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Introducing—
the dandy new drink

with the different flavor

PATENT APPLIED FOR CANAD A

ERE’S a delightful new drink that will bring
your customers back for more and more and
more. It is an appetizing, refreshing, whole-

some beverage with a flavor that wins everybody’s
instant and enthusiastic approval.

Our beverages are made from formulae that won the
prize medals in London, England. Only one man knows
these formulae—and that man is a member of this com-
pany.

“Bubbles’ is absolutely pure. It is a healthful thirst-

quencher for young and old. “Bubbles” can be purchased
in bottles and in syrup for the fountain.

Other York Beverages

it will pay you to stock

GINGER ALE (Belfast) YOR-KOLO
GINGER ALE (Dry) LEMON SOUR
GINGER BEER YORK SODA -
CREAM SODA LEMONADE
SARSPARILLA ORANGEADE

We also manufacture fountain syrups in all flavors.

Our liberal trade prices leave you an excellent margin
of profit, while the quality of the goods assures increasing
sales from satisfied customers.

WRITE US FOR PRICE LIST

YORK BEVERAGES LIMITED 46 Colborne St., TORONTO

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation
Copy of Report will be sent on request to any one interested.
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When approached with a new
product the modern dealers’ first
question is—*‘“What advertising will
it get?”’

It’s a proper question; it shows
keen business insight, for the future
sales possibilities of the article, de-
pend largely on the answer to that
question.

When Aladdin Dye Soap entered
the Canadian market there were al-
ready a considerable number of
household dye products being more
or less used by Canadian women.

The Distributors of Aladdin Dye
Soap knew they had an article of
exceptional merit, and they were
determined that the winning of the
public’s confidence should not be
left to time. Consequently the ad-
vertising plans for Aladdin were

laid with and

study.

Result—demand for Aladdin has
been created on a scale even larger
than hoped for. Dealers are sup-
plied with a revolving display stand
to link up their store with the ad-
vertising campaign and as one deal-
er puts it, “It’s like so much found
money.”

exceptional care

That the advertising carries the
right appeal to women is shown by
their instant response; and the
merits of Aladdin have been proven
by the number of women who return
for more. This is where the display
stand plays its part—the customer
turns this stand till she locates the
desired colors, the sale is made and
the dealer gets the money without
time or effort on his part. Order
Aladdin from your Jobber.

The revolving display is free with an order
of 114, gross—comes in 18 beautiful colors,

sells at 15¢ cake.

CHANNELL CHEMICAL COMPANY, Limited

Makers of O-Cedar Products

Distributors

TORONTO

Yearly subscription price $4.00. Entered as second-class matter at Post Office, Ottawa, and as second-

class matter, July 5, 1912, at the Post Office, at Buffalo, under the Act of March 3rd, 1879,
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‘ BOTM —the safe

milk for Summer needs

Borden’s Milk is the safest and most economical milk
for picnickers, campers, summer-cottagers and for gen-
eral household use. It absolutely eliminates the sour

milk problem with its accompanying waste and a dozen

or so cans on hand will afford a constant supply of fresh,
sweet, palatable creamy milk that is absolutely safe be-
cause it is absolutely pure.

Why not sell Borden’s Milk by the dozen tins, assorted
sizes? It’s just as easy if you suggest it.

The Borden Co., Limited

Montreal

Eagle Brand
SQ. Charles
Evaporated Milk

Reindeer
Condensed Coffee

Condensed Cocoa
Malted Milk
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CLARK’S
CORNED BEEF

You will find, Mr. Grocer,
to be an excellent summer
seller. Handy sized cans con-
taining the very finest of
Beef cured and cooked “just
right.” |

is also very popular. Prime quality
beef, combined with a variety of
carefully selected vegetables and
oravy. The whole is deliciously
cooked and makes a tasty, satisfy-
ing, complete meal.

Made in Canada By Canadians

W.CLARK LIMITED, MONTREAL
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Cocoanut and CBinese Egg Products

We are in a position to offer for prompt shipment direct from
the Orient or from New York and San Francisco, PRIME
CHINESE EGG PRODUCTS, as follows:—

FLAKE ALBUMEN SPRAY YOLK
SPRAY ALBUMEN WHOLE EGG POWDER

Packed in tm-lmed cases of 200 lbs. net, and guaranteed free
of zine, and to pass the test of the Unlted States Department of
Agriculture.

We are willing to introduce the Chinese Egg A]bumen by
shipping, as a trial order, any quantity, from one case up, and give
any orders entrusted us our careful attentioh.

We can also quote upon application :—
LIQUID YOLK No. 1 QUALITY

In casks of 430 lbs. net—2 per cent. Boracic Acid.

Also all kinds of Oriental and other imported edible nuts and
desiccated cocoanut.

J. ARON & COMPANY, Inc.

NEW YORK

We can supply your demands in these lines and our following Canadian
representatives will gladly quote you upon request

NICHOLSON-RANKIN, LTD., ALEX. F. TYTLER, HUGHES TRADING CO.
Winnipeg, Man. London, Ont. OF CANADA, LTD,,

NICHOLSON-RANKIN, LTD., J. T. PRICE & CO,, Montreal, Que.
Edmonton, Alta. ' Hamilton, Ont. DASTOUS & CO., REG.,

. Sherbrooke, Que.
NICHOLSON-RANKIN, LTD., LIND BROKERAGE CO. LTD., ,
Calgary, Alberta Toronto, Ont. SCHé)J" {IEo{erIn) gBBEER'

NICHOLSON-RANKIN, LTD.,, JAMES KYD, 0. N. MANN,
Saskatoon. Ottawa,Ont. Sydney, N.S.

NICHOLSON-RANKIN, LTD.,, HENRY M. WYLIE, A. T. CLEGHORN,
Regina. Halifax, N.S. Vancouver, B.C.
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Do You Sell Mellow

Makes Delicious
Lemon Pies

Looms Large
in the Housewife’s Estimation
for Lemon Pies

Order Now
From Any Wholesaler

Mellow Food Products
146 Garnier Street
MONTREAL

Wagstaffe’s -

New Season’s » | A e Pure Strawberry Jam
SO
Strawberry Jam |JiS ,gk

gﬂ.— Qpen Bl Fruit and Wulshd Sugar
At Only

1920 | S e

ASK YOUR GROCER FOR IT

 WAGSTAFFE'S

NOW READY FOR DELIVERY
ORDER FROM YOUR WHOLESALERS

Wagstaffe Limited

PURE FRUIT PRESERVERS
Maple & Gage Avenues - - - Hamilton
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TRAVELLERS’ VACATION

But Your Orders Will Continue
To Be Filled Promptly

jROM July 26th to August 9th are
the days allotted to our travelling

salesmen for vacation. During their
absence, however, we have arranged
for a continuation of our always Satis-
factory Service. |

PHONE, WIRE or WRITE to

our nearest warehouse — they
are situated at Toronto, Galt,
and Peterborough.

THOMAS KINNEAR & CO.

WHOLESALE GROCERS

TORONTO
PETERBOROUGH GALT
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Sllver Prunes

A mighty fine dried frult, containing

high percentage of sugar—an ideal
fruit for summer.

Wherever placed, SILVER PRUNES
have given great satistaction.

A consignment car containing 3 OOO
boxes Silver Prunes has been shipped us

by the Callforma Prune and Apricot
Growers.

Get in touch with your wholesaler

now for your supply.

PRICES RIGHT
Two grades: Choice — Extra Choice.

SAINSBURY BROS.

Vancouver Winnipeg Montreal Toronto Halifax
ALSO AT
San Jose, Calif. Stockholm, Sweden London, Eng.

Representatives :
California Prune and Apricot Growers, Incorporated
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Waddell's

New Pack

| - ; Strawberry Jam

Made from fine selected berries and pure cane
sugar. Put up in attractive glass jars and in
pails. New pack ready for delivery.

When a customer asks for Strawberry Jam,
hand her WADDELL’S. You can safely stand

back of every jar or tin.

WADDELL’S LIMITED

.BRANTFORD ONTARIO

Selling Agents:
The McLay Brokerage Co.
Saskatchewan The Clark Brokerage Co., Regina Fort William
Edmonton. .. .B. M. Henderson Brokerage Co. Toronto . ..... J. K. McLauchlan
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No More War Stamps on

KKOVAH

The Government has
ruled that “KKOVAH”
Health Salt can, from
now on, be sold with-
out the affixing of the
annoying war stamp.
This 1s very welcome

news to the entire
trade. From now on
just sell “KKOVAH”
without any stamp
whatever.

“KKOVAH” Products Available

We can now make prompt shipment
of the following KKOVAH lines:

“KKOVAH” Health Salt “KKOVAH" Custard
“KKOVAH” Egg Substitute ~ “KKOVAH” Chocolate Pie Filler

ORDER FROM YOUR JOBBER.

MACLURE & LANGLEY

MONTREAL TORONTO WINNIPEG
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ALL TRAVELLERS ARE
OFF THE ROAD

From July 26th to August 9th
our travellers are on their Annual
Vacation, but we have made
arrangements whereby

Prompt Service
will be given.

Wire or Phone (Main 3803, 3804,
3805, 3806, 3807) at our expense.
We will fill your orders promptly.

We ship same day as order is
received.

Try us on a rush order

EBY-BLAIN, LIMITED
TORONTO - - CANADA
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‘ Impenal Grain and Milling
@QREE@Q Co., Limited
REFRIGERATORS VANCOUVER, B.C.

ECONOMY

The patented Eureka principle of cold,
dry air circulation will keep your per-
ishables fresh and firm for a longer
period than the ordinary refrigerator,
and its saving in ice makes it most
economical.

Eureka refrigerators are made to last
and their handsome finish and fine dis-
play features make them the best buy
in the refrigerator w01]d We are spe-
cializing in grocers’ refrigerators—
there is a system for every need — so

send for particulars now. We are offering the best value

Eureka Refrigerator Co., Limited : . .
G e s in Rice on the Canadian

Branches: Toronto, Hamilton, Montreal m arket to _day.

OAKEY’S

QAKEYS. || TOMATO PASTE
KNIFE POLISH :
mesrarr: | | NADR WIS SiectD paeen ms

tery, eote,

AND HAS EIGHT TO TEN TIMES THE
John Oakey & Sons, Ltd. STRENGTH OF CANNED TOMATOES.

Manufacturers of Packed in 12-ounce tins—100 tins per case.

"""ﬁ..., Cloths f..f"“p.,...." o~ Stage Samples and quotations submitted upon re-
Wellington Mills, London, S.E.l.. Eng, quest.

Agents:
i 5 S P. PASTENE & CO., LIMITED
Sonky & Mgess 59 Setty. Soem, 340 ST. ANTOINE STREET - - - - - MONSREAL, QUE-

from the time the Herring is
snatched wiggling from the
icy brine of the North Pa-
cific, till our cannery has
dressed him in the

f Wallace Tartan

WALLACE FISHERIES vimiTeD
VANCOUVER
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The service department of Canadian Grocer ’ “' t

| will gladly assist manufacturers at home and ‘ l;[‘ }"« .
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g firms in all of Canad i i i
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'Squirrel Brand FEANYT

W. H. Edgett Ltd. i C’. T, . MN,EI'S, o l,o,,,,N,M,. Donaldson-PLllli!!_iPs Agencies
Vassouoer 534 Yates Street, Victoria, B.C. m

; e P B g g Sy

Whelesale Purchasing Brekers g o g gy B e § g FLOUR, CEREALS, SEEDS

Oriental products. i ’ ¥ ¥
Exporters and Importers S 124 Pacific Bldg Vancouver, B.C

l‘”th ,m'm" 7

lI|, abroad in arrang with the

Selling Agents Brokers

‘:.m' JOHN PRITTY, LIMITED
C.k‘r, SQOIIIO & e co" B. M. Hend M.l’l". Ltd. Mercha m"s. Broker and Manfr’s Agent
= & HEAD FFICE REGINA SASK
Warehousing and Distributing K P ek Bty wiEal 0 2 AN T e
Q' w’ Dried Fl’\lit., Nut" B“I‘ll, Jams, ﬁ::ﬁ'n:m nf S pemllu e m y u|'~nl lhc';'eb)'
Office : 304 11th Ave. East - Cereals, Fresh Fruits and Assuring ‘you our wndirided Stiamtion 4o yours
YOU IN

CALGARY ALTA. thnblu» ; LET P RITTY REPRESENT

A customer does not begrudge the money necessary to pro-
perly prepare food for her table.

Albatross Pilchards Are Worth Their Price

Clayoquot Sound Canning Co., Ltd.
VICTORIA

AGENTS:
MOntlui:. n:ds.Q.ukobo;:L PAlged f;kwl e((:o SOT_ Slwulton OntNa’no
anito! 'ennock & td. Winni n.
T e s Alberta & British Columbia: Mason & Hickey
J. L. Beckwith, Victoria, B.C.

“Yes, send me ‘Red Arrow’ Biscuits
again, | was pleased with the last.”
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WESTERN CANADA

FRANK H. WILEY

Mfrs. Agent and Importer
Groceries and Chemicals

Why Not Build Up Your Trade in the Special, all grades Sugar for immediate shipment

West by Appointing Us Your Agents? 533-537 H A - w. 5 Geo. w. Gl’iﬁth' & Co., Ltd.
MOWAT & McGEACHY N 248 Princess Stree

(MANITOBA) LIMITED Winnipeg, Manitoba

Agents for MOIR’ Chocolates Selling Agents and Brokers
Confectionery, Grocery and Drug Trade A M M l Grocery Specialties, sts’ Sundries
91 Albert St., Winnipeg, Man. and at Saskateen o o ac ure & Co. Pipes, gll:;;::”ﬁu-‘;odﬂ. and
MALTESE CROSS BUILDING

WINNIPEG

THE MclAY BROKERAGE CO IMPORTERS, BROKERS

WHOLESALE GROCERY BROKERS MAN’F’S. AGENTS : Lis
and MANUFACTURERS AGENTS GROCERY, DRUG AND Richardson Green, Limited

Take advantage of our Service CONFECTIONERY MANUFACTURERS’ AGENTS
WINNIPEG MANITOBA SPECIALTIES

Calling Upon the Grocery, Hardware and
Drug Trade.

W. L. Mackenzie & Co., Ltd. C. H. GRANT CO. Winnipeg o Regina

Head Ofﬁce: Winnipeg Wholesale Commission Brokers and Cal gary Suk.twn

Manufacturers’ Agents

Branch 810 Confederation Life Bldg., Winnipeg
Regina, Saskatoon, Calgary, Edmonton ‘Wc hl-.ve the facilities for giving manufacturers We work The Retail Trade
wst-class service.

Donald H.Bain Co.

WHOLESALE COMMISSION MERCHANTS, BROKERS AND IMPORTERS

A Superior Merchandising
Organization

The House of Donald H. Bain Co. offers manufacturers and shippers exceptional
facilities for marketing their products in the rich Western field. They include
six large warehouses from Winnipeg to Vancouver each with a staff of salesmen
who daily call on the wholesale trade, excellent financial stability and every
essential detail necessary to obtain the maximum results.

LET US SHOW YOU
Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER
ALSO AT SARACEN'’S HEAD, suowmu.. LONDON, E. C. 1, ENGLAND
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The service department of Canadian Grocer
will gladly assist manufacturers at home and
abroad in making arrangements with the
firms in all parts of Canada whose announce-
ments appear on this page.

lliummmmll

WESTERN CANADA

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.

Head dﬂicc: WINNIPEG Manit\oba

We solicit eorrespondence from large and progressive manufacturers wanting active and re-
sponsible representation west of the Great Lakes. An efficient selling organization and an old-
established connection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now.

The Largest
in Western Canada

We are the largest Storage,
Distributing and Forwarding
House in the Western field.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-
ties. The Western House fot
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

C.DUNCAN&SON| LET CANADIAN GROCER

Manufrs. Agents and Grocery Brokers

o bt Sell It For You

Watson & Truesdale, Winnipeg TRACKAGE

have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Afberta. They STORAGE
get the business, and can get it for you. Write us, and we will explain our system. y DISTRIBU-

TION
Wholesale Grocery Brokers and Manufacturers’ Agents
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DETAIL WORK

To the manufacturer who is looking for an efficient Wes-
tern House to represent him, this Company cannot be ex-
celled in efficiency, reliability and result-getting.

Fourteen Salesmen

Ten of our salesmen do retail selling ex-
clusively, and four others work among the

wholesale trade.
We can put your line on the market.

 Scott-Bathgate Co., Ltd.,
149 Notre Dame Ave., E.
Winnipeg

The Home of The Scott-Bathgate Co., Ltd.

ESCOTT CO. |
W. H. ESCOTT CO.

LIMITED

Wholesale Grocery Brokers—Manufacturers’ Agents—
Commission Merchants

Manufacturers of Food Products and Spe-
cialties of merit seeking increased distri-
bution in Western Canada, are invited to
investigate our constructive

SALES FORCE

Your account intrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY
HEAD OFFICE
Winnipeg, Man.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Fort William, Ont.
Calgary, Alta. Edmonton, Alta.

When Writing Advertisers

Meat-Fibrine Dog Cakes
and Puppy Biscuits are
the daily menu of mil-
lions of dogs the world
over.

Why not be “The
Canine Caterer” for
your town? Ask your
jobber or write for

samples and prices to:—
Spratt’s Patené Limited

24-5 Fen Street
E.C. 3, England

Please Mention




July 23, 1920

vl

I ¥ |
| ‘ I\ Iul" | ” Y | [
'uumn,n il l.xmmllmmuIlulmuhnnn I munl i

CHADWICK & COMPANY -
COMMISSION BROKERS

FOOD PRODUCTS
WANTED

EXCELLENT MARKETING FACILITIES

[t

J“m!

at home and
abroad in making arrangements with the
firms in all parts of Canada whose

ments appear on this page.

ONTARIO

CANADIAN GROCER

MACLURE & LANGLEY
LIMITED

_ Manufacturers’ Agents
Grocers, Confectioners and Drug
. Specialties-

12 FRONT ST. EAST, TORONTO

J. K. McLAUCHLAN

Manufacturers Aﬁt and
Grocery Bro

Kellogg’s Toasted Corn Flakes (London, Ont.
McLauchlan’s Biseuits

Waddell’s Jam

45 Front St. East, TORONTO.

H. D.. MARSHALL

Wholesale Grocery Broker
OTTAWA MONTREAL

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers

51-53Wellington St. W., Toronto

John J. O’Donnell & Co.

Commission Brokers
Manufacturers’ Agents

We can give you efficient representation
in the Windsor district.

Heintzman Bldg.,

Windsor, Ont.

H. C. BRENNAN

Manufacturers Agent and
Grocery Broker

Covering City of Ottawa and District Thorsughly

Booth Bldg. OTTAWA, ONT.

Let T. ASHMORE KIDD

Broker
KINGSTON, ONTARIO

qupumtu\\l the successful merchandising of
your lines in Kingston and district.

SUGARS

W.G.A. LAMBE & CO.
TORONTO
Established 1885

FRUITS

des—

Limited - -
Ridgetown, Ont..

Canada Beaver
Brand Brooms-

; ATISFACTION and unusual wearing qual- ,
ities are built inte every Bea
Brand B

room,

They are made by oxpcﬂ.s in the following
ousehold Brooms—10 different grades.

Toy Brooms—38 different grades.

Whisks—10 different grades.
Warehouse Brooms—a specialty.

The Canada Broom & Brus.l Co.

Sales Manager—M. Webber, London, Ont.

g

color,

facture.

sell them.

ver

REMEMBER

that Laundry Blues vary in strength,
and - bleaching properties.
Inferior kinds leave unsightly marks

OCEAN BLUE has a reputation for
safety and perfect results—due to expert
. treatment in every stage of its manu-

- You will have no-complaint from even
your most particular customers if you

OCEAN BLUE

In Squares and Bags
Order from your Wholesaler

HARGREAVES (CANADA) Limited

The Gray Building, 24 and 26 Wollh‘ton St. W., Toronto

Mn Atcnﬁ For &nlwb‘. uz-whm and
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CANADIAN GROCER

‘nn service department of Canadian Groecer

will gladly assist manufacturers at home and
in making arrangements with the

firms in all parts of Canada whose announce-
ment sppear on this page.
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QUEBEC

ROSE & LAFLAMME

LIMITED

Commission Merchants
Grocers’ Specialties

MONTREAL TORONTO

MANUFACTURERS
O. M. SOLMON

Importer-—Exporter
Leaving for Europe July 3rd
An opportunity to establish your products on the
European market
Write or wire Immodhtol
7 McGill Oollo.c An Montreal

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKER

Importateurs
& Exportateurs
Pois et Feves

Inm-n.
Peas and Beans
Food Products
ST. NICHOLAS BUILDING, MONTREAL

PAUL F. GAUVREAU
WHOLESALE BROKER
Flour, Feeds and Cereals
85 St. Peter Street, - QUEBEC

I am buyer of Peas and Beans of all kinds
Mail Samples and Prices

AGENCIES WANTED

For Food Products, Confectionery, etc.
For the Dominion, Best References.

JOYCE CO., LTD.
307 Se. J.Fno- Slmt, Montreal

CAR PURE MAPLE SUGAR
FOR SALE

Write or wire for quotations. Also

dealers in PEAS, MAPLE SYRUP.
CANADA PRODUCE CO.

171 Se. Paul St. East Montreal

WANTED

Agencles for food products for the
Qlty of Montreal, best references

SILCOX & DREW
33 NICHOLAS ST., MONTREAL

Belgo. Canadian Trading Co. “Regd.”

Import and Export
General Distributors

We are open to represent Manufacturers or
Growers of Foodstuffs.

103 St. Francois Xavier St., MONTREAL

-

Potatoes, Oats, Peas, Beans, Hay, Etec.
in Car Lots

A. H. M. HAY

General Produce & Lumbermen’s
Supplies

Phone 5311

Resid. 6383

GAETZ & CO.

MANUFACTURERS' AGENTS AND
GROCERY BROKERS

640 Barrington Street, Halifax, N.S.

MARITIME PROVINCES

80 ST. PETER ST.
QUEBEC

SYDNEY and CAPE BRETON

consideration.
(}ot!:t r-nlb by Mm resident broker
to 1 after your interests. 'ﬂm years con-
Al references. Write.
R. E. McCONNELL,

Mmﬂummsm;'u;: grneory Broker,

CANADIAN PRODUCTS EXCHANGE, LTD,

Grocery, Confectionery and
Drug Specialties

702 Robie Street, Halifax, N.S.

In Writing Advertisers Please
Mention This Paper.

Say you saw it in Canadian

The Smith Brokerage Co., Ltd.
Wholesale Commission Brokers
l‘l' JOHN N.B.

& mal s i the Matibs Povi
nm.nha-d-,-m
Best Ref
SMI IIDKIIAGI
&.Jclm-';l.l cgouth“ul

RICE FLOUR
RICE MIDDLING

Mount Royal Milling

and

Mfg. Coy., Limited

MILLS AT MONTREAL, QUE.
VICTORIA, B.C.

D. W. ROSS COMPANY

Agents

MONTREAL
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TRADE MARK

J. M. SCHNEIDE

27-28c. Ib.

PURE LARD

.Open Kettle Rendered Quality

GUARANTEED NO. 1 STOCK

Schneider’s
Guaranteed Bacon

This bacon is delicious for breakfast and
other meals—tasty and appetizing. Recom-
mend it to your customers during their pur-
chases.

R & SON, LIMITED

KITCHENER, ONTARIO

Drop us a Card Iq_r Sausage and Smoked Meat Quotations.

Satisfaction guaranteed on all mail orders

H.A. COOKED MEATS

Your sales during the warm
weather will #ot go down if
you carry a line that has a
ready call. Picnics and
Motor Trips are popular
and consequently there is al-
ways a demand for cooked
meats. H. A. BRAND
COOKED MEATS are all
they are represented to be—
wholesome and appetizing.

Remind your customers of
this delicious summer food
by keeping a complete stock
on hand. We feel sure you
will find profit in handling
H. A. Brand products and

customer satisfaction.

THE HARRIS ABATTOIR COMPANY. Limited

TORONTO, CANADA
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‘The reason DEL MONTE Products are
such ¢ood profit-makers is because they
keep moving off the shelves almost as fast
as you take them in stock. Their well-known
high quality and our extensive advertising | ,
assure you steady, easy sales and quick w .‘

ANNEDFRU'
VEGETABLES & |

x_FO0D SpCIAlTIES ,

o o s

JAMS
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
- MARZIPAN
CHOCOLATE

Agents:
Wm. H. Dunn, Limited, Montreal

Maritime Provinces and Western Canada
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The P0pular Demand

Is Appreciated by every Grocer in Canada

There is both pleasure and profit in selling “SALADA’’—Pleasure—in
knowing that every time you sell “SALADA” you satisfy a customer;
Profit—in the number thus satisfied, who come back for more.

il ' b
- There’s An Established
: R  “Quality Reputation” Behind

White Swan Wheat Flakes

—a reputation that is to- very highest grade wheat
day spelling big profitable ina way that brings out all
sales for grocers handling the delicious flavor and all
this popular line. the body building nutri-

W hite Swan W heat Flakes ™ent of the wheat. Try a
are perfect, thin, appetiz- sample order and watch it

ing flakes made from the Tepeat.

White Swan Spices and Cereals, Limited

TORONTO, CANADA

o




CANADIAN GROCER

Fe At AeP%0) MM DIWMUAVHATMS Adnanse s os

FoQo \‘»‘—

;.. o -y
‘J«.um' J.).La...m.ﬂiq-aao... A has Tk

] . il @ ) :
: ‘,A ’,\K v ‘._“’ 2y : A ; Mﬁl’
WL

dor Fnae dealon Adl ML 4D Dus b DD Rdane -

@ At e

Two Milestones on the Road to
Breakfast ---Which Road Will
Your Customers Choose ?

Two Minute Oat Food takes just
two minutes’ boiling to make the
smoothest, finest flavored porridge
while ordinary oats take three-
quarters of an hour or more, usually
requiring to be soaked over night.
It's very evident which your cus-
tomers will choose if they only knew
about Two Minute Oat Food. So,

Mr. Grocer, get busy—tell your cus-
tomers about this “time and labor
saving porridge oats.” Keep it well
displayed in your windows and on
your counters, and you'll find Two
Minute Oat Food will be one of
your most profitable and leading
sellers.

The Quaker Qats ©Ompany
Peterborough, Canada

July 23, 1920
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A Strong Selling Point

Not every grocer who handles Red Rose Tea realizes the
fact that it 1s a much stronger tea than other teas, and there-
fore more economical to the customer. Red Rose Tea being
stronger goes farther and is therefore always superior in
value because cheaper per
cup. Tell your customer and
you’ll clinch the sale.

s

B

T. H. Estabrooks Company, Limited

ST. JOHN, MONTREAL, TORONTO, WINNIPEG, CALGARY, EDMONTON
ST. JOHN’S, Nfld., and PORTLAND, Maine

Traveler’s Half-Holiday Guide Book
For You

CANADIAN GROCER has had printed in booklet

form, list of half holidays in cities and towns in
each province of Canada.

It 1s a very handy guide for traveling salesmen and
copy will be sent to anyone connected with the grocery
business without charge. Regular price 10 cents per
copy.

Wire, Phone, or send us a card.

CANAD[AN GROCER

143-153 Umverslty Ave., Toronto Phone A. 5470
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Keen’s Mustard

Are THE Brands
Wherever Mustard is Used

We are glad to be able to announce larger
supplies coming along regularly. There-
fore you can stock up more freely with

Colman’s and Keen )

Canadian Agents: Magor, Son & Co., Limited, Montreal and Toronto

|
l
l

QNOT SUc (EFD
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«'DU,‘?f, ‘?*’“f R

OFFICES -707-708 CONFEDERATION LIFE BLDO.
copEs

g .
CRAIIE, P T P =
® |N-TOUCH WITH THE WORLES MARKETS" o ABC.A™E STHEDITION
ALL QUOTATIONS SUBJECT TO CONFIRMATION m ARMSEY'S LATEST
TELECHONE MAIN 8801 PRIVATE CODES

We are pleased to announce to the trade that we have completed our organization
in the Prairie Provinces of Western Canada by establishing our own branch offices;
under capable and experienced managers, as follows:

REGINA, Saskatchewan—under management of Mr. J. C. Ryan.
SASKATOON, Saskatchewan—under management of Mr. Ross L. Forbes.
CALGARY, Alberta—under management of Mr. William H. Dingle,
EDMONTON, Alberta—under management of Mr. Harry M. Judgc

NICHOLSON-RANKIN LIMITED
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Sharp Advance in Sugar Announced

Increase of $3 Per Cwt. is Not Due to a Shortage, But is the Out-
come of the High Prices that Have Been Paid for Raws—One
Refiner Believes that the New Price is Now the Peak.

LL sugar refineries with the ex-
A ception of the St. Lawrence Co.
have advanced their sugars $3
per hundred, bringing the price of gran-
ulated up to $24.21 in Toronto. This is
practically on a par with quotations in
the United States.
Refineries are now working on high
priced raws, and that is the reason
given for this advance.

One refiner stated to Canadian
Gr.cer, “We are all now working on
high priced raws, and naturally the re-
fined sugar must be advanced. In my
opinion this advance will bring sugar
to the peak prices and will probably re-
main there for some timej The raw
sugar market has been declining, but
even at to-day’s cost of raws laid down
in Montreal would justify a $3 advance.
The raw sugar that is now being re-
fined was purchased when prices were
the highest on record.”

The Raw Sugar Market

Willett & Gray, in their sugar bulletin
dated July 15, has the following to say
of the raw sugar market:

“The market, as we went to press last
week, was under the influence of a de-
mand for shipment to outports, and as
this demand occurred when the offerings
were light it necessarily resulted in a
firmer market and advances were paid
for shipment to such outports. Sales of
Cubas were made at 17%c c. & f. (18.81¢)
for Philadelrhia. This generally im-
proved tone naturally affected the situ-
ation in New York and prices here ad-
vanced '%4c per pound from those pre-
vailing last Thursday. On Friday, the
Amceriean bought 10,000 bags Porto
Rico sugars at 18.56¢c, which was the
sale that established quotations at the
advance. The market has remained gen-
crally steady during the greater part of
the week under review, and on Monday
and Tuesday quite a heavy business was
done, amounting close to 50,000 tons of
sugar, which included Cubas for July
shipment at 17%c c. & ., Porto Ricos
at 183.56¢, and full duty sugars at 17%e.
Included in this total of sales were some

10,000 tons of Java sugars, refining

grades, for shipment from Japan during
July and August, but as these sugars
will not arrive until late September-
QOctober they were sold at a discount of
% ¢ a pound below the nearer deliveries.
Another feature worth noting is that
Java white sugars on the spot are now
being sold to refiners on the test basis,
these sugars having lost their premium
as white sugars owing to the lack of de-
mand by the trade., Sale this week of
this class of sugars to refiners has been
about 1,000 tons.

“The arrivals of raw sugars this week
are quite heavy, the total being 102,110
tons, of which 13,963 tons came direct
tn the trade and the balance to refiners

T

MAY NOW CHARGE 26 CENTS
PLUS FREIGHT

Ottawa, (Special).—In an order
issued by the Board of Commerce
approval is given by the board to
the action of sugar refineries fix-
ing prices at 24 cents per pound.
It is also provided that the sale of
granulated sugar at a price higher
than 26 cents per pound plus
freight, if any, will be held by the
board to have been made at a price
which includes an unfair profit.

The order states that where
sales in small quantities are de-
manded, and by reason of currency
limitations it is impossible to make
exact payment for sugar in exact
conformity with the provisions of
the order, then, if the demanded
sale is of one pound and the price, .
in exact conformity with the order,
is 26 cents or less, the sale, if
made, shall be for 26 cents, but in
such case the dealer may refuse to
sell only one pound and may re-
quire purchase of four pounds,
whereupon the price shall be $1.05
for four pounds. ¢ _

..The same rule will prevail in re-
‘gard to two-pound and three-pound
sales.

fcr melting. The afloats to the Atlantic
ports from all countries are now 185,000
tons.

“Asg we go to press the tone. of the
market is decidedly easier, and it is more
difficult to dispose of sugars at the
above-mentioned quotations, refiners be-
ing contented to accept small-sized lots,
but lcaving the larger lots unplaced. The
weneral quieting of the refined situation,
and the disposition on the part of hold-
ers to resell raw sugars gives the mark_et
a generally easier tene, and which will
probably result in somewhat lower
prices.

“As we close sales are reported to
the American of Porto Ricos and St.
Croix at 18.81c, the equivalent of 17.25¢
c. & f. Cubas.

Cuba Exports Ircrease

“The fcature of the Cuban market
this week is the export figure—101,450
tons total. Of this amount, 63,5688 tons
are destined the U.S. Atlantic ports,
while New Orleans is scheduled for
15,255 tons, Galveston 8,360 tons, and
Savannah 3,635 tons, a total for the
U. S. of 85838 tons. This is notable
after the large exports last week to the
U. S. This week Canada, with 6,690
tons and Furope with 8,922 tons, made
up the week’s export total. The receipts
at the Cuban shipping ports were 39,780
tons and the stock there is reduced to
472,650 tons. Since last week 3 centrals
have closed, leaving 10 still in operation.

“The corrected production to the end
of June is 3,243,610 tons against 3,331,- ,
070 ‘tons last year. To Julyt 10 the
visible production is estimated at
3,301,407 tons against 3,405,209 tons
to corresponding date last year.
The balance of supply (on the basis of
estimate of 3,650,000 tons for the pre-
sent crop) works out as only 213,503
tons, or only slightly more than half
what it was at this time last year—419,-
791 tons. There are 10 Centrals still at
work against 16 last vear, and the crop
outturn continues to indicate a result
nearer 3,900,000 tons than 3,650,000
tens. For the new crop the weather con-
tinues fair.”
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Ontario Fruit Crops Promise a Record

Cherries Show the Biggest Yield in Years, but Raspberries Will
Be Light, Peaches, Plums and Pears Will Likely Be Heavy, and
Apples Will Be Better Than Usual.

TROUGH Ontario the fruit crop

promises to be ‘an abundant one,

and with the exception of rasp-
berrics, the crops will be larger than they
have been for several years. The straw-
berry crop, which is now practically over,
was a bumper one of good quality. In
the Niagara district the price to the
growers averaged about 18 cents per
box.

In Western Ontario raspberries are
showing up better than wes anticipated
last month, but throughout the Niagara
district the yield will not be more than
65 per cent. of full, while between
Hamilton and Toronto red raspberries
will not be more than a 25 per cent.
crop. Blackberries are practically a
failure in the Toronto to the Niagara
Falls district.

Cherries a Heavy Crop

The cherry crop is now in full swing.
In the Niagara district sweet cherries
are a full crop. Richmonds are a trifle
better than the average, and Mont-
morencies are an average crop. The to-
tal sour cherry yield, while not as heavy
as it promised at one time, will be
slightly heavier than in 1919.

Black and Red Currants Light

Earlier in the season it was thought
that the black currant ecrop in the Nia-
gara Peninsula would be up to the aver-
age, but now that picking has commenc-
ed the crop is turning out to be ex-
tremely light. This is also true of
Western Ontario. In the Lake Erie dis-
trict gooseberries, black and red currants
are reported only 15 per cent. of a crop.
On the whole red currants promise to be
more plentiful than blacks.

Plums will be heavy throughout the
Niagara Peninsula. Gages promise es-
pecially weli. Japans are heavy with
the exceotion of Abundance. Plums
generally throughout Western Ontario
promise a full crop.

Niagara Pears a Full Crop

Pears, espccially Bartletts, will be
light, although in the Niagara-on-the-
Lake district Bartletts promise a full
crop. Between Hamilton and Toronto
Bartletts are a light erop. Clapp’s Fa-
vorite and Keiffers will probably be an
average cron. Throughout Western On-
tario pears will be an average crop.

Peaches Look Promising

Throughout the Niagara district the
peach crop is very promising. The ex-
pectation is that the crop will be the best
they have had in the last four or five
vear:z., It is too early yet to give an
estimate of the real value of the grape

crop, but present indications promise a
crop from 60 to 65 per cent. of average.
Growers are looking forward to high
prices on grapes in view of the fact that
their expenses have been running ex-
ceedingly high this year.

Present indications are that Ontario
and Quebec will have a crop of apples
greatcr than for several years. Baldwins
and Spys will probably he a 50 to 60
per cent. crop, but all other varieties
promise to be a full crop.

———

- Fruit Department

Is Re-organized
Woman With Long Experiehee in Fruit
Selling in Charge of New Depart-
ment in Charles P. Macklaier’s
Store at Montreal

A “new fruit department has been
opened in the grocery store of Charles
P. Macklaier, 211 St. James St. W,
Montreal. This department is under the
management of Miss Ker, who had for

sevenieen years been manager of John
Mair’s fruit store, 131 St. Peter Street,
Montreal. This idea is practically new
to the grocery business since Miss Ker
runs this branch of the business herself.
Miss Ker pays rental for the use of
the front of the store. As explained to
Canadian Grocer, it relieves the clerks
of considerable bother in connection with
the handling of the fruit, while Miss
Ker and her staff turn all their efforts
to specializing in fruit. As a result, the
maximum results are expected. The
windows are attractively dressed and
handled by the fruit department. Miss
Ker's wide experience in the fruit busi-
ness will mean much towards developing
and specializing in the fruit business
in the downtown market. -

GROCERS’
PICNIC
The Retail Grocers’ Association of

Guelph, Ont., will hold its third annual

picnic on Wednesday, August 11th, to

Puslinch Lake.

GUELPH ANNUAL

Shipping Sugar Across the Border

“But Not to the Detriment of Canadian Con-

sumers,” Says Wholesalers—Sugar is Now

Arriving in Abundance and Only Surplus Sup-
plies Are Being Sold in the United States.

INCE the export restrictions on
S sngar have been lifted, wholesalers

and some retailers have been taking
advantage of the exchange rate existing
between the United States and Canada,
and are shipping sugar to the Upnited
States, thereby making a handsome profit
of 13 per cent. over the five per cent.
allowed wholesalers and two cents per
pound to the retailers by the Board of
Commerce.

Wholesalers state that this is not be-
ing done to the detriment of the Cana-
dian consumers in view of the fact that
there i3 very little demand for sugar at
the present time and all orders from
Canadian customers are given the pre-
cedence over any inquiry from the
United States.

Sugar is now arriving in such large
quantities that wholesalers are becom-
ing overstocked and as it takes consid-
erable capital to finance a few cars of
sugar, wholesalers are of the opinion
that they are quite justified in selling
surpius stocks of sugar in the best
market.

Keeping Close Serutiny

According to a despatch from Ottawa

the Board of Commerce is keeping close
scrutiny on exports of sugar from
Canadia to the United States, : nd a state-
ment is issued to the effect that steps
are contemplated, which without drastic
interference may be expected to reduce
such transactions to the minimum.

“Conditions,” the statement con-
tinues, “are certainly favorable to the
export movement were there a super-
abundance of sugar in Canada. So far
as a Canadian dealer in sugar is able
to protect his home trade, leaving even
a liberal margin for an increasing con-
sumption, particularly in the dry Prov-
inces, there can be small objection’ to
his taking advantage of the higher
prices and the higher exchange ruling
south of the line. In the meantime, the
removal of the embargo on sugar revis-
ed old contracts for exports made by
Canadian dealers when sugar was half its
present, price, and when some Canadian
buyers with visions of big profits in the
United States had bought too heavily for
the Canadian.market alone. These buy-
ers have been held to their contracts and
recen’ sugar exports represent, there-
fore, in many cases heavy losses.”
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Investigate Bd. of Commerce Charges

Leader of the Opposition Asks That Murdock Charges Be Investi-
gated, and Other Members Also Request Fuller Light on Recent
Accusations—Request of Board for Monthly Reports is Assailed.

ANADIAN GROCER has publish-

ed in previous issues the charges

to the Government of James Mur-
dock, the last member of the Board of
Commerce to resign. It is interesting
to note some of the viewpoints taken
by various members of the Government
as shown by Hansard when these
charges were taken up at the last session
of - Parliament.——THE EDITOR.

MR. MACKENZIE KING (Leader of
the Opposition), speaking on the matter,
said:— .

“Not for many years has there been
levelled against any Government so
strong an indictment as that which
is contained in the letter of resigna-
tion of Mr. James Murdock from the
Board of Commerce addressed on
June 24th to my right hon. friend the
Prime Minister. I would remind the
House that these charges have not
been made by any hon. member of the
Opposition for any political purpose,
but have been made - against the
Government by one of its own ap-
pointees who has been serving upon
a board which the Government itself
created, and who has had an oppor-
tunity to form an opinion in regard
to the merits of the legislation and
the method of its working the link
of which could be open to no one ex-
cept a member of the board.
~ “These are extremely serious
charges, and are calculated to in-
crease the unrest now prevailing in
the country, due to the high cost of
living and to a general belief that
that high cost of living s to a large
extent attributable to profiteering. It
was this prevailing public opinion
which led the Government in 1919 to
enact the Board of Commerce Act and
Combines and Fair Prices Act,

Fullest Inquiry Necessary

“The only way to allay public unrest
is to allow and ensure the fullest in-
quiry into the charges which Mr.
Murdock has made. In this connec-
tion let me say that it was my inten-
tion, had there been time to do so, to
move in this House a resolution to
this effect. I have it here written out
us I had intended to move it:

“Whereas all the members of the
Board of Commerce appointed to
check profiteering and investigate
the.causes of the high cost of living
have tendered their resignations;
and whereas James Murdock, the last
remaining member of the Board who
resigned recently, has made grave
cnarges against one of his colleagues
and also againsc members of the Gov-

crnment; therefore, be it resolved that
a special committee of this House be
appointed with authority to examine
witnesses and send for papers and
documents and  investigate said
charges, together with all other mat-
ters relating to the administration of
the said Board and report to Parlia-
ment.

“If such an inquiry is refused by
the Government, the people will be
justified in the belief that the
charges made by Commissioner Mur-
dock are true; that the Government
is out of sympathy with its own legis-
lation; that these Acts were passed
merely to quiet the alarm caused by
the Winnipeg strike and other popu-
lar demonstrations, and to make a
pretence of controlling profiteers; that
the Government have been secretly
thwarting the operations of the
hoard and minimizing the effective-
ness of their own legislation; that the
chairman was appointed and kept in
office to protect the big interests in
taking excessive profits; and that the
Government protected the textile
manufacturers in an investigation,
the result of which would have start-
led and incensed the Canadian pub-
He. ,

Sir Robert Borden’s Reply
RT. HON. SIR ROBERT BORDEN, re-

plying to the leader of the Opposition,
said:—

“I think the hon. gentlemen will
agree that an announcement such as
that which has just fallen from the
lips of my hon. friend is about the
most extraordinary that Parliament
has ever listened to. My hon. friend
thinks this is a matter of the gravest
import, affecting the honor of Parlia-
ment and of the Government; more
than that, affecting the interests of
all the people of this country, touch-
ing the question of profiteering. And
he does not purpose taking any steps
in the matter because the Minister of
Naval Affairs (Mr. Ballantyne) told
him last evening that the House was
going to prorogue to-day.

Murdock Charges Late

“As to the conduct of Judge RoBson,
if the Government of this country
had maintained Judge Robson as
chairman of the commission after he
had tendered his resignation in view
of what had taken place, my hon.
friend might have had some shadow
of ground upon which to rest his as-
persion against the Government. But,
as a matter of fact, as soon as the in-
cident took place Judge Robson
tendered his resignation and it was
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accepted, and 1 for one am unable to
understand the logical connection be-
tween the resignation of Mr. Murdock
in the latter part of June and the in-
cident which took place some three or
four months . previously. If M.
Murdock was to have taken any ac-
tion by way of resignation on account
of that incident, the time for him to
have acted was then and not four
months afterwards. At all events, the
Government having appointed Judge
Robson in good faith, believing, as
we sincerely believed, that he pos-
sessed the character, the ability and
the experience that would justify his
appointment, have no reason what-
ever to apologize for our action, nor
to incur the unworthy suggestion
made by my hon. friend with respect
to Judge Robson’s appointment or Lo
his resignation.

Charges Are Vague

“I do not know, that there is very
much else to be said about the charges
submitted by Mr. Murdock, if you
could call them charges considering
their character; they are exceedingly
vague; they speak of thwarting, they
speak of suggestions of the Civil
Service Commission, and they speak
of these things in a somewhat airy
way. I do not see on what the Gov-
ernment wovld proceed if it proposed
to make any such investigation as
my hon. friend has hinted at. But I
will tell you this, that in so far as
Mz. Murdock is concerned I believe
him to be a perfectly sincere man and
a man of a good deal of intelligence.
I believe he does really think that the
allegations which he has set forth
in his letter are true. I think he is
a gentleman of a certain tempera-
ment, one whose prejudices might be
somewhat easily excited because his
whole mind seems to be almost com-
pletely honeycombed with suspicion
of the methods of other people with
whom he has been associated.”

Was the Board a Real Success?
MR. ANDREW McMASTER, (Brome),

speaking to the debate, said:—

“The Prime Minister has just stat-
ed that Mr. Murdock, the gentleman
who is responsible for these charges,
is 2 man of high character, absolute
sincerity and of very fair intelligence.
it is true that he rather damned this
gentleman’s intelligence with faint
praise, but after all it hardly lies in
his mouth—nor in the mouth of his
colleagues—to do so, because Mr.
Murdock is a gentleman they appoint-
el, to this position at a salary of




$8,000 a year, for the purpose of
protecting the consuming public of
Carada.

“Was the board a real success?
What was the reason for the board’s
egregious failure? The board in
different places bullied inoffensive
bakers and made decisions about the
right price for a piece of pie, but I
do not know of any profiteer of real
importance, any manufacturer who
really reaped unjust profits from the
crisis through which this country. has
been passing, who was punished by
this board.”

The Monthly Reports

MR. G. B. NICHOLSON:—“It was
never thought that when the Board
of Commerce was created it was to
establish an inquisition going up and
down this land probing amongst all
kinds and classes of people and ask-
ing them to do things that were ut-
terly impossible so far as business
dealings were concerned. In this
connection 1 want to refer to one
document which was issued by the
Board of Commerce; and here let me
say that if the Civil .Service Commis-
gion, upon = whom -aspersions have
been cast in the letter of Mr. Mur-
dock and by certain hon. members
who have spoken here, were the
means of preventing the Board of
Commerce from getting the staff
necessary to carry out this part of
their plan, then I have a higher re-
gard for the commission than I ever
had before. I now hold in my hand a
document which was placed .in the
hands of every retail grocer, of every
conceivable character, from one end
of the country to the other, coupled
with the instructions that it must be
filled out and filed with the Board
of Commerce monthly upon pains and
penalties that the Board of Commerce
would inflict. I secured a copy of one
of these documents from a lady who
keeps a small grocery store in my
own town. If the information de-
manded in that document were to be
farnished that lady would have to
gecure an accountant in connection
witn her business. Every ounce of
commodity that came into that store
had to be accounted for: also where it
came from, the price, the cost of car-
riage, to whom it was sold, the price
chtained, the spread between the pur-
chasing and the selling vrice, and all
that sort of thing. In the particular
place of business to which I refer
this woman was doing a trade of per-

haps $10 to $15 a day, and was doing
it all herself. That is. the kind of
work the Board of Commerce set out
to do instead of discharging the duty
that was legitimately before it and
which the committee that recommend-
ed its coming intp existence had ex-
pected it would undertake to do.”-

CANADIAN GROCER.
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New Crop Apricots Are Lower

California Prune and Apricot Association Name
Prices on 1920 Crop of Apricots—Falling Off of
Export Demand is a Factor that Causes Prices

to Recede.

high cost of living slumped a
few points when prices were
named last week for the 1920 crop
of dried apricots by the Cali-
fornia Prune and Apricot Growers, Inc.,
the co-operative growers’ organization,
which claims to market 75 per cent. of
the California prune and apricot crop.
The United States Department of
Agriculture announce that the average
price being paid farmers in the United
States for food products has risen 20
per cent. since July, 1919. Prices named
last week for dried apricots show only
a slight increase on the fancy grades
and are lower on the choice and stand-
ard grades than the prices made last
year.

SAN JOSE, Cal.—(Special.) — The

The New Prices

Prices named which are the ones to be
paid to the growers for their fruil are:

Sunsweet Quality
.................. 24c¢ per lb.

“ o«

Choice .
Extra Choice

Fancy

Extra Fancy

Fancy Moorparks

Extra Fancy Moorparks ...

“"
“
“"

Growers’ Quality

CHBI ol vavevs iap 22%c
Extra Choice

Fancy .

Standard .

Slab

The choice and standard grades are
the ones which are handled by most re-
tailers, and which are bought by the ma-
jority of consunmiers. It is interesting to
note that on these grades prices for this
year’s fruit are from one to two cents
lower than the opening prices named for
the 1919 crop. Fancy and extra fancy
stocks, which are usually only bought
by an.exclusive trade, show an average
increase over last year’s price of about
four-fifths of a cent a pound, an almost
negligible amount when compared with
the large gains made by other food
staples.

Buying for Export| Falls Off

Collapse of the export speculation,
which greatly influenced last year’s prices
has held the average price of 1920 crop
dried apricots at last year’s level, while
other foods were skyrocketing, according
to H. G. Coykendall, general manager of
the California Prune and Apricot Grow-
ers, Inc.

The high mark set by last year’s prices,
according to Mr. Coykendall, was in-
fluenced by a tremendous demand on the
part of export buyers who thought
Europe would be in a position to purchase
huge stores of American food products.
Ruinous exchange rates and general

social unvest throughout Europe caused
these export buyers to throw back a
large part of their purchases from the
1915 crop on to the domestic market.
Last year’s experience taught them to be
wary of speculation for export, and in
consequence practically no foreign de-
mand has developed for this year’s crep
up to the present time.

—_—— e

Should Use More
Yellow Sugar
for Preserving

There is a big opportunity for grocers
to make the best of the fruit season this
year and at the same time make bigger
sales of yellow sugar. Yellow sugar is
more easily obtained than the granulat-
ed. Housewives seem to be prejudiced
against using yeilow sugar for preserv-
ing. Canadian Grocer has taken this
niatter up with different authorities, as
to the use of this yellow sugar in pre-
serving. Jt can be used for preserves
quite as satisfactorily as the granulated
sugar except that the color is not ' just
what might be desired. The flavor is
equa‘ly as good and in preserving the
darker fruits, such as plums, straw-
berries, and black currants, the differ-
ence cannot be noticed. A bigger field
is open for the grocer, if he takes 'this
into consideration and advertises ac-
cordingly. This year there will be a
certain difficulty in handling the fruit
should the crop come up to expecta-
tions, on account of the shortage and -
high price of sugar. By a little timely
advertising and suggestions, the grocer
can help greatly the sales of the fruit
by advising the use of yellow sugar.
The sugar refiners claim that there is
a sufficient supply of the soft sugar to
meet the demands for preserving this

year.
—_—————

RETAIL FIRM MAKING JAM

MONTREAL. — Goodwin’s Limited
Grocery Department, Montreal, have
opened during the last few,h weeks a
jam factory in cofinection with their
store. They ave manufacturing straw-
berry, plum, fig and mixed fruit jam,
besides marmalade. They are putting
this up in jars and tins for their own
store as well as for distribution among,
wholesalers. E. A. Dumbrell, who for
eight years has been with the Wagstaffe
Company of Ilamilton, has come to
Montreal to supervise the making of the
jam. The factory is located on the top
floor of the store. .
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Retail Clerks’ Association Going Ahead
Steadily Now in Sault Ste. Marie, Ont.;
Merchants Are Co-operating Heartily

Members Meet Regularly For Social and Business Benefits—Strength of Organization Has
Increased in Six Months From Thirteen to a Hundred and Fifty—Wednesday
Half-holiday was One of First Coups Effected.

(Written Specially for Canadian Grocer by Secretary J. N. Rush, 23 Herrick Street, “So0.”)

Ont., last year, 1919, started a

movement with regard to the
weekly half-holiday the year round ex-
cept December, but unfortunately they
fell down in their enterprise; therefore,
the following vear the Retail Clerks’ As-
sociation was formed with the hearty co-
operation of the merchants.

At the time the clerks started the
movement the Trades and Labor Coun-
cil tried to form a union and block out
the association, of which the merchants
were more highly in favor. They did not
like the idea of a union, so they asked
the clerks to form an association.

Formed For Three Reasons

The association was formed then for
three reasons:

(1) The Wednesday half-holiday;

(2) The meeting of all clerks regular-
ly for social and business benefits, and

(3) For sports during the different
seasons of the year.

The association is managed by the
following officers: President, J. W. Py-
bus; 1st vice-president, J. G. Stewart;
treas.,, Alex. Murray, and sec., J. .N.
Rush. They are assisted by various com-
mittees, such as sports, literary, etec.

THE merchants of Sault Ste. Marie,

Our first meeting in January was not
a very great success, but with every
meeting the members have increased
from the unlucky 13 to 150, which is a
goodly percentage of retail clerks. We
are, however, just starting, and next
winter we hope to enlarge more strongly.

The reason the fair sex were taken in
was because they, too, are entitled to
the Wednesday half-holiday, and also to
the getting-up of dances, etc., which the
association puts on. We had one dance
last winter which would have been a
failure had it not been for the girls, as
they did all the work, that is the making
of sandwiches, etc.

At the First Meeting

Given here is a copy of the minutes
of the first meeting on January 8, 1920:

“The president, J. W. Pybus,
opened the meeting, briefly outlying the
purpose of the Retail Clerks’ Associa-
tion to the members of the association
and also to a number of retail merchants
who were present.

“The president’s remarks dealt largely
with the weekly half-holiday question,
to which the merchants present ex-
pressed their hearty approval.

“Several of the business men present
were then asked to speak on the half-
holiday, and all agreed that it was a
good thing as they themselves enjoyed
a half-holiday, and, therefore, would like
to see it in vogue. All were in favor of
giving it a boost and helping it along.
Those expressing opinions were:
J. H. Bryan, of Bryan’s, Ltd.; J. Hus-
sey, of Hussey-Ferrier; C. M. Green, of
Nipissing Stores; E. L. Bedford, of E.
L. Bedford & Co., and W. Langstaffe, of
Langstaffe Bros.

All Merchants Closing

“The meeting was brought to a close
with the merchants asking the clerks to
circulate a petition for the merchants to
sign re the half-holiday closing. On mo-
tion of J. G. Stewart, seconded by J. W.
Pybus, the meeting was adjourned.”

In ending, I might state that all the
merchants are closing and think it is
a mighty good thing for themselves and
clerks.

We have also ball teams which at
present are developing into shape. We
play a game every Wednesday afternno:
weather permitting.

Higher Prices on Corn Flakes Are Likely

One Manufacturer Has Withdrawn Prices—

Another States that Raw Materials Have

Doubled, and that Quotations Will-Be Higher
Within the Next Week or Ten Days.

HERE is every indication that

l corn flakes will reach higher levels

within the next week or ten days.
One manufacturer has withdrawn his
prices from the market and will not
guarantee shipments at any price.
Orders will only be accepted by the firm
on condition that goods are invoiced at
the price prevailing on the day of ship-
ment. It was intimated to Canadian
Grocer that corn flakes will advance 65
cents per case, bringing the price up to
$4.90 per case.

Another manufacturer stated that
there was no doubt that the increased
cost of raw material warrants an in-
crease in the price of corn flakes. Prac-
tically everything used in the manufac-
ture of corn flakes has advanced 50 per
cent. since March first. Cartons are
costing almost double. Cases are now
costing 22 cents more than they did a

few months ago. Labor and coal are also
higher. American corn is now selling
at record prices and as corn flakes can
only be manufactured from this corn,
it is natural that the products should
also advance. We have been selling
corn flakes at the bare manufacturing
cost, but as to future prices we have no
definite information to give out.”

Taking as an indication of the exist-
ing ccnditions as stated by the manufac-
turers there is no doubt that the near
future will see higher prices on corn
flakes.

Canadian Grocer

Saves Him Money

Listen to what W. E. Coates, retail
grocer, of Brampton, Ontario, has to say
about Canadian Grocer: “I always read
the advertisements in Canadian Grocer.

They keep me posted on new articles.
Very often customers have asked for a
certain article which I haven’t got in
stock, but I remember having read about
it in Canadian Grocer. I am then able to
talk about it intelligently. The market
reports are also a great source of infor-
mation. I follow these up very closely,
and have often wondered how all this in-
formation was gathered together. Re-
cently I noticed that a certain brand of
milk—for which I have a big sale—had
advanced 50 cents a case and I was able
to pick up a few cases at the old price.”

EXPORT RESTRICTIONS
The Editor, Canadian Grocer,
Toronto, Ont.
Dear Sir:

Will you kindly give me the source
of your information concerning the can-
celling of export restrictions on sugar,
which appeared in the “Grocer” of
July 9th, and dated Ottawa, July 7ih?

The Customs Officers here seem to
doubt the accuracy of this article.

Yours truly,
Cardinal, Ont. F. F. ADAMS.
July 15.

Answer.—This information appeared
in Canadian Grocer a week or more be-
fore the Customs officials were notified.
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Improved Service in Spite of
Advancing Costs

Paper Up 300%—Engravings, Wages, Mechanical Supplies, Etc.,
Have Made Big Jumps—Plans Laid for Further Development in
Service to Subscribers.

retail trade has been faced with a

long series of advances in costs,
which meant many readjustments of sell-
ing prices to the consumer.

DI'RING the past five or six years the

Newspapers, such as CANADIAN (GROCER,
have had similar difficulties to contend
with. Merchants know how cost of paper
has advanced. They are large buyers of
wrapping paper and paper bags them-
selves. Our experience indicates that
paper has increased in price at least 3009,
during the above-mentioned period. The
general world-shortage in paper and the
big demand on Canadian pulp and paper
mills has been one of the big reasons for
this advance. In some of the Western
Canadian cities there has at times been
a famine in paper, and in the United
States many periodicals have had to con-
serve it against their will. One large
national United States weekly, for in-
stance, has not been sending any papers
to Canada for the news stands for many
weeeks, and has had to be content with
supplying the regular subscribers. In
fact they are not going after new sub-
scribers in Canada,

ExgravinGgs ur 2009

The making of engravings for illustra-
tion purposes has increased an average

of 2009 in cost. All mechanical supplies
such as ink, presses, type metal, etc., have
gone up similarly.

An increase of 1089 has been made
in wages in the mechanical department
of the MacLean publications.

There has been an increase in rentals
of about 1009,.

On January. 1, next, the postal rate on
papers like CANADIAN Grocer will be in-
creased 2009 and in 1922 the increase
will be 5009 over what it is at present.

In view of these increases in costs, sub-
seription price has been advanced to $4.00
(four dollars) per year.

During the past year CANADIAN GROCER
has greatly increased its editorial zervice
in spite of advancing costs. Market re-
ports are now being received from prac-
tically all the large and important centres
in Canada, many of them coming by wire.
We have opened our own office in Van-
couver in order to keep close to the trade
and give our subscribers a better service.
Our representatives are continually calling
on merchants from one end of Canada
to the other investigating their methods
for conducting their businesses along ag-
gressive lines. Plans in preparation in-
clude a still further development in
editorial service in the future.

July 23, 1920
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Studying the Handling of Fruit

Some Points the Average Grocer Cannot Afford to Overlook, No
Matter What his Experience—A Fractional Analysis of Banana

N Eastern retailer writes me:—
A DEAR SIR:—We have a large

market doing business of consid-
erably over half a million a year. Our
fruit and vegetable department is locat-
ed in one of the most, if not the most,
prominent locations in the store; but
for some reason we have never been
able to make this department pay. Any
suggections you can give us will be
greatly appreciated.

Yours very truly,

I shall reserve any first-hand infor
mation I may have until I have quoted
from some correspondence from a man
who has made such a long, detailed
study of fruit retailing that he is fully
justifed in saying, as he does, that he
“has made a profession” of his busi-
ness. Note that in the first letter he
covers many things in general, while in
the last he makes a detailed study of
bananas. Let me say very earnestly

that you cannot afford to miss a word
of what he writes.
installment:

I nave been keeping traclbof my turn-

Here is his first

over on citrus fruits since January 1st.
Up to April 22 it showed 1995 boxes which
averaged to be sold 2% days before
they were paid for. I really think this
is a2 poor showing compared with other
years, for during January I was carry-
ing a three weeks’ stock of navels to
ripen them during our snow blockade.
I loaded up again before the railroad
strike.

My best time was January 29-Febru-
ary 12. I cleaned up 215 boxes six days
ahead of payment. That is about what
should be done.

Bananas I turn in about seven days.
Nuts, figs, dates are my slow ones.

I am going to keep this up. Still
keeping my other dope and also making
an cxhaustive (or exhausung) analysis
on bananas, rshowing the ripening
shrink, average cost and stalk shring-
age.

Shrinkage

His next letter comes along with
this wonderfully exact analysis:

Here is my banana dope to date: 5868
bunches weighed green, 248,264 pounds;
ripe, 233,642; shrink, 588 per cent.
I did not weigh the stocks on all these,
only on 4,720 bunches with green weight
of 201574 pounds, stalks weighed 12,-
564 pounds, or 6.22 per cent., making a
total shrink of 12.10 per cent.

So much for that. Now for the ex-
planations. These figures do not cover
a! continuous period of time, but were

Shrinkage.
By HENRY JOHNSON, JR.

HENRY JOHNSON, Jr.

taken in different periods of the year
when I could spend the necessary time.
They cover all varieties of bananas and
all sizes, though the majority that we
handle are Port Limon 8s. I ripen all
my own fruit and the green weight is
the actual weight when fruit is hung in
the rooms. Ripe weight is when fruit
is cut before going on the counter.
About six months ago I thought 1
would try to find out when the heaviest
shrink occurred, so I divided lots in 25’s.
I found that fruit ripened and sold with-
in six days shrunk about 3. 50 per cent.,
while the balance that would hang four
to cix days longer would shrink from
5 to 8 per cent. Here are a couple of
examples:
Seventy five bunches hung March 17:
25 cut March 23 shrunk 3.61 per cent.
25 cut March 24 shrunk 6.06 per cent.
25 cut March 26 shrunk 8.53 per cent.
One hundred bunches hung March 31:
35 cut April 3 shrunk 2.42 per cent.
35 cut April 8 shrunk 6.71 per cent.
30 cut April 10 shrunk 8.52 per cent.

These shrinkages do not include stock
weights which on my general average

‘'would mean 6.22 per cent. more.

I prave not followed this end of it long
enough to tell all about it. Different
lots act different, and I am keeping track
of the amount of heat used in ripening
to s2e if that has any effect on the loss.

Where the Small Retailer Gets off—or
Fails to!

The small retailer who buys a few
bunches “ripe” would probably show a
much heavier loss than my figures. I
know of some wholesale dealers who
add, three pounds to the ripe weight
when charging out bananas; others
weigh and tag the fruit when it- goes

in greencand sell on that weight. In
either case the retailer gets stuck for a
pound or so every time, in addition to
my shrink.

When all is said and done, these are
only averages. My work shows  total
shrink of from 8.35 to 16.45 per cent.
inside of two months. The only thing
I can say about it is that bananas lose
weight all the time. The older they get
the faster they lose. “Sell ’em quick!”

Sometime you might figure out how
much money a retailer makes who buys
a bunch of bananas for seven cents and
sells the fruit for 10 cents a pound,
which is what a lot of our up-to-date
merchants are doing.

There is one point which you have
not made about the handling of a fruit
store department in any store which I
think would help. That is, to get a man
who will be interested in his work. If
the inanagement cannot get or make one
of that kind, they had better quit, for
I do not know of anything that will show
lack of interest as quickly as the fruit
counter.

We certainly had a hard season be-
tween strikes, blizzards and such like
stuff. Fruit has been scarce and high
but I managed to worry through over
$16,000 gross for the first 3 months.
Figured I was going to do something in
April and May, when our “ouklaw
strike” came zlong. But I am not lick-
ed yet. Have got about 200 boxes
tucked away which will keep me going
for ten days anyway. maybe some-
thing will happen when they are gone.

The Kind of Man to tie up With

When you stop to think that this is
written by a man who works for a con-
cern where business is done on about
the scale of tne inquirer whose letter
opens this story, you may grasp the
idea that he is the kind of man who
would be valuable to any employer. Think
of a2 man who will devote his entire
time, voluntarily, to such study. Why,
he’s a find for any concern.

I am satisfied that one prime cause
for failuré to inake money out of the
fruit and vegetable department is that
merchants do not dig into facts about
it to KNOW where they are heading in.
Let us take a little storekeeper whose
place I visited last winter—located in
Colorado. He had a very attractive,
busy, inviting store. He was doing a
good business and had made some money
during the years he had been there. He
had his oranges very well displayed, in
four lots, with attractive odd prices
marked on the various piles. I found

Continued on page-33




30 CANADIAN GROCER

CANADIAN GROCER

MEMBER OF THE ASSOCIATED BUBINESS PAPERS
; ESTABLISHED 1886

The Only Weekly Grocer Paper Published in Canada

JOHN BAYNE MACLEAN - - - - President
H. T. HUNTER - - - - - Vice-President
H. V. TYRRELL - B - - General Manager

THE MACLEAN PUBLISHING COMPANY, LIMITED

Publishers of Canadian Grocer, Hardware and Metal, The Finaneial
Post, MacLean's Magazine, Farmer’s Magaszine, Dry Goods Review,
Men'’s Wear Review, Printer and Publisher, Bookseller and Stationer,
Canadian Machinery and Manufacturing News, Power House, Sanitary
Engineer, Canadian Foundryman, Marine Engineering of Canada, Cana-
dian Motor, Tractor and Implement Trade Journal, Druggists’ Weekly.

OFFICES

CANADA—Montreal, Southam Bldg., 128 Bleury Street; Telephone
Main 1004. Toronto—143-153 University Ave., Telephone Adelaide
5740. Winnipeg—1103 Union Trust Bldg., Telephone 3449. Van-
couver—314 Carter-Cotton Bldg., 198 Hastings West.

UNITED STATES—New York, Mrs. E. C. Gibb, Room 1606, St. James
Building, 1133 Broadway (cormer 26th Street), ..ew York, Tele-
phone Watkins 5869. Chicago—405-6 Transportation Bldg., 608 So.
Dearborn St., Telephone Wabash 9430. Boston—C.

Room 734, Old South Bldg., Telephone Main 1024.

GREAT BRITAIN—London—The Madlean Company of Great Britain,
Limited, 88 Fleet Street, EC. E. J. Dodd, Director. Telephone
Central 12960. Cable address, Atabek, London, England.

SUBSCRIPTION—Canada, $4.00 & year; Great Britain, South Africa,
and West Indies, 16s. a year; United States, $4.50 a year; other
countries, $5.00 a year. Single copies, 15c. Invariably in advance.

PUBLISHED EVERY FRIDAY

Circulation of Canadian Grocer has been audited by the Audit Bureau
of Circulation. Copy of report will be sent to anyone interested.

VOL. XXXIV. TORONTO, JULY 23, 1920. No. 30

WILL PAY MORE FOR GOOD LABELS

REPRESENTATIVE of Canadian Grocer

was discussing with a Winnipeg merchant
the other day his selling methods of various
kinds of goods including jams. This merchant
pointed out that he handled only two brands of
jam. One of his important remarks was in con-
nection with the labels which manufacturers put
on their jars and pails. He stated that a great
many manufacturers allowed their business 1o
become a failure, or only part successful, simply
because they did not use attractive labels.

“We can sell much more readily an article
with an attractive label,” this merchant stated,
“than one with a poor looking label, or where
the label has been discoloured. We would much
prefer to pay 50c to a dollar a case more for the
same goods, if the label, in our estimation is an
attractive one.”

This is a point which foodstuff manufacturers
should give particular attention to in putting up
their goods.

- PAPER DEARNESS

N view of the suggested further advance in
wages and the very serious situation which
must arise in that event, the British Weekly
Newspaper and Periodical Proprietors’ Associa-
tion has issued a memorandum regarding the
high cost of production in which it is pointed out
that since 1914 proprietors have had to meet a
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continued succession of increases in cost of pro-
duction and distribution, increases which, since
the armistice, have been intensified. The condi-
tions under which they are at present laboring
include:

1.—High price of paper, blocks, contributions, and
iilustrations.

2.—Higher salaries and wages.

3.—Altered conditions as to working hours, overtime,
holidays, and so forth.

4.—Higher railway and other transport rates.

Before the war newsprint (paper for newspapers) cost
2¢ per lb., whereas it is now 12%¢ per lb. and over; and
there have already been eleven separate advances in
printing charges, which have thereby been increased by
120 per cent. to 200 per cent.

For a 32-page weekly paper, with a circulation of 150,-
000, this means an increase in the cost of printing alone
of between $25,000 and $30,000 per annum.

A publication using 20 tons of paper per week was
spending in the purchase of paper before the war $830
rer week—just under $50,000 per annum. The present
cost of the supply for one week’s issue for a paper of the
same size of 12%ec per lb. is $5,780, an advance of $4,850
per week, or $252,200 per annum.

Attempts have been made to cope with these
increases by reducing the size of publications,
raising the sale price, and by considerably in-
creasing advertisement rates. These efforts
have, however, been quite inadequate to meet
the increased charges, and many of the publica-
tions are, in fact, now running at a substantial
loss.

These conditions necessarily affect a very
large number of smaller firms to a much greater
extent than they do the big corporations, and it
must be realized that in the aggregate these
smaller firms employ far more labor than the
larger concerns, so that when, as is inevitable if
conditions do not improve, many of the smaller
papers drop out as their reserves are exhausted,
unemployment must ensue.

FROM now on then every grocer who can
possibly do so should make his plans for getting
away and enjoying a holiday, while at the same
time he talks over business with others who are
just as interested as he is himeelf in business ac-
tivities and all that the words imply.

L] * *

IT IS stated that in Montana somebody slipped
through the Legislature a bill that requires every
retailer to post in his place of business a list
showing the cost and selling price of every
article in his stock ! What were the grocers
of Montana doing when this little “slipping” act
was taking place? They should take a lesson
from their brothers in Ontario.
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More Co-operation Between
Town and Country is Needed

Renfrew Mercury Believes that the Farmers’

Co-operative Store with Its Proposed Fifty

Million Dollar Turnover Jeopardizes the Liveli-

hood of the Retail Merchants in the Smaller
Towns.

(From the Renfrew Mercury)
HE important event of the week

I in South Renfrew was the visit

of Mr. J. J. Morrison, the secretary
of the United Farmers of Ontario. Mr.
Morrison is a man of pleasant person-
ality, a nice man to meet, and a thorough
democrat. The “Mercury” has devoted
a great deal of space to the U. F. O.
picnics and particularly to Mr. Morrison,
as we believe a great many of our read-
ers are deeply interested in what he
had to say.

Much that Mr. Morrison =aid was ad-
mirable, and the “Mercury” is in sub-
stantial agreement with a great many of
his proposals and arguments looking to-
wards a more democratic method of par-
liamentary representation. At the same
time we feel that throughout the greater
portion of his addresses Mr. Morrison
made the mistake of assuming that every
man’s Land was against the farmer, and
that therefore the farmer’s hand should
be against every man.

This is certainly not the case. As a
matter of fact the working people of the
towns and cities are feeling the pinch of
conditions fully as much, if not more
than the farmers to-day, and, while they
may not feel like subscribing fully to
the Farmers' platform, they are willing
to go a good part of the way with any
organization that will curtail the priv-
ileges of the big interests and make liv-
ing conditionc easier for them. But Mr.
Morrison decries a People’s Party, yet
Hon. Mr. Drmry, Hon. Mr. Smith, and
uther members of the Cabinet have open-
lv advocatad it.

We feel that in some instances if Mr.
Moriison's arguments were followed out
to their logical conclusion it would not
be for the best interests of the country
at large. Mr. Morrison deplores the de-
population of rural Ontario, and yet he
must realize that hundreds of young men
and women are drawn to Toronto every
vear by the large mail-order houses with
their immense factories and ‘warehouses
employing thousands. Rather than dis-
couraging this, is not the Farmers’ Co-
operative store, with its proposed fifty
million dollar turnover, encouraging it
at the expense of the smaller towns and
villages? Is not the business of the pro-
vince becomingz centralized in Toronto?
We are not pressing this .point simply
for the sake of argument, but because
we feel that what is wanted is greater
co-operation between the town and the
country, and not a desire on the part of
one to succeed at the expense of the
other. In urging-the farmers to send

their meney away to Toronto, Mr. Morri-
son is seriously interfering with the
business and jeopardizing the livelikood
of the retail merchants in the small
towns that are a necessity and con-
venience to the farming community. If
this movement to build up the city of
Toronto is encouraged, eventually, al-
though perhaps not immediately, towns
like Renfrew will dwindle to mere vil-
lages or cross-roads, a condition which
we feel no farmer is anxious to see
breught about.

It is not desirable at this time to en-
ter into a lengthy discussion of Mr. Mor-
rison’s addresses. At the seme time we
could not help feeling that they were

- 31

very largely a class appeal, and not as
broad as we had hoped they would be.
We all realize that agriculture is the
basic industry of the country and every
man is glad to see it prosper, yet is any
lasting good going to come to the conntry
by setting up rural against urban com-
munities, and sowing seeds of distrust.
of one another among the people. It is
a mistake to take too seriously the jokes
and jibes of the writers in the city press
about the hayseeds and other things.
They are often said in jest and carry no
weight with the vast majority who know
and appreciate the sterling worth of the
tillers of the =o0il of this Dominicn.

Mr. Morrison is an earnest, sincere
spcaker, a genuine cood fellow, and as
we said hefore, we are in substantial
agreement with a great deal that he
said, but we feel that what is wanted
in this country is not a class movement
of any kind, but a peaceful revolution of
a united common people that will wrest
from the privileced interests some cof
the unfair advantages which they enjoy,
and give to us all a fair and square deal,
and equal opportunities in this land that
is full of promise and which we all love
so well.

HOW . THE SAM HILL
DO DU EXPELT ME
TO MAKE IT COME
DOWN IF.YOU KEEP
SCARING THE LIFF
OUT OF IT?

“Keeping the Cost of Living High"
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- CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Readers for This Page
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MARITIME

A new cannery and also a vinegar
factory is being erected at Aylesford,
N.S., and will be ready for business this
season.

A small consignment of last year’s
potato crop was brought down the St.
John River, to St. John, N. B, on
Saturday last, and sold at nine cents a
pound, which ﬁgures out at $14.85 per
barrel, a record price.

The company elected all of its old of-
ficers, as follows: President, F. K. Bis-
hop; vice-president, F. H. Johnson; sec-
retary, K. L. Pineo; Board of Manage-
ment, President Bishop, Vice-president
Johnson, V. D. Leonard and Dr. P. M.
Balcom.

L. R. Hollett, manager of the Monec-
ton Co-operative, Ltd., has retired, and
on the occasion of him severing his con-
nection with the concern, he was pre-
sented by his asscciates with a beauti-
ful quartered oak combination library
table.

The annual meeting of the United
Fruic Co. of Nova Scotia was held in
Kentville, N.S., recently, and the reports
of the president as well as of the Board
of Management indicated that the past
year of the company was the most suc-
cessful they had ever had, the turnover
being around three million dollars for
the year.

ONTARIO

S. R. Allen, Dunnville, Ont., has dis-
posed of his stock of groceries, and has
moved to Welland, where he is engaging
in business.

North Toronto merchants held their
annual picnic at Exhibition Park on
Wednesday last. A number of the mer-
chants and families attended. A good
program of sports and games was pro-
vided.

The early closing by-law for grocers
in Lindsay, Ont., passed a few weeks
ago, has been repealed. The petition for
repeal was properly signed, and there-
fore was granted by the Council.

The Kennedy Carliner and Bag Co.,
Ltd., manufacturers of paper bags, lin-
ings and covering for grain cars, are
opening a factory in Ingersoll, Ont. This
firm recently purchased the Dundas
Street plant of William Stone and Sons,
Limited. It is expeeted that the new
company will commence openhona in &
few days.

Plans are under way for the épening
of .auother U.F.0. co-operative store in
Teronto. Labor organizers have com-
menced their campaign among Toronto
trade . unionists to obtain 1,000 sub-
seribers.to assist in providing the capi-
tal neeelury. 2in connection with the

appeal it is pointed out that labor and
farmers are co-operating politically, and
it is only logical to extend the alliance
commercially.

Robert Clifford was caught red-hand-
ed at Deschanes, near Ottawa, Ont.,
where he was attempting to rob the
grocery store of S. Osgoode. He was
sent up for trial.

J. G. Harris, secretary Maclure &
Langley Co., Toronto, left the beginning
of the week for a fortnight’s pleasure
and business trip to Winnipeg. He in-
tended motoring to Sudbury, going by
rail from there to the “Soo,” boat to
Port Arthur and train again to Winni-
peg. Mrs. Harris accompanied him.

ANOTHER PROTEST AGAINST
REPORTS

Resolved that the retail grocers
of the City of Chatham,  being
busy men desirous of ying
every law of the country, beg re-
spectfully to protest against being
compelled to answer the monthly
questionnaire issued by your board,
because it is impossible with the
time at our disposal—unless extra
help is employed—to intelligently
answer the questions asked. Pro-
fits in the grocery business are so
small that the enforcement of this
order will inevitably result in a
higher cost to the consumer. The
average grocer is already burden-
ed by detail and to add to this bur-
den without benefit to the public
is an injustice which we most
earnestly protest against.—Copy
of resolution forwarded to Capt.
White, chairman, Board of Com-
merce at Ottawa, by the Chatham
Retail Merchants’ Association.

E. W. Jeffress, of E. W. Jeffress &
Company, Walkerville, Ont., was in To-
ronto on Monday on his way home to
Walkerville after several weeks’ busi-
ness trip through Western Canada. He
is looking forward to a fishing trip in
a week or so. Early in September Mr.
Jeffress contemplates a business trip to
South America by way of the West In-
dian Islands.

The charges against four Sarnia gro-
cers for infractions of the early closing
by-law have been dismissed. Police
Magistrate Gorman announced that gr-
respective of what constitutes the prin-
ciple of b\mnean, stores may remain

lﬁ?' bnf must not sell any
:rticle ﬂocqnea, q:ogt or previsions.
No' evidenice pteunted u to what
had been sold by these groce

Satiuel L. McCabe, 10 ye mu old, a
plotieer merchant ‘of Lotus,” Ont., was
héld up and robbed, the ‘sum of $45 hav-

ing been taken !rom the till. Three well-
dressed men were in the village in the
afternoon of Friday last. One of the:
men, while purchasing some biscuits,
happened to see the payment of money
on a twine deal, and returned two hours
later ostensibly for more biscuits. As
Mr. McCabe handed out the change he
found himself facing a revolver. At the
words “Hands up,” being deaf, he asked
the stranger to repeat his words, but
the answer was a revolver shot. A
struggle ensued, but after three shots
Mr. McCabe was driven into the rear of
the store, while $45 was taken from the
open till.

BUSINESS CHANGES

T. Jamieson, Islington, Ont., has com-
menced business.

Cecil Grant, Keswick, Ont., has been
succeeded in business by T. F. Donnell.

A. T. Hadden, Mt. Dennis, Ont., has
been succeeded by Louis Fortine.

Mrs. W. A. Campbell, Streetsville,
Ont.,, has sold her grocery business to
J. K. Duggan.

Arnold Booth, Toronto, has been suc-
ceeded by Seamon Morgan.

John T. Dowse, Toronto, has sold his
grocery to R. E. Miller, of the same
city.

CHRISTIE-BROWN MANAGER HAS
PASSED AWAY

Decath of Charles Norris at His Home in
Toronto is Announced. Was Many
Years With Christie-Brown

Charles Norris, for several years man-
ager of the Montreal branch of the
Christie-Brown Company, died yester-
day at his home, 36 St. Clair Avenue,
Toronte. Mr. Norris had been connect-
ed practically all his life with the
Christie-Brewn Company, - first in To-
ronto and then in Montreal, where he had
a responsible position with the company.
On account of failing health he retired
from the service of the firm a few years
ago, and settled in Torento. He was
born in Millbrook, Ont., sixty years ago,
Berides his wife, he is survived by two
sons, J. Hilliard Norris, Montreal, and
Charles, who recently returned from
pverseas. and is a student at the Uni-
versity of Teronto, and two daughters,
Mrs. Cummer and Miss Edith, at home.

A CORKRECTION
In the article on the Prquet store on
page 33, of last week’s issue, it is men-
tioned thgt the Pagnet Company is in
Montreal.  This is an error .nd should
have been Quebec City. -
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Hamllton Grocers’ Annual

Picnic at Wabasso Park

Large Crowd Attends Popular Outing of the

Grocers of the Ambitious City—Program of

Races and Pleasing Band Concert Features of
the Affair.

picnic of the Hamilton' grocers

was held here yesterday, and
in spite of the downpour of rain in the
early part of the day, proved a great
success. For the past thirty years the
weatherman has favored Hamilton
grocers with the best of weather for

HAMIL’I’ON, July 16.—The annual

their annual outing. With rain falling

heavily in the morning, it was feared
that the good luck had failed, but at
noon the sun came out again, and people
started to make their way to Wabasso
Park.

The ferry service could just handle
the crowd and no more. From noon on
every trip saw the ship carrying as
large a number of passengers as it could
accommodate, and although thousands
crossed over and spent the day at the
park, not a single mishap marred the
pleasure.

All that goes to make a picnic attrac-
tive was included in the program, and
plenty of new features were supplied by
the committee. The big crowd made it-
self thoroughly at home in Wabasso
Park, and in a short time the merry-go-
round, the roller coaster and other
amusements were doing a tremendous
business. Families came in full strength
to the picnic, from the father and
mother, laden down with lunch baskets,
to the usual little troupe of children,
anxious to join in the sports. Ice cream
cone vendors and pop dispensers sold
their wares as fast as they could hand
them out as the sun began to shine and
the picnickers’ thirsts were aroused.

Races Are Popular

During the afternoon the sports oc-
cupied the greater part of the time and
attention of nearly all the grocers. A
course was roped off and races and con-
tests for all ages from children to the
inevitable fat ladies’ race, were held,
and the crowd was provided with plenty
of thrills and amusement, especially
when trouble overtook several of the
contestants in the fat ladies’ race and
they were brought rather ungracefully

to earth. One of the most popular
events and most interesting, too, was the
baby show. All kinds of babies, nearly
all of them worthy of a prize, perplexed
the judge, John Young, who was called
upon to single out ome chubby infant
in each class as the very finest one of

the lot.
Splendﬂ Band Concert
The 13th Royal band was present dur-
ing both afternoon and evening,
played through a long and pleasing pro-
gram of selections. Dance music,
matrches, bpera selections and classical

and

music were included in the program, and

the playing of the band, under Band-

master D. Anderson, was one of the
most attractive features of the picnic.

Many valuable prizes were donated by
large companies both in this city and in
Toronto, and were distributed to the
winners in the races. The sports pro-
gram did not conclude until dusk, when
most of the picnickers thronged to the
midway or to the dances held in the
pavilion.

Those responsible for the success of
the picnic were: Guss Ante, J. Main, M.
R. Hill, Sam Hamilton, W. Smye, F.
Smith, Ed. Hazel, H. J. Kenny, James
Lawrie, Fred White, John Knox, J.
Venator and John Young.

S S

STUDYING THE HANDLING OF
FRUIT

Continued from page 29

what he had paid for the various sizes,

and then analyzed what he was earning
on them. Here are the figures for the
four lots:

11 1-2 per cent.; 156 1-3 per cent; 6
3-4 per cent; 29 per cent. Consider
that this man did his own buying, check-
ing and pricing, and it must be appar-
ent that he had no system for comput-
ing margins or setting prices. For
on three lots he was operating below
the dead-line and on the last he was 4
per cent. above mormal margin. Mean-
time, selling his lemons at 39 cents the
dozen, he was making 46 per cent. on
them —thereby killing rapid turnover.
Have a Scientific System and Work it

This man’s cbject was to make prices
at odd figures to attract trade. But of
what use to attract trade if you make
no money on the trade? And again,
the odd prices are just as readily at-
tainahle under a system of fixed per-
centage of margin as under any system
of guess work.

As we talked, and I with my utmost
tact suggested that he was 'way off on
some figures and not exactly right on
any of them, he brought out a price

computer, one of the best and most .

readily workable, whereby the correct
margin could be figured on sales auto-
matically. He looked sheepish as he
confessed that he did not use it and that
he “supposed he ought to.”

Question: What is the object in buy-
ing such conveniences if they are noL
to be used?

-Lack of scientific exactness in making
prices puts the gamble into business
and 1obs more merchants of their pro-
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fits tLan any other one thing. The right
plan is to have an exact system and
work it every time you price anything.

The inquiry of my Eastern corre-
spondent reveals to my mind a merchant
who had not analyzed his fruit business
sufficiently. I found a bright man in
the northwest last summer who was
doing a fine business exclusively in
fruits but making no progress. He was
running behind at the rate of about
$300 per month. Examination seemed
to indicate that he was not getting an
average high cnough for the character
of business he was doing. He put his
figures up on many things, readjusted
certain items lower because of their
character, and began to make money
from then onward.

The banana study I have described
above is very valuable to anyone who
will have the enterpnse and courage to
follow it out. It is in line with the latest
science which teaches us not to average
where we can know exactly. It will
not do to say tnat fruits- must pay us
25 or 30 per cent. on the average and
then try to get about that all the way
through. Such system will cause us to
lose out.

We must know that certain things—-
spinach, for example—is very perish-
able and must be figured very wide at
certain seasons. The same holds with
swee! potatoes, lettuce and celery. Ban-
anas we have some accurate knowledge
of from the figures above.

Know Where You are Going and Play
Safe

To put too wide a margin on goods,
just because you think they are pcrish-
able, is to lay yourself open to slow
sales and competition which will get
your business. To study each item and
know exactly what it must bear by way
of expense, shrinkage and profit is to
price your goods correctly and be im-
mune to careless, unscientific competi-
tion.

You can see that the man I have quot-
ed is not a piker. He runs one of the
biggest, most . successful fruit depart-
ments in the country. He is a good man
to pattern after. He is the kind of man
anycne can afford to imitate, because
of his already assured success.

No department will repay scientific
study so well as the fruit department;
but it cannot be run successfully by
anyone too lazy, too indolent, to de-
vote to it the necessary grey matter
and hard, old-fashioned work.

————
BIG SALE OF BERRIES TO
AMERICAN FIRM

Vancouver.—A sale comprising 500
tons of strawberries and raspberries has
been completed by the Fruit and Mercan-
tile Exchange of Hatzic, B.C., with the
National Canning Company, of Seattle.
This is reported to be the largest single
sale of berries that has been put through
on the Canadian side. At the present
time, it is understood, the berries will be
taken to Sumas, Wash., and processed,
then shipped to Bellingham.
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Our Travé:llling Salesmen
are Holidaying—

from July 26th to August 9th. However,
our completed plans enable us to continue
our good service for the benefit of all
customers.

The 1llustrations on the opposite page are
those of our various offices and warehouses
—located so as to serve you promptly and
efficiently.

Our facilities for satisfactory service are
unsurpassed. You save in time, 1n break-
ages and 1n freight charges.

WRITE, PHONE or WIRE at our own

expense for your requirements.

ok Shhae & Co. Limitsd

WHOLESALE GROCERS

TORONTO

KITCHENER BELLEVILLE SARNIA ORILLIA
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NEWS FROM WESTERN CANADA

Western

A. Bjarnason, Selkirk, Man., has
opened a new general store there.

John P. McKelvie, Brandon, Man,,
has sold his store to John Ronald, of
the same city.

Wednesday, July 21st, all the Whole-
sale and Retail Butchers and Grocers
held their annual outing to Grand Beach.

C. W. Law, of the Swift Canadian
Co., Winnipeg, has just returned aftex
spending his vacation at Sandy Lake.

Richardson, Green, Ltd., have moved
their office from the McIntyre Block to
larger premises, and are now located at
246 Princess Street, Winnipeg.

Jack Lowrie, who represefits W. L.
MacKenzie Co., in Northern Saskat-
chewan, is spending his vacation in
Winnipeg.

J. A. Taylor, special representative of
Lea & Perrins, is on an extended busi-
ness trip to their Canadian representa-
tives, H. P. Pennock & Co., Ltd., Win-
nipeg.

The sixth annual picnic of the Royal '

Crown Soap employees took place at
Winnipeg Beach on Saturday, July 17th.
An excellent program of sports was en-
joyed by several hundred people.

W. A. McKay, of the Gold Standard
Mfz. Co., arrived back in Winnipeg af-
ter'spending a delightful vacation at
the coast. Mr. McKay spent part of his
time at Portland, Seattle and Van-
couver.

Frank Taylor has resigned his posi-
tion with M. Des Brisay & Co., Mission,
B.C., and Mr. Haigh, formerly of Nel-
son, B.C., has been obtained to carry on
his work.

A. L. Watson, representing the Cali-
fornia Associated Raisin Co., of Fresno,
Cal, was a visitor in Winnipeg this
week, calling upon their representatives,
Donald H. Bain Co.

George Reid, Winnipeg, city salesmen
for W. L. MacKenzie Co., has just left
the hospftal ifollowing an opemationg
He is now doing nicely and expects to
call on the Winnipeg trade in about a
week’s time.

J. W. Ross, who conducted a grocery
store on Lilac Street, Winnipeg, died
suddenly of heart failure on Wednesday,
July 14th. The death occurred while
his wife and children were on a trip to
the Old Country.

The Dominion Canners (B.C.), Ltd,
have removed from their premises on
Front St., Vancouver, B.C., to a large
brick building at the corner of Homer
and Drake Streets, Vancouver, which
they own. The cannery equipment has
all been imstalled and the increased

space permits the cannery operations to’
be resumed on a much larger scale.

R. C. Blackburn, of W. G. Patrick &
Co., Ltd., has been suffering from a ner-
vous breakdown and has gone East for an
extended vacation to recuperate. W.
Murray, of the same firm, is taking a
well-earned rest at that beautiful spot,
Minaki, and A. S. Nisbet, their Saskatche-
wan representative, is looking after the
business at their branch office in Winni-
peg in the meantime.

The Winnipeg Caterers’ Association
held their annual picnic at Grand Beach
on Wednesday. A long programme of
sports was arranged and a large num-
ber of prizes distributed. There was a
baby show and a dancing competition in
the evening.

E. W. Jeffress, of E. W. Jeffress &
Co., Walkerville, Ont., passed through
Winnipeg last week week on his way
East from a trip to the Coast. Mr.
Jeffress reports business good and is
very optimistic for fall trade.

The staff of the Swift Canadian Co..
Winnipeg, and their friends celebrated
their annual outing day on Saturday,
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July 10th. About twelve hundred took
the trip to Winnipeg Beach and enjoyed
themselves in out-door sports and danc-
ing. Several games of baseball and
other lines of sport were participated
in.

INTEND TO PUT DOWN FALSE
PACKING OF BERRIES

Vancouver.—“The department is de-
termined to put down the practice of
false packing in the fruit trade,” said
T. H. Bain, Dominion fruit inspector,
yesterday, “and as a result of some of
the samples I have obtained to-day, pro-
secutions will follow.”

Mr. Bain, who has just returned from
an inspection trip in Vancouver Island,
said he had secured them yesterday in
Vancouver, and that they were very bad
samples of false packing. He pro-
duced a few of the boxes of strawber-
ries. The top layer in the box was com-
posed of very fine berries, but on re-
moving the first layer it was found that
the berries beneath were of inferior
quality, as well as being exceedingly
small. Most of them had obviously not
been gathered very recently.

New Method of Fish Propagation

Fisheries’ Convention Held in Vancouver a Few
Weeks Ago is Already Bearing Fruit—Closer
Co-operation is Anticipated.

V ANCOUVER (Special)—Fisheries
convention at Vancouver has al-
ready borne sufficient fruit to jus-
tify the attention it received from the
fishing industry. °

Among the results of the convention
might be mentioned the fact that John P.
Babcock, assistant commissioner of Fish-
eries, B.C., Government, and J. A. Rodd,
uperintendent of Fish Culture, Ottawa,

ently left for the Bonneville Hatch-
ery, Oregon, to inspect the retaining pool
method of fish propagation explained
by the master warden, R. E. Clanton,
during the convention.

Previous to this time, there has been
a disposition on the part of the Cana-
dian, Washington and Oregon fish ex-
perts to defend against all and sundry
the methods obtaining at their own par-
ticular hatcheries. During the conven-
tion, the States fish wardens of Wash-
ington and Oregon shewed a great in-
terest in the gravel-box method of fish
egg hatching, originated by a hatchery
official at Hatrrison Lake, B.C., and now
our officials are studying at first hand
the best efforts of our friends to the

The convention also went on record as
wishing to send the best qualified rep-
resentative possible to the Pacific Scien-
tific Congress to be held in Honolulu in
August. Canadian Grocer is now in-
formed that arrangements have been
made to send Dr. C. McLean Fraser,
professor of Biology, Vancouver, to rep-
resent the Canadian Fisheries Associa-
tion. The idea back of the Congress, in
which all the nations bordering the Pa-
cific Ocean will participate, is to gather
more data about the habits and qualities
of the Pacific Ocean fish, and to make a
thorough survey of the fishing beds of
the Pacific Ocean. Dr. Fraser will rep-
resent Canada with credit.

We are also informed that closer co-

operation between the Government and
the association has been achieved by a
new policy outlined recently. The people
of Canada can feel assured that the work
of the Fisheries Association js in the
best interests of the Canadign people and
not designed for the exploitation of Can-
ada’s great natural resource—her great
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WEEKLY GROCERY MARKET REPORTS.

Statements from Buying Centres

THE MARKETS AT A GLANCE

HE feature of the markets this week is the

large advance registered on sugar. This

advance is due to the fact that refineries
are now working on high price raws and some
refiners are of the opinion that the peak prices
have now been reached. The market for gen-
eral commodities continues to rule with a firm
undertone. Some lines have advanced while
others show indications for advancing. Busi-
ness in both wholesale and retail circles is re-
ported comparatively quiet.

TORONTO-—The feature of the markets

this week is the advance of
$3.00 per hundred registered on sugar. The raw
sugar market was considerably easier during the
past week and exports from Cuba have greatly
increased, showing a tonnage -far in excess
of any one week during the past year. Molasses

market is strong and manufacturers are urging
customers to buy now and avoid the inconveni-
ence of freight congestion which will probably
be manifest later on owing to car shortage.
Aunt Jemima pancake and buckwheat flour has
advanced. It has been intimated that corn
flakes are due for an advance. The spice
market generally has developed a weak tone.
Peppers, cloves, allspice, coriander and carraway
seeds have declined two to five cents per pound.
Pure mustard is up five cents per pound. Cigars
have advanced, also confectionery, ice cream
salt, cigarette papers, kitchen bouquet and sweet
pickles.

The tea market is showing a firmer tone both
on low and high grades.” Sockeye salmon is
quoted higher. Dried fruits are quiet with
lower quotations on currants. Shelled nuts con-
tinue in an unsettled condition. The rice mar-
ket is easy. Vegetables and fruits are plentiful
and quotations are lower.

Wresh meats are steady. Butter and eggs
are firm and quotations are higher. Lard and

shortening are easier and quotatnons have re-
ceded.

MONTREAL—There is a very firm tone to

the market this week despite:

the fact that business is rather quiet during the
summer season. There has been an advance
this week of one cent on both butter and eggs.
Fresh fish are a little dearer since the catch this
year on the eastern coast has been rather poor.
Lard is a little cheaper on some brands. Pure
lard has been reduced one cent a pound by some
manufacturers. Vegetables and fruit are in
very good supply and some cheaper this week.
The crop of home-grown produce is very good
this year and still lower prices are expected
through the week. Tea, coffee, cocoa and spices
hold firm this week. Cereals are firm except
for a feeling of uneasiness among the trade
about rolled oats. There is no change, however.
WlNN“)EG—Business has been reported

very good this week and the

crops -arg showing up in excellent condition.
Rain is badly needed in some localities and un-
less we get a shower within the next week crop
will not be quite so good as anticipated. Sugar
supply is quite plentiful in the Western Prov-
inces. The molasses market is very firm, due
no doubt to the steady demand and poor sup-

plies coming through. Starches remain firm
while package cereals are very steady. There
has been a steady demand for dried fruits on
account of cool weather, which has been respon-
sible for keeping dried fruits in excellent condi-
tion. Spot stocks of canned goods are becom-
ing very scarce at the present time. The tea
market is very firm and fine and good guality
tea is reported scarce and high. Coffee market
is reported quiet and Rio and Santos have de-
clined, but these declines are somewhat offset by
the exchange situation. Mild coffee remains firm.
Spices remain firm with good supplies of rice
and sago on hand. New jam is on the market
and showing up to good advantage and a high
quality has been maintained. The shelled nut
market remains unsettled and the almond mar-
ket is reported very weak. The forecast for
fall delivery for Bordeaux walnuts would indi-
cate an advance in prices. Fresh fruits and
vegetables are in good demand and are arriving

I freely
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QUEBEC MARKETS

ONTREAL, July 23.—The feature of the market this

week is the advance in

the price of sugar amounting

to three dollars a hundred. Vegetables and fruit are
cheaper, with a very good supply of home-grawn produce.
Rolled oats are rather unsettled as some firms predict a drop

in price but the feeling is not general.

Currants are one cent

cheaper in some quarters, but the drop is only temporary.
There is no change in the price of tea, coffee, cocoa or spices.

Many miscellaneous lines and
vanced in price.

Sugar Advances $3.00

Montreal.

SUGAR.—As prgdlcted last week by
Canadian Grocer the sugar market has
strengthened up to an advance. There
has been an advance this week of $3.00
per hundred on the price of granulated
sugar. All refineries are in line with
the new price except St. Lawrence Sugar
Refinevies. These people have not offi-
cially advanced their prices to date, but
a change is expected at any moment.
Just what their advance will be is hard
to predict. The very high cost of raw
sugar is made responsible for the ad-
vance.

Atlantic Sugar Co.,

100 lbs.
Acadia Sugar Refinery, extra granulated..
Canada Sugar Refinery
Dominion Sugar Co., Ltd.,
St. Lawrence Sugar Refineries
Icing, barrels

Do., 25-1b. boxes

Do., 50-lb. boxes

Do., 50 1-lb, boxes
Yellow, No. 1

extra granulated sugar,

cmul granu. 24 00

Molasses Market Strong

Montreal. —

MOLASSES.—W:ith the further ad-
vance in the price of sugar and the
higher cost of raw sugar the molasses
market is most certainly very strong. A
change in the price of molasses would
not be surprising at any time in the near
future.
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No Change in Package Goods.

Montreal. ——
PACKAGE GOODS.—There
nr no change this week ir the price of

is little

package goods. The market is strong
as quoted, and the demand for prepared
cereals is, as usual in the summer time,
very good.
PACEKAGE GOODS
50
8%

o el =
Oot-nm-,l-du.un 8 50 llb an 25
Corn Flakes, 36s 15

proprietary articles have ad-

Oat Flakes, 20s
Rolled oats, 20s
18s

ES

Hominy, pear! or granu., 8 doz.
Health bran (20 pkgs,), case....
Scotch Pearl Barley, case
Pancake Flour, case

Do., self-raising, doz.
Wheat Food, 18-1%s
Wheat flakes, case of 2 doz..
Oatmeal, fine cut, 20 pkgs..
Porridge wheat, 36s, case..

Do., 20s, case
Self;r:'hin‘ Flour (3-1b. paeck.)

Do. (6-Ib. pack.), doz.
Corn Starch (prepared) .
Potato flour
Starch (laundry)
Flour, Tapioca
Shredded lnmhl-.
Cooked bran, 1
Ennnul Luundry Starch, 40 pks.
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Rolled Oats Unsettled

Montreal.

CEREALS.—There is a feeling of un-
certainty to-day in the cereal market. At
the present time prices remain firm,
but a change would not be unlooked for
in some circles. with  regard to rolled
oats. However, there is no definite an-
nouncement this week by any of the lead-
ing firms. There is a slight reduction
of 15 per cent. on some brands of corn-
meal, but this is not general.

golden granulated..

1(hu;nnu) 8 00

.d-....: -0 on
2unggss:

Ostmeal (stan
Rolled Oats (bulk), 9

Currants Temporarily Lower

Montreal. e

DRIED FRUIT.—There has been a
slight decline this week in the price of
currants. Some firms are selling Patras
currants at a cent a pound lower. This
is not a general change on the market.
The market for dried fruit is very brisk
at the present time on account of secur-
ing supplies for the Fall.

slabs
Apples (evaporated) ..
Peaches (lmy)

o ooocoooc
“’..—:"
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%oiee bulk, 25-1b. boxes, Ib..
Pcell (eut mixed). doz.
isins (seeded)—
Mumteh. 2 Crown
Do., 1 Crown ...
Do., 8 Crown .
Do., 4 Crown
Turkish Sultana, 6§ crown
bulk)

Do., 1
Cal. nedl-n. eartons, 12 ounces 021
Do., 16 ounces .. 02
Currants,
Do., Greek (16 o=z.)
Dntu heellior (36-10s pk‘

Packages

Dromuhry (86—10 oz.)
Packages only, Excelsior
Loose
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Figs, "white (70 4-oz. bo

xes)
Do., Spurhh (eooking), 22-Ib.

l'» (12 10-0:. boxes)
boxes)—
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Nuts Will Be Higher in Fall

ontreal.

NUTS.—The nut market continues a
little stronger this week. The new crop,
which will be marketed by September,
will be slightly higher than present
prices. Reports are that the market is
very firm with a good demand.
Almonds, Tarragona, per Ib

Do., shelled ...

Chestnuts (Canadian)
Filberts (Sieily), per Ib.
Do., Barcelona
!Ii;,kory nuts (large and small),

Pecans, No. 4, Jumbo

SRRERRE INEBASR

Do‘. salted, Jn
Do., shelled, No, l Virtlnh
Do., No. 1 Virginia

Peanuts (salted)—
Faney, wholes, per lb.
Fancy splits, per Ib. ..
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Chll-n. ha, per Ib
obbers sometimes make an added
to above prices for broken lots.

Canned Goods Strong
Montreal.

CANNED GOODS.—There is very
little change this week on canned goods.
The new catch of lobsters is offered on the
market at $1240 a dozer, which is a
slightly higher price than has been asked
before. Further, there is no change this

5’

- week in prices.
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CANNED FRUITS
Apricots, 214-Ib, tins
Apples, 2ls, doi..
Do., new pack,
doz.
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Do., white, pitted ..
Gooseberries, 28, heavy lmp, doz.

-

No Chanze in Tea
Montreal.

TEA.—The tea mnrket continues
strong with a good demand for the better
grade of teas. Japan teas continue at
the high prices asked at the opening of
the new shipments.

Ceylons and Indians—
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Japans and Chinas—
Early phihn Japans
Do., seconds
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Above prices gin range ol quota
retail trade.
JAPAN TEAS (new crop)—
Choice

feoe moeo
I88s 332

0 45
Inferior grades of broken teas m-y be
jobbers on request at favorable prices.

Coffee and Cocoa Strong

Montreal.

COFFFE AND COCOA —Coffee and
cocoa continue strong with no change this
week. The demand is very good and to
all appearances the market will continue
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In small size, per s eisiy

Many Lines Are Higher
Montreal.

MISCFLLANEOUS — There are a
number of changes this week in miscel-
laneous lines. Menier French chocolate
is ten cents per pound dearer. Wooden
butter dishes have advanced considerably
in price. The new price list for Cross
and B]acl&well’s plcknes, capers, vinegar,
lucca oil, and currie powder shows an
advance in price. Lucca oil in particular
is much dearer. It has been unobtain-
able for some time.

Rice Market Quiet

Montreal.
RICE.—There 1s no change in the

price of rice this week. The market
continues quiet with prices steady.

21 00
18 00
14 00
18 76
10 00
16 00
10 00

Carolina, ex. faney .. .ve 19 00

0
011.—-'1‘0 rice market is subject to frequent
change and the price basis is quite nominal.

Spices Remain Steady

Montreal. e

SPICES.—The market for spices con-
tinues this week at prices quoted. The
demand is rather quiet during this sea-
son but will brighten up considerably
during August and September. The price
of pepper is rather weak but there has
been no alteration in price this week.
Allspice 022
Cassia (pu 035

46
36

Do., sweete:
C‘Illeory (Candhn). Ib.

Cream of tartar (French, pure)..
Do., Ameriean high test

Ginger (Jamaica)

Ginger (Cochin) ....

Mace, pnr‘:.. 1-Ib. tins ...

—~_OO0OD000O00 COO

Pepper (Cayenne) .
P‘leklln‘ spice
Do., package, 2 osx., doz..
Do.. package, 4 oz, doz.

coo9o202000000
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Tumerie

Tartaric acid, per Ib.
or powdered)

Cardamon seed, per
nominal

[
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Vegetables Are Cheaper

Montreal.

VEGETABLES.—Lower prices feature
the vegetable market this week. The
crop seems to be very good and the sup-
ply on the market is very good. New
potatoes are offered at $13.00 per barrel

. prices on flour:are not improbable.

39

for No. 1 and No. 2 are selling at $7.50.
New wax beens are selling at almost
half the price asked last week. Home-
grown tomatoes are selling at three
dollars and fifty cents per box. Cabbage
is also cheaper.

Beans, wax (20-1b. bags)

Do., new string (imp.) hnnper s¥en
Cucumberl Montreal, doz. s
Cabbage, Montml doz. ..

-3
o

1b.
Onions, Yellow 75-1b. sack
Do., , crate
Plnley (Canadian) ...
Peppers, green, doz. »
Parsnips, bag .
Potatoes, Montreal (90-Ib. bag). .
Do., New Brunswick
Do.. sweet, hamper
Canadian Radishes, doz.
Spinach, box
Turnips, Quebec, bag
Do., Montreal
Watereress (per doz, )
Lettuce (curly), 8 doz. in box...
New potatoes, No. 1, per barrel
Do., No. 2, per barrel
Montreal Tomatoes

Fruit Lower and Plentiful

Montreal. - 2 el

FRUIT.—Lower prices on fruit is the
prominent feature of the market this
week. The supply of early fruit is very
good. Niagara cherries are offered on
the market at varied prices. Large
baskets of cherries are sold at from two
dollars down to one dollar and a half.
Small baskets are sclling for one dollar.
Black cherries are selling for two dollars
a basket. Early apples are selling cheap-
er at $4.50 per hamper. Blueberries,
red currants, plums and black currants
are in very good supply and prices have
a wide range. Lemons are a little
cheaper this week.
Apples, early, basket ...
Bananas (as to grade), buneh
Grapefruit, J-nekan. 64, 80, 96..

Do., Florida, 54, 64, 80, 96....
Lemons, Messina
Oranges, Cal.,, Valencias

Do., 100s and 150s

Do., 176s and 200s

Cal. Navels—
80s, 100s

232288828388833%!
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600

P'neapples. crate
Watermelons, each
Peaches, crate
Plums, crate
Canteloupes,
It.ueberries,

Flour Prices May Be Lower
Mon' real.
LAOUR.~—Since the discontinuing of
t.e centrol of the Whent Board there has
becn much discussion as to the result on
the price of new flour. Canadian Grocer
is informed by several of the milling
companies that it is highly probable
that the result will be lower prices in the
Fall if the millers are allowed to buy
direct from the farmers. The danger is,
however, that the farmers will club
their grain together and offer it for
sale and in that case they could demand
higher prices. As the wheat crop prom-
ises to be very good this year lower
The
price on the present milling is still under
control and there is no change in‘price.

RRAD“ORR-A-3-3 ONDOD GO
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ONTARIO MARKETS

ORONTO, July 23.—Grocery markets continue to rile

with a firm undertone.

All refineries with the exception

of St. Lawrence have advanced sugar $3 per hundred.
Syrups and molasses are firm under a quiet demand. Aunt
Jemima pancake and buckwheat flour has advanced. It has
been intimated that corn flakes will advance about 65 cents
per case within the week. Peppers, cloves, allspice, coriander

and carraway seeds are lower.

pound higher.

are firmer.
are lower.

Sugar Advanceo $3.00
Toronte.

SUGAR.—Al refmenes with the ex-
ception of St. Lawrence have advanced
sugar $2 per hundred, bringing the price
up to $24.21. The reason for this ad-
vance is that refineries are now work-
ing on high price raws. The raw sugar
market is considerably easier. During
the past weck the exports of sugar from
Cuba have greatly increased, showing
a tonnage far in excess of any one week
during the past vear.

8t. Lawrence, extra granulated, ewt.....

Atlantic, extra granulated

Acadia Sugar Refinery, extra granulated 24 21

Dom. Sugar Refinery, extra granulated.. 24 21

Canada Sugar Refinery, granulated 24 21
Differentials : Canada Sugar, Atdantie, St. Law-

rence, Dominion: Granulated, advance over basis:

50-1b. sacks, 25c; barrels, 6¢c; gunnies, 5/20s, 40c;

mnl.s:?/lh. Me urbno. 20/6s, 60c; nrbnl.

60/2s, T
Differentials on yellow sugars: Under basis,

bags 100 lbs., No. 1, 40c; No. 2, 60e; No. 3, 60c;
hrnb.NolSSe No. 2, 4b6e; No. 8, bbe.
Acadia granulated, advance over basis: gun-
nies, 5/20s, 40c; gunmies, 10/10s, 60c; cartoms,
20/5s, cartons, 50/2s, T0c. Yellows same as above.

Molasses and Syrups Strong
Torento.

SYRUPS.—Syrups are ruling firm un-
der a quiet demand.

MOLASSES.——The molasses market
is strong, but there is a very quiet de-
mand noted. Manufacturers are urging
customers to buy now, as later on they
are of the opinion that a congestion of
freight will be manifest due to the car
shortage.

Corn Syruve—

Barrels sbout 700 lbs., yellow

Half barrels, ¥c over bbls.; ¥
bbils., %cm bbls.

Cases, 2-1b, tins, white, 2 dos.

0 10%

7%
835
LR

in case
m-lsr-o—
Barrels and half barrels, lb.
Half %

sdddoevadannas wans
grade, case [ ]
-o.-nc--n‘l...

dos. to case, Bar-

Weresisnsnaasd

¥

f%

Pure mustard is five cents per

Advances have been registered on cigars, con-
fectionery, salt, cigarette papers and Kitchen Bouquet.
Sockeye salmon is higher.

Teas
Vegetables and fruits

Tins, 10-1b., % doz. to case,
Ba rb.d

2 d
Tins, No. 8, baking grade, case
of 2 dos.

Cereals Are Quiet

CEREALS —The cereal market con-
tinues firm. Business however is very
quiet. Corn meal is now quoted at $6
per 98-pound bag.

P peie

.o.b. ronto

Barley, pearl, 98s “ouw

Barley, pot, 98s

Barley Flour, 98s

Buckwheat Flour, 98s .

Cornmeal, Golden, 98s .,
Do., faney yellow, ?8s

Oatmeal, 98

Oat Flour

EL LT T L
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®

Marrowfat n:cen peas
Graham Flour, 98s

a-ao.o-e‘.-...:

Panuke Flour ngher

Toron

‘PACKAGE GOODS.-—Packlge cereals
are ruling strong, especially the cooked
variety. There is every indication that
corn flakes will be advanced, probably
around 65 cents per case. Aunt Jemima
pancake flour has advanced to $7.15 per
case of 36 packages. Aunt Jemima
buckwheat flour, 13s, has advanced to
$4.10 per case.

PACKAGE GOODS
lollcd Oah 20s, round, ecase....

&
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Self-rising pancake ﬂour, 24s
Buckwheat flour, 24s

| wo-minute Oat Food, “24s

Puffed Wheat, case

Puffed Rice, case

Health Bran, case

F.S.. Hominy, gran., case..

gEN232Iss
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Do., Bnekwbe-t Flour, 80 to case
Self-ruing Pancake Flour, 36 to

e el BOCO OO DO TV OO

-

Do Buekwhe-t Flour, 18 to case

Spice Market Euler

Torento.

SPICES.—The spice market generally
has developed a weak tone. Peppers,
cloves, allspice, coriander and carraway
seeds have declined two to five cents per
pound. Pure mustard is firm and quo-
tations are up five cents per pound.
Manufacturers report business active
and that pickling spices are moving

Do., Jamaica

Mustard, pure

Herbs — sage, thyme,
mint, savory, Marjoram

parsley,

Pickling spices .
Mace

AR~ OD OOPOOOODOOOOOOOOOS SOoOOOOOS

The above quotations are for the best quality.
Cheaper grades can be purchased for less.

Salt and Other Lines Higher

Torente. ik

MISCELLANEOUS.—Sir Haig cigars
have advanced to $50.00 per 1,000. Con-
fectionery has advanced two cents per
pound. Ice cream salt has advanced to
$2.25 per bag in the city and $2.15 in the
country. Zig-Zag cigarette papers are
up to $3.50 per box. Kitchen Bouquet is
now quoted at $4.25 per doz. Libby's
cases 24 Royal jar sweet mixed pickles
are $5.76 per dozen.

Teas Show Firmer Tone

Toroate. B ——

TEAS.—For several weeks past the
market for low grade tea has been very
weak. The market is now showing a
firmer tone, and although prices are not
expected to advance to any extent at
tho present time, the slumping of the
market has been checked, which will have
the effect of encouraging trading. High
grades continue to rule firm and scarce.
Early pickings Japans“remain at high
prices and show no incl n to recede.
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Above prices give range of quotations to
retail trade.

Coffee Demand is Quiet

Teronte. —_—

COFFEES.—There is no change in the
market for coffees. Quotations are
steady and the demand quiet.
Java, Private Estate

Java, Old Government, Ib.
Bogotas, 1b. .
Ounhn-h.

Jamaica, Ib.

Blue Mountain Jamaice
Mocha, |

Rio

ecoecgee: ©
2525558 &

New Prices on Paper Bags

Torento. —_—

PAPER.—Paper bags recently advanc-
ed 50 per cent. The following are now
the prices to the trade:

Sockeye Salmon Higher
Toronte.

CANNED GOODS.—Canned goods are
moving freely at unchanged prices. The
best brand of sockeye salmon are now
quoted at $5.26 per dozen for 1s, and
$2.95 per dozen for %s. Some whole-
salers are about cleared up of jams.
Strawberry jam, 4s, last year’s pack, is
quoted as high as $1.50.

-
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Black cumlu. 16 ox., dos, ...
Do., 4s, each

- D0t O e e O
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Dried Fruits Are Quiet

Toronto, —

DRIED FRUITS.—There is a quiet
demand for dried fruits. Quotations are
ruling steady. Currants are easy and
quotations are fairly low. Australians
are quoted at 18 cents. Raisins are
moving under high prices.

Evaporated apples

Apricots, cartons, 11 oz., 48s....

Candied Peels, American—
Lemoen ...

21
55

46
e 46
Currants—

Greek Filhu"ll. cases

Dates—
Excelsior, Dkl'. 8 doz. in ease
Dromedary, 9 doz. in ecase.
-Fard, per box, 12 to 13 Ibs..

New Hallowee dates, per Ib.. $18

60-70s,
70-80s,
80-90s,

90-100s,

RS

Crown Museatels, No. 1, 25s. ..
Turkish Sultanas

0
4
0
0
0
0
0
0
0
5
17
3
0
0
0
0
0
0
0
0
0
0
1
0
0
0
0
0
0
0
o
0
0
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Nuts Are Unchanged

Toeronto.

NUTS.—There is practically no de-
mand for nuts in the shell, but with the
short crop reported on California al-
monds, it looks as though almonds might
be good stocks &t the present quotations.
Shelled walnuts show no change. Quo-
tations for spot stocks are still lower
than what they can be replaced at.
Almonds,

Walnuts, Cal., bags,

Walnuts, Bordeaux,
Walnuts, Grenobles, Ib.
rbot

—
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Easier Market for Rice

Terente,
RICE.—The rice market
easy, although quotations

continues
show _ little

41

change. High grade Blue Rose is quoted
at 20 cents per pound in bag lots and
14 cent higher in broken lots. Siam -
seconds is quoted at 15 cents per pound.
Honduras, faney, per 100 Ibs. ..

Biue Rose, b,

Siam, faney, pu 100
Siam, second, per 100
Japans, faney, per 100
Faney Patna

Potatoes Are Steady

Toronto. oy cand
VEGETABLES.—Vegetables are ar-
riving freely and quotations are deelin-
ing. Old potatoes are about cleared up.
New potatoes remain steady at $14.50
per barrel for No. 1 and $11.00 for grad-
ed No. 2. Green peppers are on the mar-
ket and quoted at 90 cents per 11-quart
basket for lot, and $1.25 for sweet. Wax
beans are cheaper. Leamington toma-
toes are arriving freely.
Lettuce, Can., head, 2 to 8 doz.
case.

Clbbqe Can.,

Green Onhm, doz|{ bunches
Rhubarb, outdoor, doas.

Parsley, domestic, per 11-qt. bask.
‘Cucumbers, Carolina, hamper ...

oo Nn
35R8s3

New Beets,

Onions, Texas, crate
New Potatoes, Carolina—
No. 1, per barrel

Tornl.toe- 4-bkt. erate
Do

Green Peas, basket

—HODWO N~ neoeeu.
53838883828 nsusss:

Do., sweet, 1i-qt. bskt.
Fruit Quoted Lower

FRUIT —Delaware apples are now
on the market and quoted at $3.50 to
$4.50 per hamper. Blueberries are ar-
riving freely at $2.75 to $3.00 per
basket. Cherries are in abundance but
quotations remain as last week. Straw-
berries are over. Raspberries are quoted
at 30 cents, but lower prices are ex-
pected next week. The first California
Bartlett pears are on the market at
$8.00 to $9.00 per box. Lemons are
down 50 cents per case. Oranges are
firm at $7.50 to $9.00 per case.

¥

W:hmnlau. 26-1b. aver.,
Cal. Canteloupes, case, 45s ..
Georgia Peaches, 6-bskt. crates.
Plums, Cal., box

Canadian Cherries—

-0l OO PVE-

Do., 6s
Blaek Currants, 11s .
Do., 6s

Awls. transparent hampers ...
Do., Astrachans,
Pears, Cal. Bartlett's, box

83TFTTLISBRTINET 33388% TUs23%
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Flour Mills Are Busy

Toronto. P

FLOUR.—The flour market is steady
and the mills are still busy on export
orders. Some millers are of the opinion
now that the Wheat Board will not con-
trol the 1920 crop, will have the effect
of advancing prices. Others state that

CANADIAN GROCER

having an open market for wheat will
tend toward .better business, and that
prices will all depend on the supply and
demand.

Ontario winter wheat flour,
carload shipments, on tracks
per barrel, in jute bags

Manitoba, spring wheat flour, in
jute bags, per barrel

8 WINNIPEG MARKETS

INNIPEG, July 23.—Sugar supplies are plentiful in the

Western Provinces.
Starches and

The molasses market. is firm.
kage cereals are steady.

There has

been a steady demand far dried fruits, due probably to the

prevailing cool weather.

Spot stocks of canned goods are be-

coming cleaned up, with a\scarcity noted on peas and tomatoes.

The tea market is firm
Coffees are quiet.

yith fine qualities reported scarce.
Shelled nuts are unsettled. Fresh fruits

and vegetables are arriving freely and a good demand noted.

Sugar Supply is Plentiful
Winnipeg.

SUGAR.—Sugar has advanced $3 per
ewt. The New York raw sugar
market remains firm and it has been re-
ported that the demand for fine sugar
has improved. Up to date the jobbers
have been able to take care of all orders
received. The refineries have secured
‘export permits, which possibly in the
future means reduced supplies for Can-
ada. The Canadian prices on refined re-
mains unchanged.

Redpath, granulated, 100-lb. bag
8t ::‘mnu granulated, 100-1b.

Atlantic, granulated, 100-1b. bag.
Dominion granulated, 100-l1b. bag
Acadia, granulated, 100-lb. bag.. ....
Yellow Sugar, No. 2, 100-1b. bags 21 55
Sugar, 50Ib. boxes,

0
o

2WEER

Lump Sugar, soft, 100-b. boxes.
Do., hard, 100-lb. boxes, per box ....
Cubes, 100-1b. boxes, per box.... ..

Molasses is Very Fl

Winnipeg.

MOLASSES.—Molasses is reported to
be very firm on account of the steady de-
mand. Supplies, however, are coming
through slowly. Syrups remain firm
and there is a shortage reported on cane
syrup.

CANE SYRUPS—

38838 agess &

NEBES

10-Ib. tins, 14 doz. in case..
20-1b, tins, I doz. in case

OORN SYRUP—
Cases, 2 Ib. tine, white, 2 don.

in case
cu-.' 10 Ib. tins, yellow, 34 dos.
n
Cases
in case

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case
8-Ib. tins, 2 doz. case .
5-Ib. tins, 1 doz. case .
10-Ib. tins, doz. case
MOLASSES, BLACKSTRAP—

e

ShhaN COMNS
283535 33%%

Bs, 4 dox. in case ....
108, 4 doz. in case ..

Starches Remain Firm
Winnipeg.

STARCH.—The starch market is ex-
ceedingly firm with every indication for
higher prices, due to the firm tone being
shown in the corn market.

Cornstarch, 1-Ib, pkgs., per ...

1-Ib. pkg., Case huad ol

Package Cereals Are Steady

Winnipeg. —e

PACKAGE GOODS—There has been a
steady demand for all package cereals
and every indication of a falling off of
rolled oats.
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Dried Fruits Are Steady
"PRIED FRUITSThere has been a
steady demand for dried fruits on aec-

July 23, 1920

count of the cool weather, which has been
responsible for keeping dried fruits in
excellent condition. Several California
packers have named their opening prices
on raisins, which show an increase of five
to seven cents a pound over last year’s
opening prices. The new opening prices
have not been named on prunes as yet.
It is expected that prices will be named
in the early . part of August. Spot
prunes are certainly the best buy in the
market at present. The car situation has
caused considerable alarm owing to the
pyediction of the railroad companies
that they will not have sufficient cars to
handle the fresh fruit. In view of this
statement the outlook for dried fruit
shipments is anything but optimistic and
the buyers are taking advantage of
August shipment on freshly packed spot
prunes will more than reap the harvest
of the early demand.

DRIED FRUIT

23!38?{:23::3

ES

Do., fancy, per b

Do., Cal.,, in cartons, per carton
Do,, unpitted, per Ib. .........
Pears,

Do., Cal., cartons, per carton..

~OOOO000OOO0eOeSO eSS
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ES

In B-Ib. eartons, per earton ...
Raisins— .
Cal. pkg., seeded, 15 ::. fancy,

© o o
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Winnipeg.

CANNED GOODS.—Spot stocks of
canned vegetables are very bare at the
present time. Several lines, such as peas
and tomatoes, are reported very scarce.
The prices are well maintained.

SaananBokioe
&28883
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PON ABPODr.

Raspberries, 25, 2 doz. case.
Strawberries, 2s, 2 dox. case..
CANNED FRUITS (Anwia.n)
Apricots, 1s, 4 dos. case
Peaches, 2%s, 2 doz. case
P-eh- sliced, l-. 4 doz. case.
P.n.
Pineapple, oliend. 2s, 2 doz. case.

CANNED VlGETABLIB i
Per case
Asparagus 'ﬂu 1s, tins, 4 dos
per doz.

I 38838 £33 538583

11

Spinach, 2%s, 2 doz case
Do., 2s,

BANRNLWRAnes AN
3335835288834

2 doz, case

Tea Market F irm

Winnipeg.

: TEA.-—There is prac practically no change
in the tea market. Fine and good qual-

ity tea is reported scarce and very high.

INDIA AND CEYLON-—
Pekoe Souchongs, first quality .
Do., second quality
Pekoes, first quality
Do., second quality
Broken Pekoe, first quality ...
Braken Orange Pekoe, first qual.

048
oM

[
0
°
0
[}
0
[
0
o
0
0

2255 3233852

- Coﬁee Market Quiet

COFFEE —The coffee market is re-
ported very quiet and Rio has weakened
from two to two and a half cents a
pound. Santos has also declined about
two cents a pound, but these declines are
somewhat offset by the exchange situa-
tion. Mild coffee remains firm. These
declines in prices will not affect our local
market for some time.
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Spices Remain Firm

Winniper. PR
SPICES.—Black pepper and cloves are
slightly easier. All other lines of spice
remain very firm, while Jamaica ginger
prices are very high.
WHOLE SPICE
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Putry lpiee No. 1, bulk, per Ib.
No. 1, 2 oz. cartons
Do., No. 1, 4 oz. eartons
Pickling spice, No. 1, bulk, per Ib.
White Pepper, No. 1, bulk, per Ib.
Do., No. 2, Singapore, per 1b...
Black pepper, No. 1, bulk, per Ib.
White pepper, No. 1, 2 os. cartons
Do., No. 1, 4 oz, cartons
Bllek vepper, No. 1, 2 oz. eartons
, No.

Rlce and Sago Plentlful

Winn

RICE.—The rice and sago market is
reported more plentiful. The market
has shown considerable weakness and
these commodities are being offered to
the trade very freely.

RICE—
No. 1 Japan, 100-1b. sacks, Ib..

§
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Ib,
Do 'ln less quantities, 1b.
1‘-piocn. pearl, per Ib.

Stnwberry Jam Higher

JAM — Several California packers
have named thei¥ opening prices on
strawberry jam. The samples repre-
senting the new pack show up to very
good advantage and high quality is
maintained.

Jams, Pure— Per tin
Strawberry, 4s, 12 tins to case 1 36 1 50
Raspberry, s, 12 tins to case. 1 20 l 35
Black Currants, 4s, 12 tins to yee

, 12 tins to case 0 8§ 095
Raspberries, 4s, 12 tins to case 0 85 095

Almond Market Still Weak

Winnipeg. —_

NUTS.—The almond market is re-
ported very weak. Bordeaux walnuts
are in much stronger position and the
forecast for the fall delivery would in-
dicate still further advances. Brazils are
quoted very high, which naturally has af-
fected the sales considerably when com-
pared with other years. The peanut mar-
ket is exceptionally quiet, the demand
NUTS, Shelled—

Almonds, per b,

P-:b. No. 1, per lb.

¥
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Fresh Fruits in Good Demand
Winnipeg.

FRESH FRUITS—Good supplies of
British Columbia strawberries as well
as raspberries are arriving daily and the
quality is exceptionally good.  Prices
remain high. California peaches, plums,
pears are very high, while a scarcity of
the crop is noticed. Royal Ann cherries
and bings are arriving and are being
offered to the trade at five and six dol-
lars a case. Bananas are still very
scarce, while during the past week lem-
ons declined about fifty cents a case.
Oranges advanced a dollar a case this
week.

FRUITS—

Lemons, Cal.,

Bananas, per lb.

Strawberries, 24 pts.

Peaches, Cal., case

Plums, per case

Canteloupe, Stand., 45s, per case

Do., flats, 12s to 15s, per case

Watermelon, per Ib

Cocoanuts, per doz.

Dates, 36 pkgs. to' case

Fh]z):; per case

Oranges—
2008 and smaller

Do., BC Royal Ann, 24 to
case
Do., B.C. Bings,,
New Applec per box
Pears, case

Local Vegetablec in Demand

VEGETABLES —-—Shlpmentu of toma-
toes from Ontario are arriving and are
being offered at $4.50 a basket. Loecal
vegetables are very much in demand and
the supply is very good. B.C. celery is
being offered to the trade at thirteen to
fourteen cents a pound.

24 to case.

CVMAN NAWVPLE WaImHNSEPNPIO-
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Green Onions, per dos.

Cucumbers (hothouse), per doz. ..

Cabbage (new), per 1b,

Potatoes (new), per Ib.

Onions (Cal. Bermuda sack), per
sack

Caulifiower, per doz. ..
Celery (B.C.), per b, ...
Zalamazo Celery, per dosz..
Rhubarb, per b
Tomatoes, per case

Do., B.C. hothouse, per case..

NEOHOIPOR COWOOOHOOO
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CAL. PACKING CORP. EMPLOYEES’
OUTING

Each year the employees of the Rio
Vista plant of the California Packing
Corporation gather to celebrate the
closing of the asparagus season. This
year the celebration and festival was at-
tended by the executives of the corpora-
tion as well as the employees—repre-
senting almost every nationality in the
world. The program of Portuguese, Sy-
rian, Bohemian and Scotch songs, and
Russian, Dutch, Armenian and Spanish
dances, will give some idea of the many
nationalities gathered to celebrate the
end of a successful season for them-
selves and for their employer.
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WEEKLY MARKET REPORTS BY WIRE

Statements from Buymg Centres, East and West

Nova Scotia Markets
FROM HMALIFAX, BY WIRE

Halifax, N.S., July 22.—The only ad-
vance of note in 'wholesale circles is
sugar, which has taken a sharp in-
crease of $3 on the 100 pounds,, raising
standard granulated from $21.10 to
$24.10, and No. 1 yellow from 3$20.60 to
$22.60. This increase will necessitate
the retailers selling it at 26 to 27 cents
per pound. The fruit and produce
houses report income of fresh and staple
lines steady, both domestic and im-
ported ameng which are watermelons
ranging in price from $1.50 to $1.70 each.
American apples are selling at $5 per
box. Carrots, turnivs and beets in
bunches are selling at $1 per dozen
bunches. Business in general remains
comparatively quiet.

Flour, No. 1 patents, bbl.,
Cornmeal,

Rolled Oats, per bag
Rice, Siam, per 100 1bs
Tapioca, 100 lbs.

M (extra fancy Barbadoes)
Sugar, standard, granulated

American :lear pork, per bbl..
Tomatoes, 2%s, standard, dos..
Breakfast bacon

Do., aver. 18-26 Ibs.
Roll bacon
Bllﬂer. creamery, per Ib.
Do.,
Bupbﬂ-nel, 2s, Ont., doz.
Peaches, 2s, lundnrd dos.
Corn, 2s, standard, dot. e
Peas, standard, doz.
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New Brunswick Markets
FROM ST. JOHN, BY WIRE.

- Lard is easier.

St. John, N.B,, July 22.—Supur ad-
vanced $3 per hundred, bringing granu-
lated up to $24.10, and yellow up to
$23.60. There are limited stocks of

sugar on hand. Molasses is easier at
present, but an advance lis expected.
Ordinary cornmeal has shown a slight
deciine, bringing the price down to $5.10.
Compound lard is lower, now quoted at
27 to 27% cents per pound. Eggs are
higher, fresh quotéd at 556 to 60, and
case at 50 to 52 cents per dozen.’ New
potatoes are arriving better and quoted
at $4 to $4.50 per bushel. Stocks of old
potatoes are about over. Strawherries
are about ended.

Flour, No. 1 patents, bbls.,

Cornmeal, gran.,
, ordinary

eoooo§2 ~==:m.=
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Standard, granulated
No. 1 yellow
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American, clear pork
Tomatoes, 2%s, standard case....
Beef, corned, 1s

Breakfast bacon

Butter, creamery, per Ib.

o

252988 33838
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lnpontcd Apples, per Ib,
Do., Peaches, per lb.

Pouwes. Natives, per bushel

Lemons, Cal., case

Grapefruit, Cal.,

Bananas, per Ib,

omasooame:
83882z

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., July 22.—Australian
cleaned currants are offered at 22 cents
and Grecian to arrive at 19 cents.
Tapioca is easier, now selling at 11%
certs per pound. Sago is also lower,
now quoted at 11 te 12 cents per pound.
Ontario cheese is up one cent per pound.
Dairy hutter has ad-
vanced two to five cents per pound,
bringing the prices up to 40 to 42 cents.
Fgg supplies are short of requirements.
Further advances have been recorded on
puper bags, wrapping paper and toilet
paper.- Lemons are very scarce this
week. Reasgpberries are $6 and straw-
berrica ave about over. '

4 60
8 50
§ 80
4 00

July 23, 1920

.. 14 60

: oo g

Smr. pure eane, granulated, ewt ...
Cheese

No. 1, Ont,, large
Alberta cheese, twins
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British Columbia

FROM VANCOUVER, BY WIRE.

‘ uncoaver, B.C., July 23.—Best eggs
are 68 cents. Best butter is quoted at
63 cents. Cheese is selling at 32% cents
per pound Bacon is 47 cents, and hams
49 cents per pound. Cucumbers ave $2
per dozen. Onions are $2.75. New po-
tatoes are $6 per bushel, and old pota-
toes $180 per ton. Hothouse tomatoes
are $6; grapefruit, $4.50; oranges, $8;
lemons, $6; peaches $2.50; plums $5;
strawberries, $1.50; raspberries, $4.25.

—

TRADE - INQUIRIES

WHOLESALE AND RETAIL GROCERS'
SUBSCRIPTION PRICE OF CANADIAN
GROCER
Will you please furnish me with names
retail grocers in Toronto or Montreal?
What would bo the price of a sample copy

of your {V er?
IAM GRISWOLD,
RR No. §

Kokomo, Indiana

An-wer~A list has been sent direct.
Sample copy of Canadian Grocer has been
mailed to you to-day. There will be no
charge for this. Subscription price is $4.00

per year in Canada; $4.50 to the U.S.A.

STENOGRAPHERS’ DESKS
Please inform me where I may buy a
stenographer’s desk. I value your Canadian
Grocer very highly, also your Dry Goods
Review and MacLean’s Magazine.
S. W. SMITH,
l"lonloovillc. N.B.
Answor——You could purchase these from
any of the following firms: Dominion Fur-
niture Mfg. €Co., St. Therese, Que.; Paquet
& Godbout, St. Kmiuthq Que.; St L-v-

rence Furniture h‘urvilk, Que.
Canada Furniture lf Co uc lin;&st. E".,
A 1

Toronto, Ont.; Office Mfg
Welli n Bt w., ‘l‘oronh. Ont.; Iiteloll

& McGill, 193% Chureh St., Toronto Ont.
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Will Help to Exterminate the Sockeye

Present Rate of Fishing and Present Extent of Fish Propagation
Tend to Extermination—Fishing Men Are All in Favor of Any
Sane Method to Prevent This Happening

ANCOUVER (Special). — The

Canadian trade has been disap-

pointed on several occasions at
the attitude of the Washington fishing
interests toward the subject of fish pre-
servation by treaty arrangement be-
tween the two countries interested. With
a view to getting the viewpoint of those
who made the biggest effort to kill the
treaty recently signed, your representa-
tive interviewed J. 0. Morris of the
Everett Packing Company, at Everett,
Wachington. Mr. Everett states that he
was one of those who led the attack on
the treaty measure as it stands, most
{'renvcusly. Substantially, this was
Mr. Morris’ statement of the case for
the Fishing Vessel Owners’ Association,
of Puget Sound.

Want Four Years’ Closed Season

“We all have realized,” stated Mr.
Morris, “that the present rate of fishing,
and the present extent of the fish propa-
gation, will result in the extermination
of the sockeye salmon that are spawned
on the Fraser river. Without a single
exception, the fishing vessel owners are
in favor of any sane method that will
ensure the protection of the sockeye for
-an sdcquate period to permit them to re-
gain their old place among the other
species, or increase all that they can.
Notwithstanding the fact that in the
majority of cases, the boats and gear
are owned by those actually catching
the fizsh, and represent the savings of a
lifetinie, each of these fishermen is will-
ing to sacrifice as much as necessary that
the zockeye may be restored. As they
say: “It is altogether probable there
shoul!d be a continuous closed season for
sockeyc salmon for a period of four
years, which would denmonstrate the
necessities for the succeeding years. We
earnestly recommend such a closed
season.”

“The present treaty provisions for-
bid,” said Mr:. Morris, “all purse seines
to fish and operate except on the grounds
where no sockeye was practically ever

caught, and keep them well away from
the thousands of traps which infest the
shores of Whidbey, Fidalgo, Guemes,
Lopez, San Juan and the other islands,
in some places siretching in an unbroken
chain, 1,400 feei apart, to escape all of
which it is almost a physical impossibil-
ity for a salmon. By the treaty, these
traps are permitted to continue w op-
erate except during a closed season of
ten days. In the old way the seines at
least broke up the schools of sockeye
and scattered them, but now the schools
are not to be broken up by vessels of
this class, and must enter the traps
practically en masse.

Salmon Hesitate at Mouth of River

“In order to make sure that any sock-
eye that went up the coast and escaped
all thae traps during the closed season,
should reach the spawning grounds in
safely,” continued Mr. Morris, “a period
of ten days shculd elapse before fishing
commences in the Fraser, as it as been
found that the salmon plays around the
mouth of the river for several days,
adapting itself to the change from salt
to fresh water, before it proceeds up
the Fraser.

“What is the case,” asked Mr. Mor-
ris, “the day after the traps open? The
fishernfen in the Fraser river to the ex-
tent of some eighteen hundred spread
their nets, so that the fish for ten days
escape the traps, to get into the nets.
It would appear that those drafting up
the treaty had to give this concession
to the Fraser river people to offset the
privileges extended to the traps to keep
up their slaughter.

Traps Get 88 Per Cent.

“A regulation that restrains the seines
from operating and permits the traps
to continue without the interference of
seines is not of much use. The best
statistics on which all these regulations
are supposed to be Dbased, show
that the boats caught in 1918, 12 per
cent. of the sockeye caught, whereas
the traps caught 88 per cent.”

“It is also provided that if any sock-
eye cume into the traps with other fish
during the closed season they shall be
thrown back into the sea. Every 1,400
vards along the shore line there is a
trap. The sockeye thrown out immed-
iately gets into the next trap, and so
on. Any fisherman knows how many
times a sockeye can stand being Im-
pounded in a trap and pitched out before
it is destroyed altogether.

Favors Long Closed Season

“l want to go on record,” said Mr.
Morriz, “to this effect. There will never
be any improvement in the sockeye con-
dition, or a check on the present alarm-
ing rate of extermination, till an abso-
lute closed season—closed to every-
body—is observed and enforced. The
fishermen will loyally observe any such
regulation, in favor of the sockeye, but
no stone will be left unturned to pre-
vent the sockeye situation being used to
give advantage to one class of fishermen
at the expense of another., We want an
absolute closed season in favor of thc
sockeye, not a travesty on the same, in
favor of the trap operators. That’s
where the opposition to the treaty came
from on this side,” he added, and I hope
our Canadian friends will understand that
we are wholeheartedly in favor of a real
sockeye protection that will protect,
though it means that we don’t catch a
sockeye for four or eight years.”

——————

SOCKEYE SALMON PACK IS LIGHT
QUOTATIONS ON NEW PACK
HIGHER

British Columbia salmon packers are
anticipating a pack of 250,000 cases of
snckeve this year. Canada takes 125,-
000 cases, which would be half this
year’s packing. Sales have already been
made for domestic and overseas trade
of about 70,000 cases. Quotations from
the coast show that sockeye has opened
at $21.00 ver case, and Red Spring talls
at $15.00 per case F.0.B. Vancouver.




Produce, Provision and
QUEBEC MARKETS

ONTREAL, July 23.—The feature of the produce mar-

ket this week is the advance of 1¢c a pound on butter

and lc a dozen on eggs. The demand for Canadian
creamery butter in the United States and the demand for local
cold storage has caused the price to advance this amount
almost weekly. The big demand for egg packing has caused
an advance of 1c a dozen on the price of eggs. The catch of
fish on the Eastern coast has been very poor this season and as
a result there is an advance in the price of Gaspe salmon
amounting to 5¢ per pound, also on halibut and haddock. Lake
trout has advanced 1c a pound. A very good supply of halibut
is arriving from the Western coast continually. The price of
fresh, cooked, and smoked meats continues firm with a fair
demand. There is no change in the price of shortening or lard
this week. The price of cheese is unchanged but is strong at
the present time. -The bidding at the cheese board has been
very brisk, which indicates a big demand and a very firm

market for the future.

Fresh Meats Market Quiet

Montreal. e

FRESH MEATS.—There is no change
this week in the price of fresh meats.
The market continues firm but rather
quiet during this summer season. Prices
continue firm as listed below.

FRESH MEATS
02
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Smoked Meats Steady

Montreal.

SMOKED MLAT.—A fair demand con-
tinucs for smoked meats during the
summer season. Nevertheless the ab-
sence of so many consumers’ from the
city bas had its effect upon the market
here. Prices hold firm this week with no

ecc00° occeo
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Burelled Meats Qunet

BA.BRELLEDMEAT There is no
change this week in the price of bar-

relled meat. The demand is not large and
quotations given below remain steady.
BARRELLED MEATS

Barrel Pork—
Cnnldiln short cut (bbl.), 30-40

Cleu lnt. backs (bbl.),
pieces
Heavy mess pork (bbl.)

40-50

Cooked Meats in Demand

Montreal.

COOKED MEATS.—No change is re-
corded this week in the price of cooked
meats. The demand is very good dur-
ing the summer season.

Jellied pork tongues
Jellied Pressed Bu‘f’. Ib.

Shoulders, roast ..
Shoulders, boiled
Pork piles (dom)
Mince meat, b,
Sausage, l‘l,a‘"‘ pork

cceoceccooose
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Lard Prices Hold
Montreal.

LARD.—The lard market continues
firm at quotations given below. There
is no change at the present time and
every indication is that the market will
continue for some time with present
prices prevailing.

Butter Prices Advance
Montreal.

BUTTER.—There is another jump in
the price of bhutter this week. As in
the case of eggs the demand for cold
storage and the big demand at higher
prices in the United States is the chief
cause. A drop of a cent or two in the
near future would not be surprising to

July 23, 1920

Fish Markets

the local dealers who. are rather ex-
pecting a change in that direction. The
presert prices asked are 62 cents for
creamery prints and 61 cents for solids.
The price of dairy butter varies consid-
erably but approximately 51 and 52
cents is being asked.

BUTTER—
Creamery prints, qual., new ...
Do., solids, quality, new
Dllry. in tubs, choice
Dairy, prints

Eggs Advance Another Cent

EGGS —There has been another ad-
vance this week in price of eggs. Selects
are being sold at 62 cents and No. 1 at
556 cents, which is an advance of one
cent per dozen. The big demand for
packing at this time of the year is the
cause of the continual advance in price,
but it is felt on the local market that
the price will decline shortly as the
supply for present use is ample and
that present quotations are abnormal.

Cheese Market Strong

Montreal. —_—

CHEESE.—The cheese market is
strong at quotations given below. The
demand is very good and old cheese is
selling at 35 cents. New cheese is be-
ing sold at 31 cents and as the bidding
is strong at this price the future prices
on cheese may be expected to be very

Shortening Remains Firm
Montreal.

SHORTENING.—No change is evi-
dent this week in the price of shorten-
ing. The demand is good and the market
remains firm.

027

No Change on Margarine

Montreal. —_—
MARGARINE.—The demand for mar-
garine is not very heavy at the present
time. Prices continue as they nave
been for some time and vary consid-
erably according to brand and quality.

ARGARINE—
Prints, m to quality, Ib.
Tubs, to quality, Ib. 0 31

Eastern Fish Dearer

Montreal. —_—

FISH.—The season for Eastern halibut
and salmon has been very poor. The
catch has not been large and as a re-
sult the prices asked have advanced.
Gaspe salmon has advanced 6 cents a
pound this week. Lake trout has ad-
vanced 1 cent a pound. Doree is prac-
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tically off the market. Halibut from
British Columbia is coming through in
very good supply and prices are un-
changed. Smoked and frozen fish con-
tinue at the prices which have been cur-
rent for some time. :

Fresh nh per b,
Fnd: Kerrinn each

Halibut, large and ehieken
Halibut, Wueern. medium
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Poultry Market Quiet

Montreal.

POULTRY.—-The poultry market con-
tinues quiet, as it has been for some
time. The demand is not large nor is
the offering on the market large.

(Selling Prices)
POULTRY (dressed)—

Chickens, roasting (3-6 lbs.)
Chickens, roasting (milk fed)....
Duecks—

Brome Lake (milk fed green)..
Young Domes

oooo®OoD® OO
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Go-o
Old fowls (large)
Do. (small)

ONTARIO MARKETS

ORONTO, July 23.—Live hogs are higher this week.
Fresh meat cuts are ruling firm at unchanged quotations.
Supplies of smoked meats are rather scarce and there is
a good demand noted. Cooked meats are active and quota-

tions are firm.

Cheese market is firm.

Best grades of

creamery butter are up one cent per pound. The egg receipts
are somewhat falling off : dealers report a great deal of shrink-
age due to poor packing and eggs that have been held for too
long a period. Quotations are up one cent per dozen. Short-
ening and lard are easier and quotations have declined one
cent per pound. The fish business is holding well and prices

are maintained.

.Live Hogs Higher

Toronte. R

FRESH MEATS.—The market for
fresh meats is firm. Live hogs are
higher, now quoted at $21.00 on the fed
and watered basis. Beef and pork cuts
are ruling strong at unchanged quota-
tions.

FRESH MEATS
Dressed, 70-100 Ibs., per cwt... 26 00

Live, off cars, per ewt. 21 00
Live, fed and watered, per ewt. 20 75
19 7
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Sheep, whole, 1b. 018
Above prices subject to daily fluctuations of the
market,

Smoked Meats Are Steady

Toronto.

PROVISIONS.—The shortage noted
on hams and backs last week con-
tinues. Quotations, however, are ruling
steady.

Hams—

Large, 20 to 25 Ibs. each, Ib...
Heavy, 25 Jbs. upwards, b.....
Backs—

Skinned, rib, 1b.

BN e
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Bacon—
Breakfast, ordinary, per lb
Breakfast, fancy, per 1b...
Br-kfnt. lpochl trim. .

.
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Short eut backs, bbl. 200 ibe..

Pickled rolls, bbl. 200 lbs.:—
HOAVY © cadinssinvere docsioes
Lightweight 67
Above prices subject to daily fluctuations ol the
market.

Cooked Meatu in Demand
Toronto.

COOKED MLA TS.—All varieties of
cooked meats continue to be in active de-
mand. Boiled hams continue to be in
scant supply and quotations are from 64
to 66 cents per pound. Other quotatiors
are unchanged.
Boiled hams,” Jb.

Hams, roast, without dressing, 1b. 0 63
Boiled shoulders

Choice jemed ox wngue, b,
Jellfed calves tongue

Ham bologna, Ib, ..

Large bologna, Ib.

Spice beef, b,

Macaroni and cheese loaf, 1b.

Above prices subject to daily ' fluctuations of the
market.

Cheese Market Firm

Torento.

CHEESE.—The cheese market i3
ruling firm. Quotaticas for full cream
June cheese is in some quarters as high
as 34 cents per pound, but the average
price is around 31 cents, although these
dealers state that it could not be re-
placed at that price.

cocooocece
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le higher than large cheese.
134¢ higher than large cheese.

Creamery Butter Up One Cent

Terento.

BUTTER.—There 1s a strong market
for butter and quotations on the best
grades of creamery are up one cent per
pound. Storage opera“ions still con-
tinue and probably this has something
to ‘do with keeping~ the market in a
strong condition.

BUTTER—
Creamery, prints
Dairy prints, fresh, lb.

Eggs Up One Cent Per Dozen
Torento.

EGGS.—The egg market continues to
rule firm. The receipts ar: somewhat
falling off with second grade more in
evidence. Dealers also report a great
deal of shrinkage due to poor packirg
and eggs that have been held for too
long a period. Quotations are one ceni
per dozen higher.

BGGS—

Fresh,

Fresh

Fresh selects in cartons

Prices shown are subject to daily ﬂuct\uﬁom of
the market.

Shortemng Has Declined

Torento.

SHORTENING. — The shortening
market continues to rule weak. Quota-
tions have declined one cent per pound.
One pound prints are now quoted at 27
to,27% cents pexr pound. Tubs at 25%
to 26 cents per pound.

SHORTENING—
021%

0 25
and in

00 1bs.
60-1b, tubs 34 cent higher than tierces,
20-1b. pails % cent higher than tierces.




Lard Market Easier

Teronto.

LARD.—The lard market has develop-
ed a weak tone. Quotations have declin-
ed onc cent per pound, now selling at

27% to 28 cents per pound tierce basis.

Tierces, 480 lbs, 027% 028

In 60-tib. tubs, 14 cent higher than tierces, pails
3, cent higher than tierces, and 1-lb. prints 2¢
higher than tierces.

Margarine Demand Quiet

Toronto.

MARGARINE. The margarine
market is ruling steady under a quiet
demand. Quotaiions are unchanged.

MARGARINE—
14b. prints, No. 1
2

F ish in Active Demand
Toronte. —

FISH.—The continued cool weather is
having the effect of keeping the fish
market busy. Fresh fish is arriving
freely and there is also a certain demand
for frozen. Quotations are steady.

FRESH SEA FISH.

Haddoek. heads off. Ib.
Do., heads on, Ib.
Hullbut. chicken

CANADIAN GROCER

FFR

Do., headless and dressed
SMOKED FISH
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Small Demand for Poultry

Toren

P()ULTRY.—Receipta of poultry are
light but supplies are ample to meet the
demand at this season. Storage stocks
are moving out satisfactory. Quotations
are unchanged.

Prices paid by ecommission men at Toronto:

Li Dressed

Fowl, under 4 Ibs. .

Ducklings

Guinea hens, pair ... ....

Spring chickens, live ...
Prices quoted to retail trade:

Hens, heavy
Do., light

Chickens, spring

Ducklings

T
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WINNIPEG MARKETS

INNIPEG, July 23.—The hog market remains steady
with no changes in price, while fresh beef declined

about five cents.

Hams and bacons are steady. Cooked

meats are steady and in good demand. Creamery butter ad-
vanced two cents a pound this week and is now being quoted
at 61 cents a pound. Cheese and lard markets remain firm,

while egg prices are advancing.

demand.

Hogs Remain Unchanged

Winnipeg. J— 4

FRESH MEATS.—The hog market re-
mains steady and receipts are very light.
Fresh pork is in good demand with no
change in prices, while fresh beef de-
clined during the week. Hind and front

quarters are quoted at much lower
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Front quarters, b, 016

IM carcass, good grade, Ib.. 021
utton—

Choice wethers, 55-70 lbs., 1 025

Cholce ewes, 024

Lambs —
Choice, 30-45 lbs., 031

Hams and Bacon Steady

' Winnipeg.
PROVISIONS.—Hams and bacon are
very steady with @ good demand. Prices

remain unchanged.

Fresh fish are in good

HAMS—

8 to 16 Ibs,,

Boneless, 8 to 15 Jbs., per Ib...

Skinned, 14 to 18 Ibs., per Ib...

Do., 18 to 22 Ibs., per Ib....
BACON—

Backs, 5 to 12 Ibs., smoked....
Do., 12 to 16 lbs., smoked...
Do., 10 to 14 Ibs., skinned and

peamealed
Do., 4 to 10 lbs., sliced ....
Cothct rolls, boneless

Cooked Meats Advance

Winn

COOKED MEATS.—Cooked meats ad-
vanced about three cents a pound and the
supply is much greater than the demand.

COOKED MEATS—
Ham, best mulllty. skinned, 1b..
s b,
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Butter Hu Advanced
Winnipeg.

BUTTER.—During the week creamery
butter advanced two cents a pound. The
market is “very firm and further ad-
vances are ‘expected. D;iry receipts are
only fair.

Creanideg, best table grade..
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3.*fload part of it and make

July 23, 1920

Dairy butter, best table grade..

Cheese Remains Steady

Winnipeg.

CHEESE.—The cheese market is very
firm and prices remain unchanged.
CHEESE—

Pure Lard is Flrm

LARD.—The lard r'narket remains firm
with no change in prices of either lard or
shortening.

2ure Lard, No. 1 qnlltv. per Ib,
(in tierces of 400 Ibs
Do., wooden pails, N-lb pails.
Shortening, wooden pails, 20-Ib.
peil, per pail
Do., thmoolloollu per Ib.

Egg Prices Stlﬁemng
wi
EGGS —This week found the egg mar-

ket stiffening and supplies are very light.
Fresh eggs are quoted at 55 to 60 cents
a dozen, with candled eggs around fifty
cents per dozen.

Fish in Good Demand

Winnipes. —— g 3

FISH.—The demand for fresh fish is
very active and supplies are considered
very good.
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FRESH FISH

Fresh Whitefish, per Ib,
Fresh Halibut, per Ib.

PRUNE CROPS ARE LOOKING
SPLENDID

Chas. Shields, Queen St. West, Tor-
onto, has returned from a six weeks’
trip to Winnipeg, Vancouver, Seattle,
Oregon and California. Mr. Shields
stated that the prune crops in Oregon and
California are looking splendid and that
growers are anticipating a big crop, with
prices ranging on a par with lgst year.
Mr. Shields spoke encouragingly of the
crop prospects throughout the Western
Provinces, and stated that although
business at the present time is fairly
quiet, the merchants are looking forward
to business booming this coming fall and
winter.

—e =
TONS OF CHERRIES ARE EX-
PORTED TO NEW YORK

St. Catharines, Ont., July 21.—Cher-
ries literally by the ton are being ship-
ped from this district to the canning
factories of New York state. Recently
a truck was so heavily laden with cher-
ries that the authorities at the Queens-
ton Bridge insisted that the driver un-
two trips
across. The fruit was being forwarded
from the local cold storage plant to
Middleport, N.Y.

There is great danger of quantities of
cherries going to waste, Purchasers
who are willing to pick their own cher-
ries can purchase them at the orchards
for dittle ar nothing this week: .
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Your Customérs wnll be glad to get

Our New Book—

‘“Saving Without Sacrificing”

HIS is a book every customer at your store will prize and keep. It deals

in an understandable manner with the special problems confronting the

house-wife in the buying, keeping, and preparation of meats for her table.
It has a distinctive dollars and cents value to every housekeeper of to-day—
and we want YOU to have a supply to hand to YOUR customers.

We distribute them through the Retail Dealer
as follows :—

E have prepared a series of attrac- O N the backipage the new booklet,

tive, snappy little folderettes— “Saving Without Sacrificing,” is
just big enough to go into an ordin- shown, and every reader who wishes a
ary envelope or to tuck inside a parcel. copy (it’s free) is invited to sign the
Each folder advertises a distinctive line coupon at the bottom of the page and
of Davies products—Cooked and Jellied hand it in ta you. Then, as soon as you
Meats, Bologna, Pure Lard, Peerless receive a number of these signed

Shortening, Pork and Beans, and Wilt-
shire Bacon—and shows the product in
actual colors.

They’re the brightest little folders you
could ever wish to hand out to your cus-
tomers. Slip them in the parcels over the
counter—or with deliveries of goods—
or with cutgoing mail. It means increas-

coupons, simply mail them to us and we
will send you the necessary number of
booklets for you to distribute to your
customers who have asked for them.
Every folder has a double purpose—it
stimulates the sales of Davies products in
your store—and it creates in the minds
of your customers the desire to have one

of these new practical food economy
Act to-day.

ed sales and bigger turnover for your
store. booklets.

Fill in and mail the attached coupon to-day and we
will send you a supply of these helpful little
folderettes to give to your customers.

The William Davies Co., Limited

Packers and Pr‘ovisibn Merchants

~TORONTO
MONTREAL

Please send me a

supply of your illus-

trated folders advertising
“Saving Without Sacrificing,”
which I shall be pleased to dis-

~ HAMILTON

E—
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We can promptly supply upright refrigerators in Write for our catalogue which illustrates the differ-
the sizes found most suitable for Grocery Store ent styles of refrigerators and gives the details of
use. The Counter Refrigerator illustrated is a very construction and sizes.
popular type that keeps goods fresh and appetizing.

John Hillock & Co., Limited

Office, Showrooms and Factory: 154 George St., Toronto

Agencies : A, Tilley, 54 McGill College Ave., Montreal ; Geo. Cameron, Sparks St., Ottawa
J. McMillan, 280 Main St., Winnipeg ; Western Butchers Supply Co., Regina, Sask.

: _
S— HANSON'S
e “’:‘m_“‘wm GROCER OR INSTITUTION REFRIGERATORS

Salt Plant, Windsor, Ontario.
THE CANADIAN SALT CO., LIMITED.
Windsor, Ontario.

Our ever-increasing trade is built on manufac-
turing only the best. Your trade must be built
on selling the best.

The quality of our salt gives you a reputation
which brings confidence and custom.

We make the following famous salts:—
WINDSOR TABLE SALT
(For general household use)

REGAL TABLE SALT
(Free running - sold in cartons)

WINDSOR DAIRY SALT Perfect Refrigeration

(The butter-makers’ favorite) and excellent dq:ky features make Hanson's the
A ideal refrigerators for grocers. They are made from
WINDSOR CHEESE SALT the finest materials with a style for every require-

(The Prize Winner) - ment. Write us for particulars. Prompt deliveries

NOTED FOR SUPERIOR QUALITY. The J. H. Hanson Co., Ltd.
Made in Canada. 244 St. Paul St. West MONTREAL
b A ST SIS
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=) 27-28c. Ib.

PURE LARD

Open Kettle Rendered Quality

GUARANTEED NO. 1 STOCK

Schneider’s

Guaranteed Bacon
TRADE MARK
This bacon is delicious for breakfast and
other meals—tasty and appetizing. Recom-
mend it to your customers during their pur-
chases.

J. M. SCHNEIDER & SON, LIMITED

KITCHENER, ONTARIO
Drop us a Card for Sausage and Smoked Meat Quotations. Satisfaction guaranteed on all mail orders

H.A. COOKED MEATS

Your sales during the warm Remind your customers of
weather will not go down if ; e

you carry a line that has a this delicious summer food
ready call. Picnics and
Motor Trips are popular
and consequently there is al- on hand. We feel sure you
ways a demand for cooked ; . 2
me)a,ts. H. A. BRAND will find profit in handling
COOKED MEATS are all H. A. Brand products and
they are represented to be—

wholesome and appetizing. customer satisfaction.

by keeping a complete stock

THE' HARRIS ABATTOIR COMPANY. Limited

TORONTO, CANADA
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"Remenber this—that

-y make. your rofil
on Quick=selling qoodo.

oAy (oo moner there o in & N
:_u f ‘0" ﬁ‘oua |

B e i e |

The reasoft DEL MONTE Products are
such good profit-makers is because they
keep moving off the shelves ahpost as fast
as you take them in stock. Their well-known
‘high quality and our extensive advertising
assure you steady, easy sales and quick

turn-overs. CANN56 FRUIT?

VEGETABLES Ig  —

x_F00D speciALTIE>

s e T e e i e

JAMS
MARMAILADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agents:
Wm. H. Dunn, Limited, Montreal

Maritime Provinces and Western Canada
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“Quick sales! That’'s the way to
cut down expense! Certainly get ’em
with Gunns Easifirst. Strongly
advertised. = And any housewife who
once tries it is a steady customer.”

Phone Junction 3400
for your supplies

Gunns Limitec}

West Toronto

’ | Ra 5 T
“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U.S. A.

4 CANADIAN DISTRIBUTORS: 5
THE BOWES COMPANY, LTD. JAS. DALRYMPLE & SON

" Toronto and Ontario Montreal and
Winnipeg and Manitoba Province of Quebec
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Oil Storage Efflmency

For cleanlmess, safety, speed and accuracy in operation, and

for business promoting equipment—Bowser stands unsur-
passed.

Systems made for oils, gasoline, kerosene, ete., protect you
from losses and at the same time make satlsﬁed customers

Figure 41, as shown on the
left, can be used for gasoline
when connected with an under-
ground tank; for kerosene and
other oils the pump is connect-
ed with tanks in the basement.

S. F. Bowser Company, Limited

66-68 Fraser Ave. -  Toronto, Canada

Branch Offices Representatives
in all Centres A Everywhere
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has an extra good ﬂavor

Which accounts for the ever-increasing
circle of tobacco users who use this
palatablc chew

There are a numbgr‘ of men in your

comunity who will come to your store

onte they know you sell King Georgc s
il Navy,

- Quebec
and

Rock City Tobacco Co.. Ltd ' Winnipeg
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Your customers will like

- “NOBILITY” Chocolates

because they are right.
The same can be said of
our line of creams and pan
candies."

Nobility Chocolates

“Worthy of the Name’’

will

BuildUp Your Candy Trade

The aﬁove illustration is
that of the “home” of
Nobility Chocolates.

May we send you quota-
tions.

Nbbility Chocolates, Limited St. Thomas, Ont.

Selling Agents:
Edgar F. Fisher, 12 Hurndale Ave., Toronto
Maclure & Langley, Limited, Montreal, Winnipeg
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They

_—

WANT it

when they SEE it

Put Gold Dust packages
" where your customers can
see them.

[ e

“

Gold Dust is a Canadian prod-
uct that Canadian women want.
Our advertising has created
the demand.

Let the women see Gold Dust
on your shelves and the turn-
over will take care of itself.

(ECEELFAIR BAN K SREEY

LIMITED
MONTREAL
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——BAGS—

ol oy in The Norcanner Brand

of “Brisling” Sardines are
packed in Quarter Dingley
tins from the finest sum-
mer caught Brisling with
Virgin Olive Oil. You'll
find the price right and
the profit good.

The Highest Prices Paid

for Jute Sugar Bags and Cotton Liners
—in large or small quantities. Just
gather them together to-day before you
forget—and send to us.

Another brand of high
class sardines. In Quar-
ter Dingley and Eighth
Size tins. A real delicacy.

Scientific Reclamation of Commercial Waste ' Your jobber can supply you

NORCANNERS, LIMITED
STAVANGER, NORWAY

American Headquarters:
105 Hudson Street,'New York

Canadian
I ™ Deasld M, Bain Co.
Torente Winnipeg

Regular
Seller

People who buy
Marsh’s Grape Juice
once will find it an

Carriers | oty B e i

Made from the pure
Concord Grapes.

| Display a few
The never-break Egg | bottles, at least, to

Carrier is the Dealers’ Sskist you in profit-

ible sales.
Friend and Money Saver. o
TheMarsh Grape

Juice Company
NIAGARA FALLS . ONT.
Agents for Ontario, Quebec and

WALTER WOODS & CO. | [[EEnsatuagy  =rs

HAMILTON AND WINNIPEG | Cheese Co., Limited

Prompt Shipment.

Toronto, Ont.
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Custard that
brings trade

l
|
Our bright, live and extensive |
advertising is creating a steady f
and increasing demand. Be

ready to supply your customers !
and secure a large and perma- ‘
nent trade. ‘ ’

Quick Sellers are Profitable.

Sole Agents:
W. G. PATRICK & CO., Lud.

Toronto Montreal

FINALITY IN
FRUIT SAUCE

as palate pleasure
and true digestive

.

Sole Proprietors:-
GEORGE MASON & CO. LTD., LONDON, ENGLAND.

Sales Agents:
Vancouver Winnipeg St.John's, Nfild. Halifax N.S.

David Brown ¥, Bowring'Bros. J.W.Gorham
167 Cordova St. W. mc.."'.','&m & Co. & Co,

Three Good Things the

Grocer should not miss,
yet only One Article to
deal in.

1.—Grimble’s Malt Vinegar

is pure.

2.—Grimble’s Malt Vinegar

keeps in any climate.

3.—Grimble’s Malt Vinegar

gives you a good profit
and the Customer every
satisfaction.

REPRESENTATIVES:

WINNIPEG—Messrs. H. P, Pennock & Co., Ltd., Winnipeg.
MONTREAL & TORONTO—Messrs. Maclure & Lan, , Led.,

11 St, Nicholas Street, Montreal, and 12 Front Street East, Toronto.
VANCOUVER, B.C.—Mr. H. C. Janion, 709 Mercantile Building*
Vancouve .
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Nearly 1100 Meals a Year!

And in nearly every one of them the housewife is wondering how she can
supply the element of variety, so important for health.

" Do your customers really appreciate the high nutrition value of macaroni?
Tell them. Suggestions sell goods.

Remind them it contains more energy
units than meat or eggs and you can sell
it for half the price of choice meat cuts.

Sole Selling Agents:

Sainsbury Bros.

Toronto, Vancouver, Winnipeg, Montreal, Halifax

Superior "' Macaroni

The Superior Macaroni Co., Ltd., Toronto, Ont.
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CREAMY — DELICIOUS & NOURISHING

EXCELLENT FOR CHILDREN AND INVALIDS

AND FOR FLAVOR, nourishment and genuine Value there is no Pre?
paration sold on the Canadian Market to Compare with this delicious
Double Cream Custard.

It is extensively advertised in best Canadian Homes and preferred to all
other Makes by the best and majority of Consumers.

THE HARRY HORNE CO., LTD., TORONTO, CAN.
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SELLING IDEA No. 9

Have your wife bake a nice
layer cake, and show your
customers the results of

NORWEGIAN r ArPrOL
snnm : ol et them taste it. Then the

IN OLIVE OIL sale follows.

. RN APROL is made from pure
Possess a tempting tomers will like

 Tgorcr il g < & phaady Gl Bt B DR fruits, and is nutritious and
waters of NOR- luncheons easily % s healthy.
WAY come and quickly pre-

CROWN BRAND pared.

Be sure you try these ideas.
Sardines.

A stock on hand - Pl They are producers.
The price is moder- will help your pro- \ =

ate and your cus- fits. B Are’you handling all sizes.
| — i e e G o
Consult your wholesaler # : Order_from your wholesaler

Canadian Agents " WTJ.-*‘TBEU SH r& CO.
John W. Bickle & Greening ‘ B . v (CANADA) Limited e

. b y _ — 3
Hamilton Ontario A —National City, California
& Montreal Toronto

= 3

A Good Investment

Do you want a clerk or store manager? Do you want to seil or exchange your
Do you want a traveller? business ?

Do you want a position as clerk or Do you want to buy a grocery busi-
travelling salesman? ness?

Do you want an agent? Do you want to buy or sell any store

Do you want an agency? equjpment ?

If so, sit down now, and draft an advertisement for CANADIAN GROCER’S “Wanted” page,
setting forth just what you want, and stating your needs or qualifications. Such an advertise-
ment will automatically seek out for you, the only people you want to reach-—those who are °
actively engaged in selling groceries in Canada.

The cost?
Trifling! Three cents per word for first insertion and two cents per word for each subsequent

insertion of the same advertisement. Each figure is counted as a word, and a charge of five

cents extra per insertion is made when Box Number is required. In this way the advertiser’s
name is, if desired, kept confidential.

Copy for Condensed Advertisements should reach the Toronto office of CANADIAN GROCER
not later than Monday morning to catch the current week’s issue. In order to save unnecessary
correspondence and bookkeeping, please remit with copy, preferably by money order.

Canadian Grocer, 153 University Ave, Toronto, Ont.




“You Must Keep Books”

To obtain full benefit of your insurance. Have your buying, expenses, sales and I

retail credit tabulated monthly.
To make a clear statement to your

banker. It saves time and worry. ’

To make a correct income tax return. It builds confidence in your ability. l

To have your business at your finger In fairness to yourself, and in justice to l
tips. others, Keep Books.

Price $12.50 for a Ten Years System
On and after Aug. 1st, $15.00

SANDERSON-YORKE SYSTEM

26 Manchester Avenue, Toronto, Ont.

some of O’Keefe’s refreshing beverages. If you carry a good stock and
feature them on your shelves, you build up a profitable Summer trade which
will continue throughout the year.

‘Eaﬁ’iii ié,'
BEVERAGES

have no equal for purity, quality and refreshing tang. Our Soft Drinks and Im-
perial Brews provide for every taste and requirement. The following are in con-
stant demand. Imperial Brews:—Ale, Lager and Stout. Soft Drinks:—O’Keefe’s
Ginger Ale, Special Pale Dry Ginger Ale, Sarsaparilla, Cola, Lemonade, Etc.

IMMEDIATE DELIVERY OF ORDERS.

O’KEEFE’S -- TORONTO

Phone: Main 4202
B

TR

T'hirsty Days
There is not a day in the Summer months when your customers don’t want
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The Ideal Cooked
Summer Food I Ready to Serve

CHICKEN (Lily Brand) HADDIES

Firm, delicious, nourishing — under conditions of scrupulous
Chicken Haddies are a food greatly  cleanliness, they are everywhere
in demand at this season. recognized as the ideal sea-food for

Packed before they have lost an 2l occasions.

atom of their fresh, ocean flavor, Order for the summer season now.
Packed at Canso, N.S., by the
MARITIME FISH CORPORATION, Limited

General Office : MONTREAL Packers of the celebrated Maple Leaf Brand Codfish Flakes

=

Champagne de Pomme

A Delicious Beverage

Made from the Juice of
Canadian Apples

Can be sold in all parts of Canada without a license

Packed 2 doz. and
4 doz. to the case

Order your supply to-day

CIE. CANADIENNE D’IMPORTATIONS

P. DAOUST, SELLING AGENT : 140 ST. CATHERINE ST. EAST, MONTREAL




Start This
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Endliess} Chain

Mrs. Smith is delighted with the Mapleine
you recommended to her.

It makes such delicious maple-tasting frost-
ing§ and dainty desserts she tells neighbors
and friends about her “find.”

What happens?

These same neighbors and

friends come to you for their bottle of

Mapleine

Because it's a treat

for maple-loving people,

one sale brings an endless chain of sales.

Order of your jobber or

F. E. Robson & Co., 25 Front St. East, Toronto

Mason & Hickey Box 2949 -

Winnipeg
M-578

July 23, 1920

BONNE SANTE

THE

NEW SELF-RISING
FLOUR

For Making

All Kinds of Cakes, Pies,

Croquettes, etc.

Finest Package on the Market

Bonne Sante Products Ltd.

AGENTS WANTED

9 Iberville St.

Montreal

Sell Your Waste Paper,
Cardboard, etc.

shortage - of
paper making mater-
ials. Very high prices
now.

Send for catalog of

Serious

“Climax’’ Steel
Balers : g

Made in 12 sizes.

Climax Baler Co.
HAMILTON, ONT.

S&M

The Cream of Chocolates
Hand Dipped, Coated with light and milk coating
Packed in attractive 5 Ib. boxes

TURKISH DELIGHT S.&M. Brand

The most delicious

Confections

Packed in wooden 10 Ib. boxes
WRITE US FOR PRICES
Sole Canadian Distributors

Dominion Sales Company

229 Notre Dame Street West

Our Agents:
Samuels, Carney & Dickie
Halifax, N.S.

St Jol.‘:l ":.maoun:hnd

L. E. Whittaker
St. John, N.B
Chadwick & Co.
Toronto, Ont.

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $2.20
PER INCH EACH INSERTION PER YEAR

JAMS
DOMINION CANNERS, LTD.
Hamilton, Ont.
“Aylmer” Pure Jams and Jellies,
Guaranteed Fresh Fruit and
Pure sugar only.
Serew Vac. Top Glass Jars, 16 oz.
Strawberry
Currant, Black

“AYLAER"” PURE ORANGE
MARMALADB

12 oz. Glass,

‘ doz. in case

16 oz Gluo. Serew Top,
2 do:

39
615

100
126

174
'l‘ln or Wood, one pail in
cnh per Ib. o
PORK AND BEANS
“DOMINION BRAND"
Per doz.
Individual Pork and Beans,
Plain, 76e¢, or with Sauce,
4 doz. to case
Pork and Beans,
Plain, 4 doz. to case
Pork and Beans,

Pork and Beans,

1s Pork and Beans,

Tomato or Chili Sauce,

doz. to case
1%s (20 oz.), Plain, per doz. 1 25
Tomato or Chili Sauce 2
2s Pork and Beans,

2 doz. to the case ..
2s Pork and, Beans, Tomato

Chili Sauce, Tall,

doz, to case
21%s Tall, Plain, per doz.....
Tomato or Chill Sauce 2
Family, Plain, $1,75 doz.:
Tomato Sauce, $1.95 doz.: Family,
Chili Sauce, $1.95 doz. The above
2 doz. to the case.

CATSUPS—In Glass Bottles.

1% Pts., Aylmer Quality
12 oz., Aylmer Quality

Per jug
Gallon jugs, Aylmer Quality.$1 65
Per dos.

Pints, Delhi Epicure
14 pints, Red Seal
Pints, Red Seal
Quarts, Red Seal
Gallons, Red Seal
BORDEN MILK CO.. L’!‘D
180 St. Paul St. West.

, Montreal, Can.
CONDENSED MILK
Terms—Net 30 days.

Eagle Brand, each 48 cans..$12 50
Reindeer Brand, each 48 cans 12 00
Silver Cow, each 48 cans.... 11 60
Gold Seal, Purity, ea. 48 cans 11 3§
Mayflower Brand, each 48 cans 11 85
Chssilcm Ciover Brand, each

eans

Bt, mrblnnlhll.udu‘“

cessenan

Jersey Brand, tall, each 48
cans

St. Gharles Brand, small, each
48 cans ...

Jersey Br-nd small,
cans ..

each 48

can
CON’DENBED COFFEE
Relndeer Brand, large, each 24

$7
Reindeer Brand, small, each 48

Cocou Reindeer Brand, hme.
each 24 cans 62
Reindeer Brand, small, 48 cans 6
W. B. BROWNE & CO.
Toronto, Ontario
Wheatgold Breakfast Cereal
Packages, 28-0z., 2 doz. to
ease, per case
98-1b. jute bags, per bag ...
Ds-lb. jute bags, with 25
8%-Ib. printed paper bags
enclosed, per bag
HARRY HORNE & CO.
Toronto, Ont.

Cooker Brand Peas
in case)
Cooker Brand Popping Corn
(8 doz. in case) 420
COLMAN’S OR KEEN'S
MUSTARD
Per dos. tins

Durham, 4-lb, jar
CANADIAN HILK PRODUCTS
LIMITED

Toronto and Montreal
KLIM

8 ox. tins, 4 dozen per case..$12.50

16 os. tins, 2 doz. per case.. 11.50

10 b, tins, 6 tins per case .. 25.00
Prices f.0.b. Teronto.

THE CANADA STARCH CO., LTD.
Manufacturers of the

Edwardsburg Brands Starches
hul;::!y Starches—

40-1b., Canada Laundry....$0 12
IOO-Ih. kegs, No. 1 wtnh 0 12%
200-lb. bbls., No. 1 white.. 0 12%
40-1b., Edwnrﬁ.bnu Silver

Glou 1-ib. chrome pkgs. 0 1414
40 Ibs, Benson's Enamel,

(eold water), per case.. 4 30
5 20

Celebrated Prepared .. 14
lbs, Canada Pure or
Challenge Corn 13
20 Iba. Casco Refined Potato -
Flour, 1-lb. pkgs 16
(20-lb. boxes e hl‘ber. except
potato flour.

LILY WHITE OORN SYRUP
2-ib. tins, 2 dos. in case...... $6
5-lb. tins, 1 doz. in case
10-1b. tins, dos. in ecase....
20-Ib. tins, !4 doz. in case....

- (Prices in
"Butels,

Half barrels, about %
CROWN BIIAN‘I: CORN SYIIUI;e
5«Ib. tins, 1 dox. in case
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Candidly we are putting out a very fine article
in our Monarch Coffee. People who are drinking
it think that there is nothing that will compare in
quality. We know of cases where dealers after
handling it and have succumbed to the blandish-
ments of fluent salesmen for other kinds, have dis-
placed it with brands said to be just as good and
which would show a little more profit, pestered
continually by their customers for the Monarch
brand, and actually compelling them to get back
into the Monarch Coffee groove which always leads
to satisfaction.

After all a satisfied customer is one of the best assets
a dealer can have for any line—but when it comes
to Coffee, a satisfied customer is worth more to you
than perhaps for any other article, for the average
drinker does remember a good cup of Coffee and

thinks of the next one that he is going to have.

Cost Sell
15 and 1 lb. Tins . . 50 60

Send us a trial order

H. P. ECKARDT & CO

WHOLESALE GROCERS
CHURCH STREET & ESPLANADE TORONTO
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HOLBROOKS

Imported

WORCESTERSHIRE

Your customers’ de-
sires for something
tasty may be satis-
fied by your recom-
mendation of HOL.-
BROOKS Import-
ed WORCESTER-
SHIRE SAUCE
w hen purchasing
Ham, etc.

Display “Hol-
brooks,” a meat .
sauce that cannot be
surpassed.

Try it!

Holbrooks, Ltd.

Toronto and Vancouver

10-lb. tins, 34 dos. in ecase.. Cll

2o-lb.t.hu.%bl.lh- .

(5, 10, and 20-}b. tins have
handles.)

~ GELATINE
Cox’s Instant Powdered Gela-
tine (l-qt. sise), per dos... §1 80
FANTS' FOOD

MAGOII.. SON & CO., LTD.
Robinson’s Patent Barley— Dos.
1-Ib. sssssssssesese
15-1b, cesseense
Rbir ~on’s Patent Groats—
1- sssessassssscsssseane
I;s-ll). .............. veusmeve
BLUE
Keen’s Oxford, per lb.
In cases. 12 12-1b. bxs.
NUGGET PO

Polish, Black, Tan, Ton
Dark Brown, White

sfs

White Cleaner (liqnﬂ)
Card Outfits luk.
Toney Red, Dark Brown
Metal Outfits — Black, 'l‘l‘l.
Toney Red, Dark Brown..
IMPERIAL TOBACCO CO.
CANADA, LIMITED

g‘.

Pay Roll, thick bars ...
Pay Roil, plugs, 10s, 6- K
caddies

e
& R 88588 3

boxes

Forest and Stream, tine, 9s,
2-Ib. cartons

Forest and Stream, s, s,
and 1-1b, tins

Master Workman, 2 lbs.

Master Workman, 4 Jbs.

S8kRE 2 8

0Old Kentucky
boxes. 5 Ibs.

THE COWAN CO,, LTD,,
Sterling Road, Toronto, Ont.
COCOA AND CHOCOLATE

C0oCo

A
Perfection Cocoa, 1bs., 1 and 2
doz. in box, per doz
Perfection, %-fb.. tins, doz...
Perfection, 1%-1b. tins, doz...
Perfection, 10s size, doz.
Perfection, 5-lb, tins, per Ib.
Empire Breakfast Coecoa,
Ib. jars, 1 and 2 doz. in bu

doz
Soluble Cocoa Mixture (sweet-
ened) 5 and 10-Ib. tins, per

CHOCOLA’I'I
Supreme Chocolate,
boxes, per b,
Chocolate, 10c size,

Perfection Chocolate, 10¢ size,
2 doz. in box, per box.... 2 00

SWEET CHOCOLATE
Per bb.

038

X 0 38
Diamond Chocolate, s, 6 ‘and

12-1b. boxes, 144 Ibs. in case 0 38
Diamond Chocolate, 8s, 6 and

DIZ -1b. boxes, 144 lbs. lnun 0 38
, 28

&

Eagle
boxes

d Crown Chocol

ecakes in box 1%

CHOCOLATE CONFECTIONS
Maple Buds, 5-1b. boxes, 30

boxes in ease, per b,

Mile Medallions, 5-Ib, bouu.

80 boxes in case, per . ... 0 49
Lunch Bars, 5-lb. boxel,

boxes in case, per lh. 04
Coffee Drops, 5-lb. baxe-, 30

boxes in case, per Ib. 049
Choen'ate Tulips, 5-1b. boxes,

30 boxes in case. per Ib. ... 0 49
Milk Croquettes, 6-1b, boxes. 0 49
No. 1 Mitk Wafers, 5-1b. boxes,

30 boxes in case, per b, ... 0 49
Choeolate Beans, 5-Bb. boxes,

30 hoxes in case, per b.... 0 45
Chocolate Emblems, 5-1b. boxes,

30 boxes in ease, per Ib.... 0 &b
No. 2 Mik Wafers, 5-1b. boxes,

80 boxes in ease, per tb.... 0 45
No. 1 Vanilla Wafers, 6-Ib.box,

30 boxes in case, per b.... 0 45
No. 2 Milk Wafers, 5-Ib. boxes,

80 boxes in case, per Ib. .. 0 42
Nonpareil Wafers, 5-1b. boxes,

30 boxes In case, Ib. ..... ‘0B

July 23, 1920

Choeolate Ginger, 5-1b. boxes,

80 boxes in case, per lb.... 0 60
Crystallized Ginger, 5-1b. boxes,

30 boxes in case, per Ib. .. 0 60

NUT MILK CHOCOLATE, ETC.
Nut Milk Chocolate, s,

wrapped, t—lb bou 36 boxes

in case, per bo: 2 85
Nut Milk Ohoeollte,

wrapped,

in case, per box 28

Fruit and Nut or Nut Milk
Chocolate, Jbs., unwrapped,
6-b. box, § thv to ecake, 24
boxes to case, Ib.

Nut Milk OChocolates,
squares, 20 squares to cake,
packed 3 cakes w box, 24
boxes to cuse, pe

Fruit and Nut llnlk (!aoeolnh
2-1b. ecakes, 3 cakes to box,
32 boxes to case, per lb,

Fruit and Nut Milk Choeolcu
Slabs, per Ib.

Milk (hoeohh Slabs, with

Assorted Chocolate, % b.,
doz. in box, per doz.
Mohte Ginger, % b, 1
in box, per doz.
rnhlliud Oin'a.
., 1 doz. in box, per dos.
Active Service Chocolate, Y%s,
4—lb box 24 boxes in case,

'h'l-gh Chocolate, s, 4-Ib.
boxes, 36 boxes in case, per

Chocolate Cent Sticks, %:r
boxu 30 gr. in case, per

1
”——lc Milk Chocolate Stlekl

6e LI
Filbert Nut Bars, 24 in box,
60 boxes in case, per box.. §0 95
Almond Nut Bars, 24 in box,
50 boxes in case, per box.. 0 95
Qinger Bars, 24 in box, 60
boxes in case, per box.... 096
Fruit Bars, 24 in box, 60
boxes in case, per box.... 0 9
Active Service Bars, 24 in box,
60 boxes in case, per box.. 0 95
24 in box, 60
box. 09

Queen's Dessert Bars, 24 “in
box, 60 boxes in case, box.
Regal Milk Chocolate Bars, 24
hlbu 60 boxes in case, per

lovalﬂik(?ﬁs. 24 in box,
60 boxes in case, per box..
Cream Bars, 24 in box, 50
boxes in case, per box

We pack an assorted case of 60
boxes of bars.

6e display boxes .

Kellogg's Toasted Corn Flakes
Kellm s Toasted Corn Flakes

lellwgl Shredded Krumbles
K!!“?l’l Shredded Krumbles,
n
Kellogg’s Krumbled Bran ...
Kellogg's Krumbled Bran, Ind. 2 00
BRODIE & HARVIES, LTD.
ontrea .
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I |e W 1 kpples Peachés.'." Plﬁms * Apricots
& Canteloupes - ‘Cherries
elaware apples in Hampers
are now arriving— 1 ransparent. | Now arriving freely—Include some in

Variety—Quality excellent. your next order.

California | WATERMELONS

Fresh cars every week—Large average.

Bartlett Pears | 'NEW POTATOES

Our first car of these delicious | Very fine quality and p'rice’s right.
pears is due Monday. Follow- a3

ed by regular arrivals. | NEW VERDELLI LEMONS

Also California Plums, Cante-
loupe, Georgia Peaches—To- The good keepers fox" N
matoes, Local Cherries, Rasp- | Order some to-day—Prices will be Higher.

berries, etc. The Hisse of Quality
White & Co., Ltd. - Toronto | Hugh Walker & Son

for FANCY FRUITS | Guelph  Established 1861 Ontario

The higher rates of exchange are being absorbed by the
manufacturers of G. Washington’s Coffee, payments for
which are accepted in Canadian Funds at par.

Please pass this information on to your customers.

COFFEE

ORIGINATED BY MR.WASHINGTON IN 1909
— Distributed by Grocers Sp.clllty Company
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INDEX TO ADVERTISERS

Recommend Cosgrave’s
when your customers
want the highest quality
in malt vinegar. 5
Cosgrave’s has the pur-
ity, strength and flavor .
that will give them the
greatest satisfaction.
Sold in sealed bottles,
the full strength is re-
tained. It is also easier, .
cleaner and more profit-
able for you to handle.
o Well advertised as be-
ing sold.by all good grocers at stan-
dard prices, 25¢ and 15¢ per bottle.
Ask your Jobber for Cosgrave's.

Toronto Vinegar Works

Toronto

All foreign and domestic
fruits, also fresh Georgian
Bay trout.

B

LEMON BROS.

OWEN SOUND ONTARIO

Advertising to Buyers is one
way to surely make
Advertising Pay

Advertise Your Product in
Canadian Grocer

It reaches the Buyers I's a Business-Getter
Rates and Information on Request . .

A
Arnett, Thos. Lewis
Aron & Co., Ine., J

MecConnell, R. E.
McLauchlan, J. K,
McLay Brokerage Co.

B Macdonald Reg., W. C. ..

Mackenzie, W. L.
Maclure & Co.,, A. M.
Maclure & Langley
Magor, Son & Co., Ltd
Mann & Co., C. A.
Mapleine

Maritime Fish Cocp
Braid & Co.,, Wm Marsh Grape Juice Co.
Brennan, H. C. Marshall, H. D.
Brodie & Harvie, Litd. Mason & Co.,
“Bubbles” Front cover (“0.K.” Sauce)
Bush Citrus Products Co., W. J. 59 Mathieu & Co., J. L.

Bain & Co., Donald H.
Belgo-Canadian Trading Co. ...
Berg & Beard

Bickle & Greening, John W.....
Bonne, Sante

Borden Milk Co

Bowser Co.,

July 23,

1920

Mellow Food Products Co. Reg .

Moore & Cu., R

C
11 Morris & Co.

Calgary Storage & Cartage Co.
Canada Broom & Brush Co.
Canada Nut Co.

Canada Produce Co.

Canadian Importations
Canadian Packing (Delmonte)..
Canadian Products Exchange, Ltd, 16
Canadian Salt Co., Ltd,

Chadwick & Co.

Channell Chemical Co.
Inside front cover

16 N
National Biscuit Co.
Nelson, C. T.

Norcanners Ltd.

Clark Ltd.,

Clayoquot Sound Canning Co...
Climax Baler Co.

Connors - Bros,

Cosgraves

Crescent Creamery Co., Ltd....

O’Keefe's Ltd.

P
Parke & Parke Ltd
Pastene, P.
Patrick & Co.,, W. G

Pennock & Co.,, H. P
Donaldson- Phulipo Agencies ... Pritty Ltd., John .

Duncan & Son, C. Pullan, E.

E
Eby-Blain Limited
Eckardt & Co., H. P,
Edgett Ltd, E.
Escott Co., Ltd., W.
Bstabrooks Co.. Ltd T. H

Eureka Refngentor Co. Richardson & Green

Rock City Tobaceo Co.
Rose & Laflamme

F
Fairbank Co., N.

Salada Tea Co.

Sanderson-Yorke System

ooy Sarnia Paper Box Co.

Garton’s Custard

Garvey & Sons, John ..
Gauvreau, Paul F. .
Grant & Co, C. H. .

Gray & Co., John ...
Griffiths & Co L4d., Geo. W

Sileocks Drew

Spratt’s Patent, Ltd.
St. Arnaud Fills Cie
Superior Macaroni Co.

H
Hanson & Co., J. H. Swift-Canadian Co.

Hargraves, Ltd.
Harris Abattoir Co.
Hay, A. H M.
Henderson Brokerage, B. T
Herald Brokerage Toronto Pottery Works
Hillock & Co., Ltd., John Toronto Salt Works
Holbrooks Ltd. 5 Trent Mfg.

Horne & Co., Harry .... ane i

Litd,
Wagstaffes Limited
Walker & Son, Hugh
Wallace Fisheries, Ltd.

1
Imperial Grain & Milling Co...

Mount Royal Milling Co.
Mowat & McGeachie ..........
Mueller Co., Ltd., The Chas.....

0
Osakey & Sons, Ltd., John
O'Donnell & Co., John .I

Nicholson & Rankin, Ltd.......

Schneider & Son, Ltd., J. M.. ..
Scott-Bathgate Co., Ltd.

Inside front cover

Washington Coffee Sales Co. ...

Joyee Co., Ltd. Watford Mfg. Co.
Watson & Truesdale
White & Co.

Kidd, T. Ashmore SN ST
Kinnear & Co., Thomas
Kkovah Health Salt

wgom Swan Spices & Cereals

4
York Beverages Ltd....Front cover
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Ir.

Place your
early.

The Toronte Pottery Co.
Limited
608 and 609 Temple Bldg.

Bay and Richmond Sts.,
Toronto, Canada

order

Wo are now located in our new and more
spacious warchouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL’S

Best English Malt Vinegar

QUALITY VINEGAR

White, Cottell & Co., Camberwell, London, Eng.

Agents @
w.Y. COI.CLOUGH 259 Kingswood Ro.d
Beach 21 Toronto

J. E. TURTON, Bo.rd of Trade Building,
Montreal

OPPENHEIMER BROS., LTD.
Vancouver, B.C,

BAIRD & CO., Merchants, St.John's, Nfid,

Order from your jobber te-day.

“SOCLEAN”

the dustiess sweeping compeund.

SOCLEAN, LIMITED

Manufacturers TORONTO, Ontarie

E“I;ARLES MUELLER COMPANY

Liraited

Barrels and Kegs

Oak, Ash and Gum
From § Gals. te 50 Gals.

Waterloo - ®

THE “WANT” AD.

The “want ad.” has grown from a
little used force in businese life into
one of the great necessities of the pre-
sent day

Business men nowadays turn to the
“want ad.” as a matter of course for
a hundred small services.

The “want ad.” gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks., It brings to-
gether buyer and seller, and enables
them to do business though they may
be thousands of miles apart.

The “want ad.” is the great foree in
:{- small affairs and incidents of daily

e.

FREIGHT RATES TO BE IN-
CREASED

Freight rates are to be in-
creased 30 per cent. in the very®
near future. This increase will
naturally mean that many lines
of commndities can also be ex-
pected to advance to take care
of the increased freight rates.
It looks as though some lines
will bear an increase of 60 per
cent.  For instance the freight
on grains would be increased 30
per cent. in transporting to the
mills and products of these
grains would again bear the in-
creased freight in transporting
to the various distributing cen-

- tres. Whether manufacturers

will partially absorb tﬁ\s in- .
créase, nothing can be learned
with definiteness. However,
there is one thing positive, and
that is that a large portion of
the increase in freight rates will
be added to the cost of the
goods.

REFINED SUGAR

PROMPT SHIPMENT
Write for Prices

JOHN GARVEY & SONS
W holesale Grocers
LONDON, ONT.

GROCERS

Will secure the very best selected eggs,
creamery butter and fancy dressed poultry-
by getting their supplies from

C. A. MANN & CO.

LONDON, ONT.
Phone 1577

A _AA N )
FI?]#UJ‘I’I 0 8 IIHJJ;LDMJJIE” £ D)

Vil o | [ B
GAS end G ‘r’.’lINL MANTLES
FOR nlA STYLES OF LIGHTS
ASk FOR MPLES and QUOTATION
R-M-Moore & Co.LT0 \[ancoure
FPACIFIC COASTMANTLE FAC

QY
UORY.

The SARNIA PAPER BOX CO., Ltd-

SARNIA, ONT.

Manufacturers of :
Ice Cream Cartons, l’.nﬂned
Butter Cartops, Parafi
Egg Cartons: Bpednl E;g Fillers.
Folding Candy Boxes; also handy
Parafine boxes for bulk pickles,
Mincemeat, etc.

These one-inch spaces

only $2.20 per insertion

if used each issue in the
year.

30 DOZ. CASE FILLERS
ONE DOZ. CARTON FILLERS
3,-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON - ONTARIO

If You Want
TOP MARKET PRICES
for your shipments of

DAIRY BUTTER
EGGS AND LIVE POULTRY

ship to
Crescent Creamery Co.
Limited

WINNIPEG — MANITOBA
Correct Weights — Daily Remittances
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Rates For Classified Advertising

Advertisements under this heading 8¢ per word for first insertion; 2¢ for each sub-

sequent insertion.

Where answers come to Box number in our care to be forwarded 5 cents per inses-

tion must be added to cover. postage, etec.

Contractions count as one word, but five figures (as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany all advertisements.

In no case can

this rule be overlooked. Advertisements received without remittances cannot be acknow-

ledged.

WANTED

WANTED——MALE OR FEMALE, EXPXERI-

enced clerk for country general store, must
be live wire, versed in all lines in general store
(especially dry goods), and furnish best of refer-
ence. Furnish reference and all particulars with
first letter. Would consider partner with some
capital ; about sixteen thousand invested in stock
and buildings. Apply Box 145, Canadian Grocer,
158 University Ave., Toronto, Ont. +

FOR SALE-GENERAL STORE IN COUNTRY
village, Old-established busi No

tion. Turnover 35 to 40 thousand.

road. Average 75 to 100 cases eggs a week.

Good country trade. - Advancing age reason for

selling. Box 200, Canadian Grocer, 158 University

Avenue, Toronto, Ont.

WAN'I'ED REPRESENTATIVE WHOLESALE

jobbers to take wur line of Chocolates and
Candies in Toromto, Winnipeg, Edmonton, Cal-
gary and Vaneouver. Must be reliable. Apply
Canadian Candy Co., Ltd., chocolate and candy
manufacturers,

ANTED — GROCERY BUSINESS IN GOOD

town or small city, stock around $5,000. Full
particulars first letter. Box 192, Canadian Grocer,
Toronto. 3

ANTED EXPERIENCED

Traveller with connection

by old established Packing
House for ground between Tor-
onto, Ottawa and Montreal, and
the Ottawa Valley.. Apply to
box 190, Grocer, Toronto.

WAN']‘BD—&XPKRJ!NCED MANAGER FOR

established wholesale grocery. Must be shrewd
buyer and be well recommender. State salary.
Box 194, Canadian Grocer, 1583 Univemsity Ave.,
Toronto, Ont.

FOR SALE

FOB SALE—-BUTCHER AND GROCERY BUSI-

ness in Toronto. $5,000. Turnover $65,000.
Stock about $3,000 at invoice price. Good lease
or option to purchase. Owner leaving city. Box
146, Canadian Grocer, 153 University Ave., To-
ronto, Ont.

R SALE — GOOD COUNTRY BUSINESS.
Stock, store, outbuildings and residence. Par-
ticulars apply to W. Geo. Gauley, Vars, Ont.

WHOLSSALE GROCERY BUSINESS FOR

sale in one of the best locations in the Mari-
time Provinces. Best of reasons for selling.
Unless you mean business do not write. “Whole-
saler,” Canadian Grocer, 153 University Ave., To-
ronto, Ont.

SPLENDID OPPORTUNITY

Excellent Ch-m for Energetic Man Ao

A position open with a well-known organ-
ization marketing a long established lne.
A vigorous sales and advertising campaign
is to be instituted in Manitoba and Saskat-
chewan. To qualify, you must have had
sales experience in this ; must be
a top-notch salesman and possess sufficient
executive ability to organize and direct
other salesmen under your supervision.
The position is permanent and it will pay
a good salary. Write immediately, giving
qualifications in full. All replies will be
treated confidential. Box 371, Canadian
Grocer, 1568 University Ave., Toronto.

FOl SALE-EXCBELLENT GROCERY STORE
prwcrty in thriving farming centre in Middle-
. For further particulars, write 8. B,

Arnold. Barrister, Chatham, Ont.

COLLECTIONS

Mumrmm WHOLESALERS AND
Jobbers ean reduse their “Collection expenses”
to & minimum by using Nagle One-Per-Cent.-Draft-
Bervice. Don'

“I hm this eye-
Established 1909, Ml
to-day. Nagle Merean-

fo supply of 1
dl: Ageney, h“ Prairie, (Montreal), Que.

PLEASE MENTION
PAPER

THIS

RID-OF-RATS prevents raising of new
If not, start now!
Money-Back Guarantee. If your Dealer can’t supply you, write to us
Price, small box—15 cents. in bulk.

BERC & BEARD M

it, use more!

100 Emerson Place,

Warm Weather is the Breeding

RID-OF-RATS

Time for Rats
and Mice

If you have used

Non and sold under

$1.00
. Ine.

Breeklyn, N.Y.

CATSUP THAT WILL KEEP

SPEMReTe |S MADE'FROM "Iml

YPARKE'S CATSUP FLAVOR
AND PRESERVER

A Feoncentrated extract of spices
which makes the tastiest catsup, with
the bright red color of the ripe tomato.

NOTADDITIONAL SPICES REQUIRED
Retail price 25¢ per bottle
One bottle is enough a bushel of
tomatoes.
Whelesale Price $2.25 per Dou., $27.00 per Gross

PARKE & PARKE, LIMITED
McNab St and Market Sq., TON, ONT.

You can tell an Ar-
nettised Store as soon
as you enter it, be-
cause its arrangement
and display are the

in store ef-

talog,
details of Arnett Ser-
viee for your store.
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- Suggestions

for Campers’ Trade

It is not always convenient for campers to obtain
a regular supply of fresh meat—nor have they the
facilities for keeping it. That is why

Swift’s Premium
am

meets so many holiday requirements. It keeps well
where fresh meat is impracticable, and provides a
variety of delightful meals in handy form.

The most profitable way for you to handle hams is
to sell them whole—this is also the most economical
way for consumers to buy them—for they can bake
the butt, boil the shank, and broil or fry the centre
slices—without waste to them or you.

Make a prominent display of Swift’s Premium Ham
during the holiday season—it will pay you.

Order from our Salesman or Direct

Swift Canadian Co.

Limited

Toronto Winnipeg Edmonton
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Rog'd

MONTREAL

Our “Cut Tobacco” Ads.

These advertisements are representative of the series we are run-
ning on “Cut Brier” and ‘“British Consols.”

Everybody who smokes Macdonald’s, appreciates its exceptional
quality, and we have introduced these two lines in
response to the many requests for the old favorite
brands in cut form.

Selling]Agents:
Hamilton—Alfred Powis & Son.
London—D. C. Hannah.
Manitoba and North-West—

The W. L. Mackenszie and Company, Limited, Winnipeg.
British Columbia—The W. L. Mackenszie and Company,
Limited, 1814 Standard Bank Bldg., Vancouver.

Quebec—H. C. Fortier, Montreal.
Nova Scotia—Pyke Bros., Halifax.
New Brunswick—8chofield & Beer, St.
John,
Kingston—D. Stewart Robertson & Sons.
Ottawa—D. Stewart Robertson & Sons.
Toronto—D. Stewart Robertson %& Sons.

““ m“ i

W. C. MACDONALD REGD.

INCORPORATED
MONTREAL




