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Keens*
Oxford Blue

Should SELL 

Everywhere 

in Canada

Are you selling
The Best Laundry Blue?

KEEN’S OXFORD BLUE!!
Liberal sampling among your customers on receipt of list addressed to 

Frank Magor & Co., 403 St. Paul St., Montreal, Agents for the Dominion.

SYRUP KNOWLEDGE
To the average grocer SYRUP is to a great extent an unknown c|uantity. He is b) necessity vompeile to 

depend largely on the honesty of the manufacturer from whom he buys.
Since 18B8 we have been engaged in the manufacture of the finest corn products and behind every pound of

« Crown"
PUT UP IN TINS

2-lb. tins—cases 2 dot. Also in Brie., %-Brls
5................* 1 “

10 •• •• •• y “
20.....................% ••

Kegs end Falla.

Freight paid on 6 cases and over to all railway 
stations east of North Bay.

Brand Table Syrup
we sell stands nearly 50 years' experience in the manufacture of PURE 
and HEALTHY Corn products.

This fact combined with lowest possible prices and guarantee of 
getting THE BEST SYRUP is the argument why you should buy

CROWN ’ BRAND TABLE SYRUP

EVERY JOBBER SELLS IT

EDWARDSBURG STARCH CO., Limited
53 Front St. last,

Teeewre, sot.

ESTABLISHED 1SSS 
Wmtm,

OAgDIN AL, SUL
1S4 St. Jam— Street, 

MgKTSIAL, F *.

CLASSIFIED UST OF ADVERTISEMENTS ON PAGE 29
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DID YOU EVER TRY 
TO INCREASE YOUR 
BUSINESS AMONG 
MECHANICS AND 
OTHER WORKMEN?

The Soap many are now using, 
and all should use, and the soap
you can sell them, is the

Master Mechanics 
Extraordinary 

Tar Soap
one of the excellent soaps manu

factured by

TNE ALBERT SOAPS LIMITED, MONTREAL

This Cough Remedy is si-
ways in demand among all
classes at all times ef Ou year, bet mere
especially NOW when Coughs, Colds, etc., are 
so common.
It U oae ef the mot profitable lines to heads. It 
nukes the dealer’s smile broaden and the list ef hie 

e easterners lengthen.

Mathieu’s Syrup
of Tar and Cod Liver Oil

A good seller always—always with a good profit.

IJOUNG ZSMYUE'S

/ACME'
Licorice
PEUETS

Stick Licorice.

National Licorice Co,
Brooklyn, N.Y.

R. S. Mclndoe
Selling Agent

T> nary 16, 1$

Nothing so common as a headache. 
Nothing so common as a headache 
cured with MATHIBTTS NERVINE 
POWDERS

The J.L Mathieu Co., Props., Sherhrwke, P.Q.

Molasses
You will shortly be thinking 
of laying in your Winter 
Supply.

Before doing so, write us. 
Our prices wiU interest you.

GEO. MUSSON St CO.,
JOHN, W. SICKLE * QHÊMMIMO, 
0*0. H. GILLESPIE,
JOSEPH CABMEN,120 Church St., Toronto
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Doubt 
Less

Earn more money by buying goods of standard 
value—doubt less when choosing. Think more of quality than 
price. How about those dusty, dirty, Hy-specked packages up 
there on the shelf? What did it, quality or price ? “ Doubt Less 
and Earn More."

“Earn More” 
“Earn More” 
“Earn More”

and
“Earn More" 
“Earn More”

Earn
More

Sell Goods of Known 
Quality

As standard as sugar, salt, coffee or tea. 
Of known quality always. Purest, Richest 
Strongest. Made by the largest manufac
turers in the world.

Fry’s
Cocoa and

Chocolate

"SHELL BRAND"

tWA0EM4Rjf

VW

(LA COQUILLE)

Containing 67 per cent, of pure oil as 
against 60 per cent, in ordinary brands. 
Packed and shipped in cases and boxes in 
bars of l pound each and upwards Pressed 
Cakes in boxes also. “Earn More” by 
selling it.

Cox’s
Gelatine

Has stood the test of time and has won out 
on intrinsic merit. Always strictly pure. 
Always does exactly the work cut out for it. 
“The Gelatine of Quality.”

LEADING WHOLESALERS SELL THEM.

ARTHUR P. TIPPET & CO., Agents

Ijl
Bli

Tii
ifT
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Manufacturers’ Agents and Brokers’ Directory
BARBADOES, W I.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
( AtiLF. AlUUtKSS J ON ES XV A X, BaKBAJMJS.
Voues vsEi.»-l,ivbvr's. Western Union. A. B. ( ., 

Wat Kins, Scott's and Private Codes.
Rf.I'KKSENTKD i:v—John Fan. 14U Pearl St.. New 

York ; L. C. Crosby, St John. N.B. : Mitchell A White- 
head. Quebec : Rose & Lattuuime, Montreal; Geo. 
Musson A; Co.. Toronto; J. C. LeQuesne, Paspebiae.

CHARLOTTETOWN, P E I.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars. Barbados
-----------------  Molasses, Flour and Cormneal
EXPORTER of Cheese, But 1er and Canned Goods.
AGENT in Canada and the United States for the 
-------------  famous Brahmin Tea

Charlottetown, Prince Edward Island.

HALIFAX, N.S.

J. W. GORHAM & CO,
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

HAniLTON, ONT.

Long Distance Phones
Office 715 House No. 1556

Norman D. McPhie
Broker and Commission Merchant

Office, 58 Kmo St. E.
HAMILTON, - ONT.

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

OWEN SOUND.

J. K. McLAUCHLAN
Commission Merchant.

Warehouseman. Shipper and Steamship Agent.

Owen Sound, - Canada

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

W. E. BIDWELL
Broker and Commission Merchant 
27V, FRONT ST. E., TORONTO

Calling on best Grocers and Mt'g. Confectioners.
Could handle another first-class specialty 

tor Manufacturers.

MONTREAL

A. J. HUGHES
Wholesale Grocers Broker. Manufacturers Agent 

and Jobber,

1483 Notre Dame Street 
Montreal.

Open for few more foreign and domestic agencies. 
Correspondence Solicited. Highest References.

______________________________ i

FELLOWES & FELLOWES
MANUFACTURERS AGENTS

6 St. Sacrament St. - - Montreal.

Wc are open to introduce a few new lines of high- 
class grocers' specialties. Could handle a line of 

Canned Goods and Sauces.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 28.

C. E. KYLE S. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

BARBADOES
CONSIGNMENTS OF SUGAR AND 

FANCY MOLASSES 

COMING.

W. H. MILLMAN & SONS
Grocery Brokers 

TORONTO

POTATOES
Let me quote a price on a car of m> celebrated

Selected Delaware Potatoes
Delivered at your station

R. W. HANNAH
300 Board of Trade Building, Toronto

A. F. MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT ;
Agents for Grocers* Specialties and Wholesale 

Grocery Brokers.
Correspondence solicited. Address all com

munications to our head office.
26 Front St. East, Toronto

WINNIPEG.

CALGARY STORAGE
In a new brick block centrally located

Dingle & Stewart
Winnipeg, Man. - Calgary, Alta.

COMMISSION BROKERS.

JOSEPH CARMAN
Wholesale Grocer} Broker and Manufacturer-. 

Agent, Member Western Wholesale Brokers' 
Association.

Uinon Bank Block, Rooms 722 and 723
Winnipeg, Man.

Open for good Agencies. Correspondence Solicited

STUART WATSON
Manufacturers’ Agent and Whole

sale Commission Broker.

Winnipeg, - Man.
Highest References. Correspondence Solicited

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE.

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN

Cable address, “Capstan."

Storage facilities. Correspondence solicited

EXPERIENCED ADVERTISEMENT WRITERS
who arc open for a situation are requested to 
register their names with the MacLean Pub
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole- ' 
sale houses who contemplate establishing their 
own advertising department.

2
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A CRITICISM FROM OLD ENGLAND
The “Grocers’ Review” of Manchester and London, England, in their issue 

of January 23rd, 1906, reproduce the following advertisement, and in giving 
advice how to advertise tea, say :—

“ When you draft your advertisement get right down to the heart of things 
at once. An introduction consisting of a few choice sentences giving the number 
of years you have been in business and other autobiographical details are quit6 
unnecessary. The average woman is not particularly interested in such matters, 
but she is profoundly interested in any announcement which informs her how and 
where she can get bigger values for the money she spends.

“You will grip her at once if you will say in plain English that you have 
some unusually good tea, and explain why it is unusually good. Here is a good 
example of a convincing, well-worded Tea advertisement.”

&<■

RETURNED 
f£B 27 1906 How Red Rose Tea is Growne

HTEA is native plant of Northern India. Trans- 
planted to Ceylon it lost much of its strength 

and richness, but gained in fragrance and delicacy.
That is why Ceylon tea is not a strong tea.
That is why I blend Indian and Ceylon teas 

together—that is how the strength and richness, 
fragrance and delicacy of Red Rose Tea are 
secured—that is why Red Rose Tea has that “ rich 
fruitv flavor. ”

Red Rose
is good Tea
T. H. Estabrooks
SL John, N.B., Toronto, Winnipeg

3
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It’s quality alone that wins on the rough 
road of competition.

Pure Ceylon Tea—Black and Green— 
unalloyed by other blends is the tea to satisfy 
your customer. It also pays best.

Sell only Ceylon Green Tea.
It pleases your customers and profits 

yourself.
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HINTS TO RETAIL MERCHANTS
Article 1.—How to Double Your Profits and Please Your Customers

Many of your best Customers do not know that there are four grades of Canned 
Peas, namely :

No. 4, known as “Standards."
No. H, known as Sifted, labelled “Early Junes.”
No. 2, known as Extra Sifted, labelled "Sweet Wrinkled.”
No. 1, known as Extra Fine Sifted, usually labelled “Petit Pois."

“ The Standard" is the largest grade and although tender and sweet, it is not as select 
as the smaller varieties ; besides, in this grade the profits are usually cut very close.

"Early Junet " are a smaller giade than the “Standards,” uniform in size, tender and 
sweet. “Early Junes” invariably sell at 2c. per tin (24c. per dozen) more than "Standards” 
and the cost is only 7|c. per dozen extra.

“ Sweet Wrinkled " is probably the choicest grade packed, small-sized, sweet and 
tender. If your customers had their attention called to this luscious grade, it would not only 
mean greatly increased sales, but trebled profite and well- pleased customers.

“ Petit Pole," Extra Fine Sifted, sweet, tender and simply melt away when eating 
Superior to imported French peas because they are free from coloring and other injurious 
preparations.

Your customers, when they know, will greatly appreciate the better grades of Peas and 
will gladly pay the extra price. If you require any of the extra quality, and have not the four 
grades already in stock, write at once to your wholesaler and obtain supplies—if only one case 
of each of the finer grades. Take a little time with your customers to explain the difference in 
quality and you will have an established trade for high-class quality, with greatly increased 
profits.

A little care and attention will easily treble your profits, and not only that but greatly 
please your customers. A good recipe for preparing for table will be found at foot of page.

There is only one more important question in this connection, namely :—when buying, 
to insist on getting the old established brands, which have stood the test for the past quarter 
century, namely Aylmer, Log Cabin, Horee-Shee, Auto, Little Chief, Lynnvalley, Maple 
Leaf, Kent, Lion, Thistle, Grand River, White Roee, etc, etc., for sale by all the leading 
Wholesale Grocers in the Dominion of Canada.

Yours respectfully,

THE CANADIAN CAHNERS, LIMITED

DIBBGTIOWS FOB PXAS.—Open the can, empty contents into a colander and thoroughly rinse 
with hot water, then turn into a saucepan ; add butter about the size of a walnut, or if preferred 
half a cup of sweet cream, and heat thoroughly. Season te taste.

6
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Messrs. Fruit and Vegetable Packers:
Prepare for the coming season by ordering 
your cans. You will make no mistake in 
placing your order with

The Acme Can Works
We have had your interests in view and have spared no expense in 
equipping our factory with the latest and best machinery for making 
packers’ cans. With our new building, which is now almost complete, 
we will be able to double our capacity of former years and will supply 
cleanest and best cans offered to the packer—cans made from British 
tin plate of the best quality and best workmanship—Prices Right, 
Liberal Treatment, Prompt Shipments.

ACME CAN WORKS, - MONTREAL

GET YOUR CUSTOMERS
satisfied, and you 
will get their trade.

JAMES’ DOME 
BLACK LEAD

has given satisfac
tion for over 60 
years, and its sale is 
always increasing.

W.Q.A. LAMBE & CO.,
Canadian Agents.

CROCKERY =
Our stock is complete and “ up-to-date ” in every 

respect. We are offering many new and exclusive lines in
DIHHERWARE and TOILETWARE.

-------------------- UNPRECEDENTED VALUES IN---------------------

CHIMA—GLASS—SILVERWARE—CUTLERY 

CUT GLASS — LAMPS — LAMP 600DS

MAIL ORDERS are given careful attention. If 
in doubt just name your price and allow us to supply our 
" Best Sellers.” Our long experience enables us to 
know what the public likes best.—

THE JOHN L

= CASSIDY
C«., LIMITED,

MONTREAL
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"MIMA"
CEYLON TEA

MADE IT POSSIBLE
For every Crooer to build up and maintain a remunerative Tea Trade hitherto Impossible.

To dispense with at onoe and for all time the carrying of a large Tea stook, deterior
ating In value, and eating its head off in Interest

To ensure a speedy, actual and protected profit on all sales, and hold trade Immune 
from the fiercest competition.

The foregoing “facts" are beyond oontradlotion or debate.

BLACK
MIXED
GREEN

Sealed Rackets only 
Highest Award, St. Louis, 1904

ANNUAL SALE

14,000,000

GILLETTS
ABSOLUTELY PURE

CREAM
s
*sm
êm
§
51
ê

TARTAR.
Nearly all good» Id tnis Una at tba 
present time are adulterated and to 
fact unlit to use.

QILLETTS is used by tba beat datera aod 
caterers everywhere.

REFUSE SUBSTITUTES.

CILLETT'S costs no more than tba inferior 
adulterated goods.

a
ê
m
i
M

E.W.GILLETT KSRK
TORONTO. OUT

A warded fledsl end Dlplesw St Wertd's Pslr. SI 
Lssls, Ms.. 19*4

I
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This Is the brand

RA YON D'OR” OLIVE OIL
You cannot be too careful in the selection ot your Oil.

FIRST, consider PURITY.------------------ SECOND, decide Tor PURITY.
THIRD, order “RAYON D’ORS," and you will got PURE OLIVE OIL.

Produced, Maufactured and Packed by MBNGEBT, CAGNOLI & CIE, Ane. Maison SDAÜT Sc OIE, growing 
their own OLIVES in their own production-districts of Bari, Lucca and Nice. Agencies in 160 of the largest 
cities of the world. Write for prices and samples to

J. RU88ELL-MURRAY, 6 St. Sacrament 6L, Montreal, Exclusive Agent for Canada.

MENGERT, CAGNOLI & CIE, Ane. Maison SUAUT& CIE.

wooD&ca
’doston.'KGsÏ

WOODS

What “PURITY” means
It has many definitions, all depending on the manner in which it is applied.
Here is one :

Freedom from foulneee or dirt:
Free from fault or taint,
Free from that which defiles and pollutes.

Coffee is a most delicate and sensitive production of nature.
Foreign substances absolutely spoil it as a beverage.
The public taste is getting more highly educated each year.
Meet it, satisfy it, delight it with WOOD’S COFFEES, absolutely free from 
everything that “defiles and pollutes.”

CANADIAN FACTORY and SALESROOM
No. 428 ST. PAUL ST., - - MONTREAL.
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FISH
pure Cod, in 1-lb., 2-lb. and 3-lb. Wooden Boxes. Boneless Fish in 1-lb. bricks and bulk.

Labrador Herring, Scotch Herring, Etc., Etc.

Prioss Right

THE DAVIDSON & HAY, LIMITED
WHOLESALE 6R0CERS, TORONTO

Do as Others Have Done
Some grocers’ bank accounts have been swelled 

through their starch earnings alone. But the grocers 
of whom this is true will be found to have passed over 
the “old kinds,” will he found firmly attached to

“ IVORINE”
Are you carrying the “hot-water” starches alone? 

No wonder business is dull ! The “starch corner" of 
your store needs a bracing influence !

Just put some packages of “Ivorine" Cold- 
Water Starch within seeing distance, and you will 
discover what the people are looking for and what 
the grocer “gets.”

$2.50 per case ef 40 pkgs.
Ask your Jobber for "herine.”

St. Lawrence Starch Co.
Limited

Port Credit, Ontario
V™———————

GOAT CHOP japan tea
the finest line on the market to retail at 25c. lb.

Thomas Kinnear (& Co.
TORONTO and PETERBORO

RAW SUGAR
Bright

Demerara Crystals

*
NEW SHIPMENTS

SPECIAL PRICES

WARREN RROS. & CO.
WHOLESALE GROCERS

TORONTO

9
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HAPLESUGAR
Largest Exporters of

PURE
BEAUCE COUNTY 

SUGAR
D. RATTRAY ®> SONS

Quebec Montreal Ottawa

m ^

-! ’

“ A Coffee Essence with an 
idea—the right idea—back 
ol it.”

OOOD
VALUE

is the idea that has been 
carried out in the making of

PATERSON S CAMP 
COFFEE ESSENCE.

ROSE & LAFLAMME, 
Agents, Montreal.

TpWU.f.

;mbapc

t% * k

What
is
Wore
Delicious ?

IN THESE WINTER MONTHS 
THAN OOODWILLIE'S FRUITS? 
THEY RETAIN THEIR FLAVOR.

ROSE <fc LAFLAMME 
Mobtbbal.
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Every up-to-date grocer Knows that there ia 
only One Genuine and Original

W orcestersHire 
Sauce

and that sauce is

LEA & PERRINS’
Knowing this, why should you 

risk displeasing your customers 
by offering other and inferior 
brands ?

J. M. DOUGLAS & CO.
Canadian Agents 

MONTREAL

It is only by actual cup demonstration that 
the real merit and value of teas can 
be justly gauged—

Get your customers to try the 
fine, healthful, delicious teas of

JAPAN
They will appreciate your reference with their 
trade—

^ \ . \ \ \ n i / / /-^—/

tiBtrj
5nL

___  WELL KNOWN AND RELIABLE.
_ .1AVE STOOD THE TEST FOR YEAR:
AND ARE STILL THE STANDARD OF EXCELLENCE,

It took FOUB AND A-HALF MILLION BRICKS to build our immense factory at Canton, Mass., which now covers 
ii. rly four acres. For forty years we have been perfecting our processes, and this long experience, coupled wilh our enormous 
i lilies, enables us to MAKE OUR GOODS RIGHT. This is worth somelhing to the retail storekeeper. Besides, you have our 
b irantee. You can make no mistake in pushing RISING SUN Stove Polish in cakes and SUN PASTE Stove Polish in tins.

MORSE BROS., [Props., Canton, Mass., U.S.A.
u
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Judge Not
by appearances in buying your Coffees. Your customers care nothing fo;

that—they want GOOD CUP QUALITY—AROMA—FLAVOR

The results will be satisfactory if you sell Chase & Sanborn’s High-Grade 

Coffees.

Chase & Sanborn
The Importers, - flONTREAL

DO YOU PREFER AN

Automatic Pendulum Computing Scale

$57.”

to any other style ? If so be sure to 
get the best and at the same time 
the cheapest.— IVe have it.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar
anteed by us.

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds.
Each Pound Same Width on Chart. 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
Incloses Pendu-

A Most Beau
tiful Fixture.

The “Dayton"
Send a postai to

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 King Street West, TORONTO

REINDEER
Condensed COFFEE

EVERY TIN CONTAINS
Pure Coffee

Rich Milk
and Sugar

COMBINED BEADY TO USE
A cup of excellent Coffee 
is prepared by simply 
adding boiling water.

It is not necessary to remove the Coffee 
from the tin when it is opened, but may 
be used a little at a time if necessary.

The Coffee will keep until the whole 
is used.

TRURO C0M0EM8ED MILK CO., limited, TRURO, N.8-
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“THE
BOAST OF 
HERALDRY”

The Lineage is something to he reckoned with in Tea Discrimination.

Blue Ribbon
Ceylon TG&

has loll to boast of. It comes from the "High Grown" family of Cevlon—Tea Aristocrats. It represents only the 
delicate or “sweet" tips of the family, or, in other words, the BLUB BLOOD.

Then, it bears a name tantamount to "highest honor" in the British Nary—1LUX BIBBOB—all in keeping 
with a “first" tea.

Don't vou want to sell the "High-Grown" tea—BLÜ1 BIBB0N1 We put up a 40c line called ‘‘BED 
LABBL.’’ It s the best-selling tea you can handle.

18

CANADA’S STANDARD
FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

TURNED
eb 17 "Stee

greatest 
success

RNFP
1906

year-

Maconochie’s
(iCONOChit Bros1
^ LONDON

“PAN VAN” PICKLE and
SAUCE

bring repeat orders from the first introduction.

YOUR TRADE WILL APPRECIATE THEM.
We have a special inducement that 
makes it doubly interesting to order NOW.

the EBY, BLAIN Go., limited

TORONTOSole WholoaaM Dim tribu taro,

A Delicious Cup of Coffee
Our 1-lb. tin “CLUB” brand COFFEE at 33 cents per lb. is without question the best 
value on the market. We know it. You can prove it by asking us to send you sample— 
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best—“ CLUB ” BRAND. 
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

8. H. EWINQ & SONS
ee-104 KINO ST.. MONTREAL

Telephone Bell Mein N.
TORONTO BRANCH, 28 CHURCH STREET

Telephone Mein an
Telepkonc order* receive prompt attention.

13

/
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Gas Roasted Coffees Fresh Every Day
I have just put up in my warehouse a gas roasting machine, considered 
by experts as realizing the ideal perfection. It is the only system 
permitting to regulate the degree of heat, to roast properly the different 
coffees, so as to develop the essential qualities characteristic in each.
/ now turn out the most perfect Coffees both in 
appearance and cup qualities. Try my brands:
Plantation at 18^c. Old Crow Blend 25c.
Special Blend at 20c. Condor Blend, 30c.

Madam Huot's Coffee, 1 lb. tins, 31c.
“ “ “ 2 " 60c.

To encourage a trial order, I pay freight on 50 lbs. in Eastern Ontario 
and Province of Quebec, and on 100 lbs. all over Canada.

E. D. MARCEAU, Teas, Coffees and Spices

281-285 St. Paul Street, MONTREAL

Don’t Starve Your Business

The best business needs the nourishment supplied 
by a good advertisement.

The Canadian Grocer is just the tonic your 
“ system ” requires.

A space this size in The Canadian Grocer every 
issue (52 times) for a year, will cost you only $6.73 per 
week.

Its results will appear in the larger totals in your 
travelers’ order books.

The Canadian Grocer., Montreal - Toronto - Winnipeg

2x-','Tr?ntfxxm
saiM

!aa;jFzf£7s
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Js/. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
AJvied regarding processes of manu- 
tacture and technical applications of 
chemistry.

$300

20ih Century 
Account 
Keeping.

Don't think because 
yo.ir grandfather made 
money 50 years ago 
wiih old style keeping 
of accounts, YOU can 
do so. Times have 
changed, and if you 
would be successful 
you must watch your 
crédite. Why use the 
old style pass book 
with your credit cus
tomers 7 Be modern.
See here—

IF A MAN WANTS CREDIT
or 110. give him a $10 Allison Coupon Book charge 
hi in with $10, and there you are. No trouble at all. 
If tie buys a plug of tobacco for ten cents, just tear "fatenant£,upon-that'sall And .o on for all 
hie mirr'hasPS UD tO limit of the t)OOK. NO rAab 
mOK NO WRITING. NO TIME LOST. NO 
KICKING There are other CoupomBooks, of course, 
but why not have the best? Lei us send you a 
free sample.

For Sale In Canada by

ME E1V, BLAIN CB., Limited, T#eeNTB. 
c. o. BtAuenewiN * nu, iwntiui. 
WM. T. SLOANE, WINNIPEG, MAN.
ALLISON COUPON CO., Manufacturers.

Indlanapoll», Indiana.

BET
APR|

IS
I j) A

IRNEOfi
17 19C
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WOUR SYSTEM IS ENTIRELY LEGAL

Aluminum 
Trade Checks

HOW THEY WORK You have been 
granting credit to customers, charg
ing each item, no matter how small, 
,ind then making out statements, etc. 
Stop this "waste work"! Give your 
customers, say, $5.00 or$10.00 worth
■ >f trade checks for which they will 
give you either cash or a note. Notes 
can be discounted at Bank and you 
thus get cash in advance. If it is 
credit yon have merely to enter the
■ me item "$5.00 [or $10.00] worth of 
checks." Isn’t it simple ?

Wemake these checks in all shapes 
and sizes.

Write to-day for samples and ex
planation of our system.

THE CRANSTON NOVELTY 00.
Mvtrtlsiag Boitlliis with Hint our Specialty

157 Bay St., - Teronte, Canada

The MAY, YOUNG 4 SPARLING CO. Limited
Seal*

Manufacturers
WINOHAM

Established 1871
Granted the highest 
awards In competition 
with other mokes.

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Commercial Intelligence”
(The address la MS Fleet St.,

London, Ingland)
The cost is only tic. per week. (Annual sub

scription, including postage, $4.801.
Moreover, regular subscribers are allowed to 

advertise without charge in the paper. See the

HI l/n/’O The originel end only Genuine I A K I T n Preparation for Cleaning Cut 
UniXLI V ler,i td. and la. Ce miters

‘WELLINGTON1
KNIFE POLISH

JOHN 0AKEY A SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Olaie and 
Flint Cloth» and Paper», etc.

Milton Ml, Ltniii, loilaoi
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognized as the highest grade oil mannlactured.

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONT.

WRAPPING PAPERS]
B# TRADE 8 ALL GRADES, AND BEST OF EACH

OBEY, RKD-BBOWN, MANILLA, FIBRE, TEA, ETC.

This design a guar
antee of quality.

™ Canada Paper Co.
FOR THE ASKING. v ’ ^ « .TORONTO limited MONTREAL

Keep Posted on Sugar
Having been identified with Sugar for the past thirty years, and being in constant touch with all 

sections of this country and foreign markets, we are in the best possible position to keep you posted by 
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of the 
largest concerns are subscribers, and we should like to place our proposition before you. For further 
information write

SMITH * SCHIFFER, Ho. 138 Front Street, HEW YORK.

Patent
Fruit-
Washing
Machines.

Han*

Power

Meohlnery for the preparation ef

TEA, COFFEE, COCOA, CHICORY, 
PATENT FOODS, FRUIT, ETC.

PATENT 6AS-HEATE8 BOASTER», INTERNAL OR 
EXTERNAL FLAME. IMPROVED ROASTER. FOR 
USB WHERE GAS IS NOT AVAILABLE, FOR COKE, 
WOOD, STRAW, BTC., FUEL. COOLERS. FANS.

PATENT AUTOMATIC TEA MILLING, BLENDING, 
SIFTING AND PACKING MACHINERY.

QUICK MIXERS FOR BAKING POWDER, COFFEE 
AND CHICORY, SPICES, ETC. STEEL AND STONE 
MILLS. FRUIT CLEANING ANB DRESSINO HACMIN- 
ERY.

The GROCERS’ ENGINEERING CO.
Cole Street, Swan Street (Late WAYeooD-TureoLM Ltd.)

LONDON, 8.B., ENGLAND
Illustrated Catalogue 
Mailed (Poet) Free.
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Is your Coffee Trade satisfactory? Is there no room for improvement ?

Diamond E. Blend Coffee
is quite the finest heavy-bjdied, full-flavored Blend we have placed on the market. You are interested in good coffee. We want 
you, and every grocer who can judge its merits, to try ‘'Diamond E.” The price is 30c., freight paid. Improved Quality is the 
consideration.

Let us mail you a sample, or, better still, ship you a tin (50 lbs.) on a 30-day trial basis, to be returned entirely at our 
expense “ if the trial does not prove a convincing argument of genuine merit.” Remember, you are not taking any chances 
Guaranteed by a reputation of over half a century. Write to-dav.

5. n. & A. 8. EWING
Established I84S

Montreal Coffee and 8|>ice Steam Mill», 55 Cote Street, Montreal

COLES Electrically Driven 
Coffee Mills.

GRANULATOR. PULVERIZER.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee before 
it enters the grinders, 
thus reducing wear of 
grinders and saving 
current.

Our Crlnders 
Wear Longest

X No. es
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing % pound per minute.

Capacity of Iron Hoppers. 5 lbs. of Coffee.
We make 25 otnc " *

anJ Electric Mills.
er styles and sizes of Grocers Counter Mills, Floor Mills 

For Prices, Terms and Discounts, address

COLES MANUFACTURING CO.,
No». I615-I63S North 23rd St PHILADELPHIA, PENN., U.D.A.

Aoints:
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn k Co., St. John, N.B. Gorman, Eckert k Co., London, Ont.

THE MONARCH TYPEWRITER
IS NEW

in improvements, giving absolutely fullest visible writing.
IS OLD

in method of construction, in the experience of its makers, in the principles on 
which the broad, pivotal, frictionless (patented), t>pebar bearings are made.

IS GUARANTEED
to wear as well as any ; to do better work and more work with less effort— 
Yes, you may buy the new—old—Monarch Visible with perfect confidence.

The Monarch Typewriter Company, Limited
3 Toronto Street, Toronto, Canada

BRANCH OFFICES:
Montreal, P.Q., 23 St. John Street. Hamilton Ont., 14 Main St. East.

London. Ont., 110 Masonic Temple.

Is Your Coffee Trade Satisfactory?
If not, consult us.

We have some of the most popular 
blends to be had.

Todhunter, Mitchell & Co. ."ESP Toronto
16
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ENTERPRISE” 
PAYS The bun nf customers—the ring of the cash register—the clink of coin 

increase in a grocery store that is Enterprising in methorls and equip
ment. An " Enterprise" Electrically Driven Coffee Mill decreases 
expense increases business A novelty a few years ago. now a 
necessity in every grocery. :: ::

The illustration shows our mill No. 83 fitted with ^ H.P. 
n;,)tor, furnished for either direct or alternating current. It 
is :>0 inches high, 22 inches long, 14 inches wide and weighs 
115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of 
coffee. It will granulate 1 pound of coffee a minute or pul
verize \ pound a minute. Each machine is equipped with 
pulverizing grinders and can be regulated for fine or coarse 
grinding while running.

We will be pleased to send prices and practical sugges 
lions ; also our catalogue showing complete line of Mills, 
Food Choppers and other “Enterprise” grocers’ specialties.

THE ENTERPRISE MEG CO. OF PA.,
Philadelphia.

cuiren ana urmwdv —. 
mile walk to Broadway.

A SURPRISING FIND

Collection» of Half a Century Result 
in Extraordinary Accumulation Be
neath a Cashier’s Desk.

Mr. Wrlsht. Ihe National Cash Register 
Co.’a scant In Winnipeg, has In bis possession 
an old drawer, which was taken from a gen
eral store In Kingston. Ontario, where It has 
been In nee for flfiy years Through all 
changes of system from the establishment of 
the store, when the proprietor only had access 
to this cash-drawer, end when all the clerks 
used It, and during the period It was under 
the supervision of an Individual cashier, the 
drawer was never changed, occupying a po
sition beneath a cash desk. In the box-like 
arrangement where the cashier sat tbero was 
a false floor about six Inch., high, which 
did not cover the main floor entirely. When 
the proprietor tore oot the cashier's desk re
cently. an assistant gathered up tbr refuse 
to throw out Into the lane, when, at the 
euggeslon of Mr Wright. It was sifted.

after all the dirt hlu been carefully clear 
ed away one hundred and elghty-eix dollars 
In small gold and silver coins of all dénom
inations. and dilapidated bills, were rescueo 
from this refuse. The proprietor's surpris, 
can be Imagined, and yet he said he ha„ 
never missed the money, and never knew It 
was gone! The drawer Itself Is so badl> 
carved and worn by long service, that on. 
might wonder how It now holds together.

THREE NEW ORANRP i nnc«

$2000 Lost
at one time would startle you, yet you 
think nothing of the pennies that fall 
under the counter every day that 
amount to hundreds of dollars a year.
1’wenty years with old methods mean 

a loss of thousands of dollars.

A cash register prevents this loss of profit by 
enforcing automatically the registration of cash 
.sales, credit sales, money paid on account, money 
paid out, or money changed

Send for representative 
who will explain X. C. A' 
methods.

N. C. R. 
Company
Dayton Ohio

I’leaM; explain to me what kind of a 
register is best suited for in v busim >s 
This does not obligate me to buy

17
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••WALKER BINS”
‘‘Modern Grocery Fixtures.”

Our new catalogue showing a complete line of Walker Bin Fixtures 
will be ready about February 1st.

All grocers who are building, re modelling or contemplating changes 
n store interior are invited to write for a copy of “Modern Grocery Fixtures.” 

Sketches and estimates of cost will be furnished upon application.

THE WALKER PIVOTED Bl* AND STORE FIXTURE CO.
BERLIN, ONTARIO.

B.C. Representative» W. J. BANNISTER A 00., VANCOUVER, 0.0.
Montreal Representative :-J. N. MAIDEN. 131 PLAOE D’VOUVILLE. MONTREAL, P.Q.

AUER GASOLENE LAMP
Gives more light than

10 COAL OIL LAMPS, 6 ELECTRIC OR 5 ACETYLENE 
LIGHTS, AT A LOWER COST THAN COAL OIL.

Each lamp makes and burns its own gas. No wick, no 
dirt, no grease, no smoke, no odor.

Catalog and discounts on request.
AUER LIGHT CO.,1691 KtDame MONTREAL

ELECTRIC POWER COFFEE MILLS

FISHER CUT 
No-102 9

This cut shows one of the de
signs we are making.

Fitted with Vi H P. Motor, 
furnished for direct or Alternating 
Current.

Granulates 1-lb. of Coffee a 
minute.

Pulverizes Vi-lb. of Coffee a 
minute.

Write us for Prices.

THE A. D. FISHER C0.p LIMITED, - TORONTO

EXPORT TRADE DEPARTMENT.
FIRflS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for
Britain a—We are open to receive con
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL & CO.. 
Monument House, Monument Squabs 
London, E.O.

DAVID SCOTT A CO.
Est. 1878. 10 North John St., Liverpool, 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs, Bacon, Apples, 

Poultry.

HAMILTON WICKES A CO., 
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Liverpool 
Reports and valuations made >n Canned 
Meats, Fish,Fruit and Vegetables. Consign
ments handled. Correspondence solicited.

JOHN LETHBM A SONS,
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN A CULVERWELL,
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write us. 

139 Redcliffe St., Bristol, Eng.

B. BIERMANN A CO-
FRUIT AND PRODUCE BROKERS,

5th Ed. A.B.C. Code,
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

OEO. R. flEEKER & CO.
11 and 12 Bedford Hotel Chambers, 

Covent Garden,
LONDON, WO.--- ENGLAND 

European representatives and 
distributors, Earl Fruit Co., 

California, U S.A.
Specialties,

FRESH, DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A. B.C. and Lieber’s.

JAMES MARSHALL,Aberdeen, Scotland,
is always ready to handle consignments of 
Canadian produce. Aberdeen is a develop
ing market. Won't you at least give it a 
trial? Others did so, were satisfied, and 
continue shipping. Personal attention. 
Prompt returns.

Cable Address "Rapp, Liverpool" 
HERMAN RAPP & CO.

Provision Merchants.
19 MATHEW street, LIVERPOOL. 
Liberal advances on consignments.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London, E.C. T. A., "Acriton, Liver
pool.” Code, A. B. C., tb Ed.

A. C. DOUGHTY & CO.
Head Office, 20 Eastcheap, LONDON.

Provision Importers 
nvite consignments of Bacon. Hams, 

Butter. Cheese and Poultry. Telegraphic 
Address : Avouching, London . Codes :
A B.C. 4th and 5th editions, Al, Western 
ynion. Highest References.

Telegraphic Addres', "Fondants, London.’
A. E. SOWERBUTTS A CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, 8. E. 
Bankers: Hill & Sons, 66, West Smithfie

HAMBURG.
Kaiser Wilhelmstraase 74-78. 
Neubeck A Schlpmann,

Commission Agents and Merchants.

THOS. BOYD A CO.,
28 King St., - UVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. O., 4th and 5th ed., 
Western Union and Libber’s Codes. T. A. 
"Boyd."

WHI TELEY, nUIR & CO.. IS Victoria St., Uverpool, England
We handle consignments of CANADIAN MEATS,

CHEESE and BUTTER.
We sell coat, freight and insurance. Western Union Code.

London, Liverpool, Glasgow.

This space #15 per year

J. H. GAITSKELL A CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Establiohed 1883.

P 0_ t? \7ïnr>oni" ol 1 Î Makers and Exporters of Candied Peels.
£ . Ol a . V lllLtzlllclll Daily capacity of our plant : ten thousand lbs. 

Telegraphic Address—"VINCENTELLI,” Antwerp. A.B.C. Codes.
General Agencies waited for Belgium, Alsace, Lorraine and Switzerland. Reports 

and valuations made on fresh or canned fruits, fish, pork and beef meats.
Besatcendaoce on cjntignments. Highest Bank References.

James Methven, Son
Large connection amongst best Wholes 
We also ship several British lines to Un 

Corresponde

O /"'y-v St George’s House,
Ol VU., Eastcheap, London, Exo. 
ale Grocers and Bakers in Great Britain, 
ted States and Canada. 

ycb Invited.
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Double First Floor Outfit

*1

YOU pay the cost once, only a small sum at that—then you have the out 
fit and the saving begins. This in a short time equals the cost ; after 
that it’s all profit. If, on the other hand, you continue in the old way 

you lose day after day. Why not begin the saving now ? We guarantee the

DoWSer Self-Measuring Oil TdllK
is a profitable investment. Investigate—it will cost you nothing for full 
particulars. Ask for Catalog “ B. ” Better write now while you have 
it in mind.

S. F. Bowser ŒL Co., 380 Front St West
TORONTO.

TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo" is a money saver because it posi

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

n plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE C0M Hamilton, Ont

.ESTABLISHED 1649...

Cap si and Surplus, SI,600,000. Otflees throughout the Civilised Werld
Executive Officee : See. Ml aeildS Sreedway, EewTerk City, Ü.S.A.

.. r HE BRADBTREET OOMPANY Esthers Information that reflects the Inancial condition end 
the : unrolling drcumitanoee of every seeker of mercantile credit Its business may be deflned as of the 
met anti, by the merchants, forthe merchants. In procuring, verifying, end promulgating Information no 
eflc . isipared, and noreeeonable expense considered too great, that the results mey Justify Its claim as an 
suv. jrity on all matters affecting commercial affairs and mercantile credit. Iti offices and connections have 
bee: iteadlly extended, and It furnishes Information concerning mercantile pereone throughout the 
clvl ied world.

' . . tcrlpdons are baaed on the service furnished, and are available only by reputable wholesale lobbing 
end . inufaeturtng concerns, and by responsible end worthy financial, fiduciary and business corporations 
lpeu3o terms may be obtained by ad (treating the Company at any of Iti oflcat. Csrrsspesde.ee Isvfted.

IFFIOES IN OANADA-
IIALINA* JL*.
<> taw*. 6trt, VANooeVs*. *.a

HAMILTON.ONT. 
QUI8*0, Qtr*. LOUDON, ONT.

8T. JOHfl. N. B
WINNIPEG, MAN.

MONTREAL. QUE. 
TORONTO, dNT.

THO|. C- IRVINS, Eh. lee. Westers Cistdt, Tereste.
19

gam pi. amt prteee from
it. aiLeirr tteeea, *s Front st east, rnro

A
SURE

SUCCESS
IT COULD NOT BE OTHERWISE

HOLBROOK’S
GENUINE IMPORTED 
WORCESTERSHIRE

SAUCE
PAYS 40% AND

Acknowledged

Sauce
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It will go faster and show a handsome 
profit if you offer your customers

Aurora Brand Corn Syrup
in Tins of 2-lb., 5-lb., 10-lb., 20-Ib.—Kegs, X-Brls.

and Brls.
Also

Aurora Maple Syrup
with the true smack of the sugar bush 
about it.

In Tins containing pin!, quart, half-gallon and 
gallon.

See our travellers—write us.

W. H. GILLARD & CO.
WHOLESALE GROCERS 

HAMILTON

OLIVE OIL
— |

We have just received from Geo. i
Dalidet & Co. a shipment of their extra i 
superfine Olive Oil.

It is put up in three different sizes [ 
in glass, also in gallon and half-gallon tins. 
Those who have used it testify to the 
admirable quality of the goods. For the 
use of the invalid it is absolutely the 
best.

There is a little faucet which goes 
with each tin. The bottles are wired or 
not, just as the buyer wishes.

LUCAS, STEELE & BRISTOL
Wholesale Crooera

HAMILTON, ONT.

GREIG’S
WHITE SWAN
Jelly Powders 

»"<« Cake Icings
ALL TRUE FRUIT FLAVORS

Goods that the most exacting house
wife can always depend on—goods, too, 
that give the dealer a nice profit.

Robert Greig Go,,
White Swan mils

TORONTO

so

^^9.85+01C
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DRIED FRUITS
Evaporated Apples are very high. This means a 
sharp demand for other lines.

We are offering a full line of Natural Pulled P igs, 
in 28-lb. boxes, at a very low and attractive price.

See our travellers, write or phone us.

JAMES TURNER & CO., Hamilton, ont.

UPTON’S 
Jams 

and
Marmalades

Wc shoot straight and we play 
straight. We sell Pure Jams and we sell 
Compound Jams, but do not sell them 
under assumed names. Our Pure Jams 
ire PURE and the consumers know it. 
Cur Compound Jam is a wholesome Jam, 
>eing composed of Apple Jelly, fruit and 
agar and sold under a label approved of 
y the Government Inspector. Grocers 
'ill make no mistake in buying the old 
aliable.aliable.

1

♦
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THE INVESTIGATION OF THE GROCERS’ GUILD
IN THE COURTS AT HAMILTON

1 lit delayed preliminary investigation 
into the charge of conspiracy laid at 
Hamilton agarrrst the officers of the 
Dominion Wholesale Grocers’ Guild was 
begun before Magistrate Jelfs of that 
city on Monday. After three and a 
half hours’ work the proceedings were 
adjourned for four weeks. Only one 
witness was called, Mr. J. Stanley Cook, 
secretary of the Dominion Guild, and 
he was on the stand during the entire 
hearing, but most of the tune was de
voted by the prosecuting attorney, Mr. 
S. F. W ashington, K.C.* to reading from 
the by-laws, minutes and letter books 
of the guild.

Nothing sensational or even unusually 
interesting was brought out. Mr. Wash
ington confessed himself ill prepared, 
having received the books and papers in 
the case only on Saturday.

The Charge as Lard.
The indictment is as follows: "Thaï 

Henry G. Beckett (Hamiltonj, George 
E. Bristol (Hamilton), John I. David
son ( 1 or onto), Ihomas B. E scott (Lon
don), W. G. Craig (Kingston), Josepu 
E. Eby (Toronto), Thomas Kinueai 
( Toronto), stand charged that they did 
in the years 1808 to 1905, in the city of 
Hamilton, unlawfully conspire, combine, 
agree and arrange the one with the 
other, and others of them and with” — 
then follow the names of all the mem
bers of the guild in Canada—"arid with 
the several members during tire years 
aforesaid, of such of the parties afore
said, as are firms or partnerships, and 
with the ofihers and directors during 
the years aforesaid, of such as are cor
porations, and with the several officers 
and members of committees of the Do
minion Wholesale Grocers’ Guild, and 
of each of the provincial guilds during 
the years aforesaid and other persons, 
firms and corporations at present un
known, to unduly limit the facilities for 
producing, manufacturing, supplying 
and dealing in sugar, tobacco, starch, 
canned goods, salt and cereals, being 
articles and commodities which are the 
subject of trade and commerce, and to 
restrain and injure tiade and commerce 
in relation to such articles and commodi
ties, and to unduly prevent, limit and 
lessen the manufacture and production 
of such articles and commodities ; and 
to unreasonably enhance the price of 
such articles and commodities ; and to 
unduly prevent and lessen competition 
in the production, manufacture, pur
chase, barter; sale and supply of such 
articles and commodities, against the 
form of the statute in such case made 
and provided and against the peace of 
our Lord the King.”

What the Guild Says.
Briefly, what the members of the 

guild say is: “Our organization is for

buying, not selling. VVe have nothing 
to do with prices. What we say to the 
manufacturers is ‘If you sell to 
retailers us to wholesalers we cannot 
continue to do business, therefore if you 
sell to retailers, do so at the price they 
would have to pay a wholesaler, other
wise we cannot continue being distribu
ting agents for your goods. ’ ”

Mr. John G. Farmer assisted Mr. 
Washington. Mr. E. F. B. Johnston, 
K.C., Mr. Edmund Bristol, M.P., To
ronto ; Mr. E. H. Ambrose and Mr. Wnt. 
Lees, Hamilton, appeared for the 
accused.

Throughout the sitting it was quite 
evident that Mr. Washington was 
merely feeling his way, and the output 
was so unexciting that one Hamilton 
wholesaler slept most of the time he was 
in court.

“This investigation differs from 
others in this—that we are prepared to 
do all we can to facilitate it and fur
nish readily all the books and papers 
required,” said Mr. Johnston.

E. F. B. Johnston’s Statement.
When the case was called the accused 

were not formally arraigned and Mr. 
Johnston waived the reading of the in
dictment. But Mr. Johnston made the 
following statement:

“We come here to answer as far as 
we possibly can the very wide and 
sweeping charges laid against us. We 
of course say w'e are not guilty of the 
violation of any act of parliament or 
any condition of the criminal code or 
any part of the common law. I might 
just state briefly the position we occupy. 
Our evidence will be directed towards 
this end : to show that in the association 
there is no such thing as an interference 
with the sale of goods, it is a buying 
institution. Theie is no rake off as we 
had in the plumbers’ cases. There is 
no pooling. We simply agree in regard 
to buying and buying alone, and therein 
we differ from all other so-called com
bines that have appeared before the 
Canadian courts.

‘ ‘ The whole point is that we have 
agreements with certain manufacture!s 
and we say we will buy certain articles 
from you at certain list prices. The 
prices will be fixed by you. We do this 
on__condition that you do not sell to re
tailer^ as you will to us, because if you 
de we must go out of business. You 
may sell to them, of course, but if you do 
you cannot look upon us as your dis
tributing agents or as your eustomei s. 
I take the ground that we are entitled 
to take the nosition we have taken. We 
do not interfere with your selling to 
anybody, but if you sell to retailers you 
deprive us of that trade. We hold that 
our position is thoroughly good in law.”

88

Few More for Company.
Mr. Washington stated that he iuigi 

want to add one or two names to thu 
already enumerated in the indietmeu

“We’ll be glad to have them for cun 
pany,” agreed Mr. Johnston.

Mr. Washington said he thought u.. 
or two tobacco manufacturers shorn 
go in. He then called Mr. Cook.

Mr. Cook is assistant secretary of tin 
Montreal Board of Trade, and the guihl 
.»eemed to be a sort of sideline with hiii 
lie furnished the prosecuting attoi no. 
yith very little information during ln> 
four hours on the stand, and he did not 
seem to be keeping anything back either 
The Dominion Guild is composed of tin 
provincial guilds, in whose hands an 
the making and enforcing of agree 
ments. Mr. Cook has been the Dominion 
secretary since 1902, piior to which time 
no minutes were kept. His predecessor 
was Mr. J. Edgar Wills, former sem- 
lary of the Toronto Board of Trade;

The Guild’s "Bible.
Mr. Washington held up a small 

leathei-bound book inscribed on the 
ft ont “Dominion Wholesale Grocer.-' 
Guild.”

“You produced this book on your 
subpoena,” said he. “What do you call 
it f ”

“The Dominion Guild Binder,” re 
plied Mr. Cook. The book comprised 
circulars issued by the guild to men. 
hers and was made for adding more.

“Do you happen to know when thi> 
guild was first formed T” asked the 
attorney.

“I have no idea.”
“Or who was the first presidentÎ’"
The witness cudgeled his memory 11 

vain.
“When you took ehargef” pursiu I 

the lawyer.
Mr. Laporte.”
Mr. Washington asked the witness i 

identify a Dominion Guild letter boo 
produced. It had been used from De 
1897 to May 1899.

Guild’s By-laws.
Reverting again to the binder, ti 

fitst pamphlet in which was a copy > 
the guild by-laws dated January 2’
1903, Mr. Washington asked :

“Have you any by-laws prior t 
thesef^

“Not that I know of.”
Mr. Washington read the first ; lau.- 

as follows :
“Membership.

“All members in good standing on tb 
31st Dec., 1902, of the following loco 
guilds, to wit:

“British Columbia Wholesale Grt 
cere’ Exchange.
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•Winnipeg Wholesale Grocers’ Asso- 
, ition (including Rat Portage). 

•‘London Wholesale Grocers’ Guild 
icluding Sarnia and Windsor). 
•‘Hamilton Wholesale Grocers’ Guild 
..eluding Brantford, Berlin, St. Cath- 

t mes, Guelph).
■'Toronto Wholesale Grocers’ Guild 
.eluding Owen Sound and Colling-

v Lid).
■‘Kingston Wholesale Groceis’ Asso- 

i .lion (Ottawa, Belleville, Napanee, 
1 lerboro’, Brockville).

■Montreal Wholesale Grocers’ Guild. 
•Quebec Wholesale Grocers’ Guild. 
•Maritime Province Wholesale Gro-

c. is’ Guild (including Ihe following 
bi.inches: Nova Scotia, New Brunswick 
a.al Piince Edward Island), are hereby
d. .-laved to be members of the Dominion 
Wholesale Grocers’ Guild.”

List of all the Members.
••Have you a list of all the members 

ui the Dominion Wholesale Grocers’ 
Guildf” asked the attorney.

•‘They are in circular No. 10 in the
binder.”

•‘If we want to And out the members 
who have been in this guild since its 
inception we will have to look else
where!”
“Have no idea who they were.”
The officers, it was explained, were 

Lt. Col. John I. Davidson, president, and 
a number of vice, one appointed by each 
provincial guild. Mr. H. C. Beckett is 
vice-president for Ontario.
“lliere are some other officers of the 

Ontario Guild!” continued Mr. Wash
ington.

Some Things He Didn’t Know.
Mr. Cook was not familiar with the 

provincial organizations.
“You’ve neard of a price com-

miiiee!”
The witness admitted he had.
Mr. Cook’s apparent lack of familiar- 

ity with the details of guild organization 
am! work caused Mr. Washington to 
rea I the clause relating to the duties of 
se. tary, but he could not ruffle the 
eq. .nimity of his witness, who pointed 
mu that he had never been associated 
wi the wholesale trade and was assist
ai. -ecretary of the Montreal Board of 
Ti ..

’ When you took office did the former 
se. tary pass on his documents and 
pa rs to you!” asked the Crown’s 
ipi i ioner.

s'ot a document.” returned the wit-
nt

Johnston—“There were none
ke ”

Xll you know about it are papers 
ii. xistence since what date!” Mr. 

nington continued, 
t he close of 1901.” 
lave you brought with you all pa

pe since that date!”
I’hey have been submitted to you.” 

" I’he minutes have not been submittal 
to le.”

they are printed in that book,” 
pc .ing to the “binder.”

Executives That Did Not Arrive.
Mr. Washington read the clauses of 

the by-laws providing for the appoint
ment of piovincial executive committees 
but Mr. Cook knew nothing about them, 
and it developed that that portion of 
the constitution had not been acted upon 
and that the duties assigned to the ex
ecutive had been assigned to the subse
quently organized prive committees.

The principal duties of these still
born executives were:
“To officially confer with manufac

turers on matters concerning the wel
fare of the trade.

“To an ange with manufacturers of 
staple lines that no sales shall be made 
by them to the retail trade at better 
prices or on better terms than the list 
prices, and that all such sales shall be 
charged through the wholesale -trade as 
the proper channel of distribution.

“To airange that the list prices shall 
hereafter be known as the prices to be 
sold at by all wholesalers to the retail 
trade.

“To arrange that manufacturers and 
other dealers observe the list prices as 
fixed by the manufacturais in transac
tions with the retail trade.”

A form of agreement to be signed by 
manufacturers binding themselves to 
carry out these ideas was included in 
the by-laws, and it was stated that 
copies when signed should be forwarded 
to the Dominion Guild secietaiy. Mr. 
Washington was surprised when Mr. 
Cook averred he had never received 
any, but the failure to appoint execu
tives accounted for it.

For New Comers.
Mr. Washington read also these two 

clauses of the by-laws as follows:
“(20) In cases where new lines of 

piopiietory goods are offered to the 
trade, each member of the guild agrees 
to require the seller to enter into an 
agreement or express a willingness to 
enter into an agreement guaranteeing 
the members of the guild a profit, and 
where such willingness is expressed on 
the part of the seller the agreement 
with such seller shall be executed as 
soon as possible and duly advised to all 
parties interested.
“(21) Each member of the guild 

agrees to recommend any seller of new 
proprietory goods to the members of the 
executive committee of the province in 
which such member does business, with 
a view to protecting the interests of the 
trade and increasing the business in 
respect thereof.”

Continuing, Mr. Washington read:
Sharing Sugar Expenses.

“(31) Special provincial assessments 
shall be made from time to time to 
meet the expenses incidental to carry
ing on the sugar selling system, also to 
meet expenses that may hereafter be 
incurred in carrying out the sales of 
other articles under systems that may 
from time to time be adopted by the 
Dominion or provincial guilds.

“ (32) The sugar equalized rates shall 
be compiled as occasion requires by a 
duly appointed official of each provincial

guild, who shall be paid such annual 
sum as will reasonably reimburse him 
for the time, labor and expense con
nected therewith in preparing the same 
aiv1 promptly advising the trade.”

Two Forms of Application.
Mr. Washington then read the two 

forms of application tor membership, 
one to be used “when applicant is 
known to be strictly wholesale,’’ the 
other “when aptdicant is reported not 
to be strictly wholesale.” They were 
the same with the exception of the fol
lowing extra clause in the latter:

“In making the application, beg to 
slate that our business is beiug carried 
on a- strictly wholesale house and not 
co-operative concein whose member» 
or stockholders are made up of retail 
merchants; we are not in any way con
nected directly or indirectly with any 
plan or agreement by which our stock
holders are to receive dividends on the 
basis of their purchases.”

The membeiship fee was $250, divided 
$50 to the Dominion Guild, $150 to the 
provincial, and $50 to the local.

“Do you as a matter of fact admit 
co-operative concerns!” Mr. Washing
ton asked the secretary.

“I cannot swear to the standing of 
any individual firm on the list.” Mr. 
Cook replied.

Board of Trade Man.
“What is your business!” the lawyer 

asked, a little tartly.
“I am assistant secretary of the 

Montreal Board of Trade.”
“You cannot tell then as a matter of 

fact whether you allowed vo-operalive 
concerns to join the association!”

“The form of application indicates 
the guild’s attitude.”

“Did you take in jobbers#’’
“I really cannot say.”
“Would the jobber be strictly whole

sale!”
“Not if he did a retail business.”
“Do you know the difference between 

a wholesaler and a jobber!”
“No. I do not.”
Mr. Washington went on to the min

utes of the annual_meeting held in Janu
ary, 1903, at which all of the accused 
were present, and read:

Outsiders Getting Benefit.
“A number of firms outside the guild 

being at present in enjoyment of the 
benefits of the sugar arrangement -with
out sharing in the cost, the following 
lesolution was introduced in order to 
prevent the continuance of this state of 
affairs:

“Moved by Mr. Carter, seconded by 
Mr. Blain, and carried:

“ ‘That wholesale grocers using the 
equalized rate books and not subscribing 
towards the expenses of the guild, be 
charged the sum of $5 for each book.’ ”

Mr. Washington read on about the 
appointment of a committee, Messrs. 
Beckett, Cross, Kinnear, Geoffrion and 
Turner, to see the canners about “the 
unsatisfactory nature of the contract on 
which canners sell their goods to the 
trade,” and the appointment of Messrs. 
Beckett, Blain, Carter, Cross and Turner,

SS
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a committee to make an arrangemtnt 
with the salt manufacturers “which 
would enable the trade to secure a fair 
profit. ’ ’

It was left with the executive of each 
province, so the minutes stated, to take 
up the question of au ai rangement on 
Tuckett’s tobacco and to see the starch 
and gloss manufacturers.

Successful With Salt Men.
‘‘ft is apparent that your committee 

was successful with the salt manufac
turers,” said Mr. Washington as he 
turned to the next circular, No. 2, which 
was the agreement signed “between 
Messrs. R. & J. Hansford, Clinton, the 
Canadian Salt Co., Windsor, and the 
Dominion Wholesale Uioeers’ Guild.”

The minutes of the 1904 meeting which 
Mr. Washington proceeded to disclose 
related that the committee appointed 
the year before to effect an arrangement 
with the salt manufacturers had been 
successful in securing an agreement for 
Ontario and it was working well.

These agreements with manufacturers 
are in intent the same for all. Small 
ribbon bound volumes containing 21 of 
them were in the hands of the lawyers, 
and a volume was put in as evidence. 
'The agreements were with the following 
manufacturers: Starch,Brantford Staicn 
Works, St. Lawrence Starch Co., Ed- 
wardsburg Starch Co., Imperial Starch 
Co.: syrups, Edwardsburg Starch Co., 
St. Lawrence Starch Co., Imperial 
Starch Co., C. E. Colson & Sort, Mont
real agents for Crosse & Blackwell; 
Canadian Canners, Ltd., separate agree
ment with each of the following guilds: 
Ontario, Quebec, Winnipeg, Maritime, 
British Columbia; Holbrooks, Ltd, Bir
mingham; Pacific Selling Co., New 
York; Bates Mfg. Co., Toronto, regard
ing mince meat, cheese and Worcester 
sauce- Neilson, Robinson Chemical Co., 
Napanee, regarding Beta pie filling; 
Ontario Sugar Co.; John W. Bickle & 
Greening, regarding King Oscar sar
dines.

A Sample Agreement.
To each agreement was attached a list 

of the wholesale grocers to be sold to 
urrder the agreement. The first, between 
the Brantford Starch Co. and the price 
committee of the Ontario and Quebec 
guilds was as follows:

Whereas after consulting with the re
presentatives of the Wholesale Grocers’ 
Guilds for Ontario and Quebec and it 
appearing to us reasonable and neces
sary as a protection to ourselves and the 
wholesale grocery trade and with a view 
to securing the cordial support of the 
wholesale grocers and thereby extending 
our trade.

Now this agreement witnesseth :
1st. That our list prices on lines of 

grocery starches as manufactured by us 
for sale to the retail trade shall here
after be known as the prices at which 
our goods are to be, and shall be, sold 
at by ourselves and the wholesale deal
ers to the retail trade. The same con
ditions shall apply to any private brands 
whieh might be put up for or sold by 
any house on list “B- ”

Not to Retail Trade.
2nd. That we will not sell nor will 

we permit any of our salesmen or re
presentatives to sell or offer to sell to 
the retail trade at lower prices or on 
better terms of time and cost discount 
than those set forth in this agreement.

3rd. That on all orders taken by us 
or through our representatives from the 
retail trade we agree to fill all such 
orders through the wholesale trade.

4th. That we will allow the trade dis
counts as set forth in paragraphs 6 and 
7 to such wholesale firms as are on list 
“B” attached hereto and hereby agree 
not to sell at better than list prices any 
firm or firms claiming to be strictly 
wholesale unless such firm’s name is on 
the list attached hereto or afterwards 
added by agreement with the price com
mittee of the Ontario Wholesale Gro
cers’ Guild or Quebec Wholesale Gro
cers’ Guild.

Against Co-operatives.
5th. That we will not sell at better 

than list prices any buying clubs, or 
retail co-operative buying organizations 
or any brokerage or other combinations 
or any firm claiming to be strictly 
wholesale unless such firm’s name is on 
the list attached hereto or afterwards 
added by notice from the price com
mittee of the Ontario Wholesale Gro
cers’ Guild or Quebec Wholesale Gro
cers’ Guild except as provided for under 
a special agreement with the price com
mittee.

Cth. That subject to the conditions 
as herein set forth our terms on grocery 
•starches to the wholesale trade as per 
list “B” will be list prices with a trade 
discount of:

8 per cent. 30 days net or 1 per cent, foi 
cash in 15 days and

7th. Conditional upon the wholesale 
trade as per list “B” not having sold 
grocery starches at less than list prices 
or on better terms of time and cash dis
count than 30 days or 1 per cent., 10 
days, also conditional upon the wholesale 
trade as per list “B” not having pur
chased directly or indirectly grocery 
starches except of Canadian manufac
ture and conditional upon the other 
terms of this agreement being strictly 
observed and lived up to, we will allow 
a further trade discount payable quart
erly of 7 per cent, upon the purchaser 
signing the declaration as set forth in 
clause 8.

Wholesale Men’s Declaration.
8th. We the undersigned wholesale 

giocers, having complied with the terms 
of agreement “A”, No. 6, dated the 
twenty-sixth day January one thousand 
nine hundred and five, between the 
starch manufacturers and the price com
mittee of Ontario and Quebec Whole
sale Grocers’ Guilds, declare as follows:

“We have not sold, nor have we per
mitted our travelers or salesmen to sell, 
in the Province of Ontario or Quebec 
starches to the retail trade at l,ess than 
current list prices (as issued by the 
said manufacturers from time to time) 
or on better terms of time and cash dis
count than 30 days or 1 per cent, for

8*

cash in 10 days. We have not ourselves, 
nor have we permitted our travellers or 
salesmen to accept or agree to accept 
from the manufacturers, parties to this 
agreement, any inducement in the form 
of extra discounts, bonuses of free goods 
or in any other unprovided for way, be
yond the trade discounts as set forth in 
kjlauses 6 and 7 of said agreement. We 
have not permitted our salesmen dir
ectly or indirectly to take any part in 
the making up of orders between two 
or more retailers for direct shipment 
freight paid, in 10 box lots, nor have 
we offered or permitted our salesmen to 
offer to the retail trade any inducements 
in form of free goods, or other bonuses 
that would indirectly be equal to a con
cession in price to the retailer.

“And we are entitled in the terms of 
said agreement to the discounts agreed 
upon for quarter ending-----.

(Signed)----------------- .
I Wholesale Grocer.”

Special Label Goods.
9th. The undersigned hereby agree 

that no order for special label goods 
shall be accepted unless for a bona fide 
order for one hundred (100) cases or 
over. Such special label to be provided 
or paid for by the buyer.

10th. That in the event of it being 
satisfactorily established to the standing 
committee of the Dominion Wholesalers ’ 
Guild that any wholesale buyer on list 
“B” attached hereto has in any way 
violated the selling prices and terms to 
the retail trade by the giving of re
bates, extra cash or trade discounts, ex
tra time without interest or in any other 
undeihand or unprovided for way, or 
has sold at less than list prices on better 
terms of time and cash discount to any 
firm, claiming to be strictly wholesale 
but not on the list attached hereto, and 
not direct buyers of starches, we the 
undersigned agree that upon receiving 
notice of same from the president of the 
Ontario Wholesale Grocers’ Guild, or 
president of the Quebec Wholesalers’ 
Guild, to cancel all rebates to which 
such firm would otherwise be entitled 
for the quarter ending the period in 
which such violation occurred and also 
agree not to sell such firm in future ex
cept at list prices and no trade discount 
allowed until such firm subscribes to gu 
agreement to carry out the "terms of pur
chase and sale as set forth in this 
agreement.

11th. This agreement to take effect 
on the twenty-sixth day of January, one 
thousand nine hundred and five.

(Sgd.) The Brantford Starch 
Works, Ltd.,

JOS. RUDDY.
Cutting on Tobacco and Sugar.

Continuing with the 1904 minutes, 
Mr. Washington read that the first item 
of new business was the recommenda
tion of the Montreal association that a 
committee be formed to report on the 
question of cutting of prices on tobacco 
and sugar. The committee was ap
pointed and reported the form of an 
agreement to be subscribed to by “all 
wholesale grocers or direct buyers from 
the manufacturers.”
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The preamble runs, “as occasional 
complaints have been made against some 
iirms or the representatives thereof, of 
violating the selling agreements on 
sugar, tobacco and other lines, the sell
ing prices of which are fixed by the 
manufacturers.”

Outline of an Agreement.
The agreement opens with the signifi

cant undertaking to draw the attention 
al all salesmen to it and not to plead 
lack of knowledge as justification for a 
Ineach. Then follows a positive under- 
I a king to adhere to the rules of the 
equalized rate book for sugar and all 
ligreements with manufacturers. Fur
ther clauses provide for the detection 
uf breaches, by employing an inspector 
it' necessary and the subscriber under
lines to show his books if called upon 
and to share the expense. The penalty 
ior violation of the “sugar agreement” 
ii- forfeiture of two months’ rebate, and 
for a breach of the “tobacco and other- 
agreements” either a forfeiture of all 
rebates or the refusal of the manufac
turer to supply goods.

Percentage in the Guild.
“Does your guild include all whole

salers?” Mr. Washington asked the 
witness.
“Not all.”
“What per cent?”
“In Montreal there are thirteen mem

bers and three non-members.”
“What per cent, in the Dominion?”
“I don’t know.” 1 

Origin of the Price Committee.
Then the genesis of the price com

mittee was set forth and Mr. Washing
ton read from the 1904 minutes:

“Relations between manufacturers 
and wholesalers.—On recommendation 
ol the executive of the Ontario Whole- 
-ale Grocers’ Guild, Mr. T. B. Kscott, of 
London, submitted to the meeting the 
question of sales by manufacturers or 
their agents (brokers), to both whole- 
.-alers and retailers at the same price- 
insufficient trade discount allowed the 
wholesale trade on many lines now 
handled and on new lines being intro
duced by manufacturers from time to 
lime—also, the sale by manufacturers 
it wholesale prices to retail co-operative 
buying concerns.

/“Mr. Escott, on behalf of the execu
tive of the Ontario Guild, instanced 
many of the evils that now exist—and 
directed attention to the work that bad 
a I ready been done in communicating 
with several hundred manufacturers and 
brokers (manufacturers’ agents) re
questing from them a statement as to 
i heir position between wholesaler and 
• vtailer, resulting as follows:

Grocers Knew Better.
“Number of manufacturers who claim 

i- sell to the wholesale tra4# W)ly—gqe 
hundred and sixteen.

“(Of the above one hundred and |ix- 
leeu who claim to sell 'to wholesalers 
uly, at least thirty per emit, are known 

iiv the trade to sell diiect to the retailer 
at wholesale prices).

“Number of manufacturers who ac
knowledge selling both wholesaler and 
retailer at the same price—fifty-nine.

“Number of manufacturers who ac
knowledge selling both wholesaler and 
retailer, but who claim to piotect the 
wholesaler by allowing a trade discount 
to wholesalers only—twelve.

“Number of brokers who sell to 
wholesalers only—thirty-two.
“(Of the above some are known to 

canvass and solicit trade from retailers 
at wholesale prices).

“Number of brokers who acknow
ledge selling both wholesaler and re
tailer at the same price—six.

“Number of brokers who claim to 
sell wholesalers at one price and retail
ers at an advance—four.

“Mr. Escott reported that while about 
400 letters were sent out to manufac
turers and their agents, less than 60 per 
cent, replied.

This Was a Surprise.
The above information came in the 

nature of a surprise to the meeting, 
members present expressing apprecia
tion of the work done by the executive 
of the Ontario Wholesale Grocers’ 
Guild, and instancing cases of well 
known manufacturers making no dis
tinction whatever between their prices 
to the retail trade in small quantities 
and their nriees to the wholesaler in 
larger quantities.

More Measures Taken.
“The meeting was unanimous in the 

opinion that prompt measures should 
•hi taken to protect the interests of the 
wholesale trade, and a resolution was 
passed that a committee composed of 
Messrs, the Hon. Richard Turner, Que
bec: Kenneth MacKenzie, Winnipeg; 
T. B. Escott, London; C. II. Peters, St. 
John; Mortimer Smith, Halifax, be 
asked to report on same.”

This committee presented a long re
port, briefly, as follows:

It is a common practice of manufac
turers to allow wholesalers a trade dis
count of 10 per cent, and allowing same 
to retailers.

fThe average cost of doing business is 
7 1-2 tier cent. On at least 50 per cent, 
of a grocer’s turnover the profit is not 
more than 5 per cent, (instance sugar, 
tobacco, produce). Therefore the trade 
discount of 10 per cent, on proprietory 
lines will not cover the cost of selling.

The minimum wholesale discounts on 
all proprietary lines should not be less 
than 15 per cent., with a cash discount 
of 3 per cent.

Should be Agreements.
Manufacturers and brokers should be 

requested to sign an agreement that they 
will allow wholesale trade discounts only 
to firms named by the Dominion Guild.

Manufacturers who desire to canvas 
the retail trade themselves to mere 
thoroughly introduce their goods, should 
place all ordeis through the wholesale 
trade, the discount thereon to be 2 1-2 
per cent, less than ordinary.

*6

Members of the guild should refuse 
to handle the goods of manufacturers 
who continue to sell to retailers at the 
same price as to wholesalers.

Plan of Campaign.
A plan of r the cairying out uf these 

proposals was the appointment for each 
province of a price committee with these 
duties: (1) To at range with manufac
turers the trade discounts to be allow
ed. (2) To supply manufacturers with 
a list of the recognizeu wholesale firms 
as supplied by the secretary of tne 
Dominion Wholesale Grocers’ Guild. 
(3) To secure front manufacturers a 
signed agreement protecting the whole
sale trade.

Where the price committee concluded 
an arrangement with a manufacturer ot 
a new line, they were to «ive him a card 
of introduction to the trade.

The tiade should enter into an agree 
ment not to purchase any new Hues of 
proprietary goods unless such introduc
tion was presented.

Forms of agreements, one for 
manufacturers, one for members of the 
guild to insure the carrying out of the 
scheme, were submitted.

This re[K>rt was unanimously adopted.

Promised a Search.
Mr. Washington wanted a list of the 

manufacturers who had signed the agree
ments. All he could get was the book- 
let of agreements referred to above. He 
could not understand why there was no 
agreement regarding sugar or tobacco, 
so much having been said and done 
about them at the annual meetings. Mr. 
Washington promised to have a search 
made and furnish everything that could 
be found.

“Then just to finish up the sugar 
question,” Mr. Washington read a re
port on sugar sent out on March 4, 
U9U5, by Mr. H. C. Beckett, telling 
about the difficulties with the Ontario 
Sugar Co. who were anxious to have the 
wholesalers handle their output; and 
had had a good deal of trouble because 
uf the prejudice of the consumer against 
•beet sugar and their own refusal to sell 
below Montreal refiners’ prices. The 
Ontario Co. agreed to take a lower price, 
and things were arranged. The letter 
included a resolution passed at the 1905 
Guild annual meeting:

Sugar Resolution.
“Resolved that the members of the 

Dominion Wholesale Grocers’ Guild 
make it a condition with all refiners 
that their sugar can only be sold 
through the members of each provincial 
guild, provided that each refinery is 
willing to sell their sugar through guild 
members in any province where they 
desire to have their sugar sold.

* ‘It shall also be considered a viola
tion of the sugar agreement for any 
member of the guild, or any direct 
buyer of sugar to sell any refined sugar 
not listed by the properly appointed

(Concluded oa page 28.)
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EVERYTHING BUT HARDWARE
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his trade. The store, too, is a well or
dered, well arranged establishment. Mr. 
Currie makes a special feature of the 
dry goods department ; his idea is that 
(o please the ladies who visit his store, 
is the whole thing, and to this no doubt 
is attributable the popularity of his 
store.

He changes his window display regu 
larly. One week will have a heavy dis
play of the latest groceries, another 
week canned goods. The special illus
tration shows one of dry goods, with 
just sufficient groceries to add variety.

JOHN SLOAN & CO., TORONTO.
On Saturday, the 10th inst., the em

ployees of John Sloan & Co., wholesale 
gtocers, assembled in the office of the 
company to honor their chief by the 
presentation of a handsome mahogany 
office desk and two chairs. The company 
has just moved into its new quarters, 
and the occasion was a most timely one. 
Mr. Charles Parsons, to whom was dele
gated the piivilege of making the pres
entation, spoke of the high regard held 
by every one of the employees for Mr. 
Sloan, and on their behalf read the fol
lowing address:

Dear.Sir,—We are gathered together 
heie to offer you our warmest con

SOME TYPICAL CANADIAN STORES
The illustration we produce thi|S week 

is of a store of one of the pioneer mer
chants of the Great West. It is a sur
prise to the whole world, the rate at 
which the great Northwest has gone 
ahead. In a few years, practically, what

ly met with success, and has progress
ed with the advancement of the town. 
He is constantly adding to his premises 
to make room for increased stock, which 
lie finds it necessary to cany. The store 
n casures 40 x 60 feet.

The store of P. H. Currie. A'Saskatoon pioneer.

was considered a great wilderness has 
been transformed into a vast domain of 
civilization.

It is only, therefore, right and proper 
to give credit where chedit is due, and 
an eastern citizen who has left his home 
and friends to pioneer such a country is 
worth more than mere passing mention.

K. T. Goodfellow, of Prince Albert, 
Sask., who is a native of Peterborough, 
Ont., went to Prince Albert in 1879, and 
was there at the time of the rebellion. 
In 1886 he started in the grocery and 
fruit business. About a year ago he 
moved into his new store. It is a solid 
brick, and is fitted up with every modern 
appliance. The stock is very tastefully 
arranged, and complete and up-to-date in 
every detail. The store is well lighted, 
having large plate glass windows on 
each side, and lighted by electric lights 
at night. It is situated on one of the 
principal business corners in the town, 
and Mr. Goodfellow enjoys a first-class 
trade, owing chiefly to the fact that he 
carries only the best goods obtainable.

In conversation with a representative 
of The Grocer he remarked that he had 
been a subscriber ever since he started 
business, and looked forward to the ar
rival of The Grocer each week with 
pleasure.

P. H. CURRIE. SASKATOON.
Another illustration shown herewith 

is taken from the Town of Saskatoon. 
This town has grown with rapid strides, 
and is another instance of the progres
sive spirit manifest throughout the 
Northwest. From a simple 200 popula
tion two years ago, it has rapidly advanc
ed, until at the present time it has about 
4,000 inhabitants and still progressing.

P. H. Currie started in business about 
three years ago in a modest way, mak
ing Saskatoon his centre, and immediate-

R. T. Goodfellow,

Mr. Currie is a firm believer in the 
advantage of advertising, and makes use 
of every opportunity to push forward
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A Western pioneer.

gratnlations on this occasion. Your 
business has grown and increased to 
such proportions under your guiding
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ind that the old quarters must be aban- 
,ued for these mote commodious pre
sses. We recognize, sir, that yours is 
-.access unique in the history of busi
es enterprise. Some years ago you 
lered this very building as one of the 

nployees, to-day vou have come hero 
ihe moving spirit and master mind 
a large and prospeious business rank- 

,g among the highest in this great 
isiness centie. You have indeed risen 
uni the ranks, step by step until to- 
iv yuur name is known far and wide as 
.e of our great merchant princes in this 
ie greatest country ‘under the blue 
one of heaven and we trust you will 

How us to share with you the feelings 
,.i elation and pride which must to-day 
lir within you.

We, also feel that we should not al- 
,.w this oppoitunity to pass without ex- 

, lessiug to you in some form the great 
ii-speet we feel for your sterling quali
ties as a business man and which have 
. uiitributed the giand success which has 
, rowned your labors. We have always 
found in you a sympathetic friend, kind
ly in all your dealings with ns, ever con- 
oderate of our comforts and interested 
in our individual welfare.

As a slight and more tangible token of 
■ •ii r good wishes, we ask you to accept 
ilie accompanying gift which we tiust

ill add to your comfort in these pleas 
nt quarters we are to share with you, 
id it is our earnest prayer that the

hand of time may rest lightly uoon you 
and that you may long be spared to oc
cupy your place among us and find each 
succeeding year adding fresh lustre to 
your eye and more power to your arm.

We assure you, sir, that we have your 
interests at heart and hope that you may 
live long to enjoy the success you have 
so richly deserved.

Mr. Sloan was deeply moved by this 
manifestation of goodwill fioui his em
ployees, and in thanking them, spoke 
of the loyal support and co-o|wration 
that his employees had always given 
him, without which, said Mr. Sloan, the 
business would not have been what it is 
to-day. In the year 1868 Mr. Sloan 
started his commercial life as a boy, at 
three dollars a week in Ihe same 
premises he now oicupies as propiietor. 
He well remembers the hard struggles 
of his early days, tilling the offices of 
salesman, bookkeeper and delivery clerk. 
He had had his critical moments like 
most business men, hut had come through 
them all successfully, and had always 
managed to pay the full hundred cents 
on the dollar.

The premises into which the tirm have 
ji.st moved is a large imposing corner 
block at the junction of Church and 
Front streets, and contains upwards of 
-0,000 feet of space. It has been re

modeled on the latest sanitary and up- 
to-date principles. The delivery has five 
separate outlets for the expedition of
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loading. The office arrangements are 
such that the business can be carried 
out with an extraordinarily small amount

r v

H. C. Hamelin,
Who ha» a circuit of department at urea in Manitoba 

town» and is Kirat Vie President of the 
Retail Merchant» Associât ion of 

Western Canada.

of running round. In fact Mr. Sloan 
has concentrated all his experience of 
what should constitute an up-to-date 
warehouse.

THE HAMBLIN STORES.
As an illustration of the opportunity 

for advancement in the “(Jreat West’" 
nothing s|>eaks more plainly than the 
progress made hy many of those who 
are now leading men in those provinces.

II. C. Hamelin, the Manitoba retailer, 
is one of such; from small beginnings 
lie has built in Manitoba a rural mer- 
• antile business of no mean proportions. 
Mi. Hamelin has a circuit of local de
partment stoies that covers nine 
towns, and has just purchased the en
tire stock of Nash, ("arson & Naylor, 
the large Winnipeg retail stole, who 
recently assigned.

In ltitl'J Mr. Hamelin began business 
in Manitoba, opening a small general 
store in Lauder. Developing a good 
trade, ill three years he oiwned a branch 
store at Hartney. His enterprise was 
rewarded, and two yeais later he es
tablished at Melita, and one year after 
that in Napinka. This brings history- 
down to 1900.

Mr. ll.imelin was now fairly committ
ed to his original line of business, and 
proceeded to develop it vear by year, 
with of course profit to himself. Every 
successive year has seen a new branch 
opened, and the Hamelin enterprise is 
representd at Areola, Stoughton. Car
lisle, Manor and Waskada and no doubt 
the future will see a development on at 
least the same scale.
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THE INVESTIGATION OF THE 
GROCERS’ GUILD.

(Continued from page 25 )

officials of the Provincial or Dominion 
Guilds.”

Some Other Agreements.
Mr. Washington made inquiry about 

agreements with the MacLaren Imperial 
Cheese Co., the Malta Vita Co., the 
E. B. Eddy Co., the Force Food Co., the 
Peterboro Cereal Co., but Mr. Cook 
could tell him nothing.
“I understood vou to say there was 

no sugar agreement,” said Mr. Wash
ington.

“Yes.”
‘‘That surprises me because everything 

1 have read here is full of sugar.”
“There’s no written agreement.”

Back to 1898.

Mr. Washington read a letter of June 
25, 1898, from Mr. Beckett to Mr. Bris
tol, mentioning two sugar agreements.

Mr. Johnston—“There’s no agree
ment up to the present time with the 
refiners. These were agieements made 
among the grocers themselves, of which 
the refiners bad cognizance.”

Mr. Washington—“1 think we will 
unearth something different later. Give 
us a little time.”

Mr. Johnston —“ There is nothing to 
unearth. ’ ’

|Mr. Washington read from the 1898 
letter-book a memorandum of an agree
ment between the guild and the refiners, 
which, it was said, had never been car
ried into effect.

Equalized Rate Book.
Mr. Johnston said he was advised that 

the equalized rate book was the only 
thing the wholesale grocers dealt upon 
with regard to sugar.

* ‘ These refiners are working under 
this system, called the equalized rates 
system,” said Mr. Washington, address
ing Mi-. Cook. “Is there any other ar
rangement or agreement with them?”

“Not that I know of.”
“How long has this been in force?”
“Something like since ’98 or ’99.”
Mr. Washington wanted to get an un

derstanding of the equalized rates sys
tem, but concluded he had better take 
lime to it.
“Who fixes the prices?” he asked.
“The refiners.”
“Who changes the prices?”
“The refiners.”
“How is it Mr. Beckett sends out the 

telegrams giving notice of change?”
“He is notified by the refiners and 

notifies the members of the guild.”
“The refiners send out prices how 

often?”
“Perhaps daily for two or three days, 

then not for a month.”
“What regulates the market?”
“I have no idea.”
Magistrate Jelfs wanted to know what 

affected the price, and the only thing 
Mr. Cook could think of was the Am
erican market.

“That’s all the information you

have?” asked Mr. Washington, sugges
tively.

“I’ll be glad to answer all further 
questions,” Mr. Cook replied with a 
smile.

Mr. Johnston—“It’s not as sweet as 
you expected.”

Mr. Washington—“Oh, it’s sweet 
enough for me.”
“Before we leave sugar, is there any 

agreement that the wholesale) s will not 
dispute?” he asked.

“Not that I know of,” replied Mr. 
Cook.

Small Profits on Tobacco.

Mr. Washington turned his attention 
to tobacco.

“Have you any agreement with the 
tobacco manufacturers?” he asked.

“Not that I am aware of.”
“You have an arrangement of some 

kind?”
“I don’t know whether you would 

term it an arrangement. I think they 
suppoit the trade in trying to get a 
profit on their goods.”

Mr. Washington produced a draft of 
an agreement with Mr. Wm. Macdonald.

Mr. Cook stated that the tobacco 
manufacturers fixed their prices 
arbitrarily, and the wholesalers sold it 
at an advance of 5 per cent.

Mr. Washington would scarcely be
lieve it. “They’re not in business for 
their health,” he commented.

It was stated by Mr. Beckett that the 
wholesaler paid his own freight and the 
retailer’s, and the net profit was 3 1-2 
per cent.

Penalties Exacted.

Mr. Washington then wanted to know 
if any jienalties had been enforced, 
and when Mr. Cook knew of none, re
minded him that Davidson & Son, of 
Quebec, had been fined $100 for a mis
take of their traveler at Edmonton.

Mr. Johnston objected that tfaie de
fendants were not responsible for what 
was done by the Maritime guild. The 
magistrate agreed with him. but Mr. 
Washington thought it was evidence of 
conspiracy.

“Were not efforts made.” continued 
Mr. Washington, “by the guild1 or any 
of its officers to prevent refiners from 
selling to persons other than members 
of the guild?”

“Not so far as I know,” replied Mr. 
Cook. “Our efforts were confined to 
asking them not to sell to people not in 
the legitimate wholesale trade.”

The investigation will be resumed on 
Monday, March 12, with the understand
ing that it will be then continued daily 
until concluded.

Wholesaler’s Statement.
The following statement taken from a 

brief prepared by a wholesaler for the 
lawyers, shows pretty clearly the guild’s 
point of view:

Re cost of doing business—The ac
knowledged cost of doing business, that 
is, the expenses, travelers’ salaries, and 
warehouse expenses in connection with 
the grocery business, averages from 7 
per cent, to 8 per cent, on the total sales.

18

Six per cent, of the business of the 
wholesale grocers is in proprietary lines 
upon which the selling prices have been 
fixed by the manufacture! s, the margin 
allowed by the manufacturers varying 
from 4 per cent, upwards, but the aver
age gross margin allowed by manufnc 
turers on two-thirds of the wholesale 
grocery business is less than 5 1-4 per 
cent, clearly demonstrating that on every 
60 per cent, of the business done by the 
wholesale grocer, the margin of profit is 
not within 2 per cent, of the cost of do
ing business. In other words every 
wholesale grocer in Canada to-day is los
ing from 1 1-2 per cent, to 2 per cent on 
60 per cent, of the business he is doing.

This is a very strong point and should 
clearly demonstrate that prices are not 
unduly enhanced by the guild, the whole
sale grocery trade, or through any nego
tiations the wholesale grocery trade have 
had with manufacturers.

BUSINESS PERSONALS.
Mr. T. E. Owens, of the Bloomfield 

Canning Comnanv, passed through To
ronto on his way to the canners’ con
vention at Atlantic City, TT.S.A.

Mr. A. H. Brittain, Montreal agent 
for the Atlantic Fish Company, is visit
ing Toronto, Hamilton, and other 
western points on business at present.

Mr. C. J. Gibson, representing H. W 
Nelson & Co., woodenware manufactur 
ers, Toronto, has left, for the Maritime 
Provinces, which he will cover in the 
interest of his firm.

Mr. G. V. Hastings. Winnipeg man 
ager of the Lake of the Woods Milling 
Company, Limited, and Mr. Kelly, the 
company’s head miller at Keewatin, are 
in the city at present.

Mr. C. Giltrap. of the Natural Food 
Co., Niagara Falls, N.Y., and the Can 
adian Shredded Wheat Co., Limited, is 
in Montreal this week, arranging for 
the demonstration of the comnanv's 
products at the Carsley Pure Food Ex 
hibition, now open.

Mr. T. J. Fead f.Tackl. a familiar 
figure to the wholesale and retail gro 
eery trade of Canada, and who during 
the oast, few vears has represented some 
of the leading eastern coffee and spice 
houses, has left the road owing to poor 
health. Mr Fead left Montreal for 
Tnnisfail. Alberta, where he hopes to re 
gain his health through active outdoor 
life. Mr. Fead has always been a 
strong admirer of The Grocer, and dur 
ing his manv years’ travels through the 
land has looked for and read it with in 
terest and profit. The Grocer wishes 
him .speed'7 recovery.

Mr. A. E. Landn- for-the last three 
years with Hudon, Hebert & Cic . 
wholesale grocers, Montreal, is now 
with the National Cash Register Co.. 
Dayton, Ohio, representing that com
pany in East Montreal. Mr. Landrv. 
as salesagent for this division of the 
Metropolis, brings to his new employers 
an experience of over 13 years in the 
district among the grocery and purvey
ing trade, as previous to joining the 
traveling staff of Hudon, Hebert & Cie. 
he was for 10 years covering the same 
territory for N. Quintal & Fils., Mont-
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BUSINESS DEBT TO EDUCATION.
How many Ontario business men have 

not calculated their debt to the Ontario 
Agricultural College and Experimental 
Farm 1

The measure of it is the bencht the 
college and farm have been to the 
farmer. Take one example. Mand- 
scheuri barley was introduced from 
Uussia by the college in 18b!). Fifteen 
years have shown the yield to be 9.3 
bush, per acre over that of the common 
six-rowed variety. The average annual 
acreage under barley since 1882 has 
been 633,290 acres. During the ten 
years since 1895 the average yield, due 
to Mandscheuri, has been 4$ bushels an 
acre greater than during the ten years 
prior to 1895. At fifty cents a bushel, 
the increased return to the farmers of 
Ontario has been, and is, $1,425,000 
each year.

That is but one instance of what has 
been done in the department of field 
agriculture. Similar work is being 
done with wheat, oats, peas, rye, 
grasses, and roots.

Animal husbandry is another depart
ment. There the domestic animals, in
stead of cereals, roots and grasses, are 
the subject of study and experiment,

and the importance of it is plain in the 
light of the fact that eighty per cent, 
of all crops grown in Ontario is fed to 
live stock.

The great work of the college in im
proving the quality of Ontario dairy 
products has been of inestimable value 
to the province, but there is in the 
dairy department another line of ac
tivity not so much heard of—increasing 
the productiveness of the cow. The 
average Ontario cow gives less than 
3,0UU pounds of milk a year. The 
college by careful selection and proper 
feeding has built up a grade herd of 
which in 1904 sixteen cows gave more 
than 6,000 pounds each.

The culture of fruit, flowers and vege
tables is studied in the department of 
horticulture. How to increase the pro
ductiveness of the soil is the study of 
the department of bacteriology. The 
poultry department has shown the agri
culturist how to treble the value of his 
poultry products. Soil cultivation and 
drainage, all with a view to increased 
productiveness, is the care of the de
partment of physics.

The department of chemistry investi
gates the suitability of Ontario's soil 
and climate for the production of un
tried wealth producers. It demonstrat
ed that sugar beets could be grown 
here profitably, and the output of beet 
sugar in Western Ontario last year was 
over 22,060,000 pounds.

Last year this department demon
strated that fourth-grade Northwest 
wheat flour made bread just as good, 
just as /palatable, just as nutritious, as 
first-grade wheat flour, and just as 
much of it, though a little darker in 
color.

Preventive agriculture might be said 
to be the business of the departments 
of botany and entomology. The former 
studies weeds and fungus growth, and 
how to prevent them; the latter deals 
with destructive insects and how to 
combat them, giving instruction not 
only at the college but by a bulletin 
system to agriculturists all over the 
province. Millions of dollars are lost 
to the farmers yearly by insect depre
dation, and this work of prevention is 
proportionately important.

The ultimate result of each of these 
varied educational activities is to in
crease the purchasing power of the On
tario farmer. To the business interests 
of the province and Dominion that 
means increased life and growth, for 
great as has been the development of 
manufacture and arts in Canada, the 
backbone and nerve centre of our indus
trial prosperity is, and must continue 
to be, agriculture.

Every business man should be an ac
tive supporter of the college at Guelph.
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Every commercial traveler should be its 
advance agent, should familiarize him
self with its work and achievements, 
and be able and anxious to talk it up 
among his customers who, though a 
stage nearer the farm, may not have 
realized the worth and importance of 
the college work.

Sir Wm. Macdonald has splendidly re
alized the business man s responsibility 
in regard to education. At the Guelph 
Macdonald Institute 360 girls were in 
attendance last year in the domestic 
science department. In a province 
where 90 per cent, of the women do 
their own work the importance of this 
education will not easily be overesti 
mated. The other studies in the insti
tute are manual training and nature 
study, both of great practical and edu 
rational advantage.

BOARD OF TRADE REVIVAL.
Unprecedented interest by the mem

bers characterized the annual elections 
last Friday of the Toronto Board of 
Trade. It bespeaks a reawakening of 
the captains of business to a realization 
of the value and importance of the 
board. Boards of trade should exert a 
marked influence upon the industrial ami 
social activities not alone locally but 
throughout the Dominion. This revival 
in the Toronto board should stimulate 
members of boards of trade everywhere 
to greater activity and usefulness.

Some idea of the Toronto board’s 
scope may be gathered from the address 
of the retiring president, Mr. J. D. 
Allan. He enumerated as among the 
matters dealt with during the year, 
special railway rates for a traders' 
week, trading stamps and their aboli
tion, taxing commercial travelers, Gov
ernment redemption of worn and muti
lated silver, Toronto’s grant of $200,- 
000 for the new general hospital, trade 
with France, preferential trade with 
Britain, technical education.

Boards of trade everywhere might very 
greatly assist in improving municipal 
conditions and solving difficult munici
pal problems by applying to them the 
united business acumen of the communi
ty. Especially in the larger towns and 
cities men of business are loth to enter 
heartily into the management of the 
community’s affairs. The result is that 
these affairs are left to men of very in
ferior capacity, and inevitably things go 
badly. A revival among boards of trade 
would be a very encouraging develop
ment.

If Mr. Allan’s interest in technical 
education could become general among 
board of trade leaders, industrial inter
ests and the industrial classes, and 
through them every business interest 
throughout Canada, would benefit great
ly-
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WHAT ARE TRADE COMBINES?
What section 520 of the Criminal 

t ,.ile relating to trade combines, so
il led, covers is of vital importance to 

: jut whole trading community and the 
(ivople of Canada generally.

In these days of strenuous business 
, c.mpetition when every trailing concern 
j> endeavoiing to get as much of its 
particular trade as possible and to ex
tend its business in every possible way, 
it seems unfortunate that what is or is 
iml a trade combine within the meaning 
of the Criminal Code cannot be clearly 
ih fined, and that it must be left to the 
interpretation of a judge or jury or 
Cuuit of Appeal, in each case, to say 
whether the acts or agreements or ar
rangements made by different people in 
connection with any particular trade do 
nr do not amount to a trade combine so 
as to be a éliminai offence.

It is unfortunate in the interests of 
trade that what one man or judge con
siders to come within the Criminal Code 
another judge equally honest may take 
an entiiely different view. It seems 
furthermore a great difficulty that the 
whole of a trade must be investigated 
by a judge who has had no experience 
whatever in that business and that such 
judge must in the final result say 
whether or not the people who are con
ducting that business have been guilty 
•if a trade combination or not.

It would seem to be to a large extent 
a business proposition rather than a 
h gal proposition. Take, for instance, 
the wholesale grocery trade. For years 
the distinction between a wholesaler and 
a retailer had been carefully observed 
by manufacturers and the manufactur
ers sold practically exclusively to the 
wholesaler. With the advent of the de
lai rt mental store in certain cities came 
n change and the wholesalers suddenly 
found that the manufacturers instead of 
.selling as they had hitherto done, 
through the wholesale trade exclusively, 
mid thereby enabling the wholesaler to 
m t a living profit on the business they 
did, were selling not merely direct to 
• ho large departmental stores but also

the cream of the retail trade, and in 
ii.iit way leaving for the wholesale trade 
only the smaller retail stoies and par- 
ticiilarlv such retail stores as of neces- 
sily had to be earned financially and 
had to sell on credit, while the cash 
business of the country was going into 
the hands of the departmental stores 
and a few city retailers.

The wholesale grocery trade, finding 
ibis state of facts to exist and to be

extending, anil ftnilin™ the existence of 
their business as wholesalers vitally 
threatened, finding further that the 
small retailers who served so well the 
largest portion of the public that can
not afford to pay cash for their groceries 
as required by the departmental stores 
were being gradually crippled and in 
some eases ruined, urged on certain 
manufacture! s that the time-honored 
distinction between the wholesalers and 
retailers should be strictly observed, 
and that the manufacturer should not 
deal direct with certain retailers and 
thereby give a certain portion of the 
retail trade a preference over the other 
portion enabling the retailers to whom 
such preference was given to ruin their 
less-favored fellow retailers.

It has never been questioned that a 
manufacturer has a right to manufac
ture or not, that he has a right to sell 
bis goods or not, that having a right to

ONE HINT WOHTH THE SUBSCRIPTION.
The following is an extract from a letter just 

to hand :
“ If you have a spare D.G.R., one of your

late numbers, you might mail it to Mrs. ------- ,
----------- . Ont., as I think you will get her for a
subscriber. Her husband has bought her 
mother’s grocery stock, and he takes The 
Canadian Grocer, and says that it is well 
worth the price ; that sometimes just one hint 
is worth more than the subscription."

Mrs. ——------is the milliner at------------ .

sell his goods he may adopt such method 
of sale as he considers to be in his in
terest. The wholesale grocery trade 
have always recognized this right in the 
manufacturer, but finding the trade in 
the state it was and is, they have been 
compelled as among themselves for the 
protection of the trade, to ask manu- 
factuiers to choose between selling to 
strictly wholesale people or not doing 
so, and selling any wav that the manu
facturers pleased.

In many instances, the manufacturer 
on reflection has been only too glad to 
choose the wholesale trade of the coun
try as his selling agent on a fixed basis 
at a reasonable profit for the reason 
that by so doing he was able to put his 
goods in the hands of the consumer 
cheaper than he had hitherto been able 
to do.

It will be readily seen that if manu
facturers were to wipe out the whole
sale trade of the country and force 
everybody into the retail business, such
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manufacturers would have to deal direct 
with îetailers and would as against 
other competing" manufacturers have to 
have a tr&wller for their own particu
lar article of trade. As matters now 
exist, the wholesale grocer is able 
through his travellers to present 50 or 
100 different articles of trade just as 
cheaply almost as the manufacturer 
could one, so that the wholesaler is able 
to divide the expense of bringing the 
manufacturer’s goods to the attention 
of the retailer and to sell same to the 
retailer at a much less exjiense than the 
manufacturer could by any other 
method. In this way, therefore, the 
manufacturer has been able to reduce 
his price, the wholesale trade have re
ceived a uniform commission as selling 
agents, the retailers have been able to 
.compete on a fair basis all alike, and 
the public has obtained its goods cheap
er than heretofore.

The criticism is sometimes made that 
because one retailer can buy as large an 
order as some wholesale houses, there
fore the retailer should get from the 
manufacturer the same prices as the 
wholesalers do. The far-reaching effects 
of this to the manufacturer, to the 
wholesale trade and the small retailers 
and the public is lost sight of.

It is not a case of the extent of the 
purchase that makes the distinction be
tween the wholesaler and the large re
tailer, but the entiiely different class of 
business done by a wholesaler and by 
retailers. The retailer deals direct with 
the consumer; the wholesaler as be
tween himself and the retailer never 
does so. If he did, he would be doing 
the same thing to the retail trade that 
the manufactuiers were a short time 
ago doing to the wholesale trade by sell
ing direct to certain retailers.

The wholesaler, whom the manufac
turer recognizes as such, sells only to 
the retailer, large or small, and the re
tailer, large or small, deals direct with 
the consumer. The wholesaler, as com
pared with the retailer, has usually a 
large capital invested in his business, 
he must carry a very large stock of all 
kinds of groceries as compared with the 
average letailer, he must have an exten
sive staff of travellers to go all over 
Canada or the greater portion of it, 
which involves in itself great expense 
and which enables the small retailer 
in all the towns and villages of the 
country and in mauy cases in cities to 
get along with a small capital and a 
small stock; the wholesaler assists and 
cairies the average retailer in the small
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towns and villages and in many cases in 
the cities by giving him certain credits, 
by having the necessary capital to carry 
him in hard times, and by being aille to 
supply the wants of such retailer at any 
time by telegraph or telephone, thereby 
enabling the retailer to cany on busi
ness with a minimum stock and to keep 
his stock fresh and new and thereby 
giving the great mass of consumers a 
better service and a better and cheaper 
siij ply of goods than can be done by 
any other method.

To allow a few retail departmental 
slot es, bv buying direct from manufac- 
utiers at the same price as a wholesaler, 
to absorb all the cash business of the 
lountry and to leave the wholesale trade 
to sell to the retailer, who has to deal 
with the average man who wants his 
gioeeries, as and when he needs them 
from day to day, and as he is only paid 
at stated periods, must have eiedit from 
week to week or month to month, was 
manifestly unfair to the wholesale gio- 
ctry trade, nor was there any reason to 
suppose that although such stores have 
bargain sales and consumers occasion
ally for advertising pui poses got staples 
at less than they do from the average 
letailer. that such state of facts would 
continue when all the small retailers 
bad been crippled and the process had 
gone on till practically all the wholesale 
houses hail reallv become retail or gone 
out of business. Once that state of 
fact> was In ought about, as the w hole
sale trade felt sure the necessary out
come would lie, the manufacturers would 
be bound, as indicated, to deal diiecl 
with the retailer at a very much greater 
expense than the manufacturer is put 
to to-day to place his goods through tin- 
medium of the wholesale tiade.

By what has been done, it seems clear 
that the public as a whole are getting 
their goods vheaner and better and more 
easily than would he the result of com
pelling a change in the whole business 
fabric of the community, and from what 
would appear, so far a> the wholesale 
grocery trade is concerned, they seem 
only to have been doing what- ieasonable 
men should do anil have a right to do 
for the piotection of their own business 
in any community.

If the question of quantity to he pur
chased were to he the determining fac
tor on price in every ease by manufac
turers. then the large wholesale houses 
among themselves could readily crush 
out the smaller ones. For instance, a 
house buying $1,000.000 of sugar a year 
could practically crush out a small

wholesale house that only dealt in $250,- 
liUO nf sugar every year. The distinction 
therefore as to price should not be made 
by tiie manufacturers on the quantity 
I urehased. but should be made as it has 
been made for centuries, as between 
w hethei a man is a retailer or a whole
saler or consumer, and the different 
rights and obligations of the various 
branches of trade to the public should 
be fairly and equitably considered and 
dealt with.

That a manufacturer can choose one 
oi more wholesale firms to act as his 
selling agents on teiuis to be fixed by 
the manufacturers has never been dis
puted. That the wholesale trade of the 
country finding their existence threat
ened should ask the manufacturer not 
to choose some wholesalers but to treat 
all legitimate wholesale houses alike and 
observe the ancient distinction between 
wholesalers and retailers seems a fail 
and reasonable proposition.

WRAPPING CHEESE FOR EXPORT.
The reports received by the Depart

ment of Trade and Commerce, at Otta
wa, contain much that is instructive 
and interesting, and which, il acted up
on by the particular industries referred 
to from time to time, cannot fail to he 
of immense value in building up our 
lureign trade.

In one oi. the most recently published 
reports, mention is made by Mr. Mc- 
kunion, the Bristol commercial agent, 
that the Canadian cheese sent to that 
market was encased with an inferior 
quality of cloth, and in consequence 
much dissatisfaction was rife.

The cloth, instead oi leaving the 
cheese easily and in one piece, adhered 
in many plaças, greatly disfiguring it, 
and in some cases to such an extent 
that it could not be displayed in the 
retail store window.

It can be easily seen that this is a 
serious feature, and one which will 
work to the disadvantage of Canadian 
cheese generally. British buyers are 
particular buyers, and a few complaints 
like this from their retail store custom 
ers wi.ll soon make itself felt by the 
wholesale brokers hesitating to handle 
Canadian cheese, or doing so at lower 
i ates.

In dealing with one specific case, Mr. 
McKinnon had the cloth removed, 
washed, dried, and weighed, and it 
turned the scale at only two ounces. 
This, we understand, is not sufficient to 
properly protect the cheese, and it is 
strongly urged by Mr. McKinnon that a 
much heavier and stronger cloth be 
used.
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COMPRESSED TEA EXPERIMENTS
The IT. S. Department of Agricultun 

is reported to be experimenting in com 
pressing tea into small tablet form foi 
army uses. It must not be supposed 
that this is anything new by an\ 
means. This idea has often been ex 
ploited, but in every case at loss to tin 
experimenter.

It is done to a small extent in both 
China and .Japan, generally for special 
occasions, and then not so much with 
an idea of success as on account of eus 
tom.

The idea was thoroughly exploited h 
England some years ago. A company 
was organized, expensive machinery in 
stalled, and everything done to carry 
the idea to successful issue, but to n. 
purpose.

The process of compression was fourni 
to work so disastrously with the leal 
that it was almost impossible to obtain 
even moderate results when brewed 
Samples were sent to nearly every firm 
or institution likely to be interested 
but it was found impossible to create 
any interest.

The article was uttered on the Cana 
dian market, hut dealers here found, us 
others had, that it was an unsat isfav 
tor. induct.

PROFIT BY MISTAKES.
It is said that we do not profit by 

the experience of others, that only out 
of our own experience come the lessons 
which experience impresses upon us. 

says an exchange.
In making plans for 19Ub give some 

time to thinking over the weak spots in 
your record for 1905. Strengthen those 
places if you can. Do your best at any 
rate.

Perhaps you fell down on the selling 
end of your business, or made some 
mistakes in buying. And after that 
was said and done maybe you did not 
clean the collections up as you should

Some of those mistakes you may not 
be able to correct. It may be that con 
ditions were to blame fully as much as 
yourself.

But it is well to face the actual candi 
tion, and in making its close acquaint 
ance to be prepared to meet it right 
should it ever arise again.

MODIFIES HER POLICY.
The Australian (Jovernment has yield 

ed to the strong remonstrance's of the 
Canadian trade agents in Australia, D 
H. Ross and J. S. Larke, and has 
modified its policy of adding the freight 
to the value of importations for duty- 
purposes, which had the effect of dis 
criminating against Vancouver and in 
favor of New York.
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THE SUGAR TARIFF BEFORE THE COMMISSION
AT OTTAWA.

V the concluding sitting of the Tant) 
i wnmission at Ottawa on February 8 

Mie very drastic and sweeping asser- 
ms were made by Mr. Robert Ander- 

,u, manager for R. Crooks <fc Co., 
importers, Montreal, with regard to the 
,11dits made by the Canadian sugar re- 
iii.ers under the existing tariff. The sub- 

,.1 nee of his remarks was as follows :
Protection Exceeds Revenue.

The people of Canada are paying an
nually as toll to the sugar refiners, in 
-Haight protection, nearly $2,000,000 
mer and above legitimate profits (74 
per cent.), taking the net protection 
mer profit in the general tariff at 45 
i, uts, and in the preferential tariff at 
i,. cents per 100 pounds, which by rights 
-i,mild be increased revenue to the Gov
ernment for the good of the people at 
large.” And as the duty collected on all 
-agar last year was $1,071,177, the Gov- 
ei muent were giving the refiners $300,- 
iiiiO more than they were collecting from 
them in revenue. ‘‘That surely,” said 
Mr Anderson, “is not the teaching of 
vu ni political economy. It is like a man 
-iluting his family to give his substance 
in charity, but you do not even get any 
popularity.” The advantages quoted for 
ilie Montreal refiners were even greater 
for those at Vancouver and Halifax, 
where they were getting fabulously 
wealthy from taking advantage of the 
freight rates. How could the tariff be 
revised for the good of the country, and 
not simply to enrich a few men already 
millionaires ? By increasing the duty on 
raw and leaving the present duty on re- 
hned the Government would he taking 
i lie safest course to get an increased 
imenue and benefit the consumer, and 
.,l the same time give the importer a 
helping hand.

Increase Duty on Raw.
I would propose that the duty on 

■w sugar should be advanced 25 cents 
in i 1110 pounds, raising the minimum 

ite on 75 degrees from 40 cents, as at 
resent, to 65 cents per 101) pounds, and 
ilvancing 11 cents per degree to make 

'he duty on 100 degrees sugar not above 
ie established Dutch standard color 
ait. $1.0250, against the present rate 

i 774 cents per 100 pounds.”
That change, Mr. Anderson said, would 

•uply protect the refiners and increase 
' revenue bv $600.000 a vear. He had 
objection to helping an infant indus- 

' ■ V by protection, but the refiners had 
iown to a ripe old age, nursed and 

a red in the lap of protective luxury,
I are to-dav coddled with a greater 

‘'ulth of protection than they ever en- 
ved."
is to the beet sugar industry, it got 

■c full benefit of the enormous protec- 
"ii given to the Canadian refiners, and 
the beet sugar industry did not flour- 

1 >i it ought to, otherwise it had no 
lit to exist. Moreover, in Ontario it 

■ fives a Government bonus ; besides, 
increased duty on raw would help it.

The Grocers’ Guild
Mr. Anderson» gave this description of 
c working of the Wholesale Grocers’ 

'iuild : “The refiners bill the sugar to 
the wholesale grocers at the selling 

ice to the retail buyer, then at the end 
"i sixty days, when the wholesaler cer

tifies that he has maintained the guild 
selling prices, he gets a rebate from the 
refiner of 5 per cent., 1 per cent, of 
which the wholesaler has given to the 
retailer as discount for cash settlement, 
the wholesaler retaining 4 per cent, as 
his gross profit.”

Whether the selling agreement was 
lived up to by the wholesale grocers or 
not was another question, but they got 
their discount from the refiners just the 
same.

The guild agreement had resulted in 
stable prices, and was tbe wholesale 
grocers' salvation. If a combine was 
found to exist between the refiners and 
the wholesalers, it would not be prac
ticable to nut sugar on the free list, but 
a uniform duty of. say, one cent a 
pound should be put on all sugars of 
whatever kinds or grades. Mr. Anderson 
concluded by urging that cane sugar 
syrup, guaranteed free from glucose, be 
put on the free list when imported di
rect from Great Britain or her colonies

Will Stand by Hie Words.
Sir Richard Cartwright said he gath

ered from the witness that the taxation 
on the people in connection with sugar 
was $4,0110 000, of which about «1.700,- 
000 went back to revenue, the balance of 
two millions or so going into the refin
ers’ pockets. Was witness prepared to 
stand b*- that ?

“I am.” emphatically replied Mr An
derson.

“It does not materially differ from my 
own opinion,” observed Sir Richard 
“Take the present market, if the duties 
were removed, how many pounds of 
sugar could you sell to-day for a dol
lar ?”

“It would be more like forty nounds 
for a dollar—24 cents per pound."

“The present quantity is twenty 
pounds.”

“The ordinary retail grocer would get 
twenty pounds for a dollar.”

“Well," replied Sir Richard genially, 
“I am in accord with what you have 
said."

Mr. Anderson asked that if the refiners 
made anv reply to him it should take 
place publicly.

The Refiner»' Viewfo.
The Canadian Grocer called upon the 

Canada Sugar Refining Co. and the St. 
Lawrence Sugar Refinery to obtain an 
expression of their views Mr. Ed. W 
W. Parker, secretary of the Canada 
Sugar Refining Co., Limited, stated, as 
he had • done through the press, that 
“with all due deference to Mr. Ander
son’s elaborate statements on the sugar 
duties and their effect, it would be a 
matter of considerable time to follow 
his deductions and calculations.” Mr 
Parker further stated that without go 
ing into the details of the case, the con
clusions Mr. Anderson had arrived at 
were certainly misleading despite their 
plausible rendering and intimated that 
at the proper time the case of the re
finers will be clearly and satisfactorily 
presented.

To The Canadian Grocer Mr. Theo. 
I.ahatt vice-president of the St. Law
rence Sugar Refinery, stated in sub
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stance : “Mr. Anderson's report is too 
elaborate for a reply in detail in an off
hand way, and as it is our intention to 
reply to it explicitly it will take some 
lime to do so. In the meantime we can 
assure you already now that his deduc
tions are quite wrong and misleading.”

BUSINESS NOTES
Abraham Ferst. grocer, Montreal, 

Que., has been burnt out.
O. T. Chapman, general merchant. At 

lowht ail, B.C.. has been Inn lit out; par
tially insured.

The dwelling, shop, tools aod con
tents of the buildings occupied by 
Amos W. Bridge, churn manufacturer, 
at Westbrook, were destroyed hv fire on 
Feb. 5.

The St. t'roix Soap Co. are planning 
to make some extensive improvements 
and enlargements in their factory this 
coming Spring. The increase in the 
sales of Surprise Soap has been such as 
to make this enlargement necessary in 
order to take care of the business.

T. L. Newburn, manager of the Cal
gary branch of the James Turner Com
pany, wholesale grocers, of Hamilton, 
was in Edmonton on February 1, and 
has secured options for warehouse sites 
on Third. Fourth and Seventh streets 
lie states that the firm will commence 
building as soon as a site is definitely 
located.

The appeal of the Canadian Canning 
Company against the British Columbia 
Government’s method of assessing the 
company's output of salmon was dis
missed by Mr. C. G. Major, judge of the 
Court of Revision and Appeals. This ap
peal was a test case on which it was 
agreed should rest the fate of the ap
peals of nineteen canneries on the Fraser 
River against what the owners term an 
inequitable method of assessment.

Leon Vanliav relieve, representing the 
Belgium Packing Company, met the 
council of the Hoard of Trade of Leth
bridge, Alta., and laid before it a pro
position to establish a big packing plant, 
there. His company have for years been 
operating in the Argentine republic and 
are now desirous of ojtcning a branch in 
Canada. They would require, in addition 
to a big plant. lU.tlllO acres of lands to 
hold stock. The council enthusiastically 
endorsed the project and Mr. Yanhavre
lieve thinks there is every probabilitv of 
the industry being located there He is 
submitting all details to the president at 
Brussels, who, if he approves of the plan 
will arrive in a few weeks to begin oper
ations

ORIGIN OF THE COMMON MATCH.
lu 1827 John Walker, a druggist in a 

small English town, tipped a splint with 
sulphur, chloride of potash and sulphide 
of antimony, and rubbed it on sand
paper, and it burst into liante. He had 
invented the first friction match. In a 
few years phosphorous was substituted 
for antimony and it could he lighted 
without the sandjiaper upon which to 
rub it. Tile present consumption of 
matches averages five a day for each per
son.

Mr. Baker, of the Homestead Canning 
Co., Picton, Ont., was in Toronto on 
Thursday en route for Winnipeg
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BUSINESS AND ASSOCIATION MEETINGS
The Editor will be glad to receive reports and notices of any business meetings 

of interest to the readers of The Grocer— short, gossipy and instructive.

TORONTO.
There was a record attendance at the 

annual meeting of the board of trade, 
which took place in the rotunda of the 
Baard of Trade Building, on Friday, 
Uth inst., and keen interest was evinced, 
not only in the elections, but in the

5 “Mr. Peleg Howland, Js t 1
President Toronto Board of|Tradt* i

proceedings throughout. All the signs 
indicated that the association has 
taken on a new lease of life, and that 
the ensuing year will be one of activity 
and' of good work accomplished.

The election of the president, vice- 
presidents, and treasurer, by acclama
tion. naturally detracted somewhat 
from the interest of the campaign, but, 
nevertheless, the struggle for the re
maining offices was quite spirited.

The general meeting was called at 
3.30, and the retiring president’s com
prehensive review of the year’s work 
was followed with close attention.

Mr. Peleg Howland, the president
elect, was introduced to the meeting, 
and was given a warm reception. In 
the course of his remarks he declared 
that, with the executive chosen to as
sist him, he could not see how it was 
possible for the board of trade not to 
make progress during the coming year. 
The board had in the past been sub
jected to criticism from within and 
without, some of it, perhaps, deserved. 
It had, however, a record of usefulness 
that the city and country might well 
feel proud of. With the co-operation of 
the general members, that career of 
usefulness would go on.

The Officers Elect.
The officers for the ensuing year are 

as follows : President, Peleg Howland; 
first vice-president, R. C. Steele; second 
vice-president, R. J. Christie; treasurer, 
J. W. Woods: secretary, F. G. Morley; 
council of the board, James D. Allan, 
Hugh N. Baird, C. W. Band, W. F. 
Cockshutt. M.P., John F. Ellis, W. J. 
Gage, S. Wellington Hay, J. D. Ivey,

Thomas Kinnear, Joseph Oliver, A. T. 
Reid, A. F. Rodger, James ltyrie, J. 
P. Watson, C. W. I. Woodland; board 
of arbitration, A. Cavanagh, W. L. 
Edmonds, John Firstbrook, Thos. 
Flynn, J. N. Hay, F. C. Jarvis, W. D. 
Matthews, Marshall MacGregor, J. C. 
McKeggie, D. Plewes, W. M. Stark, D. 
O. Wood ; representatives on Industrial 
Exhibition, S. E. Briggs, Marshall H. 
Brown, George H. Gooderham, A. Bur
dette Lee, Noel Marshall; harbor com
missioners, J. H. G. Hagarty and J. 
T. Mathews.

Retiring President’s Address.
In his address, the retiring president, 

Mr. J. I). Allan, referred to the pro
gress and continued growth of the city, 
reflected in the assessment commis
sioner's report, which showed the total 
amount of assessment for the year 1906 
to be $169,195,316, an increase over

Mr. R. J. Christie,
2nd Vice-President Toronto Board of Trade

1905 of $20,376,245. In this connection 
he pointed out that as 1906 was the 
first year in which the business tax took 
the place of the pensonal tax, it was 
gratifying to note the relation of the 
two systems of assessment, as nearing 
out the contention of the board of 
trade that, while doing away with an 
inequitable and inquisitorial system in 
the replacing of the personalty by the 
business tax no impairment of revenue 
would occur.

The customs duties collected at this 
port for 1905 were $9,524,610, which is 
evidence in a marked degree of the in
creasing growth of our city’s trade and 
her ever-growing importance as a dis
tributing centre. This is further em
phasized by the returns of the clearing 
house, which for the year reached the 
sum of $1,047,490,701, an increase of 25 
per cent, over 1904, and about one- 
third of the total business transacted 
in the clearing houses of the eleven 
cities of Canada in which they are 
established.

BRITISH COLUMBIA.
Cranbrook, Jan. 31.—The eighth an 

nual convention of the associated 
boards of Eastern British Columbia 
convened here to-day. Twenty-three 
delegates were present, representing 
nine boards from Greenwood to Ferait 
G. 0. Buchanan was elected president 
for a fifth term, and A. B. MacKenz.it 
Itossland, secretary. The convention at 
the afternoon session discussed the Do
minion Fruit Marks Acts, which will 
prevent the importation of diseased 
fruits from Washington and elsewhere 
and the exportation of bad fruit. A 
resolution of approval was passed 
unanimously. Members propose intro
ducing a resolution in connection with 
a bill before the British Columbia 
Legislature by Hon. R. F. Green pre
venting the export af unmanufactured 
timber from the province. East Koot
enay men declare that millions of ties 
and mining props go into the prairies 
yearly, and the passage of the lav 
would close down hundreds of lumber 
camps and cause much distress.

Additional resolutions were passed 
asking for a duty of 30 per cent, on 
spelter and zinc sheets, preservation of 
forests from fire, geological surveys of 
mineral camps of West Kootenay, the 
immediate construction of a C.P.R. 
branch between Gerard and Arrowhead, 
the appointment of additional fruit in
spectors, claims to be re-established at 
noon and not at midnight, survey of 
lands for attracting immigrants, set 
ting aside one-eighth af all public lands 
for public and technical schools. The 
School Act met with censure; a résolu 
tion as to the Great Northern exces 
sive freight rates on the Kaslo and 
Slocan Railway was withdrawn, the 
matter being referable to the lieutenant-

Mr. T. Kinnear,
Member of the Council, Toronto Board of Trade

governor, who has absolute power to 
fix any rate he thinks fit, the railway 
being wholly provincial.

If grocers gave advertising the con
sideration they give competition they 
would never feel competition.

34
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inquiries for Canadian trade.
The following inquiries for Canadian 

t rade have been received at the Depart- 
1,,,.nt of Trade and Commerce, Ottawa, 
q lie names of the firms making in
quiries, with their addresses, may be 
ui.tained on application to the Superin- 
fi ndent of Commercial Agencies, De
partment of Trade and Commerce, Ot- 
i awa.

75. A Leeds produce importer would 
like to get in communication with Can
adian houses exporting the finest grades 
ui butter, cheese, ham and bacon and 
tinned meats.

78. A Hull produce merchant desires 
to extend his trade in Canadian goods, 
e-pecially apples, tinned fruit, bacon 
and ham.

79. A Hull firm of produce importers 
il> -ire to get in communication with 
Canadian sellers of butter and eggs.

83. A Leeds fruit importer desires to 
get in communication with growers of 
Canadian apples and pears to contract 
for next season’s output.

84. A Leeds fruit importer desirous 
of dealing in Canadian apples instead 
of American fruit, desires during the 
early Spring months to get in direct 
communication with Canadian growers 
and dealers in first-class trade.

85. A Leeds fruit importer desires 
to get in touch for 1906 with shippers 
of large quantities of Canadian apples 
of medium quality.

86. A Leeds firm desires to make 
early arrangements with Canadian 
growers for large quantities of apples.

87. A Leeds produce merchant de
sires to extend his business by buying 
Canadian apples and pears instead of 
American, as hitherto dealt in.

88. A large firm of fruit importers 
are desirous of making arrangements 
during the early Spring months for 
large quantities of apples and pears 
from Canada, either on commission or 
for cash.

80. A large firm of Bradford pro
vision merchants desire to get in touch 
with Canadian importers and exporters 
of first-class cheese, bacon and hams, 
and are open to do a large trade.

91. A large Yorkshire firm of pro
vision merchants desire to get in com
munication with Canadian packers of 
bacon, select Wiltshire cut hams and 
box meat, and are open to do a large 
trade. Thev would require the meats 
to he branded with their special brand.

118. A well-known North of England 
'• mpanv, with many branch shons and

th large opportunities of distributing 
their goods, and at nresent doing an 
c ccedinglv large trade in continental

'=• desire to get in touch with large 
i'liable Canadian exporters of “glyc- 
ciined eggs’’ and are prepared to trans- 
f-r their attention purely to Canadian 
r ods, providing the quality and terms 
■ire satisfactory.

120. A firm of Hull apple exporters 
"e very desirous of dealing in Cana

an annles and nears, and for this pur
pose desire direct communication with 
rrowers, dealers and exporters of Can
adian fruit.

121. A Hull fruit merchant making a 
specialty of the finest grades of apples 
and pears, desires to get in touch with

large exporters in Canada of XXX 
apples.

122. An East Coast firm of apple ex
porters desire to get in communication 
with Canadian shippers of first class 
quality of Canadian apples; almost any 
quantity can be handled.

123. A Hull firm of produce mer
chants desire to get in touch with 
Canadian exporters of cheese, bacon, 
hams and tinned fruits. Heretofore 
they have been extensive importers of 
these goods from the Vnited States, 
but owing to the quality of the Cana
dian goods offered, now desire if pos
sible to deal in Canadian produce alone.

DEATH OF PROMINENT MONT 
REAL MERCHANT.

Ex-Alderman M. Theodule Lefebvre 
died very suddenly last Monday morning 
in the office of Mr. J. II. Marin, 71a 
St. James street, Montreal. Mr. Le
febvre had called to discuss business af
fairs with Mr. Marin, but the latter 
gentleman was out and he sat down to 
await his return. Heart trouble and 
business worries are given as the causes 
of his death. He had been warned by 
his doctors that he was taking greal 
risks in participating in the affairs of 
the real estate firm of Lefebvre & Dro
let, of which he was senior partner. He 
continued working, however, and thus, 
it is thought, hastened his death.

Ex-Aid. Lefebvre was the eldest son 
of Mr. Michael Lefebvre, founder of the 
firm of Michael Lefebvre & Co., vinegar 
manufacturers, Montreal, and was born 
in that city in 1848. He received his 
education at the Jesuit College of St. 
Mary’s, after which he began to take a 
course of medicine at Laval University. 
He soon gave up professional for com
mercial life, however, and at the age of 
25 years entered the employ of the Can
adian Rubber Company. In 1879 he en
tered his father’s firm, and when, in 
1882, his father gave up the active con
trol of his business, Mr. Lefebvre and 
his younger brother. The idore, carried 
on the administration of the concern. 
Mr. Lefebvre and his brother showed 
great enterprise in their management. 
They built factories at Berthier for the 
manufacture of beet sugar, and strove 
hard to establish that industry in the 
Province of Quebec. Business reverses 
occurred however, and in 1896 Mr. Le
febvre was obliged to make an assign
ment. He afterwards tried to establish 
a vinegar factory at St. Johns. P.O.. 
but this enterprise also met with fail- 
business. in which he was engaged at- the 
time of his death.

BUSINESS PERSONALS.
Mr. Edward Rattray, of D. Rattray. 

Sons & Company, Quebec, is in Mont
real this week.

Mr. W. H. Kirkland, representing W. 
H. Dunn for Royal Crown toilet soap, 
has left on a business trip through the 
Maritime Provinces.

Mr. E. W. Lachance, representing W 
H. Dunn, has left on a four weeks’ trip 
through the Maritime Provinces. He 
will look after the sale of Enameline 
stove polish and Borden’s milk pro
ducts.

Mr. A. H. Brittain, Montreal, whose 
faith in "Halifax" and “Acadia" prepar
ed codfish is strong and lasting, has re

turned from a successful trip through the 
Eastern Townships. This week Quebec 
city will receive attention.

Mr. H. J. Stevens, 126 Board of 
Trade, Montreal, has arranged with 
Rosenbaum Bros., Chicago, to represent 
them in Quebec province. The Chicago 
firm are extensive operators in Ameri
can corn and Mr. Stevens since locating 
in the east last year has established a 
good connection here.

W. H. Dunn, Montreal, has recently 
been appointed sole agent in Canada 
for C'ailler's Swiss milk chocolate, and 
will inaugurate a selling campaign 
March first. Mr. Dunn has also acquir
ed additional territory for the Borden’s 
Condensed Milk Co., and will in future 
look after their interests in Nova 
Scotia.

MOM REAL RETAIL GROCERS’ 
ASSOCIATION

At a meeting of the grocery section of 
the Retail Merchants’ Association held 
last week, Mr. P. Daoust presiding, a 
delegation of grocery clerks was receiv
ed. The clerks wished the association 
1o help them to have the law limiting 
the number of grocery liquor licenses re
pealed. Messrs. Quesnel and Lacroix 
spoke on behalf of the clerks. These gen
tlemen contended that the law did not 
do justice to the clerks, especially those 
wh i wished to go into business on their 
own account, as it created a sort of 
monopoly, inasmuch as the grocers 
hail no necessity to fear competition. 
Mr. Daoust saiil that many of the gro
cers did not like the law, but neverthe
less it would be hard to have it can
celled. Mr. Masse spoke, and he said 
lliat taking into consideration the tem
perance campaign recently undertaken, 
lie thought that instead of more licenses 
being granted, probabilities pointed to a 
still further limitation. The associa- 
lion, however, will do all that is possi
ble for the clerks, and the subject will 
be brought up for consideration at the 
next meeting of the association. It was 
decided to give a donation of ten dollars 
to each of the hospitals, Notre Dame, 
General, and Incurable Diseases. Thirty- 
three new members, whose names fol
low, were admitted to the association.

BUSINESS NOTES.
Robert Bums, grocer, Winnipeg, Man., 

deceased.
Hank of Hamilton has opened a branch 

at Caron, Sask.
D. 1). Landry, Ilnur, Caraqnet, N.B., 

has been burnt out.
The Bank of Hamilton has iqiened a 

branch at Brandon, Man.
W. J. Martin, grocer, Buckingham, 

Que., stock damaged by fire.
J. C. Cormier, general merchant, Cara- 

quet, N.B., has been burned out.
Nanton Supply Co., Nanton, Alta., 

have sustained small loss by fire.
The Crown Bank of Canada aie 

opening a branch at Scotland, Ont.
E. B. Eddv, president of the E. B. 

Eddy Co., Limited, Hull, Que., deceased.
Morton * Adams, recently of Edmon

ton, have opened out a general store at 
To field.

•6
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ABBREVIATED MARKET NOTES FOR CURRENT WEEK.
MONTREAL.

Sugar—10c. decline.
Canned Tomatoes—ôc. advance.
Molasses -2c. decline.
Honey—(new comb), %c. advance.
Beans 5c decline.
Maple Products—Me. decline.
Evaporated Apples- le. advance.
Fish—General advance in prices.

Quebec Markets.
GROCERIES.
Montreal, Feb. 15, 1906.

The grocery jobbing trade report busi
ness as somewhat improved, orders fiom 
country being larger and more frequent. 
It has been some time since the turn of 
i he year, and the general inventory of 
the merchants has had a chance to he 
gone through with and re-buying necessi
tated. Collections are also reported as 
fairly satisfactory. The tea situation 
is decidedlv improved and dealers ex
press themselves as pleased with the 
outlook. The recent drop in sugars has 
tended to curtail ready buying on part 
of the trade, and the weakness of the 
market (beet market) has the usual 
tendency to depress buying. Canned 
ao< ds are unchanged and business only 
fair. The fish season is improving ow
ing to the near approach of Lent. In 
coffee and spices no changes are noted.

Canned Goods—The canned goods sit
uation remains unchanged with little to 
report in the way of interesting features. 
The recent advance in tomatoes to $1.00 
per dozen, announced in this department, 
-eeirs to have stimulated buying some
what. In some quarters jobbers are 
looking for supplies, as it is feared that 
before the season is over tomatoes will 
reach considerably higher figures. There 
is onlv about the usual demand for can. 
ned fruits and vegetables. It is ex
pected that during the Lenten season, 
close at hand, canned fruits and fish will 
move i ff more readily.

Group N'>. 1 comprises—
“Canada Fir t.” “ fettle Chief ” “ Loi Ca^in.” “Horse
shoe" and “ Auto " brands, also a 1 private brands.

"Lvnnvallev.” “Maple Leaf.” “ Kent,’’ 
“Thi-itle ” and “Grand River" brands.

Group No. 3 commises—
‘ Globe " “Jubilee," “ White Rose," and “Deer-

FRUITS
<No.Uf No!'?

Cherries-
2’s, red, pi tie t ...........................................
2 s, red. not pitted....................................
2’s, black, pitted .....................................
2’s, black, not pitted....... ......................
2’s, white, pitted.......................................
2s, white, not pitted................................

. 2 C2\
. 1 571 
. 2 021 
. 1 57$
. 2 221 
. 1 821

2 00
1 55
2 00
1 55
2 20
1 80

Currants--
Red. heavy syrup.......................................
Red preserved ......................  ..............
Black, heavy syrup....................................
Black, preserved........................................

. 1 6)

. 1 tO 

. 1 771 

. 2 07$

1 571 
1 77$
1 75
2 05

Gooseberries—
Heavy syrup..............................................
Preserved.....................................................

. 1 90 
. 2 121

1 871
2 10

Lawtonberries—
Heavy syrup...........................   1 771
Preserved...................................................... 1 95

Peaches—
Yellow, flats, 14............................................. 1 70

“ 2.............................................  1 9J
“ " 21 ........................................................... 2 «0
“ " 3............................................. 2 85

whole 2.............................................  2 371

75 
l 921

. P7I 
87i 

I f7j 
!8!j 
! 35

....... 1 75
.... 2 50 
.... 2 70 

1 271 
1 571

White........... 2.

Pie................ 3
Pie, not peeled, gal.....................................  2
Pie, peeled...................................................  4 524

Pears—
Flemish beauty 2 ....................................... 1 65

21......................................  1 971
** M 3 ....................................... 2 1*2}

Bartlett............2.......................................... 1 80
- ............ 21........................................ 2 171
" ........... 3.........................................  2 324

Pie..................... 3.......................................... I r/7â
Pie, not peeled. .3.........................................  3 8*
Pie, not peeled, gal.....................................  3 271

Pineapple—
2’s sliced................................................................
2 s “ grated.................................................
3’s “ whole .................................................

2 s, Damson, light syrup

1 721
2 471
2 6 $
1 ?5
2 55 
4 50

2 10
—T77

2 s 
21s 
3’s
Gals. 2 b
2 s 
24 s
3 a
2*8 
2 s
2è's
3s
(iala. 
2 s 2 is

heavy syrup .

“ standard...........
Lombard, light syrup.. 

*" heavy syrup.......

“ standard.................
Green Gage, light syrup .. 

“ heavy syrup..

“ standard 
Egg. heavy syrup.........

3s “ “ " .........................
Raspberries—

Red. light syrup .......................................... 1 421
Red, hetivy syrup....................................... 1 67$
R**d, preserved ..........................................  1 8“1
Black, heavy syrup..................................... 1 62$
Black, preserved......... ................................ 1 77$

Strawl/ernes -
2"s, ht-avy syrup............................................... 1 5°1
2 s. preserved................................................. 1 67$
Gallons, standard............  ....................... 5 27$

VEGETABLES
Asparagus—

2 s, tips ......................................................... 521
Beets, sugar.......................................................... 0 85

2’s, wax......................................................... $) 821
2’s, refugee..................................................... U 85

2- lb. tins, p<*r doz............................................ 0 85
Gallon, per doz.............................................  5 OU

2‘s, standard I No. 4)..............   0
2 s, early June (N >. 3)...............................  Ü
2 s, swert wrinkud (No. 2)........................... 0
2 s, extra tine sifted (No. 1).......................  1

Pumpkins—
3- lb. tins..............................................................

Rhubarb—
2 s preserved................................................ 1
3’s, preserved .............................................. 1
Gallons, standard....................................... 2

Spinavh -
2’s, table......................................................  1
3’s, table.......................................................  1
Gallons, table.................   5

Squa-th—
3-lb........................................................................

Tomatoes-
3-1 b. tins, per doz.............................................
Gallon tins, per doz........................................

7U
821
22$

171
92
65

421toil
02

1 624 
1 95

.5
2 301 25 

3 771 
3 25
2 50

2 25 
2 35 
2 50

1 00 1 20 1 571
1 85
2 95 
1 15 
1 35 
1 621 
1 90
3 15 
1 15 
1 471
1 721
2 00 
3 45
1 521 
1 80
2 10

1 40
1 65 
1 65 
1 60 
1 75

1 fO 
1 65 
5 25

2 50 
0 95

30 80
0 824

0 60 
0 674 
0 80 
1 20

0 721

1 15
1 9)
2 62

1 40 1 8)
5 0J

1 00

1 roU 921
FISH

Lobster, tails ..................................................................... 3 51
1-Ih. flats
4-1 b. flats .......................................

Mackerel ................................................................. 1 00
Salmon. Horse Shoe. Maple Leaf Clover Leaf.
1-lb. Tails, 6 cases and over, per doz. 
l-lo. *' less than 5 cases, “
1-11) Flat, 5 cases and over, “
1-lb. “ less tlnn 5 cases,
Arrow brood, 74 cents less.
1-lh. “ 5cn»e-tand over, “
1-1 b. “ less than 5 cases, “
Low Inlet.
1- b. F at, 5 ca«es and over, “
$ lb. “ less than 5 cases, “

3 r-5 
2 f0 
1 25

1 55
1 5.1 1 «7$ 
1 70

1 no1 0JJ
96Wè

Sugar—Business in sugar Is reported 
as on the quiet side. The recent drop 
of 10c. per hundred, in effect last Fri
day, has had the usual effect of mak-
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ing buyers pare down orders, and this 
feeling on the part of the jobbing trade 
is being reflected in small country orders. 
The foreign beet market continues weak, 
and some jobbers anticipate a further 
drop. Generally speaking, an uncertain
tone prevails among jobbers 
gaids the sugar situation.

as re-

Granulated, bbl*................................
“ 1-bhU...........................

... 4 55 

... 4 65
“ '* boxes. 100 lbs............... ... 4 *5 

... 4 65
Extra ground, hhl»..........................

'• " fiO-lb. boxes............
" “ 25-lb. boxes...........

Powdered, bbl*..................................
" 50-lb. boxes.....................

Phoenix..............................................

... 4 TO 

... 4 ?0

... 3 95 ... 3 90

... 3 (S
No. 3 yellow.......................................
No. 2 " .......................................
No 1 " hbls...................................
No. 1 " bags................................. ... 3 55

Molasses and Syrups—In the molasses 
market the demand has been quiet, and 
prices have been somewhat weak as far 
as spot stocks are concerned, jobbers 
having cut the price to retailers 2c. per 
gallon. Cables from tia’hadoes advise 
that there were buyers of the new crop 
at 1.1 l-2e., puncheon included, repre
senting an advance of l-2c. from the 
opening, but there was very little for 
sale at this figure. The prices have 
cerne down all round.

The latest repo-t front Barhadoes of 
new crop is 13 l-2c.. whi<*h would lav 
down here at about 2nc. There is little 
doing in the way of heavy business, as 
producers are not overlv keen to accept 
large orders, looking for a rise over 
opening quotations. Local stocks arc 
li-dit, hut sti'I there is no disposition on 
the part of the trade to jump in and 
1mv. Torn syrups axe turning over in 
about the usual wav and jobbers report 
satisfactory business.

Barhadoes. In pnneheon*........................................................
“ In barrel*...............................................................
" in half-barrel* ......................................................

Npw Orleans........................................................................ 0 22
Antigua........................................................................................
Porto Rico.....................................................................................
Com syrup*. hhl*.........................................................................

" 4-hhl*..........................................................................
M 4-hhle............................................ ...............................................
" SM-lh pail*...............................................................
M 26-lb. nail*................................................................

Case*. 2-lh. ting, 2 dor., per ease..........................................
" Mh. " 1 do*. " ...........................................
" m-ih. " Ido*. “ ...........................................
M 20-lb. ** | doz. " ..........................................

0 «3 O 3 1o rn4 
n 35 
0 30
n '0 
n no | 0 no(
n ns1 »
1 «W2 « 2 25 
2 10

Tea—A review of the tea' market this 
week shows a decided improvement. 
There is moit inquiry all round. China 
greens are selling at advanced prices, 
and there has (been more bidding on 
same. Ceylon blacks are decidedly firm
er in London and any desirable teas 
offering appear to be sold out before 
brokers have been able to woik them 
on the market. This also applies to In
dian teas. There is a fair" demand for 
Ceylon pekoes and orange pekoes, around 
about 16 l-2c.. to 18c.. also some in
quiry for autumnal Indian pekoes, and 
it is reported that several orders have 
lately been cabled for such teas. Ceylon
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vena are reported about as last week, 
illi few desirable lines offering. Deal- 

, s, generally, say that business is louk- 
i g much better, as inquiries are cont- 

g in front both country and <itv points.
i |i»ne— Kino .....................................................  u »o o 3U

Medium ...............................................U 2U Ü 23
Uood common .............................................. U Id
Couuuou...................................... 0 13 0 15

i Ion—Broken Pekoe ......................................  0 25 0 78
Pekoes.................................................... 0 17 0 20
Pekoe Mouohonge................................... 0 15 0 20

i -ian—Pekoe Houcttongd..................................  0 15 0 18
(,r vlou greens—Young Hysons .........................  0 Id U 18

Hysons .................................... U 14* U 15
Gunpowders ............................ 0 13* U 14

China greens—Pingsuey gunnowder, low pr ide. .011 0 15
“ “ pea le   0 19 0 21
“ " pinbeal .. 0 23 U 32

Cv igous—Moning, finest ................................... 0 30 v 40
choi e.....................................0 21 0 30

" fine ......................................  0 18 0 2Î
" good common....................... 0 1 * h 13

Pakling,—boxed.................................... 0 It 0 i0
flue......................................0 2# 0 20

Coffee—The market continues un- 
rlianged anil qnict, with little local 
news. Grinders and roasters say that 
l.iisiness is about as usual. There arc 
no ( bailees of consequence reported 
i n m the New Yoik market.
Jamaica..................................................... . 0 10* 0 11
.lava.........................................................................  0 18 0 22
Much* ................................................................ 0 16 0 19
l(i. . No. 7 ..........................................................  0 09 n 10
Sanio*................................... ................................0 1 »* 0 11
Maracaibo .............................................................. 0 11 0 13*

Foreign Dried Fruits—There is no 
change in the dried fruit situation. Busi
ness is extremely quiet and there is 
I it tie inquiry from the jobbing trade. 
I'm rants are firm at latest foreign quo- 
lations. Loi ally, there is no demand to 
-l eak of. Shelled walnuts continue firm 
and the scarcity reported is confirmed. 
Dates urn hanged at recent advance. 
There is no change to report in Cali
fornia evaporated fiuits, and but little 

! usiness is passing.
Valencia Raisins —
Pine off-stalk, per lb.............................................. 0 01 0 041Selected, per lb....................................................... 0 04* 0 Ofil
I ayers, " ........................................................  0 05 0 06*

hates. Ilallnwees. per lb ......................................  0 04 0 04*
Californian Kvaporated Fruits—A t ricots, per lb................................................................ 0 13*
Penchas, “.................................... ............................ 0 lu*
Pears. “ .................................................................  0 13
Malaga Rai-ins—I '-mloti layer*.................................................................. 2 00
' Coimoisstiur Clusters "................................................. 2 50

“ *-hoxMi.........................   0 80
lioyal Buckingham Clusters,'' H»oxes.......................  1 10

“ “ boxes........................... 3 50
Excelsior Window Clusters,”..................................... 4 *0

" " " is................................... 1 3i
I’ ilifmnian Raisins—use tuuscalels. i«t*r |h ...................................... 0 07* 0 08

" “ seeded. in 1-lb. packages............ 0 08 0 09
11 “ 2 crown..............................   0 06
" " 3cmwn.................................................  0 06*
*• " 4 crown.................................................. 0 08

.unes— Per lh.
•Oh ............................................................................. 0 USi
At............................................................................... 0 i«
s..............................................................................  0 07
* ............................................................................. 0 •€
la..............................................................................  0 08
*............................................................................. 0 06
l'J0«............................................................................. 0 05
jon prunes (Italian style). 4 -60s........................... 0 08

“ " 80-60» ............................ 0 07
ion prunes (French style), 60-70e........................... 0 06

“ 9u-10ie ........................  0 04
luO-iaUs.......... .............. 0 04

rants—
i at'as. uncleaned....................................................... 0 041

i v Filiatras, per lb., In cases ............................ 0 04* 0 06
" cleaned ..................... 0 05» 0 C6

„ " In 1-lb. cartons............... 004006
•-•Ht Voetizzas “ ............................................ 0 064 0 07*
ll'“ " .................................................„ 0 08

■ ana Rahlng—
. aua raisins, per lb............................................  006* 008

" 1-lb. carton...........................................  0 09
1 nie fable Figs—

crown, extra fancy, 40-lb. boxes.............................. 0 13
• tr crown, fancy, 10-lb. boxes....................................  0 09

? ..'w crown ............ ..............................................  0 07 0 071
• -ve boxes, fine qualry. p*>r box .............................  0 11
rf'ey washnl figs, in baskets ner basket.................... 0 20

pnlleil figs, iu boxes, per box............................ 0 22
stuffed figs, “ v ............................ 0 28

” .............................................................  0 061 0 U7
Spices—The position of the spice mar- 
l is easy, prices generally being un

hanged and business quiet. Cloves arc 
■ i ported as being somewhat easier. Other 
ines aie unchanged.
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Per lb.
Pepper., black..........................................................  OU 0B

white.......................................................... 0 * 0 SO
Ginger...........................................................................0 IS 0 »
Cloves, whole ............................................................ 0 17 0 12
Cream of tartar...........................................   0 25 0 3o
AIMo*..........................................................................  o 13 0 15
Nutmegs........................................................................  0 *5 0 50

Bice and Tapioca—The situation is 
unchanged and business quiet. Tapioca 
is interesting on account of the strong 
advances re ently noted and the short
age of stork on the local maiket.
B rice, in 10 bag lots............................................................ 3 05
B rive, les* than 10 bags....................................................... 3 15
C rice, in 10 bag lots............................................................. 2 9*
C rice, in lw-s than 10 hag lots.......................................... 3(1)
Tapioca,medium peail.............................. . .........0 C5 0 16

Honey—The honey market is stronger. 
Theie is none to he had from the Vest 
as the stock theie is cleaned up.
White clorer, e.tracted tin......................................0< 8 0 091

" kega ...................................................  0 071 0 18
“ comb,new......................................... 0 13 0 14

Buckwheat .................................................................UU7 007

Btans—There is little change in the 
li arket. It is a little firmer, but other
wise is about the same as it was last 
week. Choice prime beans are selling 
now at $1.05 to $1.70, while lower grades 
may be obtained at pi ices ranging from 
$1.00 to $1.05. It is expected, however, 
that | rices will go up in the near future

VAST MINUTE PROVISION MARNETO.

Montreal, Thursday, Feb. IS, 1906 
BUTTER—No change. B sines# slightly beiter. 

aiiow ioim tend# to improvemerktt rtill f. rthtr. 
Choice t cie«imuy,23c.; good to Lue, u lolk 12c. 

CHEESE-Market rather dull. Holders asking 
13c. f r finest.

EGGS—Snows* orm imp oving i r sp**< t. Lighter 
iu. uipts m view L hiidud fre*h, 231-3 to 21c.; 
sell i t, held 20c.; storage. 16., auu limed. 17v 

PUOVISIONS—Maiket steady. Dnssed hog*. 13
lO 1 *v. Receipts very light. Huge scarce ill 
country Cur-U and rmoked meats iu good de
mand. Laid filming up.

and at these figures are considered good 
buying.

Choice prime bean*....................................................  1 65 1 70
Lower graues............................................................... 1 60 165

Maple Products—No change is report
ed in this maiket. The present weaiher 
is conducive to making sugar and if it 
continues it is expected prices will <ome 
down somewhat.
Maple syrup, io wood, per lb................................... 0 05’ 0 06

“ in large tins.......................................... 0 • G* 0 U7
Pure Townships sugar, per lb.......................................... 0 fii
Pure Lleauue County, per lb..................................... 0 u6 0 0 *

Evaporated Apples—The market is 
easier as regards demand for evapor
ated apples. Prices have gone up dur
ing the week. Winter varieties are none 
too plentiful and the price asked is fioni 
lie. to 11 l-2e. The high prices will 
undoubtedly curtail the consumption.

Fish—The demand for fish continues 
lo improve, and dealers anticipate a 
rush of orders within the next two 
wtvits. The Lenten season, as most 
people know, begins on Ash Wednesday, 
Febiuary 28, and, as most of the coun
try merchants have not ordeied their 
supply ahead of time, there is sure to 
be a heavy demand un to Ash Wednes
day. There is a scarcity of large frozen 
herrings. In salt fish, many lines are 
scarce and pi ices are advancing, espec
ially on leaders such as green cod and 
Labrador herring. Indeed, dealers do
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not expect there will be enough of these 
fish to supply the demand. The demand 
for prepared fish has been quiet, as 'is 
usual at this time. A continued int- 
piovement is noticeable in fresh frozen 
fish; and the stuck will be ample to sup
ply the tiade, except tor fresh halibut, 
which are rather scarce. Haddock are 
very plentiful and prices are a little 
lower owing to the large quantity com
ing forward.

Fresh f ozen fish—
Ningl f ozen haddock.....................................  0 031 0 C4
FrtUl haddo*. k. per lh....................................    0 0«* U 16

“ market cod, per lb..................................0 0.H 0 01
44 st-ak oo*l. tier lb.......................................0 « 4* 0 06

B.C. salmon, per lb......... *................................ 0 08j 0 09
Qualla salmon.............................. ...................0 17 » 0 03
Halibut. i«er lb................................................... 0 18* 0 09
Gaspj salmon............................................................. 0 15
Dore, p r lb ................................................... 0 <61 0 07
Larve whiiettsh. peril».................................... 0 03* 0 09
Small T-zen whit ti-h.....................  " 05 U 16
Lou d frozen erais pike............................... 0 4* 0 • 5
.Sea trout, per lb .............................................. 0 07 0 08
l4tL e t ou ‘ .............................................  0 *8j 0 19
Striped bass per lh.......................................... • 1$
l.argM herring, per 100 fish.............. ..............  2 10 2 2J
Meiiium .. ...............................................— 1 4J 1 SO
flniel s, Nj. 1, per lb ................................................ 1 08*
Mwcke el. ........................................................ 0 12
Extra lame .......................................................  0 12 0 13
Tvmcods .......................... ..............................  1 75 1 90

Smoke*l fish—
llad lien. 15 and 30-lh. boxes, per lb.---------  0 06 0 06*
Kippered hemiitf. per box...............................  0 83 « 90
St. .lohn bloat* r*. 10 in box, i er box.................. Ill
Ya m«»u h bloater* GO in a box .......................... 1 10
New hemug, iu small boxe», per box..................... 0 13

Oysters and Lobate-e—
htxr.dsnl* per imp gal.......................................... 1 40
Peli cis. per imp gal.................................................. 1 60
Oy ter pails, pint* per 100...................................... 10»

“ "* quart*. “ ....................................... 1 2»
T ire lobsters, per lb......................................... 0 15 0 16
New h iled lobsters, per lb...............................0 12 U 15

Prepar- d fi-h-
XV interport. 1-lb. bricks, end.................................... 0 f9
Golden, 2 "* “ “ .................................... 0 08
Butte.ess owl. favor to ..........   U 06

" fish. 1 and 2-lh. brick*, p* r lu............... 0 154
" fi h 2 -lh. Une*, p rib......................... 0 (4*

Skinless cud. 100-lb. cases, per case........................ 6 00
Salt and pickled fish—

No. I Labrador herring, per hhl —....................... 6 03
'* “ *' I»erhalfbbl....................:. 5 2i
44 “ “ |*er fiait.............................. •• 8)

" salmon, ten*................................ 18 0)
" “ " in bids................................. l.t U0

“ “ in * Ibis............................  7-‘0
" B.C. salmon, bhi* ........................................... 12 50
** “ half bbl ..................................... 7 UO
“ Labrador sea trout, bbls................................. 10 00
'* lake Ir nt. i>er kez............................................ 4 75
14 ma aert-1 per pail.........................   2 0»
“ l-me tieen cud, per lb............................ 0 (4) 0 « 5
'* me iuiu. 44 41 ...................................... 0 • 4
*' sma l. 44 14 ..................................... 0 13*

Pollock, mrd . creen, i»er lb...................................  0 0 *
Hath lock, per lb......................................................... 0 C3J
Sal eels, bill*.....  ..................................................... 0 i7fc
Sardines, bbl»., 200 lb............................................... 5 i0

KENTVTLLE, N. S., JAN. 25, 1905.
A year ago -esterday and to-day 

Kcntville had the first big snow storm 
of the season and the woist northeast 
storm for many years. It was also the 
commencement of a very hard and sev
ere Winter. On these days Kentville 
and the whole provint e was in the hands 
of the storm king. The streets of Kent
ville and county were piled light and 
left with huge banks of snow. There 
were no trains from the west from Wed
nesday the 25th, until Saturday after- 
i con, the 28th. From the 22nd until 
the 28th there was only one train from 
Halifax and that was the evening ex
press. On Monday the 30th all trains 
were in opeiation. (On the 22nd the 
Homing express from Halifax got as 
far as Digby Neck Crossin". From this 
out we had the “good old Winter time.”

The height of snow drifts between 
Iligby ttnd Weymouth were from 100 to 
200 feet long and 12 feet high. At 
Gaspereaux Bridge the drift was 100 
feet long and ten feet high.

It is almost Summer to-day, Jan. 27, 
1906.
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ABBREVIATED MARKET NOTES FOR CURRENT WEEK.
Canned Tomatoes—Advanced to $1.
Sugar Declined 10c.
Prunes - Declined from % to J£c.
Sago— Advanced 2c 
Tapioca—Advanced 1 to l%c.
Finnan Haddio—Declined 
Hides—Advanced 5c.
Muskrat Advanced 2 to 5c.

Ontario Markets.
Toronto, Feb. 16, 1906.

GROCERIES.
|Tlie general aspect of trade for the 

past week has remained unchanged. 
Quietness is reported by most of the 
wholesalers, and travelers speak of very 
little doing. Tomatoes have advanced, 
and apricots are pretty well up. It is 
reported from London, England, that 
olives have advanced 100 per cent. Cer
tain it is that they have gone up on this 
side to the extent of 25 per cent. Sago 
and tapioca have made some materia! 
advances, particularly the former, which 
has taken quite a jump.

Canned Goods—Scarcely any change 
in quotations since a week ago. To
matoes have advanced a little and are 
now quoted at $1.00. Considering the 
seasott, business cannot be complained 
of. though quiet. In canned goods most 
wholesalers are satisfied.

Group No. 1 comprises—
“Canada First,” “ Little Chief,” “ Log Cabin," "Horse
shoe ” and “ Auto " brands, also all private brands.

Group No. 2 comprises—
"Lynnvalley,” “Maple Leaf.” "Kent” "Lion," 
"Thistle,” and “Grand River” brands.

Group No. 3 comprises—
“Globe," "Jubilee,” " White Rose," and “Deer” 
brands.

Group Groups 
FRUITS No. 1 2 and 3

Apples, standard, 3’s....................
“ preserved, 3’s...................
** standard, gal...................

Blueberries—
2’s, standard............................
2’s, preserved..........................
Gals., standard........................

Cherries—
2 s, red, pitted.........................
2’s," not pitted...................
2 s, black, pitted.....................
2'b, " not pitted ................
2 b, white, pitted.....................
2's. " not pitted..................
Gallons, standard, not pitted 

“ " pitted —
Currants—

2 s, red, H.S..............................
2's, red, preserved..................
Gals., red, standard..............

“ “ solid pack ............
2's, black, H.S..........................
2's, " preserved................
Gals., black, standard...........

" “ solid pack.........

. 0 92j

iüi
. 2 02 

1 67 
. 2 02

1 57
2 22 

. 1 82
7 02
8 521

1 60 
1 80

. 2 07* 
. 6 021 
. 8 02*

2's, white Niagara .. 
21’s, white Niagara . 
3 s, white Niagara .. 
Gal, white Niagara 

Gooseberries—
2's, H. S.....................
2’s, preserved............
Gals., standard.........

“ solid pack.......

. 1 42j
1 77:

. 1 97 

. 3 52,

. 1 90 

. 2 12] 

. 6 02 
8 02

Lawtonberries—
2's, H.S.............
2's, preserved .. 
Gals., standard

li s, yellow (flats) ..
2s, yellow.................
21's, yellow.................
Z b, yellow .................
3*s, yellow (whole)...
2’s. white..................
2*’s, white..................
3rs, white.....................
*’•> Pie.......... . . .........
Gal., pie, peeled.......
Gal, pie, not peeled,

1 77| 
1 96 
5 52*

1 70
1 90
2 60 s
2 85 
2 371
1 75
2 50 
2 70

1 00
1 25
2 50

0 90
1 40
4 50

2 00
1 55
2 00
1 55
2 20 
1 80
7 00
8 50

1 571 
1 771
4 75
7 00
1 75
2 05
5 00
8 00

1 40 
1 75 
1 95 
3 50

1 8712 10 
6 00 
8 00

1 75 
1 921 
5 60

2 57 
2 8f
2 35
1 7f
22 . 
1 35 
4 50
3 55
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Pears—
2’s, Flemish Beauty.........
21 s, Flemish Beauty.........
3’s, Flemish Beauty..........
2's, Bartlett........................
21’s, Bartlett.......................
3s, Bartlett.........................

Gail., pie, peeled................
Gal., pie, not peeled.........

Pineapple—
2 s, sliced.............................
2's, grated...........................
3's, whole.............................

Plums, Damson—
2’s, light syrup.....................
2's, heavy syrup..................
21's. heavy syrup................
3 s, heavy syrup ................
Gal., standard.....................

Plums, Lombard—
2's, light syrup....................
2's, heavy syrup...................
21's, heavy syrup................
3’s, heavy syrup..................
Gal., standard...................

Plums, greengage—
2’s, light syrup....................
2’s, heavy syrup...................
2*’s, heavy syrup.................
3's heavy syrup.................
Gal., standard.....................

Plums, egg—
2's, heavy syrup..................
2è's, heavy syrup ..............
3s, heavy syrup...................

Raspberries, Red—
2's, L. S. (Shafferberries) .
2's, H. 8.................................
2's, preserved.....................
Gals., standard...................

“ solid pack................
Raspberries, Black—

2 s, black, H.S.....................
2'b. preserved.....................
Gals., standard...................

" solid pack..................

1 65
1 97|
2 12* 
1 80
2 17ft 

. 2 32*
1 27ft
3 80 
3 271

2 321 
. 2 571 
. 2 721

1 77;77*
971

0 97 - 1 22 
1 52 
1 77 

. 3 17

1 02 
1 27. 
1 52 1
3 47

1 55
. 1 82*

2 121

1 421 
1 67 

. 1 87 
5 27 
8 27

1 62* 
1 77* 
5 02ft 
8 72a

1 62*
1 95
2 10
1 77*
2 15
2 30
1 25
3 77* 
3 25

2 30 
2 55 
2 70

0 90 
1 15 
1 45
1 75
2 95

0 95 
1 20 
1 50 
1 75
3 15

1 00 
1 25 
1 50 
1 80 
3 45

1 52* 1 80
2 10

1 40
1 65 
1 85 
5 25 
8 25

1 60 
1 75 
5 00 
8 25

VEGETABLES
Asparagus—

2's, tips.............................................................. 2 52*
Beets—

2's. sliced, sugar and blood red................... 0 87.
2's, whole, " “   0 87]
3's, sliced, " “   0 97,
3's, whole, " "   0 97j

Beans—
2'b, golden wax....................................................... 0 82*
2's, refugee.........................................................0 85
3'b............................................................................ 1 27*
Gals.........................................................................  3 77*
2's, crystal wax.............................................. 0 95
2's, red kidney ............................................... 1
2's, Lima......................................................... 1 12j
Gals, standard ................................  4 52j
I s, Baked, plain................................................ 0 40
1 s, “ tomato sauce................................0 45
l's, " chili sauce.................................... 0 45
2's, “ plain............................................. 0 70
2's, “ tomato sauce................................0 75
2's, " chili sauce..................................  0 75
3's, plain (flat or tall)......................  0 87*
3’s, “ tomato sauce (flat or tall)........ 0 95
3's, " chili “ “  0 95

Cabbage—
3's......................................................................  0 87*

Carrots—
2 s......................................................................  0 92*
3’s......................................................................  1 02ft

Cauliflower—
2's......................................................................  1 42*
3’s......................................................................  1 82*

COr2's........................................................................ 0 85
Gal., on cob..................................................... 4 52*

Parsnips—
2’s......................................................................  0 92*
3's...................................................................... 02*

as—
Extra tine sifted, 2's.....................................  1 22*
Sweet wrinkle....................................................... 0 82ft
Early June........................................................ 0 70
2’s, standard............................................................ 0 62*

Pumpkin—
3's....................................................................  0 80
Gal....................................................................  2 52*

Rhubarb—
2's, preserved.................................................  1 17*
3 s “ ......................................... 1 92*
Gal., standard..................................................2 65

Spinach—
2’s........................................................................ 1
3's...................................................................... 1
Gals.................................................................. 5

................................................................. 1 031
Succotash—

2’s......................................................................  1 17*
Tomatoes—

3’s .......................................................................0 96
Gal....................................................................  3 02*

Turnips—
3’s...............................................  1 02*

2 50

0 85 
0 85 
0 95 
0 95

0 80 
0 82* 
1 25
3 75 
0 92* 
1 00 
1 10
4 50

0 90 
1 00

0 82*
4 50

90 
1 00

1 20 
0 80 
0 67* 
0 60

0 77* 
2 50

1 15
1 90
2 62*

1 40 
1 80
5 00

1 00

1 15

1 00 
3 00

1 00

SAUCE. ETC.
Tomato sauce, l's.....................................

“ " 2's........................................
“ M 3’s........................................

Chili sauce same as tomato sauce.
Catsups, tins, 2’s......................................" " g»l........................

‘ JUS».................. ........................

........ 0 55 0 90

................  460

........ 7 70 12 00

FISH.
Lobster, tails....................................................   3 50

" 1-lb. flats...............................................................  3 86
" *-lb. flats................................................................ 2 00

Mackerel..................................................................... 1 00 1 25
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, 5 cases and over, per doz.............................  1 55
1-lb. " less than 5 cases, "   1 57*
1-lb. Flat, 5 cases and over, "   1 67*
1-lb. “ less than 5 cases, “   1 70
J-lb. " 5 cases and over, "   1 00
|-lb. " less than 5 cases, "   1 02*
Low Inlet.
*-lb. Flat, 5 cases and over, “   0 95
i-lb. " less than 5 cases, “   0 97*
Sardines, French *’s........................................................... 0 14

" * s................................................... 0 23
" Portuguese**................................   0 08 0 10
" P. k C., ’*s..................................................  0 25 0 27
" P. k O., |s.................................................  0 35 0 38
" Domestic, i’s..............................................  0 03* 0 04
" Mustard, f size, cases 50 tins, per 100.... 3 75 4 50

Baddies, per doz.......................................   1 05 1 15
Haodiee, per case....................................................... 4 00 4 50
Kippered herrings, domestic............................................ 1 00

“ imported .................................  1 45 1 50*
Herrings in tomato sauce, domestic...............................  1 00

" " " imported..................... 1 40 1 40

MEATS. ETC.

Beef, corned Is, per doz..................................................  1 40
" 2s, "   2 50
" 6s, M .........   7 80
" 14s. *'   17 50

Chicken, l's, boneless 
Turkey, l’s,
Duck, l's, " 
Tongue, 1 s, lunch ..
Soup, 2's, giblet...........

“ 2’s, tomato...........
" 3’s, " ...........

Pig's feet, l's, boneless 
1*8 "

Aylmer Binicoe

3 Î0 3 10
3 20 3 10
3 20 3 10
2 85 2 75
2 05 1 95
1 00
1 45

1 65
2 40

Sugar—The market has been very 
weak in sugars for some time past, cul
minating in a still further decline of 
10c. for refined. Willet & Gray, in their 
weekly report, say: Receipt of raws at 
U. S. four ports were ten thousand less 
than the week’s meltings. One refinery 
has closed down in consequence of ac
cumulation of the refined produc t. Prices 
have now' nearly touched the lowest on 
record for 96 degrees test centrifugals, 
which w as 3.31c. in January, 1904. They 
are now 30c. below the parity of quo
tations for Euiopean beet sugar. In 
refined, buyers have limited their orders 
and withdrawals to the covering of ac
tual wants only. Contracts for large 
quantities have expired and as with
drawals against such have come in slow
ly, the American and Howell have an
nounced that if shipping instructions 
for undelivered portions are not re
ceived by 19th inst., guarantee on same 
will be withdrawn.
Puts lump», In 60-lb. boxe»..............................................  J JJ

8t. Lawrence granulated, barrel».................................... } 08
Bednath’e granulated......................................................... } 08
Acadia granulated ........................................................... i 5
Be flip granulated................................................................ j “
Bright ooéee........................................................................ ? S

No. 2 "     3 78
No’ 1 "    3 68
Granulated and yeUow, 100-lb. bags. 5c. less thanbbls.

Syrups and Molasses—There has been 
no ehange in quotations since last week, 
and no new features in these lines have 
developed. Sales are keeping up fairly 
well considering the general quietness. 
The New York markets have a slight 
tendency to rise, but it has not been felt 
here.

tins (in 2 doz.

014 
0 37o oil
0 Mi 
0 03 
1 30 
008 
1 90 8»

36
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Saw Orleans, medium ............................................. J JO 0 96

•• open kettle..............................................................
arbadoee, extra fancy............................................. 0 45 0 50
>rto Bioo.......................................................................J 43 0 48

Vest Indian................................................................. 0 32 0 35
v.aple syrup—
imperial qte........................................................................... 0 87è
i jftl. cans............ .................................................................. 0 95

gel. oena, pergiu.................................................................. 1 00
rlarreli, per gel..................................................................... 0 75
5 gal. Imp. brand, per can...................................................  4 50
l gaL " per oaee....................................... . .... S JO
ijS*- » “ 100

Tea—Domestic trade in tea has been 
i:iiod, but with no unusual development. 
,). & H. Thompson in their latest Lon
don report, speaking of Indian, say : 
Though quotations throughout weie very 
irregular, the auctions, on the whole, 
passed with more spirit for all grades 
e xcept commonest, which were not want
ed. Improvement in quality is as yet 
by no means general amongst Assam 
descriptions, but where this was dis
cernible buyers did not hesitate to bid 
freely—a feature which augurs well for 
the few good Autumn tens that may ar
rive. On the other hand, the trade were 
equally ready to dron the prices of med
ium teas with poor liquoring character, 
offers being sometimes 1-‘2d per lb. be
low previous rates. Rrokens of all kinds 
were firm at the decline lately establish
ed, the best tippy parcels being in more 
lequest, while dusts were inclined to be 
dearer.

In Ceylons, although prices for the 
most part were unchanged, and where 
quality was inferior, even distinctly low
er, the trade throughout displayed more 
confidence, there being a geneial will
ingness to do business- a feature which 
was somewhat lacking last week. De
mand, as usual, was largely concentrated 
on good medium grades between 7d and 
Pd. while the best broken pekoes met 
with increased attention, quotations for 
Hie latter, in spite of inferior charac
ter, being frequently unchanged. Com
mon pekoes about 5d per pound were 
steady, but inferior pekoe souchongs 
were again neglected, one or two small 
lots being withdrawn at 3 1-2 to 3 3-4d 
per pound. Dusts were in request at 
fully previous ratos, very little being 
obtainable under 4d, while Indian of 
similar quality was to be had at 3d per 
pound.

In Chinas the finer grades of Moning 
«till attract attention, full rates being 
paid for small quantities. There is also 
renie inquiry for medium Panyongs and 
a few sales are reported. The excellent 
value obtainable in the commoner grades 
of black and red leaf descriptions is 
-timnlating demand for expoit. The 
market is practically bare of scented 
capers under lOd, while oolongs show 
no change. Foochow orange pekoes 
have been dealt in from fi l-2d to 9 1-2d 
per pound.

Coffee—The demand for coffee con
tinues to maintain itself, but shows no 
material advancement. There is no 
quotable change in prices since our last 
issue. Willet & dray’s weekly state
ment says: The arrivals of mild coffees 
from July 1 to February 1 are fully 
.■100,000 bags less than the same time 
last season, and continue to decrease in

the same ratio, so that the movement up 
to the end of the season can be expected 
to fall 1,000,000 bags below the total 
of last year. The total Rio and Santos 
receipts are so far 100,000 bags less 
than a year ago. ^Another thing is cer
tain: that consumption is constantly iu- 
eiearing and has considerably diminish
ed the invisible supplies during the past 
two years, but in the face of this in
creasing consumption and decreasing 
production (world’s visible 1,700,000 
bags less tjian a year ago) the coffee 
world is again looking at the Brazilian 
‘‘predictions” of large crops, appar
ently heedless of previous failures. A 
year ago heavy rains caused a large 
quantity of berries to fall from the 
trees. As similar weather has been and 
is being experienced in the coffee regions 
of Brazil this year, predictions of a 
large crop are premature and doubtful 
The trade can better afford to he guided 
by facts ns they are than by future pre
dictions that seldom materialize.

Foreign Dried Fruits—The market 
is still strong; sales have been only or
dinary and very little alteration in 
quotations are necessary. Foreign mar
kets are fVm. particularly in raisins, 
currants and dates, and all reports de
note a maintenance of prices.

Prunes, Santa Clara—
Per lb. Per lb.

90-10*50 11» IxixeaC 0*1 J 061 60-7*, 50-lb boit« 0 071 0 07! 
80-901 “ 0 06! 0 07 50450» 0 08 0 081
70-801 “ 0 06J 0 071 ** 0 081 0 09

30-40» “ 0 10 0 101
Candied and Drained Peels—
Lemon................ 0 09! 0 101 Citron
Orange.................0 101 0 HiFigs—
F.lemes, per lb..............................................
Tapnete, “ ................................................
Apricots—
Ualifomian evaporated, in 50-11» boxes....
Peaches—
Oaliforoian evaporated. “ “
Pears—
Californian evaporated, per lb..................
Currants—
Fine FUiatras— 0 061 up Voetlxzae
Pafnu................... 0 06 0 06|
Raisins—
Sultana..........................................................

'• Fancy..............................................
“ Extra fancy ......... .........................

Valencia*, selected...................................
Seeded, 1-lb packets ...................................
California, loose muscatels—

0 16 0 18

0 10 0 14
.... 0 04

0 14 0 15 

0 14 0 15

......... 0 13

0 071 0 084

0 054 0 f'7 
010 0 14 
0 15 0 16 
0 05J 0 06 
0 11 0 134

o 074 
0 09

Dates—
Hallowees...........0 r4| 0 05 Fards new choicest 0 09 0 1<H
■aim....................  0 04 0 041 “ new choice.........  0 094
Domestic evaporated apples............................................. 0 10

Foreign Nuts—There has been no 
ihange in nuts. Prices remain the same 
as last quotation.
Almonds, Tarragona, pet lb.................................. 0 13 0 13|

“ shelled Valencias.....................................  0 25 0 28
Walnuts. Grenoble. ..................................... 0 154 0 16

“ Bordeaux. M ..................................... 0 111 0 12
•' shelled  ..............................................  0 20 0 25

Filberts, per lb.................................................................. 0 10
Pecans, per lb........................................................... 0 14 0 17
New Brazils, per lb..................................................  0 141 0 15

(The following quotations on peanuts are for sack lots, 
green. For roasted add 2c. )
Selected Spanish................................................................ 0 081
A I s, banners and suns .................................................  0 08
Japanese Jumbo's............................................................ 0 084
Virginia "   0 10

Spices—Quotations in spices remain 
the same as last week, with trade quiet, 
and no new developments.

Spices— Per lb.

Ginger........................................................................  0 18 0 20
Oassia.........................................................................  0 31 0 35
Nutmeg....................................................................  045 075
Cloves, whole............................................................  0 35 0 35
Cream of tartar................................... .............................. 0 25
Allspice............................................................................... 0 15
Mace .......................................................................... 0 80 0 90

Rice and Tapioca—Trade is good in 
these lines and prices of sago and 
tapioca have advanced, particularly sago,

19

which is now quoted at 6. Every indica
tion is that prices will remain firm and 
I he demand good.

Rice and Tapioca—
Per lb.

o P 
0 16 
0 084 
0 07 
0 06

0 03*. 0 
0 06 
0 06

Rice, stand. B.......
Rangoon................
Patna.....................
Japan....................
Sago......................................................... ............... • ••
Carolina rice........................................................... 0 08
Louisiana rice................................................... . 0 06
Tapioca, staple......... ...................................................... 0 06

" double goat ...................................................... o C61

Honey—There is nothing new in the 
honey market. Prices remain the same 
as our last quotations. The quality is 
good and the market not over-stocked.
Honey, attracted doter, in 60-lb. cans, per lb............  0 C*

“ “ mo lb. * 10 lb. cans, lb......... 0 084
sections. No l. per dot....................................... 2 00

“ “ No. t “ ......................................... 1 50
Buckwheat, per lb......................................... 0 044 0 05

“ sections per dor............................. 1 DO 1 25

Beans—It is probable that beans will 
advance. The quality on the market is 
good and prices firm.
Beene,handpicked, per buah............................................ 185

“ prime. No. 1............................................................ 1 J*
“ Lima, per lb...................................................  0 07 0 V7|

Fish—While, the cold weather held 
business showed a marked improvement, 
but with the following milder weather a 
consequent depression was experienced. 
Oil the whole, trade has been good for 
some time past, with little or no change 
in prices. Finnan baddies are fairly 
plentiful and are quoted this week tie. 
to ti l-2e., a half cent less than last week.
Frozen halibut, per lb....................................................... 0 10
Freeh haddock “ ........................................................... 0 06
Frozen trout “ ...........................................................  0 U9
Fresh cod steak, per lb........................................   0 064

“ lobsters, boiled, per lb............................................  0 25
Frozen B.C. salmon, per lb............................................... 0 10
Shrimps per gal............................................................... I 25
Whitefish, per lb............................................................... 0 09

" winter caught, per lh......................................... 0 094
Herring, per lb.........................  ............................  0 031 0 01
Pickerel " ■...................................................  0 07 0 074
Oysters, standard, small pail...............................  4 00 4 20

" selects, pail........................... ............................ 4 80
Finnan baddies........................................................  0 06 0 061
Ciscoes................................................................................... 1 25
Kippers, 80 to box................................................................ 1 25
Bloaters. 80 to box............................................... 1 15
Mackerel, per lb ................................................................. 0 10
Labrador herring salt. No. 1, half t»bl........................... 3 25
Frozen sea herring, per 100............................................... 2 25
Boneless fish, per lb............................................................. u 05
Cod fish, 1-lb. bricks....................................................... 0 07|
Quail-on-toast, per lb............................................... Ü 05J 0 Oq
Flitehed cod fish, in cases of 100 lbs., per lb.............. 0 074

Hides— Hides are lather quiet just 
now. iTheve is a surplus on the market 
ami tanners arc filled up, which is usual 
at thi- time of year from their having 
stocked earlier in the Fall. The Cni- 
i ago hide market is in a veiy unsett'ed 
condition just at present. Fur skins a»e 
oniet : not much change in prices, with 
the exception of muskrat, which has ad
vanced 2c. to 5c.
Hides, inspected, steers, « 11 

0 10 
o 104 
0 194

Na !...........................
No. 2............................

* “ cows, No 1..............................
“ * “ No. 2..............................

Country hides, fiat, per lb................................................ 0 U
Calf skins. No. 1, selected.................................................. 0 13

" " No. 3................................................................... 0 11
Sheep skins................................................................. 1 25 1 35
Horse hides. No. 1 .......  3 00 3 25
Rendered tallow, per lb............................................ 0 041 0 04|
Polled woo* super, per lb....................................... 0 S3 C 34

* “ extra -    0 94 0 35

Fur Skins.
No
80 fo

Fisher......................................... ........................ 3 00

......................... 3 00

......................... 3 00

" pale..................................

Skunk..... ................................

“ prairie.............................
Wolverine...................................

1, Prime
9 1 00

15 90 
7 00 
6 00 
3 75 

10 00 
6 00 

30 00 
5 00 
3 25 
0 18 
1 40 
1 65 
0 50 
3 00 
1 36 
5 50
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B. C. News.
Vancouver, Feb. 8, 1906.

Following the plebiscite taken on the 
market question at the civic elections 
early lest month, the trades and indus
tries committee ol the X ancouver City 
Council has been discussing definite 
plans. The location was fixed by the 
vote taken, and now the city engineer is 
getting out plans for a proposed $100,- 
000 building. The by-law to raise deben
ture funds for this amount will have to 
be submitted to the rate-payers. The 
hope of creating a very considerable at
traction for the ranching population by 
establishing the market is getting a 
strong support for the proposition 
among the business men....

Because there was but one tender for 
supply of groceries for the current year 
for civic institutions, one of the alder
men accused the retail grocery trade of 
being in a combine with the intention of 
putting up prices on the city. The lone 
bidder, the City Grocery Co., Limited, 
conies back with an offer of $500 to be 
given to anv public charity to be named 
by the alderman if he can prove his as
sertions. which the company indignantly 
deny so far as their knowledge is con
cerned. Thev claim that the prices they 
formerly had did not give a. profit, as 
small quantities had frequently to he 
supplied < n special delivery. The grocer 
who had the contract last year did not 
bill again, and be is quoted as saying 
that be made no money at the prices he 
bid. The fact that there are some 200 
grocers, large and small, in the city, 
makes it almost impossible to get an 
association together, let alone a com
bine. The City Grocer v Co.’s $500 is 
still awaiting a taker.

This week the sugar ship, Cambrian 
King, with 5,000 tons of taw sugar from 
the Mauritius for the B. C. Sugar Re
finery, discharged cargo at the refinery 
wharf. The Avsgarlh, which is the next 
vessel expected with sugar cargo, is 60 
days out from Demerara. The steamer 
Indradeo is under charter to bring raw 
sugar cargo from Fiji to Vancouver. 
Heretofore the Canadian-Australian line 
steamers have been the onlv vessels to 
bring raw sugar from Fiji.

The annual convention of the British 
Columbia Fruit Growers’ Association 
was held in Vancouver yesterday and 
to-day. Mr. R M. Calmer, immigration 
commissioner, who has returned from 
England, brought for exhibition before 
the convention the gold medal for fruit 
which was won over all competitors at 
the Karls Court Exposition a short 
time ago.

In the markets —The jobbers report 
that they are quite satisfied with the 
way .January trade totalled up, though, 
as was to be expected, it was rather 
quiet. The retail trade is in verv satis
factory condition and both wholesale and 
retail report money fairly easy and col
lections correspondingly good.

Prospects for the approaching season 
ar. perhaps the brightest and broadest 
in the experience of the wholesale trade 
of this province. Added to the steady 
expansion of the province in every line, 
and most particularly in the wav of set
tlement and development of agricultural 
lands, the prosperity of the mining in

dustry wherever it is being prosecuted, 
the unprecedented expansion of the tim
ber trade, and the very lively expecta
tion of considerable railroad building in 
the coming season, give three factors of 
very great importance. True, it is hard
ly to be expected that there will be 
much stir in the salmon fishing industry 
of the Fraser River, as this is counted 
one of the “off years," but the northern 
fishing is every year expanding and there 
are several more canneries to be operat
ed on northern British Columbia rivers 
in 1906. The establishment of traps on 
Vancouver Island is insuring that there 
will be at least a fair proportion of the 
fish which head for the Fraser River, 
caught in Canadian instead of American 
nets. If half the railway building is car
ried on this season that is projected, 
there will be plenty of trade to keep 
everyone busy.

Produce.—For the first time this sea
son eggs have been imported into this 
market. Oregon fresh ranch eggs are 
plentiful now at the uniform quotation 
of 32Jc. to the trade. As they are quite 
as fresh as the local new laid stock, the 
price of the latter has fallen to the same 
figure. Local fresh eggs are becoming 
very plentiful, so much so that some re
tailers, even in the city, are offering 
quantities to the wholesale trade. Very 
few case eggs of good quality remain on 
the market. They arc not very good 
sellers now that fresh stock is freclv of
fered. The pickled stock is selling down 
from 25 cents, as to quality.

Good stock eastern butter, though not 
plentiful, is being received in quantities 
to meet demand. It sells at 28c in pack
ages. Local creamery still brings 35c., 
and as supply is not likely to increase 
for some time, and demand is not met. 
the price will stand yet.

Groceries—White beaus and other 
varieties of dried beans are entirely sup
plied to this market from California and 
for some years none have been shipped 
from the east. The only local supply 
ever handled here is in a limited way 
from Ashcroft and Spence’s Bridge, and 
of this stock the quality is fine, but the 
growers demand more than the trade 
can afford to pay. The California stocks 
are selling here to the trade at : White, 
2?e. ; Lima, 5c; pinks, 3!c. ; Bayous, 
4jc. Quantity is unlimited.

Demand for raisins is light at present, 
and prices stand at 9ic. to 10c., but 
easy at that. If there were much in
quiry prices would likely drop as stocks 
are pretty heavy.

Dried fruits show no changes this week 
and demand is but fair. The same con
dition is reported of canned stocks. In 
both lines fair stocks are held, but not 
offered, as northern orders will require 
the larger part of what is on hand. 
Strawberries canned in the State of 
Washington are held on order for north
ern supply, because of the scarcity of 
that line in the east.

Fruit.—Coldstream apples arc cleaned 
up. Lytton and other places in the up
per Fraser valley are supplying a fairly 
good quantity and of very line quality. 
Son e better class stock from lower 
mainland orchards is also being offered. 
Good fruit brings as high as $2 per 
case. Lower mainland is quoted at 
$1.25 to $1.75 per box.

Car lots of oranges arc being received, 
and the quality is very fine now The 
fact that the market got pretty well

40

cleaned up during the three weeks of 
rainy season in California recently when 
the packers were not shipping has given 
prices an upward tendency. They rangi 
from $2.75 to $3.50 per case. Tin 
chances of further increase are, however 
slight.

Bananas are being received regular!) 
They are coming in line shape and ini 
ing out well. A car from Limon is dur 
on the 15th.

Rhubarb of local growth, forced, ui 
course, is being offered anil brings aboui 
12c. per lb. It is very choice.

Vegetables. — Lettuce of hot-house 
growth, usually in good supply.all Win 
ter, has been scarce this week. Vii 
toria green-houses supply the major pan 
of the trade, but they have got behind 
orders, and it will be a week hefon 
fresh supplies will be in. Celery is prêt 
ty high yet. It is, of course, all from 
California now. Quotation is 75c. pel 
dozen. Cabbage, also from California 
is bringing 3£c. Cauliflower, anothei 
line brought from California, is of verx 
good quality and selling at $1.50 per 
dozen. Green onions and parsley vet) 
tastily put up in small cartons and pro 
duced locally are being offered.

Only Yakima potatoes are now offer 
ing for choice stock, as no Ashcrofts are 
obtainable. The quotation is firm al 
$30 per ton. Local low'er Fraser stock 
is anything from $16 per ton down.

Australian onions will be in by the 
March steamer. At present the Oregon 
market supplies this, arid the price is 3c

N. S. Markets.
Halifax, Feb. 10, 1906 

A drop of 4U cents per hundred pound.-, 
in the price of sugar here has caused 
some excitement among the grocer) 
trade, and the consumer is jubilant a- 
lhe result. Such a heavy drop at one 
lime is something unusual on this mar 
ket. The decline is confined principall) 
to Austrian granulated and was marie 
by the wholesale merchants and not the 
refineries. The price quoted here now is 
$3.70 per hundred pounds. The retailers 
are taking every advantage of the slump 
in prices and are booming sugar in 
every quarter. In the sections of the 
city where the business rivalry is keen, 
the retailers are advertising and selling 
27 pounds of this grade of sugar for one 
dollar, or $3.75 per bag of 100 pounds, 
which is only five cents profit on the 
wholesale market price. There is some 
inside to this slump in price, and jusi 
at the present time it is impossible I » 
get at the bottom of it. Those who arc 
most interested in it decline to make a 
statement. The other grades of sugai 
remain unchanged, the quotations being
as follows :
Granulated XXX................. $4.20
Bright yellow ................... LOU
No. 1 yellow .................. 3.71
I nbranded .................. 3.55

The Fish Market.
The local market is well stocked with 

fresh fish—haddock, cod, smelts, halibut, 
(cold storage), and lobsters. Clams arc 
plentiful, and there are a few island 
oysters on the market. These are worth 
$7 and $8 a barrel, and retail at $1 
per quart. American oysters (in tins) 
are handled here in large quantities at 
this season of the year. There is not a 
very heavy demand for fresh fish just at



]i Lruary 16, 1906 THE MARKETS The Canadian Grocer

,M-nt. The local consumption is* very 
lit, and the foreign markets are re
lied to be over supplied and very de- 
issed. This is particularly so of the 
„rto Rico market, Trinidad, and other 
lands of the West Indies. There is a 

light improvement in the t'uban mar- 
..j, anil prices are steadier, cod being 
noted there at $8. Fresh herring are 

ling here at $5 per barrel, and they 
in fairly good demand. Though the 

,-allier has been mild and favorable, 
a arrivals of fish here are very small. 
9U cargoes of lish which arrived here 
,im Lunenburg were disposed of for 
, fiU and $5.75. It is stated that the 
licrmen along the coast have not many 
li left in the stores. The dealers here 
peel that the demand as usual for lish 
,nug the Lenten season will be large,

, i,d they are looking forward to early 
,d increased foreign shipments

Eggs.
Newly laid eggs at 20 cents per dozen 

something unprecedented in these 
Ii,i11s during the early days of February, 

ni such is the prevailing figure at the 
pii'sent time, and strange to say there 

nu scarcity. At other Winter seasons 
i here would be a scramble among the 
,,,hhers to secure good fresh stock at 
any price, but it is not so this year. In 
i.n’t eggs seem so plentiful on the mar
ket that the jobbers have assumed an 
,ii of independence, and dealers from 

uiiiside points have found this out dur
ing the past few days. Some persons 
inun shore points who brought large 
ipianlities of eggs to the city, refuse! 
:ii cents per dozen for their stock, pre
ferring to take them back home where 
ilie price was just as good, and in some 
eases a little better. Should the mild 
weather continue the price is expected 
in show a further decline. The local de- 
laainl lor fresh laid eggs is fairly good, 
i use eggs which have been in stock for 
everal months are quoted at 18 cents, 
oid they are selling slow at that price.

11 is reported that some jobbers have 
eiy large stocks of case eggs in cold 
loiage and this unexpected supply of 

; i esh laid eggs coming on the market 
ow is a very serious matter for those 

' iiu have the large holdings.
Butter.

The butter situation is improving as 
-.garda the supply, hut the price holds 
ei) firm. Fresh country butter is lie- 

marketed in considerable quantities
• \ the farmers themselves, the mild 
eat her aiding them very greatly in 
■ivel. The stocks of butler held tiv the 
idiers here are verv large, and the

-li made article coming direct from
• •• farmers is injuring their trade, the 
,iner dealing direct with the consunt-

Quotations here arc as follows : 
icamery prints, 211 cents ; small tubs,
• cents ; creamery boxes, 24 cents ; 

•dis, 22 to 21 cents, according to qnal-
"y.

Pork.
Fresh pork is a very scarce article on 
is market. But few hogs are coming 

i the city, and the dealers are at a 
ss to know where to draw a supply 

•rom. During the week some of the 
rge sausage makers had to suspend 

lierai ions owing to the scarcity of 
"rk. Nine cents is the price quoted, 
,nd most dealers decline to offer above 
hat ligure, as they claim that it is im- 
ussible for them to handle it and make 
>»y money out of it at a higher price.

! he demand everywhere appears to be

good. Those who have hogs alive are 
still holding out for more money, as 
they are familiar with the condition of 
like market at the present time.

Collections Good.
Jobbers report business very satisfac

tory, and up to all expectations as far 
as the citv trade is concerned, but busi
ness from outside points is a little slow. 
Collections in most cases are very good.

N. B. Markets.
Nt. John, Fell. 15, l!HHi.

Business continues rather quiet ex
cel;! in legat'd to that |H-rtaining to Witt
ier port t rallie. This will be a tecoril 
year. 'Every effort is being made to 
have adequate facilities lor the further 
increase expected next season. This 
is of great importance, as the size of 
the sleumeis which will want to come 
will j;oth requite deeiier water and long 
er wharves. It begins to look as if the 
gteul increase in the size of steamer» 
would greatly affect Montreal in the 
Summer business. If Quebec is awake 
she should find in this her op|Hirlunity.

in markets theie is little of interest. 
There is a fut titer deeline in sugar. In 
spices, ginger is rather higher. Cloves, 
while still high, are rather easier. I'im- 
enlo and i innamon are tinner. Cream of 
tartar, which a week or two ago touch
ed a low point, already shows an ad 
vaine and is lirm.

Oil—While there is still a steady sale 
for limning oil, the price of which is 
low, it is not so important a factor in 
trade. Lubiirating oils have a fair sale 
lor laiei delivery, but the outlook is 
just fair. Jit paint oils prices will rule 
high, linseed oil being much higher llta.i 
Inst season. The prices were at that 
time extremely low. Turpentine is ex
treme and seems likely to lie even higher. 
Cod oil has hetu at a good pi ice all sea
son, showing better value than was ex
pected, owing to large outside demand.

Salt —In Liveipool toarse salt prices 
are linnly held. Imports have been 
somewhat huger during the last lew 
vvet.'is and there being lint a fair de
mand there is a considerable increase in 
stock held in store. In line salt some 
small shipments of Live ‘ factory 
tilled have been leeeived. Owing lo the 
increased sale of Canadian line, ini|>orts 
are much smaller than a few years ago.

Canned Goods— Vegetables ate still 
being sold cheap. 1‘eas are very low. 
Ci.rn is iirmei and better values should 
rule. Tomatoes are higher and the sit
uation is a linn one, the more so he- 
•ause the high -iriee in the l'lilted 
Slates will prevent onr getting sup- 
plita there as has been done during the 
past two seasons; however, in the face 
of this, some are fourni naming a lower 
tigme than they could replace at. In 
meats, prices will rule low, though deal
ers could not now buy at the price at 
which many made their contracts for 
Spring. Salmon and fruits unchanged. 
A fair sale for apples. Oysters firmer. 
In domestic fish a fair stock of sai- 
dines: other lines short supply; some

nice Jamaicas still offered. Lemons low 
and just a fair business. In apples. ht<i 
slock brings high prices, hut low grade 
stock is hard lo sell at any figure. Nice 
Malaga grapes still offered. Cranber
ries, owing lo extieme price, are not im
ported.

Dried Fruit—California seeded raisins 
bave somewhat recovered from the de
cline. I‘rices are still reasonable; there 
is a good sale. Valencias have had the 
Inst season for some years, itiling much 
lovvei than otliei varieties. 1‘nmes arc 
lirmer, particularly small sizes. Apricots 
and peaches lirm; sales small. Dates a 
fair sto'k; prices i at her higher: there 
is improved demand each year fbr pack
age dates. Figs and peels dull. The 
latter aie higbei. Evaporated apples 
hold at high figures, which affects the 
sale and makes a fair demand for dried. 
Unions are easy; Canadian stock ha- 
kept poorly. Some Valencia onions have 
bien impelted; these bring a higher 
price.

Molasses—There I» a fair demand: 
prices are easy. The fancy Barbadovs 
being imported is having a good demand, 
and if picsenl price can lie maintained, 
will he an active competitor of 1‘orto 
Rico.

Fish—The broken weather has affect 
c I business in fresh fish, fm which there 
is a good demand at this season; quite 
full prices rule. Ill dry lish values are 
still high, though market soimvvhat dull. 
1‘iekled herring are in light supply and 
high ligiiie-s rule. Smoked herriii,r hold 
III m at fu.l ligures. Daddies i al lier 
quiet.

SECURED AGENCY FOR THE 
STATES.

1'lie A. F. MacLaien Imperial Cheese 
Company, who have lot about a year re
presented Maeonochie Bros. «V Co., of 
London, England, in Toronto and the 
i’rovince oi Ontario, have secured the 
agency for the same firm for the 1‘rov- 
ince of Quebec, and also for the l nited 
States. This is not only a tribute to 
the satisfait ni y manner in which the 
A. F. MacLaien Imperial Cheese Com
pany looked after I licit principals' busi
ness in Ontario, but is peculiarly inter 
esting from the tact that a Canadian 
lirm lias been given charge of the bust 
ness of an English company in the 
Cnited States. It is usually the other 
way around.

The agreement between the Macl.aren 
Imperial Cheese Company and Maeono- 
chie Bios, was consummated this 
week. Mr. A. W. Maeonochie visited 
New \ork and there had a conference 
with Mr. Henry Wright, the president, 
and Mr. C. L. Marshall, the manager, ol 
the agency department ol the MacLaren 
Imperial Cheese Company. The two 
latter gentlemen returned to Canada on 
Wednesday. They regretted that they 
could not" bring Mr. Maeonochie with 
them, but the tatter's visit to this con
tinent was so brief that he had not 
time to go beyond New York.

Among the lines manufactured by 
Maeonochie Brothers arc preserved 
tish. peels, pickles, sauces, marmalade 
and jams, and, as [minted out in The 
(irocer a few weeks ago, their trade has 
recently grown enormously in Canada.
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1
THE GREAT WEST

WESTERN ASSOCIATION NEWS
" The Canadian Grocer " the Official Organ.

Address all communications for this department to The Canadian Gbocer,
511 Union Bank Building, Winnipeg, Man.

Secretary Coulson returned early in 
the week irom a successful trip in 
Saskatchewan, and handed tu The Cana
dian Grocer the following list of new 
members : 11. Stevenson, Bishop &
Jicddin, 11. De Janey, iyvan, Sask.; 
V. J. floss, Hamilton Gros, Ai Co., Ai. 
Dyers, Stoughton, Sask.; Docker Ao 
f raser, Alunroe >k Co., Uobt. Dell, 
lie ward, Sask.; Aiinm <k Dundas, \\. U. 
Rowland, francis, Sask., J. d. iMlty, 
D. A. Freeland, Usage, sask.; nail, 
AiacDiarmid ik Co., Morrison <k Ale 
i.vod, Campbell Dios., Fillmore, Sask.; 
Williams vk Griffith, S. it. Carruthers, 
Crcelman, Sask., Craig <k Dobson, 
Johnston Dros., Rouleau Supply Co., 
itouleau, Sask.; W. 11. Dull, Drink
water, Sask.; J. A. Weir, L. D. Spai 
ling, Wilcox, Sask.; W. Franklin, H. S. 
Anderson, C. A. Turner, Al. S. Fredeu- 
berg, Milestone, Sask.; A. W. Adams, 
S. C. Wright, Lang, Sask.; F. D. 
Llliott Ac Co., 1 eliowgrass Supply 
Co., F. Stewart, Ï eliowgrass, Sask.; 
Win. LaChapelle, L. Foisie, AlcTaggart, 
Sask.; W. Home, L. A. Freeland, vey- 
burn, Sask.; Wedin Dros., Midale, 
Sask.; L. S. Conant Ac Son, F. D. 
Hives, lialbute, Sask.; Hopper Dros., 
Fstevan, Sask.; K. Dupuis, Hitchcock, 
Sask.; F. Letschke, lialbute, Sask.

• • •

Drandon grocers have for some time 
had their own retail association, and it 
has been very successful. Realizing the 
benefits of atliiliation with an associa
tion comprising the trade of three prov
inces, they have joined the Western 
Association.

it should be clearly understood by the 
trade that the invitation to the con
vention this week is not confined to the 
members of the association, but that 
all bone fide retailers will be made wel
come.

On January 30 the first local meeting 
ot the Dauphin branch was held in Mc
Creary, the dealers present being Jno. 
Campbell, Mackinac; Jos. Ilemlin and 
Harry lloude, St. Rose du Lac; U. 
Trottier, I*. Trottier and Jos. Boievert, 
l.aurier; J. Durgoyne, S. Durgoyne, P. 
Riddell and Jas. Riddell, McCreary. J. 
Boisvert acted as chairman and John 
Durgoyne as secretary, and were later 
elected president and secretary of the 
Dauphin branch, while John Campbell 
was elected vice-president. A price list 
on staples was adopted. Another meet
ing will be held on the 10th inst.

ANNUAL MEETING OF W.R.M.A.
The annual meeting of the Retail Mer

chants’ Association opened in Alanitoba 
Hall, Winnipeg, on Tuesday afternoon, 
the 13th inst., with a fair attendance of 
dealers from Manitoba, Saskatchewan 
and Albert.

The secretary-treasurer’s report was 
in part as follows ;

Mr. President and Gentlemen :—1 beg 
herewith to submit my first annual re
port. The term just closed has been a 
very busy one in the way of organiza
tion work, and the association has been 
placed in such a position that its suc
cess is assured. The membership has 
been increased by over 400, and branches 
of the association have been formed in 
the greater part of the three Provinces 
of Alanitoba, Saskatchewan and Al
berta. From what 1 can learn these 
branches are in fairly good working or
der, considering that this is practically 
the first year in the life of the associa
tion, and that it is therefore still in 
its infancy.

In the course of my work in the new 
provinces I have found that it will be 
necessary to increase the strength of 
our executive in order to give Sas
katchewan and Alberta an equal repre
sentation with Manitoba. The three 
provinces are now well represented in 
our membership, and I believe that at 
this convention we should elect our 
standing and special committees, and 
settle down to a business basis of as
sociation management.

Before electing your executive for the 
ensuing year a revision of your by-laws 
and constitution will be necessary for 
the reason that, while the present by
laws and constitution were sufficient at 
the time of organization, they are in
adequate now.

I would also strongly advise the pub
lication of a monthly or semi-monthly 
trade bulletin or publicity sheet, which 
could be mailed to our members free. 
We could publish in this paper the 
names of “dead beats’’ or bad pay cus
tomers on the following basis :

If any of our members having on their 
books a number of people from whom 
they cannot collect—and I am sure that 
all have some—will send in the name 
and address, with the account in dupli
cate, to the head office of the associa
tion, the account will then be mailed 
to the delinquent, with a request to 
arrange settlement before a certain 
date, failing which his name will be 
listed and he will be unable to get 
further credit in his vicinity. This will 
have the result of securing payment in 
the majority of cases, and the list will 
be a protection to association mem
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bers, as by reference to it they can as
certain whether an applicant for credit 
has settled with his last dealer. It will 
also prevent the same customer from 
running more than one unpaid account. 
This publication will not cost the as 
sociation or its members anything, as 
1 am satisfied I can secure enough ad 
vertising to cover the cost.

The report then emphasized the neces 
sity of establishing a permanent office 
in the office quarter of the city, the 
work of the association having grown 
to such proportions as to make this 
absolutely necessary.

The financial statement showed that 
the association had been able from the 
membership fees to pay all the ex
penses of an expensive year, devoted 
entirely to organization work, and that 
there was a small balance on hand, and 
with the fees for the coming year the 
association could easily be financed.

“In conclusion,” said the report, “1 
believe that, considering the wide scope 
of the work that has been carried on, 
the association has reason for gratifica
tion at the present satisfactory state 
of the finances, and that we may see in 
the work of the past year many reason» 
for gratification. A great deal of good 
work has been accomplished, the heavy 
part of the organization work com
pleted, and the expenditure has not ex
ceeded the receipts. The association 
has reached a point in its development 
where its high ideals and its sincerity- 
are beyond question. What its future 
shall be depends on the earnest co
operation of its members.”

E. M. Trowern, of Toronto secretary 
of the Dominion association, was pre
sent and in a two hours’ speech urged the 
affiliation of the Western association with 
the Dominion association. The Western 
Hardware Association met in the same 
hall, and after consultation it was de
cided that both associations should be
come sections of the Dominion associa
tion. It was also decided that the gen
eral merchants’ section and the hard
ware section of the west should have a 
joint board which would supervise mat
ters of common interest. The general 
merchants’ section elected the following 
officers : President, J. F. Hunter, 
Boissevain ; first vice-president, R 
Bogue, Moosejaw; second vice-president, 
J. A. MacDougal, Edmonton ; secretary, 
W. A. Coulson ; treasurer, J. D. Baine, 
Boissevain.

The officers of the western board, 
which includes also the hardware mer
chants, are now as follows : President, 
W. G. McLaren, Souris ; first vice- 
president, G. K. Smith, Moosejaw ; sec
ond vice-president, H. C. Hamelin, Win
nipeg ; secretary, W. A. Coulson ; treas
urer, J. E. McRobie.

A mass meeting of the western board 
including general merchants and hard- 
waremen, was held on Wednesday night 
and addressed by wholesale men.
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GOOD TRADE 
FOLLOWS 
GOOD COFFEE

There is no other line in 
your store which requires 
more of your attention than 
your coffees. A particular 
customer will soon discover 
you if your coffee is the best.

We can help you build up 
your coffee trade. We buy 
only the finest qualities of 
green coffees, roast them 
right and ship you exactly 
what you order and ship it 
to you fresh roasted.

Gold Standard Java and
Mocha, “ The Chaftiess
Coffee,” in one and two
pound tins, is one of our
blends. Write for prices
now.

THE MARKETS

Durkee's, per 2-doz. case..............................................  7 00
Royal, small, per doz.................................................... 2 85

r‘ large. *' .................................................... 4 75
Vinegar (0. SB.), bottles, pints, per doz.................... 1 20

" “ quarts, " ....................  2 10
Sauces—Quoted as follows :

Worcestershire, Lea à Perrins’ ft pints, per doz.........$3 86
“ “ pints, “ .........6 00
“ White s ft pints “ .........0 90
“ Paterson s ft pints “ .........0 90
M pints - ....... .17#

Essence of anchovies (O. a B. \ per doe....................... 3 00
Yorkshire relish (Oooaail k Backhouse), per doz. .... 1 90

Buckwheat — Quoted as before at 
$1.70 per half sack.

Oatmeal and Cornmeal—('ovmneal has 
declined to $1.70 for sacks. Oatmeal is 
unchanged. We quote:
Rolled Oats, 80-lb. sacks, per cwt...............................  2 15

40-lb. “ " .............................. 2 20
30-lb. M H .................................... 2 25
t-lb. •• “ .............................. 156

Oommesl, in sacks.......................................................  1 70
Fish and Oysteia—We quote :

Lake Superior tront........................................................ 0 09
Gold eyes......................................................................... 0 03
Blue fish ......................................................................... 0 18
Mackerel.........................................................................  0 12ft
Red Snapper.................................................................... 0 15
B C Salmon.................................................................... 0 09
Halibut............................................................................ 0 08ft
White fish, per lb............................................................ 0 07
Pickerel...........................................................................  0 05ft
.Jack fish ............. ............................................................ 0 03ft
Finnan haddie................................................................ 007ft
“ Halifax " brand salt cod, fish cakes 24-1 s.............. 0 07ft
“ Acadia " “ “ “ 20-1 z................  0 08
“ Bluenose ” “ “ “ 20-1 s................. 0 07
“ Acadia " “ 2-lb. boxes......................  0 10

“ “ 4-lb. boxes.......................  0 10
“ “ shredded,24 cartoons,per bx — 1 80
“ “ “ bulk, in 15-lb. hxs........ 0 08

Large Labrador and Nfid.salt herrings per 100 lb — 4 00 
“ “ “ per iu-lb. pail — 1 20

Salt mackerel, in 20 or 30-lb. pails............................... 0 12ft
Smoked halibut strips................................................... 0 11
Kippered gold eyes, per doz.......................................... 0 45
Yarmouth bloaters, 60 in box. per box ....................... 1 50
Lobsters, fresh boiled, per lb........................................ 0 25
Caviare, extra, small jars, per jar................................. 0 40
Frog legs, 6 doz. in box, per doz ................................... 0 40
Oysters, selects, per gal................................................ 2 25
Standards, per gallon .................................................. 2 03
Holland herrings, in kegs, per keg.....................  0 66 0 70
Herrings, ft-barrels......................................................... 4 00
Digby chicks, per box .................................................... 0 17

60NOENSED OR “WANT* 
ADVERTISEMENTS

COOVILLE 4 CO,
WINNIPEG mo BRANDON
--------- MANITOBA ---------

EASTERN MANUFACTURERS 
AND SHIPPERS
Keep in touch with the

WINNIPEG TRADE
We sell all lines handled by the

Wholesale Grocers
Write or wire us your offerings

NICHOLSON * BAIN, WINNIPEG,
Wknlseal# listers sad Ceeelules Sirdwrt», 

g«te»//e/ie«f IM2
First-etass storage far all kinds of goods

ARTICLES WANTED.

SITUATIONS VACANT.

A6ENCIES WANTED.

VANCOUVER firm of manufacturers' agent» is 
V open for a few good lines ; highest references. 
Box 119, Vancouver. [15]

BUSINESS CHANCES.

The Canadian Ore cor

Advertisements under this heading. 2c. a word first 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost muet accompany all 
advertisements. In no oaso can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

SITUATION WANTED

SALESMAN, t>X year, experience, groceries, 
boots, shoes and crockery, open for engage 

ment in the West after March 15th ; Regina pre
fer red ; best of references. Box 108, Canadian 
Grocer. [9]

A6ENTS WANTED.

BY an Alberta wholesale grocery house, a 
specialty man for teas, coffees, and spices; 

ground. Alberta and part of B. C. ; a large salary 
to a gilt-edged man. Apply with copy of testi
monial (no other letters answered) to Drawer Z. 
Calgary. [$]

OUTCLIFFE A BINGHAM. LIMITED. Man 
O Chester, England, are open to appoint a sole 
buying agent in St. John, N.B.. and in Halifax. 
N.S., for " Kkovah " jellies and other " Kkovah' 
specialties ; liberal terms to those prepared to 
devote energy to pushing same. Write at once 
Mr. Sutcliffe, care of Sutcliffe A Bingham, Limited, 
17 St. John street, Montreal.

Sawyer’s 50 Years ! 
the People 's ' 

i Choice. I

CRYSTAL 
See that Top *

'MALL quantity of Indian grass wanted. Stale 
> price. Box toy, Canadian Grocer. [ ]

Blue.
I For the

Laundry.

DOUBLE 
STRENGTH.

Sold In 
Sifting Top 

Boxes.

Sawyer*» Crys
tal Blue gives a 
beautiful tint and 

I restores the color 
I to linen, laces and 
goods that are 
worn and faded.

It go*» twice 
mb tar as other

Sawyer Crystal Blue Co.
SI Broad Stroot,

BOSTON - • MASS.

M. F. EAQAR A SON,
HAUFAX, Nova Scotia

IVANTED—A respectable honest, live repre- 
vY sentative, thoroughly familiar with all the 

Nova Scotian apple growers and shippers along 
the D. A. route to drum up consignments dur
ing next (1906-7) season tor large European 
markets and British provincial towns. Reply, 
" Hustler," London office Canadian Grocir, 
88 Fleet street.

ARE YOU

GETTING YOUR SHARE
ef the

LARGE BUSINESS 
OFFERING In ALBERTA ?

if not
Eictll.st lists*» leiwilihm. CsmsmetMci Mkltt*

FOR SALE—General stock, including horses, 
rigs and fixtures in a prosperous town 3 500 

inhabitants. Eastern Ontario ; a good, smart grocery 
business ; well established ; stock. I7.000; turn
over, 613,000. Address, Box A, The Canadian 
Grocer. M
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MICH0LS0N, BAIN A JOHNSTON
Wholesale Csmmlatlsa Merchants sad Broken

OALOARY, ALTA, 
eieeeisee • ■»!■> wibbipm, eu.
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Mild Cured Hams 
Choice Breakfast Bacon 

Long Clear Bacon 
Pure Lard

We are offering exceptionally good 
value in above lines, at present time.

Canned Meats
Drop us a line for Price List.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS LIMIT»

TORONTO
TELEPHONE M 3960

BUTTER
If you have Butter to Sell, we can dispose 

of it for you promptly and at good prices.

If you want to Buy Butter, we can give 

you extra choice stock.

DAIRY or CREAMERY 
ROLLS or SOLID

Prices are right, Quality is right. 

Send us your orders.

F. W. FEARMAN CO..
HAMILTON LIMITED

♦
♦:♦

Brains Rule 
This World,
Packers 
with Brains

- at —

Grande Pointe
Manitoba

. . . Pack . . .

CORNED and ROAST BEEF
1 and!2-lb. Tins.

BONELESS CHICKEN 
BONELESS TURKEY

1-lb. Tins.

WESTERN GROCERS ^rt WESTERN INDUSTRIES
For sale by all Western Jobbers.

- PACKED BY -

THE MANITOBA CANNING CO., LIMITED
GRANDE POINTE, MANITOBA 

NICHOLSON * BAIN NICHOLSON, BAIN * JOHNSTON
Winnipeg, Man. Calgary, Alta.

Sole Western Sales Agents

ALWAYS PREPARED
to furnish prices on car lots or less in

BUTTER—Creamery and Daily 
CHEESE—Cheddars and Flats (twins) 

EGGS—Fresh and Pickled
OUR MOTTO :

Prompt shipment and one quality, namely, the best

The J. A. McLean Produce Co., Limited
EXPORTERS end WHOLESALE DEALERS

7S*7B*77 Celbores Street

** Toronto.
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CHEESE AND BUTTER BULLETIN
The cheese market in Great Britain 
, ms to have had a gradual decline in 
ires lately. It is an open question, 
.wever, whether this is a genuine 
akness or a manipulated one by in- 

■. rested parties wishing to buy goods 
h a lower price than what holders are 
illing to accept. At any rate, the 
iiintity of goods for sale in Canada is 

: very limited that this move has 
made no impression on holders' ideas of 
ihe value of their goods and. meanwhile 
,i! least, they pay no attention to low- 
, i offers from the British markets, but 
they remain firm and quietly await buy- 
ers to come on.

There have been a number of cable in
quiries lately, and although but venr 
little real business has resulted, this 
has encouraged holders not to sacrifice 
their goods. Recent estimates of total 
-locks of cheese in Canada are placed 
nl 115.000 to 125,000 boxes. Of these 
i.niv about 25,000 boxes are actually of
fered for sale, the balance being held 
here for account of British importers, 
and, with fullv two and a half months 
of non-nroduction before us, this nuan- 
tilv cannot possibly cause any anxiety 
on the part of the holders.

There are several “bear” arguments 
being brought nut now: one is a larger 
production of New Zealand cheese. It 
imnears that the New Zealanders had 
contracted their “outnut” of butter, 
but finding cheese the better paving pro
duct thev stormed making butter and 
arc making cheese instead Another 
ui-niment is that the Canadian fodder 
make of cheese will start earlier. But 
bow can we make new milk cheese Re
tire the rows come in t And no mat- 
1.1 what the relative value of butter 
ind rh»ese mar he when the new milk 

■ es in. manv farmers would rather 
i ike butter than cheese, as thev need 
f skjm milk to feed to their stork.

I :.=t week the 24th annual convention 
•” the Huntingdon Dairymen’s Associa 
I' m was held.

Ir. Robert Ness, president and chair- 
i i. in onening the convention, said 
1 'he knew of stables into which the 
I; t never entered, unless the door was 

"nd—a state of things which should 
r 1 he.

r. L. Simnson, of Vallevfield. stated 
1 r in the future a nroner record would 

• Vent of the production of each cow 
i the Montreal Cotton Cnmnanv’s herd 

their farm at Vallevfield. It was 
1 '• known that manv cows did not 
' d enough milk to pav for their keep.

hough it was also true that some 
( 1 aflian herds averaged. 6.000 nounds 
1 h ner annum, while there were in- 
s mees of a 10.(100 pound leverage.

!r. C. p. Whitlev. of Ottawa, ad- 
d -sed the convention on the imnrove- 
1 nt of dair" herds. No indifference 
- 'iild he manifested hv the farmer on 
“|:S subject, because the average out

put of the cow in Canada could be 
easily doubled. The cost of testing 
milk three times a month was really 
very trifling. The first cow testing as
sociation had been organized at Cowans
ville, and three others had since been 
formed to secure improvement in the 
individual animal, which was the crucial 
point, and the very root and foundation 
of successful dairy farming. In Den
mark, under this system, the product of 
milk per cow had been increased ovet 
800 pounds a year, and in butter from 
30 to 50 nounds within three years,, and 
on 9,000 farms, possessing 165,000 rows, 
daily tests were made. In one district 
alone in that country the average of 
50.000 cows had been raised to over 7,- 
700 pounds of milk ner anrflim. The 
average nroduet of milk in Ontario was 
only 1.000 pounds ner acre, although on 
some farms the vield was three times 
as much, and this was more like the 
standard. In every herd thev had test
ed thev had found as great a difference 
as something over $25 per annum be
tween the noorest and the best, animals.

Mr. J. H. Orisdale. farm instructor 
of Ottawa, stated that one million 
eows in Quebec averaged nnlv 1.200 
pounds of milk per head, and strongly 
recommended the dailv weighing of the 
milk as the best and most profitable 
system. Testing only took one minute 
per day. or half an hour per month. Tie 
gave the instance of a discouraged 
dairyman who was only getting $34 50 
per annum ner head opt of his eows. hut 
after adopting the daily test he raised 
his yield during the following year over 
$5 ner head during a period, moreover, 
of low prices. Finding nut hv hifl tests 
that he had three or four poor cows, 
he got rid of them and increased his 
average to *50 ner cow : $fifl and then 
$70 followed, and in 1904. which was a 
very had vear for priées, a little over 
$60—in 1905 $75 This man. after the 
eheese factories closed, sent his milk to 
Montreal. He strongly advised farmers 
to stick to grade cows. In another 
case, in Vandrenil countv. there were 
two men living and working side by- 
side. One had 13 and the other from 
39 to 40 cows. Six years ago the form
er bought a good, pure bred bull, and 
the result was that this man. with the 
small hand, had a monthly ineome of 
from $80 to $90. ensnared with the 
other man's $90 to $100.

Mr. Orisdale next discussed sanitation 
in connection with dairying and food 
for the stock in a most interesting 
manner, and the convention was a de
cided success.

THE PROVISION SITUATION
No new feature of importance has 

transpired since our last report; the 
volume of domestic trade has been good 
and prices well maintained.

Arrivals of live hogs have been slow 
47

and unimportant during week under re
view, and would have been barely suffi
cient to keep factories going had not 
the previous week’s arrivals been over 
abundant. This circumstance shows in 
a clear way the uncertainty of farmers’ 
deliveries. Prices have been ruling high 
for some long time, and have practical
ly placed the industry on an unremuner- 
ative basis. When, therefore, the drop 
in export markets was reported, and a 
corresponding drop in values on the 
purchasing market here took place, 
farmers at once held back deliveries, 
and when approached refused to sell. It 
is expected that arrivals will be more 
abundant next week, and it is probable 
that competition for hogs will result in 
a recovery in part, if not in whole, of 
the recent decline.

Reports from U. S. points make note 
of firm and advancing markets on that 
side, and mention the possibility of 
packers finding difficulty to keep pace 
with demand.

The English market is firm at previ
ous decline, but buyers are critical as 
to oualitv. and are showing disposition 
to discriminate materially in their buy
ing

OUR LONDON LETTER.
By Our Own Correspondent

February 3, 1906.
Another week has passed, but still 

the London produce markets continue 
without any improvement. Nor does 
there seem to he any prospect of bet
ter trade in the near future. How
ever, should any one of the produce 
markets suddenly assume a more satis
factory tone, it would not create any 
great amount of astonishment, for dur
ing the past few months buyers and 
sellers have been deceived in their sur
mises on more than one occasion.

Butter.—The market is just now verv 
nuiet indeed, if possible more so than 
last week. In view of the fact that 
importers have been steadilv giving 
wav in the matter of price, it might 
have been exnected that buyers would 
have seen their way to exhibit some 
greater alacrity to purchase on the 
more favorable terms. Annarentlv thev 
have refrained from rushing at present 
quotations in the expectation that 
prices will he forced still lower. It is 
difficult to believe that retailers, hav
ing bought so snaringlv during the nast 
few weeks, can have verv much on hand. 
Again, it is difficult to believe that th" 
advance in price per pound has caused 
any serious difference in the nuhlie con
sumption. Under these circumstances, 
one might be justified in looking for 
better transactions before long, but in 
view of the fact that importers have 
large quantities of butter on hand, the 
chances for higher prices seem to be 
small. From Australia and New Zea
land alone, some 72.000 boxes of butter 
have been received during the past 
week.

Cheese.—The cheese market is but
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slightly better than the butter market. 
It is true that some importers report a 
slightly stronger demand, but for the 
most part they advise trade as being 
very dull. Retailers also say that they 
are having difficulties in disposing of 
such supplias as they have, and it would 
appear that the slowness of the cheese 
market must be attributed to lack of 
interest on the part of the consuming 
public. If this is the case, the very 
high prices, which have been asked for 
cheese during the past few months, 
must be partially responsible for the 
attitude of the public. Cheese has 
ceased to be of the same importance as 
an article of consumption with the low
er classes as it used to be, and conse
quently any fluctuation in price is more 
likely to affect the consumption. It is 
understood on this side that supplies of

cheese from Canada are not to be ex
pected on so large a scale during the 
next week or ten days, and sellers are 
finding satisfaction in this fact.

Bacon.—The market opened with a 
very slow demand early in the week, 
and, although there has withiip the last 
day or two been an all round reduction 
of 3s., it cannot be said that the buy
ing is very brisk even at present quota
tions. A very careful investigation 
shows that the demand is just a trifle 
better. “The whole trouble has arisen 
from the fact that, with such small 
quantities finding their way to this 
market, the price of raw material ad
vanced, and sellers have had to squeeze 
the last penny out of the trade. The 
demand has thus been almost strangl
ed.” So says one of the London pro
duce papers.

PROVISION AND DAIRY MARKETS.
MONTREAL.

Provisions.
The provision market is steady. The 

prices remain unchanged and the de
mand good. Live hogs are scarce, and 
bacon and ham stronger. Fresh abat
toir stock, fine, selling at $10 to $10.25, 
and country dressed firm at $8.25 to 
$0. with good demand. Lard firm.

Lard, pure tierce» ............................ .........................  ®
“ ....... 20-lb. pails, wood (10*)  0 111
“ canes, 10-lb. tins,60 lbs. incase 0 11*

“ mi> :: •••• ins
•• “ 3-1 b. “ .... 0 11|

Lard, Boar’s Head brand, tierces, ner lb............. 0 072
'• “ i-tieme*. per lb..................... 0 06
" " 80-lb. fancy tube.................. 0 06

Cases, 20 3-lb. tins, per lb................................... • • • 0
•• 610-lb. tin» “ ...........................................  0 08i

20-lb. wood nails, each ............................................... 1 "2
20-ib. tin pails, each........................ ..........................  1 55
Wood net. tin ernes weieht—
Canadian short ont mes» pork........................ • ■ «0 00
American short out dear ...............................12 00 20 00
American fat back...............................................I9 60 21 00
Breakfaat bacon, per lb.................................... - • • • » 14
Ham».....................   0 121 0 13*
Extra plate beef, per bbl...................................... 11 50 12 00

Butter.
The butter market does not show 

great changes. Dealers pay fancy 
creamery 23c. Good fine is obtainable 
from 22c. to 22.1c. The local consump
tion is getting larger, and stocks are 
becoming proportionately smaller. It 
is thought the markets mav come down 
and consequently dealers are afraid to 
buy in quantities.
Choice creamery................................................... 0 22 0 23
Finest creamery.................................................. 2 9 W1
Good to fine creamery.......................................  0 21| 0 22
Western dairy .................................................... 0 20 0 SOI
Manitoba daiy.................................................... 0 191 0 20
Fancy Townships................................................ 0 20J 0 24
Fresh dairy tube................................................  0 20 0 2[H
Fresh rolls...........................................................  0 19 0 201

Cheese.
The cheese market continues firm at 

13 to 13jc., though it is intimated in 
some quarters that easier prices are not 
without the possibilities. Bivsiness is 
quiet, and little trading on export ac
count noted.

Eggs.
The present mild weather, if it con

tinues, will have the effect of lowering 
the market 2c. or 3c. As it is, prices 
remain unchanged, with business fairly 
good. Retailers are disposed to buy 
more freely, though in small quantities.
Cold storage.......................................................... 0 164 0 16
Pickled................................................................... 0 16 0 17
Select»....................................................................  0 10 0 21
Fresh laid, guaranteed.....................................Çlf 0 {51

TORONTO.
Provisions.

Trade has been fairly active in de
mand, and prices rule firm. The weak
ening in live hogs which was noted 'last 
issue has recovered itself, and dressed 
prices have also firmed up. Stocks held 
are particularly light, and arrivals are 
readily placed. In fresh meats trade 
has been good, but, with the exception 
of lamb, which shows an advance of 4c., 
no quotable change is reported.

Long clear bacon, ner lb....................................... U 11
Smoked breakfast bacon, per lb........................... 0 14
Roll bacon, per lb........................................ 0 11 0 12
Small hams per lb................................................. 0 13*
Medium hams, per lb......................................... 0 13
Large hams per lb............................................... 0 12
Shoulder hams, per lb........................................... 0 10*
Backs, per lb......................................................... 0 16
Heavy mess pork, per bbl.................................  18 00
Short out, per bbl................................................. 21 50
Shoulder mess pork, per bbl.........................14 50 16 00
Lard, tierces, per lb............................................... 0 101

" tube " ............................................... 0 lOf
" palls M ........................................... .. 0 11
" compounds, per lb.................................0 Ô7è 0 078

Plate beef, per SOO-lb. bbl................................ 12 00 12 50
Beef,hind quarters......................................  6 50 8 00

" front quarters......................................  4 50 5 50
*' choice carcases.................................... 6 00 7 00
" common................................................  400 500

Mutton..........................................................  0 08 0 10

Hogs, street lots............................................ 900 9 25
•" dressed, car lots........................................... 8 50

Cheese.
The cheese situation continues an ex

ceedingly strong one. With storage 
stocks held by large dealers, and for
eign markets reporting holdings as be
low previous estimates, there appears 
every prospect of continued strength.

Per lb.
Cheese, large................................................................ 0 13$

" twins .............................................................. 0 14

Butter.
There has been active trade in butter 

since our last issue. Arrivals, however, 
have been amply sufficient to maintain 
stocks; prices have, therefore, shown no 
great strength. Dairy prints are now 
quoted at lc. decline.

Pm lb.
Creamery prints......................................................... 0 25

" solids, fresh.............................................. 0 23*
Dairy prints....................................................... 0 20 0 21

" in tubs.............................................................. 0 18
" large rolls................................................ 0 19 0 30

Eggs.
Egg stocks, both pickled and cold 

storage, are nearly depleted. New laid 
bave arrived freely. Demand continues 
good. Prices for N. L. have declined
lc,

New laid eggs, per doz. (nominal).................. 0 21 0 22
Fresh “ " .................................................  0 19
Pickled '• “ ................................................. 0 17

WINNIPEG.
Butter.

Butter has been steady since the de
cline noted last week. Selling prices to 
the trade are now quottd as follows :
Finest fresh creamery, in 56-lb. boxes................  0 24 0 25

" " in 28-lb. boxes ................024 025
" “ in 14-lb. boxes..................  0 24 0 25
“ “ in 1-lb. bricks....................... 0 37

Supplies are more liberal in the coun
try, but the quality continues poor. 
Produce houses are paying about 19c. 
for No. 1 dairy delivered in Winnipeg.

Cheese.
Price is advancing.

Finest Ontario, large....................................................  0 14J
" Manitoba, large............................................... 0 13j
" " twins............................................... 0 14;
“ “ small ...............................................0 131

Lard.
Prices continue as follows :

Tierce basis, per lb..................................................... 0 103
Small packages take the following advance :

50-Ib. tin cans, per lb ............................................... 0 00*
20-lb. tin pails, In 80-lb. cases, per lb........ ............... 0 00|
10-lb. K in 60-lb. " ........................ 0 00!
5-lb. " " “ ........................ 0 00$
3-lb. " “ M ........................ 0 01
20-lb. net white wood pails, per lb............................ 0 001

Cured Meats.
SMOKED MEATS.

Hams, selected stock, special mild cure.................... 0 15
Backs,'
Picnic,

0 15 
0 14 
0 «1

Hams, sugar cured, assorted sizes.............................. 0 13
“ heavy , SO to 30..............................  0 13.

Picnic, 
Shoulders,

assorted sizes 0
0
0 14 
0 14

h—Hut befaka,.................
breakfast backs...................

•• •• Wiltshire sides............................. 0 15*
" " spiced rolls, long.........................  0 10

Manitoba butts............................................................. 0 09*
" " skinned................................................ 0 10
" “ boneless and rolled............................ 0 11
" rolls, boneless............................................. 0 11

DRY SALT MEATS.
Bacon, dry salt lon£clear

Shoulders "

smoked.
boneless

0 11 
0 12 
0 12 
0 06*

BARREL PORK.
Heavy mess pork, boneless, per bbl...........................17 00

“ " " per * bbl......................... 9 25
Standard mess pork, per bbl....................................... 16 50

........................ per * bbl......................................... 9 00
PICKLED GOODS (COOKED).

80 lbe.
Pig1, feet........................ 5 50
Pig’s tongues................14 50
Boneless bocks..............  8 50
Sweet pickled spare ribs, not cooked,per lb.

'* hocks. " "

40 lbs. 20 lbe.
S 00 1 60
7 50 4 00
4 50 2 50

13 lbe. 
1 26 
3 00 
2 00 
004 
004

Eggs.
Produce houses are paying 25c. to 26c. 
per doz. for new laid eggs.

ST. JOHN, N.B.
Provisions.

In barrel pork there is little of do
mestic offered. Pack is very light. Even 
with quite full prices asked for Am
erican, local packers find it hard to 
compete. Beef unchanged; sale very 
light. A steady sale for smoked meats 
at full prices. Lard seems firmer, 
though the American market continues 
to change from day to dav. Very little 
Canadian offered. Refined lard keeps 
low. In fresh beef there is slack de
mand; price, particularly of domestic, 
is low. In the wost a rather firmer 
feeling reported. Veal is little seen: a 
fair price asked. Mutton shows a fair
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value. Lamb is quite firm. Pork keeps 
high.
Me* pork, per bbl............................................ I1.9, 99

ruEKS: -• iS«
Domestic beef, per lb...................................... 0 06
Western beef. | ...................................... 0 09

Veal. :: ......................................
Limb, „ ................................ .

lx » :::::::::::::::::::::: *8
L.rd,pu«.tui^;; ............................................8Ü
Bean,» 1*1. SSl;;;;;;;;;;;;;;;;;;;;::;;;; °0 $

Hi 00 
SO CO 
14 60 0 0ft* 0 09* 
0 07 
0 08 
0 10 
0 194 
0 14 
0 13 
0 12 
0 12| 
006 
0 004

Butter.
There is rather freer supply, and 

prices are easier. Quality must be the 
best to bring best price.
Creamery batter.....................................................  n In AM
Best dairy batter.................................................. 0 20 0 22
Good S ÎS o IS

Eggs.
Stock is being freshly offered and 

prices are lower. The market seems 
easy.
Egg», strictly freih................................................... S « ô an
E^S* case stock........................................................  0 20 0 22

Cheese.
There is just a fair business. Prices 

too high for large sales. Stock light. 
For local demand twins demanded.
Cheese, per lb ,..................................................9 131 9 9

FIRMER BACON.
The Canadian trade agent at Leeds 

refers to the demand for Canadian ba
con, and says that the English trade 
would prefer more hard bacon. Canadian 
produce is making good headway, and 
he recommends that effort be made to 
capture a larger share of the North of 
England market.

IBB PACKING INDUSTRY.
In lti90 there were only two packing 

houses in the Canadian export bacon 
trade having a weekly capacity* of some 
3,WO hogs. Last year tne weekly capa
city of tne sixteen packing houses in op
eration was about uti.000. Accordrng to 
the season the output from Canada has 
reached about i|ilo,uuU,WU annually, or 
20 per cent, of the total quantity of 
bacon imported by Great Britain.

OUTLOOK FOR HOGS IN U. S.
Chicago Live Stock World : There are 

no indications that enough hogs will 
arrive during the month of February to 
let packers out of a deep hole they seem 
to be in. Local traders estimate the 
month’s run at bUU.OUO to 750,WO. In 
February,- IWo, receipts of hogs were 
727,W0, and very few men identified 
with that branch of the live stock trade 
expect that many this month. Last 
February prices ranged from $4.40 to 
•fa.124, but the market was on the up
turn, and by April the best hogs were 
selling at $6,724. Conditions from the 
seller's standpoint are better now than 
they werb a year ago. The demand for 
fresh pork is decidedly stronger, and 
packers haven’t anything stored away 
to back up a bluff with. There are no 
hogs in the east, and the demand fropi 
that source is so strong that shipments 
are constantly increasing. All things 
considered, hog producers have the long 
end of the stick.

CLARK’S Concentrated SOUPS
This line is labeled in our usual attractive style. 

Quality right, each tin contains 0 portions aipl 

retails at |Q C6lltS per tin. We pack a 

number of different kinds.

ALL THE WHOLESALE THpvVp I
TRADE CARRY THEM. 1 OwllVl » i

mi chol£<Sn s, °bXg
TORONTO,CAN

The Fact That

Nicholson's Mince Meat
is made with Pepsin and high-grade Spices is sufficient 
reason for you giving it a try in your store. Let us 
send you a quantity of this delicious Mince Meat.

You already keep, or should hasp :
H. à B. JELLY POWOEft B. S B. ICIBS POWBEB
B. â B. PUDDIBE B. à B. VEBIQUICK TAPIOCA

NICHOLSON & BROCK
9 Jarvis It, TORONTO, ONT.

Table, Dairy and Cheese Salts. Fine and Coarse 
Salts in Sacks and Barrels, Land Salt.

• B 000PER
TORONTO SALT WORKS

BUTTER*"9 EGGS
—WE ARK—

BUYERS and SELLERS

SAUSAGE
Royal Cambridge and Purity 

brands lead all others. A trial

but will Increase your trade and 
put money In your pookct.

Batchers, Merchants and Hide
Dllizûf C Should write to CARROLL R PAGE. Hyde 
DU VerS Fark, Vt.. U.8.A., who wishes to purchase J their Hides, Calfskins, Sheep Pelts, Tallow
and Bones He pays spot cash He pays the freights He 
pays full market values He wishes to arrange with some 
one in every village, where he hae no agent, to well Poultry 
Supplies end to pick up for him Hides Calfskins. Sheep i * ~ " * ---Pelts, snd Bones He furnishee money with which to buy 
sod he keeps his agents thoroughly posted at all times as to 
market values ; write him for full particulars

White Spruce

butter Tubs
10-20-30-80 lb.

EG6 CASES AND FILLEUL
Order now, for delivery later,

i, .ni Ray You

WALTER WOODS l Cl,
Heelltee end Wleel||g.

Persons addressing advertisers w€H 
kindly mention basing wen their ad
vertisement in Tie Canadian Osweer.
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ORANGE MEAT; 
AND SUCCESS!

!Grocers, now that the public has } 
discovered the true importance of

Orange
Meat

as an article of daily use there is an 
ever-increasing demand for it, so 
e vet-increasing opportunities for 
grocers to make money.

Orange Meat
is justly proclaimed the best break- 1 
fast food obtainable to-day. Every- i 
thing relating to it—the quality of i 
the wheat, the process of manu- ( 
facture, the plant—is the acme of J 
excellence. (

The price of ORANGE MEAT, ] 
like the quality, is stationary. The j 
regular package sells at 15c. and ] 
contains coupons redeemable for j 
valuable premiums. The JUMBO 
package sells at 25c. and contains 
2'/i times as much as a 15c. package 
of other goods.

See that you get the share of i 
ORANGE MEAT business to which 
you are rightfully entitled.

Agents in Montreal: R. B. Hall 4 Sons. 
Agents in Winnipeg : Scott, Bathgate 4 Co.

\
Limited

KINGSTON, ONT.

Tit-uniür— mai

Flour and Cereal Foods

The general condition of the flour and 
cereal markets has been one of inactiv
ity during the week under review. Do
mestic trade in flour has had chiefly the 
character of satisfying immediate re
quirements, and has laeaed any spirit of 
enterprise. In grain a degree more in
terest has been apparent, but not of any 
great importance.

It is reported that about 30 to 40 per 
cent, of tne wheat from the west is more 
or less smutty, a feature of serious mo
ment to the market, and one which 
works against reaay business.

Tne export trade has been difficult to 
manipulate and very little new business 
enected. A good (leal of movement has 
been going on with some dealers, but 
this is on account of earlier orders. In 
hour especially, the export trade has 
been dnncult, ixnglish bidding being con- 
siuerabiy out oi the run of dealers' 
prices on this side, and apparently prices 
are inclined to run away down.

The smaller country millers are re
porting a somewhat unique situation, 
«ran and middlings are commanding 
good sales at higu prices, tor stoex 
leeds, but the slowness of hour prevents 
their getting at these products. Un this 
account some millers are disposed to 
sell out hour on a low basis, so as to 
keep the mill going and secure bran and 
middlings for their local buyers, prices 
oi whien are suincientiy higu to allow a 
slight shading of values to encourage 
buyers.

Altogether the outlook is not consid
ered a good one for the immediate fu
ture. 'rne key of the situation is with 
the export trade, and prices ohered are 
unremunerative to present holders.

PRICE OF FLOUR IN WINNIPEG.
The improbability of a great and per

manent reduction in the price of flour— 
a thing fondly hoped for by the house
wife—seems to be indicated by the 
prices of flour for the past three years, 
which are given below :

Per bag.
March, 1903, First Patent Hungar

ian Flour .......................................$2.00
March, la04, First Patent Hungar

ian Flour .............   2.65
March, 1905, P’irst Patent Hungar

ian Flour .......................................  2.95
January, 1906, First Patent Hun

garian Flour .................................. 2.45
The cost of flour depends upon three 

things—cost of wheat, cost of freight 
and cost of milling. The last two show 
a reasonable and steady decline, while 
the first is, as every western farmer 
knows, exceedingly jumpy. It is true 
that the cost at present is somewhat 
down, but no prediction can be made 
of the price of flour next half year.

Unfortunate it is, that the chief price 
factor, the cost of raw material, is the 
only one which can not be expected' to 
drop. Owing to improved methods of 
milling, and the continuance of a steady 
demand which enables mills to run at

full capacity for long periods, togethei 
with tne competition in the trade, there 
is no likelihood that the cost of manu 
facture will do anytnmg but decline 
but this decline will be unimportant 
All miners are agreed that competition 
is keen, and so far as they are concern 
ed, profits are not over-great.

NUTRITIVE VALUE OF FLOUR.
Experiments have been going on lot 

some years at the University of Minne 
,sota to determine the nutritive and 
digestive qualities of Uranam, entire 
wneat and standard patent nour.

Graham liour is unbolted ground 
wheat.

ibntire-wheat flour contains all the 
wheat except a portion of the bran, 
which is removed with a coarse screen.

Standard patent is a fine, white, 
bolted hour, containing neither the 
bran nor the germ.

The different flours were made from 
the same wheat, and the relative values 
of each were determined from digestion 
experiments with healthy young men 
In all, seventy-two experiments were 
made, the result of which showed that 
while the coarser foods were somewhat 
superior as regards the total protein 
and ash present, they were inferior to 
the white flour as regards digestibility. 
Without exception, white hour was 
found to have the most available en 
ergy on account of being so much easiei 
than the others to digest.

WINNIPEG'S NEW MILL.
The Western Canada Milling Company 

is at present rearing a new mill in tit. 
Boniface, which will be driven by elec 
trical power. This motive force is also 
to be employed shortly in the Ogilvie 
mills. The power developed will am 
ount to 1,400 horse-power, and both 
flour and oatmeal mills will be shortly 
served with the new force. Oatmeal 
mills will, it is expected, be electrically 
driven for the first time on the first ol 
March, and the flour mill on the first 
of May.

MONTREAL MARKETS.
Flour.

The quotations for flour arc unchanged 
There has been no price-cutting during 
the past week and the market is steady 
This condition is satisfactory to millers 
and the jobbing trade generally.
Winter wheat patents.
Straight rollers..........
Extra..........................
Straight rollers, bags, KO per cent............
R yal Household......................................
Glenora....................................................
Manitoba spring wheat patents.............

“ strong bakers..........................
Rucks heat flour......................................
Five Hoses ..............................................

................ 4 40 4 70
................  4 00 4 »
......... . 4 10 4 40
................ SU) 2 10

’................... 4 60
.............. .... 4 20

......................... 4 60

......................... 4 *0...... ........  2 10

......................... 4 6J

Grain.
There has been little activity in the 

grain market. No. 3 yellow corn, for
merly quoted at 52|, is now selling at
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“MADE IN CANADA"

The See* Cerea/ Food to Eat, and 
tho Boot Cereal Food to Sell le

Shredded 
Whole Wheat#

It is made in two forms, Shredded Wheat 
BISCUIT and TRISCUIT.
TBISCUIT is a CRACKER, not a “ break
fast food.” It is used as toast in place of 
ordinary bread toast, and for all purposes 
tor which the common white cracker of com
merce is used.
Shredded Wheat BISCUIT is the standard 
wheat food of the world, delicious for break
fast, or for every meal for every day in the 
year. It contains all the nutriment in the 
whole wheat in digestible form. A good 
seller all the year round.

The Canadian Shredded Wheat Co.,
NIA6ÂRÂ FALLS CENTRE, ONT. LW*

WESTERN CANADA 
FLOUR MILLS CO., lw

AN AMALGAMATION OF

The LAKE HURON & MANITOBA MILLIN6 CO., Ltd.
AND

A. KELLY MILLING C0„ Ltd.

AfILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL,Quo. 
TORONTO «S&) 
GODERICH 
WINNIPEG 
BRANDON

•H-H-l't l I -H-I-I-H-H-l-I-I-H-I-I-H-I-H-I-H-I-

IT PAYS YOU TO PAY FOB QUALITY

BUY FIVE STARS FLOUR

44

Saskatchewan Soil
in the vicinity of Moosomin is rich in the chemical 
salts necessary tor the production of the best " Red 
Fife ” Spring Wheat. That’s one reason why

Gold Crown" Flour
is unexcelled. You need it in your business, Mr 
Grocer.

Sutcllffe-Muir Milling Co., u—
Moosomin, Sask.

fiPSjd
CAPSTAN BRAND 

PURE MINCE MEAT
Package Mince Meat 

Put up in 14 gross cases

2-lb. Pails, 2 du. i* Crate 
yK “ y « «

25-lb. Pails. 75-lb. Tubs. 
^-Barrels and Barrels.
Ask Your Wholesale Grocer for It.

The CAPSTAN MFC. CO., Toronto, Ont., Can.

Eastern

LBS Western

Car Lots

>2110 W
known

CEREAL

NICHOLSON & BAIN, Winnipeg
Agents
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51, and No. 2 peas now sell at 78. Oth
erwise there are no changes.
No. 4 bailey.................................................................  0 472
No. 2 white oats.......................................................... 0 40*
No. 3 white oats..........................................................  0 39|
No. 3 yellow corn.......................................................  0 51
No. 2 peas, basis 78 per cent, points........  .............. 0 78

Rolled Oats.
On account of a cutting among On

tario millers, the price of rolled oats 
has been considerably reduced, as prices 
will show. The peculiar position exists 
of oats being firmer and higher and the 
prepared product lower. This cutting 
will in the long run prove more disas
trous for the larger millers than the 
smaller, the loss being proportionately 
heavier. How long this will continue is 
open to question, but it must be a losing 
game all round.
Fine oatmeal, bags............................ 2 30 

2 40
..................  2 20 2 2ft

Rolled oats, “ .................. .................. 2 25 2 30 
5 10

“ 90-lb. bags........................
“ 80-lb. bags........................
“ this...................................

2 25 
2 10 
4 70

The McLEOD MILLING CO., Limited
Stratford, - Ontario.

Solicit the patronage ot the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in
crease of business to all concerned.

NAP. 6. KIROUAG & GO., QUEBEC
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT 
and FRESH FISH

Willing to act as Agents for Canned Goods Manu
facturers or Grocers' Supplies.

MYERS' ROYAL SPICE
STOCK FOOD

HORSE AMD CA TTLE.

500 lb. Lots............................................ 615
250  6.15
100 "  6.15
50 "   6.15
25 ••  6.15
5 lb. Sacks ..................................  7.38
2 lb. pkgs., cases 2doz...................... 5.54 per case

POULTRY.
25 lb. Bags...........................................  9.23
5 lb. Sacks..........................................  9.23
2 lb. pkgs., 360 lbs. in case..............7.75 per case

% lb.pkg.. “ " ............. 8.86

Hog Powders (5 gross)......................3.08per gross

Less $X tor oeeh on all Une».

H. N. BATE & SONS, United, OTTAWA

Feed.
The feed market is firmer all around, 

and it looks as if the prices would go 
The market, however, is very quiet for 
heavy business as there is practically no
thing going through.

The wheat market is steady, especial- 
higher. Shorts are obtainable in suf
ficient quantities to supply the demand. 
Ontario and Manitoba bran is very 
scarce, although the demand is strong, 
ly in the States, where it has fluctuated 
considerably recently. There is no 
change in the Manitoba market.

Dealers find it impossible to fill the 
demand for mill feed.
Ontario bran...................................... .................  19 50 20 00
Ontario shorts....................................................... 20 00 21 00
Manitoba shorts.................................................... 19 00 20 00

“ bran...................................................... 18 50 19 00
Mouillie, milled....................................................  21 00 24 00
— " straight grained................................... 25 00 28 00

Hay.
The local hay market is very steady 

at present. There is plenty offered and 
the demand is not very strong. The ex
port market is not so firm as it has 
been the past three or four weeks. The 
stocks at Portland, Boston and St. John 
are pretty well cleared out, as the 
steamers have taken full cargoes to the 
United Kingdom.

The markets abroad are fairly steady. 
The stocks at Liverpool and other points 
in the United Kingdom are almost clear
ed up, and English hay is nearly finish
ed. The market is in a receptive condi
tion, but buyers are inclined to refrain 
from taking hold freely. Indications 
point to improvement, however, as the 
market has gained four shillings. Good 
No. 2 is selling well locally, while 
stocks are ample for requirements.

•• i ................................................................  7 25 7 60
Clover mixed ........................................................ 6 00 6 50
Clover, pure.............................................................  5 50 6 00

TORONTO MARKETS.
Flour.

There has been little movement in the 
flour market. Domestic trade has been 
particularly slow since our last report, 
and export demand has been unimpor
tant. Offers from England are much be
low dealers’ prices and very little new 
trade has been effected. Prices have 
fluctuated somewhat but no material 
change is recorded.
Manitoba wheat patenta, per bbL in bags............. 4 30 4 5j
Strong bakers " “ ....................... 4 10
Ontario wheat patenta “ “ ......................  4 00
Straight roller " " ............. 3 50 3 75

Grain.
Trade has not been over active since 

our last report ; arrivals have been slow 
to come in. At outside points reports 
denote only fair deliveries at the mills. 
Most millers, however, are carrying 
heavy stocks, and would be ready sellers 
at improved prices. It is mostly con
sidered that prices are on too low a base

A. A. IN/1 g FALL

Miller and Grain Merchant
Bolton, Ontario, Canada,

Writ* for Sample* and Pile**

to warrant selling. In most lines prices 
have firmed up a little.

All on track Toronto.
Manitoba wheat, Northern No. 1............

“ “ " No. 2.............
“ “ “ No. S...............

White, •• “ ........................
Mixed " .................................
Barley, No. 1, M ..................................

“ No. 2, M ..................................
“ No. 3, •• ..................................

Buckwheat " .....................................
Rye, per bushel, " ...................................

Breakfast Cereals.
The delivery of grain for breakfast 

cereals is reported as fairly good at 
most points throughout the province. 
Trade, however, is disappointing even 
at this season, which is always consid
ered a falling one. Prices are unchanged 
at the recent decline.
Oatmeal, standard and granulated, carlots, on

track, per bbl.............................................................
Rolled wheat in boxes. 100 lbs.....................................

" " GOlbs...............................................
Rolled oats, standard, carlots, per bbl, in bags.. 

« " " " " in wood..
" " " " for broken lots

4 50 
2 25 
1 20 
4 00 
4 25 
4 75

ST. JOHN, N.B.
Flour, Meal and Seed.

In flour, prices are unchanged, a fair 
business reported.

Oatmeal is rather lower and market 
somewhat unsettled. Corn meal is easy.

Beans are little changed, particularly 
Yellow Eyes are low.

Barley, just a fair sale.
In seeds full prices are asked. Clovers 

are even higher than last year. Particu
lar care is being given to quality this 
season.

Ctoas

» Jéail

STOCK NOW.

i j

fl! Bij ■

Sutton's 
Worces
tershire 
Sauce 
cannot 
be beaten 
tor
quality 
and price

6.F.
& Go,

,4
%
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Tr
GOOD ADVERTISING

____________________r__________________ „ The editor of this department will
to answer questions on advertising and review any advertisements submitted to him.

A department devoted to the improvement of Retail Advertising, 
be pleased

TWO FIRST-RATE ADVERTISEMENTS.
There is no better way of “talking 

-, |ie” than that of reproducing well-set
ivertisements.

• • •

This week 1 was able to secure two 
l ist-rate specimens of the art, and no

uht their appearance on this page will 
!... helpful to other grocers.

• • *

I consider the announcement of 
< lancy M. Buell to be one of the best 

, lail advertisements that have run in 
i jnadian papers. Typogiaphicall.v, it
i almost perfect. And in phraseology
ii i, just about as strong. Occasionally 
i come across advertisements that are 
aet attractively, but the matter itself 
has nothing to commend it.

• • •
Buell’s advertisement is a pleasing 

exception. The man who wrote the 
..inionncement (and somehow I imagine 
il was Mr. Buell himself) knew his busi
ness, and the man who set it knew his 
business too.

• • •

The advertisement is surrounded by 
an appropriate border. It is balanced 
throughout. Only two fonts of- type are 
employed, and the body type is set with- 
i ni an indentation.

• • e
Keen to the untrained eye an adver- 

ii cut such as Buell’s appeals quickly. 
I line are practically only three things 

i look at —the two display lines and

" l□
Clancy M. Buell

I have bought the R. R. 
Dowslcy grocery next to the 
Recorder office. I have had a 
good business experience and 
by careful attention to your 
wants I hope to merit a 
generous share of your patro
nage. I am determined to 
make freshness, purity and 
high quality the standard of 
this store. See how well I 
can please you.

GROCERIES
■ L

And notice the skilful way in which 
Mr. Buell appeals to his readers. True, 
a good deal of “I,” but not a particle 
too much for such an occasion. The 
advertisement of a “new” grocer must 
necessarily be straightforward and ani

bul where the comiKisitor failed to con
summate his idea was in the closing 
sentences of the advertisement.

The matter beginning “Try our 2f»c. 
and 40c. Ceylon Teas” and ending with 
“Town” should have been indented 
three or four enrs like the opening sen-

text : and all three ate divided with 
niformity. No matter which margin 

u seiei t, there is about the same 
mount of white space.

GOOD GOODS AT LOW PRICES
WE are not running a reduction 

sale for a few days, but are 
selling goods cheap every 

day. Below we quote a number 
of our cash prices.
proor «HWVKSsXIOC

'I

i

Red paths granule led sugar, 23
lbe. for........ ................. $1 00

Redpatha yellow sugar. 85
lbs. for........  ................  1 00

ft lba. new selected raisins. 85 
Finest Sultana raisins for.. 8
Good cooking figs, 7 lba. for 85
7 lba. rice for...................... 85
« lbs. tapioca for............  85
Finest quality of Ingersoll

cheese per lb.................... 13
Aylmer canned peas, a ran - 6
Aylmer canned com, n can 8
Aylmer canned tomatoes... H
7 bars comfort soap for... 23
t bare ostmeal soap..........  5
Soap chips 4 lbs for..........  25
Good canned salmon per can 10 
1 qt bottle tomato catsup.. 13
Pure family lari.................. 12

Try our 25 and 40c. Ceylon Teas they arc the very 
best value.

Butter and eggs at Market Prices.
Promyt delivery in any part of the town.

GOULD BROS
mated and contain mere or less lauda
tion of past experience and present 

rim iples.
• • •

This advertisement of Buell’s is worth 
a study. The layout might be copied or 
l artlv copied, and the matter itself is a 
tirst-rate exemplar of clear-cut coherent 
statements.

• • •
The advertisement of Gould Bros., 

which ap|>eared in the “North Ontario 
Times,” while not perhaps so perfect a 
specimen as the advertisement spoken 
of above, is a pleasing example of good 
advertising. see

The compositor has heie striven for 
balance and he has met with more than 
an ordinary measure cf success. A neat 
borefbr is employed. Also a good dis
play1 type. The* bolder on the centre 
piece might have been less ornamental.

63

, mces. This would have insured uni
formity of style, have presetved balance 
1 ud would generally have enhanced the 
effect.

• • •

The matter of Gould Bros. ’ advertise
ment is strong and pithy and entirely in 
ac.-ord with what one would expect 
knowing the purpose of the announce
ment. Grouping off the pi iced items 
was a happy idea, besides a good stroke 
i f business. No reader can have any 
doubt about what is for sale in Gould 
Bros.’ store. • • e

Next week I shall continue my talk 
on “Hew Advertisements Might Be Im
proved,” and shall select two or three 
advertisements from Canadian papers 
for criticism. Keep this pa re intact for 
a eompaiison of your own.

A. A. B.
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Green Fruits and VegetablesMcWILLIAM

Mc. / E.
EVERIST

The present arrivals of 
California Navels are Heavy 
Fruit, High Color, Sweet and 
Juicy. Our selections are 
complete.

Our orders ahead have 
been confirmed for
California Celery,

(Season drawing to a close )

Mexican Oranges,
(Demand greater than supply.)

Messina Lemons,
(Sufficient coming in to supply- 
all wants )

Have two cars to arrive this week. "*

25-27 Church St., TORONTO

DRIED APPLES
We pay the highest market prices for 

bright dry quarters and make prompt 
remittance.

THE W. A. GIBB CO.
Paokere and Expoter»

67 Market 8t., HAMILTON

BASKETS
We make them in all shapes and 
sizes. We have

Patent st«.w»oa«# Berry Box 
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

TH£...

Oakville Basket Go.
Oakville, Ont.

The demand for green fruits has been 
of greatly improved character during 
week under review. Reports from all 
points are of practically same nature.

California fruits are well to the front. 
Oranges have greatly improved in qual
ity, and arc evidently controlling pub
lic favor. The early arrivals, which 
were green and immature, somewhat 
checked the market, but by careful 
manipulation any evil consequences have 
been averted. Bananas have also recov
ered the market, and are ready sellers 
at firm prices.

Messina lemons are good sellers, and 
are showing in excellent quality: prices, 
however, are ruling firm, being influ
enced by advance renorts from primal 
points. California lemons are easier 
and are selling mainly at western 
points.

In Maritime Provinces markets are 
good, the greater demand being for 
oranges. Cranberries are practically 
deni et ed.

The anple condition is one of great 
strength. Good fruit commands a good 
price, and export trade continues excel
lent. Cables from Liverpool denote 
good sales and high prices; 11,000 bar
rels were sold at recent auction at 
prices ranging from 10s. to 24s. fid.

Vegetables have onlv been of moderate 
local interest..

A SUGGESTED EXPERIMENTAL 
FARM FOR NIAGARA.

The executive of the, Niagara Penin
sula United Fruit-Growers’ Associa
tion had a meeting at St. 
Catharines on February 3, to 
take further steps towards requesting 
the Government to establish an experi
mental farm in the Niagara district. 
After a good deal of discussion as to 
where the farm should be located, a 
resolution was passed asking the Gov
ernment to locate the farm where suit
able soil may be obtained, adjacent to 
good hotel accommodation and proper 
railway facilities.

At. tlie last, meeting of the association 
the appointment of delegates to go be
fore the Tariff Commission at Ottawa 
to apply for increased tariff on fruit, 
was left to the executive committee. The 
executive committee gave out the in
formation that they had not appointed 
anyone, as none of the fruit-growers 
around St. Catharines seemed anxious 
to go, the feeling there being that the 
tariff should remain as it is, notwith
standing resolutions to the contrary 
passed at the general meeting of the 
Niagara Fruit-G rowers’ Association 
some time ago. Growers west of there 
will probably send a deputation to Ot
tawa on their own account, but there 
will be probably no representatives from 
the Niagara Peninsula Fruit-Growers’ 
Association.

LOBSTER TO GIVE WAY TO COD.
News to hand from Louiqburg states 

that the eod fisheiy will be prosecute] 
on a more extensive scale from this port 
next season than for many years pasi. 
Of late fishermen have devoted their 
attention mainly to lobster fishing 
during the early part of the season 
The scan ity of lobsters and the pre
sent high juices ruling for codfish will 
induce many to give u}> the lobster fish 
ing and devote their whole attention to 
codfishing.

THE SALMON PACK.
|A despatch from Anacortes says: “II. 

11 Drisko, sujrerintendent of the North
ern Fisheries Co’s cannery, places the 
jmrbahle pack of soekeye salmon for the 
coming seasoit at 100,000 cases, or les» 
than one-fourth last season’s jrack. The 
Alaska Packers’ Association will oper
ate only one cannery on the Sound the 
coming season.”

VICTORIA, B.C., FRUIT MARKETS.
The following interesting paragrajrhs 

are extracts from the Victoria, B. C., 
Times and are noteworthy at the present 
time as giving an insight into tire condi
tions of the fruit market there:

it has beeit estimated by some that 
the orchards of this district are in
creasing at the rate of about one mil
lion trees a year, ana that in conse
quence there will soon be a glut in the 
fruit market with a corresponding 
drop in prices below the profit line. In 
order to find out if such a result is 
likely to follow the present develojr- 
ment of the industry, and also to get 
an idea of the past season’s output, 
an interview was obtained with Mr. 
Arthur Brenchley, local manager for 
F. R. Stewait & Co., who in substance 
said as follows:

“This last season nine full carload- 
of large fruits, such as apples, pears, 
jdums and prunes, were sliijqwd from 
'Victoria to Manitoba, and the new 
jirovinces. Besides these smaller ship 
ments were made regularly, amounting 
in all to at least fifteen earloads. Then 
there was the local demand, which 
Mould amount to about thiee carload.-. 
Although this may not at first sight 
look very big, yet, when it is consider
ed that the first car was shinned from 
Victoria in August of 1902, and that the 
crop last year was below the average, 
the icsult is very satisfactory. In 
spite of the small crop of apjdes. 
Bartlett pears and plums there wa- 
an increase of about fifteen per cent, 
over last year’s shipments.”

.The strawberry crop last year was 
not much more than half the average, 
yet he estimated that the total output 
of the district was one hundred and 
forty thousand pounds or seven car-
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ids. A large part of this was con
tinued locally, but enough were ship- 
,.vd to ikeep the eastern buyers in mind 
I f the superior flavor of the Victoria
firry.

During the last year or two the pack- 
ig and grading has very much im- 
;uved, but even yet there is room for 
iiprovement in many cases. The im- 

juuvement is due to the stiict enforce- 
ent of the Fruit Act, both Dominion 

.id provincial. There is often a good 
leal of grumbling at the severity of 
iiie inspectors, but it is necessary to 
lie severe if we are to keep the markets, 
j.a.xity in packing and grading means 
iiie loss of markets, the end of which 
would be that Victoria would cease to 
I» a shipping point.

Upper British Columbia is entering 
into the business in competition, and 
lids competition rs bound to be keen. 
There the trees are all young, while in 
the Victoria district many of the or
chards are old, and have been neglected 
fur years, therefore inspection is doubly 
important. One box of scaly fruit may 
i on It in the condemnation of a whole 
.«hipment, causing a very great loss to 
the shipper.

APRICOT DRYING.
The apricot is of the same species as 

the plum, and a native of Armenia. In 
appearance it resembles the peach, the 
color being red on the side next the sun, 
and the flesh yellow. California largely 
supplies the American maiket, although 
some apricots come from Italy and 
Fiance. The California apricot blos
soms in March and ripens in July. The 
mowers have their own drying plants 
and work together in the diying season. 
After the fruit is cut by women and 
children, it is spread on trays and put 
into an air-tight chamber where it is 
Milphmed for three hours. This bleaches 
the fruit and prevents it from becoming 
wormy. After bleaching it is allowed to 
remain in the sun for a couple of days, 

hen it is built into large piles in order 
Unit it might sweat. When the sweat- 
i -• process is finished it is put into 
-neks and cases ready for shipment.

VEGETABLE-GROWERS MEET.
The Vegetable-Growers’ Association, 

;t h George Syme as president, met in 
il Albion hotel, Toronto, and discussed 
1 best ways to grow* celery and rhn-
■ • I). On the celery question Mr. Syme

pressed his opinion that the best kind 
■ .-oil for this plant was a sandy loam.

Syme also stated that the rotten 
art so often found in the bunches of

■ !ery was caused by small insects, and 
ut these insects could be exterminated
a mixture of a bushel of lime, a pound 

Paris green, and a pound
■ da half of alivor, and spreading this 

ixture around the celery bed.
Mr. Thomas Dilworth, of Weston, 
nke on the rhubarb question, stating 

'•at the plants should be grown in 
• itial instead of total darkness, as had 
en the custom of many growers he
re that time, stating that by so do-

Imported Specialties
We endeavor to keep steady supplies, even in the most 

“out of season” periods, of fruit luxuries such as Pineapples, 
Head Lettuce, Cucumbers, Mushrooms, Tomatoes, Sweet 
Potatoes, Green Peppers, Grape Fruit, Cauliflower, Celery, 
Tangerines, Parsley, Spinach, Green Onions, etc., which 
all help to let you cater to “special occasions,” and can be 
secured from us at a moment’s notice.

SPECIAL—Car Yellow Danver Onions, 140-lb. 
sacks, finest hard quality, $2.25.

WHITE & CO., LIMITED
TORONTO and HAMILTON

W. B. STRINGER 90°o J. J. IMIcCA BE

About 90 of the lemon» that come to Ontario are Franc Tracuzzi's brand»,
60% of which I» hi» famous “ST. NICHOLAS" and «till It i» not unusual to 
lie unable to buy a box of " ST. NICHOLAS " on this market for as much as a 
week at a time-THEY CERTAINLY MEET WITH-READY SALE.

W. B. STRINGER b CO.. Sole Agents. Toronto and Montreal.

Navels Higher, but Much Better Quality
Although higher in price. Navels are arriving much improved in flavor. Well worth the extra cost 

We have one car “Sky-nigh” brand, due Feb. 9th, and one car 'Camellia” and ' Herald” brands 
due Feb. 14th. Send in your orders. We always have the goods.

S7te F. T. JAMES COMPANY, TORONTO
33 Church St., 76 Colbornc St.

MALAGA GRAPES
The best in town. $5.50, $6.00 Keg.

California Cauliflower—$3.50 crate.
California Celery—$5 00 crate.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO
Cor. West Market and Colborne Sts.

THE DISTRIBUTORS COMPANY, Ltd.
H/;M. MULHOLLAND, Manager.

Headquarters: TORONTO 
GET OUR PRICES ON PEANUTS

FANCY CALIFORNIA CELERY-$4.75 case.
SPANISH ONIONS—Large case, $3.00.

“ “ Small “ 1.00.
EX. FANCY NAVEL ORANGES-At $3.25 box.
FANCY MEXICAN ORANGES-$2.50 box.
FANCY ALMERIA GRAPES.—At $5.50. Only a few left.
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BY HIS FRUITS YE SHALL KHOW HIM
E. D. Smith wants to be known as a maker 

of Pure Jams and Jellies.
He desires to state right here that not only 

does he guarantee his goods, but he gives the 
finding of the Government Analysis.—“The E. D. 
S. Brand is absolutely pure.”

A Grocer who buys the E. D. S. Brand buys 
the best, from his own standpoint, from his 
customers’ standpoint.

See that the Jams and Jellies in your store 
have E. D. S. on the label. That’s a guarantee 
there will be no “fines.”

The Eby, Blain Co., Limited, are Toronto agents for my 
Jams, Jellies, etc. ; Wm. H. Dunn, agent for Montreal and 
Province of Quebec ; Mason & Hickey, 108 Princess St., 
Winnipeg, agents for Winnipeg and the Northwest ; Lucas, 
Steele & Bristol, agents for Hamilton ; W. A. Simonds, 
agent for St. John, N.B.; A. & W. Smith, agents for 
Halifax. N.S.

E. D. Smith’s Fruit Farms, Winona, Ont.

We have I VST RECEIVED Car Extra Fine CALIFORNIA CELERY, Car 
SEVILLE (Marmalade) ORANGES, Car FANCY WASHINGTON NAVELS.

We have also due end of this week. Car EXTRA FANCY CALIFORNIA 
NAVELS. The CELEBRATED “GOLDEN ORANGE" brand, excelled by 
NONE, and very desirable sizes.

Above all, at most favorable prices. Send us your 
orders and they shall have our very best attention.

HUGH WALKER & SON, “"US!?1'Guelph, Ont.

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON 6 CO.
INOERSOLL

Established - -

in- ihe jila'ii rniils weit- made stronger 
ami wimltl stand more than one pull- 
ing.

MONTREAL MARKETS.
Green Fruits.

The fruit market has been steady and 
the demand fail'. The present cold 
weather makes it difficult to safely 
handle some varieties of fruits and 
vegetables. Mexican oranges are selling 
quite freely from $2.3’) to $2.00. \ al- 
eneiaci advanced 25c. a case on account 
of the price in foreign markets having 
been increased. It is expected that 
within the next ten davs there will be 
another advance in the price of this 
brand.

( )ne Montreal firm disposed of two
ears of lemons on the
$2.15.

12th at $2 to

Messina b’ood oranges, half box.... 
Orange*. Florida, case ....................

2 75
5 00
3 25
3 25
0 OH
2 25

Cocoanut*. per bag of 100................. 4 00
5 50

Jamaica grape fruit, per box........... 5 00

Lemons, per box ........ .................................
Jamaica orangea, per bbl..............................
G rapes, Almeria, extra fancy Longkeepera

“ Choice..............................................
Cranberries, N. S., nominal ...................

“ Cape Cod, “ ....................
Spanish onions, cases...................................
Grape fruit, Florida....................................

2 50 5 50
........ 2 50
........ 5 25
. 6 00 7 00
........ 6 50
. ... 6 00 
. ... 2)00 

... 30 00
........ 2 75
. 6 (0 6 50

Vegetables.
Good business has been done in the 

vegetable market, although the cold 
weather handicapped the dealers to a 
certain extent. Many change.-, are no
ticeable in the quotations. The tend
ency has been towards an all round rise 
in prices.

California cauliflower is selling from 
$2.4(1 to $3.60.

Florida tomatoes, which recently were 
$5, are now selling $6.50. There has 
been a rise of ten cents in potatoes, 
and the prices of most other vegetable.-, 
have been increased.
Potatoes, per bag ..................................................
Parsley, per doz. bundles......................................
Sage, per doz..........................................................
Savory, per doz......................................................
Green peppers, per basket.....................................
Home-grown cabbage, per bbl.............................
Tomatoes, Florida................................................
Egg plant, per doz..................................................
Red onions, brl ......................................................
Turnips, bag............................................................
Water cress, per doz..............................................
Grand Rapids lettuce, per box.............................

“ “ per doz............................
Boston lettuce, per doz........................................
Sweet potatoes, per basket .................................

per bbl................................ .......
Cele y. per crate ...................................................
Spinach, per bbl..............................................
Cucumbers, per doz...............................................
New potatoes, per bbl...........................................
Mushrooms, per lb.......... ......................................
Brussels sprouts, per quart...................................
Carrots, per bag.....................................................
Horse radish p*r lb.............................................
California cauliflowers.........................................

U 65
0 35

5 ÔÔ

2 00
6 8Ô

....

3 40

0 85 
0 75 
1 00 
1 00 
1 00 
0 75
6 50
2 75
3 00 
0 60 
0 75 
2 25 
U 50
1 35
2 25 
5 00 
5 00
3 25 
3 00
7 50 
0 60 
0 13 
0 50 
0 10 
3 56

ONTARIO MARKETS.
Green Fruits.

The week's business in fruit has be. 
very good. Prices are much the sai 
generally, but Valencia oranges, ha 
anas and pineapples have material
advanced, particularly pineapph 
which are very scarce. Fresh arriva: 
of dates are on the market, and it 
possible they will advance shortly.
Orange», California. 96 » to iCXi'a. per box...............S 25 S

** 210’s to 288"s “ ......................
“ Mexican. 96’s to 250's, per box.................  2 25
" Florida. 9 >’s to 216's “ ........................ 3
“ Valencia, 420’s, 714's, per case . 4 50 5

Marmalade. 2 0's, per box............................. _
Lemons. Messina, 300's 360’s, per box..................  2 75 3
Grapes, Almeria, per barrel...................................  5 50 t
Cranberries, fancy Jerseys, per barrel, nominal ... 13

" “ “ per case. “ __ 4
Apples, fancy spies, per box.................................... .... 1

“ “ greeninvs, per box................................... ]
" Winter variet ies, per barrel................................

Bananas, per bunch, firsts .................................... 1 75 2
“ “ Jumbos.......................... 2 00 2

Pineapples, per case........................................................ 7
Grape fruit, Florida, 46's, 96's, per box.......................... 1
Tangerines, Florida, fancy i fetrap................................. i

Vegetables.
Cabbage are coming in rather free! 

just now, and are in good demand. Ii 
ported cauliflowers are also in go,,.i 
demand, with fair prices. Spinach 
$1 per bushel finds ready sale, as do, - 
also broccoli sprouts at 40c. a quar 
Some nice rhubarb at $1 per doz. bui: 
dies, and green onions at from 10 i 
15c. per doz. bunches are shown, ail 
find ready sale.
Potatoes, kiln dried sweet, bushel hamper................ 2 U->
Potatoes, per bag....................... ...........................  0 90 If*
Onions, per bag.....................................................  1 25 1 30
Onions, Spanish, per small crate.................................. ] i.

" large cases............................................ 3 if
On inns green, per doz. bunches......................... 0 10 0 1
Cabbage, per bbl............................................................ 2 00
Cauliflowers, California, per crate........................ 3 50 3 75
Beet*, per bushel............................................................ 0 50
Carrots, per bushel......................................................... or.,
Lettuce, per doz. bunches .................................... 0 30

“ imported, per doz.................................... 0 35 0 41;
Radish per doz....................................................... 0 50 0 CO
Cucumbers, hothouse, per dor...................................... 2 4«*
Mushrooms. 1 lb. boxes, per lb....................... .............. 0 80
Celery, Californian, 1 er case........................................ 4

" “ pony case....................................... 2 Tit
Beans, white, prime, bu»h............................................ 1

“ " hand-picked, bush................................ 1 .1
“ Lima, pe-lb ...................................................... 0 U7

Tomatoes Florida*. 6 ba ket crates............................. 5 m
" extra choie t, 6 basket crates............. 4 2">

Rhubarb, 1 doz. bn dis.................................................... 1 u-i
Broccoli sprout, qrt........................................................ 0 t,
Spinach, bush ............................................................... 1 0)

MANITOBA MARKETS 
Green Fruits.

Lemons are easier in tendency, will 
modified quotations. Oranges in fan 
demand, with prices firm at previou- 
quotations.

GRANGES AND LEMONS.

Fan y California navels, 126’s, per care....................... 83 "
" “ 150's to 250’s, p°r cace.......... 4-'

California lemons, 300 s and 360’s, per case................  4
ONTARIO WINTER APPLES.

Northern spies. XX. per bbl .........................................  $4
“ r' XXX •• .......................................... 6 -

Ru-sets, per bbl.............................................. ............... 4 "
Almma grapes, per keg................................................. 6
Winter pears (B.C. ), per c«se....................................... 3
Cranberries, (Jersery). p*r bbl....................................  12 • ■

Vegetables.
Valencia onions, (large cases).....................................  S'
Spanish onions, per case........ ...................................... 1
Native onions, per lb........................................... ... 0 1

ST. JOHN, N.B.
Green Fruits.

There is a fair business. Valenri 
oranges selling freely ; prices firme; 
California stock now received is goon 
The sale was injured by the poor qua 
itv of the earlv shipments.

Floridas are keeping badly.
66
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Largest Sale In 
the World.To Wholesale Grocers of Canada

GET BUSY
is our Motto for 1906 and we want your 
orders for Canned Sea Foods :

j Oil Sardines (Sanitary can) 100 tins to case 
£ Oil Sardines (Hand made) 100 "
\ Mustard “ " 100 " “
i Tomato “ “ 100 “ “
| Mustard “ “ 50 “ “

Also Herring in Tomato Sauce, Kippered 
Herring, Kipperines in Cartons and Tins, 
Clams, etc. Every tin guaranteed. Price 
lists and information furnished promptly 
on request. Write or wire your order to

CONNORS BROS., Limited
BLACK'S HARBOR, N.B.

The Most Delicate Flavor and 
Purest Olive Oil.

Ask your Wholesale House

JOHN W, BICKLE & GREENING, . . . . .  Ont.
CANADIAN SELLING AGENTS

LITTLE NECK CLAMS
"OAK BAY" Brand

These goods, packed by THE McDOHALD PACKING CO., FAIBHAVEN, N B .
are so well and favorably known in Canada that grocers require no special recommendation 
from us -They are profitable sellers.

Look up your stock—New Pack will be ready for delivery on and after April 1st.

J. W. WINDSOR, s-ie A*e„,. MONTREAL

MATSON, BOYD & CO.
TRINIDAD, B.W.I.

COCOA, COMMISSION AND GENERAL MERCHANTS
► re In

Canadian, 
American 

»nd Eastern Product

Consignments 
Promptly Attended -to.

Correspondence
Solicited.

CORRESPONDENTS :
LONDON—Frame A Co., 21 Mincing Lane. NEW YORK—Frame & Co., 132 Front Street

Cable Address : BOYD—TRINIDAD. CODES USED : zr"
67
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r.RACKNELS
are always in demand, and when 
you have our light, crisp, dainty, 
easily digested Puff C’knel, 
you need fear no rival. Each 
biscuit is “light as a feather.” 
One of our special shapes is

“CUP CRACKNEL”
made hollow for holding pre
serve.
It’s as much a favorite as our
HEART CRACKNEL.
Bear this in mind when ordering

W. R. JACOB & CO.,
Limited

Canadian Agent• :
Kenneth H. Munro,

324 Coristine Bid. Montreal 
C. & J. Jones Bros., 

424-425 Union Bank Building 
Winnipeg 

Wilson Bros.
Wharf St. Victoria, B. C.

DUBLIN,
IRELAND

A COMPARISON IN 
POINT OF QUALITY OF

STEWART’S
Chocolates and Confectionery 
with goods made in competition 
is our strongest argument for

PURITY and EXCEPTIONAL VALUE

WHY
Sell Inferior Confections?

Your Customers expect the 
Best and Purest

THAT MEANS STEWART’S

THE

STEWART COMPANY
TORONTO

LIMITED

The claim put forward that . .

Motts

MOTT'»:
Nt bitter 

Cheeelite

CANADA:
Ne better

DIAMOND
CHOCOLATE

Chocolates
are the
Canadian Standard 
of purity and perfection 

has not and cannot ever be 
cantradicted.

The consumer knows it. 
The dealer knows it. 

Remember to order
“DIAMOND” and “ELITE” 

Brands.
John P. Mott CQ. Co.

HALIFAX, N.S.
SELLING AGENTS:

J. A. TAYLOR R. 8. MoINDOE JOS. E. HUXLEY 
Momtmal toboxto Wdixifig

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
Toeoero
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Cogent 
Reasons Arrayed Biscuits and Confectionery

You are perhaps asking your 
self, “ Why should 1 try a sample 
case of Perfection Cream Sodas ? I 
am satisfied with my present stock 
of USING A SPECIALTY

Grocer, Esq., you should not 
be satisfied till you are positive that 
you have the best biscuits.

whichHere are 
make us say

reasons

PERFECTION!

V MOONEY BISCUITS CANDY CO 

STRATFORD CANADA

are the best soda-biscuits for you 
to handle.

“They are made from the 
finest grade of flour, the purest 
butter and the richest cream. They 
are made by a process that ensures 
perfect baking—whiteness, crisp
ness, lightness. They are packed 
piping hot in moisture-proof paper, 
air-tight tins. They are reasonably 
priced. ”

Do you know any other biscuits 
“ like the above ” ? Names, please.

Get “Perfections."

THB Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
I has that delicate flavor of New Sap 

Syrup direct from the bush. Try it.
ALL JOBBERS

Sugars Limited, Montreal

Every dealer who is alert to the best 
interests of his business recognizes the 
desirability of having a “leader” of 
some kind by which his stoie is dis
tinguished from the ordinary. He does 
this not only for the actual protit that 
arises from the sales of this particular 
line, hut for the benefits that redound 
to the business generally. It is for this 
reason that some of our most progres
sive dealers have paid more attention of 
late to their confectionery department, 
and those who have done this, have been 
amply repaid for their trouble and in
vestment.

• • e
There is probably no other line carried 

by the grocer that the general public 
is so conversant with, as confections. 
The people have become educated in this 
line, to want the best and purest that 
can be produced, and the dealer who 
will make it a feature to procure the 
choicest of bon-bons and coufectioueiy 
will find it a good investment.

(Few other lines carried will give the 
tone and superiority to a business as 
will the reputation of having a good 
line of confections always on hand. In 
the showcase they can be arranged 
tastily and without taking up a great 
deal of room, and as a window decora
tion they are most attractive and 
pleasing.

COLORED CONFECTIONERY.
A bulletin dealing with highly-colored 

confeetioueiy was issued by the Inland 
Revenue Department. One hundred and 
eleven samples were collected, the chief 
object being to ascertain whether any 
of the colors used in the manufacture of 
such sweetmeats contained mineral im
purity, under which term is understood 
metals, lead and arsenic. The examina
tion resulted in demonstiating the entire 
absence of these metals. In only one 
case was the presence of arsenic shown, 
but in such a very minute quantity as 
to be completely harmless.

A CONFECTIONERY WINDOW.
The pietty effects that can be obtain

ed with the use of bon-bons and other 
confectionery in window dressing are 
numerous and varied. Apart from fruits, 
perhaps, nothing else in the store can 
compare with them in attractiveness, 
ai l nothing else can be arranged so in
dicative of what you would wish the 
general tercr of the stole to be.

It is said that clothes do not make 
the man; that may be, but they certainly 
have their place in forming the first 
impression. |5o the dressing of the win- 

58

dow goes far to give au impression of 
what may be found behind that window.

It is not necessary, and perhaps not 
advisable where one's window space is 
limited, to give it all up to the display 
of confectionery, but at least a part of 
the window van be profitable appropri
ated for this purpose. The use of fancy 
baskets is one of the prettiest and latest 
ways of exhibiting sweets. These bas
kets should be shallow and not too large. 
I hey may be square, round, heart shape 
or in fact any shape the dealer chooses, 
and the more attractive the'- are of 
themselves, the greater will be their 
value in bringing out the beauty of the 
display. A layer of colored paper shav
ings is first placed in the baskets, and 
on top of this are laid the bon-bons in 
symmetrical rows. The advantages of 
these shallow baskets are two-fold. On 
account of only one layer being used, a 
small amount makes quite an elaborate 
display, and for the same reason the 
contents of the baskets may be easi.y 
changed from time to time without fear 
of any under ones being maikcd by 
pressure.

The deck of the windows should be 
laised say six or eight inches for an ex
hibit of this kind in order to take away 
the appearance of any flatness which 
might result from the use of the shallow 
baskets.

If only part of the window is used, for 
this display, it had better be placed on 
an elevation in the centre, and sui round
ed by the other things that are to be 
khpwu, which of course, must be some
thing which will be in harmony with 
the confectionery—say nice clean-look
ing fruit, either domestic or imported.

NUTMEGS GALORE.
A wholesale grocer in a Canadian 

city not Icng since received an order 
from a country merchant which read 
something like this:

“Please send me 3 bis. of sugar and 
3 of nutmegs.” The sale» manager, 
who received the order, thought that 3 
bbls. of nutmeirs were wanted as well as 
3 bbls. of sugar, but in order to comply 
with the request he had to send out on 
the street and buy up practically all the 
available stock in sight.

Of course the country customer did 
not want 3 bbls. oF~nutmegs and he is at 
a loss to understand how the wholesaler 
should have thought that he did. “Why, 
my dear sir,” he said, “I could not sell 
3 bbls. of nutmegs in fifty years.”

It is an interesting fact that the Pro
vince of Alberta has twelve creameries 
under Government control with an out
put of 800,000 lbs. annually, and ten 
creameries which are run privately.

in
 ----
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Every grocer has a call for Msplo Syrup and Mdplc Sugar.

When you get a demand from your customers see that you have :
the genuine, absolutely pure and unblended

Grimm Pure Maple Syrup
Buy this Brand. Write Us for Particulars.

THE GRIMM MFG. CO., Montreal
-----------------------------------------------------------J

Fortify yourself against 
inclement season.

Best and Coes Farthest 

The Ideal Winter Beverage

VAN WEI'S

Grocers make friends by recommending it.

There is money and satisfaction in handling 
Van Houten’s.

_ . , I I. L. Watt & Scott, - - TORONTO
Dominion Agents j jVVatt Scutt 4 GOODACRB MON ["REAL

SOUTHWELLS 
JAMS— MARMALADES

'HVSOLiHWtll^V , l»IR.AWBERKÏ',J j

have always been considered the best by those competent 
to judge.

They have been before the public for many years and 
have always given the best of satisfaction.

See that your supply of SOUTHWELL'S JAMS AND 
MARMALADES is kept up.

FRANK MAGOR & CO.
Canadian Agents

MONTREAL

A UNE THAT WILL PLEASE YOUR CUSTOMERS

Made

Switzerland

Nestles
CHOCOLATE

Richest in 
Cream

LAMONT, CORLISS & CO., gJBL*
27 COMMON ST., MONTREAL

Shirriff’s
Flavoring Essences

supersede all others for

Flavoring Power, Purity 
and Excellence

MANUFACTURED BY

IMPERIAL EXTRACT CO., - Toronto
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THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which t hey ought 
to buy in Canada. They don't 
know what we can do. A small 
advertisement in the

KINGSTON
‘GLEANER”

might bring inquiries. Better 
write for rates to

I. c. STEWART, Hsllfsx.

Sixty 
Voaro of 
Pop ularlty

COX'S
GELATINE

msy now be 
had in a new 
form as

COX’S
INSTANT POWDERED 

GELATINE
It dissolves Instantly In hot water 
No trouble Recipes In every box.
Canadian Agents: J. A 0. COX,

O.B. Coiaoo â S<n M< niical Ltd
D. Masson A Co., Gorglo Mills,
A. P. Tippet A Go.. EDINBURGH

GUARANTEED TO GIVE SATISFACTION

SIDNEY CREEK MAPLE SYRUP 
ROYAL MAPLE SYRUP 

MAPLE SUGAR
Grocers, your customers will take to these goods. 

Hadn’t you better order a supply .’ Any quantities 
can be furnished on short notice. For sale by

Imperial Fruit and Produce Co.
Winnipeg, Man.

Provost & Allard Forbes Bros.
Ottawa, Ont ftontrsal. Que.

T. KENNEY & SON
Hellerton Que. Manufacturers

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Co., Ltd.

Registered,imereti.
Pat. OflL

The Oldest and 
Largest fianufacturers of

PURE, HIGH GRADE
COCOAS

AND

CHOCOLATES
N-» Ch ralcals are used in their 

manufacture.
Their Breakfast Cocoa is abso

lutely pure, delicious, nutritious, and 
v>ts less than one cent a cup.

l heir Premium No. i Choc date, put up in Blue 
Wrappers and Yellow Labels is the best plain 
chocolate in the market for family use.

Their Germ in Sweet Chocolate is good to eat 
uni good to drink. It is palatable, nutritious and health- 
lul ; a great favorite witn children.

Buyers should ask tor and make sure that they get the 
genuine goods. The above trade mark is on every
package.

Walter Baker & Co., Ltd.
Established 1780.

Dorchester, Mass.
Branoh House, Met. Peter St., Montreal, Can.

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MoLAUCHLAN A SONS CO. Limited, Manufacturera, OWEN SOUND, Canada.

IERESISTIBLTTDE LI aou+s

A QUICK, STEADY AND PROFITABLE 
ACCOUNT FOR ANY DEALER. 
ADVERTISED EVERYWHERE.

Special Wholesale Auknts : Howe McIntyre A Co.. Montreal. Que ; D. H Rennoldson. 
Montreal. Que.; Thœ. Davidson A Co.. Quebec. P.Q.; The F. Ï. Castle Co.. Ottawa, Ont.; The 
Davidson A Hay, Limited, Toronto.Ont.; Balfour A Co., Hamilton, Ont.; Edward Adams A Co., 
London, Ont. W 8. Clawson, St. John, N.B.; Jason 8. Creed. Halifax. N.S.; The Paulin Cham 
ben Co.. Winnipeg, Man.; Kelly, Douglas A Co., Vancouver, B.C. SEND FOR A SAMPLE

LAMONT, C0RLI88 â'CO., Agents, 27 Common 8t, MONTREAL

CABINET MAPLE SYRUP
SUPERIOR TO ALL OTHERS

Ask your jobber for Cabinet Maple Syrup. Do not allow him to substitute an inferior article because it is cheap.
WE QUOTE 1

6 1-gal. tins to OBse, wine measure, $4.SO per case 24 pinte to oaee, wine measure, $2.50 per case 
12 ^-gal. “ " “ 4.80 12 qrt. bottles, 2.40
24 '4 -gal. “ “ “ 4.80 “ 5-gal. tin, Imperial measure,1 to case, 3.90 "

We propay frolght on loto of 3 cases or more.

If your jobber cannot or will not sell you Cabinet Maple Syrup, mail your order to our address, you will be sure of 
prompt shipment and fresh goods.

THE MONTREAL MAPLE CO.
88 GREY NUN 8T., MONTREAL, QUE.
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THE DOMINION BANK
PROCEEDINGS OF

The Thirty-Firth Annual General Meeting of 
the Stockholders.

The Thirty-fifth Annual General 
Meeting of the Dominion Bank was 
held at the Banking House of the Insti
tution, Toronto, on Wednesday, Janu
ary 31st. 1906.

Among those present were notieed :
Dr. Andrew Smith, Messrs. J. fi. 

Ramsey, Barlow Cumberland, W. R. 
Brock. K. T. Gooderham, H. C. Ham
mond, Cawthra Mulock, E. B. Osier, 
M.P., J. J. Foy, K.C., David Smith, 
R. .1. Christie, J. M. Bond, A. W. Aus
tin, F. J. Harris, Ira Standish. E. C. 
Burton, A. R. Boswell, Jno. T. Small. 
.7. Bruce Macdonald, W. Mulock, Jr.. 
Sidney Small, H. Gordon Mackenzie, 
J. Gordon Jones, F. J. Stewart, Wm. 
Ross, W. G. Cassels. Geo. D. Scott, N. 
F Davidson. W. H. Cawthra, J A. 
Proctor, David Kidd, F. D. Benja
min, J. F. Kavanagh, S. Samuel, W 
C. Harvey, W. Dixon, C. Holland, F. 
J. Phillips, Wm. Davies, H. W. A. 
Foster, W. ('. Crowther, E. W. Lang
ley. H. S. Harwood, R. M. Gray, Rich
ard Brown, Henry Johnson, Wm. Spry. 
W. Glenney, Frank H. Hill, Jno. J. 
Dixon, G. N. Reynolds, F. C. Taylor, 
F. G. I lodgins, W. C. Lee, F. E. Mac
donald, Jno. Stewart, Thomas Walms- 
ley, T. G. Brough, and others.

It was moved by Mr. W. R. Brock, 
seconded by Mr. A. \\. Austin, that 
Mr. E. B. Osier do take the chair, and 
that Mr. T. G. Brough do act as Sec
retary.

Messrs. A. R Boswell and W G. Cas
tels were appointed Scrutineers.

The Secretary read the report of the 
Directors to the Shareholders and sub
mitted the Annual Statement of the 
affairs of the Bank, which is given 
herewith.
To the Shareholders :

The Directors beg to present the fol
lowing statement of the result of the 
business of the Bank for the year end
ing 30th December, 1905 :

With deep regreat your Directors have 
to record the death, which occurred in 
October last, of Mr. William Tnce, who 
had been a member of the Board since 
1884. The vacancy was filled by the 
appointment of Mr. R. J. Christie.

Branches of the Bank have been open
ed during the past year in Hespeler, 
Ontario ; in Winnipeg, at No. 643 Port

age Avenue and at the corner of Notre 
Dame and Nena streets; and in Toronto 
at the corner of Dovercourt Road and

Bloor street and at the Union Stoi 
Yards.

Premises have been secured in Win 
sor, Ontario, and a branch will short! 
be opened there.

All Branches of the Bank have he 
inspected during the year.

E. B. OSLER.
President

Toronto. 31st January, 1906.

The Report was adopted, and th 
thanks of the Shareholders were tende, 
ed to the President, Vice-President, an 
Directors for their services, and to tl 
General Manager and other Officers c.i 
the Bank for the efficient performan. 
of their respective duties.

The following gentlemen were eleett 
Directors for the ensuing year : Messr 
A. W. Austin, W. R. Brock, R. J 
Christie, T. Eaton, J. J. Foy, IC C 
M.L.A., W. D. Matthews and E. F 
Osler, M.P

At a subsequent meeting of the D 
rectors, Mr. E. B. Osler, M.P., wa 
elected President, and Mr. W. D. Mat 
thews, Vice-President, for the ensuin 
term.

Balance ol" Profit and Loss Account, 31st December, 1904 ............. $134, >72.64
Profit for the year "ending 30th December, 1905, after deducting 

charges of management, etc., and making provision for bad-and 
doubtful debts............................................................................................. 490,495.20

Dividend 2j per cent., paid 1st April, 1905.
Dividend 2Î per cent., paid 3rd July, 1905.
Dividend 2$ per cent., paid 2nd Oct., 1905.
Dividend 2), per cent., payable 2d Jan., 1906.
W’ritten off Bank Premises ...........................

$625,067.84
$75,000.00
75,000.00
75,000.00
75,000.00 $300,000.00 

................. 75,629.87 375,629.87

Balance of Profit and Loss carried forward.............................................. $249,437.97
62

LIABILITIES.
Notes in circulation ................................................................................ $ 2,651.956 fli
Deposits not bearing interest ............................... $ 4,390,832 67
Deposits bearing interest (including interest ac

cented to date) ..................................................... 29,692,275 74
----------------- 34,083,108 11

Balance due to I»ndon Agents ................................................................. 694,169 81

Total liabilities to the public ............................................................... 37,429,234 2 >
Capital stock paid up ............................................................................... 3,000.000 00
Reserve Fund ............................................................. $ 3,500,000 00
Balance of profits carried forward ...................... 249,437 97
Dividend No. 93, payable 2nd January................ 75,000 00
Former dividends unclaimed ................................. 167 50
Reserved for exchange, etc...................................... 42,137 90
Rebate on bills discounted ..................................... 107,762 34

------------------- 3,974,505 71

$44,403,739 96

ASSE rs.
Specie .......................................................................... $ 1,084,210 73
Dominion Government demand notes.................... 2,455,4717 00
Deposit with Dominion Government for security

of note circulation ............................................ 150,000 00
Notes of and cheques on other Ranks................... 1,842,022 49
Balances due from other Banks in Canada.......... 699,243 18
Balances due from other Banks elsewhere than in

Canada and the United Kingdom................... 968,345 25
Provincial Government securities ........................ 91,019 25
Canadian Municipal securities and British or 

Foreign or Colonial public securities other
than Canadian ..................................................... 669,160 76

Railway and other bonds, debentures and stocks 2,649,334 23
Loans on call secured by stocks and debentures.. 4,417,263 70

Bills discounted and advances current.................. 28,564,199 67
Overdue debts (estimated loss provided for).....  335 00
Mortgages on real estate sold by the Rank.....  6,000 00
Bank premises ........................................................... 800,000 00
Other assets not included under foregoing heads 7,128 70

15,026,076 59

29,377,663 37 

$44,403.739 96

T. G. BROUGH.
General Manager. 

Toronto, 30th December, 1905.
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Progressive Retailing

,,'OMMERCIAL EDUCATION; HOW 
TO SYSTEMATIZE IT.

The fifth congress of the German As- 
viation for the Improvement of Oom- 
ercial Education was held at Wiesba- 

,i.n recently. The congress was attended 
l 200 delegates, mostly representatives 

.d members of the various chambers of 
, .nimerce throughout Germany.

It was decided to recommend more in
tensive methods in the instruction of 
H.mmercial geography, and to use every 
possible effort to add to the pupil’s 
knowledge of products. Technical train
ing as to the proper application and 
worth of different raw materials was of 
prime importance to every student. The 
idea of this is to give young men an op
portunity to learn a business in every 
detail, for the reason that such expert 
knowledge is often of inestimable value 
in times of a crisis or strikes.

A large manufacturer of hosiery in 
i hemnitz says that during the 25 years 
of his business experience he had at dif- 
lirent times occupied almost every posi
tion in his factory. The very fact that 
he was in a position to do this never 
failed to impress his workmen and ofli- 
i inis, and always exerted a salutary 
influence upon them. It also had a ten
dency to keep many of them from 
threatening to quit their places for 
t.trious reasons, and his thorough know
ledge of all the details of manufacture 
enabled him to have a better apprecia
tion of the capacity of his employes for 
work as well as putting him in a posi
tion to enforce a stricter standard of 
discipline.

It was decided at the congress to take 
immediate steps to introduce one uni
on m system of stenography into all the 
' immercial schools. Thus far various 
.stems of stenography have been put in 
c throughout the empire, much to the 
it intent of young men coming out of 

' .<-• schools and entering upon practical 
ie by taking up positions in business 
uises. A committee was appointed to 
"roughly examine into the different 

■ tents now in use and to select the 
"St practical one for exclusive and 

manent use.
flic apprentice system of training is 

•ry widely extended in Germany. Ap
ia ices from the small villages in the 

mi try swarm to the larger cities to 
urn trades, etc. It has been found ne- 
ssarv to establish permanent homes for 
use boys in order to safeguard them 
"in evil associations and to surround 
cm as much as possible with home or 

■ rental influence. It was also recoin- 
-■uded that apprentices living with 
fir parents should also visit these 
•mes wherever practicable. Such homes 
ivc already been established in Kiel 
•id Lubeck, with the most satisfactory 
suits to the Association for the Im- 
ovement of Commercial Education.
The question of commercial education 
r women was discussed at length, 
here are at present commercial schools 
r girls at Cologne, Berlin, Cassel and 

• unich. These schools have passed the

experimental stage. They have been 
proved a success, and henceforth they 
are to become a permanent thing, to be 
established alongside the commercial 
schools existing for boy apprentices all 
over the empire. During the past ten 
years Germany has thrown open wide 
the doors of her universities, as well as 
opening many of the professions to wo
men, and their advent into many phases 
of commercial life has now become a 
part of the established order of things. 
The only question now is how to best 
prepare them to fill mercantile positions 
of importance and trust. It was decided 
at the congress in Wiesbaden to recom
mend decisive measures for the establish
ment and maintenance of girl apprentice 
schools wherever necessary in Germany.

The present condition of the commer
cial universities at Leipzig, Cologne, 
Aachen, and Frankfort was discussed. 
The question of the feasibility of admit
ting foreigners was debated at length. 
The conclusion reached was that the 
commercial universities occupied a differ
ent position than the technical schools, 
which have been agitating against for
eigners of late. In the commercial 
schools no pronounced commercial se
crets are treated ; therefore it was only 
right that foreigners should be admitted, 
only it might be well to insist that all 
students from foreign countries should 
be equally as well prepared for the work 
as German students. The policy of re
fusing to admit foreigners generally to 
German universities was condemned as 
something which would reflect discredit 
upon the country and probably lead to 
some form of retaliation on the part of 
some neighboring countries.

Commercial education in Germany is 
still a subject which continues to in
terest all classes of the people. The work 
is not allowed to rest. There seems to 
be everywhere a keen realization of the 
fact that upon the right training of the 
young men and young women depends 
the commercial and industrial future of 
the empire. To achieve this end, there
fore, the governments of the different 
German states are lending every effort 
to aid municipal and private enterprise 
in the establishment of schools for the 
furtherance of practical commercial edu
cation.

THE COST OF DOING BUSINESS.
A question which occupies the atten

tion of many it tail traders, as well as 
of the trade press, is: what is the cost 
of doing business in a general store t

Certainly there can he none of greater 
int| ortani e to those engaged in that line, 
and yet we hold it to be evident that no 
a< curate general answer can be given to 
it, so much depends on the location, the 
lines carried, the methods employed and 
the volume of business done.

So far as we can judge, the object of 
those making this inquiry is to show 
that running expenses are greater than 
people generally calculate on and to 
establish therefrom the conclusion that

•3

celling prices should lie increased. This, 
however, is impossible in nearly every 
case, since these prices are governed by 
i variety of influences and cannot be 
altered by considerations of that sort.

People who bring up the question of 
miming expenses as an argument for 
increasing prices, are. accord in"- to our 
ideas, approaching the issue from the 
wrong side, oi as it is vulgarly styled, 
balking up the wrong tree. There are 
two methods of adjusting profits to run
ning excuses, one of which is to vary 
the assortment of goods sold in order 
to approximate the average profit neces- 
saiy to leave a sufficient margin over ex
penses, and the other is to so adjust 
prices as to secure the best obtainable 
lesults in volume of trade and net pro
fit, which may possibly mean a reduction 
in prices in some cases instead of au 
increase.

These two principles are among the 
most inqiortaut in the science of mer
chandising. They explain how it comes 
that prives on a considerable variety of 
goods may be such as to fall short of 
yielding an adequate rate of profit, while 
yet the business may be on the whole an 
exceedingly lucrative one.

A minor consideration in the problem 
is the adjustment of the sort of goods 
carried so that the business can he done 
on the whole at the minimum of ex
pense, that is chiefly by carrying lines 
which fit best into each other and can 
he handled at the smallest cost for help.

All successful businesses arc run ac
cording to these rules, though iinde- 
siguedly, without doubt, in many cases.

JUDICIOUS BUYING.
Good buying is no less importa in than 

good selling. The profit on a year's 
business often represents the margin 
nade by taking advantage of the best 
market for each individual purchase. 
By skilful buying the selling price can 
be made so attractive that a quick turn
over of stock is assured.

Good merchandising does not consist 
in making big sales from a.- small a 
stock as will permit of giving efficient 
service. There is no good purpose sub
served in doing a big business, if tlm 
merchant has to have so much money 
tied up in his stock that his profits, 
great as they may be, just pay interest 
on his investment.

If the maikets are carefully watched 
and the demands of his trade system 
atieally studied, a retailer should be 
able to get the best results out of a fair 
investment. The trade pajier will keep 
him posted ou the one and bis daily 
experience should provide him with ttie- 
facts oil the other.

There are two extremes to be guarded 
against in buying. The one is over
stocking. By this a man is prevented 
from keening his stock as well assorted 
as he should in those lines which prove 
most popular. He has laid in such a 
large and varied supply that he cannot 
afford to encourage the sale of what cus
tomers really want, for it would mean 
the shelving of his present stock.
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" When I am unable to give ‘‘full value,’ I 
will cease making cigars."—/. Bruce Payne.

The foremost circumstance to which I can attribute my cigar success is an unswerving allegiance 
to the motto : “Full Value.”

I do not ever expect to have to make the

Pebble and Pharaoh Cigars
one leaf less valuable than they are to-day . The Pebble is a high-grade Havana-filled cigar, generous 
in proportion. It is the leading 5c. cigar ; in fact, a number of grocers sell it at 10c. The Pharaoh 
filler is thoroughly matured Manicaragua tobacco, the best Connecticut broadleal is the binder, and a 
clear Sumatra is the wrapper. The Pharaoh is the “ ideal smoke.”

By being so “particular” 1 sacrifice a certain amount of profit, but then 1 have the satisfaction of knowing 
that my cigars please the seller and smoker alike, and that satisfaction is profit to me.

1 want the grocers of this country—every one—to line up behind me in a stand for “full value ” cigars.
1 want them to show that they are interested by ordering 1,000 of the Pebble and Pharaoh, selling 
the former at 6c. and the latter at 10c. My terms are Fair—the fairest ever offered.

J. BRUCE PAYNE, Limited, Mnfrs., - Granby, Que.

The Powers Behind the Tobacco Throne
5. Reliability AH Round

To be able to put your trust in a certain line of tobacco and thereby win the 
confidence of your customers is ideal tobacco selling conditions.

These ideal conditions surround the grocer who, recognizing the reliability of 
T. & B., selects it for his store.

T. & B.
is a tobacco that gives satisfaction all round, because smokers can bank on the flavor and 
grocers can bank on the sales.

Some grocers have been selling T. & B. for years, and they tell us that never once 
have they had their faith shaken. Pretty convincing, isn’t it ?

What say you as regards an order ?

The Geo. E. Tuckett & Son Go., Limited
Hamilton, Ontario
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NOTHING FOB SOMETHING.
While it is good business for the cigar 

dealer to furnish as many conveniences 
to his customers as possible, yet there 
are cases where the giving away of 
-omething for nothing does not bring its 
due reward. An instance is given by a 
San Francisco trade journal.

A local retailer whose store was oppo
se the general post office, observing 
that writing accessories were not fur
nished to the public in the latter, con
ceived the idea of providing pens and 
ink, envelopes and writing paper free, 
to such as should seek them in his store. 
The idea apparently met the entire ap
proval of the public, which availed it
self of it liberally. As a business pro
position, however, it cannot be pro
nounced a success, for while the plan 
inis been in operation nearly a year, the 
total business results that can be traced 
to it aie the sale of a five-cent cigar. 
On one occasion, says the dealer, a man 
wrote for about two hours and went 
away without as much as saying “thank 
you,” while not an uncommon happen
ing is for a man, after using the writing 
materials, deliberately to walk across 
i lie street and buy a cigar from a com
petitor at the corner.

It is true that the retailer in question 
claims to be actuated by motives of 
philanthropy and refuses to consider 
himself ill used, but the incident may 
give food for thought to less altruistic 
dealers who hold charity to be a better 
proposition than justice, and believe 
i hat half a cent expended on a gift 
makes up for a cent’s worth of inferi
ority in the goods.

PRAISE OF TOBACCO.
‘‘Here,” said a Chicago antiquary, 
■s a tract that should inteiest you— 

a rare tract in praise of tobacco. It is 
ted 1665, and it deals with the pesti- 

1 -ice. The price is $14.” The dusty 
:tle book was called “A Brief Treatise 
' the Nature, Causes, Signs, Preserva- 
oi from and Cure of the Pestilence.” 

he author was given as “W. Kemp, 
r. of Arts.” The passage about to- 

;.ceo, which came among a list of de- 
ees for purifying the air, said elo- 
tently:
'‘ The American silver-weed, or to- 
vco, is very excellent for this purpose, 
d an excellent defence against bad 
r, being smoked in a pipe, either by 
self or with nutmegs shred and rew
eds mixed with it, especially if it be 

used; for it cleanseth the air and 
oaketh, suppressed and dispersed all 

enomous vapour; it hath singular and 
. intrary effects; it is good to warm 

ie being cold, and will cool one being

hot. All ages, all sexes, all constitu
tions, young and old, men and women, 
the sanguine, the cholerick, the melan
choly, the phlegmatick. take it without 
any manifest inconvenience; it abates 
hunger, and yet will get one a good 
stomach; it is agreeable with mirth or 
sadness, with feasting and with fasting; 
it will make one rest that wants sleep 
and will keep one waking that is drow- 
sie.”—Philadelphia Bulletin.

CIGAB SALESMAN’S NERVE.
Frank Knee, ‘‘The Cigar Man," 

makes quite an impression on you. He 
weighs three hundred and eighty-tfive 
pounds, but he is a great hustler for all 
that. When he ‘‘gets it in” for a land
lord, he rolls over in bed and smashes 
it all to pieces. Then he pulls the 
mattress out of the wreck and sleeps on 
the floor.

The other day he wanted to go from 
West Union to Monticello. To do this, 
one must make connection with the Mil
waukee tiain at Donnau Junction. The 
‘‘Rocky” Island was late, so Frankie 
wired the Milwaukee conductor, Jack 
Higgins, as follows: “Large party on 
board for Monticello—hold train.” 
Jack held his train thirty minutes. The 
Rock Island pulled in and “Little 
Frank” w-altzed down the platform. 
“Where’s the rest of ’emf” said Jack. 
“That’s all,” replied Frank. “But you 
wired a ‘large party,’ ” said the con

ductor. “Well,” drawled “The Cigar 
Man,” “if there are any larger parties 
around here than I am, I would like to 
see them.”

At last accounts, they were not on 
speaking terms.

SWEET
CAMHAL

CIgarett£S
STANDARD

OFTHB
WORLD

Sold by oil leading Wholesale Houses.

CLAY
PIPES

Thoee made by
me DOUG ALL

are peerless. Insist upon 
hating them

D. McDOUtiALL 4 CO., Glasgow, Scot.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

tt'i a Trade Bringer.

-
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BUSINESS CHANGES.
Ww. Carter, giocer, Montreal, Que., 

assets sold.
J. L. Bilodeau, grocer, Lauzon, Que., 

lias registered.
i). H. Campbell, grocer, Halifax, N.S., 

assigned Feb. 2, 1906.
J. L. Mason, baker, Hamilton, Ont., 

meeting of creditors.
A. McGowan, geueial merchant, St. 

Ours, Que., assets sold.
Fied Bailey, general merchant, Re

becca. Out., has sold out.
A. Robitaille & Co., wholesale giocers, 

Montreal, Que., dissolved.
tieorge Miller, general merchant, Cro

marty, Ont., has sold out.
T. P. Loblaw, grocer, Toronto, Ont., 

has sold out to H. G. Doyle.
Joseph Morand, grocer, Valleytield, 

Que., Kent & Turcotte, curators.
John W. Hall, grocer, Stratford, Ont., 

has business advertised for sale.
Pell Bros., general merchants, Vic

toria Road, Out., are selling out.
jMrs. James Graves, grocer, Chatham, 

Out., has sold out to S. R. Russell.
J. T. Greenwood, grocer, Ottawa, has 

been succeeded by T. W. Collins.
H. W. Lagare, general merchant, La- 

belle, Que., are offering eompi omise.
L. G. Thouin (estate of), grocer, Mont

real, assets to be sold on the 13th inst.
F. L. Kilbourn, giocer, Deloraine, 

Man., has sold out to E. A. Leadbeater.
Jas. Stewart, general merchant, Hed- 

ley City, B.C., have commenced business.
,Jos. Wilfrid Cadieux, grocer, Mont

real, Que., consent of assignment filed.
J. Harris, general merchant, Charle- 

mont, Ont., has sold out to R. Bolting.
E<1. Fournier, general merchant, St. 

A chert, Que., has assigned to V. E. Para
dis.

ChariU.- Jackson, general merchant, 
Baldoon, Ont., has assigned to M. Har
vey.

Joseph Campeau, general meichant, 
Ste. Agathe Des Monts, Que., assets 
sold.

George Banghart, general merchant, 
Cairo, Ont., has business adveitised for 
sale.

Win. Carter, grocer, Montreal, Que., 
assets weie to have been sold on the 7th 
inst.

Abraham Assad, general merchant, 
Buckingham, Que., demand of assign
ment. |

Bindley Banning, general merchant, 
Dexter, Ont., has sold out to J. H. 
►Jones.

jW. V. Talbot, baker and confectioner, 
Aylmer, Ont., has sold out to W. Mc- 
Tavish.

Ellen Stanley, baker and confection
er, Ingersoll, Ont., business advertised 
for sale.

W. A. Smith, general merchant, Pros
pect Hill, Ont., has sold out to George 
Knight.

George W. Campbell, baker and gro-
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cer, Blenheim, Ont., has sold out to A. 
E. Hill.

Hallman & Co., flour, feed and seeds, 
Berlin, Ont., have business advertised 
for sale.

J. D. Miller, general merchant, Nom- 
inigue, Que., has assigned to Alex. Des- 
marteau.

W. G. Graham, baker, vVestboro, Ont., 
assets were to have been sold on the 
16th inst.

Budger Huot, grocer, St. Jerome, Que., 
assets were to have been sold on the 
14th inst.

T. E. Lafrance, general merchant, 
L’Annunciation, Que., demand of as
signment.

P. Massicotte & Co., grocers, Montreal, 
Que., assets were to have been sold on 
16th inst.

Chas. W. Keeling, general merchant, 
Caigill, Ont., has sold out to Thomas 
C. Foster.

Robitaille & Robitaille, grain mer
chants, Ancienne Lorette, Que., have 
registered.

O’Brien Cigar Co., manufacturers, 
Xewmarket, Ont., have assigned to W. 
C. WiddifielcT.

Chaput & Peloquin, cigars and confec
tionery, Montreal, Que., consent of as
signment filed.

Elz Jobin & Frere, confectioners, Que
bec, Que., voluntary assignment to V. 
E. Paradis.

Minnie Mitchell (Est.), grocer, Hamil
ton, Ont., stock advertised to be sold 
by auction.

L. M. Vandermade, grocer and manu
facturer vinegar, London, Ont., has sold 
grocery business.

Mai tel & Martel, crockery, Quebec, 
Que., have assigned, V. E. Paradis, prov. 
guardian.

A. A. Osborne & Co., Limited, general 
merchants, Midland, Ont., winding up 
eider applied for.

W. F. Empey, general merchant, Ham
mond, Ont., is to be succeeded by G. E. 
Tucker, March 1 next.

Jean Giguere, general meichant, St. 
Zacharie, Que., assigned, V. E. Paradis 
appointed curator.

S. Larochelle, general merchant, St. 
Marguerite, Que., assigned; V. E. Para
dis provisional guardian.

1'. A. Lavallee, general meichant, St. 
Vi, toire, Que., meeting of creditors was 
to have been on the 8th inst.

Guimont Fils, general merchant, St. 
Angele, Que., have assigned, Lefaivre & 
Taschereau, prov. guardians.

Bernard Wittes, general merchant. 
East Broughton, Que., assets were to 
have been sold on the 9th inst.

J. Jackson, general merchant and 
blacksmith, Parker, Out., has advertised 
general store business for sale.

Marie Alvina Maheux has registered 
under the style of Eng. Richer & Co., 
dai'-y supplies, etc., Quebec, Que.

Chailes Choquette, general merchant, 
Village Richelieu, Que., assets were to 
have been sold on the 16th inst.
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0. A. Bigaouette & Co., grocers, Mom 
real, Que., have dissolved partnersln 
Mrs. 0. A. Bigaouette registered.

Vandusen & Cruikshanks, general in, 
chants. Tara, Ont., have dissolved pai 
neiship; J. R. Vandusen continues.

Fine Bros., general merchants, liai 
land, N.B., assigned, was to have lin 
meeting of creditors on the 5th inst.

Angus & Cole, bakers, Weston, Out 
have assigned to Richard Tew, Toroni 
meeting of creditors to be on the 121 
inst.

Thomas R. Horn, grocer, Pembrok. 
Out., lias assigned to James Coxfori, 
meeting of creditors to be held on tl, 
12th inst.

COMPANIES INCORPORATED.
,The Great Western Power & Manufin 

luring Co. has been incorporated umL . 
Ontario charter, with a share capital 
ul' $200,000, for the purpose of eon 
struct iug flour and feed mills, and tic 
manufactuie and sale of machinery, ele< 
trie light and power. The provisional 
directors are J. D. Flavelle, C. B. McAl 
lister, W. M. Flavelle, and Geo. M 
Roger, and the head office will lie at 
Peterborough.

M. Gartlan & Co. have been incorpov 
nted under Ontario charter with a share 
capital of $40,000 for the purpose of 
carrying on a general merchant’s bm-i 
iiess at the Town of Stayner. The pro 
visional directors are M. Gartlan, J. |i 
Gartlan and J. R. Haitian, all of Slav 
ner.

SALAD OILS ANALYSIS.
A bulletin issued by the Inland Reu 

nue Department gives the result of an 
analysis of 108 samples of salad oils 
There were found 66 samples of genuine 
olive oil, 2 doubtful samples, 21 samples 
of cotton seed oil sold as salad oil. anil 
16 samples of cotton seed oil sold a.- 
olive oil. Commenting thereon the Gov 
eminent analyst observes :

“While it is certain that cotton seed 
oil lacks the peculiar flavor of olive oil 
it is probable that, so far as food value 
goes, it may be little inferior to that 
article. Certain highly refined grades of 
cotton seed oil may be regarded as val 
uable foods ; and as these take the plan 
of olive oil in the making of salads it i 
perhaps not unnatural that they should 
be termed salad oils. It is, howevi 
much to lie regretted that such brand 
of cotton seed oil are not sold uiuh 
some characteristic name, such as coti 
seed salad oil, thus making their fraud' 
lent sale impossible. When a salad i. 
is asked for, the sale of cotton seed u 
properly refined, cannot be called aih, 
teration ; but when the article offered 
plainly named as olive oil, the substiL 
tion of cotton seed oil in whole or 
part is, of course, a case of adultei. 
tion.

“That man is what Ï call a real e|> 
cure,” remarked a grandstand spectat 
as a man left at the close of the seven' 
inning.

“Indeed ?”
“Yes. He would rather eat than s> 

a baseball game.”
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A DOUBLE PROFIT
Royal Baking Powder Pays a Greater 
Profit to the Grocer Than any Other 
Baking Powder He Sells.

Profit means real money in the bank. It does not mean “percentage,” which 
may represent very little actual money. A grocer often has the chance to sell either :

1. A baking powder for 45c. a pound and make a profit of 5c. or 6c., or,
2. A baking powder for 10c. a pournT and make “20 per cent profit,” which 

means only 2c. actual money. Which choice should you take?

Royal Baking Powder makes the customer 
satisfied and pleased, not only with the 
baking powder, but also with the flour, butter, 
eggs, etc., which the grocer sells.

This satisfaction of the customer is the foundation 
of the best and surest profit in business—it is 
permanent. Do not take the risk of selling a 
cheap alum baking powder ; some day the cus
tomer may find out about the alum, and then your 
best profit in the customer’s confidence is gone.

Royal Baking Powder pays greater profits 
to the grocer than any other baking powder 
he sells.

ROYAL BAKING POWDER CO., NEW YORK
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THIS IS THE PICKLE
Which you can sell,

Which sells itself,

Which returns a profit greater than any other,

Crisp 

English

Carden Vegetables 

and

Pure Malt 

Vinegar

Imperial Half Pints 

“Suffolk” Brand

There can be no economy in buying a cheaper pickle. It will not be as good as 
Maconochie's “Extra Special "or “Suffolk.”

There can be no advantage gained by buying a dearer pickle—it could not be better 
than Maconochie’s “ Extra Special” or Suffolk ”

Maconochie’s Sauces, Jams, Marmalade, Preserved Fish, etc., are the same highest 
grade quality as Maconochie’s Pickles.

Order now for spring delivery from any of the leading wholesale grooers.

MACONOCHIE BROS.,
London, England

Agents :—The A. F. MacLaren Imperial Cheese Co., Limited, Head Office, Toronto

Which people come back for.

Mixed pickles 

Chow Chow 

Walnuts 

Gherkins

Small White Onions

Imperial Pints 

Extra Special 
Brand

« »

ii:

fic GLAND
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QUOTATIONS FOR PROPRIETARY ARTICLES

in

Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for 

-rting quotations in this department apply to Advertising Manager, The Canadian Grocer, at our nearest office.

Feb. 15, 1906
________1 eruolea brands,

... .uDDiiea by the menulecturara or
„ ,:;Vb“^o. «• -po-n-1»,or **

liions lor

Bskiag Powder.

b b«îd.4B5apko.,peroeee
" 37 10c. peg», „
'• 10 2So. pkgs, "

OoU « Friend—
Su Id I Midi don boss.------------ »» «

• lîiaf :: ........................... ÎS

Pu > Unaldontooeeo.................... I#

•• ::::::::
W. H. GILLABD à OO.

$1 76 .. a oo 
.. 1 T6 
Per dos.

110 
, 11 00

T. KINNEAR A CO-
Cromi Brand- __
1 lb tins, 2 dos. In vase.................. • • 81
t lb. " 2 “ “ ................... 0 80
tlb. “ 4 " “ ...................... 0 45

■lue.
Keen . Oxford perlb...........................<0 17

In 10-boi Uni or ne .............. •
BeatiU'e Square Blue, 151b. box .... 911 
Beotia's Square Blue, 6 box lots .... 0 15 
QUlett's Mammoth | «rose box.... ... 1 00 
Slxey's "Orrus,' In squares, pei lb. 0 16 

" lu bags, per gross 1 *

Uismond—
Mi, ,1ns, 1 don In case . 
Mb tins, S „
I I L tins, 4 "

.«109 

. 1 M 

. 975

inysaiAL saune powdex.

4 do*... 
3 iox... 
1 dos.. 
3 dos... 
à dos..
« dos..

IS-oa
12-os.r

10 86 
. 176 
. S 50 
. S 40 

10 60 
, 19 76

JIBfllT CREAM BAKING POWDER.
Size, 6 dos. In case.............................  SO 10

M 1 44 "   9 76
" I 44 "   1 16
"1 " M ........................ 1 16

ocean mills Per doe.
Ocean Baking Powder, 1 lb., 1 doz.... $0 16 

" I lb., 5 doz.... 0 90
........................ I lb., 3 doe.... 116

Borax, * lb. packages, 4 dox.... 0 40 
Cornstarch, 10 pks In a case .. 0 79 
Freight paid 6 a a 10 dart.

MAGIC BAKING POWDER.

ROYAL BAKING POWDER.

K . y si—Dime . 
f* lib.... 
" Bos.... 
- lib.... 
“ Uoe... 

lib..
• lb..

o-!.tsEeî|*::esen

In
according to sise.. 0 10

J. *. DOUGLAS *
oo.—Laundry

•• BlueoV—to-lb. 
boxes containing 
50 pkge ., 4 equaree «JhT-.perlb. 16tc 
"Sapobire1* 14-lb. 
boxes, j lb. pkge.
perlb................1210
“Union "-14-lb. 
boxes, assorted 1 
*>lb. pkgs., per 
lb..................

BBN8DORP 8 OOOOA 

A. P. MacLaren, Imperial Cheese Oo., 
Limited, Agents, Toronto.

lb tine, 4* doz. to case.......per doa.. 9 90
1 " "1 " “ .... 140
| M M 9 - M .... 178
I •• M 1 •• •• .... w 9.00

SUCH A HD'S CHOCOLATE AND COCOA.
Per box

Milka, 36» (36 tablets in a box)........... $2 25
" 24 » (24 tablets in a box)............3 00

Velma. 94"s (24 tablets in a box)........... 3 00
Per doz

Milka Croquettes........................................... 82 25
Per lb.

Economique, in | and |-lb. cakes.........80 32
Premium, unsweetened..................................u 35

* gross. 9 os., or à iron. 4 ox. 
Reckitt's Zebr

0-oz. u
8-oz.

Lot 7 cases, freight paid. 
Conditions-7 per cent. lOdayt 

90 days.
days; net

Oerehle.

Chose Is les sad Cocoes
THE OOWA* OO., LIMITED.

Per Doe.
0 96 

.. I 4J

.. 191

.. 156

..3 85 

.. 4 90
. ..13 90

61k........................................... $931
Barrels—When packed in barrels one per 

cent. discount will be allowed.
CLEVELAND'S BAKING POWDER.

Sixes. Per Dos.
L.. i eisnd’s—Dime.............................. f 0 93

iih.................................. iss
" las................................... 190
" lib..................................... 146

box ............................... 3 70
lib...................................  466

" lib...................................... 13 20
" 61b................. 9165

I . riels—When packed in barrels one per 
ent. discount will be allowed.

“ VIENNA" BAKING POWDER.
Per don

. v tins, 4 dos. in box. .......................S9 96
. ^ Uns 4 dos tn box.......................... 196

i tins. 4 doe. In box......................... 0 78
"KINO” BAKING POWDER.

Dozen
I NX. cases, 9 doe.................................... , 92 40

- os •• 4 *• ...................................... 1 60
OZ. " 1 " ......................................0 90

Lot 6 cases, freight paid.

Hygienic, 14b. tins "-i-IS 
.. ” 2 »

___ 0 »
64b. tins, for soda water

«*w*e*g ;

Chocolate—
HI...

Mexican Veuille. i'enndFe............. 9*
Royal HneyBwm, J ............. •"
Diamond, ............. ■ »99 .........................  e 9i

Icings for
Chbooiate. pink, lemon color, lbs.
Orange, white and |4be..

Condensed Milk.

brand, oaeee 4 doa. per oa 
evap. cream, op. 4d-

116 00
4 e

HORDBN CONDENSED MILK CO.

Wui H Dunn. Agent. Montreal A Toronto.
Cai Doz.

•1 (Cagle " brand (4 doz- ).................86 00 81 50
••ôoïd fk................... ... . 1 1 25 

1 00
-..^1 Seal " bran.. (4 doz )........5 00

• Challenge brand (4 doa )......... 4 OC
Evaporated cream - „ „„ , „
“ c'neri'N* " hr»nd evap. cream.. 4 l 10

hotel size.................  4 90 2 45

81 GUARDS SOLI KLK COCOA.

ill», tii 
lb. tii 
lb. tii

10c

lb. tine (4 doz. in a Ik>i) 
“ tins (2 doz. m a box) 

tins(l doz. in a box)

Blaek Lead.
Reckitt a, per box..............y ^ 15
Box con tains either 1 gross, 1 oz. size, 

or 1 gross, 4 os.ySTRro. boxes. 810.20

JOHN P. MOTT 4 OO. 8 
R. 8 Molndoe, Agent, Toronto.

JAMB*' DOME BLACK LEAD.
Per groer.

rise ................................................  31 40
•lie .......................................... 9 10
AMERICAN PURE FOOD COMPANY. 

Borax “Queen."
i,4 doz  .................................. 0 40

4 " ...................................  0 50

TRURO CONDENSED MILE â CANNING 
- • OO., LIMITED.

•Jersey" brand evaporated cream
per case (4 dox.)..................................34 66

' Reindeer " brand per case (4 doa)— 5.60

Per lb.
Elite, i s...................................................... 90 30
Prepared cocoa, i s to | ■...................... 0 28
Mott's breakfast oocoa, i s..................... 0 38

.................................is.......................... 0 35
" No. 1 chocolate, is.....................  0 30
“ Navy " i's..................  0 27
“ Vanilla sticks, per gross........... 1 00
" Diamond chocolate, is and 6’s. 0 23 
" Confectionery chocolate, 21c. to 0 31 
" Sweet chocolate liquors..90o. to 0 34

WALTER BAKER A CO., LIMITED.
Per lb.

premium No. 1 chocolate, 11-lb. boxes |0 36
Vanilla chocolate. 64b. boxes............. 0 47

sweet, 64k. -----

«g
Oaraoes sweet ohoooiete. 64b. boxes 9 37 
Oareoeeleblete. Wbondlee, tied 6s,
8oIiubto> chocolate (hot or aold soda)

1-lb........................................ .
Vanilla chocolate wafers, 41 to box, 

r box.

• 41 

1 66

THE SET, SLAIN OO., LIMITED.
In bulk— Per lb.
QMImm............................................  • *
Royal Tava.............................................  9»
Royal Java and Mooha....................... OH
Neotar ...................................................... 0 30

0 16
0 »

g Bourbon..................................... 9»
i Grade package goods—

__id Medal, 3-lb. tine......................... 9»
Gold MedaL 14b. tins.......................  OH
- “[e*14b. t

Per lb.

•0 10 
0 11 
3 96

tbarajarj* 
Chocolate gtaym. lbe

• *

.$1.75 
. L00

Per doa

:;:18 ... 18

a box..................................................above quotations are Lab. Montreal.

WALTER M. LOWEST OO.
Canadian Branch 690 St. Paul 8l Montreal 
Breakfast cocoa— Per lb.

13-lb. boxes 6 boxee In osas 14b. tina 10a 
6-lb. boxes 19 boxee In oses t-lb, tine..40c. 
19-lb. boxes 6 boxee in oeee,t-lb. tins. .40c. 
6-lb. boxes 19 boxee Incase, Vlb. tins.49c. 
6-lb. boxee, 19 boxee In case, 1-6-lb. Uns 44

8weet chocolate powder—
6-lb. boxes 19 boxee In case, 4-lb. tins. .31a 
6-lb. boxes 19 boxee In oaes Vlb. tins S4a

KlnHes-.................... - __ .
Cafe Dee Gourmets ground only. 1*

lb. duijM.....................................
Rsjlieh^Breakfast, ground only 1-

JAMES TURNER A OO.

(hke......................
Mar................
Old Dutch Rk>...

0 30 

• 30 

0 U 

Perlb
• So ■
. 01 
. 9»
•. 013*

l I .

s D. MARCEAU, Montreal 
" Java

' Java

Mand haling Java and

rub
r lb.

«9M
........OU
X Hb. boxee 9» 

94b. boxee 0 a 
19-lb. boxee 0 9 
144b boxee 9 II

Premium ohoooiete
Hb hex.. II bra.
11-lb. bo.. I bix.
5-lb bo, 11 bo. hi oeee, j 
194b bee-.lbo. In oeee, f

Medellkm eweet ohoooiete—
Hb bo., M bo. In oeee, 44b. pkei..4«o. 
Hb bo., 11 bo. to oeee, 4-lb pt» .44a

Milk obooolete—
Hb bxa, 14 bxa to oeee, Hb pkge ... Ma 
Hb bxa, IS bxa to eeea Hb pkge. Ma

jOondoe

15-yeer-old
ben4-p4oki___ ___

14b fine» tine obofoe para ooBee, U

Madam fi5otkeo66*b 1-lb. tine........... 0 31
44 44 44 94k tins........... 6 *

100 lb. delivered In Ontario end Quebeo.
Bio Na 1............................................ 9 16
Condor L 404b. base.........................  16a

•0 16
0 »
0 30
I »

• 80

• m

a 1Mb. tame..
ra, i *__ , 104b. boxai..
IV, 16-lb. boxes..

*
mil iTnei ^ 

Moche end Jera ooBeq In 14b tine, » 
M«*e°eS J era ooëee, in Hb tina Mr

Veuille eweet ohoooiete— 
Hb bxa 94 bxa, to oeee 
Hb bxa, 11 bxa to oeee

Ooooentrated.4b.ldoa. to box .

•eisra
til*
| a 144b beoe

Pee doa
.. I to..4M
.. IM

Tld-Blt <
Hb bxa, U bxa o c 
IHb bxa, 1 bxa to e

t&SS:
Cheese.

ImpeeUl—Large else lem
Medho Mo lira.........
8meU elle lera...............
Iudlrldael elle Jen .....

-Large i

l a IS lb
i of 14 lb I M

e#4

Diamond eweet obooolete- ------------,
SHb baxeallbea tooeea 44b.yhM..Ma| oqneiora-laege Mo.........
* IHb boxea I boxee to oeea 41b p»0 Ma «raaO Mie..........................

.pee doa F * 
“ 4 M- le

.. - i»» - lie

.. " ir*• u ei e
i m

69
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Purity in manufacture ; nothing but the 
finest Kent County (England) straw
berries being used. The fruit is whole 
and tastes as good as it looks. Put up 
in attractive, new style, square glass 
jars.
It will be easy to sell the first package. 
After that your customers will ask for 
Batger’s. Shows you a nice profit and, 
what is more, gives satisfaction to 
your trade. Order from your jobber or

ROSE & LAFLAMME 
MONTREAL

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “ Imperial Brand 
Maple Syrup ” on the label—all 
the trouble comes of the other 
half.

Which “ half” are you selling ?

ROSE & LAFLAMME, Agents, Montreal

GRA NULA T ED SU G A R Extra Standard 
A Strictly CANADIAN PRODUCT

F - ’
. ...V

' i'lUi

As Pure as the] Purest Equal to Any tor AU Purposes
As Sweet as the Sweetest A8K FOR IT

ONTARIO SUGAR 00., Limited, - RERUN, Ont
j

70
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BRAID’S BEST COFFEE

rfiSsth [III |I||J

. . . nm „i
<i»i»

Roasted or Ground, Packed In 1-2-5-10-25 and 50 
lb. Tine, alto In Air-tight Fanoy Drums and Barrels

BRAID'S BEST is a rich blend of highest test Coffees, has that 
rich, smooth flavor found only in the highest grade Coffees, and 
entirely free from any sharp, bitter flavor.
We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled 
We are direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which 
are roasted fresh every day, insuring full strength, and fine flavor. 
Every grocer should carry a stock of BRAID'S BEST COFFEE.

Write Us for Samples

WM. BRAID & CO., Vancouver, B.C.

Coupon Books—Allison's.
Kor sale in Canada by The Eby Blain Co., 

Limited, Toronto. 0. O. Beauchemin 4 
Pile, Montreal.
«1. fe. U. «5, *10 sod no book!

Un- Covers and 
num Oou] 

be red. num
in lota of leas than 100 

books, 1 kind assorted.

Infante’ Food.
Ribineou's patent barley è-lb. tins .... $1 36 

.............................1-lb. tins.... 1»
1 »a as

J-lb. tins... 
Mb. tins... 
14b. tine. .

upons
mbered Jams and Jollios.

Lye (Concentrated).
oillstt e PSKZÜM1D. Per oase.

1 case of 4 doe...................................... $3 60
Soases of 4doz.................................... £3 50
5 oases or more ............. 340

Mince Meat.

5 00 books

Cleaner.

4c.
Ho- tt

SOUTHWELLS GOODS.

Frank Magor ft Co.. Agents.
Per dos Wetheye condensed, per gross net .

per case of doz. net__
813 00

3c. «0 Orange marmalade............................. 81 50
1 80 Mustard.

Strawberry W. F. jam........................
Raspberry " " ..................

3 00
3 00 DOLMAN. OB ESSMU

Per dos. 
4-o z. cans $ 0.90 
Cos. " 1.36

W . .AV-—.------- lens. " 1.86'WZCUMt* Quart •• 175
(Ciues tvyimnea Gallon " 10.00

____ Wholesale Agents
Davidson » Hay, Limited, onto

Fly Pads.

Apricot " '• ........................  1 75
Black currant ** ......................... 1 75
Other jams..................................81 66 1 90
Red currant jelly .............................. 3 75

T. UPTON 4 OO.

Compound Fruit Jams—
13-ox. glass jars, 1 doz. in case, per doz. $1 00
3-lb. tins, 3 doz. In case.............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate....................................per lb.
7 and 14-lb. wood pails............per lb.
30-lb. wood pails .Compound Suit Jetties—
13-ox. glass jars, 3 doz. In case, per doz.
3-lb. tins, 3 doz. incase per lb............
7 and 14-lb. wood pails.6pails in orate 

per lb.
30-lb. wood palls.
Home Made Jan 
1-lb. glass jars (16-ox. gem)

case......................... per doz.
5 and 7-lb. tin palls, 8 and 9

crate.................................. ...........
7,14 and 30-lb. wood palls, 6 pails In 

orate.................................... per lb.
Lieertee.

NATIONAL LICONIC* OO.

___In
x. 81 46 
palls in 
— lb.

6-lb. boxes, wood or paper.
“lor 60 socks)..

.per lb. 80 40 
per box 1 36 
.per lb. 0 40

_____ ________per can 8 00
(fancy boxes 40) per box 1 60 

Tar lioorioe and Tolu wafers, 6-lb.
cane................................per ou IN

loortoe lozenges. 6-lb. glees jars.

Fancy boxes (36 or
“Binged” 6-lb.________

pellets, 6-lb. cane.

D.8.F., -lb. tin*.
Mb. t 
1-lt14b. ties..........

Durham Mb. 1er..........
“ 14b. jar..........F. D.. *-lb. timT;.........

“ Mb. tins..............

...per dœ.81 40 

... 3 50

... - 5 X

... per jar. 0 75

..per doe.
OS 
0 S
1 46

manors u, MootreaL

0 061 
0 O64

1 60 
0 00 

o m

ft. D.

111b.

l tins.........................
[•lb. tins....................... .
Mb. jam.......................
14b. jars ...»...................

Old Grow,” 13-lb. boxes—
Mb. tine..........................
Mb. Oin.........................
14b. r
*65:14b. 1

..per lb.80 36
w 0 

per jar 1 80
OS

..per lb. S 
“ 8 23

,. M 0 23|
Per jar 0 70 

. ^ 08

12

m

Orange Marmalade.
THE SET, BLAIN OO., LIMITED.

“Anchor" brand 1-lb. glass...................81 50
». " Quart gem jars........... 8 40

T. UPTON ft OO.

13-oz. glass jars, 3 doz. case. .. per doz. 8 1 00 
Home-made, in 1-lb. glam jars “ 1 40
In 5 and 7-lb. tins and 7-lb. paila.per lb. 0 061 
Golden shred marmalade, 3 doz. case,

per doz...................................... 1 76

Pieties
STEPHENS’.

A. P. Tippet ft Oo., Agença

per doz. 8 3 SO
1 90Corked

•alt.
Oerebo, Mil, per doi. pkga. (4 dot in 

owl.....................................................  |1 4t

Ma.
OOW BRAND

Cue of 1-lb.oooUlL

Cm» of" 4-lb. 
talning IX 

box, S3 (T
o# I k.

RlMMiSOnA

Orange Meat.
Omm, W 16c.

peokegM.. .KM 
tOMe loM. a 40 

(Fmebipnid.) 
Omm. W Bo.

paokMM... aie 
ioutiou.. . aie

IFrMekt pnld.)

Ou. at to. pk,R com 
box. *3 00.

■CAO 10 BRAN D

Naa •• {5fe : }

No. 5 Magic a *

83 75
. 8 78 
. 3 78 
akgN7*3 86 
.3 76
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BORDEN’S BRANDS
of ■

Condensed Milk and Evaporated Cream
are the standards in their line

“EAGLE" BRAND 
CONDENSED MILK

“PFFDI FCt” RDAMfï are the grocer's beat and 
and _r.__r.___ most reliable lines.

EVAPORATED CREAM For sale by all jobbers.

WILLIAM H. DUNN, - MONTREAL and TORONTO
Scott, Bathgate k Co.. Winnipeg, Wan. Shallcron, Macaulay k Co., Vancouver and Victoria, B-C.

Soap sad Washing Powders
a. r. TIPPXT * oo., Agents. 

Marpole aoap, colon............ per grossglO 10

Oriole soap............................. “ }J
Gloriole loop......................... " U 00
Straw bet polish.............. . " UN

BABBITT'S.
Babbitt's “1776" 

6-oz.pkgs 13.50 per 
** box. 6boxes*

. freight paid and
half box free. 

Babbitts "Beet 
aoap, 100 bars 
1410 per box. 

Potash or Lie, bxa
>aoh 2 dos., fiS per box.

WM. H. DÜW AOBNT.

[CHASER 
____SOAP

Does the Work

OHASBB SOAP.

............................................................W «
Special quotatiooi for Quantities.

(Feirbsnk)
GOLD DOST WASHING POWDER.

24 35c. peckagee ................................... IjjJ
100 6c. “ ...................................  S 90
10010c. cakes (Glycerine Tar Soap).... 6 50
100 10c cakes (Sanitary Soap) ............ 6 60
100 6c. cakes (Fairy Soap) ..................  3 90
100 So. cake* (Capco Soap).................. 3 90
1006c. cakes (Scouring Soap).. ........... 3 90
100 So. ban (Santa Claus Soap)...........3 80
100 Sc. ban (Clairette Soap)................. 2 66
100 5c. ban (Mascot Soap)............ 8 46

The Above quotations are all on 6-box lota. 
When not more than one box of laundry soap 
is Included in a five-box assortment a box of 
35 10c. packages or 50 5c. packages of Gold 
Dust washing powder will be included free, 
freight prepaid.

Strok.
edwardeburg ntaroh oo., limited. 

Laundn Starches— per lb.iKl White or blue, 44b. oartoD.fi 0 OH 
No. 1 " " Mb. " 0 06!
fWwMiiM iiondn.............................. 0 05
BQver glees, 64b. draw-Dd boxes. 0 071 
Silver gloss, 64b. tin oaniaten.... Q 07} 
Edwaid s Mlver sloes, 14b. pkg. 0 071 
Kegs diver güs, Urge OTjrtafTT. 0 064
Benson s saâa. 14b. outoo»........ 0 07*
No. 1 wMbtbbta. and keo........ 0 06
Canada White Gloss, 14b. pko... 0 064 
Benson’s enamel.... per box 1 * to 1 60

Culinary Starch—
Benson à Oo.‘s Prepared Com.... 0 07
Canada Pore Corn .......................  0 051

Btareh—
Bdwardsborg No. 1 white, 14b. car. 0 10 
Bdwardsbnrg No. 1 white or blue,

44b. lamps.................................. 0 08*
AMERICAN PURE FOOD COMPANY. 

Japanese Starch.
Case

1 case, 5 doz............................................ $5 00
& V 6 " .......................................... 4 85

Lot 5 cases, freight paid.
CORN STARCH “ROYALTY."

13-os. case, 4 doz ................................... 0 50
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. fiO 05 
Acme Gloss Starch—

14b. cartons, boxes of 401b..... 0 06* 
Finest Quality White Laundry—

6-lb. Canisters, oases of 48 lb.... 0 06|
Barrels, MB lb............................  0 06
KagsilOO lb................................ 0 06

0 071 
0 07*
0 071 
0 06*

Lily White Oloas- 
14b. fancy cartons, oases 60 lb.
6-lb. toy trunks, 8 in case.........
6-lb. enameled tin canisters, 8
Kegs, ex. oystals, aM lb........

Brantford Glow—
l-lb. fancy boxes, cases 86 lb..... #0 074 

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 3 50 

atarch-
Boxee of 46 cartons, per case.... 8 60

Culinary Starches— 
Challenge Prepared Corn—

l-lb. packages, boxes 40 lb......... 0 06*
No. 1 Brantford Prepared Corn—

14b. packages, boxes 40 lb......... 0 07
Crystal Maise Corn Starch— 

l-lb. packages, boxes 40 lb......... 0 07
SAN TOY STARCH.

10c. pkges, cases 6 dos., per case.. 4 76
ST. LAWRENCE STARCH OO., LIMITED.

Ontario and Quebec.
Culinary St 

St. Law » com starch, 40 lb 
n starch, 40 lb.......... .

r MnnSwf fltamhes
No. 1 White, 4-lb. portons, 41 lb.. 

" Mb. oartonaUIb..
“ 900-lb. bbL................

1004b. ksgr.............
Oensd» Laundnr, 40 to 46 lb.......
Iwoq Glow. ^k. 4* lb

•* large lumps,100-lb kegs
Patent starch, l-lb. fancy, 38 lb.. 
Akron Gloss, 14b. packages, 404b.

0 07
0 06*

0 066 
0 064 
0 06 
0 06 
005 
0 07 
0 07 
0 06 
0 07 
006

Per gross. Oases, i
Rising Son, Acs. cakes, *-grose boxes 68 50 
Rising Sun, 8-os. cakes, gross boxes 4 60 
Sun Paste, 10c. else, 4-groas boxes.... 10 00 '*
Sun Peste, 5a sise, fgross boxes.... 6 00

ilbs... 
libs, ft 

llbs,.*sl 
libs, ft 
libs, ft

Chinese starch, 
per case of 4 
dos., 14, leas 6

.... 0 18 0 25
... 0 19 0 25
*». 0 30 0 30
is. 0 28 0 40
Is - 0 35 0 50
Ç. 0 40 0 60

less.

Brown Label, Va

J. ft J. COLMAN'S, LIMITED.
Rice Starch-

Packed in cases of 56 lbs. each (cases free) 
No. 1, London—

Per lb.
In papers of 4 to 5 lbs...................... 6jc.

Blue, white or assorted.
In Pictorial Cardboard Boxes—

4 lbs. net weight................................ 84 c.
1 lb. gross weight............................. 8|c.

Jib. gross weight ............................. 9c.
lb. gross weight............................. 10c.
Starch, for Curtains, Lace, etc., in 

Cardboard Boxes.
1 lb. gross weight............................  94c.

Stove Polish.

tiXvott « \w*s mn»h>43

«• •• ..............  on o
™ue LiSriVis. Fs and!'• «» »
BadLabells........................  g * J
Gold Led is....................... «44 6

BALADA oetloe.

«0 » 10»
on o* 

» 
40

, (OLONrfKfl lh!2*
I Pure Tea fw StSffl

^ PajlanToq In

Blaok Label 14b., retell at »o............SO 10
“ " 44b., “ •• ............. 0»

Blue label, retail at IQa..................... 0»
Green label 40a 0 »
Bed label. " 60a........ ............. 0»
Orange label " 00a..................... 0 41
Gold label " Do..................... 0 66

ih 60 l-lb,............................  |0 86
: SI*::::}.................. «»
l»*4b.............................. 0 86

LCDELLA CEYLON, l'S 
AND *'■ PKOa

W. H. DUNN, AORNT.
En emetine No.O 88 

4,bxR.ea.8ds. 
i Bnameline No.O 66 

Abxa.eaSda 
Knameline 

U^uid, bxs,e»-0 80
BladSna 6-ibio 10 

cans, per lb.. 
Knameline stove dressing, per dos..... 0 70

■mp.
"GROW* BRAND FRRZROnOE BTRDF.

Bnemelled Uns, I doaln esse............fl 40
Plein tins, with label—

I lb. tins, I doe. In eeee...............  1 00« •• i •• ................ i »
10 “ 1 •• " ................. 1»» " I M ................. 110
(10 end so lb. tine here wire bend lee.) 

small's brawd—Standard.
6 gel tins, per oen.................................. 4 40
1 “ " per eeee................................ 4 00
1 ■■ •• "   6 45
| • • “   5 70

MOTHER'S FAVORITE MELAOAMA TEA
put up in 30, 60 and 100 lb. boxes.

Wholesale Be tall.

Blue label Is......................... 10 184 SO *
Blue label |'s.........................  0 10 0*
Orange label l's end |'s .... 0 21 0 30
Brown label l'l and 4%....... 0* 0 40
Brown label l a ................... 0 30 0 40
Green label fiend4'e........  0» 0 60
Bed label, •......................... 0 40 0 60

"CROWS " BRAND
Wbolssel*. Bet ell

Bed Iaool l-lb. ends............|0 6610 60
Bine label l-lb. and la............. 0* 0 40
Green label Ub......................  0 10 0»
Green label 4i.........................  (■ IS
Japan, Is...................................  0 19 0 ■

s. D. MABOEAO. Montreal 
Japan Teas—

"Condor" I 4Mb. boxes............«0 424
H 4Mb. boxee........... 0 371

•• in sa-ib. bona....... 0 321EMD AAA Japan, 40lb "et............ 0?
AA t* 40 “ ...............  0 274

Blue Jay, basket fired Japon, 70 (be., 0 »
"Oondor"IV 60-lb. ,r ............. 0 274

" V60-lb. " .............. 0»
XXXX0Mb.boxes.... 0 211 
XXXIWb. " .... sal
XXX Mb. .... 010
XXX «Mb " .... 0 20
XXSHb. .... 0UBSK
LX 604b. p ___

----------0»
"Oondor ” Ceylon black tee In 1 

Green label is, 4s end Is,
0Mb. oases...............retafl 0 » at 0 »
Grey Label 4a is and Is,60-16. osses............. retell 0 10 at 0 31
Yellow label and Is,
80-lb. OSM ............. retell 0 » at 0 90
Blue Label is, is end Is,
60-lb. casse ............. retafl 0 40 etO 20
Bed Label 4*. 4s and Is.
60-lb. cases............. retell 0 60 at 0 14
Whit* Label, Is, is end Is,
504b. oases ............. retafl at 0 «

Blank Teas—"Old Grow" blend- 
Brooied tins 0410,26,10 and SHb.
No. 1.................................par lb. 0U
No. 1..................................... " 0 »
Mal................................. IS
Na 4.................................... " 0U
Na 5.................................... " 1174

Tobeeeo
THE EMPIRE TOBACCO OO., LIMITED.

Smoking—Empire, 4a 6s and 12b.... 10 46
Amber, Is. end Is............ 0 60

" Ivy, 7s.................................. 0 60
" Boaebud, 7s........................ 0 61

Chewing—Currency, 11a and 64s.... 0 46
Old$m,l»...................... 0 48flnowSioe, 64»................... 0 61

“ Pay Bo1174l................... OH
" Stag, 10 os......................... 0 46

Boo, 6a end 12R............ 0 46
“ 10ox bare, 61a .... 0 46

“ Fair Play, 8a endue .... 0 61
dab, 6a and 1*............. 0«

" Universal lie................... 0 47
" Dixie, 7 a............................ OH

Vinegars.
a. D. MABOEAC, Montreal Per gal

Old Crew............................................... 0 S|
Special prlose to buyer* of large quantities

Visit.
Jky|j£.inoa»...« »

Jersey cream yeast cake, 3 dos. 6o" " 1 00 
Ylotorle Idea le.... 1 60

" Idea lOe... 1 U

78
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Wlj don't

“Cow

You have «old bulk soda for year» 
and may think the habit hard to 
break away tram- •'

• I

Leak at the trouble ye» bay? with 
bulk eoda-the work and the loss.

with «* COW 
Î SODA - no

There ie no trouble with " COW
BRANMlMiftM

Beet for rstrti* end 
H Per sale by all'jobbers.

==Sr=
CHURCH * DWIGHT. Umlted
■f ' “ " - i

«

tTww>.

!|M»

vn • UJ

Bed and Douche Pan
Made la Yellow-Ware and thoroughly Vitrified

The meet Comfortable and 
Santtarç Bed Nut ewer meM

Recommended by ell Physicians and Trained Nurses

1 HANOT ACTUM») St

R. Campbell’s Sons
Haatlltee Pottery HAMILTON, ONT.

|B Something
t:: ;

W« read sod dip timuesada at oywapeper. 
every week - therefore we css <su«p you
ewdllj amt seoaomtoelly S* a debate, 
■peech, lecture, eeaay at anything else reqninng 

SnaMn and more of it »ao your 
i Bmbr to get

Term#-1» OUppiogs, $ 100
eo - .IMWf*..

tin"’* V

m
dba jCi'f-s—wsfwn.

a-dfe jsk'

, *V , \ ■ ■ ‘ 'u-, ViiR •\ -



THE CANADIAN GROCER February 16, j .

COMMON TUMBLERS
Are You Supplied?

WRITE US FOR PRICES 
ON ALL KINDS OF 

TUMBLERS

GOWANS, KENT & CO.
LIMITED

TORONTO

We would like to aak 

You, Our Grocery Friend, 
a question.

Apples are gone for this season so far 
as the ordinary consumer is concerned, 
the price being prohibitive as a filler for 
the workingman’s pie.

What Are You Selling Instead ?
;

Perhaps you are not giving it a thought 
and, without suggestion or protest on 
your part, you are allowing the economical 
housewife to prepare, as a dessert, pud
dings, etc., from which you derive no benefit.

Allow us to suggest

WETHEY'S MINCE MEAT
Push the line. It will pay you,

It has no equal as a trade-winner.
3 Doxen in a Case. Sold by All Jobbers.

Write us.

J. n. WETMEY, Limited
ST. CATHARINES, CANADA

(

Preserved Ginger,

C&B
Ginger Chips, Sweet Stem Ginger in 7-lb.

boxes, Plum Puddings, l-lb., 2rlb., 3-lb. and 4-lb. tins.

C. E.
M

1 & Son
igents.

j

Colsor
ONTREAL, A


