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They know no seasons. Month in—month out, there are uses for them in

every home. Throughout the year, they bring steady profits to the grocers
who keep them to the front.

CROWN BRAND AND LILY WHITE

are necessities for cooking, for preparing all kinds of sweet things, for

candy-making and—summer and winter alike—they are most delicious and
wholesome table syrups.

Keep these old favorites to the front —they pay.

" THE CANADA STARCH COMPANY
LIMITED

MONTREAL, CANADA

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation.
Copy of report will be gsent on request to anyone interested.
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Be Enthusiastic---1T PAYS!

On the shelves of the grocery store, there is
no product more worthy of the merchant’s
enthusiasm than O-Cedar Polish,

If you are not enthusiastic about the merits
of this product, it must be because vou do not
really know O-Cedar.

A trial of it in your own home—on your
own furniture — or to
polish your motor car

The result is that their customers—having
noted the claims we make for O-Cedar in
our own newspaper advertising—make their
first trial purchases of our polish in theé stores
of these enthusiasts—and they go back to those
same stores for “more O-Cedar” after being
convineed of itv worth

O-Cedar products—
the polish and the mop

—will arouse your en-
thusiasm to that de-
gree which is needed
to make the O-Cedar
sales yvou should make.

The grocers who are
making real money
out of O-Cedar sales
are the grocers who

edar

- y
~—sell freely in every

store  that handles
them. But in one block
there will often be two
merchants, one selling
an average quantity of
O-Cedar, and the other
selling nearly double
the amount of his

Polish

know this product
through the experience
of their wives and themselves. Their confidence
in O-Cedar is such that they give this product
a place of prominence in their stores — they
“play it up” in their advertising — they
tell of its merits whenever opportunity offers.

neighbor, The one
merely hands out O-
Cedar products when asked for them. . The
other, having experienced the satisfaction of
using O-Cedar, just cannot help featuring it,
and so gets the lion’s share of the O-Cedar
trade in his neighborhood.

CHANNELL CHEMICAL COMPANY, LIMITED
TORONTO
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widely known or more popular than Borden’s.

(
Their Popularity Is Builded

Across the continent, in every community,
Borden milk products are being sold all day
every day to housewives who recognize in
them all that good milk products should be.

Are you helping to supply the Borden
demand? Your stock is never complete with-
out an ample supply of these money-makers.

AT YOUR WHOLESALERS

R Mk Co., Linitid

Leaders of Quality
MONTREAL VANCOUVER
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Nucoa is a pure, appetizing spread for
bread that contains no animal fat and
has no possible relationship with ani-
mal oleomargarine. It is the original
nut butter—a rich churning of cocoa-
nuts and milk, competing with the fin-
est creamery butter on quality lines.
Bigger business? Best class of trade?
Sell them Nucoa. They know about it
because it is strongly advertised every-
where.

Canadian)Wholesalers
Who Handle Nucoa

Alberta
Edmonton—Western Grocers, Ltd.
Ontario

Ottawa—E. M. Lerner & Sons
Kingston—J. Y. Parkhill & Co.
Toronto—Whyte Packing Company,
Front Street E.
Galt—Glennie & Moore, Ltd.
Windsor—S. P. Lyttle, 88 Quel-
lette Ave.
Quebec
Montreal—Labrecque & Pellerin, 11
Rue St. Timothee
Sherbrooke—J. A. Cascadden
Manitoba

Winnipeg—A. H. McIntosh, 1307
Union Trust Bldg

BUTTERS BREAD

STAYS SWEET
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CLARK’S
CANADIAN BOILED DINNER

The finest Beef and care-
fully selected vegetables,
perfectly cooked.

In attractive packagess
economical to the consumer
and a ready seller.

 SPAGHETTI

with TOMATO SAUCE and CHEESE

Corned Beef Hash
Beef Steak and Onions
Sliced Smoked Beef

Potted Meats, etc.
All

CLARK’S PREPARED FOODS

are ‘‘MADE IN CANADA"” by ‘CANADIANS”

W. Clark, Limited MONTREAL
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1-91 o Season Pack

of

Canned Salmon Now Ready

Cover your requirements now

Our Our
Reliable Brands Reliable Brands

“ Hallbest ”’ AARRY HAI.I. & @ “ Hallchoice ”’

Red Sockeye SAN Red Cohoe
U-S-A- CANABA

“ Hallfancy ” | “Hallpink ”

Red Spring ‘ Northern Pink

“Hallred ”’ - “ Hallchum ”’

Red Blueback Choicest Fresh Chum

JAMS
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable : Lamberton, Glasgow.
Codes : A.B.C. 4th and 5th Edition.

CONFECTIONERY
MARZIPAN

CHOCOLATE

; Agents:
Wm. H. Dunn, Limited, Montreal

Maritime Provinces and Western Canada

Lind Brokerage Co., Ltd., Toronto
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The Coffee Test—By Cups

HE above is a view of a corner of our coffee testing room in our

Santos house. Here a sample of every coffee shipped from Santos

is carefully roasted and tested—in the cup—before shipments are
made to roasters. The care with which these tests are made is one of
the many reasons why our shipments are so uniform in quality.

This is one of the many important services rendered to our custom-
ers. Direct shipments to Canada can be arranged on through bills of
lading. Let us start this direct sérvice working for you.

J. Aron & Company, Inc.
Importers COFFEE Exporters

£
E
£
=
=
E

CHICAGO NEW YORK LONDON SANTOS NEW ORLEANS

(R LR R B R R R R AR A R TR

L R RN N A B B R R o N R R AR ARG




CANADIAN GROCER j November 7, 1919

You Don’t Give—
You Lend

In deciding how many Victory Bonds you will buy, remember this
important point—you are not giving—you are lending to your
country!

You are lending at a good rate of interest.
You are lending on the highest security.

You are lending to maintain your own and your country’s pros-
perity.

In your own personal interest you should make strenuous efforts
to buy as many Victory Bonds as you possibly can.

You couldn’t put your money in a better place.
You want to save money—everybody does.
It is the only way to get ahead.

And Canada needs to borrow your money to bridge the gap from
War to Peace.

It’s your duty to lend.
Take the proper view of this Victory Loan.

Say to yourself—“I am going to buy all the Victory Bonds I can
pay for now and in the next ten months.”

What if it is an effort to pay for them.
Look ahead a little.

Think of what you will own when your Victory Bonds are finally
paid for.

Every cent you pay on your Victory Bonds you lend to your country
—you save!

Remember that, and

Buy Victory Bonds

Every Dollar Spent in Canada

This space donated to the Victory Loan 1919 Campaign by

Connecticut Oyster Co., Limited
50 JARVIS STREET, TORONTO
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A Sure Way

To Bring the
Delicious
Flavor of

“Sealshipt
Oysters’

Fresh from the Sea
To the Consumer
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“Sealshipt Oysters” in glass jars are your “Oyster Insurance”
—you can rely upon their purity just as you can rely upon the
purity of certified milk ; they bring a tang of salt air and salt
water all the way from the Ocean to the Consumer’s table, sealed
airtight in sanitary glass jars.

Remember! Refrigeration is necessary with these Sealshipt Oysters, in glass
jars. As they are put up without the use of any preservative or adulteration—
they must not be displayed as you would display canned goods or other bottled

‘ Sealshipt Oysters

In Glass Jars

These glass jars contain slightly less tha a pint, and can retail at most Ontario
points for 55 cents. You have a know ' profit, with complete satisfaction to
your customer and the maximum of convenience. Only the very choicest of
Northern grown oysters are contained in these glass jars.

Connecticut Oyster Co., Ltd.

CANADA'S EXCLUSIVE OYSTER HOUSE
50 Jarvis St. TORONTO




CANADIAN GROCER November 7, 1919

WAGSTAFFE'’S

New
Season’s

1919

Lemon
Orange

and

Citron

Caps or Cut

Ready for THE MOST UP-TO-DATE CANDIED PEEL AND
Use CRYSTALLIZED FRUIT FACTORY IN CANADA

WAGSTAFFE'’S

Crystallized Ginger, Cherries and
Assorted Fruits.

Plum Puddings and Mincemeat.

NOW READY FOR DELIVERY.

Order From Your Wholesale Grocer.

WAGSTAFFE, LIMITED

. Pure Fruit Preservers
HAMILTON CANADA

Representatives: H, P, Burton, 518 Dominion Bidg., Van- G. Smith, 386 Beaconsfield Ave., N.D.G., Montreal, Que.;
couver, B.C.; Dominion Brokerage Co., Edmonton, Alta.; J. B. W, Smith, 708 Waterloo St, London, Ont.; F. G,
i Knox, Oollingwood, Ont; W, 8§, Clawson & Co., St
John, N.B.; HL M. Wylie, Roon\ 6, Union Bank Blﬁ.
Halifax, N.S R M P\x)\n 7 Duke St., Trure, N8,;

John Rossitor, St John's, Nfid.
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In Quarter and Half Pound
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER
BRITISH COLUMBIA HOP CO., LTD.

Ranches located at
Sardis, Agassiz,
B. C.

Head Sales Office:
235 Pine Street
San Francisco,

California.

Largest Hop Growers in Canada

Write for Prices—Samples
Agents: for Western Canada, Donald H, Bain Co., Winnipeg, Man.
Ontario: Raymond & Raymond, Lendon, Ontarie.
Quebec: Arthur P. Tippett & Co., Montreal, Quebec.

Imperial Rice Milling
Co., Ltd.

VANCOUVER, B.C.

MIKADO

Woe'are offering the best value
in Rice on the Canadian
Market to-day.

Canada Food Board License No. 4-517.

CANADIAN

Hops

GROCER

cUREKq

REFRIGERATORS

‘A Canadian product built by Canadian workmen to
last a lifetime.

Every Eureka built on our patented principle of
cold, dry air circulation.

BUY NOW

We can give you better service
with more attention to your in-
dividual needs.

Cost of materials and labor ad-
vancing, We can give you
better prices now.

In anticipation of an unprece-
dented rush of business next
season, our stock is being filled
in every line. Why not get in
on the ground floor instead of
waiting till spring, which will
probably mean a delay in ship-
ping.

Protect yourself by buying now.

Eureka Refrigerator Co., Limited
Head Office: Owen Sound

Branches: Toronto, Hamilton, Montreal

DESICCATED
COCOANUT

We import direct from our own
mills at Colombo, Ceylon, and
stand behind the quality of our
goods. The prices we quote are
rock-bottom. Let us quote you
on your next requirements.

Our agents are:

Tees & Persse, Ltd., Winnipeg, Fort William, Regina,
Saskatoon, Moose Jaw; Tees & Persse of Alberta,
Ltd., Calgary, Edmonton. Newton A. Hill, Toronto,
Ont.; E. T. Sturdee, St. John, N.B.; R. F. Cream &
Co, Ltd., Quebee, Que.: J. W Gorham & Co, Halifax
N.S.; C. T. Nelson, Victoria, B.C.

Dodwell & Co., Ltd.

Iniporters & Exporters
VANCOUVER
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Your customer, in preparing a fish for her table,

SCALES IT
SO DO WE

“ALBATROSS PILCHARD”

Clayoquot Sound Canning Co., Ltd.

g NSRRI VICTORIA.

AGENTS :
h?ntlaﬁgaa;dsoukebe(l:: le)rcd Powis & Son, ' Hamilton, Ontario
&, anito ask : H. P. Pennock & Co., Ltd., Winnipeg, Man.
‘“:;:‘;gfcl'gg‘s'w W Alberta & British Columbia : Mason & Hickey
J. L. Beckwith, Victoria, B. C.

(FITCHARR

YOU CERTAINLY PICKED A WINNER!
RED ARROW BRAND

ARE A
PHENOMENAL

SUCCESS W
The National Biscuit & Confection Co., Ltd- e

Like Wallace’s Salmon and
Pilchards Give Splendid

Satisfaction.

WALLACE’S HERRINGS

Your Jobbers Can Get Them

WALLACE'S | i
U WALLACE FISHERIES vumimen

VANCOUVER

When in Doubt Try the “Want Ad "’ Page

Every week this page is being used to splendid advantage by others. If you have some-
thing to sell, or you want to buy a business, fixtures or equipment—or maybe you want a
clerk, a traveller—try it out.

Two cents per word first insertion, and one cent per word
for each subsequent insertion, and five cents extra per
insertion for Box No. Payable in advance.

143-153 UNIVERSITY AVE., TORONTO
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e service department of Cana 11| /i

| % [ m will gladly assist manufacturers t h and ‘w'{ i
HI " abroad in making ar ements with the “ ;' it
' u l l firms in all of Canada whose announce- “ l N N I |
Rl e il ments appear on this page. L0 T T TR

I Squ1rrel Brand 5EANUE

il ot e aked PETER LUND & COMPANY
in B. C.

Il, and ru‘uind ﬁlune.onoort'o
VENABLES & MERRYFIELD additional staple lines for
525 Standard Bank Bldg. Vancouver, B.C Britioh Col mbh Tenitory

MACARONI

The pure food that builds Muscle and Bone at’small expense.
The Meat of The Wheat
Manufactured by the

Columbia Macaroni Co., Limited

EXCELLENT FACILITIES FOR C. T. NELSON
SELLING AND DISTRIBUTING

FREE and BONDED Grocery Broker and Manufacturers’ Agent Say you saw it in Canadian

IBHM

WAREHOUSE foc with Ll it Cikumbia wholemier and

obber. and can r line to best advan- Grocer, it will identi F
CAMPBELL BROKERAGE CO. fawe. ™ Aot for Wnippers of Oriental proeets. ify you
860 CAMBIE ST. - - VANCOUVER VICTORIA B VANCOUVER.

" Man Left You, Did He?

And for the life of you you don't know where to a man for the grocery business, honestly we don’t
find a :hit to rep l::o hin}.. m :i‘: b.:v:i. to know of a better or cheaper way of finding him than
m—n ‘“d“ eo'h.d i advertisement in the use of CANADIAN GROCER.

tising 8
CANADIAN GROCER. The way to find the man you want is to look for

If you wanted a blacksmith, we wouldn’t recommend him where he is likely to be found—in the grocery
CANADIAN GROCEB. but when it comes to finding business.

Rate is 2 cents a word first insertion and 1 cent per word each subsequent insertion.
Five mhulllldonalpe insertion when replies are to be sent to Box Number in our
care. Send your advertisement and renltunce to

Canadian Grocer Want Ads. "“'® roaonre "™
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Wholesale Grocery Brokers
Commission Merchants

410 Chamber of C

ce, Winnipeg
Personal attention given to all business entrusted

c-n....a.e.s-m.f " Eetablished here 1900,
GEORGE ADAM & CO.

W. L. Mackenzie & Co.,
Head Office: Winnipeg

Branches at
Regina, Saskatoon, Calgary, Edmonton

Ltd.

THE McLAY BROKERAGE CO
WHOLESALE GROCERY BROKERS
and MANUFACTURERS AGENTS

Take advantage of our Servi
WINNIPEG

ervice
MANITOBA

C. H. GRANT CO.

Wholesale Commission Brokers and
Manufacturers’ Agents
810 Confederation Life Bldg., Winnipeg

We have the facilities for giving manu-
facturers first-class service.

ALEX BAIRD LTD.

------ urers’ Agents
300 Montroul Trust Bldg.

WINNIPEG, MAN.
Correspondence Selicited

F. MANLEY

Manufacturers’ Agent
354 Main Street, Winnipeg
Agencies Solicited

EL ROI-TA

PERFECT

CIGAR

Donald H. Bain Co.

WHOLESALE GROCERY COMMISSION AGENTS

Herewith are Some Facts on Product Marketing

We have a highly-specialized, keen brained staff of untiring sales
promoters. We have your interests at heart, every hour of the day
the moment you enlist our services. We have an enviable record
of results, with satisfied customers to prove it.

Should you have a product that has not been successfully mar-
keted, we are especially trained to market it in the Western field,
in a way that it has never before been marketed—with the para-

mount of success.

Get in touch with us.

Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER
ALSO AT 6 CHEAPSIDE, LONDON, E.C. 2, ENGLAND
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WESTERN PROVINCES

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., ttd‘ |

Head Office: WINNIPEG Mmtoba

IWe solicit correspondence from large and progressive manufacturers wanting active and re’ -
sponsible representation west of the Great Lakes. An efficient selling organization, and an'old- <
established connection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now.

in Western Canada |

We are the largest Storage
. :

ies, e
SERVICE.
Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesciale, Winnipeg TRACKAGE

’ STORAGE
Have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They : 5
get the business, and can get it for vou. Write us, and we will explain our system. + DISTRI-

Wholesale Grocery Brokers and Manufacturers’ Agents BUTION

“Always On The

The H L Perry Co., Ltd., 214 216 Princess St., Winnipeg

As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING . FORWARDING
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CHRISTIE’S BISCUITS

AND
ROBERTSON’S CONFECTIGNERY

are both marketed in Western Canada by us.
Both lines are having big sales,

For the same reason your goods should be among the big
llrs

N 7§ Scott-Bathgate Company, Ltd.

Wholesale Grocery Brokers and Manufacturers Agen
149NmDm Ave., East

WINNIPEG

A BRANCH HOUSE WITHOUT THE COST OF MANAGEMENT

The Regina Cold Storage & Forwarding Co.Ltd.

Regina - Saskatchewan
| coLD STORAGE WAREHOUSING CAR DISTRIBUTION

D. J. MacLeod & Co. B. M. Henderson Brokerage, Lid. Western Transfer & Storage, Ltd.

Manufacturers' Agents and Grocery Brokers Kelly Bldg., 104th St., Edmonton, Alta C.N.R. Carters C.P.R.

EDMONTON ALTA. ( Saslusietiur DISTRIBUTION - STORAGE - CARTAGE

Qpen to negotiate for new lines in Alberta. WC F"‘L F"““'anjm P.0. Box 666, Edmonton, Alh.

Vegetables. | Mombers of the Canadisn Wareh s Association

wHEN WRITING T0 ADVERTISERS | PACIFIC CARTAGE CO. SAY YOU SAW IT

E-A s Sariaen IN CANADIAN GROCER
KINDLY MENTION NAME OF THIS | Office:  CPR. Freight Sheds  CALGARY
Distribution of Cars a Specialty WHEN WRITING TO

PAPER Sterage and Ferwarding Prompt Service ADVERTISERS

Mention this Paper When Wnting to Advertisers
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The service department of Canadian Grocer ' “
will gladly assist manufacturers at home and
abroad in making arrangements with the
firms in all parts of Canada whose announce- |

ments appear on this page.
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ONTARIO

T. M. SIBBALD & SON
GROCERY BROKERS
Agent for KELLOGG'S Toasted Cornflakes
Another Agency Solicited
311 KINGST.E. - TORONTO
Setorage and Bonded Warehouses

MACLURE & LANGLEY
LIMITED
Manufacturers’ Agents
Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

H.D. MARSHALL

Wholesale Grocery Broker
OTTAWA MONTREAL HALIFAX

W. G. PATRICK & CO.

Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St. W., Toronto

C. MORRIS & COMPANY

Importers Exporters
Grocery Brokers
Head Office: U. S. Office:
TORONTO CHICAGO, ILL

| LOGGIE, SONS
& CO.

Merchandise Brokers and
Manufacturers’ Agents

Grocery, Drug and Con-
fectionery Specialties

Foy Building, 32 Front Street West
TORONTO - ONTARIO

W. G. A. LAMBE & CO.
TORONTO
BEstablished 1885

SUGARS FRUITS

WHEN ANSWERING ADVER-
TISEMENTS KINDLY MENTION
NAME OF THIS PAPER

ESTABLISHED 1899

We Cover the West

IX BRANCHES with

ERVICE that
ATISFIES

In Squares and Bags

VERY woman takes a pride in
having spotlessly white house-

hold linen.

OCEAN BLUE gives

best results in the easiest way.

CIENTIFIC

We have 20

PECIALTY

ALESMEN

Who are anxious to introduce your lines

W.H. ESCOTT Ces.

WINNIPEG, MAN,
Saskatoon, Sask.
Regina, Sask.

Wholesale Grocery Brokers and Importers

Consignments solicited.

Give all your customers the opportunity
of testing it, and you will soon need to

Order more from your Wholesaler.

HARGREAVES (CANADA) Limited

The Gray Building, 24 & 26 Wellington St. W., Toromto.

ary, Alta.
lllium Ont.
Edmonton Alu

Western Agents: For Mani*oba, Saskatchewan and
Alberta: W. L. Mackensie & Co., Lid., Winnipeg,
Regina, Saskatoon, Calgary and Edmonton.
British Columbia and Yukon: Creedon & Avery,
Rooms 5 and 6, Jones Block, 407 Hastings Street
West, Vancouver, B.C.

For

Write or wire us.
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The service department of Canadian Grocer
will gladly assist manufacturers at home and
abroad in making arrangements with the
firms in all p arts of C
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QUEBEC

ROSE & LAFLAMME

LIMITED

Commission Merchants
Specialties

MONTREAL TORONTO

Capitalize on the good selling
lines of non-alcoholic Liquers.

S. G. BENDON UTILITY CO-
MONTREAL

J. L. FREEMAN & CO.

Wholesale Grocery Brokers

ROOM 122 BOARD OF
TRADE BUILDING  * Montreal

PAUL F. GAUVREAU
WHOLESALE BROKER
Flour, Feeds and Cereals
K 84 St. Peter Street, - QUEBEC
If you need potatoes wire or write me for

prices. Will quote good prices delivered

your Station. We cover

~J. C. Thompson Company
209 St. Nicholas Bldg.
MONTREAL

the Confectionery Trade

THE DOMINION TRADING CO.

MONTREAL

We are open to handle several food
Agencies selling to the Grocery trade in
Montreal, Quebec. We cover the territory
thoroughly ; best references.

Room 34, Board Trade Bldg., Montreal.

Cable Aduress, Domtraco,

WANTED

Agen fdpdtfth
Lt)f\Itlbtf

SILCOX & DREW
33 NICHOLAS ST., MONTREAL

Grocery

MONTREAL
MARITIME PROVINCES

Established 1889

HOWE, McINTYRE Company
Brokers, Importers and Manufac-
turers’ Agents.

91-83, Youville Square,

AGENCIES WANTED
For Food Products, Confectionery, etc.
For the Dominion Best References.

H. S. JOYCE,
Room 903 Southam Bildg., Montreal

CANADA

GAETZ & CO.

You Try This

MANUFACTURERS AGENTS AND
GROCERY BROKERS

47-49 Upper Water St., Halifax, N.S,

Agents?
WHEN WRITING ADVERTISERS
KINDLY MENTION THIS PAPER

Exporters

BRITISH . GUIANA

Why not build up your trade in
British Guiana and the West In-
dies, by appointing us your

McDAVID & CO.

Mcnufacturers’

41 Robb Street, Georgetown, Demerara,
British (!u( na

: " Cocoanuts, Coffee, Rice,

When you desire any information on
matters pertaining to the trade it will
be gladly furnished free upon applica-
tion through the columns of this paper.
If you enclose stamped, addressed en-
velope we will also reply direet to
We

you. Don't -hesitate to ask us.

Ropresen‘aisee will do our best.

Cocea.

Dominion Spring
Clothes Pins % |

An excellent pin that will
please the housewife. You
can get a supply from any
good Wholesale Grocer or
Jobber.

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

There’s Big Demand for

REX PRODUCTS

Rex Cedar Oil
Rex Floor Wax
Rex Furniture Cream
Rex Washing Powder

Order from your Wholesaler, or

REX CHEMICAL CO.

103 Wellington St., MONTREAL

S. H. MOORE & CO. KING & SOUTHCOT
TORONTO VANCOUVER

McDONALD ADAMS
WINNIPEG
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This striking, new package

will receive a hearty welcome in every home where quality is the chief considera-
tion.

Milled from the best Western oats with modern machinery, Quality Rolled Oats
come to you with an absolute guarantee of uniform high quality:

Rolled the thinnest they cook the quickest, and our special “Pan-Dried” process
imparts that delicious nut-like flavor that wins the housewife’s praise.

We offer you exceptional shipping facilities and prompt deliveries. Order now.
Get our prices on
Split Peas, Pot and Pearl Barleys, Manitoba Blended and Ontario Wheat Flours.

Canadian Cereal & Flour Mills Co., Limited

TILSONBURG, ONTARIO
Head Office: - - Stratford, Ont.
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The needs of merchants have guided

National Cash Register improvements

66 HAT the merchant needs”” always has
been—and always will be—our basic idea
in making cash registers.

This business, as it stands today, is the result
of constant study of merchants’ needs.

Every suggestion that we receive is investigated.
The practical ones are adopted and given very
exacting mechanical tests before they are manu-
factured.

During the past 10 years we have made 6,508
improvements in our product.

These improvements were added so that Na-
tional Cash Register users could be supplied
with machines that would give them the utmost
possible service.

Modern National Cash Registers are practical,
useful, accurate, and durable—the best we can
make.

Nationals are now used in 296 lines of business

The National Cash Register Company of Canada, Limited
BRANCH OFFICES :

FACTORY : TORONTO, ONTARIO

November 7, 1919
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It took years to do it. People had to be persuaded to try “SALADA’ the
first time. After that they became our best advertisement until, to-day, the
devotees of “SALADA” are numbered in ever growing millions.

There’s no other reason for it but the everlasting, downright quality of the
tea. Here’s some of the latest figures—The sales of

“SALADA"

for the month of October were 182,317 pounds greater than for October,
1918.

Enough “SALADA” was sold in Canada, last week by our Toronto and

Montreal branches to give every man, woman and child in the Dominion
SIX CUPS of the most delicious tea anyone ever tasted.

HELP YOURSELF TO A REPUTATION

by buying a copy of

THE GROCER’S ENCYCLOPEDIA

BY ARTEMAS WARD
OU will enjoy reading it, because you will find it the most interesting and entertaining book you
ever saw—and the result will be that:
YOUR BANK ACCOUNT will profit, for the information acquired will save you money—and

YOUR REPUTATION will be strengthened, because you will know so much more about foods, etc.,
than any of your competitors who do not possess the book. Your customers will be quick to notice the
difference and will look up to you as an authority. Swuch a reputation is very valuable and brings business.

SOME PRESS COMMENTS

THE GROCER’S ENCYCLOPEDIA is the most magnificent work of the kind ever published. Com-
plete, authoritative and up-to-date information on every article handled by the grocery trade. Hundreds
of trade “pointers” which are of practical value in buying, selling and caring for goods. An encyclopedia
of all foods that you have ever seen or heard of. Food dictionaries in English, German, French, Italian
and Swedish. The most complete descriptive wine list ever compiled.

MAKE YOURSELF A PRESENT OF A COPY.

1,200 subjects, 500 illustrations, 80 full-page color plates, 748 pages, 11 x 81% inches in size, printed

on heavy calendered paper and strongly bound in heavy buckram. It cost more than $50,000 to produce,
but it sells for

ONLY $10.50, DELIVERY PREPAID.
Send your order to Book Department

MacLean Publishing Co., 143 University Avenue, Toronto, Canada
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Have No . Hesitation _L_

in choosing SMITH

‘Bluenose’ Butter AND
It always opens up in excellent shape, PROCTOR

and its quality and flavor are remark-
ably fine. Taste “Bluenose” yourself! SOLE PACKERS
Then you’ll feel more enthusiastic about

it. Order from your grocer. Halifax - N.S.
SOLE PACKERS.

SMITH '& ;PROCTOR $ HALIFAX, N.S.

e atnpnb LR NIRRT R S U R D

Hams

Hams are very much lower
in price—giving you an op-
portunity to offer your cus-
tomers something real good
toward lower cost of living.
Get our prices. Fresh, pick-
led, smoked, cooked.

T

|

rSomething New in Appetizers

Made in conjunc-
tion with our
famous Blue Seal
Products and
made from the
very finest in-
gredients.

Fine fer Fish
and all kinds of
grilled meats, and
gives a delicious
piquancy te salad
dressings, May-
onnaise Sauce,
ete.

Maroma will cap-
tivate your most
particular custo-
mer. Try a little
display.

E.W. Jeffress
Limited
Walkerville, Canada

W. G. Patrick & Ceo.,
Limited
Terente and Winnigeg
Selling Agents for
our Blue Seal
Lines

F. W. FEARMAN CO.

LIMITED
HAMILTON
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| GEORGIAN BAY A Request to Our Readers
You have often thought that some

| APPLES friend or acquaintance would be in-

terested in articles which you have

We Invite Correspondence for Fall and Winter read in CANADIAN GROCER. Obey

Supplies. the impulse’ to pass a good thing
along.

LEM O N B RO S. It will be a pleasure to send sample

copies to your friends if you will send
Owen Sound,Ont. us their names and addresses.

S
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An Exclusive Flavor—

secured by blending more than a dozen
varieties of selected teas— principally
strong, rich, full-flavored ASSAMS. There

is no other tea just like Red Rose.

T. H. Estabrooks Co., Limited

St. John Montreal Toronto Winnipeg
Calgary Edmonton

When You Buy Victory Bonds
You Merely Lend the Money
to Yourself at 5%:%

Buy Victory
Bonds

o
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Robinson’s “Patent”

| figli BARLEY
MANUFACTURED BY E L5 4 sl

Robinson’s “Patent”

GROATS

The Premier Lines of Foods For Infants and Invalids

You know these products, the reputation of the manufacturers.

We just have to remind you, therefore, that your stock of these two money-making,
customer-satisfying lines may be getting low. It will hurt your business not to be
able to meet the usual demand.

Check up To-day and Order From Your Wholesaler

MAGOR SON & CO,,
191 St. Paul St. West, Montreal 30 Church St., Toronto

$1 FOR A MAN

Perhaps you want a good man for your office, or store, or warehouse, or for the “road?’ Would
you pay $1 to find a good man? Sure you would.

HAT are you doing about it? We suggest that you advertise in CANADIAN GROCER—condensed
W advertisement, 2 cents a word. Make the advertisement brief as a telegram; but make it explicit.

Tell all the other man wants to know—except your identity in the first instance. Use a box
number to hide this.

Some man somewhere would like, prob-

ably, to tie up with you,—if your prope-

sition is good. At the same time good

men are scarce—very scarce. So you'll

have to do some bidding.

This means—keep on repeating the in-
sertion of your advertisement—"until
forbid.”
It's reasonable to keep on. Hunting for a hard thing to find usually
requires a long search. All CANADIAN GROCER can do is to put your
advertisement in 6,500 places where men of the type you may want are
likely to be found. We can’t make men reply to advertisements—any more
than the postman can make people to whom he delivers letters reply to
them. We're pretty much like the postman.
But we go to 6,500 and more likely places, remember that. No other single newspaper in the world gets
mto 6,500 Canadian grocery houses. 8o if vou are in dead earnest about finding a man use CANADIAN
Grocer. Rates—two cents per word first insertion and one cent per word each subsequent insertion, with
five cents extra per insertion when replies are to be sent to Box No. in our care. Address:

CANADIAN GROCER WANT ADS.
153 UNIVERSITY AVENUE, TORONTO
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Some Simple Hints in Window Dressing

The Methods Behind the Success of Large Store Window Displays—Making the

HILE every advertising device
employed by the large store can

not be put into use by the
smaller city grocer or the merchant in
the smaller town, yet there are many

features of the large stores methods
that can be used to advantage. For
instance, one almost always sees a

background in contrast to the commniod-
ity shown. Articles of a light color
show up against a dark background, and
vice versa. Green cucumbers look more
attractively green when their crate is
faced with crimson paper; ripe tomatoes
look a deeper red when displayed against
a deep green paper.
Appearance a Salcs Argument

A professional window trimmer will
also tell you that many commodities you

A beautiful window display that demonstrates some

Most of Goods by Contrast—Putting the News Interest in a Window

wish to display are their own best sales-
man.

The color of oranges and other
fruitz is nature’s own deviece to make
them desired. The appearance of good
pickles, and the very look of preserved
fruits and jam in bottles and jars invites
purchase. Marmalade looksg well, and is
very tempting in its appearance. Many
manufacturers are very much aware of
this, and make their label very small,
realizing that no matter how attractive
their label may be, they will not be so
“purchase provoking” as the natural
appearance of the contents. Syrups and
honey, as well as many other bottled
lines, are attractive by reason of their
color and translucency. It is possible
to take fullest advantage of this by
placing a light behind a display of these.

of the contentions urged in the above article.

Putting in the News Interest
If there is any news value to a ship-

ment of goods—that also is a matter that
might be played up in advertising them.,
The biggest advertisers make the best

possible use of anything even locally
topical. Some of the points mentioned
are well illustrated in the window
shown, This window was dressed for

the Hudson Bay Co., Vancouver, by C. L,
Greer, the display manager. The honey
stands out richly against the dark back-
ground. The color and translucency of
the honey is played up by the use of
lights behind. The news value of the fact
that the entire display was the prize ex-
hibit at the Vancouver exhibition was

made use of both in the newspaper ad-
vertising and with a card in the window.
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Britain Must Get Export Trade

Directors of Hargreaves Bros. & Co., Hull, England, Tell of the
Necessity for Export Trade and Some of the Difficulties
That Stand in the Way

66 RITISH manufacturers  are

Bbound to go after export trade

on a very large scale in order to
correct the exchange rate.”

This was an ' imvortant statement
made to CANADIAN GROCER this
week by Geo. P. Hargreaves, managing
director of Hargreaves Bros. & C>..
Ltd., manufacturers of Ocean Blue and
other Hargreaves products, Hull, Eng-
land. Mr. Hargreaves is in Canada with
one of his co-directors, J. W. Medforth
of Liverpool.

“There are, of course, some difficulties
in the way of large export business im-
mediately,” continued Mr. Hargreaves
“British manufacturers in practically all
lines have got behind with their output
during the war and there are huge de-
mands made upon them, not only from
the British Colonies, but from European
countries as well. If there is any s2em-
ing delay in shipping goods from
Britain this is entirely due to the great
demand which is very much in excess of
supply.

“With the closing of the war European
countries, as well as Canada and other
colonies, became verv important factors
in the market for British goods. It is
not only a duty, but it is a necessity for
us to go after export trade in view of
conditi)ns in monev exchange.

‘“We mersonally feel that Canada is
a very imvortant market and a market
with a big future. Our business has
been established in Canada for the past
eight years. and has certainly been sat-
isfactory. Our onlv recrets are that we
had great difficulty in exporting to this
country durine the war, and that pro-
duction is not vet on a large enough
scale to take care of demand.”

Mr. Hargreaves further pointed out
that British firms have had great dif-

GRO. P. HARGREAVES,
managing director of Hargreaves Bros. & Co.,
Ltd., is visiting Canada in company with J. W.
Medford, another director of the company.

ficulty in securing sufficient tin cans for
their products. This has delayed both
their export and domestic trade to a con-
siderable extent. They had also been up
against large labor difficulties which
have meant greatly increased produc-
tion costs. For instance, at the present
time the labor schedule called for at the
Hargreaves factories in Hull is a 44-
hour week. No work is done whatever
on Saturday. This meang that Old Coun-
try firms must increase their output to
take care of the shorter week and
greatly increased costs otherwise,

Both Mr, Hargreaves and Mr. Med-
forth are very enthusiastic over gen-
eral pr spects in Canada.

Raisins Show Further Advances
Thompson’s Bulk Seedless Go Up a Cent and a Half Per Pound

and Are Very Scarce, According to Reports From
California—Heavy Demands for Raisins

ULK seedless raisins have advan-
B ced a cent and a half per pound this

week, now selling to the trade at 21
cents per pound. Further increases are
not unlikely, and wholesalers have been
taking orders for immediate needs only.
The market in raisins on the Pacific
Coast is exceedingly strong, and the
bulk seedless are very hard t) obtain,
Some houses in Toronto this week were
practically cleaned out, and were await-
ing shipments from California. The new
California raisins that are now being
sold on the Toronto market are of splen-
did quality, and have been going so free-
ly, that wholesalers are without some

varieties,

There is also a very heavy
export demand for raisins, and shipments
from California for overseas account will

be heavy. There is little trade likeli-
hood of any possible decline in prices,
while on the other hand, there is the
possibility that they may go higher.
Large quantities of Thompson's seedless
were sold on the Toronto market last
week at 19% cents, but owing to the
scarcity, the price jumped to 21 cents on
Monday. There are some extra fancy
Sulphur bleached raisins in 25s, that are
selling to the trade at 25 cents, and the
seedless in 15 oz. nackets are selling at
23 cents. Greek sultanas are quoted at

November 7, 1919

from 25 to 27 cents. Some ungraded
muscatels can be had for as low as 15
cents.

In other dried fruits, supplies are
fairly ample. Shipments of Grecian
currants are on the way for this market,
and are quoted to arrive at from 22 to
23 cents per pound. Portuguese figs are
also en route, and will sell to the trade
here at 18 cents per pound. Smyrna figs
are available on this market, and in 4
row, 10 1b. boxes, are offered at 42 cents
per pound.

—_.;’_ —

ITALIAN LEMON PRODUCTION
COSTS FULLY DOUBLED, SAYS
REPORT

The lemon industry of Italy, while
injured by the war, has not been serious-
ly damaged, according to United States
Consular reports. The Italian Govern-
ment, to protect the growers, fixed a
rather high price on citrus by-products,
and by this means insured a reasonable
price to growers for their fruit. The
Government pays the manufacturers of
by-products 80 per cent >f the value of
the products and has it stored in ware-
houses under Government control to be
disposed of at a later date. Stocks on
hand are now very large. The cost of
production has more than doubled since
1914.

The estimated exportation from Pal-
ermo of fresh lemons during 1919 is
1,250,000 boxes. Up to July 13 about
650,000 boxes of these had been exported
to the United States. New York has
always been the largest market for
Sicilian lem)ns and before the war
Hamburg was second in importance,
During and since the war English ports
have displaced Hamburg. Reports from
Catania, Italy, estimate their exports
for 1919 at 250,000 boxes. Wages and
other production costs have doubled
over the pre-war figure. Pickers then
receiving the equivalent of 50 cents per
day now get $1.25, and packers getting
$1.50 per day now receive $2.50. Other
costs are in proportion.

—p——

SERIOUS HOLDBACK
STUFFS

Armand Chaput, general manager of
L. Chaput, Fils & Cie., wholesale grocers,
Montreal, stated this week to CANA-
DIAN GROCER that there had been a
serious delay in the receipt of some
foodstuffs coming to Canada via New
York, and which had been held up as a
result of the strikes that have been so
serious there. “We have had some goods
held back as long as four weeks,” said
Mr. Chaput.

However, new crop dried fruits are
now coming to hand, and Mr. Chaput
states that the movement is earlier this
year than usual. Prunes, loose mus-
catels, apricots and peaches have al-
ready arrived, and these, it was stated,
are showing up we'l as to qualityv. Mr.
Chavput indicated that there would be a
quick distribution of dried fruits as the
market has been bare of supplies for
some time. Table raisins are due to
arrive within another week

OF FOOD-
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Rapid Advances in Cost of Paper Bags

Comparisons of Present Quotations With Those of 1915 and
1916 Show Tremendous Gains—A Big Item in Cost of
Handling Sugar ~

HE cost of paper bags to the re-

tail trade has shown such rapid

advances in the last few years,
that it is now a figure that should not
be lost sight of, in the selling prices of
goods. Comparing present values with
those of 1915, the advance is consider-
ably over one hundred per cent. Two
pound bags that cost 67 cents per thou-
sand in 1915, in 1916 rose to $1.30, and
in 1919 advanced to $1.80. the present
quotation representing an increase of
165 per cent. over that of 1915. Other
sizes have shown correspondingly sharp
gains. What this means to the grocer
is best illustratcd in the case of sugar,
and the appended table gives in detail
some interestine comparisons, also the
cost per hundred pounds of sugar for
certain sizes of bags. Presuming that
a grocer =old a hundred pounds of sugar
in two pounds bags, these bags that in
1915 cost 3 3-10 cents, now cost 9 cents,
When it is considered that a grocer is

only permitted a cent per pound profit
by the Board of Commerce, when all the
costs of handling are reckoned, it is
evident that the rcal margin of profit
for the retailer is very slight indeed.

Price Comparisons

The following table shows the cost of
paper bags to-day as commared with
same time in 1915 and in 1916, also cost
of paper bags per 100 lbs. sugar in var-
i)us sizes:

Cost per cwt.

Ibs. Sugar

Size Pe A cts.

1915 . 2 1b. 4 3-10

1916 2 Ib. 1-2

1919 wels

1915 5 1b.

40 1 A R

| R G

1915 .. 10 1b,

1916 . 10 b,
1919
1815

b { i N SRN
1019
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170%%

. 20 Ib.
20 1b.
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170%

NBED RN ENNSDW
-
]

These figures are based on purchasers of 10,000
and under 25,000,

Canned Fruits Are Getting Scarce

Demand for Domestic Account is Much Earlier Than is Usually
the Case and Stocks Are Being Cleaned Up—
Export Inquiry, Too

NDICATIONS point to a scarcity of

canned fruits, before the season is

very far advanced. There has been
a great demand for canned fruits of all
kinds. and much earlier than is usually
the case, wholesalers state. This is
largely due to the fact that many house-
wives did not preserve on her own ac-
count as such as was her custom, be-
cause of the hich prices of fruits, and
also of sugar. The scarcity of the lat-
ter, too, forced many people to curtail
preserving pperations. The result is
that supplies, which were none too plen-
tiful this year, on account of short crops
in various fruits, are being drawn upon
to a very great extent, and it is more
than likely that long ere the season is
spent. there will be little if any canned
fruit to be had.

Export of canmned fruits is also tak-
inz place, most of the canners having
contracts for overseas delivery. This,
too, is a factor in the scarcity. There
is a very heavy demand in the Old Coun-
try for canned fruits, as the industry
there has not yet got back to a normal
basis. Europe too. is anxious to buy all
that can be spared her. As far as this
market is concerned, stocks in whole-
salers’ hands are being rapidly cleaned
out. Domestic inauiry is much earlier
than ordinarily, and it is felt that later,
the rctail trade will have difficulty get-
ting repeat orders.

In the ¢nse of canmed vegetables, sup-
plies are larger and there is not the

same scarcity apparent. There is also
some export in vegetables, and buyving
for domestic account too, has been very
active,

S R—

OKANAGAN VALLEY
FROM FROST

The cold snap which brought zero
weather to the Prairies affected the
Okanagan to some extent last night,
about ten degrees of frost being shown.
It is feared that apples on the trees are

SUFFERS

25

somewhat touched, though with favor-

~able weather they may still recover.

A large proportion of the crop is still
unpicked, and if conditions do not change
for the better serious loss will ensue.
This is the first year in the history of
fruitgrowing here that a heavy frost has
struck the Okanagan before the close of
the picking season.

Salmon fishing ceased at noon Oct.
25th in the Barclay Sound and Pender
Harbor districts, B.C., the latter area
embracing the waters of Jervis Inlet,
Bute Inlet and Toba Inlet. The prohibi-
tory measure applies to all grades of
salmon, stated Dominion fishery officials
this morning, and the reasons given are
that few salmon are now being caught,
and the fish remaining are either in the
spawning stage or are unfit for human
consumption.

P LU
LIMA BEAN CROP 50%

That unusual weather conditiong are
responsible for a 50% below normal
lima bean production' is stated by the
California  Bean Dealers’ Association.
Henry P. Dimond, secretary of the asso-
ciation. The shortage this season will
be in excess of 50%. The association re-
commends, however, that this estimgte
be made the basis for pro rata deliveries
in the case of contracts made prior to
July 20 only.

e el =
APPOINTED AGENT FOR CENTRAL
CANADA

F. Manley has just been appointed sole
agent for Central Canada for Geo. Mason
Co., Ltd., of London, England, Manu-
facturers of O.K. sauce and other O.K.
specialties.

el e

WESTERN WHOLESALERS EXPAND

W. P. Riley, president of Western
Grocers, Ltd., states that his company
have now completed deals for the pur-
chase of the Nelson Jobbers, Limited..
They now have twelve branches in the
five Western provinces. The capital of
the Western Company is held here.

Canadian Beans at High Prices

Large Quantities of Japanese Beans Available at the Coast Are
Quoted at From $4 to $4.25 Per Bushel Laid
Down Here

JALERS state that farmers are
D olding out for high prices for

heir supplies of beans, and some
are asking as high as $5 per bushel for
hand-picked beans. The crop this year
is of exceptionally fine quality, but deal-
ers are of the opinion that the prices
being asked are much too hich. They
state that at the coast there are large
quantities. of Japanese beans of last
yvear's crop, and that this year’s beans
will be coming along soon. Large quan-
tities of them are every year sold on
this market. They are the nearest
thine to the Canadian article, and they

can be brought to Toronto, dealers
state, costing, laid down here, from $4
to $4.25 per bushel. With the Japanese
goods available at a lower figure, it is
more than likely that Canadian beans
will have to sell under the quotation at
which they can now be disposed of. The
crop of Canadian beans is rot a partic-
ularly heavy one, but the quality of the
beans is of a very high order. Ran-
woon beans are practically off the mar-
ket, some wholesalers reportine none
in stock at all. On the whole, however,
Canadian beans are selling considerably
lower than a year ago.
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MEMBER OF THE ASSOCIATED BUSINESS PAPERS
ESTABLISHED 1886

The Only Weekly Grocer Paper Published in Canada
JOHN BAYNE MACLEAN, - . . . .
H. T. HUNTER ' i i %
BV TYREBRLL . o w e e

President
Vice-President.

General Manager

THE MACLEAN PUBLISHING COMPANY, LIMITED

Publishers of Canadian. Grocer, Hardware and Metal, The Financial
Post, Maclean’s Magazine, Farmers’ Magazine, Dry Goods Review,
Men’s Wear Review, Printer and Publisher, Bookseller and Stationer,
Canadian Machinery and Manufact.ring News, Power House, Sanitary
Engineer, Canadian Foundryman, Marine Engineering of Canada,
Canadian Motor, Tractor and Implement Trade Journal.

OFFICES

CANADA-—Montreal, Southam Bldg., 128 Bleury Street; Telephone
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WEETING MAIL ORDER COMPETITION

HIE only merchant who needs to fear mail order

competition is the merchant who is ineflicient.
The ineflicient merchant must educate himself and
hisz sales staft: he must buy and sell intelligently :
he must study the market to keep his stock-up-to-
date; he must advertise intelligently. To survive,
he must meet mail order competition under equal
conditions and he can if he wants to. The average
merchant can take a great many lessons from de-
These stores
Their

window trims are among the best in the country,

partment stores and mail order houses
are keved up to the utmost limit of efliciency,

they display their merchandise on tables and coun-

ters, where it can be easily =een and handled hy
They use plenty of price tickets and they

mark their prices in plain figures and <tick to them.

customers,

They work on the principle that stock should
be turned rapidly. They clean out old stock prompt-
ly. They have training schools for clerks, and this
1= where many retailers fall down. There are very
few hardware stores where sales could not be ~|N‘mlmi
up 40 or 50 per cent. without additional help
is too much lost time in the average store.

There
If the
average merchant could speed up the efliciency of
his sales staff, and his selling helps, he would greatly
inerease his income.
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THE FINANCE MINISTER'S WARNING
HE new Minister of Finance, Sir Henry Dray-
ton, speaking recently on the subject of the 1919

Victory Loan, emphasized the very important fact

that the late war had not only been a fighter's war.

but a producer’s war. The soldier had been indispen-
sable to the producer; but the producer had also
been indispensable to the soldier. “The fighters have
finished their work, and written the name of Can-
ada most high,” he said, “but the work of the rest
of the community is not finished; they are the last
of the participants to be discharged. The war will
not be won until we all make good the pledge to
clean up the war mess, honestly, fully and fairly.”

Kveryone should understand that if these pledges
are to be fulfilled, the 1919 Victory Loan must be
pressed through to success. The Finance Minister
alzo dwelt ¢n the absolute necessity of a heavy sub-
seription if Canada’s markets are to be maintained
and built up abroad. The importance to the Can-
adian producer of the overseas credits, which depend
wholly on the success of the Loan, cannot be too
freely insisted on, for the matter is one of vital con-
cern to everyone. Canada can only seize her pres-
ent trade U]b]ll)l‘lllllili(‘- n l'jln‘n;w. and face the
future with confidence, if these credits are contin-
ued; and the only way to assure that result is to pile
up big subseriptions for the Vietory Loan.

Editorials You Should Read

AN EXCELLENT JUDGMENT

N attorney-general in  Atlanta, Georgia, has
A failed to find profiteering by the retailer as the
result of a long and searching investigation. In
fact, he has reached the conclusion that profiteering

]

i= only about one per cent. of the evil confronting

the country, anyway. ‘“Extravagance and neglect
of duty and the effort to get rich quick without doing
productive labor™ is charged down as 49 per cent.
The same official l'(‘['litN to the t't‘lll]’]alill! of
many people that the Government is not doing any-
“Some of these same com-

plainants have recently doubled the price of rents to

thing to the profiteers,

the retail grocers,” he says. I have had no case
brought to my attention where anyone wants the
price reduced on his own service or what he sells.”

The Modern Grocer, Chicago.
THE trouble these days seems not so much with labor
as with idleness,

A L -

IT IS some satisfaction though that one doesn’t
have to dodge mueh just now to escape being hit 'n)'
falling prices,




November 7, 1919

CANADIAN GROCER

Molasses Likely to Reach Record Figurés

Drought Played Serious Havoc With Yield of Cane—New Crop
May be Months Late—No Assurance of Lower Prices
—No Lessening of the Demand

» HAT there has been a wide distri-
I oution of fancy molasses holdings
in both the United States and
Canada; that these holdings are not ex-
caseive, and not even normal in some
instances; that it will be difficult to sup-
plement these holdings for many months
to come, is the definite information se-
cured by CANADIAN GROCER regard-
ing the outlook for supplies of this
basie commodity,

What the present stocks are, in the
hands of jobbers and other distributors,
it is difficult to even estimate. Some
large buyers have been active of late
securing all the molasses fhey were able
to lay hands on, and, orompted doubt-
less by the conditions prevailing in Bar-
badoes. Just how many have been able,
thus, to satisfy their norma! require-
ments for the fall and winter, none con
tell. One of the largest importers in
Canada states that holdings throughout
the country cannot be excessive, and the
conditions that have obtained in the pro-
auction centres support this arzument
as a sound one,

A Serious Drought

In the first place, there was a serious
drought in Barbadoes, and little or no
rain is said to have fallen from Novem-
ber last until July of the present sum-
mer. This had the serious effect of
shortening the cane yield, and making
the outlook for new crop molasses very
uncertain. Added to this, the shortage
of sweetening material in the “Island”
is said to have been responsible for the
emplacement of an embarzo preventing
shipments leaving there to the extent of
50 per cent. Even those who have had
orders placed, in some cases, are under-
stood to have not received their 50 per
cent. allotment yet, and with the crop
well reduced through such distribution
as could be made under Government's
restricted policy. it does not seem that
there will he much hope of getting more
supplies now, or even during the balance
of the present season. There is no logi-
cal argument that an embargo such as
this would be lifted when the citizens of
a ccuntry in which so necessary
a commodity is produced, ar¢ facing a
serious shortage themselves,

What This Means

The drought has created a serious
problem, in that the crop will be greatly
de'ayed, and harvesting willi not be pos-
sible nearly so soon in 1920 as it is in
the averace season. For instance, de-
liveries beein to be made toward the end
of January, some years, and in Fetruary
there is consgiderable movement, This
vear, it was pointed out, delivery of
fancy molasses will not be possible be-
fore March, or perhaps in April. Some
jobbers assert that they have ample

stock to see them through, however. But
if there has been short delivery in 1919,
and which is substantial in the forego-
ing and with deliveries usually being
made in mid-winter, what will be the
pogition if no new molassés is to be had
until March or April—six months away?

In view of the fact that cane has been
in greater demand than ever—the sugan
refincries buying lavishly to satisfy, if
possible, a never-ceasing and greatly in-
creased demand, prices have already ad-
vanced, and there is no certainty what-
ever that sugar " will not go higher.
Worlid demands must be met if that be
possible, but it does rot seem now that
they will, not for a leng time to come,
in any case.

There v-as an advancc of price last
week of three cents per gallen for mo-
lasces. How does this compare with the
dctual cost? It is stated that a price of
75¢c—approximate!y—at the Island, for
wine measure gallons figure out, when
landed at Montreal, at around $1.10 per
gallon—Imperial mecasure—and this is
the price to the wholesaler, 1920 deliv-
erv. Looks hke higher prices, doesn’t
it?

No Effect on Sales

Asked as to the effect this might have
unon consumption, one importer stated
that there was no aoparent reduction in
the use of fancy molasses. Th2 custom-
ers who have acquired a taste for the
hetter grades of fancy molasses will, and
are continuing to buy as freely as ever.
Beine of excellent food value they are
willing to still buy in regular quantities,
It will therefore be a matter of antici-
pating a considerable sale for this pro-
duct, even thougzk prices have not reach-
ed their apnavent high-water mark.

. 27

. foedk ‘
EARLY FLORIDA SHIPMENTS
ARRIVING IN MARKETS

Reports from the citrus fruit sections
of Florida which are further borne out
by statements of the large shipping or-
ganizations and- published estimates of
United States Department of Agricul-
ture, indicate that the 1919-20 crop of
oranges, grapefruit and tangerines is in
very good condition. The older orchards,
from all reports, have a heavier crop of
fruit than last year, while there is a large
additional acreage of new bearing trees
with a fine crop on them. Shipments of
grapefruit commenced a month ago and
are now arriving in the markets in in-
creasing volume. Shipments of the early
varieties of oranges will begin this week.

Estimates of the State Department of
Agriculture place the total crop 700,000
boxes ahead of last season with the
principal increase in oranges. The crop
is distributed among varieties approx-
imately as follows: Oranges, 6,300,000
boxes; grapefruit, 3,300,000 boxes; limes
and other small ecitrus, 50,000 boxes.;
making a total of 9,650,000 b)xes, as
compared with last year’s total ship-
ments for the state of 8,950,000 boxes.

SREIEEEN SR

SPANISH VALENCIA CROP SHORT .

The Spanish Valencia crop of the past
year has yielded a very profitable re-
turn to the grower, but market and
transportation complications made'it a
bad year for the exporter, according to
consular reports. The fruit cost the ex-
porter exceptionally high prices and the-
returns were not commensurate. More
than two-thirds of the crop was shipped
to Great Britain and none to the United
States. The report further states that
because of lack of fertilizer during the
war that the soil had become impover-
ished and it is expected that the result
will be reflected in the 1919-20 crop
which is estimated to be only one-third
of the quantity harvested in an average'
year.

California Canners Agree on New Classification

Elimination of a Great Many Grades That Heretofore Have '
Been Altogether Too Numerous—Will be on
Market in 1920

< OLLOWING months of stndy the
executive committec of the Can-
ners’ League of California has set
new standards for California canned
fruits, and these will be on the market
before the selling season of 1920. The
new grades will be classified as follows:
Superlative Quality. — The top
grade to be designated as fancy.
Fine Quality.—The grade between
the top, and the middle, to be
known as “choice.”
Good Quality.—The middle grade
to be known as “standard.”
Second Quality.—The grade be-
tween the middle and the bottom,
to be designated in this way, “fruit

vacked in ten
“gecond”; fruit
“water.”

Pie Quality.—The

to he designated “pie.

per cent.
packed

syrup,
in water,

bottom grade

"

Light syrups are to be us-d on pears,
cherries, and grapes, and beginning
with ten per cent. sugar by weight on
seconds, to increase in steps ten per
cent. to each grade.

For some time it has been felt that
there has heen an unnecessary large
number of grades, resulting in too much
detail and confusion. and the setting of
the new classification, it is believed,
will greatly facilitate packing.
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Quebec
Joachim Bedard, grocor, Quebec, is
dead.

W. M. Perrigard,
dead.

F. C. Gingras, general merchant, Mar-
bleton, is dead.

David & Legendre, grocers, Montreal,
have discolved partnership.

J. S. Larochelle, ¢jonermal merchant,
of St. Ferdinand 4’ Halifax, is dead.

A. Biron., general merchant, Guigues,
Quebce, has been succeeded by A. Vezin.

Armand and Freres have been regis-
tered as general merchants in Grondines,
Quebec.

Gerald Larkin, of P. C. Larkin and
Co., Ltd., Toronto, spent last Friday and
Saturday in Montreal. ,

M. F. Keegan, of the Cowan Co,,
Montreal, was married recently to Miss
Ann Anderson of Montreal. Mr. and
Mrs. Keegan will reside there.

The friends of L. P. Plamondon, sales
representative fur the Salada Tea Co.,
Montreal, will sympathize with him in
the loss of his father, which occurred
early this week.

Jas. E. Legendre, Lionel David, Louis
Tessier and Geo. F. Gruffy have been
registered in a grocery and provision
business under the style, The Home
Dairy Co.

orocer, -Montreal, is
X i

ONTARIO

P. D. Keith, general merchant, Glen-
coe, is dead.

Wm. Buehler, flour and feed
chant, Preston, is dead. :

Georrge L. Scott, until recently con-
nected with H. P. Eckardt & Co., whole-
sale grocers, Toronto, has formed a
partnership with L. E. Thomas; they are
now manufacturers’ agents, confection-
ery and grocery brokers, with offices in
the Foy Building at 32 Front Street W.,
Toronto. | '

mer-

L
BUSINESS CHANGES
Ontario

W. J. Millman, grocer, Hamilton,
cold out.

David
sold out.

W. J. Paddison,
sold out.

H. Brady. Straffordville, has sold to
Mr. Mitchell.

W. J Millman, Hamilton, has scld to
Thos. Simpson,

E. P. Donneily, grecer, Toronto, has
so'd to Peter Shaw.

J. 8. Midgley, grocer,
so'd to W. Hoyle.

J. E. Herbison, grocer, Kingston, has
beer. suecceeded bv G. C. Millard.

Berwin and Morris, general mor-
chants, Golden Lake, have dissolved

has

Pritchard, grocer, Orillia, has

grocer, Barrie, has

Hamilton, has

partnership, Mr. Berwin continuing the
business, '

W. H. Thornton, Camlachie, has sold
to W. H. Smith, :

G. A. Curtis, grocer, Simcoe, has sold
to A. L. Jeffries. <

G. L. Hard‘ng, groccr, Toronto, has
cold to W. H. Smillie.

Ernest Godard, gerocer,
discontinuine business,

Wm. Brittain, grocer,
sold to Lucinda Wilson.

J. A. Derning, gcneral store, Walkers,
has sold to S. MeCallum.

Cha~:. Dean, grocer, Gltncoe, Ont., has
sold to Geo. Westectt.

J. J. Steeve, grocer, Carlcton Place,
has sold to Mr. Baninque.

Geo. S. Hardingz, grocer, Toronto, has
beoen succeeded by W. H. Smillie.

Benjamin Kelly, crocer, Toronto, has
been succeeded by F. R. Benson.

Richard Van Loon, grocer, Toronto,
has heen succeeded by C. Richards.

T. A. Cowling, general merchant, Os-
roode Station, has sold to G. Cohen

F. A. Burnside. groceries and meats,
Markdale, has sold to Fred Eagles.

A. and J. Ercolino, grocers and
fruits, Hamilton, have suffered loss by
fire.

Bruce Richardson, secretary-treasur-
er of J. B. Richardson and Co., Tilbury,
Ont., is dead.

J. J. Keating anc Co., general
rhants, South Woodslee, has
loss by fire.

H. A. Steele and Co., 1208 Dundas
Street, West, Toronto, has sold to John
Sherwood and Co.

Benson Bros., Gueélph, groceries and
crockery, have sold their china and
crockery department.

J. G. Lambert, grocer, Hamilton, has
sold his fruit store at 598 Concession
Strect te C. Burley.

Chas. Cross, grocer, Niarara
has sold te the Niacara Citizens’
operative Association.

J. E. Hageart has opened a
teria at the corner of Lock and
downe streets, Peoterboro.

A H. Wheeler is manager of the
“People’s Cash and Carry Store,” re-
centlv opened on South Broadway, Till-
sonburg.

Jehn Siwmpson and Son. general mer
chants, Alevandria, have been succeeded
hy McLeod and Huot, who combine the
business under the same style,

S. D. Casbhurne has opened a grocery
1312 Brown St. West, Fort
Mr. Casburne was formerly in
partnership with R. S. Piper.

Nauehton Bros. have onened a new
store in the Naughton Flock. Aurora,
formerly >ccupied by Towns and Morris

Toronto, is

Toronto, has

mer-
suffered

Falls,
Co-

groce-
Lans-

knsiness at

William
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page
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,\qu.v_'hton Bros. have ' sold part of
their stock at Elgin Mills, Ont., to Mr.
Kemper, who will run a grocery busi-
ness.

A. W. Lamcroft has succeeded J. W.
Bruce at 437 Jones Avenue, Toronto.

H. H. Brown has purchased the busi-
ness of R. D. Henry at 176 Sheridan
Avenue, Toronto.

F. Foxcroft has opened a grocery in
the bui'ding formerly occupied by W. J.
McAlden, Main Street, East Toronto.

E. and M. McEvoy, general mer-
chants, Bowesville, have been succecded
by W. G. Redmond.

PECOVEPING FROM OPERATION

Douglas Walker, of Hugh Walker &
Son, Guelph, Ont,, has just returned to
business after 10 days in hospital,
where he had undergone an operation to
have a piece of shrapnel (a memento of
France) removed from his leg.

RETURNS TO ENGLAND

U. L. Appleford, who is interested in
the Elgin Milk Products C)., Limited,
the new powdered milk plant to be
erected in St. Thomas, Ont., left recently
for England, where he will remain until
next June. Lieut.-Col. Wright, of Tor-
onto, who is moving to St. Thomas, will
have charge of affairs during Mr. Apple-
ford’'s absence.

PORT HOPE, ONT., STORE ROBBED

Thieves entered the grocery store of
John Curtis .& Son recently, getting
away with about fifteen dollars in
silver, which Mr. Curtis left in a bag
behind the ting on the shelves so that he
would have ready change to commence
business the next day.

Entrance to the store was gained by
throwing a large stone through the plate
glass in the front door.

MERCHANT DIES SUDDENLY

Duncan Hay, 70 Huron Street, Strat-
ford, was found dead on Sunday morn-
ing by his daughters when they called
him for breakfast. Death was due to
heart failure.

He was in his sixty-sixth year. He
was born in North Easthope, and had
lived most of his life there, conducting
a general store in Kippen, Ont.

A. Wayles, representative of Har-
graves Bris. & Co., Ltd., Victoria, B.C.,
is in Toronto this week to meet Geo. P.
Hargreaves, of Hull, Eng., and 1. W.
Medforth, Liverpool. directors of the
firm, who are on a visit to Canada. Mr,
Wayvles is the exelusive representative
in British Columbia
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NEWS FROM WESTERN CANADA
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Western

L. Yorsh, grocer, Winnipeg, has been
succeeded by W. H. Cox.

J. Finn, grocer, Winnipeg, has been
succeeded by H. S. Halter.

Mrs, M. T. L. Lloyd, grocer, Wmm-
peg, has sold to Wm, White.

., - H..Shapiro, grocer, St. James, Man.,
has s)ld to S. Kaminsky.

Janet Wintrup, grocer, St. James, has
been succeeded by Harry Newell.

H. A. Nesbitt, grocer, Moose Jaw,
Sask., ie discontinuing business.

L. T. Landress, general merchant,
Redvers, Sask., has sold to R. Dermody.

The Bow Island Mercantile Co., Bow
Island, Alta., have gold to M. H. Smith.

M. Wintrup, St. James, Manitoba, has
sold his grocery store to M. Newell,

D. Christie, 1883 Main Street, Winni-
peg, sold out to C. Barager.

Duncan Stewart, of Stewart Bros.,
general merchants, Peace River, Alta.,
is dead.

Anna
Morris,
Caron.

J. D. Anderson, groceries and confec-
tionery, Carnduff, Sask., bhas sold to R.
J. Walker.

J. J. Pickard and Son, general mer-
chants, Oxbow, have been succeeded by
W. Alcomn.

J. W. Bartlett,
Ravenscerag, Sask.,
Morrel.

John Goodlu, general
Joseph, Man., has
nault.

M. J. Brophy, general merchant, Bow
Island, Alta., has sold to Alfred Hob-
son.

E. G. Ferne hasg bought out the busi-
ness of Borthwick & Killock, Vancouver,
B.C.

Y. Masuhara has bought out H. Mac-
Gowan, 148 Broadway East, Vancouver,
B.C.

Jobn Ymardye, 764 Ashhurn
Winnipeg, has been succeeded by
Beerod.

A. R. Steacy & Son have sold their
North Vancouver business to Johnston
& Co.

The W. G. H. Todd business at Vic-
toria, B.C., has been purchased by R. &
W. Allen.

D. B. Saunderson, grocer, West
Kildronan, Man., has been succeeded by
J. Figelman.

The business of J. Jackson, at Brack-
endale, B.C., has been bought by L. J.
Whitaker.

M. W, McLean succeeds L. Hemus as
owner of the business at 33 Sixth Ave.
West, Vancouver.

H. Pearlman, 318 St. Marys Avenue,
Winnipeg, Man., has disposed of business
ta M. Rezek.

L. Marion, general merchant,
Man., has sold to Mainier and

general merchant,
has sold to A. W.

merchant, St.
gold to H. Daig-

Street,
Max

J.. H. Redding has opened a new store
on the corner of Edmonton Street and
York Avenue, Winnipeg.

E. Sutton has opened a grocery and
confectionery stire at 201 Rosebury
Street, St. James, Manitoba.

The Rockwo)d store, Portage avenue,
Winnipeg, hag changed hands and is now
operated as Fitzpatrick’s grocery.

Sigurdson, Thorwaldson and Co., Ltd,,
Arborg, Man., have sold to the Arborg
Farmers’ Co-operative "Association.

Hugh A. Bell, tea and coffee expert,
817-819 Sherbrooke Street, Winnipeg,
Manitoba, has sold his business to J.
Lowey.

M. Harding hag opened a grocery and
butcher store on the corner of Silver
Avenue and Brooklyn Street, St. James,
Manitoba.

J. E. Magee, who operates the Modern
Meat Market at the corner »f Salter
Street and St. Johns Avenue, Winnipeg,
has gone to spend the winter months in
California.

White & Kilgour has opened a store
and bake-shop on the corner of Gros-
venor Avenue and Stafford Street, Win-
nipeg.

H. Arthur, Warnerson Avenue and
Banning Street, Winnipeg, has retired
from business. He operated successfully
a grocery and meat market for the past
ten years.

P. B. Body has erected and is now
occupying his new premiseg on the cor-
ner of Broadway and Donald Street,
Winnipeg, Manitoba,

M. Griffiths, who was operating a
grocery and provision business on the
corner of Bruce and Lyle Street, St.
James, Manitoba, has sold to J. H.
Turner.

J. E. Magee, of Magee & Co., provision
merchants, Portage Avenue, Winnipeg,
who was »Hbliged to vacate his store to
the Imperial Bank of Canada, has open-
ed a store on the corner of St. Johns
Avenue and Salter Street, Winnipeg,
Manitoba.

Ex-Chief McPherson of the Winnipeg
nolice, who resigned last spring during
the Winnipeg strike, has opened a
grocery store on the corner of Salter
Street and St. Johns Avenue, Winnipeg,

W. J. Woods, at Enderby, B.C., has
sold out to Duncan Bros. The Mt. Olie
Farmers Exchange Association, Ltd., i
the name of the new proprietors of the
business formerly conducted by Wood-
ward & Eakin, at Mt, Olie, B.C.

The P & B Cash Stires, Ltd., are
opening the premises recently occupied
by H. Arthur, Warnerson Avenue and
Banning Street, Winnipeg. This store
forms the seventeenth link in the P & B
Chain, as they are already operating
sixteen stores in the city.

‘recuperate.

W. H. Perrin has purchased the store
recently operated by L. W. Patton, at
141 Donald Street, Winnipeg. Mr. Pat-
ton is now on the staff of the Prudentlal
Life Insurance Co. of America,

J. W. Wright, who operated the
grocery and meat market on the corner'
of St. Matthews Avenue and Arlington
Street, Winnipeg, is back in the city
again. Mr. Wright has been on a tpur
through the West of Canada trying to
He was 'obliged to give up
business . #sécanse of failing health.
During  My.. Wright’s fourteen years in
the grocery business, he was never ‘off
work one hour or sick one hour or had a
holiday of any kind.

H. R. Heron has bought the store of
W. F. Bonter at Netherhill, Sask. The
new management will trade under the
title of H. R. Heron Limited, and will
discontinue the small line of hardware
that Mr. Bonter carried. In place of it,
they intend ecarrying a much Ilarger
stock of men’s and women’s clothing,
dry goyds and boots and shoes and
groceries.

Mr. Heron is a firm believer in ad-
vertising and though he has only recent-
ly taken over the business, has already
circularized several hundred people in the
district announcing the change in owner-
ship and making a strong bid for pat-
ronage.

A spot cash business will be done for
the future, as Mr. Heron believes that a
merchant wh> buys and sells for cash
has taken a long step forward towards
meeting the competition of city stores
and catalogue houses.

W. E. Leard, who, for some years
operated a grocery store in Saskatoon,
has purchased the interest of F. Digney,
at Beatty, Sask.

The new management intend to carry
the store under the name of W. E.
Leard, and to put in a larger stock of
dry goods, boots and shoes and gro-
ceries.

THE ENEMY OF THE HIGH COST
OF LIVING is the startling slogan
adopted by the newest of Saskatoon’s
grocery stores,

This establishment, trading under the
name of the FOOD BASKET, has opened
an exclusive gfacery store at 228 Second
Avenue South, Saskatoon, and is operat-
ing on a cash basis.

Sugarman Bros., who have several
fruit stores, are the owners of the new
business.

Selling only meats, dairy prodacts and
green groceries in season, E. Méggs has
)pened a store on Broadway, Saskatoon.

Mr. Meggs has for a number of years
been connected with prominent meat
stores in the eity.
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Snowflake has never fallen down
on 1ts claims.

It has always been the full

I strength ammonia---1t always
will be.

Poor quality ammonias have 1n-
jured the business we have
created, but the customer who
has 1nsisted on Snowflake 1s still
buying 1it.

Isn’t that so?

Pushing backward lines with a small margin for
your cash register. Order Snowflake in five case

Order Through Your W holesaler.

S. F. LAWRASON & CO.
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A little pushing in other lines
has meant increased sales.

What have you that means
more profit than Snowflake?

Back up our consistent advertis-
ing with a Snowflake drive.

“Softens Water---Cuts Grease---
Saves Soap”---those are the
claims you can make for it.

you, may empty your shelves but it doesn’t fill
lots for the larger profits.

In Drop Shipments 5 case lots and over, freight prepaid.

LONDON, CANADA
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WEEKLY GROCERY MARKET REPORTS

Statements From Buying Centres

—
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THE MARKETS AT A GLANCE

EPORTS from different markets for the
week indicate a decided improvement in
trade, due to the beginning of the Christ-

mas trade. Many lines generally associated
with the Christmas trade are difficult to obtain
this year and are selling at high prices.

MONTREAL-—The important advance for

the week is that of two cents
per gallon for fancy molasses. This is one of the
firmest commodities on the list and prices are
bound to be high. Cloves are also higher. Cot-
ton rope is up three cents and twines are firmer.
Teas have advanced two to three cents a pound.
Oats and barley are higher. Potatoes advanced
about 15c¢ per bag. Nuts are in demand and
peanuts are likely to advance, importers’ costs
already being higher. Sugar prices have ad-
vanced on Lantic and Dominion, each 25c¢ per
cwt. Canary seed is down 8¢ per pound to 20c.
Tapioca is also lower. Specigl middlings are
reduced in price.

There is a serious hold-back of raw sugars
destined to reach Montreal refineries and one of
these is closed, temporarily. The domestic re-
quirements are being fairly well taken care of.
Trade is reported quite active all around.

TORONTO——Changes in the markets for

general grocery commodities
are mostly on the upward side this week. All
sugar refineries are now quoting granulated
sugar at $11.46 per cwt., on the basis of Toronto
delivery. Supplies are still very much re-
stricted, although as far as this market is con-
cerned there does not seem to be any actual
need. Teas continue their upward trend and
both Indian and Ceylon teas jumped two cents
a pound in the last week at primary markets.
London prices were even higher. Coffees are
for the most part steady and strong, with little
improvement as far as supplies are concerned.
Spices are ver— - rong, with ginger, cloves and
cinnamon showing slightly higher quotations.
Cream of tartar is very firm and stocks are low.

A scarcity of canned fruits is not unlikely.
Heavier demands are being made on supplies at
a much earlier date than usual, with the result
that stocks that were large are being’rapidly
depleted. There is also quite an export demand
for canned goods. Thompson’s seedless raisins
advanced this week, now selling to the trade at
21 cents per pound. Advices from California
are to the effect that Thompson’s seedless raisins”
are scarce. New prunes and apricots have not
yet arrived on this market, but dried peaches
are being offered.

The produce market underwent some
changes this week as far as pork and pork pro-
ducts are concerned. According to the ruling
of the Board of Commerce, new pork prices
came into force at the end of last week. Prices
on both fresh and smoked meats are from two to
five cents lower and lard also shows a reduction.
The cheese and butter markets are stronger and
eggs, too, are very high.

WINNIPEG——There is a general firmness

noted in most of the standard
yrocery lines during the week. Granulated
sugar is almost unobtainable, though yellows
are still available. Teas on spot are growing
very scarce and as a result a firmer tendency is
being noted. Coffee continues its steady ad-
vance. Rice is also higher. Prunes have ad-
vanced slightly under an improved demand.
Raisins are in strong demand even at present
high prices and are very firm. Figs and dates
are being offered at abnormally high figures.
Dried apples are selling slowly. California can-
ned fruits are slow gn reaching the market and
the prospects are that nuts for the Christmas
trade will be in very light supply.

. In the produce lines there is a firmer feeling
in cheese. Hogs on the other hand are much
easier and are showing a very uncertain market
and it is probable that there will be further
declines that will be reflected in related lines.
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QUEBEC MARKETS

ONTREAL, Nov. 5—The condition of groéery markets
here this week issteady, with some advances made and

one or two déclines.

is also higher.

Cotton Rope Up;
Seed; Radnor Water

Montreal. DISES

VARIOUS LINES.—An advance of 3
cents per pound is effective for cotton
rope, making the base price for 3-8-
inch 7le. Canary seed is reduced 8¢
per lb. to 20c. Radnor water, pint size,
is advanced 50c per doz. to $11.50 per
case.

Refined Sugars at $11.25;
Hard to Get Shipments

Montreal. ————

SUGAR.—The longshoremen’s ‘strike
at New Yirk has had a more or less
serious effect on the local output of re-
finers. Cargoes of raw sugar are tied
up in the port of New York and cannot
be moved. This has made a temporary
stay in operations here, and for the time
being refinery operations are discon-
tinued to some extent. It will be a
while before they can again resume. The
coast refineries are still melting, it is
claimed, owing to the fact that they can
get supplies forward with less trouble.
The Atlantic price and that of Domin-
ion refinery went to $11.25 this week.

Atlantie Sugar Company, extra xnnulnm

sugar, 100 lbs. .. 11 ¢
Aeadia Sugar Reﬂm-ry extra granulated 11
Canada Sugar Refinery 1
Dominion Sugar Co.,

268
Cubes and Dice (asst. tea), 100-1b. boxes

Paris lwnpa barrels
Paris lumps (100 lbs.)
Paris lumps (50-1b. boxes)
Paris lumps (25-Ib, boxes)
Prris lumns (cartons, 5-1b.). ..
Do., cartons, 2-Ib.)
Do. (eartons, 6-1b.)
Crystal diamonds, barrels S
Crystal diamonds (100 B, hoxes).........
Crystal diamonds (50-1b. boxes)
Crystal diamonds (25-1b. boxes)....... 5
Demarara light, per lb.

Buyers Take Orders

of Canned Goods
Montreal.

CANNED GOODS.—Buyers were in-
clined to defer taking their booked or-
ders f canned fruits and vegetables, but
the jobbers state that they are now
willing to accept delivery. There has
been little change this week,

Canned Vegetables—-
Asparagus (Amer.) mammoth

BRRZIZ ISBISRRLRTES

‘Beans, Golden Wax

Corn

Carrots

Corn (on cob), gallons
Sninaeb, 3s

Spinach, Can. (2s) ..
Spiueh Uulrornu. 2

2
2%-

gallono
2%" (doz.)
. gallons (doz.)
standards
early June
. extra fine, 2s
. «Sw. Wrinkle

Canned Fruita—
Anolu. 234e, doz.

. 83, doz
Blueben-le-. %o.
Blueberries, 2s

Do., 1 Ib. talls,
Currants, black, 2s,
Do.. gallons, doz.
Cherries, red,
syrup, doz.
Cherries, white,
Goeoseberries, 2s, heavy syrup,
doz.

Peaches, 20 o: doz.

Do., No.

Do., 2'&0 (light syrup)
Pears, 2s

Do.,

Do., 2s (light syrup) ..
Pmunpln (grated and aliced).
Do., 1 Ib. flat, doz.

Do., 2 Ib. talls,
Do., 24s
Plums —Lumbard ..
Guges, Green, 2~
Do. (light syrun. 28 .. ...,
Raspberries., 23, black or
heavy syrup
Strawbercy, 28, heavy syrup

CANNED" FISH

Pinkn A A N R A
15 Ib,

W‘hlte Springs, <%

Chums, 1 Ib. talls

(case of ¢ dos.),
Labrador salmon,
Alaska, red, 1-1b. tall
Priehards, 1-.u. Luuis .. ..
Whale Steak. 1-1h flat .
Herrings, imported, tomato sauce
Do., kippered &
Do., tomato sauce,
Do.. kipp.. Canadian,
Do., Y%s
Huddies tluneh) (%-1b.)
Haddies, chicken (4 doz. to case).
doz. A S B
Canadien sardines (easc)
Narwegisn sardines. per case of
100 (%s)
Oysters (Canned)—
5 ozx. doz
10 oz, doz
Lobaters Y .1b  dox
Do., %-Ib. tins, doz....
Do..
Na Y% -h 3
Do., 1-1b. fiats

3ardines (Amer. Nnr-nn style)
Sardines (wen. Norwegian) ...
Sardines—Canadian  brands (u
to nuality), ease .
Sardines, French
Do., Portuguese,

GROCER

Molasses is one of the firming
commodities, two cents being added to the price.

Cotton rope
Trade is seasonably good.
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Lo., Easte
Deo., Winnipex and Wuhrn
, dox., .

Clams (river) (1 Ib.), ‘dos. ..
Scoteh Snack, No. 1. dz.. Montreal

Steady Bean Sales
And Ample Supplies

BEANS.—'1here have been ample
supplies of beans in this market, the
trade being fair and calling for fair
amounts, although demand would be
heavier, doubtless, were - the weather
colder. Best white beans are selling at
around $5.40 per bushel,
BEANS—

Canadian, hand-picked, bush...

British Columbia

Hrown Beans .

Japanese
Yellow Eyes .

LT ee AReek®
¢ 3TTSTEER

Sg =
Tewm

4

&R

Kidney beans
Peas, white soup, per bushel....
Peas, split, new crop (98 lbs.)..
Peas; boiling, bushel
Peas, Japanese, green,

May Pay More Soon
For U. S. Peanuts

NUTS.—There has been a good de-
mand f)r various nuts, season con-
sidered, and it is not unlikely that there
will be a ready sale for all that come to
hand. Excessively wet weather in the
United States producing areas is said to
be responsible for an advance to im-
porters of about four cents a pound. It
is therefore probable that there will, in
the immediate future, be an advance to

the trade »n Virginia grades.
Almonds, Tarragona, per 1b.....
Almonds (shelled)

Almonds (Jordan)

Brazil nuts (new)

Rrazil nuts (medinm) ..

Chestnuts (Canadian)

Filberts. (Sicily), per Ib.

Filberts, Barcelona

Hickory nuts (large and smail),
b,

ow_a®oe Sn-con
Ed

~g58

CX-X- XXX X

Shelled, No.
Do.. No. 2
Peanuts (salted)—
Faney wholes. per Ib, .......
Faney splits. per Ib.
Pecans (new Jumbo),
Peeans, large, No. 2. polished
Pecans, New Orleans, No
Jumbo
Walnuts (Grenoble) ... ..
Whalnuts (new Nnples) .
Walnuts (shelled)
Walnuts (Chilean), bags, per Ib. ...
Note—Jobbers sometimes make an addﬂ‘l charge
to above prices for broken lots

co20000 ©2

oo 090399080

Des pite Improvement
In De llzw v, Fruit High

Montreal.

DRIED FRU ll\ Prnm U. S. points
and from the P.uropezm countries, sup-
plies of dried fruits are either already
delivered to this market or will be with-
in the next week. Greek currants are
exvected before the week end. These
will be eagerly sought and the gencral
distribution of supplies is expected to
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be carried out in a large way almost
immediately.
all points, east and west, it is expected
that, there will be no low prices on any
items. 5

Appleo {evaporated)
Pe-ches (fancy)

Bulk 25-1b. boxes,
Museatels, 2 crown
Do., 1 Orown

Cal.
Choice, sveded 12 ox.
Fancy
16
11 o=
5 oz.
Seedless, 156 oz. pkg. ..
Currants, Greek, 15 oz.
Currants (Amarites), loose .
Dates, Excelsior, per case
Fard,
Packages only
Do., Dromedary (36-18 oz.).....
Packages only, Excelsior v
Do.. Dromedary
Figs (layer), 10-lb. boxes
Figs, white (70 4-0z, boxes).
¥igs, Spanish (cooking),
boxes
Do. (28 8-0oz. boxes)...
Do. (12 10-0z. boxes).
Prunes (25-Tb, boxes)—

(36-100) - ...

su@@ﬂ@u
SREWS

28-1b.

oY e
SO-

2RENER

3
0
3
2
°
o
0
0
0
o
0
]
0
(4
°
2

Mixed, %-lb. cartons,

Is Active 1)0mand
Still For Syrups

QYRL'PS fMuch activity has pre-
vailed all the season through for corn
syrups and the refiners have been ship-
ping out large quantities every week,
Supplies have been well maintained right
along.

Corn Syrupe—
Barrels, about 700 lbs., per Ib..
Hulf bbls.
Kegs

FRE

2 doz.

5—lb tim 1 dos.

10-1b, tins, % doz. in case, case

20-1b. tins, 4 doz. in case, case

2-gal. 26-l1b. pails,

3-gal. 38'%-Ib. pails, each

5-gal. 65-1b. pails, each
White Corn Syrup—

2-b. tine, 83 doz. in case,

5-1b. tins, 1 doz. in case.

10-1b. tins, % doz. in case,

20-1b. tins. Y} doz. in case. case
Cane Syrup (Crystal) Diamond
Pecans, “paper sho'l”™ extra large

24b. tins, 2 doz. in case. per cs.

Barrels, per 100 lbs. .........

Half barrels, per 100 lbs.
Glucose, 5-l1b. cans (case)..

Jents Added rn

Price Fancy Molasses
Montreal.
MOLASSES.—“The outlook is for

higher molasses prices.” This forecast
was made in the market service from
Montreal last week. Since then two
cents has been added to the prices, and

PERN PRNNNANGOD
RRESASERES

RaR

Two C

In view of the call from:

NADIAN GROCER

the market is ruling with much firm-
ness. - There has been a wide distribu-
tion of the product and low priceg are

- not looked for.

Prices for
Island of Montreal
s 1 06
108
110

Barbadoes Molasses
Puncheons
Barrels
Half barrels

Antigua Molasses
Puncheons
Barrels
Half barrels

Note - Prices on molasses to uut-ndo pomlx mer-
age about 3¢ per gallon less.

Tapioca 15 Lower;

Rice Crop Damaged

Maontreal s
RICE, TAPIOCA.—It is stated that
some of the Carolina rice crop has been
affected by the wet weather in the
South, affecting the appearance, but not
the yield. The markets are quite steady.
Tapioca is easier in price and has de-
clined in one quarter 2%ec per lb. on

seed and pearl, and one cent on flake.

RICE—

Carolina. fancy 00

Siam No. 2

Siam (faney)

Rangoon “B"”

Rangoon CC ...

Mandarin

Sparkling

Patna

Broken rice,
Do., coarse ..

Tapicca, per lb.

Tapioca (pearl)

Tapioca (flake) 5 AR

N(‘(A’.'*T‘h? rice mll’k!l s subject o fr!uuent

change and the price basis is quite nominal.

Two to Three Cent
Advance For
Meontreal

TEAS.—An advance has been effected
in this market on various Java teas and
the market ig very firm on all grades.
It is stated that the holders of any con-
siderab'e quantities of tea are not
worrying about the outlet, supplies being
depleted, of the best grades and buyers
seeking supplies more readily than for
some time past., The f)reign exchange
situation is said to be more acute than
ever.

Jaran Teas —

Choice (to medium) .. - 075

Early picking i e v L

Finest grades 1 00
Javas—

Pekoes ou 0 45

Orange < s 0 48

Broken Orange Pekoes 0 46

Inferior grades of broken teas may be had from
Jebbers on request at favorable prices,

Plenty Spot Coffec
But Imports Held U p

Montreal

COFFEE, COCOA. — Spot coffee
stocks are ample to meet the present
demand, and which is good. But the
longshoremen’s strike at New York has
worked hardship in the matter of de-
livery, and it is said that there were no
fewer than 700,000 bags of ¢ ffee tied
up there that cannot be moved. This
was reduced to 500,000 bags within the
last week, it is stated.

Cocoa saleg are active and prices un-
changed.

Coffee

Rogotas. 1b
Maraecaibo, Ib
Mocha (types)

(seed)

Teas
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In small size, per "doz.

Nominal Clove Basis;

Damaged Are Crops
Montreal. —_—

SPICES.—The crop of cloves is said
to have been damaged and this has
served to change the price basis to the
importer, and rather a nominal market
prevails. There is strength, also, to the
white pepper market. Movement is still
active t) the retail trade,
Allspice
Cassia

vinnamon-—
Rolls

e

Cloves

Cream of tartar (Feench pure)..
Chickory, Canadian

American high test

Ginger

Ginger (Cochin or Jamaica) ....

Mace, pure, 1-lb. tins

Mixed spice N e
Do., 2% shaker ﬂn- dm..

Nut.mm ground,
Pepper, black

Pepper (Cayenne)

Pickling spice

Paprika

Tumeric ... .o

Tartarie acid, per Ib.
or puwdered)

Cardamon seed, per lb., bulk....

Carraway (nominal)

Cinnnamon, China,

Cinnamon, per Ib,

Mustard seed, bulk

Celery seed, bulk (nominal)...... 0

Shredded cocoanut, in pails.... 0

Pimento, whole 20 02
For spices packed in cartons add 414 cents a

Ib. and for spices packed in tin containers add

10 ecents per Ib

Package Cereals, Etc.,
Are Moving Actively
Montreal.

PACKAGE GOODS.—A fair move-
ment of package cereals and other goods
is reported, and the prices of these is
steadily held, for the most part.

PACKAGE GOODS
34s,

CCC00OCO00OS~C ~OO9O0OOOS ©°
SCCHZRIASRECR  32RBEBEEsY

lcrynull

QoroCcCoN~

Corn Flakes,
case .

Oatmeal, ﬂne cut. pkgs., case. . .
Oat Flakes,

Mmeh Pmrl Burby. case
Pancake Flour, case ...... x
Pancake flour, oelf-rnmnz " dox..
Buckwheat Flour, case
Wheat food, 18.1%%s
Porridge wheat, 36s ...

Do., 20s

PR PR WO RN RN,

Self- Rnslnu Flour (3-1b.
doz,

Do, (6-Ib. pack.), d\n
Corn starch (prepared)
Potato flour
Starch (laundry)

Flour, Tapioca

Broken Cereals Are

\mc' Selling Well

Montre: —_—
(FREA! ~~There has been quite a
steady mnwnwnt of cereals to the trade
and prices are unchanged. It is stated

pnck i
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s g 18 ot
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that some, in their anxiety to secure
business, have resorted to cutting prices,
but the retail trade is being supplied at
around the $5 mark for 90-lb. size rolled
oats. g

50
26
50
5
00
50
45
40

Hominy grits, 98 Ibs

Hominy, pearl, 98 lbs

G m flour

Oatmeal (standard - granulated
and ﬁne)

LR R R R - )

00
50
26
15
10

tht peas (ner 98 lbe) .........
Rolled oats, 90-1b. bags 5 00
Rolled wheat (100-1b. bbls.)..... ‘

_otaoo

Free Flour Movement

And No Price Change

Montreal.

FLOUR.—The domestxc requirements
for flour have been quite large and
there is little change in any way, as to
either demand or price. No new export
orders have been  received of late, but

more are expected to come in due time.
Standard Wheat Flours—

Straight or mixed ecars, 650,000
Ibs. on track, per bbl, in (2)
jute bags, 98 Ibs

Per bbl, in(2)cotton bags, 98 Ibe.

Small lohmper bbl. (2) jute

S /w(‘ia/ Middlings
Are Quoted l.ower

treal.
FEEDS.—The only change this week
is that of a reduction for special mid-
dlings. These are quoted at $61 to $62
per ton. The demand for shorts and
bran is fairly well mat, and mild weather
conditions have served to assist distribu-
tion more widely than would have been
possible had colder temperatures pre-
vailed.
Shorts—

Mixed cars 00
mu

Mixed cars ..... SER SIS 500
Cruthed onts AN PR 00
Barley chop 0 00
Special, middlings E5 ST 2 00
Feed flcur (98 Ih. snck). . A %5
Gluten Feed (229 Protein)—

F10.B. Cardinal 00

F.0.B. Fort William 2 00

More Variety 4/>/v/¢ s
And Moving Freely
Montreal.

FRUITS.—There hd\(‘ been new ar-
rivals of apples and as the season ad-
vances the winter varieties will arrive.
Much active demand is manifest for all
go)d varieties and the prices remain
high. Plums are finished for the season.
Oranges and lemons, locally, are tend-
ing to a little higher levels,
Anrnles-

Ben Davies, No. 1

Do., No. 2

MacIntosh Red

Fameuse, No. 1

Gravenstein

Wen thy e
Bananas (as to grade) buneh. ...
Cranberries, bbl.

Do., gal. ..
Grapes, Tokay
Grapes, basket
Grapefruit, Jamaican, b

Do., Florida. 54, 64, 80 96 .
Iu-nmm Messina
Pears, California
Kelﬂer Pears (box)

00
00
00
o0
50
00
00
00
75

&
R
5
2
0
3
0
5
6
R
L
3
R
6

lbuﬂ.

Onncﬂ Cal., Valencias

CANADIAN GROCER

Cal.

Oats And Barley Up,
Sn But Hay Unchanged

GRAIN AND HAY —Advances have
been made this week for both oats and
barley, one to one and a half cents for
oats, and 3c per bushel for barley.

Hay is still a dead number, the farm-
ers holding out for high prices and the
buyers not buying to any extent.

Hay—

Good, No. 1, per 2,000-lb. ton 00
Do., No. 2 00
Do., No. 8 e S 00

00

Oate—

No. 2 CW. (34 1b8.). -2l
C.W.

Potato Price Goes
To One Seventy-five
sontreal.

\'FGF‘TABLF,S——Thero has been a

35

slight advance for potatoes, the bag
price—90 lbs.—being $1.75. Onions are
firmer, $4 per 75 1b. sack being quoted.
The variety of vegetables available is
fast lessening.

Beans, new string (imported)
hamper .

Beets, new, bag (Montreal)

Cucumbers (hothouse), doz.

Chickory,

Cauliflower (Montml), doz.

Cabbage (Montreal), doz.

£88383238

b,
Basket (about 3 1bs.)
Onion, yellow, 75-1b. sack
Do., red, 75 Ibs.
Do., Spanish, case
Parsley (Canadian)
Peppers, green, doz.
Do., red, doz.
Parsnips, bag
Potatoes, Montreal (90-Ib. bag).

Tomatoes (Montreal), 30-lb. box.
Do., green

HREEHPDHEIN OO R AR HO™NEN QMO NON -

SSRBRYIAREE88833NT8IEZA

ONTARIO MARKETS

T ORONTO, Nov. 7—All sugar refineries are now quoting

granulated sugar at $11.46 per cwt.
showing some improvement,
Teas and coffees are at strong figures.

plentiful.

Supplies, while
are still far from being
Bulk seed-

less raisins have advanced. Shipments of'prunes and apricots
have been delayed. Dried peaches are being offered.

All Refineries Now

on Same Basts
Torento. —_—

SUGAR.—AIl refineries are now
quoting granulated sugar on the same
basis, at $11.46 per cwt., Toronto de-
livery. While there does not seem to
be anyone actually suffering for the
want of sugar, supplies are still far
from being abundant, and the coal strike
in the United States, and also the dock-
hands’ strike are apt to further aggra-
vate the situation. The St. Lawrence re-
finery. it is learned, is closed down, and
the only one now in this market is Red-
path, Any freer movement of sugar is
not looked for, for some time to come.

11 48
11 46
11 46.

St. Lawrence, extra granulated
Atlantic. extra granulated
Acadia Sugar Refinery, extra granulated
Can. Sugar Refinery, extra granulated... 11 46
Dom. Sugar Refinery, extra granulated.. 11 46
Differentials: Canada Sugar, Auantie. St
Lawrence, Dominion: Granulated, advance over
basis;: 50-1b. sacks, 10c: barrels, B5c: gunnies,
5/20s, 26c: gunnies, 10/10s, 40c; cartons, 20/3e
46c: cartons, 50/2s, Gbe.
Differentials on yellow sugars: Under basis
bags 100 Ibs., No. 1, 40¢: No. 2, 50e: No. 8, 60c:
barrels, No. 1, 85¢: No. 2, 45¢: No. 3, 55e.
Aecadia granulated, advance over basis: gun-
nies, 5/20s, 40c: gunnies, 10/10s. 50c: eartone
20/5e. 60c; cartons, 50/2s, TO0c. Yellows same ms
ahove.

Corn Syrups in
Active Demand

Terento. -
CORN SYRUPS, —

MOLASSES,

active demand for corn
The market is very
and prices are

There is a very
syrups just now.
strong for the same,
steady and very firm,
Cora Syrups—
Barrels, about 700 Ibs, yellow,
per b. $0 08y
Mbu'nln. 14c over bbls.; Kbbh l4e over
bbis.

C- 2-1b. tine, white,
5 9%

6 &6
(5]
5 &
In A 6 05
Ouu 1o-m tins, yellow, 14 doz.
in case 518
Cane Syrups—
Barrels and half barrels, ib... 0 08
Half barrels, ¢ over bbls.; K bbls., %e
Cases, 2-1b. tins, 2 dosx. hel-
110
West India, bbl-. eal.
West India, No. 10, kegs

West India, No.
Tine, 2-b., table grade,
doz., Ba

3 60
470

'ﬁ
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Package Goods '
- Sell Unchanged

Teronto. _—

PACKAGE GOODS.—The market for
package goods is very strong with no
changes in quotations as compared with
a week ago. There is a brisk demand
for all lines, and cereals are particular-
ly active.

BRAANNBNOSOOOOOANNRLNAND
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Crisco Advances;
Christie’s Sodas I.ower

Toronte.

MISCELLANEOUS—Another advance
is announced in prices of Crisco this
week. Quotations are 20 cents higher,
ones and threes selling at $12.85 per case,
and sixes and nines at $12.70 per case.
Christie’s soda biscuits show sharp de-
clines, amounting to from one to four
cents on bulk and tins, and from 5 to
10 cents on packages.

Active Inquiry
For Bulk Cereals

Torente. e
CEREALS.—There is a very strong
market prevailing in all bulk cereals.
The scarcity of barley supplies has ren-
dered the market for pot and pearl bar-
ley very high, the former selling around
$6, and the latter at $7.50. Golden corn-
meal is quoted at from $5.75 to $6.50.
Split peas are also very strong, at from
$7 to $7.50 for 98, and at from 10 to
11 cents for blue peas.
Single Bag Lots
F.o.b. Toronto
50
00

L
=
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Canned Goods
Selling Freely
Toronte.

CANNED GOODS—There is an active
demand for all kinds of canned goods,
and prices show little change from a
week ago. Some dealers are offering

CANADIAN GROCER

canned lobster in quarter pound tins at
$3.25 per dozen. The half pound tins
are very scarce, and some dealers are
right out. They are quoted at $6 per
dozen. Vegetables are gelling freely,
and there has been a very active inquiry
for fruits. The latter are at very firm

figures.

Cohoes, 1- Ib. tins

Red Springs, 1-lb. talks..

White Springs, 1s, dozen .
Lobsters. % 1b., doz.

B C0 O 1O dn CO 1O e B3 = 0D 1O e 0

Canned Vegetables—

Beets, 2s, dozen

Tomatoes, 2%s, doz.

Peas, standard, doz.

Do., Early June, doz.
Do., Sweet Wrinkle, doz. ...
Do., extra sifted. doz

Beans, golden wax, doz.

Asparagus, tins, doz.

Asparagus butts, 2l%s, doz.

Canadian corn

Pumpkins. 2%s,

Spinach, 2s, doz.

Do., 10s. doz
Pincapples, sliced, 2s, doz.

Do., shredded, 2s, doz.
Rhubarb, preserved, 2e, doz. ...

Do., standard,
Apples, gal.,
Peaches, 2s,
Pears, 2s, doz

(‘herneo pitted, H. S
Blueberries, 2s
Strawberries, 2s, HS. ...
Blueberries, 2a

Jams—

Avricot. 4s,
Black Currants,

WAL AD NANLLADNNN = =~ NEONNRDNDN -~

16 oz., doz....

A AROOD - AaD

Bull Se ea’less
Raisins Higher

FRUITS.—Difficulties in
transportation are interfering with ar-
rivals of dried fruits from California.
Prunes and apricots that have been on
the road now for some time have not

Teronto.
DRIED

vet arrived for this market. Dried
peaches are being sold by some whole-
salers, and range in prices all the way
from 26 to 38 cents per pound, accord-
ing to sizes. New California raisins
are celling freely, and some houses are
already out of first shipments of
Thompzon’s seedless. These are quoted
higher this week at 21 cents. The de-
mand is likely to be very strong for
these raisins, and advices from the Pa-
cific Coast state that it is almost im-
possible to place further orders. New
shipments of Grecian currants are en
route, and when available on this mar-
ket should sell at from 21 to 23 cents
per pound.

November 7, 1919

Candied Peels, American—
Lemon

Currants—
Grecian, per Ib.
Australians, 3 Crown, b

Dates—
Excelsior, pkgs., 3 doz. in case

a0 oo ece
85 BE 328

.
.

Oomadre nn mh ib.
Cal,, 4 eos. Dhl'-. 10-. case
Cal., 8 ox., 30s, case...
. 10 ox., 1%e, ease .
Prunes—
30-40s, per
40-50s, per
50-60s, per
60-70s, per
70-80s, per
80-90s, per

100-130. per lb
Peaches—
Standard, 25-1b. box, peeled ...
Choice, 25-1b. box, peeled
Fancy, 25-lb. boxes
Extra fancy, 25-1b. box, peeled 0 35
Raisins—
California bleached. Ib.. ..
Extra fancy, sulphur blch
Seedless, 15-0z. packets
Seeded, fancy, 1-1b. packets...
Seeded, 15-0z. packets
Seedless, Thompson's,
Crown Muscatels, 25s.........
Greek Sultanas

Coffee Quotations
Steady and Strong

Toronto. — ;

COFFEES.—There is no change in
coffee quotations, but the market is
strong, and supplies are exceedingly
licht among wholesalers and jobbers.
Some dealers are anticipating higher
prices, but others state that they did
not look for amy increase in present
prices. Stocks held by some dealers are
very small and some houses have diffi-

(ult\ in supplying the good coffees.!
) 0 58
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Indian and Ceylon
Teas Are Higher

'I‘FAS——‘\dvxceg from India and Cey-
lon announce further advances in teas,
approximating two cents per pound.
London markets last week were even
higher. The lowest price for Ceylon
tea, laid down in Toronto, is 45 cents
per pound, and quotations go as high
as 75 cents per pound. Indian teas are
also very strong. The cost of import-
ine them ranges all the way from 45
cents up to $2 per pound. Stocks of
teas are very low at the present time,
and prices for spot teas cannot help but
be very high.

Broken Orange Pekoes
Javas—
Broken Orange Pekoe
Pekoes
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Cloves and Ginger
- Slig/ttly Higher

SPICES.—The market for spices con-
tinues very firm. Cloves are quoted at
from 75 to 80 cents, and ginger at from
30 to 38 cents per pound. Peppers are
,very firm in price, but unchanged.
Cream of tartar is selling at from 75 to
80 cents per pound.

Nut Markets Shows

M Lattle Change

NUTS.—The market for nuts is steady
and stmng, with demand increasing.
There is a posmblllty that new receipts
may show some easier tendencies, but the
excessive demand for nuts is not likely
to permit of very much lower levels,
Walnuts will be very high, and French

walnuts, particularly, almost prohibitive,
Fairly high prices are also likely to pre-

vail for almonds. New crop peanuts
wi'l in all probability ell a little lower.

Rice Market 15
Again Firmer
Torento.

.Rl(‘ES —The market is very firm in
rices,  although quotations show no
changes. - Prices at primary points that
were inclined to he easier, are acain
higher. New Southern rices that were
gelling freely at steady prices. Quota-
cents per pound for a good quality rice
laid down here. Crop damace is r(;spon-
sible for the stronger situation. Supplies
on spot are fairly ample. Tapioca is
steady at 15 cents per pound.

Hondures, fancy, per 100 Ibs.....
Siam, faney, per 100 Jbs...
Siam, second. per 100 Ibs..
Japans, fancy, per 100 Ibs.

Do.. seeonds, per 100 Fha,

888333
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Sales of Honey
Are Active

MAPLE SYRUP—Honey is

Toronte

HONEY,
selling freely at steady prices. Quota-
tions are strong, and the farmers are re-
leasing their supplies only at high fig-
ures. ‘Stocks of maple syrup are getting
cleaned up, and now are pretty well in
the hands of the retail trade.

Honey, Clover—
5-1b. tins ..
2%s, tins ..
10-1b. tins
60-Tb. tins
Buck wheat, 50-Tb. tins, ..
Comb, No. 1,
Do.. No. 2. doz
Maple Syrup—
83-lb. tins, 10 to case, case...
Wine qt. tins, 24 to case, case.. ....
Wine % gal. tins, 12 to case, case....
Wine 1 gal. tins, 6 to case, case
Imp. 5 gal. cans, 1 to case, case
Manie Sugar-
50 1-1b. Moch to case, b,

Can. Beans Bring
a Good Price
Teronte

BEANS.—Canadian beans are of a

CANADIAN GROCER °

very good quality this season, and they
are being purchased freely at strong
prices. The hand-picked beans are sell-
ing to the trade at from $5.76 to $6
per bushel, and the 1 1b. to 2 lb. pickers
at from $ to $5.50 per bushel. Mar-
rowfats are active sellers at from $6
to $6.50.

Ontario, 1-lb. to 2-lb, pickers, bus. |
Do., hand-picked, bus.

Marrowfats, bush.

iapanese Kotenashi,

Rangoons, per bushel

Limas, per .

Millfeeds Hold
& at Steady Figures

MILLFEEDS.—There is a very
demand for both bran and shorts.
to the trade are unchanged,

Imported Fruits
Selling Freely

Toronto.

FRUITS.—AIll 1mported fruits are
selling freely. Grapefruit is quoted at
from $4.75 to $6. according to sizes.
California lemons are $8.50, and Valen-
cia oranges range all the way from
450 to $7.25. Barrel apoles have an
active inouiry and offerings are of very
good auality. Quotations are as hich as
$8.50 per barrel for the best. Pome-
oranztes are selling at $4 per box.

Bananas, Port Limons 0
Valencia Oranges
176s, 200s, 216s
150s and 126s
968, 100s, 250s,
Lemons, Cal., ‘1005
Grapefruit, 54s, 64s, T0s, QO«
Apples—
Ontario Kings .
Ontario Spies ......
Blenheims
Melntosh Reds,
Jonathans,
Kings, box
Delicious, . 100s,
125s, 138s, 150s, 163s,
Nova Scotia Kings, bbl

WINNIPEG

fair
Prices
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Flake W hite
Canned Milk Advances

Ninnipeg

\l‘SL ELLANEOUS —Flakc white has
just advanced one-half cent per 1b,, mak-
ing tierce basis, Manitoba points, 30%e
per lb.

Some /manufacturers have advanced
canned milk. A pgeneral advance is not
unlikely.

Sugar Situation
Still Serious

Winnipeg.

SUGAR.—As far as the West is con-
cerned, the granulated sugar situation
is perhaps more serious than at any
time during the year. Brokers are ab-
solutely refusing orders, as their refin-
eries will not accept the business.

Many refineries are offering consid-
erable quantities of yellbow, which, in a
measure, is filling in the gap.

The B. C. Refinery claim to have suf-
ficient supplies to take care of their ac-

«w@

Cal. Pears
Grapes, Cal.,
Do., barrels
Cranberry, Cape Cod, bbl.
Do., half bbl.
Do., boxes
Pomegranates, boxes
Can. Chestnut, Ib.

Number One Ontarzo
Potatoes $1.85 Bag

VEGETABLES On'tano potatoes are
slightly stronger this week for the
best. They are quoted at $1.85 per bag,
and seconds are $1.75 per bag. Onions
show little change from last wecek. Sup-
plies are plentiful, although the dock-
hands’ strike at New York has inter-
fered with the rcceipt of Spanish onions
and only the small crates are available.
Cauliflowers are from $2 to $£2.50
dozen

EE AT
52228388

00
00
Lettuce, basket, i 50
Do., Cal., head, crate 8 doz.....
Hothouse Tomatoes, Ib.
Onions, Yellow Danvers,
sacks
Onions, 6
Spanish Onions, large cases....
Do., small crates
Onion, whlle large sacks
Celery
Cauliflower,
Potatnes—
Ontario, 90-1b. bags...........
Ontario, No. 28
New Brunswick
Jerﬂoy Sweet Potatoes, hamper..
bbl., double headers
’I\xrmps bag
Mushrooms, 4-1b. basket

Domestic Trade :
in Flour Quiet
Torento.

FLOUR.—There is no change in the
market for flour as far as prices are
concerned. The demand from the do-
mostic trade is not heavy, and the mills
are busy on export orders.

MARKETS

counts for the next six months. They
promise better deliveries after Nov. 1.

The future raw market is very active,
as explained last week. Contracts for
January delivery have been mad: as
high as 8%c per 1lb, which is 2%ec
hicher than the fixed price ruling on
present crop.

All Rices

© Tt D
[}

0TI D T

box 12

@ 200 10

Are Advancing
Winnipeg.
For January delivery rice is quoted
kigher. The Imperial Rice Mills quote
Monarch Japan at $235.00, Elephant
Siam at $205.00; Flat, $202.00, and
Pakling, 44’s, $200.00. In the case of
Monarch this is $25.00 higher per ton
and each of the other lines $10.006 per
ton higher than prices quoted early in
October. The American market 13 also
firmer.

TAPIOCA—
Pear]l, sack lots, Ib.. ‘
Do., broken sacks, Ib...
RICE—
Saigon, 50-1b. bags, lb.........
Siam, 100-1b. bags, Ib.. MPRUGE % ¢

014
0 144

0 10% 0 11
0 11%




38

Elephant Siam,
Japan, 100-1b,
Patna, 100-1b,
Chinese, 48-Ib.
Sago, Singapore,

100-1b. bags, Ib.

bag,
bag, per cwt....
150-1b. bag, Ib...

Prunes Higher;
Raisins Very Firm

Winnipeg. —_—

DRIED FRUITS.—Prunes generaliy
have been weak for some time, but the
past few days there has been a firming
tendency, particularly in the larger
sizes. Larger sizes are in keen demand.

California packers report the reasn
for prunes not coming onto the market
more freely is on account of the serious
car shortage, also the strike.

The prune and apricot growers ad-
vise that they are all packed up and
ready for shipment, but that it is im-
possible to give any definite dates as to
when they will be able to secure cars.

Market is very weak on evaporated
apples. Buyers are still holding off.
Opening prices which were quoted at
22%c are now down as low ag 19c.

There is a very keen demand for all
grades of raisins and prices remain very
firm.

gommmnm RO T LT ETEEUORE T PR PR DR R O VO s
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Figs and
high figures.

dates are quoted at very

Raisins
Cal. Muscatels, Three
med., 25-1b. boxes,
Cal., bulk, seeded, 25-1
per lb.
Cal,, bulk, seedless
per carton
Cal., seeded, pkgs.
Do, 11ox.; taney.......us
Do., 15 oz., choice
Cal., seedless, pkgs.
choice
Prunes
90-100s
80-90s
T0-80s
60-T0s8
50-60s
40-508
Dates
Royal Excelsior, 3 doz.
per pkg.
Drnnwdary.

Crown,
per lb, .
. boxes,

cases,

Fa rd.
Figs
Spamah cooking, recleaned,

.
12-1b. boxes, per box.

Cal. Whm Roedings,
Black Figs in Cartons,
per carton >
Fancy Calimyrna,
boxes
Do., 6-row, 10-Ib. boxes ....
Do., white Adriatic, 4-row,
10-1b. boxes
Do., 5-row, 10-lb,
Fancy, 8-0z. bricks,

per 1b..
10 x 1.‘»

10-1b.

5-row,

}HDX(‘N
24 to box
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California Canned
Fruit Weaker
Winnipeg.

CANNED GOODS.—The failure to
make deliveries of certain contracts on
California canned goods for export has
had a weakening effect on th(! New
York market.

Apricots. have sold within the past few
days at from 10 to 12c¢ below opening
prices. Peaches, standard and extra
standard at 5¢ under opening prices.

S pot Teas

Becoming Scarce
Winnipeg. -

Retailers are taking advantage of the
fastly advancing market on practically
all grades of teas, many are laying in
large stocks against further advances.
The market, as far as the West is con-
cerned, is fast becoming depleted.

As pointed out in a recent issue,
difference between the
and the Western
cents per b,

Continued on page 42

the
Castern market
is still around ten

EPHEET R

WEEKLY MARKET REPORTS BY WIRE

Statements from Buying Centres. East and West
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Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta, Nov. 4.—Crisco ad-
vanced 20 cents per case. Lard, in com-
mon with other packing house products,
took quite a drop, 3s now $18.30, and
$18.60. The drop on smoked mecats runs
from 1 to 7 cents per pound. No new
laid ezgs are offering, No. 1 storage are
qgquoted £18.30 to $18.50. Large Ontario
cheese is celling $30 to $32. Fard dates
selling from 27 to 30 cents per pound.
Corn due to arrive this week is quoted
$4.40. Raszpberries and strawberries, 2s,
$10.230. are $4. Some lines
of c¢ocoas, sauces, baking pow-
ders and shell are also higher
this week.

Flour, 96s. per bbl. N s R
Reans, Limas 0w 12
Beans, B.C. 223 50

0

L

9
Beans, Kootenashi .. 800 8
Bolled oats, 80s Sy :
R

]

0

Lobstor 4s
coffees,
nuts in
70
60
25

50 50
00

14

1
00 1

Sw‘r pure cane, gmnumed ewt it
Honey, bs, doz. ... 18 00
Cheese, No. 1, Ontario, un: 0
Butter, creamery, b, Caws o
Do., dairy, 0
Lard, pure, 3s, 8
Exgs, new-laid, loeal

Do., No. 1 storage.....
Tomatoes, 24s, standard,
Corn, 2s, case hs
Peas, 2s, standard, oase
Strawberries, 2s, Ontario,

per case. avals 3 18
case. .

case. .

Raspberries, 2s, Ontario, case. 10 30
Cherries, 2s, red, pitted g 50
Annles, evaporated . A
Do., 25s, Ib.
Anrient.. svane
Peaches, evaporated, 1b
.. canned,
Prunes, 90-100s ..
Do., 70-80s
Salmon, vink tall. ease
Do., Sockeye, tall,
Do., halves
Potatoes, per ton
Oranges i
Lemons
Cranef{ruvit
Dates—
Dromedary, case
Excelsiors_ 1b.
Hallowee, Ih.
Pears, evaporated,
Pineapples, dried,
Mincemeat, standard, bulk 15

26%

New Brunswick A[ar/cctx!
FROM ST. JOHN, BY WIRE. |l
|

-

St. John, N.B., Nov. 4.—There
been quite a number of changes during
the week on this market. Sugar ad-
vanced 25 cents for standard granulated
and 15 cents for yellow. Molasses is
very scarce and there is a strong prob-
ability that it will go a deollar higher
in the near future, Ontario cheese is
firmer and is selling 31 to 32 cents.
Pure lard is easier and is selling at 33
to 33% cents, with compound at 31 to
311% cents. American clear pork is down
to $60 to $63. Red Spring salmon in

have

flat tins has reached
is sellirg at $19.50
and chums have both advanced 50 cents
a case. New arrivals of dried apples and
peachns have reached the market,

the market
per case. Cohoes

and

Flour, No. 1 patents, bbls.
Cornmeal, gran., bags
Cornmeal, ordinary
Rolled oats ...
Rice, Siam, per 100 lbs
Molasses
Sugar -
Standard, granulated
No. 1, yellow
Cheese, New Brunswick
Cheese, Ont., twins
Eggs, fresh,
Eggs, case
Breakfast bacon
Butter, creamery, per Ib,
Butter, dairy, per lb.
Butter, tub i
Lard, pure,
Lard, compound
American clear pork
Beef, corned, 1s
Tomatoes, 2%s,
Rasnberries, 2s
Peaches, 2s, standard, case
Corn, 2s, standard case
Peas, standard case ....
Apples, gal., N.B., doz. .
Strawberries, 23, Ont., onve.

Red Spring, flats,

. Man. $12 &
TR SREPNE |

P w150
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standard case.
Ont . ecase

P

Salmon,
Pinks
Cohoes
Chums

Evaporated upplm per Ib.
Peaches, per lb.
Poutoec Natives, per bb

Onions, Can., 100-lb. blgl v

Lemons,

Pears, Cal,

Oranges. Cal.,

Grapefruit, Cal.,

Apples, Gravensteins, bbl.
Apples, N.B.

K onnnas ver |b,

Grapea, Malaga, box .

-
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Novemnber 7, 1919

The National Fish Day

By 4. A. PAULHUS, originator of the day

HE date for the celebration of

the National Fish Day has been

fixed. This memorable event will
-take place thic year on the 11th of No-
vember next, the anniversary of tl§=
armistice. Let us prove on the occas-
ion that we are patriots, by encouraging
the development of one of our finest as-
sets—the fisheries. The National Fish
Day was instituted for two special rea-
sons:

FIRST.—To popularize
fish as a food,

SECOND.—To demonstrate the bene-
fits that would accrue to the country in

the use of

developing the fish industry.

When the idea of a Fish Day was
mooted four years ago, which was at
the start of the war, the bogey of High
Cost of Living was with us. The war
has ¢nded and still the cost of lving, in
so far as food is concerned, does not
show much improvement. Different
opinions have been given from time to
time by economists, by students, and
the more we argued on the subject, the
more it seems we were getting farther
from the solution of the problem. A
remedy to the situation was proposed by
the exponents of the fish interest. The
argument was that we had no reason to
complain about the high cost of eggs,
meat, butter, as we had a good substi-
tute in fish, There is suchk an abundance
in this country. It was admitted that
this was very true to a certain extent,
but that fish was as high, comparatively
in cost, as meat. To sum up the ques-
tion it was the Cost of High Living that
was involved, more than the High Cost

of Living. There was enough money in
the conswrer’'s hands to buy whatever
his fancies would suggest him. Let it
be fish or flesh.

The National Fish Day was instituted
to prove that the contention of the con-
sumers in this case was not according
to the facts, that he could have the proof
by irying on a special day a diet of
fish, and compare the costs. It was a
revelation, as on those special days more
fish has been used from coast to coast
than in a whole week of normal busi-
ness. Last year, for instance, the con-
sumption of fish on the National Fish
Day had been 25,000,000 pounds. The
trade took particular pains to provide
all species of fish, which were reason-
able in prices. A special effort was made
to display fish in an attractive fashion,
prices were cut down to the finest point,
and no doubt many a consumer on whose
bill of fare fish was unknown, from that
time have been having a treat of a few
fish meals weekly.

As the relative cost of fish, there can-
not be any question that it is by at
least 50 per cent. and in some cases 100
per cent. more economical than butcher’s
meat. One can buv at present in this
city, good fresh fish at 8 to 15 cents a
pound. A food that would e~mpare in
nutritive substance witk any kind of
meat procurable. We can make usc yet
of the motto, which was used during the
war in connection with the High Cost
of Living.

Do not stint yourself-—be economical
—Fat Fish—Yes—Boost and Eat Flsh
on the next National Fish Day, and

keep eating fish on every Tuesday of
every following week, until the next Na-
tional Fish Day, and whoever does it, will
find it profitable to himself, to his fam-
ily, to his friends, to his country, to his
health, and last but not least to his poe-
ketbook.

Let us now see the benefit that could
be derived through the National Fish
Day. Supposing that, by this education-
al method, the consumption of fish in
Canada reaches in a short time the pro-
portion of some other countries, for in-
stance, the British Isles, Japan, it would
mean that our fleet of fishing vessels
must be aurmented to cdouble what it
is to-day, that instead of having 100,-
000 hands employed in the process of
getting  fish, we should have 290,000,
anc¢ so on, for the gear, outfit, and
every implement ‘hich is in use for
the prosecution of the industry.

The capital invested would have to be
augmented in proportion, better facili-
ties to handle the product would be pro-
vided. Transportation improvements,
storage capacities, commodious stores,
where fish is handled for distribution,
retail shops, better adapted to the trade,
more business from nroducer to con-
sumer, and more wealth to be created by
us, for us and to be distributed all over
the country.

This can be accomplished if the idea
of the National Fish Day is well under-
stood, and if everyone and all co-operate
and do his share, on the 11th of Novem-
ber next.

Boost, Eat more Fish.
vithout stinting yourself.

Be economical
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Produce, Provision and Fish Markets
QUEBEC MARKETS

M ONTREAL, Nov. 4—Produce dealers are receiving a

good,

steady demand for the various lines and are .

anticipating an improvement as the season advances.
There has been an advance of one cent per pound for butter,
best creamery being in active demand. The New York butter
market was slightly easier, but the demand here and the active
buying indicates very clearly that there will be no likelihood of

lower prices at present.

Live and dressed hogs are somewhat

easier, the tendencies being of an easing character and trade
Haddock and codfish are down half a cent per

quite active.
pound.

Hogs Slightly Less;
Cattle Prices Held
Montreal.

FRESH MEATS.—There has been g
slight decline in the price of live and
dressed hogs. This is in accordance with
the order now made effective as issued
by the Board of Commerce, and there
may be a slightly further reduction. Se-
lect live hogs sold on Monday at $17.25
to $17.50, and select dressed at $24.50
to $25. There was a fairly good run at
the stockyards. Cattle, best grades, are
quite steady, and there is a fairly steady
demand here. Prices are held without
change.

FRESH MEATS—

Hogs, live
Hogs, dressed—

Abattoir killed, small (heads oﬂ')

65-90 Ibs.

Selects

Sows (heavy)
Fresh Pork-

Leg of Pork

(trimmed) (foot

Pork sausage (pure)
Farmer sausages ..
Bone trimmings and trimmmsx
Trimmed shoulders
Fresn Beef—
+Cows)
$0 20 . $0 22
012

..Hind quarters..
.Front quarters..

oo eocosso
a8 BRERES

Ib.
No. 1 Mutton (whole carcass),

No Immediate C /la nge
Made on Smoked Meats

Mentreal.

CURED MEATS —Vh]v there has
been mo immediate change made for
cured meats, any reductions made for
fresh pork will eventually tend to re-
duce prices somewhat. In the meantime
hams and hacon are meeting with a fair
demand from the trade, and stocks are
ample to take care of the trade. Bar-
relled pork will tend to lower levels with
pork lower.

Hams=-

Mediom. smoked, per Th
(Weights), 12-14 Ibs.
14-20 Ibs.

20-25 The.
26-35 lbs

09 oo9ee
b F-4 3

z8

Cottage rolls
Pienic hams
Barre, Pura
Canadian short cut (bbl.) 30-40

pieces

Clear fat backs
pieces

Heavy mess pork (bbl.)

(bbl.) (40-50

Seasonable Sale For
Various Cooked Meats

Montreal.
COOKED MEATS.—The nsual demand

existing at this time of the year for

cooked meats, obtains, and while there

is little price change this week, the ten-

dencies are, if anything, easier. Ham

and headcheese are fairly acfive sellers.

Head OCheese

Choice jellied ox tongue

dellied vork tongues .. ..

Ham and tongue,

Veal and tongue

Hams, roast

Hams, cooked

Shoulders, roast

Shoulders, boiled

Pork pies (doz.) ...

Tlood pudding.

Mince meat, Ib.

FEvidence of Orders
Tends Hold Lard Prices

Montreal.

LARD.—Even the packers are active
buyers these days for lard, and this
would indicate that there are outside
sources for which they are seeking sup-
plies. No reduction in the price has been
noted, and with the new orders in effect
as to prices, it is just a question if large
suppnlies will not go outside to export
markets, There is a good movement to
the domestic trade.

LARD, pure—

Tierces, 400 Ibs,,

Tubs, 60 Ibs., per b......

Pails, 20 lbs., per Ib..
Bricks, 1 Th,, per b

No New Prices ()uf
On Shortening

Mentreal. S

SHORTENING. — The demand for
shortening has been seasonable, and
prices, while unchanged, are not firming
any. It may be that there will be some
reduetion, followine the Board of Com-
merce order regarding the adontion of
prices on a parity with those obtaining
in March last

@
RS

oc9cco0000000
2RBER5RIBERS
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SHORTENING—

Bricks, 1 lb.: per 1b
Cheese Market Firm;
Active Export Sales

Mentreal.

CHEESE.—While the buyers who are
acting for the British Government are
not paying any more than the price fix-
ed some time ago, there is very little
cheese passing out to them, it is stated.
The export markets in France, Belgium,
and elsewhere, it is said, are affording
the trade a much higher price, and sup-
plies are naturally going to the msarkets.
There is a healthy bidding for supplies,
and over 29 cents per pound was paid for
cheese last week at one or twe Ontario
points. Loeal demand is quite satisfac-

tory for this season of the year.
CHEESE—
New, large, per 1b.
Twins, per Ib.
Triplets, per Ib.
Stilton, per Ib.
Fancy, old cheese, per lb..

Margarine Sales IVIH
Soon Be Heavier

Montreal. —_—

MARGARINE. -— Sales of margarine
will soon improve, the retail trade not
having been anxious, up to this time,
to purchase any more than they could
dispose of within a few days. Now they
will, hecause of cooler weather, buy a
little more freely. Demand from the
consuming public is continuing steady,
and prices are firm but unchanged.

MARGARINE
Prints, acconling to quality, b, 0 35
Tubs, according to quality, Ib.

One Cent Advance
For Creamery Butter

Montreal.

BUTTER.—The markat has been very
active during the past week and prices
on best creamery advanced one cent per
pound. The suvplies are readily picked
up and buyine is keen. Outside markets
were somewhat easier, New York report-
ing declines, but the fact that receipts
here have been much smaller than a year
ago, and demand keener, if anything,
there is no promise at present of lower
prices becoming effective.

BUTTER-—

Creamery, prints, fresh made..

Creamery, solids, fresh made..

Dairy, in tubs, choice.........

Dairy prinu SR PR (e
Bakers'

Bio .S(I/(‘ Fnr rggc
At Unchanged Prices

Montreal.

EGGS.—The reccipts of eggs for the
year 1919 from May 1 to date have been
more than twice those for the some
neriod of 1918, The actual receipts at
Montreal were 565,227 cases. This would
seem to indicate that the local market
had been afforded much larger supplies.
Ilowever, export orders have heen very

0 20%

0 39
0 31 0 34
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heavy and a great many eggs have been
recorded at Montreal, it is understood,
which were billed right through to other
sources. Prices are firm and unchanged,

but new-laids are still difficult to obtain
in anything like necessary quantities.
EGGS—

Half Cent Reduction
On Cod and Haddock

Montreal.

FISH.—A decline of % cent per pound
has been effected on cod and haddock.
These are in good supply and the trade
for fish, generally, is active. Prices are
quite well maintained all around. Dore
and whitefish, and a number of other
lines. including halibut and salmon, are
becoming quite scarce, the season being
about over. The coming of National
Fish Day will have a stimulating effect
on sales, and dealers will doubtless sup-
ply themselves with plenty of stock in
anticipation of that occasion, which is
growing in importance each succeed-
ing year.

FRESH FISH

Carp, per 1b. ...
Do

Eels. Ib.
Bullheads (dressed)
Gasperesux,
Haddies

Fillet Haddies ...
Haddock

Halibut, Eastern
Halibut, Western
Steak, cod
Market cod
Flounders
Prawns

Live lobsters

Boiled lohsters

Salmon (B.C.), per lb Red
Salmon Gaspe

Shad ..

Skate

FROZEN FISH
Gaspereaux, per Ib.
Halibut, large and chicken
Halibut, Western
Halibut, medium
vk

, No. 1, per Ib.
Smeits, No. 2, per Ib,
Pike, Headless and Dressed
Market Cod ......
Whitefish, sma!l
Sea Herrings
Steak Cod
Gaspe Salmonr
Salmon Cohoes,

Salmon, Qualla, Hd. and Dd.
Whitefish
Smeits, extra
Lake Trout
Lake Herrings, bag,
Alewires . ...

large

CRoCOoCoco0o0OPCOOC0000 VODCOTOTOO COOCOPPPOCOOSIO
FR

SALTED FISH
Codfish
Codfish,
Codfish,
200 1bs.
Codfish, No. 2, 200 Ib. barrel..
Polloek, No. 1, 200 Ib. barrel
Codfish, strip boneless (30-1b.
boxes), 1b. ..
Codfish (boneless) (24 1-Ib. " eartons)
C«Msh(lvory\(lla blocks, 20-1b, bx)
Bonelesa cod (2-Th) .,
Shredded ecoMish (12-1b. box). 2 w0
Dried eodfish 100-h. hbl.). .
PICKL.ED FISH .
(Seoteh cured), barrel. 11 27

large bbl., 200 Ibs.....
No. 1, medium, bbl,

LR X R4

-
e

half ha rnl
Mackerel, barvel
Salmon, Labrador

28782 23uz8S 283 B

g2

(200 Ibs.)..

CANADIAN GROCER

Salmen, B.C. (200 Ibe.).........
Sea Trout (200-1b. bbh.)

Batouche,

Secallops,

Can No.

Can No. 83 (Solds)
Can No. 6 (Solids)

Can No. 1 (Selects)
Can No. 8 (Selects)

SUNDRIES

Paoger Oveter Paila

raper Uyster Pails, 3%-lb. per 100 %
Poultry 15 Steady
And Receipts Large
Montreal.

POULTRY.—Receipts of poultry have
been reported as large, and there is an

41

increase in the shipment of dressed,
while live birds are algo coming to hand
right along. Prices are maintained on
a steadily unchanged basis, consumers
buying freely right along.

POULTRY (dressed)—
(Selling Prices)
Civickens, roast (36 ts.)........
Chickens, roast (milk)
Broilers (3-4 b, pr.)..
Ducks—
Brome Lake (milk fed green)..
Young Domestic .
Turkeys (oM toms),
Turkeys (young)
Geese

Old fowls (large)
Vid fowis (small)
POULTRY

fu:uRess A8

Yoc:oocoe o2&
3
a

(Buying Prices)
light weights
heavy weights
young

Chickens,
Do.,
Ducks,

aHEBR

Q0
on

50

Roosters
Turkeys

3c$oo eooe

s

ONTARIO MARKETS

7—The feature of the produce markets

pork products.
%
24

-

Lower Prices

i Prevail in Pork

Torento.

FRESH MEATS.—There has been a
very heavy “run” on pork this week, be-
cause of the lower prices that are pre-
vailing, following the order of the Board
of Commerce. Pork tenderloins are four
cents a pound cheaper, selling at 44
cents per pound. Live hogs are being
bought at $16.75 per cwt. on the fed
and watered basis. Beef quotations are
practically steady, with some lower
levels prevailing for the poorer class of
meat.

Hogs FRESH MEATS

Drened. 70-100 lbs., per cwt

Live on cars, per (\at

Live, fed and watered,

Live, f.0b,, per cwt.
Fresh Pork

Legs of pork, up to 18 lbs

Loins of pork,

Tenderloins, Ib.

Spare ribs, Ib.

Pienics, 1b.

New York shou'ders,

Montreal shoulders,

Boston butts, Ib.

Fresh Beef— from Steers nnd ll‘ ifers

Hind quarters, 1b, ¢

Front quarters, b, SE RN . 1 0 15

L e | AR SEG IFPNS 0 25

Chucks, Ib Ak Y ]

Loins, whaole, b daa RIS 25 0

Hips, b "y . IS5 02

Cow beefl xxuomtmvu nbu\n. 2¢ pe
above quotations.

Calves, b, ... Py . 22 0

Lambs, whole, yearling, b 0 14 0

Soring lamb, Ib 5 0 20 02

Sheep, whole, 1b 010 0 18

Above prices subject to dadly fluctuations of the
market.

Sharp Declines in
Hams and Bacon

Toerento.
PROVISIONS

per ‘\\(

pound belov

-There are some sharp

ORONTO, Nov
; I this week is the easier prices prevailing in all pork and
A Quotations show declines of from three
to five cents in hams and bacon.
higher and butter and egg markets are very firm.

Cheese on the other hand is

reductions in the prices of hams and
bacon. Medium hams are qu ted at from
36 to 38 cents, and heavy stuff at from
28 to 30 cents. Backs, skinned, rib in,
are selling at from 46 to 49 cents, and
boneless backs at from 50 to 52 cents.
Dry salt meats and barrel pork are
quoted from three to five cents a pound
lower. Demand is very active for
smoked meats.

Hams
Medium

9 oo %
SN =

Skinned,
Boneless,
Bacon
Breakfast, ordinary,
Breakfast, fancy, per Ib.
Roll, per Ib. ..
Wiltshire (smoked ‘sides), 1
Dry Salt Meats
Long clear bacon, av
Do., av. 80-90 lbs.
Clear Bellies, 15-30 .
Sausages in brine, keg, 35
Fat backs, 16-20 lbs .
QOut ot pickle, prices r » atout Ze
helow corresponding cu s above
Barrel Pork
Mess pork, 200 lbs 12 00
Short cut backs, bbl. 200 Ibs 50 00
Pickled rolls, bbl., 200 b
Heavy ) .
L mhn\« mh!
Above prices s H»Jv to
market.

(,'U()/\'('({ M eats
Are Also Lower
Toranta

COOKED MEATS.—Boiled hamg are
quoted at from 49 to 53 cents this week
as compared with a previous price of
57 and 58 cents. Roast hams, without
dre-sing. are sel'ing at from 52 to 54
cents. Choice jellied ox tongue ig sell-
ing at 55 cents, and jellied pork tongue
at frim 49 to 50 cents,

rib, 1b.
per lb.

o e
[

588

50-70 lbs,

~Nooo ooOoQ o< oo

L]
S P -]

080

per pound

50 00
60 50

daily fluctuations of the
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Boiled hams, Ib. ¢ 0 53
Hams, roast, without dnwmu b, 652 0 54
ShouMen roast, without dress
0 44
014

0 27
<o 0 656
049 0 50
fluctuations !

Loaf  with Macaroni and

3 026
Choice jellied ox tongue, *
Jelied pork tongue e

Above prices subject w anuy
the market

Butter Prices
Very Strong

Toronto.

BUTTER.—The market for butter
continues very strong, with choice
creamery prints selling to the trade at
from 60 to 63 cents per pound.

Creamery prints (fresh made). 0 60 06
Dairy prints, fresh, Ib..... : 05
Dairy prints, No. 06

Active Demand
A a"van(‘cs C heese
Toronto.

CHEESE.—The market for cheese is
very strong. There is a very active de-
mand for cheese at the present time.
Large cheese is selling at from 30% to
31 cents per pound, and Stiltons are
worth 35 cents.

0 30, 0 31

0 35

Twins 1lc higher than large cheew Triplets

1%c higher than large cheese.
Margarine is
a Brisk Seller

Torente. - %

MARGARINE.—There is an active in-
quiry for margarine. The one pound
prints are selling at from 35 to 36 cents,
the number two pound prints from 32
to 34 cents, and the number threes from
28 to 29 cents,

e—

New Laid Eggs .
Again Higher

Teoronte. ;

EGGS.—Quotations on new laid eggs,
in cartons, have advanced from three to
five cents per dozen. Selects are from
62 to 63 cents per dozen, and number one
storage from 60 to 61 cents.

0 61

Seleots

Special new laids, in cartons, dz 0 75 078

Prices shown are subject to daily fluctuations of
the mmrket.

Lard is Down a
Cent Per Pound
Teronte.

LARD.—Price of lard has declined,
the quotations this week on the tierce
basis being from 29 to 30 cents per

pound. L
Lard, tierces, 400 Tbs.,

In 60-ib. tubs, Y%e h'hcr than tierces, pafls %c
higher than tierces, and 1-1b. prints, 2¢ higher
than tierces.

Shortening 27 and
28 Cents Per 1b.
Terente. —
SHORTENING.—Shortening on the

tierce basis is selling at from 27 to 28
cents per pound.

CANADIAN GROCER

SHORTENING
Tierces, 400 Ibs,

Active Demand
For All Fish

—There is an .utlvo demand for
fish, both fresh and frozen. Some lines
are quoted lower this week, declines
averaging from one to two cents per
pound. Receipts of fresh fish have
been somewhat (Ul’tdll(‘d on account of
rouch weather.

FRESH SEA FISH

Toronto.

FISH.

Cod Steak, Ib.
hn murket

Haddock, heads off,
Do., heads on, Ib.

Halibut, chicken

To

dweoooee

FROZEN SEA Fxsn'

Salmon, Red Spring

FRESH LAKE FISH

Lake herring, round Ib. 0
Do., dressed, Ib.

Trout, Ib.

Whitefish, 1b.

November 7, 1919

Whitefish, dressed AV 14
Pickerel, dressed .... . AR T 14
Muilets, Ib. R 0o
Fresh pickerel Yy 20

¥ seis 16
Pike 10

20
Poultry Has
Active Inquiry

Toronto -

POULTRY ——Poultrv continues to sell
freely. Receipts are plentiful, and there
is an active demand. Turkeys are sell-
ing to the trade at 45 cents per pound,
and geese at 30 cents. Heavy hens are
28 cents, and light hens from 20 to 23
cents.

"Prices paid by commission men at Toronto:
Live

Turkeys, old, lb. PR ....~30 30

Do., young, Ib. AL Vi 35

19

27

Roosters, Ib. .. -
Fowl, over 5 Ibs.. -
Fowl, under 3%-6 Jbs. -
Ducklingu 81 lbe. up -
Geese -

Guinea hens, pair.
Spring chickens, live
Prices quoted to retail trade:—

Hens, heavy
Do., light
Chickens, spring

Ducklings

WINNIPEG MARKETS

Hog Market
IS Unsettled
Winnipeg, Man.

HOGS—There is a very unsettled feel-
ing in this market. Hogs recently de-
ci'ned 50¢, and other declines are pos-
sible.

HOGS

Selects ......

Heavies

Lights

Sows

Provision Lines

Remain Unchanged
Winnipeg, Man.
PROVISIONS—There has been a good
demand for provisions during the week,
but no price changes have been noted.

BACON-—
Choice light, per Ib.
Heavy, per .
Bellies, per Tb.
Back, light, per Ib.
Cooked Ham, skinned, per Ib.....

Fish Plentiful;
Prt(‘es Unchanged

Winnipeg, Man.

FISH.—There is a good supply of fish
arriving on the market and it is selling
well.

C heese Prices
Firm and Unchanged

Winnipeg.
CHEESE.—There has been no change
:n the cheese market of recent date, but
prices are very firm,
CHEESE
Ontario, large, per lb....
Ontario, twins .....
Ontario, triplets, per ™.

Manitoba, large. per lb..
Manitoba, twins s

WINNIPEG GENERAL MARKETS
Continued from page 38

Many grades of tea to-day are being
sold by Winnipeg jobbers at much less
than it would cost to import on the
present market. For example, Ceylon,
which is being offered at 41%c per lb.,
would cost to import to-day 46¢ for the
same grade.

Coffee Shows
Steady Advance
Winnipeg. _—
COFFEE.
fee are advancing. There has been an
actual advance in the past week of from
two to three cents per lb. in some grades.
Santos and Rios are also a trifle
firmer, but are not nearly so noticeable
as the finer grades. The advances in

Santos and Rio have been around one
cent per lb.

Scarcity of Nuts
For Xmas Trade

Winnipeg.
NUTS.—There is a decided scarcity
of nuts for the Christmas trade. They

are quoted to the retail trade as follows:
Almonds Tarragona, per |b. .

Brazil, per lb.

Filberts, per Ib.

Walnuts, Manchurian, per Ib....
Chestnuts, per Ib.

Choice Peanuts, per |b.. ..
Fancy Peanuts, per Ib.

Jumbo Peanuts, per Ib.

Pecans, per lb. ..

oooooOoOOR®

Little ('lmnge
In Vegetable Prices

innipeg.
There has been little change in the

vegetable market during the week.
British Columbia Ye'low Danvers oniins
are n)w selling at $4.00.
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Turn your money over 12 times a year

BIGGER volume of business, with clean-cut, fast-selling package propo-
sitions, 1s the grocer’s solution of to-day’s problems. His business costs are
' rising—his margins are being restricted in some lines and in others are neces-
sarily stationary.
Gunns “Easifirst” 1s cap-
turing the bulk of the
trade wherever it gets a
show at all. It’s got the
quality. It’s popular with
housewives who know.-

Stock Easifirst—It sells.

LIMITED

WEST TORONTO

lt s Proﬁtable Because—

Advertising
Service

brings good results to the live,
wide-awake merchant who is
in the field to gain a reputation
for reliability and fair dealing.
Feature Heinz 57 Varieties
with our advertising signs and
displays—Ilet ‘your customers

kn(?w you carry quality pro- PURE ‘“-T
ducts. Win the confidence of l

your trade and increase your
number of satisfied buyers. ,.‘*:ﬂ"
Rasily beadied— ;.23. e
H. J. HEINZ COMPANY ity et

Al Heinsz goods sold in Canada are RETAII-S
m‘adc in Canada. 15(: and zsc

WELL ADVERTISED
57 Write us or ask your jobber for trade prices.
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MarY

Read

What The Food Board
at Ottawa

has to say about
Brunswick Brand fish foods --

Mr. F. W. Wallace,
Superintendent of the Fish Section of the

Canada Food Board at Ottawa, in a letter to
us says:

“l presume you have seen Bulletin No. 423,
issued by the Food and Drug Laboratory
showing that your Brunswick Brand Sar-
dines contain a higher percentage of calories
than any other canned fish or meat (devilled
beef excepted).

“I know from my experience that a little fact
like this will command the attention of the
public very readily.”

CONNOR BROS., LIMITED

BLACK’S HARBOR, N.B.
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3 XXX Oleomargarine

Sells on its own merit

rmours Gasie

Oval Label “Takes the PRODUCTS
Guess-work Out of Buying”
You need not offer 3 XXX Oleomargarine as a substitute for butter, for table or cooking. It is a fine, pure and
wholly satisfying product that sells on its own merit.
3 XXX Oleomargarine is made of pure, carefully selected oils, pasteurized milk and cream, high-grade leaf lard
and salt, under strict Government inspection.
Grocers are realizing more and more that it pays to sell 3 XXX Oleomargarine. Customers enjoy it.

The Armour Oval Label will solve your “What-to-Sell” problem. Write your nearest branch house about Armour
Food Products, or write direct. 3 ’

' b

ARMOUR A~» COMPANY

General Offices 1.|nd Plant: Branch Houses:

HAMILTON, ONTARIO TORONTO MONTREAL
SYDNEY, N.S. ST.JOHN, N.B.

o

What’s your salary
Mr. Clerk?

This is not a personal question—rather do we wish to be a source of help and
encouragement to you in increasing the bulk of your weekly pay envelope
whatever its present size may be.

In your line to-day, as in every other, it’s the trained men that are going
ahead. Men who study their business and possess ideas and initiative
for creating sales, men who know the goods they handle sufficiently
well to talk mtelhgentlv about them to the customer—such men do not
have to ask for a “raise.” It comes to them.

Why not put yourself in this class of big.salary earners? Make your
services worth more to your employer by readmg the advertising col-
umns and the specialized editorial information in CANADIAN GROCER
every week. Ask your employer to pass it along to you; or better sub-
scribe yourself.

It just costs you $3.00 for 52 issues—less than 6 centg a week—and it
will prove a splendid investment in the greater money-making know-
ledge you will acquire from it.

In any event, plan on reading CANADIAN GROCER regularly. It’s the
surest road to advancement.

CANADIAN GROCER

Publication Office: 143-153 University Ave., Toronto. Other Offices at Montreal, Winnipeg, Vancouver,

S
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The Ideal Leading Line L

H.P. is selling freely by sheer merit and good . %

advertising. : :
H.P. Sauce makes business—keeps business—

increases business.

Pure Chocolate COMBINED with Milk and Sugar—made in a Minute by the
addition of boiling water.

Here is a line which will give your customers the kind of satisfaction which
builds your business.

If you are not already selling Chocolatta send for our attractive terms and prices,

THE NUTRIENT FOOD CO., LIMITED

1266 Queen St. W., Toronto

SEASON 1919

Many of the restrictions upon the exportation of our productions during the
war have now been removed, and others are about to be rescinded.

We hope shortly to again be able to ship to our Canadian friends our

“Old English Xmas Pudding,” packed in tins andbasins.
Silver Medal. Cream Stilton Cheese.

Particulars and enquiries from Hamblin Brereton, 256 Lemoine St., Winnipeg; Chapman, Montreal

TUXFORD & NEPHEWS, MELTON MOWBRAY, ENGLAND

Mount Royal Milling

and
Mfg. Coy., Limited

MILLS AT MONTREAL, QUE.
VICTORIA, B.C.

D. W. ROSS COMPANY
Agents
MONTREAL




Behind “Walker” quality
stands a half-century’s
reputation for unsur-
passed service.

E—— — — —=

REALIZATION that we must serve our patrons—serve

them well and diligentlyv=—has been the one big reason
for our success.

No matter how small the order is it receives the same careful
selection, the same careful packing and prompt attention by
our staff—that the “big” ones receive.

Write for our catalogue of prices to-day. You'll find “Walker”
prices very low and “Walker” quality unexcelled. Remember,

we are direct importers of Domestic and Foreign Fruits, Nuts,
Sundries, etc.

OUR PRICES WILL PLEASE YOU

Established 1861

tor servicer ~ Ho WALKER & SON 4 House

‘%
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Satisfied ‘Customers

Only by selling the best goods will your trade stay with
you. Quality remains long after price is forgotten.
When your customer asks for self-raising flour recom-
mend.

¥ BRODIE & HARVIE'S X X X

It’s sure td please. It’s made so good, easy to pre-
pare and makes such tasty biscuits, muffins, pies, cakes,
etc. Be sure you majke a display on your coupnter.
Order a'subpply afdd:tny it Your Wwholesaler has it.

BRODIE & HARVIE

LIMITED
MONTREAL

MARSH’S

Suggest that name
when your custom-
ers ask for a good
beverage and be pre-
pared for holiday
business by stocking
Marsh’s Grape Juice,
Unfermented Port,
Unfermented Black
Cherry Wine, Unfer-
mented Ginger Wine
and Raspberry Vine-
gar. They show a
good profit and
satisfy customers.

The Marsh Grape
Juice Company

NIAGARA FALLS ONT.

Agents for Ontario, Quebec and Maritime

Provinces

The McLaren Imperial Cheese

Company, Limited
Toronto and Montreal

iad

The New
Lemon Pie
Filling

It's different from
all others

Contains enough filling

for

4 Pies

A quick seller. An attractive package.

Be the first in your town to stock this new

product. Order from your wholesaler.
Or

Dunn-Hortop Angevine & McLaughlin J{/D. M. Doherty
Toronto stern Provinces 4 4 & Vancouver ¢

““Meadow Sweet”” Cheese Mfg. Co.

LIMITED
Montreal

MATHIEU' S

NERVINE POWDERS

Fxr Headache and Newnlgn.
i "‘.:.-u:“

4

}
[t

t

|

[!

T
- —
adme
e

4_!:,
Ji
|

E

"III'*
1N

?
|

“Keep your customers fit

No matter how good the quality of
your groceries, no matter how par-
ticular your customers are about
their food, all occasionally need a
good, reliable remedy to bolster up
rundown constitutions.

Mathieu’s Nervine Powders are
just the thing you can recommend
for headache, neuralgia, la grippe,
nervousness, ete.

Keop‘a display in your store. They

sell readily at a good margin of
profit.

J. L, Mathieu Co.

PROPRIETORS

SHERBROOKE - QUEBEC
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BUY Macdonald’s Tobacco in unbroken ten-pound caddies.

There are four extra plugs jn each caddy of Brier and Prince
of Wales. This gives an additional profit to the retailer of from
60c to 80c.

Plug Chewing Plug Smoking

PRINCE OF WALES BRIER
BLACK ROD (Twist) .. W& INDEX
NAPOLEON nie Muk st BRITISH CONSOLS

Selling Agents
Nova Scotia—Pyke Bros., Halifax. Hamilton—Alfred Powis & Son
New Brunswick—Schofield & Beer, St. John. London—D. C. Hannah :
Kingston—D. Stewart Robertson & Sons Manitoba and Northwest—The W. L. Mackenzie & Co.,
Ltd., Winnipeg.
Ottawa—D. Stewart Robertson & Sons

British Columbia—George A. Stone, Vancouver,
Toronto—D. Stewart Robertson & Sons Quebec—H, C. Fortier, Montreal.

W. C. MACDONALD REG’D.

INCORPORATED

MONTREAL
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Enquiry Department

HEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any
W assistance to our readers and enquiries are solicited. , Cut out the coupon at the bottom of page, fill out and mail to us
if you want to know where to buy a certain product, agents for any particular line, manufacturers of a special article, ete.

WHOLESALE JEWELERS

Would you give me the names of whole-
sale jewelry shops?—J. E. Rousseau, Five
Fingers, N.B.

Answer.—James Eastwoods, New Glasgow,
N.S. M. S. Brown, Ltd., Montreal; Henry
Birks & Sons, Montreal; Pecrless Jewelry
Co., Sherbreoke, Que.; P. W. Ellis & Co.,
Toronto, Ont.; Austin Carl & Co., 357 Col-
lege St., Toronto; Goldsmiths Stock Co. of
Canada, 50 Yonge St Toronto; Edmund
Scheuer, Ltd., 131 Yonge St., Toronto; T.
Eaton Co., Toronto; McElheran & Plant, 66
Dundes St. W., Toronto.

SHOW CARD WRITING AND EQUIPMENT

Kindly pnt me in touch with person or
from where I can secure equipment and in-
structions for short course in show card
writing.—V. -H. Anderson, Anderson & An-
derso~, Elgin, Man,

Answer—Equipment may be obtained from
Artists Supply Company, 77 York St., To-
ronto, and Art Metropole, 14 Temperance
St., Toronto, Ont.; A. Ramsay & Son, Mont-
real; Reliance Ink Co., Winnipeg.

We would refer you to Shaw Business Col-
lege, Yonge St., Toronto, Ont.. for course.

POTATO PRICES

Can you oblige me with information as
to prices farmers are receiving for potatoes
per 90 lbs. (not including bags), at present
time. at various points in the province ?—
D. S. Litster, Burks Falls, Ont. 2

Answer—All prices are being paid at out-
side points. From $2.25 to $3.00 are the
prices paid in towns. Farmers will be get-
ting from $1.50 to $2 per bag. A. A. Me-
Kinnon, 74 Colborne St., Toronto, says mar-
ket to-day is $1.40 to $1.60 on track here.
Would suggest that you write Mr. Me-
Kinnon.

WATER LILY CRAB MEAT

Will you please tell me if I can get Water
Lily Crab Meat in Canada?—A. Giovetti, 83
Prospect St., Sherbrooke, Que.

Answer.—H. S. Melcher Company, Port-
land, Me., state: “We do not think that it
would be possible for your people to get
Water Lily Crab Meat in Canada, as we do
not have any agents in that territory. We
would be pleased to sell direct, but so far
have not been able to obtain enough to fill
orders we have on hand awaiting shipment.”

MANUFACTURERS OF ICE CREAM CONES

Could you please give me information re-
garding a machine for the manufacture of
ice cream cones?—E. L. Simpson, 157 Mount
Royal Ave. W., Montreal, Que.

Answer.—We would refer you to the Flet-
cher Manufacturing Co., Toronto, Ont.

SOUVENIR DISHES

Do you know of any firm dealing in sou-
venir dishes? What I want to get is a
cake plate with my name on it, so that I
may give it to my customers for Christmas.

S. H. Bolton, Levack, Ont,

Answer.—We would refer you to Gowans-
Kent, Toronto, Ont., and would suggest that
you get in touch with them at an early date.

DUTY ON DRESSED AND LIVE FOWL

What is the duty on dressed and live
fowl shipping to United States? -W. K.
Loth, Milverton, Ont.

Answer.—Duty on dressed fowl
and on live fowl 25%.

MANUFACTURERS OF PICTURE
MOULDING

Can you give me the address of manufac-
turers of wholesalers of moulding for pic-
ture frames?—A. R, Latter, Stratford, Ont.

Answer.—Crowley Mfg. Co., Ltd.,, Toronto,
Ont., also Matthews Bros., Ltd., 1906 Dundas
St. W., Toronto, Ont.

MANUFACTURERS OF CLOTHES PINS

Could you please give me names of clothes
pin manufacturing companies?—Mr. Elton,
S. H. Moore & Co., Toronto, Ont.

Answer.—Wm. Cane & Son, Newmarket,
Ont.; The Danville Mfg. Co., Danville, Que.;
Brown Bros., Danville, Que.; Megantic

is 20%

Broom Co., Lake Megantic, Que.; J. Han-'

son & Co., Montreal, Que.
BUYERS OF MUSHROOMS

Could you please tell me where I could
get a market for mushrooms?—Mrs. Ellen
W, —

Answer.—White & Co., Church and Front
streets, Toronto, Ont.; Mc¢William and
Everist, Church street, Toronto; Charles
Simpson, Colborne street, Toronto.

OYSTERS IN GLASS JARS

Could you tell us where we could purchase
oysters in glass jars?—-R. P. Rithet & Co.,
Victoria, B.C.

Answer.—Connecticut Oyster Co., Ltd.,
Toronto, Ontario, and Oceanic Oyster Co.,
St. James St., Montreal, Qnebec.

SOAP MANUFACTURERS

Kindly connect us with manufacturers of
the following: Woodbury soap and toilet
preparations, Cuticura soap. B. C. hops.—
J. F. Guite, Limited, Maria-Comte de Bona-
venture, Quebec.

Answer—“Woodbury” soap and toilet pre-
parations are manufactured by Andrew Jer-
gens Company, Perth, Ontario; “Cuticura”
soap, Potter Drug and Chemical Company,
Boston, Mass.; “B. C. hops,” British Colum-
bia Hop Company, 285 Pine Street, San
Francisco, Cal.

WHOLESALE POTTERY CONCERNS

Will you please give name of a wholesale
pottery or crockery company?-—N. Rowe,
Hamilton, Ont.

Answer.—Belleville Pottery Co., Belleville.
Ont.; R. Campbell’s- Sons Co., Hamilton,
Ont.; John Cranston & Son, Hamilton, Ont.;
Toronto Pottery Co., Toronte, Ont.

WHOLESALERS IN MONTREAL

Could you give us a list of half a dozen
wholesale grocers in Montreal ?—The Tillson
Co., Ltd., Tillsonburg, Ont.

Answer.—Laporte-Martin,
don, Hebert & Co., Ltd.;
Cie; Patenaude, Carignan
Ward & Co.

VINEGAR PUMP AND READY-MADE
COATS

Limited; Hu-
Chaput, Fils &
& Cie; Joseph

Where can I buy, wholesale, a wooden
pump‘to pump vinegar out of a barrel? Also
give list of wholesale dealers in ready-
made coats for ladies and children.—C. F.
Schutt, Schutt, Ontario.

Answer.—Vinegar pump can be purchased
from Wilson, Lytle and Badgerow, 112 Duke
street, Toronto, Ont.

Following are wholesale dealers in ready-
made coats: Samuel T. Signan, 520 St.
Lawrence Blvd., Montreal; Juvenile Wear
Mfg. Co., 589 King St. W,, Toronto; W. R.
Brock, Ltd., Bay and Wellington Sts., To-
ronto, Ont.; Canada Cloak Co., 83 Welling-
ton St. W., Toronto; Hutner Cloak Co.,
439 King W. and Spadina Ave., Toronto;
Bishinsky Bros., Montreal; Enterprise Mfg.
Co., 260 Richmond St. W., Toronto; A, Som-
mer & Co., Ltd., Sommer Bldg., Montreal;
John Northway & Son, 91 Wellington W,
Toronto; Thompson Mfg. Co., 174 Spadina
Ave., Toronto; S. F. McKinnon & L
York St., Toronto; Gaults, Ltd., Winnipeg,
Man.

CANADIAN GROCER,
143-1563 University Avenue,
Toronto.

Address

Please give me information on the following: ......... N

For Subséribers
INFORMATION WANTED

\j
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TEA MARKET

Spot stocks are now very low.

Prices have advanced during past two weeks.

Quotations for import are higher than present
local prices.

We advise customers to complete their purchases
for next four months’ trade without delay.

Samples and quotations' forwarded promptly
upon application.

33 St. Peter St. Kearney BI'OS., Limited MoNTREAL

Tea and Coffee Importers
Established 1874

A Good Investment

Do you want a clerk or store manager ? Do you want to sell or exchange your
Do you want a traveller? business ?

Do you want a position as clerk or Do you want to buy a grocery busi-
travelling salesman? ness?

Do you want an agent? Do you want to buy or sell any store

Do you want an agency? equipment?

If so, sit down now, and draft an advertisement for CANADIAN GROCER’S “Wanted” page,
setting forth just what you want, and stating your needs or qualifications. Such an advertise-
ment will automatically seek out for you, the only people you want to reach—those who are
actively engaged in selling groceries in Canada.

The cost?

Trifling! Two cents per word for first insertion and one cent per word for each subsequent
insertion of the same advertisement. Each figure is counted as a word, and a charge of five
cents extra per insertion is, made when Box Number is required. In this way the advertiser’s
name is, if desired, kept confidential.

Copy for Condensed Advertisements should reach the Toronto office of CANADIAN GROCER
not later than Monday morning to catch the current week’s issue. In order to save unnecessary
correspondence and bookkeeping, please remit with copy, preferably by money order.

Canadian Grocer, 153 University Ave, Toronto, Ont.
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QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $83.20
PER INCH PER YEAR

Owing to the high
freights prevailing
CONTINUE TO IMPORT

supplies of

SPRATT’S

DOG CAKES
POULTRY FOODS

CANARY & PARROT,;MIXTURES
Etc.,

through SPRATT’S

PATENT (AMERICA) LIMITED
NEWARK, - NEW JERSEY
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JAMB EVAPORATED MILK
DOMINION CANNERS, LTD. 8t. Charles Brand, Hotel, each
Hamilton, Ont. 24 36
“Aylmer” Pure Jams and Jellies.
Guaranteed Fresh Fruit and
Pure Sugar Only.
Screw Vas top Glass Jars, 16 oz
Per dos.
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“AYLMER"” PURE ORANGE
MARMALADE

.

SPRATT’S PATENT LIMITED

doz. in case
Gilass, Tall,
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78

24-25 Fenchurch St., London, E.C. 3, Eng.

SATISFACTION

Satisfied customers are your as-
surance of repeat orders.
‘“Nugget’' Brooms are giving
complete satisfaction to thou-
sands of women, who want a
good quality broom of light
weight.

NUGGET BROOMS

are in steady demand If you
aren’t stocking them, you're los-
ing customers and money.

For prices, etc., write

Stevens-Hepner Co., Limited
PORT ELGIN, ON

The YNugget” Broom is only
one of the famous Keystone
Brand Brooms and Brushes.

STEVENS-HEPNER CO.,

~ PORT ELGIN,ONTARIO -
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in ease
per case..,.... 4 80
4's Tins, 12 pails in crate,
per pail
6's Tin, 8 pails in erate, per

pa
7s Tin or Wood, 6 pails in
erate
30’s Tin or Wood, one pail in
erate, per . .. .. ........ o2
PORK AND BEANS
“DOMINION BRAND"
Per dos.
Individual Pork and Beans,
Plain, Tbe, or with Sauece,
case

I's Pork and Beans, Tall,
ey to case

1's Pol‘
Toma®j or Chili SBauce, 4

dos., l’ the case
13%'s (20fos.) Plain, per dos.
Tomato 8r Chili Sauee ...
2's Pork and Beans, Plain,
2 dox. > the case
2's Pork and Beans, Tomato
or Ohili Sauce, Tall 2
dos. to eabe ... 1
2%'s Tal, Plain, per dox....
Tomato or Chili 8 veee 288
Family, Plain, $1.76 dos.: Family,
Tomato Sauce, $1.95 dosz.: Family,
Chill Sauce, $1.95 dos. The above
2 dos. to the ease.
CATSUPS—In Glass Bottles
Per doz.
1% Pta., Aylmer Quality .....
12 oz, Aylmer Quality

Per jug.
Gallon Jugs, Ayimer Quality 1 623§
Per dos.

Pints, Delhi Epicure

14 Pints, Red Seal

Pints, Red Seal

Qts., Red Sea!

Gallons, Red Seal

BORDEN MILK ©O. LTD.,
180 St. Paul St West,
Montreal, Can.

CONDENSED MILK
Terms, net, 30 days.

Eagle Brand, each, 48 cans..

Silver Cow, each 48
Gold Seal, Purity, ench

48 cans _ ’
Regal Brand, each 24 cans.. §
Coeoa, Reindeer Brand, large,

each 24 cans [ ]
Reindeer Brand, small, 48 cans ¢

W. CLARK, LIMITED,
MONTREAL
Compressed Corn Beef—4s, $2.00;
1s, $4.80; 20, $8.96; Ge, $3L.75.

Lunch Ham—ls, $6.95; 2s, $18.85.
R?ibﬂ Lunch Beef—ls, $4.80; fa,

htﬂ: Brawn — 148, $285; 1ls
$4.55; 28, $8.80.
Boneless

square cans, $42.
Bofled Mutton—1s, $6.26 ; 2», $11.76;

Gs, $42.
Jellied Veal—4e, $3.35; 1n, $4.80;
2s, $9

25.
Cooked Tripe—1s, $2.95; 25, $4.96.
Stewed Ox Tail-—1s, $2.35; 9
Stewed Kidneys

Sausage Most—1ls, : . 4

Corn Beef Hash — s $190; 1s,
$3.20; 2s, $5.80.

Beef Steak and (’)anam»-kc. 290;

Irish Stew—1s, $2.90: 2s, $5.80.

Cambridge Sausage—ls, 3
$8.75.

Boneless Chicken—es, $6.95; 1ls,
$11.45

Bo‘neh:: Turkey — s, $6.95; ls,

11.46, .

Ox Tongue—'%s, $4.95: ls, $12.00
1%a, $S1B50: 2¢, $23.96;: 3y,
$44.00; 6s, $60.00.

Lunch Tongue—i4e, $490: 1\,
$10.45.

Mince Meat (Tins)-—ls, $3.45; s,
$5.45: Gs, $15.95,

Mince Meat (bulk)—6e, 28c;: 10w,
27c; 26s, 20c;: 60n, 26c.

Chateau Brand Pork and Beams,
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Does Your Package Help the Grocer

to Sel

When a customer comes into a
groeery store and sees your
package on the shelf, haven’t
you often wished that your own
salesman was there to clinch
the sale?

Why not have a package that
will talk? Why not get one
that will speak out your big
selling thoughts? Why not get
one that is not only an atten-
tion-compeller, but a wide-
awake, business-bringing sales-
man?

It is our business to give such
help as you need. We will be
glad to be of assistance. Write
us.

28 Temperance Street

"
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| Your Product?

B & i
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The Standard Lithographic Company

of Canada, Limited

Toronto, Canada

%

/
e . ==
%s worthy of your best recommendation "%

CH w::g//,,/_.

—__TOBACCO
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You needn’t be ashamed or afraid
to “boost” this fine, satisfying
“chew.” It will back up your very
strongest claims, and so
satisfy that steady repeat
sales are certain.

Order a trial
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The Keenest
General Merchant

cannot keep posted on the rapid
Grocery Market changes of these
days just by comparing travelers’
prices. Travelers call less often
now. Grocery markets change more
often.

General merchants everywhere find
in CANADIAN GROCER the
early, regular and reliable market
information they require.

“TI don’t know what I would do without
CANADIAN GROCER, especially in
these days when prices of groceries are
changing every week,” writes G. H.
Thompson, Oil Springs, Ontario. (He has
subscribed to CANADIAN GROCER for
eighteen years).

“I consider CANADIAN GROCER worth
all of $3.00 and more in these times of
changing markets,” writes J. A. Quenne-
ville, Desaulniers, Ont.

CANADIAN. GROCER will come to
you every week with the latest market
information, and much more that you
can turn into money, if you decide to
follow the “‘lines of action” you see
here ready for vour signature right

The MacLean Publishing Co.,
153 University Ave., Toronto.

Send me CANADIAN GROCER, beginning with cur-

rent issue. I will pay you subseription price, $3.00
per year, on receipt of bill.

with Tomato Suuu—lnd. $1.05;

—Celery, $1.25; Oonsomme, $1.25;
Green Peas, $1.25; Julienne,
$1.25; Mutton Broth, $1.26; Ox
Tail, $1.25; Pea, $1.26; SeMch
Broth, 8125 Ohl&en

Mock Turtle, $1.25; Tomato,
$1.45; Vermicelli Tomto. $1.30;
Mulligatawny, $1.830; Soups and
Boulli, 6s, $14.45.

Clark’s Pork and Beans, Tomato
Sauce, Blue Label—Ind., 95¢; ls,
$1.10; 1ls, $1.45; 2s, $1.90; 3s,
talle, $2.75; 6s, $8; 12, $16.
Plain Sauce, Pink L.nbel——lnd
95¢; 1s, $1.10; 1%s, $1.45; 2s,
$1.90;: 3¢ (talls), $2.76; 6s, $8;

12s, $15.

Chili Sauce (red and gold label) -
Ind., 95¢; 1s, $1.10; 1%s, $1.45;
2s, 51 90; 3s, $2.76.

Vegetarian Baked Beans and To-
mato Sauce—2s, A

Gun-dmn Bonled Dinner—1ls, $2.45:
$4.95.
Army Rations—Beef and Vegetables,
1s, $2.45; 2s, $4.95.
Smhetti with Tomato Sauce with
Cheese—14s, $1.40; ls, $1.00; 3s,

, Ham and Veal Pates—ls,

Ham and Veal Pates—%s, $2.85.
Smoked Vienna Style Sausage—l4s,

$2.75.
Pate De Foie—14s, 80c: lis, $1.40.
s,

Potted Beef-—%l 80¢; %u $1.45.
Potted Tongue—is, 14e, $1.45
Potted Game (Vonkan)—%l. 80c ;
los, $1.45,
Potted Veal-—Ys, 80c;: l4s, $1.45.
Potted Meats (Assorted)—4s, 856c;
lhs, $1.60.
Devilled Beef H‘m—l;h 80c; l4s,
$1.45. Beef—1s, 80c; lbe, $1.45.
Devilled Tongue — e, 80c; s,
$1.45. Veal—Ys, 80c; l4s, $1.45
Devilled Meats (Anorhecn — s,
86c; s, $1.50.
In Glass Goods
Fluid Beef Cordial—20 oz. bottles,
10 oz,
Ox‘ Tontne — l%l. $20.00; 28,
24.

Lund\ Tongue (in glass)—ls, $11.86
ShHeed Smoked Beef (in glass)—s,
$1.80: %s, $280: 1s, $3.90.

Mincement (in glass)—1s, $3.98.
Poapd‘ Ohicken (in- glass) — e,
2.90.
Ham (in glass)—Ys, $2.90.
Tongue (in glases)—s, $2.90.
Venison (i nglass)—e, $2.90.
Meats, Assorted (in glass)—$2.90.
Chicken Breast (in glass) — 4e,

Tomato Ketchup — 8s, $1.05; 12,
$2.45; 1‘0.”

Chili Sauee—10 ol. $3.25.

Peanut Butter — s, $L48: e,
$1.95; 1s, $2.45: lnmﬂnhﬂe
128, 29¢; 24s, 28¢c: G0, 28¢.

, per

B.C. HOPS
Jominfon Brand,
short weight pound
Dominion Brand, halves, per
short weight pound
lhple Leaf Brand, % . pack-
per full whﬁt pound. 0 40
anle Im! Brand, b. pack-
ages, per full ntﬂ. (X

COLMAN'S OR KEEN's
MUSTARD

of and including Fort

Freight allowance not

50¢ per 100 Iba., to other peints, ou
b-case lots or more.

November 7, 1919

THE CANADA STARCH CO., LTD.

Manufacturers of the

Bd Brands Starches

Laundry
Boxes

40 Be., Canada Laundry ... ¢

40 Ibs., 1-b. pkg., Canada
White or Aeme Gloss

48 lbs,, No. 1 W'MhorN-
snun. 3-Ib. cartons.

« 0.
l.&l.kcl.)lo.lvuh . 0.
200-1b. bbls., No. 1 white .. 0,

0.

tin m
86 Ibs. Sllm Gh- in O-ID.

draw lid box:
100 Ibs., km. Silver Gh—.

large crnuh 0.11%
«®

(eold w-hr). ease... 3.25
Celluloid, 45 umn case.. 4.50

0.11%
40

Corn
20-1b. Casco Refined Potate
Flour, 1-Ib. pkge. ........ 0.18%
(20-Ib. boxes. e higher, emoep:
potate fowr)
GELATINE
Cox’s Instant Powdered Gelta-
tine (2-qt. sise), per dos... 1
Knox Plain Sparkling Gelatine
(makes 4 pints), per dos....52 00
Knox Acidulated Gelatine
(Lemon Flaver),
pints, per dos.

SYRUP
THE CANADA STARCH CO.
LTD., CROWN BRAND
CORN SYRUP
2-1b. tine, 2 dox. in ease....

Sl
Half bbls., about 360 Ibe...
Y% bbl- about 176 Ibe
woodon

and
Metal Outfits, Black and Tan..
Creams,

White 3
IMPERIAL TOBACCO CO. OF
CANADA, LIMITED
EMPIRE BRANOCH
Black Wateh,

Bobs, 12
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Canned Fruits

We are again along with our Monarch
Canned fruits and while it has not been
easy this year to secure the high grade
quality which always goes into the
Monarch cans, we can confidently say
that after looking around carefulfy
we have secured a very likable lot
of fruit and feel sure that the Monarch
Standard will be well maintained as 1n
the past.

The Monarch label is also very attractive, and
stacked up in a store cannot help but draw atten-
tion—good looking outside and good eating inside
is a combination that cannot help but draw and
hold business.

Monarch Gallon Apples - - 6.35 Monarch Lombard Plums 2s 2.60
Monarch Whole Red Cherries2s 3.65 Monarch Green Gages - 2s 2.85
Monarch'Pitted “ “ 254.35 Monarch Red Raspberries 2s74.65
Monarch Yellow Peaches 25 3.60  Monarch Strawberries - 2s 4.65
Monarch Bartlett Pears - 2s 3.90 »

Send us an order.

H. P. ECKARDT & CO

- WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO
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PURE OLIVE OIL
“PURITY” GENUINE ITALIAN OLIVE OIL

in gal, l4gal., %4 -gal. attractive tins—the first and only ship-
ment to arrive since the war in original containers. Owing to
searcity

We advise the trade to order immediately

“PASCO” SPANISH OLIVE OIL

in gallon, l4-gal., 34-gal., %-gal. tins. Also in 5-gal. plain
tins, especially imported for trade desiring to bottle under own
private labels,

P. PASTENE & CO., LIMITED

Importers and Exporters,
340 ST. ANTOINE STREET - - - - MONTREAL, QUE.

COUNTRY MERCHANTS

of Nova Scotia, New Brunswick,
Prince Edward Island

Ship us your
Butter, Eggs, Potatoes, Etc.
We pay highest market prices.
SMITH BROS.

7 Upwater St. -

Your Show Windows Pay Your
Many Seles are made on the Sidewalk

Window Display Fixtures

A Wonderful set of Patented latetchangeable Window Display Fixtures
for displaying Books, Stationery, Office Supplies and Sundries. Set wall give 10
Yeans Good Service in effective trade pulling window trims.
The Fixtures you see above are only a very few of the designe that can be
NDOW DISPLAYS = set up with the full set, besides hundreds of standard fixtures can be set up.
THIS CHESY Made of Ouk. either Golden, Antique or Weathered Finish. Set is put up
— in & Hardwood Hinged Lid Storage Chest, 3 good place to keep the extra
Younits not in use.  There are thowands of sety in daily ose
No. 20  Set has 89 Interchangeable Younits For Large Store Windows,
No. 20% Set has 50 Interchangeable Younits For Small Store Windows, $23.10

Stock carvied in Hamilton, Ont. Order direct or thra your jobber. Send for catalog. Patented and made in Canada,
The Oscar Onken Co. 4850 Fourth Street Cincinnati, Ohio, U. S. A,

OAKEY’S
“WELLINGTON”
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cutlery,
'+ ete,

John Oakey & Sons, Ltd.

Manufacturers of Emery Cloth,
Black Lead, Glass Paper, &e.

LONDON, S.E., ENGLAND

AGENTS:
l-ky & I.tor, 21 Empress Offices,
Main Street, Winnipeg.
luhy & Manson, 839 Beatty Street,
Vancouver.

GROCER

Old Kentucky (bars),

50 pkgs
Clumer(xo'her) es. 50 vku
Pure Lye, case of 4

wherry,
Chocolate, 2 doz.

Cherry, 2 doz. ..

Vanilla, 2 doz.

Weight, 8 Ibs. to case. Freight

rate second class.

JELL-O ICE CREAM POWDERS
Made in Canada
Assorted case, contains 2 doz. $2 1)

Chocolate, 2 doz.
Vanilla, 2 doz,
Strawberry, 2 dosz.
Unflavored, 2 do=.
Weight, 11 Ibs. to case.
rate second class
BLUE
Keen's Oxford, per Ib
In ecases 12-12 Ib. boxes to
case 0 25
COCOA AND CHOCOLATE
THE COWAN CC., LTD.
Stirling R(()nd. Toronto,
nt.

Cocoa
Perfection Cocom, Ibs., 1 and 2

Perfection, V) 1b. tins, dox..
Perfection, %-1b. tine, doz..
Perfection, 10s size, doz
Perfection, 5-1b. tins, per Ib..
Supreme Breakfast Cocoa %-
Ib. J-n, 1 nnd!do: in box,

doz.

Cocoa Mixture
(Sweetened) 6 and 10-Ib,
tine, per Ib.

(Unsweetened Chocolate)
Sunreme Choecolate, 12-1b. box-
es, per Ib,

Perfection Choeolate, 10¢ size,
2 doxz. In box, per box 1
SWEET CHOOOLATI~
Eagle
boxes
Eagle L]
boxes, 28 boxes in em.... 081
Diamond Choecolate, ¥s, 6 and
12-Tb. boxes, 144 Tha., in case 0 32
Diamond Choecolate, 8s, 8 and
12-Th. hoxes, 144 Ibs. In case 0 33
Diamond Crown

CHOCOLATE
Maple Buda, 5-Ib. boxes,
boxes in case, per Ib
Milk Medallions, 5-1b. boxes,
30 boxes in ctse, per Jb...
Lunech Bars, 5-Ib. bol.. 30

Coffee Drops, 5-Ib. bou-. 30
boxes in ecase, per Ib
Choeolate Tulips, 5-1b. boxes,
30 boxes in case, per b..
Milk Croquettes, 5-Mb. boxel.
30 boxes in case. per b..
No. 1 Milk Wafers, 5-1b. boxes,
30 boxes in case, per |b....
Choeolate Beans, 5-1b. boxes,
80 boxes in case, per Ib....
Choenlate Emblems, 5-1b. boxes,
30 boxes in ease, per Ib.,
No. 2 Mitk Wafers, G-Ib bcuu.
30 boxes in case, per Ib..
No. 1 Vanilla Wafers, 5-Ib. box.
30 boxes in ease, per Ib....
No. 2 Vanilla Wafers, 5-1b. box,
30 boxes in case, per . Ib.. ..
No. 1 Nonparell Wafers, 6-1b,
boxes, 30 boxes in case, Ib.
No. 2 Nonpareil Wafers, 6-b.
boxes, 30 boxes in ease, Ib.
Chocolate Ginger, 5-1b. boxes,
30 boxes in case, per b,
Crystallized Ginger, 5-1b. box-.
30 boxes in ease. per Ib..
NUT MILK CHOCOLATE,
Nut Milk Choeolate, s, 'rlv-
nd. 4-

Nm um Choooluh \t-vno-
pcd Hb bon. 36

045
04
045
045
06
L
o4
o4
041
0 36

03
0 60
0 60
Bte.
LR

Nut
. squares
packed 3 cakes to box,

November 7, 1919

Chocolate Glnzer full % b,
1 doz. in box, per doz..
Crystallized Ginger, full 14 lb

L doz. in box, per dez..
Active Service Chocolne. l;sl.
4-1b. box, 24 boxes in case,

per Ib.
'l‘rimvh Choeolate, ¥'s, 4-Ib.
:::-, 85 boxes in case, per

Triumph Chocolate, 34
e-k. 4 lb box

Qooohh Cont Sticks, %4 gr.
boxes, 30 gr. in case, per

; Choeolnh
Sticks, 60 boxes In case.
be LINES

Filbert Nut Bars, 24 in box,
60 boxes in case

Almond Nut Bars, 24 in box,
50 boxes in case

Puffed Rice Bnrl. 24 in box
50 boxes in case ....

Ginger Bars, 24 in

Active Bmko Bars, 24
box, 50 boxes in case
Vhwry .Bar. 24 ln box, 60

Milk Choecolate Bar,

24 in box, 50 boxes in case

Royal Milk Cakes, 24 in box,
50 boxes in case

Krumbled  Bran

TE AND HARVIES

BROD!
XXX Self<-Raising Flour, 6 Ib.

P-rfocdoa nnd onts (66 on.)
Brodie’s Self-Ralsing Pancake
Flour, 1% b, pack, dos...

80
160
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- HAVE YOU ORDERED?
For Christmas

Fruits, Figs,
Nuts, Dates

We carry a full stock
Write for Price List
DO IT NOW
The Willett Fruit Co., Ltd.

Wholesale High-Grade Fruits

ST. JOHN, N.B. " I

CANADIAN GROCER

| Stripes Brand
Florida Grape Fruit

Acknowledged to be the best
quality and pack coming out
of Florida.

Oversize Grade. Very Heavy Pack.

Juicy, Tender
and Delicious

Exclusive Handlers for this Territory

White & Co.

Limited
Toronto

The kind that good

grocers recommend

When discerning buyers
ask for a quality jam
not only as good as
anything on the mar-
ket, but with a tasti-
ness that is “different”
they make no better
recommendation than

P
R L/

Join the grocers who
recommend Furnivall’s.
It will mean increased
business.

FURNIVALL -NEW

Limited
Hamilton, Canada

Canada Food Board License
No. 14-167

AGENTS - The City of Ottawa, Quebec, and the Lower Provinces
with the exception of Cape Breton: Messrs. Geo. Hodge & Son,
Ltd., Montresl, Que. Ontarie: McLaren Imperial Cheese Co.,
I1ad., Toronto, Ont. Maniteba: H. L. Perry Co., Winnipeg,
Man. Hamilton: J. T, Price & Co. Cape Breten, N8S.: O. N.
Mann, Turnbull BMg., Sydney,

BROOMS

Canada No. 3
fills the bill
Not too heavy, not too light

Just Right

Polished handle, pink strings, vel-
vet and tin lock finish.

The Best $9.00 Broom

We know how to make.

g ORDER NOW.

WALTER WOODS & CO.

Hamilton and Winnipeg

|
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INDEX TO ADVERTISERS

M

Abbey Salt Co. 24
l. Armour & Co. 7 MeDavid & Co.
® Adam & Co., McLay Brokerage Co. .........
5 Macdonald Reg'd., W. C.

Aron & Co., Ine,, J.
Mackenzie, W. L.

Macleod & Co., D.
B Maclure & Langley
OO a . Baker & Co., Ltd., Walter.... Magor, Son & Co.,, Ltd..
9 Manley, F.

Bain & Co., Donald H

Baird Ltd., Alex. . Mann & Co., C. A,

Bendon Utility Co., S. 5 Marsh Grape Juice Co.

3 Borden Milk Co. Marshall, H. D,

Yet the man you need is somewhere Beitieh Colaiits Mon O .. o Mebibier DUt Coaiin Chasis. .
—probably behind a counter or desk, Brodie & Harvie Mickle, George T.
and in the grocery business, wholesale Midland Vinegar Co.
or retail. He’ll go to you if the call . sl i

18 lo“d enough- Campbell Brokerage Co. ....... Morris & Co., C.

: - Calgary Storage & Cartage .... 14 Mount Royal Milling Co. ......
Perhaps you can get him with a Bcite St G, +

whisper. Never can tell what makes Can. Cereal & Flour Mills Co. 17 N
some men restless. Clark Ltd., W. 3

Clayoquot Sound Canning Co... 10

It’s clearly up to you to use a dollar Tt BUIRr 00, .o ioviton 80 Stongs BINSS O
or two to advertise. Use CANADIAN Colimble Muskrent Co. ..., 13 SEUSEL SRSl EENES
ucoa u r

GROCER—2 cents a word. If you s e i DL . o vowu iy e

" Connors Bros,
know any better paper, use it. Connectieut ‘Oyster Co. .. ... ¢ 7 Nutrient Food Co.
: Oakeys & Sons, Ltd., John....

All we know is that CANADIAN Vet e Nl Yiapir.. W8 o Baken O
GROCER gets into 5,600 grocery
stores and establishments all over
Canada. No one daily newspaper— Davies Co., Wm...Inside back cover  Pae#fic Cartage Co.
no other publication — can make, ey 8 O M cueinley 11 Puetete, P

odwell & Co, ...... Patrick & Co., :
truly, the same statement. Dominion Trading Co, ..... .. 16 Pennock & Co, Iad, K. P.....

Perry & Co., H.

The chances are that you’ll find the E S
man you want in a grocery store or Eckardt & Co, H. P....... ...
office. If he’s there now, and you get Escott Co., Ltd., W. H. ...... 1z
1 ’ i El Roi-T g
i A b B Y
y g Eureka Refrigerstor Co Regina Cold Storage

the start. : v et 9 e Ohaslenl O
F Rock City Tobacco Co.

Don’t rest on one insertion. It isn't S , Rose & Laflamme
experience to get what you're after - Freeman & Co., J. L, ... ...

the first crack out of the box. The Furnivall-New Co. e

best men are hardest to budge. , et e B

Make your advertisement explicit. G SO T e

Make it brief. Use a box number if ) el S LR AR Sibbald & Co. ....

you like. The big thing is to try, and Gillard & Co. ..... cieiv.. 59  Sileocks & Drew

try and try. Geay & So; deba'siiiiiiie M Sk & Powster
Gunns Limited i Smith Bros.

i i B So<Clean, Ltd.
Our business is to carry your adver oty e

tisement to likely men. It isn’t our H i nnadind
business to get replies for you. Yet B Bl O Standard Lithographie
the chances are that you’ll get replies Harry Horne Co. ............ !
—first week of trying. ; :

Nagle Mercantile Agency

D

T

Heins Co. Thompson & Co., J. C.
. Howe, MecIntyre & Co. Toronto Salt Works
Rates—2c per word first in- Torsnts Pattary . Woiks
sertion, and 1 cent per word ’ Trent Mfg. Co.
each subsequent insertion. : ! Tuxford & Nephews
. . Imperial Rice Milling Co.....
Five cents extra per inser-
tion if replies are to be sent F v
in our care to a Box Number. : Venables & Merryfield ......
Jeffress & Co, E. W..... . ....

Invariably in advance. Foves, W 8. -

Wagstaffe, Limited

CANADIAN GROCER s e e

Watson & Truesdale

143-153 University Avenue e ltirige-.g

TORONTO Lambe. W. 2&“ e, White & Co.

Lemon  Bres. William Storage Co.
Lund & Co., Peter ey Woods & Co., Walter ...
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STONEWARE

Buy Now—Butter Crocks:
Jugs, Churns, Flower Pots:
etc. Ask for latest cata-

logue.

The Teronte Pottery Co.
Limited

Dominion Bank Bldg.
TORONTO

We are now located in our new and more
spacious warehouse at

60-62 JARVIS ST.
TORONTO SALT WORKS

GEO. J. CLIFF

WHlTE COTTELL’S

Best English Malt Vinegar

QUALITY VINEGAR

White, Cottell & Co.,Camberwell, London, Eng.

Agent:
W. Y. COLCLOUGH, 259 Kingswood Rd.,

The LV PICKLE

Manufactured by
GILLARD & CO., LIMITED
London, England
An English Delicacy of High Repute

Magor, Son & Co., Ltd, 463 St. Paul St.
(Place Reyale), Montreal.

Order from your jobber to-day.

“SOCLEAN”

the dustiess sweeping compeund

SOCLEAN, LIMITED

Manufacturers TORONTO, Ontarie

BIG INCREASE IN
MARITIME FISHERIES

The Department of the
Naval Service reports that
fishing operations on the
Atlantic coast during Sep-
tember were conducted
under unfavorable wea-
ther conditions. The ag-
gregate catch of cod, had-
dock, hake and pollock,
however, was almost 200,-
000 cwt. greater than for
the same month last year.
The totals are 786,000
cwt. this year, against
589,000 cwt. last year.
There was an increased
catch of 30,000 cwt. of -
pollock in Charlotte
County, N.B., but the big
aggregate increase comes
from Nova Scotia.

The herring catch
amounted to 100,000 cwt.,
against 51,000 cwt. last
year.

The mackerel catch
showed an all-round in-
crease of 15,000 cwt.

The Bay of Fundy sar-
dine fishery resulted in an
increase of over 12,000
barrels, but the price re-
mains low.

During the month in the
north-west half of the
Strait of Northumberland,
lobster fishing resulted in
the addition of 4,020 cases
to the year’s pack, which
now stands at 124,800
cases, against 101,900
cases last year.

CLIMAX PAPER
BALERS

ALL'STEEL--FIREPROOF

“Turns Waste
inte Profit”

12 SIZES
Send for Catalogue.

CLIMAX BALER CO.
Hamilton, Ont.

FOR SALE

Belected eggs, creamery butter,
fancy dressed poultry. It will pay
you to buy your supplies from

C. A. MANN & CO.

LONDON, ONT.
Phone 1577

LANTERNS

R M. Muurc LCo.L:Vase

PAGIFIC COAST MANTLE FAGTORY

The SARNIA PAPER BOX CO., Ltd.

SARNIA, ONT.
Manufacturers of :
Ice Cream Cartons, Parafined.
Butter Cartons, Parafined.
Egg Cartons: Special Egg Fillers.
Folding Candy Boxes; also handy
Parafine boxes for bulk Pickles,
Mince Meat, etc.

BEANS

Handpicked or Screened
in car lots
Ask for quotations

Geo. T. Mickle, Ridgetown, Ont.

30 DOZ. CASE FILLERS

ONE DOZ. CARTON FILLERS
3-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO.,LTD.
TRENTON - ONTARIO

These one-inch spaces

only $1.60 per insertion
if used each issue in the

year.
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Classified Advertising
Advertisements under this heading 2¢ per word
for first insertion. le for each subsequent.

Where copies come to our care to be forwarded,
five cents must be added to cost to cover post-
age, ete.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accom-
pany all advertisements. In no case can this rule
be overlooked. Advertisements received without
remittances cannot be acknowledged.

POSITIONS WANTED
SITION WANTED BY EXPERIENCED

wholesale grocery shipper. Apply H. Bassett,
Lennoxville, Que.

HELP WANTED

‘VHOLESALE TEA HOUSE HAS AN OPEN-

ing for two live, experienced travellers, one
for Ontario territory immediately north of To-
ronto and the other for territory immediately
east. Good opportunity for traveller with whole-
sale grocery experience. Enquiries treated as
strictly confidential. Box 750, Canadian Grocer,
143 University Ave., Toronto, Ont,

GROCERY SALESMAN

Must be a high-class man not over thirty
years of age for north-eastern Saskatche-
wan Territory. State experience and salary
wanted, Amateurs, save your postage
Box 752, Canadian Grocer, 153 University
Ave., Torontoe.

WANTED

JANTED—TO RENT WITH THE OPTION OF
buying, a general store. Situated between Fort
Erie, Ont., and Port Rowan, Ont. Box 740, Cana-
dian Grocer, 1483 University Ave, Toronto, Ont.

‘VANTED~A THREE DRAWER CASH RE-

gister, cheese cutter (computing), Bowser oil
pump and a grocer's refrigerator. J. W. Shier,
Jr., Tamworth, Ont. b

AGENCIES WANTED

BY A WESTERN COMMERCIAL TRAVELLER

(now residing in Halifax) with an excellent
connection throughout the three Maritime Pro-
vinces and covering same four times a year; good
lines to sell on commission. Address Rolph, P.O
Box 1027, Halifax, N.S.

Business Opportunities

‘\'ESTERN FIRM WITH WELL-ESTABLISHED

chain mercantile stores requires partner able
to take management of branch or office. Invests
ment required $5,000 up; unlimited opportunity
and good salary for right party; best references
required and given-—particulars. Box 766, Cana-
dian Grocer.

CANADIAN GROCE
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Baker’s Cocoa
and Chocolate

MAKE AND
KEEP GOOD -
CUSTOMERS

They are mcau
reliable goods sold
with a positive
guarantee of pur-
ity and superior
quality ; put up in conformity
with the Pure Food laws; are
readily sold, giving a quick
turnover of stock.

REGISTERED
TRADE-MARK

MADE IN CANADA

WALTER BAKER & CO. Limited
Montreal, Can. Dorchester, Mass.
Established 1780

TRANSLATIONS

NGLISH INTO FRENCH -~ COMMERCIAL,

‘ Financial and Technical Literature. Adver-
tising booklets, ecatalogues, cireulars, posters.
Private correspondence. Manufacturers and
Manufacturers’ Agents desiring English to French’
translations will secure expert service at a mod-
erate rate by addressing Leon A. Archambault,
P.O. Box 135, Station B, Montreal,

LR T R
WANTED

IN ANY SIZE QUANTITY

JUTE - SUGAR

BAGS

E. PULL’AN
TORONTO

§
g
AND COTTON LINERS. g
£
-
[ =3
E
=
g £
B R R

FOR SALE

(‘ROCERY STORE AND DWELLING COM-
3 bined, also stock; Front street, Colborne,
Apply at once to Mrs. E. M. Black, Colborne, Ont.

I.‘IR.ST-CLASS STOCK OF GENERAL MER-

chandise for ‘sale. Stock $15,000 ean be re-
duced. Fixtures $1,660. Buildings $2800. An-
nual turnover $60,000. Net profits over $7,000 per
annum. Post Office in connection brings over
700 a year. Town in the centre of a mixed
farming district. $8,000 cash required. Apply to
C. H. Clerkson, Swanson, Sask.

MR SALE FIRST-CLASS GROCERY BUSI-

ness on the main street, St. Catharines, Ont.
Stock and fixtures between $6,000 and $7,000.
Apply Box 760, Canadian Grocer, 158 University
Ave., Toronto, Ont.

IQOR SALE--CHEAP-LARGE COFFEE MILL
in first-class order. Grocer, Box 327, Barrie.

l“()R SALE -GENERAL STORE AND POST

Office in Country. Good trade, store and dwell-
ing; five acres ground; easy terms. Good chance
for right man. Apply Box 754, Canadian Groeer,
153 University Ave,, Toronto, Ont.

"OR SALE -GROCERY--PRACTICALLY CASH
business ; turnover sixty thousand dollars;
stock five thousand. Box 96, Coaticook, Que.

WHEN WRITING TO ADVERTISERS
KINDLY MENTION THIS PAPER

By a competent organi-
zation which is
awake to the necessity
of having these leakages
stopped.

wide-

We can handle this pro-
position in a proper busi-
ness like manner and
guarantee satisfaction to
all econcerned

Nagle Mercantile Agency
Laprairie (Mentreal) Que.




=

i

_—
—_
P
g
P
o
sl
-
==
e
P —
=
pem—
=
g
p—
puusy
—
-
=
P
Py
—
pu—
=
sy
—_—
—
—
pussy
—
==
=
=
P
p—
—
=
=
=
sy
==
po—
—_—
e

PULHERR TR IR LR

m”““""“mm"”m”lllllllllIIIIIIIIIIHIIIH\IHIIIlllllllllllll“lllIIIIIIHIIHHIIIIIl\lll_lllllllll!llllllllllll!IIHIHI“m

CANADIAN GROCER

T ".'534(
[T N I"umum umu,"m l'”””mm””,muuumnnumuum

Something Extra Good

in Smoked Hams!

E’RE just coming into the season when Smoked

Hams enjov a big sale—and when you can do a
brisk, steady business by featuring them on your pro-
vision counter.

You’ll be more than pleased with the splendid line of
Smoked and S.P. Hams we are now supplying to the
trade. These mild-cured, tender, fine-tasting hams will
give your customers thc utmost satisfaction and bring
vou excellent “repeats.’

We have them in all sizes to suit your trade—large
and small—and the prices are the most attractive we
have been able to offer for a long while.

Ask our traveller when he calls—or drop us a card
qskmg for quotations. Prompt shipments and careful
attention given to mail orders.

wunDAVIESm

TORONTO -- MONTREAL
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The DAYTON is a sales maker

because it is a confidence maker

The construction, finish and coloring of the Dayton Computing
Scale is the finest that skill and experience can produce. We
emphasize these facts because they mean longer life to the scale
and are not adhered to in cheaper scales, and further, it means that
every eye is drawn to the Dayton in your store. Every customer sees
that you give accurate weight and that your price calculations are
mechanically correct. This handsome scale is obviously a sign of
square dealing and prosperity in the store. Therefore, it attracts
trade.

“If it’s a Dayton, it’s Right’’
The Dayton is made in Canada

Dayton Computing Scales

Royce and Campbell Ave. FRANK E. MUTTON Also at Montreal
TORONTO Vice-Pres. and Gen. Mgr. Winnipeg, Vancouver

Divigion International Business Machines Co., Ltd., also makers of International Time Recorders and
Hollerith Electric Tabulators.




