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It is Merit and Merit Only
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that has placed

Keen’s Oxford Blue

at the head of all laundry blues in the world.

sequence had scores of imitators but never an equal.

It has in con-

FOR SALE BY ALL JOBBERS

FranKk Magor Q. Co., 403 St. Paul Street, Agents for the Dominion, Montreal

Anything that teMds to make your customers’ housework a pleasure,
deserves your consideration and support.

Ordinarily the question of STARCIH 1s a serious one with the house-
keeper, but

Benson’s “Prepared’” Corn

For Cooking Purposes

AND

Edwardsburg “Silver Gloss” Starch

: For the Laundry
make it easy for all these labors.

It Pays to Sell Only the Best

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858
53 Front St. East, Toronto, Ont. Works, Cardinal, Ont.

L . T B — S A I

164 St. James St., Montreal, P.Q.
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THE CANADIAN GROCER

The Best .nly s Always the

MD FRUITS

“The pick of the pack” from
and
orchards on the Pacific Coast.
Peaches, Pears, Raisins, Apricots,
Dried Plums and

the finest vineyards

Nectarines,
Prunes.

QUALITY
COUNTS

“Thistle”
The Brand that sells_solely
on its reeegnized merit,

which was gained by_con-
scientious efiort to maintain

Unvarylny Quality

Clean, Wholesome Haddie
that win confidenceand hold
permanent trade. The brand
that sells—the “Thistle”

Haddie

‘l‘aylor’s‘
Candied and Drained Peels,
produced by specialists in

this one thing from year’s
end to year’s end. Their

Unvarying Quality

has won an enviable reputa-
tion among the elect. The

entire time of the makers is
devoted to mamtalmng the

Peels
~

standard

“STOWER’S”
Lime Juice Cordial
is sweetened to suit the most
fastidious palates. No hunting
for sugar. Add water and you

have the best and most whole-
some summer drink.

Palatable — Profitable
Has no musty flavor

5 QUALITY 1S REMEMBERED LONG AFTER PRICE IS FORGOTTEN';

Remember this one sure fact,

every time you try to sell inferior quality, and what it really means to your success.

THE BEST DEALERS SELL

rthur l’ Tippet @ Co.
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able agents.

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list of reput-
The service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wanting agencies.

Wi innipeg Office

FACE TO FACE BUSINESS

I am on the job all the time. Why not
give me a trial ?

Grocery and Confectionery Brokerage

my Specialty
G. WALLACE WEESE

Manufacturers Representative. 30-32 Main East

Let’s get close and talk it over -Now HAMILTON

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery
Brokers.

Warehousemen

ST. JOHN, - - - N.B.

Open for a few more first-class lines

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN
can give close nw{:,tllop to lc‘- more first-class

ON SPOT
Finest Whole Halves and Broken
SHELLED WALNUTS
also
2, 3 and 4 Crown
SHELLED ALMONDS

LIND BROKERAGE CO.

23 Scott Street Toronto

BEANS

ON THE SPOT
HOW MANY?

FOR SALE

Cheap for cash, Fruit Cleaning Plan

with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

I rt d exporters. Prom d ful at-
21 St. Secrament Street,  Montreal | R e ighest Cutadian nd toreen
TEL. MAIN 778 BOND 28 ref Cable add : “Macnab,” St. John's

. W. H. MILLMAN & SONS

GROCERY BROKERS,
TORONTO

Merchants, Manufacturers
and Shippers

We desire correspondence with you
if you want active representation in
the West. We give special attention
to Grocers’lines, and have salesmen
covering the West,

Good track storage.
Adv, de on

J. D. Brach & Co.
Wholesale Brokers

WINNIPEG

ignments.

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS

Codes: A,B,C, 5th edition, and private

WINNIPEG STORAGE

TRACK WAREHOUSE
Consignments solicited, stored and reshipped tc order

K. J. JOHNSTON

Wholesale Commission Broker.
Box 122 Wioni; eg. Reference, Rank of Commerce

ROBERT ALLAN & CO.

General Commission Merchants
MONTREAL

Importer, Manufacturers’ Agent and
Commission Merchant.
Ceylon Teas, Coffees. Spices, Canned
Goods, Grocery and Drug Specialties.

Can handle more Good Lines.

WATSON & TRUESDALE

(Successors to Stuart, Watson & Co.)

Wholesale Commission Brokers and
Manufacturers’ Agents.

Adents Royal Crown Skinless Godfish G. C. WARREN WINNIPEG, . MAN.
Representing Morns . Co. Chicago. Pork and Lard. Established 12 Years. REGINA, - SASK. Domestic snd Foreign Agoncies Solicited
STORAGE IN OTTAWA W. G. A. LAMBE & CO. To

We offer every modern convenience. Largest
warchouse in Ottawa Valley. Fireproof, low insur-
ance rates, direct communication with all railways

—tracks to the door. Centrally located.
Secure Our Low Rates,
Dominion Warehousing Co., Ltd.
52 Nicholas Street, Ottawa
J. R. Routh, Manager.

TORONTO

Grocery Brokers and Agents.
Established 1885,

D. STAMPER
GROCERY AND FRUIT BROKER

AND MANUFACTURERS' AGENT

Goods Stored and Distributed
Warehouse, City Spur Track.

P.O.Box 793 MOOSE JAW, SASK.

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

29 Melinda Street, Toronto

Brokers and Manufacturers’
Agents

—Your business card on this page will keep
vﬁmr name and field of operations before
—Manufacturers, lmportersa and others
—looking for responsible representatives,
It costs you little and means much to you
if you are looking for agencies.

Write for particulars to

THE CANADIAN GROCER

Montreal Toronto Winnipeg

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac-
turers’ Agents, Cars Distributed, Warehoused and
forwarded. Warehouse on Transfer Track. Busi-
ness solicited. Our position is your opportunity.

SASKATOON,

Western Canada

MacLaren ImBe‘riegl Cheese Co.
mit

AGENCY DEPARTMENT
a ’ Specialties and Wholesale
Ageants for post
TORONTO, Ont. DETROIT, Mich.

Canadian Manufacturers and Exporters:

Are you aware of the fact that there are 4} millions
Irishmen prepared to buy Canadian Goods?

Don't you want some of this business?

You can get into touch with 5,000 distributors every

week by advertising in THE IRISH GROCER. DRUG,
PROVISION and GENERAL TRADES JOURNAL,
the best known general store and grocery paper in
Ireland. Write for sample copy and particulars to

10 Garfield Chambers, Belfast, Ireland.
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When you are figuring on Canned Goods for
fall delivery, do not overlook

“ANCHOR?” Brand
Canned Fruits and Vegetables

We are quoting, on some lines, at prices that show
a decided advantage to place your orders NOW.

WRITE US OR SEE OUR TRAVELLERS

EBY -BLAIN, LIMITED

Wholesale Grocers TORONTO

A PHENOMENAL SELLING LINE

40c. Gr‘a‘de costs you 30c. per 1b. in !?ad packjges.

50c. 3sc. i
S0, iz ‘“ 35c. ** in 5lb and 3Ib fancy tins. :
5. ¥ > ioge. 't 1lband %Ib *“* 1
60c. ** o ** 42c¢. .‘“ in lsad pack‘?ges ik

75¢c. ** i * 50c.
100" - ** 70c. in KIb fancy tins
1.m ‘“" . " 72c. “ %lb “"

In the 40c and 50c grades (lead packages only) we can supply you in Black, Green or Mixed ;
other grades all Black.

A card to us will bring you all the information required.

RAM LAL'S PURE TEA CO., Limited
266 St. Paul St, MONTREAL

3



THE CANADIAN GROCER
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Perfect Vinegar

requires no persuasive salesmanship. It is by
far the easiest to handle and the most satis-
factory to sell.

Being of delicious flavor, full and rich, it is used
more often and more liberally at the table than
the inferior grades, and is naturally in more
constant demand.

ottell & Co’s Vinegar

is perfection, of guaranteed strength, rich in aroma
and flavor. Keeps well and always gives satisfaction.
CANADIAN AGENTS:

et W hite Cottell & Co.

g S sy Camberwell, S.E., LONDON, ENG.

Mr. L. A. Gastonguay, 60 Bedford Row, Halifax, N.S.

Poulton & Noel, Ltd.

London, England

English Preserved Provision Manufacturers

Are Coming to Canada

With their well-known Brand in Glass Moulds and Tins.

EngliSh Rolled Ox-tongues, Pates

Potted Meats of all kinds—Jams, Marmalade, Pickles, Sauces, Etc.
Awarded Fifteen Gold and other Medals for

Excellence of Quality
Guaranteed Pure and all Packed in England
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PERMANENT PATRONS

are the kind which help you make a success
of your business. You may secure them so
far as canned fruits and vegetables are con-
cerned by selling the

RIVERDALE BRAND

They represent the acme of canning perfec-
tion, purity of product and deliciously, well
preserved natural flavor which particular
people enjoy and appreciate.

The LAKESIDE CANNING COMPANY Limited

ONTARIO

WELLINGTON,
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ROWLEY’S

Valencia Raisins and

Almonds

ARE THE BEST

If they were not we could not sell the quantity we do.

AGENTS IN CANADA:

Wm. C. Christmas, Montreal; E. T. Sturdee, St. John, N.B.; Grant, Oxley & Co.,
Halifax, N.S.; Eugene Moore, Toronto; W. H. Escott, Winnipeg; Shallcross,
; Macauley & Co., Vancouver, Victoria and Calgary; J. A. Kavanagh, Hamilton, Ont.

5 - seuity STk 2
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IT'S AL IN THE TASTE

That is, so far as the public is on the
surface able to judge; but back of it in
all canned fruits and vegetables there
should be a definite assurance that
the products are pure and the process
sanitary and the preserving done
without the aid of any chemicals or
coloring matter.

OLD HOMESTEAD BRAND
Canned Fruits and Vegetables

are pure. Here is what a leading Can-
adian paper says:

‘“An argument against the use of
chemical preservatives in foodstuffs not
easily got over is that in good food
produets they are not necessary to their
preservation, while the use of them at
all makes it possible to palm off infer-
ior articles on the public. All foods
which eontain preservatives are open to
suspieion.”’

Old Homestead products are like
Caesar’s wife—Above Suspicion.

ORDER FROM YOUR JOBBER

The Old Homestead

Canning Co.

Picton, - Ontar.o
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distrust when you handle

E.D.S. BRAND
JAMS and JELLIES

You know that you are placing before your patrons a product that is positively pure,

There is no doubt, no experiment, no feeling of uneasiness or

of the highest quality, with the natural flavor retained, packed in an absolutely air-

tight receptacle.

W. G. Patrick & Co., Toronto;

Hickey, Winnipeg; R. B. Colwell, Halifax, N. S;
J. Gibbs, Hamilton.

No chemical preservatives—only yuie sugar.

E. D. Smith’s Fruit Farms, Winona, Ont.

AGENTS -

W. H. Dunn, Movotreal; Mason &

THE
PUREST

ST. CHAR LES CREAM

ST. CHARLES EVAPORATED CREAM

STANDARD THE WORLD OVER

ALWAYS READY—NEVER FAILS

A QUICK SELLER
EVERY CAN GUARANTEED

Manufactured by

St. Charles
Bondsnsmg Gu.

INGERSOLL, ONTARIO
CANADA

“EDINBURGHS PRIDE”

BVERY BOTTLRE OF

Symington’s
“Edinburgh”
Coffee Essence

does credit to the makers and the city of
production. Every bottle gives satisfac-
tion and helps to create further demand

Our ESSENCE OF COFFEE AND CHICORY
gives wonderful value. One bottle makes 40 cups of
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer
outings. It always pleases.

Thos. Symington & Co.

EDINBURGH

Agents for Ontario—

Messrs. W. B. Bayley & Co., Toronto.
Agents for Quebec—

Mesers. F. L. Benedict & Co., Montreal.
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Good Coffee

Coffee better than the average.
Coffee superior to others.
Coffee so exquisite in flavor.

That people want it again—and
again. That’s what

Aurora Goffee

is. The best money can buy. It retails
at 40 cents and leaves you a margin
for yourself that is worth while—
something to justify your buying
the brand and introducing it to your
customers. Don’t lose this chance.

W.H.GILLARD & CO.

Wholesale Qrooers Coffee Importers

HMAMILLTON
Branoh House—Sault 8te. Marle

THE CANADIAN GROCER

CRYSTAL SUGARS

Retailers throughout Canada handle them,
You deal direct with the factory.
Standard, Fine, Coarse, Berry, Powdered.
Ane best for PRESERVING.

leays the same, the best.

Lct us send samples with quotations.

Sugars that always satisfy.

Uniform Grain.

H Gains customers for you.

r A trial convinces.

Remcmber! It is dollars in your pocket.

Sold strictly on the merits.

MANUFACTURED BY

The Wallaceburg Sugar Co., Limited
 Wallaceburg, Ont.

BEST

according to Webster's Dicti y

EXTREME OF GOOD

Applied to MOlaSSCS it means

GINGERBREAD

In Tins, 2’s, 3's, 5’s, 10’s

ALSO IN BULK

Thereare plenty of Gbods nearly as good,
but remember there is only one BEST.

It requires very little extra effort to speci-
fy Gingerbread when ordering from your

wholesaler, but it means a lot to your
customers in extra quality.

UMITED
Halifax, - Nova Sootia

WHICH DO YOU PREFER ?

Something that sells well by rea-
son of its name, worth, reputa-
tion andacknowledged superiority,
or a slow moving article, one that
requires an awful lot of talking,
pushing and explanation to palm
off on your customers? Herein
lies the difference between

SN AP The Original Hand-Cleaner

and certain other preparations
patterned after it but possessing
little of the qualities
=3 which have made

SNAP FAMOUS.

BUY FROM YOUR JOBBER

,THE SNAP CO., Limited

MONTREAL CANADA

LANGLE"
OLIVE
GREEN

Bril
W. HAR

B.G. I

C.
600 Lindsay |
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Tell your customers to think of the
most delicate---the most delicious--the
most unique delicacy they ever even
hoped for, and they’ll find it in this
wonderful newcreation: McCORMICK’S
ELITE FINGERS.

The richest and most delightfully-
flavored (banana)---the most artistic and
fascinating design (elegantly embossed).
Nothing similar ever before produced.
Served with Ice Cream or fruit they
afford a rare treat heretofore unhoped
for.

The demand is sure to surpass our
fondest expectations, so order your
supply real early.

Factory at London. Warehouses at Montreal,
Ottawa, Hamilton, Kingston, Winnipeg and Calgary

LANGLEY
OLIVE
GREEN

COCOA

JUGS

British Columbia and Yukon Territory Agenis
W. HARRY WILSON & CO. Vancouver

Alberta Agents
B. G. BEDLINGTON & CO. Calgary

Sole Agents for Canade
CARVETH & COMPANY
600 Lindsay Building : : Montreal

==

There’s Only One Salt

that will satisfy the discriminating

Canadian housewife. That's

Windsor Salt

with this trade mark on
every bag. If you can-
not supply it she is apt
to trade where they can.

The Canadian Salt Co., Limited
Windsor, Ont. :




The Best Mill in the World at
the Least Cost to you,

THE CANADIAN GROCER

No More
Drudgery

Hundreds of progressive merchants
are yearly getting rid of their old hand
coffee mills and purchasing ROYAL
electrics in their places.

No more drudgery

and wasting of val-

uable time now.

The ROYAL does

it all. Oane cent’s

worth of electricity
will cut 50 pounds of cof-
fee on the ROYAL.

Merchants find the guar-
anteed ROYAL to be the
best and hardest working
salesman in their stores.
They find them the cheap-
est, 1oo. Ask any dealer
who ows a ROUYAL.

Send to-day for a copy of out lates! cal-
alogue that tells all about the ROVAL,

The A. J. Deer Company

1019 West Street

Homell R A

Buggy Egg Crate

}”Yl "\. o i

- WALTER wooos % LU

Everybody Says So:

“Just the thing” “Been looking for this”
“Well, how simple” “So handy”

Every Dealer Should Have Them

Walter Woods & Co.

Hamilton and Winnipeg

Time for Caution

THE ESSEX CANNING & PRESERVING COMPANY

LIMITED

The market in Canned Goods continues so very
active the temptation will be to buy inferior grades

INFORN
PRO

You have
times how al

Most syste
valuable time
If you cai
saving pro

The McC
TEM prote

rather than pay FAIR PRICES for NEW PACK.

rather than lower the QUALITY to meet present com-
petition.

We are completely sold out of 1908 pack and we
intend maintaining the standard of ‘ ESSEX BRAND”

HOLD FAST to the BRAND that has given you

PERFECT SATISFACTION.
It will pay this year above all other years.

Head Office:—ESSEX, ONTARIO

A groce
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INFORMATION is PROTECTION | | ® Old Friends Are Best
|

I l An old friend that has stood
. h f :
PROTEGTION is PROFIT g i
BB e e Cooper Cooper’s
protection if you do not know at all
times how all your accounts stand. ° @
R e e oot SR B Delicious Tea

If you can save this time and expense you are ““Tea Plant”’ Brand

saving profit. Packed in 14 Ib. sealed canisters
The McCASKEY ACCOUNT REGISTER SYS-

TEM protects you from errors, leaks and for- at 40-—5 0__60 cents pef lb.

gotten charges, gives
you complete Infor-

mation about your busi. | YOU MUST Stock Cooper Cooper’s

nessand saves you time,

labor and expense— Tea if you stock the BEST

Profit.

LET US TELL YOU HOW CANADIAN AGENTS:

Green & Co., 25 Front St. East, Toronto, Ontario
D. Stamper, P.O. Box 793 Moose aw, Sask.

The McOASKEY W. S% ﬁllmsgn gf,%’.'ﬁ.‘d 1 and 12 South Whart,

HEB'STEH cu W. S. Silcock, 33 St. Nicholas Street, Montreal
]

Cor. Bhakissn & Head Office—71 & 73 Tooley St., London Bridge, S.E.
Rebecca Sts. » London, England )

HAMILTON, CANADA

MASON’S

best class of business, rather than that A
which counts for less. Here is the _
e [ ]

A grocer is interested in building up the

advantage in offering customers

SAUCE

S I ERLI NG The one sauce possessing that piqu-

ancyz,of flavor and uniform
BRAND k%] quality that makes it always
the same. Splendid profit for

P l C K L E S i th;:;.al;::gfé& CO0., LTD.

8ole y Lendon, Eng.
g N 4 Sole Canadian Ageats:
A pickle, or relish, one can always re- 7 ; S. T. Nishimura & Co.

. ShoCeTD T MONTREAL
commend with every confidence. e T ——

Order from your grocer or direct from manufacturer

The T. A. Lytle Co., Limited

Sterling Road Toronto, Can.
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"l"IBHTEI;u INFORMATION-

about every comceivable subject finds its way

‘“. . into the mewspapers. The fumction of THE
CANADIAN PRESS CLIPPING BUREAU

ANTWERP, BELCIUM is to colleet &l the items of information appear

ing in Canadian newspepers about asy subject
THE OLDEST CIRSICAN MAKESRS OF \ ¥Ou are Interested In. Our service is thorough.

We don’t missan item. I! you want all the
CANDIED PEELS| || | o i s oot v
Specialities service you can keep pested en anv subject.

CITRON, LEMON, ORANGE P el S Oy

Prices and Sampies on Application

THE CANADIAN o
is without a peer in the " | PRESS CLIPPING BUREAU R
Canadian market.

d 297 MeQiii Strest, 16 Fromt 8t East,
TEA; ot —
No tea is more exten- §| * :

sively advertised or better Its History and Mystery

known.

JOSEPH M. WALSH

300d tea is @ magnet A Great Tea Expert

which always draws trace. This is s practical, exhaustive y
work containing valuable information - B n An'sr nE ET
Ridgway’s Tea will be a about Tea. It should be in the hands j
of every enterprising Grocer and Tea ¥
trade winner for your store. Dealer in the country.
CONTENTS
Early Hm.
. Botanical Characteristics and
Form.

~ESTABLISHED 1949

CANADIAN OFFICE,
- VANCOUVER, B.C.

Agents—Richards & Brown, 314 Ross

1
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 Detection.
. Testing, Blending and rin
Chemical, Medical and Dietetic

. Woﬂ:’. Production and Con-

on.
ture a Probable Ameri-
can Industry.

Mailed to any address on receipt of

Price $2.00 Postpaid
12mo. Bound in Cloth.

TECHNICAL BOOK DEPARTMENY k
The Maclean Publishing Co.,
‘l.'mtﬂ.h. « = TORONYO, CiN.

© Puans wN=
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You know ho'

¥ vy, bl I

have a stril

EUREKA R
54-5¢

LR

e

Extracts
These goods impart the TRUE FRUIT FLAVOR to table delicacies.
QUALITY COUNTS; not quantity.

Our extracts sustain our reputation for QUALITY, STRENGTH AND PURITY.
Oriental, Jewel, Forest City, Alexandra and Goman's are our brands.

Gorman, kert & Co., Limited

Food Products WINNIPEG |

-
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with this fact.
lthhb&ﬂmﬂymm
And offers you a generous profit—That’s why it is certainly
THE SAUCE FOR YOII

I.I. Salifer, 0.5,
Eilis & l-. Joha's, W.F

Eureka Refrigerators
are the most practical
refrigerators made because
-they embody every modern
convenience to enable you
to conveniently handie
foodstuffs.

They are the most econom-
ical because they have a
“perfect system of dry air
eirculation, which is prac-
tically & guarantee of perfect
refrigeration.

“Food stuffs keptin an
EUREKA REFRICERATOR
retain their freshness for an
indefinite period, thus as-
suring reservation until
sold. reover, EUREKA

REFRICERATORS are extreme-

ly easy on ice.

You know how far appearance-goes in pleasing customers !

EUREKA REFRIGERATORS

have a strikingly bandsome appearance and finish.
Write for Our Catalogue

EUREKA REFRIGERATOR COMPANY, LIMITED

54-56 NOBLE OT 'l'.m CANADA ..

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il
REASON NO. 3
It is not a seeret fake medicine

It contains no dope, nor
anything else that is in-
jurious. Itis just a scientific
combination of pure Cod
Liver Oil and Syrup of
Beech Tar.

Therefore, in selling
Mathieu’s Syrup you aro
promoting the welfare ef
your community, and also
aiding in the war inst
disease and death, Mathieu’s
Syrup is the best thing for
Congtu, Coldn Bronchitis

Mm'lxeniml’o'd-u—-
v-ypodlnr

Mbokovcr stock and

J. L. MATHIEU C9., Props.,
SHERBROGKE, P.0.

Bold by wholesale trade everywhere
Distributors for Western Canada:

F-lqln-..l.nn&l(’:_.. w%ﬂm

R[P[AT" ouma is the story of
- all grocers who handle

CANADA FIRST Evaported Cream

Mbloﬁhqw nu'.m.u, healthful, life-giving food. ‘It is in demand from
to ocean. An mmuuwt wb,
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lF a woman of discrimination goes into your store

for the first time, and sees that these two lines
are brought prominently to the front, you have gone
a long way toward winning her confidence. The suc-
cessful merchant always features standard goods like

Borden’s Eagle Brand Condensed Milk

and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto

Scott, Bathgate & Co., Winnipeg, Man. Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

| BANNER BRAND
CONDENSED M”_K@ \J

S
¥ MWM///////////

wcF‘r'(»_'NL

The demand for

BANNER and PRINCESS
Brands of CONDENSED MILK

is steadily increasing on ac-
count of their fine flavors.
You have tried the rest
Now try the best.
We sell direct to retailers.

WRITE FOR PARTICULARS
John Malcolm & Son

ST. GEORGE, ONTARIO

DO YOU STOCK IT!

It's the brand that the hcusewives are using
more and more every day. You will find it
a paying proposition.

The Canadian Condensing Co.
CHESTERVILLE, ONT.

GENERAL SALES AGENTS :—S. H. Ewing & Sons,
MONTREAL
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You always have the best and highest
quality of Canned Goods when you
handle Tartan. All goods under this
brand fuylly guaranteed by

%:

i

W4
4+ 4
I{' 4
=
Hof

SIGN OF PURITY

'Fhone 596 , BALFOUR, SMYE & CO.
Werite or wire for information.
Mail Orders promptly executed. Wholesale Grocers HAMILTON

PANCAKE FLOUR SALES | | WAGSTAFFE’S

Fine Old English
Pure Orange Marmalade

ARE NOW IN ORDER

THE CONSUMER PREFERS
Season 1909, now ready.

WHITE SWAN WAGSTAFFE’S
b upen Jams, Jellies and
Sealed Fruits
BRAND are better than the imported.

Once tried, always used.

MADE UNDER A SPZCIAL FORMULA FROM CHOICE
RICE, WHEAT AND CORN. FAR SUPERIOR TO
OTHER BRANDS AND JUST THE THING FOR

SUMMER USE. WAGSTAFFE, Ltd.

ORDER NOW

Pure Fruit Preservers

WHITE SWAN SPICES & CEREALS, LIMITED HAMILTON

TORONTO

JAPAN TEAS

The picking of Second Crop Teas, which are the most suitable for general require-
ments, is now in progress. We shall be very glad to hear from our Wholesale
Friends, whose orders we can execute most advantagecusly, as we are constantly
in communication with our Mr. Nishimura, by cable.

S. T. NISHIMURA & CO.

MONTREAL and JAPAN

15
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FONNER’S

ORANGEADE

you'll find it a good profit-maker during the summer months.

The Davidson & Hay Ltd.,

e A
. T
e —— =

Wholesale

Grocers

Toronto

| Important Trade Announcement The Name is the
' In order to more largely distribute and Guarantee

insure the introduction of

‘. St. Lawrence
| Crystal Diamonds

to all Retail Merchants, we have decided,
until further notice, to sell this high-
class table sugar at the ordinary advance
over Granulated. This now brings to
the front CRYSTAL DIAMONDS
at popular prices, the perfection of lump
sugar in quality, color, and also uniform
in shape.

Granulated Sugar

Manufactured by

The

Canada Sugar Refining
Company, Limited

MONTREAL, QUE.

SOLD BY ALL WHOLESALE GROCERS

I The St. Lawrence Sugar
F Refining Co., Ltd.
a MONTREAL

TO BOOST SUMMER SALES—

L' No better article on the market than COLD SPRING LEMONADE
POWDER. These are the days to sell it.

Margin of profit large. Sales numerous and quick.
Lemonade easily made—add only cold water.

8 oz. and 4 oz. packages. You sell them at 20c. and 10c.
SEND IN YOUR ORDER TO-DAY.

S. H. EWING & SONS, Montreal and Toronto
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‘ | OFFER
{

French Shelled Peanuts

! No. 1 QUALITY

On Spot—or Prompt Shipment from C rigin

Prices on Request

ANDREW WATSON, Importer

91 Youville Square, Montreal

P ——————————

OR FROM

T. A. MacNab & Co.,
St. Jobn's, N.F.

W. S. Clawson & Co.,
St. John, N.B.

Half Actual Size

THE FLYCATCHER
THAT EVERYBODY IS
TALKING ABOUT NOW !

Toronto.
Wingate Chemical Co.,

G. C. Warren,
Regina, Saskatchewan.

Standard Brokerage Co.,
Vancouver, B.C.

OF ALL JOBBERS

MacLaren Imperial Cheese Co.,

Notre Dame St. W., Montreal,

~,In CORKETS an
555 IGE CREAM. SPEGIALTIES

We are ready to fill your
orders promptly,

The DOMINION WAFER CO.

Importers from the largest factories in
the world.

42 8t. Vinoent §t.,
Tel. Bell,

Montreal
Main 1310

CAPSTAN BRAD

Package Mincs Meat
Put up in 'j gross cases

Bulk in 7-Ib. Pails,
15 doz. in crate.
25-1b. Pails and 75-1b. Tubs.

Capaclty one ton per hour
Sold by all wholesale dealers

T hek Capstan Mfg. Co.,

Toronto, Ont.

PURE MINCE MEAT

Palate-Tickling Quality

That’s what your particular customers desir..

They getit— m mnrm:lade if you supply them
with

John Grav s Scofch Marmalade

Y2cause this old established Scotch firm “Knows How

to
nike the marmalade that ALWAYS pleases. -
A Trial Case will prove to you the truth of these statements
SNOWDON & BORLAND, Agents
34 GUARDIAN BUILDING - - MONTREAL

\1‘1[,,‘\\ S

WHITE MO 5%

Sel/l The Best
It's Just as Easy
It Pays Better

The Canadian Cocoanut Company
Montreal

A GOOD SALE!
A QUICK TURNOVER!
A GOOD PROFIT!

for grocers selling

“Soclean”’

The Dustless Sweeping Compound

Sold to the consumer in nice neat litho-
graphed pails. Prices 25¢c., 50c., $1.00.

BUY FROM YOUR WHOLESALER

The Harnett-Ridout Company

WRNETT mnouI @ ]

Manufacturers TORONTO

ULANSERS e POLISHES
“, ...'2:':-’ Manufacturers Sales Co., Eastern Sales Agents
314 Birks Bldg. Montreal

BT AT O C e
ek

Would You Know

More about general dry goods
conditions ; how to increase your net
profits, by modern successful selling
methods, by effective store advertising
and by a thorough knowledge of the
markets? The Dry Goods Review
will tell you how. Published monthly.
130 to 230 pages.

DRY
600DS
REVIEW

10 Front St. East ‘

TORONTO Subscription, $2.00 a year.

I Sample copies, 25c¢.
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Classified Advertising

Advertisements under this heading, 2¢. per word for
first insertion, 1¢c. for each subsequent insertion.

Contractions count as one word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
advertisements. In NO ORS® can this rule be overlooked.
Advertisements received without remittance cannot be
scknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.

100 words each insertion, 1 year...... $30 00
- - " 6 months... 17 00
o - - 3 months... 10 00
50 - o | year...... 17 00
3 s - 6 months 10 00
25 - " 1year...... 10 00
PERIODICALS.

DVERTISING writers and business men interested

in good printing should subscribe to Canada’s only

rinting trade paper, THE PRINTER AND PUB-

LISHER. Subscription price $2 per annum. Address,
10 Front Street East, Toronto.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, $1 per year. Every 1 er

GROCER
AGENTS WANTED.

GOOD AGENT WANTED for each of the ful-
lowing places: Ottawa, Moantr al, Qucbec and
Toronto. Well introduced amongst first class

wholesale grocers, large stores and laundry dealers, to
sell on commission « Patent Blue which is the best in
color and one of the cheapest in existence, manufsc-
tured in London. Apply to * Blue,” care THE CANA-
DIAN GROCER, Toronto. (26)

OUR CHANCE—We have just put into effect a
new, increased scale of commissions, which
makes our agency ‘‘ worth while” to any man with

s re sonable k owledge of subscription work, while
the successful canvasser can make a sp endid income.
I'y uare not making at least twenty dollar, a week,
apply ! rour agency in y-ur own and nearby towns.
Give references snd pa‘ticulars of present position.
THE MACLEAN PU-~LISHING COMPANY, Lu.,
Circulation Department, Toronto. On'. The largest
publishers of trade newspapers in th: British Empire.

BOOKS FOR THE GROCER.

RT AND SCIENCE OF WINDOW DRESSING,
by S. W. Roth. Every retail grocer should learn
the methods set forth in this book—which is spec-

ially written for Grooers—on how to make grocery win-
dows attractive and thus draw trade. Every means of
successfully displaying goods is treated of in its 14
chapters and 30 illustrations. Price $2.00, postpaid.
MacLean Publishing Co., Technical Book Dept., 10
Front St. E., Toronto

ALES PLANS—This book is a collection of 333
successful plans that have been used by retail

CUT DOWN YOUR PRINTING BILLS one half
by installing a *‘ Writerpress.” Your office g'rl
or boy can with it print your circulars, price lists-

etc., at the rate of 1500 to 2000 copies per hour.
Best machine ever made for printing facsimile type*
written letters. Prints from printers’ type, hall-tones,
etc. Reta'l stores could greatly increase their busi-
ness by using a Writerpress to run off circulars and
letters sending them out to their customers and %rob
able rs i ial sales, etc. Send
for illustrated gue an I he Canadi

\grmmeu Company, 33 John St. South, Hamilton,
ot.

EEP AN ACCURATE ACCOUNT of your em-
ployes’ time, The Bundy Autograph Time Re-
corder is the ideal Time Recorder for retall

merchants, It is the only hine where one loy
cannot regi for , as each employe signs his
name and the employer knows the signatures of his
men. Whether you employ & few or hundreds of
hands, we can supply you with a machine suitedto your
requirements. rite for illustrated catalog. Inter-
national Time Recording Co. of Canada, Limited.
Office and Factory, ® Alice Street, Toronto.

LIVE BUSINESS MEN lnsist that their business
correspondence be typewritten. Keen, progres
sive merchants find personal

tten letters
bring the best advertising results.

hey are secret,

individual rrznﬂnl business getters, The Light
Touch MONARCH is especially attractive to the
merchant, Write for interesting literature. The

Monarch Typewriter Company, Limited, 88 King St.
West, Toroato, Ont. o . Gl)

AVE 507 OF THE COST OF HANDLING
merchandise by instali'ng a Beath System of
Overhead Carriers. Saves valusble floor space

»

merchants to get more b These includ
special sales, getting holiday basiness, co-operative
vertied &1

L1 r 1.
Price, $2.50
Technical Boo

ideas, €
tpaid. MacLean Publishing Co.,
Dept., 10 Front St. E,, Toronto. *

using power should receive this publicati -

the tr is on the ceiling and greatly
facilitates the loading of cars, drays, etc., and for
handiing goods in and about the warchouse and fac-
tory, uces the cost of labor because far less ware-
house help is required. Systems for all kinds of
busi large or small. Write us for illustrated

larly, and also see that itis placed in the hands of his
engineer or superintendent. Every issue is full of
practical articles, well calculated to suggest economies
in the operation of a plant. Condensed advertisements
for ** Machinery Wanted ” inserted free for subscribers
to the GROCER. * Machinery for Sale” advertise-
ments one cent per word each insertion. &n;l. eogy
on reqll_len. CANADIAN MACHINERY, 10 Front St.
East, Toronto.

OMPLETE infor on books, stati y, fancy
goods, music, photo supplies and kindred lines is
ven each month in THE BOOXSELLER AND
STATIONER, of Canada. Subscription price $1.00
per annum. Address, 10 Front Street East, Toronto.

HE BUSY MAN’S MAGAZINE is the most popu-
lar periodical of its kind. Why? Because each
issue contains a strong list of original articles of

Jnterest to every Canadi It also reprod the
most timely, instructive and interesting articles appear
ing in the other m ines and periodicals of the
month. The cream of the world’s periodical press is
too valuable to overlook. BUSY MAN’S is on sale a.
all news-stands. Better still, send $2 for one year’s
subscription. Mail it to-day. THE BUSY MAN’S
MAGALZINE, Toronto.

HE market reports make HARDWARE AND
METAL & necessity to every hardware merchant,
paigt and oil dealer in Canada. It is mailed every
Friday. Subscription price is $2 per year. Address
‘IiAR?'AIEA D METAL, Montreal, Toronto or
innipes.

EA BLENDING as a fine art, by J. M. Walsh.
This work is especially designed for the use and
instruction of those engaged in the tea and

grocery business, containing formulae for the scientific
and judicious combination of the different varieties
and es of tea. Price, $2.00 postpsid. MacLean
Publishing Co., Technical Book Dept., 10 Front St.
E., Toronto.

COFFEB. its history, classification and description,
by J. M. Walsh. This interesting and instruc-
tive book deals with the cial classificati

sad dcurl‘pﬂon. adulteration and detection, and the
art of blending and preparing of coffee. Price, $2.00
postpaid. MacLean Publishing €o., Technical Book

Dept., 10 Front St. E., Toronto.

catalog. . D. Beath & Som, 193 Terauley Street,
Toronto. (t)

ALES PLANS—This book Is a collection of 333
successful plans that have been used by retail
merchaots to get more business. These include

Special Sales, Getting Heliday Busin Co-operative
Advertising, Money-Making Ideas, Contests, ete.
Price $2.50, postpaid. acLean Publishing Co.
Techaica. Book Dept., 10 Front Street E., Toronte

THE WALES VISIBLE ADDING AND LISTING
MACHINE is superior to any other machine for
these reasons, among others :—Visible Printing,
Flexible Keyboard, Column Space Bar, Automati-
Clear Signal, Adjustment for Carbon Copies, Elimi-

EA, its history and mystery, by J. M. Walsh. The
contents of this practical and exhaustive work
include cultivation and preparation ; adulteration

and detection ; arts of testing, blending and preparing;
chemical and medicinal properties, etc. Price, $2.00
postpaid. MacLean Publishing Co., Technical Book
Dept., 10 Front St. E.. Toronto.

COUNTER CHECK BOOKS.

OUR NEW MODEL is the handiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and prices. The Ontario
Office Specialties Co., Toronto.

MISCELLANEOUS.

ing Keys, ulbllns the operator by the mere pres
surecof & key to add without listing or list without
adding. 30 days free trial to respousible people.
Write us for free illustrated catalogue. Adder
Machine Company, Wilkesbarre, Pa.

FOR SALE.

FOR SALE - Entire stock and fixtures of general
store and post office in Norfolk County., No
opposition ; annual turnover upwards of $

Good reason for selling. Bex 66, wu.o-vm;'comi
SITUATION VAOCANT.

WANTED-An experienced, hustling man at once as
clerk in a large general store. Give full par-
ticulars. Chas. Lowrey, St. Davids, Ont. (29)

WANTED.

MEN selling on commission, or men whose time is
not fully employed, should become our agents.
The Canadian 6rocer. Dry Goods Review, Hard-
ware and Metal, Printer and Publisher, Bookseller
and Stationer, Plumber and Steamfitter, Canadian

. Machinery and Power House are all well known and
highly regarded lr-delr-pen with a large circulation
throughout Canada, United States and eat Britain.
Thé circulation must be maintained and increased. We
pay large commissions to men who push for new sub-
scribers. If you can do anything in this way write the
Circulation Department, giving references. The Mac-
Lean Publishing Co., Toronto.

—_——

AGENCIES WANTED.

VANCOUVER Commission Broker desires com-

musication with eastera or British firms or

manufacturers wanting western representation,

Box 314, THE CANADIAN GROCER, 'I‘tmn(gri -
P

ADDING MACHINE.

ELLIOTT-FISHEI Standard Writing-Adding Ma-
chines makes toil easier. Elliott-Fisher Limited,

- 513, 83 Craig St, W., Montresl and 129 Bay St.,
oronto.

A MARKET OF BUYERS, backed up by money to
spend, is open toyou in the Busy Man’s Maga-
zine, Everyterritory in Canada is represented.
I you have something to sell, something you want to
buy, a condensed advertisement in the Busy Man’s
Magazine will put you in touch with the classes you
want to reach. Four cents per word will carry your
message from Atlantic to Pacific. Send copy of your
advertisement along with order to cover cost of inser.
tion, Your will under a special
heading. Busy Man’s Magazine, Montreal, Toronto,
Wianipeg.

LFRED V. DYCK & CO., 39 Eastcheap, Lon-

don, E.C., invite correspondence from exporters

of Canadian Canned s and Produce. Im-

mediste advances on consignments. Hl'beu Bank

references, Cable address, *‘Dyckia,” London;
A.B.C. code, 5th edition. (39p)

EXPORT TRADE DEPARTMENT.

Messrs. Gordon, McDonald & Co., 6-7 Cross
ers mmw of m
3“ umm

mquu.%ma" rek sive m&m
on every side. goods imported paid against
mmu.zd-'mw Montreal firms with whom we
done business for Cable -
Ble. Godes—"4 B G, fth edition, Riverside and Adsms.

DAVID SCOTT & CO.
Eastablished 1878 10 North John Bt

L SOy

ment of
T. A —Beottirh. Liverporl

=
©000000000000000000000000000000000 0000000000 00000

Are

They may be first-class. Do the people know that they are?
Do you want help—a partnership—or have you a business for
sale ?
Advertise in the Condensed Ad. columns of Hardware and
Metal and Tell Us If You Don’t Get What You Want,




vaz

PEavaTeren

secth

1 AR EHI

Y

ol e IH

THE CANADIAN GROCER

To the Trade:

The Tea You Can Sell Quickest is

CEYLON
TEA

Pleases the Palate

Because it

Because it

Answers the Needs

Because it

Saves the Money

OF THE CONSUMER

and all good Mer-
chants know that

The Turnover’s the Thing

19
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Pacher of

Malaga Table Raisins

Shelled Almonds, Etc.

SUPERIOR QUALITY VERY ATTRACTIVELY PACKED

Segalerva’s Brands are well known

everywhere and can be had from Bg gure to ask for “SEGALERVA”
your Wholesaler.

(1]

ROWAT’S

still hold the Premier
Position for

Jose Segalerva yauq0

Spain

Loose Muscatels

Agents

Rose & Laflamme, vimited

Montreal and Toronto

GLASGOW

Imported Pickles
and Olives.

Enquire of your wholesaler for our

New 12 oz. Bottle
which retails at 10c.

ROWAT & CO.

SCOTLAND

AGENTS IN CANADA :

Snowdon & Ebbitt, 325 Coristine Building, Montreal
Ontario and Quebec.

F. K. Warren, Halifax, N.S.

F. H. Tippett & Co., St. John, N.B.

C.E. Jarvis & Co., Vancouver, B.C.

Nicholson & Bain., Winnipeg, Edmonton, Calgary.

Pickles

TRY

A

CANADIAN GROCER
WANT

AD.

IF you want a new clerk.
IF you want to rent your store.
IF you want a situation.
IF you want to sell your store.
IF you want to buy a store,

THEY
BRING
RESULTS

See page 18.
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linsy Man's Magazine
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Canadian TR

¢ anadian Condensing
{anadian Salt Co .. ..



THE CANADIAN GROCER

their flavor, but

DON'T FORGET

that bulk Teas quickly deteriorate with age and lose

"MALADA"

is always fresh and fragrant.

have the satisfaction of serving your customers with

Handle no other and

THE BEST TEA

In sealed lead packets only

TORONTO and MONTREAL

INDEX TO ADVERTISERS

This index is made up on Tuesday.

endeavor to have the index as complete as possible.

A Downey, W. P..

Adamson, J T k I v o5 5 bl 2 E

Allan, Robt . e = o .

Allison (oupon (.o B R it I'Alwm(hnmng S R RS

American Tobacco Co. . < . 60  Eby-Blain Limited. .

Aylmer Condensed Milk Co.......... . 13  Edwardsburg Starch
T R

B8 Escott, W. H... o

Essex Canni:

Balfour, Smye & Co.............. sasors 2D Estabrooks,

BRI B L e vainass sobinonisbs n Eureka Refrigerator T AT

Beardwood Agency..................... 12 Ewing, 8. H., & Sons. ...

Bell, Thos., & Son. . 51

Benedict, F. L...... 52

Borry, Wim.......... 58

Blue Ribbon Tes Co

3 Fearman, F. W, Co...
Fisher, A. D., & Co.....

12
Bristol, Geo. &
trown Mfg Co
linsy Man's Magazine.................. .
Jo...
C £
(.omum Erkertt (‘o o®
Canada St Reﬂmn‘ TR 18 Grant, w.J Faeia
Canadian Canners. ................. 36, 37 Gunns l.ui &
¢ WENS |
. 14
t 9 42
: 17 HillLW

B s d e e SRR
50 Hﬂlolk. .lohn & Co. g

e W Hnlhmoh Ltd.. SR eoe s s

Jr\ttht(‘n ..... - 9 Sauce..... oy aavies
' ylon Tea Ass'n. . Hou‘hl.itho(‘ R Sk s wa A vana~ns

(‘hristie, Brown &

Clare & Little i

Clark, W.....

awson & Co mperial Extract Co....................

Cobra” Polishes. mperial Novelty (‘A)

Alings, H. & Co,
Common Sense ll(
NNOrs Bru

mstan

Lucerna Angln -Swiss Milk Choe. Co. 53
Lytle, T. A. C RSP ¢

Me
MacLaren Imperial Cheese (o 2
MacNab, T. A, & Co.. 2
McCabe, J. J......... 62
\lo('llkey ister Co 1n
McCormiek :181 Co... 9
Mc! 1d, Gordon & Co 2
McDougall, D., & Co... 60
McWillinm & Everist. . 62
™
Magor, Frank........ er
Malcolm, Jno, & Son. 14
Mason, Geo. & Co............ 11
Mathewson's Sons......... 7
BRI L 000.......ionnniirrae oo 13
Men Who Sell ’l‘hmp R e
Midland Vinegar Co....... LSRR - |
Millman, W. H. . &8Son................ 2
Mollin's Food Co..... e =2
Montreal Biscuit Co. . B 55
Mooney Bncuh. and (-ml) 09, s 57
Morse Bros.......... ; 69
Mott, lnhn P. 20o. £
N

National Licorice Co..........

Nelson, Dale& Co.............

Nicholson & Bain................ 41
Nishimura, 8. T. & Co. 15
Ouakville Basket Co....... e 50

Ouakey, John & Sons. ..
0ld Homestead Canning Co

Pickford & Black
Pouiton & Noel. ..

The insertion of the advertiser’'s name in this index is not part of his
advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We

St. Croix Soap Co........ inside front coser
‘5(‘ Lawrence Sugar Retining Co
**Salada " Tea Co

21

..outside back cover

......... S : 5 )
Scott, David, £ Co..........

Sanitary Can Co. . . P

St 15
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o T NG 7
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Snowdon & Borland. 17
Sonne, Thos., sr 67
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Spratts Limited inside back cover

Spy O D0 . .. ... 50
Stamper, D

................... 2

Stevens & Solomon. . .............. 63

Stewart, I. C...... . 58

Stringer, W. B.. &5 .

Symington, T. 7
T

Thurston & Braidich....... ...... 47
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Toronto Salt Works.................... 52

Truro Condensed Milk Co., Ltd,....... 48

Tuckett, Geo. E.. & SonCo. ... .. sl
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Underdown & Crichton...... .......... 5
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Causes of the Failures of Many Retall Merchants

Too Much Optimism in the Trade—Crediting Soon Eats up
Capital—Overdoing a Source of Weakness—What the Begin-

ner Should Avoid.

By D. L. Gore.

Some merchants fail from one cause
and some from another. I think there
are very few that start in business with
the intention of failing. Those who
-fail, as a rule, are a hopeful set and
they think that all they have to do is
to get a few goods and put them in a
store (small or large), for they know
that some goods are sold at a good
profit and that merchants sell a con-
siderable quantity some days. These
sanguine men make a calculation on
how much they should make by ecaleu-
lating the profit that they think
the merchant makes on the goods he
sells on his largest days at the profit
they think he makes. And immediately
come to the conclusion that there is a
fortune in it and they cross the Rubi-
con and start in business.

One great cause of failure is credit-
ing. If a man starts on a small capital
—say $500 (and that is enough for him
to start on if he is a man with no
business or store experience), what
would be his chance for success or fail-
ure ? 1f he were to credit out $3 per
day more than he collected, in about
six months all his eapital would be in
the hands of his debtors. Three dollars
per day more than you collect, if you
credit at all, is a very small amount.
Pardon a personal allusion. When 1
commenced my little mercantile busi-
ness in Brunswick County I had $200
and borrowed $300. I had to refuse to
credit any one and, of course, if I re-
fused the best class of men I refused
the other also. The first reason for
that was : I had to keep my capital in
hand to do business on. I took in some
Mexican dollars which I sold at $1.10.
I was advised to hoard them, and if I
had done this, before the year was out
1 would have gone out of business for
the want of business ecapital, for, as
vou are aware, the Mexican dollar went
down in value as low as 5 cents each
some years afterward. So even if I Lad
been wealthy, the policy was a bad one.
Don’t hoard money ; keep every dollar
at work somewhere.

Cut Down Expenses.

Don’'t owe too many men, and zo 1o
the creditor (not to the lawyer) and
get extension on their debts, if neces-
sary, and cut down expenses. Be more
careful to carry less unsalable goods
and do all possible to collect what
others owe them and they will pull
through. They shouldn’'t have too
much confidence in themselves when
starting and too little when they see
their affairs not coming out like they
expected. Crediting, and especially
crediting out too many goods, is the
prineipal cause of failure with the inex-
perienced man or man who has had no
store training. With the man who has
been in the store for years and starts
out on partially borrowed ecapital, I
think he is apt to want to take as
much from the store monthly as he was
paid a salary for clerking. Most new

business will not stand that. He has
no established trade and he is going to
lose by erediting some men who paid
the old house and will not pay him. The
man who gets credit as a rule will not
pay a man who has no established
trade as well as he would an old mer-
chant. The new man is more apt to
fail than the man with an established
trade, so the smart debtor waits, and
if the new merchant fails he doesn’t pay
that debt at all.

Don’'t overdo. A little success some-
times makes a new merchant feel so big
and confident until he pitches into larg-
er ventures and thus overdoes the
thing. Lord Wellington, when asked
what was the next worse thing to de-
feat, said vietory. I think his idea was
that the average general was made by
his first vietory to think that his army
was invincible and that he would get
into the next battle without due cau-
tion or preparation and perhaps be de-
feated. I believe the merchant who has
some bad luck or rough places to go
through (if he does not lose heart but
pushes forward) is better off in the long
run than if he had great success at
first.

Pardon another personal reference.
When I had merchandised in the coun-
try for about nine years I thought it
would be better to move to the city,
and I announced it to my friends. While
talking to them I told them I did not
know whether I would succeed or not,
but if T carried out my well studied
plans 1 thought I would do reasonably
well. But if T lost my head and threw
away my chart and compass on an
unknown sea I would be apt so be a
commercial wreek.

A merchant should take an inventory
of his debts and credits and his stock
of goods often, and especially an inven-
tory of his detts and credits. Of course
we men who bookkeep by double entry
see that every month ; at least we see
what the books say we owe and otheis
owe us, and an estimate on the amount
of goods on hand. But the small mer-
chant when starting doesn’t keep books
that way, so often he doesn’'t know
how much he owes or how mueh others
owe him. All of these things must be
carefully looked after.

~ Estimate of Failures.

In the above T have tried to show the
pitfalls that the beginner should avoid.
Now we will commence on what Dun
and Bradstreet would call ‘‘Failure
statistics, their meaning and utility.”
I have an estimate by Bradstreet’s
Commereial Agency for 28 years, irom
1881 to 1909. He says 29 76-100ths of
all the merchants who did business in
those years failed, and Bradstreet nor
Dun either count a man who makes an
assignment or quits business as a fail-
ure unless he fails to pay at least a
portion of his debts. If he ceases to do
business and pays all his debts that is
not a failure. Bradstreet says in 1907
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that 10,265 merchants failed ; I'un says
11,725. In 1908 Bradstreet says 14,044
failed and Dun says 15,698, 1 would
suggest a merchant asking for eredit
that it is to his advantage to make an-
nual statements to the commercial
agencies, Both Bradstreet and Dun say
that lack of sufficient capital is the
largest source of failure. This may ke
so as a rule, but not till after a man
is well established in business, and even
then 1 think doing too much crediting
with too little security is one great
cause of failure. Of course if a man is
doing business on borrowed capital he
should not credit any, or very little if
any, and if he has plenty of capital he
should be careful to take good collater-
al, and this he should take before the
goods go out of the store. Let me run
over his collateral and 1 can tell each
piece the business man took before he
delivered the goods. Before the debt is
made the seller says what kind of se-
curity he will take ; after the debt is
made the buyer says what kind he will
give ; hence, you see the difference.

The get-rich-quick idea. If he does a
$5,000 or $£10,000 business yearly and
makes $500 or $1,000 net for the year's
work it does not follow, as a rule, if
he does $50,000 or $100,000 worth of
business during the vear he will make
$5,000 to $10,000 per vear. And manv
times trying to increase the volume of
business rapidly is a dangerous thing,
and especially so when you are doing
business on other men’s capital ; and.
sad to say, most men will take more
risk ecrediting out other men’s ecapital
than they will their own. That their
competitors will get a part of their
trade makes many merchants take un-
wise risks. Don’'t do fit. You cannot
get all the trade, so don’t trv for it.
It is not best for one man to do .it all;
let others have some. About all a man
can use in this world is what he eats
and wears.

Specialize on Integrity.

The first article a new merchant
should put in his store is ‘‘integrity’’
(common everyday honesty), and the
second thing is confidence in his ability
—not bigotry or egotism, but ecalm
confidence that he must and will suc-
ceed if he carries out his well caleulat-
ed plans. He must be honest in his
dealings'; live a clean and upright life
in every way. Don’t allow loafers to
stop long at his place of business, for
an idle brain is the devil’s workshop.
and the loafer has the idle brain.

Pay your bills promptly, even if you
have to borrow money at 12 per cent.
per annum to do it. One of the best
records the wholesale merchant can find
is when the merchant you traded with
last says you paid all bills the day they
were due. Your reputation for pavir
promptly gives you the hichest ecredit
hence, when the wholesaler has bar
gains to offer vou hear of them and
goods well bought are half sold.

Now last, but not least, eolleet your
bills, both large and small. This, |
think, is one of the most important
duties the merchant has to perform, s«
keep continually at it and use your bes!
judgment and you should keep from
failmg.
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PERSONALITY IN BUSINESS.
The Sample Case.

There is much written in these days
about the effeet of personality in busi-
ness, but few have more than a vague
idea of what is meant by the phrase.
They think all the time that is some-
thing connected with the individual ;
and it may be in some isolated in-
stances. Still there is another idea
along this line advanced by one of our
clever business writers that has little
to do with individuality. It’s impres-
sions gotten in many ways—often pecu-
liar ways. For instance, if a gruff,
surly operator always answers the
phone at a given house, we get the im-
pression that this house is sour and
repelling. We go into a store and find
it filled with slouchy, ill-mannered,
gum-chewing salespeople, and though
the stock may be the cream of the mur-
ket and the prices satisfactory, we
can’t get away from the impression
that it is a cheap-john place. Again
we enter another store and find it neat
as a pin and the salespeople highly
proper and all that, but you feel no
welecome in the air. The place is so
exactly right that you get an impres-
sion of independence amounting to in-
difference. You don’t put yourself out
to go back to that store, and you may
never stop to think why.

Now take another place, perhaps very
near by. The store is pleasingly ar-
ranged, but not so that you particu-
larly notice it. The salespeople seem
to be in a good humor and working
under satisfactory conditions, although
the fact does not stand out except in
their spontaneous good nature and will-
ingness to accommodate. The prices
are not in any way appealing; the
goods nothing extra ; but that place
strikes you. You like to go there. You
like to be there. You will linger there.
It's the atmosphere of the place—the
composite impression—and it’s all to
the good.

If you want to know the why of this,
get back and study what molds that
composite impression. You will not in
very many cases find a great, towering
personality, although there will be a
lellow there in charge who has force of
character. Back of that you will find
diffused sensitive sympathy—the intui-
tive kind—and perhaps just good old-
fashioned Abe Lineoln love of humanity,
Or there may be a mixture of elements
hard to eclassify. Anyway they are not
purchaseable, or every store would
have them on tap..

However, you get the idea—it’s im-
pressions. KEverybody on the job is
ielping to make them. It’s something
ol a responsibility for the commerecial
traveler when he is about all of his
fiouse that very many of his, and the
louse’s customers see, year in and year
out. Isn't it a shame, then, that
houses will not always get right with
their men and men with their houses,
0 that they may always make the
nost of this element ?

A traveler stopped at a hotel in
\laska, where t nights are six
months long, and as he registered asked
4 question of the clerk :

‘What time do.you have breakfast 1’

“From half-past March to a quarter
T May.””—The Sample Case.

THE CANADIAN GROCER

Village Merchant Who Sets Up His Own Ads.

No Printer In Hartford And R. J. Thomas Sends Circulars
Off His Private Press To Families On His Mailing List—Evo-
lution From Pen and Typewriter.

The faet that there is no newspaper
in the village of Hartford, Norfolk
County, Ont., is no deterrent to the ad-
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Groceries

QUALITY Yeuss i iscan:

Mr. Thomas has a mailing list econ-
taining some 250 names and regularly
sends out cireulars. He ‘sets his own

Rangoon Rice ........ 6 lbs .25
Japan Rice Extra quality,
cooks soft and smooth, 4 lbs ... .25

Vinegar XXX White Wine,

A new barrel. per quart,........ 10
Raisins and Currants Nice
and clean 3 lbs ........................ 23
Brooms are getting away up in
price, we can still give you a good
U R N S A R SRS

Tapioca Large & clear 3 1bs .25.

Tomatoes, Corn, Peas 3 cans .25
Coffee We grind it for you; an
extra good flavor per Ib,............ .40
Vanilla and Lemon We have it
by the oz; as pure as can be. made.
Bring your bottles; per oz ........ ,10
Wheatlets Have you tried it
yet? Nicest thing for breakfast you
evertried 61bs ...........ccc....... . 25
LARD Do you know we are only
charging you 15 cts a pound?
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Manitoba and Ontario flour.

Spices The best we can buy for you

FLOUR Royal Gold If you .are particular about
having the best, this will suit. A blend of

Per 25 pounds .......... ... .88
Ontario Flourper 25 pounds

Oranges

Lemons
Per dozen 20cts

Bananas

We pay GASH for EGGS

McHutchions
BREAD

11 LoAVES 50
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B.W. Thomas

Hartford Ont
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An Advertisement Set Up by a Village Merchant, Run Off on His Own Private
Press and Mailed in Circular Form.

vertising campaign of R. J. Thomas,
general merchant. His motto is, ‘‘I’ll
find a way or make it,”’ and not being
able to find the way he has made one.

23

The
Up-to-Date
Corner Store
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type and does his own printing on his
own press.

The evolution of his present system is
interesting. In sending out his eir-




culars at first, they were all written by
pen on ordinary foolseap paper. This
stage was followed up by typewriter
and eopying pad which eventually has
evolved into a press. By means of this
the present literature is run off after
the type has been set up by hand.

Mr. Thomas in referring to his system
says: ‘‘Last summer I was doing the
work with a typewriter and copying pad.
Sinee them I have bought a Pearl press
and am plaeing the ads. as you see the
samples enclosed.

““I have also enlarged my mailing
list, and send out 250 copies. It is
bringing good results.

““The work of setting the type is all
done by myself, and withont previous
experience.’’

As a sample of Mr. Thomas’ handi-
work one of his groeery ecirculars is
herewith reprodueed. Not only is the
typographical work done rather artisti-
cally but his ad. is writen intelligently
and effectively. This may be seen in
speaking of rice—cooks soft and smooth;
and of brooms—brooms are getting away
up in priece, we ean still give you a good
one for 30e. That shows knowledge of
the fundamental prineiples of good ad-
vertising.

Besides sending out groecery cireulars
he also mails drygoods, boot and shoe
literature, ete., and as he intimates, the
results are gratifying.

AN INDOOR BASEBALL GAME

To be One of the Features of the Drum-
mers’ Snack Club Day at Erin.

No little amount of energy is being
expended by those in charge of the
Drummers’ Snack Club outing to be held
at Erin, on July 30 and 31. The arrange-
ment of the details is progressing rapidly
and everything points to a record-break-
ing erowd. J. H. Wildfong, the Toronto
secretary, visited Erin a few days ago
and completed the organization of eom-
mittees there, including reception, dee-
oration and school committees. The
townspeople of Erin will be given a half
holiday on Saturday afternoon, so as to
be able to enjoy the fun.

Ross Cameron, manager of the bank
at Erin, is the home seeretary and he has
charge of the work there.

One of the features of the day not
yet mentioned will be the indoor baseball
game for a silver trophy, presented by
J. H. Wildfong, the teams to be captain-
ed by a Hamilton and Toronto drum-
mer respectively. The captain of the
winning team looks after the safety of
the trophy for the ensuing year.

The elub have issued attractive little
¢‘Erin-go-Snack’’ buttons, which are be-
ing extensively worn.

Bert Pott, of Mrs. E. Pott & Son,
grocers, Woodstock, Ont., was in To-
ronto this week, He has left for Win-

pipeg on & health trip.

THE CANADIAN GROCER

IN VACATION DAYS.

Where Members of the Trade En-
joy Respite From Business
Cares.

Robert Meighen, President of the Lake
of the Woods Milling Company, Mont-
real, will likely take a run out West in
August or September. He has just re-
turned from a short trip to Europe.

Armand Chaput, of Chaput, Fils &
Cie., Montreal, is summering at Vau-
dreuil. He is one of the wholesalers
who went to the meeting in Victoria.

W. C. Christmas, Montreal, expects to
spend a few days in the Algonquin
Park district shortly, when he will try
to forget business.

Robt. Neilson, assistant secretary of
the Lake of the Woods Milling Com-
pany, Montreal, will go West on a
short trip in August.

(ol. A. E. Labellec, Montreal, man-

The Trent River Has Charms for Joseph
“‘Fisher’’ Eby in His Search for the
““Monsters of The Deep.”’

ager of the Ogilvie Flour Mills Com-
pany, Montreal, will spend the summer
at Vaudreuil, as he usually does, and
will endeavor to get away on his re-
gular fall hunting trip. He is usually
one of a merry hunting party which
sometimes includes other business men
known to the grocers.

W. W. Hutchison, of the Lake of the
Woods Milling Company, Montreal, will
probably run out to Michigan for a few
days in the fall.

H. Laporte, of Laporte, Martin & Co.,
has just returned to Montreal, after an
extended trip to Europe.

W. S. B. Armstrong, sales manager,
for Red Rose Tea, Toronto, is spending
a two weeks holiday at Waubaushene.
The best way to appreciate civilization,
he claims, is by getting away from it.
He is accompanied by his wife.

H. Gilbert Nobbs, general manager in
Canada and the United States for Hol-
brooks, Limited, is enjoying a holiday
in London, England. He will return
about the end of August.

5 Sl a4

W. H. Dunn, Montreal, is spending the
sun;mer with his family, at Beacons-
field.

J. C. Rose, Montreal, is anticipating
a quiet holiday in the country, and will
likely leave the office the middle of this
month.

Lieut. H. Delorme, treasurer Laporte,
Martin & Co., will get away
from Montreal for a couple of weeks
shortly and will camp with his regiment,
the 64th Chateauguay and Beauharnois.
Camp will be at Beauharnois this year.

Zeph. Hcbert, of Hudon, Hebert &
Co., Montreal, anticipates joining his
family in Europe toward the end of the
year, if possible, and will spend a few
weeks on the continent.

Charles Chaput, of Chaput, Fils &
Ciec., Montreal, will spend four or five
weeks at Old Orchard, accompanied by
Mrs. Chaput.

A. Delorme, secretary Laporte, Mar-
tin & Co., Montreal, plans an automo-
bile trip to Buffalo and Detroit, toward
the end of August. He will be accom-
panied by Mrs. Delorme, and his son.

Geo. H. Campbell, manager of Red
Rose Tea, Toronto, will holiday at
Sturgeon Lake on the Kawartha chain
beginning about the 20th of this month.
Mr. Campbell has a cottage there.

J. F. Eby, of Eby-Blain, Limited,
Toronto, returns this week from a fish-
ing jaunt to the waters of the Trent
River.

A. H. Brittain, Montreal, was one of
the yachting party, composed of mem-
bers of the Royal St. Lawrence Yacht
Club, which sailed to Lake Champlain,
to be present at the opening of the his-
torical ceremonies there.

L. E. Geofirion and Jos. Ethier, man-
agers of Chaput, Fils & (ie., and La-
porte, Martin & Co., respectively, have
been away from Montreal since the
middle of June, attending the annual
convention of the Canada Wholesale
Grocers’ Exchange.

S. J. Mathewson and Fred Mathew-
son, Montreal, are at Metis this week.
Mr. and Mrs. Mathewson are celebrat-
ing the twenty-fifth anniversary of their
wedding, and are receiving the congra-
tulations of friends on all sides.

F. A. Vercy, agent, at Toronto, for
the Edwardsburg Starch Co., will spend
I(\)ist holidays with friends near Acton,

nt.

John Sloan, of John Sloan & Co.,
Toronto, has gone to England and ex-
pects to return about thc end of next
month.

Henry Wright, of the Maclaren Im-
perial Cheese Co., will spend several
week-ends at his cottage at Jackson
Point.

S. Rousscau, assistant manager, La-
porte, Martin & Co., Montreal, is sum-
mering on Isle Perrot, a beautiful spot
near that city.

—

TRADE NOTES.

L. A. Corbeire, general merchant, La-
colle, Que., has assigned.

MThe assets of J. A. Aubert, grocer,
Montreal, are to be sold.

Geo. E. Manson, pork packer, Toron-
to, has retired from business.

N. Gosselin & Co., general merchant,
Lawrenceville, Que., has registered.

The Appleford Counter Cheek Book
Co., Hamilton Ont., has obtained a
charter.
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Canadian Wholesale Grocers in Business
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Session

Victoria was the Mecca for Large Number of Delegates This Year—Banquet Given by
Wholesalers of British Columbia—Uniformity of Terms of Payment Favored—=Sec-
ret Commissions Act Endorsed—Happenings on the Side.

Vietoria, B.C., July 3.—When the in-
vitation was received to hold the 1909
meeting of the Canadian Wholesale Gro-
cers’ Exchange in Vietoria, B.C., Presi-
dent Geoffrion was strongly in favor of
its aceeptance. He believed that the trip
to the coast would be of immense inter-
est and edueational value to those mem-
bers who had never taken it, and he
knew that those who had been there be-
fore would want to go again. Moreover,
the Exchange requires the hearty co-
operation of all its western members, and
1t is essential that the eastern members
learn their view-point. These considera-
tions had weight in the choice of Vie-
toria as the place of meeting. It may
not have been central, but those members
who attended have no regrets and those
who did not attend missed a suecessful
and important meeting, to say nothing of
the most enjoyable outing in the his-
tory of the organization.

Montreal and Quebeec Provinece and
New Brunswick were well represented.
There were four representatives from
Montreal, and one from the province.
New Brunswick had three representa-
tives. Ontario, unfortunately, had only
iwo, and there were none from Toronto
or Hamilton. For various reasons the
Toronto and ‘Hamilton wholesalers
found it impossible to attend.

But, in spite of the disappointingly
small attendance from Ontario and
Manitoba, the meeting was one of the
hest in the history of the organization.
The eastern and western members learn-
ed each other’s viewpoint over several
contentious questions, and there was a
spirit of give and take about the meet-
ing whiech augurs well for the future of
the Exchange.

The greater number of the eastern
members traveled west together on the
same train. For the majority it was
the first trip through the Rockies, and
it proved enjoyable. The party arrived
in Vancouver on the evening of Wednes-
day, June 23rd, some eight hours be-
hind time, and too late to cateh the boat
lo Vietoria. The first meeting should
have been held on Thursday morning,
hut it was impossible for the president
and his party to arrive in time.

Business Sessions.

It was nearly four o’clock on the
afternoon of Thursday, June 24th, when
President Geoffrion’s gavel was heard
in the Board of Trade room in Vietoria
calling the assembled wholesalers to
order. He opened by explaining the
causes of .-the delayed arrival of the
Montreal and eastern contingents—
floods, washouts, and ‘‘acts of God,”’
for which not even the C.P.R. could be
held responsible. Perhaps Mr. Geof-

Staff Correspondence.,

frion knew somcthing of the diversions
planned for the entertainment of the
visitors, for he strongly urged upon the
members of the Exchange the desirabil-
ity of brief speeches. There was much
to be done and little time in which to do
it.

‘Simon Leiser, president of the B. C.
Wholesale Grocers’ Exchange, extended
a hearty welcome to the visitors and
hinted at delights and execursions to
come.

The greater part of the business of the
afternoon session was of routine nature.
Secretary Cook reported the result—or
rather lack of result—of a conference
with the Bankers’ Association regard-
ing the collection of drafts. Business
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President - Geoffirion, after Securing a
‘““Snap’’ of an Indian Child Near
Todd’s Salmon Canneries,
Was Snapped Himself.

men very often have cause to complain
that their drafts are returned for no
specified reason, and often there is rea-
son to believe that the banks could col-
leet drafts which are now refused if
they would exert a little pressure. The
conference with the Bankers’ Associa-
tion did not do anything more than
bring the matter foreibly to the atten-
tion of the bankers. The collection of
drafts is still a matter for the individual
customer and his banker to settle be-
tween themselves.

. 25

Terms of Payment.

A great part of the afternoon session
was devoted to a disecussion of terms
of payment. The wholesalers feel that
often they have acted as bankers for
the retail trade. This is partieularly
true in some sections of the ecountry.
The wholesaler must pay promptly for
his own goods, but often he gives long
credit to his own customers. It is quite
evident that the tendency from the At-
lantie to the Pacific is in the direction
of a shortening of terms. Loeal eondi-
tions must rule in some sections, but the
goal in view is 30 days net. Those
terms are in force in the Provinee of
Quebeec and in some other distriets and
they work well, according to the testi-
mony of the Montreal delegates.

A. Carrier, M.P., made a strong ap-
peal to the wholesale trade in the other
provinees to follow the example of Que-
bee in this matter. The meeting adopted
unanimously a strongly worded resolu-
tion favoring shorter terms.

Secret Commissions Act.

At the Friday morning session there
was a long discussion of the Seecret
Commissions Aect, and its bearing up-
on the manufacturers’ contraet selling
plan. The members were supplied with
circulars issued a short time ago by The
Canadian Grocer, containing the text of
the Act, and a reprint of ecomments up-
on it appearing in the issues of May 14
and 28. General satisfaction with the
new Act was expressed by the whole-
salers at the meeting, but there was
some conflict of opinion as to the merits
of the Contract Selling Plan. The faect
that the draft contraet between the
manufacturer and wholesale eontem-
plates the former going to the retail
trade with his goods, occasioned much
diseussion. The meeting was of the
opinion that the manufacturer should
choose for himself definitely and abso
Intely whether he is going to handle his
goods through the wholesale trade or
direet to the retail.

Goods in Large Quantities.

The abuse of the quantity price for
@oods oceasioned ntuch discussion, and
several Exchange members went on re-
cord as being opposed to the whole sys-
tem of price reduetion for large quan-
tities of goods. This opinion did not
prevail, but there was no difference of
opinion regarding some prevailing
abuses of the quantity price. The prac-
tice of selling 100 boxes of any line of
goods to a retailer and delivering as re-
quired in 5-case lots was strongly dis-
approved of.
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Officers for the ecoming year
elected as follows:

President—IL. E. Geoffrion.
Viee-presidents—

Ontario—H. C. Beckett.

Quebee—L. A. Carrier, M.P.

Manitoba—H. P. Gordon.

British Columbia—H. T. Lockver.

Alberta—D. Telfer.

Nova Seotia—M. Dwyer.

New Brunswick—S. A. Jones.

P. E. IL—W. H. Aitken.

Seeretary—J. Stanley Cook.

The re-election of Mr. Geoffrion to
the presidency gave general satisfaetion
to the meeting, and has since proved
popular among the itrade at large. He
was anxious to retire at the end of his
term, but it was felt that the affairs of
the Exchange at a eritical period of its
history eould not be in safer hands, and
there was an unanimous desire that he

Jtos. Ethier and Ed. Masuret Strolling
in a Vietoria Park.

should continue in office for another
year. So strong -was the pressure
brought to bear upon him that Mr.
Geoffrion, mueh azainst his will, was
foreed to agree tc it. He thanked the
meeting for this expression of confidence
in him and expressed the hope that long
before the next meeting there would
be a satisfactory judgment in the long-
drawn-out ‘‘Guild suit,”” and the Ex-
change would then be able to take ae-
tion in several matters with regard to
which at present its hands were tied.

Jos. Ethier, on -behalf of the Mon-
treal delegation, extended an invita-
tion to the Exchange to meet next year
in Montreal, and, on motion of William
Georgeson, this invitation was aceept-
ed unanimously by a standing vote. The
meeting will be held in April or June
at the ecall of the president.
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Delegates Present.

The list of members in attendance
was as follows:

New Brunswick—W. C. Cross, A.
Maleolm, W. L. Harding.

Quebec—L. E. Geoffrion, A. Chaput,
A. L. Carrier, M/P., Jos. Ethier, A.
l)( .\l‘«i(‘h('.\'.

Ontario—Ed. Masuret, W. Riley.

Manitoba—P. Marrin.

Alberta—Wm. Georgeson, D. Telfer.

British Columbia—H. T. Lockyer,
Robert Kelly, W. H. Malkin, W. J.
MacMillan, Simon Leiser, G. H. Wil-
son, E. H. MacLean.

The Banquet.

On Thursday evening the visiting dele-
wales were tendered a banquet at the
Empress Hotel by the British Columbia
Wholesale Groeers’ Exchange. In every
respeet it was a highly sueeessful fune-
tion. The appointments were perfeet.
the speeches were good and there was a
general spirit of good fellowship.

Simon Leiser, the president of the Brit-
ish Columbia Exchange presided, and at
his right was L. E. Geoffrion, the presi-
dent of the Dominion Exchange. After
the toast to the King had been duly
honored, H. T. Loekyer proposed *‘Tie
Government of the Dominion of Canada ™
in a brief but eloquent speech, in the
course of whieh he emphasized strongiy
the national responsibilities of (‘fanada
part of the Empire.

Auguste Carrier, M.P., responded (.
this toast in eloquently patriotic vein. 1t
wis the evening of Ste Jean Baptiste
day and he therefere took oeeasion to
explain the significance of the French-
Canadians’ National holiday. Review-
ing the history of the Freneh-Canadians
he roused the enthusiasm of his audience
by showing how from the day of the
Ameriean Revolution they had been con-
spicuous for their loyalty to British
conneetion.

H. G. Wilson proposed ‘‘The Legisla-
tive Assembly of the Provinee of British
Columbia’’ in a speech bristling with
western optimism, facts and figures. The
most westerly provinee of the Dominion,
its resources and present and future,
proved an interesting theme as he dealt
with it for the benefit of the Eastern
visitors. British Columbia with a white
population of about 200,000 exported last
vear goods and natural produets to the
value of $51 000,000. ‘‘Double the popu-
lation,’’ deelared the speaker, ‘‘And we
will quadruple the exports.”” No other
Provinee in Canada could make as good
a showing. This toast was responded to
briefly by D. R. Ker.

Simon Leiser then proposed ‘‘ The Can-
ada Wholesale Groeers’ Excehange’’ and
in doing so made the statement that in
his opinion the wholesale grocers have
done as much as any Canadian govern-
ment for the prosperity of the eountry.
By finanecing the merchant of small
means, they have enabled the people in
the newer distriets to get supplies and
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have assisted materially in the advanece-
ment of the country.

“Ten years ago’’ said Mr. Leiser, ‘‘a
meeting of this kind would have been im-
possible in the West, but it has been
accomplished sueeessful'y to-day in the
most westerly city of the Dominion. Tt

A Beauty Spot in One of Vietoria's
Pretty Parks.

is a good thing for the East ind the West
to meet in gatherings of this kind for we
can learn from each other. We are try-
ing to adopt your system of shortening
eredits, and I hope there will soon be
uniform terms of eredit throughout the
entire Dominion.

Mr. Geoffrion in respcnding to the
toast regretted theot he was not a lavwyer
cr a nolitieian in order that the =ift of
1endy speech might be his as a gift of

ature. The busincss men in Montreal
have to sell' their evods 0 cheap tha!
they hsve not me, like their eonfreres in
British Columbia to devote to the arvi of
speech making. Notwithstanding such
dise'aimer, Mr. Geoffrion mad: an exec]
lent speech, outlining the high aims of
the Exchange. Referving to e “Guoild
suit,”” he said that, when a decision is
errived at the Exehange ean accomplish
mueh that is now impossible. All that is
neeeszary is to have the good will and

P. Marrin (Winnipeg) and Sec'y. J. S.
Cook.

cooperation of the entire wholesale
grocery trade of the Dominion.

Coneluding, Mr. Geoffrion expressed
his appreeiation of the hospitality of the
British Columbia grocers and extended
an invitation for next year on behalf of
Montreal.

Other speakers in response to this toast
were W. C. Cross, Jos. Ethier, D. Mar-
shall M.P., W. George:on and \V. Riley.
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Diversions.

“*Vietoria is a hospitable City and the
wholesale groeers of the coast cities are
pood fellows.”” Such is the verdiet of
all the Eastern visitors to the meeting of
the Exchange. The ecity belonged to the
visitors during their stay and there was
*something doing’’ all the time to con-
tribute to the entertainment of the
[lasterners.

The business sessions of the Exchange
were over at noon on Friday. Immedi-
ately after lunch the visitors were taken
by special train to Esquimalt to inspect
one of the salmon eanning plants be-
longing to the Todd Brothers. The
ladies of the party were included in all
ihe entertainment from noon on Friday
and as several of the members’ were ac-
companied by their wives their presence
added greatly to the pleasures of the
rip. Unfortunately the salmon run had
not commeneed at the time and therefore
it was not possible to see the plant in
ictual operation. However, the proces-
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the wharf the visitors cheered the hos-
pitable Simon Leiser and his associates
who had done so mueh to make their
stay a pleasant one.

Western Breezes

Vietoria is a pretty city and as hos-
pitable as it is beautiful.

Most of the visitors to the Exchange
meeting took in the Seattle Fair before
returning East. On the Saturday night
boat for Seattle there was a jolly party
on board ineluding President Geoffrion,
Secretary J. S. Cook, A. Carrier, A,
Chaput, Jos. Ethier, A. Desroches, Wm.
Georgeson, P. Marrin, W. Riley, D. Tel-
ber and The Canadian Grocer represent-
ative. Messrs. Cross. Maleolm and Hard-
ing, the Maratime Province contingent,
also attended the Fair but did not go by
the same boat as the others.

Before returning East, Jos. Ethier took
a trip to San Francisco and A. Desroches
to Los Angeles.

Armand Chaput made the return trip

\ Partial Group of the Party Taken Before the Tally;Ho Drive on Saturday
Morning.

svs were explained to the visitors and
the inspeetion of the plant proved most
Interesting.

During the return of the party to
Victoria they were taken up the
““Gorge’’ in a large lannch to one of
Victoria’s pretty parks. This park is
one of the beauty spots in a very pretty
city and the trip up the ‘‘Gorge’’ was
thoroughly appreeiated.

Saturday morning the whole pariy
were shown the sights of Vietoria by
tally-ho and the drive through the beau-
titul residential portion of the city was
a delightful revelation to the visitors.
Victoria is a eity of fine homes and the
pride of its eitizens is justifiable.

In the afternoon the tally-ho was again
requisitioned and the entire party were
taken to the races where they oceupied
boves as the guests of the British Col-
unibia Exchange. Hat pools and a few
small stakes helped to augment the in-
terest in several well contested events.

\lmost the entire party left Vietoria
for the Seattle Fair. On the six o’cloe:
beat that evening and as the boat left

by easy stages stopping at Calgary, Ed-
monton and Winnipeg.

{D. Marshall, M.P. and ‘‘Bob’’ Turris
of the Canadian Canners were in Vie-
toria at the time of the econvention and
were guests at the banquet. Mr. Mar-
shall referred to an interesting rumor
that Mr. Geoffrion is shortly to be called
to the Senate. The popular president of
the Exchange says there is nothing in the
rumor but his friends hope he may be
mistaken. The appointment would com-
mand the unqualified approval of Cana-
dian business men.

Montreal next year. The Eastern
people will then have an opportunity to
return the magnificent hospitality showa
tkem in the West.

A DUAL PURPOSE.

Complaining Customer—Say, this fly
paper is full of holes. :

The Grocer—Yes, madam, I know it.
It is the new ‘‘combination’’ fly paper.
and is made with the holes so that it
can be used for porous plasters after the
fly season is over.—Judge. ;
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PROSECUTION ONLY DELAYED.

New York, July 5.—The ease against
the American Sugar Refining Co., in-
volving the loan of $1,250,000 to the
Pennsylvania Sugar Refining Co., has not
been dropped by the government. Au-
thoritative denial was made to this ef-
fect yesterday at the federal building.
The reason for the delay in bringing in
indictments in the case is the desire of
the government’s representatives here to
have Attorney-General Wickersham pass
on one of the points raised hy the
lawyers representing the company, John
E. Parsons and Gustave E. Kissel, in
their argument as to why neither the
company nor any individuals involved
could be prosecuted.

CONSTITUENTS OF TEA.

The preparation of tea for market
comprises four processes : wilting, turn-
ing and rolling,. fermentation, and
roasting. In the course of these pro-
cesses the proportion of tannin in the
leaves is greatly diminished, for ex-
ample, from nearly 23 per cent. to i2
per cent. The characteristic aroma of
tea is developed gradually in the pro-
cess of fermentation, during which the
ethereal oils or their chief constituents
are set free from the glucosides. The
freshly pluched leaves contain about 1}
per cent. of free caffein (thein) and 3 2-3
1er cent. of combined caffein, but after
roasting three-fourths of the caffein of
the leaves is in the free state. The in-
crease of free caffein is proportional to
t e decompesition of tannin, a fact
which indicates that the two substances
were originally combined together. The
oxygen of the air assists in the decom-
pnsi'tion of tannin, but atmospheric or-
ganisms play no part in the fermenta-
tion, which must, therefore, be caused
by ferments already present in the
leaves. 1In the ‘“bud’”’ tea made from
the youngest leaves, apparently by sim-
ple drying, two-thirds of the caffein re-
mains in the combined state. Burmese
tea, which is prepared by crude methods
contains the smallest proportion of
combined caffein. Green Chinese tea
contains less combined caffein than
black tea, and also less tannin.—-Secien-
tific American.

TRADE NOTES.

The delivery horse” and outfit of the
Edwardsburg Starech Co. won second
prize in the miscellaneous class at the
horse parade in Toronto on Dominion
Day.

S. E. Boulter, of the Niagara Falls
Canning Co., returned at the latter
end af last week from a prospecting
trip through the silver districts of
northern Quebec.

John Y. Morrison has recent!y opened
a general store at Farm Point, near Ot-
tawa, in the building known as ‘‘the
Elms.”” = Mr. Morrison also has the
Farm Point post offiece in conneetion
with the store. ‘An up-to-date line of
groceries, fruit, confeetionery, boots and
shoes, and a general assortment of dry
goods will always be in stock.
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A Store Remodelled and Equipped for $3,000

Small Welland County Town Boasts of One of Finest Gro-
ceries in Ontario—Department for Comfort of Customers—
Confectionery, China and Crockery Sold—Newest Bin Fix-

tures and Shelving.

Thorold, June 30.—At an expense of
about $3,000 an old store here has been
transformed int¢ one of the handsomest,
cleanest and up-to-the-times groeery
stores in Ontario. This may probabl,
seem to be a rather sweeping statement,
but .t i~ a faet, nevertheless. There is
little doubt that it surpasses ninety-nine
out ol every hundred outside of the
large. Cties—and Thorold is yet only a
rown of over 2,000 inkobitants.

The eredit is due to the enterprise of
J. T. Petrie, the proprietor, who, about
the beginning of the year, took over the
store until then owned by the late T. E.
Simpson, and his estate. The stock haa
previously been sold by auetion, and
when Mr. Petrie assumed control he re-
modelled the interior so completely that
there is not the semblance of a same-
ness with the one that stood before.

The remodelling in such an up-to-date
manner is largely an experiment on the
part of Mr. Petrie. The store was
opened to the public about six weeks
ago and the large expenditure to obtain
the up-to-date fixtures and equipment
has so far been justified by the amount
of business done.

The owner wants no better compli-
ment than this: ‘An esteemed old lady
well known in Thorold, came into the
store shortly after it was opened and
after looking over the interior, she re-
marked, ‘“Well, Mr. Petrie, I don’t
know whether you or the citizens of
Thorold are to be congratulted for
this.”’ 3

In the first place the store-front is
attractive. The bloek is of brick, and at
onee commands attention. There are
two large show windows with prism
glass at the top and the entrance be-
iween.

In Three Sections.

The store is 118 feet long and 20 feet
wide, and is divided into three seetions
—~confectionery and grocery depart-
ment, china and erockery. and store-
room. It has a hardwood floor and hot
water heating apparatus with the furn-
are in the basement.

The cellar is used for storage pur-
poses and has a conerete floor, so that
goods are kept eool and wholesome. A
new feature in the basement are prism
windows, hung from the beams, and
which may be either hooked on the
heams or left hanging so as to diffuse
the light to the rear.

Among the equipments belonging to
the most modern types are the bin-fix-
tures, computing seale, butter and egg
refrigerator., meat slicer and ecoal oil
measurer. The eounters and bins are of
solid oak. with medium dark golden-
velvet finish. The store is lighted by

each 40 candle-power. The chain idea
is particularly attraetive.

For Customers’ Comfort.

Upon entering the store there is ob-
served on the left hand side near the
large plate glass show window an invit-
ing corner or waiting room, which has
been set apart for the convenience and
comfort of customers and their friends.

In close proximity is the confectionery
department, stocked with high-class con-
fectionery, temptingly displayed in
plate glass show cases. Following this
18 the main grocery department, equip-

runs back to the private and general of-
fices, which are placed most econveni-
ently between the front and back stores.

There is glso a counter on the same
side used for the handling and weigh-
ing of meats, with a receptacle beneath
fitted with sliding doors.

There is a ecloak and wash room to
the rear of the office, and this is fitted
in accorance with the rest of the store.
A partition with a large archway sep-
arates the grocery from the china and
crockery department. The china is at-
tractively arranged on shelves and, by
the way, Mr. Petrie was the first mer-
chant in Thorold who imported these
goods from the Old Country.

Mr. Petrie’s enterprise does not stop
at the door of the china department.
His store-room to the rear holds its own
with the remainder of the store.

A counter equipped with a weighing-

Interior View of the Petrie Store in Thorold, Ontario.

ped with eounters and wall cases fitted
with bevel mirror front and full glass
display bins of different sizes for the
display and handling of all lines of
bulk goods, and shelving of speecial de-
sign for the attractive display of bot-
tle, package and ean goods.

On the opposite side of the store is
a combination biscuit and fruit ecase,
fitted with display bins for the handling
of faney bisenits without breaking the
original package. and open fruit eom-
partments for an extensive line of fresh
fruits, and early vegetables.

The upper part of this case is en-
closed with sliding glass doors,. provid-
ing a magnificent cabinet for fine china,
glassware, ete. From this case a seec-

electricity with 12 Tungeston lights, tion of open wall case and shelving
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scale is located on Lhe left-hand side.
This is used for weighing flour, ete.,
which would tend to produece more or
less dirt in the store proper if the work
were done there.

An auntomatic eoal oil measurer is
attached to the 250-gallon tank, and
those who are familiar with this device
will recognize the aceuracy and saving
of labor which it affords. A large secale
for weighing heavy goods, such as salt.
flour and sugar, is built in the floor
just inside the store-room door.

No delivering whatever is done from
the front door. Everything goes out
at the rear and this is reecognized as a
great eonvenience and a proteetion
against dirt in the store.

Mr. Petrie is also the proprietor of a
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er, who desires to purchase to the best
advantage.
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business. His manager in Thorold is
A. H. Higgins, who is an experienced
grocer and who is working up a good
business. His labor should be compara-
tively easy with such an atiractive

larly in view of the fact that he has ex-
pended so much in the remodeling and
equipment of a store which has certain-
ly been done with a view to obtaining
the best. ¥

The Price Book from the Retailer's Standpoint

A Grocery Salesman Describes a ‘‘Store-Kink’' That His Em-
ployer Used to Advantage—A Ready Reference Book That
Lasts a Lifetime.

By A. R. H.

Having noticed in a recent issue of
The Groecer your desire to learn from
elerks something about ‘‘store kinks,’’

the use and value of the book.
The first column is for the name of

the article the retailer buys from the
I have convinced myself that in the wholesaler or manufacturer. After
store in whieh I am employed, we have every purchase the price-book is used
one. accompanying drawing, is divided into

Counter cheek books, day books and a dozen seetions with a headinz at the
ledgers are common, but the term ‘“price for recording it. Next comes the

Drawing Showing Arrangement of Equipment in the Recently Remodelled Petrie Grocery- at Thorold, Ontario.

A section showing the cost of freight
is also counted among the valuable ones.
Freight rates from various points is in-
formation often wanted and wanted
badly. The price-book covers it nicely
if proper care is taken in keeping it
up-to-date.

The retail and wholesale prices are
also given. If a customer comes into
the store and disputes a price, saying
that we sold her a certain article for
such-and-such a price, all we have to do
is to consult the price book in order to
form an estimation of his or her mem-
ory.

Supposing a customer wanted to buy
several boxes of a brand of soap. We
naturally would give him a special price
sinee he was taking a quantity. A half-
minute perusal of the price-book shows
us exactly the wholesale price and we
can in a moment give our price to that
customer. It,\hLas proven very valuable
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book'’ is probably unfamiliar to the
majority.

This ““price book’’ is intended. fof
reference and the information which it
gives is of great advantage. The one
to whieh I refer is about eighteen inches
long and eight wide, and strongly bound.
The ecost should not be beyond three
dollars, and for any ordinary groeer it
should last a business life-time.

Each page, as you will see by the
top of each, which practically explains

‘“‘brand,’”’ if there are more manufac-
turers than one, and this is followed by
the ‘“invoice price.”” The last column
mentioned is one of the most important
to the grocer. He can at any time turn
to any article he has ever purchased and
find what_he paid for it. This is evi-
dently an_advantage, as it saves delays,
and settles disputes in a minute.
The ‘‘diseount’’ eolumns follow, one
for the trade and the other fer the
cash. This alse-is handy to the buy-

ﬁ
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Drawing Showing The Various Sections of the Price-Book Used for Reference By Some Retailers.

in this respeet and often have we had
oceasion to use it.

The party from whom the goods were
bought is shown by the ‘‘bought of’’
column and this is fololwed by the
‘“‘date of invoiee,”’ which is another of
the particularly advantageois eolumns.
If a traveler is offering us goods and
we are not satisfied with his price, we
turn to the price-book to see what they
cost us the last time or at any time in
the past.
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THE MARKET FEATURES.

Retailers should study the ecanned
goods situation at the present time
with a view to purchasing to the best
advantage. As pointed in another
column on this page quotations have
been made by packer to jobber and by
jobber to retailer and a large amount
of goods have changed hands. Opening
prices are low.

Strawberries have been the feature of
the market of the past week, but the
season is now on the decline. Prices
dipped down rather low once or twice
and on the whole were higher than an-
ticipated. The crop was an abundant
one, but owing to the infrequency of
rains the fruit quickly ripened and was
marketed in a hurry. Prices on a few
occasions and in some places were
lower than for years.

Canadian cherries and imported apri-
cots now hold the stage-centre in the

“ fruit market and grocers should look
to these at once. Homegrown peas
and tomatoes are also on the market.

New potatoes are dropping in price, a
change of 25 cents per barrel being
noticed in Montreal.

The hog and hog-product situation is
peculiar. An advance of a dollar a
hundred for pork has occurred in Mon-
treal, while in Ontario the prices are,
if anything, easier. There has been an
advance in lard in the former place
also, to the extent of a quarter of a
cent, while in Halifax the price is up
to 16 ecents per lb.—the highest in
years.
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The Winnipeg market shows a decline
in rolled oats but markets elsewhere
are unchanged. The price of wheat is
also lower than a week ago.

In the fish market, salmon prices
quoted for Fraser River Sockeye are
lower by about a dollar a case. Live
lobsters are higher with the close of
the season and an advance has taken
place in Gaspe salmon.

CANNED GOODS A PUZZLE.

While jobbers are quoting prices to
the retail trade on canned vegetables
and strawberries, what the future will
bring forth regarding changes is by
no means certain.

One thing is assured and that is that
opening prices are considerably lower
than those of a year ago. This is due
to several causes, among them Leing
good crop prospects and held over stock
in some cases from last season’s pack.
Retailers have felt that the prices ex-
isting during the past two years had
the effect of curtailing consumption and
have impressed this upon jobbers and
indirectly upon canmers. No doubt
this, as well as keen competition, has
had something to do with the low
prices.

Considerable quantities of tomatoes
are still in stock. Opening prices at
which contraets will be made by job-
bers to retailers are from 17 to 20
cents per dozen lower than last year.
Corn is down 10 cents and peas about
the same. Beans are also cheaper by
10 to 12 cents, while strawberries, of
which quantities have been carried over
are less by 65 cents per dozen than
opening prices a year ago.

The drought of the past few weeks
has had the effect of shortening the
strawberry crop and in consequence
prices have gone up about 10 cents in
some instances from those quoted last

week.

No prices have yet been quoted on
raspberries, but from present appear-
ances the crop will be good. Few rasp-
berries were carrvied over from last
year, the supply having scarcely been
equalled by the demand.

Still the future is an enigma, as is in-
timated by one jobber's assertion.
When asked what was likely to happen
he replied : “I would like to be able
to tell you that ; if I could we would
make some money out of canned goods
this year.’

Packers are quoting prices to job-
bers on an open market. The latter
may sell to whom and at what prices
they desire, which only makes the situa-
tion more of a puzzle. This accounts
for so many different quotations to the
retail trade.
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FEW MORE LAWS TO BREAK.

It would be a rather difficult propo-
sition to imagine more fraudulent busi-
ness methods than those credited to the
American Sugar Refining Company, re-
cently compelled to make amends in
millions for brazenly cheating the cus-
toms department of the United States.
Even at the present time some of the
minor employes are under indictment
charged with the offensc of actually
committing the frauds.

A few days ago the same company set-
tled out of court, rather than allow the
case to come before a jury, a suit for
£30,000,000 brought against it by the
Pennsylvania Sugar Refining Company
for conspiracy in restraint of trade.

By tracing past records it will be
found that it has been convicted and
fined for obtaining rebates. Memory
will also carry some back to the times
of the secret pipe-connection by means
of which thousands of dollars’ worth of
water were stolen from the city supply
for use in the Brooklyn refinery.

The method by which the Sugar Trust
annihilated its Philadelphia rival is de-
scribed by the Wall Street Journal as
so ugly that it ‘‘can not be adequately
characterized under the statutes govern-
ing newspaper comment.”

A loan to the Pennsylvania Sugar
Company, secured on a majority block
of that company’s stock, was made by
a secret agent of the Sugar Trust, with
the seemingly harmless stipulation that
the lender should nominate the directors
until the loan was paid off. He elected
himself and his clerks directors, and im-
mediately shut down the Pennsylvania
refinery.

The tricking of the government by
false scales and the tricking of a rival
company by a false loan are probably
two of the most grave offenses in busi-
ness that any United States concern can
be accused of.

The New York Tribune in commenting
on this says:

‘““The revelations in regard to the
short-weight scales supply a comment-
ary upon the revelations regarding the
trick by which the rival plant in Phila-
delphia was closed. Many are too prone
to dismiss cheating in the realm of high
finance as mere ‘smartness,” but here
we have an illustration that goes hand
in hand with the vulgar forms of cheat-
ing ; that the agents or the management
which stoops to one is not above the
other ; that the moral sense blunted at
one end is likely to prove dull at the
other ; that, to be specific, those who
would trick the Philadelphia refinery-
owners out of their property would also
systematically trick the Government
with short-weight scales and are of the
same kidney with the cheating grocer.”

Whether or not any important statute
has escaped its attentions, the Trust can
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certainly point with pride to the exten-
sive fractures it has produced in the
United States revenue laws, the Inter-
state Commerce Law, and the Sherman
Antitrust Law.

AN EATON EDUCATION.

At the annual convention of the Re-
tail Merchants’ Association, held in
BBrockville recently, there was a resolu-
tion passed condemning the action of the
Ontario Government in granting the
school-book eontract to the T. Eaton
(‘ompany.

The discussion leading up to the pass-
ing of this resolution brought out some
interesting faets and opinions. The eon-
vention was a unit as regards the scheme
of the Eaton Company in offering to do
the work at such a low figure. It was
evidently an advertising scheme, which
would tend to undermine the business of
retail merchants throughout the prov-
mee.

It was estimated that out of every
1,000 of the buying population outside
of Toronto, only one knew how to deal
correetly with the departmental stores.
The aim of the T. Eaton Company was
to educate the 999, and the faet that
they have the school-book contract is a
factor that will loom up large in their
favor.

Merchants will not be keen to handle
books in which there will be little profit
for them. The bulk of the business will
therefore be done directly with the pub-
lishers. This gives the company an ex-
cellent opportunity to propagate their
campaign in eduecating the public how to
do business with them. In sending for
school-book supplies, which every family
in Ontario must necessarily have, orders
will soon be given for dry goods, grocer-
ies, ete. With the extensive advertising
campaign being eontinuously waged by
the T. Eaton Company, the general pub-
lic will desire to do buying from them
and they want to know how.

No doubt the T. Eaton Company had
this in view when they tendered for the
contraet. It is probable, however, that
they will fare better than they planned,
and to that it will be to the disadvantage
of the retail merchants from one end of
the provinee to the other.

PRACTICAL MEN NEEDED.

Too often do the Governments of the
provineces and of the Dominion err in
heir seleetion of men for commissions
of enquiry into existing cireumstances
ffeeting health and trade conditions.
Frequently men are placed on such com-
missions who lack the ability to intelli-

gently inquire into affairs which require
thorough consideration.

Men are not all fitted for similar
work. Members of Parliaments may be
all right to discuss laws and regulations
for the eountry, but when it comes to
determining whether an alleged food is
pure or not, practical men are needed.

Political favorites eome in too fre-
quently for work about which they know
absolutely nothing. These are not the
men to be selected by Governments. One
practical men is worth a dozen such.

There is considerable truth in the
philosophy of Elbert Hubbard, when he
says that one good man ecan do as much

in one hour as a committee ean de in a
week.

FARMING AND BUSINESS.

The more farmers there are, and what
is of still greater importance, the more
farmers there are scientifically cultivat-
ing the soil the better will it be for the
country merchants.

Next to the farmers none would pro-
fit as much from an ideal condition of
farm life as the country mercantile in-
terests.

A prosperous
means
munity.

Schemes, therefore, which tend to
greater agricultural productiveness and
add to the attractiveness of farm life
should receive the sympathy and active
aid of business men.

Where nothing is being done it will be
anything but waste of time for business
men to put their hands to the plough
and cultivate an agitation.

Through business men’s organizations,
farmers’ institutes, school boards, local
press and many other ways much can be
done.

It is education that is wanted—educa-
tion that will attract the children in
rural schools to farm life and that will
induce the farmer to employ scientific
and more profitable methods.

Now is the accepted time for the busi-
ness man to get busy.

farming
a prosperous

community
mercantile com-

UNFAIR PUBLICITY.

Complaints are growing, says the New
York Journal of Commerce, against the
practice of many of the State pure food
officials who take samples here and there,
have them analyzed and publish the an-
alysis, often branding the produet ‘‘il-
legal’’ without taking any court proceed-
ings.

The national law specially forbids any
publicity until the case has been tried
and a court decision reached.

Only recently the food inspector of a
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western state took samples of a canned
fruit which had swelled and was unfit
for use. This is liable to happen to
any brand of any produet of the kind,
and is perfectly apparent to any pur-
chaser.

In this instance the commissioner pub-
lished broadecast that he had examined
a sample of ‘‘So-and-so’’ brand of ean-
ned fruit and found it unfit for consump-
tion. There was no chance given to the
packer to state his side of the case, for
there certainly are two sides in cases of
that nature.

Ex parte decisions grow iess popular
every year, and this practice of putting
the brand of illegitimacy on a produet
without a eourt trial is unfair to the
manufacturer and opens what might be
a large line of graft if the official was
so inelined.

OBTAINED HER TEA TRADE.

Grocers everywhere are up against the
peddling nuisance, and how to make the
best of ecircumstances should therefore
be the keynote of every reiailer’s
methods.

The experience of a grocer in this
connection is interesting and his method
of alleviating the evil of one customer
buying her tea from the peddler is
worthy of eonsideration.

The customer in purchasing her gro-
ceries included a quarter of a pound of
tea in the order. The grocer looked sur-
prised that such a small quantity satis-
fied the large family which he knew ex-
isted in this particular case. He re-
ferred diplomatically to these eonditions
whereupon he was informed that she
purchased her tea from a party who
called regularly at her residence.

A sound, sensible talk, one free from
any offence, ensued. The grocer asked
if it were fair that he should maintain
his business for the convenience of a
clientele while the latter in return pur-
chased tea, fruit, ete., from men who
were here to-day and gone to-morrow,
who eame at their own conveniences and
who took no interest in the welfare of
the community.

The woman was a sensible one and

susceptible to reason. She had never
looked at it in that way before, but
since the new phase of the question was
presented in a reasonable, fair manner,
she decided to discontinue purehasing
from the tea-peddler. Her decision was
acted upon and the groecer hencéforth
secured her entire tea business.

This illustrates what ean be aceomp-
lished by diplomacy and reason. The same
applies to those who buy from the mail-.
order houses.
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Notes from the Maritime Provinces and Quebec

How a Sydrey Store Has Been Remodelled — Heavy Lobster
Shipmeats From Halifax to England—Sugar Arrivals From the
West Indies—St. John Grocer’s Method of Catching Tourist

Trade.

SYDNEY C.B.

July 6.—Improvements to the premises
of Harringtons Limited, Chariotte Sic2-f,
are nearing completion. When finished
this store will be one of the lines:t in iis
own line in the Maritim2 Provinees. .\
spaeious, well lighted room on the see-
ond floor, 50 by 30 feet, will be devoted
entirely to the crockery and chinaware
department. The room is now in the
hands of the painters and it will un-
doubtedly, when ecompleted, be one of
the handsomest shop apartments in the
eity. At night it will be brilliantly
lichted, and with the great variety of
chinaware ete., displayed will make an
attractive point for shoppers. The firm
is making a speecialty of erockeryware
and kitehen utensils of a!l kinds and
their stoek is probably the finest ever
seen here. The transferring of the
crockery department to the second floor
gives more room on the first or street
floor, which will be devoted exelusively
to groceries. It is likely that new plate
glass windows as well as a new central
door, will be put in. In the back prem-
ises refrigerators of a special kind have
been installed, which will keep goods
fresh, and elean.

ST. JOHN.

July 6.—Austrian granulated sugar
advanced ten cents during the last week
and fresh salmon is dearer.

The harbor fishing season is now
pretty near at an end. Salmon have
been scarce and the price high. The
majority of the fish were shipped to
the United States for July fourth mar-
ket. Shad were quite plentiful, but the
demand from the west kept the price
high. Gaspereaux were in good supply
and lobsters have been quite plentiful.

The cold backward weather has re-
tarded the growth of vegetables and
berries and these are all likely to be
later than usual this season. The first
lot of green peas arrived on Monday
and sold at 75 cents a peck.

Strawberries are coming in slowly
and the price keeps high. They are re-
tailing now at 17 and 18 cents a box.

Rhubarb is selling now at 1 to 13
cents a pound wholesale.

Talking with a number of the retail
grocerymen this week it was remarked
that business had fallen off considerably
in the past few weeks. This was ac-
counted for largely by the annual exo-
dus of city people to the suburbs. A
A few years ago it made little differ-
ence to the loeal grocers if their cus-
tomers did go away to the country, as
they would eontinue to send supplies to
them by train or boat, but in the past
few years, small grocery and general
stores have been established in the su-
burban distriets, while teams with
meats and fish and some with a mod-

erate sized grocery store on wheels, eall
at the houses several times a week and
the people, finding it much more econ-
venient to get stuff right at their doors.
gradually eut away from their eity deai-
er. This means quite a loss to the eity
merchants, as the annual exodus to the
country seems to be more popular each
year.

One grocer has shown his ‘enterprise
by having a neat time folder printed,
showing the arrival and departure of
suburban trains on different lines, and
each of these folders is a constant re-
minder that this grocer,—M. E. Grass
—makes a specialty of suburban orders
and gives careful attention to the wants
of pienic parties, fishermen, sportsmen,
ete., ete.

Several wholesale and retail groeers
have moved with their families to the
country for the summer. Hon. D. J.
Purdy is at Millidgeville; Charles F.
Franeis, at Pamdenee; Ald. John W.
Vamwart, at Riverside; John ‘A. Lipsett,
at Renforth; Sydney Franeis, at Aec-
amae; J. Willard Smith, at Westfield;
L. G. Crosby, at Ononette, and Charles
H. MeDonald, at Woodman’s Point.

HALIFAX.

July 6.—The grocery business is re-
ported good all round and the prospects
for a eontinuance are execellent. Money
is ecirculating quite freely and ecollee-
tions show considerable improvement.
The demand for fancy goods remains
strong and staples are being neglected
for the present. The wholesale jobbers
are asking 16 cents per pound for lard.
This is the highest price quoted here for
lard in many years. While the sugar
market is still easy there is no reason
to suppose that there will be any change
for several weeks. Another advance is
noted in rolled oats, and the price now
quoted is six dollars per barrel. Some
Egyptian, onions are now eoming on the
market. The quality is good and they
are “wholesaling at about 3% ecents per
pound. There is an abundance of fruit
of exeellent quality and prices are fairly
reasonable. The first new potatoes came
on fthe market this week. They are
American and the priece is high, $2.50
per bushel being asked.

With a full eargo, including ten thous-
and eases of lobsters valued at nearly
$200,000, the Furness line steamer Kana-
wah sailed for London to-day. This
shipment of lobsters is the seecond of the
present season from Halifax and the
prospects are that even larger and more
valuab'e shipments will be made shortly.

E. M. Walker who started a grocery
business in Dartmouth in 1869, retired
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from business life last week and his
business passed into the hands of John
B. Coleman and John Eisniner. =~ Mr.
Walker will spend the remaining years
of his life without the exaeting ties of a
retail business. H. R. Walker, who was
in charge of the tea department of the
business, has branched out for himself,
and has taken the adjoining shop and
warehouse, where he will eonduet a
wholesale tea house.

Large quantities of sugar are on the
way to Halifax. The steamer Uller is
bringing a full eargo from Trinidad, and
the steamer (General Gordon wil! leave
the same port later with sugar for Hali-
fax. The regular Pickford and Black
steamers are also bringing large cargoes.
About ten thousand bags, landed here
from the steamer Crown of Galica, are
still at the Deep Water terminus await-
ing shipment in Montreal.

It is predieted that the strawberry
erop in Nova Seotia this year will be
small, owing to the drought during the
latter part of June. The season opened
this week with the arrival of a few erates
of fair quality berries. The price opened
at 25 cents and as the shipments gained
slightly the price dropped to 20 cents per
box.

There is not much change in the but-
ter marketi, prices remain pretty steady.
It is reported that some of the wholesale
dealers are buying up the surplus butter
placing it in eold storage. Creamery
is quoted at 25 cents and fresh made
dairy at 20 to 22 cents. Chesse, large
are quoted at 13 and twins at 133. Eggs
are in fairly good supply, and the most
of the stoek offering is of good quality.
The price quoted is about 17 eents.

E. W. Crease and Sons retail grocers,
Argyle Street, have realized the benefit
of up-to-date fittings and have recently
had them installed in their store.. They
now have new bin fixtures all around the
store, and while displaying the goods
excellently, they are at the same time
protected from the dust. The fittings
are all of quartered oak and the drawers
and bins all work on pivots or rollers
and are most convenient.

J. T. Poulin has joined the sales staff
of Laporte, Martin & Co., Montreal.

Louis Hambly, with Seandrett Bros.,
London, wholesale and retail grocers,
was in Toronto last Friday.

— Emmerton, of Emmerton Bros, gen-
eral merchants, Ripley, Ont., was in
Toronto on Monday on a business trip.

Lady (to groeer boy)—*‘‘Don’t you
know that it is very rude to whistle
when dealing with a lady?’”’

Boy—*‘‘That’s what the guvnor told
me to do, mum.”’

Lady—‘‘Told you to whistle?’’

Boy—*‘“He said if we ever sold you
anything we’d have to whistle for the
money.”’—Modern Groeer. ¢
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Some Interesting Ontario Grocery ‘Correspondence

Ottawa Grocers Object to Fruit Exchange Selling to Consum-
ers—GQ@rocer at Lindsay Experiences Best Season in Years—
Peterboro Merchants Not Troubled Much by Street Peddling—
Strawberry Season Nearing a Close—Good Raspebiry Pros-

pects.

OTTAWA.

July 7—In spite of the weather,
which was not the finest, there was a
larg. offering on the market on Satur-
day morning and the attendance of
buyers was good. As there was no
Thursday market on account of the holi-
day, two days’ buying had to be com-
pressed into one. The feature of the
offering was the quantity of vegetables
on sale. Prices were as_ follows: beets,
40¢ doz:; peas, 25¢ qt.; earrots, 30¢ doz.;
radishes, 4 doz. 25¢; onions, 3 doz. 25¢;
asparagus still holds at $1.00 doz. The
offering of strawbérries was by far the
best yet on view, $1.00 per dozen boxes
being the prevailing figure for loeal ber-
ries. Potatoes are firm at $1.10 to $1.25
per bag. Butter was perhaps a little
stiffer, the price asked being 23 to 25¢
per pound for pail variety. Chickens
brought from $1.25 to $1.75 per pair.

There were 922 boxes of cheese
hoarded on Friday last on the Ottawa
(Cheese Board and all were sold except
220 boxes. The prices were 115 and
11 9-16 as compared with 1114 and 1134
the week previous.

The Dominion Fruit Exchange, Otta-
wa, last week brought large quantities
of strawberries into the city and ran a
large advertisement in the local papers
for three days stating they would sell
retail to any person at 6 and 6l%e per
hox delivered. Needless to remark the
housewife took advantage of the same
and it was necessary to employ five de-
liveries to deliver the fruit, each pur-
chaser having to buy the whole erate of
27 boxes. The retailers feel that thev
have been slighted and are very much
up in arms over the affair. About 80
per cent. of the dealers are buying now
direet from the gardens and leaving the
auction sales to the peddlers.

The marriage of F. W. Forde, retail
orocer and former president of the Otta-
wa Retail Grocers’ Association, to Mrs.
Lizzie Jane Harrison, took place quietly
«n Friday evening. The guests ineluded
only the relatives of the contracting
parties. The groom was supported by
\. G. Johnson, groecer. After the cere-
mony and supper, Mr. and Mrs. Forde

ft on a trip to Old Orchard via Bos-
t'n and New York, and are not expected

me for two weeks.

E. Hunt, a Bank St. grocer, has re-

rned from a trip to the Old Country.

The change in the weather is much
vreater in Ottawa than what one earries

und in his trouser’s pockets.

. g

LINDSAY.
July 6.—Ed. Robson, proprietor of the

West” End- Groeery, had an attractive
vindow this week. He had it dressed

to cateh the eye of the camper and the
tourist. A miniature tent in one corner
dyed excelsior for grass, a water pond,
ete.. as well as a variety of supplies,
were the essentials in this A-1 eamp.

New potatoes made their appearance
on the market Saturday and also in the
grocery stores. They sold at fifty cents
a peck, and a great number of the eiti-
zens, more especially those who are fond
of relishes, bought a peck or two. The
first always seem to be the tastiest.

There has been an exceptionally good
run on strawberries this past week. As
far as the town growers are concerned so
far the crop has been small, but large
shipments have been received from out-
side points. Locally the growers state
that they are only getting one box this
season where last season they got five—
quite a falling off. Some of the grocers
and fruit stores are selling these at
eleven boxes for the dollar, while others
are selling them at fourteen for a dollar.
It does not seem just the right practice
to follow. The grocers would no doubt
benefit if the prices were uniform.

Robson’s grocery store was entered by
burglars the other day, although nothing
of any acecount has been missed. They
entered the cellar through the grate at
the front of the store, but fortunately
the door into the cellar from the store
was securely locked and the intruders
were baffled.

Your correspondent dropped into
Adams Bros.” store Saturday afternoon
and had a brief chat with the senior
member of the firm, J. E. Adams. When
asked how business had been he at once
stated that he had never experienced it
better. ‘‘I’ll-tell you how it goes,’’ said
he. ‘‘A large trade was done in pine-
apples this season. more so than last
year. There was a big demand for the
pines, and of course it naturally follows
that those buying pineapp'es for preserv-
ing purposes also needed the sugar, ete.
Well, it so happened that the season for
pines extended into the season for straw-
berries, and the demand for the luseious
red berries promises to be brisk.. Al-
ready hundreds of boxes have been dis-

posed of. I think that before the straw--

berry- season closes we will have a plen-
tiful supply of raspberries, gooseberries.
ete., so that we are having a splendid
season all round; and it is peeculiar in the
grocery business, as soon as there is a
Jemand in any one line, other lines seem
to take a step forward at the same time.
We have experienced it that way. So
far the fruit season has been a very
bountiful one.’’

Palmer Eyres has joined the ranks of
the sugar shakers and counter hoppers.
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He started in with Adams Bros. Satur-
day, and as it was a busy day he got off
te a good beginning.

PETERBORO.

July 7.—The merchants have not yet
announced the midsummer half holiday
which they extended to their elerks last
year. The latter are looking forward to
it but as yet there does not seem even to
be a rumor of it. All the towns in this
district are having eclosed stores on one
afternoon in the week, the choice being
Wednesdays in some places and Thurs-
days in others.

There was a slight swoop upwards in
the price of eggs last Saturday on the
market. The farmers were asking 20
cents a dozen. .

Bince the cpening of the season for
early fruits and vegetables there has
been a marked falling off in the usual
market offerings. The Grocer’s corre-
spondent has been cbserving the state of
affairs and it is apparent that the mer-
chants are getting a greater trade than
in the past years. The market gardeners
seem to have forsaken their one time
habit of displaying their goods on the
market and are going direetly to the
grocers. The channel seems to have
been diverted and even the practice of
selling from house to house has fallen
off to a large extent. This has been
noticed during the last month in the
case of radishes, onions, new peas, early
potatoes, strawberries, cherries, ete.
There is one faet assured and that is
that Peterboro people receive little or
no opposition from the farmers on the
market compared to former years.

Peterboro grocers had to send out of
town for a large part of their straw-
berry supplies. The warm dry weather
seems to have cut down the loeal supp'y
considerably. The priece has been very
fair and one day last week, R. C. Braund
offered an excellent quality at 14 boxes
for $1. He had no trouble in disposing
of them. This price of eourse did not
prevail and the general quotation is now
ten for a dollar. The “imported berry
seems to meet with more favor than
those grown locally. This has been re-
ported in more than one instance.

J. T. Donoghue, corner of - Rubidge
and Sherbrooke streets, has made de-
cided improvements to his groeery store
both interiorally and exteriorally. He
has been in business several vears and
has now a model equipment for the
handling of general provisions and gro-
ceries. In spite of opposition he is en-
joying a good business and the neat
trim appearance of his place should be
an additional asset. His show cases and
shelves are well arranged from a utility
standpoint and every thing is bright and
inviting. His windows have new awn-
ings and the entire place is a eredit to
the proprietor.

The commencement of the fruit season
is again ealling for an extra supply of
sugar and the grocers state that the de-
mand is showing a slight inerease. Cher-
ries and berries are at present the only
fruits that the housekeepers are buying.
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White & Gillespie invariably have a In connection with the merger of the morrow morning for a month’s trip to i
night show window. They, arrange to principal gum factories of the United the west. He will tour the Canadian 21‘1’::“ Tilzue“
have some kinds of goods on display and States and that of C. R. Somerville, of West to the Pacific coast, take in the Kate ,Rp K::o;
a colored light shows off the goods in a this ecity, a number of men connected geatttille o °f.‘f“°“.' al::l rs"tl“t‘m L:‘ul(a 3 Kite A- Ar
striking manner. It is generally a quiet with the movement were in the eity C?tuy BER.. .. " . 3, John
arrangement but it is so neat and dainty last week. The visitors, who included o & = s Street West ; 4
that it always demands attention. The Mayor Adam Leighton, of Portland, grocery, ?g:w\gilti?éér 'S;Of E:esm:;tk 806 Queen Str
firm seems to have made a specialty of Maine; F. B. Adams, of Portland; couple of weeks in New York City. single horse an
this and it always catches the attention Samuel Graves, of Salem, Ohio; T. Ww. Jas. A. Thompson, confectioner and i,al:d angll rets
of the people passing after dark, whiech. Schwab, of Philadelphia, were enter- wholesale and retail fruit dealer, last \Iﬁnt;) ( g
in the summer time is generally a larger tained at the Tecumseh, and afterwards Wweek made an assignment to T. A. Maciver BI?:B.'
number than during the day. left with Mr. Somerville to inspect the Smith of this city. The creditors’ Co., 33 Bisn

different concerns in the merger. It is ’;‘l‘;f;"ﬁ will be held in Chatham on Sailor Boy, Wi

rumored that Mr. Somerville will be Geo. Dodson, grocer and general mer- thge;i.;r:lo;r(l);:

LONDON. made general manager for Canada of the chant, Highgate, was rece : !
5 | . combined factories, and it is estimated ip marria,;erhfo Miss %dn:c éﬂy‘,ﬂ‘éﬁ'tﬁ 16 ounces. Th
; July 7.—Wholesale grocery trade is  that within three years the business done Tilbury East. price of one ar
fair, merchants reporting orders more 1}y the factory here should be trebled Miss Foster, daughter of Jeff Fostur, ounoed. 38 &
numerous than usual, but not as large. y,der the new regime. grocer, of Leamington, was the win- rise in the pri
Col'ections are good. All staple goods Member of the Retail Groeers’ Asso- ner of a free trip to Muskoka offered o Willi
remain unchanged. The tea market is giation are talking of running an ex- by a Windsor paper, and is now enjoy- picr, succe,eded
firm. Early piekings of Japans are : d 4 ing her holiday. Miss Mary Malott is a month’s e
\ gs P cursion to Port Stanley, on the afternoon | v. Miss Foster’s o) h b ks
about all sold out at one to one and & of the 21st inst., with a moonlight trip (opr b = & Corer 8 place on the gro- Do Roaeees 20
half eent higher than last years. There 53 e3re st 5 cery stafl. did. He hus
GRS [ 3 7 on Lake Erie in the evening. On the Jas. Rutherford, manager of the after the detai
are llu_quulflllnll: _}el fnr ('h_eapvr teas. same day the annual event known as Blenheim mill of the Canada Flour “V 3 Gral
Quotations for California fruits are com-  «‘the grocers’ exeursion to Niagara Mills Co., Limited. since its ineeption, quit ) i t t
ing in. Falls’’ will be held. has purchased the mill from the com- (fd i‘l:l ll:sfr:vse:
Norman MeLeod, whose portrait el e S J invoiei i
photograph is here reprodueced is vice- kerp‘:: Bg;tft\}z:eH}:{lilﬁzfo;gdﬁ‘;:n\iea(r‘sr(l,)gzl;- lliScoullntg Ogﬁoo;l
president and one of the most energetie CHATHAM. Chatham, was married on .Iuné 30 to tailer. He th
members of the Retail Greeers’ Associa- 2¥ ] Donald MecDonald of this city. Miss thing that ev
tion. At the reeent pieniec Mr. MeLeod July '-*_“{‘3 strawberry season is  Verna Meggs has joined the King Fd- of the live Ci
was indefatigable in his efforts to please practically finished. Though busy while ward staff in Miss Hill's place. skt bl 1
th ssoeiation’s guests : < it lasted, it was unusually short. A ; g '
e assoelation’s guests, and to him as . . what is go
. e e ~  good rain last week would possibly . going
much as anyone else is due the sueccess g ’ ; G R 4
of ikat affai S Melood is the olisst have prolonged it. The season, how-  ueo. hogert:
gyeler- Ir. Mr. Meleod 1s the oldest oy.r was late in beginning ; and it TORONTO. his store alw:
retail grocer in the ecity, his two stores, geems as if such seasons, no matter July 5.—Dominion Day brought with seasonable go
when they begin, usually terminate at 4 thv)e b osr pesasih gf thegTor(\)‘nt( A. Hudgin,
the same time every year. The rasp- (pen air Horsep'l’arad Associatio i) trouble with
berry season will open in about a wﬁch many horses b:lon ing to I-l'ro'rj several ecans
week's time. Grower's report pros- ... ..4 thi allied interes%‘;‘sgtooka ;t label th :
pects excellent ; though it is admitted and - obtained Mgy o Agta p:\l ‘,] Ol a8 4
that everything depends on weather o 4. o numBercdp 574 bei )’ncrc e when opened
conditions. Several grocers have 1e- _¢"119 over those of 1 %ng a;‘ lMed:-‘?L were found o
marked that in spe'ls like this, when ol ;rize' i (; ;;tedye? £ Qu 9 immediately
the bulk of business is large and the ?’arkl b'h \laew’rpf)siiv - l'?"etedeenﬁ his high qua
turnover considerable, business is larpe- l’residenyt \:oel' ’“ robi lf 't;:hl' ‘d')‘\ soon diseover
ly confined to special features, and re- ¢4} Ass‘(‘)ciatir.)na Inatixe &l .'tr??('.‘m‘ a superior ¢
gr;l)?rn::‘izlri; g?ﬁg:le"lovfg slgh“;lt,\'. h "}'l(:‘c mereial Horses in Harness,"abspen UT«; now looks at
xplan: 0 ss i ouse- : : v G i
wives are so busy preserving that fam- Zlnld ?glz(?of“:;i \‘:'ggdsb}’\di\ll?:k Fpn.'r"f’f that it reads
ilies] get ‘‘pot luck’ in the matter of pp . CWavioe o G0 caf)turedgth?l‘.d f(;: M\;:(r}e ah&m
meals. : - : s 4 aw
Berry prices were pretty well main- ‘?mgleui}‘i'{re”) an(z he:lll\y dshlvertyh horse against the
tained this year, the lowest being $1.25 “?e P(l)orse' 0‘:" Otz;it’ an "; be l"’""' cers alike ir
a crate. There has been verv little. if * d ';f -ti:tr:\vc.outh g o_pt;n 2 a,"rl’ say that, if {
any, cutting in sugar. Most of that zl;mco(‘her(iutge”‘l‘ir “c r;su(‘ts.wzere('. s overlook to
reported apparently originates in the tl; Nofthl e 9“(. BT 'I"O'(t the minute {
minds of bargain-hunting shoppers. Gro- (c)-d » .‘; Napole U“ﬂ‘cd.(’m;;a“’a ng 1 neithus &
cers here are well satisfied to let a few ks g 'f‘ha[;g 0"",,‘ < “'ll i ("t“ tail CF dnoes
isolated cutters cut, the general con- p:ogérs nf i . lah( eisrag n(()lpen f“ ¥ (*rs“shoul
viction being that they do themselves fh -do,yb B S‘&Ee ]grgel% out '(t say. We
more harm than good. Ae JB ges e'n‘FI.h m. Radcliffe and y they all knc
Groeers and customers alike seem well - = ur}l{nmg‘ eL_\\grg:‘;ers Yler[‘)a Tlie. submit to s
pleased with the improvements in the I(O‘i\d 't the arsr(%r,Y NEMS St; a:‘. 3 0] e, methods.’’
NORMAN McLEOD, quality of jars this year. They are g GaMaecvdvi'nald Zg;ggoramn'A\;ehl?:' Mrs. Goo
First Vice-President of the London Re- ‘n'm-h better packed than fonne::ly and _Fred, R. Barron ; 3, Polly, Thos her store we¢
tail Grocers’ Association, and the 2nd breakages are rare compared with Berrie, 349 Broadview Avenue, and daughters.
Oldest Grocer in the Forest City. ‘35F year, when it was not unusual to King, Robert Glendenning, 114 West- businesslike
have four or five broken jars in a sin- moreland Avenue ; 4, Maude S. K., W credit, as w
. " ., ®le box. Not only this, but a prime Armstrong, 852 Yonge Street, and trade. '
the ‘‘Cash Bargain Grocery,”” at 133 cause of complaint in the old jars Fred, R. Matthews, 509 Youss Btroot frade. The
King street and 609 Dundas street, be- seems, in part at .least, to have teen A similar class opén to fruit, fish and 1s a great h
ing among the best stoeked and most remedied. ~Housewives complain that game dealers showed the following ‘IW. J. Fi
efficiently conduected in the eity. Years "‘{"th 1907 and 1908 jars. after they prize winners: 1, Kitty D., M. Doyle also complai
ago Mr. MeLeod clerked in the store of Mere,s ttle While In nee, it wap im- . 26 Market Strest; 3, Jack, R. A b
e " : , ) = &4 L
Charles Elliott, recently of Elliott, Marr o o" 4t ehed to the lightness of the ngd- g' Ch awl'enpoll_'lt "8{“1' 5%’“‘” but then a
& Co., and now ecolleetor of eustoms for i ¢ : " B axies °r PIes Lros ey she
. N tin used. 'This year the rims seem to Church Street; 4, Jessie, Fred Wood men in that
London. A son of Mr. MecLeod’s, Nor- fit much tighter. lawn, 55 Palmerston Avenue ; commend H -~
man, jun., is also in the groeery business Wilfrid MeCorvie, of the grocery firm ed, Nellie, A. Cosento, 165 Queen St Th 'GR' e
here. of John MeCorvie & Son, leaves to- West. In the single horse and outfit ha;py rocer,
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open to millers and flour and feed mer-
chants, prizes were won as follows: 1,
Kate, R. Knowles, 656-658 Yonge St.;
2, King, A. Armstrong, 263 Pape Ave.;
3, Tom, John Williamson, 538 Bloor
Street West ; 4, Peter, E. D. Gamsby,
806 Queen Street KEast. In class 41,
single horse and outfit, open to whole-
sale and retail provision merchants,
Fred, belonging to F. J. White of
Minto Bros., came first; Don 1.,
Maciver Bres., second ; Dann, White &
Co., 32 Bismarck Ave., third, and
Sailor Boy, Willard & Co., fourth.

Several Toronto bakers have reduced
the size of loaves of bread from 20 to
16 ounces. This is virtually a rise in
price of one and a quarter cents per 20
ounces. The cause is attributed to the
rise in the price of flour.

R. J. Williams, 896 College Street,
who succeeded A. Rily, is satisfied after
a month’s experience, that he made
no mistake in choosing the location he
did. He hustles, and his wife looks
after the details of the store.

W. J. Graham, College Street, was
quite interested in the opinion express-
ed in last week’s Groeer in reference to
invoicing goods at retail prices, with a
discount off for the profits of the re-
tailer. He thinks it would be the best
thing that ever happened. He is one
of the live College Street grocers, who
makes sure that he gets his share of
what is going.

Geo. Rogers, 930, College Street, has
his store always in good trim, and the
seasonable goods in proper display.

A. Hudgin, 198 Dundas St., has some
trouble with his eanned goods. He sold
several eans, which, according to the
label on the outside, were tomatoes, but
when opened by the customers they
were found of a pale yellow eolor, and
immediately returned as bad. Through
his high qualifications as a groeer he
soon discovered that the contents were
a superior quality of pumpkins. He
now looks at the label and is quite sure
that it reads tomatoes, but is not quite
sn sure about the inside. K

MeCaw & McKay make a strong kick
against the system of classing all gro-
cers alike in dealing with them. They
say that, if they, through some mistake,
overlook to meet a weekly payment, in
the minute they are blacklisted. ‘‘It is
neither decent nor businesslike, and re-
tailers should not stand for it,”’ they
say. ‘“We pay our bills promptly, as
they all know, but we do not like to
submit to sueh harsh and unreasonable
methods.”’

Mrs. Goodway, Dundas Street, has
her store well looked after by her two
daughters. They do théir work in a
businesslike manner, and deserve great
credit, as well as a liberal share of the
trade. They read The Groeer, which
15 a great help to them.

W. J. Fitzgerald, Christie Street, is
also complaining about having been put
ov the black list. He thinks the whole-
sale men have a right to get their money,
but they should not ecome after innoeent
men in that ‘‘bull-dog’’ way.

H. R. House, Christie Street, reads
The Grocer, inereases his trade, and is
happy.

THE CANADIAN GROCER

H. W. Smith succeeded John Waddell
on Christie Street about four months
ago. He claims that he has the store
which was the first on that street, and
in which several have made their
‘‘piles.”” By appearances, he will out-
do his predecessors, for he is a work-
er.

STREETSVILLE.

June 7.—R. Graydon, who kept a gen-
eral store here was one of the unfor-
tunates who was burnt out a few days
ago.

E. Goodison & Co., have been in Can-
ada for 35 years, and conduct a general
store business and earry everything from
a needle to such articles as pianos, bug-
gies, eream separators, ete. They take
in large quantities of butter in exchange
for goods, with which they supply gro-
cers in Toronto. There are four gen-
eral stores here, and if it is possible
for one to handle a larger variety of
goods than the other, it is this firm that
takes the cake.

F. W. Morgan is mayor of the town
as well as a merchant. He also carries
so many lines that it would be easier to
name what he does not carry than what
he does. His store was considerably
damaged by the fire and had a narrow
escape.

C. H. Falconer has the store which
was established by his father about 40
years ago. He was born here, where he
spent all his life, and therefore knows
all about his business, the town and the
country surrounding.

Fred Ward’s business has not yet
developed into a department store. He
does not carry everything but devotes
his attention more to fruit, ice cream
and other delicacies. With the assistance
of his wife and daughter, he has very
little reason to worry.

BRACEBRIDGE.

July 7.—Lazzare Bros, of Toronto,
have opened out a wholesale and re-
tail fruit store in the Tremble Block.

‘“Jimmie’’ Reid, the star home player
of our lacrosse team had his knee bad-
ly hurt in a championship game on Do-
minion Day, making Armstrong &
Gillespie short handed.

Kirk Bros. have a beautiful window
display in the nature of camp supplies.
The window shows an expert hand be-
hind the scene, and reflects great credit
on the trimmer.

Monday last seemed to be travelers
day in our town as no less than nine
called at one store. Its to be hoped they
all secured good orders—at any rate
they seemed to be happy.

A heavy tourist invasion is looked
for from now on. Most of the leading
hotels and large summer homes have al-
ready received applieations for rooms.

Hutchison Bros., groeers, lost a valu-
able delivery horse on Friday last. ‘‘Old
Duffy,’”’ was a general favorite and the
above firm have lost a faithful servant.

The strawberry, on account of the big
crop, found its way into nearly every
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household this year. The price—95
cents per dozen boxes—was the lowest
reached in this section for some time.
Last year a great many pecple and mer-
chants got badly left on account of the
short season and high prices.

The account of the London Retail
Grocers picnic in the last issue of The
Grocer is making itself felt in our town.
Already some of our leading merchants
and clerks are talking of having one.
That’s right boys, go ahead and get up
a good one; the grocers need the outing,
but don’t forget The Grocer eorrespon-
dent in thc invitation list.

HAMILTON.

July 7.—Business seems to be getting
in pretty good shape. Groeers report
rushing trade in fruit and sugar which.
while not showing so much profit as is
made on some of the cereal lines it
shows a little, keeps them moving and
consequently there is less grumbling to
be heard.

Wholesale grocers say things are boom-
ing both as to sales and colleetions, and
that city trade never was better. We are
advised that strenuous efforts have re-
cently been made by the local houses to
make arrangements with the manufac-
turers to ensure better profits for the re-
tailers.

STRATFORD.

July 7.—Farmers on the market on
Saturday last, reported that as yet, lit-
tle or no hay has been ecut, and it will
probably be about a week vet before it
is commenced. They also state that a
good rain at the present time would be
of great benefit to the grain, as well as
the hayerop. All the usual farm pro-
duets were in abundance, especially but-
ter, eggs, potatoes and chickens. Instead
of taking a downward drop as expeeted
eggs and butter seem to be getting dear.
er. Each of these sold at 20e, and were
present in large quantites. Potatoes
brought from 75¢ to 90e, and chickens
from 50¢ to 80e.

The outlook for small fruits is said
to be the best that this seetion of the
country has experienced for some years.
Raspberries and cherries will be the next-
small fruit to come in. Cherries will
not be forward in any large quantities
for perhaps a week yet. Raspberries are
well in the blossom and should ripen
quickly under the present weather. They
will do even better than the cherries,
some growers of the latter, reporting
that the early cold weather seemed to
have caused quantities of the green cher-
ries to fall from the trees. Plums will
make a fine showing, if nothing happens
to interefer with the present outlook.
Here again are reports of plums falling
from the trees, but the loss in this way
will be atoned for in the improvement
in the fruit that remains. Gooseberries
are likely to be a very large crop; red
:\lxsr;ants are expected to be abundant




The strawberry seasm in this leeality
is practically ended. Although it has
been a very heavy one with most groeers.

Business has been very brisk this last
month, the June sales of this year, in
many ecases, far exceeding those of last
vear with most merchants; and the
prospeets for the next few months are
brighter still.

INGERSOLL.

July 7.—This week will witness the
passing of the strawberries. The erop
has been a bountiful one, probably the
largest in years in this seetion, but only
for a day or two did the prices get down
to those of a few vears ago. Consider-
ing the great quantity of berries thai
were available the priees were eompar-
atively high. There was probably never
a time when the weather was more fav-
orable and the fruit on the whole, of
such first-class qhality. The periods of
rain and sunshine last week, however,
had the effeet of ripening the fruit un-
usually fast, and this faet alone was re-
sponsible for a drop in the price for
which housewives had anxiously waited.
The drop ecame when the growers found
it necessary to market their fruit as
quiekly as thov eonld get it gathered.
For a couple of days seventeen boxes
were sold for a dollar, and a few lots
sold at 20 boxes for a dollar. This state
of affairs however, was the exeeption.
This week the supply has gradually
dwindled down and the price is again
back to ten cents per box, with only a
fair demand.

It is felt that the Retail Merchants
will receive favorable treatment from the
eouneil in regard to their request that
peddlers and hawkers and others doing
a transient business in the town be ecall-
ed upon to pay a higher fee than former-
lv. This matter was recently earried
before the eouncil by a very influential
deputation, and at the time they were
given to understand that their griev-
ance would receive careful consideration.
The finance committee of the eouncil in
reporting at a meeting this week in-
strueted the elerk not ““to grant a license
to sell by publie anetion on the market
square or anywhere in the corporation
until sueh time as the counci! have eon-
sidered the request of the Retail Mer-
chants’ Assoeiation.”’

Interest in the Retail Merchants As-
soeiation eontinues to grow. The mem-
bership has been augmented and the as-
sociation has taken up many questions
by which they should profit as a whole.
There has been mueh important work for
the association during the past couple
of years, and the only regret is that
the same enthusiasm and earnest disposi-
tion, which now prevails, was not mani-
fested months ago.

Large quantities of new potatoes are
now being earried by the groeers. The
demand for the old ‘‘spuds’’ is grad-
ually falling off, as the new ones are
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coming in. The ruling price is 50 cents
a peck.

GALT.

July 7.—Trade conditions in Galt are
unusually brisk just at present. Gro-
cers and merchants in other trades re-
port that business is exceptionally good.

Galt now has a Wednesday market,
whiech 1s largely patronized. Straw-
berries still remain high in Galt, the
price not yet having fallen below three
boxes for a quarter. Just why this is
cannot be understood. The crop was an
abundant one, while it lasted. New po-
tatoes are worth 15¢ per quart; new
cherries 15¢ per quart; new peas 40e
peek; butter and eggs 20ec.

The Board of Trade and Retail Mer-
chants’ Association reeently tendered a
complimentary banquet to Allan Deans
and Hugh Walker, who formerly con-
dueted the Red Front grocery store. The
banquet was attended by a representative
cathering of business and professional
men, all of whom referred in eulogistie
terms to the guests. They were present-
ed with silver-mounted fountain pens.
They have closed up business in Galt,
Mr. Deans having accepted a position as
traveler with a Toronto firm, and Mr.
Walker goes to Paris. Their former
premises will be occupied by Frank
Chapple, stationer.

The retail merchants’ pienie will be
held on July 22nd this year. The pienie
was exceptionally suecessful last year.
and the ecommittee in charge state that
this year’s will be even better.

Jas. Clay, proprietor of the grocery
of that name, reports that business in
his seetion of the town is particularly
good just at present.

Grocers state that many housewives
are doomed to go through the winter
without the usual supply of preserved
strawberries. ‘‘These peop'e,”’ said a
grocer to your ecorrespondent, ‘‘won’t
buy berries now. They imagine that if
they wait until the last minute they will
be able to get berries for five cents a
box. But they won’t.”’

THE TRADE SITUATION.

The fact that trade conditions in Can-
ada are improving rapidly is shown by
the government returns to hand for the
month of May. Gratifying increases in
both imports and exports are observed
and indicate that the trade has prac-
tically recovered from the depression
which set in during the fall of 1907, and
is now almost equal in volume to the
high record set two years ago.

Tmports for the month totalled $28,-
060,076, an ncrease of $5,183,547 over
May of last year. For the first two
months of the fiscal year the ‘imports
totalled $50,592,549, an increase of $7,-
792,625 over the corresponding period of

last year. The customs revenue for the

month shows an increase of $670,000.

Exports of domestic produce for the
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month totalled $15,810,207, an increase
of nearly two millions. For April and
May the exports totalled $27,673,004, an
increase of $2,471,704. The total trade
last month, including coin and bullion,
amounted to $44,911,726, an increase of
$7,029,650. For the first two months of
the fiscal year the increase in the total
trade has been $11,457,926.

GROCERS’ EXCHANGE NOTE.

P. Marrin, Winnipeg, extended an in-
vitation to the Exchange to meet in the
Manitoba ecapital in 1912, during the
Selkirk Centennial Exposition. The in-
vitation was unanimously accepted.

Alexander Foxton, Brockville, has dis-
posed of his property on King Street
west, eomprising grocery store and ad-
joining residents, to W. M  Osborne,
who has also purchased the complete fix.
tures, fittings and stock-in-trade. Mr.
Foxton and his son; Edgar, purpose mov.
ing this month to Detroit, Mich., where
the latter has already accepted a good
position.

The St. (‘atharines Cold Storage and
Forwarding Company have received sat-
isfactory returns from the shipment of
strawberries that went from there to
Winnipeg last week. The fruit arrived
in good condition and netted the grow-
ers $1.85 per erate. A consignment of
cherries were shipped by the company to
Winnipeg this week.

TRADE WITH THE BARBADOS,

E. H. S. Flood, Canadian Trade Com-
missioner in the Barbados, points out
that Canadian manufacturers of con-
densed mi'k should loock to trade with
those islands. He says:—There was an
inerease in the importation of condensed
milk into Barbados last year, and gen-
erally throughout the West Indies an
inereasing quantity fs being annually
imported. The attention of Canadian
companies putting up this article should
be directed to this market. By referring
to the blue hooks, it is found that the
import into Trinidad last year amount-
ed to £22,029; in Demerara, £12,331; and
in Barbados, £4,097 making a total of
nearly £45,000 for these three prineipal
colonies. At present Great Britain sup-
plies the bulk of this trade.

Nairn & Jackson, grocer. Moose Jaw,
Sask., have so'd to W. J. Moffat.

Heetor Cote, general merchant, Cavig-
nae, Que., is offering a compromise.

Creditors of Geo. Hassan, general mer-
chant, Tweed, Ont., met on the 8th inst.

Assets of St. Laurent & Freres., oen-
eral merchants, Grand Street, Esprit, are
sold.

The assets of T. Lecourt & Co., gro-
cers and liquor merchants, Montreal are
to be sold by tender.
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Business Conditions Affecting Western Grocers

Strawberry Crop in British Col umbia Not as Large as Was An-
ticipated—Pacific Coast Canners Object to Fishing Regulations
—New Winnipeg Store Adoptinz Novel Methods—Building Pro-

gress in Prince Rupert.

VANCOUVER.

July 6.—Loeal eggs are advancing
slightly, being quoted at 32¢ and 33c
wholesale. Eastern candled stock are
also slightly higher, being quoted from
25¢ to as high as 27e.

There will not be as much preserving
done this year as in former seasons.
Strawberries have not been as plentiful
or as cheap as the housekeeper would
wish. Just now the rush is on apricots..
(tenerally speaking, the fruit demand is
very strong, although warm summer
weather has not prevailed yet to any
oreat extent. One merchant for instance
handled nine ears of fruit on Saturday
and Monday, which is going some.

Now that orders are being placed for
Japanese oranges for the trade next Au-
tumn, the provineial government is mak-
ing publiec what it will do in regard to
their importation. Notice is being given
that all oranges found to be infected with
San Jose seale or other scale insects will
be dealt with in the same manner as im-
portations of apples found to be similar-
ly infected, that is either the consign-
ment will be returned to the point of
shipment or destroyed here.

The factory of the Kootenay Jam
(‘ompany, at Nelson, has started opera-
tions for this season, the first boiling tak-
ing place on the oceasion of the visit to
that eity of Premier McBride this week.

Having aceepted another position, H.
T. Goodland has resigned the manage-
ment and seeretaryship of the Chilliwack
Canning and Preserving Company. He
has been sueceeded by J. H. Ashwell,
who has been foreman in the factory.

Rev. G. W. Taylor, who is in charge
of the Dominion biological station at
Nanaimo, has been suceessful in hatehing
the eggs taken from some of the lobsters
which were reecently brought to this coast.
The suceess of this experiment shows
that the waters of this distriet are nof
foo eold. It also points to the feasibility
f earrying out a suggestion that has
heen made, namely, that instead of at-
tempting further importations of adult
lobsters, the eges only should be brought
o this coast and artificially hatched.

R. H. Frisby, of Chieago, designer of
packing houses and cold storage plants

as gone north in the interests of the
(anadian Fish Company to start the con-
struetion of the first of the company’s
buildings near Prince Rupert. The prin-
“ipals in this company are J. W. Stewart
railway eontractor; James Carruthers, of
Montreal; and Andrew Kelly, of Winni-
peg, president of the Western Canada
Flour Mills Company. George H. Col-
lins, of Vaneouver, the managing .direc-
tor, has returned from an extended visit

East in econnection with business of the
company. The investment altogether of
the company will be about $500,000, the
intention being to handle all the varie-
ties of fish caught.

When Hon. William Templeman pass-
ed through this city on his way from
Ottawa to Vietoria, he was interviewed
by the canners here, as well as by repre-
sentatives of the white and Japanese
fishermen on the Fraser river, who pro-
tested against the federal regulations
governing salmon fishing on this coast.
Under the new law a 42-hour close sea-
son is to be inaugurated on the Canadian
side, while on the American side, the
period is only 36 hours. The point is
that all the salmon pass through the
American waters on their way to the
Fraser, and the six-hour advantage is
too mueh. It was also impressed upon
Mr. Templeman that the old fishing
boundaries on the Skeena should be re-
sorted to in preference to the cireum-
seribed area in the new regulations.
Promise was made that the matters
would be taken up with the department
at onece.

PRINCE RUPERT, B.C.

July 6.—Now that the lots have beern
sold, purchasers are beginnire to erect
buildings in different parts of the town.
The Prince Rupert Opera Co. are erect-
ing a two-storey building and base-
ment on the corner of 6th St. and 2nd
Avenue. The basement to be used as a
barber shop and billiard hall. The
ground floor will be divided into six
stores and the top floor will be used as
a music hall. Another two-storey
building 50x100 is going up on the
corner of 6th St. and 3rd Ave., also
a building with 150 feet frontage on
3rd Avenue between 6th and 7th Sts.,
is to be complted before the first of
September. This promises to be the
centre of the business district for some
time, although at the time of the sale
it was generally conceded that near
McBride St., seven blocks further east,
would be the .starting point of the bus-
iness district. This change is caused
bv outside speculators booming the
prices near McBride St. amd forcing the
business men now here, out of the ticld.
Consequently after the sale the mer-
chants here decided on at once start-
ing a centre around Sixth Street and
Second and Third Avenues, and it looks
as if property in that section would be
more valuable than that farther east.

Since the recent sale the railway
company have disposed of about $40,-
000,000 worth of property to people
here. Besides there has been a large
turnover by people that bought at the
sale. There is no great influx of people,
which is a good thing for the town, as
it is not desirable that there should
be any great boom until the railway
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has arrived. If there were a boom
now, a slump would follow, which
would give the town a set back. As it
is, it will move along slowly until
such time or conditions warrant it
in taking its place with any western
town, so far as prosperity and oppor-
tunity goes.

WINNIPEG.

July 6.—Considerable gratification is
being expressed this week among retail-
ers and consumers regarding the quality
of the watermelons that are on the
market at present. Retailers elaim that
they never before handled such large
melons and rarely have they seen so
many of such good quality. The flavor
is particularly delicious and pienicers
who are aware of the faet, care very
little for the sandwich basket, if there
are a few melons provided. Everybody
is eating watermelon just now—it seems
to be the craze and the State of Georgia
has snddenly become famous for the
produetion of this toothsome fruit.

A ‘“‘new system’’ store which proposes
lo develop into a general depariment
store business has been opened on Main
sireet recently. There are about twen-
ty-five local men interested in the con-
cern of which J. E. Thomas, formerly a
retail hardware merchant in the same
site, is manager. The sysiem in opera-
tion is quite unique and it is elaimed
that it is the only one of its kind in
Canada. The front of the store is
equipped with display boards to which
articles are fastened with numbers and
prices attached. The walls are fitted
with shelves upon which groceries are
placed as samples ‘with numbers and
prices also attached. The eustomer
chooses the articles desired and submits
the numbers and prices on printed order
slips whieh are eonveniently placed on a
desk at the entrance. About half-way
back a counter runs across the store
from wall to wall, and behind this the
stock of goods is kept from which the
orders are filled and delivered.  The
management have been encouraged with
the extent of the trade thus far, and
seem to be satisfied that the ‘‘system’’
will be a suceess. Ii is said that many
such stores are in existence in the larger
United ‘States eities.

A sample of wheat measuring about
24 inches and well headed out, was on
exhibition yesterday, from a farm near
Glenboro. Manitoba. The heads are
long and healthy, and the number of
stalks from the one root indieates that
the erop is well stooled out, and -very
heavy. The crops all over the distriet
are said to be similar to the sample, and
they are also said to be two or three
weeks ahead of what they were this
time last year, and the prospeets are of
the best.

A gentleman who represents one of
the largest - flour milling eonecerns in
Towa was in Hanley, Saskatehewan last
week, arranging for the erection of a
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250-barrel flour mill. This company does
an export business which they consider
could be successfully handled from any
town on through lines in the West. A
statement was made by the representa-
tive that the central States were not
produeing wheat which was popular on
the export market, and that Western
Canada would see an influx of millers
from the States, who recognize the su-
perior quality of Canadian wheat.

The Ontario and Western Co-opera-
tive Fruit Company is the name of
uew corporation promoted by John B.
Berry, a farmer and capitalist, and J.
W. Jones of this eity. This movement
is an evidence of the ever inereasing de-
mand for fresh and cheaper fruit, the
market for which is limited in Western
Canada. The company is arranging for
a warehouse here to which fruit from
the Niagara distriet will be shipped, and
from here distributed to branches
throughout the West. The promoters
also purpose to ere¢ct a canning factor)
on the Niagara peninsula where all
kinds of fruits and vegetables will be
canned and jams manufactured. These
goods will be shipped under a single
registered brand to the Winnipeg ware-
house. It is expeeted that Niagara
strawberries will arrive shortly at the
instance of this organization, and al-
though Toronto fruit prices will not
prevail yet they propose to reduce the
present Winnipeg prices considerably.
This company which is to grow, ship
and dispose of its own fruit is to be
ineorporated with a paid-up capital of
$100,000 and with power of extension
from time to time. Berry and Jones
have disposed of considerable stoek in
a short time by means of a thcrough
canvass of influential fruit growers. A
trial shipment of Niagara strawberries
was made last week to test their dura-
bility. and it proved quite satisfactory.

R. L. Waugh has moved his grocery
stoek into his new store on Sherbrooke
street, one block east of his old stand.
The trade has been greatly facilitated
owing to the extent of the apartments,
and the immediate street car connee-
tion.

A sad case of drowning oeceurred on
Sunday, June 27, when W. J. Thomp#
son and Samuel J. MeCaughey, two
young grocery eclerks were drowned in
the Red River while out eanoeing. Both
of the young men came from Ireland
about three years ago, Thompson com-
ing from Londonderry and Me(Caughey
from Dublin. They have been elerking
in groeery stores sinee their arrival in
the eity. Mr. Thompson was first en-
gaged by MeDowell & Grant, and for
the past few months he had been with

H. Stone. Mr. MeCaughey was in
the employ of Moffat & Douglas during
his stay in the city. As an evidence of
the esteem in which they were held by
their many friends a very large cortege
followed the remains to the eemetery
in the north end of the city on July 1.
Both were very popular with their em-
ployers and fellow-workmen and much
grief is felt over their loss. A message
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of sympathy and eondolence was eabled
to each of their homes in the old land
where the parents of each reside.

REGINA.

July 6.—Both of the local fruit Louses
received a car of Vasho Island straw-
berries this week, which are moving very
freely into eonsumption, as are all fresh
fruits.

There is not much change in the gro-
cery business, and everybody seems to be
wearing that big smile that will not eome

“off, on aceount of the crop prospeects.

S. C. Burton, manager of the local
branch of Cameron & Heap, Limited,
left last Tuesday for Fort William. He
will be gone about three weeks or a
month. Mrs. Burton accompanied him.

SASEKATOON.

July 6.—The Early-Wilton Fruit and
Produce Co, have opened premises in the
old stone schoolhouse on 3rd avenue.
The property has been purchased by
them. The manager is J. H. Early.
J. W. St. John and C. H. Spencer are
traveling for the ecompany, in which
they are interested.

Codville & Co., wholesale grocers,
Winnipeg, are negotiating for a ware-
house site in the wholesale section north
of 23rd street.

J. F. Cairns had an attractive display
in one of his windows this week. A
tent with the necessary outfit for eamp-
ing was placed in the background. In
front was an appetising assortment of
dainties caleulated to make the outdoor
life a pleasant one.

MANITOBA MARKETS
Corrected by Telegraph.

Pointers:—

Advanees.—Lemons and ereamery but-
ter.

Deelines.—Rolled oats.

New Goods.—Apricots.

Low Stock.—Canned raspberries.

Winnipeg, July 8, 1909.

The ecountry generally has been re-
freshed with good growing weather dur-
ing the past few days. The West is
peculiarly known for its varied atmos-
pherie conditions. The days are bright
and keen and often hot, while the nights
are eool. Rains come suddenly and just
as suddenly it is dry and bright again.
It is due to these varied extremes that
the country bears for a few months of
the year such luxurious vegetation. The
wheat that feeds the millions is develop-
ed rapidly by means of the congenial
climate of the western plains. It is in-
teresting to note how the short brilliant
season stimulates the business life of
Western Canada. With the keenness of
the climate there seems to be developed
a keenness of business activity. Every-
body and everything is active. For the
summer months at least, the great active

commercial spirit seizes the whole West,
which is resulting in the rapid develop-
ment of the country in every phase of
its life. This condition of things is nee-
essary in order that the country might
attain the ideal which is cherished in
the hearts of her citizens. The prolonged
period of winter is not econducive to
development, but many of the inconven-
iences of that season are being dispensed
with by means of the precaution taken
in the alternate season of the year. We
as citizens of the West are called upon
to make a country by boiling down
twelve months work into six months at
most, and there is no alternative, but
to face the situation and ‘‘live faster,”’
making use of the congenial period which
is nature’s greatest asset to the wonder-
ful eountry of Western Canada.

The wholesale trade is somewhat more
active this week than last. Collections,
however, have declined slightly, which
indicate that heavy eollections will be
made in the fall of the year. The loeal
retail trade js also better than last week.
Perhaps the holiday contributed largely
to the revival. The market is quite fea-
tureless. Lemons have made a sharp
advance and ereamry butter is firmer.

Rolled oats, which have maintain-
ed a high price for some time, are deeclin-
ing. Fresh fruit and vegetables and
summer drinks are selling heavily.

SUGAR. — The preserving commodity
is much in demand. The prices are rea.-
sonable in eomparison to those of one
vear ago.

\luulh al and B( granulated, in bbls
in sacks
)-Ilnw in bbis. . e a
in sacks NPORN & R PR
“:llw- eburg, in bbls

in sacks S
B.C. gunnies gnnulutmL 5188 to huh per e cwt .
o 5.90's

icing .....
bar sugar.. .. R
e ing sugar, in bbls ........
in boxes
in small quantities..
I'nwl- red sugar, in h}»ln
y in boxes.....
in small n|uun( ities
I‘ll'np hnrvl in M»ln
in 3-bbls
in 100-1b. cases

MAPLE PRODUCTS. — The demand
for syrup has declined considerably. The
following prices prevail :—

T R L A

9

Sugar, per b
Syrup, fullnna gnlni to case, |-

1 doz. to case,
3 i 2 doz. to case,

RICE AND TAPIOCA:

Sapan rice, per b . 0 (H;
Patna rice * b L 004}
Rangoon rice, per 1b s 0 035
Tapioca, per ib - 0om

FOREIGN DRIED FRL'ITS The
market on raisins is \wakm. due
to the late arrivals which are be-
ing pushed off. The superior qual-
ity of the new currants and apri-
cots will keep the price firm. Peaches
are weaker at present, and they are be-
ing sold in a few houses for 7 cents.
Mm) rma Mulunn numm uncleaned, per 1b

cleaned, per 1b..
\rllo-m‘ln rnmmu f.0.8. per case,
selects

layers : 28n.... %
California raisins, (hmne M'l'dﬂl m l b, xm kqu

ras, i
Pears, perlb. ......
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Apricou lundlrd.

choice, pe
Plums, black pitted
Nectarines, per lb..
Dates, new, per Ib..
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POT A}
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QUAKEF

Family size. . .,
Quaker
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Raisins, 3 crown muu“mela. per, Ib..
Prunes, 90-100perlb.................

“

Silver prunes
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choice.perlb 7 Byt
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Dates, new, per lh

SYRUP AND MOLASSES

Syrup “C rown Brand,” 2-1b. tins, per 2 410/ case
5-1b. tins, per %
10-1b. tins, per ’
20-1b. tins, per 2
fbarrel, perdb. .. ......c000n000a
Sugar Syrup, pe-r b,
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An Attractive Window

Beaver Brand, 2-1b. tins, per 2 doz. case.
h “ 1 “

10

20
Barbadoes molasses in }-bbls., per gal..
Porto Rico molasses in §-bbis., per gal.
Gingerbread molasses, } bbls., per gal.
New Orleans molasses, § bbls., per gal ..

POT AND PEARL BARLEY.—These
prices remain quite firm and the market
is good.

Pot barley, per sackiy! AN PR S e 70

Pelrlb‘rey per sack A 90
per § sack 05
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QUAKER OATS:—

Quaker oats, 36 packages
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3“"‘" toasted cornfiakes, 24 pkgs
mjohn lui-ea.ktut food 18 DECI .
rice in bl

BEAI\S.—The supply is very low.

3-1b. picker, per bushel
Prime white, per bushel. .

ROLLED OATS.—The price is declin.
ing in oats. It may be only temporary,
however,

Rulled oats, &) 1b. wkn pers()lba 25
80 i
8 . 2%

CORNMEAL.—These prices are firm-

er this week.
C nmmeul perwk

o pnr lt (10 10's)

NUTS:—

She lln d Wnlnuls. in boxes, per lb
small lots, perlb..

Almrmdx in boxes, perlb..
small lots, per Ib.

H.
the Prism Glass is Worthy of Notice.

HO!\'EY

GREEN FRUITS AND VEGE.
TABLES.—The Black Arkansas apples
are on the market in limited quantities.
The price is rather high for heavy trade.

]

or doz......
, per case.

Celery, Florida,
Tomatoes, Flori
Lettuce, per doz
ll}ulinhes, per doz.

Bananas, per bunc!
Strawberries, per case, 24 qts
Pineapples, per crate,
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Stone’s Store, Winnipeg.

gpla Black Arhn-n
Rhubarb, per bo:
M.ermelom. per "do

CANNED GOODS. — Raspbemes are
low in stock.

g
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Potted meats, {'s, per doz 05
Veal loaf, r 1b., per doz 12
s 1b., - 23
Ham loaf, } Ib.,, 135
s . 23
Chicken loaf, , - 125
- Ih. ** 350

Lunch tongue, 1's, per doz 3%
Sliced smoked beef, }-1b. tins, per doz 155
£’ o 11b. tins, %4 26

v i 1-1b. glass, 245
English brawn, 1's, per dozen 160
4 A e 27
Cambridge sausage, 1's, per dozen 18
08 i 2's, o 315
Geneva sausage, 1's, per dozen 20
- = s, T 365
Boneless pig's feet, 1's, per dozen 165
v o "y o 275
Launch tongue, 1's, per dozen 3%
_¥ i 2 s, s . 6 60
Paragon ox tongue, 1§'s, per dozen 73

BUTTER.—The market is stroneer on
the ereamery produet. This eommodity
has been of excellent quality for several
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weeks, and mueh of it is shipped from
distant out-lying points. The price is
22¢ per lb., this week. The dairy is job-
bing at from 14¢ to 15e at present.

TUBS.—The following declines of last
week are still maintained.

my customers I have always
very hghly appreciated, hoping
for a continuation of that pat-
ronage, and with the ecompli-
ments of the season and my best
wishes for a happy and prosper-

Eddy's tubs, No. 0, per dozen. .. > 10 40

= %

“ 3 “
nests of 3, No. 0, 1, 2, per nest
= , No. 1,2, 3, per nest

4, No. 0,1, 2,3, pernest..

EGGS.—The supply and demand is
about on a par at present.
has been in exeess of the supply of Man-
itoba fresh laid. The price is up still at
the 19-cent mark. :

Method of Instituting a Retall Cash System

Brantford Grocer Educates Customers in a Diplomatic Way to
the Advantages for Them in Such a System—S8ends Out Cir-
cular Letter Explaining Why He Makes the Change—A Second
Letter Tells of the Success Attained.

Brantford, July 6.—Difficulty in in-
stituting the eash system in the retail
store has been the experience of many
a merchant. How to go about it, has
been the question and few have the
nerve to ‘‘take the leap.”’

““We couldn’t possibly do it,”’ has
been a frequent remark from numerous
retailers. ‘‘It would ecause us to lose
some of our best ecustomers, who get
eredit, but are sure payers.”’

There’s where the rub has been, and
merehants are now alive to the faet that
diplomaey is a neecessary qualitieation if
one sucecessfully adopts ‘he cash system.

You cannot say to all your customers,
‘“We have decided to sell our goods for
cash only and if you want them you have
got to pay us the money on the spot.”’
That would be disastrous to the good
eredit customer. He would in all prob-
ability resent such a statement, and be-
cause of your ‘‘impudence’’ leave the
store and buy elsewhere.

The Diplomatic Way.

Fred Corey, a Brantford grocer, has
established the cash system and claims
his method has been successful. He
went about it in an inoffensive way by
educating the public on the advantages
they would be able to seeure providing
they paid the cash. He showed them
by ecireular letters how they were in a
position to save money if they purchased
for eash only. His first letter was dated
January 11. 1909, and read as follows:—

““To My Customers:

““I have. after very ecareful
and mature eonsideration, come
to the eonelusion that I will be
able to do much better for my
customers by selling for ecash
only; this will enable me to buy
exclusively for eash and will
result beneficially to both my
customers and myself. It seems
that no matter how judieiously

or how carefully goods are sold
on credit, a certain pereentage
of loss is sure to oeeur; the
main losses arising from this
souree are made up by the high-
er prices charged for goods by
the wholesale establishments, to
stores that conduet their busi-
ness under the eredit system:
losing all discounts, ete., all of
which badly handicap the gro-
cer earrying on his business un-
der this system from giving his
customers the lowest eash
price that they should re-
ceive and to which they
are entitled. Consequently
over in the purchase of goods
with my business on a ecash
basis a fair trial, commenecing
with the First of February next,
and I am sure the results will
prove to be beneficial both to
my customers and myself, after

which date kindly do not ask for

eredit as it would be a painful
duty to have to refuse it.
‘“The amount of book-keeping
and other detail wory that is
necessary in conneetion with the
running of aceounts is also
quite a serious handicap; means
the loecking up of funds which
I should have on hand to turn
over in the purchase of gods
for the benefit of my customers,
and means a consequent heavier
expense as well as a certain
ratio of lose to me. In faet,
with my business on a ecash
basis, T can buy more cheaply
and my customers will all reap
the benefit, while I shall do
everything in my power to see
that the same efficient service
is maintained in every respect
in the future as in the past.
‘“Thanking vou for past pat-
ronage, which. I wish to assure
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The demand

ous New Year, I am, yours re-
speetfully, Fred Corey.”’

Results of the Trial

In a cireular letter mailed to his eus-
tomers on March 10th, Mr. Corey ex-
plains how doing business on the cash
basis worked out after one month’s
trial. He says:—

““‘Dear Friends:

‘“ After carrying on my busi-
ness upon a cash basis for only
one month. T am mueh pleased
to be able to say to my cus-
tomers, both old and new, that
that T have sueceeded beyond
all my hopes; my business at
this early date being ahead of
what it was while earrying it on
under the old eredit and ecash
system. This splendid result
could only be achieved by the
loyalty of my old ecustomers,
and I wish to thank them all
most sincerely, and I also wish
to thank my new customers for
their support and encourage-
ment.

‘“The placing of my business
upon a eash basis has enabled
me to both buy and sell at a
much ecloser price than former-
ly, whieh is a distinet advantage
to my customers, and it is this
same system that has made the
big departmental stores the sue-
cess they are the world over.. T
can now do much better for my
customers and those who may
favor me with a trial order, than
others who earry on their busi-
ness under the old system.

“ Again thanking you all, and
hoping for a econtinuation of
vour valued patronage. I am,
Yours truly, Fred Corey.”’

Mr. Corey has splendid facilities for
doing a good business. He has an at-
tractive store,” hoth exterior and inter-
ior, and it is fitted up with modern eon-
veniences.

It will be interesting to follow Mr.
Corey’s progress under the new method
as it pertains to a subjeet, which at the
present time is a very much alive one.

The vital study for the employe is
to learn everything touching his position
quickly and thorouglily. to adapt him-
self as nearly as is mn power to the
demands made on him, to catch the pace

-of the workers about him, be it fast or

slow, and to accommodate himself in
every thought and aection to the stan-
dards of the department as he finds it.
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QUEBEC MARKETS

Montreal, July 8, 1909.

Interest centres this week in the can-
ned goods situation. New salmon prices
are quoted, and are below those of last
year all along the line. They are, gen-
erally speakmg, acceptable to the trade.
There is a drop of $1 a case in the price
asked for Fraser river sockeyes. Stocks
of salmon are being cleared rapidiy, and
it is likely that there will be consider-
able buying as wholesalers clear out
their warehouses. Some jobbers are now
taking orders for tomatoes, corn, peas,
beans and strawberries, new pack, and
are guaranteeing prices against decline
vntil delivery. The figures they are ask-
ink will be found in the canned goods
market. Sugar is steady, with orders
large and frequent. Moiasses is also
steady. Lard, pure and compound, has
been advanced Yje, while pork is up $1.

Second erop Japan teas are now being
picked, but first shipments will not be
here for some time yet. Dried fruits
continue interesting, but there have been
no marked changes in the situation since
last week. Ginger is reported firm.
Beans continue high. Peas are exceed-
ingly searce.

Collections are fair. Business as a
whole is showing some improvement.

SUGAR—A steady market, and good
demand make sugar of more or less in-
terest to the trade. Sales are heavy,
espeecially eompared with those made
during the past month or two, when there
was practically nothing moving. The
rapid approach of the preserving season
is almost entirely responsible for the
large orders now coming in from all
sections.

CIRR TI - .o toihsieaiais o s iiosshin/one oo non e

5 455
B R o s /s 5055 s a5 aon b vibei s iaisg 465
o Imperial 42
o Beaver ....... 420
l’unu lulnp lmxm\ L R R 545
50 1bs. ..
DRI As s+ 555005 ns

Re: tl ‘k'll boxes...........
Crystal dmumnda. bbls. ...
100 1b. hun -8

P B i s e ra s bR 5556

2%1b. 575

” - 51b. cartons. 5 37}

E xtra xrnuml bbls. . R 5 00
50-1b. boxes. . 52

" 25-1b. boxes. 540
l'u\nlnn 0 R ey 4 80
50- 5 00

Phoenix 455
Bright coffee 4 50
No, 3 yellow .. .. 4490
o5 B 430
No.1 * 415

bags
Bbls. granulated and yellow may be had at 5e.
above bag prices.

SYRUPS AND MOLASSES — Two
sailing vessels from Puerto Rico reach-
ed Montreal the end of last week, carry-
ing between them six thousand barrels
of molasses. This was mostly all for
firms who 'booked several weeks ago,
and who are taking delivery at present.
The market, as a whole, is steady. Corn
syrups are moving satisfactorily.

Fancy Barbadoes molasses, mnd‘neum 038 040
2% o " 041 043

i o % half-barre 043 045
Choice Barbadoes molasses, puncheons 041 043
4 = o barrels . . 04 046
3 24 048 048§

Canadian General Markets and Market Notes

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

New Orleans. ........ :
Antigua ..
Porto Ricc
Corn syrups, bbls .
-bbls. .

-1b. pails
251b. pails .......
2-1h. tins, 2 doz. p(r uuu
5lb. ' 1doz
10-1b. doz. o
20-1b. doz. =

TEA—Reports from Japan state that
seecond erop teas, which are largely used
here, are now being picked. Samples
are expected by the next boat from Ja-
pan, and should be here in short order.
The first shipmenfs will not be on hand
unti] another month, at the very least,
has passed. Meanwhile, spot stocks are
light, almost nil, though adviees from
the United States indicate rather large
holdings for this time of year. This is
because of the frenzied buying which
ther. was some weeks ago as a result
of rumors about the levying of a duty
on tea entering that country.

Choicest . 040 050
Choice ....... 035 037
Japans Fine 0 30 035
Medium . 02 028

Good common......... 022 025
Common .02 022

Ceylon  Broken Orange Pekoe .« 038 040
Pekoes ....... .02 022

Pekoe Souchongs.
India  Pekoe Souchongs
Ceylon greens - Young Hysons

020 02
019 020
.02 02

Hyson . 2 02 02
Gunpow lers .019 022
China greens lmgmq) gunpaudl . low ;rml«- 014 018
pealeaf.. 020 030
pinhead.. 0 30 050

‘ . - . .
COFFEE—Fair business 1is being

done at unchanged prices.

Mocha ....... .0188 02
Rio, No. 7... .009 ol
Santos ....... .012 015

DRTFD FRL IT S—Inlerosl in dried
fruits eontinues to ecentre on Ca'ifornia
lines, but reports from the coast do not
state any changes worthy of note as
having taken place during the week. It
is yet a little early for mueh buying in-

terest to be displayed by the wholesale
not

trade, while retailers simply will
consider any offcrs for another week
two at the very least.

Hallowees, perlb..

Sairs, perlb.......
Malaga isins

Inndnn DS .

(onnmmur Clusters” . =z 50
o 75
" Royal Bu(‘kmgh:m ('luuu rs,” 30
75
**Excelsior Windsor Clusters” 75
Australian raisins. 08
California Raisins
Fancyseeded, 1-1b. pkgs. . 008 009
Choice seeded, 1-1b. pkgs ..007F 008}
Loose muscatels, 3 crown. 008 009
4 crown. 009 010
Californla Evaporated Fru
Apricots, § per lh .012 013
Peaches, on ol3
Pears, o 013
Prunes per 1b.
Prunes, 25-1b. boxes, 3040s. . ... 010 012
¥ ” 40508 009 010
24 008 01
“ . “ 008 008
“ “ 007
(‘urmnul fine filiatras ...... 00 007
Patras...... 0 008
- Vostizzas 009

RICE AND TAPIOCA—Tapioea is re-
ported, from primary markets, as be-
ing steadier of late than it has been for
some time. Loeally a satisfactory busi-
ness is heing done at prices which have

a1

not ,changed. Rice eontinues

quite
steady.

Rice, grade B, bags, 250 pmmds .........
v " 100 =

pockets 2:': pmmd.s.

4 pSckets, 12} pounds

grade c.c., 250 pounds
“ 100 *

yockets, 2‘1 pounds.
pockets, 124 pounds.
Tapioca, mmhum pearl

SPICES—Ginger is firm, alfhough no
change in prices is to be noticed. Other

S WO WD
FRERRRTRERA

lines are in fair demand.
Per 1b.

Inmnrxll.uk - e tens ek pas i DA 02
white .. 2 e 020 o022
-mg:r WIS .. s N 015 020
Cochin ... 017 02
Cloves, whole....... 018 030
e gromnd.. ... 0L s LS E TR 02 02
o g T R M A R G e 023 032
Allspice 013 018
Nutme; gn 030 0 60
Cinnamon, grﬂunl) 015 019
¥ whole. 014 016
BEANS AN D PF,A Q—Hwh priees
sti'l rule, with business only fair, as

might be imagined, when almost prohibi-
tive figures must be quoted by holders.
Omitario prime pea beans, bushel................. 240 255
Austrian_beans, bushel. . .. i s S e
Peas, boiling, bushel. 15 170
EVAPORATED APPLES — Evapor-
ated apples are practically unchanged
this week, stocks being light, and hold-
ers firm in their views.
Evaporated apples, prime

. 007 0073

MAPLE PRODUCTS—Nominal prices
continue to rule, as follows:

Compound maple gyrup, perlb ... ... ........ 0044 005
Pure Townships sugar, perlh .. ... A .00 008
l‘nre syrup, 8 lh tin . P 2 £ ...060 065
104 Ib. tin .. 070 07
MONTREAL.—New salmon prices,

which are out this week, are the feature
of interest in canned goods. Compared
with last year, the figures are low,
though they are still above those quoted
in 1907. The figures announced _ are
from 25¢ a case on the lower grades
to $1 a case on the higher grades below
those of 1908. The quotations on Fras-
er river and Cohoes are considered as
satisfactory by the trade as a who'le. The
fizures out for Rivers Inlet and Spring
however, are generally (hought to be
rather high. considering the quality of
the salmon. As a rule, satisfaetion is
expressed. The trade did not hesitate
last year to say that the prices asked
by the packers were altogether too high,
and that there would be quite a falling
off in trade. Their prophecies have been
justified, but it is now though that mueh
business will be won back as a result
of more advantageous prices. The prices
now asked will enable retailers to sell
10¢, 15¢ and 20¢ salmon by pushing
Humpbacks, Cohoes and Fraser River
respectively, at the same time giving
their enstomers good value. The marked
drop in sockeves indicates the re'ﬂwa
‘ion of the packers that last year's fig-
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ures were altogether too high for good
business.

Some wholesalers have, of late, been
actually taking orders for new pack
vegetables, and strawberries, at stated
prices, which they guarantee against de-
cline until delivery. The lines they are
booking, and the prices they ask are:
Tomatoes ... ... ...$ .80 to $ 85

T G S ie. MDD t0o B
e ... .. iis eex 98 0 148
BN o s seeves a5 to T7%

Strawberries ... .... 1.25 to 1.30

These are the only lines now offering.
Wholesalers taking orders at these
prices state that retailers are glad to
buy, as a rule, and that they are doing
a satisfactory trade. Quebee Provinee
packers are not looking for business at
figures such as these prices indicate, and
probabilities are that they will not pack
heavily this year, for they realize that
there is not mueh in it for them. Sales
so far are reported as being about up
to those of last year, in quantity. French
peas are still selling at reasonable fig-
ures despite unfavorable reports from
France, as regards the coming erop.
Spot peas are selling around $8.50 to
$16 a case, while orders, to arrive, are
being taken at quotations ranging from
$8 to $14. Agents of French houses
look for an advanece shortly.

TORONTO.—Jobbers are having con-
siderable difficulty in figuring out the
canned goods situation here. Opening
prices are, of course, low, but what the
future will bring forth is a quandary.
They are puzzled when once prospeets
are touched upon, However, retailers
in many cases are stoeking up and just
now sales from this centre for future
deliveries are extensive.

The faet that there is an open mar-
ket this year and consequently jobbers
may sell at their own prices is prob-
ably the cause for the uncertain state
of affairs.. Several prices are being
quoted for canned vegetables and straw-
berries to the retailer, but those that
appear to be most general are:

T R S P $ .77 $ B2
T e R RIS T | 1.40
TR TR Ak e 75 80
TR U N a7,

Strawberries ... ... .. 125 1.30

As an illustration of the uncertainty
of conditions, the price of strawberries
was advanced by some canners 10e, from
a week ago. The lack of sufficient rain
had the effect of shortening the sea-
son somewhat and raising priees.

The above prices are interesting in
comparison with the following which
prevailed a year ago:

BREOOE <. son vhiens ..$ .95 $1.00
IS L il S w b 85 140
B s . aEh e 85 .90
B s L .85 90
Strawberries ... . Y 1.90

Last year there were low grades of
some goods cheaper than these figures.
Standard peas opened a year ago at 80e,
but soon went up to 87l%e, while some
lower grades sold out at 65c.

A representative of a ecanning com-
pany said this week that peas were not

THE CANADIAN GROCER

filling out as well as anticipated, and
this may have something to do with fu-
ture prices.

ONTARIO MARKETS

POINTERS—

Sugar—Heavy sales.

Pepper—Market firm.

Dried Fruits—Quiet except prunes.

Evaporated Apples — Stocks getting
low.

Toronto, July 8, 1909.

The wholesale grocers are very busy,
but the large bulk of their trade just
now is sugar. The immense erop of
strawberries and at the low prices, have
made an unusual heavy demand on
sugar. Still with all this, prices have
remained unchanged. Besides the rush
in sugar there is nothing startling to
report.

Some of the retailers are placing their
orders for eanned goods which they eon-
sider good buying at present prices.

Collections are only fair but the gener-
al business is very gratifying.

SUGAR.—The demand for sugar has
exceeded all expectations, but prices
have not been affected. The prices there-
for are unchanged with no advanec in
sight.

St. Lawrence “Crystal Diamonds,” barrels.
= - = barrels
00 1b. boxes.
50 1b. boxes.
25 1b. boxes
*» cases, 205 boxes.
e e Dominos, cases, 20-5 boxes
Paris lumps, in 50-1b. boxes . .
» in 100-1b. *
= in 25-1b.
St. Lawrence granulated, barrels
Beaver ulated, bags only
Redpath extra granulated
kmmmﬁlﬁlﬁfdt s and |
ia ted (bags and barrels)
St. Lawrence golden, bbls. . .
Bright coffee. =
No. 3 yellow .
L D
B . lansanyavs
Granulated and yellow, 100-1b. bags 5¢. less than bbis

SYRUP AND MOLASSES.—These
goods are entirely neglected at this time
of the year, and the prices will likely
remain undisturbed for some time.

e e e e e e e D Y ST O

?’m;n
Medium, corn 03 03
Bright, corn 04 04
Per case
21b. tins, 2 doz. in case 250
4 il - 28
0 - , - 27
- i 270
Barrels. .. 0 03
Half barrels . : 003
3unr(er iR S 0 083
‘ails, 38} 1bs. each .. 180
i e T 130
Maple Syrup—
Gallons, 6 to case 48
= 55 540
e 5 40
ints, 24 3w
Molasses -
New Orleans, medium .. . . = 03 033
s bbls. ; 02 031
Barbadoes, extra fancy... > 045
Porto Rico. o 045 062

TEA.—The principal feature in the
tea trade is the ever present push which
is always manifested by the tea men.
They are never out of season. Nothing
affects their trade. The people will have
tea, even at their summer homes where
they deny themselves many of the com-
forts of life. Tea they will havc and it
seems to be a race who gets there first
to supply them. It eannot be a matter
of choice in the quality, for they all have

COFFEE.—There is nothing to re-
port in this line, with the exception of
the cheaper lines, such as Rio, and
Santos are firm and likely to make a
slight advance.

Rio, roasted. .. A
Santos, roasted. . ........
Maricaibo, roasted.

Mocha, roasted

Java, roasted.. . e
Rio green, roasted. . ......

DRIED FRUITS.—These are getting
crowded from the market by the new
fruits, and with the exeeption of a little
business in prunes, nothing is moving.
The stock on the hands of dealers is
light and prices are not likely to change.

coccce
ERREGG
ccoco
LRESE

Prunes Per Ib.
30 to 40, in 25-1b. boxes seisse naes SIS
40 to 50 o - 009
50 to 60 008
60 to 70 0 074
70 to 80 . 0m
80 to %0 ® " . 008}
90 to 100 = i bo . 008

Same fruit in 50-1b. boxes { cent less

Apricots
Standard . . 558
RO TR MIIND. . e o s davwnsdubrossos [onvn 0 14
Fancy, *“ o . 015

Candied and Drained Peels

Lemon 010 011 Citron 017 02

Orange 0104 012

Figs

Elemes, per 1b - ....008 010

Tapnets, * : : o ST 0 ua! 0n

Bag figs SANre e 00

Dried peaches. . 0

Dried apples . S ) oor

Currants

Fine Filiatras.... 006§ 007 Vostizzas........ 008§ 0 09

Patras 008 008}

Uncleaned }c less
Raisins
Sultana 00
fancy 5 012§
¥ extra fancy... 015
Valencias R DR S A 0 05}
Seeded, 11b packets, fancy 008
- 16 oz. packets, choice 008
1202 e # oo

Dates

Hallowees 0 054 Fards choicest, e, BB

Sairs s 00 g choice,.... .... 007}

NUTS.—“Will tell you something
about this line between now and next
Christmas,”” remarked a wholesaler. In
the meantime prieces will remain the
same.

Almonds, Formigetta. . = i g wses 910
Tarragona. . . . PRy ¢

v shelled.......... . widns o ....03 032
Walnuts, Grenoble. PR . e
= Bordeaux...... Rew s rwinnn b x it et LA
Marbots < 012
shelled........ exsnn. sasa til B
Filberts WERE e seas’ DA
Pecans ...016 018
Brazils 4 o s T D
Peanuts. . ... saanees 010 012

SPICES.—Pickling spices are be-
ginning to move. but on the whole the
trade is quiet. Pepper may be a little
higher.

o T R GRS ApRppe v 014 02
= WS, PUIS. . ....cocvomss 02 02
whole, black.......... e v

*  whole, white soas DA
Ginger. Sovhaes 018 025
Cinnamon. . 02 040
Nutmeg. 4 ..020 03
Cloves, whole .02 035
Cream of tartar. .. .02 03
NS s cuon s o snhrias vs ..014 016
“ whole S S R e W e ..014 016
Mace, ground............. . 07 080
Mixed pickling spices, whole. I 015 016
O TIIO £ o R a2 B AT RS R A DS AS 5 0 AR 02 02

RICE AND TAPIOCA.—These are
very quiet, and selling slowly. Other
lines which require less or no cooking at
all. are taking their places.

T A R e S g e

Standard B. from mills, 500 1bs. or over, f.0.b.,
T KA S

IR <5 o 06 40

Patna .

Japan..

Java

Tapioca, medivm pearl.............

BEANS.—These are scarce and very

thé best. The tone of the market is .. bigh, and will remain so until the new

a trifle strong.
42

erop will be available.

THE CC

Styles keep el
in the kitchen.
ion sheets for tl
*‘lighter’’ hous
prepared foods
<light eut in f{
corresponding i
items on the f
list.

Paris, of cour
ers returning f
convenience and
ner in the capit

“There’s a
whieh you ean |
and tomato sau
haked chicken
ever so many ot

Well, you ear
if you take a t)
cery stores and
tessen shops, ¢
up-to-date subu

““The why ¢
down town groe
help is harder {
than ever, so w
work, and doing

The grocer
long aisles in
coods shown v
and in the plat
list ineluded b
heans, spaghett



THE COOK PROBLEM.

Styles keep changing—even the styles
in the kitchen. The new culinary fash-
ion sheets for the summer of 1909 favor
*‘lighter’’ housekeeping. The bills for
prepared foods will be longer, with a
<light eut in the butcher’s bill and a
corresponding inerease in the number of
items on the progressive groeeryman’s
list.

Paris, of course, sets the pace. Travel-
ers returning from Europe tell of the
convenience and ease of preparing a din.
ner in the capital of France.

““There’s a shop in every block at
whieh you ean buy ready made spaghetti
and tomato sauee, hot from the oven and
haked chicken and potato salad — and
ever so many other things,”’ they say.

Well, you ean do the same il Chicago
if you take a trip downtown to the gro-
cery stores and the several new delica-
{essen shops, or if you know where the
up-to-date suburban groceries are.

1)

““The why of it is simply this’’ a
down town groeer explained. ‘‘Domestie
help is harder to get and harder to keep
than ever, so women are doing their own
work, and doing it in the easiest way.”’

The grocer walked down one of the
long aisles in his store and named the
coods shown under the big glass bells
and in the platters and showeases. The
list ineluded baked echicken, hot baked
heans, spaghetti and tomato sauce, chick-

In
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en and potato and lobster salads, roast
beef and pork and veal, veal loaf, smok-
ed pork tenderloin, three sorts of German
herring, smoked salmon, smoked goose-
breasts and a dozen unusual varities of
sausages.

‘“And this is only an average day,’’
he said. ‘‘You ought to see us on Sat-
urday.’’—Retailers Journal.

The Thomas Company, Quebee, has
been formed and given a Dominion
charter to deal in china, glass, earth-
enware, ete.

FOR SALE.

OR SALE—An up-to-date grocery business in one
of the best Western Ontario towns. Addres3 Box
315, CANADIAN GROCER, Toronto. (31p)

ATIONAL CASH REGISTER, suitable for general
store, has prduce key, paid out, charge, no sale,
glves you detailed record of busines:, Only used

4 weeks, boughtit for our Arko 'a store, which we have
since disposed of. Cost $300, for $175. Also 2000
pound platform scale, Wilson make, cost $26 whole-
sale for $20. One coffee m’ll, Cole ' make, Philadel-
phia, for $7. Several paper cutters 75c. each ; 2 bar-
rel capacity, galvarized oil tank, with iron tap, for $6.
Buigborer, fiuit auger, nail pufler. twine holders, all
at less than wholesale cost. Write us. All goods f.0.b.
McKenzie & Meldrum, Thedford. (29p)

H. B BORBRIDGE

Manufacturers’ Agent and Broker
OTTAWA

Calls on Grocers, Bakers and Confectioners
and is open to represent two more
reliable houses. Corres-
pondence solicited.

Do You Under-value

Premiums ?

Quick Naptha Soap

They are very effective
in reaching the public
and the benefits go
direct to the customers.

Each Box or Bar dis-
played or sold is a

Silent Salesman

a Class all by Itself

is the

Farmer Brand Canned Goods

We have facilities and resources such as are possessed
by no other factory and our position puts us just that
much ahead of our competitors.

We grow our Fruits and Vegetables on 3,000 acres of

the finest, most fertile, garden land and we are enabled
to raise the choicest products that can be cultivated—
unsurpassed anywhere.

WE ARE THE LEADERS; WE INTEND TO KEEP AHEAD

The FARMERS CANNING Co.

Bloomfield,

LIMITED

Ontario
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Have you sent in your application for the

Free Trip to the
“National Exhibition”
this Fall?

if not do so at once; we have a special proposition to make to those who

begin before the 15th inst. It makes the subscription business easier than ever.

Send in this Coupon to-day.

THE BUSY MAN'S MAGAZINE,
10 Front St. East.
Toronto, Ont.

Gentlemen :

I hereby accept your offer of ‘““Free, First-Class Transportation to the Toronto National Exhibition and Return;
together with Six Regular Admission Tickets to the Fair-Grounds,” in consideration of which I will send you the number
of new, full-year, paid-in-advance subscriptions to The Busy N an's Magazine, indicated by my X, on the schedule below.
I reside no further from the city of Toronto than is shown in the schedule opposite my X.

Miles trom N. p Mark
Toronto. subs. | x

Name

25 to 50

Street

Town

Province—

- . .
= ‘ b My Ticket to be Via :
1301 oo " MR
| em 50 P

~ 1501 1600 53 g
1601 t 1700 % =2 Railway
1701 | _ 1800 N E B B
1801 |_ 190 63 !
T 1901 2000 66 x
2001 | 2250 72 i T i R L 2w i S N N e I L L
25 | 2500 8
2501|2150 89
251 | 300 [

Write plainly ; this will insure immediate acknowledgment of your communications and safe snd prompt delivery of your tickets.

From every Province in Canada we have Candidates for this trip. Most of them are progressing splendidly in the work; some have
already won the tickets. Are you a Candidate ? Why not ?

Sl

You

MOD

Itisa
you a .
with tl

Reg
Frame....
Finish....
Chain. ..

Handle-ba

To

Le

Fill «
Couj
it to
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This is Your Wheel

You can have it free of cost by doing a little easy work for us among

your acquaintances in your spare time.

MODEL 88 IMPERIAL

It is a good wheel made for us by The Canada Cycle and Motor Co., of Toronto, and will give
you a lot of excellent service. Here is a table showing the regular sizes of the various parts,
with the other sizes that may be had instead, if desired :—

Regular Option Regular Option
Frame...... BRBER <o covrsecassaisscssesnossoavinysinsssens 20, 24 and 26-inch Pedals. . Rubber 3%-inch......3'4-inch or 4'--inch Rat Trap.
Finish..... .Black Cranks.. .. 7-inch.
Chain. .....3-16 inch. Block. Saddle...... No.15.....c00...co No. 111, 17.
Cear...... . TT o avavnsssmoresbnsesssssesnbannesssossanesessn 72, 80, 87, Tires..1%-inch Dunlop........ 15-8-inch Dunlop or Hartford single tube
Handle-bar.No. 20, Adjustable.

Wheels...... 28-inch, with striped rims.

TO Get this Wheel absolutely free of cost, send us in 32 Paid-in-Advance

yearly subscriptions to the BUSY MAN’S MAGA-
ZINE (2 six-months or 4 three-months subscriptions count as one yearly
subscription). You will find it an easy matter to get these subscriptions
with surprisingly little canvassing as the Busy Man’s Magazine is very
attractive and interesting. Try it!

Let YOur bOy eal‘n One‘ This bicycle offer is an excellent opportunity

for your boy to acquire some training in the
art of salesmanship. Send him out to procure the 32 subscriptions with
the bicycle as his reward. He will enjoy the work; it will help rouse
his enthusiasm for a business career ; and it will put him in possession
of a splendid bicycle that will be useful in your business as well as
affording the boy a lot of pleasant, healthy exercise.

The Busy Man's Magazine.
10 Front Street East,

Fill out this Genmm:‘o:mmo. Canada.

I would like to win one of the Imperial Bicyles you offer for 32 new. paid-in-advance
subscriptions to Busy Man's, Please send me sample copy and order book, and I will do my best to win.
I agree to report progress once a week.

Coupon and Mail
it to us To-day.




Bot oo

ob AL A o L

HINTS TO BUYERS.

Information supplied by sellers but for which
the editors of The Grocer do not necessarily
hold themselves responsible.

Slow and bad accounts has been one
of the great difficulties that merchants
have had to contend with for years
The Retail Merchants’ Association of
Guelph have had the problem solved
for them and not only are they getting
money that has been on their books for
yvears, but they are making the slow
and doubtful customers eash and profit-
able buvers. D. A. Seroggie, secretary
of the assoeciation in Guelph, has work-
ed out a system and is prepared to
organize and introduce the same to the
Merchants’ Association of the different
cities and towns in Ontario.

The directors of Brooke Bond & Co.
l.imited, l.ondon, Eng., have issued
their Report and Balance Sheet for the
financial vear ended 31st May, 19039,
showing that the net profit for the vear
after deducting Directors’ Fees and all
other charges, amounts to £€26.139 T7s.
8d. and with £3,636 3s. 1d brought
forward from last vear, there is a sum

THE
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of £29,775 10s. 9d. to the credit of the
Profit and Loss Acecount. The Directors
recommend a dividend at the rate of
10 per cent. per annum ; they also pro-
pose to transfer £12,000 to Reserve and
£1,000 to the Insurance and Contin-
geney Fund, and to carry forward the
balance of £991 7s. 3d. to next year's
aceount.

Joseph Cote, the importer and to-
bacco merchant, Quebec, is advertising
Pichet’'s Tea Biscuits, which are re-
commended to every progressive grocer.
The house reports sales of Germinal
and La Perla Del Oriente Manilli Cher-
oots, which sell at 10e, as increasing
every week. These are all fine lines for
the grocer to handle.

The bin fixtures used in the Petrie
store at Thorold, Ont., which is de-
seribed in another seetion of this issue,
were manufactured and installed by
the Walker Bin and Store Fixture Co.,
Berlin, Ont.

L. T. Demers, grocer and liquor dealer,
Quebee, has assigned.
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TIMELY DISPLAYS.

Staple groceries do not attract their
share of attention in midsummer. Some-
thing new is needed to start the appe-
tite. A good ‘‘starter,”” in one of three
windows in a eertain store proved to be
a wicker hamper, loaded with pienie
supplies—olives in jars, sardines in cans
erackers in eartons, lunch tongue in cans,
vinger ale in bottles—a complete lunch
for a small party. A large hamper in
the centre, two smaller ones on either
side and several small luneh boxes in
the background, each packed as for an
outing for parties or for an individunal
developed prompt and numerous sales for
the hampers and boxes as they stood,
’rice marks were attached to each lot in
this ease. A ecard at one side of the
window announced that luneh boxes
would be filled upon order. Lunech sets
of paper table eloth, napkins, plates, ete.,
were shown in the same window. This
display brought exeellent business in
antieipation of the holiday. It may be
used to advantage during warm weather
anywhere.—Inland Grocer.

3 Wellington St. E.

Toronto, Ont. B 5
315 William Ave. ' Mo

Winnipeg, Man.

Every Merchant
Can Advertise
Without Cost

Customers
their tea wi

very best kind of advertis-
ing. You can please more
customers with Red Rose than with any other tea.

You know that the most interesting development 1n
the Canadian tea trade in ten years has been the in-
creased sales of Red Rose Tea.
helped, salesmanship has helped, but the real reason
has been its remarkable quality.

Recommend Red Rose Tea and your customers will
recommend your store.

Red Rose Tea

Will advertise your business.

of your store.

pleased with

Il talk favorably
That 1s the

Advertising has

T. H. Estabrooks,

St. John, N. B.
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THECCANADIAN GROCER

New TOWI\S are Springing Up Every Day in the

GOLDEN WEST

Merchants are finding many trade opportunities there and so are the young men. What about you, Mr. Manu-

acturer? Are you seizing the present, living, fruitful present to secure a new and ready market for your goods ?

We are ready to tell you of the prospects, the needs, the opportunities and the demand for any line of wares in
the West. We will also handle your goods on the basis of a reasonable commission. We can properly present the

merits of your products.

We are represented in the three pulsating, distributing centres— Winnipeg, Calgary and Edmonton—where

we have large warehouses and every shipping and storage facility.

Write us. We are after more business.

NICHOLSON ®& BAIN

Wholesale Commission Merchants and Brokers

Calgary Winnipeg Edmonton

Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

R. B. Wiseman & Co.
Thurston & Braidich 123 sannawyre  WINNIPEG, MAN.

e Warehousemen, Forwarding Agents and
128 Villiam Street ® NEW YORK CITY Wheloanle Srekars

We make a specialty of distributing car lots. Goods
a’ore% at renonlblz pricesh. Our facilities are unequalled.
: archouse situated in the wholesale district. Consign
D’reCt lmporters °f your cars to us, and we will look after everything. This is
our business, having been established for years. If in-

VANILLA BE AN S ::ellr:'?;tle,r:e will gladly furnish you with a list of satisfied
TONKA BE&NS §l. S Tnccm s

GUM TRAGACANTH

GUM ARABIC LOBLAW
; CREDIT
|| <Get The Ber S YSTEM

W. H. Escott COUNTER CHECK BOOKS
Wholesale Grocery Broker
141 Bannatyne Ave., East

Winnipeg Representative,

The CARTER-CRUME COMPANY, Ltd
TORONTO and MONTREAL
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THE CANADIAN GROCER

COOKED MEATS

WINNING ITS WAY

into Profit

popularity and

with Loss

users Accounts by

everywhere— its actual . (

into easily This is the season for Cooked

their demon- p

i encs strated Meats, especially Cooked Hamas.

; saving .

by ui‘ R ko We have a choice stock con-

excelience—

& X f -

into their S stantly on hand. Boneless mild
shortening.

cured ready for the slicing

“EASIFIRST?”

is here to stay, and no up-to-date dealer can
afford to be without it. :
IT IS “EASIFIRST”

Have you tried it? If not, why not?

Join our rapidly growing list of SATISFIED USERS.
Remember it is made under Government Inspection.

G U N N S PORK AND BEEF PACKERS

LIMITED WEST TORONTO, Ont.

machine or to send out to your

customer. They are also cheap

in price and return you a good

profit on the sale.

MADE UNDER GOVERNMENT INSPECTION.

F.W.FearmanCo.

LIMITED
HAMILTON

Breakfast Bacon

Skinned Backs
Hams and Rolls
Pure Lard

Finest Quality. Made from Selected Hogs.

Man, Woman and
Child in Canada

v
u;
i
3
3. M
4
g

‘ R E l N D E E R Made under Government inspection.
b &
H - The WM. RYAN GO
ij It stands fpr the Purest, Richest e w .
i}.tj Condensed Milk. i
TJ; It carries the most Businesslike PACKING HOUSE:
.4 and attractive proposition. FERCUS, - - ONT.

It will pay you to get it.
The Truro Condensed Milk Co., Lid., Truro, N.S.

HEAD OFFICE: '

70 and 72 Front St. East TORONTO
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THE CANADIAN GROCER

Produce and Provision Situation of the World

Puzzling Hog Situation in Canada—Montreal Prices Higher—
Advantage of Refrigerator Cars in Butter Shipment — Bad

Eggs Produce Higher Prices.

While Montreal is quoting hogs much
higher; Toronto is holding on to about
the same price. There seems to be a
see-saw going in between the farmer
and the packer. One week the farmers
are getting the better of 10 or 25¢ and
the following week the packers get it
their way again. One of the Ontario
packers remarked this week that it is a
continuous fight all the time. *‘These
<alaried munieipal and government fel-
lows who draw fat weekly salaries don’t
know that they are living. They don’t
know anything of the tremendous strug-
vle in life,”’” he remarked.

The refrigerator cars supplied regu-
arly to earry the butter from country
points, are of great service to the butter
irade in Canada. Some of the older
dealers, many of whom had been ruined
for want of this accommodation, are able
to make interesting comparisons between
present conveniences and those they had
to contend with 20 years ago.

The shrinkage in eggs, as the weather
sets warmer, is becoming more serious,
and some steps should be taken to check
this fraud. It is unfair and unpardon-
able cowardice to allow farmers to put
rotten eggs on the market. At present
the consumers have to pay at least lec a
dozen more on account of this ‘‘inno-
cent’’ stealing and the honest farmers
who handle their eggs carefully have to
fake less than their eggs are worth.
Why should such a state of affairs be
allowed to continue when it could so
casily be remedied?

The cheese market is quiet. and al-
though cheese is high, it is below the
level in food value, with almost any
other artic'e of food, If half as much
attention was paid to Canadian con-
sumption as to export, a much larger
portion of our eheese would be used here
and very much to our advantage, and
mutual benefit.

MONTREAL.

PROVISIONS.—Further advances all
along the line this week, indicate the
continued strength of this market. Last
week pork advanced $1, and a similar
advanece is recorded to-day. The scar-
city of hogs is* making the question of
supplying the manufactured produets to
the trade quite a problem for the pack-
ers. Lard, pure and compound, is %e
higher this week, and very firm.
. "-ll"“"d Lard

erces, 375 Ibs. ........oouiiiniiiiiiinians
I’lmhrafm lined boxes, 50 1bs. .

.t

gl in cases.........
He lvy- rt cul rk, in bbls......
Se m-wd heuy ear fat back pork.

P lute bee? 100 m%w """
900
“ w "
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Pure lard

o A S R 0 Hr
Boxes, 50 ibs., Krnlln .. 5 g X 0 15
Tubs 50 1bs., sivr S0l
Pails, wood, ‘0 1hw., pare hment Tined - 0158
T pulln 20 1bs., groms. . RIS 015
(mﬂ lum IUHN uuh - 0 157
5 SRS : TSGR i
= i 52 . 0153
Breakfast bacon .................. 0 R
Windsor bacon ..........c...... v 018
S I 2o o 5 05 m v o g s o & e 0w ')1.
Prime hams........ . 015 0154

BUTTER. ~Butl(-r is a shade easier
this week, as will be noted from prices.
Demand locally is fair, but there is little
call for export, owing to the high prices
asked. Receipts last week were 23,773
packages, as against 26,575 packages a
year ago. Total receipts to date amonat
to 121,006 packages, against 126,085
packages same period 1908.

Creamery, solids, 1b. 02
Creamery prints. 0 23}
Dairy, tubs, 1b. . A 017 018

CHEESE.—Good export demand for
cheese is reported, while local dealers
say that grocers are taking a fair quan-
tity at unchanged prices. Receipts of
cheese last week amounted to 90,828 box-
es, as against 106,682 boxes same week
1908. Total receipts so far this season
amount to 470,882 boxes, against 493,864
boxes, same period last year.

('hw-v«- large. ... SE7 012 0 129
twins 012; 013

small, 20 1bs 0 124
ﬂl«hhw se, large. 015 ul18

EGGS.——LocaI demand for best qual-
ity eggs is good, but business is not par-
ticularly brisk. Supplies are not com-
ing forward so freely, and prices are
maintained, by holders. Last week 5,711
boxes of eggs were received, as against
5,444 boxes same week a year ago. Re-
ceipts so far are a little below those for
the same period in 1908. being but 98.-
192 boxes, against 105,302 boxes.

Selects, dozen ! - o
No. 1, dozen.......... ¢ 0195 0 20
No. 2, dozen.... 015 016

HONEY.—New crop hnno\ has not yet
arrived, but is expected shortly when it
is thought more interest will be display-
ed in this produect.

White clover comb honey (nominal prices) 013 015

Buckwheat, extracted. .. 008 009

Clover, strained, bulk, 30 ib. tins, 010 0o
TORONTO.

PROVISIONS.—The same trouble still
continues—the difficulty of getting hogs.
Some of the packers have almost with-
drawn from the market and are working
up what stock they have on hand. The
brisk demand for cured meats continues
and prices are firm, but no change this
week.

Long clear bacon, 3 013
Smoked breakfast bac 6 016
Roll bacon, per Ib 013
t hams, per I1b 54 0 16
Medium hams, per Ib 5 0 la
hams, per 1b.. 301

Shoulder hamas, per | §4012
Backs, plain, per Ib. 017
‘“  pea meal.. 3018
Heavy mess pork, per bbl 20

Short cut, perbbl............. 2 RS |

Lard, tierces, per, 1h.. s s AR Wt e o 014

o tubs Ees s 3 S 0 H.'.
pails A X o e

umnp-nuuln pe r1h o cssso. 0130 () ll‘

ll\“ hogs, f.o.b.. ¢ w0 A0 OO

BUTTER. —meg to the recent rains,
which were pretty general, the butter
yield received a new stimulus and the
receipts have not fallen off as was ex-
pected, during the dry spell of weather.
The market is steady with nothing in
sight to cause any excitement.

Per b

Fresh creamery print . SRR LS e W 02 02
Farmers’ separator butter . ... 2 veree D1 VDN
Dairy prints, choice ... ........ 3% <. 017 018
Tub butter......... R IR s D R, 017
Baking butter .............. oo I 0 ES

CHEESE.—There is nothing exciting
in the cheese market. It is looked at as
being too high for buyers to invest on
speculation. On account of its scarcity
old cheese brings } cent more.

(Iun« large, prime. S .04l
twins ..... . X 3 0 145
new, . v S 012; 0124

EGGS.—The aupply of eggs is keep-
ing up well, but the shrinkage through
bad eggs, is increasing. If the mer-
chants in the country would insist on
candling the eggs, and only buy good
eggs from the farmers, they could easily
get le a dozen more for them. On ac-
count of this shrinkage dealers have ad-
vanced their selling price of candled
stock to 22c.

Fresh eggs . A e . . 022

POULTRY.
satisfactory. Spring chickens are get-
ting more plentiful from week to week,
and prices in consequence are a little
lower. There is plenty of all kinds of
fowl to meet a good demand.

Early spring chicken, alive, per 1b... 4 . 022
Young chicken, dressed, perlb... ... 014
Hens, perlb. dressed. ... ........ ’ v 1o
Turkeys, per 1b., large ik S 3 .01s v16
Spring ducks. : 3 e (U8 ¥

FRUIT CROP IN ONTARIO.

The Ontario Department of Agricul-
ture has issued a special June ecrop
bulletin in which it states that ‘‘fruit
blossoming was late but full, and ‘here
has been a more general setting of fruit
than in ordinary years. Apples will
likely turn out satisfactorily, for al-
though early varieties will be secarce,
the more valuable winter varieties
promise a big yield. Pears will be only
fair. The latest reports regarding
peaches put the probable yicld as me-
dium ; in some places the trees have
been attacked by curl leal. Plums are
likely to be a full crop, takmg the
province as a whole, although in some
of the St. LLawrence and Ottawa coun-
ties a number of trees are said to have
been ‘blasted.” Cherries will yield
from fair to large crops. Grapes prom-
ise an average yield, and small fruits
generally will do well unless drouth
sets in early.”’

John Blacklock has secured the store
formerly occupied by the late A. J.
Throop, Ridout Street, Port Hope, Ont.,
and opened on Wednesday with a new
stock of groceries and provisions,

[ (RO S pa R e




THE CANADIAN GROCER

Onginal Bookkeeping Ideas of a Retaill Grocer

On Account of too Much Labor With the Old System He De-
vises One of His Own—Posts F'rom Check-book to Ledger—Al-
ways Has Total Amount Owing by any Party—Never Sends

out Itemized Accoun's.

By M. Moyer.

With all the wearisome work in a
grocery there is nothing so tedions aad
iiresome as the keeping of aceounts in a
eredit store. For vears this had been
my great burden and I undertook to
devise some plan to relieve myself, to
some extent at least, of the slow proeess
of entering all aceounts from the ehee’s-
books into a day book: from there to
carry them to separate pages in the ledg-
er for each customer, and then again ren
der itemized aecounts. )

In the first place 1 resolved that I
wonld not make out monthly itemized
statements after I had. sent itemized
bills with the goods at the time of the
purchase. [ then struek upon a new
plan and 1 shall try to make as clear us
possible, how [ sueceeded in doing my
beok-keeping with less than one-quarter
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Figure 1.—Reproduction of Three Differ-
ernt Pages From Counter Check
Book.

of my previous work, and which served
my purpose satisfactorily for 15 vears.

L used the ordinary duplicate echock
books now in almosi every store, and a
ledger in the shape of a book of about
120 pages. 10 x 14 inches, and costing
about $1.50. This would allow 10 pages
e¢ach month for one year.

Al orders were taken in the usual
way on the check book, the leaf being
torn out and sent with the goods, leav-
ing a eopy in the check-hook, from which,
if not paid, the amount was ecarried to
the ledger. The ledger was arranged
alphabetically and the amounts charged
as shown in the accompanying drawings,
whieh are the duplicate left in the cheek
hook, and shown here as Fig. 1.

These are posted as you see in Fig. 2,
and with them in the same manner other

purchases throughout the month. The
figure in front of the fraction is the date
of the month, the denominator the
number of the cheek-book and the num-
erator, the amount of the purchase.
For instanece Mrs. H. Adams on June
1, purchased goods to the value of $1.50,

Menth of June ]
damatakd |/ PR e PiuPnin Y Y
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Figure Il.—Drawing Showing How Ae-
counts are Posted From Check-
Book to Ledger.

as shown by check-book No. 1; on June
3 she bought 20 cents’ worth as per book
No. 4, ete.

Enough space between names is left in
the ledger to allow the names of new
customers to be entered.

You will now understand how the
amounts are earried from the eheek-hooks
to the ledger and at the end of the
month earried to new pages as shown in
Fie. 3. At the same time an ordinary
monthly bill, not itemized, but giving the
total amount purchased each day is sent
to the eustomer.

A bracket will be noticed around the
$7.35 in the panel opposite H. Adams’
nameé in Fig. 3. That means that the

snth of July
amns fsnding

F—\-&q shyGaks®,

Etoah e ] 53 oo By Gtk 4™

Figure I11.—This Illustrates How Ledger
TIs Kept After First Month’'s
Business.

acecount has been paid in full by H.
Adams and the 2 beneath shows it it was
paid on July 2. In connection with B.
Burns’ account, $5 cash was paid me on
July 3rd.

Afier all bills have been made out at
the end of the month and the names
carried over to the page represented by
Figure 3, with the total amounts pur-
chased the previous month, opposite the
names, I had little diffieulty in deter-

50

mining the total amounf T had on my
books. All that was necessary was to
add up the fignures opposite the names.
This was done every month, and if not
paid, the amounts were carried forward.

The eheck-books are all numbered and
filed in regular order, so that in case
a customer has lost one of her bills and
would like to see the items, I eould, by
looking at the date of the purchase and
the number of the book at onee put my
hand on it and see eopy of the original
order.

BASKETS

You can make money as well as
oblige your customers if you handle
our

Butoher Baskets,
Clothes Baskets,
Graln ane Root Baskets
and Patent Strawboard

Berry Box.

We can supply all your basket
wants and guarantee satisfaction
because we guarantee the goods.
Orders recelve prompt attention.

The Oakville Basket Co.,

OAKVILLE, ONT.

Another Car of Gurd’s
Celebrated

Gold Medal Brooms

JUST TO HAND

The quality is fine, and they are

strongly wrapped. S:.nd us your
order before they are all sold.

W. H. ESCOTT
BROKER

WINNIPEG MANITOBA

BARRELS

For Flour, Butter or packing any kind
of merchandise, manufactured and for

sale by
H. CARGILL @ SON
CARGILL, ONTARIO

SALT

Car l.pu of Fine, Medium or Coarse,
in Barrels, Sacks or Bulk.

‘YORONTO SALT WORKS, 128 Adelaide St. E., Toronte
G. J. CLIFF, Manager.

SPRAGUE

CANNING MACHINERY CO.,
OHIOAGO, ILL., U.8-A.
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THE CANADIAN GROCER

MADE IN CANADA.

: POWDER‘,
E=F POWDER

SOLD and USED EVERYWHERE in
the Dominion.

Makes Baking Easy, Dependable and Economical,
All Canadian Dealers Have It, REFUSE SUBSTITUTES.

E. W. GILLETT COMPANY LIMITED
TORONTO, ONT.

—

It is not Necessary Valchla RaiSiﬂS

to explain to an intelligent dealer who knows

Wy T o A MAHIQUES PARIS

DENIA
Clark’s For Quality and Price
Pork and Beans

are slightly dearer than they were.

IT MAY BE NECESSARY to explain to in-
dividual custon ers why the price to them is
a little higher, but every grocer who wishes
to retain good buyers by keeping the best
goads will take pleasure in making the ex-
planation.

This is What Buyers Say of this Brand:

Nov. 25th, 1908.

‘It gives us great pleasure to say that
“the A. Mahiques Paris Brand Fine
‘Selccted Raisins ‘purchased from you
‘‘this year have turned out exceedingly
“fine in quality. We have compared
‘““them with what we considered other
““first-class brands, and in our opinion

“th i Fine S d
William Clark . Pt B st o P
MONTREAL

R Thos. Bell, Sons & Co.

HIGH.GRADE FOOD SPECIALTIES AGENTS
MONTREAL
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THE CANADIAN GROCER

How to Educate Consumers to Eat More Cheese

Intemperate Use of This Nutritious Food The Cause of Com-
paratively Small Home Consumption—Teach Buyers To BEat
Cheese In Small Quantities Regularly—A Grocer’s Experience
With Honey—=8Sales Increased From A Few Hundred Pounds to

Fourteen Tons,

By A. H.Harvey.

The artiele on the home consumption
of Canadian cheese which appeared in
The Groeer a short time ago. opens up
an interesting question of vast import-
ance to our country, and which should
have ecareful consideration. That we are
a large cheese produeing country and yet
not a cheese eating people is a faet
whieh the writer of that article observes
and which is to him of sufficient impor-
tance to enquire into the cause and also
to suggest a remedy.

His idea is, that the eheese eaten here
is not sufficiently ripened or cured to
ereate a fondness for it. It is, however,
not always the taste or flavor alone of an
article which governs its consumption.
There are other eauses, which are often
based on mere opinions and not faets.
The prevailing opinion is that cheese is
hard to digest and for that reason some,
with weak stomachs, do not eat it at all,
and many others seldom use it for the
same reason.

We are also led to believe that old
and fully ripened cheese is more easily
digested than that which is less ripened.
Whether this is a fact or a mere opinion
it nevertheless affects the consumption of
new cheese.

As an observant groeer of many years
experience I have seen the econsumption
of many articles checked through the
cireulation of erroneous opinions. A few
years ago when the people got the first
serious fright from appendieitis it was

]

claimed by medical men that the trouble
was chiefly caused through the seeds in
fruit, This at onee very materially
checked the sale of raisins, figs, rasp-
berries, ete. This was nothing but an
opinion and not a faet, but it had for
some time the same effect as if it had
been a faet.

The public at present is laboring under
the belief that cheese is hard to digest,
and for that reason, more than anything
else, it is not used as a regular food.
The real reason why old cheese is easier
digested than new has never been dem-
onstrated and it may also be nothing
more or less than an opinion.

A Strength Producing Food.

One thing we all know and that is
that cheese is a very nutrious food
whether new or old. Your correspondent
makes the statement that one pound of
cheese eontains as much nourishment as
2% pounds of beef. Might it not be possi-
ble that the whole trouble is ecaused
throngh the intemperate use of cheese.
If one pound of cheese is equal to 23}
pounds of beef it is a very easy matter
to eause stomaech trouble by eating too
much at a time. Look at the piece of
cheese some people eat, multiply that by
23 and eat that much beef and see what
the effects will be on the stomach.

It is even claimed that cheese eaten in
small qunantities aids digestion, which
should prove coneclusively that cheese, if
used moderately eannot be an indigest-

EPPS’

GRATEFUL AND
COMFORTING

IN 3-LB. LABELLED TINS.  14-LB. BOXES
Speoial Agents for the entire Dominion, C. E. COLSON & 8ON, Montreal

in Nova Sootia, E. B. ADAMS, Halifax.

NUTRITIOUS AND
ECONOMICAL

in Manitoba, BUCHANAN & CORDON, Winnipeg

OCOA

OPEN TO BUY

Prom 5 to 10 Cars Choice Cooking Peas
Clean and White

Quebec’s leading Flour and Grain
House.

C. A. PARADIS, Dalhousie St.,, Quebec

CIE FRANCAISE des PATES ALIMENTAIRES

Macaroni, Vermicelll, ete.

Strictly Freach Masstacture Guaranteed

Manauafactued at
" 912 Beaudry Strest

The GRAY; YOUNG & SPARLING CO., Limited
SALT
MANUFACTURERS

Granted the h awards In b
ﬂoum.rmh-. s

WINGHAM ESTABLISHED 1871

3 .UONARD’. Q000A

Mhm-uuu push SUCHARD'S CO-
!n-mnnntvﬁl be in demane

w the h.. We guaranted
otber makes
0 right.

lOO.. Montreal
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able article of food. 'The difference be-
tween old e¢héese and new may perhaps
be accounted for, for .he faet that old
cheese being much stronger, is eaten in
small quantities, whereas mnew cheese
which is mild, is eaten in larger quanti-
ties. Honey also is a very nutritious
food, and few people know how to use
it. As a rule they eat altogether too
much of it at one time, which sickens
them and the honey gets the name of
being hard to digest, which when used
properly is a very wholesome food.

Proven by Experiment.

Some years ago we proved this by
actual experiment, which satisfied me
that people should know something about
the nutritious value of food and eat in
quantities aceordingly. In retailing honey
to consumers I at first found a great
many people who had unpleasant effeets
from eating honey and they would not
try it again. In every case they had eaten
an unreasonable quantity. To overcome
this prejudice we made it a rule to eau-
tion all purchasers of honey not to eat
more than a eertain quantity at a time.
The result of this was that our honey
sales increased from a few hun-
dred pounds to fourteen tons a year, and
the thought of it being indigestable en-
tirely disappeared.

I believe by judicious handling and
proper education that the same results
could be worked out in cheese. Instead
of eating cheese ocamon(lly and then in
immoderate quantxtnes, it should be a
daily food, eaten in smaller quantities.

WHITE DOVE

Almond Paste

Cocoanut

SATISFIES EVERYBODY

W.P. DOWNREY
MONTREAL
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Christie EUROPEAN BISCUIT MANUFACTURERS WOULD BE

THE FIRST TO ADMIT THAT CHRISTIE FANCY

LINES ARE EQUAL IN QUALITY, PURITY AND

Fancy NUTRIMENT TO THE BEST MANUFACTURED ANY-

—— WHERE. Yet we would hesitate to compete with the high

. > standard English manufacturer on his own ground. Because

Blscurts we know that a long sea voyage would not add anything to the
Sfavor of Christie Biscuits.

There’s no doubt about the high Quality of the rare European Fancy
Biscuits on the other side of the Atlantic. But when they are shipped over here
there's a difference. Grocers, mindful of their reputation, would as soon hand out
counterfeit change as stale biscuits to their customers. Why take chances? Stock
Christie Fancy Biscuits. You can always get them fresh—in small quantities—
when you want them. And on this side of the Atlantic, they a»e incomparable.

N.B.—‘“Madeira Mixed” and ‘‘Cherry Rings”—our
newest biscuits—amply sustain the Christie reputation.

Christie, Brown & Co., Limited, Toronto

DAILY CAPACITY 30,000 LBS. “LUCERNA?”

Dignard Swiss Milk Chocolates

li m i‘ ad will surely please .your. customers.

To buying agents for certain districts special terms
are offered.

BiscuIT Write us for samples prices, etc.

AN UFAC TURER LUCERNA ANGLO SWISS MILK
MONTREAL ; CHOCOLATE CO. t e
214 Princess Street, B - Winnipeg

ARE THESE LINES ON YOUR SHELVES?

SHIRRIFF'S CONCENTRATED FRUIT ESSENGE
SHIRRIFF'S IMPERIAL SCOTGH MARMALADE

They are all goods that stand for Supremacy,
Superiority and Salability. o

WE WOULD LIKE TO QUOTE PRICES

Imperial Extract Company joiaatm,s;

L SN
' % L 3 ‘ g, B
o " 1 . il {5 . . L 4 Bl w——
n g a1 g . . e
i b A i st i i W s S A S M 2 AN USSR LN OO SRR AN LIPS Rt s

e




e 3l L s oA+ T Sl
s i Sl R R S
R

SLLEAR NI Ko

PRL > w A VRN

¥, NSRS T R

k
]
1
3

= ond
a7

SRR RS v Y

e s s B R

The Ewils - Following

et L Vi “eial

THE CANADIAN GROCER

Price Cutting on Sugar

Does a Grocer Gain by Listening to the Appeals of the Bar-
gain Hunter?—The Cause of Cutting of Prices — Actual Ex-
periences Show Value of Quality In Goods.

By Vietor Lauriston.

The preserving season has already
opened in most sections, with the ad-
vent of strawberries. Raspberrics,
cherries, currants, blackberries, and the
larger fruits, will follow in comntinuous
succession till well into the fall.

The preserving season is a busy time
for the groecer. True, he profits little
if at all upon the fruits themselves ;
but sugar, jars, rubbers, and other
preserving accesories are in steady de-
mand.

Here and there an isolated grocer is
seizing the golden opportunity to grat-
uitously cut his own throat and that of
his fellow tradesmen by slaughtering
sugar prices beyond all possibility of
profit, in the empty notion that he
will ““boom business in other lines’’ Ly
so doing. Fortunately, grocers during
recent years have been educated to the
folly of price cutting, and, as already
stated, the evil is becoming more and
more isolated to grocers who have not
a business understanding of their trade.

‘““To attract customers—to boom busi-
ness in other lines’’ is usually the aim
which the price-cutter has in view.

After all, does a cut in sugar in the
middle of a preserving season ‘‘boom
business in other lines’’—or does it in
the long run attraet customers, for a
grocer to advertise his goods as infer-
ior in price and, inferentially at least,
inferior in quality ?

Certainly, price cutting on sugar in
the middle of the preserving season
does little to ‘“boom business in other
lines.”” Merchants have almost wuni-
formly observed that during the fruit
and preserving season the bulk of their
business is confined to special, season-
able features, and that shelf goods—re-
gular lines of trade—show a marked
falling off. As a matter of fact, the
woman who is buying sugar for [re-
serving will ke too busy to cook ela-
borate meals, and her demand for other
lines will be at a minimum till the
preserving 'season is over.

How Price Cutting Works.

To their eredit be it said, merchants
are rarely the real originators of a

cut’’ in sugar or anything else. Us-
vally, the cut originates in the mind
of a bargain hunting housewife. The
wish is father to the thought; and the
thought is in turn father to the eut-
price.

Recently, at the commencement of the
strawberry season, a housewife set out
upon a bargain hunting tour. The
tour began—and ended—with her near-
est grocer. She informed hiln that she
intended purchasing a hundredweight of
sugar for preserving. What, she de-
sired to know, was his best price.

“Five twenty-ﬁve," he rejoined.

“T can get it at So-and-So’s,” re-
marked the lady, “for $4.80. Of coum
I'd rather buy from you because you're
nearer, but—"’

The upshot of it all was that, after a
half hour’s haggling, the grocer sold
the lady a hundredweight of sugar of
the dloapect refined grade for $4.80—

which, after figuring in original cost,
freight, handling, and other essential
items of expense, meant a dead loss to
him. But he ‘“kept her trade.”

How ? Well, this is how it worked
out. The conversation reported is the
lady’s—much abbreviated, for obvious
reasons.

“Really, I don’'t like to deal with
Mr. Blank any more, he charges so
awfully high for everything. Just
think, I went there to buy my sugar,
and he wanted to charge me $5.25 a
hundred, and then he sold it to me for
$4.80. I suppose it's the same with
everything else, but you know, these
corner groceries are so dear.”

Probably, henceforth, remembering
her ‘‘narrow escape from being robbed’’
this lady will buy from Mr. Blank only
when she simply can’t avoid doing so,
and on other occasions will go to
stores where she knows the prices are
rock bottom, just because she’s tried
herself to beat them lower and failed
to do it.

And finally, enquiry showed that Mr.
So-and-So had never quoted her any
price of $4.80. His price for even the
cheapest grade of sugar was $5.00, and
he kept it there. Mr. So-and-So’s price
of $4.80 was merely a figment of the
bargain hunter’'s imagination.

Don’t Cut—Preach Quality.

‘“Preach quality’”’ is the motto of
many a successful grocer in the handl-
ing of bulk goods. And nowhere is the
preaching of quality so effective as in
dealing with sugar.

There are few things dearer to the
housewife’s heart than her preserves.
Upon them she lavishes an immense
amount of labor in the very hottest of
hot summer days. 'To them she
““points with pride”’ in conversations
with her neighbors. She is never so
deeply chagrined as when she opens a
jar of preserves in mid winter to find
that they have spoiled upon her hands.

And, with every woman, though a
bargain is a bargain, on the other
hand preseves are preserves. She will
walk ten miles on a hot summer day
and canvass twenty grocery stores in
the hope of buying a hundredweight of
sugar for twenty cents less—but she
will, on the other hand, gladly pay
fifty cents extra for her sugar once
she learns to regard low priced sugar
as a synonym for spoiled preserves.

Many practical grocers know this.
Savs one :

“Yes, there is a cheap grade of suo-
gar. 1 never handle it at all. My
patrons won’t buy it.”

This grocer takes his patron into his
confidence. He explains to her that
there are various grades of sugar. Of
course, his customer wants the best.
The price is, say, $5.25 a hundred—he
could not supply it for less.

The eustomer suggests that a cheaver
grade might do—something about $5
or less. The groecer smiles sadly, and
rejoins that he did try such a grade at
one time, but it didn’t pan out well.
Too many customers complained. Hence

he decided to cut out everything ex-
cept the higher grades, which he could
eonscientiously recommend. If the cus-
tomer wants cheap sugar, she can pro-
bably get it at some stores.

But as a rule, she doesn’t—especially
after the grocer’s harrowing hints at
spoiled preserves. The field is sown
with the wheat of good returns for
that particular merchant and those who
make a practice of selling good ds
at fair prices—but it is sown with the
tares of disappointment for the price
cutter.

Thanks to grocers who have stood
their ground, there are thousands of
women who have been econvinced of the
solid, substantial truth that quality
can be secured only by paying for it,
and that quality at a fair price is the
cheapest purchase in the long run. Such
women dodge the grocery bargain coun-
ter as they would e plague, and
shrewdly suspect the quality of the
canned goods that are labeled with the
cut price tag. Maybe they miss a
genuine bargain here and there—hut
they also escape a host of nitfalls. And
there would be more suech women if
only more grocers had the courage to
stand up and insist upon that to
which they are honestly entitled—a fair
and reasonable price for their goods.

AVERAGE CROP OF FRUIT.

So Points Out Circular Issued by Fruit
Division of Department of
Agriculture.

The Dominion Department of Agri-
culture, fruit division, has sent out the
following summary on the fruit erop
prospects in Canada:—

Weather conditions in Canada have
been favorable during the month of June
for fruit development.

Apples.—Eastern Canada will hsﬁe a
large crop of winter apples from ‘present
indications. Early and fall varities-will
not yield as heavily.

The apple prospeets in British Colum-
bia will hardly reach the average. -

Pears.—An average crop is expeeted
in the eommereial pear sections of On-
tario. <

Plums are estimated somewhat lower,
generally, sinee the heavy bloom, buf, are
showing for an average crop,.exeept in
British Columbia, where the erop’will be
light.

Peaches.—Early peaches are reported
medium to full erop; late peaches med-
inm. ‘“Curl leaf’’ is very prevalent,
affecting Elbertas particularly.

Grapes.— Concords promise a full
crop; white and red grapes, medium to
fall erop.

Cherries will be a good average erop.

Tomatoes promise a good crop:

Small Fruits promise well everywhere.
Strawberries in Southern On are a
very large erop.

Inseet and Fungus M are fmrly
prevalent, but comparatively little dam-
age is reported yet, exeept from the
cankerworm in Nova Séotia.

United States. — Present mdmatnons
show about an average crop to compete
with Canadian winter stock.

.
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“BORDO”

(REG.)

CHOCOLATES

Note, Mr. Grocer, the new name we have decided upon for the old reliable Bordeaux
Chocolate you know so well. : ‘

<=
e

We thought out this name, and had it registered, for your protection and that of your
customers. : ;

As makers of the famous Bordeaux Chocolate we have forged right to the front rank—our
Bordeaux (‘“‘ BORDO”) has proved ever satisfactory, the kind the people want.

At the same time, it has been proved that it is inimitable.
This we know because others have fried to imitate it. But they have not succeeded.

Much confusion arose owing to the large number of these imitations, so we decided to
protect the trade and their customers.

Hence our new name—‘‘ BORDO ”—which is stamped on each and every chocolate.

“BORDO”

(REG.)

CHOCOLATES

are sure money winners—are the leading sellers, always.

For over twenty-five years we have been making this chocolate, and it has held its
popularity, increasing ever, all that time.

The same man has been, and is, at the head of this department all this time. Others

may say what they will, we always have had, and have to-day, the “ BORDO” chocolate
that the people want.

We want YOU to share in our profits.
You can do so. Why not, when you can?
Write us for FREE SAMPLES of our ‘“BORDO” Chocolate.
‘ Costs YOU—28e. per Ib. :
You sel/l at 80c. per Ib. Order a small trial lot. \

THE MONTREAL BISCUIT COMPANY

|| SO . MONTREAL
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All the Year Round l

Cocoa and Chocolate

Toronto

arein demand. Strong,
persistent advertising,

Canada.

The Cowan Co., Ltd.

“ SOFT MINTS—50. boxes.
ACME PELLETS —5-Ib. tins.
M. & R. WAFERS - Bo. bags.

backed up by absolute FI and a complete line of LOZENGES, ETC.
ety cnd ety Hard and Soft Licorioe Specialties
delicious flavor, has ity

mede “Cowan’s” a J :b-m g

household word in

Price Lists and Illustrated Catalogue on request

AGENTS

ONTARIO, R. S. Mcindoe, 54 Wellington S¢. E, Toronte

PROVINCE OF QUEBEC and MARITIME PROVINCES
W. H. Dunn, 394 St. Paul St., Montreal

“ MANITOBA. E. W. Ashley, 123 Bannatyne Ave., Winnipeg

VANCOUVER, J. F. Mowat & Co., 354 Water St

NELSON’S

POWDERED GEATLINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO., Ltd.
EMSCOTE MILL®, WARWICK, ENGLAND
mMmhﬂh—molqumabx

All the year round

Mott’s

“Diamond” and “Elite”

brands of

Chocolate

mtbomeu’-nonnulynd-n Uniform quality
and absolute purity have made this possible. .

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halifax, N.S.

SELLING AGENTS:
J. A, Taylor R, 8. Mcindoe Jos. E. Huxiey Arthur Nelson
Montreal Toronto Winnipeg

l

Arthur M. Loucks’ R. Q Bedlington
Ottawa

Calgary
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Flour, Cereals and Confectionery Department

- What Uniformity in Weights
Wheat Declines and Demand
Market Steady.

With all our progressive ideas, is it
not timie that the diffevent wugﬁts of
flour as sold by our grceers should be
somewhat changed ? tarrel of flour
contains 196 lbs. net, which likely was
adopted to be equal to 14 English
stones of 14 lb. each. For the conven-
ience of retailers it is done up in paper
bags of } barrel equal to 49 lbs. or
¢ barrels equal to 24} lbs. and then
in a 1-14 part of a barrel equal to 14
lbs. or a stone, as well as half stones
and quarter ‘stones. 1In nearly all
stores a quarter barrel is sold as a 50
lb. bag, perhaps sometimes uninten-
tionally, and an eighth of a barrel as a
25 1b. bag. Would it not be better to
do away with the barrel or stone idea
altogether, and sell flour in 5 Ib., 10
Ib., 25 lb. and 50 lb. bags net? In
some parts of our country dealers do
not know what a stone means. They
buy the flour in bags of 100 lbs. and
sell it in round numbers net weight.
There should be a uniformity of weight
and nothing is more eonvenient than
the decimal rates, similar to those
used in conneéetion with our money.

MONTREAL.

FLOUR—Some export trade is being
done at satisfactory prices, though
such sales are confined almost exclu-
sively to importers in Great Britain.
locally a fair amount of business is
being transacted at the old prices.
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FEED—Business has not improved

noticeably since last week. Prices re-
main unchanged.
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ROLLED OATS—Sales continue rath-
er light, as they usually are at this
time of year.

1000 00 GO LI 0O
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TORONTO.

FLOUR—The conditions in the wheat
and flour market have considerably
changed. The keen competition in buy-
ing wheat has disappeared, and instead
of looking for wheat the millers are
now looking for buyers for their flour.
It appears that there is more wheat
scattered round :mong the farmers t.ha.n

was

view :l t‘he eommg crop miﬁ

ng;.d anxkxons l:'.o b:y more t.hu t.h
n to their nde sup

the mow whost I8 aveliaile, Wit W

in Flour Means — Price of
for Flour is Lessened—Cereal

expect to buy for less money. Many of
the farmers who were watching the
market to go still higher when it had
reached the $1.40 mark, are now kich-
ing themselves for having hung on too
long, and the millers are tickled, be-
cause they did hang on. A good many
loads of wheat are now coming in sight
which are quietly and perhaps secretly
held for the $1.50 point. The market
in flour is quiet with little doing. All
are buying from hand to mouth, look-
ing for lower prices.

388

aon wan
888 833

CEREALS—There is no change in
this line this week, although wheat is a
little cheaper. Oats remain firm and
and not much are offered.

A MODERN HAMLET'S SOLILOQUY.

To send, or not to send—that is the
question :—

Whether ’tis better to keep the goods,

And so make sure of what is in posses-

sion,
. Or let them go, and run the risk of pay-
ment ?
To send — to nart with — perchanece to
lose!

Ay, there’s the rub.

For once the goods are gone

What skill can charm them back,

Or get the cash from slippery deb‘ors?

What will be done when th’ aceount falls
due?

Will cash be paid; or e’en post-dated
cheque ?

Or promise to remit be quickly made

To be as soon forgotten? -

And. then reminders much like Thunar’s
blows,

Softly at first; though each with added
foree.

Yet no response—silent as a shadow—

Ne’er a stiver, nor soothing plea. for
““time.”’

Will then ‘A Meeting’’ end suspense 1—
and hope!

If packed, forsoth, with deting relatives,

Bent on proving elaims for borrowed
money ;

Yet solaced by a shilling in the pound!

And ﬂ_nt lean pittance fast in lawyer’s
grip ;—

Leaving us nought but sad experience.

Yet sell we must,

And selling, trust,

That some, some day,

May something pay.

The Taste
Tells

When you are
selling Soda Bis-
cuits to picnicers,
campers, excur-
sionists, etc., the
purchaser does not
buy on account of
an attractive box,
a certain shape or

the mere say-so
of the man behind
the counter. Sales
are made owing to
the flavor. Then
take advantage of
this and carry the
rapid selling, only
unapproachable
and appetizing
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FIRE-ESCAPE CONTEST.

Prize of $100 Offered to Traveler Who
Presents Best Design on Commer-
cial Travelers’ Day.

Commereial Travelers’ Day in eonnee-
tion with the National Exhibition, To-
ronto, will be celebrated this year on
Saturday, Sept. 4th. The principal fea-
ture arranged by the Exhibition eom-
mittee of the association, which met on
Friday, July 2nd, was the fire-escape
contest. This promises to be of espee-
ial interest, as it is something in which
every knight-of-the-grip is particularly
interested. A prize of $100 will be given
jointly by the Commereial Travelers’ As-
soeiation and the License Department of
the Ontario Government, for the fire
escape which is eonsidered the best for
the private chamber in a hotel. The
committee in charge, anticipate the ex-
hibition of several designs—the econtesL
being open to all members of the asso-
ciation. All entries must be sent into
the seeretarv of the Toronto Assoeia-
tion, Jas. Sargent, 51 Yonge Street, To-
ronto.

Travelers’ Day will also inelude a five
mile marathon race for prizes wvalued
at $125, open to amateur members of the
assoeiation, holding ecertificates for 1908
or 1909. A baseball game between the
Teronto and Hamilton sections will be
still another feature of the day. The
winners will be holders for the year fol-
lowing of Ex-president M. C. Ellis’ sil-
ver trophy, now resting under the wing
of the Toronto assoeciation.

During the afternoon there will be a
meeting whiech will be addressed by a
number of the leading public men of
the day.

As ‘the programme is a particularly
good one the energies of those in charge
will be direeted to making the Commer-
cial Travelers’ Day of 1909 better than
the best of the past.

CANADA AND FRANCE.

Better Trade Relations Will Exist From
Government Missionary Work.

Mountreal, July 7.—‘‘Canada is much
more widely known in Franee sinee the
French treaty has been before the two

large profit

From the Atlantic ¢ the Pacific retail grocers and
general stores are selling

WILSON’S
FLY P

because they give ‘universal satisfaction and pay a very

THE CANADIAN GROCER

nations—two years now — and the re-
sources of the Dominion form the sub-
jeet of frequent discussions wherever
business men meet.”’

This statement was made to The Gro-
cer by H. Laporte, of Laporte, Martin
& Co., Montreal, who has just returned
to Canada.

““You would be surprised at the
amount of good which has come from the
niissionary work accomplished by a
couple of the members of the staff main-
tained by the Federal Government in
Paris. During the last two years these
two gentlemen have been traveling over
France. meeting the members of the
Boards of Trade in different cities, giv-
ing lectures, discussing Canada with in-
terested busine s men, and otherwise lcok-
ing after the interests of our ecountry.
As a result of the good work they have
done, considerable new business has re-
sulted, to mutual advantage.

““I do not know whether or not these
gentlemen will eontinue to travel over
Franee in the interests of Canadian
trade, but it is to be houped that they
will. I should think that it would be an
excellent idea for the Government to
send over a delegation composed of three
or five leading Canadian business men,
in order that they might, for the benefit
of Canadian manufaeturers and whole-
salers, meet the chief French business
men, and diseuss with them how best to
improve trade relations. The experience
of the two agents of the Government 1
have mentioned proves the feasibility of
such a suggestion.

‘“With a good, direct steamship ser-
viece, such as we will presently have,
there is no reason why trade between
the two countries should not be
doubled.”’

Continuing, Mr. Laporte stated that
a late, eold winter had retarded seeding
operations, and all French vegetsbles
would, in eonsequenece, be in short supp'y
this year. French peas, he said, would
not be more than one-third of last year’s
erop, in size.

A PRESENT-DAY HEZEKIAH.

There are prophets among travelers
as well as profits in the goods  they
sell. The following prediction ' was
heard fall from the lips of a tea trav-
eler one day last week just prior to a

S

thunder storm : ““The general tenor and
aspect of the elements are indicative
of nderous moisture.”” Is it any
wonder it rained t

The Canadian trade commissioner
writing from Durban, South Afrieca,
says : ‘It is possible that Canadian
cigar makers might do -something out
here, as they turn out quite an excel-
lent article. A fair cigar at a reason-
able price with a goo?i name might be
tried by one or two large Quebec or
Ontario firms.”

WM. BERRY LTD.

MANCHESTER and LONDON, EnQ.

Wax-Waterproof
8hoe Polishes
Dominion Agent
SIDNEY LEAR, 77 York St., TORONTO

TO WHOLESALE TRADE:—

Buy your

Whole Spices,
Coffees,
Sardines, etc.,

H. COLLINGS & Co.

16 Philpot Lane, E.C.
LONDON, ENGLAND
“Repeat Orders the Rule”
Quality always right Shipments prompt

Agentsin MONTREAL, Mr. L. Russell Murray
- KINGSTON, Mr. C. de Cart

< TORONTO, Mr. James le‘:n.
HAMILTON, Messrs. John W . Bick.
e & Gﬂﬂllﬂ.
s LONDON, Mr. Geo. H. Gillespie.
WINNIPEG, Mr. W, H. Escott,
Established 1856

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. Xcmall
advertisement in the

KINGSTON
“GLEANER"
G hs e e

I C. STEWART, Halifax
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" spring wheat flour under the sun.

A i WY
Flour Cleanliness
3. Dirty Fingers Don’t Touch Good Flour.

HE FARMER gets wheat out of dirt, and the miller gets dirt out of
wheat. The more dirt he gets out of wheat and keeps out of the pro-
duct the better the miller is he.

U]

q But what’s the use of spending a fortune in wheat cleaning if after-
-wwards dirt is again introduced in the grinding or packing departments?

(l Why is it that the best surgeons nowadays wear rubber gloves when
performing critical operations? Is it to avoid being infected themselves, or
to avoid infecting their patients by contact with hands unprotected? Sur-
geons declare it is impossible to wash the hands so that they will be free
from the danger of germ infection.

Food and fingers are the carriers of contagion.. That’'s why the
FIVE ROSES process of flour milling is entirely mechanical. Not a hand,
not a finger, can touch FIVE ROSES from the moment it enters our hop-
pers. as the plump Manitoba wheat until it reaches your counter, the finest

q Through the sun-flooded mills at Keewatin out in the country air,

through the wheat cleaners and scourers; the breaks, scalpers, purifiers;

the rolls, sifters, dusters and blenders; via a thousand spouts, elevators :
and conveyors; into the automatic packers, into the barrels and sacks ;’
without ever touching a hand, from start to finish perfect purity—FIVE :
ROSES flour!

(l Tell your customer that /er hands are the first to touch FIVE ROSES, ;
and she will have no other. Don’t YOU want tp sell bagged perfection 5
or barreled purity—FIVE ROSES? : =

LAKE OF THE WOODS MILLING CO., LTD.

MONTREAL Sole Makers of Five Roses WINNIPEG
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The Grocer’s Encyclopedia From Week to Week

Where The Lime Fruit Is Grown and The Source of the Cana-
dian Supply—What the Grocer Should Know About It—Valu-
able For Its Medicinal Properties—Produces a Better Drink

than Lemons.

LIMES—Probably it is due to the fact
that so little is known about the fruit of
the lime tree, that the sale of it in Can-
ada is as yet somewhat meagre. How-
ever, the lime is gradually working its
way up in the estimation of the publie
and in a few years hence there promises
to be a good demand in this country.

The lime tree is not a very large one—
in faet it might be ecalled a shrub. It
belongs to the ecitrus family like the
orange and !emon and resembles the lat-
ter fruit in almost everything but size.
In a good sized lime there is more juice
and eitric acid than there is in an ordi-
nary lemon. It is also bitterer than the
commercial varieties of lemon.

The Canadian Supply.

The native home of the lime is repre-
sented as southeastern Asia but it has
spread to many other tropical eountries.
The supply for Canada comes from the
British West India is'ands of Dominiea
and Antigua, prineipally the former.
Very few limes come direet to Canada
but are purchased through New York.
Jamaiea, Trinidad and Florida are other
produeers of this fruit.

Probably the best quality of lime is
produced in Montserrat, one of the West
Indies, but few of these are exported.
The great industry of Montserrat is the
manufacture of lime-juice and the fruit
is praetically all used for that purpose.
This lime-juice is famous the world over.

The tree, like the lemon, bears practi-
cally all the year round.

Grocers who handle the fruit should
know something about its qualities. The
hme is one of the most important pro-
ducers of eitrie acid well known for its
medicinal properties. The juiee is highly
valued for making ecooling drinks with
the aid of sugar and water. It is recom-
mended by authorities as better than
lemonade.

Just at the present time hotels use the
fruit more or less extensively for flavor-
ing fish, meats, ete., as well as for mix-
ing with drinks and many of them buy
large quantities. In the West Indies
where it is grown it is used for eooking
and making sauees in much the same way
as lemons are used here. Flavored with
nutmeg the drink becomes very refresh-
ing and palatable.

First Direct Shipment.

As intimated before, iimes have not
been used to a large extent in Canada.
The first direet shipment came to a Tor-
onto fruit firm in 1905, but even now
most of them come to Canada via New
York. They are, however, growing in the
popular favor and eomparatiyely large

quantities come during the summer
season.

The cost to retailer in Ontario is us-
ually around $1.25 to $1.30 per hundred
limes.

HALF HOLIDAY IN WINDSOR.

Windsor, July 7.—The groecers and
butehers of Windsor have agreed to give
their employees a weekly ha!f holiday
every Thursday afternoon during July
and August.

The move has been brought about
largely through the earnest efforts of
W. J. Cherney and G. H. Nairn among
the groecrs, and Harvey & Co. among the
butehers, though others lent a helping
hand.

Mayor Wigle, of Windsor, in an open
letter eongratulates the merchants in
these lines for their progressive move,
and Dr. Smith, ehairman of the park
commission, has set aside the park for
the sole use of the employes for their
Thursday afternoon games.

HONEY PROSPECTS ARE GOOD.

Chatham, July 7.—From all aceounts,
the honey output of this seetion wi'l be
exceptionally large this year.

In 1907 and 1908 the bee raisers ex-
perienced comparatively bad years, and
the output was small. This year, how-
ever, weather conditions have been
favorable, and a big gain in the output
is expected.

An indication is the brisk demand
among dealers for bee supplies of all
sorts, eonsequent upon the busy swarm-
ing recently.

Tell Your Customers
That:

SHAMROCK

BIG PLUG

SMOXING TOBACCO

When out never dries up or
becomes hard. The leaves
are so firmly packed that the
plug remains fresh and molst

CLAY PIPES

A perfect article. Bell it
Insist upon having McDougall's.

D. McDOUGALL & CO., Glasgow, Scot,

Every Progressive Grocer handles

PICHET TEA BISCUITS

as well as every First Class Hotel and Leading
Tobacconist handles the Famous Imported

Germinal and
La Perla Del Oriente
Manilla Cheroots at 10c.
No equal value on the market for the money.
JOS. COTE, Importer, Sole Agent,

186-188 St. Paul St. Branch—179 St. Joseph St-
QUEBEC

Tel. Up 2076 Tel. East 5964

YOUNG'’S PATENT PIPE
in Seven Shapes

W. J. GRANT
Sole Agent for Camada
- 506 Lindsay Building, MONTREAL.

—

Already a Big Seller

8old by all the Wholesale Trade

The )

The Si
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g “Here a NEW

laundry soap. It is

WHITE—not yellow! It is

NOT ADULTERATED

WITH RESIN, as are yellow

soaps. Resin ROTS clothes,
you know.”’

If you were to show a woman a bar of “Canada’s Best” and make
the foregoing statement you know she would straightwsy buy this
New, White Soap.

You could cerfsinly make things HUM around your soap
section if you had “Canada’s Best” in stock—and why
haven’t you? Just write for prices and terms.

UNITED SOAP COMPANY - BRANTFORD, CAN. CAN LDA

BEST

“ 7-20-4”—T

Easy to remember for 2 reabsons

The NAME — quickly thought of. The QUALITY—always lingers'.

| Our Guarantee

;o

Stamped on every cigar.
You cannot go astray with this line,

The Sherbrooke Cigar Co., - - - - Sherbrooke, Que.

“CANADA’S BEST”

A NEW, WHITE

1o e
it

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT WHY NOT?

“Tuckett’s Special”

the new 10c. plug is the latest

i 4—
==

o i P P g S gt g 0 o

Order from Your Wholesaler
Mansfectred Imported Leaf Exclusively

‘ L 2 L9 e
N e
W T W O AR AR RN

The Geo. E. Tuckett & Son Co., Limited

SANILYOR, Blll.l

L
O S0




Canadian Fruits

Strawberries Cherries
Gooseberries

Imported
Watermelons Tomatoes
Cabbage Cukes Beans

Valencia Oranges
Verdilli Lemons
California Lemons

California Peaches, Pears

PG D SRR RS At )oY A
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Canadian Fruit, Vegetable and Fish Markets

Wu'_- Weather Accounts for Extensive Fruit Sales—Straw-

ported.

MONTREAL.

GREEN FRUITS—Continued wvarm
weather has been most welcome to the
fruit trade. It looked at first as if
there was not going to be much of a
summer, but recently there have been
some fine days for fruit sales, and good
business has re:;nlt‘.e;dn.i '{I‘herle has bzen
a very stro ema or lemons ior
lemonade mxmg and for other such
purposes. Oranges are steady. The
first car of Bartlett pears arrived on
Monday, and sold fairly quickly, con-
sidering the hi price asked, $4.50.
This is not prohibitive, for an opening
fizure, and is easily obtainable from re-
tailers who have an exclusive trade to
cater to. Strawberries are arriving
very freely, and low prices continue to
rule. All California fruits are in strong
demand, and carloads are quickly dis-
posed of when put up at auction, daily,
almost. California cant~loupes are now
on the market. Bananas are moving
freely at old prices. Watermelons are
in good demand, too.

00

1]
2888

PACKED BY
Franc Tracuzzi

MESSINA
ITALY

o G R A N R SR T s

To-day unlosding at Boston
and New York 1,500 Boxes

Verdelli Lemons for Tor-
onto. Get them if you want

C AR IDV;”
lornis navels .....
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-
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8D G0 M0 W et
LBLEERANLEL

o
g3

VEGETABLES—Good business came
with the warm weather, there being
quite a noticeable increase in demand
for mostly all lines. Canadian peas ale
offered this week, for the first time,
having made their appearance on the
market in rather limited quantity. Thev
are put up in small bags, weighing from
18 tbs. to 20 lbs. These are sold to
the groeer at 75¢c each. New cabbage
is firmer, as are also leeks, which have
advanced. New potatoes are not so
high,” there having been a drop of 25¢
a barrel. String beans are quoted at
slightly higher figures, while tomatoes
are advanced, too. Egyptian onions
and green peppers are easier. Boston
lettuce is no longer quoted. Cucumbers
are freely sold at old prices.

RGBISTVEBSBERSARES

0 76

le in G

week demonstrates the
strength of the market for this line,
which is beginning to be quite notice-
ably scarce. Lake trout is not in good
supply, either, but the price has not

FISH—An advance of
salmon this

been advanced. Grass pike is easier.
Mackerel has been advanced. Haddock
and cod are arriving freely and prices
are steady. Good demand for halibut is
reported. Dressed bullheads are no
longer guoted. Continued warm weath-
er has resulted in a secarcity of brook
trout. Buck shad is not quoted any
more. Smoked and prepared fish, as
well as salted, are not moving frealy,
demand being small. Live lobsters are
higher, owing to the close of the season.

[STrN -1
SRTTISSN

TORONTO.

GREEN FRUITS—Strawberries are
still ““King”’ on the fruit market and
take up almost the entire attemtion of
the fruit men. The rain last week
which just came in time, saved a large
part of the erop from up with-
out getting ripe. whole, the
yield this year is above the average,
the demand "is good, and p have

been reasonable
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been reasonable =without any serious
slumps. Canadian cherries come next
in order and quantity. They arrive in
common plain baskets. They have given
the California cherries a serious defeat.
The latter came in meat boxes and even
expected to sell at faney prices. They
are oceupying a back seat with the ap-
pearance of having been neglected 2nd
are suffering from advanced ripeness.
Out of pure sympathy and econsiderate-
ness the dealer thouﬁht best not to
quote their prices. California peachces,
pears and apricots are arrivin% daily,
but are high in prices. Late Valencia
oranges are in good condition.
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VEGETABLES—Canadian tomatoes
grown near Leamington appeared on
the market this week and were offered
at $1.75 per basket. The quality is ex-
cellent. Almost in every line the Can-
adian grown vegetables are putting the
imported goods out of business. Peas,
beans, eabbages, carrots, onions, aspar-
agus, ete., are all grown here, and the
city is principally supplied by the gar-
deners. New potatoes are down to
$3.50 a barrel. Cantaloupes and water-
melons are in good supply and will re-
main undisturbed from our own for
some time, and in the meantime we
have to pay 3¢ duty on each canta-
loupe we buy.

Ontario, per bag 100
“  Virginis, 350
Omions, Canadian, dried, bag 150
e Bermuda, case 100
2 ian, per sack of 112 Ibs 37
Tomatoes, 115
o C::Munmrhla }a
Carrots, perbag. ..........0 conue
b“ new, d.bmwh. ?%
Cabbage, RIS o vinsoncavesasinse ob
TOmIPR. . soc.abosroes 060
Radishes, per dozen. . s 025
Lettuce, per dozen... b ...02 030
Spinach, perbushel........ .........oov ciiiiens cene 050

English Sweet Whites

r ‘“  Blacks

Sour Red Richmonds
Are nowon at thelr best

Raspberries—few coming in.
Strawberries about done.

Wire, phone or mall us your

orders and same shali have

our most careful and prempt
attention.

‘Stevens & Soloman

~ Shippers of Ganadian Fruits, eto.
Hamiiton, - Ontario

Phones 2700 and 690

THE CANADIAN GROCER

California Fruit
Peaches Plums Pears

Apricots Watermelons
Cantaloupes.

Fresh Canadian Strawberries and Cherries.
Fancy Lemons and Oranges.
Full Lines for the Hot Weather Trade.

WHITE & CO., Limited

TORONTO and HAMILTON

Lemons—Lemonade

In the House, in the Store, always have my Lemons.
What is more refreshing and health-giving than a glass
of cool, real Lemonade made from Sicily Lemons?
Order from your Wholesaler the ‘Standard of
Quality " Brand. ¢

“BUSTER BROWN?"”

FOLLINA BROS., Packers W. B. STRINGER, Agent

Fancy Colored -Fruit, All Sizes
PLENTIFUL#nd CHEAP
¥

RIPE TOMATOES
RIPE BANANAS

NAVEL and MEXICAN ORANGES
Quality Excellent

FANCY {

Send us your orders. PRICES RIGHT.

HucH WALKER & SON
' GUELPH -  ONTARIO

i N
R
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Green peppers, perbasket........ ......cccovenies 2ons 07
bers, per hamper. ... .. : ib Bedevn 100 125

B I s ook Hal s or s shiratarisny R

Green onions, per basket . . .. > o ovns: SN
LT AT R R S (e S 035 03
I 2 | o et ol (aa b ss # 5 oaes s s eorni Tl 135
* wax. . R s AR ANS Vb 075 10)
quverl-slu‘l G ssses sese NI
Comn, per dozen : = s
Cress, per basket vessnse it
Water melons swdn ~ . .03 04
Cantaloupes, per case . .. 6 00

FISH--The fish market is s‘beads
with a fair demand. White fish are
scarce and one cent higher, with this
exception prices are the same as last
==

Herring, medium, per 1b., fresh (ull‘hl g ..005 008
Whitefish, fresh caught shatien el
Trout, fresh caught o
Cod, fresh caught 008
Halibut, fresh caught 010
Maddock, fresh caught o
LR R e RSB (USRS RS 006
Perch 007
Carp . 003
Yellow pickerel 00
Sea salmon 017
Maekerel, each . 0%

LOBSTER PRICES TO BE HIGH.

This is Opinion of a Montreal Authority
—=Storms Cause Havoc.

Montreal, July 6.—‘‘Reports of the
serious storm on the coasts of Prinee
Edward Island. Nova Seotia and New
Brunswick, which appeared in the papers
some weeks ago, were not at all exagger-
ated,’’ said J. W. Windsor, Montreal, to
The Groeer this week.

Mr. Windsor, who has spent several
weeks in the east, and who is in Mont-
real only for a few days, stated that very
considerable damage had been wrought
by the terrific gale which struck the
coasts.

‘‘Lobster fishermen lost their traps,
and were themselves kept from the fish-
ing grounds during the four or five days
the storm lasted. These traps could not
be replaced in time to permit of their
being used this season, and, in conse-
quence, much valuable time was lost, and
the eateh was bound to be so much small-
er.

‘‘Personally, I do not think that the
pack of lobsters this year will be more
than 60 per cent. of last season. This
will most assuredly mean higher prieces.

““The storm was one of the most ser-
ious blows the industry has suffered in
years.’’

Mr. Windsor mentioned the approach-

ing investization, which Commander

THE CANADIAN GROCER

Wakeham will hold into the lobster and
other fishing industries, and prophesied
many desirable ehanges as likely to re-
sult from the inquiries which will be
made.

AN ASSOCIATION FORMED.

Potato Shippers of New Brunswick Co-
operate For Better Rates.

St. John, N.B., July 5.—At a meet-
ing of potato shippers, held in Wood-
stock, N.B., on Tuesday, June 22, the
““Shippers Association of Viectoria,
Carleton and York Counties,”” was
formed. The object of the gathering
was to diseuss with H. E. MeDonald,
general freight agent of the C.P.R.,
Atlantic division, the matter of better
rates for shipping potatoes.

Coles Dugan, of Woodstock, was
elected president, and A. D. MeCain, of
Florenceville, seec.-treas. Others pre-
sent were: J. C. Manzer, Guy C.
Porter, Andover; James Melsaac,
Florenceville ; J. F. Tweedale, Perth;
Mr. Perlev, Woodstock, and H. E. Me-
Donald, of the C.P.R., St. John.

Mr. Mecl'onald agreed to give the
shippers a rate of 84 to 11} ecents per
100 pounds, for export to the West
Indies ; 17 cents to Montreal ; 20 cents
to Ottawa, and 22 cents to Toronto,
and the main shipping points in Can-
ada. The cars will all be overhauled
and put in condition for fall business.

J..T. Tweedale, M.P.P., J. C. Man-
zer, Guy C. Porter, Coles Dugan and
Mr. McDonald made addresses in which
they pointed out ways in which the
association ecould be helpful to the
farmers and shippers.

Another meeting is to be held on
July 22, at Florenceville, for the pur-
pose of framing a constitution and
taking up matters of interest to the
members.

The potato erop from all appearances
is going to be a bumper one this year
and it is estimated that fully forty
per cent. more than in previous years
will be shipped in the coming season.
The crops are all looking fine at pre-

wiid) CHERRIES and ot

I? you have STRAWBERRIES, RASPBERRIES (cultivated or
hep frults to consign let us
have them. We can sell them for you.

THE DAWSON COMMISSION CO., TORONTO

sent, but frequent warm rains will not
be unwelcome.

FAILED IN AUSTRALIA.

Ccestly experiments were made years
ago in endeavoring to produce beet-sugar
upun a payable basis in the State of Vie-
toria, Australia, says the Canadian
Trade Commissioner, in writing thke
Dominion Government. A splendidly-
equipped sugar faetory was erected en-
tailing a large monetary expenditure,
but, on account of the beet erops not
receiving proper care, the industry eol-
lapsed and the abandoned mill fell into
the hands of the local Government. The
building and machinery have been kept
in excellent condition and the faetory
is ready to resume operations if the
raw material ean be procured.

BEET SUGAR INDUSTRY.

Granulated sugar produced in Canada
from beets last year totalled about
6,600 tons; and the amount of raw
beet sugar imported from KEurope by
the Canadian factories was about 13,-
000 tons.

The acreage of the domestic sugar
beet under cultivation last year was 5,-
500 tons. This will be increased a lit-
tle this year.

H. G. Reed, grocer, Chatham, Ont.,
has sold to Ceeil Moore.

SEASON 1908-9 l

| Dried Apples

Shipments Solicited
Settiements Prempt

W. A. 6IBB COMPANY
HAMILTON
JAMES SOMERVILLE, Manager

s
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Grenier,Quebec.

Cn..‘nsh..h; C.LM&CI..M&G.—
!
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Ross Ave., Winnipeg, Man.

NO PICNIC BASKET COMPLETE WITHOUT

BALAKLAVA
SARDINES

Choice, firm fish, packed by experts in modern factories of
cleanliness. Pure Salad Oil used.

HAVE YOU A STOCK?

- Port Canada, N. B.

IIPMSQ-L.TM;D.C.MI*MJ“MH--
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'SATISFACTION TO ALL |

That is what the Brunswick Brand gives

OUR PRODUCTS ARE:
14 Oil Sardines

34 Mustard Sardines
Kippered Herring

Herring in Tomato Sauce
Finnan Haddies

(Both Oval and Round Tins)

Clams
Scallops

No Sea Foods are so widely known or have such extensive sales.

Brunswick Brand * 7™ i Buids up Business.

CONNORS BROS., Limited, Black’s Harbor, N.B.

AGENTS—Grant, & Co., Halifax, NS.; C. H. B. Hillcoat, Sydney, C.B. JLIAWM.YMN.S. D. Rattray & Sons, Quebec: Leonard 3
Brox. Mostreal  Arthur BT L. e € T St it Jotos Hogwoed, Toraute; Chan Demn Wit o oo Seesy Losuard 4
Calgary; ll..b,n'o--‘ Ont.

“Ice Castle” Brand

Lobsters that are Always the same

Many brands of lobsters are good one year, but ? 2—who knows
what they are the next?

That’s the kind it’s best NOT to sell. You know why.
SOME brands are ALWAYS the same. Ever dependable.
Pays you to sell SUCH a brand. Here, again, you know why.

ICE CASTLE BRAND Lobsters have been of the same high quality for years, and
possess the enviable reputation of being about the best “buy ” the
grocer can make in lobsters.

You can get full particulars from the sole packer

J. W. WINDSOR Montreal
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WALKER

PATENTED
A —BINS—,

THE MAXIMUM
OF EFFICIENCY
IN THE GROCERY

is within the reach of
every practical merch-
ant who will carefully
study the particular re-
quirements of his trade.

‘“WALKER BIN”
FIXTURES
WILL HELP
WONDERFULLY

as they provide every
modern facility for the
handling of a special or
general grocery stock.

They will
PR BUSINESS
| PRESTIGE

Write for lllustrated Catalogue :
“Modern Grocery Fixtures”

WALKER

PATENTED
A\ —BINS~—,

The WalkerBin and
Store Fixture Co.,

LIMITED

BERLIN, ONTARIO

Designers and Manufacturers of
Modern Store Fixtures

REPRESENTATIVES

Montreal ; Kenseth H. Munro, Coristine Building
Manitoba ; Watson & Truesdale, Winnipeg, Man,
Saskatchewan and Alberta : ). C. Stokes, Regina, Sask.

ITHE CANADIAN GROCER

CAN’'T EXPLODE

“A customer with a cigar or
pipe can come as near
as he likes to my
gasolene pump and it
an't explode, because it's

THE

- BOWSER

This absolute safety which the Bowser gives you is

5
S W)

alone worth its price.

But cost doesn’t figure, for the Bowser pays for

itself by stopping all leakage, evaporation and waste.

Put in a Bowser and scll gasolene. It means moncy

in your pocket.

Bulletin 5056 tells you why. A postal will bring
it, free. Write now.

S. F. BOWSER & CO., Ltd.

66-68 FRAZER AVE., TORONTO

J Cures Strained Pully Ankles, Lymphangitis,
Poll Evil, Fistula, Sores, Wire Cuts, Bruise
es and Swellings, Lameness, and Allays

@ Pain Quickly without Blistering, removing

‘\4l the hair, or laying the horse up. Pleasans
to use, $2.00 per bottle at dealers or de-
livered. Horse k 5 D free.

ABSORBINE, JR., (mankind $1.00 bog*
tle.)For Strains,Gout,VaricoseVeins, Var-

GOMMON SENSE SAYS

Use 'em

A man wants credit. If yvou think he is good
give bim a $10 Allison Coupon Book. Hae
him sign the receipt or note form in the front of
m:‘“h:;*“{] ‘shl'fnh 0K peter o0k a{‘\a’}kvex;‘ g'wuf icocele,Hydrocele, Prostatitis, kills pain.

o y :n he buys z
d rih. tear offa ten erdcslfsio il W. F. YOUNG, P.D.F., 204 Temple St., Springfield, Mass.
ime’s worth, tear offa ten cent coupon, and so LYNANS Ltd., Wontreal, Canadian Agents.
on until the book is used up. Then he pays the £ % e
$10 and gets another book. No pass baoks, no
charging, no lost time, no errors, no disputes.

= s o BOY WANTED
nuupuN BUUKS ANY BOY in every

town and village in
Canada can earn many

Manufactured by dollars by selling our
ALLISON COUPON COMPANY, Indianapolis publications among kis
neighbors and rela-
Order them from e : tives and Business
your jobber. I\ men.

= = i F YOU can begin at once.
ey enable you 1 P o

to handle credit \)ll\- -, No money I?ICK_.ded 'IO
tomers with scarce- SON start, We will prO\'ldC
L-" any risk and make . you with capital. A watch
isputes and mis- b Gred Moo (K

understandings im- i 7 to the boy who does
possible. They cost good work, as SpCCiJl
very little and pay J < d

for themselves many / , prize.

times over, Can -
you afford to do

Without thom ? 7 e 0 THE MACLEAN PUBLISHING CO.
- 10 Front St. E,, TORONTO

Write at once to
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MEETS ALL

It gives perfe
cold dry air and ti
struc ion canaot b

We can supp’
size desired. Yo
Arclic economica
efficient in every 1

Get our Catalogus

JOHN HILLOCK

154 George S

[
3

Ask an)

WINNIPEG—C(
(and bs

VANCOUVER

HAMILTON-|
son,

TORONTOZS
LONDOJNGo»ra
ST. JOHN, N.|
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THE CANADI

The Arctic

Refrigerator
MEETS ALL DEMANDS

It gives perfect circulation of
cold dry air and the system of con-
struc ion canaot be surpassed.

We can supp'y any sty'e or
size desired. You will find the
Arclic economical, thorough and
efficient in every respec'.

Get our Catalogue and Discounts.

JOHN HILLOCK & CO., Limited

154 George St., Toronto

are made in Canada and are
under a Canadian guarantee.
They are beautiful in style and
finish, simple in construction,
efficient and inexpensive in
operation, easy to install-and
in a few words—cheaper and
better than any Electric Mill on
the American Continent.

Manufactured by

The A. D. Fisher Co.

Toronto Limited

HIGH GRADE
COFFEE MILLS

AT
LOW PRICES

GET AN

Elgin National
Mill
40 DIFFERENT STYLES

Our floor and counter mills all
have steel grinders and are regu-
lated to grind coarse or fine
when running,

They are the fastest, simplest
and most effective mills on the
market and by all means the
cheapest in price and handsom-
est in appearance.

Ask any of the following Jobbers for our Catalogue,

WINNIPEG—G. F. & J. Galt (and branches); The Codyville Co‘
(and branches); Foley Bros. Larson & Co. (and branches.,

VANCOUVER - The W. H. Malkin Co. Ltd.: Wm. Braid & Co.

HAMILTON—Jas. Turner & Co.: Balfour Smye & Co.; MacPher-
son, Glassco & Co.

TORONTOZYy Blain Ltd.
LONDIONGormin Eckert & Co.
ST. JOHN, N.B. G. E. Barbour Co.; Dearborn & Co.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

AN GROCER

TEA LEAD

Best Incorrodible

Buy “PRIDE of the ISLAND” Brand

as extensively used for years past by most of the leading packers
ol Tea in Canada

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. L|MEHOUSE-
A.B.C. Codes used 4 h and 5th Editions. LONDON, E., ENG.
ALFRED B. LAMBE&SON, TORONTO

J. HUNTER WHITE, ST.JOHN, N.B.
CECIL T. GORDON, MONTREAL

Canadian Agents:

Fisher Electric Coffee Mills] \\

A Convenience and an Ornament are com-
bined in McGregor's

Patent Bag Holder

The most useful, time saving and labor saving
device about the store. Get our prices.

KILOOUR BROS.
19 Wellington St. West. - TORONTO

Royal Metal Polishes

would not sell in such quantity as they
do unless they filled every requirement
of the housewife. Unsurpassed for all
kinds of cleaning. Reasonable price:;
vields you large profits.

Sl W=
LiQuID POLISH

FOR ALL METALS |

Get a supply iIf you have none.

ROYAL POLISHES COMPANY
MONTREAL

AGENTS Ottawa (e

Lid. W c H W

»r

THE MAN WHO KNOWS—

He's the man to ask about material,
prices, measurements, etc., when you
are considering the purchasing of an
awning.

THOS. SONNE, Sr.

193 Commissioners Street

MONTREAL

has been so long on the job that he
can give you entire satisfaction—can
even save you money.

Ask HIM How.

ey Ay

o e
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W J BRIGGER.
SECRETARY - TREASURER

™HE T. UPTON CO.. umiteo

MANUFACTURERS OF FACTORY. 19 TO 37 DELAWARE AVENUE

JAMS. JELLIES. MARMALADES. ETC.

HAMILTON. ONT.. 19C9

TeLeEPHONE NoO. 495

May 21,

The Canadian Grocer,

Toronto, Ontario.

Dear Sirs:
i We have been advertising in the Canadian Grocer for a num-

, ber of years but never realized the good work you are doinguntil
} last Fall when the writer took a business trip through the North
: West and British Columbia.

Your journal seemed to be well thought of by the retail

grocers, and many of them, especially in Vancouver and Victoria,
9 took the trouble to mention that they had seen our ad in the

Grocer.

This was appreciated by us as it is rather difficult to know

just what class of advertising is giving us results. However we
are now satisfied that your journal is an excellent medium for
any manufacturer to use who wants to talk business to the whole-

o sale or retail grocer of Canada.
2 Yours truly,

‘Lf The T. Upton Co., Limited

per,&u‘ﬁ. %71//—
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Baxing Po

W. H. GILLAR

b tins, 4 *

ot et B et B 4 D e W

»
°
o
»

CLEVELAND'S BAS
Ulsveland's—Dime...

WHITE SWAN SPICES A

White Swan Baking Pos

1-1b. tins, 3-doz. in cas
qb. M "
s “

Blu

KEeen's Oxfcrd, perlb....
In 10-box lots or cas
Gillett's Msmmoth, § gr

London Pearl, per lb..‘
Special quotations
kegs, otc.



Baxing Powder.

w.l.ou.untoo.

1db. thl.’dottncm cesnersssenees $2 00
Inl. i soses 125

'MPRRIAL BAKING POWDER,
Bizes er doz.

S memmmmooo
o7
Gg BESREERAS

OLEVELAND'S BAKING POWDER.
Blses.
Ulevoland's—Dime.....ccoouee

o3
aeaaasaa?

P25 - o

Sib. ...
barrels—When pack
cent. discount will be -llovnd
WHITE SWAN SPICES AND CEREALS LTD.
White Swan Baking Powder—
1-1b. t.hu. S—dor.. ln case, per do:

one per

Gillett's Msmmoth, § no- 'bo:
Cereals

WHITE SWAN SPICFS
AND OERBALS LTD.

White Swan Breakfast
Food, 2-doz. in case,

Tg Klul?ood ﬂ-do:o
in case,
White n: ia..lney

mu.por oz.
White Swan Belf-rising
:!uelvhnt Flour, per
wdlol.

[
Whl:gm'h.:‘f.‘ b do't.L'llﬂ.
wan ox.,

'anmﬂnha aﬂm.u.

Ohoeolates and Cocoas.

! $1 20
Per%ool.lan. 1.

5; perlb..
Solublo. buik, No
l Ib..

London Pearl, per 0922
Special quohtlou or Oocos in bbls.
kegs, otc.

Fly Pads.

Wilson's Fly
Pads, inboxes of
50 100

THE CANADIAN GROCER.

QUOTATIONS FOR PROPRIETARY ARTICLES

Unsweetened Chcoolate— Per Ib.
Plain Rock, 4's & {’s, rakes 13-1h. bxs 0 38
Perfection chocolate, £0c size, 2 dozen
b xes, perdczen
Perfection (.,hocolnle‘ 10c size,
dozen boxes, per dozen

Sweet Obocolate—
{'sand §'s, 12-1b. I'x-
perlb .

Queen s Dessert, 6's, 12-1b. boxes .
Vanilla, §-1b., 12-1b. boxes, per lo..
Parisian, 8's *
Royal I\lv W i's {-. boxes, per b .
Dhmond. 7 -. u-lb boxal. per, 1b.

“ iy 0 " "
I

Loings for cake—
Chooohu, whlw. pénk. lemon, orange,

meun. in
§-1b. pkge., {dol. in box, per

Confections—
Milk chocolate wafers, 5-1b. boxes
Maple buds, 5-1b. boxes
Chocolate wafers. No. l 5-1b boxu
Chocolate wat-rs, No. 2,
Nonpareil wafers No.
Noopare | wafers, No. 9.
Chocolate ginger, 5-1b. boxes
Milk chocolate, 5¢ bundles, per box..
Milk chocolate, 5c cakes, per box....

BENSDORP'S COOOA
A. F. MacLaren, Imperial Oheese Co.,
Limited, Agenta, Toronto.

tlni.:dnltoun per doz., .290
4
9.

BREVERS

LUBRENBRYT 8

enta, O. E. Colson & Son, Montreal.
In i Q and 1-b. tins, M—lb. bou-. poro

Smaller qmddu

JOHN P. MOTT & 00.'7,

R. 8. MoIndoe, Agent, Toronto,
Arthur M. Loucks, Ottawa.
J. A. Taylor, Monuenl.

Deg-
R. J. Bedlington & Co., Oalgary, Alta.
Standard Brokerage Co., Vancouver, B. 0.

Elite, 10c size

(for cooking),
doz 0

Prepared
00008,

Prepare d
%'s

Mott's breakfast cocoa, 100. size
breakf!

No. 1 chooolate, I.l

1
o
]

Na

Vu:ﬁh stioks, per .m-
Dismond chocolate, 3's

Plain choice choeolnte uquon
Sweet Chocolate Coatings .

sgRsvREy

WALTER BAKER & 0O., LAMITED.
Pm;l:m No. 1 chocolate, } and §-1b.

Breakfast cocoa, 1-5, }, l. 1& 5—lb tins
German Sveet chocolate, § and }- lb.

Per Ib.

Hb
O‘ncu nblon, 100

Fhe abe

Coooanut.
OANADIAN OOCOANUT 00., MONTREAL.

Packages—5c., 100, 30 and 40c.
pmm in 15 1b. and 30 Ib. cases

:’i

=

.M!
‘lLb. packages -onodln llb.bonl

Ib. " hl.m.ulb..iﬁino
In 16

151b. palls and 10, 35 and 50 Ib.

Tins. Bbla

e Mnee. finavtrip. 018 931 07

016

015

017

01l
Desiooated. .

wuuu«-ms.nuolb lqnmdnl llo.

siasenal

WHITE SWAN SPIORS AND CEREALS LTD.

‘White Swan Cocosnut— %
In packages $-08.

Condensed Milk,

BORDEN'S CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal & Toronto.
Cases. Doz.

“Eagle” brand (4 doz)

*'Gold Beal” brand (4 doz) .

*‘ Challenge” brand (4 doz)..
Enpontod Cream—

*‘ Peerless” brand enp cream.

TRURO CONDENSED MILK CO., LIMITED.
“Jersey” brand enpon'.odomm

per case (4 L SRR gE RS
Reindeer” brand per case (4 doz.)...

EBY, BLAIN 0O. LIMITED.
Btandard Coffees.
Roasted vhole or ﬁ und Pncked in damp-

]
8

SEERRRARE

cocooo00O®
-

-t et
-

-2 ]

o Bre
English Breakfast, 1 1b. tins, mund
THOS. J. LIPTON _retail

Individunl size jars,..
perdoz........ 00

Impenal holder—

hru liu doz. 18 00

17 00

anultu “ 1200
Roquefort—

Large size,doz. 2 40

Bmalisizse, " 1 40

Confeotions

rn: COWAN CO., LTD.
Cream Bars, 60's, assorted ﬂnvon box
Milk Chooohu Smckn. 36 in box,
es, 36 in box **
Chocolate Wnlors No l 5.1b. .boxes, 1b.

Maple Buds, 5-1b. box
N g Mlg( Chocohr.e.

18
1 %
033

MAOLAREN'S IMPERIAL CHEERSE Co. LTD

Imperial Peanut Butter *' Bobs,"” the
erfect Confectionery.
Large slu cases, ’o cnrtonl $3.59 each
Small 60 *
Ascorted, cases, 26 small, 12 Targe 3.55 **
Net 30 duy-
= Coupon Books—Allison’s.
or sale in Canada by The Eby Blain Co.
Toronto. C.O. Beauchemis i F:ls nMonLrL:‘zl
$2, 33, 85, 810, $15 and $20.

All same price one size or assorted.

For numbering cover

(3
‘each
extra per book % cent. ouRan,

Cleaner.
Pe; %o&
18

1
1

10

Wholesale Agar¢
The Davidson & Hay, Limited, Toronto

Extract of Beef.

LAPORTE, MARTIN & OIE, LTD.
'Vita" Pasteurized Extract of Beef. Per casa
20

1
Infants’ Food.
Boblﬂm'l pa?_eut bulw rlh. tins
;i 2 groats o t.c‘r
’ i Ib. tine
‘“Mephisto’ and “Purity’ Canned
Lobsters.

Lipton's ‘‘Special” blend
coffee, 1 1b. tins, ground
or whole 0

WHITE SWAN SPICES AND CEREALS LTD.
‘White Swan Blend.

1-lb. decorated
tins, 3%. 1b

Mo-Ja, §-1b.tine
30c. Ib.

Mo-Js, 1-1b.tins
28¢. Ib.

Iﬁ lfbl-l b.tins

cures—1-1b. fancy glass jars, per
ique—1-1b. amber glass jars,
with 8 b ). $10 per dos

THOMAS WOOD & 00.
“Gilt Edge” in11b.
%0

"amm- in21b.
tins....ooonnnniee 033
Oanadian Sonvonlr
1 1b. fancy litho-
graphed canisters

Cheese.—Imperial

=
69

Flavoring Extraets

SHIRRIFF'S
oz. (all ﬂ'A.von),d_c.u.

Jams and Jellies.

BATGER'S WHOLE FRUIT STRA
Agents, e, Mon

ronto.
1-1b. glass jar,screw top, 4 doz.,per dos § 30
THQMAS J. LIPTON
oation.
T. UPTON & CO.
t J

Y JAM
and

Prices on &)
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A GROCER’S CO-OPERATION

RISING SUN SUN PASTE | [ e ootasts ait omers under the
STQYE\:P*\ STOVEPO[IS“ 'r:f:r:yoffritehned: 'toh‘:t‘ ::ﬂ f':r' titlst'w‘e'l"“t’hlet glll';:e:(;
2 =

. 5

OLISH)
§\ R counters the world around. We believe that
S Z the real, live grocer wants to push the
7 goods that please his customers, and that is
- why we have the hearty co-operation of thous-
ands upon thousands of grocers everywhere.
It pays you to push it.

1

What **The Lancet”’
says:

Let Us Give You the

Nihaul, Professcr of Industrial
Chemistry at the University of
Liege, and he has recognised

We will give a cloth-bound copy of this book to every

that the Polish does not contain subscriber of this paper who sends us one NEW, PAID-
lamp-black or any acid sub- IN-ADVANCE subscription to this paper.
s‘ance. This is important so

far as the preservation of the

leather is concerned, but from
sa 66
the health point of view the HE book is Men Who

Polish does not close up the Sell Things,” by Walter
pores ‘f the leather, so that the D. N\OOdV,OfChiC&gO. Mr.
f k f :00l. y-
ECtAASR T Snd co0 = Moody is a salesman who
Septemb r 6th, 1905, ’ 3
has made good. His book
is acknowledged by the lead-

S H O E PO I I S H ing business men on this
continent to be the most

from the health point of view practical, interesting, enter-

D taining book ever written on

““COBRA” Polish instantly commends itsclf the subjectof Salesmanship.

to those who appreciate the difference between He is now the business

h:alth preserving, hygienic shoe dressing which manager of the Chicago
keeps footwear in good condition, and the de- Chamber of Commerce—the largest body of business
structive compounds made of acids, oils, men in the world. His book will help you to sell more
treacle and soot known as ‘‘Blacking.” goods. Justgeta fellow tradesman to subscribe to this

aper through you and we’ll send the book by ret il.
Lay in a little stock of COBRAS i s oorig s

o A ' THE MacLEAN PUBLISHING CO.
Charles Parsons & Son - Toronto
79 Front Street East

Subscription Department

TORONTO - CANADA

. It Adds to Your Reputation
1 2-in-1

i The Polish of Preference

31 Ninety per cent of the grocers in Canada sell this famous footwear preparation. They know
that it is not only the best known and best liked, best advertised and best wearing but that it
A8 requires no drumming up to sell.

Are you stocking this rapid moving, profit paying, and satisfaction giving article ?
The F.F. Dalley Co., Limited -- Hamilton, Canada -- Buffalo, N.Y.
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DO

e

JUST

ORDER
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ROSE &

MONTREAL

1b.wood pallP..uncnennann.
re assorted jam, 1-1b. glas

1oz iInCAS® ..ocove 4unse

Jelly Powde:

IMPERIAL DESSERT

True Fruir

CArTONS EACH | D

rted flavors—grc

Asso
MacLaren Imperial Oheese

-orted Ci Conta

on (Straight) Conta

reuge  (Straight) Conta
s-pberry (Siraight) Conta
rewberry(Straight) Conta
Locolate (Strllghtg Conta
herry (Straight) Conta

h (Straight) Conta
zht 7 Ibs. to case ®Freigl

Soap

I1e GENUINE. Packed I(

St by
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FOR

Picnics,Camping, Yachting One Nice Thing About
uaker Salmon

BATGER! is the fact that year after
year the quality never
varies—ever uniformly

excellent.
That's because we al-

LIMEJUIGE GORDIAL | ™ *Oulyrieeesr ™
ONLY THE BEST

Salmon from the Fraser
and Skeena Rivers.
IS You can GUARANTEE

JUST THE THING QUAKER SALMON.

PRICES FROM

Mathewson’s Sons
AGENTS : WHOLESALE GROCERS
ROSE & LAFLAMME, LIMITED 202 McGill Street, - Montreal
MONTREAL TORONTO

ORDER FROM YOUR JOBBER

Vi

*1b. wood palls . THE ROBERT GREIG = g -
‘ure assorted jam, 1-1b. COMPANY. 5% & ) ST. CHARLES CON

White™ Swaa, 15 Duio I mun.ﬁhbu : “::::sco
Jelly Powders fiavors. 1 dos. in re oen ser anee

i St. Charles Cream-
IMPERIAL DESSERT JELLY Ty, j :::wdﬁn;::g::}f'mc. Lye (Concentrated) I & 3
GILLETT'S PERFUMED.

B Purity u-lk...uo
¥ Good Luck.... 4.L0

Marmalade.
T. UPTON & CoO.

> 12-0z. glass jars, 2doz. case .. per doz .l (0 COLMAN'S OR KEENS
* Shirrift's” (all | 16-0z. glass jars, 2 doz in case i D.8.F..}- i
Saw )' rdos. 0 e In 5 and 7-1b. tins and 7-1b. Pula ,per 1b. 0 07 ¥ -lb tins. .,

ors), pe s SRR Pmtaﬂulerl (24 02.), 1 doz in case, per

“

. Fruir FLavors
CARTONS EACH | DOz . ngn" -

F. D £
Assorted flavors—gross 10. Lard, 1b. tins .. >
MacLaren Imperial Cheese gtk Olive 0il
N. €. FAIRBANK 00. BOAR'S HEAD

LARD OOMPOUSD. LAPORTE, MARTIN & CIE., LTD.

Minerva Brand—
Mmeru qts. ﬂl

PATERSON'S WORCESTER SAUCE
Agents, Rose & Luhmme. Montreal and

i 7db, tina, * ...
=-orted Case,

. Toro
C?Qen'm ht) Contains 2 E— Rl ue‘-3§5d0!.perdoz. ..090
e . & DI THOMAS J. LIPTON 2
L8y (Siety Conting ~ xxs  Proeson soplcaion P o R L8R
""W?enﬂ%mlz{:' Contains . JN] “BASIFIRST . Soda
‘licolate (Straight . 4 = S LARD f ! ad i
‘herry  (Straight) Contains 2 d d 4 by, 2% COMPOUND. | ! X { § COW BRAND
ench (Straight) Contains 2 doz J / = \ ! - \ Case of 1-1b. contain-
2ht T Ibs. to case ®Frelght rate, 3d c! 5 § Ticrces .01 '‘RID> - "m ing 60 vackages, per
- =S u : i == ' d
Soap T LR e 20-1b. pails. 0 10: d / -l B Te ot con-
:GENUINE. Packed 100 Bars to = ?&m tins.. 0 10 2 mmbo n pkgs. per

SPRATTS PRICE LIST w&unu?'f“l;l‘h and ll%
Mixed Bird Seeds, 1-1b. pkts., 3 duzen AKING SODA™, .n w&.,m p,, s per
Parrot Food, § 1b. pta.. 05
arrot Food, . pkis. of Beo. mt,AInm 96 pk r
Farrot Food. Z1b. pkta 135 E:"” pkes. e et g
Bird Cage Sand, about b - MAGIC BRAND
gross cases, per doz.. eeeciian s No. 1, cases 601-Ib. packages........ § g 75
B rd Oage Grit, about b - No 8, ' 1%04.1b. = 375
% gross cases, per doz No.s, “ 80 1-1b. . 75
4 o 604-b. 3
Pnou—unuvlo and Quebeo: " - Mince Meat No § Magic -odn —cases 100- 10-0z. pkgs
Le s than § oas 500 Wethey's condensed, net .. lcase .. 368
Pls o cases, 0° mon s 9% ' percaseof 8 dos. .

71
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Wood’s “Canadian Souvenir” Canister Coffee

Roasted in Bean or Roasted and Ground
Cases of 48 |bs., 1 |Ib. cans, $14.40 per case

THIS COFFEE has found a welcome in thousands of homes.

If you are not selling it you are missing a pleasure.

It is of unequalled quality as a popular, rapid-selling line.

THE CANISTER is lithographed on the tin in rich, delicate colouring.
It has a permanent usefulness every housekeeper prizes.

It sells and it suits! We solicit your orders.

THOMAS WOOD CO,, LIMITED

No. 428 St. Paul St. Montreal

AN 2 A

\
W

X Soap and Washing Powdars.
3 A ». TIPPET & 00., Agenta.

wagpole fp-n,w

LAPORTE, MARTIN &k OIR, LTD.
ean— 3 S2E8

é COOm

&. Wy and ot
tvnu m Prepa -
usrtvalled |

EDWARDSBUR®G STAROH 00., L¥D.
P . ¥
l. g .?%.J “Crown” Brand Perfection Syrup.

. 003§ per b.
0% *

Freight paid
on 5 box lota.

Wholesale Retail
40c.

Pink Label 1'sand §'s 5 'holanlc '3‘
Gold Label 1'sand 35¢. 80c. Wood'l Primrose, per lb. 0 4“0 0

Teas Lavender hb.l lo.nd s 4%c 600. Golden Rod ... ... l6 0 so
Omh Tsand s B0o. 76c. .l eur-de-Lis ....... t.h

THE Pack in §lb. tins. Al md-—ol o1

" SALADA" nold'nn..s- 350. 1.75  500. 250 b-&.mtv mixed.
TEA CO. Gold Tins, 8's $5¢. 1.056 50¢. 1.50
Gold Tins, 1's 36¢c. each  50c. each
Wholrale Retall Gold Label, fsiliBoea. 361b. 250 em. 501D, Tobacco.

Red Tins, §'s 35cea. 701b. 5(ces. 1001b.

Red Tins, §'s 18ces. 731b. Woea. 1.001b IMPERIAL TOBACCO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCHM,

Btarch Cbe;:::——gbckh“l" BLORES. .. o0o0eenrsees
MELAGAMA k Watch 1ls........ ¥y
- EDWARDSBUR3 STAROH 00., L'MITID, s ot g g
! L~undry Starches— er 1b Bully 6e. ....000t.
4 No. l White or bize, C 1b. carion $0 01 @EO.TE. BRISTOL & CO., Cunenc) 5%s. and 1
5 - T wivro smos. Oyl

EMPIRE 45 Front 8t. East
PACKAGE

TEA

4 Benson's Oss s 30 and 00
; u I whi los. ¢
IS . Oan " " 080
Jlmon o pes 0680
2 Bun. " " 050
_'J nmuo:;.-mo;m.... 0 0ni o . 050
A, Oanada Pure 0orm .....ovvvese..es 00§ ” » 040
Rice Btarch— " " 040
Bdwardsbury No. 1 white, I-/b.oaz. 0 10 » * 0%
;‘ " " “" or blue, o " ) 030
. SRAIN ¥ )RD SRARCE WOSES, LDTID We pack Japans in all st same Champlain, }4’6
: rices. We in 60 and 100 Ib. cases. All Ch lai
g ! Ountario and Quebec. . e Kl Sergeant, 130, .
! Laandry Btarches— El SBergeant, 140 ...
¥ Oansds Leundry, boxes of 60-Ib. 90 08 El Sergeans, 1-100..
Acmse Gloss Blaroh— Ont.wbmu.

Petit Havana, §, 1-13-18........ «covee
Quesnel, 14, 1-

ot
n
. .l ) v.ud:n:y':::ouu.
o:. ......... Shiiesssvoes : = : :
orputals, 00 1D........ - ;mm... T, n lau-
1 boxes, onses 38 [b. ne (]
Starch— s

tan
"'-".h-"'"f"‘”' L 98 Lo»don, Vmoonv::n:":::rnl srd Ceylon m "'um.-u.‘ »
For sharges for inserting quotations in this deps, apply to Advt. Manager, The Canadian Groesr, at our nearest offies.

Sanitar

Niagara

FREQUENC
Everystw
ford and
leaves |
muda, T
Indies an
is away |

A deliy

moderate



THE CANADIAN GROCER.
Tell your Doggy Customers that you Stock

ratt's = Dog Cakes

Your Jobber can supply. 10 IMECANS More Business. r... i aisie.

MAY WE SEND OUR ILLUSTRATED LIST?
Write SPRATT'S Patent Ltd., London, Eng. Canadian Branch . 13 St. Therese Street, St. Gabriel's, Montreal.

Brunner Mond & Co.’s

Sanitary Cahs' W ASHING

For Hand Filled Goods
Tomatoes, Stringless Beans, Asparagus, Spinach, Eic.,
Apples, Peaches, Pears, Plums, Ete.

sanitary Enamel Lined Cans 336 lbs. Barrels, 336 Ibs.

294 7 Bags, 234
For Color Fruits and Goods of Strong Acidity || e “ i s -

100 ““ “ 100 0

“The Can Without The Tap Hole concentrated SaISOda

“ Bottom Like The Top” Casks, 560 Ibs.

Strawberries, Red Raspberries, Black Raspberries, Black-

SRR T | Winn & Holland

Sanitary Can Company, Ltd.

Montreal

Niagara Falls, - - Ontario
J SOLE AGENTS FOR CANADA

FREQUENCY OF SAILINGS OAKEY'S ==2=% ;-:'"'E BﬂY w ANTED

¢ ¥
Everystwelfth day a Pick- “LLINGTON 10 START IN .’m FOR MIMSELF.
ford and Black steamer Kmr E NLISH
leaves Halifax for Ber- \ : Pocid o’ 1 g YOU1as good-paylng busl-
muda, The British West Profits right from the start, and Prizes.

Indies and Demerara, and : JO“. OA‘“ ‘ SOIS. Limited %‘v‘:'t‘:ﬁ“;m?lw.‘?n E 8 copies of our
is away thirty-8ight c,llyl. : Manufacturers of publication.

A delighttful trip for Il% hﬂ,dhq Ghund -E%::&_.‘:g;ﬂ.-‘.’:;!}' S
moderate cost. Write us. ° 4 Ohth and Papers, ete

You be sure to write at once and we will send
PICKFORD & BLACK

eessce SISRRERE

soagtet 23838838

m S copies for next week and everything

'mmmmmy

uou‘incn.. - =410 Froat Straet Eavy, - muml

=
e
=




THE CANADIAN GROCER.

Canned Fruits

WETHEY'’S
LAUREL
BRAND

speaks for itself.

In point of quality

SALT

we sell stands at the
head

k ur wants .
Let us know your w Do not buy without. consulting us.

VERRET, STEWART & CO.

LIMITED

MONTREAL

Get. our prices.

J. H. Wethey, Ltd.

ST. CATHARINES, ONT.

STILEDS

We have a special offer. It will interest you. Enquire.

. Diamond Crystal Shaker Salt
Empire Brand

! Put up 24'2s in a case

| & : DIAMOND CRYSTAL SALT
| * Are you using “THE SALT THAT’S ALL SALT”
_— In 5c., 10c. bags Table Salt
{ ” In 14, 28, 56 lbs. Dairy Salt
& Free Phones . BEST QUALITY A GOOD PROFIT TO THE RETAILER
| £
‘ 4 of them GEO. E. BRISTOL & CO.
§ _ H WE INVITE YOU WHOLESALE GROCERS

| B HAMILTON, - - - ONTARIO

A

Montreal : 701-702 Ea:

VOL. XXIiI.

is a househ
In your ow

Franhk

STA

EDW.

EDW

53 Front St.



