alright.

FOLLINA BROS., 
PACKERS

W. B. STRINGER, 
SALES AGENT.
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stronger and the local production lias
lieen increased.
Asparagus, doz......... 1 60
Butter beans, lb — 0 IS
Carrots, doz.............. 0 30
Cabbage, new.lh .... 0 03
Cucumbers, doz__ 1 25
Lettuce, doz.............. 0 20
Mint, doz................... 0 3)
Onions, green, 

per dozen...............  0 20

Onions, Egyp­
tian, per lb. . ... . 0 041

Potatoes,new,he ..... 1 75
Parsley, per doz. ... . 0 25
Radish, dozen........ .. 0 20
Rhubarb, lb.............. 0 03
Tomatoes, crate ... . 2 00

Fish—Tlie cal eh of fresh fish in Mani­
toba waters has reached the limit stated 
by liie law. and as the trade warrants 
a greater supply, local jobbers are en­
deavoring to bring in fresh whitefish and 
halibut from other provinces. Next 
week a shipment is expected from Ed­
monton. Tlie continuance of hot 
weather lias tended to weaken the meat 
trade and stimulate the use of fish. 
Prices have varied little.
Halibut................. 0 09
Salmon Trout............ Oil
Whitefish............. 0 (**
Haddock.............. 0 06
Ijake Frozen —

Goldeyes......... ... 0 03|
Yellow Pickerel.. . 0 07
Pike...................  0 031

Whitefish............... 0 00
Smoked—

Bloaters, l>aaket... 150
Fillet*, lh ......... 0 20
Haddie, Finnan... 0 OS 
Herring, Digby, 

bdls......................  0 95

TORONTO.
fireen Fruits—In spite of the strike 

the local fruit men are doing considerable 
business, but it has been under certain 
inconveniences. That there has been a 
falling off in trade is substantiated by 
the fact that the usual amount of 
goods i- not being received. The ship­
pers would not take a risk under pres­
ent conditions; the wholesalers were in 
the same boat fearing to order goods 
under the possibility of delayed deliv­
eries and the commission men concluded 
that adopting the same protective policy 
was good enough for them. Of course, 
there has been fruit brought in, but for 
the most part there lias been a notice­
able iptietness which was not even 
thought of during the week previous. 
Express charges are practically pro­
hibitive when a consignment of fruit 
has to be moved and the C.P.R. is re­
ported to have as njuch as it can handle.

Lemons have been arriving more plen­
tifully than for some time past. They 
are of good quality and are bringing a 
good figure. The price of 300's is firm 
but in the 360 class they may be cheap­
er and may have a weakening effect on 
the others. This latter is really not 
expected although it is a possibility.

Oranges are firm and are quoted at 
higher prices. Lemons are bringing 
more money in tlie United States than 
on this side of tlie line. Watermelons 
and peaches have been showing an 
amount of waste of late that has been 
discouraging. A day’s delay with fruit 
of this kind means dollars, hence the 
dealers do not feel disposed to take 
chances of that kind. Bananas have ar­
rived just about ri|>e. others have been 
in good condition. Tlie fruitmcn are not 
at all pleased with the first week of the 
railway trouble. The season is jr.st at 
its height and fruit dealers are not the 
class of men who relish business unless 
it is just about “hitting the high spots”.

Raspberries have dropped in price, as 
have also blueberries. Receipts un­
fairly liberal, but there is room for much 
improvement. Pears and peaches are a 
little cheaper but the rest of the market 
is remaining firm at former figures.

Gooeel ferrie»—
Large, per Ita» 1 (JD 1 25 
Small, per baa 0 65 0 75 
Urape Fruit—

California.......... 3 75 4 75
Lemons—

VerdeUi____ _ 6 00 6 60
Lime», box................ 1 25
vüïîïKTT......  4 50 6 00

Peaches
Georgia......................  2 50
California.........  1 25 1 50
Pears, box.........3 UU 3 25
Pineapples, case 2 25 3 (JO
1‘lunnt, case....... 1 60 1 75 ’

ispberries................ 0 11
atermelon.ea. 0 40 0 50

....... 1 50 2 00
Blueberries, lias 1 10 1 25 
Cantaloupes, Cal.—

Pony crates...... 6 00
Large crates. 7 50 8 UU 

Cherries, sour
Small basket.......... 0 50
Large basket.. 1 00 1 25 

Cherries, sweet—
Small basket.. 0 50 0 75 
Large basket.. 1 00 1 76

Cocoanute, sack___ 4 50
Red currants,

small basket..........  0 76
Black currants,

basket..................... 1 50 «luuusuMc.
Greengages, box l- 00 1 75 Raspberries.

Watermelon

Vegetables—Home grown vegetables 
are becoming cheaper under increased 
production. Beans, cabbage, cucumbers, 
tomatoes and a few others are easier 
and enjoying good business. Regarding 
the potato market there seems to be an 
unsettled feeling depending upon the ex­
tent of the new crop. The receipts of

BARTER'S
F ^ EXTRA CON GENTRATED ^

SYRtiE

BIGWHEEL
LEMONADE.

CRYSTALS or POWDER.
H. W. IARTEH & CO., LTD., The Old Refinery, BRISTOL, ENG.
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the latter have begun to come in al­
though in limited quantities. The gen­
eral feeling is that the crop is going to 
be up to the average but in some dis­
tricts tlie reports are unfavorable. The 
old stock is going a-begging for buyers 
and farmers are actually giving it away.
Beets, doz......... 0 25 0 30 Potatoes, Delà-
Beans, wax, per 0 76
11-qt. basket. .. 0 35 0 50 Potato* s, Virg.. 2 75 3 00

Cabbage, caee Parsley, per doz
Canadian........ 1 60 1 75 bunches.........0 25 0 30

Carrots, Cana- Radiahsa, doz............ 0 25
dian, doz........ 0 30 Peas, green, per

Cauliflower, dz.. 2 25 11-qt. I>asket............ 0 35
Cucumber», bus 0 7» Green peppers,
lettuce, Cana- basket.....................

dian, head... 0 25 0 30 Spinach, hamper__ 0
Onions— Turnips, bae............ . i

Texas Bermudas Tomatoes,Texas
2 00 1 50

Egyptian, sack. 3 00 3 25
Potatoes, Onta- basket 11 qt... 1 00 1 50

0 20 0 30 New turnips, p .r
11-qt. basket............ 0 60

Fish—There liavv been no changes in

the fish market during the past week. 
Newspapers have reported advances in
fish as the result of the failure of the 
delivery, but the wholesale people do not 
bear them out. Halibut, white fish and 
trout remain the best sellers.

FRESH CAUGHT FISH
Halibut.............. 0 09 0 10 Steak cod.................... 0 08
Salmon trout........... 0 11 Perch................................ 0 07
White fleh.........0 11 0 12 Haddock......................... 0 07
Herring...................... 0 06 Mackerel........... 0 22 0 23

FROZKN LAKE FISH
Pickerel yellow........... u6 Pike.......................................0 07

Whitefish, frozen— 0 0i

OCEAN FISH (FROZEN) t
Herring, per 100........... 15 Salmon, pink, per lb.. 0 06

" red........................ 0 0»
SMOKED, BONELESS AND PICKLED FISH 

Acadia. lableta. Cod. Imperial, per lb.. 0 06
„t*«. .................. 1 60 Filleti, per lb....................  0 II
< -slash, Bluenoae, " 1 «0 Haddie, Finnan............ 0 07
Cod .teak, per lb.......  0 07 quail on toeat. per lb.. 0 06

•meow rsoe-e

Dried Apples
Shipment» Solicited

Settlement» Prompt

W. A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

TRY LEARD’S LOBSTERS 
and CANNED CHICKEN

Write for Pricoe

W. A. LEARD
Summerelde, - P.EJ.

Highest price paid for

DRIED APPLES

ESTABLISHED 1SSS

IngersoD - Ontario
Vould poo like oor Weekly Circular

Lemon Bros.
Owen Sound, Ont., and Sault Ste. Marie 
Wholesale FRUIT, FISH and PRODUCE

CoeaeileeioB Merchant», and
n..l«c. in HIDES. WOOL and HAW FURS
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Quaker Brand 
Salmon

Your trade needs a consist­
ently high-class of canned 
goods. You cannot afford to 
allow inferior grades to go to 
your customers.

One trial and yourself and 
your patrons will both insist 
on QUAKER BRAND.

Mathewson’s Sons
Qrootn

102 MoCIII Street - . Montreal

Sardines That Sell
are those that have a guarantee on 
each tin !

Concord Norwegian
Sardines

are finest small autumn fish only, 
packed, when freshly caught, in 
high-grade oil. Each tin is pro­
vided with an extra cover for use 
after it has been once opened.
The care given in selection and 

packing has retained 
the natural delicate 
flavor of the fish in 

^ a remarkable degree. 
Order from any 

r wholesale grocer,
0o° and don’t forget the 

cat»»** name CONCORD.

LIST OF AGENTS :
R. S, Mclndoe, Toronto ; A. H. Brittain & Co 
Montreal; W. A. Simonds, St- John, N.B. 
Watson A Truesdale, Winnipeg : Fadigar & 
Janion, Vancouver and Victoria, B.C.

BRUNSWICK BftASD

m oil ^m v

THE MOST POWERFUL LEVER

CONNnRSaBROS
> CONNORS BROS

to move the whole family trade round your way is the

BRAND SEA FOODS
For fourteen years this brand has held the premier posi­
tion for quality, and you had better be out of business 
than handle other than Quality Goods.

CONNORS BROS., Limited, Black’s Harbor, N.B.
AGENTS—Great. Oder * Ce_ Halifax. NJ. ; C H. B. HiBaeat, Sydaey. CB. i J. L. Leritt, Yarmouth, N.S. i Buchanan A Ahern, Quebec ; Leonard

Im. Montreal; A. W. Hnbui Ottawa; C De Cert#ret. Kiacetoa; Jamee Harwood. Toroatoi_Chaa. Daacan, Wiaaipac; Shalleroaa.
MaeaaUy* Ca, CaWaiy. Aha.i J. Harlay Brawn. Load an. Oats R. Rabartaaa A Ca. Vaaeewrar, B.C. ; The All. Dealt Co, U<L Edmonton. Aha
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TRADE NOTES OF THE WEEK.

Business Changes Recorded Throughout
the Dominion During the Past Week.

Ontario.
Wm. Ford, grocer, Toronto, sustained 

.loss by fire.
W. C. Box, general merchant, Bolton, 

Ont., has sold to Jas. B. Box.
F. J. Cowling, grocer, Toronto, Ont., 

has sold ont to Fred Benson.
Thomas Atkinson, grocer, Ottawa, 

Ont., is succeeded by R. Richardson.
E. R. Newans is taking over the gro­

cery business of Laura C. Newans, Lon­
don. Ont.

Henry Cunningham, of Armour & 
Cunningham, grocers, Broekville, Ont., 
died recently.

W. J. Cain, general merchant, Port 
Lan.bton, Ont., is advertising his busi­
ness for sale.

Geo. R. Dodson and J. S. Foster, gen­
eral merchants. Highgate. Ont., recently 
sustained loss by fire.

Quebec.
J. A. Julien, grocer, Montreal, has as­

signed.
Mitra & Hanna, general merchants, 

Montreal, have registered.
The assets of J. A. Julien, grocer, of 

Montreal, are to be sold.
Despres & Fontaine, general mer­

chants, Weedon. Que., have registered.
The assets of John Barclay, grocer. 

Montreal, Que., are to be sold.
J. B. DeVilliers & Fils, have opened 

a new general store at Riviere Beis 
Clair. Que.

The assets of A. G. Marrach & Co., 
general merchants, Joliette, Que., are 
advertised for sale.

The assets of Jos. Tremblay, general 
merchant, Les Eboulements, Que., are 
advertised for sale.

G. W. Holmes & Co., general mer­
chants. Mansonville. Que., sustained loss 
by a recent fire. Insurance was carried.

Western Canada.
R. J. Smythe, grocer, North Vancou­

ver, B. C., recently sustained loss by 
fire.

J. R. Foreman has opened a general 
store at Arden, Man.

Jos. Bradley has opened a general 
store at Wolfton, Sask.

J. Dart has opened a general business 
at Jack Fish Lake, Sask.

John Marshinski has opened a general 
store at Winnipegosis, Man.

W. J. Davidson has opened a general 
business at Sedlev, Sask.

Dawson & Co. have opened a general 
store at Le Ross, Sask.

James Sinclair & Son have opened a 
general store at St. Louis. Sask.

Gordon L. McQueen has opened a 
grocery store at Daysville, Sask.

Luther Cornell has opened a grocery 
store at Glen Bryan, Sask.

Fanny Simpson has opened a grocery 
business in Edmonton, Sask.

Stevens & Allan, grocers, Kamloops, 
B.C., sustained loss by fire.

McCartney & Fleming, grocers, Van­
couver, B.C., have dissolved.

Doyle & Allum, Ltd., grocers, Revel- 
stoke, B.C., have assigned to W. B. 
Robertson.

C. J. Moore & Co., Comox. B.C., have 
sold their Courtenay branch to T. E. 
McKean.

C. F. Sealund has purchased the busi­
ness in Wetaskiwin. formerly conducted 
by tlie Horseshoe Trading Co. Mr. Sea­
lund will continue his grocery in the 
old premises.

OPPORTUNITIES IN THE WEST.
Announcements of business opportuni­

ties in the west refer to the following 
openings: A brush and broom factory 
in Edmonton, Alta.; flour and feed 
stores in Oakner, Man.. Landis and 
Young, Sask., and Tofield, Alta.; flour 
mill in Bradwell and Bangor, Sask., and 
Tofield, Alta.; general stores in Beaudry, 
Cabot. Gregg. Rivers and Uno, Man. Al­
lan, Biggar, Birmingham. Bradwell, 
Cana. Goodeve. Hubbard. Tasmin, Lan­
dis. Leney, Leross, Mostyn, Punnichy, 
Quinton. Raymore. Undora, Venn. Vera, 
Vonker and Zelnta. in Sask.. and in 
Chauvin, Deville and Philips. Alta.

AN ERROR.
In transcribing notes an error was 

made in our issue of July 15. in an item 
referring to Longeway & Lewis, grocers, 
Montreal. This item stated that this 
firm had “assigned” when it should 
have read “registered” as reported by 
Bradstreets. We regret this error and 
trust that no inconvenience has been 
caused Longeway & Lewis.

JAMAICA CIGARS 
end CIGARETTES

“La Retreat” Brand
Msde from the fineFt and choicest tobacco.

La Retreat Factory Co. Ae'nt re‘>ulred for <h««
_ _ _ t ' Products In Csnsds.
7 Port Roy si St. _ ...

VI.• •*.. » ni I Special inducement to finan-MRgSTin, Jamaica, I. W. I. eiAlly responsible party

Never Ron Short of

SHAMROCK
BIG PLUG

SMOKING TOBACCO
Your client will buy his 
groceries where he buys 
his SHAMROCK tobacco

CLAY
PIPES

Those made by
MoDOUGALL

are peerless. Insist upon 
having them.

D. McDOUBALL & CO., Ltd., Glasgow, Scot,

IfRAOUl

CANNING MACHINIST 16.,
OHIOAOO. ILL.. Ü.S.A.

TANGLEFOOT&
The Original Fly Papor

For 20 year* tho Standard 
In quality

Allothorm arm Imitation•

Black Watch
The Big Biack Plug 
Chewing Tobacco

“A Trade Brlnger”

Bold by all the Wholeeele Trade
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ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to the 
grocer.

THERE IS NO SUBSTITUTE

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special”
the new 10c. plug u the latest

Order from Your Wholesaler

Mmuhctared importé Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.

Absolutely Pure 
The only baking powder 

made with Royal Grape 
Cream of Tartar

Ho Alum,No Lime Phosphate
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Classified Advertising
AivertlMeeete esder this heeding, 2e. per werd fei 

FI ret Ineertlen, le. fer eeeh eaheeqeent Iseertlei.
Cestreetiene eonnt ee ene word, hut five flgeree (ee 

91,000) ere ellowed es one word.
Ceeh remltteneee to cover eoet muet eeeempeny ell 

edvertleemente. hi no onto cen thie rule he overlooked. 
Advertisements received without remlttence ceuuot be 
scknowledged.

Where replies come to our cere to be forwsrded five 
cents must be edded to eoet to cover poetegeo, etc.

ADDING MACHINE.

ADDING TYPEWRITERS write, edd or eubtrectln 
one operetion. Elliott-Fisher, Ltd., Room 314 
Stelr Building, Toronto.

AGENTS WANTED.

WANTED—Grocer» lo sell Nation’» Cuatard Pow­
der. Retail S cents per packet. X and I-lb. 
patent measure tina. Givea big profit. Satisfies 

customer». Increases sales. Wholesale Ageota 
Green 6 Co., Toronto; W. H. Eacott, Winnipeg; W. 
H. Malkin Co.. Vancouver. (34)

AGENCIES WANTED.

A FIRM OF COMMISSION AGENTS In Jamaica 
ere desirous of representing Cenedien firms 
menufecturlng groceries, biscuits, condensed 

milk, etc. Cen influence lerge turnover in these 
lines. Highest references given. Box 343, CANA­
DIAN GROCER, Toronto. (tf)

MALE HELP WANTED.

YY7ANTED—At once, flret-cleee ceteup meker. Give 
references end full perticulers. Box 64, Hem- 
ilton, Ont. (tf)

MANAGER WANTED.

MANAGER WANTED.-A large Oyster Company, 
shout to open e wholesale branch in Toronto, 
invites correspondence from men thoroughly 

competent to act as manager. Only live wires need 
apply. Write full details of your age, entire previous 
experience, salary desired to start with, references, 
etc. All correspondence strictly confidential. Address 
Box 354, CANADIAN GROCER, Toronto.

BUSINESS CHANGES.

PR SALE.— grocery and butcher business in good 
live town about forty miles east of Toronto. This 
Is a good paying business. Address Box 355 

CANADIAN GROCER.

FOR SALE OR TO RENT. A general country 
store in one of the best wheat sections of Southern 
Sask. A post-office and mail route in connection. 

Address, Postmaster, Ingleford, Sask. (32)

MISCELLANEOUS.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobe can be recorded on one card. Foremall firms we 
recommend this as an excellent combination—em­
ployees’time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements, write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

AT LAST—A really practical pencil sharpener. The 
'* * Spiro” sharpener built on a new principle, 
positively does not break the lead. Ten blades. 

Sharpener lasts a lifetime. Every pencil user needs 
one. Your pencil sharp ins second. Ask your stationer 
or write us direct. A. R. MacDougall ft Co., Canadian 
Agents, Toronto.

COUNTER CHECK BOOKS-Espeelally made for 
the grocery trade. Not made by a trust. Send us 
samples of what you are using, we’ll send you 

prices that will Interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers, 
Toronto.

DOUBLE your floor space. An Otls-Fensom hand- 
power elevator will double your floor space, en­
able you to use that upper floor either as stock 

room or as extra selling space, at the same time in­
creasing space on your ground floor. Costs only $70. 
Write for catalogue *'B.” The Otls-Fensom Elevator 
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business. They are 
labor and time savers. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

ELIMINATE FIRE RISK, save insurance, reduce 
maintenance costs and save money on your actual 
building work by using the Kahn System of Fire- 

roof Construction. Used In many of the largest 
uslness premises on this continent. Write for cata­

logue. Trussed Concrete Steel Company of Canada, 
Limited, Walker Rd„ Walkervllle, Ont.

ERRORS AVOIDED, LABOR SAVED-Uelng the 
'* Shou-perlor” Autographic Register. Three 
copies Issued at one writing. 1st, Invoice; 2nd, 

Delivery Ticket; 3rd,Charge Sheet perforated for fil­
ing. No handling of carbons. High grade printing 
and neat invoices. Make full enquiry. Autographic 
Register Co., 191-193-195 Dorchester St.|E„ Montreal.

(tf)

EVERY RETAIL MERCHANT should use a Type­
writer and every retail merchant would uae a 
Typewriter if he knew the liberal proposition we 

are prepared to make. A simple request will bring It. 
The Monarch Typewriter Co.. Ltd., 98 King St. West, 
Toronto, nt.

TIRE INSURANCE. INSURE IN THE HART-
* FORD. Agencies everywhere In Canada. (tf)

MISCELLANEOUS.
CCOTCH PLAID STATIONERY Is the latest cra- 
^ ation for business and society correspondence.

Paper and envelopes present a finished linen 
surface, most agreeable to the pen touch. Leading 
stationers have It. Write for samples. The Coop, 
Clark Co., Ltd.,Toronto. (tf)

SAVE SOX OF THE COST OF HANDLING 
merchandise by Install'ng a Beath System of 
Overhead Carriers. Saves valuable floor space 

becauee the trackage le on the celling. Systems for 
all kinds of businesses, large or small. Write us for 
Illustrated catalog. W. D. Beath â Son, 193 Ter- 
auley Street, Toronto. (tf)

CAMPLES FREE—Write us to-day for free samples 
^ of our new two-color Counter Cheek Books— 

white and yellow leaves. We make Check Books 
endfold end sidefold, single and triplicate pads. 
Lowest prices. Dominion Register Company. Ltd., 
100 Spadlna Ave., Toronto.

THE National Cash Register Company guarantee 
to sell a better Register for less money than any 
other house on earth. We can prove it. Make us. 

The National Cash Register Co., 285 Yonge Street, 
Toronto.

THE 11 Kalamazoo” Loose Leaf Binder Is the only 
binder that will hold lust as many eheete as you 
actually require and no more. The back Is flex­

ible, wrltlne surface flat, alignment perfect. No ex­
posed metal parts or complicated mechanism. Write 
for booklet. Warwick Bros, ft Rutter, Ltd., King and 
Spadlna, Toronto. (tf)

THE METAL REQUIRED In a Modern Concrete 
Building. Our special facilities enable us to 
produce at minimum cost Concrete Reinforce­

ments, Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write us for catalogue and 
prices. Expanded Metal and Fireproofing Co„ Ltd., 
Fraser Ave., Toronto. (tf)

WANTED—A splendid opportunity for dealers te 
handle the beet combination Duplicating, Ad- 
dreasing and Office Printing Machine on the 

market. Exclusive territory. Send name and address, 
giving occupation and referencea, to the Canadian 
wrlterpress Company, Limited, 33 John St., Hamil­
ton, Ont. (tf)

TW7ARBHOUSB AND FACTORY HEATING SYS- 
w TEMS. Taylor-Porbea Company, Limited.

Supplied by the trade throughout Canada, (tf)

WHEN buying bookcases insist on having tbs best 
on the market, “Macey Sectional Bookcaaes.” 
Carried in stock by all up-to-date furniture deal­

ers. Illustrated booklet sent free on request. Canada 
Furniture Manufacturers, Ltd. General offices. Wood- 
stock, Ont. (tf)

YOU ean display your goods to better advantage 
through the use of up-to-date fixtures. We are 
specialists in the planning of storaa and offices. 

Our catalogue conta'ns Illustrations of many new 
features and several handsomely equipped stores and 
offices. Shall wo send you our catalogue J? Jones 
Bros, ft Co., Ltd., 30-32 Adelaide St. W., Toronto.

(if)

REPRESENTATIVES WANTED.

R SALE—Grocery business, large corner store in 
growing locality ; well established, splendid con­
nection, big order trade ; annual turnover $20,- 

000. Must be sold Immediately. Good reasons for 
selling. Address Box 334, CANADIAN GROCER, 
Toronto. (tf)

COUNTER CHECK BOOKS.

COPBLAND-CHATTERSON SYSTEMS - Short, 
•Impie. Adapted te all alaeaea of hnalncaa. 
Copeland.Chatteraon-Craln, Ltd., Toronto and 

Ottawa. (tf)

OUR NEW MODEL la the handleat for the grocer, 
operated Instantly, oarer get» out of order. Send 
for complete aampla and beat prleee. The Ontario 

Offlee Specialties Co., Toronto.

MISCELLANEOUS.

ANT ms who has aver lost money la the mails has 
had oeeasioa to learn by painful experience that 
the only proper way te remit money Is by Domin­

ion Express Money Orders and Foreign Drafts. If 
leal or delated In the malle, a prompt refond la arrang­
ed or new Order leaned wltbont farther charge.

GET THE BUSINESS-INCREASE TOUR SALES. 
Use Multigraph Typewritten Letters. The 
Multigraph does absolutely (vary form of print­

ing. Saras you 25% to 75% of your printing hill. 
Multigraph your Office Forma; Lctter-hoads: Circular 
Letter». Write us. American Multi graph Sales Co., 
Ltd., 129 Bay St., Toronto. (if)

IF YOU hare been afflicted with one of those foun­
tain pane that won't write when you want It to. or 
leak» when you don’t want It to, glee It away to one 

of your poor relatione and buy a Moore Noa-Leakable 
Fountain Pan and you will be happy. Coneult your 
•tatloner. W. J. Gage ft Co., Toronto, nolo agente for 
Canada.

ITAT’S FURNITURE CATALOGUE contains 160 
4V pages of fine half-tone eograying» of newest de­

sign» In carpets, ruga, furniture, draperies, wall 
papers and pottery, with ceah prices. Write for a copy 
—It’a free. John Kay Company, Ltd., 36 King St. 
Want, Toronto.

ODERN FIREPROOF CONSTRUCTION. Oor 
eyatem of reinforced concrete work—as eueceee- 

y need In any of Canada’» largest buildings— 
gtraa better results at lower eoet. A strong étale­
ment" yon will say. Write ua and let ne prone oar 
elalme. That’s fair. Leach Generate Co., Limited. 
160 King St. W„t, Toronto.

6o

PROBABLY the moat talked about meehlne la Can­
ada la the Halner Book-keeping Machine. It 
combinée In one machine the cash and credit 

register, lime recorder and account register. Rcpre- 
aantatlraa wanted ererywhere. Write for ourpropoel 
tlon. Book-keeping Machine», Limited, «24 Spadlna 
Arenue, Toronto. (tf)

TECHNICAL BOOKS.

SALES PLANS—Tbla book la a eellaetlon of SIS 
•ucceaaful plane that hare been used by retail 
merchants to get more bnelneae. Theae Include 

Special Sales, Getting Holiday Bualneea, Co-operetire 
Adrertlalng, Money-Making Ideas, Coataata, etc. 
Price $2.50, postpaid. MacLean Publishing Co., 
Technical Book Dept., 134-136 University Are., 
Toronto.

CANADIAN MACHINERY AND MANUFACTUR 
INO NEWS, $1 per year. Every manufacturer 
naine power should receive this publication regu­

larly, and also eee that It la placed In the bands of bla 
engineer or superintendent. Every leaue la full of 
practical articles, wall ealcnlated to euggeel economies 
la the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” Inserted free for aubeeribera 
to the GROCER. “Machinery for Sale" advertise­
ment» one eent par word each Insertion. Sample eopr 
»n raquaat. CANADIAN MACHINERY. 134-139 
University Ave, Toronto.
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QUOTATIONS FOR PROPRIETARY ARTICLES
14b. I__ .

Baklax Powder
W. E. OILLABD t OO.

_ M 00
I h— m •*• •••*••**; i *
« " "  0 75

IMPERIAL BA KINO POWDER
Cum. Sizes.

4-dozen............... 10c.
3-dozen............... 6-oz.
1-dozen...............  12-oz.
3-dozen...............  12-oz.
ft^lozen...............  2|-lb.

Ift-lb .... 
Mb ....

Per.ÎI 4 »Percase 
- 00

BOTAL BAKIN# POWDER 
Slw. Per Upa 

Regal-Dime... SOM 
lib.........  1 «0

•; èS7.r.M i S 
; Kb-:::::: iS
" lib............. IS 00
H »lb........... #16

B#rr#le—When peeked In 
barrels one per cent dis­
count will be allowed.

CANADIAN CANNERA. LIMITED|
Ajlmer Jams Peace.................. 1 80

Per doz Pear....................1 70
Strawberry........ 1 90 Jellies
Raspberry.......... 1 90 Red currant.... 3 40
Black currant... 1 80 Black currant... 2 40
Red currant.......1 80 Crabapple......... 1 70
Raspberry A red Plum................  1 70

currant..... 1 80 Grape...............  1 70
Raspberry and Marmalade

gooseberry.. 1 80 Scotch.............. 1 10
Damson plum, Orange Jelly.... 1 75

■toneless— 1 70 Green Pig.........2 25
Greengage plum, Lemon ............ 1 80

■toneless.... 1 70 Pineapple.........2 26
Gooseberry........ 1 80 Ginger.................. 2 25

Pure Preserves—Bulk 
5 s A 7 s per lb. 14 s k 30's per lb.

Strawberry............... 0 11 ..................
Blackcurrant..........0 11 ................. .
Raspberry.................0 11 ..................
Other varieties.......0 09

Freight allowed up to 25c per 106 lba
WHITE SWAN SPICES AND OEBBALS LTD.

White Swan Baking Powder—1-lb. tins, 3- 
doz. in case, $2 doz.; ft-lb. tins, $1.26 doz.; 
i lb. tins, 80c doz.

. 0 II 

. 0 11 

. 0 II

Cartoons— Per doz 
No. U4b , 4 dot 3 40 
No. 1,1-lb., 2 doz 3 50 
No. 2,5-os., 6doz 0 80 
No. 2,6-oz.,3doz 0 86 
No. 3.2|-oa.,4 ds 0 46 
No. 10. IMm., 4ds 2 10 
No. 10,lies.,Ids 2 »

No. 13.4-os., 6 ds 0 70 
No.12.4-oz .3dz. 0 76 
In Tin Boxee- 

No. 13,1-lb.,2dz. 3 (0 
No. 14,Ses., 3 dz 1 76 
No. 15,4-oz.,4ds. 1 10 
No. 16,24-lbs.... 7 26 
No. 17, Mbs....... 14 00

FOREST CITY BAKING 
POWDER

Dozen
6 oz. tins......................0 75

12 oz. tins......................1 25
16 oz. tins.....................  1 50

Oereals
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food 

2 doz. in case, per case 
$3.00.

The King’s Food, 2-dos. in

r dee. ft 40 
wan Flak 
r des. $1 # 
was Flak

White Swi

we

MAGIC BAKING POWDER 
Cases. Sizes. Per doz 
6 dozen 5c. .
4 “ 4-oz ,

“ 6 " .
'* 8 “ .
" 12 “ .
" 12 “ .
" 16
" 16
:: 2}

lime
Kjro i Oxford, p« lb............................. Ill
omewi Itoemotb, Hrara box............. I 00

OhooolaUi and Cocox»
THB OOWAE OO., UMITXD

Perfection, Mb. 
tine, per do*... . K 60 

Perfeotlon, i-lb
per doe................ IN

Perfeotlon, 1-lb.,per do,......."... 1W
Perfection. Mo else I M 

" Mb. tine
per lb.................. OH

BoIul le.Jrolk, No.
ToluMe, bulk, No.
I, perlb,

Jniweetened Oboeelete Per lb.
Plein Book, t'a k I'e, eekee-lMb. bx» III 
Perfection chocolate. Wo ilia, 1 doseo

boxes, ner dozen.......... ................... 1 60
Perfection Chocolate, 10c sise, 2 and 4

dozen boxes, per dosea........................... 9 90
iBweet Chocolate—

Queen's Dessert, ft's and ft’e,lS4b. bxs.,
per lb...................................................$0

Queen's Dessert, 6’e, 12-lb. boxes....... 0 40
vanilla, ft-lb., 12-lb. boxes, perlb........ 0 36
Parisian, 8*s.................................................  0 SO
Royal Navy, i’s.ft’s, boxes, per lb.... 0 30 

Diamond, 7s, 12-lb. boxes, per lb..... 0 24 
" ft’s " " " .... 0 26• I gig II II II eiee g |0

Icings lor cake—
Chooolats, whits, pink, lemon, orange, 

almond, maple and ooooanut cream, In 
ft-lb. pkgs., i-dos. In box, per dosen 0 90 

Confections— Per lb.
Milk chocolate wafers, Mb. boxes.. 0 26
Maple buds, Mb. boxes.......................... 0 36
Chocolate wafers. No. 1, 6-lb. boxes 0 30 
Chocolate wafers. No. 2, " 0 25

EiNonpareti wafers, No. 1, " 0 30
Nonpareil wafers. No. 2, " 0 26
Chocolate ginger, Mb. boxes................. 0 30
Milk chocolate, 5c bundles, per box.. 1 35 
Milk chocolate, 6c cakes, per box.... 1 36 

EPPS’S.
Agente. C. E. Colson k Son, Montreal 

In ft, i and 1-lb. tins, 14-lb. boxes, per
fb ................................................... 0 35

Smaller quantities............................... 0 37
JOHN P. MOTT k CO.'S.

R. S. Me Indoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa ; J. A. Taylor, Montreal; J. 
R. Huxley, Winnipeg ; Tees k Pense, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver, B.C.; G. J. Eetabrook, St. John, N.B.

i. packages,
ft-lb. packages...................
Mb. packages,
1 andftlb. pa<

0 26 
027
0#

e $4.80 
BarleyWhite Swai
_____

Buckwheat Flour, per 
doz. $1.

White Swan Self-rising 
Pancake Floor, per
4oa.$L

White Swan Wheat Ker-

SK&# 
S2SS*

Condensed MUk
_ BORDEN'S CONDENSED MILK CO.
Wel H. Dunn, Agent, Montreal k Toronto.
Eaele Brand Condensed Milk.... $6 00 1 60
Gold, Seal Condensed Milk......... 4 60 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............ 2 00 0 60
Peerless Brand Evaporated Cream

familv size................................. 2 50 090
Peerless Brand Evaporated Cream
„ Pint size (4 dozen)....................  4 80 1 20
Peerless Brand Evaporated Cream 

hotel sise................................... 3 70

TRURO CONDENSED MILK OO., LIMITED. 
"Jersey” brand evaporated cream

per case (4 das.).................................$4 00
Reindeer brand per case (4 dos.).... 6 00

JERSEY CREA*

m
Hes-B-.
■ges^

Coffin.
BBT. SLAIN OO. LIMITED. 

Standard Coffees.
Boasted whole or ground. Packed In amp-
_ . „ -—and tins.
Qub House—$0 32 Ambrosia..........0 25
Nectar.............  0 30 Plantation........0 22
Empress........... 0 28 Fancy Bourbon 0 20
Duchess............ 0 36 Bourbon............0 18
Crushed Java and Mocha, whole... 0 II

ground.. 0 17ft 
Golden Rio......................... . . 0 14

Package Coffees'
Gold Medal 1 and 8 lb. tins, whole

or ground......................... ......... 0 $o
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jars, ground................... $ M
German Dandelion, ft and 1 lb. tfam,

Elite, lOosise 
(for cooking)

doe.........090

Mott’s breakfast ooooa,10a else 20 per dr.
" breakfast cocoa, ft's.................... 0 38
" " " ft ’s..................  0 88
" No. 1 ohooolate, fs.................. 0 32
• Navy " 11....................0 29
" Vanilla sticks, per gross............ 100
" Diamond ohooolate. ft’s............ 0 24
" Plain choice ohooolate liquors 0 39 
'* Sweet Ohooolate Posting» .... 0 90

WALTER BAKER A CO.. LIMITED. 
Premium No. 1 chocolate, ft and ft lb. cakes, 

36c. lb.; Breakfast cocoa, 1-6,ft. ft, 1 and 6lb. 
tins, 41c. lb.: German sweet chocolate, ft and 
ft lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, ft and ft lb. cakes,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, ft lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, ft-lb. 
cakes, 6 lb. tins, 44c. lb.; Soluble cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, ft lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 100 bdls., tied 5s, per box $3.00. The 
above quotations are f.o.b. Montreal.

Coeoanuti
CANADIAN OOOOANUT OO., MONTREAL. 

Packages—6c.. 10c., 20c. and 40c. packages, 
packed In 15 lb. and 30 lb. cases. Per lb 

1-lbTpecF

R Breakfast, 1 lb. tins, ground S3
WHITE EWAN SHOES AND Q1RBA1S LTD.

White Swan Blend.

1-lb. decorated 
tins. Bio. lb 

MojJsjHb-tins

Mo-Ja, 1-lb. tins 
2to.lb.

W”
4w Wonw-Mb. finer |1m» Jxn, pxr

aox.j tin.
ON. rAraxexkiqr*—14b. xwbw else lira, 
fnurSU, wltb 1 Hrabtoral, W0 par tea

noua wood l on.
•HU» Mil" In lib.

11b. piakiCM, .raorted.............. 0 *6
lb. paekacw, i«oit«L............ I Ilf

lb. twskMro worted, in 6 lb. boxra. 0 H 
lb. probM»». «raorud, in 6 lb. boxen 0 M 
lhjBckM*. «raorted. 6,10,16 lb. ora. I M

In 18 lb. Una, 16 lb pillxind 10, X rod 60 lb. 
Mien Palin Tinn Bbln

White mo*. Ins atrip 0 11 OB 0 11
— -......... . 0 1| .... I 1

...........Ilf .... Ill
.......... Ill ... Ill
........... I 11 .... I II

..................  II .... I
WMte Mora In I rod II lb. etnif. Hnn Un

“OIU1 ' In I lb.

OhMM.-Iapsriil 
Lnrse liie Jsra, dos.. I 16

1 86

* SSSSSR $3
00 OO OO « *

£ E
$58 88 sa Sî 

? 00 ==

: : £S5
liii

o
Confections

THB OOWAN OO., LTD.
Cream Bars. 60's, assorted flavors, box 
Milk Chocolate Sticks, 36 in box, “

“ " 10c cakes, 36 in box “
Chocolate Wafers No. 1,5-lb. boxes, lb.

" " No. 9,
Maple Buds, Mb. boxesu lb .... .........
Nut Milk Chocolate, ft-lb. cakes, 12-lb.

box.lb-.......... .................................... 0 40
These prices are F.o.b. Toronto.

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen...................... 0 96 dozen
Medium, cases 2 dozen................. 1 80 "
Large, cases 1 dozen...................... 2 75 "
Tumblers, cases 2 dozen............... 1 36 "
26-lb. pails...................................... 0 15 lb.

Coupon Books—Allison's 
For sale in Canada by The Bby Blain Co. Ltd 
Toronto. O. O. Beauohemis k Fils. Montres 

AiI #2, $3, $5, $10, $15 and $20.
All same price one sise er asserted -

Under 100 books............................... each 04
100 books and over........................... each C$ft
600 books to 1000 books..........................0$

For numbering cover and each ooupen, 
•xtrs per book M oent.

Infants’ Food
Robinson’s patent barley, 
ft-lb tins, $1.25; 1-lb. tins,
$2.25; Robinson's patent 
groats, ft-lb. tins, $1.25 ‘ 
lb. tms, $2.25.

Flavoring Extras#
SHIRK IFF'S

1 os. (all flavors),dos. |

loss 
• n

ira

Uk.d warn nux moi» An nnua in.

Medium Hie lara,
per doz.................4 80

Small size jars, per 
dos....................... *

Individual sise jars
per dos............... 1 00

Imperial holder— 
Lame size, doz. 18 00 
Med size, dos. 17 00 
Small rise, dos. 19 00 

Roquefort—
Large rise, dos. 9 40 
Small rise, doe. 14$

CRESCENT MFG. GO.
Mapleine 

2 oz. bottles (retail at 50c.'
4 oz. bottles (retail at 90c.
8 oz. bottles (retail at $1.50)

16 oz. bottles (retail at $3)...
GaL bottles (retail at $20)..........

Milk Powder
CANADIAN MILK PRODUCTS, LTD., TORON1 
Trumilk, full cream, per case (4 doz), ft lb

tins......................................................4
Milkstock (cooking milk), per case (4 dos)

ft lb tins............................................... 4
Jams and Jellies

BATGER'H WHOLE FRUIT STRAWBERRY JA 
Agents, Rose A Laflamme, Montreal and 

, , Toronto.
1- lb. glass jar, screw top, 4 doz., per doz. $2 2

„ T. UPTON A CO.
Compound Fruit Jams—

12-oz. glass iars, 2 doz. in case, per doz. 1 0
2- lb. tins, 2 doz. in case, per lb............ 0 0
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb..................................... 0 0
7 wood pails, 6pails in crate, per lb... 0 0
30-lb. wood pails, per lb......................... 0 0

Compound Fruit Jellies—
12<>z. glass jars, 2 doz. in case, per doz.. 1 fl
2-lb. tins, 2 doz. in case, per lb.............  0 0
7 wood pails, 6 pails in crate, perlb__ 0 0
30-lb. wood pails....................................  0 C

Soupe
JOS. CAMPBELL OO., CAMDEN, N.J.

Soups (condensed)—No. 1 cans, all kin 
per dozen. $1.20. Chicken soup, $1.26 i 
dozen. Pork and Beans, with tom a 
sauce or Boston style—No. 2 cans, dos. 11 
Tomato Ketchup — Bottles (10c. sise on 
dos. $1.40. Tabasco-Ketchup — Bottles (1 
sise only) dos. $1.40 Chili Sauce-Bott! 
(lOo sise only) dos. $1.40. Mustard (prepi 
ÿU—With spoon (new) dee. $1.40; No.
jars, doe. $14$.

SPBCIALTl

f Chateau Bi 
Baked Pork 
Beans, with ( 
to sauce or 
individual 5 
No. 1,90c.; Î 
$1.26; No. 3, 

Ox



THE CANADIAN GROCER

TTT—
ALWAYS RIGHT. ,*»"$?=
Stove Polish is just right every time you sell it, 
and the boxes are always filled full. You have 
no complaints coming after you pass it over 
your counter. Why not make friends for 
yourself, as well as for us, by selling the stove 
polish which always pleases the housekeeper? 
That's SUN PASTE. Just push it and see 
them come back for more.

MORSE BROS., Props. - Canton, Mass., U.S.A.

Molassine Meal
Molassine Dog and Puppy Cakes 

Molassine Terrier, Hound and Puppy Meal 
Molassine Chicken and Poultry Food

Are reliable foods for horses, cattle, dogs 
and poultry.

Sole Canadian Importer :

ANDREW WATSON
St VOUVILLM SQUARE, MONTREAL

NOTICE TO MANUFACTURERS
We have sold out our warehousing 
and forwarding business and are 
now prepared to handle two or three 
additional high-class lines selling to 
the Western wholesale grocery 
trade.

R. B, Wiseman 6 Co.
IBS Bannmtyn.

A ire#iue Mmut

Hefere.
WINNIPEG, MAN.

Bank mt Ottawa, Wlnnlpag

BRANDS

l“BANNER” & “PRINCESS’
CONDENSED MILK

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St. George Evaporated 
Cream
(Ueeweetened)

The most sanitary conditions are ob­
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer 
who handles them.

J. MALCOLM & SON
ST. CEORCE,

ONT.

THE SHINE COMES QUICKLY, COES SLOWLY

“Two in One" is the best selling shoe 
polish on the market, because it is the 
best polish. Guaranteed free from all 
adulteration and admixture.

Order to-day.

The F. Fe Dailey Co., Limited
Hamilton, Canada. Buffalo, N. Y.

62
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BROOMS OF QUALITY
"Wly make them! Yshould sell them!

Y OUR "S them! OURS do
and keep our factory going on FULL TIME

A postal will bring you information.

Wftlter Woods & Co. — Hamilton and Winnipeg

BLACK JACK
QUICK, CLEAN, HANDY

■
SOLD BY

ALL

JOBBERS

K-lk- lies—3 des, le ses*.

_____ __ Should
« U st„ 
*ro*or • store

LGOUR BR08.
Wlllngfn St. West TORONTO

OCEAN MILLS 
Montreal

fc Chinese starch, 48 
1-lb., per caM$4.00; 
Ocean Baking Pow­
der, 48 ^l, $1.40; 
48 4-ox, $1.80; 60 8, 
oz.. $4.50 : 36 14b.- 
$3.76 ; 48 1-lb. pkg., 
$4; 101-lb. tins. $5; 
loose 25 lb#., $1.75 ; 
Ocean blancmange, 
48 8-ox, $4; Ocean 
borax, 48 8-ox., 
$1.60;Ocean «

X"tiZZtSl
O. ean com starch, 4814b. $3.60.

Jam Per lb.
30-lb. wood pails.............................................. 0 06|
Pure assorted Jam, 14b. glass tara, two

dosen in case.....................................  1 76
Jolly Powders

IMPERIAL DIMM JELLY

&
Pure

K AND

Delicious

*
r $188; 6 hexes

Shirriff s

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 15 
flavors. 1 do*, in 
handsome counter 
carton, per doa, 90c.

* Purity " licorice, 10 sticks................... 1
" " 100 sticks.............................

Dulc, large cent sticks, 100 in box.......
Lye (Concentrated)

GILLETT8 
PERFUMED LYE

T p u I Fpuit Flavors 
Cartons i ach I Do?

Assorted flavors—gross 10.75.
Soap

n. (iENTlNE. Pkolfd 100 bus to cun. I

flavors), per <3 
Discounts on applica­

tion.

Lard
B. E. PAIRBANX OO. BOAS'S

LARD COMPOUND. 
Heroes....$0 124 
fcbbla .... 0 I 
Tubs ,60 lb#. 0 1_„
10-lb. Palls. 1 60 
D-lb. tins.. 1 50 
~ 184b.. 0 131

8-lb.. 0 131 
104b.. 8 131

Per case 
1 case of 4 dox $3 50 
3 cases of 4 doz 3 40 
6 oases or more 3 35

F.O.B. Montreal
GUNNS 
“SABI FIRST

COMPOUND.

Tierces.... 0 11
Tube......... 0 12i
80-lb. palls. 0 12$ 
804b. tins.. 8 18

Prices- Ontario and Quebec : 
if than 6 cases.......................................$5 On

----------ormore...................................... 4 9s
Fly Fade.

WILSON’S FLY FADS
In boxes of 60,10c.; pack­
ets, $8per bra; or three
ar?'"r

84b. 
S-ln. 

14b. <
Llooxloe

NATIONAL LIOORIOB OO.

10-lb. M 0 134 
M 0 12$

64b. boxes, wood or 
Fancy boxes ' “

Tar

Use

, wood or nanor, per lb. . . . . . . . . $0 40
ss(36or60stkkaLperbra... 188 
Mb. boxes, per (b. . . . . . . . . . . . . . . .  0 48

Ttr
'iHi/im'iin.'.
INtw........

■smalsde.
T. UPTON 4 OO.

12-ox glass jars, 2 dozen 
case, per doz. $1 ; 16-ox 
glass jars. 2 dox in case, 
per dox $1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 7$o.; pint sealers 
(24 ox), 1 doz, in case, 
per dozen $2.25.

BOYlMIhiLJB

MAGIC BRAND
8014b. packapa

my
>0.8 Magic soda-

ST. CHARLES OO* 
DBNEING OO

______ PRICES :
.1, CHAfflfl St. Charles Cream 

family sixe,percase 
........................$3.f0
Baby size, per

Puritjmu....tg 
Good Look.... 10$

Mustard
OOLMAN’S OB KBBN’S

D.8.F.,4-lb. tins.................... per dox $ 1 \
“ l-lb. tins..................... " SI
" l-lb. tins.................... " 6 (

Durham 4-lb. Jar................... per jar 0 78

F.D. Mb. tins....................... per doa 0 86
" |4b. tins...................... " l U

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen.......................  0 46 dozen
Medium, cases 2 dozen................... 0 90 "
Large, cases 1 dozen....................... 1 36 "

Oil re Oil
LAPORTE, MARTIN 4 OI*., LTD. 

Minerva Brand—
Minerva, qta M's......................... $ i 76i ii

iWN
PATERSON', WORCESTER SAUCE

j-put bottles. 3 sad g dozen nm, do, 0 90 
Put bottles, 1 dozen cseee, doe............ 1 f,

OOW BEANE
Owed l-lb.eeoute- 
|n* 00.psaka«ee, per
Owe et l-lb. eoe-

Csss et 14b eadWb. 
oanlslnlw 10 14b,

•0 phot. per



.1 !

j II "'g.r /*)

teni'i

WOOD’STRADE MARK BRAND

HOLLANDER 
COFFEE

Fragrant, Pungent, The Choloeet of the
Delloloue I Choice.

Imported and Roasted by

registered

THOMAS WOOD 00., LIMITED
No. 428 8t. Paul 8t. Montreal

Soap and Washing Powders
A. P. TIPPET S CO., AGENTS

Maypole soap, colors, per gross.........$10 20
Maypole soap, black, per gross......... 15 30
Crtole eoap, per gross..........................  10 20
Floriola soap, per gross .....................  12 W
Straw bat polish, per gross................ 18 20

S dox. to 
box.........

Store Polish
Rising Sun, No. 1 cakes, à * ft grs bxs. 
Rising Sun, No. 3 cakes, gross boxes..
No. 5 Sun Paste, l gross boxes..............
No. 10 Sun Paste, ft

Per gross
$5 50

4 50
5 40 
900

6 dox. to

it 4Meb4\tu ««A \oi \
Smwmww yna
|q»ma\nÉ|wn»SM

OnwWlltMh 
wo. LbDdLI* 
konUMIIiMh .

lafobtb, uma a an. i 
JeeeeTw-

?ît5«lî£2*î i5*o,' ■ iü :
Oeko Dm To, Japon Mel

• n • 40
• id • 96
• 99 0 46• ft.
• 91 • 61
• 49 6 01

Puis Gold Jslly Powder...,............\ 90cents
Pars Gold Salad Dressing Powder / per dox 

Dtoooonts on application.

1 box, price
......... $4.00

5 box, i

Freight pd. 
on 5 bx. lot.

IUs

JAMBS DOME BLACK LEAD 
6a’size, gross, $2.40. 2a size, gross, $2.50 

Boot Polish
PACKARD'S BOOT 

AND SHOE 
POLISHES

Mon-Ami, $9 gross ; 
Black "O," $9 gross; 
Large Combination, 
$20 per groea; Pony 
Combination, $10; 
French Of :—

10; Pat. Lea. Cl 
10 per gross.

Byrap
1DWABD.BCBD ETABCH OO.. LIB
"Grown' Bnhd PeRMttoc Bmp.

BLUB B1BBOB

Yellow label. 11.................... e*•• ii.............. e n
Dm Ubol. 11 ud 11.........0 M
BUM Label 11 end fe...... • »tsiSL«ate:!ï

kmBoseed, fts end ft's...........$01 In ft-lb. tine, 
or mixed.

THOMAS WOOD 
ft OO., LTD.

Montreal and

Wood's Prim 
rose, per pound 
wholesale 40c., re 
tail 00c.; Golden 
Rod, 36c. and 60c; 
Fleur-de-lis, 30c 
and 40c. Packed

All grades—either black, green

Barrels, TOO lbs_____
Half-barrels. 160 lbs..
ft barrels. 176 lbs.........
Palls KIbs.................... 1ST h

LIMITED
Per lb 
$0 064 
0 06ft 
0 05| 
0 071 
0 071 
0 071 
0 06} 
0 07$ 
0 06 
0 06

Starch
EDWARDSBVRO STARCH CO.,

Laundry Starches—
No. 1 white or blue, 4-lb. carton...
No. 1 white or blue, 3-lb. carton...
Canada laundry................................
Kilter gloes, 6-lb. draw-lid boxes..
Silver gloss, 64b. tin canisters.......
Edward's silver gloss, 1-lb. pkg.......
Kegs silver gloes, large crystal.......
Benson's satin, 1-lb. cartons...........
No. 1 white, bbls. and kegs............
Cana® white gloes, 1-lb. pkgs.......
Benson s enamel, per box... 1 50 to 3 00 

Culinary Starch—
Benson A Co's. Prepared Com.__  0 07j
Canada Pure Com............................ 0 05}

Rice Starch—
Ed wards burg No. 1 white, 1-lb. car. 0 10 
Ed wards bur g No. 1 white or blue.. 0 

BRANTFORD STARCH WORKS, LIMITED 
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40 lb 0 06 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 06ft
Finest Quality White Laundry—

3-lb. canisters, cases of 48 lb.... 0 77
Barrels. 2U0 lb..........................   0 06ft
Kegs, 100 lb............................. 0 06$

Lily White Oloss-
1-lb. fancy cartons, cases 30 lb. 0 7ft
6-lb. toy trunks, 8 in case............ 0 06
6-lb. toy drums, with drumsticks

Incase..........................................  0 06
Kegs. ex. crystals, 100 lb........ 0 07

Brantford Gloss—
1 -lb. fancy boxes,cases 36lb.... 0 07ft 

Canadian Electric Starch-
Boxes of 40 fancy pk«B.. per case 1 06

Canned Had diet. “Thistle” Brand
A. P TIPPET ft CO.. AGENTS 

Cases 4 doz. each, flat", per case .... $5 00 
Cases 4 doz. each, ovals, per case........ g qq

1$ " ft» M J
15.10 and SO

1 SOIiao M

I -S 
...... ST»
........no

lb. tin» hA„ win handlw.1

Ub.............................
ia with Isbel— 
i. ttm. I Aob. Id nn.

lb. PBPBT pks>., 4 dos. in CBM. . 
' DBpWpkSA.i dOA 111 OAM.

Pink Label 
Gold Label 
Laves * 49e.

TSo.

ras-i:
Red LebeL lsaoiftx
Gold Label, %'s...................
Bed-Gold Label %>................

« BO. B. BRISTOL ft OO.,
Hamilton, Ont.

TEA OO. 
Whole-ale Retail
... $0 16 $0 90 
... 9SÎ 0 96 
ftl 9 90 0 00

• 91 ON• 44 0 8
0 66 0 96

I s and ft's 
I s and ft's 
Cell's and ft’s 
I s and fts

Canisters
Oold Tin., 51 Sio. 1.15 50b. 160
Gold Tlw, SI ISO. 1.05 60c. 1.5*
Odd Tin», 11 Me. web 50e web
Oold LbImI. i'« lie w. Mlb. Mes. 50 lb. 
Kdinw.il Mew 701b. 50ew. 1001b. 
MTIw.Il How. nib. Mew. L00lb

Tie...........................la wdta.
................. twit

■inn
PAOKAGB
TEA

Css's SO and 
10 lbs. each— 
Black, MUad, 
and Green 
Oerton.

‘liETf-
..Is and]

Is and]

MELAGAMA

TEA

MIBTO BROS., 
46 Front St. East

black, green, 
mixed-is, whole­

sale 70c, retail $1; fts, 56c. and 80c ; is, 44c. and 
60c ; 1 lbsand is, 40c. and 60c. ; 4s. 38c. and 50c.; 
1 lbs. and fts, 36c andSfc.; 1 lb., " ~

GILL BITS CREAM TARTAR
Per do*

......... $0 9u

..._. 1 80

1......... $7 20
Per doz

ft4b. cans with screw covers, 4 doe. in
ease......................................................$2 00

14b. cans with screw covers, 3 doz. in
case.................................................... 3 75

Per lb
64b. aq. canisters, ft don In casa........0 30

10-lb. wooden boxes.................................0 77%
96-lb. wooden pails................................. 0 27%

1004b. kegs................................................. 0 25%
9904b. barrels............................................. 0 25

THE QUAKER OATS CO.
./innin

$3
4.10 „
Puffed rice, 36 s. a____________________ ____
Quaker Toasted Com Flakes, 36’s, (11 cm» 
lots, 1 case free, delivered) 190; 5ft case lot* 
4 case free, delivered) ; Banner oats, 20's (with 
premium) 4.10; Saxon oats. 90's, (with prenn 
urn) 4.10; Pettijohn breakfast food, It's, 2.25 
Apitezo biscuits, 94's, 3.50 ; Saxon wheat foo-i 
24 s, 3.26; Cracked wheat, 94's, 3.50 ; Homin. 
24's, 2.40 ; Puffed rice, brie., 25 lbs. each, 22c lb

„ no.

fts, 30c. and
_____  30c ; 1 lba.

24c. and 30c. We pack japans in all | 
ip prices. We pack in 60 and 1001 
deuve

40c.; is, 32c. and40c.; fts, 25c. and
;k Japans in all grades

~ * ‘nib caw
All delivered prices.

100 lb. lots freight i

EYL0N

Ceylon Tea, in 
1 and ft-lb. lead 
packages — black 
or mixed.

• Lattre..

Black Label, 14b., retail at So. 
Black Label ft-lb., retail at 96c..
Blue Label retail al 30s...............
Green Label retati at4lto ...........
Red Label retail at 60s..............
Brown Label retail at 60c...........
Oold Label retail at 9$s...............

Tobacco.
IMPERIAL TOBAOOO COMPANY OF CAB ADA, 

LIMITED—EMPIRE BRANCH.
.... 44 
.... 45 
.... 46 
.... 
.... 46 
.... 4h 
.... 44 
.... 66

Pay Roll 7s.................................................6*
War Horst, Is............................................. 4‘:
- noting—Shamrock, 6s,, plug or bar. 45

MbodBan. Is....................................... 45
pire, 6s and 19s......................................41

Ivy. 7s........................................................... K
Starlight, 7s................................................ K
Smoking—Great Wsst Pooches. Is.... *

Chewing—Black Watch, 6s.
Black Watch, 19s...........
Bobs, 6s and 19s.............
Bully, 6s..........................
Currency^ffts and 19i...
oiîfrox. ii».V.V.'.V*.V. V
Pay Roll Ban, 7fts

Pit

Out

Per Aitim 1er laiertis* <me*etleee h iMs 4epi. uplf to A4rt.
64

The raUlii

rwt Wwt Peueàw, k.
Tout

lmlYw*,l5ot I wntpkp. 
OuUwlOrw™ Tent, I dwin
kooor, si omr —iIB

$1 15 
1 16
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Highest Grades 

Complete Assortment

Oldest Salt House 
Canada.

Wrapped in
Absolutely dust-proof.

toacase.
Verret, Stewart & Co

Montreal ST. CATHARINES, - Ê ONTARIO
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