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CIRCULATES EVERYWHERE IN CANADA

Alse in Qreat Britain, United States, West Indies, Seuth Africa and Australia.

ANADIAN GROCER

A Weekly Newspaper Devoted to the Grocery, Fruit, Provision,
Canned Goods and Foodstuffs Trades of Canada.

Office of Publication 10 Front Street East, Toronto
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[_eaves no room for Criticism.

Keen’s Oxford Blue

1S SO pure in 1its constituents

that it does 1ts work perfectly.
That 1s all your customers want.
For sale by all johbers.

Frank Magor & Co., 403 St. Paul Street, Ageats for ths Dominion Montreal.

'lace It on Your Counter—

A display of “CROWN BRAND”
CRT U CORN SYRUP will be a season-

b. tins—cases 2 doz. Also In Bris., 12-Brls.

s i K d il 7
& Bk o able leader from now on. Your
4 . . % .
cight paid on 5 cases and over to all customers will appreciate the reminder.

vay stations east of North Bay.

FOR SALE BY ALL JOBBERS.

DWARDSBURG STARCH CO., Limited

ESTABLISHED 1858

ront 8t. East Works, 164 §t. James st?e,;t
RONTO, Ont. CARDINAL, Ont. MONTREAL, P.Q.
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THE CANADIAN GROCER

‘Buy These
Goods

Fry’s Cocoa
and Chocolate

Contain
no injurious drugs, or chemicals, or fac-
titious flavorings. Absolutely pure and
hence of greatest strength. Sold and
known the world over as “strongest and
best.”

When in doubt buy *‘ Fry’s.”

Cox’s Gelatine

The oldest and most reliable
Gelatine produced.. Sure in results—quality never varies. The
Gelatine that makes the housekeeper a firm friend of the store.

When in doubt buy ‘¢ Cox’s.”’ :

Codou’s Macaroni

Made only from the
real Taganrog (Russian) Wheat. No other wheat produces
such good Macaroni. Not the cheapest but the ‘best.”

When in doubt buy ¢ Codow’s.”’
SOLD BY LEADING WHOLESALERS EVERYWHERE.
2
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THE CANADIAN GROCER

Manufacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list of reput-
able agents. The service department of The Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

HALIRAX, N.S. : NEWFOUNDLAND TORONTO,
J. W. GORHAM & CO. T. A. MACNAB & CO. SWIFT'
JERUSALEM WAREHOUSE MANUFACTURERS' AGENTS T s
HALIFAX, N.8. and COMMISSION MERCHANTS
Manufacturers’ Agents and Commission Brokers. 'm?"l"t:" and exporters. Prompt and “SILVER LEAF " LARD
WAREHOUSEMEN E s o e, Ty
s “Goaes; A5G Sin suition, and private. The Btandard of Quatity
HATMILTON. TORONTO. .
e e Anderson, Powis & Co.
McFARLANE & FIELD W. G. A. LAMBE & CO. Toronto Agents
HAMILTON, ONT. Foronto 15 Wellington 8t. East

Wholesale Grocery Brokers and

Commission Merchants.
TEAS, COFFEES, DRIED FRUITS, ETC. Grocery Brokers and Agents.

Highest references. Prompt attention Established 1885.

MONTREAL C. E. JARVIS & CO.

Manufacturers’ Agents

VANCOUVER.

ROBERT ALLAN & CO. .|  MacLAREN IMPERIAL CHEESE CO. . Wholesale Only
Limite
General Commission Merchants AGENCY DEPARTMENT . Flack BIOCk, Vancouver
MONTREAL 5 Stk
Agents for Grocers’ Specialties and Wholesale
Agencies : ‘' Royal Crown " Skinless Codfish. rocery Brokers

Cauned Salmon—'‘Lifebuoy,” ‘'Otter” and ‘‘Salad.

Brands. Morris & Co., Pork, Chicago. TORONTO, Ont. DETROIT, Mich.

A. G. STUART

5 Commission Broker
FOR SALE w. G. Patr|Ck &_ CO, Correspondence 8olicited

P.O. Box 1163, Vancouver, B.C.

Cheap for cash, Fruit Cleaning Manufacturers’ Agents
Plant with Date Press. In good and
running order, Importers - WINNIPEG.
J T A DA MSON & CO 29 Melinda St" Toronto DO YOU wish to extend your business to this
. . ’ GREAT WEST COUNTRY
. WE CAN handle your account to our
Customs Brokers £ MUTUAL ADVANTAGE.
and Warehousemen WE CAN SOLLECT YOUR OUTSTANDING AGCOUNTS P B oane L3 eacs
whehq you lmil. If we dlon’t suceeeddyou'pag us Geor © Adam & CO.
nothing. t costs you only a post card to ind out
27 St. Sacrament Street, Montreal how we do it. Place your accounts with us---try us. Wholesale Wlmﬂr.::, m"-m"u
TEL. MAIN 778 BOND 28 RICHARD TEW & CO.

23 Scott St. and 28 Front St. East
TORONTO, ONT.

Established 1890 STUART WATSON & CO.

Wholesale Commission Brokers and
Manufacturers’ Agents

G. C. WARREN WINNIPEG, - MAN.

REGINA.

Direc .}l,é,go:,;?éz%:.h cegion Evap()l:ated Apples Domestic and Foreign Agencies Solicited.

et S White Beans 5 E
on Spot ' Wm. M'I?,Tf

HONEYM%LNbCI;IAULTAIN S ce T p—

STORAGE AND TRANSFER W. H. MILLMAN & SONS " ggpelesly on the Wholssale and Retall Trads i

Manufacturers’ Agents and Wholesale . Whelossle Gracery Beshiaes Highest ref .

REGINA, SASK. TORONTO
(Continued on page 4.)

2




G

{PTHE-CANADIAN GROCER

Just what you have been wanting

we pasaed into stock this week

weaim rearr TAPIOCA

The genuine article—from Singapore—Straits Settlements.
ARD
i We have a full stock SEED PEARL
of all kinds including— BULLET FLAKE also
Co. BROWN SAGO
YOU WILL FIND OUR PRICES RIGHT
ast
. The first shipment of the season
o New California Evaporated APRICOTS
' Extra Fanocy. 25-Ib. boxes.
b ] A snap——yood for one week only—
)
: ROLLED OATS-
: Sacks.
i B.C
Special quotations on 5-bag lots delivered at your station.
stothis | QUALITY—Guaranteed you will be well satisfied.
to our Our prices are away below the millers’ quotations.
:‘“c;“" DON’T WAIT—Send us your orders NOW.
— Don’t forget. our
.go. ‘ ‘SIL VER NET” brand are the finest y:li:oo:;lr
Tomato
Norweglan Sardines on the market sauce.
.L . [ a
The EBY, BLAIN CO., Limited
ff;: Wholesale Grocers To Ro NTO
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THE CANADIAN GROCER

Manufacturers’ Agents—Continued.

G. B. THOMPSON

Wholesale Broker and Commission
Merchant
189 Portage Avenue East, - WINNIPEG, MAN.
Cable address, ‘* CAPSTAN."”
Storage facilities. Correspondence solicited

Joseph Carman. Est. 1887. Will H, Escott
CARMAN-ESCOTT CO.
GROCERY BROKERS
WINNIPEG, - MAN.

Sell wholesale trade exclusively. Highest
possible reference. Reliable accounts solicited.

722-723 Union Bank Bldg Phone 493

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan)
General Forwarding and Storage Agents.
Large track warehouse accommodation.
Goods of all kinds transferred and re-ship-
ped promptly. Moderate charges, corres-
pondence solicited.

T. E. CHAREST
MANUFACTURERS' AGENT
11 ST. GABIEL ST., QUEBEC

Extensive connections with retail and wholesale
grocery trade of this city.

Highest references.

EXPERIENCED ADYERTISEMENT WRITERS

who are open for a situation are requested to
register their names with the MacLean Pub-
li g Co., at any of their offices. Inquiries are
occasionally made by manufacturers and whole-
sale h who late establishi thei

own advertising department.

BEDMONTON.

Five hundred neatly printed Business Cards, is..
heads or Dodgers one dollar. Full line of Price Tick.y
and Window Cards. Samples and price list on applic: i

FRANK H. BARNARD, PRINTER
246 Spadina Ave. Telephone Main 8357, Toronto

—

Wide AwakoA Manufacturers

know best results
are obtained by

Active Resident Agents

Your line will be in good hands
placed with

JNO. J. WATT
Manufacturers’ Agent

Good References TORONTO, ONT
8pecial Attention to Advertising

THOS. B. GREENING & CO.
TORONTO

Consignees aoirect from primary marcets, and
distributors of

GREEN COFFEE

Our samples will invariably indicate current
market value.

F. J. FOLEY & CO.

Manufacturers’ and General Commission
Agents for
ALBERTA and SASKATCHEWAN
Agencies 8olicited
Office and Warehouse—
LARUE-PICARD BLOCK, EDMONTON, ALTA.

THE MOOSE JAW FRUIT AND
PRODUCE CO.

J. J. McLean - - - - Prop.

Manufacturer’'s Agents and Wholesale

Commission Merchants
Storage, Forwarding and Transfer Agents

Office, Fairford St. and Third Ave.
Tel. 359 Box 793 MOOSE JAW, SASK

—_—

EXPORT TRADE DEPARTMENT

Firms Abroad Cpen for Canadian Business

JAMES TNMETHVEN, SON & CO.
: 8t. George's House
EASTCHEAP, %NI{ON. ENG.
Large connection amongst best Wholesale Grocers and

Be%en in Great Britain. We also ship several British lines
to United States and Canada. Correspondence invited.

DAVID SCOTT & CO.

10 North John Bt.
LIVvERPOOL, ENGLAND.
Bplendid i d ref

an Try us with a ship-
ment of CANNED GOODS.
T. A.—Soottish, Liverpool.

Established 1878.

Gordon McDonald & Co., 6-7 Cross Lane,
London, E.C., have been importing goods of all
descriptions for the Grocery and Provision Trade
from Canada for several years now, and can give
references to several well-known firms in Montreal.
Write us.

Persons addressing

JAMES MARSHALL

ABERDEEN, BOOTLAND,
invites i of Canadian Prod gives 1
attention to handling of same, and guarantees prompt
returns. Reference— Olydesdale Bank, Aberdeen.
A.B.C. 4th and 5th Eds.

advertisers will kindly

mention having seen their advertisement in

The Canadian Grocer.

...ESTABLISHED 1849...

BRADSTREET'S

Capital and Surplus, $1,600,000.

Offices Throughout the Civilized World

Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no
effort is spared, and no reasonsble expense considered too great, that the results may justify its claims as an
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have
been steadily extended, and it furnishes information concerning mercantile persons throughout the

civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing
and manufacturing concerns, and Eiresponsible and worthy financial, fiduciary and business corporations.

Bpecific terms may be obtained Ly

dressing*the Company at any of its offices. Correspondence invited.

—OFFICES IN CANADA—

CALGARY, ALTA.
HALIFAX, N.8.
OTTAWA, ONT.

HAMILTON, ONT.
Smm:c, UE.
ANCOUVER, B.C.

LONDON, ONT.
BT. JOHN, N.B.
WINNIPEG, MAN.

MONTREAL, QUE.
TORONTO, ONT.

THOS. 0. IRVING. Gen. Man. Western Canada. Fqeronto.
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You can make money as well as\
oblige your customers if you handlc)
our

BASKETS

Butcher Baskets,
Clothes Baskets,
Grain ana Root Baskets
and Patent Strawboard

Berry Box.

We can supply all your basket
wants and guarantee satisfaction
because we guarantee the goods.
Orders receive prompt attention.

The Oakville Basket Co.,

OAKVILLE ONT.

A Cood Investment

PEANUT ROASTERS
and CORN POPPERS.

Great Varioty, $8.50t0 $850.00
EASY TERMS.
Catalog Free.
KINGERY MFG. CO.,106-108 E. Pearl St.,Cinclnnat!,0,

BUSINESS CHANCES

Let us put you in touch with the
leading grocery and provision men of
Canada. We go into every Canadian
town and talk to these men fifty-two
times a year. We can bring you busi-
ness. Try an ad. in this column. The
Canadian Grocer.

COMMON SENSE

KILLS { :::f"::d""‘;."d-luot
All Dealers and 381 Queen St. W

TORONTO, ONT.

Dealers find Common Sense a very good seller, fer
the reason that it gives general satisfaction and eaeh
oustomer tells others about same.

Write for prices.
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FTHECCANADIAN GROCER

if there is a searecity of all kinds of
Canned Goods this Fall. Season is very
backward and freakish.

The Wise Grocer is placing his entire
season’s order NOW.

He is insisting upon getting the
products of the CANADIAN CANNERS,
Limited, as same are

Guaranteed as to Quality

Brands are :—

“Aylmer,” “Little Chief,” “Auto,” “Log
Cabin,” “Horseshoe,” “Kent,” “Lynn-
valley,” “Maple Leaf,’” ‘‘Lion,”
“Thistle,” ‘‘Grand River,” and ‘‘White
Rose.”




THE CANADIAN GROCER

QUAKER
CANNED

GOODS

Packed by

The Bloomfield Packing Co.

at, Bloomfield, Ont..
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THE CANADIAN GROCER

We told you last month that our Increase in Sales of

"SALADA"

during the first seven months of this year over the corresponding seven months of 1906
amounted to 21 per cent.

Eight months have now passed, and our increase in all branches combined over
the same peried of last year amounts to

22; per cent.

In Canada alone during the month of August we had an increase of

54,380 pounds

or an increased trade in one month of over

1,000 half-chests of Tea

and this in Canada alone.

Are you getting your share of this increase? Or are you shutting your eyes to the
channel the Tea Trade is running in, and allowing others to profit by your blindness?

The consumer in the long run is sure to get the best, if not from you, then from
some other dealer. It will pay you to hand it out when tea is asked for.

“SALADA”is always best. Nootherconcern hasever attempted to compete in quality.

DO YOU CONSIGN?
sive W ATSON, BOYD & CO. artria

TRINIDAD, B.W.I

Best Results Obtained Prompt Returns
Enquiries Solicited All Codes Used
Cable Address: BOYD, TRINIDAD

LONDON AND NEW VYORK: FRAME & CO.
T ——

7




THE CANADIAN GROCER

Y. & S.
SCUDDER
M.&R

ACME PELLETS
M. & R. WAFERS
LOZENGES, ETC.,
and a complete line of

STICK LICORICE

Hard and Soft Licorice Specialties

Price Lists and Illustrated Catalogue on request.

| ] ]
National Licorice Go.
Brookiyn, N.Y.
Toronto Depot, 120 Churoh Street,
R. S. MoINDOE, Agent.

Montreal Depot, 322 Notre Dame 8t. East.
J M. BRAYLEY, Agent.
Ashley & Lightcap, Agents, Winnipeg, Man.
H. 8. Daly, Agent, 8t. John, N.B.
J. F. Mowat & Co., Agents, Vancouver, B.C.

Valencia Raisins

Next Time You
Order, Ash for

“M.D.& Co.” gt
“W. Abel” Standgaur:“ ik

4 Cr. Layers
Selected
Fine Off-Stalk

Packed by
Mahiques, Domenech & Co.

Canadian Agent :
Rose & Laflamme,
Montreal and Toronto

“Gingerbread”

BRAND

Molasses

in 2, 3, 6 and 10-Ib. cans
Put up solely by

Dominion Molasses Co.,

LIMITED

Halifax, - Nova Sootia

- KINGSTOM
TORONTO

C. DeCARTERET, - -
GEO. MUSSON & CO. - -

JOHN W. BICKLE & GREENING, HAMILTON
GEO. H. GILLESPIE, - - - LONDOMA
CARMAN, ESCOTT CO. - - WINNIPEG
C. E. PARADIS, - - - - QUEBEC

““ Just Perfection!”

So women express themsel\es
when speaking of the concentrated delicious-
ness of our product. Our

Jams,
Jellies,

Marmalade

are accounted the best by all discriminating
grocers. Then, the margain of profit s
pleasing, to say the least.

The Belleville Fruit & Vinegar Co.

LIMITED
BELLEVILLE, ONT.
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HTHHECCANADIAN GROCER

It is possible for some grocers to do more business
and add to their reputation, because all
* grocers do not carry

OLD HOMESTEAD BRAND

Canned Fryitss and Veget.ables

It 1s not enough that 90 per cent. of the grocers in Canada
should stock and recommend Old Homestead Brand. All
grocers should. Because it is admitted even by our com-

petitors that our famous brand of canned fruits and vegetables

1s so much superior to the next best that there is no com-

parison. Certainly, Old Homestead Brand has paid most
grocers well, and 1t

Will Pay You

Mr. Grocer, if you are out for a lasting reputation and the
staying trade—the only trade that pays—you should stock
the Superior Brand of canned goods.

Important Reasons: There are important reasons—
reasons which you cannot afford to overlook—-for the marked
superiority of Old Homestead Brand. The fruit and veget-
ables we can are exceptionable for their luscious and
invigorating qualities—these qualities we can, with the result
that Canada’s particular women insist on Old Homestead.

It Does Pay to Stoch the Best

The Old Homestead Canning Co.
~ PICTON, ONTARIO
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LEA’S

THE PICKLE WITH THE
HOME-MADE FLAVOR

History of the Lea Pickle

1901—Made by Mrs. Lea for her own table.

1902—Made by Mrs. Lea for sale in their store.

9.
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1903—Demanded by the outside consumer. A small factory started.

1904 —Premises too small; moved into larger place and unable to supply
demand.

1905—Factory used last year too small ;- unable, on account of accommodation,
to supply demand; another addition.

1906—Demand so large that Stock was all sold in March, and large orders
received through balance of the Pickle season were not filled.

B0 0 B0 0 00 000 0.0 0_0_0_0_0_0_0_0_0_0_0_0_0¢_9

30 30 3t 30 3 3 20 0 N N N N IR 2N D 2 0t 2 2 2t e 2 i 2 2 }

1907—Formation of the Lea Pickling Co., to enlarge premises and carry on
business on larger scale, with more up-to-date packages, but using the
same care in packing goods, and processing done as before by Mrs. Lea.

Do you not think that Lea’s Pickle must be a pickle of
quality to have attained this reputation purely on quality
and without advertising ?

S 0.0 00 0 0 0.0 0. 8 0. 0 _0L0¢ 0. 0 0_ 0

£ 300 300 30t 30 30 30 20 30 30t 20 20 3 0 I O )

Will you try a small lot and be convinced ?

£ 3 3 3 N e Y

— PACRKED BY———

e Lea Pickling & Preserving Co.

SIMCOE, - ONTARIO

.
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THE CANADIAN GROCER

Fine Old English Xmas Plum Puddin.gs

in porcelain bowls, packed 1 doz. in case,

2 sizes, to be retailed at 50 and 75 cents.

Our Celebrated Mincemeat and Plum Puddings

will be ready for delivery on October 1st.
Get your orders in early.

Our New Season’s Jams, Jellies & Sealed Fruits

are now in the hands of the jobbers.

The name Wagstaffe on the label is a sure
guarantee of quality.

WAGSTAFFE LIMITED,

Pure Fruit Preservers,

HAMILTON, CANADA.
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E.NICHOLSO» b
CABLEADDRESS "

NICHOLSON, WINN/PE G

BAIN

S5 2 2 o o
CODES, @

ABC. 4" Foirion
Wesrern Union ;
ArRmMSBYS 190/,
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7%%/7/ August 23, 1907

L i ,_,%':-;._' A -
BANNATYNE ST EAST
TRANSFER TRACK.

CaLeary BrancH NicHoLSoN & Bain

‘he Wholesale Grocery Trac
of Canada

Dl‘;AR SXRS 5 sssssece

We beg to advise the Wholesale Grocery Trade of Canada that
we have been appointed sole selling agents for The British Columbia
Sugar Refining Co., Ltd., of Vancouver, B.C., for the Provinces of
Manitoba, Saskatchewan and Alberta. We cover the whole West,
through our head office in Winnipeg, and our branches at CGalgary and
Edmonton. We will be pleased to quote car lots. Sugars delivered
at any point in Manitoba, Saskatchewan or Alberta. Write or wire
us to Winnipeg, Calgary or Edmonton. We will attend promptly to your

m

L e e et S R N R N e N e S ™

enquiries,
Very truly yours,

NICHOLSON & BAIN,
Wholesale Commission Merchants and Brokers Sole Mal
Warehouses and Offices:— Kops |
: (ia{n;:dia:s:g.nl
e CALGARY WINNIPEG EDMONTON ot o

H B ESTABLISHED 1882,
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B BAIN
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IS THERE MONEY IN THE BRAND?

That’s naturally your first question when asked to stock any brand of goods on the
market. Well, as far as my brand of Jams and Jellies is concerned I refer you
to 90 per cent of the grocers in Canada. They say that

E. D. S. Brand

JAMS and JELLIES

is distinetly the greatest money-maker on the market. They go
on to assert that ‘4 E. D. S.” Jams and Jellies are the
wholesomest and best on the markets of the Dominion and—
I can prove the truth of their assertions by
government documents.

s R R S R T B S i e
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Agents: W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & Hickey, Winni-
peg; W. A. Simonds, St. John, N.B.; A. & W. Smith, Halifax, N.S.; J. Gibbs, Hamilton.

E. D. Smith’s Fruit Farms,

WINONA, - ONTARIO
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Sabin | | DRIED FRUITS i
the cooling and refreshing pro- LS

H 1 Of perties of the Lemon. ;

As a beverage it reaches its best
and highest form in

KOPS

Before ordering New Crop goods for Fall
Shipment, apply for prices to

West,
ry and

livered Thos. BeII, Sons & Co. L
or wire Lemon Squ aSh Montreal 1
to | our Prepared by special process from REPRESENTING : : ]
juice and peel of fl_ne luscious A. Mahiques Paris, - - Denia it |

Messina fruit. P. G. Barff & Co., Ltd., - - Smyrna i ‘

There are qualities in the peel of D. S. Parthenopulo, - - Patras e

lemon that can only be extracted
by scientific process. This “Qil”’
is missed in home-made lemonade,
but in KOPS LEMON SQUASH
is found all that is good, whole-
some and healthful, combined
with the full flavour of the fruit.

ALL RELIABLE SHIPPERS

VALENCIA RAISINS,
SULTANA RAISINS,
COOKING FIGS,
CURRANTS,
etec., etc.

THOS BELL, SONS & CO0., Montreal

A PERFECT TABLE DRINK.
Attractively bottled, in two sizes.

Send your name for printed matter, quotations, etc.
Sole Makers :

KOPS BREWERIES, ‘'2onsv

ENGLAND

Hudson’s Bay Co., Vancouver, B.C. W.L.MacKenzie
» Winnipeg. Kenneth H. Munro, Coristine Bldgs., Mon-
ooper, Front St. E., Toronto. Royal Stores, St. John’s, N.F.

Canadian Agents :
& Co. Ross Ave,
treal. Kyle & H




THE CANADIAN GROCER

TEAS_Fresh consignment of our 40 and 50c. Ceylin
Blends. Packed in 50-lb. Boxes.
‘I'hese Teas, by their uniformity and excellent drawing %

qualities, have established themselves w1th thc ‘trade.
Will be pleased to send samples.

Thomas Kinnear & Co.

Wholesale Grocers ] QRONTO and PETERBORO

R R e S s S S S AR s s as s s S S TSRN

THE DOMINION SALT AGENGY

LONDON, ONT.

organized two years ago, was discontinued February 1st,
this year. During that period one third of the salt sold by
the Agency was furnished by us, and any orders its many
customers may be good enough to favour us with will be
promptly filled, and very much appreciated.

THE EMPIRE SALT GGMPANY, LIMITED

SARNIA, ONT.

\ASSSSSSSscsssssssansasssascasanntsnanasie s SRR S o S S oS S S e s e e e e e e AR

JAPAN TEAS

I(dll now submit you several suitable samples at suitable prices on receipt of your

S. T. NISHIMURA, Sole Agent

55 St. Francois Xavier Streett MONTREAL
JAPAN Consolidated Tea Co. Japan Tea Firing Co. Ito’s Tea Firing Dept.  Nakamura’s Tea Firing Dept.  Fujl Company
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THE CANADIAN GROCER

E SCRUTINY

Search with a magnifying glass, but you won’t find anything
better than

Greig’s White Swan Jelly
Powder

That’s why so many merchants all over Canada will have
no other line on their shelves, and why so many housewives
insist on being served with it and none other.

Made from the finest gelatine and powdered sugar and
flavored with Greig’s flavors—flavors for quality —it is im-

possible to produce anything better, purer or more whole-
some.

Fifteen different fruit and wine flavors to choose from.
Put up in handsome counter cartons of one dozen. It’s
time to sort up your Fall stock.

THE ROBT. GREIG CO., Limited
TORONTO

GREIG'S hlte Swan BRAND

BURLINGTON

BRAND

CANNED GOODS

The name stands for the Canadian housewife’s surety of purity as far as
canned goods are concerned. BURLINGTON BRAND is the grocer’s assurance
of a fair profit and a lasting reputation. It's easy to merely can fruits and veget-
ables, but it takes an up-to-the-minute factory, scientific processes and more than

- ordinary skill to can all the rich and invigorating goodness of ripe juicy fruit and
fresh vegetables.

BURLINGTON BRAND is demanded by particular people all over the
continent and the profit is more than you'd naturally expect.

The Burfington Canning Co., Limited, Burlington, Ont
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THE CANADIAN GROCER

PICKLING SPICE

This is the season to sell Pickling Spice, and the wise grocer sells the best.

You will find the market leader in our %-lb. transparent packages
containing nineteen varieties. Owing to Al value,

Mixed Pickling Spice,
great seller.
A Trial is Convincing

8. H. EWING & SONS

TORONTO BRANCH, 29 OHU.’ﬂlOH STREET

96-104 KING 8T., MONTREAL
Telephone Main 31

Telephone Bell, Main 65
= Bell, Main 155

Order Without Delay

Raisins Walnuts

Almonds Filberts Figs

Currants

“Maple Leaf” hrand Valencia raisins, Standard of Quality.

Fall trade coming on. Anticipate your wants.

Let us know what your requirements are of dried fruits, nuts,
etc., and we will give you a cost and freight or duty paid
price, as you prefer.

D. RATTRAY @ SONS ...

QUEBEC Montreal OTTAWA

ALWAYS READY!
ALWAYS PORE!
- ONE STANDARD

COFFEE ESSENCE (o

Agents for Ontario :
Messrs. W. B. Bayley & Co., Toronto

Agents for Quebec:
Messrs. F. L. Benedict & Co., Montres'

UNQUESTIONABLY THE VERY BEST
slasarerss THOS. SYMINGTON & CO. EDINBURGH

TO

BE
WHOLESALERS
16

Factor




THE CANADIAN GROCER

Second to None!

The demand 1s growing right along for
Essex Canned Goods, based on the superior

quality of all our products and the well-known

REET Essex flavor. 'We're educating the public to in-
sist on the best, and grocers who want to hold ]
i their trade will find it necessary to handle our
line. Plenty of encouragement as regards sales
and profits, and no suggestion of risk.
The Essex Canning and Preserving Co.
: 28 WELLINGTON STREET EAST - - - TORONTO, CAN. B it
Factory at Essex, Optarlo. : 4-(: : ’;
Lts, fis
d Every pound of 41
Cryst.al Granulat.ed i
. Sugar _ﬁ
NA 1s guaranteed to be unsurpassed by any sugar in the world for e
3 PRESERVING PURPOSES. |
sl Insist on getting CRYSTAL granulated
‘IA]]Yl MANUFACTURED BY .
I The Wallaceburg Sugar Co.
JARD LIMITED
i WALLACEBURG, - ONT.




THE CANADIAN GROCER

You Must Have the Best
Spices
to Ger and KEEP your spice trade, and, : .

incidentally, make a good profit.

s

Red CANADA'S STANDARD
Feather

means the highest grade in spices every REFINED SUGAR

time—ask our travellers.
THE

W.H.GILLARD & CO.
il CANADA SUGAR REFINING GO,

FHAMILLTON LIMITED
Branch House—Sault Ste. Marie Montreal

Manufactured by

Manufacturers !

Do you want your goods

Sold in British Columbia?

If so, write the up-to-date Brokers,

The Standard Brokerage Go., vmi I

ARTHUR NELSON, Manager.
144 Water Street

VANCOUVER, B.C.

Bonded and other Warehouse Facilities.
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When visiting the Gity we invite
you to make your down-town head-
quarters at

36 YONGE ST.

THE DAVIDSON @ HAY, LIMITED

Wholesale Grocers, TORONTO

X

Mrs. Rorer, the famous Food Expert, said
recently: “The stingiest people [ know have stopped

= co. buying ‘cheap’ foods they are buying the
best to be had.”
Your customers don’t take long to decide that a pound of sugar, half
sand, at 5c., is more expensive than a pound of pure sugar at 8c.
e it And they won’t hesitate in deciding that St. George's Baking Powder,

with its 99.90% pure Cream of Tartar, is less expensive than Baking
Powders containing “Commercial” Cream of Tartar which has 10% to
15% lime and other adulterants in it. Yet “Commercial” is the next best
—many worse.

Most of your customers have likely figured it out by this time—for
they've probably read our advertising—could hardly miss it—and they’ll
be glad to get St. George’s, which is guaranteed to you and to them.

St. George’s is the best Baking PPowder that chemistry can evolve.

We've tested it every way.

National Drug and Chemical Co. of Canada,
Limited, Montreal

U .. . N
St. George’s Balking Powder

| DELAY IS COSTING MONEY
When a Fixture 8aves its Cost cap Stan B r an d

e ‘:::‘.::":z"mfn Pure Tomato
Catsup

retail grocers using the
is known from ocean to ocean as the

Perfection
Cheese Cutter finest Catsup on the market, once sold,
always asked for.

will tell you of its merits.

nited

I Wholesale grocers in all large - =
cities handle it. If yours don’t, We guarantee it to give perfect
e — —— then write us for circulars, etc. 2 =

[_ G i 8 A postal will get you full in- Satlsfactlon,

Al formation about it. Write to-day.

ed f.0.b. Hamilton, On,, Send all orders to

TiE AMERIC

AN COMPUTING CO., Indianapolis, Indiana The CAPSTAN MFG. CO., Toronto, Ont,
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Do You Want Customers to Come Back?

Of course you do. Then sell them

CANADIAN CASTILE SOAP

It pleases the housewife. That should please you.

Grhe CANADIAN CASTILE SOAP CO., Limited
Berlin, Canada

ACORNER CF

Ridgways Celehrated Teas

Sold in % 2, and 11b Tins, also3 lb. and 5lb.
Canisters.

DISFATCHING DEP?

Capital Household, 40c. ( In very
Five o'Clock Tea, 60c. | aftractive
Her Majesty’s Blend, 1.00 ( fin packages

AGENTS WANTED in towns where not
already represented. Only leading
merchants need apply

" John Robertson & Son, Ltd.

41 Common St., MONTREAL.
SOLE AGENTS FOR CANADA

Acknowledged
Sauce of

the Premier
the World

Holbrooks Limited

Canadian Branch :
25 FRONT 8T. E.,, TORONTC

Canadian Manager, - H. GILBERT H0BBS

—




) the Premier
the World

I_mited

ORONTC
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LBERT HOBBS

TR CANADIAN

Business Insurance

Mr. Grocer ! The only way to assure a |

GROCER

asting success in your line is to

pay more attention to the quality of the goods than the price. Secure a
reputation for handling the best there is on the market by stocking

and recommending

Farmer

Brand

Canned Fruits and Vegetables

There’s a whole series of differences betw

‘een Farmer Brand and the next

best brand of canned goods on the market. The deliciousness of Farmer

Brand—that appetizing something only
earth, combined with the invigorating
drawn from earth and air, and then our
the goodness which has made the br

found in the richest fruits on
qualities of fresh vegetables—is
scientific processes retain all

and famous. And

The Profit Story is Certainly Interesting

FARMERS’ CANNING CO.

: -\\\\\\\\\\\'
= N 2
— o N

ABSOLUTELY PURE
THE BEST THAT
iWSKII.L ano SCIENCE CAN PRODUCE

LT U T O T T T T T TN

}/\(l-:?IT\E FOR pmces TO
JW.WINDSOR
MONTREAL

SOLE AGENTS FOR CANADA

rllllllllmmIHIIIIIIIHIIHlIiLlHlHnIuHllhhh. T T )

Limited, BLOOMFIELD, ONT.

STOCK THE BEST.

COFFEE

BEST in QUALITY
SMARTEST in FINISH
KEENEST in PRICE

KIT is an up-to-date ex-
tract, entirely free from the
bitterness so objectionable
in ordinary essences.

By sheer force of merit
it has achieved a remark-
able success in the Home

Market, and Meichaats in

the Dominion introducing

[ KIT to their cusiomers
1 (nor sorieo) . .
Hagzsocococs M are laying the foundation of

satisfactory repeat business.

COFFEE . o |
| CHICORY

|
|
Bciltana A200M For Prices and all Particulars
apply to
KIT Coffee Ltd., Covan,
GLASGOW.
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Sell Syrup in Hot Weather?

Why, yes! If you think the best is good
enough to increase your profits and
sales, give your jobber an order for

Pure Cane
Table Syrup

The purest form in which syrup can
be used. Your money back if it gets
sour in summer. Attractive packages.

Free samples to give to your cus-
tomers. Put upin 2, 3-Ib. tins; 5,
10, 20-ib. tin pails and barrels by

Imperial Syrup Company

Refiners of Natural
Flavor Food Products

Montreal - - (Canada

How About Your Profits?

Most soaps evaporate in suds as far
as the Grocer’s profits are con-
cerned. Many soaps destroy busi-
ness because they rot clothes.

Wondertul
Soap

differs from most and is better than
all. It is 100% pure @nd beside
being ultra pure its downright
economy pleases the fastidious
housewife.

That’s the most profitable soap for
you to handle.

THE GUELPH SOAP CO.

R, o —

el The Best

That’s the idea that wins—that will make you
successful—that will bind your customers to you.

Don’t offer any substitute, but sell

Mathieu’s Nervine
Powders

Everywhere they are known as the best and
safest remedy for headaches and all nerve
pains (I8 powders in every 25c. package).
Don’t let your holding of Mathieu’s Syrup
of Tar and Cod Liver Oil run out just be-
cause it is mot winter. Many people use
it all the year round.

J. L. MATHIEU CO.. (==
Proprictors, SHERBROOKE, P.Q. | -4

Our
Matches

Notably the “Laurier” and
“Togo” brands show you hest

value in this line—They also
show you a better profit than
any other brands - Yon «can
find out why and how by
dropping a post card for par-
ticulars. Do So.

The Improved Match Co.

Limited

Head Office: Factory:
BOARD OF TRADE, DRUMMONDVILLE,
MONTREAL. P.Q.

CON
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THE CANADIAN GROCER

FOR THE PICNIC SEASON!

s [l BRANSON’S

CONCENTRATED | ‘ —— o5 | CONGENTRATED
e COFFEE gl FuZ || COFFEE

‘]J?OW

R : e

s X R b S i 1o S R 5

Unquestionably the most pop-
nlar and the best coffee extract on
the market. Made from high-
est quality coffees with right
proportion of chicory.

R

A quick selling article that
alwayvs gives satisfaction. Price
is right, and good margin ot profit.
Be sure you have it during picnice
Season.

e
D’Khl"{

Moot vone] | Good cup results assured.
e

Thirty years’ reputation.
e e e
Unvarying Quality.
R

Deserving its title—"the best.”

ARIE3D OF 2 OIS ' pke s
— Large Bottles.

Branson & Co., Ltd., Chase Works, Clapham, London, S.W., Eng.

Large Bottles.

Established Over 50 Years

DARLING & BRADY

Manufacturers of
The Well-Known

GLIMAX SOAP

A Shoe Polish Makes or Mars
a Business

When you consider that the most of shoe
polishes are nothing more or less than leather
destroyers it’s certainly up to you to be careful.

er’ and

r you hest Better stock

[hey also °
rofit than 3 ln I

You can

A HIGH-CLASS HOUSEHOLD SOAP

how by T : ah
f(:}_ e the only polish scientific- Fme Laundry Soaps, b
ally manufactured and
guaranteed to add to the Concentrated LYe,
titc of any shoe to which it is applied. Laund ry Chi pS, :
h cu., Mention the Grocer when you order BrOken CaUStIC' etC.
Limited Gis NO PREMIUMS PRICES RIGHT
SAMPLES AND PRICES
tory: '
c Ihe F. F. Dauey CO. ON APPL!CATION
ONDVILLE, i i 98 St. Charles Montreal
.Q. Borromee Street, =

Hamilton, Canada. Buffalo, U.S.A.




THE CANADIAN GROCER

VALENGIA RAISINS AND ALMONDS

Do you want to satisfy your customers ?
Do you want to make a decent profit?
Do you want to stock the best goods?
F. W. ROWLEY S. BODI

Canadian Standard— Finest Selectew
Quality Extra Fine—Valencias

These are the brands recognized as the standards for years, and it is pretty
safe to stock them in such belief.

You take no risk in ordering these brands, but insure an increase in your
business.

How About Shelled Almonds?

In 14 Ib. and 28 lb. boxes. We have the real goods.

UNDERDOWN & CRICHTON

London, Eng. Valencia, Spain Denia, Spain

Agents: .
Wm. C. Christmas, 22 8t. Francols Xavier $t., Montreal
Eugene Moore, 402 Spadina Avenue, Toronto

Crant, Oxiey & Co., Halifax, N.S.

E. T, Sturdee, $t. John, N.B.

‘““‘Canada’s Pride

The brand of canned goods that is packed in the heart of the fruit and veget-
able belt in the famons Bay of Quinte Canning District by the Napanee
Canning Company, always reliable ; always to be depended upon.

When we started this business, we made up our minds to handle only first-
class goous, and our increasing business shows that our efforts have been
appreciated. In the Canned Goods Line we pinned our faith to “Canada’s
Pride,” and we have not been disappointed, as these goods have already
attained a standard of excellence unapproached by any rival.

And what is true of “Canada’s Pride” is equally true of our Valenoia
Raising and other Mediterranean goods.

Our “Home Sweet Home Ceylon’’ Tea, in 1-lb. and 3-lb., tops all com-
petitors. New crop Japans, secured before advance, now in.

If you want the Best Goods at Bottom Prices, write us for quotations.

WILLIAM GALBRAITH & SON

Wholesale Grocers and Importers

80-82 St. Peter St., - MONTREAL |

24




cted

JJ

THE

Y O, O O O O O O O O O 0O O

CANADIAN

GROCER

SIGN,OF PURITY B RAND

WAGSTAFFE

THE ONLY

PRESERVLES, JAM and MARMALADE

The finest in the world and made in Canada.

requirements while you can.

Wagstaffe’s Fig and Lemon,

to sell at 15¢.

Pure Fruit and Sugar only. Buy your year's

Write, phone or see our travellers for further information.

Long Distance Phone 596.

I'ree to buyers.

BALFOUR, SMYE ®@. CO.

Wholesale Grocers, -

“«CAMP”
COUNSELS.

The finest coffee stock

good and reliable that it will
certainly increase your trade
reputation. “CAMP” Coffee is
selling now—selling well. Have
you stocked it yet ? If not, try
some Now.

R. PATERSON & SONS
Coffee Specialists, GLASGOW.
Agenis—

Rose & Laflamme
Montreal

you can possibly get hold of is

COFFEE

It never deteriorates in price or quality, takes
up but little room, and is so thoroughly

AODSYID )

HAMILTON

OF COURSE, YOU CAN SELL

“ROYAL CROWN”

. Witch-Hazel '

Toilet Soap

We are advertising it all over Canada.

‘The C.P.R. supply it in all their magnificent
hotels, on trains and steamers.

We are making people want to try it. And the

‘‘ Royal

W. H. Millman & Sons, 27 Front St E., Toronto

Wm. H. Dunn, 394-895 St. Paul St. Montreal
Agent for Quebec and Lower Provinces

soap itself makes them want co buy it right along.

Crown’”’ Witch-Hazel makes money

for every grocer who sells it.
Write for prices.

The ROYAL TROWN Limited,

Winnipeg, Man.

Ontario Agents.

. O, .0, 0l0l O 0, Jo O O O O O O 0O 0 O 0 O 0 0O 0O O O
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THE CANADIAN GROCER

THE TELEPHONE

Is a companion, friend and servant combined.
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near-
est office of

THE BELL TELEPHONE COMPANY OF CANADA

British America Assurance Gompany

A. D. 1833
FIRE & MARINE

Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo A. Cox, President W. RyBrock, Vice-President
Robert Bickerdike, M.P., W. B. Meikle, Ei"W. Cox, Geo. A. Morrow,
D.B. Hanna, Augustus Myers, John Hoskin, K.6., LL.D.
Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C.
Sir Henry M. Pellatt, E. R. Wood.

W. B. Melkle, General Manager; P. H. Sims, Secretary

CAPINRY. - - v = . e s $1,400,000.00
AMERES - - s - s - - - 2,162,753.85
LOSSES PAID SINCE ORGANIZATION, 29,833,820.96

Joint Deposit Accounts

are a special convenience arranged for customers of
THE METROPOLITAN BANK. Money can be de-
posited or withdrawn by husband or wife. Particularly
valuable for farmers and town residents.

Money Orders and Drafts sold at lowest rates.

Farmer’s Sale Notes collected and advanccs made
thereon.

SAVINGS DEPARTMENT—$1.00 or more opens an
account, interest allowed from date of deposit, and
compounded FOUR times a year.

You may deposit or withdraw money by mail.

Capital Paid Up: Reserve Fund and Undivided Profits :
$1,000,000.00 T $1,183,713.23

The Metropolitan Bank

ESTERN =z~ | ©°%

ASSURANCE | 22

* * * COMPANY. | MARINE

Heap Orrice—TORONTO, ONT.

Assets over - - $3,570,000
Income for 1906, over 3,609,000

HON. GEO. A. COX, President,
W. R. BROCK, Vice President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

HOTEL DIRECTORY

Allison

WINDSOR HOTEL

HAMILTON, BERMUDA

This house i# pleasantly and conveniently lo-
cated on the East side of Queen Street. The
rooms are bright and cheerful. Every attention
paid to guests. Billiards and Pool. Hot and
cold water baths. A. McNicoL, Prop.

WINTER RESORT
QuEeeN's PArRk HOTEL

PorT OF 8PAIN, TRINIDAD, B.W.L
JOHN McEWEN, Manager. For Rates, etc
apply Trinidad Shipping and Trading Co.,

29 Broadway, New York.

TOWER HOTELGEQRGETOWN

DEMERARA
BRITISH GUIANA.

This first-class hotel is most conveniently situ-
ated in the coolest and healthiest part of the
city. Five minutes from railway station and
stesmer stal lings, and near to all principal public
buildings. Cool and lofty bedrooms. Spacious
Dining snd Ladies’ Rooms. Billiard Room.

Electric light throughout.

THE GRAND UNION

The most popular hotel in

OTTAWA, Ont. James K. PaisLey, Prop.

WOODSIDE BOARDING
HOUSE

Corner of Main and Lamaha Streets
GEORGETOWN, DEMERARA.

Cool and airy Bedrooms, Excellent Cuisine
Attendance qualified. Terms moderate. Elec
tric Car Loop at gate of premises. Patronage
Bolicited. anageress, E. CoTTAM.

HALIFAX HOTEL

HALIFAX, N.S.

VICTORIA LODGE

HAMILTON, BERMUDA
Mrs. J. F. SMITH Proprietress.

Opposite Victoria Park and Cedar Ave.
Private Board $12 to $14 per week.
Open Nov. 1 Closes in May.

HOTEL IMPERIAL Lage Ssmple

Steam Heated and Gas Lit

GEO.W. WEBSTER, Prop., Bwift Current, Sask

ACCOUNTANTS AND- AUDITORS

JINKES & HARDY

Aulm. Chartered Accountsnts, Estate an

Fire oe Agents, 15} Toronto Bt., Toronto.
485 Tonﬁo luimu. Montreal,

26

Coupon

Books

Are the ball-bear-
ings that will
make almost any
business run
smoothly. Here’s
how they work:

If a man wants credit for $10.00 and you
think he is good for it, give him a $10.00
Allison coupon book and have him sign
the receipt or note form in the front ot
the book, which you tear off and keep.
Charge him with $10.00; no trouble. It
he buys a plug of tobacco for ten cents,
tear off a ten-cent coupon, and so on for
all his purchases until the book is used
up. Then he pays for the book and gets
another one. No pass books, no charg-
ing, no lost time, no errors, and no dis-
putes. Allison coupon books are recog-
nized everywhere as the best, BECAUSE
THEY ARE. Let us send you cancelled
sample, free.

The EBY, BLAIN CO.

Canadian Agents

Manufactured by

ALLISON COUPON CO.

indianapolis, Indiana.

A Bus

Whet
Dom|
tain a
of hig

Pt

Sauce

are tl
isas
them
peop
quali
reas!

PURNE

Apply to Agent

R.JARDI}
H. HaAszia
R. MITOH]
C. 8.HARI
BICELE &
CaRMAN-]
O.E JARY
Evie &

Mzsses. |




A Business-Builder

When shrewd grocers all over the
Dominion talk that way about a cer-
tain article, it must possess Quality
of high order. The mere fact that

. 9
urnell’s
Sauces—Pickles—Vinegar

are the favorites of particular people
is a strong reason for your stocking
them. The name PURNELL is the
people’s guarantee of purity and
quality. The profit is more than
reasonable.

PURNELL WEBB & CO., Ltd.
Bristol, Eng.

EST. 1750

Apply to Agents for further particulars :
R.JARDINE, - - - - ST. JOHN, N.B.
H. HASZARD, - OHARLOTTETOWN, P.E.L
R. MitoesLL & Oo., - 26 8t Peter 8t., - UEBKC.
C. 8. HARDING, Room 46, Canada Life Building, MONTREAL.
BICELE & GREENING, - e HAMILTON, ONT.
CarMAN-EscorT Co., 723 Union Bank WINNIPEG. MAN.
O.E Jarvis &£0o.,, - - - VANCOUVER,B.C.
KYLE & HOOPER, - 27 Front Street East - TORONTO.
Mzsses. ERB & RANKIN, Oommission Brokers - HALIFAX.

& Money =

CAN BE SAVED BY MEANS
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE
SUCH A POLICY WHILE YOU
ARE IN GOOD HEALTH.

Pamphlets and Full Particulars regarding the
New Accumulation Bndowment Policy
sent on application,

Confederation Life

ASSOCIATION

W. H. BEATTY, President.
W. ©. MACDONALD, J. K. MACDONALD,
ACTUARY. MANAGING DIRECTOR.
hS |

‘HEAD OFFICE, - TORONTO, CANADA.

THE CANADIAN GROCER

Gans by the Million

Made by the Acme Can Works

are being used in every part of Canada where sound,
clean, sanitary, absolutely first-class cans are required.

Acme Cans have acquired a reputation for reliability
which,cannot be equalled by any maker in Canada or
out of'it, bar none.

No matter what kind of a can you require we
can make it. Look at our list here. 'Twill
give you an idea as to our range. Our capa-
city is 150,000 cans a day.

WE MAKE:
Vegetable Cans, Fruit Cans,
Meat Cans, Key-opening Cans,
Syrup Cans, Baking Powder Cans,
8pice Cans, Lard Pails
and other lines.
James B. Campbell, William Pratt.

ACME CAN WORKS

Reliable Cans
Montreal, - Que.

Money

is all very well if you can afford it, but it is not necessary
if you deal with the right house. Our prices will suit you.

VALENCIA RAISINS

Still selling ‘“Fine Selected’ and ‘‘Fine OfF Stalk,”

to arrive by first steamer via Liverpool. Very few remain-
ing unsold.

OLD HOMESTEAD CANNED GOODS

Factory reports short pack on many lines. If you want to
get in, send your orders at once.

S. J. CARTER & CO.

Wholesale Crocers

858 McGill §t., Montreal
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FALL SEASON

At this season of the year there starts in a steady demand for Stove Polish.
Sort up your stock.

James Dome Black Lead

is without doubt the best Stove Polish on the market and its use guarantees
satisfaction always. Order now.

W. G. A. LAMBE & CO., Canadian Agenm.

A PRINCE AMONG PICKLES

This may without any reservation
be written of the famous

STERLING

BRAND

PIGKLES

Made in Canada of best grown
Canadian vegetables, by skillful
methods, in Canada’s greatest
pickle factory.

The Manufactory of

Stevens-Hepner Company

Limited

Port Elgin, Ontario

\\IH‘I'(‘

KEYSTONE BRAND
BRUSHES and BROOMS

are  made.

It is good business for
grocers to keep well-
stocked in these pickles.

The T. A. LYTLE CO.

Limited
TORONYO, . CANADA

Get ready for it,

YOU CAN SAVE MONEY—-LOTS OF IT.

MR. GROCER . Doesn’t it stand to reason that every cent you pay for freight charges robs you
of so much profit ? Place your orders for

Staple and Fancy Groceries, 55 b

with a Sherbrooke House of national reputation. We pay the freight as far as Sherbrooke, and our prices
compare favorably with Montreal prices. If you are doing business in the Eastern Townships YOU CAN

SAVE MONEY -LOT8 OF IT—by placing your orders with us.

T. A.Bourque & Co., Goar Sherbrooke, Que
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MATHEWSON'S
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VIGEROY SALMON

Prioe $1.75 dozen

This salmon carries our
guarantee to be equal to anything
on the market. Every tin contains

personal

The Choicest Red Salmon Procurable

We solicit a trial of this most excellent brand

Mathewson’s Sons

WHOLESALE GROCERS

MONTREAL

BRAND JELLY POWDERS

6 for 25¢.

When good quality is obtainable at a reasonable
price there is a field for sustained trade.

I'hat is why Bee Brand Jelly Powders are selling
so freely. Housewives recognize the

The Way

Not by cost alone, but according
to the beauty of the work
they can accomplish with it.

More than a few brands of
starch rot clothes. That's why
women who know insist on

IVORINE

MOST BEAUTIFUL

Line of

Xmas Cracker Novelties
Table Decorations and
Xmas Stockings

ever offered to the Canadian trade.

These goods are most popular in
Great Britain and United States at the
present time, and large quantities have
been sold by some of the leading Cana-
dian houses for the past five years.

The Profit is Large
Write for illustrated catalogue to-day.

Manufactured by

A. J. HOVELL & CO.

London, W.C., England

ARTHUR E. BOWRON
Hamilton, - . .- Canada
Canadian Agent

Women Judge Starch

excellence of Bee Brand and de-
mand it of their grocers.

Any flavor is obtainable; the popular sellers
being Strawberry, Raspberry, Lemon,
Pineapple, Nutto and Cherry.

‘“A Word to the Wise — - ”

SNOWDON, FORBES & GO.

MAKERS
449 S$t. Paul St. -

Montreal

because they can accomplish
better work, and lvorine costs no
more than inferior makes. Mr.
Grocer, better stock Ivorine if
you're out for the lasting trade.
Please Her Ladyshipin little things
andyou corner her trade for keeps.

ST. LAWRENCE STARCH CO.

LIMITED

PORT CREDIT, ONT.
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There is no question about the superiority of

‘““HORSESHOE” BRAND
HAMS AND BACON

becanse there can be none. We know how
to retain that appetizing tang which dis-
tinguishes fresh pork, because we have re-
duced the packing business to a fine art.

“Horseshoe”’ Brand Pays the
Grocer Best

JOHN DUFF & SON
HAMILTON, CANADA

PHENIX

WASHING
POWDER

THE LEADER

Demand for Phenix is so general that the
grocer must handle it if he is to hold his trade.

Phenix Powder is of such excellence for
all sorts of scouring and cleaning that it has won
a permanent place in the households of
Canada and this is demonstrated by the large
number of orders we are receiving from the
grocers of the Dominion.

You should handle Phenix.

C. A. CHOUILLOU & CO.

I& Place Royale, . MONTREAL
Sole Canadian Distributing Agents

A LONG STORY' IN =
FEW WORDS

Reliable

monses
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Saleable ¥l Profitable
Pan®

Truro Condensed Milk Co., Limited

L TRURO, N.S. J

Maple Goods

The surest sign of
merit is the favorable
verdict of a public
which has tried an
article.

Of the thousands who have used Pride
of Canada Brand Maple Syrups and

Maple Sugars not one has had cause
for regret.

Pride of Canada goods have won a
permanent place in the public taste.

Are you catering to the public ? If you
are, it is essential that you should sell

Pride of Canada Maple Goods
—It Pays.

The Maple Tree Producers’ Associafion

WATERLOO, QUE.
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#  OUR COFFEE TRADE

is daily increasing.

Yours will if you handle our leaders—

MECCA, DAMASCUS;,
CAIRO and SIRDAR

Samples and prices for the asking.

JAMES TURNER & 00, Limited, Hamilton, Ont.

Removes Bursal Enlargements,
Thickened Tissues, Infiltrated
Parts, and any Puff or Swellinf.
Cures Lameness, Allays Pain
without laying the horse up. Does not
blister, stain or remove the hair. $2.00 a
bottle, delivered. Pamphlet 1-C free.
ABSORBINE, JR., for mankind, $1.00
bott.e. Cures Synovitis, Weepmﬁ Sinew,
Strains, Gou?’ or Rheumatic eposits,
reduces Varicose Veins, Varicocele, Hydrocele.
Allays pain. Book free. Genuine mfd.only by

There can be no mistakes in the
shop of the man who depends on

Toledo Computing Scales

They eliminate trouble, cut out A
that profit destroyer—long weight, '
and save their cost in less time than
you'd think. Let’s tell you how. If
we fail to satisfy you  there’'s no
harm done. VA

The Toledo Computing Scale Go., Hamilton, Ont.

Y

i

Agents: L (V1)

W F. louueu P.D-F., 2“7:%’;"‘:3‘]"9‘:" Szd:ﬁl‘:l.lhlm

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in this paper.

Lost Accounts! "

You'll never lose a vinegar account if you
sell your customers the one purest and most excellent malt
vinegar on the market. There are

Accounts Won

permanent accounts, too
White, Cottell's Vinegar is sold. Get in a stock.

wherever

. el

Supplied unhdieArr:g:rAaRBEriDﬁsﬁiar:lEl:]Endli::DGovcrnmem w“lTE’ CoTTELL & Co" cam"erwe“’ S.E" London’ Eng.
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Canada’s Southern States

The Possibilities of Trade Development Between Canada and the West Indies—A Fine Exhibit at the Canadian National
Exhibition—Interview With Sir Daniel Morris, Who Declares Tha# th: Sentiment of the West Indies

N Towards Canada Was Never More Favorable.
.

The British West Indies are gradu-  the other colonies are islands possessed  to hrighter days with general progress
ally coming 1o be appraised by Canada of great beauty, dotted like gems in  and advancement in all branches of in-
at something appoximating their correct  tropiec seas. The total area, including dustry. To sueh progress, Canada is
valunation.  For some years past the im-  British Guiana, is 100,000 square miles, capable of contributing a large share,
ports trom Canada to the islands have  and the population, both white and to the expansion of her trade, to the
heen inereas sieadily, but there still  blaek, is probably about 2} millions. stimulation by competition of industrial

reqains a large field untovehed hy many

These West  Indisn possessions are

(‘anadian National I<xhibition—

Canadian manufacturers, whieh presents
unlimited possibilities of mutually pro-
fitable development to those who have
the necessary qualities of ambition, eour-
acve and Initiative to take advantage of
liem.  General interest in the islands
has recently been greatly stimulated by
the visit of the Canadian Board of
Trade representatives in February and
March., of this year. as the guests of
Messrs. Pickford and Black, and this
interest has been sustained and the visit,
in a way. reciproeaied, by the presence

ai the Canadian National Exhibition of
Siv Daniel Morris, the Tmperial Com-
missioner of  Aerieulture, and the fine

display of West  Indian  produets and
wanufactures  brought  to  the Exhi-

bitien by Messrs.  Pickford & Black.
Dirine the course of the Exhibition this
Wes Indian exhibit was seen by thous-
ands  of  people,  many  of  whom,
no —doubt. wandered through the

varions  sections  out  of  pure euri-
osity, but few of whom failed to acquire
some knowledge of an educational value
of whieh- they were previously ignorant,
and whieh will he remembered hecause
of the tangible snd praetical manner in
which 1t was presented.

Geographical, Historical and Statistical.

The British West Indies consist of a -

croup of «colonies in the Caribbean Sea.
With the exception of British Honduras
and  British Guiana, whieh are on {he
mainland of Central and South America,

Iixhibit of West India Products.

amongst the oldest in the British Km-
pire. In former days they produced

West Indie’s Foodstufis. ISxhibits at

enormous wealth and much blood and
treasure were expended in bhattles by
land and sea in acquiring them from
the Spanish, French and Duteh. Their
chief produetion before the emaneipa-
tion of the slaves, were sugar, rum
molasses, cocoa and coffee. ~During the
Jast 60 vears, that is since emancipation,
they have undergone many vicissitudes
of fortune, but present prospects point
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enterprise within her boundaries, and in
many other ways to, the very material
advancement of her own welfare.

The total trade of the British West
Indies. ineluding British Guiana, is of
the annual value of about $60,000,000.
Of this, so far, the trade beiween the
Dominion of Canada and the West
Indies is of the annual value of only
$11,0000000, or a little over one-sixth of
the whole. These fignures show the great
possibilities that exist for inereasing
the trade relations between the two
countries. The actual ficures are as fol-
lows:

The value of the Canadian imports
into the British West Indies amounted,
in the vear ended June 30, 1906, to $3-
246,075, while the value of the West
Indian exports shipped tfo Canada was
$7.521,360.  The total volume of {he
trade ecarried on between the two coun-
tries last year was, therefore, $10.-
768.435.

In the year 1905-G, British Guiana
exported to Canada produce, mostly

the Canadian National Ixhibition.

sugar, to the value of $3,254,985, while
the imports of Canadian goods were of
the value of $585,780. The Leeward
Islands exported, during the same year,
to British North America, $1,020,000
worth of produce; the imports being
valued at $135,800. From Barbados,
sugar lo the value of $535,000, and
molasses {o the value of $493,000, were
sent to Canada, and imports of the
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due of $393,000 received.  The value
ol the  dmports  from  Canada into
Jumaica was $792,000. or 8.1 per cent.
o the total imports, and the exports
cere 6.1 per eent. of the total exports.
I'rinidad in 1906-7 sent exports to the
aue of $1,135,000 to  British North
Ameriea, and received imports of the

alne of $695,000

It may be seen from these figures that
althongh a considerable trade is already
carried on  between Canada and the
West Tndies, the possibilities for expan-
sion are still practically unlimited. As
i« well known, the Dominion Govern-
ment offers a reduetion of customs duties
fur produece grown in the British eol-
onies, and, on this and other grounds, it
i~ anticipated that closer commercial re-
lations will ultimately result hetween
ihe two dependeneies. The exports from
‘he West Indies to Canada are chiefly
sugar and its produets, while their im-
ports from Canada consist mainly of
hreadstuffs, fish, and provisions. The
irade already built up, largely by means
ol Messrs. Pickford & Black’s Cana-
dian line of steamers, is considerable;
but in sugar, molasses, cocoanuts. coeoa,
coffee, fresh fruits, spices, and other
iropical produce, especia}]_v, the 'n'a(.le.
comparatively speaking, its only in its
imfaney.

Sir Daniel Interviewed.

In talking over the present situa@m
with a representative of The Canadian
tirocer, Sir Daniel Morris, the Tmperial
(‘ommissioner of Agriculture for the
West Indies, said: ‘‘In her race with
the United States for the trade of the
West Indies, Canada has hitherto been
ureatly handicapped by her inability to
make quick shipments in competition
with  the American manufacturers.
I’rices and quality being equal, we ave
prepared to give Canada the preference
cvery time, but to ask our buyers to
vait two months for their goods from
(anada, when America will supply the
<ame articles in two or three weeks, is
unreasonable. Lack of adequate storage
facilities is the chief drawback with
vhich Canada has to contend, and until
tliese are provided she must be prepared
io content herself with a very small pro-
portion of the trade she might secure
vithout diffienlty if her abilities in this
espeet were more conspicuous. The
matter is being taken up by the Govern-
ment in Nova Scotia and New Bruns-
vick. and it is probable that extended
wcommodation will shortly be provided
i Halifax and St. John.”’

(Questioned as to the attitude of the

Islands towards Canadian goods, Sir
Dantel said:
““The  sentiment  throughout the

slands is exceedingly favorable to Can-
da. Canadian goods have, in many
wuses, made a reputation with the peo-
ple, and nowhere are the products of
‘e Dominion more favorghly regarded
han in those eolonies which at present
receive the greatest quantity of imports
rom the TUnited States. Canadian

THE

manufacturers should endeavor to be-
come  Familiar with the wants of our
people, and, in all cases, it is desirable,
if not actually necessary, to keep a man
on the ground to look after the inter-
ests of both parties.”’

In reply to another
Daniel said:

‘“Canada takes approximately three-
fourths of all the sugar exported from
the West Indies, and of the entire
amount of sngar imported into Canada

question,  Sir

CANADIAN GROCER

the West
thirds.”’

Great credit is due Messrs. Pickford
& Black for the admirable way in which
they have handled this exhibit, and to
Mr. Charles Piekford, especially, for
his unfailing courtesy in giving informa-
tion about the islands and in answering
(uestions, some of which would have
taxed the patience of Job, the wisdom
of Solomon and the imagination of
Ananias.

Indies  supplies  about two-

QUESTIONABLE CONDITIONS IN
ONTARIO CANNING FACTORIES

The annual report of the Ontario
Board of Health, just issued, brings to
light some peculiar conditions in con-
nection with the eanning factories of
the Provinee.

Dr. Bell, medical inspector, made a
tour of inspection in the Niagara dis-
trict with Mr. Holmes, a factory inspec-
tor, and his report disclosed such ques-
tionable sanitary conditions that Dr.
Hodgetts, Provincial Health Officer,
made a personal trip through the dis-
triet.

**During the canning season,’’ says
r. Hodgetts’ report, ‘‘the ecanning
companies provide aeecommodation for
their help, who are for the most part
obtained in the Niagara distriet, from
Buffalo, from among the natives of Cen-
tral Europe, whose habits are far from
sanitary.

““For their housing, long shacks, some
two storeys in height, are provided,
and the better ones are divided into
compartments with sleeping aecommo-
dation. The bedding was, to say the
least, far from elean, and, judging by
the way in which mattresses were left in
those factories. closed for the season,
no attempt is made to clean even these.
In the very eclass of work which
should call forth on the part of
the employer the most rigid, enforce-
ment of the most simple laws of “clean-
liness, this is found in most instances
to be wanting, one excuse given being:
‘These people are better housed by us
than they are in their homes.” This,
however, is no excuse for the employ-
ers to perpetuate an evil.”’

Prevent Such Conditions.

The report goes on to snggest methods
of prevention.

‘‘The public expeet fiom the manu-
faeturers of pure food supplies the
adoption of rules such as will give
them guarantee that cleanliness in all
its details is a cardinal principle in the
business. Such ordinary .provisions as
are necessary to ensure the same should
be made by the employer. It was par-
ticularly noticeable that the elass of
employes improved in ratio to the im-
proved- conditions of the environment.
The. factory in which I found the best
class of acecommodation, and that in
which the employer took pains to keep
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clean had by far the better and cleaner
lot of employes.

‘‘In conclusion,’”’ says Dr. Hodgetts,
‘I am of the opinion rules should
be drawn up by this board, regu-
lating this part of factory work—
dealing with air, space, number in
rooms, the separating of dormitories
from living and dining-room space, with
sufficient lavatory accommodation, and
possibly a matron to oversee the whole
should be arranged for in a similar
manner as set forth in the regulations
relating to the unorganized distriets.
Certainly personal cleanliness must be
insisted upon—for that as a rule is not
to be found at present.”’

Dr. Bell’s report goes even more
closely into the details of the lack of
sanitation in these factories. He says:
**About 1,800 persons, two-thirds of

whom are females, are employed.
About one-half are foreigners, from
Buffalo, and there are a eo uple

of hundred Indians from Brantford ‘and
Caledonia. In a few cases the .accom-
modation is fair, but in no case are the
requirements of the Public Health Act
observed. Food was frequently kept in
dirty fruit baskets under the beds, and
was often eaten either on the floor or
on the beds. These sleeping and living
(uarters were often kept in a most
wreteched conditions, and in some cases
thirty or forty were disgracefully hud-
dled together in one compartment.
Many of these buildings were most fil-
thy, and choice places for vermin-breed-
ing.’”’

A Serious Matter.

““How,” Dr. Bell asks, can people be
clean in these circumstances ? Yet these
are the persons who handle and put
up our choicest foods. Several factory-
managers declared that it was impos-
sible to keep these people clean, and
that they would not use the facilities if
they were provided.

““If such is the case, then I say in the
name of all that is righteous, insist on
these employers going out of business,
who, for the greed of a few extra dol-
lars, hire such dirty help and prepare
our food under such unsanitary condi-
tions. They complain of the difficulty
in getting the required help. I do not
wonder at it, as no clean, respectable
woman would for one hour live in such
places as T have described.
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THE WESTERN CROPS.

It is never wise to whistle until one
is out of the woods, but if present
indications are not utterly misleading
it would seem that the pessimists were
wrong. The erop killers were deter-
mined that Western Canada should have
no crop this year and their noisy pre-
dictions of disaster dominated the situ-
ation for a long time. TFor once the
cheery optimism of the West was un-
able to stand up against the pessimistie
forebodings of the faint-hearted ones.
But it is now pw‘l{\' generally under-
stood that in spite of the ecalamity
howlers the West has a good erop this
year—a crop not quite so large as that
of 1906 or that of 1905, but still a
satisfactory erop. The Northwest Grain
Dealers’ Association, after a careful in-
quiry, estimated last week that the
West will harvest this year at least
82,000,000 bushels of wheat. October
wheat has already reached the dollar
mark in Winnipeg and there is every
reason to believe that the Western
farmer will get about one dollar per
bushel this fall for his wheat. In view
of the higher prices there will be no
reason to complain if the erop is some-
what smaller than last year. It is in-
deed not at all improbable that, in spite

. of all the forebodings of the last month,
the Western farmer will find the 1907

¢rop the most profitable he has ever
had.

EDITORIAL

Many millions will he put in eir-
culation in the West during the coming
weeks and months to pay for this erop.
There may econtinue to be a money
stringency in the finanecial centres of
the world, but, given a good erop at
high prices, the West should not suf-
fer.

SALMON AND SOBRIETY.
The  sockeye salmon season, re-

cently concluded on the Fraser
River, has been unique in the
poor run of  fish. From  the

standpoint of the packers and fish-
ermen, it has had little to commend it,
for it is doubtful if the pack exceeds
50,000 cases. This, in eonjunction with
the small pack of last year, makes the
prospect a blue one for the packers. In
other respects, also, the season has been
unique. Steveston, the headquarters of
the fishing industry on the Fraser dur-
ing the run, is the jumping-off place for
individuals of many different nationali-
ties. Chinese, Indians, Japanese, Cana-
dians, Amerieans, and representatives
from almost all: the European eountries,
gather here for the period during which
the run of salmon takes place. Natur-
ally enough, frietion not infrequently
results from the rubbing together of the
different sections of this polyglot popu-
lation. Usually, there is econsiderable
trouble with the Indians, who are popu-
larly credited with greater internal
storage capacity for fire-water than any
other race. In endeavoring to live up
to this reputation, they occasionally
make themselves objectionably conspi-
cuous. This year. however, most of this
trouble, together with gambling and
whisky-peddling, has been eliminated.
Life and property have been protected
to a degree previously unattained.
There has been practically no sickness,
and only one serious erime. For this
peaceful state of affairs much eredit is
due Thomas O’Connell, who has so ably
filled the newly-created position of Do-
minion constable, and by so doing,
proved the value of such an office and
the necessity of continuing it.

If salmon had been more plentiful the
season just closed would have been an
ideal one in every respect. Because of
of the lack of fish, from the viewpoint
of the majority, it is an utter failure. Tt
is unfortunate, perhaps, that the re-
forms at Steveston and all along the
coast should have been introduced at a
time when the bad fishing disecounted
enthusiasm, but it is equally to be re-
gretted that they were not instituted
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vears ago, when the need of them wis
more aceentuated than it is at prese,
Reforms improve with age only whey
the country is not ready to receive tlie,,

MUST BE REMEDIED.

Sanitary conditions in connection w,(j,
the housing of the employes of some of
the canning factories in the Niagara dis-
triet appear to be pretty serious, -
cording to the report of Dr. Hodgetis,
provineial health inspector, which s
lately been issued from his department,

The report does not censure conditions
in the factories, but rather the living
condition of the employes. The trouble
seems to arise from the temporary
nature of the employment. Large num-
bers of people, generally of the lowest
class, are brought in from the American
cities, and from the Indian reservations.
for a few weeks’ work during the husy
season, and the housing of this class Iu‘['
the short period of the fruit harvest
seems to be provided for in the cheap-
est way possible. The canners lay the
blame on the class of labor emploved,
saying that these people do not ordin-
arily keep themselves clean and would
not do so even under better conditions
of housing. This may be to some extent
true, but it does not remedy the nat-
ter.

The public must be assured that ab-
solute cleanliness exists through all the
processes - employed in the preparation
of its foodstuffs and it is the duty of
the government to see that the condi-
tions which seem to exist at present in
these canneries are remedied. It may he
necessary to employ a better class of
labor, but conditions of housing must
also be remedied.

The canners will find it to their own
interests to improve things. The wide-
spread publicity which is sure to be given
the features of the inspector’'s report
will frighten the public, and canned
goods from the Niagara distriet will be
religiously tabooed unless reliable assur-
ance is given that these doubtful con-
ditions have been improved.

BERLIN BEET-SUGAR OUTLOOK.

The beet aecreage for the Oniurio
Sugar Co., at Berlin, Ont., is consider
ably reduced this year, being about 3,
200 acres. The crop outlook is good,
better than for several years, so far as
vield is concerned. The present -
rangement whereby a quantity of raw
sugar may be imported from Germany
is of considerable advantage to the fac-
tory. as it ean be kept in operation for
a longer period.
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QUEBEC MARKETS
POINTERS :
Beans—Higher.
['ish—Revised.
’runes—Strong.
I'roduce—Firm.

Montreal, September 12, 1907.

Some wholesalers report strong de-
mand for provisions lately. Pork and
beans for the Ilumber camps are two
lines subject to considerable demand
according to some jobbers. Interest
centres largely in dried fruits this week.
Reports from  Greece are to the efiect
that prices there are advanced. Valen-
cia raisins will be arriving via New
York shortly, but buyers are holding
ofi. Prunes are strong, both here and
in the primary market. Indications still
point to a 50 per cent. pack of corn and
fomatoes. Some activity is reported in
canned sardines and salmon. Sugar is
steady. Teas are firm and high, as
usual. Beans have been advanced five
cents. Fancy prices are being asked for
evaporated apples, but are not taken
seriously by the trade. Figures ruling
fo-dav are altogether too high to war-
rant. much business. Chocolates and
cocoas are advancing, lines which for-
merly stood at 38¢, now commanding
f5¢. Camphor has been reduced from $2
to $1.80. Butter, cheese and eggs are
all high and the markets are firm.

(‘ollections are reported satisfactory.

SUGAR—Sugars are steady locally,
hut buying is of a hand to mouth char-
acter. Prices may advance, but they
are just as likely to decline. Raws
dropped 2d. a hundredweight, but no
weakness has been felt in this market
up to the time of writing.

«»
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” * 25-1b. boxes .
Powdered, bbls. ...........
2 50-1b. boxes ..
Ehoenix SucCralin
Bright coffee .
No. 3 yen.lnw o
No.1 ' bbls. .
No.1-* bags..... NS TP RIS R R A

SYRUPS AND MOLASSES—Syrups
are beginning to pick up for Fall, while
molasses is quiet.

029 03]§
03¢} 0 33

35

SSBBRIBLIBLLREES
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&

A in half-barre

New Orleans ... 35

Antigua ..... 30
Purto Rico ....... e 040

Corn syrups, bbls 0 03
: bbls L

" &

R T TR 16

25

55

101b. ** $doz. ** 50

20-1b. * gdoz. b2 d S S e A 45
'lA—Japan teas are very high.

Irunsactions are naturally limited with

piices such as they are to-day. Ceylon

aid  Indian teas are in fair demand.

Guupowders of all  kinds are selling

iriely in some sections.

Japeos—Fine ....
Medium
Good comm
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Markets and Market Notes

Pekoe Houchongs .................... 0158 0 20}
India—Pekoe SBouchongs ...... ...015 018
Ceylon greens— Young Hysons oo 01950

ysone ..... SEen .018 02
Gunpowders ............ = .017 019

China .uonl—Pin!mey g\mpgwder,ll’g:lmdf: g }; g ;g
pinhead... 030 035

FOREIGN DRIED FRUITS AND
NUTS—Currants are firmer this week,
having been advanced 1s., owing, so
cables say, to heavy local purchases.
Here, the feeling is that the advance is
due to the presence in Patras of the
first direct steamer, the ‘‘Bellona,”’
which is now loading. The boat will
proceed from that port to Denia, to
take on a cargo of Valencia raisins, and
will arrive in Montreal about October
15. New raisins will be obtainable
through New York by the 20th inst.,
but fancy prices will be paid. New cur-
rants, also via New York, will arrive
toward the end of the month. Offerings
of Valencia raisins, by New Yoek
hoat, are heing made to the trade here,
at figures which would mean a cost to
the retailer of 7c to 7ic. Reports from
(‘alifornia state that the raisins are not
curing as rapidly as they should, owing
to cold weather. Otherwise the outlook
is satisfactory. Prunes keep very firm
locally, and on the coast. Crop esti-
mates are falling off as the season ad-
vances, and it is now thought that the
vield will be but 30 per cent. to 35 per
cent. of last year’s large crop. Ship-
ments from the coast will not be parti-
cularly early this year, as far as raisins
are concerned. Nuts are firm, most of
the chief lines having been advanced.
Valencia shelled almonds are quoted 33c¢
to 35¢, though new goods will be obtain-
able at figures two or three cents under
these prices. Brazil nuts are now
quoted 163c to 173c, an advance of 2ic
irom the lowest point. Shelled walnuts
are now 25c to 26c, and likely to ad-
vance further. Mayette walnuts are up
lc, dealers demanding 103c to 123c to-
day. Pecans are down 2c¢, 18c to 19¢ be-
ing the ruling quotations. The prices of
the last couple of years have had the
eficct of cutting down business in pecans.

“ "

Valencia Raisins—

Fine off-stalk, perlb. 08
Selected, perlb ..... P 09
FRYErS, % oeccccicicssiven sans seossnoes 09
Dates—
EERDWEAN POTID . .ccoccoee coimnseirensecss soos 004
Sairs, perlb..... o e esesssse 008 003}
Packages ‘' 005 0.6
California Evaporated Fruits—
Apricots, per 1b 2 030
Peaches, ' . eosis et WAND
Pears, BT 016
Malaga Raisins—
London layers ...... cevienens o 2 25
*Connoisseur Olusters”..... 300
43 2% -box .. 100
‘* Royal Buckingbam Olusters, 137
5 & 0X68...... 4 50
"*Excelsior Window Clusters " ... 5 50
" “ Ta 150

Oséilornin miainl'l—t_: e
'ancy seeded. 1-1b. pkgs .... .......ccoiuine
Choice seeded, 1-1b. pkgs .... . o

Toose muscatels 3 crown...

Oregon prunes (French style),80-70s... ...... ....
\ o T TR e [} 08‘
L 2" 100-120s . ...... 005 004

Currants—
Filiatras, uncleaned, barrels................ ..0078 008
Fine Filiatras, per lb., in cases .. .

% - cleaned
cim “ il
Finest Vostizzas “* ...
AN PR
. packages

Sultana Raisins— o

B\ﬂtms l‘li.l‘inl, lper 1b

-1b cartons
Eleme Table Figse—
8ix crown, extra fancy, 40-1b. boxes .......... 008} 009
Four crown, fancy, 10-1b. boxes .... .0 07
Three CroWi. (5o S e e 006
Glove boxes, fine quality, per box ..... 0073 o
Fancy washed figs, in baskets, per baske 0 15‘ 018

.
“

pulled figs, in boxes, per | N
‘ box

stuffed figs GRS s 025 030
COFFEES—Cofiees are quiet locally
and in primary markets.

SPICKS—Spices are fair in demand at
unchanged prices. The markets are fea
tureless.

Per 1b.
Peppers, black. . 018 02
*  white.. 02 030
Ginger, whol 018 0°%0
" Oochin .. ..017 0%
Oloves, whole .... 02 630
Oream of tartar .02 033
Allspice ........ ceseeves 913 018
gL RSN e kP DR Sl e R 030 055

BEANS—Quotations are firmer this
week. Demand is strong in some quart-
ers, many reporting receipt of goods,
which will be used in the lumber shan-
ties this .winter.

Choice prime beans....... ... .. 180 165
Soup peas, whole, bag 2 bushel 225 230

RICE  AND TAPIOCA—Prices on
tapioca for October to December ship-
ment are slightly easier at first hand.
Locally, quotations hold steady, but
some wholesalers expect to quote lc be-
low present figures toward November 1.
Medium pearl tapioca is very hard t» ob-
tain. Rice is normal.

B rice, in 10 DMR IO .. cocioeassseamssnnseen sese 310
B rice, lers than 10 bags. o 30
OQOrice,in 10 bag lots ........ e 30
OCriceinless than 10 baglot8 .............oon o0ue 310
Tapioca, medium pearl......... 074 008

EVAPORATED APFPLES—According
to reports received, evaporated apples
are selling at fancy figures in the
States. As much as 10c has been asked
here for new goods, but the feeling Iis,
that this is cutting things too fine.
There is not likely to be much interest
displayed in evaporated apples at such
fancy quotations. Any old stock held,
and there is little, brings that figure.

MAPLE PRODUCTS—Sugar is strong,
there having been rather heavy buying
by two or three parties lately. Other
lines are normal.

Pure maple syrup, bulk, perlb.............o000
Compound maple syrup, perlb.....

Pure Townships sugar, per Ib s
Beauce O uuty, perlb........ cocviiiiiinninnnns

CANNED GOODS
Montreal.

Later reports would indicate the cor-
reetness of The Grocer’s estimate that
the pack of tomatoes and corn will be
in the neighborhood of fifty per cent
First lots of these lines are now being
packed, and, needless to say, prices are
awaited with interest. .Jobbers antici
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pate higher figures, but have no definite
idea as to what will be asked. Whole-
salers report all lines in fairly good
demand considering the prices. Salmon
and sardines show considerable activity.

Toronto.

There has been an active demand for
all lines of canned goods during the
week, but prospects for the forthcoming
corn and tomato packs are checking the
optimistic feeling which has prevailed on
this subject till recently. Now it looks
as thoagh a fifty per cent. pack will be
all that the canners will give out, and
high prices are naturally expected.

Retailers are buying fairly steadily,
but there is little or no speculative
trading.

ONTARIO MARKETS.
POINTERS—

Canned Goods—Heavy consumption.

Tapioca—Large arrivals have relieved
the situation.

Molasses & Syrups—Corn syrup prices
withdrawn.

Sugar—Very firm.

Toronto, September 13th. 1907.

Heavy consumption of all lines of
canned goods, the withdrawal by the
Edwardsburg and Brantford Starch
Companies of all prices on corn syrup,
formal announcement of which will be
found on another page. and the long
awaited arrival of a heavy tapioca ship-
ment from Singapore, have heen the
features of the past week in the whole-
sale grocery markets. The withdrawal
of the corn syrup prices was made on
Monday, and a meeting of the represent-
atives of the two companies was held in
Toronto two days later. Tt is not
known definitely what causes have influ-
enced this action on the part of the
controlling company, but a reasonable
inference is that the high prices of corn
in conjunction with erop prospects of
only an average character, have forced
the advance to prevent actual loss in
manufacturing. The new prices are to be
given out on Friday., and the general
expeetation is for a raise of from le to
ic per pound. This advance, of course.
at anv rate so far as starch is concern-
ed. will be borne by the retailer. Starch
has become too much of a staple for
the consumer to regard higher prices
therein with anything but unyielding
hh.\ti]ity.

Business, on the whole. is reported
good, and eollections have improved.

TEA-—T.ocally, the situation is un-
changed. Prices on all the cheaper
grades are very firmlv held. but stocks
are small and difficult to obtain ‘at the
best auotations. Mail advices fmm T.on-
don. dated Aucust ‘29th, sav

COFFEE—The world’s wslb]n supply
of coffee decreased 324,142 bags during
July, and on August 1st was 16,075.812
against 9.94R.058 on the corresponding
date last year. showing an increase for
the coffee year of 6,127.754. Of this vis-
ible 8.000,000 is held by the Brazilian
Government, principally in New York.
Havre. Hamburg and Santos. leaving an
available visible subnly for consumptive
nurposes of 8,0775.812 acainst 9.948.053
last vear, or an available visible of 1.-
872.246 less than on Aufzust 1st, 1906.

“Tt will be remembered,”” writes a
New York Exchanee firm. “that the Bra-
zilian erop of 1905-06 was onlv 10.227.-
000. Tf the movement so far has heen on

THE CANADIAN GROCER

the same ratio as that of 1905-06, a
crop of not above 8,000,000 Brazilian
coffee is indicated for this year, or less
than one half the quantity produced last
year. This erop, if no more than 8,000,-
000 together with the world’s visible
supply of 8,000,000, making a total of
16,000,000, would be the total supply,
to fill a consumptive demand of from
17,500,000 to 18,000,000 for the coffee
year—unless the price should be advane-
ed to 9% or 10 cents, the price at which
the Brazilian Government is willing to
sell its holdings and is pledged to hold
for, or some unforeseen developments
should cause the Brazilian Government
to change its mind and sell at a lower
level. No such development is looked for
or expected at this time. In any event,
should this erop be no larger than is
now indicated by the movement, with a
consumption of 18,000,000, the visible
supply must be sensationally reduced
within the next year, a development
which present prices for coffee do not
discount.

““At this time last year, with an
available visible supply as above indi-
cated of 9,948,000, contracts for Sep-
tember delivery in the New York market
sold at 6.30. but on August 28th this
vear the price was 5.50. At the end of
August last year .July eontracts sold in
our market at 7 cents; lately thev have
sold at 6-10, or almost one cent per
pound lower. At this time last vear the
bhiggest crop ever produced in Brazil was
expected ; at present, less than one-half
last vear’s yield is indicated by the
movement.’’
plus coffee other than Brazil has pledged.

SUGAR—Consumption of refined is
not exhibiting any increased activity
over the average demand of last week.
The market, however, is verv strong,
though there is no immediate indication
of an advance. The heavier arrival of
the plum crop is expected to stimulate
consumption to an extent not previously
anticipated, as the erop has shown up
better, in quantity, than was indicated
by early reports.

“In Europe the tone and tendency is
towards a constant, steadvy advance.
Here the disposition is to follow Europe
as slowly and conservatively as prac-
ticable.

"nf- lumu. in S0-1b. boxe-
in 100-Th.

LR A U
S3EELESTLIT

"100-1b. tags c. less than hh's

MOILASSES AND SYRUPS — All
prices on corn syrup have been with-
drawn by the Edwardsburg Starch Co.,
pending a revisal, which will be issued
by the end of the week. Tt is expected
that the new prices will be jc to }e in
advance of the old. The reason for this
raise is attributed to the high and ad-
vancing prices of corn, under which the
companies claim will be unable
companies claim they will be unable to
manufacture at anything but an actual
loss. Outside of this development, the
situation is unchanged, and other prices
continue firm.

R S N R R A
08 035

03s
New Orleans, medium 03 035
%

[
uarts, 24

DRIED FRUITS—Sultana raisins .|
vanced 1s on the primary market .
Sept. 9th, and ‘later advices state th:
yvesterday the market was strong an|
higher prices were asked. In valenci.-
the market is firm, quotations from .||
responsible shippers indicating a con
tinuance of this condition.

Pruner, Santa Clara—
Per 1b Per |

006

hrlllb.liﬂ-lbboxu 0 ﬂ » T
80-908 60-70s, 50-1b boxes .... 0§

Note—25 1b. boxel lc. higher than 50°1b.
Oandied And Dntnod
Lemen... 0 ll 0 ll} (o T SRS 02102

mckeu. cholce

.. 008
... 008
Beeded, lllb packets, fancy..... 5 g H
. 1oz e Al

SPICES-—No development of special
interest has ocecurred during the week
and prices are unchanged.

NUTS—The market is apparently firm
at unchanged prices.

RICE AND TAPIOCA—A large con
signment of medium pearl tapioca was
received from Singapore on Wednesda
This, it is expeeted, will satisfy con
sumption until the next arrival, which
will probably not he on the market he
fore December. The new stock will scll
at 73 to 8.

Tapioca, medium %
BEANS—Prices are very strong

Prime No. 1s, which last week showed

a slight weakness have firmed up again.

Benns hand picked, per | bmh .................. 1i6 18}
eimO MO T, P cceccssienspacinee 160 165
e, G S SR R M SR 007 007

HIDES AND WOOL—Country hides
are 3¢ lower, pulled wools, super and
extra, have dropped a cent. Washed wool
is slightly easier and wool rejections
are a_cent Jower. The tanners are tak-
ing just enough to keep their plants
going, and no more. None of them are
looking for business.

Hldu.lupeoud oo'l-.ndluen. g::; ........

5
25
of |
gg
3.
-3

S S aw

NEe

2o

Hane Iulr per lb
Wool, urwashed
washed
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W. O. Shrumm, general  store, -
Dashwood, has suffered loss by fit
Snmc ill.\'lll'illlce was Canled.
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Canada’s National Fair

Many Fine Exhibits of Foodstuffs by Wholesalers From All Over Canada—The Exhibition An Important Factor in the
Industrial Development of the Dominion—New Records Established for 1907—Many Improvements Over
Last Year—Average Attendance More Than 85,000 Daily—West Indian Exhibit Again Proved Great

The Canadian National Exhibition, de-
signated by impartial crities  as the
oreatest annual fair in the world, ended
its thirteen-day course for 1907 on Satur-
day, Sept. 7. In those thirteen days it
lnnkc all existing reeords. It established
new figures for alluuhuu e, and a new
high-water mark for cash lecelpls It
has to its credit one brand new building
and some important additions to exist-
ing structures. To avoid going too min-
utely into detail, it may be asserted
briefly. without fear of contradietion,
that the Exhibition of 1907 surpassed
that of any previous year in practically
every respeet. To regard it from no
other standpoint, the Exhibition pos-
sesses a value incalenlable in the oppor-
{unity it affords—first, to the manufac-
turer, of openly demonstrating to the re-
tailer the methods adopted to produce
his goods, and in this way of forming
and strengthening a pehmml bond of
confidence bet\\een himself and his cus-
tomers; seecond, to the retailer, of in-
creasing his knowledge of the ”()(Nlb he
handles daily and thus vnal)hno him to
represent their quality to his customers
with a greater measure of appreciation
and intelligence ; and, thirdly, to the pub-
lie, of becoming more intimately ae-
quamted with articles of daily use or
xuusumptlon whieh they had hitherto
been in the habit of taking pretty much
for granted as one accepts the assistance
of the sun, moon and stars without
worrying partieularly as to their origin.

The Process Building, in which these
demonstrations took place, ranked in
popular favor about equally with that of
the Manufacturers’, which was erowded
with people every afternoon and even-
ing. In the former building, about
twenty different articles, ranging from
bicyeles to bread, were shown in process
of manufacture. In the building set
apart for manufacturers, the number of
exhibits was legion. One hundred and
fifty would-be exhibitors were unable to
obtain space for their hooths, and the
committee were obliged to refuse their
applications for this reason. There were
more than 120 different exhibits in the
Manufacturers’ and Liberal Arts Build-
ing alone. Counting those in the Tmple-
ment, Transportation. Dairy, Automo-
hile, Process, and Stove buildings, and
in Machinery Hall and Manufaeturers’
Annex, as well as some forty-odd, seat-
tered about the grounds, there must have
heen close upon 400.

Every feature of Canadian life, agri-
cultural, industrial, edueational or artis-
tie, was covered by the Exhibition, which,
though owing its origin and develop-

Attraction. -

ment solely to Toronto, is, of course, in
scope and  representative  character,
broadly Canadian. Its inlluenee as a
factor in Canada’s prosperity was ex-
pressed very succinetly by Earl Grey in
his opening remarks. He said: **The
objeet of Canadian manufacturers and
producers through (heir processes of
manutacture and the methods they em-
ploy for marketing their goods, must be
to associate the name of Canada with
high quality. The Exhibition. in the suc-
cess which has attended if, is an excel-
lent illustration of the advantages a
country derives where the Government
and the people pull at the same end of
the rope aund work together ftor the
common good. If the people and the
Government work together and so secure
to buyers the knowledge tha 'S coods
|\J

they buy are of a hieh quali u sure

tuted h_\‘ HEX vear, are a new transpor-
tation building, {o veplace the one burned
last year. and a more extended street
car service. The ecars were unable to
handle the enormous  erowds  that
thronged the Exhibition, and next vear it
is likely that an eastern extension will
be arranged.  President W. K. George,
during the course of some remarks at
the concluding luncheon, said that the
present entrance to the grounds appeare.l
too small and cheap by comparison with
the splendor that lay within its gates,
but that next year they hoped to have
this remedied by the ereetion of a new
and more suitable entrance at a different
part of the crounds. Mr. George also
recorded the interesting laet that the in-
creased receipts this yvear were attribui-
able entively to the enlarged erand stand
aceommodation and other receipts within

Canadian National Kxhibition—New Agricultural lall.

there is no limit to the prosperity which
awaits the people of Canada. Let our
inspections be thorough, and let our coun-
demnation of inferior articles be abso-
lutely mereiless. No man is such a black-
leg, in my opinion, as the man who en-
deavors to pass as sound, unsound ar-
ticles, and secures an inferior reputa-
tion in the markets of the world.”’

The newly-erected Agrieultural Build-
ing, one of the largest and finest on the
grounds, containing a wonderfully com-
prehensive selection of fruits and vege-
tables from all p‘uts of Canada, was a
feature of this year’s Exhibition. A cut
of this hluldlng 1s .\Im\\n herewith. An-
other mueh needed improvement, and
one whieh was rendered necessary by
last year’s fire, is the extension to the
erand stand, which now has a seafing
capacity of upwards of 5,000. Tt was
filled to overflowing many times during
the course of the Fxhibition. Two im-

prov ‘ements whieh will pr ob'lh]\ be insti-

39

the crounds, the gate receipts heing ac-
tually less ‘han last year.

The West Indies.

As has been the case ever sinee this
important department has  been iutro-
duced, the Exhibition set apart for West
India produets, proved one of the best
drawing eavds of the great Fair. The
West [ndia exhibit this year was more
complete  than anything  previously
brought over to the (Canadian National,
but the keen interest shown by the pub-
lic was ample justification of the addi-
tional trouble incurred in providing such
a representative colleetion of the various
island produets. Sir Daniel Morris, Tm-
perial Commissioner of Agriculture to
ihe West Indies, was present in the
building every day. and spoke at several
luncheons and meefings during the
course of the Exhibition. To Sir Daniel
is due muech of the development of the
islands, which has taken plaee. within

et
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recent vears: his work as Imperial Com-

missioner has made him an authority on
practically every article crown in the
1slands.  He has become  a statisties]
cueyelopedia of taets regcarding the -

port. export and manutacture of every-
[||ilw_' conneected with Tis Ju}nn'llm-nl,
and sinee his department embraces the
whole of the West  Indies, it may be
logically inferred (hat he is something
more than merely **well posted.”” His
enthusiasm for the work in which he is
engaged shows itself every time he
speaks of the islands.

The exhibit is to be taken to Halifax

Canada. Miniature sample pails of this
syvrup were gciven out to ladies. Many
visitors, In receiving the samples, re-
marked that they were users of the
‘.‘mn].\ ;l]l‘1‘:lc|_\. and |l|(';l.~m| to sece the
exhibit.  The adjoining hooth was de-
voted to a display of the company’s
stareh produets, the established reputa-
tion of which under the brands of Ed-
wardsburg Silver Gloss, Canada Laun-
dry. Fnamel Starch and Benson’s Pre-
pared Corn (the original yellow pack-
ace), is one to be envied by any manu-
facturer. Large showeases and boitles
were filled with bulk laundry starehes.

Canadian National Exhibition—lKdwardsburg Starch Co. Exhibit No. 1

where 1t will be shown at the fortheom-
ing exhibition there, under the charge
of Charles S. Pickford.

Edwardsburg Starch Co.

The exlabit  of the Edwardsburge
Starch Co., in the Manufaeturers’ Build-
ing, was in the form of Moorish mosque
style, divided into two distinetly separ-
ate sections. The corner booth was sur-
mounted with a handsome ecrown, typi-
cal of the display of their Crown Brand
Corn Syrup, a line of table syrup en-
joying an  enormous sale throughout

The whole exhibit was most attractively
arranged, and Mr. I‘red. A. Veroy, To-
ronto, representative, and Mr. Paul, of
the Ontario traveling staff, who de-
signed and arranged the display and
looked after it, deserve great eredit for
their work during the Exhibition.

For exhibit No. 2 see page 50.

E. W. Gillett Company, Limited.

The consensus of opinion of visitors
to the Manufacturers’ Building as to the
most atfractive exhibit, judging by the
comments heard, was in favor of E. W.

40

EXHIBITION

The Canadian Grocer

Giliett Co.’s magnificent stand in the
main  aisle, castern end.  Artistie and
zood as have been this company’s dis-
play in past vears, it is to the 1907 ex-
hibit that the palm of merit must he ae-
corded. A clance at the accompanying
photo will show **those who were not
there,”” that too much praise cannot he
spoken in favor of the company’s ideas
of tasty and effective display of their
produets.  The ecolor scheme was rich
and harmoniously ecarried out, the dark
olive green velvet draperies and back-
ground throwing into relief the bright
colors of the red, yellow and blue tins
and packages pyramidieally arranged in
front. A large gilded lion surmounted
the central projecting stand, while on
the two corners of the booth handsome
banners were placed, bearing on same
Canada’s emblems, the beaver and the
maple leaf, respectively. On top were
placed well painted signs bearing Can-
ada’s best known commercial legends:
““Magic Baking Powder,”’ ‘‘Gillett’s
Lye Eats Dirt,”” ‘“Royal Yeast Cakes,’’
““Imperial Baking Powder.”” A large
Smyrna rug added to the pleasure of
the eye. In the eentre of the booth was
the pivotal attraction, ““The Hindoo
Magician,”’ whose magie wand instant-
ly transformed a can of Magie Baking
Powder into an appetizing bun. The
query, ‘‘Ifow does he do the trick?”’
was echoed by every observer. The
antomatic operation was a delight and
a puzzle to all; and as a lasting adver-
tising impression on the minds of visi-
tors, was certainly a great eard for E.
W. Gillett Company. Mr. J. F. Holden,
Western Ontario traveler, with an as-
sistant, was more than busy handing out
thousands of samples of Magie Baking
Powder, and useful souvenirs to house-
wives, ege separators, jar holders, ete.
Upon G. H. Macfarlane, assistant gen-
eral manager, fell the work of superin-
tending the carrving out of the hand-
some booth and displav. Since the re-
organization of E. W. Gillett Co., last
vear, and the eleetion of Wm. Dobie to
the presidency of this ereat Canadian
company, the business has expanded in
sieh a manner as  to necessitate the
building of a six-storey addition to the
factory.

Red Rose Tea.

That everybody loves a good cup of
tea was clearly demonstrated by the
crowds that constantly thronged the
large double bhooth of Red Rose Tea.
Situated near the centre of the Manu-
facturers’ Building, it was in line with
a constant stream of visitors and never
were the lady demonstrators idle in
serving the delicious tea that is known
as Red Rose Tea is Good Tea.’”’ The
hooth was arranged in the form of a re-
ception room, with small five o’clock tea
tables, and the tea served by seven
voung ladies. Mr. Geo. H. Taylor, of
the Red Rose Tea traveling staff, was
in charge of the booth, and his assidu-
ous attentions and explanations were
highly appreciated by eallers. Mr. Tay-
lor’s explanations as to the proper pre-
paration of tea will result in many a

The (
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fea being made throughout
Fnthusiastie in the extreme,
cood article to {alk about, Mr.
certainly kept up his reputation
ca experi and model demonstra-
ed Rose Tea, sinee being placed
market, by T. H.

John. N.B.. has taken a

the trade and the very

M Red Rose Tea is Good

ap
Tea,”” 1= a houschold word.  The ex-
]-wriwtv«‘ of the trade since Red Rose
Tea was first introduced In Ontario and
Westen |
has been short of marvelous, and to-day
I are located in Montreal, To-

iada, some sIX years ago,

side aisles opposite the main enfranee, if
drew the attention of visitors most eon-
spicuously.  The accompanying illus-
tration shows the artistic and {asteful
design and arrangement of the booth
and its eontents. Cailler’s Swiss Milk
Chocolate has only bheen on the Cana-
dian market a little over a year, but
during that time its fame and reputa-
tion has spread from ocean to ocean.
Cailler’s Chocolate is possessed of a
reputation on the econtinent of Europe
that is the envy of other makers of
Swiss Choeolates—in faet, the name is a
word as familiar to tourists as that of
Baedecker or Cook’s Tours. Made from

EXHIBITION
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time to the mitroduetion ol (':Ii“l'l'..\ o)
the-trade, from Moitreal to the Paeifie,
Mr. Logan was assisted by several lady
demonstrators and  sales  ladies. 'l‘h'('
samples supplied visitors will carry the
meritorions news still further throneh
the land.

Thos. Unton & Co.

Among the notable exhibits at the
Exhibition, that of Thomas Upton & Con-
pany, Hamilton, was easily up with the
leaders. During rvecent vears this en-
terprising -firm has established an en
viable reputation for their produeis.
The traditions of the house have heei

RS

(‘anadian National Exhibition—Cailler’'s Swiss Milk Chocolate.

ronto  and \\”H.ni]N"_z The Toronto
premises are loeated at 3 Wellington
street cast, and are under the manage-
ment of Go H. Campbell, and it would
he hard fo find a more enthusiastie tea
man in the irade. Visitors are always
heartily welcomed by Mr. Campbell, and
lie voiees his prineipal’s sentiments in
indisputably  contesting  the  faet that

‘Red Rose Tea 1z Good Tea.’’

Cailler’'s Swiss Milk Chocolate.
Unguestionably  one of the hand-
somest hooths in  the Manufaeturers’
Building was that of ““Cailler’s Swiss
Milk Choeolate. Situated on one of the

the finest selected Trinidad cocoa hean,
purest white sugar and the famous
Swiss milk, from the Gruyere Valley,
under absolutely perfect hygienie con-
ditions, it is the aeme of chocolate
manufacture. It is not only a confee-
tion, but the most nourishing as well as
delicious food possible to offer. Grocers
are realizing the value of selling the
best. and the Canadian agent, W. H.
Dunn, Montreal and Toronto, must feel
complimented on the reception it is re-
ceiving at the hands of the trade. The
booth was under the direct manage-
ment of Mr. Logan, of W. H. Dunn’s
fraveling staff, who has devoted his sole
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ably sustained this year. Oeccupying a
conspicuous corner in the Manufaetur-
ers’ Building, with its large display of
various kinds of jams and marmalades.
the booth was both striking and pleas-
ing. The publiec were invited to taste
and learn that the fruit produects of the
company were high-class and pure. The
numerous visitors indicated the aeeept-
ability of the invitation. Judging from
the frequent remarks and approving
elances, the Canadian people fully real-
ize and appreciate the sterling qualities
of Upton’s preserves.

A little refleetion soon reveals the
cause of the inereasing popularity of
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plon’s jams and marmalades. It s
atter of common that the
nditions of modern housekeeping are
Time was  when
housewife spent

knowledee

pidly  changing.
crv \_'ntul (‘illliltliilll
any o weary hour in a hiehly-heated
tehen preparving her supply of  pre-
rved Truit for the ensuing year. lven

(fanadian National kKxhibition—Upton’s

iothere was the usual danger of her
1t spoiling.  Nowadays, however, the
method is heine largely superseded.
thrifty housewife consults her own
enience and demands froits already
~erved, I:_\ S0 (lllill}_:‘ she avoids the
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tedious
ceonomizes because of the steady rise in
the price of fruits.
demands, a
that  of
anmony
(‘o.  This progressive
was a pioneer in the business. Tn

litechen work and likewise
To satisfy these
industry has arisen,
fruit  preserving.  Foremost
firms is the Thos. Upton
Hamilton firm
faet

new

such

EXHIDBERIGON

their
and
exceed all records.

exhibit is
Hustwitt,
conrteous

leaps

fair to

lias incereased by

husiness

bounds. yvear it bids

Much of the T
due to the manacer., . F.
who was ably assisted by a
statt of lady

sueeess ol the pton

_\u!ll);’ 4]('[||n|]r

strators.

I S

according to one of their representa-
tives, Upton’s was really the first to
make a success of packing Canadian
jams in glass jars. Sinee then, Upton’s
has become a standard for all manufac-
furers.  In spite of keen competition
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Jams.

The Quaker Oats Company.

Among the many exhibits of food pro-
ducts in the Manufacturers’ Building,
that of the Quaker Oatls Company, in a
splendidly decorated corner booth on the
south aisle, was oune of the most at-
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(‘anadian National Exhibition—Quaker Oats.

tractive \ handsome display of the
company’s products, which were pleas-
ingly demonstrated, Kept the hooth sur-

rounded by visitors
Quaker Oats Pettijohn’s  Breakfast
I ood Quakel Putied Rice. ,\]l]bl'1i/l),

Quaker Wheat Berri Cereta Wheat
Food and Quaker Cornmeal, all recog-
nized as the purest of pure foods, com-

rise the company’s product

OF these, Quaker Wheat Berries, the
newest of thelr foods, 1s a <Cady-io-eat
cereal—the  only perfect whole wheat
I in the world. It 1is the whole
and is made from  the choicest
ted  wheat thoroughly pufied and
toasted to a dainty  brown

crispne The entire process 15 aceom-
plished in a secaled drum and thus all
the richness and  flavor of the wheat
berry is preserved

er Pufied Rice is another cereal,

prepared  inoa new  and novel

method, furnishes a delicious and health-
ful food

Pettijoh Breakfast Food is especial-

Iv. prepared for home cooking, and con-

tains all the Tood qualities of the best
ol W 1

\ppetizo, with its attractive qlm]iﬁ(‘,\,
has found a large place on the Canadian
market, and Quaker Oats, the vorld's
is known all over the world
as a staple and highly valuable hreak-
fast food

Majestic Polishes.

In a tastefully decorated booth on the
west aisie of the Manufacturers’ Annex,
the exhibit of Majestic Polishes attract-
ed a great deal of attention. This was
one of the displavs that appealed to
evervone, no matter what their husiness
or profession

There are two kind ol }HI“\l\l" on the
market, that is, ordinary polishes. One
requires an inordinate amount of laboi
to  bring satisfactory results. The

other
ture,
cither

kind,

while eliminating this fea-

are  almost
caling

the

invariably injurious,
metal or scratching
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its  surface.  Majestic  Polishes  wer
evolved, after a great deal of study, to
avold the undesirable features of {h
general run of polishes, and they hav
proved remarkably successful. They
accomplish a quick-shining polish  witi
positively no injury to the various sui
face, for which they are specially manu
factured.

In Majestic liquid metal polish, onl
the highest quality of refined oils arq
used, which are entirely free from all
acid and grit. Majestic  paste metal
polishes are made in  three colors—
white, red and black—of the same high
grade ingredients as the liquid polish
Housewives  generally seem to be pre
judiced against a liquid silver polish,
and to provide for this, the company
have a silver polishing powder. This is
a dry polish, which gives a lasting bril
liancy to the article cleaned and which
has been highly recommended. This
powder is guaranteed to contain no
acid or alkali, and like other Majestic
polishes contains only pure ingredients

Majestic  furniture polish is anothel
special product, manufactured particular
Iy for high-grade polishcd wood sur-
faces. Take a piano, for instance
Most people would hesitate a moment
before using an ordinary furniture psl
ish to restore its lustre, but there need
be no hesitancy in using Majestic Furni-
ture Polish on this or any other article
of the finest furniture.

Christie, Brown & Co.
One of the exhibits visitors to the
fair and particularly grocers look foi
vear after vear, is that of Christie,

TS

£

1 Sun

Canadian National Exhibition—Majestic Polishes.
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Brown & (0., Canada’s premier biscuit

nakers. The reason for this is that
e name ‘‘Christie” is known in every
iiousehold in Canada. This year the

irm was again represented by a large
handsome exhibit, built up of the
products, comprising over

and
company’s

Canadian National Exhibition—Christie’s

and
and

Chundred . varieties of biscuits

ilar - products, such as cakes

med puddings.

hristie, Brown & Co. maintain their
[toud position by keeping up the stan-

d of excellence in all departments,

CANADIAN. NATIONAL

and by insisting on absolule cleanlin:ss
in their large factory. The company’s
supply of butter, for instance, is jur-
chased from well-known dairy farmers,

who supply their whole output. When
this supply is insufficient, resort is
made to the best creameries. The but-

ter, also, is -salted according to the
company’s direction, thus assuring uni-
formity - in the product. The best of
molasses, too, is purchased, no matter
what the cost, and this pciicy is follow-
ed with all the supplies purchased, so
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that the firm have achieved an enviabie
reputation among the purchasing trade.

With such attention to raw material.
it is only natural that special attention
is paid to methods of manufacture.
Christie, Brown & (‘o.'s immense fac-
tory is a model of cleanliness and or-

Biscuits.

ganization. IKach of the hundreds of em-
ployees is furnished with a uniform and
handkerchief, which are !aundered at
the expense of the company. Again,
bath rooms are provided for the use of
employces and time is allowed during
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Canadian National Exhibitio n-=Pac’ard’s Shoe Dressing

Iy ou so that these privieges

( ket antage of. The difier

DI OC S 1ichont the factory are
naed  wit 111 ulmost \(xl"- and

wh time he been spent in study 1o
ire perfect  cleanlines ceverywhere

I e Jady has  alwavs had a
e o It 1tor Yi..H;H“ biscuits

I who rece vomad trip through
lacltory X1 i‘x\\w! herseld .‘:’\ ‘;!l‘ul!f-
sed  at the cleanliness  evident
vwhere, and said she would have no
further prejudice  against any of  this

product

H. J. Heinz Co.
Iovery member of the famous 57
<~ present at  the com
pany s pretty booth facing  the main
to the Manufacturers’ Building,
an corps of demonstrators did their
best 1 make the neral publie ac
quainted with the distinctive qualities
| i these members. The com
cans. jars and bottles
colors, were a
pyvramid in the
while at the top ot
this was a giggntic cucumber. the firm's
familiar trade mark.

The excellence of the Heinz products
need seareely be mentioned Thev have
gained a continental reputation and are
reaping the fruit of exeellence of method
and organization. The fact that the
company has fifteen branch factories and
sixty seven salting stations and {that

\ i 1 these

ol cach

;‘,(:‘:_b‘ prod

of various

ranged in
centre ot ti

they own extensive land aroun

nd are thus able I'e (

("anadian
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raw material and to put it through the
processes of manutacture at the most
desirable time, is only one secret of the
excellenee of the goods. The steady in
crease in sales is another proof of ex
cellence.

Packard’s Popular Polishes.

The faet that L.H. Packard & Co.'s
hooth attracted more than ordinary at
tention was quite evident from the eager
which  confinually confronted
the staff. Great interest was manifested
in this exhibit. In addition to then
well-known lines of shoe dressings, a
specialty was made of the sale of Black
0.7 With each package was present-
ed a handsome fan, some blotters and an
inferesiing little novelty in the shape
of a **druommer.””  The ‘““drummer’’
was a deeided **hit,”” and a elever ad
vertising medium.  The exhibit also in
cluded French Glyeerine and Ladies’
Speciale Box Calf Combination, Patent
Leather Cream. J. W. Strike, E. D
Van Dine and J. P. Neville conduneted
the exhibit in a courteous and pleasant
manner.

l'I'(i\\lL\

F. D. Smith’s Preserves.

““like mother used to -make.”” That's
the kind of jams and jellies one got a
taste of at the booth of E. D. Smith,
Winona iruit king. And many were the
visitors who had their mouths water for
a moment at the thought of the old
days in the country when they used to
scrape the scum off the saucer when
mother was “‘doing up’® her fruit.

K. D. Smith's pure fruit jams and
jellies have achieved a remarkable repu-
tation in C'anada. There are several rea
sons for this. One is that the fruit used
in the product is grown either on the

tion—Heinz 57 Varieties.
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serty of the eanner or on adjoining
ns. at Winona, in the garden of On-
. where tempering suns and balmy
produce the most perfect fruit. An-
or is that the fruit is gathered and
erved when it is ready and does not
«riorate through shipment. Again,
canning and preserving are done by

most cleanly and modern methods

{ only fresh fruit and pure granulated
No preservatives
kind find their

sugar are utilized.
oloring matter of any

CRNIANS NATIONAL
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Canadian National Exhibition—I. D.

into the K. D. Smith product. The
the “like mother used to
ma'c" flavor. In one way Mr. Smith
a4 ven got ahead of the mother-made
pro-act. That is in the style of his
jar They are of French design and are

esi't is

uni: rmly labelled. The fine appearance
ma by an assortment of these jars
mi be seen by reference to the accom-
Pa. g photograph, which gives also an
exc ient idea of the booth as it ap-
pee 4 during the Exhibition.

o world in general talks a good deal
ab pure foods. There would be no

necessity of a food law if manufacturers Fvaporated Cream scored a

in general were as scrupulous as the
manufacturer of the K. D. S. brand
goods. Groceers are pretty well acquaint-
ed with the excellence of these goods.
It would pay them to recommend k. D.
Smith jams, jellies and preserves to
their customers, not only to the particu-
lar ones who always insist on the very
best, but also to even the general class.
The “like mother used to make’ taste
is sure to be pleasing to everyone.

EXHIBITION

stenal sue-
€SS

The many
cream have made

this
it an accepted house-
hold artiele all over Awmerica.  What-
ever qualms  people experienced
over the use of Evaporated Cream, have
long sinee been dispelled. It is no long-
er in an experimental stace, nor is it a
novelty., A\t present it can be utilized

features peculiar to

onee

St. Charles Evaporated Cream.

For general attractiveness, artistie
display and dainty serviece the exhibit
of St. Charles Evaporated Cream casily
occupied a premier place. The booth
was decorated in white, sugeestive of
the purity which is the foundation-
stone of this eream’s popularity. Jude-

ing from the gratifying remarks heard
and the large numbers who partook of
the hooth’s hospitality, St. Charles

in any houschold and is really a neces-
Smith’s Jams.

sity in every well-ordered house. Not

only is it praetically invaluable as a

nourishing food. but it is exeeedingly
useful for eulinary purposes. For fruits,
puddings, custards. coffee, ete.
it has no superior, adding a rich flavor,
and, at the same time, heing from
the dangers inherent in all unsterilized
liquids.

cocoa.

free

In the process of manufacture,
precaution
purity.

every
is taken to insure absolute
Science plays a most import-
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in s preparation, and every ninutes
caretully watehed i both the 'ns an
Factory and w;\ﬂ'j\. A recent Board of “_.,1-]-“
Health report on the company’s estab- ‘1“[“'11~
lishment. at Ingersoll, Ontario, says, :‘wulll'u
‘serupnlons eleanliness in every depart- e
ment 1= evident thronghout the whole o = s e jinto
premises. 10 s little wonder, in view e N e - T A
ol such --4-n‘lnn-ml;xlnl’.\ statements, (hat 0 DE SING C -5 o excl
hie oli-¢lass |>!'ml|1('f> ol = the S : : : gener
Charles Condensine Co. are making ther carrying
eas on

Wy 1ito SO mal O < al ¢ ] (5
ay 13 many home md  provin w1
premise
ronto,

purpose

themselves so bheneficial 1o the ]'H‘AH«'
Numerous testimonials point in the same
direetio

Besides the celebrated St Charles
FEvaporated Cream, the company pro-
duces =uch well known lines as Silver
Cow. Condensed. Purity and Good Luek
Milk. Dane & Co., Toronto, are the en-
terprising  Canadian representatives of
firm. and they deserve congratula-
for their splendid showing at the

‘*Melagama’’ Tea Books.

down the northern side of the
rers’ Building, visitors to the
could not fail to be struck
mposing hooth of “*Melagama
a. exhibit is one which calls for Canadian National Exhibition—St. Charles Condensing Co.
more than mere passing comment. Life
and encergy were continually in evidence echoed  throughout the building, an- tested at 200 cups to the pound,’” and
and the stentorian tones of the superin nouncing that “*Melagama Tea is now if the manner in which the public pat
tending demonstrator echoed and re being demonstrated free, 40¢ Melagama, pronized the booth is any index to th
success of the demonstration, then i
deed it must have been an unqualified

SUCCESS,

Encouraged by the success of previous
exhibits, the proprietors this year had
taken a largely increased space—mor:
than twice the size of their previous
vear's stand. This stand, however, larg
as it was, was scarcely adequate fo
the accommodation of the erowds whicl
pressed around. The exhibit was beaut
fully decorated in red and white, ti
two favorite colors of ‘“‘Melagama.’” Th
signboard, which was plainly but beau
tifully written in deep red and whit
letters, was much admired, and could
not fail to be attractive.

The acecompanying illustration wil
give readers of The Canadian Grocer
good idea of this interesting exhibi
and a few of the pointers gathered b
“The Grocer Man'’ at his interview, a
well worth recording. ‘““Eo, sir; we d
not find the giving of sample packets
tea at such exhibitions as these to |
productive of results equivalent to ti
outiay. What we want is to get cu
tomers to buy from the grocer, havi
tomers to buy from the grocer. Havii P
once bought ‘““Melagama,’”” the one pac
age is sufficient to convert custome !
to use it continuously.” Such were t |
sentiments of the ‘“Melagama’ ad. ma nade
ager, and, judging from the pile new
orders which were taken at the boot Mint
a large number indeed of the public wi se fir
soon be ‘“Melagama’ converts. ivantay
idving
il‘ dis
4 G lrf

To the easual observer. the rapidi:
with which the cups of tea were pass
round to the erowds, who were five a:
six deep, was little less than marvello s
but to those who looked more closel Vithou
system and order were the answer t 0ths
it all. The tea was placed in the ur: 1 s tha
straight from a 40c¢ package in the pr «nufae!
.. sence of the publie, who could thus s h-gra,
Canadian National Ixhibition—Edwardsburg Table Syrup. Exhibit No. 2. the actual tea test and, after the fe les of

48




lie Canadian Grocer

inutes’ brewing, was drawn from the
'ns and passed round to the onlookers.
[t must not be thought that ‘Mela-
.ma’~ Tea is a new tea to the market.
it has been known to the older men of
he trade for a great many years and
s made steady and sure progress.
Jlinto Bros., the proprietors of this
.. have been known to the trade as
.1 exclusive tea house for more than
ceneration, and make a specialty of
carrving one of the fullest lines of bulk
cas on the market. ““The: Grocer Man"’
(thered at his interview that their
premises at 85 Front Street East, To-
ronto. were totally insufficient for their
wrpose and that arrangements had to

Canadian National Exhibition—Melagama Tea.

made to warehouse a large quantity
“new arrivals’ at additional premis-

Minto Bros. are evidently one of
se firms who are proving to-day the
ivantage of steadily and consistently
4(.1\'1|]f,:' their clients and placing at
eir disposal the experience and know-
ve of vears of praectical tea business.

= The Stewart Co.

‘Vithout doubt one of the daintest
oths in the Manufacturers’ Building
s that of the Stewart Co., Limited,
«nufacturers of fine chocolates and
h-grade confectionery. Around three
les of the booth, as may be seen in

CANADIAN NATIONAL

the accompanying photograph, weré dis-
played samples of the firm’s product in
different lines of confectionery, while,
tastefully arranged in silent salesmen in
front, were some of the dainty boxes
and packages of the famous chocolates
which the Stewart (‘o. regularly manu-
facture. These range from the packages
which the small boy and girl buy from
the grocer or druggist, to the elaborate
boxes and pretty baskets which are
used so generally at Christmas and holi-
day time.

Quality is the one thing above all
others that the Stewart Co. are em-
phasizing in their product, and the high

3 ; NV
El 2 A‘ A
,i;k“s" | =3 A TRy b

standard reached in their goods has be-
come well-known all over Canada. In-
deed, the firm have such confidence in
their goods, that every chocolate turned
out is stamped with the name ‘‘Stew-
art,”” as a guarantee to the purchaser,
and incidentally, as an advertisement
for the goods. The high-quality of the
goods has been reached by using only
the very purest materials, by insisting
on the most scrupulous cleanliness in the
factory, and by employing the highest
class of help that can be secured in
this special line.

Grocers are generally beginning to

9 “
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carry a line of high-class confectionery,
and many of these who carry Stewart's
goods report that this department is a
cood profit maker. A line of Stewart's
confectionery should aid very materially
in  stimulating a grocer’'s fall and
Christmas trade.
Snap Company, Montreal.

An altogether new and unique dis-
play in the Manuftacturers’ Annex was
that of the Snap Company. Montreal,
manufacturers of the new antiseptic
Hand Cleaner, **Snap.”” This artiele,
though but newly placed upon the
Canadian market has already  scceured

a good hold among the grocers of the
country and the practical demonstra-
tion of the quick and ready work shown
visitors is bound to spread its fame far
and wide. Snap is a paste hand cleaner,
on entirely new prineiples, is hygieni-
cally a perfeet household necessity. It
removes paint, grease, blacking aud
stains from the hands in a marvelous
manner, at the same time leaving the
hands soft. For mechanies, printers,
metal workers and the like it would ap-
pear a practically indispensible article,
and the housewife will endorse it free-

o =
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It leaves the hands soft as velvet
d does not chap. - Too mueh eannot
e =ald in praise of Snap. The com-

any s display was in charge of H. E.
vinestone, the Toronto a

qnt. who was
~sisted by W. R. Jaftray, of the travel-
staft., and a lady demonstrator.  All

assiduous 1n

cre nost

walting upon
isttors and explaining that “*Snap is

tier tha \II"!l]‘.

Bowser 0Qil Storage System.

robably no display at the Toronto
hibition attracted more attention
from  hardwaremen this year than- 1he
exhibit of Bowser Oil Tanks in the
I ss Building. Several expert sales-
en were present at all times, and they

ad few 1dle. moments, large numbers of

hardwaremen, automobile

wners  and factory  users, being con-

tantly present, studyving the advantages

! to be derived from the use of Bowser

grocers,

i anks, which have now bhecome such a
2 tandard article in the oil and gasoline
i trade  throughout Canada. The large
8 new factory established by the Bowser
1 Company last October, in the vicinity
4 of the Toronto Exhibition grounds, was
4 also visited by many dealers who desir-
H ed to get in closer touch with the men
i who are providing the trade with such
! an economical, clean and money-saving
svstem of handling all  classes of oils.
1 The factory since its establishment less
3 than a vear ago has been kept in opera-
‘ tion to its fullest capacity, in an en-
: deavor to keep pace with the enormous
H demand for Bowser Tanks.
} o A\ representative of this paper spent
i wn interesting hour at the Bowser dis-

play, and learned much regarding the

Bowser system, and was greatly im-

ANADIAN
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tion—Stewart’s (Chocolates.
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pressed by the interest manifested by re
tailers of oil, who already knew much
but desired to learn more regarding oi
storage by the Bowser system, an
spent considerable of their time while
at the Iixhibition in gathering addition
al information. W. R. Hance, the mana
ger, kindly outlined the remarkable de
velopment of the business, which was es
tablished about twenty-two years ago
In less than a quarter of a century 1k
husiness has grown until, to-day, Bow
ser Oil Tanks can be found in all part
of the world wherever oil is used by cu
terprising men, who desire to handle i
in the most economical manner. Com
petition  to-day forces every busines
man to adopt every device which ri
duces cost of fire risk, or tends to save
time, labor, or material. The Bowse
oil equipments accomplish this, and ar
so complete in detail, and so simple an
comprehensive in construction, that the
win the approval of every handler - ol
oil who is sufliciently progressive 1
adopt modern methods of doing business

Mir. IHance also informed our repre
sentative that his company had recently
issued a book entitled “*Plan Drawing
of Model Storage Systems,” which the
are placing in the hands of everyone lu
terested in the economical handling o
oil.

There is absolutely no waste in - using
a Bowser outfit, and the saving made 1n
consequence, is sufficient in a short tin
1o fullv cover the original expense of in
stalling the system. The purchase ol
the Bowser ouflfit is, therefore, one of
the most profitable investments that can
he made in the way of store fixtures
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e Bowser Oil Storage outfit

¢

being borne out by the experience
jousands of merchants who have
the test.

is the
system for handling oil out of the
and away from it beyond the dis-
required by the insurance com-

ics.. The company places outside, at

ed at

store

1

itable distance from the building, a
hoklding any desired amount, gener-
about twenty barrels. The pump is
the most convenient point on
floor, and connected with the
by a 1i-inch galvanized iron pipe.
pump is a combination suction and
pump, built entirely of metal, is
with all the latest improve-
<. and measures an accurate gal-
half-gallon, quart or pint, &t a

tiro<e.

il

i)!
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ith this

outfit, a dealer may have
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Canadian

tesired amount of coal oil on hand,
ver more than a gallon at a time

store. This plan gives most ex-
t satisfaction and supplies the
It necessity that merchants in
I have felt ; a relief from much
I case of fire; a relief from a
rate of insurance ; a relief from

compelled to pay the high price of
hen everybody wants it
handling of paint oils, varnishes,
'ther  non-lubricants, has always
imore or less costly, because of the
amount of oil wasted by the drip-
laucets and hy using measures and
causing hesides the waste of oil,
nd labor, a dirty and -disagreeable
vom. Bowser Measuring Outfits
these oils in an economical, clean

CANADIAN "NATIONAL

and convenient manner, and are guaran-
teed to handle all classes of heavy,
gummy oils and liquids easily and satis-
factorily. They positively will not
“gum’” up. The pumps are so construct-
ed that all working parts are always
submerged in the oil, and hence, never
being exposed to the air, never become

gummed and always work easily and
smoothly.

The company has a corps of able
salesmen covering every part of the

country, who have been kept busy dur-
ing the past year in installing several
thousand new outfits made by the To-
ronto plant, hardware dealers and gro-
cers everywhere finding it to their ad-
vantage to install a system of handling
oil which not only saves time and
money, but has the unqualified approval

EXHIBITION

west. The very novelty of having .
downtown show, sample and tea room,
appealed to thousands of visitors as

well as citizens of Toronto, and the
magnificient scale upon which the dis-
play was made, left an indelible im-

pression upon all callers. 1he premises
were formerly occupied as 4 show room
by Arts and Crafts, designers of artis-
tic furniture and interiors, and had but
lately been erected. The decorations of
walls, floors, ceilings and stairways
were in the old Dutch style and the
most perfect possible, the ground floom
arranged as a tea room with about
twenty tables. Lipton’s tea was served

by a  stafi of lady attendants. Two
Singhalese tea experts, dressed in the
spotless  white native costume, thei

hair
the

raven-black
and held by

coiled on their heads
indispensable comb

RPN E LT  FR  T

Iixhibition—Display of S. F. Bowser & (‘fompany, Toronto.

and endorsement of all fire insurance

companies.
Thos. J. Lipton.

This year’s Canadian National Kxhibi-
tion is acknowledged as the finest, larg-
est and best ever ~ held. Hundreds of
thousands of visitors from all parts of
(fanada were interested in the great
and varied displays made by manufac-
turers, artists, purveyors, etc. The
Manufacturers’ Building was naturally
the centre of attraction and the exhibits
were of a high class. It is safe to say
that good, great and handsome as were
the hooths and their exhibits, there was
nothing within the walls of fthe grounds
equal in anything to the magnificient ex-
hibit of Thos. Lipton at 91 King street

51

These two tea experts were especially
brought 1o Toronto irom the James-
town kxhibition, where they were em-
ploved in Lipton’s Tea kxhibit.  Their
appearance was a good advertisement
for the Toronto Exhibit, and their care-

ful attention to customers and tea
knowledge was much appreciated. The

two windows as well as the running
shelving along the walls were devoted
to displaying Lipton’s Teas, Lipton’s
(‘ofiees, Lipton’s Jams, Jellies, Marma-
lades, Pickles, Sauces, and other gro-
cers’ sundries and specialties.  The
basement was arranged as a log cabin,
with - everylhing appropriate, rustic
chairs, settees, tables, etc., and formed
a most unique tea Toom. ‘“The finest
tea rooms on the American continent,”

e e

i
b
f
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was Ll opinion ol thost who have seen
the best on both sides of the line, and
undoubtedly, this statement 1S cor-
rect There tl*l‘uihl_\ never was seen
here anyvthing to approach it, and the
advertisement obtained by Thos. J. Lip-
ton in this unique and artistic exhibi-
tion of his teas and other sundries, is
one whose value i1s  hard to estimate.
I'housands of visitors were served every
morning, noon and evening, and every-
one was. pleased to learn more of Lip-
ton’'s  goods. The conception of this
artistic display and the carrying out

Canadian National

to 1ts success is ceredited 1o A. . Car-
son, the Canadian  representative of
Thos. .J. Lipton, whose offices are at
75 Front street east, Toronto, and the
praise is due him. During the Ixhibi-
tion, W. A. W. Melville, New York.
Thos. J. Lipton’s general representative
for America, spent a few dayvs in the
city. Mr. Melville’s energy and up-to-
date ideas and push are bearing fruit in
the increased demand for the world’s
greatest purveyor’s products. Mr. Car-
son, his Canadian lieutenant, is as full
of energy as his direct superior, and
Lipton’s is their constant thought.

Blue Ribbon Tea.

One of the exhibits that visitors
looked for, because of the pleasant re-
ception accorded them in previous years,
was that of the Blue Ribbon Tea Com-
pany. And the welcome extended this
vear was even heartier than ever.

In a spacious corner of the Manufac-
turers’ Building, tastefully decorated
with  bunting and with the familiar
Blue Ribbon packages, was the com-
pany’s booth, and it was fiilled with and
surrounded by visitors during almost

Exhibition—Thomas J. Lipton’s Exhibit,

every hour of the Fair. A pleasant
feature of the exhibit was a cosy parlor
where visitors were welcomed and
served, as proof of its good qualities,
with cups of the Blue Ribbon product.

The company were generous, for, in
addition to their demonstrations, they
distributed thousands of copies of the
“Blue Ribbon Baby Book,” a novel
little volume in which nursery rhymes
are made to sing the praises of Blue
Ribbon Tea. Kach of these books, by
the way, bore a coupon, entitling the
owner to a sample of the tea advertised
therein.
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Perbaps the most attractive fea:

of the exhibit was the welcome ext(
by the company’s staff. This vea:
honors were extended by Messrs, (
IF. Campbell, F. Blewett, M. A. |

Geo. Simons and R. G. Morgan, and

will not be the fault of these gentl
if everyone who visited the Exhib
does not believe in and use Blue Ril
Tea.

Tobler’s Chocolate.

In an exceedingly dainty booth
mediately facing the main entrance

91 King St. West.

the Manufacturers’ Building, the pie
of Tobler, the Swiss chocolate m
whose goods are found the world
was exhibited by Messrs. Maclun
Langley, of Toronto, who are the (
dian and United States agents for
firm. The booth, which deserves
cular mention, was an excellent 1
duction of a Swiss chalet, though
fortunately the requirements of the
hibition management prevented cal
out the idea of roof construction a
as was intended.

Tobler’s milk chocolate is recog
as one of the purest, most delic

he Can
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The ficm of €. Auclair & Frere, broom
manufacturers, of  Quebee, has been
registered.

N. Grafos, confectioner, of Sault Ste.
Marie, has assigned to .J. Bassing-
thwaighte.

Jas. B, Campbell, of the Aeme Can
Works. Montreal, spent last week end
on the Rideau, fishine.

Lewis & Robinson, grocers, of Hamil

ton, have dissolved partnership. Eva M.
Walker is continuing the business.

(80)
Wim. Robinson, grocer and men’s furn
isher, of Blind River, has assigned to
. S. Robinson. The creditors will
meet on the 13th inst.
Richard Humphreys, who has been
conducting a general store at Kirkwall,
15 succeeded by J. Lothian.
The stock of .J. A. Seward & Co., of
Montreal, wholesale dealers in teas and
coffees, suffered rather serious damage
by water, by reason of fire in a neigh-
boring building, last week.
The total production of sugar in Trini-
dad  for the year 1906-7 was 15,000
tons. Of this amount C(‘anada took half.
\merica, upon which the sugar planters i ]
relied almost entirely a few vears ago, L Ee
in 1906-7 only took $2 500 worth. i 3
McDonald Bros., general storvekeepers, : H f
of Jamestown, have dissolved partner- £ o
ship and Duncan McDonald, one of the kY
former firm, is continuing the business. §irind i
Moses Mover, who has been conduct- “i";.j‘ i
ing a general store at Jordan Station, e Y,
died last week. 4§ i
Canadian National Ixhibition—Blue Ribbon Tea.
most healthiul and most nutritious of
weetmeats. Indeed, it is more:than a
confection and may justly be called a
food, for its nutritive and sustaining
values are higher than in most of the so-
called “‘pure foods.”’
FFor these and other reasons, Tobler’s
chocolate is finding a remarkably large
market in America, and in spite of the
eavy Canadian tarifi imposed as a re-
ult of the jealousy of (‘anadian manu-
facturers, Messrs. Maclure & Langley
¢ having largely increased sales. In-
deed, Tobler’s chocolate is known and
i coming to be regarded as a standard
itne, not only in the larger centres, but
alsv in every little town and hamlet in
Canada and the United States.
I'obler established his business in
rme, Switzerland, in 1815, sixty-one
I's ago, and has been improving the
thods and product, and enlarging his
es ever since. He now stands as the
nier manufacturer of eating choco-
in the world.
amples of the firm’s goods were dis-
ited and were on sale at Maclure &
lev’s booth, which was a popular
et ¢ during the two weeks of the Ix-
el tion.
e,
& e
]; BUSINESS NOTES.

i ilus Williams, grocer, of Essex, has

¢ izned to W. 1. Beaman.

: 0. W. Thomas, grocer, of Otitawa,

& Lo retired from business.

o rmandin, Prance & Co., brush manu-
wers, Montreal, have dissolved.

(iricvqs, of Ottawa, has taken

the business of Cundell & C'o., in g ; s T ) i ;

that city. : Canadian National Exhibition—Tobler’s Milk Chocolate.
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Salada Ceylon Tea.
I'he mai woman or child in Canada
ho has not heard the name “‘Salada”
rarity. Of the pearly 800 000 visi-
to the Canadian National IKxhibi-
1 f v that every one ol
: red the !i‘*‘]A artis
the Salada (t'}] m Tea Co
11+

W o

opposite the main en
Manufacturers’ Building

SNADTAN N ATIONAL “JEXHTBITTON

mythological characters, holding up ban-
ners with the words ‘‘Salada Ceylon
Tea.” Over the arched doorway in the
centre, and on the side of the booth, were
large statues of elephanis; on the ledges
of the arched windows, valuable ¢bony ele-
phanis were placed. In the centre of the
hooth on a table was a most perfect
chony Buddha. The back and sides of
the booth were built up with pyramids

The Canadian Grocer

trade and consumer. Its reputation g

the premier package tea, not only
(‘anada, but the continent, is one th,
has built up the largest package {
trade in the world. The word “Salada
is svnonymous of the very best ty
can he produced by the tea gardens

(‘evlon, which means the world’s hes

The constantly increasing demand f
Salada Tea speaks the confidence tj

Canadian National Ixhibit ion—Salada Ceylon

i1t at once caught the attention of the
visitors. The hooth was in the form of
an Indian or Ceylon bungalow, in white
and old ivory colors, and surmounted by
an octagonal tower, the dome of which
was bronze and crowned with a golden
3uddba. On  the corners ol the booth
were large eilded statues ol Singhalese

of Salada Tea, while a number of palms
completed the beautifully artistic con-
ception. Unstinted praise was express-
ed at the delicate and artistic design,
the whole idea being in keeping with the
company’s  well-known plan of  having
the best in all they attempt. Salada
Tea  réquires no  introduction to the
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Tea.

consumer has in it, and bears out

company’s claim that ** they are gi
the consumer the best tea, uniform
quality  and absolutely guarat
every package.” The Salada
lon Tea (‘o.’s ad. in this week’s issuc

The Grocer is worth perusing, and Ui

facts set forth tell a marvellous st
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¢ oreatest tea house on the conti-

Kops Non-Alcoholic Beverages.

ot a little attention has been evinced
i the exhibit of these world-famous
i olish drinks. A genial manager, a

CANADIAN

thing but the Maple Tree Producers’

goods, is a serious misdemeanor. The
word Pure, means pertection, and ero-
cers handling the ““Pride of Canada™ and
other brands ol this company, have a
cuarantee that nothing ean be better.

(‘anadian National Kxhibition—

tempting counter, and a well-arranged
hackground of bottled ““wet’” goods ap-
pealed strongly to the visiting publie.
It is only within comparatively recent
vears that these goods have invaded the
adian field.  Their suecess has heen
quite remarkable and gratifying. IKm-
ient persons the world over testify to
the high gquality of Kops Ale and Stout.
especially.

Kyle & Hooper, 73 Front street, To-
ronto, are sole agents for Ontario for
these goods.  Their exhibit was com-
petently condueted by W. J. Wright.

Maple Tree Producers’ Association.

i the entranee to the Manufactur-

cr- Annex was the booth of the Maple
Tree Producers’ Association, Waterloo,
0 This company, organized a few
) ago, had the commendable object
i ew of  produeing only absolutely
P maple syrup and sugar. The work
la 1 was one of great difficulty, ow-
i the blending and adulteration of
i; syrups that had erept into the
1 [t was through the efforts of {his
( ny that the Inland Revenue De-

I entat Ottawa {ook aetive mea-
5 for the stamping out of the adul-
n, and a great improvement is al-
I apparent. The Maple Tree Pro-
" Association control their own
bush, besides paying farmers sueh
price for pure syrup that it does
v the private producer to man-
1p the product. M. ¥. Goddard,

M er, is one of the bhest authorities
0 ple produets in Canada, and a
stietier - for purity.  Energetie  and
] as he is on his goods from the
r the sap to the finished syrup or
Sio

lic eonvinees one that to use any-

auca

ALE|
T.0T) .

Kops Non-Alcoholic Beverages.

SPECIMEN ORGANIZE.

A Lesson in Newspapers.
It was recently announced from New
York that the spice merchants had or-
ganized The American Spice Trade As

BTGNS XT BTGNS

or combine than an ant has to an ele
phant. John Clarke, of New York,
chairman of the organization wmeeting,
explained the movement as follows :

“In calling this mecting to order it
is perhaps as well to state briefly its
purposes  and  reasonus for existence.
There is  one  prominent and central
statement  of  poliey that it is ad-
visable  should  be  given  emphasis
in  the strongest manuer, and  that
is the attitude of the promoters of
this organization of the spice trade to
ward Pure Food lecislation and recula
tions. It is the distinet and sincere
purpose of this association  to uphold
the law in every possible way, and not
ill any case to opbose, l'\.‘l(’l' or :ll[\'llllll
to discredit it.

“For many vears there have arisen in
the spice trade  innumerable questions
and disagreements  on qualities,  con
tracts, terms, deliveries, ote., and these
have proved mpleasant and unprofit
able : and, within a yvear, the Pure Food
legislation has proved another  subject
which demands trade action, as a trade,
on the part of those interested in spices.
In the beliel that these conditions may
be improved : that much unnecessary
friction and loss may he avo'ded by in
telligent  action. and that the dignity
and influence of the spice trade, as a
trade, may be enhanced and further es
tablished, we have called this mecting
to day.”

It is curious how the passion for sen
sation clouds the judgment of so many
newspaper wmen. It probably explains
why the daily paper is so uunreliable in
matters relating to business.

Canadian National Exhibition—Maple Tree Producer’s Association.

sociation, and nearly cvery newspaper
headed it with ‘“‘Another Trust,”” ‘A
Spice Combine,”” or similar label. This
is a fair sample of the ordinary news-
paper's attitude to trade. The organi-
zation has no more relation to a trust

1

-
o b

LITTLE EVIDENCE.
“Poor chap ! Kverything he ecarns
goes on his wife's back.”
“Well, if you'd seen her at the opera
you wouldn’t think he carned much.”’—
Bohemian.
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Metallic Roofing Co.’s Exhihit.
I'he accompanying ]:%mlu lhows what
mrobably the finest exhibit ol ~heet
metal building material that has ever

AWNADIAN  NATIONAL

pressed  zine orpaments, Tlaye patent

lath

trough

metalii ventilators,  conductor

PIpe,  cave pun zine balusters,

metalin cetling, centre pleces,  cores,

fireproot  wired glass
hollow sheet

Fastlake”

moldings, ete

windows with metal sash

and frames, and ““Fmpire”’

&
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tistic and durable articles,
that

sheet metal building

and poi
exhibit
materials that b

out theirs is the only
been considered worthy of a
medal, this high has he
given no less than three years in s

What

eNel iy

and honor

cession. more need be said 2

Canadian National Exhibition—The Metallic Roofing Co., Toronto.

been made. The workmanship could not
have been excelled. This very attractive
exhibit clearly shows that sheet metal
can be successfully used for nearly every
portion of a building. and produces a
handsome, durable, fire and lightning

proof finish.

The exhibit included cornices, sky
lights, finials, embossed fireproof doors,

metallic shingles, corrugated iron, both
galvanized and painted, straight or

curved. Some of these articles are most
beautifully decorated in colors and only
need 1o be seen to bhe appreciated.

makes only reliable, ar-
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The company

The company’s products are exj ted
to nearly all foreign countries and eir
Canadian trade has increased so gi . tly
that they find it neeessary to op ate

their factories both day and night
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One of many designs

A ‘“ Metallic ”’ ceiling will add greatly to the appearance of any store.

Metallic ceilings are easily applied, are sanitary, are easily cleaned, vermin proof and last as long as the building
stands.

Send us an outline, giving accurate dimensions and exact shape, of any ceiling that you desire to cover and we will send
you a quotation for sufficient ‘“ Metallic >’ ceiling to do the job, together with a sketch for approval.

Our *“ Metallic”’ ceilings are better made, can be applied quicker, look better and will last longer than any others.

Three gold medals at the Canadian National Exhibition and the highest awards at Paris, France, attest their
exccllence,

Write us NOW. Full information for the asking.

The Metallic Roofing Company of Canada, Limited

Manufacturers

Toronto and Winnipeg
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ail Merchant and His Window

By H. L. Hall, Circulation Manager Business Man's Magazine,

Re

The properly used show window is the best adver-
tising wedinm within the reach of the retail merchant, and
vet, euriously enough, it seems to be the least appreciated
of all the means he uses. His show window is his best
medium, because it will sell goods for him at a less per-
centage of cost than any other means at his command.
I say that it is the least appreeciated because of the fact
that it is so very generally negleeted. Mest retail mer-
chants have not yet learned its true value. Many of
them seem to think that it is merely a space which must
be filled up with something—it does- not really matter
what or how. All this is wrong.

Your department store manager appreciates his win-
dow space and makes good use of it. If you do not
heliéve that he considers window space valuable, go to him
and try to rent one of those he is using. You will soon
vet a larger idea of its value. The big store even goes
to the length of employing an artist who spends all his
time and thought in getting up and executing attractive
window displays. And these window displays sell goods
enough to make the window dresser and his big salary
a good investment. We called these window trimmers
artists, and many of them are nothing less, as an inspec-
tion will soon show, but it is not enough that a display
shall please the eye. It must sell goods or it is not sue-
cessful. The big store demands that there shall be a
material incerease in the sale of a displayed article while
it is in the window, and if the inerease does not ecome
the fact is chalked up against the window dresser in the
records of the manager.

In show windows the acme of achievement is to be
found in the big stores on Broadway and State Sts., New
York, and there are not lacking those who will whisper
that the latter is in the lead. The other extreme is to
be found in the window of the little store in a side street,
where the sole decorations consist of a smoky lamp or a
flaring gas jet and a choice colleetion of fly-specks. And
the latter has just as great a relative value as the former
if the merchant did but know it. The advertising agent
of your loeal opera house knows the value of show win-
dows, for he is willing to exchange seats worth money for
the privilege of hanging his lithographs in your window,
and I cannot conceive of him doing it unless your window
has a real value to him—and if to him, why not to you?

The real potential value of a show window lies in the
number of people who will pass it within a given space of
fime. Its value may be eomputed on the same basis as
that used for the computation of any other means of pub-
licity. Magazines charge so much a line per thousand
of erenlation.  If you buy space in the pages of a maga-
zine you pay for the privilege of exhibiting your announce-
ment in a place where a given number of people will
pass. It is up to you to make your announcement in such
a manner that these people, or a goodly number of them,
will stop to see what you have to say. It is just the
same with your show window. No matter what your
loeation, there will be about so many people pass your
window each day, and it is your task to make that window
catch and hold their attention to such an extent that
some of them will feel a want of what you there offer.

Of course the average retail merchant cannot afford
to pay a hig salary to an exclusive window trimmer, but
the chances are that there is some one within reach who
can do many times better than he is now doing with the
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means at his command. It may be his clerk or porter.
It may be his wife or daughter. The proper thing to do
is to experiment till he finds the right one, and then let
that one do his best. Window trimming is an art, but
like most other arts it can be studied and acquired. Get
out on the street and study other windows. Analyze the
ones which appeal to you as being above the average.
Learn what it is which makes them better than most of
the others. Pieck out the good points and emulate them.
Pick out the faults and avoid them. I do not mean to
advise eopying, but we can learn from the mistakes and
successes of others without eopying.

It is at night when the outside world is dark that
your window will look the most attractive. Henece the
best time for window display is in the fall and winter,
when the evenings are longest. For this reason, too, it
follows that one of the first things to be seen to is that
the window must be well illuminated. Nothing so surely
kills off a window display as poor lights. And at the
same time it may be stated that there is no other invest-
ment which will pay a merchant so well as good lights
throughout the store as well as in the window, but if
the lights must be cut down anywhere, let it not be in
the windows.

The chief fault of the ordinary window display is
crowding. Don’t try to put your entire stoeck in your
windows, but leave room for an effective arrangement of
what you do put there. Too much stuff will defeat your
purpose, which is to ecall attention to the items displayed
with enough force to make the gazer want to buy. The
handsomest and most effective window the writer has
seen in a long time was at the same time the simplest.
At the season of beautiful window displays-—Christmas
—this one was easily the best. It was in the window of a
shoe store. The back and sides of the window were finish-
ed in plain wood of a dark shade, and in the window were
three pedestals about fourteen inches high. Over these
pedestals were draped three skins, one white, one red and
one blue. On the top of each was a single slipper, match-
ing in color the skin under it. In the eentre of the win
dow, on a white mat, was placed a single shoe, one of a
new pattern. This shoe was marked ‘‘Our Marquise Shoe
—$3.50.”” 1’1l warrant that the display sold that brand
of shoes and sold plenty of them.

There is one more point. Do not expect a window
display to sell goods indefinitely. Those who pass your
place will get tired seeing the same thing day after day.
Give them something new to look at once in a while. Le
them get into the habit of looking to see what you ar
going to offer them next. Sooner or later you will catch
the fancy of the regular gazer and sell him, or her, som
thing. If your offerings are made on the basis of attra
tive prices, make the price a part of the display. In mos!
cases it is well to do this anyway, as the combination of
the article and the price together sometimes make i
irresistible combination to the vagrant fancy of the wii-
dow-gazer.

One word more and I am done. Wash your window:
Is this an unnecessary suggestion? Not so much so as !
might be, as you will see if you will take a walk alo:
any street you like, for T will warrant that you will fi1 !
at least half the windows you pass would be all the bett
for a little attention from the porter. It is a big job !
wash windows frequently when other work presses, b
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(o not allow vourself to fall into the
abit of letting it go till a more con-
entent scason. Kven if you do not do
{ for the benefit of the window display,
o 1t anyway for the sake of the appear-
e of the store generally. If nothing

EHE CANADIAN GROCER

better is possible, cover the floor of
vour window with clean paper of a
light color. It looks much better than
stained and bloiched boards. A little
attention to vour windows will pay
well for all the time and trouble it will
cost vou, as vou will soon find out.

MONTREAL RETAIL GROCERS MAY :
FORM SEPARATE ASSOCIATION

Strong Feeling of Discontent Axpong Members of Grocers’ Branch of Retail
Merchants’ Association—President Laniel Favors Separate Association.

Will the Montreal branch of the
(iyrocers’ Section of the Retail Mer-
chants’ Assoeiation break away from
the Retail Merchants’ Assoeciation of
(‘anada?

This is the question in retail groecery
cireles in Montreal, which is asked of
ihose inferested in the association and
s work.

The monthly meetineg of the Retail

It Laniel, re-elected President Montreal
Grocer’s Section of the R. M. A.

Grocers” Association took place Thurs-
day evening last week, and it was then
that the first whisperings of discontent
became publie.

Not mueh was said, and nothing de-
finite was done, but from the little talk
I one man and another it was to be
«cen that there is considerable discon-
tent over the present state of affairs.

At Thursday evening’s meeting the
feeling was that the members of the
Fetail Groeers’ Association were not
eiting fair play. Under the eireum-
~tances manv thought the hest thing for
the association to do was to hreak away
cniirely from the Retail Merehants’
hwt‘l_:lfinn and to form a separate as
mation of their own.

The grocers feel thai thev are the
ostamportant - body in the Montreal

branch of the federation, and from the
standpoint of numbers, they undoubted-
Iy are, forming as they do two-thirds of
the entire membership.

Six hundred and  fifty members are
annually paying in to the Retail Mer-
chants’ Association a fee of $2, or
$1 300 a year. Where does the Grocers’
Assoeiation eome in on this? is the ques-
tion.

Acecording to the constitution of the
Retail Merchants’ Association, Article
I'V., Seetion 8, $1.50 of the membership
fee shall be forwarded to the Seeretary
of the Provineial Board, while the re-
mainine 50e ““shall be retained by {he
lixecutive officers of the branch, or the
seefion, agreed upon by hoth parties.””
Aecording to Seetion 9, of the same ar-
ticle, where there is no oreanizer work
ing, and where the cfficers c¢olleet their
own fees. only $1 must be forwarded
fo the Provineial  Seeveiary,  which
leaves the other $1 for the loeal hraneh.

Tn Montreal, there has heen emploved
an - oreanizer, so hat accordineg {o {he
constitution, only 50c¢. of their wmember-
ship fees would ¢o fo the retail erocers

But The Canadian Grocer has it oon
cood anthority that after this eomstite-
fion was formed there was held a meel
ing at which it was deeided that the
Retail Groceers® Association shovld turn
over the entire $2 to the Refail Mer-
chants’ Association. and  they shovrlld
then he free of any expense. Wil ihe
50e. thev formerly rvetsined, thev were
supposed {o pav their share of rent and
licht of the hall oecupied bv the vari-
ous branch associations in Montreal.

Seetion 100 same artiele, makes it pos-
sible for each hranch to obtain money
for enrrent expenses by making speeial
assessments, on a two-thirds vote, or
by charging sufficient dues.

The foregoing will eive an idea as to
how matters stand, and. under the eir-
cnmstances, the retail grocers feel that
fthev are not heine justly dealt with.
They elaim thev are paving $1.300 in'o
ihe eoffers of the Retail Merchants” As-
soeiation, for which they receive no ve-
inrn, bevand. perhaps, free hall. licht,
heat and the like. and. possibly, the pav-
ment of the exnenses of oroecer members
of the few deleeations {o the Govern
men! or conventions dorine the vear.

Did thev receive this $1.300 them
selves, thev feel thev wonld ‘he able to
ot it 10" eand  ree in oreanizine a
powerful body of retail crocers and in
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cenerally furthering the aims of the re-
tail eroeery trade.

As it is to-day. the groeers have no
money (o go about these things in theiv
own way. They receive the proceeds
ol their annual pienie, amounting to
perhaps $300, but this sum is pitifully
small to carry on the work of a Gro-
cers’ Assoeiation in a city like Mont-
real.

Thoueh the retail grocers desire to
withdraw from the Retail Merchants’
Association, it is hardly likely that they
will do so for some time, as the consti-
tution provides that ““no local branch
can become separated from the Provin-
cial Board unless i e¢ives six months’
notice before January 1 of any year to
the seeretavy of  the said = Provineial
Yoard.”’

President lLaniel, of the Retail Gro-
cers’ Assoeiation, seen by The Groeer.
said: ““1 do not think the Retail Gro-
cers are receiving  fair  play at the
hands of the Retail Merchanis’ Asso-
ciation.  We are paying in a large sum
in membership fees every vear, and are
receiving very little in return.  We are

AL Sarrazin, Secretary Montrveal Gro
cers’ Section of the R. M. A

not getting a square deal, and unless
there is a decided change in the state
of affairs, we are very likely to cut
loose from the federation and organize
a purely Grocers’ Association, which
we will make the largest and best of
its kind in Canada.’’

[t is very likely that some motion
will be made at the next meeting of the
Retail Grocers’ Assoeiation to find out
what 1s the feeling of the mewmbers in
his matter.

Officers were nominated at the meet-
ing as follows: President., A. Laniel:
First Vice-President. J. A. Dore: See-
ond Viee-President, .J. D. Boileau: Trea-
svrer, 1L, Laniel; Seeretary A. Sarazin:
\uditors. N. Chartrand and E. P. La-
lande

Selline the remains of the donations
fo the annual |>i|'|1i1’ m‘('llpi(‘d what time
was left. The amomnt realized on the
sales was $143,
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THE CANADIAN GROCER

GROCERY NEWS FROM
ATLANTIC TO PACIFIC

IN THESE COLUMNS [HE GROCER IS IN TOUCH WITH THE TRADE
IN EVERY PART OF CANADA.

CONTRIBUTIONS ARE INVITED FROM MERCHANTS IN SMALL

PLACES OR WHERE THERE IS NOT A REGULAR CANADIAN GRO-
CER CORRESPONDENT.

CHATHAM. }Puntil an unusually late hour. Butter
The old trouble over peddlers and Wand eges were plentiful, the former at
transieuts s onee more oeccupying the Afrom 23¢ to 26e, and the latter from
attention of the City Couneil. ‘ul]Hv to 20¢ a dozen. Potatoes also
This time the fruit dealers and gro- Atdropped to 75¢ a hushel. Tomatoes are
cers are particularly interested. Thefdtnow apparently in their last stages, and
culprit is Gaspar Favata, who, a short@Mare in great demand not a hasket being
thme azo, alter a brief spell of exile, Mtobtainable after 6.30 a.n.  The price
returned to Chatham snd opened a fruitf¥fwas from 35¢ 1o 40¢ a basket. Plums
store on Queen street. On SaturdayS¥and pears were a little firm, from 60¢ to
Gaspar appeared on King street andEll 8¢ heing pui.[.
proceeded o dispose of cheap hananas
at cui prices.  Storekeepers complained,
and 2. C. Dezelia warned Favata to
quit. as he<had no license to conduet
pusheart sales. The Italian blandly re-§
Joined that he wasn’t going to moveM
and that he had a good lawyer who hadj§f
imformed him that he didn’t need aj¥s
Jicense— furihermore, that the magis-
trate wouldn’t do anything to him.
The mawgistrate declined to take an

It seems asif the Merchants’ Associa-
tion have fully decided to keep open
their stores next Thursday, after all,
which doesn’t by any means say they
have nsed the best judgment. There
mav or may not be too many holidavs.
but this is a grand opportunity. This
Bi<hould have been Merchants’ Day, and
g@none will reeret it more than those who
intormation in the case, pending a deci keep open and find it would have been
<on on the appeal in the Brodie cuse M pluns:nnv‘r and, perhaps, cheaper. to
in whieh he some time ago decided in} thave rh').w«l. up. \\‘(' all l.\'nm\‘ what a
favor-of the defendant, on the gronill small city is like for business when a
that a $100 license fee was prohibitive, lavze excursion hk“‘””'\' % et
fand at the small fare of $1.25. who

k 5 9
week, but the hearing has been post- would not go?

l)nl]t‘li.

The ineident was the theme for much
heated disenssion  at  Monday night’s
city coumeil meeting. and the magis-
trate’s refusal to take an information
came in for a deal of caustie comment.
It was sugeested that the matter could
probably be dealt with by two justices
of the peace, and, accordingly, the Pro-
periy Committee were instructed to con-
<ult the solieitor, and, if possible, lay
an information against Favata before
two justices.

HAMILTON.

The tomato outlook in this section
looks rather gloomy. The drouth in
August seems to have cul off all chance
of a crop that will be of much use to
the canners. The farmers who have
confracted with the canners at 25c¢ a
bushel. are looking with envious eyes
at their neighbors who are getting 80
and 90c¢ a bushel on the Hamilton mar-
@ket, and the canners mayv find other rea-
sons thap the small crop for the short-
age in stock coming into the factories.
Human nature is pretty much the same
famong all classes, and while we blame
the farmer iust now, mav they not have
resisted the temptation, as a class just
about as well as the mercantile com-
munity ? Of course, all retail grocers
live uv to all the contracts thev o into,
and do not demand anything from anv-
hodv but what is morally and legally
® {heirs.

GUELPH. - $a®

d

The Satwrday market was a good one Fruits and vegetables in this city are
all round.  The farmers have got prae-""“abnormally high. but even at the lofty
Heally all their erops under roof, and. (:nri('f‘s demanded hy the grocers there
as o result, the market was one of the 'fidoes not seem enough to go around. Tt
larcest in some months.  In faet, so s to be hOP“_d that labor‘ may be fully
sreat was the demand for wagon space,  CWploved during the coming winter, as
Fld  shme vohseles wnitld- " tol el e e the prices all commodities have
= reached, a man out of work would have
a prettv hard time of it. The obliging
grocer would have to extend a helping

plv. thece wath produce staved around hand to a gond manv of them

* Ld
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The Kent Canning Co. started opera-
iions on corn last week. The crop isil
late this vear on account of unfavor-g
able weather, but. weather permittinggh
the company hope to have three.or fou
weeks’ work for a large number o
men and women.

the holdimge, and then. too, the demand
beine searcely 1 proportion to the sp

(<

LONDON.

Fair week with tens/ of thousands of
visitors in the city and so many mor
mouths to feed, finds the grocers an
all other food providers very busy. T}
demand for all commodities is ver
great, and storekeepers wear a gl
smile. Grocery travelers are staying i,
this week, meeting their customers fromn,
all over the province, but more particu
larly from the western part, the result
being orders large and numerous. Fai
week is a veritable harvest time fo
purveyors of food and foodstufis.

...

Farm, garden and orchard produc
brought in this week finds ready sale a1
good prices. The great demand for fruit
keeps the price of plums, which ar
more plentiful than anticipated, at
high figure, for with an unusually smali
supply of berries and other small fruits
and anything but a good peach crop
housekeepers are looking on the plum as
their only salvation. Growers must ce:
tainly find profit in the prevailing
prices—from 90 cents to $1.25 per small
baskel, according to variety. The re
cent warm, dry spell has had the efiect
of ripening belated tomatoes and the:
are now coming in in large quantities
A drop of ten cents a basket is record
ed since last week.

QUEBEC.

The latest reports on the state of th
crops in the ’rovince of Quebec are fm
from being favorable. The Deputy Min
ister of the Department of Agriculture,
whom your correspondent met a fev
days ago, told him that the rain at th
beginning of September compromiseci
very much the crops which in July weic
expected to be better this year than they
were last. While in 1906 we had onl
a general average of T2 per cent., this
year we were counting upon 80 pe:
cent. On account of the rain, the aver
age will now be very poor. Fodder and
pastures suffered most from the unfavo:
able temperature. The same thing is 1«
marked for green fodder, which was
showing in .july an average of 86 pe
cent.; clover 82, and timothy 77. At
that time the averages in grain were
For wheat, 78; barley, 84; oats, 88 ry«
78, and buckwheat 79. Actually thes
grains are fine, but on account of th
rain began to rust in the field. Apples
are deceptive, for after a splendid flower
ing they only show an average of 6&
per cent. Other small fruits are abund
ant. Potatoes are at present fine, hut
according to the latest information.
which has been positively confirmed, th
potato rot is just beginning.

L L
*

The wholesale movement of groceric
in our city is very satisfactory for tis
present season of the vear. Good order-
are received from travelers on the road
Retailers are satisfied with the actual
state of business and with the arrivi
of their usual customers from sunnu
resorts, trade will revive again. Ilov
ever, a good demand is noted for
fined sugars and teas.

* L
*

Small consignments of fresh fish a1
rived on the market this week. (od
very scarce and prices are firm

(Additional Correspondence on Page f9
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2,4, 6 and 8 DeBresoles St. -
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CANNED GOODS

We are actually receiving our first consignment of imported Canned Goods of

the celebrated

«“Soleil” Brand

Comprising:—850 cases of green fresh-selected Peas and Beans.

Surextra Fine Green Peas
Extra Fine Green Peas

Very Fine Green Peas

Fine Green Peas

Medium Fine Green Peas
Medium Green Peas

Extra Fine Green Beans
Fine Green Beans

Medium Green Beans
Flemish Cut Green Beans.

We will shortly receive our second consignment of

Giant Whole Asparagus Medley of Vegetables
Whole Asparagus Cut Carrots

Heads of Asparagus Celery Stems
Bottoms of Artichokes Whole Celery

Extra Fine Flagelet Beans Spinach

SOUPS Green Soups with cherfil and Peas
Julienne Soups
Vegetable Soups
Tomato Soups

FRUITS We aim to supply our trade with the best imported canned

fruits, such as:
Quarter-Cut Canned Fruits, in Fancy Glass Packages.

POST SCRIPTUM“DO not buy your Dried Fruits, Nuts,

2 Raisins (Valencia, Malaga, etc.),
Plums, Figs, ctc., before getting our quotations c¢r seeing our travellers.

IFor all information, Write, Phone or Wire to

Laporte, Martin & Co.

WHOLESALE DEALERS IN Limited

WINES, SPIRITS, LIQUORS AND GROCERIES
Montreal
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CORRESPONDENCE
MONTREAL.

[t all depends upon the grocer whether
e of: thuse particular, tuultfhmhng.(-,u.s—
tomer~ known as cranks shall be, if one
may use the words, an asset or a li-
ability. There are so many grocery
ores today that housekeepers can af
ford to take an independent stand and
dictate to their supply man pretty much
as [h‘ v choose. :
* “ #*

Grocers have to'stand a great deal of
it. If they act nasty it means trade
lost. Diplomaey is required in dealing
with these exacting customers. Their
whims must be catered to; they must
be shown that they are welcome, and
that their trade is valued. All this can

be done by the diplomatic grocer in a

pleasant, business-like manner, without

in the least offending his sense of pride.
* * *

It is difficult at times to wear a smile
which hides a frown, but thinking things
over. does-it-not pay ?° These very peo
ple who talk in such a provoking man
per about  your groceries every time
thev enter the store, are frequently your
hest iriends when your back is turned.
They not infrequently have an idea that
they are seeuring the best yvou have by
their constant complaint, but, receiving
the best. they do not hesitate to let
people know it. They advertise your
dore to their neighbors. 1 you treat
them well they will advertise the faet
sarely enough.

L

\nd good words coming trom a cerank
possess a particular value not equalled
Iy kind words coming from the average
custonen People think that Brown
mist be all right if such a crank as So
and So says he is the best, the only
decent grocer in town. 3

*
. *

Treat the c¢rank badly, on the other
hand, and  you are doing yourself a
great injury. Nasty little stories will
get around that will hurt you in a sur-
prising manner. And no grocer can af
ford 1o have stories about him floating
around these days—even though they be
unfounded.

* *®
*

Just oa few days ago the writer was
m a retail grocery store and saw  a

wonin tairly well qualified for the crank
class Landled as nicely as could he de
sited. The grocer was very pleasant. to
her wnd seeured her order, which was de

livered i pieces, in good shape. This
woman  didn’t  know  just what she
wanted and took up valuable time or
deving. Shie gave one little order and
started out of the store and after the

crocer had thought himself finished with
her ¢ suddenly thought of something

else wid came back. This she repeated
three or four times, but the retailer
never lost patience with her. He kept
his siniie the whole time. She was not
a cistomer who bought largely  each
monti but her patronage was worth so
much and her good will was worth so
mueh inore,
* * *

: \‘ Chartrand, who is one of Mont
ea

cteran  grocers, has  opened a
Store utf G694 St. Antoine Street. e
has o vood stand, and . his store is ar
Fanecd in his usual good-looking style.

THESCANADIAN GROCER

Mr. Chartrand is an enthusiastic retail
er, and is about as well informed in re
tail grocery conditions in Montreal as
any man in the city. e is a member
ol the Retail Groeers’ Association, and
has served at different times in an of-
ficial capacity, having been president
more than one year.
s _»

*

In the city, where rents are high and
space is consequently valuable, it be-
hooves the grocer to arrange his stock
as economically as possible. There can
be no such thing as waste room, unless
there is plenty of money lying round
idle and the grocer can afford to be
lavish in the use of business quarters.
I saw a good example of cconomy the
other day in a retail grocery. This was
a fair-sized store, which originally had
three entrances, two side and the front.
It was found that having two side en-
trances took up too nuch space, and onc
door was blocked. Instead of allowing
the two feet of space between the inner
and outer walls to be wasted, this gro
cer arranged a fine bread and  pastry
pantry thercin. Sanitary glass shelves
were secured and hung by means of at-
tractive brass brackets, and the bread
and cakes placed on these. A glass door
was pwt in to complete the arranzement
and the shelves on that side of  the
store were built over the door.

* > *

J.oAD Renaud is one of the younger
generation of grocers who is doing well.
e conducts a bright store at 622 St.
Antoine Street, where he has, in three
vears, built up a good connection with
the neighborhood. e is a member of
the Retail Groeers’ Association and is
quite up to date in other respects. lle
is one of Mr. Chartrand’s old clerks.

#*l

[Carly closing is becoming more fash
ionable in grocery circles every month.
An increasing number of retailers are
taking up the movement, and it is hoped
that every good man who has his own
welfare and that of his brother evocers
at heart will put his shoulder to the
wheel and help along the good work.

* *
*

Rapidly the time is passing when men
will work fifteen and sixteen hours a
day. This is an age of nine and ten hour
days, and if men can obtain the same
money for ten hours’ work as they do
for fifteen, it is not unnatural that they
should prefer working for the man  who
gives them the former.

INGERSOLL.

The shareholders of the Canadian Con-
densed Milk Company met at the Daly
IHouse on Thursday last, when organiza-
tion was completed.

The following were elected directors :
Dr. J. M. Rogers, Chas. White, John k.
Gayfer, Ingersoll; Dr. Parke, Wood-
stock ; F. R. Lawlor, M.P., Dunnville ;
D. Marshall.® M-P.. Aylmer; R. L.
Innes, Hamilton.

The directors at a subsequent meeting
clected the following oflicers : President,
D. Marshall ; vice-president, Dr. J. M.
Rogers ;  secretary-treasurer, R. L.
Innes.

The head office of the company will bhe
in Hamilton and it is expected that the
factory will be erected in Aylmer,

65

Although plums, the last of the small
fruits in this section, are being market-
ed in rather plentiful quantities, the
fruit situation from the consumer’s
standpoint remains practically unchang-
ed. It has been a long time since fruit
remained at such high prices through-
out the season, and it has had a most
discouraging efiect on the average house-
wife. The difficulty began  with the
strawberries, which were scarce, and the
prices much higher than in former years.
The advent of the other berries failed
to relieve the situation, and now that
plums and peaches are being marketed
at figures away above expectations, it
is pretty certain that “‘preserves’” will
be more precious than ever this winter.
There are several small plum orchards
in this district, especially to the south,
and the vield is said to be large, but
the scarcity in other parts of the coun-
try and the shortage of fruits in gener-
al, have boosted the prices, until, in
many instances, the fruit is regarded as
being bevond reach.

L RN
¥

After a protracted drought, this sec-
tion  was favored last week with a
copious  downpour, which, in the
language of the west “was worth mil-
lions.”” The  country  has been crying
out for rain. Vegetation has been re
tarded 1o a great extent on account of
the absence of rain. The tomato crop

is at least ten wl than in other
vears.  Speaking tom gentleman a few
davs ago, who is inh'n"‘lml in the can
ning husiness, yvpopur correspondent  was
informed that the tomatloes were sufier
ing for the want of rain, and that under
the then existing conditions it was dif
ficult for him to say just when opera
tions would be commenced at the can
ning factories.  However, the rain since
that time has improved the situation
considerably, and although backward, a
fairly good crop is anticipated.

* *
*

J. S. Smith, manager of Beattie &
(‘o.’s grocery store, spent Labor Day
in Berlin, where he was cmployed  for
some time prior to coming to Ingersoll.

* *
*

With the almost general scarcity of
small fruits, the apples are receiving
more attention than in previous years.
From cnquiries made by your correspon-
dent, it is believed that the crop in this
section will be about an average one.
In many instances the guality may not
be up to the usual mark, but it is grati-
fying cnough to know that it will not
he a failure. The apples are probably
smaller than in other years, for which
the dry weather is  held accountable
The buyers are now going amongst the
farmers, but it is a trifle carly to ob-
{ain definite quotations, although it is
understood that good prices will be paid
for first-class fruit.

* *
*

The return of the cottagers from the
summer resorts, and the close of the
Toronto xhibition, which according to
the press “every one attends,” are
looked upon as encouraging signs by
every merchant of the smaller places.
Business is  usually given an impetus
with the advent of Kall, that is not
characteristic of anv other season, and
in anticipation of a lively trade, the
local grocers have stocked up well and
have evervthing in first-class shape

e e
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A Gapable Managing- Editor

/)

~The MacLean Puhllshmg Company

TME CANADIAN GROCER

WANTED

THE CANADIAN GROCER wants a Managing-Editor.
It wants a thoroughly capable man—a man who is live,
up-to-date, full of ideas and one who understands the
newspaper business from the riglet box to the editorial
chair. Furthermore, it wants a man who is thoroughly
conversant with the commercial situation in Canada.

We realize that this is a big want. Not every one
can fill the bill, but we're willing to pay at the outset
$2,500 a year to the man who can do so. The right
man can eventually make his place worth $5,000.

If you think you are this man we want to hear from
you, with your experience and qualifications—by letter
only.

This appointment may be considered one of the prizes
in Canadian Journalism. THE CANADIAN GROCER has
for many years been recognized as the authority on the
Foodstuff Trade, and its reports have been accepted as
final by the Courts of Law, Arbitrations and by official
statisticians. The Managing-Editor will be expected to
still further strengthen the position of the paper in
this respect.

232 McGill Street, -
10 Front St. East, - -

Montreal
Toronto
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THE CANADIAN GROCER

WILL PAY FOR YOUR ENERGY

It is a well-known fact that no Tea ever placed on the Canadian market possesses

as much intrinsic value as
i 1“

There are many ways to prove it.

" RED ROSE TEA

Try the Tea yourself
Ask other people who drink it
Ask any disinterested Tea man

Put the energy into selling Red Rose Tea that you put into other brands, and you

will sell more Tea and make more money.

If you are not selling it, I think these facts will be proved by a single case. Is it

not worth ordering one ?

T. H. ESTABROOKS, ST. JOHN, N.B.

Toronto Office, 3 Wellington St. East
6. H. CAMPBELL, Mgr.

A SPECIAL OFFER

We are spending a great big sum of money
in advertising our

BAKING POWDER

as well as our other products.

But we realize that all this advertising can-
not accomplish big results unless we have the
the co-operation of the retail grocer.

Therefore we are making a special free prop-
osition on Baking Powder, that will make it
well worth your while to co-operate with us in
pushing the sale of Gold Standard Products.

If you have not already heard about it drop
us a line to-day for full particulars.

THE CODVILLE-GEORGESON CO,
Limited
WINNIPEG, MAN. :

Winnipeg Office, 315 William Ave,
F. 6. WALKER, Mgr.

Before buying

SALT

Write us for quotations and we
can save you money

Mason & Hickey
108 Princess Street, WINNIPEG, Man.

It pays to have proper conneotions in

The West

We have first-class facilities for distributing cars and we
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our
new quarters.

Charges Reasonabie Satisfaction Guaranteed

R. B. WISEMAN & CO.

Storage, Wanhouing and Distribut-
ing Agents

WINNIPEG, MMI.

3 B bers
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~ The Superior Quality

of our

Mild Cured Hams

Boneless Breakfast Bacon

_ Skinned Smoked Backs

meets the most exacting require-
ments of your customers.

[ St s

THE PARK, BLACKWELL GO.

PORK AND BEEF PACKERS LimiTEs

TORONTO

VYV S

ATasty Breakfast

That means a good deal to most men.,
Here’s where you can help the house-
wife, Recommend

“m“\rs

It will satisfy the most particular.

At other times get her to try

GORONA HAM

She’s sure to be satisfied and that means satis
faction and profit to you.

TheMontreal Packing Co,

LIMITED
MONTREAL, P.Q.

WE HAVE NO RETAIL STORES

:amww““ :

_ DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

Government Inspectioli

of all animals coming into our
Packing House assures you
and your customers that all
meats are made from healthy
stock.

The quality of the meats 1s
unexcelled. Over fifty years’
experience 1n curing enables
us to produce the finest Hams
and Bacon on the market.

F. W. FEARMAN (0.

HAMILTON

Business Prosperity

comes easy when the grocer is a good
salesman. You may be a good sales-
man, but you're not giving yourself a
square deal unless you feature the
famous

Ryan Brand

of provisions, because they are the
best by actual test on the markets of
the Dominion. More grocers would
be successful if all made it their
business to stock and recommend

THE RYAN BRAND.

The WM. RYAN CO., Limited

70-72 Front Street East

TORONTO, - ONT.

Che
this
only
asking
ario,
as the
they
There
at ge,
probal
as th
cheese
Quebe
from
1o aee

It i
reache
are us
year i
son in
compa
weeks.
heen
habilit
in a
throug
likely

N()
be loo
Then |
a litth
forwar
Old C

Rece
rain ir
was m
aged 1
will be
make -
of the

A p
hut it
look fi
too br
and se
as eou
sianees
tions ¢
their ¢
than ¢
Howev
the pr
visible.

Reee:
ed to 6
previon
week |
May 1
against
1906.

Duri
cheese
hoxes s
ments ¢
hnxes, |
iod a 3
amount

Lates
port a |
ers, wh
take ho




THE CANADIAN

GROCER

Dairy Produce and Provisions

CHEESE AND BUTTER BULLETIN

continued

has and

Cheese i . an
this week the highest market price is

strong,

only e below 123¢c. Some dealers are
:lsk'ing' as much as 123¢ for finest On-
tario, and they are getting this money,
as they will hold on to their cheese if
they do not receive their quotation.
There are others who are willing to sell
at #e, but these are not many, and it is
probable that they will hold out for more
as the month advances. Townships
cheese is bringing 12}e to 12fe, while
Quebees are selling at figures ranging
from 123e to 12ie, some heing willing
1o acecept 12¢ even money.

It is fully expected that 12%e¢ will be
reached before the month is out. Prices
are usually firm in September. and this
year is no exception to the average sea-
son in this respect, as one may see by
comparing quotations of the last three
weeks. The tendeney of the market has
heen steadily upward, and in all pro-
bability this upward trend will eontinue
in a more or less marked degree
throughout this month, though it is un-
likely that any advances will be large.

No lower prices than now rule need
be looked for before October sets in.
Then holders may be willing to aceept
a little less, provided cheese is eoming
forward freely and demand from the
Old Country is not overly strong.

Recently there has been econsiderable
rain in Quebee and Ontario, rain that
was much required. This has encour-
aged farmers considerably. Pasturage
will be better, and it is likely that the
make will be better for the remainder
of the season.

A pessimistic tone is never in favor,
but it must be admitted that the out-
look for. the eoming winter is not any
too bright. Feed is exceedingly dear
and searce, and crops are not as large
as could be desired under the eircum-
stances. Reports come from some see-
tions of farmers parting with some of
their cattle at ridieulous priees rather
than earry them through the winter.
However, there may be a brighter side,
the proverbial silver lining, not yet
visible.

Receipts of cheese last week amount-
ed to 66,045 boxes, against 81,388 boxes
previous week, and 71,562 boxes same
week last year. Total receipts since

May 1 amount to 1,409,576 boxes,
against 1,547,152 hoxes same period
1906. ;

During the past week 64,944 boxes of
cheese were exported, as against 85,026
hoxes same week last year. Total ship-
ments since May 1 have heen 1,244,878
hoxes, against 1,434,510 boxes same per-
lod a year ago.
amounts to 189,632 boxes.

Latest advices from the other side re-
port a better feeling on the part of buy-

ers, who seem a little more disposed to
take hold, ;

The decrease for 1907 °

Jutter has scored a further advance
since last report: To-day good cream-
ery is not obtainable under 223¢ to 223e,
and for the best 23¢ ust be paid. Que-
hec butter brings BZR.

Supplies available are not largesbut

it is likely that there will be an increase
in reeeipts in a week or two. The rains
mentioned in the foregoing will have
the effect of helping out the butter
situation as well as benefiting the cheese
makers!

Trade is almost entirely loeal, and
demand is such as to take care of prac-
tically everything that is coming' for-
ward. Demand from the other side is
slightly improved, but it is not by any
means great. From present indieations

winter prices for butter will
though it is rather early to
tar ahead.

Dairy is extremely scarce and high
prices are obtainable for lots held. The
average figure quoted to‘day is 20e.

Receipts of butter last week amount-
ved te-10,938packages, against 15,685
packages previous week, and 21,887
packages -same week last year. Since
May 1 total receipts have been 2
packages, against 454,307 packages same
period 1906.

Shipments last week were 3,757 pack-
ages, against 23,051 packages same
week 1906. Total shipments sinee open-
ing of navigation have been 57,584
packages, against 281,212 packages last
year. This means a decrease of 162,101
packages in 1907 exports.

rule high.
look that

THE PROVISION SITUATION

The market for live hogs, from the
standpoint of the packer, could not well
be in a more unsatisfaectory condition.
Prices for live hogs, fo.b., eountry
points, while not showing any actual de-
cline from last week, are undoubtedly
on the downward grade and next week’s
price has already been fixed by Davies
& Co. at $5.85. At nresent, the packers
are offering from $6 to $6.10, and, at
this figure are getting all the hogs they
want, which, as may be inferred, is not

a remarkable amount. Deliveries at
Canadian points for last week were
light, probably not over 18,000 or
19,000.

The Old Country market shows no
improvement. Danish deliveries of hogs
have been phenomenal, and the situa-
tion is regarded by the packers here as
unprecedented. At present there is
nothing in sight to relieve matters.

The Danes are cultivating the hog-
raising business at a speed with which
Canadians find it impossible to com-
pete. Danish deliveries to the Old
Country have been from 7,000 to 10,000
above normal for a long time past. Un-
der this apparently limitless supply of
hogs, the English market is not in the
most receptive mood imaginable, and
immediate clearances here are at a eon-
siderably lower price than the actual
cost of the bacon. Canadian exports
to the Old Country have naturally been
very light for the pasi fortnight, though
this will not be reflected in bacon in the
English market for the next two weeks.

The New York Journal of Commerce,
reviewing last week’s situation, says:

““The past week has witnessed an ef-
fort to advance the price for hog pro-
duets by the packers in sympathy with
the excitement and strength in the grain
markets; but they have met with very
little success, as there have been few
buyers, and those mostly shorts, while
the packers appeared to be free sellers

&

on even the slight advance secured. At
the same time they have been offering
cash products at old prices without
stimulating demand, although it is sup-
posed that consumption is still normal;
but, in view of the faet that the home
trade have bought very sparingly all
summer, and from hand to mouth only,
it would seem to throw some doubt on
the volume of consumption. Receipts
of hogs have been moderate, in faet,
rather light, and this has been used to
help the bull market for produets; but
returns show continued exeess of heavy
hogs, largely over last year’s average
in weight and greater than in recent
vears, while heavy hogs‘are selling at
an unusual diseount and light ones at
an unusual premium as they have been
all summer in all the markets of the
country. This, of itself, as well as the
liberal supplies. is a bearish feature,
notwithstanding the reduced estimates
of the corn erop, althoueh the abnorm-
ally high prices for that staple do not
warrant expectation of mueh, if any,
lower prices the coming year. The pack-
ers own the stocks, and the trade is per-
fectly willing that they should hold
them. Henee it looks like a dull, drae-
ging market all the fall, without much
change in prices.”’

PROVISION MARKETS

MONTREAL.

PROVISIONS — Considerable demand
for pork for use in the shanties of lum-
bermen this winter is reported in some
quarters. Prices hold steady, though
hogs are easier. Lard is unchanged, sub-
jeet to fair demand, while the market
for smoked meats is featureless.




SPRAGUE

CANNING MACHINERY CO.,
CHICAGO, ILL., U.8.A.

¥ WINDSOR SALT
TABLE, DAIRY and CHEESE SALT
FINE and COARSE SALT
Write for prices
Toronto Salt Works

\gents for

WINDSOR SALT

BUTTER, CHEESE, EGGS

i If you have Butter, Cheese or Eggs to sell
write me. Iam always in the market to buy. Ii
you want to buy Eggs, Butter or Cheese, write
or wire for prices.

B. H. POWER

218 ARGYLE STREET, HALIFAX, N.S.

BUTTER-~<EGGS

—WE ARE—

BUYERS and SELLERS

ndence solicited from ONTARIO,
MANITOBA and LOWER PROVINOES.

Rutherfrd, Marshal & G

Whelesalse Preduse Merchaats,
TORONTO.

§ ORDER NOW

Butter
Tubs

: Boxes and Paper

Best Goods, Prompt Shipment
Prices Right

s S——

| WALTER W00DS & CO.

Hamliton and Winnipeg

Persons addressing advertisers will
‘- kindly mention having seen their adver-
tisement in The Canadian Grocer.

TR

DAIRY PRODUCE AND PROVISIONS

-

0 093 011

........... 010§ 011

8 4 20-1b. pails, wood. 0104 011

24 A 20-1b. g&ﬂj, 550 o e 0 01
- s cases, 10-1b. tins, 601bs. in case ¢ 10§ 0 l‘l’!
g ” 1 5-1b. % 010§ 012
W;)d “in k“ $1b. - i 010} 012}
, net; tin packages, gross weight—

Canadian short cut mess pork .. 2200 2300
Canadian short cut clear . 2140 240
erican fat back ...... ... 23 0u_ 23 50
reakfast bacon, per Ib . o ) 13: ule
RIS 05 oo sioinsiassssis veee 012§ 016
Extra plate beef, per bbl. .............. ... 1400 1500

BUTTER—The butter market is firm
and higher, receipts being small and
local demand heavy. The entire trade
being transacted to-day is local, with
the exception of the few parcels shipped
to the other side. Firm markets will
rule during the entire month, from the
present outlook.

Creamery, ChoiCe, DUXWB. ... «.vvivve suvesvnnns v D38

& i pound prints ... 0233 02¢
N = e evviis v5on tora capaniss sassesne 0190 22

EGGS—Strong demand is reported for
eggs, for which firm prices are asked.
For selects, dealers demand 22¢ to 23c;
No. 1, 19¢ to 20¢; No. 2, 15¢ and some-
times 18c¢c and 18%c, though these are
high prices. Quality of the eggs arriv-
ing is first-class, and some dealers are
endeavoring to put a few lots in stor-
age, though present prices are not sat-
isfactory for storing purposes. They
count upon high prices ruling during the
winter months and thus making their
profit.

CHEESE — Cheese is considerably
higher this week. Supplies are not large
and dealers, having to pay higher figures
in the country, are in turn asking bet-
ter money of purchasers. The recent
rains, which have been general, will help
out the make somewhat. Export busi-
ness is slightly better.

T R S SRR R G e 014 016

T T I S A 0124 v13
i SR TR cese. B 2B

HONEY—New honey is late in arriv-
ing this year, some merchants not hav-
ing received one consignment yet. Prices
have not changed since last week. Pros-
pects are that the crop of buckwheat
honey will be excellent as buckwheat
crop reports are most satisfactory.

White clover comb honey Vi3 014
Buckwheat. extracted.. . 007 007}
Clover, strained, bulk., . 08 0.9

TORONTO.

PROVISIONS—The market continues
firm with business active. ILard shows
signs of strengthening, though an ad-
vance is not generally quoted. Cables
earlier in the week quoted cheese a point
higher and this caused a similar ad-
vance on the local market. Butter is
exceedingly firm and has made advances,
particularly in the lower grades.

Fresh meats remain about the same,
though lamb has gone down another
cent. and veal is slightly higher.

Long clear bacon, ver 1b..........ccouee .. 0104 o011
Smoked breakfast bacon, per Ib .... 01564 016
Roll bacon, per Ib........ .01 omn
Small hams. perlbh........ . 015 015
um bhams, per Ib ... .. 014} 0154

There is Only One

FLY PAD

THAT’S WILSON’S. Three hundred times more effective than sticky
paper, and vastly superior to any other fly poison.
ARCHDALE WILSON, -

HAMILTON
Jo

The Canadian Grocer
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BUTTER—The market is even firmer
than it was a week ago and prices have
advanced from last quotations. This
condition, which is attributed to poor
pasturage, seems likely to continue for
some time.

Creamery prints....... 02 027
Creamery solids.... q 0 234
Dairy prints, choice. 5 025
5 ‘“  ordinary .. . 019 02
‘* tubs choice... . 021 022
** tubs, ordinal 019 02
Bakor'S DREOR. o ciciiovsisosnissssiseseirng 018 019

EGGS—Eggs are still free this week,
but firm demand keeps prices about the
same.

R N R R S e 020
s R R R R 022 023
CHEESE—As a result of cables from

the Old Country, the market is some-

what stronger and quotations show a

slight advance.

ORERNn, S 2o i shninivassssisnesine. oo ssos 012 012
”° T T R G R 012201
HONEY—Honey has gone up a point,

as a result of crop shortage.

Honey, strained, 60 1b tins ..
“ “ 101b tins.. ",
51b tins. ..
*  in the comb, perdoz..
Buckwheat honey, perlb...........
. =] in comb, per dox ........ £
POULTRY—This week the supply is
light as a result of the very heavy sup-
plies of the last two weeks. Ducks are
quite plentiful, with prices the same.
Chickens have advanced after the drop
of the last two weeks.

Live Weight.
Spring chickens, per Ib
N BOWE ..oz osssmnssusaivors
DONORE 00200 o vavonssnnds basiagessnsesssbesions sses
Dressed weight.
Spriog chickens, per 1b........ .
Old fowl 55
Ducks

“ “

PRICES WITHDRAWN.

All Starch and Syrup Quotations to Be
Revised.

The undersigned companies have is-
sued the following important notice to
the trade:

Montreal, 9th Sept., 1907.

‘“We beg to advise that we have
withdrawn all quotations and price lists
for both starech and syrup. We are,
therefore, not in a position to accept any
orders, except at prices to be made
later, until fresh price lists are pre-
pared. which we trust to supply to you
in a few days.

‘‘The Edwardsburg Starech Co., Limited,
‘“The  Brantford Starch  Works,
Limited.”’

The Mapleton Dairy Co., with head

ated with a capital of $15,000.

office at Winnipeg, has been incorpor-

The Canadian Gro
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The Canadian Grocer : DAIRY PRODUCE AND PROVISIONS

TRADE WINNERS

The season 1s now approaching when the several lines
mentioned below are in special demand, such as :

FRESH SAUSAGES

Made the Ingersoll way, are more appetizing when the
consumer knows that only selected pork cuttings
and the very finest quality of absolutely pure spices are
used in the manufacture. If you have not supplied
your customers with INGERSOLL SAUSAGES in
the past try them and see how your trade will grow,
and better still, the demand will continue from month
to month.

COOKED MEATS

Our pressed Tongues, hocks and Tenderloin are solid
meat, no waste. The cool weather will soon allow you
to show these goods on the counter, when the sale al-
ways increases. Every description of cooked meats
and sausages supplied.

ENGLISH BREAKFAST BACON

What is more delicious for your breakfast these cool
mornings than bacon and eggs, English breakfast bacon
cured in pure granulated sugar by the Ingersoll pro-
c6ss. Consumers from Halifax to Vancouver know
Ingersoll bacon for its tenderness and that sweet, nutty
flavor. Don’t miss stocking Beaver Brand Breakfast
Bacon, the brand that’s in demand. Manufactured
in Canada’s most sanitary Packing house by

lf THE INGERSOLL PACKING GO., Limited

INGIRSOLL CANADA

7
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THE CANADIAN GROCER

Short Packs

are more than likely to occur in several lines this Fall, and
would be well to axTiCIPATE these conditions

CANNED VEGETABLES

Most lines will be a short pack and if you have not ordered, send in your

specifications. We sell for
Lakeside Canning Co., Riverdale Brand

Belleville Canning Co., Queen Brand
Farmers’ Canning Co., Farmers’ and Golden West Brand

Cleanliness is the motto of our canneries. There is no cheap labor down in

that district, and everything is HOME GROWN and HOME PACKED.

ROLLED OATS

Will be very high this year. Here’s a bargain. ‘‘ Victor” Brand 90-1b. sacks, $2.45
per sack. Freight paid in 10-sack lots. Privilege of taking delivery to Nov. 1st.

Spot Bargains

We offer you a few odd lines below. Take advantage of them
while they last. All prices are NET TORONTO
SALMON vill he very scarce and high.

“Cock of the North,” Red Fish, half flats, cases 8 doz. each, per doz. .. ivis ol
Salad, «Pinks, flats, cases 4 doz each, per doz. .... e ey Les
Totem, Pmks, talls, cases 4 doz. each, per doz. .... st ARl cie e wB0R
SQUASH, Riverdale, 2s, per doz. e i i Secli i celaies
CATSUP, Belleville, 12-0z., per doz ; : Bipees S vers . 280
MALT VINEGAR, Maconochie’s, half—pmts, per doy o = PO
PEANUTS, Spanish, Green, per Ib. .. oy e G, rHl ... .08}
PEANUTS, Spanish, Roasted, per lb. s B el e ... .09%
TOMATOES, Jersey Brand, per doz. o i : S . 1.05

NEW FALL FRUITS AND NUTS

WE HAVE SOME DECIDED BARGAINS IF YOU ARE OPEN

CANADA BROKERAGE GO., LIMITED
9 Front Street East, TORONTD

72
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The Canadian Grocer

Clark’s Perfect
Canned Meats

Retail grocers should handle Clark’s Canned Meats

Because:
They are absolutely the best consumed in Canada.
Only prime Canadian meat is used in their manufacture.
There is a great variety to choose from.

The manufacturer is advertising to the people in every
part of the Dominion educating them for the benefit
of the retailer.

A Few Leaders:
Clark’s Corned Beef
Clark’s Pork and Beans

Clark’s Sliced Smoked Beef
Clark’s Roast Beef

Clark’s Ham Loaf
Clark’s Beef Loaf
Clark’s Veal Loaf
Clark’s Lunch Tongue

WM. CLARK - MONTREAL

The Manitoba Ganning Co.

LTD.
Grande Pointe, Man.

Our 1907 Pack of

Lunch Tongues

is now on the market

A DELICIOUS SUMMER DELICACY

ORDER EARLY FROM OUR SELLINQ AGENTS:

NICHOLSON & BAIN

Winnipeg, Calgary and Edmonton

DAIRY PRODUCE AND PROVISIONS

O’MARA'’S
PORK GAUSAGE

Guaranteed Absolutely Pure

Nothing but the choicest Pork Cuttings
and the purest Spices are used in
the manufacture of these

Delicious

Pork oNlaign
Sausages | pigestible

JOSEPH O’'MARA

PALMERSTON, ONT.

H. M. King
Edward VI

Royal Warrant

Purveyors

There is only one

BOVRIL

Do not be persuaded to load your
shelves with inferior Flaid Beef prepara-
tions which can only be sold as “sub-
stitutes” with much trouble and loss of
time.

Bovrllis astandard line which never
varies in quality. It will always please
your customers and do you credit.

BOVRIL Limited, 27 St. Peter St.

Montreal
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CEREALS AND CONFECTIONERY

Bright Outlook for Record Fall Busines s—Export Enquiry Increasing in Both
Flour and Cereals—The Fall and Christmas Confectionery Trade.

Bright prospects all round have spread
a general feeling of optimism among the
trade. At present, though prices are
higher than last week, there is no im-
mediate indication of further raise, as
the millers prefer taking no chances un-
til it is possible to get a definite line
on the crop outcome. The market, how-
ever, is very strong, and the export de-
mand is showing greater activity than
is usual, even at the opening of the Fall
season.

One good feature of the situation, is
that the grain is all in the hands of
the farmers, who will thus get the ad-
vantages accruing from a rising market
instead of the speculators, in this way
benefitting themselves and the country
at the same time. The crop situation in
the west is dealt with editorially on
another page.

In cereals, prospects are exceedingly
good. The regular Fall trade is in full
swing, and some dealers declare that
they are already overstocked on orders.
It seems assured that all handlers of
oat products will this year have as
much business as they can look after.
Fxport inquiry is good, and from the
scarcity and poor quality of American
oats, it looks as if Canada will have al-
most a monopoly ‘of this bhranch of
trade, if she can get the supplies with
which to meet it.

Confectionery.

Grocers all over the country, the
wise ones, that is, are bheginning to
make their plans for the Christmas
candy trade. This is about as expensive
as vo1 like to make it. You can start
vour Christmas candy trade in October
with facility, if you go about it in the
right way. Devote a little of your ad-
vertising space in the local paper to
telling the people what you are going
to do; that vou are going to make a
speciality of confectionery this Fall, and
that the latest things in fancy boxes
and fine bonbons mayv be found at your
store. It doesn’t take long to educate
vour customers to the fact that you are
selling candv every bit as good as the
store that sells candy and nothing else.
But don’t wait. Be first on the ground.

MONTREAL.

FLOUR—Since last report there has
been an advance of 15¢ to 30c in flour.
C‘rop reports from the west have not
been encouraging, and the market is
very firm, with possibilities of a fur-
ther advance. Local demand is revnorted
strong, despite high prices, while ex-
port business has heen satisfactory at
fizures which one would think unlikely
to interest buyers.
Winter wheat patents.
Straight roll

Extra
Royal Household, bags...

z5358Y

Glenora

OV O - O
sSav

o
g

FEED—Feed is again higher, and the
situation is as bad as ever. Orders are
plentiful, but millers are at their wit’s

end to fill them, though they are in re-
ceipt of high prices for anything they
can supply. Feed flour has participated
in the general advance, and is 5c higher.

ed
straight grained.
feed

ROLLED OATS—Demand for rolled

oats is small, owing to the high prices

that rule. Once this line advances be-
vond $2.50, there seems to be a decided
falling off in transactions.

275
275
275
2
175
2 ¥5
2
5

524
50

White cornmeal
led oats, 90-1b.

2 80-1b.
o bbls...

raorommrorors
SPEEEETSS

TORONTO.
FLOUR—Prices have advanced, and

there is a strong tone to the market.
Millers are quiescent at present as re-
gards any actual advance, but further
developments may be looked for as soon
as a reliable estimate of the crops is
ohtainable.

Manitoba Wheat.
g per cent. patents

Strong bakers

Straight roller
Patents
Blended

CEREALS—Prices show a slight ad-
vance over last week, and the market is
very strong. KExport inquiry is reported
as being very active, and domestic de-
mand is very satisfactory.

Rolled wheat in barrels, 100 lbs
Rolled oats, i R

FIRE IN SPICE MILL.
Icarly last Saturday morning fire
broke out in the premises of the Domin-
ion Cofiee & Spice Mills Company, 305

. St. Paul street, Montreal, and bhefore

the flames were conquered damage to
the extent of $30,000 was do
huilding and its contents.

J. A. Simard, proprietor of t
ness, does not know how the fir
but believes it was caused by-One of the
roasters.

Falconer Bros., flour and feed mer-
chants, of Winnipeg, have heen succeeded
by W. J. Emmerson.

LET US KNOW

when you want
BAGS
PAPER
TWINE
STATIONERY, ETC.
and we’ll write you or have one of our
travellers call.
Our goods the best. Prices right.

A. M. THORNE-& CO., 75550

PHONE MAIN 5548

Are  You Content?

with the flour you are
handling ?

If not, get a shipment of

Anchor Brand
Flours

and see how pleased
your trade will be

For prices and informa-
tion write to

LEITCH BROS.
FLOUR MILLS

Oak Lake, Man., Canada

H. CONSTANT

First and sole maker in Canada
of all kinds of

MACARONI, VERMICELLI AND PASTES

92 Beaudry Street MONTREAL

NAP 6. KIROUAC & CO.,

Receivers and 8hippers of Flour and Grain.
Importers of Foreign Products.

125 §t. Peter St., QUEBEC.

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in this paper.

BODE’S CHEWING GUM

High Quality and Absolute Cleanliness Guaranteed.

Largely advertised and good profit.

Private brands to order.

THE BODE'S GUM CO., LIMITED, 30 St. George St.,, MONTREAL
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The Canadian Grocer

GREAT PACKER DEAD.

Bu* His Influence Died With Him—An
Estimate.

This is how one of the New York
papers ecomments upon the recent death
of Nelson Morris, who was for many
vears one of the ‘controlling influences
in the packing business:

““There has been considerable com-
ment upon the death of another of the
orieinal Big Four packers in Chicago,
namely, Nelson Morris. But his per-
sonality was not such as to afford much
interest except as to the amount of the

Past Due Accounts.

We have just issued an eight
page booklet regarding our
Collection Department. If you
have not received one write us.
It will nterest you.

The Beardwood Agency

Claims, Coliecti and
Commerclial Reports

313, New York Life Bldg., MONTREAL

48 Highest Awards In Europe and America

WALTER BAKER & GO0.'S

: CHOCOLATE
E»4 COCOA

Our Cocoa and Chocolate
preparations are AB-
\ soLuTELY PURE—free
4 from coloring matter,
chemical solvents, or
§ adulterants of any kind,
and are therefore in full
conformity to the require-
ments of all.Pure Food Laws.

Walter Baker & Go., Limited

Established 1780, Dorohester, Mass.

Branch House, 86 8t. Peter 8t.
MONTREAL, CANADA

fortune he had acecoumulated in the
packing business. But on this point
there were wide differences of opinion,
running from eleven to forty million.
His business will be carried on by his
son and his death had no effect on the
markets in which he had been so im-
portant a factor in life.’’

PERSONALS.

Thos. Montgomery, jr., of Thomas
Montgomery & Son, Montreal has re-
turned from a hollday trip spent in
American cities.

S. J. Mathewson, of Mathewson’s
Sons, Montreal, spent a few days in
Bloomﬁeld last week, returning to the
city Monday last.

J. Frank Crowe, one of the leading
wholesale grocers of. Halifax, and his
brother, W. E. C(Crowe, a retail grocer
of the same city, were in Toronto for the
last week of the fair.

James Wagstaffe, of Wagstafie’s
Limited, Hamilton, Ont., called on The
Grocer last Monday, while in Toronto
on a short business trip. There were no
complaints forthcoming as to this year’s
pack of fruits.

Mr. A. H. Brittain, agent for the At-
lantic Fish Company, Montreal, :a‘led
at the Grocer office yesterday. Mr.
Brittain says that fish are exceodingly
scarce in all lines, and that the situa-
tion is somewhat serious.

John R. Marshall, Montreal manager
of Rolla L. Crain Co., Limited, Ottawa,
was in Toronto last week. He paid The
Grocer a visit. Business in the Crain
Co. system is reported exceedingly
good in his territory.

R. French, Lemonville, Ont., was a
caller at The Canadian Grocer offices
during exhibition week. Incidentally he
was pleased to pay his subscription to
the Grocer, and expressed himself as
very much benefitted by the valuable
and interesting information supplied
every week.

W. E. Crowe, Halifax, was a visitor
to Toronto last week, taking in the
(Canadian National Exhibition. To the
Grocer representative, Mr. Crowe, who,
by the way, is a prominent Haligonian
grocer, reports business very good, and
if the All Red Route makes its terminus
there, business will take a strong leap
forward. Mr. H. M. Piper, of Tod-
hunter, Mitchell & Co., guided his foot-
steps: through the mazy midway.

Wm. H. Dunn, Toronto and Montreal,
has recently been appointed wholesale
distributing agent in Ontario for Royal
Crown Toilet Soaps. He now has
charge of this product for the territory
from Fort William to Sydnoey.

WE CLAIM THAT OUR

(1) Is quite as successful for Baking purposes as
Cream of Tartar, and
(2) From a health standpoint is superior.

Write for Reocipes,

Calcium Acid Phosphate

3) That it keeps well and retains its strength
4) That it shows a censiderable saving to the

user.
and Quot

CHARLES C. BRYCE & (0,

43 & b Great Tower St. E.C.

L

LONDON, ENGLAND

CEREALS AND CONFECTIONERY

A SURETY OF GOODNESS

Once you can convince
your particular customers—
they are the best payers—that
you handle

Perfection
Cream Sodas

your customers are satisfied of
the quality of your other lines.

Biscuit goodness is as vari-
able as the shade. That’s why

=

M@@[N]]EWS

[ .
1" HOONEY BISCUIT 4 CANDY o
< STRATFORD CANADA

are so popular. Their goodness
is lasting. It is generally
admitted that we have reduced
the art of baking to an exact

scince. The exquisite delicious-
ness of

Perfection Creams

varies never. It always lasts.
And—it pays to stock them.

The Mooney

Biscuit & Candy
Company,

LIMITED

STRATFORD, - CANADA

GOX'S
INSTANT
POWDERED

GELATINE

The PURITY of thla GELATINE is

GUARANTEED by Messrs COX, who
themselves both MANUFACTURE and
PACK their Brand under scientific super-

vision,

Oanadian Agents: J. & e. cox'
0.E.Oolson & Son, Montreal Ltd
N Masson & 0o, Gorgile Miils
A.P. Tippet & Oo. o EDINBURGN

75




?

7
\
OU——

CEREALES- AND

(qiller?

SWISS MILK
CHOCOLATE

Frocounced Ksdeg

There isnever an excuse necessary
with

Cailler’s Genuine Swiss
Milk Chocolate

Its purity its manner of hygienic
preparation, the richness of
Gruyere Valley Cream, tell the
story—You give the best when
you sell Cailler’s.

General Agent for Canada:

WM. H. DUNN

396 8t. Paul 8t. 27 Front 8t. East
Phone Main 685 Phone Main 7668

MONTREAL. TORONTO.

CONFECTIONERY

Western Ganada Flour Mills Co.uure
i |

PURITY FLOUR

Offices:

Mills at St. John, N.B.
G Montreal, Que.
W(l %r:)l; RE l:‘ H Toronto (uud Office)
. S Goderich
BRANDON Winnipeg
Brandon

It pays you to pay for quality.

Branps: 1st Patent—Purity and Five Stars
2nd Patent-—Three Stars

PURITY

The Canadian Grocer

The Grocer’s Most Profit-
able Line

Cocoa and Chocolate. But—it must be the best—
no foreign mixture out the best manufactured in
Canada. The lasting goodness of

o= g

TR =/

and

Chocolate

is well known and appreciated. It’s the marvel
of our competitors because it is the product of a
secret process of manufacture.

THE COWAN CO., Limited

EXPERIENCE IS BETTER
THAN ADVICE

If you will put in a trial order of our
flour you won't need our advice to
induoce you to order again. Experience
will teach you that your best trade
want our brands

“Premier Hungarian”
“White_Rose” snd
‘“Royal Patent’’ Brands

Put up in 24%-Ib. and 49-1b. Sacks specially
for the Grocery Trade.

Order direct or from our nearest agent.

THE WHEAT CITY FLOUR MILLS GO.

LIMITED
BRANDON, MAN.

Agent 3ubu and Maritime Provinces
. N. FRECHETTE, 45 Bonsecours Strest, MONTREAL
Agent Province of Ontario
ALEX. BUTLER, Board of Trade Building, TORONTO
Agent_Alberta and British Colambia
WILL HILL, 1845 0th Avenue West, VANCOUVER, B.C.
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Don't Grope Around in the Dark !

There’s no necessity for it. If you are
looking for a clerk, or a clerk is looking
for a situation, if a traveller is open for a
position on the road, if you want to’ offer
your business for sale, or are looking for
a store—put an ad. in the Condensed Ad-
vertisement Department of the Canadian
Grocer.

ONE CENT PER WORD

You can talk across the continent for 1cent
per word—10,000 readers will be at your
disposal.

Profitable Goods

Are the goods that are a little
better than the others: goods
that will make sales where the
others won’t. Oso Brand Pickles
are good pickles, and show their
quality. We have special faci-
lities for turning out the best
pickles, and we have made the
most of them. For instance, we
provide the seed from which the
vegetables are grown and so get
the best from the start; the cu-
cumbers go straight from the vine
to the factory, so that none of
the fresh crispness is lost. We
make our own vinegar and it
cannot be beaten for pickling
purposes. It will certainly pay
you to specify that you want our
goods when ordering pickles.

THE OZO CO., LimiTeD
MONTREAL

CONDENSED OR “WANT”
ADVERTISEMENTS.

. Advertisements under this heading, 1c. a word each
insertion.

Lontractions count as one word, but five figures (as
$1,000) are allowed as one word.

Cnlg remittances to cover cost must accompany all
advertisements. In no case can this rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.

100 words each insertion, 1 year 930 %0
5 < b 6 months . 1700
! * * 3 months . 1000

50 % » lyear... 1700

s 4 " 6 months . 1000

25 " “ 1 year 10 00

BUSINESS OHANOES.

OHN NEW, Real Estate and Business Broker
156 Bay Street, Toronto. Established fifteen
years. No charge unless sale effected.

RO ERY BUSINESSES — | have several choice
grocery businesses for sale in Toronto, good
stores and dwellings, rent reasonable, genuine money
makers, stocks from seven hundred to twenty-five
hundred. John New. -

$1 50 GROCERY BUSINESS—Good town
) thirty miles from Toronto; doing
thriving business. John New.

$4 OOO BUYS large brick storey and dwelling
Y on good business corner in Toronto ;

up-to-date grocery in connection
which is also for sale. John New.

F you want to buy or sell a business, write, John
New, Toronto.

SITUATIONS VAOCANT.

RIGHT, intelligent boy wanted in every town and

village in Canada; good pay, besides a gift of a

watch for good work. Agply the MacLean Publishing
Company, 10 Front St. E., Toronto.

ARITIME Warehousing. We have a large four-
story brick warehouse in St. John, N.B., nearthe
Railway freight sheds and Harbor docks, and

are prepared to receive, warehouse and distribute all
kinds of goods for Canadian or English firms wishing
to distribute their goods to any part of the Maritime
Provinces. J. S. Gibbon & Co., St. John, N.B. [38]

Fa FOR SALE.

l:OR Sale cheap. Latest make National Cash

Register, with four drawers. Used only eighteen

months. Also Stimpson Computing Scales and

** Excelsior”’ Fruit Cleaning Machine; both nearly
new. The Wilson Grocery Co., Gananoque, Ont.

SITUATIONS WANTED.

OUNG grocery traveller returning to England

shortly can undertake commissions. Experience

of grocers’ sundries both sides of the Atlantic. Harold
Marsh, 34 Hayter St., Toronto.

Export Bookkeeping

Investigation and auditing of all
classes of accounts undertaken.
Trading, profit and loss accounts
and balance sheets prepared. Sets
of books opened and office systems
devised in an up-to-date manner.
Collection of accounts a specialty.

Davenport, Pickup & Co.

622 Melntyre Block and 422 Ashdown Block
WINNIPEQG, MAN.
and at BRANDON, MAN.

Square your accounts




APPLE CROP IN QUEBEC.

A 50 Per Cent. Crop Expected—Export
Business Already Started.
Montreal, Sept. 12, 1907.

Prospects are that there will be 50
per cent. of a full crop of apples in
Quebec this year, against a 60 per cent.
crop last year. This is an approximate
estimate.

There has been much dry weather in
the province at the time when rain was
needed. During three weeks when rain
was most required, not a drop fell in the
Eastern Townships, where a large per-
centage of the Quebec apples are grown.
Strangely enough, the Island of Mont-
real has bheen blessed with any amount
of rain, too much, in fact, for the fungi,
or black spots, have made their appear-
ance on the apples. These spots are
caused largely by excessive rains, fol-
lowed by heat, and naturally retard the
growth of the apple.

According to what can be ascertained,
the apples will not be as large and per-
fect this year as usual, owing to the
late summer and the unfavorable
weather mentioned in the foregoing. The
Fameuse apples, for which the province
is famed, are doing well. The other var-
ieties grown chiefly are : Melntosh, Du-
chess, Wealthy, St. Lawrence, Yellow
Transparent, and Montreal Peach, the
Jatter purely a local apple.

A 65 per cent. crop of crab apples is
expected. The first of these apples are
now offering at 35¢ to 40¢ a hasket, but
they are not in strong demand.

THE CANADIAN GROCER

There are some Duchess apples selling
around $3.

Shipments of the earlier varieties are
already being made through the port of
Montreal. Colverts and Jenettings are
being shipped in fairly large quantities,
some 1,208 barrels in all having been
exported last week. The apples, how-
ever, are not of the right sort for ex-
port, having been taken from the trees
before they were fully matured.

WILLIAM LEVACK DEAD.

Well-known Cattle Dealer Succumbs to
Heart Disease.

Stockmen and prominent provision
dealers generally will regret to learn of
the death of William Levack, the well-
known cattle dealer of Toronto Junc-
tion, who passed away suddenly on FKri-
day morning, as a result of an attack
of heart disease. He was fifty-seven
years old.

Mr. Levack came to Toronto about
forty years ago from Wick, Scotland,
started at once in the cattle trade and
has heen engaged in that business ever
since. lle was an extensive exporter of
live stock, and as head of the Levack
Abattoir Company at Toronto Junc-
tion, has made himself respected by all
with whom he has come in contact.

He is survived by a widow, one son,
Walter, .and two daughters, Mrs. R. J.
Clufi, of Toronto, and Mrs. Samuel
Thompson, who is at present on her

wedding tour. The funeral was held o
Monday from the family residence, 1ix
Halton street, to Mount Pleasan:
Cemetery.

MILK AND BREAD ADVANCED.

Montrealers will pay ten cents a quart
for milk after October 1. This was d:
cided at a meeting of the Milk Shippe:
Association held recently. The price hus
been eight cents a quart during the sun,
mer, but the suppliers of milk, feelin.
that the cost of maintaining ecattle h.d
increased greatly, think themselves jusi
ified in raising the price once the full
season sets in. The labor unions are
talking milk trust and ‘threaten to aj
ply to the government for the appoint
ment of a royal commission to look int
the matter.

Bread has been advanced two cents a
loaf for the larger size and one cent fi;
the smaller. Kighty master bakers de
cided that this advance was necessai
at a meeting held the other day. They
considered their action justified because
flour has gone up and is likely to ad
vance further.

S. S. Adams, successor to Adams &
Rogers, retail grocers, of Cardinal, Ont
was in Toronto for the last week of the
fair and called at The Grocer office
While paying his subscription, he ex-
pressed himself as remarkably well
pleased with the journal and spoke
quite enthusiastically of the help he
found in his business from perusal of
The Grocer’s columns.

CANADA
Mo better
Country

Dealers are requested to write for special free deal.

worrs:
Ne botter
Checolate

=

The strongest argument
for the sale of

Mott’s

“‘Diamond’’ and *‘‘Elite’’
brands of

Chocolate

~SURPRISINGLY SUSTAINING-

. MLk CHOCOLATE
RICHEST IN CREAN

AMONT, CORLISS & CO., 27 Common St., MONTREAL

i8 the confidence of the coh-

sumer during the past thirty

M‘LEANS

We Are Continually

telling the merits of ‘‘White Moss
Cocoanut.”” How can we help it~
We know it is good, and we wan!

Estal

years—MOTT’S is the Cana- WITE WOSS

dian standard.
you will be pleased and your

JOhl‘l P- MOtt m‘ Co. ers will be pleased. ‘‘Do
HALIFAX, N.S. - v

_— = e Canadian Cocoanut Co.

R. 5. Mcindes Jos. E. Huxley
Winsipeg Vancoursr 107 Lagauchetierre St. W., Montreal

every grocer to know about it and
order from his jobber a case of
our packages. We will be pleased,

SRR
R

W

J. A Tayler
Mestreal -Torents




THE CANADIAN GROCER

“The only original and genuine.”

When you think of electricity, you think of Edison;
when you want Worcestershire Sauce you have

LEA & PERRINS’ SAUCE

in mind.

When you think of buying table sauce
for your trade, stock that which never
fails to satisty,

LEA & PERRINS
WORCESTERSHIRE SAUCE

J. M. DOUGLAS & CO., MONTREAL

Established 1857 Canadian Agents.

g Satisfaction Both Ways.

THE WHITEST LIGH

9 Nowadays the go-ahead grocer stocks only those goods that
he knows will please his customers and at the same time afford
satisfaction to himself.

MM Magic Baking Powd
BAKING agilc aning O er
POWDER is delightfully satisfying to the housewife who buys it, because
w it kmakes the lighest and most wholesome kind of biscuits,

cakes, etc.

% It affords satisfaction to the grocer who sells it, because it is splendidly advertised
and yields him a substantial profit. DO YOU SELL IT ?

I:-t-bu.h.d 1552.
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FRUITS, VEGETABLES AND FISH

Outlook for Plums and Pears Considerably More Encouraging—New Bruns-
Wick Promises Bumper Potato Crop— Recent Rains Very Beneficial.

APPLE EXPORTERS

The fruit merchants of Great
Britain will do well to cor-
respond with us regarding

CANADIAN APPLES

McWILLIAM

Mc.~E.

EVERIST

23-27 Church St., TORONTO

The Ganadian Trade

write for price list. All lines

Imported Fruits, Nuts, Figs and
Dates

Domestic Fruits and Canned
CGoods

SHIP TO US

We pay the highest market price for

DRIED APPLES

and wish to do business with you’
We will be pleased to mail you our
weekly quotations. Drop us a card
if same is desired.

THE W. A. GIBB CO.

Packers and Exporters
7 and 9 Market Street
HAMILTON

Highest price paid for

DRIED APPLES

O. E. ROBINSON & CO.

Established 1886
Ingersoll - Ontario

WOULD YOU LIKE OUR WEEKLY CIRCU LAR?

SHELLED WALNUTS [t - |

For Prompt and Future Shipment.

ANDREW WATSON
PRODUCE BROKER

91 Place d’'Youville, MONTREAL
Phone Main 4409

The report from the fruit markets is
considerably more encouraging this
week. Canadian fruit is arriving more
freely, and the crop of plums and pears,
which has till recently been reported as
away below the average, appears to be
turning out considerably better than
was expected. The free arrival of (Cana-
dian fruit is materially afiecting the
demand for the foreign variety, though
some Californian fruit is still being
brought in.

The outlopk for vegetables is also
more encouraging this week. Recent
rains have had a beneficial efiect, and
with continued favorable weather the
crop of vegetables may not be so very
much below the average. z

In Ontario, the potato crop promises
better, though the tubers will be small
in size. Better news, however, comes
from New Brunswick. There is cvery in-
dication of a bumper crop from that
province, and as more land than usual
has been devoted to potatoes this jear,
the yield should be well above the aver-
age. Visitors to the fair last week
from that province concurred in this
view, but spoke of the possible danger
of rot, which had made itself eviilent to
some small extent.

MONTREAL.

GREEN FRUITS—California pears
are much easier this week, owing large-
ly to increased offerings on the local
market. Demand is better at the lower
quotations. Plums, peaches and grapes
hold steady, with business satisfactory.
Oranges are 25¢ lower, and in good re-
quest. Lemons are selling fairly well.
Grape fruit is practically out of the
market. Apples are quoted this week,
the first of the season, $3 to $3.50 a
barrel being asked. Crab apples are in
small demand at 35¢ to 40c a basket.
Fair lots of early apples are now being
exported, some 1,200 barrels having been
shipped last week.

.. 007

.. 200

. 22

sons & U0

Lemons .... ........ .375 500
California oranges all sizes ..5%3 632
Watermelons, each... e U
C alifornia Pears, box. .360 376
0084 012

sz B0

22 250

. 280 300

. 47 32

Blueberries, boX ......o ceen viiiinae oo :0ss 180
Montreal M«lons, basket of 1(-14 melon: 300120
Almeira Grapes, keg .... 450
Apples, ' bt....... . 3(0 3560
OCrab App'es baske 03 04)

VEGETABLES—First ‘“late in the
season’’ advances are being made. Celery
is higher this week, as are potatoes and
tomatoes. Business transacted by the
farmers continues wonderfully good.
This has been an excellent season for
them. They have secured top prices for
all their produce and their only regret
has been that supplies have been short.
Sweet potatoes are quoted this week,
$4.25 a barrel being the price asked. An
advance in onions is expected.

Parsley, per doz. bunches.........oovvvrnuennncas cses B 10

por doZ.....euvuenen oo 080
Bavory, per doz ... 080
Osab! 02 03
New turnips, doz . 010 032
Green beans, bag ......o.cevvivieien ans ..035 0 40

ST o5 r000ssisisignrsnasas

Water cress, l‘;rle bunches, i ', '}?)
Lettuce, per doz.......... 010 v 25
Boston [et&uce, per doz 0 kof‘- 4 307
Radi-hes, doz........... 016 415
Spinach, per box..... 075
Green peppers, 10 1b. 050
Cucumbers, per doz . 015
Potatoes, ger bag.... U 80
Potatoes, bbl ........ . 160
Sweet Potatoes bbl.... . s 2
BN MR DO .o :isscivissns sarsve ssnses oun U 40
Carrotg, doz. bunches 01 %
Spanish pgiolllz)n, bo: 300
orseradish, 1b ... 0
Rhubarb, doz. bun 0 33
Tomatoes, box, 30 Ibs 050 100
Corn, d0Z .eevirsssssss 3 10

Ocions case smallorlarge .........oonvvvvnenn. 065 ‘ 00

FISH—Haddoek 1is very scarce and
this week’s price is one cent above that
quoted last issue. There is nothing o)-
tainable in Canada in this line, owing
to stormy weather and lack of bait, und
fish dealers are depending upon the
United States for their supply, paying
one cent a pound duty on all importa-
tions. Halibut are plentiful and in gocd
demand at current prices. Receipts of
lake trout and whitefish are greater,
and the quality of the fish is improving
as the cool weather sets in. New kippers
are quoted and appear to be in stiong
demand. Haddies are scarce. Skinless
and boneless cod continue arriving and
sales of them are good.

Fresh and F.ozen Fish.

Haddock, express, perlb.........cov civnnninns ounn 06
Halibut, express, per 1b 3

Sea Bass, Ib....
Gaspe #almon, 1b..
R R oL o s o ovs cans s sontess. ssabasis ovse
IS B s 5o o nib oo o 0 ubnanRABIIRISS wbs
Lobe

coococcooos

ot ot et 2 B0 Pt 3
ot ==

oo
3=

e .ml. Suved— ............................
New haddies. box=s, perlb .. ....oo cvvenn wnn
Smoked herring, per small box . .... ...... ....

oo

Bopel]
Bone]
Bonel
Shred

Oysters—

Standsrds, bulk, per imp. gal .......c..00ve onn 150

Standards, Imp. gt. tins, sealed ........... .... 040

Piukll‘ed fish—
0.

No. 1 N.8. herring, half bbis

No 1 sea trout. 2 0 Ib. hhis.

T e, R TR R L

No. 1 Green haddock, per 200 Ibs .
Labrador Balmo:i. tm)ll: oo

TORONTO.

FRUITS—Canadian fruits are coming
in much more freely, and as a iesult
prices are somewhat easier than last
week. Plums and pears are quite plenti-
ful, apples, particularly the early varie-
ties, are arriving in fairly good quanti-
ties though the quality is rather joor.
Grapes made their first appearance on
the local market early in the week, and
from now on are expected to come iree
ly. This week will see about the last
of the Californian oranges. Their place
will be taken in a couple of weeks by
the Bahamas and later by the Mexican
varieties.

The Canadia

Oranjes—
Late Vlnlenciu(

150's, 176', 2)0's,
Ovals, 808 108,
Lemons, California,
“ Verdellis (

Apples, per basked

M:muuun, Jamaica f
Banunas, jumbo bu
Bananas, 8 hans. g
Cantaloupes (¢alifol
Limivs, per crate....
Watermelons, Elol‘l
Peaclies, Osnadian |
Plums, per basket..
Plums, per i-basket
Pear , Bartlet's, pel
Pears Canadian pe
Tawton Bl ckberrie
Musk Melons, Cana
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Beets, new, per do
Osarrots, Canadian,
Lettuce, Oanadian
Radishes, Roselan
Cucumbers,Canadi
Cauliflower, per do!
Beans, green, per b
Tomatoes, Oanadii
Parsley, perdoz. ...
Egg plant, per bask
Corn, new, per duz
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The Canadian Grocer FRUIT,
Oraijes—
Late Valencias (California), extra fancy, 9%6's . 4 50
o . Y 1268..5%5
1508, 176’8, 290’8, 3168 . covvvvne on .57
Ovals, 80's 101’8, 150's %-bnxes . .22
Lemons, California, 210, 310, 360, 420. g gﬁ)

Verdellis (new crop) 300's extra fancy.
. 08 * choice... ....

s 360 ..... %

s, por DASKES . iiieiiiiiiiiiiiiiiiias
ﬁs.luluéui.)e.lnmsicn firsts, per bunch .. 50
Bananas, jumbo bunches ..,...... o
Bananas, 8 hancs, green ........ 25
( unmlnupes("lhfol‘ml), per case . 00

Linivs, per crate

Wal »rn‘mlom, Florlda, each....
Peaclies, Oanadian per basket
Plhums, per basket....oeees
Plumis, per i-basket crate .
Pear«, Bartlet's, per basket
Pesrs Canadian per basket..
TLawton Bl ckberries
Musk Melons, Oanadian .....ccoveeeees

\ MGETABLES—The supply of car-
rots and beets is somewhat larger this
week and promises to continue easier.
(auliffower also is plentiful, beet cab-
bace. on the other hand is decidedly
searce. Corn, too, seemed to disappear
irom the market at the middle of the
week. The Jersey variety of sweet po-
tatoes made its first appearance on the
market this week, and they are excep-
tionally fine stock. They sell in hampers
41 $3.50. Canadian potatoes have
dropped a notch during the week. Dela-
wares and cobblers will be on the mar-
ket next week.

O CWORO™NMRROIIUIRR O T,
CLSBRBVESTURSEZSIISTSIR

CocoMOmD: ~me=c o
FaBIRR3S:

New poiatoes, Canadian, per bshl....... ... ...055 080
Sweet Potatoes (Jersey), per hamper R
Onions, green per doz.... . 015
Onions, Spanish, per case .. 27 30
Osbtage, Canadian, per bbl.. i
Beets, new, per doz. bunches......... 03 02
Oarrots, Canadi r doz bunches.. .... 025 030
Lettuce, Osnadian leaf, per dos. bunches .03 040
Radishes, Roseland, per doz............. oifis 25
Cucumbers,Canadian, per bask ... .02 030
Cauliflower, por doOZ. ...ovceve connennn Sek 50
Beans, green, per basket, home growr 02 03)
Tomatoes, Oanadian, per basket.... ...02 030
Parsley, PErdOZ....oevveres  sesesseseesss seee 5
Egg plant, per basket ..... 30
Corn, new, per doz (green) .011 0124
Celery, Canadian, per doz .035 40
Ce'c y,impr t d per doz.... ewvie 5)
Vigetat le Marrow, per d z .. wees A0
Green Peppers por basket.... C35 040
Red % 5 09 1w

[ISH—Last week’s prices continue
with scarcely any change. Finnan had-
dic and kippered herring, toe latest ar-
rivals, are in good demand and coming
i nicely. Haddock and cod, though
quoted without change are exceedingly
scarce, as are also live lobsters.

Perch, large, per Ib ..008 009
Blue pickerel, perlb.....cvvveees .. 0084 009
White fi-h, Georgian Bay, per 1b ..010 013
Whitetish, winter caught, per 1b . o b 10
Haddock, fresh caught, per lb ..007 009
Herring, medium, per 1b .. 0073 0 08
Jumbo, PEID..co cerescencecincsse oo bove 10
Bea salmon, per Ib.... 030 035
Trout, fresh, perlb..... v 11
Qiscoes, per baskes...... 100 1235
Labrador herring, per bbl Loant 40K
Cod. fresh caught, per Ib. 008 008}
Halitut, fresh caught .., 09 010
Bhredded cod perib..... [
Shredded cod per doz .. 90
Hulifax fish cakes, case 40
}}.n lnhsterll.l...h. Sl ..02 035
lueiins, small white, per 1b . sl
M:ckerel mediums, each 0“ %
3 lnige ..co.q..s . 03}
Firoan Heddie, per 1b .01
"' 15, per gal........ 5 o 18
] s ex S e
Kippered Hrring . veee o cenee o . 1D
Live Lotsters ....cee000 AR ..03) 03

Y. R, Cummings, a prominent
liller and foodstufis manufacturer, of
Ultawa, called on The Grocer this week.

[SEBASTIAN CODINA
GANDIA, PR(:\;L?:C)E VALENCIA

EXPORTER OF
RAISINS, ONIONS, PEANUTS,
nf\cEE:;: wanted InPrlnclpal" hln‘ldln markets.
corresp Samples will
be sent free.

VNBEGEFABLES AND FISH

THE OYSTER SEASON OPEN
Long Island Native Oysters

Large, Sweet, Clean, Delicious
recommended by United States authorities for their

absolute purity.
Build up your trade on these High-class Goods.

LEMONS LEMONS
Sound Verdilles.—300s or 360s—$4.50 box.

: CANTALOUPES
Packed in crates. “Mount Royal” Brand. Packed
specially for us.

WHITE & CO., Limited

Wholesale Fruit, Produce and Fish

Branch at Hamilton TORONTO

For Extreme Goodness

Buy Only

“ST. NIOHOLAS.” *“ HOME QUARD,” * KICKING,” “PUCK” LEMONS
W. B. STRINGER & CO., TORONTO

We have two carloads extra fine VALENCIA ONIONS in cases, $2.50 per
case, will make a special price in lots of 5, 10 or more. LATE VALENCIA
ORANGES, 80 and 96 size; special price, $4.00 per box as long as they last.

THE DAWSON COMMISSION CO., - TORONTO

FOR FANCY TRADE

CALIFORNIA LEMONS, just like wax, Extra
Fancy “ SQUIRREL” brand 240 and 300 sizes.

THE BEST ORANGE GROWN

8
“Golden Orange’’ brand California Late
Valencias, fresh car just to hand, all sizes. We
control this brand in Canada.

WATER MELONS, Big sellers this weather.

8end us your orders for anything in Fanoy Fruit.

HUGH WALKER & SON

Established 1861 Guelph, Ont.

81
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VIGOROUS ASSOCIATION ORGAN-
IZED.

Vancouver Merchants Band Together
for Mutual Benefit.

The grocery business on the Paeifie
coast appears {o be in a flourishing con-
dition and its memfhers seem to appre-
ciate the value of modern methods. For
some {ime Vietoria has had a flourish-

THE CANADIAN GROCER

ing Retail Merchants’ Assoeiation. Now
Vancouver has fallen in line.

At a recent meeting. attended by fully
seventy-five per cent. of the merchants
of the ecity, the Vancouver Retail Mer-
chants’ Association was organized. The
exeentive, including some of the strong-
est business men in the city, was elected
as follows: DPresident, W. J. Andrews;
Vice-President, Luther McTaggart; See-
retary-Treasurer, T. J. Hunter; Direc-

FRUITS and VEGETABLES !

We are in touch with the leading shippers and
can supply the best at closest prices.

J. R. CLOGG & CO., % " yourrea

Once more we would remind you of
the advancing season, and advisa-
bility of ordering mow if you would

avold vexatious
to fall congestion

delays incidental
and limited trans-

portation facilities.

VERRET, STEWART & CO., LIMITED

The Salt Sellers
MONTREAL

tors, H. A. Edgett, H. Lee, Fraik
Wright, Will Webster, and W.' Cla.
R. D. Seott was appointed Acting-Sec; -
tary to look after the interests of i
assoeiation under the direetion of 1.
Executive.

Price- cuttiug has been particulaly
troublesome in Vaneouyer for a year .
more, and an aeclive eampaign agaiist
this as well as against the custom .f
extending indiseriminate eredit, was .-
lined.

The interest shown in the new orga:i-
zation is very encouraging, and is an
earnest of the suecess which should ie-
sult. The association should be a mu-
terial aid in many ways to the grocers
of the ecity.

AUSTRALIAN FRUIT FOR CANADA.

The Australian dried fruit trade with
Canada has exceeded the most sanguine
expectations of the leading exporiing
firms in the former country, and, ae-
cording to reports recently received,
measures have already been taken hy
these firms to increase next season’s ex-
ports to Canada to at least 1,000 {ous.

PACK BY LOCALITIES.

The pack of the British Colunibia
coast is now figured out as follows :
Skeena River, 110,000 cases; Fraser
River, 55,000 cases ; Rivers Inlet, 87,000
cases ; Naas, 14,000 cases, and outside
points contributed 19,000 cases, making
a grand total of 285,000 cases. Of this
amount not more than 90,000 cases are
available for export to England, as
Canada has taken 120,000 and Australia
about 75,000 cases.

British Columbia will be well repre-
sented at the forthcoming exhibition of
colonial grown fruits, to be held by the
Royal Horticultural Socxcty, in Vincent

‘Square, London, England, in November

next. The fruit will afterwards be
shown at other points throughout
Great Britain.

Aoy,

MAPLE SYRUP,

C MAPLE SUGAR.
MOLASSES,

CONFECTIONERY
SPECIALTIES,

CANDIED PEELS

SUGARS 8

PARTHENAIS ST. COR. ST. CATHERINE.

MONTREAL

LARGEST WORKS OF THE KIND IN OANAQA

LNMER@ MM

& CANNED FRUITS. W

¢ JAMS &
MARMALADE,
TOMATOES. {
KETCHUP, |
PICKLES.VINEGAR 5

S
J’.
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The Canadian Grocer FRUIT, VEGETABLES AND FISH

“BLUENOSE”
CODFISH

Prepared for family use. Packed in 10, 20 and 40-lb. boxes. Put up by the packers

of the celebrated

DA. “HALIFAX” and “ACADIA” Brands of Pure Atlantic Boneless Codfish ,
vith i
.l'i“.“ QUOTATIONS ON APPLICATION. 3
\:I:] & [ ] | J = o
i Atlantic Fish Companies, Limited |
Nova Scotia
2 AGENGIES : WO
,“"'i Y A. H. Brittain & Co., Montreal HEAD OFFICE : ::n'::;‘:r:-';‘ . :::ﬂ.:.l:hr':;;:' L 1
:l‘?'t"'l' ::‘lla:l:t.u::::::':’::;;rlnnlms Limtrn, X 8. Canso, u.s.' : Cape lsland, 'us ¥
5 ;SZ Bay of Islands, Nfid.
this
xllii‘:

‘ There’s as much difference between !
= Ask Your Wholesale Grocer e .
n of !
..‘i:ﬁ for : Klng Oscar brand
nber

K Brunswick Brand

KIPPERED HERRING
FINNAN HADDIES
g HERRING i» TOMATO SAUCE

and
SARDINES

and you will be sure to get Al stock.

Connors Bros., Limited
Black's Harbour, N.B.

Sardines

and other brands as there is between
Electric and Candle Light

It’s easy to talk, but “the proof
of the pudding is in the eating.”

Your customers, once they try a
tin of “King Oscar” Sardines, will
insist upon that brand always.

“Those who know’ buy
“King Oscar”

For sale by leading jobbers.

John W. Bickle & Greening

(3. A. HENDERSON)
Canadian Agents, HAMILTON.
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Commercial Sense

It’s simply a matter of commercial sense stocking the best brand of tobacco

on the market.

Averagely good Tobacco may be handled by the ordinary

cigar dealer, but the shrewd Grocer prefers

T. & B.

for a variety of reasons. T. & B. is fragrant, cool and delightful.
smokers call it the king of pipe tobaccos—solace concentrated—while shrewd

grocers know it to be a sure and certain trade-builder.

And

T. @ B. sells more than Tobacco

Veteran

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA

TRADE NEWS OF NOVA SCOTIA

Wholesale Trade Quiet—Scarcity of Be ef—Beans Advancing—A Plea for Hon-
est Apple Packing—General News and Markets.

(8pecial Correspondence of The Canadian Grocer)

Halifax, N.S., Sept. 8.

The retail grocery trade in Halifax is
good, but business in the wholesale
trade is a little on the quiet side, due
in some measure, it is said, to the high
prices of all lines. The grocers are only
purchasing small lots. There is a scar-
city of American and Canadian plate
beef. Some of the American packers
will offer any beef for shipment, and
(anadian beef cannot be purchased.
Flour is firmer and an advance of fifteen
cents has been made by the millers.
C'orn continues on an upward tendency,
and beans are firm and advancing, owing
to the short crop. Valencia raisins al-
so show a slight advance, and cheese is
very firm. The price quoted is 12 to
124c for large, and 124 to 13c for twins.
Butter remains unchanged. The New
York market is well supplied, and it is
thought this may have some efiect in
keeping the Canadian market in check.
Iiggs are unusually scarce for the season
of the year, and it is reported that the
Prince Edward Island dealers cannot
(ill their orders. The price quoted for
case stock is 21 to 22 cents.

“‘

One of the large Liverpool (Eng.)
firms which handles Canadian products,
writing to its representative in Halifax
about the grading of Nova Scotia apples,

says : ‘““We are pleased to learn that
there is a prospect of a good crop of
Nova Scotia apples, and hope steps
will be taken by dealers to see that the
fruit is packed in an honest and proper

wnner. If this is done, the future of
Nova Scotia apples is assured, but the
present system of packing and market-
ing them (solely from the buyer’s point
I view) is rotten to the core, and un-
til such time as the packing is done
honestly, you will not find any buyers
willing to touch Nova Scotia apples,
except at a ridiculous price. Take our-
selves, for instance. If we could get
your Kings packed properly, all one
grade, we would not have the slightest
hesitation in buying 10,000 to 20,000
barrels, but as the business is done
now, a few barrels from one packer and
* few from another, one lot fair, another
lot rubbish, we dare not buy; it is

‘n to the man or firm that does so.
“‘In our opinion there are no finer
apples grown than those produced by
Nova Scotia, but owing to bad grading
=4 false packing, there is no package
of apples which reaches us from any
part of Canada or the United States
so unsaleable as Nova Scotians. This
is clearly seen by the prices realized,
Ontario packing always commanding
shillings more . per barrel than Nova
Scotians.”
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Apples are coming in more plentiiul
and they are finding a ready sale. The
varieties on the market are: Astra-
chans, Sweets, Early Moscows, Trans-
parent and Early August. They sell
from §$1.50 to $3.00 per barrel, the
Sweets bringing the highest price.

.‘l

F. B. Chute, of Berwick, N.S., has re-
ceived a cable ordering two thousand
half barrels of early apples for shipment
to South Africa. John Fox, of the
firm of John Fox & Co., London, lig.,
has been spending the past month in the
counties of Kings and Annapolis, visit-
ing the orchards. He states that he
found the fruit exceptional in quality
and a large crop, and 25 to 30 per cent.
cleaner than last year. The prospects
for good prices in the English market
are excellent, owing to that country
having but half a crop this season. M.
Fox has had a very successful trip and
is emphatic in advising the fruit grow-
ers to hold their apples and ship direct,
if they wish to make good profits. Ile
believes spraying has bheen very beneficial
in producing the clean crop of the pre-
sent season.

“.

Larder & De Young’s new commission
store on George street, Sydney, is heing
rapidly erected by the contractors, and
when finished will present a handsome
appearance. The owners expect to oc-
cupy the building by the first of Octo-
ber. The building is being constructed
of cement bhlocks.

* * ]
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tle west coast of Newfoundland, was
in the city last week on a business
trip

“‘

[1. Moulton, of Burgeo, Newfound-
laiil. the junior member of the large
fishine concern of Moulton & (‘ompau_\y,
wa in Halifax last week in connection
with some fish shipments.

“‘

Ilie Norwegian steamer Uisk sailed
irom Sydney last week for the Labra-
dor coast, for a cargo of fish, which she
will take to the Mediterranean.

A SUCCESSFUL SALESMAN.

2. Muat, whose photograph is repro-
duced below, and who is the subject of
{his sketch, is known to about all the
iefailers worth knowing from Halifax to
(‘algary, as the representative of H. J.
leinz Co. He has been connected with
this firm in one capacity or another,
for close upon a dozen years. He is
likely to be there for another dozen
irom present indications. Mr. Muat’s
carly work consisted largely in break-
ing in new territory and building up
husinesses for other salesmen to take
hold of, strengthen and increase if pos-
sible. Because he cgmmends confidence
at first glance, his success in this class

R. Muat.

ol work has been remarkable. Some men
would sooner break stones than fresh
territory. They find the job hard. Mr.
Muat doesn’t. He attributes this fact
10 having at his back a:house of so well-
tslablished and extensive a reputation
as the Heinz Co. Whatever the reason,
s success remains undisputed. He is
sald 1o have attached to himself and his
liouse the largest connection of any one
an in the line and quality of the
:t,l?!!.\' he carries.

‘ir. Muat is now the traveling repre-
sculative of the Heinz Co. in Ontario.
lle was. in charge of the Heinz booth at
the recently concluded Canadian Nation-
al Iixhibition. For five years he held
1‘hu office of secretary of the Retail
Grocers’ Association. During the time
hie occupied this position, the member-
ship of ‘the association was augmented

THE CANADIAN GROCER

by from thirty to forty new names each
month. He was largely instrumental
also in persuading the grocers to adopt
the Wednesday half holiday, which so
many of them enjoy to-day.

Besides being secretary of the Retail-
ers’ Association, he was for some time
president of the City Travelers’ Associ-
ation, resigning both or .hese offices in
order to accept the position he now oc-
cupies. No one we ever, heard of wishes
him anything but good luck.

APPEARANCE COUNTS.

The necessity of attractiveness in
packing, to which some reference was
made in a recent issue of The Grocer,
is becoming more and more fully recog-
nized by Canadian firms. The Ozo Com-
pany of Montreal, to mention only one
instance, have fully realized the value
of attractive packing and now put up
one of the neatest-appearing packages on
the market, the kind that attracts the
attention of a customer at once. This
line retails at 40c a 2-tb. jar and costs
the dealer $4.50 ‘a dozen.

Gordon Winter St. John’s, Newfound-
land, was in Toronto last week. Mr.
Winter is a son of M. G. Winter, of T.
& M. Winter, one of the oldest whole-
sale grocery firms in the ancient colony.

STANDARD

OF THE

WORLD

8old by all the Wholesale trade

CLAY MoDOUGALL
PIPES | -= 2~
D. McDOUGALL & CO., Glasgow, Scet.

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Oanadian Grocer.

JOS. COTE

IMPORTER AND WHOLESALE TOBACCONIST
ESTABLISHED IN 1887

Staple and Fancy Smokers’ Sundries.

Imported Cigars.

Egyptian Cigarettes

Briar and Meerschaum Pipes with silver and gold mountings of the highest quality.

Warehouse : 119 8t. Andrew Street,

Office and Sample Room : 188 St. Paul Street, Phone 1272, QUEBEG.
Branch: “‘EL SERGEANT CIGAR STORE,” 179 St. Joseph St., Phone 2097

All First-Class Grocers

Handle

OLD CHUM

Cut Plug Smoking Tobacco

it's a Trade Bringer.
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MAKING WAR ON CATALOGUE HOUSES

Half a Million Retailers Combining for Offensive nnd Defensive Aetion.

War has been declared on the great
catalogue houses of Chicago by the
500,000 retail merchants of the western
states. The struggle between these two
great interests has been in progress for
many years. The advance made by the
catalogue houses has been such as to
tireaten the very existence of thou-
sands of smaler traders throughout
the west, and they are now fighting, as
they say, for their lives. In the strug-
gle, jobbers and manufacturers are in-
volved with the retail merchants.

The retail merchants are being guid-
ed at the present juncture in the strug-
gle by an organization known as the
Home Trade League of America, which
has existed for several months as a
publicity bureau, with headquarters in
the Monadnock building, in the city of
Chicago, but which is shortly to in-
corporate and institute a more syste-
matic and aggressive campaign against
the catalogue houses, through a bhoard
of twenty-one managers, with a vice-
president and a committee of ten mem-
bers in each state. This Chicago league
has, as its support, commereial asSo-
ciations in thé states of lllinois, Wis-
consin, Minnesota, Iowa, Michigan and
Kansas. The connection bhetween these
scajttered associations and the Hopne
Trade League of Chicago, is very close,
the officers of the associations being
in constant correspondence with the
league, the new officers of which will
be chosen from the body of active
business men in all the leading towns
and cities of the entire west.

Plan of Campaign.

The steps which are being taken by
the Home Trade League to aid the re-
tail merchant in the competition with
the catalogue houses is indicated by
the press of Chicago, as follows :

First.—Bringing pressure on manu-
facturers, jobbers and wholesalers
generally, to give to local merchants the
same rates as are granted to mail or-
der companfes. Under present condi-
tions, retail merchants are, it is
claimed, compelled to sell certain lines
of goods at higher prices than are
charged by the catalogue houses, owing
to the fact that the wholesalers grant
a lower price to the catalogue house
than will- be granted to the small re-
tailer.

Second.—Pressure is brought to bhear
on the eonsumer, in all possible ways,
to persuade him to give the local mer-
chant a chance to figure on the order
which is to be sent to the catalogue
house, before it is sent, in order that
the retail merchant may have the op-
portunity to show the consumer that
he can compete with the catalogue
house.

Third.—Merchants are pledging them-
selves to buy no goods from any whole-
saler who sells any goods of any kind
to any ecatalogue house. The results of
the operation of this method of war-
fare are already apparent in Chieago,
where a number of the large whole-
sale mercantile institutions are said no
longer to sell to catalogue houses. The
League is using all means to cnlarge the
number of merchants who refuse to huy

from concerns which sell to citalogue
houses.

FFourth.—Appeals are made to local
pride and the loyalty of every commun-
ity to support its local institutions.

Fifth.—l.ocal merchants in many of
the larger towns and cities have organ-
ized execursions to their towns, for the
purpose of persuading huyers that they
can compete with the large catalogue
houses of Chicago and elsewhere.

Sixth.—Farmers who deal with cata-
logue houses are refused all accommo-
dation at the retail stores of the coun-
try towns and cities.

New Method of Attack.

In the existing struggle, injury has
been done to the large catalogue houses,
owing to the faet that their competi-
tors have organized a system through
the operation of which the catalogue
houses have received thousands of
bogus letters requesting that cata-
logues be furnished them. Catalogues
cost about one dollar each, together
with the ecost of mailing. Cases are
now pending in the courts of the
United States, in which ecatalogue
houses are taking action against those
who have occasioned them losses in
this way. This is true, however, ap-
parently not of the houses dealing in
all classes of goods, but of the houses
which have been selling lumber oy mail
order. This method of ecompetition
does not meet with the approval of
the Chicago league. The business done
by the mail order houses in the western
states is now said to amount to hun-
dreds of millions of dollars annually,
and if it should continue to increase
in the future as it has in the past, it is
feared that hundreds of villages of the
country will actually disappear, since
the entire reason for their existence is
to furnish the needed supplies to the
farmers of their vieinity. Those which
do not disappear, will steadily decrease
in size and importance. The jobbers
and wholesalers are interested, since
their fortunes have been created
through the business done by them
with the small retail dealers of the
country. It is claimed that the jobbers
of the western states lost, approximate-
ly, sixty million dollars in 1905, owing
to the great advance made in the busi-
ness of the mail order houses. As
much business was done from Chicago
through the mail order houses in that
vear as all the jobbers of the city
combined. Not many years ago, all of
this business was done by the jobbers.
That is to say, the jobbers and the
country merchants have already lost
one-half of the total trade of the coun-
try.

Manager Clark, of the Chicago
league, stated, in conversation with
reference to the work of the institution,
that all that the retail merchants of
the country wanted was a square deal.
If they could get the same terms from
the jobbers and wholesalers that are
granted to the catalogue houses they
would be satisfied to take their chances
with consumers. They were in direct
contact and touch with them, and,

&6

with the same advantages, could
than hold their own. He added |y
the majority of the jobbers and wi. |
sale dealers of Chicago had takei iuf
little interest in the work of the lei e,
owing to the fact that Chicago wu: the
home of the great mail order ho
whose accounts had been of

SN,
Yieat

value to these whalesalers:and jolirg
There were,. howkver; notable . ¢
tions, certain houses giving up ac-

counts, amounting to hundreds of tioy-
sands of dollars per year, rather ihap
run the risk of the entire destru tion
of the business of the country iuer-
chants, whose continued existence was
of so great importance to the houses
referred to.

SUGAR AS FOOD.

Shown to Be a Powerful Stimulant
Under Certain Conditions.

Some - interesting experiments with
reference to the nutritive value of foods
containing sugar were recently iade
at the instance of the War Office at
Berlin. It is a fact well known 1o Al-
pine tourists that on difficult climbing
excursions an inereased desire is felt
for sweets and sweetened foods, and
many who never touch such things at
home devour large quantities of (hem
on these tours. It is also frequently
remarked that the guides eagerly ap-
propriate any sugar that may he [eft
over, and consume it on the journey.
Whether the sugar afforded real benefit
to the mountain climber was the sub-
jeet of the German investigation: that
i1s, did the consumption of sugar ren-

der the tired muscles capable of re-
newed exertion? To answer the ques-
tion conclusively, the subject of tlic ex-

periment was not allowed to kiow
that a test was being made. One day
a sweet liquid, eontaining thirty crams
of sugar, was administered; on the nexi
a similar liquid, sweetened by sac-
charin to render it indistinguishable
from the other, as far as taste was
concerned, took the place of the sugar.
The result was a complete triumph for
the sugar. It was found that a greater
amount of work eould be aceomplished
on the days when the sugar was uiven
than on those when saccharine took its
place. This serves, as far as it cocs, to

prove that sugar is food in a trne sense
and that it.is in partieular food fur the
museles.

A CALGARY BOOKLET.

A book dealing with Calgary and the
surrounding country has just been 18-
sued jointly by the City Council and
Board of Trade of that eity. Tt is at-
tractively printed and illustrated and
contains much of interest. The lusi re-
port of the present Board of Trade 1s
printed in full. There are also a:ficles
dealing with the industrial and climatie
conditions of that part of the Dominion.
The comvilers of the book are io be
congratulated.
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STAPLE AS GOLD

Grocers are wise to sell more Royal Baking
Powder, because in the end it yields a greater
profit than the low-priced powders, many of
which contain alum, which is injurious to health.

Royal Baking Powder is always worth one
huadred cents on the dollar, and no grocer need
hesitate to carry a large amount of it in stock.

Royal Baking Powder retains its full strength
in all climates all the time.

Varying atmospheres do not lessen its leav-
ening qualities. You have no spoiled stock.

It is absolutely pure and healthful and always
sure in results.

It never fails to satisfy the consumer.

It is sold the world over and is as staple
as gold,

ROYAL BAKING POWDER CO.. NEW YORK
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that youwon’the
What you want to do
Your hest asset

“ENTERPRISE”

with new Total Registering
Device

The saving of time will doubly pay
for it.

The convenience alone will make it
worth all it costs.

It is cleaner, as it dispenses with
the use of measures and the consequent
presence of flies and dirt.

Accurately measures molasses,
heavy oils, tar and other thick liquids.

It isn’t so much a question of ‘‘Getting Along”
---the other fellow may get along so much faster

COLES i,

Single and Double Grinder Bulverizing and Granulating

Every Coles Coffee Mill has a Breaker that breaks the Coffee
before it enters the grinders, thus reducing wear of grinders
and saving current.

Our
Qrinders

Wear
Longest

Grinding
Capacity

Granulating 2 Ibs.
per minute.

COLES MANUFACTURING CO.
Nes. 1615-1635 North 23rd St. PHILADELPHIA, PENN., U.S.A.
AGENTS :

Todhunter, Mitchell & Co., Toronto. Forbes Bros.,
Dearborn & Co., 5t. John, N.B. Gorman '&'x.’.f%';“m Ont,

in the race---
is to ““Get Ahead”
is “ENTERPRISE”

ELF-PRIMING
2- MEASURING pU"p

Has toial registering device showing
when stock is low in barrel.

No. 97 Pump costs $6.90 ; Auger,
75 cents; Extension Tube, 50 cents a
foot.

Write for Illustrated Catalogue of all the Entcrprise
Specialties.,

The Enterprise Mig, Co. of Pa.
!’kiladelphia, U.S.A.

|Star Brand
COTTON CLOTHES LINES

——AND —

COTTON TWINE

Cotton Lines are as cheap as Sisal or Manila and much better.

For Sale by All Wholesale Dealers.
S8EE THAT YOU GET THEM.

' BIRKMYER'S WATERPROOF FLAX-CANVAS

Thousands in use.

Best waterprool inthe
country.

Just as cheap as the
common ones, but I
finitely better.

For Horses, Waggons,
Feed-bags, Capes,
etc., etc. All styles
and sizes in stock.

y Sampies cheerfully furnished

TOBIN TENT, AWNING and TARPAULIN CO.

Ottawa Toronto Montreal
201 Sparks St. 125 Simcoe St. 28 St. Peter St
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NO “CLOUDY" SURFACES ™=
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come from using “Majestic” furniture
polishes. When applied according to
directions the result is a brilliant lustre
—none of those smeared surfaces so
common to many so-called polishes.
Free from grit and dirt, “ Majestic”
furniture polish is all a furniture polish

should be.

Write for samples and prices.

MAJESTIC POLISHES, Limited
575 Yonge Street, Toroante, Canada

72

Persons addressing advertisers will kindly
mention having seen their advertisement in

this Paper.

FOR BUTCHERS AND GROCERS.

EUREKA REFRIGERATOR CO., Ltd., TORONTO CAN,

REFRIGERATORS

e
IVAS

ads in use.

terproof inthe
ouniry.

cheap as the
1 ones, butIn
better.
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gs, Capes,
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t. Peter St

A Fire-Proof Gasolene Tank

Cut 42—Pump with Underground Tank. Send for Catalog B

That old tin gasolene tank setting out behind your store is dangerous, it’s
liable to explode and set fire to your store at any time, and because it is so close
to the building, you may have trouble collecting your insurance.

YOU'RE INVITING A BLAZE.

On the other hand, put in a Bowser Gasolene Tank and Self-Measuring
Pump and you remove every particle of danger.

The tank is fire-proof, the pump is fire-proof—there’s no evaporation,
no leakage, no waste. Being self-measuring, there is no spilling or over-
flow. All the gasolene is in the fire-proof tank or in the customer’s can.
It’s the safest, surest, cheapest method of handling gasolene.

Then, too, the Bowser is a money saver, it’s convenient, and it’s
speedy. Your customers like it and it draws trade.

S. F. BOWSER & COMPANY, Inc.
66-68 Fraser Ave., Toronto Ont.

“If you have an old Bowser and want a new one, write us for ouf liberal exchange offer.”

If you have anything for sale which a Grocer or General Merchant
will be interested in advertise it in our ‘‘ Condensed Ad.” column.

will bring you good results.

It

Address

TO MANUFACTURERS’
AGENTS :

THE CANADIAN GROCER has enquiries from time to
time from manufacturers and others wanting represen-
tatives in the leading business centres here and abroad.

Firms or individuals open for agencies in Canada or abroad
may have their names and addresses placed on a special list
kept for the information of enquirers in our various offices
throughout Canada and in Great Britain without charge.

Business Manager

CANADIAN GROCER
Montreal and Toronto.

ELECTRIC POWER COFFEE MILLS

This small cut illustrates another
of the designs we make.

Furnished for direct or alterna-
ting current. Fitted with strong
brass heavily nickeled hopper.

Stands 30 inches high, operates
off your lighting line. Most
convenient and up-to-date mill
on the market. :

Granulates 2-1b per minute and
cuts fine 1-1b per minute.

Write for Catalog and prices

THE A. D. FISHER CO., LIMITED, - TORONTO
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All the good things that have
ever been said about MacLaren’s
Imperial Cheese —and that means
everything that has been said —
may be summed up in this one
little expression —

“Just the Cheese”

MacLaren’s
Imperial Cheese

is remarkable for other reasons than its
purity and delightful individuality of
flavor; it contains three times the nutri-
ment of ordinary cheese, which in turn is
twice as nutritious as meat —taking weight
for weight. This cheese combined with
bread contains everything that the human
body requires in the way of food to keep
it in health and strength.

Words fail to tell you how zood it is—
the only way to know is to try it

10c. a jar and upward at all grocers.

MacLaren’s Imperial Cheese Co., Ltd.
Detroit, Michigan, and Toronto, Canada

CANADIAN

GROCER

’
Maclaren’s §
is a superlative
cheese. The in-
gredients could not
be more pure —the
preparation could
not be more careful
—the taste could
not be more deli-
cious. It contains no
preservatives.

MacLarens

Imperial Cheese

is manufactured with the
scrupulous cleanliness
which ought to attend the
preparation of a food-stuff
So open to unfavorable in-
fluence. Even the dainty opal
jars are sterilized before bein
filled. When you eat Imperi
Cheese you are safe in the
knowledge that

“It's as good as it tastes.”

In jars from 10c upward

Mac Laren Imperial Cheese C ,Ltd.
“Detroit. ?. ., and T’:un';:’é::.
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QUOTATIONS FOR PROPRIETARY ARTICLES

Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are
responsiblefor their accuracy. For charges for inserting guotations in this department apply to Advertising Manager, The Canadian

Grocer, at our nearest office.
Sept. 13, 1907.

3axug Powder.

Oook # Friend— Per dos.
8ize 1, in 3 and 4 dos. boxes.. .84
" 10, lnldox.boxu...... 210
5 5 g %
e lg, inB = s
Pound Llnl 3 doz in case. . 300
1§-0z. tins, i .40
5-1b. =2 14 00
W. H. GILLARD & 00.
Dismond—

1-1b. le.ldnx.tnum
olb. ting, 3
1b tins ¢ "

3ne

IMPERIAL BAKING POWDER.

MAGIC BAEING POWDER

SRR

Wowiest (GATES  Oases. Bizes.  Per dos.
6d > 40

i % &

g 075

g " 09

i 1a

g - 145

- 16

S L1

T 410

- 3509
22 0%, | Per case

..
A Sl
BOYAL BAKING POWDER.

Sizes. Per Dos.
0895

140

19

2 66

. 38

4 90

13 60

BIb <iieissavescessenasesentect B

Barrels—When packed in bmeh one per

cent. discount will be allowed.

ULEVELAND'S BAKING POWDER.

Bizes. Per Dos.
Hemlandl—mme. sasvacnsase ........

-0

g BBEI5BER

-

Larrels—When pwk.e.d' in barre
cent. discount will be allowed.

T. KINNEAR & 00.
Jrown Brand—
11b. tins, 2 doz. in case.
b, #'g w @
T e T

oo
588

ST. GEORGE'S BAKING

POWDER.
Per doz.
Trial size,6 doz. in case.$0.90
-0z, 135
6-0z. ** 3 g 180
8-0z. * 3 o 235
12-0z, * 3 £ 355
16-0z. * 2 e 4 55
8%0z. * 1 " 8 50
Terms net 30 days.
Blue.
Keenu Oxtord, ~
2 Tn 10 By lb. . ﬂa {;
et s Munmoﬂi. um- 300

JAMES' DOME'BLACE LEAD.

LTI S s Pu"

Woriva

Cereals

Wheat OR, 3.1p,
e g&-‘m m”;b“ 008

Chocolates and Cocoas
THE OOWAN 00., LIMITED.

Cocoa—
Perfection 1-1b, tins per doz.........
Pertlgutlon, Qig: » per doz o 5

“

<l 10c. size

= 5-Ib. tins r lb
Boluble,No 1,5 and.
No.3. 5 and lO-lb

London Pearl per 1b. .
Special quotations for Cocoa

Ohocolate—
Queen’ ; Dessert, {-1b. cake’,

12-1b. boxen
st 38

mon
Specml Piamond. 8 y
8,

8s,
The following unsweetened :
Pertoctlon, 2'c. size, 2doz. i u!e' lpga

Iolnn for cake—

Chocolate, white, pink, lemon, orange,
almond, maple and cocoanut cream, in
§-1b. pkgs., per doz................ 0 80

Chocolate, white, pink, lemon, orange,
almond. maple and cocoanut cream, in
1-1b. boxes, per doz.............. 17

Oonfections— Per doz.
Oreunban. GOlnbox. per bex...... 1 80
6 in box, per doz. boxes 2 25
Chogolate ginger, per IDcsessesassse 030
lex per doz.... 3 25

Crystalized ** ’s, per doz. boxea 225

Vanilla choc(l)ll)nte wafers, No. 1,5 0 0

ch , 36 in bo
“  86in box.perdoz mku 035
Maple Buds, in 5—lb boxesper 1b.... 0 35

z

!SS? SHBBBE.

Pure, unsweetened,
l‘u‘l “Diamond,” }'s,
Fry's "Monogram,” i's,

®0
0
0
0
0
0
Per
3
4
8

Auonu. Q. E. Oolson & Son, Montreal.
\)! and i-lb. tins, 14-1b. boxes, per

...-un..... ersssesesserannee

Smaller q

w uw g " " S " .‘”
owog " “ Sy . 9.00

JOHN P. MOTT & 00.'8.

R. 8. McIndoe, Agent, Toronto
J. A. Taylor, M
Jos. E. Huxley, Winni
Standard Brok: ., Van , B.O.

) |

Mott's breakfast cocos, t'l ..... essees 040
o 0 W Lo

i No. 1 chocolate, } .. 08
Ve tioks, per g 1%

a 8 per grou Ak

‘ Diamond chocolate, $'s........ 0 2¢

¢ onfectioner lchooohu.m to 081
Swest Obocolate liquors..2lc. to 0 35

WALTER BAKER & CO., LIMITED.
Per 1b.

Prcmium No. 1 chocolate, } and §-lb.

Breakfnt cocoa, §. 4, 1 and 5-1b. tins 0 44

Gierman Sweet chowlnte. 1 and }-1b.
cakes, 6 1b. boxes.
Caracas Sweet chocolate, {-1b cakes
boxes ......

3 and 6 1b. boxes.
Varilla Sweec chocolate, 1-6:
‘:oluble chooolnte (hot or cold soda)

b ing ot e 042
Cracked coco.. {-lb. pkgs., 5-1b, bagu 0 3t
Oaracas tablets, 100 bundlea, tied Bs,

T L e A A 300

The above quotations are f.0.b. Montreal

WALTER M. LOWNEY 00.

CanadianBranch,165-171 William st. Montreal
Breakfast cocoa— Per Ib.
5-1b screw top cans,10 cans in case, 38c.
13-1b. boxes. 6 boxes in case. 1-1b. t.lnl 39(:,

f.1p. boxes, 12 boxes in case.}-1b. tins
6 'h hayas, 12 "oxes in casa, 1.5-1h. tln' 410
12-1b. boxes, 6 boxes in case.......... 4lc.
+wer t cocoa porwder—
12-1b. boxes, 6 boxes in case, 1-1b. tins.30c.

6-1b. boxes, 12 boxes in case, §-1b. tins..302.
6-1b. boxes, 13 boxes in case, 1-1b. tins. 32¢
Premium chooo!

late—
6-1b. bxs., 13 bxs. in case x{n

61b. bxs., 12 bxs. in ona.i-lb pkgs. .330.
Milk chocolate—

50 5-cent pieces to box, per box .... $1.65
Vanilla sweet: chocolate—

50-5 cent. pkga., in box...... 31 65

6-1b. bxs. 13 bxs., in case, §-1b.
&1b. bxs., 13bxa. in case, $-1b. pkes. 28c

sweet,
6-Ib. boxes, 12 bu. In case, !-Ib pkp 24c.
8-1b. 13 &1b.

' 2o0.
Cocoanut.
CANADIAN COCOANUT CO., MONTREAL.
Packages—
Ec., 10¢, 20 and 40~. packages packed in
15 1b. and 3) Ib. cases Per Ib.
11b. packages. ....... «..eceeiceiaees 026
% Ib. o 3 .. 027
1 nml 1b. pnckages asuorte
and 4 1b. 0 213
% 1b. ‘. inblb, boxes 028
‘Ib. 5 .029
1b. - nd il 15 Ib. cases 0 3)

Bulk—

In 15 and 15 Ib. pails and 10, 25 and 50 Ib.
boxes. Pails. Tins. Bbls
White Moss, fine strip. 0 19 021 0l

Best Shredded 57

Special S8hred 015
ﬁ?gbon"' 017 015
Destocated ale- oo

White Moss in 5 and 10 1b. aquare Lmu, 21c.

Condensed Milk.
BORDEN'S OONDENSED MILK 00.

Wmn. H. Dunn, Agent, Montreal & Toronto.
Oases. Doz

" ” d 50

G.oﬂo bnn%(l aoz.) E '}”
mem"bnnd 4d 4 100

Enpo

“* Peerl * brand cream.. 475 120

Foge- L w"".’........ﬁw 14

TRURO CONDENSED MILE 00., LIMITED.
" Jorsey" brand evaporated cream
"ﬁndu“ bnnddu') per oase (4 doz).. “ 5.80

e
—
Comorngcs i v
e et

Coffees.

THOS. LIPTON
retail wholesale
1 Ib. tins, ground or whole.. 0 40 030

JAMES TURNER & 00. Per 1b

E. D. MAROEAU, Montreal. Perlb.
"'0ld Crow” Java 80 B
; om
Oondor ” Java 080
Arabian, Mocha 0380
15-year-old M eling J and
hnntl-plukul Hooln.... Secosenceve (080
1-1h. fanoy t!m eholeo pure coffer 48
tins per case.............. di 2
Ilsdlm r. o.l v 550
. tins. 62
g) Ib. doﬂversd ln Onurlo and Quebeo.
............. AR e 1 (3
THOMAS WOOD & CO.
* -llt Edge m 1 lh Mns .............

PATTERSON'S '‘CAMP"” COFFEE ESSENGE

Agents, Rose & Lnﬂnxgome. Montreal and
'oron
lg oz. boltles, 4 doz. per, doz

Rep. quans. 1 e i
Tmp. 1 “

Cheese.

Imperial—Large size jass....per doz. $8 25
J:ﬂuml!ujm e 4 50
Small v 240

Topporial Bolder “Tacss Wss 18

gl b
um 8120 .cooceenoennse M 17 00
H 13 00
L0 lw
S - 2 240

Coupon Bookl—Allilon’l

For sale in Oanads by The Eby Blain Jo
Limited, Toronto. C. O. Beauchemin &

Fils, Montreal.

$1, §3, 3, 85, $10 and §30 books.
Un- Covers avd
num Oou

ns
hered. number ed
In lota of less than 100
books, 1 kind assorted. 4c. 4o
100 to 500 bOOKE ...vveevee. S0 fo.
100 to 1,000 books ......... 8o e

Allison’s Coupon Pass Book.

to $8 00 books ..........l cents each
DOOKS coeverenss

Tbe Davideon & Hay, Vimited, Torontg

¢
§
i
3

o




RISING

3000 TONS SO8

| 'SUN & PASTE

STOVE POLISH G==22= STOVE POLISH

IN CAKES IN TINS

storing your

i i b 5 b

RESERVE STOCK |

of well-known Brands of Canned Gopds, Wines, Liquors and
Grocers’ Sundries, either Free ofiIn Bond, in a modern

THE CANADIAN GROCER

A Guarantee that is Worth Something

is printed and packed in every box of
SUN PASTE Stove Polish. Our guar.
antee stands at par because all you haye
to do is to notify us if any of our SUN
PASTE is found defective in any way ang
we do the rest. It is no surprise (o us,
however, that so many thousands of store-
keepers are selling our SUN PASTE yeqr
in and year out with never a defective
tin. We make the goods right. Thatis
the kind of Paste Polish you find it worth
while to push.

MORSE BROS., Props. - Canton, Mass., U.S.A.

PROTECT

your large business and retain your many customers by

Fireproof Storage Warehouse

where Insurance Premiums are the lowest in Canada, and
from which goods are promptly distributed by close con-
nection with all Railroads and River and Ocean Steamship

Lines. RESERVE SPACE for your autumn shipments at the

a change.

Evaporated Cream

The moral is plain.

WM. H. DUNN, AGENT
27 Front Street East,

TERMINAL WAREHOUSE & CARTAGE CO., LTD.

14-38 Grey Nun Street, MONTREAL

BORDEN'S BRANDS

“EAGLE BRAND” Condensed Milk and “ PEERLESS BRAND"”

are known and preferred by the Canadian consumer.

See ““‘BORDEN'S”

394 & 396 8t. Paul 8t.,

‘ When a food article pleases your trade it is folly to advocate .

(Unsweetened)

‘ TORONTO. MONTREAL. ’

92

Extract

LAPORTE, MART
‘Vita” Pasteurized Ext
Bottles 1-0z., case of
woogw 1
i
u gy
9w

“
F

Wilson's B

50 10c. pack

three boxes

Infants’

Bubl.gnon'l patent bulq"
Jams snd

BATGER'S WHOLE FRU;
Agents, Rose & Laflal

Toror

L-Ib. glass jar, screw top,
T UPTON

Ompound Fruit Jams

nll-lb. 'ﬁo'% pnj I8, 0000000
ome ]

b, gl:l !m‘ﬁ.&;:.h:
61,14 aad 3015, paiis,

Lar

THE N. K. SAIRBANK
LARD OOM
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box of
r guar-
ou have
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vay and
1o us,
f atore-
[E year
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‘Tnatm
it worth

Extract of Beef.

LAPORTE, MARTIN & CIE, LTD.
‘Vita” Pasteurized Extract of Beef.

Bottles 1-0z., case of 2 doz
W og “ “

1 .
» AL
sge el
Fly Pads,
Wilson's Fly Pads, in hoxes of

50 10c. packeu..g per box, or
three boxes for

Infants’ Food.

Bnblnlonlpnenr.bnh' b t.ln. esss '} g
" A pee

7 urmuu n1m

Jams and Jellies.
BATGER'S WHOLE FRUIT STRAWBERRY JAM

Agents, Rose & I_i‘a.ﬂamge, Montreal and

L-Ib. glass jar, screw top, 4 doz., per doz 2 20

T UPTON & 0O.
Ompound Frult Jams—
Loz,

, 44 mouo. dos. §1 00
Hibet i o eI .
B0 T1b. i palierd aod’ 5 pots, 1o

1b. 007
007
0 06§
100
0073
0
ﬁvmmiu ...... BEELE T i ‘!b' 0&
e J al
Lib, gz far  ltor. pean) f doa"in =

5,7, 14 and 30-1b, pdh.wlb..l}g 012
Lard.

THE N. E. FAIRBANK 00. BOAR'S HEAD
IABD COMPOUND.

Simply A 1.

THE CANADIAN GROCER

HE A ] SAUC

A Fine Tonic and Digestive.
An Excellent Relish For
‘““FISH, FLESH or FOWL.”

Pleases everyone.
The Public WILL have it.

Sold all over

Ti veeen.80 11} 20-Ib, tams ... .. 2
qh‘ ........ 0 31b. “ 012
be, 601bs .. 011§ “ 51b. ** .. 01
Palls .:...... : * 101b. .. 0 11F
Licorice.

NATIONAL LICORIOCE CO.

§-1b. boxes, wood or Ib.
o o . 2%
mnxed

mbox
w 1b.

SRBAE TIEHRS

- LT ) --e—-!

100 scicks.
Du.loohmonnuﬂuh.{mln box....

Lime Juice.
BATGER'S LIME JUICE CORDIAL.
Ageuts, Rose & Laflamme, Montreal and

Toron
guu' bottles, 2 doz., perdoz ........ 2 90
int i B Sepsesne 18
BATGER'S LEMON SQUASH.
Agents, Rose & Laflamme, Montreal and

Toronto.
gl..‘n.n bottles, g doz., per; doz

Lye (conuntntcd)
GILLETT'S PERFUMED. Per case.

T

the world.

For particulars and prices write our Agent

H. HUBBARD,
BRAND & CO., [onpon,

LIMITED

Purveyors to H.M. the King, Mayfair Works, Vaﬁxhall,

Olive 0il.
LAPORTE, MARTIN & OIE, LTD

Minerva Brand—
Mh':‘eru. qts. 12's

Orange Marmalade.

T. UPTON & 0O.
doz.case. . - .per dox.ll oo
In 5 and 7-1b. zlnlmdl-lb pmalll.porlb. 0 01

Golden shred marmalade, 2 doz. case,
POF AOReccccccocncccccccennonsns 1%

Sauces.

PATERSON'S WOCESTER SAUCE.
Agents, Rose & Laflamme, Montreal and

Toronto.
mnt bottles, 3 & 6 doz, perdoz ..... (l) gg
Soda.
OOW BRAND.

NDWIGHT'S /] %o % babisontain

kg, por box 48 0.
canb&t.‘!'a. Mmhmgm per

MAGIO BRAND. Per case.
oases, 60 11b. packages......... 175
No. &, %% o L peckaes o 01 0
mos - {BHE L Y.l am

No. 5§ Magio soda—oases 100—10-ox. pkga.
LOMID s ooscrssussossosvanseoncon eseses 288
BORBON..ocosarsnccccccanss sesssenes e 378

27 Common St.,
MONTREAL.

- ENG.

Boap and Washing Powders.
GUELPH SOAP 00.

loue. 5 case.

Royal Cit; gOSong(blr) 250 240

‘Paerenu ........ 50 240

8 & ...... 24 2130
Drnulﬂmp Iu. perlb

A. P. TIPPET & 00., Agenta.

lnq;ole soap, colors ....... 0 20

lwk. oo 15 30

. 10 20

Gloriols sosp...... eresssceee 13 00

Bm'htwlhh.... esoneiie W 10 80

Stareh.
EDWARDSBURG STARCH 00., LIMITED.
Laundry Starches—
No. lwhlteorbllo. 4-1b. carton. 00
No. Hb. ]
Ouudl
Silver dt-.

’
&‘:.m.... do

Kegs silver
Benson's

== ssmsssm;

Edwardsburg No. 1white, 1-Ib. car. 0 10
BRANTFORD STARCH WORKS, LIMITED

W s

&lb. :’uﬂd tin canisters,

‘Il*.u:..m.. e gw
esssesss

Brantford

1 boxes, oases 381b.....
Onsuiien Thals v+
Boxes of 40 fancy pkgs., per case 3 50

Boxes of €5 oartons, per case.... 3 50
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Wood’s Package Ceylon Teas

MAY QUEEN, PRIMROSE, GOLDEN ROD and FLEUR DFE
LIS™are packed in full weight, air-tight tin cubes—the most
practical and satisfactory package for the Consumer.

From the finest product of the world the Teas are culled fo
these delightful packages—whose Trade-Mark guarantees unchai-
lénged Purity and Superiority.

MAY QUEEN PRIMROSE
FLEUR-DE-LIS

THOMAS WOOD & CO. 2
BOSTON Canadian Factory and Salesrooms:

No. 428 St. Paul Street - - MONTREAL,

i Cases lg,' t‘:nll : 6!8 “ @Bgals.. 450 th:’ I.bld. l-l‘\::. nu.p at luﬁc : ﬂé g i O°ffﬁ;; ofﬂ%'xl. h:c‘knt‘.;i.in lead packets
ﬂlougrep.mdupwiﬂc.uw Bllul‘b.l.uulfnlh. . 0% 60-Ib. cases ......... retail 02 at0s
. 00584 Empire oldenS;rnp— Green Label. * 40c... . 038 Blue Label, §s, §s and 1s
o CuekRiiE A 0m ik, = 1] Bod Label, i, i ik reeall 0305000
hsos oo . -bbl. ' .
Maise Corn Starch— 6—10's. 2 50 egs " 0 m i . 086 H—lb.l:“:‘ hk g
-ib. packages, boxes 40 Ib....... 007 3—20's. 2 45 Pails, $1.50 and $1.60
Usual freight allowance for factory shipments
nuu‘“"’“m.ﬁ'agf‘::f'““” 1 ST. LAWRENCE STARCH CO., LIMITED.
§T. LAWRENCE STARCH 00., LIMITED. Bee Hive Brand Corn Syrup.

Ontario and Quebec.

o-mmrl‘sm—
‘l!)t. mmm:‘u‘rgl];i)w Ib . 000106 - seasess ....;.....;
urham corn starch, hol il. MAS WOOD & Co.
Brown Label,"1's and §'s. . ao’eJul # l%f%'l Montreal and Boston
Crimson “ 1sand{s.. 022 030
. 06 Green ‘ 1sandgs.. 025 035
. 0086 Blue “ s, §s,isis 030 040
0 05 Bronze ' 1s,§s,$s... 036 0 50
0 g Teas Gold “ lsisfs.. 04 0 60
gm All grades, either black, green or mixed.
s 07§ morHER'S
0 07, FAVORITE .
{08 MELAGAMA
TEA.

[X)
g

put up in 60 and 100 Ib. boxes.
L Wholesale Retail. wholesal tai
m";k:.““"‘.ﬂ‘"“e‘i’r: N e Wholesale. Retail. wood's Primrose, perlb.. .. 0 40 * o
B @ iR, I 0m 0% g Ak =i
. “ “ 040 060 02 035 ok RRE.....-. i
o “ 030 040 'ack in §1b caddies. All grades—eithe
i staroh, P g ?b 9) ‘58 08 o050 Dblack green or mixed
? W, lows 5 . 0% 0% os & Tobaooo.
i 2 030 03 070 100 sm:xi-:. EMPIRE 'm:aoo So.. Laurzan,
i — and 12....
We pack Japans in all grades at same o y = g g

prices,any shipment of 60 1bs. or over prepaid. I
VY T0eeviannnnns

o )1
- ..l W
8w
s 1]
: 1]
: T
a0l
i
Syrup. g
EDWARDSBURG STARCH 0., L¥D. : : 32
: > S o .. .......
; Veterinary Remedies.
‘- W. F. YOUNG
i ADbBOrbine, Per d0Z, ....euerues coioee $18 g
i Absorbine, per dozen.......... o iR |
Absorbine Jr., per dozen............ L]
2 Vinegars.
e bees quali e a
EniD, quality..
Ocudor. pure distilled o8
Black Bwan -2 J
ouludnl ‘otices to buyers of iarze GM"‘;’:‘
‘White Wine, proof 0%
” extra
“ XXX . g =
e o

(The Be
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THE CANADIAN GROCER

BATGER'S

Machine-cut Mixed Peel

in 14=lb. and 1=lb. Drums

Prepared and packed by machinery,
thus ensuring cleanliness
and uniformity

Saves time, trouble and loss of weight.

These are some of the reasons for
its popularity.

ROSE & LAFLAMME
Agents
MONTREAL AND ToRONTO

rThe Best Canned Goods

RIVERDALE
BRAND

Reasons For It.

Because---
While there
may be a land
better adapted for
growing the best Fruits
and Vegetables, that land has
not been discovered.
Because---Our factory is the most
sanitary and up-to-date in the Dominion
of Canada. 5
Because---Our experts are the highest salaried
and highest skilled on the continent and because

RIVERDALE BRAND
retains all the succulent and appetizing goodness
of ripe juicy fruit and fresh vegetables.
Can you meet the demand ?

| The Lakeside Canning Co.

Are You Looking.
for a Saleable
Specialty

that will satisfy your
customer and make
money for you?

PATERSON’S
WORCESTER
SAUCE

exactly fulfils these
requirements.

ROSE & LAFLAMME
Agents
MoONTREAL AND TORONTO

The acme of perfection in
Biscuits—

PERNOT’S
BISCUITS

The most suitable for Christmas trade

BECAUSE :
They are the best.

They sell at a reasonable price.

They are packed in fancy and
attractive boxes.

Prices wili be sent on request.

We-are in a position to quote best im-
port prices on

Shelled and Unshelled Walnuts,
Sultana Raisins, Figs, Dates

Leon Fontanel & Co.

4-6 8t. James 8t., MONTREAL
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THE CANADIAN GROCER

CLASSIFIED LIST OF ADVERTISEMENTS.

Accountants and Aud
Davenport, Pickup & Co., Wmmpeg

Awnings, Tents, Rope, Eic.
Tobin Went & Awning vo., Ottawa.

Powder. g
Cod e-Georgenou Ltd., The, Winnlpeg
Gillett, E.W., Co., Toronto.

McLaren's, ﬁ D., Montreal.

Beer—Nown-Alcokolic.
Kops’ Brewerien, London, S.W.
Biscuits ectionery, Gum, B

Bode's (:um , Montreal.

ComeO Toronto.

Kingery Mfg. Co., Cincinnati.

M >oney Biscuit & Cmdy Qo.. Stratford.
Mott, John P., & Co., ax, N.S.
National Licorice Co., Brooklyn N.Y.

Brooms, Brushes and Woodenware.
United Factories Ltd., Toronto.
Woods. Walter, & Oo.. Hamilton.
Canned Goods.
Balfour, Smye & Co.. Hamilton.
Bloomfield Packing Co., Bloomfield,Ont.
Burlington Canning Co., Burling opn,Ont.
Canadian Canners, Hamilton.
Farmers' Canning Co., Bloomfield, Ont.
Lakeside Canning Co., Wellingtoo, Ont.
Lea Pickling & Preaen ing Co., S8imcoe.
Napauoee Canning Co., Napanee.
0Old Homestead Canning Co., Picon.
er, JunulOo Hamilton, Ont

g::fcan Tobacco Oo - Montml

Oow Jocegl.:cguo Gh.‘o' e
ott, Goo. .. Hamilton.

Cocou uld aacdda.
Baker, Walter & Co., Dorchester, Mass.

Cailler's Chocolate, Montreal.
Cowan Om Toronto.

. Dunn, Wm. H., Montreal.
Eppu. 'James, & Co., London, Enz
Lown Wﬂwr ., 00., Boston, M.
Mott, John P.. & Oc., Halifax, N.
Nestles Chocolate, Montreal.

Cocoanut.
Canadian Cocoanut Co., Montreal.

Scales.

American Computing Co., Indianapolis,

oo Indiana. Go.. T
mputing Scale 'oron
To.leXO Computing Scale Oo Hamilton.

[ 2
CGlllotut E W, g:..'.l‘oronw.
Condensed Milk and Creams.
Borden's—Wm. H. Dunn. Montreal.
Truro Condensed Milk Oo., Truro, N.8.

Crockery, Glassware nd Pottery.
Campbell’s, R. Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dmm and Provisions.

Dawson Oommi-io Co., Toronto.
Duff & Co., Hamilton, Ont.
. W., Co., Hamilton.
Ingersoll 'Packing Co., Ingersoll, Ont.
Tmperial Cheess Uo., Toronto
O'Mara, Joseph, Palmerston.
Park. Blackwell Co., Tomnw
Power, B. } . Knhlu
Ruthertord, Starahadl k Go., Toront.o
Ryan, Wm., & Co., Toronto.

Decomumu Zable.
Hovell, A. J., & Co., London, W.C.

Delsve: b
Abbotl H. 3.. & Co., London, Ont.

Financial Institutions & Insurance
Bradstreet Co.

Fish.
Atlantic Fish Oo Halifax, N.S.
le, J. W., & Greeni lemlton
Connors Bros.. Black's bor N.B.
McWilliam & Everist. Toronto.
Millman, W. H , & Sons, Toronto.
Windsor, J. W., Montreal.

Capstan Mfg. Co., Toronto.

Imperial Extract Co., Toronto.
Fluid Beef.

Bovril Limi'cd Montrzal.
Fo mporters.
Mac ounld Gordon & Co., London,Eng.
Methven, James, London, Eng.
Scott, David, & Co.. Liverpool, Eng.

Fruits—Dried, Green, and Nuis.

Belleville Fruit & Vinegar Co., Belleville.

Clogg, J. R., & Co., Montreal.

Davidson & Hay, Toronto.

Dawson Commission Co., Toronto.

Fisher, Frederick, & Sons, London, Eng.

Gillard, W. H., » Hamilton. Ont.

Kinnear, Thos., & Co., Toronto.

Lucas, Steele & Bnm)l. Hamilton.

Montreal Fruit Exchange, Montreal.

McWilliam & Evenst. Toronto.

Rattray, D., & Sons, Ltd., Queben

Smith, K. D Winona, Ont.

tnnxer. W. B. t Co., Toronto.

.lppetv. & Co., Montreal.

['urner, Jnmec. & Co., Hamilton.

Underdown & (,richton London, Eng.
er. Hon. Gue uelph.

& Oo., 'l‘oro

3 mm

Gelatine. :
Cox, J. & G., Edinburgh, S8cotland.
Nicholson & Brock, Toronto.

Grain, Flours and Cereals, Seeds
Alexander Milling Co.. Ttd., Brandon.
London, Ont.

Greig, Robert, Co., Toronto.
Kirouac, Nap. G., &Co Quebec.
Leltch Eros, Oak Lake, Man,
\danu A&AB Bollon Ont.

ain,
Weat.em Canada ¥lour Mills Co. y,Toront,

Grocers— Wholesale. X
Balfour, Smye & Co., Hamilton.
Bell, Thos., Sons & Co., Montreal.
020 Co., Montreal.
Oodvﬂ.l&-Georzeaon Co., Winnipeg.
Colson,C. E. & Son Montreal.
Davidson & Hay, T‘omnw
!by. Bhln Oo Toronbo
Eckardt, H. .t Co., Toronto.
Galbraith, Wm., & Son, Montreal.
Gill ud.w. H..tOo.,B.Amﬂt.o n.
Kinnear, T , Toronto.
Tioas, Stocle & Bristol. Hamilton.
Mathewson's Sons. Montreal.
Todhunter, Mitchell & Co., Tomnto
Hamilto

. James, & Oo.,
Warren Bros., Toronto.

Grocers’ Grinding and Packing
Mackinery.

Coles Mfg. Co., Philadelphia, P
Enterprise Htg Co. PbMelphu, Pa.
er, A. D., Co., oronto.
Canning M y Oo., Chi

Infants’ Foods.
een, Robinson & Co., London, Eng.

Jams .

Jellies, hc
Batger' Q—B.aoe Laflamme, Montreal.
Windsor, J. W., Montreal.
Goodwillies—Rose & Laflamme,Montreal
Smith, E. D., Winona, Ont.
0zo Co. ont.reAL

Upton, , & Oo., Hamilton.
agstaffe Limited, Hamilton, Ont.
Maufmmc"‘m Broun‘-ud
Commission M 4
Adun Geo. 'tr(}ou, Winmpea. Man.

‘Anderson, Powis & Oo., Toronto.
Ashley & Iﬂfhtmp, Wmmpee
Burnell & dsa; peg.
3m Escott Co., Wumipex, Man.
Dunn, Wm. H., Montreal and Toronto.
Foley F. J., & Co., Edmonton, Alta.
Fontanel, Leon, Montreal.
Gorham, J. W., & Co., Halifax N.8.
Honeyman, Haultain & Co., Regina.
Holmes, W. G., & Co., Calgary, Alta.
Jarvis, C. E., & Co., Vancouver, B.C.
Kyle & Hoo; r. Toronto.
Lambe, W. & Co., Toronto.
McFarlane & Fmid Hnmllwn Ont.
MacLaren Imperml Oheese Co.. Toronto
McLean, J. J Moose Jaw, Bask.
MacNab, T. A., & Co., 8t. Johu Nfd.
Mlumn. W.H., & Bonl. 'oronto.
Nicholson & Bain, W
Rutherfard, Mndnl] & Uo., Toronto.
Ryan, W, Oo., Toronto.
Shallcross, ihcsulny & Co., Victoria and
Vancouver, B.C.
Standard Brokerage Co., Vancouver
cott, Bathgate, & Co., 'Winnipeg.
‘gw. thhntél % C%v ’I‘omn'.oM
ompeon, innipeg, Man.
lippet, A. P. & Jo., Mont,renl.
warren, G. C., Regina, Sask
Watson, Stuut.. Winnipog. Man.
Watson, Andrew, Montreal.
Watt, John J., Toronto

e

Matches.
Improved Match Co., Montreal.

ince Meat.
Capstan Mfg. Co., Tc:ionm.

to.
cholson & Brock, Toronto.
Wagstaffes, Umn.ed, Hamilton.
We u J. H., Bt. Oatharines.

0, lies
usineu yuems Ltd Toronto.
Crain, Rolia L., Oo., Ottawa.

Patent Medicine.
Mathieu, J. L., 00 Sherbrooke, Que.

Pass Books, Eic.
Allison Coupon Oo., Indianapolis, Ind.

Pickles, Sances 5
andkOo Innd‘gg‘ﬁl‘l:' o

lﬂﬁ Co., Toronto.
hl & bo., Montreal.
mkhng & Preservi ing Co., Simcoe.

zo Co., Montreal.

Hudon, Beben & Oie, Montreal

Mason, Geo., & Co., London, Eng.

Paterson’s— Bose & Laflamm

Taylor & Prinzle. Owen Sound, Ont.
Poison,

Common Seme Mfg. Oo., Toronto.

Poliskes— Metal.
Majestic Polishes, Ltd., Toronto.
Oskey, John, & 80ns, London, Eng.

Polishes—Shoes
Dalley, F. F., Co., Ltd., Hamilton, Ont.

e. Mortreal.

Poliskes—Stove.
Morse Bros., Oanton, Mass.
Barnard Frank H., Toronto.

Rﬂm
ureka Refrigerator Co., Toronto
Hillock, John, & Oo., Ltd., Toronto

Canadian Balt Oo. Windlor. Ont.
epeilds, et T

n in 3
Toronto Sals Warls, 'ror%e g Moo
Verret, Stewart & Co., Montreal

Soap.
Canadian Castile S8oap Co., Berlm Ont,
Guelrh Soap Co., Guelph, Oat.
von Francais, Monx real,
Royal Orown Limited, Winnipeg, Man,
8t. Oroix Soap Mfg. Co., St. Stephen, N.B.

Soda—.
Church & D
Sta:

t. Montieal.

rck.
Edwardsburg Starch Co., Oardinal,
dt Lawrence StarchOo., Port (l‘,l:lg«mo RE
:{a and War,
inal Warehouse lz (ana.u Co.

I(out.renl
Sugars, Syrw nd Molasses.
"Chnada 8 ., Montreal,
‘Dominion Molasses Co., Hal alifax, NS,
Edwardsburg Starch Oo., Cardinal, On,
Imperial Syrup Oo Montreal.
Lucas, Steele & B toL Hnmmun
Sucln Limited, M
‘J) t, A. P.. & Oo.. Montrenl
laceburg Sugu Co.,Wallaceburg,0nt

Teas, and
Balfour, mye & Co., mﬂmn
Branson & Co., London. Eug.
(Jeylon Ten Auoolm.io wNow York
-Geo! innipe
Tgou Montreal. '
G & Oo. ., Hamilton.
Greig, bt.. do Toronto.
Kit Coffee Co., Ghazow Bcotland
Lipton's Tea, Toronto
Nishimura, Shaw T., Montreal
ilslmw Bros., Tnég:t: #
aterson, R. asgow, Scot.
Robertson john & 8on, Montreal.
., Toronwo and Montreal
n&m T Edlnburgh 8cot.
Tmru NS,
%‘vumer. J.moel. & Oo Hsnmln‘
arren, Regi as]
Wood, 'l'hol.. & Co., Montreal.

Veterinarv Remedies
Young, W. F., Montreal

Viaﬁ{l

ville Frult and Vlnenr Co., Belleville
Purnell, Webb & Co., tol, Eng.
White, Oottell & Oo., London S.E.

tt,
Winn & Eolhnd. Montreal.

Woodenwa:
Btevonb—!{epner Co., Port Elgin

Wf?)il( h)or Pa}er 8.‘4.

Oo Tomnw
Thome, A. M. & Go., Toronto

Veast.
Gillett, BE. W.,0o., Toronto.

Persons addressing advertisers will kindly mention having seen
their advertisement in this paper.

Wholesale Grocers

80 AND 82 ST. PETER ST,

B
- o -

THE BEST

**HOME SWEET HOME ”

TRY IT

CEYLON TEA

WILLIAM GALBRAITH ®@ SON

MONTREAL

“CANADA’'S PRIDE” CANNED GOODS

IN THE WORLD







= MADE FROM
, BAKING SODA Wethey’s Condensed
For absolute purity and greatest effective Mince Meai

strength in sodas

(1 )
Cow Brand

- Every day you are without this Mii
Bakl n g SOd a Meat you are losing profits you might |

Jiist

are what your customers want.

Have you got this line in stock:

as well have.
stands unequalled and unapproachable. :

Its use by the housekeeper insures It is a ready seller.
best results in her baking. Its sale It is a Steady seller.
by you insures the housekeeper's It is a repeat seller.
confidence. It sells when other brands do not seii.
Put up in packages only. - All Jobbers. 3 doz. to a case.
CHURCH & DWIGHT | | J. H. WETHEY, LIMITED
Manufacturers

MONTREAL : ST. CATHARINES

You know and we know that

CANNED GOODS, FRUITS and
VEGETABLES,

are short this year.

See what The Globe of Sept. 6th says ic

shortage in grains, etc.

“EMPIRE” Brand

4 free phones| ¢ you have not bought, better do so NOW.

USE THEM.

“A word to the wise,” etc.

LUCAS, STEELE & BRISTOL,

W holesale OGrocers,

HAMILTON, - - - - ONTARIO

i

|

Fr

Your

THE gra

pros|
the price ¢
vent the s;
in this wet

EDV

63 Front 8t. E
TORONTO,



