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BOVRIL

The Great Body-Builder

T is more than ever import-
ant this year for you to
obtain your supplies early.

() UR new advertising pro-

gramme is already run-
ning, and throughout the Win-
ter and Spring the economy
secured by the use of Bovril
and its great power as a body-
builder will be explained to
your customers in our news-
paper work.

It takes i ]Oint or Beef W E illustrate here’nne of the
to make a bottle ot Bovril many powerful advertise-

ments ‘which will be widely
used.

& e gD

Bovril contains the goodness of the Beef.

The vital elements that give beef its special place and C ONNECT vour store with
value as a food are concentrated and stored in Bovril. s )
: o our advertising work by a
In theory many non-meat foods have a high nourishing Naslav of i :
value, but they do not yield up nearly all their nourishment SePaY o oar attractive cn.rds.
to the body. They are like German money, not worth its A parcel will be sent you freight
face value when you try to turn it into gold. But Bovril paid on receipt of your request,
enables you to extract that nourishment which otherwise :
you would never get. ' In other words, it enormously
increases the feeding value of other foods.

Body-building powers of BOVRIL B?ﬁ‘g‘ :! Pl:illsltil?d
gl;l::l(llt e{]:l?‘:nfo 10 to 20 times the il

In spite of the increase in the cost of beef (the raw
material of Bovril) the price of Bovril has not been
increased since the outbreak of the war.
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—pleasing in every particular

“Chewers” generally are discriminatine
people. %
T'hey like a tobacco that retains its flavor
and keeps moist and good down to the last
“toothful.” |
lgenoe 'the big demand for King
George's Navy, and the big
profits that dealers everywhere
are making through
meeting this de-
mand.

Rcit bao Co., -“ =
——

—

PROHIBITION
BY THE BRITISH GOVERNMENT

of the EXPORT of any manufactures containing LEAD,
or the USE of LEAD in any manufactures other than

MUNITIONS OF WAR

This regulation precludes our manufacturing (for the present)

BOTTLE CAPS

in the usual metal, but we have decided to continue making all classes hitherto supplied to our custom-
ers in a more costly metal on which no embargo exists. Same sizes, same colors, same stampings as
hitherto. Shipment 2 to 3 months from receipt of instructions. If interested in maintaining finished
appearance of your packages, safeguarding your trade-marks—minimizing risk of fraudulent imita-
tion of your goods—CABLE US AT ONC%I the word “GREETING” over your name and we will then
quote you prices in the New Metal.

BETTS & COMPANY, LIMITED
1 Wharf Road - - - - LONDON, N., Eng.
Cable Address: CHECKMATE, LONDON
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Goods that people know
to be good are easy to sell

It’s always a safe policy to stock lines that hold
the public confidence.

The confidence of three generations of moth-
ers and physicians has been given to the

Borden Milk Products

and to-day these dependable lines mean bigger

sales and customer good-will for every dealer
stocking them.

Show a window display of Borden Milk
Products to-day and cash in on the demand
that is ever growing stronger.

Our consumer advertising is helping to still
further boost Borden popularity.

Borden Milk Co., Ltd.

“Leaders of Quality’’
MONTREAL

Branch Office: No. 2 Arcade Bldg., Vancouver
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Where Needed ?

Are you selling ‘Sani-Flush to all possible users
in your field of sale? Itis needed in every private
residence which has plumbing equipment.

-Flush

i a sanitary necessity
wherever there is a
toilet bowl. It saves the
drudgery of cleaning
the bowl and it ‘makes
it canitary and odor-
free.

Sani-Flush is needed
also in office buildings,
factories, hotels, hospi-
tals, elubs and all build-
ings where there are
toilets.  Analyze vour
market and place Sani-
Flush wherever /it is
needed.

HAROLD F. RITCHIE & CO., LTD.

10-12-14 McCaul Street, Toronto, Ontario

Their quality wins

_unstinted approval

The precautions taken in
the selection and prepara-
tion of

INDIAN CHIEF
BRANDCLAMS

is a certain guarantee of
customer-satisfaction.

Because they are put up the same day
they are taken from the clam beds
their freshness and purity are abso-
lutely assured. And the clams are
sealed without solder or acid.

No long cooking required. Heating
to a simmer is all that is necessary.
Tell your customers about them.

Packed by

SHAW & ELLIS

POCOLOGAN, N.B.

FINEST CRYSTAL
GELATINES

Powdered and Sheet

FINE LEAF GELATINE

BRITISH MANUFACTURE

ELATINES

OURY, MILLAR & CO.
9 Mincing Lane, London, E.C., Eng.

SOLE AGENTS FOR CANADA

F. S. Jarvis & Co.

18 TORONTO ST., - TORONTO

MR. CLERK
YOUR SPARE TIME

HAT do you do with it? By that we mean,
is it bringing you any returns in the ways

that go to assure your future success?

How would you like to know of a plan. that will
bring you in as much (if not more of an income)
than your regular occupation. Would you be inter-
ested?

We have a plan by which hundreds of clerks
throughout Canada are greatly increasing their
weekly incomes. This plan interferes in no way
with their regular duties. It helps them to become
of more value to their employers as well. Besides
it supplies them with extra funds.

Write, and we’ll give full ptiiiculars concerning
it. This places you under no ouligation, we’ll be
glad to tell you all about it. Drop us a line To-Day.

The MacLean Publishing Co.

pest.¢.c. 143-153 University Ave.
Toronto Canada

If any advertisement interests you, tear it out mow and place with letters to be answered.
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CLARK’S
SPAGHETTI

with Tomato Sauce and Cheese

NEW
SEASON’S
PACK

LIS 1SS

S LLLSLSLSSSSL LSS S SIS s

Highest Grade Spaghetti. Prime Canadian
Cheese. Selected Fine, Firm, Red, Ripe
Tomatoes with the correct seasoning. Pre-
pared under the supervision of our highly
competent chefs.

Clark’s Spaghetti with Tomato Sauce and

Cheese is a very nourishing and appetising
dish and spells economy to the housewife.

Our advice to the trade is to buy NOW.
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Another “E.D.S.” customer-pleaser

- E.D.SMITH’S

Plum Jam

Round out your next jam order with a

generous supply of this delicious
“E.D.S.” Product.

Every bit of this jam is pure and fresh
—this year’s pack. Its rich, tempting
appearance will create continuous sell-
ing, putting bigger profits in your cash
register.

Like the other “E.D.S.” lines E. D.
Smith’s Plum Jam is

100%Pure

Send in your order to-day.

"E. D. Smith & Son, Limited, Winona, Ontario

AGENTS: Newton A. Hill, Toronto; Wm. H. Dunn. Ltd., Montreal, East Ontario,
Quebec, and Eastern Maritime Provinces; Donald H. Bain Co., Calgary, Edmonton,
Alta.; Watson & Truesdale, Winnipeg; B.C. Merchandise Brokerage Co., Vancouver, B.C.
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If any advertisement interests you, tear it out mow and place with letters to be answered.
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Advertised

Goods Sell
Easier

That is why you, Mr. Dealer, nat-
urally prefer to sell widely adver-
tised brands like McCormick’s
Jersey Cream Sodas.

Much less time is required to sell

McCormick’s because your cus-
tomers readily recognize them
as a standard brand of Sodas
of known high quality.

Many of your customers

\ will ask for MeCormick’s

C LGNS Jersey Cream Sodas. With

N O them your sale is made be-

\;\ fore they enter the

store. Others may not

specify any Sodas, but

when you hand them

MeceCormick’s they im-

mediately r e c o gnize

them as a standard high quality brand because of our extensive advertising—and
the sale is closed without time wasted in making recommendations, ete.

Our attractive, trade-winning advertisements are now appearing in the leading Canadian maga-
zines and newspapers. The sole purpose of this advertising is to help you sell more Jersey Cream
Sodas, so co-operate with us and get your full share of increased sales—and profits.

M Cormick’s

& Sodas

MANUFACTURED ONLY BY

'l_ilf._{McCORMlCK MANUFACTURING COMPANY, LIMITED

General Offices and Factory: London, Canada. ' S« ¥ Sy

Branch Warehouses: Montreal, Ottawa, Hamilton, Kingston, Winnipeg,
Calgary, Port Arthur, St. John, N.B.
Makers also of McCormick’s Fancy Biscuits.

I/ any advertisement interests you, tear it ou! now and place with leiters to be answered.
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Why You Should Use Anchor Caps

on all food products packed in glass.
ANCHOR CAPS are quickly and easily applied, and when once
sealed properly will not come off during shipment.

ANCHOR CAPS are absolutely air-tight.” They furnish the most
positive means of eliminating mold and other contamination the
packer can obtain,

ANCHOR CAPS because of their exclusive high-class appearance,
appeal particularly to the thrifty housewife, thereby increasing
vour sales and securing you a reputation for purity and execel-
lence.

An enquiry will bring you the fullest information.
Anchor Cap & Closure Corporation
OF CANADA, LIMITED

FACTORY AND 80 Dovercourt Road
GENERAL OFFICES TORONTO, ONTARIO

Tell jobb
yoeu wZ:tu onfroBrazs WO” d@rrUI

Join the other quality grocers who \ i |
are ringing up good big profits b URE
ngig up 8 § pra b 4 Pl»H)\

handling this proven favorite.

DWIGHT'S Suggest Wonderful Soap

to every customer

Particularly to the hard-to-please. If
there’s anything a woman resents it's
I being handed a poor soap, and con-
BAkiING SODA versely she appreciates a good one.
You'll find Wonderful Soap always
satisfies and ‘“‘repeats” are certain.

8¢ ot

Church and Dwight

LIMITED

Manufacturers
MONTREAL

Have you tried “Crystal Soap Chips?”

Guelph Soap Co.
Guelph, Ont.
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'TheCanadian Salt
Without a Fault

If you wish to impress on a customer
the fact that some one article in your
pure, you can’t make a
stronger comparison than to say: “It
is as pure as Windsor Salt.”

Windsor Salt has probably been used
in her home for years,

THE CANADIAN SALT CO, LIMITED
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Please Your Customérs
a ake a Profit

Quick sales, worth-while
profits and well-pleased
customers . come to the
grocer who features Bab-
bitt's Cleanser.

The two big selling
points of Babbitt's are
its proven quality and
its large size package for
the small price. It is a
real 10-cent size tin of
the best cleanser on the
market, and it retails at
5 cents.

Don't hesitate to display
and recommend Babbitt’s
Cleanser. Every sale is
a repeat, and the profits
are really good.

Premiums given for the
Trade Marks.

Wm. H. Dunn Limited, Montreal

General Representatives for Canada

DUNN-HORTOP, LIMITED. TORONTO,
SPECIAL AGENTS

RED and WHITE
Trade Prices

BOc: Bive Por Cate (1L Dok QY o vl il ol e naioll $4.00

)45 TR A " ASERTE B 8 STU T TR A RS S e e 4 .50

1 TR EL SR LR VST [ 5T TG ) e R S e S S 500
Mail us your order. Samples®on request.

DROP SHIPMENTS

Orders for five case lots or more, any assortment will be shipped direct from
Niagara Falls—freight prepaid to any point in the provinces of Ontario
or Quebec.

Established 1874

NIAGARA FALLS WINE CO.

T. G. BRIGHT & COMPANY, LIMITED, Proprietors - NIAGARA FALLS

If any advertisement interests you, tear it out mow and place with letters to be answered.
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nouncements appear on this page.

The service department of The Canadian
Grocer will gladly assist manufacturers at
home and abroad in making arrangements with
the firms in all parts of Canada whose an-

WESTERN PROVINCES

WESTERN FACILITIES

We have first-class warehousing and trackage facilities in a
central location.

Our storage space enables us to carry stocks to advantage and
to distribute them economically.

We represent Christie, Brown & Co., Ltd., and Robertson Bros.,
Ltd., Toronto.

Scott-Bathgate Company, Litd.

Wholesale Grocery Brokers and Manufacturers Agents
149 Notre Dame Ave. East

WINNIPEG

Also at Regina, Moose Jaw and Saskatoon.

The REGINA STORAGE & FORWARDING CO., Limited

Halifax and Sixth Avenue, REGINA, SASK.

WAREHOUSING

CAR DISTRIBUTING COLD STORAGE

EL ROI-TA

PERFECT
CIGAR

F. D. COCKBURN

Grecery Broker & Manufacturers’ Agent
and Canadian

firma. We ocan give the same time and service

to your produect.

149 Notre Dame Avenue East, Winnipeg

THE H. L. PERRY CO.

214-216 Princess St., Winnipeg

We can make a big success of your agency.
Unequalled facilities. “Always on the jeb.”

Sterage Distributing Foerwarding

C.& J. JONES

WINNIPEG

Wholesale C:
and Importers

VANCOUVER
Brokers

This Space is Yours
For $2.50
On Yearly Order

During the fifteen years we have been
on this Western market, we have buliit
up & big business with European manu-
facturers. We give the same attention
to Canadian and American manufac-
turers. Write for detalls of our service.

205 CURRY BUILDING
WINNIPEG
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The -service department of The Canadian
Grocer will gladly assist manufacturers at
home and abroad in making arrangements
with the firms in all parts of Canada whose

announcements appear on this page.

WESTERN PROVINCES,

Write us.

MANUFACTURERS :

Do you require first class representation?
Satisfaction guaranteed.

GEO. W. GRIFFITHS & CO. LTD.
Manufacturers’ Agents and Commission

Brokers
402 Chamber of C

Winnipeg - -

ce

Manitoba

THE

Robert Gillespie Co.

MALTESE CROSS BUILDING

WINNIPEG

Importers, Brokers, Manfs. Agents,

8. B. Thempson & Co.

Whelesale Commission Breker

Manufacturers’

Agent

We can handle a few more good lines.

~ Storage Wareh

and Transf

149 Notre Dame Ave. E.
Estab!

Track.
- WINNIPEG

lished 1898

Grecery, Drug and Cenfectionery
Specialties.

DISTRIBUTION & SERVICE
from

COAST to COAST.

WATSON

Wholesale Grocery Brokers and Manufacturers’ Agents

Have live men doing detail work throughout our territory. Manitoba,
Saskatchewan and Alberta, They get the business, and can get it
for you. Write us, and we will explain our system.

120 LOMBARD STREET - -

& TRUESDALE Trackage
Storage

Distri-

WINNIPEG, MANITOBA butic

W. H. Escott Co.
Limited

Manufacturers’ Agents
Wholesale Grocery Brokers

Manitoba

BRANCHES:

Winnipeg, -

Regina Saskatoon

Calgary Edmonton
ESTABLISHED 1907

C.H.GRANT CO.

Wholesale Commission Brokers and
Manufacturers’ Agents,

1206 McArthur Bldg., Winnipeg

We have the facilities for giving manu-
facturers first-class service,

MANI'.I.'OBA

SASEATCHEWAN

ALBERTA

BRITISH COLUMBIA

TO MANUFACTURERS AND SHIPPERS

We represent some of the largest manufacturers
and importers in Canada and the United States,
and, if your line does not conflict with any of our
present agencies, we can handle your account, and
guarantee you satisfactory results.

DONALD H. BAIN Co.

WINNIPEG

Head Office

Branches: Regina, Saskatoon, Calgary, Edmonton,
Lethbridge, Vancouver.

Live sales forces at each of the above points.

Fully equipped offices and warehouses. We

are in an unexcelled position to handle storage and consignments, and to look after the

distribution of cars.
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Wire, telephone or write me if you
are interested in buying or selling

APPLES BEANS
ONIONS POTATOES
HONEY DRIED OR

EVAPORATED APPLES

FRED J. WHITE

Fruit and Vegetable Broker
309-10 Board of Trade Building
TORONTO, ONTARIO

[}
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The service department of The Canadian
Grocer will gladly assist manufacturers at
home and abroad In making arrangements
with the firms in all parts of Canada whose
announ-~ements appear on this page.

Maclure & Langley, Limited

Manufacturers’ Agents
Grocers, Confectioners
and Drug Specialists

12 FRONT STREET EAST TORONTO

W. F. ELLIOT

Importer & Manufacturers’ Agent
(Cor. Leith and Hardisty Sts.)

FORT WILLIAM, ONT.
Established 1909.

Special Offerings in
Raisins Teas
Beans Split Peas

W. H. Millman
& Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St. W., Toronto

W.G. A.LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

Hamblin-Brereton
Co., Limited

Whelesale Grocery and Cenfectionery
Brokers

WINNIPEG

KITCHENER CALGARY

AN D iy ‘ "mlnl m H |
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Loggie, Parsons
Co.

Merchandise Brokers and
Manufacturers’ Agents

Grocery, Drug andfConfec-
tionery Specialties.

‘“ We cover Canada 3 times a year.”’

Foy Bldg., 32 Front Street W
TORONTO B - ONTARIO

DISPLAY WORK, BOOTHS, ADVERTIS-
ING CAMPAIGNS, SIGN TACKING, Ete.
These are the days of saving in window

dressing material. Let us prove it,
May we send full particulars.
Manufacturers’ Window Dressing Service
860 Bathurst St.  Registered
Toronto, Ont.

DRIED AND EVAPORATED
APPLES.

Apple Waste and Chops, Specialties
H. W. Ackerman

BELLEVILLE ONTARIO

OPEN FOR AGENCY FOR THE
CITY OF OTTAWA

Satisfaction Guaranteed.
Best of Reference.
M. M. WALSH

310 BAY ST. OTTAWA

More Lines Wanted

Commission agent located in the
North Country is open to look after
several good lines for manufactur-
ers and wholesalers.

I cover the territory from Sudbury
to Hearst and also the Porcupine
District.

“On the Job All the Time."’
If you want results write me.

A. Lalonde

Post Office Box 123. TIMMINS, ONT.

o am
—

Kindly
Mention
This Paper
When
Writing
Advertisers

A want ad. in this paper will
bring replies from all
parts of Canada.

ESTABLISHED 1849

BRADSTREET’S

Offices Throughout the Civilized World
OFFICES IN CANADA:

Calgary, Alta.

Edmonton, Alta.

Vancouver, B.C.
Hamliton, Ont.

Halifax, N.S, Montreal, Que.
London, Ont. i Quebee, Que,
Ottawa, Ont. ' Teronto, Ont,

8t. John, N.B, Winnipeg, Man,
Vietoria,, B.C.

Reputation gained by long years of
vigorous, conscientious and successful
work.

THOMAS C. IRVING, General Man

? Wesiern Cana.
TORONTO

If any advertisement interests you, tear it out mow and place with letters to be answered.
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The service department of The Canadian
Grocer will gladly assist manufacturers at | "
home or abroad in making arrangements with b m” {
the firms in all parts of Canada whose an- |
nouncements appear on this page.
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QUEBEC
OPEN FOR AGENCY FOR THE
ROSE & LAFL AMME CITY OF MONTREAL ALFRED T. TANGUAY & CO.
LIMITED Complete Trade Connection. =gl s(t)- James Street
Reference—Home Bank of Canada. UEBEC CITY
go::::i:.rl:n’ SD:::;:‘I:;:: JOHN E. TURTON g Specialty, Beans and Corn
] MONTREAL TORONTO barhosd o %l.!;‘n.:a:in 2628 e i Commission, Grain, Etc.

H. D. MARSHALL Buyers and Sellers of

Before placing your
account,

get in touch with EXtra MOney

C. B. HART,Reg.

Wholesale Grot;-cry and Merchandise
Brokers

489 St. Paul St. W. - Montreal

OATS, PEAS, BEANS, ETC. All Kinds of Grains and
Wholesale Grocery Broker bandled in any quantities to best advantage by Seeds
OTTAWA MONTREAL HALIFAX ELZEBERT TURGEON : o
Grain and Provision Broker Denault Grain and Provision Co.
MONTREAL, P.Q. QUEBEC, P.Q. LIMITED
Selli Agen
The Maple Leat "l':uunc éo:.;.td.. Toronte SHERBROOKE, P.Q.

Are you in need of ‘‘Extra Money’’ that will provide
for a ““Few Extras’’ that will make life more enjoy-
able? If you are and your present income isn’t
sufficient to take care of every desire, let us tell you
all about our plan, and how splendidly it will fit into

8t. Nichelas Bld.

BEANS AND PEAS your })I‘OSC“t needs.
We bay and sell. References Bank of Montreal. We want representatives in every district in Canada
Universal Importing Co. to look after our subseription business. We want to
BROKERS u

secure the services of bright, active young men, the

Montreal

kind that will produce more money for themselves

and results for us.
want Ads. If you are looking for such an oppmtunity, write

us to-day. Say on your card, ‘T am in need of extra

There is someone who is look- money, tell me about your plan.”
ing for just such a proposition

as ybu have to offer. For two

cents a word you can k - - . .

= o ar iagie et e The MacLean Publishing Co., Limited
condensed advertisement in 143-153 University Avenue Toronto, Canada

“ this paper.

If any advertisement interests you, tear it out mow and place with letters to be answered.
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higher during next few months.

P~ We have been advnsmg our customers for
some time past to purchase, without delay,
for their requirements for some time ahead.

% We have some fine Ceylon and

Indians just arrived. Fine style
and liquor.

®W" We believe all grades will be much

KEARNEY BROS., LIMITED |

TEA and COFFEE .
33 St. Peter Street Montreal

Bodley’s Overseas Cake for
the Lad at the Front

‘Here is something that will appeal strongly tothe

mothers, wives, sisters and friends of the boys
overseas. ~

Bodley’s Overseas Cake—put up in 1-lb. and 1%5-1b. tins—makes
a dandy little Christmas gift from the loved ones at home.

Show this line to your customers and suggest

mailing in good time. Our publicity campaign

will help your sales. And the profits are good.
Also Christmas Puddings in 1-1b. Tins.

Get your stock now. Get ready for big demand.

C. J. Bodley

95 Ontario Street - Toronto

If any advertisement interests you, tear it out now and place with letters to be answered.
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A delicious, easily prepared sum-
mer dessert for every customer ;

There’s a purity and a delicate flavor about
“Cox’s” Instant Powdered Gelatine that
makes it the favorite summer dessert in
thousands of Canadian homes.

Make this summer an unusually profitable
season by stocking Cox’s Instant Gelatine.
Every sale will leave you a neat profit and
win you still more customer-confidence
and appreciation.- Order your supply

COX’S

British Made

“ustard that |
ompels
ustom

It is the fresh, delicate, creamy
‘*“ home-made ”’ flavour of Freemans
Devonshire Custard that has made
it so popular in the British Isles.

G. Washington’s
Refined Coffee

FOR THE SOLDIER

Recently a trained nurse who had been at the front
in France for two years, said to us before returning,
“That G. Washington’s Refined Coffee was a blessing
to the boys at the front who were fortunate enough
to have it sent to them.”

A $1 can will provide delicious coffee three times a : A s et
day for thirty days, to your relative or friend at the It will pay you well to display

front, wherever either hot or cold water is available. FREEM ANS OEVORRIRE CUST ARD ;

It dissolves in either hot or cold water instantly.
in your store—it is such a ready seller and a very

Oversea Troops from the Dominion
who have returned home are bring.-
ing with them many links with the Old Country,

one of which is a desire to taste again its delicate
and unrivalled purity.

Refreshing, invigorating, relieves fatigue, tired and
tried nerves.

profitable line to stock, also it will enable you to push
Coffee Pot your canned and bottled fruits to great advantage.
NO BO!“"g Freeman’s Devonshire Custard owes its unrivalled
Drlpplng purity and tlavour to the ideal conditions of clean-
Grounds liness under which it is
manufactured.
of the taste— Write for trace tcrms and
All none of particulars to the
—  the waste

WATFORD MFG,, Co., Lid.
Delectaland, Watford,
England,

ABSOLUTELY PURE COFFEE

If eny advertisement interests you, tear it out mow and place with letters to be answered.
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Griffin's Seedless Raisins

To boast of Griffin’s Seedless 1s a thing
that’s really needless;

They are whole and clean and never
oversweet ;

Are uniform in size and dainty otherwise;
And good enough for any king to eat.
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You should be represented om the Manufacturers’
Agents Page of Canadian Grocer.

It will pay you to investigate. Write for rates and
particulars to-day.

If any advertisement interests you, tear it out mow and place with letters to be answered.
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Get a display of Royal Acadia
| working for you to-day

You’ll find that the demand is unusually good
and very steady—the housewife knows Royal
Acadia quality and keeps or coming in for more
after a first supply.

You can recommend Royal Acadia to any and
everybody—it’s ‘the highest grade. of ‘refined
sugar made.

EVERY GRAIN
PURE CANE

In 2 and 5 lb. cartons; 10, 20 and 100
Ib. bags; half-barrels} and barrels.

The Acadia Sugar
Refining Co., Limited
HALIFAX, CANADA

Here’s What Your Pookbetion
The Food Controller Says:

“Pork and Beans were not
considered at the time the
order was promulgated.”

The Seal of Quality 3

The consumption of Pork and Beans should be
encouraged in every way, to conserve the beef
for export.

Buy

Simcoe Brand
Pork and Beans

Order To-Day.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Get a larger share

of the fish demand

With everybody being encouraged to use more
fish, the demand is increasing daily, and dealers’
profits are being correspondingly increased.

One .of our

Arctic Fish DisplayCases

will help you to get more fish sales, because it
will display your stock advantageously. The
dimensions are 54x24, 15 ins. high, legs 18 ins.
high.

Write for our descriptive foider.

We also furnish storage fish box, glass top.

JOHN HILLOCK & COMPANY

154 George Street

Toronto

Where do your
customers buy candy

v

Down town at your competitor’s, per-
haps, and the reason is because that
dealer is wise to the importance
of a continuous candy display, he
appreciates the profits arising from
the sale of good candies.

Why not procure this trade for your
store? You ecan do it by putting in
a stock of Moirs XXX Chocolates and
displaying them in a corner of your
show-case. Once your customers get
acquainted with Moir quality you
can count on good sound ecandy
profits.

Moirs Chocolates may be had in bulk
(5 1b. boxes) and complete line of
fancy packages. Quick delivery our
specialty. '

MOIRS, LIMITED

HALIFAX, CANADA

September 21, 1917.

You will find these two
well worth featuring

A little display- of MATHIEU'S NERVINE i
POWDERS and MATHIEU’S SYRUP OF TAR
AND COD’ LIVER OIL in your show case or on
your counter will win you much additional profit.
Both can be honestly recom-
mended for guaranteed good-
ness and quick results.

J. L. Mathieu Co.

PROPRIETORS

SHERBROOKE - QUEBEC

MATHIEU S

NERVINE POWDERS.

The Megantic Broom Mfg., Co., Ltd.

Manufacturers of Brooms and Clothes Pins

Clothes Pins.

I any advertisement interests you, tear it out now and place with letters to be answered.
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9The merchant who subscribes for
Canadian Grocer—and pays the
price—because he sees value in it
— because it sets up standards of
merchandising he is glad to follow,
and fights for things in the best
interests of the trade—because it
stirs his enthusiasm for better
things and keeps him in touch
with grocery trade at large—we |
believe to be the man most re-
sponsive to your advertising.

€ And such is the personnel of Canadian Grocer’s

subscribers. They are the men of vision and

progressiveness that appreciate the manu-

facturers’ selling hints as found in the adver-
tising pages.

€] And to such merchants we ask you to tell your story in the
Fall and Winter Number of CANADIAN GROCER.

q You want the co-operation of these merchants in the aggres-
sive selling of your goods for the coming Fall and Winter.

{ The merchant plans ahead for Fall and Winter selling. Are
vou included in those plans?

The Advertising Forms of the Fall and Winter Number close
October 23. Make Your Reservation Now.
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CANADIAN GROCER

Look It Up In

THE GROCER’S
ENCYCLOPEDIA

By ARTEMAS WARD

Full information on every article handled by the grocery trade. Hundreds
of trade “Pointers” which are of practical value in buying, selling and caring
for goods. An encyclopedia of all foods that you have ever seen or heard of.
Food dictionaries in English, German, French, Italian and Swedish.

1,200 Sllb]CCtS 500 illustrations, 8o full-page color-plates 748 pages, 11 x 8%
inches in size, printed on fine calendered paper and strongly bound in heavy

buckram.

WHAT JOBBERS SAY

“We find it one of the finest and most valu-
able books we have ever seen in a long time;

every wholesaler as well as retailer should have
ene.” The John Bird Co.

“Tt is a very fine book and we have occasion
to refer to it many times.”  Kimball Bros. Co.

“T appreciate your splendid book a great deal.
Its valuable information will help me in my
business as a grocery salesman.”

A. €. Robinson, with the Daniells Cornell Co.

“A most interesting book 'md we find a con-
stant pleasure in referrmg to it.’
Newport Paper & Grocery Co.

“The best thing we have seen for the educa-
tion not onl\ of the retail but also of the whole-
sale grocer.’ E. T. Smith Co.

“A very attractive looking book and one
which we ehould think every groceryman would

be glad to own.’
E. G. Whittelsey & Co., Inc.

GROCERS’ OPINIONS

“T value your Encyclopedia very much and
find it very instructive.”
S. G. Hunt, Twin Mountain, N.H.

“I surely do appreciate your book.”
M. N. Doubleday, North Dana, Mass.

“We think it a very valuable book—very
instructive.” 0. B. Parks, Westfield, Mass.

“We are more than pleased with the Encyclo-

pedia and value it very much.”
Wookey Bros., Waterbury, Conn.

“The very best book I have ever seen.”
S. E. Campbell, Fairlee, V1i.

“T wish to thank you for brmgmg this book
to my notice.”

H.S. Young, Norwichtown, Conn.

“A fine instructive book.”
0. A. Stevens, Ludlow, Me.

“One of the finest books I have ever seen.”
L. N. Perreault, Attleboro, Mass.

PRICE $10.50; DELIVERY PREPAID. Send your Order to

THE CANADIAN GROCER

TORONTO, CANADA
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Indian Reasons For Its Popularity

Why do you think that so many people who onece used a straight Ceylon tea are now
such strong advocates for Red Rose Tea? It is because Red Rose Tea is so largely com-
posed of Indian teas, which, as every experienced tea merchant knows, are unequalled
for richness, vigor and strength. Those who use Red Rose Tea realize that they can-
not get these distinetive Indian characteristies in a straight Ceylon.

e
Every user advertises OCEAN BLUE watch y0l||' Stock °f Stonﬂwarﬂl

by recommendation, and every packet ; : Rani
Ours is the most economical-and sanitary stone-

you sell advertises your store as the ware on the market. You will sell some every
“ = day if you keep it in stock. The very thing for
place “where you can buy Fruit, Vegetables, Eggs, Lard,
Milk, Butter, etc. Keeps the con-

tents fresh and the ware is always
easy to clean.
M No orders too large or too small to
ll receive our prompt attention. Order
your stock now.

OUR PRICES ON BUTTER CROCKS

Half gallon to 6 gallons, inclusive, 12 cents
. per gallon.
F o Eight, ten and twelve gallons, 15 cents per
o o gallon.
. % % Fifteen and twenty gallons, 18 cents per gallon.
! : Twenty-five and thirty, 20 cents per gallon.

Thirty-five, forty and fifty gallons, 24 cents
per gallon.

Order from your Wholesaler. .. BUTTER CROCK

HARGREAVES (CANADA) LIMITED
The Gray Bldg., 24-2 Wellington St. W., Toronte

WESTBRN AGENTS . —For Manito-
ba, Saskatchewan and Alberta,—W .L.
Mackenzie & Co., Ltd.,

Winnipeg. Re-

gina, Saskal

Calgary

T ww——

. 47 Hast ) The
e e (i Toronto Pottery Co., Ltd.

617.618 Dominion Bank Bldg.
King and Yonge, TORONTO VRO Sena
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Boost your
Colman-Keen
Sales with a
handsome

showcard
like this

Keen - Colman
duets are
everywhere and a
little reminder such
as this card provides
is all that is necessary
to keep vour Keen-

[)11)-
known

Colman stoeks mov-
ing.
Bigger profits and

more satisfied custo-
mers are assured vou.

Send for the card to-
day. :

.,——_“——-—_a——-—-\\——-—no_—'- %“)'!"""“"—""WM’
3 ——— i

Every package reproduced in facsimile.

Magor, Son & Co.,Limited
191 St Paul Street, W., Montreal
30 Church St., Toronto

|

W, |
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Flash Tapioca

as a 2-for-25¢ seller is your opportunity to increase
sales.

" At 13¢c FLASH TAPIOCA sells 5 to 10 cents
lower than other lines, yet there is none superior in
quality. It is composed of nothing but the finest

granulated tapioca.

Order to-day from your wholesaler.

PACKED IN CANADA BY

Walter Christmas Co., Limited

13 St. Peter Street Montreal

September 21, 1917.
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Ottawa Pure Food Show Beats Record

A Grocer’s Activity That Has Assumed Large Proportions

Edueating the Public in

the Products Handled by the Groeers —The Interesting Historyv of the Under-
taking, and Some Interesting Incidents of This Year’s Show.

TARTING with seventy-six dollars
S to promote what has ultimately be-

come one of the greatest, if not the
biggest Pure Food Show to be conducted
under one roof in America is an under-
taking that would cause almost anyone
to be skeptical and all but the most
optimistic to remark “It cannot be done.”
Yet Ottawa retail grocers, through co-
operation and team work, have accom-
plished such a work and forcibly demon-
strated the fact at the Central Canada
Exhibition at Ottawa, Sept. 8th to 17th,
when the third annual Pure Food Show
of the Ottawa Retail Grocers’ Associa-
tion was staged.

The 1917 Pure Food Show was a great-
er success from a grocery manufactur-
crs’, wholesalers’ and retailers’ point of
view, and also from the public stand-
point, than the big collective exhibit of
pure food products and grocery store ac-
cessories of 1916. In face of war time

where the Ottawa Pure Food Show is held. In the photo are shown the

contingencies this year’s display was a
most remarkable tribute to the Canadian
grocery trade, inasmuch as it did not only
equal, but surpassed in volume, quality
and general excellence the shows of other
years,

One hundred exhibitors embracing a
grocers’ manufacturing territory from
Chicago to New York, in the United
States, and practically from coast to
coast in the Dominion were in attend-
ance. Also by a very conservative
estimate of the Pure Food Show offi-
cials, between 125,000 and 150,000 view-
ed the exhibits and received an educa-
tional lesson that they never had before.

Ten thousand feet of floor space w=s
utilized.in Howick Hall to house the big
display of grocery wares and puve fond
products. Likewise called into commis-
sion for the success of the show were
thousands of electric light bulbs, vari-
gated in color, creating upwards a mile

GENERAL VIEW OF CENTRAL CANADA EXHIBITION AT OTTAWA.
Main Building, Machinery Building, and Art and Needlewerk Bui

of “white way,” more thousands of
yvards of bunting, scores of gallons of
paint, and numerous corps of assistants
and attendants whose aggrezated num-
ber would total fifteen or twenty score.
Everything from the gilt and white
paint on the walls of the booths to the
smallest package on .display was work-
ing to capacity and transmitting in its
own way its message to the tens of
thousands who visited the show.

A Record Sale

One of the principal exhibitors, the
writer was informed, sold four carloads
of preserved fruit, asparagus, apricots
and salmon, the whole being an order for
about $25,000. The price of the car of
salmon was $10,000, f.o.b., and of Amer-
ican destination. This price does not in-
clude freight or duty charges. The sale
took place during exhibition week. This
sale gives some idea of how the Pure

ling
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Food Show helps in the distribution of
goods. Many of the exhibits were pur-
chased outright by grocers and $1,000 .
sales were common. Some exhibits had
between three and four thousand pieces
of their product on display.

High Quality Lines Were in Heavy De-
mand

Some idea of the amount of value of
the grocery store products on display
may be gained by remembering that a
blanket fire insurance policy for $10,000
was carried for the week by the Ottawa
Retail Grocers’ Association alone. This
amount is aside from other insurance of
an individual nature that the various ex-
hibitors may have cared to carry on their
exhibits. The ten thousand dollar
policy did not by any means represent
the valuation of the goods on exhibition.
From a grocery trade angle the show
was about all that could be desired, both
from a commercial and advertising
standpoint, and also in cementing a bet-
ter friendship between the grocers and
their customers.

Every exhibitor spoken to by the re-
presentative of the CANADIAN GRO-
CER, was most outspoken in his praise
and appreciation for the excellence of
the show. Many of the exhibitors report-
ed that their orders and receipts for the
week doubled those of last year. “It is
the greatest show of its kind I ever at-
tended. I have been here three years,
and I’'m coming back again,” was the re-
mark of one of the biggest exhibitors
“You bet, that's right. It'’s the greatest
show we were ever at,” was the popular
comment.

As no misconception may go abroad,
it is advisable to relate a few of the in-
cidents that occurred between the time
in 1908, when “seventy-six” dollars re-
presented the financial propelling power
of a Pure Food Show at Ottawa, and to-
day when its exhibits are reckoned and
insured for thousands of dollars; and
the show itself through the energies of
the Ottawa Retail Grocers’ Association
has become a fundamental factor .in the
success of the Central Canada Exhibition.

How the Pure Food Show Was Born

Back in the year 1908, a few of the
Ottawa grocers decided to stage a Pure
Food Show. Such a show was not the
first of its kind to be held in Canada,
as private interests in Montreal and To-
ronto had previously induced the grocery
manufacturers to buy space at such exhi-
bitions at which in nearly all instances
a fee of admission was charged. The
attendance at such shows was not al-
ways guaranteed or the results satis-
factory to the exhibitors. The sale of
floor space usually compensated the pro-
moters and the remainder of the revenue
coming from various sources was “pro-
fit.” A tendency of dissatisfaction de-
veloped on the part of the manufacturer
and the public. To overcome such con-
ditions, the idea presented itself in the
minds of Ottawa grocers to put on a
pure food show*at which three important
factors were looked upon as vital for its
success. The factors used then are the

same as are used to-day. They are as
follows:

"and ten babies in competition.

CANADIAN GROCER

(1) Guaranteed attendance—i.e. Exhi-
bition crowds.

(2) No ‘fee of admission charged. An
inducement for the public to attend the
show.

(3) The wholehearted co-operation of
the retail grocer trade.

Mr. A. G. Johnson, one of the directors
of the 1917 show, together with Mr. Dun-
can Bell, and the late William York,
were the principal promoters of the first
Pure Food Show. This show was held
in the hardware annex of Howick Hall.
There were thirty-four exhibitors repre-
senting European and Canadian lines.
There were no American exhibitors. The
total receipts amounted to about $900.
The booths were paid for on the system
of fifty per cent. in advance and the re-
mainder during the exhibition. “We had
seventy-six dollars as original capital to
finance a two thousand dollar .proposi-
tion. I remember it very well,” recalled
Mr. A. G. Johnson.

In view of the amount of work requir-
ed and the doubtful success of such ven-
tures a Pure Food Show was not held
again until 1915. Late in 1914, Mr
Alexander Phillips, then president of the
Ottawa Retail Grocers’ Association re-
vived the Pure Food Show idea, which
was endorsed by the association, and a
Pure Food Show was launched as an
association undertaking. The first show
under association auspices resulted in
fifty booths being utilized and the pro-
ceeds were around $2,000. Exhibitors
spaces in 1915 rented at from $50 to $100
according to location. In 1916, the Re-
tail Grocers’ Association took over from
the Central Canada Exhibition Associa-
tion all of the ground floor space in the
main structure of Howick Hall. Last
year and this year the rentals were re-
duced to from $30 to $75. This year it

required about $3,000 to finance the
show. A uniform color scheme of blue,
gold and white is carried out throughout
the show. An orchestra is in attendance
afternoon and evening. This year the
Retail Grocers’ Association added a new
attraction for the opening day in the
form of a Baby Show, there being four
classes and four prizes to each class.
On opening day there were two hundred
The Ex-
hibition Association thought so much of
the idea that it decided to have the show
continued every day in the week and of-
fered additional prizes. 'The prizes in
the baby contest were as follows: First
prize, fifteen dollars’ worth of sterling
silver. Second prize, one hundred pounds
of sugar. Third prize, $10 go-cart.
Fourth prize, two boxes of Baby’s Own
soap. During the week over four hun-
dred babies were entered in the contest

The Exhibitors

Among the exhibitors at the 1917 Pare
Food Show were: Sir Thomas Lipton’s
teas and coffee; J. S. Fry & Sons, Bov-
ril, Limited; W. D. McLaren, Montreal,
Anglo-Saxon tea, Ottawa; Libby, Mec-
Neill & Libby, Chatham and Chicago;
H. J. Heinz, A. B. C. Chewing Gum,
Western Canada Flour Mills, Imperial
Extract Co., Swift-Canadian Co., St.
Lawrence Sugar Refineries, Egg-O Bak-
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ing Powder Co., Hamilton; Glassco,
Limited, Oakville, Ont.; Slinn-Shouldis,
Limited, Ottawa; Wagstaffe Preserving
Co., Hamilton; George Washington Cof-
fee Co., New York; H. D. Marshall,
Broker, Ottawa; Ottawa Dairy, Lake of
the Woods Milling Co., Montreal Biscuit
Co., Granger’ Coffee Specialty Co., Buf-
falo; Christie Brown & Co., Toronto;
George Cameron, shop fixtures, Ottawa;
Telfer Bros., Toronto; C. H. Cochrane
Co., Ottawa; Provost & Allard, Ottawa;
H. N. Bate & Son, Ottawa; S. J. Major,
Limited, Ottawa; E. M. Lerner & Sons,
Ottawa; ‘Gorman, Eckert Co., London;
Sultana, Limited, Montreal; Bowron
Bros., Hamilton; Stuart’s Limited, Sar-
nia; E. D. Smith & Sons, Winona, Ont.;
Matthews-Blackwell, Ltd., Borden Con-
densed Milk Co., Montreal; Robin Hood
Mills, Montreal; William Clark & Co.,
Montreal; Forbes & Nadeau, Montreal;
Gunn’s Limited, McLaren’s Imperial
Cheese Co., Toronto; Toro Tablet Co., B.
& L. Manufacturing Co., Sherbrooke,
Que.; Ardis Candy Co., Bee Starch Co.,
Montireal; Dustbane Limited, Ottawa;
Harris Abattoir Co., Toronto; Lea Bros.,
Simcoe; Dominion Fruit Exchange. E. B.
Eddy, Hull; Catelli's Products, Mont-
real; Lantic Sugar, Montreal; T. A.
Lytle Co., Toronto; John B. Paine Co.,

Toronto; Maples Limited, Toronto,
Bassman’s Candy, Montreal; Sheriff’s
Products and others. Several of the
above mentioned exhibitors occupied
from one to five booths with their ex-
hibits.

At the conclusion of the show on Sat-
urday, the exhibitors expressed the high-
est of appreciation for their treatment at
the hands of the Ottawa Retail Grocers’
Association, and predicted that with the
continued popularity of the pure food
exhibits that increased accommodation
would have to be provided for next year.
In many instances record sales were re-
ported, and generally the exhibitors’
business increased materially over last
year, and in many instances it more than
doubled. Mr. A. E. Sterling of Lytle’s
Ltd., who has been attending the Ottawa
Pure Food Show for three years, class:
ed this year’'s show as far superior to
the 1915 and 1916 exhibitions. One of
the striking instances that Mr. Sterling
found was that the public was rapidly de-
veloping a taste for the higher class and
higher priced goods. A Mr. Charles Joyce
and Mr. Fisher of Libby, McNeill & Lib-
by, and Mr. Jackson representing
Heinz “57” wvarieties, also concurred
with such a view, and pointed to their
record-breaking sales week as the best
evidence of it. “It is not so much a ques-
tion of selling the goods as supplying
the demand for them,” stated Mr. Fisher
to the CANADIAN GROCER.

Another outstanding feature of the
1917 show was the decidedly attractive
and tasteful arranzement of the exhibits
on display. To single anvy one or half
dozen of them out as worthy in this re-
spect for special mention would be an
injustice to the other exhibitors and even
if undertaken, would require a commit-
tee of experts to discriminate and make
awards.

(Continued on page 24)
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Make the Most of the Canning Season

Balance of Season Will be Short—Provide
dom of Canning, and of Doing It Now.

URING the next

D weeks the canning season for
peaches, pears, grapes and the

later varieties of plums will be in full

swing.

There is only a moderate crop of these
fruits, and as every grocer knows to his
cost, it is the housekeeper’s custom to
put off the canning of her fruit till the
last possible moment. Well, this year
especially that is going to be dangerous
practice. The crop is light, and late in
development, it is getting on to the sea-
son of frosts, and a good hard frost might
at almost any moment cut the crop to
nothing.

The Government, through its several
agencies, has been agitating for the con-
servation of these goods. In England
where sugar is rapidly becoming one of
the real luxuries, they are licensing ex-
tra purchases of sugar, so that the own-
ers of fruit may preserve it and prevent
waste. This is considered a patriotic
duty.

In Canada, sad to say, many house-
wives and many grocers too, have been
adopting the idea, that because the pro-
ducts necessary for canning were high in
price, it was better to let it go and de-
pend on the established canneries to pro-
vide the winter supply of canned fruits.
Already we know that the actual pack of
early fruits is away below the actual de-
mand, and there is no reason to believe
that the later fruits will be any more
plentiful. The canneries will certainly
not, even at the best, be able to look
after.a normal demand. If the house-
wives who have been accustomed to can
their own fruits decide not to do so, that
will throw an extra burden of demand

two . or three

PLUMS AND PEACHES

Should be in fairly
plentifully next week.
Prices will be fairly rea-
sonable, but not cheap
like last vear. The cold
weather has been much
against anything cheap
in the fruit line. How-
ever we hope to have
some offerings worth
while in a short time.

H. MALCOLMSON

How a Chatham, Ontario grocer paves the way
for a good demand for fruit.

darly and Good Sunnly—Urge the Wis-

Displays such as this, tastefully arranged in front of a store, are one of the most effective ways of
cultivating the canning demand.

upon this supply. The result will cer-
tainly be increased prices.

Undoubtedly the housewife would feel
that somebody was trying to make an
undue profit out of her purchases if this
is the case. That is not the case, how-
ever, it is merely the direct and infallible
result of an exceptional demand on a
low supply. The people who can bid the
highest for the goods will get them.

xrocer Should Encourage Trade

The remedy, of course, is, at this time,
while it is still possible, to see that the
pack of these of all fruits is as full as
possible, and to ensure this both the
grocer and the housewife must do their
part. The housewife by determining to
can her winter supply of fruit as usual,
and the grocer by fostering this idea and
making it as easy as possible.

If the grocer provides the supply of
attractive fruits, and urges the advisa-
bility of canning a good supply promptly
and points out that high as the price of
sugar and fruit and other incidentals are,
that they are no higher relatively for
the housewife than they are for the can-
ner, there should be a good demand.

It will need some encouragement from
the grocer, and it is in the grocer’s in-
terest to provide this encouragement.
There is a fair profit to be made in all
these lines, and they are sales that he
must make now or lose entirely.

The fruit is to be had. When it comes,
it comes with a rush, and must have
some exceptional demand like the house-
keeper’s demand for canning, or a good
part of it will waste. To provide against
this, the grocer would be well advised to

arrange for a good supply of these fruits
to be delivered regularly.

Some of the Finest Canning Varieties to
Arrive

In peaches the finest canning varieties
are about to arrive, the St. John, Craw-
fords and Elbertas and Smock. In pears,
the Clapp, Sheldon, Bartlett, Duchess,
Sickle, and for some purposes the winter
pear, the Keiffer. In plums, the Reine
Claude and the German prune are the
very best canning varieties of their class,
and in grapes the Concord is the great
preserving and wine grape. These things
the grocer should know, and this infor-
mation he should pass on to his custom-
ers. He should see to it that these facts
are advertised in his local paper. He
should arrange where possible for special
sales of all the canning lines. Should
feature sugar and glass jars in his win-
dow, and, best of all, should attract at-
tention by a good display of fruit itself.

Now is the time to start. Arrange to
take orders, and arrange to have them
delivered at the earliest possible moment.
Keep the canning idea to the fore. Put
some line of fruit among the specials to
be featured in each day’s sales, and see
to it that this department of the business
does not fall below that of former years.

_@_
PIONEER MERCHANT DEAD
Jos. McTaggart, pioneer merchant of
Vancouver, B.C., is dead. Deceased had
been in the grocery business for twenty-

eight years, under the firm name of J.
McTaggart & Sons.
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Packing House Investigation

Maze of Figures Show Extent of Business Done—Reason of Variation in English and
Canadian Bacon Prices Suggested—Mr. Fox Justifies Writing off ‘
of Huge Sums—No Attempt to Evade War Profits Tax.

HE first days of the sitting of the
Government Commission for the
investigation of the report of

Commissioner O’Connor relative to the
price of bacon and ham resulted in a

maze of figures that did not make the °

matter more clear to the general public.
Some of the figures brought out, how-
ever, are of an interesting nature. On
an authorized capitalization of $2,000,000
the William Davies Company showed net
profits in 1917 of $1,342,087, and paid in
dividends $250,000, thus leaving a sub
stantial profit to be otherwise accounted
for. Prior to the war in 1913 the surplus
without deductions in 1913 amounted
to $340,905, as against $1,723,600 in
1917, which gives some idea of the enor-
mously increased and profitably in-
creased business during the progress of
the war. Mr. Fox, general manager of
the William Davies Company, in his
testimony, suggested that the general
reason for this increase in business was
that there had fallen to the share of
Canada a greatly increased business ow-
ing to the curtailment of supplies form-
erly sent to England by Russia, Sweden,
Denmark, and Holland.

Variation in English and Canadian Bacon
Price Explained

During the course of the first day’s in-
vestigation the question as te the reason
that bacon could be sold more cheaply in
England and the United States was put
to Mr. Fox. At first Mr. Fox refused to
give any opinion, but later he stated that
the two prices were not comparable, as
the goods and the circumstances varied
immeasurably. The actual products were
cured differently for the different coun-
tries, while the costs of distribution were
materially less. To emphasize this point
Mr. Fox stated that the William Davies
Company would cater to British trade
any time as far as profits were concern-
ed. As to the reason why bacon was
quoted cheaper in Buffalo and Detroit
than in Canada, Mr. Fox urged that the
price of live stock would have to be com-
pared. It costs the Ontario farmer more
to produce hogs than the farmers of
Northern New York, because the former
feeds grain and the latter corn. Can-
adian products, he stated, always bring
better prices than the American pro-
ducts because of their intrinsic worth.
American hogs processed by the William
Davies Company were sold cheaper than
the Canadian for the same reason.

Some Figures Relative to the Davies
Company

Following this there was a long di-
gression into figures. At the request of
Mr. Bain, the investigator for the Gov-
ernment, the assets of the Davies Com-
pany for some years past were given as

follows:—1913, $4,690,478.65; 1914, $5,-
754,812.71; 1915, $6,466,533.72; 1916,
$9,682,173.28; 1917, $13,384,948.27.

Liabilities less capital and surplus were
as follows:—1913, $2,182,359; 1914, $3,-
010,007; 1915, $2,933,151; 1916, $4,820,-
717; 1917, $7,330,357.

The surpluses, including capital, rest
fund, insurance, reserve, dividends, pro-
fit and loss, were: 1913, $2,012,882; 1914,
$2,060,426; 1915, $2,601,434; 1916, $3,-
921,665; 1917, $5,008,101.

Profits, as shown by the company’s
own statements were, without deduction:
1913, $340,905.85; 1914, $373,350.42;-1915,
$906,428; 1916, $1,757,180; 1917, $1,723,-
600. Mr. Fox took exception to the re-
turns for 1917.

Total deductions amounted to in 1913,.

$179,000, leaving a balance of $166,826;
1914, $218,745, leaving a balance of $154,-
605; 1915, $325,678, leaving a balance of
$580,750; 1916, $217,707, leaving a bal-
ance of $1,539,473; 1917, $343,696, leav-
ing a balance of $1,379,904. This was
called net profit, with the exception of
the war tax for 1915, 1916 and 1917.

Enormous Deductions Considered

In the course of the first afternoon’s
deliberations the amount of profits writ-
ten off and not charged to cost came in
for a good deal of discussion. These
amounts were: 1913, $11,716.38; 1914,
$15,156.94; 1915, $107,566.43; 1916, $100,-
000; and ‘1917, $447,591, making a total
of $680,000.

In response to an inquiry regarding
these large amounts, Mr. Fox emphatic-
ally denied that these amounts written
off were in any way intended to evade the
war profit tax. He maintained that the
amounts written off were quite justifi-
able, and that the finance department
had been made conversant with these de-
ductions, and it rested with that depart-
ment as to whether or not these deduc-
tions were considered justifiable. Mr.
Fox pointed out that these deductions
were mainly to cover the cost of new
buildings and plant that could not well
be taken into capital, and noted the in-
stance of a Chicago firm who had been
slaughtering hogs for the Davies Com-
pany, and for whom they had been com-
pelled to provide new machinery so that
the product might come within the stan-
dards of British Government purchases.
This charge, he urged, could not be taken
into capital, because at the end of their
contract it ceased to be their property.
It was, therefore, written off. Mr. Wal-
dron was not satisfied with the explana-
tion, and was anxious to know why the
bulk of this large amount should have
been deducted in 1916 and 1917, about
$100,000 being noted in 1916 and $447,-
000 in 1917. Mr. Fox's explanation was
that prior to that date little building had

been done and, therefore, deductions
from profits had not been necessary.
Further than that, Mr. Fox reiterated
that the matter was open to the Finance
Department’s action, as they had been
advised of it.

Where the Davies Company and Harris
Abattoir Differ ‘

The relation of the William Davies
Company and the Harris Abattoir next
came up for discussion. It was pointed
out that 40 per cent. of the Harris Abat-
toir stock was owned by the William
Davies Company, while the Harris Abat-
toir, on the other hand, owned 500 shares
of the Wm. Davies Company stock. De-
spite this anomaly, Mr. Fox assured the
Commission that the Harris Abattoir
was their keenest competitor. There
was no business connection between the
two firms, and nothing in the nature of
an interlecking directorate. The policies
of the two firms were in no way asso-
ciated.

In response to a request of the exam-
ining Commissioners, the profits of the
Harris Abattoir Company were given as
follows:—1913, $274,406; 1914, $212,515;
1915, $151,000; 1916, $408,482.

At the time of going to press the in-
vestigation was still in progress, but it
is understood that it will be adjourned
Wednesday evening for two weeks to
permit the completion of the account-
ant’s investigation of the Davies Com-
pany’s books. ;

; — i
OTTAWA PURE FOOD SHOW
(Continued from page 22.)

The successful conducting of a Pure
Food Show is not bv anv means as simple
a matter as would at first appear, and
a great deal of work covering a period of
from Deec. 1, the precedin> year, up tc
the time the show is started is necessary.
At least this is the principle that the
Ottawa Retail Grocers work on, and the
results seem to justify their judgment.
A great deal of credit for the success of
this year’s show is due the following of-
ficers of the Ottawa Retail Grocers’ As-
sociation: President, Thomas Powman;
directors, A: S. Moreland, A. G. John-
son, R. C. Cummings and George Stote.,
and last, but not least, Mr. Frank Bur-
gess, who has been secretary-treasurer
of the association for two years, and
whose individual efforts has been largely
responsible for the two most successful
shows in the history of the Association.

S e
Mr. J. G. Harty, Canadian manager
for Thomas J. Lipton, visited the Mon-

treal Agents, Rose & Laflamme Ltd.,
this week in the interests of Lipton’s

teas, coffee, and cocoa.
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Western Millers Set Flour Prices
Figure Rate of Profit at 25 Cents a Barrel and Feed at Fifty

Cents a Ton—This Action Discounted in Eastern
Ontario Points by Recent Declines.

EPRESENTATIVES of the big
R milling companies assembled in

Winnipeg, have agreed on a price
for flour in accordance with the principle
laid dewn in the United States of a pro-
fit of 25¢ a barrel on flour and 50c per
ton on feeds. Their action is due to the
fact that, as Canadian and American
wheat prices are practically on a par,
the flour prices also should be as
nearly on a par as possible, With this
idea in view they have set a standard of
price for different sections of the West,
as follows:

The cash price, in car lots, for Royal
Household, Five Roses and Purity, basis
per barrel of 196 pounds in 98-pound
sacks, is as follows, according to terri-
tory:

Ontario, west of and including Fort
William and Port Arthur, The Pas, Mani-
toba, east of and including Portage La
Prairie, $11.

Manitoba, west of Portage La Prairie,
$10.90.

Saskatchewan, Alberta and British
Columbia, east of and including Golden,
Cranbrook, also Kootenay Central Rail-
way, $10.80.

Revelstoke,
places, $10.90.

British Columbia coast, Okanagan Val-
ley, Kettle Valley, Grand Forks, Mid-

Nelson and common

way, Phoenix, and Greenwood, $11.

Vancouver Island, $11.05.

In setting these prices certain changes
in the matter of delivery have been con-
sidered, and the prices arrived at accord-
ingly.

Eastern Prices Already in Line With
These Figures

These prices, of course, do not obtain
east of Port Arthur. As a matter of fact,
in the eastern sections of the country
there have been several declines of re-
cent date that has made this setting of a
price unnecessary. When the freight
rate from Port Arthur, and the inciden-
tal handling charges are considered, it
will be seen that the $11.50 figure at pre-
sent quoted in Ontario is practically fig-
ured on the same basis as these Western
prices. Mr. Anderson, manager of the
Toronto branch of the Lake of the Woods
Milling Company, when questioned by
the CANADIAN GROCER, stated that
he did not expect that this action would
have any effect on Eastern prices, from
the fact that they were already well in
line with the suggested figures. There

was no likelihood of any changze unless
the Food Controller took a hand in the
matter, and with prices at their present
level, there was no great likelihood of
that.

Whether there would be any de-

An attractive suggestion for a Fall window trim.

finite action tending toward a setting of

a price on flour in the East was a matter
on which none of the milling authorities
were willing to commit themselves. They
were all content to point out that already
Eastern prices were on a level at which
any setting of price would naturally put

them.
s
CANNED GOODS EMBARGO WILL

PROBABLY BE LIFTED IN WEST
Mr. Hanna Promises to Lift Embargo

in Prairie Provinces

During a visit to Regina, Hon. W. J.
Hanna is reported to have made the
statement that he would on his return
immediately give his attention toward
having the embargo on canned vege-
tables removed from the prairie Prov-
inces. The CANADIAN GROCER has
endeavoured to get a confirmation of
this statement from the Food Con-
troller’s office. But no reply to enquiries
has been forthcoming.

Mr. Hanna, who is mn the West with
some of the directors of the Imperial
Oil Company states according to the re-
port that during his stay in that section
it had been brought to his attention
that, the supply of fresh vegetables
throughout the West was very limited,
and that the embargo consequently had
a tendency to work an actual hardship.
Consequently he had made up his mind
to trge the abandonment of the em-
bargo as far as its operation in the
prairie provinces was concerned. More-
over according to the report he prom-
ised to take action on the matter in
the very near future.
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OystersScarce, ButShould be Profitable

Reasons For This Year’s Scarcity and High Prices—The Necessity For the Merchant
Raising the Price Better Than Lowering Quality —

Getting Higher Prices

Some Abuses That Have Militated Against the Business in the Past.

ITH the month of September the
W oyster months of the year have
arrived. Of late years oyster
farming has taken on many of the char-

- acteristics of land farming. The
beds are sown in somewhat the same way

that the farmer sows his lana, and the ,

product is reckoned ih acres. Unlike
the farmer, however, the oyster man has
a long time to wait for his harvest. It
is four years from the sowing of the
beds before the oyster is commercially
valuable. The first year there is little
development, the second a little meat de-
velops. The third year the oyster de-
votes itself almost entirely to the mak-
ing of its shell, and provides commodious
quarters for the coming year. Oysters
that are gathered at this time will be
very small, running perhaps 500 to the
gallon. These cannot be handled. to adi-
vantage, because they have to sell at a
lower figure, and the cost of opening
them is higher than in the fully develop-
ed oyster. The fourth year is the year
when the oyster is at its best. Tt has
filled out the shell and a bushel of sheils
will probably produce three pints of oys-
ters. This is the oyster at its best, and
at its most profitable stage.

Oysters Will be Scarce

This year we are face to face with a
comparative scarcity of oysters, that
amounts to a real scarcity, as there is
no overplus of stock from last year to
fall back upon. The reason for this is
that from some cause or another the
oyster beds were not fully fertilized,
and therefore there is likely to be only
about a 60 per cent. production.

This, in conjunction with the ever in-
creasing cost charges is producing
a difficult situation. There are a
number of reasons for these increas-
ed costs, mostly, of course, the result of
iabor conditions, which are unusually
acute in the oyster sections, for these
sections as well as being the home of
the oyster, are also the home of the
munition maker, and the worker
not unnaturally argues, “why should
I work at opening oysters at $2.50
a day, when I can trundle a wheel-
barrow of shells 'and earn nearly
three times the amount.” Labor values
have been wholly disorganized and all
the oyster men can do is to meet these
prices or close their packing houses.
This is only one of the items that have
increased out of all reason, and as a re-
sult it is possible even at this early date
to be sure that conditions will necessi-
tate abnormally high prices. It is to be
remembered though that these aré only
relatively high prices, that compared
with other food products of equal value,
oysters provide a very cheap and nutri-
tive food.

Oysters are now beginning to arrive
on the market in fair quantities, but it is
to be remembered that while the oyster
season has opened, oysters, like every-
thing else tend to improve as the season
goes on. The first arrivals on the mar-
ket, while wholesome in every way, have
not the quality that they will have a
few weeks later. Probably about two
weeks from now there will be plenty
of oysters to meet all demands and
about that time they will be at their
best, will be full sized, and fine flavored,
and it is then that the merchent will do
well to feature this trade.

Taking the Place of Less Perishable Food

With the present tendency to con-
serve supplies of meat, which must, if
the war continues, be a growing tendency,
these foods must begin to assume a larg-
er place than has been the case in the
past. Fish is every day forging anead
in its bid for public favor, and the mer-
chant who is wise will add the oyster (o
the list. For one thing, with a little care
the oyster can be made one of the most
satisfactory lines that the grocer hand-
les. Without that care, or without a
scrupulous honesty in handling, the mer-
chant is better without this trade.

Why Oyster Handling Has Not Always
Been Profitable

In the past many merchants have
started handling oysters and have been
surprised that they have not had better
results with this business. There is in
most cases a good and sufficient reason
for this. There has been one abuse that
has grown up in connection with oyster
sales that has been the strongest argu-
ment against a satisfactory business in
this line. This has been the all too prev-
alent habit of watering the oysters.

Unquestionably this is not the most
honest of practices, yet many merchants
have done it, without considering that it
in any way reflected on their business
honesty. Merchants who would not con-
sider any deviation from the strictest
principles of honest marketing, have
looked upon it as a quite legitimate prac
tice. They have salved their consciences
by selling the watered product for less.
It was not a means of getting an inor-
dinate profit, but rather of permitting
a lower price. Whatever the reason, any
adulteration of a product, and this is an
adulteration, is not a strictly honest
practice, moreover, it is not good busi-
ness, and it is probably the chief reason
why merchants who have indulged in this
practice have not found the handling of

oysters profitable.
Ruining the Flavor and the Keeping
Qualities
Water ruins the flavor of the ovster,
and in so doing naturally militates

" not

against the popularity of the oyster. It
also has a detrimental effect on their
keeping qualities. Other merchants have
adopted the custom of putting a block
of ice in the container with the oyster.
Their idea was, of courge, to keep them
fresher, but this also results in watering
the stock and in spoiling the flavor. This
point has been dwelt on at some length,
because it is a temptation that is going
to face the merchant who intends hand-
ling oysters, more than ever this year.
Oysters, for the reasons noted above,
are going to be dear, very dear. It is a
fairly reasonable guess that the prices
for oysters throughout the whole season
will be somewhere about these figures,
$2.85 for the five gallon tins, $2.90 per
two gallon, and $3 a gallon. This will
mean a retail price of from $1 to $1.25
a quart. Now that is unquestionably
a high price, and the merchant is going
to have quite a problem.on his hands to
make the public realize the necessity of
this price. The unwise merchant will
probably as usual water the stock with
the idea of being able to get a little the
edge on the other fellow by being able
to sell a few cents cheaper. The wise"
merchant will not tamper with the goods
as he receives them and will trust to the
quality of the goods, and the discretion
of his customers to bring him the busi-
ness.

Where Honest Marketing Paid

There is a case where this was prov-
ed to be effective noted in the City of
Toronto. One merchant who was hand-
ling quite a supply of oysters, decided
that it was good business to give his cus-
tomers the best goods he could. So he
called in a man who was an expert in
oyster handling and asked him how they
could be best handled. This expert
pointed out the folly of thinning them
with water, and showed the merchant
how the container should be packed in
ice, like an ice cream freezer, though,
of course without the salt. Down the
streets a few doors away was another
merchant who argued as so many mer-
chants are inclined to do, that his cus-
tomers would not pay the price, so he
watered his stock, and supplied them
goods at a price that he believed they
would pay. By degrees his business be-
gan - to fade -away. Customers did
know the reason, but their
senses told them that the oysters
in the other store, for which they
paid 10 cents a quart more, were actually
better value for the money, and certain-
ly seemed to be of a better quality. The
result was that the one merchant doubled
his trade, and the other lost the trade he
had. Yet originally the oysters were of
identically the same quality.

(Continued on page 43.)
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‘Growing Business Accounting System

Specially Ruled Books For Bookkeeping—Time to Stop Skating on Thin Ice

CANADIAN GROCER,
Toronto, Ontarfo.

From Ontario I get the following:

Gentlemen,—I am writing you for
some advice, for when a man’s business
increases he must change his methods.
Five years ago we sold $32,000, and have
shown a steady increase every year. Last
year it was $64,000, and this year it
should be $75,000.

We employ three men and one girl
clerk, but what I want is advice as to
keeping my books. I use an account regis-
ter, from which I take off the total once
a month to see the total outstanding. My
invoices are checked and each week’s
bills are put in a drawer and paid at the
first of each week and then filed away.

I pay my clerks Saturday night from
drawer, keep no account of it; pay insur-
ance, etc., but keep no account of same
other than I pay everything by cheque
excepting my clerks and express.

I kept account one year of everything,
to get a line on my running expenses,
but find myself so busy that it is im-
possible for me to find time to use a cash
book and ledger.

Invoice once a year and find out what
I make, which has always been very
satisfactory, but I feel as if my business
is growing to such an extent that I
should have a better line on it, and was
wondering if I should have a bookkeeper
and what should be her duties. At pre-
sent each clerk uses the register, but I
do not see how we could have a book-
keeper use it and make any time, espe-
cially Saturdays when I have a force of
nine or ten clerks.

I keep an account of each day’s sales
and subtract the amount paid on account
from total taken in, which gives me my
cash sales.

If you can give me any ideas I would
appreciate it, as I have found a great
many helpful suggestions in your paper.

S——&—D ;

You Cannot Keep Your Own Books

Long before I was doing $60,000 a year
I had a complete bookkeeping system
and bookkeeper; and it’s a cinch that you
cannot occupy your time doing the
routine work of a bookkeeper and handle
your other much more important duties.
And yet, so vital is proper accounting in
any business that you should instal a
proper system even if you had to do all
the work yourself, for your entire busi-®
ness perhaps—certainly the work of
many years—hangs in the balance.

My own system, which I have not seen
equalled for sufficiency and for concise-
ness, has been described in this depart-
ment very fully. If you did not follow it
at the time, probably the entire set of
back numbers can be obtained if you ask
for them. If you did follow it, but re-
quire additional suggestions on any
points, ask specifically about those points

By Henry Johﬁson, Jr.

and I shall be glad to elucidate further.

If you were to operate my system
yourself, the time required would be
from 30 to 45 minutes every morning;
but any bookkeeper you hire is apt to
take an hour to an hour and a half daily.
In any case, the time required is trifling
—nothing at all compared with the daily
check on your business condition, and the
resulting safeguard in event of the ever-
present danger of fire, the most serious
evil that threatens every merchant 24
hours each day.

Hire a Bright Girl Bookkeeper

Get a bright girl for this job. It mat-
ters very little whether she has had
bookkeeping experience or instruction;
though if she has had an outline course
in old-style double-entry bookkeeping so
much the better. But get her now, so
that she may study with you and work
into the system as rapidly as you do.

I suppose you have a cash register, but
in any event get an adding machine—a
good, efficient one, which prints results
on a paper tape. Begin with a small
one; for then as you find need for one
more elaborate, you can trade in the first
one. If you get one that is bigger than
you will need for years, all you can do is
be sorry afterwards that you put so
much money into it.

Begin by putting that girl into a
cashier’s cage and have her handle all
the cash. Put your register into her
cage, too, and have her hand out each
book to the clerk instead of having him
get it himself. This plan will obviate
the danger of having the books mixed up,
for two will check it instead of one. Have|
each book as it is returned to her put
aside somewhere within the cage where
she only can reach it, and let her run
up each last charge and carry-over on
her adding machine to check it. Then
she can file it back into the case. This
work she can keep up all day at odd
times. As a start, she might re-check
each entire book to be sure everything
is right. Not unlikely you will “find”
enough among the errors to pay good in-
terest on the machine for two or three
years. Let me know about this point.

Extended Telephone Service

Have one or more telephone extensions
carried to her desk, so she can do the
primary’ operating, both incoming and
outgoing. Soon she will take enough
telephone orders to more than pay her
entire salary.

The cashier-bookkeeper will make up
your deposits, keep the bank balance,
check your invoices, figure discounts,
write cheques ready for your signature,
keep your cost book and very soon write
your orders. In a month she will be the
busiest employee you have, for the duties
you can assign to her run into endless
detail. And everything she does will

. details of my system,

operate two ways: in the safeguarding
of your business and in relieving you
personally of much you do now. You
then can devote your entire time to pro-
ductive work. I assure you that it will
be unnecessary to set her chopping
kindling to fill in time!

As soon as you together have master-
ed the outline of my system, open your
books with her and start things running.
Every day she will do the regular routine
work. Once a month you will post the
ledger yourself and take the trial bal-
ance. That will use up about 30 minutes
of your time one evening a*month; and
that work will keep you constantly in in-
timate touch with just what your busi-
ness is doing.

And remember the great American
characteristic motto: “If you want to
know, ASK!”

What Books to Get

A Manitoba grocer writes a ques-
tion which fits in right here:

Dear Sir,—I have read several of your
writings in CANADIAN GROCER in
regard to books and accounts. I want a
set of books for the grocery business
and cannot get them started; in faect, I
can’t find suitable books. Can you pur-
chase the necessary books, ready printed
and ruled for me? I am willing to pay a
fair price for books of this kind. I feel
sure books are made specially for the
system you recommend, and you know
where to purchase same. I thank you for
an early and favorable reply.

Yours truly,

. Two books are required—a ledger with
large leaf, regular ruling, of 136 pages,
and a journal, same size leaf, ruled six

columns. You also want half a dozen
common counter books, such as are used
for pencil entries; or you can use any old
waste or discarded books for this same
purpose that will fit into your safe. See
especially the
handling of Petty Vouchers.

And, by the way, of course you have a
good fireproof safe of fair size? No
use to keep books for the purpose of
showing clear accounts in case of fire if
you are going to allow those books to
be burned up.

The books can be purchased of any
wholesale stationer. If there is no such
concern in your town, write to Butler
Brothers, or ask your grocery jobber to
pick them up for you. If you have real
difficulty getting them, write me again
and I'll see that you get them.

NEW LINE OF TOFFEE

A new line of toffee has been placed on
the market in Western Canada under the
name of Tomlinson’s Toffee, which is be-
ing made by Tomlinson & O’Brien, a
well-known Winnipeg firm of manufac-
turers agents.
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EDITORIAL BRIEFS

THERE i a commendable business-like foresight
about the campaign of the War Production Club for
increased agricultural output for 1918, Still it is not
a dav too soon to start,

LET MARGARINE IN AND KEEP ICE

* CREAM OUT

T A meeting to urge conservation of resources,
A held recently by the women of Port Hope, two
subjects were brought up that have been much in the
public mind of late.

The first was the question of margarine, Its in-
troduction was urged on the grounds that the prohibh-
itive prices of all fats was proving not only a hard-
ship but a menace to health.

-\ second resolution urged the government to re-
strict the sale of ice cream, except for invalids and
hospitals during the course of the war. If we are
really facing the question of conservation fairly, this
would seem a wise suggestion. Every pint of ice
cream, must of necessity be made at the expense of
the supply of butter and cheese. By its use we are
helping to increase the cost of these latter commodi-
ties, and of the actual price of milk as well. They
are ideas worth pondering.

THE OYSTER SEASON OPENS
HE months with an “R” in their name, are, as
everyone knows, the oyster months. Starting
with September, and from then right down to the
Spring, oysters may be had at their very best. Espe-
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cially now is it a good line for the grocer to handle.
Withf the ¢old eveningd at hand, this novelty dish
will have a ready demand. The taste for oysters is a
growing-one, and there are very few people now who
do not care for them in some form or another.

They are readily procurable, too, and can be
handled in the most modern sanitary way. The grocer
who has not been handling them in the past should
certainly make up his mind to remedy the mistake at
once, before the first novelty has worn off. He will
find it a paying venture, and in stimulating this
trade will be doing his part to conserve the less per-
ishable foods for times and occasions of greater need.

MR. HANNA IS CONSIDERING
HE Food Controller has some big problems on
his hands at the moment, which he is consider-
ing. Most people indulge in a little comedy every
time Mr. Hanna is reported as having something
under consideration. But it is well to remember that
the Canned Goods embargo was the result of one of
those quiet hours. There are some matters reported
to be under his consideration now that it is to be
hoped will have even more prompt attention, because
their solution would have much more actual effect
than the restriction on the sales of canned goods. At
least some wise decision might help to ameliorate the
conditions of the poor, and that is a problem that
someone must face soon if the prices of goods are to
be continually increased.
Mr. Hanna has the price of milk under consider-
Let us hope that his action will be as drastic
here as it has been in other places. Milk is as high
as it ought to go. There is a limit to the price that
any government can permit foods of first importance
to go, and Milk 1s one of these foods. J. Arthur
McBride speaking at the Iverley Settlement, Mont-
real, lately made the startling statement, that “The
milk dealers who are demanding increased profits
must realize that the profits they require are being
paid in many cases, by the lives of our much needed
infant population.- The Montreal Milk Producers’
Association, if it increases the price of milk without
justification, must be prepared to share the responsi-
bility for the increased infant mortality.”

ation.

Mr. Hanna has the question of the admission of
Margarine under his consideration. Whether he is
single-minded enough to defy the interests and per-
mit its introduction at least during the period of the
war remains to be seen. It is only one of the many
little things that might be done to make the lives of
the poor a little easier, and it could be done at the
actual expense of no one,

The country has been waiting for Mr. Hanna to
justify the Food Controller’s office. It would appear
that in these two items, if in no other, a prompt and
effective action might prove a thorough justification.
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BARUCH---WALL ST. PLUNGER
ON A BIG JOB

Wilson Appreciates the Qualities of Foresight and
Insight Which Make for Successful
Speculation.

A Napoleon of speculative finance
—the coolest and keenest plunger
since James R. Keene—that is one
view of Bernard M. Baruch, who
made half a million dollars on Wall
street in the developments coinci-

dental with the famous “leak” about -

which Thomas W. Lawson made his
sensational charges. But there is an-
other view of Bernard Baruch. Those
who know Wall street, know that
successful operations are not
“plunges” in the usual sense, but are
transactions based upon astute de-
ductions as to the effect of passing
and prospective events, deductions
which can only be reached by a thor-
ough knowledge of business condi-
tions and of the public attitude as
well as an understanding of individ-
ual enterprises.

The second view of Bernard Baruch
is quite evidently the one held by
President Wilson, who has appointed
the astute opérator as chairman of
the metals and materials purchasing
committee of the Advisory Commis-
sion of the Council of National De-
fence—a job controlling the spending
of several billions. The choice, no
doubt, brought surprise to those who
do not know both men intimately.
Of their relations and of the career of
Baruch, we print the following from
the pen of Edwin C. Hill in Mun-
sey’s Magazine.

Understanding Mr. Wilson fairly well,
the knowing ones saw that he was mak-
ing a characteristically short cut to ef-
ficiency, with small regard for what any-
body cared so long as he got the man
who could secure the results desired—
which were a swift mobilization of the
metal resources of the country; and at
rices suited to Uncle Sam’s war purse.

eversing his attitude that nothing good
could come out of Wall Street meant
nothing to the President, who had found
good reason on other occasions for com-
plete about-facing.

Understanding Mr. Baruch sufficiently
well, they realized that the President had
discovered in him the following cardinal
merits—a devotion to Wilson and Wilson-
ijsm which approached the idolatrous; a
singularly developed faculty for striking
through a maze of unessential facts to
get at the essential heart of a proposi-
tion; a technical understanding of the
mining and marketing of metals which

had been attained by brokerage experi-
ence, by personal inspection of big min-
ing properties, and long and close

study of the industries involved; un-

swerving integrity, and most agreeable
personal qualities.

Unquestionably there are hundreds of
men in the 'United States who know
more about mines and mining than Bar-
uch knows, but Mr. Wilson could find
only one man who combined all the

unlifications he desired to see brought
to the job of spending billions of govern-
mental money in a very hectic period
of the country’s history. He understood
Baruch, and Baruch understood him.
Therefore the appointment was duly
gazetted, and Mr. Wilson took an after-
noon off to play golf, while he smiled
that inscrutable smile of his. The smile
that day might possibly have been due
to his recollection of Baruch’s expressed
opinion of Secretary Josephus Daniels—
“a really great man whom the country
doesn’t understand.”

Behind the famous speculator’s un-
deniable equipment for public service
stands the appreciative friendship which
has existed between him and oodrow
Wilson since before Wilson’s first election.
In those days Baruch found himself
strangely interested in the Southern col-
lege professor, about whose head destiny
was already flicking its lightnings. With
the uncanny prescience which has mark-
ed his Wall Street operations, he per-
ceived that Woodrow Wilson was headed
for the top. But he hadn’t met Wilson,
and probably hadn't a notion that he
was soon to become one of the President’s
few intimate friends.

Baruch’s Friendship With Mr. Wilson.

It happened just at that time that the
College of the City of New York, Mr.
Baruch’s alma mater, invited him to be-
come a trustee. Flinching from any
form of public life, he had about made
up his mind to decline the honor when
his father, Dr. Simon Baruch, counseled
him to accept, on the principle that it
was a duty which ought not be evaded;
and duty is a passion in the Baruch
family. ,

When he came to sit with the trustees
of the City College, he got to know
William F. McCombs, soon to be the
chairman of the National Democratic
Committee, and then in the hot flush of
devotion to Professor Wilson’s fortunes.
To Baruch McCombs talked little else
than Wilson, who seemed to him, at that
time, to combine the grace and wisdom
of all the ages.

Mr. McComb’s enthusiasm seems to
have moderated subsequently, but that is
of no consequence in the present nar-
ration. Mr. Baruch’s did not. He con-
tributed liberally and without advertise-
ment to the first Wilson campaign fund.
When the second campaign came along
he cheerfully handed over thirty-five
thousand dollars as an original contri-
bution, and then added fifteen thousand
to make up the deficit.

In the four years between 1918 and
1917 the friendship between the Presi-
dent and the plunger ripened like wheat
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THE CLERKS’ DEPARTMENT
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under the sun of Kansas. They were
mutually appreciative and complimentary.

believe the President has not been
definitely quoted in so many words as
to his opinion.of Baruch, but Baruch has
said this of the President:—

“I believe he is the most Christlike
man in America.”

The admiring comparison seems fairly
startling as proceeding from a Hebrew,
but it is comprehensive and complete
when one is told that Mr. Baruch re-
gards Jesus Christ as having been the
perfect man, all question of His divinity
aside. Mr. Baruch holds that Woodrow
Wilson comes nearer to doing the right
thing, the wise thing, at all times, than

any mortal man has done since Jesus. -

And so Baruch is on the job of locat-
ing and buying as cheaply as may be
whatever metals the United States of
America may need in the world’s greatest
market operation, which is to bull the
common stock of democracy up to one
hundred pér cent., and at the same time
to bear the preferred stock of Hohen-
zollern, Krupp & Co. to a point where
that concern must go into the hands of
receivers. Considered in that light, the
appointment of Mr. Baruch, who has at
times been both bear and bull in cyclonic
Wall Street operations, may have been
an inspired choice. He is at work buying
copper, steel, zine, and all sorts of com-
mon and uncommon metals with the all-
powerful backing of the President and
with every chance to make a record for
intelligent and patriotic service. Taking
his orders are the great men of the min-
ing and metal world—gentlemen who pos-
sess, it may be said in all truth, a very
high admiration for Mr. Baruch’s charac-
ter and abilities.

The Baruch Family.

It is certainly worth while to note
from. what sort of family our Unecle
Samuel’s boss buyer springs. It is an
interesting family. The personality of
its members catches the attention.

Its founder in this country, Dr. Simon
Baruch, diagnosed the first recorded case
of perforating appendicitis successfully
operated on. He will probably go down
in medical history as author of the epi-
gram, “If in doubt about appendicitis,
operate!” His wife, mother of four able
sons, a daughter of the Southern Con-
federacy and a lady of winning charm,
is the author of another epigram, which
may have been the basis of the success
of the Baruch brothers. When Bernard,
not yet having found himself, was thresh-
ing about and getting nowhere in an
effort to become a plain business. man,
she yanked him out of a wholesale glass
house and put him into a brokerage
office, saying:

“Bernie must go where the money is!”

Bernie's speed thereafter was so satis-
factory to his astute mother and to the
entire family that there never arose the
slightest question as to her good judg-
ment. He not only got rich himself,
but he made all the rest of the family
rich. He took one of his brothers from
the stage and another from the practice
of medicine, united them in a brokerage
business, and gave them the necessary
shove forward to financial success. Mean-
while he found a place for his youngest
brother in the brokerage concern which
he had outgrown, and thereby paved the
way for that young man’s well-earned
triumphs.

Behind Bernard Baruch’s traditionally
Hebraic sense of loyalty and duty to his
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family, and behind his shrewd trail-
blazing in their behalf, there lay, of
course, the potential talent for fidance
possessed by all the Baruchs. They
simply had it in them. The mother got
Bernie started on the right track, and
Bernie switched his four brothers to the
main line. They all went where the
money was.
A “Bear” is Born.

The big man of the Advisory Commis-
sion of the Council of National Defense
opened his eyes for the first time in
Camden, on August 19, 1870, so that he
+ill be just forty-seven when this reaches
the reader. The records of Wall Street
transactions for that day are not avail-
able, but surely something out of the
common must have occurred in the neigh-
borhood of Broad and Wall at about the
hour when the Baruchs’ family physician
informed Dr. Simon that considerable of
a boy had been brought into the world.
In the light of what was to happen in
the years to come, when Bernie “went
where the money was,” some portent must
have been perceptible in that sensitive
company. The bears had the greater rea-
son to take joy, for Bernie has been of
their persuasion in most of his bigger
deals. 2

From his very start in life Bernie was
a model boy—a definite and living proof
that it is actually possible for model
boys to make a success in life. His father
and mother aver, and are probably cor-
rect in averring, that they detected in
Bernie very early indications of an un-
usually keen and direct mind of marked
analytical powers. The boy never said
much, but what he did say was squarely
to the point of any discussion. At ten
years of age his faculty for brushing
aside the clogging unessentials- and for
getting swiftly at the facts was per-
ceptible to his elders.

In those days, too, Dr. and Mrs. Bar-
uch laid upon him the injunction of duty
to be done, and admonished him that
scrupulous honesty was the only worth-
while guiding principle for an American
citizen. In later years, when Bernie
set up as a broker, he put upon his
desk in sight of all customers a photo-
graph of his father, upon which was
inscribed:

Let unswerving integrity always be
your guide.

That photograph, with the admonition
from a wise father, remains the prin-
cipal ornament of Mr. Baruch’s working-
desk, wherever he may be.

Bernard Baruch’s Early Life.

Young Baruch’s college career was one
triumph after another. He varied his
academic study by pondering at home
over books on finance, industrial organi-
zation, and railroad statistics. Dr. Simon
used to wonder what on earth there was
in “Poor’s Manual” to interest so ab-
sorbingly a boy of eighteen. Subse-
quently, as destiny had planned, of
course, the facts and figures gleaned
from those hard-headed volumes were
extremely useful to Bernie Baruch.
Guided by impulses he could not always
understand, he had thoroughly saturated
himself with the facts of business and
rinance.

When he was graduated from the City
College, Dr. Simon got him a job with
the Whitall Tatum Company, dealers in
druggists’ supplies, at the attractive sal-
ary of three dollars per week. Bernie
worked for three or four months, get-
ting nowhere, and.displaying no promise
of ever getting anywhere. Thereupon his
ambitious mother stepped in, informed
the family conclave that it was time
to send him into the places where money
was to be got, and made it possible for
Bernie to meet Colonel DeFries, financial
editor of the Mail and Exzpress. It was
through DeFries that Bernie got a job
as clerk in the brokerage house of A. A.
Housman & Co.

The young man hadn’t been with the
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Housmans a month before they per-
ceived his extraordinary bent for broker-
age and for speculation. He showed in-
stant talent for winning the regard and
confidence of the firm’s most notable cus-
tomers, such men as James R. Keene,
Edwin Hawley, and the Guggenheims.
He worked his head off, and always with
a winning smile. His salary of fifteen
dollars a week jumped to twenty-five
dollars within a few weeks, and then
started climbing rapidly.

Presently the Housmans gave him a
desk of his own, and he became virtually
a member of the firm. As such he con-
ducted big market operations for Keene
and other heavy operators of that day,
which was in the late nineties. He never
revealed a secret. He never took personal
advantage of private market information
from whic¢h his clients did not desire him
personally to benefit. It was a time
when big deals were frequent—things that
might easily have prompted a young man
to confidences with the members of his
own family; but few persons know less
about Bernard M. Baruch’s market opera-
tions, or how he worked for his large
clients, than do his father, mother, and
brothers.

Finally he grew too big for the Hous-
mans and branched out for himself. On
September 7, 1899, he bought a seat on
the Stock Exchange and really began
his remarkable career as a speculator—
1 career marked all through its course
by his weird intuition, his uncanny in-
sight as to what investors were most
likely to do in certain given circum-
stances.

No better example of that faculty could
be adduced than his selling operations
in Wall Street last December, simul-
taneously with the rissue of President
Wilson’s so-called peace note. Seemingly
anticipating what other speculators
couldn’t grasp, he sold thousands of
shares of United States Steel and of
other concerns, and profited, by his own
testimony, in the sum of $476,168.47.

When Tom Lawson, of Boston, stirred
un the animals with accusations that in-
siders had benefited by advance know-
ledge of the peace note, and Congress
summoned him to Washington to present
his evidence—or, rather, his total lack
of ecvidence—it naturally followed that
Baruch, as the biggest plunger of the
times, was summoned also, although Law-
son had not charged him with deliberate-
ly benefiting by a “leak.” So Baruch
went on the stand for two sessions of
extremely interesting testimony, the heart
of which was his statement that he didn’t
“pay much attention to rumors,” and that
it was his habit to read the newspapers
thoroughly and to “grasp the psycho-
logical effect of the news.”

By correctly analyzing the probable ef-
fect of the talk about the possibility of
peace, he had sensed such public un-
easginess over stocks as would inevitably
send the market down. Therefore, he
sold, and cleaned up almost half a mil-
lion dollars. The humor that lies in him
prompted his reply to the inquisitor’s
comment that it was popularly supposed
that he had made six million dollars:

“Well, somebody got my share!”

For many years previous to this oper-
ation Baruch had startled the Street by
his faculty of guessing accurately, or,
more properly put, by his talent for ac-
curate analysis of obvious facts. Back
in 1901, when Amalgamated Copper, the
pet of vast interests, was selling up
around 130 and the company was paying
annual dividends of seven or eight per
cent. Baruch decided that the state of the
copper industry did not warrant the
Amalgamated in paying such dividends,
and that a break was sure to come.

He began to pound the stock, and with-
in three years it was down to 33, paying
an annual dividend of only two per cent.
Nobody but himself knows how much
he made out of that gigantic bear opera-
tion. The guess has always been from
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two to three millions. Nobody but him-
self knows what his fortune amounts to
to-day. The estimate is anywhere from
five to fifteen millions, with most people
opining that ten millions wouldn’t be far
from the correct figure.

In the following years he transacted
big deals for Keene, Ryan, Harriman,
Hawley, and the Guggenheims. Baruch
became the “go-getter” for these captains
of finance. It was the éra of great
consolidation, ‘when the big men of Wall
Street were organizing a series of huge
trusts and corporations. Because of his
intelligence and dependability, the Gug-
genheims sent him to the West to buy
copper-mines, Thomas F. Ryan commis-
sioned him to acquire tobacco companies.
Hawley to investigate or purchase rail-
road properties. He was trusted with
hundreds of millions of dollars in these
highly responsible tasks. These men were
his  personal friends, admiring him as
well as trusting him.

It was the late Jim Keene who gave
him his nickname of “Barney”—a name
which he dislikes, but which has fastened
itself upon Wall Street habit. His family
and friends call him “Bernie,” a natural
diminutive of Bernard.

About 1912 he practically retired as a
day-by-day speculator and became a
capitalist, maintaining his office at 111
Broadway; but on occassion, as in the
little panic of last December, he has
glunged again into the market and hit

ard. He quit with the reputation of
never having been any man’s man.

So little has been known of the per-
sonality of Bernard M. Baruch that
many persons may not be aware of his
fondness for athletic sports and his ex-
cellence in several of them. He is a
first-rate horseman and a crack shot,
and knows how to handle the gloves
with the best of the amateur heavy-
weights. Moreover, he is a fighter when
people annoy him excessively. ' Once in
St. Louis, where he went to buy a to-
bacco company, he was striding through
the old Union Station when he hap-
pened to tread upon the foot of a burly
fellow. Baruch apologized instantly, but
the man cursed him roundly. Baruch
dropped his hand-bag and punched his
abuser so powerfully that the burly one
lost all interest in the subsequent pro-
ceedings. A friend butted in, as they
say in Wall Street, and went down be-
fore a swift left hook. Baruch surveyed
the two victims of an unsuccessful bull
operation, smiled pleasantly, and went on
about his business.

His family and friends know him for
a perfectly human person, as likable as
you please, with a delightful smile, a
quick sense of humor, a talent for
mimicry that would make him a living
on the stage, and a perfectly idealistic
devotion to his father, mother, and
brothers. Whatever he has is theirs—
literally. His generosity knows no
bounds.

His philanthropies include large gifts
known to none save the beneficiaries and
to. the members of the Baruch family,
large contributions to war sufferers’
funds and to the Red Cross, and a hos-
pital given to the City of Camden, South
Carolina, in memory of his father.

He is a big chap physically, standing
six feet three inches, -ndrgoueuing the
chest of a blacksmith. is hair, very
thick and worn rather long, is prema-
turely gray. His gray eyes are usually
twinkling with suppressed humor, as if
he knew a good joke that he was keeping
to himself; but occasionally they flash
keen glances of inquiry or appraisal.

Every so often he takes a vacation,
and goes with members of his family or
with friends to Hobeaw, his big estate
on Winyaw Bay, near Georgetown, South
Carolina. This is the same abode of
fast-flying ducks that used to delight
Grover Cleveland and Commodore Bene-
dict years ago.” There, over several thou-

(Co_l}i'mued on pi(e-(s.)
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B. F. Smith, Ltd., a newly incorporat-
ed company, at E. Florenceville, N.B,,
will deal in farm produce and operate
butter and cheese factories.

At a public meeting held in St. John
on Sept. 13, citizens’ committees, one of
men and other of women, were appointed
to aid the Food Controller by encourag-
ing the conservation of food.

Henry Maher, for fifty years engaged
in business in St. John as a retail grocer,
died on Sept. 12, at the age of ninety
years. He was an alderman and mayor
of the Town of .Portland before its union
with the City of St. John.

The prolonged wet season in the early
part of the summer had a deleterious
effect on several food products, and the
-Provincial Department of Agriculture
has announced that the potato crop will
be thirty per cent. less than last year,
in spite of increased acreage, and that
winter apples will be less than a quarter
crop, with other varieties making even
a poorer showing.

* Bakers predict an increase in the price
of bread in St. John next month. They
have been selling the two-pound loaf of
plain bread and the one and a half pound
loaf of “fancy” bread for eleven cents,
and the grocers have been retailing it at
twelve and thirteen cents. The bakers
say that this price was possible only be-
cause they had bought large stocks be-
fore the price went up and that the price
they will have to pay for flour, under
the Food Controller’s regulations, will
make an increase necessary.

Considerable uncertainty regarding
the order-in-council prohibiting the sale
of canned goods existed in St. John after
notice of its passage had been published
in the news columns of the local papers.
Some dealers continued to sell, while
others refused. Wholesalers and retail-
ers alike were in doubt as to the provi-
sions of the regulation, until one of the
local papers published the order in full.
Since then the sales of canned goods
have practically been abolished. As can-
rned ‘goods of most varieties are scarce
on the local market, this has not had as
much effect in reducing sales as it would
if they were plentiful.

The local increase in the price of milk
from ten to twelve cents a quart has
gone into effect, as a result of the in-
creased price levied by the producers,
but it has not been accepted with equan-
imity by the citizens. The Housewives’

League have expressed their determina-
tion to fight the increase, and a meeting
has been arranged between the city com-
missioners and representatives of the
producers to discuss the establishment
of civic depots for the sale of milk, at
cost.

The Housewives’ League also has
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asked the city council to forbid the use
of milk and cream for the manufacture
of ice cream and for sodawater foun-
tains, but, so far, no action has been
taken.

Quebec

G. A. Dubois, grocer, Montreal, has
sold stock.

A. Paiement, grocer, Montreal, Que.,
has sold out.

John Monahan, of St. Lim, P.Q.,
visited Montreal this week on business.

A. Chevalier, merchant of Joliet,
Quebec, visited Montreal this week on
business.

O. Parentau, merchant of St. Pie de
Guire, P.Q., was a business visitor in
Montreal this week.

Mr. Eaton, vice-president of Eatons
Ltd., Toronto, was a business visitor in
Montreal last week.

Mr. McCarthy of McDermott & Me-
Carthy, Prescott, Ontario, was a visitor
to Montreal this week on business.

Mr. Beer, Secretary to the Food Con-
troller was in Montreal last week on
business connected with his department.

Mr. Bowman of Bowman & Co.,
Chicago, was a business visitor in Mon-
treal last week while on his way to Bos-
ton.

Joseph Ostiguy, of Adamsville, P.Q.,
one of the prominent merchants of this
district, was in Montreal this week on
business.

From Quebec City on business in
Montreal last week were Mr. Simard of
the Dominion Fish and Fruit Co., and
Mr. Beauchard, Mr. Legare, and Mr.
Thibeaudeau, merchants.

Alonzo P. Jones of Alfred Jones,
Sons, & Co., Bangor, Maine, was a
visitor in Montreal last week, and paid
a call at the premises of the D. Hatten
Co., wholesale fish merchants.

Amongst business visitors to Mon-
treal this week were Mr. Ricard, Mr.
Belland, Mr. Robichoux, and Mr. Begin
of Three Rivers, Quebec, and Mr.
Pellerin, Merchant of St. Agathe, P.Q.

Mr. Phillips, representing R. Higgins
& Co., Boston, was a visitor in Mon-
treal last week. He reports that the
crop of oysters in the North. will not
be as good this year as it was in 1916,
and higher prices are looked for.

Ontario

1. Fondeler, Ottawa, has sold out.

G. Perrin, grocer, Ottawa, has sold out.

F. G. Hill, grocer, Ottawa, has sold
out.

T. A. Morrow, grocer, Tara, suffered
fire loss.

J. Y. Morrison, Laurentian View, Ont.,
has sold out.
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A. Wilson, grocer, Vars, Ont., suffered _

loss by fire.

L. C. Vincent, grocer, Toronto, Ont.,
has sold out.

_Mrs. J. Vaughan, grocer, Toronto,
discontinued.

R. N. Everett, grocer, Windsor, Ont.,
is discontinuing.

J. Thompson, grocer, Welland, Ont.,
suffered fire loss.

G. Uprichard, Toronto, Ont., has dig
continued business.

D. W.. Dane, grocer, Toronto, Ont.
sold to D. Woodrow.

W. S. Stewart, general store, G4
bridge, Ont., is dead.

Wm. Scott, grocer, Ford, Ont.,
ceeded by E. Thorburn.

J. Y. Morrison, grocer,
View, Ont., has sold out.

E. McQuatt, grocer, Westboro, suc-
ceeded by A. I. Sterling.

R. W. Furry, grocer, Grimsby, Ont.,
has sold to K. H. Harris. ,

Mrs. J. T. Elliott, grocer, Toronto,
sold to Mrs. E. Johnston.

E. G. Wellwood, grocer, Dundalk, Ont.,
succeeded by J. E. Richards.

W. F. Nesbitt, grocer, Britannia Bay,
Ont., succeeded by W. H. Sully.

R. Graham, of R. Graham & Son, gen-
eral store, Lakefield, Ont., is dead.

Miss Shisler of Ridgeway, Ont., wili
open a grocery store in Welland, Ont.

B. Smith, superintendent of Carnation
Milk Products Co., at Aylmer, Ont., is
dead.

F. M. Davis, general store merchant of
Balsam, Ont., has sold business to A.
Spears.

Lieut. A. E. Smith, formerly connect-
ed with Michie & Co., Toronto, has been
killed in action.

Wm. Mander, superintendent of Cana-
dian Cereal & Flour Mills, Limited,
Galt, Ont., is dead.

C. H. Cochrane & Co.,” wholesale
coffee, Ottawa, Ont., succeeded by C. H.
Cochrane & Co., Ltd.

M. L. Cuthbert, previously secretary of
White Wholesale Fruit Company, To-
ronto, was killed in action.

S. Brownscomb, who has conducted
a grocery at Owen Sound for a number
of years, has moved to Toronto.

Laurentian

Western Provinces 2
H. Coventry, grocer, Calgary, Alta.,
has sold out.
W. M. Stinson, Moose Jaw, Sask., gro-
cer, has sold out.

M. J. Rodgers, general store, Greene,
Sask., has sold out.

G. P. Friesen, general
Sask., has sold out.

Farmers’ Supply Company, Wiseton,
Sask., has sold out.

atore, Laird,




" and extracts, formerly

R. Leitch, general store, Sutherland,
Sask., has sold out.

Smith & Co., general store, Shaunavon,
Sask., has discontinued.

E. Labrosse, grocer, St. James, Man.,
succeeded by T. Millard.

Freedman & Kluner, general
Winnipeg, Man., has dissolved.

F. Almond, general store, Eriksdale,
Man., sold to Bovill & Maddin.

Lee & Jackson, general store, Keppell,
Alta., is opening branch at Vance, Alta.

Cardston Trading Co. is new- grocery
‘store commenced business in Cardston,
Alta.

F. Meeker has been appointed travel-
ing salesman for Tolford Biscuit Co.,
of Saskatoon. -

Wells & Wellsman, general store,
Aylesbury, Sask., has dissolved, N. C.
Wells continuing.

John Horn, manager of the Western
Canada Flour Mills Co., Ltd., Winnipeg,
is on a visit to the Toronto office for an
important conference.

L. MacIntyre, vice-president and
manager, Paulin Chambers Co., Ltd,,
biscuit manufacturers, Winnipeg, Man.,
is dead.

. Mr. Burgess of Calgary, connected
with Alberta Flour Mills, Ltd., recently
visited High River, Alta. New mills in
East Calgary are expected to be one of
the largest of its kind in Canada, and
will cost about $1,500,000.

—
L. C. MACINTYRE DEAD

Lachlan C. Macintyre, managing direc-
tor of Paulin-Chambers Co., Ltd., bis-
cuit mfrs., Winnipeg, died on September
12., at the Winnipeg General Hospital.
Mr. Macintyre had been subject to indif-
ferent health for a considerable time,
and had been under treatment at the
hospital for about a month. He was 67
years of age. !

For nearly 30 years Mr. Macintyre
has figured prominently as veteran head
of the Northwest Commercial Travelers’
Association of Canada, of which he was
president in 1892, and treasurer since
1896.

Mr. Macintyre was a past-presiden{
of the Canadian Manufacturers’ Associa-
tion, and he also figured prominently in
lodge work as well as being actively
identified with several public institutions.
His loss will be keenly felt by his many
business associates and friends, particu-
larly by the travelling fraternity from
coast to coast.

Born Oct. 5, 1850, near Beaverton,
Ont., Mr. Macintyre came to Winnipeg in
1882, and for a time travelled for Turner,
McKeand & Co. He then became con-
nected with the Paulin Chambers Co.,
with whom he has been since continuous-
ly connected.

_._.._@___

MAKING RED CROSS LINES
Windrum’s, Limited, Winnipeg, have
taken over the Red Cross baking powder
made by the
Dyson Co., and will manufacture these
lines in their own plant. James D. Wind-

store,

CANADIAN GROCER

rum, who has been vice-president of the
Dyson Co. for the past seventeen years,
and is still connected with that company,
is at the head of the new organization
for manufacturing these lines. Basil F.
Windrum, son of J. D. Windrum, has
charge of.the manufacturing end of the
business. Recently this firm also took
over the Mayer Co., manufacturers of
stock remedies. The products of these
concerns will be sold to the retail trade
in the West through the W. H. Escott
Co., manufacturers’ agents.

___@___
LITTLE BILLIE HANNA
(Adapted from New York Life)

Little Billie Hanna’s come to our. house
to stay,
To make us scrape the dishes clean, an’
keep the crumbs away,
An’ learn us to make war-bread, an’
save up all the grease,
For the less we eat of butter, the sooner
we’ll have peace.
all us other chil'ren,
scanty meals is done,
We gather up around the fire an’ has the
mostest fun
A-listenin’ to the proteins that Billie
tells about,
An’ the Calories that’ll git you
If
you
don’t
watch
out!

An’ when our

An’ little Billie Hanna says, when the
fire burns low,

An’ the vitamines are creepin’ from the
shadows sof’ an’ slow,

You better eat the things the Food
‘Folks say they’s plenty of,

An’ cheat the garbage pail an’ give the
butcher’s meat the shove,

An’ gobble up the corn-pone an’ veg’-
tables an’ fish,

An’ save yer drippin’s an’ yer sweets,

an’ lick clean ever’ dish,

don’t get fresh a-talkin’ of what

you won’t do without.

Or the Calories’ll get you

If

An’

you
don’t
watch
out!
—Dunnville Gazette

__@_
MACARONI IN DEMAND

Montreal, Sept. 20. — (Special.)—In
making inquiries amongst a number of
retailers in the residential districts of
Montreal, it is found they all report bet-
ter sales of macaroni since the war, It
is argued that the consumer finds maca-
roni a nourishing foodstuff at a moder-
ate cost.

Supplies of macaroni to meet demand
have been, as a rule, available, but now
and then there have been delays and
shortages. Of late supplies appear to
have been sufficient, but demand is now
reported to be on the increase.

In the past year or two prices have
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not advanced seriously, the most re-
cent advance of two cents a pound (at
retail) being the most noticeable in-
crease. This has caused some variation
in prices amongst retailers even in the
same neighborhod. Some are selling the
same line at the old price of ten cents
for a package containing %’s of a pound;
some sell this package at twelve and
a half cents, some at thirteen cents, some
even higher, and several sell it at two

packages for twenty-five cents. 3

+

“MOTOR GROCERY” IN ARKANSAS

The “motor grocery,” that is a travel-
ing grocery store, mounted on an auto-
mobile truck, has-succeeded the peddler’s
cart in some parts of Arkansas. It car-
ries a larger and more varied assortment
of goods than the old peddler’s cart; in
fact, it is a small edition of the old-
fashioned country store on wheels and
propelled by gasoline. It brings the
store to the farmer and saves him the
bother of many a trip to town. The
cost of operation is, too, to a large ex-
tent, offset by the saving in rent and in
clerk hire, and the opportunity to pick
up bargains in farm produce by a sys-
tem of barter is no small factor in the
success of the venture.

In the remote farm regions of Arkan-
sas there is said to be great interest and
excitement on the day when the motor
grocery is due.

New Goods
Department

A SCOTEH OAT CAKE

The Robt. Gillespie Co., Winnipeg,
have recently placed on the market a
new Scotch oat cake. The package has
a tartan design on it as will be seen

I SCOTCH
OAT CAKES

from the accompanying illustration.
The manufacturers feel that oat cakes
will help to take the place of white
bread, as suggested by the Food Con-
troller, which explains the principal
reason for its appearance.
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Fish Canning Industry in Norway
Interesting Process of Canning Sardines and Herring —
Norwegian Industry Developing Rapidly—Headquarters
Near Large European Distributing Centres.

OME interesting information con-
Sceming the fish-canning industry in

Norway has come to hand recently,
in which particular attention is paid to
the sardine and herring canning.

The centre of the fish-canning indus-
try in Norway is at Stavanger, on the
southwest coast, and its location near
such large markets as London and Ham-
burg makes it a good distributing cen-
tre for Europe. Shipments can also be
conveniently made to Canada, Austra-
lia and South Africa as well. The fish
are often caught above the Arctic cir-
cle, several days’ journey from Stavan-
ger, canned by branch factories in the
vicinity and finally brought for sale to
the storehouses of the main factories at
Stavanger.

There are about 80 factories now en-
gaged in the canning of fish and fish
products in this district. A year ago
there were only about 60 and in 1911
there were less than 40, so the industry
has been  developing rapidly in recent
years. The most important fish canned
are the sardines and herring. The can-
ning season for sardines lasts from
about June to January during which
time the fish are at their best. The can-
ning of fat herring covers nearly the
same period as that of sardines while
the canning of spring herring is during
February and March when the fish are
caught. Fish balls and other fish pro-
ducts are canned at all times of the
yvear but principally when the factories
are not busy canning sardines.

Large shipments are made throughout
the year as the fish are of fine quality
after standing for a time in the oil and
gpices in the cans. Some shipments
are made by the larger firms as long as
two years after the fish ‘are canned.

Prices and Materials Used in Canning

The fish are purchased in Stavanger
by the factories at from $1.88 to $2.68
for quantities equal to 22 quarts for the
bristling used in canning sardines. The
herring are purchased usually for about
54c less than the bristling.

The tin used for cans is nearly all
purchased from Swansea, Wales, though
some shipments are also received from
America. With high freight rates and
war prices prevailing, prices of the tin
plate in cases of 216 pounds is now about
$21.90 per case.

Olive oil and tomato puree have also
advanced considerably in price, but are
indispensable in the fish canning indus-
try. Nearly all the factories make their
own cans though there are four large
can making plants in the city. Several
of the factories make their own cans,
keys, labels, nails, rubber bands, etc.
. Very little solder.is used in any of the
canneries, none being used on the sar-

dine cans and none on the others except
a very little where the key opens the
can.

Catching the Sardines

The canning of sardines is a very in-
teresting process and some details are
given herewith. The fish used for the
canning of Norwegian sardines is that
known in Norwegian as “bristling” and
in English as “sprat.” A lower grade
of sardine is put up from the small her-
ring or “mussa” or from a mixture of
these with bristling. These fish are
from 3% to 5 inches in length.

The summer fishing season lasts from
about June 1 until October 15. Dur-
ing this season the bristling or mussa
are caught in the fjords where they are
driven by the whales.

They are caught in large seine nets,
which are carried out around the fish
by small boats, the ends of the net be-
ing drawn to shore by the motor boats.
As this is the spawning season the fish
are left in the nets three days before
being taken out of the water, so that
their condition may be perfect for can-
ning. The winter fishing season for
these fish begins about November 1 and
lasts until in January. The fish are

usually taken up at about 4 o’clock a.m. -

They die when taken from the water
and are brought to the factories by
steamer the same morning between 6
and 7 o'clock. If fish are caught a
longer distance from the factory, they
are usually taken up in the evening and
brought to the factories the following
morning. The city’s health department
inspects the factories daily to be sure
that only fresh fish are canned, but there
is no official chemical laboratory and no
further official inspection of the goods
sent out.

Methods Followed in Treating and
’ Canning

The first thing done with the fish in
the canning factory is to put them
through a thorough washing process in
large tubs. They are then packed in
other tubs in brine. After remaining in
the brine from 20 minutes to a half
hour they are taken to another depart-
ment and placed on tables. Here they
are placed in long rows of little grooves
in which a wire rod is run through the
eye of each fish. Each rod, with 22
fish on it is then hung on a flat frame,
30 rods on each frame, making 660 fish
on a frame. Ten of these frames are
then placed one above the other, with
the 6,600 fish hanging from them, in a
crate or larger frame. This is wheeled
into one of the many smoking ovens,
where the fish are smoked for 30 min-
utes or so, the length of time depend-
ing upon the condition of the fish. They

should - be lightly smoked and cooked,
but not enough to brown them, as the
fine silvery finish must be retained for
canning. :

The fish are then taken from the
smoking ovens to the cutting machine,
where their heads are cut off by a ma-
chine. The fish are then sorted by hand
ready for packing in the cans in. uni-
form sizes. A small quantity of olive
oil is deposited in each can by a ma-
chine. Girls then pack the fish in the
tins or cans by hand.

When the fish have been packed they
are inspected to see that there is enough
oil in each tin, and that the fish are
nicely picked. Before the lid is put on
the can it is put through a machine that
places a small rubber band inside the
lid. The lid-fastening machines then™
clasp and hermetically seal the lid on
the can. Each of these machines, at-
tended by one man, will cover and seal
6,000 cans a day. No solder is used in
covering and fastening the lids nor in
making either lids or cans.

The cans are then sterilized by intense
heat, varying according to the size of
the can.

Later the cans are labeled, the key in-
serted, the tins wrapped in paper and
packed 100 to the case.

For all fish not packed in oil, tins
laquered inside are used. This is to pre-
vent corrosion of the tin. The oil of
itself prevents corrosion.

Wages Paid the Employees

Almost all the labor in the factories
is paid on the basis of piece work. Most
of the girls who handle and pack the
fish are able to make in the busy season
as much as 5 crowns ($1.34) per day
and during most of the year they aver-
age about 3 crowns. The unskilled men
employees average from 5 crowns
($1.34) to 6 crowns ($1.60) per day,
and skilled operatives on the machines
average $2.15 to $2.65 per day. The
scale of wages is liable to change any
time to suit the unusual high cost of
living caused by the war.

—

FRUIT EMBARGO WILL
LIFTED

In a despatch from the Colonial Sec-
retary, received by the Canadian Gov-
ernment, regret is expressed that it is
impossible for him to give a favorable
answer to the request from Canada for
the removal of the embargo against Can-
adian fruit in the United Kingdom.
While exprbssing the greatest sympathy
with the desire of the Dominion Govern-
ment to alleviate the position of Cana-
dian fruit growers, thé Colonial Secre-
tary sees no prospect of obtaining re-
laxation from the present prohibition,
under the existing circumstances. The
difficulties of finance and tonnage are
the main factors to be considered, and
these make it necessary that the whole
of the resources of Great Britain be de-
voted to maintain the supply of essential
foodstuffs, such as wheat, bacon and
cheese,

NOT BE
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THE MARKETS AT A GLANCE

HE grocery market during the week was one devoid of any

sensational changes. Butter was strong on all markets with

no indication of any easier feeling., Kggs on the other hand
showed an easier feeling owing to a lighter export demand in
conjunction with a good supply. Cheese prices are steady, and as
any change in the standard price is unlikely at this time, there is
no likelihood of any variation in this price for some time.

Prices in canned goods have shown no variation, other than a
slightly stronger feeling in sockeye salmon. The report that the
cheaper grades of salmon are running again, and there is a pos-
sibility of a better pack, has given a certain unsteadiness to these
lines, though these reports are not authentic enough as yet to
result in anv decline. The probabilities of the tomato and corn
pack are far from satisfactory. The pack of tomatoes to date has
been very light, and only a fractional pack can be expected. There
is a suggestion of probable decline in corn syrup from some
sources, owing to the heavy corn crop, but no definite change has
been noted. The coffee market has been active during the week,
with a very slight change in favor of lower prices. Mocha coffee
is practically unobtainable. Spices are reaching almost prohibi-
tive prices in most lines. Cloves advanced strongly during the
week on the primary market, which has led to a stronger feeling
in the secondary markets, though no actual change has taken
place. The sugar market is practically dormant, pending some
more definite arrangement on the American market. Transac-
tions have been extremely light, and such as there have been have
represented mostly sales from second hands.

Flour seems to be settling down to a more steady tone. The

millers seem to be generally of the opinion that the present price is
qmlu in mntmmn\ with the set price on wheat, and that there-
fore this price is likely to be more or less standard.

QUEBEC MARKETS

ONTREAL, Sept. 18—Without - Sy oqr Market [s
especial feature this week, the :
markets of the Province of

LT i

WEEKLY GROCERY MARKET REPORTS

Statements From Buying Centres

Still ()n Firm Side

Quebec in general are steady and firm in
tone. Butter is amongst the advancing
commodities. There is a firm tone to
provisions generally this week. Eggs
are steady, but cheese is a shade higher
to the retailer, and honey and maple pro-
ducts are up. Fish are firmer. Fruits
show the season’s changes, and vege-
tables follow the trend of sypply and de-
mand closely. There is a good deal of
firmness in spices, and cloves are very
scarce.- Tea—black tea especially—pro-
mises further advances. Beans are
easier. Molasses has come to the bot-
tom of the supply in many cases, but
New Orleans molasses may help out.
Nuts go firmer, and the shortage of
canned salmon is considered serious by
jobbers. Sugar is steady, and dried
fruits are in dull market at present.
Business in general is reported normal,

and improving, especially in flour, which

is cosier following Government action.

Montreal.

SUGAR. ——There is .a feeling on the
market now that sugar will probably
stay steady for a time at the present
high prices, and that there may be de-
clines in a month or so. This is only a
general idea, and refiners are not in-
clined to add weight to it, as sugar is a .
most unpredictable commodity. But the
demand, which threw a heavy strain on
resources of production, is now being
fully met, and the condition of strain is
removed to a fair extent. Still reports
are that raw sugar will be no easier to
obtain during the forthcoming months,
and this inclines to the view that re-
fined will keep firm. The market is
firm at present, and, in fact, a line not
regularly quoted, but of interest in Que-
bec market circles—Barbadoes raw

sugar—has advanced half a cent to 8c
a pound.

September 21, 1917.

100 Ibs.
Atlantic Sugar Company, extra granulated
BOFBIE. s vicsispan snsiermbessmion et iy 9 00
Acadia Sugar Refinery, extra granulated. 9 00
St. Lawrence and Canada Sugar Refinery,
extra granulated ..................... 9 00
Dominion Sugar Co., Ltd., erystal gran-

I s s inn ch s v samnnarkis 9 05
Special icing, barrels 9 20
Diamond feing ........ 9 20
Xellow, No. 1 ivic..vss 8 60
Yellow, No. 2 (or Golden)........ 8 50

WOHOW] T -8 v vs o viivsvaissinscaniess 8
Powdared, DEFTSI. .. ..o oieivicvivniis 10
Purls Jumpd, DAFISIS <. vovveircacasangoss 9
Paris lumps (boxes), 100 lbs............ 9 70
Crystal diamonds, barrels ............... 9
Crystal diamonds (boxes 100 Ibs.)........ 9

9

9

Assorted tea cubes, boxes............... 60
Cut Joaf (50-1b. boxes).................. 90
Cut loaf (25-1b. boxes).................. 10 10

For deliveries in Montreal City district add be
to abeve refinery price if purchased through
wholesalers.

For 50-Ib. and 25-1b. bags add 10c per 100 Ibe.;
for 80-Ib. bags add 15c per 100 lbs.; for l.-lb
bags add 20c per 100 Ibs.; fort-..um-m
ucnl“lb.ndlorl-lb.mnuthm
100 Is. Granulated and yellow sugar may be
had in barrels at S5c over abeve prises. Faney
sugars make a corresponding increase when put
up o small packages.

Percentages Of
Salmon Pack Small
Montreal.

CANNED GOODS.—Figures showing
the percentage of salmon pack, as set
forth by the B. C. Packers, are most dis-
quieting to the wholesalers, as the short-
ages are very marked indeed in some im-
portant lines. Sockeye show 8 per cent.
talls, 20 per cent. flats, and 35 per cent.
half flats. Red Spring, 8 per cent. talls,
35 per cent. flats, and 30 per cent. halves.
Cohoes, 10 per cent. talls, 50 per cent.
flats, 40 per cent. half flats. Pinks, 50
per cent. talls, 100 per cent. flats, 100
per cent. halves. Chums, 25 per cent.
talls, 100 per cent. halves. White
Springs, 30 per cent. talls, 100 per cent.
flats, 100 per cent. half flats. Deliveries
are being made of canned goods, but re-
tailers are not selling yet to consumers
while the embargo endures. Tomatoes
are shaded. Gallon apples are higher.
Beans are also higher. More activity in
canned goods may be dntlclpated next
month.

Salmon Sockeye—

“Clover Leaf,” %%-lb. flats..

1 Ib. talls, cases 4 doz., per dos.

34 flats, cases 8 doz., pcrdox. 160
Chums, 1-lb. talls .
Pinks, 1-lb. talls ..
Cohoes, 1-lb. talls .
Red Springs, 1-1b. talls
Salmon, Gaspe, Niobe Brand (e-

of 4 dox.), per doz

«A00 DM 20w NO'N O
8% 35s838¢

Canadian urdln- (ease)....... 6 75
Norwegian sardines, per case of
BN Siiidciviisrsinebane 20 00
Canned Vegetables—
RO B3 cv i ason pians 35
Tomatoes, U.S. pack 25
Tomatoes, 2%s ...... 30

Peas, standards ....
Peas, Early June ....
Beans, golden wax ...........

B0 st st ot et DO DO 0O
-3
L




Pumpkins (
Anplel (gallon) ..
eaches, 2s (heavy syrup)..

00 DO DO 1o i G e et bt 00 30 O DO B0 © 0
g u&gzgasnsrassss

Smwberrlu (new crop),

Dried Fruits Show

Steady Firmness
Montreal.

DRIED FRUITS —There is very
small demand for dried fruits at present,
due, it is believed by some wholesalers,
to the high prices prevailing. Yet from
the primary markets come hints of even
higher prices, and the tendency of this
market is still firm. Greek currants con-
tinue to tantalize the importer with
hopes that there may be supply, but
small business can be done on hopes,
and though supplies are almost certain
to be available, it is necessary to have
more definite prospects before these cur-.
rants come into active market again.
Very little of note has been developing
since last report as to California dried
fruits. Evaporated apples are higher in
price this week, and are in very firm
toned market, with chances of being still
higher. Fifteen cents per pound is the
price quoted for these.

Raisins—

Malaga, table box of 22 lbs., 8-
crown cluster, $3.25; 4-crown

cluster, $3.75; 6-crown

Muscatels, loose, 2 crown....

Muscatels, loose, 3-crown, Ib...

Muscatels, 4-crown, Ib.........

Cal. seedless, 16 oz.

Fancy seeded, 16 oz. pkgs

Choice seeded, 16 oz. pkgs

Valencias, selected

Valencias, 4-crown layers

Prices quoted on all lines of fmlh are lhble

to be shaded for quantities, according to the state
of market.

R-E-R-X- X R

Nuts Advance In
Various Lines

Montreal. FEECSEEN
NUTS.—As consistently predicted in
CANADIAN GROCER for the past few

months, the market for all kinds of nuts

is steadily advancing. This is due both

to crop conditions and to the difficulties
of getting the goods across the seas.
Some of the most recent advances which
have reached the market most interest-
ing to the buyer in the retail trade are
forthcoming this week. Grenoble wal-
nuts are up to 19¢ and 20c. Sicily filberts
are at 20c¢ to 2le. Tarragona almonds
also 20c to 2lc. The whole tendency of
the nut market is towards higher prices.
Demand is not exceptionally active in
the main, though Jewish holidays have
had their usual effect in stimulating call
for various nuts.

Almonds (Tara), per Ib

Almonds (shelled) ...

Almonds (Jordan) ..

Brasil nuts (1916 em). Ib.

Braszil nuts (new)
Filberts (8ieily),

CANADIAN GROCER

thm nuts (large and small), ..

Peanuts, “Diamond G”

Peanuts (coon), per Ib

Peanuts (Jumbo), per Ib..

Pecans (new Jumbo), per lb

Peeans, New Orleans, No. 2.

Peeans, “paper shell,” extra lnm
Jumbo

Pecans (shelled) ...

Walnuts (Grenoble)

Walnuts (shelled)

Walnuts (Marbots), in bags.....
Walnuts (California), Neo. 1....
Coeoanuts, 100 size, per sack....

Sast
FFF
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Molasses Scarcity
Well Developed

MOLASSES, ETC.—Some wholesalers
are completely sold out of Barbadoes
fancy grade molasses. Contracts made
early in the season were filled duly, but
now there is little or no molasses to dis-
pose of. Fortunate buyers who came
early into the field have the satisfaction
to-day of taking delivery at prices well
under present current quotations (which
are sometimes exceeded). It will be re-
called that CANADIAN GROCER has
consistently reported the shortage of
molasses and the inevitable advances in
price. Some New Orleans molasses is
arriving in Montreal. Fancy grade
quoted to the retailer at 70c per gallon
in barrels only. This is a good molasses,
but different in flavor from the Island
product. Corn syrups are steady at pre-
sent prices (ascertainable from lists in
end of this paper), and may remain so
for some weeks, according to present in-
dications.

Prices for
Faney, Choice,
Island of Montreal
. 0 83

Barbadoes Molasses—

i 0 88
I-‘or outside territories prices range about 8¢

Cnrlo-d lots of 20 puncheons or its equivalent
in barrel or half barrels to one buyer, may he
sold at “open prices.” No discounts will be given.
Cane Syrup (Crystal Diamond)—

2.lb. tins, 2 doz. in case, per case

Barrels, per 100 Ibs.

Half barrels, per 100 lbs..

Bean Crop Rumors
Hint At Damage

Montreal.

BEANS.—Some new Quebec beans
have reached certain wholesalers in
sample, and the reports are towards a
considerable and good bean crop in Que-
bec Province. The samples shown so far
are of excellent appearance and quality.
It is expected that the price of Canadian
hand-picked beans will be found around
$6.60 per bushel as the season develops.
Just now higher prices are being ask-
ed and the prices to retailers, though
lower than formerly, are still at high
levels. News of frosts in Ontario and
Michigan has been disconcerting this
week as far as bean crop prospects in
those sections are concerned, but it is
hoped that the damage is not as bad as
has been reported. The Ontario Gov-
ernment August estimate of 13.4 bushels
to the acre of beans still holds so far.

Beans—
Canadian, hand-picked
Canadian, 3-1b. pickers, X
Canadian, 5-Ib. pickers .......

Michigan, 38-1b. pickers
Michigan, hand-picked

Yellow Eyes, per Ib.

Rangoon beans, per bush
Lima, per Ib.

Chilean beans, pe: A
Manchurian white beans, Ib...
South American

Barley (pot), per bag 98 Iba...
Barley, pearl, per bag 98 lbe

Rice Steady, But
Strength Expected

RICE AND TAPIOCA —While the
prices for rice remain as quoted last
week, there is a feeling that advances
are in the near future. Shipping condi-
tions have a bearing on the situation
largely. News from American sources
of supply does not point especially to
strength, but the American grown rice
would firm in sympathy with imported.
rice should the expected firmness de-
velop. Meantime demand is normal for
the season, and supplies are sufficient.
Tapioca is very firm, and with every in-
dication of higher prices to come.

‘“Texas” Carolina, per 100 Ibs... 9 50
Patna (fancy) e
10 50

6 26
7 50

Real Carolina, per 100 I
Patna (good)
Siam, No. 2

Coffee Steady Still:
Cocoa is Quiet

COFFEE.—There has been no change
in market for coffee locally, and the in-
dications are still to great steadiness.
Prices as previously quoted are main-
tained. Demand has begun to improve
owing to colder weather. The higher
market for tea is also stimulating to
some extent as to coffee though coffee
is still regarded in many quarters as a
luxury beverage. But the temperance
movement throughout the Dominion
having an effect in making coffee popu-
lar as well as tea. Cocoa is still in
steady market, and there is also im-
proved demand noted due to the colder
weather of the approaching fall.

2RS3BReNS

Santa- 1)

Coeoa—
Bulk coeoa (pure) ...
Bulk eocoa (sweet) ..

Tea Market Firm
Advances Likely
Montreal.

TEA.—With conditions affecting the
tea market all apparently unalterable
during the present stages of the war
the market continues firm. There has
arisen lately even a prospect of further
strength. Freight rates are to advance
for black teas within a few weeks, and
this will mean four cents at least per
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pound advance. The new freight rate
is to be 20 cents to Vancouver. The
teas subject to this increased freight
cannot be on the market until December,
however, but that month may see the
advances occasioned. Japan teas are
now revealing their condition of scarcity
due to crop shortage, more markedly.
The market is almost bare of first qual-
ity grades. Desirable grades are real-
ising higher prices in consequence, and
are in good demand everywhere. China
teas will make small showing on Lle
market this season. Javas are being
spoken of more, and favorably as im-
proved in quality.

Pekoe, Sonehonn por I v 0 42 (X
Pekoes, por Ib. ......cccc0v00nee 0 47 [N 1]
Orange Pekoes ................. 0 49 0 51

Cloves Promaise to
; Be Very Scarce

Montreal.
SPICES.—The feature of the market
in spices locally is the matter of cloves.
These have risen so high to the impprter
that although wholesalers may stilll be
selling at the prices quoted below, one
large firm is refusing to part with any
cloves in competition with these prices.
To import, cloves are costing actually
as high as 47 cents, and the scarcity
continues. Cloves are at their highest
price in New York since 1871. Peppers
are steady and firm. Mace is quiet. Nut-
megs have been in better demand by
large merchants meaning a reduction of
spot stocks which cannot be easily re-
plenished. Cassias are advancing.
Gingers are steady. Seeds and herbs
(especially carraway) are in sharp de-
mand and likely to advance further.

5 and 10-1b. boxes

o1

(R 1]

"8

0.45

0 65

o3

025

035

100

060

(B

Peppers, whi v 04
Plcklhu spice .. 025

o2

Cndlnonmd per Ib., bulk...... 20
Carraway, Dutch, nominal ...... 0178

Cinnamon, China, Ib. ............. 0 22 0 25

Cinnamon, per Ib. ............... [ 1]

Mustard seed, bulk ............... 025

Celery seed, bulk ............... e ns 048

Shredded coecoanut, in pails........ 021 023

Pimento, whole .................. 012 014

Ib. and for spices packed in tin containers add
10 cents per Ib.

Lemons Drop In
Pri(‘e: Demand Off
Meuntreal.

FRUIT AND VEGETABLFS —
Lemons broke the record for price de-
clines dropping four dollars this week to
$4.00-$4.50 per crate. Demand is now
- much reduced for lemons the summer
call for these being over. Montreal
melon is at $7.00 a basket of twelve still,
probably the lowest for the season which
will soon be over. Tomatoes keep at
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steady levels. Potatoes are down to
$1.75 for 90 lbs. A great quantity of
potatoes has, been raised in vacani lots
this fall, but demand for potatoes from
dealers will probably be found little af-
fected after the winter sets in. Beets,
carrots and turnips are in demand a: a
dollar a bag. Curly lettuce is now 30
cents a dozen. Egg plant a dollar a
dozen. Cucumbers are 25 cents a doz.
No more cherries are offered, but apples
are coming on to the market in fair
supply and quality, not, however, up
toe the best records so far. Peaches are
still available at 90 cents for a small
basket. Beans both wax and green, are
up to $1.50 bag.

Bananas (fancy large), bunch... 2 %

Oranges, Valencia (lates) ...... 4 50 00
Crape Tl . iicaiisvssisonsnes 27 50
R N R

Pineapples, Cuban, erate
Pineapples (Cuban), 24%s, eaeh..
Canteloupes, crates, 45's
Apples (in boxes)—
YEIRGIRD ovcvesssssavesseoess
Ben Davis
Apples, new, U.S,,
Apples, new, l(untr-l (in bbb.)—

-
4
=]
POL LB
@0
=]

WO L srivamsnboninsssnonobvns 00
OGS avesinvissvanionnsstines [ 1]
O 'S S ibiissinivaisisrysey (1]

Apples, new, Cunndhn. 11-qt. bkt. ....
Cauliflower, per doz. bunches. 1 00
New corn, crate, doa. ........... 01
Celery, Canadian, per dos. ..... 0 50
Onions, Australian, saek 100 The. ....
Onions, Canadian, new, doz. bun.
Onions, Spanish, 14 erate.......
Spanish onions, large erate ...
Potatoes (new), bbl.
Potatoes, new, bag
Potatoes (sweet), per hamper. ...

........... 450

L e 00
BN ool iiv o e 00
PRISRIDE  iouvciosseisnsciisoncss 00

Peas. Canadian, bag
Turnips (new), bag
Lettuce, curly, per doz.
Lettuce, head, doz.
Rose tomatoes ..................
Tomatoes (Iont:ul) box
Horse radish, per |
Cabbage (Hontml) doz.

Beans, wax, bag (Montreal).... 50
Beans, green, bag (Montreal).... 50
Peas (new, Montreal), bag...... 00
Leeks, per doz. bunches ........ 00
PRVNIRY; P8 iiiilaevoicinvians 2%
i TR T R S I AT GNP 50

Watercrese, doz. ................
Spinach (Canadian), box
Rhubarb, per doz.
Eggolant. per doz.
Garlic (Canadic™), b,
Endive (Canadian), S,
Cucumbers (Montreal), doz......
California plums, box .

Do.. peaches, box ... 00
Peaches (Can.) ...... 90
Montreal melons, bkt., 00
) 5, T R G S S 25
s TR B S T R S TR 5O

o
-3
o
CWEIOWNOIO ORI it O PP MO et s s ANNTONOROS —~OWed W

Marrows, per doz.

Fish in Demand

But Sea-Fish Scarce
Montreal.

FISH.—With three fall “Ember Days”
during the week, and Tuesday a meat-
less day, fish business certainly reached
a climax of activity this week. Unfor-
tunately supplies have not been coming
forward as was expected at first. From
both oceans news comes of equinoctial
gales which have interfered with fishing,
and for this reason all kinds of sea fish
have shown small advances. On the

contrary lake fish are very plentiful.
Operations are going on in every lake in
and supplies should prove
Mackerel

the West,

abundant. which has been
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scarce up to now is arriving in good
supplies. A few smelts, sword fish, etc.
have also been coming in. These are at
the. same prices as last week. Lobsters
owing to the extension of fishing season
are more abundant. These are the
opening days of the oyster season, but
the demand so far has not been up to
the average. True the cost of the com-
modity has been raised by the producers,
the reason given being that labor is
very uncertain and cost of materials has
increased from 200 to 400 per cent. It
is evident that the prospects are not
very encouraging, and that high prices
are likely to prevail. The shell oyster
season starts in this country on October
1st. Many enquiries are forthcoming as
to supply, but meantime reports from
producers are conflicting.

SMOKED FISH

FENAMEMIE . =55 & s Gavos vt v nosniivna 11
Habuen, BIML . icodseevs invsavan 016 017
Digby herring, bundle of § boxes .... .
Smoked boneless herring, 10-Ib.

e e e S 150
Bmoked eele .................... o 12
Smoked herrings (med.), per box 017

SALTED AND PICKLED FISH
Merring (Labrador), per . ........... $10 0
Salmon (Labrador), per bbl............. 21 00
Salmon (B.C. Red) 00
Sea Trout, red and pale, per bb Lo
Green Cod, No. 1, per bbl (17
Mackerel, No. 1, per bbl................ 21 00
Codfish (Skinless), 100-1b. box ......... 0 00
Codfish (Skinless), blks. “Tvory™ Brd., Ib. 0 18
Codfish, Shredded, 12-1b. BOX ........... 2 00

SHRIMPS, LOBSTERS

Lobeters, medium and large, Ib. ...... 0 30
Prawns, Imperial gal. .................. E N
Shrimps, Imperial gal. ................. t
BORNIOPE coscsvuccsvrriresasnesnasiasene 3 00
FRESH FROZEN SEA FISH
HAURE . iviciihsnivivnnanyaiinns 19 20
Haddoek, Ib. o ]
Mackerel ... s &% 14
Cod steak, llney. ]
Salmon, Western ............... 16
Salmon, Gaspe .............c.00 24

FRESH FROZEN LAKE FISH.

P B cocissicisiinssrissones 10 012
Perch Cevs 013
Whitefish, Ib. 010
Lake trout o165
Eals, b, 10
Dore ... 0185
Smelts, N 015
Smelts, N R
Oysters—
Ordinary, Rk ccviiscvaiee 2 00
Malpeque oysters, choice, bbl. .... 13 00
Malpeque oysters (med.), bbl. ... 12 00
Cape Cod shell oysters, bbl. ... 13 00
Clams (med.), per bbl. . ..... 9 00
FRESH FISH
BN - P ke Y aar Ak 0 08 009
g e A N R S e 010
WA OOl oo s ie e s 007 0 08
I S0 00 75 Biponnanaedhninn hesan 010 1l
P R e < I LT e 016
7 L e e 014 015
R RN S S R i AR [ ] 01
B TN 5 s v eavalid e 021 022
Gaspereaux, each .............. 005
WORREn EIRMBEE ... . icviivihes 020 0 22
Eastern Halibut ............... 020
e SRR R o 5 010
ereh LN
012
[ 1)
o1
"8
"
18
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"'ONTARIO

ORONTO, Sept. 19.—The market

I during the past week in all gro-

cery lines has been one devoid of
any startling features. Most of the
staple lines have remained at a steady
price., Teas show an indication of a
stronger feeling as do also coffees, but
neither of these items show any change
of an unusual nature. Eggs are begin-
ning to show an easier tendency owing
to a light export demand and the fact
that the cold storage buyers have all
that they can handle. Butter is in a
strong position.

The indications of the pack of corn
and tomatoes is anything but encourag-
ing, and some doleful prophecies are be-
ing made as to the probable scarcity of
these goods. There is no likelihood of
a price being quoted in these lines for
a couple of weeks to come. - General
business during the week is reported to
have been of a very satisfactory
character.

Waiting Market On Sugar
Pending U.S. Action

Torente.

SUGAR.—Sugar refiners have adopt-
ed a waiting attitude with regard to
sugar. The trend of sugar prices de-
pends entirely on the attitude adopted
by the U.S. market to the recent set
prices. The meltings of the past week
have been unusually heavy, some 60,000
tons, many such weeks would make a
very serious inroad into the available
supply, and would seem to suggest the
possibility of higher prices. At the
present however, all the usual indica-
tions, have ceased to be effective, owing
to the fact that the American food con-
troller has overriden some of the na-
tural marketing conditions, and it will
be necessary to arrive at some adjust-
ment, before future conditions can be
forecast with any degree of certainty.
As a result, buyers are largely staying
out of the market, and buying only
from hand-to-mouth. Such transactions
as are taking place are mainly through
second hands, jobbers disposing of
stocks already on hand. The jobbers
mainly are purchasing only what they
require to meet their immediate needs.

There has been no indication during
the week that would suggest any im-
mediate change in price.

Atlantic extra granulated ............... 9 14
St. Lawrence, extra granulated ... 914
Acadia Sugar Refinery, extra xunuhud 914
Can. Sugar Refinery, extra granulated... 9 14
Dom. Sugar Refinery, extra znnulned v - 30
, o TER T T G SRR T 874
Special icing, barrel ............ 9 84
Powdered, barrels .............. 924
Paris lumps, barrels .................... : ::
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MARKETS

Spanish Layer Figs
. To Arrive

FIGS, PACKAGE PEAS, SARDINES,
AMMONIA.—Quotations . have been re-
ceived for Spanish layer figs to arrive.
They are in 10 pound boxes and are
quoted 2 inches $2, 4 inches $2.40. H
and L. Package peas, 48’s have shown
a most decided advance going from
$4.80 to $5.60. Crossed fish sardines
are quoted at $21.50 in case lots and
$22 in broken lots. Snowflake ammonia
has advanced from $1.55 to $1.70.

Molasses Unchanged;
Showing Stronger Feeling

Torente.

MOLASSES AND SYRUP.—The gen-
eral indications in molasses are all to-
ward greater firmness.  The quantity
available is very limited and with a
fairly brisk demand, prices have shown
a decided tendency to strengthen. There
has been no change in prices noted to
date though the low range has in many
cases been advanced. The difficulties of
transportation from the centres of pro-
duction is the greatest element in keep-
ing prices decidedly firm.

Barrels, per Ib.

0
Cases, 2-1b. tins, 2 doz. in case .... 5 15
Cases, 5-1b. tins, 1 doz. in case .... 5 50
Cases, 10:-1b. tins, 1 doz. to es. ... b5 256
Half barrels, '4¢ over bbls.;: 14 bbls., 'se over
bbls.
Cane Syrups—
Barrels, first grade ........... 0 0615
Barrels and haif barrels, second
Ty Mg | RS e e e 0 06
Cases, 2-Ib. tins, 2 doz. in case 4 80 5 50
Molasses—
Fancy Bnrbudoes. gals v 0 80 0 82
West India. % bbls., gal...... 0 48 0 50
West India, 10-gal. kegs...... 0 60
Tins, 2-1b.. table grade, case 2
doz., Barbadoes ............. 425
Tins, 3-lb., table grade, case 2
doz., Barbadoes ............. P 5 65
Tins, 2-1b., baking grade, case
i T R R N T D S R 3 00
West Indies, 1%, 48s .......... 4 40
West Indies, 2s, 86s .......... 425

Tomatoes And Corn
Prices Not Yet Out

Toronto. —_—

CANNED GOODS.—Rather _gloomy
forebodings are the rule with regard to
the balance of the pack of canned goods.
The cold weather that has prevailed for
some time past has had, as far as can
be judged at this juncture a rather
disastrous effect. The vines in many
places have been killed or rendered
sickly, and are therefore not producing
more fruit, and in some instance the
fruit already on the vines is not ripen-
ing. The first.ten days pack of tomatoes
showed only 3 per cent. of the average
pack. If this is in any way a criterion
the rather pessimistic estimate of a 25
per cent. pack may be justified. Corn
too has felt the effects of the cold
weather and has been affected, though
to what extent it is early as yet to
iudge. Peaches and apples will also be
light.

In canned salmons, there is a tend-
ency to greater firmness in the Sockeye
brands as well as in cohoes. There is

a rumor from the Coast that the poorer

grade salmon have once again begun
to run, and it may possibly be that there
will be a better supply of these than
was at first expected.

Following prices on canned goods are general
quotations from wholesaler to retailer and not
F.O.B. factory prices.

Salmon—

Sockeye, 1s,- dos. ...y ...0uin. 3 60 3 86
Sockeye, %s, doz. ............ 16 225
Chums, 1-lb. talls ............ 19 225
D 200 DR, ., oviiiiiinssais 185
Pinks, 1-1b. talls 22
Do., %s, doz. .... 130
Cohoes, 14-1b, tins .. 1%
Cohoes, 1-lb. tins ...
Springs, 1-lb. talls ............ P 8 16
Lobsters, %-lb., doz. ........... 2 85 325
Canned Vegetables—
BN B0 seissiivisiiisbonnas 150 190
Tomatoes, 2¥s ............... >¥ 4 2 50
Peas, standard ....... 1176
Peas, early June ..... 1 82%
Beans, golden wax, doz 1 650
Asparagus tips, dos 325
Qs &%, G808 :o.civoes 22
Pumpkins, 2%s .............. 210
BPINBOE, B8 W% .cciiiivesees 2 40
Succotash, No. 1, doz 225
Apples, gsllons, doz. ............ 475
PHRDDISS, B8 ....ccocovaeve 2 9
Jam, raspberry, 16 oz., doz 3 05
Do., black currant, 16 oz 2 95
Do., strawberry, 16 oz. . 3 05
Strawberries, 2s, doz. ........... 425
Peaches, pint sealers, doz....... 3 45
Plums, Green Gage, doz. ........ 2 95
Do., Lombard, doz............. 2 00
Do., Blue, doz. ....... v 225
Black currants, doz. .. 345 |
Red currants, doz. ... 3 45
Raspberries, doz. ..... 3 50
OROPERIGC I v visns e vhesesns o 29

Growing Scarcity
Dried Fruit Lines
Toerento.

DRIED FRUITS. — There has been
little change in these lines during the
week except in the matter of a growing
scarcity. English peels are praetically
off the market. Where they are avail-
able they would range in price about
4 cents a pound higher than the Ameri-

can commodity quoted. Prunes are
very scarce indeed with some of the
counts not offering at all. There is the

same scarcity noted in dried apples and
apricots. Australian currants show a
slightly easier ﬁgure.

Apples, evaporated, per Ib.......
Apricots, choice, 255 fnced .....

Candied Peels, American—

RN =20 s senpomabnes 0 25 026

T e e S I et e A 029

ORI 1 000 ok A S 408 R o 0 30 0 35
Currants—

Filiatras, per Ib. .............

P TS | RGN ARt 023
Dates—

Excelsior, pkgs., 3 doz. in case . 3 90

Dromedary dates, 3 doz. in case 4 50 4175

50 T TGRS B AT 0 05% 008

DU R R R S 010
Prunes—

30-40s, per 1b,, 28's, faced 018

40-50s, per b, 2¥'s, faced 0 15%

50-60s, per Ib,, 25"s, faced..... e

70-80s, per )b. 25", faced..... .l

80-90s, per lb., 26's, unfaced.. i

99-100s, per Ib.. 28's, faced.... 10%
Peaches—

Standard, 26-1b. box ......... 013 015

Choice, 25-1b. boxes .......... 014 016

Fancy, 25-lb. boxes .......... 015 016
Raisine—

Califernia bleached, Ib........ 0 14% 015

Valemela, Cal. ................

Valemeia, Spanish ........

Seedless, 18-0z. packets
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Teas In Strong Demand;
Japans Advance 2 Cents

Torente.

TEAS.—The fact that Japanese teas
seem to have a shade the advantage
over Indias and Ceylon, in the matter of
being able reach the market by direct
line steamers has had quite a strength-
ening effect, on that market. Japanese
exporters are speculating heavily, and
as a result the market has become
somewhat excited. A recent cable in-
dicates an advance of 2 cents in medium
grade Japans in the primary market.
While no definite announcement of an
advance® in Ceylons has been made.
Offers at something less than that ad-
vance have been promptly declined, and
the indications are that a practical ad-
vance is in force.

Shipping conditions still continue to
be a disturbing influence and represent
a big factor in present prices. There is
a decided strength in all grades of tea.

Ceylon and Indias—
Pekoe Souchongs
Pekoes
Broken Pekoes
Orange Pekoes
Broken Orange Pekoes

Javas—
Broken Pekoes

Japans and Chinas—
Early pickings, Japans ...
Hnon Th Ib.

Seconds

Do.. Sifted |

These prices do not indieate the wide range in
the values. They are good medium grades, and
are meant to give some indication of price move-
ments.

Coffee Somewhat Firmer;
Mocha Scarcely Obtainable

Toreate.

COFFEE.—The coffee market this
week is ruling strong, with every evi-
dence of prices being maintained at the
present figures. Rios were the only
grade that seemed to show a slightly
easier feeling. Mocha is so scarce that
it may practically be said to be off the
market, while Java has advanced 5 cents
on the primary markets. There is no
indication of any coming changes.

©o® oecoe®e®eo
Sansxu=Re

Cloves Advance 4c On
_ Primary Markets
Terente.

SPICES.—Spices continue to be in
strong demand with a general tendency
toward firmness in almost every line.
During the week a spectacular activity
has been noted in cloves in the primary
markets where they advanced 4 cents.
There has been no advance aon the gen-
eral market, though a stronger feeling
has naturally resulted from the price on
the primary markets. White pepper
showed a slightly easier tendency
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though black pepper remained strong.

Allspice .. 0
Cassia .... 0
Cinnamon 0
Cayenne .. o 0
Cloves .... 0
Ginger 0
Mace 0
Pastry 0
Pickling spice 0
Peppers, black 0
Peppers, white

Nutmegs, selects, whole, 100's.

Mustard seed, whole
Celery seed, whole
Coriander, whole
Carraway seed, whole
Cream of Tartar—
French, pure
American high test

Hints Of Lower Prices
In Southern Rice
Torente.

RICE AND TAPIOCA — Eastern
rices remain strong in price though
there has not been any advance during
the past week. From the South how-
ever, there comes a hint of declining
prices. The announcement of a decline
of % cent on the primary market gives
color to the supposition that there is a
tendency toward cheaper prices in that
direction. Tapioca remains in good de-
mand with no likelihood of cheaper
prices owing to the heavy freight rates.

Texas, fancy, per 100 lbs i1 00
Blue Rose Texas ............... 9.00 10 50
Honduras, faney, per 100 Ibe.... &
Siam, fancy, per 100 lbe

Siam, second, per 100 Ibs

Japans, fancy, per 180 Ibs

Japans, seeond, per 100 lf:c

Chinese XX, per 100 lbe..

Tapioca, per Ib

8 50
8 25

Canadian Bean Crop

Suffers; Rangoon Easier
Terento.

BEANS.—There is an easier feeling
in the market for Rangoon, beans hold-
ers being anxious to unload their stocks
before .the Canadian beans come on the
market. Shipments of these beans are
now arriving, and samples have gone to
the chief analyst, at Ottawa, and some
shipments have already been certified
for sale. The indications for the Can-
adian bean crop are not quite as favor-
able as they were. Some districts have
reported a frost damage of as high as
30 per cent. while the crop generally is
backward from the continued cool
weather, and is liable to have suffered
to a certain extent, though just how
far this is so, will not be known for
some little time. It will be probably a
matter of two weeks before quotations
can be made on Canadian beans.

From Michigan reliable reports indi-
cate a 15 per cent. damage from adverse
weather conditions.

Ontario, 1-l1b. to 2-lb. pickers, bu.
Can. whole kidney beans, bush.
Rangoons, per bush.

Yellow eyes, per bushel .

Shredded W heat
Advances 25 Cents

Terente.
PACKAGE GOODS.—The only vari-

01215
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ation in this list is in Shredded wheat
that showed an increase of 25 cents a
case making the price $4.25. Individual
cartons were quoted at $1.45.
Cornflakes, per case .. 3 30
Rolled oats, round, family size, 20s 4 80
Rolled oats, round, regular 18s,

case
Rolled oats, square, 20s
Shredded wheat, case
Cornstarch, No. 1, pound cartons

No. 2, pound cartons
Starch, in 1-lb. cartons

Do., in 6-lb. tins

Do., in 6-lb. papers

Brazil Nuts Advance
; One Cent
Toronte.

NUTS.—Very light supplies are the
rule in the nut market, with only a
moderate demand. The only change noted
during the week was in Brazils, which
showed an advance of 1 cent.
In the Shell—

Almonds, Tarragonas, Ib.......

Walnuts, Bordeaux
Walnuts; Grenobles, Ib.

o

COoOOOOR U=

Peanuts, roasted, Ib.
Brazil nuts, Ib.
Shelled—
‘Almonds, Ib.
Walnuts, Ib.
Walnuts, California ..
Peanuts, Spanish, Ib.
Do., Chinese, Japanese, 1h...

o0 ©9 ooeco9e
. 00 1S 13 B0
o415 1

P
A®. WO

Fish Supply Light;
Oysters At High Prices

Terente.

FISH.—The main feature of this
week’s market, is the arrival of the
first shipments of oysters. These ship-
ments are very light as yet, and are
likely to remain so for a couple of weeks
price ranging from $2.75 to $3.00 a gal-
lon.

Weather conditions have been veéry
much against the fish supply. Heavy
storms on both coasts while some of the
fish houses are reporting their lake
boats very late in arrival.

Halibut despite the general scarcity
of fish showed a tendency to be slightly
easier, while mackerel declined two
cents. Fresh herring on the other hand
showed an advance of a cent.

Demand still continues to be brisk.
Supplies are expected to pick up with-
in the course of the next week or so.

SMOKED FISH.

Haddies, per Ib., new cured
Haddies, fillets. per Ib
Kippered herring, per box
Digby herring, bundle 5 boxes... ..
: PICKLED AND DIl’ID I'ISH.
Acadia cod, 20 1-b, blocks
Salt maekerel,
Labrador salt herring, barrels.
Do., half barrels
FRESH SEA I"ISH
Halibut, medium, fresh, 1b...... SRale
Halibut, frozen
Salmon, B.C., humpback..
Haddock, express,
Herrings, frozen
Steak cod. fancy, express, Ib....
Cod, market, heads off, 1b
Mackerel, 1b.

e D
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Herring, per Ib.
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Tullibees, fresh, Ib.
Oysters, por gl . vicciisnocses

Tendency To Higher

Prices; Tomatoes Scarce
Torente.

VEGETABLES.—Red peppers showed
a strong demand, some selling as high
as three dollars, though the general
market figures remained at a range of
from $1.25 to $1.50. Both green and
wax beans, were in light supply, and
good samples were eagerly snapped up.

Tomatoes were very scarce for this
time of year and as a result ruled high-
er in price. The indications are that
many of the vines have been caught by
frost, and that there will not be a heavy
supply from now on. Potatoes inclined
to a little easier feeling, and turnips
appeared in somewhat larger quantities
the new arrivals being in bags.

Beets, 11-qt. basket
Do., bag
Beans, green, string, 1l-qt
Do., golden wax, 1ll-qt
Corn, doz.
Cucumbers, Can.,
Gherkins, 11-qt.
Cabbage, Canadian, doz. ...
Carrots, new, basket

11-qt. basket. .

Do., Canadian, doz.

Eggplant, 11 qt.

Lettuce leaf, doz. bunches
Canadian head lettuce, doz....
American head lettuce, doz....

Mushrooms, Ib.

Onions—

Green, per dos. bunches..
Spanish, erates .
Do., half erates
Do., Canadian, 75-Ib.
Do., American, 100-1b
Potatoes—
New Ontario, bag

Green peppers, basket

Red peppers, 11 qt.

Tomatoes— ‘
11-qt., No. 1
6-qt., No. 1

Parsley, basket

Watercress, basket

Turnips, new, bag

Vegetable marrow

CHOOCOOHOO OO - D
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Canning Peaches Arriving;

Lemons Show Wide Range

Terente.
FRUIT.—The

are beginning to come on the market.

A few early Crawfords have arrived,

real canning peaches

and within the course of the coming
week there will probably be a good sup-
ply. .Receipts this year, however, are
far below those of former years in
Ontario fruits. Ontario cantaloupes
were arriving in good quantities with
not a particularly brisk demand. Grapes
are still a comparative novelty and
brought good prices.

California bartlett pears are prac-
tically off the market, but there are a
good supply of the same variety from
Colorado to be had. Malaga and Tokay
grapes are also much in evidence with
the tendency rather favoring lower
prices.

Valencia oranges also showed a slight-
ly easier feeling. In lemons the market
is fairly heavily loaded and there is not
a very brisk demand. There is a wide
variety in quality too that accounts for
a considerable variation in price.

"CANADIAN GROCER

Apples—
Hampers, American
California, boxes

Do., Ontario, bush. hampers. .
Bananas, yellow, bunch
Cantaloupes, 45s, case

Do., 12-15s, case

Do., Ontario, 16-qt.
Blueberries, 11-qt. .......
Grapes, Ont,, 6 qt. ......
Grapes, Leno, 6 qt. flats........
Lawtonberries, qt. ..............
Oranges—

Cal. late Valencias

MANITOBA

INNIPEG, Sept. 19.—A small
‘/ ‘/ news item appeared in the local

papers last week to the effect
that there had been an unexpected run
of Sockeye and Cohoes on Lne Pacific
Coast. It gave the impresion that this
had taken place in British Columbia as
well as in Washington, but up to the
time of writing, nothing has come
through from the Coast to indicate
whether this run has been on the Cana-
dian side, or whether it will affect the
pack.

The representative of one of the big-
gest packers stated that these reports
should be taken with a grain of salt. Even
though there had been an unexpectedly
heavy run, it could not materially affect
prices. It would no doubt catch the
packers off their guard. He admitted the
newspaper despatches had caused un-
easiness here, but all their advices re-
cently had been to the effect that Sock-
eyes were firm, and one packer was de-
livering only 8 per cent. on Sockeye
talls. If this reported late run has
taken place only in the State of Wash-
ington, conditions would not likely be
affected here, as the duty from the
States into Canada is too heavy—37%
per cent.

There has been a feeling of uneasiness
lately among the wholesalers regarding
cereals. They have reached abnormal
levels, and there is a tendency for job-
bers to feel their way until the market
rights itself again. While the mills are
all quoting $3.75 on bulk rolled oats, the
wholesale houses have been offering it at
much lower figures, quotations ranging
from $3.30 to $3.45.

- cCooNONINNOWRN
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Heavy Demand For
Sugar Following Shortage

Winnipeg.

SUGAR.—The Redpath refinery an-
nounced to the trade last week that they
could ship promptly, and their price is
$9.75 per 100 1bs. for standard granu-
lated. Other refineries are also in a
position to make deliveries, and there 1s
a good demand. The public awakened
to the fact that there was liable to be a
shortage of sugar and began to buy
heavily. Dealers have been busy cater-
ing to this” heavy demand, after which
there will probably be quietness for
some time.

., Barly Crawford, 6-qt....
Do., 11-qt.
Pears, Col. Bartlett, box
Do., Ontario, 11-qt.
Plums, Cal., box
Abundants, 6-qt. .......
Burbanks, 11-qt. ..
Niagaras, 6 qt. ....

Do, 11 gt ivaveis
Bradshaws, 11 qt. .....
Washingtons, 6 qt. ...........

California grapes, Tokays
Do., Malagas

MARKETS

Weak Tendency B
To Corn Syrup

HHOHMONON I~ OO0
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Winnipeg.

SYRUP.—No change has taken place
in any quotations. Molasses is keeping
very firm. As regards corn syrup, there
has been a weak tendency on account of
the reported heavy corn crop. On the
other hand, glucose was up 25¢ per cwt.
last week, and there was a report of
damage to corn crop by frost. However,
if reports regarding the corn crop con-
tinue good, there should be a falling off
in the price of corn syrup before long.

NEW ORLEANS MOLASSES.
24 by 2 1b. tins ...
24 by 8 Ib. tins ...

12 by 6 Ib. tins ...
6 by 10 Ib. tins

CORN SYRUP.

Beehive and Crown—

2-1b. tins, 2 doz. case, per case

B-lb. tins, 1 doz. ecase, per case

10-1b. tins, 14 doz. case, per ease

20-1b. tins, 14 doz. case, per case
White Clover and Lily White—

2-]b. tins, 2 doz. case, per case

5-1b. tine, 1 doz. case, per case

10-Ib. tins, % doz. case, per case

20-Ib. tins, 34 doz. case, per case
Barbadoes Molasses—

In half barrels, per gal
New Orleans Molasses— i

Blackstrap, half barrels, wood, per gal.

ROGERS SYRUP.
24 by 2 Ib. tins, case
12 by 6 Ib. tins, case....
8 by 10 Ib. tins, case
8 by 20 lb. tins, case.
12 by 8 Ib. seal glass

California I-Tz'gs High}
Evaporated Apples Scarce

Winnipeg.
DRIED FRUITS.—Evaporated apples
are very scarce, and all information
coming in from the East regarding new
crop indicates that prices during the
coming vear will be high, and that sup-
plies will be hard to secure. Very little
news has been received this week regard-
ing dried fruits, and there seems to be
little change locally. Some enquiries
have been received for California cook-
ing figs, but prices are very high. On
the basis of San Francisco quotations,
the retailer would have to charge his
customer 15¢ per lb. Portuguese figs
can be laid down here to sell at 10¢, but
deliveries are rather uncertain. As re-
gards dates, there seems to be only one
house in the United States shipping.

Santa Clara Prunes—
90-100s, 25-1b. boxes,




Oregon Prunes—
100s and over, 25-1b. boxes, per Ib
90-100s, 25-1b. boxes, per Ib
80-90s, 25-lb. boxes, per Ib....
Dried Fruits—
Apples, evap., 50-1b. boxes, Ib..
Apples, 25-1b. boxes
Apples, 3-lIb. cartons, each.
Pears, choice, 10-1b. boxes, hced
Apricots—
New, choice, 25's
New, choice, 10’s
Peaches—
Choice, 25-1b. boxes
+~Choice, 10-1b. boxes
Currants—
Fresh cleaned, bulk, lb., Austra-
lian

oS cooo oo

Hallowee, 68-1b. boxes
Fards, box, 12 lbs. ...
Raisins, California—
16 oz. fancy, seeded
16 oz. choice, seeded
12 oz. fancy, seeded
12 oz. choice, seeded
Raisins, Muscatels—
3 crown, loose, 25’
3 crown, loose, 50's
Raisins, Cal. Valencias—
3 crown, loose, 25-1b. boxes...
8 crown, loose, 10-lb. boxes...
Figs—
Mediterranean,
Peel—
Candied lemon,
Candied orange, boxes, Ib..
Candied ecitron, boxes,
Cut mixed, in 1-1b. cartons, doz.

33-1b. mats.....

boxes, Ib

Noeo =3 oS oo XXX} Nno -]

Brazil Nuts
Are Slightly Higher

Winnipeg. -

NUTS.—The market is steady on
most lines. There was a slight increase
in the price of Brazils in the primary
market. . Bordeaux' halves walnuts' ad-

vanced 1%c per lb.
NUTS—IN SHELLS.

Almonds, Tarragano (seft shell),
1b.

S I
Filberts, genuine Sicily, Ib.
Peanuts, Virginia—
Choice roasted, fresh, Ib
Fancy roasted, fresh,
Jumbo, roasted, fresh,
Salted peanuts, Hc pkts.,
per carton
Walnuts, French Marbots, 1b.
Walnuts, M.mchuxmn (Jap.), lh
NUTS—SHELLED.
Spanish Va]encm Almonds
28-1b. boxes, Ib.
Less quantities,
French Bordeaux Walnuts—
In 55-1b. boxes, lb.
Less quantities, 1b.
~ Spanish Shelled Peanuts—
No. 1 Spanish, Ib.

20 in carton,

Easier Feeling On
Barley And Peas

VEGETABLES.—There is a
certain amount of demand for beans
even at the high price, but nothing
startling. No change has been made
locally  on beans, but there is an easier
feeling on barley and peas, although
locally prices have not been affected as
vet. Reason given for this is that local
firms have not been advancing their
price with the market, therefore their
present quotations on barley and peas
are correct. The followim: are quoted
on ‘barley, to-day in Wmnipeg

Barley, pot, 98's
Barley, pot, 49's
Barley, pearl, 98's .....
Barley, pearl, 49's

Winnipeg.

DRIED

5 20
2 62Y%
7156
3 60

New Rice Quotations

To Go Into Effect

Winnipeg.
RICE AND TAPIOCA.—Dealers can

CANADIAN GROCER

certainly expect higher prices on rice.
Jobbers state that quotations on rice
to-day from the mills are 100 per cent.
higher than they were formerly. One
jobber says he will shortly be quoting
two cents per lb. higher than we quoted
last week. Another house gave us the
following figures:

Extra fancy Japan, 100-Ib. boxes

Fancy Japan, 100-1b. boxes

Choice Japan, 100-1b. boxes

Siam, 100-Ib. boxes
Siam, 50-1b. boxes

Coffee Market

Lower, But Active
Winnipeg.

COFFEE.—The prxmary market has
been very active again at even lower
prices, quotations being half to three
quarter cents under last week’s quota-
tions. Brazilian - Government continues
to buy, but their action has not yet had
the effect of easing the situation. much.

GREEN | COFFEES.

Rio New York grading, standard, No. B,
bulk, 1b.

Rio New York nndinz. standard, No. 7,
bulk, Ib.

Santos, Ib. ..

Bourbon, Ib..

Maracaibo, 1b.

Mexican, Ib..

Bogota, A, lb..

Bogota, B,

Costa Rieca,

Java,

Some Lines of Spices
At Pro/zzbztwe Prices
Winnipeg.

SPICES. — Pnces are very high.
Carroway seed, celery seed and cloves
are selling at practically prohibitive
prices. A carload of Singapore black
pepper was sold here this week at 22%
c.i.f. Winnipeg. In normal times' this
quotation would be eight or nine cents,
fourteen cents being considered very
high.

[talian Prunes Arrive;
Tokay Grapes $3.50
Winnipeg.

FRUIT AND VEGETABLES.—Egg
plants are quoted at $3.00 per bushel.
B.C. crabapples, Transcendents, have
jumped to $1.75 per box. Italian prunes
have arrived, opening up at $1.25 per
crate. Washington pears have declined
to $2.75 per crate. Tokay grapes have
come down 50¢ per crate, and are now
quoted at $3.50. Some houses are ask-
ing $1.35 for Italian prunes, and it looks
as though these will not be cheap this
yvear. Southern barrel apples, selling at
$7.50-$8.00-are about the cheapest apples
on the market now. Oranges and
lemons are moving slowly. Peaches and
Italian prunes are the biggest sellers.

Corn, imported, bush. 7557 1 50
Egg plant, bushel R 3 00
Potatoes, new, B.C. T 0176
Carrots, new, bag RO 50
Turnips, new, bag & iay 75
Lettuce, - leaf, doz. el 15
Parsley, home grown e 40
Tomatoes, Ont. and B.C., AL S 00

Frvits—
Apb?:o. erab, B.C. Transcendants,
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Canteloupes, standard, 456 to case

Pears, Washington Bartlets, crate

Plums, Tragedy, crate 4-basket..

Plums, Washington

Italian prunes, 18-1b. box.

Apples, Southern, bbl.

Apples, Cal. Gravenstein, box ..

Apples, Wash., assorted varieties,
box

Grapes, Malaga, crate

Grapes, Tokay

Blackberry, crate

Peaches, Washington, crate .....

Lt i Wal=RNo

Salt Herring Arrives,
V2-Bls 7.25; 20-1b Pails 1.85

Winnipeg.

FISH AND POULTRY.-—Desplte the
reported half run of Sockeye and Cohoes,
the price of fresh salmon did not decline
last week, and is still 20c per 1b. Hali-
but is holding up in price, bringing 19¢
per lb. Fall fishing on the Winnipeg
lakes has only just started, and pickerel
had not arrived last week in any quant-
ity; thus it was difficult to obtain quot-
ations. Smoked goldeyes are arriving in
large quantities, and are selling at 70c
per dozen. New season stock of salt
herring has arrived, price being higher
than has prevailed for the past few
months; half barrels are now $7.25, and
20 1b. pails $1.85. There is an ample
supply. Atlantic haddock, mackerel,
etc., is expected in a day or two. Poul-
try is meeting with very. little sale.
Fowls are selling at from 18 to 20c
live.

Whitefish, 1b. ...
Salmon, frozen .
Salmon, fresh
Halibut, fresh
Cod

Kippers, boxes ..
Bloaters, boxes
Lake trout
Mackerel, 20-1b. kits
Finnan haddie, Ib.
Salt herrings, new,
Salt herrings, 20-1b. pails
Smelts, extra
Brook trout, frozen .
Sea herring
Poultry

BEOTMe I s
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CANNED SALMON IN STRONG
MAND

Robert Henry & Son, who are generai
sales agents for Canada for the British
Columbia Packers’ Association of Van-
couver, B.C., report an active demand
for canned salmon, and report the run-
ning of fish on Canadian waters has in-
creased, but not to such an extent that
will lead to reduced prices. There is a
large demand from New York buyers;
but no sales reported, as Canadian buyers
have the preference,

@.___
INCREASED YIELD OF BEANS AND
i CORN

More attention has been given to food
crops in the interior of Venezuela than
in former years, due partly to the efforts
of the Government to stimulate food pro-
duction.

It is reported that yields of beans and
maize have been exceptionally large in
many localities. Due to the effect of this
on local markets, combined with the high
prices prevailing in the United States,
there is a considerable export movemen?
of maize to that country. :

DE-
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BUTTER AND CHEESE
Value and Production of Canadian But-
ter and Cheese

According to a report from the Census
and - Statistiecs Office, the total number
of creameries and cheese factories oper-
ating in Canada in 1916 was 3,446. Of
these 993 were creameries, 1,813 cheese
factories, 624 combined factories (cheese
and butter), and 16 condensed milk fac-
tories. The total number of patrons con-
tributing to creameries and cheese fac-
tories in 1916 was 221,192. The deliver-
jes of milk amounted to 2,600,5642,987
-pounds and the deliveries of cream to
$157,620,636 pounds.

The two chief dairying Provinces of ,

the Dominion are Ontario and Quebec,
the former producing more cheese than
butter, and the latter more butter than
cheese. The two Provinces together pro-
duced about 70 per cent. of the total
creamery butter and about 98 per cent. of
the total of factory cheese. 'In Ontario
the establishments in 1916 numbered
1,165 and the patrons numbered 87,325,
while in Quebec the establishments num-
hered 1,984, and the patrons 79,145. The
average number of patrons per establish-
ment was 75 in Ontario and 40 in Quebec.

The total production of creamery but-
ter in Canada in 1916 was 82,564,130
pounds, valued at $26,966,357, as compar-
ed with a production in 1915 of 83,824,-
176 pounds, valued at $24,368,636.

The average price per pound of cream-
ery butter for all of Canada was 33
cents in 1916, as compared with 30
cents in 1915. The highest average price
in 1916 was in British Columbia, where
butter sold for 42 cents, and the lowes*
was in Prince Edward Island, where it
brought only 30 cents.

The total production of factory cheese
in 1916 was 192,968,697 pounds, valued
at $35,512,530, as compared with 183,-
878.898 pounds, valued at $27,5687,775, in
1915.
~ Nearly all the cheese produced in
Canada is exported to Great Britain. A
customs statement of the exports of Can-
adian cheese for the fiscal year ending
March 31, 1917, places the amount ex-
ported at 180.733.426 pounds—within
about 12,000,000 pounds of the entire
Dominion production. The value of the
exports of Canadian cheese is placed in
the customs returns at $36,721,136, or
considerably higher than the valuation
_ placed upon the total production accord-
ing to the census returns.

The exports of Canadian butter for
the same fiscal year amounted to 7,990,-
435 pounds, valued at $2,491,992, nearly
all going to Great Britain. The butter
exported was, in the main, surplus pro-
duction, for the entire amount of butter
imported into Canada during the fiscal
yvear 1917 was  less than 1,000,000
pounds.

—
GUADELOUPE COCOA AND SUGAR
CROPS
There is every indication that with
continued good weather the coming crop

of cocoa, the harvesting of which will
probably commence early in November,
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will be very good. The trees and pods
being in splendid condition, it is hoped
that the present hurricane season—
August, September, and October—will
pass without the severe losses that a
few hours of heavy wind will cause.

Two effects of the war, the scarcity of
labor and of tonnage, will probably be
felt to some extent by the cocoa plant-
ers, but in spite of these drawbacks a
profitable harvest is expected. i

The markets of France always take
the entire output of the colony, which
annually amounts to more than 2,000,-
000 pounds. :

Although statistics for the sugar har-
vest of this colony, which began last
January and ended in June, are not yet
available, it is known that the crop has
been less than the normal yield of about
40,000  tons. Weather conditions
throughout the growing season were
quite favorable for the growth of the
plants, but the estates are beginning to
feel the effects of the long-continued
planting of cane, and the planters are
finding it more necessarv to use fertil-
izers. However, the high prices for
sugar and rum have more than made
up for the short crop and all concerned
are content, the planters having received
better prices for their cane and the lab-
orers higher wages.

The 13 centrals of the colony having
ceased grinding earlier than usual, the
bulk of the sugar has already been ship-
ped to France. The shortage of ship-
ping and the high freight rates have
delayed the exports of rum.

_@_
CONTRACTS FOR SALMON.

Transatlantic freight rates on salmon
have risen, it is said, from before the war
figures of approximately $3.60 a ton to
$60 a ton, with prospects of a further
increase.  Despite this. fact, arrange-
ments have been in progress for the last
month for the shipment during the win-
ter of a large consignment of ' salmon
from Canada and the United States to
Great Britain and France, many of the
contracts having been signed up in Van-
couver. The arrangements made, it is
said, concern no less than 200,000 cases

of salmon.
—

ARSENIC FOUND IN BORAX SAMPLE

A recent report upon fifty-five samples
of borax after examination by the Inland
Revenue Department, indicated that
twenty-one samples were found genuine
and without excess of arsenic; nineteen
were found genuine but with excess
arsenic; two were found to contain car-
bonate of soda declared, and thirteen
were found to contain carbonate of soda
without declaration and were therefore
adulterated.

While Borax is largely employed for
laundry purposes, it is also extensively
used as a food preservative and also as
‘a general antiseptic. For the last two
uses it should be free from more than
traces of arsenic’ and should be true to
name. A considerable portion of the
samples were found| to contain much

41

more than four parts per million as pro-
vided by order in council, in fact, were
as high as 50 to 100 parts per million.
The report advocated that borax to be
used as a food preservative should be
distinguished by its purity from that
used for laundry purposes, which does
not require to be so free from arsenic.
___@__
NICARAGUAN COFFEE CROP

The- coffee crop of Nicaragua for the
yvear 1917 is generally regarded as an
average one, there being no indication
that it will exceed the annual average
yield of 24,000,000 pounds. Most of the
coffee has been shipped from the three
great coffee districts of Matagalpa, Las
Sierras and Los Pueblos, and a quantity
is still held in warehouses awaiting ship-
ment to foreign ports.

Up to the end of July, according to
the report of a large commission mer-
chant, 17,289,929 pounds had been ex-
ported. These figures are regarded as
reliable, although not authorized by the
government.

For the year 1916, 10,452,839 kilos, or
23,044,329 pounds of coffee were export-
ed, the value being $2,170,786, or a frac-
tion more than 9 cents per pound. France
was the largest purchaser of the 1916
crop, taking about 45 per cent. of it,
and much of the 1917 crop has been ex-
ported to France also. The United
States is the second largest purchaser of
Nicaraguan coffee, having imported 38
per cent. of the 1916 crop. The value of
the coffee exported to France in 1916
was $918,019; to the United States, $826,
770. :

It is not possible to obtain any data as
to the acreage under coffee cultivation
in the three producing districts. It is
generally known that a good tree bears
about 1 pound annually and that the
cost of production is 5 cents per pound.

—%%
MEXICAN BANANA-FLOUR FAC-
'. TORY

The recent erection of a banana-flour
factory in Tabasco, Mexico, has aroused
great enthusiasm among the agricultur-
ists of that State. The planting of ba-
nanas there has been neglected of late,
and the establishment of this factory
will revivify the industry. The equip-
ment was purchased in the United States.

As a sequence of the installation of
this factory, Gen. Alvarado has suggest-
ed that a series of conferences be held in
the different villages and on the larger
estates in Tabasco, for the purpose of
making a careful study of banana cul-
ture, methods for extracting the flour,
and the best way to obtain a more abund-
and yield from their plants.

: ——
CONSIDERING INTRODUCTION
MARGARINE

There is a report current to the
effect that Mr. Hanna has under con-
templation the removal of the restric-
tion on the importation and sale of
Oleomargarine. In the absence of the
Food Controller the office of this de-
partment continues to be reticent upon
this point.

OF
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FLOUR AND CEREALS

e L L

Flour Is Easier;
Buying Brisker

Montreal.

FLOUR AND FEEDS.—Business in
flour is reported better in general, and
the outlook is for more activity. Deci-
sion by the Government in regard to the
prices for wheat in the three grades
has had the effect of steadying matters,
but the basis of business is still awaited
by the millers. No. 1 wheat is fixed in
price at $2.21 per bushel, No. 2 at $2.18,
and No. 3 at $2.15. Prices of flour as
previously quoted had been based on
$2.40 wheat, and there is accordingly a
decline to record this week as compared
with the figures quoted last week. No
prices has been fixed as yet for mill-
feeds, and this may have an important
bearing on flour market conditions.
Should feeds come down then, flour will
have to go up to square the matter of
the millers’ margin which is claimed to
be very small on flour. New wheat is
now being milled, and the quality is re-
ported excellent. So good is the wheat
this year as far as can be discovered to
date that there promises to be almost
a famine of low grade grain for chicken
feed, and the prices of this class of
grain are firming. Of course later on
more low grade grain may be available.
Winter wheat flour remains firm sup-
ply being deficient so far, to meet de-
mand. Feeds are steady at prices
quoted last week, and their market is
firm with plentiful demand. Feed oats
were easier this week, but there is not
very good news of the oat crop gen-
erally, and this product may be higher
priced.

Car Small

Manitoba Wheat Flour— lots lots
First patents ... o388 F1ERe
Second patents . 2L 10 23189

Strong bakers ... . 10 90 11 10

Winter Wheat Flour—

Faney patents .... 12 50
90%, in wood ... 11 50
90%, in bags 5 50
Bran, per ton 37 00
L RN RSy e SR 42 00
Special middlings ............. 50 00 51 00
N R 61 00 62 00
Feed oats, per bushel ........ 0 82

Cereals Steady;
Oats Are Firm
Montreal.

CEREALS.—With reports to the ef-
fect that the oat crop is likely to prove
disappointing an undertone of firmness
~ is found in the market for rolled oats,

though prices remain steadv. The
wheat-based cereals show declines due
to the fixing of wheat prices and alter-
ations in flour to meet the market ac-

cordingly. There is said to be a strong
temdency in package goods especially
the products manufactured from oats at
present, and these lines are in firm mar-
ket though not altering in price as yet.
The fluctuations in corn prices lately
due to frost rumors from the South have
made this market uncertain, and the
corn based cereals may be affected to
firmness should the facts of the South-
ern frosts reveal wide damage to the
crop. This, it is thought will not de-
velop seriously.

Rolled oats, 90-1b. bags ..
*Vhole wheat flour, 98 ]bs
Rve flour, 98 Ibs.
Wheatlets. 98 lbs. .........

Barley, pearl, 98 Ibs 750 8 00
Barley, pot, 98 Ibs. 6 25 725
Corn flour, 98 e <.coivieoinnsi 6 50 6 75
Cornmeal, yellow, 98 lbs......... 7 00 72
Graham flour, 98 lbs. .......... 5 55
Hominy grits, 98 lbs. ... P % 8 00
Hominy, pearl, 98 Ibs. .......... 7 00 7 60
Oatmeal, standard, 98 lbs. ...... 5 25 5 50
Oatmenl, granulated. 98 Ibs..... 5 25 5 50
Peas, Canadian, boiling, bush.... .... 5 50
Split peas wvael 1100 11 25

4

bl

5

Flour Unchanged;
Decline Unlikely

FLOUR.—Prices remained stationary
during the past week, and to the pres-
ent there is no indication of any further
decline. There has been some uncer-
tainty and excitement owing to the talk
of fixed prices, but most of the millers
are of the opinion that there is very
little likelihood of any such action on
the part of the food controller, as such
action has already been anticipated by
the mills themselves, who have reduced
prices well on a line with the set price
on wheat. The wheat market gives no
indications of any possible change as
most of the transactions noted are at
the named price. Buyinegs have fallen
off to some little extent, but there is a
fair demand.

The local demand for flour is good,

a considerable improvement over the
trade of some weeks past. The quota-
tion price on Ontario winter wheat

flour remains $10.85 to $11 per barrel.

Car lots Small lots

Manitoba Wheat Flour—  per bbl. per bbl,
First patents .......... $11.50 $11.70
Second patents ....... 11.00 11.20
Strong bakers .......... 10.80 11.00

Ontario Winter Wheat Flour—

High patents ....... 10.85- 11.00 11.05- 11.20
Secqgnd patents . 10.65 10.85

Rolled Oats
Show Wide Range

CEREALS.—Something like a - little
private war among the millers, or some-

thing of that nature made the price on
rolled oats a very uncertain proposition
during the past week. The prices
ranged all the way from $3.75 to $4.25.
Such prices are well below the figures
actually justified by present conditions.
Corn flour is somewhat easier being
quoted from $§5.90 to $6. Oatmeal
showed a stronger tendency selling
from $4.75 to $5.50. Yellow cornmeal
was shaded off a little in price. Other
cereals seemed rather to have an ad-
vancing tendency.

I,oss_ trmn car lots

Barley, pearl, 98 lbs. ........... 7 00
Barley, pot, 98 Ibs. ............ 6 25 50
Cornmeal, yellow, 98 lbs. .,..... 6 25 00
Corn flour; 98 108 o, ivie iy i’ 50 90 25

Farina, 98 Ibs,
Graham flour, 98 Ibs.
Hominy, grits, 98 lbs. .
Hominy, pearl, 98 lbs. ...
DREIORL D8 I v e oo vivasi s 475

Rolled oats, 90 1b. bags ......... 4 25 60
Rolled wheat, 100-1b: bbils....... 6 00 50
Wheatlets, 98 Ibs. .............. 6 10 50

Peas, yellow, split, 98 lbs........ 9 50 1
Blue peas, 1b.

Above prices give the range of
the retail trade.

O LTI
o 20 08
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quotation to

Lighter Demand In
Feed; Prices Firm

Torento. e

MILL FEEDS.—A lighter demand
continued to be in evidence in all mill
feads, due to the good pasturage at
present available. From one source or
another however the mills are receiving
a fair amount of business.

There has been no change in prices
during the week.

Mixed cars Small lots
Mill Feeds— ton ton
RO+ s a5 Vb s eve hames $35- $87-...
42- 43
62-...
3.05-3.60

Price Of Flour
Not Fixed Yet

Winnipeg.

FLOUR AND FEED.—Last week the
flour market dropped 11.50 to 11.20.
Millers however state that this is not a
fixed price, and that all they can say is
that 11.20 is a temporary price based on
the fixed price of wheat, which might be
subject to revision at the hands of the
millers. It was stated that it would
probably be two weeks before a definite
decision as to price of flour was réached.
However, it was agreed that it would be
somewhere around 11.20. Rolled Oats.
—Bulk oats are still selling at $3.75.
Millers are experiencing difficulty get-
ting sufficient oats, and many mills are
only running half time. Feeds.—Bran
and shorts are selling at 35.00 and 39.00.
At these prices, which have  prevailed




AT T e R ——
£ :»-}5 ..‘}gn-‘v‘«' R iy

=

Septembér 21, 1917,

for several weeks, millers are consider-
ably oversold, especially on shorts. High
prices are likely to rule on feeds until
some relief comes; this will probably
come from the corn crop, which in
Southern and Eastern United States is
much heavier than usual, and should af-
ford relief to heavy feeders of stock.
Reports state that corn has suffered
from frost, and consequently this corn
would help out the supply of feeds.

Flour—
Best patents ........c....000n s 11 00
BRREIS 5o v e iosa sunaErviaes o 10 20
EIIORTS " i ividan sy i binsie e e s 9 60
UL IS 1w s e 4.6 Vb S B AL SN SR 8 60
Cereals—
Rolled oats, 80's ............. boek 317
Rolled oats, pkgs., family size. .... 476
Cornmeal. 'S . oolivsvovianes vl 6 15
Ostmeal;, 988 ......co00ivevae 47
Feeds—
BYRY, PP OB oovuivossviinevis 35 00
Shorts, per ton .......c...co00 39 00
Mizxed chop, tom ....ccvveesne 54 00

PRODUCE AND PROVISIONS
(Continued from page 46)

Lard, Pure—

TIRPOUE: s i i sassmssnarnesns 0 26

SO o insaaseny 5 60

Cases, bs 16 12

Cases, 3s 16 20
Lard, Compoun

0%y e e PN e SO 0 204

TUhE, ODE. DL i iiciia e 10 50

Palle; 208 ek i cisiessnians 4 46
Fresh Eggs-

NOW DI s aca shasvin Vi 0 39
Cheese——

Ontario, large fresh .......... 0 24 0 241

Manitoba, large fresh ........ 023
Butter—

Fresh made creamery, No. 1

CAFLONS . .ossseieacinsiscises 0 43
Fresh made creamery, No. 2.. 0 42

&
BARUCH—WALL STREET PLUNGER
ON A BIG JOB
(Continued from.pa;re 30.)

sand acres, Baruch spends his playtime,
shooting a little himself, but taking
most pleasure in the fun his friends get
out of it.

Nearly twenty years ago he married
Miss Anne Griffen, of New York, whose
father was a dealer in plate glass. They
have three children—Miss Belle, who is
eighteen years old, has recently been
graduated from the Rayson School, and
is a celebrated equestrienne; Bernard
M., Jr.,, who is sixteen, a student at the
Milton Academy, near Boston; and
Renee, who is thirteen. They are un-
usually handsome and vigorous young
people.

Since his appointment to his post in
the Countil of National Defence, Mr.
Baruch has been hard at work in Wash-
ington, finding little time even for visits
with his family. Whenever he goes to
New York or to Long Branch for a brief
stay, or to his own Long Island country
place, he goes armed with a library of
reference-books on metals, and with
memoranda and documents from his
office in the Munsey Building in Wash-
ington. He takes little time for play,
for he cannot tear himself away from
the Government work. He appears to
put into it the same degree of energy
and enthusiasm that characterized his
private activities as one of the most
daring operators Wall Street ever knew.

&
OYSTERS SCARCE, BUT
PROFITABLE

(Continued from page 26.)

_ Under proper care, oysters will last
in the very best of condition in the re-
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tailer’s store for a good week. This is
ample time in which to dispose of them.

To make an effective sale of oysters,
the merchant must first learn to handle
them properly by keeping them cold and
protected from dust, and free from any-
thing except their own natural liquor.
Then he should buy in sufficient quanti-
ties to make it worth his while featuring
these goods, and should keep them in
some way in the public eye. He should
also be willing to give a little service
with the sale. Many a sale has been lost
because the housewife has not enougzh
milk in the refrigerator to provide a
stew, but the merchant has not seen that
it is in his interest to see that he gets
a supply for her, even if this little trans-
action represents no profit for himself.
Then, too, it is wise sometimes for the
grocer to suggest that oysters can be
used in other ways besides in 4 stew,
which is the way that most people seem
to picture . them. Suggest some other
ways and push the sale of these goods.
Whatever their price, if properly hand-
led, and properly advertised, they should
prove a money-maker for the merchant.

—&
TO REGULATE PACKING INDUSTRY

Government regulation of the meut
packing industry will be the next move
of the Food Administration. A’ volun-
tary offer of representatives of the pack-
ers to put their plants under a licensing
system made to Herbert Hoover, the
Food Administrator, at a recent confer-
ence, was accepted, and a plan of con-
trol will be drawn up shortly.

The packers, numbering about a score,
went to Washington to take up with Mr.
Hoover the threatened meat shostage and
the subject of rising prices. They were
of one opinion that prices can be brought
down little unless a determined effort is
nade to increase the production of live-
stock. The export demand they believe
will maintain prices at high level until
long after the war has ended.

A licensing system for packing houses
was provided in the Food Control Bill.
Putting it into operation, Food Adminis-
tration officials believe, will go far to-
wards eliminating hoarding and specu-
lation and stabilizing prices. The pack-
ers will confer soon with cattle growers
to discuss the Food Administration’s
plan for removing®herds from the West
to better feeding districts in the East and

South.
SRl A

BLIGHT AFFECTS N.B. POTATOES

Reports from Fredericton, N.B., state
that the Dominion plant pathologist has
been informed by field inspectors that
about 60 per cent. of the growing pota-
toes of New Brunswick have been “killed
down” by blight, and no more growth
will take place in fields so affected. The
northern and more inland portions of
the Province have suffered less than the
southern and coastal regions.

This means that the yield of potatoes
will be greatly reduced, and in spite of
an increase in planted acreage of about
25 per cent. the recovery will probably

A s S

not exceed the 1916 total It is explained
that this estimate does not take account

-of a possible_loss by*rot, which may fol-

low in theé case of potatoes affected by
blight. .
Reports from districts in which the
growing plants were thoroughly spray-
ed with the “Bordeaux mixture” indicate
that that method of treatment has prov-

ed largely successful in preventing
blight.
o&——
WINDOW DISPLAYS TEACH CON-
SERVATION

Plans are now being perfected for a
widespread campaign in visualized pub-
licity to convince the people of the Unit-
ed States of the necessity for food con-
servation and to show the best methods
of food substitution.

Window displays in the retail stores
all over the United States are to be used °
to tell in the most forceful way possible
the aims of the United States Food Ad-
ministration. The helpful co-operation
necessary for the success of this plan is
being secured through the various mer-
cantile associations of the country, and
the response already received is such
as to guarantee the most complete suc-
cess ever reached by any such plan of
publicity and education.

In part this great educational cam-
paign will be conducted in the form of
a contest, with prizes for the best win-
dow displays, under the supervision of
the United Publishers’ Corporation, as
representative of the trade papers of the
nation. The voluntary services of these
publications have been secured through
Elbridge L. Howe, of the National Re-
tail Dry Goods Association, who is now
working in Washington with the Food
Administration. The plans perfected
have been submitted to the Food Admin-
istration. The contest will close Oec-
tober 21.

All displays aré to be governed by the
briefly defined policy of the Food Ad-
ministration that the national problem
is to feed the allies this winter by send-
ing them as much food as possible of
the most concentrated nutritive value in
the least shipping space. These foods
are wheat, beef, pork, dairy products and
surar. ;

The success of the plan for this educa-
tional campaign does not rest entirely
upon the contest idea. Many merchants
hase said that while they have no desire
to participate in the window contest, they
are quite willing to make their displays
as a patriotic contribution to a cause
the importance of which they recognize.

The window displays will be started
next week throughout the country.
10k

RECORD SALMON RUN

Request for help has been sent to em-
ployment agencies by canning industries
of Astoria, Oregon, several of whom
have been blocked by the great number
of salmon being caught in the Columbia
River. Veteran fishermen say the run is
the greatest in years and estimate that
one week’s catch recently approximated
3,000,000 pounds.
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British Columbia P

FROM VANCOUVER, BY WIRE.

Vancouver, Sept. 18.—The only cheer-
ful note this week is the reduction in the
price of flour, which is now down to
$12.50. There have been no other price
changes, though buter is very firm,
and has been threatening to rise for a
week past. Eggs are firm; the high
prices had slackened demand, but the
cold, wet weather slackened the supply
of really fresh eggs. The cheese market
has been unsteady owing to contradic-
tory reports from the East. Potatoes
are settling down. American buyers are
offering to take them at $17 per ton, but
growers are holding out for $20. In face
of this, two cars were imported from
Washington State last week at less than
local producers were asking. The mar-
ket is overloaded with peaches, but the
demand is light.

VANCOUVER, B.C.—

Sugar, pure cane, gran., 100 Ibs. R 93
Flour, first patents, Manitoba, per
g per bbl, in car lots .......... 12 00
Salmon, Sockeye, 1-1b. talls, per
SR8 dOW oo ssevs s s
Rice, Siam, No. 1 130 00
TR TV TS e PR SR, 110 00
Beans, Japanese, per b 014
Beans, B.C:, white ...... 016
PO DOF tOR v iieiaieign 32 00
Lard, pure, in 400-1b. tierces, 1b. 0 25%
Butter, fresh made creamery, Ib. 0 47
Eggs, new-laid, in cartons, doz.. 0 53
Cheese, new, large, per Ib....... 0 26

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Sept. 18.—Flour has dropped
twice since last report, and the price now
stands at $11.10 per barrel, with the
probability that this will® be the fixed
price. Rolled oats, eighties, are now
$3.60. Cornmeal advanced 80c per sack;
shredded wheat, 25¢ per case, and cocoa-
nut, 1c per pound. Smoked bacon backs
advanced a cent and a half, but some
shoulder cuts are down 2c¢c. No. 1 stor-
age eggs are now $12.70 per case, and
new-laids, 50c per dozen. Creamery but-
ter is a cent a pound higher, and Crisco
has risen 25¢ a case. Grapenuts are 10c
a case lower. Local potatoes are plenti-
ful at a dollar a bushel.

CALGARY:

Beans, small white, Japan, Ib... 0 111§ 0 13
Flour, No. 1 patents, 98s, per bbl. & 110
Molasses, extra fancy, gal...... 82 0 90
Rolled oats, 80s .......... S 3 60
Rice, Siam, cwt. 6 75 7 00
B T < icsoesenvranreiside 013
B T s va s isnseansensesians 013

{
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Sugar, pure cane, gra=ulated, cw*. e 10 50
Cheese, No. 1 Ontario, large..... 0 25%
Butter, creamery, lb. ... ........ o 0 45
B0 ORI, 0 il s L ienene 0 31
Lard, pure, 3s, per case. 16 50
Eggs, new laid, dozen....... 0 50
Eggs, No. 1 storage, case.. ..... 12 70
Tomatoes, 2148, standard case.... 4 50 80

Corn, 3s, standard case
Peas, - 2s, standard case..........
Apples, gals., Ontario, case......
Strawberries, 2s, Ontario, case...
Raspberries, 2s, Gutario, case....
Peaches, evaporated, 1b. ........
Peaches, 2s, Ontario, case
TR AR
Salmon, pink, tall, case..........
Salmon, Sockeye, tall, case

o
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Saskatchewan Mark etm

FROM REGINA, BY WIRE.

Regina, Sept. 18.—Fine weather pre-
vails following cold and rain and thresh-
ing has been resumed in all parts of
Saskatchewan. The markets show a
number of changes this week. Crisco
has advanced twenty-five cents and is
now quoted at $1.25. Robinhood flour
has declined to five seventy-five. Cream-
ery butter is higher at forty-three cents
per pound, and number one dairy is
quoted at thirty-seven cents. Eggs,
strictly new laid, are forty-eight cents.
Salmon is hard to get and is very high
in price. An advance is anticipated in
rice. The sugar market is weak owing
to a record crop of cane in Cuba and
the West Indies. Beans are not as firm
as they were three weeks ago. The
new prices on some lines of canned
goads are as follows: corn, 2's, $4.;
tomatoes, $4.60, gallon apples: $2.45;
peaches, $4.30 and plums, 2’'s, $3.40.
Only about twenty-five per cent. of the
delivery of tomatoes is expected.

REGINA -

Beans, small white Japgp. bu... .... 72
Beans. Lima. per Ib -, Te s 0 22
Flour, No. 1 pats., 98s, per bbl.. 12 00 11 70
Molasses, extra fancy, gal. ..., . i 0 59
Rolled oats, bails 4 35
Rice, Siam., ewt. .... R 5 85
Sago and tapioea, Ib. ... ......... = 0 13%
Bacon, smoked backs, Ib...... A 0 304,
Bacon, smoked sides, b s 2 0 30
Sugar, pure cane. gran., ewl... 10 12
Cheese, No. 1 Ontario, large..... .... 0 241
Butter, creamery, lb. VLS. 0 11
Lard, pure, 3s, per case......... 16 30
Bacon, smoked sides, Ib.......... 0 32
Bacon, smoked bhacks, Ib GASY % 0 20
Eggs, new-laid ...... A 0 40
Pineanples. ease 4 75 5 a5
Tomatoes, 3s. standard case 1 60
Corn, 2s, standard, case . { 00
Peas, 2% standard. case ..... 3 45
Apples, gals.. Ontario Sie 2 45
Strawberries. 25, Onl., ecase. .. v 6 30
Raspberries, 25, Ont.,, case y 5 6 30
Peaches Ontario, case . i 30
PN, 20 CRSE  .iiiieccaveiissena Faat 3 40
Salmon, finest sockeye, tall, ease. .... 14 50
Salmon, pink, tall, case ......... uis 8 75
Pork, American clear, per bbl... 40 75 41 00
Bacon, breakfast ................ 0 27 029
Baeon, TOll .c..c.ococvecnnancanns 0 22 024

_ September 21, 1917.

WEEKLY MARKET REPORTS BY WIRE

Statements From Buying Centres, East and West

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, Sept. 18.—Markets gen-
erally steady this week with compara-
tively few changes. Flour shows a fur-
ther decline. Manitoba is quoted at
$12.65 and Ontario at $11.95. " Yellow
dried beans are easier at $8.50 to $8.75.
Canned peas are higher at $3.80. There
is no pink talls salmon left on the
local market. Lemons are lower.
Messina are $7. per box and California
are down to the same level. Oranges
are easier at from four to five dollars
per box. Pears are $4. to $4.25.
Peaches are higher at $2. to $2.50. No
more American apples are being im-
ported. Nova Scotias are higher at
from $3. to $3.50 per barrel. A tem-
porary scarcity has forced potatoes to
$3.50 to $4. per barrel but a decline is
expected when the producers find time
to handle them. American onions are

from $5. to $7.75, Canadian $2.80 to
$3.50.
ST. JOHN, N.B
Flour, No. 1 patents, bbls., Man 12 55
oy b e RN G U G 11 95
Cornmeal, gran., bbls........... 13 50
Cornmeal, ordinary, bags ....... 4 50
Molasses, extra fancy, gal. ...... 076 077
Rolled ‘onts, BBl ,.ivovoinisivens b 10 25
Beans, white, bush. ............ 925 o 30
Beans, vellow-eyed .......... 8 50 8 75
Rice, Siam, ewt. ............. 8 00 8 25
Sago and tapioca, Ib, ... 017 018
Sugar—

Standard granulated .......... 925 9 30

U T e PSR R 756 8 50

Paris lumps N AR ey S e s 10 50 10 75
Cheese, N.B., twins .... 024 0 25
BEES, DOWIRIE i Y 0 47 0 50
TR A e e RIS PN 1 0 42
Breakfast bacon ................ 0 34 0 38
Butter, creamery. per Ib.. ... .. 0 48 0 50
Butter, dairy, per Ib.... 0 45 0 48
e R G SN R 6 0 40 0 44
It Dure, IO s iicoseosoins : 0 271 0 28
ERPE BOmnomng . < iisoviviiesse 0 21% 0 22
American clear pork ............ 54 00 57 00
Beef, corned, 1s Rl £ b 4 25
Tomatoes, 3s, standard, ease. .. 47
Rasnberries, 25, Ont., case 5 40
Peaches, 28. Ontario. ease i an
Corn, 2s, standard case ........ 4 %0
Peas, 23, standard cnse 3 N0
Apples, gals., N.B., doz. P SN 3 60
Strawberries, 21, Ont,, case..... b5 00 5 256
Pork and heans ease i 00 5 AD
Salmon, Chums ........... 7 650 8 00
Sardines. domestic, case i 6 00
Crent BREERE ¢ b i i s a s GO 0 62
Currants, b $ 0 20 0 21
Raisins, ehoice, h. ..... 0 12%
Raisins, faney, b &b 0 1244
Raisins. seedless. b, ....... o 015
Prunes, 90-100, Ib. 014 0 14%
Candied peel, citron . . 085 0 37
Candied peel. orange and lemon. 0 28 0 30
Evaporated apples, 1b. .......... 013 0 13
Evaporated svricots, 1h a% 021

Avples, American, bbl. Al P

Anpien. NBG Bl vty 300 3 50
Potatoes—

New, native, barrel 3 50 1 00
Tomatoes, Ont., basket ‘o 1 00
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Firmer Prices For
Provisions Now

Montreal.

PROVISIONS.—More. firmness is the
market mood as regards the meat pro-
ducis. While jobbers are disinclined to
make any definite predictions as to the
trend of bacon, a disposition towards
higher price prospects for the coming
fall and winter is indicated. Prices of
certain lines of the principal pork pro-
ducts will be found shaded higher this
week. Backs and boneless show further
firmness, and lard is higher in price by
half a cent. Shortening remains un-
changed in price for the present but ad-
vances are not unexpected in this direc-
tion also. There are rumors of still
higher priced cattle in the West indi-
cating further advances for the product
to the retailer, and demand is improv-
ing according to most recent experi-
ence of the trade.

Hams—
Medium, per Ib. .............. () 032
LA DO I csisiscnsncsiaie o2 0 29%
Backs—
E I S0 a0 s e o8 ek e e RS 0 37 0 10
Boneless, per Ib. ............. 0 39 0 42
Brebkiost. o 1D .o e 0 35 0 38
T LRET U R R e B 0 28 0 30
Dry Salt Meats—
Long clear bacon, ton lots.... © 24 (B )
Long clear baeon, small lots... 0 244 0 25'%
Fat baeks, Ib. .........cv.000e 23 024

Cooked Meate—
Hams, boiled, per Ib. .........
Hams, roast, per 'b. ..........
Shoulders, boiled, per Ib......

°
2
RS
eoec
“
& S

Shoulders, roast, per Ib....... 383
Lard, Pure—

Tierces, 400 Ibs., per b. ..... 0 261

O WA s ke s 0 26%

PRI 0 s o CE 5 S e b e e L En 0 27

Biicks, 1 1b., per IF. ........ 0 27%
Shortening—

Tierces, 400 Ibs., per Ib........ 020' 0 20%

Tobe 80 I cioiesiiasessans 020% 021

Pails; 20 lbe., per b, ........ 21 0 21%

Bricks, 1 b, per Ib. .......... 023

Jewish Holidays :
Poultry in Demand

Honlrul.

POULTRY.—Jewish holidays in fui!
swing during the early part of the pres-
ent week meant a good demand for live
poultry which was brought in in con-
siderable quantities. Prices for dressed
poultry show slight changes this week,
old roosters going higher by a couple of
cents to three cents, and young ducks
lower by two cents. The poultry busi-
ness has been brisker of late due to the
meatless days, and with more Jewish
Holidays to come in the near future
good deliveries of live poultry are an-
ticipated with demand good, and prices
normal.

S

‘country

Poultry— Dressed
B Gy e G SRR SO S D A )
Chickens, milk-fed, crate fat- ¢

o | SRR TR o 0 26
MR- PO i s e 018 019
Roasting ' chickens Ve Sk 0 28
RCTRINE OIEIEE v s o s s e vis 0 28
Turkeys (old toms), Ib. ..... 0 30 0 32

Eggs Getting Into
A Firmer Market
Montreal.

EGGS.—There is more indication that
the egg market is gathering strength.
Prices in the country and in the city
remain firm. Export conditions are un-
certain, some firms being able to obtain
space, others being faced with difficulties
in this direction. Prices in Britain have
begun to advance according to reports,
and this will stimulate exportation pro-
vided prices on this side remain steady.
There has been a good proportion of early
booking for fall export in some quarters,
and what steamers are available for this
trade will have plenty of cargo space de-
voted to export eggs. But the shortage
of boats is restricting the export trade
in eggs noticeably. Amongst whole-
salers the feeling is that eggs are like-
ly to advance in price. The marked
falling off in receipts would account for
this. Over 111,000 cases represents the
decrease as compared with last year
over the season of production to date.
Receipts for the week ending Sept. 15,
were 1,000 cases better than for the
previous week, but still less than half the
receipts for the corresponding week last

year. .
Eggs—
New laid, specials ............ 0 52
i RS UL G DRI S R 0 48
L LTES i Rt A R AR 0 44
o n Reryey TORTRRSNC AR ey HiRTER 0 40

Some Advances in
C/I(’(’J‘c Prices
Montreal.

CHEESE.—Receipts of cheese for the
week ending September 15th numbered
72,594 boxes. This is a decrease of 4,-
491 boxes as compared with the corres-
ponding week last year, but over 4,000
boxes of United States cheese were re-
ceived during that particular week last
vear while there is no United States
cheese in ‘last week’s total. There is
no feature of market for cheese in the
at present, the feeling being
that producers are getting the lion's
share of the profits with middlemen
making the best of the situation on
small margins for operation of export
business. Commission prices for cheese
are as follows: No 1, 21% cents No. 2,
21% cents, No. 3, 20% cents. Some

45
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wholesalers are selling cheese at a cent
higher than last week’s quotations per
pound, and the lower range of quotations
has disappeared.

Cheese—

Large (new), per lb. .. 0 22% 0 23%

New twins, per Ib. ..... 0 22% 0 231,
Triplets, per Ib. ...... .. 0 2215, 0 2814
BOton, DeE I viiviaicaaiey 025 0 30
Fancy, old cheese, per Ib...... 0 30 0 31

Butter Market

Increasingly Firm
Montreal. -
BUTTER.—Greater firmness has come
upon the butter market. At Cowans-
ville at the end of last week butter
reached 41% cents a pound a further
advance on the figures of the previous
week. The forty cents offered at St.
Hyacinthe was refused by holders of
butter. Export demand is said to be
keener, and this is having the effect of
sending prices up. There is some prob-
ability that the Food Controller in Bri-
tain may advance the price over there
which will facilitate export business
from Canada. It is expected amongst
wholesalers and a number of retailers
also that butter prices are in for greater
strength. Receipts of butter for the
week ending Sept. 15, were 9,580 pack-
ages a decrease of 945 packages as com-
pared with the previous week, and of
15,165 packages as contrasted with the
corresponding week last year.

Butter—
Creamery prints (fresh made).. 0 483%% 0 4415
Creamery solids (fresh made).. 0 43 0 44
Dairy prints, choice, Ib.

036

Foney and Maple
Product Firmer

Montreal.

HONEY AND MAPLE PRODUCT.—
There is more strength in the market for
honey, and prices have advanced ‘quite
noticeably to the retailer. Supplies are
held firmly in the country and firms do-
ing 'a large business in honey find un-
wonted difficulty in getting supplies
though production is believed to have
been normal in most districts. Maple
products are firmer in price now, firms
which have been selling at lower figures
than those now quoted having advanced
their prices. Some firms have been
selling at the higher figures almost
since production of maple sugar and
syrup ceased for the season, and the out-
look is certainly towards firmness for
both honey and maple.

Honey—
Buckwheat ,5-10 Ib. tins, Ib....
Buckwheat, 60-1b. tins, 1b.....
Clover, 5-10 1b. tins, per Ib...




46

Chver, S0, I8 .c.0 0. cheiss 014

Comb, per section ............ 015 016
Maple Product—

Syrup, 13 lbs. Imp. meas., gal. 1 60 175

2 B MG ) R A N IR R 135 1 45

Sugar, in blocks, per Ib........ 016 017

Local Demand For
All Stocks Offering

Torento,

PROVISIONS.—A brisk local demand
has been sufficient to account for all
stocks offering and to occasion a very
firm market. There is as yet a great
deal of uncertainty as to the causes be-
hind the recent embargo, but the opin-
ion is growing that it is a matter of
finances, and that the business is open
provided it can be financed on this side
of the water. While this puts a differ-
ent complexion on matters, it does not
create such a serious situation as was
at first anticipated. It appears that it
is a question of the banks coming to the
aid of the exporter. This would seem
a necessity if the products of the coun-
try are to be successfully marketed.

During the week there was a some-
what firmer tendency in all lines, sup-
plies being limited and demand good.
Live hogs showed another advance as

did also some grades of hams and
bacons.
Hams
Medium, per lb. .............. 0 31 0 33
TROES, DEE M. Jxo . vsnisieis s 0 26 0 29
Backs—
BRI 0 TS e anan Wi ek b e 0 35 0 43
Boneless, per Ib. ............. 0 41 0 43
Bacon—
o Breakfast, per Ib. ............ 0 35 0 42
Roll R e S U e 029 0 30
Wilshirt (smoked), per Ib..... 0 32 0 321%
Dry Salt Meats—
Long clear bacon ............ 0 27 0 28
g TR R R AN P 0 27
Cooked Meats —
Hams, boiled, per Ib. ........ 0 41 0 43
Hams, roast, per Ib. .......... 0 44 0 48
Shoulders, roast, per Ib........ 0 43 0 45
Barrel Pork—
Mess pork, 200 lbs............ 49 50 50 00
Short cut backs, bbl., 200 lbs.. 51 00 53 00
Pickled rolls, bbl. 200 Ilbs...... 47 00 52 00
Lard—
Pure tierces, 400 lbs., per Ib. 025 0 254

Compound tierces, 400 Ibs., lb 0 20% 021
In 60-1b. tubs, Yc higher than tierces; pails,

15¢ higher than tierces, and 1-lb. prints, 1l4c
higher than tierces.
"Hogs—

Dressed, abattoir killed ....... 22 00 26 00

Live, off cars ........... e 18 25 18 50

Live, fed and watered ........ 18 00 18 25
RV SO 6w Cuvns o dhieliaeih s 17 36 17 50

Light Arrivals In Poultry
Keep Prices High
Toronte.

POULTRY.—Arrivals in all poultry
lines have been light during the past
week. The favorable weather is evi-
dently an inducement to keep the farm-
er busy in other ways, and as at this
season of the year there is plenty of
feed and the farmer is not faced with
any inducement for selling. There is a
fair supply of all grades of poultry in
the country, and there is a possibility
that the price may decline any day, or
in other words as soon as the farmer
decides to market some of his flock.

. price changes

CANADIAN GROCER

The only variety of poultry that is any
way' plentiful at the present moment
are hens. The general tendency of the
week is to somewhat firmer prices.

Prices paid by commission men at Toronto:—
Ducks, live, Ib. 017
Geese, live, Ib.
Turkeys, old, Ib. ...

Roosters, live, per lb 0 16
BN, HWve, per b sl 018 22
Hens, fresh, dressed, per Ib..... 0 20 22

Spring chickens, live, 2 Ibs. and
OVEP, M. cosccssisascossnnncnne cens
Do., dreued 2 lbs. and over.. 0 25

Squabs, dozen

oo h~oo cooocoee
o
X

Prices quoted to retail trade:—
Hens, dressed . e 27
Ducks, dressed . 25
Ghickens, live .. 27

De., dressed

Eggs Easier Tendency;

Storages Supplied
Terente.
EGGS.—Now that the storage houses
have their full supply, and in some in-
stances somewhat more of a supply
than they could wish, the first strong
demand is over, and an easier feeling
has developed. Old Country buying is
far from brisk. There is no reason to
be seen for this except the fear of some
action by the British Food Controller
should stocks become large. It is ex-
pected that demand will increase from
this source at a little later period, but
with heavy buying the fear is that the
freight problem will once again come
to the fore and prove a serious matter.
In the meanwhile some decliné in price
is to be noted:
Eggs—

New laids, cartons 0 51 0 52
Selects, ex-cartons .. 8% 0 48
No. 1, ex-cartons .. 0 46

Butter In Strong Demand ;
Prices Remain Firm

Terente.

BUTTER.—Butter continues to be in a
very , satisfactorily strong position dur-
ing the week. All supplies offering have
been taken up readily, and there is a
good buying demand noted, though this
to the present has been mostly of a
local character.” Dairy butter remains
fairly short in supply the farmers evi-
dently being otherwise engaged. No
are noted during the
week, nor are there any indications that
these are to be expected in the- near
future:

Creamery prints, fresh made... 0 44 0 46
Cronmery SOIE: o vqi54 025 vsshas 0 42 0 43
Dairy prints, choice, Ib.......... 0 40 0 42
o ST EET O | S R e 0 37 0 41

Cheese Remains Normal;
No Increases Expected

Torente.

CHEESE.—There has been no change
in the market on this commodity, nor
is there any great likelihood that there
will be in the immediate future. The
price has been set by the commission,
and it seems to be in line with general
world conditions. It is true that the
cheese makers in some sections are not
satisfied with the price and are demand-
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ing higher figures, but it is very un-

likely that they will get any such
change. ' For one reason, New Zealand
butter and cheese is beginning to arrive
on the British market, and Canadian
prices must be in line with these if they"
are to get the business. All the cheese
being offered is finding a market, but
there is no pronounced demand in evi-
dence:

Cheese—
New, large ... 0 2215 0 231
Stilton (new) . 024 025

Honey Still In

Strong Posttion

Torente.

HONEY.—There was a continued
feeling of strength in this line during
the past week. The production of
honey in Ontario is known to be small
and there is a general feeling toward
firmer prices. Just to what lengths this
feeling will go is not known as yet,
though dealers believe that the large
production in the United States will
have a stabilizing effect, as there will
probably be importations of American
honey if prices continue to advance to

any extent.

Honey-— 2
Clover, 5 and 10-lb. tins...... 016 17
G8-1h. BINB . il cnssiessive £ 16

Comb, No. 1, doz.
Do., No. 2, doz.
Do., No. 3, doz.

Jars, 7 oz., doz. ..
Do., 12 oz., doz..
Do., 16 oz., doz.

Maple Syrup—
8-1b. tins
Gallons,

R S R
o
=3

-
-3
Cl

Imperial

Dairy Butter Easy;
Egg Receipts Good
Winnipeg.

PRODUCE AND PROVISIONS. —
There was a light run of hogs last
week, and the price advanced 25c¢ per
cwt. There was a good demand for
hogs. Provision prices are firm, with
stock light. Back bacon advanced one
to two cents. Eggs.—Receipts have
been sufficient to look after the demand,
and prices were slightly easier, although
there was no material change to the
trade in Winnipeg. With cool weather
close at hand, receipts will fall off rap-
idly. Creamery Butter.—With the mar-
ket in a jobbing way quiet last week,
prices to the creameries was 40-40%c.
Dairy Butter.—The market declined
considerably last week in view of the
decline in the English market. Good
stock is scarce here. Cheese.—Prices
are unchanged. Higher prices are ex-
pected in the East.

Hams —
TR i b 0 30
Medium, per b, ....covivncsns 0 28 0 29
Heavy, per Ib. ....cccaversane 0 26 0 27
Becon—
Breakfast, per Ib. ............ 0 34 0 35
Breakfast, select, Ib. .......... 0 37
Backs. regular ........c.00000 0 36
Dry Salt Meats—
Long clear bacon, light ...... 026
Basks ... iisananinasiinsasee 30
Barrelled Pork—
Mess pork. bbl. .............. 45 00

(Continued on page 4%)
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WHEN THE LATE FRUITS ARRIVE

We have every reason to believe, in view of all the
publicity given the subject of preserving, that the
housewife is going to put up all the available late
fruits. This means to you more sales of

LANTIC PURE CANE SUGAR

Glass Jars
Jelly Glasses
Jar Rings

It is to our mutual interests and the interests of the
country that we do everything possible to encourage
the preserving idea. Public spirit and private economy
should influence the housewife to give this question
serious consideration.

Lantie Sugar is the best for preserving.

ATLANTIC SUGAR REFINERIES, LIMITED

Montreal, Que.

The Wide Need Makes Sales Speed

The widespread need of practical dyes for home use — cleanly to handle
and satisfactory in results—is being successfully met by

unsef
SoapDyes

These dyes sell because people are looking for the m—thv\ sell again be-
cause your customers like them, and want more. ’I‘ho\ are popular-
priced (l\ es that housewives can dff()l(l to buy, and are hu\ ing, every day.
A small order for a gross or two will prove this to you, as it already has
to many other grocers.

Canadian Distributors: HAROLD F. RITCHIE & CO., Limited

TORONTO : : : ONTARIO
Manufactured by SUNSET SOAP DYE CO. Inc., New Rochelle, N.Y.

If any advertisement interests you, tear it out now and place with letters to be answered.
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John Bayne
MacLean

OL. MACLEAN contributes
C another chapter on the war
situation as he knows it, in his
forceful, smashing style. These
articles by Colonel Macl.ean are
truly startling by reason of their
revelations.

Germany’s

Secret Work
in Canada

ERMANY is plotting in

Canada and the United
States right now. If you are
curious to know just what she
is doing, learn from Miss Agnes
C. Laut’s article in the October
MACLEAN’S, “The Plot Behind
the Pacifists.”

Oppenheim

HE biggest single feature

I ever secured by MAC-

LEAN’S MAGAZINE is a

serial story by E. Phillips Oppen-

heim, British author and a great
writer of romantic stories.

The serial beginning in
MACLEAN’S for October
is “The Pawn’s Count,” a
story of the present war,
dealing with the work of
the secret service agents of
the wvarious belligerent
countries. You can depend
on its being a strong,
thrilling story, told by a
master of his craft.

BELAND

Prisoner of War

HE HON. LOUIS BEL-

AND, a prisoner in Belgium

since the beginning of the
war, gives the story of his captiv-
ity, c]ueﬂ\ in the form of letters to
Sir Wilfrid Laurier, in whose last
cabinet he held a portfolm

The story is intimate,
vivid, gripping, wholly un-
usual and appears in the
October MACLEAN’S

1

Beating the

Customs

N article full of actual occur-

rences of how the public

attempts to “beat” the Cus-
toms, and of how the Customs
authorities beat the public. This
absorbingly _interesting narrative
is by J. D. Ronald who, as a Cus-
toms officer, came into close touch
with offenders and offences. A
semi-detective article, this true
story makes great reading.

Stringer, Fraser,
Leacock and
Hendryx

HE work of these masters of
the short and long story 8
pears in the October MA
l EAN’S. Stringer’s story is
“The Redeemer of Waste Lands”;
W. A. Fraser writes a love story,
“For Catherine’s Sake’’; Leacock
has a humorous sketch; and Hen-
dryx continues his captivating
story of the Canadian Northwest,
“The Gun Brand.”

MacL ean’s Magazine
For OCTOBER

At All News-dealers 15 cents
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Orange Marmalade

1S

Wethey's

Are you selling 1t?
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Wrapping Paper

BROOMS

First Cars 1917

Broom Corn
At Hand

Quality Goods
may always
be had by order-

ing our brands.

Walter Woods & Co.

HAMILTON and WINNIPEG

SoysSnig 9JBA\ MOJ[I\\ SIBA\ USPOOM

‘The Call for Low-Cost Foods

Means Raisins

Use your windows to display your raisins.
High food values in concentrated forms are
the necessities in food to-day. That means,
raisins, for raising are 769, fruit sugar—pure
energy-producing food. We have advertised
this fact to millions for three years.

Use this advantage, and display your raisins.
Extensively advertised Sun-Maid Raisins—
the brand most women know—make the
most powerful appeal. Begin to-day. Put
in a “Sun-Maid window.”

California

Sun-Maid

Raisins

Seeded (seeds removed); Seedlesa
(without a seed): Clusters (on the
stem). Order all three varieties in-
cluding Sun-Maid Vineyard Run Clus-
ters (50 and 100-Ib. boxes), and “‘tray
pack” Sun-Maid Layers, a new package
that prevents waste. Send for repro- :
duction of model window display. SUN-MAID
2 = g i RAISINS
California Associated Raisin Co. 3VAHIETIES

Membership, 8000 Growers
Fresno, California.

Canadian-American Food Products.

57 VARIETIES

Principal Factory,
Pittsburgh, U.S.A.

Canadian Factory,
Leamington, Ont.

Distributing Warehouses in Canada:
TORONTO MONTREAL

Canadian Distributing Agencies :
John Tobin & Co.
Baird & Peters.

J. B. Renaund & Co.
Provest & Allard.

The Codville Co., Ltd.
The A. Macdonald Ce.
The A. Macdonald Co.
Simingten Ce., Ltd.
Western Canada Wholesale Co.
The Codville Ce., Ltd.
The Codville Ce., Ltd.
Kelly, Douglas & Co.
Kelly, Douglas & Co.

Halifax

‘ —
xS0

If any advertisement interésts yomw, tear it out mow and place with letters to be answered.
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“I have entered a new
world”

e PERHAPS I had to reach my fortieth year to waken up. But
whether or not that is the explanation, I have entered a new

world of interest and advantage. I read daily newspapers, of
course, but I now read THE FINANCIAL POST, and I am frank to
say that this weekly newspaper has given me a new consciousness—a
new horizon. It has admitted me to a brand new world.”’

So spoke an ordinary man—perhaps an average man; a retailer.
He was concerned for half a life-time with the things of his
daily life, and felt small impulse to become acquainted with a
wider, richer realm—the world that bankers, financiers and big
business men live in. He did not see that the world of these
men was also his world.

By chance, as it were, he became acquainted with

The Financial Post
Of Canada

So his worlds of interest and knowledge were enlarged and his
capacity and desire for the kind of news and information pro-
vided by THE FINANCIAL POST were enlarged.

The $3.00 a year that it costs him to subscribe to
THE POST counts for nothing; what does
count is the growing bigness of this man—
growth at $3.00 a year!

O matter what your age or business, THE FINANCIAL POST is for you—to
enrich your mind, to deepen your thinking, to broaden your field of knowledge
and endeavor.

———————— ——— — — " ———— — - — - —— Ty W ———— T ——— - —— ————————

THE FINANCIAL POST OF CANADA
143-153 University Avenue, Toronto.

Please enter me as a regular subseriber, commencing at once. If T am satisfied with
the paper I will remit $3.00 to pay for my subseription on receipt of bill.
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Furnivall’s Fine Fruit
Pure Jam

is a big favorite with particular people.
Nothing but the purest and most care-
fully selected fruits and pure cane sugar
are used in making Furnivall’s.

FINE
FRUIT
9
rure JAM

AGENTS :—Ontario—MacLaren Imperial Cheese Co., Ltd., Toronto. Mentreal
—Geo. Hodge & Son, Limijted. St. John, N.B.—MacLaren Imperial Cheese Co.
Halifax, N.8.—MacLaren Imperial Cheese Co. Sydney, N.8.—A. E. Sheppard.
Hamilton—R. M. Griffin. Calgary, Alta.—MacLaren Imperial Cheese Co., Ltd.
Edmonton, Alta.—MacLaren Imperial Cheese Co. Saskateon—The H. L.

Replenish your stock to-day.

FURNIVALL-NEW, Limited

Hamilton, Canada

Perry Co., Ltd. Manitoba—The H. L. Perry Co., Ltd., Winnipeg.

Deale here th hout the co
Dole Bros. Hops & Malt Co. T S e e e
BOSTON. MASS., U.S.A. in extensive and continued sales of the popular
“SUPERIOR” BRAND HOPS Hop Malt Beer
FOR FAMILY TRADE E
They are carefully selected and packed for the XtraCt
Canadian trade, in cases of 10, 15 or 30 lbs. Wk I s s Ml thi aask ilbaibns
each, mntuining 1/51, 1% or 1-Ib. packets. ::l:vfoud, .e:_mi;le ln_}or beer in tkeir ol:rnl!:ome.
R. E. BOYD & COMPANY seqelenl b aull, ~ Folar Sasbeinien will-cortuliy
Agents for the Province of Quebec appreciate your stocking this wonderfully satisfy-
15 STE. THERESE ST. MONTREAL ing beverage. Agents wanted. Write at once.
DONALD H. BAIN CO.  HOP MALT COMPANY
AGENTS FOR THE CANADIAN NORTH-WEST Dept. S.  Beamaville, Ont.
"
MELROSE’S TEAS Th ; |
The distinctive character and outstanding quality of Melrose's e submarlne Menace
Teas have won for them a high place in the estimation of dis-
Bt Sl A et oot itk B . fpeee
regret to us that the ri’;xevlmble pruhib'ition of exports of Tea necessitates thC prOhlbltlon
from the United Kingdom prevents the usua! buyers receiving
their regular supplies. 3 7 of export of all foodstuffs
WAIL Do et Ren o M AR MThes vod & Great Sori fromthe United Kingdom. 1
ment of business is confidently anticipated. |
ANDW. MELROSE & CO. 2 |
Tea Merchants to the King S P
EDINBURGH, SCOTLAND
Agents for Cllndl—W-.Nl‘(l).Nl%alEnAttd.. 180 St. Paul St. W. DOG CAKES
Poultry Foods, Canary |
and Parrot Mixtures |
W.C.Edwards & Co., Ltd. tu
d' ‘ | i
orrAwA ol ot o
ONTARIO et I
tained from 1
SPRATT’S PATENT (America) LTD. ||
Manufacturers of
Newark, New Jersey. |
BOX SHO O KS London (Eng.), Spratt’s Patent Limited, ||
24-25, Fenchurch Street, E.C. 3, |
5 S i 5 z s LS e _—
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INCREASE YOUR PROFITS

AWAKENING OF BUSINESS, by
EDWARD N. HURLEY, Former Chairman of
the Federal Trade Commission. This is
one of the most inspiring, helpful busi-
ness books that has ever been written.
Mr. Hurley presents in a clear, forcible
way, plain truths lh-t‘give business men

a broader vision. pnﬁl.
ice, $2.00

BENJAMIN FRANKLIN, Printer, by
JOHN CLYDE OSWALD, Editor of The Ameri-
can Printer. It is interesting to visit with
a great man like Benjamin Franklin,
and just such an opportunity is afforded
in this book. There are many repro-
ductions of Benjamin Franklin’s work.
The type and typography are in harm-
ony with the thoughts that Mr. Oswald
presents. 239 pages, 54 illustrations.
Half leather binding, $3.50

Popular Edition, $2.00

THE MANUAL OF SUCCESSFUL
STOREKEEPING, by W. R. HOTCHKIN,
Ten Years Advertising and Sales Mana-
ger for John Wanamaker. One of the
greatest needs of men in the retail busi-
ness is ideas for selling plans. This
book is filled with good ideas.
289 pages. De Luxe Edition $10
Popular Edition, $3.00

HOW TO ADVERTISE, by GEORGE
FRENCH, Editor of the Advertising News.
This book tells how to prepare adver-
tisements. It contains many illustra-
tions of advertisements. 279 pages, 115
illustrations. Price, $2.00

...

($2.00)

Storckeeping  ($3.00)

ORDER FORM

MacLEAN PUB. CO., LTD., Technical Book Dept., Toronto

PLEASE SEND ME the following books, charges prepaid. 1 agree to remit $1.00 within five days

after receipt of books and ‘$1.00 a month until they are fully paid for, or to return them to you

within five days (the payment plan applying ONLY to ORDERS for TWO OR MORE BOOKS).
(Check the Books Desired)

[]Anlnindh'-m (] How to Advertise

Benjamin Franklin, Printer (] Advertising, Sellng the |
e G200 " Conmnr (szoo) (52.00)
(] Mamsal of Successful [ Advertsing

ADVERTISING, SELLING THE
CONSUMER, by JOHN LEE MAHIN, New
York Advertising Agent. The most im-
portant thinﬁn advertising is selling the
consumer r. Mahin tells specifically
how to do this. 298 pages, 26 illustrations.

Price, $2.00

ADVERTISING AS A BUSINESS
FORCE, by PAUL TERRY CHERINGTON, of the
Graduate gchool of Business Admini-
stration, Harvard University. William
C. Freeman, of New York, whose Talks
on Adverlinin are universally known,
says: ‘‘I will read again his book and
reread it until I have learned thoroughly
many things that I must know.’

562 pages. Price, $2.00

FIRST ADVERTISING BOOK, The,
by PAUL TERRY CHERINGTON, Author of
‘*Advertising as a Business Force.”” A
great deal of the power of The First
Advertising Book lies in the fact that it
deals with actual experiences, not
theories. 596 pages. Price, $2.00

THE NEW BUSINESS, by HARRY TIPPER,
Manager ‘‘The Automobile’’; Lecturer
on Advertising, New York University.
Everyone who has nny(hmg to sell will
find this book a practical first assistant
in increasing his sales. 391 pages.
Price, $2.00

WE, by GERALD STANLEY LEE, Author of
‘*Crowds.’’ A book as thought-compel-
ling as *'Crowds.”” It gives a splendid
vision of the opportunities of the adver-
tising profession. 711 pages.

Price, $1.50

[ The First Advertising Book
($2.00) ($2.00)

[ ] The New Basiness
l_]"

bt o & Dk
Force ($2.00 ($1.50)

__STREET__

NAME_
Firm or
Reference

oy

WECIAL CASH OFFER—If 5 or more are ordered and are paid for IN CASH in 5 days, a special discount of $1.00 will be allowed.
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every baking need.

Rossland, Goderich,

Ottawa,

'PURITY FLOUR

Gives the Best Possible Results at the
Hands of Every Housewife

It bakes a large, creamy, white loaf of surpassing nourish-
ment; delicious biscuit and rolls; dainty cakes or light, flaky
pastry. It’s an all-purpose flour that you ecan recommend for

Purity Flour is being advertised liberally in the leading
Canadian publications, and we want you to eapitalize this
publicity by letting the people in your community know that
you always have it in stock. Purity sells because it satisfies,
and the profit to you is good!

Western Canada Flour Mills Co.,Limited

Toronto, Winnipeg, Calgary, Brandon, Edmonton, Vancouver,
New Westminster, Victoria,

Nanaimo, Prince Rupert, Nelson,
Montreal and St. John, N.B.

Are You Interested?

CANADIAN GROCER reaches
the retailer, the wholesaler, the
manufacturer, the clerk and
the traveller, just the men to
whom you wish to sell or from
whom you would buy.

RATES:
(payable in advance)

2¢ per word, first insertion.

le per word, subsequent inser-

tions. |,

5S¢ extra per insertion when re-
plies are to be addressed e¢|o
Canadian Grocer.

No Other Paper Reaches

All These Men.

In Selling a Business?

In Buying a Business?

In Engaging a Clerk?

In Securing a Position?

In Securing a Partner?

In Disposing of Second-hand

Fixtures?
Then you should use
Canadian Grocer’'s Classified Ad.
Columns.

It should find for you among
the progressive Grocers of Canada
at least one individual who is on
the lookout for just such a pro-
position that you have to offer.

Canadian Grocer
143-153 University Ave., Teroate

The Best Asset of a
Grocery Business is
Satisfied Customers

Baker’s Cocoa
[af

and Chocolate

Preparations are
reliable, always
of uniformly
high quality,
easily sold, in
constant de -
mand ;. the
standards of the
Registered trade.

ALWAYS SATISFACTORY

Made in Canada by

Walter Baker & Co., Limited

Established 1780
Montreal, Can. Dorchester, Mass.

<

KINDLY MENTION THIS PAPER
WHEN WRITING TO AD-
VERTISERS

If any advertisement interests you, tear it out mow and place with letters to be answered.

P, SPELL 1y BACKRWARD

FOR ALL COOKING
WHERE M1x 15 NEEDE

IN Psownzn

The price of

MILK

increases Oct.*1st™and ™ so wil
the sales of

KLIM

This is the Grocer’s opportunity
to get a profitable share of the
Milk business. Klim is cheaper
than liquid milk. Your custom-
ers will want more.

CANADIAN MILK
PRODUCTS LIMITED

10-12 William St., TORONTC!
10 Ste. Sophie Lane, Montreal
ALSO STOCKED BY
W. H. Escott Co., Limited
Winnipeg _ Calgary Regina

monton

Kirkland & Rose

Vancouver

\. & S
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Black's n‘u-wr :

CANADA'’S
EDUCATION

The war has been the means of bring-
ing home to Canadians the value of our
fisheries. The publie is being educated
up to fish, and never before has Cana-
dian fish occupied so high a place in
popular favor. In the fast-inereasing
sales of

BRUNSWICK BRAND

the Perfect Sea Foods, can be seen the
first fruits of this educational effort.
And now that the Food Controller has
undertaken to lay before the publie the
many food advantages of fish it be-
hooves every merchant to be prepared
to take ecare of the demand that will
most surely be built up.

Brunswick Brand provides fish in the
most nourishing and appetizing forms,
and in the most convenient packages.
It solves for the housewife the «iffi-
culty of preparation and serving, and
ensures the very best quality that can
be had.

Push Brunswick Brand and profit
thereby. Order from this list:

Y Oil Sardines
V4 Mustard Sardines
Finnan Haddies

(Oval and Round Tins)
Kippered Herring
Herring in Tomato Sauce
Clams

Connors Bros., Limited

Black’s Harbor, N.B.

QUOTATIONS FOR
PROPRIETARY ARTICLES

BSPACE IN THIS DEPARTMENT IS $65
PER INCH PER YEAR

FISH

BAKING POWDER

ROYAL BAKING POWDER

Less than
10-case lots

F.0.B. Montreal, or F.0.B. job-
bers’ point, subject to jobbers’ regu-
lar terms. Lots of 10 cases and
over, less 29% discount; 19% barrel
discount will be allowed when
packed in barrels. Barrels eontain
15 cases assorted sizes.

DOMINION CANNERS, LTD.
JAMS

“Aylmer” Pure Jams and Jellies
Guaranteed Fresh Fruit and
Pure Sugar Only.

Screw Vae top Glass Jars 16 oz.
glass 2 doz. case. Per doz.
Blackberry
Currant, Black

Raspberry and Red Currant.. 2 66

DOMINION CANNERS, LTD.
CATSUPS—In Glass Bottles
Per doz.
14 Pts. Delhi Epicure
14 Pts., Red Seal, screw tops 1.35
Pts., Delhi Epicure

Qts., Delhi Epicure
Qts., Red Seal
Qts., Lynn Valley

BAKED BEANS WITH PORK.
Brands—Canada First, Simcoe
Quaker.
Per doz.

Individual Baked Beans, Plain
85¢, or with Sauce, 4 do

lo B.kod Beans, Tom. Sauce,
1's Baked Beans, Chili Sauce,
1

hﬁo&kd Beans, Plain, 2 dos,

2's Baked Beans, Tom. Sauce,

2'a R-ked Be‘n-. Chil !quo.
tall, 2 dor. to case ........

Pn;:lly. Plain, $2.35 dos.; hnﬂ!.

“AYLMER” PURE ORANGE
MARMALADE
Per dos
Tumblers, Vacuum Top, 2 doz.
in case
12-0z. Glass, Screw Top, 2 doz.
in case
16-0z. Glass, Screw Top, 2 doz.
in case

16-0z. Glass Tall, Vacuum
TOD. 2 doz. in case

ld'l Tin or Wood, 4 pails in
crate, per lb. 14

80's Tin or Wood, one pail
. 1

BLUE
Keen's Oxford, per Ib
In cases 12—12 Ib. boxes to

COCOA AND CHOCOLATE
THE COWAN CO., LTD.

COCOA.
Empire Breakfast Cocoa, 2 dos.

Perfection, %-lb. tins, dbsx...
Perfection, 3-lb. tins, dox....
Perfection, 10c size, dox....
Perfection, b6-Ib. tins, per lb. l‘l
(Unsweetened Checolate)

Supreme Chocolate, 12-| lb boxes,

per |h,
Perfection chocolate, 10e nlu. 2

and 4 doz. in box, per doz. 0 90
Sweet Chocolate— Per Ib.
Qﬂ:::'l Dessert, 10c cakes, 2

Diamond Chocolate, 7s,
boxes

Diamond, 6's and
12-1b. boxes
Diamond, 3's,

boxes

Ielnn for Cake—
Chocolate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream, in 3-lb. pack-
ages, 2 and 4 doz. in box,
per doz.
Chocolate Confections
Maple buds, 5
Milk medaliions, “5<1b. bowes. ¢ 39
Choeohh wafers,

boxes, Ib.
Nut chocolate squares (20 divi-
sions to cake), packed 2 and
3 eakes to a box. per ecake. 9 75
Al:ml nut bars, 24 bars, per




e el B 4 UORE RN il AL Wb Sl o S iR

September 21, 1917.

L

" rbiian wradls s TS R v Bl

i LanadianEmanEies Mg Es s ({EHRYnur more

Five Winners

They linger on no man’s shelves. They are in
keen demand all the time, everywhere. There’s
the ceaselesssurge of big Canadian-wide publicity
behind them—there’s the leadership that high
quality and purity gives them—they are the “Big
Five”, the complete line. You are safe in stock-
ing them at any and all times.

Largest : . ~ B e Ul This

Soap B ey T Al Plant
Works 4 : °23 L Covers

n N ?"”’_‘* ___.-;'\:" > 4 ::7':‘ i 5 over
¢ L 2t . :
5 acres

i
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VAN BERKEL
SLICING MACHINE

‘“Made in the
Empire,
London, Eng.”

Will about pay
for itself in the
saving of waste
which other
machinesmake.

Send for illus-
trated cata-

logue giving
full particulars.

The W, A. Freeman Company, Ltd.
HAMILTON, CANADA

CHEAPER
BACON

Breakfast Bacon is high in
price. So are Hams. Why
not try some of the cheaper
cuts of Bacon. Roll Bacon
is 8 cents a pound cheaper
than Breakfast Bacon. Itis
sugar cured, boneless, and

GROCER

" ASSOCIATION

CALIFORNIA FRUIT CANNERS

CALIFORNIA RIPE OLIVES

DEL MONTE BRAND
Size—

234-quart Tall Cylinder Can
No. 1 Pint Cylinder Can ...
N I8 W vicsisissivvsess

YUBA BRAND

2%-quart Tall Cylinder Can..
No. 1 Pint Cylinder Can.....
No. 10 Can Livicisiisavions soe
CWHIB UBN s 5i's cvesvivsionaven

BORDEN MILK CO., LTD.
CONDENSED MILK

Terms net 30 days
Eagle Brand, each 48 cans...$8
Reindeer Brand, each 48 cans 7
Silver Cow, each 48 cans... 7
Gold Seal, Purity, each 48 cans 7
Mayflower Brand, each 48 cans 7

Challenge, Clover Brand, each
48 CRRB i uiiiaviaveniiarn s

EVAPORATED MILK

St. Charles Brand, Hotel, each
L R e
Jersey Brand, Hotel, each 24
OBRB oivessisrsrisnseenveas 6
Peerless Brand, Hotel, each 24
[ RS Er nene S
St. Charles Brand, Tall, each
AR OUUE s osived ancinnn s iag 6
Jersey Brand, Tall,
CRRE seiinsevianiinsus e 6
Peerless Brand, Tall, each 48
ORBE  suciicsivsetnenansnsane L)

each 48 cans .......ccc00n. 5 b

GROR “ciiiivasesabissnane see l
Peerless Brlnd. Family,

48 OB v osnsssiatrsvivie l
St. Charles Brand, small, each

4B DR s oviiisn s i iinsine
Jersey Brand, small, each 48

GRBD - Jiitivvivinsurnsnaniva 2

Peerless Brand, small, each 48
ORNS ccceqececessssssesnnce 2

CONDENSED COFFEE

Reindeer Brand, “Large,” each
B GABE s vvssanihsinssess 5

Reindeer Brand, “Small,” each
48 cans

Regal Brand, each 24 cans.. §

Cocoa, Reindeer Brand, large,
Sa0h B4 GBS Jhissciren s b

Reindeer Brand, small, 48 cans §

GELATINE

Knox Plain Sparkling Gelatine
(2-qt. size), per dos. ..... 1
Knox Acidulated  Gelatine
(Iedmon flavor), 2-qt. sise, per
Cox's Instant Powdered Gch—
tine (2-qt. size), per dos...

W. CLARK, LIMITED
MONTREAL
Assorted meats, 1s, *$4.25.

25
96
40
25
25

6 75

6 15

6 15

25

26

25

Z

Lambs’ Tongues, 34s.
Sliced Smoked Beef, tins, 34s, $2.25;

Bliced Smoked Beef, glass, %s; %s,
Tongue, Ham and Veal Pate, lis,
Ham and Veal,
Potted and Devilled Meats, tins—
Potted Meats, Glass—Chicken, Ham,
Ox Tongues, tins, l4s,

Ox Tongues, Glass, 1%s, $13; 2s,

Mincemeat in Tins, 1s, $2.50; 2s,
$3.50; 3s, $4.55; 4s, $6.26; bs,
$9.50.

In Pails, 26 Ibs., 15¢ Ib.

Clark’s Peanut Butter—Glass Jar,

Clark’s

Clark’s Tomato Ketchup, 16 oz.
Pork and Beans, Plain, Talls, 1s,

Pork and Beans,
Pork and Beans, Chili, 1s, $1.25;

Tomato Sauee,

Vegetarian Baked Beans, Tomato

C

Clark’s Chateau Concentrated Soups,

C

8

Fluid Beef Cordials, 20 oz. bottles,

E

moop

D

Durham, 1-lb. jar, each.

Cambridge Savsage, 1s, $4; 2s, §7.75.
Boneless Pigs' Feet, s, $2; 1s,

September 21, 1917.

$3.50; 2s, $8.

1s, $3.25; 4s, $2
$2.25: 1s, $3.50.

$1.95.
148, $1.95.

Beef, Ham, Tongue, Veal, Game,
s, 66¢; lge, $1.30.

Tongue, Venison.

$3.75; 1s,
$7; 1%%s, $12.50; 2s, $16.

$15

In 50 Ib. Tubs, 15¢ Ib.
In 85 Ib. Tubs, 14%e¢ Ib.
In Glass, 1s, $3.

1% $1.22; 1%, $1.70; 1, $2.25,
Peanut Butter—Pails, §
Ibs., 27c; 12-b. pails, 26¢; 24-Ib.
pails, 24¢c; 50-1b. pails, 24e.

$1.15; 2s, $1.75; 3s, $2.75; 6s, $9;
12s, $16; 3s, flat, $2.45.
Individuals, 85¢ ‘dos.

Tomato Sauce,
2s, $2; 3s, $3.20;
128, $19.50; 8s, fiat,

Talls, 1s, $1.25;
6s, $10.25;
$2.90.

Individuals. 95¢ doz.

2s, tall, $2; 3s, flat, $2.90.
Individuals, 95e.
1%s,
Sauce, 1%s, $1.85;
114s, $1.60.

$1.85; Chili
Plain Sauce,

Sauce, Talls, $2
lark’s Chateau Chicken Soup.

No. 2 assorted, $1.25.

ark’s Chateau Concentrated Soups,
No. 1 assorted, $1.25.

saghetti with Tomato and Cheese,
148, $1.30, 1s, $1.75; 3s, $2.90 dos=.

1 doz. per case, at $10.00 per doz.

aglish Plum Puddings, 1s, $2.30 *
doz.; 2s, $3 doz.

MUSTARD
COLMAN'S OR KEEN'S

Per doz.tins
o B W BRI s s e s v nib $185
S..F., %-lb. .
8. F., b, |
D., %-Ib.

urham, 4-lb. jar, each

JELL-O
GENESEE PURE FOOD CO.

in every way desirable. Try
it.

F. W.FEARMAN CO.

LIMITED
HAMILTON

Compressed Corn Beef—s, *$2.90
1;;'03415.2-.!! s, $34.75; l“.

Lunch Ham—1s, *$4.55: %, §8.
l.dy” Lunch Beef—la, *§4.35; 2,
English Brawn—8s, 88
Beneless Pigs’ Fest—1s, B
WH—%‘. a.mu.us
25, *59: Gs, 884
W'd—h.“- = ;b

Jo:hl'-l—*l.“ Ia $4.95;
WHM-

Beafsteak and Omniens—ifs, $8.90:
1s, $4.25: 8. 0.

If any advertisement interests you, tear it out now and place with letters to be answered.

dosen
Weight 11 Iba. to emse. Freight

rate, 2d class.

Assorted case, 4 dozen $3860
Lemon, 2 dozen . 1 80
Orange, 2 dozen . 180
Raspberry, 2 dozen 180
Strawberry, 2 dozen 180
Chocolate, 2 dozen 180
Peach, 2 dozen ..... 180
Cherry, 2 dozen .... 180
Vanilla, 2 dozsen ............ 180
Weight 4 dos. case, 15 Ibs.; 2 dos.

case, 8 Ibs. Mhtnh.ld_
JELL-O ICE CREAM POWDERS
Assorted case, 2 dozen 5250
Choeolate, 2 dosen . 250
Vanilla, 2 dosen ... 260
Strawberry, 2 dosen 250
Lemon, 2 dosen ... 2 50
* Unfiavored, 2 dosen......... 2 50
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What Your Customer Likés Best

is a jelly powder she knows must be good. She shies at the task
of figuring out possibilities of success or failure with a product
she knows little about. Instead of wasting precious time on ex-
planations, let the Shirriff reputation close quick sales with

8\" . ﬁ’ Jelly
The Shirriff name has for years stood for quality. always asked for instead

The women know that Shirriff’s jelly powders of havingto be sold: that
must be good. They are. is our experience.

If you do not sell Shir-
They make many varied desserts. There is a full riff’s, order a case or two now and watch your sales
line of delicious fruit flavors. Once tried they are grow,

Imperial Extract Company -  Toronto

SUCCESS COMES THROUGH KNOWLEDGE

T O know all about your business means more profits and bigger business.

THE GROCERS’ ENCYCLOPEDIA

was compiled by specialists who spent years of toil and spared no expense to
make it worthy of a permanent place on your desk.

Full mformatlon on practlcally every article handled by the grocery trade is
given in such a manner that it is never forgotten. Contains a complete food
dictionary in five languages: English, French, German, Italian and Swedlsh

SEND FOR A COPY TO-DAY

It cost $50,000 to produce and contains 748 pages on 1200 subjects, with 500
illustrations, 8o full-page color plates, printed on heavy calendered paper, and
bound in strong buckram to withstand hard usage. The cost is comparatively
small for such a comprehensive volume.

ONLY $10.50, ALL CHARGES PREPAID
Send Your Order to

MacLean Publishing Co., 5. 143-153 University Avenue

Toronto, Canada

If any advertisement interests you, tear il out mow and place with letters to be answered.
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Why Not Increase
Your Income

No matter what your present salary may be—
you would like to add to your present income,
wouldn’t you? Providing, of course, the plan
interferes in no way with your regular
occupation and paid you liberally.

We have a plan—a money-making one for
you. It takes no time from your regulan
duties, devote an hour or so to it every day
‘and you will aigment your present income
by $5.00 or $10.00 a week. The exact amount
all depends on the amount of time you can
spare us. [ITundreds of our district repre-
sentatives have found the plan so profitable
they have given all their time to it. Would
a plan such as this interest you? If so, write
us to-day. Say, “Send me full particulars of
your money-making plan, I am interested.”

The MacLean Publishing Co.

143-153 University Ave.
TORONTO, ONT.
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The Crop and Business

In view of the great importance of the crop in rela-
tion to the Empire’s food sypply and Canada’s
business prosperity, THE FINANCIAL POST will
present each week a special article dealing with the
developments in a broad way and as they affect the
business situation as a whole. This article will be
edited by F. M. Chapman, Editor of The Farmer's
Magazine, who will have direct and authoritative
information on the Western Canadian situation sup-
plied regularly by Miss Cora Hind, a former member
of our staff, but now Agricultural Editor of the
Manitoba Free Preses, a publication whose informa-
tion for some years has not taken second place even
to the current Government statistics. Miss Hind’s
service will be supplemented by reports from the
Provincial Departments of Agriculture from time to
time.

THE POST believes that this special on agricul-
tural conditions as presented to the readers of THE
POST will prove a very valuable guide to the manu-
facturers and business men, as well as to the invest-
ing public as to the developments of the crop in
relation to general business and financial affairs.
This is only one of the many news features that
THE POST gives its readers every week. - It has
become so valuable that thousands of them renew
year after year.

" The Financial Post of
Canada

143-153 University Avenue
Toronto, Ontario
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KLIM

Hotel size, 6 .10-Ib.

Household size, 1-1b, 24 to

Sample size, 4-0z., 48 to case 4.50

THE CANADA STARCH CO.,
LTD., EDWARDSBURG
BRANDS and
BRANTFORD BRANDS

Laundry Starches—
Boxes

40 lbs, Canada Laundry ...

40 Ibs., 1 Ib. pkg., White
Gloss

48 Ibs., No. 1 White or Blue
Starch, 3-1b. cartons .....

100-1b. kegs, No. 1 White...

200-1b. bbls.,, No. 1 White..

30 Ibs., Edwardsburg Silver
Gloss, 1-1b. chromo pkgs. ..

48 Ibs., Silver Gloss, in 6 Ib.
tin canisters

36 1bs. Silver Gloss, in 6 Ib.
draw lid boxes

100 Ibs., kegs, Silver Gloss,
large crystals

40 1bs., Benson’s Enamel,
(cold water), per case....

20 Ibs. Casco Refined Potato
Flour, 1-1b. pkgs

Celluloid, 45 cartons, case...

Cents
L1014

Culinary Starch

40 Tbs., W. T, Benson & Co.’s
Celebrated Prepared
40 1bs. Canada Pure Corn.. .11
(20 b. boxes Ye higher)

BRANTFORD STARCH
Ontario and Quebee

Laundry Starches—
Canada Laundry
Boxes about 40 Ibs. ........ 0.10%
Acme Gloss Starch—
1-Ib. eartons, boxes of 40 lbs. 0.11
First Quality White Laundry—
8-1b. eanisters, cs. of 48 Ths. 0.11%
Barrels, 200 Ibs.
Kegs, 100 Ibs.
Lily White Gloss—
1-1b. faney earton cases 30

6-Ib. toy trunks, lock and
key, 6-Ib. toy drum, with
drumsticks, 8 in case
Kegs, extra large crystals,
100 1bs.
Canndian Electric Starch—
Boxes containing 40 fancy
pkgs., per case
Celluloid Starches—
Boxes containing 45 cartons,
.50
Culinary Starches—
Challenge Prepared Corn—
1-Ib. pkts., boxes of 40 Ibs.. 0.11
Brantford Prepared Corn—
1-1b. pkts., boxes of 40 Ibs.. 0.12
“Crystal Maize” Corn Starch—
1-1b. pkts., boxes of 40 Ibs.. 0.12
(20-1b. boxes e higher than 40's)

SYRUP

THE CANADA STARCH CO.,
LTD., CROWN BRAND CORN
SYRUP

Perfect Seal Jars, 3 Ibe., 1

September 21, 1917.

2-1b. tins, 2 doz. in case.... 5.15

5-Ib. tins, 1 doz. in case.... 5.50

10-1b, tins, % doz. in case. 5.25

20-1b. tins, 14 doz. in case.. 5.20

(Prices in Maritime Provinces
10¢ per case higher).

14 bbls., about 175 lbs
2-gal. wooden pails, 25 lbs.. 2.65
3-yal. wooden pails, 28%

Ibs. .
6-gal. wooden pails, 656 lbs.. 5.85

LILY WHITE CORN SYRUP

2-lb. tins, 2 doz. in case....$5.65
6-lb. "tins, 1 doz. in case.... 6.00
10-1b. tins, % doz. in case.. 5.75
20-1b. tins, 14 doz. in case.. 5.70

ST. LAWRENCE SUGAR
REFINING CO.

Crystal Diamond Brand Cane Syrup
2-1b. tins, 2 doz. in case...$56 60
Barrels, per 100 Ibs. ...... 6 50
14 barrels, per 100 lbs

INFANTS' FOOD

MAGOR SON & CO., LTD.

Robinson’s Patent Barley—  Dos.
) B | Ty LT e $4 00

Robinson’s Patent Groats—

NUGGET POLISHES

Polish. Black, Tan, Toney

Red and Dark Brown
Card Outfits, Black and Tan. 3.80
Metal Outfits, Black and Tan 4.50
Creams, Black and Tan
White Cleaner

IMPERIAL TOBACCO CO. OF
CANADA, LIMITED
EMPIRE BRANCH

Black Watch, 158, 8 Ib. cads.;
814s, 14 Ib. cads, per Ib...§ 0 65
Bobs, 7s and 1l4s

Currency, 7s; Navy, 14s, 8 Ib.

eads., bars, per Ib 0 64

048

Pay Roll, thick bars, 94, 5%

070

Pay Roll, plug, 9s, 20s,
and 6 Ib. caddies

Shamrock, plug,
butts, 12 Ib. boxes, 6 Ibs

Great West, pouches, 9s, 6 Ib.
cartons, % and 1 Ib. boxes

Forest and Stream, tins, 11s, 2
Ib. cartons

Forest and Stream, s,
and 1-lb. tins

Forest and Stream,
wlase humidors

Master Workman,
cartons

Master Workman, bars, 6s, %
buuts, 10 Ib. boxes........

Derby 8s, 14 butts, 8 Ib. boxes
Golden Rod, 8s

Ivy, 8s, % butts, 9 Ib. boxes
0ld Virginia, 10s

Empire, Navy (bars), 9s....

0170

0 57

10s,

Old Kentucky (bars), 6s.....
Queen’s Navy (bars), Tks.

1% butts, 8% Ib. boxes.....
Walnut, 9s
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PEACHES

The good kind canning peaches
coming now. There is not
going to be too many; best get
in early and get the Best. Prices
will not be lower.

PLUMS

Short crop, buy when you can
get supplies. Buy now, will not
be cheap this season.

Let us have your orders for any-
thing you require in Foreign or
Domestic fruits. Will invoice
at lowest possible price.

PEACHES

AN A

SEASON
NOW ON

AR RO

WHITE & CO., LIMITED

Wholesale Distributors

HUGH WALKER & SON

GUELPH, ONT.

Established 1861

TORONTO

i

New Crop

“St. Nicholas”
“Queen City”
“Kicking”

are shipped. Get these brands
for the best Lemons.

J. J. McCabe
Agent

TORONTO

Let us handle
your fruit re-
quirements

You will find our stocks tip-
top in every way, and our
service entirely satisfactory.
The fruits we sell are the
kind you need to satisfy your
customers and to build up a
thriving fruit business.

We can ship you on short
notice best quality foreign
fruits — Bananas, Lemons,
Oranges, ete.

Why be content with slow,
profitless fruit sales? Con-
nect with us and sell the
fruits that sell quickly and
always satisfy.

Write us to-day.

Lemon Bros.
OWEN SOUND, ONT.

Established

W holesale
Fruit and

Produce
Merchants

Bananas,
Citrus
Fruits

Cranberries,

etc.

25 CHURCH ST.
TORONTO

If any advertisement interests you, tear it out now and place with letters to be answered.
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CLASSIFIED ADVERTISING

Advertisements under this heading 2¢ per word
for first'insertion, lec for each subsequent.

Where replies come to our care to be forwarded,
five cents must be added to cost to cover postage,
ete.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittances to cover cost must agcompany
“all advertisements. In no case can this rule be
overlooked. Advertisements received without re-
mittance cannot be acknowledged.

BUSINESSES FOR SALE

-FINE CHANCE FOR A GOOD MAN TO BUY

a good grocery and meat business; established
25 years; parties wish to retire. Apply Box 256,
Canadian Grocer.

TO RENT

'J‘O RENT—THE BEST GROCERY, FLOUR
- and feed store in district of Muskoka; on

centre of main street in town of Bracebridge.

Apply Henry J. Bird, Bracebridge.

AGENTS WANTED

\[AYBE YOU HAVE A GOOD, WORTHY
" line which hasn’t just the distribution that
you think it should have, and would have, if
introduced properly. One way to introduce it
is to appoint some well-known hustling men in
each loecality to represent you. But it's some-
times difficult to get the right men. A con-
densed ad. in CANADIAN GROCER may be just
the thing to help you secure these men. Rates
payable in advance, are 2 cents per word first
insertion, and 1 cent per word each additional,
with charge of 5 cents extra per insertion for
Box Number.

MISCELLANEOUS

OB PRINTING — LETTERHEADS, ENVEL-
opes, neat and cheap. Samples free. Advo-
cate Job Press, Avonlea, Sask.

THE “WANT” AD.

The “want ad.” has grown from a
little used force In business life
into one of the great necessitities of
the present day.

Business men nowadays turn to
the “want ad.” as a matter of course
for a hundred small services.

The “want ad.” gets work for
workers and workers for work,

It gets clerks for employers and
finds employers for clerks. It
brings together buyer and celler,
and enables them to do business
though they may be thousands of
miles apart.

The “want ad.” is the great force
in the small affairs and incidents of
daily life.

This Want Ad. page offers
opportunities to YOU!

There were thirteen re-
plies received to a recent
advertisement on this
page, the results being
satisfactory to the adver-
tiser.

CANADIANGROCER
offers you Dominion-wide
circulation among the gro-
cery trade, which means
that this page is read by
Business men; men who
are as deeply interested in
the Grocery trade as you
are.

Advertisements are classi-
fied under suitable head-
ings, so that they can be
located at a glance.

The cost is trivial—2 cents
per word first insertion,
and one cent per word for
each subsequent insertion.
If you wish your replies
directed to a box, the
charge is 5 cents per in-
sertion extra, to cover
cost of postage.

Send your want ads along
and please enclose remit-
tance to cover, as it saves
unnecessary bookkeeping,
ete.

POSITION WANTED

I\IR. CLERK, YOU WANT TO BETTER

yourself You may want a broader experi-
ence than you are getting now. Perhaps you
want to enter a new field and desire to form
connection with firms of established reputation.
Others are using to good advantage Want Ad.
page in Canadian Grocer. You can do the same.
Rates, payable in advance, 2 cents per word first
insertion and one cent per word for each addi-
tional, with charge of five cents extra per ine
sertion for Box Number.

SALESMEN WANTED

A CLERK NEEDS A GOOD POSITION WITH

good prospects just as much as an employer
needs a good clerk with enthusiasm or “pep.” To
bring the two together is the proposition. Mr.
Employer, try a condensed ad in Canadian Grocer.
Rates, payable in advance, 2 cents per word
first insertion, and 1 cent each additional, with
an extra charge of 5 cents per insertion for Box
Number.

YOU NEED THE KIND OF HELP THAT
is trained, is alert, and has initiative. Read-
ers of this paper are in this class, and they may
be looking for just such a proposition as you
have to offer. Try a condensed ad. Rates, pay-
able in advance, 2 cents per word first insertion,
and 1 cent each additional, with charge of §
cents per insertion extra for Box Number.

HAVE YOU KNOWLEDGE ALONG SOME
special lines useful in the grocery business,
such as Window Display, Card-Writing, Tea
Blending, ete.? Men who are experts in any line
are always in demand. Use Want Ad. page of
The Canadian Grocer, with its Dominion-wide
distribution, as the medium through which you
offer your services. Try a condensed ad. Rates,
payable in advance, are 2 cents per word first
insertion, and 1 cent each additional, with charge
of 5 cents extra per insertion for Box Number.

GOODS FOR SALE

A RE YOU OVERSTOCKED IN SOME LINES
4L which do not move rapidly in your locality
and you desire to clear them out? There may
be some other locality where these goods are
seliing. Canadian Grocer has thousands of good
grocers on its list, and here is the chance to
speak to them at a very low cost. Try a con-
densed ad. in .Canadian Grocer. Rates payable
in advance, 2 cents per word first insertion and
1 cent per word each subsequent insertion, with
5 cents per insertion extra for box number.

DON'T STOP ADVERTISING.

Keep your name to the front, so
that youn are in the market for the
business that is going and for the
new business that is coming. Do
not let the world think that you
have ‘‘gone under."’




housewife.

78 KING ST.

Good Fresh Poultry

should be used more by the practical

Grocers can always secure a supply of
fancy fresh dressed poultry on short notice.

C. A. MANN & CO.
LONDON, ONT,

BARRELS

(The best shipping package.)

We make them all sizes and for all purposes. For
apples, green or dry; Cereals, Crackers,
Candy, Spices, Hardware, Meat,

THE SARNIA BARREL WORKS, SARNIA, ONT.

ete. Get our prices.

Bottles,

We are now located in our new and
more spacious warehouse at

60-62 JARVIS ST.

TORONTO SALT WORKS
GEO. J.

CLIFF

JOUN OAKREY & SONS,LINITED,

Yyou.

CANADIAN GROCER has read-
ers in every Province—You should
use its advertising pages to help

AGENTS:

McDermid St., Winnipeg.

LARGEST CANADIAN DEALER
=z WASTE

i "pAPER
E PULLAN T0RONTO

30 DOZ. CASE FILLERS

ONE DOZ. CARTON FILLERS
{-INCH CUSHION FILLERS
CORRUGATED FLATS

THE TRENT MFG. CO., LTD.

TRENTON ONTARIO

&ONDON . l“ul.-

SUCHARD’S COCOA

The Highest Quality
Most Reasonably Priced

“‘Quality’’ Cocoa.
On Sale Anywhere.

FRANK L. BENEDICT & CO.
Agents Montreal

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E, Huxley & Co., 220

If you have a business to dispose of, or
are in need of efficient help, try a Want
Ad. in Canadian Grocer, and let it nssist
you in filling your needs.

HAMILTON

COCOANUT
Standard Cocoanut Mills

E. B. Thompson, Sole Proprietor

CANADA

EDWARDS’

Worcestershire Sauce
Chas. M. Edwards & Company

E. B. Thompson, Sole Proprietor
20 FRONT ST. EAST

TORONTO

Techmcal Book Dept.—

Get the “Grocers’ Encyclopedia”—

A large, handsomely bound volume, with scores of fine half-tone and color
illustrations about the goods you buy and sell.
A book that you will be proud of—that you will like to see always on your
library table—full of the very information you want in your business.

Pnce Prepaid $10.50.

143-153 University Ave. -

MacLean Publishing Company

Toronto

Ij any advertisement interests you, tear it out mow and place with letters to be answered.
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For All We Have and Are—

To-night—under th@Wwide canopy of
Heaven, trenched in . a* line from the
North Sea to Switzerland, pacing decks
of ships, peering into darkness, that
holds perils such as God’s omnipotence
never formed, millions of men are
braving death for us.

Not one among whom but holds
some woman dear (even though she be
only the Dream Woman of his finer
moments).

And with thoughts of “her” comes
that other thought of ‘the German
Michael loosed upon the earth.

Do you wonder why our men fight
hard? : '

Think, then, of what a privilege it is
for us women to help send sufficient of

the right kinds of food for the bodies of
such great souls.

Think of this and then ask yourself
whether you will forbear to substitute
other foods for the white bread, beef
and bacon you and your family now
consume; and, in addition, prevent the
waste of a single ounce of food in your
home.

Your service of sacrifice is so small.
The result will be so great—you surely
cannot refuse.

Serve Our Heroes —Sign and Live Up to Your Food Service Pledge

P i , Organization of Resources Com mittee, in Co-operation with The Hon. W. J. Ha
Woman’s Auxiliary, Orgal e G’ nna,

of the Food Conservation Campaign now being conducted, the
co-operation of all grocers is desired, to make it successful.
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Your Personal Guarantee

Still Holds Good

The weather we will have henceforth will be a
determining factor in the quality of the flour
you will sell next year.

While, of course, we cannot control the
weather, your interest dictates that we care-
fully supervise our wheat selection and mill-
ing process.

It is because the LAKE O’ THE WOODS are
not only willing but equigped through their
intricate elevator system*o sift the erop for
its finest fruit, irrespective of price influence,
that the grocers and dealers on our list are
so well able at all times to maintain the in-
tegrity of their personal guarantee to the
housewives in their trading radius.

This Company’s milling policy is based on the convie-
tion that even in the leanest years there will be ample
high grade wheat to insure the uniformly dependable
standard of at least one brand of flour.

Even with the wheat still in the ground it is reassuring
for you to know that your customers can rely on uni-
form baking results with FIVE ROSES flour. Let your
customers learn by experience that the words “Uni-
formity and Purity” on a FIVE ROSES bag are a
genuine description of the contents.

Such a belief on their part is the soundest basis of
Goodwill!

LAKE OF THE WOODS MILLING CO.,
LIMITED A
Daily Capacit Montrea. “The House of Character” Winnipeg
27,400 Bags of 98 Ibe Office: in 16 Canadian Cities




