Technical and Bibliographic Notes / Notes techniques et bitliographiques

The Institute has attempted to obtain the best original
copy available for filming, Features of this copy which
may be bibliographically unique, which may alter any
of the images in the reproduction, or which may
significantly change the usual method of filming, are
checked below.

/‘ Colcured covers/
Couverture de couleur

Covers damaged/
Couverture egndommagée

Covers restored and/or laminated/
Couverture restaurée et/ou pelliculée

Cover title missing/
Le *itre de couverture manque

Coloured maps/
Cartes géographiques en couleur

Coloured ink (i.e. other than blue or black)/
Encre de couleur (i.e. autre que bleue ou noire)

Coloured plates and/or illustrations/
Planches et/ou illustrations en couleur

Bound with other mate-al/
Relié avec d’autres documents

Tight binding may cause shadows or distortion
along intetior margin/

La reliure serrée peut causer de I‘'ombre ou de la
distorsion fe long de 1a marge intérieure

3lank leaves added during restoration may appear
within the text. Whenever possible, these have
been omitted from filming/

1l se peut que certaines pages hlanches ajoutées
lors d’'une restauration apparaissent dans le texte,
mais, lorsque cela était possible, ces pages n‘ont
pas été filmées.

Additional comments:/
Commentaires suppléementaires:

This item s filmed at the reduction ratio checked below/

Ce document est filmé au taux de réduction indiqué ci-dessous.

10X 14X 18X

L'iastitut 3 microfilmé le meilleur exemplaire qu'il
lui a &té possible de se procurer. Les détails de cet
exemplaire qui sont peut-8tre uniques du point de vue
bibliographique, qui peuvent modifier une image
reproduite, ou qui peuvent exiger une modification
dans 'a méthode normale de filmage sont indiqués
ci-dessous.

Coloured pages/
Pages de couleur

Pages damaged/
Pages endommagées

Pages restored and/or laminated/
Pages restaurées et/ou pelliculées

/ Pages discoloured, stained or foxed/
Pages décolorées, tachetées ou piquées

Pages detached/
Pages détachées

| Showthrough/
v Transparence

/ Quality of print varies/
Qualité inégale de I'impression

Continuous pagination/
Pagination continue

Includes index(es)/
Comprend un (des) index

Title on header takcen from:/
Le titre de |’en-téte provient:

Title page of issue/
Page de titre de la livraison

Caption of issue/
Titre de départ de la livraison

r—" Masthead/

L] Générique (périodiques) de la livraison

2X 26X 30X

12X 16X

20X

24X 28X 32X



OUR INTEREST i+ itasersm DoES

have skl it to you. On the «ontiary, it only

hegita, as we are constantl’ on the alert for any
new plan that will help vou sell . We oot only adiveruse
« THE HEALTH BRAND ' s every meduun *hat we thik will
brng results to vou and thus 1o us, but i vou wish 1o do any
10 tal advert sing on your own acroant, we wili be glad'to furmsh
you with cievtzon 0f culs (sepivate. or with wr.tten matter set
up and ready for the newspapers) A posta’ card revuesr wall
bring vou these.
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Tac Stcamers of this senice carry all classes of passengers.
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{s used e llflmng the ships thnwgh-«t, the lights l-einf at the vemmand of Jie passen
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derry, st Jowest rates  Steeraze pasengers are  pwavided with bedding and every
tequinite fiq the soyage witlhut eatra charge

H. & A. ALLAN, Gen. Agents, Montreal.
or H. C. BOURLIER, 1 King St., Toronto.

Chadwick’s
Spool Cotton

For Hand and Mschine use.

HAS NO SUPERIOR
ASK FOR IT

8014 by leading johbers,
among whom may bo mientioned;

Robinson, Little & Co., London

W. R. Brock & Co., Toronto

Samson, Kennedy & Co., Toronto

Caldecott, Burton & Spence, Toronto
oto Knox, Morgan & Co., Hamilton

R. J. Whitla & Co., Winnipeg

S. Greenshields, Son & Co., Montreal

Jas. Johnston & Co., Montreal

Etc., Etc.
ROBERT HENDERSON & CO.
General Agents for Canada. -MONTREAL

Established 1792
KNOX'S
T——

Tailors’ Linen Threads

~—ARE—

UNEQUALLED

FOR

. . Evenness and Strength . .

IN USE FOR THE

PAST 100 YEARS BY THE

Best Tailors
= Throughout the World

o KNOX'S

AND TAKE
NO OTHER

BOOKS FOR RETAILERS

Pitfalls
Of the
Dr¥_ Goods
rade

Prize Essays on tac above subject by prominent and
experienced retailers.  Neat booklet form.  Sent on re.
ceipt of price, postage prepaid.

PRICE, 10 CENTS.

Buying,
Handling
Agd i

ellin
of £
Teas

In® neat booklet form. Prize-winning essays on the
above subject, written by retailers who have made the
buying, handling and selling of teas a special study.
Postage prepaid. PRICE, 25 CENTS.

THE DRY GOODS REVIEW
TORONTO




IR _
Joof [BALDWIN] Pl

g ate
A “‘n‘
338

‘fHE -- DRY -- GOODS «- REVIEW

-
‘ L)
N
R A9 R
»,

) )

- X A A

’ Ao,
- .
oy

L L)
J
)
&

'BEE RIVE
. [ SOFT HRITTIN
I — B sz

} +>5- IMANUFACTURERS) S ’
l o o . _._:r{_______ T _‘th.' -'_=—-—:'?"?===—_—— == n }
i - i * - e Y i emn s F‘
|| $TOTCH FINGERING v e T e g o i
| PETTICUT HIRGERING |! RS ) N ' % m%%%%&x:
| NEXISO INGERING i > o gl | oL
e T L ¥ nuLniswv: R ||
| A YABY BETTY FIEEQY
| SuEviaso- R i WDURA .
; o 42005 fMTRCNIN.
| TxvEST ~ \J1 N " - DRBSDEN s
’.‘wool's ‘éﬂ&?\n};xh rm"‘\ wooi‘s :

bnd -




2 THE =- DRY -- GOODS - REVIEW.

JOHN FISHER
SON & CO...
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’ 3
WOOLENS &
and TAILORS' TRIMMINGS. 3

3

N

E‘“&%NWN&“WN‘“&MWNN

442 and 444
St. James Street.

Montrea!

.. ALSO. .,

JOHN FISHER & 50NS

Huddersficld, Eng.

63 BAY STREKT

Toronto

13 8T. JAMES STREET

Quebec

London, Eng.

Glasgow,, Scotland
Beifust, ircland

THE CELEBRATED

Oxford Underclothing

+ FOR

L.adies and Chlldren

NEWEST PARISIAN STYLES

PRICE LISTS ON APPLICATION,

e —

W. F. LUCAS & CO.

129« London Wall, E.C. LONDON, ENGLAND,

Thouret, Fitzgibbon
&, & Co. MONTREAL

And BERLIN, Germat.y

Gloves

Sole Ageney

Jammet's
French Kid

orders La Chartreuse
for Laced
Sample Andree ..
Packages Button
Solicited. SPECIALTIES.

Trado Mork

NO OLD STOCK CARRIED.

Fresh Goods

in Tans
Tans and Browns
and Darks

Blacks

Very Choice
JUST RECEIVED

The Worsted Weaving Co

BRADFORD, ENG.

“China Warp” Serdes

V000N

We can offer exceptional values, and in-
vite the correspondence of the trade.
This serge is “par excellence” the thing
for summer and winter wear, and is
guaranteed to stand soda or sea water. )

It is made in qui alities suitable for ladies’
and gentemen’s wear.

VENETIANS, CHEVIOTS

And other Fall goods now in stock,

54 Bay Street, TORONTO
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LlStBl"S SILK SEALS, LlStGI"S SILK PLUSH. T B THEY HAVE NO
° o || SECRET TO CONCEAL

“LISTER'S"} ——

A Familiar Household Word

EXAMINE THEM
ASK FrOR THEM
WEAR THEM

Listgr’s SILK VELVET Listel"s MOHAIR PLUSH A Blg DiffCl‘CllCC/

In politics, the great, the indispensable,
T' E & CO the clever thing is to coneeal all you can,
e ‘The chief glory of . .

LIMITED

Manuingham Mills, BRADFORD, YORKS . Iﬂﬂkﬁ B[BS.’ Shlﬂs, [:(l"als and Cuffs

Is that they court investigation of ma-
terial, make, fit, and finish.

H. L. SMYTH & C0., Montreal and Toronto
For sale by the leading Wholesale Houses

Sole Agents for Canada, throaghout the Dominion.

E“ P l RE CARPET St. Catharines
WORKS...

__.—___N_% MANUFACTURERS OF
——— = ___I
We make UNIONS

Fine Wool;,n d3 nly Wools, l n g ral n C arp etS

Exira SUD Cr WOOIS’ Our ISamp}{es are in the hands of our
i i travelers, cover the und f
Art Squarcs It Ghion s fo Veneawer, S0 "
and Wool. . ..

PATTERNS AND CULORINGS
IN NEWEST DESIGNS. Will call or forward samples on application.
1

T ———

. . Emblematic Designy a Speciaity.

JAMES H. ETHERINGTON

PROPRIETOR St . C ath arl n eS
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Caldecott, Burton & Spence

The genuine improvement in business which is felt in the
United States is manifesting itself in Canada and buyers are placing
orders with greater confidence, feeling that the * Turn of the Tide
is at hand,  Sharing this confidence our Preparations for the
trade for the Fall Season are very complete in all depart-
ments of the House.

We are ufiening a number of We are showing a splendid collection of

POPULAR LEADERS in ’l‘rimmin S In Jets, Gimps, Furs
e g and Bralds
D ress Fabrlcs To match Dress Materials,

PARTICLTARDY N

e Our range covers
Wool Scrges ~ Wool Estamines In SllkS o iket, Marvs.,

Gatins, Failles, Moires

.i Wool DiagOIlalS and Covert Cloths IN EVERY COLOR

i BUYERS AND ORDERS RECEIVE PROMPT ATTENTION

CALDECOTT, BURTON & SPENCE

TORONTO

W. R. Brock & Co.

(- d & 0 0 2 2 J

Judging from Repeat Orders already to hand
we are pleased to know that our cffort in

DRESS GOODS

for Fall and Winter, is appreciated

BROCK N

A great
Improvement By the Trade

In the demand for Special attention given to letter orders

during the month of September.,

Hea«vy GOOdS We ask our friends in the trade
) to giv. this department a trial.
Smallwares

" Men's Wear  \ W.R.Brock & Co. 4/
and Woolens TORONTO E——
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THE J. B. McLEAN PUBLISHING GO,

LIMITED.
Trade Journal Publishers,
AND

Fine Magazine Printers,

{0 FRONT ST. EAST. - - - TORONTO.
J. B. McLEAN, HUGH G. McLEAN,
PRE3IDENT. S8EC~-TREAS,

SUBSCRIPTION, $2.00.
Publishod tho 15th of Each Month,

BRANCHES :
MONTREAL—140 8t. James 8t,
E. DESBARATS.

NEW YORK—Room 03.00, Times Bullding.
ROY V. BOMERVILLE,

OHIOAQO—-G0 Wabash Avenue,
EOW. 8. MACKENZIE,

LONDON, ENG,—~Canadian Qovernment Offices,
17 Victorla St., London, 8.W.

R, HARGREAVES.
JOHN CAMERON, General 8ubscription Agent.

HONEST DEALINGS.

HORTSIGHTED indeed is the man who lives only for the

present.. That man who is truly great in this world’s
wisdom bullds more Tor the future than for the present. The
presentis the hey day of life for most merchants.  'he future,
when the ambitions and energies of life are nigh exhausted, is
when the comfurts of life and the respect of one’s fellow men are
sweet marseds to roll under the tongue.

The wholesaler who sells his goods under a garb of deceit
and by means more foul than fair, succeeds in the present, but
fuls in the future.  This was exemplified in the case of a whole-
sale fiemin “Toronto a few years ago.  They deceived their
vustomers, misrepresented their goods and made money.  Their
custamers after a time found them out, withdrew their patronage
and after two or three bad years the firm failed.  Such an
example does not deter others from following the same prac-
tices, but the end is ruin.

1tis the same way with the retailer.  If he wishes only a
transient success, he need not be scrupulous in his methods.  If
however, he wishes a success which will remain with him during
the whole of his existence, and which he can bequeath as a pear)
of great price to his successors, he must found it on the principles

of honest, fair, and  just dealing.  To deceive a customer con-

TORONTO AND MONTRENL, SEPTEMBER, 1894,

No. o,

cerning the guality of goods, or to take a higher than market
price by misrepresentation is nothing more or less than sneak-
thicving. It is not profitable in the ultimate result, nor honor:
able in the immediate action.

“An honest man is the noblest work of God,” and Canada
needs honest business men to save her from the dishonest poli:
ticians who are breeding in the vile atmosphere of American
politics.  The place-hunter, the professional  politician, the
boodler, and the organiser, have their hands in the public purse,
and their dishonest inethods, if unchecked, will become rampant
throughout all parts of Canada’s social structure,  Her business
men have a fair reputation for integrity and fair dealing, and
this is an escutcheon which should be kept  bright and polished
in the face of a critizat and admiring world,

LABOR DAY,

Labor day has been celebrated for the first time in Canada,
and its significance is important. It shows clearly that in all
national movements the labor clement is, in future, a considera:
tion. Thisis well.  Itis the equilibrium of safety which is pro-
duced when all the national forces  counteract one another. It
also shows clearly that labor is not undignified, but is worthy of
respect on account of its dignity.

Toronto and Montreal have now a chance to take advan:
tage of this day. By holding their annual Expositions so that
the first Monday in September would be the second Monday of
their fairs, they could aumct large crowds to these cities on
those days. ‘This would perhaps necessitate the working of
street ear employees and retail clerks on that day, but these could
have a holiday on a different date.

The result of this would he the clevation of the tastes of the
masses, and an education of the laborer which would redound
to the country'’s benelit.  Show the laborer that he can be cul
tured and educated, and still pursue a calling which though not
the highest, is yet the most honest, convinee him of the compau-
bility of these two features of life, and bitter feclings will be re-
moved from the hearts of those who under very adverse circum-
stances come to hate capital, government and the social
structure.

Morcover the effect on business wounld be beneficial.  Ac-
cording as the laborer’s tastes are clevated, so must rise the
quality of the goods which he purchases.  His bare Hloors must
be carpeted, his windows curtained, his furniture covered, his
walls papered, his bookease replenished, and his wardrobe en-
larged.  Arouse his ambition along this line, and business will

[ be surprisingly cnlarged.
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COLORED COTTONS DECLINE.

S RING the past week the trade
: :"—'{(- has been in a turmoil and a state
% of trepdation with regard to the
price of colored cottons. and as a
consequence sales by jobbers have
been almost nil. A certain wholesale
house in “Foronto came out on the 1st
of September with a flaring advertise-
ment of reduced prices on *“checked shirtings,
demms, cottonades and flannelettes,” and declared
they were prepared to give astounding quotations.
‘This announcetment was what created the turmoil
and trepdation,

In the fiest place, the announcement implied
that flannelettes were further reduced, which was

y not the case.  They were reduced just after the
I passing of the new Canadian tanff bill, and have
remamed steady ever sinee.

In the second place, the announcement was made in the daily
papens, which went mto the hands of consumers, and retailers
were thus placed at a disadvantage.  ‘Their customers were
iformed of declines in prices months before they could receive
these reductions. Henee retail trade in these lines has stag-
nated.  Had the announcement been made in a trade paper, it
would have fallen only into the hands of the trade, and its effect
would have been much less disastrous.  The common sense in
these arguments will be an cffectual answer to any person who
might pussibly say that this paragraph spoke one word for the
retadder and two for the trade journal,

In the thrd place, this announcement was made in language
so bold that 1t was misleadiog.

As everybody knows, there is a combine in Canada on cotton
goods, and pnces are not regulated by the cost of production,
hut by other sets of circumstances, which include: The protee-
we duty levied on competing goods by the Canadian Govern-
went, and alo the pnces prevaling in countries  which
manufacture cotton goods similar to these put on the Canadian
market by domestic manufascturers.

Proofs of this were seen when the prices of greys ‘ropped
after the readjustment of the Canadian tanfl in March.,  About
Apnil st the price of unbleached cottons dropped from seven
to ten per cent., because the duty was Jowered from one cent per
squate vard and 1y per cent, to 221y per cent At the same
tme ateduction of the duty unhlmch::d from one cent per square
yard ond 15 per cent, 1 25 per cent., caused an average reduc-
tion n mll prives of seven per cent. These changes were
pointed out i the Apnl nsue of this journal. At the same
tume it was ponted ot that the prices of colored goods had
*aot changed much as yel,” thus showing that a change was
expected.  Flanndleties dropped  considerably, as has been
wentioned, and limings were also lawered about 5 per cent,,
although on one hne at was 127, per cent. These examples
show that prices are subject to the tanii' levies, and do not
necessanly conform ta cost o production.

Now, as to the second contention that the prices are in-
lucnced by the poces presaling in the countries who have
sinular goods. for sale, the present decline in colured goods is
affered as an example. The lowenng of the Canadian duty
would lead to an expectation tor a dechne. But this reduction

cannot wholly explain a decline running as much as 18 per cem
The fact was that cotton goods in the United States were at
panic prices.  The demand was not ¢jual to the supply amd
prices went down to cost limits  perhaps went below it in sonu
cases.  ‘Then the foreign market began to be worked, and Can
ada received her share of attention.  Cottons were being offered
in clearances to Canadian jobbers at 10 per cent, less than even
the low prices in the States.  The natural consequence was
that the Colored Cotton Company, in order to prevent jobher.
loading up for spring with United States jobs and clearances,
dropped the prices of denims, shirtings and cottonades.

1y proof of this assertion as to low prices in the United States,
Dun's Review, of Septembier ist, says: A comparison ol
standard articles elsewhere given shows a decline m pric
averaging 17 per cent. since last year, and 24 per cent. sinee
1892, the reduction in some important fabrics being 33 per
cent.” .

Still prices in the United  States are advancing.  Prim
cloths Lave gone up a quarter and low gredes of bleached cat
tons fully one-cighth.  Otis checks and  Excelsior checks amd
stripes are up oncqquarter. . With  these advances staring them
in the face, the Canadian Colored Cotton Co. might have held
to their prices and avoided the disastrous break that  has
occurred. Tt may be that the lowering was decided upon before
there was an appreciable change or hope of change in the United
States market.  If so, the circumstances must  be  simply
regarded as exceedingly unfortunate,

A great many wholesalers in “T'oronto are of the opinion that
did the colored cotton manufacturers of Canada commence th
introduce new styles and patterns they would have considerably
less difficulty in unloading their stock,  They are still making
patterns that had their origin in the infancy of the industry.  In
fact, one wholesaler asserted that he sold a great many of the
patte==s when he first went into business in England in 185y,
On the other hand one wholesaler said that he thought, on the
whole, they had done fairly well.  But he is in a hopeless min-
ority in "T'oronto so far as this question is concerned.

Having thus scen the nature of the causes that affect prices
of cotton goods in Canada, this recent change in prices must
be considered more fully.

The change was intended at first to apply only to goods
delivered December 1st and after, and the new quotations were
made to jobbers with that view. But now it is likely that it
will apply toall goods delivered after Qctober 1st.  No rebates
will be allowed to the jobber by the Cotton Co., and hence it
cannot be expected that the retailers will receive any from the
jobber. The latter will lose enough on present stocks withom
giving any rebate on goods he has already sold and shipped.
There is little doubt, however, that considerably closer prices
can be obtained from now unil October 1st. The competition
among wholesalers is too keen to maintain prices until the last
minute.

The decline varies from § io 20 per cent., and shows that
cither there was previously a large maigin in these goods for the
manufacturer, or that prices are now down to cost of produc-
tion. ‘This latter is undoubtedly true, and ‘Tue. Dry Gooos
Review prophesies higher pnces on colered and grey cottons
before another year rolls around.  ‘This will be especially and
vigorously true if the United States manufacturers get busy
enough to have their hands fully occupied with the tradein
their own country.  The cotton companies here are virtually in
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control of the trade in Canada so faras internal competition is
comerned. s soon as foreign competition is removed they
will put the price as highas they dare.

A e of goods that formetly sold at 81, cents at the milt
v now suld at 7 cents, or a seduction of 18 per cent. Another
line that cost 1273 cents at the muls is now sold at 104, cents,
and so on through the list,

In denims the reduetion is very considerable, amounting on
some lnes from 15 to 18 per cent. In shirtings the reductions
are nut so large, and will average perhaps 712 per cent,, being
to per cent, in some cases,  In cottonades the reduction is
very constderable and runs all the way from § to 1o percent.

At these reduced prices, retailers need have no hesitation in
placing keavy orders,  Prices are boumd to go up again as soon
as the U S, prices stiffen, “This process bas already begun, two
or three wellknown brands of grey cottons having advanced
from 5, to to per cent. at the United States wills,

MONTREAL’S OPINION OF THE DECLINE.

With regard o the diop in colored cottons svarious reasons,
whieh seem logical enough in the opinion of Montreal dealers,
combined o produce the decline. The consensus of opinion
seenis to be that the change in the tariff from a partly specific
ta a purely ad valorem ane was the main reason. The English
wmarket also was much lower during the summer, several large
hnes being offered in Manchester, and the same tendency, only
more aceentuated, was to note in the New England market. All
these facts naturally conduced (o lower prices,  Speaking of the
matter a large wholesaler said : “ Why, after the change in the
duty the mill basis on cottonades was reduced from 3oc. per
1. to 28c. per b, ; we got flannelettes at g2ze. which cost us
Jige. per the previous to the change, and it was the same all
down the list, denims being reduced also, which in my opinion
goes to show that the change made by Mr. Foster is the main
reason that consumens are getting cheaper cotton goods to-day.”

In this opinon all the others spoken to coinicided.

A CONVERT TO CASH RETAILING.

NOTHER convert to cash retailing is J. A, Hunter, of

Durham, Ont. “Chis gentleman does a large retail busi-

ness, and seems to have @ hankering after improved methods

of doing bininess.  In fact, one would judge that he hasn’t the

shightest tdea of allowing himself to be encrusted in the shell of
conservatism or entangled in the cobwebs of inertness.

It requires considerable boldness to say to customers who
have pand you hundreds of dollars every year, and who dealy,
perhaps, with your father belore you, that you cannotallow them
to run any further accounts.  Still, the people generally are
voming to realize that the merchant cannot do business on
small profits if there is a risk of considerable losses. “I'o start
cash retailing reqguires less boldness now than it did five years
A

Mr. Hunter has adopted some other ideas which are very
Among these is a determination to quote prices in his
This is an excellent plan if
All the leading retail

g,
advertisement in the local weekly.
judiously and pensistently  followed up.,

stores in Canada and the United States follow this plan.  ‘Take
any New York daily, any Toronto or Montreal daily, and in it
will be found columns of advertisuments

filled with shornt

-~
t

deseriptions of certain lines, and with the price mentioned in
every case.  The retalers are getting ahead of the wholesalers
in this respeet. The latter still stick o the old fossilized adyer-
tiscnrents, which are compaoned mainly of gt and wind.  There
is not a speck of information in them, and they are a dead
weight to the paper that is drisen by its monetary necessities to
to accept thew,  Hall the advertisements that * don’t pay * are
advertisements that say nothing m a routd-about way.
Suceess to Mr. Hunter,

CIRCULARS AND HANDSILLS.

READER writes asking for ‘Fa. Revirw’s opinion on
circulars amd handbills — These views are not new, but
the convictions expressed are ever deepening.

Handbills on Saturdays and show dags are just ~so much
money thrown away.  No farmer has time to stop, adjust his
“spees,” and worry through a long handbill about goods that
he perhaps knows nothing, and cares less. He may read the
advertisements in his weekly paper, as he sits by the fireplace
and smokes his pipe, buc il e does not, he certainly will not
read a handbill thrust upon him at a time when he either has
scttled on what he wanty, or is simply in punsuit of pleasure,
If these arguments will not convince you, go out and watch the
length of time ninety-nine out of every hundred will bestow on
a handbill distributed at a country fair.

As for circulars, they are useful as supplementary to news.
paper advertising on special occasions.  Suppose a merchant is
going to have a millinery opening, an artistic circular full of
information gleaned from the columns of Tur Dry Goons
Review and from the pages of the merchant’s experience will
be a great help. 1t should always be addressed Mrs. or Miss,
never Mro Circulars are good acceasionally shen there is some
thing very special. Too many circulars is worse than too few.
The circulars must be pithy and pointed, and anything like
verbosity or - ballowness must be avoided.  Say what you have
to say and quit.

JULY IMPORTS.

HE figures of the July imports have been gasetted, and
show a censiderable decline i same items, yet a very
small decline on the whole.

18¢.4. 1893.
CooNs vovviviiinan ... $249,1069 oo $300,395 oo
Faney goods and embrowderies. 15,943 00 119,508 oo
Furs, manufactures of ... ... 37,304 oo 117,032 oo
Hats, caps and bonnets 09,704 oo 40,302 o0
Sitks, manufacturesof ... . . 252,750 oo 303,282 oo
Woolen manufactures 873,228 oo 1,154,483 oo
Free goods.. ..o oen v . $1,291,907 00 $4,903,477 00
Dutiable goods .. ... $§74,010 o0 5,072,867 oo

110,293 00

Coin and bullion . . 1.191,700 00

Total. .. .. e e $10.058,.226 00 $10,0p2.037 o0

For the month the falling off on all imports is $o34,411, or
¢ decline of 614 per cent. The decline in coltons, woolens,
silks, ete., was very considerable.  “The whole was due to a very
conservative tendency among aimporters, which has since been

somewhat climinated.
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THE QUESTION OF TERMS AGAIN.

IMPORIANT CONFIRINCIS BN TORONTO - AND MONIREATD -

SHORITER  1ERMS ON

OWEVER great a contemplated re
form may be, however plausible the
arguments  in ity fivor, howeser
small the opposition to it, it neces-
sarily takes a great deal of time,
often years and years, o bring it
about.  But there is not the slightest
doubt of ultimate suecess, if the re-
form is a worthy one, such as the
*shortening of terms,” over which
there has been so much talk in the dry goods trade of this
vountry.

This matter has come up again, and in a very peculiar way,
with very peculiar results.  Canadian prints have been sold
dunng the past season without a profit to the manufacturer,
witheut a profit to the jobber, and without a profit to the re-
tarler.  In fact, Canadian prints “were a worry unto the trade.
Finally, David Morrice, the head of the firm who control the
sales of the product of the two great cotton companies of Cane
ada, undertaok 1o bring about a better state of affais.  He ac-
cordingly held conferences with the leading merchants in Tor-
onto and Montreal.  The Toronto conference was held on the
afternoon of the 2ist of Augast, in the office of 1. Morrice,
Sons & Co., Scott street. There were some nine wholesalers
present, including all the leading houses.

The plan proposed was that a list should be adopted fixing
the prices at which these domestic prints should be sold to the
retailer, and from this list some 1o or 1213 per cent. discount
was to be given to jobbers.  This wourld easure the latter a
profit.  The question of selling tosuch men as Eaton, Simpson,
Walker, one man in Owen Sound, another n St Catharines,
and ather retailers who were now buying  direct from the mills,
came up and was discussed but no decision arrived at. “Then
came up the question of terms. - Should the goods be sold at
four months trom Mareh st and Oct 1st, with a cash discount
of § percert, 30 days, should the teraes be 6o days net, or
should they be three months with 3 per cent. cash discount 2
This was the great ditliculty, and, with it anscttled, the meeting
adjourned.

M Momice returned o Montreal and held further confer-
cnces with the whalesalers there, but no agreement has yet been
atmvad at,

It will be remctabered that Iast January and Februan Tae
Review pubbshed two articles on the question of terms and
alsontenviews with the leading wholesalers on the mater. It
was panted out that the charman of the dey goods scetion of
the Toranto Board of Tradein bis annual report deprecated the
Tong dating ahead that was caung up whalesale profits and sus-
taiming an evil sastem ot domng a retail business on credit. This
evil is just as obioateus today asat was last January.  Goods
are boing delnvered now and dated Novembier 1st, four months,
by evenn wholestle dry goods house i Toronto, save one.
They all pratess o sell Octaber i, tour months, bt to those of
their retnl vustomers that ate used to bantering, they give an
extra month

O July st goods began to go out of wholesale
huuses with October datinyg . some even with November dating,
That s, credit s given for seven of even cight months,

SNO O AGREIFMENT ARRIVED AT - Goub PROSPECTS FOR

AL CANADIAN SEAPLES,

In February, the opinions of some of the wholesalers were
given.  Mr. Greenshields was in favor of a general four monthy’
dating, with three months, 3 per cent. on domestie cottons, and
four months, § per cent. on domestic woolens,  He was sure
that af a general understanding could be arrived at on the
matter, no one in the trade would object to a shortening of the
enisting long credits, .o P Cleghorn was in favor of any
thing practicable in the way of shortening terms.  Mr. Gault
was sure 0o days was impracticable, but thought present term-
too liberal altogether.  Mr Slessor thought the four months
strict was necessary, and acknowledged that his house had
adopted 6o days on some domestics. W, R, Brock & Co. were
not in favor of 6o days, but were in favor of a’strict four
months on imported goods and three months on domestics.  J.
Short McMaster was strongly in favor of shortening forward
dealing, and of curtailing the extremely large cash discounts
now allowed. Mr. Woods, of Gordon, Mackay & Co., was
strongly in favor of 6o days nett on all Canadian staples, and a
strict four manths on imported goods.

‘I'wo non-committal interviews with Wyld, Grasett & Darling
and John Macdonald & Co. were given.  These firms have
again been interviewed with regard to the prospects for a closer
dealing on Canadian staples.

Mr Wyld, of Wyld, Grasett & Darling, was still non-com-
mittal on the subject.  He scemed, however, to think that
shorter terms were advisable, it general. But he was not in
clined to say he would be in favor of a three months® basis of
credit for Canadian goods, so long as there was not a general
agreement that such should prevail,

Jonn Macdonald, of John Macdonald & Co., spoke freely
on the subject.  He said : * 1T am willing to go for shorter terms
for all domestic stuffs, but not for shorter terms on any one line.
If an agreement can be anived at 1o sell all domestic staples on
three months’ credit, and 3 per cent, 30 days, or even 6o days
nett, T am willing to give it my full support. It must apply,
however, to all Canadian goods from  the oilcloths and
tweeds to all lines of cottons.  “T'o take a smaller discoumt
on onc line of staples, or 1o adopt shorter terms on one
line, is useless. .\ man buys a bill amounting to, say,
$3500, of which §s0 is that particular line on which the dis-
count is only 3 per cent. When he comes 1o settle v, he will
take the 5 per cent. off the whole $500.  You may charge the
dilference of 2 per cent. oh $30 to him in your ledger, but you
will never get it without a fight which may cost goad feclings.
But 1 fail to sce the wisdom of wholesalers selling domestic
staples at profitless prices 10 men who import their foreign
zoods (or themselves.  These retailers are forced to buy
their domesties from the wholesalers, and why should this labor
be done without a profit 2

Speaking with Fred. Kennedy, of Samson, Kennedy & Co,
he said thatfor a long time their practice had been to sell do-
mestic staples on short dates, making price the inducement
rather than dating.  They are strongly in favor of the wholesale
trade generlly adopting a strict thriee  months’ credit on
these lines, and would strongly support such an anangement,
Tney believed that terms and discounts should be so arranged
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that the man who pays for his goods promptly and pays his
debts in full, should have the advantage over the man who does
neither of these things,

In view of all these declarations of policy, there seems to be
no reason why there should not be a general agreement to sell
domestic cottons and wooalens at three months, April 15t or
Uctober 18t or 3 per cent,, 30 days.  ‘There are no obstacles in
the way, except the mere routine one of getting the wholesalers
together and having the matter settled. And when it is settled,
it vill be one of the grandest boons ever given for the general
well-being of the Canadian dry goods trade.

1.¢t it not be understood that only the men who have been
mentioned in this article are in favor of shorter terms.  There
are many other jobbers who, “Fur: Review can confidently de-
clare, are in lavor of three months rather than four, and will be
glad when those who have the power to change the custom will
do so.  But it is for the large housces to lead ; those who do a
smalier volume of business will be sure to follow suit.

One great objection to the close quotations and long terms
given on domestic staples is that it causes the price of impotted
goods to come high. It isfolly for retailers to think that whole-
salers are doing business for their health or for glory.  They
are doing it because they are making a nice living, and you can
safely bet your last dollar that so soon as they begin to lose
money, they will get out of it. I they sell domestic goods at a
price which leaves a margin too small to pay for the handung,
they are going to make it up on imported goods and on lines
that are nnt “*marked.” It is just as foolish for a retailer to
imagine he is buying all his goods from a wholesaler at cost
prices, as it is for a green country youth to imagine he can beat
a peanut shell man at his own game.  If wholesalers made an
average of 1o per cent. on their domestics, they would sell their
imported goods at closer prices.  This would be a distinct bene-
fit to both wholesaler and retailer.

Another serious objection to these long terms is that it keeps
a number of men in business who are otherwise too weak to
carry on a business of any kind. A\ retailer can get in goods in
August and September, and he doesn’t pay for them until Feb-
ruary sth, or March 4th, and if he buys carefully he can sell
them all by that time and have his cash ready.  That is, the
man without capital has equal advantages with the man who has
capital.  When a bad scason comes, the man without capita)
assigns and compromises, because he has nothing tolose.  The
man with capital is expected to stand his own losses.  Thisis a
case wherethe penniless merchant has a greater advantage.  He
has nothing to lose, and so long as he can make a decent living
heis going to stick to the business.

A retailer remarked to the writer not long ago, when he was
asked bow it was that he could not get such good prices as in
previous years, “Well, you know,” said he, “that for every
fool that dies in the trade, two spring up in his place.” He
intimated that the class of reckless price-slashing retailers was
increasing yearly, and profits were decreasing at the same time.
This crop of fools can be traced directly to the Jong terms given
by the wholesalers.  Eaoy credits is the cause which engenders
them. .

Another point which we have long maintained is that shorter
terms 1o retail merchants would mean more cash retailing.  Ask
any wholesaler which he would advise, cash or credit retailing,
and he will answer, ** Absolute cash, by all means.”  Ask the
retailer which is the better plan, and no matter how he runs his

own business, he will answer, * .\bsolute cash, by all means.”
Cash retailing would avoid many a disaster, many a com.
promise, many a downfall,  Cash retailing would be far more
prevalent if the tesms of wholesalers” eredits were less liberal,
‘I'the time in which a retail merchant demands pay for his goods
is always proportionate to the time in which he bhas 1o pay for
them himself,

T'here never was a better time for the adoption of a three
months’ credit and a three per cent. cash discount on domestic
staples.  Every wholesale house in "Toronmto and Montreal is
scemingly in favor of it, if the adoption of it could be made
general.  Itonly remans for the Boards of Trade to lead in the
settling of the details.  ‘Foronto and Montreal wholesalers must
work together, or the thing can never be accomplished,  “T'ui.
Review is confident that no jealousies will be allowed to hinder
the realization of this great reform.

‘There has been enough 1alk on this matter.
that it is a necessary change.
action.

A are agreed
Let the talk be displaced by

AS IT IS VIEWED IN MONTREAL.

Tur, Dry Goons Review had a chat with a number of
Montreal wholesalers on this question of a uniform sclling price
for domestic prints.  All of them declined positively to talk
under their own names, though they discussed both subjects
with considerable freedom.  With regard 1o the first subject,
the majority appeared to consider that it would have been a
good thing for the trade had the different wholesale firms been
able to agree on the basis of acceptance of the proposition made
to them Ly the sales agents for the mills.  The particulars of
this proposition are now well known. It was to agree on a
uniform basis of sale for all domestic prints, the mills to allow
at the end of the vear a discount of 10 per cent. on ail low
grade goods and certain medium navys, and a discount of 123
per cent. on all the better qualities.  This proposition was sent
to all the big dry goods houses in Montreal as well as through-
out the country.  Meetings were held, the heads of two of the
largest firms in that city taking up the matter in carnest,
but they failed entirely in effecting any arrangement whereby
the proposition could be accepted. T'he thorough canvass
made shows that the failure was due  entirely 10 the
great varicty of conflicting opinion as to what the terms
of sale should be. Ethically everyone was unanimous in
stating that it would be advantageous to have a uniform sysicm
of short credits, but when it came to stating exactly how short
the terms would be, everyone seemed to have a different opinion
as to what the terms should be.  There was as much difference
of opinion, to quote a leading merchant, among Montreal as
among Toronto houses, and no less than five different proposi-
tions werg, it is claimed, submitted by the same number of firms
in theWestern city.  The upshot of all this difference of opinion
was that no decision could be arrived at and matters are to go
on in their old channel.  Several of the larger houses express
profound regret at this result, while one or two others aud the
majority of the smaller houses hold that if they are able to pay
for the goods, they can and should do what they like with their
own property. Briefly, it is simply the old story over again,
and the only feasible way to sccure the end desired by those
who want reform is  say shrewd members of the trade -for the

miils themselves to put their {oot down and refuse to sell to
anyonc who is sailing too close to the wind with his customers.
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INSIDE THE STORE.

VISRV store has windows,  Evory store

hats counters.  Every stere has shelves,

The windows, counters and shelves
are receptacles, for goods, and more.

They are places of display which
cost the retaler nothang, for he must
have them any way,

The window, the counter, and  the
shell offer the greatest opportunities
for protitable advertising, scldom over-
estimated, and almost always  under-

cetimated by the  storekeeper.

A well arranged show window is a positive guarantee that
the gouds contained therein will be seen and appreciated by
the passers-by.

The window is on the street where evervbady will see iy,
whether he wants to or not, and, if it is dressed as it should b,
the pedestnan will not only sce it, but he will examine the con-
temts of it

There are two methods of window dressing, both good, but
one should never be used exelusively, for o the alternate use
of hoth is the preatest profit.

The first method s that of the artiste and harmonious, the
blending together of colors and shades, the goods simply taking
the place of decorative paraphernalia.

such a window, it properly hghted, is very impressive, and
is conducive to sales,

The second method consists of the display  of goods, not
really nartistically armnged, and yet with more or less of a
wenfice of harmony and art  the presentation of the goods
themselves more than the arangement of them,

No artist would be particularly impressed, from an artistic
standpomt, with a large packing box m a window, with the
name ol the firm watten thereupon in the shipping clerk’s style
of lettermg, with a singie shoe, a hammer, or bottle, or 2 picce
of tite, or an cletne bell, or any other one thing on the top of
the box, comsprcnous for ity solation, and yet such a window
display would, trom its novelty, attraet the attention of every
passer by, and that one article, common as it may be, will be
sudicd and restudied, because st stands by itself in the identity
olits aneness

A wmdow displan should never be a conglomention of
artcles, unloss such articles are used i the producuon of an
artistie et

It s bettar to have two practical window displays and one
atistie than to have two atistic and one practical,

Fhe abiest of the window s tosell poods, and art and every.
thing chse should be used to that end.

1t generally advisable to present one class of articles at a
timie, cither Iy showmz acangle article or a great many of them.,

While it s somec s better ta show simrbae articles of Qi
ferent prives, U more frequenthy adviable to present articles
all of the same price m the sune wandow.

The attide retailing tor $1 certanly will not make as good
an appearance W a window it displived with a sumlar articke re-
tailing for $2

The $1 atticle will taak welt enough by tsell, but by con.
trast with a supenor article of the same class ats rough lines are
all the mure pronunent.

Common calico should not be shown with silk, because wik
looks so much better than calico that the calico is likely to loed
cheaper than it really is.

A 93 shoe is generally a pretty good shoe, but alongside o
a $5 shoc it looks as if worth less than it is.

Working exhibits are always profitable.

‘There isn't anything very original or very brilliant in pla
ing a wagon in a window and arranging it so that the wheels a
kept in motion, and yvet the movement of the wheels will mal.
cvery one stop, and if they stop to see the wheels go aroun]
they cannot help admiring the finish and construction of tl.,
vehicle,

Everybody knows how shoes are pegged and mended, and
yet it is sometimes necessary for a policeman to dispere the
crowd when a conventional shoemaker is in the old way mend
ing shoes in a window.

The same shoemaker inside the store would vot attract am
body's attention, but in the window everybody stops to took .«
him.

Candy-pulling in a window is an old idea, and yet it never
fails to attract a crowd.

Griddle cake cooking is familiar 10 everybody, and yet grisl
dle cake eaters will pass by the griddle cake irons in the store
and stop to look in the window to see the white-capped cook
turn the flapjacks.

A lot of bricks dumped 1nto a window, with a danger-signal
sort of a card standing in their midst, announcing that these arc
the bricks nsed by the Great Adantic and Pacific Building Co
for the counstruction of their houses, will auract everybody and
assist in making people enter the office.

Something out of the usual course of things, something
which is cither very anistic or not artistic at all, which illus
trates one fundamental idea, will, if placed in the window, bring
more trade into the store than any claborate display of dress
goods or any other goods arranged as the majority of people
arrange them.

The same general ideas that apply to window dressing, to a
greater or less extent can be used in the arrangement of goods
in the interior of the store.

Have one counter devoted entirely to 25-cent goods, the
next counter ta jo-cent ones, but do not have the two qualities
come too close together.

Of course goods of a character should be in the same de-
partment, but they need not be jumbled together,

If the carriage-maker has several carnages of similar styles,
there is no reason why he should put the carriages very nearly
alike side by side.

Let him separate them so that cach carriage will have an
identity.

‘T'hat which applies to carriages applics to everything else,

FFurniture should never be so placed that because the next
chair is a litde better than the chair in front of you, the chair
you are considering looks cheaper than itis,

The goods on the shelves should harmonize in appearance
and color.

The shelves should present a background appropriate to the
conditions of the room.

The mission of the shelves 15 to a certain extent like that of
wall-paper, and should assist in making the room more cheerful
and brighter.
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Certain goods can be shown to advantage upon the shelves,
and should be arranged so as to stand out as prominemly as
possible, but where gouds can’t be seen to advantage they should
simply be acranged so as to harmonize in color and shade.

The show-case, which is a sort of compromise between shelf
and counter, should be arranged as nearly as possible on the
window plan, and should be well lighted, artiticially or otherwise.

A dark shelf is bad enough, but a dark show.case is an
abomination.

In cvery store some oue cletk who understands effective
chisplay should be made head dresser and decorator, and his
services should be appreciated.  He should be made to under-
stand that what you want is something that will sell goods, not
something that will only delight the eye. It is better to have
too much business than too much art init ; but art and business
in the right proportion bring the most business. All these
things cost little, and it is simply a question of whether the
business wan will use them for all they are worth, or sacrifice
s0 much good advertising and selling space.

In the use of cverything, each part playing its part, is the
success of business.-—By Narnaxigr C. Fowweg, Jx.

FALL CLOAKINGS.

Many of the houses are doing a rushing trade in ladies’ and
children's cloakings.  For the use of the latter, nap cloths in
fawn, scarlet and dove colors are very neat.  Still rougher hairy
cffects are seen in pretty shades.  In ladies’ cloths, while covert
coatings have been a fad and sold as such, the general trade
has not loaded itself on this class of goods in either mantlings

or dress goods.  Black, tan and golden brown beavers have, as
usual, the largest aggregate sales.  “T'o these colorings must be
added myrtle green.  Fancy tweeds are doing extra well and
will be worn very generally. A fancy tweed ulster or jacket
with a bright-colored checked lining isas handsome and service-
able a garment as a lady can have.  Astrachans are selling, but
not so well as last season.  Black brocades are moving in small
quantities,

HOW TO FILE RECEIPTS.

LEvery firm has its own way of filing invoices, receipts, letters
cte.  The best and most convenient method is, of course, the
regular indexed file, in which two holes are first perforated in
the receipts, and they are then placed under their proper initial
letter on the file. ‘The plan followed by most merchants,
however, is to fold the sheet once or twice, write particulars on
the upper part of the back, and enclose it in a rubber band,
An objectionable feature in this method is the irvegularity in
the size of the sheets thus folded.  Some will be 314, others 22
inches wide, but the bulk will vary g 1o }{ more or less than
3inches. This makes a bundle with a very wregular edge.
Some of the receipts will slip out easily, while the whole packet
must be pulled to pieces before the others can be got out.
While talking to a St. Stephens, N.B., merchant a few days ago,
Tue REeVIEW noticed a simple device he used to produce even
edges. Tt was a tin strap 224 x ro inches.  ‘This siap is laid
over the receipt, which is folded over the exact size of the strap,
This gives a bundle with perfectly square edges and no over-
lapping. ‘This strap is, perhaps, narrower than most bookkeep-
ers would use.  Three inches would be nearer the average width,

Dress (Goods

Salecs have Increased lately, and Prospects

arc Brighter all round.

(JUR SELECTIONS FOR FALL —

Have been such as 1o sustain our reputation for Dress Novelties.

Let Merchants who handle but a moderate stock of Dress Goods make their
selections now, as the stu-ious buyers for large houscs are already picking up the
best lines, knowing that the early trade is the most profitable.

VELVETEEN,

to be much larger than last year.

The latest fashion reports say that the demand
for Velveteens is increasing, and sales promise
We have special values in Blacks, and Colored

in al! shades to match Dress Goods.

LETTER ORDERS AS
USUAL RECEIVE OUR
PROMPT ATTENTION.

Knox, Morgan & Co.

WHOLESALE DRY GOODS

Hamilton, Ont.

“




TR - R MBI R X P S b

—.-n‘-‘ —

ey

S eeve e Wy e e

12 THE -- DRY -- GOODS -- REVIEW

A VALUABLE CIRCULAR.

CIRCULAR worthy of more than mere mention has just

been issued by Caldecott, Burton & Spence, It is unpre
tentious 1 appearance, yet very neatly printed.  Its charm,
however, lies in the fact that unlike most circulars from whaole
sale houses it says something new, gives much information, and
is manly and dignified 1 its tone. Part of the cireular runs as
fullows -

+1893-94 will long be remembered for the universal
depression and stagnation of trade throughout the conumer-
eial world  caused Ly extravagance and too many people
living on borrowed money, Begimmng with the failure of
Baring Bros., through enormous  loans to the Spanish and
Portuguese races in the Argentine Republic, who, like most
inhabitants of hot chmates, would rather live on other people’s
money than work for their own  going on to Australia with the
bumptiousness inhetent in young nations, as well as
young people, spending John Bull's borrowed money Jike water
1 building themselves fine houses, ete,, till the reckoning day
found them short -it spread all over the famous sixty-
million market to the south of us. “T'he American people,
hound to beat all ereation, and transfer the centre of trade
from Britain to this cantinent ~tried to make the almighty
dollar that vught to be worth 100 cents do duty if it only
contained 50 or 60, forgetting that Kurope held the money
bags, and could clip their wings when they soared too high.
‘I'hen labor strikes foolishly entered on during bad trade,
stopped  the circulation of money, and ulumately failed, be-
cause it must be apparent that when the prices of commeodi-
ies fall the price of labor cannot pise.  Such a combination
of adverse circumstances, and such contged depression, has
not occurred for the past fifty years.  But after you have got
down to the bottom, if vou keep on, you must begin to rise
agam.  Everyone has been sasing : money has been stagnaat ,
but the signs of a revival are at hand.

“The Amencan tariff settlement is the fiest forward
moe. Prees have been foreed 1o the lowest possible
point, not of profit, but ot existence.

* We are prepanng for the revival that is comng. It means
that lagher prices will soon be demanded, and that late orders
will be uncertam of delnery on e, Our spring samples will
be out complete by end of Septesber. Our speclalties, cte.”

This arcular gives the eyvperience and  the opinions of men
whose judgment can be relied upon. For this reason the people
by whom it s mtended to be read find it worthy of a carceful
readmy, and it gets that reading,

CUTTING IN PRINTS.

Dunng Mareh and Apnl there was some cold and dreary
weather. s dunng these tvo months that the Jarge sales of
prints oceur. Plus cold weather Xlled these sales, and whole-
satlers with darge stocks were disappomted.

Some of the weaker backed houses began o cut pnices a
ndicalous and unnecessany thing o do  thinking therely 10
unlvad.  hey dud unload, but did it at aloss loss of money,
loss of respeet from che trade, and os of their self-respect.

Other houses held their stocks, feeling that prints must be sold
to fill the wsual requirements. June, July and August have been
extra good months for pnnts and stocks lecame quite valuable,
Those who held off and refused 10 enter mto a price-cutting

which was demoralizing to the market, have sold their stack,
since at advasices on coste Such s the eeward of virtue  and
common sense,

THEY ARE HELPING CANADA.

The troubles in the United States, Australia, South Ameri
and Mrica are indirectly helping Canada, British and Eura
pean investors are sending their money into this country, for th
business of the Dominion is on a sound basis, and its progress,
though slow, is sure.  Within the last few days a wealthy Britsh
manufacturer of hosiery, who has been on a business tour in
which he visited these countries, decided to invest a consider
able amount of his own and friends’ money in this country. e
said he felt it was safer in Canada than anywhere outside o
Great Britain,  He tried very hard to buy an interest in a youn,
but successful Montreal firm, but finally placed it ip a numbe
of dividend-paying stocks,

SELLING DIRECT FROM WAREHOUSE,

HE mallinery openings during the last week of August in

Toronto and the first week in September in Montreal
brought a large influx of buyers into both cities, and has called
the attention of the wade to the great advantages of sclhng
direct from the warchouse when it can be cffected. Said the
warchouse manager of one of the largest of Mountreal's firms o
T'ne. Dry Goons Revigw @ *Fhe thanks of the general trade
are due to the millinery houses in organizing these cheap fall
and spring trips, for they always incidemally result in a con-
siderable addition to the aggregate of our sales.  For instance,
our sales during the past week bave had a remarkable increase,
and though I do not believe that we can dispense with
the traveler, the advantages of selling direct trom the ware
house are, to my mind, obvious. I consider it o be the
only sensible way of selling goods, and our business of the
past week only strengthens the belief. We have sold goods
all over Ontario and Quebee direct with satisfaction o the
buyer and great satisfaction to the seller.  In fact, i merchants
generally could arrive at some method of securing the sale of
goods direct, their profits on the same amount of gouds turned
over would increase materially.  The aggregate expense in
placing orders by travelers is enormous, as any house knows
that keeps a large staff on the road, not counting the large
losses that so frequently occur through travelers pushing goods
throughout the country.”

Another gentleman spoken to in relation to the matter said
that it opened up a very nice question, indeed, but also too
large and comprehensive 2 one to be discussed at short notice.
He might remark, however, that the tendency of the trade more
and more every year was for the seller to solicit from the buyer
if business was 10 be done. It might be all very well in the
old days to sit and wait for customers, but in thes 2 days of com-
petition he was afraid that the firm that did so would find their
sales accounts shrink  faster than advisable.  Selling direct
from the warchouse 1o the buyer no douln had its advantages,
and might be beantiful in theory, but he thought it would
hardly do to practice with the conditions governing trade at the
present day.

When times are dull, push your trade. When times are
good, it may be safe to let it push you.

B e
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SPECIAL MONTREAL NEWS,

INCEourlastreviewtravelers have beenouton their fall placing
trips, and at the date of writing the majority of them have
returned.  “The consensus of opinion in this connection is that
the ageregate volume of business on this account is not up to
that of kast year.  Everyone admits, however,that considering the
prevaibng conditions, it has been much better than expectations,
and ot late the volume of trading has shown a decided increase,
in fact there are indications in many lines that the improvement
will continue.

Few changes in value are to be noted, but the tone is firm,
and already, according to cable advices, the influence of ihe
settlement of the American tanff question is being felt by the
foreign teatile markets, values being advanced in one or two
cases.  Buyers now on the other side therefore will have to
Pty more for their supplies, and this means an advance in the
near future on all imported staples.

There is also a steadier fecling on cottan goods.  ‘I'be im-
portations of American goods have almost ceased here as it has
been discovered that the supply in the New England states will
all be wanted for the home demand for some time ia the future.

There have been several meetings of leading represeatatives
of the trade with regard to fixing a uniform basis for domestic
prints.  “They did not materialize in anything, however, as will
be nuted elsewhere,

There has been quite a demand for low-priced lines of all
kinds from the Jumber regions during the past few weeks.
Notable in this connection has been the enquiry for coarse
blankets from the Ottawa valley, orders for several large quan-
tities being received.

A canvass of several of the leading houses developes the fact
that remittances on the gth of September were ratner better
than on the 4th of Mugust, and that they compare very favor-
ably with the 4th of Scptember in 1893,

Summing up the conditions in the different sections, a
member of one of the leading houses said: * In Manitoba and
the Northwest trade is very unsatisfactory; in Omtasdio and
Quebec it is quite as good as can be expected, and in the Mari.
time districts indications are encouraging,”

The staft of Hodgson, Sumner & Co. have been very busy
during the past week on all kinds of fall goods. ‘Thomas K.
Hadgson, ane of the partners, is away enjoying a piscatorial
rip to the fishing grounds on the Mattawa.

Dress goods this year are a very large line with Fhibaudeau
Bros. “Tins department is a very wellassorted one with this
firm this fall.  Another strong line that they offer is their large
stack of shawls, which are well worthy of attention.

Hosicry and gloves are a specialty with Brophy, Cains &
They are showing handsome ranges this fall,

L. .\. Nadeau, general manager for ‘Thibaudeau Bros., has

just recovered from a very severe itlness,  He was down at the

warchouse last week for the first time in several weeks.

In our last letter reference was made to a large line of prints
carried by a firm here. “The information was not correct, for the
hoese in question are prepared 1o prove that instead of market-
g only a small portion, they have turned over two-thirds of
the lot.

J. G MeRenzie & Co. had a busy week of it during the
willinery openings in all kinds of fall goods, dress fabrics,
tweeds, cle, their warchouse sales being unusually large.  The

Co,

fact that they placed goods as far west as Goderich in this con.
nection shows from what a distance buyers cotue owing to the
cheap trips.

S. Greenshields, Son & Co. note an improved demand for
all kinds of fall goods recently.  Serges keep as much to the
fore as ever, and the firm have had to repeat orders nearly every
week for Priestiey’s goods of this kind.

Box cloths, beavers, reversible cape cloths and ulsterings
have had ready sale, and are still well assorted with Brophy,
Cains & Co.

Linen towels, towellipg and tablings, new stock at new
prices which are less than old prices, are a leader with Hrophy,
Cains & Co.

Cottonades and flannelettes are a large line with S, Green-
shiclds, Son & Co,, in fact they carry one of the largest stocks on
the market.  Buyers are sure to find something to satisfy them.

Brophy, Cains & Co. report that this has been the best
scason for handkerchiefs that they have ever naa.  Their assort-
ment is larger than ever.

JAMES P. MURRAY AT IT AGAIN,

SELECT few of Taronto’s leading business men assembled
A at the Toronto Club, Wednesday last, for a small dinner
given by James P. Murray, better known as Jim * Imperatrix *
Murray, of the T'aronto Carpet Co,, in honor of J. R, Kendrick,
of Philadelphia, who is the United States textile statistician,
the presiding judge on carpets at the World’s Fair, and pro-
prictor of the Carpet Trade Review.  Among those who sat
down to the table spread with plenty were W, R. Brock, J. J.
Foy, Q.C., Henry Pellatt, J. P. Murray, C. B. Murray, J. A.
Murray, W.I. Murray, J. P. Hayes, John Kay, J. L. Larke
(World’s Fair Commissioner), 15, K. Sheppard, Geo. ). Perry, C.
W. Clineh, AL C Macdonedl, and Hugh C. Mcl.ean, of ‘Tne
Caxaprax Dry Goons Review,

When the host made sure that each guest had done justice
to the many good things, an adjournment was made to the
smoking room, where the remainder of the evening was spent in
the pleasantest manner possible, and thoroughly enjoyed by all,
For details, ““ Ax-minster ” Murray.

In the course of the evening when Mr. Larke, the Canadian
Commissioner to the World’s Fair, was asked to tell of the
funniest thing he heard of or saw at the #air, he promptly
responded by telling of a carpet manufacturer from Canada wh,
not being satisticd with the looks on the faces of the judges as
they reviewed his exhibit, started in to “bluff” them.  He first
told them that he tasisted upon the highest award, av.d further-
more he wanted them to delay making the award on one par-
ticular line until he conld go home and make a special picce of
carpet.  In the meantime they might go ahead and judge his
other lines, and if they couldn’t give him an award for the right
side of the carpet to give him something on the beautiful finish
of the reverse side. The best of it was that not only did the
judges stop the whale Fair until the Canadian got back with
his carpet, but they awarded him the highest honors.

When Mr. Tarke finished his little tale it was unanimously
decided that the only man in Canada who had “ nerve ” enough
for this was * Jim " Murray, president of the "Toronto Carpet
Company.

The gathering broke up at an early hour, all voting Mr.
Murray one of the most genial and generous of hosts.
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THE WOOL MARKET.

OR along ume everybody has been expecting the price of
F wool 1o go about.  ‘The suspense has been of two years'
duration, but now it is ended. Wool entering the United States
goes 1 free of all duty, as free as into Great Britam. "The con-
sequence is a stiffetung of prices in all markets.  That the price
is not yct up to expectations 1s not to be wondered at. T'he
amount of woo! that entered the market just when the barriers
were removed was enormous, and the supply was greater than
the demand.

‘The following figures of the U, S, consumption of wool are
instructive :

1891 - - 501,000,000 Ibs.
1892 e - 562,000,000 *
18393 - - : -+« - 019,000,000 *
1894 - - 474,000,000 *

This incant that with the ordinary amount of wool grown
and the ordinary amount  imported, stocks in brokers’ hands
will be large.  In fact, when the Tanil Bill became law, some
70,000,000 Ibs. lay in the Customs houses. This would at once
be thrown on the market.

Another reason why the price did not rise with the expected
suddenness is that the consuming power of the people is very
weak just now, and will be until industries in general assume
their wonted livehness.  As soon as they can do this, and buy
up the $6,000,000 worth of foreign wools that layin the Customs
houses on August 27th, take up the surplus stocks of domestics
that have been held, then the foreig.a wool market may expect
to be benefited.

Late reports from English martkets show a slight advance in
prices of from 5 to 10 per cent.  The sales on the 18th inst.
will regulate prices, and some startling circumstances may be
expected to appear.

In local markets, manufacturers are paying advanced prices,
perhaps larger advances than exporters are getting by shipping
to the States.  As high as 17 cents has been paid for rejects.
Greasy Capes, in sympathy, are now bringing from 14 to 10
cents, although the supply is meagre.  Canadian fleece is nin-
ning from 17 to 20 cents.  Supers are scarce at 23 o 26 cents.

Lyons Bros., Kingston, shipped 500,000 pounds to Mr.
Brighuman, of Rochester, N. Y., one day last week  They got
a good price.

Dealers in Hannlton, Toronto and  Montreal who held for
advances have done very well, and have cleared at satistactory
figures.

Dun’s Review of September 8th says on this subject: *In
stead of an average exceeding 0,000,000 1bs, weekly for the
past four weeks, the sales at the three chief markets have
dropped to go115,000 tbs. for the week. against 1,370,700 last
year, amdd 7,010,800 the same week i 1892, 1t is also stated
that past of the 4,000,000 lbs. reported this week represents
sales in previous weeks which were not then made known in
detail.  The business bas continued quite active at Philadelphia,
Eastern aulls having bought large lots.  But at Boston and
New York the market 1s decidedhy slower, manufacturers having
apparently supphied all requitements for the orders they have in
sight, and domesue fine fleece are neglected, X and  deline
woul bemg quoted about 1. loner. The higher prices quoted
alwuad this week have caused an advance here of 11 cents in
Australian, and carpet wool s strong. At Chicago prices are

weaker, though many holders are firm, believing that the declin.-
to be expected from removal of duties has been anticipated.”

The net increase in the Australasian wool supply for th
year ending 3oth June, 1894, totals 86,017 bales.

WATERPROOF GARMENTS,

Rubber coats are being displayed at all the wholesale houses
Wyld, Grasett & Darling have a shipment of black parmattas
and tweeds, with 26 and 3o-inch capes, ventilated, two larg.
pockets, stitched seams and edges.  ‘T'hese are kept in stock
a varicty of qualities. An extreme style is & navy beaver,
double-breasted, large smoked-pearl buttons, velvet collar, loose
back and no cape. An assortment of umbrellas in gingham,
alpaca, zenilla, laventine and silk is shown. Wood and sted)
rods, some japanned, others nickeleq, attractive and nobby
handles in knobs and crooks are the leading features. lap
rugs and mauds in wool and plush are in full display.

DOES FAKE ADVERTISING PAY?

Daniel & Robertson, of 5t. John, N.B., make short interviews
with canvassers who work fake advertising schemwes.  * When
we were young and verdant, and thought we knew it all,” said
Mr. Robertson to I'ue DrRY Goobs Review, “we went into
hotel registers, circulars, posters, write-ups, and similar things
Many of them were nice in theory, but we could get no results

“Then we tried newspaper advertising.  ‘That paid us, and
we have used it ever since. Ior our country trade we have
used calendars, not as an advertising venture, but asa souvenir.
They are getting common and we are not using them now. We
may possibly, however, adopt something new in this line, I am
looking into the matter now, but we will not charge the ex
penditure to advertising account.”

W. R. BROCK & CO.

R. BROCK & CO. have a special hine of grey flannels

. to retail at 25¢. which is extra good value.  Four

special lines of umbrellas to retail at 5oc., 75¢. and $1 are be

ing cleared at 25 per cent. below regular quotations.  Several

stock lots of braces have been lifted out of the manufacturers’

hands, and are being jobbed at less than mill prices.  Cabhk

repeats have been sent this week for * R.1D.F.” dress facing and

jor cashmere gloves.  Both lines have been in great demand for

the past month.  Flaunelette shirts to retail at 25 cents are a
surprising line.

They claim to be showing some extraordinary values in
wool hali-hose.  Their 34-pounder call “Beatsall ” leads the
tradc and is selling in large quantitics.  Cardigan jackets are a
leading line with this house. Their favorite numbers, Paralyzer,
Dandy, Ripper, Blizzard, Jumbo, etc., are well known to the trade
and this season show up better in weight and style than in any
previous one.  Special value is being offered in men’s black
waterproof Para coats, with deep cape, sewn seamsand edges, and
ventilated sleeves; also three deckers, a detachable triple cape,
mantles in ladies’ and misses’, being the purchase of their special
buyer, who secured these goods under, extraordinary circum-
stances away below market value during the trade depression in
the British markets.  Further shipments of dress trimmings in
fancy lace braids, insertions, jet, and other makes are being
opened up.

——
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“THE DISTINGUE” WATERPROOF.

HE enormous strides made in the manufacture of sater-
proof garments is very striking, althougl: the industry is
vet young.  One does not need to go back very many years o
remember the time when mackintoshes (to use the old term for
thent, now becoming obsolete)were, with mostpeople, things to be
abhorred ; as for beauty of shape and fit, theie was none. It
seemed possible only to make them in certain kinds of dark and
sombre material which had a repellant look, and no one ever
dreamt of weating them unless absolutely compelled by the in-
clemency of the weather.  All this is changed, and it is now an
acknowledged fact that waterproof garnients for ladies are danger-
ous rivals to the ordinarymantle, whilst for gentlemen it isalso not
denied that the improvement manifest in this class of goods
has had a visible effect upon the ordinary overcoat trade.
speaking more particularly of the waterproofs for the gentler
sey, it is now possible to obtain garments which combine all the
beauty of a mantle with the protection of a mackintosh. Fore-
most in the vast improvement effected during the past few
vears stands the manufacturer of *“'The Distingue " waterproof,
a name which, by-the-bye, is fast becoming a houschold
word in the Mother Country. It has already attained
considerable  prominence in Camada and the trade is
steadily increasing. In the works where “‘The Distingue ”
s made about a thousand people are employed, and
admirable and tremendous producing facilities are embraced
within their area.  With the exception of the actual weaving of
the cloth, which is obtained direct from the looms in the mam-
facturing centres of Yorkshire, Scotland, etc., every process is
carried out on the spot: even the rubber, of which only the best
Para is used, is obtained in its raw state from the rubber planta-
tious of South America.  But this has to undergo considerable
chemical and scientific treatment before it becomes applicable
to the purpose for which it is intended. It would occupy
columns of this journal were we to attempt to give any idea of
the whole course of manufacture of “The Distingue ” water-
proofs. We will simply reiterate what has been said regarding
this particular make by the best judges and largest buyers of
these goods in the world.  ‘They say, and we have seen their
opinions in writing, that it is without 2 doubt absolutely the
most perfect, the most scientific, and, as a natural result, the
most popular waterproof in the market. Not content with
resting upon  his laurels, which he has deservedly gained in the
commercial world through the excellence of his productions,
the manufacturer of “The Distingue ” has latterly brought out
a feature which, in its novelty and utility, has already to a
very large extent revolutionized the trade. lLady wearers of
waterproof garments are familiar with the cold, bare and some:-
what ugly appearance of the rubber surface with which these
garments are lined, and which gives them their quality of
turning the rain. For years it has been felt that this feature
was somewhat of a drawback, and after a long course of experi-
ments, entailing a vast amount of trouble and expense, the manu.
lacturer of “The Distingue” recently perfected a process (which,
of course, he has protected by patent rights) for manufacturing
garments havingwhat he termsan “Art ” proofing.  ‘This * Ant”
proofing takes the form of a rubber surface which may be had
in a varicty of designs and shades. It imparts to the garments
the appearance of being lined with a textile material, and in-
deed, unless minutely examined it is almost impossible to
detect the difference betwesn the two.

“The Distingue " waterproof mantles for ladies’ are pro-
duced in a variety of shapes, affording a very wide choice, and
they bear the closest resemblance, and indeed are manufac.
tured upon the same lines, as ordinary mantles.  They serve
two purposes as they can be worn either in sunshine or rain.

In gentlemen’s goods, of course, the run is only upon two or
three shapes which are always popular.  ‘The pattern books in
both classes of poods contain an enormous variety of designs in
all the newest materials and shades.  The advertisement, on
another page, tells where it can be produced in Canada.

AT JOHN MACDONALD & CO.’S.

New goods and special drives are numerous at John Mac-
donald & Co.'s just now. In their curtain department, besidesa
large stock of the fine lacy-effect goods which are so popular
now in the lace curtain trade, they have a special stock lot of
curtains just to hand.  No. 6042, illustrated here, is a specimen
of the stock, It is one of several patterns in a line of 34 yard

N, faye

curlains, in white and cream.  The quality is extra, and is, it is
claimed, being sold at much below regular price.  In chenille
curtains the prices ate even lower than last year.  Plains with a
dado have the call this scason.

A new shipment of satin quilts, from the lowest to the highest
grades in the latest designs, is receiving much attention.

Another shipment of their well-known plush mat in its two
sizes is to hand.

In carpets the trade is not overly brisk, but still a certain
quantity is always moving. A -jueer point in this trade this
season is that the best carpets are selling more largely in pro-
portion than the cheaper grades.  “The hard times are prevalent,
but peculiar.
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TRADE GOSSIP,

W, ROSS, of . W. Ross & Co., gencral merchants,
D. Parry Sound, was n "T'aronto last week. He was en
route for New York, from whence he sails for Scotland by the
Lucania.  He wore a buttonhale of heather in honor of the
occasion.  Ross & Co. have recently bought out the firm of S,
& J. Armstrong, who have been in business in McKellar for
some twenty years, and business at this branch will be carried
on under the firm name of Patterson, Ross & Co.

R. McKicchan is starting in dry goods at Winnipeg.

(). Hendry, of Simcoe, was a ‘Toronto visitor at the millinery
opehings,

Mr. Cronyn, of W. R. Brock & Co, has started on another
European buying trip.

Wm Minardus, formerly in business at Gravenhurst, com-
mitted suicide recently.

G. M. Smith, of (i, M. Smith & Co., Halifax, N. 8., has re-
turned from his European buying trip.

Norman Bonnar, of Bolton, has purchased a tailoring busi-
ness’in Acton, lately owned by Briggs Nicklin,

Mr. Burton, of Caldecott, Burton & Spence, is in Europe.
He reports the markets advancing in many lines.

J. H. Ames, tailor, Bay street, Toronto, was burned out
about two weeks ago.  Damage $4,000; insurance $1,500.

Willis Mason, late of the Manning House block, Windsor,
has removed to the double store in the new Fleming black.

Robt. B. Harcourt, tailor and men’s furnisher, King street
west, has become a member of the ‘Toronto Board of Trade.

Kingsman, a dealer in hats and fine men's furnishings, has
opened out a neat establishment on King street west, Oshawa.

Galt clerks get their weekly half holiday on ‘Thursday after-
noons, all the stores closing at one o'clock for the rest of the
day

Carley Bros., clothing, Winnipeg. are in financial difficultics,
Fheir habilities are principally to J. W. Keddie & Co., of Mon-
treal.

Through a pneumatic tube joo0 miles in length, letters are
whirled between Paris and Berlin at the speed of twenty miles a
mnute.

The firm of R. Score & Sons, merchant tailors, ‘T'oronto,
have opened o branch in Winnipeg with "I W. Score resident
manager.

1t has been discovered here that some one has been mising
$10 Bank of Montreal bills to fifties, and the public are warned
against them,

Shipments of Northwest cattle to English markets are con-
stantly mcreasing. FPhis week seventy carleads of cattle have
been shipped.

Marcus Richs talor store in the Yonge street Areade,
Foronto, was burglanzed recently, and cloth to the value of
$150 purloined,

One evemng recently J. M. Coombs, who has resigned his
posttion as traveler for 0 W, Peck & Co., wholesale clothing,
Winmpeg, was warted on at the Leland by his late fellow em
pludees and presented with a dressing case and smoking set as
a token of ther esteem.

Edmonton is the centre of the fur trade : here is gathered
the tuns from the Mackensie, Peace and Athabasea rivers, 1ac

la Biche, Jasper Pass and cven British Columbia.  Abow
$250,000 worth of furs have already been marketed here thi.
year, and large shipments are reported on the way.,

Stapleton  Caldecott is recovering frem a severe  attack
of illness.  ‘Though not as strong as usual, he is rapidly gaininy
his wonted health,

The Edmonton Board of ‘T'rade has drafted a memorial to
the C. I R. for a further reduction of freight rates to Calzan
and the coast cities.

Joseph Lugsdin, of the firm of J. & J. Lugsdin, hatters and
{urriers, Yonge street, Toronto, is dangerously ill at his howw:
with cancer of the liver.

A city priest surprised a Winnipeg grocer the other day by
handing him $75, the amount pilfered by a clerk who had made
confession of the crime.

‘The store and goods which were the property of the late E.
H. Disney, Balsam, are to be offered for sale on the 20th Sep
tember by public auction.

John Stewart, merchant, and mayor of Prince Albert, died
at his residence on August 31, after a two days’ illness, from in
flammation of the bowels.

J. C. Gilroy, of Gilroy & Wiseman, dry goods, Clinton, was
in ‘Toronto last week.  This firm have a handsome store and
are doing a paying business.

‘The many friends of W. R. Brock will be glad to notice the
increased health which be is enjoying.  He is about as vigorous
looking as he was ten years ago.

V. H. Canham, buyer for ;. B. Ryan & Co., Guelph, Ont,,
has returned from the Old Country after purchasing the firm's
stock of fall and winter goods.

R. Struthers, of Galt, was in T'oronto last week.  This gentle
man has made a great success of retailing. He was at one
time in the wholesale business in T'oronto.

‘The Canadian Pacific railway has reduced its rates 25 per
cent. on dairy products from all stations on the IJidmonton
branch to points on the main line east and west.

If you read anything good in Tur: Review, do not forget to
give 1t the credit.  When writing advertisers mention this jour
nal. These “ mentions ™ are extremely beneficial.

The old woolen mills premises at Glencoe have been cleared
up, and the site for the new mill is now marked out.  Opera
tions will begin at once, and Mr. Vance will soon be settled in
his new mill.

On August 24th a fire broke out in Pedlar’s block, Qshasa,
and damaged the stock of F. \W. Brooks, tailor, to the extent of
$2,500. ‘The building was also partially destroyed.  Stock
insured for $1,300.

R. J. Hunter started gents’ clothing and furnishing business
on the corner of King and Church streets, Toronto, in 1867, in
a modest way. His business has steadily grown until he finds
it necessary to move into larger premises. He has removed
to 21 and 23 King street west.

Among the the leading dry goods men who visited Toronto
last week were @ Mro Fair, of Peterboro’; Mr. Robertson, of
St. Thomas; Mr. Ross, of A. Ross & Son, Port Perry; Mr.
«err, of Hamilton; Mr. Dowler, Guelph; Mr. McDonald, of
Guelph, who, by the way, is doing a big business there; W. 1),
Ross, of Parry Sound, who was on his way to the Old Country,
combining business with  pleasure 3 Mr. Broderick, of St

e



THE -- DRY =- GOODNS -- REVIEW 17

Thomas; D. Levin, of London, and Mr. Wamer, of Lindsay.
\fr. Lewis, of Burns & Lewis, clothing, London, was also in the
aty last week.

R. Flaws will in future represent in Canada, Amold, Con-
Jdable & Co., of New York, in upholstery, rugs and carpets. A
full range of samples will be ready shortly.

Leslie Gault, of Gault Bros., sailed for England and the
continent recently on the Parisian.  He is making his usual
tall tour purchasing supplies for his departiment.

MERCHANT, to small boy—Well, sonny, what do you want?
sSyarl, Bov —Nothiog, sir.  MercnanT—Well, you will get it at
the shop next door.  10s the only thing they advertise.

Mr. ‘Towers, of Matthews, ‘Towers & Co., returned recently
from a lengthy business trip in Manitoba and the Northwest.
He reports that business in men’s furnishings, etc,, is quict out
there,

‘I'he business carried on by Corner & jackson, at High Bluf,
general merchants, has been dissolved by mutual consent.
Alfred Corner retires, and Geo. M. Jackson takes over the busi-
ness, past and future,

Catto’s and Simpson’s new stores, in ‘T'oronto, are being
pushed forward very quickly, and will be ready in a couple of
months.  S. F. McKinnon & Co.’s large warehouse is also
assuming a finished appearance.

It is reported that ). J. Jamieson, who purchased the stock
ol ¥. X. E. Gauthier, at 1/Original, Ont., a short time ago, does
not intend to continue the business there, but purposes getting
rid of the stock as fast as possible.

‘The latest crop reports from Southern Manitoba are most
encouraging.  As the threshing progresses it is found that the
yield is greater than formerly estimated.  Cutting is practically
completed, and stacking is well forward.

Manchester, Robertson & Allison, St. John's largest dry
zoods house, have notified all their clerks that they have no
further use for men who go bicycling on Sunday, and want no
cmployee who does not respect the lLord's day.

‘I'hree merchants from the Maritime Provinces visited the
warchouse of 1). McCall & Co. last week and purchased largely.
One was from Moncton, N.B.; one from Halifax, N.S., and the
third from Springfield, N.B. They were delighted at the large
assortment from which to select.

Macl.cod Gazette: Who says Macl.cod is not going ahead ?
Here is a partial list of the buildings crected during the past
month or now in process of erection: C. Ryan, handsome two-
story store and dwelling house ;  Barker & Miller, extensive ad-
dition to their store, to make room for dry goods department;
D. Gairns, story-and-a-half building, to Le used as a restaurant;
C. J. Reach, large general two-story store, commenced yesterday ;
W. Gardner, handsome and commodious two-story dwelling
house ; Mr. Newton, one-story dwelling house ; H. Bates, ex-
tensive addition to his house ; Geo. Pearson, one-story dwelling
house,

Some forty merchant tailors assembled in the Monument
National, Montreal, one cvening recently to discuss the “dead
beat” question, and the abolition of long term payments. T'wo
of thair number, Messts. Gagnon and  Lariviere, were deputed
o wait upon the merchant tailors of the city with a view to
definite action being taken in the matter under consideration.
If this be done, not more than three months’ credit will be given,

after which accounts will be put into the hands of the Modern
Collective and Protective agency for collection. A “black”
list will be supplicd, and all uncollected accounts will be sold
oy auction by the agency.

A, M. Little, general merchant, Waterford, has decided to
retire from business, and has issued an attractive circular to his
customers annocuncing the fact. ‘The first paragraph is so
nicely and tersely put that it is worthy of reproduction. It
reads ¢ After doing business in Waterford for over twenty-six
years, and during that time have neither failed nor made a for-
tune, 1 have finally decided to retire. 1 believe that it is justas
important for a man to know when to quit as it is when to begin.
During my career in this place my business relations with the
people of Waterford and surrounding country have, on the
whole, been of the most pleasant character. 1 have been
accustomed to meet daily with so many pleasant people and to
sce so many cheerful faces that it is with a great deal of hesi-
tancy that 1 have decided to take this step.”

AMONG OUR READERS.
ST. STEPHEN, N.B., Sept. 8th, 1Say.

The Canadian Pacific is endeavoring to deal liberally with
the business men of the Maritime Provinces. In fact, they
receive better treatment in many respects than Ontario and Que-
bee people do, where there is keener competition. It would
pay them to give more frequent special rates to Montreal, Tor-
onto and return, and vice versa.  They would visit these points
a couple of times a year if they could get low rates, but they
cannot afford to do so now. * Instead,” said C. C. Grant, who
does an extensive business in dry goods, *many of us go to
Boston, to where we get very low rates.  We do not buy a great
deal there, but we get a few things we would not otherwise,
We wowd prefer patronizing our own markets.,”  “Fur Review
has heard the same remark made in other New Brunswick
towns.

Some Canadians think the goods they buy on the American
sideare better than Camadian manufacture.  On several occa-
sions St. Stephen people have brought back Canadian goods
from Calais, Me., just across the bridge, paying the American
duty and profit, thinking they had American manufacture.

J. W. Scovil, manager of Oak Hall for the past four years,
has purchased his partner’s interest in that business and will con-
tinue it under the same name.  They cany a rather better stock
of clothing and men’s furnishings than is to be usually found in
this class of store.  They have a very neat, attractive place, and
appear to be doing a thriving trade.  The new firm is J. W.
Scovil & Co.

The St. Stephen dry goods houses set an example to the
business men in many other parts of Canada, They made an
agreement and they adhere to i, They agreed to close at o
p-m. on Tuesday, Wednesday and ‘Thursday, and they do. |
was chatting with C. C. Grant as the bells were ringing the
hour. Instantly the door was locked. About two wminutes
fater an apparently well-to-do customer vainly besought adwmis-
sion. She wanted some trifle, but ncither the proprietor or one
of his clerks would turn the key,  She left disappointed.

A. A. Cullenn, who now contruls the business of *“’fhe
Golden Fleece” dry goods store, tells me there is every pro-
bability of an important change, but he is not prepared to make
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any announcement at present,  Along the street 1 gathered
that they are reducing their stock.  The firm bdgan in 1846,
and were at one time very prosperous, bicing worth, it is com-
monly reported, over $100,000.  When dull times came they
retained their full staff rather than throw them out of employ-
ment. Things did not improve, but grew worse.  Instead of
compromising with their creditors at so much on the dollar, the
late head of the firm, who was thoroughly honorable in every
particular, handed over his hard-carned savings, paying them in
full and matenally reducing the volume of their business.

Mz Cameron, of Cameron & McTavish, general dry goods,
remarked to ‘I'me Review @ 1 am strongly in favor of manu-
facturers putting out their own brands and not manufacturing u
brand for cach wholesale house.  Let them adopt a few staples,
Lrand them and stick to the brands.  When brands and num-
bers are changed so frequently we never know what we can de-
pend upon.”  Mr. McTavish, of this firm, takes much interest
in things in Ontario. Heis a brother-in-law of Hon. "Timothy
Anglin, of ‘Foranto.

S, Webber is one of the latest additions to the dry goods
row. He is disposed to proceed cautiously and if he gets what
he deserves he will make money.

The Misses Young are carrying a very nice stock of millin-
ery, silks, and ribbons,  ‘They now make one or two trips a
year to cither Boston or Montreal to make purchases and pick
up new ideas.

Though the large cotton mills are closed Mrs, Stevenson
finds her millinery business quite satisfactory.  ‘They employed
about soo hands, and as these are not drawing weekly wages it
has made a material difference in receipts.  Mrs. Stevenson
confines her attention t¢ millimery exclusively.

N. M. Mills, the junior partner in J. E. Algar & Co., looks
after the advertising lor that firm andis doing some bright work
They advertise in both American and Canadian papers.  He
appropriated Mr. Woods' idea in Gordon, Mackay & Co.’s
advertisement in THeE Dry Goobps Review of a year and a half
ago by attaching a big picce of cashmere —a special lot of which
they had-—to their advertisement in the Calais, Me., Daily News,
It paid them well.

(. N. Vroom showed me a new man's brace he has just be-
gun to manufacture.  Itis of non clastic weby with elastic cord
ends on a newly patented plan,  The cords run in pulleys, but
are so arranged that the loose end cannot slip up out of reach.
T'he front ends have drawer supporters and are in cast-off
pulleys.  The brace is neat, light, convenient, and serviceable.
Mr. Vroom tells me his suspender business is increasing. e
has now representatives mn the Maritime Provinces and Eastern
and Western Ontario, but is on the lookout for an energetic
man to carry his samples on commission in the Eastern Town.
ships, Quebec.

ST ANDREWS, NOB, Sept. Sth, 1894,
William Snodgrass comlunes 2 nice line of dry goods with
his boot and shoe trade, and with the local and the summer
tourist business he always scems to be busy.

Walter M. Magee, who has taken over his father's business,
is making a push of his dressmaning department, where he
makes tatdor-made garments his specialty. By paying particular
attention to the style and tinish of the gowns, he is working up
a reputation among the nuaerous American visitors and in
many points i Nova Scotia and New Brunswick,  He has hit

on a successful plan of getting customers to decide upon the
style they want. He gets the London Pictorial every week.
It contains many cuts of the latest garments of all kinds. ‘T'his
he submits to probable customers, and will make any style they
may select.

Miss A, E. O'Niell, who has the only millinery store in the
town, very wisely does not take advantage of her monopoly, but
always contrives to keep up with the times by carrying such a
stock that the best customers do not require to go to other
towns to buy, She goes to Boston or Montreal twice a year
and picks up quite a few novelties.

——

A PHOENIX-LIKE \E-CREATION,

A representativeof Tne Review called on the Montreal Silk
Mills Company, the proprictors of *“'The Health Brand” of
underwear, the other day.  He was agreeably surprised to find
that they had entirely recovered from the effects of the disas-
trous fire which occurred in their factory last May, and were
working tooth and nail, day and night, to make up for lost time,
and avoid disappointing the numerous friends they have made
among the retailers throughout Canada.

The mill has been newly fitted up throughout ; its capacity
has been enlarged by importations of new machinery of the
latest improved type, and the staff of skilled operatives has been
doubled. By these means they will be able to keep faith with
their customers, and be in a position, when the time comes, to
fill the repeats which the quality of the goods, and the extensive
advertising this enterprising firm have contracted for, willnot fail
to produce in large measure.

It is greatly 1o their credit that a catastrophe, which might
have been expected to be permanently disastrous in its results,
has by energy and good management been completely overcome.

— e ——

THE DUMARESQ CO., MONTREAL.

In \Jhis issue will be noticed the advertisement of the Du-
maresq Co., of Montreal. This firm, it will be remembered,
purchased the entire stock of the estate of H. Scheyer & Co.,
and are now continuing the manufacture of vulcanized rubber
waterproof garments.  The principal feature of their business,
though, is yet the purchase of bankrupt stocks, and the retailer
in search of job lots and cheap lines to draw fresh custom to his
store should not forget to write for their list of bargains.

Since the purchase of the H. Scheyer & Co. stock, the
most notable purchase of the Dumaresq Co. was that of the
stock of the firm of Isidore Thibaudeau & Co., whose late
premises they now occupy.

‘The latest acquisition of the Dumaresq Co. is the purchase,
from the underwriters, of the salvage from the fire at the Mon-
treal Silk Mills Co. These goods are now being sorted out, and
the firm hope to Le able to offer many tempting lines in the
way of fall undenwear.

Wyld, Grasett & Darling are doing a good trade in dress
trimmings. They have a large assortment of all the season’s
novelties in jets, laces and beaverettes.

The Canadian Colored Cotton Co.’s mill at Hamilton has
opened up again, having been idle since July 14, About 325
nen started to work on September 10, but it is at reduced
wages. The price of colored cottons have gone down, and
wages the same. Wil the wages rise when the prices rise ?
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Samson, Kennedy & Co.

THE GREAT FANCY DRY GOODS HOUSE OF CANADK

And Importers of Irish Linens

b o o J 1 J g J g

MotTO: «WE ALWAYS LEAD, WE NEVER FOLLOW.”

(RRGISTRRYD TRADE MARK,)

E beg to ask you to peruse our AUTUMN CIRCULAR, now

in the hands of our friends. It is with pleasure we note the effect

which it has already produced by the number of orders we have received
forour. ... ..

SPECIAIL. I.INKES

And the crowds of buyers that have thronged our Warchouse during the
MiLLivery OreninGg and first week of Exhibition,

Never before in the history of the house have we had such an early
response to our Circular, thereby showing that our numerous customers
fully appreciate our efforts to give them THE RIGHT C00DS AT THE RIGHT PRICES.

Buyers of Millinery Notions, Dress Trimmings, Ribbons
and Laces would do well to be on hand early during the Exhibition
Week, as these ArtracTivE LINES 1n our Stock ARE MOVING OUT RAPIDLY.

Samson, Kennepy & Co.

44, 46 and 48 Scott Street 15, 17 and 19 Colborne Street

TORONTO

And 25 Old 'Change, LONDON, ENGLAND.
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MEN'S FURNISHINGS.
W.\'l'likl’k()()l-’ coats have been in demand this past

woeek owing to the sudden return of the  pleasant
showers  For some months the demand Tor umbrellas and
waterproof garments has been exceedingly fifeless and holders
of stocks will welrome the change.

The straw hat, the blazer, the white vest, the negligee shirt
have all been 1elegated to the background so far as wholesalers
are concerned, and fall and  winter goods are occupying all the
attention.  Neckwear is fairly brisk, and quite afew novelties
are selling in the better trade.  Heavy underwear is beginning
to move, as are gloves of the heavier kinds.

Iall hats have not created any furore as yet among retailers,
although the jobbers are in possession of litde fall stock It
has been a season without features of any kind, without even a
preference for the stiff hat over the soft, or the soft over the
oiff.  But thereare signs of a different spring trade.  Samples
are now caming in and travelers will be on the road by October
1st.  ‘The pointer of the season is: * Keep your eye on the
Uit hat.”  For about two years the soft hat has occupied a
greater or less position in the market, and it has always been a
large feature. It promises to be more in the background next
spnm, than for several scasons past, and the stiff hat willarise and
shine in all the glory of a victorious Caesar. “There will be fewer
eatreme shapes for spring, but the forms of hats shown will be
modilied forms of the extremes of this season.  ‘Taper crowns
in less striking shapes will still be shown, but rounder and fuller
crowns will also be in large display.

While stiff hats are cven now fifty per cent. better than at
this time last year, fedoras will still be shown for spring.  The
wide brim and the medium height of crown will be the features
of the leader.  The crown will be somewhat straighter  and
consequently fuller at the top than has been usnal.

HAL DUFIES IN THE STATRS,
‘The American hatter gives the following list of the new
duties on hats and hatters’ gouds, according to the new Gorman-
Wilsen Bhll:

Hat bands and bindings, of which silk is the

component material of chief value. ... 435 per cent.

Hat leather and strips for, ..o 0 ..ol 30 per cent.
Hat bodies of fur . e 40 per cent.
Hat braids, chips, ete. . oL ool Tree

tHats, bonnets and hoods, composed of straw, chip,
grass, patm leaf, willow, osier or rattan. ..., .25 per cent.
Hats of chip, grass, straw, horn, india rubbe, padin
leaf, steaw weed or whalebone  L,.....000 .25 per cent.
Hats, men’s, womens and chitdren’s, composed of
the tur ol the rabbit, beaver or other animals,
or of which such fur s the component material
uf chiief value, wholly or p;\m:\ll_\- manufactured. 4o per cent.
Hats, uth .. ... . ce eee. .40 per cent.
Hats, \lll. and silhk tunu d, W Wi stk oo lhc
component matenal of chief value... (... 0.45 per cent.
Hats, sparterre, for makmy or manufacturing. .
Hats, woul, valued at not more than 3oc. per pound. 2§ per cent.
tHats, wool, valued at over joc and not more than
oc. per pound ., e . . 3o per cent,
Hats, wool, valued at over goe. per pound. .00 (L35 per cent.
Hatters' furs, not on the skin, prepared for hatters’
.20 per cent.

.GFree,

usce . . . PR
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Hatters' furs, dressed picces, suitable only for the
manufacture of ..ol e eveeenns Free
Hatters’ plucked coney skins, ..., ........ . Free
Hatters" plush ... ..., . cereenend ree
Hatters’wool .., ... ... .. I i

EXTENDING THEIR PREMISES.

Any Canadian manufacturer found extending his premises in
lhi«s dull year must be making goods that the people want, K.
& 8. Currie, neckwear manufacturers, have more than doubled
the size of their sample rooms, and have taken in two new flats
for their workshop,  “The hum of the sewing machine and the
click of the scissors have doubled in volume, and a large quan
lity of goods is being daily turned out,

Their new go-cent tie, the I'rump, is having a good demand
and is suitable for the general trade.  The Britannia is 2 more
extreme style, but is an exceedingly taking tie, and has already
found its way on to the counters of the best furnishing houses of
the country. “I'wo-inch derbys are having a decided run,
Staple ties are selling in a manner which shows that furnishings
are not the line which is most subject to fluctuations in volume
of business.

GOODS FOR MALES.

EN'S underwear, woolen halfhose, wool mitts, wool

gloves, wool mufllers, and Tumbermen’s socks are some
of the lines now sclling by John Macdonald & Co. for mens
wear.  In underwear they have bought several manufacturers'
clearances of overmakes, and are quoting some very special
prices.

Rubber coats are always a feature of their stock. A stock
lot is now being run off at a special price.  “Fhis coat is an all.
wool tweed, with 20-inch cape, and in excellent quality of
cloth.

In fall neckwear they show the newest things, including
narrow derbys, flowing end knots, as well as the mere staple
lines. ‘The range of designs and colorings equals, if it does
not surpass, that of former seasons.

‘T'heir stock of umbretlas is large, and besides the cheaper
lines, they carry a aumber of fashionable specialties in natural
crooks, natmal cherry turns and knobs, elk horns, etc., in both
steel and wooden rods, and in all classes of tops.

In men's woolens the leaders in point of demand with the
best trade are vicuna serges, mixtore serges, brown mixes and
blue mixes.  Clay twill worsteds are becoming more popular as
the season advanees, and promise to run well in light weights
for spring.  Quiet effects such as mistures are still in the lead,
although there is a growing fecling for subdued or broken
checks. A special drive ina 26 0z blue serge is now being
offered.  ‘Their range is very large in all clsses of imported
and domestic trouserings, suitings, ulsterings, overcoatings and
linings.

Svian What was your business on carth ?
UNtoRTUNALE
ters, albums, and

I solicited advertising for cards, hotel regis-

Sa1aN  Right over there, in the warm corner, with the bunco
steerers and green goods men!

G e
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A AALLAN& 0. Jfin 0. Ivey & Lo

FFor the assorting scison
we keep our stock

Well assorted

W IN ..

Each Departmcent

WHOLESALE e,

Hats, Caps, Furs, o i
the use of the cable, so
RObeS and Straw Goods tlz,c trade can always de-

pend on getting the very

CAP DEPARTMENT .- Manufacturers of latest novelties.

Rallway, Firemen’s, Police, Band, Baseball,
Lacrosse, Cricket and Soclety Caps. Also
Tourist and Yachting Caps.

Elegant Designs.  All Prices.  Orders Solicited.

A. A Allan & Co. | John D. Ivey & Co.

51 Bay Strect, ’l‘ORON’l‘().

SEND FOR SAMPLE ORDERS

wggee “ MANCHESTER ”

Odorless
Waterproof
(Jarments

To the Manufacturers FOR LADIES AND GENTLEMEN

THE DUMARESQ CO.

GENERAL DRY GOODS JOBBERS

368 and 370 St. Paul Street amm—MONTREAL

),
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FALL MILLINERY.

PENING days are now a thing of the past, so far as mil-

hinety is concerned. Both “Foronto and Montreal houses

seem to have been well visited, even if the volume of business

was smaller than usual.  Sull, on the whole, trade is satisfac-
tory, because it is as good as was expected.

1. D Ivey declared that business was smaller, but still satis-
factory, on account of its healthy tone.  Before the season's end
he expects to see the usual amount of returns. I proof of
his confidence they are using the cable freely.

.2 wholesaler remarked that the scason would be a fussy one.
The great variety of trimmings used this season would make
the hats very heavy in decorations and variegated in styles,
Hence there should be great profit to both  wholesaler and
retailer.

The walking bat that has taken the market is an English
hat. It is a wider brim than last scason, with a medium crown,
tapering and dented. 1t is not of so open a character as the
New York walking hat, but is closer in its line.  Browns,
tabacs and blacks are the felt colors.  Sometimes the ribbons
are the same, sometimes of a contrasting color.

Imitation furbound flat hats are good. .\ few genuine
lambswoul bindings were shown carly, and were quickly picked
up by the best trade.  Flat hats, especially in whites, are
goad property.

Plaques are still selling.  ‘The variety is larger than cver.
Felt on one side and black moire on the other is something
new in reversibles.  Lace-stamped plaques are a novelty, as are
moired felts. These shapes will continue to sell during the
season.

A novelty ia the range of velvet hats with plush crowns
is a double-brimmed hat, of different colors, the lower flat
and the upper rising from it in varying but graceful curves.

D. McCALL & CO.

The warchouse of D, McCall & Co., Toronto, has been a
hive of industry duning the past two weeks, and they clam to
have done an excellent trade, despite the fact that parcels were
somewhat smaller than last year.  Their trimmed hats were
suld out in short order, despite the fact that they had as many
as a hundred females laboring in their workshops. Al the year
tound thay cmploy from twenty to thirty females, while at
special seasons their number runs much higher.  They have all
the leading novelties of the season, and are daily receiving the
newest things from New York and London, so as to keep their
customens supphied with the latest novelty in the market.

MONTREAL MILLINERY OPENINGS.

The fall whalesale nalhneny openings which were held i
Montreal on Tuesday, the gth, were, in the opinion of the trade
generlly, quite as successtul as those of previous vears, and the
attendance was equally as good. This at least is the opinion
formed by Fre Dy Goons Rivirw after a chat with repre-
sentatives ot hos, May A Co,, Caverhull, Kaissack & Co., John
Mcelean X Co,and the Montreal branch of D MeCall & Co,,
of Taronto, Wath regard to the stvles, etes, a varedul review of
them as developed i the showtooms of the houses mentoned
results i the followang conclusions The new hats are to a
lange extent an veliet and felt. hats have a decidedly large

tendency and the bonnets medium.  Jacquimot and bluett are
the prevailing colors, though brown holds a good place. .\
good demand is expected for both moire silk and moire veh et
ribbons, also soleil or sunbeam velvet, while plain goods will
hold their usual position. Felt and covered hats, seem
1o be the prevailing idea for children’s wear.  Jet still
holds its front rank in trimmings. Stff felt English
walking hats are to take the place of soft felt, while the atiractive
sailor hat, both in high and low crowns, fully retains its popu
larity. “T'he new color this year is *phloy,” a light watered
magenta, shown in velvets, silk and ribbons. A new ribbon 1s
called the “ Liberty,” one side satin and the reverse a heas
cord. Among the new tones is the * Cornflower.”  Feathers
per se are not in the market, but in wings and feathers the twill
style is the rage, with wings and birds frosted and jetted more
profusely than ever before.  Ospreys and feather bands retain
their hold.  Chenille spot veils are considered quite the thing.
The three favorite combinations this fall are: First, tan, ma
genta and bluett ; sccond, purple, bluett and green ; and third,
moss green, black and white.  Another pretty combination is
shepherds plaid, cerise and moss green.  For nets, satin antique
with felt facings promise to be all the rage. Ina word, the
variety of styles and goods offered in the millinery stores is as
comprehensive and bewildering as ever.

J. D. IVEY & CO.

A great stock of hat shapes is shown by J. D. Ivey & Co., at
their Toronto warchouse. Three of their leading shapes are
No. 723 is a small crowned hat with a medium

A,

shown here.
brim turned up in three places,
cach turn being of a different
height, with the largest towards
the observer. It is a graceful hat.

No. 1303x is a similar shape but with a much larger crown
and wider brim.  One side has a very graceful roll, and the
other side as seen in the
illustration is  wred  up
almost straight.  This makes
a very imposing picce of

Neo 921

N, agnex,
headwear.
No. 1030x is an untrimmed walking hat with a dent in the

crown. ‘This is the leading shape of the season.  Similar bats
in various colors, with and without plain nibbon tnmming, are
shown in abundance and are
having a decided run.  The
colors arc mostly brown and
black, aithough some shades of
All are satin finished.  Prices run from $9 to

Nu 1o,

green are seen.
$15 per dozen.

Satin finished flat hats are in good dewnand, as are crimpled
and scalloped effects m children’s and ausses” goods. They
have a large range of the latter class of merchandise.

.\ special drive of several cases of A\merican braces is now
offered by Alexander & Anderson.  ‘They are great value.

Mexander & Anderson are selling their new cashmere
glove, *The Trumph,™ ata great mte. It secems to suit the
trade. A case of antique moire ribbons in colors and blacks has
st Leen opened up. ‘These are pretty goods.  Laces are
in full stock, with Valencicnnes and Irish points leading.

-
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IS your safc large
crough ?

There may be valuable
documents  unprotected
every night by reason of
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insufficient room in your
safe. This is dangerous.

You ought to remedy it.
We make exchanges.

J. « J. Taylor
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Fagle
Knitting Co.

Mot of the celdbrated
s e the slibaatd HamiLron

and Ladies

Vests, Drawers =
Combinations

QOur goods are superior to all others for quality
and hinish, being the oldest and largest manutac-
turers of ribbed goods in the Dominion.

WARNING . . . .

Any Manufacturer or Dealer offering for sale any
Drawers or "Tights made of webular clastic ribbed
knitted material that is an infringement of our pat-
ented Hygeian Drawers, will be prosecuted accord-
ing to law.  Our patent applies to all tubular knitted
ribhed Drawers or Tights of any shape or pattern,
open or closed, plain goods or brushed.

POINTS THAT PAY

l Every live Merchant and Milliner buys where they can buy the Cheapest,
get the Best assortment, and most Saleable Goods
THE PLACE ; Such as will stand the test of Criticism and command
TO BUY..... " Admiration as well as a good Margin of Profit.
\
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LA ALALA

Millinery = Fancy Dry Goods

mmwmuummmmmmmmmwmmmwmwmmuuuuuu TR

I5 THE OLD RELIABLY HOUSEKE OF

D. McCALL & CO.

Wholesale Importers

Toronto and Montreal
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NUGGETS OF WIJsDOM.

OO DS outside of one’s regular hine are dear at any price.
G T he pereentage 1s always against the seller when he has
to use the machinery of the law to colieet a bill,

One dead beat can dry up gallons of the milk of human
kindness in hearts that else would afford an abundant supply.

None but cash buyers have any right to demand discounts,
or to sk ** What is your lowest pric » 2

There is a class of people who almost live on samples. But it
is the lowest form of animal Hife, and but the grade above stealing.

1ook out for the customer who volunteers the statement
that he never failed to pay any debt be ever contmcted. He is
banking on your ~redulity,

I'he man who seldom pays, or does it grudgingly, is the one
that finds most fault with the goods.

A dealer who has never fully colleeted a claim Ly law from
a hind customer < annot know the supreme joy there is in bring-
g one sinier to repentance,

Never show surprise when an account of long standing and
classed as dead s unespectedly paid in full by the debtor. Lt
him be the one to be surprised when he again asks for eredit,
But you may offer him a cigar to soothe his feelings as you
sy, * Not to-day ; sume other day, perhaps.”

If a man having a long, unsettled account stands you off
with soft promises, and <pends his cash elsewhere; when you
get a lawful cinch on him, don’t let up to spare his feelings. He
has none to be hurt; and he is quite as likely to be a cash cus.
tomer in the near future.

I have nouced that when a man who has never been a
regiar customer comes inand begins to comphin of sume
other dealer who has overreached  him, there is a catin the
meal, or thereabouts,  He s, no doubt, filling (in s mind) an
apphication for a change of venue. I this should prove to be
so, 1t 1s best either to declare the case beyvond your jurisdiction,
or make him give seeurity for costs,

A man's reputation is only the shadow cast by his personal
character on the soene of human activities. I the Iatter is buih
up 1 harmomous  praportion, the truthfal 1ays of God’s moral
sunhight will reveal a worthy pacture of the man,  But if faulty
w outling, ot false i propottion, the resulting shadows faith-
fully tollow copy.  For the binlder may as well try to reverse the
natural law gaverming visual angles as to expect a different result.

‘Those who need credit the most are the slowest to ask for
1. The hardworking, debt feanng econommical  customer will
sulfer hardshup rather than run an debt. But his standing is
better than many of his neghbors, who often keep a balance in
bank, and lend money on short ume and rotund interest. At
the same tme they tun a sore account tfrom: January to Decem-
ber, which is nevet settled i full ull administrators are appointed
to st thar carthh ostates.

Phove who trade treehy without examining, poods or asking
prices often prave in the ond unprofitable customens. As a rule
they never seein b know the valve of money,  So Jong as it
suppli s ther wants they spemd treely o and while it Jasts there
will b wants caliing tor grattiation.  But spendthrifts never
make relable castomers Some day they wall want a short
credit tor asmadl amount, giving a mest plausible reason, 1t
the dealer weakens here he waill be afterwards at the merey of
one whe seldam has asquanter and thoselore can give none

It s strange how the average customer fals to -cadive the
value of discounts, when offered (ot cash or punctual payments,

Out of twelve or lifteen regular buyers who had monthly incomes
that never failed to arrive in time, the offer of  per cent. dis
count on full paywent on each month did  nat secure complete
settlements in- more than one case out of five.  The habit of
taking no thought for the morrow is so common with the
average customer that a premium for punctuality is scarcely
considered as  an object worthy of attention.  He prefers the
* catch-as-catch-can ™ scheme of one-third or one-quarter off so
frequently used to tempt the cupidity of buyers at the expense
of their judgment.

T'here was a time when most people would resent the charge
of bemng penniless.  Now it is common to hear men in stores
and other public places cxpose their poverty without shame ar
cmbarrassment on the least provocation.  In facy, they will
even vie with cach other in bragging of empty purses and busi.
ness losses.  Whether this is done to stavg off creditors whao
may be within hearing, or from mere wantonness of a discased
imagination, it is not always casy to discover. But the old
adage is still true, * the proper study of mankind is man.”

Some dealers are apt to suspect competitors of attempting
to injure their commercial records.  “They forget that a business
character is establishea only by deeds.  Men who pay as they
o, or as they agree, need never be anxious about what is writ.
ten or spoken of them maliciously.  If the receipts for remit-
tances equal the invoices in amount, nothing can hurt their
standing on the books - any reputable commercial agency,  In
other words, a dealer who is rated in the A B, C. colunmn can
afford to be D, E. I, 1o whatever may be said regarding his credit.

TO IRRIGATE THE NORTHWEST.

The C.P.R. Land Department are undertaking a work which
will be the means of transforming a dry waste of country along
their ling, in extent about 1,000,000 acres, into a fertile farming
district.  Lying between Medicine Hat and Gleiche, on the
C.P.R,, there s a magnificent plateau, the only drawback to
which is the lack of water supply.  J. 1. Douple, of the Land
Department, returned last evemng from west of Medicine Hat,
where he has been engaged in taking levellings, with a view to
the possibility of taking the waters from the rear of the Bow
river and turping them over the platean for irrigation pur.
poses.  He was accompanied by Mr. Pearce, of Calgary, the
Government inspector, and a party of helpers.  Ater examin-
ing the report Commissioner 1. A, Hamilion will be able to
make a statetment as to the plans of the company. —Free Press,
Winnipeg.

A DROP IN LINEN THREADS.

Last November the price of hnen threads went up about 10
per cent., due toadvancing prices of raw matenial in foreign
market.  Now, owing to the continued depression in trady, the
price has dropped to the old level.  This applies to both spool
and hank thread.

‘The circumstances affecting the prices of linen thread on this
market are not local, but are entirely forcign.  The raw midterial
is produced in other countries, and the mznufacturing is also
carried on there.

One of the largest sellers of linen threads in Canada is the
firm of Finlayson, Bonsticld & Co, whose works are siteated at
Jobnstone, near Glasgow, Scotland.  They manufacture nearly
all kinds.
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Dlﬁ l WATERPRODF

in the market, as proved by lhv “ The Distingue ”” has received the most flatter-
experience of years. : 1 @ : ot ing encomiums of the trading world !

The following are L\'unplu of opnnom of *The Distingue,’

volumtarily espressed
in writing by Houses on this side:

[ J Jd 4 L 4 g 2 2 2 2 2 2 2 2 2 2 J
S. GREENSH[ELDS, SON & CO0., Montreal,

v 2 We bave been selling * The Distingue” Water
pre -;l' sery Lanely for the Lot four yoaes, and it bas
wiven the greatent satisfaction ta e customers. 11 s
free from the disygreeable ador oof the wrdimary Maon.
tonh, perfect in fit and tinisd, uul made it the <horest
deigus. We find It o bc the best sclling
haterproot in Canada, and ln our opinton It
Is unsurpasscd for all round cxccllence.’*

McMASTER & C0., Toronto,

iy 2 7t The Distingue Waterprowf s unenalled as a
purtecte Inllm~ perfect zarmient, and s ntapprias hablc by
any ather.”

GAULT BROS. & CO., Montreal,

W reoomimend C Lhe Daungue  todmonts,
levause clegant i syle caretnlly made, free lrom
disreeable smiell, and  \MoON] I\II'“RI AN, wilt
stand the Canadian chimate, bnabe beat and b0 The
make alwass Lepat an stem L

ROBERT LINTON & CO., Montreal,

a2 Lhe Diatngie Garments are Al oo the 1t
l- th an apueadiey el sy e | o teoadle sellios thene, -oe

et of ll.rlr many advantages waer the  onbinan
\I wntenls”

WYLD, GRASETT & DARLING, Toronto,

“We have Rept * The Distingue  Waterjaof i <taL
for several seasoten We lind thens entirely tice b
afor, thotoughly waterprosd, and lave gven cutue
settnfaction”

e 2 )

CAVERHILL & KISSOCK, Montreal,

S After cxanuning waterprad  Jatucnts h m “verad
uuuuf\aunn we canieet but adout that, = The I
uingue  leads then Wl s sy le wind irash,

LONSDALE REID & CO.

v The Dadiggue Wateeptomefs gove grrfeet ~atan
factan tee all sty le cnt aned fnisb e g oo siralde

1 J J J 4 2 4 4 2 & 3 2 L L L 2 2 2 J

PR T L
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A

g g g L g 2 2 g J L J JL o 2 2 2 L o L o 4 4
(1 g2 2 g 2 J 2 2 2 2 g 2 23 2 L 2 L L 2 5 2 J

Reliable Proofing! Choicest Designs!?

Reasonable Prices!  Newest Styles! OxFOoRD:

VictoriA-

The Distinguc Waterproof ASK 70 SEE SAMPLES. “The Distingue Wat proof:

Kvory garment has a silk 1aboel or hanger bearing tho registored titlo

“The Distingue.”

Thoso gooils may bo had from any of tho lcading wholosalo housos. In ordoring, ploaso quoto tho Rogistorcd Titlo, * Tho Distinguo.”
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WINDOW DRESSING.

ANY dealers throughout this broad Donunion have made

a special study ot window dressing, and have trained
thar clerks to make unique productions, .\ photograph of
some of these windowsaf sent to this oftice would be repro-
duced in this paper if found worthy, and such an exchange of
ideas through the medum of these illustrations would be ex-
ceedingly benelicial,  In fact, exchange of ideas is the greatest
education any merchant can have. By such exchange civiliza-
tion has marched over the world, gathering strength at every
step, pressing forward after cach victory with redoubled strength,
Not cuiy are other mien s ideas valuable in themselves, but they
are valuable also i thetr power to suggest simlar, kindred. or
opposite ideas i the mind seceiving the idea extrancously.  If
the retail trade care to encourage an exchange of this kind, T,
Review will be pleased to make and publish all necessary
CRRRAVINgS.

A CLOTHING WINDOW,

Ready-made clothing is becoming more and more a line
which the retail dry goods merchant finds to be a necessity.
Even the metchant taidor adds a large stesk, in spite of the sup-
posed detraction from tailor-made practices. A neat window
of ready made clothing can be made by arranging the coats to
showone hall  from front to back  the sleeve being nicely puffed
around the shoulder and a white cuff placed in the end of said
sleeve,  ‘These can be arranged in rows on an inclined floor, or
on a backgrond ; or they can be arranged in circles or stars,
with a ticketed leader in the centre. A huge cylinder covered
with two or three rows of hauging trousers, somewhat overlap-
ping, forms a neat and casy centrepicee for a clothing window,
the eylinder varving in size according to the size of the window.

The great point t) be reaictabered in making clothing dis-
plays s that tickets must be used or the display is without
moneyed efieet. Ready.made clothing sells only because it is
low priced, and unless the price is attached the chrapness only
s apparent, and the low prices are unknown.

A MILLINERY  DISPLAY.

Make three small arches in your window, cover with violet
cloth, and border with violets.  The face of each arch «an be
aantow o broad, iaed up with luners, uspress, wings and birds,
separate or in groups, o fact, the beauty of the arches can be
increased indefinitely, according to the time displayed.  Make
a tuckground of white cheesecloth, and on it arrange festoons
ol nbbans, combining the rich red colors of the season with the
hamdbome blacks which are selling so well.  In the centre of
-ach areh hang a small hoop.  "This again can be covered with
flowers or with feather ups . or ribbon ends can be fastened all
around a twelve mch hoop, and  gathered at the back so as to
form a cone, the viewer from the outside looking in at the
larger end and toward the small end. The intervening spaces
on the floor and between the arches can be filled up with
tnmmed hats on neat stands. This trim in a blaze of electric
heht wall attract a great deal of attention.

LLAUCKN St RN O NTOC RGN,

1. R, Tobey, Chatham, Ont, s sud 1o be responsible for
a unque wWea ma way o daw attention o black socks. .\
large tub full of suds was placed 1 the centre of the window,
and a dozen pars ot fast black socks placed i the tub, Then
areal, Ing colored ban 0 tast black was the washerwoman
tor the oveamon. A g was hung up, such as: “Two Fast

Blacks 1 am one and Smith & Co.'s socks the other.,”  This
idea should be capable of considerable development by he
ingenious storckeeper.

HOT APPLE PIES,

Harry Harman's “School of Window Dressing” tells how
a clothing house in Scattle, Wash,, advertised that they would
give $10 to ony person that would give them a good window
attraction,

S. Spiegel, an expert window trimmer of that city, received
the amount for the best drawing card, which he describes as
follows : “I suggested that the window be arranged as .
Kitchen, with two large gas stoves, and to have two or thre.
ladies dressed as cooks, baking apple pies, and to advertise that
hot apple pies would be given away daily between the hours o
3and 5 p.m.  ‘The idea was carried out, and it drew crowds o
people.” )

No doubt the apple pies were small, and such that a man
could cat onein two or three mouthfuls. A similar idea would
be the giving to all visitors to a special display, a cup of cocoa
or tea. No doubt some big tea man would supply the raw
material to advertise his brand.  Hot popcorn, roasted peanuts,
fricd cakes, or pancakes, might also be used.  But the occasion
would have to be a very special one to make such an idea
beneficial in its results.

NECKWEAR,

Intheline of neckwear, which comprises all of the standard
shapes, many designs may be arranged which will add to the
attractiveness of a window display. The manufacturers denote
their varied style of neckwear by giving them a popular name,
For example: “'The Hastings,™ a puff scarf, with twice around
band effect. T would suggest a frame, oval in shape and gilt
moulding, with a backing of white cardboard and the word
Hastings or other name printed on in bold, fancy letters.
Around this frame, another frame with sufficient space to display
a complete circle of neckwear.  This idea carried out would
help as a center piece to any window trim.

SPECIAL CLEARANCE SALE.

‘The latest scheme adopted by Lid. Gregory, the trimmer and
advertiser for Sulzers, Cloverport, Ky, was a Columbia Day
cearance sale. The main feature fur this spudial vecasion was
twenty-eight little boys all dressed as ** Brownies,” all rigged out
in a comical * Brownie” suit, with a famous ** Brownie ” voco-
phone band.  ‘They paraded through the principal streets of the
city. After the parade had traversed the lower part of the city,
it turned toward the depot to mect the large crowd that was
coming on the down train.  The crowd remained around the
store the entire day, and the sales were among the greatest in
the history of the house for that special sales day.

SWEEPING OUT WINDOW,

The “sweeping out” window is a catchy one.  'he “Huab ™
clottung store, says the Chicago Reporter, bad what they called a
“sweeping out " sale last week,  The large front windows were
dressed to correspond, giving the idea in a conerete form.  In
cach window there was a row of breoms standing on end witn
the handle downward.  On cach broom there was a letter,
there being enough brooms to accommodate cach letter in the
words * Sweeping out sale.”  ‘Then in front of the brooms the
goods were displayed profusely.  When laoking at the display
you got the idea that they were just about to push the goods vul
and you might as well take some for yourself.
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Maescrueeas o .. Thibaudeau Bros.

gmmmmmmmmmmmnmmrg
Boys’. . 3 & Co.
Clothm g 3| e
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ﬁmuuuuuummmmuuuuumu ENGLISH . BRY GUUD
FRENCH . .
SMERICAN
CLAYTON & SONS

THIBAUDEAU FRERES & CIE.

mmmn

< HALIFAX, N. S.

We have between two and three thousand Quebec

Boys' Suits on hand ready for delivery *
S e THIBAUDEAU BROTHERS & CO.

* o l RIth . London’ Eng.

THIBAUDEAU BROS. & CO.

95c., $1.00, $1.15 332 St. Paul St.

SEND FOR SAMPLES . MONTREAL

F A LL 1 89 Umbrellas

Rubber Coats
Fully Stocked. Shirts, COII&I‘S, CUffS

Lottor Orders promptly attondoeq to.

i
To the Furnishing Trade TIES

IMPORT ORDERS, SPRING 1895 In all new efivets
and styles to date.
R. BRAITS has just completed an extended trip through Europe, having In Black Goods

visited all the large hosiery centres.  Vinding trade very much
depressed, owing a good deal to the then unsettled American Tarifl,
he was enabled to secure a range of Underwear and Half Hose at prices

values are unequalled

which will totally eclipse former seasons’ ;'mrch'\su We will be showing a HOS‘ ERY AND

very choice assortment in Brown and Natural Batbriggan, Natural Wool,

.\Icrlno.\, Silk and Wool mixed, Silk and Lisle mixed, cte.  Shirts and Pants U N D ERW EAR

in both British and German manufacture.  Half Hose 3 besides staple tines . . .

ol Blacks and Tans in Cashmere, Silk and Cotton, we have some very choice Special drives that will inter-
novelties, which are confined exclusively to us.  Qur range of” Alpaca, Tweed est the closest buyer

and Silk Summer Clothing will be very complete. Travelers now on the

toad.  Yours faithfully, Send for Samplos.

GLOVER & BRAIS .....MONTREAL.
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FOREIGN MARKETS.
COPTONS AND WOOLI N~ IN THE UNITED STATLS,

UN'S Review of Sepl.astsays: *Cotton has declined

an cighth for the week, but the year closes with every in-
dication of a yield materially exceeding the world’s  maximum
comsumption of American, and with 1,000,000 bales of old cot-
tonan sieht, 16 all the mills were running full force the situa-
tion would not promise much,

* The malls are not runmng full, though the stoppage at
Fall River looks every day more like an effort of the operatives
to foree curtailment of production in order to lift prices and
wiake reduction of wages seem unnecessary,  So far print cloths
have advanced a quarter, but without corresponding advance in
other goods, and while the demand s encouraging, it does not
compare with years before the last. Nether in cotton nor in
woolen mnlls has there appeared this week an increase in pro-
duction,  In woolens orders for spring goods of certain quali-
ties have been quite large, buyers concluding that prices are
about as fow as they will be. .\ companson of standard articles
clsewliere given shows a decline in price averaging 17 per cent.
sinee last year, and 24 per cent. sinee 1892, the reduction in
some important fabries being 33 per cent. . But though transac:
tions inerease, they are decidedly smaller than in years before
the last. Sales of wool fur the week were 0,675,900 pounds,
and for four weeks of August 24,828,850 against 6,.477,435 last
year, and 20,007,000 in 1892,

* 1 he volume of trade shows a gain over the wonst month of
last year, exchanges at the principal clearing houses gaining 8.2
per cent, for the month, but are 21.5 per cent. lower than in
1892, The average of prices, all products considered, is but 5
per cent, lower than in 1892, and not quite 2 per cent. lower
than last year.  Falures are still few and small.  For the third
week of August reported halalities were $2,936,518, but for
three weeks only §8,214.470, of which $2,845,338 were of
nanutacturing,  and $3,884,414 of trading concerns.  The
averdge v only $10,521 per firm faiing,  The failures this week
have been 188 0 the United States against 350 Iast year, and
40 m Canada against 29 Last year,”

THY 10oNDON Mool MARKRDL TS,

Messes facamb, Son & Co, 01 Moorgate  street, E.C,
report . Since the close of our last colonial wool auctions here
on the 25th vl there had been, ull within the Tast ten days,
little or nothg of importance to record, but at about that
petind the pubhication was made of the longlookedHor settle-
ment of the Aincncan i as regards wool and its products.
Dunnyg the fust few days alter this announcement there was
comiderable demand, on the part of American consumets, for
the raw matenal ; some 1,300 bales iy all have been marketed
at about Yzd. to td. per Ib, above prices ruling in July.  More
business might probably have been done but that holders are
very sanguine as to the future. It must be borne in mind, as
against any prospect of 4 sharp rise in values, that the financial
depression in America cannot be removed ina moment ; stocks
of wool there are bieavy, and supplies of manutactured goods
have been arcamulating largelh dunng the last few months in
this coantry, ready o be poured into the U.S.AL immediately
the reductwon i the it egins o take effeet ; but the relief
which the settlement affoids will undoubtedly stimulate trans
actions, and, with mote cantidenve wl tound, a gradual immprove-

ment in prices may be looked for.  The sales at Antwerp of
sundry wools are advertised for September 11th ; low and foreign
wools here or September tath and 12th. Our nest auctions of
colonial wools are fixed for the 18th of the same month, when
some 280,000 bales may be available,”

FHE BRADFORD MARKET.

The Bradford correspondent of the Drapers’ Record writes
on Aug. 23rd as follows : * So far there is little heard in regard
to the placing of orders for the United States in Bradford manu
factured goods, but there has already been a report current on
"‘Change that one leading manufacturing firm had prepared an
order for this market for 10,000 picces, of which the value would
be at least £ 35,000,  Still, the figures of rumor are not always
absolutely reliable.

“ It is prabable that importers generally will hesitate before
placing their large orders, as there will be time for Bradford to
turn out a quantity of dry goods between now and 1895, ‘The
further consideration of the possibilities of trade under the new
torifl only confirm my impression that the present rate of pro-
tection will be quite sufticient to keep those classes of manufac
ture in which the Americans have made most progress mainly
in their own hands.

“T'he two-fold mohair trade for braid purposes is just now
very quiet, but the demand for single.weft yarns both of mohair
and alpaca is steadily increasing. T notice that the predictions
of a return to the use of alpaca and mohair dress goods in the
most fashionable circles are more numerous, and 1 hear of some
very handsome dresses made by Paris costumiers, and composed
of silver grey and butter-colored mohair in combination with
surah silk, which have been much admired.

“ 1 also hear of some very handsome samples of fancy
mohair goods which are being prepared by a leading house
here, which does not often make mistakes in gauging the ten-
dency of fashionable taste. On the Continent the manufac-
turers of novelties are also introducing mohair largely into some
of their newest ranges in the form of both crossovers and
cheeks.™

THE BELFANT LINEN TRADE

The linen market is very dull as yet and the following dis-
patch is not encouraging : It is hoped that the necessity for
the adoption of shoit time may be avoided, and the proposal
of last week does not appear to have met with very general
response. .\ meeting of the Merchants' Association, held on
the 14th mnst., was adjourned until Friday, when the committee
appointed to ascertain the opinions of the trade reported that the
requisite bumber of signatures had not been obtained, and the
meeting was agan adjourned for a week. By that tume there
may be a mote hopeful outlook : but much will depend upon
reports then received regarding orders for the United States.
Not for many years has there existed such a gencral depression
in all markets, both home and foreign, the falling off in demand
having wcluded every branch of our staple productions.”

Like the manufacturers and farmers, the railways of Canada
will in time benetit by the new United States tasifi,.  They will
certainly carry a great deal more lumber across the line, and
larger loads of coal, farm and dairy produce are certain 10 be
shipped to our cousins than now.  T'he railways are also likely
t bring back into Canada more freight than has been
custamary.,

|
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i, Grasett & [Jarling

Smallware Department

Stock of Hosiery very complete.  We offer extra
value in ladies’ Plain and Ribbed Cashmere
Hose at popular prices.  Qur line of Scamless
Hose to retail at 5o cents is worth inspection.

Cashmere Gioves

Full ranges that can be retailed from 10 cents to
50 cents per pair.

Dress Trimmings

Novelties in lace Effects, Braids, Beaverette
Trimmugs and “Jet Gimps,

WYLD GRASETT & DARLING

TORONTO

20

Mantlc_s__j,____-sJ aCKCLs

HE subscribers desire to cali at-
tention to their MAGNIFICENT
DISPLAY of NEW and STYLISH
CREATIONS forthe EARLY FALL
and WINTER TRADE.

Our “PRINCESS ALIX”’ Com-
bination Jacket is a pronounced
success. “GOLF CAPES a spec-
cialty.

INSPECTION SOLICITED.

Alexander & Anderson

MANTLE MANUFACTURERS

TORONTO

THE BRITANNIA
LEADS....

A Church
Carpet

You frequently have a call for a church carpet.

IN
) For the moment you are puzzled how to meet
| it.  We serve you by always having a large
stock on hand, which will enable us

on the shortest notice te fill the
Our range of novelties in neckwear is now largest order that will come your way.
complete and contains a great many designs in
Silks, and styles in ties, which cannot be had

clsewhere,

The stock is the best, and out of long
experience in this line we know just what
designs are nceded.  Our price to the trade

All prices in Black Silks and Satins are X . )
ensures you & nice profit on the transaction.

kept constantly in stock in staple and novelty
shapes.

E. & S. CURRIE

64 Bay Street, Toronto.

JOHN KAY, SON & C0.

TORONTO

34 King Strcee West
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GENERAL NEWS,

ASTERN Switzerland manufactures annvally nearly $4,000,-

ooo worth of machine-made embroideries, and the business
15 constantly inceasing. Fhere are about 24,000 hands on the
embrordeny machines in us i Eastern Switzetland Each ma
chine has about 250 needles, and cach needle averages not less
than 2,000 stitches daily  The average daily wages of an em
broderer working one of these machines is 25, 1d

I'wo Japanese have recently located in Salt Lake City with
the mtention of engaging msilk culture. They have a good
supply of slkworms, and ntend to make their own entorprise
headguarters from whach gggs will be distnbutad through the
terntory, when the industry bas Leen demonstrated a- suceess.
1t is believed that the climate offers unusual advantages for the
cultivation of the worm, as the mulberry is now found «quite ex-
tensivdly in various portions of Utah.

‘The factones 1 Charlotte, and several other North Carolina
towns, which have been butlt on the cooperative plan, hasve
proved remarkably successful. Theadea, so far as we hnow, is
distinctively a Southern one, and has led to the erection of a
number of good paying factonies which would never have been
built otherwise.  The subscription to the shares is usually made
payable in small amounts weekly, extending over a period of
several years,

On completion of the Nicaragua Canal, freight rates between
the old and new world will drop so matenally that British
Columbia and  the entire coast country  will eventually become
the source of supply n lumber and wood pulp, ete, for the
LEuropean markets.  This 1s the way it s explained: It now
takes a vessel several months to reach England from Vancouver
around the Horn. By way of the Nicaragua Canal the passage
may be made in sisty days without transhipping, while steamers
can make the canal w clght days, and from the canal to FEng
Jand i sixteen days.  Itis said that the Canadian Pacific Rail-
way, 1 conpunction with aline of fast steamers, could afford to
fix rates between British Columbia and England at figures cor-
responding with the preqent mtes between Vancouver and San
Francisco. By the aid of the Nicaragua (fanal, the cost would
far outstrip all competitors, as the paper pulp of British Col
umbia and Puget Souad, made from the famous gumbess spruce,
is said to be superior to any pulp i the market ; the same
may he sand of sur cottonwood, used i the manufacture of fine
quabty of paper, as well as the wood for block paving so exten-
sively used in all Kuropean oities.  Eastern States and Canada
will benedit trom  the shorter distance and lower rates of the
canal route, but not so materially as the Pacific Coast, whose
shippers will be brought te direet. competition with their
tatherto invalnerable rivals of the old world.  Railway Review.

Braush capitabists who have recently been impressed with
the advantages of locating factories near the sources of supply
of raw matenal, are about 1o establish a factory at Cairo, in
Egvpt, with 18,000 ring spindles and 300 looms of the latest
pattern. The Khedive has awthorized the undertaking, and the
movement will be watched with great interest, as, in the event of
its success, it will doubtiess mean the establishment of other
factonies which will i 1 great measure supply the  Egyptian
demand for cotton fabries.  Phat trade is now controlled in Man.
chester, England.

Animportant pont in the suceessful management of depart-
ments 0 retul houses, and one with which few shrewd buyers
are anacquainted, is the precurement of substantial profits on

carly sales. ‘There is no time during the period of retail
activity when the shopping public will pay as liberal prices for
its needs or whims as at the commencement of the season.
Styles are new and stock s fresh and inviting, and shopper.
exhibit a reckless generosity seldom seen at a later period. 1,
therefore, a manager desires to stnke an average upon the <.
son (and surely all do su desire), it is poor policy to open th
campaign with a scale of prices affording meagre profits. Tl
are many conungent disappointments which will necessitate s,
cutting of prices. The waning business toward the season -
close may have to be conducted at a positive loss, and in ordd
to msure a lucrative business for the year, no buyer should Jd

Liberately sacnfice by a needlessly delicate adjustinent of pric,

the profit 1t s pussible to enjoy in that carly privd when oo
every shopper is on the hunt for bargaiuos,

You can trace a resemblance between the merehant whn,
when hard times bear him down, seeks safety by withdrawing
lus name from public gaze and the ostrich when it is in dangar
considers itself safe whenits head is buried in the sand.  The
man who buries his business prospects by refusing to advertise
should bury himself and have done with it.
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.« THE MOST IMPORTANT . .
Work belonging to the office 1 the preparation of the {lalwe Sheet,

' Profit and Loss Accounts, and the 3 Jjustinent of the Capital, Partnerdips, or '

' Divadend Accounts '

Many othernise goxl Baokkeepers o astray on this work, and unless you @

e competent inspection the ertor puisses uncortected. o
Many atime an actual loas is made o appear a handwme gain.

‘ My business adudes the preparation and inspection of all ¢dasses of ‘

mmnant Statements ‘

(g

A. C. NEFF
Cluttered Acountant, Auditor, Asignec. 33 Church St., Toronto

(L J J J J 2 J Z 2 4 J 0 0 4 L 2 2 2 1 2 L J

Gold Medalist Dyers

Al Linds of Dey Goods in the picce RE-DYED,
FINISRED and PUT Ui’.

Millinery Goods
Ostrich Feathers

BRITISH AMERICAN DYEING COMPANY

1 22t McGill St., Moutreal. 9o King Street East, Toronto.
t r23 Rank Si., Ottawa 42 Jobn St., Qucbed,

PY supenor Latment Dyciny: and Cleaning tn
all iy branches. Fronoh Cloaning

OFFICES

Tetter Nddiess, Box 248, Montreal

Josrrn \swes,
or 9o King St East, Toronte.

Managing Partnee,

Menzie, Turner & Co.

Sucoossors to

A. R. McKinlay & Co
. MAXNUFACTURERS OF

WINDOW SHADES

Curtain Poles and Brass Pole Trimmings,
Spring Rollers, Laces and Fringes.

24 Bay STREET
Sond for Color Book TOl‘Ol]tO, Ont.

and Prico Liat. . ...
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LPESTIIE RORTTIT TR SFTNYS WRON
F. W. HUDSON & CO., Svle Agents, TORONTO.

THE -- DRY -- GOODS -- REVIEW.

BUTTERMILK

TOILET SOAP

THE BEST SELLING TOILET
SOAP IN THE WORLD.

Exocols any 25 cont Soap on tho Markot.
Nots tho ro or & g pro

Wton sold at a vory popuur prioo it
will not romain on your ocounters. Try
a samplo lot,

fhe |u|ll\ of this wap is GUARANTEED. Sce
ll at the pane * BUPFTERMILK s |n|lnlun\x\r

1 plven ln e and the name Lo Butternntk
Saap U ompar \(h\,. in diaine lnvl of pack
0 Jeware of Imnations

Cosmo Buttermilk Soap Co.
84 ADAMS ST., CHICAGO

BUY .

‘The poods that \\lll give you the best value for the
mones. Do this in every line, but more especially in
such goods as Men's, Boys” and Youths’

BRACES

This you can do by purchasing from C. N. Vroomw, St.
Stephen, New Brunswick,  His goods are made with the
greatest care as to quality of material and workmanship.
When you buy as here indicated you will have something
that will

SELL.

MOUILTON & CO.,

10 St. Peter Strect, MONTREAL,
MANUEAC TURERS OF

CORDS, TASSELS, ORNAMENTS, BARREL BUTTONS, ETC.

BEN .A.LLE].\T
Agent for Ontarlo ‘ J2 Colborne Strect, TORO\ro

A. B, MI'TCHELL'S

RUBBERINE AND WATERPROOF LINEN

Collars, Cufis, and Shirt l‘ronu‘_ p«ull) ad |al ted ( w
Travellers, Speetsmen, and Mechanicn For sate by all whole.

wle houses  Wholesale « by, baniest and only manufacturer
of these gonuds i Canada,

Office and Factory: 16 Sheppard St., Toronto, Ont.

Marmews, Towers & (Co...
WHOLESAILE

Men’s Furnishings

Board of Tradc Bullding,
73 St. Peter St. - -

MONTREAL

Letter orders recelve our personal attention

PERRIN'G

PERR IN’ S

PERRIN FRERES et CIE.

\E THE BEST-

PERRIN’S G I !Ov E S ARE THE CHEAPEST.

7 Victoria Square, Corner St. James St,,

ARE: PERFEgT gy

MONTRHEAIT.

o gl

R TEVRA S A NIV

GUARANTEED
NOT TO OPEN

R N e e

P

"MALTESE CROSS

BRAND
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' ODORLESS
MACK\NTOSHES

Sold by all the leading wholesale houses.

ODORLESS, TAILOR FASHIONED, SEAMS SEWN.

DO YOU STOCK THEM ? am.

“ @altcfigoss ” MackiﬂtﬂShCS-

Will never grow hard.

o MASNUFPAUTURED SOLEIY BY | o

Gutta Percha & Rubber Mig. Co.

of TORONTO, Ltd.

61 AND 63 FRONT STREET WEST, TORONTO




J. Frank Riepert =-

162 ST. JAMES STREET

~———MONTREAL
ORIENTAL

_DRANCHES: SILKS
YOKOHAMA l O, ——

SHANGHAI I
LYONS And Silk Handkerchiefs

DIRECT
IMPORTER

“FITS LIKE A GLOVE."

THOMSON'S

ENGLISH MADE,
Glove-Fitting, Long Walsted, rrapr MARK,

GORSETS

Prices:.

The Pafection of Shape, Finish and Durability,
APPRO /ED by tho wholo polito world.
SALE OVRR O!T MILLION PAIRS AXNUALLY.
GOOD VALUE Corscts always on hand at

Ao stock of these JOHN MACDONALD & CO'S, TORONTO,
“LANIYACTURRAS: W. 8. THOMSON & CO., LIMITED, LONDON,

See that every Corset is matked * THOMSON'S GLOVE FITTING,” and bears
our Trade Mark, the Crown.  No others ate genuine

TWELVE FIRST NEDALS,

Miier BRos. & (0. Mowrmea

COMET OPERA HANLAN
ooy | ‘76 ORD  MARQUIS Jous® meridls
éf“ﬁ‘li:'i‘,,i,’.f;’:' MOZART CUFFS, RAPHAEY, |maouiacture of
aniCats " | ANGELD Ramoraiisdsen

Manufactncors

for thn Whole- Only the vo

e
OTTON MILLS CO.
" 1894

Ginghams, Zephyrs, Flannelettes, Dress
Goods, Skirtings, Oxfords, Cottonades,
Awnings, Tickings, Etc,, Ete. . . . . .

—: NOW READY :—

D. MORRIGE, SONS & G0. Acents

MONTREAL and TORONTO

Robert Flaws

MANUFACTURERS' AGENT.

Represcating English, German, French, Swiss, United States,
and Canadlan Manufacturers.

72 BAY ST., TORONTO.

See Samples in Whole-
sale Houses.

THE C. TURNBULL 0., Ltd,

OF GALT, ONT,,

MANUFAGCTURERS OF

Full-Finished Lambs Wool Underclothing. La
dies’ Full-Fashioned Underwear in all Wool,
Merino and Medium. Men's Full-Fashioned
Underwear in all-Wool, Merino and Medium.
Ladies’, Boys’ and Girls’ Combination Suits, Full
Fashioned. Ladies,” Boys' Shirts and Drawers,

SEND FOR PRICE LIST.

‘Worid Wido Popularity Tho Dolicious Perfumo,

Crab Apple Blossoms

EXTRA CONCENTRATED

Put up in 1, 2, 3, 4. 6, 8, and 16
ounce bottles,

And tho Colobratoed -
Crown Lavender Saits FXe e

Annual sales exceed 200,000 bottles,
1d everywhere.

!
aolis) THE CROWN IPPERFUMERY CO, §
0N 177 Naw Roxd ST., Losnox, ExG,
By alt principal dealers in perfumery,

KANTOPEN

g

HOOK AND EYE
Ask any Montreal jobber for it.

Office and Sample Room, 15 Victoria Sq., Montreal

Thomas Mealey & Co.

MANUFACTURERS OF

Wadded Carpet Lining

MEALEY STAIR PAD. AND

STAIR PADS

HAMILTON,
ONT.
g OFFICE .~

&4 Catharing St, North,




John Macdonald & Co.

Our purchasing power and the varieties
TOM E of our selections in

General Dry Goods

WOO“enS, Gents’ FumiShingS Mecet the requirements of the

keenest and largest merchants

Haberdashery, Carpets and Fancy Goods in City, Town, and Village.

Having the money, capacity, and JOHN M ACDON ALD & CO
experience, places us in this envi- d

able position.
Your Orders Solicited. “rolgg‘s:g:: ﬁ‘;“’?‘zm TORONTO

Half of Earthly Happincss

if the greater part of your stock of Dry Goods or Millinery is in out-

of-date colors ? As the people of the country increase, the closeness

with which they follow the quickly changing dictates of fashion
increases also.

The careful retailer will take advantage of facilities for making his old
stock of Dress Gocds, Hose, Braids, Soft Silks and Union Ribbons,
Ostrich Piumes, ctc, saleable by having them re-dyed, re-finished and put
up as originally.  And, while this may be more trouble than selling the
gouds at a sacrifice, yet it is infinitely more profitable.  Who does not offer
a pleased remark on entering a finely stocked store of fashionable colored
Dry Goods. Damaged or faded goods can also be made valuable in this
way by sending them to

IS to be pleased with your own possessions. But how can you be happy

£ .

O

R P ARKER & C 0 Workaasd 787 10 791 YONGE STREET
. ' <«—_Toronto

DYERS AND FINISHERS Send for our Quotations.




