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QUALITY..

When a salesman talks price to you
Ask him about QUALITY

When he talks quantity . . .
Ask him about QUALITY

When he talks merit to you . .
Ask him about QUALITY

That’s the-

i
STRONG POINT

dolman's Mustard

!
!
i

a IMPERIAL” White Wine 
Vinegar. . .

Most Perfect in Manufacture. 
Most Satisfactory in Results.

Your customers can be absolutely assured that they are getting the 
highest quality of Vinegar—unexcelled as a keeper of pickles—adding 
flavor to all sauces, catsups, etc.

Have you ordered your Vinegar for the winter months ? If not, ask 
your grocery house for particulars. Should they suggest another Vinegar,
insist on seeing samples, and convince yourself of the 
decided superiority of “ IMPERIAL” over ordinary Vinegar.



Hi

il i

IP 1

: ? ,i\

■

h

Because
1. It is PURE.
2. It is Fine and White.
3. It is put up in neatly sewn, 

attractively printed packages.
4. There is no fault to be found with it.

R. & J. RANSFORD,
Established

1868

THE CANADIAN GROCER

We find this brand of Table and Dairy

rapidly increasing in 
favor—

8

We manufacture everything in the Licence line earned by the Grocery
Drug and Confectionery trades. We might mention—Y. &S. Stick Licorice,

elplain and corrugated ; Acme Liconce Pellets ; Y. & S. Licorice Lozenges, in 
cans or glass jars ; ABC Blocks ; Purity & Dulce Brand one cent stick 
Bundled Licorice Root ; Small Cigars, 300 to box, etc. In PLIABLE Licorice, 
Triple Tunnel Tubes, Mint Puff-Straps, Navy Plugs and Golf-Sticks, 100 to 
box ; Blow Pipes, 200 and 300 to box ; Manhattan Wafers, aX-lb. boxes 
Curved Stem Pipes, 200 to box. Write for illustrated catalogue. ,1

IYOUNG & SMYLIE
Established 1845. BROOKLYN, N YClinton, Ont

GRANULATOR 'PULVERIZER

No. 06712
Height SI inches; 

Length 25 inches;
Width 82 inches; 
Weight 820 pounds

PRICE ON APPLICATION

eaaaaaaaaaaaaaaaaaaaaaaaaaaaeaaaaeaaeeaa
jl^IUST WHAT YOU WANT

TIME AND LABOR SAVER 

TEe "ENTERPRISE" ELECTRIC
RAPID GRINDING

AND PULVERIZING

Will be furnished for Direct or Alternating Current to suit all conditions

25 to 50 lbs. of (gffee
CAN BE GROUND FOR ONE CENT

One Grocer says: It has almost doubled our (gffee Trade,
I consider it a Good Investment and Advertisement.

DESCRIPTIVE CATALOGUE ALSO TESTIMONIAL PAMPHLET MAILED FREE

Tfie Enterprise Mfg. (o. of Pa.,PH1LÀ#EsLPAH'ÀPÀ

Grinding Capacity 
Granulating, 2 pounds per minute 
Pulverizingy % pound per minute

Capacity of Iron Hoppers, 6 lbs. of Coffee 
Capacity of Nickel-Plated Hoppers, 7% lbs. “
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Quality
Draws

Cass
trade

MacUrquarht’s 
Worcester Sauce.

A rich, full-bodied 
Sauce, brewed with the utmost care and allowed to 
mature for many months in the vats before it is bottled.
Not shipped to this country and bottled 
here, but bottled in England. Its rich, round, 
full “body” gives great strength, piquancy and deli
cacy of flavor making it the most economical Sauce to 
use, because a little of it goes a great ways. A Sauce 
of high quality, and “high quality draws high class 
trade” you know.

itGriffin” Brand 
Dried Fruits.

There is nothing
finer in Prunes, Seeded Raisins, Dried Apricots, 
Peaches and Pears than the Griffin & Skelley “Griffin” 
Brand. The conscientious selection of only the best 
fruits, from the largest vineyards and orchards on the 
Pacific Coast—the cleanliness—the skill of the growers 
and packers make the “Griffin” Brand a peerless one.

It reaches you in the original package, just as it 
leaves the hands of the vineyard owners. It has a re
cord for high quality that is unsurpassed.

Order for Fall delivery.

ARTHUR P. TIPPET & CO, Agts,
8 Place Royale, Montreal. 23 Scott St., Toronto.
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crows J. D. FRASER
RUII Leamington,

f«»r Early Tomatoes. < uvumhvrs. Muskijivlons, 
PEACHES and Watermelons by the car load.

GOLD MEDAL, PARIS, 1900.

Walter Baker & Co.’s
PURE, HIGH GRADE

Cocoas and Chocolates.
Breakfast Cocoa . Abso

lutely pure, delicious, nutritious, 
and costs less than one cent a

Premium No. 1 Chocolate.
—The best plain chocolate in the 
market for drinking and also for 
making cake, icing, ice-cream,

German Sweet Chocolate.
—< >ood to cat and good to drink ; 
palatable, nutritious, and 
healthful.

WALTER BAKER & CO. Ltd.
ESTABLISHED 1 780.

DORCHESTER, MASS.
BRANCH HOUSE, 12 and 14 St. John St., MONTREAL.

TRADE-MARK ON EVERY PACKAGE.

TflADE-MARK.

TOLEDO

Toledo Computing Scale C».
DEAN & McLEOD,

Canadian Agents, HAMILTON, ON i.

Downweight is a Thief Stealing Your Pro 
Every Time You : 
Your Scales. . .

The Toledo Springiest, Automatic, Computing Scale, n The 8c 
with Brains.” iH the only scale in the world that positively stop 
giving of DOWNWEIGHT. It is the only Automatic Computing 
in the world without springs No hand operation in weighing ; no prit. 
set : no levers to move : no weights to lift ; no poises to shift ; you sin 
place the article to he weighed on the scale, and the scale Instant I \ 
automatically shows in plain figures :

j. The weight of the article in pounds and ounces.
*2. The price per pound.
3. The total value of the article in dollar and < em 
it is a mechanical wonder, marvelous in Its Sim pi 

Sensitiveness, Accuracy and Rapidity of Op* rai 
Made in many styles ami sizes for all kinds of r*. 
Write to day for illustrated catalogue.

The warm weather quickly tires.
Don't it make you think of HIKES' ?

Beware of cheap imitations which are offer, i 
every season to the trade.

HIRES’ ROOT BEER
was the first on the market ; holds first place i 
day and has never yet been equalled for quality

Price, in lots of one gross and over per gross $20.40
Price, in 5-gross lots and over............................................“ $19.40

Freight Prepaid on Two Gross and Upwards.

SÆ. W. P. DOWNEY, Sole Canadian Ageni,
20 and 22 St. Peter Street, - MONTREAL.

Handbills, Showcards, etc., on receipt of Business Card-

H WVk'JtWI tHAACMtOS W

^HIRES’IMPROVED
ROOT BEER!

We want your judgment.
: !l-:

(6 1

We want to have our Marguerite Cigars judged by every 
grocer in Canada. If there’s a groceryman anywhere, selling 
tobaccos and cigars, who hasn’t handled “Marguerites” 
we d like to hear from him.

Our firm belief is that this cigar represents the very best 
value obtainable. We’ve been long enough in the business 
to know all about tobacco, and there isn't a leaf put into a 
Marguerite Cigar we’d be ashamed to show any customer. 
Take a trial lot. Test them, and let your customers do the 
same. We stake our reputation

on 44

Geo. E. Tuckett & Son Co., Limited
HAMILTON.

Marguerite 
Cigars.

1
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TRADE
WINNERS.

Do you want to increase the business of your 
cigar department ? Do you want to get a perman
ent trade of satisfied customers ?

My cigars will do this for you—and the start is 
very simple and ccsts you nothing. I will send you 
atrial order of 1,000 cigars, including one or two 
hundred each of my two leaders, Pharaoh " at 
io cents and " Pebble " at 5 cents, and I prepay 
all charges. If at any time within six months you 
don't like tile bargain, send me the cigars and get 
your money back.

I know that the smokers who buy my cigars of 
you will buy them regularly.

J. Bruce Payne,
Cigar Mfr. (iRANBY, QUE.

/- - - - - - - - - - - - - - - - - - - - \

"Sterling
Brand
Pickles.

That a high class 
pickle can catch 
and hold the trade 
is proved by the 
popularity of our 
“ Sterling ” Brand 
P i c k 1 e s and 
relishes. A grocer 
stocking up with 
this brand may be 
assured of steady 
and satisfactory 
sales.

T. A. LYTLE & CO.
124-128 Richmond St., West, TORONTO.
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MOLINA BREAKFAST FOOD
has grown in popular favor steadily. It is not a sky rocket— 
a brilliant Hash and then ashes. Every year has shown a mark
ed but material increase as its general merits become more 
widely known. When it makes friends it keeps them. It is a 
natural and wholesome food of Wheat sterilized and kiln dried, 
but not predigested.

Grocers, your customers will appreciate

MOLINA BREAKFAST FOOD.
The Breakfast Food that “ has a flavor like popcorn.”

THE TILLSON CO., Limited, Tillsonburg, Ont.

'mm
'

__-
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GET YOUR CUSTOMERS
TO TRY SOME SAMPLES OF

JAPAN TEAS
Permanent demand for the pure, delicately- 
flavored Japan product is sure to result.

You will soon find the tea-business of 
your town coming your way. Users of 
Japan tea are constantly advertising it for 
you among their friends, and the demand 
is always increasing.

Permanent, profitable tea trade can
not be built up on any better product than

JAPAN TEA
PURE. WHOLESOME. HEALTHFUL

JAPAN CENTRAL TEA TRADERS’ 
ASSOCIATION

Trafalgar Chambers, Sun Life Building 
Annex.

Tel. /lain 4142. HONTREAL, CANADA
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SERIAL MAPLE SYRUP
s he Standard from Ocean to Ocean.

Merit Acknowledged 
Superiority Admitted.

YOUR HONEY BACK
IF NOT SATISFACTORY.

ROSE & LAFLAMME, Agents
Montreal.
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“IT MUST PLEASE”
in order that

IVORY
GLOSS
STARCH
gain the recognition necessary to 

make it a success. Our maxim from the begin
ning of its manufacture has been, “IT MOST 
PLEASE”—please the consumer, and thereby 
make it a profitable article for the retailer to handle.

The present popularity of IVORY GLOSS 
STARCH is altogether due to its many good 
qualities, recognized by all who use it.

Manufactured by

THE ST. LAWRENCE STARCH CO.,
Limited

PORT CREDIT, ONT.
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WHITTEMORE S POLISHES.
THE WORLD’S STANDARD.

THE OLDEST AND LARGEST MANUFACTURERS OF SHOE 
POLISHES IN THE WORLD.

i lie

^PRESSING.—
LAlIlE S c"h|lDI^Î?5

• FINE SHOES
IoFTENS; PRESERv~

leather ES
’ a e j g 'RESTORES • • .
^COLOR LUSTRE.-

CiiLT EDcr
PRODUCES THE \

BLACKEST COLOR
finesLV5 durable 

lustre
^ ONLY clos
‘ CONTAININt. Oil! •
SOFTEN. ' LEATHER *«u ,

'■ WEAK, LONGER.
WHITTEMORE BROS &C°

BOSTON.MASS.U.S.a

“GILT EDGE”
only Ladies’ Shoe Dressing that positively contains oil. Softens 
preserves. Imparts a beautiful finish. Once tried always used.

largest quantity, finest quality.
For Sale by all Wholesale Grocers.

MOLASSES
ttt

When ready to buy don’t 

forget to ask us for our 

quotations on a carload 

delivered at your station ; 

you will be glad you did so.

t

t

u

The Dominion Molasses Co.,
Limited

Halifax - Nova Scotia.
*5
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BRAND
(choicest Selected Currants

IrCAHEFuuv Selected

ev tme Growers. ... .. - _ _
5 8v Appointment - W H. DILLARD 5. U 0.. - DOLE AGENTS.
2 HAMILTON.ONT FOR CANADA.

Carefully Selected 
by the Growers. 
By Appointment

•'iS

a RAND

-ECTED (lJRRANT§.

W. H. Gillard & Go.,- Sole Agents.
HAMILTON.ONT. for Canada.

< In m-v.-i iTodurtion- fri mi the Most Favored Di.-t riels in Greece. Fine Flavored. Full. Blue Fruit. Just the kind of currant.- to please your trade and win t i: 
<>n!idei:< - . < »ur i unira't.- with e rowers enable us to offer these at about the price <>f ordinary currants. To sell Hay east le and Paradise means to give unequal i
aii.-faviioi; Our ranee of fruits i.s full and contains exceptional values. W. H. GILLARD & CO., Wholesale Grocers, Tea and Coffee Importers, HAMlLTOi

THE DOMINION BREWERY CO., LIMITED
Brewers and Maltsters

TORONTO
Manufacturers of the Celebrated

WHITE LABEL ALE
ASK FOR IT AND SEE THAT OUR BRAND 

IS ON EVERY CORK.

Our Ales and Porters have been examined by the best Analysts, and they have declared 
them Pure and Free from any Deleterious Ingredients.

WM. ROSS, Manager.

fee,
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O
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TRADE MARK

UNITY
AND

A QUALITY TEA fC9y

(Uli
O '

TRADE MARK

UNITY
AND

REGISTERED

QUALITY /Jy

REGISTERED
We offer to the trade on the basis of the best value obtainable (realizing that our samples are not 
protected by a personal argument, we are obliged to have them at least equal in value to all 
others;, an assortment of the finest qualities in Teas, consisting of : Finest Formosa Oolong, 
finest Darjeelings, Finest Ceylons, Finest British India Products, and Finest Scented Orange 
Pekoe ; also Japan Teas, China Young Hysons and Ceylon Green Teas. These teas have been 
selected with the greatest care, and have been chosen for their cup qualities only.

Grocers’ Wholesale
CORRESPONDENCE SOLICITED

Limited, Hamilton.
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MONTREAL AND TORONTO, SEPTEMBER 19, 1902.

WHAT IS SALESMANSHIP?

No. 38.

r-g 'HE offer of $25 made in the July issue 
of this magazine for the best defini- 

1 tion of salesmanship brought many 
ii.ii.esting replies. Copies of the definitions, 
without the names of the contestants, were 
plated in the hands of Mr, James B. Mc
Mahon, second vice-president and general 
saies manager of The N. K. Fairbank 
Company, who consented to act as judge. 
Hi., decision, which awards the prize to Mr. 
George C. Halt, 978 Broughton street, 
Vancouver, British Columbia, is given 
belvw, with his own interpretation of the 
subject :
Editor Mahin’s Magazine, Chicago:

I-ear Sir,—I return herewith the various 
dtimitions of “Salesmanship" which you 
submitted for my judgment as to the best, 

have chosen the following definition as 
ci. . racing the most essential qualifications 

good salesman :
in.inship is that quality in a man, partly 

nt, partly acquired, whereby lie is able to 
hilly introduce to, interest in and sell to a 
dive customer any article or commodity.

consideiing this proposition, I have 
. embarrassed by the feeling that “sales- 
hip" is a very comprehensive term, 

that there are different classes of sales- 
varying according to the requirements 

..e different businesses. These distinc
ts among salesmen are due to the 
lotion in the modern methods of con
ing business, and this evolution now 
uaces most industries of the country, 

is due to the widespread growth of 
died proprietary articles, which are 
ciy developed and mainly sustained by 
ertising of one form or another. As a 
equence, salesmen in the proprietary 
. ess, while prerequisite and indispens- 

are nevertheless really an auxiliary 
e to advertising. In other lines of 

-mess, such as the marketing of staples, 
salesmen are still preeminent,

From Mahin’s Magazine.

duties in such lines differ from those of the 
specialty salesmen, inasmuch as they are 
the main, if not the sole, reliance of the 
producers or distributors.

In viewing “salesmanship," therefore, 
I have chosen to look at it from the adver
tising standpoint, considering that the 
proposition has emanated from an advertis
ing source, and, consequently, it seems to 
me that the qualities that go to make a 
salesman are those which will introduce in 
the average store any article of passable 
merit at approximate market prices. I 
have always contended with our salesmen 
for this interpretation of “ salesmanship," 
and I have always insisted that “sales
manship" can place any article for the 
first time in the average store anywhere. 
There are other considerations which form
erly would have had a controlling influence 
in determining what constitutes “salesman
ship," but, in the sense of selling advertised 
proprietary goods of fixed value, the propo
sition is reduced to a simpler form, and 
involves principally, in my opinion, the 
ability to persuade a dealer to invest in a 
proposition which is “cut and dried" for 
him by his employer. This may be taking 
a narrow view of the subject, but, as I have 
said before, a choice must be made of one 
class of salesmen, and I have chosen this 
type by reason of its relation to the adver
tiser. Neither does the type represent the 
simplest or easiest form of “salesmanship," 
because the proprietary field is flooded with 
articles of every class, and it takes a high 
quality of “salesmanship” to convince a 
merchant that there is going to be a 
demand created for every new brand that 
is offered on the market. I only recently 
read a report in The Commercial Tribune, 
of Denver, that there are 163 separate 
brands of baking powder (or mixtures 
called such) upon the shelves of grocers in

the State of Iowa, yet that every one of 
these brands were sold to the grocer with a 
plausible story as to its quality and ready 
sale. Of course, every grocer had not all 
these brands on sale, but the average dealer 
has many of them, no doubt, and, in my 
judgment, it takes more than average 
ability to make such an addition to the 
average dealer’s stock ; in fact, more 
ability, perhaps, than it would have taken 
to have sold him some ordinary staple that 
he bought periodically and required only a 
given quantity of at a time. In the latter 
case the sale would depend largely on the 
timeliness of the visit or the personal 
acquaintance with the dealer.

Other favorable definitions, viewing them 
from this standpoint, are the following :

The ability to sell goods or other property in a 
straightforward manner, with satisfaction to all 
concerned and with the least expenditure of time 
and money, but having always chielly in view the 
benefit to be derived by the person for whom the 
property is sold (George L. Beam, Denver. 
Colorado. )

Salesmanship is the subtle art by which a man 
who sells property of any description induces his 
customers first to desire and then to purchase. 
(William I’. Perkins, Brooklyn. New York.)

Ability to gain confidence. Judgment to com
prehend a customer. Tact to w in and hold 
progress, and wisdom to determine when a trans
action is completed. (W. G. Peters. Chicago.)

Salesmanship is the art of intluencing the mind 
of people. Making them believe it would be to 
their advantage to have certain things. This may 
be done either verbally or by means of advertising. 
(A. C. Eddy, Chicago.)

Yours truly,
J. B. McMahon,

Second Vice-President, 
The N. K. Fairbank Company.

Mr. F. C. Letts, president of The Western 
Grocery Co., which controls nine ol the 
largest wholesale houses in the country, 
was also requested to express his under
standing of salesmanship as a general term. 
His reply presents views of more than 
ordinary interest, and is as follows :

I find many good points in nearly all of 
these answers on salesmanship. If I had

i j. I



time 1 would pick words out of several and 
make one to suit myself. In going over 
these definitions and reading them hastily, 
1 find several that are par excellence. The 
following is a good one and covers many 
good points .

Salesmanship is that quality in a salesman which
* ttahlt him within the shortest space of time to 
place in possession of his customer the greatest 
amount of .atishictorv merchandise, and in the
* olt- i ■ of In employers the greatest amount of 
prune, while at the same tilin' preserving the lasi
ng re spect and good will of the customer. (I). M.
'alter hu'kson Michigan.)

Thai définition is almost par excellence. 
Note that within the shortest space of time 
he places in possession of his customers the 
greatest amount of satisfactory merchandise, 
and, at the same time, and the very thing 
that he is working for, in the coffers of his 
employers the greatest amount of profit. A 
salesman is no good unless he can make 
profit for his employer, and he cannot 
continue to be a good salesman unless he 
does what this definition says—preserve the 
lasting respect and good - will of the 
customer. Hearing in mind, please, that 
he has made a good profit for his employer. 

Another good one :
1 o tell alt the truth a!i rut a commodity and por- 

i:ay i' advantages so convincingly as to produce 
nu al-solutc conviction and confidence necessary 
to innhc a-sa’.i- and to maintain such interest and 

créa a- ale: l>> educating, tin- purchaser in suc-
l .... 'hod of disposing of or using the goods

A M Woodward, I leu Safes Agt , Acme White
head and t'olui Work . Detroit, Michigan.)

There are many good points in this 
definition, because a good salesman must 
learn to educate the purchaser in a way so 
that he can successfully get rid of the goods. 
Many a man can go out and sell goods to a 
retailer, we will say ; but, then, the retailer 
may have the goods on his shelf for a long 
time. So it is necessary that he should 
educate the purchaser in the successful 
methods of disposing of or using the goods.

Another definition that contains many 
good points :

Salesman .hip is the science ut putting into each 
day's work honesty in speech, loyalty to employer, 
tiiu hustle of modern civilization, of being on time, 
of watching your weak points and strengthening 
them , of not only keeping your customers, but 
gaining new ones ; of being at all times a gentle

man (H. D. Thurston, Colorado Springs, 
Colorado. )

This is a good one. For a salesman to 
be continually successful he must first be 
honest. Next, he must be loyal to his 
employers ; he must be a hustler ; he must 
be on time. Too many travelling men and 
salesmen do not realize the necessity of 
being on time. When they make an 
engagement, to be there on the moment ; 
when they promise a customer to be in their 
town on a certain time, to be there right on 
the dot. And the successful salesman must 
not only keep his customers, but gain new 
ones. And a successful salesman nowadays 
must be a gentleman to succeed.

A nother good one :
Salesmanship is best defined by the two words, 

prudence, magnetism ; the exercise of sagacity in 
securing business, knowledge of the most suitable 
means to secure new' trade ; the ability to retain 
patronage. (Christian Eckhard, St. Louis, Mo.)

As a rule a good salesman docs have, 
and must have, prudence and magnetism ; 
and without the latter, particularly, he does 
not amount to very much as a salesman.

Another good one :
To convince the merchant against his convic

tions that he needs the goods, by presenting your 
sample and calling his attention to the space it 
occupies in the circular press. Thus to enthuse 
him to the point of purchasing and pushing them, 
especially when the sale is introductory, is sales
manship. C harles A. Humphrey, Oklahoma City, 
Oklahoma Territory.)

1 agree with this last fellow. A good 
salesman should know his goods so well 
that he can convince the merchant, even 
against his convictions, that he needs the 
goods ; then he must enthuse him in such 
a way that after he does once purchase 
them, he will push them.

Very truly yours,
F. C. Letts.

«>1 HER OKI INI J IONS KKCK1VKJ).

That state of being wherein one personality so 
persuades another that sales are promoted to the 
profit of the party represented (who may be the 
producer) and at the same time pleasing to the 
purchaser. Warren Randolph Yeakel,

Philadelphia, Pa.

Salesmanship is the art of selling, combining, at 
its best, a high degree of tact and shrewdness with 
a thorough knowledge of the thing sold.

Donald McDonald, Chicago.

THE CANADIAN GROCER
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Salesmanship is the ability to make sale- 
attributes are health, honesty, courtesy, tact, 
source, reserve power, facility of expression, a i; 
and unshakable confidence in oneself, a thoro 
knowledge of and confidence in the goods on« 
selling Fred J. Maher,

New Haven, Con;.

Salesmanship means the possession of the ah, 
to present the thing offered in such a manner a 
make it seem desirable : together with a thon, 
knowledge of the thing offered, the art of read, 
human nature, the power of mastering the situa; 
and consummating a sale.

W. W. Cooper,
Kenosha, W;

Gen. Mgr. Chicago-Rockford Hosiery Co.

Salesmanship is the ability to bring about an 
change between two parties to their mutual ad . 
tage ; likewise to prevent an exchange when 
would tend to sever or affect materially furti 
business relations. Morton Hiscox,

Westerly, R i

Courtesy and tact in placing wares before 
trade, with a view of effecting a sale, and. in fan. 
to do so, persistently and systematically keep, 
after a prospective customer, cither by per - : 
calls or by a follow-up system or corresponded 
until a sale has been made

W. B. Bottolfson,
Bay State Milling Co. Winona, Mini.

Salesmanship isJ^e ability to acquire and r< 
intelligent patronfÇe.

Howard F. Marston.
Boston. Ma

Salesmanship is the ability to sell the lai 
possible quantity of goods, to sell an incre.i 
quantity of goods, to get the greatest possible 
suits from the advertising done by his house 
makeaiegular customer of a new buyer air; 
hold the friendship of a regular customer.

H. E. Bowman,
Chattanooga, Ten:

Salesmanship is indicated by a character mari 
by integrity, congenially, energy, prtseverance 
punctuality ; tact to know whom to address, wh 
what and how to speak, and when to remain sil- 
and strenuously using these qualities in creating 
well as supplying a demand for legitimate go- 
for value received.

Edward A. Spear,
Skowhegan. M-

mm*
The art of thorough knowledge of his stock 

imparting to his customer such portion of i! 
knowledge as pertains to goods desired; and, vsi. 
satisfied that the customer thoroughly understan 
the quality of the different grades of the desu 
goods, of allowing him to make his selection wit 
out comment. W. Werner

Chicago

“ Selling the goods "—“ getting there "—pick; 
out the best accounts ; establishing a sound un: 
between 1 ‘ seller and buyer " ; being in sympa ; 
with the firm’s (sellers) advertising and thorough 
cognizant of the vital importance of impressh

Don’t forget that W6 gUdrantOO the

Sun Paste Stove Polish»
If these goods are not perfect in every way we shall protect our guaranty.

MORSE BROTHERS, CANTON, MASS.,
Proprietors Rising Sun Stove Polish and Sun Paste Stove Polish.

For sale by all Wholesale Grocers; else the McClary Mfg. Ce., London, Montreal, Winnipeg, Vancouver end Toronto.
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FUTURE CHRISTMAS FRUITS
at lowest prices.

Incas, Steele & Bristol, M",0G“«rS. Hamilton, Ont.
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JERSEY CREAM YEAST CAKES-THE ONLY YEAST WITH CREAM IN IT.

A large number of merchants report that they are unable to get JERSEY CREAM YEAST CAKES—that when they order they find 
that it is not sent—also, that some travellers report we are not making JERSEY CREAM YEAST CAKES. We want it understood we 
are still manufacturing, selling (and you can sell) JERSEY CREAM as usual. When appeal is decided you will find no men more lovai 
to that decision than we will be. If your Wholesale Grocer will not fill your order send us a card and will send it to you by express, pre
paid. We will stand back of every package of JERSEY CREAM Y EAST’ CAKE sold. We will continue to make the best Yeast, the 
most wholesome Yeast, and intend to make it the best-selling Yeast in Canada. Remember, JERSEY CREAM YEAST is not only made 
in Canada, but THAT ALL profits remain in Canada. We received our first Sample Order for JERSEY CREAM YEAST CAKES 
tor South Africa this week. Canada's Greatest Yeast Cake must have merits, as this order came to us unsolicited. Do not remain without 
but write or telegraph to us direct, and your orders will have prompt attention. Send Yeast orders to Hamilton.

Lumsden Bros., Hamilton and Toronto.
JERSEY CREAM YEAST CAKES THE ONLY YEAST WITH CREAiyi IN IT.
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Imperial” Vinegar. [|
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In the history of the vinegar business, no one other year records the enormous output of 
last year. Never before have the merchants and the consumers of Canada been so well 
satisfied with this choice condiment. Since the inauguration of the Imperial Vinegar and 
Pickling Company’s Works, at Hamilton, the merchants of Ontario, Manitoba, the North
west Territories and British Columbia are a unit in awarding the palm for excellency of 
quality and flavor to the “Imperial.”

The leading pickle manufacturers of Ontario tell us that, since the inception of 
“Imperial” Vinegar, the quality of their goods has improved very much, and the demand 
for them greatly increased.

A bargain is not always what you pay.
It is what you get for what you pay.
“Imperial” Vinegar is always a bargain.
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NEW
GOODS
1902
PACK

Now in Store
Choice Apricots, 25-lb. Boxes 

Peaches, 25-lb.
50-lb.

it tt

Ü tt ü

THOS. KINNEAR & CO.,
Wholesale Grocers, 49 Front St. East, TORON t >

upon the buyer .- mind the necessity of, and the 
good which accrues from the same.

A A Whiting.
Los Angeles, < al.

The ait of compelling or inducing a buyer to 
realize the advantages over the disadvantages of a 
.-.ales proposition, giving the buyer fair value at the 
price he pays while making a profit for the seller.

jas. J. Hcekin,
las Hcekin A Co., coffee < ’incinnati. Ohio

Personal magnetism with gift of gab.
IPS. Downs,

The N. K . Kairbank Company. Chicago.

The art of creating demand and forcing sales, 
often beyond apparent needs, without overloading 
customers to their detriment ; of landing the line 
ottered without misrepresenting ; of leaving a good 
impression to the end that the salesman will be 
welcomed on his return or that customers will 
return to him D. B. Jones,

New York Life In^ Co: New York

Salesmanship is the possession of such character
istics as enable the* possessor to win and hold the 
confidence of the prospective purchaser and create 
in him such an appreciation of the goods offered as 
lead- the will to act promptly in accordance with 
the advice of the salesman. L IT Darling,

Baltimore. Md.

The faculty of creating among persons possessing 
the perquisite, a desire for and action toward that 
which one has for disposal.

W Percy Crenshaw.
Mutual Life Ins. Co. Chicago.

The office of .i salesman . art of selling. Sales 
man’s ability—meeting with equal cheerfulness and 
confidence, conditions arising during sale. Pact— 
failing into customer's ways and ideas yet holding 
Ins own Skill—presenting self assertive arguments 
of complete adequacy that clinches a sale and 
makes a customer for the future.

Win. W. At will.
Kansas < ity, Mo

Km cry Bird, Thayer Dry Goods Co.

The science of selling things corporeal, incor
poreal, tangible, or intangible. This science con
sists in seller's ability to sell things at highest price 
commensurate with merit in thing sold, without 
violating basic principle of this science, namely ; 
mutual confidence and reciprocal obligations neces-. 
sary to exist between parties in continuing trade 
relations. K. W. Saley.

Columbus, Neb.

Salesmanship is the art of finding a market for 
the goods of another

In it is embodied the qualities of tact, courtesy, 
reserve power, resource, facility of expression, 
honesty, a firm and unshakable confidence in one
self and the goods ottered for sale, with the ability 
to close. J. W Lloyd,

Toronto, Ont.

The art of exercising that consummate tact and 
diplomacy which keeps a customer interested, con
quers every obstacle and results in securing busi
ness, making new customers and extending the 
boundary line of trade. F. P. Hayden.

Chicago.

Ability to sell at a greater net profit, in larger 
quantities, any article or product possessing equal 
merit or value. E. Tyner.

Ed V. Price & Co., tailors. Chicago.

Is the combination in one person of energy, 
adaptability, resourcefulness and the faculty of a 
quick perception of character.

T. J. Reynolds,
The N K Kairbank Company, Chicago.

Salesmanship is that qualify by which a man in 
any line of business can so understand the needs of 
the people that he will successfully make sales to 
customers or find a market for the goods offered 
Salesmanship comprises all the virtues that go to 
make a true man. Miss Bella Millar,

Alliston. Ont.

Salesmanship is the psychological exploitation of 
the merits, either quality, utility or money-making

properties of something to be transferred from 
ownership to another. Chas. E Ruggle

Lynn. XI.

Ability to fathom the wants of a vacill. 
customer, sell him goods and impress his pci 
ality so that he is the one sought whenever 
customer returns. Ella Robinson,

San Francisco, (

Salesmanship is impressing the worth <.i 
article in question upon a possible customer 

Ralph B Miller,
The Goodhair Remedy Co. Newark. Oh;

Truth and tact plus ground to stand on.
E. C. Thurnau,

Chic.:

Salesmanship is the ability to find. c. 
increase and supply the demand for proper! 
manner that benefits both buver and seller 

E. S. Gile, 
Boston, M..

Salesmanship is a quality of mind, comprelu . 
an attractive personality, adaptability of ten 
ment to men and conditions, patience, never I 
courtesy, sequence of ideas and fluency of sp 
Supplement the natural gifts with a comprelu 
knowledge of the special field.

B. K. Adams,
< Cleveland, Oh.

The Adams, Snyder Purchasing Agency.

Salesmanship is the ability to make sales :
(a) By convincing prospective purchaser 

what they should buy ;
(b) By making partly-formed demands d> 

and immediate and supplying them ; and
(c ) By seeing opportunities of creating dec. 

where none previously existed, creating sud 
mands, and following them up successfully.

E. F. Walker.
Evanston,

Salesmanship is the art of presenting a pi . 
tion so attractively as to induce the middlcm

JON (100 POINTS!

yjtKc LAREN s
ftpeRintHtEs;

,V

The Mistakes of others should 
protect every grocer from similar 
blunders.

\Some have purchased imitations of 
MacLaren’S Imperial Cheese 
and now wish they had not.

J^QUEFoti



TFAÿ.'>:;

THE ('ANA 1)1 AX (IWOC’EK

an ■

11

NOW IINI STOCK 
NEW CHOICE

PEACHES and APRICOTS
ME DAVIDSON & HAY, LIMITED

\A noli Grocers. TORONTO.

merchandise which he needs and knows 
or making him think he needs what he 

nows he needs not.
G. II. K. Hawkins,

. K. Fairbank Company. Chicago.

...tnship consists in convincing the buyer of 
ir.gular the merits possessed by the article; 
njs and energetic manner in showing that 
ie is of the very best material and will 
rve the purpose for which it is intended
or all others. G Wilson, 

Palestine, lex.

ul. 

h-,.

...inship is instructing, interesting and 
the buying public. Courtesy, tact, re- 

V. t:r, honesty, confidence in oneself a 
! Acknowledge of the goods one is selling,
; .natalities of good salesmanship. Firmly 

the hand, meeting the eye steadily, offer- 
iuctory remarks briefly and showing posi- 
i.haracterize salesmanship.

C. I. Pan coast.
Cleveland, Ohio.

.mship ; the inherent quality of selling 
>; ting in an individual, and expressed as 
>i skill in the art of making sales.

I larry C. Mosher,
Dowagiac, Mich. 

Beckwith, Stoves, Furnaces and Ranges.

quality or gift which inspires respect and 
Respect because of inherent traits 

ark the true gentleman, and confidence 
representing nothing which cannot be 
a by facts. Good salesmanship not only 

.. keeps trade.
Cora B. Adams,

Jackson, Mich.

to adapt oneself to varying conditions 
od- of others ; to know the minds of and 

others to think they need, can use to ad- 
.1 should buy what a salesman desires to 

A. L. Johns,
Fort Wayne, Ind. 

Johns X Co., Harness, etc.

Salesmanship is such application of a correct 
understanding of the. real merits of the goods for 
sale and an adequate knowledge of the real wants 
of .i possible customer, that, as a result, the goods 
are sold with satisfaction both to the customer and 
the salesman.

F. W Leavitt,
Minneapolis, Minn.

Salesmanship is the specific qualifications of the 
salesman, and not simply the employment of such 
an agent, but the specific qualifications that bring 
success invariably to a salesman and the employer.

R. S. Walker.
Chattanooga. Term.

Business Manager, Sou. Fruit Grower.

Salesmanship is the art of selling that which is 
hard to sell (FILE Hawkins,

( "hicago.
Adv. Mgr. The N. K. Fairbank Company.

To be able to focus attention, to know when to 
quit talking ; to have keen judgment as regards 
credits ; to assist his buyers in moving goods when 
the sale is made ; ability to hold customers year 
after year ; first and finally to sell goods honestly. 
These constitute salesmanship.

H. A. Johnson,
I lenry Bright. < hicago.

Salesmanship consists in having a thorough 
knowledge of the goods to be handled and an in
terest in the handling ; a desire to dispose of goods 
in such a way as to be satisfactory to both customer 
and employer, so that one who buys once will return 
to buy again Jennie Bixby,

Beaumont, Texas.

Is the ability to so interest another in a business 
proposition that he will lose his indifference or 
opposition ; t< e 1 it essential to his own interests to 
comply ; and prefer to deal with no other in future.

Win. 11. Voting,
Athens, ( la.

Salesmanship is the art of inducing persons by 
argument (written, printed or personal), to avail 
themselves of certain things . by purchase or ex
change. It consists in employing methods to 
educate individuals into investing by bringing 
before them such forceful and honest argumenta
tion that to resist would lie a moral impossibility.

Charles M Beer,
Ashland, Ohio.

Salesmanship consists in possessing and exercis
ing such power over a prospective buyer as to 
make him think, feel and see things in the same 
light as you do, provided you are sincere ; other
wise it is " gold-bricking "

Allan I Jiomer,
( leveland. ()hio

Mgr. Co-( tperative Advertising & Distributing Co.

The quality that creates or increases a want and 
supplies the demand for any commodity ; with a 
minimum of friction and maximum of satisfaction. 
to both buyer and seller ; creating through every 
transaction a reciprocal desire for future dealings.

James F Waters,
Charlestown, Mass.

Salesmanship is the science of convincing people 
by speech or advertising, why it is to their advan
tage to buy certain goods. Through human or 
verbal salesmanship, but one person is influenced 
at a time. Through silent salesmanship or adver 
tising, thousands of persons are influenced at one 
time. Maxwell Eddy,

Chicago.

Salesmanship is that faculty possessed by one 
which enables him to dispose of anv commodity 
with profit to the seller and to the satisfaction of 
the buyer ; which makes of every customer a friend, 
and in turn leads to a remunerative tr.ule from a 
pleased public.

James M. Irvine,
St. Joseph, Mo.

Ed. Western Fruit Grower.
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Every grocer should carry goods that he can recommend with a
clear conscience.

He is always safe in recommending

UPTON’S
JAMS, JELLIES AND MARMALADE.

A. F. MacLAREN IMPERIAL CHEESE CO., Limited.
AGENTS, TORONTO, CANADA.
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1 THE PROVISION TRADE.
3 *"! Waste in the fleat Trade The Markets Miscellaneous Notes.i? :

WASTE IN THE MEAT TRADE.

K. ANDREW WEBB, a large cattle 
dealer of England, is on a visit to 
Canada for the purpose of investigat

ing the system of utilizing the offal from 
cattle slaughtered here. In an interview 
with a newspaper reporter he said

•‘When I arived in Montreal, I was 
shown over the abattoir, and was utterly 
amazed to see the waste that was incurred 
through the laxity of the wholesale butchers 
using it. 1 made inquiries and was in
formed that the offal was merely used as a 
land fertilizer.

SAME S y STEM HERE.

•• When 1 arrived in Toronto I found 
the same system in vogue. 1 thought it 
was useless going farther into the country 
to investigate, when the two leading cities 
of Canada showed the smaller cities such a 
bad example of waste. Well might the 
American, when he arrives and is shown 
over your abattoirs, smile, and go away 
satisfied, and stick to that old adage,
• Silence is golden,' knowing full well that 
so long as Canada is kept in ignorance of 
the value of her waste they (the Americans) 
can have the full run of all our English 
markets to reap a golden harvest from what 
is classed as waste in this country.

WHAT IS DONE IN ENGLAND.

“In England the guts of every beast 
slaughtered is contracted for at the rate of 
as. 6d. (6oc.) per set, and then the com
pany who buys will also send an experi
enced man to the abattoir to take them out 
of the fat. The next item is the liver, 
which is usually sold at from 5 to 10c. 
each, and then only a few, the others being 
destroyed. In England these same livers 
are worth, wholesale, 6 to yc. per lb., an 
average liver weighing 10 lb., making 65c., 
thus being a good profit of 55c. on each 
liver, and then I am putting the livers 
down at their lowest possible weight, and 
leaving a good margin for further profit. 
Again, the tripe, which is another article 
for the waste tub. nicely cleansed and sent 
to England, would fetch a ready sale at 
50c. each, showing you by a rough estimate 
the loose manner in which you conduct one 
of the largest business concerns in the 
country.

$1.6$ LOST ON EA< H LEAST.

“ In three articles alone you lose $1.65 
on each beast you slaughter, without taking

the extra profit you would reap by cleansing 
the gut of the beast, and, therefore, doing 
away with the middleman's profit. In two 
cities, Toronto and Montreal, the average 
slaughter of meat is about 2,000 per week, 
for a population of 600.000 persons. Your 
population of Canada (being at a guess) 
6,000,000, it would take 20,000 beasts per 
week, or over 1,000,000 of beasts every 
year to feed the population of your country, 
and here I show you a waste of $1.65 on 
every beast slaughtered, which would show 
that profit, and show it easily, if carefully 
handled, and I would not have the least 
hesitation in saying that if the butchers of 
Canada could be brought together (or their 
representatives) a system could be intro
duced on the simplest plan imaginable, 
which would reach from one end of the 
Dominion to the other, whereby the small 
butcher killing from one to five beasts per 
week, up to the large wholesale butcher, 
killing 500 to 600 head of cattle weekly, 
would be able to take their share in the 
profit according to the number of cattle 
slaughtered by each person, and I have not 
the least fear in saying the profits would 
reach $.2,000,000 per annum, and that 
without taking into account the enormous 
waste that is incurred in the sheep trade.

CANADIANS SHOULD VISIT ENGLAND.

“If a few butchers were to visit Eng
land and see the hundreds of thousands of 
livers, hearts, guts, brains, tongues (3s., 
73c.) and tails that are put on our market 
every week by the large American and 
Australian packing firms, and find a ready 
sale there, you will be quite ready to admit 
that you are a long way behind the times, 
and that you throw away over $2.000,000 
annually in waste.

WHO SUFFERS THE LOSS?

“And now comes the question, Who 
suffers the loss, and upon whose shoulders 
does it fall, the wholesale cattle dealer, the 
retail butcher or the farmer ? I will leave 
you at this point and let you discuss the 
situation between yourselves, and see if it 
really is worth while to tty and rectify 
the wanton waste, and if you want any 
further information, 1 shall be glad to be of 
any service to you."

CHILLING MEATS.

Refrigerating meat is a vital process and 
should be carefully attended to after

slaughtering. The carcass should be w. 
washed down with warm water in which 1 
been dissolved a small quantity of g. 1 
purifying agent such as borax ; then, bel <: 
going to cooler, be allowed to drip cle 
and cool off somewhat. The fresh can , 
should be in the cooler not less than 
hours ; better still, 60 or 70 hours. In a.,, 
case until every vestige of animal heat , 
been gradually extracted. This is effei ic.l 
when the heat centre of the meat shov 
40 deg. Fah. on thermometer when inscrit 
This is one of the most essential pon.i, 
towards the successful handling and cum 
of any kind of meats.

Freezing is exceedingly injurious to fre ii 
meats as such action solidifies the liq i 
parts and seals the outer parts first, slot, 
closing in on the heat centre, which, ax a 
rule, is beginning to decompose. Howevx 
this is arrested by the freezing process ! .. 
the time being, but goes on as the me .1 
thaws out. Thus, before curing mate;. 
can reach the effected point, the mea1 o 
spoiled. Frozen meats will not admii of 
the action of salt, etc., which, to emc. 
must displace some of the liquids, i 
fact accounts for the colored pickle w; 
meats have been therein some time 
National Provisioner.

U S. CATTLE FOR CANADA.

The West Texas Stockman stales the t 
lowing to be the number of cattle that > 
be brought into Canada for the purpose 1 
feeding : Littlefield Cattle Co., 2,0, 
Merchant & Parramore, 10,000 ; Wood 
Robertson, 15,000 ; Turkey Track, 15,1. . 
Reynolds Bros., 10,000 ; Daugherty, 8,l ■ 
Cowden & Pemberton, 6,000—making 
total of 150,000 head. The report v 
that 1,000,000 head would go from Tex 
As the paper is the official organ of .t 
Texas Cattle Raisers’ Association, the atm 
figures should be accurate.

Referring to the above, the Natioi 
Provisioner, New York, says : “ The me 
ing of 150,000 Texas cattle to Canada 1 
grass means more than seems at first sig'
It means that the American ranges .c 
being overstocked and overgrazed ; 1
means that the Canadian Northwest is 
future factor in our beef raising, unR 
American ranchers and ranch conditm x 
are better conserved and improve! ; 
means that the invasion of Mexico

391134813011
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Are you selling^,*^^
K KO 1ST K K ED

Bow Park
BRAND

Cream Cheese?
Just the thing this hot 
weather. It sells fast.

Send us your order or 
ask your wholesaler.

The Brantford Packing Co.
LIMITED

BRANTFORD, ONT.

When you have any

BUTTER 
or EGGS

to offer, write or wire us. 
We are buyers.

The J. A. McLean Produce Co., Limited
75-77 Colborne Street

Telephone Main 2491. Toronto.

HAMS
that are !>ood hams.

Long Clear Bacon.
If you have not had a shipment of

1 hree Star Hams
we solicit a trial order for them. 
Unequalled for the family that stays 
at home or goes to the summer cot
tage. Just the thing for camp or 
excursion. A little higher in price 
but worth it.

f W. FEARMAN CO.
(Limited)

HAMILTON, ONT.

Your trade demands the best quality 
obtainable. WE HAVE IT. 
Cured and stored in Cold Storage 
of uniform temperature and is abso
lutely free from Rust.

Quotations on Case or Car load 
lots on application

The Park, Blackwell Co.,
LIMITED

PORK PACKERS,

TORONTO, ONT.
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grass is reaching the agistment limit. It 
means, also, that the grass of the public 
lands of the United States should be a 
matter for national concern and that the 
devastation of the nation’s untenanted 
domain by the ' free range ’ practice 
should be stopped by lease and conserva
tion conditions under the Forestry Division 
of the Interior Department.’’

THE PROVISION MARKETS.
TORONTO.

The market for dressed hogs has ad
vanced 25 to 50c. per too lb. owing to the 
good demand that has lately sprung up for 
them. The receipts are small. Hind
quarters of beef are down 50c. to 81 per 100 
lb., and all kinds of beef are active. The 
live hog market is i2%c. easier than last 
week owing to a slight decline on the Eng
lish market. The arrivals are free and the 
buying fairly active. We quote : Dressed 
hogs, $y 25 to $9.75; beef carcasses, $6.50 
to $8 00 per too lb. ; hind quarters, 87.50 to 
8y.oo per 100 lb.; front quarters, 84.50 to 
85.50 per 100 lb.; veal, 8 to yc. per lb., 
and lambs, 7 to 8c. Select live hogs are 
worth 87.12^ and iat and lights, $6.87X 
per 100 lb. Choice export cattle are worth 
85.25 to 85-75 per 100 lb., and lights, 84 25 
to 85.

Business in all Ines of provisions is 
active, and stocks of cured meats are getting 
light. In view of the heavy demand for 
lard that has recently sprung up the market 
for it is strong. Quotations follows : Long 
clear bacon, 11 to 11 %c. ; smoked 
breakfast bacon, 14 X to 15c. ; roll, 12 to 
i-?Xc-l medium hams, 13% to 14c.; large 
hams, J 234 to 13c.; shoulder hams, 11 to 
nXc., and backs, 14X to 15c.; Canadian 
heavy mess pork, 821.50; shortcut, 823.50 
to 824; lard, in tierces, 10X to 11c. per lb.; 
tubs, 11 to 11 Xe-. and pails, 11X l° 
11 Xc.; compounds, 8X to ioXc ; plate 
beef, 815 per 200 lb. bbl.

MONTREAL.

Trade in provisions continued to be fairly 
satisfactory during the week. In smoked 
meats business is up to the average for this 
season of the year. Lard is in some de
mand, both pure and compound moving 
fairly well, and at unchanged prices. It is 
reported that on account of a large quantity 
of American pork being put on this market 
that a very little Canadian short cut mess 
pork has appeared on the market.

In dressed hogs there has been an ad
vance of 25c., and the market is firm at the 
new figure. A fair jobbing trade is doing 
in fresh-killed abattoir dressed hogs, there 
being a good demand from butchers for

People all over the Dominion of 
Canada are using our

Wra|>|)in$ Papers.
We sell an extra fine quality 1 ! 
Brown or Manilla. When you buy 
here you get full weight and full 
count.

PROMPT ATTENTION TO ORDERS.

CANADA PAPER CO , Limited
TORONTO and MONTREAL.

BACON
THIS BRAND

BACON
HAMS

guarantees the consumer an article 
perfectly cured, and prepared by the 
most improved process in the world.

The Farmers’ Co-Operative Racking Co.
of Brantford, Limited.

Makers of Breakfast Bacon, Long Clear Bacon, Short Roll Bacon, Long Rib Bacon, I.on 
Bacon, Square (Jut Shoulders, Back, or Windsor Bacon, Shoulder Butts, Wiltshire Bacon, Me- 
Cumberland Bacon.

All first-class Grocers and Provision dealers should handle the

“ L. & S.” and 
“Imperial"

Brands of Smoked Hams, English Breakfast Bacon, Backs, Lard, Etc,

Long Clear Bacon.
New cured, free from rust, light or medium weighi 
Write or wire us for quotations in case or car loi

Fowler’s Canadian Company, Limited
HAMILTON

C. P. FABIEN

CREAMERY &DMRY

Manufacturer of Refrigerators ano Ice Chests Diplomas 
awarded at Montreal, Toronto and Ottawa Exhibitions. 
Over 50 pitterns to choose from. Proprietor of Aubin’s 
Patent Grocery Refrigerator, New Dominion, Imperial 
Dominion, special improved Dairy Palace for Hotels— 
all har’d wood.

3169 Notre Dame St., MONTREAL.
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si, , lots, and sales were made at $9.50 
to 75 per too lb. We quote as fol
io Pure Canadian lard, $2.3734
to 40 per pail. Fairbank’s “ Boar’s
H, lard compound, 9^c. tierce basis,
w extras as follows : 60-lb. tubs, %c.
0 tierce : 20 lb. tin pails, >jfc. ; 20-lb.

' * , i pails, 34c.; 10-lb. tins, J4c.; 5-lh.
ti Uc'! 3"lb. tins, Jic. Snow White
a, lobe compound, $1.80 to #190 per
p„ Cottolene, n ^c. for 2o lb. pails, 
at i i 1 *sc. for 60 lb. tubs, for Quebec and 
On ,,o; hams, 12 to 14c.; heavy Canadian 
she cut mess pork, $24.50 to $25.00 ; 
Ca; tian short cut clear pork, $23.50 to 

00; American short cut clear pork, $24 
to t 4.50; American fat back, $24.50 to 

/o; bacon, Wiltshire, 14 to 15c. per lb.; 
ext. . plate beef, $14.50 to $15.00 per bbl.

WINNIPEG.

OriKSSEI) AND CURED MEATS --- The
ir,.!. set is steady. We quote as follows : 
lieu 634 to 7c. ; veal, 8 to 9c. ; mutton. 
Sc iamb 1234c. Hams, sugar cured, 1434 
to , 3c. per lb.; breakfast bacon, bellies, 
15-41 . ; backs, 14c. ; spiced rolls, short,
11 >4 c.; long, 1234c. ; dry salt long clear
I. ’. dry salt backs, 1234c.; lard, tins, 
ii 50-lb. tubs, $6.05 ; 20-lb. pails,

$2.50 ; 10-lb. tins, in cases, $7,60 ; 5-lb. 
tins, $7.70; 3-lb. tins, $7.75.

PROVISION NOTES.

J. H. McLean, butcher, Hamiota, Man., 
has sold out to Allan Eby.

E. N. Lefebvre, butcher, Montreal, has 
assigned to Alex. Desmarteau.

A. D, Marshall, butcher, Roland, Man., 
is advertising his business for sale.

P. Burns & Co., dealers in meats, etc., 
Rossland, B.C., have sustained loss by 
fire.

Roy & Cie, cattle dealers, Delorimer, 
Que., have dissolved, and Rouer Roy is 
now registered.

P. Gallagher & Sons, Limited, wholesale 
and retail meat merchants, Winnipeg, have 
sold their business to The Holman Meat 
Co.

IMMIGRATION OF AMERICANS TO 
CANADA.

According to a Winnipeg, Man., special 
to The Evening Post, the extent of immi
gration into Manitoba and the Northwest 
Territories from the United States is little 
understood in the east. Sir Charles Dilke’s 
prophecy of 12 years ago that these fertile 
lands would become the wealth centre

of the Dominion is already being fulfilled. 
For the year ending June 30, 1902, 19,570 
persons from the United States took up 
homesteads in Manitoba and the Northwest 
Territories, against 5,197 in the preceding 
year. Actual settlers number five times as 
many, as only heads of families can take 
up homesteads. In 1900 land along the 
C.P.R. was worth $3 an acre ; now there 
are few obtainable lots close to the line, 
while the price of the nearest is $7 to $8 an 
acre. An examination of Winnipeg hotel 
registers shows that 40 per cent, of the 
visitors are from the United States. It is 
said that the cheapness of land makes it 
possible to produce wheat and Hour at less 
cost than in Minnesota or the Dakotas. 
Millers of Minneapolis and St. Paul are 
anxious to get Canadian wheat, and are 
advocating reciprocity with Canada with 
the idea of having the grain duty removed. 
This influx of Americans is proving of 
great benefit to Canadian development, 
especially in the line of capital, as the 
American settlers are bringing millions with 
them into the country.

George Rupert Payzant, of F. C. Palmer 
Co., Dorchester, was united in marriage to 
Miss Blanche Vickers Hanington, youngest 
daughter of Justice Hanington.

Modern
Merchandising

demands modern methods. The 
II. I SON COUPON BOOK is a strict- 

modern CONVENIENCE and 
- AIT'.Gl JARD against mistakes and 

MM.M|uent loss of money. It is better 
m any pass-book, punch or cheek 
'tern ever invented, and its absolute 
uracy makes it the CHEAPEST 
STEM on this lug earth—excepting,

-TiMPriovED

of course, the cash system.

If a Man Wants Credit
$10, give him a $10 Allison Coupon Book, charge him with $10, 

igI there you are. No trouble at all. If he buys a plug of tobacco 
ten cents, just tear off a ten-cent coupon—that's ally And so on 
all his purchases up to limit of the book. NO ^ASS BOOK. 

MO WRITING. NO TIME LOST. NO KICKING. There are 
dier Coupon Books, of course, but why not have the best ? Let us 

h! you a free sample.

For Sale in The Eby, Blain Co., Limited, Toronto. 
Canada by C. O. Beauchemin & Fils, flontreal.

4 LLISOIS COUPON CO.y Manufacturers, 
Indianapolis, Indiana.

Jf^AA^VVVVVVVVVWVVVVVVVVVVVVXVVVVVVVVVVVVVVVVVVVVVVVVVI1

IT IS NOT TOO EARLY TO BEGIN 
YOUR INQUIRIES ABOUT THAT TRIP 

\ YOU ARE GOING TO TAKE TO THE j

I British
! West Indies I
1 5
I this winter. We have just issued a book- j
I let telling what some people saw and <

did on the same voyage last winter, and 5 
if you write us we will send you one. j

THERE IS NO MORE DELIGHTFUL 
WAY OF SPENDING SIX OR SEVEN 
WEEKS THAN ON SUCH A TRIP AS 

! THIS THE WHOLE COST FROM
HALIFAX AND RE 1 URN IS #130.00. ;

Pickford & Black - Halifax.
■WWWWWWWWWWWWWI/WVW'WV'^/W'.'WWVW'WWWW^#
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TRADE IN COUNTRIES OTHER THAN OUR OWN.

A
PRIV ATF <;a le received in Ne v 

\ < >rk t'n - hi Smyi'iui withdrew 
• fin■_;> • '! all d«s riptions <>l

figs. On* <»|'Tat"i has advanced prices 
- .a I- i« • ai l iv e Ac. ab«»ve ^original
«{notation.- on lay ers.

Dm. I well *A Co.. Limited. Colombo, (’ey 
Ion under dale - »f Acgu.-t la, advise as 
lollovvivjai * i n «_ the t.-u auction of that
dal*- Of 11.05" packages equal to 053, 
i',7 I lh brought forwanl. '.b'T"b packages. 
• •«pia ; to 77''.")" I II».. passed the h animer. 
Th. a.-lierai tone of the market was 
i:i*mi• • r all joitiid. ( «imjnon to medium 
_■ rade.' n . . ived more attention, csj e Lilly 

Iium broken.-. and pri«es wen- «Icarer.
I h.-ie was a *jood inquiry for line teas, 
which \vei>- well competed for, and last 
w-i-k V i ate.- were fully maintained, 

i n i a h i v . S..jne «'t the high d i s 11 i T teas 
>liowed a fui t I er impi ov emuni. Low 
. . .nnt t v t« as no chançe. 1 he average 
pi i. . f, a . 11,.- -ah- held on the 3<ith ill 
t im.o was .dill . as coni|)ared with die. for 
the previous auction.

CALIFORNIAN DRIED FRUITS.

The San Francisco Trade Journal ha
th- following on dried fruits : “ I here is 
a continued goo«l export demand for 
pi un. - I hi i- dm to the light crop of
all kinds of fruit.- in Lurope. 1 wo year- 
. i j o when California had a large crop ot 
jiruii" t if. jc was a larcrop ot apple- 
al.ioa‘1 . ï hi- yai we* have a laiT e erop 
..? prui - . but K U rope has a light crop 
of appi and it l- the cooking apple- 
.. Ii]ch can In- kept fresh throughout t In; 
winter that cut into the consumption of 
Doth dried am I canned fruits. Our mar 
ket for apricot -, apph s and peaches is 
vi-rv .lull and highly unsati.-Ia«t« >ry. Ad 
vjn-- of continued rejections of fruits 
hipj • i 'cast-, although the quality in

near! v c.-rv instance j> up to t lie n.-gular 
i a111 make -hipper- weary and offish.

I h.- Io — •— through r.-ie ti »ns will be
heavy."

CANNED SALMON SITUATION.

Writing from Chicago under date «»t 
11.. - iltli i n s t., II. J. |\ , A rnis by C,,. 
ha-..- the follow ing on salmon " It i- 
i . . dl<7 - to -ay a gi «at deal mon in r«-
_-ard to I In- short ag»/ • -I re 1 salmon, t In
-hojiaee j - now a tact, and no longer a 
theory ; 7 à per «eut. of all t he salmon
packed in the world i- tlie so-called red 
! -h, which compri-e- sock eyes and red 
A la-ka insomuch as (hi- gra«le is any 
where from l,700.0«M) to I /.JDU.UHU cases 
hoj t as compared with last season, and 

with Du per cent, of this year's park of 
sockeye already sold t < » Lurope and Aus
tralia. it leaves practically no red salmon 
for the domestic market, with the excep
tion of the Alaska red. Already a large

number of Alaska packers have notified 
their buyers of short delivery ; some of 
them are deliveiing *25 per cent., some 4M 
| er ««-ai., some 5M per cent.; other pack
ers have withdrawn altogether ; still 
others have adv anced their price to $\.

CANNED SALMON IN LONDON.

The position of the better grades of 
salmon on the spot has materially im
proved during the past week, principally 
owiiiL! t«> cable confirmation from Van 
«•Oliver that the iishing on the Fraser had 
already closed, and that the PJb2 pack 
will not exceed 2<>tf.bnb «-uses, compared 
with '.Min,him) eases last year, which was 
an exceptional one. Notvvithstamling the 
lar-»- pack in Idol. there is very lit lie of 
first class «pialit v remaining in import 
ers hands, the bulk of the goods being 
-ci-oml rate. Large sales have been made 
w ithin the past few «lays at advanced 
rates, and a further improvement in pri- 
c«-s is anticipated. lb ic«-s for the new 
pa«k have not as yet been fixed, but 
they arc expected to be much higher than 
those of last year, not only because Un
pack is a small one, but that the fish 
have cost the eanm-is nearly tvvi«e a- 
mu« h as they <li'i last season, 'flic cheap
est «piaiit y of salmon at the present 
moment are the finest brands of Alaska, 
and buyers would d«> well not to allow 
present prices to pass before securing 
t h«-ir icqtii renient.-. Prod in *• Markets' lb- 
v i«-w . A tic ust JO.

TOMATOES AND CORN IN BALTIMORE.

Ihe condition of corn and tomatoes in 
th«- market remains about the same. In 
other w < r»ls. tomatoes aie satisfactory 
both to packers and distributors, and the 
Ut nation in corn is not so. The season 
j- so marly closed on tomatoes and the 
«•urn condition is so w el I ttmlei stooil that 
the community has about become accus 
tomed to the prevailing conditions ; and 
we b«;li*;ve through a huge part of the 
country, among the «-antiers, there is more 
inten-.-t in beans than in any other 
-tapie- at present.

Of t lie «{notations in the markets there 
arc lew «>r no changes. No. J standard 
tomato*- arc (pioted now at MUc., which 
show s t he market i steadily hardening. 
’I’lie increase in 11 : <; value of material lias 
eaux; I an advance in the «{notations of 
okra and tomatoes, which are quoted now 
at 7"> to >Hc. for No. 2 and Mac. to • 
for No. 3. The Trade, Baltimore, ' 
September 12.

NEW VALENCIA RAISINS IN LONDON.

I he lii <t arrival of new Valencias, per 
A ran a, was placed on the market on 
Monday last, and met with a good reeep 
lion. 1 he fruit, although somewhat lack
ing in size, is satisfactory as regards

quality and condition. Halt-boxes r« 
ized from 1M to 12s., \ boxes. 11 to 
An equally good demand from the tr. 
was apparently experienced, as the m. 
ket has displayed a hardening temli-i 
«luring the week, and the shipment is n- 
practically cleared. I he ss. Pinta ami 
Ruby are due on Monday. togei 
bringing about 50 tons, and the en»I 
next week should see the arrival of t 
ss. ('erti-s, with about 150 tons. Althou 
s'" > an: bv no means heavy ami
fruit afloat has been shipped at in 
costs, a hand-to-mouth policy of buy i 
would appear to be the only safe com 
to adopt. Produce Markets' Rev i. 
August 30.

CURRANTS IN LONDON.

The market for currants lias been «•!.. 
acterized by a general desire to clear • 
remnants to make way for new it 
Some holders of Provincial, how « 
still refuse to accept ruling prices, 
patently in the expectation that soonvi 
later the present quotations for the i. 
crop will change in an upward directi 
Reports of general rain in Greece w 
received at the beginning of the week, ... i 
as fully one third of the crop was 11. 
still exposed on the drying grounds, 
temporary stiffening in prices occur.- 
As this advance has now again been I- 
it would seem that little or no dam.: 
was done a matter for congratulai ; 
for all concerned. The London mari 
will be well supplied for nearly all gm 
of new cur ants early next week, from 
cargoes of ss. Henry Fisher, Narai 
Lusitania and Rescm-. The Genoa, v 
the first shipment of Pyrgos fruit i- . 
a few «lays later. Prices of all curia/ 
are so reasonable as compared with th 
which have characterized the <>j cuing 
recent seasons, and in relation to the 
timate of the crop, gn h its may read
ably be expected to replenish their 
« eptionally depleted stocks with in 
liberality than usual. Produce .Mark' 
Review. August 30.

NEWFOUNDLAND LOBSTER PACK
S| caking of the lobster pack, The Ti. 

Review, St. John’s, says : “ lut» i
goods are not looked for at all, ami 
are pleased to learn that then; are \ > 
few poor lobsters packed this year. I 
inducement to turn out a good arti» l« 
thi - line is becoming greater every yen.

'* Let us make the capital stock SI,On 
000,000," said the first promoter.

“ All right,” said the second, who w. 
preparing the prospectus on the tvj 
writer.

“ Will it lx; hard to increase tT. 
capital ? ” asked the first.

“ No, indeed. All I have to do is t 
hit this 0 key a few more times.”

1809
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FIRST OF THE SEASON.

Our first shipment of this season’s Peels now in store.

“ANCHOR” BRAND SSL REELS
“STERLING” BRAND CANDIED PEELS.

xA/o guarantee these Brands equal to any imported.
SEE OUR TRAVELLERS OR WRITE VS TOR PRICES.

THE EBY, BLAIN CO.,
WHOLESALE GROCERS, Etc.

LIMITED

TORONTO.

HINTS TO BUYERS.

t . utors are requested to send news only not puffs of 
, As they handle, or the arrival of standard goods 

t everyone has in stock, or that they are offering 
...Is at close figures, or that they have had an 
dually large sale this season.

I
’HISTLE hads, herrings in tomato 

sauce and kippered herrings are in 
store with Lucas, Steele & Bristol. 

They also have a further supply of kipper-
enea in tins.

ea Island twine may be procured from 
Lucas, Steele & Bristol.

, shipment of Spanish onions arrived this 
week lor H. P. Eckardt & Co.

Attention is called to Lucas, Steele 
Si liristol’s ad. in this week’s issue.

it I’. Eckardt & Co. are selling their 
" eptune ” brand prunes at a low price.

I . /.. E.” ammonia and washing com- 
pc. i.d is sold by Lucas, Steele & Bristol.

I ...Id's soups are delivered in 5-case lots 
b> 1 ucas, Steele & Bristol ; price, Si.00 
pc toxen.

i ucas, Steele & Bristol have Upton’s 
it glass marmalade and jams, patent 
tc, only $1.50 per doz.

he Eby, Blain Co., Limited, received 
01 : hursday their first shipment of new
' Ancia raisins.

PROFIT IN HANDLING OIL.

• 1 e storing and retailing of oil and gaso- 
li nas always been a vexatious problem 
i -rchants who have not as yet rccog- 

• i the advantages of applying up-to-date 
‘ids to this part of their business.

’ e is always more or less evaporation 
aste of oil through the use of dirty, 

si y measures, leaky barrels, etc. A 
U t deal of time is lost in running to the 
t 100m or down cellar, which necessi
ty caving the store uncared for. There
a" iways disagreeable oil odors, oily
11 s, oily hands, and a considerable 
a' 'A of delicate groceries spoiled. Every

one who has handled oils in the old way 
knows how disagreeable it is.

There have, however, been great ad
vances made in the handling of oil, and 
those who have installed the Bowser self
measuring and computing outfits find it as 
easy and agreeable to handle oil as any 
other article.

S. F. Bowser & Co. (Incorporated), Fort 
Wayne, Ind., are the manufacturers, and 
have but recently made several very im
portant changes, which they fully explain in 
their printed matter, which, like their out
fit, is of the highest class.

This firm has always had the reputation 
of making the best, most convenient, econ
omical and satisfactory outfit on the market, 
and of representing it exactly as it was, so 
that their statement that their present outfit 
is the best in every way that they have ever 
put out will he widely accepted.

Attention is called to the advertisement 
of this firm on another page of this issue.

FIRE AT SPANISH STATION.

The village of Spanish Station is about 
wiped out by fire. F. E. Lang’s store and 
dwelling and about all his stock were burned ; 
no insurance.

W. H. Graham’s store and part of his 
stock were burned ; partly insured.

H. J. Hamilton has registered as sole 
owner, under the style of Hamilton & Co., 
and will commence business as general 
merchant at Spanish Station.

F. E. Lang and W. H. Graham will both 
go out of business.

SULTANA RAISINS HIGHER.
A cable from Smyrna reports an advance 

of is. 6d. per cwt. in Sultana raisins due to 
heavy buying in that market for England.

The A. F. MacLaren Imperial Cheese 
Co. secured a gold medal for their cheese 
at the Toronto Industrial Exhibition.

THE FIRST VALENCIA RAISINS.

The first shipment of new season’s 
Valencia raisins arrived on the Toronto 
market on Wednesday night. The shipment 
was a fairly large one and the quality of 
the fruit reported to be good. Thomas 
Wilson, manager of The Trading Agency 
of Canada, was the importer, and he has 
another carload close at hand.

BALTIMORE CANNED PEACHES.
Baltimore mail advices under date of 

Saturday, September 13, say : “ Certainly 
the peach market has shown its ability all 
along to take care of itself, and right from 
the very first all the indications pointed 
strongly toward a higher market for alF 
grades, which has come to pass. For 
instance, 3.1b. pie peaches, which were 50 
to 55c. early in the season, are now 65c., 
and within the last three days gallon pie 
peaches have jumped from ÿt .90 to #2.25 
per dozen.”

TO DISPLAY HOLIDAY GOODS.
Among merchants, it is the general 

opinion that holiday goods especially should 
be well displayed. If visitors do not see 
the desired article before them they do not 
take the trouble to ask far it. Frequently, 
too, the would-be purchaser hardly knows 
what he desires, so that a gift-article is half 
sold when displayed properly in a sugges
tive manner. A most suitable device for 
the correct and artistic display of nearly all 
classes of merchandise is the adjustable 
stand or table. It can be moved about 
from place to place and makes a splendid 
and economical substitute for the old‘ 
fashioned counter. It can be used as a 
table, or in five different positions as 
shelves, and the goods do not have to be 
removed to alter positions as each shelf 
remains on a level while the stand is 
changed. United Factories. Limited, 
Toronto, will cheerfully furnish any infor
mation required regarding this splendid in
vention which they highly recommend for 
the Christmas trade.
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In Business 
To Make Money ?

The grocer who sells
pure, white, dry, crystaline Windsor Salt is absolutely sure of satisfying 
the man or woman who buys it. Satisfaction is a pearl of great price, 
but you can't measure it in dollars and cents, because you can’t sell it. 
Since “Windsor Salt” and “satisfaction” mean exactly the same thing, you 
sell a pearl of great price when you sell Windsor Salt.

If you are in business to make money there is no saDr way to do it 
than to sell the best of its kind in staple goods—Salt is one of the staples.
Windsor Salt is best by test !

/

Windsor Salt Will Help !
The Canadian Salt Co., Limited, Windsor, Ont.

Wo. 23.

Under-
Counter
Mill

List Price, 
S62.00.

COLES
COFFEE

MILLS

U

None better for 
Granulating or 
Pulverizing.

Our mills will 
Pulverize with
out heating Cof
fee.

Every Coles 
Coffee Mill has a 
Breaker that 
breaks the Coffee 
before it enters the 
grinders, thus re
ducing wear of 
grinders.

A GREAT 
LABOR-SAVER.
Our Grinders 

wear longest.

COLES MANUFACTURING CO., ,H,tEF mn

ON
TOP.

The grocer who comes out 

on top in the gamble of busi

ness is usually a pretty shrewd 

sort of a man. He doesn't 

"run out" of goods that give 

him a good prolit. How's 

your .lock of

Paterson’s 
Camp Coffee 
Essence ?

HUSK & I.AKEAMMK, 

Agents, Montreal.
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•WHEN WRITING ADVERTISERS 

PLEASE M ENTION THAT YOU SAW 

THEIR ADVERTISEMENT IN THIS PAPER

FOOD INSPECTION.

npHE chief fooch inspector of Montreal 
has issued his report for the month 
of August. It contains some para

graphs of particular interest to grocers.
; wo grocers were warned that they must 

ni expose bread for sale outside the store 
01 at the doors. This warning has been 
gi mi before to other grocers, but there 
ap :ars to be still a number who do not 
1 the hint. Almost every thinking 
k er has pronounced against the placing 
or uch goods in the way of all the dirt 
1! must naturally come from the street, 
i-' e grocers will not even display goods in 
1 'ii or cases of any kind on the street, 
ci ting to their being soiled by sun or 
a t And bread should be the last of all 
ti gs to expose in that manner.

• hided in the food confiscated as not 
h 1. he eaten, according to the inspector’s 
ic ut. was 500 lb. of fruit, candies, etc., 
h grocery, fruit and candy stores. At 
1. ous butcher shops and wholesale stores 
ii Montreal 300 lb. of beef were seized ;

115 lb. of veal ; 20 head of poultry, 90 lb. 
of pork ; 35 lb. of fish, and 160 lb. of 
bruised meat.

Fourteen bakers were notified that their 
drivers must deliver the bread in baskets, 
not in their hands.

The inspector had his suspicions aroused 
by the appearance of some foods, and 20 
samples were sent to the city analyst to be 
analyzed.

These efforts of the inspector to prevent 
the sale of impure foods will, in time, pro
duce good tesults.

CANADIAN BEEF IGNORED.

T'HE CANADIAN GROCER is in re
ceipt of a price list issued by The 
Army & Navy Auxiliary Co Opera

tive Supply, Limited, of London, England. 
As our readers are well aware, this is a 
large retail concern in England which does 
an enormous business in all kinds of food 
products.

In this price list quite a little space is 
devoted to meals of different kinds. Hut one 
thing that strikes a Canadian in perusing it 
is the entire absence of any reference to 
Canadian beef. In the list of colonial beef, 
New Zealand and Australia are given quite 
a little prominence, while Canada is ignored 
entirely. Again, in the matter of American 
beef, it is set forth that “ fresh beef avail
able in London is provided from the impor
tation of American cattle alive." Canada 
is again ignored.

Why Canada is thus ignored we are 
unable to say. During the year ending 
June 30 last we exported to Great Britain 
nearly 148,000 head of cattle, valued at 
$9 742.000. According to the British trade 
returns, the number of cattle imported into 
Great Britain from all countries in 1901 was 
494,222, valued at $42,909,000. It is 
evident from these figures that Great Britain 
imports from Canada a respectable quantity 
of live cattle, which, of course, have to be 
slaughtered immediately on arrival on the 
other side. How the Army & Navy stores 
can, therefore, ignore the position of Cana
dian meat on the English market is prob
lematical, and it seems to us that the matter 
is worthy the attention of the High Coip- 
missioner’s office in London.

IMPROVEMENT WITH NEW REGIME.

IT is the general opinion that the recent 
Exhibition at Toronto, from an indus
trial point of view, was an improvement 

over its immediate predecessors. How 
much the credit of this is due to the new 
executive head we are not prepared to say. 
It is, however, significant that the improve
ment has come with the accession of Mr. 
McNaught, a successful business man, to 
the presidency.

The Canadian Grocer has had occasion 
during the last two or three years to take 
exception to the neglect of the industrial 
features of the Toronto Exhibition, and it 
is therefore with some degree of satisfac
tion it observes that the cause for adverse 
criticism in this respect is much less evident 
than it was. And this improvement has 
been accomplished without in anyway im
pairing the entertainment features of the 
Exhibition. The trouble hitherto has been 
that more effort appeared to be concen
trated on the entertainment than on the 
industrial features of the exhibit.

The management is certainly to be con
gratulated on the arrangements made for 
the exhibit of dairy products. Dairying is 
one of the chief industries of the country ; 
but until this year one not acquainted with 
the fact could have easily concluded, from 
the way it was treated by the management, 
that it was insignificant and unimportant. 
There was no exhibit at the Fair this year 
that excited more general interest than the 
dairy exhibit with its daily practical demon
strations.

In the exhibit of machinery and electrical 
goods another improvement was to be 
seen. It has been a standing complaint 
with the manufacturers of machinery that 
the treatment accorded them by the man
agement was simply cavalier. While all 
the irritation caused thereby may not have 
been removed, it is evident that a great 
deal of it has.

The main purpose of an exhibition is to 
hold forth to the gaze of the public the in
dustrial life of the country as revealed in 
the products of the factory and field. 
President McNaught, with his business 
instinct, evidently recognizes this, and, as 
a result, his regime opened auspiciously.
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UNFAIR TO MERCHANTS IN SMALL TOWNS.

IT is a worthy ambition that merchants of 
certain towns and cities have to attract 
customers from other places. And 

they cannot be blamed when, having this 
end in view, they endeavor to secure special 
rates from the railway and steamboat com
panies to assist them. At the same time, 
however, it must be remembered that the 
merchants from the towns whose customers 
they try to attract are also entitled to some 
consideration.

At the meeting ol the Union of Canadian 
Municipalities in Montreal this week this 
was one of the questions which came up for 
discussion, and was referred to a committee 
for consideration. It seems to us, however, 
that questions like this are ouiside the pro
vince of such an organization as that of the 
Union of Canadian Municipalities.

T In championing such schemes they are 
only assisting the merchants in the large 
cities in their efforts to attract customers 
from the merchants in the smaller towns 
and villages throughout the country. If 
the merchants in such cities as Toronto, 
Montreal, Ottawa, and other places that 
might be mentioned, desire special rates, 
let them secure them on their own volition, 
and not call to their aid large organized 
bodies.

The 11101c trade that is taken away from 
the smaller towns the less merchandise will 
the railways have to carry to the points 
thus affected, and it does not, therefore, 
seem to us in the interest of the railway 
companies that any such special rates 
should be accorded.

In the competition between the mer
chants of different cities and towns, it 
appears to us that they should be allowed 
to light it out for themselves without any 
one of them being given the support of the 
railway companies, which they practically 
are when one is accorded special rates to 
the disadvantage of the other.

Let every town stand upon its own 
bottom on such matters. Discriminating 
passenger rates are no fairer than discrim
inating freight rates.

THE BONUSINÜ EVIL.
During the convention in Montreal this 

week of the Union rf Canadian Muniri- 
palities quite a little discussion ensued on 
the question of bonuses to manufacturers

by municipalities, and a resolution was 
adopted by 24 to 1 condemning the 
principle.

This is a question which has occupied a 
great deal of attention in the Provincial 
Legislature of Ontario, and while laws 
have been placed on the statute books 
designed to minimize what is obviously an 
evil, the evil still exists in an unmodified 
form.

While very little may be done by such 
resolutions as that passed in Montreal a few 
days ago, it will have the effect of assisting 
to educate the public to put a stop to the 
bonusing system. It is a fact worthy of 
notice that some of the smaller municipali
ties in the country, which have been the 
most persistent in granting bonuses with a 
view to coaxing industries from other parts 
to their neighborhood, are to day in a most 
unsatisfactory condition financially.

MANITOBA'S FRUIT REQUIREMENTS.
T a recent banquet given in Winni

peg to Mr. Phillips, the fruit 
inspector for the Northwest, it 

was stated that the amount of fresh fruit 
consumed in Winnipeg annually was valued 
at about #168,000.

As our readers are well aware very little 
fruit is produced in Manitoba. Conse
quently the people there have to depend 
altogether on what they bring in from 
Ontario, liritish Columbia and California. 
Unfortunately for Ontario's credit, the fruit 
which has been brought into Manitoba from 
that Province has not turned out well, not 
that the fruit was inferior, but that the 
method of packing and shipping was de 
cidedly so, causing a great deal of loss and 
dissatisfaction. The result has been so un
satisfactory, as The Canadian Grocer 
pointed out in a previous issue, that some 
of the large firms in Winnipeg have decided 
not to handle Ontario fruit for the present.

It is evident from the figures we have 
quoted that the market is worth cultivating, 
f or not only is there a large quantity of fruit 
consumed there now, but the market is a 
growing one, and no one can say what its 
extent will be in a very few years. As we 
have already pointed out, the dissatisfaction 
with Ontario fruit is not on account of its

quality. We have not, therefore, to . If 
upon Nature, but to the shippers of fruit 0 
employ better methods of packing and si 
ping their product. We are glad to noi e 
that some of them are already doing ti 
as our Winnipeg correspondent pointed t 
last week. California has already sea i 
the lion’s share of the Winnipeg mail , 
and liritish Columbian fruit promises e 
long to be no small factor in the mail 
It, therefore, behooves theshippersofOnt ,, 
to bestir themselves if their position in e 
Manitoba market is not to be made wi„ e 
rather than better.

CANADA AND NEWFOUNDLAND
lit ROBERT BOND, the Newfoi 

land Premier, has returned fi a 
Washington, where he has he. a 

with a view to reopening reciprocity neg. 
ations with the United States.

Canada can scarcely view with eq 
nimity the reopening of these negotiatim 
A dozen years ago what is comme, 
known as the Bond-Blaine Treaty c 
needed the approval of the British Gove 
ment to give it effect. This, it will i.e 
remembered, was withheld at the insti, 
lion of the Canadian Government.

If a commercial treaty between i\c 
foundland and the United States was 
tasteful to the Dominion 12 years ag. 
can scarcely be less so now. Our ti, c 
with Newfoundland is larger than it 
then. Our exports to that colony, fort 
ample, are over $1,000,000 larger, i t 
should the present efforts to secure a tre. 
with the United States be successful, it 
practically certain to receive the appiovai 1 
the Imperial authorities, for we have it tq 
the word of Sir Robert Bond himself tl. 1 
he has the consent of the Home Gove 
ment in his present negotiations w 
Washington.

Nothing as far as we are aware has lit 
publicly said in regard to the attitude ol 
Dominion Government on the questi- 
But it certainly cannot afford to be 
concerned.

At the same time, however, it is questm 
able whether it should take the same sta 
as it did in regard to the Bond -Blab 
treaty. It is contrary to the spirit that n, 
within the British Empire to-day. Wha 
should do, however, is to take time by 1 
forelock and open negotiations with Nt 
foundland with a view to accomplish! 
what we failed to do when the Confedt 
lion of the Dominion was consummated.

«kimmi
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the coast salmon pack.

1.,d interview published in The Times, 
beattle, Washington, under date of 

qitember 7, Charles Corby, manager 
ol r Pacific Selling Co., at Seattle, Wash., 
0„e . 1 the best-informed authorities on 

Val, , 11, says : “ The total packs in cases
lui i!id year 1901 in Alaska, on the Fraser 
an keena Rivers, Rivers Inlet and the 
[>la River in British Columbia, and l’uget 
So, .i, and on the Columbia River, were as 
follows :
Ah .............................................. ii.oj2.704
I i.i ivrr......................................... 940.879
>k, River...................................... 127.374
I. lull 1........................................ 73.S36

.'I........................................ 22,500
j , mild (sockcyc pack )................ 1,116,207
, . , River......................  240,600

1 Dial pack 1901........................4.549,800
1 ai ks of the outside rivers of Washing

ton nid Oregon, together with the Sacra- 
mei.io River, brought the total for the 
ie.i .1 of 1901 to about 5,024,538 cases.

■ I he pack for the season of 1902, so far 
as 11 1 an be ascertained, will be about as 
follows :

1.blowing (‘ol. Kutcliin's tosli 
,4 over 2,000,coo cases, sax,

,1! :[}-.......................................................................... 2,200,000
I i IVi'l......... ............................ 265,000
S ,1 R ; o l . . . ................................ 140.006
I. . Ini, 1 ......................... ....... . 71,000

i. : . 1 -I......................................... .11 ,000
I ouini (sockcyc pack).............. 300,000
- 1.111 River................ .................. . 275,000

,, I. lui looaloilalc .....................  3,28.1.000
I bus the estimated shortage this year,

con.pared with last, at the figures given, 
wi be in the neighborhood of 1,300,000
('Art.-.

• otwithstanding the fact that the pack 
in i.iska last season was more than half a 
mil >, 11 ( ases greater than in 1900, the total 
ipi-.itity of red fiih packed was sold before 
M. ii 1 of this year, and a premium was 
pan : in I astern markets for early shipments 
01 mis year’s pack, which were brought 
dn . specially by steamers to till the 
(le ... nd.

1 lie phenomenal demand for salmon, 
wi -, 1 lias increased more than too per 
h -.nice 1898, is due to the fact that new 
n. cts have been opened in China, Japan, 
a: he Orient generally, Australia and

Africa. This, with the increased 
1 miption in the United Kingdom and 
! e domestic markets of the United 
h it.,, will undoubtedly make the present 
p as now estimated, insufficient to fill 
•it- mid's requirements until the pack of 
1. eason is ready for the market. The 
-1 pack on the Columbia River is 
n til as entirely sold up and prices have 
a: iy been withdrawn.”

c Province, Vancouver, in its issue of 
8t ember 3, said :

1 iic Fraser River fishermen find that, 
a< ( uniing to the pack returns to-day made

by the canners, they caught just 2,418 cases 
of fish too many to entitle them to 18c. per 
fish under the sliding scale of prices agreed 
upon at the commencement of the fishing 
season.

“The returns submitted to the fishermen 
showed that the total pack of the canneries 
amounted to 282.630 cases. The pack of 
trapped fish was set out as being 30,212 
cases, and that number deducted from the 
total left 252,418 cases of fish, upon which 
basis the canners stated they were prepared 
to make payment.

“ Had the season's pack amounted to 
249,999 cases the fishermen would have 
been entitled to 18c. per fish, but as the 
pack returns made this morning show that 
the quarter million mark has been slightly 
exceeded, the sliding scale agreed upon 
calls for settlement at i6^c. per fish.

“The fisherman, however, are not 
satisfied with the count made by the can
ners, and arrangements have accordingly 
been made for representatives of the men to 
visit the canneries and check the pack. <".. 
Mackie and A. Hale row, members of the 
New Westminster Fishermen’s Union, left 
this afternoon for Steveston to commence 
the checking. They will be assisted by a 
member of the Japanese Union. Charles 
Durham, secretary of theOand Lodge, and 
Mr. Nekeshima, representing the Japanese 
Union, this afternoon commenced the 
checking of the written returns from the 
canneries, upon which count the total sub
mitted by the canners this morning was 
figured."

PERSONAL MENTION.
Messrs. S. W. Moore, general merchant, 

Churchill, Ont.; T. A. Fisher, grocer, 
Lindsay, Ont. ; James Row, general mer
chant, Avon P.O., Ont., were in Toronto 
last week.

A few Fair visitors at K. W. (iillett 
Company Limited : J. A. Dawson, Peter
borough ; Mrs. J. A. Dawson, Peterbor
ough ; W. A. Sillick, Teeswater ; Dr. R. 
M. Bateman, Pickering ; Herman Becker, 
(D. & H. Becker), New Hamburg ; P. !.. 
M. Kgan (Fgan Bros.), St. T homas ; John 
Pratt, Heathcote; Dr. A. F. I'irie, Car
tage, Costa Rica, C. A.; Dr. (». Wild, 
Dundas, Ont.; R. McOuarrie tMcOuarrie 
Sc Co.), Alton.

EXHIBIT OF SUGAR BEETS.

The beet sugar exhibit under the direction 
of Mr. Harcourt, Minister of Agriculture, 
attracted many visitors of the Toronto ex
position. In this exhibit was an illustra
tion plot showing beets in various stages of 
development, from those |ust ready to thin

to the full grown beet which had been 
planted in April. Samples were also given 
inside the building of beets grown experi
mentally from Brantford, Markham, Brus
sels, ( iuelph, (frangevilleand St. Catharines. 
Methods of cultivating beets so as to pre
vent waste were also shown. There was 
also a complete display of the instruments 
necessary for the cultivation of this industry. 
The rapid progress made in the sugar beet 
industry is shown by a chart. From 1900 
to the present year the acreage in beets has 
increased from 600 to 20,000 acres. Four 
new factories with an aggregate capacity of 
2,200 tons of beets per day will be in 
operation in the fall. Next year it is cal
culated 51,000,000 will be paid to the 
farmers of Ontario for sugar beets.

BACK FROM COLOMBO.

j. M. I.obb, of Rodenwald & Heath, 
Colombo and Shanghai, arrived in Toronto 
this week. Mr. I.obb has many friends in 
Toronto and they are warmly welcoming 
him on his return to his native city.

TRADE CHAT.

T
HF. peach crop of Fssex this year is 

the largest since the freeze out in 
1898 and heavy shipments are being 

made. T he season will be at its height in 
about a week, but the latest peaches will 
not be ready for the market for three weeks 
yet.

Mr. Christopher, one of the oldest and 
most esteemed merchants ol Sydney, died 
last week in Antigonish.

Theo. Ruggle, who has a general store 
at Floradale, Ont., was married recently 
near Wallenstein, to Miss Henrietta Powell.

A. F. Mullett, of the J. 11. Laird grocery 
establishment, Galt, has been appointed 
travelling agent for The Acetylene Co., of 
St. Thomas, Ont.

The old firm of Tweed i!v Fwart, whole
sale and retail general store, of Medicine 
Hat, is retiring from business and will be 
succeeded by Stewart, Clark & Co.

Reports from l.ouisburg state that the 
cod fishing season is especially good there 
this year. The fisheries of Newfoundland 
and Labrador are also exceptionally good 
and the catch will greatly exceed that of 
last year.

Some fish merchants of St. John's ^ 
considering the problem of shipping fresh 
caplin to the United States and Canadian 
markets. They propose packing with fresh 
fish boxes of 501060 lb. capacity which are 
then to be placed in boxes of slightly 
larger dimensions, the interspace being 
firmly packed with ice.

ils ‘5
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FOR PARTICULAR GROCERS
VVVVVVVVVV^AO^AAOa^VVVVVVVVVVVVVVVVVVVVVM'VVVVVVVVVVVVVVVVVV

You have no customers too fastidious—too exacting—for jmi ini" '»
or Green

Ocneraily your chief apprehension is over your customers who are ham to please. You carry nothing in your 
stock that is judged more severely than tea. (

Now step over into a quiet corner and ask yourself this very natural question : “ If 1 sell my customers ‘ Sai.aua : 
what advantage shall I get?” \

I-et us tell you that no matter where you search, you will never find a teà^o high in the esteem of the people as 
“ Sa i \ i >a ” Ceylon Tea. \

It is the tea of liberal margin to you.
It is a good will maker.
It is quality and price your customers will appreciate.
Aren’t you about ready to write for samples if you are not handling it now ?

“ SALADA,” TEA CO., Toronto and Montreal
Offices at Boston, Buffalo, Pittsburg, Detioit, Philadelphia, Cleveland, New York, Washington, Newfoundland, Toledo, Wheeling, W. Va.

LILY WHITE 
GLOSS 

STARCH
In 6-lb. Toy Trunks with real locks and keys.

This beautiful and useful pack
age will be appreciated by every 
householder.

Try a case or two with your next 
ten box order.

The Brantford Starch Works
LIMITED,

Brantford, Ont.

«A_OÇM

REGISTEREDTRADE MARK

lluve YOU bought the

Old Reliable?
For sale by every wholesale 

grocer Irom the Atlantic to 

the Pacific.

Packed only from the finest Red 

Sockeye Salmon.

EVERY CAN GUARANTEED.
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ONTARIO MARKETS.
Toronto, September IS, IHOii.

GROCERIES.

I
l SI \ l\ SS in tin: wholesale grocery 

i ra< le this week continues act ive. 
} II,<• la 11 business is i lire I y set line 
;i; ,1 the inquiries coining forward for

,h. - (>1 goods are on the inrrease. 
j I., i ravellers w ho were in tow n during 
| ! ,i i ion, welcoming visitors, have re
i,, J id their liehis ami are busy oh 
i «idlers for fall delivery. The mar
I , 'eady in all lines and the, pro

; are for hie her prices in pie kies, u
n. i» no im,mediatc improvement in 
11, i up of pirkline vegetables. Maedon 
... . lobaeeos have advanecd le. per lb.
I , 11 ■ ' «« iiiuiiunieat i«>ns from the l ni ted 

report a scarcity of Horn there 
ay that the new erop will not. be 

.niable until the latter part ol lie 
; for starch and elm-use factories. 

\ ■ |.i • rut only old corn is ottering at 
i, prices and the comlit ions daily are 
. . me more serions. Sullieient corn 

i be secured to keep the lavtories 
'••ration and only enough starch and 

• • arc being turned out to supply the 
i m needs of the country. Shipments 

■ mutts are coniine to hand, and the 
pi are fmm I to lie. hie her than they

la i year. Situai' is in heavy de
-1 and a scar, it y of supplies for the

■ i week or ten days is feared by the
• a - of the s u u it r relineries. Teas are 

t'.alilornian apricot s of this year 
aie coniine- forward and prices have 

mcl I, per lb.

CANNED (limns.

il' I rom the bailed States report 
it tiiil i< >ii in nil'll unchanged. The. 
has been very lie-lit and the short 

therefore larur, so that prices will 
■ h lor some time to come. I‘cas 

' ill be linn. No offerings are beine 
’ in tomatoes for future delivery, al 

h manv imptiiics are coming in for 
11 «»tn all part s of 1 lie count rv. The., 

•hi year is said to be it failure in 
1 lions, the vines having all grown 

" k I lie fruit k» eps dropping oil be 
11 i ripe, so that the yield on t lie 

ii is claimed, is small. Little in 
• ion is obtainable as to what the 

1 •'' - are doing, but it is certain that 
;>re paying much higher prices than 
' ‘‘er for t heir tomatoes, t.^uot at ions 

1 ' k are N'JAc. upwards for peas. site.
■ corn and 81.1 à up for tomatoes, 

prospect, of a big crop of apples (his 
has cause»! the prices of gallon up

pies t « • decline 7 à t » » Sf>e. I he trade 
doing in fruits is liyht. Sardines, ha»l 
dies and kippered herriny are moderately 
active. Salmon L stationary in price, 
but i i i> expected here that the market 
will advance sharply as stum as the bon 
dun, buy., market opens. We »pnd« 
Salmon. I' raser Itiver sockeye. 8l.àU to 
s I..YJA . Horseshoe, 81 .Au t » » 81 •">-.1, and
\«u thern. 81. lit to 8!. là.

COFFEES

There continues a fair amount of busi 
in-ss doiny in all lines of colïees, the biy 
y est portion of the trade being in yreeu 
liios. The outside markets are steady in 
tone and prices continue to improve. The 
September How «ring of Santos was re 
ported I iv a cablegram to be a failure, 
hence t lie upward tendency ol the outside 
markets. I‘rices here, are unchanged. W • 
(ploie (been liio, No. 7. 7 y c. ; No. •». sc. ; 
No. à. s|c.: No. 4, Uc.; No. !1, Hi to L2c 

per lb.

NUTS.

Tlu- nut market , locally, is <piiet. New 
crop peanuts are commencing to come

X
l See pages 39 and 40 for 

Toronto, Montreal, St. John 
and Halifax prices current.

♦
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ward and the prices are Horn I to lie.
lb. h iy her t han last year. Advice- 

in t In- primary markets state that 
• talions on \ alyncia shelled almonds 
»w an aik amWiI about Jà per cent .
last vcar S/fn ici '. \dv ices Iront the 

ast figure an output of (»!»7 carloads ol 
Ihornian walnuts, and veiv heavy buy 

i.. in order in nearly all trade ceil 
in the I ailed Slates.

KICK AN I > iATIlK'A,

\ fair volume of business is doiny in 
i i; e and tapioca. Advices from New 
Orleans report a fairly bii-k demand lor 
tic better grades of the river crop at 
linn prit es. The crop of I .ouisiana and 
Texas i est ini a ted to amount t»» from 
!î.IU II U MH I t«» I.( H H1.1H H1 sacks. We iplotc 
K rice, .T Ac. ; d apan, à A to lie.; sago, 
to le., till ioca, dA to dÿ‘c.

SYKUVS AND M( H.ASSKS.

T rade coni iiiu«5s t-o improve in sv rup . 
and molasses is experiencjiiy ii lair dc 
maud. The oli'ei inys on the outside mar 
hots of the yroccrv y rades «»l New 
( )i leans molasses wore limited, as dealers

have no surplus stocks to market. Mack 
strap continues steady at (> to t>Ac. fa».I*. 
New Urleaus.

SPICES.

tirades of pick I iny spices on the local 
market are still moderately active. Tir
ol her lilies are tjuiet. The otit-ide pepper 
market continues stroiiy and the avail 
ai»le supplies are small.

SUGAR.

A heavy blisines is « loiny in sugars on
the local market. The supplies on spot
are small and tlu: lov al agency of The
St. 1 .aw n •nee Stly ar Kelinery t 'ompatty
leports that there likely to be a short 
aye in suyar here for the next week ou 
ten da> s. T he outside markets are firm, 
and in the l uited States advances of à 
and Id points were made in some lines 
ol soils. \ later cable despatch reported 
an adv ance of à points in all hard suyar-. 
London cable advices reported a linn 
market for beet sugar, with prices . un 
changed ; refuted was steady. The stocks 
of raw sugars in the l nited States and 
Luba toget her amount to !» 11 ,-7 I tons 
against. .T fx(ià I tons last week and "27t1. 
Jlli tons last year, an increase of 71 ,Uàs 
tons over last year. The arrivals of 
raw s in the Ucpublic amounted to à I,('»-•'» 
tons for the week against .">!»,U.‘»7 tons for 
the preceding week, and yiviny a surplus 
of ‘.MVJ!» tons over the meltings. The 
steadv demand for relined sugars a few 
weeks ago has vont inuod up till now and 
promises to last some weeks longer, but 
the business lately transacted does not 
seem as heavy as it was a week ago. \s 
far as new business is concerned, the, v ol 
nine is not heavy, but the withdrawal- 
on outstanding contracts arc large. 11 

i- expected that, count rv dealers will soon 
cille dow n to a hand to month basis, as 

the beet sugar indust,rv will offer bilge 
supplies Dii the. markets of the l idled 
Slates and the desire to sell will load to 
much competition among the relineries. 
The total -locks of refined sugar in Hu: 
l uited States are at present I(i.à,lî7 I tons 
as against l>7.‘J.'tli tons last year.

TEAS. k

Ku si ness on the local market in teas 
tin week is of a liyht nature, the pria 

• i pa I call being still for Indian and t'ey 
Ion blacks, with a fair amount of Ceylon 
greens going out. Very little is dom ■ 
in Chinas or Japans by reason of the 
high prices at which they are held. Ad 
vices trout London, buy., stale that 
there was a strong demand for really 
good liipioi iny Indian teas, and a slack 
ness in the bidding for poorer descrip
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VEGE I AGEES.
................ a • a l alii";-’ I. tail ami i

nia lia n;; v. j P- u a I ' al
ill. I.> a I a l « 11 v ' 'I . t "vk ami I

a ! - m ■' « <1 ii, l a im Mr ! il. vin , . « - I lia I i lie
iii- ai v III.' Iv I ' - > u ji I /m il at ion
. i • a n,IJ.. v. < , i vi.n « mi'm. , >v. i,
• |»i do/en , i liuh<nj h, 2U i u 2Uc. jua
■l'i/" n ivilu'v, 2U i <> 25c. jivr dozen

radishes, 2U tu 25c.; mint ami parsley, 
2U t<> 25". turnips, )>Uc. per dozen ; 
< auJjllow vi . 5Uc. lo §1.50 pvr dozen ; euh 
have, 2,tI to 5Ue. pel dozen and §1 
pel hari el ; carrots, I5e. to 20c.
per dozen ; heels, 15c. per basket ;
new potatoes, 50 to title. per husli ; beans, 
20» . per basket ; celery, 50 to 75c. per 
dozen ; vegetable marrow, 75c. per do/. ; 
mrn. s lo 15". pvr do/. ; sijuashes, 5 I
to SI.5D p«i do/ ; < • v v plant.,75v. t <, PI 
I - r ha.-i.' i . pickling onions, 75v. per ha>
I. v I ; ditto - u vu m hers, 15 to 20 v. per has
I. l.

COUNTRY PRODUCE.

Id d ;s lliv shipments of eggs eon m il* 
forward ale showing bet tei iplality and 
i In markvt i. . h-ady for t he linest stock. 
Second L-rad..- at« only in moderate dr
ill a mi \\ v , | not - St i i tlx I rvsh uathere I.
15 to Hir oidinarx -tor.- • amlk-d, I I t<>
1.5- vmud- and vhvvh,. I I to 12. .

BLANh. I In , an ,-teady at 5| M» I" 
5 i .50 | n i huslii-l tor ha ml | ivked.

HUM V Ihvi. r. >nI inuv.- n» In- lait 
•. I i. -i in;.- «u hoi.vy a t - m t - idv points at 
t h. .plot at ion- which' follow Honey, in 
Lu II». tin, s i o N.5 in h .plant it i.-s, 0
I • 0 ' . Mill»-. Sl IO up.

P< ) I A I < )l S. I In- demand for I he-e i 
i ' ad x and I hv price. an linn a I I* *• . | n r 

I mi- hel.
BUTTER AND CHEESE.

I » I 1 I I . P . I In ,, ri i x a I of hut t vr v.ui 
i m uv. m ' and tin make i \ cry In-ax y
* ". nip l.o i h. line past lira:," in all part
• •! tin country I In- market is va n r hut
| ri' . an- ipiotcd about I lie aim- as Iasi

■. ■ . I < ahh d. | » a i .In- report an im 
| n- - an at in l In- dvuiaml l<u tin- linv.-l
- n a m v i y Oui .plot a I ions ale a.-
follow- < hoi' v 1 lb roll.-. 15 to Hie.
dairy tub., I ivs I . p i a 111 y . 15c.. stoic
pavk.-d. uniform color. 12. n» I d.'.v and 
h - .. lad. |2 to I 2 . : - i .-a im ry print .
22 lo 2<). and -olid . I-'.1, to. I'2c per lb

« IJII SI I h. , h..- v mark i i a lit 11*
11 o 11 -1 than la i xx.rek, price., slmwinu

all ad ■ a In . . » | [ c ox «i la I week. A I
1 : " ■ aim l inn- I h- lai;;v make coiilinue-
a m I ii xx ill t'-nd lo In -Id | Ml v.- d> » w n

1 - i - Ih. demand In >m th. Old ( oun t r\
ood. and xx hen tin make drop- oil

.pi r - ai" v\|n- lcd I o iniprox » . \\.plot v: 
I" n. hi.1.. x n v lin. i ijradc*. I « l y l..
II. pc; II,

POUEfRY AND GAME.

roi I I \l\ I In demand for vhi. kvn, i 
■oil li e 'hid 'll.- ale vl | j II v ; | | 5u lo

| . J j # a 11 die, cd. 5u to 75. I > v i
pail d i : c |, i,i| to ,5- pvr |»an and

oui»; i a k.-x . Pi \ picked. Il I.» 12,c p,<
II.

‘ • \ \l I Small Jot i.f wild dm k an
- 1 un in:.- f. uv aid . hui a. y .i | lier»- not
in nr h dc.mand tor I Inin \\ «• .jiiolc heal,
2 l io 25 j n paii pin tail. In to 15.
and h I a « I dm I,. ÏU i o 75c.

FISH.

- 5 1 - » 1.1 . .1. till 1 i l.l am 1 1 In- price.- ar,
IM , e. about I In 1 im- ... 1, it wc.-k Oyster
bum k ka'.v tanled to v 1 line in, 1 nil nii account
1 ,.,1 r.-l of 1 III w ; 111 III w . -a1 1 lier l iiei e 1 little call
--1 . .1 l"i llnni. 1 In • opr 11111 g price an- 5 | 215 pei

all"». 5 « urn- in olx.-d vise. are « diet ing
a 1 5| 1.. XI 25 1 .VI b.Iiskel1 Oui (juo

a loll Biesh fish
v hi m. Lake Life ).. 11 ing . 1 t O 5< . pel. h, 1 lo
kv pi, 5. 1 1 oil 1 . X }. to Uv ; pike , tie.; British

( « -111 m h i a n salmon, 20. ; w hi I elish . to 
‘2. him- lish . I5v. per lb ; nmekei cl. 15 i,,
2U< , i <>ek ha s. h\; speck led trout, 25 in 
•h''.. halibut , 15c.; Niagara white-fish, ‘Jc. 
pel Ih.; blue pike, -Jc. per lb.; live lob

.'lets, 25v. per Ih.; oysters, .25 per 
Ion ; smoked ciscoes, SI .25 per basket

GRAIN, FEOUR AND BREAKFAST 
FOODS.

d H A I \ 'I he market for Morthxxvsi» 
and Manitoba wheat is .still easier, tIn 
being a slight <Incline in prices during i 
week. Manitoba No. I hard is .pu,te.| 
M..; Northern No. I, >>2v. and No 
■'ll v i i nd in v in transit Sarnia. On i 
St. Lawn-nee market the receipts for i 
week haw been «pule free. We .plot,; 
follow.' Ued Ontario w heat, (»7<-.; xx In 
xx heat. <is J.e. ; goose xx heat, til to l>5 
rye, I s,. barley, l<J to 12c. ; oat.-, m 
2, h ; « )|< 1. 12c. per bushel.

I‘ LUI IL I lie market for Hour coni, 
ms umhativvd Ironi last. week. \\<- «pi. 
us lolloxx.' tJntario patents, in lia; 
•52,2)11 to 52.7i I ■ II migai inn paient 
•' I.M.i to 51.15 ; .Manitoba linkers , 52, 
to 52, s5 ; ,-traiv lit roller, 52,.2,U j,, 
per bbl.

KIHAK IASI H Ml I IS. Trade in ...
u. «a I ami rolled on Is is good, and ii 
other lines are in moderate demand. V, 
.plot" Oatmeal, standard and g laniila i ■ 
in eai lots on track here, §5.20 ; stamh. 
rolled oats in eai lots on track In 
5|.0<J jici bbl.; in wood, lUc. ext i. 
broken lots arc 20c. per bbl. ex 11. 
rolled wheat, §2.50 in 100 Ih. bbl.; c.a 
meal, §1 ; split peas, §1.75 ; pot b. 
lev. 5125 in lllti lb. bbls.

HIDES. SKINS AND WOOE.

I II I H-". S. Buying in hides is fail .i 
the prices are- steady a I the follow i.

« j not a I ions No. I' given, 5c.; iNo. 2 <j ■
Tv. . No. | v |-| - vl l. sl.-vis, Uv.; No. 2 v !•
tvi.-, 5c.; cured, 5.j, to Or. per Ih.
SKINS. A fair demand is reported .

kin . and <piot at ions are as folio 
Veal skins, 0 to 11 lb. inclusive. No 
10c. ; No. 2, he.; do., 15 to 20 lb. 
elusixe*, No. I, Ue.; No. 2, 7c.; dcu<<
( dairies), 00 to 70c. each ; sheariin 
ami lambskin.-, 50.-,

WOOL Tl.i, product is <piie( ami 1 
.plotat ion.- are unehaiiged at DLL i 
I’vvci; wool and 7/,v. for unwashed.

I ALLOW. No change is reported m 11 
tallow -it nation. Bi ices aie xxeak 

<i y i" 7« pv.i II,.

SEEDS.

I In nio\ cinenf in seeds is eon lined ' 
"licrinv i ,1 al.-ike at out ide point, 
iii tie timothy is also being brought n 
xx aid We ipiote " A Like, §5 to 5 7 |
lu h.-1 and timothy, 51 75 to 52,.

M X lx Kl l N< O I-:s

1 «all. mi apple, h a x e declined 75 to

Beaniit.- haxe adxnm'ed I I., 2e. per I
I In- eh. v c market is Iii invi in lone Ik; 

Week.

Macdonald . tobaccos haxe adx an- - 
I. per II,.

Beach.■ and tomutoe are adx an« in.- 
i lie local fruit market .

New ( a I i loin la n apricots haxe devlin. 
h per II, < mi t he local market.

Almonds and Iii l,v its are mix aiieing « • 
the primary market and this xx ill i 
doubt haxe 11 died, here later on.

SITUATION WANTED.

AO XVRI 1 KK AND MANAOKR seeks positi.
will) maimfacliiring or retail Inin in Last.

< "aiiada. Muent I reneli, Aeeountant and I yj 
writer. Bor full particulars, address "Ad write» 
at offices of this paper, Montreal or Toronto.(3d ,
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\A/. MARRIS & CO.
Manufacturers ami 11iiihliters of

USAGE CASINGS, SEASONING, Etc
Correspondence Solicited.

Kong Dis. Telephone North 1386. 
w HARRIS 4 CO.. Danforth Ave., TORONTO.

Butter Eggs 
Honey Poultry

, Milieil consignments all kinds produce ami 
We have steady demand and can realize, 

lxl> for our fdiippers.

SMITH & CARMICHAEL
70 C0LB0RNE ST.. TORONTO.

. Your I .ora I Banker. Mercantile Agencies,
Imperial Bank of Canada.

Butter Cheese 
Eggs Poultry

Consignments Solicited.
Highest Prices. Prompt Returns.

The Wm. Ryan Co.,
. .. Limited.

70and 72 Front St. B.,Toronto.

EGGSBUTTER
■. fi WE ARE BUYERS -KO.K. your 

1 .t 1 ion. ’Phone, write or wire us, stating 
quantity yon can sell tor delivery next week.

Rutherford, Marshall & Co.
Wholesale Produce Merchants,

68 Front Street Ksst, Toronto.

IlAWSON HS5
KRUIT, PRODUCE AND 
COMMISSION MERCHANTS.

■or Market and 
dulborne Streets, TORONTO

CLEMES BROS.
Fruit and Commission Merchants.

pecial attention given Mail and 
Telephone orders.

A 1 consignments, produce and fruit 
carefully handled.

WRITE US FOR PRICE LISTS.

QUEBEC MARKETS.
Montreal, Suptomhor IS, 100*2.

GROCERIES.
( lUU I ) 1 fade i- l «‘poltc I I HI" t lie

A
| .«.St week l IX w lu dr-ale glutfl-.

111 eamieil inn l - , |fai l iealai I. .
limy ale l'eeeix inj maux good on lets. Ill 
nut.- (here is also iimeli interest shown, 
the mal l et eoni innallx teinlinu hijle 
The failure of the 1'ivnnh pram- crop i 
attracting eoiisii leral »le a 11 en t ion from the 
wholesale trade. lie >i 1 nat ion i - sin h 
that . where Iasi , year h lain e exported 

.‘»l t.l It M1/ II It I Ih. o| |irmie. (hi \ t ; a 1 she ha -
l loin- hi in (’a I i fori lia au* I Orison Jâ.iMli». 
HI it 1 lie making a < lilierenee. oxer hit x «nr 
of HI Ml, III Ml III. ill (lie will Ill's Slip! d\
Imports fn un I' ranee a I-* * point to a
ureal scarcity o| inushr* muiis . high u ta* le 
I eas am I sardines. As to the last men 
t i< met I, it is stateil that so inr the. sar 
dine eat ill h a - almost I men nil. I‘ear l 
hominy has declined and iioxx sells at 
*2. titI in hag l"t - Maedoimld s (ohatv.os. 
in Ontaiio. (Quclmc. and the Maritime I'r** 
x int i s ale sold at present at delixered 
prie.es. \ n ad x a nee. is reported of *1 pei 
imrrel in \i;im*urs pork and âDc. in 
.1 ones v (Quotations on these lira lids are 
iioxx \ rmoitr's, .">U t « 1 tin, S’Jfi.àii ; Arm 
Mill's. :',ll to |n. SJ, All loins'. S-Jâ.-Jà.

SUil.XK.
This 1 tmchaiigc* | in prier, on l In; local 

market I < diliers upon a x eix «_" ">d « !-■ 
mam I and an aetixe market at *'v'»,th*> loi 
granulated am I *S‘» t » » 1. à à for yelloxv
sugar.-. Tile market is linn. lull no ad 
x a m e 1 -poken of. I lie \exx York mar 
kel for raxv sugar is somewhat steadier.

Importers are asking full ipioted rates," 
sax s a report, “ I > 111 reliners are inclined 
I o lu il* I « di’ f« u I he presen I .

Ii: AS.
I lie local trade in teas, xxhile not pal 

I ieiilai lx aetixe. i - yet -at isfa* l « >ry . and 
a eont inned improx emeu t is noliee.l. All 
leas ap| ear to lie linn ami hmh xx 11 h the. 
»x« ept ion of t’hina Mark . xxliieh are x t rx 
I o xx . I lie. consumption in these, Iioxx ex cr,
is not I alee. ( « leen tea aie. h i«di ami 
no. large (plant it tes are. eon 1 me m. ( t y 
Ion e rein teas are now I.',*, hie her than 
the I o xx es I price of this x ear, and the
leeling is linn. Indian hlae.k teas are iv 
porleil . till loxx lait, limier I hex are 
« < ai i* 1ère* I a good purchase at present 
prices. Nothing mwv has occurred in 
d a pa n leas, xxliieh are still lirai. Une 
dealer holds the opinion that It’».1,». will 
lie the loxx e-1 lie'll re tpnded ou I a pan .

SYR UI'S AN I» Mui ASS IS.
I he market for corn syrups remains an 

eh a ne ei I with a fail impiirx and a small 
amount of Imsine s is doing, t ! I; pn, r , 
I nine 1. lu I ill Is.; d e ill hills.; i î y <
in I hlils.; SI till in its|h ami SI "Jit is 
J*> Ih pail Molasse; i-oiit imie., ipiiei
and unchanged in price. \ n inipin\ emeiil 
1 looked lor hetore long m the market. 
\\ e (ptole Ihti hados m< *la; ■*• , J.‘ 1 <. 2 h 
A n I i*j 11a . 21* . Bor to lii*-o, itse.

KICK AND I Al'lui.A.
I here hax e lieen 110 nexx *lex i'hipmeiil in 

this market, xxliieh continues stead;, an 
der a fair mox emeu I. (Quotations are as 
loi lows; It lice, in I mgs, §.TU2J,; m À lines, 
§•‘1.117A ; in .} lines, §.TI2A ; in pockets, 
§.'L 17 A. 111 111 hag lots an allow mice oi 
I tie. is made, ('('.rice, §2.112 A in hags . 
§2.117in A hags . §•'{.112.1 in .} hags and 
§.'t.U7h in pockets. In the open territory

The following Brand» manufactured by

The AMERICAN TOBACCO CO.
OF CANADA, Limited

Are wilil liy nil the Leading Wlmletiule House» :

CUT TOBACCO ....

OLD CHUM,
SEAL OF NORTH CAROLINA,

OLD GOLD.
CKIARRTTHS ....

RICHMOND STRAIGHT CUT, 
SWEET CAPORAL, 

ATHLETE. DERBY.

Late Valencia 
Oranges. EXTRA 

VALUE 
THIS WEEK

T till range of sizes, quality very 
finest, and I ruit in perfect condi
tion. Advise ordering promptly.

WHITE & CO.
Wholesale bruits, TORONTO.

SEND YOUR NAME it you tuiw. 01 will get.

TRADE MARK

the unequalle.1 eleaner. People who unie use il. 
want it, iiml we will do smite sa in pi i in; lor > mi. 
34 Yonge St., Toronto. All wholesalers sell it.

RIDGE HALL FRUIT FARM
... PRODUCES ...

h'inotit. Puavhus, idiorrius, (irtipus, Karls 
Tomatouti, Ciununburti, (Jabbagu, Melons, 
Leak Tolmrro, Kit:.

Correspondence Solicited.

E. E. ADAMS, - Leamington, Ont.

Winnipeg Brokers.

M. B. STEELE
Wholesale Commission Merchant 
and Broker.

Correspondence and Agencies Solicited.

Stovel Building WINNIPEG, CANADA
KO. Box 7jr.

E. NICHOLSON
Wholesale

Commission Merchant 
and Broker.

Correspondence Solicited from
Manufacturers and Shippers

WINNIPEG, MAN.

B***» ' 'WJ* T
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M'K J S.
I h- iii< i\ viii- iil i h spf * -. 

il,.-.-- i' I | I ' I-. I i I ; |.lir|H J - -
■ m-1 i i !• - - .in maint aie • I i ni 

I "ai l-.i i !• i | '•, >| • i ami • 

Ilia. a I II i V, ' ' 114 « > I I \ u t 1111 J
. p«i jli.. a - l < > .-!/• . penang

I J.

Ji-c 1.- I'll..'
, xx it Inb 

b« « ll

I lallx
"1 '»•«*:

< Al l
U«M. 1 1 In ».
lim- .pn.t.-

; ' 1 ■ api n « >|
‘‘ v* i A Ll

not x. - i
ti.i-n- i 
«pn .t. d"old

ing.i.
-IMI'IX

Hi to W«- .pn

>n. b: liD .-
'i;' 1"

-M br< iiil- ht lu i « > 1.7s. <>x ci 
j ri - s. 1- ius will I ie s«ai ■

< A N N J\I > i J >u|>S.

• t II .1! i inm s f. I 111 all 1 « * » 4 i : « I.
J -■/nal'"- l< a i i i ■ i , ai r now eptot* I

J i • -a. S|. là ii.i, a a-1 u a U ' « 11 1- .-11 « • 11

l liai • • 1 a : ' ■ j . . . |. I. a i • l a I U 11. u « I liiurh
! : I : lu i j J J • • lin < a 11 a '.I a 11 l'ai a r
\ m aa mu. .>n «b. l.îtli i., i . a • I \ aa . I 

i i • | .il' • . A •' .in . | - a.- ami si i 111 u b* an- 
• .I i la • ai pa-k h\ - a Sa Ilia le 
i ! I. a a . a ' ' al.' • ■ I la | i ! - < h i < | ii« . I a

■ i. .i. i • a « i • . j > .u- I » .ma 11 " . >l.la
■"la. -'J i ■■ ji. a 'J I - . --I 'u

I I • a _ liai, I • ■ "'•< : .-Il aw i IJ
11' >1 là i - > I .«>' I . bluel .1 i i J<; -. v7 A ! ' >
'.I"' !.. j . i • i M • , NI là 1 I » s | .Ijll ; u* »*»■•'•
m. | i • >1 la I I I SI lia : JM al 2 .SI 1,11
I " si ,11 J, . S-J l<l 11, S-J là |'..aille - . 2 -
$1 «là II. >1 , M . $2 ÛO I" SJ 75 ; J, Ib
npph "à la UOc ; g a Hun npph -, >2 Ml I" 
SJ Ji I . J ||. b- - I jili < aj.j a . SJ J U | i ■
SJ J U ; I .lied | > J J i »-a J >{ > 11 SJ ,",l I . | >li III j,
lin . !lâ- I • - S| . -1. i 11 a < 11. S | .70 . .-nu ai 
i ".i . Dâ- i" SI U • • 111 « » 1 < - -j.i.t u'»«>«!
l'a ‘'a- ('• SU., • - -l a . >2(i.
I • ■ a i a I ■ ■ • > I J a .ai Ib'ii a | > | > I < . >J ,.>U .
a I III' II. j.llil- . ‘JJ 1.1 ‘Ja -pi i II u . Sl.Ja .

1.1 II I ai. I I I . i . ..ia . I . SI ;;u I- I a I i
1.1 - I I . I - '. la V . . S| |M

FÜWÊ/Ü/V DRIED FRUITS.

« I KK AN I - I Inu. lia, lain no . lia. ... 
m l'ii'1 i-,..ai.'I m.jji i la; I m i '. i u 11 mar
i • l . ii a h lia x • • 1 .. i n ten lx l< -i I In
■' • • i . a iii* i • a i 11,.- pn-x ailing |«>w lig

mi ■ I - - a : • a la il I i a- !•- j ii« >ing at
i I" I " I i • - • 111 u |m a . I ini' I ilia I ra. , .7
I" .7.: - la À . a ■ • I. an-'-i a " I,, à y, •
m I lb i a i • « m « i l- • , ' 11m i \ i. 11/
/a • i J 11, 7'

V Al I. V l \ KAlSlNS I....... i all, an
i • "ii.l Dm j a j ji, b\ I. a a Iona at
- I b. i A !. M all I H al 1 •,i 1,1,.: uli

1 ali. I .< ■ * i | u f « - ai', mi v. b« iif • >li «M « d 
D i b j j mo m I I » \ .• .mi' i iVlIonn t ban

1 i* a ' * ' . -1 > 1.1 ,* i i 11, j Ijjjm ,i;n 1 bv I - a
I' Mia >i - " I - "ii .jnil an: -1 ill - x« <;e' bnu l> 
liuiit. l'in. lan u • In >in , !.. >«\

si LIANA b \|S|NS I In: Ji . ill,a in 
■Iii mai ,i l i - fin1 v\ bai In im i . Suit ana. 
aJ. Ill) «ploie,I. bow ex ce, at 'J. - j., j |b.

t A N 1)1b It Hi. I I > I >u i ni m i l.i
a l ! fie i mil a. ( l • fin: |M I- • . - J « i I j < >n
(• I i la. 1 - J a nu v i I .'i ami i'jjjon, 
DC-. j,, II,

M A 14A < i A I» A I s i \ s I jai- i i >n i inui
'{Mil i • >w IIIL' to I in mall tori , ami 
•Mil ijiinlal I. Ml. an; a. P-llov. | Ion 
lay* - j . S | ,.,i) i,, sji.bu. " ( otiiioi.-.-riii
f liislljl. . SJ là i,, SJ.J7) ; j , 1 to 7,Jr , 

Koval Ibo isinjjbain I 'lusters, ÿa.!>U to
Sa..">à ; \ ÿl .Dà t «, ÿI 11) ; Km «.l.-ioi
Wiml.-ol ( liisti i >," Sj.àD to SlJi'l . \
SI Ml to .<1 . 10.

I ) X I 17 S I b* ri- i m >1 bin:: new to n- 
,,"11 in I Iii - lim*. 11 allow •••:.- are in tail 
‘iemami at. à*; pel’ Ib.

not laru* I li n • .- ai <• -1 va< l x
s 7,■. j, m |n ào s : . i, m àu

i.M tiO 7«f‘s ; 7 .‘.* b >i 70 :

I'bi.- market continues t - - be *>l ureal 
ini.i.-i Inn ini a* lx am*: aie «piote.l in 

• . « i a I ! i * i « •. ami tin: mariai i- linn. A 
■ ail' 11 « *ni tin- tiienoole \nlex .-late- l bat 
tin ij.ip . >| walnut.- lia.- been almost en 
Unix 11. 1 rox *. i. A i tin moment . pi ire- 
an* uiiobl ainabJr. Sl.e.Je'i xx alnu t s, on 
-pot. a j « • x «-lx Jinn. I >ra/i I nut- b a x e
a ' I X alien i I j t, > I y r . si -11 X lllb* I I.-. ol
tin i i \ - i.,p. ai'- beinu oliereil Du tuitire 

• inljx.'ix at 'J to t#A«-. X\« Ipioti ; Walnut . 
Id to lb I an au'»na almom I.-, IJ t<* 
IJ. -In lb,I walnut s. I 7 Ô to I s .7 • • ; sin-l le= I
almom I - . J7 I" J>| ; lilbni I - , Or. ; I 'e.aiis
là l<- bn lb a/il nuts, I i t«> lb

CAREEN FRUITS.

I'm-., b a x e b'-.-n .-1 ea< lx t b n >ttu lu »u t t be 
neb . I I.* on lx it'll) in xx 11 i'b a «plot able

« • 11 a 11 u ' • ... . ui - 1 • IIIL: m jgplant. xx Li« h j -
doxx n i O ; »0« . i >n a« ••Mint of lal'gi r aitix
ai ai n i a I. dim:_• oli in l lie « hauain 1.
Ol In 1 1 i n- ar«' in a * t i x e i no x ci tient but
u 11 « • i i a u L" 1 m pime Our . plot a t iol;is are as
i- .How 1 ; 111111 • a « iianue . in i.i.i -. $0 t o
Nli.àU, box. . $ 1 S. mi eut « > ora n g es, $:L7à
i •. > 1 | cl box . Me,-ina 1l. nion.-, $7L50 per
b«.x . , ll.« upph- -, 1 .1 t « > 20c ; CO «•oan u t s.
>::.J.7 | bag of loo ; bananas, No. i,
>12.7 i , , $ J ami • ig iii hand.-, $1 11 > $1.50 ;
«■inuml Ml . lb P“* • h./. an cab
liage, J.5 t < > 10. 1 11 do/., i »ota toes . $1.15 1,
> 1 ‘ '.M j .i bbb; xv at • nue 1 uns, 25c. : musk
nieh .n . >: •50 | ;er «rate ; blaekb. •nies. 5
to 7« l " box ■ 1- Niches, $1.25 p er box ;
plum. . >1 .2.7 t «> $ 1 75 pci box ; pears.
$2 5o i .. >:J 7.7 pel box ; limes, $ 1.50 per
b«.\ ; < all a d i a n pc ache-, :$5 to t iff. per
bash' 1 1 i n in . 111. per basket ; bluebcr
if. > 1 •7o 1 'T box fanIndian a| ipies, m
lil.l SI 1 $1 7o. in l/a.- kets, 20 to :t0e.;

■ : |.l. ini •7o. b er basket. ; t anadian
n.-lr-U. t 1 oina toe .-'.II tu lo,-. per basket ;
< ai un li .hi | .Nil lo, I'.r basket ; Spanish
onion . >1 1 " . rat $2. 70 per «N ise.

FISH.

A la 11 tra'ie lias been «loin1 «lui ing lb*:
pa I XX rr I, . lla<l«loib. ra. | ami lialiblll
an- biuln-i xx bib- in ob « 11 lu m i i n u am I sal 
mon an b >xx « i . \ o. I Ibitisb ( '« iluiiibian
a 11 n o n i J à * -. pel 7 bill, biu'ber. St ami 

ar-i bulb o\ Iii liaxe • lei lit.e«i J0«c per 
u a bon. \l a 11 - « j ue sin 11 ox t'-is are beinu 
obi. ta arrixn pnr n\pi«- on Septrinber 

Jà. a i >7 pi r bbb. ami later, by IteiuliK
a t S J i., S.", i In jnoxement in oyslers
Im rom niem-ei I xx i'll am I i m I i* «a t i on - point 
t «, a u o« m I ra. «Ml. V\r «plate as tallow- : 
Hail'll* . 7e. to i \«" sun»be< 1 lier
jinu. O' | .j box : Iresli ba« l« loeb ami <«><1,
by |«-i lb. , xx Iii telisb, If, to s-.:: «lore. 

7 i ■. to H<- per lb. ; pila*. ()<•.; balibiit, I M-. 
alnion. làr.; trout, larue ami me. Ii uni. 

la 0« . \ o. I beiTinu, \ ox a Scotian, Si. 7") 
to Sà Jà | « r bbl. ami S'-.âO p« r .J, bbb .
No I llollaml bet ring, Sb.50 per \ bbl. ;

No. I Scotch herring, $f>.50 per bbl 
ami One. per beg ; Holland herring, 7à
1 « ) sàe. pi r beg; No. I green codfish, Sn pi 
bbb; niacberel, ÿl'2.50 per bbl. ; bom b 
«•o«l, I and 2-lb. blocks, (ie. per lb.; loo 
boneless eod, he. per lb. in 40-lb. boxc.- 
dried eo«llisli, Sh.UU per lUU Ib. btimll.
No. I Labrador salmon, $17.50 in tien « 
and in barrels, $12.50 ; No. I Britisl, 
bolumbian salmon, SO.25 per }, bbb, an / 
s 12 per bbb; standard bulk oysters, S|
per gallon ; Marshall’s kippered hen inu 
SI. In per do/.; Canadian kippered, >, 
pi t do/.; Canadian .} sardines, $1.00 p,
100 ; canned Cove oysters, No. I si/- 
Sb.’iO per do/.; eanne«l Cox e oysters, N,
2 size, $2.20 per do/..

BUTTER AND CHEESE.
I >l I I'K K. I Im leeling on the local nm, 

b«'t is sica«l\ , ami " ' ' rs arc apparent I 
b flloxx ing the market right along, tin 
ario butter t- a shade loxxer, but lim
• Quebec am I foxxnsliips make is linn, xx i « ■ 
n higher lemlem \ . A tail demand t i 
ported tor salt less creamery, xxhh li .
iplote«I at 2tt.be An imptiry lor but t« 
lia- been re« eixe«l by one house here lr«,
South A11 i«a, through an Knglish In mi 
ami there is a possibilit \ that son 
might In- sent out bx 1 lie new line i 
South Alph a. A t pj'i .-ent t he Monln
linn in «pie-tion is making imptiries 
i«> the «'ornlitions and it anx iiuililies • 
i-l tor « old storage alter leax ing 11 
steamer. I’rii'es <ptole«l are as tolloxx 
Salihs- enamery, 20 b-. ; finest l< 
ships « reatm ry, IOy to 20e.; finest <,h, 
lu .- n i.Nimerx . 10A to lOÿ'e.; lirn-st Dalai ,
• reaim i x, I >A to lOe.; dairy, 15A t«> b 
pel III.

( II1717SI7. A bu t In i' adx anee is not 
in this market, finest 'Townships, xx hr 
and eolored being ipiolcd at 0^ to I" 
and finest Ontario at IU to 10 * e. per ll 
finest <Quebec has not changed and . *
.-ell- at Oy to 0;c. flie market at. c 
hig In-r tig ure is steady. Ofterings m i 
eountrx are being taken at full pit 
Ihisine.-s oxer the cable is fair loi S> | 
tember i hee.-e. I lie consumption in u.
Old ( ou u t ry keeps up Well and indicate 
point to a steady market.

COUNTRY PRODUCE.
171 if iS. Prices are somewhat higher 

round this xveck and Im.-inc.-s tor exp" 
account has been slow on account ol i i 
high ligures asked, bocal buying is Dm i 
good. We «ploie Selected, IN ^ to 10. 
candled stock, I(iA to 17c.; straight i 
«•eipis, 15 A to I tic., No. 2. I .‘LA to I h 
round lots.

KI7 ANS. finie is a fair demand i 
small lots for immediate ieiptiiemeut 
Prices hax e not changed, $1.10 I « » • 
per bushel bring still obtained i 
primes.

II O N 17 \ . I here is only a moderate u 
maud for honey. I lie market is sir., 
at lb-, for xvhite eloxcr combs and >« i 
xx Iiite strained.

POTASH. The market is more set t h 
11oxx and a fair trade i reported. v
<piote Kir I pots, $ 1.20 to $1.25 , 
omis. s.Làu to $.‘1.55 and pearls, $*>
$<i. 10 per 100 Ib.

POTATOI7S. Although an aetixe i-
iiing busine.-s i> doing, choice stock 
slight lx lower, being now <pioted at 
to 75e. per bag. Ordinary remain 
title.

M APLI7 PKODKC I S. fhere is * 
change and t rade is dull. Prices arc m 
inallx as follows : Syrup, in large ti.
70 to $0c.; in small tins, 50 to f>0e.,

69

99
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.1, 5 tu 5Ae. per Ih. Srtijrar, 7 tu Si*. 
II..

FLOUR AND GRAIN.

I Hi lt. A fairly good business lias 
, •lone in Hour during t lie past week 

I orally and in Manitoba grades for 
ii account. The advance in prices, 
l last, week, was nut maintained in 

nj bakers' Hour, which is 2P tu 55c.
i his week. ( ’huit e Manitoba spline 

,.i patents an; now (pioted higher than 
lx ago, while what second grades arc 

i lie market are selling at about $ l 
.(notations are as lollows : Maui

, spring wheat patents, $I to *51.-.» :
• ; bakers’, $5.50 to $5. 15 ; straight
i . *5.5(1 to $•».t; winter wheat
ms. .<{.To to $ I.
IA I N. brade has been somewhat 
i ihiring the past week, considering 

• asoii of t he year. I his was the. 
with both local and export trade, 

lee ling in oats continues easy, and 
alloat for September shipment is now 

I We (plote : No. I Manitoba hard 
at. hurl William, 70c. New crop rye 
pioted at otic., September shipment ;

peas. 711 Ac. Corn -elIs at 71c.. buck 
.it. Hoc. ; baric \ . 17 A to I Sc. 

i l id) Manitoba bran is lower this
i There is a fairly good trade doing.
« plot e : Manitoba bran, S | H to $10.50.

. tarn» bran, $15 to $15.50 ; Manitoba
ii . $25 and Ontario shorts, *22 ,
a I in . *25 to s;{( l. as to (pialitv.

v v IM I'. A I.. I here has been m » change 
lie -ituation of rolled oats since our 

i report. The feeling, however, is still 
I ke price per barrel is now $I .'.Ml 

i per bag. *2. |Ji.
i ■ \ I T. I ) HAN. Ihe market for baled 

rules steady at the prices here given, 
lair demand prevails and is sullicieiil 
absorb all oil dings, 
moderately good. We 

No. I . SI).7)11 ; No.
• i s7 to $7.5o per

• lop hav s«dls at :

Kxport business 
ipiote : Old crop 
2. Ss to *x5U ; 
ton in carlots. 

57 to $7 51I pel

MONTREAL NOTES.

hav e advanced, 
a/il nuts are up I J to I ye.

• uned corn, string beans and peas of 
n'-w crop are 2 Ac. hi'» her.

.••ilp. pie shell ovsteis. by express, to 
September 25. ST per barrel, 

moiir s pork is $| per barrel higher 
I ones' pork 51 )c. per barri I hig her.

NEW BRUNSWICK MARKETS.

' i I oh n, NIC, Sept em be I 17. I Dtld.

v 1 IIOLKSA LK trade continues in a 
, \ l healthy condition. I lie lumber 

^ operators from various parts of 

iVovince are now visiting the city, 
1 an placing orders for supplies, d lie 

"i lumber is high lime and has ad 
i in Liverpool, so that tie outlook 

""d. Idle millinery openings take 
this week and attract many people 
•he three brovinecs. bountiful 

are being harvested. Idle markets
• “i some features of interest.

1 * Idle demand for burning oils i
• hlv increasing, and the market re 

tcadv. Lubricating oils are also
dv and the demand will continue 

1 Du some t ini«; vet.

SALI . A steamer has arrived with the 
largest -alt cargo ever landed here. She 
has between 1,200 and 1,51)0 tons. One 
lii in alone, has) 1,000 tons. It is praeti 
(til I v all sold. Another steamer, with 
1,000 ion- for the same linn, aud a little 
for some ot hers, will lie due in a lew 
days. Irade is, therefore, ipiite active. 
I he. market is -leady. t^uotat ions are as 
follows Liverpool coarse, 55 to title. 
Lnglish factory Idled, 05c. to $1 ; ('an 
adian line, $1 per bag ; cheese and butter 
sal t, bulk, $2. It) per b b 1. ; 5 lb. bags, $-.75 
t<> $2.IS5 per bbl.; It) lb. bags, $2.00 to 
$2.05 Her bid.; *20 lb. wood boxes, 22-25e. 
each ; It) lb. wood boxes, I 1c. each ; car 
tons, $2 per case of 2 dozen ; Knglish 
bottled salt, $1.25 to $1.50 per dozen ; 
mineral rock salt, title. per 100 lb. 
t Selected lumps.)

( ANNLI) (i(MH)S. Leas are lirmlv held 
at x2A to s5c. d imiatoes and corn arc 
lit in amt appear to be -till awaiting the 
dictum »»f the packer-. < iathm apples ai. 
lin 1.1. and pun liases have been made at a 
little higher than last year's opening 
Hut last year the price went very high 
and stocks were cartv exhausted. I hi- 
market can be most cheaply -applied 
from Nova Scotia. Thai brovince will 
this year have an unusual portion of de 
fictive apples in its very short crop. 
Salmon. according l.o last advices, was 
-till tending, upward, with the best packs 
-old up. In other lines the situation i 
w 11 lion t change.

( i lib. b. N LUI ITS. lie ports from Nova 
Scotia indicate a smaller ap| le crop than 
was indicated m mv last lei 1er Not onlv 
is the crop short, Ini i the proportion of 
defective fruit is large. 1‘lums and pears 
are a fair!v good crop. New brunsw irk 
apples are now on the market and are 
cheap. Ontario fruit is arriving in large, 
(plant it v and is selling freely. Jamaica 
oranges are selling well. Lemons are 
easy, bananas arc steady, with -locks at. 
present moderate. brade in fruits of all 
kinds cold in ties act iv e.

DIM LI) LUI ITS. There are still no 
new raisins, and old ones ale being 
cleaned out at good prici s. I lie out look 
is linn for the new crop. Currants arc 
easy, m sympathy with the lower price 
1er new stock to arrive. As noted in 
last week's report, prunes and other dried 
fruits are not in yet. and there is noth 
ing spei i a 11 v interesting to say about 
t hem.

IbXILN bUUbl CL. The market is linn 
lor butter and higher for cheese. ( iood 
'lairv tubs are piloted at 17 to Ilk-., with 
rolls. 211 to 22c Chee.-e is now ID } lo 
IDAc. in a jobbing wav.

I'd d iS ( 'ase stock is worth IT to iSc. 
in a small wav. len cases were cpiickL 
taken a couple of days ago at Hie.

SI l i \ U. De.mand continues good, on a 
steadv market.

M ( ) LA SSI'. S. With increased demand 
the market is linn. but there is no (plot 
able change in prices The tendenev i . 
how eve , lirnier.

LIS II The sea re i i \ of fresh lish con 
t i nues. I lie. catch has been unusual I v 
light this summer, and the doglish. which 
destroy nets a- well as l heir content -. 
have b« Ca very troublesome. Tickled her 
ling have remained firm at the advance, 
and smoked herring are extremely dull.
I try cod and pollock are steady. Tickle I 
shad are extremely scarce. We (piote
lladdie-. I A to 5c.; smoked herring, 0A to 
7c.; fresh haddock and cod, 2A to 5c.; 
boneless lisli, 1 to 5c.; pollock, $1.05 to

* | .75 per 11 IP lb. ; pickled herring, $2.lo 
lo $2.2ii per A bbl.; Shelburne. $2.5(1 per 
A bbl.; drv cod, $5.50 ; pickled -had. *o 
per A bid.

LU H U, I’Ll I) XND ML XI. Hour i 
prad icallv unchanged. Oatmeal will de 
dine sharp!v as soon as the new stock 
arrives, and the same is t rue ol oats, 
which will be oilered at I5e Middling- 
are easier, beans are likewi-e. 11 a v i - 
praelieailv unsaleable in thi- market al 
present. Ihe pre-enl pilotai ions, subject 
lo w hat i- noted above are Manitoba 
Hour, > l .tin to $1.711 . best Ontario, * I. i 
lo $L*2P ; medium, *1 to SLIP ; oatmeal. 
*5.55 to *5.5P ; ( (u nmeal. $5.2t) lo *5,2.» . 
middlings. $2* to $50 ; oat-, 55 to 50c 
handpicked beaus, * I .7P lo * 1. <.> . prime.
* I ,0P lo $1.05 ; Vc Mow eve boailS. $2. 
to *5 ; split peas. $5.15 to $5.25 ; i unie v .

* !.5o to * 1.05 hav . $M lo $|P.

MANITOBA MARKETS.

Winnipeg, September 15. T.)02.

T
ilt H ( . II the eai Iv part of the week 

was cold and l he e was a tail Iv 
he a v general Irost on Wedne-dav 

night. which caught a lew late oats amb 
barlev . conditions have been lavorable. 
and t hi e-liing and stacking are general 
throughout Manitoba and considerable 
tli re-lung ha- been done in t lie lend 

tories. I here is dillietill v in gelling men 
for threshing machine-, and some oiillil- 
are. idle <m that account. lobbing trade 
is good in all lines and very considerable 

sorting orders are coming in I mm travel 
lei s now ou t he road- I lure have been a 
few changes m price- during the week, 
but puotations. for the most part, are 
stcadv and without change.

t ANNLD \ LCi; I’AbLLS The situa 
t ion for the week remains unchanged, 
although word has been received here that 
a meet ing ol cannois will be held thi 
coming week, when new (plot at ion- mav 
be expected. In the meant une prices re 
main at $2.75 for tomatoes, $LP5 to _ 
respect iv elv for corn and peas.

SALMON. Ihe list price, for salmon i 
e-tablishcd and shows |tillv 5Pe. pet case 
advaiuc on all brands I l i- expected 
that l he higher prices will uialeiiallv 
le sen l Ik» sale. although up to the pre- 
enl there has been no falling oil in l lie 
demand We (piote I' raser Liver sock 
eye, *0.25 ; Livers Inlet soe.kcv e. $5.25 . 
eohoe-, *1.75 io *5 . humpbacks, $5.75 to 
$1

LX XTOL X I LD LLI I I S I he jobbing 
house.- have now pretty well completed 
l heir purchases of ('alifornian evaporated 
fruit-, and there is a vers marked differ 
cnee in values between T.M)2 and IMP l 
Tin- is e peeiallv not ucable in prunes 
Id icy have sold the past season as low 
as le.. bill t he le prune of t he coming 
season will be a vvi\ superior article, re 
presenting fully double tie value of the 
h prune of the past season. New -lock 
will be on the market in régulai supply 
about October I. although a few ship 
ment s by express have alreadv conic l «1 
hand Xpricots, to arrive in leu dav - 
vv ill -ell at *c.. or a lit t le undei loi 
standards. I npit ted apricot . of which 
there were none on this market last year, 
are also due to arrive bv the end ol the 
month. They will probablv open at 7c. 
Idle apricot s this season. though some 
w hat small, are ol excellent (juality and
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n«-c I'ruiii ’blemishes. Reaches will be 
< \ i-ii - i iL- i11 I> <ln-ap«r than apricots, an« I 
i in !«•«•. J t i.«-y will nec«l t< > I e to iind ready 
- a I ■ , a.- whencxcr the two Units are ap
proximately t*h « : -aim- in pii<*e tin- de 
mam 1 for a| ri- ol.- is always much larger 
I hail l' ir p<-aehes•

DRJLD FBI i lS. Currants an- now 
« I n « » i e< i at 5Â to 5y*. for line hiliatias. 
nii*• I• aiie.i i. ami l<\ a1 h li I i<mal lor «-leaned 
fruit. So tar as rai.-ins an: «-onecrned, 
quotation.- i"j ( Mliloriiian musi-ab-ls w ill 
n«)i. be r«-«-«-ix (■< I until tin 2<1111 *>) the 
month, bnt ti.«x x\ili ««-rtainlx. in high. 
'I here i- no | rospi-n either ol a «bop in 
i lie prie. < >f iate-r .-hipmcnt.- of Dénia 
fruit. At th* 11r<•.<*- nl time line oil stalk 
ale- «pio'e.| ;,t >'g.2u '«> ^g.5* *, a« - < >r«11 nl-

TARIO* \. I his !.- adxaming ami al 
lieiin_.li it has not yet ret urne» I to a 
normal vaine- j- nearer to it than tor
mine tine- pa.-'t. Uc «ploie 2ÿ«\ per lb.

BI < li. Japan has again n'ixamcd aii'l 
i- « p i < » l « -d on this market at 5.W-. Rallia 
ami " B j-j«-«.-. are also high*-» at 5< .

( Oi^lT.L. I he market j.- linnet ami 
.-e«*.m.- like lx to g«i higher on repot ts «/I 
'liuiian1, to crop.-. W* quote ■" y •"
!«»r tin; i.i-'t* nnmbeis <>l Bios.

I-LOI B. Ih« xv«-ek has been marked by 
an a«lxan«-e of a*-. p«-r sack on the best

r a « I • - - of ( )-_-ilx j. This }jjak«-s the pie"
foi \o I S-J.u.-, t « i sg I :i : No. g. > I .:■ 
lo 8l.'J5 . \o. -v I .-V) . \«>. I. n mliange* I 
at SI 25.

< LBKALS. liolleil «>ats are um-hang<- i 
x\ it'll *2.2i as a ba.-e | ri -•-. It i.- expo le i. 
hoxx«-x«.-r. that a.- soon as tin: mills Ixgi.i 
on new oat- th«-ie will be a «.hang*.

ID I I I i li l b x\e« k has brought „«,
• hang»- in «-illier • najmiy or «laity. So 
far a.- - reaiii' i x i.- concerned there are no 
•In-M 1< >«■ I-,s at Ia< t « n ii-s. ami then: r- a 
fail «l'-maml Runhascs this xvek haxc 
In-en ina'I-' at 17* . fa«tory. Dairy bntl«

pi jee- \\ j uni j 
be.' I I'ade- 
f'-i jor artiel

< III I Sr

« Ji'.-i ing .- n ir «lu : \V:l:l Li. 11 « i
i:i tu 1 Ir. 1i< >r tie-

. with b'1 in 1 Ir U li an in

T here lia\. 1...ra \ r 1 x !«•-•.
w « •« k a n « 1 til. |ll Mr ll,as a* 1
high a.- .lU.ii'. » „ml| . f. i

uppli«-.- a i.; small ami
u \«ry a« t i . «; ,1, an am 1 w.

. • • / d • > / • ■ n f* *1 « ami i..ii ,i 0.1 * k

mail lot.-.
focs. s

1 *BLLN I* B ( I I . Very lar^e «pian 111 r 
are- «•«•niinu jy al prenait, tin1 rat«; b«-in_* 
a i > « » n l t xx o car.' a «lay «-1 all kiml.-. It j 
e.~ I i m «a I «;*1 that lh- x aim: of finit, turn 
oar in Winnipeg l hi.- .ea.-on will touch 
the million «lollar mark. Ontaun apph- 
an; not *-omi/ig forxvanl in the be.-t 
ha) *-. ami ab*:ady the insjie tor lia.- r«; 

porte* I more than one jot t«. Ottawi. \\ • ■ 
q u « > t » • Ontario « nabs. <"><)«.; tonia toe-.-.
0< i< •. ; pear.-.. (>U<\. Ontario -rap' , .>!.« 
ii«>.\ apph-.-, $I •■">! I ; ban el apple-, >2..»1. 
‘lokax L-rape , s:; J ,«;r ease : j»« a«h«-.- (Ash 
lamb i. >1.25 jJums t Oregon ami Wa.-h 
in _-1 « m i. $ i\25.

NO'J E.

I In; J. J. :\I«:J,tir«jn ('«>.. ol Hamilton, 
an; niakmy ,-p«,-i ial «lisplay.- of tin; pro 
«hints oj iln.ir j « - JI y poxvl'is ami extraei- 
in the xarioiis eroeeries in \\ inni] .«-_•. 
Mi.-- Oofi j- m charm:, ami the various 
j« JI jo-.- make a mo.-L leinptiiie array. Mi - 
Ooli also eix«;.s in.-lruction in tin- prépara 
lion of' the e <lainti«.-s.

Mac«lonal«l s 

«lelivery, is

OTTAWA TRADE GOSSIP.

B
l si\i;ss here is still improxitig. 

Last xx*«k a ehange for the better 
was noted, and this xxeek trade 

showed a still more livelier tone. It is 
hoped tin- summier dullness has passed. 
Wholesalers ami travellers report ig
x « - r y brisk,* xx hi«li is a L.">«>d sign. A 
i i-marka! Je thiii'j this x\«<-k is the a«l 
x am-'- "i be per lb. <m all 
t - iluur' >s.

t 'anm-'l salmon, for lutUi'e 
.-ldi linn Stoek- are arriving this week, 
ami some is beiiej «list i ilmte«l right from 
tin- trail-, to r«tail«‘iwho bought early, 
whi.-li i- a -axing t" the jobber in not 
h a \ ing t«> tak«- it in ami rehandle.

( nrrants ar.e r<-|n>rt«-<I haxing" a«lxanee*l 
a shilling «luring the past xvek.

('aninij tomatoes an- x«ry s<-ar<*e here. 
(>nly about one or two houses in the * ity 
.'.«ni to liax'e any. A small lot xx as sohl 
tin- ot Ini -lax as high as S| .Jâ per dozen. 
It i< liop.-«J that retailers who have 
bought early will not eut priées, but 
ligure on making all that is in them this 
year.

M« ila.--' .- i.- a lit tl«- stiller in pi i« e. 'I lie 
«{notations are about "JtiJ. to 27e. for pun 
• In-olis of I lie best Barbados.

Sugar- an: the same, although reports 
from outsiile marki-t.- show an ailxam'e.

In market proilui-i-, pri< es do not show 
inui-li of a «haiige, although gooil butter 
i.- a little lianlei to gel. While eggs .seem 
«•asii.-r th«-x are in-ing oliere«l more freely 
at 11 ie.

Oats, potatoes and xegetabh-s are the 
-aine a- last week.

At tin ( In «-.-«• Koai-1 l ii'lav last the 
oli'i-ring- of IU factories xxere put up, eon 
-i.-tjng of I, Hi7 boxes, Shi being white 
..mi ")sb eolorei 1. Selling was not very 
brisk, a- buyers xvouhl not go any higher 
tiian 'J;* .. cm ept in one instam e, at U 
II Di«-., so that only part of the <lifer * 
ings \x«i«' sohl, ami although Broekville 
« !.«•••-«; sohl at '.<:«•. the «lay before, Mont 
r«:al liuv«rs elaime«l it ax as only worth 
U - . in Montreal. At the ««melusion a re
solution *if thanks was passed to Mr. 
John A. Ib id for the «jlioris he put forth 
to bring the ««invention of the Dairy 
nun's As.-oeiation Imre next winter.

Mr. Rroxost, of Bnixost A. Allard, 
\x holi-sah: groei-rs, xxhose house is the 
youngi-si in the city, says their ti'ade is 
x cry sat istnetorv to them and that they 
ar«- pfi;a.-i-d with Uttaxva as a wholi-sah: 
«•entre.

THK IRUIJ SALKS.

Receipt- of fruit at tin- Uttaxva Fruit 
Lxchanm- have been exceptionally heaxy.
I In; .-ah- on Monday xx as thought to be 
a big <>m\ but Tuesday morning eclipsed 
anything in the history of the Fruit 
Lx'hange. (i. W. Hunt states there were 
between HiJtUU and I7,0UU baskets of

«liTferont kimls of fruit on the floor, he 
si<les a car of bananas, a car of Spanish 
onions and a car of lemons, togetln-i 
xx i th large quantities of barreled apple 
and | ears, but notwithstanding tin-quant 
itv, bi'hling xvas brisk, buyers staying 
with it until the last line xvas sohl. Mr 
Langdon, the aiK’tioner, has pmxcd him 
self to be without a peer in the fruit 
business, as he seemed to be as fresh 
when he got through selling- as when In 
started, and kept it up to tin; end with 
out a break.

The 2 p.m. sah- consisted of expivs 
fruit that could not be taken off th* 
xxagons until the Moor xvas cleared. Th. 
following prices xvere received during th. 
day : Bananas, No. I s, 81.25 to 81.5u 
\<>. 2 s. 81 to 81.15 ; ND. J s, 75 to tfu. 
Messina lemons sold higher than for som 
time : JUU s, from 82 t<> s-J.hl ; ."Kin's, >; 
to *2.JM. Spanish onions brought. (">7.b 
per crate for the whole car. Apples, n 
bids. : Duchess, 8L25 to 81.(>U ; Astraeh 
ans, 8L25 to 8I-1U; St. Lawrence, 81 1,1 
to 82 ; Alexanders, 81 ‘J5 to $2.05. 
Uolden Sweet, $1.25 to $1.50 ; Straxvbeii 
Bippins, $2; Uolxert's, $1.05 to $2. A 
small consignment of the Wealthy variei . 
brought as high as $2.50. Bartleii 
pears, No. I, sold at $5 to $5.50 per bid. 
No. 2. 8J.50 to $1.50; Clapp s Faxoiii* 
s) to s 1.50 ; Flemish Beautys, $2.25 i 
•<1 ; sugar pears, $2.50.

Crapes, in Dl lh. bask., Bed Bogui 
brought 10 to 50c.; Moyers, 10 to 12.A 
Delawares (a small lot), <‘>0c.; Moure 
Farly. 12.1 to 50c. : Niagaras, 10c.; Word 
cij's, 27!2r.

Tomatoes took a remarkable jump, 
reaching >0e. per bushel for local grown 
Western, in 12-qt. baskets, br< 20 t>
27Ac. Craxvfonl jieaches, 12 <|ts., Jo t- 
75e., aeeonling to quality. White ilesi 
ami ot her x ai ietius, 20 to 50c. Blum 
27A to (>0c.; pears, in 12 qts., for Bari 
let is, 10 to <)2J,c..; t lap)) s, 27» to 50c.
I* I'-mish Beautys, 22}2 to 10e. Black law 
lonberries are .-« Iling from 1 to (ie.

OTTAWA AS A FRUIT CKNTRE.

The fruit liusine.-s here is assuming an 
enormous size. At present there are lix« 
and six refrigerator cars running fr<u 
Cj'imsby to Oltaxva ilirect to the Lx 
change. they are equipped xvitli the Han 
lahan system, which Air. Hunt has been 
experimenting with for a couple of sea 
sons. 'I he Canada Atlantic Railway took 
the mutter up ami built four or live new 
ears, xx hich hax e been put into use. It 
is understood that the C. A. B. haxc 
taken the control of the system through 
the efforts of (L W. Hunt, who wanted 
them lor his business.

TRAVEL!.FUS IN OTTAWA.

John Fxerett, Christie, Brown &. Co. 
populat Lraxi.llei, is in the city ami sax 
he has had a rush of orders every du;, 
since his arrival.

Mr. Musgroxe, of The McIntosh Com 
puny, Toronto, and H. II. Livingston, <>t 
The Pure Cold Co., are here also. Both 
report good orders all around.

Tl
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(C™I0N SEETHATCOVffcOf ”

COFFEE!
'hase & 

sanboan,

Seal Brand
In 1 and 2-lb. Cans 

only.
(air-tight.)

You can get 
along without

Chase & Sanborn’s 
Coffees !

So can a wagon without 
grease, but it goes hard.

CHASE & SANBORN,

ccc
cI
i*
h
( 
i •
t
r
(
«■'
{

THE AUER 
GAS LAMP.

“ TURNS NIGHT-TIME INTO DAY-TIME."

New Styles. Lower Prices.

Do you want a lamp which 
won’t tire your eyes'?

Do you want a lamp which 
makes sewing or reading 
a pleasure ?

Do you want a lamp which 
gives more light than 
half a dozen kerosene 
ones for less money ?

Do you want to sell the best lamp on the market ?

= —THEN WRITE FOR —

N». 21
100 Candle Power.

OUR CATALOGUE AND DISCOUNTS.
Every Lamp Guaranteed.

AUER LIGHT CO., 1682 NOTRE DAME ST., MONTREAL.

Drawing
Trade
By
Selling 
Nasmith’s 
Bread and 
Cakes.

Out of 
town
grocers are 
doing this 
daily.
Write us 
for in
formation.

g THE NASMITH CO., Limited |si! |g
M 66 Jarvis Street, TORONTO.
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Coffees Sbices
Now is the time to place your order with us for Coffees and Spices. Goods that 
sell quickly are the only kind we have to offer. Quality combined with right 
prices accelerate the sale of our goods. Mail orders receive prompt attention.

S. H. EWING & SONS 96 King St, MONTREAL.
Telephone Bril Main <>f>

" Merchants fyJ'J Telephone orders receive prompt attention.

NOVA SCOTIA MARKETS.

Halifax. September I 1, I'fU'J. 

JlUl (ill the opening of the Brovin 
rial exhibition, on Wednesday 
last. interfered somewhat with 

hu-Hi' . i hr whoh sah* trade has shown 
>«»jnr improv emcnl, and no doubt thi> 
will r« >n t inné 11 « on week to week until 

tir autumn trade i.- ful lx on. Hot h em 
j i o \ • iand empli a «;s, who liaxc been wn 
11*\ i»i\ aejitiojis, haxe ret urned to then 
posts. in antiejpai ion of a heavy autumn 
1 j i j > i 11 > During r.xhihii ion week the
men hani - meet many of their i u-1onn:i> 
from \ allons parts ol the Province, and 
though a g real amount < >1 business max 
in -i be done, business tie- are Strength 
rued, and possibly nexx customers may
he made.

The retail trade i- having the benefit 
• .1 the large influx • -t I. xhihit ion visitor- 
Hi lli'i ea.-ed hu.'ilie -. Large n uni he IS ol 
I eojde- haxe friends x i - i t i 11 g them, the 
hotel.- are filled, and private house- 
w hi<'h are prepared to take lodgers or 
boarders an taxed to their utmost <apa 
mix "I he dealers tell us that in some 
installée.- the family gro»-i*ry bill is al 
most doubh-d. while an extremely large 
tradi; is done in fruits and eonfertionery.

Priées remain praet iraliy um handed in 
sugar and moins-e-, though the market 
may he eon-iderrd firmer in hoth artide- 
I h» n linerie.- are said to he ahead «»t 
their order-. Molasse*.- now is in better 
demand. xxhielj may tend to in< lease 
priées

I-a I'm plod u <e is now e« >mi iil1 in I reel 
and the loeal market i> x\e|| supplied. 
Keef i- now in* 'i e plentiful, and the first

aiietion of fat rattle this season is ad 
xertised for ihi- week. The lot, how - 
ex er. is small, only 30 head, which con
stitutes a carload.

Huiler is coinin'» in well, but the price 
remains firm. There is no change in the 
cheese situation. Lggs are comparatively 
slow coming in. possibly because some 
dealers haxe I eu an to pickle and hold for 
Hid e | l ires. The latest <pn>tat.ioii is 
i7c. per dozen.

flic fish situation is misai istartory, and 
this max mean a poor return to the fish
ermen for the season's work. Mackerel 
are scare»*, only an occasional few being 
taken along the coast. Word comes from 
Newfoundland that the fish market there 
is also unsatisfactory. When prices were 
revised on September I a eut of 30 to 
lUe. was made per quintal. This is said 
to be on account of Norse competition, 
and also the large catches made on the 
Labrador coast. The Labrador fish goes 
largely to the Mediterranean markets, 
xx here it meets Norse and French conipc 
t i t ion. I here was a large catch by the 
Norse lishermen and prices were cut, 
xvInch affected the Newfoundland prices.
I lie West Indian market has not mate 
ria I l x rhaiiged and prices here are lower 
than usual and uncertain.

K. C. II.

J. S. BENNETTS DISPLAY.

One ol the attractive displays at the 
I oronto Industrial exhibition was the 
shelf boxes for groceries, drugs, hard 
xx arc and other lines of trade, and kit 
«lien cabinets manufactured bv d. S. 
Kcnnd t. No. If) Marion st reel, Toronto. 
I he kitchen cabinet is among the latest 
of Mr. Kennelt s inventions. It is fitted 
with a bread board and drawers for

spices, etc. This cabinet has many i 
gvnious features about it, and Mr. K. 
nett secured <ptite a number of orders i 
it.

STRAWBOARD BERRY BOXES.

During the fruit season this sumn 
there has been quite a scarcity in G 
boxes in which the smaller fruits ai 
placed upon the market, and in on lei 
supply the demand fruit shippers xx. 
compelled to buy up all the old b«> 
they could lav their hands on in the hn 
trade centres. Not only this, the s«-.n 
city of wood lias so advanced the pi i 
of same that the manufacturers of ti 
woollen boxes have a loss staring 11.. 
in the face. In view of this condition i 
affairs, the latter have been lookn 
around for a substitute for the wood, 
boxes, and one of them, The Oakxill- 
Basket Company, has se tired the ri.i 
to manufacture in Canada berry In - 
H orn straw board. This box was sin .i 
at the Industrial hair in Toronto, m l 
excited a great deal of interest. The I. 
holds the same quantity of fruit as 11 
old fashioned wooden one and is al 
made to lit into the crates as did tin « 
boxes. The inside of the box is coal, i 
with paralline, which thereby prev ent - 11 
moisture from the berries soaki 
through, 'fhe box is also well ventilai- i 
Another advantage of this box is th. 
it can be folded up and by this mean 
saving of freight is entailed. The • 
when lit ted together, which can be d. 
instantly, cannot again fall apart. Tl 
Oakville Basket Company is having in
ch inery put in whereby it will be ai. 
next, season to manufacture 75,000 |
day of these boxes. The exhibit at H 
Toronto Industrial Fair was in charg.
•L C. Lord, tlie manager of the <. 
pat y.
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NEW INDUSTRY FOR ST. JOHN'S.

f'ENRY McCOULVEY, a prominent 
resident of St. John's, Newfoundland, 
passed through Sydney, N.S., a few 

, ,y5 ago on his way home from New York. 
I o a newspaperman he announced the for
mation of a large company at St. John’s to 
manufacture oil skins, soaps, candles and 

tact about everything required by the 
herman. Out of 35 dealers in this line 
goods in St. John’s, 32 have taken stock 

i, the company and a large building will 
i.e immediately erected. The company 
will be capitalized at $50,000. and Mr. 
IVi Coulvey will manage it. He has been 
in New York in the interest of the company. 
a large number of hands will be employed.

Mr. McCoulvey declares : " The people 
,1.1 not believe that Confederation would 
.educe the price of foodstuffs. They pay 
duty of about 25 per cent, from Canada, 
but 1 can buy the same brand of flour in 
hi. lohn's for the same price I pay for it in 
1 anada. The same applies to other pro 
ducts of Canada.

MADE IN CANADA.
I ditor Canadian Grocer, — In passing 

among the exhibits at the Industrial Fair,
1 oronto, this year were to be seen displayed 
on most of the exhibits neatly printed cards
■ Made in Canada.” Canadians had no 
, eason to be ashamed of the goods so set 
out for special notice, and these cards added 
another link in the chain of education to 
ilial started by the Canadian Manufacturers' 
Association and endorsed by the Retailers’

1 ssociation. The next link is the perfect
ing of lines made and reducing the cost of 
manufacture so they can meet foreign com
petition, and, at the same time, increase the
■ nom to labor.

The producer is also a consumer, and, in 
■1er to utilize the product of the çountry, 

I.e must have means to buy with. This our 
Guerican neighbors do. How they do it 
;ll be my next article in next issue,

Canadian'Trade.

I These series of articles are contributed 
f a gentleman who has had experience in 
manufacturing, wholesale and retail busi
ness.— Editor.]

CATALOGUES, BOOKLETS, ETC.
A HOOK I.ET ON VANCOUVER.

We are in receipt of a booklet issued by 
tl Vancouver Tourist Association contain 
n g an excellent view of Vancouver harbor 
together with such scenes as render Van 
• uuver of much interest to the touring world.

1 r‘<t attractions and advantages offered by 
d city to tourists are admirably set forth 
a-, t portrayed.

There is no better than the Best
in any line of goods.

In Pork and Beans with Chili Sauce
1 “ Clark’s

We guarantee the quality, it’s Ai.

EPPS’S GRATEFUL.
COMFORTING.

IN %-LB. LABELLED TINS. 14-LB. BOXES.
Special Agents for the entire Dominion, C. E. COLSON A SON, Montreel.

In Nova Scotia, E. D. ADAMS, Hsllfsx. In Manitoba, BUCHANAN A OONOON, Winnipeg.

THE MOST 
NUTRITIOUS. COCOA

ESTABLISHED 1861

HEADQUARTERS FOR FANCY FRUITS.
Send your orders for the very best quality of

ORANGES, LEMONS, BANANAS and PINEAPPLES. 
HUGH WALKER & SOIN

P.8.—Prompt and special attention given to mail orders. ----- GUELPH, ONT.

DO YOU HANDLE

Capstan Brand 
Baking Powder?

If not ! why not ?

It is the best seller in the market.

Try a sample case and he convinced ul its high a;i ade-T(uality.

Ir-x .-vi 11 •/" m Ask your grocer for it or see out travellers.sd® [pMi
The Capstan Mfg. Co., - Toronto, Ont.

We want 100,000 Live Chickens 
for our export trade w „ „ , „I We will pay the highest possible

market price for really prime well fed birds
Correspond with

MORRISBURG.
ONTARIO.

- T>.c D

SCOTT, ASHTON & COMPANY,

Engl lab 
Malt

Six GOLD Medals h

6RIMBLE dc CO., umitea, London, N,W.,Eng.
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AMERICANS AS

T
ill! I idle I States i- the greatest 

• . » 11 * I \ making aii' I <a inly eating 

< . .unir\ in il«; wdi 1'1 aii'I Nev. 
\ . k i~ ill* greatest i am lx <ily. I > 111 i • i

11m• \i ilion. ;i<'« >r«linu to a census
bulletin. im'.m- t liait >-|","iiu.tMiu xxort 11 < t 

* « a 11* •« ■ t i « » i : « i'\ w a.- pn m I m e< 1 in tin fact' >i 
'j... of New York < i t x an»I Stale ah< 1 
i,,,,,. than slôi.imn.iHiu w • u th in tin*

C.lllll in. at large. 'ii.. h.t i er 1 j-J ur. * i-

g i « at than tin* combii...-.I \ aluc- of t In*

'Mllf- ■<•1 ioi.crx output of i n- land. Fi. in"*

i ' 1 1 ' 1 rmanx .

In tli .■ State of \e w V ■ik. imp tant

lias ii. • • industry « •f Vi Unix maT in g i»e

<•« an « that it now « ;.x«:«*< ■■I.- t he x al ue . -I

all i I.. iron and s "c| I""' lu- t.- < »! th.

Stat' It.deed, il is ab« nit i •qu al i H, -

cut ii « ■aiidv product. • »! ill. XX In »l«* 11 ni te!

Stat« 'Ju \ • ar- ago.

In i- -N ;t' « • '1 ' Ü llg to ill..: i • 11.- .1- re

t urn.- f«>r that year. th. candy iu< lll!-l r>

. *f t h.- I hi t«;< 1 Si at «• anion n t I to
so aiiout six times as much i - 

now con.-umed ox t lie average American 
a.- xx as -on- i'l«i e I a proper allowance Ex 
tli.- la-1 L'leia < ion of candy eater-

Aval. i t lx- total of SlAM.-HlU.iMlU .
• 111 « ■«;' 1 in 111 i - country in lUuu. Kmjlaa I 
manufact m'e.I about s:V,innMin worth. .»r 
|C,u onu.iMMi pound- : France. I Ft/J'.tH.uu » 
pound-. ami < i«-i many. | .iu.unu, c > i 
| tou n< I - F. ug land -cm Is ai u « un I inoi 
than half "f the earn lx ma'le there 

.-Wee!.-.'' ll.e K li <_• I i.- Il 111 U JI call' them 

while Frame ami < >> rmanx «on mm; mo -1 
I.? i lo ll OW II pn mIiicI I II i hi r*•-1)•• i
11 : • • x a i • like t lie laite 1 Mat* . hi- I, 

al -o « ai nearly all of ils « *\x a candy.

Si i a a ;j - • i ; « • a < « 11 h . i • marks I he \«xx
Yoi k Sua. " the bulk of i he best candy 
i -i ill ma<le by ham I. very much as • i 
w a - ag< a _•*■ The 4 pulling operation,
by Aw J i i h p u 11 cd earn lx i - van he-1 about 
a ml fa-hioae'l into a g mat x'arietv • t 
-ha| e ami designs, was practiced in 
India in the \ ci v same manner o.'l'iu 
v «ai - aL'o at the y real religion- f«t- - 
when the s w ect stlllV -.a- thrown o\e| the 
branch «-f a tree and then worked by two

Hut the Hindoo did not attempt the 
elaborate <•!;'<•.■(- with their candy that 
modern manufact m e, - -u« ee .-fully pi":i«"
i ji e I he decoration of dinner table 
with jjietty and ar,t i -1 i« d'Ag n,- in candy 
work i now a department by it «-If m the 
making of confect uu cry . and a very high 

i amlai -1 «>1 skilled workman, ibp call'd 
into u -■ lo pr<»du< e original and tat 
«■tie. i \n infinite variety "I tints and 
-hade- of «.doling can be int i odu« i;d „ |« >r 
the « oh «1 ar«' x '"get able and harm h - . 
l i'un lh«- pulled candy all sorts: ol s'hap- 
«an l - fa-diioncd, and tin; resultant i e 
e.mblanci; to satin pin cushions, jockey

CANDY EATERS.
cap.- and almost everything else that the 

inventive genius of the fashioner can 
think of arc at omc a tribute to the <lc 

siv m i - art and the compounder's taste.

‘ In making bonbons, caramels, etc., 
the suvat" and water must never be stir 
red after ilie sugar has been dissolve* I. 
The saucepan must never be shaken or 

even moved while the syrup is boiling. 
As .-"on a.- tin* su ear begins to boil it is 
tried constantly in i< e water. When the 

syrup forms a little mass in the cold 

watei it is -aid to have been * boiled to 
the crack and is removed from the lire.

The process of boiling is generally 
divided by confectioners into t he follow 

inl; nil •• ileg re«*s : t he small thread, th.' 
huge thread, the little pearl, the blow, 
lie feat 1er. the ball, t he crack, and the 

caramel. all of which are produced by a 
heat ranging from *2oU to "JtVI degree . 
Ill a ninth degree* was first noted by 
Fount AIbufage Caramel, of Nisincs. 
I* ranee, from whom the caramel was a«* 
c.ordinglv* named.

fl lie coloring of the candy is effected in 

a varietv of way-. To color brown, melt 
ed chocolate* or caramel is added. A vs*I 
low li igc i- given by the addition of a 
few drops of tincture of saffron. while 
caramel mixed with carmine gives an 
oraiiL'* yellow. Cochineal, carmine, sali 

ron and IVu.-.-ian blue a re* said to be* per 

feci lx liarmles-, yet so strong in coloring 
matter that a bit the size of a gumdrop 
will color A,iHIM pounds of candv.

I here i- a chemistry of confe tionery
Hour confections as well as candv being 

included which has to receive its due a I 
i en lion from the manufacturer. In Hour 

confection- milk i.- used as a moistencr 

in-lead of water.

Next to milk. fg«_>s are the most im 
portant moistening agent.-, while glv 
'crii.e is also considerably used. When •.x 
po.-ed to air glycerine im rea-es in v ol 
uni'*- through absorption of moisture, 
and use* I in small quantities in t akes has 
the ie.-ull of retarding the natural pro 
cess of drying, keeping tin* cake fresh and 
moist much longer than would otherwise 
be the case.

Confect ioners employ a variety of 
aerating agents, principally ammonium 

carbonate, commonly called ammonia.
I he chemical effect of this on the conic*-:
tioner s paste is to change the sugar, 
which j - pre-cut by fermentation, into 
alcohol and carbon dioxide gas, which, in
II - turn has the mechanical effect of dis 
tending and lightening the dough. It i- 

only, however, when subjected I<> the heat 
of tlx oven that tin* gases in the dough 
are liberated so as to distend the mass 

and produce the required lightness. And 
even in the oven the ammonia evolves

only half of its gas, and it has to I 
treated with tartaric acid to obtain b 
full effect.”

BE KINDLY TO THE DRUMMERS.

é 6 ¥ rJ is a curious thing,” said a lea.! 
in g jobber, “ that there are

1 many retailers and retail buy 

who, while painfully careful of the fc 
ings and interests of their customer-. a, 
utterly obliv ious to the feelings and int. i 
es t s of the commercial travellers win 
whom they come in contact. Let a nia 
approach them as a purchaser and 11 
arc all smiles and suavity. Let him aj 
proach them as a seller, and they do n 
even treat him with common decen*

I hey seem to feel a pleasure in visitii 
upon tin* head of wnoh-salcrs agents . 
tin* snubs they suffer from their elision 
ci -. As a consequence there is inanv 
merchant doing business with trax cilia 
men who, while booking his order, cm 
them in their hearts, not because he i- 
close or shrewd buyer that they eaiiu 

over reach, but because to get his ord- 

it i- necessary to put up with an amom 
of indignity and humiliation that sti, 
t lu ir deep ri sentiincnt.”

Business i- business and a conumcm 
trax idler or any other solicitor i 
patronage expects to put up with d; 
comfort and annoyance, but no one la 

the right to ask him to patiently end a 
unnecessary humiliation. He who d< 
shows an amount of conceit, an l 
norance* of the world and a capacity f 
making enemies that sufficiently prove In 
own in.- i'.milieance as a man and a m« 
chant. I here are men on the road 
cl.-ewliei e who cannot be too sex en I 
treated. but they are exceptions, I i 
average travelling man has an except i> ' 
id knowledge of the world, exception, 
powers of observation and insight ini 
character and conditions, and an iii.-im 
knowledge of goods and men that mal 
him a mine of information, a traveUi. 
storehouse, fur the people with whom I 
comes in contact. With his access to i: 
credit men of great wholesale houses. In 
acquaintance with other travelling' tin 
and his many relations in the great mm 
ket - of the country, lie is a com-mcrei. 
factor whose influence it is hard to <>\. . 
value. What folly it is to excite wit lue. 
provocation the ill will of such a man

If a merchant cannot see the adv ; 
tage of hav ing the good will of the trax 
ling fraternity let him i emcmber t k. 
credit and the amount of considerate 
shown the retailer by the* wholesale hou 
are* often materially affected by 11. 
travelling man's favorable or unfaxorab! 
attitude* toward him. Its a hard thin: 
to be hard on a man whom you like, ai > 
the reputation of being a nice man to «I 
business with is a' valuable moral assn 
Again, it is a good thing to have H 
good will of the men from whom > < 
never have bought and never expect i 
buy goods. The time may route win 
they can s| eak a word for or again 
you. Tin* prestige for good or evil bub 
up about us by the involuntary estimat
or action of other people has its fruit 
much as our ifirtict efforts. From II 
Keystone.

«
-------1 tin mu
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Graham’s Jams, Jellies 
nd Marmalade

are well known all over the Dominion as a Standard Of 
quality. When ordering try them.

Canada Preserving Company,AuliNTS :
UEO. J. CLANCY & CO.,

59-61 Front St. E., TORONTO. HAMILTON.

LISTEN !
=555fS5="

We are offering goods at the uniform Association prices.
We solicit your patronage on the merit of our goods.
We guarantee the quality of any line of goods packed by us equal to the 

best brands packed on the Continent of America.
We are ready to support this statement with samples. Don't be side

tracked.
Your wholesale house will supply our best brands if you insist upon it. If

not, write for quotations.

Delhi Canning Co., Limited, Delhi, Ont.

“Best in the World."

HILL, EVANS & CO'S (WORCESTER, ENG.)
PURE ENGLISH

MALT VIIMEGAR Delicate in Flavor and Aroma. 
Splendid keeping properties.

ROBERT WATERS’ QUININE WIN I
Quinine in a palatable form ;>u years’ reputation.

Export Agents :
Kobt. Crooks & Co., Botolph House, Eastcheap, London, Eng.

Cream Sodas 
âre all right.

be Canada Biscuit Co, LIMITED

KING and BATHURST STS., TORONTO.KINti ST. WEST AND
BATHURST ST. CARS PASS OUR WORKS.
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INQUIRIES ABOUT CANADIAN TRADE

T
 H K following were among the recent 

inquiries relating to Canadian trade 
received at the ( tnadian < iovernment 

Office in London :
i. A I vomlon In in of buyers fur South African 

business houses desires to I'd into communication 
with Canadian shippers ot hams, bacon, dice 
fruits, canned goods and produce general!) .

■2 A North of Kngland linn using quantities of 
.spade and shovel handles wishes to be placed in 
touch wilh Canadian exporters of these goods.

3 A London turn interested in a new process for 
11eating iron sand desires to get into communica
tion with owners of iron sand deposits in Ontario 
and Ouebee

4 A firm at Boulogne (France) wishes to cor
respond with one or H\o reliable Canadian shippers 
of apples of good quality.

A Middlesbrough firm asks to be placed in 
communication with Canadian exporters of peas, 
beans cheese and other produce from whom they 
could obtain quotations.

6 A Johannesburg (S. Africa) him desires to 
secure agencies for Canadian natural and manufac
tured product: and will be glad to hear fron 
houses in the liotnrnion requiring such services.

| The names of the firms making the 
above inquiries can be obtained upon appli
cation to the Lditor of The Canadian 
Gkocek J

QUEBEC BLUEBERRY CROP.
A Quebec paper says : “The crop ol blue

berries this year is a most lucrative one, 
and favorable reports are coming in from 
all parts of the district. That the reports 
are well founded is in daily evidence, 
as seldom before has the fruit been exposed 
for sale in such large quantities around the 
city. The crop in the Lake St. John dis
trict is perhaps larger than ever before, one 
merchant, !.. K. Oates, of Koberval, Que. 
having purchased the fruit to the extent of 
$io,ooo, and is making an enormous ship 
ment of some to Boston.”

GLEANED FROM THE TRAVELLERS.

The commercial travellers who during 
the last week or so have been visiting the 
Exposition in Toronto, are preparing to 
resume their duties on Monday morning. 
All the wholesale dealers report a large list 
of customers who have called upon them 
during the time of the Exposition. 1'ro 
spects for the fall are excellent owing to the 
general prosperity.

W. 15. Smith, of Tne Davidson & Hay, 
who has lately made his tour in West
ern Ontario, states that the prospects fjr 
fall trade promise to exceed those for years 
previous. Crops are good; prices of cattle 
and hogs are high ; fruits, especially apples, 
are in abundance. Crawfords and late 
peaches, however, are likely to advance. 
Reports from other parts are similar in 
nature.

A. A. Osborne, of Midland, is erecting a 
large brick general store which will be one 
of the most handsome buildings in town.

THE CANADIAN GROCER

Every grocer who desires to have the finest goods for his customers will see th i 
he is never without a full stock of :

COWAN’S Hygienic and Perfection Cocoa.
Queen’s Dessert, Royal Navy and Perfection Chocolat

OONAf AN’S Cake Icings—Chocolate, Pink, Lemon Color an • >/ 

White.

AN’S Chocolate Cream Bars, Chocolate Ginger, Choc, 
late Wafers, etc.

ALL ABSOLUTELY PURE GOODS.

THE COWAN CO., Limited TORONTO

BRIGHT PROSPECTS AHEAD.
The outlook for trade this Pall is, we think, looking very 

bright, which is largely due to the fact that there has been 
such a bountiful harvest throughout Ontario and the West. 
We have consequently made ample provision for our rapidly- 
increasing trade, and have some very tempting bargains for 
you in many lines. Please ask for our prices on SYRUP, 
MOLASSES and VINEGAR.

The R. & J. H. Simpson Co.,
WHOLESALE GROCERS AND TEA IMPORTERS,

Telephone 275.

GUELPH, ONT.

DWIGHT S

MBu.rj-j «03.1 :*ir-

SODA

It is acknowledged that m 
Baking Soda in packagi s 
the standard both as to 
quantity and quality s

DWIGHT’S
tt COW BRAND
Dealers and consume 
both acknowledge this fa.

JOHN DWIGHT & CO.
34 Yonge Street, TORONTO, ON



THE CANADIAN (ÎHOCKR 35

Versons addressing advertisers will 
nlly mention having seen their ad- 
tisement in The Canadian Grocer.

printing by Mall.
. I*1»y special attention to orders 
ived by mail, giving them prompt 

: . a refill treatment.
, ÙOO Good White Business En- 

upes, $1.00, any printing Dod
51.011 i>er M.; Noteheads, Slate- 

is, Billheads, Sl.ftO per M.; Lelter- 
, is. 5_MK) per M. 
vEESE & CO., Jobbers,

51 Yonge St., TORONTO.

HSH and OYSTERS
WHOLESALE.

I lie F. T. JAMES CO., Limited
76 Golborne Street, TORONTO.

WANTED BUTTER
Highest Prices. Prompt Returns

THUS. PI7ÆK
General Produce Merchant.

if/.I Queen St W. TORONTO.

DO YOU KNOW that.

BOSTON POPCORN FRITTERS
sell fast and pay (lOOl) PROFITS ?

SAMPLES FREE FOR ASKING FOR THEM.

THE GLOBE JYIFG. CO., ios Adelaide St. West, TORONTO.

tlvOTT’s

r DIAMOND ^ 
^ CHOCOLATE.^

JOHN.P.MOT T
^ HALIFAX, 

TABt IS

For Sale Everywhere.
A.SK FOR

MOTT’S.

Perkins.Ince&Co.
Wholesale
Grocers

FRONT STREET EAST,

Toronto.

A LITTLE ADVERTISEMENT ....

V Sometimes does as good work as a larger one. We can give 
you any size you want in this paper, from 1 inch to a full page. 
Prices gladly submitted.

I lie MacLean Publishing Co., Limited, Montreal and Toronto

The ■> "
Australasian Grocer

The Organ of the Grocery, Provision 
and kindred Trades of the Antipodes.

Subscription $2.50 per Ann.
post free to an, pert of the world.

A handsome Diary Is presented free to innull subscribers.

I,HUI.ISMIN(I OFFICES:
Melbourne, 
Sydney, 

AMERICAN OFFICES:
New York, 

BRITISH OFFICES :
London,

- Fink’s Buildings.
Post Office Chambers

- Park Row Building. 

4B Cannon St., E.G.
Specimen Copiet Free on Application.

Our Latest and Best

SATISFAC
TORY

If
■«S’

NO 2

USE

FOR

MEASURES

OR

FUNNELS

BOWSER
l l KM' I I.mil: OUTFIT

THREE MEASURE 
SELF MEASURING 
AND COMPUTING 

ARE BUILT TO EAST
OIL TANKS

THEY SAVE 

OIL 
TIME 

LABOR 

AND 

MONEY

THEY HAVE 

A11 Mil.il Pumps
Di I Discharge KvRi.ters 

A nil-Drip Nozzles 
Money Computer»

Flout Indicators 
Double Plunger»

Double Bra»» Valve» 
Galvanized Steel Tantx» 

Handsomely Finished Cabinets

THEY PUMR 

GALLONS 
HALF 

GALLONS 
OR

QUARTS
WF BUILD FIFTY STYl.ES 

Write for Catalogue "B."

S. F. BOWSER & CO.
Factory, FORT WAYNE, Ind. 65 Front St. East, TORONTO.

/
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TEA AND COFFEE IN INDIA.
By W. T. Fee, V. S. Consul at Bombay.

O
J" h ICI A L statistics of the tea ami 

cofiee production of Lidia are of 
peculiar interest this year, be 

cause they «leal with industries which 
have reached a critical stage in their hi- 
lory. I nfortunately, while the tendency 
is for the tea trade to recover its posi 
lion, the palmy days of coffee raising in 
thi> country seem to be past.

J FA
It i.- only when the figures are tabu

late'1 that one can appreciate the enorm
ous proportions the Indian tea trade has 
attained. Last year there were 521,707 
acj«s under the hardy plant, producing' 
101,250,000 lb. of tea, giv ing employment 
t«> some fififi.UHH persons, and represent 
ing an invested capital of $$51,000,000. 
About one tenth of the production was 
in Dhera iJun, the United Provinces, the 
KaiiL-j a \ alley in the Punjab, and tie- 
1 i a\ anc<ne district in Southern India. 
The other nine tenths is grown in ti«*■ 
i wo Pro\ inces ol Bengal and Assam.

1 he period of greatest activity was iii 
the years 1 ->V7 and I *08, when 07,000 
actes were added to the tea growing area.
I his tremendous expansion in the out 
pui, without any < <nv< sponding increas- 
in the deniund, bore its inevitable fruit 
m tlie glut whi< h has in recent yeat - 
brought pi i-es down below a fail profit 
able level, and consequently a heal thy )«• 
durt ion «>l the rate oi progress set in. 
Past \ car l In i c were only '2/2'' I acres ad 
• led, and in the ordinary course of event.- 
a <le«•re;i>e in suv. eding returns may be 
• N|,. . l.J.I,

I he pi J' c oj tea in 1002, although 
higher than that of 1001, was lower than 
at any other time during the past 30 
\ear.-. I he ruling j>ri< e at (.'aientta dur 
i n g the public sale was about 11 cents a 
pound for broken pekoe I probably lie 
be -1 quality o! Indian tea j, and unies - 
iheic j.- con.-ideiaijle advance in value-, 
which i.- extremely unlikely, the poorest 
yielding lands must fall out of cultiva 
t ion.

The United Kingdom is still the great 
e.-t repository for Indian tea, taking 
nearly I 00,000,000 pounds of the total 
produi t ion, though there was a déclin : 
of some 7,MHO.UGH pounds for the year 
pi«o ioii- : it is difficult to say how much 
of the tea exported to London finds its 
way to America. Australia comes an ex
tremely poor second, with 8,oU0,000 
pounds, f ram e and Russia are the only 
countries whose demand shows a promis 
ing development. The popularity of “ Le 
live o'clock " has run the consumption in 
France up to 75,000 pounds a year.

India consumes only 5,500,000 pounds 
of home grown tea and 3,000,000 pounds 
of foreign. The planters have neglected 
the Indian market in their anxiety to

stimulate the demand from abroad. Can
ada, with its 5,000,000 inhabitants, con 
sûmes as much Indian tea as does the 
United States, with a population fifteen 
times as great ; each consumed last year 
about 1,075,000 pounds.*

COFFEE
Southern India practically monopolizes 

the Indian coliee industry. The low pri
ces caused by the competition of the 
Brazilian coliee ( which represents three 
fourths of the world's production) have 
played havoc with this trade in recent 
>cars, ami the average production in the 
last quinquennium was under *20,500,OH i 
pounds, as compared with 31,750,0H0 
pounds in the preceding live years. This 
great falling off in the output is due 
rather to a diminished yield than to any 
reduction of acreage, for the extent un 
•1er coliee is practically the same as in 
I ss,5, while the output is h-ss than half.

I he coliee producers have seen the price 
of their commodity fall for the last 12 
years. Li 1800, it was £5 (is. 2£d. 
i *25.031 per cvvt. (112 pounds), and in 
J000 it touched bottom level with £2 7s.
181 | .07 ).

There is in this country a certain <ie 
maud for tea—although small — and the 
progress of the experiments undertaken 
at the suggestion of the viceroy tends l" 
show that 11 is ra : of expansion. 
Indian coliee, on the other hand, has to 
find it.- purchasers entirely abroad, and 
so long as the foreign market is domin 
a ted by the low priced Brazilian product, 
t here is no great hope for the industry.

The Knglish demand of 13,000,00. i 
pounds is closely followed by that of 
franco I 1,25U,HUU pounds. The import 
mice oj this French trade leads planters 
to follow, with no little anxiety, the pro 
gre.-s of the tariff negotiations. Mr. 
()'L'/onor, director general of .-Latisticta to 
the Cov eminent of India, says that the 
question is still unsettled, and the pro
visional arrangements under which the 
minimum tariff rate was applied to ii 
w ci c recently prolonged.

The quality of Indian coliee is good 
so good that it is appreciated by the 
Arabs and Turks. It is not easy to de
termine how much of the 250,0H0 pounds 
of Indian coffee shipped to Arabia finds 
its wav to F. n rope and America as the 
iinest “ Mocha.*'

HINTS ON TEA DRINKING.
By A. R. Robertson, New York.

11F use of tea is so universal that 
the public ought to know more 
about it than it does. There is 

no question that it is a very refreshing 
beverage if it is intelligently prepared 
that is, if the pot is nicely washed in 
fresh boiling water, the dry leaves are

' The imports into the United States of tea from British 
India amounts to 2,019,099 lb., and 3,093,864 lb. during 
tbe years 1899, 1900, and 190*1 respectively.

put in, and over them is poured boiliu 
water, and the same is allowed to stun 
for three or live minutes.

Unfortunately, it is so often allowed t 
stand on the range from half an hour 1 

an hour before using that when the d 
coction is drunk it tastes more like seme 
or poison than tea. No wonder tlu.i 
some of our friends say they never drii. 
tea except when they are feeling badly . 
out of sorts ! But the reason is they d 
not know what good tea really is.

In hot weather there is nothing m* 
refreshing and nothing that will help \ 
to stand the heat better than a cup 
warm tea. A great many prefer iced 1, 
with lemon, but a cup of warm tea on 
hot day will do you more good than 
cold drink of any kind.

If taken in moderation, both tea a 
coffee can be used with great benefit 
everyone. j l only remains for each pt . 
son to decide, or to find out, which 
the beverages suits him or her the belt-

Some claim that tea drinking is all 
getlier the outcome of habit, but this . 
a mistake, in countries where the li. . 
teas are imported from China and ( «
Ion, as, for example, Russia and (Jre . 
Britain, the consumption per capita . 
four to five times as large as in the l u 
led States, and is continually on the r. 
crease. Some tell us that this is indie 1 

by climatic influences, but a closer exam 
ination leads us to believe that there i 
better reason, namely, that the pul-h 
here has been using teas of a very cm 
111011 quality for a low price, think 1 

they are good enough, whereas in real■ 
poor, common or bad tea, should 
left alone.

The difference between a 35-cent tea ai 
a 00 cent tea purchased in a good su
is not generally understood. If you w i i 
watch the brewing of these teas you w ; 
find that it, requires a much great 
quantity of the cheap tea than of the - 
pensive kind to make a brew of the iT 1 

palatable strength.
In (Beat Britain tea is served in neui 

every house and office at 4 or 5 0 el- 
in the afternoon. So great is the for 
ness of business men for tea at this in. 
that they frequently go without their h. 
cheon in order to have time to drink 1 

in the late afternoon. If tea will cm 
pel a man to make such a sacrifice, 
must be a fascinating beverage to its d 
v ( >tees.

The consumption of black teas, e.q ^ 
(daily those of Ceylon and India, - 
rapidly increasing in the United Stun 
These do not differ much from the Fn 
lisli breakfast tea of China, except th; 
they grow at a higher or different alt 1 
tude. The growers of these teas clan 
superiority for their product on ti 
ground that they are machine roll- > 
instead of being rolled by hand. Whi 
I agree with them in this view, I belie' 
that from any good tea, no matter wh- - 
it is grown, can lie brewed a Levure 
that is beneficial for mind and body.

5
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TO OUR FRIEND THE GROCER
WE MAKE THE FOLLOWING OFFERS,

GOOD UNTIL NOVEMBER 1, 1902:

OFFER No. I.
To each purchaser of two cases of “ Bee” Starch, $5.00 each, we 
will give free one case of “ Bee” Borax, containing 40 5c. packages 
of “ Ballon Dust ” Borax, the very finest, made 99 per cent. pure.
No cheap compound.
Your investment, $10.00 Profit, $1.40 per case on Starch; 
$2.00 on borax. Total, $4.80.

OFFER No. 2.
To each purchaser of three $5.00 cases of “Bee” Starch we will 
give free one^case of “ Bee ” brand Soda, containing 96 5c. pack
ages. This is the famous Brunner, Mond Soda — the best 
that’s made.
Your investment, $1 5.00 ; your profit, $9.00

OFFER No. 3.
To every purchaser of five $5.00 cases of “ Bee ” Starch we will 
give free one case of Soda and one case of Borax.
Your investment, $25.00 ; your profit, $13.80.

In every package of these goods is a coupon for which the buyer of these goods on presentation 
ol 100 of same at our office will be entitled to one set of Madame Potts Irons.

These are no trashy premiums, but Gold Dollars which you mint with your own salesmanship.

AS USUAL.—We tell you there is no money in this for us, and to tell you the truth there isn’t 
much, but we must get there, and we would just as soon give you some as give it all to the newspapers.

WE ARE FOLLOWING THIS OFFER UP WITH GOOD ADVERTISING AND WE 
WILL MOVE YOUR PURCHASES, SO DON’T BE AFRAID TO BUY..................

SEND US YOUR ORDER DIRECT, OR THROUGH YpUR WHOLESALER. NO FREIGHTS PAID ON THESE OFFERS.

SNOWDON, FORBES & CO.
449 St. Paul Street, __ MONTREAL.
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Well Bought
Easily Sold

There is no secret in successful dealing. It is simply know
ing the best goods and the best makers, buying them at right 
prices, and selling them at a fair margin of profit.

Boeckh’s Standard Brushes 
Bryan’s London Brushes 
Boeckh’s Standard Brooms and 
Cane’s Newmarket Woodenware

are made right and sold right—they satisfy both dealer and consumer.

Boeckh’s Bamboo-Handled Brooms—Labor-lighteners, none 
can equal them as trade-winners.

Brooms and Whisks Buying direct from the grower enables us 
to quote lowest market prices.

Brushes Artists’ Brushes ; Painters’, Varnishers’ and Kalsominers’ 
Brushes; Household, Machinery and Factory Brushes; Horse and Carriage 
Brushes ; Toilet Brushes, etc.

Cane’s Newmarket Pails and Tubs—Noted for their wonderful durability—a 
triumph of worthy goods and ready sellers.

Washboards—Latest improved styles -boards that will give perfect satisfaction.
Clothes Pins Loose or in 4 or 6 dozen packages—all selected, perfect Pins.
Wooden Packages—Pickle Pails, Syrup Pails, Oyster Pails, Shipping Cans, Candy 

Pails, Lard Pails and Tubs with Covers, Extra Covers for Pails and Tubs, Paint Pails, etc.
Butterware Barrel Churns, Ash-Dash Churns, Butter Dishes, Bowls, Paper, Spades, 

Ladles, Moulds, Prints, Stamps, etc.—a wide range.
Kitchenware—Washers, Wringers, Self-Wringing Mops, Bake Boards, Rolling Pins, 

Pie Plates, Spoons, etc. Splendid value in this range.
Baskets—Butter Baskets, Market Baskets, Hampers, Grocers’ Delivery Baskets, 

Waste Paper Baskets, etc.

S

If one of our representatives has not yet called upon you and you are in a 
hurry for goods, write, ’phone, or telegraph us at our expense.

UNITED FACTORIES, Limited,
OPERATING :
Boeckh’s Toronto Factories. 
Bryan’s London Factories. 
Cane’s Newmarket Factories.

Head Office : Toronto.

IONTREAL BRANCH : I and 3 DeBresoles St. LONDON BRANCH; 71 Dundee St.
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September 18, 1902.
i |,jS Hat is corrected every Thursday, and the quotations herein given are for 

ities of Montreal, Toronto, St. John, N 11., and Halifax. The prices are 
- lU.,l for publication, and are of such quantities and qualities as are usually
V .,,,1 t>y retail dealers on the usual terms of credit. For Winnipeg market

ù I and prices, see page —
. mods in large lots and tor prompt pay are generally obtainable at lowest prices. 
\ll quotations for staple products are under the direct control of the Editors,

, , al I daily upon all the leading houses in the principal centres.

hUTTER. cheese 
AND EGOS

, v, choice, large rolls, lb
> “ pound blocks.....

tubs, best.....................
tubs, interior................

< ctruery, boxes.......................
prints..........................

i . t-se, new, per lb...................
KkiiH, new laid, per dos...........

CANNED GOODS
A jqiles, 8’s....................................

gallons...........................
A - jiaragus...................................
Heels.............................................
blackberries, 2’s........................
i * ..eberrles, 2’s...........................
beans, 2’s......................................
( urn, 2’S........................................
t berries,red.pitted,2’s..........

white...........................
I't-as, 2’S.........................................

sifted....................................
extra sifted.......................

i-eais, Bartlett,2’s....................
“ 3’s....................

Pineapple, 2’s.............................
8’s..............................

Peaches,2’s...... ...........................
8 s..................................

l imns,green gages,2’s...........
Lombard.......................
Damson, bine...............

Pumpkins, 8’s.............................
gallon...................... .

haspberrles, 2’s...........................
-1 luwberrles, 2’s........................
succotash, 2’s................................
I •miatoes, 8’s...............................
l. ,hster, tails................................

1-lb. flats.......................
“ «-lb. flats.....................

Mackerel......................................
.Salmon.sockeye, Fraser..........

“ “ Northern.......
“ “ Horseshoe....
■ ‘ Cohoes............................

sardines, Albert, « s.................
“ 5’».................

“ tiportsman, «’s...........
, “ X’e........
key opener, V»........

“ “ X’s..........
“ P.AO.,«’s...................

*’B.................
' ‘ Domestic, U’s.............
“ “ 8’e...........
•1 Mustard,|| size, cases

60 tins, per 100.............
iladdies .......................................
c ppered Herrings....................
> rring In Tomato Sauce......

CANDIED PEELS
mon, per lb...............................

QREEN FRUITS
. nges, Valencias, per case..

Sorrentos......................
1 U Plums, per basket...........
ii ..ckleberrles ..........................

limbers, per basket..........
•ions, Messina, per box__

ii.anas, Firsts, per bunch ...
pies, per bbl.........................

• undoes, per basket ...........

racy Sweet Potatoes,per bbi
-viermelons, per 100............
nieloupes, per crate ..........

lornian Peaches.................

■ abapples, per basket...........
pples, per basket.................

• • rapes, per large basket, 
ppers, per basket ...............

SUGAR
• uulatedtit.Law’ceand Re<

• nulated, Acadia..................

in 60-lb. boxes. 
and icing, bbls.. . 
, bbls......................‘•nix .

Via bright coflee .
;ght coffee..............
Khtyellow............

3 yellow...........
2 yellow...............
i yellow..... .........

Montreal. Toronto.

i...... |0 18 1 14 |0 15
17 18 15 16
15* 16 IP 16
14 15* 11 13
19 19« 18* 19

20
95, 10 10 10«

>«* 19 14 15

90 1 00
2 50 2 25 2 50

2 20 2 25 2 00 2 40
1 00 1 00 90 1 00

1 30 1 40 1 70
82* 95 80 86
80 90 80 00
82 « 85 80 95

2 25 2 30 2 10 2 26
2 26 2 30 2 00 2 26

87
95 1 05 90 K 1 00

1 05 1 16 1 20 1 26
1 60 1 60 1 75 2 00
1 90 2 00 2 00 2 40
2 00 2 40 2 26 2 50
2 26 2 40 2 50 2 60
1 76 1 86 1 76 1 90
2 60 2 70 2 50 2 75
1 30 1 36 1 10 1 26
1 20 1 26 1 00 1 10
1 00 1 00

86 90
2 10 2 26

1 40 1 60 1 60 1 80
1 60 1 76 1 60 1 75
1 00 1 16

1 15 1 20
3 26

8 00 8 76 8 60 8 70
1 76 1 86 1 76 1 80
1 00 1 10 1 16 1 26
1 36 1 40 1 Ml 1 62«

1 40 1 45
1 60 1 62*

1 00 1 16 1 05 1 16
12 12* 12* 18
20 21 20 21
11« 12 12«
19 * 20 21 "

9 11 10« 11
18 18 « 23

20 22* 23 26
27* 30 33 36

4 4* 4 4*
7 8 9 11

7 60 11 00 8 60 9 00
1 00 1 00 1 10

1 00 1 86 1 00 1 65
1 00 1 66 1 00 1 70

10« 10 12*
11 11 13
16 15

5 50
3 76

0 to 30 60
85

15
2 00 3 00 1 60 8 (10
1 26 2 00 1 10 2 25
1 60 2 60 0 76 1 25
3 25 3 76 0 25 0 30

0 4n 0 30 0 60
0 36 0 65 0 25 0 60

4 00
17 00 20 00 17 00 30 GO

1 *25
1 25 1 75
2 to 2 75

0 15 0 20
0 20 0 30 8 0 16

0 25 0 65
0 15 0 20

...... 3 66 3 73

4 20 4 28
4 30 4 38
4 20 4 65

3 46 3 53
3 40 3 48
3 65 3 68
3 10 3 43
3 35 3 43
3 30 3 38
8 10 8 18
8 00 3 08

St. John, 
Halifax. 

|0 16
16 18

1 00 
2 70

8 00 
1 00 
1 00

8 60 
1 00 
3 60 
1 60

1 10
2 80

86 90
1 10 1 16
1 20 1 25
1 76 1 80
2 00 2 26
2 16 2 26
2 60 2 60

1 76
2 70 2 80
1 30 1 60
1 30 1 60
1 10 1 30

90 1 00
2 10 2 25
1 70 1 76
1 60 1 76
1 10 1 16
1 25 1 30
2 60 3 25

1 26 
1 76

1 36 1 46
1 60 1 76
1 15 1 25
i oiô i i ô

14 16
20 21

12
20 21
16 18
10 11
23 25

9 00 
1 10 
1 10 
2 00

1 50 
60

HARDWARE 
PAINTS AND OILS

Wire nails,base........................
Cut nails, base ...........................
Barbed wire, per 100-lb.............
Smooth Steel Wire, base.........
White lead, Pure........................
Linseed oil, 1 to 2 bbls., raw ... 

“ “ “ boiled
Turpentine.single bbls............
Benzine, In bbls., per gal..........

SYRUPS AND 
MOLASSES

Syrups—
Dark ...........................................
Medium......................................
Bright..........................................
Corn Syrup,barrel, perlb.... 

•J || « bbls. “

“ “ 3 gal.palls,each
“ “ 2 gal. “ “

Honey .......................................
‘ ‘ 25-lb. pails ..................
“ 38-lb. palls ..................

Molasses-
New Orleans, medium........

“ “ Open kettle ..
Barbadoes ................................
Porto Rico..................................
CANNED MEATS

Oomp.corn beet, 1-lb. cans....
“ “ 2-lb. cans......
“ “ 6-lb. cans.....
“ “ 14-lb. cans.....

Minced callops,21b. can.......
Lunch tongue, 1-lb. can........

“ “ 2-lb. can........
English brawn, 2-lb. can........
Camp sausage, 1-lb. can........

“ “ 2-lb. can.......
Soups, assorted, 1-lb.can........

“ “ 2-lb. can.......
Soups and Boull,2-lb.can........

“ “ 6-lb. can........
Sliced smoked beef, «’s.........

“ “ “ Is.............

FRUITS
Dried-

Currants, Provincials, bbl...
“ FI llatras, cases.......
“ “ «-cases........
“ Patras, cases...........
“ “ «-cases...

Amalias.......................................
V ostlzzas, cases........................
Dates, Hallo wees.....................

“ Hairs ............................
Figs, Elemes............................

“ Mats, per lb...................
“ Taimets..........‘................
“ Naturals..........................

Prunes,Call for nla,30 s.......
“ “ 40 8.........
“ “ 60’s.........
“ “ 60s.........
“ “ 70s.........
“ “ 80’s.........
“ “ 90’s.........
“ “ 100’s.........
“ Bosnia, A’s.........
“ “ B’s.........
“ “ U’s.........
“ French, 50’s.........
“ “ 110’s.........

Raisins, Flue oil «talk..........
“ Selected......................
‘4 Selected layers.........
“ Sultanas......................
4 • California, 2-crown
4 4 4 4 3-crown
4 4 4 4 4-crown
4 4 4 4 l’sseeded, 8-cr.
4 4 Empire clusters.........
44 Black baskets...........
44 Extra clusters...........
" Dehesa clusters..........
* * Royal B. clusters ..
“ (kmnoisseurs cl’str’s
“ Excelsior clusters...

Evaporated apples.....................
Dried “ .....................

PROVISIONS
Dry Halted Meats—

Long clear bacon....................
Smoked meats—

Breakfast bacon 
Rolls

Montreal. Toronto. St. John 
Halifax.

|2 56
2 35

t2 55 t3 202 35 "2 85
3 00 3 00 8 60 8 752 60
5 87 « 5 87 « 6 80

82 78
85 81 87
67 70

17 76
19*

i* 302« 32
2* 85 87
»* 3 «

3«
S>4 8*

1 60 1 60
1 20 1 20

40
1 06 1 00
1 0 1 40

22 30 25 30 28 3040 to
24 32 24 25
3S 38 42 30 32

1 55 |1 65 |1 55 fl 65 tl 56 tl 60
2 75 3 00 2 86 3 00 2 80 2 90
7 90 9 60 8 25 8 76 9 2616 60 23 00 19 50 20 00 21 00

2 75 2 60 2 60 2 80
3 00 3 90 3 00 3 00 3 26
6 00 7 90 7 00 6 80 7 00
2 40 2 75 2 46 2 76 2 80

2 50 2 50
4 00 4 00

1 15 1 50 1 50 1 40
2 40 2 45 2 20 2 26
1 76 2 50 1 80 1 76
3 50 5 85 4 60 4 26 4 60
1 66 1 70 1 66 1 70 2 00
2 76 3 10 2 80 2 96 3 26

3 76
4 65
4 75

Medium Hams......................
Large Hams...........................

5 80 Meats out of pickle lc. less
Barrel Pork—

Canadian heavy mess
“ short cut.......

Plate beef.............................
Lard, tierces, per lb.........

Tabs...................................
Palis .................

Compounds..........................

21 50
12 60

6«

8*

6 5 6 6*
6

7* 8
6 . 6* 6«

5
«« II* 7 6
8 K« 5 « 6
7 8* 8* 7
9 8* 10 12
5* 6* IS*
7* 8 8*
8 8* 9

10 « 8* 10 a* 10«
1 60 2 t>0 2 00

2 26 2 00 2 26
2 60

3 10 3 00 8 60
3 30 5 00

2 10
4 60

10« 11
6 6*

12 11 11*

15« I4« 15
12* 12 12 « II 12
14 13 « 1 1 14 16
13 12* 13
13 II h*
16 II* 15

23 00 21 60 21 60 22 60
22 00 23 00 23 60 23 00 24 00
18 60 15 00 14 00 16 00

11 10*1 11 114* 12*
11 ii* 12* 12*

ll« ii* h* 12* 13
9 {*ii 8* 10 «

: I

»

995



* firr '?!

4») THE CANADIAN (HtOCEli

Borden’s Brands of Condensed Milk and Evaporated 
Cream at Canadian Prices.

BofiÔEr

We beg to announce that we have established a branch factory at Ingersoll, 
Ont., and that we are now prepared to fill all orders for the Canadian trade 
promptly, and at considerably reduced prices, owing to the establishment of 
the Canadian Branch. Our Eagle Brand Condensed Milk, Gold Seal 
Brand Condensed Milk and Peerless Brand Evaporated Cream,
unsweetened, can be obtained through our local representatives.

)i\ÜENjS,

|5l-
Jiff

(REAM
uNsvve.fcTENfc O-.

BORDEN’S CONDENSED MILK CO.
Originators of Condensed Milk. Established 1857.

.Selling representatives in Canada : F. W. Hudson S Co., Toronto. W. H. Dumi, Montreal. Erb & Renkln, Halifax. W. 
Clawson & Co., St. John, N.B., also Shallcross, Macaulay S Co., Victoria and Vancouver, B.C.

HONESTY IS THE BEST POLICY
But one must be honest to themselves also. We believe in giving 
good measure just as much as anybody does, but when it comes 
to giving away all your profits, it is a very different matter.

Wilson’s Scales are Honest to Buyer and Seller.
They weigh accurately, giving full measure and yet retain the 
profit for the grocer.
Let us send you full particulars of our BALL BEARING COM
PUTING SCALE OFFER, upon easy terms of payment.

COFFEE

Old Government Java.........
Rio ..............................................

Plantation Ceylon..................
Porto Rico.................................
Gautemala ................................
Jamaica. ................................
Maracaibo ................................

NUTS
Brazil............................................
Valencia shelled almonds.....
Tarragona almonds..................
Formegetta almonds................
Jordan shelled almonds.......
Peanuts (roasted)......................

“ (green)...........................
Cucoanuts, per sack..................

" per doz.....................
Grenoble walnuts......................
Mar bo t walnuts..........................
Bordeaux walnuts.....................
Sicily Alberts...............................
Naples Alberts............................
Pecans............................................
Shelled Walnuts........................

SODA
Bl-carb,standard, 112-lb. keg[
Hal soda, per bbl........
Sal Soda, per keg.......

SPICES
Pepper, black,ground,In kegSj 

pails, boxes..
“ In 6-lb. cans
“ whole ............

Pepper, white,ground, In kegs
pails, boxes..........

“ 6-lb. cans................
“ whole ................

Ginger, Jamaica .................
Gloves, whole.......................
Pure mixed spice.................
Cassia.......................................
Cream tartar, French........

“ “ best ...............
Allspice .................................

WOODENWARE
Palls No. 1,2-hoop..............

“ “ 3-hoop...............
“ hall, and covers...... .
‘1 quarter, Jam and covers

candy, and covers.......
Tubs No. 0 

• 1 
. «« 2
“ “ 8

CANADIAN 
MANUFACTURES 
FOR CANADA

C. WILSON & SON
TORONTO69 ESPLANADE ST. E.

Montreal. Toronto. St. J 
Hal.... 24 23 28 26

27 22 30 26
10 7 12 12
29 9*

26
10*
30 29

22 25 24
22 26 24

18 16 20 18
.....

18 18 18 12

13 14 16 16
27 2a 30 36 30

11 IIX 12
10*

42 40 43
6* 13 8 10 9
«X 7*4 7 9

3 25 3 76
60
10*

3 60
60
11... 10

JO 8 ‘6 10*
9 8 8*
9 «X 10* -X

10
16 17 13 16 13

1 ..... 18 18 •23

1 66 1 80 2 00 2 26 1 70
70 76 80 90 86
96 1 00 1 00 95

16 18 18 14
14 17 19 16
16 17 19 12
26 27 26 27 24
25 26 26 26 20
23 26 23 26 20
19 26 22 26 2012 30 14 36 18
26 30 26 30 26
13 18 20 40 16

26 24 26 20
28 26 30 26

10 16 13 16 16

1 6.5 1 65
1 80 1 70
1 65 1 60
1 15 1 10

2 60 2 90 2 40
10 00 10 16 8 60
6 00 8 16 7 01
7 00 7 16

6 16
6 0J
6 26

PETROLEUM
Photogene...................... ........
Canadian water white......
Sarnia water white..............
Sarnia prime white..........
American water white...........
Pratt’s Astral (barrels extra)

Black- TEAS
Congou—Halt-chests Kalso w •

Monlng, Paklng..............  |
Caddies Paklng, Kalsow..

Indian—Darjeellngs ................
Assam Pekoes........................... |
Pekoe Souchong......................

Ceylon—Broken Pekoes...........
Pekoes.......................................
Pekoe Souchong...................... i

China Greens— 
Gnnpowder-Cases.extra Aral | 

Half-chests, ordinary A rets 
Young Hyson—Cases, sifted

extra Brats..........................
Cases, small leaf, Arsis.....
Halt-cheats, ordinary Brain
Half-chests, seconds.........

“ thirds................. I
“ common........... I

Plngsueys—
Young Hyson, X-cbests,Brats 

“ “ “ seconds
“ Half-boxes, Brats ...
“ “ seconds

Japans—
*-chests, finest May pickings
Choice.........................................
Finest...........................................
Fine............................................. !
Good medium....................
Medium................................
Good common ...................
Common ...........................
Nagasaki, *-chests, Pekoe...

“ “ Oolong..
“ “ Gunpowder
“ •• Sittings........

RIOE, MACARONI, 
8AQO, TAPIOOA.

Rice—Standard B.......................
Patna, per lb ..........
Japan ..................................
Imperial Seeta................
Extra Burmah .............
Java, extra................

Macaroni, dom’lc. per lb., bulk 
“ imp’d, 1-lb. pkg., French 
“ ,r Italian

Sago................................................
Tapioca....... ................... ............

Montreal. Toronto.

17 17*
MX 16X 16
16 17 16lg 17

18 15 15*
17* 18

18* 19 17 17X

13 60 ,2 60
17 40 19 60
36 66 36 66
20 40 20 40
18 25 18 26
35 42 36 42
20 30 20 30
17* 40 17 36

4*2 60 42 60
22 28 22 28

42 60 42 50
16 40 35 40
22 38 28 38
17 19 23
15 17 16 18
13 14 14 16

28 32 38 32
16 19 16 19
28 32 28 32
16 19 16 19

38 40 88 40
32 36 83 37
28 30 30 32
•26 27 27 30
22 24 25 28
19 20 21 23
16 18 19 20
13 16 17 19
16 22
14 16
16 19
7X 11

00 8 10 «X
26 4 60 «X 6
40 4 90 6X 6
60 4 90 4* «X

<X 4X
6 6X

31< 4* 7X
8 12 9 17
8 10 1' 11*
3X 3* w. 4

3X •ax »X

St. Join.
Hall fa a

16*
16* 
16* 
171 
16*

17

80
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5c. PACKAGE
,is 5c. package is a seller. Have you stocked it yet ? A handy size, catchy price and finest quality.

JAMES’ “DOME” LEAD
NAZ. G. A. LAMBE & CO., Canadian Agents.

Gillard’s Sauce Gillard’s Pickle
Is still the best and cheapest.

AS SUPPLIED TO

HIS MAJESTY THE KING

The most delicious English pickle made.

AND

HIS ROYAL HIGHNESS THE PRINCE OF WALES, K.G., Etc.
Sole Proprietor»:

(HLLARD & CO., Limited, LONDON, ENQ.

815
815
Si*
Si:
Sfe
fe
ll
bsr
!
8,
Sr
b
81/
b
b
b
b
b
81:
lr.
&
lb

Pure Gold Jelly Powder 
Pure Gold Flavoring Extracts 
Pure Gold Baking Powder

WE MAKE THE DEMAND, YOU SELL THE GOODS EASILY.
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THE INTERCOLONIAL EXHIBIT.

WALL space of some 140 feet was 
devoted to the exhibit of the Inter
colonial Railway at the Toronto 

Exhibition this year. This was used to dis 
play 35 large and handsome reproductions 
of scenes, illustrating the country through 
which the Maiitime Express passes. They 
included views in the Provinces of Quebec, 
New lirunswick, Nova Scotia and Prince 
Edward Island. There were summer 
resorts, fishing and hunting regions and 
sea bathing spots depicted, all calculated 
to entrance the minds of would-be tourists. 
A handsome centre to the exhibit was a 
large moose head, the trade crest of the 
railway company, which stood out from the 
wall in all its natural might. Among the 
pictures, one of the most striking was the 
photograph of the Miramichi moose, shot 
this year by Robert 11. Armstrong.

The exhibit was prepared by Mr. W. L. 
Creighton, the advertising agent of the 
railway company, and during the two weeks 
of the Exposition it was in charge of Mr. 
N. Weathcrston, the travelling freight and 
passenger agent. Mr. Weatherston was able, 
from his 15 years' service on the railway, 
to give excellent information to the many 
inquirers who passed by and admired the 
pictures. Indeed, the exhibit attracted 
much attention, and there was great eager
ness evinced to secure the literature that 
had been prepared for distribution. Many 
people were surprised to learn of the facili
ties afforded Dy the railway company to 
summer tourists. From June 1 to Sep 
tember 30, greatly reduced rates are in 
force, with a good return up to November 1, 
and with very liberal stop-over privileges at 
all the principal points of interest.

Anyone who was unable to see the pic
tures shown by the Intercolonial is reminded 
that descriptive literature will always be 
readily supplied at the company's offices, 
which will explain everything about travel 
on that railway.

WEDDINGS IN THE TRADE.

Geo. C. Hanna, meichant, Wingham. 
Ont., was united in marriage on September 
9, to Miss Carrie Fisher, daughter of Lost- 
master F isher of the same town.

On September 9 W. A. Burrows, one of 
the leading business men of Fort Arthur, 
was united in the bonds of matrimony to 
Miss Marion, daughter of W. H. Long
worthy. -—

M. 1*. Ryan, commission merch^jyt and 
pork packer, Toronto, was united/ïnïnà*^ 

riage last week with Miss Kub-ÿ'Shea, only 
daughter of James Shea, the well-known 
dry goods and millinery merchant, Hamilton.

MAQOR’S 
DELICIOUS 
PATENT 
FLOUR.

The Purest Flour Made makes 
Delicious Bread, Cakes and Pastry.

Prices For Uarh Unequalled.
JOHN MAGOR & CO., MONTREAL

WELFORD BROS.,
LONDON, ONT.

Having the most improved Broom Machinery and 
good workmen we are in shape to give satisfaction.

UNION LABEL on all our Brooms. 
Sample orders of six dozen or more sent to any 
address, freight prepaid. Write for Price List.

VALENCIAS
New Fruit in Store.

WARREN BROS. & CO.
TORONTO.

TABLE SALT
Ask your wholesale grocer for it.
Put up in 24 3 lb. cartoons in a 
case, and in 50 lb. box.

TORONTO BALT WORKS, Toronto, Ont, 
Agents for the Cansdisn Salt Co., Windsor Uni ^

COTTON
CLOTHES
LINES
- AND -

COTTON
TWINE

Cotton Lines are as cheap as Sisal or Manila 
and much better.

For sale by all Wholesale Dealers 

See that you get them.

*'WWWWWWVWWWWWVWWWWV%

Up-to-date Show-Card Writing \
s

an illustrated treatise ou the art of show-card ami ticket lettering, j
tells all. Paper cover, price $1.00 post paid. Address the author, i

W. EDWARDS, Carteton Place, Out.
VAAAAAWWVWWWWWWV g,

“Sarnia” OIL
Equal to best American Oil. GROCERS ALL SELL IT.

THc QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONI
SAMUEL ROGERS, President.

ti.O.B. Manitoba Patent
surpasses in whiteness and purity any All Manitoba patent flrur of s ue 
price, and has equal strength.

We have considerable Bran and Shorts to offer In mixed cars 
Our CALLA LILY Is A1 family flour.

MODEL ROLLER MILLS, F=erFh, Or,v ----------------------------------------------

Austrian Sugar
ON SPOT-TO ARRIVE or FOR IMPORT.

Samples and quotations on application.

ALEX. WILLS, 27 St. Sacrament Street. MONTREAL

MANUFACTURERS OF

Brooms Whisks 
ROPEl leaatndeweb Halters

BUY

Star Brand

FLOUR 
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Established 1845.

i and a-lb. Tins.

ppM^t "

COFFEE
S h a. A S . EWI N G

MODERN MACHINERY. UP-TO-DATE METHODS. Established 1845.

S. H. & A. S. EWING S
HICH-CRADE

COFFEE and SPICES
"Tin; goods that have stood the test of time."
" The perfected products of 57 years' study and experience."
(Have you seen the new M Spice package "Prince of Wales' " bran l ‘ Write for sample.)

S. H. & A. S. EWING,Montreal Coffee and Spice Steam Mills,

55 Cote St., MONTREAL, P.Q.

BROOMS.
We have a carload—seven hundred dozens. They are well bought, and the 

nimble sixpence is what we are after.
Try one lot of our six-dozen assortment for eleven dollars.
Freight paid to your station or wharf.
Return at our expense if not satisfactory.

F\ J. CASTLE - OTTAWA.
Subscriber» wanting goods or special quo- 

t., 1 tuns on anything anywhere in Canada, at 
any time, can get them by mail or wire by 
CM responding with THE CANADIAN,GBOCER, 
Toronto or Montreal.

Established 1862.

E. THOMPSON & CO
Persons addressing advertisers will 

kindly mention having seen their ad
vertisement in The Canadian Grocer.

COX’S GELATINE «SS»
ESTABLISHED I72S.

.«mu lor Canada!
C. K COLSON A SON, Montreal.
I) MASSON A CO., Montreal.
ARTHUR P. TIPPET A CO.,

Toronto. Si. John, N.B., and Montreal

LIVERPOOL,
Offices ii Victoria St. . . . ENÜ.
Warehouses 48-52 Thomas St.

We solicit correspondence and offers of all kinds
of CANNED GOODS and DRIED FRUITS,
etc., suitable for the English and Continental 
markets. Consignments will receive best attention 
and advances made when required.

Reference—Canadian Bank of Commerce.

Toronto Fruit Merchants.

McWilliam & 
Even’}
Comm 
Merchant».

eristt
iarion

Fruit Importer» 
and Exporter».

SEASON 1902.

i Buffer 
Tubs

* >1 «1er now—ship when required. 
- l>ods—fair price.

$ WALTER WOODS 4 CO. |
} HAMILTON. t

American Agent—

Q. H. THOriPSON,
107 Hudson St., NEW YORK.

ABE YOU USING OUR

THE SYDENHAM GLASS CO.,
Of WALLACE BURG, Limited.

Cold Blast 
or Jubilee 

Globes
Aetna or 
Quaker Flint 
Chimneys?

Give them a Trial.

Canadian Apple» 
a Specialty.

COR K KSPON DENCH SOLICITED.
Quote us if you have anything to offer.
Ask for out prices when requiring fruit.

85 snd 27 Church St.,TOROIITO. Can.
Long Distance ' Phone Main 645.
Warehouse ' Phone Main 3394.

California Fruits
Canadian Peaches, Plums, 

Tomatoes.
Fresh arrivals daily at lowe t market prices.

Full stock of Oranges, Lemons and 
Bananas always on hand

HUSBAND r‘
• 2 Colborne St.. TORONTO.

Phones, Main W, Main 3428.
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BUSINESS CHANGES.

DIEKIU EUES, ASSIGNMKNTS, COM
PROMISES.

A
l, \ l-OMAINK, general mer 

«liant, Druinmomlvilh*. Que., 
e has assigned and his < re«litors 
held a meeting «»n September 15.

The Eastern Canada Tea Co., Sydney, 
\.S.. lias assigned.

Samuel < >. Hall. groc-r. l.awrenei-town, 
N'.S., lias assigned.

.J. A. Berulx-, general merchant. St. 
Eabi«n. Qu«-., lias assigned.

Juste- Poirier, general niereliant, ( ara 
\. P>.. lias assigned to the sheriff.

P. (iagnon, general merchant, St. 
I- Ja\ i« Station. Qu«;., lias elie«te«l a <<>m 
promis*-.

The oftï-r i«> eoinprojni e <>f J. A. Loin 
m.-, St. Johns, Qu«*.. was refused, and lu
ll as assign«;«l.

Mis. J. A. Bl«m«lin, general merchant, 
St. Maurice, Champlain Co., One., has 
coiiipr» miised.

Tl,, creditors of A. Lafontaine, general 
merchant, Drummond vi 11«-, One., meet on 
Sej item her 22.

p. Morin, general merchant, St. 1 He. 
<jue.. i> olic-ring t<> compromise at JUc. 
on the dollar cash.

( ; Leblanc A Co., general merchants. 
Napicrx i 11 «-, Oie*., have assigned to J .a 
marche A: Benoit.

The creditors of !.. V I)«-spins, general 
lHi.-jvliaiit; (Îrand halls, N.B., hel«l a meet
ing «m the JOth inst.

The creditors of Juste Poirier, general 
merchant, Catanpu-t. N.B., held a meet 
ing on the J >th inst.

The offer of Kdward Pinm.-gan, grocer, 
St. Joliii. N.B.. to compromise at 15 p«-r 
cent, has been accepted.

Mason A Stewart, general merchants. 
Parrsboro', VS., an; offering to coin 
promise at 15 per cent.

Jules Palanleau, wholesale* and retail 
tobacco merchant, Montreal, is «dieting 
J5< . on the dollar cash.

The creditors «»f Robitailh; Frercs, gen 
«•ral m«-r« hants, Lake Megant i<-, Qu«\, h«>l«I 
a meeting on September 22.

The chaltt.J moi t«gag«-c is in possession 
of tin; pnuuises of Sigmund Crass, gro- 
« er, \ an< « >u\ < r. and the stock is ad\er- 
i is« d for sale.

Edw in B. Hill, general merchant, Le 
fr«>y. Out., has assigned to John Elliott, 
aiul a iiu-ct ing <>l creditor.- was hel«I mi 
the 2'JihI inst.

( )b*-J. A. Ham, general merchant, 
Mahoiie Bay . \.S., is olieiing 5U per « eat.. 
payable within JO «lays, and asks six and 
nine months extension on the balance.

PARTNERSHIPS FORMED 
DISSOLVED.

AND

J. \\. Cordon «V
chants, Boucherville, 
solved.

<>., general mer- 
Ont., have dis-

IIupper A, Fleming, grocers, Ottawa, 
have dissolved and are succeeded by Hop
per & Brown.

M. Stier A (Jo., general merchants, 
Montreal, have dissolve*! ; Mrs. Moses 
Stier has registered.

Merriman A Ross, wholesale and retail 
grocers, St. Catharines, Ont., have dis
solved ; W. II. Merriman continues.

SALES MADE AND PENDl NO.
Mrs, R. L. Johnston, dealer in sun

dries, Arrowhead., B.O.. is advertising her 
stock for sale.

The stock of A. 1). M. Bertrand, gen
eral merchant, St. Raymond, Que., lias 
been s«J«l at (Hie. on the dollar.

The assets of K. Einnson, g<-neral, and 
lumber merchant. Ic«-lan<lic River. Man.. 
arc advertised for sale bv t«-m!er up to 
Sept«-mb*T 2 1.

CHANCES.
Wilfrid Bousipiet, grocer, Maisonneuve, 

Qu<-., has registered.
The St. Johns Creamery, St. Johns, 

Qu«-., has registered.
Marie A. Case, grocer, Toronto, has 

sold out to J. Duggan.
Hunter A Thomas, general merchants, 

Foster, Que., have registered.
W. J. Flynn, ihjuor merchant, Ottawa, 

is succeeded by Antoine Richer.
Henry Oliver A Co., grocers, Toronto, 

have sol* I out to J. Y ake A Son.
J. S. Mcjviiy, milhr, Boissevain, Man., 

has sold oirt to J. W. Knit tie A Co.
The stocll <>f A. B. Wark, grocer. Ham 

ilton, has bVen s«>l«l to W. H. Ryckman A 
Co.

John Dobbin, general merchant, Regina, 
N.W.T., has sol«l out to George Mickh- 
borough.

H. J. McLean, confectioner, Hoik | 
Man., has sold out to E. J. Merrill.

Manuel Y. Gonzalez Co., dealers J 
cigars, etc., Montreal, have register*-.

The Imperial Cigarette and Tuba , 
Co., St. John, N.B., is opening a bra I 
at Vancouver.

J. F. F umerton AM Jo., general n , 
chants, Treherne, Man., Sjave sold out 
J. K. McLennan. \

Tw«-e<l A Ewart, general merchai 
Medicine Hat, N.W.T., have sold out . 
Stewart, Clarke A Co.

Banbury, Cour ley A Banbury, bank «• 
Wolselev, N.W/I'., are succeeded by « 
Union Bank of Canada.

The estate of R. A. Lawrence, gen. . 
merchant, Wetaskiwin, N.W/I'.. lias I i 
sold at (>>Qe. on the dollar.

The business formerly conducted u i 
the style of Thomas Cahill, jr., g«;a ,1 
merchant, Lake Talon, Ont., is now 
under the name of Cahill Bros.

FIRES.

Thomas Embleton, grocer, Rossi;, 
B.C., has sustained loss bv lire.

J. M. Nelson, general merchant, !• 
peranceville, Ont., was burned out.

Corbett Bros., grocers, Toronto, h , . 
sustained a small loss by lire ; insured

John E. Brown, dealer in hides, w I. 
etc., Hamilton, Ont., lias sustained ! — 
by lire ; insured.

Ebenezer Crow, general merchant ... I
sawmill owner, Green’s Harbor,
foimdland, was burned out, sustuinii, a
total loss with no insurance.

DEATHS.
W. L. Shields, general merchant ad

sawmill owner, Coboconk, Ont., is «I- i

POPULARITY it the proof of merit, and no brand ha» 
over achieved popularity to quiekly a.

BOBS
CHEWING TOBACCO

In 6 and lSe. Place.

BOBS ooets yon only 86 eente, 
and pays n good profit.

BOBS le well advertised.
BOBS le selling well In almost 

every store from the Atlantic 
to the Pacific.

BOSS is A BIO PLUO POB 
LITTLE MONEY

Made by

THE EMPIRE TOBACCO CO.
MONTREAL, QUE.

LIMITED

■ | MINI it. v ■ ■«#¥«
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Why do so many Canadians drink

Ceylon Tea?
The reason is not hard to find. It is because it is 
the best tea imported into Canada, and because it $ 
is best there is a popular demand for it.

People who once try Ceylon Tea never go 
back again to other kinds.

They stay right with it and use it all the time. £
1 ; 1 

The grocers who push Ceylon Teas know £
this because their sales are constantly increasing £
instead of diminishing as the sales of some other £
teas are doing.

Push the sale of

Ceylon Tea
and your business will increase steadily. £

*5
l
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WHY ARE

Southwell's
Jams

superior to all other 
Imported Lines ?

each Jam 
has theBecause

individual flavor of its own fruit.
Many imported Jams taste all alike.

Southwell’s Don’t.
WRITE FOR PRICE LIST, ETC.

FRANK MAGOR & CO.
16 St. John St.. MONTREAL.

DOMINION AGENTS

Handle only the Best !
Cillett’s Perfumed Lye

is the Standard article.

There are many imitations of it 
being offered, Refuse Them 
and handle only the original and 
Best, the kind that pleases 
your customers and gives you 
no trouble to sell.

Ask Your Jobber for it.

E. W. CILLETT COMPANY LIMITED
London,

Eng. TORONTO, ONT. Chicago,
111.

Current Market Quotations for Proprietary Articles
Sept. 18, 1903.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy. The editors do not supervise them, 
of a change is made, either an advance or 
decline, it is referred to in the market 
reports, as a matter of news whether manu
facturers request it or not.

BAKING POWDER,
Go ik's Friend— Per doz.

Size 1, In 3 and 4 doz. boxes............... $ i 40
“ 10 , In 4 doz. boxes..............
" 3 in 6 “ .................
" 18, in 6 “ .................
" S, In 4 “ .................

Pound tine, 3 doz. In case........
13oz. tins, 3 “ “ .........
5-lb. tins, “ “ .......
Dlamond- 

1 lb. tins, 3 doz. 
ft lb. tins, 8 "
ft lb. tins, 4

3 10
70 
46

3 00 
2 40 

14 00
. GILLAED & CO.

incase.........per doz. 3 00
1 35 
0 75

IMPERIAL BAKING POWDER.

Per Doz.
10c. $0 85

3 " 6-oz. I 75
1 ” 12-oz. 3 .Vf
2 and 3 doz. 12-oz. 3 40
2 an I 3 doz. 16-oz. 4 35
ft^doz 2ft-lb. 10 50

2ft-lb. 10 40
ft and 1 doz. 5-lb 19 50

MAGIC BAKING POWDER

Sizes. Per Doz. 
5c. $ 40

12-oz.
12 oz.

6-oz. J Pe** ease. 
1 -oz. f 11 55 
îe-oz J

VIENNA BAKING POWDER.

1 lb tins, 4 doz, in box........
ft lb. tins, 4 “ “ ..........
ft lb. tin*, 4 “ “ .........
3 oz. in paner, 4 doz. in box..

Per doz. 
» 2 25 

1 25 
75 
70 
35

0 16

1 15

doz. net. 
4 35 
4 10 
3 85 
3 60

ft size, 5 doz. in case—ft size, o aoz. in 
ft size, 4 doz in c
1 i

FOWDIB ft Fins.............
.......... 40 Fins.................
......... 75 Très fins.........
.......... 1 25 Extra fins __

Bur extra fins .

BLACKING.
SHOE POLISH.

Henri Jonas k Co. Per gross
Jonas' ...............................................  $9 00
Froments .......................................... 7 50
Military dressing.....................   24 00

BLUE.
Keen s Oxford per lb...................... $0 17

In 10 box lots or case ............ 0 16
Reckibt’s Square Blue 12-lb. box... 0 17 
Reckitt’s Square Blue, 5 box lots.

BLACK LEAD.
Keckitt's per box.............................
Box contains either 1 gro , i oz. 

size ; ft gro., 2 oz. or ft gro. 4 oz 
OOBN BROOMS

BOECKH BROS * COMPANY 
Bamboo Handles,A, 4 strings.......

B, 4 strings........
C, 3 strings.......
D, 3 strings.......
F, 3 strings......... 3 3o
6, 3 strings......... 3 10
I, 3 strings......... 2 85

BISCUITS.
CARR A CO. LIMITED.

Frank Magor k Co., Agents
Cafe Noir.............................................. 0 15
Ensign ................................................. 0 12%
Metropolitan mixed .........................  0 09

Special price list of Fancy Tins for Xmas 
trade and other lines on application.

canned goods.
MUSHROOMS.

Henri Jonas k Co.
Mushrooms, Rionel .....................

" 1st choice Dutheil..........
" 1st choice Lenoir..........
" extra Lenoir ..............

Per case, 100 tins.
FRENCH PEAS-DELORYS 

Henri Jonas k Co.
Moyen's No 3.......................... ...

~ ‘ 0 60 
12 50
14 00
15 00
16 60

$15 50
18 50
19 50 
22 00

•9 00 
10 “

FRENCH SARDINES. 
Henri Jonas k Co.

Trefavennes.................................. $9 50
Rolland................................ 9 60 10 00
Delory............................................. 10 60
Club Alpins.................................... 2 60
CHOCOLATES * COCOAS.

THE COWAN CO. LIMITED.
Cocoa-

Hygienic, 1-lb. tins, per doz.... $7 25
“ ft-lb. tins “ .... 3 75
“ ({-lb. tins “ .... 2 25
“ fancy tins “ .... 0 90

Hygienic,5-lb tins,for soda water 
fountains, restaurants, etc.per
lb................................................ 0 55

Perfection, ft-lb. tins, per doz.. 3 00
Cocoa Essence, sweet,ft-lb. tins ,

per doz....................................... 2 25
Chocolate— per lh.

Queen’s Dessert, %’s and %’s... $0 40
“ " 6 s................... 0 42

Mexican Vanilla, %’s and %’s.. 0 35
Royal Navy Rock “ ,r .. 0 30
Diamond “ " .. 0 25

“ 8 s......... 0 28
JOHN P. MOTT k CO.'S

R. S. Molndoe, Agent, Toronto.
Mott s Broma..........................per lb 0 30
Mott's Prepared Cocoa......................  0 38
Mott's Homeopathic Cocoa (%’s).... 0 12 
Mott’s Breakfast Cocoa (In tins) .... 0 40
Mott's No. 1 Chocolate...................... 0 30
Mott’s Breakfast Chocolate............... 0 28
Mott's Caraocas Chocolate...............  0 40
Mott’s Diamond Chocolate...............  0 28
Mott’s French-Oan. Chocolate.......... 0 18
Mott's Navy or Cooking Chocolate.. 0 58
Mott’s Cocoa Nlbbs........................... 0 35
Mott's Cocoa Shells............................  0 06
Vanilla Sticks, per gross................... 0 90
Mott’s Confectionery Chocolate 0 21 0 43 
Mott's Sweet Chocolate Liquors 0 19 0 30
Chocolate— fry’s.

Caraocas, ft's, 6-lb. boxes............
Vanilla, ft*s..................................

"Gold Medal" Sweet, ft's, 6 lb.bxs 
Pure, unsweetened, ft's. 6 lb. bxs 
Fry’s "Diamond," ft's, 14 lb. bxs
Fry’s "Monogram/’ ft's 141b. bxs __

Cocoa— per doz
Concentrated,ft's 1 doz. in box.. 2 40 

4 60 
8 15

per lb.
0 42 
0 43 
0 29 
0 42 
0 24 
0 84

W
Homoeopathic, ft’s 141b. boxes.. 

" ft lbs. 11 b. boxes

Epps’s cocoa, case of 14 lbs., per lb.. 0 35
SmaUer quantifies...................... 0 37%

CADBURY'S.

Frank Magor k Co., Agents, pc, doz
Cocoa essence, 3 ox. packages.......... *) 65
Mexican chocolate, ft andft lb. pkgs. 6 40
Rook Chocolate, loose........................ 0 40

" " 1-lb. tins................. 0 42
Nibs, 11-lb. tins...............  0 351/,

üiliMMWMlTCilICHOCOlftT-MENIER]

CHOCOLATE-MEN 1ER.

itF*;

S’g’fc’

Walter Baker & Co., Limite i
i" • !l--

Premium No. 1 chocolate,12-lb boxes.*
Vanilla chocolate 6-lb boxes........... it
German sweet, 6-lb. boxes................... 27 (
B’kfast cocoa, ft-lb. tins, plain ; 6-lb.

boxes ..............   5i
Cracked cocoa, ft-lb. pkgs. 12-lb. bxs.
Caracas sweet chocolate, 6-lb. boxes
Soluble chocolate (hot or cold soda)

1-lb.cans ...........................................
Vanilla chocolate wafers, 48 to box, 

per box ................................   I
CHEESE.

Imperial—Large rise jars, per doz. $ S
Medium size Jars...................... 4
Small size jars........................... 2 -
Individual size jars.................... 1

Imperial Holder—Large size ......... 16
Medium size................................ 15
Small size.................................... 12

Roquefort—Large size, per doz..............  2
Small size..................................... 1
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I “THE EDWAÇDSBUHG BRANDS 99

Starch
and Syrup

Are well known all over the Dominion as a STANDARD OF QUALITY. 
ASSORTED STOCKS of all styles of packages now on hand, and PROMPT SHIP
MENT guaranteed.

EDWARDSBURG STARCH CO’Y, Limited
Established 1858.

16* St. James St.,
MONTREAL.

Works:

CARDINAL, ONT.
63 Front St. East,

TORONTO

COFFEE.
JAMES TURNER & GO. per lb. 

M« i......................................................... 0 38
Daii.-iûCue.................................................. 0 28
Cairo.......................................................... 0 20
SirUr......................................................... 0 17
Oi l Out h Rio  o 12%

it n. mirciau, Montreal, per IK
"(Hu Crow" Java...................................... 0 25

Mocha.................................. 0 25
"( .inlur Java.......................................... 0 30

Mocha...................................... 0 30
15 ir old Mandheling Java and

ml picked Mocha ...................... 0 50
1 h fancy Lina choice pure coffee,

i i ins per ease.................................. 0 20
M.i i:-.n Hunt’s Coffee, 1-lb. tins .... 0 31

“ “ 2-lb. Lina----- 0 30
lo delivered in Ontario and Quebec.

CONDENSED MILK.

K/C

O.DLN3I01

Borden’s Condensed Milk Go.
, Brand... ..................................$i
‘••it Seal 1 Brand................................. 1 ,

• - lets " Brand Evaporated Cream 1
CLOTHES FINN.

UNITED K.iCT >RIES, LIMITED. 
*ica Blue (full oouni), 5 groee in
-•-ee, per caee.................................. Oi

« lot packages 13 to a oase).............. 0
■ » ‘i- nackagea (12 toaoeae)............. 0 1
COUPON BOOKS—ALLISON’ 

For sale in Canada by-The Eby, Blaln ( 
i.cuiLeil, Toronto C. O. Beaucheml 
*:•}», Montreal
in, $^.$3, $5, $10 and $20 books.

Un- Covers t 
num Ooupoi 

. , bered number
1,1 '‘>UJ Of leas than 100 

1 kind assorted 
lU ; i f>0) books
5 0 1 000books........ 3cf

4r\
sy2o.

4%C
4o.
S/4o

Allison’s Coupon Pass Book
1 00 books.............................3 cents each
2 00 books.............................3 cents each
3 00 books.............................3 cents each
5 00 books.............................4 cents each

10 00 books.............................5% cents each
15 00 books.............................6/2 cents each
20 00 books.............................7l/s cents each
25 00 books.............................8 cents each
50 00 books.............................12 cents each

EXTRACTS.
Henri Jonas * Co. Per gross.

8 oz. London Extracts........................$6 00
2 oz. “ “ (no corkscrews) 5 50
2 oz. “ _______
2 oz. Spruce essence...............
2 oz. “ “ ...............
2 oz. Anchor extracts ...........
4 oz. “ " ................
1 oz. " “ ...............
1 lb. “ “ ...............
1 oz. Flat “ ...............
2 oz. Flat bottle extracts ..
2 oz. Square “ ................
4 oz. “ “ corked).
8 oz. “ “ “

8 oz. 
8 oz.

glass stop extracts

9 00 
.. 6 00 
.. 9 00 
.. 12 GO 
.. 21 00 
.. 36 00 
.. 70 00 
.. 9 00 
.. 18 00 
.. 21 00 
. 36 00 
.. 72 00 
Per doz. 

.. 3 50 

.. 7 00 
Per doz.

2% oz. Round quintessence extracts 2 00 
4 oz. Jockey decanters “ ..3 50

FOOD.
Pdi doz.

Robinson’s Patent Barley % lb tins 1 25 
“ “ “ lib. tins 2 Ufi

" Groats, % lb. tins 125 
“ “ “ fib. tins 8 25

GINGER ALE<fc SODA WATER
Cantrell & Cochrane’s Imported 

Ginger Ale and Club Soda Water... $1 40
JAMS AND JELLIES. 

southwell'e ooors. per doz 
Frank Magor St Co., Agents.

Or xnge Marmalade..............................
Clear Jelly Marmalade ....................
Strawberry W. F. Jam........................
Raspberry " " ........................
Apricot “ “ ........................
Black Curran " ............. ....
Other Jams, W. F.................... 1 55
Red Currant Jelly...............................
Jams— T. upton A 00.
12-oz. glass jars, per doz............
1 lb. glass Jars 2 doz, In case, per doz 
2%-Ib. tin pail, 2 doz. in crate, per ll>.
5-lb. tin pails, Spalls in crate, per lb 
7-lb wood pails, 6 " “ "

1
1 8U
2 00 
1 00 
1 75 
1 85 
1 90 
1 76

$0 95 
1 50 
0 09
0 (J60 06

14-lb. wood pails, per lb.................... 0 06
30-lb “ “ “ .................... 0 CO
Jellies—
1-lb. glass jars, per doz.........................  $151
7-lb. wood pails, per lb.......................... 0 19
14-lb..................................................  0 19
30-lb. “ " “ .......................... 0(9

Lit ORICE.
YOUNG A SMYLIE'S LIST.

5-lb. boxes, wood or paper, per lb . $0 4» 
Fancy boxes (36 or 50 sticks) per box 1 i 5
" Ringed” 5 lb. boxes, per lb............. 0 40
11 Acme ’ ' Pelletp, 5 lb. cans, per can.. 2 00 
"Acme" Pelletr, fancy boxes 40)

per box............................................... 1 50
Tar, Licorioe and Tolu Wafers, 5 lb.

cans, per can....................................  3 00
Licorioe Lozenges, 5 lb. glass jars___ 1 75

“ “ 20 5 lb. cans............. 1 50
“Purify ” Licorioe 10 sticks............. 1 45

“ “ 100 sticks ............. U 73
Dulce Urge cent sticks .100 in box

LIQUORS.
OCUSAO IN GASES, 

fh. Richard.
8.0. Quarts, 12 s..............................................$22 50
F C. “ “ ..............................................  15 00
F.C. 1 15 bottles, 180's.................................. . 2 00
V.H.O. P. “ “.............................................. 12 (0
V.S.O P. pints, 21's...................................... 13 00
V.S.O P. Va'pints, 48's.................................. 14 00
V.S.O.P. 1-15 bottles, ISO's ...................... 20 00
V.S.O. quarts, 12s ................................ 10 00
V.S.O. 1-15 hollies, 180’s.............................. 18 00
V.o. quarts, 12’s.......................................... . 8 50
V.O. pints, 2Ps ............................................. 9 50
V.O. ‘/.. pints, 48's.......................................... 10 50
V.O. 1-15 bottles, 18o s.................................. 14 U)
V.O. deeanttrs, 12’s...................................... !0 5 •
V.O. " pints, 20V.......................... 13 00
V.O. flasks. Imp. pints, with thumbUrs 9 75 
V.O. “ Reputed “ “ 21’ . 10 50
V.O. “ “ no “ ; I s. 9 50

Chas. Couturier.
Quarts, 12 s...................................................... 7 00
% bottles, 2I s.................................................. 8 00
V4 “ 48's.................................................. 9 00
1-15 boi Lies, 180’s .......................................... 13 50
Flasks, 24 s.................................................. 8 00
V» Flasks, 48 s.................................................. 9 00
Flasks Imperial pints, Copsule, lti's.... 8 00

F. Marion & Cie.
Quarts, 12's...................................................... 6 00
% bottles, 24's.................................................. 7 00
% “ 48's ................................................ 8 (H)
Flasks, reput- d 24 s...................................... 7(0
Flanks, ‘/.-pints, 48's.............................  8 00
1-15 bottles, 180's .................................. 12 50
Flasks, Imp. pints with thumblers, lti's. 8 00

Cignac In Wood. 
Ph. Rchard.

(fa's. Oct's. Dels. Bbls. Hhds.
Couturier... $4 00 $3 95 $3 85 S3 80 .....
Marion.......... 3 75 3 GO 3 50 3 40 ...
Ph Richard

V S O P .. 5 50 5 35 5 25 5 00 ....
K iehard

V.O. proof. 4 25 4 10 4 00 3 93 3 80
Richard 5 up.

uroof V. O. 4 00 3 80 3 70 3 50 3 40
Richard Fine

champagne G 00 5 90
Gin—Pollen Zoon, in Cases.

Red, 15's .................. ..........$10 00
Green, 12's ............ .......... 5 00
Poiu-y, j2's .......... 2 50

Gals. Oct's. Oct's. Bbls. Hhds. 
Gin, P & Z. .$3 15 $3 05 $3 05 $3 00 $2 95

Mijphell Bros. Limited Scotch.
1 case. 5 cases. 

Heather Dew, ordinary qts.
12’s .................................. $ 7 00 $ ti 75

Heather I)ew, stone jars,
Imperial, 12 s................................  12 50 12 25

Heather Dew, oval flasks,
quart, 12'b .................................. 11 25 H 00

Special Reserve, oval. pts. 24s. 11 75 11 50
“ ordinary <its.,

12 a.................................................. 9 00 8 75
Special Reserve, /. bottles,

pints, 24s...................................... 10 00 9 75
Extra Special Liqueur, flagon,

12 s.................................................. 9 50 9 25
Extra Special Liqueur, ordin

ary bottles, 12’s.......................... 9 50 9 25
Heather Dew, flasks, 48's......... 12 00 11 75

“ “ ‘ “ flasks, 60 s.. 9 00 8 75
Mullmore,Imperial oval quart

flasks, 12*8 .................................. 10 00 9 75
Mullmore, fl.sks, Imperial

pints, 21's   10 50 10 25
Mullmore, flasks, ordinary

pints, 24 s .......................... 7 75 7 50
Mullmore, Y» flasks, ordinary,

48's...................................................... 9 00 8 75
Mullmore, ordinary quarts, 12's 6 50 G 25
Mullmore ordinary pints 24 - 7 50 7 25

fccotch Whiskey in Wood.

Gals. < let's. Oct's. Bbls
9 gals. 17gals. 40 gals.

Special
Reserve. $4 51 |4 25 f4 15 $3 90

Heat her Dew
“A'' .......... 4 UO 3 85 3 75 3 65
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Ext ra Special
Liqueur---- 5 00 4 90 4 80 4 75

Oi l oeotvh. ..3,5 3 70 3 65 3 50
Whiskey in Cases.

Mitvhell Bros., Limited—Irish.
Gruiskeeu Jjawn, stone jar, 12's............ £12 50
Old Irish, flasks, Imp. quarts, 12s......... 11 25

“ Special, quarts, 12 s ................ 9 00
“ Imp. pints, 24's............ 11 75

“ round bottle s, quarts, 12 s----- 6 50
“ round '/.-bottles, pints, 24’s.. 8 00
“ JO-o . flasks, 48 s.-....................... 12 00
“ 5-oz. flasks, 60 s......................... 0 00

Irish Whiskey in Wood.
Gal. 'A-Oct. Ort. Bbl-

Mitchell, "Special
Old " . $4 50 £4 40 $4 r5 .<4 10

Mitchell, "Old " 4 00 3 90 3 75 3 65
" B " .. 3 50 3 40 3 30 3 25

“ “C"... 3 00 2 a 8IJ 2 75
Champagne Wine in Cases.

Due de Pierland, quarts, 12 s ................ £14 00
“ " pints, 24'n..................... 15 00

Cardinal, quarts. 12 s ............................... 12 50
“ pints, 24’s................................... 13 50

Vve. Amiot Carte d Or, quarts, 12 s---- 16 Od
“ " pints. 24"s.......  17 00
“ " d Argent, quarts, 12 s 10 50
“ " “ pints, 24 s. 11 50

Blandy Bros Wine.
Blandy's Madeira Wine, in cases.

Very Superior, quarts, 12’s .................. 8 50
Special Selected, quarts, 12's................  10 00
Ixmduu Particular, quarts, 12 s ........... 13 00

Blandy's Malaga, in cases.
Pale Sweet Blue Label, quarts, 12 s... 7 50 

“ White Isabel, quarts, 12 s . 10 00 
Blandy's Sherry, in eases.

Manzanilla, quarts, 12 s ........................ 8 50
Morosa, quarts, 12's................................ 11 00

Blandy's Port Wine, in cases.
Good Fruity, quarts, 12 s ........................ 7 50
Invalid Special, quarts, 12's.................... 12 00

Blandy Bros Wine in Wood.
Gal. Octave.

Madere. No. %.........  £3 50 £3 00
“ No %............................ 4 50 4 00

Malaga Pale Sweet ................ 3 00 2 75
Canadian Whiskies. In barrels.

Gooderham A Worts, 65 0 I’..................£ 4 50
Hiram Walker & Sons " ................ 4 50
J. P Wiser & Sou "   4 49
J. E. Seagram "   4 49
H Corby *   4 49
Gooderham & Worts, 50 O P.................. 4 10
Hiram Walker & Sols "   4 10
.1 P. Wiser 6: Son "   4 08
.7. K. Seagram "   4 OS
H. Corby   4 03
Rye, Gooderham A Worts .................... 2 20
“ Hiram Walker & Sons.................... 2 20
“ J. P Wiser & Son........................... 2 19
“ J. E. Seagram ..   2 19
“ H . Corby............................................. 2 19

Imperial, Walker & Sons........................ 2 90
Canadian Club, Walker & Sons............. 3 60

Less than one bbl. 
per gallon.

65 O. P................................ £4 55
50 O P.............................. 4 15
Rye...................................... 2 2o

LYE (CONCENTRATED).
OILLKTT’K 1’KKFt: M Ki>. ^

1 case ot 4 doz............................................$ 3 60
3 cases "   3 50
5 "   3 40

MINCE MEAT.
Wethey’e Condensed, per gross net $12 00

" per case of doz. net....... 3 00
MUSTARD.

OOLMANS OB IIM B.
D. S.K., % lb. tins, per doz................ £1 40

" % lb. tins, “   2 50
“ lib.tins, “ .......... 6 00

Durham 4 lb. jar, per jar ............ 0 75
" 1 lb. " “   0 25

P. D., % lb. tins, per doz........... 0 85
•• % lb. tins................................. 1 45

Henbi Jonas k Co. Per gross
Pony size.............................................  37 50
Imperial, medium ............................. 9 00
Imperial, large..................................... 12 00
Tumblers................................................ 12 00

Per gross
Mugs..............................................•••• 13 20
Pint jars................................................ If 00
Quart jars............................................. 4 00

E. D. makckau Montreal.
“Condor," 12-lb. boxca

lf -lb. tins ........................... per lb. 0 35
%-lb. tins ........................... “ 0 33
1-lb. tins ........................... " 0 32%
4-lb. jars................................ per jar 1 20
1-lb. jars............................... “ 0 35

"Old Crow, " 12-lb. boxes—
%-lb. tins ......... ................ 0 25
%-lb. tins ......... 0 23
1-lb. tins............. 0 22%

0 70
1-lb. jars............ 0 25

OLIVE OIL
per case

rton A Guestier s quarts................. £8 00
9 00

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lbs.... 0 05% 
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lbs— 0 07% 
Crystal Maize Corn Starch—

1-lb.packages, boxes40lbs.... 0 07%

STOVE POLISH.

$1 00 
0 06 
0 06

ORANGE MARMALADE.
T. UPTON * GO.

1-lb. glass. 2 doz. case, per doz
7-lb. pails and 5 lb. tins..............
14 and 30-lb. pails.............................

PICKLES.
STEPHENS’.

A. P. Tippet & Co., Agents.
Parent stoppers (pints) per doz........ 2 30
Corked (pints), " ... 1 Vu

SODA.—COW BRAND.

Case of 1 lbs. con 
talnlng 60 pkgs. 
per box. $3.00 

Case of % lbs. (con
taining 120 pkgs. 
per box. $3.00. 

Case of lbs. and % 
lbs. (containing SO 
1 lbs. and 60 % lb.

packages) per box. $3.00. 
se of 5c. j 

box. $8.0
EMPIRE BRAND.

Brunner, Moud & Co.

Case 120 %-lb. pkts. (60 lb.) per 
case $2 70.

Case 96 10-oz. pkts. (60 lb.) per 
case $2.89.

SOAP

o S “
• iifxppny »g s^ss-^B

v if?/ riits> A - 1 4 |,j,|
Gloriole Soap, per gross.................... 12 00
Straw Hat Polish, per gross............. 10 20

STARCH.
EDWABDSBURG 8TAB0H GO., LTD. 

Laundry Starches— per lb.
No. 1 White or Blue,4-lb carton 0 061/. 
No. 1 " " 8-lb. " 0 061/
Canada Laundry.............................  0 06%
Silver Gloss ,6-lb. draw-lid boxes 0 08 ~ 
Silver Gloss, 6-lb. tin canisters.. 0 08 
Edwards’g Silver Gloss, 1-lb. pkg. 0 08 
Kegs Silver Gloss, large crystal 0 07
Benson’s Satin, 1-lb. cartons___ 0 08%
No. 1 White, bbls. and kegs___ 0 05%
Benson’s Enamel, per box, $1 50 to 3 00

Culinary Starch—
Benson k Oo.’s Prep.Corn.........  0 07%
Canada Pure Corn.......................... 0 05%

Rice Starch—
EdwardsUurg No.lwhlte.l-lb.car 0 10 
Bdwardsburg No. 1 White or

Blue, 4-lb. lumps.......................... 0 08%
BEE STABGH.

Cases, 64 pkgs. 48’s...............................$5.00
% Cases, 32 pkgs .24’s...........................  2.50

Packages 10c. each. 
BBANTFOBD BTARCII WORKS, LIMITED.

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40 lbs. $0 05% 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lbs.... 0 06 
Finest Quality White Laundry—

3- lb. Canisters,cases of 48 lbs... 0 06%
4- lb. “ “ " ... 0 06%
Barrels, 200 lbs............................... 0 05%
Kegs, 100 lbs................................. 0 05%

Lily White Gloss—
1-lb. fancy cartons cases 30 lbs. 0 08
6-lb. toy trunks, 8 in case......... 0 08
6-lb. enameled tin canisters,

8 in case....................................  0 08
Kegs, ex. crystals, 100 lbs___ 0 07

Brantford Gloss—
1-lb. fancy boxes, cases 36 lbs... 0 08% 

Canadian Electric Starch- 
Boxes of 40 fancy pkgs, per case 3 00 

(Jelluloid Starch- 
Boxes of 45 cartons, per case... 3 50

No. 4— 3 doze a in case, per gross .. 4 80 
6— 3 dozen in ease, “ “ ... 8 40

_ . per 1_____
Case of 5o. j>kgs (containing 96 pkgs) per
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Per gross
Rising Sun 6-oz. cakes, %-groee txs 8 60 
Rising Sun,3-oz. cakes, gross boxes.. 1 50 
Sun Paste lOo. sise, % gross boxes.. 10 00 
Sun Paste, 6o. sise, % gross boxes.. 5 01

LABOR

TEAS.

■ALADAOEYLON. 

Wholesale Bétail

0 20 0 25 
0 21 0 26 
0 22 0 80_______    80 0 40

Red Label, ls and’% s................ 0 36 0 50
Gold Label, %s.......................... 0 44 0 60

Brown Label, l’s ." “ k’s .
Green Label, 1 and
Green Label, ^ and %s............0 S

Blue Label, ls, %s, %s and %s.. 0 î

[0L0NÂ1
Ceylon Tea, in 

1 and % lb. lead 
blackpackages 

or mixed.

Black Label, 1-lb., retail at 25c..
" “ %-lb., ....................

Blue Label, retail at 30o...............
Green Label “ 40c..................
Red Label “ 50o...................
Orange Label, retail at 60o...............
G old Li'Laid 80c. .

0 19 
0 20 
0 22 
0 28 
0 85 
0 42 
0 55

Ram
Pure 

Indian Tea
ifiANTcio AssoumurPuPuly 
» Manufactured on the [ 

Gardens or India.

Cases each 60 1-lbs................
" " 60 %-lbe........... 7
“ " 80 1-lbs..............j
“ “ 180 %-lbz.............

LUDBLLA OEYLON, 1 a 
AND %’S PKGS.

Blue Label,1 s........................ 0 18%
Blue Label, %’s................... 0 19
Orange Label, l’s and %’s... 0 21 
Brown Label, l’s and %*s.... 0 28
Brown Label, %’s.................. 0 80
Green Label, l’s and %’s.... 0 85 
Red Label, %’s.................... 0 40

0 25 
0 25 
0 80 
0 40 
0 40 
0 50 
0 60

GROWN BRAND

„ , , v . . 1V Wholesale Bet-,
Bed Label, 1-lb. and %’s....... 0 86 0 5i
Blue Label, 1-lb. and %’s..........  0 28 0 4.,
Green Label, 1-lb.......................... 0 19 0 5
Green Label, %’s................ 0 20 0 3
Japan, la.,...................................  0 19 0 2

e. D. marceau, Montreal.
Japan Teas—

‘‘Condor’’I 40 lb. boxes............ 0.';,
HMD AAA 40-1 h. boxes............. 03;
“Condor" II 40-lb. boxes......... u 3-

II 80-lb. “ ...... 0 3
“ HI 80-lb. “ ...... 0 3.
“ IV 80-lb. “ ...... 0 3-
“ x so-'b. “ ......  0
“ v 80-lb. “ ..... 0 2

XXXX 80-lb. boxes .. 0 21
“ > XXX 30-lb. “ ... 0 2.
“ XXX 80-lb. “ .. 0 21

X XX SO-lh. “ .. 02*
“ XX85-lb. “ “ 0 15

LX lead packets__
“ Assorted 1 asts (l and

% lb.)to retail at 40c. 0 2,
Llead packet!.............

“ Assorted cases (land
„ , % lb.) to retail at 25c. 0 1‘.
Black Teas—“Nectar,’’ in lead packets -

Green label ............ retails 0 26 at 0 2'
Chocolate label ... “ 0 35 “ 0 2
Blue label ............. “ 0 50 “ 0 3*
Maroon label......... “ 0 60 “ 0 l
Fancy tins—Chocolate, 1-lb........ 0 3:

“ “ — Blue, 1-lb.................. 0 1:
“ “ —Maroon, 1-lb............  () f,i
“ “ —Maroon, 1-lr»............ 1 r,.;

Black Teas—“Old Crow” Hb nd - 
Bronzed tins of 10, 25, 50 and 80 lb.
No. 1......................................peril». 0 2.
No. 2........................................ “ 0 21-
No. 3........................................ “ 0 2f
Wo. 4........................................ “ 0 20
No. 5...................................... 0 17

lipton's tea (in packazes).

no. 1, — «Mb.,j
No. 1, cases 50 lb., in 5-lb. tins.........
No 0 < =in li, I50 %-lb. pkgs— 2.f’ LMea M "'"(2511b. r kga.........  2-
No. 2, eases 50 b., in 5-lb. tins.........
No. 3. c»e» 501b.. §j
No. 3, cases 50 lb., in 5-lb. tins........... 23
Green Ce,loo, No. l.jgj/^kf ;; g 

Green Ceylon, No. 2, ; %

TOBACCO.
THE EMPIRE TOBACCO CO., I IMITEI)

Smoking-Empire,3%s. 5s and 10s__ 0 3:-
Royal Oak, 2x3, So ace, 8s............  0 .'i2
Something Good, 7s......................... 0 IS

Chewing—Bobs, 5s and 10s.................. 0 3f.
Currency, 13% oz. bars, spaced 9s.. 0 3
Currency, Cs and 10*......................... 0 39
Old Fox, narrow 10s........................... o :>:i
Snowshoe, 1-lb. bars, spaced 6s__ Il I.
Pay Roll, 6«.......................................... on

VINEGARS. 
k. i>. mabckai;, Montreal.

Per gui
HMD; pure distilled, bighe. t quality. 0 .i*;
Condor, pure distil'ed........................... 0 2
Old Crow......................................... ........ 0 2'.

Special prices to buyeis i f la'ge quanlim 
MICHEL LEFKBVR» .

Bull Dog, quadruple strength, regist'd 0 ..
Lion “ L " brand, regietered................ 0 :>-
Imperial, triple strength, registered 0 ,33 
Cote D'Or, extra super, reg'stered.. 0 3<.

“ household vinegar, registered 0 2>
(,’rystal Pickling, extra......................... 0 2S

" “ ordinary.................. 0 23
White Wine. XXX ..............................  0 2:

“ “ XX...............................  0 5«.
“ “ X............................... 0 17

Cider, XXX............................................. 0 27
“ XX............................................. 0 2
“ X............................................. 0 17

Pure Elnglish Malt, trip’e strength.. 0 t
“ “ double strength 0 3.
“ “ single strength.. 0 2.

Distilled white malt vinegar................ 0 V
JOHN HOPE k G«\, Mf'NTI E»I..

Sir Robert Burnttt, & Co.’s English
Molt Vinegar.................................. on

WOODENWARE
UNITED FACTORIES. LIMITED.

Washboards, Leader Qlot e............ 1 5-
“ Improved Globe.........  1 <’.«)
“ Standard Globe.......... 1 S'
“ Solid Back Globe .... 1 ''
“ Jubilte (perforated).... 1 9’
“ Crown........................... 1 3:

Per do/
No. 1 ?-hoop pails.................................. 1
“ 13 “ “ .................................. 1 7-
" 0 Tubs............................................... I
“ 1 " ............................................... 7 00
•• 2 “ ......................... ;................... 6 00
“ 3 “ ............................................... 5 2)

YEAST.
Royal yeast, 3 dcz. 5c -pkgs. in ease.. i 0->
Gillette Cream yeast, 3 doz............  1 01
Jersey Cream yeast cake, 3 doz. 5c.. 1 0- 
Victoria “ “ 3 do . 5o.. 1 0-

" “ “ 3 doz.lie.. 16'

NIXEY’S Z BLACK LEAD
8ole Manufacturer of "Gervus” Square an,I Bag and Fepperlxix Blues, and "Silver Moonlight" Stove Polish.

W. C. NIXEY, 12 Soho Square, LONDON, ENC. Canadian Representative : MR. H. T. BAKER.

By Appointment to
the» KIING

the British Empire.



THE CANADIAN GROCER

lA Zi AUER LIGHT MANTLES /JtiMa
XXiewcsr ufe temcmesT IZ

A Statement of Facts.
We make the strongest mantles.
Our mantles gives the most light.
We use the purest and most costly 

^ chemicals.
We anneal our mantles with 

pressure gas.
Our mantles won't shrink or fray 

out.
Our trade mark / is on the 

best mantles. / T—
We make mantles with any private mark on 

them, your own name if you desire. ’
WE MARE

Coal Su Mantle».
Oil Gas Mantle». 
Hlgh-Preaenre Mantle».

Coal Oil Mantle». 
Gasolene Mantle». 
Acetylene Mantle».

In single, double or triple weave.
Lowest prices on Mantles, Shades, 
Chimneys and Sundries.

Write ue if you are interested.
AUER LIOHT CO., - - MONTREAL.

Empire” Soda
BEST FOR BAKING.

flade in England by

BRUNNER, riOND & CO.

Used in Canada by 

All Careful Housekeepers.

WHY ISN’T IT IN YOUR STOCK?

WINN 4 HOLLAND,
SOLE Â6E0TS FOE CSESDS, 

MONTREAL.

BUSINESS
NEWS
of any kind that is of value to business men 
supplied by our Bureau. We can giveyon 
market quotations from any town in Can
ada, reports from the city markets, stock 
quotations, etc. You «an get commercial 
news from any Canadian paper through us.

Write us, giving us particulars of what 
you want and where you want it from, and 
we will quote you prices by return.

“Clippings from any Canadian paper on 
any subject.'’

CANADIAN PRESS CLIPPING BUREAU,
282 McGill Street, MOHTBEAL, QHS. 

Telephone Mein 12IS.
10 Front St. S., Toronto. Telephone Mein 2701.

ADVERTISING in W18TXRZ CANADA
will be Carefhlly, Efficiently, and Promptly 
attended to by

The Robert* Advertising Agency,
WINNIPEG. CANADA

THE GLEANER”
KINGSTON, JAMAICA. B.W.L '

The Newspaper with the Largest Circulation 
m Jamaica and the West India».

Canadian manufacturers, merchants, etc., desir- 
ing to do business with this rountry and introduce 
their goods in this market, should put an advertise
ment in "THE 0LEANER."

Wiite lor scale of charges, etc., to

THE GLEANER CO.,
“Gleaner” Office, . . .KINGSTON, JA.

BASKETS
We make them in all shapes and 
sizes. We have

Patent str»wbord Berry Box 
Grain Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur- 

- able. Send your orders to

Tfil...

Oakville Basket Co.
Oakville, Ont.

o

Is Honest Goods and just 
the Thing on Which to 
Make or Extend a Busi
ness.

McLAREN’S

BAKING P

The Best Grocers make 
a point of Keeping it 
always in Stock.



THE CANADIAN GROCER

Don’t use this
kind of a light

but write US
for prices on
any kind of
Lamps or fit-
tings.

We manufacture lamps 
and can suit you.

•For Lime Flint.

LAMP CHIMNEYS
WITH THESE LABELS

ARE THE BEST.
For Lead Flint.

GOWANS, KENT & CO.
Wholesale

Crockery and Glassware 
China and Lamp Goods

“T8tN

% ,HV

WETHEY’S 
CONDENSED 

MINCE MEAT
is unexcelled in quality. Its purity is unques
tionable and the price is right. It is a money 
maker for the grocer who pushes the sale 
it, and it sells well all the time.

J. H. WETHEY,
LIMITED,

TORONTO and WINNIPEG. ST. CATHARINES, ONT.

Crosse & Blackwell, Limited
Pickles, Sauces, Jams «•> 
Preserved Provisions.

C. E. COLSON & SON, Montreal.

CHAS. P. CLARK. President. -5*. JARED CHITTENDEN, Treasurer.
...ESTABLISHED 1849...

Capital and Surplus, $1,500,000. Offices Throughout the Civilized World,
Executive Offices : Nos. 346 and 348 Broadway, New York City, U.8.A.

THE BRADSTREET COMPANY gathers Information that reflects the financial condition and the 
controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the merchants, 
by the merchants, for the merchants. In procuring, verifying and promulgating information, no effort Is spared, and 
no reasonable expense considered too great, that the results may justify its claim as an authority on all matters 
affecting commercial affairs and mercantile credit. Its offices and connections have been steadily extended, and It 
furnishes Information concerning mercantile persons throughout the civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, Jobbing and 
manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. Specific 
terms may be obtained by addressing the Company at any of its offices. Correspondence Invited*

------OFFICES IN CANADA------
HALIFAX, N.8. HAMILTON, ONT. LONDON, ONT. MONTREAL, QUE.
OTTAWA. ONT. QUEBEC, QUE. ST. JOHN. N.B. TORONTO, ONT.
VANCOUVER B.C. WINNIPEG, MAN.

THOS. C, IRVING. Gen. Man, Western Canada, Toronto.

ft A l/rU^O The original and only Genuine F: IIAK r V ^ paration for Cleaning Culler? 
|\ L I W 6d. and Is. Canisters.

* WELLINGTON’
KNIFE POLISH

JOHN OAKEY & SONS, LIMITE!
MANUFACTURERS OF

Emery, Black Lead, Emery, Glass ana 
Flint Cloths and Papers, etc.

Wellington Mills, London, England
«(•at :

JOHN FORMAN, 644 Craig Stree
MONTREAL.


