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is pure, unadulterated and 
appetizing. It is made from 
high quality ingredients, and

Cl#

National 
Licorice Co.

Y. & S., SCUDDER and M. & R. Brands of 
PURE STICK LICORICE, Acme Licorice Pel­
lets, M.& R. Wafers la «lags, Licorice Lozenges, 
and a full line of Licorice Specialties, includ­
ing the celebrated soft licorice lines sold «Oder 
the Company's bramfe as follows : THE 
FLEXIBLE LICORICE, THE PLIABLE LIC­
ORICE, THE ELASTIC LICORICE.

. In 5-case lots, 
prepaid. Order 
(tour wholesaler.

are liable to be stolen.
For that reason we had 
to secure a permanent 
injunction prohibiting an 
infringement on the name

“KKOVAH" which means “Above AM"

KKOVAH JELLIES
57 Front Street E., 

TORONTO.
17 St. John Street, 

MONTREAL.

PEACOCK BRAND 
MINCE MEAT

No other Mince Meat better.
No other Mince Meat cheaper.
PeaeoeM Brand Mince Meat

for you.

Tft BATES MFC. CO., Limfced
9-11 Francia 9t., TORONTO.

ONLY THE BEST NAMES
THOSE WHICH MEAN THE MOST
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Good-bye to dull days in the store 
when goods of standard quality come over the threshold.
Good-bye to that shame over the fly-specked packages of 
uncertain worth on the shelves. A hearty welcome to 
known values and reliable quality. “ Busy as Bees ” is 
the watchword now.

Griffin ôf 
Skelley’s 
Dried 
Fruits

Apricots, Peaches, 
Pears, Nectarines, 
Dried Plums, 
Prunes and Rais- 
ins. The pick of 
the pack — clean, 
highest quality and 
full weight always. 
Right from the 
vineyards and 
orchards on the 
Pacific Coast.
“The GRIFFIN ” Brand

Castile Soap
“ Shell 
Brand'

"SHELL BRAND"

-TE

(LA COQUILLE)

contains 07 per 
cent, of pure oil, 
instead of 60 per 
cent, as in the or­
dinary Castile Soap 
of trade. In Bars 
and Pressed Cakes. 
The leading hrand 
of highest quality 
in the Dominion.

I

.

Garafalo 
+ Italian 

Macaroni
High-grade macar­
oni from makers of j 
long experience. 
Tastefully packed 

land labelled. 
Tender, delicate, 
M a c a r o n i . 
Satisfactory 
and pleasing— 
always. Profitable 
to you and the 
user, too.

SOLD BY LEADING WHOLESALERS

Arthur P. Tippet & Co., Agents,
8 Place Royale, Montreal ZOVi Front 8t. B., Toronto

1
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MANUFACTURERS' AGENTS AND BROKERS DIRECTORY

Dingle (Sb StewartTORONTO.BARBADOE5, B.W.

WINNIPEG- - - CANADA
COMMISSION BROKERS, 

xoellent Storage Accommodation. 
Oonalgn Your Oara to Ue

F. HUTSONTravelling Representative,

The Balogna Lime Works Co.
and Mercantile Agency, BAHBAD0E8, B.W.I.

Propriété», Manufacture» and
chaut». to H-prca- ut in the West Indies^
Canadian Bruis Consignment» handled Corresponnenie^ted References furnished Through our medium th.
manufacturer is brought into direct touch with the dealer 
throughout the West Indies.

BRANDON, flAN.

groceries for the west
We will have a car leaTing Toronto and Montreal 

about once a month.
Have you got something you wish to ship in 

IT

W. 6. A. LAMBE & CO.
TORONTO.

Grocery Brokers and 
Agents.

these cars'.
We will reship, sell or store for you Write ue.WO wm resmy, -----------------

Wilson Commission Co., Limited
Brandon, Man.

CALGARY.

The Best Salesman
is the Man on the Spot. Don't Con­
tinue to be Over a Thousand Miles Away 
from your buyer. Communicate with us, 
and have your business I ransacted by 
reliable Brokers on the Spot.

Excellent Storage Accommodation.

Eetebllahwd 1665

C. E. KYLE
WHOLESALE GROCERY BROKER 

and MANUFACTURERS’ AGENT
27 FRONT ST. E., TORONTO
Highest references. Commissions solicited.

W 6. Patrick & Co.
Manufacturers’ Agents

and
Importers.

Melinda St., TORONTO

REGINALD LAWSON
MANUFACTURERS' AGENT and 

WHOLESALE COMMISSION BROKER

Corn, conduite 
Solicited

UNION BANK BUILDING

WINNIPEG, MAN

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers’ Agent 

Member Western Wholesale Brokers’ Association 
Union Bank Block, Rooms 722 and 723

Winnipeg, Man.
Open for good 
Canned Goods Agency

Correspondence
Solicited

VANCOUVER, B.C.

J. Me A. CAMERON
Manufacturers and Commission Agent

More lines desired.
Travellers on the road.

NICHOLSON, BAIN A JOHNSTON,
WhalMtil Cammlselen Merchants and Brekere 

OALOARY, ALTA.
■ ICHOLSOa A SAIN, WINNIPft. MAN.

VANCOUVER, B.C.
Phone A19S5

P.0. BOX 912

MONTHEAL

A. J. HUGHES
Wholesale Grocers' JBrukt r, Manufa turers Agent 

and Jobber,
I4S3 Notre Dame Street 

MONTREAL.
Open for few more foreign and domestic agencies. 

Correspondence Solicited. Highest References

The Vancouver Warehouses, Limited
STORAGE

BONDED AND FREE. FORWARDING AGENTS.
Commercial Travellers Tax. We will hold Stocks for 

you bo that you can supply your customers in any part of 
Btitish Columbia

Consign your cars to us.
Correspondence invited.

24 CORDOVA STREET E., VANCOUVER, B.C. 

VICTORIA. B.C.

Radiger & Janion

Stuart Watson
Manufacturers’ Agent and Whole- 

sale Commission Broker.

WINNIPEG,
Highest References.

GEORGE ADAM & CO.

MAN.
Correspondence Solicited

Wholesale Grocery Brokers and 
Commission Merchants,

WINNIPEG MANITOBA.
The big crowd is heading for Western Canada. Get 

them buying YOUR goods. You can do 
so by corresponding with US.

Members Western Wholesale Brokers’ Association,

Y
-IN THE-

WHOLESALE COMMISSION 
BUSINESS

-IN—

WINNIPEG
An A1

RECORD
WIRE, OR WRITE US YOl'R OFFERINGS

NICHOLSON S BAIN, WINNIPEG,
WMmiI* Cel*, lui.. N.rchi.ti ind Broker»

Branch House

VICTORIA AND VANCOUVER

MANUFACTURERS’ AGENTS and 
COMMISSION BROKERS

Correspondenc Solicited. Reference — Bank of Britiah 
North America. Victoria

WOLSELEY. ASSA

G. C. Warren
Wolseley, Assa NICHOLSON, BAIN & JOHNSTON

CALGARY, N W.TDirect Importer and Distributer of Teas 
and Jellies. Manufacturers’ Agent. 
More lines desired.

HALIFAX. N.S.

Customs Brokers 
and Warehousemen

27 St. Sacrament Street. “

FRUIT AGENCY WANTED IN BRITAIN
Green and Canned, not Jams

House, with 20 year»1 connection, in N.E.
West India and General 

Commision Merchant

of England wants sole selling agency for that district 
Unimpeachable business and bank references given. 
Only first-class firms represented.

J. W. LEAKE, - SCARBOROUGH 
SO BARWICK STREET

Tel. A.Ô. "Leake, Scarborough.
Bond 29Tel. Main HI.

HALIFAX, N. S. CANADA.

JNO. A. MOIR
Wholesale Commission, Teas and General Groceries. 

Established 30 years
6 8t. Sacrament 8t., - MONTREAL

Write me for snaps in Ceylons, Blacks and Green, 
also Japans,Gunpowders and Young Hysons, direct 
consignments. Buy direct from producer. I am 
quoting Kippered Herrings, plain and in tomato 
sauce, inside prices. Write for quotations.

J. Ï. ADAMSON & CO.

8559
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SALT
-Haying Season at Hand=

Do you require any Salt for it ?
Full Stocks, Prompt Shipment—All Lines.

VERRET, STEWART & CO.
MONTREAL

H t I

Heinz Pure Food Producte 
Stand All Testa

The grocer who puta on hie thelve* any one of 
Heins 67 Varieties may rest perfectly sere that he has 
something which is pure and which will pass the pure 
food laws of any state.

Moreover, when the grocer sells Heinz products to 
his customers he guarantees them to suit the taste of 
everyone. If any one of Heinz Varieties fails to please 
we authorize the grocer tD return the purchase price. 
Atk us a front our fret Retapera' Aivatising Service.

H. J. HEINZ CO.
PITTSBURGH, - - U.8.A.

“MAKE HAY WHILE 
THE SUN SHINES ”

While the outing season is on keep 
prominently before your Customers

STERLING
BRAND

PICKLES
and Lytle’s famous Summer Cordials. 
These have a large sale in all parts 
of Canada.

May be bad from your 
Jobber or direct from the 
manufacturers.

THE T. A. LYTLE C0„ ymy
124-128 Richmond St. West 

TORONTO, CANADA

Used like Common Salt 
but contains 

the Vital Phosphates 
of Whole Wheat.

SALT
USED IN ALL THE ROYAL HOUSEHOLDS AND ALL THE BEST HOTELS AND FAMILIES IN EUROPE

Sold wholesale by the following firms:
Quake#: While heed 4 Turner. 
Montreal : D. H. Rennoldsoa.

Ottawa : H. M. Bet* * Bone, Ltd. 
Klagstee: 6*0. Robertson* Son.

Tereate : 
Heart Non:

W. Q. Patrick A Co. 
Jsmae Turner * Co.

Winnipeg. The Kenneth Meek end* Co 
Victoria : R P. Rlthet A Oo„ Ltd. 
Vaac*av*r: Kelly, Deuslae * Oo.

8
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1 Profitable Teas
Teas show value in the cup, 

value to your • customers in their 
healthfulness and value to you 

as dealers.
They are the cleanest, purest 
and most invigorating teas 
grown and prepared for man­
kind.I

Buy JAPAN TEAS
91

ENTERPRISE
The buzz of customers—the ring of the cash register—the clink of coin 
increase in a grocery store that is Enterprising in methods and equip­
ment. An "Enterprise” Electrically Driven Coffee Mill decreases
expense, increases business. A novelty a few years ago, now a 
necessity in every grocery. :: ::

The illustration shows our mill No. 83 fitted with £ H.P. 
motor, furnished for either direct or alternating current. It 
is 30 inches high, '1'2 inches long, 14 inches wide and weighs 
115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of 
coffee. It will granulate 1 pound of coffee a minute or pul­
verize £ pound a minute. Each machine is equipped with 
pulverizing grinders and can be regulated for fine or coarse 
grinding while running.

We will be pleased to send prices and practical sugges­
tions ; also our catalogue showing complete line of Mills, 
Food Choppers and other “Enterprise" grocers’ specialties.

THE ENTERPRISE MEG. CO. OF PA.,
Philadelphia.

4
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GIVES
GOOD

PROFIT

and these are the two mighty good 
reasons why Paterson's Camp 
Coffee Essence is coffee for you to 
push.

ROSE & LAFLAMMB,
Agents, Montreal.

Pickle 
Endorsement.

FLETT'S PICKLES
are endorsed by the entire trade as 
being the very best value pickles on 
the market. The consumers who once 
try Flett’s have no use for the poorer 
articles.

ROSE & LAFLAnnE
Agents, rtONTREAL

«ullhj

IÏÏNÎI7 T
li

1

no
The Man Behind the Counter

is the one we recognize. VVe want the co-operation of 
the retail clerks throughout the country in extending and 
increasing the sale of the great Fairbank specialties :

Gold Dust Washing Powder 
Fairy Soap* Copco Soap 

Falrbank’s Glycerine-Tar Soap 
* Fairbank’s Scouring Soap 

Falrbank’s Sanitary Soap

We are willing and anxious to acknowledge the service 
they can render us by rewarding them in direct proportion 
to the interest they display in pushing these goods. Our 
method ol rewarding is "The Fairbank Plan." which is a 
system ol couponing our specialties in such a manner that 
the coupons can be easily removed when the goods are sold, 
and giving lor these coupons useful articles, the best that 
money can buy. Our whole aim is to give the clerks the 
best value we can secure.

B26
r

The products embraced in “The Ealrbnnk Plan" are easily sold 
because they are the best value and give the greatest satisfaction to the 
consumer. They increase the trade ol the store and "The Fairbnnk 
Pino" rewards the dealer or his clerks lor selling them

Send for a copy of "The Pnlrbnnk Plan" illustrated premium 
list. It will pay you.

THE N. K. FAIRBANK COMPANY
MONTREAL. CANADA
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Ceylon
Teas

Other
Teas

Other
Teas

Other
Teas

Other
Teas

TRADE LADDER

THB CANADIAN GROCER July 21,1965

CEYLON
TEAS

are at the top of the ladder. 
You must realize that, Mr. 
Grocerman. They will 
always be at the top of the 
ladder. You must keep that 
in mind, Mr. Grocerman. 
Increased tea consumption 
came with the advent of
Ceylon Teas. Patronage
of other teas fell off. In 
every part of the country
Ceylon Teas now pre­
dominate. No chance work 
this 1 Merely a difference in 
the flavor of teas. Other 
teas have a quality, but they 
have not got the Ceylon 
Tea quality. Could not get 
it unless they were grown in 
Ceylon. Other teas have a 
certain trade, but they have
not got the Ceylon Tea
trade. Could not get it un­
less they could win the
people in the Ceylon Tea 
way. The way of Ceylon 
Teas is strewn with profit 
for the grocer and pleasure 
for the user.

Ceylon
Teas

Other
Teas

Other
Teas

Other
Teas

Other
Teas

QUALITY LADDER

6
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STANDARD C0MPUTIN6
_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  CHEESE CUTTER
is a fixture that no merchant who believes in up-to-date 
money-saving devices can afford to be without.

It is perfect in its operation and in every detail 
of its construction.

It cuts to weight and to money value, at any price 
per pound, in one operation.

It stops losses on cheese by preventing waste, 
crumbling and sampling, while it protects the cheese 
from dirt, mould and drying out.

The customer gets just the amount of cheese 
asked for in one perfect cut.

It will save the three to five pounds you are losing 
on each cheese cut.

Terms and Prices Right. Write for Folder.
THE WALKER PIVOTED PIN & STORE FIXTURE CO., 5,9 TORONTO

TOLEDO COMPUTING SCALES
Automatic but Springless.
The “Toledo” is a money saver because it posi­

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

i m
i

Double First Floor Outfit

YOU pay the cost once, only a small sum at that—then you have the out­
fit and the saving begins. This in a short time equals the cost ; after 

that it’s all profit. If, on the other hand, you continue in the old way 
you lose dav after day. Why not begin the saving now ? We guarantee the

Bowser Seif-M»>urin| Oil Tanh
is a profitable investment. Investigate—it will cost you nothing for full 
particulars. Ask for Catalog “ B.” Better write now while you have 
it in mind.

S. F. Dowser (0L Co., 330 Front St. West
TORONTO.

WE IMPORT
Canned Goods. Apples, Grain, Maple 
Syrup and all Canadian products.

WE EXPORT
English and Coniinental Groceries. Sweet­
meats, Oils, Colours, Chemicals, etc.

Let us hear from you.

T. B. BOWYER & CO.
8ta Fenchurch Street, London, Eng.

Does the Work

Do You 
Know?
at with every 

100-bar case of

CHASER SOAP
You receive a coupon 
worth 85 cents.

The Duncan Company
of Montreal

P.O. Box 292. 1974 Notre Dame 8t.

COMMON SENSE
« q fRoecheo and Bed'Bug* 

lRato and Mice
All Dealers and 381 Queen St. W. 

TORONTO, ONT.
Dealers find Common Sense a very good seller lor 

the reason that it gives genual satisfaction end each 
customer tells others about same.

Write for prices.

SALT SALT
TABLE, DAIRY AND CHEESE 

SALTS

FINE AND COARSE SALTS IN 
SACKS AND BARRELS

LAND SALT

C. R. COOPER

Toronto Salt Works
TORONTO, ONT.

MENT» FOR THI DOMINION SALT AOINOV

I
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Want Ads.
Butchers, Merchants and Hide

Should write to CARROLL S. PAGE, Hyde flUVClS Park, Vt., US A., who wishes to purchase 
v their Hides, Calfskins, Sheep Pelts, Tallow 

and Bones. He pays spot cash. He pays the freights. He 
pays full market values. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry 
Supplies and to pick up for him Hides, Calfskins, Sheep 
Pelts, and Bones. He furnishes money with which to buy 
and he keeps his agents thoroughly posted at all times as to 
market values ; write him for full particulars.

OO

A Two Cent 
Mistake
Don't amount to much 
in any business, but the 
striking point is that 
a clerk is just as liable 
to make a mistake of 
82.00 as lie is of two 
cents, and a few mis­
takes like this would 
pay for enough of 
Allison's Coupon Books 
to last a year or more. 
With these books mis­
takes are impossible.

IF A MAN WANTS CREDIT
for $10. give him a 810 Allison Coupon Book, charge 
him with 810, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon —that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK NO WRITING. NO TI/1E LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale in Canada by
rnr EBV, BLAIN CO., Limited, TOBONTB. 
C. O. StAUCntMIN * riLS, MONTREAL.
ALLISON COUPON CO., Manufacturers. 

Indianapolis, Indiana.

<4

JAMAICA
are now buying things in the 
United Stales which I hey ought 
to buy in Canada. They don’t 
know what we c^m do. À small 
advertisement in the

KINGSTON
GLEANER
might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.

In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent in­
sertions. Contractions count as one word, 
but five figures (such as 81.000) may pass 
as one word. Cash remittance to cover 
cost must in all cases accompany orders, 
otherwise we cannot insert the advertise­
ment. When replies come in our care 6 
cents additional must be included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or 30 words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.
MacLEAN PUBLISHING CO., Limited 

Montreal and Toronto.

.ESTABLISHED 1849...

Capital and Surplus, $1.600,000. Offloes throughout the Civilised World
Executive Offices : Eos. 346 and 348 Broadway, New York City, U.S.À.

THE BRAD8TREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. Jn procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and It furnishes information concerning mercantile persons throughout the 
civilised world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.

-OFFICES IN CANADA-
HALIFAX ,N.B. 
OTTAWA, ONT. 
VANCOUVER, B.O.

HAMILTON, ONT. 
QUEBEC, QUE.

LONDON, ONT. 
ST. JOHN, N.B 
WINNIPEG, MAN.

MONTREAL, QUE. 
TORONTO, ONT.

TH0S. C- IRVING, Gen. Man. Western Canada Taranto.

tt Is It Boiling?
None of that with

ft

IVORINE
COLD WATER

STARCH
Besides its serviceability, cold water 
starch is far better than starch re­
quiring boiling. $2.00 per case 
(40 packages).

St. Lawrence Starch Co.
LIMITED

PORT CREDIT, OUT.

The Milk That Sells

is the nilk to buy.
REINDEER 

CONDENSED MILK
We have carefully studied the interests of the jobber, and 
offer inducements which commend themselves to discreet 
buyers, and convince that it pays to push Reindeer goods. 
Apply direct or to local agent for particulars.

TRURO CONDENSED MILK OO., Limited, TRURO. N.8.

8
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SCHENCKS PLUMS
In Heavy Syrup

We have about 100 cases of these plums left which 
we expect to clear out this week.

TORONTO JOHN SLOAN <6 CO. BELLEVILLE

THE GREAT “COW BRAND"
BEST IN THE WORLD

THIS SIGN TELLS THE STORY
“BEST IN THE WORLD"

It is absolutely and chemically PURE and being so, requires 
less to be used than cheap bulk soda. That's a pointer for 
your customers and as it never fails to please them makes 
for profitable trade for yourself.

CHURCH <fc DWIGHT, LIMITED
Manufacturers MONTREAL

BAKING POWDER
Our Specials

We Manufacture All Grades

Mothers 11». only................................ $1.00 Good Value
Purity, 1 lb. only.................................... 1.00
Lightheart, 1 lb. only............................ 1.00 J Extraordinary Value.

Under Our Own Brands
Heron, ^ lb.............................................. 45
Yellow Bakers, £ lb.............................. 75
Red Bakers, 1 lb..................  1.25

For Quality and Price

Lumsden's

Jersey Cream, $ lb.................. 45
“ l lb................... 75

i lb................... 1.25
“ 1 lb.................. 2.25

jib.................. 90
i lb.................. 1.80
1 lb................... .............. 3.00

Equal to any Baking 
Powder sold at, or less, 
than $2.00.

Strictly high-grade, 
Equal to best American.

| Pure Cream of Tartar, 
I no better made.

Send us an order by mail. We will prove to you we appreciate it in some way. Try us, 
and do not forget to add to your order, one box of “Jersey Cream” Yeast Cakes.

MANUFACTURERS and ff A mm ff ju /> ai f
WHOLESALE GROCERS O/V 7,

9
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RED FEATHER is the name to conjure with when it 
comes to Coffee.

Red Feather Coffee is the greatest breakfast palate tickler that ever went down the red 
lane. The quality is superb. The flavor exquisite—in short, it’s the nicest coffee ever sold to the 
consumer and the most attractive package on the market.

W. H. GILLARD 4 CO. of HAMILTON, CANADA,
have purchased a carload and are offering a special price as an introduction.

HOMASWOOD&Ca
IMPORTUU AWBQUTEKS

BOSTON. MASS*»

WOODS
BOH (DUS

I A Began his political career as a Tory, but his
^ ^ ^ 1 ^ ^ desire for progress and reform led him to
adopt the ideas of the great Liberal Party.

The Grocer may experiment with a miscellaneous variety of brands, but 
at length discovers that

WOOD’S COFFEES
are what he has been seeking as they combine all the elements for successful trade.

CANADIAN FACTORY and SALESROOM
428 ST. PAUL ST., MONTREAL.

The Cost of Selling
soint* goods is greater than others. Some remain 
on your shelves lor months, keeping useful capi­
tal tied up This should be deducted from the 
profit. The cost of selling

Mathieu’s Nervine Powders
is as low as it can possibly he. They leaye a 
quick and worth while profit.
They are the surest and safest cure for all nerve 
pains.
Let us send you a sample package free, to use 
among your own family and you will become 
enthusiastic in their sale.
The wise keep a good stock of

flATHIEU’S SYRUP 
of Tar and Cod Liver Oil

during the summer. Many people use it 
throughout the year.

J. L. MA THIEU CO.,
Limited

SHERBROOKE, Que.

RAW SUGAR
Barbadoes Grocery

In Barrels

Trinidad Crystals
In Bags

Offer these lines at Special Prices. 
Two Snaps for Prompt Buyers.

Warren Bros. & Co.
35 and 37 Front Street East - Toronto

/
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CANADIAN MANUFACTURERS IN ENGLAND
Dr W. L. E.

No. 1—British Hospitality.
Birmingham, June 26. 

B1T1SII hospitality is proverbial 
for its magnificence. We have 
been in England a week and have 

learned to appreciate this from experi­
ence. Our voyage across the Atlantic 

as longer than we expected; but it was. 
i . rhaps, not an unfortunate thing. It 
fortified us for the round of pleasure 
n hicli mine host, the London Chamber 
,.| Commerce, had provided for us. And 
ac needed1 to be fortified. From Mon­
day morning to Sunday night we were 
kept on the go.

The initial function was the presenta-
i ion of our party of nearly three hun­
dred to the King and Queen. This was 
.tally not a part of the original pro­
tamine. It was not until our steamer 
as docked at Liverpool that this agree-

..itie intelligence was announced to us.
ii was suggested by His Majesty and ar- 
i tinged for by Lord Strathcona, who ap­
pears to have the ear of King Edward, 
as well as that of a great many of the

tiding men of London, and especially of 
iii.ise engaged in trade and commerce. 
t..,rd Strathcona is doing a great work 

.r Canada in Great Britain; and one 
.es not discover this to the full until 
c comes into close contact with the 

, reliant princes of London, as we have 
i . ii during the past week.

Hut this is digressing from the main 
.|ce! of this letter, which is to speak of 

i, hospitality of the business men of 
I ndon, as exhibited in their treatment 

I he members of the Canadian Manu-
i. turers’ Association now touring 
i at Britain. The most optimistic of

Itad never dreamed of such entertain- 
i; nt. And had we dreamed it would 
I bably have been accompanied by
ii, htmare. But I do not know of any- 
t-i who experienced nightmare, for, to 
si. nothing about the antidote of mal 
il. mer that nearly every one but cur­
st cs, of course, suffered, the London 
< mber of Commerce, through Secre- 
I:, Murray, were careful to see that 
v i !, every feasting function there was an 
all rnative function in the open air on 
la: i or river, with the result that all re­
lit ed to their hotel each night tired, to 
fa i so fast asleep that no nightmare on 
eat h could trot fast enough to over­
fill them.

* . *
'i ie graciousness and tact of the King 

wc shown in an eminent degree at the 
Wi Jsor function. Before proceeding 
fit .e castle we were driven to the Frog­
men, Mausoleum, where lie the remains

of Albert and Victoria. Since the death 
of Victoria the mausoleum is only opened 
once a year, and that only for two hours, 
but at the King’s command it was 
specially opened for the inspection of 
his Canadian subjects, as were also the 
magnificent royal gardens. The King 
and Queen received us at the foot of the 
main terrace at Windsor, and after each 
of us had made our best how before them, 
His Majesty, who was dressed in grey 
frock suit and white tall hat, slowly ap­
proached our group, raised his hat and 
remarked: “I thank you very much. 
I welcome you to England. I welcome 
you especially to Windsor. I hope you 
will spend a happy day and return to 
your homes not too much fatigued after 
your long journey.”“ God Save the King ” and “ three 
cheers for His Majesty ” followed. 
Then refreshments were served in the 
orangery. And all returned to London 
delighted with our first function on 
British soil.

The British people in general, and the 
members of the London Chamber of 
Commerce in particular, possess the art 
of entertaining to a degree altogether un­
known to us on the western hemisphere. 
When complimented they merely re­
mark: “ Oh, we’re used to it. We’ve 
been entertaining for hundreds of years. 
But then we’re only trying to repay the 
kindness you Canadians showed towards 
our delegates to the convention of the 
chambers of commerce of the empire two 
years ago.”

But it was not only the entertainment 
that impressed ns. There was the pre­
arrangement. It was simply perfect. 
Secretary Murray and his staff labored 
unceasingly, and every function came off 
w'ithout a hitch. Mr. Thomas F. Black- 
well, the president of the London Cham­
ber of Commerce, was equally solicitous. 
The delegates are no more likely to for­
get the indefatigable labors of these 
gentlemen than they are the sights and 
experiences of their British tour. And 
the pre-arrangement of our tour in 
Great Britain is not confined to the visit 
to London. Secretary Murray also ar­
ranged the provincial tour of two weeks, 
upon which we are starting to-morrow 
(Monday).

No. 2—Provincial Tour.
London, July 8, 1905.

We have just ended the first week of 
our provincial tour. We have visited in 
turn Walsall, Birmingham, Sheffield. 
Leeds and Bradford, and in each place 
we were accorded the heartiest kind of

recentions. Nothing was too good for 
the Canadians. And it was significant 
'that while the masses cheered, it was 
the business men who made the pre-ar­
rangements for our entertainment. They 
were interested in Canada and its trade, 
and eager for information in regard 
thereto.

The manufacturers and merchants of 
Great Britain are not unconcerned about 
Canadian trade. (>•■ the contrary, they 
are most solicitous. The question with 
them is how to get it. Business is busi­
ness with them; hut they are bv no means 
devoid of sentiment. They want to be 
on closer terms with us politically anil 
commercially, because the people of 
Great Britain and of Canada are 
brothers. There is the utmost friendli­
ness towards the United States, and it 
is evident that any little remark of un­
friendly criticism of that country dis­
pleases them, but the people of Great 
Britain consider the relationship with 
Canada as much closer. “ The people of 
the United States.” said a prominent 
speaker at one of our functions, “ are 
our cousins, but Canadians are our own 
kith and kin. They are our brothel's.” 
And the remark was applauded to the 
echo.

The reception we secured at Walsall 
was unique. The town has a imputation 
of about 9l),U0U, and every soul seemed 
to have turned out to see us. When we 
arrived at the station the streets from 
there to the Town Hall were literally 
yacked with men and women and chil­
dren, and the police had some difficulty 
in getting ns elbow room. The business 
men, as represented by the Chamber of 
Commerce, were not so demonstrative, 
but they exhibited their cordiality, first 
by a reception, secondly by a substantial 
luncheon, and thirdly by throwing open 
their factories and workshops to our in­
spection.

Walsall is famous for its manufac­
tures of leather goods, souvenirs of 
which many of our party brought away 
with them; but it has iron and steel anil 
clothing industries of no mean order. 
Walsall is an old town. Indeed, its 
citizens boast that it was born before 
Birmingham; ami as proof of this relate 
how letters were once addressed “ Bir­
mingham. near Walsall.” But it ap­
pears that when the railway age dawned, 
the men of power in Walsall would not 
allow the iron horse to enter their gates. 
The beauty of the town would be marred, 
and the lives of its citizens endangered. 
It took a later generation to correct this;

11
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VE POLIS vE Polish
IN I I iy &

Bl^NmwomS^GUARANHDTOTHE TRADECAKES
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Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market

MORSE BROS., Proprietors. Canton. Mass,
For sale by all Wholesale Grocers ; also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

Iml in tlic meantime Birmingham had 
got the ut art - and kept it.

From Walsall to Birmingham is only a 
s 11 • j >, and before we had forgotten the 
warm good-bye hand shake of the busi- 
ness men of t he one city we were in the 
warm embrace of the business men of 
the other. The function at which we 
were guests was, of course, the luncheon 
tendered by the < ham her of Bummeree, 
the centre of attraction being, of course, 
the speech of the JZi'di! lion. .Joseph 
( 'hnmbcrJaiu. whom President George 
so aptly described as the best Colonial 
Secretary < ireat Britain has ever had. A 
great deal has recently been heard about 
Mr. Chamberlain "s health, but in neither 
manner nor matter did lie exhibit any 
loss of vital force. The speech was 
tactful and masterly, and in the Cana­
dians present Mr. Chamberlain found a 
sympathetic audience. As a speech, it 
was the best we have heard since we 
landed in Great Britain.

After listening to Mr. Chamberlain's 
address we entrained for Bourn ville, the 
(famous model village in connection with 
the cocoa and chocolate works of Cad­
bury Brothers. And it is a model vil­
lage. Each workman's home is a de­
light fid little villa, ivy and rose covered, 
and surrounded by pretty and well-kept 
gardens, all of which are rented at a low 
rale. At one time the workmen were al­
lowed to purchase their homes, but 
speculators took advantage of this to the 
detriment of all concerned—except the 
speculators, of course. This put an end 
to the home-purchasing scheme. The 
village is now managed by a trust board.

* . *

A great many of the employes at 
Cadbury’s are girls and young women, 
and the regulations of the Ann demand 
that each girl must take two hours’ exer­
cise per day either in the open air or in 
the gymnasium. Each girl has a proper 
costume for the occasion, and while we 
were there we saw them nimbly leaping 
over bars and playing basket ball on the 
lawn. Not the least of the attractions 
at Bourn ville is a magnificent club­
house and athletic grounds. There are

also two beautiful parks within the vil­
lage enclosure for the benefit of the em­
ployes. Mr. and Mrs. George Cadbury 
entertained us. Both made speeches, 
Mrs. < 'adburv being particularly gracious 
in her remarks.

Smokv and grimy as Shcllield is, our 
visit to that city will be long and favor­
ably remembered. The business men of 
that city could not do enough for ns. 
They threw open their interesting '.tc- 
Ioiies as well as their hearts to us. We 
visited factories in the morning and fac­
tories in the afternoon, and between the 
two was sandwiched a magnificent 
luncheon in Cutlers’ Hall.

Among the factories visited in 
Shcllield none gave greater pleasure than 
that of Thomas Turner & Co., cutlery 
and lile manufacturers. Refreshments 
were pressed upon us as we entered. 
Every part of the works were thrown 
open for our inspection and the process 
of manufacture explained be guides, and 
as we left the works each visitor was 
presented with a handsome souvenir 
knife. At the steel works of Thomas 
forth & Sons, Limited, attention none 
the less merited was shown. Two of the 
chief members of the firm piloted us for 
two or three hours about their works. 
We saw enormous cannon being forged 
bv enormous hydraulic hammers of 3,000- 
ton "ressuie, shells being east, and mer­
chantable steel being prepared for the 
market. Then tired and grimy we were 
led to a cool and spacious dining-room on 
the premises, where refreshing tea and 
other kinds of refreshments were served 
us. And then, as if they had not done 
enough for us. we were presented with 
handsome pocket knives as we departed. 
“ We go forth laden with hospitality,” 
remarked a witty lady in the party.

In Leeds the centre of attraction to 
most of the visitors was the ruins of the 
famous Kirkstall Abbey but just beyond 
the abbey are the works of the Kirkstall 
Forge Co. It was to these that Mr. W. 
S. Leslie, of Montreal, led a party of the 
excursionists. To us the steel works of 
this company were as interesting as the

12

nbbev. for the monks who built the abbey 
started the former. What is known as 
the new part of the steel works was built 
in 1740. But without an explanation 
'this is not true, for on the sale of the 
works of 1740 is erected one of the most 
modern rolling mills in England. Mr. 
Butler, the chief membqr of the Arm, 
ftook charge of us and during our trip 
through the works we saw much that was 
old blending into the new. In other 
words, the old methods are gradually 
but surely being swallowed up by the 
new. And some dav even the interesting 
old forging hammer, driven by a water­
wheel, will have to depart. It is the last 
of its kind left at the works, and even 
the modern hammers which surround it 
appear to have Compassion upon it.

Bradford received us most cordially. 
From the station to the grim and gothic 
Town Hall the streets were lined with 
people, who cheered us as we marched 
by. After a drive about the city and a 
brief visit to some of 'the factories, we 
were entertained at luncheon at the 
Cartwright Memorial Hall—one of the 
most beautiful places we had visited,— 
and shortly after 3 p.m. we were on our 
way back to London.

MARITIME GROCERS’ GUILD.
The annual meeting of the Maritime 

Grocers’ Guild was held in St. John on 
•July 12, with representatives present 
from Nova Scotia, New Brunswick and 
Prince Edward Island. Those who at­
tended from outside points were: H. G. 
Bauld, L. II. Payzant, S. O. Hogg, M. 
Dwyer, R. M. Symonds, A. C. Pyke, 
Halifax; R. Murray, New Glasgow; A.
H. Randolph, Fredericton; A. W. Eak- 
ins, Ralph Brown and Leslie Lovitt, 
Yarmouth; J. F. Edgett and J. Harris, 
Moncton; I). A. Morrison, Amherst; A.
I. Teed, St. Stephen; E. F. Higgs and 
W. H. Aitken, Charlottetown.

The officers elected were as follows: H. 
G. Bauld, Halifax, president; C. H.
Peters, St. John, first vice-president ; 
W. H. Aitken, Charlottetown, second
vice-president; A. C. Pyke, Halifax, sec­
retary. The principal business transact­
ed was the passing of additional rules 
and regulations for the government of
the members of the guild.
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Tliis single Refrigerator Cabinet can be * 
procured from the undersigned. Cost is small I 1 
when compared with the saving that will result •• 
from the use of it.

Place the cabinet on your counter. It will £ 
increase your cheese profits.

LUCAS, STEELE & BRISTOL
Hamilton, Ont.
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WARM WEATHER SELLERS
LIME JUICE MONTSERRAT, qts. 

“ pts.
SOVEREIGN, qts. 

“ pts. >>

Oanada Flake 
Orange Moat 
Orape Nuts 
Force 
Malta Vita

IN. >d no praparation.

CANNED MEATS, Need no preparation l
Chipped Beef, Roast Beef, Corned Beef, Boneless Chicken, :
Turkey, Duck, Pigs' Feet, Jellied Tenderloin, Lunch Tongue, ’

Loaf Meats, Beef, Ham, Veal and Chicken. ;
Our travellers can tell you all about them

JAMES TURNER & CO., • HAMILTON, ONT. i
H H H H-H nn-l-f-l I I | m t } ,

If you want the best, 
book your future 
Canned Goods for

All Guaranteed

QUICK SHIPPERS

Canned
Vegetables and 
Fruits

Hamilton, Ont.
LONG DISTANCE PHONE 696.
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GALLON APPLES
Ask Us the Price

THOMAS
WHOLESALE
GROCERS

KINNEAR & CO.
TORONTO and PETERBORO

CHEESE
IN CAR LOAD 
LOTS OR IN 
SMALL QUAN­
TITIES.

WE QUOTE 
CLOSE PRICES 
F. O. B. FA C 
TORIES ON

CHEDDARS
FLATS

STILTONS
QUALITY, TEX 
TURE, FLAVOR 
OF THE FINEST.

WRITE OR WIRE 
US NOW FOR 
QUOTATIONS.

A. F. MacLAREN IMPERIAL CHEESE CO.
LIMITEI

TORONTO 
M.V AND

ST. THOMAS, ONT.

* Business Changes *
Ontario.

C'' KO WORRELL & CO., flour and 
y feed merchants, New Liskeard, 
* liave dissolved partnership. Geo. 
Worrell is continuing in his own name.

G. W. McKee, tobacconist, Windsor, is 
dead.

The business of L. .1. Longeway, gro­
cer, Kennicott, is for sale.

S. Jewell, fruiter, New Liskeard, has 
been succeeded by W. J. Evans.

The stock of If. L. Pullen, grocer, St. 
Thomas, has been sold to W. Trott.

J. R. Lochart, general merchant, Pem­
broke, has sold out to R. F. Heamish.

1). Spada, wholesale fruiter, Toronto, 
has sold out to Badalamenti-Dina & Co.

J. T. Walsh, manufacturer of soda 
water, Barrie, has assigned to W. A. 
Boys.

The assets of B. Carrier, general mer­
chant, Hawkesbury, are to he sold by 
tender.

W. S. Scidmore & Co., broom manu­
facturers, Norwich, have suffered loss 
by fire.

Win. Dinsdale, general merchant, 
Fowler’s Corners, has advertised his 
business for sale.

Merker Bros., general merchants, 
Mount Forest, have assigned to L. Rot- 
tenberg, Toronto. Meeting of creditors 
held July 20.

The assets of the Canada Biscuit Co., 
Limited, manufacturers of biscuits and 
confectionery, Toronto, have been ad­
vertised for sale by tender.

Quebec.
L. Bouthillier has registered as grocer 

and liquor dealer, Montreal.
N. Braneoeur, general merchant, St. 

Guillamme I)’Upton, is dead.
U. Grenier & Co. have registered as 

tobacconists, fruiters, etc., Montreal.
M. Laurence, general merchant, St. 

Faustin, has assigned to A. Lamarche.
The assets of J. A. Seguin, grocer and 

liquor dealer, Montreal, have been sold.
V. E. Paradis has been appointed 

curator to G. Bergeron, grocer, Quebec.
The assets of G. Bergeron, grocer, 

Quebec, are advertised to be sold July 
21.

The assets of M. Bedard, grocer, Que­
bec, are advertised to be sold on July 
21.

Weissman & Son, dealers in smoked 
meats, Montreal, have dissolved partner­
ship.

The assets of C. Dignard & Co., bis­
cuit manufacturers, Montreal, have been 
sold.

Long & Corsib, grocers and liquor 
dealers, Montreal, have dissolved part­
nership.

The assets of E. Thibault, general mer­
chant, Ste Anne Des Monts, are to be 
sold Julv 21.

X. E. Paradis has been appointed 
curator to D. Soulombe, general mer­
chant, Ville Roy.

The assets of C. Pelletier & Co., gen­
eral merchants, Ste. Flavie Station, 
were sold July 19.

L. Boulanger, general merchant, St. 
Samuel De Gayhurst, has assigned. V. 
E. Paradis provisional guardian.

The assets of Armstrong & Dickson 
Mfg. Co., dealers in biscuits and confec­
tionery, Montreal, have been sold.

M. Weissman has been registered as 
proprietor of the Canadian Bolognas 
Factory, provision dealers, Montreal.

D. Masson has been appointed curator 
to G. Labonte, general merchant, St. 
Sauveur. Meeting of creditors held 
July 18.

New Btunswick.
A. C. Peck, general merchant, Albert, 

has been burned out.
G. D. Prescott, general merchant, 

Albert, has been burned out.
F. L. Corby, general merchant, Gage- 

town, is offering to compromise.
C. S. Babbitt, general merchant, 

Gagetown, has closed bis business.
Crossman & Powell, dealers in meats, 

Sackville, are discontinuing business.
A. Sayre, general merchant, Beers- 

ville and Adamsville, is offering to com­
promise at 25 per cent.

Geo. S. DeForest & Sons, Limited, 
wholesale grocers, St. John, are apply­
ing for a charter with capital of $40,- 
000.

Manitoba and N.W.T.
Joe Folis, confectioner, Winnipeg, has 

assigned to W. J. Boyd.
H. H. Dyck, general merchant, Hague, 

has sold to Friesen Bros.
Cook & Forester, confectioners, Medi­

cine Hat, have been succeeded by James 
Cook.

If
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SPARKLET
Syphons make Soda Water instantaneously. A child can operate one

ECONOMICAL. CONVENIENT. DURABLE.

Price within the reach of everyone. Just the thing for this hot weather.

WHOLESALE AGENTS:

THE DAVIDSON 6 HAY, LIMITED
WHOLESALE AGENTS, TORONTO.

P. Rochon & Co., general merchants, 
Shepard, have advertised their business 
for sale.

I). Cleland, wholesale liquor merchant, 
Winnipeg, has sold to J. Carey & Co., 
Limited.

A meeting of the creditors of T. P. 
Jackson, general merchant, Elgin, was 
held on July 19.

Thomas Pedan & Co., general mer­
chants, Rossburn, have assigned to II. 
Detcnon, Winnipeg.

The stock of the estate of J. Jewkes, 
general merchant, Belmont, was sold by 
auction on July 17.

Bell & Jamieson, general merchants, 
Ileward, have dissolved partnership. R. 
Bell continues in the business.

The assets of the estate of Ott & 
Weatherby, general merchants, Killaly, 
are advertised for sale by auction July

Harris & McLaren, general merchants, 
Kenton, have dissolved partnership. 
Ernest W. McLaren continues in the 
business.

Wilkin & Co., general merchants, 
Slrathcona, are removing to Fort Sas­
katchewan and changing the style of the 
firm name to Wilkins & .Jones.

British Columbia.
A. Berg, grocer, Ladysmith, has as­

signed to A. E. Planta
Albert Ross, general merchant, San- 

don, has sold off his stock.
•las. Younir general merchant, Nanai­

mo, is asking for an extension.
Bristol Candy Co., confectioners, Van­

couver, have dissolved partnership.
•las. Reid, dealer in teas, Victoria, 

lias been succeeded by Hallum & Wynd- 
ham.

I). Taylor & Co., grocers, Nanaimo, 
have advertised for creditors to file 
claims.

Mr. Borland, of Veith & Borland, gen­
eral merchants, has sold his interest to 
S. Prior.

The chattel mortgage against D. A. 
McLean, confectioner, Vancouver, has 
been foreclosed.

T. C. Mclver, 50 Grant street, To­
ronto, has bought the grocery business 
of M. C. Cherry, 690 Queen street, To­
ronto.

COMPANIES INCORPORATED.
The Canadian Fairbanks Co., Limited, 

of Montreal, have increased their capital 
stock from $500,000 to $650,000.

The Canada Ilay Co., Limited, of 
Montreal, have been incorporated with 
share capital of $-19,900, to carry on the 
business of general hay dealers. Dii co­
lors are: N. Allard, of St. Alexis; J. A. 
Dupuis, of St. Jacques de L’Achigan; A. 
Fontaine, S. Vessot, and W. Copping, of 
Joliette, and J. J. Triekey, of Mont­
real.

Du SauIt Cie., of Iloliette, Quebec, 
share capital of $40,000, purpose to 
manufacture and sell biscuits and con­
fectionery. The directors are: J. A. 
Guibault, C. A. Goulet, A. Trudeau, J. 
O. Guilbault, J. T. Gaudet, J. E. 
Rivest, J. P. Laporte, J. A. Magan, E. 
G. Piche, and W. Copping, all of Joli­
ette, and J. E. Lalonde, of Montreal.

A NEW KNIFE GRINDER.
The very latest contrivance in the 

shape of a knife grinder is being offered 
to the trade by the Ontario Supply Co., 
of Owen Sound. This grinder is com­
posed of two solid emery wheels, con­
caved and supported on the one side by 
a metal disc, which holds the knife to 
the side of the wheel so that when the 
knife is being drawn backward and for­
ward it is held against the side of the 
stone at a proper angle to give the re­
quired bevel. The mechanism is very 
simple and can be operated with safety 
by a child. Besides the household 
article a special size (No. 4) is made 
for the use of merchants who are hand­
ling meat knives and also for hotels and 
steamships. These grinders are now be­
ing advertised and will prove a great 
boon both to the store and the home.

NEW MANUFACTURERS’ AGENT.
J. Frank Roelofson, formerly with A. 

J. Stewart, Limited, wholesale confec­
tioners, Toronto, has gone into business 
for himself as a manufacturers’ agent. 
Mr. Roelofson has the agency for some of 
the best machinery used by confec­
tioners and for other related lines. His 
geniality, energy and intimate know­
ledge of every asnect of the confectionery 
trade constitute the promise of success— 
a success which The Grocer trusts will 
attend him. His office is at 124 Bay 
street, Toronto.

UPTON’S
HOME-MADE

Jams, Jellies,
and

Orange
Marmalade

ARE GUARANTEED 

ABSOLUTELY PURE

We are now shipping 
new season goods, and 
they are very fine.

J
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From the Atlantic to the Pacific
Don’t be influenced by a lot of sentimental twaddle about a 

Canned Goods Combine. There is none, except in the imagination 
of some who style themselves as “ Independent ” Canners.

THE CANADIAN CANNERS, LIMITED
Owns and Operates Thirty-seven thoroughly equipped Factories, located 

at the MOST FAVORED POINTS in Ontario, at many of which the 
Fruits and Vegetables are grown IN OUR OWN Orchards and Fields.

The CANADIAN CANNERS, LIMITED, is the largest Packer of 
Fruits and Vegetables IN THE WORLD, operating on a large scale, and 
upon the most scientific principles, and produce the FINEST GOODS 
at LOWEST COST.

Most of our Experts have had a quarter Century’s Experience 
in the Canning business. Our packing is not in an Experimental Stage 

like some others, but with our EXPERIENCED MANAGERS, our 
MAGNIFICENTLY EQUIPPED Factories, with the FINEST MACHIN­
ERY that brains can invent or money can buy, with our FAVORED 
LOCATIONS, all of these enable us to produce* and WE DO PRO­
DUCE THE BEST GOODS in the world and sell at THE LOWEST 
PRICES.

We always like to make a profit ourselves, and we are equally 
desirous that the Wholesale and Retail Trade should do likewise, and
WE WORK TO THAT END.

Hence our Goods are handled almost exclusively BY ALL THE
LEADING FIRST-CLASS MERCHANTS, both WHOLESALE and 
RETAIL, in the Dominion.

CANADIAN CANNERS, LIMITED
HEAD OFFICE, - HAMILTON, ONT.
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RICHER
THAN
MEAT

It Sells at Sight!
The ONLY 
Cooked 
Oat

Ready 
to Eat THAN

MEATIT IS AN ALL-YEAR-ROUND SELLER 
IS BEING WELL ADVERTISED

Order at once, and be in a position to meet the demand.

A Liberal Supply of Samples and Advertising Matter with first orders
PAID.

THE EBY, BLAIN CO., Limited, So'°“Toronto "ada
CASES OF 36 PACKAGES, $4.50.

S, $4. —

A REJOINDER.
Editor Canadian Grocer,—I notice your 

correspondent, “Watchdog,” is at large 
again and looking for trouble. He must 
he a very gullible fellow, indeed, to get 
loaded up with mythical “So-and-So” 
stories and retail them to The Grocer 
readers. He asks “Where would the 
country merchant be then?” I should 
say he would be looking for that sales­
man with a club, if such a trick as 
“Watchdog” describes had been played 
upon him, for the average country mer­
chant is no fool, he knows what to do 
with the salesman who exceeds the limit 
of fair dealing.

“Watchdog’s” gratuitous slander of 
traveling men is uncalled for. To say 
that the same code of honor as in for­
mer days does not exist among the 
travelers of to-day is contrary to the 
facts.

TRAVELER.

MET IN OTTAWA.
During The Grocer’s representative’s 

recent visit to Ottawa he ran across a 
number of salesmen of well-known west­
ern firms. It seems that the Grand 
Union Hotel, run by that capable boni- 
face, Jim Paisley, is a rendezvous for 
the boys of the grip, and well does J. 
K. look after the knights. There was 
friend J. J. Ryan, whose personality is 
known from the Atlantic to the Pacific, 
and who was solicitous about “Ara­
bella,” Milligan’s Arabella, that is. 
Pred. B. Mason, representing J. D. 
Bradshaw, was sticking to wax paper 
and" chewing gum. F. I). Cockburn, 
whom one can’t think of except in con­
nection with Comfort Soap, dropped in 
for a chat with The Grocer, and, by the

way, Mr. John Pugsley, of Pugsley, 
Dingman & Co , who are responsible for 
the output of Mr. Cockburn’s soap, was 
also noticed in Ottawa. Wonder what 
was up?

Mr. D. T. Williamson, representing the 
Brantford Starch Co., had been in Ot­
tawa during the week and renewed old 
friendships with The Grocer. A. J. 
Hughes, one of Montreal’s youngest 
brokers, spent a few days calling upon 
the Ottawa trade.

Big Mac (M. Macfarlane), now retired 
from the road, was spending a few days 
in Ottawa on his return from a week’s 
fishing in the Gatineau. Those who 
know' Big Mac will know one of the 
oldest grocery travelers that ever board­
ed a train in Canada, and barring the 
grey tints in his flowing beard, looks as 
ready as ever to talk teas, sugars, etc.

MONTREAL GROCERS’ PICNIC.
The Montreal Retail Grocers’ Associa­

tion’s picnic was held Wednesday, July 
ID, at Cornwall. A long list of games 
and sports was run through and valu­
able prizes awarded. Pull report of the 
outing will appear in next week’s issue. * •

*

A great number of the members of the 
Montreal Retail Grocers’ Association 
gathered at Champ de Mars on Monday 
last. Their object was to make a wag­
on parade to call attention of citizens 
to their annual picnic. At 3 o’clock 
they left Champ de Mars and paraded 
through Notre Dame, De Lorimier, St. 
Catherine, St. Lawrence, Craig, Inspec­
tors, Wellington and St. James streets, 
and came back to Champ de Mars. 
Viau & Frere had fourteen wagons in 
the ranks. E. M. St. Denis had about

the finest delivery wagon, filled with all 
the finest fruits of the season, lie shar­
ed the admiration of the crowd with Mr 
J. 1. Lussier’s rigs which were beauties.

A GROCER’S AUTOMOBILE.
Provost A Allard, wholesale grocers, 

Ottawa, have placed an automobile at 
the disposal of their traveling repre­
sentatives, and calls in the city and 
district around Ottawa are made with a 
great deal of comfort ami rapidity. The 
Grocer was favored with a spin through 
Ottawa by the principals of the firm, 
and the beauties of the Capital City 
were appreciated in a novel and pleasant 
manner. Mr. Provost started on Mon­
day, July 17, for a week's trip through 
the Gatineau district. We believe this 
is the first automobile employed in a 
practical business manner by any whole­
sale grocery firm in Canada.

A WARNING.
Editor Canadian Grocer,—A note of 

w'arning should be sounded among gro­
cers concerning a new “premium tea” 
recently offered to the Ontario trade. 
If what the writer has seen opened out 
is a fair sample of the stuff, it will be a 
great disappointment to any dealer who 
buys it thinking he has a “good thing,” 
and that his customers will get “some­
thing for nothing.” Both the tea and 
the package appear to have reached the 
limit of cheapness. I believe good sam­
ples are being shown and specious pro­
mises made by salesmen interested in 
unloading this stuff upon the trade.

YORK.
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COFFEE
S H & AS.EWING

“PRINCE OF WALES”
Mocha and Java Coffee

<< PRINCE Of WALES ” is gaining ground every day—People know when they get the COff EE 
thev like—really delicious Coffee—It helps the Merchant, too—If you are not handling “PRINCE Of 
WALES” drop us a line and let us explain our method of “ Helping the Dealer”—advertises you and 
helps introduce the Coffee. No premiums ; Actual Merit does it. A post card brings the information 
Write it now. ____________________

S. n. & A. S. EWING,
ESTABLISHED 1846.

Montreal Coffee in S|>ice Steam Mills, 53 in 55 Cote St., Montreal
Cor. Lagaucbetlere St.

“ Eagle ” brand
Condensed MILK

eryhody .
} kHOwsWILLIAM H. DUNN, MONTREAL.

JOS IRVING 92 Wellesley SI.. TORONTO 
ERB & RANKIN SCOTT BATHGATE & CO W. S. CLAWSON & GO.. SHALLCROSS, MACAULAY & CO.. 

Halifax, N.S. Winnipeg. Man.

} "re »>e henest.
St. John, N.B. Victoria and Vancouver, B.C.

Eggs - Butter
THAT’S WHAT WE WANT
IN ANY QUANTITY 
and at ALL TIMES

The J. A. McLean Produce Co., Limited

Tefepbeas Mala iw

71-71*77 Celboree Street

Toronto.

PROFITS IN CHEESE
RN EDrBET J

I

Mice, Insects, Dirt, Shrinkage, Samplers
The Enemiei of the Grocer who sells Cheese.

Automatic Cheese Cabinets
keep the cheese ai clean and fresh as when tint cut, and preserve it from 
the ravage, of mice, dirt and tasters.

Its operation is simplicity itself. Just lower the door and the cheese 
slides out, automatically, on Its revolving base In position for cutting, 
retiring into the cabinet as promptly when the door is closed. The cheese 
is always temptingly hi view, under glass.

PRICE

$7.50
F.O.B. Factory

The Cabinet is a very handsome glass, polished hard 
wood display case ; a most attractive fixture.
Place one on your counter and It will In­
crease your cheese sales and profits and 
pay Tor Itself many times over.

Write for folder illustrating our single and double 
Refrigerator Cheese and Cheese Cutter Cabinets.

The Walker Piloted Bln and Store Fiitore Go.
r

Factory, BRAMPTON Head Office, TORONTO
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BUTTER

CHEESE

ECCS

DAIRY PRODUCE AND 
PRO VISIONS

BACON

LARD

HAM

CHEESE AND BUTTER BULLETIN
Montreal, July 20, 1905. 

UK market for finest qualities of 
both cheese and butter has been 
kept very steady, but the hot 

weather has affected the quality and 
made a lot of “seconds” in both articles, 
which creates an irregular market. Of 
course heated cheese or butter, even if 
made in the usually best factories, can­
not he shipped out to the particular 
customers who want nothing but per­
fection in quality, yet there is a large 
demand for goods at a price and such 
goods, coining from well-known best 
factories, are gladly bought up at a re­
duced pri/.-e and then quoted as “finest.” 
This is a most misleading practice, and 
merchants are put to a severe lest in 
explaining the difference in price of their 
quotations of finest quality against the 
much lower quotations of their com­
petitors.

There have been some orders received 
here for cold storage of cheese, but as 
yet Ibis is not general, and most of the 
cheese received here have found their 
way across the Atlantic; even in Great 
Britain there is as yet no serious ac­
cumulation of stocks, which demon­
strates the fact that last year’s make 
was none too large for the natural con­
sumption, and, although our exports this 
year show a considerable increase over 
those of the same period of last year, 
the actual make of cheese is lighter than 
last year, as our stocks in Canada are 
very much less than at this date a year 
ago.

Our prices are very much higher than 
last year, but, taking the theory of sup­
ply and demand, it is difficult to see 
how prices could have come any lower, 
no matter how desirable this would have 
been to most of the trade.

This week our market shows apparent­
ly a slight decline in prices; this is, 
however, only on the surface, as really 
finest, eool cheese are not obtainable at 
anything less than a week ago, and the 
apparent demand for the present offer­
ings, poor as they are, demonstrates a 
steadiness of the market, which cannot 
produce a serious decline in prices.

tin butter the situation seems decided­
ly strong. There is apparently a con­
siderable shortage in Great Britain of 
good, lower grade of butter, anil with 
our increased creameries, our supply of 
dairy butter has steadily decreased, so 
that the latter article is abnormally 
high in price, so close to the price of 
creamery that it seems strange that 
buyers can still be found at the ruling 
prices. The falling off of supplies of 
Siberian butters in the British markets 
is directly responsible for this.

The make of butter in Canada shows a 
considerable increase over that of last 
year and yet prices are much higher this 
year. This shows a profitable field for 
our farmers. Among the imports of

foreign butters into Great Britain, our 
Canadian butter is still at a very low 
percentage, and there is no reason why 
this percentage should not be largely in­
creased, if we give our British cousins 
what they want. It is, however, a re­
gret table fact that our farmers arc 
somewhat blind to their own interests 
in more and more adopting the system 
of gathered cream by putting in separa­
tors. This is penny wise and pound 
foolish, as it will in time undoubtedly 
hurt the reputation of our finest cream­
eries.

LONDON PRODUCE LETTER.
(By Our London, Eng., I Correspondent. )

London, July 8, 19115. 
CUING the past week the bacon 

trade over here has been very 
quiet without any apparent cause, 

and the consumption lias been small 
The very latest reports, however, (July 
8) are to the effect that there is a de­
cidedly improved tone all round. Cana­
dian is steadier, long cut hams (green) 
fetching 58, fill and (13 shillings. Heavy 
weights are in demand. Light weights 
are quoted 4ti to 53 shillings. Supplies 
are small and prices all round are firm.

There lias been a distinct improvement 
in the butter situation, and everything 
promises continued activity. There is a 
good call for all descriptions, and during 
the past week Canadian has advanced 
2 shillings. Quotations for Canadian 
hut ter, by latest advices, are: Finest, 
100, 102 shillings; unsalted, 102, 101
shillings; line, 90, 98 shillings. Irish 
continues to be in short supply, and 
there is very little Russian or Austral 
ian left, the latter, he it noted, contin­
ues to sell at a lower figure than Cana­
dian.

• . *

The prospects for Canadian cheese are 
bright. There is a brisk demand and ar­
rivals are quickly cleared up, giving the 
market a very firm tone, with an upward 
tendency for next week. Quotations 
(July 8): Finest, 18, 49 shillings; line, 
17. 47s. fid. The new season’s make of 
Knglish cheese is just about to be placed 
upon the market, and brisk business is 
being done.

In connection with the position of 
cheese on this market, the following 
resolution, pul forward at a recent an­
nual meeting of the Grocers’ Federation, 
is interesting: “That in the opinion of 
this conference the branding of Canadian 
and States cheese is of the utmost im­
portance to the retail trade, and would 
urge upon the Parliamentary Committee 
the desirability of further considering 
the question with the view of getting 
makers and importers of cheese to adopt 
the method of branding with the date of

Iti

make all cheese imported into this coun­
try.”

The new classification, lately issued 
from the dairy commissioners' branch of 
the Department of Agriculture, docs not 
seem to deal with this matter at all 
There is a feeling of satisfaction amongst 
importers over here at the new classi­
fication and the arrangement for stamp­
ing the weights on each box, but, while 
this is considered a step in the right 
direction, it is felt that a large amount 
of the benefit will be lost unless the 
Dominion Government sees that these 
provisions are carried out by all ship­
pers. The matter of having butter 
boxes contain only 5ti Its has its ad­
vocates and its adversaries. Indeed, ttu­
ques lion of parking, about which a letter 
appeared in this department a week oi 
two back, seems to be a very knotty 
problem. One man prefers one way and 
another another, and it is very much 
the same in weight. It seems as though 
the only way out of the difficulty is to 
cater to the demand of individual im­
porters, a method which, though involv­
ing trouble, would at least give satis 
faction.

PERISHABLE PRODUCE.
The inspector for the Department of 

Agriculture at Bristol, Knglaud, in re­
porting to the Kxlension of Markets 
Division on the perishable cargo ex the 
SS. Turcoman. which arrived from 
Montreal on June 27, makes the follow­
ing reference to a shipment of butter put 
up in one-pound blocks, wrapped in 
parchment paper, and packed 5(1 in a 
box :

"39 cases butter. These boxes were 
opened bv the customs authorities and 
were found to contain 5(1 one-pound 
prints, and the whole lot was detained 
owing to the wrappers on the prints not 
being stamped in accordance with the 
Merchandise Marks Act.”

The Act referred to provides that 
packages containing cheese or butter im­
ported into the United Kingdom must 
be stamped with the name of the coun­
try of their origin.

TO INVADE UNITED STATES.
The William Davies Co. are extending 

their held of operations into Uncle Sam’s 
domain. A New York State charter has 
been secured, and three stores will be 
opened about ‘ the 1st of August in Buf­
falo. There are a number of American 
shareholders, it being necessary to bave 
American capital invested in order to 
secure incorporation under the New 
York State laws. The bulk of the stock 
is, however, held on this side of the 
line. The employes will all be secured 
on the United States side, so as to run 
no risk of conflicting with the Alien 
Labor law. If the venture is successful 
it is probable that, stores will he estab­
lished in other American cities.
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eeOlSTEBEL 1

COFFEE 1
CHEAPER »«,. HEAlTNIER

Kk* MOÜXra m,"lls ^

It is the Best 
and cheapest of any
Tea or Coffee
substitute on the 
market.

Grocer:

If you do not
handle MOKARA
ask your jobber 
for ir. Write us 
for particulars.

MOKARA a
home drink for 
verybody. 

Shows the
dealer a handsome x profit. The 
price is within reach of everybody.

Ask your Jobber or write us.

Mokara Mills
21, 23, 25 Cosport Street, MONTREAL

If you want customers to 
come to you for a good

HAM
SELL----

FEA RM AN’S
Price Right 
Goods Right

•
■

Ilf
; (REI#

lUli |
TARTAR S

is !
PUREST, STRCV (aUu M Alee, AeewU, Le

■ E.W.GILL® TOROh

INGEST, BEST. ■
k, PkWcs. w at loliatiaL
FTT COMPANY ■LI 1 LIMITED ■
ITO.ONT. ^

A Awarded fledal and Diploma at World's Pair, St. A
■■ Louis, Mo., 1904 h

• ________________________ •
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WE ARE DAILY BUYERS OF

EGGS AND

BUTTER
Correspondence solicited.

WRITE, TELEGRAPH OR 
TELEPHONE US WHEN 
YOU HAVE ANY TO 
OFFER.

THE PARK, BLACKWELL CO.
LIMITID

TORONTO
TELEPHONE M 3860
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PROVISION AND DAIRY MARKETS.
TORONTO.

Provisions—The warm weather de­
mand for cured meats is such as to
satisfy the demand of the trade gener­
ally, and there has been a general de­
cline in beef owing to this being the 
season of the year when arrivals are 
lar"e. Spring lamb is down 1 l-2c., 
and prices of lard have declined l-4c. 
since last quotations.
, The bacon situation abroad is in
ralilier an uncertain condition, owing to 
reported shortage of Canadian bacon, 
light arrivals of Danish cured and in­
creased Summer demand. Quotations 
i ange from 52 to 56s., and the price of 
hogs locally varies from $6.65 to $7.75. 
We quote for this week:

Long clear bacon, per lb.....................
Smoked breakfast bacon, per lb.........
Roll bacon, per lb..............................
Small bams per lb................................
Medium hams, per lb......................
Large hams per lb.............................
Shoulder hams, per lb.........................
Backs, per lb........................................
Heavy mess pork, per bbl.................
Short cut, per bbl.................................
Shoulder mess pork, per bbl.................
Lard, tierces, per lb..............................

" pails " .............................
" compounds, per lb........................

- Plate beef, per 200-lb. bbl....................
Beef, hind quarters..............................

" front quarters...............................
•' choice carcases............................
" medium—
“ common —

Mutton...............
Spring lamb.......
Veal ...................
Hogs, street lots

.010iM‘.....  0 102
........  0 131
. ... 0 13$
. 0 12 0 121
........ 0 10

0 15* 0 16 
16 00 16 50..... 20 00
14 50 15 00
........  0 094
........  0 092
........ 0 10
. 0 074 0 08
11 00 11 50

. 9 00 9 25
5 00 6 25
6 00 7 50

. 6 25 6 50
5 50 6 50
.... 0 08..... 0 121

. 0 07 0 09$

. 8 75 9 25

Butter—Receipts continue fair, al- 
tlmiHi good dairy butter is rather a 
scarce article during the hot weather, due 
to the fact that fanners cannot pack it to 
advantage then. Buyers are picking up 
available supplies through the country, 
and prices rule firm. We quote :

Per lb.
Creamery prints................................................ 0 20 0 21

" eolide, fresh..................................... 0 18 0 19
Dairy prints........................................................ 0 15 0 17

“ in tubs..................................................... d 15 0 17

Cheese—A first-class demand for 
cheese is noted at the moment, with 
prices slightly tinner than a week ago 
ajid the market favoring sellers. We 
quote :

Per lb.
Cheese, large........................................................  0 10j 0 104

" twins ...................................................... 0 lot 0 10|

Cheese Board Report

p. ,Hoard

(For week ending July 19.)

............................  1,550
Price.

0 09 11-16
Madoc................ 0 09 6-16
Tweed................. ........................... 580 0 09s
Kingston............ ........................... 985' 0 09 11-16
Winchester....................................  1.114 0 09jj 0 09 11 16
Cowansville ................................... 703 0 09.i o m
Brock ville.......... 0 09$
Alexandria........ 0 U9j
Watertown, N Y ........................... 8,i ft) 0 091 0 091
Vankleek Hill... ........................... 1.343* 0 09 7-16
Belleville............ ............................. 3 795 0 09 11 16
Ht. Hyacinthe ........................... 800 0 09 5-16
Cornwall............. .............................. 2,247 o out
London ............. .............................  2,190- 0 09j

* White and colt red.

MONTREAL.
Provisions -Business in all lines is 

«reported fair. Live hogs are coming in 
steadily, though in small lots, and ar­
rivals are readily taken up by packers. 
Prices are unchanged since last week and 
fluctuations are light. Bacon and hams 
obtain good trade. Lard is firmer, and 
an advance of 1-Sc. is noted in coiu-i 
pounds.

Wood. Tin.
Pure lard, pails....................................................  2 10 2 20

" tubs..................................................... 0 10 0 10*
" cases (6 10*lb. tins).............................. 0 08 0 09
“ cases (12 5-lb. tins) .............................  0 08| 0 09*
" cases (24 3-ib. tins).............................  0 08} 0 09*

Lard, Boar’s Head " brand, tierces, per lb............. 0 065
“ " l-tierces, per lb................... 0 07i
“ " 60-lb. fancy tubs................... 0 07A

Cases, 20 3-lb. tins, per lb............................................ 0 071
“ 12 5-1D. tins “ ............................................. 0 07$
" 6 10-lb. tins “ ............................................ 0 071

20-lb. wood pails, each .....................................  1 47*
20-lb. tin pails, each..................................................... 1 374
Wood net, tin gross weight—
Canadian short cut mess pork.........................$19 00 #20 00
American short cut clear ................................19 00 20 00
American fat back.............................................. 19 00 21 00
Bacon, per lb...................................................... 0 12 0 14
Hams..................................................................... 0 Hi 0 13
Extra plate beef, per bbl......................................il 50 12 00

Butter—Butter market is steady. Ex­
port demand is good, particularly for 
western dairy. Dealers are paying 
17 :t-4 to lSe. for fancy boxes and tubs. 
High salted, fancy creamery is bringing 
21 l-4e., choice 21c. and good to tine 
20 1-4 to 20 3-4v. We quote:
Finest creamery................................................... 0 19} 0 20
Fine...................................................................... 0 19$ 0 19^
Medium................................................................. 0 18i 0 19
Fresh rolls............................................................ 0 17 0 18
Fresh dairy tubs...................................................0 16$ U 17

Cheese —Business shows up well. Ex­
port demand is good, and shipments are 
heavier than last season by 16,830 boxes 
for the past week. Finest easterns are 
quoted at 0 1-2 to 0 5-8<\, and finest 
western at 0 3-4 to 0 7-Se., though the 
heavy holders are asking 1-Se. more.

Eggs—There is no notable change in 
the esrg situation. Business is quiet. 
St nigh I gathered 15 to 15 l-2e„ ami 
selected 16 1-2 to 17c.

WINNIPEG.
Creamery Butter Supplies are lame, 

and price is easier, although there are no 
changes reported. We quote :
Finest fresh creamery, in 56-lb. boxes....................... ü 18

in 28-lb. boxes...................... 0 18
in 14-lb. boxes......................  u 18
in 1-lb. bricks......................  0 19

Dairy Butter Buyers are paying 13 
cents for assorted packages selected and 
12 cents for round lots.

Cheese MaeLaren’s cheese has been 
slightly reduced in price owing to the 
fact that deliveries are being made here 
now in ear lots. The small size formerly 

at $2.75 is now selling at $2.45 
per dozen. The medium was $5 per 
dozen, and is now $4.80, while the large 
size has been reduced from $9.25 to $9. 
Large Iioequefort cheese, formerly 
quoted at $2.75, is now sold at $2.65.

EXPORT TRADE DEPARTMENT.
Finns ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. 0. HALL A CO..
Monument House, Monument Squame 
London, E.O.

DAVID SCOTT A CO..
Est. 1878. 10 North John St., Liverpool, 
England. Splendid connections and 
references. Try us with a shipment of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

QEORQB LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER
Butter, Cheese, Eggs, Bacon, Apples, 

Poultry.

HAMILTON WICKES A CO.. 
Canne*Goods Brokers, Bastchbap. Lon 
don, and Victoria Street. Liverpool 
Reports and valuations made on Canned 
Meats. Fish.Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LBTMBM A SONS,
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers ; connection of 5$ 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN A CULVER WELL,
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write ua. 

139 Redgliffb St., Bristol, Eng.

E. BIERMANN A CO.,
FRUIT AND PRODUCE BROKERS,

5th Ed. A B C. Code.
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE

GEO. R. flEEKER & CO.
11 and 12 Bedford Hotel Chambers, 

Covent Garden,
LONDON, W C. - - - ENGLAND

Euroftean representatives and 
distributors, Earl Fruit Co., 

California, U 8.A.
Specialties,

FRESH, DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Lie her s.

JAMBS MARSHALL,
ABERDEEN, Scotland.

Gables, Halcyon. Codes, A. B. 0.. 5th ed., 
Scattergood. Consignee for all kinds of 
Canadian produce. Personal attentien 
and prompt returns guaranteed.

This space $15 per year.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London. E.O. T. A., "Acriton, Liver­
pool." Code, A. B. O., th Ed.

This space $15 per year.

Telegraphic Addres*. “Fondants, London.'
A. B. SOWERBUTTS A CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, 8. E. 
Bankers : Hill & Sons, 66, West Smithfield

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeck A Schlpmann,

Commission Agents and Merchants.

THOS. BOYD A CO.,
U King St.. - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references Wide 
connections. A. B. C., 4th and 6th ed., 
Western Union and Lieber s Codes. T. A. 
“Boyd "

WHITBLEY, nUIR & CO., 15 Victoria St., Uverpool, England
W. bsndl. Mn.ispm.nu at CANADIAN MEATS,

CHEESE A.D BUTTER.
W, mU mm, freight Mid insursa*. Western Union Codé.

Loudon, Litispool, Olamow.

Salter & Stokes, M^Ta!4' London, Eng.
IMPORTERS OF CANADIAN

CHEESE, BUTTER, EGGS AND POULTRY.
Reference, London City end Midland Bank, Weet Smithfield. We buy outright.

21
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I'liees in list below are unchanged since 
last week. We quote:
Finest Ontario, large............................................................... 0 11J

“ Manitoba, lari*e............................................................0 11
“ “ twins ........................................................... 0 111
•* “ small ............................................................0 ll|

as last week :Lard We quote
I^ard, 50-lb. pails, per pail............

" 20-lb. “ ,r ............
“ 3-lb. tins, per case 60 lbs..
“ 5-lb.......................................
" 10-lb. *..............................

Pure lard in bbls, per lb

Cured Meats We quote:
SMOKED MEATS.

Hams, selected stock, special mild cure ..

Backs," “ ‘‘ I)

Hams, sugar cured, assorted sizes................
heavy , 20 to 30................
assorted sizes................

5 25 
2 15
6 70 
6 60 
6 50 
0 10*

0 16 
0 18 
0 13 
0 09
0 14

Shoulders,
Bacon,

Manitoba butts.

breakfast bellies,. 
breakfast backs .. 
Wiltshire sides ... 
spiced rolls, long.

skinned......................................
" boneless and rolled...............

rolls, boneless.............................—
DRY SALT MEATS.

Bat on, dry salt long clear
smoked................
boneless backs,.

Shoulders" “ .....................................................
BARREL PORK.

Heavy mess pork, boneless, per bbl............................
“ “ " per * bbl..........................

Standard mess pork, per bbl..........................................
“ ” " i>er * bbl.. .................................

PICKLED GOODS (cOOKEIl).
80 11,8. 40 11*. 2011».

Pig'» feet............................  5 50 3 00 1 60
Pigs tongues .................. 14 50 750 400
Boneless hocks...................  8 50 4 50 2 50
Sweet pickledspare ribs, not cooked, ptr lb..............

•' hocks, “ “ ............

0 14 
0 12 
0 15* 
0 10 
0 09* 
0 10 
0 11 
0 11

0 U9i 
0 10 
0 10) 
0 08

18 00 
10 50 
16 00 
9 00

15 lbs.
1 25 
3 00
2 00 
0 04 
0 04

ST. JOHN.
Provisions —This is Hit* quiet season. 

In barrel pork and beef full priées are 
asked, and movement too light to en­
tourage dealers to buy. In American 
"puro lard prices are low. and a little is 
being imported. Canadian prices firmly 
held : very little offering. Refined is 
linn, but price still low. Smoked meats 
'hold at full figures. Fresh meats are 
dull ; both western and domestic beef is 
easy. Lamb has a steadv sale and holds 
quite firm in price. Veal has less sale, 
hut so far brings a good price. Mutton 
dull. Pork is little seen.

Mesa pork, per bbl.............................................. *17 no *Îq IX
Plate beef .......................................... • 14 00 15 00
Mess beef............................................................... • •• “ 9®
Domestic beef, per lb......................................... 0 05 0 07
Western beef " ............................
Mutton “ ............................
Veal " ............................
Lamb, each ............................
Pork “ ............................

Rolls “ ........
Lard, pure, tubs *' ............................
EeanedurÆ.;.;;:::::::::::::::;; ;; m 009

Butter Sale is rather quiet. Stock 
1 vines freely to hand. At this season 
consumers and retail grocers get _con­
siderable stock direct from private 
dairies. This has a marked effect on 
the sales of commission men. Gilt-edge 
stock always in demand.
Creamery butter............................................................ 0 20 0 22
Hest dairy butter........................................................ 0 12 0 20
flood dairy tubs..............................     0 17 0 18
Fair ••   n 15 n 16

Eggs —These come to hand rather more 
■freely. Price is, however, well main­
tained.
Egga, hennery................................................................... ° 20 0 23

case stock............................................................... 0 16 •> 17

Cheese There is a fair demand. 
Good prices obtained. It is expected the 
output in these lower provinces will be 
small.
Cheese, per lb....................................................................0 10* 0 11*

0 09 0 10
0 06 0 07
0 06 0 08

10 00 12 00
0 07 0 08
0 13 0 14!
0 10 0 13
0 10* 0 10!o n* o ii 
0 08 0 08

Block the kind the housekeepers ask for. 
Avoid poor imitations.

Butter Tubs
BEST WHITE SPRUCE 

50—30—20 lb,

ORDER NOW

WALTER WOODS & CO.
Hamilton and Winnipeg.

PROTECT YOUR FOOD

WILSON'S
FLY PADS

Lv
K—

KILL THEM ALL
AVOID POOR 

-----------------
IMITATIONS

BUTTER
When you have one or 100 tubs 

write us for price

The WM. RYAN CO., L»u=i
70 and 78 Front St. E-, Toronto,

BUTTER-‘EGGS
BUYERS^and SELLERS

Correepondence solicited from ONTARIO, 
MANITOBA and LOWER PROVINCES.

Merloni, Hall & Co.
Wholesale Produce Merchants.

TORONTO.

INCREASED CHINESE TRADE 
IN 1904.

THK immense size of China has been 
(lie theme of many writers for 
many years. Illustrative of this 

might be cited the statement made fre­
quently after I he putting down of the 
Boxer uprising of 1900, that outside of 
a few provinces the average Chinaman 
was unaware of happenings which at­
tracted the attention of the rest of the 
world for over a year. Somewhat sim­
ilar reflections come to mind when the 
trade returns for the year 190-1 are ex­
amined. Despite the fact that China’s 
chief northern province was the scene of 
a war which strained the energies of 
Russia and Japan; that Cotton goods, a 
leading article of import, were selling 
at very high prices, and that monetary 
stringency, first noted in 1900, continued 
unabated, the trade of the empire as a 
whole continued to increase. It is prob­
able, of course, that the war was so 
stimulating to trade in countraband and 
other lines as to offset the effect of the 
loss in trade in the northern provinces, 
and, as in the case of South Africa, the 
real results upon trade may not lie ex­
perienced until after hostilities are end­
ed. Whatever the causes, however, the 
fact remains that China’s foreign trade 
in 1904 was the largest there is any re­
cord of. The total imports into China 
in 1904 were valued at $240,800,000, 
while the exports were placed at about 
$168,000,000, gains of respectively 5 and 
12 per cent, over 1903. The total trade 
was placed at about $408,000,000, a 
gain of 7.7 per cent, over the former 
year. High prices for cotton goods pro­
duced a smaller trade in staple lines, 
but fancy goods gained, and against the 
loss in textiles are to he placed gains 
in flour and kerosene.

China’s trade with the United States 
in 1904, according to the Chinese Cus­
toms Department report, was valued at 
$39,375,000, a fractional gain on 1903. 
Imports by China from the United 
States made up about $20,426,000, a 
gain of 13 per cent, over 1903. These 
figures, it should be observed, do not 
really cover American trade with that 
empire, because an immense American 
trade is done with Ilong-Kong, a British 
possession, but really a part of China so 
far as American trade is concerned. The 
Bureau of Statistics at Washington re­
ports that United States exports to all 
China and to the port of Hong-Kong in 
1904 aggregated $39,581,728, a gain of 
54 per cent, over 1903, while the im­
ports were valued at $30.500,000, a gain 
of 15 per cent, over 1903. .A grand 
total trade is here indicated of over 
$70,000,000 as against the $39,000,000 
allowed bv the Chinese Customs Depart­
ment. Taking the Customs Department 
figures, however, as a basis, we find 
that Japan participated in Chinese 
trade to the extent of 15 per cent., 
Great Britain 12 per cent., and the 
United States 9.4 per cent. Hong-Kone, 
the great clearing house for Asiatic 
trade, handled a little short of 40 per 
cent, of the total Chinese imports and 
exports. It is noted that Chinese im­
ports of kerosene in 1904 reached the 
enormous total of 156,891,235 gallons, 
as against 84,998,335 gallons in 1903. 
Of this. American oil contributed 43 per 
cent., Russia 21 per cent, and Sumatra 
35 per cent. California oil made its 
first appearance in Chinese trade in 
1904.—Bradstreets.
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N. B. Markets.
St. John, N.H., July 19, 1905.

KKHAl’N the matter of chief in­
terest during the week, to at least 
the wholesale grocers, was the 

annual meeting of the Maritime Grocers’ 
Guild, which was held in the rooms of the 
St. John Hoard of Trade. Halifax, 
Yarmouth, Amherst and New Glasgow, in 
lXova Scotia ; Charlottetown, in Prince 
Kdward’s Island, or “ The Island,” as 
the people living there delight to call 
it ; Moncton, Fredericton, St. Stephen 
and St. John, in New Brunswick, were 
represented. II. G. Banld, of Halifax, 
was elected president ; C. II. Peters, of 
St. John, first vice-president ; XV. 11. 
A it ken, of Charlottetown, second vice- 
president ; and A. ('. Pvke, of Halifax, 
secretary. It was the largest and most 
representative meeting ever held by the 
guild.

Already the Board of Trade are mak­
ing preparations, looking forward to the 
annual meeting of the Maritime Board 
to he held at Yarmouth, N.S., August 
Kith.

In markets there is little of particular 
•interest. Business is rather quiet, it 
being between seasons. Dealers are all 
running short handed, as this is the 
scasifli of holidays. Rice is rather 
tinner.

Oil—Burning oil was never cheaper 
Ilian the «resent price. While demand 
for consumption is not large, big busi­
ness is being booked for future ship­
ment. Dealers report good demand for 
lubricating oil. In paint oils, turpentine 
is still high, price is, however, not ho 
tinny held. Linseeds are unchanged. 
Market, however, is higher. Little 
cod oil has yet been received.

Salt—In Liverpool coarse salt price is 
higher. Dealers claim this is owing to 
high freight charges. Sales are re­
ported good. There are continued ar­
rivals. Some fine Trapani salt for pack­
ing is offered. Tivfine salt demand is 
for Canadian. There is much annoy­
ance owing to delà- in getting certain 
grades forward.

Canned Goods- If the price quoted on 
new peas is any sign, the prospect is for 
cheap vegetables. The Consolidated, 
while selling to the larger nuinher of the 
dealers, find everything not their own 
wav. as some of the largest houses 
handle outside goods. Except pens, spot 
stocks are light. Corn and tomatoes 
are held linn. In fruit, new straw­
berries quoted high. Spot business 
small. Meats sell quite freely. Owing 
to the light prices, quite a proportion of 
the lobsters offered are less than 
pounds. Salmon for Fall is rather 
flower than present prices. Domestic 
fish, excel11 sardines, will he a light pack.

Dried Fruit Dealers are being in­
terested in futures. The outlook indi­
cates that Valencias will be quite low, 
and Californias quite full in price. 
This will lead to more Valencias being 
imported than for some years. Situa­
tion in Greece is reported unsettled, and 
no price yet quoted on currants. Cali­
fornia apricots are low. Peaches have

shown two advances of a quarter each, 
and prunes have been advanced a 
quarter. They are well above last 
year. Figs will be very reasonable. 
Dates low. 1’eel rather higher than last 
year. Spot business is light. Small 
stocks in all lines are held. Evaporated 
impies are dull, price rather tinner. 
Onions are quiet. Some Egyptians still 
here,-price low. Bermudas are freely 
offered. Valencias are dull, prices 
reasonable.

Sugar—Stocks, which were quite heavy 
early in the year, are now quite well 
cleaned up. Market is still weak. 
There is just a fair demand.

Molasses—Barbadoes is not a large 
stock, and price is quite firmly held. 
Quality is good. In Porto Rico there is 
quite a large stock. A good steady sale 
is reported. Prices, which are quite 
low, are unchanged.

Fish—There continues to he a good 
catch of salmon. Prices are not so 
•high. It has been the best year for 
some time. Little other fresh fish are 
offered. In codfish the price for dry 
fish is so much higher than for fresh 
that little is offered. Dry fish is still 
'.extreme, but is perhaps not quite so 
firmly held. Pickled herring, while 
high, are rather easier. Smoked are 
sit ill low. It is the one cheap line in 
lisli.

Flour, Feed and Meal—Prices of flour 
still unchanged. Market is rather 
easy, a fair business reported. Feed is 
cuite freely offered. There is but a 
light sale. Oatmeal is still a very fuli 
stock. Mill prices high. Oats scarce. 
In beans the sale is very dull. XYhile 
they are reported scarce in the west, 
quotations show quite a range. Blue 
peas now have a very light sale here.

N. S. Markets.
Halifax, N.S., .July 17. 

HE grocery market remains fairly 
steady, and there is but little 
change in prices. Retail trade is 

up to the average, hut the dealers say 
that money is very scarce. On the 
whole, business continues fairly satisfac­
tory. There is but little improvement 
in collections. Sales of sugar are very 
heavy. The preserving season having 
set in, this article is in good demand. 
There is no change in the price, and 
none is looked for now, though dealers 
early in the week were expecting a 
slight decline. From the present out­
look there is a possibility of an advance 
in the price rather than a decline.

Butter continues very firm. Though 
the receipts are increasing witli the 
good weather, there is no decline in the 
price worthy of special note. Small 
tubs of choice butter find very ready 

.sale. There is only a limited supply of 
butter in tliis class of package coming 
to the market, and in consequence of 
this, it is quickly bought up. Choicest 
print butter is also in good demand, but 
the receipts are away below the average 
for this season of the year.

* . *

The demand for eggs is falling off and 
the receipts are decreasing. Shipments

83

from Prince Edward Island are falling 
off. The prices quoted last week aie 
still maintained, and no immediate 
change is looked for.

* . * J
The price of corn is advancing, and it 

is reported to tie scarce. Corn ground 
locally is quoted at $2.Nil for bags, and 
$2.fill for barrels, in carload lots. Ten 
cents extra is asked for smaller quan­
tities. The Cpper Canadian mills are 
asking much higher prices, some quota­
tions being at $3 ami others $3.15. The 
demand for flour is comparatively light, 
with prices steady. Ogihics quote car­
load lots here at $K.I5, and some other 
mills at $ti.

The fish market is steady During the 
week some dry fish arrived from Lunen­
burg. The demand at this season of the 
year is light, and trade in consequence 
is not very brisk. Bank fish is now 
quoted at $5.25. No large catches of 
fish are reported. The latest advices 
from Lunenburg sav that the fleet now 
on the fishing grounds have not molc 
than an average of Kin quintals each. 
This is considered to he unusually 
small, and the prospects are not at all 
encouraging.

The receipts of strawberries during the 
week totalled about three thousand 
crates. The berries all came from 
points in Nova Scotia. Notwithstanding 
the gloomy reports sent out early in the 
season, of damage by frosts, etc , the 
crop is quite good. The berries are of 
an exceptionally fine quality, large and 
luscious. The weather throughout the 
entire week was fine and warm. The 
conditions could not have been more per­
fect for picking and the result was that 
the fruit reached the market in the best 
of condition Early in the week the 
price was well maintained, hut the con­
tinued hear y shipments forced the price 
down to seven cents, and the demand is 
falling off. Reports from New Bruns­
wick say that the market is flooded with 
berries, the price quoted being live mils 
per box.

Heavy importations of molasses con 
tinue to arrive here. During the week 
the schooner Caledonia landed at this 
port 11K puncheons, 3ll tierces and 72 
barrels, of Porto Rico. The schooner 
Lillian Blanrille, also from the same 
port, landed I2!l puncheons, 53 tierces 
and all barrels of molasses.

The annual meeting of the Maritime 
Grocers’ Association was held at St 
John during the week. Henry G. Bauld, 
of Halifax, was elected president. C. II 
Peters, St. John, first vice-president, 
W. II. A it ken, Charlottetown, 2nd vice- 
president, and Arthur C. Pyke, of Hali­
fax, secretary. Mr. Bauld is the senioi 
member of the large wholesale house of 
Bauld Bros. & Co.

APPOINTED AGENTS FOR OTTAWA.
Provost A Allard, Ottawa, have been 

appointed selling agents for Barton's 11 
P. (House of Parliament ) sauce and II 
P. pickles for the City of Ottawa and 
district. These lines arc excellent qual­
ity and should prove a desirable and 
ready seller with the grocery trade. In­
quiries for prices, etc., will be promptly 
answered.
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1
A RE as far apart as the poles. Conceit promises much without the 
1 ability to fulfil. Allow us to demonstrate our ability to produce 

the best line of goods in America. Peas are now receiving particular 
attention. It is a ten to one shot many dealers will load up with old 
stock, no need to say what that quality is. We have installed the 
most modern machinery in the world for canning peas and we know 
how to operate the same. Now, with a technical knowledge and prac­
tical experience of more than 25 years’ canning peas, does it not stand 
to reason that we are able to produce the nicest canned green peas in 
this or any country. No section of the world is so specially adapted 
to the growing of delicious peas. as Canada ; and by our special pro­
cess we know that the consumer will buy 10 cans of “ Autumn Leaf 
Brand ” Frankford canned peas to one of any other if you have them 
in stock. We put up six grades of peas and label every grade true to 
name. It is very important to know what you are buying. Cut the 
tins, see the clear appearance of the syrup, taste the peas ; note they 
are young and tender, canned the same day as picked. No need to 
wash or rinse our peas, but warm them up in the same syrup they are 
canned in and you will have as delicious a pea as is possible to get 
picked in your own garden. Again, we say, it is to both your own 
and customer’s benefit that you should demonstrate the facts mentioned 
above. If your Jobber does not handle our goods get on the line

us- Respectfully Yours,

The Frankford Canning & Packing C
Independent Packers FRANKFORD, ONT.

0., Limited
A. H. ALLEN, Manager
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financial Institution* d* Insurance

Bradstreet Go.
Fish.

Rickie, John W., A Greening, Hamilton. 
Black Bros. A Go., Halifax.
James, P. T., Co., Toronto.

GilleEl, E.W., Co., Toronto. 
Lumsden Bros., Hamilton. 
McLaren’s, W. D., Montreal.

Biscuit», Confectionery.
Canadian Shredded Wheat Co., Niagara 

Falls.
Christie, Broun A Co., Toronto.
Cowan Co., Toronto.
Greig, Robert, Co., Toronto.
Hunt, Harry W., Toronto.
I,amont, Corliss & Co., Montreal. 
Mcl.auchlan, Sons & Co., Owen Sound. 
Mooney Biscuit & Candy Co., Stratford 
Mott, John P., A Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 
Stewart Co., Toronto.

Pacific Selling Co., New York.
Sovereign A Lynx Brands.

Broom» and Brushes.
Lind, Kerrigan A Co., London, Ont.

Cheese Cabinet•-
Lucas, Steele A Bristol, Hamilton.
Walker Pivoted Bin and Store Fixture 

Co., Toronto.
Canned Good»

Balfour A Co., Hamilton.
Canadian Canuers, Limited, Hamilton. 
Frank ford Canning and Packing Co., 

Frankford, Ont.-#
Old Homestead Canning Go.,Picton, Ont. 

Cash Registers- 
National Cash 1Register Co., Dayton, O.

f tours. Tobaccos• Btc- American Tobacco Co., Montreal.
Canada Cigar Co., London, Ont.
Empire Tobacco Co., Montreal. 
McDougall D., A Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuokett, Geo. E.. A Son Co.. Hamilton. 

Clothes Lines-
Hamilton Cotton Co., Hamilton.

Cocoanut.
Downey, W. P., Montreal.

I ocoas and Chocolates- 
Baker, Walter, A Co., Dorchester, Mass. 
Cowan Co., Toronto.
Epps, James, Co., London, Eng.
Lowney, Walter M., Co., Boston, Mass 
Mott, John P., A Co., Halifax, N.S. 
Tippet, A. P., A Co., Montreal. 
VanHouten's—J. L. Watt A Scotc.Toronto 

Computing Scales- 
Dean A McLeod, Hamilton. 

Concentrated Lye•
Gillett, E. W., Co., Toronto.

Condensed Milk and Cream 
Borden’s—Wm. H. Dunn, Montreal. 
Ewing, S. H. A Sons, Montreal.
Truro Condensed Milk and Canning Co., 

Truro. N.S.
Consulting Chemists.

Kaufmauu, W. P., Toronto.
Crockery, Glassware and Pottery. 

Barnard A Holland, Montreal.
Go wans, Kent A Co.. Toronto 

Dairy Produce and Provisions 
Bates Mfg. Co., Toronto.
Clark, WnL, Montreal 
Fearman, F. W., Co., Hamilton. 
MacLaren, A. F., imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park, Blackwell Co., Toronto.
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm., A Co., Toronto.

Adam, Geo., A Go................  2
Adams, E. E..........................................  48
Adamson, J. T., A Co....................... 2
Allison Coupon Co.„ ....................... 8

i TobaccoAmerican r ) Co. 60

Baker, Walter, A Co.............. ;............. 46
Balfour AGO....................................... 13
Balogna Lime Works Go......................  2
Barnard A Holland............................... 51
Bates Mfg. Co.............inside front cover
Bickle, John W., A Greening..................45
Biermaun, E., A Co...............................  28
Black Bros. A Co.................................... 47
Bloomfield Packing Co.......................... 37
Blue Ribbon Tea.................................... 42
Bowser, S. F., A Co............................. 7
Bowyer T. B., A Co.............................. 7
Boyd, Thos., A Co.................................. 21
Bradstreet's...........................   8
Braid, Wm., A Co................   61
Brantford Starch Works........ .... ........ 3i)
Cameron, J. McA .'...................................2
Canada Cigar Co................................... 60
Canada Paper Co.............................. 43
Canada Sugar Refining Co .................  67
Canadian Cannera, Limited................. 16
Canadian Press Clipping Bureau.........

inside back cover
Canadian Shredded Wheat Co............ 57
Capstan Manufacturing co.................57
Carman, Joseph.................................... 2
Cerebos Salt.......................................... 3
Ceylon Tea Association........................ 6
Chase A Sanborn............ ................... 26
Christie, Brown A Co..outside front cover
Clark, W................................................. 4i
Coles Manufacturing Co..................  30
Common Sense Mfg. Co...................... 7
Cowan Co,...J.;.....................................52
Cox. J. AO.............................................. 48
Crichton, Alexander............................  21

Davidson A Hay.................................... 16
Dawson Commission Co................... 49
Dingle A Stewart................................ 2
Distributors Co...................................  49
Dominion Molasses Co..inside back cover
Douglas, J. M., A Co............................. 41
Douglas A Ratcliff...............................  26

Winnipeg Fish Co., Winnipeg, Man. 
Flavoring Extracts.

Capstan Mfg. Co., Toronto.
Imperial Extract Co.. Toronto.

Fly Pads and PaPer.Kay Bros., Limitejstockport. Eng. 
Powell A Davis Co.. Chatham, Ont. 
Wilson, Archdale, Hamilton, Ont.

Bowyer T. B., A Co., London. Eng.
Boyd, Thos.. A Co., Liverpool, Ena. 
Crichton, Alexander, Liverpool, Eng. 
Griffin A Oulverwell, Bristol, Eng.
Hall, R. 0., A Co., London, Eng.
Lethem, John, A Sons, Leith, Scotland. 
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Meeker, George R., A Co., London, W.C. 
Neubeck A Schipmann, Hamburg, Ger. 
Salter A Stokes, London, Eng.
Scott, David, A Co., Liverpool, Eng. 
Sowerbutts A. E., A Co., London, Eng. 
Whiteley, Muir A Co., Liverpool, Eng. 
Wickes, Hamilton, A Co., London, Eng.

Fruit*-Dried, Greta, and Nut*
Adams, E. E., Leamington, Ont. 
Davidson A Hay, Toronto.
Dawson Commission Co., Toronto. 
Distributors Co., Toronto.
Gibb, W. A., A Co., Hamilton.
James, F. T., Co., Toronto.
Jemmett, E. L., Beamsville, Ont,
Leak, J. W., Scarborough.
Major, S. J., Ottawa.
Mo William A Evenst, Toronto.
Psimenos, Th. J., London, Eng.
Smith, E. D., Winona, Ont.
Smith, Tom, Toronto.
Stringer, W. B., A Co., Toronto.
Tippet, A. P., A Co., Montreal.
Walker, Hugh. A " ~ ,_1"
White A Co.. Ton 

Gelatine.
Cox. J. AG., Edinburgh, Scotland.

Grain. Flours assd Cereals.
Eby, Blain Co., Toronto.
Frontenac Cereal Co., Kingston.
Lake Huron A Manitoba Milling Co., 

Goderich.
Grocers— Wholesale 

Balfour A Go. Hamilton.
Davidson A Hay, Toronto.
Eby, Blain Co., Toronto.
Eckardt, H. P., A Co., Toronto.
Gillard, W. H., A Co., Hamilton. 
Kinnear, T., A Go., Toronto.
Lucas, Steele A Bristol Hamilton. 
Provost A Allard, Ottawa.
Turner. James, A Co. Hamilton.
Warren Bros. A Co., Toronto.

Grocers* Grinding and Packing 
Machinery.

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa.

Hides.Page, C. S., Hyde Park, Vt.
House Insect Destroyer.

Common Sense Mfg. Co., Toronto. 
Interior Store Fixtures, Trucks, etc. 

Walker Pivoted Bin and Store Fixture 
Co., Toronto.

Jams, Jellies, Etc-
Batger’s—Rose A Laflamme, Montreal. 
Greig, Robert, Co., Toronto.
Imperial Extract Co., Toronto.
Kkovah Jellies, Montreal and Toronto. 
Smith. E. D., Winona, Ont.
Southwell’s—Frank MagorACo., Montreal 
“ ~ A Co.. HatUpton, Thos., Hamilton.

Knife Grinders.
Ontario Supply Co., Owen Sound. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal, 
balogna Lime Works Co., Barbadoes, 

B.W.I.
Cameron, J. McA., Vancouver, B.C. 
Carman, Joseph, Winnipeg, Man.
~~ «- t Toronto.Da i Commission Co.,1

. A Son, Guelph, 
oronto.

Dingle A Stewart, Winnipeg.
Dunn, Wm. HL, Montreal and Toronto. 
Hughes, A. J., Montreal.
Kyle, O. E., Toronto.
Lambe. W. G. A., A Co., Toronto. 
Lawson, Reginald, Winnipeg.
Leake, J. W.. Scarborough, Eng.
Mason A Hickey, Winnipeg.
McDougall A Lemon, Owen Sound. Ont. 
McPhie, Norman D., Hamilton, Ont. 
Millman, W. H., A Sons. Toronto.
Moir, John A., Montreal.
Nicholson A Bain, Winnipeg.
Nicholson, Bain A Johnston, Calgary. 
Patrick, W. G., A Co., Toronto.
Radiger A Janion, Victoria and Van­

couver, B.C.
Rattray, D., A Sons, Montreal 
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm., Co., Toronto.
Tippet, A. P. A Co.. Montreal.
Tucker. E St. G.. Halifax. N.S. 
Vancouver Warehouses limited, Van­

couver, B.C.
Warren, G C., Wolseley, Assa.
Watson, Stuart, Winnipeg, Man.
Watt, J. L., A Scott, Toronto.
Wilson Commission Co.. Brandon, Man.

Mince Meat
Bates Mfg. Co., Toronto.
Wethey J. H., St. Catharines.

Oil Tanks.
Bowser. S. F., A Co., Toronto.

Oils.
Queen City Oil Co., Toronto.

Pass Books, Btc- 
Allison Coupon Co., Indianapolis, Ind.

Patent Medicines-
Mathieu, J. L., Co., Sherbrooke, Que.

Pickles, Sauces, Relishes, Btc.
Capstan Mfg. Co., Toronto.
Colson. 0. E., A Son, Montreal 
Eby. Blain Co., Toronto.
Greig, Robert, Co., Toronto.
Heinz, H. J., Pittsburg, Pa.
Holbrook A Co., London, Eng.

____T. A.. Co., Toronto.
erchants Mfg. Co., Toronto.

INDEX TO ADVERTISERS.
Downey, W P.......................................... 43
Duncan Company.................................... 7
Dunn. Wm. H........................................... 18
Dwight, John, A Co.............................  9

Bby, Blain Co.....-................................  17
Eckardt. H. P.. A Co................................ S3
Edwardaburg Starch Co........................63
Empire Tobacco Co.............................. 58
Enterprise Mfg. Co..................  4
Ewing, B. H. A A. 8........................... 18
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Don't Advertise “Like
Other blends of

TEA
Lightning"

which your eus- —A little extravagant,
tomers can obtain at any store, possibly, but that is
but, pack. Your Own Tea in

LEAD PACKAGES
and so advertise your Own Busi­
ness by putting' your Own Name 
on every package you send from 
your store.

the way people say

DOUGLAS & RATCLIFF,
LIMITED

ship an order.

Wrapping Papers,
Twines,

y

This Will Pay £yeLncs:Veds \
and by drawing general trade Parchments,

l Stewart Tea Packer Paper Bags.

worhs
Their address is -

Quickly, Neatly and Cheaply 30 W. Market Street,
"Write for Illustrated Folder to TORONTO

W. G. STEWART, 275
----------------------------------------------------------------------------------------

From a business standpoint your principal object is 
to make your money go where it will bring you the most 
advantage.

In your Coffee Department this result is accom­
plished by selling

Chase & Sanborn’s High-Grade Coffees

CHASE & SANBORN
The Importers, Montreal
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NEW ADVERTISEMENTS :
Ontario Supply Co., Owen Sound. 
W. P. Kaufmann, Toronto.

FOLLOWING ENGLISH PRACTICE.

IN England the general public demands 
much from its public men, and 
Cabinet Minsters or prominent par­

liamentarians who allow their names to 
be usetl as directors of commercial cor­
porations in which they are mere figure­
heads, meet with sharp criticism indi­
cative of public disapproval. Those, 
however, who have served their country 
for extended periods are not allowed to 
pass out of public life without having 
their services recognized, an instance of 
this being the recent retirement of 
Speaker Gully, of the British House of 
Commons, who has been granted the 
customary retiring allowance of several 
thousand pounds annually.

The MacLean Trade Newspapers were 
the first to advocate the principle that 
retiring ministers should be granted an­
nual honorariums, believing that our 
public men should receive ample remun­
eration for their public services, suffi­

cient to allow them to live upon their 
public income without being forced to 
supplement it by directorate fees from 
corporations or from other questionable 
sources. There has been too much talk 
of the sinister influence of corporations, 
an influence which can always be expect­
ed to be present where public men are 
weakened by the knowledge that their 
small salaries are insufficient to do more 
than meet present requirements, and a 
realization that no provision can be 
made for the future.

The advocacy of this principle has met 
with general approval to warrant the 
Government in including in the new 
schedule of parliamentary salaries a 
clause providing for an annual allowance 
to retired Cabinet Ministers of five 
years’ consecutive service.

Members of the Senate and House of 
Commons are to receive $2U per day. if 
the session goes beyond 3U days each 
member gets a sessional allowance of 
$2,5UU. There is to be a deduction of 
$15 a day for each day in which a mem­
ber fails to attend the House. The sal­
ary of the Prime Minister is to be $12,- 
UUU, and the Opposition leader gets an 
extra sessional allowance of $7,QUO. 
There is to be allowed to each member 
of the Senate and of the House of Com­
mons his actual moving or transporta­
tion expenses between his place of resi­
dence and Ottawa, going and coming 
once each way, but no such allowance 
shall be made for traveling outside of 
Canada, exjeept from one point in Can­
ada to another, by any direct route. 
Members are required to hand the Clerk 
of the House at the end of each month 
and at the end of the session, state­
ments of their traveling accounts. Every 
Minister who has served five consecutive 
years, as head of a department shall, 
upon his retirement from the Cabinet, be 
entitled to an annuity for life equal to 
one-half of the salary attached to his 
office. The Liberal cx-Ministers to whom 
this provision will apply are Messrs. 
Tarte, Blair, Sifton and Costigan. The 
Conservatives who will receive the an­
nuity are Sir Hector Langevin, Sir 
Charles Tupper, Sir John Carling, Sir 
A. P. Caron, Sir Mackenzie Bowell, Sir 
C. H. Tupper and, Hon. Messrs. Foster 
and Haggart. Under the wording of the 
resolution Sir Mackenzie Bowell and Sir 
Charles Tupper will each draw $4,000 
per annum, half their salary, while 
Ministers. All the others will receive 
$3,500 each.

The bad features of the arrangement 
are that no provision is made for pre­
venting Cabinet Ministers who have re­
tired in disgrace from participating in 
the enjoyment of the annuities, and that 
the retired Ministers who continue to 
sit as members of the Senate or Com­
mons are to be allowed to receive both

annuity and sessional indemnity, while 
ex-Cabinet Ministers who become judges 
are not to be allowed to draw the an­
nuity while on the bench.

While it might be difficult to frame a 
clause defining what would constitute 
“retiring in disgrace,” it would cer­
tainly be foreign to the spirit of the 
new regulations to provide pensions for 
any who might prove untrue to the re­
sponsibilities of the high office of a Min­
ister of the Crown.

In our opinion every Minster who con­
tinues in office as a member of the 
Senate or Commons should not receive 
the dual salary, and the exemption now 
applying to judges should also include 
cx-Ministers who have not retired 
from public office. We congratulate the 
Government on their progressive action 
in making more secure the financial posi­
tions of those who have to do with 
shaping our country’s destiny. We re­
gret, however, that the legislation was 
introduced so near the close of the ses­
sion, when it is next thing to impossible 
to properly adjust the defeats outlined 
above.

WESTERN RETAILERS’ 
CONVENTION.

IT is gratifying to be able 
to record that western gro­
cers and general merchants are 

giving their new association the 
hearty, enthusiastic support which it 
deserves. It is now almost a year since 
a number of progressive retailers in 
Southern Manitoba met for the purpose 
of organization, and the progress made 
in the months that have passed is prob­
ably greater than the most optimistic 
members expected. It was no light 
task to undertake an extensive organiza­
tion of this kind, and that the associa­
tion movement has been a success is due 
to the unselfish painstaking efforts of 
the officers and executive at its head. In 
all movements of the kind much hard 
work must necessarily fall upon the 
shoulders of a few officers who have no 
more to gain than their fellows from the 
success of the enterprise. The least 
that ordinary members of the associa­
tion can do is to accord tlie executive 
their enthusiastic support.

As noted in The Grocer at the time, 
the executive appointed less than three 
months ago a young newspaper man, W. 
A. Coulsou, as secretary and organizer. 
Already it is quite evident that they 
made an excellent choice, for very few 
men could have covered so much terri­
tory in a short time as has been visited 
by Mr. Coulson. In the few weeks dur­
ing which he has had charge of the 
work he has covered the Delorainc, Este- 
van, Areola, Lyleton, and Souris 
branches of the C.P.K , and also the 
llartney and Brandon sections of the
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G.N.R. In every town which he has 
visited he lias found <he retailers in 
sympathy with the movement and the 
association now numbers its members 
by the hundreds. Results of this kind 
were only to be expected from the as­
surances of support previously received 
by the executive by letter.

In conseauence of the great progress 
which tlie association has been making 
the convention to be held in Winnipeg 
next week is of unusual interest. There 
are many important topics to be dis­
cussed. Perhaps the chief is the credit 
evil. The policy of the association is, 
of course, the closing of all accounts in 
November, and the strict maintenance of 
a cash or thirty days’ system until the 
first of May. There is every prospect 
of an unprecedentedly large harvest, and 
there could be no more auspicious time 
for the inauguration of such a move­
ment. Other topics of almost equal im­
portance will come up for discussion, 
and every merchant who can possibly do 
so should attend.

I

TARDY JUSTICE FOR JUDGES.
1 IK Dominion Government has in­

troduced legislation providing for 
an increase in the salaries paid to 

Canadian judges—a step The Grocer has 
consistently advocated for years.

The Grocer takes the ground that the 
increased cost of living has made neces­
sary an increase in salaries paid if the 
ablest jurists are to be encouraged to 
give up the rich emoluments of private 
practice for an honored career in the 
service of the country. It further holds 
that a deterioration in the personnel of 
the bench is inevitable unless better sal­
aries are paid. .

The Governmcnt up to the present has 
kept in office at the salary set at Con­
federation, the most responsible, the 
most honored servants of the Crown, the 
judges of the Supreme Court of Canada, 
men on whose decisions rest the disposi­
tion of millions of dollars, and on whose 
strength and ability the honor and in­
tegrity of our judicial system is in large 
measure dependent. Viewed from any 
standard of comparison, the salaries of 
our Supreme Court judges is ridiculously 
small. Compared with the salaries at­
tached to similar courts in other British 
colonies, weaker in every respect than 
Canada, or with the salaries paid to men 
who attain to eminence in the Canadian 
industrial, commercial or professional 
world, but particularly when compared 
with the income of any first-class lawyer 
in this country, the stipend attached to 
the Supreme Court of Canada is shame­
fully small and inadequate.

It is with satisfaction, therefore, that 
we note the action of the Government,

EDITORIAL

considering, however, that the increase 
given to the members of the Supreme 
Court is still insufficient to attract the 
most desirable men from the bar to this 
most important of all Canadian courts. 
If the traditions of British justice are to 
be preserved, the remuneration given to 
the occupants of much honored positions 
must be more nearly equal to the am­
ount the same gentleman could earn in 
private practice.

According to the new schedule the 
salaries paid in future will be as fol­
lows : The Chief .Justice of the Supreme 
Court is to receive a salary of 910,000 
per annum, and the other judges $9,000 
each. The judge of the exchequer court 
is to get $8 000 per annum. The Chief 
Justices of Ontario and Quebec are each 
to receive $8,000 yearly. The other 
High Court judges in Ontario, and 
twenty-two pulsine judges in Quebec 
$7,000 each. Sixteen puisne judges in 
Quebec are to receive $5,000 each, two 
Gaspe and Saguenay, $4,500 each. The 
Chief Justices in New Brunswick, Nova 
Scotia, Manitoba, Territories and Bri­
tish Qolumbia are each to receive $7,- 
000, the other judges $6,000. In Prince 
Edward Island the Chief Justice will 
receive $6,000, the other judges 95,200.

The semi-annual convention of the Retail 
Merchants' Association of Western Canada 
will be held in Manitoba Hall, Winnipeg, on 
July 25, 26 and 27.

Of the County Court judges, the senior 
judge of York County, Ontario, is to re­
ceive $2,900. 67 other Ontario judges, 
senior and junior, $2,500 for the first 
three years, after that $2,900. In Nova 
Scotia and New Brunswick the salary of 
the County Court judges is to be $3,000. 
In Queen’s County, P.E.I., the senior 
will receive $3 500, the others $2,500, 
and after three years’ service $3,000. 
The latter provision also applies to 
Manitoba and British Columbia.

It is to be expressly provided in the 
Act that no judge of any court in Can­
ada shall henceforth, directly or indi­
rectly, act as director or manager of 
any public corporation, or in any other 
manner whatsoever engage in any occu­
pation or business other than his judici­
al duties.

FAKE PROPOSITIONS.

THIS is one of the seasons of the 
year when the trade, particularly 
retail merchants, are being bother­

ed with fake advertising propositions.
Society, church, and other organiza­

tions are holding their annual picnics,
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games and excursions, and they are get- 
ting out programmes in which advertise­
ments are inserted.

The getting of these advertisements is 
a species of blackmail and some of the 
methods adopted by representatives of 
these organizations are disgraceful. The 
worst form is where an experienced ad­
vertising agent publishes these on his 
own account. He goes to the associa­
tion some time before their annual pic­
nic is held and offers to supply them 
with programmes free of cost. He, then 
secures a letter from the president or 
some leading member of the association, 
gets a list of firms, wholesale, retail and 
manufacturing, who do any business 
directly or indirectly with the individual 
members of the society. He approaches 
these firms with a story that he has 
been sent by an individual member of 
the organization who is a customer of 
the firm. If a formal application of this 
sort does not bring the advertisement, 
then stronger pressure is brought to 
bear. Sometimes a firm or individual 
will say that they do not advertise be­
cause they cannot afford to go in all the 
programmes being issued, and if they 
went in one it would offend the others; 
or they give some other good reason for 
refusing. Then comes the worst form of 
the fake. The firm or man solicited for 
an advertisement is then told that the 
“boys” feel they should have some as­
sistance from him towards the" expenses 
of their games or concert or whatever 
the affair may be, and a contribution of 
from $50 to $500 in cash has been se­
cured in this way. Not one cent of this 
money ever goes to the society as a 
whole. Usually the fake solicitor puts 
it in his pocket. Sometimes he shares 
the plunder with some official of the 
society. The “boys” or members of the 
society know absolutely nothing of the 
arrangement, or the lines on which the 
programmes have been made up.

Now and then these fakirs are caught. 
Some years ago two men raised nearly 
$10,000 in aid of the Montreal Fire 
Brigade. Everybody contributed, feeling 
that they were giving something to the 
brigade. Two or three citizens—if we 
mistake not, Sir George Drummond, 
Montreal, and John Labatt, brewer, of 
Loudon, among them—when they found 
the thing was a fraud, felt it their duty 
to expose it, and the fakirs were pro­
secuted and sent to the penitentiary.

Many leading business men are now 
familiar with the way this advertising 
fake is worked and they positively re­
fuse to contribute to it, either advertis­
ing or cash. It is to be hoped that any 
of our readers who are not familiar 
with the way in which they are imposed 
upon wifi in future refuse to be black­
mailed.
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Travelers’ Gala Day in Hamilton

THE City of Hamilton was holiday 
bent on Saturday, and all the 
conditions were favorable. If 

there is one thing more than another up­
on which the good citizens of Hamilton 
pride themselves, it is not, as is pro­
fanely supposed, the mountain, but 
their ability to get up a demonstration; 
be it civic, political or military, sucpess 
is inevitable. It is not to be wondered 
at, therefore, that when the travelers 
of the Ambitious City, the heart and 
soul of all festivities, set themselves to 
get up a gala day, that the affair should 
be a success.

The arrangements were in good hands, 
with F. T. Smye as chairman, J. H. 
Herring, treasurer; Geo. H. Austen, 
secretary, and A. P. Rogers, assistant 
secretary. No detail was overlooked. 
Even the weather had been provided for 
and while the July sun came out in all 
his glory, with never a cloud in the sky, 
a fine cool breeze made life a thing to 
be rejoiced in.

* . *

The fun began Friday night with a 
concert in the Drill Hall, attended by 
some 2,200 people. The programme was 
largely by travelers and hugely enjoyed 
particularly the numbers by the Com­
mercial Travelers’ Glee Club. The pro­
gramme was as follows:
Marph—Unter Der Friedensamme

Von Blond
Chorus—(a) Good Things ........ Hawley

Travelers’ Glee Club.
Solo part by Mr. J. Smye.

Overture—Ruy Bias ............Mendelssohn
XIII. Regiment Band.

Baritone solo—To the Evening Star
Wagner

Mr. J. Rosentadt.
Scene—Espagnole Sevillâna...........  Elgar

XlII. Regiment Band. 
Selection—Chinese Honeymoon.... Talbert

Quartette (a) In the Shade of the Old 
Apple Tree, solo by Geo. C. Robertson; 
(b) Cradle Song, by Messrs. Frank 
Longhurst, L. Richard Woodcroft, Geo. 
C. Robertson, Fred Murphy.
Stump speech—“Senator” Hill, assisted

by Harry Eckstein.
Fantasia—Flying Squadron........  Kappey

XIII. Regiment Band.
Chorus—The Monkey and the..Chimpan­

zee ................................................Nevin
Tjavelers’ Glee Club 

March—For Country’s Flag...........  Dunn
XIII. Regiment Band. __

Mr. Harry J. Allen was accompanist.
The members of the Glee Club were : 

Fred Abbs, F. Longhurst, Ed. Dore, 
Alfred Rodgers, James Smith, R. Ren­
der, Geo. Insole, D. H. Dobbin, M. Tuf- 
ford, E. Morwick, J. Price, C. Smye, G. 
A. Willis, G. G. Robertson, W. Norman, 
S. G. Dunn, J. Smye, F. Small, G. 
Smye, A. Brodie, J. Lawlor, F. Spring- 
stead, F. Murphy, H. Rooke, and L. R. 
Woodcroft, conductor.

Despite the late hours Friday night, 
the travelers were up betimes Saturday 
morning, resplendent in the glory of 
white dupk trousers and hats. The 
streets soon filled up and at 10.30 a

dense crowd lined the principal thorough­
fares, while from the Drill Hall emerged 
one of the most astounding processions 
ever seen in Hamilton. To amuse the 
populace the travelers had secured a 
collection pf rare and ferocious wild 
beasts, tigers, lions, elephants, dinornis, 
iguanodous and jabberwoks, which, in 
the pare of trusty attendants, brought 
up the rear of the procession. It might 
just be stated that the wholesale houses 
of Hamilton provided the travelers with 
these strange and fearful creatures.

The parade, which made the circuit of 
the principal streets, included the fol­
lowing features:

Standard bearer, mounted.
Grand Marshal—F. Small, on horse­

back.
President Dailey in carriage.
Three Irish constabulary, burlesque— 

M. B. Tuflord, J. W. Mill, F. R. Abbs.
Ninety-first Highlanders’ Band.
Chairman F. T. Smye and party in 

tally-ho.
Committees and citizens in hacks.
Toronto, Berlin, Montreal and London 

Commercial Travelers.
Forty-eighth Highlanders’ Band, To­

ronto.
Hamilton Old Boys from Toronto, 300 

strong.
Pony floral parade.
Hamilton travelers, 600 strong.
Thirteenth Bugle Band.
Fowler’s Can. Co., represented by 

eight men of Royal Navy.
Lucas, Steel & Bristol, eight Royal 

Canadians.
Lumsden Bros., eight Bengal Lancers.
Tuckett’s, eight Japanese veterans.
Scotch pipers, representing the travel­

ers, Balfour & Co.
Schrader Cigar Co., eight Germans.
Hamilton Steamboat Co., eight jack- 

tars.
Rube band, led by Morley Kauffman, 

representing Sanford Mfg. Co.
Rogers’ Coal Co., boy on donkey, 

carrying two coal hods, guarded by eight 
Africans.

Skedden Brush Co., four bull fighters 
mounted, and one bull.

Fearman Co., immense sides of bacon, 
with guard of honor.

Orange Meat Co., package of Orange 
Meat, carried by six Oriental drummers.

Hines Cigar Co., rooster and duck.
Rube band—Leader, Bay Hill, as Sousa.
Domestic Specialty Co., elephant-.
Coppley, Noyes & Randall, elephant.
Meakins & Sons, giraffe.
Huntman Co., giraffe.
Gilbert Shoe Co., giraffe.
Rolston Co., camel.
Pure Milk Co., camel.
Fowlers Canadian Co., sea serpent.
Hilda Cigar Co., lion in cage.
Gillard Co., frog in cage.
Spring Brewing Co., two baby ele­

phants in cage.
Skedden Brush Co., bear in cage.
James Turner Co., Bengal tiger.
An amusing cage, labeled "Canadian 

Lions,” cflntained ^nothing more ferocious 
than a half-dozen fine bacon hogs.

Ed. Dore made a hit as a blonde fe­
male circus rider.

But the procession was merely the 
beginning of the sport. The crowd 
made a rush for the radial railway, 
were loaded into coaches, flat cars 
and everything in the possession of 
the company on wheels, and soon de­
posited on the fine shady grounds of the 
Brant House overlooking the lake.

Mr. A. P. Rogers, assistant secretary, 
was most assiduous in looking after the 
comfort of guests.

The Hamilton Old Boys from Toronto 
were unanimous in declaring the old 
town all right.

Lieut.-Col. Stoneman presided over the 
sports to the satisfaction of all.

The megaphone humorist kept the 
crowd good natured.

That outdoor-indoor baseball match 
made the crowd dizzy.

After seeing the circus parade, a small 
group of Berlin travelers expressed an 
earnest desire to sign the pledge.

AGAINST TRAVELERS' TAX.
The commercial travelers continue to 

wax wrath over the tax of $300 which 
the Province of Quebec has imposed up­
on foreign houses having no place of 
business in the province. Dozens of 
travelers, particularly commission men 
who represent one or more foreign 
houses, have refused point blank to pay 
the $300, and a number of them are 
talking of forming a pool for the pur­
pose of supplying funds to fight the tax 
in the courts.

The Dominion Commercial Travelers’ 
Association have taken the matter up 
in connection with the tax which has 
been imposed upon commercial salesmen 
bv the Province of British Columbia. 
They contend that the tax is in open 
violation of the British North America 
Act, by reason of its interfering with 
trade and commerce. The association 
are also of the opinion that, should the 
Act be allowed to stand, other prov­
inces w-ill retaliate and there will no 
longer be interprovincial trade.

TORONTO RETAIL GROCERS MEET.
The regular monthly meeting of the 

Toronto Retail Grocers’ Association 
was held in the Temple Building on 
Monday evening, July 17. Notwith­
standing the extreme heat there was a 
large attendance, and the principal or­
der of business, i.e., settling up after 
the annual picnic, passed off without a 
hitch.

It is thought that the Association 
will net about two hundred dollars. The 
main consideration, however, was the 
signal success of the outing, which was 
easilv the best the Toronto grocers have 
yet given. The wholesale grocery trade 
extended their active support this year 
as never before, and contributed in no 
small wav to the enjoyment of the day. 
The members of the picnic committee 
expressed themselves as highly grateful 
to the officials of the M.C.R. for their 
courteous treatment of the crowd—and 
in particular for their kindness in hold­
ing the train at Falls View for the 
benefit of the excursionists.
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We’re not afraid
But, who are you shoving?

Is the constant lament of the Japan Tea interests in opposition to 
“ SALADA ” Natural Green Teas of Ceylon. . . very sorry, gentlemen, if 
we’re crowding you a little, but the trade and public appreciation of th 
Superior Cup Quality and value of these teas is so pronounced and indis­
putable that it is no longer a debatable issue as to the fate of Japans, f

That “ SALADA’’ Green Teas will yet dominate the Japan Tea 
market is as sure as night follows day.
We pack “SALADA” Natural Green Teas in sealed 
packets only—same form, style and prices as the 
famous Black Teas of “SALADA” Brand.

Wholesale Terms on application 
Samples cheerfully furnished.

Address “ SAL-AD A ”

MUM
Toronto and Montri

COLES Electrically Driven 
Coffee Mills.

GRANULATOR. PULVERIZER.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

Evvrv Coles Coffee 
Mill has a Breaker that 
breaks the Coffee before 
it enters the grinders, 
thus reducing wear of 
grinders and saving

Our Crinders 

Wear Longest

No. 65
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing % pound per minute.

Capacity of Iron Hoppers, 5 lbs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills, Floor Mills 

and Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO.,
Nos. 1615-1635 North 23rd St- PHILADELPHIA, PENN., L.8.A. j

Agents:
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn & Co., at. John N.B. Gorman, Eckert & Co., London, Ont. I

YOU CAN’T FOOL THE COOK

BRANTFORD
PREPARED CORN STARCH

won its first success in the kitchens of practical 
housewives. The recipes printed on the boxes were 
not the conventionally absurd kind, compiled as if 
for royal households or millionaires’ palaces, but 
were of the common-sense kind. They “ worked ” 
and at once became widely popular, popularizing at 
the same time the “Brantford” brand of Corn 
Starch.

Ground slowly, without overheating, bolted 
through silk to microscopic fineness, free front grit 
or grain and with the delicate aroma and delicious, 
natural flavor of bottom-land corn retained,

BRANTFORD PREPARED CORN STARCH

was quickly recognized as very different from and 
superior to other brands. Good advertising lent 
a finishing touch to success.

YOU NEED IT IN YOUR STOCK.

BRANTFORD STARCH WORKS, Limited
* BRANTFORD. CANADA
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Quebec Markets.
GROCERIES.
Montreal, July 20, 1905.

THE general position of the grocery 
trade may be said to be quiet. 
With the exception of sugar ship- 

aments, which are heavy, there is no 
noticeable activity in any lines. Teas 
are ontkeouiet side, with prices some­
what firmerB&fch in London and at grow­
ing countries’ snipping points. Canned 
■•roods are inactive on account of the 
large arrival of ffësli fruits and vege­
tables. Jobbers look for nothing heavy 
in the way of ordersVfor canned goods at 
this time of the year. Coffees have a 
bullish tendency. Spiçes continue firm, 
xvith no lower prices apparently likely. 
Molasses and corn syrups are compara­
tively stagnant. Currants shown an in- 
teresting change upward on account of 
1 he undoubted support of tbe Greek 
Government of the syndicate’s action to 
restrict over-exportation and loss to pro­
ducers and shippers. Provisions are 
unchanged with trade only fair. Butter 
and cheese are both steady with good 
cable inquiries. Eggs are also firm and 
under fair demand. Flour is somewhat 
dull, with feed, on the contrary, active 
and in good demand. Rolled oats are 
quiet. Fresh fish are obtaining good 
sale, and supplies are good, despite the 
very warm weather prevailing.

Sugar—Business is reported good, 
shipments from refineries are heavy, and 
(jobbers report good and growing de­
mand from retailers. Market is un­
changed, and it is not expected that 
prices will recede under the $5 mark. 
Fluctuations in the beet and raw market 
are not sufficiently heavy to warrant 
radical changes.
Granulated, obis. ................................................................ $5 00

" |-bbls............................................................. 4 95
“ bags................................................................. 4 95

Paria lump,boxes and bbla...........................................  5 50
" *' 4-boxes and l$-bbls.....................................  5 60

Extra ground, bbla........................................................... 5 35
'• " 60-lb. boxes...........................................  5 55
" " 26-lb. boxes...........................................  5 65

Powdered, bbls................................................................... 5 15
" 50-lb. boxes.....................................................  5 35

Phoenix............................................................................... 4 95
Bright coffee........................................................................ 4 85

“ yellow....................................................................  4 80
No. 3 yellow........................................................................ 4 75
No. 2 •   4 60
No. 1 " bbls................................................................... 4 50
No. 1 “ bags.............................................................. 4 55
Haw Trinidad.....................................................................  4 50
Trinidad crystals........................................................ 4 85 4 90

Syrups and Molasses—Molasses is 
quiet. Little trading done, and prices 
unchanged. Advices from Barbadoes re­
port market cleaned up, and last ship­
ments have left the island. In some 
quarters lower prices are looked for. It 
is reported that sales hax'e been made at 
3-'tc. on dock. Com syrups, considering 
I he warm weather, are in fair demand.
iUrbzdoea, In puncheons................................................... 0 37

" in Darrels .........................................................  0 391
In hall-barrels ................................................. 0 «01

New Orleans.................................................................. 0 H 0 36
Antigua..................................................................................  0 33
Porto Bioo.............................................................................. 0 <6

Com syrups, bbls.................................................................. 0 021
“ 1-bbls................................................................... 0 021

“ 1-bbls..................................................................... 0 03
“ 38i-lb. pails.........................................................  130
“ 8Mb. pails........................................................... 0 90

Cases, 2-lb. tins, 2 doz. per case......................................  1 90
" Mb. " 1 doz. “ ....................................... 2 35
“ 10-lb. “ 1 doz. “ ....................................... 2 25
" 20-lb. " $ dor. 11 ....................................... 2 10

Tea—Business is reported as tending 
to a quiet side. Since our last issue a 
great deal of interest has been centred in 
China Congous, and recent cables from 
Foo-Chow advise an advance of about 5 
per cent, in teas for pure China greens. 
Pingsuev market has opened up about 
same as last year, except that the crop 
up to the present is 55 ner cent, short of 
that of last season, and since its opening 
there has been a steady unward ten­
dency. Ceylon "reens are quiet, and 
blacks also show no great activity. 
Japan teas, considering the enormous 
shortage of nearly 12JWt,000 pounds, 
are low, and it is to he expected that 
there will be a considerable advance be­
fore the third crop teas can come in.
Japana—Fine ......................................................... u 2> v 3'

Medium .....   U 20 U 23
Good commun ............................................. 0 18
Commun..................................................................................0 12$ 0 i.j

Ceylon—Broken Pekoe .........—.........................U 25 u
Pekoea ...................................................... u 17 " 2u
Pekoe Souchongs.................... U 15 0

Indian—Pekoe .Souchongs......... ..............  ........... 1 • lo
Ceylon greens— Young Hysons ...........................  0 16 n p

Hysons ........................................ U 141 » 15
Gunpowders ..............................  0 13$ 0 14

China greens—Pingsuey gunpowders ......... 0 12 0 12
Congous—Kaisows............................................................. 0 12

Pakling boxes.........................................  0 12 0 14

Coffee—Local market on the quiet side. 
Reports from Brazil advise stronger 
market for both prompt and future ship­
ments. Watt, Scott & Goodacre, in their 
report of the 18th inst., say:

"It is worthy of note, as reported in 
the daily papers, that Wall street is 

-again attracted to the Coffee Exchange, 
throwing its influence in with the bulls.

“ With this force added to a very 
largely increased legitimate buying in­
terest, we do not think the roasters can 
much longer manipulate the position, al­
though it* is true that coffees are not 
yet coming into Rio and Santos at the 
rate of 60,000 or 70,000 bags a day, as 
will he the case in September-October.

“ Best authorities maintain that re­
actions will only he temporary, and that 
from week to week the average will be a 
gain. The week ending 1st inst. shows 
an advance of from ten to fifteen points.

We quote on spot: Rios, Santos and 
Santos-Bourbons at 8 7-8c. and 9 5-8c. : 
Maracaibo Cucutas, to.arrive at 10 3-8c.: 
for shipment from London Mexicans at 
50s. upwards; Bogotas 52s. upwards 
f.o.b.; for shipment from Aden, Mochas 
at 55s. and 75s. 6d c. and f.
Good Cocutas...............................................................  0 11 0 111
Choice "   0 12 o 13
Jamaica coffee.............................................................  0 104 0 11
Java...............................................................................  0 18 0 22
Mocha .......................................................................... 0 17 0 20
Rio..........................   0 09l n H
Santos............................................................................ 0 08* 0 10

Spices—Spices maintain the firm tone 
assumed a few weeks ago, and the 
general feeling in the trade is that this
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firmness will he maintained, as crop 
(statistics indicate stortagv in many of 
the leading lines, such as pepper, cloves, 
nutmegs and cassia. Local business is 
quiet. The approach of the picking 
season will, however, stimulate the de­
mand.
Peppers, black..

Ginger................
Cloves, whole .. 
Cream of tartar.
Allspice............
Nutmegs............

Per lb. 
0 16 0 22 
0 25 0 30 
0 12 0 20 
0 17 0 30 
0 25 0 30 
0 12 0 15 
0 25 0 50

Canned Goods—Only a fair jobbing 
trade is passing. Dealers look forward 
with keen expectation to the new prices 
of corn and tomatoes, and the feeling pre­
vails that these also will assume some of 
I lie decline made in peas. No nexv fea­
tures are reported in the salmon situa­
tion.

Wholesale limited selling prices in 
salmon for 1905 :
Horseshoe, 1 to 4 cases—Tails  $1.574
Horseshoe, 5 cases and over—Tails 1.55 
Horseshoe, 1 to 4 cases—Flats .... 1.70 
Horseshoe, 5 cases and over—Flats 1.67 J 
Maple Leaf, 1 to 4 cases—Tails. .. 1.574 
Maple Leaf. 5 cases & over—Tails 1.55 
Maple Leaf, 1 to 4 cases—Flats. .. 1.70 
Maple Leaf, 5 cases & over— Flats 1.67 i 
Clover Leaf, 1 to 4 cases—Tails. 1.57J 
Clover Leaf, 5 cases & over—Tails 1.55 
Clover Leaf, 1 to 4 cases—Flats... 1.70 
Clover Leaf. 5 cases & over—Flats 1.67 £
Arrow, 1 to 4 cases—Tails .........  1.50
Arrow, 5 cases and over—Tails ... 1.47J
Arrow, 1 to 4 cases—Flats .........  1.62|
Arrow7. 5 cases and over—Flats.... 1.60

Terms : Net 30 days, or 1 p.c. 10 
days, f.o.b. any wholesalers’ points in 
Ontario and Quebec.

Com, 2-lb. tins..........................................................SI 20
“ 2-lb. sucotash................................................ 1 25

Gallon com.................................................................. 5 00
Tomatoes, 3-lb. tins...................................................... 1 30
Gallon tins.................................................................... 3 60
Sugar beets.......................................................$0 85 0 95
2’s Asparagus Tips........................................................ 2 50
2's Beans, Golden Wax............................................... 0 80
2's " Refugee or Valentine........................... 0 821
2’s " Crystal Wax........................................... 0 92$
2‘s Peas, No. 4 “Standards”............................... 0 82$
2's “ No. 3 "Early Junes"............................  0 85
2‘s “ No. 2 “Sweet Wrinkled' .................... 0 95
2's " No. 1 "Extra Fine Sifted”................  130
2's Table Sninacb.......................................................... 1 40

Pears-Flemish Beauty, Bartletts and pie in
2, 21 and 3 s............................................................ $115 $2 20

Peaches—White, yellow and pie, Ifs, 2's, 21 a, 3’s. 1 25 2 821
Gallon pears........................................................... 315 3 67$

“ peaches...................................................... 3 55 4 50
Pumpkins, 3-lb. tins...................................................... 0 721

“ gal................................................................. 2 50
3-lb. squash..................................................................... 1 00
2's Cherries, red, pitted...............................................  2 20
2 s " red, not pitted............................................ 1 75
2’s “ blaek, pitted............................................... 2 20
2's *' black, not pitted......................................  1 75
2’s " white, pitted............................................. 2 40
2's " white, not pitted...................................... 2 00
2's Curran's, red, heavy syrup.................................... 1 574
2‘s “ red, preserved........................................... 1 77$
Gals. “ red standard...........................................  4 75
Gals. “ red, solid pack......................................... 7 00
2's “ black, heavy syrup................................... 1 75
2's “ black, preserved...................................... 2 05
Gals. “ black, srandard........................................  4 00
Gals. “ black, solid pack.....................................  8 00
2's Gooseberries, heavy syrup..................................... 1 62$
2’s “ preserved.....................................  1 85
Gals. “ standard....................................................  7 25
2's Lawton berries, heavy syrup................................ 1 57$
2's “ preserved................—........................... 1 85
Gals. “ standard................................................... 4 97$
2's Pineapplei sliced...................................................... 2 25
2's “ grated...................  2 35
3’s " whole.......................................................... 2 50
2's Plums, Damson, light syrup................................ 1 00
2's ** “ heavy syrup............................. 1 -0
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2is ;; ;; ;;;; j gi
Gals. " “ standard.................................. 2 95
2 s “ Lombard, light syrup......................... 1 t'5
2 s ;; ;; heavy symp............................... j 3o
3-s8s ■'* " iao

Gals “ “ standard................................. 3 15
2 s “ Green Gage, light syrup...................... 1 15
2 s “ “ heavy syrup..................... 1 474

- •* - .................. 2 00
Gals. • “ standard ........................ 3 45
2 s “ Kgg. heavy syrup................................... «i
3*„ •• •• “ .................................. 2 10
2"s Raspberries, red, heavy syrup........................... 1 40
2's “ “ preserved................................... 1 bO
Gals. " “ standard.....................................  5 00
Gals. “ " solid pack .................................. e OU
2's “ blaek, heavy syrup.................................... j 3o
2's “ “ preserved..................................... 1 2?
Gals. “ “ standard..................................... 4 <o
2 s Rhubarb, preserved.............................................. J Jjj
Gals. “ standard.................................................. 2 624
2's Strawberries, heavy syrup, 1903 pavk............. 1 47Ù
2 s “ “ 1904 pack.............. 1 60
2's preserved................................................. 1 75
Gals. ‘ standard.................................................  | ou
Gals. “ solid pack................................................ 3 ou

New Canned Goods for 1905 :
Strawberries.

Group Group 
—rNo.l Nos. 2 & 3

2’s—Heavy syrup .......... 91.524...... $1.50
2’s—Preserved ................ 1.674.....  1.65
Gallons—Standard ........  5.274 5.25

Cherries.
2’s—Red, pitted ............  2.024..... 2.00
2’s—Red not pilled ..... 1.574.....  1.55
2’s—Black, pitted ..........  2.024.....  2.00
2’s—Black, not pitted ... 1.574..... 1.55
2’s—White, pitted .........  2.224...... 2.20
2’s—White, not pitted ... 1.824..... 1-80

Rhubarb.
2’s—Preserved ................ 1.174...... 1.15
3’s—Preserved ................. 1.92...... 1.90
Gallons—Standard .........  2.65 ..... 2.62

Asparagus.
2’s—Tips .....   2.524...... 2.50

Peas.
2’s—Standard (No. 4)........624.......... 60
2’s—Early June (No. 3). .70 .......... 67J
2’s—Sweet Wrinkled (No.

2) ....................................824...........80
2’s—Extra fine sifted

( No. 1) ..................... 1.224......  1.20
Spinach.

2’s—Table ....................... 1.424...... 1.40
3’s—Table ....................... 1.824...... 1.80
Gallons—Table ............... 5.024...... 5.00

Specifications of Groups.
Group No. 1 comprises followng 

brands: Canada First, Little Chief, 
Log Cabin, Horse Shoe, Auto.

Group No. 2 comprises : Lynn Valley, 
Kent, Lion, Thistle, Grand River.

Group No. 3 comprises : Jubilee, 
White Rose. Deer and Globe.

Fish—Fish business is very good for 
this time of the year, as the demand 
continues to be good and steady, par­
ticularly for fresh fish. The season for 
restigouehe and gaspe salmon is pretty 
nearly over, and as a result the price is 
jbigher. Lake fish, trout, white fish 
come in every day in good order and of 
fine quality. Dore, however, is a little 
scarce, in fact just enough to supply de­
mand. Mackerel and brook trout are 
not very plentiful either. Halibut is 
still arriving; the price is not so easy. 
In other lines, such as smoked and salt 
fish, there is not much doing. We quote :
Black bass .....................................................................  0 10
Fresh mackerel, per lb.................................................. 0 09
Gaspe Salmon, per lb..................................................... 0 14

THE MARKETS—QUEBEC

Sturgeon.......................................................................... J
Boiled lobsters.......... .................................................... 0 18
Dore, fresh..................................................................... 0 V9
Fresh white fish............................................................. 0 08
Lake trout..................................................................... 0 08
Brook trout....................................................................  0 18
Choice select bulk oysters, per gal.............................. 1 SO
Haddies........................................................................... 0 07
Bloaters in boxes, 100 fish...........................................  1 00
Yarmouth bloaters, 60 fish per box............................ 1 10
Smoked herring, per box, new..................................... 0 10
Fresh haddock, per lb.......................... ......................... 0 04
Fresh pike....................................................................... 0 06
Fresh halibut................................................................. 0 12
Fresh steak cod ............................................................ 0 05
Xo. 1 Labrador herring in 20-lb. pails........................  0 80

“ " “ half bbl ................... :.........  3 00
No. 1 Holland herring, per half bbl............................. 6 50
No. 1 Scotch herring, " “ ............................ 6 50

“ “ “ per keg..................................... ; 1 00
Holland herring, per keg....................................... 0 65 0 75
No. 1 salt mackerel, pail of 20 lbs................................ 2 00
Skinless cod (100-lb. cases), per case...........................  5 50
Boneless cod, 1 and 2-lb. blocks, per lb....................... 0 06

“ fish “ “ , M ....................  0 0;*
“ fish, loose, in 25-lb. boxes............................. 0 01*

Labrador salmon, half bbl............................................ 9 00
'• “ (200 lbs.) bbls..................................... 17 00
“ “ (300 lbs.).............................................  24 00

Lake trout, salt, 100 lbs................................................. 4 50
Sea trout in bbls, 200 lbs...............................................10 00

“ half bbls..........................................................  5 50
Marshall's kippered herring, per doz........................... 1 40
Canadian kippered, per doz........................................ 1 00
Canadian J sardines, per 100........................................  3 75
Canned cove oysters, No. 1 size, per doz.................... 1 30
Canded cove oysters, No. 2 size, per doz.................... 2 25

Rice and Tapioca—The interest in 
these goods is about as customary. 
Business cannot be said as being any­
thing but fair. No changes are noted.
B rice, in 10 bag lots......................................................... 2 95
B rice, less than 1C bags.................................................... 3 05
C rice, in 10 bag lots.......................................................... 2 85
C rice, in less than 10 bag lots........................................ 2 95
( Foreign Dried Fruits — The dried 
(fruit market remains in its usual mid­

LAST MINUTE PROVISION MARKET.

Montreal, Thursday, July 20, 12.30 p.m.

BUTTER — Market very firm ; demand active ; 
fancy, 21*c.; choice, 211c.; good to fine,201c to 21c.

CHEESE—Tone continues easy; demand quiet ; 
Ontario, 10Jc.; Eastern, 10c.; cable sales at above 
figures to-day.

EGGS—Market quiet ; receipts and supplies are 
light ; selected fresh gathered, 161c.; straight, 15c. 
to 151c.

PROVISIONS—Market stronger ; live hogs, $6.75 
to $7.00; receipts insufficient for packers’ require­
ments; dressed hogs, $9.25 to $9.50 ; hams, brisk 
demand, 131c. to 14jc.; bacon, 13lc.; good demand.

July 21, 1905

stocks of California dried fruits are 
light.
Valencia Raisins—
Fine off-stalk, per lb.......................... .................... 0 05 0 06
Selected, per lb........................................................ 0 Obi
Layers, “ ......................................................... 0 07 0 071
Dates-
Dates, Hallowees, per lb ....................................... 0 04
Californian Evaporated Fruits—
Apricots, per lb.......................................
Peaches, ‘‘.........................................
Malaga Raisins—
London layers..........................................
“ Connoisseur Clusters ”.........................

“ “ j-boxes ...............
“ Royal Buckingham Clusters,” J-boxes...

“ Excelsior Window Clusters,"............
" “ “ is...............

summer dormant condition, with the ex­
ception of currants, which, in view of the 
almost certain intention of the Greek 
Government to endorse the acton of the 
(.syndicate -which has been formed to pre­
vent over-exportation, have shown a 
marked activity and considerable increase 
jin price. It is too early vet to state 
positively what the final results will be, 
hut it is undoubted that it will be of a 
nature to improve the condition of the 
producer and to withdraw from export a 
large portion of the crop that has , 
hitherto been sold recklessly, with the 
•result that the markets have been de­
preciated below the cost of production. 
We may, therefore, expect early to see 
the price of currants higher than last 
year, and with apparently no chance of 
price receding below paying basis.

Re Valencia raisins, Wm. Rogers & Co. 
report that present crop is still doing 
well, and will apparently result in a 
larger quantity than last year, and they 
accordingly expect opening prices corres- 
pondinedv lower.

In California dried fruits the ex­
tremely and continued hot weather has 
had a serious effect on the prune, peach 
and apricot crop, and already prices are 
enhanced. It is undoubtedly a fact 
that the shortage will affect sales. Spot
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0 041 
0 131
0 10Î
0 13
2 00
2 50 
0 80 
1 10
3 50
4 50 
1 35

Californian Raisins—
Loose muscatels, per lb ......................................  0 07* 0 08

“ “ seeded, in 1-lb. packages............ 0 08 0 09
“ “ 2 crown...............................................  0 06
“ “ 3 crown................................................ 0 061
•* “ 4 crown................................................ 0 08

Primes— Per lb.
30-40s .............................................................................. 0 08 1
40-508 ................................................................................ 0 08
50-608................................................................................ 0 07
60-70s................................................................................ 0 06
70-80s................................................................................ 0 06
80-90s................................................................................ 0 05
90-lOOs............................................................................... 0 05
Oregon prunes (Italian style), 4!)-50s........................... 0 08

“ “ 50-60s .........................  0 07
Oregon prunes (French style), 60-70s........................... 0 06

“ “ 90-1008 ...........................  0 04
“ “ 100120s........................... 0 04

Currants—
Filiatras, uncleaned........................................................ 0 041
Fine Filiatras, per lb., in cases.............................. 0 041 0 05

“ cleaned........................ 0 04! 0 05J
“ in 1-lb. cartons................ 0 05* 0 06

Finest Vostizzas “ ............................................  0 06* 0 07*
Amalias “ ..................................................... 0 06
Sultana Raisins—
Sultana raisins, per lb............................................. 0 06* 0 08

“ “ 1-lb. carton............................................ 0 09
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes..............................  0 13
Four crown, fancy, 10-lb. boxes..................................... 0 09
Three crown.............................................................  0 07 0 07*
Glove boxes, fine quality, per box ............................... 0 11
Fancy washed figs, in baskets, per basket.................... 0 20

“ pulled figs, in boxes, per box............................ 0 22
“ stuffed figs, " “ ............................ 0 28

12-oz. boxes..............................................................  0 061 0 07

Country Produce.
Maple Products—Warm weather checks 

sale of maple products badly. There is 
hut a very limited demand at quota­
tions. In fact business is dull both in 
sugar and syrup. No improvement is ex­
pected before the Fall. We quote :
Maple syrup, in wood, per lb................................. 0 06 0 06*

“ in large tins........................................ 0 07* 0 07*
Pure new sugar, per lb.................................................... 0 10
Pure Beauce County, per lb...................................  0 06 0 07

Honey—Hone'- is in little demand, and 
dealers say that it moves slowly. This 
is due to the great heat and to the best 
qualities being out of the market. The 
new honey, however, will arrive in tjhe 
beginning of August, and this will pro­
bably give a little more activity to the 
trade.
White clover, extracted tins................................... 0 07 0 07*

“ kegs^................................................... 0 07* 0 07j
Buckwheat....................................................

I Beans—There are no changes to re­
port in beans. Stocks are still light, 
and prices continue firm and as follows :
Choice prime beans................................................... 1 65 1 70
Lower grades.............................................................  1 40 1 50

Hops—Hops continue very quiet. 
There is hardly any demand, and local 
stocks are light. This year’s crop pro- 
Imises to be only fair, and is expected 
to come out about September. Some 
dealers think that there might be some 
improvement in the trade when the new 
stocks arrive. No change in prices.
b.o.............................................................................. 0 36 0 38
Choice Canadian....................... ............................... 0 25 0 30
Fair to good...............................7............................  0 24 0 26

Evaporated* Apples—Last week’s dul-

i « ui u u<2
0 07* 0 07* 
0 13 0 13* 
0 06 0 06*
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Portugue .p. ta,~ \ a, *•.

Low Inlet.
I lb. Flat, 5 cases and over, ............................. 95

Lib. “ less than 5 cases, * ............................. 97*
trdines, French J’s..............................................................  0 14

............................................  0 23
............................. 0 08 0 10
.............................. 0 25 0 27

P. t a , |s..................................................... 0 35 0 38
Domestic, I’s................................................. 0 03$ 0 041

" J's................................................ 0 09 0 ll|
Mustard, $ size, cases 50 tins, per 100.... 8 00 9 00

Baddies, per doz .........................................................  1 05 1 15
Baddies, per case......................................................... 4 00 4 50
Kippered herrings, domestic............................................... 1 00

" imported.......................................... 1 45 1 50|
Berrings in tomato sauce, domestic..................................  1 00

“ “ “ imported....................... 1 40 1 45
California ripe olives, tins, per doz................................. 4 50
Corned beef, Is, per doz..................................................... 1 45J

" 2b, “   2 60
" 6e, "   7 80
" 14s. "   18 00

Lunch tongues, per doz............................................. .... 2 75
Potted meats, is, "   0 47* 0 50

•• *s, “   0 85 1 00

Sugar—The su»ar market is in a very 
uncertain condition this week. New York 
refiners have declined 10c. all round, and 
Acadia granulated has dropped 5c. In 
Acadia quotations there was a slight 
typographical error last week, which is 
corrected in this week’s issue. This now 
makes a differential of 15c. per 100 lbs. 
in favor of Acadia granulated, which 
may, however, be only temporary.

Beet sugar, after declining to 9s. 9d., 
recovered to 11s., and has since declined 
to 10s. 6£d., equal to parity of 4.22
N.Y. for 96 test centrifugals. This de­
scription advanced on two sales 1-32 
each time, going to 4 1-16. According to 
later reports from principal N.Y. refin­
ers forced sales brought it down to 
former basis of 4c. American buyers, 
owing to the disappointing movement in 
refined, are indifferent buyers of raw 
sugars. There arc no special indications 
and owing to the undertainty of the 
market it would seem wise to huy 
cautiously. Our quotations are as fol­
lows :
Paris lumps, in 50-lb. boxes................................................. 5 73

•' in 100-lb. “ ........................................... 5 63
St. Lawrence granulated, barrels....................................  5 08
Redpath’s granulated............................................................ 5 08
Acadia granulated ............................................................. 4 93
Berlin granulated.............................................................« 5 03
Phoenix....................................................................................  5 03
Bright coffee.............................. —..................................... . 4 93
Bright yellow.......................................................................... 4 08
No. 3 yellow............................................................................. 4 83
No. 2 "   4 68
No. 1 "   4 f8
Granulated and yellow, 100-lb. bags, 5c. less than bbls.

Syrups and Molasses—Quite a lot of 
molasses has been moving during the 
week, but spcakin- generally this article 
is lacking in interest. Quotations con­
tinue as last advised. Our quotations

•- : nil
Syrups—
Dark..................................................................................................
Medium......................................................................... 0 3$
Bright ...........................................................................  0 35
Com syrup, bbl., per lb........................................................

" i-bbls “ .......................................................
" Kegs " .......................................................
" 3 gal. pails, each ............................................

from tlie lowest point six weeks ago. We 
quote as follows:

Per lb.
Graen Rios, No. 7........................................................ 0 10 0 10*

" " No. 6...................................................................  0 11
" " No. 5................................................................... 0 11*
" " No. 4.................................................................... 0 12

" No. 3................................................................  0 12*
" Mocha...........................................................  0 21 0 23
" Java................................................................  0 22 0 35
" Santos.............................................................  0 11 0 13
“ Plantation Ceylon.......................................  0 26 0 35
“ Porto Rico....................................................  0 22 0 25

Green, Guatemala.................................................... 0 22 0 25
" Jamaica ........................................................ 0 15 0 20
" Maracaibo .................................................... 0 16 0 23
Teas—Samples of medium Japan teas 

to hand do not show as good value as 
offerings in finer teas. General reports 
of local conditions agree that the sale of 
Japan tea in Ontario this season will be 
of very moderate -ronortion, not only 
because medium Japans do not show 
good value as compared with Ceylon, but 
owing to a general falling off in the 
consumption of green tea. The domestic 
trade are taking decidedly more interest 
in Ceylon greens, which are showing ex- 
icentional value, and quite an active 
market is the result.

The London market continues to show 
a firm tendency, and the quality of tea 
showing is supposed to he improving, 
though experts say that this hardly fol­
lows if one is to judge from the quality 
of the samples submitted. Locally, low- 
grade teas of all kinds are firm and in 
some cases higher, including Japans. 
l\Y"e quote :

/6ongou—half-chests, Kaisow, Moning,................  0 12 0 60
caddies, Pakling......................................... 0 19 0 40

Indian—Darjeelings, Pekoe souchongs................  0 20 0 22
" Pekoes................................... 0 25 0 30
" Orange Pekoes.................... 0 35 0 45

Indian—Assam, Orange Pekoes............................  0 25 0 40
“ Pekoes............................................................  0 18 0 20
" Pekoe Souchongs........................................  0 16 0 18

Ceylon—Broken Orange Pekoes............................. 0 22 0 40
Orange Pekoes.........................................  022 0 29

Pekoes...........................................................  0 18 0 24
Pekoe Souchong.........................................  0 14 0 16

China Greens—Gunpowder, cases, extra first....... 0 35 0 421
" half-chests, ordinary firsts 0 22 0 28* 

Young Hyson, cases, sifted, extra firsts 0 37* 0 47 
" cases, small leaf, firsts— 0 30 0 37
" half-chests, ordinary firsts 0 22* 0 32*
" " seconds............ 0 22 0 24*
" " thirds.............. 0 15
" “ common..................

Pingsueys—Young Hyson, *-chests, firsts............. 0 25
'* “ seconds........  0 16

0 17 
0 14 
0 30 
0 18 
0 30 
0 38 
0 36 
0 29

*' 2 gal. "
" 2-lb. tins (in 2 doz. case) per case.............
" Mb. " (ini ......................
" 10-lb. “ (in*

Molasses—*°"lb " ^ *
New Orleans, medium......................   0 30

“ •' * bbls...................................... 0 33
“ open kettle....................................................

Barbadoes, extra fancy............................................. 0 45
Porto Rico.....................................................................  0 42
West Indian................................................................. 0 32
Maple syrup-
imperial qts..........................................................................
1-gal. cans...................................................................... 0 95
5-gal. cans, per gal................................  .............................
Barrels, per gaj....................................................................
5-gal. Imp. brand, per can..................................................
1-gal “ per case..................................................

gal “ " ...................................................
its. " " ...................................................

0 34 
0 37 
0 021 
0 021 
0 03 
1 30 
0 90
1 90
2 35 
2 25 
2 10

0 35 
0 35

ta

0 50
0 48 
0 35

0 27* 
1 00 
1 00 
0 75
4 50
5 10
5 60
6 00

Coffee—There is nothing: of special in­
terest to report in the coffee market, and 
for the week actual trading has been de­
cidedly quiet, with very few coffees 
moving. The market in Rios is a little 
stiffer, an advance of l-2c. being reported

half-boxes, firsts.......... 0 25
Japan—* chests, finests May pickings....................  0 34

Choice......................................................... 0 31
Finest........................................................ 0 27
Fine.............................................................  0 24 0 27
Good medium........................................... 0 19 0 21
Medium...................................................... 0 17 0 19
Good common............................................ 0 18 0 19
Common ................................................... 0 13 0 14
Dust............................................................ 0 06 0 18

Spices—Latest cable advices record an 
advance of 3s. per cwt. in black pepper 
hind Is. 6d per cwt. in white pepper. 
Ooves are up fid per cwt., and a firmer 
tone prevails generally. The wholesale 
trade report that business shows signs of 
improvement as the season for pickling 
approaches. Our quotations are as fol­
lows:

Per lb. Per lb.
Peppers, blk........0 18 0 19 Cloves, whole......... 0 25 0 35

r* white___ 0 23 0 27 Cream of tartar... 0 25 0 30
Ginger..................  0 18 0 25 Allspice................... 0 14 0 17
Cassia................... 0 21 0 25 Mace .....................  0 80 0 90
Nutmeg...............  0 45 0 75

Rice and Tapioca—Firm markets and 
seasonable demand summarize market 
conditions in ripe and tapioca for the 
week. Prices continue as last advised. 
We quote as follows:
Rice and Tapioca—

Per lb. Per lb.
Rice, stand. B... 0 031 0 033 Tapioca, staple.. 0 03* 0 03$ 
Rangoon............. 0 03| 0 03|
Patna.................. 0 05 0 05* “ double goat — 0 05*
Japan.................  0 06 0 07 Carolina rice — 0 08 0 08*
Sago....................  0 03* 0 04 Louisiana rice— 0 05 0 07

Foreign Dried Fruits—Last week’s 
36

market reports contained a detailed 
statement of the probable ellect of the 
legislation in Greece on the currant mar­
ket for the coming season. Latest 
cables from Greece say that there is an 
excited market owing to a strong prob­
ability, amounting almost to a certain­
ty, that the Greek Parliament will pass 
the bill conferring upon a syndicate, 
backed by the Bank of Athens, a con­
cession empowering it in the event of 
excessive crop to so regulate exports as 
to bring them into close relation with 
consumption and the fixing of a mini­
mum export price. The duration of the 
syndicate’s concession will be twenty 
years. All currants purchased, as above 
stated, by the syndicate must be trans­
formed into wine or alcohol for export 
or home consumption, but in any case 
of increased export demand beyond the 
syndicate’s original yearly estimate, it 
would be entitled to sell out of the 
quantity purchased to local exporters at 
a price not less than equal to 15s. 6d 
per cwt. f.o.b.

On the strength of this, prices have 
been advanced from 12s. 6d c.i.f. to 15s. 
6d, an advance of 3d for the most com­
mon quality.

William Rogers & Co., Dénia, in their 
latest report, say that the weather, on 
the whole, lias been favorable for the 
development of Valencia raisin vines. It 
is too early to estimate the size of the 
crop, although it is thought that it. wifi 
exceed last year’s. Prices will probably 
rule at a moderate figure. The prune 
situation shows constantly increasing 
strength as the actual conditions in 
California develop. A total yield of 70,- 
000,000 is considered a conservative es­
timate and the probability of a reduc­
tion from that figure increases.

This is the season when orders are 
placed for such fancy fruits as Malaga 
rasins, figs, etc. The usual volume of 
trade along this line is reported. We 
quote:
Prunes—

Per lb.
90-lOOs...................  0 04* 0 043
30-90s.................... 0 05 0 051
70-80S.................... 0 05* 0 05J

Candied Poe’s—

Per lb.
60-708 .................... 005*006
50-608 .................... 0 07 0 074
40-508 .................... 0 08 0 08$

Per lb.
.. 0 J9 0 10 Citron . 
.. 0 09* 0 10*

Per lb.
, 0 15* 0 17

0 08 0 0 13

Lemon...

Figs—
Elemes, per lb.
Apricots—

Per lb.
Californian evaporated.......................................................  0 15
Peaches—

Per lb.
Californian evaporated......................................................... 0 15

California evaporated, per lb............................................. 0 15
Currants—

Per lb. Per lb.
Fine Filiatras___ 0 04$ up Vostizzas............. 0 07 0 07*
Patras.................. 0 06 0 06*
Raisins—

Per lb.
New selects ............................................................................ 0 05*
Sultana.......................................................................... 0 05* 0 10
Californian seeded, 12-oz. Muscatals................ 0 06J 0 07

“ " 1-lb. boxes “ ............  0 38* 0 08*
“ unseeded, 2-crown.   0 07*
“ “ 3-crown “ ............  0 05$ 0 07

" 4-crown " ...........  0 07 0 08
Dates—

Per lb. Per lb.
Hallowees...........0 ' 4* 0 05 Fards new choicest 0 09 0 10*
Sairs....................  0 04 0 04* “ new choice...... 0 09*

Foreign Nuts—Actual business is quiet, 
as usual at this season of the year; the 
only feature to record is a cable from 
Bordeaux (France) during the week, ad­
vising that the crop of Bordeaux walnuts 
is shorter than anticipated, and that, 
prices will likely range somewhat higher 
than last year. Quotations are:

(The following quotations on peanuts are for sack lota, 
green.)
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figure and genial countenance will be 
missed in the Ottawa valley and Eastern 
Ontario district. Mrs. Christie accom 
panies him. He is a constant reader of the 
Grocer and one of its best friends. We 
wish him and Mrs. Christie an enjoyable 
and beneficial holiday.

Selected Spanish..................................................................  0 08,
A l's, banners and suns .................................................... 0 08$
Japanese Jumbo’s..............................................................  0 08i
Virginia “   0 10

For sack lots roasted add lc. to above quotations. For 
small, 2c
Almonds, Tarragona, pei lb..................................0 12 0 12]
Walnuts, Grenoble, " ................................................ 0 12;

" Bordeaux, " ....................................  0 09 0 10
Filberts, per lb....................................................................  0 10
Pecans, per lb............................................................ 0 13 0 15
New Brazils, per lb................................................... 0 13 0 14
Cocoanuts, Jamaica, per sack........................................... 4 50
Italian Chestnuts, per lb...................................................  0

Dried and Cured Fish—This article is 
featureless, interest having been largely 
diverted to fresh fish for the time being. 
Quotations are:
Boneless tiah, perlb............................................................. 0 04i
Cod fish, 1-Ib. bricks ................................................. 0 06$
Boneless cod, per lb...................................................  0 08 0 10
Quail-ou-toast. per lb.........................................................  0 06
Flitched cod fish, in cases of 100 lbs., per lb.............. 0 06

Country Produce.
Eggs—Receipts of eggs are somewhat 

lighter than a week ago, and, owing to 
the hot weather, the consumptive de­
mand shows a decided failing off. The 
trade are beginning to complain about 
the poor quality of stuff arriving; the 
hot weather seems to have induced ad­
ditional arrivals of seconds, and in many 
cases shipments have to be culled right 
and left. Quotations continue unchanged 
from last week. We quote:

New laid eggs, perdoz......................................... 0 16 0 17

' Beans—This article is without special 
feature for the week and prices /continue 
as last advised. We quote:
Beans, handpicked, per bush.................................... 1 80 1 85

“ prime, No. 1......................................................  1 65 1 79
" prime, No. 2......................................................  1 59 1 60
11 Lima, per lb...................................................... 0 07 0 07$

Evaporated Apples—The firmness of 
the evaporated apple market continues 
with no changes to record in prices and 
the volume of business light. We quote:
Evaporated apples.................................................. 0 07 0 0$

Honey—The sale of this article is very 
irregular and it will cease to interest 
the trade until Fall and Winter business 
opens up. Quotations are as follows:
Honey, extracted clover, perlb............................... 0 07è 0 08

“ sections, No 1, per doz................................  1 90 2 00
" " No. 2. " .........................................  1 65
“ Buckwheat, per lb.........................................  0 05 0 06
“ “ sections per doz.............................  0 75 1 00

Maple Products—Market conditions 
and prices continue unchanged from last 
week. We quote:
Maple sugar, 1 lb cakes, per lb..............................  0 09 0 10

“ large cakes in tubs, per lb........................... C 08
Maple syrup, per imperial gal........................................... 0 90

“ “ wine gal.................................................. 0 65
“ “ imperial quarts.....................................  0 25

New maple syrup, per imperial gal..................................  1 50
“ per wine gal........................................  0 85

Fresh Fish—There seems to be some­
what of a lull in the fresh fish trade for 
1he moment and business is quiet, al­
though there have been no changes in 
quotations since last report. We quote:
Fresh halibut, per lb......................................................... 0 09

“ haddock “ ......................................................... 0 07
“ trout “ ................................................. 0 0~$ 0 08
“ cod steak, per lb................................................... 0 07$
" lobsters, boiled, each........................................... 0 15
“ B.C. salmon, per lb............................................... 0 20

Shrimps, per gal......................................................... 1 15 1 25
White fish, per lb............................................................... 0 08

Grain, Flour and Breakfast Foods. 
Grain—The grain market is without 

special feature, notwithstanding the gen­
eral easier feeling consequent upon the 
favorable condition of the growing grain 
crops in Ontario and the Northwest. 
Manitoba Northern No. 1 is quoted lc. 
higher than last week and No. 3 lc. 
lower. Red and white wheat are each 
5c. below the level of last week’s quota­
tions and oats are selling Jc. cheaper. 
We quote as follows:

All on track Toronto.
Manitoba wheat, Northern No. 1 (nominal)................ 1 16

“ '• " No. 2............................  1 10 1 11
" " " No. 3..................................... 0 94

Red, per bushel, ................................................... 0 94 0 95
White “    0 94 0 95
Barley 11   0 50 0 52
Oats “   0 47* 0 48
Peas “ nominal........... v....................... 0 77 0 78
Buckwheat “ nominal...............  0 63 0 64
Rye, per bushel. “ “ ..................................  0 66 0 67

Flour—The flour market continues 
quiet and prices remain unchanged with 
Ihe exception of Straight Roller, which 
is quoted 20c. lower than last week’s 
quotations. We quote:
Manitoba wheat patenta, per bbl. in bags............. 5 00 5 50
Strong bakers " “   ? 55 5 ™
Ontario wheat patents “ “   4 70 4 90
Straight roller " “   4 50 4 60

Breakfast Foods—A fair demand is 
noted for breakfast foods of all descrip­
tions. There are no changes to record, 
last week’s prices being firmly main­
tained. We quote:
Oatmeal, standard and granulated, carlots, on

track, per bbl...................................................... • ....... 5 30
Rolled wheat in boxes, 100 lbs......................................... 2 90

" " 50 lbs................................................... 1 50
Rolled oats, standard, carlots, per bbl., in bags........... 4 75

" " " " “ in wood........... 5 00
“ “ “ “ for broken lots — 5 00

Rolled wheat, per 100-lb. bbl............................................... 2 75
Gommeal................................................................................. 3 35
Split peas................................................................................. 5 00
Pot barley, in bags............................................................... 4 00

" in wood............................................................. 4 25
Hides, Tallow, Skins and Wool —

Receipts of hides and wool are light 
owing to good demand and the readiness 
of local dealers to pick up stock in the 
country. Such men arc paying relatively 
more for fleece wool than the larger in­
terests can afford to pay. Deacons have 
been crossed from the list. We quote as 
follows:
Hides, No. 1 green steers, per lb...................................... 0 10

“ “ 2 " " "   0 09
" No. 1 green, per lb................................................  0 09$
“ “2 “ "   0 C8$

Country hides, flats, per lb......................................  0 08$ 0 08$
Calf skins, No. 1, selected.................................................. 0 10

“ “ No. 2.................................................................... 0 08
Sheep skins............................................................................ 1 25
LamD skins, each........................................................ .... 0 55
Shorn pelts “   0 45
Rendered tallow, per lb........................................... 0 04 0 04$

Unwashed wool, new clin, per lb................................ 0 15
Wool-washed fleece........................................................... 0 25
Pulled wools, super, per lb......................................... 0 21 C 23

" " extra " ....................................... 0 22 0 24

PERSONAL MENTION.
Mr. A. P. Bartlett, of Libby, McNeil 

& Libby, Chicago, has recently been 
visiting the grocery trade in Montreal 
and Quebec in company with Mr. W. H. 
Dunn, eastern agent, and reports busi­
ness away ahead of previous years for 
Libby food products.

Mr. M. Bull, president Royal Crown 
Soap Co., Winnipeg, was a" visitor to 
Montreal this week, in the interest of 
the business. Royal Crown soap orders 
are evidently coming in freely as a very 
large addition is being made to the al­
ready large plant. The “Witch Hazel’’ 
brand of toiler soap is winning its way 
rapidly to the front.

Mr. Geo. Mann, manager Montreal 
branch Salada Tea Co., has undergone 
an operation of the right eye at the 
Montreal General Hospital. Dr. Ster­
ling reported that the operation was a 
complete success and Mr. Mann will be 
able to resume his duties by the end of 
this week. A former operation on the 
left eye, also performed by Dr. Sterling 
about a year ago had completely re­
stored the strength and health of that 
organ.

Mr. John N. Christie, representing 
Carter, Galbraith & Co., wholesale gro­
cers, Montreal, left on a month’s well- 
earned vacation for Gaspe Basin, P.Q. 
Mr. Christie, whose specialty and hobby 
is “Tea,” is an old and experienced gro­
cery and tea salesman and his rugged

HINTS TO BUYERS.
Mr. W. H. Dunn, Montreal, expects 

arrival in a few days of a straight car 
of E. D. Smith’s (Winona) preserved 
strawberries. A car of assorted fruits 
(preserved) will be shipped a few weeks 
later.

S. J. Major, Limited, Ottawa, are 
offering low quotations on vinegar. In 
view of the near approach of the pickling 
season buyers will find it to their inter­
est to write for quotations.

Provost & Allard, Ottawa, are offer­
ing special values in 5-gallon pails; price 
$1.90 f.o.b. Ottawa. Also special value 
in Canadian Canners (Aylmer pack) can­
ned soups in 2s and 3s.

The F. J. Castle Co., Limited, have 
been appointed agents for the sale of 
Blue Ribbon tea for Ottawa City and 
district, and report big business since 
their taking hold of this well-known 
brand.

Buyers of canned fruits will do well to 
communicate with H. P. Ejckardt &1 Co., 
Toronto, who are sellers at interesting 
prices.

A good seller for hot weather is the 
line of Rowat’s Lime Juice, Raspberry 
Vinegar, etc., in fancy glass decanters. 
These retail at 25c. and show the dealer 
a handsome margin. To be had only 
from the Eby, Blain Co., Limited, To­
ronto.

Puffed rice in barrels, about 30 tbs. 
each, may be had from H. P. Eckardt & 
Co., Toronto.

The Eby, Blain Co., Limited, Toronto, 
report very satisfactory sales for “Nor- 
ka,” the new breakfast food, which they 
are putting on the market. It is selling 
well with the retail trade.

White & Co., Limited, Toronto, re­
ceived last week 5 cars peaches, aggre­
gating over 5,000 boxes of this one vari­
ety of fruit. They expect about the 
same quantity this week; varieties Tex­
as, Elbertas and California Crawfords.

H. P. Eckardt & Co., Toronto, are 
selling British Columbia fresh herring 
at a very low price.

B. O. Beland, Montreal, has received 
87 cases of Frepch mineral water, na­
turally sparkling, from the Roman 
Springs, France. There are some at­
tractive prices in this line.

“Sugars Limited,” Montreal, expect 
their first carload of raspberries this 
week. They have employed an extra 
staff and have 100,000 cans rfcady for 
filling.

TRADING STAMPS DOOMED.
The Trading Stamp Bill has passed 

the House of Commons and the Senate, 
which makes practically certain legisla­
tion for which a very large percentage 
of the Canadian grocery trade have long 
been agitating.

AS IT AGAIN.
The Cowan Co., Toronto, are at it 

again. The Grocer has to acknowledge 
receipt of a pretty illustrated booklet 
entitled "“Striking Facts About Toron­
to,” whj/ch this progressive firm are dis­
tributing amongst their many friends 
and patrons.
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THE QUAKERS
are busy packing peas at their factory in Prince Edward County, 
the best pea growing section of this province, and more, the 
Qjiakers are packing more peas this year than ever before, not­
withstanding that there has been such a large carry over of last 
season’s pack. Now this may look odd to people who do not 
understand the situation, but when we tell you that we were 
thousands of cases shie on our orders last season, and that we 
have a bigger call than ever for our goods for this, you will 
know the reason for our action. Our prices will be exactly the 
same as the low figures which have been named to market a big 
jag of old goods and a light pack of new in other directions. We 
leave it to you—is not the fact that we are always oversold the 
best evidence that we are turning out the goods that the people 
want. Look around the stores at the tail end of any season and 
more particularly when there has been an extra heavy pack of 
any kinds, ours are not the goods which are then lining the 
shelves and crowding the storehouse.

The Quaker goods are in demand and will continue 
to be in demand because the quality will be the best and 
the labels the most attractive.

The Quaker is on top and will stay on top 
if money and brains will do it.

THE PACKERS OF QUAKER CANNED GOODS
37
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Hamilton and Brantford Retail Grocers
Annual Picnic

'l ' UK 19th of .July opened well for 
the consummation of picnic pleas- 

x mes; the early morning awoke in 
its gayest mood, and to a casual observ­
er it would appear as though all Hamil­
ton were “en fete.”

The retail grocers’ annual picnic, which

?cT!mi\jFn
Itil §1 1905*

Mr. A. L. Vanstone,
Treasurer Brantford Grocers' and 

Butchers' Association.

began some 20 years ago in a modest 
way by a few of the then friendly gro­
cers of Hamilton joining together for 
mutual rest, has developed by the natur­
al sequence of circumstances into an 
event of first importance to Hamilton, 
and speaks well for the spirit of enter­
prise among the grocery, provision and 
allied trades. Wholesaler and retailer 
alike combine to make the dav’s holiday 
not only an event in the year’s doings, 
but the event of annual significance.

This year has undoubtedly eclipsed all

ETURNED- 
[IL 21 19

I

Mr. Henry Moore,
Secretary Brantford Grocers’ and Butchers' 

Association.

others; about 7,000 tickets were pre­
pared in readiness for the occasion; 
special counters were erected at the 
G.T.R. stations, and special clerks 
drafted from the freight offices for sale

of these tickets alone. The up-town 
office was kept open several hours late 
the previous night to meet the demand. 
Some SO coaches were provided express­
ly for the excursion, but these had to be 
supplemented by several additional ones.
At 8 a.m. the King street depot had run 
out of the tickets apportioned to them 
and had to draw upon the quick]" 
appearing stock at Stuart street 

Notwithstanding this unexpected atush, 
however, not a single hitch oceuïrfchf to 0 1 
mar the sueeess of enjoyment of the ’ 1 
occasion. Trains were packed beyond 
ordinary capacity. The committee, how­
ever, made conspicuous by the gay 
badges of white and red, vied with one 
another in giving consideration to their 
guests. Each train reached its destina­
tion well on schedule time, and on arriv­
ing was met by a freight trolly to carry 
the legion of parcels for which picnic 
parties are famous to the camping 
ground. A fine service of cars were also 
m waiting for the excursionists them­
selves.

As the morning advanced a brief cause 
of depression passed over the whole com­
pany in the appearance of a slight 
thunderstorm, the elements threatening 
to do their worst. The wisdom, how­
ever, of supplementing the games com­
mittee by a powerful contingent of the 
“gentlemen of the road” made itself at 
once apparent. Thunderstorm or no 
thunderstorm, these gentlemen meant 
their orders to be “promptly executed,” 
and the retail grocers of Hamilton and 
Brantford were made to again fall in 
line with the worthy drummers, soliei- 
tuous as ever for their well being. A 
picked team for the ball game was soon 
in evidence, and the ball game began in 
real earnest. Hamilton v. Brantford. 
The fates were now propitious, the sun 
shone upon the whole scene and gladness 
and gaity ran high. Mr. C. VV. Griffin 
was installed as score, and played the 
role throughout the day as champion 
pioneer of each succeeding game. The 
ball game was, without doubt, the event 
of the day, played as it was with a de­
gree of skill only equaled by the energy 
displayed.

The field was made gay with the ready 
wit and chafi of onlookers and commit­
tee men, prominent among whom might 
be heard the well-known voices of such 
men as Mr. I. Price, Mr. P. Small, Mr. 
A. P. Rogers, etc. The game was ulti­
mately won by Hamilton scoring 12 to 
Brantford’s 8.

After the ball game the parties scat­
tered, the committeemen mostly ad­
journing to the hotel, where an excellent 
cold lunch was provided. Sharp at two 
arrangements were" made for the carry­
ing out of the lengthy programme of 
races. There were races for men of 
various descriptions, first the potato 
race, which caused a good deal of merri­
ment, the shoe race and the time-honor­
ed sack race, the latter won by a smart 
Hamilton boy, and then the old man’s 
race, won by three old grocers—Mr. S. 
Hunt first, Mr. M. Cummings second, 
Mr. M. Summary third.

The single ladies’ race caused a good 
deal of excitement, and was very smart­
ly contested; won by three Hamilton 
lassies. The married ladies were de­
termined not to be behind their single 
sisters, and at once entered into the 
fighting spirit. The starter had no lit-

GEO
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Mr. H. A. Foulds,
President Brantford Grocers’ and 

Butchers' Association.

tie trouble to keep them in line, having 
again and again to remind them not to 
run till the pistol fired. Having got 
them off all right, the 50 yards run end­
ed in a little friendly scrapping, not­
withstanding that the judge had taken 
the precaution of securing three sturdy 
travelers who were to seize the three 
winners immediately they crossed the 
line. Quite a few of the unembraced 
protested stoutly that it should have 
been their turn. “Mere man’s” decision, 
however, was final, and the prizes were

Mr. Jas. Burns
Vice-President Brantford Grocers’ and 

Butchers' Association.

awarded to Mrs. Long first, Mrs. Flem- 
ing second, Mrs. Southern third.

* •

The phenomenal success of this year’s 
outing speaks volumes for the influence



Mr. W. Smye. Jr.,
Cha'rman Picir’c Committee H.R.G. Association.

The following travelers, etc., were on 
the ground doing active service: Mr. J. 
Price (Lucas, Steel & Britton), R. L. 
Woodcraft (Balfour & McLean), Mr. F.
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Mr. James Main,
President H. R. G. Association.

little would do well to read a lesson 
from the IL & B. 1905 picnic.

Mr. D. M. Barton, physical instructor 
of the Hamilton Y.M.C.A., acted as re­
feree and starter throughout, and 
handled his crowd of amateurs with ex­
cellent tact and judgment, and gave uni­
versal satisfaction.

Mr. David Weir and Mr. I. T. Petrie 
were in evidence from St. Catharines, 
and Mr. George, representing Campayn 
Bros., of Niagara, came down to wel­
come his brother grocers.

and the relish with which the clerks ap­
preciate this entertainment bears fruit 
for many a day. The outlay should not 
only mean increased efficiency among the

Ball Team : Hamilton—Hobson catch­
er; J. Williams, 1st base; S. Camm, 
pitcher, S. L. Brown, shortstop; W. 
Vann, right field; A. Lavil, left field; J. 
Lampman, 3rd base; M. Cummings, 2nd 
base; Forth, centre field.

Brantford—J. Newham, p.; J. Camp­
bell, c.; J. Burns, l.f.; S. Harp, c.f.; F. 
Harp, r.f.; H. Burns, s.s.; J. Match, 2b.; 
E. Noble, lb.; R. Sawman, c.f.; umpires 
Barton, Y.M.C.A.; Smith, Brantford.

Mr. M. R. Hill,
Secretary H.R.G. Association.

help, but a more favorable opinion in the 
town. These outings are to be . com­
mended.

EXPORT PRICE LIST.
The Grocer is in receipt of an illus­

trated export price list issued by James 
Keiller A Sou, Limited, wholesale and 
export confectioners, Dundee and Lon­
don, Eng.

INQUIRY FOR HONEY.
An inquiry has been received at the 

London, England, office of The Canadian 
Grocer for Canadian firms who are ship­
ping honey to Great Britain or who may

Mr. Charles Bremner,
Treasurer H. R. G. Association.

THE RETAIL STORE OUTING.

MORE and more retail houses of fair 
size find it pays to come into 
close contact with their help on 

an entirely different basis than that of 
every day business. Now is the accept­
ed season for such a union. Trade is 
quiet and the Summer outing offers the 
most satisfactory opportunities for
amusement. The arrangements are 
simple and every retailer can easily fol­
low his own suggestions. A meeting 
place aonointed, the gathering proceeds 
to some pleasure grove or picnic
grounds, and the day is spent in various 
forms of recreation. It is preferable 
that the firm pays the expense of such 
an outing. Cases have been heard where 
clerks’ picnics have degenerated into 
begging epistles to friendly jobbers.

It is unquestioned that an out in" of 
this kind is a good investment. It con­
duces to co-operation in the business and 
the members of the firm appear in a new 
manner. They are hosts, not employers. 
The talk created by such an undertaking 
is the best kind of an advertisement,

39

Mr. John Forth,
Chairman Games Committee, Hamilton, G. A. Pivni*4

wish to develop trade along this line. 
Parties wishing to follow this matter 
will kindly address the manager of The 
Canadian Grocer.

of the individual groper. Give him a 
thorough interest and belief in your pro­
position and success will follow as sure 
as day follows night. The firm who 
says the grocers’ influence counts for

Small and Mr. Eddie Dore (Fowler Can­
ning Co.), I. J. Speers (Chase & San­
born), A. P. Rogers (Puritan Coffee 
Co.), Mr. H. Dexter and Mr. J. P. Car- 
roll (Hamilton Biscuit Co.), Mr. Som- 
merville (James Balfour & Co.), Mr. R. 
Griffen (McCormick & Co.), Mr. Curtis 
Griffen (Wholesale Confectionery), Mr. 
Cyrus King (Canada Biscuit Co), Mr. 
Frank Ullman (Perrin Biscuit Co.), Mr. 
Sandy Ballentyne (Turner & Co.), Mr. 
S. Hub and Mr. S. Smye (I)alley <fc 
Co.), Mr. W. Jackson, jr. (W. Wood & 
Co.), W. Norman (Norman & Co.), Mr. 
J. Rousseaux (J. Wismer & Co.)
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MANITOBA MARKETS.
Special Report from the Winnipeg Office of The

Canadian Grocer.
Market quotations corrected by telegraph up till 12 a.m. 

Thursday, July 20th, 1905.)

ALL departments of the wholesale 
grocery trade are feeling the 
stimulating effects of warm 

Summer weather with the best of crop 
prospects. Orders are coming in 
briskly, and good business is expected 
during the exhibition, while so many re­
tailers are n town attending the Re­
tailers’ Convention.

Values are steady this week, and there 
are not many important changes in 
price to note. Sugar is steady at the 
price quoted last week, but sales are not 
heavy, as the future of the market is still 
very uncertain. New apricots are now 
on the market, and the opening price is 
about what was predicted in the columns 
some weeks ago. Peaches promise to 
be higher than last 'ear. New prices 
are given below on B.C. canned salmon. 
It will be noticed that the opening prices 
are much lower than those prevailing 
during the last year. The Spring sal­
mon is now on the market, but the bulk 

' of the season’s catch will not be de­
livered by the canners until October. 
New canned lobsters are on the local 
market and are quoted below.

Sugar—The price is steady at the 
'figures ''noted last week, but as the 
dut ure of the market is still very un­
certain, buying is pretty well confined to 
immediate requirements. We quote, 
subject to possible late changes recorded 
in “Last Minute Manitoba Markets

July 21, 1905

Montreal granulated, in bbla.........................................  5 65
“ “ in sacks........................................  5 60
“ yellow, in bbls........................................................... 5 15
“ “ in sacks................................................... 5 10

Wallaceburg, in bbls..................................................... 5 55
“ in sacks..................................................... 5 50

Icing sugar in bbls........................................................... 6 25
" "in boxes......................................................... 6 45
“ “ in small quantities........... .......................... 6 85

Powdered sugar, in bbls................................................... 6 05
" “ in boxes................................................ 6 25
“ “ in small quantities......... ................. 6 50

Lump, hard, in bbls.......................................................... 6 35
" “ in i-bbls........................................................ 6 45
" “ in 100-lb cases............................................. 6 35

Canned Goods—New prices on B.C. 
salmons will be found below, and it will 
be noticed that they are much lower 
than the prices obtaining last year. The 
red Spring salmon is now in the mar­
ket, but the others will not be available 
before October or November. Quota­
tions of the new canned lobsters have 
also been added to our list. We quote :

Apples, 3's, 2 doz. cases, per case........................... 2 15 2 20
Cherries, red pitted, 2's. 2 doz......................................... 4 23
Currants, red, 2 doz. cases, per case............................. 3 35

“ black, " " ....... ....................... 3 75
Gooseberries, " “ ............................. 3 50
Lawtonberries, 2's, “ “ ............................. 3 35
Pears (Bartletts), " " ............................. 3 50
Peaches, 2's, " "   3.75

" 3's, “ " ............................. 3 75
Raspberries, red, “ " ............................. 2 90

" black, “ “ ............................. 3 00
Strawberries, heavy syrup, 2's, per case......................... 3 28
Plums, Lombard, 2 doz. per case................................ 2 35

" green gages, 2 doz. case, percase.  ................ 2 50
Pineapples, 2’s, sliced, 2 doz. cases, per case..............  4 25

" 2’s, whole, “ “ “ ............... 3 75
" 2i's, whole, “ “ “ ............... 4 50
" 2’s, grated, “ “ “ ............... 4 50

Tomatoes, 3’s, per 2 doz. cases........................................ 2 85
Corn, 2’s " “ .............................. 2 20 2 35
Peas (No. 4), 2’s, per case.................................................. 1 48

" (No. 3), early June, 2’s ............................................ 1 63
" (No. 2), Sweet Wrinkle, 2's...................................  1 88
" (No. 1), extra tine sifted, 2’s.................................. 2 68

Beans. “ “ ................................ 1 90 1 95
Salmon, Fraser River sockeye, per case....................... 6 25

“ Skeena River, “ " ...................... 6 00
“ Rivers Inlet, “ “ ...................... 6 90
“ Red Spring, " “ ...................... 5 75
" humpback, “ ....................... 3 75
" cohoes, “ ...................... 4485
" Clover Leaf, Fall delivery, 1 to 4 case?..........  6 30
*' " " 5 to 9 cases......... 6 20
“ “ “ 10 to 25 cases......... 6 10

Pork and beans (V.C.P. Co.), l’s, per doz..................... 1 25
" " 2’s, " .................. 1 90
“ “ 3's, “ .................. 2 60

Soups (Van Camp's), per doz........................................... 1 25

Picnic Supplies List—We quote :
Boneless chicken, lb. tins, per doz.............................. 3 25

" turkey " “ .............................. 3 25
“ ducks “ “ .............................. 3 25

Canned chicken (Man. Can, Co.) per doz.................... 3 25
" turkey “ " .................... 3 25

Corned beef “ 2’s “ .................... 2 75
" “ l’s " ..................... 1 55

Roast beef (Man. Can. Co.), 2’s, per doz....................... 2 65
“ (Clark’s), l’s, per doz..................................... 1 50
“ “ 2's. " .................................... 2 65

Potted meats, J’s, per doz................................................  0 55
Veal loaf (Libbey’s), $ lb., per doz................................. 1 25

■* - lib. " ..................................... 2 50
Ham loaf “ A lb. " ..................................... 1 25

“ " 1 lb. “ ..................................... 2 50
Chicken loaf “ 1 lb. " ..................................... 1 85

“ “ 1 lb. " ..................................... 3 05
Lunch tongue (Clark's) I s, “ .................................... 3 00

*• (Aylmer), l’s, " .................. ...... 2 90
Sliced smoked beef (Libbey ’s), J-lb. tins, per doz......... 1 80

" " " 1-lb. tins, " .... 3 10
“ " “ 1-lb. glass, “ — 3 35

Chipped " " è-lb. tins, “ .... 145
“ “ “ 1-lb. tins, “ ----- 2 50
“ “ " 1-lb. glass, " ___ 3 05

Sliced bacon, “ 1-lb. tins, “   3 10
" “ 1-lb glass, *' .... 3 25

Corned beef (Clark’s), 1-lb. tins, per doz...................... 1 50
“ “ 2-lb. “ “ ....................... 2 65

Lobsters (new), *-ib. flats, per 8-doz. case...................... 16 25
" “ | lb. tails, per 4-doz. case................... 10 35
“ “ 1-1". tails, “ " .................. 14 50

For quotations on lime juice, salad 
dressing and spices see Grocer of July 14.

Rice, Tapioca and Sago—Tapioca is 
firmer, and local advances are apt to be 
made very soon. The old prices, are 
maintained locally in the meantime 
only, because the wholesale houses have 
supplies on hand. New supplies in 
the present condition of the market 
.would be worth about 3 5-8c. to 3 3-4c. 
per lb. We quote :
Rangoon rice, per lb................................................  0 03$ 0 031
Patna “ " .........................................................  0 04*
Tapioca, per lb................................................................... 0 03*
Sago, '* ................................................................... 0 03$

ROSE AUTOMATIC KNIFE GRINDERS

No. 4.

THE BOSE AUIOMATIC KNIFE QBINDEBS are efficient, economi­
cal, and indispensable articles for grinding a keen edge on knives, 
etc. They are self-acting, miniature grindstones of solid emery, 
which require no water, grind hard or soit steel with equal ease and 
satisfaction, and do not heat or glaze. They are easy to operate, 
give uniform edges, and are absolutely reliable in all respects. 
Every grocer should have No. 4 for himself and sell the other lines 
to his customers.

No. 4 is manufactured specially for grocers. It consists of heavy cast 
shell capable of bearing the wear and tear of shop usage. The revolving 
emery wheels, being heavier than those used in other models, will outlast 
them. Price, postpaid, $1.75.
No. 3 is manufactured specially for household use, and is ornamental as 
well as serviceable. On the table it proves itself most effective, grinding 
the carver perfectly. Retail price, 65c.
We also carry No. 5, to retail at 35c., and the AUTOMATIC SCISSORS 
OBINDEB, to retail at 50c., both for household use.

Libera/ Discounts to Agents and Dealers. Write for further particulars to

THE ONTARIO SUPPLY COs9 owen sound, ont.
40
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BLUEOL----
THE “NEVER STREAK” BLUE

There is more satisfaction to you in selling "BLUEOL” to your 
customers than any other kind, and it pays you better besides.
You get more pkgs. to the box, which means more profit for you.

mmm

Write for our list of Merchants’ 
and Salesmen’s Valuable
PREMIUMS

Js Ms DOUGLAS & COs
MONTREAL

H P
(HOUSE OF PARLIAMENT)

A trade mark, which like its prototype, stands for the BEST
the world has ever known.

H.P. SA U C E—10 oz. bottles, cases 4 cloz.
Display stand free with each case

H.P. PICKLES—10 oz. bottles, cases 4cloz.
<< << 20 “ “ “ ;i “

H.P. Sauce and Pickles are a revelation to connoisseurs—their excellence and 
deliciousness are unequalled.

Selling Agents 
for

Salada Tea

Provost & Allard
Wholesale Grocers and Direct Importers

Ottawa

WITHOUT LABOR.
AND WITHOUT DIRT

“JAMES’ DOME” BLACK LEAD
GIVES AN INSTANT AND LASTING POLISH TO STOVES AND GRATES 

WORKS WELL PAYS WELL

W. Q. A. LAM BE & CO., Canadian Agents
41
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MERIT

rests on Merit. No doubt about that. Other teas rest on Merit. Doubt about that. 
Let all that is known about other teas be told and how much wiser are you ? We can tell 
everything concerning Blue Ribbon Tea from garden to store, because it is our tea—grown, 
made, packed as we know tea should be grown, made, packed. That accounts for the
Merit in Blue Ribbon Tea and the meritorious sales. Red Label Line at 40c. proves this.

Blue Ribbon
Ceylon Tea.

Make Change Without Loss
Mistakes that occur in making change are avoided by system. 

A customer gave this reason why she trades with Mr. Hardy:
“Mr. Hardy’s National Cash Register counts the money that is taken in, 

and if a mistake is made in making change you can always have it corrected.
“I once made a 10-cent purchase and handed the clerk $5. He handed 

me 90 cents. I did not notice the error until I reached home. I called 
Mr. Hardy’s attention to it and he opened his National Cash Register 
and balanced his cash. It showed that there were four dollars more 
in the drawer than called for by the sales record.”

A National Cash Register accurately 
records each transaction, whether cash, credit, 
money received on account, money paid or 
money changed, and shows the clerk’s initial.

Let our representative call and explain our system to you.

Ctit off here and mail to us today

NATIONAL CASH REGISTER CO., DAYTON, OHIO
I own a rieuse explain to

me- what kind of a register is best suited for my business. 
This dors not obligate me to bum

Address

No. clerks
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Pot and Pearl Barley—Pot barley is 
quoted a little cheaper now. We now 
quote as follows :
Pot barley, per sack........................................   2 20
Pearl barley, per half sack (49 lbs)— ....................... ' ”

“ " sack................................................................ 0 ̂

Syrups and Molasses -As noted last 
week, New Orleans molasses has been 
advaneimr. Prices are piloted now as 

follows:
Syrup “Crown Brand,' 2-lb tins, per 2 doz case 2 00 2 10

• r 5-lb tine, per 1 " 2 40 2 oO
“ “ 10-ib tins, per 4 ** ■ ••• 2 25
" “ 20-lb tins, per J ' 2 15 2 2o
“ “ 1 barrel, per lb...........................  0 034
“ " Sugar syrup, per lb..................... 0 034

'• Kairomel syrup, 2-lb. tins, per 2 doz. case............ 2 20
" “ 5-lb. " “ ............ 2 to
“ " 10-lb........................... ................. 2 40

“ 20-lb........................... ................. 2 4o
Barbadoes molasses in 4-bbls, per lb.......................... 0 04^
New Orleans molasses in J-bbls, per lb.....................

" '* in barrels................................
Porto Rico molasses in J-bbls., per bbl.....................

Coffee—Quoted at last week’s reduc­

tion :
Green Rio, per lb.................................................. 0 10* 2 H
Roasted, per lb.............................................................. u 10

Cocoa and Chocolate -The price of 
Faker’s chocolate in 1-2-lb. packages is 
now :17c., and 1-4 and 1-2-lb. packages 
nf cocoa are sold at 42c. per lb.

Jam—Prices are unchanged as quoted 
last week. We again quote :
C & B. jams in 1-lb tins, assorted, per doz................... 1 65

• “ “ strawberry, “   1 85
“ “ raspberry, “ ................... 2 00
“ glass, assorted, “ ...................2 0o

“ " “ raspberry, “  2 40
“ “ “ strawberry, “   2 20
“ “ 7-lb. tins, assorted, per lb.................... 0 12
•* “ “ raspberry, “  0 13J

Upton s jam (in Winnipeg), per pail............................. 0 oO

“ (in Calgary). “   X
" (in Le'hbridge), ‘   X ™
" (in Edmonton). “  0 60

Marmalade— Prices are quoted as fol­

lows :
Marmalade (C. k B.), 1-lb. glass, per doz......................... 1 |0

“ “ 7-lb. tins, per lb.............................. 0 09
“ “ 4-lb. tins. “   0 10J
“ (Upton's), 7-lb. pails, per pail........................ 0 50
“ “ 1-lb. glass, “ ...................... 1 20

Nuts—Still quoted as follows :

Almonds, per lb.............................................................. 0 12J
Filberts .......................................................................... J Ht

" (shelled) "   2®
Pecans, per lb........................... ............................ 0 15 0 16
Brazils, per lb.................................................................. 0 lb

Foreign Dried Fruits—The new choice
nprients are now on the market and are 
selling at about the prices predicted in 
these columns some weeks ago. New
standards will not be here for another 
week. Peaches are likely to be higher 
this year than last, and it is expected 
Iliât when the first deliveries are made 
in September the opening price will be at 
least 3-4 cent higher than last year. Old 
nectarines are now off the local market. 
there being no supplies on hand. The 
new stock will not be available before 
August or September. We quote:
Valencia raisins, Trenor's, to.*.. No. 1 grade............ 1 90

“ “ No. 2 grade .......... 1 50
“ selecta.....................................................  2 20
•• layers...................................................... 2 25

California raisins, muscatels, 3 crown, per lb............. 0 06J
" •• choice seeded in $-lb. packages

per package................................. 0 06|
" " choice seeded in 1-lb packages

per package ...................... 0 08 0 08J
" “ fancy seeded, 1-lb. packages,

per package................................  0 09J
Prunes, 90-100 per lb...................................................... J JJM

“ 80-90 **   0 05
•• two ;; ...................................................

:: :: :::: 2$
*' silver “   0 07

Currant*, uncleaned, loofe pack, per lb.................... : 0 054
“ dry cleaned, Pillatra*. per lb........................ O UB4
• wet cleaned, per lb........................................  0 0b4

EVERYBODY LIKES

Clark's Beefsteak and Onions
They retail at 20c. a Tin.
Profit for you 331/3 per cent.

This line is a ready seller, and, consider­
ing the present high price of beef, is remark­
ably cheap.

WHITE DOVE COCOANUT
Rc’ail Grocers should recommend this brand for its healthful 

and nourishing qualities.

A Natural Food Once Used, Always Used

Most Attractive Package on the Market

W. P. DOWNEY, 26 St. Peter St., Montreal

Thte design a guar­
antee of quality

Manilla Paper Fibre Pape
IHT. CLEAN THE TOUGHEST OF THE TOU 
EIGHTS ALMOST WâTERRROOF

Canada Rarer Co

SMOOTH, TOUGH. BRIGHT. CLEAR 
ALL SIZES AHO WEIGHTS

SAMPLES AND PRICES 

LADLY SENT.
TORONTO MONTREAL

DRIED FRUIT 1 handle fine lines of
CURRANTS, RAISINS, SULTANAS, FIGS and DATES
Direct from my own houses in the country of production. My specialty lies in Cleaned Currants 
in 1 lb. Cartons and bulk packages. Goods packed under private brands. All communications 
to London House.

ssrîfcï: «ï,e ™. j. psmenos

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognized as the highest grade oil manufactured

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO. ONT

Filiatras in 1-lb pkg. dry cleaned,per lb .... 0 
Vostizzas. uncleaned........................................ u

Hallowee dates, new per lb.
Figs, cooking in bags, per lb...............• .............
Apricots, choice, in 25-lb. boxes, per lb... . • 
Apricots, choice (August delivery), in 25-lb

Apricots, standard (August delivery), in 25-lb
boxes, per lb....... . ...............

Peaches, choice,
“ standard „

Pears, (choice halves) ** „
Nectarines, choice 
Plums, choice (dark pitted) per b.
Candied Peel—Lemon peel, per lb.

Citron
Teas—Prices 

follows :

0 05j 
0 03| 0 04 
.... 0 11J

.... 0 09i
0 09
0 12J 
0 12 
0 124 
0 11 
0 10 
0 09 
0 09J 
0 14

Congou", M 12. half chests, per lb.....................
“ “ cads, per lb.................................
“ S.r.P. and M 14, half chests, per lb..
•* •’ “ cads, tier lb.............

A. A N., in cads, per lb.........................
- JAP. No. 1. “ ........................

Ceylon, bulk, per lb................................................
“ Pekoe P H.T , in 4 chests, per lb..........
“ broken Pekoe, No. 62 in chests, per lb 
“ “ No. 414 and 418.
“ “ No. 412, in chests.

No. *7.
Gunpowder, in quarter chests, per lb.............
Young Hyson, in i chests, per lb....................
Scented Orange Pekoe, in cads, per lb.........

F.sh Frievs continue us follox
are quoted locally as Lake Superior trout.

Gold eyes........................
Blue fish......................

0 12 
0 13 
0 15 
0 16 
0 19 
0 2» 
0 19 
0 18 
» 18 
0 20 
0 22 
0 25 
0 26 
0 26 
0 26

0 09 
0 03 
0 18
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The CRAY, YOUNG & SPARUNfi CO., Limited
Salt

Manufacturers
Granted the highest 
awards in competition 
with other makes.

WINOMAM 
Established 1871

DRIED APPLES
We pay the highest market prices for 

bright dry quarters and make peompt 
remittance.

THE W. A. GIBB CO.
Packers and Exporters

5-7 Market St., HAMILTON

Mackerel...........................................
Red snapper......................................
B.C. salmon.....................................
Halibut.............................................
Flounders..........................................
White fish (L. Winnipeg), per lb. 
Pickerel.,

.... 0 15 

.... 0 14 

.... 0 10 

.... 0 10 

.... 0 06 

.... 0 05* 
0 05

Jaekfish................................................................................ ® ^3£
Finnan haddie................................. ........ • •• • ............... X is
“ Halifax ’’ brand salt cod, fishcakes 24-1 s — 0 U 
“Acadia" “ “ “ 20-1,8 “ — Ô 09
“ Bluenose " “ “ “ 20-1's ----- 0 07
“Acadia" “ “ 2-lb. boxes.......... “ — 0 09

“ “ “ 4-lb. “ ......... “ .... 0 09
“ “ shredded, 24 cartons, per bx.......... 2 00
“ “ “ bulk, in 15-lb. boxs......... 0 08

Large Labrador and Nfld. salt herrings per 100 lb......... 5 00
“ “ “ “ per 20-lb. pail.........  1 20

Salt mackerel, in 20 or 30-lb. pails.................................. 0 12£
Finnanhaddie, in 15 or 30-lb. boxes.............................. 0 08
Smoked halibut strips...................................................... 0 11
Kippered gold eyes, per doz........................................... 0 4o
Yarmouth bloaters, 60 in box, per box .......................  1 o0
Lobsters, fresh boiled, per lb................................. ..— 0 25
Caviar, extra, small jars, per jar.................................... 0 40
Frog legs, 6 doz. in box, per doz..................................... 0 40

Evaporated Apples—Prices are firmer. 
We quote :
Evaporated apples (choice), 50-lb. case.....................  0 07^

“ (fancy), “   0 08
“ “ (choice), 25-lb. case...................... 0 07è
“ “ (fancy), “ ...................... 0 07!

. 1/pi/lA The original and only Genuine (1 A If L y \ preparation for Cleaning Cut- 
UfllXLI U iery, 6d. and la. Canister»

'WELLINGTON ’
KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Welliiti ills, Mon, Waul
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

h
DIAMOND BRAND

MAPLE
SYRUP

IS NOT A COMPOUND

It is not only Pure, but it has 
that delicious flavor of fresh Sap 
Syrup direct from the sugar bush.

All Jobbers.i Sugars Ltd., = Montreal

Hot Weather
Is just the time to sell 
starch. The best starch 
for hot weather is

SAN-TOY
STARCH

Ask your Jobber or write

J. H. MAIDEN
MONTREAL

Beans -Hand-] ticket! beans are still 
quoted at $2.10 to $2.15 per bushel, and 
the ordinary grade at $2.

Butter Tubs—The range of prices is 
as follows :
Tubs, wooden hoops, 2 in nest, per nest............. 0 40 0 45

“ “ 3 " " ............. 0 70 0 73
“ wire hoops, 2 “ “ ............. 0 60 0 63
“ “ 3 “ “ ............. 0 90 1 00

Buckwheat Flour—Quoted at $1.70 
per half sack.

Breakfast Cereals—No advance has 
been made yet in oatmeal, but it is not 
likely to be long delayed. We quote :
Rolled Oats, 80-lb. sacks, per cwt.................................. 2 10

40-lb. “ “   2 15
20-lb. “ “   2 20
8-lb. " “   2 50

Commeal, in sacks, per cwt ......................................... 1 80
“ in è sacks, “ ........................................... 1 85

Maple Products—New maple syrup 
from teb Eastern Township in Quebec 
Province is selling at $5 for 5-gallon 
• ins. Sugar in quarter and half-pound 
cakes is selling at $3 per 25-lb. box. 

Honey—Prices are as follows :
Clover honey 1-lb glass, 2 doz. in case, per doz........... 2 00

“ “ 5-lb tins, 1 doz. in case, per tin................... 0 50
“ “ 10-lb tins, 8 in case, per tin......................... 1 00
“ “ 60-lb tins, per lb..............................................  0 07

Fancy comb honey, 2 doz. to the case, per doz........... 2 50
" “ “ “ per case, — 4 75

Eggs—Buvers are paying 15 cents for 
engs delivered in Winnipeg.

W. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

Any quantity of Asduih— Mall P. O. Box 701, 
fish shipped WINNIPEG, Man.

IkSB^Oahe
■Fl ▼ AND

” Oysters.
RJ9 PORTAGE AVE .

CONDENSED OR “WANT" 
ADVERTISEflENTS

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as $i,ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

FOR SALE

WELL established grocery business ; good loca­
tion in western town ; population 5,000 ; 

turnover 50,000 ; stock 7,000 ; splendid oppor­
tunity ; must be sold. For particulars address 
Box 264, Canadian Grocer. Toronto. (30)

A" SAVAGE " TEA-MILLER, with hopper, 
to hold about 100 lbs., fitted with fast and 

loose pulleys, for engine-power or hand-power, in 
perfect working order ; in use right up to the pre­
sent ; only reason for selling not large enough for 
present requirements ; further particulars and 
prices on request. Vim Tea Co., St. John, 
N.B. (29)

WANTED.

REPRESENTATIVE wanted for manufacturing 
concern, doing large business ; young man of 

good appearance and address for west of Toronto; 
would require to take three thousand dollars inter­
est ; salary to start twenty dollars per week ; an 
exceptionally good opening for the right man. 
Box 262, Canadian Grocer, Toronto. (29)

AGENCIES WANTED.

WINNIPEG wholesale grocery broker desires 
an agency for Dried and Evaporated Apples, 

Peas, Beans and any other lines handled by 
wholesale grocers ; highest references. Box 263, 
Canadian Grocer, Toronto. (3a)

TRAVELERS WANTED.

A MIDDLE-AGED gentleman of good address 
is wanted to call on the trade in Ontario ; no 

samples to carry: a very good opening for a retired 
or retiring general merchant who desires a light, 
healthy occupation, with good remuneration if 
successful; give references. Box 260, Canadian 
Grocer, Toronto. (astfj

PARTNER WANTED.

HOUSEhavinglarge number of foreign agencies, 
with well established trade from Halifax to 

Vancouver, desires active or silent partner, one 
acquainted with wines, liquors and alimentary 
pr.ducts. First class opportunity for party desir­
ing to establish himself with a solid and reliable 
firm. Business prospects the brightest. Address, 
Naleb, Montreal Post Office. (29)

W. H. MILLMAN & SONS
TORONTO

Largest Brokers of Canned 
Fruits and Vegetables 

in Canada.
Wsk us for Prices and Particulars.

We can offer you the Best Coeds Packed.
44
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King
Oscar

SARDINES
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Choicest Small Fish.
No Bones or Scales.
Purest Olive Oil.
Handsome Wrapped Can. 
Patent Opener, No Solder.

THEY ARE THE STAHDARD

JOHN W. BICKLE 4 GREENING, Hamilton, Ont.
Canadian Agente

SALMONSOCKEYE

*1

P :-J HO. ...O

GREIGS

White Swan
Jelly Powders

All true fruit flavors—High-grade and 
dependable in every respect“Sovereign” and “Lynx”

THE ROBERT GREIG CO., LIMITED 
WHITE SWAN MILLS 

TORONTO

Brands
ARE THE CHOICEST IN THE MARKET.

EVERY TIN GUARANTEED

TO BE HAD OF ALL GROCERS.
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PICKLES
<* Queen Quality ” Pickles

Mixed and Chow 
Bulk and Bottled

Our Sweet Pickles do not Sour, and our 
Sour Pickles do not Mould.

Taylor & Pringle Co.
LIMITED

Owen Sound, Ont.

BUY

Star Brand
COTTON
CLOTHES
LINES
- AND -

COTTON
TWINE

Cotton Lines are as cheap as Sisal or Manila 
and much better.

For sale by all Wholesale Dealers 
Set that you get them.

45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Co. Ltd.

É
The Oldest and

Largest Manufacturers of

r PURE, HIGH GRADE

COCOAS
CHOCOLATES

No Chemicals are used in theii
Their Breakfast Cocoa is ah 

lraae-mara. solutely pure, delicious, nutritious,
and costs less than one cent a cup.

l'heir Premium No. 1 Chocolate, put up in Blue 
Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark is on every 
package.

Walter Baker & Co. Ltd.
Established 1780.

Dorchester, Mass
Branch House, 88 St. Peter St., Montreal

B. C. Markets.
Vancouver, B.C., July 13, 1905. 

ORTHLESS bills of the defunct 
New Brunswick State Bank of 
New Jersey have been put in 

circulation recently in Vancouver and 
New Westminster. The hills are not only 
of a hank thirty years defunct, hut they 
are counterfeit as well. A prominent 
banker said the other day that the hills 
of this hank are sometimes seen in the 
United States yet, hut they are the 
genuine hill, though they are long since- 
rendered valueless. These counterfeits 
detected here are apparently from a good 
plate, but are printed on cheap paper 
and easily detected by experts. The 
New Westminster police have a man in 
charge who was caught passing one of 
the hills. A number of them have been 
traced to him.

The announcement from Ottawa that 
the Government has decided to deport 
all American silver is not altogether ac­
ceptable in tills province. There are two 
American railways running into Van­
couver, and numerous steamers also re­
gularly call here. This and the great 
interchange between the British Colum­
bia cities and those of the neighboring 
state of Washington, will render the 
proposition dillicult if not impossible. 
On conservative estimate, fully 40 per 
cent, of the silver currency in circula­
tion here is American, and a large por­
tion of it is the silver dollar.

The strawberry crop has now been 
about all handled, and the most, optim­
istic expectations have been more than 
fulfilled. The estimate of total ship­
ments of strawberries from this new 
producing district for the season is 15,- 
000 crates, compared with 4,000 crates 
last year and 2,000 crates the year be­
fore.

Added to the increase in amount ship­
ped is the vast improvement in methods 
of handling and shipping. Uniformity in 
size of elates, attention to having full 
weight, careful packing and re-handling 
to bring the shipments up to standard, 
and the use of Dominion express refrig­
erator cars, each holding 750 or 800 
crates, have been factors in making suc­
cess. The fact that the growers were 
well organized and that the handling of 
the fruit was in the hands of one or two 
firms acting as factors contributed to the 
splendid result. The berries netted al­
most $2 per elate to the grower.

Cherries in limited quantities and 
other fruits are also being shipped. 
There will be a large crop of raspberries 
marketed following the strawberry sea­
son. Tens of thousands of fruit trees 
have been planted in this district, and 
many of these will be in bearing in an­
other two or three years. Every avail­
able acre of land along the shores of 
Kootenay Lake and River is being 
brought under cultivation and the fringe 
of settlement is becoming deeper all the 
time. The district promises well as a 
fruit producer

• •
The fruit crop in other districts of flic 

province is very satisfactory this year 
also. On Vancouver Island the progress 
is very marked, and no feature of the 
recent visit of Chief Commissioner A. 
McNeill, of the Dominion Fruit Depart­
ment, was more impressive than his un­
reserved praise of the conditions he 
found in the fruit-growing industry, and

46

especially with the means being used to 
handle and market the crop. He was 
very deeply impressed with the future 
of the Island, and indeed of every part 
of the province as a producer of fruit.

On Vancouver Island the C.P.R., since 
acquiring the K. & N. Ky. and its big 
land grant, have made great plans for 
development. There is plenty of room 
for settlements, and the railway com­
pany already have big excursions ar­
ranged, to bring farmers from the 
Northwest to visit the Island and see its 
possibilities for those who have amassed 
a competence in the prairie country and 
wish to change their occupation to the 
somewhat more agreeable one of fruit­
raising, with its allied industries.

On tlie mainland, everywhere, in the 
lower Fraser Valley, and on the lands 
adjacent to the City of Vancouver ami 
New Westminster, there are being 
wrought great changes. Land is being 
rapidly cleared and brought under culti­
vation, many people setting out ten- 
acre orchards and engaging in the rais­
ing of small fruits, for which the de­
mand is always keen, both locally and 
from the Northwest. In the clearing oi 
the land, explosives and the use of big 
logging engines to remove the stumps 
have worked a revolution in methods. 
On the Island, it is part of the C.P.H.’s 
plan to select suitable areas and clear 
them, put ting them on the market clear­
ed at a price to /cover the additional 
cost, and as they will have the work 
done under economical conditions, the 
cost will be very reasonable. Mr. J. S. 
Dennis, commissioner of lands for the C. 
P.R., addressed the Victoria Board of 
Trade the other day, and he told them 
that it was proposed to select areas of 
2,000 acres and clear them. He did not 
anticipate the price of the land would be 
over $70 per acre cleared.

Close to the City of Vancouver, and 
in the Municipality of North Vancouver, 
also, there are large clearings being 
made this year. In the former district 
lands were sold by the Government last 
season and many of these plots are now 
all cleared or being cleared. They will 
be set out in fruit.

In the Okanagan district the advance 
is even greater than on the coast, for 
the reason that preparation for a big 
development has been going on for a 
number of years, and the returns are 
now large and coming swiftly. The 
opening of the Similkameen district this 
year by the building oi railways from 
both south and north is attracting a 
great deal of attention to that section.

The shipment of freight north con­
tinues to be heavy. So heavy is the 
movement in fact, that taken with the 
Oriental trade and the receipts direct 
from the Old Country, the wharves are 
filled to their utmost capacity at pres­
ent. The regular steamers running 
north arc not able to handle all the 
freight offering and the C.P.R. has put 
on the steamer Amur in addition, while 
the Seattle steamers are also taking out 
large cargoes from here. The City of 
Topeka took out 350 tons on the 10th, 
including 5,000 sacks of Chinese sugar, 
which arrived by the Athenian a few 
days previously. She also had 2,200 
sacks of oats ami left 3,000 sacks behind 
as she had no more space. The other 
American vessels are getting similar 
cargoes here.
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"ACADIA” 
Boneless 

I CODFISH
\ is packed in 1 -lb. Tablets, 20 lbs. to Case, and in 2-lb Non-porous 
| Wooden Boxes, 1 doz. to Crate—I STRICTLY BONELESS
J Every Package sold will bring you a Customer A High-grade line at Popular Price
* ---------------------------------------------------------------------------

| BLACK BROS. & CO., Limited
J A. M. BRITTAIN & CO., Board of Trade Building, Montreal HA LI FA JC A ND LCHA VE,
I REGINALD LAWSON, Winnipeg, Man. -
t CHAS. MILNE, Vancouver, B.C. Af. O.

SEASON Ol 1905

iVER L£W

SALMON

CLOVER LEAF"
BRAND

FRASER RIVER SOCKEYE SALMON
THE MOST POPULAR BRAND OF SALMON ON THE MARKET

ARROW " RIVERS INLET 
SALMON

THE BEST
MEDIUM PRICED 

SALMON OFFERED 
TO THE JOBBER

BRAND

Toronto, 
Montreal, 
Quebec City, 
Hamilton, 
London,

BROKERS
- Chas. E. Kyle Kingston,

d. Alex. Gordon & Co. Ottawa, -
- Joseph Winfield Winnipeg,

- - Alfred Powis St. John,
- D. C. Hannah Halifax,

Stewart Robertson & Co. 
- J. Moffat Ross

- Ashley & Thompson
d. Hunter White

- Grant, Oxley & Co.
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Canadian Fruits
Raspberries 
. Gooseberries

Huckleberries 
Red Currants

Black Currants

TORONTO, ONT.

Imported Fruits
Oranges Lemons 

Bananas
California Peaches, 

Pears, Plums 
Georgia Watermelons

Full assortment of Early Vegetables 
Write for price list.

TOM SMITH
Fruit Broker

J

the Fruit
i select to fill your 
orders will please you 
and make you money.

63 Front
TORONTO

Phone 
Main 

520

TncCfe

IPAMUeCCEV.T J 1845-1905

COX’S
INSTANT POWDERED 

GELATINE
An old friend in a new guise.

Bares time and trouble Recipes in every package.

Canadian Agents : J. & G. COX,
0. E. Colson & Son, Montreal Ltd.
D. Masson & Co., Gorglo Mills,
A. P. Tippet & Co., EDINBURGH•

July 21, 1905
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GREEN FRUITS
AND VEGETABLES
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RIPE TOMATOES
No. 1—$1.50 per basket.
No. 2—$1.25

RIDGE HALL FRUIT FARMS
E. E. ADAMS, Leamington.

LONDON FRUIT LETTER.
London, June 8, 1905.

IN spite of the anxiety felt by many 
of the English fruit growers on ac­
count of the bad weather of a few 

weeks ago, it seems as though, after all, 
crops will be fairly good for all soft 
fruits, and although there will be no 
glut, it is probable that there will be 
just enough to supply the ordinary re­
quirements of the trade.

The outlook for the pulp business is 
not a bit brighter and selling is very 
slow. This falls very severely upon 
Australian and Tasmanian shippers, who 
secure the bulk of the trade with Bri­
tain. When remarking in a previous 
issue of The Grocer that a great deal of 
pulp had been returned to Australia, the 
reference was almost solely to goose­
berry pulp, which was very slow of sale. 
The raspberry and black currant found 
customers in the usual way, although it 
was a difficult matter to find buyers.

Canada’s trade with Britain in pulps 
is, of course, very young, and there will 
be the usual difficulties in the way of 
progress at first. For at least thirty 
years Australia has been engaged in the 
pulping business, and during that period 
she has not only succeeded in securing a 
firm footing on this market in pulps, 
but also has gone into the jam manufac­
turing industry as well. Australian 
jams are well known on the British mar­
ket. As far as pulp is concerned, trade 
between Australia and England is at 
least fifteen years old, and one firm alone 
claims to have handled as much as 1,000 
oms last season, which, as has been 
said, was an extremely bad one.

At present Canadian pulp requires im­
provement in quality and also in price, 
if it is intended to enter the British 
market seriously. The general liking 
seems to be for large tins, as these can 
be handled cheaper. For instance, it 
would make quite a considerable differ­
ence in cost to handle and open 500 
cases containing 6-lb. cans than if they 
were packed in 14-lb. cans or 12-lb. cans. 
Both Australian and Tasmanian shippers 
pack in the larger cans. In the matter 
of labelling, Canadian shippers of pulp 
seem to use more attractive labels than 
other countries, and this is the case not 
with pulps only, but with many brands 
of canned fruits and meats also. An 
attractive label goes a very long way 
with the English consumer.

* •

For no very good reason there is a 
duly of 7s. per ton on plum pulp enter­
ing Britain, and this is causing no lit­
tle trouble to those wishing to ship this 
line over here. The origin of this duty 
must be traced back to the time when 
the sugar duty came into force. At 
that time the duty was imposed on all 
preserves and similar goods containing 
sugar, and, owing to some misunder­
standing, plum pulp was considered 
liable to the duty, although it does not

4a

contain any sugar whatever. Those who 
have protested against the duty have 
pointed out that other pulps do not pay 
any duty when entering Britain, but, 
lest they should do harm instead of good, 
their efforts to have tliti duty removed 
have not been very serious.

With regard to the export fruit trade 
to Canada, advices are to hand to the 
effect that the Benia raisin crop will 
probably be about 30,000 tons, which is 
considerably larger than last year. 
Shipments to Canada will probably be­
gin as usual about August 25, and good 
business is expected. At the last mo­
ment, however, word comes that the 
phylloxera has appeared amongst the 
Benia crops, and, if this is true, it is 
probable that a great deal of the fruit 
will suffer from the pest.

ONTARIO MARKETS.
Green Fruit.
Toronto, July 21, 1905.

THE season for domestic fruit is 
now in full swing, the attention 
of the trade for the present being 

directed to raspberries, currants, and 
gooseberries. Arrivals of raspberries 
have been free during the week; a good 
crop is expected and prices accordingly 
have dropped to a seasonable level. 
Huckleberries are also beginning to come 
freely to the market. California apri­
cots are off the market, as well as 
strawberries. This week has witnessed 
the importation of several straight car 
lots of California lemons, quite an un­
usual occurrence in this market. The 
reason is the scarcity of Messina stock. 
California lemons, which formerly have 
been used by the Ontario trade only in 
small quantities, are thought inferior to 
other varieties because of their compara­
tively poor keeping qualities and pulpy 
nature. We quote:
Pines, Florida, per ease............................................. 3 50 4 00
Oranges, late Valencias, per box.............................. 4 75 5 50
Lemons, Messina........................................................ 5 00 6 00
Lemons, California, per box...................................  5 00 6 00
Bananas, large bunches, crated...............................  2 00 2 20
Bananas, 8’s, per bunch, crated................................. 1 40 1 75
Bananas, 7-hand bunches, off track......................... 0 75 0 95
Bananas, red. per bunch............................................ 2 25 3 50
Peaches, California per crate........................  1 25 1 50
Plums. “ “   1 25 1 70
Cantaloupes, Rockafords,per crate........................... 4 00 5 05
Watermelons, each .................................................  0 25 0 35
Gooseberries, per box .............................................. 0 06 0 08
Cherries, per basket......................................................1 00 1 50
Red raspberries, per box..............................................0 C9 0 11
Black “ “   0 10 0 12
Huckleberries, per basket........................................ 0 90 1 25
Red currants “ .....................................  0 75 1 00

Vegetables.
Bomestic vegetables of all kinds are 

arriving on this market in great pro­
fusion. New potatoes, which are quoted 
at 90c. per bushel, will in the course of 
the next few days have taken the place 
of old potatoes. Mississippi and Texas 
tomatoes have been replaced by Jersey 
stock. Spinach and squash have been 
crossed from our list. Green peppers are 
selling at $1 per basket, and cucumbers 
at 75c. Considerable quantities of 
Kalamazoo celery are noticed on the
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market this week, quotations ranging 
from 35 to 10c. a dozen. We quote:

HAMILTON
Phone 1115

Potatoes, carlots on track Toronto, per bag......... 0 55 0 65
“ per bag........................................................... 0 85
“ Baltimore, per bbl................................. 2 50 2 75

New' potatoes, per bush..................................................  0 90
Onions, Bermuda, per crate .........................................  1 t0

“ Egyptian, per sack...........................................  2 00
“ per doz. bunches ................................... . - 0 15

Cabbage, per doz.................................................... 0 50 1 00
“ Canadian, per doz...................................  0 40 0 50
“ Baltimore, per bbl. crate....................... 1 50 1 75

Cauliflowers, domestic............................................ 0 75 1 50
Tomatoes. Jersey, per bush, crate.............................. 1 50
Beets, per doz. bunches................................................ 0 20
New radishes, per doz. bunches .................................. 0 2U
Carrots, per doz. bunches.............................................  0 20
Cucumbers, per basket................................................. 0 75
Outdoor lettuce, per doz. bunches .............................. 0 20
Green peas, per basket.......................................... 0 25 0 40
Waxed beans,-per basket................................................ 0 25
Water Cress, per doz......................................................... 0 25
Parsley, 11 “ ....................................................... 0 20
Mint, per doz bunches .................................................  0 20
Sage, per doz..................................................................... 0 20
Savoury, per doz................................... .......................... 0 20
Rhubarb, per doz. bunches............................................. 0 20
Green peppers per basket............................................ 1 00
Kalamazoo celery, per doz...................................  0 35 0 40

QUEBEC MARKETS.
Green Fruits.

Montreal, July It), 1!I(I5.
With the continued hot weather, the 

fruit market has seen an improvement. 
The demand has grown larger and with 
a strong market prices have gone up. 
Lemons have attained top prices and are 
scarce.

At an auction on Monday, fifteen cars 
of fruits were sold quick!v. Five cars 
of California fruits brought: for plums, 
$1 to $1.65; peaches. $1.30 to $1.75; 
pears, $3 to $3.25. Two cars of water­
melons sold between 22 and 25c. a melon. 
One car of Elbert a peaches in 4-hasket 
crates sold at from $1 to $1.10. There 
is a good demand for lemons, which sell 
readily at $5 to $5.50 per box. Three 
ears of bananas were sold also, extra 
fancy jumbos between $1.50 and $1.05. 
There is hut a fair demand for them 
owing to high prices; only 20 cars of 
these fruits came in last week, and this 
being below the average figures of usual 
weekly receipts, is one cause of their 
higher price. There are no apricots on 
the market.

The apple crop this year will be, it is 
thought, quite large and of fine quality.
I‘each apples arc said to be specially 
good. Home-grown muskmclons will ar­
rive in about ten days. Sonic boxes of 
blueberries are seen here and there, hut 
only in small lots and not especially 
good looking. They sell at about 811c. 
per box. Some Three Rivers blueberries 
will come this week, but the Saguenays . 
are not expected before the beginning of 
next month. Limes are in a purely 
nominal demand and very scarce. They 
sell at last week’s quotations, $lfi per 
barrel. Pineapples, not very plentiful 
and in good demand, sell at high prices. 
We quote:

TIMELY SUGGESTIONS 
FOR HOT WEATHER

TORONTO,
Phone 

Main 4106

Pears, boxes..........................................   3 75
Plums, crate.................................................  1 75
Peaches, box............................................................ 1 75
Apricots, crate......................................................... 1 25
Apples, bbl................................................................ 5 00
Dates, per lb.....................................................................
California cherries, box...............................................
Bananas ..................................................................  1 75
Cocoanuts, per bag of 100..........................................3 fiO
Pineapples, 24 to case.....................................................

” 30 to case....................................................
Jamaica grape fruit, per box................................... 5 00
Florida grape fruit, per box. 
California navel oranges,_________ 1 oranges, per box..........................4 50
New Messina lemons 30u s............................................

“ " “ 360’s...............................................
Apples Winter varieties..........................................  4 00
Sweet potatoes, per bbl..................................................
Tomatoes, Floridas. crate............................................
Strawberries.............................................................0 10
Oanteloupes, per crate.......................................... —
Watermelons, each................................................. 0 ?8
Raspberries ............................................................. 0 10
Blueberries, per box.....................................................

Vegetables.
This week vegetable trade has a 

dency to be a little dull. However,

4 00
2 25 
2 00
1 40
6 50 
A04i
3 00
2 00 
3 25
5 50 
3 no 
5 50 
5 no 
5 25 
5 25
5 00
7 00
6 00 
2 75 
0 12 
6 00 
0 35 
0 12 
0 81

ten-
the

600 boxes brand new Verdelli, “St, Nicholas” Brand and 
California Lemons for this week.

5 Cars Watermelons.
2 Cars Indiana Gem Cantaloupes in Baskets (delicious, 

sweet as honey.)
Daily Cars California and Georgia Peaches, Bartlett Pears, 

Plums, Bananas, Oranges.
Come to us. We can please you in service and price.

WHITE & CO., limited

TORONTO and HAMILTON

Brands of *J St. Nicholas,"
prime Lemons that —^ “Miss St. Nicholas,"
can’t be beat. Ask for them. “ Home Guard.”

W. B. STRINGER & CO. WHOLESALE FRUIT BROKERS.
61 Front Street East, TORONTO

Sole Agents

Canadian New Potatoes, New Tomatoes
We have a stock of these ready for shipment. Uet our 
prices NOW’, also write or phone us about fruits.

The F. T. JAMES CO., Limited, 76-78 Colborne St.
TORONTO

ONIONS We have some snaps and will sell as long 
as they last.

Egyptians, sacks, WO to 110 lbs., $1.75 sack 
Bermudas in Case, $1.00 per case Tn nav
Baskets of Onions, 35c basket imutu tu-uay

THE DAWSON COMMISSION CO., LIMITED,
Corner Market and Colborne Streets, - TORONTO

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarters : TORONTO
SUCCESSORS TO

Husband Bros. Co., Toronto ; S. M. Culp, Bcamsville ;
C. P. Carpenter & Son, Winona ; Griffith & Woolverton,

Grimsby ; Titterington Bros., St. Catharines.

SPECIAL THIS WEEK

RASPBERRI ES
Best Berries. Cheapest Price.

49
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IRRÆ*StSTIBIjr
DELICIOUS

A QUICK, STEADY AND PROFITABLE 
ACCOUNT FOR ANY DEALER. 
ADVERTISED EVERYWHERE.

Sveviaj, Wholesale Ace vis : Howe McIntyre A: (.'o., Montreal, Que.; D. H. Rennoldson, 
Montreal. </ue ;-Tho»». Davidson & Co., </ueber, !*.</ : The F. T. Castle Co., Ottawa, Ont.; The 
Davidson & Hay. Limited. Toronto. Ont.: Balfour & Co., Hamilton, Ont.; Edward Adams & Co., 
London, Ont. W. S. Clawson, St. John, N.15.: Jason S. Creed, Halifax. N.S.; The Paulin Cham­
bers Co., Winnipeg, Man.; Kellj, Douglas & Co., Vancouver, 15.C. SEND FOR A SAMPLE.

LAMONT, CORLISS & CO., Agents, 27 Common St., MONTREAL

July 21, 1905

general demand continues good and prices 
easy. Tomatoes are scarce and in good 
demand. Cabbage, which is plentiful, 
also obtains good sales. Beans and cu­
cumbers are selling very well at quota­
tions. Florida tomatoes are out of the 
market. American tomatoes (Delaine 
and .Jersey) came in in a two-car lot 
last week and met with ready demand. 
Canadian are expected in about two 
weeks. Canadian celery arrives in small 
lots. There is a good demand for it at 
10c. per do/.. Radishes are still a drag, 
but moving very slowly, as they are in 
such a small demand. Canadian beets 
and yellow turnips are selling well, as 
well as new potatoes. We quote:
Jersey tomatoes, crate .................................................. 2 00
Tennessee tomatoes, 4 lb. crate ......................... 0 70 0 75
Mississippi tomatoes. 4 lb crate............................  0 75 0 80
Rermuda onions, per box................................................. 1 50
Green and wax beans....................................................... 3 00
Potatoes, carlots................................................................ 0 55
Ixjss than carlots.................................................... 0 65 0 70
Bunch lettuce, per doz. bunches..................................... 0 50
Canadian radishes, per doz. bunches............................. 0 05
Mint, per doz. bunches...................................................... 0 10
Parsley, “ ** ...........................................  0 35 0 75
Sage, per doz..................................................................... 1 00
Savory, per doz.................................................................. 1 00
Beets, new, per doz................................................. 0 50 0 60
Egg plant, per dozen........................................................ 2 00
Green onions, per doz.......................................................  0 10
Egyptian onions, per lb.................................................... 0 02
Yellow onions, in 80-lb. bags, per bag.........................  2 50
Green house water cress, per doz...................................  0 50
Waxed beans, per bush.............   2 00
Cauliflowers, home grown, per doz................................ 2 50
Green peppers, per basket................................................ 0 75
Spinach, per bbl..............................................................  2 25
Cranberries, per bbl .........................................................  10 00
New potatoes, barrel ............................................. 1 75 2 00
Mon‘real cucumbers, dozen............................................. 0 25
Home grown cabbage, pe doz........................................ 0 25

NEW BRUNSWICK.
Green Fruit.

Bananas, for best stock, hold firm in 
price. Oranges arc high, a few late 
Valencia and some early Jamaicas being 
offered. Lemons, which sell quite freely, 
are high. There is very little sale for 
melons. Pines arc also light sellers. 
Karly in the week native strawberries 
dropped very low, but are now more 
firmly held. A few pears, Californias, 
are offered; full prices asked. California 
plums are now fine quality. Apples as 
yet are poor.

MANITOBA MARKETS.
Green Fruits.

Minnesota raspberries are now on the 
local market and quotations will be 
found below. Wc quote:
Med. sweet oranges, 12G‘s....................................  4 25 4 50
Apricots, per case.........................................................  1 75
Peaches, per case............................................................ 1 75
Plums..............................................................................  1 75
Cal. cherries.................................................................... 2 75
Late Valencia Oranges .. f................................... 120‘s 4 75

“ " ........................................ 150‘s 5 25
“ .........................  170‘s to 250‘s 6 0)

Fancy Cal. Lemons ..............................300‘s and 360’s 7 00
Fancy Messina Lemons  .................  309’s and 360‘s 5 50
Bananas, fancy Limons, per bunch................... 2 75 3 25
Pineapples, 21’s and 30’s, per case...................... 5 00
Watermelons, per doz..........................................  5 00 6 00
Minnesota rasplterries, 24 ptt. per case.....................  2 50
Tragedy plums (California), “ ...................... 2 00
Plums (other varieties).................................................. 175
Washington cherries, per case.................................... 1 75

Vegetables.
Parsley.... “ ........................................................... 0 40
Mint......... “ ............................................................ 0 45
Native onions, per lb..................................................... 0 04
Carrots, per bush........ ................................................... 0 40
Beets, “ ............................................................ 0 80
Turnips “ .................... *...... ..................... 0 40
Potatoes “ ............................................................ 0 65
Celery, per doz................................................................  1 20
Tomatoes, 4 baskets in crate, per crate....................... 1 75
Lettuce, per doz............................................................ 0 50
Radishes “ ................. .......................................... 0 50
Cucumbers “ ..................................... ...................... 1 00
Green onions, per doz...................................................  0 40
Egyptian onions, per lb................................................ 0 03J
New California caobage, per lb................................... 0 03
Australian onions, per lb............................................... 0 05
Bermuda Onions, per case...............  ......................... 2 25
New Potatoes, per lb...................................................... Q 02

The Canadian Grocer GREEN FRUITS

RASPBERRIES, CHERRIES
1 can supply you with the choicest Raspberries and 

Cherries on the shortest notice. I can quote you better 
figures on these fruits than you will get from your com­
mission men. Besides, my fruit will he firmer and more 
saleable because they are picked on order. I am also 
putting up a first-class quality of Cherries in glass and tin, 
heavy syrup, and I have ready for shipment, at any time, 
a select stock of Strawberry Preserves, just packed. If 
you have never handled the E. D. S. Brand of Preserves, 
here is an excellent opportunity to start.

E. D. Smith’s Fruit Farms, Winona, Ont.
MASON & HICKEY

108 Princess Street, Winnipeg, Man., Agents for West

FOR JULY’S HOT WEATHER
Georgia Water Melons

California Valencia Oranges, “Golden Orange” Brand; Best
Orange Grown.

Fancy New Lemons, Fancy Ripe Bananas, and other goods.
Prices and Quality Always Right.

HUGH WALKER & SON, - - GUELPH, ONT.

“Crown Brand ” Raspberries
Quality and packing absolutely reliable. Guarantee in every crate. Prices close. Shipments 

quick. Also all other fresh fruits. Write or wire for quotations.
E. L. JEMMETT

GROWER, PACKER, SHIPPER, “CROWN" BRAND FRUITS
, BEAMSViLLE, ONT.
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PICKLING SPICE
The approach of the Pickling Season warrants your getting in the best Spices obtainable. Our 
Whole Mixed Pickling Spice (19 varieties) is the best selected and finest on the market. Write 
us for sample and prices. Value will surprise you. Quality will please your customers.

S. H. EWING & SONS
96-104 KING ST., MONTREAL TORONTO BRANCH, 29 CHURCH STREET

Telephone Bell Mein 65. Telephone Main 3171
unobuusa. Telephone orders receive prompt attention.

The value of essences is estimated 
by their flavoring 1 power, not price.

Shirriff’s Flavoring Essences
will go further than any others. l)o 
you carry them ?

Imperial Extract Co.
TORONTO

HOT
WEATHER

is apt to make one forget that

THE BUSY FALL
is fast approaching. Don’t get 
caught with an insufficient 
supply of

CROCKERY
We are offering some rare bar­
gains just now.

write us

BARNARD » HOLLAND CO.
CCRISTINE
BUILDING

Crockery Importers and 
Manufacturers' Agents,

Montreal

E îmt^indle the Best Goods,
J L Tfâttl^iQ/you the Best Profit, 

itffâiaOAéHlrpie Best Sellers ?
^^vf^That is

Capstan Brand 
WWcestershire Sauce

Ask your wholesale grocer 
for it or write us for prices.

CAPSTAN MNFC. CO., Toronto, Ont.

is

CANADA’S STANDARD
FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal
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We beg to advise the Grocers of the 
Dominion that we are making 

the finestA TRADE WINNER
FOR GROCERS.

1

The full flavor 
the delicious qual­
ity, and the ab­
solute purity of 
Lowntjr’s Cocoa 
distinguish it from 
all others. It is a 
natural product ; 
uo “ treatment ” 
with alkalies or 
other chemicals ; 
no flour, starch, 
ground cocoa 
shells or coloring 
matter ; nothing 
but the nutritive 
and digestible pro­
duct of the choic­
est Cocoa Beans. 
A quick seller and 
a profit maker for 
dealers.

THE WALTER M. LOWNEY COMPANY,
No. 447 Commercial Street, BOSTON, MASS. 

CANADIAN BRANCH : 630 St. Paul St., Montreal

CANADA:
No be'tf' 

Country

MOTT’S:
No butter 

Chocolate

2 BRANDS
that stand out in every 

up-to-date grocer’s 
business.

MOTT’S
“ DIAMOND ” 
and

ELITE” Chocolate
Every Jobber Sells Them

John P. Mott Co.
HALIFAX, N.S.

SELLING AGENTS:
J. A. TAYLOR R. 8 MoINDOE JOS. E. HUXLEY 

Montreal. Toronto Winnipeg.

MILK CHOCOLATE
produced in the world, and are using 

pure Canadian Milk.

COWAN’S COCOA
(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., LIMITED
TORONTO

DO YOU KNOW?
That the Chocolates and 
Confectionery made by

STEWART
are of the

VERY FINEST QUALITY 
AND THE FINEST

are what you want for your customers, 
Mr. Dealer.

Prices reasonable. Write for them. 
DO IT NOW.

THE

STEWART COMPANY
TORONTO
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FREIGHTS AND CHARTERS*

TIIE hig linos are busy and trade is 
going along well. From the lake 
and river routes-good news is also 

reported, and the business is at its Sum­
mer zenith. Wheat engagements from 
Fort William to Montreal have been 
made at âje. and lake and rail at 5|c. 
The all-rail rate is 4c. Plenty of corn 
has been hooked from Chicago to Mont­
real at 4c., and it is understood that for 
ibis week a,shade lower has been quoted 
and paid.

From Chicago to Buffalo the rate has 
been for the week lie. per bushel on 
corn.

shipped and mostly consigned to Liver­
pool or London. By the ss. Southwark 
for Liverpool, the Ogilvie Milling Co. 
had a quantity of flour running into 
1 ,iiliu sacks and about a similar quan­
tity of oatmeal. Lumber is going for­
ward in large quantities.

The boats sailing to London direct 
have been carrying immense general car­
goes and plenty of grain. The ss. Mon­
mouth to London took in grain alone 
2.1,929 hush, of wheat and 17,(il!!l hush. 
of corn. In addition there were quan­
tities of provisions, meats and Hour. 
Asbestos, .agricultural implements, car-

premiums to he distributed amount, in­
cluding medals, plate and specials, to 
upwards of $111,0011 in value, of which 
$15,000 is in actual cash. Field Mar­
shal Lord Roberts, V.C., is expected to 
ofliciatv at the opening ceremonies on 
Tuesday, Aug. 20, and to lie a constant 
visitor during the first week. Tin- 
famous hand of the Irish Guards, con­
sidered the finest military musical or­
ganization in the l oiled Kingdom, and 
the favorite household hand of I lis Ma­
jesty the King, will give two concerts 
on the grounds daily. Pictures and art 
treasures loaned by the King (Abbey’s

BERTH QUOTATIONS—Montreal.

Description.

Lard, Beef, Pork, Tallow, Grease and Oleo in tierces, barrels or
half-barrels.................................................................................

Bacon and Hams, Boxed Meats, Cases of Meat, and Lard in
boxes and cases..........................................................................

Canned Meats........................................................... ........................
Canned Goods (gallon apples, fruit, soups, vegetables, etc.)........
Oil, lubricating and other ; also Wax ; in barrels..........................
Oil-cake. Cottonseed Cake, Flour, Oatmeal, Cornmeal, Split-peas

Starch, and Grape Sugar, in bags............................................
Rolled Oats, Dog Flour, Flour Middlings, in bags .......................
Rolled Oats and other Cereals, papered, in cases..........................
Glucose and Syrup, in barrels..........................................................
Cheese, in boxes ; also Condensed Milk........................................
Butter, in cases and kegs ; Cheese in crocks, boxed...................
Seeds, Timothy and Clover, in bags................................................

" Beans and Peas, in bags.........................................................
Apples, Flour and Meal, in barrels.................................................

" and other Green Fruit, in boxes..........................................
“ Evaporated, in barrels or boxes............................................
" Prunes and other dried fruit, in boxes...............................

Eggs, in cases or barrels....................................................................

1
A ! A

be
rd

ee
n.

D
ub

lin

15/6

15/6
15/0

+15/6

10/6
16,6

20/

17/6

17/6
17/6
15/

10/
12/6

17/6

17/6
17/6
15/

16/6

16/6
16/6

+16/6

11/3
14/3

11/
17/6

25/
30/

30/
35/

22/6

20/
17/620/

17/6
17/6

*13/ Kc

*13/Kc 
*13/Kc 
•13/Kc 

11/3

6/3
8/
5/3

10/
20/

■ 25/ 
12/6 
10/6 
2,6 

12/6 
7/6 

15/ 
12/6

do■va

15/

15/
15/
16/
12/6

6/6
8/3

7/6
12/6
25/
30/
12/6
10/6
2/6

15/9
10/
20/

15/9

a
5

15/9

15/9 
15/9 
13/Hi 
13/Hi

6/6
8/3

10/6
12/6
26/3
31/6
15/
10/6
3/

15/9
10/6
21/
15/9

cs

15/

15/
15/

+15/
15/
•9c 
10/ 

$15/ 
10/ 
25/ 
30/ 
12 6 
10 6 
2/6 

15/ 
10/ 
20 
15/

12/

12/
12/

10/6

7/6
8/9

8/9 
20/ 
25/ 
12/6 
10 6 
2,6 

12 6 
7 6 

15/ 
12 6

»
c<

12/6

15/
15/

+12,6
12/6

•9c
10/

tl5
10/
25/
30/
12/6
10/6
2/6

15/
10/
20/
12/6

16/3

16/3 
16/3 
16/3 
16 3

7/6 
8 9 

12/6 
12 6 
26/3 
32 6 
15/ 
12/6 
3/ 

15/ 
12 6 
20/ 
15/

These rates are for general information only, and are subject to change at any time without notice ; it is therefore important that all contracts 
must be reported by wire and confirmation obtained before closing with shippers, and unless specifically stated to be prompt shipment, or shipped 
within ten days after date of contract from the west.

The above rates are exchanged on basis of (4.80 to £1 Stg., excepting that when freight is prepaid, the ocean proportion of the through rate must 
be col'ected on basis of (4.86 to the pound sterling.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their 
option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

It is understood that when reporting Sack Flour engagements, a carload is considered 28,000 lbs.
It is also important that shipper's name be given for every engagement made.
* Rates quoted in cents are per 100 lbs. | Per 2240 lbs, No Primage via Montreal.

rite extremely hot weather has hail a 
.ni effect on certain shipments of (lour, 
ml some quantities have been sold in 
lontreal at $4 per barrel owing to it 

i.tving turned sour in transit. Most of 
iiis, it was learned, occurred in faulty 
alehouses.
Shipping from Montreal is alive and 

•lie Allan line ss. Victorian took an im- 
nense cargo last week and has landed 
afely in the Old Country. She had 18,- 

i’in bush, wheat, over 3,000 pkgs. butter, 
and 10,843 boxes of cheese. Plenty of 
ha/oii and provisions generally were

per sweepers, alcohol, motor launches, 
and furs comprised the remainder of 
the cargo.

Steamers Ionian and Pomeranian took 
immense cargoes to London and the 
Manxman for Bristol.

TORONTO EXHIBITION PRIZE LIST.
The prize list for the Canadian Na­

tional Exhibition, Toronto, Ont., which 
this year will be held from Aug. 29 to 
Sept. 9, both days inclusive, has come to 
hand. Every class has been thoroughly 
revised and in many cases added to. The 

;-3

great Coronation pictures being includ­
ed ) the Corporation of the City of Lon­
don, the Republic of France, South 
Kensington Museum, Right lion. Lord 
St rathcona and Lieut.-Governor of On­
tario, Hon. Mortimer Clarke, will con­
tribute to the most magnificent and 
most historical display of art ever made 
on this continent. Entries close Aug. 
15. Copies of the prize list and entry 
blanks can be had on application to .1. 
O. Orr, secretary and manager, Cana­
dian National Exhibition, City Hall, To­
ronto.
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During the Hot Weather

VAN HOUTEN’S COCOA
Soothes the Tired Nerves

Mr. Grocer, please test this for yourself. Your customers will 
appreciate the suggestion also.

Dominion Agents^™-* TORONTO
MONTREAL

1
t

Cultivate your Biscuit trade by ordering

McLAUCHLAN’S
Cream Soda Biscuits

McLAUCHLAN & SONS CO. Limited, Manufacturers, OWEN SOUND, Canada.

Canadian Representative

Manufacturing 
Confectioner, 

212 State St., 
CHICAGO.

H. W. HUNT, 34 Church Street, TORONTO.

GREEK CURRANT REPORT.

Tlli'l following report lias been issued 
on the currant situation : “We 
have to advise a buoyant and ris­

ing market for currants, partly due to 
the abnormal stale of the weather, 
which engenders fears that the ‘peronos- 
porus’ malady might at any moment ap­
pear amongst the currant vines, and 
cause considerable destruction to the 
growing crop, but principally in con­
sequence of the public declaration of the 
promoter of the currant syndicate to the 
effect that the capital necessary for the 
carrying out of the enterprise has been 
fully subscribed abroad, and that it now 
only requires the ratification of the 
Greek Parliament to come into opera­
tion so soon as the growing crop of cur­
rants is ready for shipment in August. 
One of the objects of the syndicate is to 
reduce the amount of currants available 
for export to about consumption re­
quirements, and thus enSüre reasonable 
prices for the article. The concession 
sought for by the syndicate empowers 
it, in the event of excessive currant 
crops, lo prohibit the exports from cer­
tain districts which produce the lower 
qualities to the extent necessary to 
bring export and consumption into close 
relation. Growers in the prohibited 
districts would be entitled to sell all 
their produce to the syndicate at a price 
which, at to-day’s exchange, is equi­
valent to 12s. tid per cwt. net, f.o.b., in 
quarter-cases, so that, should the con­
cession be granted, it is reasonable to 
suppose that the lowest price at which

any currants will be obtainable in the 
open market will be somewhat above 
what the syndicate would he compelled 
to pay for the lowest quality. Dealers 
in currants abroad, should the conces­
sion be granted, may reckon upon an 
annual export of currants not exceeding 
consumption requirements (say about 
125,000 tons), and a minimum price for 
currants of 12s. (id f.o.b. per cwt. The 
duration of the syndicate’s concession 
would be for 20 years. All currants 
purchased as above stated by the syn­
dicate must be transformed locally into 
wine or alcohol for export or home con­
sumption; but in any case of increased 
export demand beyond the syndicate’s 
original yearly estimate, it would be 
entitled to sell out of the quantity pur­
chased to local exporters at a price not 
less than equal to 15s. lid per cwt., f.o. 
b. The scheme has received favorable 
consideration in this country, and will 
most probably receive the sanction of 
the Greek Parliament.”

The assassination of the Greek Premier, 
it is feared, may delay the legislation 
referred to above.

A MARKET IN CAPE COLONY.
M. Kittson, Canadian commercial 

agent in South Africa, says there are 
fine chances lor Canadian soap manufac­
turers to obtain a good market for their 
products in Cape Colony. Most of the 
imports at the present time are from 
England and Belgium.

54

Biscuit Excellence
We make biscuits that you 

can sell. We make them so 
good you can sell them with 
no trouble. Some biscuits 
have the desired creamy white­
ness, others the crispness, 
others again the lightness. 
These excellences and many 
more are to be found in

i PERFECTION

V MCüNEY bISCUIT » CANDY C: 
STKATFQRD CANADA

That is why Perfection 
Cream Sodas have edged 
to the front. No grocer can 
afford to be without them. 
Always fresh and crisp, as 
easily digested by the invalid 
as the child—these are the ideal 
biscuits for your store.

™E Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.
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OLD HOMESTEAD FOR QUALITY
The Old Homestead Canning Co. did not erect a solid concrete 

and steel-frame factory last year, or double its capacity this year for 

nothing. They built that factory to last, to stand the test of time. They 

gave the name “Old Homestead ” to their goods to last, to stand the test 

of the consuming public.

They had an idea that an independent factory situated in the heart 

of the canning district fitted out with the most approved and up-to-date 

appliances, and consequently turning out canned goods of the very finest 

quality, would be supported by the public and by the trade.

They were right.

OLD HOMESTEAD BRAND CANNED GOODS
were a success from the start. The public recognized their superior 

quality and appreciated it.

The Old Homestead factory is now in the midst of its second 

season, and with its cleanly interior and surroundings, and freshly gathered 

fruit and vegetables, is turning out the finest canned goods in Canada.

Prove this claim for yourself. Give a trial order and be convinced.

The Old Homestead Canning Co.
Independent Canner» PICTON, ONTARIO
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No
Cutting the Price 

on

ORANGE
MEAT

No
•!• Skimping the Quality y

in

I ORANGE ï 
i MEAT I
S J*
T Some other foods sell at y
T .«*
X lUc. per ^)kg. and some at J.
•j. '1 pkgs. for We never •!•
f cut the price of our regular j] 
:j; 10c pkg. Hut our Jumbo X 
j! pkg. which contains 2!, times -!• 

as much as the ordinary *|* 
y pkg. is specially put up to j;
X. sell at 2àc. j*
J- X
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t
t
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•I#
it

i 
j. 
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ORANGE
MEAT
IS GOOD

THE

Frontenac Cereal Co.
Limited

t KINGSTON, Ontario

Flour and Cereal Foods

REACHED THE HUNDRED MARK.
NE hull'll'fil million husliels is I lie 

exleul of tiiis year’s wheal crop 
in tin- Canadian Northwest, ac­

cording In an estimate made by W 
.Whyte, second vice-president of the C.l’. 
K. \lr. Whyte liases his estimate on I lie 
total of four million acres under crop, 
and the yield uf 25 bushels per acre in 
11)112. The crops on the whole are better 
than in 1902, so that, barring accidents, 
one hundred million bushels should, lie 
thinks, lie a conservative ligure. West 
of I'ortage la Prairie the crops were 
never belter. Past of that point the 
wheat fields are spoiled in places, owing 
to too much wet, but the damage is in­
considerable. Because of tlie war in 
Russia, which prevented the sowing of 
the usual amount of wheat. and the in­
creasing population of the I nited States 
coupled with a stationary acreage there, 
prices are likely to continue good. The 
C.P.K. are making preparations to 
handle their share of the crop, and when 
the movement begins will he able to 
move lint cars each way per day from 
Winnipeg to Lake Superior.

In Ontario the crops got an early 
start, hut later /-old weather and ex­
cessive moisture over a large area 
greatly retarded growth. The outlook, 
however, is for a yield largely in excess 
of a year ago and of better quality, par­
ticularly in the southeast of the prov­
ince. The hay crop, which will be a re­
cord one, is now being cut in many scc- 
t ions.

COMPARED WITH LAST YEAR.
The following statistics of this year’s 

prospective grain crop in the United 
States, in comparison witli last year’s 
actual harvest, have been prepared by 
the New York Produce Exchange :

The largest corn crop harvested was 
in 2,666,440,000 bushels. This is
the only crop which exceeded this year’s 
promise.

Winter wheat—1905, 412,150,060 bush­
els, 20,722,000 acres; harvest 1904, 332,- 
035,346 bushels, 26,865,850 acres.
• Spring Wheat—1905, 292,376,000 bush­
els, 17,613,000 acres; harvest 1904, 219,- 
464,171 bushels, 17,200,020 acres.

Total wheat—1905, 705,526,000 bush­
els, 47,336,000 acres; harvest 1904, 552,- 
300,517 bushels, 44,074,875 acres.

Total corn—1005, 2,651,110,000 bush­
els, 94,011,000 acres; harvest 1004, 2,467. 
180,934 bushels, 92,231,581 acres.

Total oats—1005, 049,608,000 bushels, 
27,680,000 acres; harvest 1904, 89,555,- 
552 bushels, 27,842,669 acres.

Total barley — 1905, 141,262,000 bush­
els, 4,974,000 acres; harvest 1904, 139,- 
748,958 bushels, 5,145,878 acres.

RICE MARKET RECOVERING.
A current issue of the Grocery World 

contains the story of the complete de­
moralization of the American rice mar­
ket, from which foreign demand and a 
prospective short crop arc now extricat­
ing i(. The writer states that the rice

industry has had a tremendous blow, 
due mainly to overproduction and that 
the price for American rice became so 
low lliai it was exported and sold 
abroad in competition with foreign rice 
raised and milled by cheap labor. The 
enormous surplus which has lain like a 
dead weight on top of the market for a 
year or more has now been cleaned up, 
and to accentuate the effect of this the 
coming crop will he about one-third 
short.

FLOUR FOR SPANISH MARKET.
Canadian Hour exporters will he in­

terested in knowing the requirements of 
the Spanish market, i.e., rich, cheap 
Hour; No. 1 hard patent is not wanted. 
Flour is worth there $6 per 220 lbs. The 
duty, recently reduced, is now equivalent 
to 81c. per 220 lbs. Freight and other 
"charges amount to about 90c. per 220 
lbs., so that, taking everything into con­
sideration, the margin is very small. 
Nobody in Spain will buy f.o.b. for 
cash; flour must he sold on three or six 
months’ credit.

RETALIATING AGAINST U.S.
According to latest advices, Chinese 

associations have determined to stock 
Hour mills with Chinese capital anil un­
der Chinese control, to supply the 
Chinese market. At present a good deal 
of American Hour is exported to China, 
though, owing to the increase in the 
output of the Shanghai mills, the trade 
is threatened.

TRADE POSSIBILITIES.
A. W. Donly, Canadian commercial 

agent in Mexico, reports to the Trade 
ami Commerce Department that Cana­
dian grain exporters are likely to have 
a firstrate opportunity to work up a 
good trade with Mexico this season on 
account of the failure of the wheat crop 
there. Wheat is now selling at $1.50 in 
gold per hush., and Mexican farmers are 
holding out for more.

CEREAL NOTES.
Nothing more lias been done by cereal 

manufacturers in the United States to­
wards the abolition of premium schemes.

German flour was offered in New­
foundland the past month at 50 cents 
per barrel less Ilian prices quoted for 
either.Canadian or American Hour. Thai 
does not look as if Germany needed to 
put her excessive tariff on Hour into 
effect next year; not, at least, for the 
purpose of protecting her millers

The Lake of the Woods Milling Co. arc 
about to erect ten new elevators, to be 
in use this season. Each elevator will 
cost $5,000. The locations arc now be­
ing determined, and they will be dis­
tributed over the whole west. With this 
generous addition, the number of Lake 
of the Woods elevators in the west will 
be brought up to about seventy-five.



July 21, 1906 FLOUR AND CEREAL FOODS The Canadian Grocer

A Grocer’s Bank Accoiint j
HOW TO SWELL IT. j

INCREASE your busineei by selling a better J 
quality of flour. *

INCREASE your PROFITS by handling our £ 
celebrated FIVE STARS and THREE STARS * 
flours. J

They give MORE and BETTER bread than any # 
other. $

The loaf will have the genuine MANITOBA # 
FLAVOR. #

We have the most MODERN MILL in CAN- t 
ADA and practical and experienced HARD WHEAT ! 
MILLERS. j

Selected, Government-inspected Manitoba Wheat. # 
Capacity 1,200 bbls. per day. $
Delivered prices on application. *

Lain Hurra rail Mraitola Hilling: Go. I
LIMITED *

GODERICH, > ONTARIO.

“MADE IN CANADA”
The Best Cereal Food to Eat, and 
the Best Cereal Food to Sell Is

Shredded 
Whole Wheat»

It is made in two forms, Shredded Wheat
BISCUIT and TRI80UIT.
TRISCUIT is a CRACKER, not a “ break­
fast food.” It is used as toast in place of 
ordinary bread toast, and for all purposes 
for which the common white cracker of com­
merce is used.

Shredded Wheat BISCUIT is the standard 
wheat food of the world, delicious for break­
fast, or for every meal for every day in the 
year. It contains all the nutriment in the 
whole wheat in digestible form. A good 
seller all the year round.

The Canadian Shredded Wheat Co.,
NIA6ARÂ FALLS CENTRE, ONT.

SS® >t*t,

This illustration shows one side of a store fitted with

WALKER BINS
Some grocers have an idea that Walker Bin Fixtures] cost a great 
deal more than they do. They’re surprisingly moderate priced, 
and besides, it isn’t necessary to tit up your entire store at once. 
Put in small lengths of Counters and Wall Cases and add to them 
from time to time as required. This makes the outlay small. It’s 
an investment, not an expense. Write for illustrated booklet.

The Walker Pivoted Bin and Stare Fixture co.
Factory: BRAMPTON Head Office: TORONTO

There’s Something

in a name when it stands for what

SoutHwell’s
does on

Jams and 

Marmalades
It’s a guarantee of full 
value and that always

Frank Magor & Co.
Canadian Agents

MONTREAL
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Tobaccos, Cigars, and Smokers 
Accessories

A DEPARTMENT TOR 
RETAIL MERCHANTS.

>

: S 

1

THE SUMMER TRADE. 'reçu orange unripe
business lias been
tobacco liade The
been exceptionally 

prosperity lias given 
Can- 

labor
now, with a reeord-break- 

siglit, the same eonilitions 
if monev anil strength of

Mills I MM MU
good in lhe 
season lias 

lax orable. General 
a good healthy tone to commerce, 
ad a has been singularly free from 
troubles and 
ing crop in 
of irecdom <
buying are likely lo persist.

Is I be grocer getting the fullest bene­
fit of these prosperous conditions? It 
is ii. 1 lie luxuries that prosperity first 
makes itself felt. The tobacco depart­
ment -an be made a lucrative department 
of the store if advantage is taken of the 
nresent opportunity. The goods are be­
ing sold and there is no reason why the 
grocer should not get his share ol the 
business.

Government reports show a constant 
increase in the amount of tobacco used 
ih this country. The smoking public is 
rapidly increasing. The cost of running 
a complete stole for the sale of tobacco 
is neeess.ilily great. The grocery store 
ran run this department with practically 
no increase in cost beyond the smalt 
capital used in laying in a stock The 
grocer has thus a great advantage over 
liis compel i lois. Met him use it.

CLASSIFICATION OF CIGARS.

OK recent years the inclination Of 
smokers toward light-lined cigars 
has assumed the proportions of a 

“craze," and the producers are finding 
much dilliculty in meeting the demand. 
The manufacturers and Cuban tobacco 
raisers would now gladly correct the 
error, but after having carefully classi­
fied 1 licit products under the style of 
elaros. eolorados. maduros, etc., for 
decades, they find it next to impossible 
to dispel the delusion.

The ordinary maker of Havana cigars 
uses but one grade or blend of tobacco 
in the body or fillet of his cigars Kx- 
actlx the same stock is used in his 
elaros as in his maduros. After the 
cigars are made, however, his “selector” 
takes them in hand and classifies them 
according to the relative shades of the 
wrappers. This is done to effect a uni- 
formit> in the appearance of each box of 
cigars, and to enable the dealer to 
readily indulge the whims of the self- 
deluded smoker.

Inasmuch as 
not more that 
it will readily 
of its strength 
considerable in 
tion. however, 
that tobacco 
intricacies of

eating a 
banana.

The fact is, that while the dark cigar 
is richer in flavor and more aromatic in 
the burning, it contains a smaller per­
centage of nicotine than does the light- 
colored leaf. Light cigars are mild to 
taste only—to nerves they are decidedly 
stronger in their effect.

Hut what enjoyment there is, says ,1. 
Mdward Cowes, the cigar expert, in one 
of those cigars where the filler is match­
ed to the color of the wrapper, with the 
result that the wrapper is always an 
index to the character of the smoke. 
After the match is applied and the 
smoker gets the first 
the burning weed, la­
the cost, hut prays, 
may live long in 
such supreme 
at any price.

fragrant whiff of 
forgets all about 
instead, that he 
a land where 

enjoyment is purchasable

A GREEK TOBACCO COMPANY.
The Bureau of American Republics is 

advised that a company is being formed 
in Greece under the auspices of the 
Hank of Athens and with the support 
of the principal tobacco merchants of 
Voio tot the purpose of improving the 
cultivation of tobacco, developing the 
export trade and manufacturing ciga­
rettes for export. Although the culture 
of tobacco has improved in Greece, still 
the quality produced is inferior to Turk­
ish tobacco and with the object of im­
proving it the government has for the 
past two years been distributing to 
growers Kavalla, Xanthi and Yenidje 
seed which have given very satisfactory

results. Kxperimcnts have convinced 
the promoters of the undertaking that 
Thessaly can produce as good tobaepos 
as Turkey if only certain changes are 
made in the methods of cultivation. As 
Kgyptian cigarettes arc made of Turk­
ish and Greek tobaccos they hope to be 
able to manufacture cigarettes cheaper 
in Greece if the various qualities used 
in Kgypt are grown in the country. The 
principal market for Greek tobacco at 
present is Alexandria, hut considerable 
quantities are also exported to Italy 
Roumania, Germany, Tunis, and the 
northern provinces of Russia.

WESTERN CIGAR FACTORY.
The largest cigar factory between To­

ronto and Winnipeg will be erected in 
Fort William in the near future. The 
promoters of the enterprise belong to 
Fort William, and they expect to be in 
working order by .July .'ill. A large or­
der for leaf has already been placed and 
the cigar-makers will report in the 
course of a few (lavs.

MINORS PROHIBITED TO SMOKE 
IN JAPAN.

Consular advices to the Department of 
Commerce and Labor state that under a 
law passed by the Japanese Government 
in 11)0(1 minors under twenty years of 
age are not allowed to smoke in Japan. 
The law provides for the confiscation by 
the police of “smoking instruments” 
found in the possession of any youth un­
der the age of twenty years, as well as 
his store of tobacco. The parents or

All First-Class Grocers
Handle

the wrapper constitutes 
one-tenth of the cigar, 

be seen that the degree 
or mildness is very in­
i-fire 1 In this connec-
it is interesting to note 

tradesmen versed in the 
the industry 'rigidlv bar 

the light-colored wrapper from their own 
smoking tables, knowing that it gener­
ally indicates that leaf was prematurely 
cut and improperly cured, and that it 
impairs the flavor and burn of the cigar. 
Cubans, who, by the way, are notably 
nartial lo mild tobacco, avoid smoking 
light-cfT.red cigars just as they avoid

OLD CHUM
Cut Plug Smoking Tobacco

=*—

It s a Trade Bringer.
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If the greatest care in selection and the greatest care in making count for much 

then the PHARAOH and PEBBLE cigars are worthy of every Grocer’s atten­
tion. When you add to the merit of the cigars themselves the fact of my willingness to 

take back at regular invoice price all stock unsold after a three months’ trial, you must 
realize that here is the opportunity for an ideal deal. Order 1,000 assorted a. once.

Favorite Favorite

PEBBLE PHARAOH 10

Center Center

J. BRUCE PAYNE, Limited, Mfrs., GRANBY, Que.

You buy tobaccos based on your own previous sales. That’s all right. Did 
you ever consider that until a smoker has his favorite tobacco he is dependent on 
you for his choice. Your recommendations should be the tobacco which not only 
has the call, but is worth the call—likely to retain it. Whether or not T & B 
has the call with you, we know it is worth it because we know just how it is made. 
Recommend T & B once, and if the smokers have tried and tested it, you will not 
have to recommend it twice. Such smokers will then have their favorite. But 
don’t forget the new buyers and T &

THE GEO. E. TUCKETT ft SON CO., LIMITED
HAMILTON, - ONTARIO
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guardians of children who knowingly per­
mit the offense are amenable to a fine of 
fifty cents and dealers caught furnishing 
the youth tobacco are subject to a fine
of $5. -----
AMERICAN REPORTS QUESTIONED.

Following closely on the exposure of 
tlie frauds in the 1 ni ted States Govern­
ment reports on cot ton, charges have 
been made against the department on 
their tobacco reports. It is maintained 
that the tobacco trust lias been given 
advance information, thus placing it in a 
position to take advantage of conditions 
before the small dealers. A rigid in­
vestigation will he held and the statis- 
tistical department may have to submit 
to a general reconstruction.

ANTI-CIGARETTE LEGISLATION.
The reform wave 1 liât lias been spread­

ing over the United States has not over-

TOBACCOS AND CIGARS

looked the tobacco business, for * in a 
number of stales the legislatures have 
enacted laws that prohibit the sale of 
cigarettes and cigarette tobacco not only 
to minors hut to everyone else. The 
laws are most stringent, loo, since the 
sale is not only stopped but it is illegal 
and punishable by line to even give them 
away. Indiana, Wisconsin and Nebraska 
are among the states that have recently 
passed such laws.

SWEETCJOTMl

McDOLGALL’S 
CLAY PIPES
The Best in The World.

D. McDOUGALL & CO., ME;

Who Are The Wise Ones ? Just Think
Lots of Dealers Order

KING BUFFALO CIGARS
and they sell them or they wouldn’t order twice. Are you on the wise list? Order a 
thousand at $35.00. We’ll pay the express on a sample hundred if cash accompanies order ; 
also on all time orders of XM. or over.

July 21, 1905

Cigarettes
STANDARD

OPTHE
WORLD

*»W b» all Leading Wheleeal# House». 1

Canada Cigar Co., Makers, London, Ont».

SPECIAL OFFER
“ VAMPIRE ” 

Sbiral Elycatcher
To Every Grocer in Canada.

■■iDAVl ___

FLY P01S0H FELTS
Naît* au** *>™ ITt 

POWELL k MJSCQtltClears tie loose of flies
THE “ Vampire ” Spiral Fly 
™ catcher consists of a small 

closely-wound Spiral, covered 
with a sticky material, and her 
metically sealed in a short tube. 
By simply pulling out one end 
the Spiral is elongated and 
forms the most effective Fly 
catcher known.

each

This article is a quick seller 
and carries a large profit. It is 
CLEAN, SIMPLE and EFFEC 
TIVE. As a window show it 
draws crowds. No POISON. 
No LEAKAGE.

SPECIAL OFFER!

2 Box*» Davis' Fly Felts—200 Sc. packages retail for $10.00 
I Box Davis’ Fly Felts— 50 10c. packages retail for 5.00 
I Box Davis’ Fly Felts— 10 10c. packages retail for 1.00

$16.00
Price to Retailer, $6.00, net 60 days.

Please Note Profit of $10.00 on $6.00 Purchase of Fly Felts.

I.ABELS IN ENGLISH OR FRENCH
SEND FOR FREE SAHPLE

SOLE MAKERS :

KAY BROS., Ltd., Stockport, England Davis fly Felts sold in all parts of Canada. Every package guaranteed 
effective. Attractively boxed. Sell themselves when displayed.

SOLE AGENTS FOB CANADA :

The LEEMING MILES CO., Limited, Montreal
Order through your wholesale supplier If they do not handle send order direct.

POWELL & DAVIS CO - CHATHAM, ONT.
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WM. BRAID & COMPANY
TEA -iCOFFEE 
IMPORTERS

The Big Tea and Coffee
House of the Great West

We are the largest Importers of Teas, 
Coffees and Spices in the Canadian North- 
West. We deal in them exclusively, therefore 
are in a position to take care of your smallest 
orders or handle your largest ones—Satisfaction 
guaranteed.

VANCOUVER, B.C. Write us for samples and quotations.

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by -n manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, Thb Canadian Grocer, at our nearest office.
July 20, 1905.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

Baking Powder.
Ammonia Powder-
Bee ” brand, 48 5c. pkgs., per case—$1 75 

o. pkgs, "27 10c..
" “ 10 25c. pkgs,

Cook’s Friend—

2 00 
.. 1 75 
Per doz.

Size 1, in 2 and 4 doz. boxes................ $2 40
" Id, in 4 doz. boxes........................... 1 10
" 9, in 6 “   0 80
" 13, in6 "    0 70
" Sin 4 "   0 46

Pound tins, 2 doz. in case.................... 8 00
12-oz. tins, “ " .................... 9 40
5-lb. " i M " .................... 14 00

U.UIC BAKING POWDER.

OUK Bizea. Ppr dor
6 doz.. ... 5c. . 80 40
4 M . 0 60
4 " .. 6 " . 0 75
4 " . ... 8 " . 0 95
4 " . . . 12 " . 1 40
2 " . ... 12 " . 1 45
4 " . ...16 " . 1 65
2 " . ...16 " . 1 70
1 " .
1 " . ::: V* . 4 10 

. 7 30
2 " .. .. 6 oz. 1 Per case
1 " . ...12 " it 55
1 " .16 "

EAGLE BAKING 
POWU1R

Per doz.
Oases of 48-5c. tins 80 45 

" 48-10c. tins 0 75 
“ 24-26c. tins 2 25 
" 48-25c. tins 9 5

JAMES' DOME BLACK

Per gross
6a size............ 82 40
2a size............ 2 50

Borax.

&OVAL BAKING POWDER OO.

2 25 
S 25
4 25

Sizes. Per Doz.
Royal—Dime......................................... 8 1 00f* i lb................................................ 1 60

" 6 os.............................................. 2 25

Per doz. Cleveland’
8Ues.

i—Dime.......
• Per Doz.

....... 1 50
.... 1 75 ....... 2 20

4 lb . ... ....... 2 80
.... 340 12 oz. ...

1 lb............
........ 4 25
....... 6 50

.... 19 75 M 3 lb............
5 lb............ ............... ........15 00

W. H. OILLARD 4 OO 
Diamond—

1-lb. tins, 2 doz. in case........................ 82 00
-lb. tins, 8 " " ....................... 1 25
lb. tins, 4 " " ....................... 0 75

IMPERIAL BAKING POWDER.

Sizes.
4 doz..................... 10a
3 doz..................... 6-oz.
1 doz.................... 12-oz.
3 doz..................... 12-oz,

JERSEY CREAM BAKING POWDER.

POWDER.Size, 5 doz. in case.............................. 80 40
4 " " ............................  0 75
8 M " ............................. 1 26

9 96 1-lb. tins, 4 doz. in box.........................  82 25
1-lb. tins, 4 doz. in box......................... 1 25
i-lb. tins. 4 doz. in box......................... 0 75

ocean mills. Per dor.
doz.... 80 45 
doz— 0 90 

3 doz.
Borax, f lb. packages, 4 doz— 
Cornstarch, 40 pks. in a case 

Freight paid 5 p.c. 30 days.

Ocean Baking Powder, BEE " BRAND BAKING POWDER

Bee " brand, 48 6 oz. tins 
36 10 
24 16

Beaver " brand. 24 16 pks...

.... 83 50
4 CO 
4 50
4 80

Keen's Oxford, per lb............................. 80 17
In 10-box lots or case .................... 0 16

Reckitt’s Square Blue, 12-lb. box — 0 17 
Reckitt’s Square Blue, 5 box lots — 0 16
Gillett’s Mammoth. 1 gross box........... 2 00

"Cervus," in squares, pei lb. 0 16 
in bags, per gross 1 25 
in pepper boxes, 

according to size.................. . 0 02

J. M. DOUGLAS k
co.—Laundry 

Blues.
" Blueol " 10-lb. 
boxes containing 
50 pkgs., 4 squares
each.........perlb. 16|c
"Sapphire ’ 14-11». 
boxes, 1 lb. pkgs.
per lb....................121c
" Union "—14-lb. 
boxes, assorted 1 
k i-lb. pkgs., per 
lb............................ 10c

Black Lead.
Reckitt’s, per box—...........................81 15
Box contains either 1 gross, 1 oz. size;

1 gross, 2 oz., or 1 gross, 4oz.

" Bee’ brand, 5 oz., cases, 60pkgs.
' " 10 oz., cases,
" "16 oz., cases, 48

EAGLE BORAX.
Per do

Cases of 5-doz. 5c. packages................  80 45
" 5-doz. lOo. " ................  0 90

Cereals.
Wheat 08, 2-lb. pkgs., per pkg..........  0 0b

" " 7-lb. ootton bags, per bag. 0 181

Choeolatee and Coooas.
THE COWAN OO., LIMITED.

Cocoa-
Hygienic, 1-lb. tins .............per doz. 86 75

1-lb. tins ................. " 8 50
-lb. tins ................. " 2 00

fancy tins................. " 0 85
" 5-lb. tins, for soda water

fountains, restaurants, etc., per lb. 0 50
Perfection, 1-lb. tins, per doz.......... 2 40
Cocoa Essence, sweet, 1-lb. tins,

doz......................................... 2 55
Chocolate— perlb.

Queen’s Dessert, jfa and l's........... 80 40

Mexican Vanilla, l's and l's............. Of
Royal Navy Rock. " ,T .............. 0 30
Diamond, “ “ ..............  0 25

•i 8 s ........................ 0 28
Icings for cake— Per doz.

Chocolate, pink, lemon color, lbs... 81 75
Orange, white and almond, 1-lbs... . 1.00
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“KLAUS’S”
IMPROVED
SWISS
MILK
CHOCOLATE

Is the best of all Swiss Milk Chocolate. Ac­
knowledged to be the most delicious and 
wholesome. Manufactured with the finest 
cocoa, pure sugar and milk, retaining its 
entire quantity of cream. It is bound to be 
asked for more than ever this summer, as it 
is held in high repute by everybody. It also 
possesses great nourishing qualities for in­
valids and children. Shows a nice profit to 
you and is a good seller.

Don’t be Without It.
Agents for Canada : 

ROSE & LA ELAM ME, Montreal

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “Imperial Brand 
Maple Syrup" on the label—all 
the trouble comes of the other 
half.

Which “half" are you selling?

ROSE & LAFLAMME, Agents, Montreal

Confections— ^>eXn<^OZ-Cream bare, large boxes................... $2.25
“ small “ ................... 1-35

Chocolate ginger, lbs......................... 3.75
“ “ i-lbs..................  2.25
“ wafers, f-lb. boxes .............. 2.25
'• “ 1-lb. boxes...........1.30

Chocolate- * Per lb.
Oaraccas. i’s, 6-lb. boxes.................. $0 42
Vanilla, ls ......................................  0 42
‘‘Gold Medal," sweet, *'s, 6-lb. boxes 0 29

2 40 
4 60 
8 26

0 35 
0 37*

Concentrated, La, 1 doz. In box ..
" IV •• •" ::

Homoeopathic, La, 14-lb. boxes ..
" *’s, 12-lb. boxes

Epps s Cocoa, case of 14 lb., per lb.
Smaller quantities........................

BEN8DORPS COCOA

A. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Toronto.

è lb tins, 4* doz. to case.......per doz., $ .90
1 " "4 " " .... " 2.40
* “ " '2 “ " .... “ 4.75
l “ " 1 “ “ .... “ 9.00

JOHN P. MOTT * OO.'ti.

K. S Mclndoe, Agent, Toronto.

Per lb.
Uite.is.................................................. $0 30
‘repared cocoa, J’a to i’s ...................  0 28
lott’s breakfast cocoa, La................   0 38

“ " “ i ’a.................... 0 35
“ No. 1 chocolate, *’s................... 0 30
“ Navy “ i’s..................  0 27
“ Vanilla sticks, per gross ---- 1 00
“ Diamond chocolate, J’s and 6 s. 0 23 
“ Confectionery chocolate, 21c. to 0 31 
“ Sweet chocolate liquors . 20c. to 0 34

WALTER BAKER ft CO.,LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 35
Aanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes ............ 0 26

Per lb.
Breakfast cocoa, *, *, i and 5-lb tine 0 40 
Cracked cocoa, *-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 6 a,

per box ............................................... 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans............................................. 0 42
Vanilla chocolate wafers, 48 to box,

per box.............................................. 1 66
The above quotation» are f.o.b. Montreal.

WALTER M. LOWNEY GO.

Canadian Branch 580 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, è-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,£-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, t-lb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-6-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, *-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, J-lb. tins. 34c.

Premium chocolate—
6-lb bxs., 12 bxs. in case, *-lb. pkgs. .33c. 
12-lb. bxs., 6 bxs. in case, £-lb. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case, t-lb. pkgs. .35c. 
12-lb. bxs., 6 bxs. in case, f-lb. pkgs. .35c.

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, è-lb. pkgs...44o. 
6-lb. bxs., 12 bxs. in case, £-llx pkgs. .44c.

Milk chocolate—
3-lb. bxs., 24 bxs. in case, è-lb. pkgs ... 36c. 
6-lb. bxs., 12 bxs. in case, è-lb. pkgs. .35c.

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, è-lb. pkgs. .32c.

1-1" * 32c.6-lb. bxs., 12 bxs. in case, 1-lb. pkgs. 
Tid-Bit chocolate—

6-lb. bxs., 12 bxs. n case, è-lb. pkgs. ,30c. 
12-lb. bxs., 6 bxs. in case, f-lb pkgs. 30c.

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, *-lb. pkgs. .23c. 
12-lb. boxes, 6 boxes in case, i-lb. page 23c.

Condensed Milk.
" Anchor " brand, oases 4 doz., per case $5 00 

" evap. cream, cp. 4d. " 4 65

Borden's Condensed Milk Co.
Eagle ” brand......................................... $1 50
Gold Seal ’’ brand ................................ 1 30
Peerless ” brand evaporated cream.. 1 20

°6pENSg

«WH»*** 
(ream

TRURO CONDENSED MILK ft CANNING 
CO., LIMITED.

“Jersey” brand evaporated cream
per case (4 doz.)................................ $4 65

“ Reindeer " brand per case (4 doz)__ 5.60

Coffee.
11 Bee ” brand, 1 lb. tins, eases, 30 tins 9 00 

“ “2 lb. tins, cases, 15 tins 8 70
" Beaver ” coffee, 24-1 lb. pkgs............. 4 80
‘Sun " brand, 25 and50 lb. tins—
Gem, roasted or ground.................... 0 30
Extra, “ “   0 26
Fine “ “  0 22
Fancy “ “  0 18

" Beaver ” (ground only compound).... 0 15

THE EBY, BLAIN GO., LIMITED.
In bulk— Per lb
Club House.......................   0 32
Royal Tava............................................. 0 31
Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon..................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins........................ 0 30
Gold Medal, 1-lb. tins........................ 0 31
Kin Hee, 1-lb. tins............................. 0 80
Cafe Des Gourmets, ground only, 1-

lb. glass jars.................................... 0 30
English Breakfast, ground only 1- 

lb. tins............................................. 0 18
JAMES TURNER ft co. Per lb

Mecca........................................................ $0 32
Damascus............................................... 0 28
Cairo........................................................ 0 80
Sirdar...................................................... 0 17
Old Dutch Rio....................................... 0 IS*

e. D. marqeau, Montreal. Per lb
“Old Crow ” Java....................................$0 25

“ Mocha............................... 0 26
“ Condor " Java.................................... 0 30

“ Mocha................................ 0 SO
16 - year - old Mandheling Java and

hand-picked Mocha......................... 0 50
1-lb. fancy tins choice pure coffee, 48

tins per case..................................... 0 20
Madam Huot’s coffee, 1-lb. tins............. 0 31

“ “ “ 2-lb. tins................. 0 60
100 lb. delivered in Ontario and Quebec.
Rio No. 1.................................................... 0 15
Condor I. 40-lb. boxes........................... 46c.

“ II, 40-lb. boxes......................... 42*c.
" III, 80-lb. boxes......................... 37*c.
“ IV, 80-lb. boxes.......................... 36c.

S. H ft A. S. EWINGS.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb cases............................................. 32

Mocha and Java coffee, in 2-lb tins, 30- 
lb cases.............................................. 29

Cheese.
Imperial—Large size jars....per dos. $8 26

Medium size jars................... " 4 50
Small size jars..................... ' 2 40
Individual size jars............ " 1 00

Imperial holder —Large size '* 18 00
Medium size ....................... " lr 00
Small size............................ " 12 00

Roquefort—Large else.........  '* 8 41Bru Â11 Iflt^i............................ I* 1 41

./V
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When an article is made
from the bost material, by the b6St process and most 
experienced workmen, it is bound to be porfoct.

This is the case with

Edwardsburg “Silver Gloss” Starch
and

Benson’s “Prepared Corn”
Every housekeeper in Canada during the pan 50 years has known and 
bought them. Every merchant relies upon them with confidence.

EVERY JOBBER SELLS THEM.

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1868

Werka:
CARDINAL, ONT.

Jams and Jellies.
aOVTQWELL'H GOODS. . Per doz

Frank Magor St Co., Agents.
Orange marmalade................................ f 1 50
Clear jelly marmalade..........................  1 80
Strawberry W. F. Jam........................... 2 00
Raspberry “ "   2 00
Apricot " “   1 75
Black currant " ............................ 1 75
Other jams ...................... f 1 55 1 90
Red currant jelly...................... 2 75

T. UPTON St 00.

Pure Fruit Jama—
12-oz. glass jars, 2 doz. in case, per doz. $1 00
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in___ _

Pure Fruit Jellies—
12-oz. glass jars, 2 doz. in case.per doz. 1 00
2-lb. tins, 2 doz. in case per lb............. 0 07
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0
30-lb. wood pails........................... “ 0
Home Made Jama—
1-lb. glass jars (16-oz. gem) 2 doz. in

case......................................per doz. 1 45
5 and 7-lb. tin pails, 8 and 9 pails in

crate.....................................per lb. 0
7, 14 and 30-lb. wood pails, 6 pails in 

crate.......................................per lb. 0 09

Duloe large cent sticks, 100 in box................

Lye (Concentrated).

1 ease of 4 doz........................  ............... 9 3 So

63

3 cases “ ........................................  3 50
5 oases or more...................................... 3 40

Mince Meat.
Wethey s condensed, per gross net__ $12 00

per case of doz. i *

Mustard.
DOLMAN'S OK KKIN'S.

D.8.F., lb. tins.....................per dos-3 1 40

164 St. James St.. 
MONTREAL, P.Q.

T. UPTON 4 OO.

lb.* tin. *

as Freet St. Cast, 
TORONTO, ONTk

Coupon Books—Allison’s 
For sale in Canada by The Eby Blain Co. 

Limited, Toronto. C. O. Beauchemin St 
Fils. Montreal.
$1, $2, $3, $5, $10 and $20 books.

Un- Covers and 
num Coupons 

bered. numbered
In lots of less than 100

books, 1 kind assorted. 4c. 4|c.
100 to 500 books................. 3|c. 4c.
100 to 1,000 books.............. 3c. 3io.

Allison’s Coupon Pass Book
$ 1 00 to 3 00 books....................3 cents each

5 00 books.................................. 4
10 00
15 00 
B0 001 
25 00 
50 00

Cleaner.
Per doz 

4-oz. cans $ 0.90 
6-oz. " 1.35

10-oz. " 1.
8.75

ClttNsEvUCrTNINC- aaUon " 10 00
Wholesale Agents 

The Davidson A Hay, Limited. Toronto

Fly Pads

Orange MarmaladeInfants’ Food
Robinson's patent barley J-lb. tins .... THE EBY, BLAIN OO., LIMITED

"Anchor" brand 1-lb. glass....................$1 50
quart gem jars.........  8 404b. tins...

1-lb. glass Jars, 2 doz. case. . per doz.$ 1 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails, per lh. 0 Of! 
Golden shred marmalade, 2 doz. case.

per doz.......................................... ' i 75

Durham 4-lb. jar....................... per jar.
" 1-lb. jar......................... l1

F. D., 1-lb. tins.........................per doz.
" 1-lb. tins.

maroeau. Montreal.
Condor,” 12.1b. boxes—

1-lb. tins................................per lb.$
e-lb. tins..................................  ••
1-lb. tins.................................. "
4-lb. jars.............................. per jar
1-lb. Jars............................... “

Old Crow," 12-lb. boxes—
1-lb. tins.................................per lb.
»-lb. tins.
1-lb. tins.
44b. jars...............................per jar
l-lb. js~

2 50 
5 00 
0 75 
0 25 
0 85 
1 45

0 35 
0 35 
0 321 
1 20 
0 36

0 25 
0 23 
0 221
0 70 
0 25

Pickles
STEPHENS'.

A. P. Tippett A Co', Agents 

OomMltto^n(pjatt)......... pmHoaII 30

Belt.
Cere bos salt, per doz. pkgs. (4 doz. in

caae) ........................................................ $1 45

Soda.
OOW BRAND.

Case of l-lb. contain

Case of 1-b. (con­
taining 120 pkgs.

Orange Meat.
Cases. 36 15c.

packages . $4.50 
5 cast- lots.... 4.40 

(Freight paid.) 
Cases. 20 25c. 

packages... 110 
lots.... 4.10 

(Freight paid.)

BnrTTtïïïifrJB

per box, $3 (XL 
'-lb. andCase of 1... 

lb. (containi_ 
l-lb. and 60

Case of So. pkas. con aining 
box, $3 (XL

MAOIO BRAND

pkgsLgr box':
-lb.
00.

per

Per i

i “if - il
No 5’ " (mi!!: }.......*75
No. 5 Magic soda-cases 100—10-oz. pkgs.
1 case........................................................ 2 85
5 cases....... ............................................. 2 75

"BEE BRAND

Bee " brand, 8 oz., cases, 120 pkgs. 
" '* 10 oz., cases, 96 pkgs.
" " 16 oz., cases, 60 pkgs.

V case J $3 00

tm
ag

m
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Soap and Washing Powders.
A. P. TIPPET & GO., Agents.

Maypole soap, colors............per groaa#10 20
" “ black............... “ 15 30

Oriole soap............................. “ 10 20
Gloriola soap......................... “ 12 00
Straw hat polish.................... " 10 20

babbitt's.

each doz., #2 per box.

Babbitt s "1776 ’’ 
6-oz.pkgs.lJ3.50 per 
box. 5 b o x e sa 
freight paid and 
half box free.

Babbitt's “Best 
soap, 100 bars 
$4 10 per box.

Potash or Lye, bis

WM. H. DUNN AGENT.

____SOAP
Does the Work

OHAtiKK SOAP.

Special quotations for quantities.

(Fairbank)
OOI.l' Of SX WASH I N*; POVVDKK.

24 2f>r. packages ................................. S4 65
5 i lu* . “ ...................................  3 00
100 o'-. " ...................................  3 'JO
1UÛ 10c. Cakes (Glycerine Tar Soap).... 6 oil
10 lie. cakes (Sanitary Soap) ............ 6 50
100 5c. cakes (Fairy Soap) ..................  3 90
100 5c. cakes (Capco Snap)..................  3 90
100 5c. cakes (Scouring tioap)............... 3 90
100 5c bars (Santa Claus Soap)..........  3 80
100 5c. bars (Clairette Soap)................. 3 65
100 5c. bars (Mascot Soap)..................  3 45

The above quotations are all on 5-box lots. 
When one box of specialties is purchased 
with each five boxes of laundry soap the 
latter is reduced in price 10c. per box.

Freight prepaid.

Starch.
KDWARDHBURG htaroh go., limited. 

Laundry Starches— per lb.
No. 1 White or blue, 4-lb. carton.# 0 05 
No. 1 " “ 3-lb. " 0 05
Canada laundry............................. 0 04
Silver gloss, 6-Ib. draw-lid boxes. 0 07
Silver gloss, 64b. tin canisters---- 0 07
Edward's silver gloss, 1-lb. pkg. 0 07
Kegs silver gloss, large crystal---- 0 06
Benson’s satin, 1-lb. cartons........ 0 07;
No. 1 white, bbls. and kegs........ 0 05
Canada White Gloss, 1-lb. pkgs... 0 05$ 
Benson's enamel—per box 1 25 to 2 50

Culinary Starch—

Benson & Co. ’s Prepared Corn---- 0 065
Canada Pure Corn.......................  0 05$

Rice Starch -

Ed wards burg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-Ib. lumps..................................  0 08$

Be brand starch —
aandry, 64-12 oz. pkg. per case #5 00 

" “ 32 12 “ per $ “ 2 50
“ corn starch 40-16 oz. pkg. “ “ 3 U0

" Sun ” borated starch, 40-16 oz. pk.
per case....................................  3 00

" borated starch, 50 box. 1001b. keg 0 06| 
" laundry " 50 “ " " “ 0 055

"Gem................... 100 & 200lb. kegs 0 05$

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. #0 04$ 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05$
Finest Quality White Laundry—

3-lb. Canisters, cases of 481b— 0 05$
Barrels, 300 lb............................. 0 06
Kegs, 100 lb................................ 0 06

Lily White Gloss—
1-lb. fancy cartons, cases 30 lb. 0 07$
6-lb. toy trunks, 8 in case......... 0 07$
6-lb. enameled tin canisters, 8

in case....................................... 0 07$
Kegs, ex. crystals, xOO lb............ 0 06$

Brantford Gloss—
1-lb. fancy boxes, cases 36 lb.......$0 07$

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

OeHuloid Starch-
Boxes of 45 cartons, per case— 3 50 

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb......... 0 05$
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb......... 0 06|
Crystal Maise Corn Starch—

1-lb. packages, boxes 40 lb......... 0 06$

SAN TOY STARCH.

10c. pkges, cases 6 doz., per case.... 4 75

ST. LAWRENCE STARCH CO., LIMITED.
Ontario and Quebec.

Culinary Starches—
St. Lawrence corn starch, 40 lb . 0 065 
Durham corn starch, 40 lb............ 0 05$

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 055

“ 3-lb. cartons, 36 lb.. 0 05$
" 200-lb. bbl............  0 05
“ 100-lb. kegs.......... 0 05

Canada Laundry, 40 to 46 lb........ 0 04
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ 1-lb. fancy, 30 lb.......... 0 07
“ large lumps,100-lb kegs 0 06

Patent starch, 1-lb. fancy, 28 lb.. 0 07 
Akron Gloss, 1-lb. packages, 40-lb. 0 05

OCEAN MILLS.

Chinese starch,
Ser esse of 4 

oz., $4, less 56oi-O
per cent.

Stove Polish.

i trot A\waV»\\\\i) av\4 lot '
xt.Veaotvess Wx\s o,eVh-' 

x ta\\oo vs Vm\<j uwwaWcAt

Rising Sun, 6-uz. aakes, i-groee boxes $160 
Rising Sun, 3-oz. cakes, gross boxes 4 50 
Sun Paste, 10c. size, $-gross boxes — 10 00 
Sun Paste, 5o. size, $-gross boxes.... 5 00

pôuSâs

“b^S, LABOR SgîÉ
^STjNS,THEWQg^

W. H. DUNN, AGENT.

Bnameline No.O 38 
4,bxs.,ea. Sdx.

Bnameline No.O 66 
6, bxs.,ea.Sdz.

Bnameline 
liquid, bxs.ea.O 80

Blaokene, 6-lb.O 10 
cans, per lb..

Bnameline stove dressing, per doz....... 0 70

Syrup.
" CROWN ’’ BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in case............$3 40
Plain tins, with label—

8 lb. tins, 3 doz. in case............ .. 1 90
5 " 1 " " ................. 8 36

10 " $ “ " ................  3 25
30 " I " ................ 1 10
(10 and 20 lb. tins have wire handles.)

MANUITtCTURED BY

G.E SUTTON-SONS-&C?
05BORME WORKS. BRAM DOM ROAD,

KINGS CROSS, N.

^jTTOh^

FOR ALL
HOUSEHOLD PURPOSES.

small’s brand—Standard.

5 gal. tins, per can. ............................  4 40
1 " " per case............................... 4 90
$.................... .............................. 5 45
$ " " " ............................... 5 70

Teas.

“ is
Green Label, I s _ 
Blue Label, l’s, $’s, fi 
Red Label, l’s and ft’s. 
Gold Label. $ s.

■H BALADA CEYLON.

Wr Wholesale. Retail

.................  $0 30 $0 25
0 26

l $’S.........  0 22 0 30
0 40

i.............. 0 36 0 50
................. 0 44 0 60

, Ï0LÔNÂ1
[ Pure Cg|i-LowTea [

Ceylon Tea, in 
1 and $4b. lead 
packages, black 
or mixed.

Black Label, 1-lb., retaU at 36o............#0 19
" " $4b., “ " ............ 0 30

Blue Label, retail at 30a.....................  0 22
Green Label. " 40c.......................  0 28
Red Label, " 50a...................... 0 36

60c......................  0 42
80a..................... 0 66

Red Label. 
Orange Label, 
GoldLabel,

Raw Lals 
* fnni 

? (xfliAk Tea

, jut*— er«*

Oua, each 60 1-lb.

uo Hb

LODELLA CEYLON, 1» 
AND l'g PKUti.

Blue Label, l l.........................  10 181 «0 36
Blue Label. 1'i...........................  0 18 0 36
Orange Label, V» and 1’» .... 0 81 0 80
Brown Label, l’e and fl ......... 0 88 0 40
Brown Label, i s ..................... 0 30 0 40
Qreen Label, fe and i'l........ 0 36 0 80
Bed Label, !'•...........................  0 40 0 60

“GROWN " BEAND

Wholesale. Bet all
Bed la eel, 1-lb. and W....*0 86 f0 60
Blue label, 1-lb. and i>................ 0 88 0 40
Green Label. 1-lb........................ 0 18 0 86
Green label, j,........................... 0 80 088
Javan, !•.....................................  8 18 016

E. D. MARCEAU, Montreal
Japan Teas—

11 Condor " I 40-lb. boxee............ 80 421
II 40-lb. boxes........... 0

•• ra 80-lb. boxes......... 0

30
874
86|
SO

i
ii
18$
19

EMD AAA Japan, 40 lb “ st............
” AA 40 " ............

Blue Jay, basket fired Japan, 70 lbs.,
"Condor’’IV 80-lb. u .............

" V 80-lb. " ..............
" XXXX 80-lb. boxes....
" XXXX 30-lb. " ....

XXX 80-lb. " ....
" XXX 80-lb. " ....
" XX 80-lb.

XX30-lb. " ....
" LX 60-lb. per case, lead

packets (25 l’s and 70 $’s)G

' Condor ” Ceylon black tea in lead packets 
Green Label, $s, $s and Is.
80-lb. cases...............retail 0 35 at 0 30
Grey Label, $8, $s and Is,
60-lb. cases............. retail 0 30 at 0 33

Sallow Label, $s and Is,
4b. cases ............. retail 0 36 at 0 86

Blue Label, $s, $s and Is,
50-lb. cases ............. retail 0 40 at 0 30
Red Label, $s, $s and Is,
50-lb. cases ............. retail 0 60 at 0 34
White Label, is, |s and Is, 
60-lb. oases ............. retail at 0 40

Black Teas —" Old Crow " blend—
Bronzed tins of 10,36,60 and 80-lb.
No. 1................................. per lb. 0 86
No. 8................................. " 0 30
No. 8................................. " 0 88
No. 4................................. " 0 30
No. 6................................. " 0 17*

Tobaeeo.
THE EMPIRE TOBACXX) OO., LIMITED.

Smoking—Empire, 4s, 6s and 12s— $0 48
Amber, 8s. and 3a............  0 60
Ivy, 7s................................ 0 60
Rosebud, 7a...............  • 51

Chewing-Currency, 12a. and 6$e__ 0 46
Old Fox, 12a...................... 0 48
Snowahoe, 6$s................... 0 51
Pay Roll, 7$s..................... 0 58
Stag, 10 oz........................ 0 45
Bobs, 6s. and 12s............. 0 45

“ 10 oz. bare, 6$e........ 0 45
Fair Play, 8e. and 13s .... 0 53
Club, 6s. and 12s.............. 0 46
Universal. 13a................... 0 47
Dixie, 7s............................ 0 56

Vinegar».
B. D. MASOEAÜ, Montreal. Per gel

91MD, pure distilled, highest quality.. •0 32$
Condor, pure distilled.........................  0 27$
Old Grow............................................... 0 IS*

Special prices to buyers of large quantities

Yeast.
Royal yeast, 3 doz. 5c. nkgs . in case... 01 06
Gillette cream yeast. 3 doz ..........  1 06
Jersey cream yeast cake, z. 6c.... 1 08
Victoria doz. 6c.... 1 88

Idee. 10c... 1 88
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We have a very fine lot of Choice Pure C«ne 
Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2-lb., 3-lb., 5-lb., 10-lb. Tins.

Tor |»Hc«* and aamplaa write te

The Dominion Molasses Go.,
=5=5

HALIFAX • NOVA SCOTIA.
Afeets

see. HusaeN #. ce., reeeurre
JMN W. SICKLE * SBUNINS, HAMILTON
see. n, eiLLEseit, lbnmn
jescen cabman,

Down with Acids
In our crusade against Commercial Acid 
Vinegars — Flavorings, Colorings and 
other adulterations—we have never lost 
faith in the belief that

GOLDEN RUSSET VINEGAR
would win the day, not because it was 
eslled “Golden Russet Vinegar,” hut 
because it tu pure fruit vinegar. The 
situation is so clear to us that we can 
scarcely understand why some grocers 
persist in keeping a<nd vinegars. Where 
one customer buys acid vinegar, ten buy 
fruit vinegar—ten wise customers.

THE W. H. WILSON CO., LTD.
TIUSOMURG, ONI.

BOOK»
TEA HINTS

for St tailing 
Ur JOB» H. blakx 

«BT A

We make them in all shapes and 
sises. We have

Tee Uerdea» ofthe World. Patent Berry Bex
TWiÉSeel^OrieiL Grain -** Reet Baskets,

! Butcher Baskets,
In fact, all binds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to
.. rw.,,

Oafoilie Basket Co.
QskvIHs, Out 1

You are Interested 
In Something

Wtf n,t f $t tAi itil ittnu Ont 
art prmitd « tAi tuijtct.

end clip t^ouaend, at newipepeie 
— therefore we can equip you 
uul economical!, for e debete, 
jo easey or anything else requiring 
.formetion end ■»«» of it thus your

“■^Si^ocfi^tasa «jig |
500 * 2100

1,000 " woo
Send for oar Booklet which full, «pleine the

in nrer, brunch of 
trade in the Dominion, the profeetinaii. club

UUDIII tm tLimiG llllEtil
B8 MeaW Street, MOMTBAAI, QUA 

Telephone Mein 1*5.
IS Front Su A, Toronto. Telephone Mein MOL

ft

The Best Grocers make 
a point of keeping It 
always in Stock.
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July 81,1906THE CANADIAN GROCER

pTUPi\JED
1 21/90*

>CUsLmjt^ flu

ÜWANS
IQt/M/.

DECORATED OPAL “ Perfectly clean from our kitchen to youp customers.

Your customers’ appetites are harder to please now 
than at any other time of thy year. That’s all the more 
reason for giving the pyre, clean, wholesome, tempting

TRIANGLE A99T. 
CRYSTAL ETCHED 

BUREAU 9ETS.

Mine* M**tWRITE FOR PARTICULARS

They’ll like the look of it w its dainty packa 
they’ll thoroughly enjoy it. How is your stock ?Toron i

SAÜPLBS33-


