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PRESERVES

= [ 1. Small-fruit Season 1s near at hand

and vour Customers will soon be
putting up their Preserves. Give
them the best sugar. It will save
possible loss and trouble to the housewife. It

will save vou chances of complaints.

s refined from Cane Raws and 1s the best sugar

on the market.




THE CANADIAN GROCER

has a reputation for absolute purity
and superior quality that makes it
easy to sell. Little known brands
take time and talk to make a sale,
and the busy merchant has no time
for either. He prefers the Soap that

people buy without urging---and so
he sticks to SURPRISE.

THE ST. CROIX 3y MFG. CO.

Factory at ST. STEPHEN, N.B.

Branches : MONTREAL TORONTO WINNIPEG VANCOUVER WEST INDIES
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Order Now

As Supplied | ER As Supplied
P LIME JUICE

to the British
@ RDI AL € ritis
. B DELICIOUS HEALTHY
is Majesty & REFRESHING House of
King George ‘ C
g [ ommons
\
Few persons would “ Qn \
purchase plain Lime “STOWER'S” STOWER’S \
Juice if they once tried CONCENTRATED L'ME JUICE
a bottle of LIME JUICE CORDIAL is prepared from the
- STOWER'S g is delicious—keeps the freshly squeezed juice of
LIME JUICE CORDIAL | blood and digestive I the Lime Fruit, with every
all ready for use, blend- organs in an H impurity carefully
ed just right to suit the excellent removed
taste, and so con- state
venient i No Musty Flavor

5 3 NO MUSTY FLAVOR

BEST DEALERS SELL THIS

ARTHUR P. TIPPET & CO. Montreal and Toronto SOLE AGENTS

DIES
1




THE CANADIAN GROCER

, P RRI ’ Regular Lines put up in:
I : 5¢. Parchmentine

10c. Red Label
5c. and 10c. Fancy Thin 10c. Cartons

Blue Packages 25c. Cardboard
. and 35c. Tins

TRADE MARR
RLGISTLRED

ODAS

WO CANADA An Ideal and Healthy Food
Quality unsurpassed. Test the flavor and crispoess

2

D. S. Perrin & Co., Limited




THE CANADIAN GROCER

Facts Worth Considering

nes put up in:
archmentine ’ Especially prepared for
Red Label BORD EN S infant feeding.
Cartons Recommended by physicians
Cardboard EAGLE BRAN D everywhere.

d 35¢c. Ti ""‘}_ s For general household use
% s CO ND ENSED | :aj/ ""f:p best value obtain:ble.

MILK The Richest and Purest milk

from the world’s best dairies.

BORDEN’'S CONDENSED MILK CO.
“Leaders of Quality ™ Eswmblished 1087

Sales Offices sad Agencies:—

Mason @ HicKkey, Winnipeg and Calgary
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver

Pyramid Fly Catcher

(REGISTERED)

Sells on Its Merits

It is known the world over as the most
effective and quick-selling catcher ever
produced.

Loss Saved is
Profit Gained

Hot weather will rob you

of immense profit if you

Each case contains forty cartons of fifty
Pyramids each.

ORDER BY THE NAME “PYRAMID.”
WM. H. DUNN

Sole Agent
and Importer

are not prepared to give

your goods the protec-

tion they should have.

AT R R N

THE ARCTIC REFRIGERATOR

is the only real method of proper refrigeration. It

Montreal, Toronto
Vancouver.

gives a maximum amount of cold air for a minimum

A : = Mason & Hickey
amount of ice, as well as being a perfect refriger- Agenes tas
ator it is a handsome piece of store fixture, material Manitoba, Alberta

Saskatchewan.

and workmanship being of the very best.

SEND FOR 1912 CATALOGUE

JOHN HILLOCK & CO., LTD. Gv:.q—

b=
Toronto, Ontario ﬁm
Representatives in the West—Donnelly, Watson & Brown, m ll “‘ \h.m
l Calgary, Alberta.




THE CANADEANGROCER

Leaky Buckets Are Never Filled

[Leaks in business are caused by carelessness,
thoughtlessness, laziness, inaccuracy and
temptation. .

A National Cash Register stops these leaks and
enables the merchant to get all his profits.

[t forces the proprietor and employe to be ac-
curate and careful.

[t makes accurate, unchangeable records of
every transaction occurring between buyer
and seller.

[t enables the honest, ambitious clerk to prove
his worth.

[t fixes responsibility for all concerned---it’s a
guardian of morals, of money and of good
names.

The National Cash Register Company

Headquarters for Canada: 285 Yonge Street, Toronto

J. C LAIRD, Mgr. in Canada Factory: TORONTO
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g FOOD
QUESTION

does not worry the wise and
economical buyer of the
family---the housewife. She
has long solved the problem
by supplying the needs of the
family with that popular,
economical, wholesome, nut-
ritious  and delicious food,

“SIMCOE” BRAND BEANS

These beans are prepared
under a special hygienic
process and are put up plain,
and with chili or tomato
sauces.

i >
Feature the 3's Family size
d .
d ---a larger tin at a smaller
price.
pany

DOMINION CANNERS LIMITED

HAMILTON, CANADA

: TORONTO



THE CANADIAN GROCER

The Most Profitable Stock

for the average grocer is the stock the public asks
for. By our large advertising campaign we are
telling millions of people in Canada why they should
ask for Chase & Sanborn’s High Grade Cofiees.

CHASE @& SANBORN

COFFEES
MONTREAL

THE WILLIS DISPLAY STAND

° : H H
- will double your sales on green
al lnes - ¥ " vegetables and double your profits
g 1 f> . on those sales,
Each tray revolves individually. The

= 3 NITE o . wire mesh in the shelves insures perfect
re a ea y oo SAW & 2 ventilation and prevents decaying. The
3 < 3 mist machine throws a fine spray which
i ¥ T keeps the vegetables fresh and clean, giving
; 2 . y them an inviting appearance
Write to-day for complete description
STAVANGER

Favs. > eldder o | WILLIS MFG. CO.

GALESBURG, ILL.

EDICAL Science tells T Jre~ s — E Let us show you how this stand is work
o T 3 i o b A ¢ ing for hundreds of dealers
us that the sardine = & 4 g %7 i B Wholesalers or Jobbers : write for

supplies an excellent pro- _ SENES DIRONSON
1 1 : y Victor Archambault, Regr., Sher-
portion of nitrogenous 3 > brooke, Quebec, Agent for Quebec

material, so it becomes a and Maritime Provinces.

real and economical food.
With Wy Specia! royal parmissien,

KING OSCAR BRAND SARDINES

on your shelves you have a sardine stock that will win
and hold your best trade. The careful preservation in
the cooked state in pure olive oil precludes contamination.

Sell the best—‘‘King Oscar.”” There's satisfaction to
customers and good profit to you in the sale.

CANADIAN AGENTS:

J. W.Bickle& Greening .- > JOBBERS

(J. A. Henderson) %-lb.'tim
3 doz. in case

Hamliton, - Ontario
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how this stand is work
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TRY IT

8SOLD BY
ALL
JOBBERS

THE CANADIAN GROCER

CLARK’S ‘@8
Baked Pork and Beans

The Greatest Picnic Meal on the Market.

Keep your stock of CLARK’S
BEANS well in hand.

The daily increasing demand for CLARK'’S
PORK AND BEANS is due to their inimitable

flavor and all round quality.

THEY ARE THE PEOPLES’ PORK AND
BEANS, and as a business man
interests to cater to the public taste.

CLARK’S PORK AND BEANS

Chili Sauce
Red and Gold Label
3 sizes

PORK AND

it’s to your

Tomato Sauce
Blue Label
6 sizes

Plain Sauce
Pink.Label

Manufacturer of High Grade Food Delicacies
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WARRANTED PURE

ops o Kops
e & Stout

(Non-Alcoholic)
Ideal Summer Beverages

Scientifically brewed from the finest Kentish Hops,
retaining the healthtful bitter principle derived from
Hops only. They are. nevertheless, non-aleoholie and
non-intoxicating.

There are no more wholesome, salutary, palatable
beverages than these.

Possess distinet tonie and stimulating properties.

It yvou did not try them last Summer, we should
like to make arrangements to supply a sample lot.

THE BEST FOR YOUR TRADE.

CANADIAN AGENTS:—Hudson's Bay Co., Vancouver, B.C.; W. L. Mackenzie & Co., 306 Ross Ave., Winnipeg; Kenneth
H. Munro, Coristine Bldg., Montreal; W. L. Mackenzie & Co., 606a Center St., Calgary; Royal Stores Ltd., St. John’s, Nfld.

KOPS BREWERIES, London, S.W., England

KENTISW
Ahosworm >
l}‘. — GRLS

WON NATIONAL FAME

It has been the policy of hundreds of housewives to use bar soap,
for various good reasons; day by day hundreds more are seeing
the advantage ; and now it is the policy of the housewives of the
entire nation to use N. P. Bar Soap.

It lasts longer—gives better satisfaction, and is more economical
than any cake soap.

These features, and the fact that it pays you good profit are
reasons why you could and should sell N, P. Bar Soap.

Send for prices, etc.

David Morton & Sons, Limited

Victor Soap Works HAMILTON, ONT.
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK, FREAN’S
SHORTCARE

BISCUITS

PR ————— RS S

R S S ——— T oyt

peg; Kenneth
., John'’s, Nild.

gland

So great is the demand for this new introduction
that during the first 3 months the quantity sold
amounted to over 83 million Biscuits.

See that “P.F.” is on every Biscuit.

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto

Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.

New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND
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CANADIAN GROCER

There isno simpler,safer,or more agreeable preparation than

EN O’S ‘FRUIT SALT’

The Old-Time Ever Popular Household Remedy for
Biliousness, Sick Headache, Constipation, Rheumatic or Gouty Poison,
Feverish Cold with High Temperature and Quick Pulse, and Feverish

Conditions generally. You cannot overstate its Great Value in
keeping the Blood Pure and Free From Disease by Natural Means.

‘@FIUITSALIIE = FRUITPOWOER For more than 35 years Eno,s Fruit salt has
el heen before the public both at home and abroad

k) PLEASANT. COOLING ; 5 1k

EAR renecsmne. Largely advertised and well established it is now
& INVICORATINC. L el =

;& in good demand and is therefore bound to carry

'T%’é
@
=

ﬁ

&

) with it enquiries for other lines.

J‘\’

Should consequently be stocked by all Chem-
ists, Grocers and Stores.

Prepared only by J. C. ENO, Ltd., ‘FRUIT SALT’ Works, London, Eng.

SANITARY CANS

““The Can of Quality”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk «» «

Sanitary Gan Go., Ltd.,

Niagara Falls, Ont.
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A Good Beef Shaver is
an Easy Money Maker

J
—r WOV
| S e

.} Enterprise Beef Shavers
" are made on the principle
that gives you years of
satisfactory service. Every part is made of good material
and with the fine accuracy of machining that means ab-
solute precision in operation.

ENTERPRISE
Beef Shavers

are made in two styles. No. 23—the Enterprise Smoked Beef Shaver, with Self-Sharp-
ening device—does the work without waste. The knife is suspended pendulum-like and
each stroke cuts a slice cleanly and quickly. Regulated automatically to cut from tissue
thickness up to an eighth of an inch.

Enterprise Rotary Smoked Beef Shaver with Self-Sharpening Device achieves the very
highest point in the manufacture of this type of machine. The feed is easily regulated and
cannot shift while in use. Slices are absolutely uniform always, the machine being capable
of cutting from tissue thickness to a quarter of an inch. The sliced beef falls into a drawer
which holds about two pounds.

Either of these machines in your store will give you satisfaction for years and will rapidly
earn its cost. As all parts are interchangeable, you can make it as good as new ten years
from now.

Like all Enterprise articles—Cherry Stoners, Raisin Seeders, Meat and Food Choppers,
Sad Irons—they are made on honor to last.

SHARPENING DEVICE

Just write to-day for our complete catalogue

The Enterprise
Manufacturing
Co. of Pa.

Patented Hardware Specialties
PHILADELPHIA, PA.

21 Murray Street, New York

530 %olden Gate Ave., San Francisco,
al.

176 North Dearborn St., Chicago

-

B tndvacsa b 040 3 =4 G e
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J. F. EBY, HUGH BLAIN,

President Vice-President

EBY-BLAIN, LIMITED

A Grocers Tea and Coffee business should be his most valuable assct
and he should study it in every possible way, by making himself acquainted with
what is offering and not resting content with what other people choose to give him
to sell. The Tea and Coffee Trade also is the legitimate business of the Grocer,
and he can both get it and retain it by selling to his customers reliable and standard

blends.

s e —

Is your Tea Department your most valuable asset? /s it bringing you the
return that it shoud do?> Are you content being just one of many instead of

the man?

AAALAALLLLLL0LL0040000484000040000000000000,

Do you mean to continue allowing the butcher on your right and the con-
fectionery or fruit dealer on your left to grasp your Tea Trade--to sell ex.
actly the same as you are selling—to scoop one half of your legitimate business.

Stand up for whatshould be yours by right. Cut out a way and a sure and
certain one for yourself.

Push your Bulk Tea Trade, but be perfectly certain that you get the
right goods.

Make a good display in your window, quoting price and giving an
accurate description of your goods.

(We will gladly supply you with these Price Cards free with your order.
For instance your customers will see in your window a Tea with a nice appcear-
ance marked “Genuine English Breakfast Tea.” Thick, rich, and delicious 40c. per
Ib. They will buy it, they will try it and they will be back for more.

Selling Standard Blends means $3.00 per chest extra profit. Are you vo-
ing to have this extra $3.00? After due consideration we think you will!

Order any quantity you like. No need to over stock. Fresh Teas and Cofices
are the lines to get business and we will ship all orders promptly.
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STANDARD BLENDS

b

.D Thirty Years of experience is expended in producing these
Fine Blends and the descriptions given are perfectly accurate.
The quality always uniform.

STANDARD TEAS

oo

luable assct
[uainted with

ror i <2>STAR Black or Mixed (Mot oSmine=) - 19¢c. 2Be.

f the Grocer,

and standard

<2> sTAR Green - 19¢. 25c.
ing you the /\

\3/ STAR BlaCk Or Mlxed (Fxrle flavor, good‘ ((;lf)r. Excellem) < ZZC. 30c.

ly instead of
second cup. Nice even leaf.

Cost Grocer Sell

- and the con- 3 > STAR (GGreen pesm o Bl - 22¢. 30c.
—to sell ex. \/
business.

\/4> Genuine Eng. Breakfast (A aic b hensome o) 24C.  40c.
b

nd a sure and
e\
\5/ STAR Black or Mixed (&me vk ea "uor el o 27c. 40c.

N\
<5/ STAR Green e e e T T S . k.

TOGO Japan (ALennTmaE) « dit. e
your order. STANDARD COFFEES

ou get the

nd giving an

1 nice appear- Cost Grocer  Sell
‘ious 40c. per A Crushed Java and Mocha, with chicory. Good strong liquor - 19c. a95¢.
B - A very choice Blend of finest Coffees, with chicory - - 22c. 30c.

C—Coronation Blend. Finest Javas, Mochas, Costa Rica and Jamaica 28c. 40c.

SR D-—No finer Blend in existence. Javas, finest Mocha’s, Costa Ricas 50c.

ill!

EBY-BLAIN, LIMITED

Tea and Coffee Blenders to the Trade - - TORONTO
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THE CANADIAN GROCLKR

WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory

yeast cakes on sale in Canada. Your

customers will not complain of poor

results if you supply this brand.

ORDER FROM
YOUR WHOLESALER

White Swan Spices & Cereals,

LIMITED
Sole Distributors - TORONTO

THE TEST OF SERVICE

Few electric coffee
mills develop trouble
in the first year of

their service. To the
new owner.enthusias-
tic over the beauty
and convenience of |
his new mill, what is
out of sight is more
than likely to be out
of mind.

But to the level
head buyer the value
of foresight in whatis
out of sight needs no
explaining. He knows
that on these parts de-
pend the life and ser
vice of his mill.
Many a COLES mill is
to-day, after three or
four years service,
Riving just as good
satisfaction as when
it came fresh from the
factory Is this kind
of service worth any-
thing to you ?

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Ce., Winnipes -
Eby, Blain, Limited, Teronto: James Turner & Co.. Hamilten,
Ontario; Kelly, Douglas & Co.. Vaneouver, B.C,; L. T. Mewburne
& Ce.. Calgary, Alta.

BISCUITS

from the Old Country

Some of the most popular Biscuits in
Britain are made by

MCVITIE & PRICE

Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to Canada
will welcome the sight of their old
favorite varieties in your shop.

AGENTS:

Ontario and Quebec
W. G. PATRICK & CO., York Street, TORONTO
M 2 | N ..d < Lateh
RICHARDS & BROWN, James Street, WINNIPEG
British Columbia and Yukon
KELLY, DOJUGLAS & CO., Ltd,, Water St. VANCOUVER

AT AT AT AT AT AT AT AT ALY
VaAvATavaAT aAVATATATAVYAY,

-
-

AV ATAT AT AV AV AT AT AT AT AT AT AT AV AV AT AV AV AV AV AT ar

WAV AV AT AV AT AV AV AV AV AV AV AV AV AW AT AT AT AT AV AW oW AW AT T AT AT AT AT AT T AT AT oV T -

LOZENGES

Should be in your confectionery
deparument.

||

VAV AP AV AT ATV AVAY AT AT AT AV AV AW

ava

C. NELSON, DALE & ©0., LTD.,,
WARWICK, ENCLAND.

) o v AT AV AV AV AV AT AT AV AV AY AV AV AV aYaVYaVaYaVaA"Y
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THE CANADIAN GROCER

TS| ~ 2\ Packer’s

old enough to

)untry have a reputation, Celebrated

= 7 young enough to
Biscuits in be abreast

o L Chocolates

DON NEW IDEAS NEW BOXES NEW CENTRES
sto Canada NEW SERIES OF HIGH GRADE GOODS

their old

- Mr. ]J. P. Wright is now in Canada and
will advise our friends prior to calling.

|

, TORONTO

. H. J. Packer & Co., Ltd., v Bristol,

. VANCOUVER England

Eureka &y Refrigerator

THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger-
ator that has become
famous from Coast to
Coast.

More of them are used
by Butchers than all
other patented Refrig-
erators combined in
Canada.

The everywhere advertised, thor-
oughly reliable and quick-selling
shoe polish is 2 in 1. It will pol-
ish wet or oily shoes, contains no
turpentine and will not soil clothes. ; Made all sizes and
2 in 1 makes satisfied customers * .  prices for every pur-
and good customers. — pose.

‘tionery
WRITE FOR CATALOGUE AND PRICES

THE F. F. DALLEY CO.
LMiTED Eureka Refrigerator Go., Lid. ** TORONTO

Montreal Representative
Buffalo, U.S.A. JAMES RUTLEDGE . Telephone St. Lowis 3076

Distributing Agents, WALTER WOODS & CO., Wianipeg
Agents at Fort William, Hamlilton, Calgary. Moose Jaw, Saskatesn
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You can please ALL of your customers ALL the
time with TARTAN BRAND.

Canned Vegetables, Canned Fruits, Canned Salmon,
Package Teas, Baking Powder, Soaps, Baking Soda,
Syrups, Spices, Extracts, Jelly Powders, Cream of
Tartar, Mustard, Borax, Peels, Cofiees, Currants.

Every package or tin fully guaranteed by

BALFOUR, SMYE & CO., Wrotesat croczes HAMILTON

Our mail order service is just what you need. 'PHONES 3595, 3596, 3597 3598, 748, 462 (free to buyers)

James Methven, Son & Co., Limited

2 TALBOT COURT, EASTCHEAP, LONDON, E.C.

Also at Liverpool and Glasgow

Shippers of all kinds of British and Foreign Confectionery, Candied and Cut Drained Peels, French
, b & Fruits, including Glace Cherries, Metz Fruits, Angelica, etc. £We represent one of the oldest and best
’ Fhiuids French Houses for the latter goods and have sole control in Canada.

We are also sole export agents for Karl Fazer's FINLAND FRUIT SWEETS. We shall be
glad to have trade enquiries.

We are also open to take any first-class Canadian agencies for lines suitable for this market.

Every Live Grocer
SHOULD KNOW ABOUT

iy ‘““Walker Bin” Fixtures

They represent the maximum effici-
ency in grocery equipment---the most S 25
complete system for easy and economical e =3
H handling of a grocery stock, either large | Years
H or small. WK (PN the
; They insure minimum of waste, AL SR : ’
shrinkage, labor and expense, which Mems .7 S'aﬂdam
means larger profits. ’

The attractive display makes cus-
4 tomers feel “more like buying and buy-
I HEY ing more.”

- g o s n—

Write for Illustrated Catalogue

b : ‘* MODERN GROCERY FIXTURES"
PR and let us give you an estimate. Forest City Baking Powder satisfies your customers

because of its reliability. Satisfies you because it holds

Walker Bin & Store Fixture Co. trade and sells with profit
REPRESENTATIVES,— LIMITED Gorman, Eckert & CO.

Masiteba: Watsen & Truesdale, Wi Man, : :
Moatrsal: W 3. Sicosk, 33 8¢, Nisholas Streei Berlin, Ontario LIMITED

Vancouver, 8.C. : W. W. Burke & Co., 334 Cordova S1.W. LONDON, Ont. WINNIPEG, Man.

s
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el B PRESERVING SEASON

!  The Canadian Strawberries will be on the market in a few days. Give your customers
the best sugar to put the fruit up with.

Salmon, :

ng Soda, ¢ w
>ream of ‘ 2
surrants.

TON Granulated

to buyers) IS THE BEST SUGAR MADE

il | STOVE POLISH

SELLS MORE OR LESS THE WHOLE YEAR ROUND

JAMES DOME BLACK LEAD

els, French IS WITHOUT DOUBT THE BEST STOVE POLISH YOU CAN BUY
d best : . : d
R Sells Well Cleans Well Pays Well

S py————OT

We shall be

W. G. A. LAMBE & CO. - Canadian Agents

arket.

23

You Can’t
Put
the Clock

Every Housewife
Will Buy It!

The labor of housework

Back . A is strenuous, and every
W e housewife looks for a
25 no matter how _’>:‘l‘ : means of lessening labor.
you try. The »;1?_-;2‘-3-3; She will be interested
hands move on. L mepieeny

when you tell her of the

st as surely ™. o 1 1
Jus su economy_dust-bamshmg.

do the sales of SBCL > ﬂb. . &
Rl Wains ud. ¥ u“é:.:‘_':”! r disinfecting and labor
vance, and you TORONTO. saving qualities of

Years

the
should remem-
p ber that it is

- “ Anti-Dust ™ lm:h S O C L E A N

THE DUSTLESS SWEEPING COMPOUND

Physicians from all parts of Canada, have testified

Anti-Dust has made a wonderful leap into popularity. Try
it on your own floors and you'll realize why.§

» to its good) health promotion when used in the
Our Agents for Ontario: home ; housewives who have used Soclean univers-

a ally declare its greatness as a labor saving sweeping

MacLaren lmperlal Cheese Co. compound, and hundreds of grocers are making

customers Limited! themselves successful through its sale. Why not you?
ise it holds Put up in pails to retail at 25¢., 50c. and $1.00

The sa ho Mf k 00. Montreal Write for prices and advertising literature.
K CO. p :LmETED , SOCLEAN ll""ED. TOI’OIItO. Ont.

LIMITED The Originators of the Dustless Sweeping Compound of Canada.
'EG, Man.
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NEW CRrRoP JAPAN TEAS

FURUYA & NISHIMURA

Montreal, New York, Chicago,
Shidzuoka.

The Perfection of Purity and Quality

or in other words

SWEETHEART BRAND GOODS

Your customers demand goods of high merit. The problem is solved
by handling our line.

A FEW OF OUR STANDARDS

6-12-16 oz. Baking Powder. 4 oz, D.S.F. Mustard. 4-8 oz. IXLL Mustard.
Finest Blend Cofiee. Pure Fruit Flavoring. Delicious Jelly.

Trade Mark of Quality IXL SPICE @ COFFEE MILLS, Limited

LONDON. ONTARIO

Laurentia Milk
Tastes Like Cream

The little membrane which, in ordinary milk,
envelopes the globules of cream, are broken
by the mechanical process of homogenization,
the flavor of the cream is absorbed by the
entire liquid and one has the sensation of
drinking thin cream.

The delicious creamy flavor, of Laurentia
Milk, itsedible qualitiesand its immunity from
germs, renders it the best food for all.

The dealer can easily create a large demand

DOMINION MATCH CO., LIMITED

by stocking and displaying this ‘‘boon to
mankind.” DESERONTO, ONTARIO

Or The Canada Brokerage Company, Limited, Toronto, Ont
LAURENTIA MILK CO., Limited The A. Macdonald Co., Winnipeg, Man. ; Snowdon & ‘;”F{“
Montreal, Que. ; J. B. Renaud & Co., Quebec, Que. ; J. A, Tiltor
o B — St. John, N.B.; J. W. Gorham & Co.. Halifax, N.S.

e
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m is solved

{L. Mustard.
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BIG

PROFIT
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ATCH.

, LIMITED
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ed, Toronto, Ont
Snowdon & Ebbitt
Que. ; J. A, Tiltor
N.S.

THE CANADIAN GROCER

Cheap Tea Is Only Used
Because People Think It Is Cheap

Show them that they are mistaken and they will buy better tea.

2 1bs. of ordinary 25c tea will go but little, if any, further than 1 1b. of
50c Red Rose Tea. A pound of 40c Red Rose Tea will go further than a pound
of any 30c tea-—enough further to make it worth the difference in price.

Figure it out—11b. 40c Red Rose Tea will make over 200 cups. It takes
a pound of very good 30c tea to make over 150 cups—

Wouldn’t your customers buy better tea if they knew these facts?

Perhaps it would be worth your while to show them this ad.

Head Office, St. John, N.B. T. H. Estabrooks CO., Limited
Broncies | Culon i e v ac-w. 7 Front St. E. . . TORONTO, ONT.

The talk of satisfied customers is
bound to make business grow
yvou specify

CANE’S

WASHBOARDS

They stand in a class by themselves
for neat construction, quality and

durability. Why is this? Because,we

TR e

3 gives your customers the best value for their money and assures
el ety . i

| take pride in manufacturing from the finest grade material which
perfect satisfaction.

We manufacture washboards in thirteen different styles and grades to suit

every demand. Write for catalog on ‘‘CANE’'S WASHDAY WOODENWARE"

The Wm. Cane & Sons Co. Ltd., Newmarket, Ont.

- T ~ 3 ¢ s & AT STIRGO Lo gt ot
S R o A R . :
s 7&3»&“‘5‘-}1}&.« DO W - oy o oy e ST AR

it L S A N et 4_"2&‘# e 7 T Ut SUMERE L g
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Manufacturers’ Agents
and Brokers’ Directory

Hanuracturers and merchants cannot expect to gesciup, maintary
and get the best out of the Canadian market without the assis

ance of local agents.

ible agents.

——WESTERN PROVINCES

The following is a representative list of reput

The service department of the Canadian Grocer is a.
no Jdigpnsal of firms wanting agents or of agents wanting agencies

Escott & Harmer

Successors to W, H. ESCOTT CO.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’

AGENTS
Offices at

WINNIPEG and REGINA

covering all
The Wholesale Centres in
Manitoba, Saskatchewan and Alberta
Write us re your consignments.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

DISTRIBUTORS, LIMITED

P. O. Drawer 99
EDMONTON, ALBERTA
Manufacturers’ Agents, Commission Mer-
'™ w-. |
Track connection with all Rallroads.

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG, - MAN.
Domestio and Foreign Agencies Bolicited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.

220 Chambers of Commerce. P.O. Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E

Correspondence solicited on domestic and
foreign lines.

FRANHK H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.
THE TURNBULL Company

DIRECT IMPORTERS OF
GROCER SPECIALTIES

Open for additional first class lines.

179 Bannatyne Ave. East, Winnipeg

RUTTAN & CHIPMAN

WHOLESALE GROCERY BROKERS
and
MANUFACTURERS' AGENTS
Fort Garry Court, Main Street,
WINNIPEG, - - CANADA

TME WESTERN BROKERAGE & MANUFAGTURERS'
DISTRIBUTING CO.

Commission Brokers, Customs Brokers and
Manufacturers Agents. Shipments stored
and distributed. Bonded warehouse in con-
neotion. Your business solicited.

222 Ninth Avenue West - Calgary, Alberta

TORONTO
Our Specialties,
WHITE BEANS -
EVAPORATED APPLES
CURRANTS AND CANNED GOODS

Soliciting inquiries.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.
Manufacturers’ Agents
and
Importers
77 York Street, Toronto

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Customs
Brokers and Manufacturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 188%

MacLaren lmagml Cheese Co.

AGENCY DEPARTMENT

Agents tor Grocers' Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Secure our prices for

Fine FILIATRA CURRANTS, Greek
cleaned, in half cases,
before purchasing.

LIND BROKERAGE CO.

49 Wellington. St East - - TORONTO

—— MARITIME PROVINCES —
J. W. GORHAM & CO.

Manufacturers’ Agents and Grocery
Brokers
HALIFAX NOVA SCOTIA
We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First- el-n frest-proof storage faeilitios.
Cerresp llcited on Domestie and
Feorelign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JOHN, N.B,

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery
Brokers.
Warshousemen

ST. JOHN, - - - N.B.

Open for a few more first-class lines.

——NEWFOUNDLAND——
T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS’' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and oareful a
tention to all business. Highest Canadian and loniln
references. Oable address: "Macnab " Bt. John's.
Oodes: A,B,C, 5th edition, and private.

When writing advertisers kindly
mention having seen the advertise-

ment in this paper.
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Manutacturers’ Agents
and Brokers’ Directory

————LONDON, ENG.

(Continued.)

F. KESSELL & co.

Fruit Pulp Manufacturers and
Confectioners’ Sundriesmen.

Correspondence Invited.

Railway Approach,London Bridge; London,Eng.

QUEBEC
L. EMILE GABOURY
Manufacturers’ Adent and Commission Merchant
235 St. John St., QUEBEC, CAN.
Correspondence solicited with brokers or

manufacturers looking for a reliablerepre-
sentative. Can furnish best of references.

——BRITISH COLUMBIA

McLEOD & CLARKSON

Manulaeturers Agentsand Wholesale Commission

Agents
852-6 CAMBIE ST., VANCOUVER, B.C.

Can give strict attention to a few lirst-class Gro-
cery Agencies, Highest References.
A\

0. E. Robinson & Co.

Manufacturers and Buyers of Dried
Evaporated and Canned
Apples

Ingersoll, - - Ontario
ESTABLISHED 1886

When writing advertisers
kindly mention having
seen the advertisement
in this paper.

—{ CLAY PIPES |

The best in the world are made by

McDOUGALLS

Insist upon this make

D. McDOUBALL & CO., LTD,, $&ittiss

WRITE TO

10 Garfield Chambers, Belfast, Ireland
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’' Journal

if you are interested in Irish Trade

SUCHARD'’S COCOA

This is the season to push SUCHARD'S
coc

OA. From now on Cocoa will be In
demand daily. It pays to sell the best. We
guarantee Suchard’s Cocoa against all othex
makes. Delicious in Aavor. Prices just right
FRANK L. BENEDICT & CO., Montreal

Agents

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT.  GEO. J.CLIFF, Manager

N ’a-, *“?(
themos Common Sense
KILLS { Rot'cnsiies"tvee
All Dealers and 381 Quesa St. W., Torants, Out.
e

fnd Common Sense a very good seller, for
m-—-nnm—-u"’ and each

_Smgiomer tells others abont ssme. *rﬂqu

The BROWN Is the
only convenient
Bag Holder

Occupies no counter
space. The bags are
beld in position by
gravity —no perfora
tion of hags necess
ary Handy, Saves
Time. Will last & life
time For sale by
jobbers cverywhere
Ask yowr jobber or
write

The Brown Mig. Co.

Cresten, 'ows, U.K.A,

Your business, for a long time to come,

looks good to us.

There'll be a lot of money coming to you
if yu buy Anchor Brand

Flour.

Good Luck follows close in its

wake.

Lighten your

cares and make your

fortune.

Manfd. by
Leitch Brothers Flour Mills
Oak Lake. Manitoba.
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THE M°GREGOFPAPER BAG HOLDER.

Better Service Means More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

TEA LEAD

(Best Incorrodible)

Buy "PRIDE OF THE ISLAND” Brand

as extensively used for years past by most of the leading
packers of Teain Canada.

ISLAND LEAD MILLS, LIMITED

Tel. Address: “Lamimated,” Lendon. LIMEHOUSE,
A.B.C Codes used 4th and Sth Editions LONDON, E., ENG.

Canadian Agents HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

Verdict:

MacLean’s White Moss

The Best by Far.

Canadian Cocoanut Company, Montreal

THE SALT
FOR EVERY
PURPOSE
SEND FOR PRICES

ONTARIO
PEOPLES

THE ONTARIO PEOPLE'S SALT & SODA CO., Limited

::,—;.::5

KINCARDINE., ONTARIO

WILSON’S
FLY PADS

Do not spoil on the retail-
ers hands.

Samples twelve years old
have been thoroughly
tested and found good as
new.

Make the Credit Customer Your
BEST Customer

Hold him down—and yet
keep him PLEASED. You

can do it with
COUPON

ALLISON 5ooxs

They make credit business
practically same as cash.

HERE'S HOW THEY WORK :~

When aman wants
credit,. give him an
Allison Coupon
Book, and have
him sign form at
the front which be-
cemesthen his pro-
missory note to you
As he buys, you
tear out coupons,
and when his book
is exhausted you
can collect your
note or extend his
credit for another
book, as you deem
wise. No pass
books,nocharxing.
no time wasted, no
errors, no disputes

For Sale Evecrywhere by Jobbers.

Allison Coupon Company

INDIANAPOLIS, IND., U.S.A.

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER"”

Better

might bring inquiries.
write for rates to

I. C. STEWART, Halifax

The

Condensed Ad.

page

When writing advertisers,

mention this paper.
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A Feminine
Characteristic

o pick and choose. An inherited trait,
peculiarly feminine. Nevertheless, it is
good policy and sound business to play up to
it, while woman holds the purse.

Give her the choice of articles worth
her attention and your time and trouble.
['here will be no wash-day dissatisfaction on
her part or yours if "OCEAN" is the
Laundry Blue you sell her.

OCEAN BLUE

Squares in 5 cent. packets.
Bags in 5 cent. cartons.

Cheap enough for the million.
Good enough for the millionaire.

HARGREAVES BROS. & CO., LTD, HULL,
England.
Agents for Ontario:
F.E. ROBSON & Co., 25 Front Street East.
TORONTO.

HH BRgsegy
COFFEE
“per ectly sim 0 make -

Simply perfect when made

NEW TRADE

To get new customers and to hold the
trade of the old ones you need fresh
pleasing goods. A new shipment of

KIT COFFEE

has just arrived

Order now and you will receive a special
supply of samples and advertising.

KIT COFFEE CO. GOVAN, GLASGOW.

ALEX. TYTLER. Temple Building. London, Ont.
J. A. CROOKS, Bedford., Halifax, N.S
KIRKLAND & ROSE. 312 Water St., Vancouver, B.C

G.C. WARREN, Regina, Sask
FREDERICK E. ROBSON & CO. TORONTO.

(o o o e o e e o o o o o o e e e [ o o o e e e 5
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GROCER

Gold
Springs -
Lemonade

The leading and
most profitable

thirst quencher

GET
PRICES

S. H. Ewing
& Sons

MONTREAL

Litster Goods

are made good enough to guaran-

tee They recommend themselves

and sell themselves wherever intro-

duced. Is the best any too good for
your trade?

Litster Pure Food Co.,

Limited
TORONTO

Do
w
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Just the Season for

Brand’s A-1 Sauce

because it makes the plainest and other-
wise ordinary meal into a pleasurable
delight. It helps the summer appetite
to relish a little cold meat.

BRAND’S

"A-1" SAUCE

is made from an old Fnglish recipe that
defies any maker to produce just that
snappy, piquant flavor.

Every ingredient in the composure of
Brand's A-1 Sauce is highest quality
always. Get a new stock for the
summer trade.

Brand & Co., Limited

Purveyors to H.M. the Late King Edward VII.

MAYFAIR, - LONDON, ENG.

NEWTON A. HILL, 25 Front St. East, TORONTO
H. HUBBARD, 27 Common St., MONTREAL.
MoLEOD & CLARKSON, VANCOUVER,

GROCER

Scotch Marmalade

Made from Seville oranges
and pure refined sugar
by

JOHN GRAY & CO.,

LIMITED

GLASGOW

Contains neither Glucose

nor preservatives.

Prices and Samples from:

Maritime Provinces, Quebec, Manitoba, Saskatchewan
and Alberta, W. H. Dunn 396 St. Paul Street, Montreal ;
Toronto, Lind Brokerage Co., 73 Froni St. East; Ottawa
E. M. Lerner & Sons, 11 York St.; British Columbia and
Yukon, Kirkland & Rose, 312 Water St., Vancouver.

Read This-Then Order

There is nothing like improvement. It
shows progressiveness and a desire
to please

Ko-Ko-But Is Now Better Than Ever

Means absolutely economy. 11b.Ko-Ko-
But is equal to 13 1b. Lard, Butter or any
cooking product. Get a stock! Refund
money to any dissatisfied customers.
We'll refund you. (We simply mention
this to show you the genuineness of our
policy, We’'re convinced there can be no
dissatisfaction.)

New Tins —More Attractive Than Ever

We have a FREE ADVERTISING pro-
position to offer you. WRITE US.

Dominion Cocoanut Butters Limited
Montreal

- \
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i Mr. Grocer—make a window
1ges ; display of ‘“Melagama’” and
ar 4 : watch your sales increase.

We have numerous

calls for samples which is a sure fact that

. CO.’ ; the public know a good tea and

will have it at any cost.
We Guarantee

J ’ it’s Quality - Flavor
Aroma and Freshness.

)se 2
| It will mean a drawing card to your
‘ business.

Have our representa-

om : :

e tive call and see you or

eet, Montreal ;

East; Ottawa, phone your order to

Columbia and

ancouver.

Order ADS »» SALES

ement. . It | A Study of Advertising and Selling from
a desire the standpoint of the New Principles of

Scientific Management.
By Herbert N. Casson.

L acigl 2 on ol on B el BAL L have et

P
han Ever
1b. Ko-Ko- An Invaluable Book for the Manufacturer,
ter or any Jobber and Retailer.
! Refund
ustomers This is'the first book which has attempt-
v mention ed to apply the principles of Scientific
y ; > Management to the Problems of Sales
1€SS Ol our i 1] L} )
and Advertising.
Be kind to her—help her choose and select wisely
Cloth-bound, Limited Edition, 167 pages. Suggest SYMINGTON'S SOUPS—they will please
an Ever Sent Postpaid on Receipt of $2 to any Address. HIM " and mvel‘lo:{sfh%ldr%zrteie:,me for the other
ING pro- She will be back for more and send her friends for
I'TE US.

Technical Book Department s v M I " E T 0 "’s s o u Ps

bl M h' C (We will send samples free to ' Brides ** with your compliments
MaCLean Pu ls lng O. OPPENHEIMER BROS., 25 Pender Street Vancouver
H. ENIDA OLIVE CO., LTD., 320 8th Ave., Calgary

' 143-149 University Avenue, Toronto SCOTT, BATHGATE & CO., Notre Dame Street, Winnepeg.
‘ R. ]. DONAGHY, Masonic Building, London, Ontario.

 Limited

i
|
|
|
|

FREDERICK E. ROBSON & CO., 25 Front St. E., Toronto.
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IN STOCK---NEW PACK

LOBSTERS ---1-25 flat
OUR CELEBRATED &6 ANCHOR!! brand---

The Quality is Very Fine. ORDER NOW
for prompt shipment

WE HAVE SOME EXCEPTIONAL VALUES IN

sem O LIV E B it

Bulk
QUEENS—MANZANILLA - STUFFED Kegs- 1, 3 and 5s

OUR QUOTATIONS WILL BRING YOUR ORDERS

THE BEST VALUES AND THE BIGGEST MONEY MAKERS ON THE MARKET

EBY-BLAIN, LIMITED TtoronTo

When a competitor is nothing but an imitator he

should be a “Jap " and steal name plate and all.
> Those who imitate and never originate are simply back numbers.
They are never up with the procession.

LAWRASON’S
SNOWFLAKE AMMONIA

has been commended by the people as the only pure and satis-
faction giving ammonia. It has won the appreciation of grocers
all over Canada as the best-selling stock and from every part of
the country repeats are coming.

We have originated and still hold pride of place in the
ammonia market.
Get the genuine—Lawrason’s Snowflake Ammonia—the giant

5c. Package.

S. F. LAWRASON & CO.

LONDON . - ONTARIO

London Canada
[ >*
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of public confidence is an ever increasing demand. This
has been the experience of “SALADA” Tea for twenty
years. It represents the confidence of the public in
“SALADA” Tea, in its consistent high standard,’ its
superior quality, its cleanliness and purity. You cannot
do better than push the tea the Public wants. If you are
not handling “SALADA,” write us now.

“SALADA” TEA CO.

TORONTO ~ - MONTREAL

Grocers: Magic Baking Powder has a National reputation for quality,
and the Grocer that handles Magic Baking Powder shares in this reputation.
The handling of goods of recognized quality draws customers to your store
and builds up a lively trade of your entire line for merchandise. Magic Bak-
ing Powder is the only baking powder made in Canada that has all the
ingredients printed on the label. Look at the labels and see for yourself.

CONTAINS NO ALUM AND CONFORMS TO
THE HIGH STANDARD OF GILLETTS G@DS

EW.GILLETT COMPANY LIM

TORONTO, ONT.

WINNIPEG
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A WORLD-WIDE WINNER

KEEN’S OXFORD BLUE

“ KEEN'’S is a household word in every civilized country,and there’s a regular demand

for it that is unequalled by any other blue
SEE TO YOUR STOCKS

For sale by all the Canadian Jobbing Trade

403 ST. PAUL STREET, MONTREAL
Magor: Son & co's 30 CHURCH STREET, TORONTO

Agents for the Dominion of Canada

Every Woman Who Enters Your Store is a Prospective Purchaser of

BENSON’S PREPARED CORN

It 1s indispensable to the housewife.

[t is the purest and finest Corn Starch obtainable.

[t is unequalled for baking, thickening gravies,
making custard, blanc mange, etc.

There’s a Permanent Demand for * Benson’s.”
It creates business and brings repeat orders.
It never fails to give satisfaction.
It Nets You a Fair Margin of Profit.

Now is the season for Benson’s Prepared Corn.
YOUR ORDER WILL RECEIVE IMMEDIATE ATTENTION.

+ FDWARDSBURG OTARCH (O

LIMITED
MONT ~ CARDINAL -TORONTO —BRANTFORD —VANCOUVER
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Sugar Prices to Make 20 p.c. Margin

Tables Showing Drift of Prices and How Many Pounds

Should Be Sold for

Dollar to Insure Fair Profit—Coming of Preserving Season Means Large Sales
and Advantage Should be Taken of This.

It was briefly announced in last
eek s i1ssue that sugar had declined 10
nts per hundred. This brings sugar
wi to $5.25 on a Montreal basis whieh
10 cents per ewt. below the figure pre
iling at the beginning of January.
In June a year ago the wholesale
rice of refined sugar on the Montreal
arket was $4.60 or 65 ecents lower
an the opening of the month this year.
at $4.60 proved to be the lowest price
sugar within a year. In July of 1911,
e price began to soar rapidly, <o muel
,, that at the end of that month it had
cached $5.15. In August and Septem-
wer further aerial movements were re-
wded until the record price of $5.85
the highest in 22 years—had been reach-
d. The price was maintiined until
December 6 when a deeline of 10 cents
wenrred.  Again on the sixteenth a
similar decline took plaee bringing sugar
to $3.65 at the end of the year.
The Changes This Year.
From that time the following table
ows the ehanges up to June 1, 1912:—
Jan.
Jan.
Jan.
Jan. .
Feb.
l"c'l).
Mar.
Apr. 2
May
It will
tlone deelines to the extent of 30 cents
were made, but in February a portion
of this was regained. Since that time
reduetions-of 30 cents took place leaving
sugar to-day at the still eomparatively
igh price of $5.25 per cwt.
Future is Uncertain.
As to what the future will bring forth
can only be conjectured. Total stocks
nd afloats of KEurope and American
raws showed at the end of last week a
visible supply of 2,737,424 tons as
irainst 2,986,202 last year or a decrease
' 248,778 tons. Cuba is in a disquieted
position owing to the insurreetion start-
«!1 by the negro population to obtain
wlitieial and office recognition. All of
is would tend to show a strengthening
feeling. In faet raws advanced last
veek and so did refined in many parts
the United States. Canadian refined,
course, does not always follow the
nited States market as a large per-
entage of our raw sugar is imported
‘rom the British West Indies, where the
stimate of the January erops is some-
vhat larger than a year ago.

Season of Large Sales
Another pomnt to he considered i1s the
near approach ol the preserving season
with its accompanying strong demand in
spite of price. In 1911 the price went
up in July, as pointed out above, while
in 1910 the highest price of the year
($5.15) was reached in May and lasted
until September. Taking all the known
facts together, and assuming that de-
mand during the preserving season will
he large as usual, there does not appear
te be any outstanding indieations of a
vreat deeline. The sugar market is,
however, almost as uneertain as a horse
race and until the horizon clears no de-

finite opinions ¢an be formed.

The Profit on Sugar.

Every dealer knows that sugar is one
of his best sellers. But the majority be-
moan the faet that profits are small. As
to the cause of this, the blame must be
laid to the retailers themselves. How
erlm-ml) does one hear of and read
about dealers selling 17 and 18 lbs. for
a dollar when the invoiee cost is praetie-
ally that mueh! Taking cost of doing
business into consideration, the net pro-
fit disappears altogether.

For instance if a hundred pounds of
25 and sugar is sold at
18 pounds for the dollar, the net profit
would be mnil The entire hundred-

sugar costs $5,

weight would only bring $5.55 making a
eross margin of 30 cents or 5.4 per cent
If 17 pounds were given, $5.88 would be
realized whieh would Hnl}' allow 10.7
per cent. as gross margin. Sixteen
pounds would produce 16 per cent.,
while 15 pounds would bring in $6.66 or
eross profit of 21.17 per eent.

Where Margin is Fair.

It 1s only now that we have got down
to a basis where sugar can be sold at
a fair profit. When it costs $5.25 (the
present Montreal price) dealers cannot
well afford to sell anything more than
15 or at the most 1515 lbs. for a dollar.

If the invoice cost is $5.35, as it is in
Toronto, 15 lbs. for a dollar would rea-
lize $6.66—a gross margin of $1.31 or
19.6 per cent. At 1415 for a dollar the
margin would be 22.3 per cent., which to-
gether with shrinkage, loss in weighing,
ete., should be quite safe.

It is quite evident that when sugar
costs $5.25 it should not be sold for 14
or more pounds for the dollar. Sixteen
allows only 16 per cent. margin, just
barely enough to cover eco:t of doing
business in the average store,
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A Table of Profits.

table may

shows

1o }.y'..ui 1

Maintaining Selling Price.

The fractions in the above table are
not exaetly correet in all eases but are
close enough for safety. If these prices
were maintained by every dealer in
every town, sugar with its faeilities for
rapid turnover would be one of the
most, 1f not the most profitable lines in
the store. Twenty per cent. on sales al-
lows a net profit on turnover of 5 per
eent., when cost of doing business is 15
per cent., and this is a fair return on

the 1nvestment.

Why certain dealers persist in giving

away sugar is bevond understanding.
Why not, instead, give away some slow-
selling article? The merchant who cuts
prices is usually patronized only while
they remain eut. And at the present
time when expenses have reached such
izh proportions one ecannot afford to
sell any artiele that does not bear its
fair share of those expenses.

Now that the preserving season is
about here, the price of sugar ought to
he set where a net profit is assured. If
every dealer maintains his price nobody
will suffer.

SRS Sa—
CATALOGUES AND BOOKLETS.

Knowledge i1s Power, is the title of a
little booklet issued by Bovril, Limited,
with Canadian offices at 27 St. Peter St.,
Montreal. It deals with the food value
of Bovril as a musele and energy build-
er and refers to the investigations of
Prof. H. Thompson, M.D., Se. D., of
Trinity College, Dublin, Ireland in the
his analysis of Bovril. Information is
also given in connection with the estates
of this firm in Argentine Republiec and
Australia, and altogether the booklet is
one that will aid in the development of
the selling power of any grocer who
handles this line.
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See About Summer Drink Supplies Early

Considerable Trade Can Be Done Now—Do Not Fall Short of Sup-

plies at Critical Time—There is a Sure Demand, but Make it Big-
ger—Use Your Own Salesmanship — Every Customer Should be

Sold at Least Twice a Week.

“*Yes, we have a demand throughout
the hot weather for summer drinks, but
we do not count on that demand: we en-
deavor to build up business on our own
account, and we are particularly sue-
cesstul.’” So spoke an average grocer
quite recently when asked about the ex-
tent of his mineral water trade, and his
remarks about demand are particulariy
interesting.

He would be a strange dealer who
would not expect a certain call for re-
freshing beverages, and who, therefore,
would not earry the line. but just now
we do not wish to deal with the man
who is simply an order taker: we want
to talk about and to those men who are
order getters, business builders, creators
or whatever vou wish to eall them.

Go After Trade Hard.

There is practically no element of risk
with bottled goods during the hot wea-
ther, as the wide-awake dealer can build
up the trade in such lines to any ex-
tent he desires, provided he goes the
richt way about it. For instance, the
majority of people keep in the open air
during the hot evenings, many of them
visiting the soda fountain and similar
places of refreshment. Why not secure
this trade, Mr. Grocer? Why not have
a heart-to-heart talk with the customer,
explain that it is cheaper for her to
keep a regular supply of mineral wa-
ters, lime juice, ete., on ice in her home,
on which she and the family ean ecall at
will, than zo down to different stores
Lhere and there and pay five cents or a
dime for a drink which in 99 cases out
of a hundred is not half as long and
therefore dearer, or as cooling as ean
be had from her own ice chest supply.
Such a line of talk as this will in most
cases seeure an order for, say half a
dozen bottles of minerals and a large
size lime juice every week. Supposing
vou get thirty, or even twenty such or-
ders; aren't you going to put a few easily
earned dollars to the good?

Interior Display.

The window, while still a potent fae-
tor, is perhaps in this ease not as strong
a trade builder as an interior display.
The showeard featuring two individuals,
the fresh and the worn out, can be
brought into play directly over a stand
in the centre of the floor containing a
wide range of thirst quenchers.

What kind of a stand is best, is a
question often turned over in one’s

By O. S.

Johnston.

mind. Perhaps there i1s none so con-
venient as the small stair-case variety.
On the bottom of, say six rungs, ean be
arranged syphons, and on the top the
different lime juice sizes. The other
four can be divided between lemonade
powders and the smaller bottled goods.
Apart from size arrangement, eare
should be taken that the different colors
are well blended. as the neater the
show the better the results.
Let Every Customer Know.

Those customers who do not visit the
store regularly, and who ecannot very
well be sold over the ‘phone, should be
looked after just as l\’(‘(‘lll.\' as others. A
newspaper advertisement or a general
circular announcing any particular fea-
ture of your serviee in this department
would work to advantage.

A novel idea would be to buy up a
stock of pictorial posteards, some odds
and ends which wholesalers are willing

GROCER

to dispense with for a song, and
them addressed to a selected list.
post card, on being delivered by
man, will be serutinized in the ordn
way, Le., the pieture will be glance
il“(] 'Il"ll the I'l’l'l"'\lNl]lil('“"(‘ lil |
will be turned to eagerly in order
the source may be known. Undoubi.
vour messace about soft drinks will
bhe foreotten.

Camp and Picnic Trade Importan:

During the hot weather there
continual exodus from town to co
for longer and shorter periods,
right here the wide-awake dealer
vood ehanee for seeuring extra and i
profitable trade. By running a small
vertisement in the loeal papers thro
ont summer announeing that you
a specialty of pienie hampers and «
supplies, you will do mueh toward
curing a good share of the busin
and in all probability the largest s
it vou can pack a hamper better 1
vour competitor. What splendid el
the dealer has for unloading lemo
pn\\'il('x‘\. ete.. through this ehannel!

As a final word, we would add t
every hottle of lime juice the drug:
sells is profit taken away from the
cer. Reduce his sales and inerease v
own this ecoming season.

How Often Should the Stock Turn Over?

An Important Problem Discussed by Montreal Dealer—Dis-
tance From Source of Supply Enters Into Situation — Table
Showing Different Profits on Same Investment Turned Over
During Different Periods of Time.

““The question of how many times a
dealer should turn over his stock,’ says
F. C. Lariviere, a Montreal merchant,
‘“‘cannot be governed by any rule. A
store situated near sources of supply
can do a much larger business with a
small stock than one situated far from
iobbing centres. This will be readily
understood, as delays in transportation
are more frequent on a long distance
tkhan a short one. I will give you a
table which shows the profits realized
in turning over the stock.

“Let us suppose an investment in
stock of $100, and the margin of net
profit equalling a percentage of 20 per
cent. on cost, after having provided for
the cost of doing business. If turned
over five times during ten vears, that
$100 would produce $148.83 of net profit;
if ten times during ten vears, $510.16;
if twenty times during ten years, $3,-
733.60, and if turned over forty times
during ten vears—or everv three montles
—$146,870.74.

“You at once see the productive dif-
ference of each different operation. Con-
sequently, it should be the aim of every
merchant to try to keep a stock as low
as possible, so as to increase the per-
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centage of his turnover. You must a
remember that it is far easier to

crease a percentage of turnover in
small business than in g large busine
The more the business grows, the lar

the stock vou must have, and this ot

includes a large number of lines wl
are slow sellers.
“I know of a firm, very close to so

of supply, who with a stock of $3.5

made a turnover of $40,000, or v¢
nearly eleven and 5 half times the st

on hand. Three years after they had

stock of $19,300, and made a turno

of $110,000, or 569 times. Seve

vears later the stock had increased
$67,000, and the turnover to $270.
or g little over four times. Since tl
it is a hard proposition to keep
stock and turnover between three ar
half and four times, although
volume has long passed the $500
mark In consequence 1 believe a
doing a large business who can
over four times the amount of stock
ried is doing fairly well It should
the aim of smaller businesses to
over their stock from five to s
times to have more profitable return
investments.”
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Grocer’s Salary and Expenses Considered

Advice on Guarding Against Growing Liabilities—To Owe Is
Worse Than Being Owed—Both Should Be Kept Within Limits
—Another Financial Statement Criticised.

Here again [ am delaved in handling

:1‘1:.-1‘1"~ letter:

Ont., Mar. 18, 1912,
[Henry Johnson, Jr.
¢ o Canadian Groeer,
Dear Sir.—Your eriticism of my

<tatement I last week’s  Groeer has
heen studied by me and [ do not see
that you have answered just the ques-
tions asked: but vou were rather taken
p with my expense aceount and that
< the one thing that I think I have paid
partieular attention to. Interest and de-
preciation have always been charced up
ind the reason my fixture aecount still
stands at $1.450 1s bheeaunse 1 feel that
trom the additions I have made it 1s a
conservative ficure,
2100 in

[ have spent ahout
fixtures and improvements in

the three vears, rather than the $50

on estimate.
Expenses in my case mean every He
nece that it costs to run yvour business
from interest and rent down to postage
stamps and the broom you sweep the
tloor with. My expenses are kept sep-
arately, month by month, and the last
tem every month is Extras—$1.00 for
vood measure.

Everything is ficured on the selling
price and every dollar that ecomes over
e counter is supposed to earry 20 per
cent. profit, and about the only
that I ean think of that refuse to do
their proper share are the butter and
eres, We get it on our sugar, 13 lbs, for
¢1 is what we are selling now. We never

lines

ave sold 6 for a quarter soaps, and we
avoid evervthing that won't pay a mar-
sin of 20 per cent. on the selling price,
ind last yvear aeeording to my figures
we made 19.22 per cent., and I thought
ve were doing rather well.

You evidently think that personally I
mn a hittle reckless in my expenditure,
mt I assure vou vou are wrong. My
mit for last year and for this year,
too, was £000, and this amount suffices
me, although |
at has to be paid out of that sum.

carry some insurance

I'he reason that my personal account
vas so high last vear was that a sum

about $£350 had to be taken for pri-
ate reasons, having nothing to do with

v personal aecount or way of living,

mt as it had to be aceounted for some-

*The writer of this article is one of the most suce
1 dealers on the continent, He has spent alme
irs in the retail grocery businew and is well cquiy
answer questions and smooth out difficulties v
hich others may have met. If a special request
vle names of ingunirers will be omitted when their
tters are printed for discussion.

By Henry Johnson, Jr.

where 1 charged it to my }N'I"H[ull ace-
count.

As to the sa\ o~ aceount, I made up
my mind from the first that I wounld get
something out of the

came besides a

mere living, so [ took ont a $5,000 en-
dowment and the business has to pay the
premiums.  Yonr plan is probably het-
ter but this one appealed to me.

What T partieularly wanted from vou
was rather ni

ormation regarding the

mres [ egave von for ~toek, fixtures,
ete, compared ! capital, hilis, pay,
.!H-i ‘l.‘lh;\.

Are my hills pavable too larze? They
are all eurrent due and not dne at that
time. | might say that the bank is my
Was my

a business of

onlyv  ereditor capital large

1
enough to swiny

this size

comfortably? Do I owe the bank too
mueh ? (Thev have never said =o.)

\'_\ letter must he
I ]dlll'

end of it, but we

too long now, and
<aid nothing about the delivery
have that to contend
with alse and perhaps if necessary ean
later, in the meantime 1
position a little

oo into that
trust T have made my
clearer to von.

Yours, as vou styvle me,
J—

- - L

More Information to go By.
letter, Mr. J—

information
T said so: and
proceeded to do the best T could with
what he had given. He asked two
questions: ‘‘Is eredit trade valuable?"’

In his
failed to inelude

previous
much
whieh he has now given.

and ““Is this a normal eondition, or is

there somethine wrone?'’ [ thought
there were several things not
quite normal and reviewed them
so far as 1 ecould in the space
at my ecommand. Only the most

striking things could be ecovered. I eon-
eluded that Mr. J was a bt
‘““easy’’ in lis personal expenditures.
Youn see, T did not know of that speeial
private matter, for he had not told me
about that. In eases where the man
himself is given to being a trifle lax,
that is the ]il‘im:n'.\'_ fundamental
trouble. If it ean be ecorrected. other
troubles will
matieallv:
after that so hard.

Same with the fixture account. What
\’n\\'

he savs that interest is ficured, but, al-

he wiped out almost auto-

henee my reason for coing

T was not told T had to gness at.

thongh he sayvs that every 5e piece is in-
cluded, he gives no details of expenses.
So we are justified in questioning wheth-
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er the ‘‘extras,”” in the sum of $] may

not he too little to cover what is not

definitely given. A man may have a
hobby on the expense aceount and
it 15 an excellent hobby to ride: buat
still he mayv he wrone about some

reason for reviewing ae-
counts 1s not to find fault, nor vet to

pat the acceountant

4.”!‘!:1'1:‘ correet con
errors,
Should be Above the Twenty.

The gross margin of 19.22 per cent. is
certainly zood: but it should be worked

a1

up to 21 per eent. as soon as Iun~»4’| e—

sayv 3-4 per cent per vear. Again, this

statement seems to he contirmed bv the

ires, thus 6.62 per cent. net margin on

< practically 21,8500 Mr. J

said in former le

ter that his expense ac-

count includes evervthing

account Now he

his Der-
el

savs he draws
about 00 a vear to whi an unexpect
ed item added £350 This makes a to-
tal of $1,250, and about tallies with the
net profit he adds to his capital, £561
$1.250 and £561 making $1.811.

I am glad to know about the endow-
ment policy. That was a wise move. As
the business pays the premium, that is

Insuranee and

a4 measure ol

)
Jusiness

vood as far as it coes

A man has gone

far when he knows his own weaknesses.
If he cannot save money in the ordinary

wayv, a good idea is to ereate an arti-

ficial debt, like an endowment poliey,
and save through payving that debt. This
is the way I started to save; for vears
ago I learned that, while I eould plan
and work money, the money meant little
to me after it was made
ed the habit of

sums—the true

Then I aequir-
laving aside defiinite
method of saving for
What J — must now do
15 eontrive to zet ahead more than he is
doing.

e\ wr.\'h-u]_\ .

That, I take it, is really what
he wants to know about and the point
on which he wants suggestions.

The Giving of Credit.

So let us take up his hills p'\\ﬁl}nt»-. his
aceounts receivable and what he owes
the bank.

At the end of his first ten months of
busines he had book aecounts outstand-
ing of £1,076.70 and habilities of $1,700
At the end of 1911 he

of $2453.03 and

had hook aecounts

iabilities of $3.630.18

In the first
instance what was owing him equalled

This shows too small a gain

63 1-3 per cent. of what he owed. In the

second statement what was owing him

equalled 66 2-3 per ecent. of what he

owed [ sav the giving of eredit it
cood, but there must be :nm] i'].}gp ent
in its extension or it is not good. This
point may indicate some want of sound
mmdement in extending eredit. or it may
not—this is for J to look into
earefully.

(Continued on pace 36)
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possess a timepiece?

There 1s evidently some room for nmprovement here
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SUMMER LEMON SITUATION
A limited quantity of new Verdelli lemons are now on
the way to Canadian markets from the Mediterranean,
and will arrive about the middle of the month. They are

are lead astray in their methods of figuring profits by t
persuasions of some salesman calling on them,

For instance, a salesman will say to a dealer: ‘'Y
will make 20 per cent. on this article. It costs you one
dollar and you can sell it for $1.20."" The dealer take
his word for it, and probably never discovers his erro:
As a matter of faet, it may cost him 15 or 20 per eent. to
do business, thus reducing a supposedly good profit t
practically nothing.

The only safe plan in caleulating profits in advane
is to fizure them on sales, as well as cost of doing
business.

Mr. Stone makes the latter point clear, when he points
out that it eosts him nothing to buy goods. He could do

: ik the summer lemons, zu?d although rather thick-skinned, g buying over the telephone from his private house, for
o Y R Axe "'”“'”d and good shippers. : : that matter; but it is when the goods are once in the
i) ' A J'q-uturp regarding icse lemons is that prices are store that they begin to advance in cost and the invest-

\‘.“ very high; in faet, considerably above the earlier erop , .ht never ends until they are in the homes of consumers.

9] “' stock now on the market. It is, therefore, folly to figure expenses on invoice cost.

; Of the lemons now being sold, there appears to be a When it is intimated by certain salesmen that profits

fair quantity held at majority of centres. The situation
is decidedly different to that ruling a year ago, when
prices were at a record figure, in some cases nearly
double the price now being asked. This was caused by
extremely warm weather early in the summer, which
reduced stocks to a low level, and first shipment of
Verdelli lemons were badly needed.

Prices on Verdelli stock would indicate quite a high
lemon market for summer. Much, however, depends on
what the weather man hands out, as was shown last year.
when under scorching weather, prices soared to record
heights.

While Western Canada draws her stock mostly from
California, values depend to some extent on the Verdelli

to purchase from a seller on the farmers’ marker sny
¢oods which have not been exposed for sale for ot least
three hours.

This is apparently an unfair and unjust by-law. IHow
is anyone to know how long a farmer or gardener has
been on the market! Does the dealer have to stop 1o ask
him when he arrived? Would the farmer be in a pozition

are based on invoice cost, dealers should protest. Many
are now doing so, and it is helping in the struggle to
secure fairer net profits to the man who has all the
troubles of retailing and collecting on his shoulders.

—_——
A PROFITABLE SIDE LINE.

Many dealers throughout the countny are making good
profit out of a side line that can be handled with littl
trouble at this time of year. The line is hothouse plants
for setting out in gardens.

In Toronto, for instance, a dozen hoxes of certain
plants can be purchased from green houses for 75 cents

: | situation. but perhaps even more on the weather. g : . 5
4 i = : . Each contains a dozen plants and sells for 10 and 15
i § —— cents, those placing the price at the latter figure giving
H i i two for a quarter. Selling at 10 cents, the gross margin
E‘ i | ' AN INDEFINITE BY-LAW. on a dozen is 45 cents or 3714 per cent. profit. At 1214
.4 ; Four retail grocers were fined $20 each in St. John, c¢ents each, the margin would amount to 75 cents, or 50
i ' N. B., recently on a charge of forestalling in the country Per cent. on the turnover. The profits are therefore sub-
{ market. At present there is a law prohibiting a dealer stantial.

Plants can be placed on an outside shelf without fear
of injury from dust and besides setting off the store front
are always to be seen. Dealers who have been pushin:
this side line find it turns into money rapidly, now that
everyone with a garden in the back yard is engaged i
brightening it up and growing a few vegetables for the
table.
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PREPARE FOR THE HOT WEATHER.

Summer is once again in our midst with its aceom-
panying hopes and cares. It brings with it difficulties
for the merchant, which should be taken in hand in ad-
vance. Chief among these are the handling of fruit,
butter, eggs and other perishable goods.

Every effort should be made to keep the store in a
sanitary condition. Unless this is attended to, there are
bound to be losses which pull down turnover and profit.
An investment in a refrigerator now will do a great
deal to prevent these losses. At the end of the day any
perishable goods held over can be stored in a eool, even
temperature until morning.

Cellars should be kept dry, clean, wholesome and well
lighted and ventilated. Goods stored in a damp, dirty,
dark cellar are apt to become musty and unsalable.
The back yard may need attention too. Any refuse or
garbage lying about forms an excellent breeding spot for
flies, and as these hateh in ten days, the fly pest is likely
to cause trouble in the store. The windows should be
kept free from dirt and dust and the sidewalk in front
cleaned and sprinkled regularly. This prmfm:n« a cool
air, which is always inviting in hot weather.

Ventilation is also important. One sometimes won-
ders how men and women ecan work all day in a low,
dark, hot store without fresh air. A dark, poorly ven-
tilated room is slow death, and it would be much better
for anyone to purchase a ten-acre country lot and mar-
ket garden in the open air, rather than work under such
unhealthy conditions.

With the experiences of the hot summer of 1911 to
act as guide, ways and means should be devised by
every merchant to overcome the inconveniences and dif-
fieculties usually attendant on sultry atmospherie condi-
tions.

il
WEAK ROLLED OATS MARKET.

A decline of 15 c¢ents per ewt. is announeed this week
in rolled oats. Our last week's market report indicated
an easier feeling due to weak condition of the oat market,
and to the fact that sales of rolled oats with warme
weather begin to drop off somewhat. This developed
into the decline referred to above.

Early in April rolled oats reached $2.65 per 90-pound
sack on a Toronto basis in small lots, which proved to
be the highest price during the past year. The present
ficure on the same basis is $2.50, whereas a yvear aco the
price was $2.25.

=SS
DOG FIGHT LOSES SALE.

What would you do if a eustomer’s dog started a
fight in your store with your own dog? What wouid be
vour attitude to the customer and her attendant?

One of The Grocer’s representatives tells of a s>mi-
humorouns experience which has also a serious side,
bearing on the questions. While he was in a groeery store
in Western Canada recently a woman ecalled to purchase
a broom. The brooms were being shown in a rack at the
front, and while they were being inspeeted, a small dog
accompanying the customer, became the centre of attrac-
tion by jumping on the merchant’s own dog. The latter
soon saw fit to make a retreat into the store, but was
still being hounded by the aggressor in the fight.

This was more than the good merchant could bear.

With the aid of the broom he was attempting to sell, <
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and some highly eomplimentary language to the invader,
the latter was finally ejected from the store.

But by this time his temper had reached abnormal
heights, resulting in some rather injudicious remarks on
the folly and laek of common sense of anyone who would
bring with him sueh a vicious hodyguard.

The natural effeet of such a lecture was the immediate
departure of the woman and her dog, but minus the
broom. She wasn’t going to have anyone kick her dog
aroun’.

Did the merchant adopt the wisest course?

——
EDITORIAL NOTES.

The oftener the stoek i1s turned over, the greater th
profit on capital invested.
N . -
If a dealer keeps a dog loose about the store, he should
see that his temper is tied up.
- - .
Sugar should pay its way like any other article
store. There should be no free passes
El - -
It 1s seldom good business to cast suspicion
tomer who makes a elaim for lost or poor zoods.
. - -
The lemon becomes an important fruit with the
f hot weather. Gentle reminders will help sell it.
L . L
A woman's thoughts ecan always be turned by a new
recipe. See the one in the fruit department for serving
pineapple.
- - .
Maecaroni is steadily growing in popularity, and efforts
to push it by groecers meet with ready responses from

customers,
- - -

“*0Old cheese stronger: butter softer,”’
wholesaler this week. What else eon

* vear.

Paper cooking bags should be brought to the attention

of the June bride. Advertising, personal talks and dis-

play are the methods.
- .
The Canadian strawberry ason ome two weeks
behind a vear ago. The bashfuln f summer weather

must be held aeeountable for

The science master of a ¢ riate institute has ques-
tioned our method of basing profit or sales. Cost would
undoubtedly be the correet method if it eould be aceurate-
v determined in advance—but it eannot

. * -

There are plenty of stores filled to the eceiling with
good goods, and selling searcely enough to pay expenses
If a dealer runs his store on the plan of waiting till goods
are asked for, he will be a long time reaching suceess.

- - L

The Associated Boards of Trade of Westen Canada
meet this yvear in Moose Jaw, Sask.. on June 13, 14 and
15. This eomprises a convention of some of the bigzest
business men of the west, as it is one of the most -
portant gatherings of the year beyond the Great Lakes.
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Lesson

17--Complete Course in Cardwriting

Demonstrating the Old Outline Roman as Used Previous to the Introduction of
the Square End Brush and Still Used to Some Extent Where a Filled-in Let-

ter is Preferable.

(By J. €. Edwards.

Before the square end brush was in
troduced into cardwriting the brush out
line letter was almost exclusively used
in all the different styles from the
heavy block to the dainty, fine, line
script.

To-day it used, only for
very fine work, where speed is no ob
lect

1s seldom

stroke and never over-running, thus cut
ting off the spur, as has been done in
some of the letters to demonstrate. Let
ters such as B, D, K and P show this,
making it then to cut the
vertical lines short before the spur 1is
reached, or as is shown in letter A\, end

the stroke with the spur
Practice, of course, will teach

necessary

or begin
curve

Fita
. Finish

Suggestions for show card

illumination, executed with a

small brush and made effective by the use of colors.

The Various Treatments.

The outline letter is treated in various
wayvs, according to the effect desired
One style is outlining and filling in with
the solid eolor, as is shown in the plate
in black.

The colored letter with the black out
line gives a desirable effect when used
as a heading such as shown in the card,
“An Faster Novelty.”” Another styvle
is the bare outlined letter such as the
P, R,S P U 'V, W and X. This style,
when shaded, as the word ‘‘style,”’ in
the small card, gives a pleasing touch
to a showcard

Care to be Taken.

In executing this letter, care must be

exercised im always making a uniform

vou tlie best way to work up these ae
tails
A Uniform Letter Face.
Another thing necessary when the let
ter is to show the outline, is tp alwavs
leave a uniform space betweep the lines,
i.e., the face of the letter. To do this
it may be wise to outline the letter in
pencil first before the wrush or square
pen is applied It may also be advi:
able to use the T square to make
the strokes are perfect. However, thi
is not necessary, ii the letter is filled
in solid the same as the outline
The Pen or Brush to Use
In making a letter about 1} inches
high, a soennecken pen should be used
that would give a stroke ahout 1-16 of
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sure

Copyright Canada, 1911.)

an inch, or if 3 brush be used, wh
is preferable in most cases, a No. 3 «
red sable square end brush drawn do
nice, small, square point, is
Some writers, however, use
sable pointed brush, but it is difl
to bring a stroke to a square end

The brush used in

plate, as well as in

to a
bhest

it is necessary
accompanyving

cards, was the former, and mayv be p
at any shop where the regulat
7) is kept (Ask for No

! red sable in albata with square end

To Fill in With Color.

\s is shown in the plate, a very ¢
obtained by filiing in the
the wide strokes w

cured
size (No

effect is
of the letter on
be doue in two difl
ent wavs wayv is, first, to do !
whole letter in the color, then ma
the outline in whatever color is desir
the outh

This may
One

color

being careful that
with the filler causing

trouble The o
darker than t
make 1!

of course,

does not mix
amount of
line should alwayvs be
centre. The other way is to
outline first, then run in the color afte
wards Ii letterine be used to make

the outline, it is almost sure to dissolve

endless

into the color, so we advise using blac

Indian ink (waterproof) for the outlin

on sale at all stationerv stores
Brush Stroke Decoration.

the brush the free har
shown, and it wi
vou to do rather effectiv
decorating g card. Practic
do anvthing Alwayvs take a go
when practising, and don’t
airaid to move quickly, for in
vour success lies when it comes to ma
ing scrolls Get old cardboa:
and practice till vou become efficient
Novelty Decorations.
The simple novelty decoration
in the four small cards illustrated wi«
done with the No. 4 brush
tering the plate and cards
These scrolls and curves are easi
made, and when applied in some dain
shade (not black) to a card gives 5 ver
pleasing change. Say, for instance, ¥
take the ribbon design and make an ou
line of purple and fill it in with mauv
which is obtained by adding white to t
purple. The letters should be outlin
after, if they are to be left with t!
mauve centre, but if a white centre
desired, which we think would impro
it, they should be outlined before t
(Continued on page 41)

Practice with

scrolls and curves

enable some
stunts 1In
will
sweep
spes

some

shov

used in le
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Ontario Grocers’ Assistance Solicited

Executive of Newly Formed Provincial Organization Sending
Out Letter to the Trade—Want the Platform Criticised—De-
sire to See Local Associations Formed—Services Being Ten-

dered.

The Ontario Retail Grocers' Associa-
tion are pushing torward their organiza-
tion plans as rapidly as possible. Let-
ters are coming into the secretary from
retail grocers in various parts of the
province declaring their interest in the
new association and offering their ser-
viees in the work. The new organiza-
tion expects in the near future to have
500 or 600 paid up members. Toronto
alone has 200, and with members of the
London, Hamilton and Brantford loeal
assoelations, as well as individual groc-
ers in other centres added on, the mem-
bership will be quite imposing.

Circular Being Sent Out.

In a recent issue The Grocer published
the platform of the association as laid
down by the executive at Brantford,
Ont. This platform has been printed in
cireular form and, together with the
following letter, is being mailed to every
grocer and general merchant in Ontario:
Dear Sir,—

As you are no doubt aware, the or-
ganization of the Ontario Retail Groe-
ers’ Association took place on Good
Friday last, and at a subsequent meet-
ing of the executive held two weeks
ago, a platform was outlined as a basis
of work for immediate atention.

Enclos d, you will find the different
planks in the ‘‘Platform.’’ which the
association  intend to primarily deal
with. Every one is of vital interest to
the retail ¢rocer, and it is the object of
the newly organized association, to as-
sist in every way anything that will be
for the promotion of the trade in gen-
eral.

Your hearty co-operation is earnestly
solicited.

Kindly study eclause by clause and if
you are interested in any, or think there
are other important matters which this
association should deal with, kindly
make them known, when the matter will
be taken up by the executive, if the
matter so warrants.

Want Representative Body.

We are anxious to have representa-
tives from every city, town, and village
throughout the provinee and the secre-
tary will be glad to receive the name or
names of any grocers desiring to affiliate
with the association. The fee is only $1
per year, and every grocer should help
those who are striving to help them. If
some grocer in your town would take the
initiative and form a local asspeiation,
the Ontario body would render him
every possible assistance towards that

end. The association will be pleased to
hear from any grocer with regard to the
enclosed ecircular re what we stand for.
Kindly forward us a list of all retail
grocers in your town or loecality.
Hoping to hear from you at an early
date and trusting to have the pleasure
of adding yvour name to our roll of mem-
bership, and assuring you of the best
services which the association can ren-
der.
ONTARIO RETAIL GROCERS’
ASSOCTATION, Incorp.
D. W. CLARK, W. C. MILLER,
President. Secretary.

Want to Show Progress.

Secretary Miller expects to hear from
many of the dealers with reference to
local difliculties not mentioned in the
policy of the executive. Work will be
done on every plank by special commit-
tees during the year and reports of
progress made publie from time to time.

il

GROCER’'S SALARY AND EX-
PENSES CONSIDERED.

(Concluded from page 31)

Debts and Possessions.

But here is something mueh more
serious. The first statement shows that
J————"s debts equal 38.63 per cent. of
his possessions; that he has an equity
in his business of 61.37 per eent. The
second statement shows that his debts
equal 4915 per cent. of his possessions;
that he now has only an equity of 5015
per cent. Whatever the explanation,
and whether there is any explanation
tforthecoming, these look like faets, and
as such, must be reckoned with and
radically changed. 1 feel that 1 owe
J a sineere apology for failing to
make this analysis before; for here is
the real serious matter. Still, T trust
that what 1 did say and what I say now
may together help to point the way out.

Note this further point: That an ex-
pense of 12.60 per cent. is fine—I do not
see how it eould be expected to be im-
proved. Add 3 per cent. to cover the
%900 J-—- draws, and we have 15.60
per cent.—which is plenty. Last year
there was $350 more, which would bring
the total to nearly 17 per eent.: and
that i1s too high.

Accused of Easy Going.

What to recommend. At the risk of
making J think I am too insist-
ent, I must repeat that I think he is just
36
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a bit too easy going. He buys too lii r.
ally. He is too liberal with eredit . .4
time. He must change those thi s
around. The question about whe
the capital was sufficient we must s
because we have not space; also bec
it does not matter now—the busines
there and must be saved. There is n
gin enough left, provided the hand
be very judicious; but J——— must
his shoulder to the wheel, face co
tions, stop fooling himself in every
Then he can win out.
Lessen Personal Requirements.

1st. Taking things as they have b«
the earnings this year should be
same as last, at least. Thus we h
J——"s $900 and, say, $900 more ti
we can count on. I urge J——— to «
down his own requirements to $800,
$66.67 per month; less if possible. Thn
use the $1,000 remainder to reduce
debtedness, first by taking all diseounts
possible and, second, by reducing tle
bank loan.

2nd. Quit buying absolutely. That
may sound peculiar, but it is feasible if
vou analize it properly. Buy from
week to week in the smallest possible
quantities. Sean the want book care-
fully and with ultra-conservatism. Buy
not a thing until you simply MUST
have it: and never buy a case if a dozen

is enough; nor a dozen of anything

which is slow-selling so that half a
dozen will do. Postpone the purchase
of the least item until your shelves are
empty. Better send to your neighbors
occasionally for a  single item
seldom wanted than earry t
dead on the shelf. Stock cuan
vo down $500 to $800, or even $1.000
in this wayv. Avoid ‘‘futures.”” Re-
member that you ean ALWAYS buy.
Stop Credit Extension.

ird. Extend no more credit. Do !
open another account execept you do
to replace one you lose—and not th
except with the most careful judgment
Insist on prompt payment. Make
rule that yvour bills must be paid to »
by the 10th of each month; and =
all doubtful aceounts on that basis. Y
will have to sit up nights with some
this; but it is your only way out— v
salvation. The book accounts- can
down $500 to $700, I believe, witl
the reduction of the volume of busir

practically — through prompt col
tions. Get to be a little hard-hear!
about this.

In January, 1913, this treatn
should see you down to a discount b
and the bank loan. Then we can
for the future.

This is not too drastie. I know.
ing ‘“‘been there.’”’” Write me for :
further suggestions I ecan make. T s
handle the next letter more promp
Yours for better things.
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»d the hand!

must it
pel, face cor .- Quebec and Maritime Provinces. out of summer drinks. He had a win- ’
If in everv v E. Rodier, grocer, St. Johns, Que., has dow display of mineral water, fruit vine- Grocers Letter Box

sold to M. Comtois. gars, lemonade essence, lime juice, ete., th% Canadian Groecer solicits enguiries fer
|uirements. T. L. Muir, .\lontre-al‘, Que..‘hus pur- |l|1§ir|: one of the recent hot spells :,',: t;."::.:ag:‘:: gm’;'ﬁ“ .,’"'..‘“..
they have b« chased the grocery business of Gervais whieh sold considerable of these goods. :?ﬁ? ut.n article can be secured, etc, ofe,
should be 1t Edmond. The bottles were placed on long strips S
Thus we have The W. H. Secroggie, Limited, depart- of thick plate glass aeross the window ll".nl:rur Canadian Grocer.— By giving
$900 more tiat ment store of Montreal, have decided to and in stair form. the name of Canadian agent for St.
t J— to cut increase their capital to $2,000,000. H. P. Eckardt & Co.. wholessls are James Rum you will oblige.
g T R s . e Pl R *? ) & r “ e

ments to $800, he movement in ‘\t'_ John and Fred- cers, Toronto, who recently completed ; \m}r.' I.r“‘-\' R SRR
f possible. Tiien ericton, New Brunswick, for shorter 95 years in business, will build a six- Watae, el ELZEAR TURCOTTE.
r to reduce i hours of labor for clerks and dealers in  giorev brick warehouse on the north- Editor’s Note~—The name and adlress

. g i or establis ants i - e = & isF. X.¢§ ‘harles & (7)., 41 St. Gabrie
ng all diseounts sTocery ..md in other establishments is g5t corner of Chureh Street and the y~P . “\l. Charles & )., 41 St. Gabriel
)y reducing the on the increase, and not only are the Egsplanade, to cost about $75,000 or $80,. '™ Hontreat

clerks and many of the merchants of (gg, It will have a frontage of 133 feet

solutely. That St. John agitating for the enforcement ., Chureh Street, with a depth of 103
it is feasible if of the early closing enactment by the .ot on the Esplanade. It is the aim

Buy from council, but their confreres in the capi- ,f {),0 company to have the work rushed
tol eity are pn’m“ti”'-' the scheme of so thev can vaecate their present prem-
having a general cessation from work j..c 19 Frout St. E.. by January 1.
on ‘Thursday afternoon of each week. : :
There is every reason to believe that Western
case if a dozen the suggestion of having Thursday a
en of anvthine half-holiday in  Fredericton  will
it Shat Nalf & be adopted, as both merchants
1e the purchase and  eclerks are n favor  of ; ! ]
rour shelves are it, but the endeavor is to make it unani- Gerrard & Garnett. general merchants, o
e e wous. In order to emphasize their pur- Shellmouth, Man., have succeeded T. C. Cheese Shippers.
3 pose the clerks of the eity have formed Gerrard. Editor Canadian Grocer Will you
an association and elected officers as fol- A. W. Belsham, Carberry, Man.. has Kindly let us have names and addres-es

Waste Paper Dealers.
Editor Canadian Groecer.—Please let
me know in vour Grocers’ Letter Box

volt sses ? firms  handling
mallest possible column addresse of firms handling

rant book care-
1servatism. Buy
simply MUST

waste paper of all kinds.
Powassan, Ont. SUBSCRIBER.
Canada. Editorial Note E. Pullan, Adelaide
and Maude streets, and M. C. Pink &
L. Tranks & Co., general merchant, (, 138 Esplanade E., both of Toronto,
Melville, Sask., is succeeded by R. Bay ,re amone the larzest buvers of waste

& Co. paper 1 Ontario
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single item

n carry t ; g ’ "'
. Stoek can lows: Honorary president, J. J. McCaf- added a fine soda water fountain to his ¢! the largest cheese shippers in Ontario 3
or even $1.000 frev; president, N. Dougherty: vice- store equipment. n suech towns at Stratford. Broekville, |4
futures.’” Re- president, Alex. Staples; seeretary, W. Merchants in Grenfell, Sask., have [nwersoll. Peterboro, ete. !
LZWAYS buy. L. Jennings, and treasurer, Walter Bur- ,.reed to close their stores on Wednes Winnipeg, Man. g

den. A committee of several of the Javs at 1 P.M. during June and July. NICHOLSON & BAIN.
v eredit. D« members was formed to campaign in the The Star Provision Co., Regina, Sask Aitor’s Note— Among the largest
y interests of the half-holiday, and they T t

tcept you do 1l " ¢ 1 of i
. secure » signatures Sever: : “ :
and not then GOUDAM ShE SIEDATHIOD OL SOVCIAL Of ¥W0 . Alhert Strect of thal city. 1t 15 Gl 5 - a -
merchants to their petition. The other = ! . C. H. Slawson & Co.. and Inecersoll
ped with many modern fixtures. : : : > :
Packine Co.: Peterboro, Whyte Packing

tension.

Ontario cheese shippers are the follow-

have opened a new grocery store at 2175 ,
ing:—Stratford, Swift Co.: Ingersc

ireful judgment :
it Make it clerks who co-operated with the officers The Domi Mill . I build
. Make i . : . . Co 3 :  Co. : :

¢ in the movement were Arthur Crowley, 5 UORIION BUSnE LO. WIS SRS Co.: Belleville and Pieton,. Gunns, 1itd

be paid to " F. P. Hatt. Arthur Porter, Bedford 2 300-barrel flour mill, an oatmeal mill . g W e g
onth; and - (ir R s and two elevators at Melville, Sask. G. . W
g ireen and James MeMasters. e s Co.. Montreal
that basis. You : C. Yorke is managing director.
ts with some Ontario.
' wav out—v Trudel Bros., grocers, Ottawa, Ont.,
asointe - ¢h have succeeded E. Lafontaine.
believe, witl R. J. Thomas, general merchant, Hart-
ume of busin: ford, Ont., sustained loss by fire re-
1 prompt col! cently.
tfle hard-hear: The new building will be of the mill-
construetion type, and will embody the R. H. Brown, Sedgewick, Alta., and
latest ideas and conveniences for facili- formerly of Bruce County, Ont., has re-
tating the grocery trade. ceived from the Dominion Government ed for by the English trade. Any infor-
t The grocers of London, Ont., closed patent rights to a new grocery bin. It
their stores on Wednesday afternoon 1is a grocery store tilting bin, and ac-
». I know, | in honor of the visit of the Duke and ecording to the inventor is a counter-
Duchess of Connaught to the Forest balanced receptacle that opens and Editor’s Note. The MacLaren Tm-
City. closes automatically when thrown off perial Cheese Co. have recently taken
W. (. Miller, a Yonge Street, Toronto, the balance. It is airtight and dust- over Cakeoma, and are awaiting ship-
crocer, is making good profits already proof. ments
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Thos. Cennor has been appointed see- Agents for Cakeoma.
retary of the Vancouver Retail Groeers’ Editor Canadian Groeer Can vou
Association, to sueceed R. D. Dinning. .ive anv information as to whether or
Mr. Connor for some time was in eharge ..t there is a Car agent for
of the collection department. His as- (ykeoma. pronounced Cake-o-ma. It is
sistant is C. H. Lee. made by Latham. Limited, London. Eng.,
and is a prepartion used for baking and

snecially for poddings. It is being ask-
3 ~ 1aliy tor dding t1 mne a

this treatn espeecial puddin k
a disecount b
len we ecan
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mation on the same will oblige.
Simeoe, Ont. BRUCE THOMPSON
co G. A. Curtis.
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L atest Review of the Grocery Markets

Sugar Still Continues Easy at Last Week’s Decline — Barbados Molasses are
Stronger — General Firmness in Spices — Rice is Also Firm — First of New

Pack Lobsters on Market — Foreign Beans Being Imported.

QUEBEC MARKETS.
POINTERS.—
Barbados Molasses— Higher.

Valencia Raisins—DPrices shaded.

Montreal,
situation 1s

June 6G.—Immediate
rather

differences of opinion are expressed re-

sugar
hard to cauce, and
cardine the tuture. Last week’s decline
of 10r ¢ents brought refined locally down
to #5.25 in bags, as compared with 460
A0,

one year

Trade in all elasses of croceries ap-

pears to bhe healthy and season 1= con-

(‘l‘!it'n] Ib_\' ju}))wl\ ds \hn\\lll‘_‘ a ;'mnl
opening.

Barbados molasses 1s a line that shows
this
been some shading on prices to ~timn-
late demand for Valenecia
raisins.

SUGAR.
the weak

as forecasted 1n

firmness week, while there has

lower grade

Market on the averace i1s on
1l|'v‘ilhn-
Still

constant fluetuations make it dithieult to

side, tollowing recent

Iss1es,

previous

give any definite opinion as tar as the

next week 1= concerned, as some of the

shrewdest operators are convineed that

the lowest ]nl'i(-'- of the season has now
been reached.

The

conmmenced, and

rainy s=eason in (‘uba has now
this, ot
a reduction in the grinding. So ftar
the revolt had little
on the industry, althoueh it is
had to

close down as a result of the hostilities

course, means

('uban has etfeet

sugar

reported that one central has

of the rebels.

Grannlated,
ulated, - 20-1b,
ilated, 5-1b. car
mlated, Imperial
Granulated,
ris lamp
ris Jump,
Paris lump, I
Red Seal, in
‘rystal  diamonds,
‘rystal  diamonds
‘rystal  diamonds
‘rystal  diamonds
‘rystal diam
‘rystal  Diamo "
Extra ground, bbls,
Extra ground, 50-1h, boxes
Extra ground, 25-1b. boxes
Powdered, bbls,
Powdered,
Powdered,
Phoenix

cartons
bbls, .
100-1b,  boxes
50-1b,  boxes
»1b.  boxes
cartons

hoxes

Gl i sy was e ek e
above bag prices.
SYRUPS AND

are changes to
quotations, the trade being heavier than

MOLASSES.
note in

There

not any svrup

usual, but an appreciable inerease has
taken place in Montreal distriet
choice Barbados, the rise bheing due to

for

a shortage followine on an exeeption-

ally good demand. Barbados exported

more cane than molasses this year, and
that the latter
1s still a cheap tood, present prices not-

it must be remembered

withstanding.

Barbados heons
Barbados barrels
Barbados half-barrels
3arbados puncheons
Barbados barrels
‘hoice Barbados half-barrels
New Orleans
\ntigua
I'orto  Rico
Comn syrups,
Com syrups, =
(‘orn  syrups, quarter-barrels

‘orn syrups, 38%-lb. pails

Comn syrups, 25-1b. pails =

Cases, 2-1b, tins, 2 doz. per case .
("ases, 5-1b, tins, 1 doz. per case
(‘ases, 10-1b, tins, % doz. per case
Cases, 20-1b, tins, % dos, per case ..

DRIED FRUITS. -In order to stimu-
late the demand for the lower

Fancy
Faney
Faney
Choice
holce

T

bbls .
half-barrels

UBUN~-OOOoOOO D
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erades of
Valencia raisins, the minimum price has
heen shaded C‘l'“\illl'l';lhll\' and more or-
‘]"Y" are now

expected.  Tarragona al-

monds are not very hrisk, but no fur-
ther concession from holders need he ex-
[H'l‘h'v]. as I]H'A\' have been lowered con-

stderably of late.

The eurrant market in Greece has be-
come somewhat easier, but buvers should
muech on a deeline, as a lead-
ine mmporter anthoritatively states that
the held
Greece 1s not enouzh to meet enrrent re-
bhetter

not count

amount ol earrants now 1n

quirements, and that a mitrket

may he expected shortly,

Evaporated
Evaporated

apricots 02 PN
apples S
kvaporated peaches 018 019
Evaporated pears - 018 019
Currants, tine filiatras, per Ib., not cleaned 0 (8% 0 (9%
Currants, fine filiatras, per Ib., cleaned .. 007 0 07'%
Currants, 1-1b, pckgs., fine filiatras, cleaned 0 08 0 081y
Currants, Patras, per Ib, sesses

Currants, Vostizzas, per Ib.

Dates, 1-1b. packages

Comadre figs, about 33-1b.
Glove bhoxes, 16-0z. per box .
Glove boxes, 10-0zs., per box

Prunes—
20-
30-40
-,
50-60
60-70
7080
80-90
90-100 ...
Bosnia prunes

SERG

coococosae
-
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Raisins—

5

Choice seeded raisins soesnade

Choice fancy seeded, 1-1b. pkgs.

Choice loose muscatels, 3-crown,

X loose muscatels, 4-crown, per

new, in packages

raisins, 7-lb. box, per box

Sultana raisins, loose, per Ib.

Sultana raisins, 1-lb. cartons .o

Malaga table raisins, clusters, per box..

Malaga table raisins, clusters, per % box... 080
stalk, per lh, . ceee 006 s

Valencia, -select, per Ib, ...%. 0 06% 0 07%

Valencia, ferown layers, per 1b, 007 008

NUTS.

mand

BIRRIR
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not

b

Valencia, fine, off

There 1s a fairly: good de-

tor peanuts, while almonds are

quiet, Brazil
Walnuts are not moving any

nuts also being in good

demand.

too steadily, though there are some zoo
orders passing tor fall delivery.

In shell—
Brazils ....c.oe000000 .
Filberts, Sicily, per Ib.
Filberts, Barcelona, per lb.
Tarragona Almonds, per b,
Walnuts, Myette Grenobles,
Walnuts, Marbots, per It
Walnuts, Comnes, per b, .
Hungarian e i

Shelled—
Almonds, 4 crown selected, per 1b
Almonds, 3 crown selected, per lb.
Almonds, 2 crown selecte per lb. ..
Almonds (in bags), standanls, per Ib.
Valencia shelled almonds, new crop..
Canbews .....c.:s

Peanuts—

American—
Japanese roasted
Coon, roasted .
Diamond G, roasted
Bon Ton, roasted
Sun, roasted .
Spanish, No. 1
Virginia No. 1

Pecans, jumbo

I’istachios, per b,

Walnuts—
Bordeaux halves, bright
Brokens .

LRNEg

SPICES. - The

taken as a

market is quite bris

at present whole, there he
ing, however, no particular change 1
note.  Peppers are steady, though nut
megs show some signs of fluetuation. I
the
continued activity as stoeks are not e

the
)

being placed in advane

deed, veneral conditions point to

tra heavy throughout trade,

orders are

tall requirements,
Allspice
Cinnamon, hole
Cinnamon, ground
Batavia cinnamon
Cloves, whole
Cloves, ground
Cream of tartar
Ginger, whole
Ginger, Cochin

cococoo

cooco

P'eppers, black .
Peppers, white ...

COFFEE.

stating that nothing but Providence e

NEYRBSERRRECER

co

pretty safe
bring about a reduection in prices with
the the
large one, things will be more satistuc

next vear. [t new erop 1s
tory, but even now there are conflietn
reports about the possible quantity, som
that

others

there has been a cood flower
that the

flowering, and

stating

ing, claiming weather

has been against eood

that as a result the erop will be a sho
one. Nothing bevond a healthy erop e

have any effect on hecause
the U.S.A. do get authority to confiseate
the the Braziha

Government naturally ean get

prices,
valorisation coffee,
an injun
tion forbidding any confiscation pendn
an appeal to a higher ecourt. Exper
ence has shown just how long it take
to reach the highest court deeision, ste
by step, and it would seem, therefor
that
the action against the Brazilian interest-
is making eourse,
one can readily see why the U.S.A. ar

instead of ameliorating eondition-

matters worse. Of




kets

re some coo

very.
014
010% 0!
01 NN
016 0
b.... 0 14 0
0 14%
011 01
013% 0

Ib.. 03 03

‘. 02
op.. 035

5 l||lih' hris
e, there I
ir change 1
though nut
ctuation. It
ms  point to
S are not ey

v trade, and

advanee 1

...... 013 018
016 018
015 019
025 0%
025 0%
02 0%
025 0%
017 0%
017 022
sy B AR
025 0¥
016 018
...... 02 ox
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prices with
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wering, and
ill he a shim
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. heeanse
to confiseate
he Braziha
ret- an injune
ition pendn
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long 1t take
deeision, step
m, therefor:
i eonditions
lian interest-
Of eourse.
e US.A. are

.o keen on breaking the trust, when it
;s considered that one-third of the 2!,
jillion pounds of coffee distributed
throughout the world annually is con-
cumed by our Yankee friends.
Mocha .. . i i
Rio . %
Mexican .
santos ..
Maracaibo oo . %
TEAS.—A cable from Japan dated
\Vlay 28, asked an advanee of 1 cent to
ne and a half on grade over 22¢. With
eccard to Indian teas, indieations are
at prices will remain steady for the
wext few months, as most of the season’s
stoek has been disposed of, and unless
e new season's erop comes along early
wrices may harden up.

With regard to Ceylon tea, the posi-
on is somewhat different. The drought
\[u-ru-m-ml during the earlier months

the vear, is over: the rains in Ceylon
ire falling earlier than usual; recent
advices show improved yields and ship-
ments from Colombo to the United King-
dom ftor April are nearly 1,000,000 lbs.
izher than in April of 1911; estimates
for May also show a further probable
nerease. Should such prove to be the
case, there will be a good supply ol
{ v'_\‘lnn tea suitable for general purposes,
vhieh will tend to keep prices on a
parity with those ruling throughout the
past month.
Japans—

Choicest

Choice

Fine .

Medium

Good common

Common .

Yamashino
Ceylon—

Broken Orange Pekoe

Pekoes

Pekoe Souchongs
[ndia—

Pekoe Souchongs
Ceslon Greens—

Young Hysons

Hyson .
Gunpowders
China Greens—

Pingsuey gunpowder,

Pingsuey gunpowder,
Pingwey gunpowder, pinhead

B aetkners
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ONTARIO MARKETS.
POINTERS—
Sugar—~Continues- easy.
Spices—General firmness.
Rice—Firm.
Peels—Hicher prices this yvear
Lobsters— First of new pack in.

Beans—Austrian and Hungarian be-

s imported.

Toronto, June 5—The first month of
summer, as the family ealendar ealls it,
as got off to a good start. We speak
i the groeery trade as summed up by
local jobbers. Already there has heen a
leeided movement of summer goods, but
warmer weather more along the lines of
that prevailing a year ago would work
for a much better demand from the pub-
lie for these lines.

Retailers would do well to give promi-
ience to those lines in demand, especial
Iv during the warm weather. Salmon

THE CANADIAN GROCER

will be a good selling line, because a
this time of the year there is not a great
quantity of fresh fish available, while
the faet that it needs no cooking makes
it even more so a favorite. The same
may also be said of other lines of eanned
zoods.

SUGAR.—Last week's decline of 10
cents in refined brought local prices
down to $5.35, compared with #4.70 a
vear ago. Market is easy at the decline,
raws having continued weak under dis-
interest shown by refiners as to purchas
ing, as well as other weakening factors
While there is some difference of opin-
ion expressed as to probability of a fur-
ther deeline, still the faet that market 12
weak 1s apparent. For this reason
15 no biz buving movement,
there 1s a zood seasonable demand
should econtinue, as renerall

low, and preserving seasol

SYRUP AND MOLASSES

not as zreat ceneral interest
e
A zood deal of trade i1s

:Il'!.»‘lvx .bl':u‘l_‘- }.\|l: reet
tion also There a veneral firm att
tude to molasses, especially Barbados
On acconnt of wide variation m quality,
it o1 uite diffienlt to get an exaet line
on prices.  Quality ranges from extra
fanev down to that seld for e
cattle. Lowest price
appears to bhe around
lon.  One firm quotes 25 to 28 ecents
what thev term ““West-Indies.”” Thers
is a seasonable trade in both maple and

cOrn Syrups.

4
3

Syrups—
2-‘!:. tins, 2 doz. in case
5-1b, tins, 1 doz.
10-1b, tins,
20-1b. tins,

Barrels,

e L L L

ERU2 sssw ﬂ!!,g:!!l

ple Byrup—

Gallons, 6 to case

% gallons, 12 to case

gnnrls, 24 in case

ints, 24 to case .............

Quart bottles, 12 to case ..
Molasses, per gallon—

New Orleans, medinm . ’

New Orleans, barrels .. “sve . 02 k)

Barbados, extra fancy . 50

Porto  Rico SRS SE AR A RS 04 s2

Muscovado . b

DRIED FRUITS.—“How are prices

on dried fruits keeping?

s

"

one johher
was asked.
39

‘It doesn’t make mueh difference.””

was his reply. **There isn’t much trade

1

any price. However,"’ he continued,

“*1 believe there 1s a htt hetter move-

ment late, but more through
and eonstruetion ecamps
trade.  Retailers loaded up

last tall,

hee!

odd line

4.'.[,” 1stie

r jobbers

Prunes—
3 to ¥, in 251b. boxes
4 to 50, in 25-1b. boxes
50 to 60, in 25-1b. boxes
6 to 10, in 25-1b. boxes
7 80, in 25-1b, bozes
80 t in 25-1b. boxes
% to 100, in 25-1b. bozes
Same fruit in 50-Ib. bozes, % cent |
Bosnia prunes . .
Apricots—
Chaice, 25-1b. boxes
Slabs .
ndied Peels—
Lemon
Orange
Citron
Tapnets
Figs, 2 to 2% inches, per b,

; peaches
ples
ed apples

Fine Filiatras
Vostizzas
Uncleaned, %ec less.

choice

fancy
Valencias, selected
Seeded. 1 Ih, packets, fancy
Seeded, 16-0z. packets, choice
Hallow f hoy
Package dates, per 1 Ib,
Fards, choicest, 12.1b. boxes
Fards, choicest, 60-1b. boxes

Speal

>
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tos,”” they say. ‘*Santos is also looking
up,’”’ was another remark.

Some coffee men say they are not par-
ticular whether they selly any of their
standard brands or not, contending that
they are losing money on them.

**Why don’t you raise the price
then?'’ one coffee man was asked.

**Well.”* he answered, ‘‘manufactur-
ers appear to be afraid of one another.”’

**Some firms will not raise their price
and accordingly, others can’t very well,”’
said another.

**The cost of one brand to us,”’
ed man, ** has increased from 22
to 27 cents, but we are only able to get
2 cents above old price. It
profits pretty fine.”’

stat-
one

cuts our

ERRNgERRR2SY
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SPICES.—Demand for spices during
spring months has been quite satisfac-
tory to local wholesalers. The pickling
season 1s already looming large, and al-
ready there has been quite a decided
move in anticipation of this trade.
Pickling commences in August.

General steadiness prevails on spice
markets. Mace i1s much stronger. and
local quotations have been extended five
cents per pound. Although unchanged
locally, allspice is steadier, havine ad-
vanced 1 to 1% cents on primary mar-
kets. Cream Tarter fluctuates after the
fashion of a spring thermometer, but is
firmer at moment. Black pepper is
ereeping up, while strength in white is
even greater. Celery seed
steady its spectacular
having doubled in
months.
seed,

continues
advance,
ahout two
Both earaway and cardramon
which are of interest with
approach of pickling season. are firm.
Indeed. whole spice market in general
1s stronger.

after
value in

more

5and 10 Ib.
Tins.
Allspice 1519
Cassia 2032
Cayenne pepp 23-33
2329

Cloves
Cream tartar 25—26

2500
2-1

% 1b.
pkgs.
60—0 70

% 1b.

tins doz.
700

Curry powder
Ginger
Mace
Nutmegs
Peppers, a ‘
Peppers, white
Pastry spice
Pickling spice .

rmerie .

Range for pure spices according to grade. Palls or
?‘nxu 2 cents per lb. below tins. Barrels 3 cents below
ns.
Mustard seed, per Ib. in bulk ..
Celery seed, per 1b. in bulk .. + @
Shredded cocoanut, in pails .. 0 16%

RICE AND TAPIOCA.—Rice mar-
kets in general are firm. Rangoon has
been showing marked strength, and re-
ports from primary market note an ex-
cited situation with advances almost
daily. English market is also reported
excited and advaneing.

THE

CANADIAN GROCER

and
has

Market in Siam econtinues firm,
paddy rice is dearer. Government
not yet, however, taken expected step
of prohibiting rice exports. Late ad-
vices from Japan say that price has
reached a record fizure, and Government
has ordered the Rice Exchange at Tokio
to be closed.

There have been adverse reports from
China, but Shanghai advices say famine
will be relieved almost immediately and
with approaching new erops position is
much brighter in that country.

A normal trade is passing in rice.
Standard B., from mills, 500 lbs. or over,

f.o.b. Montreal
f.o.b,

Rice, standard B., Toronto

-
g"
]

cocco ococococccolfww

Rang

Fancy rangoon

Patna

Japan

Java ...

Carolina ..

Sago, medium

Tapioca—
Bullet, double goat
Medium pearl

coococo:
SERRE:
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brown
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F
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. 0706%
exception of peanu
and possibly shelled varieties, movement
Packers of Brazils
have withdrawn prices. Spot quotations
rule at 13 to 15 cents, considerably be-
low the figzure which ruled a year ago.
Almonds,
Almonds,
Almonds,
Walnuts,
Walnuts,

Walnuts,
Walnuts,
berts

S,

of nuts is quiet.

1
-
&

BURE8R
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Pecans
Brazils
Peanuts, .
Peanuts, green, extras
Peanuts, green, jumbo

BEANS.—C(Canadian
available at a record price, but they
are by no means plentiful. To supply
the demand foreign beans are being im-
ported. Some Hungarian will arrive
shortly while Austrian are on the way.
They will sell cheaper than Canadian
article, one local jobber quoting Hun-
garian at $2.60 per bushel. As soon as
it became known that Canada wanted
beans, shippers in these countries began
to assume firmer ideas, and are now ask-
ing higher than their first quotations.
Prime beans, per bushel

Hand picked beans, per bushel
California Lima beans, Ib,

PEELS.—There 1is little or no de-
mand for peels just now, but interest is
being shown in this year’s pack. As
pointed out in these columns before,
prices this year are going to be above
last year’s. One house quote for fall
delivery, lemon at 13 cents, orange at
1314 and citron at 191%. ‘‘Those prices
are for finest quality dripped,’’ they com-
mented.  ‘‘There are probably lower
prices being quoted on other grades.’’

First shipments will begin to come
along in September.

: oood9Socovocec
1=

g

oo
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CANNED GOODS.
TORONTO.—The advance
of this year’s pack of lobsters were re-
ceived by a number of wholesalers this

40

shipments

week. They were badly needed,
stocks have been small for a long tin
some houses being completely eclean |
up. ““We could have sold a good m:
thousand more ecases if we had
them,’’ said one canned goods broke

Only 14’s have been received as yer.
They are being sold at $3.00. Later
shipments will sell at $2.85 for 14's,
$1.55 for ¥;’s. This is compared w
last year’'s opening price of $2.45
$1.50.

There is no particular change in otl r
lines. Salmon prices are well mainta
ed. Shading is still being done in pe
Corn is selling at 9715 to $1.00.

MANITOBA MARKETS.
POINTERS :—
Raisins and Currants
Sugar—Cheaper.

Dearer.

Winnipeg, June 5—With the splendid
growing weather of last week and opt
mistie reports of growing erops, business
conditions are most satisfactory thron
out the country.

In the ecity conditions are good,
large amount of skilled and unskilled
labor is under employment at remunecr
ative wages, and reduction of fuel bil
gives workmen more money to spen
on comforts. There is no indicatior
of any serious labor disputes in Mar
toba, but conditions in this regard are
unsettled in Saskatehewan and Albert

Collections have much improved n
May, and money market is reported t
be well supplied. Plenty of ecapital s
available for legitimate enterprise.

Currants and raisins are
dearer than when last reported, and
sugar is down 10 cents per ewt.

SUGAR.—A further reduetion of 10
cents. per ewt. is reported this we
With commencement of the preservii
season, there is a good demand
will improve as summer advances. M
ket is considered weak.

Montreal and B.C,
Montreal and B.C., in sacks
Montreal yellow, in bbls,

Montreal yellow, in sacks

Icing sugar, in bbls, .......

Icing sugar, in boxes (25 lbs
Powdered sugar, in bbls,

Powdered sugar, in boxes ....
Powdered sugar, in small quantitics
Lump, hard, in bbls.

Lump, hard, in half-bbis.
Lump, hard, in 100-1b, cases

SYRUPS.—Demand is falling off «
reduced butter prices and no furt
reductions are reported this we
Maple syrup is in demand, but is sea:

Syrups—
24 2-1b, tins,
12 5-1b. tins,
6 10-1b. tims,
3 20-1b, tins,
Half-barrels,
Barbados molasses,
New Orleans molasses,
Maple syrup—
mperial quarts, 2 doz. case
% gals, 1 doz. case .
Gals., % doz. case ...

DRIED FRUITS.—Prunes are stea
and unchanged. Raisins are strong a:
advanced and currants are 15 cent pr
Ib. higher. The world supply of @

somew hat

whic

granulated, in bbls

per case ........
per case ..

T case ..

per case
per cwt.
in half bbls.,
half bbls.,

per gal

per gal 030
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rants is generally considered as short,
and prices are likely to advance fur-
tner.

New Prunes— Per Ib.

00T
00T 46

40-508, 258,
‘ooking Figs—
Choice boxes ....
Half boxes .
Half bags ...
Valencia Raisins—
Fine, f.0.s., 38
Fine, selected,
§-crown layers, 28
§-crown layers,
{-crown layers,
Ne plus uitra,
Currants—
Dry, clean, per
Washes, per lb.
1-1b. package 0 8%
2-1b, package 017T%

COFFEE.—Coffee remains unchang-
ed. It is generally admitted that sup-
ply is controlled by other econditions
than laws of supply and demand, and
mueh unecertainty as to future is ex-
pressed by trade.

Roasted Rio, per 1b,
Green Rio, 5's, 1b, oty
Green Rio, 7's, per lb. .....
Green Santos
Santos .
Jeans
though demand will likely fall off with
advent of warmer weather, sales still
keep up with average of the past two
months.

Beans, 3-1b, picker, per bushel .. . b
Hand picked, per bushel ............ > 10
P’eas, split, 100 lbs, Ly

NUTS.— Trade has much improved

since warmer weather has set in and
holidays resorts and stands have come
into operation.

Nuts— Per 1b.
Almonds ......... sssennse Srssive s 17
Almonds, shelled, in 23-1b. boxes ...

Almonds, shelled, less than 23-1b,

Cocoanuts, per doz. SR

Cocoanuts, sacks .... ous
Peanuts, roasted, choice ..
Peanuts, roasted, extra fancy
Peanuts, shelled, not roasted
Peanuts, salted, per ctn, of X
Pecans, medium .
Pecans, large

Brazils .
Nutmegs csise
Filberts
Walnuts, Marbots
Walnuts, Grenoble SLde
Walnuts, shelled, cases 5 lbs, .
Walnuts, shelled, in less quantities

NEW BRUNSWICK MARKETS.

St. John, June 6.—Both retail and
wholesale trade last week were greatly
retarded by heavy rains, and disagree-
able weather but the slackness now be-
ing experienced is expected to be replae-
ed with inereased business on approach
of finer weather. The market has offer-
ed little in way of new features, chief
change of interest being the weakening
of sugar. The decline of 10 cents per
ewt. in refined last week was followed
by another reduetion of a similar
amount early part of this week.

Encouraging harvest conditions in
Europe and Cuba, it is said here, have
led to drop in price. It seems rather
strange in contrast that molasses has
strenegthened instead of weakening with
the deeline in sugar but such is the case
and faney Barbadoes is now firmer, with

word to the effeet that stoeks in that
country are about finished and it is
practically impossible to proeure more.
During the past week there have been
many heavy receipts of molasses in this
port but even with inereased stock prices
has advaneced.

Flour remains about the same with
advices from west to effeet that in spite
of damage and losses during past winter
the erop will be well up to the average
of last year or two.

That the loeal trade might have to de-
pend upon foreign suppplies for beans
was the opinion voiced by a St. John
wholesaler this week, so searce have
stocks become. Reports from Ontario
are that there are none to be had there.

A slump in potatoes has taken place
in country market, and they have drop-
ped in price from 25 to 50 cents, now
selling as low as $2 and $2.25, with some
of better grades at $2.50. Many farm-
ers with the opening of navigation
broucht stoeks to (‘i!}' whieh ”l(‘}' had
been holding back and the market being
thus relieved, prices 111‘1-|lpmi_
Beans, hand picke«

Beana, yellow eye
Butter, dairy
Buckwheat, |
Cheese, new, b,
Currants, 1's, 1b
Canned Goods—
Beans, baked

Beans, string
Com, doz. ....

S _
2=

KO81K
=

I BARRBR: (i

Cornmeal,
Commeal, bbis.
Eggs, hennery
Eggs, case .........
Finan Haddles
Fish, cod, dry
Flour, Manitoba
Flour, Ontario ssdanusenh
Lard, compound, Ib.
Lard, pure, 1b. ...
Lemons, Messina,
Molasses, Barbados, fancy
Oatmeal, rolled .
Oatmeal, std. .....
Pork, domestic mess
Pork, American clear
Potatoes, barrel

, California, seeded
BN P B ..oocoee
Salmon,

DEATENURBRRESCSESBUREEER
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Standard granul
Austrian grannl
Rright vellow
No. 1 yellow
Paris lumps
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23

NOVA SCOTIA MARKETS.

Halifax, June 6.—Business continues
good in loeal grocery lines. Whole-
salers are sending out satisfactory or-
ders, and collections are fully up to
average. In some lines such as hams,
bacon and lard, prices are firmer, each
having been marked up one half cent
per pound.

Sugars are only in fair demand. The
price is easier on all grades. Extra
standard is quoted at $£5.40, and United
Empire $5.20. Bright yellow is quoted
at $5.20, No. 1 yellow at £4£90, and un-
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branded at $4.85. One cargo of sugar
from West Indies was landed here this
week, and another is expeeted early
next week.

There is no ehange in flour and feeds.
Demand is fair for season

—_—

FINED FOR FORESTALLING.
St. John, N. B., June 6.—(Speeial

Fhe law aginst forestalline in the eoun-

try market was put into effect this week
in the case of four loecal dealers. They
vere reported and ealle to appear '1
the police court on this eount. After
aving pleaded guilty, they said there
was no way of knowing how long t
zoods in the market had been expo
tor sale, and they made some suggestions
as to how the law could be remedied
Each of them was fined $20

At present it is prohibitive for a gro-
cer or other dealer to purchase from
a eountryman in the market anv goods
which have not been exposed for
for the space of three hours. There is
mueh opposition to the by-law amone
dealers, who elaini that it is unfair to
them, and there is talk of their testing

*ase 1n court, uniting in the support

of counsel, ete.
+

LESSON XVIIL.—-SHOW CARD WRIT-
ING.

Coneluded from page 34)

mauve is added to the background Ex
perience is 3 good teacher—tryv it

An Odd Touch.

An effect seldom used, but very efiec
tive, is the one shown in the Easter
card.

The lettering is made first, then by
the aid of a mechanical device known as
a ruling pen, the lines of white or anmy
other light shade may be made across
the face of the letter Fasten the card
firmly on a drawing board with thumb
tacks at the angle desired, and bv the
aid of the T-square, which is held firmly
by the left hand against the edge of the
board, making parallel lines at inter-
vals, giving 3 broken or gray efiect

This is the first introduction in the
course of the drawing boards and
thumb tacks and ruling pen, and except
for such work as the above mentioned
thev are seldom used, and these are sub-
stitutes, thus avoiding the necessity of
buving them, although thumb tacks are
inexpensive and obtainable at all book
stores

In the Easter card shown the decora
tions are pasted on and colored with
transparent water colors

For further information re pens, out-

fits, etc., write to the editor, The Cana-

dian Grocer, 143 University Avenue,
Toronto
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Appear to be Favorite With Consuming Public at Present Time to trade. ,
—Preserving Season for Pines in Full Swing — Strawberries Pineapples and strawberries now
Show a Gradual Easing—Verdelli Lemons on the Way—Looks cupy the centre of the stave and I
Like High Summer Market for Lemons. quantities are Deing dtpaned of. P
are easier. Larger sizes sell best

Pineaapples and strawberries are fav-
orites at present time and sales are run-
ning nto coodly ficures.  Watermelons
tfrom Florida and eherries from (alifor-
nia are some of the tancy fruits which
are being taken up well. In vegetables,
there is quite an extensive list of new
:Hml\. all of which are (-umin: in for
their share of attention. Holiday at first
ot week instilled more life into demand
for fruits and vegetables. While warm-
er and brighter weather is having a gen-
eral beneficial effeet on trade.

Pineapple preserving season 1s now in
full swing and as prices are fairly reas-
onable and flavor. is good, they are being
pushed strongly for this purpose. Prices
at primary points sliow no great varia-
tion. Florida is shipping out some
stock but this will not get much atten-
tion here while Cubans are to be had.
("ubans will probably last another eonple
of weeks. As prices become more reas-
onable larger sizes come into greater de-
mand.

Strawberries are selling well, prices
showing a gradual easing. No ('anadian
berries have appeared vet, season being
close on two weeks behind last yvear, but
advance samples should soon be coming
forth. Tomatoes are firm at present,
Florida being practieally ecleaned up.
Texas and Mississippt will be next to
come along and thev look like a fair
crop. Opening naturally will be a little
high.

A limited quantity of new Verdelli
lemons are now on the way and will ar-
rive about middle of month. Prices are
very high, in faect considerable higher
than price bheing asked for earlier erop
lemons now on the market. There ap-
pears to he a fair supply of earlier erop
lemons. A vear azo situation was deeid-
edly different, hot weather of early sum-
mer having eut lemon stocks extra low
and first Verdelli shipment was badly
needed when it arrived. High prices at
whieh Verdelli are being held would in-
dieate a hich summer market. Weather

Pines and StraWberrieS Selling Well stir in this «lopurtnw_nt wh_ile l_n-i;r
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and warmer weather is adding impe

o S 3 prices become lower. Strawberries
however, a big factor in determining : : : :
of good quality, coming from fart

north and going out to the trade at 1.1

14 cents.

Bananas are selling well. Grape fru

values.

California will probably start ship-
ping Valencia  oranges about July 1.
Navels, however, are not finished and

. 1s well to an end and same is true
are in good supply and cheap, although

a little firmer end of last week. Dry
pulp of navels 1s apparently hurting

apples, even faney varieties being newt
to a clean up. New Verdelli lemons w

arrive during month. Prices will
business somewhat. 5
high.
= Watermelons came in last week,
MONTREAL. : :

i iy s still rather high but will be lower.
GREEN FRUITS.—Bananas are quot- o sc

Bananas, per bunch ARSI 150
ed as high as last week and are expeeted Red bananas, per bunch ... .37
g : Cherries, California, box ........ s BN 38
to reach a higher level before very long. emons \I.l~l~)'1‘1'.-:”.x<rm¥m( aaal -
Oranges are also becoming firmer, while ‘™S navels . 380
erape fruit is selling well and moving T",',‘f,fl':‘p”,f: o g
B aaly Pineapples, case 2%
out Iree l.\' Pineapples, case of 36 s 2%
Strawberries, quart S i o 013 014
450 700 BRUDGID, POF GOBEE. oovooosicscssrsoionanmie 000 [ X
200 2 50 Watermelons, each 060 ) 75
375 400
600 675 VEGETABLES.— \\1tl1 t}m extensiy
St T
3% 3% array of new and tempting vegetables on
- 1 . A
market, a substantial trade is in e
gt o8 dence. I'here are easier prices on a
- number of lines ineluding beets, carrots
. PR A% o and cabbage. Cucumbers are an exce
Strawberries, per quart oM 02 tion, being searce and high at present

VEGETABLES.—The mm‘l\ef at pres- Market varies econsiderably, depend
ent 1s by no means brisk exeept for ecer- supply and demand.
tain lines and even this is not regarded New potatoes are cheaper at $6.75
as quite satisfactory.  Carrots remain g7 per barrel. Some supplies will n

high and are still searee so that prices he coming from Virginia. Florida
matoes are about done, but Texas

are expected to make a further ]nmp

Beans, green, hamper .........occeeee. 5 35
Wax beans
(‘arrots, boxes - sise el .
Cabbage, OFBle  .......iccsessssionsdsiininves
Caulifiower, dozen
Celery, Bermuda, crate
Cucumbers, basket

Mississippi will now be coming

309 o
1

[T Eepey

Opening will be high but reasonahle
little later. Hot house tomatoes
coming in regularly now at 21 cents |

88AL

e O WL
2

Garlic, 2 bunches ....... 45 3 . s
Peppers, green, crate of § 00 pound. Cauliflower are arriving 1
Lettuce, Boston, per box 00 . . > B
Leeks, dozen (N.Y.) 2% the south, bringing $2.50 basket.
Onions— :
Canadian reds, 100 1b: 0 04% Asparagus, Canadian, basket
New Egyptian, per 1 003 ):.x.u, new, hamper .
Radishes, dozen ..... 060 075 Carrots, new, hamper
Sweet potatoes, per 380 1"..'.!';;»"-, new, per crate
Potatoes, Green Mountains, 2 00 Green beans, hamper
New potatoes, per bbl 750 8 00 Egg plant, case . -
Spinage, per bbl. o ede 4 00 Kgg plant, each ceranen . :
Parsnips, bag . : 250 Turnips. DAZ .....cooococoniiiiiiiiiiiin. .
Tomatoes—( Flori Cucumbers, Florida, hamper .. 2 50
Choice 37 400 New radish, per dozen ) 25
PAReY. . g 450 Now alah, BOWDOF ...iseisivirisiaciscoce
Turnips, per bag 1% New lettuce, per dozen
Onions—
— Green onions, hamper ................
Egyptian onions, 110 1b, bags
termuda onions, 50 1b, crate 200
TORONTO. p’.m‘p.. Np" bag . 17
GREEN FRUITS.— There is a 200d potsoss. Gutario, ‘bag Y
3 . . . F R
volume of business in fruits. The King’s potatoes, Irsh ... S
gl e i = oS J g C Potatoes, new, hbl .. 7
¢ s re s \ 3 . g
hirthday was responsible for some little § R T 5
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g;u:;?rnmr:“ crate . ¢ : f’f there 1s a vood demand for all lines,
3;;:““;:; hamxr - - Oranges and lemons are somewhat dear-

Green peppers, basket .. evssecsers sses er, cherries and strawberries cheaper.
WINNIPEG.
FRUITS AND VEGETABLES
Trade has freshened up wonderfully
with advent of real summer weather and

while bricl

adding imp.

lwl'l'lv« now
stage and la
posed of. P
zes sell best
trawberries
g from fart
1e trade at 1

Al Grape 1
iame is true
ities being n
lelli lemons w
Prices wil

last week,
| be lower.

...... i New Recipes Frequently Assist Sales

h the extensive

o vegetables A Method for Serving Pineapple a Little Different from the Ordinary—Use it

to Increase Sales of Pines—A Fruit and Vegetable Window Arranged in

‘ade 1s in e
Neat Manner.

er prices on
r beets, earrot

i are an excej Women are continually on the look- ittle care is re
igh at preser out for new wayvs of preparing desserts oles are not puneh-
bly, dependin A pudding or a pie recipe is usually Dig around t
given more attention than an election . A8 hen 1t gets in the way,
per at $6.75 campaign. There are few housewives : off with the spoon. When a
plies will 1 who have not some sort of file 1 he : ilp and juice has been ex
1. Florida 1 pantry for doing things out " the ted. sugar o suit and empty
but Texas beaten path, and they welecome anything it back into the shell of the pine
be coming « new, desired. strawherries,
t reasonable [f the dealer can at anyv time connect mixed
tomatoes up a display with a new reeipe, he in
it 21 cents | variably will find good sales.
arriving Serving Pineapple From Shell.
basket. This is pineapple season. Pineapple
are now being used in large gquantitie
2 for dessert. They are in majonity ol
....... __, : CAses ]n'l‘!"!l and slieed 1n the n]'l stereo
s tvpe stvle Why not present some- A grocer
06 1 : :
2 50 thine new— mav be familiar to vou but siderably
..... new to manyv customers,
"""" Here is a method for preparing the
pineapple for dessert: dea
T Cut off the top a short distance pineapple ne 1 appeal to t
g‘g : below the stems. With a large housewife
sunec -3 8 strong spoon dig out the pulp and Practica every dealer these
675 T liquid from the pineapple, placing displaying fruit n the window
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Rolled Oats Decline 15¢c. Per

In Sympathy With Easier Trend to Market—Price Previous to Decline Highest
for Past Twelve Months—Demand Rather Quiet While Same is Also True of
Flour—Export Flour Trade Quite Dull

Rolled oats, following the prediction
of last week, are down 15 cents per
sack. This is in sympathy with market
for raw material, which has been exhib-
iting an easier turn of late.

At the reduction rolled oat prices are
25 cents per sack above those ruling a
Year ago. On account of short produe-
tion of oats last year, prices have been
generally high since last erop, although
a price-cutting war in middle winter
brought a slump in market. Previous
to recent decline, prices were at the
highest point of past twelve months.
High point was reached in early April.

Demand for rolled oats is on the whole
rather dull at present time, and will
probably continue so for next ecouple
of months. This is the usual course,
according to millers. During warm
weather demand is not so large, while
retailers like to keep stocks in small
compass during hot weather. Approach
of new erop is another reason why re-
tailers do not care to book for more
than immediate wants.

Bran is unchanged from the reduced
price of last week, which was brought
about by let up in demand. as cattle
are now out on pasture. Shorts are
unaltered, however, and demand is still
maintained. They are in good- request
at this season, as feed for young pigs
and ecalves.

Flour shows no particular change, but
both spring and winter wheat grades
are reported as maintaining a fair tone
of steadiness. Retailers are apparently
carrying quite substantial stocks for
season, and demand is rather ineclined
to quietness. Export trade is reported
decidedly dead.

Canada’s visible supply of wheat is
12,950,000 bushels, last week it was 16.-
030,000, and last year 5,663,000 bushels.
The supply of oats is 5,882,000 bushels:
last week it was 6,969,000 bushels.

MONTREAL.
FLOUR.—There are no changes to
note in this market, though the feeling
1s stronger, and it is not improbable
that a slicht inerease will be registered
if the present activity continues.
Winter wheat, fancy patents, in bags .... 475
Straight rollers, in bags 30
Manitoba 1st Spring wheat patents, bags ....
Manitoba straight patents, in bags
Manitoba strong bakers, in bags
Manitoba second, in bags
ROLLED OATS.—Quite a echange has
taken place in this market, prices hav-
ing dropped considerably owing to an
overstock and slackening of demand due
to warmer weather,
Fine oatmeal, single bag lots
Standard oatmieal, single bag .
Granulated oatmeal, single bag lots
Bolted Cornmeal, 100 bags
tolled oats, jute bags, %-lb. single bag lots
, cotton bags, 9-1b., single bag lots...

oats, barrels

ed
ed wheat, bbl,

TORONTO.

FLOUR. — There is no particular
change in either Manitoba or winter
wheat flour, but values eontinue fairly
steady.

Trade is rather inelined to quietness,
not an unusual thing at this time of
vear. Retailers are apparently holding
fair stocks.

Export business is decidedly dull.

Manitoba Whea
1st patent, in car lots, per bbl. ..
2nd patents, in car lots, per bbl. .
Strong bakers, in car lots, per bbl.
Feed flour, in car lots, per ton
Winter Wheat.
Straight roller, domestic consumption ..
Patents, fancy, domestic consumption...
Patents, % p.c. domestic consumption..
Blended, domestic consumption

CEREALS.—Following easiness noted
last week, rolled oats have declined 15
cents per sack, bringing loeal quotations
for small lots down to $2.50. Trade
in this line on the whole is dull, as usunal
at this time of year, and ean be expected
to continue so for next couple of months.

Cornmeal still continues steady, al-
though raw material is somewhat less

firm than a short time ago.
Rolled oats, small lots, % 1b. sacks
Rolled oats, 25 bags to car lots .
Standard and grahulated oatmeal,

cone Baoo
358 8383

1)

L 1 TE]
888 5%

Rolled wheat, 5 barrel to car lots
Cormnmeal, 100 1b. bags
Rolled oats in cotton sacks, 5 cents more.

2%

MILL FEEDS.—Bran has made
further change since last week’s red
tion of $1 per ton, bringing it down
$24 per ton in car lots. Shorts
steady and unchanged at $27 per ton

MANITOBA.

FLOUR AND CEREALS.—Flour
steady. Cornmeal is quoted at an
vance. This was to be expeeted follo
ing the stronger eastern market that has
heen in evidence for some time. Rolled
oats are a little weaker.

Flour—

1st patents, cwt. ...
2nd patents, cwt.

Granulated oatmeal, per cwt,
Com Meal—

98 1b, sacks

49 1b. sacks

CONDENSED MILK CO. CHANGES.

A Canadian company has been o
ganized operating under a Dominior
charter, under style of Borden Conden
ed Milk Co., Limited, to take over t
interests in Canada on June Ilst,
Borden’s Condensed Milk Co., S
Charles Condensing Co., and Reinde
Limited. Aeccording to the officials t
Canadian company has been formed
the purpose of facilitating the handln
of business involved. The change
proprietorship, they state, is largely «
of name only, as it is a well known fa
that the Borden people for years ha
been the owners of all the stock of -
Charles Condensing Co., and have
some time had control of the business
Reindeer, Limited. The headquarters
the ndw company will be in Montr
with the condenseries at Ingersoll ar
Tillsonburg in Ontario; Huntingd:
Quebee, and Truro, N.S.

The brands of former companies w
be retained and there will not likely
any very radical change in the selli
poliey.
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fish reported, while smoked varieties ap-
pear to be coming in for their share of
White fish and trout are fav-
. cod :md 'l:ld-

attention.

orites in demand.
dock are in good supply, but
heen scaree
erel 1s now
cood  condition
Shad fishing
The lobster
Scotia 1s \ll[blln\t‘ll to end on
but this year
as extended
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Something
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the consumption of

~shows that
large and
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Less than case

Smelts, hncy

Haddock
Halibut,
Her-ing,
Mullets

Pike, dressed and headless,
Steak, cod ..... .

Mackerel
Dressed perch

B.C. red salmon .
(Gaspe salmon, per Ib.,

Qualla salmon

No. 1 wmelts, per Ib.
Lake trout, per Ib.
Whitefish, large,

Lobster Fishing is Extended Ten Days

In Nova Scotia—Supposed to End on June 1—Catch on Cape
Breton Coast Reported Good—Fish Demand Continues Sea-
sonable—One Nova Scotia Firm Sends 27 Carloads of Fish
to Western Canada Last Week —Shows Extent of Industry.

PREPARED nsn.
Boneless cod, in blocks or packages, |

‘!ALTED AVD PXLKLID.

N green .
New Labrador herru.u per bN.

and continues high. New Labrador herring, per half bbl.

too encouraging,

Salt sardines, half bbls,

Lake trout, half barrel ..
herring

Holland herring, half bbl.

HASEBTJSRES828ESE

¥

g, Keg
Boueless new h"mu l(Hb.

Rosoco~annmonannnuanb

&

Lubndor ulmon bbls

B

yvear on the west coast.

(AP

Yarmouth blon!erll. fancy, per box
1

Herring, new, smoked, per'
Kippers (small) per box of 50 fish .
Smoked salmon, per

Solid meats—Standards, gal., ﬂTS selects,

-

Storms ecaused eonsid-

BE MEE-AR

‘anadian West

halibut and pike ar

coming along

CAUGHT FISH.
not over-plenti-

538

FRESH AND FROZEN.

Fancy spring salmon
Fancy shad bucks,
Fancy shad roe,
Large shad herring ch ..
Market cod, cases, 250 lbs.,, per b,

(
"L

ceeo
&

cComec

Ced in loose strips

EHSRECSERERR-ISER)
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NEW BRUNSWICK.
ST. JOHN. - Supply of zaspereaux is
feature of fresh fish market whieh is

causing much interest here, as it is keep-
ing up in large quantities much longer
than expected. Shad fishing, however,
1s none too encouraging and unless it
changes for better before long,

th

little hope of an abundant supply. Pre-
sent shad prices are from 20 to 25 cents
retail.

Only a few salmon have been placed
on market thus far, and that at high
prices, but after this week feeling 1s that
they will be received in better quantities
From '_'-l to 35 cents 1s being asked for
in the

river at Indiantown this week was eap-

salmon. The first to be caught

tured and placed on display in fish de-
partment of W. H. Dunham, grocer ot
North End. It weighed 27 pounds and
attracted quite a share of attention

All grades of fresh fish have been
scarce and high of late. Halibut 1s
bringing eight cents wholesale and fif-
teen retail. Now that gaspereaux are

plentiful, demand for haddock has fal-
len and the price asked for the latter
1s from J to 3 eents. On aecount of poor
cateh last season dry fish are high and
prices remain stationary.

NOVA SCOTIA.

HALIFAX.—Loeal fish markets are
now aective. Maeckerel have struek in
ilong the eoast, and some small eatehes
were made during week in vieinity of
Prospeet. These fish are large, and in
excellent condition for so early In sea-
son.

Lobsters eontinue in good supply and
demand 1s aetive. Price varies aecord-

Iull-h‘r~
1

meg to size, some of the large

selling at 40 cents apiece, w lest
ones feteh ten ecents, (‘ateh on “Ji't‘
Breton coast is good. Some fishermen

there are selling them to faetories for
#4 per hundred. Storms during week
have alb'\TI“»}l'«l a lot of fishermen's gear
on western shore. Fisheries Department
has extended season for ten days, which
will be beneficial to those engaged in
industry.

During past week one large firm re-
ceived an order from the Canadian West
for 27 carloads of assorted fish. This

s T O § S e

-~

Pl TRPSE SN

o~

v -

R T

=

| SRR S L ARV CL W Y L

s

b W WL V-

&

SN 4

PN



Sy S P

B I

.

is one of the largest orders ever re-
ceived in the East, and gives some idea
of the extent of the Western market,
and the rapid expansion of the fish-
eries industry.

A new fish compiany to be known as
the Piscatorial Appetizers, has been in-
corporated with a capital of $50,000.
The incorporators are P. J. Harrifen,
H. G. Howard, and J. Walker, all of
Haliftax. They will engage in a general
tish business.

MANITOBA.

WINNIPEG. — Inland fisheries are

again in operation but no ehanges in

THE CANADIAN GROCER

prices are yet announced.. A reduction
in smoked gold eyes is altogether prob-
able.

Fish—
Lake Winnipeg whitetish, 1b,
Fresh pickerel
Steak cod
Haddock ...
Market cod
Finnan haddie
Sea herring, doz.
Fresh goldeyes
Kippers, box ....
B.C. frozen salmo
Lake trout .......
Bloaters, per box ...
Mackerel ........
Smelts ......
Extra smelts .
Smoked goldeyes, dovz. ......
Norwegian herrings, per case ...
Labrador, per half barrel .......
Holland, kegs ...... X L3 it
Halibut
Fresh salmon
Fresh trout

CEa
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ToGive Address on Cost of|Doing Business

Part of Programme for Next Meeting of Grocers’ Section R.
M. A, Toronto Branch—Officers Elected for 1912—New Mem-
bers for R. M. A.—Resolution Carried.

Toronto, June 3.—The regular month-
lv meeting of the Grocers’ Seetion of the
Retail Merchants® Association of Can-
ada, Toronto branch, was held on Mon-
day evening, May 27th, in the board
room of the association, 21 Richmond
Street West. Some interesting subjects
came before the meeting.

The following officers were elected
for the coming year:

E. C. Matthews, chairman; J. Simp-
<on, 1st vice-chairman; F. Spooner, 2nd
vice-chairman; F. L. Giles, treasurer;
F. (. Higgins, seeretary; H. A. Tubb,
auditor.

Enrolling New Members.

M. Moyer, chairman of the grocers’
section of the association for the pro-
vinece of Ontario, addressed the meet-
ing, and reported that during his visits
among the grocers in various parts of
the provinece he had met with a great
deal of encouragement, and had sue-
ceeded in enrolling a large number of
new members.

He urged upon the retail grocers the
necessity of standing shoulder to shoul-
der with their fellow retail merchants
in all lines of retail trade throughout
Canada. He stated that his experience
as a retail grocer had proved to him
that only by doing so could the grocery
trade hope to be protected from trade
abuses, that at all times ecreep into the
commereial community.

After considerable discussion, the fol-
lowing resolution was unanimously ear-
ried:

““That it is the opinion of this meet-
ing that our speecial grocery trade inter-
ests and the general welfare of the
great body of retail grocers has been
and can be better taken care of and
protected by being a ‘Grocers’ Section’
and forming a part of the great federa-
tion of ‘The Retail Merchants’ Asso-

ciation of Canada’ than by attempting
to have our interests taken ecare of
through an isolated single line grocers’
assoelation.

‘“We believe that only in retail unity
can there be strength and that experi-
ence has proven to us that in order to
defend ourselves against unfair trade
abuses or unfair Dominion or Provineial
legislation, that we must stand shoulder
to shoulder with our fellow retail mer-
c¢hants and maintain ‘The Retail Mer-
chants’ Association of Canada,’ with its
Provineial and Dominion boards, and

their equipped offices and staff, and that
we cannot afford to weaken our unite
forces by being divided into separat
camps or single one-line assoeciations

‘“*We further believe that each se
tion of retail trade should have the sam
relationship to ‘The Retail Merehant-
Association of Canada’ as Canada an
the other British colonies have to th:
British Empire.

*“And whereas the association havin
secured legislative rights whereby the
can protect the entire retail trade, w
now strongly urge upon the officers o
the ‘Grocers’ Section’ to put the sam
into operation and ask every retail gr
cer to assist us.”’

At the next meeting F. C. Higgins wa
requested to read a paper on ‘‘The cos
of doing business,” and what percent
age grocers should add to the cost o
their goods in the average retail grocer,
store. This address was given this wee
and will appear in the next issue.

Considerable discussion took place o
the resolution passed some time uco
opposing the praetice of wholesale gri
cers selling consumers direet, and an ir
vitation was extended to E. M. Trowern,
secretary of the Dominion board, to i
present at the next meeting, and addres
the meeting on the subjeet: ** Whar ¢
we do with the wholesa'er or manutac
turer who sells goods direet t
customers ?’’

A vote of thanks was tendered to tl
retiring officers and M. Moyer for |
attendance.

Wealth Derived from Tobacco Growing

Essex and Kent Farmers Better Able to Meet Their Pay-
ments and Merchants Reap Benefits—Value of 1911 Tobacco
Harvest in These Counties Estimated at $1,700,000—Lower
Acreage Expected This Year But Better Quality.

Leamington, Ont., June 6.—Prospects
point to a somewhat smaller acreage in
tobaceo this year in comparison to 1911.
This, however, will likely result in more
attention beingp aid by farmers to this
crop, and hence a better quality leaf all
round, is anticipated. As the tobaceco
companies pay acecording to quality
farmers in Essex and Kent ecounties
should this year make even more money
than last.

W. T. Gregory, manager at Leaminz-
ton for the Imperial Tobaeco Co., states
that the 1911 erop was the largest on
record, more than double the yield of
any previous year. It is estimated that
it amounted to 15,000,000 pounds and
farmers received no less than $1,700,-
000. The high price was 1215 cents per
pound which every farmer admits means
a good profit.

The addition of $1,700,000 to any dis-
triet means a big increase in the gen-
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eral wealth. The result is to be seen 1
mortgages paid off, more money sper
among the retail merchants, easier co
lections, better farm buildings, and bic
eer bank balances.

It will therefore, be seen that the pro
duction of tobaceo in Western Ontar
is enormous. The question naturall
arises, to what extent can this he u
creased with a market to some exten
limited. The answer appears to bhe tha
the tobaceo growing industry will eve
tually come to its proper place, namel}
as a business not to be undertaken, e\
cept by those who are prepared to ur
the best tobaeceo and house it proper!
This means that a lot of people «
have been growing it as a side line, a
giving it little attention, will either qui
it or else become proper growers.

Like everything else in these advanc
ed times, quality is evidently required
in the growing of tobaeco.
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Froduce ¢ Hovisions

Shrinkage Already Causing Lossin Eggs

So That Although Values in Country are Easier, City Retailer
Pays Just as Much—Receipts are on Liberal Scale—Undertone
of Easiness in Butter—Demand From West Has Kept East-

ern Decks Clear.

(‘omplaints are already being voiced
hy  wholesalers from different centres
of loss in eggs through shrinkage, which
appears to be quite large for time of
vear. This generally inereases to larger
proportions as weather becomes warmer,
hut no doubt could be considerably re-
dueed if proper precautions were taken
hy eountry merchants who ship eggs.
Candling of supplies as received is ne-
cessary, followed by proper care of stoek
hefore and during shipment.

Quality of bulk of present receipts
i« said to be only fair. For this reason,
ilthough easier values are being paid
in the eountry on acecount of this loss,
prices to eity retailers have shown little
reduction. Reeceipts continue to show
i quite substantial inerease, but a good
demand is balancing this to some ex-
tent. Some storing is being done, al-
though weather will soon be a little
warm.

As far as aectual quotations are con-
cerned, there has been little ehange in
butter, but there appears to be an un-
dertone of easiness. Prices are now
above normal, and situation resolves it-
self simply into a question of supply
ind demand. Receipts in East have
heen inereasing, but a demand from Can-
adian West has kept decks clear. West
should shortly be able to eare for her
own wants, while excellent pastures
<hould work for a general good produe-
tion. June butter is considered as de-
sirable for storing, but as one whole-
saler remarked, ‘“at the right price.’

Generally speaking, new cheese has
held fairly steady during past week,
although slight waverings are reported
from an odd ecentre. .Just at this time
t number of faetories ehange from but-
ter to cheese, and as other conditions
continue favorable, a larger produetion
of cheese this month than last June is
expected by some in the trade. Old
cheese maintains a strong front.

MONTREAL.

PROVISIONS.—Stoeks of lard have
been light for some time, not many hogs
being marketed. Prices seem to be a
record, and it looks as if a higher level
will be reached as the summer advances.

Long clear bacon, hearvy, Ib.
Long clear bacon, light, Ib.

Hams—
Extra large sizes, 23 to 4 lbs., per lb.
I sizes, 20 to 28 lbs., per Ib.
Medium sizes, 15 to 19 Ibs., r Ib. .
Extra small sizes, 10 to 14 lbs., per Ib. .
Bone out, rolled, large, 16 to 25 Yhﬂ, per 1b
Bone out, rolled, small, 9 to 12 Ibs., per Ib
Breakfast bacon, English, boneless, per Ib
Windsor bacon, skinned, backs, per 1b.
Spiced roll bacon, boneless, short, per lb.
Boiled ham, small, skipned, boneless
Hogs, live, per ecwt., .
Hogs, dress, per cwt.
Pure Lard—-

Boxes, 50 Ibs., per Ib.

Cases, tins, each 10 Ib,,

Cases,

Cases, ’ .

Pails, wood, 20 lbs, net, per Ib,

Pails, tin, 20 lbs. gross, per Ib.

Tubs, 50 Ibs, net, per Ib.

Tierces, 375 Iba., per Ib,

One pound bricks ........

oxes, 50 lba. net, per
ases, 10-1b, tins, 60 Iba, to case,
, 5Ib, tins, 60 Ibe,
, 3Ib, tins, 60 Ibe.
, wood, 2 lbs. net,
, tin, 20 Ibs, gross. per 1b.
, 50 Ibs. net, N
, 315 Iba,, per Ib.
One pound bricks ..............
Pork—
Heary Canada short cut mess, bbl., 3545 pieces
Bean pork .. i o < |
Canada short cut back pork, bbl., 4556 pieces
Heary short cut clear pork, bbl. . . 4
Clear fat backs :
Heavy flank pork, bbl.
Plate heef. 100 1b. bbls,
Plate beef, 200 1b. bbls.
Mate beef, 300 Ib. bbls.
Dry Salt Meats—-
Green bacon, flanks, Ib,

(‘nmsound Lard—
C
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BUTTER.—There is an undertone of
easiness in hutter, demand from West
having slackened and loeal trade being
for small lots. Prices are considerably
above a yvear ago, and as soon as re-
ceipts increase, it looks like lower prices.
Creamery blocks have declined half a
ecent.

Creamery blocks 0 s
Dairy tubs, 1b, . . o
Fresh, dairy rolls . 02

EGGS.—During the warm weather the
prices of new laids generally advanced,
while the No. 1 variety became easier.
The market is stocked up at present,
and, to quote the words of a large deal-
er, is ‘‘choked.”’
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New laids

Selects

No, 1
CHEESE There 1s a good trade

passing, and it looks as if a slight in-

crease would take place owing to a

stronger feeling in the country, but so

far the local market is unchanged. A

change, however, may take place at any

time.

Quebec,

Western

Western

Western, ’ 1 5

Old cheese, large ! ™
POULTRY. ‘ith a number of the

large trans-Atlantie

week, trade

'r's 1n port every
brichtened up. and
quite a zood ve f business 1s being

done

Turkes

HONEY. -Trade is not up to the
mark of last vear, but at this time honey
1s not eonsumed to any great extent. All
comb varieties are praetically exhaust-
ed, while white elover shonld be a little
cheaper.

White clover
Buckwheat

TORONTO.

PROVISIONS.—Another ', eent ad-
vanee in smoked hams i1s made by sev-
eral firms this week. Heavy mess pork
i1s quoted at $20 to $20.50 per barrel
General tone of pork produets is steady,
with smoked and cooked meats eoming
nto greater prominence

Live hogs are easier, ranging about
#8.15 at eountry points this week. De-
livery is a little freer, while packers
who are fairly well supplied for moment
think that prices were boosted a httle
hicher than was really warranted
Smoked Meats—

Light hams, |

Medium  har

Large hams, per |
Backs, plain, per Ib.

1

Lard, tierces, per Ib.
Lard, tubs, per Ib,
Lard, pails, per Ib,
Lard, compounds, per
Live hogs, at country
Live hogs, local
Dressed hogs

BUTTER. Q‘lnf‘\[{nn\ on butter Te-
main about as a week ago, but there 1s

8

- et
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an easier undertone. Demand from the
West has continued longer than antiei-
pated, but is expected to ease up at any
moment. There has been plenty of rains,
pastures are in an excellent condition,
and there should be a big produetion of
butter during month. June butter is
considered desirable for storage pur-
poses, but dealers say prices must come
down betore that will be possible.
Fresh creamery print

Creamery solids

Farmers’ separator butter .

Dairy prints, choice

Dairy rolls

EGGS.—As announced last week there
was an easier feeling in prices paid in
the country, but this has been balanced
up by loss through shrinkage, so that
there is little difference in the price be-
ing asked the eity retailer. ‘‘We are
paying lower prices in the country,’’
said one dealer, ‘*but the amount of
shrinkage makes the cost to us just as
large.”’

With warmer weather loss through
this source generally increases. The
weather 1s getting a little warm for
storing eggs, but some are still being
disposed of in this way.

Receipts are large and undertone of
market somewhat easier.

New laid eggs, per doz. 023

Fresh eggs, per doz. 022

CHEESE.—OId cheese remains firm,
as 1t has for some time, and can be ex-
pected to do.

New cheese has remained fairly
steady, but there was a slichtly easier
tendency toward end of last week. A
vood produetion is anticipated during
June.
Old Cheese—

Large A o T 018

Twin
Stiltons

0 184
019

015
0 15%

HONEY.- Trade as natural at this
season is rather quiet. Stocks held are
not large, however, and market is gen-
erally steady.
Honey—strained—

White clover, 10-1b. tins, per Ib.

White clover, 5-1b. pails, per Ilb.

Dark clover, 5-1b. pails, per Ib.

Amber honey, 60-1b, tins, per Ib.
Buckwheat, 60-1b. tins, per lb.

WINNIPEG.
PROVISIONS.—Butter is weaker but
there is little dairy produect yet on the
market. It should be an important faec-
tor in another week. Lard and cured
meats are firm and unchanged. Cheese
is strong and up 115 cents.

Lard—
Tierces
50 1b. tubs
20 1lb, tubs
10 1b. cases .
5 1b. cases ..
3 1b. cases
Cured Meats—

Bacon ..

Smoked shoulders .

Long clear
Butter—

Creamery  butter

Dairy prints

Eggs—
Strictly fresh
Ch

eese—
Ontario, large, new

3
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Butter Price Changes in Past Three Years

Figures Show Some Interesting Similarities — Highest Point
Each Year Reached in Early April—In 1910 and 1911 Prices
Were Well Maintained Through Summer Months.

The difference between the high and
low point of butter in past five months
has been much greater than during the
same period of recent years. The high
point reached by ereamery in Montreal
since the first of the year was 3815
cents. The low point was 28, show-
ing_a total variation of 10 ecents per
pound.

Another interesting faet 1s that butter
has ranged mueh higher than for several
vears. \s stated before the high point
for creamery in Montreal during past
five months was 3815 cents. In 1911 the
highest point reached during the same
period was 2715, a full 11 ecents differ-
ence.

Similarity in High Prices.

In 1910, it went as high as 33 cents
and a peculiar eoineidence is that the
high point during past three years has
heen reached at praetically the same
date--during the first week of April.

Dairy has followed the trend of
creamery pretty closely as is shown by
the following  comparative prices of
first six months of past three years:

Dairy Tubs—Montreal.

1912. 1911 1910.
RN e e AL x 22
Feb. ; 2214,
Mar. i X 2214,
.\pl'. 3 30-32 i 2314
Apr. 26 231/,
June 22
June 3 { 21
Julv 29 = o 2 21

The 1912 High Creamery Market.
The figcures on creamery for the same

periods are as follows:—

Creamery—Montreal.
1912. 1911. 1910.
Jan. 12 .32V% 2615 27
Feb. 9 35V 2614 2514
Mar. 15 .. ..351% 271 271/,
5 3815 271, 33

Apr.
32

Apr. 26 .. ..301% 27
June T ... 22 25
June 30 .10 23 24
July 29 .. .. 25 24

Heat Checked Drop.

The history of butter prices during
past vear makes quite an interesting
study. Just one year ago under the in-
flux of the new make, prices were on
the tumble. However they did not make
any drastie drop, for quite early in the
summer the pastures began to show the
effect of severe heat, the flow of milk
lessened and make of butter followed
suit. Not only was this true in our
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own country but in all the butter

dueing countries of the world. So t

fall was eommenced with prices abo

normal, small stoeks held general ar

prospects of record prices being reache

hefore another season had arrived.
The April Record.

Nor did prices fail to follow the f
predietions.  When 1911 arrived valud
were already above normal but as t
vear advanced, stocks grew into smalls
compass and prices soared. The elima
was reached in early April when erem
ery at Montreal registered 38'.L cent
Then with the new make commencing t
put in its appearance, prices shaded
the other direction, there being a
cided slump during the month, whie
however, dealers were prepared for
purchasing had heen in small lots
some time before.

Butter has not yvet reverted to norma
Creamery in Montreal is 61, cents ahov
a vear aco and 3'5  cents above tu
vears ago. There 1s a reason for this
The new make this vear came on
market deeidedly bare and so was bad
Iv needed. Besides this the season was
somewhat backward, holding back the
production considerably while seareity
of supplies in some sections, partieular
Iv the West, kept decks elear at othe
centres and steadied the situation.

Summer Prices Maintained.

A comparison of prices during 1910
and 1911 show that prices ruling o
June 1, with exception of a cent or
variation, have been maintained for t
following two months. Is this to be t
case this year?

June butter is considered good sto
age stock and in other years surp
supplies have been disposed of in
wayv. However, in other years pric
have been at a more reasonable le
while this vear they are above norn
Dealers apparently consider it ratl
risky to store butter until it reverts
a more normal basis.

e

The Texas Bermuda onion crop t
season will total about 4,000 cars. E:
car represents approximately 600 crate
making a total of 2,400,000 erates. Tex
has outstripped Bermuda so far in ra
ing Bermuda onions that the ma
ter of giving the Texan prodn
another name 18 under con
deration by some growers. It
said Bermuda erop will not exceed
000 crates this year.

200
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QUALITY
BREAKFAST BACON

Appetizing and Satisfying

FOOD PRODUCTS

f

| Selected from choice, well nourished young pigs in perfect condition. 5
Each piece square trimmed and nicely streaked with lean. 53
()u_rqd in its own juices in hermetically sealed boxes which gives ita "
most delicious flavor, impossible to produce in the old way. g
L]

"

"

"

Sold also in one pound cartons. Sliced as thin as a wafer, after taking
off the skin—therefore no waste.

No Breakfast complete without it.

Fried to a delicate brown and served crisp with Eggs makes a dish
that will arouse and satisfy any palate.

Specially adapted for camping parties.

GUNNS LIMITED

Pork and Beef Packers, Cotton Oil Refiners,

WEST TORONTO

WE HAVE PROVEN OUR WORTH

BUSINESS GETTERS

WE WANT THE MANUFACTURERS OF

EUROPE UNITED STATES EASTERN CANADA
TO LET US HANDLE THEIR ACCOUNT IN WESTERN CANADA
We have the EXPERIENCE, STAFF, MONEY, AGGRES-
SIVENESS, to do it RIGHT.

OFFICES AND WAREHOUSES AT

Saskatoon Edmonton Calgary
Sask. Alta. Alta.

Regina
Sask.

Our salesmen are always ON THE JOB.

NICHOLSON & BAIN

WHOLESALE COMMISSION AGENTS AND BROKERS

HEAD OFFICE - . - .

WINNIPEG
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Goods made by
E. W. GILLETT CO., LTD.
(OUntario and Quebec Prices.)
IMPERIAL BAKING POWDER.

Cases Sizes Per doz.

MAGIC BAKING POWDER.
Cases Sizes Per doz.

© OB DO b pd i
23EBRBLEBES

15-dozen
2-dosen

Special discount of 5 per cent.
allowed on five cases or more of
“Magic Baking Powder.”

MAGIC SODA.
Per Case.
Case No. 1, 60 1-1b. pack-
ages, 1 case $2.85; 5 cases $2 75

Case No. 2, 120 %-1b. pack-
ages, 1 case $2.85; 5 cases §2 78
Case No. 3, 30 1-1b,, 60 %4-1b.
packages, 1 case $2.85; 5
CREEN 0 i s e 20
Case No. 5, 100 10-oz. pack-
ages, 1 case $2.90; 5 cases 2 80

GILLETT’S CREAM TARTAR.
Per doz.
3%-1b. paper pkgs., 4 doz.
BB BD i wssoses oo ses $1 00
14-1b. paper pkgs., 4 doz. in
G s
Per case
4 doz. %-1b. paper pkgs. | o 00
2 doz. ¥%-1b. paper pkgs. |
Per doz.
34-1b. cans with screw cov-
ers, 4 doz. In case
1-1b. cans with screw cov-
ers, 3 dos. in case
Per 1b.
8-1b. 8q. canisters, 1§ doz. In

10-1b. wooden bhoxes 30%
25-1b. wooden pails 3014
100-1b. kegs. cae os SO
800-16. barrels ... ... .... 28

GILLETT’S PERFUMED LYE.

4 doz. In Case. Per case
1 case
3 cases
5 cases or more

YEAST.

Per box
Royal Yeast, 3 doszen B¢
packages In box
Gillett's Cream Yeast, 3
dozen Bec. packages In box 115

THE CANADIAN GROCER

QUOTATIONS FOR . PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

BAKING POWDER.
W. H. GILLARD & CO.
Diamond.
1-1b. tins, 2 doz. in case ..$2 00
15-1b, tins, 3 doz. in case... 1 25
14-1b. tins, 4 doz. in case... 0 75

ROYAL BAKING POWDER.

Nizes Per doz.
Royal—Dime

11-1b.

-0z

15-1b.

12-0z.

1-1b.

3-1b.

) | BSSRSR Er i,
Barrels —When packed in barrels
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND

CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-1b. tins, $2:
12-0z. tins, $1.60; S-o0z. tins, $1.20;
6-0z. tins, 90c; 4-0z. tins, 63¢;
¢ tins, 40c.

BORWICK'S BAKINGPOWDER
Sizes. Per doz. tins.
Borwick’s 3%-1b. tins ...... 1235
Borwick’s 14-1b. tins ...... 2 35
Borwick’s 1-1b. tins
COOK’'S FRIEND BAKING
POWDER.

Cartons— Per doz.
No. 1, 1-1b,, dozen 40
No. 1, 1-1b,, dozen
No. 2, 5-0z., 6 dozen
No. 2, 5-0z., 3 dozen
No. 3, 21%-0z., 4 dozen
No. 10, 1Z-0z., 4 dozen
No. 10, 12-0z., 2 dozen
No. 12, 4-0z., 6 dozen
No. 12, 4-0z., 3 dozen

In Tin Boxes—

No. 13, 1-1b., 2 dozen

No. 14, 8-0z

No. 15, 4-0z., 4 dozen

No. 16, ¢

No. 17, 5-

FOREST CITY BAKING

6-0z. tins
12-0z.
16-0z.

Keen's Oxford, per 1b. ... 017
In 10-box lots or ease .... 0 16
COUPON BOOKS—ALLISON’'S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal, $2,
5, $10, $15, and $20. All same
price, one size or assorted.
UN-NUMBERED.
U'nder 100 books ...... each 0 04
100 books and over.each 0 03%
500 books to 1,000 books 0 03
For numbering cover and each
coupon, extra per book 14 cent.
CEREALS.
WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.
The King's Food, 2 doz. in case,

per case, $4.80.
White Swan Barley Crisps, per
doz., $1.

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.
White Swan Self-rising Pancake

Flour, per doz., $1.
50

White Swan Wheat Kernels, per
doz., $1.50.
White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.
DOMINION CANNERS.
Aylmer Jams. Per doz.
Strawberry
Raspberry
Bluck currant
Red currant
Peach
Pear

Red currant
Black currant
Crabapple
Raspberry and red currant
Raspberry and gooseberry
Plum jam
Green Gage plum, stoneless
Gooseberry
Plum
Grape
Marmalade.
Orange jelly
Green fig
Lemon
Pineapple
Ginger
Pure Preserves—Bulk.
5-1bs. T
Strawberry
Black currant
Raspberry
14's and 30's per 1b.
Strawberry
Black currant ...
Raspberry
Freight allowed up to 25¢ per
100 1bs.
COCOA AND CHOCOLATE.
THE COWAN CO., LTD.
Cocoa—
Perfection, 1-1b. tins, doz..
Perfection, %-lb. tins, doz.
Perfection, 14-1b. tins, doz.
Perfection, 10¢ size, doz
Perfection, 5-1b. ins, per 1b.
Soluble, bulk, No. 1, 1b.
Soluble, bulk, No. 2, 1b.
London Pearl, per 1b.
Special quotations for Coco:
barrels, kegs, ete.
Unsweetened Chocolate -
Supreme chocolate, 14's, 12-
Ib. boxes, per Ib.
Perfection chocolate,
size, Z doz. In box, doz...
Perfection chocolate, 10¢
size, 2 and 4 doz. in box,
per doz.
Sweet Chocolate— Per 1b.
Queen’s Dessert, 14’'s and
14's, 12-1b. boxes

-

COOoOoO I

Queen's Dessert, 6's,

boxes R

Diamond, 6's and 7's, 6 and
12-1b. boxes

Diamond, 14’s, 6 and 12-1b.
boxes ...

Icings for Cake—

Chocolate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream, in %-1b. packages,
2 doz. in box, per doz... 0 %
Chocolate Confections—Per 1b.

Maple buds, 5-1b. boxes ... 0 36

Milk medallions, 5-1b. bxs. 0 36

Chocolate wafers,
5-1b. boxes
Chocolate wafers,
5-1b. boxes
Nonpareil wafers,
5-1b. boxes
Nonpareil wafers,
5-1b. boxes
Chocolate ginger, 5-1b. bxs
Milk chocolate wafers, 5-1b.
boxes e B e w
Coffee drops, 56-1b. boxes ..
Lunch bars, 5-1b. boxes
Milk chocolate, 5¢ bundles,
3 doz. in box, per box..
Milk chocolate, 35¢ cakes,
3 doz. in box, per box..
Nut milk chocolate, 14's, 6-
1b. boxes, 1b.
Nut milk chocolate,
1b. boxes, 1b.
Nut milk chocolate, 5¢ bars
24 bars, per hox
EPPS'S.
Agents—Willson & Warden
Toronto; Forbes & Nadeau
Montreal; J. W. Gorham & Co
Halifax, N.S.; Buchanan & Gor
don, Winnipeg.
In 14, 4 and 1-1b. tins, 14-
Ib. boxes, per 1b.
Smaller quantities
JOHN P. MOTT & CO.S.
G. J. Estabrook, St. John, N.B
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yeckney, Ed
monton; D. M. Doherty & Co
Vancouver and Victoria.
Elite, 10¢ size (for cooking)
dozen P oo
Mott'sbreakfast cocoa, 2 doz.
10c¢ size, per doz.
Nut milk bars, 2

breakfast cocon,
CUTURR Ty e e e kT
No. 1 chocolate ..... 0 30
Navy, chocolate, %'s.. 0
Vanilla sticks, per grs 1 00
Diamond chocolate, 14’s 0 24
Plain cholee chocolate
liquors Lt
Sweet chocolate coat
ings £ e 020
WALTER BAKER & CO., LTD
Premium No. 1 chocolate, 1,
and %-1b. ecakes, 33¢ 1b.; Breal
fast cocoa, 1-5, %. 4, 1 and 5-11

ting, 3%c. 1bh.; German's sweer

chocolate, ', and 14-1b, cakes
6-1b. boxes, 26¢ 1b.: Caracas
sweet chocolate, 1§ and 14-10
cakes, 6-1h, hoxes, 32¢ 1b.; Auto
sweet chocolate, 1-6 1h. cakes, ¢t
Ib. boxes, 32¢ 1b.; ecinquienv
sweet chocolate, 1-5 1b. cakes, 6
Ibh. boxes, 20¢ 1b.; Falcon cocon
(hot or cold soda), 1-1b. tins, 3k
Ib.; Cracked Cocoa, ',-1h. pkgs
6-1b. bags, 32¢ 1b.: Caracas tab
lets, 5e¢ ecartons, 40 cartons to
box, $1,25 per box

The above quotations are f.o.h
Montreal.

COCOANLUT.

CANADIAN COCOANUT CO
Packages—3e, 10e, 20¢, and 40

packages, packed in 15-1b. and

30-1b. cases. Per 1b
1-1b. pkgs. White Moss ... 026
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e vt - NOTICE

I R S - T o —— T e L s e

\01 0 We are moving, and filling orders
\ ' o ‘ complete will be uncertain for next
{::’ i’;" 0 g = few weeks, Prospective house contains
. 03 : el - - 66,000 square feet of floor space with
,},',‘,’:f: :: . C.P.. G.T., and C.V. sidings. Fquipment
“I';”"'.‘Ki'l\.‘""" | ' will be such as to meet the enormous
‘Inkv\ increasing demands, covering the entire
iy " civilized world.
......... 0 3 : .

Canada Maple Exchange Limited, Montreal

oo 0o
2, 5¢ bars
0

Gorham & C
chanan & Gor

%l IR A SN TGS 1A NP L U SO IS

We wish to thank our patrons for
tins, 14-

. 035 leniency shown us when unusual de-
.,r“‘§"(";;_.s_° ” lays have been' made in shipments,
St. ~""'“-~\_":- caused by congestion. As many as 18
[;::ttrx‘“l.l. tln:‘t: trunk teams have congregated at one

Co., Winnipeg
arsse, Calgary,

"h‘("r:““"‘\ }‘ cut illustrates frequent occurrence. Do &

ctoria. ‘ not contract for future supplies before

S 0 90 consulting our next August Price List

oo, 3 do. No. 21.

| SIS 0N

dozen in

w s CANADA MAPLE EXCHANGE LIMITED

e, a0 614-620 Beaudry Street MONTREAL

it SALESMAN WANTED

15, 1 and 5-1

erman’s  sweet

g s One who has made good selling specialty’ or staple line. For a man
'K oand KD thoroughly acquainted with the grocery business and with experience
d2¢ 1b.; Auto . P g s s . _ 2 & s

6 b, cakes, ¢ in advertising, this is a splendid opportunity. Apply, giving ‘age, ex-

b.; ecinquien o

5 Ib. cakes, & perience and salary expected to

Box 500, Canadian Grocer go Toronto, Ont.

1-1b. tins, 34

1, 1u-1h, pkgs
: Caracas tab
40 cartons to

ttions are f.o.h

«.. | TWO CENTS PER WORD

| in 15-1b, and
Per 1b

Moss ... 026 You can talk across the continent for two cents per word with a WANT AD. in this paper.
51
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B e o e e e ——

1,-1b. pkgs. White Moss

1,-1b. pkgs. White Moss

1 and %-1b. pkgs., assort-
A e S

1, and %-1b. pkgs., asstd 0

14-1b. pkgs., astd., in 5-1b

L s O
1;-1b. pkgs.,
T L e T
11-1b. pgks., astd., 5,
Ih. cases
Bulk
In 15-1b, tins, 20-1b. pails and
10, 25 and 50-1b. boxes
Pails Tins Bbls
White Moss, fine
sty ....o.- 019021 01X
Best shredded . 018 .... 016
RO o 0 Lo OX
Macaroon - ... 017 .... 01
Deslecated: .... 016 .... 04
CONDENSED MILK.
BORDEN'S CONDENSED MILK
Wm. H. Dunn, Agent, Montreal
and Toronto.
Eagle Brand, each 4 doz.. $6 00
Gold Seal Brand. each 4 dz
Challenge and, each 4 dz
Peerlppss Brand, “Hotel,”
each 2 doz.
Peerless Brand, *
4 doz.
Peerless Brand.

Per Case

each 4 doz
Peerless Brand, “Small
ench 4 dox. ...
CANADA FIRST BRAND.
The Aylmer Condensed Milk Co

Per Case

Canada First laby
porated Milk .......
Canada First Family
porated Milk ........
Canada First Medium
porated: Mk ..........
Canada First Hotel
porated Milk ........
ad: First Sweetened
Condensed Milk .....
Canada First Rosebud Con-
densed  Milk
Canada First Beaver Con-
densed Milk S
REINDEER LIMITED.
(Sweetened. )
Reindeer Brand (4 doz. in
Case)
Mayflower Brand (4 doz.
in case) A ol
Clover Brand (4 doz. in
AR s 5 e e
Brand,
Family (4 doz. in case). 3 75
Reindeer Brand,
Medium (4 doz. in ecase) 4 50
teindeer Jersey Brand,
Hotel (2 doz. in case).. 4 00
Reindeer Jersey drand,
Gallon (14 doz. In case) 4 60
COFFEE.
(Combined with Milk and Suga.
Reindeer Brand (2 doz
in case) T e 500
tegal 3rand 2 doz. in
CRERY - S Atk 1+ 50

Reindeer  Jersey

Jersey

teindeer Brand, in glass
jars (2 doz. In ecase) .... 6 20
COCOA.
(Combined with Milk and Sugar)
teindeer Brand (2 doz. in
ER8e) viiocs T .
ST. CHARLES CONDENSING
Prices— 0.
St.  Charles Evaporated
Milk (baby size) ........ 200

St. Charles Evaporated

THE CANADIAN GROCER

Milk (family size)
St Charles Evaporated
Milk (hotel size)
Silver Cow Milk ...
Bubtity Mk ... i s
Good Luck Milk
COFFEES,
EBY-BLAIN, LIMITED
Standard Coffees
Roasted whole or ground, pack-
ed in damp-proof bags
King Edward e e |-
Club House : 0 3
Nectar ; 0 3
Royal Java and Mocha 0 3
Empress . 0
Duchess
Ambrosia
Plantation
Faney Bourbon
Crushed Java and Mocha
Package Coffee.
Gold Medal, 2-1b tins
whole or ground ......
Gold Medal, 1-1b. tins, do
Gold  Medal, %-1b.  tins
do
Anchor Brand, 2-1b. tins,
do 5 a
German Dandelion, 1-1b.
tins. ground
German  Dandelion, 15-1h
tins, ground &
Breakfast, 1-1h
tins, ground
Grand Prix, 1 and 2-1b
und

English

tins,

Demi-Tasse, 1
tins, ground
lower  Pot.  1-1b.  pots
ground e 023
WHITE SWAN SPICES AND
CEREALS, LTD
WHITE SWAN BLEND
1-1b. decorated tins, Ib 0 3
Mo-Ja, 1%-1b. tins, 1b. 0
Mo-Ja, 1-1h. tins, 1b
Mo-Ja, 2-1b. tins. 1. .....
Cafe des Epicures, 1-1b. faney
glass jars, per doz.. $3.60.
Cafe I'Aromatique, 1-1b. amber
glass jars, per doz., $4.00
Presentation (with tumblers) $3

per doz
MINTO BROS
MELAGAMA BLEND
Ground or bean WS.P.R.P
1 and 1 . 025 03

1 and 1% 032 040
1 and 1% g 037 050
Packed in 30's and 50-1h. ecase
Terms—Net 30 days prepaid
CEREALS,
Grape Nuts—No. 22, §3; No. 23,
$i.50
Post Toasties —No. T3, $2.85
Postum Cereal - No. 0, $2 N
1, §2.70
CONFECTIONS
PEANUT BUTTER
Ontario Prices

Per doz
Small, 2 doz . 095
Medinm, 2 doz 1 80
Large, 1 doz 29
Tumblers, 2 doz. .. 135
‘ 015

MacLaren's Imperial

MACLAREN'S IMPERTAL
Ontario prices per doz
Individual (each 2 doz.) 1 00
Small (each 2 doz) ...... 240
Medium (each 1 doz.) .... 50
Large (each % doz) ..... 825
MacLaren's Roquefort
Small (each 2 doz.) .... 140
Large (each 1 doz.) .... 2 40

MacLaren's Canada Cream

Sn

wall (each 1 doz.) .... 090

Medium (each 2 doz.) .. 1 45
Large (each 1 doz.) 2 40
FLAVORING EXTRACTS

1 oz.

2 02
o1

i oz.

o vz
S oz

SHIRRIFF'S.
(all flavors) doz. .... 1 00
(all flavors) doz. .... o
vz, (all flavors) doz 20
(all flavors) doz 300
Gill flavors) doz o
(all flavors) doz. .... 5 50

16 oz. (all flavors) doz. ....10 0

oz. (all flavors) doz. ... 1S W

Discount on application.

Map
= oz
{ oz

N oz

CRESCENT MFPFG. CO.
leine I'er doz
bottle (retail at 50c¢) 4 50
. bottle (retail at 90¢) 6 80
bottles (retail at $1.50 12 50

16 oz. bottles (retail at $3) 24 00

Gal

hkno
siz
Kno

[

CLA

No.
No
No
No
No
No

bottles (retail at $20) 15 00
GELATINE,
x Plain Gelatine (2 qt
o), per doz, 5 1 30
X Acidulated  Gelatine
qt. sizer, per doz.. 1 30
RRK'S PORK AND BEANSN
IN TOMATO SAUCE
Per doz
i doz. in case 050

2 doz. in case 0 %
flats, 2 doz. in case 1 00
talls, 2 doz. in case 1 25
in case .. 4 00

12, 15 doz. in case 650

LAPORTE, MARTIN & (o,

A}

IONTREAL, AGENCIES

These prices are F.OB. Mont

e

Sur
10
Sur
kil
Extr
106
Tres
Fins
Mi-F
tin

1l Imported PPeas “Soleil”
I'er case
Extra Fins, % flacons,
hou 11 00
Extra Fins, tins, 14
o, 100 tins . 15 50
a Fins, ting, 14 Kkilo,
) tins . .. 15 00
Fins, 15 Kilo, 100 tins 14 00
. tins, 1, Kilo, 100 tins 12 50
‘ins, tins, 15 kilo, 100
S s 11

Moyens No. 1, tins, % kilo,

104

). tins . . 10

Moyens No. 2, tins, 1, Kkilo,
100 tins

Moy«

ms No. 3

Asparagus, Haricots, ete

MINERVA PPURE OLIVE (

Case
12
12
24
24

Tins

gals,
gals, 6s
gal. 10s

o-gal. 208

“
1
~

1 ~

litres
quarts
pints

Ly-pints

gals, 20s
gal. 481 sq -
gal. 48s rd 15 5

BASSIN DE VICHY WATERSN

La (

‘apitale, 50 qts D

La Neptune, 50 qts
St. Nicholas, 50 qts
La Sanitas Sparkling, 050

1res

La Sanitas Sparkling, 100
piats. .. .... %
La Sanitas Sparkling, 100

spl
Leme

“Le
Case,
Case

ase

0y s |

made Savoureuse, 50's 7
CASTILE SOAP.

Soleil,”™ 72 p.e. olive oil

12 1bs. 24-1b. bars,Ib 0081,

» 1bs,, 11-1b. bars, 1h 0071,

50 1bs. %-1h. bars case 350

Case 200 1bs
“La Lune,” 65 p.c. olive oil
Case 25 1bs. 11-1b. bars, 1b

‘ase 12 1bs. 235-1b. bars, 1b

0

‘ase 50 1bs., % -1h. .bhars, case

‘ase 100 Ibs. 31,-0z. bars
case SNy
‘ase 200 1bs. 3'%5-0z. bars

case

ALIMENTARY PASTES

BLANC & FILS
Macaroni, Vermicelll, An
Small Pastes, et
tox, 25 1bs, 1 Ib
tox., 5 lbs,,

DUFI'Y
Grape Juice
Grape Juice,
Grape Juiee
Apple Juice
Apple Juice
Champagne Pomme,12 g
Champagne de Pomme 24 p
Matts Golden Russett
Sparkling Cider, 12 qts
Sparkling Cider, 24 pts
Apple Vinegar, 12 qts
CANNED HADDIES 1

LE” BRAND

P. TIPPET & CO., Ag:

I doz. each, flats

Cases 4 doz. eacl ovals
per case

INFANTSN FOOD

Robinson's patent barley

tins, S1.25; 1-1b. tins, $2.2

Inson's patent groats

£1.25; 1-1h. tins, $2.25

LARD,

N. K. FAIRBANK (0. BOAR

HEAD LARD COMPOUND

I'ubs

10
F.OB. Montreal

1

GUNN'S “EASIFIRST” SHOR

ENING
lierees (
Tubis
20-1h. pails
20-1b tins
10-1h. tins
O-1b. tins
3-1b. tins
1-1h. cartons
MARMALADE,
SHIRRIFF BRAND

“Tmperial Seotel

teh
1-1b. glass, doz
2-1b. glass, doz
i-1b. tins, doz
T-1h. tins, doz
“Shredded™
1-1h. glass, doz
2-1h. glass, doz
T-1b. tins, doz
MUSTARD
COLMAN'S OR KEEN
rdo
D. S
D S
D, 8°F
F. D, %-Ih

F. D, %-Ib

Durham, 4-1h. jar
Durham, 1-1h. jar
MACLAREN'S IMPERIAL
PARED MUSTARD
Ontario Prices

Small case 4 doz., per doz

) 10
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3e-0z., case 5
p.c. olive oil 1 L]
I:.l I;;lrw III. 0 ; C l L L ETT S LY E
a-1b. bars b )
Ih. -bars, case
31y-0z. bars P/
os. b One Of The 500 Purposes iﬁ
ARY PASTES - ~ ~e ’ o
' & FILS GROCERS: Gillett’'s Lye can be recommended as a positive |
'Hj:h"“h Anin exterminator of ratsand mice,and it has none of the objection- ;I,
.. 60 able features of a poison. The process for using it is simple. ‘t'
ey A Just sprinkle a little of the Lye in and around the holes made [ :
o dte i by them. In addition to this, make a circle of Lye about one- Ll] ki
£ pts 15 quarter inch deep on a thin board about a foot square, and H | 4
. T:’j“” 1 place some cheese or meat in the centre. In endeavoring to ; 3
I oats get at the bait their feet will be burned,and the whole colony, 1| 3
:::l‘]'::‘”* : whether large or small, will immediately disappear. :;L %
: s ! i
Russett SRt ERGd st 5 S T :I) | -4
| 1‘ ats REFUSE SUBSTITUTES WY | 2
r. 24 pts 4
12 qts 2 Ej ‘
\DDIES “THIS .‘
BRAND et | | "
M & CO., Agent | 3
each, flats :
- and besides, is useful for over 500 other purposes. '
'S FOOD.
ent  barley, 1, "
EW.GILLETT COMPANY LIMITED
. WINNIPEG TORONTO, ONT. MONTREAL

NK CO. BOARS
) COMPPOUND 1 PR,
1 | -y

1,

The quality of

COOKED WETHEY’S

0 101,

H AM S Condensed

011
011
011
01

Mince Meat

\LADE. This is the season for has been daily making friends for the
P BRAND cooked meats. YOU.T past twenty-nine years.
'z 17 customers will appreci-
5 ‘8 ate not having to cook WHAT ABOUT YOURSELF?
: during hot weather and Are you one of its friends?
. & nothing will please them - ; :
- e so much as “Star Brand” If not, new is the time to get acquainted.
M KEENS cooked hams. All Jobbers. 3 doz. to a case.

Per doz.t

WRITE US

J. H. WETHEY, Limited
F. W. FEARMAN CO., Limitd kel o

\r 0

b ey HAMILTON “ THE MINCE MEAT PEOPLE"

Prices.
. per doz 04




Medium, cases 2 doz, doz. 0 90
Large, cases, 1 doz., doz.. 135
VERMICELLI AND MACARONI
D. SPINELLI C'Y.,, MONTREAL
Fine.
4-1b. box “Special” per box 0 22
S-1b. pox *“Special,” box.. € 44
5-1b. box “Standard” box 0 271
10-1b. box “Standard,” box 0 55
60-1b. cases or T75-1b. bbls.
per Ib. . 005
25-1b.  cases, 1-1b. pkgs.
(Vermicelli) per 1b. .... 0 06
Globe Brand.
5-1b. box *“Standard” box 0 30
10-1b. box “Standard,” box 0 60
25-1b. cases (loose) per 1b. 0 00
-1b. cases, 1-1b. pkgs., 1b 0 06%
JELLY POWDERS,
JELL-0O.
Assorted  case, contains
doz.
Lemon (straight) contains
2 dozen 180
orange (straight) contains
2 -dogen ....... 18
Raspberry (straight) con-
tains 2 doz
Strawberry (straight) con-
tains 2 doz.
Chocolate (straight) con-
tains 2 doz.
Cherry (straight) contains
2 doz.
Peach (straight) contains
2 doz.
Weight 8 Ibs. ase.  Freight
rate, 2nd class.
JELL-O ICE CREAM POWDER.
Assorted case, contains 2
dozen
Chocolate (straight) con-
tains 2 doz.
Vanilla (straight) contains
2 dozen
Strawberry (straight)
tains 2 doz.
Lemon (straight) contains
2 2 50
Unflavored (straight) con-
tains 2 doz. Eoniiae A
Weight 11 1bs. to case. Freight
rate, 2nd class
IMPERIAL DESSERT JELLY.
Ontario Prices.
Assorted flavors, $10.75 per
gross.  Imperial  Sterilized
Gelatine.

Cartons, 1 doz., 90¢ per dozen.
SOAP AND WASHING POW-
DERS.

A. P. TIPPET & CO., AGENTS.
Criole soap, per gross ....$10 20
Floriola soap, per gross.. 12°00
Straw hat polish, per gr.. 18 20
SNAP HAND CLEANER.

3 dozen to box .
6 dozen to box
30 days
RICHARDS PURE SOAP.
S-cuse lots (delivered), $4.15 cach
with 20 bars of Quick Naptha s
e prewinm.,

Richards Quick Naptha Soap
GENUINE. Packed 100 -bars v
FELS NAPTHA
I'rices—Ontario and Quebec:
Less than 5 cases | 5500
Five cases or more ... R e
SAPHO MFG. CO,, L'TD. MONT-
REAL “SAPHO” INSECTICIDE
1-16 gall., doz. 200
s-zall, doz. ... bistnsaiee B 00
W-gall.,, doz. ...... %5 10 0

THE CANADIAN GROCER

1 gall,, doz.
1-16 gall. gro
“ANTI-DUST" SWEEPING
POWDER.
Size No. 1, 3 doz. crates,
per doz.
No. 2, 1 and 2 doz. crates,

per doz.

Liquid Blueing, 9%0c¢ per doz.
Liquid Ammonia, 9%0c¢ per doz.
Both put up in corrugated paper
shipping boxes.

STARCH.
EDWARDSBURG STARCH CO.

Joxes Cents
Contain per 1b.
Laundry Starches—
40 1bs., Canada Laundry.. .05%
40 Ibs., Canada white gloss,

1 1b. pkgs.
48 1bs., No. 1 white or blue,

4 1b. cartons
18 1bs., No. 1, white or blue,

3 1b. cartons
100 1bs., kegs, No. 1 white
200 Ibs., bbls., No. 1.white
30 1bs., Edwardsburg silver

gloss, 1 1b. ¢chromo pack-

ages
1S 1bs., sllver gloss, in 6-1b.

tin canisters
36 Ibs., silver gloss, 6-1b.
draw lid boxes..........

100 1bs., kegs, silver gloss,
large crystals

28 1bs. Benson's satin, 1-1b.
cartons, chromo label

40 1bs., Benson’'s Enamel

(cold water) per case
20 1bs. Benson's Enamel

(cold water) per case
Celluloid--boxes containing

15 cartons, per case

Culinary Starch
10 1bs. W. T. Benson &
Co's celebrated prepared
07%

starch . o 00
(20-1h. boxes e sher.)
BRANTFORD STARCH

WORKS.
Ontario and Quebe
Laundry Starches—

Canada Laundry—

Boxes about 40 1bs.... .05%

Acme Gloss Starch

1-1b. cartons, boxes of 40

bs. SRt : e 061

First Quality White Laundry
Ih. canisters, eases of

g 07Y%
200 1bs ..o 061

Kegs, 100 1bs. ke - O

Lily White Gloss

1 1b. faney cartons, cases
30 1bs e St o

6- 1b. toy trunks, lock
ind key, KR.in case 08y,

07

Ih. toy drums. with
drumsticks. 2 in ecase. .08
extra large erys-
100 1hs 5 07y
inn  Electriec  Starch
Boxes containing 40 faney
per ease
Starch
oxes containing 45 ear-
tons, per case
‘ulinary Starches
Challenge Prepared Corn
1 1h. packets, boxes of 40
7 AR A e

Brantford Prepared Corn
1 Ih. packets, boxes of
10 1bs.

“Crystal Maize” Corn Starch.
1 1b. packets, boxes of 40
1bs.
(20 1b. boxes ¢ higher thaa
10°s.)
OCEAN MILLS, MONTREAL.,
Chinese starch, 48 1 1b., per
case, $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-0z. tins, 3 doz. per case, $6.75;
5-1b. tins, 10 tins a case, $7.50:
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per Ib. Ocean blanc mange
48 8-0z., $1; Ocean borax, 48 8-
0z., $1.60; Ocean cough syrup,
36 6-0z., $6.00; 36 RS-0z, $7.20;
Ocean corn starch, 48 1-1b., $3.60
SOUPS—CONCENTRATED
CHATEAU BRAND.
Vegetable, Mutton Broth, Mulli
gataway, Chicken, Ox Tail, Pea,
Scotch -Broth, Julienne, Mock
Turtle, Vermicelli, Tomato, Con-
somme, Tomato,
No. 1's, * per dozen
Individuals, 43¢ per dozen
Packed 4 dozen in a case
SYMINGTON'S SOUPS.
Quart packets, 9 varieties,
doz. 0 90
Clear soups in stone
5 varieties, doz
SODA—COW BRAND.
Case of 1-1b, containing 60
packages, per box, $3.00.
Case of !4-1b., containing 120
packages, per hox, $3.00.
Case of 1-1b. and 14-1b., contain-
ing 30 1-1b. and 60 %4:1b. pack-
ages, per box, $3. C(Case of 5c
packages, containing 96 pack-
ages, per box, $3.00
SYRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN SYRUP
2 Ib. tins, 2 doz. in case..
5 1b. tins, 1 doz. in case ;.
10 1b. tins, 14 doz. in case

1913 9 K
Nrean

20 1b. tins, ¥ doz. in case
Barrels, 700 1bs.
Half Barrels, 350
Quarter Barrels, 175 .... 4
Pails, 3814 $1 90
25 1bs. ¢ 135
LILY WIHITE CORN SYRUP
2 1b. tins, 2 doz. in case.. &

..w
*

O 1b. tins, 1 doz. in case..
10 1b. tins, % doz. in case 3 15
20 1b. tins, 14 doz. in case 3 10
(3, 10 and 20 b, tins have wire
handles.)
MOLASSES,
DOMINION MOLASSES (0.
Gingerbread Brand (Toronto)
2's—2 doz. to case, per doz. 3
3's—2 doz. to case
Winnipeg.
, = doz. cases, per
120

CASEeS, per

doz

Tins, 1
0z
I's each
2's each
ciaech R
DOMOLCO BRAND.
Maritime Provinces and Ontario:

2’8, 2 doz. case, per doz... $1 35

4's, 2 doz. case, per doz
'8, 1 doz. case, per doz. .. 375
10's, % doz. case, per case. 3 40
20's, 3% doz. case, per case. 3 05
Western Prices—Sudbury to
Victoria.
2's, 2 doz. case, per doz.. 1 ¢0
3's, 2 doz. case, per doz... 2 =
5's, 1 doz. case, per doz... 4 00
10's, 3% doz. case, per case. 4 1:
20's, 14 doz. case, per case 3
SAUCES,
PATERSON'S WORCESTER
SAUCE.
'2-pint bottles 3 and ¢ doz.
cases, doz
Pint bottles,

K.
uses of 3 dozen
P. Pickles
‘ases of 2 doz. pints
nses of 3 doz. 19-pints, 2 25
HOLBROOK'S IMPORTED
PUNCH SAUCE.
Per doz,
Large, packed in 3-doz.
CHNe

Medium, packed in

IMP. WORCES.-
TERSHIRE SAUCE,
: Per doz
Rep. 14 pints, packed in 6-
doz. case ... e
Tmp. 15-pints, packed in 4
doz. case oo =
Rep. qts packed in 2.doz.
STOVE I‘OLINII.. :
JAMES DoMmRE BLACK LEAD.
ta size, LEToss $2 40
=a size, gross ..., ... vene 280
NUGGET POLISHES.
: Dozen
Polish, Black and Tan ... 053
Metal Outfits, Black and
Tan £% s n e e o b e 365
Card  Outfits, Black and

b a2 o
3

19
TOBACCO,
IMPERIAL TOBACCO COM-
PANY oOp CANADA,
Chewing—Black Wateh ¢s .. 14
Black Wateh, 12¢
Bobs, 6s and

Bully, ¢s
Currency,
Stag, 5 1-;
Old Fox, v
Pay Roll Bars, 7
Pay Roll, 7s .
War Horse, ¢s

128

Plug Smoking .\"lr'llnl"uk.”l?.\'
plug or har
Rosebud Bars, ¢s
Empire, 6s and 19«
Ivy, 78
Starlight, 7s .
Cut Smoking Great West
Ponches, Ss
Regal Cube Cut. os
TEAS,
THE “SALADA" TEA CO
East of Winnipeg
Wholesale Rt
Brown Label 1's and 15"
Green Label, 1's and ;
Blue Lahel, I's, U's
and 10'g ; 10
Red Label, 15 and 4's.. 36 .50
Gold Label, 140 eeees 4460
Red-Gold Label, 14's ... 55 S0
LUDELLA CEYLON TEA.
Orfinge TLabel, 14's s
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THE CANADIAN GROCER

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the

Absolutely Pure
The only baking powder grocer.
made with Royal Grape

Cream of Tartar

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

HERE’S THE POINT

The eyes of the world are turned toward
Western Canada, consumers are coming in
tens of thousands, scores of new stores are
opening each month, and they are all calling
to us for goods covering a full range of
grocery supplies.

We Could Sell Your Line if We had it

Efficiency and thoroughness characterize
every branch of our business.

Richards & Brown

Wholesale Grocers and Commission Merchants

WINNIPEG, - - CANADA
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Brown Label, 1.°
Brown Label, 14's

Green Label,
Red Label,

MELAGAMA TEA.
MINTO BROS,

{0 Front St

We pack in 60 and 100-1h.

All delivered prices,

Brown I 1
»d La 1-11

Green L

3lue La

Yellow 1

Purple 1

Gold La -

RKOLONA” TEA

Ceyio 1eax,

THE

Black Label, 1-1b., retail at in
. e amae . S i OO wood pails, T%4¢ per lb,
Black Label, 15-1b. retail at in
20 R AN s = desired,
Blue Label, retail at 30¢ .... .24
Green Label, retail at 40¢.. .30

tumblers, 2

Red Label, retail at 50¢ .. 35
Brown Label, retail at 60« 2
Label, retail at Sk o dos
JAMS AND JELLIES, cuse,
P TPTON & €CO 2 doz
Compound Jams Red Rasp

S0-1b

per
strawberry, peach, plum
rrant, black currant, cher
ry. gooseberry, blueberry, apri
huckleberry, 12-0z glass

CANADIAN GROCER

Compound Raspberry,

strawberry, red
currant, glass
per
12-0z. glass jars, 2 doz. in

= tin,

S tin pails, 9 pails in erate

pails

Packed it

— o,

Delaware and Maryland
strawberries are arriving
in fine shape and prices

are right.

Bananas, Oranges,
Limes, Tomatoes, Asparagus,

| McWILLIAM
|

Mc."E.

i
z
|

25-27 CHURCH
are Largest Receivers

PINEAPPLES

Do not forget the heaviest
run is now on and they
are at their best.

AND

enquiry

service.

T

T YT

TANGLEFOOT

THE ORIGINAL FLY PAPER

has one-third more sticky
compound than any other;
hence is best and cheapest.

BANANAS

Tomatoes
Celery

all early vegetables

We invite
Prompt attention and first-class

WRITE AT ONCE

LEMON BROS.

Owen Sound, Ontario

OAKEY’S

The original and only
Genuine
for Cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON’

| KNIFE POLISH

JOHN CAKEY & SONS, [imited

Manufacturers of
Emery, Black Lead, Emery, Glass
and Flint Cloths and Papers, etc.

Wellington Mills, London, England

30-1b. pint sealers, 1 doz. in case,
Packed per doz.; No. 2 tins, 2 doz.
if case, $2 per doz.; No. 4 tins,

doz. in case, 35¢ per tin; No. {

tins, 9 in crate, 42l¢ per
No. T tins, 12 in case, 574%¢e
tin; No. 7 wood pails, 6 in «

Se per b,

JELLY POWDERS

CEREALS, LTD.
White Swan, 15 flavors, 1

doz. in handsome counter

List Price

“Shirriff’s™ (all flavors), per

rs, 2 doz. in ecase, $1 per doz.; doz
o 2 doz noocase, NS0 Pure Discounts on application
do O tin pails, 9 pails Guaranteed : o YEAST.
t 1 pail; No. 7 7 Ciase White Swan Yeast (akes
in crate, H2%e per S1L10 per doz 16-0z. glass jars 1se, 3 doz. 5e pack
W 1 6 pails - doz.; 1ges

“Quality”

is the

‘““come before any”

consideration when
Tracuzzi
packs

““St. Nicholas”

J. J. McCabe

Asgent

Toronto

FREQUENCY OF SAILINGS

Every eleventh day a
Pickford & Black steamer
leaves Halifax for Ber-
muda, St. Kitts, Antigua,
Barbados, Trinidad and
Demerara ; theround trip

occupying thirty days.
For further particulars
apply to

PICKFORD & BLACK, Ltd.

Agents

NALIFAX, B8

574he per pail; 30-1b. wood palls

WHITE SWAN SPICE AND

carton, per dozen | .. S0 W

sl" 5 g)""]

||

We

Bask:
Even

Fresh

st
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needs
grocer
you he
will fir
a line
each

satisfie
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the fir
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THE CANADIAN GROCER

Hothouse
Tomatoes

We are producing some of the finest
tomatoes this season we have
ever had.

Local grown under glass.

Baskets contain 15 Ibs. net—the price
21c. per 1b.

Every tomato perfect—no waste—try
them.

Fresh cars daily—
Berries, Pineapples,
Cucumbers, Cabbage,
Bananas, etc.

WHITE & CO., LTD.

TORONTO and HAMILTON

LEMONS

Lemonade weather has at last
arrived and now is the time to push
sales. We have both fresh cuts and
November cuts. Let us have your
orders.

STRAWBERRIES

Very fancy Maryland berries fresh
every day. Send along a standing
order.

PINEAPPLES

The season is passing. Come along
before the best are over.

THE HOUSE OF QUALITY.

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

Worcester-
shire Sauce

(Paterson’s)

The most piquant of appetizers,
needs no recommendation to the
grocer who handles the best. If
you have not stocked, do so—you
will find it a really good seller, and
a line that will pay you well on
each sale, besides building a
satisfied trade.

These are goods with high reputa-
tion—goods that will win trade to
your store. They are put up in
the finest factory in Scotland,
under the most careful conditions
of cleanliness.

ROWAT @ CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS :
Snowdon & Ebbitt, 325 Coristine Building, Montreal, Quebec, Ontario,
Manitoba and the Northwest: F. K. Warren, Halifax, N.S.:
J. A, Tilton, St. John, N.B.:C. E. Jarvis & Co.. Vancouver, B.C

BOVRIL

needs no introduction to
your customers. Just
send for a set of the hand-
some window and interior
advertising cards we fur-
nish free and prepaid.
They will get the sales
for YOU.

It’s @ good prefit too.

BOVRIL, LIMITED, - MONTREAL

O s b S SRR b i i il Sl ekl .. 5 Bt < e
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CANADIAN

GROCER

EDWARDS’ DESIC-
CATED SOUP is
made in three varie-
ties—Brown (made of
best beef and fresh
vegetables), Tomato,
and White (both veg-
etable). Retails at 5c.
a package, and in
canisters at 15c. and
25c.

YOUR Customer

sees the big EDWARDS’' DESICCATED SOUP advertise-
ments—sees the goods in your store or your competitor’s—
tries a package—buys Edwards’ Soup steadil

Are you in line for this new trade or are you letting it

slip ?

DISTRIBUTORS
WM. H. DUNN, 396 St. Paul St., - -  Montreal
W. G. PATRICK & CO., - - - Toronto
W. H. ESCOTT & CO., - - - Winnipeg

His Influence Counts :

Give him a table salt that is always dry and fine—

one that leaves the shaker evenly and without

WINDSOR

TABLE SALT

makes a firm friend of every man, because it is dry

uraing.

g % - e
and fine, never cakes or clogs in the shaker, and it

flavors food as it should be flavored—with not a

trace of bitterness.

THE CANADIAN SALT CO.,

WINDSOR, N— ONTARIO.

A SLIGHT
DIFFERENCE

IN PRICE ON A CHEAP ARTICLE LIKE

Sal Soda

SHOULD NOT COUNT WHEN QUALITY IS CONSIDERED

BRUNNER, MOND & CO0.’S
ENGLISH SAL SODA

Is the PUREST, contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda sold

WINN & HOLLAND, uures

SOLE AGENTS MONTREAL

Do You Need Any of
These Lines to Assist
the Service in

Your Store? |

Cheese Knives, Lard and Butter spades; highest

'_'l':ltl(‘. best steel.

Display and Delivery Baskets: Made of Steel
Wire, heavily tinned and will not rust. Wire

baskets are always elean, will ontwear all others

and effect saving of paper. These baskets are

well raised trom the floor with hardwoed run-

ners. If in need of baskets write us.

We also earry a full line of twines, (ball, spool |

and cone) cone stands, and ball hangers with

twine take up. When in need, write for prices

and 1illustrations. |

Walter Woods & Co.

HAMILTON - - WINNIPEG




THE CANADIAN

Brunswick Brand
Canned Fish

It is every grocer’s wish that he
should build a profitable business.
What class of stock are you pushing
to win for you? Do you stock
Connor’s Bros. goods? They are the
kind that “Hit the Mark” of popu-
larity and make satisfied customers
for you.

Brunswick Brand Fish Foods,
packed by this well-known firm, are
the finest obtainable and may be
relied upon to give the greatest satis-
faction. By the “Brunswick” modern
sanitary method of canning, the
natural fish flavor is preserved to
a remarkable degree.

CONNORS BROS., -Limited
Blach's Harbor, N.B.

AGENTS~Grant, Oxley & Co.. Halifax. N.S§ J. L. Lovitt
Yarmouth, N.S Buchanan & Ahern, Quebec, P.Q Leonard
Bros. Montreal, P.Q A. W. Huband, Ottawa, Ont A. E
Richards & Co., Hamilton, Ont.: J. Harley Brown, London, On*
C. de Carteret, Kingston, Ont.;: James Haywood, Toronto, Ont
Chas. Duncan, Winnipeg. Man Shallcross, Macaulay Co.,
Calgary., Alta.: Johnston & Yockney. Edmonton, Alta.: Shall
cross, Macaulay Co., Vancouver and Victoria, B.C

GROCER

THIS IS THE AGE OF
SPECIALIZING

VV[L make nothing but

brooms and whisks,
and make them as good as
possible. We will welcome
any complaints from any-
one anywhere of faulty
work in any broom bearing

our label.

THE PARKER BROOM CO.

692 Wellington St. - g OTTAWA
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Asbestos, Co.
Messrs. S, F. Bowser & Co.,

to be without a Bowser System.
no use of us saying more.
book No. 5.”’
It’'s FREE.
S. F. BOWSER & CO.

(INCORPORATED)

age Systems, Dry Cleaning Systems, etc,

Toronto, Ont,

Gentlemen.—Herewith please
$10745 in payment of enclosed invoice.

I am proud to say you have served me to perfection, and am
very much obliged to you. I-am convinced that your oil pumps
are indispensable to those who know and use them, and be sure
that had I known them, I would have had one a long time since;
it is about the best investment I have ever made.

Yours devotedly,

Let us send you our Catalogue.
Drop a card to-day and say, ‘‘Send me

66-68 Fraser Ave. Toronto, Ont.

For twenty-seven years manufacturers of
Selt-measuring Pumps, Gasoline and Oil Stor.

Read The Letter

Richmond, Que., March 1, 1907.

find enclosed my cheque of

J. H. Bourbeau

You Will Say The Same Thing

We have thousands of letters from merchants all over the United States
and Canada, and they all prove our statement that no merchant ean afford

When men who have used Bowsers recommend them so highly there is

GROCER

WHITE DOVE

Cocoanut

The cocoanut which can be
depended on—fresh, pure
and wholesome, and a great
favorite with the first-class
cook. The grocery store to
carry the best grade must
stock this brand.

It's a sure winner and a
good profit bringer.

W. P. Downey

MONTREAL, QUE.

53 Highest Awards in Eurepe and America

WALTER BAKER & CO0.'S
5 CHOGOLATE

’.\\
~3

£ & 000N

Our Cocoa and Chocolate
preparations are Abso-
lutely Pure — free from
coloring matter, chemical
solvents, or adulterants
of any kind, and are
,K_;ﬂ:f;{;gk therefore in full conform-
ity to the requirements

of all Pure Food Laws.

Walter Baker & Go. Limited

Established 1780

Montreal, Can. Dorchester, Mass.

The

CONDENSED AD.

PAGE
WILL INTEREST YOU
60

% MOONEY'S B—03Qp

Quality is
the Basis

of the upbuilding of
permanent business.

Mooney'’s
Perfection
Cream Sodas

are made of quality.

They are perfectly bak-
ed, neatly packed, and
retain their fresh, erisp,
toothsome taste. These
sodas possess many
other features which
commend them to the
publie. This is why you
should alwayvs handle
the package that holds
prominence over all
others.

The Mooney Biscuit

and Candy Co., Limited
Factories at
Stratford, Ont.  Winnipeg, Mao.
BRANCHES AT HAMILTON. OTTAWA,
SYDNEY, C.B., HALIFAX, N.S.,

FORT WILLIAM, CALGARY,
VANCOUVER, B.C.. ST. JOHN, NFLD

All Good Thinsgs
are Imitated.

MAPLEINE

(The flavor de Luxe)
Is not the exception.
Try the imitation your-
self and note thedifference.
Order from your jobber, or

Frederlok E. Robson Co,,
36 Froat St.E., Toroate.

The Crescent Mfg.Co.

SEATTLE, - WN.

When writing advertisers kindly men-
tion this paper.

P

CAM
CAM
CAM
CAM
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THE CAN

Perfection and Popularity

go hand in hand. The wise grocer
knows this to be a sound commer-
cial fact. He accordingly stocks

RAWBERRY

Royal Shield
Jelly Powders

For purity they will stand the most
rigid tests—there are no adulter-
ants or preservatives used in their
manufacture—points which make
Royal Shield Jellies exceedingly
popular with housewives.

If you but suggest, you will find a
steady and satisfied trade to be
worked up for Royal Shield goods,
and it is a profitable line, too.

Campbell Bros. & Wilson

Limited

‘WINNIPEG

CAMPBELL, WILSON & HORNE, Limited, Calgary.
CAMPBELL, WILSON & SMITH, Limited, Regina.
CAMPBELL, WILSON & ADAMS, Limited, Saskatoon.
CAMPBELL, WILSON & HORNE, Limited, Lethbridge.

NADIAN

GROCER

THE BEST SHELVING
FOR YOUR BIISINESS

Note the splen-
did stretch of shelf
space—not a stick
or prop in the way
—all reserved for
the bestdisplay of
merchandise.
This is one of the
many good points
of our

Patent Adjustable

BRACKETS

They are strong,
durable, beautiful
in appearanceand
leave all the space
fordisplayofgoods.

Wrxte stating whcther your building is brick or

frame; and full information will be gladly sent.

The Piqua Bracket Company

SOLE MANUFACTURERS

PIQUA e s OHIO

SOAP SENSE

is a sense very much akin to common sense
which comes to a grocer after a while and tells
him his best interests are served by handling
only soaps whose quality and purity are known
and proved. Such a soap is

which will establish confidence and build up
your general connection. The public is getting
wise and will rather pay a little more for a good
article than pay through the nose for premiums.
We sell the good article and offer no premiums.

Send for quotations.

THE GUELPH SOAP COMPANY

GUELPH ots o8 ONTARIO
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OU make fully 25% when
Y you handle Reindeer and

Jersey Brands Milk, Cofiee
and Cocoa. (Stock the full line.)
The Reindeer head on any label
gives your customer confidence
that you sell the best goods in
that line (at least) that money
can buy. So it’s your fault if you
are not increasing your sales
and profit on preserved milk.
The price denotes the quality.

REINDEER LIMITED

TRURO, Nova Scotia.

~\

CHILDREN

growsturdyand strongon

<rmHCcronw>»

It’s full of nourishment and easily digested.
Order a box from your jobber to-day,

The

Pork,

Let

Money in Other People’s Coughs

A suggestion, when you
hear a cough, that

[MMATHIEU’S
SYRUP

OF TAR AND
COD LIVER OIL

is great for coughs and
colds, will nine times out
of ten result in a sale for
you, and a cured cough for
Yyour customer, ‘‘ Many
mickles make a muckle.”’

J. L. MATHIEU CO., PROPS.

SHERBROOKE, P.Q.
Where fever accompanies a
cold,

Mathien’s Nervine Powders

the great Headache and
Neuralgia cure, are very
helpful. They break up
the fever, stop the pain in
bones, and give great phy-
sical relief.

Newton A.Hill,25Frout S1.B. . Toronto,0st.
Distributor for Western Ontario.

Chepat, Fils & Cie., Montresl, Oue.
Foley Bros. & Larsen, Wisaipeg, Man.

YOU ARE THE MAN WE WANT

- —that 1s, if we haven’t yet had the pleasure of

putting an

ELGIN
National Coffee Mill

in your store. No mill can match the ‘‘Elgin’’ for
rapid grinding and easy running, and it is unsur-
passed for attractiveness and finish. Equipped with
special adjuster device and the new style torce feed
steel-cutting grinders.

Ask any of the following jobbers
for our illustrated catalogue,

WINNIPEG—G. F. & J. Galt (and

branches): The Codville Co. (and

branches): Foley Bros., Larson &

Co. (and branches).
VANCOUVER—The W. H. Malkin

Co., Ltd. Wm. Braid & Co.: Kelly,
Douglas & Co,, Ltd.

HAMILTON—James Turner & Co.;
Balfour, Smye & Co.;: McPherson,
Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON—Gorman, Eckert& Co,

ST JOHN, N.B—G. E. Barbour &
Co.; Dearborn & Co.

REGINA, Sask.—Campbell, Wilson
& Smith.

MONTREAL —The Canadian Fair-
banks Co. (and branches).

EDMONTON, ALTA.—The A. Mac-

Donald Co.
Woodruﬂ & Edwards
ELGIN, ll.l.. US.A.
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THE DEMAND FOR

SMOKED MEATS

is increasing all the time, which proves
that the public are exacting in their
taste and know choice meats.

LARD

Our Elgin Brand Lard is as pure as lard
can be made, and our other grades are
Pure Lard, Lard and Beef Shortening
and Baker's Friend. We also make a
specialty of Yellow Rose Cooking Oil

The St. Thomas Packing Co., Ltd.

Pork Packers and Provision Merchants
Pork, Pork Products and Beef, Butter, Eggs and Cheese

ST. THOMAS, ONT.

Wholesale Branches at Windsor and London, Ont.

Let us send you one of our Post Card Order Books

Raspberry Vinegar, Lime
or Fruit Juices have been
tried and tested and @
not found wanting.

are a safe buy fo

and sure sales.

THE T. A. LYTLE CO,,

LIMITED
STERLING ROAD, TORONTO

CondensediMilk

Growing Popular

come over

in the course of
past few years and
condensed milk 1s a re-
cognized household ar

ticle.

Grocers who are up-to-date should tone up their

stocks with the Maleolm lines, which are both new

and good.

St. George Evaporated Milk, 4 doz in case..$3.50
Princess Condensed Milk, 4 doz. in case...$4.20
Banner Condensed Milk, 4 doz. in case....$5.00

Our lines will bring you new customers and quick
returns.

Order them from your wholesaler or direet from
the factory. Delivered in 5-case lots to any point

in Ontario or East of Halifax.

J. Malcolm & Son, St. George, Ont.

——EVERY DAY—

and everyl
hour of
every day
there is
call for
the use of

SBAPY

HAND CLEANER

It removes easily all kinds of soil and
does not injure or roughen the tenderest
skin. Every dealer should carry SNAP.

SNAP COMPANY, Limited

MONTREAL, QUE.




o THE CANADIAN GROCER

NOT A THEORY

The popularity of goods put up in packages over the old-fashioned “Bulk"”
goods has resulted in large increases of sales of branded grocery specialties.

CHINESE STARCH

is a branded package—the standard—the starch for beautiful work. The
Chinaman on the package is a guarantee of quality. Each package con-

tains full 16 oz. Write for list of our products and prices,
AGENTS: Standard Brokerage Co., Vancruver, B. C.; Escott & Harmer, Winnipeg, Man. ; Harry Horne & Co., Toronto,
Ount : Norman . McPhee, Hamilton, Ont. The Lawrei.ce Nfld Co,, Ltd, ~t John's, Nfld. J J. McKinnon, Charlottetown,
P.E.1; Boivin & Grenier, Quebec, Que.; Fug. Foliot, St. Pierre, M quelon; Soott, Boyd & Co., Port of “pain,
Trinidad, B.W.1.; Desmarais & Gregoire, Chicoutimi, Que ; andallthe Wholesale Grocers throughout the Dominion,

O. Lefebvre, Prop. OCEAN MILLS MONTREAL

LASCELLES DE MERCADO @®. CO. |

General Commission Mershants

HKINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

Have No Hesitation
in recommending to your best customer SMITH
‘Bluenose’ Butter AND
It always opens up in excellent shape, and PROCTOR

its quality and flavor are remarkably fine.

Taste * Bluenose' yourself! Then you'll
5.&9?"5-},," feel more enthusiastic about recom- SOLE PACKERS
ABLE ng\: "% mending it. Halifax’ - N.S.
SOLE PACKERS
J I l SMITH & PROCTOR, - HALIFAX, N.S.

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

H
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W. H. GILLARD @ CO,, Whelesalers HAMILTON, ONT.
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Sell goods which are well
advertised and guaranteed
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QUALITY PLUG
SMOKING TOBACCO

is being extensively advertised, and
every plug is guaranteed. Shamrock
is termed with reason the “quality
plug smoking tobacco,” it is cool
and always in fine condition.

)i

2
N\
I\

7~

)/

HOW IS YOUR STOCK?

THE EMPIRE TOBACCO CO. (BRANCH OF)

IMPERIAL TOBACCO CO., of Canada, Ltd.

MONTREAL, CANADA
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You Can't Get Any Cheaper. You Can't Get Any Better.
So, Why Pay Any Higher ?

$1.75 per box of 100

Profitable enough, too, eh ?

The Most
Reliable Glued - ¥ Will Unroll
Catcher On The As a Ribbon
Market. A Full Yard.

For Jobbers' Prices Write

GRANGER FRERES LIMITEE, - MONTREAL

Selling Agents tor Western Provinces

J. J. Tomlinson & Co., - Winnipeg

Are You a Salesman?

You are. Then you are able to work up a
nice trade in tobacco. It does not require
much work. Just a display of leading lines
and a few words with your customers. You'll
soon win them over to purchase their
tobacco from you.

Maple Sugar
Chewing Tobacco

is a really good line and will please the most
particular. You are supplying families with
groceries every day, why not supply their

husbands with their tobacco?

Write us about other lines

The Rock City Tobacco Co.

Quebec Winnipeg

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,

TUCRETT LIMITED

T . . e e A S S~ N SR NG 502 3 i AN, N Gl o e B - - -
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GLASSIFIEDADVERTISING

Advertisements under this heading, fe. per
werd fer first Inmertion, le. for eaech subse-
quent imsertion.

Centractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must ae-
eompany all advertisements. In no case cam
this rule be overlooked. Advertivements re-
eslved without remittance cannot be ac-
kmewledged.

Where replies come to our care to be for-
warded five cents must be added to cost te
eover postages, ete.

—_—

BUSINESS CHANCES

FOR SALE—A THRIVING GROCERY BUSI-
ness in the best town in Eastern Ontario—
Smith's Falls. Apply Box 430, Canadian
Grocer. (4)

GOOD, CLEAN, NEW GROCERY BUSINESS
for sale in Eastern Ontario. Town of 2,000
population. Turnover $20,000 to $30,000 per
year. Store may bhe rented on easy terms.
Apply Box 431, Canadian Grocer.

FOR SALE

CASH REGISTER FOR SALE—4 DRAWER
National Cash Register for sale. Present
owner has no further use for same. Register
is in perfect condition and will be sold at an
extremely low price. For price and further
particulars address Cash Register, care Can-
adian Grocer, Toronto, Ont.

SITUATION VACANT

WANTED—A TRAVELLER TO REPRE-
sent a leading Grocery House in one of the
most promising territories in British Colum-
bia, salary $150.00 with prospects of advance-
ment. No one but a really first-cl
date man need apply. Reply
dian Grocer.

SALESMAN WANTED — ONE WHO HAS
made good selling specialty or staple line.
For a man thoroughly acquainted with the
grocery business and with experience in ad-
vertising, this is a splendid opportunity. Ap-
ply, giving age, experience and salary ex-
pected, to Box 300, Canadian Grocer, Toronto.

PRICE TICKETS

PRICE TICKETS FOR WINDOW SHOW
oods. Black lettering on white cards marked
.. B0c., T5c., $1, $1.25, $1.50, $1.75, $2, $2.50.
$3, $3.50, $5. Dozen in set, per set, 15 cents
ostpaid, or two sets for 25 cents while they
ast. Technical Book Dept., MacLean Pub-
lishing Co., 143 University Ave., Toronto.

PRINTING
CHEAPEST PRINTING ON EARTH.—BOOK-
lets. Catalogues, Price Lists, Handbills, and
any other fine printing for the grocery trade
at flercely competitive prices. Russell Smart,
40a Chancery Lane, London, England.

MISCELLANEOUS
ADDING fYI’EWRlTERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd., Room 314 Stair Building, Toronto.

ACCURATE COST KEEPING 1S EBASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Inter-
national Time Recording Company of Canada,
Limited. Office and factory, 29 Alice Street,
Toronto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont,
solicits your orders.

THE

CANADIAN

MISCELLANEOUS

~

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 256% to 5% of average an-
nual rinting cost. American Multigraph
Sales Co., Limited, 129 Bay St, Toronto.

COPELAND - CHATTERSON SYSTEMS -
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Our holder, with patent earbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchanta
and manufacturers. Inquire from cur nearest
office. Egry Register Co., Dayton, Ohio: 123
Bay St., Toronto; 2581 Portage Ave., Winni-
peg; 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

MODERN FIREPROOF CONSTRUCTION
Our system of reinforced concrete work—as
successfully used in many of Canada's largest
buildings—gives better results at lower cost.
“A strong statement” you will say. Write us
and let us prove our claims. That's fair.
Leach Concrete Co., Limited, 100 King St.,
West, Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
good. Price $2.50 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
Canada.

OUR NEW MODEL IS THE HANDIEST FOR
the grocer, operated instantly, never gets out
of order. Send for complete sample and best
prices. The Ontario Office Speclalties Co.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25¢. assorted
box of Mitchell’s Pens and find the pen to suit
you.

THE MONEY YOU ARE NOW LOSING
through not having a Natonal Cash Register
would pay its cost in a short time. Write us
for proef. The National Cash Register Co.,
2¢% Yonge St., Toronto.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back Is flexible, writing surface flat
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited,
Supplied by the trade throughout Canada.
(tf)
YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St., W., Toronto, Canada
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LICENSED GROCERY

One of the best paying stores in
Montreal. Rent $50. Lease four

years. Weekly receipts $600. Stock
about $5500. Sell en bloc or inventory.

DELA RONDE BUSINESS BROKER
14-16 McGill College Ave., Montreal

Supplied by Appointment to the
House of Lords

O.K.
SAUCE

Delicious
ber 1911 Festival

Fruity of Empire Exhibi-
Appetizing tion. LONDON.

Highest Award
(Geld Medal) Octe-

Ask your Jobber or apply direct

Sales Agents from Atlantic te Rockies

The Turnbull Company
Winnipeg, Manituba

For British Columbia: The Standard
Brokerage Co., Vancouver.

MACARONI

Green and

Olives Black

Cheese

Gorgonzola Roman
Parmesan Swiss
Italian

Tomatoes p.cieg

Tomato Extract
Spanish Peppers

Green Peppers
Onions

Garlic
Haricots Vert
etc., etc., etc.

WRITE

H. E. VIPOND

MONTREAL

REPRESENTATION WANTED

|

When writing advertisers, kindly
mention having seen the ad. in this
paper.
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It Cannot be Equalled
e

That’s a fact. There is noth-
— ing purer, nothing which wiil
the

give such complete satisfae-
tion as

> Hirondelle (Brand)
MACARONI
:’%':’*I Made in the sunniest factory A NEw LABEL

in ("fanada under the manage-
ment of an expert. Do not
hesitate about giving prefer-
ence to this brand. It’s just
as good as any imported.

In the shape of an exquisitely
colored maple leaf with the
E.D.S. Triangle will in future
add to the appearance of the

packing of

The C. H. Catelli Company, Ltd. oY

MONTREAL, CANADA /D[S\

Pure Fruit and Vegetable pro-

ducts.

k o _
Our aim is to produce the best
in canning packing and label-

oy FLY KILLER

viss

ing of the ever-popular E.D.S,

Brand products.

alian Made only by
eeled
2 ey E. D. SMITH
S € most succesiu - Y y
; k WINONA, s ONT.
fly-exterminator known.
Dpers 3 AG&NT}{S‘SSS'EO} A. HllleATs'argn(;:
It lasts the entire sea- HICKEY, Winsipeg: R. B. COLWELL.
Halifax, N.S.;: J. GIBBS. Hamilton,
son.
Vert

Every aggressive deal-
er should handle this
modern fly-killer.

N'D If your jobber cannot
supply you writedirect.

R:I.l:::l:i.l Jo.eph R. Wilwn, 204 Stair Building

TORONTO
Distributors;—ALBERTA, Nicholson & Bain MANITOBA and
ki dl SASK. W. H. Escott, 137 Bannatyne Ave. Winnipeg. Man
maly ONTARIO, Jas. Turner, & Co.,Hamilton; QUEBEC, A: Francis
in this Turcott, Room 16, Morin Block, Quebec. Que.: EASTERN

PROVINCES, H. B. McLaughlin, Truro, N.S.
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Stuhr’s
DELI%CIES.

Genuine Caviare,

Anchovies in Brine,
IN TINS AND CLASSES.
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Sold by all High-class Provision Dealers.

C.F.STUHR & CO.,, HAMBURG

Queen City Water
White Oil

GIVES PERFECT LIGHT

®

* 2
\\\\\\\\\\\\\\\

SUGGESTION OF
VALUE

TO THE

iz 222222

The most economical high-grade oil
ever sold in Canada

FOR SALE EVERYWHERE

7/

.

Progressive Grocer

.

Here’s aBargain
In Every Sense

This neat little machine, sell-
ing at a ridiculously low
figure, will be the means of
saving you a good sum annu-
ally.

Reduces Advertising Bills.

MAKE JUNE A MONTH OF
SPECIAL INTEREST TO

MRS. NEWLYWED

BB N

Yz 777z zzz/2777

7
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NN

7

/
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The ERMALINE SYSTEM

of cooking with PAPER BAGS is the
logical solution of the kitchen problem

Write for samples and our special
because you send your mes- JUNE SHOWCARDS

sages about cheap sales, etc.,
to every home on your wrap-

i il Edward Lloyd, Limited
e I MONTREAL
Utllltles lelted “*ASKE YOUR WHOLESALER"

Bank of Ottawa Bldg.
MONTREAL
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THITHS,

Perfection Cheese Cutter Computes

Absolutely no figuring required.

Makes every cheese pay full profit.

Simplest in construction and operation.

A five ply birch board.

Handsomely finished in scale blue ENAMEL.
A glass shield and splitting wire free.

\ Perfection Cabinet

Makes absolute sanitation.

Displays to the best advantage.

Handsomely finished.

Glass on three sides and top.
PERFECTION Increases trade and profit.
COMPLETE.

SISIEL TV

Perfection Pedestal

Made of iron, enamelled scale blue.
Saves counter room.
Demands attention, increasing sales.

Write for Perfection Silent Salesman, Circwlars and Prices.

American Computing Co. of Canada

Hamilton, Ontario

Kl
< simpngatpmding o BETTER
That will delight your customers who want
something more nourishing than ordinary toast
or crackers

TRISCUIT BUY BEANS

The whole wheat, steam-cooked, shredded, com-

pressed into a wafer and baked—the maximum =

of nutriment in smallest bulk. Heat it in the Quaker Quallty
oven to restore its crispness and then serve with

butter, cheese, marmalades or peanut butter.

Delicious with hot cocoa, malted milk or other
beverages.

The Canadian Shredded
Wheat Company, Limited

7%

iz

%

Best Baked

Mathewson’s Sons
Ot MONTREAL

Niagara Falls,
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IT PAYS THE
DEALER TO
CONCENTRATE
p ONL.&B.BAN-
NER BRAND
JAMS AND
JELLIES

You may have the cleanest and brightest store in your town.
The first impression people get of it may be most favorable.
The first impression is important, but it will not go far unless
backed up by the right goods.

If you pass out inferior goods-—jams especially, (Factory
made jams always receive severest criticism) the customer
figures that she has been deceived, and the store gets a
black eye.

Concentrate on L. & B. Banner Brand Jams and Jellies
and watch the volume of your jam business increase.

LINONER & BENNER, TORONTO

Phone Park 2985 291 Arthur St.

WESTERN AGENTS :
Laing Brothers, Wholesale Grocers, Winnipeg, Manitoba

EZY-
WASH

Here's another of
our specialties Mr.
Grocer, one which
will be looked for
by the housewife
just as eagerly as
Odor Starch.

NoWash-Board

No Wash-
Machine

neither of these is

e A TR g g 1

needed with EZY-WASH.

No necessity to rub the clothes therefore no
wear, no tear.

EZY-WASH will not injure or fade the finest
goods or colors,

No potash, no lye, no acids, just a splendid
easy washer, the result of years of thought,.

WE WANT GOOD REPRESENTATION
RETAILERS GET SAMPLES

V. J. CARON & CO., LIMITED

15 ST. CLAUDE STREET, MONTREAL

Also Odor-Gloss, Perfume Gloss, Parisian Perfume Blue

FIRST COME
FIRST SERVED

That’s our policy during this season
when we have a large number of first
class bargains to offer. You will readily
see that we must fill all orders in
rotation ‘as received, and we would
advise you, therefore, to read our ad-
vertisement just as soon as you receive
THE GROCER and figure out your
wants immediately.

REDUCED PRICES.
BIGGER PROFITS.

50 c's Galipebs Mushrooms (Hotel).

1,000 c¢/s] Assorted Salmon.

400).fc's Currants in 36 pkgs. of 1 Ib.

1,000 ¢ s Prunes.

100 c¢'s Shelled Walnuts,

250 c¢'s Imported Ginger Ale. (Trayder).

JPB DON'T MISS THIS  JoB

800 reams of parchment butter paper.
11 bbls. Purnell Malt Vinegar.

8lc s}Beauport Malt Extract.

31’c's Vermouth Gondran, Marseilles.
25 ¢ s Celestin Vichy Water. (In Pts.)

-

TERS

Why not let us quote you regularly for teas?
We can offer you the highest quality at the
lowest possible price. Let us send you a trial
chest. You'll be quite satisfied.

Japan Teas, IF IT IS JAPANS  China Teas,
SPECIFY
Ceylon Black, VICTORIA and Ceylon Green,

Indian Black. PRINCESS LOVISE. Young Hyson.

KINDLY ASK FOR SAMPLES,

LAPORTE, MARTIN ET CIE., LTEE.,

568 ST. PAUL STREET, MONTREAL
TELEPHONE MAIN 3766
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Allison Coupon Co.
American Comp, e
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Baker, Walter
Balfour-Smye & Co,
Benediet, F. L.
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jorden Condensed Milk Co,
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Dominion Cocoanut Butters, Ltd
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““Have You a Little Fairy in Your Home?”’
has made the BEST toilet soap EASIEST to sell,

The big, white, sweet cake of FAIRY SOAP that stays white
and sweet to the last thin wafer, stands for your opportunity to
have big toilet soap trade. It has more real washing power, more
real soap virtue, than any other soap for five cents, and every
customer you start buying it will be a pleased customer and keep
on buying it always.

Made by

THE N. K. FAIRBANK COMPANY, MONTREAL
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THE CANADIAN GROCER

The foremost brand of Canned Goods in
Canada and elsewhere

Hudon, Hebert & Co., Limited

WHOLESALE GROCERS
MONTREAL

Established A.D. 1839
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RAMSAY'S
FARM CREAM SODAS

There is always one by which the rest are measured. In the

Soda biscuit world that one is Ramsay’'s Farm Cream Sodas.

Ask the women cusitomers of your store who have used Ramsay's
(and are invariably buying Ramsay’'s Farm Cream Sodas yet) ii
there is another Soda biscuit that has that delicious creamy taste,

that satisfying daintiness unknown to other brands.

Every item of known worth in the making of Sodas is part ot the

Ramsay policy in the manufacture of Farm Cream Sodas. Made

in a factory of modern equipment and perfect light.

Put in a Stock
For YOUR
Trade

RAMSAY’'S LIMITED

330 NICOLET STREET, MONTREAL

T




THE CANADIAN GROCER

B AR e o 2

pListma

YA
i

Vol.

N
LIMITED N

FIVE ROSES
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The FIVE ROSES tlour package has kept many a merchant from
shipwreck. When others have gone under, it has kept buoyant.

It has ignored the reefs of Unreliability, braved the winds of Dis
satisfaction, avoided the deadly iceberg of Competition. Why shouldn’t
YOU enjoy steadily increasing sales permanent growing profits?

Just think how successful our customers must be when the output
has grown from 800 barrels in 1888 to 10,500 barrels a day.

Ask YOUR jobber for FIVE ROSES, or write nearest office.
LAKE OF THE WOODS MILLING (‘(””.)",]‘\'Y' LIMITED

The House of CH
Nlontreal Toronto Oltawa l.ondon St /n/m Keewatin 145 'lnmpru Fancouver

Capacity, 10,000 ¢
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