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are best prescrvcd by supplying the public
with reliable quality. [.ower the standard
and trade weakens.

“STANDAND GOODS ARE BEST T0 HANDLE.

“ GRIFFIN " ‘GRIFFIN " "EITTLE"T}{INGS THAT
BRAND BRAND : OUNT AND PAY':

SEEDED SANTA CLARA
RA'SINS PRUNES Fry,s ) )} Chocolates

| and Cocoa.

COX’S - Gelatine

are the best packed Without “superior ; Hadd i

¢ . - addaie and
by the best process. Always geliable . P IS | orring
Full count.~ :

Only new fruit used Tl wwi;;hl..

l)),',_ MaCUrquhart’S

-

3 :
Worcester
FIN-& SKELLEY
GRIFFIN & SKELLEY Ca, M §-sberiey e Sauce

>
. o

.

A. P. TIPPET & CO., Genl. Agts., Montreal.
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a good mill when 1t 1s
presented to them.

They have taken up

COFFEE MILL

Because it saves them dollars in money and
pounds of energy when they grind coffee. It

g works easily, grinds evenly, and is recommended
} . earnestly.

: AGENTS
Todhunter Mitchell & Co., Toronto. Dearborn & Co., St. John, N.B.
Forbes Bros,, Montreal.

COLES MANUFACTURING CO.

< PHILADELPHIA, Pa.
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THE CANADIAN GROCER

fConfederation

Life
Association

HEAD OFFICE, = = TORONTO.

PRESIDENT:

Hon. Sir W. P. HOWLAND, K.C.M.G., C.B.

VICE-PRESIDENTS:

E. HOOPER, Esq. W. H. BEATTY, Esq.
DIRECTORS:
Hon. James Young. S. Nordheimer, Esq. W. H. Gibbs, Esq. A. McL. Howard, Esq. Walter S. Lee, Esq.
A. L. Gooderham, Esq. W. D. Matthews, Esq. Gieo. Mitchell, Esq. Fred'k Wyld. Esq.

J. K. MACDONALD, Managing Director.

W. C. MACDONALD, Actuary.

IR

Guarantee Capital and Assets, - $7,725,116.8I
Insurance at Risk, . - $29,677,418.00

The UNCONDITIONAL ACCUMULATIVE POLICY issued
by this Association is absolutely f{ree from conditions from date of
issue, and guarantees EXTENDED INSURANCE or a PAID-UP
POLICY after two years, or a Cash Value after five years.

Rates and full information will be sent on application to the
Head Ofhice, Toronto, or to any of the Association’s Agents.

PROVINCIAL AGENCY STAFF:
Maritime Provinces and Newfoundland : Manitoba, N. W. T.,and B. C.: Ontario and Quebec:

F. W. Green, Manager } Halifax D. McDonald, Inspector J. Tower Boyd, Supt., Toronto,

A. Allison, Secretary C. E. Kerr, Cashier } W H. J.Johnston, Man, Montreal.
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THE CANADIAN GROCER

The Safety

ACETYLENE
GAS MACHINE

WITH

CLIFF-WARDLAW GENERATORS.

Acetylene Gas is not the “light of other days,” it
is the LIGHT of to-day and of the future.

THE “SAFETY” HAS THE FOLLOWING GOOD POINTS:

Safe- All joints are water-sealed and the seals are self-sustaining.

Sim Ie So easy to manage and operate that church sextons have no
p . trouble with it. The machine can be cleaned and recharged
in ten minutes-——and there is no mess or bad odor.

- The automatic means by which the ash is removed from
Economlcal' the carbide, so that both are left dry, prevents over-

generation, and the maximum quantity of gas is obtained from
the carbide. It is made cool and twice washed.

An accident has never occurred to a ¢ Safety,” and there are
205 1n successful operation in Canada.

Send for booklet, price list and testimonials.

Safety Light
& Heat Co., B°

We recommend the “Durable” Burner.

Unbreakable and Never Clogs.
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THE
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akville (
Bagket (o,

OAKVILLE, ONT,

Grain and Root
Baskets,

Clothes Baskets,
Fruit Baskets,

523
- .

are always wide-awake and ready

to fill your order for any quantity

ne: Butcher Baskets. of Baskets.  Quality--#he best.
l1ave no
Charged : S c SS ’
th | §
OUR SUCCESS [ ismmms. e |
€d fr()m in the past has been very gratifying and we (7 A 7 i, RS 3 L s 33
believe it to be owing to the fact that TR ‘ ﬁ" v,-’ 39 : -‘,%:N e i3
ts over- : : 2R A S s .
ed from ALL... _ g ; |
White Star ‘
here are I
GOODS

Are the Best

that can be made for the money. We have
aimed at First Grade Quality, and then
at the Lowest Possible Price.

i ‘
s OUR BRANDS OF

P ckles, Spices, Extracts, Coffees, ace wave ve \WHITE STAR Label

B:king Powder, Jams and Jellies

And this is a guarantee of their excellence. Our Catalogue will give you the prices of our goods. Try them,

and see if their use is not profitable to you.

The DYSON-GIBSON CO., Winnipeg, Man.
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OF INK
BLACK

Manufacturers’ D, 6 g
Agents . . . ;i P e,

/—B:k: == FOUNTAIN PEN.

Tt A

O->TMA7

The outfit contains everything that is essential for the making of all kina i

card signs for use on the counter, in the window, ete. It has not heretofore |, .y
possible to buy an outfit of this kind. Every article is of the best manufaci ire
[} ] " and is warranted. The outfit consists of the following articles, which ma, he

purchased separately, if desired, at the prices quoted :

1 No. 3 Shading Pen

1 No. 3 Marking Pen

12 IDthRRound Writing Pens (various sizes)

ooy nk Reservoir

o ""QM o 1 Three-Pointed Pen (No. 400)

1 Book of Instructions e

4 Fitch and Sable Brushes ............ -

1l gottlle %peoial1 %la;]i Il:'lk ........... :
ottle Special Red In

As we sell to the wholesale I Bottle Special Blue Tnk
. 1 Bottle Gold Sizing
1 Package Gold Bronze .

trade Only, wE WOUld bC pleased 15%ao?pgs;g?ednnstolnosrd(1 e., fumti‘y

ruled) 76

to hear from anyonc requiring

ENTIRE OUTFIT, EXPRESS PREPAID, $2.50.

*A complete treatise on sign work.  Tells about colors and ornamental work,

to have their Oﬁ‘erings placed in bronzes, lourishes. How to paint signs on windows, to letter glass and mirrors

How to make off-hand signs with a brush.  How to draw borders and circle
How to mix colors, ete., ete.

British Columbia. The Spatula Publishing Co., ** ©"" Sisest.,

VISIBLE-WRITING TYPEWRITERS

A
.
YOU CAN I d kQ Pl YOU CAN GET
MAKE 9“ I # 10, 15,8 20¢
12 1020 tt bserfue \ PER PAIR.
PAIRS nl QI‘: _—
PER DAY I\
ATTACHMENTS
staicrion | | | RiseeR

ALL FOR
$20.22

CRE LMA Bgos FREE

OWN ONT.
GEOR%IE\LADA | Catalogue : WANTED L‘

The Blick-- No. 5, $35; No. 7, $50. We manufacture Power and Family Knitting Machines.
AGENTS WANTED—CATALOGUE FREE.

WRITE US. IT IS WORTH YOUR TROUBLE.

OUR GOODS ARE RIGHT
OUR PRICES ARE RIGHT
OUR HOUSE IS RIGHT

CREELMAN BROS., GEORGETOWN, ONT.

_i«-SEE OUR DOUBLE-LOAD TWO-WHEEL BARROW. How natural it looks on wheels '
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- Batty & Co. The E. GIRARDOT |
E WINE CO., Limited |
p ESTABLISHED 1824.
£ ‘q Sandwich, Ont. ‘
! CANADIAN |

I DIAN |

et R e

q o | 20 Claret:

138 4|l CURRIES -

.36 B <

(l)g A AND E

o cumees Chablis

.25

2 ' :

fg? THE BEST IN THE MARKET.

75

e PICKLES SAUGES NSURPASSED [)URITY

et b b ....FOR _AND QUALITY
& ALL KINDS. ALL KINDS.| =

for aég?rtbn_ Will Mail Price List on Application.

o —

1 Yoo

? PER PAIR.

ESTABLlSHED 00000000000000000000“000000:

in 1869. - We are having a big run
onour ... ..

"CRISP SODAS®

Put upin 3-lb. tins, made from the best material that can be got, and, when 2
¢
;

900000

our representative calls, give him a trial order, or send it in by mail; we will
give it prompt attention and guarantee satisfaction.

\
‘aff‘
|

9000006000000

Our Confectionery Department is in full swing. We have a large assort-
ment of Chocolates, Cream Almonds, Bon-Bons, etc.

DON'T FORGET OUR ADDRESS

W. J. CROTHERS, - Kingston, Ont.
a i 2 2 e e e L A R E L aa A
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GOVERNMENT INSPEGTION OF FOOD.

e St. Lawrence
Sugar Refining Co.

MONTREAL. Limited

Laboratory of Inland Revenuse,
Office of Official Analyist,

Mo~TtrEAL, April 8th, 189s.

“I hereby certify that I have drawn, by my own hand, ten
samples of the St. Lawrence Sugar Refining Co’s Extra

Standard Granulated Sugar, indiscriminately taken from
ten lots of about 150 bbls each, I have analyzed same, and

find them uniformly to contain :

99 ... to 100 per cent. of Pure Cane Sugar

with no impurities whatever.”

(Signed), JOHN BAKER EDWARDS, Ph.D., D.C.L.

Prof. of Chemistry and Pub. Analyist,
MONTREAL.
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THE CANADIAN GROCER

hn W. Bickle. ESTABLISHED 1835. Fred. B. Greening.

John W, Bickle & Gregning

BROKERS and
,ﬁ* COMMISSION MERCHANTS

Hamilton, - -  Ontario.

REPRESENT FOREIGN SHIPPERS AT :

RI0 DE JANEIRO
SANTOS )

MARACAIBO

PUERTO CABELLO [ Coffees
JAMAICA

GUATEMALA

ADEN, ARABIA

papane AND BATAVIA, Coffees and Spices

SINGAPORE Tapioca and Spices
CALCUTTA )

COLOMBO i Teas

FOOCHOW

TRINIDAD

TRINIDAD | Cocoa, Raw Sugar
JAMAICA- | and Cocoanuts

ORDERS SOLICITED FOR DIRECT SHIPMENTS T0
ANY PART OF THE DOMINION.

EXPORTERS OF OATMEALS, SPLIT PEAS, OATS,
PEAS and other CANADIAN PRODUCE.

8. H, BOULTON, Pres. W. J. McCORMACK, Sec'y-Treas.

Toronto Fruit
Vinegar Co., Linitea,

81 Front St. E., TORONTO.

MANUFACTURERS OF —  »

RESCENT BRAND

REFINED FRUIT
VINEGAR

AND OTHER TABLE DELICACIES.

PICKLES, SAUCES, CATSUP, ETC., ETC.

TELEPHONE 1787.
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ESILVER DUST "Ml

ARAAARARAARAAAAAAAAAARARARAAARR

BEST IN

PROFITS—QUANTITY—QUALITY

J’F

/

The Silver Dust M’f'g Company,

\ 2. o /
/} /// tet? e foge o a/u«"‘u/:(/ Fee'
73 .o /// /
r?'rw,'.'//lrf CaldS A LS rrrJ// ;/1 /;"'
/ 4 2 / ,
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A. levie el
—_ 4 j&‘/nu /(
254 ‘6 of 0 I ur sitions in the 17 months ending
ur pupl S |un 1 l " What do you think of the record ?
This is the only Business School in Canada which has
i been r\lnninx.: I'nr 28 years without rllulu.:v: of Munagement,
WHAT WE GET For the past 16 years we have been the leaders in Com
mercial truining.
WE BUSINESS MEN wishing to have their sons or
daughters thoroughly prepared for oflic -\\uk vither as
HOLD Stenographers or Bookkeepers, should write for
our handsome Catalogue, addressing,
|

D, Mcl:.\(‘l“.AN & CO., Chatham, Ont,

HAMILTON, ONT.
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10 THE CANADIAN GROCER

DUNN'S PURE ['1USTARDS

are made from selected seeds; all shell is extracted. Sold in 10c.,
14-1b. and 1-lb. tins. It will pay to write us at Hamilton, Ont.

S, LICORNE . .

We manufacture everything in the Licorice line carried by the Gro-
cery, Drug and Confectionery trades. We might mention—Y. & S. Stick
Licorice, all sizes ; Acme Licorice Pellets; Y. & S. Licorice Lozenges, in
cans or glass jars; A B C Blocks ; Purity & Dulce Brand one cent sticks:
Bundled Licorice Root; Small Cigars, 300 to box, etc. In PLIABLE LICORICE,
Triple Tunnel Tubes, Mint Puff-Straps, Navy Plugs and Golf-Sticks 1c0 to
box ; Blow Pipes 200 to box. Write for illustrated catalogue.

YOUNG & SryYLIE

Our latest novelties; Corrugated
Y. & 8. 8tick Licorice, packed 8o

sticks in wood box; Manhattan
Wafers, in Pliable Licorice, 2%- Established 1845. BROOKLYN, N.Y.
Ib. boxes. Zpd

FAIRBANKS SCALES

NEW STYLES.

Improved construction, highest
quality of material and workman-
ship. gSend for our new catalogue.

THE FAIRBANKS CO.

749 CRAIG STREET, ~m— MONTREAL.

LEA AND PERRINS’

Is now printed

i o in blue Ink ’,
that the W diagonally
across the
SIGNATURE
Of every Bottle of the OUTS|DE WRAPPEB
““o,‘Z'::.F"a"af’!cktl'ﬁ.,"L‘.’.‘:,'.iiz","Lﬂ:’:::?‘“" ORIGINAL . . .
and Export Oilmen generally, WORCESTERSHIRE :
RETAIL EVERYWHERE.

AGENTS—J. M. Douglas & Co., and C. E. Colson & Son, Montreal
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GlLLARD’S
Sauce and Pickle

the Gro. The Best English Specialties on the Market.

% S. Stick
zenges, in
mnt sticks ;
LICORICEF,

= TEN GOLD MEDALS

YLIE

i NGY.

—_—
< —

D}

awarded at the Pure Food Exposition in London, England. Used by
His Royal Highness, The Duke of York, K.G,, etc.

t

HIGHEST AWARD OBTAINED

yhest at the Coolgardie Exhibition, Western Australia, 1899.

Distinct from all others in its Superior Flavor, and

)
' : Gilla rd S Sauce able to stand on its own merits.
Eﬁ'_ A GiIIa rd’s PiCkle The most delicious made—far superior to all others.

In use at over five thousand clubs, hotels and restaurants in Great
ot Biitain.  All retailers should stock them who desire to please their
- 9 “fastomers.  Can be obtained from all wholesale grocers in Canada.

Sole Proprietors, GILLARD & CO Limited,

The Vintry Works, Walthamstow. LONDON, ENGLAND.
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THE CANADIAN GROCER

P00 0000000 0000000000000 000 0000000000000 000000000000000 0000000000000 00 0000000

the Canada
Sugar Refining Co.

Limited

MANUFACTURERS OF
REFINED SUGARS OF THE
WELL-KNOWN BRAND

Montreal

Kechall)

Cl

OF THE HIGHEST QUALITY AND PURITY, MADE BY THE LATEST PROCESSES AND
THE NEWEST AND BEST MACHINERY 'NOT SURPASSED ANYWHERE

Lumyp Sugar, in 50 and 100-b. boxes.
“Crown” Granulated, special Brand, the finest which can be made.
Extra Granulated, very Superior Quality.
“Cream” Sugars, (not dried).

Yellow Sugars, of all Grades and Standards.

SyYrups of all Grades in barrels and half-barrels.

Sole Makers of high-class Syrups, in tins, 2-Ibs. and 8-lbs. each.

2 aadasaddaadiadasadasadasadaaadaaadasad s ad el el e adi sl osadsssdassdssadaaali
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QUANCE BROS.

Popular Brands

Choice
Roller

WIRE FOR PRICES.

si.. BUCKWHEAT FLOUR

MILLERS, O DELH'

BRANDS :

White Swan
Maydew

[oss Rose
[iddleton

Rye Flour

Valley Gitymglour Mills

DUNDAS, ONT.
JAMES H. WILSON,

PROPRIETOR.

Ask your grocer or flour dealer for the new process
Gyrator System Flour. The following
are the brands manufactured
at these mills :

Pride of the Valley
Red Seal, White Fawn,
White Rose.

ALL KINDS OF FEED FOR SALE AND COARSE GRAINS
BOUGHT FOR CHOPPING.

Graham Flour

THE AYLMER ROLLER MILLS

STEPHEN PIERCE, iy 5,
Manager.a'a’( 44 t"!!é.

)

. AYLMER, ONT.

Do you sell flour ? If so, have you any of the following
brands in stock ? If not, get a trial lot. The attention of
Flour Dealers in the Maritime Provinces and Western Ontario
is called to the following popular Brands :

THE PRAIRIE CHIEF

All Manitoba No. 1 Hard Wheat - for Bakers.

THE JUBILEE

Part Manitoba Wheat for Bakers.

THE ELGIN STAR

Ontario Fall Wheat—for Farmers.

THE LION

Ontario Fall Wheat -for Farmers.

THE HORSESHOE

Ontario Fall Wheat - for Farmers.

We have extensive elevators and an expert buyer in the Northwest always. Our Mr.
Pierce has just returned from the West after making heavy purchases of No. 1 Hard

Manitoba Wheat.

Miliers supplied with Car Lots No. | Hard Manitoba Wheat. ... SEND FOR QUOTATIONS.
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A WORD ABOUT
VENICE WAFERS :

EXACT SIZE

They are a variation of our “FLORENCE” wafer, to which we recently drew attention. Made in the same flavors,
Raspberry, Lemon, and Coffee, they are only half the size, being less than one inch wide. Their convenient size and
shape make them very popular ; particularly suitable where dainty ‘“stand-up teas” and suppers are being served.

When sending in your next order, include a case of “VENICE” wafers.

R ORP LY AR PP SRS A PSR T

B e Peek, Frean & Co.

B MONTREAL.

PR AP - TR

ER Manufacturers London, Eng.

U

Wool
Oap|

For Toilet and Bath

U§

[T ATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATATA

Pure, white Wool Soap is an

ideal soap for the toilet and

bath. It is high grade toilet
A FINE POWDER. IN PACKETS ONLY.

Will wash more clothes, and do more work In
much less time than any other Soap.

SOAK YOUR CLOTHES

with HUDSON’S, and the Dirt will
slip out with about half the
usual labour.

R. 8. HUDBON,

30 Front St East,
TORONTO.

Used ln all the “ Happy ;Homes of England i

soap at the laundry soap price.

Swift and Company, Makers, Chicago

Canadian Representatives:

W._T. Strong & Co., London. E. A. Richards & Co_, Hamilton

IREAEATATATATAIATATATATATATATATATATATATATARATATATATATAL
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House, Horse, Scrub == Stove

BRUSHES

are distinguished for their LASTING qualities—due to

the manner of their construction and the excellent

avors,

e and

ierved.

quality of the materials used in their manufacture.

They are, without doubt, the very BEST on the

market.

DEALERS! Are you fully stocked with Brushes
of our make ? if not, write for samples and

prices to

-[he E. B. EDDY CO., Limited

HULL. MONTREAL. TORONTO.

Quebec, Hamilton, Kingston, London, St. John, N.B.,
Halifax, Winnipeg, ~  Victoria, Vancouver, St. John's, Nfld.
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SALMON

TRADEMK
For twenty years the leading brand on the

For Sale by all Wholesale Grocers
throughout the Dominion

ASER RIVER
SOCKEYE

Canadian market.

THE CANADIAN GROCER

g FR

e

Is packed only from

the finest

i

HORSESHOE
SALMON. . .

L #r 2 ANy o
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ANADA is a country
full of surprises, its
resources, its hid-
den riches, its fer-
tility, its scenery
and the actual ex-
tent of its realized
wealth are imper-
fectly known even to its own people. This

is not so strange as may appear at first.
Both in Europe and in North America the
attention of capital and the emigrating
classes has been absorbed by the wonder-
ful material advances of the United States.
The republic had a long start ; it was better
equipped for material development by this
very fact; so that people, even Canadians,
who wanted the shortest cut to prosperity
naturally went to the United States. This
was inevitable. It could not, humanly
speaking, have been prevented. In conse-
queince, Canada has been, to some extent,
oveilooked. This may seem inexplicable,
but the want, until recent years, of proper
inter:al communication, by rail and water,
prevonted Canadians from exploiting their
own possessions, and British capital had

-q{eady—from 1850 onwards — thoroughly
develiped the United States and provided
the « enings which youth and vigor always
seek when they start out in life.

Tiere is the misapprehension of Canadian
clim:ie which must be patiently overcome.
It is cenerally supposed that winter is our
typicil season. Yet, at any time during
that ; eriod of the year, an area as large as
England is bare of all snow. There are
Peérsvis who honestly believe that you can

cross the great lakes on the ice, although
these bodies of water never freeze over.
The most absurd mistakes and sometimes
malicious humor are to be found in highly
respectable authorities. Sir Francis Head,
who wrote more than one book about
Canada, and who was Governor of the
Province of Ontario for a time, records in
one place that as he sat writing in his
library the ink froze on his pen! The
“ Encyclopacdia Britannica'' gave the
opening of navigation in Toronto harbor as
June! A United States general who out-
lined a military campaign against Canada
counted upon bringing his troops across
Lake Ontario on theice! And yet Baron
Munchausen is dead. The Baron's story
of the horse that was cut in two while drink-
ing at the trough, bat (being unaware that
the rear portion of his body had fallen to
the ground) went on drinking as if nothing
had happened, is not distinguished by a
more remarkable flight of fancy than some
stories told of the Canadian climate. The
photographic scenes of this country nearly
always represent us during the compara-
tively brief period when the weather is cold
and the snow abundant. There are few
people who would believe that in Toronto
sleighing for any length of time is a rarity,
that ocean steamships are unloading their
cargoes in the harbor of Montreal during
the month of November, and that British
Columbia has a milder climate than that of
England.

As a matter of fact, the typical season in
Canada is the long summer and autumn—
truly the most delightful in the world.

A writer in The Canadian Magazine, of
November, 1898, after comparing the geo-
graphical position of the Dominion with that
of European countries says : *‘‘ The position
of much of Canada in the most favored
latitudes of Europe might well create a pre-
sumption that, at least, its more southerly
portions possess a comparatively genial
climate. This presumption is well sustained
by the examination of the records of both
the western and eastern parts of the
Dominion. Even allowing for the well-
known fact that the eastern side of every
continent or large island in the temperate
zone is colder in winter than the western,
the narrowness of America, compared with
the eastern continent, and the existence of
the great lakes as a check on the drift of
cold from the interior, makes the St. Law-
rence region generally much milder in
winter than Chinese territory in the same
latitudes. * * * Canada has climates
which are as warm in summer as many parts
of the south of France and summers as
long as in the central department of that
country.’’

It is difficult to imagine a trip more
delightful than a leisurely tour from ocean
to ocean through the Provinces of Canada.
If a man starts, as he ought to do, with the
Maritime Provinces on the Atlantic coast,
through the central portions of Old Canada,
and on to the prairie till sthe rich and
mountainous Province of British Columbia
is reached, he will find along the route
enough of variety to absorb the attention of
the least impressionable traveler. There is
Nova Scotia first of all—with its great coal
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regions, which make this portion of the
coast of so much strategic value to England ;
with its fine agricultural and grazing lands,
its fruit regions producing apples famous the
world over, and its iron and gold deposits.

Crossing to Prince Edward Island, this
charming little Province with its fine culti-
vated areas and pretty scenery, the traveler
finds that trade and industry go hand-in-
hand witha quiet enjoyment of life. In New
Brunswick, the farming and lumbering are
stiiking features of a Province that contains
some of the most contented and prosperous
people in the world. Then, by Govern-
ment railway, or, if you like, up the River
St. Lawrence into the historic Province of
(Juebec, where Cartier and his successors

“ Canada from Ocean to Ocean.”

founded a new state for the old Kings of
France and planted a thriving colony of
French, now grown into a little nation of
themselves, all loyal and industrious sub-
jects of (Jueen Victoria. (Quebec Province,
with its extensive lumber trade and well-
developed manufactories in cottons, iron,
woollens, etc., forms a highly advanced
portion of the Dominion. It contains the
city of Montreal, with its large ocean-going
trade, centralized capital and solid strength.
Then, on into Ontario—the home of over
2,000,000 people not surpassed anywhere
for the intelligence with which agriculture
and manufactures are carried on, and the
high standard of comfort which prevails
amongstthem. Manitoba and the Prairies !

What visions these names call up of
agricultural operations on a scale of magni-
tude that would have amazed our grand-
fathers ! **I wish,’”’ said a man the other
day who knows Western Canada well, *‘ we .
could see the West 100 years hence, for its
certain prospects, if outlined now, would
sound like a fairy story. We are leaving to
our grandchildren the richest heritage, I
believe, to be found anywhere on the
globe.”” Then, lastly, into British Col-
umbia, where are stored every sort of wealth
that men covet (its fisheries, its lumber, its
minerals), and which for its scenery attracts
admiring visitors from widely-separated con-
tinengs.

One may be deemed guilty of over-

strained eulogy in describing Canada. In
point of fact, it is a sober narrative of fact.
Remember that we have here half a con-
tinent, stretching from ocean to ocean, with
every variety of resources, with shipping
interests on the Atlantic and Pacific, with
direct railway connection from shore to
shore, and possessing what is always a
factor in the upbuilding of modern States—
good laws and free government.

What sort of person would be uninterested
and unimpressed by a visit to the Canadian
Dominion ? Suppose him to be a sports-
man. s his specialty salmon fishing, deer
hunting, partridge or wild duck shooting, or
the pursuit of big game? He will find all
these and other sports to be had in abund-

—

ance. Suppose him to be merely a dil« tante
tourist, with a languid interest in his orica)
plans and an artistic eye for natural s 1ery,
When he has seen the mountains and ' ikes,
the wooded valleys and quiet streams, wvhen
he has wandered to some of the point: nade

famous in the pages of Parkmanand ! ing

ford, he will not turn away fiom ( ada”

with a weary and unsatisfied longing Or,
suppose he is a politician with an eye ) the
economic conditions that prevail ar i the
relations between the laws and the v :|fare
of the people, he will find plenty of intcrest-
ing data. One central fact will in press
him: That wealth in Canada is more
generally diffused wealth than in other
countries, for the rich are not, as a rule, too

Queen’s Square, Charlottetown, P.E 1L

rich, or the poor very poor. And suppose
he is a capitalist himself, or the conficential
agent of capital, and desires to know -ome-
thing about investments. In this res; ect it
will be found that Canada is only 't the
beginning of her career, and that it offers
many safe openings for legitimate inuest-
ment. Many a million has been di erted
to other portions of the world by fairy
tales’’ from remote regions, and the owner
of the money will never see it again.

In the pages of a commercial jou ual, it
seems natural to devote more atter ion 0
those financial and trade consideratic s Sug-
gested by Canada’s position than « other
matters. Yet, one cannot overlook :ne fact
that scenery, climate, proximity to (ne old
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countr »s of the world bear directly upon
the d:-elopment of a new region. Men
and w men, especially the latter, will never
go as readily to a bare, remote and unin-
teresti = place, far from all the associations
life, as to a congenial and attractive
Distant emigration

of ear’
nearer home.

«fair tales.”” A large portion of the
world s capital has been risked—and lost—
on ‘‘iairy tales.”” In regard to Canaila,
however, the tiuth is easily known, and a
rather curious feature about it is that in the
history of the country the worst has always
been known. This may be due to several
reasons, some of which it would not be

anada from Ocean to Ocean.”

civil (,» mention, such as the inaccuracies of
chanc - visitors, the prejudices of disap-
pointc i politicians, or the agents of a power-
ful ar.* envious neighbor.

At his particular time, it must be con-
%4¢d, a rather favorable opinion of Canada
obai  abroad, and it seems fitting to
ackn. ledge the friendly feeling, and to
show at it is well founded, as far as the
Domi. on’s material stability is concerned.
For ¢ umple, there is what is familiarly
called ‘foreign trade,” the outward and

visible <ign of a community’s commercial
Place .mong the nations. An aggregate
foreig. rade of $300,000,000 in 1898 (that
15 §60 jer head of population) is not a bad

showing. An export trade of 165,000,000
in 1898, or $33 per head, indicates a thriv-
ing commerce.

It is also significant that the export trade
does not depend on one department of pro-
duction, and is not confined to three, or
four, or six different staple articles. Canada
is able to supply a demand for food pro-
ducts, raw materials, or certain specialties
in manufactures. This gives to Canadian
industrial life a variety that tends to attract
various kinds of emigrants—some preferring
mining, some farming, etc. The surplus
products that are exported make up as mis-
cellaneous a list as you will find anywhere—
cheese and lumber, bicycles and butter,

climate—the clear, dry, healthy atmosphere
imparts a quality to grain and fruits that is
appreciated abroad. The accident of nature
has a share in the credit : the quality of the
timber, the superiority of coal deposits to
those in other regions, the attraction which
northern waters have for the fish are also
conditions which Canadians certainly did
not create. But they have made practical
use of them, and if the foreign capitalist
were wise, he would get a larger share of
the profits.

Jut Canadian industry has not been idle
in turning natural advantages to account.
The making of cheese has become a science,
as witness the export last year of 200,000,

A Farm Scene in Sussex, New Brunswick.

ships and pork, gold and potatoes, wheat
and coal, iron ores and homespuns, fruit
and pulp, fish and copper. This means a
wide diversity in commercial and industrial
occupation. Capital is often needed to
enlarge the industries already established,
but the ear of the investor abroad once
obtained, there is no reason to doubt the
result. We have the labor, the resources,
the climatic and other conditions necessary
to insure success and it ‘* must follow as the
night the day '’ that it will come.

It has happily been proved that Canada
is specially noted for the quality of its pro-
ductions. For some of this reputation we
are undoubtedly indebted to an excellent

ooo lb., valued at about $18,000,000. Cana-
dian whiskey is sold all over the world,
owing to the skill with which it is made.
Canadian agricultural implements go every-
where, being a proof at once of the advanced
methods of agriculture in vogue here, and
the great magnitude: of the farming opera-
tions. Farms of 1,000 acres with one man
as owner are only regarded as of very
moderate dimensions on the grand Western
prairies. Local demands have called into
existence a number of industries that
demand skill and intelligence, and wher-
ever the capital invested in these has been
adequate and well directed, they have suc-
ceeded.
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+¢« The Canadian fisheries—the largest in
the world,’’ that is the official statement.
That means a great deal besides the money
value of these resources, great as itis. It
means a seafaring population, a hardy race
of men. In Nova Scotia more than 25,000
men are engaged in this industry, for the
in-shore fisheries are very rich, and the
proximity of deep-sea fisheries, as well,
encourages men to pursue this time-honored
career. Throughout Canada about 75,000
men are employed in the fishing industry.
The inland fisheries in the great lakes and
rivers are practically inexhaustible, and
their value has been preserved by regula-
tions which make certain methods of taking

114

A4 4]

geography or other branches of knowledge
—the unusual or the exceptional attracts
attention most. The warmest fur garments,
the wildest snowstorms, the strangest freaks
of King Frost have often been selected to
set forth the typical scenes of Canada.
Consequently, persons abroad find it hard
to realize that the Dominion is, essentially,
a fruit country. The dry climate gives to
some fruits, like apples, melons, grapes and
small fruits, a taste that is only to be com-
pared, in market value, to their keeping
qualities. In Ontario, grapes and straw-
berries are field crops. The vineyards in
that Province cover 6,000 acres. The
Niagara district_is. noted for its peaches,

small householder, while every farm ha its
fruit garden, even when the cultivatic. of
the fruit is no special occupation of the I 1d-
owner.

In Canada, the homes of those wh. in
Europe would either be agricultural laboiers,

working for a low wage, or tenant fariiers ¢

on a small scale, indicate a very comi rt-
able style of living. In fact, country .ife
in the Dominion has very many attractic
Agriculture is still the chief industry of ihe
people) and, notwithstanding the movement
of population to the larger centres of activity,
a movement that has been feltin every coun-
try, farming will probably continue for a long
time to occupy the first position. On the

»

“ Canada from Ocean to Ocean.”

fish illegal. . There is hardly a stream or
lake across the Canadian continent which
does not teem with fish. The salmon fish-
eries at the Pacific Coast are very valuable,
but are as yet only partly developed. The
canned salmon industry has grown to a
position of importance. Last year, more
than 40,000,000 lb. of it were exported, while
the home consumption is very large. The
Canadian salmon goes (in cans) to every
part of the world—to Great Britain, Aus-
tralia, India, Chili, China, France, etc.
When alive, he stays in Canadian waters.
The whole fishing fleet of Canada numbers
35,000 vessels and boats.

In pictorial illustration—just as in histo1y
¢ °

R e

grapes and all small fruits. In this region,
unimproved fruit farming land sells for
4100 per acre. Peach trees are planted in
orchards just as apple trees are. The
apple region in Nova Scotia, along the
Annapolis Valley, is another of the
‘“gardens of Canada.” Its apples go to
Europe, and are steadily securing a wider
market there. Tomatoes in Canada ripen
in the open air, as do melons, grapes and
all vegetables and fruits that ripen best
under a warm sky and in rich soil. Fruit
is no luxury in the Dominion ; it is within
the reach of the poorest, and we are apt to
forget this. The orchard, except in large
cities, is a common enough possession of a

Timber Cove near Quebec.

Western prairies, where farming is carried
on on an extensive scale over imme:se
areas, the opportunities for men with capital
and experience are very great. The modcrn
farm, with its comfortable, well-built honscp
its garden and orchard, its fine barn, iis
live stock, etc., gives a good idea of the ot
of the agricultural community. One or : vo
illustrations in this issue will indicate he
comfort and prosperity which, in the cas. of
any competent, energetic man, is the lc: of
the Canadian landowner. For those < ho
like country life it is almost an ideal e::st-
ence.

Many a fortune has been made in the
sumber industry of Canada, and it conti:.ues

Samaa
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still to be one of the most important invest-
ments in the country. The industry em-
ploys a great number of people, who are
either engaged in cutting the trees in the
woods, bringing them down the lakes, rivers
and streams, or cutting them into logs, or
paitly manufactured lumber, in the mills.
The group of mills situated on the Ottawa
river just above the political Capital of the
Dominion furnish a good illustration of the
extent of the industry. New Brunswick’s
forests make the lumber trade a great factor
in the commerce of that Province. The
forests of Quebec are also extensive, and
from the old city of Quebec the export of
square timber to other continents is still an

The niuch-prized pine timber was long
regarded as the staple of our forest wealth,
but the rapid growth of our pulp trade
indicates that the spruce forests are going to
promote a new industry which will greatly
add to the wealth of the Dominion. Nova
Scotia and New Brunswick are rich in
spruce. Pulp mills are building there fast,
and in Quebec and Ontario, some extensive
enterprises of this kind are under way. The
great pulp mills at Sault Ste. Marie, Ontario
—of which an illustration is given in these
pages—are but one example of the mechani.
cal plants which will soon give Canada a
leading place in supplying the pulp-needs of
the world. The pulp and paper industry

horse-power. The rapids along the River
St. Lawrence, at various places between
Brockville and Montreal, are capable of
becoming great factors in every kind of
manufacturing industry. The innumerable
falls that are to be found all over the Cana-
dian continent constitute a valuable asset to
the Dominion.

Allied closely with agriculture is the live
stock industry—another natural and national
industry which once more illustrates the ex-
ceptional richness of Canadian resources.
There is no Province in the Dominion not
adapted to stockraising of some kind.
Prince Edward Island is noted for horses,
and cattle for dairy purposes are numerous.

Nova Scotia pos-

s o
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exiensive trade. The immense trees of
Biitish Columbia and the vast areas of
tinber there point to an ever-increasing
trade from the Pacific Coast ports of the
(Canadian continent. There are over $100,-

%oc,000 worth of capital invested in the

luber industry of Canada, and the value
of ‘e annual output is believed to be over
$1.3,000,000. In 1898, the value of forest
prelucts exported by Canada was $27,000, -
coc.  Of this total, over $16,000,000 went
to (-reat Britain and her colonies, while of
the 39,000,000 credited with going to the
Uriied States, a portion, it is known, passes
at once to other countries, being shipped
from New York and other United States ports.

is, therefore, a natural industry in the
Dominion, one for which Nature has speci-
ally fitted her.

In such avenues for the investment of
capital, the enormous extent of the water-
powers of Canada is a very noteworthy
element. These, under modern conditions,
can be used with vast results in the erection
and distribution of electricity, so that the
Dominion is favored not alone with resources
of the richest kind, but with the power to
develop them. The Niagara Falls, known
to the world of sightseers as a natural
wonder, are but one of many waterfalls that
may be, and are being utilized. The flow
over Niagara is estimated at 2,500,000

sesses numerous
areas for stockrais-
ing, and in certain
parts sheep-grazing
can be profitably
developed. Im

The Niagara Peach and Grape District.

New Brunswick, the hay-land valleys have
contributed to the expansion of stockraising
with excellent profits. Quebec and Ontario
are rich in this respect, Ontario furnishing
at present the largest amount of stock and
animal products sold abroad hy Canada.
Manitoba, though essentially a wheat-grow-
ing Province, is equally adapted for stock-
raising. On the prairies, in Assiniboia and
Alberta, are the great ranches of Canada.
Before the white man ever saw this region,
it was the chosen home of the buffalo and
other wild cattle, and they passed the
winters here, ho matter how far north or
south they might roam at other seasons of
the year. The bright sun, dry air and fine
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pasturage accounted for this. As you go
towards the Rocky Mountains, the warm
«“Chinook '’ winds help to temper the cold
of winter and provide a region specially
marked out by Nature as the home of a
stockraising industry of the most extensive
sort.

. Statistics are often wearisome, and are
only required when one-—having described
a country rich in flocks and herds—desires
to show what part they play in the industiial
and commercial life of the people.
mals and their products’’ form a ‘‘fat "
item in Canadian commerce. The home
consumption is immense, since the poorest
people live on a meat diet. The surplus

““ Ani-

S R I

* Canada from Ocean to Ocean.”

goes abroad. [Except some of the most
distant countries of Asia ar.d Africa, it would
be hard to name a country which does not
demand some one or more of the products
of Canadian animals or the animals them-
selves. The total value of this class of ex-
ports in 18g8 was £15,000,000. The Ing-
lishman eats many a pound of Canadian
beef and mutton, although for local trading
purposes it may be confidently labeled
««prime English.”" The United Stateser
finds nothing sweeter than Canadian lamb,
although it pleases him to tax it, or rather
himself, heavily before eating it. Canadian
butter can be found in Great Britain, Ger-
many, China, Belgium, the West Indies,

South America and elsewhere, its improved
quality, not its strength, taking it so far
afield. Of Canadian cheese, what more
need be said, except that when the North pole
is discovered probably some Greenlander
will be found perched on top relishing a
morsel of ‘* MaclLaren's Imperial.”” Dairy-
ing in Canada has been a paying invest-
ment. It is the ‘‘ manufacturing’’ side of
agriculture, and, notwitstanding its present
proportion, promises soon to become, from
Nova Scotia to British Columbia, a still more
extensive industry. Canadian bacon, like
Canadian cheese, has won for itself a
famous reputation. Last year, not less, but
more, than 75,000,000 lb. of it were sold

abroad, while the home consumption is
even greater, for it happens to be one of the
*“ prophets '’ who have honor in their own
country.

But, perhaps, the export of food products
might decrease in the next few years, and
still Canada would go on growing rich
beyond the dreams of avarice. How could
that be? Why, by the multiplication within
the Dominion of a population who always
buy and never produce their own food—a
mining population. After discoursing upon
agriculture, the fisheries, the forests, the
manufactures, the live stock and other
industries of Canada, one finds still another,
and that, possibly, the very richest of all to

deal with—mines and minerals. T
wealth the country always possessed, |
only in very recent years have people beg
to realize the extent of it. True, No
Scotia and British Columbia have down
date produced in gold alone the tidy lit:
sum of #75,000,000 as far as imperfe
statistics tell us anything, and this is ce
tainly a moderate estimate. DBut the h:
has not yet been told. Of wealth to be g
out of the ground, Canada seems to posses:
of almost every kind, an inexhaustib!
supply. The principal metals are golc
platinum, silver, lead, copper, nickel, iroi
while the non-metalic minerals include coa
asbestos, mica, etc. Nova Scotia, Quebe:

Hay Harvest on a Manitoba Farm.

Ontario and British Columbia are perhaj
the richest in these respects, although tk
coal deposits in the prairies are of gre:
economic value owing to the fuel require
ments of a region which must one da;
contain, as it can now support, a larg:
population.

The gold discoveries in California, Au
tralia and South Africa brought those regio:
before the world, as no other form of adve
tisement seems to be able to do. So wi
the Klondyke gold fields. The inaccessil
nature of that far off part of Canada h:
doubtless, confined the emigration to t
most intrepid gold-seekers. The wealth
the region has, probably, not been ov:
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st =d. Millions of gold have already come
o of the Klondyke, and unnumbered
1 ions are still to come. But, as has been
< |, the emigration there will not be in-
iiminate, but consist of picked men.
vever, the Klondyke has had this effect;
it as drawn attention to the gold deposits
hie nearby and easily accessible parts of
Dominion.
I'ake Nova Scotia for example. The
The gold fields
re, the geologists tell us, are in quartzites
. i slates, and while the quartz is not high-
;ade it is plentiful. Gold mining can be
iied on cheaply in Nova Scotia, and, in

wvince is rich in gold.

suine instances, the mining and milling of
ti.c ore have not cost more than 21.65 per

* Canada from Ocean to Ocean.”

It is estimated that during the last 30

Ars over $12,000,000 have been taken

. Of late years the lower grade ores
i.1ve been successfully treated, so that Nova
tian gold mining is both a practical and
paying industry. In Quebec Province
d has long been known to exist, and
er mining has, to a certain extent, been
hed. Interest in the districts known to
tain gold is now reviving. In Ontario
gold is got by quartz mining. Only dur-
the past four or five years have the fields
n at all seriously worked, and the annual
d is now assuming respectable propor-
5. For nien with capital there are, be-

yond question, fortunes to be made from
gold mining in Old Canada.

For the moment, British Columbia is the
cynosure of all eyes. The enterprising
Yankee has dropped in, as he always does
when he sees a good thing. The British
investor has followed suit, and a great deal
of Canadian money has gone into mining
properties. The whole region is, of course,
the continuation of the gold and silver belt
which has already yielded so richly in the
Western States. The great authority upon
it is DPr. George M. Dawson, F.R.S., the
head of the Canadian Ceological Survey,
whose writings are trustworthy and inform-
ing. Placer mining, especially in the
Cariboo district, yielded large quantities as

long ago as 186o. A few years ago, the
rich quartz deposits began to. be treated by
means of hydraulic mining, and the resuit
has been another revival in mining. The
““camps '’ exist all over the Province, and
the illustrations give an idea of the regions.
Canada also possesses silver, copper, nickel,
iron, and other deposits of great value. To
develop these rich stores men and money
from abroad are needed. During the past
two years, immigration has increased
through the vigor and ability of Hon. Clif-
ford Sifton, the Cabinet Mini-ter who has
charge of this work.
can't do everything.

But Governments
It is the duty of

Canadian merchants and the Canadian
press to bring the truth before people
abroad. By means of letters, of articles,
and of personal intercourse much may be
done. The country is young and not well
known abroad. If Canadians will try to
promote national interest something may be
accomplished.

GIVING AND TAKING RECEIPTS.

When receiving money from others on
Insist on
These

account, always give receipts.

their taking and keeping them.
receipts may, bye and bye, be as valuable
to you as to them. Blank receipts, bound

with stubs, can be had at the sta'iners’ at

A Smelter at Nelson, Kootenay, B. C.
tritling cost. Stubs, when properly filled,
are useful for reference.

It is equally as well to take a receipt
when paying an account. It certainly does
no harm, and may avoid the neces:ity of
paying the same thing twice. You cannot,
of course, get receipts for everything, but
always take them whenever convenient.
Never destroy receipts, but keep them where
you can lay your hand on them, should
occasion require.
value at a time when least expected,

They may be found of

for it is the unexpected which sometimes
happensin this as well as in other matters, —
Small Talk About Business.
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& WHY YOUNG MEN FAIL. S

By Robert €. Ogden, Manager of John Wanamaker's New York Branch

LACK OF THOROUGHNESS.
AILURIE to achieve success in busi-
ness, the falling short of great desires

and high aims on the part of young
men, is traceable to one primal cause—the
ahsence of thoroughness. In the race for
supremacy in all commercial undertakings

gs,
nine out of every ten men either fail abso-

“ Canada from Ocean to Ocean.”

lutely or become nonentities, not because
they lack ambition, not because the proper
opportunities for advancement have not
come to them, not because they have not
received the best educational advantages or
are handicapped by poor health, but
because they have never been at the pains
to master completely the thing that has been
given them to do. The world is over-
crowded with men, young and old, who
remain stationary, filling minor positions
and drawing meagre salaries, simply be-
cause they have never thought it worth
while to achieve mastery in the pursuits
they have chosen to follow. Mostly, this is
so because the average young man fears

hard work, and would rather drift with the
tide of circumstances than pull against it.
Jiverywhere 1 see mentally near-sighted
young men discontented because of their
small incomes, and chafing under the burden
of their humdrum duties, wondering all the
while why otheis are advanced and they are
left behind, but never for an instant opening

Range Cattle in Southern Alberta, N. W.T

their eyes to the real fact that they have
taken hold of their business with but half a
heart and no mind except for what is just
beyond the hour’s need.

THE YOUNG MAN WHO CAN DO ANYTHING.

The crying curse of our land at the pres-
ent time is its vast army of incompetents,
and its lack of workers who know their
business from the ground up. For every
thoroughly informed and competent sales-
man who has sought employment at my
hands there have been a hundred who were
of mediocre ability or downright incapacity.
There are too many young men who are
coatent to remain among the ‘‘hewers of

wood and drawers of water,”’ because ey
will not step beyond the beaten pa: ¢ JA
acquire thoroughness.

Almost every working day in the y. | |
am called upon to receive some young an
who comes to me highly recommende. 1,
a position in our establishment. The lc . )
of introduction these applicants bring e
are usually of a stereotyped form, in w.
some well-meaning pastor or person ot '
fluence is certain that ‘¢ young Mr. 5.
will prove a great acquisition to your I, .-
ness,”’ or that ¢ Mr. Brown, with s
superior intellect and many accompl h-
ments, will undoubtedly be a valuable .id

G

in some one of the more responsible be:
at your disposal.”” My questions to s I
applicants are somewhat in this vein :

‘“ What can you do ?"’

““Oh, I can do anything, Mr. Ogden.
am an all-around man, and have fii
many responsible positions."’

*“Can you take charge of our silk dej
ment and buy to advantage in the o 1
market as well as sell in our store 7"’ 'I

‘““Well, no. I do not understand ¢
details of buying silks.”’

““Can you go down in our ship g
department and take charge of the gei :al
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JAM - S. WATSON, President, A.J. HECHTMAN, Vice-President, STEPHEN G. PALMER, Secretary, JOHN R. ADAMS, Treasurer,
Chicago, Ill. San Francisco, Cal. Minneapolis Minn. Chicago, Ill

- 20RTER BROTHERS COMPANY

Receivers, Packers and Shippers Capital Stock Paid Up, $250,000.00

California Products

Green and Dried Fruits, Prunes, Raisins, Nuts,
Honey, Oranges, Lemons, Beans, etc.

(MAIN OFFICE)

NEW YORK CITY, CHICAGO, ILL., SAN FRANCISCO, CAL,,

Green and Dried Fruit Dept., Green Fruit Dept., Green and Dried Fruit Depts.,
97-99 Hudson St. 97-99 So. Water St. Washington and Drum Sts.
N. R. Doe and R. S. McIntosh, Dried Fruit Dept., A. W. & D. H. Porter,
Managers. 40-42 River St. Managers.
EASTERN BRANCH HOUSES: WESTERN BRANCH HOUSES:
Boston, Philadelphia, St. Paul, Minneapolis. Sacramento, Fresno, San Jose, Los Angeles.

Dried Fruit Packing Houses

SAN JOSE, HEALDSBURG, FRESNO, ARMONA,

santa Clara Co. Sonoma Co. Fresno Co. Kings Co.

LARGEST RAISIN-SEEDING PLANT IN THE WORLD.

‘ackers of Porters’ Best, Osprey, La France, Argonaut,
Southern Queen, Quail, Liberty Bell, and Rex brands of Fancy
and Choice Seeded Raisins, in 1-1b. Cartons; also Porters’ Best, Rail
Road, Argonaut, Rex, Seal, and Almaden brands of Fancy and

= Choice Prunes and Dried Fruits.

SAMPLES AND PRICES ON APPLICATION.

Tr dlng Agency of Canada J. M. Douglas & Co.

H. T. WILSON (Manager) :37::.:; ase MONTREAL

Agents for Toronto and Hamilton. Agents for Montreal.




s

AR e 2 TR 5 8

Pt TP AR NSRRI

ey

e o e 5755

26

THE CANADIAN GROCER

freighting of goods, or direct our city
deliveries 7 "'

‘1 have been a shipping clerk, but I am
afraid | couldn’t quite take all the responsi-
bility of the shipping department.’’

“ Perhaps you can assume the manage-
ment of our interior decorations department
and suggest to patrons harmonious color
schemes for tloor, walls and draperies © "’

“I'm afraid I couldn't do that, sir. I
can sell carpets and wall paper, but I don't
understand interior decorating.’’

And it all ends in placing the name of the
applicant on our waiting list as an ordinary
salesman, if he is thought to be worth
employing at all. They all know something
about everything, but only once in many
cases do I find aman who knows everything
about some one thing. The man who is
the square peg in the round holeis the rule;
the thorough master of a trade or branch of
business is the rare exception that proves
the rule. I-ducation, breeding, even a high

-
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* Canada from Ocean to Ocean.”

order of intelligence, curiously enough, are
no guarantee that their possessor will achieve
success. Lacking the capacity for doing his
best with a thoroughness beyond all criti-
cism, the most gifted young man in the
universe will fail and fall into the ranks of
second-class plodders.

SAVING HUNDREDS OF DOLLARS BY

PENMANSHIP.

In my experience, I have found that in
so small a thing as penmanship the average
young business man is astoundingly defi-
cient. If I could get clerks who wrote a
uniformly rapid and legible hand, I could,
in the course of a year, save hundreds of
dollars arising from blunders due to care-
less writing. It is easy to find men who
write with a beautiful flourish, but the man
who writes legibly under all conditions and
at all times is as rare as hen’s teeth.

Take the average stenographer : he is
usually an expert in the transcription of

phonetic signs, but he is more often a per-
fect ass in making grammatical, well-
phrased, and correctly punctuated English
of the necessarily hurried dictation of his
busy employer. There is no department of
human activity in business or the profes-
sions where failure is not due to lack of
thoroughness.

There is one man in my employ to-day
who began his business career at the time I
launched out from school (and that, as one
may read in my whitening hair, was many
years ago) who has not stepped forward one
inch on the road to success. This man has
a fine brain, and keeps abieast of current
events. He is sober, honest and courteous,
but he has never earned a higher salary
than $15 a week, and all because he is a
Jack of all trades and master of none. He
is shifted about from one department to
another in a vain endeavor to find the one
in which he will prove himself of greatest
value. He has lived the life of a mere

TR TR T T B
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TOBACCO IN BRITISH COLUMB .
RITISH COLUMBIA has become -
ous the world over for its minera/ its
lumber, and its salmon fisheries. | re
long, it promises to obtain no small re ia-
tion for its tobacco-producing qualities

The particular district which promi. - to

give the Province its reputation in s
respect is Okanagan Valley. Ini: 3
gentleman named Collins undertook he
cultivation of tobacco, having assoc: ed
with him a Mr. Holman, an expe: in
tobacco growing. The quality of the .af
was so good that Mr. Holman advised Ir,
Collins to plant more extensively the fol w-
ing year. The result was better than an-
ticipated, so he continued expending 1 ore
capital ; and, though no market prese ted
itself, they did not lose hope of ultii ate
success.

To-day, the Kelowna Shippers’ Unio.., of
Kelowna, Okanagan Valley, has a faciory
adjoining its warehouse in which the locally-

New Pulp Mills at Sault Ste. Marie, Ont.

automaton and does things mechanica'ly.
Other men of one-third his number of years
can tell him more about his own business in
half an hour than he would care to listen to.
An old man, he is still dissatisfied with his
lot, but will not remedy it by acquiring a
thorough knowledge of some one branch of
the dry goods trade. It is pitiful, but not
inexplicable. To the young man who would
rise_in the world I have but one word of
caution—be thorough, if you do not want to
be numbered among the world's failures.—
Saturday Evening Post.

HOW TO SUCCEED.

Success in business is always the result of
close attention and untiring industry, says
an exchange ; but it must not be forgotten
that conditions have greatly changed in
recent years and the process of evolution is
still going on. It is only by keeping abreast
of the times that success can be assured,

grown leaf is turned into cigars. Ihe
quality of these cigars would surpric a
good many, and the manufacturers .ive
reason to be encouraged.

The union, which is formed of farme  is
managed by Mr. C. S. Smith, a gentlc an
who has traveled the world over.

¢ Mr. Smith,’’ writes a well known = m-
me:cial man to THE GROCER, ‘‘tell me
that they will grow immense quantitic of
tobacco next year, so in the course of 0
or three years they should pretty well o=~
trol the trade of British Columbia, a: ¢
ground for growing such leaf is unlu ed
and nearly all irrigated, and they el
have frost in the summer.”’

Kelowna is a town situated on the e. em
shore of Okanagan Lake, about 40 les
south of Vernon, and is the shipping it
for the Mission Valley, one of the nest
farming districts in British Columbia. ['he
climate is dry and bracing.
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SOLD FROM

ATLANTIC to PACIFIC

FAC SIMILE OF CASK LABEL.

Wrw

PURE
PLAIN and SPICED

R S R R R R R R S S R S R S R R R S R R e S S SR

FALT VINEGARS

the best for pickling.

Brewery, England. Bristol,

St. John’s, Nfld. -Wm. Barker, Water St.

Charlottetown, P.E.l.-- Horace Haszard, South Side Queen Sq.

Halifax, N.S -J. Peters & Co., 47 Upper Water St.

St. John, N.B.—J. Hunter White, 3 North Market Wharf.
Agel\ts Montreal —-J. M. Kirk, 'mperial Buildings, St. James St.
e e Toronto- J. Westren & Co., 73 Carlton St.

Hamilton —John W. Bickle & Greening.

Winnipeg —A. Strang & Co., Portage Avenue.

Vancouver, B.C. -C. E. Jarvis & Co., 10l Holland Block.
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THE CAPACITY FOR WORK.

BY MAURICE THOMPSON,

THERE is nothing better recognized by
business men than the valve of capa-
city for work. Genius, they say, is all very
well in its way ; but when it come to execut-
ing large plans, the men who can do the
most and do it to order are in demand.
The master of an extensive plant giving
employment to a great many laborers,
skilled and unskilled, has his eye on details;
he is never deceived by the generalizer who
makes a great show without bringing much
to pass. Efficiency counts for more than
knowledge when knowledge has clumsy

“ Canada from Ocean to Ocean.”

fingers and a slow intelligence to carry it
into operation. Itis the bullet that hits, the
hammer-stroke on the head of the nail, that
must be reckoned with in every calculation,
in war or in the workshop. And this
accuracy of execution, although displayed
by persons not scientifically trained, will
command the highest respect and reward of
practical employers.

Doubtless, the capacity for work is hered-
itary in many cases; but breeding, even
here, means more than ancestry. In a
word, training from infancy in the details of
industry can work wonders with most un-
promising natures. ‘ What can youdo?"’
is a greater question than ‘- What do you

know ?'' Knowledge is theory ; work is
practice. The professor of agriculture
would drive a crooked furrow and gain the
contempt of a real plowman guiltless of a
single * scientific’’ thought: he was bred
to capacity, this accurate plowman.

Knowledge, truly is power when it has
been digested and assimilated so as to be a
part of the man, informing his faculties and
vitalizing his capacities to a state of special
efficiency.
respect.
Nothing is more abused than education.

It does not have to beg for

Unloading Salmon at a Pacific Coast Cannery.

On the threshold of school we are too often
dazzled and misled by that will o’-the-wisp,
a nebulous and elusive ambition dancing far
off over the quagmires of imagination.
Many a youth has dreamed through college
with his eyes on the Presidency of the
United States, and, when it was too late,
found himself unfitted even for the office of
Justice of the Peace. Now and then a rail-
splitter or a canal-boat driver has picked up
ample resources for doing the work of
Lincoln or Garfield. ¢* Know thyself'’ is a
fine admonition ; but the capacity for work
is the best self-knowledge ; it never mis-
leads its possessor.

If we could but discover early in life our

e

[ S——

limitations, if we could apply the nut: iop
of school training and home trainii ¢t
such of our faculties as Nature has | ide
capable of efficient development; i we
could but recognize the absolute and n-
avoidable law of fitness and be sati e
with the life we are fit for, there would on
be a great lessening of the heaviest .ng
most galling strain of existence. he
capacity for work ought to suggest t. jts
possessor what particular work dem. .ds
his activity. If I am eminently fitte: to
excel as a hedger and ditcher, my me: ta]
training should not be directed so a: to
destroy that fitness and lead me into (he
delusive dream of peddling lightning rads,

This rule of
native fitness,
this criterion of
capacity, is, per-
haps, applied
with less judg-
ment in the field
of literary work
than in any
other area of
ambition. Every
man and every
woman who has
reachedany
commanding
eminencein
letters has had
to bear the
greatest  strain

of sympathyand
pity caused by
constant contact
with persons
who have per-
sisted in thiow-
ing their iives
recklessly away
trying to do the
impossible try-
ing to find a
way by which
lack of cap. city
could be b::dg-
edover anc uc-
cess in literature attained despite the . ost
obvious unfitness for literary work. It sa
curious dieam, ravenously indulged ir by
many excellent people, that the w. ole
of literary success depends upon <eét-
ting their writings printed. They ass: &
that capacity exists ; they assert that t .re
is favoritism at the publisher's cour r;
that a friend at court can make matte: all
right with the editors. No amour of
reasoning on business grounds, or fi 12
basis of common sense, can drive em
from this destructive delusion. They ¢ not
know themselves ; they mistake desi; for
capacity. Truly, the capacity for ork
must precede ambition.
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nansic STANDARD - GOODS ONLY

CROSSE & BLACKWELL, uinites, London, Eng.
PICKLES, SAUCES, JAMS, AND PRESERVED PROVISIONS.

ESTABLISHED IN 1706.

JAS: EPPS & CO;, Limited

EPPS'S COCOA, 4-b., %-lb. and 1-b. tins.
“GRATEFUL and COMFORTING.”

Sales in Canada over 65,000 lbs. annuaily.

London, Eng.

J. & G. COX Edinburgh, Scotland.

COX’S GELATINE.

Made only from the best materials. 2 ESTABLISHED IN 1725

EBENR. ROBERTS, timite
ROBERTS’ INVALID AND COURT JELLIES.

Assorted Fruit and Wine Flavors.

London, Eng.

SLADE & CO. Leeds, Eng.
SLADE'S BUTTER-SCOTCH.

Wholesome and Delicious. %-1b and 1 lb. tins.

G. FOSTER CLARK & CO. Maidstone, Eng.
EIFFEL TOWER LEMONADE.

The best in the London Market. Now introduced for the first time in
Millions of bottles sold annually. the CANADIAN Market.

A Post Card will bring information and quotations on the above lines.

C. E. COLSON & SON

10 St. John Street ... MONTREAL.
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? THE SALMON CANNING INDUSTRY. ’

HERE may be indus-

tries in Canada which

are more important

than the salmon can-

ning industry of British

Columbia, but there is

scarcely one that is more

interesting, taking every-

thing into consideration.

And, even considered in its relation to

dollars and cents, it is of no small import-

ance to the Dominion, while to the Pacific

Coast Province it is unquestionably of great
importance.

Something like $6,000,000 are invested in
it, and during the short period that the
season lasts, $3,000,000 on an average are
paid out to 6,000 men, or more, who are
given employment, while the value of the
canned salmon exported in 1898 was nearly
#3,500,000.

It is about 27 years since the salmon
canning industry was inaugurated in British
Columbia. One of the men interested in
the initial attempts was Mr. Alexander
Ewan, of New Westminster. And he is
still interested.

There are now in British Columbia 67
canneries. The most of them are on the
Fraser river, but quite a few are on the
Naasand Skeena rivers, Lowe Inlet, Rivers
Inlet, and Clayoquot, Alert, and English
Bays. According to The Province, Van-
couver, four new canneries were built this
year, namely : The Scottish-Canadian,
owied by local and Scotch capital ; the
Albion, on Albion Island, owned principally
by Nova Scotian capital; the Greenwood, at
Ne v Westminster, owned by local men, and
the icme, at Eburne, owned by Cassidy &
Cc  The Province states that the Scottish-
Ca wdian is the largest cannery in the
wo 14, having a floor space, practically con-
tit..ous, of one acre, and altogether under
onc ioof.

THE SALMON RUN.

~, 'vhat is known as the salmon run, the
\eri that is applied when the Ssh are
he ling for the rivers up which they go
to . .awn, begins about the middle of June.
Thi run lasts about six weeks, and at times
the ivers are full of fish hurrying to the
he: .waters. At such time the fish are
pla: iy visible to the eye.

‘ine salmon, coming so mysteriously as
the; do from a long sojourn in an unknown
par. of the ocean, are evidently impelled

by strong instinct at the period of maturity
to return to their parent river, there to
deposit their spawn.

The old fish, after having run the gaunt-
let of fishermen, traps and nets, as well as
the natural enemies which prey upon them in
the waters of the sea, lose no time in
ascending the river, and the Fraser has
been known, in times previous to the estab-
lishment of so many canneries, to have been
packed from bank to bank of its great width
with myriads of salmon breasting its strong
current and making their way hundreds of
miles to the upper waters of the river and
its tributaries, where instinct tells them to
deposit their spawn. Over rocks, up rapids
that would seem impassable, through shal-
lows, between boulders, under fallen logs,
they make their way with almost feverish
haste and undaunted energy, until at last,
worn and battered, their beauty gone, their
flesh no longer firm, pink and plump, but
skeletons of the beautiful fish which first
arrived off the mouth of the river, with
almost pathetic instinct they fulfil the pay-
ment of their tribute to Nature, and, dying,
leave the seed of another generation of fish to
follow the same unceasing, unvarying round.
Of the vast numbers of salmon ascending
the Fraser and its tributaries, it is decreed
by inexorable Nature that the great majority
of them shall not return.  Their bodies lie
putrid and decaying on the banks or are
washed down the stream for weeks after.
Late in the fall the young fry hatched from
the spawn begin to make their way to the
sea, and rough and unpleasant as is the last
journey of the iife of a salmon, the first few
months are equally full of danger, for many
enemies beset the path of the young fry on
their-way down the river and until they dis-
appear in the ocean. What happens to the
young salinon in the growing time, between
his disappearance after he reaches the sea
from the river and until he arrives at the
mouth of the same river three and a
half years later, a fully-matured fish, re-
mains an inscrutable mystery, which gives
rise to much interesting speculation.

NORTHERN LIMIT OF THE SALMON.
Prof. Prince, Dominion Commissioner of
Fisheries, Ottawa, says that just as the
lobster has its northern limit so the salmon
appear to cease as the rivers of the Arctic
Circle are approached. ‘‘There is,”’ he
says, ‘‘a common opinion evenamongst fur-
hunters and traders that salmon inhabit
some of the rivers pouring into Hudson Bay,

but long conversations with residents of Fort
Churchhill. Chesterfield Inlet, etc., who
havelived upon the various rivers in question,
have shown rather that the large salmon-like
fish captured for food have been enormous
sea trout, or species of Salvelinus allied to
the great lake trout and not the true saglmon.
The true salmon appears to cease north of
Hamilton Inlet. and is probably not found in
the rivers of the district of Ungava."

SOME VARIETIES OF SALMON.

In his ‘“Notes on Life and History of
Canadian Salmon,’’ Prof. Prince remarks
that the sockeyes ascend the British Colum-
bian rivers in countless myriads during July
and August, or even later, and they are
followed by another small species, the hump-
back salmon. The two kinds often overlap
so that nets fished for sockeyes take num-
bers of humpbacks towards the close of the
season. The humpback is a shapely fish
on entering the estuaries. Its weight is 2
Ib. to 5 lb. and, like other species, the
male becomes curiously malformed. The
ridge along the back rises to a remarkable
height, while the jaws lengthen enormously.
It ascends a comparatively short distance,as
a rule, and the change is more rapid and
observable than it is in the case of the
sockeye, the male of which becomes gro-
tesquely humpbacked. ' The flesh is white,
and the species has hitherto been little
valued. The cohoe or silver salmon is an
elegantly formed and, from an’ economic
point of view, a superior fish, thdugh the
pink tint of its flesh is somewhat pale. Ten
to 15 Ib. is the usual weight, though they
grow to 20 or 30 lb. They run very late,
the early schools following close upon the
last sockeye run, but the main run does not
come in until October. Cohoe fishing on the
Fraser began this year on September 25,
two or three weeks later than usual.

The salmon is
A PROLIFIC BREEDER.

A 36 lb. salmon will deposit 30,000 eggs,
and the latter grow so rapidly in the ovaries
that, whereas in early spring the eggs are
only 1 per cent. of the total weight of the
parent, in November, when the eggs are
nearly ripe and ready to be deposited, they
exceed one-quarter the total weight of the
female. The ripe eggs are deposited in
batches, and in 150 days, under a tempera-
ture of 34 to 36 degrees, the young embryo
has been developed and is ready to emerge.
A considerable portion of parent salmon die
on all the salmon rivers, and this is especi-
ally noticeable on Pacific rivers. Salmon
cease to feed and their digestive organs be-
come non-efficient after entering fresh water.
Salmon spawn annually, though some spawn
biennially, or in alternate years. There are
runs of salmon which return without spawn-
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ing, apparently omitting spawning for a
year. The principal run is at night.
THE FISHING SFASON.

As the season for fishing approaches there
is a g-eat deal of activity around the can-
neries and among the fishermen getting
everytbing in readiness. With the com-
mencement of the season on the Fraser, the
fishermen with their boats begin to congre-
gate, the usual number of boats and nets
being about 4,000. Among the fishermen
are included many of those, principally
Indians, who have been engaged at North-
ern British Columbian canneries during the
season there, which 1s from three to five
weeks earlier than on the Fraser. This
year the season opened on the Fraser on
July 4, somewhat earlier than usual.

THE PROCESS OF CANNING.

The fish are caught in the night, and
delivered at the canneries in the morning.
The delivery of the catch of fish each day at
the canneries witnesses a scene of activity
rarely surpassed in any industry. All is
hurry and high-pressure work, without the
least confusion. To one who has never
visited the canneries and watched the
various operations, from the delivery and
counting of the fish from the fishermen’s
boats or from the tugs, until the finished
article in tins, hermetically sealed, is packed
in cases, it is hard to convey an idea of the
activity and bustle which attends the work,
while, at the same time, every operation in
the process is carried on with clocklike pre-
cision, no confusion being made, as the
business has been so systematized that every
man knows just what to do, and sharp-eyed
overseers in every department see that he
does it—no shirking is possible, no lagging,
and mistakes are so infrequent that it is
cause for comment when the quick work
necessary to handle the fish 1s taken into
consideration.

The carrying out of an exact system is
greatly aided by the

SPLENDID MACHINE EQUIPMENT

of each cannery.
chinery so specialized and perfected for
labor-saving and expediting the process in
which time is invaluable in order to handle
the vast quantities of fish while still fresh
and put them into the tins in good condition.

In no industry is ma-

Once the fish are cleaned, cut up and put in
tins, the hand-work is practically over, as
tanks, toppers,
wipers and soldering machines finish the

steam-cooking automaltic
process with lightning rapidity and accuracy
that are marvelous. The cans simply
travel through the various machines in an
endless chain, dropping out when completed,
to be fnally tested, sorted, counted and
packed in cases ready for shipment.

Most of the operators 1n the canneries are

>

Japs, or Chinese, and of their cleanliness
none could complain. It is interesting to
follow the fish from their entrance at one end
of the factory, a long low building some-
thing like a rope-walk, to the entrance to the
storeroom at the other end, hermetically
sealed in neat, small cans. Four expert
operators receive the fish on the bench
where they are thrown from the vessel at the
wharf alongside the factory.. With a rapid
movement the knife is plunged into the neck,
a crcle is described below the eyes that
suffices to cut off the head, the keen edged
blade passes along the belly of the fish and

1893. 1894.

Cases. Cases.
Praser River......<..oouse: 457.797 363.967
Skeena RIVET. ..vc . vvsiesas 59,683 61,151
Rivers Inlet ......ccconness 38,6359 39,351
INGASHRIVEr: & o sl nreless 15,190 19,587
owe Inlet: . ... .. lvcaaaise 8,724 8,315
Namu Harb T ..o ¢ niienet S
BIeEE Bay . oo o asenis 3,700 2,000
West:Coast, V. L.\ il v amekn i euNests
Gardiner's Inlet............ 6,476 7. ikl

590,229 494,371

“to handle before they are passed on = bhe
cooked.
It takes on an average a dozen salm | to
form a case of four dozen 1-1b. tins,
A RECORD OF THE P\CKS
The first actual record of the pac of
salmon in Biitish Columbia was in 6
when the total was only 10,000 cases. he
year in which the largest quantity as
packed was 1897, with a total of 1,105 77
cases. This year the pack was 67¢ oo
cases, without taking into account the t in-
out of cohoes. The following table g.ves
the pack for each of the last seven year.

1895. 13g6. 1897. 18g8. 1-99
Cases. Cases. Cases. Cases. ( .ises
400,368 356,984 860,459 256,101 4t - 600
67,797 100,140 65,905 81,234 10/ 000

58,579 107.468 40,207 104,711 000

19,550 14,649 20,847 18,953 1-.000

8,681 10,395 10,666 10,312 1000

3,000 3.987 4,357 eeeen as
5,100 2,840 8,602 8,500 11,000
3.320 5,107 4434 4,350 $.000
560,395 601,570 1,015,477 484,161 67.,.600

#Including Namu Harbor.

to its tail, and while the latter is being
served in the same way as the head, the
operator is removing with the other hand
the contents of the fish. Soexpert are these
operators that four or five are able to keep
a large factory going with the fish they pre-

Quantity

Quantity  Quantity

By far the greate: portion of the salmon
canned 1n British Columbia is exported, and
the country which is our best customeris
Great Britain. The following table shows
the exports during the six years ending june
30, 1898 :

Quantity  Quantity  Quantty
in 1b in Ib. in 1b. in 1b. in 1b. in b
1893. 1894. 1895. 18g6. 1897.

Great Britain. ............ 7.985,652 23,359,484 19,771,686 21,861,276 27,105,353
Australia 221,352 600,417 724,432 398,698 818,374
British Bast Indies . .o . oqou | i e ok SR e vy« “wskema, L Camees
British- West- Inaies. . ot sakie oo LS 995 172 695 1,582
BrtiSh AINCA. . «vvoovasircassnis Lot TR R e R s S e S o S
Baitish BRianad . ... i soeis camns st R e B LI s 2oy - orake 576 60
FHIISIANAS <. . cover eid cias s oot sl TR 300 T A I A S U e e
Newfoundland Ul e R R S R S O 488 90
New Tealand.... o= .o aleicouy e e I e e rcs, = - Cselelen i), aiglia 164
HOBEROBE ..o oo wniviin v vvin b i i S oo e~ . waamss 48 362
B R N e 9,600 IS, SO SR 7,144 £00
@hima .. ol e el v 3,408 BT el isaeas 180
Danish West Indies;. s coioain I ey s T O A R O S G 100
BRANCE <o vivvion sl s s smmis maata’s ot e ST O R 16,800 35,150 16,800 00
GOFIANY .. .. oo soih Sitnn siaici’s oo al s ae T UERUNII BN S oS o (1, ) 3 Gl [ o il el 760
Bolland .o ..oovviinicvsrsnes -t BOIOOOENNRR s | ekt e atssaies
BEPANC LS o T S s 175 SR BOOR - upein Tod esdeis 32
Sandwich-Islands, inivs oo vand e e SeiiE 8o 2,400 1,920 6,336
Spanish West Indies vl i e e R e e b i o - maearst. o osrds 20
BEABIE: .50 iaiuiste o s iratacize . £ i SNSRI TNER  ge 25000, e
Spanish: possessions inATrica .. - 0k TS e ewne 225 00
Spanish possessions; all other = 8 s s = = esles o
SEEPICITE . oot 5 - Chimemaniosiimieis i pei R R NP S o7 - AR s 10
French possessions, all other... ...... T e T R e R e R
United States. i1 ulg i oivn 2,192 11,553 408 180,57 3.997 30
United States of Colombia...... 480 4,080 1,440 FA0 S
BIBYAE . v oo covivoninm dnonvninon o a iR R e v 48 970

8 219,518 24,042,111 41,04 935

pare for the canners. The next stags is a
thorough washing of the fish, and after that
it is cut into steaks and placed in the tins.
Next, the contents are pressed in by machin-
ery, thetins aresupplied with coversand pass-
ingthroughingeniously constructed machines
have the tops of the tins and covers trimmed
and soldered in two operations.  As the tins
emerge in long 1ows on a minfature railway
from these machines, little streams of water
render them sufficiently cool for the trimmers

20,524.350 22,481,633 27.961,895

The exports for the fiscal year 1898 w o
of the fish of the phenomenal pack of 1. ;7.
It will be noticed from the above table nat
the exports for 1898 were the larges on
record. What the exports were for the | cal
year ending June 30 cannot be stated the
trade returns not having been issued. As
the pack last year, particularly or the
Fraser, was light, it is most probabl. the
figures, when they do appear, will sk w 2
marked falling off.
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r THIS OUT AND FILE FOR FUTURE REFERENCE.

okco Cereal Cofiee

We take pleasure in giving you our Price List for our celebrated ROKCO CEREAL COFFEE HEALTH DRINK, pure, wholesome, nourishing,
Iy recommended by leading physicians and thousands'of testimonials from consumers who have been using “"ROKCO,”" saying that it is equal to 4oc. coffee,
a nly costs half the price.

"“ROKCO" is manufactured and shipped from Toronto, Canada, and is attractively put up in lithograph cartoons, in half-pound, one-pound and two-pound
I iges, and is retailed at 10c., 15¢., and two pounds for 25c.

“ROKCO" is prepared trom selected grains, properiy blended and roasted under our new patented roasting process, and is the only preparation on the
<ct that can be used the second time with good results. A half-pound package will make 75 cups, a one-pound package will make 1350 cups, a two-pound
age will make 300 cups; and for economy cannot be equalled.

“ROKCO"" is packed in assorted cases. Case No. 1 contains 3 two-pound, 6 one-pound, and 24 half-pound packages. Wholesale price

and if sold at the above retail prices will net you a profit of $1.55, which is equal to 55 per cent.

Case No. 2 is larger, and contains 12 two-pound, 24 one pound, and 48 half-pound packages.
above retail prices will net you a profit of $3.00, which is equal to 55 per cent

In ordering Case No. 2 we supply you with 1,000 dodgers, "FREE OF CHARGE,"" with your name and nature of your business on bo‘tom for free

ribution,

for case No. 1 is

Wholesale price for Case No. 2 $7 40, and if sold at the

PRICES FOR LESS THAN ASSORTED CASES AS FOLLOWS:

A case ofall % Ibs. contains 4 doz. packages, $3.00
& - Ty 5] 2.40.

2.00

% lb. packages 75c doz. Retails at 10c.
1 1b. = $r.a0  ** L5 15cC. a 1 1bs.
2 Ib. s $2.00 ' 2 lbs for 2sc. 5 2 lbs.
Or the assorted Case No. 1, $2.50. Or assorted Case No. 2, $7.40, with free dodgers.
Or any assortment at 75¢. doz. for ¥%-lbs., $1.20 doz. for 1 lbs., $2.00 doz. for 2-lbs.
All cases contain 24 lbs. of any one size or assorted sizes.

“ROKCO"" is sold by all WHOLESALE GROCERS THROUGHOUT CANADA. On regulars terms of dating and di:counts, and shipped to you with other goods

I save you freight.

““ROKCO'" has come to stay. You can recommend ‘‘ROKCO."”” You make a good profit. The investment is small. You are having calls for it.

Den't be without it.
We shall be pleased to have you send us your opening order for Case No. 1, or any assortment, which we will forward through your wholesale grocer.

We remain, yours truly,

The ROKCO MANUFACTURING CO.,

154 Queen Street Fast. TORONTO, CANADA.

WEMOST MODERN STARCH FACTORY

IN CANADA

UP-TO-DATE WORKMEN

EVERY KNOWN APPLIANCE
40 YEARS PERSONAL EXPERIENCE

ALL COMBINED

‘FRODUGE UNEQUALLED AND ALWAYS UNIFORM GOODS

OUR LEADERS ARE:

CULINARY:

ST. LAWRENCE CORN
DURHAM CORN

Port Credit, Ont.

LAUNDRY:
COLD WATER IVORINE
IVORY GLOSS

ST. LAWRENCE STARCH CO.,

LIMITED
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Catsups, Mustards, Bakced Beans, Soups, clc.

ARE THE FINEST THAT MONEY CAN BUY.

Possessing true merit they have rapidly
gained public favor.

The best value in high-grade

goods on the market. some packages.

=N

No retailer ever handled these goods
without increasing his trade.

IT WILL PAY YOU TO HANDLE A CUMPLETE LINE OF THESE
GOODS. ASK YOUR WHOLESALER.

A. E. RICHARDS & CO,,

SELLING AGENTS FOR WESTERN ONTARIO.

.

All goods put up in hand-

FINEST QuALITY

Loy e )
“UUND PRE w{w}«ﬁ:”

HAMILTON,
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ORANGES AND LEMONS, THEIR ORIGIN AND HISTORY.

rten t FHE CANADIAN GROCER by W, L. E

F all the foreign green fruits which

come to our shores none have

probably as many friends as the
orange. Unlike the potato, it cannot with
ccitainty be said to which continent it
oiiginally belonged. Some consider it was
fiist grown in the Burmese Peninsula and
in Southern China. But wherever the par-
ent tree may have sprung up, the orange is
to-day indigenous to sub-tropic countries.

The Romans, who devised good laws for
posterity to develop, were also the pioneers
in the cultivation of the orange, at least as
far as Europe is concerned, and it was they
who gave to the family to which it belongs
its name of citrus.

While the orange has been known to the
world for many centuries, yet it is by no
means the most ancient of cultivated fruits.
The fig is credited with being the oldest,
while the vine is given second place. It
was not till the fourth century that the
Romans introduced the orange into Italy,
and Reggio, in that country, is the place
where its cultivation was first attempted.

GROWS TO A VENERABLE AGE.

Where the climatic conditions are favor-
able, and that means a climate where frosts
are marked by their absence, the orange
tree grows to a venerable age. In the
court of the mosque of Cordova, Spain, are
orange trees which have thrown their wel-
come shade upon the ground for more than
three centuries. And their purpose is,
probably, to remain there as long as the
old nearby mosque remains one of the
relics of Moorish glory in Spain.

t'rom Italy the cultivation of the orange
s;vead to other countries in Europe where
tic climate permitted, until in Spain, Por-
t:al, Malta, Sicily, and many other places
ti s fruit became of great commercial im-
|- tance. A writer in a Quarterly Review
¢ 1820 noted that ¢ the orange bears

indantly in the open air at Toulon and
i1 eres."’

I'he cultivation of the orange was intro-
ed into England previously or during
reign of Henry VIII. And later, we
e Lord Bacon writing : ‘‘ As we have
:sed the exotics of hot countries, lemons,
nges, and myrtles, to preserve them, so
may house our natives to forward them.’’
course, oranges or lemons were not cul-
ted in the open air in England then
* more than they are now. And the

sae motive that induced Englishmen to

grow flowers actuated them in cultivating
orange and lemon trees, although fruit was
sometimes gathered from the artificially-
grown trees. But oranges and lemons
have been grown under glass and in pri-
vate dwellings in countries colder than
England. In Canada, for instance, their
cultivation in this way has not been without
success, and three years ago a paragraph
appeared in a Winnipeg paper in which it
was pointed out with much enthusiasm that
an orange tree in the dining-room of a
Portage la Prairie, Manitoba, lady had
brought forth ripe fruit.

But the orange tree grown in captivity is
to be desired more as a curio than for its
fruit, the little of it that is produced lacking
that lusciousness which is so pronounced in
the orange cultivated wholly in the open air
under suitable conditions.

THE WORK OF THE SPANIARDS.

Just as the Romans are credited with in-
troducing the orange into Spain, so to the
Spaniards is accorded the honor of bringing
it to this continent. And those who planted
the cross—the Monks—are given the partic-
ular honor of planting the orange tree.

The first plants were placed in the soil in
Florida, and the wild sour oranges which
are to be found in that State are supposed
to be the descendants of these plants.

Overhanging with creepers which enclose
them as in a veil, the groves of wild orange
trees with their yellow fruit make a pretty
picture, as may well be imagined. But not
all the groves of wild oranges are allowed
to preserve their beauty, or persevere in
their wildness, for here and there they are
being thinned out, and, by the art of graft-
ing, made to yield sweet instead of sour
fruit.’

CENTRES OF ORANGE CULTURE.

The centres of orange culture on the
North American continent are in the Gulf
States of the American Union and in Cali-
fornia, butitis only in Louisiana, California
and Florida that cultivation has assumed
extensive proportions, and of these three
States the two last named are the most
favored in soil and climate for the develop-
ment of the industry.

Orange culture in California had its incep-
tion over a century and a quarter ago, the
Franciscan Monks disseminating the citrus
seeds while scattering the seeds of the
gospel. By 1792 there were growing at the
cifferent missions of this order about 35,000

trees of various fruits in which were included
oranges, limes and lemons. The breaking
out of the gold fever nearly 6o years later,
gave a stimulus to the fruit industry. But
the citrus fruit development was slow, and a
recent writer asserts that 20 years ago there
were very few in California who really knew
much about citrus fruits of any kind. It is
during the past couple of decades that the
industry has assumed anything approaching
important proportions.

The Agricultural Department at Wash-
ington has, to some extent, been a nursery
for supplying varieties of oranges for the
orchards of California. The first plants of
the Washington navel variety, which is
now so largely cultivated in California, and
which is so common upon the Canadian
market, were supplied by that Department.
That was less than 30 years ago, and yet
the fruit of this variety of orange is now as
the sands upon the seashore for number.

The Washington navel once bore the
name of Bahia, after a place in Brazil from
whence a dozen plants were brought by a
lady who was traveling in that country, and
presented to the Agricultural Department at
Washington, where they were propagated.
The latter part of the name which this
orange bears is derived from

ITS PECULIAR UMBILICAL APPEARANCE

at one end. The navel orange is seedless
and grows to a large size, but it contains
less fruit than its appearance would indicate,
on account of its enormously thick skin.

Southern California is the chief orange-
growing section in the State. The yield
during the past season is estimated at about
8,000 carloads, which, with that in Central
and Northern California, will probably aggre-
gate in the neighborhood of 9,000 carloads
for the whole State, an increase of over 200
per cent. in eight years.

About five years ago the frost completely
paralized the orange industry in Florida,
and this is the first season since then that
oranges from that State have been a factor
upon the market. The present crop is the
largest for a number of years. But the
present situation is not without its clouds,
for, while the bulk of the crop of 1898 has
gone with consumption, frost is again doing
some damage which may result in a diminu-
tion in the yield for the next few years.

Florida oranges possess a high reputation
both for quality and productiveness. The
yield from a single tree has been known to
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aggregate 30,000 oranges. But the orange
orchard, as some one has remarked, ‘‘is
very like a mine—an excellent thing when
producing, but liable to pinching of the
veins.”” The growers in Florida have
realized during the past five years the force
of that expression.

Since 1880 Louisiana has made material
development in orange giowing, prior to
that year little effort having been made to
cultivate this particular fruitin the Northern
part of the State. Five years ago the orange
crop of Lousiana was valued at $1,c00,000.

In a very old book I came across a state-
ment the other day to the effect that away
back in 1747 nearly 300,000 oranges were
exported from South Carolina, and 161,000
14 years later. ‘* Hence,’’ remarks this
old book, which was printed shortly after
the beginning of the present century, *‘it
appears that this fruit is as much an estab-
lished commodity for their export, as it is at
Lisbon or Seville."

EVER FRUITFUL.

especially the southern part of the State
and the famed San Joaquin Valley, is a
striking example of this.

The padres of the old missions were the
first to adopt irrigation. That was in the
latter part of the last century, but it is only
within the last 30 yearsthat Americans have
taken it up and broughtit to its present high
state of development.

Originally, the supplies of water for irriga-
tion were derived from running streams that
were diverted from their natural channels.
Now, there are artesian wells which yield as
much as 2,500,000 gallons daily; tunnels
which are bored into the hills until they
touch hidden springs ; artificial lakes that
have been impounded by dams within
valleys, there to catch and treasure up the
winter rains. Up to five years ago $13,-
000,000 had been spent in California on irri-
gation.

A writer some years ago, in referring to
the irrigation system, remarked: ‘*You
touch the water button, and God and Nature

possible to raise the temperature of
orange or lemon orchard four or i e
degrees.

Canada’s consumption of oranges a 4
lemons is about $600,000 worth annually

While in Canada we have oranges |
the year round, yet there is a time when
season may be said to begin. That
when the first of the new fruit arrives—this .,
usually about the first week in Novemb:
and the oranges which inaugurate t;:
season are from Jamaica. While the fii t
to arrive on the market, the package whi
contains the Jamaica oranges is not up-t.-
date. It is a barrel, and the fruit beir;
shaken about a great deal in this packa, e
is not well preserved. Consequently, a
great deal of waste is entailed. As far as
the orange itself is concerned, there is o
need to say anything unfavorable. It is
very sweet, and in color is slightly pale.
The crop of Jamaica oranges last year was
about 300,000 barrels, of which one-thiid
had been marketed up to the end of 18¢3.

n

do the rest—and do it gloriously.”” But
before this can be done processes of distri-
bution are necessary if the precious water is

the spring comes the flower, and it is not P! '° be wasted. In the early days of

i until the following year that the golden and irrigation the water was turned upon the
! land and allowed to go wheresoever it listed.

138 : ‘
1 1 i yellow fruit they are the precursor of are .
I ! Then furrows were plowed. To-day, pipes

Under normal conditions, after they once FLORIDA ORANGES.

begin to bear, the orange and lemon trees
are ever fruitful as well as ever green. In

Next in order to put in an appearance in
Canada are the oranges of Florida growth.
The season for these is from about the
middle of November until early in Feb-
ruary. Prior to last season, it is some years
since we had Florida oranges of any quan-
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gathered. So that on the orange and lemon
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trees, at a certain period, are to be seen at
the same time the delicate blossoms, and
the green and the golden fruit.

An orange orchard once seen, is not
likely to be soon forgotten, especially in the
spring, when the blossoms bestrew the
ground and fill the air with their fragrance.
The trees, with their smooth and neat
trunks and well-proportioned, fruit-laden
foliage, form indeed
Groves, whose rich fruit, burnished with golden

rind,
Hung amiable, and of delicious taste.

The ingathering of the fruit is often
accompanied with much jollification. In
the orange orchards of Florida, where the
laborers are the colored folk, plantation
songs, plantation dances, and plantation
humor abound. In Europe, where the
children, and the lads and the lassies assist
in harvesting the golden fruit, the same
spirit characterizes the proceedings. And
when oranges are being consumed in Canada
and other countries, it also not infrequently
manifests itself.

Citrus fruits, such as oranges and lemons,
as may, from their character, be easily
1magined, require a great deal of water,
and in countries where the climate is favor-
able and rain sparse, people who essay to
cultivate oranges are compelled to resort to
artificial means in order that the desidera-
tim may be supplied. California, and

and hydrants and canals and ditches, many
of them paved with cement or concrete,
have been called into requisition, carrying
the life-giving water in some instances to
pans at the roots of the fruit trees.

Were it not for this irrigation there are
vast plains in Calitornia, which, instead of
blooming and blossoming with citrus and
other descriptions of fruit trees, would be arid
wastes.

DO NOT LIKE FROST.

While orange and lemon trees have for
water a decided attachment, for frost they
have a decided aversion. A few degrees of
frost will do much damage, so this aversion
is quite natural. How frost in a few hours
paralyzed the orange industry of Florida for
four or five years is well known. Of the
two descriptions of fruit trees, the lemon is
even more susceptible to the frost than the
orange.

Various methods are adopted to protect
the orange and lemon trees against the
depredations of Jack Frost. In some coun-
tries coverings of matting are held above the
trees by long poles the winter through. In
other places earth and refuse are piled
around the roots and trunks of the trees
when frost is threatened, while huge bonfires
are sometimes lighted with a view to raising
the temperature. In California, petroleum
fuel has been use with advantage for the
purpose. By the aid of these bonfires it is

tity in Canada, on account of the frost
damage, but the conditions are gradually
becoming normal.

After the Florida comes the Valencia
orange. This description of orange formerly
came direct via New York, but this proved
so unsatisfactory that it has been practically
discontinued. The trouble was that the
length of the voyage, four to six weeks,
caused the fruit to arrive in a damaged
condition, necessitating a great deal of
repacking. As a rule, now, Valenciz
oranges are imported from Liverpool, wherc
they are repacked before being shipped t.
this country. Liverpool, too, is only tw:
weeks away from Canada, while the route
is a more northerly one than that from Spai:

to New York.
SORTING VALENCIA ORANGES.
Until within the last six or seven years
no attempt was made in the country oi

production to sort Valencia oranges ; they

were all thrown together in one package.

Now, they are packed in three differen:
sizes or grades, namely, 420 ordinary, 42
large, and 714's. The quality of tk
Valencia orange is improving, and so is ti
attractiveness of the package in which
comes.

It appears to be an ill frost, as well as :
ill wind, that does not benefit somebody
something. At any rate, the frost th &
damaged the Florida orange crop ma :
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Valencia Raisins Cleaned Currants |
cage whi i | ‘ In 50 and 1001b. cases. We clean |
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not up-t..- % We have all the best brands— ‘ nothing but choice fruit.
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When you want goods in a hurry, send us your orders, as all orders received up to 5 p m. are shipped the
day they are received.
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easier the way for the advent of Californian
navel oranges upon the Canadian market.
One fault with the navel oranges is that
they are shipped to this market a month
or two sooner than they should be, many of
them on arrival being green in color and
tart in taste. California seedlings and blood
oranges are also shipped to this market.

Next in order to make its advent is what
is known as the late Valencia orange,
small in size, but fine in flavor.

Then comes the Bahama orange. This
orange is comparatively a stranger on this
market, only having beenintroduced within
the last few years. It 1s something after
the character of the Jamaica orange, being
very sweet, but it comes short in flavor, and
importers are of the opinion that it will not
be a permanent factor upon the Canadian
market.

Oranges from the Mediterranean, known
as Messinas and Catanias, follow. These
come direct to Montreal with the opening of
navigation, and the auction sales which are
held there on the arrival of the steamers
attract buyers from the United States as
well as those in our own country. The
Catania blood orange has the reputation of
possessing the finest quality of any orange
imported. Messina oranges are much
similar to the Valencia orange, which is not

surprising, seeing they come from approx-
imately the same part of the world. They
are, however, packed in boxes and half-
boxes, instead of cases. Half-boxes are
knownas 64's, 80's, 100's, 120’s and 150’s.
Boxes are known as 200's and 300’s.

The last orange during the season to put
in its appearance in Canada is the Rodi,
pale in color, and of good reputation as to
keeping quality.

Lemons we also have in Canada the year
round. The first new lemons arrive about
November. They are the Malaga descrip-
tion, and come by Liverpool. As far as
quality is concerned, they are the poorest
we get the season through, the juice being
scanty, the seeds numerous and the flavor
bitter.

Next in order of arrival are Messina
lemons, and they begin Lo put 1n an appear-
ance about the end of November or early in
December. Messina lemons are consigned
from the country of production to New
York and Boston, where they are sold by
auction, dealers from Canada being at the
sales.- The quality of these lemons is
superior to that of the Malaga variety,
having more juice, fewer seeds, thinner
skin, and less bitterness.

For what are known as November cut
Messina lemons, importers in Canada make

their contracts in December. Great ca: . is
taken with these lemons. As they e
gathered from the trees they are wrappe« n
paper and placed in boxes. These bc :s
are then put in structures somewhat sim .r
to the root-houses to be found on the fa: s
and market gardens in Canada. The |
pose is not, however, to protect them fi .
frost, but to cure them. They are left
these curing houses till March. Then tl.
are taken out and repacked. These aret e
lemons which are used with so mu i
acceptation in Canada during the hot summ .« r
months.

About August the Maori lemon com s
upon the market. This lemon is large boih
in size andin price, as high as $15, whole-
sale, having been obtained on this mari.et
for what are termed wax Maoris.

Following comes the Verdelli lemon,
small and not well flavored, for, like tie
Malaga variety, it is bitter.

About the same time as Californian navel
oranges begin to put in an appearance upon
the Canadian market, lemons grown in the
same State are to be had, but the quantity
imported into Canada is small. In quality
they compare favorably with lemons pro-
duced on the shores of the Mediterranean,
but in keeping properties they are decidedly
deficient.

Taddy & Co.’s Celebrated Tobaccos

SOLE AGENTS,

/’———\
FLAKED
GO LD LEAF
__CAVENDISH

JAS.

TURER & ., HAMILTON.
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PURITY

T STRENGTH
COMBINES | FLAVOR and
'FRAGRANCE

Its absolute purity and evenness of grade have procured
for it the favor of all who have given it a trial, and we
confidently recommend it, knowing that it cannot fail to
please even the most critical and careful tea buyers.

ONE pOUND of this exquisite

Tea represents the whole pickings of a
year’s growth of SIX TEA BUSHES.

Sole Importers for Canada

’ JAMES TURNER & CO., HAMILTON
- FOSE & LAFLAMME, MONTREAL
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COWGH,S cocoa, cowan,s Chocolate Cream Ba s, l:

Chocolate Ginger,
Crystallized Ginger,
Chocolate Wafers. 4 }

Hygienic,
Perfection,
Cocoa Essence, etc.

Cowan’s ChOCOIate, Cowan’s Famous 1(@
Queen’s Dessert, ¢
Royal Navy, Blend Coffee. | |

Perfection, etc. l

These are pure Goods that every Grocer keeps
who studies his customers’ interests.

bei
oil
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wh
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THE COWAN CO., umiten, ;

im
wl

454 St. Paul St., Montreal. 468 to 474 King St. West, Toronto.

What is OVO? — A pure concentrated, preparation from fresh eggs, perfectly soluble in
warm water in 10 minutes, and free from chemicals or preservatives.

—- A e e -

What it is not.—OVO is not to be confounded with egg substitutes or custard powder:
which consist mainly of starch, and are of little nutritive value. It is simply pure egg dried by .

special process.

What it will do.—OVO can be used for all the purposes for which eggs are employed "
For making cakes, custards, puddings, pancakes—in fact, for every purpose for which fresh eggs can |
used OVO is without a rival.

—

The Mecredy Manuf’'g Syndicate, Limited

STRATFORD, ONT. WINNIPEG, MAT:.
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THE EXPORT FLOUR TRADE FOR FORTY YEARS.

Written for THE CANADIAN GROCER by W. [.. E

H
|

$

is probably, on the
whole, equal to the
product of any other
country, one cannot
scarce be but disap-
pointed with the his-

tory of the export
trade.

During the fiscal
year ending June 30,
1898, the exporta-
tion of flour was the
largest on record,
being 1,254,864 barrels, valued at $5,446,-
oi6; but the conditions during that year
were extraordinary. In the first place, the
wheat crop in most of the exporting coun-
tries was short. India, for instance, prac-
tically sent no wheat to Great Biritain, and,
on account of the drought, Australia was an
importer rather than an exporter, of both
In the next place,

wheat and flour.

WHEAT IN ONTARIO WAS RELATIVELY
LOWER

than it was in other markets, on account of
the fact that the crop of 1897--which was
the crop from which the flour exported
during the fiscal year 1898 was made—was
“*sprouty "’ and consequently of less value
than it would have been under ordinary
conditions.

i'hanks, however, to the excellent milling
system in vogue in Canada, the mills were
enabled to turn out a flour unaffected by
the -prouted wheat. This was due to the
fact that under the roller system the

SPROUTS ON THE WHEAT,
insiad of being ground up with the flour,
we: . merely flattened out between the
rol' 5 and carried away with the bye-pro-
du Under the old stone system this
wo 1 not have been possible.
that year (1898) Great Britain took

ove: 9oo,000 barrels, or nearly double the
fota’ exports in 1897 to all countries. New-

(AT land also took the largest quantity on
rec 1, namely, 286,353 barrels. There

wa. lso a large gain on British West
Ind . account, no less than 15,000 barrels
bei.  shipped to those islands in 1898. The
Uni' d States, too, were also a little more
gent us in their purchases.

I .ving out of consideration the extra-
ordiiry year of 1898, the average exports of
flour for the past twenty years or more are
very imnuch smaller than they were 40 odd

years ago. This will be gathered from a
perusal of the following table :

EXPORTS FROM 1835 To 18398,
Bbls. Value
| 1 R LSRR 643,456 $7,000,000
1860 ..... RO QB - A i Sl
R v

ces 00,555 3,007,953
BB oo s e 1014 2,190,090
T PSR S e e 375219 18,696
BERE 3 e el B e et w2177 2,302,149
L SRy & 306,539 1,609,600
B barie e e sima T G 1,545,242
BT 100 e i o R RS . 4119936 2, 167
117 e PR e 206,439 1, 230
|0 | SR v ave i D AOT. S TEE
e R [ e B H01,455 2,469,900
L e e . 908,120 241,740
B e aeneing ceiianes 020,340 2,708,018
I8=4 ... Cieeenmasias s e SONO0E - 1400
BN 716,739
IS87 ... 2,366,472
PR 1,603,712
1889 ..... 69,478
8900 ... .. 661,072
. L S R b 1,460,491
|1 SR L ceeeees ST 1,860,300
[ 5 e o BLIG LTS 8T8
L AR T e L 180,275 1 842875
L R e st 1,119,163
T et 2 =05, 1S
e S AR T 2 1,720,361
18908 . ... g AR R o2 R6E 5, H6.016

It will be noticed that in the above table
several years are omitted. This is due to
the fact that for these particular years we
have no statistics at hand.

While, however, the average annual
expoit trade in flour has been so much
below that of 40 odd years ago, the cause
is altogether on United States account.

1875 1880
Bbls. Bbls.
Great Britain ....... 158,821 159,707

\ustralia . ...

British East Indies ...

British Guiana ....... O :
British West Indies . i S04
Hong Kong .....
Newfoundland
Beagih i v i
Hollan® ..........
Sweden and Norway ...... .....
China

Germany S

Japln. ., il e A e e
Hayti .. ER Ok

St Perre.. v ooinis
United States... ..
Danish West Indies . ...
French West Indies .. e T R
Spanish West Indies .. . 375 S0
Putely GRIGHE it s, . fapaees = ) eawere
French Guiana.........
United States of Colombo
Postupal i .. i ihinaascine
Central American States.

91202

5,601
35,160

BT 614N

It was in 1855 that the Reciprocity
Treaty with the United States went into
operation, and under that treaty flour was
one of the products of Canada which had
free entry into the latter country. At that
time the figures covered the calendar year,
so that in the returns for 1855 were included

nine months under the Reciprocity Treaty.
In that year, it will be noticed from the
above table the total exports were valued at
$7,000,000, but of this sum over $6,000,000,
or, to quote the currency of that time,
41,255,798, was on United States account.

The treaty was only in operation a few
years when, on account of the large increase
in the exportation of Canadian wheat, Con-
gress refused to allow flour ground in bond
from United States wheat to come in free
under the provisions of the treaty.

RESULT OF THE ABROGATION OF THE
TREATY.

On March 16, 1866, the Reciprocity
Treaty was abrogated. And by two years
afterwards the exports of tlour had fallen off
over 63 per cent. compared with the figures
of 1860. In 1898 less than 8,000 barrels
went to the United States.
With these facts in mind the export trade
in dour is not as unsatisfactory as at the
first blush it appears to be. At the same
time, however, the trade, considering the
possibilities, is anything but what it might
or should be.
COUNTRIES TO WHICH FLOUR IS EXPORTED.
The following table gives the exports of
flour to various countries during five five-
year periods ; aiso during 1897 and 1898

1880, 1IN0, 18405 I1=s97 1NUS

Bbls Bbls Bbis Bbls #3bls

92106 102,546 111,088 248 Hi GOS8, 756
U164 25.301
15300 250
: 300 . 2189
1H 20 3061 199 152585
° U .00 3,000 1.005
62,208 DTN 140 =20 124,766 286 355
S00 1017
160 10
s a9
2420 ¥
2 3
1.371 1040 3ONT
315 8,052 : FRUE
25 i) 343
20
1.213
20 .
w
S0 194 'R
130
1]
161,054 1,950 S22, 329 ISLT6E 1,254 861

Although the fiscal year 1899 ended June
3o last, the figures for that year are not yet
obtainable. But it is estimated by those
qualified to give an opinion that the exports
will be much less than during 1898—prob-
ably one-third at least. One of the causes
of this was the persistent way in which the
farmers in Ontario
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HELD ON TO THEIR WHEAT.
They felt that, as the wheat of the crop of
1898 was worth, on account of its superior
sample, several cents per bushel more than
that of the yield of 1897, instead of several
cents less, as per the market value, they
were warranted in retaining it until
they could obtain the desired figure. And
because they did not get what they con-
tended they ought to get, a great deal of
last year's wheat was held back. It is
estimated that the quantity of Ontario
wheat of 1898 crop still in the hands of the
farmers is about one-third of the total yield.

With the crop of wheat in Manitoba and
the Territories as large and of as excellent
quality as it is, it is likely that the

EXPORTATION OF WHEAT
during the fiscal year 1goo will materially

exceed that of 1899. This, however, of
course, remains to be seep.
FUTURE OF THE EXPORT TRADE.

As to the future of the export trade in
flour much depends upon quality, suitability
to foreign climates, ability to compete and
enterprise of exporters.

As far as quality is concerned there is no
question regarding Canadian flour, for the
wheat from which it is made and the milling
system which is employed are of the best.
Beyond all peradventure the quality of
Canadian flour is excellent.

In regard to its keeping qualities in
foreign countries one of the best experts in
the Dominion is authority for the statement
that Canadian flour keeps better in Great
Britain—its chief export market—than it
does even at home. In the West Indies,
however, the keeping quality of Canadian
flour has not been as satisfactory. Flour to
do well in that part of the world must, it
seems, be made from

VERY DRY WHFAT.
And the reason that this cannot always be
assured in Canada is no small obstacle in
the way of the development of our flour
trade with the West Indies. With very
careful selection of the wheat the trade
might be developed to more important pro-
portions than it now is. But in the mean-
time the flour produced by the mills in St.
Louis, Missouri, has the advantage in com-
peting for the West India trade.

THE CHIEF MARKET
abroad for Canadian flour is, of course,
Great Britain. And that market will take
all the flour we can send—as long as we
can send it at a price. It is therein that lies
the chief question regarding our export
trade, not only with Great Britain, but with
all other importing countries. Can we
compete as regards price? There is no

question, as already asserted, in regard to
quality.

A few years ago a well-known Canadian
exporter of flour, while in Great Britain,
called upon a large importer in that country
and asked him if he could do business with
him. >

‘““Yes,”’ replied the British importer,
‘‘you can sell me any quanlity, for the
quality of your flour is all right—as long
as I can buy Canadian as cheap as I can
that produced by any other competing
country.”” That man summed up

THE WHOLE THING IN A NUTSHELL.

The worst competition we have to meet
in the British market is that from France.
And that competition is toward Canadian
fiour and flour from other countries much
of the same character as the bounty fed
sugars of Europe are toward the sugar of
the non-bounty sugar-producing countries,
namely, menacing.

Although not so named there is in France
practically an

EXPORT BOUNTY ON FLOUR.

It works, briefly stated, something after
this fashion: There is an import duty on
wheat, but on the hard wheat which is im-
ported the French miller does not pay the
duty. He merely glves a bond that he will.
Then by-and-bye he comes along with a
document showing that he has exported
flour pro rata to the quantity of wheat he
imported. Forthwith he is forgiven the
duty on the latter, notwithstanding that the
flour he exported was made from home-
grown soft wheat and not from the imported

article. The latter is used for home con-
sumption. The flour exported goes largely
to Great Britain, where it is sold at a

relatively low price, to the detriment of
Canadian and other flours.

These things are not pointed out with a
view to discouraging Canadians in regard to
the export flour trade, but merely to show
what influences have to be contended with
in promoting the export trade in flour.

POPULAR BRANDS OF FLOUR.

In a country where the competition of
flour millers is as keen as it is in Ontario,
the brand of flour that can be termed a
«* popular’’ brand can be depended on to
be worthy of the title. Quance Bros.,
Delhi, Ont , makers of the ‘* White Swan,”’
‘“ Maydew,’’ ‘“ Moss Rose’’ and ‘‘ Middle-
ton’’ brands, have earned this title fairly,
and are likely to maintain it, because of the
consistent quality of their product. Their
buckwheat, rye and graham flours have also
made 2 name for themselves. It would be
worth while getting quotations on the various
lines made bp Quance Bros.

IRELAND’S NATIONAL FOODs

There is good reason for the steady g .wih
in the consumption of breakfast foc . i
Canada, especially in the fall and  qter
seasons. The nourishing and strength. .ing
qualities of rolled wheat and oats, corn: aal,

wheat germs, pot barley, split peas, gr. am 4

and buckwheat flour, granulated w at,
etc., are such as to make these goods ¢ pe-
cially adapted to, and beneficial in, su , 2
climate as that of Canada. The imp:i ve-
ment in the manufacturing processe in
recent years, and the care and skill ow
evidenced in their production, has Iso
affected the consumption favorably.

The Ireland National Food Co., Lim ed,
Toronto, long had a name as produce: - of
breakfast foods, and now, in one oi the
largest and most complete breakfast ‘ood
mills in the country, they make a full vaiiety
of the various foods which are now used so
extensively in Canada.

FIVE RELIABLE BRANDS.

In buying flour the principal considerations
are price and quality, and the greater dffi-
culty is to secure flour that consistently
grades up to the one standard. A firm that
pro 'uces a number of brands of tried quality
is the Aylmer Roller Mills, Aylmer, Ont.
This firm makes five brands, two for bakers
and three for farmers. The best is made
exclusively of No. 1 hard Manitoba wheat.
As this firm has elevators in the Northwest,
where its purchases are made by an expert
buyer, their prices, as well as their quality,
is keptright. This firm caters especially to
the trade of flour dealers in western Ontario
and the Maritime Provinces. They also
offer car lots of No. 1 hard Manitoba wheat
for sale to millers.

A WELL-EARNED FOOD BUSINES)

The development of the business of
Walter Thompson, manufacturer of break-
fast foods, etc., Mitchell, Ont., shows ihat
he has kept fully in touch with the growing
consumption of breakfast foods. he
demand for his ‘* Maple Leaf’’ rolled ¢ ts,
flake wheat, split peas, pot barley and c¢ n-
meal has been such in recent years that s
mill at Mitchell and the mills that he . as
been compelled to erect at London : id
Seaforth are taxed to cope with it. I s
demand has been well-earned by the ste iy
output of high-class foods.

GRAIN AND OATMEAL DEALER:

Purchasers of grain cr oatmeal, eithe in
Canada, Newfoundland or Great Bri .n,
can find an energetic, responsible man: .a
turing and exporting firm by writin to
‘Martin Bros., Mount Forest, Ont.

o
v

Al

F|



—_—

—_—

*00Ds
teady g wth
ast foc in
and  ater
trength ing
ts, corni =al,
eas, gr. am
ated w at,
t goods ¢ pe-
alin, su : a
he imp: ve-
processe in
id skill ow

on, has Iso
ably.

Co., Lim ed,
produce: - of
1 one ol the
reakfast ‘ood
ta full vaiiety
* now used so

ANDS.

:onsiderations
greater diffi-
consistently
A firm that

of tried quality
Aylmer, Ont.
two for bakers
best is made
\nitoba wheat.
he Northwest,
by an expert
their quality,
s especially to
estern Onlario
They also
anitoba wheat

BUSINESS

2 business of
urer of break-
nt., shows that
h the growing

foods. he
f*’ rolled o ts,
wrley and co n-
t years that 1is
Is that he .as
t London : d
with it. 145
d by the ste 1y

L DEALER:
tmeal, eithe in
Great Bn un,

nsible man: .ac-
by writin to
» Ont.

PSP —

THE CANADIAN GROCER

43

F .OUR FLOUR

CLARKE’'S

‘H'i ATHER BRAN DS

ano ACADIA

Made especially for household purposes,
from selected Manitoba and Ontario Wheats.

Please write for samples and prices.

ABERDEEN MILLS, - Glencoe, Ontario.

Bolton Mills
by ¢

A. A. McFALL
Flour and

Grain Merchant ...Miller’
BOLTON, ONT.

TRY

WALTER THOMSON'S
Maple Leaf Rolled Oats

o GRS

Flake Wheat, Split Peas, Pot Barley and Cornmeal
NONE BETTER

Mills at Mitchell, London, and Seaforth

LOOK HERE!!

Let us send you samples and «1uoté you prices on our
Oriental Corn Flour, made expressly for bakers’ and con-
fectioners’ use, also Hominy Grits, and Pearl Meal.

Whole-Wheat Flour

A SPECIALTY.

The Ontario Oriental Flour Co., Limited,
ST. THOMAS, ONT.

“G Iden Crown”
“Hime, Sweet Home”
“fulden Star”

The Product of Qur
New Mills

Ask for prices before buying.

“Laurel”
“Crescent”
ot “Fairy”

¢ away up in quality.

Address,

WOOD BROS,,

J. S. HAMILTON & CO.”

Brantford and Pelee Island
MANUFACTURERS
L'Empereur. ..

EXTRA DRY CHAMPAGNE

Cases, 12 quarts, 24 pints. Natural
fermentation in bottle cuvee 1894.

“St. Augustine”

(Registered.

The perfect communion and invalid’s
wine.

“Chateau Pelee”

Registered.
HOCKS AND CLARETS

J. S. Hamilton & Co.
Cognac

PELEE ISLAND BRANDY

EXTRA DRY

SPECIAL CUVEE!E® =
ALEISTINLD

The best value obtainable. Get our quotations
before purchasing.

Sati factlon Guaranteed. BRANTFORD,ONT

J. 3. HAMILTON & CO, Brantford, Canada,
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A BRIEF HISTORY OF MONTREAL’S FLOUR TRADE. |

|
I Specially written for THE CANADIAN GROCER by W. A. R.

HE flour trade of Canada is one of its
most important branches of com-
merce, for the obvious reason that
its fundamental basis is our agricultural
possibilities ; and that Canada is first and
foremost an agricultural country cannot be
denied.
The Canadian flour trade first
BECAME COMPARATIVELY IMPORTANT
in the year 1852, when statistics show that
38,000 bbls. of flour, and 32,000 cwt. of

biscuits were exported to Europe. At this

a thing of the future ; but in 1821 the first
sod of the Lachine canal was turned, and
this event marked a new and important era
in the annals of the flour trade. The canal
completed made available a water-power
estimated at 4,500,000 horse-power. It did
more ; opening up communication with the
West, and soon we find in Montreal millers
bringing

WHEAT DOWN FROM UPPER CANADA.

In 1846 the exports of flour to Great
Britain had increased to 500,000 bbls. The

ALL THE DISPOSABLE CAPITA
in Montreal was thus drawn to W :stem
Canada, and invested in mills and mii sites,
and a period of great prosperity ap; earcd

to have been inaugurated.

The abolition of the British corn la s, of
course, made a radical alteration in this con.
dition of affairs, and around 1847 Caiadian
merchants and flour dealers had a hard
struggle. During the next few years niatters
improved, and in 1849 over 3,0
bushels of breadstuffs were exported

0,000
from

* Canada.from Ocean to Ocean.”

me the individual bakers were the great
grain dealers. They bought direct from the
farmers all over the country and had it
milled themselves.

Mr. Robert Watson, of Montreal, was the

LARGEST BAKER OF THAT DAY.

He bought wheat in the St. Hyacinthe dis-
trict, at Longueuil, Boucherville, Varennes
and elsewhere, and had it ground at the
mills at Point St. Charles, Back River or
[.achine.

| Ontario wheat was still, to a large extent,

duty upon Canadian flour imported into
Britain was subsequently reduced to a
nominal figure, and the aggregate duty of
4s., by way of Canada, being much lower
than upon direct imports from the States,
the wheat of the whole Lake Ontario basin
intended for export to England was ground
into flour in Canada, and exported from
Montreal, the defenders of this system con-
tending that flour ground in Canada was
manufactured in Canada, no matter what its
origin, and that it was, therefore, entitled to
the benefit of the preferential tariff.

Grain Elevators at Fort William, on Lake Superio:

Montieal, as against 968,605 in 1¢ 8.

THE SHIPPING OF FLOUR AND GK. 13y
from Ontario to Eastern Canada, and ti .nce
via Montreal to Europe, increased st .dily
meanwhile. In 1851, the first Ogilvic mill
was built at Jacques Cartier, near () -bec,
another being subsequently erected « : the
Lachine canal.

In 1862, the same firm built the (. :nord

mills on the same waterway, and com-
menced making strong flour on a large cale.
Mr. IrajGould also leased water-pov :r 0B

The
and
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Martin Bros.

: Oatmeal Millers

and
E xporters of .

Gram

MOUNT FOREST,

Ontario,
Canada.

—

The
KINGSTON MiLLING COMPANY

Manufacturers of high-grade Roller Flour and Corn Meal.

Hungarian Patent. Fancy Patent.

Strong Bakers’ and Family Flour.
Fine Bolted Corn Meal.

CORRESPONDENCE
SOLICITED.

These grades are of the highest quality,
and made by the latest process.

The Kingston Milling Company.

LHRBREESSBVDEREBERBEE

Ayton [lills

N. WENGER & BRUS AvTon, onT.

AYTON, ONT.

MANUFACTURERS OF
HIGH-GRADE

Winter
Wheat
Flours

BRANDS

Edelweis, High Patent
May Blossom, Family Flour

SAMPLES AND PRICES ON
APPLICATION

BHEEVTCSBEBBVRBBGEEE
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‘»“  Choice Cereal Gods

lolled Oats, Roned Wheat
" Pot Barley, Split Peas,

@ Everything in the Cereal Line.
Write us for prices.

1PERATING one of the lxg st and most complete
Brukm.l() al F l\lnl s in the Dominion,

[ N Barrels and Bags.

Standard Quality.

Milled from the best selected
grain, upon the most approved

process, and of uniform quality,

our goods contiaue to give
perfecu satisfaction.

Wheat Germs,
(Graham Flour,

Granulated Wheat, Cornmeal,
Buckwheat Flour,

e |RELAND NATIONAL FOOD CO.,

TORONTO, CANADA

Barley, etc.
LIMITED

MILLERS AND MA FACTURERS OF

HIGH-GRADE BREAKFAST cerear FOODS.
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the same canal in the same year for his
mills.

The wheat for these establishments was
first brought from Morrisburg, Edwards-
burg, and other places as far west as
Kingston.
district

After a time, supplies from this

BEGAN TO DETERIGRATE

in quality and quantity, and so fresh fields
had to be sought. Western Ontario was
tried with success, and the construction of
the Buffalo and Lake Huron railway and
the extension of the Grand Trunk opened
up new stores of agricultural wealth.

During the forties, the fertile valleys of
the Richelieu had produced grain of the
richest quality and quantity sufficient to
meet the demand, but the soil got worn out
in time, and the move was made westward,
and ever westward, as everyone knows.

Meantime, Canadian flour had not
SECURED A PROMINENT PLACE
in the Old Country markets. The Hun-

garian article was considered superior in
quality, while it was lower in price.

With the enterprise for which he is justly
famous, the Canadian flour king, W. W.
Ogilvie, wanted to know the reason of this,
and he took the best possible steps to find
out by going on a personal tour of investi-
gation himself to Hungary. He returned
afier a year's absence, prepared to utilize
the experience he had acquired. An im-
n.ediate result of his trip was that the

OLD FASHIONED SYSTEM OF MILLING

was superseded, and the roller mills system,
which was already in vogue at Minneapolis,
generally introduced in Canada.

Thirty-five years ago, the flour market of
Montreal was probably the largest maiket
on the whole continent, with the exception
of that of New York. The whole of the
Eastern country, the Lower Provinces,
Gaspe, and the Halifax and St. John dis-
tricts were tributary to Montieal. Mer-
chants came thence to the metropolis to
make their purchases, and the amount of

business done in this particular line was
€normous.

The opening of the Intercolonial railway
changed all this, and what Montreal flour
merchants had fondly lovked forward to as
a means of enlarging and extending their
trade actually proved the contrary. The
system of granting thiough rates from mill-
ing points to destinations

CARRIED THE TRADE PAST MONTREAL,

and it paturally became impracticable to
bring Ontario flour there for reshipment with
any prospect of realizing a profit.

Eastern buyers have as a consequence
dealt with the mills direct ever since, and

the Montreal flour trade has dwindled to a
local business, except in cases where the
Montreal merchant purchases for his cus-
tomer and ships direct.

The year 1875 saw the most important

move in the history of the Canadian flour
trade. MRr. W. W. OGILVIE was again a
prominent character in this connection.
He took a trip to Mamitoba, and spent a
long time traveling from place to place in
that practically unsettled country. He saw
then that Manitoba was bound to be a
great wheat producing region, and when
the C.P.R. had been built the Ogilvies were
the first to use Manitoba wheat, and at the
present day they are the largest consumeis
of it, the other large concern being the Lake
of the Woods Milling Company.

Hard Manitoba or No. 1 bhard, beyond
doubt makes the

BEST FLOUR IN THE WORLD

and our system of milling is not surpassed
in the world.

At the present time, Canada, in the per-
son of W. W. Ogilvie, possessss the largest
individual miller in the world, and his total
output will shortly be increased, when the
mill and elevator which he is erecting at
Fort William is completed. This, the latest
establishment under his control, will have
a daily capacity of 2,000 bbls. of flour.

The opening of the Soulanges Canal this

fall marks
ANOTHER EPOCH

in the history of the Canadian grain and
flour trade. It will give a continuous 14-
foot channel from Montreal to l.ake
Superior, and, of course, will have an enor-
mous influence on inland traffic, which is so
closely related to the flour trade.

It is interesting in this connection to con-
trast the comparatively

MODERATE FORWARDING RATES

of to day with those of 20 or 30 years ago.
Ti.e old rate of 6%c. per bushel on grain
from Kingston to Montreal has been reduced
to 2%c., and about 6%c. is the presentrate
from Duluth or Port Arthur. There is also
a < .airkfax improved facilities for handling
grain and flour at Mot -~1  To handle
this freight to

THE BEST ADVANTAGE

the ocean vessel should be brought into
direct communication with the warehouse,
and it is expected that whenthe new harbor
works are completed that this much desired
end will be attained. If storehouses for the
reception of freight can be placed at the
river side the considerable cost of floating
it, now amounting to 3 c. per bushel on
grain, could be avoided.

ANCHOR BRAND FLOURS.

Manitoba wheat makes the best of our,
so there is good reason for the repu tion
that has been obtained and maintaine by
the *‘ Anchor’’ brand flours, mad by
Leitch Bros., millers, Oak Lake, an,

Leitch Bros. have good reason for clai ing,

their flour to be of the highest quality ind
well deserve the export trade they .ve
been enabled to reach. Their busine s
bound to develop as the reputation of our
made from Manitoba wheat grows in va: jus
parts of the globe. Leitch Bros. offe to
quote their flour deliveredin any partof ny
country.

STANDARD FLOUR AND CORN M AL

Every flour dealer should keep sto ied,
with grades of flour of the best qualit, for
both fancy and general baking purposes. To
do this he should keep in touch with a firm of
millers that he can thoroughly depend on.
Such a company is the Kingston Milling
Co., manufacturers of Hungarian and fancy
patents, strong bakers’ and family iiour,
and fine bolted cornmeal. These are all
made by the latest process, hence are of
standard quality.

GOOD CANADIAN FLOURS.

Anyone might readily believe that the
*+ Heather '’ and *‘ Acadia '’ brands of
flour, which are made at the Aberdeen mills
in Glencoe, are Scotch brands, but they are
not. The Glencoe they come from is in
Oatario, and they are made of the best
Manitoba and Ontario wheat, so they are
even more Canadian than their name is
Scotch. They are excellent flours, and are
made especially for household purposes.
Samples and prices can be had on ajpli-
cation.

THE AYTON MILLS FLOUR.

A firm that is always worth writing to
when orders for high-grade flour are being
placed is N. Wenger & Bros., proprictors
of the Ayton Mills, Ayton, Ont. “This nrm
make two brands: ‘‘Edelweis,”” a iigh
patent flour, and ‘* May Blossom,’’ a fa:uly
flour, and are willing to send samples :ind
prices to the trade at any time.

WHOLE WHEAT FLOUR.

vhole w!' :at

The popularity %% whic

breau has attained in Canaaa makes i

expedient that every grocer should car y a
stock of first-class whole wheat flour. A
specialty of this flour is made by [he
Oriental Flour Co., Limited, St. Tho 1as,
Ont., which firm also makes ‘*Orien al"”
corn flour, hominy grits and pearl & eal.
The ** Oriental’’ corn flour is made ex-
pressly for bakers’ and confectioners’ use.
Samples of any of these can be ha: on
application.
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n(O’Neail Roller Mills

Just Remodelled to the

Complete Rotary Sieve System

Work completed in October, 18qgg.

0'NEAIL-DAVIDSON CO.

Millers of Ontario and Manitoba Wheats for
Domestic and Export Trade.

PARIS, Ont.

ir correspondence is

ICADALE WLSON & .

IMPORTERS OF DRUGS AND CHEMICALS.

Manufacturers of and dealers in

Corn

Brooms

“GEM”
“WIRE”

“SNOW”
“CORKER”
“HEARTH”

“LA BELLE”
‘“BARBERS'”
“TRAVELLER"”
Wood, Bone, Nickel, Silver
and Plush Handles.

Large Variety. Low Prices.

WHISKS

'i. The H. A. Nelson &

S Sons Co., Limited
59 to 63 St. Peter Street
K MONTREAL

Toronto Sample Room:
56 and 58 Front St. West

S

“Rose”’
“Pansy”’
“ Thistle ”’
‘““ Maple Leaf”
““ Shamrock ”’
“ Daisy”’
“Tulip”

and

““Good Luck”

Always reliable
and as repre-
sented.

R Yy Yo —

Corn
Whisks

.
e
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PATENT MEDICINES.

WILSON TEA SCALE.

(; @ W I Ls o N & s o N 8 69 Esplanade Street East, Torﬂn‘ﬂ, Canada.

5 . Fancy Tea Scales,
me—-  0ncy-Weight Scales,

 Scales with Agate and Diamond Steel Bearings.

100 STYLES TO CHOOSE FROM.

Grocer and Butcher Scales,
Hay and Coal Scales.

LARGE CATALOGUE

B Received highest prize at World’'s Fair Chicago,
and 32 first prizes at Canadian Fairs.

-

FREE.

» SOUTHWELL’S

»
i g, o

Orange Marmalade
Pure Fruit Jams
Pure Fruit Jellies

ARE ALIL SOUND, HONEST GOODSs.
It will pay you to handle

SOUTRHVYWEERL S

FRANK MAGOR & CO., 16 St John Streety, MONTREAT.
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DON'T PAY FREIGHT
ON WATER

CONCENTRATED GRAPE WINE
AR, best and most economical
Vmegar made. One gallon Concentrated
makes 25/27 gallons Standard Vinegar—
Great saving in weight and freight. Write
for sample.
Agents—

W. H. SEYLER & CO.

118 King St. East, TORONTO
Agents for HEINRICH FRANCK SOHNE & CO.
German Chicory, Coffee, Extracts and Essences
LubpwiGsBURG, GERMANY. FrusHing, N.Y.

The Grocer’s
Manual i

ok on Store Work
vlected points:

S50 pages: $1.50. mail Tre A B
Branch Management, and certain n
with History., source and \mn f Every Article

b ! Oilmen, 4'xmxu|l- rs, Fruiterers

mers, ete, Full particulars and specimen

J. T. LAW, Publisher,

2 Salisbury Street, LIVERPOOL, ENG.

BE

NS

AN
VAN

MOORE & STEVENS -

THE QUALITY of the
CHOICEST in years.

99 CROP is

Chatham Ont.

R. CAMPBELL'S SONS

! MANUFACTURERS OF : @

ROCKINGHAM AND YELLOW-WARE.
ART TILES FOR STOVE DECO-

RATIONS.

ALL KINDS OF STONE AND BRISTOL

WARE

WHITE-LINED YELLOW-WARE A

SPECIALTY.

ESTABLISHED

Stove . .
Fire Bl‘le

Write us for quotatii ns
on Carloads or less, Ha: d-
picked and Prime Bes

1S,

e

32,

96 to 118 South Locke St., HAMILTON, ONT.

ESTABLISHED

FLOUR,

= JOHN MACKAY

Manufacturer of

POT and PEARL BARLEY,
SPLIT PEAS, eke.

CHOP of ALL KINDS by the CAR.
BOWMANYVILLE, ONTARIO.

@ B BB BB BB BB BB BB B8 BBy BB+ B9 @ D89 BB B B> BB @B B T B+ @ B @ BB B

HELP YOURSELF

RICES quoted delivered
anywhere on earth.

B0 0 00 00 00 00+ B BB+ OnP»

and please your customers by supplying them with

ANCHOR BRAND

the highest
quality of

manufactured in Canada. —————————

FLOURS

L.eitch Brothers

@%@ BB B B8 @@ ~B~8 @B B e @@ @@ @@ § n @13 2 @1 @ w@nS

MILLERS
OAK LAKE - -

MANITOBA.
R
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‘THE ART OF WINDOW DRESSING. .

Contributions by Experts and Critics.

The oftener a grocery window

i“f‘ I::: display can be changed the
Dis .lavs better, particularly during
splays.

the summer months, as flies
an' dust are so plentiful that frequent
chauging of the display is absolutely neces-
sar, if the window is to be kept inviting,
and not allowed to become uninviting.

it also follows that the more frequently a
wiindow has to be changed the more neces-
sary is it that it should be done with as much
expedition as possible. It is, therefore,
necessary that during the summer months
the goods placed in the window shall
be not only seasonable, but in character
and quantity such as can be quickly re-
moved.

(ondiments, picnic supplies, bottles of
fruit, syrups, etc., are all lines of a nature
desirable for such purposes, and by the
exercise of a little taste can be made into
nice displays, particularly by the aid of a
few neat price tickets and a seasonable
picture or two.

‘1 do not,”” said a well-known grocer a
few days ago, ‘‘take much trouble with my
windows during the hot, summer months.
That is, I do not spend much time over
them. 1 keep them neat, attractive and
supplied with seasonable goods. But I do
not believe in having more goods in the
window than a boy can remove in a few
minutes.’’

Cansutl Ifl the display ofcanved goods,
Gt either one of two objects must
be aimed at—to create the

inipression of quality or of cheapness. If a
transient trade is sought, a simple display is
maie by taking three, four or more cases
of .ne kind of goods (salmon, for instance)
and making a pile of them in the centre of
the vindow space. In making such a pile,
thc. sh, care should be taken not to bruise
or uinge the cans. It is not necessary to
ha' :any design to follow. A pile that looks
cai lessly thrown together is just as striking
as .. neat, carefully arranged one. A card
egle og that these goods are ** Our Special
‘T, Week ; Only —c.”” would complete
su. . a window. If, on the other hand, it is
de- ed to impress one's regular patrons
witi: the quality of one’s goods, it would be
wel. to follow another style of display.
A ¢ od window could be dressed with the

i~ of a stand with about four steps, each
abct a foot high. On the bottom step
mig it be shown a line of the cheapest and
west goods of the kind that could be had.

=
(-4

=1
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On the second and third, ordinary brands
might be placed. The top should be devoted
entirely to the best brand that could be
secured. The price of each brand should
be shown. Accompanying the price card
of the best goods should be placed a note
such as ‘* These goods are dearer than those
below, but they are more than worth the
difference. = They are the best money
can buy.”’

There is scarcely any win-
dow display which can have
greater attractiveness and util-
ity combined than one made up of cured
meats.

I came to this conclusion the other day
when looking at a display in the window of
a well-known pork and provision firm.

In the front of the window were three
rows of canned goods. Each tin was laid
end toend. Two of the rows were laid side
by side, while the third was resting on the
centre of the two. Back of these were
similarly ranged three rows of smoked rolled
bacon, resting on a bed of clean straw.
Next in the rear came tins of canned meat,
promiscuously scattered about, while the
background was formed of nice, tempting
breakfast bacon, standing on end and in-
clining slightly towards the store.

A Display of
Provisions.

Many grocers handle such an
immense quantity of sugar
about Christmas time that a
telling display of this sweet could be made
at that season. A tablefrom 30 to 36 inches
high, strong enough to hold a barrel full or
half full of sugar might be arranged at the
back of the window, with the barrel on top
of it, very close to the bottom of one of the
barrel staves, a hole could be bored large
enough to let the sugar run. How large it
should be would be determined by the busi-
ness that is done in sugar. A small tin tube
could be inserted in the hole so as to carry
the run of sugar to a point over the centre
of a large drawer or bin to hold it. The
bigher the fall of sugar the better. The
bin should be made toreach from the window
front to the back, and so wide that it would
allow a large pile of sugar before the
latter would run over. An offer might be
made to sell all sugar running through the

A Run on
Sugar.

spout in a day, oran afternoon, or in several
of them, at a pound or so more than usual
for a dollar. This would increase sales,
and would give customers an idea of one's
sugar business. If the trade would take it,

two barrels with the spouts meeting over the
same pile would be more effective than one
barrel. A display such as this would be
useful at any season, but especially so about
Christmas. [t would then be advisable to
decorate the barrels, the window sides, etc.,
with evergreens. The display might be
varied by having the table, barrels, etc.,
hidden behind a black curtain, and having
the funnel (painted black, if possible) pro-
truding through the curtains about four
inches. The sugar might run into a bin the
width of the window and deep =nough to
hold it.

A Tes An ;.mractive method of dis-
Window. playing tea was not long since

employed by a Toronto re-
tailer. Out of canned goods he made three
low-backed armchairs—one large one and
two small ones. The two smaller ones
were brought close to the plate glass win-
dow. The larger one was placed a foot or
two to the rear. The seat of the chair was
cushioned with a layer of tea. If I remem-
ber rightly, two of the * cushions’' were
black and the third green tea. At any
rate, it would improve the attractiveness of
the display to employ different colors of tea
in making the ‘‘cushions.”” In the con
struction of a display of this kind, packages
of tea, it seems to me, might be used for
building the framework of the *‘chairs.””
But, of course, that is all a matter of taste.
At any rate, a few packayges of tea formed
into a pyramid, tower, etc., would tend to
improve the display, while one or two
pictures of tea garden scenes placed in a
good position in the window would add to
its attractive properties. Drice tickets, too,
should not be forgetten.

Display There has hee.n an improve-
Stands. ment of late in the manner

in which display stands are
made use of both in grocery stores and in
their windows. The introduction of patent
display stands has undoubtedly helped to
bring this about, as they have proved a
great aid to the ingenuity of the window
dresser. The uses to which the patent
adjustable stand can be put are many. In
a large window it can be used to a great
advantage. Ior a smaller window a good
stand can be cheaply built by any cabinet-
maker. I saw an excellent one the other
day. It stood about three feet high, and
had six steps, each six inches higher than
the one below it. The top step was about a
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foot long, and formed a quartercircle. The
bottom step was of the same shape, but not
more than three times as long. They were
all about four inches deep. When this
stand was covered with pink crepe tissue,
and a display of pickles, chow-chows and
jams made on it, the effect was striking.
Two stands similar to this, or with the steps
forming right angles, would make a good
showing if placed at the two inside corners
of a window open only at the front. A
simple stand is made by arranging a big
packing box at the back of the window, and
by placing smaller sizes so as to form steps

accompanying cut shows the prize window.
The window was decorated by T. ]J. Mc-
Cammon, who, inreply to a letter from THE
CaNADIAN GROCER asking how the window
was dressed, writes as follows :

“ Our window is 18 feet long and § feet
wide, with plate-glass front. In the back-
ground, as you will see from photo. sent,
there are six pillars. These pillars are built
with boxes of soda biscuits, nine in height,
and draped between with fancy red, white
and blue rope, each pillar entwined with
same. (This made a very pretty back-
ground, the colors standing out so pro-

between it and the window. This, however,
is a bulky stand, and care should be taken
to relieve its bigness by some fancy covering
such as crepe tissue.

Some weeks ago, THE CAN-
ADIAN GROCER printed a cut
purporting to show the win-
dow display with which M. Des Brisay &
Co., Nelson, B.C., took the first prize on
Day. It that the
photograph from which the cut was made

A Prize
Window.

Dominion turns out
only showed one of the firm's ordinary

displays, and not the prize window. The

A PRIZE GROCERY WINDOW.,

minently, giving a nice effect.) The bottom
of the window is covered with red, white
and blue bunting. Three steps, as you will
see, leading down from each pillar towards
the glass in front, are entirely covered with
small Union Jack flags, and trimmed with
small fancy bottles and packages, confining
them to one or two lines of goods. Between
each and every pillar mounds of fancy goods
are neatly arranged on cork dust. Along
the entire front, close to the glass, the word
‘*Welcome'' is arranged in fancy letters
made from oranges and framed entirely
with This could easily be read
from across the street, it stood out so

lemons.

prominently. Swmall, bright goods in bot:
cans and packages are neatly arranged
on the bottom of the window, where sp
would allow, completed by draping
fancy rope from the two extreme pillar-
the two small pillars close to the glas:
front. The small pillars were entwined
fancy red, white and blue rope. The wh
window presented a blazing mass of br
colors, together with goods artistic:
arranged, and attracted the attention of

only the passers-by, but also the judges, w

awarded the firm first prize for the |

"

decorated window.

It is not necessary to have |

Where the i :
Skill most startling window,
Comes in. show the newest goods, or

have price-tickets show
better values than anyone else to dra
attention to one’s store through the windo:
To create the impression that a big stock
carried is to materially assist sales. The
fore, a big stock of flour bags piled in s
a manner. as to attract attention sho
prove a winner of custom. The skill coi
in when the window-dresser goes to wor!
make the display one that will not be pa

unnoticed. To pile them on top of ¢
other in flat rows, filling most of the
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dsin bott s,

= High-Grade English Earthenware.

ne pillar: o

the glas:
ntwined « |

- E. W. KLOTZ
s \/ood & Son, el ,
erftion of it Burslem’ . \\ \ 24 & 26
! judges, w o Wellington St.
for the bL: .t England~ West,

S Toronto.

Al SO MAKERS Sole Agent for Canada.

White Granite

E

No stock carried.

(ioods shipped and billed direct from maker to buyer at factory prices.

Jetter conditions are impossible.

1900 « Import Season « 1900

FOR

FANCY CHINA and GLASS OPENS FEBRUARY ist.,

when samples will be on show from leading makers of :

; . - ~ = - SLith
(GGerman China, Austrian Glass, English Jardinieres, il
Royal Vienna China in rich decorations. i
Hungarlan plain lead Glass Stemware for hotels and restaurants. ‘
b, Do = ™~ * N Y r ;%
French F ireproof China and Cut Glass Tableware. 4
; - : $k
Bohemian Water Sets a specialty. 4
ry to have L ¢ :{.il
window, Import Orders only solicited for above Foreign Goods, which will be specially imported to suit individual requirements, ? i
goods, or laiicd at Montreal or Toronto, freight and duty paid. 1k
{Tts Sho:!' If you are a cash buyer call on me, it will pay you. The Import Season is short and early orders ensure timely delivery.
else to dra = P
h the windo+ ?
a big stock
ales. The
piled in su |
:ntion shoi 1 ' 'S ’
he skill cor 5 .
s MANUFACTURERS’' AGENT AND IMPORTER,
not be pa:

! of the v i-

oot 24 & 26 Wellington St. West, - TORONTO.
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dow, might attract some attention. How
much more striking would it be, however,
to stand them on their sides or ends so as to
form a platform with steps leading to the
back, or to put a barrel in the centre or in
one corner, and pile the bags on end so as
to lean against it, putting enough of them
at the bottom to completely hide the barrel,
and to make a pyramid by piling more of the
bags on top of it.

Package goods, such as breakfast foods,
or starches, or teas, make a common,
the
window in a small pile or two on the floor.

jut these goods can be made into striking

unattractive display when placed in

displays by a skilful trimmer.
a Toronto store which attracted considerable
attention recently was made by forming

A display in

an archway of breakfast food packages.
There was no support to the archway that
could be seen from the outside, but the
space; between [the tops of the packages
caused by the curve of the arch was filled
with a smaller-sized package. This arch-
way was placed about two feet from the
back of the window.
pyramidal pile of packages, at either side of
which a hollow pillar fully four feet high was
made by standing the packages on top of
There is no

In front of it was a

each other in a small circle.
end to the variety of displays that can be

made out of package goods. Andthoughit
takes skill to make really good displays,
such skill is well repaid by the results
obtained by making up good windows.

One of the window dressing
hits of the season was made
by a shrewd boot and shoe
dealer on Yonge street, Toronto. His
window is a small one, not over three feet
deep and four feet wide. The back of it is
a mirror ; theinsideis finished with old gold
felt. Plate glass gives a view from the
other side and the front of the small display
made within. On the floor of the window,

A Boot and
Shoe Display.

A BOOT AND SHOE DISPLAY.

covered with felt similar to that on the wall,
were arranged seven pairs of boots. In the
foreground, a pair of stout walking boots
with rubber soles were so arranged to show
the sole of one boot and the upper of its
mate. Beside them, a card about 8 x 6in.
bore the statement: ** These soles don't
slip on the slippery banana peel.”’ Instead of
writing the word *‘ banana,’’ a space had
been cut out of the cardboard of sufficient
size to hang a banana by small ribbons.
The same idea was carried out with the
other six pairs of shoes. The cards were :
«t « Lettuce’ show you these boots at #5 "'’ ;
““A ‘pear’ of these elegant shoes for
$3.50"" ; ‘“‘Beet’ these for $4—impos-

sible ! '’ ;

»

““A ‘peach’ of a shoe, $4

; “No ‘corns’ where these boots a -
worn—g3.50"" ; ‘* We'd like to ‘cabbag
your order for these boots for $5."” I
cut showing this window is reproduced
the benefit of general merchants in the ho
that they may get some ideas from it.

two

I had occasion the other d
Grocery cit 2 W b
Windows in o Visit 2 Western Ontario ci:
A Small City. that boasts over 10,000 i

habitants. After my busine
was over I had an hour or two to look arou:
the business section of the town, so I starte
to have a look at the window displa;-

shown in the various stores. The dry goo
store windows were, | think, the most inte
esting. The stationery and hardware stoic
also made excellent displays. But, thou
I saw, and in most cases examined, evei
window devoted to groceries, I cannot sd
that, apart from a couple, there was a grocei
window that might entice one within ti
stote. Most of the displays were made
of staple articles, without any attempt
artistic eflects. In most cases, the wind
were of good shape for good displays, a

if as much, or half as much, time were ta
with them as must have been taken h
the dry goods windows, excellent res (5
could have been obtained.
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The best that money can buy. No better %

can be found anywhere in the wide, wide %

world. They are PURE teas, UN- %
ADULTERATED, CLEANLY, and
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REMARKS ON SOME STORE WINDOWS.

day. Bay-leaves profusely scattered took

the place of paper, oilcloth or other
covering for the sill. Two large globes
stood in the centre, one filled with nut-
megs, the other with all-pickling spice ;
and around these were ranged smaller jars
containing different kinds of spices. Long
rolls of cinnamon and cassia, tastefully tied
with colored ribbons, presented a striking
appearance, hung, as they were, above jars
of preserved fruits which lit up the whole
window. There was a moderateness about
the display which bespoke genuineness and
good quality. The proprietor had not tried
to exhibit all his goods at once, and thereby
make his window look like a combination
between an impromptu barricade and an old
lady’s kitchen pantry in house-cleaning
time.

l SAW a very pretty window the other

Another window that pleased me much
was gotten up in a totally different style.
What attracted my notice at a distance was
the good glass of which the window itself
was formed, and I walked across the street
to view its contents more closely. Fresh
fruit —peaches, pears and grapes-—-set out
on half a dozen high glass dishes looked
exceedingly tempting. Muskmelons filled
one side, while boxes of candies with their
bright yellow covers decorated the other.
A richness was added to the general effect
by a couple of metal trays full of the very
best cream candies, which sparkled among
the fruit. I wondered at first why it was
that I liked that window better than some
others of the same kind, and the thought
struck me that it was because of the glass
dishes. The floor of a window is presum-
ably clean, nevertheless, I would prefer to
eat fruit off a glass dish ; and I did not feel
afraid that what I saw constituted the entire
stack.

If not,
you probably do not appreciate the value of
One good
engraving is far more attractive than several
fliring advertisements for soap or tea com-
panies. True, people can see these across
the street, but the only thought that strikes
one is ‘‘Grocery store,”’ and there the
matter ends. ()uite otherwise when some-
one comes home and says: ‘I was just
looking at that picture in Mr. Jones’. A
striking one, isn't it 7 By the way, he has
some very fine grapes there.’’ | hold myselt
a patriotic citizen of the B:itish Empire, but
I must confess that my enthusiasm is not
roused by a cheaply-framed likeness of Her
Majesty, with a legend in one corner to the
effect that such and such an article is pat-

Are you fond of good pictures ?

them in setting out a window.

ronized by all the world. A good picture
is never out of place in a window, no matter
what the line of goods to be displayed, and
the majoiity of people will stop to look at
one, which is all the more noticeable from
the fact that it is not in an artist's gallery.
But, remember, if you have one, have a
good one !

In this conneciion, and at the risk of
being considered a crank, I would like to
offer one or two remarks by way of friendly
criticism. ‘'One line of goods at a ime”’
is a safe motto, but, like every other motto,
must not be abused, and a whole window
full of soap packages does not always tempt
one to enter the store in search of fruit.
Unless the paper covering is exceedingly
clean and the colors somewhat striking,
there is apt to be a staleness about the dis-
play which discourages the would-be pur-
chaser.

Again, boxes of broken biscuits don’t
look inviting, notwithstanding that the price
be extraordinarily small, the mind immedi-
ately reverts to empty ginger ale bottles,
can-openers, and other appurtenances of the
homecoming picnic basket.

A window where peanuts form the princi-
pal part of the dressing material suggests
that the Exhibition visitors had not patronized
the ‘‘stand ' very well, and that in conse-
quence the merchant’'s stock had accum-
ulated.

Nothing except absolute uncleanliness
creates a worse impression than the sight of
something fallen over and not replaced.
The inference is not that you are too busy
to attend to such matters, but well, that
it does not make much difference, anyway.

A mistake not so common as some others
is to have a show-window looking bare and
empty. The man who stuffs his too full
has, at least, the satisfaction of having
decorated it himself, instead of being under
an obligation to the flies.

But I must stop my faultfinding and be
more contented. A noticeable and, at the
same time, an attractive material for decor-
ative purposes is coffee. The effect of a
display can be varied by presenting the
article in many forms and stages. For
instance, the floor may be strewn with the
unground seed. Sacks of green coffee, as
it was originally packed, are an interesting
sight, and add a suggestion of plenty and
reliability. Tins can always be arranged
pretiily, and one or two plants will brighten
the general appearance.

Cereals also may be utilized to good ad-
vantage ; and I have seen very satisfactory
results along this line. Grains of various

hues, neatly arranged either in dishes or
jars, and supplemented with package: of
breakfast food, or the like, make as nic 3
display as any.

It is admittedly open to question whe! -r
it is wise for a grocer to put forward .n
article like tobacco in place of other goc -,
and it is a subject which each much se ie
for himself ; but there is no doubt that -
ticularly pretty decorations are possible w h
tobacconist supplies of all kinds. Crii

MAKE YOUR OWN SIGNS.

Most retail merchants do not realize h
easy it is to acquire considerable skill in t e
art of making attractive card signs [
placing on their counters and in their wi-
dows. With a proper outfit, which co.ts
but a very little money, the average cle/k
can learn in an hour’s time enough about
this sort of work to render the services of a
professional sign painter entirely unneces.

hSPATULA SIGN
MAKING OUTFIT.

& (O \Ch
50 \'\

Sgorries J
B
Uunzz’] \ONESN  BLACK
E I

5 00Z PREPARED )
SHOW CARDS

BOOK OF INSTRUCTIONS{
5 WX =51 FOUNTAIN PEN :

sary. That attractive little card signs, often
changed and ingeniously placed, are most
excellent advertisements, and add much to
the prosperity of the merchant using theu,
is self-evident.

The instruments necessary for the makiig
of these store guide posts are pens, brushes,
inks and bristol board. But all these have
to be of a special kind made purposely for
this kind of work. Most general merchai s
do not know where to buy them, and evcn
if they did they would have tosend to mai
different places for them, and pay separate!y
for them much more than that for which it
possible to sell them when all are collect
into an outfit.

This work has been done by the Spatu
Publishing Co., 6 Oliver street, Boslc
whose object was to get together an .oul
for this work that should contain everythi:
necessary for the making of a large variel
of store-card signs, and which should n
cost the retailer, as a whole, including t
faintly ruled bristol board, delivered a:
where in the United States, more th
$2.50.

This is the only outfit of this kind that' s
been offered to the trade, and its usefuli
will quickly be demonstrated to anyone « 0
purchases it. The outfit is enumerated
illustrated in their advertisement.

RIS, © . S,

u

u
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We never weary singing
the praises of

Keena
0  Mustard

Its reputation of one hundred and
fifty seven years has been made

On Quality.

ALL GOOD GROCERS SHOULD SELL

THE “MATCHLESS ™ TUB AND WRINGER STAND

Can be used as a clothes drier. Takes up little room when

olds both the tubs and the wringer steady. They lasta
not in use.

lifetime, being made of hardwood.

W CITE DIRECT to the manufacturers for prices: The Latest, Cheapest and Strongest Made.

J. H. CONNOR & SON

lanufacturers. -_—O)'T'I’'AWA, CAN.

!
i
q
ik
4
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IHEERER Heinz Sweet Pickles are
preserved with granulated

sugar and spices.

Products.

There are 57 varieties of
Heinz Pickles and Pure Food

o S

Rowntree & Co., Limited, of York, England, desire (.
call the attention of the Canadian trade to their-wel
known preparations, viz.:

A new Lemonade (in essence)

Ro_/\(ﬂ"ﬂke's gf great ’?‘E!nyd aipq d{s]icau

avour. is deliciously re

&Eﬂxemmad'e freshing beverage for the hot

season has attained immediate popularity in the Old

[Country, not only because of its superior qualities, but by
reason of its great economy in use.

A A delicious, highly-nourishing,
oms and thoroughly digestible Cocoa
cocoa so economical in use that 12

breakfast cups can be filled from
a 1-1b. tin.

ELECT

ROWNTREE'S CHOCOLATES AND CON#ECTIONERY.

Of world-wide fame for delicacy of make. Chocolat:
creams of all varieties. Rowntree & Co., Limited, are

Canadian Agents:

H. P. Eckardt & Co,,

Toronto.

Hudon, Hebert & Cie.,

the largest manufacturers of Gum Confectionery in the
world, their large Yorkshire Factories employing ove:
1,500 hands.

Agent for Canada—emm CHAS_ GYDE,

20 St. Francois Xavier Strcet, MONTREAL.

Montreal.

SELL
ONLY
THE
BEST!

+*¢

In Competition with the World
we have received the

Highest Awards
Made. . .

These substantiate our claim
that

olman’s

Mustarc

IS THE BEST IN THE WORLD

e
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“Standard Goods
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It is only the good articles that are imitated. And
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Windsor Salt set the standard for highest quality |

$

$

:

$

¢

¢

DE, ‘ years ago—that standard “-as pure as Windsor Salt §
A g
¢

¢

¢

¢

:

¢
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signifies the best there is in Salt.

The purity, whiteness, dryness of Windsor Salt
is almost proverbial. The Vacuum process is used
in making it—the safest process that science knows.
‘““ Standard goods are the best to handle’ ask

your wholesaler for

Windsor Salt

THE WINDSOR SALT CO., Limited,
Windsor, Ont.
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THE ADVERTISING ARENA.

OMEONE in your line will advertise
S to your consumers. In sell-defence

you must advertise to keep if not to

increase your trade. — Advertising Ex-
perience.

Advertising introduces you to many
people. It depends on your ability and

honesty to make the most of such a wide
acquaintance.—Mail Order Journal.

Build an ad. up in the way it should go,
and when it gets into the printer's hands
see that it does not depart from it.—Art of
Advertising.

The first step in advertising is to get a
good article to advertise, something which
good business judgment dictates the public
wants and will buy.—Ladies’ Home Journal.

)

A man may have so little ** schooling’
that he is hardly able to use good grammar
and still be able to write advertising matter
that brings wonderful results.—Bates.

The advertiser should understand the
habits of his possible customers as well as
what mediums they are reading. He should
know how they buy their goods and what
are their tastes.—Advertising Experience.

One large advertisement in one paper is
better than small
occupying the same space in the aggregate
in four papers.

four announcements

Set aside a share of your profits for the
year past for advertising your business
during the coming one, and spend that sum
in pushing for more trade.—Shoe Trade
Journal. :

There is nothing magical about advertis-
ing. It is one of the tools of trade, just as
a chisel is a tool of carpentry. The man
who handles the chisel properly can do
many useful things with it. If he is careless
and awkward, he is likely to cut himself.—
C. A. Bates.

Advertising should be planned out on the
presumption that it is going to be permanent
—a necessary and invaluable part of the
business. Too many men think of it as
something apart from the business—a sort of
galvanic battery, to be applied at the dis-
cretion of the advertiser.—Artin Advertising.

His Partner—These goods don’t sell at
all. Haven't had two calls for them in a
month.

Furniture Man—Mention them specially

in our next advertisement, and refer to the
‘“ unprecedented demand.’' —Puck.

You wouldn’t expect to plant a seed,
never go near it again, and expect it to
bear fruit. Yet, that's the way a great
many people do advertising—simply put in
the first copy that comes to them, run it
week after week without change, and expect
it to accomplish more than all their sales-
men. Advertising properly done, will
work wonders in a business-bringing way,
but, like a growing plant, it requires careful
attention.—The Wheel.

The other evening, a horse dropped dead
on Wabash avenue, not far from the Coli-
seum. He fell with his back towards the
car tracks. Then a theatrical billposter
came along. When he had departed, a
flaring handbill on the prostrate horse’'s
back told the passengers in the cable cars
of a coming attraction at a downtown
theatre.—Chicago (Ill.) Daily News.

The art of publicity involves a great
variety of serious studies—the study of
human nature, of local conditions, of types
and ‘‘ display,’’ of mediums and methods.
No one can master the art at a sitting, and
yet advertisements are written while the
press waits, and good money is paid out for
the printing—and advertising is voted fool-
ishness because the expenditure is not im-
mediately returned with profit. —Keystone.

This is the age of the world when the
chrewdest business intellects are being de-
voted to schemes for attracting the attention
of the public, and the appearance is that the
pinnacle of advertising ingenuity has been
attained. But, while no one is competent
to say positively whether such is or is not
the case, we are inclined to believe that the
full measure of advertising success has not
yet been reached. In fact, we do not
believe that the greatest success for the least
expenditure will be achieved until intricate
campaigns have given way to the utmost
simplicity, and advertisers merely talk to
the people, instead of trying to make as
much noise as possible.

The foliowing wordings of advertisements
were recently reproduced in Printer’s Ink :

Assortment complete, quality best, styles
eminent, finish perfect. Deficient in but
one detail—prices. Those lack half and
much more than half.

There’s a tempting bargain oa every
shelf, an eye pleasing article on every
counter, a delightful something in every
showcase.

We never resort to statements like this :
A g10 suit for $3.49. No, no; none of

—

that for us. If we show a suit for . g
$10, $15 or $18 that suit is worth the ice,
and a little more.

Whether you are a novice or a on-
noisseur, you may buy here with a fe ling
of perfect safety. No misrepresentatic ., no
adulteration, no substitution and no e ces.
sive prices tolerated.

Buy one of our shirts—take it home try
it on—if any fault, real or fancied, bri - it
here and we'll buy it back. Safe and - .re,
isn’tit? Haven't been asked to buy 1..iny
back yet, though.

A LOWER PROVINCE CANDY COMPANY,

F. C. Colwell Candy Co., Limited, o St.
John, N.B., have been newly reorgani ed,
with Mr. James R. Woodburn as President.
Mr. Woodburn is one of the oldest and
most successful candymen in the [ower
Provinces. The company is putting iu the
the latest and best equipment in way of
machinery that can be obtained for the
manufacture of all kinds of confectionery,
from the ordinary mixtures to the finest
grades of chocolates, creams, etc., which,
when fully completed, will enable it to com-
pete successfully with all competitors.

PATENT MEDICINES FOR GROCERS.

One of the most enterprising wholesale
drug houses in Canada to-day is that of
Archdale Wilson & Co., Hamilton. When
readers of THE CANADIAN GROCER require
drugs, patent medicines, or anything in the
way of drug sundries, they will do well to
get quotations from Archdale Wilson & Co.

FROM CREDIT TO CASH.

A merchant who adopted the strictly cash
system of retailing gives, according (v an
exchange, the following as the
method of doing so:

Name the day on which you will inake
the change from credit to cash basis.

Advertise fully and frankly your reasons
for so doing, showing in your ad. how it
will benefit all your customers.

Acquaint your employes thoroughly with
the merits of a cash business, so they can
intelligently talk of it to your custor ers.
Get your store people enthusiastic 1. its
favor, because enthusiasm is contagiou.

Be willing to have at first a sm ler
margin of profit than you expect to | .ve
later, until your customers are thorou, aly
acquainted with the new arrangement. "

Put large tickets on the goods, sho ng
‘ old credit price’’ and ‘* new cashpri "

Put a poker in your backbone, and ick
to the cash arrangement. The best ade
will always be attracted by the mag: tof
cheaper prices, and, though your custc 1ers
may leave you for a time, eventuall, hey
will return, and your credit competitc will
get the ‘“ slows,”’ who have plenty of ade
to give him, but no cash.

proper
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FOR SALE BY ALL PROMINENT WHOLESALE DEALERS
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g This tobacco is a combination of KENTUCKY and CANADIAN LEAF,
putting in the the KENTUCKY being sufficient in quantity to impart its character to
ent in way of the entire plug, thereby giving a b-tter flavor and chew than can be found

ained for the in any purely Canadian goods. Order sample butt.

confectionery, BRITISH NAVY:
to the finest 15-02 pounds, 3 X 12 . 15-1b. butts, 39c

i et?., which, 6 to a pound, 2x 4 - 16 §: 39¢C
ible it to com- tor s 1% x4 12 5 joc

petitors.

. GROCERS. Manufactured by—pypgr

ing wholesale

=% I McAlpin Tobacco Co. - Toronto

ROCER require
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« | Coffee... " Extracts...

1e strictly cash
cording to an
s the proper

With the return of cool weather your Cof- McLaren’s Invincible Vanilla, Lemon and
all other flavors are fast taking theft place

fee trade will increase. If you make Coffce
as the best extracts on the market.

rou will inake
h basis.

it g o | OCEAN WAVE
Java and Mocha Blend BAKING POWDER

5, so they can Telegraph and Letter Orders are coming in
ur custor ers. A : more frequently this Fall than ever before,
usiastic i 1ts bodied, medium Coffee, try our for which we thask our friends.

contagiou.
irst a sm ler ; 400 Blend-
iXxpect to ! ve A
ire thorou, aly :
ngement. 2

one of your leaders we would thank you to

H

toroughly with
for your best trade, and for a good, full-

. FULL-FLAVORED
These two lines have brought us many re- PU RE splcEs

:ociss’hs:;f - Peat B el of.the s of all kinds, at right prices. Manufacturers
one, and ick is 20c., whole or ground, but price can be who use large quantities and require the
'he best ade shaded for large lots. & best goods, will profit by giving us a trial.

w5 | HAMILTON COFFEE AND SPICE CO., Limited

25 and 27 MacNab Street ssm— HAMILTON.
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Brunner. Monp & Cos

STILL LEAD

PURITY,
EXCELLENCE,
CHEAPNESS.

WINN & HOLLAND

MONTREAL

Sole Agents for Canada.
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ESTABLISHED 1892 CABLE ADDRESS, “BUTTER"

RUTHERFORD, MARSHALL & (0.

68 FRONT ST. EAST,

TORONTO.
WHOLESALE

PRODUCE AND COMMISSION MERCHANTS

EXPORTERS OF We has catecdl B L fici cou
BUTTER, EGGS, ments of all kinds of produce
CHEESE, HONEY, & l!‘ nce MEsed h
DRIED and GREEN

Reterences Canadian bank ot (

APPLES, POULTRY merce, mtl Mercantile \L:“1\~ S

) WE DO NOT BELIEVE IN ADVERTISING

that ours is the only concern able to offer nice goods
no firm can truthfully say that; we do say, however, that

NO CROCKERY DEALER

able to pay for what he buys, should tie himself up to
one Wholesale House

BUY THE NEWEST AND BEST THINGS TO BE HAD

they will always pay a profit

WE CONTROL FOR CANADA

the products of of the Best Potteries in Staffordshire, and certain
5 patterns from several others, and

YOU MUST HAVE SOME OF OUR LINES

represented in your stock, if you want to be up-to-date

BARNARD & HOLLAND

GLASS 2
EARTHENWARE 290 St. James Street

LAMPS pr—— MONTREAL.
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« BUSINESS AND ITS MANAGEMENT. .

1—___”

STOREKEEPING ETHICS.

NDER the title of ‘* T'he Wanamaker
System ; Its Place in Applied Econ-
omics,”’ John Wanamaker has pub.
lished a booklet that is interesting: both as a
piece of advertising literature and as a

discussion of the underlaying principles

that have made the Wanamaker system of
storekeeping the exemplar of the best store-

keeping of the age. Merchants will be
interested in these extracts.
Four years’ experience in the retail

clothing trade served to quicken the ambi-
tion, which the writer had felt still earlier
in his boyhood days, to bring about less
wasteful business methods. The result was

the
INCEPTION OF A NEW SVSTEM —

so new as to be nidiculed as visionary, and
so)radical as to be thought disturbing to
general business interests—yet a system
which instantly justified itself to the popular
judgment, and which by the test of a
generation has shown itself to rest on
economic laws as immutable as the laws of
gravitation ; a system which has proved to
be capable of widest application, and which
in fact has left its impress on the business
of the country, wholesaleas well as retail.

Important innovations had been made
earlier — the evolution had begun— and in
1865, after long and careful thought, the
two cardinal principles were evolved :

One price and but one price for every-
body.

Returnability of goods when desired.

From these root principles others have
from time to time branched out : The
RESORT,

STORE MUST BE A PLEASANT

not a trap ; the advertising must be care-
fully prepared news ; visitors must be secure
from importunity ; employes must be trained
in the new system, and in the law of courtesy;
and mail orders must be filled by shoppers
instructed to think only of the customer’'s
wishes.

One price was a proclamation of the law
of certainty in trade—a law of attraction as
sure as that which impels the apple to the
earth or the needle to the pole. As Pope
had said earlier :  ** Certainty is the father
of right and the mother of justice.”” But
the saying had passed as a generality until
the new system gave it specific application.

Returnability of goods was a revelation of
a law of rhythm as unfailing as the swing of
a pendulum—the pendulum must swing
both ways to keep the hands in motion.
Good-will had previously meant good- will

tuwards the seller—it was part of the store,
GOOD-WILL AND FIXTURES

went together. Under the new law it was
seen to be a reciprocal affair—the swing
towards the store being merely the reaction
of the store's swing toward the community.

If a tuning fork be sounded in a room in
which there are other tuning forks, only
those which have the same pitch will
respond. The clear and ringing response
of the people to the new system showed that
it had been accurately pitched, and also
illustrated the fact that there is a law of
rhythm in commerce as truly as in harmony,
and that popular sentiment found itself
instinctively in unison with the new keynote.

In pursuance of its policy of giving the

BEST SERVICE AT LEAST COST

to those who turn to it for service, the
system goes to primary sources for its sup-
pies, and, by going there at times when the
wheels of production would ordinarily be
idle, it can keep them going, helping the
manufacturer with what is practically an
all-the-year-around market.

At the same time, it helps industry by
the continuity of employment, which 1s
as essential to the best results of human
skill as it is to the best exercise of energy
even in purely mechanical forms. Iven a
locomotive must be kept in training to do
its bes: work.

By buying at least cost it can afford to
buy largely, thus verifying the truth that
‘“increased production stimulates industry,
which, in its turn, reacts beneficially on
production.”

Again, the system, with its continuous
display of novelties, not only educates the
popular mind in the progress of invention,
but fosters invention itself, giving it a mar-
ket for its products and a field for their
exhibition unrivalled since the days of the
State Fair.

On the other hand, it diffuses the bless-
ings of human skill among innumerable
homes, to which they would otherwise be
strangers.

Exchange of itself bestows no new abso-
lute value on an article, but it does add to
the market value. The system seeks to
keep the exchangeable value as little above
the intrinsic value (or cost of production
plus cost of transportation) as will be equit-

able to producer and distributor.
BUYING IN BULK,

the system continues the process of economy
by shipping in bulk. It was formerly taught

that retail trade carries on exchange. he
tween people of the same country only as !
distinguished from international trade. [he
system has changed that — abolishin, all
boundaries but the ends of the earth.

THE SYSTEM HELPS CONSUMPTION
in the following ways :

1. By treating people courteously «ven
before they reach the store, giving t'iem
helpful information in a form respectfil to
their reason.

2. By reducing prices without redu ing
qualities—a result not wholly due to large
purchases at first hands. An important
element of price is the cost of housing the
goods till called for. The system minimizes
this by quick distribution ; by proximity to
railway terminals, and by the low rental of
an inexpensive building.

3. By the confidence created by the
principle of returnability.

4. By cultivating the popular taste It
has popularized literature by its book-piices.
It has popularized art by its book-prices.
It has popularized music by putting music
and musical instruments closer to the homes
of the people,

5. By its club system of selling ceilain
articles—bicycles, special publications, etc
—which are thus made accessible to thous-
ands who might not otherwise feel able to
afford them.

The changes wrought by the system along
intellectual, moral and material lines have
been inestimable. Commercially, they per-
meate the whole business system of the
country, and their effect is leaveuing.
President Cannon, of the National Asso ia-
tion of Credit Men, has declared ; ‘' 'he
spirit which pervades the business worl.l at
the end of this nineteenth century is

LOFTIER IN TONE
than ever before in the history of the
country ; and,’’ he adds, ‘‘ while the =it
of competition is keener to-day than cer
before, I think there is less and less ma ice
and harsh feeling between competitors i;
similar trades as time goes on.”’

It is fair to assume that the system :as
had something to do with this amelior. ed
feeling. Certainly there is no commu ity
large enough to sustain a printing pre- . in
which the influence of the system is not
reflected day by day in the advertisem: its.
Unworthy methods have been crowded ut.
Trade has become more pleasant, safe nd
chivalrous. Production and consum; tion
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First, Che

Best,
Cheapest.

Fo merchants who

have sold COW y
BRAND Baking Soda
itis not necessary to
You
know the goods and
w here tore-order. To
others we say @ The
COW BRAND has no
It is ol the
purest  quality, the
package is beautiful
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FACSIMILE OF PACKAGE

JOHN DWIGHT & CO.

Manufacturers

Kingston. Quebec
St. John's, Newfoundland

Hamilton. London.
Vancouver.

Montreal.
Halifax. Winnipeg.

New York. Toronto.

It your

wla

apest,
Because
Best.

tisa ready seller
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ant a zood profit
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aler has not called
ur attention to this
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dress and we will
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NEW ENGLAND

~ Tomato RELISH

the best thing ever produced
in the tomato line.

It is prepared from fresh,
ripe fruit by a scientifically
exact formula, using no arti-
ficial coloring whatever and
adus a most delightful zest to
all articles of food with which
such condiments are generally
used. It is particularly THE
thing for use with baked beans
and stewed and fried oysters.

Packed only in full-pint,
screw-capped bottles of tri-
angular shape, attractively
wrapped as shown in cut
Price, $5.75 per case of 2 doz.

GoLDEN GERMA

was first prepared at our fac-
tory under the personal super-
vision of Mrs. Holbrook, an
experienced and accomplished
housewife and cook.

It is NOT a salad dressing,
but a RELISH in the form of
a vegetable salad, whence its
name, and as such it has no
equal. We have never before
produced any article that re-
ceived such universal com-
mendation.

Packed in handsome 18-0z.
vacuum capped bottles
Price, § per

2 dozen.

Bt 495 case

When you buy either of these articles you
get the very best 1hat can be had.

i IN STOCK BY

The Foreign Cheese
and Importing Co .

No. 9 St. Peter St., Montreal.
Agents for Province of Quebec.

MASS.

Manufacturers of

BOSTON,

N

-

i

of

MRS. HOLBROOK’S

N SALAD

SKILTON, FOOTE & CO.

Fine Table Condiments



Good goods are the Spice of trade.
¥ i +

When ordering Spices please remember we are larg:
Importers and Grinders of -

Pure Cream Tartar,
Borax, and asllzzcnl);s carry a large i‘

BAKING POWDERS

FRUI I S s THREE BRANDS,
" : ALL Al QUALITY.
) “World’s Best”
WE ARE ( 2 v X Y
HEADQUARTERS - 5 Un|0n

i L ), (X Star )
ValenCia RaiSinS! K 2 A'('.‘ _{/; 5 QUOTC?;IONh
SeedleSS RaiSinS’ ; APPLICATION
Currants, Figs,

and all kinds of Dried Fruits.

ety P (e ATt R ORI T T Sl e e LN

We are Agents for the best SALMON PACKER
on the Coast, and are always pleased to quote
prices on these or any other Goods.

Importers and Manufacturers.
Hand Cut, Machine Cut. <

Corks of any description Cut to order.

S. H. Ewing & Sons.
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'[“ PERFECTION (100 POINT
i i

"-.ha;it\h(UREN'S 5‘
IMPERIAL CHEEsE,
T S e e — e i
; Wk || T

3 || Our Fall Importations
) Arriving about Ist November.

3 GET OUR QUOTATIONS.

< Order from us and get

* ©—SATISFACTION.
* 5

\ CHEESE....

3 Roquefort
4 Gorgonzola
! Gruyere (Swiss)

Ei Gl’uyere (American)
3 Edams

Pineapple
English Stiltons
Limberger

and all kinds of Canadian Cheese.

A. F. MacLAREN & CO.

Importers and Exporters of
Foreign and Domestic Cheese

Toronto and Stratford, Canada.
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‘the end is our own.
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have been brought closer together, and
both have been the gainers.

It needs no argument to show that a sys-
tem which increases both production and
consumption must contribute to the welfare
of both producer and consumer—in other
words, of the entire community. As Ruskin
says: ‘* The prosperity of our neighbors in

If it be true to-day, as in the days of Poor
Richard, that

A PENNY SAVED IS A PENNY EARNED,
it is manifest that the to'al savirgs to con-
sumers effected by the system are in effect
additions to their earnings—contributions
by just so much to the aggregate wealth of
the community.

Socially the gain has been no less
marked ; and the changes
such as could not have been effected by
I-very home has been put in
The word
primarily meant traffic; in

wrought are

legislation.
closer touch with civilization.
‘“ commerce '’
its secondary meaning it stands for social
intercourse, fellowship. As Emerson says :
“The end of friendship is a commerce the
most striking and homely that can be
joined.”’
The system has
luxuries of 30 years ago the
UNIVERSAL NECESSITIES OF TO-DAY.

made the excessive

In domestic life, it has been a vast labor-
saver.
from the drudgery of the needle, and it has
relegated the quilting-frame to the garret
along with a host of other obsolete ideas

It has 1argely emancipated woman

and devices.

In the matter of its announcements alone,
the system has been an intellectual stimulus
for the country. As Mr. Cannon has further
said : ‘“Articles, to be worth advertising
to-day, must have merit, and advertising,
to be remunerative, must be restricted to
truthful statements.’’

The conclusion will be irresistible with
all reasoning minds that a system which has
steadily enlarged its usefulness to society
throughout a generation, and proved its

economic value to the commerce of the
country only stands at the threshold of still
larger service in the new century that lies so
close at hand.

WHERE TO GET A BUSINESS TRAINING.

The young man who starts 1n any line of
business with thorough training has at once
a decided advantage over his feliows. O.her
things being equal, he 1s bound to come to
the fiont. On this account, the advertise-
ment of the Canada Business College is
worth the consideration of the readers of
THE CANADIAN GROCER. Not only should
grocers give their own sons a chance to get
a thorough training in bookkeeping, etc.,
but they should look to a reliable institution
like this business college when needing
a bookkeeper or stenographer.

VINEGAR MAKING IN CANADA.

HIS is the age of centralization. In
almost every line of business the
past year or two has witnessed some

consolidation of interests.

In the vinegar business, as our readers
will remember, this development was repre-
sented by the union of six of the large
vinegar makers of Ontario under the style
of the Wilson, Lytle, Badgerow Co., Limited,
Toronto.

The result of the amalgamation of these
firms has been a reduction of operating
expenses. Before the union each of the
five companies had its factory, with the
consequent expense of rent, office staff,
inland revenue officials, etc., and their
travelers were over-lapping and competing
for orders. Since the new factory has been
started but one office staff and one Govern-
ment inspector is needed, and in many
ways expenses are cut thereby
enabling them to considerably improve thz

down,

quality of their product without increas-
ing the price. Its equipment is the best,
including an improved system of manu-
facture of their own patent by the Super-
intendent of their After the
goods are manufactured they are stored
in the cellars of the company till they are
properly matured, and are taken out in
rotation, thus guaranteeing uniform matur-
ity. The facilities for handling in the new
factory are such that all orders are filled
immediately on their receipt. An instance
of this occurred a few weeks ago, when a
telegraph order for threz and letter orders
for two cars were received. These five
cars, in addition to the regular business,
were shipped within twenty -four hours of

works.

the receipt of the first order. The travciing
staffs of the five companies in the u .opn
have been retained, but instead of con: .et-
ing they cover more ground, and di it
more thoroughly, Canada now L. g
covered from ocean to ocean.

The result of these improved facilities tor
manufacturing, selling and handling t ejr
product has been that, notwithstanding the
fact that the new concern has been in 1, isi-
ness but a few months, they are alre:.iy,
they report, doing as big a business as ‘he
aggregate of the six companies wlih
united.

CREELMAN BROS., GEORGETOWN

On page 6 of this issue will be found :he
announcement of Creelman Bros., mauu-
facturers of knitting machines, typewriters,
etc., Georgetown, Ont,

The firm began business in 1872, and by
steady application and by keeping in mind
quality have built up a nice business and a
Dominion-wide reputation.

The knitting machines are hand and
power, and range in price from g1oto §;75.
The writing machines they turn out are
what are known as visible writing machines,
which are among the latest and most im-
proved on the market. Another specialty
of this firm is a double wheelbarrow. Itis
termed double because it can be used to
carry a load double the weight an ordinary
wheelborrow can, and yet the tax upon the
man using the barrow is even less than by
using the latter: The explanation of this is
that there is a second wheel beneath the
legs of the barrow which works automalti-

cally.

A TASTE FOR MUSIC,

“Say, Jim, w'ot's der matter wid de billy-goat 2 '

““He's bin an’ swollered a music-box, an’ | kin hear it d—]xl.nyxn' ' Der
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MAYELL & COMPANY

WITH
Sl

New Machinery
Most Elegant Labels
Attractive Packages

a thorough knowledge of the
business, and choicest goods
money can buy, are prepared to
compete with any opposition In
matter of prices when qualities
are taken into consideration.

MAYELL & COMPANY,

TORONTO.
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Showing only a living profit.
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BOECKHS’
BRUSHES anxo BROOMS

| have stood the test for half a century,

and have gained for themselves an
- enviable reputation. Nothing but the
best materials are used in their construc-

tion, and they are made by experienced
workmen, many of whom have been
brought up in our factories, the result

being

A BRUSH OR BROOM THAT WILL LAST.

Always keep a full line of BOECKHS'.
They outsell all others. Write for cata-
logue and price list.

BOECKH BROS. -« COMPANY

80 York Street, TORONTO ONT. )




THE CANADIAN GROCER

USEFUL for ~ r ' EASILY and
many purposes DIbPLA\ ' instantly  ad-

and always ready justed to any

for use. | \rO U R angle.

HOLIDAY GOODS
ON —=gp,

Boeckhs’ Adjustable
Display Tables

Show your goods to the people and sales will follow. Adver-

tisers tell the people—showmg 1s better than tellmgr
is judged by his clothes,” and '
people judge a store by its appear-
ance for the same reason. A
“behind-the-times store” 1s natur-
ally suspected of containing old

stocks.

It is the most useful piece of store furniture on the market.

LET US HELP YOU.
OUR TABLES ARE INEXPENSIVE
AND SURE TO PLEASE.

Boecks Bros. - Company

8o York St, TORONTO, ONT.

A CARD WILL BRING ILLUSTRATED BOOKLET




\X\ Pickles

The best value in high-grade
goods on the market.

L. CHAPUT, FILS & CIE,,

Catsups, Mustards, Baked Beans, Soups, ctc.

ARE THE FINEST THAT MONEY CAN BUY.

Possessing true merit they have rapidly
gained public favor.

GLISH SPicey

A

All goods put up in hand-
some packages.

CETROITSFMICH

i |WitLiams Brosg
f &(NARnouuou

TY

No retailer ever handled these goods
without increasing his trade.

IT WILL PAY YOU TO HANDLE A COMPLETE LINE OF THESE
GOODS. ASK YOUR WHOLESALER.

MONTREAL

SELLING AGENTS FOR PROVINCE OF QUEBEC.

M(
TC
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INDIAN AND CEYLON TEA VS. OTHERS.

HE steady expansion in the consump-
tion of Ceylon and Indian teas in
Canada ; in fact, on the entire North

American continent, has been one of the
most notable circumstances of the tea
market during recent years.

The increase in the inquiry for these teas
first became important in Canada in 1896,
and since then the gain has been steady.
In fact, not a few traders contend that in
the riear future British grown tea, that is, tea
produced within the Empire, will take the
preiier position in Canada, to the detri-
men: of Japans, which now hold the lead.
As ¢ eryone in the trade knows, the latter

drovi China tea out of the average con-

sum. s market, and now, if present indica-
Yor- ire any criterion, it, in its turn, will

have 15 succumb to new competitors.

Lc ling commission men assert that
threc

aud ¢
then

years ago their turnover of Indian
ylon tea was a trifle, but that since
hey have quadrupled their sales, so
that ii.c business is assuming large dimen-
sions

Previous to 1898 the Canadian Customs

Department did not classify the imports of
tea, but last year they commenced to do so,
and the figures of the year afford reliable

data for the question under consideration.

From these figures it is ascertained that
the Canadian importations during 1898
were almost equally divided between blacks
and greens, 9,841,976 lb. of the latter
and 9,494,587 1b. of the former being
brought into the country, a difference of

347,389 1b. in favor of the former.

Ceylon and India’s contribution in green
tea was a trifling 120,128 1b., but in blacks
the two dependencies held the leading posi-
tion. India sent us 1,992,919 1b., of a value
of $313.220, and Ceylon 3,349,376 Ib.,
valued at 518,319, a total of 5,342,295 Ib.,
representing $831,539.

China
supplied 3,323.335 lb. or $427,895 worth,

Contrasted with these figures,
and Japan 828,957 Ib. or 100,588 worth of
black tea, making a total of 4,152,292 lb.
or $528,483 worth.

Ceylon and India, therefore, sold us
during 1898 1,190,000 Ib. more black tea

than the other two competing countries.

When green teas are turned to however,
it is at once seen where Japan holds the
advantage. During the last year Japan
sent us 8,378,520 Ib. of green tea, valued
at $1,092,220, 3.035,225 lb. more than
both India and Ceylon’s contributions of
black, the excess of value in favor of Japan
being $260,681.

328 1b. of green during 1898, valued at

China only sent us I,343-

$150,000.

These figures show the standing last year,
and, though no official date for the present
year is yet to hand, well informed men in
the trade contend that the importation of
Indians and Ceylons this year will show an

improvement over that of last year.

It is worthy of note also that the cost of
the average Indian or Ceylon tea is 4c. per
pound higher than the Japan, that is to say,
the Indian or Ceylon tea in most general
consumption here ranges from 17c. and 18c.,
as against 14c. and 15c, for Japan.

The flavor of
evidently pleases the popular palate, and as
it is heavier, with more in it for less money,
than the China black, it is ousting both the
the Canadian

the former, however.

latter and Japan from
market,

EXPORTING CANNED TOMATOES.

Some of the Canadian canned goods
packers are this season doing quite a nice
little export trade with Great Britain in
canned tomatoes.

It has been held that Canada was not
able to compete in Great Britain with canned
tomatoes from Baltimore, Md., and Italy.
And, while this may be true in some years,
it is not true in all. This year, at any rate,
it does not apply. Of course, the ability in
the future to export will depend on the
packsin therespective competitive countries,
just the same as it is in regard to all other
products. )

THE CaNADIAN GROCER has always
urged the packers to push more vigorously
the export trade in canned goods than has
been their wont, and it is pleased to learn
that some of them are developing more
enterprise along this line.

Of course, by far the greater portion of
ourcanned salmon, canned lobster, and
gallon apples are already exported.

The following table shows the exports of

canned goods in 1898 :
Quantity,
1,527 3
11,918,800
- 41,040,995

Value
192
2,290,872
3.430.645
159,778
2,807
7.239

Mackerel
Lobsters

Salmon ..
Fruits......
Com- ., : g
Other vegetables

VALENCIA RAISINS IN MONTREAL.

The consigned raisins ex ss. Escalona
are rapidly going into consumption; in fact,
they are nearly all absorbed, the basis at
Montreal being 4% to 43 c. for off-stalk ;
5c. for fine off-stalk ; 53{ c. for selected, and
6 to 6% c. for layers.

These figures have been ruling practically
since the first forward sales were closed, the
earliest purchases, as a rule, being made at
an advance of Xc. on the figures quoted
above.

This week, however, cables from Denia
advise importers not to be in a hurry about
selling as the market is advancing.

In currants, sales of Filiatrias ex Escalona
have been made at 43{c., which is ¥c.
under what was refused a week ago.

Cables from Patras state that the market
shows signs of a tendency to recovery from
the decline,
expected. At Patras, however, prices are
still 14 to 2 6c. below the figures ruling at

and that improvement is

the beginning of the season.
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THE STATE OF TRADE IN CANADA.

to improve. And at no period in

T RADE conditions in Canada continue
the history of the country have they
been as satisfactory.

Agriculture, the most important of our
industries, is in a decidedly prosperous con-
dition. The factthat Manitoba has a wheat
yield of between 50,000,000 and 60,000,000
bushels, and the bulk of it No. 1 hard,
to say nothing of oats and barley and other
cereals, is the keystone in the archway of
promising conditions.

In Ontario, the wheat crop has not turned
out as well as desired, but, taken all around,
) the grain harvest has been anything but
poor. :
Then,
exceeds the ability of the farmer to supply.

as to live stock, the demand

The dairying industry was never in such
a thriving condition. Notwithstanding the
multiplication of creameries throughout the
I)ominion, there is not enough good butter
to supply both the home and foreign de-
mand. So far this season, no less than
393.917 packages of butter have been
shipped by the St. Lawrence route, com-
pared with 189,644 packages the same
period last year, an increase of about 108

per cent.

The exportation of cheese is also so far
this season in excess of that of last year, the
quantity shipped by the St. Lawrence route
being - 1,511,364 boxes, compared with
1,492,664 boxes last year.

1But better still, perhaps, the price of both
cheese and butter is several cents higher
than for several years past.

The lumber industry was the slowest of
the Canadian industries to recover from the
recent depression which

But it

comparatively
existed the world over. is now
making up for it. From New Brunswick on
the Atlantic to British Columbia on the
the Pacific comes practically the same
When

the Dingley tariff became law in the United

report, namely, a decided activity.

States, the people trembled for the Canadian
lumber industry, but to-day the demand
from the United States for our lumber is

extraordinary. Of the home market the

same thing can be said. And stocks are
rapidly going down while prices are rapidly

going up.

Lumbering operations in the woods of
Canada this winter will be conducted on an
One of the
difficulties is to get men enough. This

unusually extensive scale.

seems to be particularly true of the north
shore of Lake Superior. Lumber operators
in that part of the Dominion are at their
wit’s end in that respect, and some of them
are paying the traveling expenses of men
from as far east as Three Rivers, Que., in
order to secure their services.

The gold, the silver, the coal, and other
mining industries, are being worked as
they were never worked before, and are
producing as they never produced before.

The various manufacturing industries in
the country are about as busy as they well
could be, and not only are a great many of
them unable to make prompt shipment, but
they have sold away into next year. It is
no exaggeration to say that never before in
the history of this country were the various
manufacturing industries so busily employed.

One of the best barometers of a country’s
commercial condition is the figures relating
to the earnings of its railways. Turning to
the earnings of the two great railway systems
of Canada, we read there of continued
increases over the previous year, notwith-
standing that 1898 shows large gains over
1897.

The C.P.R. net earnings during the first
six months of the present year were nearly
$1,000,000 in excess of those of the same
period of 1898. The net earnings of the
Grand Trunk during the same period were
also considerably in excess of those of last
year. Since then the earnings of these two
railways have continued to expand.

Another reliable trade barometer is the
These, for the

nine months of the year, aggregated #i,-

clearing house returns.

121,940,789, against $1,014,245,062 for the
same period last year, an increase of over
10 per cent. The monthly bank returns
also contribute their share of evidence as to
the commercial activity of the country.

The official returns show that the foreign,
like the home trade of the country, is in a
healthy condition. For the fiscal year end-
ing June 30 last our aggregate foreign trade
reached $306,104,708, the largest in the

history of the country, and over 50 per cent.

—

in excess of that of ten years ago. The

returns for the first two months . { the
present fiscal year show a continua: ce of
the favorable conditions in regard ., the
foreign trade of the country, there be g ap
increase of over $5,600,000 compare  with

July and August of last year.

A FEATURE OF VALENCIA RAIINS.
OME misunderstanding appeirs to
obtain in regard to the price ¢! new
season’s Valencia raisins.

After the wholesale houses had ;laced
their orders for shipment by the first direct
steamer, prices declined somewhat, thus
allowing fruit to come by the -econd
direct steamer to be purchased at a lower
figure.

Now, in quoting raisins ex Escalona,
which fruit is being delivered this week, the
travelers naturally quote a little higher than
they do on fruit arriving by the second
direct steamer, while a good many retailers,
not, perhaps, acquainted with the situation
of the market, are of opinion that Valencia
raisins by the first steamer should not cost
them more than by the second steamer.

Then, another thing to be borne in mind
is the fact that the fruit ex the first direct
steamer is wholly composed of the better
known brands, while that which is coming
on the second steamer will contain brands
not so well known, as well as the better
known grades.

The ruling price for the Valencia raisins
which arrived on spot this week is 53, to6c.
per lb., for fine off stalk, 6 4 to 63 c. perlb.
for selected, while that which is due to arrive
on the second direct steamer will sell to the
retail trade at about !4c. per lb. less for the
better known brands, and 3{c. less for the
brands not so well-known, than the jrevail-

ing quotations on the fruit now in sto k.

UNIQUE CONDITION IN PRUN:S.
On account of the shortage and : onse
quent high prices ruling for pru es of
European production, more attentic L‘ﬁn
ever before will be given this season on the
Canadian market to Californian pru: es.

rkably

In fact, it has been alu ost to0

The crop in California is a rem
good one.
maller
below

good, there being very few of the
sizes produced. Practically nothin
70 to 80’s are procurable, while 1 st year

110 to 120's were plentiful.
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nonths .f the II/PORTS OF GROCERIES FROM THE BRITISH EMPIRE I et o s

FAtpax.ce of AND THE UNITED STATES. The increase in the importation of com-

regard ) the
there be ng an

CER to the effect that its trade with Canada

the British Empire and from the merchandise concerned in these transactions 1875, the quantity inported was 336,830

\ COMPARISON of the imports from acted through British firms, while the mon or laundry soap is also significant : In
1 Ib.; in 1898 it was over 2,000,000 Ib. The

compare with ‘ - -
United States into Canada during - is carried from the country of production to

th. last quarter of a century of goods apper-  the Canadian market in British bottoms.
It might be noted, as far as tea is con- introduce dry soap powders of British manu-

renewed efforts which are being made to

CIA RAISINS., taining to the grocery trade is by no means
uninteresting.  Their uniqueness makes cerned, that quite an impetus has been given
them so, for, while in nearly every other duringthe past year to the direct importa- selves in the trade returns.

facture are also beginning to reflect them-
1g  appeirs to

e price ¢! new
biinch of trade the United States has made tion of Indian and Ceylon growth by the As will be noticed we have in the accom-

tremendous inroads into the Canadian trade  high prices ruling in the London, England, panying table put raw and refined sugar un-
at the expense of the British, yet in this market, der one classification. We have been com-

ins.
ses had jlaced

y the first direct
somewhat. thus particular branch the same is not, generally It is significant that, notwithstanding the pelled to do this owing to the fact that in

by the second speaking, so strikingly apparent. increased competition of the United States, the trade returns of 1885 and 1875,
ased at a lower In the subjoined table we have not and the efforts that are being made by the standards for duty were not the same as at
followed the usual course of making a com- home manufacturers, British pickles and present, making it, therefore, impossible to

s ex [Escalona, parison between the imports from Great
:d this week, the Britain proper and those from the United IMPORTS OF GROCERIES FROM THE BRITISH EMPIRE AND THE UNITED STATES
E . : . IN QUANTITIES.

little higher than States, but have taken the imports from the

1595, 1n86, 1804, 1885, 1875

by the second e et e s e T F st ST s )
British me"e A& Wh0]e the Mother ARTICLES, British United  British mlul British  United  British  United  British  United
d many relailers, L'ountry and the co]onies—and a"anged Empire.  States. Empire. States. Fwmpire. States. Kmpire. States. Empire. States
1 1 1 % . - Almonds, Ib ... .. 4,414 96,169 50916 186,916 91,565 37,073 15,518 100,147
iith the situation them alongside those from the neighboring  Anchovies and sardincs, .
; . hoxes and hall-boxes 532, 38,83 g8l 63 500 ,
on that Valencia republic We have selected the figures Arrowroot and tapioca 521 356 357 .nm,. 2 C17.007 154, . .
I 5 4 Cocoa beans, 1b 2 35 607 . ¢ 12 96 2,159 116,230

p : : Caudles, all Kinds, ... 115951 1,160,335 167.250 3326.9 1235 X 00310 7654 307680 308
should not cos for 1898, 1896 and 1894 in order to show Ih‘s:‘uxl: not sweetened, 1, 36,68 104 006 { 3 e 7. 51,35 100,011 o '“_
Biscuits, sweetened, 1h 20656 202,5 27 25.33% 7 ¥

ond steamer. the trade in recent years, and those for B 1 187 535 2160454

s candy, conte ‘ tione |\

be borne in mind {&¢ H 3 ndied peels 1.
. ? )H\’ and 1875 fol’ lhe earllel’ perlOds' Cocoa, «m'm!t paste, choco
x the first direct cocoas and cocou

260,356 398,556 217,349 254, 152,001 159,009 253 567 230 911 269,085

The numerous blanks in the columns for p n!m.”.:lr'.‘.‘,‘,\A'“m. = 317,704 o7t :;_:; 105 9, 168 .l;:n__‘.T: 146,176 o 6 n_.rl };.];n,..’ H'.:_.f..:{,l
better offiee, green, 0.e.8.. 1. 919, Bt 70551 ! 2,22 508330 330,650 1,005,429
s 45 She bol 1885 and 1875 are due to the fact that the ™4y, n}, " " Y 074 . 59340 3 13,506 254 122 . 1247C6 85,015
i is comin % - - Currants, Ib..... S17.040 1,365.161 i TI6 045 605,353 31578214 161 960 . i
which is § returns in those years were not given in  Dates,Ib ... ... 750 949 104173 771, 133 900 643.225 3, 213913 714,634

Figs, Ib. 106,552 162172 342,115 184,722 541,756 .l')il IIU 202,651 70,450

detail to the extent they now are. Take Jumsjcllic and preserves, o e ) e Rl
e e 138 878 A ) 20,251 879,201 175,597 25,533

. . . . waste, 1h 46,201 31 Il 3 35.505 2326 1513 1151 3,31

currants, raisins and other foreign dried {,’:::::f:::: '..'. ',-.,IL R ; i 4 R

1 contain brands
7ell as the better

iy LA : > ln “41 5,11% 3 21, 7,05 23,803 36,2414
fruits, for example: In the returns for  Maceand 5,957 51653 8635 K939 13,952 89976 14118
Valencia raisins ! 3 aciroutand y 17 0 4 91 013 e
1575 they, with nuts, are all placed under S e Al ey 3 A3 267 914 576, 375261 3 100 160 2.551.58049 571,372 1,098,534

» ¢, uncleaned, Ib 2 5,599,533 d 12 151,000 ,m&.i 200 20,208 4493 45 : >

the one classification of ‘¢ dried fruits.’ BrRzil nats, ID, occerronins 2! 5765 ! 50 167 . |
Soap powders, Ih..... . 7528 5, 5 019,156 53432 676,231 4,168 342,735

week is 53, tofe.
14 to 63 c. perlb.

3 Ithough the comparison is on the whole ““:._‘::,“{u.”“ o - 230,492 . 526,009 295108 193 125  T1231 65,201 3,851 7,332
ich is dueto arrive Soap, common or laundry,

so lavorable to the imports from the British 1b. . 2 363,759 1,084901 18 3 33,05 83,850 330796 336,830 221,213
soap, soft ;nul llnluiwl. b 2! ), 29,142 4 g 26, 7 331,613 . - wbssien
i 16,047 3 3 50011

ner will sell to the o ; . 2 tile. 1t
p Soap, castile i I D
Fipire, a no small proportion of it has  Soap. cw 5 91033 311080 72009 6

Soap, toilet, ib.. %
per 1b. less for the taisins, 1t ; ; 2 1,010,018 3,423 005
becii at the expense of the Mother Country Lty M 246,38 007 235,087 258,693
Saltpetre, A
| 3{c. less for the 1 Pickles, i “boitics,

hewelf.  This is particularly true of some " gal e 59508 1 SLItS 1042 55T $125,364
e Pic Lle\ in bulk, 0 187 2 ) 20 3 7 - e, !

‘ of uie chief staple lines. The explanation  Frunes ... a1 Bl : 15020 120000 93810 W0 242682

t now in sto k. : ey Sauees  and ¢ s

of ihis is that Canada of late years has been e anid cals il » v 378

, than the prevail-

IN PRUNTS.

ortage and . onse

365 1,645 175
i-iually developing a direct importation ger ande spices
g % i P kinds, except nutmeg
1 1 : = e and mace un,,lumul b 55,716 1,002,488  S20406  TTH3TT 999,620 353,976 50,235 427,121
tic le instead of buying .in Great Britain. Gingar ot Splces o8 il
s o Kinds, except nutmeg
1 loca, tea, spices, etc., are examples of and mace, ground, 1b .. 29,193 188,004 86150 152,641 2477 7,599 192,858
Th h § dried f Giinger, preserved, 1bo....... 5 8,782 A 24,533 Glb-) A .
ent i i its :  Starch, corn starch, ete., 1b 333,264 352,285  68¢ 316, 419,813 485,063
€re are orelgn re ruits Soda, bicarbonate. 1b 0] 322 31 > )3 IO % 63.386 142 I
Soda sal, nitrate of, etc i 3,03 4557 768 I: 98220,510,135 «IQH 971 % > 3 n .
the zreat bulk of these now come direct Tea, 1b . : #2701 783 % 238,016 6,771,727 897,987 9owoo~> 1,317,081 5,805,859 4,258
2 - s Vinegar, 5 2 93 4.501 28.248 1,862 31,117 5,053 26,613 i
the countries of production. Sugar, raw and refined .....20,204,77326,567,2 27,915 12,913,522 30,837,337 41,717,169 15,429,790 2,170,694 48,025,

#All rice, cleaned and uncleaned, is grouped under one classification in 1875,

ng for prues of

: -
ore attentic ﬁ;n i

this season on the

fornian prui es.

L is a rem- rkably it, while the development of this direct
s been aln st t00 ivit trade has been at the cost of the — e

few of the -maller tter Country, yetthe loss to her 1s not so  vinegar should be able to rather tighten determine how much high-grade raw was
ally nothin belo¥ At as it appears at the first glance to be, than loosen their hold upon the Canadian tabulated with the refined article.

le, while 1 st year i no inconsiderable part of this direct market. One British vinegar firm, only a Of the total sugar imported in 1898 about

ful. de, foreign as well as British, is trans- few days ago, wrote THE CANADIAN GRO- 12,000,000 lb. were refined, of which

T ——————— TS
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4,386,249 1b. came from Great Britain and
over go,000 lb. from the British West
Indies. From the United States over
7,500,000 lb. were brought. In the same
year the imports of raw sugar were 15,735,-
344 and 19.058,683 lb. respectively from
the British Empire and the United States.
In 1896 only 339,793 lb. of refined were
imported from the British Empire and
130,883 Ib. from the United States. For
1894 the figures were 189,789 and 304.571
1b. respectively. In 1896 32 185,122 lb. of
raw sugar came from the British Empire
and 11,337,44c¢ from the United States ; in
1894 the figures were 30,837,337 and 41,-
406,595 respectively. In 1894 the duty on
refined sugar was 64-100c. per 100 lb. and
raw was free. A year .ater the duty on the
refined article was increased to §1.14 per
100 lb., and raw was placed on the dutiable
list at 5oc. per 100 lb.

When the present Government came into

power the duty on refined was reduced to

#1 per 100 lb., and raw was left as before,
namely soc. per 100 lb. In 1898 another
change was made, the polariscopic test
system being applied, the duty on sugar
testing not more than 88 deg. being fixed
at $1.08 per 100 lb.

The figures for the fiscal year 189y, when
issued, will undoubtedly show a further
increase in the importation of American
refined sugars, on account of the fight
between the Trust and the independent
refineries across the border.

While exporters in Great Britain aie not
neglecting the Canadian market as they
formerly did, they would find their trade
develop better were more of them to makea
personal visit to this country and learn its
requirements and its peculiarities. And,
then, in appointing resident agents they
should be careful, first, as to the man they
get, and, then, having secured good men,
they should give them some latitude for the
exercise of their own judgment. No repre-
sentative can be successful if no course can
be taken and no tack made, unless the
principals at home have immediate charge
of the tiller. It is just about as feasible as
to expect the master of a vessel to steer
and sail his craft only as the owner on shore
instructs him,

There is nothing like price-cutting to hew
your way to insolvency,

ENGAGED IN A GOOD CAUSE.

HE Canadian Pacific railway continue
to do excellent woik in advertising
Canada as a resort for the sportsman

and the tourist.

Some years ago a representative of this
paper went to New York to see the Sports-
man’'s Exhibition, which has always been
a big success as far as attendance is con-
cerned.

He observed that, while the leading
resorts in the United States were strongly
represented, Canada, with the greatest fish-
ing and shooting grounds in the world, was
unknown.

The importance of taking advantage of
this splendid opportunity of bringing Ameri-
can money into Canada was referred to at
the time in these columns.

The Canadian Pacific took the matter up
energetically, and last year and this had
fine displays at both New York and Boston.
Just at the moment, according to the St.
Louis papers, they are making thousands of
people in that city and vicinity familiar
with Canada. They have an immense
picture of the great glacier in the Rockies,
stuffed game animals in groups and singly,
and numbers of large pictures showing that
Canada has attractions hitherto unknown to
the thousands of wealthy people of that
city of many rich people.

Many of them have in the past gone to
the Maine coast, but this advertisement
cannot fail to draw a number to Canada.

Tourists, as has been frequently pointed
out, leave large sums of money in a country.
The State of Maine alone figures that it
gets $50,000,000 a year from this source.

The great advantage is that it is practi-
cally all found money, because we are not
required to expend capital to get this
revenue. They use our established rail-
ways, hotels, etc., and employ our rural
population at times when they would not be
earning money otherwise.  This money is
distributed among many people, and nearly
all of ‘it finds its way into the hands of the

merchants, chiefly grocers.

We need better hotel accommodation at
nearly all our resorts, These visitors have
money to spend, and they are quite willing
to pay $3 to $10 a day for comfortable
rooms with good food. This matter is of so

R

great importance that the Provincial Go -rp.

ments and boards of trade should op.
sider-it.

HINTS TO BUYERS.

Contributors are requested to send news only, not | 1, of
goods they handle, or the arrival of standard g
that everyone has in stock, or that they are .

gouds at close figures, cr that they have i an L

unusually large sale this season.

F. MacLAREN & CO., Torc to,

A expect their fall importatio of

® Roquefort, Gorgonzola, S. ss,

Stilton and other foreign brands of ch cse
to arrive about November 1.

W. H. Gillard & Co. are in receipt oi the
** Haycastle’’ brand of currants.

W. H. Gillard & Co. are just in recei, : of
a carload of ‘* Eagle’’ brand blueberrie-, in
2-1b. tins, choice goods.

Several invoices of fine flavory Ce:lon
and Indian téas have been received by The
Eby, Blain Co., Limited.

Laporte, Martin & Cie are offering s;)egial
inducements in teas of every kind. Their
stock is large and of the finest qualities

The Davidson & Hay, Limited, quote
close figures on all nuts for Halloween—
walnuts, almonds, filberts, brazils and pea-
nuts.

‘“ Meadow Sweet’’ cheese, a table deli-
cacy in tin-foil packages, to retail at ioc.
per package, is having a large sale with
W. H. Gillard & Co.

Direct shipments of new pack French
mushrooms, in first choice, second choice,
and ¢ gallifetes,”’ are in stock with The
Davidson & Hay, Limited.

Laporte, Martin & Cie report a large
number of orders for future delivery in
almonds, walnuts, dates, etc. They expect
a full supply in November.

The Eby, Blain Co., Limited, have an
attractive offering in the shape of ‘* Gold
Ribbon '’ and ‘* Queen’s'’ (their own)
brands of cleaned and stemless currants,
which are proving fast sellers.

The Davidson & Hay, Limited, are offer-
ing some special values in Californian
prunes, 30-40’s to go-100’s, bought prior to
the late advances in prices at the Coast.
These are being quoted at figures equivalent
to to-day’s prices at the Coast.

PERSONAL MENTION.
Mr. P. C. Larkin, of The ¢* Salada’' Tea

Company, was the guest of Sir Th: nf

Lipton on board his yacht Erin on F: idy
and Saturday Jast during the races. V' nile
in New York Mr. Larkin about comp -:ted
arrangements to put ‘‘Salada '’ on the VeW
York City market.

Mr. E. F. Mason, of E. F. Mason & o,
Peterboro’, is spending a few day: in
Toronto this week, He reports th: the
various industries in Peterboro’ are en) ying
a good measure of prosperity.

|
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““"| ORIGINAL CREAM SODAS.

«Salada’' Tea

= e Our Specialties—Fine Chocolates and Bon Bons.

1e races. V' ni b

aboutecomp : ‘ See our fine range of artistic and saleable small boxes of Bon Bons,
da’ on the } Chocolates, Sweets of Existence, Toffies. etc. They are just

F. Mason & 5o [ what’s wanted to brighten up a store for the Holiday

s fow days B | Trade and make everybody happy.

reports th: the

z* N FRONT STREET ¥ TORONTO.
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Toronto. Montreal.

NEW SEASON’S

“Golden Lgaf”

JAPANS

We have now in stock 5oc., goc. and
25c. lines; also Nibs and Siftings—all
fully up to the usual high standard of cup
quality. See our travellers or write for
samples.

GEORGE FOSTER & SON

Wholesale Grocers,

BRANTFORD, ONT.

Seeded
Raisins

Freshly done after you send in your
order.

Quality guaranteed second to none.
Write for quotations to

The Acme Fruit Cleaning Co.

128 Queen Street, MONTREAL.

Enormously the largest sale of any Tea in Canmada and the United States.

THE CANADIAN GROCER

“NEVER ECLIPSED.

CEYLON TEA

Boston. Buffalo. Detroit.

THE COWAN RAMSAY CO., LIMITED

IMPOBRTERS OF TEAS

RED CROSS TEA

in lead packets, and

CLUBHOUSE

in 2 Ib. Cartons, 50 and 100-lb. Tins.

These brands are registered, and the
quality guaranteed by us.

39 Makes friends and converts, and does “ REAL GOOD”’
to every Grocer’s trade that handles it.

“SALADA”

Sealed Lead Packets only—never in bulk.
Pittsburgh.

Cleveland.

HORSE HAIR.

Have you any ? We buy it
GEO. ROSSITER & SONS

FLEISCHMANN’S

COMPRESSED YEAST

HAS NO EQUAL.

AGENCIES OPEN.

A very Large London House

about to exploit a package tea in Canada
want representatives in Toronto-and Win
nipeg. Address,

“CEYLINDO”
Care of Montreal and
‘“‘Canadian Grocer" (44) Toronto.

A BRITISH SOAP AND
PERFUME MANUFACTURER

wants to do business in Canada, and
will consider applications from reli
able houses for the agency. Address,
S. B., care THE CanapiaN Groci i,
Montreal and Toronto. (41)

NEW SEASON TEAS.

189

Direct Importations from CEYLON, INDIA and JAPAN.

We are also Agents for the leading Package Tea of the present age—

ARMEDA TEA

[ BLACK }
BLACK AND GREEN MIXED
l JAPAN

QUALITY the highest in Strength and Flavc
Samples sent on application.

In 1 or %-lb. Scaled Packages,
Retail Price—
J 25c., 30c., 40c., 50. and 60c. per Ib.

The demand for ARMEDA TEA is increasing rapidly. Why? ARMEDA TEA HAS THE FLAVOR.

Remember we also sell Macdonald’s Tobaccos—Prince of Wales, 8s or 165, custs 63c. per Ib., and Brier, 8s, costs 61c. per

57 Front St. E., Toronto.

-/

A. H. CANNING & CO.

b
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BY WIRE.

Should readers of this journal desire to
‘cure between regular issues, the quota-
tions on any staple line, they will, on appli-
cation, be furnished by return mail or by
tciegraph ; if by the latter method, at the
cost of the person seeking the information.

ulk.
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We buy it
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ONTARIO MARKETS.
October 19, 1899.

GROCERIES.

HE wholesale grocery tradeis still in a
T good position. The feature of the

trade is the arrival of the fruit by the
first direct steamer. This fruit is now being
delivered to the retail customers who had
previously placed their orders. The dried
fruit market continues fairly steady. The
wholesalers are also busy this week making
delivery of canned tomatoes, canned
fruits and canned salmon. The demand
for canned goods at the moment is naturally
not large. Pricesare being well maintained.
however, although some lower quotations
are reported on second grade canned
salmon.  The coffee market is firmer, and
business is still good. The sugar market
is fairly active, but prices outside are rather
easier. The tea market is still characterized
by a great deal of firmness.

-
=
=1\ )

on House

:a in Canada
ntoand Win

102

Montreal and
Toronto.

CANNED GOODS.

Nothing remarkably new has taken place
during the week in regard to the canned
goods situation. As the various wholesalers
are busy shipping canned vegetables, can-
ned iruits, canned salmon, etc., there are

IND
*ACTURER

Car}ada, 3“9 nati:ally not many orders being placed at
2; X)(;?irl:h» soiut.  The situation is decidedly strong
ICY. : 5§, o g

AN GROCER, gard to canned vegetables; some

wh

2.

salers will not quote less than $1 to
for canned corn, but the ruling quota-

- 95¢. to $1 per doz. Canned tomatoes
mn at 85c., and there was one transac-
nis week at 75c. f.0.b. factory, which
jual to 8oc. delivered Toronto. There
1,000 cases concerned in the transac-
Peas are quoted at 75 to 8oc. as a
There have been some lower offers
out 15c. per case on second grade
d salmon f.o0.b. the Coast. The better

: brands are steady and unchanged.
«.csalers are quoting Fraser river canned
‘nat $1.32% to $1.35 for five and one-
)ts respectively. Northern river fish
Guoted at §1.25 to $1.30. Lobsters are
and high. Some wholesalers will not
:-Ib. flats at less than $1.85 per doz.

j€s,

160c. per Ib.
FLAVOR.

s 61c. per '

% Ct).

7 i

4A7.‘ B kf.
“ay =8 Bl U gt 3
AR\ A
There are a yood many complaints this
season of the canned lobster on the market
—fish being small, broken, and, in some
instances, dark.
COFFEES.

The market continues to gather strength
and some who have been hesitating to place
orders for importation are likely to be out of
pocket thereby. Prices of Brazil coffee in
the primary markets are about 50 points
higher than thcy were a week ago. The
local demand for coffee continues good at
unchanged prices.

SUGARS.

There has been no further change in the
local market, although further declines have
been experienced in the European beet
sugar market. Locally, there has been quite
a nice business done. One ofthe incentives
to the wholesalers to purchase has been the
advance of 4c. per 100 lb. in the freight
rates by the railways. Steamers are, how-
ever,still running. Although some purchasers

D@ BB B BB+ @ @@+ Br 8 88

See pages 145 and 146 for
Toronto, Montreal, St. John,
and Winnipeg prices current.

*
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are figuring on bringing on their sugars by
boats, the majority are ordering freely
before the advance. Prices are unchanged
at $4.65 for Montreal granulated, and
#4.60 for Acadia. Yellows run from $3.85

up.
MOLASSES.

SYRUPS AND

The demand for syrups from the retail
trade continues fair, but the Canadian
refineries have little or none to offer. A
good business was done in molasses for
importation and prices have advanced about
1{c. per gallon on New Orleans molasses,
with the prospect of still higher prices,
according to the latest advices from the
primary market.

TEAS.

Although there has been very little busi-
ness done during the past week in Japan
teas for importation or from first hands on
spot the market keeps strong. One broker
who attempted to repeat an order a few
days ago could not get it filled except at an
advance of 1c. per lb. Other advices,
however, from Japan do not indicate an
advance, although agreeing as to the firm-
ness of the market. The tea in question, it
might be stated, was a 15¢c. tea. There is

7 ) .-
A AR E
\"d

some inquiry for Indian and Ceylon teas on
spot at about 14 to 16c., but, as we noted in
previous issues, these teas are still scarce.
Further advices to hand this week indicate

‘that no Pekoe Souchongs can be obtained

which would cost under 15c. laid down here.
There has been little doing during the week
both in China blacks and China greens on
spot. Drices for Indian and Ceylon teas are
decidedly firm. The wholesale trade is, as
a rule, experiencing a good demand for the
various descriptions of teas.

FOREIGN DRIED FRUITS.

CurRaANTS—The new season's fruit ex
ss. Escalona was taken into the ware-
houses on Monday, and now being
delivered to the retail customers. The
ruling prices for fruit by this steamer is 5
to 53c. for Filiatras in cases and half-
cases ; 5% to 6c. for Patras in cases and
half-cases, and 6 to 7c. for Vostizzas, for 1
and 5-crown respectively. A cable received
in Toronto on Monday quoted currants of
the higher grade a tritle easier, with other
grades being firmly maintained.

is

VaLENCIA Raisins—The market appears
to be a little easier than it was. The reature
of the trade, as far as the local market is
concerned, is the arrival of the fruit by the
first direct steamer. This fruit, which con-
sists largely, if not altogether, of the better
known brands, is quoted at 53 to 6¢c. for
fine off-stalk, 6 to 63 c. for selected, and
7c. for layers.

MaraGa Raisins—A cable received in
Toronto on Monday reported an upper ten-
dency in the price of Malaga raisins in the
primary market. The ss. Jacona, the last
direct steamer, is reported to have sailed.

SurtaNA Raisins—Advices state that
the yield of Sultana raisins has proved
somewhat better than was anticipated.
Advices state that this fact, together with
the speculative action of some shippers,
who, for several seasons, have followed the
practice of buying in September in large
quantities and shipping them to London
and Liverpool unsold, has caused prices to
be somewhat easier. The result is said to
have been most disastrous to those who
consigned the fruit.

Figs—A letter, under date of September
30, states that it is expected that in another
fortnight the whole production of Eleme
figs will have Been taken up for export.
Local wholesalers quote figs now on the
market as follows : 1-1b. glove boxes 13c.
per lb.; 10 lb. boxes, 123 to 14c., accord-
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1S IT SOAP YOU'RE AFTERY?

YES'!

Of Course you want the best, and a soap that yields good profit, don’t you?

THEN YOU WANT

SURPRISE SOAP.

BRANCHES—
MONTREAL : Board of Trade Building.
TORONTO : Henry Wright & Co., 51 Colborne S
WINNIPEG : E. W. Ashley.
VANCOUVER : 430 Cordova St.
ST. JOHN'S, NEWFOUNDLAND.

Manufactured by !

THE ST. CROIX SOAP MFG. CO.

ST. STEPHEN, * B,

ing to quahty ; 20 and 28-lb. boxes, 14 to
18c., according to quality.

CALIFORNIAN Ra1sins —Advices received
this week from Chicago state that, on
account of damage by rain, the estimate of
the crop has been reduced by 500 cars.

CALIFORNIAN EvAPORATED FRuUITS —
The feature of the trade is the entire clear-
ing up of low-priced peaches in the primary
market, with a consequent advance of about
1c. per Ib. Higher grades remain much as
before. Peaches are still cheap in compari-
son with the price of apricots.

GREEN FRUITS.

Jamaica oranges are now offering in
liberal supply at soc. per bbl. less than was
noted last week. The demand is steadily
improving, as a consequence of the decline
in quotations.  Barrels are now selling at
$7 to $7.50. The demand for lemons is
excellent. There is a good supply of
Palermos at $3.25 to $3.75, a decline of
25c. - A fair supply of Maoris are offered
at steady prices. The consumption of cran-
berries has been much greater than usual at
this season. Prices keep firm, with a good
supply offering. Sweet potatoes Lave also
been more largely consumed. The supply
is sufficient for the demand at $2.25 to
$2.50. Spanish onions are arriving in large
quantities and are selling at 8oc. to $1, a
decline of 20 to 25c. from last week's figures.
The feeling re winter apples continues weak.
The exportation has been larger than antici-
pated, and, as a result, the British markets
have not been as high as expected, so

-exporters continue to lose money. A stiff-
ening is not looked for at present, as the
stock which was left on Montreal wharves
by the loss of the Scotsman has yet to

arrive on the Liverpool market. As it may
not be in the best condition, it is feared that
it may have a bad-influence on prices there.
Prices at orchards are lower, the ruling
figure now being §1.50, whereas earlier
#1.75 to $2 was the general price. Grapes
continue to come in freely at prices about
2%c. above last week, the price now being
17% to 25c. per 10 lb. basket. Plums are
done. The peaches offering are of inferior
quality. Some good winter pears are still
coming in at firm prices. Tomatoes are
about done. Those which are offered sel
readily at 20 to 30c., according to condition.
Almeria grapes are expected next week.
No quotations are obtainable, but prices are
expected to rule about the same as last
year.
COUNTRY PRODUCE.

EGGs--The market continues to strengthen.
For strictly fresh eggs 18c. is the general
price, though eggs can be had all the way
from 14c. for cold storage stock to 17c. for
-ordinary fresh gathered stock. At coun-
try points 14 to 14}4c. is paid by dealers.

PoraToEs—The indications point to an
unusually large crop, and, as a conse-
quence, low prices. The consumption is
large. For carlots joc. is the top figure
this week, while small lots out of store sell
at 45 to 55cC.

BeaNs — The export demand keeps
brisk, and prices are well maintained at
unchanged figures. We quote hand-picked
at $1.25 to $1.35, and prime at §1.10 to
#1:15. Late advices re Lima beans state
that the cropis but a third what was antici-
pated. Prices will be high in consequence.

HoNEYy — Prices keep firm and high.
The demand is good. We quote as fol-

lows : Clover extracted, g to 1oc. per lb.,
according to package ; Clover comb Nc. |,
$#2 per doz.; No. 2, $1.65 per doz.; No.
3, #1.50 per. doz.

DRIED AND EVAPORATED APPLES— lhe
feeling is firm, with good stock steady at
8 to gc. in a jobbing way. The export
demand is brisk at figures so near to this
basis that it is likely to hold for some time,
Dried apples are not offering as freely as
buyers would like, so an advance of ;c.
has been necessitated, the present jobbing
quotation being 5 to 5%c.

PouLTRY—There is a brisk demand for
turkeys and geese for Thanksgiving, but the
supply is very light. Geese are worth 6 to
6%c., and turkeys 10 to 12c. Chickens
are offering more freely. They are in good
demand at 30 to 4oc. per pair. Ducks are
coming in fairly well at 5o to 6oc. per pair.

GAME —On account of the warm weather
both demand and supply are light. Ducks
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Merchants

CONSULT
YOUR INTEREST

Send your shipments to us—our dc
mand is good. You will get prom;j
results.

WE SOLICIT
CONSIGNMENTS OF

Butter, Eggs, Poultry, Honey, G een
Evaporated and Dried Apples, Onion:

; White B -ans, etc
T.H.SMITH & CO.
We Buy Outright. 70 COLBORNE S7
Reference, Imperial Bank of Canada, Yonge =i
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Corona

Golden Figs

are choice eatmg and cooking Figs. Put up in
1-LB. CAKES — each wrapped and packed in
special Caddies, containing 4-doz. cakes.

Cost you 7%c. and sell from 10c. to 15¢. NO
scraping goods out of bags or mats; no dus: :nd
dirt nor loss of weight, time and custom, bu

GHOIOE GOODS THAT SELL AT SIGHT.

ze sample mailed on receipt of 5c. in stamps; or, to meet numerous requests, we wi 0D
recexpt of value ($3.60) ship and prepay freight on 1 caddy to any part of Ontario, State nan : of

your wholesaler in ordering.

W. B. BAYLEY & CO., ontarioAgents, §9-63 Front $t. East, TOROMTO

-
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Our CREAM SODAS in 3-lb.

sor Biscuits «* Confectionery ? ™ ' it

be excelled.

i

or purity and highly-flavored CONFECTIONERY we manufacture the finest BON-BONS and CHOCOLATES in Canada.

J? WRITE FOR SAMPLES AND QUOTATIONS.
| .J McLAUCHLAN & SONS, Blscnu:‘::‘c‘lﬁ:}?:r::::onery, WHOLESALE GROCERS, (Qwen Sound, Ont.

C A A A R DV ERTIS NG one b ey | are nominally worth from 25c. per pair for PERSQNS addressing advertisers
will kindly mention having

Mo TREAEs teal and other small breeds to 75c. per pair 4 I .
for large black ducks. Partridge are seen their advertisement in The

CANAD lAN worth 50 to 6oc. per brace. Canadian Grocer.

fn 00 Maaufacturers and Shippers who are not repre- VEGETABLES — Cauliflower is  25C. | CONSIGNMENTS OF
. ]

sented in cheaper. Fall apples have advanced 25 to
IPHEN, 1. B, BUTTER, EGGS,

WINNIPEG soc. There is a good demand for all

e e vegetables. We quote : Cabbage, 40

) 10cC. per lb., Will do well to correspond with me. to soc. per doz; red cabbage, 50 to PO U LT RY
r comb No. g, Eh NICHOLSON 75c. per doz.; cauliflowers, goc. to 75c. SO IR

ser doz. ; No, 124 Princess Street, Winnipeg, Man | P€r doz. ; celery, 40 to 75C. per doz. ; :
Saciemaits W01 Fertico 00 | d A iok We advise shipments of poultry fur Thanks-
S a0 = parsiey, 1o to 1I5cC. per 0z. ; pickiing giving, which promises to be a good market.

Wholesale Commission Merchants and )

APPLES— The Brokers. cucumbers, 20 to 4oc. per hundred ; musk- e s L
X Established 188a. 16 years' experience. | melons, 30 o 5o-. per doz. ; native water-

sck steady at Jota gor. p - D. GUNN, BROTHERS & CO.

melons, 50 to 75c. ; onions, 6o to 75c. per Pork Packers and Commission Merchants

The export
> near to this bush. ; green beans, 30 to soc. per basket; | 76.78.80 Front 8t. E. - - TORONTO 5
or some time, POULTRY, HON EY, fall apples, $2 to $2.50 per bbl. ; squash, 75c. 7B
3 as freely as BUTTER, EGGS, to $1 per doz.; vegetable marrow, 40 to S T %-

| f Y%c i 6oc. per doz.
i St ShE pEIFw aTILES Rutherford, Marshall & Co.

resent jobbing Consignments Solicited. BUTTER AND CHEESE.
FrompeRetycaa; BuTrTER — The brisk export demand,

k demand for which has been the feature of the market
giving, but the The wm_ Ryan co_, this season continues to keep prices much ou LTRY
are worth 6 to Limited. above the figure that has ruled in recent BUTTER. CHEESE
’ ’

2c.. Chickens 70 and 72 Front St E., Toronto. years. The season .shows a steady develop- EGGS, HONEY, DRIED
aey are in good ment in the production of creamery butter, AND GREEN APPLES.
ir. Ducks are while Offel‘ings in dairy butter now are We buy outright, or receive on consignment,

it ‘ - . all kinds of Produce. Correspondence solicited.
light. There is a big local consumption of References — Mercantile agencies or Canadian
creamery butter ; also a good demand for WK 0 Semmerce.

dairy. Prices are unchanged. We quote

68 Front Street East, Toronto.

BB S e

Exporters of

» 6oc. per pair.

warm weather conSign YOUI’. .

: light. Ducks

This light, we claim, pro-
duces u steady incavdes ent

Eggs D. App|es choice dairy tubs at 17 to 18c., and dairy 1
b = light doubie the value of

@ il o Hone Onions pnnts at 18% to I9C. Creamery is worth ] ordinary. and consumes Jess
i (« anadia referr. d)

y B 21 to 22c. for tubs and boxes and 22 to : ‘R\nunr:-::ululll‘ihngpunl;r;nm:

- in two onths —d not

nts Butter W. Beans 23 ot pri ook ey ned '
4 wiping. Positively without

Poultry. Etc. Cueese—The export demand is good, el Why? nuumt:jcﬁur

battery produces

:ciurrent from the
of the o.l which

i, 0 AR though buyers are endeavoring to reduce
r ] H sk & c prices here. At country boards both in
i’” “:T";rr”‘]l‘ e * eans 0. Eastern and Western Ontario from 113§ to

L= omj . . . -
; ; ' Wholessle € cmmission 11}%c. have been top bids, but in the

88 Front East, - TORONTO Sl
. : - majority of cases salesmen have refused to
For highest prices and quick returns. J 3

sell at these figures. It is generally believed

the wick, tous

b the above results.  Less ex-

J vlos.ve. Will it any lamp.
Sel s at sight

Manufactured by

Electric Petroleum
Light Co.,
- - - Toronto.

; OF References, Ontario Bank. : :
i b i that 114 to I11j{c.isa possible figure at |\ to: prices to H. 8. Howland, Sons & co.,
SaCy,x £ country boards, as stocks in Britain, as Front St. West, Toronto.

pples, Onion -
i well as on this side of the Atlantic, are much
X ‘ lighter than ususal at this season of the ’
& CO.
OLBORNE S1 - i year, and the export to date has been but
wnada, Yonge = J 3 41,000 boxes more than to the same time a

)@@ @~ @ year ago, while the British make has been Hygienic Coc
———— . 51 Front St. East very much smaller than usual. All these Y8 oy
Royal Navy Chocolate

. ! iti Iders in askin
m 10c. to 15¢. No : conditions go to warrant ho g
rélatS; no d‘\;é -nd | TORONTO' 11} to 113{c. at country boards, and 12 to AND
1d custom, bu { F " I : : 12)c. in a local jobbing way. Famous Blend Coffee
t c FISH AND OYSTERS. Lo
4 U| Omm|35|0n Standard and select oysters are Ioc. are the favorities with all grocers.

MGHT.
ch r. Otherwise there is no change,
MerChants' A::z:tmontl:;ill lb:: clo:e:enonofo: whigt:- THE OOWA" cu_' I_IM”[D' Tononro

2quests, we w' oD
io, State nar : of

st, TOROKTO
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42 SCOTT STTORONTO.

PACKERQ

ELEBRATED

BLUERIBBONTEAS

fish and trout, the fish companies are
freezing large quantities of these fish. The
supply is likely to be equal to the demand
at prices 1c. above those now ruling.
We quote as follows : Trout, 7 to 7%c.;
Niagara whitefish, gc. ; pickerel, 7%c. ;
herrings, 4c.; halibut, 12%c.; Seattle
salmon, 13 to 15c.; steak cod, 7c.;
haddock, sc.; fiinnan haddies, 7% to 8c.;
cod in 1-lb. blocks, 6% to 7c. per lb.;
boneless fish, 4 to 42c. per lb.; boneless
fish in 1-lb. blocks, 51 to 6c.; ciscoes,
$1.25 per basket. Oysters, Booth's stand-
ards, $1.25 ; selects, $1.65; other brands,
$1.25 per gal.
GRAIN. FLOUR. BREAKFAST FOODS.
GraIN—Offerings of fall wheat at outside
points continue liberal at 67c. Thereis a
good demand at this price. On the local
street market goose wheat and barley are
the only grains offering. The demand for
goose wheat absorbs all offerings at firm
figures on account of the export demand
from Italy, which has grown steadily this
seascn, as in seasons past. Peas are 1 to 3c.
dearer, but offerings are light. . We quote the
street market as follows : Wheat, white and

red, 70 to 7Ic.; goose, 74% to 7sc.;
peas, 62c. ; oats, 32c.; barley, 44 to 46c.;
rye, 54c. A brisk export demand for Mani-

toba No. 1 hard wheat has advanced prices
2}4c., so that all offerings are readily taken
at 8o c. Toronto and West.

FLour—There is a good home demand,
but the export demand is rather light, in
consequence of large offerings abroad of
lower-grade United States flour.  Prices
keep stiff, however, with an advance of 10c.
in Manitoba grades. We quote : Manitoba
patents, $4; Manitoba strong bakers’,
$3.70; Ontario patents, $3.70 ; straight
roller, $3.35, Toronto freights.

BREAKFAST Foops—A good trade is
being done. Prices are firm throughout,
with an advance of 1oc. in standard oat-
meal and rolled oats. We quote as follows :
Standard oatmeal and rolled oats, $3.50 in
bags and $3.60 in bbls. ; rolled wheat, §2.50
in 100-lb. bbls.; cornmeal, $2.50; split
peas, 4 ; pot barley, $4.

AIDES, SKINS AND WOOL.
HineEs—Another advance of ¥ to 4c.

is noted in the price of green hides. The
demand is brisk at the advance. We
quote : Cowhides, No. 1, gc.; No. 2,
8c.; No. 3, 7c. Steer hides are worth
34c. more. Cured hides are worth g¥{c.
SKkiNs—Veal skins are 1c. per lb. dearer.
Sheep and lambskins are g5c. dearer. We

quote : No. 1 veal, 8-lb. and up, 10cC. per
Ib.; No. 2, 8c.; dekins, from 35 to 4oc.;
culls, 15 to 20c. Sheep and lambskins
are selling at 75c.

WooL—The feeling continues firm. The
demand is good, but the movement moder-
ate, as holders are looking for higher
figures. Prices are unchanged. We quote :
Clothing wool, 17c.; combing fleece, 15c.;
unwashed, 9 to 10c.

SEEDS.

As the crop is well marketed, buyers
short of their wants are keenly competing
for supplies, and have forced prices up 5oc.
For finest qualities $7.50 per bush. is now
offered. Bright, unhulled, flail-threshed
timothy seed is in good demand, but, in the
absence of any offerings, it is impossible to
give quotations. Machine-threshed is steady
at 75c. to $1 for prime to choice, and $1.25
for extra choice to fancy stock.

SALT.

There is a brisk demand. Prices are firm,
but unchanged. We quoteat Toronto : Cana-
dian salt, carload lots, $1 per bbl., and
65c. per sack of 200 lb.; less than carload
lots, $1.05 per bbl, and 7oc. per sack. At
the wells, we quote f.o.b. barrels, 7oc.;
sacks of 200 lb., 45c. English coarse salt
47 to 49c. Toronto per sack of 154 lb.

MARKET NOTES.
Eggs are 1 to 2c. per doz. dearer.

The price of New Orleans molasses has
been advanced 4 c. per lb.

The railways have advanced the freight
rate on sugar 4c. per 100 lb.

The low-priced Californian evaporated
peaches are 1c. per lb. dearer on the Coast.
 Manitoba flour have advanced 1oc.
Standard oatmeal and rolled oats are also
10c. dearer.

Potatoes are 37 to 43c.
decline of 2 to 7c.,

in car lots, a
and are likely to be
cheapet, as there is an oversupply.
Cranberries and Jamaica oranges have
declined soc. per bbl. Grapes are 2%c.
per basket dearer. Plums are done.
Foreign dried fruits ex ss. Escalona, the
first direct steamer, are, this week, in the
hands of the various wholesale houses.

The business of The Home Cake Co.,
manufacturers of tea biscuits and snaps,
Guelph, Ont., has grown to such large pro-
portions that they are compelled to work
night and day to keep up with their orders.

QUEBEC MARKETS.
MoNTREAL, October 19, 189g
GROCERIES.

HERE has been a fairly active tra e
in the wholesale grocery market d...-

ing the past week. No furtlcr
change is noted in refined sugar, but raw
still rules heavy, having declined still furthe:,

Molassesis firmly held at the recent advan. -,
and the jobbing inquiry is good. A go d
inquiry is noted for Valencia raisins, a .d
there has also been more doing in currants,
Exceptional firmness is noted in cannad
vegetables, especially corn, which has scid
up to #1 per doz. Tomatoes also are well
inquired for. Foreign advices are very firm
on rice, and the local market naturally
reflects this strength, though there is no
quotable change. Coffees are quiet, while
spices rule steady. Tea is very firm all
around in sympathy with the continued
strength abroad, and business is fair for the
season. Fish are scarce and firm all around,
while country produce is quiet, cheese and
butter being lower.

SUGARS.

The foreign market for raw sugar still
continues weak, and is from ¥d. to 1%4d.
lower for beet at gs. 03 d.'October and
9s. 1%d. for November. Cane was quiet
and unchanged at 11s. 3d. for Java and
10s. 6d. for fair refining. The market for
refined here has ruled easy, in sympathy
with the outside situation, at the decline
noted last week, and granulated is quoted
at $4.55 and yellows $3.75 to $4.40 per 100
Ib. Demand is about the average for the
season, and trading in the aggregate is not
extensive.

SYRUPS.

There has been no change in the syrup
market. Business continues very quiet,
and prices are nominally quoted at 13 to
2 Y c. per lb. as to quality at the factory.

MOLASSES.

The molasses market has been firm in
tone at the recent advance in prices. The:e
has been some inquiry for round lots, bt
holders of such are not sellers, at presei.t.
In a jobbing way, carlots of Barbadoes a.e
selling at 37c. and smaller quantities .t
38c., and it is unlikely that any round lc's
could be had under 36:. Porto Rico sto
is also held very firm.

DRIED FRUITS.

There has been a good inquiry for \.
lencia raisins, an active business bei
noted, while cables from primary marke s
report a stronger tendency to values. V' 2

Evaporated an:
Dried Apples

Highest cash prices paid. Offers and cor-
respondence invited. Largestdealers.

Michael Doyle & Co., Rochester, N.Y., U.S A.
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“HE “STAR BRAND”

N HAMS

TS

‘A DAILY TREAT"
Are+Good Hams So0LD EVERYWHERE

Lctive tra
narket d... -
No furtl:
ar, but raw

still furthe, ! o= =
;ntadAvar}l: and are sold by leading See,what v
iiae a:d “THE LANCET”

in currants,
in canned

grocers from Vancouver, :
says about it:
ch has scid
Iso are well “We have submitted to examination the Teas of Tower

BC. to Halifax, N.S.
ire very firm Tea I.td. They all yield good liquors, which are generous to

et naturally the taste, and full of strength and vigour. The results of our
there is no analysis indicate the purity and genuineness of the samples.”—

quiet, while The Lancet, L.ondon, Eng.

ery firm all ;
e continued PUT UP BY... : t
s fair for the If you want to convince yourself, send for samples and 1:

n :ll aroundd, F w F EA R MA N CO price list to our Canadian representative,
cheese an
s . . H. B. HUNGERFORD, lontreal.

Limited

%1.5‘1%“252‘3? Hamilton, Ontario. | TOWER TEA LIMITED, London, Eng.
‘October and
1e was quiet

RS e W

>r Java and quote : Off-stalk, 4% to 43c.; fine off- Mocha, 18 to 19c.; Java, 16 to 20c. ; Rio, green cod, $5 per bbl.; No. 1 large, $5.50;
e market for stalk, 5c.; selected, 53{c., and layers, 6 to 8 to g)4c.; and Santos, 8 to g %c. No. 2, $4; No. 1 green h'addock, $4;
in sympathy 6}c. There has been more demand for SPICES. No. 1 green pollock, $4; No. 2 Labra-
t the decline currants here, and sales of Filiatras have ) : . dor salmon, $14 to $14.50; British
ied is quoted taken place at 4%c. Cables from Patras There has been a {a“'l%' active trade in  Colymbian do., $14.50; No. 1 Red Sea
p4.40 per 100 state that the market there has a tendency i{’;ces am.i values PR 63'" amulld‘ trout, $10 to $12, and pail do., $8 to go.
erage for the towards improvement. Inquiry for Califor- e quote : Nutmegs, 35 to 6oc. per ID., Dyried codfish, $5 per 112 lb.; large dressed

nian raisins up to the present has been 2S t0 Sizé; mace, 45 to 50c. per Ib., as 10 4o, $4 50 to $4.75 per case of 100 lb.;

regate is not : :
o quiet.  Two crown layers are quoted at dquality, and pimento, 8c. boneless codfish, 5% to 6¢. perlb.; smoked

5:.¢.; 3-crown do, 6¢., and 4-crown, 6 }%c. TEAS. haddies, 6% to 7c. per lb.; St. John

: The market is firm, in sympathy with con-  bloaters, goc. to $1 per box; Yarmouth do.,
in the syrup CHMNES GO0 tinued strength abroad. There has been 60c. to $1; smoked herrings, medium, 1oc.
‘c’lery q;“c'" I nere is markedly stronger feeling on the  considerable inquiry during the past few per 1b.; Lock Fyne do., $1 per keg; large
ted at 1) to 1.ket for canned vegetables, and prices days but the amount of actual business d0., $3.50 per half-bbl.; kippered herrings,

‘he factory. .. crally have an upward tendency, due to transacted was light, as buyers and sellers $1.20 per box, and 6s5c. per half-box.
short pack. Demand for corn, both are apart in their views. Demand for Fresh fish are: Haddock, 4 to 4%4c.;
ind new, during the past few days has Congous is good and sales of some fair whitefish, trout and dore, 7}c. per lb.
good, and some large sales would seized lots have. taken place at 12} to Demand for oysters is good, of which the
taken place had the goods been obtain-  14%c., while Young Hysons have changed offerings are small: Ordinary malpeques,
We note sa'es of 600 cases, for which  hands at 16c., and odd lots of high-grade $3.50 per bbl.; hand picked do., $4.50 to
§: 0 per dozen was paid, an advance of Japans at 19 and 20c. Ceylons are wanted $5.50; standard in bulk, $1.30 per gallon ;
Supp'ies of tomatoes are also becom-  but prices are so high that buyers are back- select do., $1.50.
short, :nd no stock is now to be had ward. These teas have advanced 10 per GREEN FRUITS.
r 75'to 77%c. f.o.b, factory. Peas are cent. within the month. In greens busi-
at 72} c. for marrowfats, and 773c. nessis noted in Pingsuey tea leaf at 14 to

been firm in
prices. The:e
ound lots, but
irs, at presei.i.
3arbadoes :
quantities .
any round lc's

irto Rico sto. There has been little change in the apple

market this week. Fair to good fall apples

carly Junes. 15c., but these teas are scarce. sell at $1.50 to $2.25, and winter fruit are
P RICE. FISH. steady at $2.60to $3.25, with seconds at
1quiry for \. sreign advices report very firm markets The chief feature of the fish trade is the. $1.75 to $2.25. Prices in other lines are

usiness bei ad, with prices upward. It is reperted scarcity of all lines, due to the poor fishing. unchanged as a rule. We quote as follows :
mary mafk'j 3 ; Indian requirements will absorb a!l the Asa result, the tone of the market is firm, Canadian peaches, 40 to 7oc. per basket;
o values. V' 2 in the Rangoon district at advanced and prospects at present are that this con- pears, 25 to 6oc. per basket and $3 50 to 9

;5. Consequently, the local market is dition will continue for some little time. per bbl. Grapes—Blue, 1% to 2c. per lb.;

d an“ ! . at $3.40 for standard B. Demand for all lines is good, and an active Niagara, 13 to 3%c.; Rogers, 2 to 2%c.;

¢ trade is reported for the season. Labrador Delaware, 3to3%c. Bananas, 75c. to $1.40
es ! o = herrings have sold at 35 per bbl., but the per bunch, astograde. Californian peaches,
‘ | iusiness in cofiee continues quiet, and market is now bare of stock. The follow- $1.35 to $1.50; pears, $2.75 to $3; plums,
s and o the - is no new feature to note. Business ing quotations are for jobbing lots: No. 1 §1 75 to $2.50. Jamaica oranges, repacked,
it dealers. ha. been done in Maracaibo at 8 to 14c., new Nova Scotian herring, $5 to $5.25 per $8 per bbl.; in original packages, $7 to

er, N.Y., US A, an. we quote: Maracaibo, 8 to 14c.; bbl; $2.50to $2.75 per half-bbl.; No. 1 $7.50. Lemons, $4 to $4.50 per box. Sweet



T

g

. e s IR ok o

L AR

e e P

SULSUST——————————

1

e aNDe

e R s

84

THE CANADIAN GROCEK

We are open to act as Brokers for w

first-class Foreign Houses.

-~

We have FIRST-CLASS FACI I.
° TIES for handling goods.

SPEGIAL ATTENTION

paid to Teas and Coffees, Dried Fruits, Raisins,
Currants and all Grocers’ Sundries.

All Consignments Receive Prompt Attention.

S. H. EWING & SONS, 96 King St.

Correspondence Solicited.

. MONTREAL

potatoes, $2.50 to #3 per bbl.
#6.25 to §7 per bbl.

COUNTRY PRUDUCE.

Eccs—Trade was quiet, but prices rule
firm. We quote: Choice candled stock,
18 %4 c.; straight lots, 16c.; No. 1, 12t0 13cC.,
and culls, 10 to 11c. per dozen.

HoNeEy — There was pothing new in
honey to note. White clover comb is
quoted at 12c., and extracted at gc.; and
buckwheat at 8c per Ib.

BeEANs — Are firm and in fair demand.
Choice hand-picked are quoted at $I.30,
and primes at $1.20, on track.

AsHEs—Continue dull and featureless.
We quote: First sorts, $3.90 to £3.95;
seconds, $3.70 to $3.75, and pearls, §5.25
per 100 lb.

DRriEp ArrLES—The market here is bare,
and prices are nominal at 5!4 to 6c.
Evaporated are offered at gc.

Hops — The market is dull at 14 to 15¢C.
for ordinary, and 16 to 17c. for fancy.

PoraTtoes — Quiet and steady at 4o to
42c. per bag, as to quality, in carlots.

PROVISIONS.

There was no change in the market.
We quote as follows : Canadian short
cut mess pork, $16; short cut back, $15.50;
selected heavy short cut boneless mess,
$16.50; and heavy long cut mess §15 per
barrel. Pure Canadian lard in pails, 7 to
7% c. perlb.; and compound refined, 5%
to 53{c. perlb. Hams 12c. to 13%c., and
bacon 11% to 12%c. per lb.

FLOUR AND GRAIN.
GRAIN—There is no improvement in the

Cranberries,

demand for grain on spot to-day, and busi-
ness over the cable was also slow ; in con-
sequence, the market is quiet and without
any new feature to note, prices being steady
all around. Ontario spring wheat is uffer-
ing at 75c. afloat, and red at 76c. Peas
were quoted at 6g%c.; rye at 62%c.; No.
1 barley at 52c.; No. 2 ditto at gic.; feed
ditto at 47c.; oats at 30%c., and buckwheat
at g5 i4c.

FrLour —The flour market was somewhat
quieter, but the tone is steady. We quote:
Winter wheat patents, $3.60 to $3.90 ;
straight rollers, $3.40 to $3.50; in bags,
$#1.65 to $1.70; Manitoba patents, $3.90
to 4.20, and strong bakers’, $3.60 to $3.70.

OAaTMEAL—Demand for rolled oats was
slow at $3.50 per bbl., and at $1.70 per
bag.

FEED—The feed maiket was steady, with
a fair trade doing. Manitoba bran is selling
at $15 per ton, including bags. Ontario
bran in bulk is quoted at $15 per ton, and
shorts at $17 to $18.

HAavy—There was no change in the situa-
tion of the market for baled hay. Choice
No. 1,'$8 to $8.50; No. 2, 6 to $6.50;
and clover, at $5.50 to $6 per ton on track.

CHEESE AND BUTTER.

CHEESE—The cheese market was quiet
and steady on spot, business being light and
chiefly confined to Eastern cheese at 11}%
to 113c., with colored held a fraction
higher, as there is little to be had. Western
cheese are nominal at 113 to 11%c. In
the country factorymen have modified their
views, as they accepted a decline of 5 to

3{c. per Ib. on last week’s level, the 1aige
being 1134 to 113sc. The cable is un.
changed.

BurTER—The market is dull and prices
have a downward tendency ; in fact, in an
export way 22c. was an extreme price for
creamery to-day, and as holders would not
accept this figure for finest, in the majouity
of cases little trading resulted.

MONTREAL NOTES.

Butter has declined a full cent per pound
on the week.

Molasses has ruled firm at the late
advance in prices.

There has been no further change in the
sugar market since the late drop.

‘The advance in Ceylon teas in the past
month has been fully 10 per cent.

NEW BRUNSWICK MARKETS.
OFFICE OF THE CANADIAN GROCER,

St. JoHN, N.B., October 18, 1899.

USINESS continues active, and but
B for sugar there is not a weak point

in the whole line. Sales are good

and collections fair, though the iall
has shown rather more than the average
of business difficulties through the Pro-
vince. The war, the yacht race and
politics have all had a large share of the
general attention during the week. The
effect of the first is the more marked, as it
is manifest in the increased values in many
lines. Tea has had an active sale, but tie
larger dealers are inclined to stop buyiig

FIGS

AND

DATES

W. B. BAYLEY & Co.

WHOLESALE
ONTARIO AGENTS,

59-63 Front St. East,
TORONTO.

dealer.

Wrapped and packed in special
caddies containing 48 cakes.

No scraping goods out of bags,
mats, or boxes.—No dust.—No dirt.—
No loss of weight and custom.

_Half-size sample and quotations
mailed on receipt of price.

State name of your wholesale

Pl;t up in I-1b. packages.
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-1 Corona Silver Figs.

Strictly Choice Table Fruit. Han
somely wragped in SILVER FO: .
and Fancy Transparent Paper.

Splendid Xmas Goods.
Retail at 20 .

Corona Golden Fruit.
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e Retail at IC:
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for  time, owing to the sharp advance,
part ularly in Indians and Ceylons. Some
dea! s have large quantities afloat, particu-
larl in China tea. Spice in all lines is
firn. The demand for ground herbs in tins
sho an increase from year to year. Rice
is nding higher. _Fair shipments via
Liv- pool continue to arrive.

- .7— Liverpool coarse salt is a very
ligh stock for the sason, and but for the
ligh catch of herring market would be quite
bar¢ : as it is, demand is rather light.
Priccs are firm at a slight advance, and,
owiigz to higher freight, higher prices are
expcoted. In fine salt, Canadian is most
active. Prices show no change. We quote
as follows: Liverpool coarse, 48 to s5oc.;
English factory-filled, goc. to $1; Canadian
fine, $1 per bag; cheese and butter salt,
sulk, $2.50 per bbl.; 5-lb. bags, $3 to
$3.25 per bbl.; 1o-lb. bags, $2.85 to $3
per bbl.; 20-lb. wood boxes, 2oc. each ;
10-lb. wood boxes, 12c. each; cartons, £2
per case of 2 doz.; English bottled salt,
$1.25 to $1.30 per doz.; mineral rock salt,
6oc. per 100 lb.

CaNNED GooDps — Dealers have been
much disappointed by delayed receipts, and
particularly by the fact that, in corn, they
are not getting their full purchase. It is
thought some of the canners are interested
in the syndicate that bought up the large
part of the pack. High prices are asked.
Tomatoes are also firmly held. Salmon are
scarce, and the larger quantity to arrive is
cohoe fish. Lobster are about out of the
market. New gallon apples are to hand ;
price firm. Peaches are high, and receipts
will be light. Blueberries are plentiful and
quite low. In sardines, competition has
kept prices below a fair mark, considering
the advance in tin, etc. Packers are scarcer
than last season. In haddies and kippered
herring demand has exceeded the supply.
Competition keeps the latter low. The
quality of this line shows marked improve-
ment. In clams there is improved demand.
These are particularly nice goods.

GrREEN FRuUITS — Business is active.
Apples hold their price, particularly Graven-

steins. Soft fall stock is quite low. Very
few are being sold by auction. Canadian
grapes are lower, and are sold very close to
cost. In oranges, Jamacias have the
demand. The stock is nice. Lemons are
dull. Malagas are to hand. They are in
fair condition. Malaga grapes are low. In
cranberries, native bag are scarce, and
being full figures ; quality is good. Cape
cods are quite low, but firm. In bananas,
season is about over. Sweet potatoes move
freely at even figures. There are a few
peaches and pears, but nothing to make a
market. Californian Tokay grapes are sold
only in a retail way.

Driep Fruits —Market is quite bare, but
further arrivals of Valencias are daily ex-
pected. Prices will be held firm, both
berause of the tendency of this grade of
fruit and the high price of Californians.
The latter is a line that has completely sur-
prised the trade. When prices opened so
high it was thought they could not hold the
price in their own market against foreign
fruit, and, when a larger rebate to Canadian
buyers was named than that of last year,
this feeling grew, but it was to be disap-
pointed, at least as yet. Three-ctown fruit
has been advanced, and one large shipper
has withdrawn his price on 4-crown fruit
About the only line selling in the city is some
selected ; these tend higher. Malagas have
been quite freely bought. Should the quality
of the fruit in the 50 Ib. boxes prove satis-
factory they will largely take the place of
the Californian, as, even with the rebate,
the high figures prevent the latter from
keeping the hold they had on Canadian
business. Peels are firm, full supplies are
to hand. In currants, both in original
packages and in cleaned, the market is
being supplied from New York. Figs are
daily expected. They will be almost as
high as last year. In dates, new will come
on a bare market. Evaporated apples show
a range in price, but Western holders, as a
rule, look for higher figures, and have
refused to confirm further orders at earlier
prices. Dried are scarce. Onions are
quite freely received. Price is a little

SLEE, SLEE & CO., Limited

Tower Bridge Works, .

London, Eng.

Makers of Pure Malt, Wine and Concentrated Vinegars.
In Bottles and Casks.

Prices and samples on application to

49 King Street West,

CLARK, RAE & CO.,

TORONTO, ONT.

That

XOU May Clark’s Pork and Bea"ns

are always in demand. We sell them

\Bot KnOW the year round.
. Better get in line and order some

—you’ll be glad of it.

The Following Brands
Manufactured by

The American Tobacco Co.

OF CANADA, Limited.

Aresold by all the Leading Wholesale Houses
CUT TOBACCO .
OLD CHUM.

SEAL OF NORTH CAROLINA.

OLD GOLD.
CIGARETTES — =

RICHMOND STRAIGHT CUT.
SWEET CAPORAL.
ATHLETE, DERBY

Toronto Salt Works

TORONTO, ONT.

Write us tor SALT of any kind.
Also SALTPETRE, car lots or less.

The

DAWSON c:"tiniea

FRUIT, PRODUCE AND
COMMISSION MERCHANTS.

Cor. Market and

TORONTO

Colborne Streets,

We make a specialty of handling

Domestic Fruit

Consignments personally and promptly attended to
All Foreign Fruits in season.

FRUIT AUCTION SALES

Write us for particulars of sales. We are making special
efforts to make these sales mutually profitable. They are
held every Wednesday.

McWILLIAM & EVERIST
Wholesale Commission Merchants,

25 and 27 Church St., TORONTO, Can.
Telephone 645.

SELL . . .

GOOD
WILL
SOAP.

357 profit at six for a quarter.

Vanloven & Co,  Napanee, Ont.

Hugh Walker & Son

Consignments carefully handled.

Wholesale Fruit and
Commission Merchants

a— GUELPH, ONT.

Cemias e um——— ey g
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easier, but higher than last year. Nuts are
higher. The arrival of chestnuts shows
that Halloween is near.

Dairy Probpuce—Eggs come to hand
slowly, and hold their price. Best stock is
in demand. Buyers are very careful, and
it is said they need to be. Best butter finds
a ready sale, but as yet the price keeps
low. Itis scarce and advanced values are
looked for. Fair stocks of medium quality
are held. Cheese are rather higher again.
Stocks are light, and a further advance is
expected. Stocks through the Province are
well cleaned up.

SuGcars—The Acadia refinery would have
the field to itself, but for the American,
which continues to arrive freely. Prices
are very low. There is a good sale.

MoLAssEs—Market continues to gain
strength. Quantity of West Indian goods
here is very light and full prices are asked.
New Orleans is being very freely sold.
Prices are held firm. These goods, which
before have been but fairly popular, are
giving splendid satisfaction. There is no
demand for syrup.

Fisu—Dealers cannot fill orders. This
is particularly true in pickled herring, and
at this season the light arrivals interfere very
much, as this is the time of demand. Prices
are quoted higher. In dry cod and pollock
full prices are asked, and the outlook is for
no lower figures. In fionan haddies there
is improved supply and demand. Price is
firm. Boneless fish is active, and for pure
cod full figures are asked. Old smoked
herring are scarce, and while low in price
are rather better than they have been. New

o

fish come in slowly and quite full figures are
obtained. In fresh fish there are better
receipts this week, but there is little
variety. We quote: Large and medium
dry cod, £3.85 to $4; small, $2.50;
pickled shad, $3.50 to §5, as to quality ;
haddies, 4%c. per lb.; smoked herring,
6 to gc.; halibut, 12 to 13c. per lb.;
fresh haddock and cod, 2c.; boneless fish,
4 to s5c.; pollock, $2.15 to $2.25 per
100; pickled herring, $1.85 to $1.90 per
half bbl.; bloaters, 6oc.

FLour, FEED AND MEAL—In flour, the
market is a very firm one. Millers are very
busy and will not shade figures, as they
look for higher values. Feed is still scarce
and high. Oats show a fair sale at even
figures, though market is quite firm. Oat-
meal is 1ather higher. Beans have been
again advanced, and the market still tends
upward. Stock is light. Beans have
changed hands in carlots among wholesale
dealers here this week, showing a profit of
$1.50 over the cost of a few weeks ago.
Cornmeal is firmly held. We quote as fol-
lows: Manitoba flour, 4.50 to $4.70; best
Ontario, $3.85 to $4.00 ; medium, $3.60
to $3.75 ; oatmeal, $#3.80 to $4.00 ;
cornmeal, $2.20 to $2.25; middlings,
$21to $22; oats, 41 to 43c.; hand-picked
beans, $1.25 to #$1.35; prime, $1.15 to
$1.25; yellow-eye beans, §1.g0 to §$2 ;
split peas, $4.10to $4.15 ; round, $3.25 to
#3.40 ; pot barley, $4.10 to $4.15; hay, $#7
to $7.50; timothy seed, American, $1.50.

ST. JOHN NOTES.
In spite of active competition Smith &

—

Tilton, the Maritime agents for Wi isor
salt, report a good demand. Buyers old
that the demand for Windsor requires = 1em
to carry this grade in stock.

Dearboine & Co., the local ageni for
“‘Rising Sun’’ stove polish, are finding | usi-
ness good.

F. P. Reid & Co., Moncton, receiv. { a |

car of choice evaporated apples this v :ek
from W. B. Bayley & Co., Toronto.

Fred H. Tippet, of F. H. Tippet & ' o.,
has placed quite a quantity of seeded ra -ins
in cartons with the wholesale trade here

S. S. Arnold, representing W. G. I :nn
& Co., Hamilton, called on the trade his
week, and, particularly for mustard, re; irts
a good demand.

A. T. Randolph & Sons, Frederic.on,
received this week a car of choice eva .or-
ated apples from the well-known pacier,
R. J. Graham, Belleville.

A. I. Teed & Co., St. Stephen, lave
bought a car of Californian raisins. As far
as THE GROCER can learn, this is the only
straight car to one buyer coming to this
market this season.

D. T. Williamson, representing The
Brantford Starch Co., called on the trade
this week, in company with the local agent,
W. S. Hooper. This is Mr. Williamson's
first visit to our city. He likes it very
much.

New gallon apples are to hand. Nova
Scotian packed fruitis growing in popularity,
Many wholesale dealers are being supplied
by J. G. Rood & Co, Waterville, \.S.

SN

%
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Head Offices :

London and Paris.

Have you

YARDLEY’S

SOAPS axo PERFUMES ?

If not, you should communicate with our newly appointed Agents in Montreal,
who now have a complete range of samples, including our Holiday Novelties
for Xmas trade. Samples and quotations submitted upon application to our
sole Canadian Agents—

secn

GREIG MAN'FG CO.,

YARDLEY & CO., Limited,

»

-

Montreal.
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“Roderick Dhu” ¥
Highland Whisky U

N

“Byrrh”
Appetising and Tonic Wine

Boutelleau Fine Brandies

Corby Canadian Whiskies

Talbot Freres
French Canned Goods and Table
Luxuries

G. W. Dunbar’s Sons
Louisiana Specialties in Preserved
Goods

:
:
:
:
g
;
:
N

4
l

H. J. Heinz Co.
Pickles, Condiments, and Table
Delicacies

HUDON, HEBERT & CIE.

.. AGENTS . . - _Montreal.

s
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One of the most profitable and satisfactory. lines a Grocer or General Store Kee; or
can handle, is

PRATTS POULTRY FOOD

A GUARANTEED EGG PRODUCER.

When eggs are scarce and dear anything thit
will positively increase the supply is a positive bocn
to the store keeper.

To make hens lay at all seasons there is nothing
so sure as PRATTS FOOD.  Its value is backed by
countless testimonials {rom all parts.

PACKAGES RETAIL FOR 10 CTS, 30 CTS,, 75 CTS.

DEALER’S PROFIT IS 50 PER CENT.

PRATTS ANIMAL REGULATOR

FOR HORSES AND CATTLE

is of the greatest value to owners of horses. It is posi-
tively not a medicine, but a purely vegetable preparation
that regulates the entire system, so as to avoid the use of

medicine.
PACKAGES RETAIL AT 30 CTS., 60 CTS,, 90 CTS.

DEALER’S PROFIT IS 50 PER CENT.

Freight is prepaid to points in Ontario, Quebec or Maritime Provinces on lots of TWO cases or over.
Try a case of each. Costs you only $9.60, freight paid. Sells for $14.40. |Is a quick and sure seller.

SEE WHAT THE TRADE THINK OF IT ——w
ofesfesfesfesfostestosfosfostoshosfosfosfosfosfosfosfesie ofrofenfeofeofeofrofrofrofrofrofe.
i RENNIE’S SEEDS.
Mr. ROBERT GREIG, ToroNTO, Sept. 27th, 189g.
City.

DEear Sir :—We can assure you it gives us much pleasure in recommending
Pratts Poultry Food and Pratts Animal Regulator. Our experience in selling
these goods has been most pleasant. The fact is, they are so well thought of
that they sell themselves. We are looking for largely increased sales in Pratts
Foods this coming season, Yours, very truly,

(Signed), WM. RENNIE
R NI N A N NS A A A R A

GENERAL AGENT IN CANADA:

ROBERT GREIG zMines. TORONTO
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Taronto Salt Works

2 » TORONTO
' TABLE and DAIRY SALT

Finc and Coarse Salt, in Barrels and Sacks.
Rock Salt, for stock.

Salt Petre,
Would be glad to give you prices
in carlots erless. . . . . . .
Prompt Shipment.

Joseph Carman

Produce and
Merchandise Broker

MANUFACTURERS’ AGENT.

. . .WinniPEG, Man.

Open for a few more good agencies for wholesale
grocery trade. Correspondence solicited.

WaLL & Guprpy

WHOLESALE

Provision
..Merchants

Importers and Dealers in Foreign and Domestic
Fruits, Fish, Oysters, Game, etc.

OFFICE AND WAREHOUSE :

Sandwich St. W., WINDSOR, ONT.

[. D. BRADSHAW & CO.

Manufacturers of

Chewing Gum, Pop Corn and
Confectionery Specialties.

ALSO

urers of

S 48 to 52 Lombard St.

Wax Paper. ; - TORONTO
THE NORTHERN LIFE

ASSURANCE COMPANY of Canada.

HEAD OFFICE—LONDON, ONT.

i <tablished itself as one of the popular life companies in Canada,
Its cess has surpassed its promoters’ anticipations.

It~ | icies and plans are up-to-date.

It~ ulitions to policy-holders most favorable.

Itw.il pay you to write for particulars.

AUTHORIZED $1,000,000.
SUBSCRIBED 858,350.
PAID UP 208,000.

HON. baviD MILLS, Q.C,,
Ninister of Justice, PRESIDENT.

JOHN MILNE,
MANAGER.

J. S. GRAHAM T. C. GRAHAM

CANADA' PRESERVING CO.

2 and 4 Pine St.,
HAMILTON, ONT,

Manufacturers of.

JAMS, JELLIES,
MARMALADES, and
MINCE MEATS

TELEPHONE 822.

Put up in Gl | a

1 Glass Jars, Tumblers, an
in 7. Ltand 30-1b, Wood Pails

1T our Agent fails to get around in
time, please leave orders at or send
to factory

**GLOBE BRAND "—UNEXCELLED.

L. M. SCHENCK & CO.

Producers and Packers of

High-Class Fruits and Vegetables in Tin.
PEACHES AND TOMATOES

A SPECIALTY.

FACTORY AND OFFICE:
Russell Ave. and Rodman St.,

Standard Manufacturing Co.

MANUFACTURERS OF

TIN CANS

Fruit, Syrup, Baking Powder, Lard, Paint,
Oil, Fish and Lobster Cans, etc.

ST. CATHARINES.

100 FRONT STREET EAST,

TORONTO, ONTARIO.
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Established 1894. Telephone 2491.

EGGS, BUTTER
POULTRY

Our Specialties.

The Leadef Lawn Swind
J, A. MCLEAN Children’s Delight, Satisfying to all, 3

Perfectly Safe, Very Strong, Most
Restful and Invigorating.

ORDER NOW.

The Dowswell Manufacturing Co
e otiuites TorontO- HAMILTON, ONT. gLimlted

DARK DAYS ARE COMING
YOUR STORE IS GLOOMY.

Buy Luxfer Prisms and tempt
new customers in—by making
your store airy, cheerful and YT Ehis SNBE i
BRRORE. . B T i

77 Colborne Street

EATON'S-WITH OLD-FASHIONED GLASS.

LUXFER PRISMS *%.”

Their populanty is due to the economy effected
artificial light.  Dollars and cents do our pleading

WRITE TO

Luxfer Prism Co., Limi:

EATON'S -WITH LUXFER PRISM WINDOWS. 58 Yonge St., TORONTO. ki

{
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A
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CARROW WORKS, NORWICH.

(VIEW OF THE RIVER FRONTAGE.) ¢

The above view is believed to be the most remarkable illustration of the kind yet published. It has beea engraved by half-tone process direct from a series of twenty large photographs, taken to scale and joif
frontage of the famous Carrow Works of Messrs. ]J. & J. Colman, Limited, at Norwich. The entire river frontage of the premises is three-quarters of a mile, and the view comprehen_ds about /two3
this distance, it having been found impossible to include the extensive timber yards, themselves stretching along an unbroken line to the left of a quarter of a mile.

I3

 the river
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By ‘* Pentagon,’” in Grocery, London, England

A TOUR OF COLMAN’'S MUSTARD WORKS.

[ down dazed. I had been to
olman's. I had seen a little of
erything (life being too short to see
the v 7ole). Floor after floor, building after
build.ng, acre after acre, had been traversed
by 1 weary feet. The impression, or
rathe: the resultant of the numerous, almost
endless, impressions left on my mind was
that of immensity. The men, and boys,
and girls by tens, and by hundreds, and by
thousands, the machines without number,
seemed to be continually passing before my
eyes likes a moving photograph (without the
flicker —or rather they seemed to have

r

The Late Mr. J. J. Colman

“0i.e woven into a wonderful pattern
5 Goethe's Earth Spirit might have

through his loom—a pattern in
pldc . yellow, and azure blue, and pearly
hite. of order and industry, ever repeating
t e :r varied.

It not an easy thing to get permission
visi. the huge establishment of Messrs. J.
J. * olman, Limited, but put in possession
o the magic Open Sesame—the one little
word Grocery, to wit—I was received at
Carro.. with the greatest cordiality and
kindness,  Without putting my readers to

iV L pj.,g

the toil of accompanying me in the flesh on
my two days’ walking tour through the
works, I will consider them (whether they
like it or not) to be equipped as I was in
walking boots, a knapsack, weighing about
fifteen pounds and containing provisions for
the way ; and an open mind. I shall insist
upon their. following where ny weary feet
have trod, knowing that, although they may
feel alarmed at the commencement, they
will be amply rewarded before they get to
the end. There is only one condition I
wish to make, namely, that as I shall be
followed in spirit round the works by many

thousands of the readers of Grocery, I
must ask them to be kind enough to keep
their astral bodies from overcrowding the
lifts or getting in the way of the machin-
ery.

Before starting on my tour I paid a visit
to the counting-house and had a pleasant
chat with Mr. Stuart, M.P., one of the
directors at Carrow ; Mr. Chas. F. Burling-
ham, the manager and secretary, ana Mr.
Clowes, the manager of the art department.
Mr. Stuart, after a genialinvitation to lunch,
handed me over to Mr. E. B. Southwell,

the kind and thoughtful assistant manager,
and we set out in real earnest.

To gain some idea of what was ahead, I
studied an exact model of the works made
to scale for the Victoria Era Exhibition.
The model, which has a big room all to
itself, occupies an area nearly large enough
to build a cottage on, and contains nearly
7,000 windows ! By the side is a model to
the same scaie of Stoke Mills, about four
miles from Norwich, where the manufacture
was commenced in 1811, and where it was
situated when the Queen came to the throne.
The contrast between the windmill with its

The Founder of the Firm.
(Lhoto. by Elitot & Fry.) MR. JEREMIAH CoLMAN, of Stoke Holy Cross.

(From an oil painting.)

outbuildings and the present thirty-two acres
of well-appointed steam factories offer much
food for reflection. It is interesting to note
that the manufacture was commenced by a
Jeremiah Colman at the date mentioned ;
Jeremiah, by the way, being a very usual
pricnomen in the Colman family, for dur-
ing eight generations the name Jeremiah
appears. Mr. Jeremiah of Stoke fame,
whose portrait will be found printed on this
page, being childless, took his three
nephews into partnership, and it is their
descendants who constitute the members of
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The Main Entrance to Carrow Works.

the_present company. The late Mr. J. J.
Colman was the son of one of the trio, and
his father was one of the famous eleven of
cricketing brothers who issued open chal-
lenge to any other team of eleven brothers
in the kingdom, and contested innings on
more than one occasion.

Leaving the model room, we make a
move to the mustard mills, a gigantic build-

“ing of I don’t know what area or how many

floors. On entering, the first thing one
notices is a peculiar pungent aromatic
smell, not by any means unpleasant,

although it does rather bring up visions of
mustard poultices. A lift takes us to the
top of the building and we are brought face
to face with the raw material, mustard seed,
which, howcver, is far from being raw, as
it has been carefully cleaned and dried for
many hours on a kiln. Instead of there
being only one mustard and Colman its
profit, or rather the other way, we find that
there are two mustards—white, and black
or brown—which are quite distinct. As
might be expected, it is the black seed
which contains the devil, and which is
therefore appreciated by beef-eating human-
ity. The white, however, is valued for a
certain flavor and other properties, so that
a mixture of white and black “mustard is
always employed in practice, especially as
the black mustard alone would be too hot
for most people’s palates. The price of the
black mustard seed is o the average higher
than that of white, whilst the percentage of
flour which it yields is smaller. The fact of
mustard being genuine is no sufficient guar
antee of quality and strength, for the cheaper
flour of white seed might unduly prepon-
derate. Further, it is possible to leave in the
mustard a considerable percentage of the
husk of white seed ; and still the mustard
is genuine mustard, though by no means

the best. The moral of all this is that the
name of the manufacturer upon the label is
the only guarantee of quality which the
grocer and the public can _dePend upon.

Y

A Colman Motor Van.

At the top of the mustard mill the seed is
put into a hopper, whence pipes radiate to
the rollers, each pipe supplying two pairs of
rollers with seed. The seed, by the way,

1
Hy i GG

Yy

is ground separately, the mixture of v iite
and brown mustard taking place at he
later stage.

I may remark here confidentially at
beforeI left London the editor had impre ed
upon me the necessity of bringing | ck
important facts as to the number of g1 i1s
of mustard seed that would fill the dom:« of
St. Paul’s, the number of squares of ! ue
that would go around the world if pla =4
side by side, etc. He pointed out that t} se
things were all the go now in fashion: le
literature, and that my interview would e
worthless without them. Consequentl |
was all prepared to make my calculaticns
at a moment’s notice. To my horir
before I could begin I was pushed intc a
lift and ejected on to another floor.

Here I saw the mustard meal that had
just come from the rollers, and the massive
pounders with which it is subsequently
treated. Another quick change into the lift
and out again, and I saw the meal from
which all the coarser particles of bran had
been separated by machinery. I was now
in a large room, which must have been
somewhere near the ground floor—I never
was quite sure how many floors we were
away from the ground in these immense
buildings—and all around the sides under-
neath the windows were men with small
sieves separating the finer particles of bran
from the mustard flour. The sieves were
made of very fine silk cloth, similar to the
bolting cloth of the flour mills, having 174
strands to the inch, or 30,376 meshes to the
square inch.

I thought this a good opportunity for
renewing calculations, but my guide looked
at me suspiciously and carried me off to
another floor. '

‘“ Here, you see,”’ said my guide, ‘* we
have got to the bottom of everything. This
is where we treat the bran. To insure
uniformity of color in the cake we mix the
bran from the white and the brown secds
under these edge-runners. If we didn't lo

Bl S

:
g
;
{

One o'Clock near the Great Gate.




CANADIAN GROCER

of v .ite
€ at ‘he

la“y 1at
impre ed
ing | ck
of gr ins
dom: of
s of | ue
if pla =d
that th. se
shion: e
would he
quentl: |
lculations
y horror,
ed intoc a

that had
€ massive
sequently
nto the lift
neal fromn
bran had
was now
ave been
—I never
we were
immense
es under-
jith small
s of bran
2ves were
ar to the
wving 174
hes to the

tunity for
de looked
me off to

ide, * we
ng.  This
[0 insure
- mix the
wn secds
didn't lo

o 3 F L REIRS Bvtwers - '

V7 //?7; port faudtricd,
g5 i p/ffww‘)

/MIM

3 Ly AR

THE FOUR DIRECTORS.
Mr. Frederick E. Colman. Mr. Russell J. Colman.
Mr. Jeremiah Colman Mr. James Stuart, M.P.
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I was told that at present it was usec for
fertilizing vines and feeding wireworm, for
this pest prefers the cake to the root, w ich
it would, for want of more attractive f g,
attack. Probably it could be used . 2
cattle food if dealt with in a special man o,
The oil itself is placed in tubs to allow he
refuse matter or ‘‘foots’’ to deposit, = er . P
which it is, if required, refined. 18

building in which this work is carried o: is

fireproof and painted with asbestos pain!

Having seen the treatment of the seed ve
returned to the flour, and were shot out of
the lift on to yet another floor, where I < w
sack upon sack of mustard flour piled up at
the sides and rows of tubs down the mid:ile
containing weighed quantities of the flour,

Mustard SHting: Rooms. brown and white, ready for mixing to foim
that (the cake would be streaky and un- dog biscuit, was taken out and handed to the different qualities required by thegrocer.
sightly. Then the bran is placed in steam- me. From here I followed my guide into
jacketed cylinders, and afterwards put in On the way back to the lift we passed the laboratory, where I disburdened my
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COLMAN MUSTARD TRAINS. mj

This remarkable photograph illustrates three long trains on the Great Eastern Railway laden with Colman’s Mustard. lig

ev

bags and squeezed by hydraulic pressure to  through stacks and stacks of cake, and in mind of a question which had long been =
express the oil. Come and see!”’ reply to my query as to what became of it, agitating it. e .‘)C ap
I followed him across the cement floor to ;i{.’\ LU “5 : m
where batteries of hydraulic presses were = pa

standing. Some half-dozen bags filled with
bran were placed between two iron plates
and then put in the press, and the hydraulic
power was turned on. The plunger gave a
little upward jerk ard then began to rise
slowly.

‘“ What is the pressure ? '’ 1 asked.

‘“ A ton and a-half to the square inch,”
replied Mr. Southwell.

This meant a pressure of about 225
atmospheres, or as if the bran had a column
of water twice the height of Snowdon lying
on the top of it, and I watched with renewed
interest. Presently out poured the greenish
brown oil around the edges of the press, the
power was cut off, the ram descends, the
press released, and the cake, as hard as a

Mustard Oil Presses.
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“ How much seed do you think you ‘get
through in the course of a week ?'’ I asked.
“ Five hundred tons? A thousand tons ?
Because, supposing it is a thousand tons
and a ton occupies thirty cubic feet, and a
cubic foot contains six million nine hundred
and twenty-four thousand two hundred and
one mustard seeds, which must be the case
as near as I can calculate, then the quantity
of mustard seed used by Messrs. J. & ]J.
Colman in the course of a week must be
sufficient to reach from the earth to the
moon, twice round the great nebula in
Orion, and three hundred and forty-two
million miles —"’

Just as I was feeling really pleased with
myself at having nearly accomplished a
lightning calculation, which would astonish
even the edifor of Harmsworth's, I felt my-
self seized from behind and something wet
applied to the back of my neck. In a

moment burning sensations radiated to all

paits of my anatomy. [ screamed for

The Saw Mill.

Fire Brigade at Work on the River.

ation streamed from my, nose, the heat
suddenly ceased and my guide asked kindly,
‘“ Do youfeel better now ? "’

NJJ 1v l899
[’murmured my thanks and he went on,
** That was one of our sinapisms. They
are very useful in cases of emergency,
because they act at once.
noticed it ?"’

Perhaps you

“1did, I did,”’ groanedI in reply.

‘“You cannot bear them on the back of
the neck for more than a minute. That
one was only left on for fifty seconds, but if
you would like to try another? "’

I fell on my knees on the stone floor, and
my guide relented.

*“ We supply a great many of these to the
Navy,"’ continued Mr. Southwell. ¢ Our
sinapisms have a linen protection so that
only the oil acts on the skin through the
linen. The essential oil of mustard itself is
very powerful, and will raise a blister on
the skin almostimmediately. The ordinary
or fixed oil of mustard is employed as a cure
for rheumatism, and at one time we used to
give it away to suffering applicants ; but
the fact was published in Truth, and we
were so inundated with inquiries that we

mercy, but nobody took any notice, and
Mr. Southwell stood by with his watch in
one hand and feeling my pulse with the

Box Nailing Machines.

had to desist, and weZnow sell a specially
prepared oil to the grocer and druggist.

other, his face weaiing a look of solicitude.
At last when I bhad tied myself into
several knots in my agony and the perspir-

‘ Now, in regard to the flour. You know
i 09

that thelbrown! flour contains a substance
called_myronate of potash and’ a_ferment
known as myrosin. This myrosin converts
the myronate into volatile mustard oil. To
check the tendency to ferment before it is
required for use, we add a small quantity
of wheaten flour, though our friends can buy
the genuine article should they choose to do
so. Another thing I would ask you to make
a note of is that the better the quality of the
mustard, the more likely is it to ferment, so
that when a mustard quickly assumes a
brown color on the top, it is the sure sign
of a high quality mustard instead of the
reverse.’’

As we were passing on our way to the tin
workshop I could not help noticing again
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and again the wonderful cleanliness pre-
served everywhere. 1 consider these works |
the cleanest and tidiest I have ever visited.

There was another thing that I noticed ; |
and had occasion subsequently to notice
once or twice in other departments. Although |
the tour constituted a connected and |
thoroughly intelligible course of instruction |
in the art of mustard making, I did not see
all, and I left the mustard mill with a shrewd
suspicion that had certain doors been opened
I should have learnt more—and perhaps too
much—of the secret of Messrs. Colman’:
inimitable manufacture, a suspicion con
firmed by the answering smile of my con
ductor when I ventured a look of inquiry.

So far everything had been quiet and
comparatively noiseless ; but now we entered
into what seemed to be a select corner of
Pandemonium. Here in the tin shop were which to admire most—the ingenuity of the The next section of the tour consisted in =
boys by the hundred and machines as machinery or the rate at which the boys visit to the packing-rooms, and on the wa
many, all in furious motion. Here strips worked it. In another part of the room I my guide informed me that the first ship
of tin were converted in a second into the saw the handsomely decorated tins put ment of mustard (Colman'’s, of course!) to

Weighing out Self-rising Flour.

Card-board Box-making.

bottoms, lids, and bodies of tin boxes, each together. ~These require more care, and Dawson City, Klondike, took place earl;
machine, of course, only doing one part. the machines were worked by men. The last autumn. Thereby hangs a tale, o
Then, like a conjuring trick, other machines whole thing; in fact the whole works, rather, a remarkable poster, which every
put the parts together. I did not know reminded me much of Woolwich Arsenal. body knows and has smiled over.

In the packing-rooms was an army of suci
nice little boys in squads of three—de:
little souls — like the singing boys in th
Jackdaw of Rheims. Each set of three ha
a chest of mustard, a pair of scales, a scoo
and a rammer. One little lad scooped 1
the mustard and filled the scale, the secon
emptied it into a tin, and the third presse k|
it home with his rammer. All these lad 7
had a curious rhythmical swing, which, Mi
Southwell told me, always characterized th
mustard boys. The square tin with tl
yellow label filled the room. The be
mustard is always packed in square tin
the round or oval tins being only used f
lower qualities.

A Mt arssscs somtsmarmmsatrn o

From here we marched on to anoth ¢
large room where winsome lassies we ¢

Packing Mustard in Decorated Tins.
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The Cooperage —Making Casks for Mustard.

weighing the mustard and putting it into
tins in the same way as the boys. Here we
were dealing with the well-known penny tins,
and I was moved to ask if the penny tin
really pays.

“Yes,”' replied my guide, ‘‘the penny

. tard at a time! Some were labeled witlr
the names of places in Africa and others

tin pays—everybody. The penny pays the |

farmer who grows the seed, the railway
company, the cost of manufacture, making
the tin, printing the label, weighing, filling.

despatching, the wholesaler's profit, the
grocer’s profit, and everybody is satisfied—
including the consumer, who gets a supply
of excellent mustard for his humble penny.”’

It was curious to notice that the girls at
their work had just the same rhythmical

swing as the boys. As we passed to the “

next department I asked how long it gener-
ally took to execute orders.

‘“As a rule,”’ was the reply, ‘‘they are

executed the same day that they are |

received.”’

iext in order I was shown the air and
w.ler-tight tanks holding four hundred gal-
loi 5 each, in which the mustard is exported.
Ju-t fancy four hundred gallons of mus-

for Australia,

noticed was for California.

Peru indeed !

they got to their destinations and were
emptied of their contents, were frequently
used for storing water, so that, as they car-
ried Colman’s name, they continued to be
both useful and beautiful, being an excellent
advertisement for the company all over the
world.

Such strange uses these empty tins and
packing cases are put to in some parts of
the globe ! The casual sight, for instance,
of a case with some stencilled words upon
it, as we passed through one of the depart-
ments, brought a smile of amused recollec-
tion to Mr. Southwell's face, and led to a
hearty laugh on my own part when he
repeated this capital little yarn. It appeared
that a missionary recently lecturing in the
Provinces upon his work among the natives
in South Africa, stated that on one occasion
he officiated at the funeral of a white settler.
In a country where wood was scarce the
sorrowing relatives had utilized the discarded

The Engineers’ Shop.

whilst one [ particularly
From China to
These tanks, I learnt, when

Wherries unloading Timber.

boards of packing cases wherewith to make
the coffin. The reverend lecturer said he
found it hard to do justice to the solemnity
of the occasion, seeing that the coffin-lid
had been made of one of Colman’s mustard
cases and bore these words: *‘ This side
up. Stow away from boiler.”’ It is, per-
haps, needless to say that these special
instructions were printed upon the cases at
Carrow Works solely for the benefit of the
shipper and to insuge-the mustard reaching
its destination in good condition.

Colman’s mustard is supplied in huge
quantity to the Royal Navy. Repoit has it
that during the recent mobilization the
Admiralty would not risk sending the ships
to sea without their supply of Colman’s.
It is even rumored (and nobody at the
works denied it, so it must be true) that the
ordnance department began to fill the shells
with Colman’s mustard, and the knowledge

AERE SRS SN
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of this fact abroad contributed largely to
the peaceful settlement of the Fashoda diffi-
culty. Whether this thing be true or no,
certain it is that Colman’s mustard was
sent up in quantity to the Malakand Field
Force, and no doubt contributed largely to
the fiery valor of the attack on the Dargai
Heights. It is also interesting to note that the
United States army use the same delectable

commodity regularly, and the lines of march
are always strewn with empty tins.

=It is a curious circumstance, when one
comes to think of it, that so many of the
public appear to think that the uses of
mustard in gastronomy are confined to beef,
with an occasional dash of it, perhaps, in
the salad. But, as a matter of fact, mutton
and other meats are distinctly improved by

The staves are planed and cut by machin-
ery, and the delightful smell of oak shav-
ings pervades the whole place. By the way,
the very finest grade of Yarmouth bloaters—
real Yarmouth bloaters—reserved exclus-
ively for the use of crowned heads and
Members of the Privy Council, are cured
with these identical shavings.

¥ When the staves have been madepliable

MOV (i 1RGC
W AN ‘(JJ*

One of the Tin Working Shops.

by heating, they are put into iron frames
roughly the shape of the casks, and squeezed
into shape by hydraulic pressure. One
squeeze at one end and a second at the
other, and the thing is done in a moment. A
top and bottom of tin are inserted, the hoops
are put on and the keg is complete. More
conjuring tricks !

Ring down the curtain, turn off the yellow

a flavoring of mustard, so is cheese ; and,
what is perhaps hardly known to anybody,
herrings become a new fish by its friendly
aid. But I am digressing again.

There was yet another wonder to be seen
in connection with the mustard department,
namely, the steam cooperage, where they
turn rough staves into casks while you wait.

““This,”” said Mr. Southwell, *‘is th
Blue Mill.”

Scarcely had he spoken, when, fro
some nook or cranny or trap-door, appeare:
a fearsome man with beard of blue, and i
his hand a lethal weapon, too.

‘¢ Bluebeard himself !’’ I muttered, anc
turned to flee to the solitary policeman I had
seen guarding the entrance gate. But my

guide took me gently by the arm, and sooth
ing me gently, said : ‘*Fear nothing. Fatima
and Sister Anne are safe upstairs with the
other girls, and the police take care that
there are no skeletons in the cupboards.”’

I breathed again, and accompanied him
into the office.  Taking down several
samples from the shelves over his desk, Mr.
Southwell went on to explain that the

Starch Packing in Card-board Boxes.

limelight, please, and turn on the blue—not
the pale blue where the heroine meets her
lover by moonlight alone, but the deep blue
of the wizard's cavern, the blue of gnome-
land, where the wicked fairies in the panto-
mime arrange to send the princess to sleep
for 100 years—and ring the curtain up on
the Second Act.

original ‘‘ Laundry Blue'’ was indigo ; that
this had, during the past 25 years, been
eclipsed by ultramarine. Indigo is a
definite vegetable substance, and is, in many

respects, the best material for laundry
purposes. It is soluble, and that goes for
much. Ultramarine, on the other hand, is

an artificial mineral coloring matter, and its
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.Jue for laundry purposes depends almost

. atirely upon two factors—shade of color |

.d fineness of the particles. Unless
neness exists, the blue rapidly deposits,

.using the spotting or flecking of linen so .‘

bjectionable to the laundress. As in

justard, the word ‘' pure’’ conveys no |

~uarantee of quality, for you may have one
.Itramarine worth four or five times as much

5 another, yet both are genuine. [ was |
-hown samples of pure ultramarine ranging |

from £18 to as much as /8o per ton.
\gain, the name of the manufacturer is the
only guarantee that it is safe to accept.
_olman’s No. 1 Azure Blue (ultramatine) is
used in in Her Majesty’s laundry.

The process of manufacture is as follows :
I'he Indigo, or Thumb Blue, is weighed out
and moulded into the well-known shape by
girls, with their fingers. It is allowed to
dry in cool rooms, after which it is polished
and is ready for the market. In the manu-
facture of light blue, the ultramarine, after
being ground very fine by edge-runners, or

Making up Packets of Blue.

‘“ You see the words on this label,’’ casu-
ally remarked Mr. Southwell, pointing to
one with the familiar legend that the blue
was intended for the use of both laundresses
and families. ‘*Well an order from the
Gold g\oas; addresseql‘tﬁ ‘Messrs. Laun-

An Ingenious Blue Wrapping Machine.

what the uninitiated would call a mortar
mill, is handed over to boys, who work in
gangs similar to the mustard boys. One
boy weighs out the blue, a second scrapes it
into molds on a revolving iron table, where_it
is subjected during part of the revolution to
hydraulic pressure, which makes the squares
r cubes. From here, the blue is taken to
ihe drying-room, and then wrapped by girls
r fed into a most ingenious wrapping
mnachine. It is only necessary to feed the
nachine with blue and with wrappers, and
he squares come out at the other end all
ieatly encased in the paper wrapping. The
-rapped squares are then done up into

Ib., %4 -1b.and ¥ -lb. packets, and labeled.

olman’s, by the way, were the first to use |

nachinery for wrapping the blue. There is

iten a good deal of * rush’’ work in this |

epartment, and, as the Factory Act renders
ne employment of girls on overtime out of
he question, it has been found necessary to
atroduce machineryjupon_which to rely in
:mes of need,

dresses and Families, Cannon street, l.on-
don,’ found us!'’”’

The effect of the blue mills or the ¢* blue-
chamber’’ is most curious, especially after a
morning spent in mustard land. The color
seems to come out and hit you wherever
you look, and you begin to understand what

a very painful disease ‘*the blues ' must be.
[t is not recorded, however, that the workers
are particularly anxious to drown their
sorrows in the flowing bowl.

From the blue mill a sudden change of
scene brought me into the kitchen, where 1
saw enough Norfolk dumplings, and beef
and plum pudding, and other good things
to feed an army corps. Everything was
spotlessly clean and so nice and wholesome,
and the samples I tasted were so particu
larly excellent that I felt that [ had gone
far enough, and could now come to an
anchor. And then the prices! [ wish
some nice kind people like Messrs. J. & J.
Colman would settle in my neighborhood
and supply such provender at even double
the prices. The following bill of fare will
show you how the thing is done at Carrow,
and, needless to say, the hands avail them-
selves of the privilege in great numbers,
and the kitchen is run at a loss :

Monday. Stew, with dumpling and
vegetables, 2d.; or dumpling and gravy,
id.

Tuesday. Fried fish, 2d.

Wednesday. ¥ 1b. roast meat, with
dumpling, gravy and vegetables, 4d.; slice
of plum pudding, 1d.

Thursday. Stew, with dumpling and

One of the Starch Scraping Floors.
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vegetables, 2d.; or dumpling and gravy,
1d.

Friday. Pint of soup, 1d.

Every day. Slice of cold beef, 1d.;
coffee, tea and cocoa, }d. a half pint.

Ring up the curtain again please. Away
with the gloom of the blue hobgoblin land.
Turn on the limelight pure, brilliant silvery
white, for we are among the good fairies

now. Hundreds of pretty girls running to
and fro in bright, many-colored head-
dresses, whilst the fine dust of the rice

starch clouds the air and falls lightly on

everything. This is the starch-packing
department. Bright eyes, rosy cheeks,
merry faces flitting here and there and

everywhere.

««What kind of starch do you pack
here 7'’ I asked.

“« Rice, pure rice,’”’ was the answer. ‘‘I
am sorry indisposition confines Mr. Joshua
Womersley, our starch manufacturer, to his

home, otherwise you would have had an

" opportunity of obtaining from him all infor-

mation relating to the introduction of rice
starch into Iingland, as he was the patentee
of the process under which the manufacture
of rice starch has been, and now is, carried
on at these works.* Some foreign makers
mix maize with their starch, and even adul-
terate with barytes, but we use nothing but
rice:"’ :

«« What strikes me most about this depart-
ment,’’ I observed, as we reached the other
end of the room (if you can call it a room,
for it seemed as large as a concert hall), ‘‘is
the wonderfully healthy look of these girls.
I never saw such fresh-looking girls. Where
do you get them all from ?"’

¢« Oh, there is no secret about it. The
very air is nourishing. The most ana:mic girl
gets plump and rosy after she has been here

We regret that, since this article was written, Mr.
Womersley, who was an alderman ofsthe 'city of Nor-
wich, has passed away.

a month or two,”’ replied my conductor.

I reflected that starch would be quite
harmless in the mouth, as it would dissolve
very readily, and, acted upon by the acids
of the mouth, would be converted, as every
chemist knows, straight into sugar.

From the starch floor, where the crystals
were being packed into 1-lb., 24-1b., ¥ -lb.
and penny-boxes by the million, we entered

NOV 10 1898

Interior of Starch House.

another huge room where there were girls
again by the score, all making cardboard
boxes. It was really wonderful to see how
neatly and deftly the thing was done. The
boxes were strong ones too, for they were
made with a thick piece of cardboard as a
framework, so that the top and bottom were
the same size and met exactly. Conse-
quently the boxes pack excellently, and the
contents do not leak out. The boxes are
fixed together with a special kind of paste

or glue manufactured on the premises nd
sold by its manufacturers under the nam of
““Vego"’ glue.

Everywhere in the box-floor and in
adjacent rooms were boxes by millions. |
hardly realized it until Mr. Southwell shov. -
me that in a space which I should h:ve
estimated to hold 10,000 at the outside th. re
were no less than 150,000.

In another moment I saw more packing,
more girls as busy as the bees in a hive,
filling the boxes I had just seen in process
of manuacture.

*“ These boxes are a new line, are they
not?’’ I inquired.

* Comparatively,’’ replied my conductor.
‘ The boxes are replacing the paper pack-
ages of loose starch. It costs us a good
deal more to send it out in these boxes than
in 4-lb. papers, and our profit is smaller,

The Stables.

1899 “ |

The Paper Mill.
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i ough we charge a somewhat higher price,
{ then we are sure people get our starch
ren they ask for it, of which we could not
always certain when the starch was sent
it in 4-1b. papers and retailed in small
wcels.”’

Having reached the ground-level again,

boxes. Each nailing machine had a boy
at the top to feed in the nails, and a boy at
the bottom to feed in the wood, and the
material traveled through the shop almost
as fast as I could walk, going in wood at
one end and coming out as printed boxes at
the other.

The Kindergarten Class.

we meet a hale and hearty old man coming
towards us.

‘Ah, Mr. Dye,”" exclaimed my conduc-
tor, ‘“tell this gentleman when you came
into the works."’

““Well,"’ said the old fellow, thoughtfully,
‘I can’t tell you exactly what year it was,
but I came in when I was fourteen, and
that was at Stoke Mills, before Carrow was
built, and I am 85 next birthday. But I
wasn't in the works quite all the time,

hecause I had fever once and then was |

away traveling for a bit, but I know it was
uly, '48, when I came back.’’

I found out by inquiry that if there is one
hing Messrs. Colman do not do, it is to
rind all they can out of their hands when

they are young and then let them drift into
the workhouse in premature old age. There
s even an old boy still acting as foreman of
he starch house, who has seen longer ser-
ice than Mr. Dye, and actually counts his
reriod of continuous work for the firm at
ixty-seven years! A photograph taken
ast year of the old Stoke hands showed
hat nearly seventy preferred continued work
) retirement, whose service ranged from
ixty seven years to not less than forty five.
he united service of these old veterans to
lieir employers was over 3,400 years. Men

i0 not grow prematurely old at the Carrow
Vorks.

Then I was laken to see the packing-
ases made, the wood being all cut up,
'aned, and sawn by machinery, printed,
ailed together by ingenious machines into

Passing through what had once been a
forest of trees and was now a forest of boxes,
I came to a block of boilers which were fed
largely by the waste from the wood shops,
conveyed down to them automatically. This
was getting towards perpetual motion with a
vengeance.

Then I went through stores and stores
and stores of iron, nails, coal, tin, twine,

| machinery,

By the way, in one of the oldest books
ever printed, a Gutenberg bible, sold the
other day for /2,950, every page has a
water-mark of the bull's head. Was this
prophetic? The bull's head is known all
over the world from pole to pole, and
together with the company’'s numerous
popular labels, is protected in every dis-
covered country. One of the most recent
was Japan. Spurious ‘ Colman's’’ was
once found in Corea.

Then I saw more buildings and more
and more piles and piles of
goods until my brain whirled and my reason
was reft from me, and | was handed over
limp and helpless to the custody of Mr.
Durndall, the head of the works' fire
brigade and police forceand the ambulance,
who, when I was a little revived, told me
many interesting things.

‘“ The Fire Brigade,”' said Mr. Durn-
dall, ‘“ was started soon after the fire we
had here in '81, when half a million tins
were destroyed. The brigade now consists
of four paid firemen and six policemen, who
are trained as firemen, and act as such if
occasion arises. There are twenty-three
fire-alarms in different parts of the works,
two manuals, a steam engine capable of
throwing six hundred gallons a minute, a
4o ft. extension ladder, and no less than
7,330 ft. of hose altogether in different parts
of the works. We can have the men out
in one and a-half to two minutes for a fire
inside the works, and in four to five minutes
for a fire outside the works, all ready to
start with a horse manual. We keep the

. One of the Three Schoolhouses.

timber yards by the acre, more stores, more
buildings, to the printing department, where
the labels, posters, billheads, lithographic
and printing work is done. Not only that,
but where many of the designs are made
and transferred to the stone.

steamer on the other side of the river close
to a float propelled by hydraulic power, and
we can take the engine out of the station
and put it on the river for a fire on the front
in less than three minutes.”” 1 was subse-
quently informed that the annual cost of
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the fire and police service, irrespective of
fire insurance, was over £2,000.

This ended the day’s work, and free
from the fear of surreptitious sinapisms I
lay awake at night working out the most
stupendous calculations. Given the total
area of the floors at Carrow Works, and
assuming the floors to be ten feet high,
what, I asked myself, would be the cubic
contents of the buildings, and the answers
were :—1,082, 144 square feet area of floors;
10,082,144 cubic feet contents of buildings.
There being over one million square feet of
floors and over ten millions of cubic feet
contained in the buildings, it was easy to
convert these figures into 10,000 bachelors’
dwelling-rooms of hygienic dimensions, or
into 1,667 six-roomed suburban residences
suitable for families. These residences
would cover an area of nine acres, with a
proper provision according to the spirit of
the times of about sixteen acres of open
spaces for the health and recreation of the
inhabitants. The aspect of rest suggested
by the last computation is, however, singu-
larly absent at the present time, and the
repairing and extending of the works
constantly finds employment for nearly two
hundred workers in the building trades.

In the morning I was up betimes, ran
the gauntlets of the police, and arrived at
the works in heavy marching order. Mr.
Southwell again took possession of me and
walked me off to see the cornflour, which,
instead of being made from maize, is pro-
duced fromrice. This may not mean much
to the average reader, but to the invalid it
does. The starch granule of rice is much
smaller than that of maize and can be more
readily digested in consequence. There
were the same industry and movement and
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Japanese Certificate to Colman’s.

bewildering buildings and tons of material
and the same absclute cleanliness that I had
seen the day before.

Then I was initiated into the mysteries of
¢ Self Rising Flour.”” . This again contains
no maize—nothing but pure wheat flourand
the pure chemicals necessary to produce
the carbonic acid gas which raises the
dough. Several authorities, notably the
Birmingham Town Council, are devoting
their attention to the subject of the wicked
adulteration of self-rising flour with maize

flour, and it is useful to know of a brand
that can really be depended upon, and that
cannot bring the grocer within the clutches
of the law. Colman’s Self-rising Flour is
beyond suspicion—it is the very best which
can be manufactured.

Then the steam fire engine was got on to
the float for my benefit and I began to
realize what a highly important person the

the enormous scale on which Messrs. ]. &
J. Colman work.

Even the three-quarters of 2 mile of e
firm’'s river frontage—lined all the way v h
huge buildings, and illustrated in our uni( e
plate—failed to impress me so much, p -
haps because it was impossible to see ali it
once. -

Two years ago the old firm, for fam 'y

Onelof the Kitchens —Norfolk Dumplings to the fore.

representative of Grocery must be to set all
these mail clad firemen in motion. The
effect of the steamer on the float throwing
its 600 gallons a minute on to the buildings
and a certain proportion on to the repre-
sentative of Grocery, who photographed the
scene, was really very fine.

After this I was shown all the ingenious
telegraphic and telephonic communications
for alarming the fire stations and recording
the visits of the watchmen to the different
floors.

The ambulance department is attached to
the fire brigade and whilst I was there a boy
was brought in whose eye had been
damaged. The eye was dressed scien-
tifically and the boy sent off to the hospital.

In addition to the ambulance, therc is a
well-arranged dispensary, at which each
morning the medical officerisin attendance.
This dispensary is made up of two rooms,
one for men and one for women, a con-
sulting-room and a dispensing-room. Here
any of the workpeople requiring medical aid
or assistance are free to go. The whole of
the expense, together with the medical
officer’s and the dispenser's salary, are
defrayed by the company. Leaving the
dispensary, I passed through the fine stables,
filled with sturdy shire horses; and on to
the paper mill, where all the waste of the
huge works is turned to fresh account, and
where two machines are kept going mainly
to supply the wants of the Carrow establish-
ment. Next I went over the machine-shops,
where no less than eighty men are employed
repairing the machinery in the works
and making new machines. The fire
brigade with its alarms and hundreds of
feet of hose, and this machine-shop, with so
many skilled men —which was quite a
works in itself — impressed on my
imagination perhaps more than anything
else the immensity of the whole affair and

reasons, was converted into a limited com
pany, but its shares were not offered for
public subscription.

The farmess, by the way, place such trust
in Messrs. Cofman that many send their
seed, which is mostly grown in the East
Coast districts, direct to Carrow, leaving 1t
to the Company to put their own price upon
it—a remarkable evidence of the confidence
felt in their integrity ; and I may mention
here that I was once told that such was the
confidence of a certain South American
Government in the probity of Messrs.
Colman that their packages were accepted
without the usual Customs examination
Such facts speak volumes.

Of the schools, not only for children, but
for men and for women, and the technical
classes, and the clubs and the savings bank,
and the lending libraries and reading-rooms,
and all the social organizations of the firm
for the benefit of the employes, and of the
splendid trust of /2,000 a year left by the
late Mr. J. J. Colman for the benefit of the
workers who had helped to make the
fortunes of his house, with the express
stipulation that it wasin no way to relieve
the Company of its responsibilities to the
staff, I could write pages, but space is denied
me. Suffice it to say that all the time |
was in Norwich, and I had chats with
people of all class of society, the mention of
the name of Colman always elicited kind
words and appreciative references. I never
heard a grumble.

As I left the works the hands were just
leaving too. Out they poured in hundreds
and thousands—yes, literally thousands, for
there are getting on for three thousand at
Carrow—like smoke from a factory chimney,
choking the wide gateway and filling the
wide street in long vistas twenty abreast.
My wonder and bewilderment were com-
plete.

f
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mention the undertaking. A low price will often
was the effect a single sale, but good-bye to a second

merican purchase unless the quality suits to a dot.

Messrs. No one has ever questioned the high
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\ccepted Ouallty Counts quality of Tillson's Pan-Dried Rolled Oats
ination (their cleanliness, tlavor, freedom from
hulls), but that has not prevented us from

ren, but trying to improve even upon our best etforts
echnical i of the past.

Es"l:::,k' We have had the “cowage of our convictions''— we've installed new, unique machinery, the like
o S 3 1 g 3 3 1 . a3 a
¢ s of which cannot be found in another Oat Mill in all Canada. If there is a giocer anywhere who does
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d of the
by the
t of the
ke the

Xpress ® ’ .
e Tillson’s Pan-Dricd
i Oat Meal and Split Peas.

't:m‘;th : : Capacity, 800 barrels daily. ROllCd Oats-
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e just THE TILLSON CO., Limited, Tilsonburg, Ont.
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not earnestly believe that ** quality counts’' in the rich, nutty flavor, the freedam from hulls, the absolute
cleanliness and the uniformity of the grade of Tillson's Pan Dried Rolled Oats we would like to send that
grocer samples for comparison. The grocer who depends on quality builds business on a strong foundation.
He wins trade and keeps it when he sells
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WALL PAPER FOR GROCERS.

N another page you will read the
O advertisement of M. Staunton &

Co., manufacturers of wall paper,
and also are shown in this issue a couple of
the most popular designs in the next sea-
son’s line. This firm have brought the
manufacture of domestic wall papers to a
high point in the development of artistic
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No. 1287.

TWO OF M. STAUNTON & C0.’S NEW DESIGNS FOR 1900.

designs and beautiful color effects, and with
it all they have not forgotten practicability
and salability in a single sample shown.
Everything is in the best of taste, made
with the idea of being a popular, quick
seller at a low profit tothe trade. This firm
ask you to see this line, and offer to send a
complete set of samples to you, or, if you
would prefer placing your order with a

No. 1285.

representative of this house direct, go <o far
as to offer to send a traveler to oy,
Readers of THE GROCER will be only cop.
sulting their own interests in getting into
communication with M. Staurton & <o,
Toronto, if wall papers are under consiler-
ation at all.

UNIQUE CROCKERY BUSINESS.

The crockery business carried on by E,
W. Klotz, 24 and 26 Wellington siieet
west, Toronto, is uniquein Canada. Be-ides
doing a large importing agency business in
German and Austrian crockery, he acts as
representative of English and American
houses.

Thus, without keeping further stocks than
a full line of samples he is enabled to do a
large business in almost every class of
crockery and glassware. The expense
saved by not carrying stocks, Mr. Kiotz,
claims. makes his method of taking oiders
much more economical than the regular
way. To those in a position to anticipate
their wants, and whose business require-
ments are such that they can place import
orders, this method of dealing is especially
advantageous.

The English house Mr. Klotz represents
caters particularly to Canadian and United
States trade. Tre quality of both table and
toilet ware made by this house 1s of the
highest. It possesses a perfect finish, sois
entirely fiee from liability to craze. lor
high-class trade Mr. Klotz hasa special line
of French fireproof china cooking utensils,
coffee and teapots, etc., which should have
a good sale, notwithstanding its high piice,
for they are decidedly valuable.

Though Mr. Klotz visits the trade every
spring he carries samples, and 1s in a posi-
tion to fili orders at any time of the year.

MAKE GOOD TIN CANS.

Manufacturers, wholesale or retail dealers,
or others using tin cans should make a i.ote
of the fact that excellent tin cans; for fiuit,
syrup, honey, baking powder, lard, il, 1:5h,
lobsters, etc., are made by The Standard
Manufacturing Co., 100 Front street cast,
Toronto. It would be worth while wiiiing
for this firm’s prices, etc.

MAKING IMPROVEMENTS. #

To be thoroughly abreast with the tines,
all manufacturers have to be on the lookout
for the latest improvements in manufac wur-
ing processes. O'Neail & Davidson, F'-iis,
in recognition of this fact, are installin
their factory a complete rotary sieve sysicm.
This firm does a large domestic and export
trade. They invite correspondence reg ad-
ing prices and samples.
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Keep up the reputation of your business by
selling only

0GILVIE'S FLOUR -

\)}J

.

\

—

IN PEACE OR IN WAR  EQUALLY INDISPENSABLE - EQUALLY RELIABLE.

MILLS AT
Montreal, Winnipeg, Fort William, Goderich and Seaforth.

DAILY CAPACITY, 10,000 BARRELS.
AGENCIES AT
Vancouver, Ottawa, Toronto, London, Quebec and St. John, N.B.

Head Office - MONTREAL
IOICIQI.IQIOIQIOOIOOIQIOIQIOIOICIOI
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JOHN EYRE

Broker and Commission Merchant

ALL DESCRIPTIONS . ...

California Products
SALMON

CORRESPONDENCE
SOLICITED

EASTERN PRODUCTS

PEAS, BEANS, CANNED FRUITS and VEGETABLES
Agent ¢ Hickmott’s’ Asparagus

PIERCE BUILDING,

105 and 107 Hudson St.,

Fruits
Tinned
and
Dried

APPLES
NEW YORK

Az

A HEALTH-FOOD DRINK.

NI of the latest health-food prepaia-
O tions to be put on the Canadian mar-
ket is ** Rokco,’’ a drink made fiom
Canadian-grown grain, blended and roasted
by a new process by The ‘*Rokco'’ Mfy.
Co. This is prepared to take the place of
tea and coffee, and its makers claim it to
be a delicious, wholesome and nourishing
drink, and to be a cure for dyspepsia.
It is put upin 10 and 15c. packages, or
A 1oc. package will
““Rokco ™’
street

is sold 2 lb. for 23c.
make 75 cups of the beverage.
is prepared at 154 Queen
Toronto, by The ‘* Rokco '’ Mfyg. Co.

east,

PAN-DRIED ROLLED OATS.

The making of what are known as pan-
diied rolled oats is an interesting process.
The oats, if the mill is an up-to-date one,
are first put through a vaiiety of cleaning
and other machines, until at last they are
conveyed by chutes into iron pans, each one
big enough to fry an ox cut into slices.
Revolving round and round the bottom of
these pans are two iron fins which keep the
oats from burning, and thus allow to be
imparted to them that peculiar subtle and
delicious flavor which is characteristic of
pan-dried oats.

In this country there are no pan-dried
oats which have a better reputation than

those turned out from the mill of The Tillson
Co., limited, Tilsonburg, Ont.  The mills
of this company are thoroughly up-to-date,
and their product finds a sale upon the
foreign as well as upon the home market.

ENGLISH MALT VINEGAR IN CANADA.

A good article that is wisely and well
seldom fails to achieve success.
Purnell, Webb & Co., the malt vinegar
manufacturers, of Bristol, England, have for
years had a high reputation in Great Britain
for their products. And now they are build-
ing a similar reputation in Canada. The
reason is that the firm pays special attention
to the export trade in plain and spiced
vinegars for pickling and table use. During
the past season its exports to Canada were
the largest on record, while agents are now
established in every part of the Dominion.

pushed

A USEFUL FOOD PREPARATION.

The nutritive value of the fresh egg has
long been universally acknowledged. But
the difficulty of keeping this food fresh is so
great that in many districts, especially in a
wide-reaching country like Canada, it has
been impossible to keep or carry them.
Many attemps have been made to preserve
eggsin one form or another. As a rule,
these attempts have not been a success,
because of the use of injurious preservatives.

°  The manufacturers of **Ovo’

A process of preservation has been dis-
covered, however, the result of which is a
dessicated or dried egg, that when left in
water for 10 or 15 minutes becomes soluble
and has all the valuable, nutritive proper-
ties of the fresh egg. This is called *‘Ovo,”
and is made by The Mecredy Manufactuiing
Syndicate, Limited, London, Ing., in this
firm’s works at Stratford, Ont., and Winni-
peg, Man.

THE CANADIAN GROCER has given this
food a trial, and found it to be as valuable
as its makers claim it to be.

also is-ue
a neat little cookery book containing 50
selected recipes.

GYRATOR SYSTEM FLOUR.

Millers who have installed in their woiks
the new process of manufacturing tlour,
known as the Gyrator system, have good
reason for calling the attention of the tradc 10,
that fact. Theimprovement in quality mad¢
possible by this system is well worthy of
attention, ‘The Valley City Flour Mills,
Dundas, Ont., have installed this process in
the manufacture of their ‘‘Piide of (he
Valley,”’ ‘‘Red Seal,”’ ‘' White Fawn"
*“White brands. James II. -
Wilson, proprietor of these mills, offers all
kinds of feed for sale, and buys extensiicly
coarse grains for chopping.

and Rose "’
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EDWARD L. DREWRY

Manufacturer and Importer,

C\'\O\CE REL/ Sk

FOREVERY DISCRIPTION OF
“ZFISHE’

HOT & COLD MEATS),

 CHOPS, STEAKS ixc
SN

' | [DWAR

WINNIPEG, MAN.

We keep in Stock the Best
(uality of Foreign Cheese.

Swiss Gruyere, French Roquefort,
Holland Edam, Fromage De Brie,
American Pine Apple,
Lumburger, Cream Cheese, Eic.

SOLE AGENTS FOR
Dufresne and Nonpareil Macaroni.

Hazard’s English Worcester Sauce,
PINTS.

Hazard’s Shrewsbury Tomato Ketchup,
Hazard’s Mayonnaise,

Bayle’s Horseradish Mustard,

Bayle's Devilled Cheese,

Proffman’s Climax Egg Noodles,
5 and 10 CENT PACKAGES

Skilton Foote’s Germain Salad,
Skilton Foote’s Tomato Relish.

these gooads Ke CK uota S e

The Foreigﬁéhéése No. 9 St. Pt
& Importing Co.

MONTREAL
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OFFICE OF
CARROLL WHITAKER,
Attorney.
SAUGERTIES, N.Y., Julv 31, 18g6.
DEAR MADAM:

In my innocence I purchased in New York (100 miles from here) a
jar of your

“Pin-Tloney Pickles”

It brought me great trouble, and one of three things must occur:

1. You must stop making them ; or
2. | must get them at less expense ; or
3. I’m a ruined man.

Since my first venture I've had many “jars.”” My family from ealy
morn cry ‘‘ Pickles ' ; neighbors ring the door-bell and shout ** Pickle .
relatives visit me in expectati n of ‘' Pickles."" Your Pickles arc

Nemesis. Please, Dear Madam, quote them by the Keg, Barrel, Hc
head, Ton or Shipload, and ** preserve '’ me.

Yours, very truly,

CARROLL

MRS. E. G. KIDD, Richmond, Va.

WHITAKER.
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\))() ) Cll)S ()/J» The true test of quality is

the test of time.  Jonas’ Flavor-

) v \ : ing Extracts have stoo 3
/ ///,/f\,’ ‘S f/,(,//()///’ ing Extracts have st =d that test
g S tor 30 years--and thev have won on
INic/iess. their absolute purity, unequalled
strength, and delicate richness.

The Fruit, Flower, and Spice Flavors
that they represent are absolutely /( )/ 7(1S '
true to Nature. If they should vary .

one iota {rom the high standard that / /('/'[ O] 1110
e <D

has made them famous, we could not / i /

expect to hold the trade of the most ~XLFELLS.

particular buyers in all Canada.

The grocer who sells «Side Lines”

T Do fr o an easily pay a large part of the
[aroe [Profits can easily pay a large | :

P ﬁ running expenses of his store from
l=asily . I /ade. the profit he makes, provided the

«Side Lines” are right.

Jonas’ Military Dressing is right. There
is nothing quite like it or quite so good for a
A6 quick, lasting, waterproof dressing {or boots
and shoes. It preserves the leather, too, el
and keeps a customer good-natured with . l//; (! /_'\'
the money he (or she) saves. Few Army /)/,( 7700
or Navy people are ever without it, but it i o
is for all classes of people---men, women,
children. Better yet, there are large profits

in it for the grocer who sells it.

»m here) a
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occur:

or

' from ea.ly
* Pickles ';
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HENRI JONAS & CO., Montreal

\KER. Manufacturers and Importers of Fine Grocers” Sundries.
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WILSON'S COMPUTING SCALES.

S L fine scales
grocery store is on  the

The old styles are either discarded
altogether or given as part payment on new

in the
increase.

demand for

scales.
the loser every time a parcel was weighed on
his scales. The trouble with cheap scales
is that it takes too much toturnthem. Some

By actual tests the grocer has been

merchants conclude that because their scales
are balanced they must be correct, but it
often is the case that, while two scales onthe
counter may be balanced, one will weigh one
pound while the other may weigh over six-
teen ounces. has
"been carefully looked into by C. Wilson &
Son, of the Toronto Scale Works, who have

This feature of scales

been in the scale business for 50 years, and
make a specialty of fine grocer scales. They

my /,ﬁ;"v
& Newnrte g

2

1-Ga1hse

are now making a new computing scale that
shows the weight, price and value all at
the same time. The bearings are partly

‘““diamond '’ steel and agate, and they
have also ball bearings, which is a recent
invention. The sale for the Wilson scales
1s spreading from one country to the other,
and the firm is forced to work overtime to
keep up with orders. A complete catalogue
will be mailed free to any grocer wanting

up-to-date scales.

“STERLING”” £ BRAND TEAS.

It is interesting to follow the growing
tendency among wholesalers to sell goods
under special brands. The success of this
system of selling seems to be manifesting
itself steadily. The cause of this seems
to be that the using of a brand guarantees
the maintenance of a high standard of
quality, which establishes confidence in the
goods that makes their sale an assured fact.

I. F. Smythe & Co., tea importers and
wholesale grocers, Windsor, Ont., make a
specialty of Japan, Ceylon and Young
Hyson teas, which they sell under the
the ‘‘Sterling’’ / brand, and the popu-
larity of this brand speaks well for the
standard of quality which is maintained in

these goods.

“ WHITE STAR” GOODS.

If there is any industry upon the success
of which quality is the determining factor,
it is the pickle industry. Underthe ‘* White
Star’’ label The Dyson-Gibson Co., Win-
nipeg, Man., state in their advertisement,
published on page 5, that their aim has
Their aim has
also been the same in regard to spices,

been first-grade quality.

extracts, cotfees, baking powder, jams and

m Co., Winnipeg

jellies.  All their goods are put up under the
label ** White Star.”’
gives the prices on their various goods, and
the same will be sent to the trade on appli-
cation.

The firm’s catalogue

The accompanying cut gives a
birdseye view of the Dyson-Gibson Co.’s
different buildings.

HANDLE HIGH STANDARD FLOUR.

Some of the most progressive grocers have
secured and are maintaining a large family
flour trade by having the flour sold under
their own names. They use printed bags of
various sizes, which they get either litho-
graphed in the city or printed at home.
Those who have been most successful in
keeping this class of trade have made it a
point that the flour they handle should
always be up to the highest standard. To
do this the retailer should deal with
thoroughly reliable millers, such as A. A.
McFall, Bolton, Ont.

BUSINESS STATIONERY.

Good stationery in business is sure to
create good impressions, wisely remarks a
contemporary. It is sure to make the ian
that receives it think that the man who -ent
it is about the right thing. Elegance in
stationery means influence in business,
Half the world would have confidence in
the man without a cent of capital ujon
which to conduct business if his correspon-
dence was done on the right kind of letier-
heads. The other half of the world, if they
lacked confidence, would, nevertheless,
think that there was something behind the
man using such stationery.

CANADIAN BEANS FOR PORTO RICO.

Moore & Stevens, bean and seed mer-
chants, Chatham, Ont., have shipped soine
20,000 bushels of beans to Porto Rico. The
purchaser was the United States Govern-
ment, who wanted the beans for distribution
among the natives who had lost their crops
and homes during the severe storms of a
short time ago.

In writing to THE CANADIAN GROCER,
Moore & Stevens say: ** Beans,
being for three years a drug in the market,
are at last beginning to show signs of life.”

alter

BAYLE’S HORSERADISH MUSTARD.

A novel condiment is offered to the Can-
adian trade by Geo. A. Bayle, St. Louis,
U.S.A. It is horseradish mustard, made
the purest Iinglish mustard and
selected horse radish, and the best Tarrogon
vinegar.

from

It is put up in glass-stoppered jars, which
permit of easy opening and closing, yet
retain the full strength of the mustard.

As Bayle’s horseradish mustard is pro-
tected by an envelope of pure olive oil, it is
impervious to gases, so there is no deterior-
ation by the intluence of air. It is
kept permanently pure and palatable.

thus

45 YEARS IN THE MILLING TRADE

Over a large portion of Ontario the naie
of John Mackay, Bowmanville, Ont., has
long been associated with the flour and feed
business. For 45 years Mr. Mackay has?
manufactured flour, pot barley, split peus,
etc., and in this time has established a
reputation for progressive manufacturing
and honorable dealing that makes
products ready sellers where they
known. While, however, the demand for
these goods has grown considerably of late,
new customers always receive prompt attcn-
tion. Chops of all kinds are offered by Mr.
Mackay for sale in car lots.

His

are
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Nothing will sell better than

LILY WHITE
GLOSS STARCH

in Beautiful TOY TRUNKS, with real
lock and key.

The only Cold Water Starch yet produced . The Best Starch in the Handsom-
that satisfies EVERYBODY, is ' est Package!

“. - 5.0 .‘. \.0 ..»0 ‘.. ‘.O ->e .LJO \'

CELLULOID :
STARCH...

(REQUIRES NO COOKING)
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If you do not kecp it in stock, your neighbor has the
advantage of you.

Assorted 10-box lots delivered in Ontario and

Quebec, freight paid.
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The BRANTFORD STARCH CO.

BRANTFORD, ONT. |
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PARAGON CHEESE

\aT*éT_D,M“x/\" A C.H'ETESECO‘}‘

heroe MLLAR PARACON S.A

DEeg ~ JOSEPH CARMAN, Winnipeg
D. H RENNOLDSON, Montreal . A. E. RICHARDS & CO., Hamilton

|

J. HUNTER WHITE, St. John, N.B. |

PARSONS PRODUCE CO., Vancouver

The T. D. Millar Paragon Cheese Co.

INGERSOLL, CANADA.
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From
France

Etablissements F. Delory, Lorient, France. They have nine factories pack-
ing 15,000,000 cases per year of French Peas, String Beans, ctc.,, and the follow-
ing brands of Sardines: Trefavennes, Martel, Club Alpins, Delory, Rolland,
Lemoigne, Lementec and St. Louis—in !4 -tins, Y%-tins, and tins ; also in glass.

From Louit, Freres & Cie, Bordeaux, France. Their celebrated French
Chocolate for eating and cooking ; Anchovies in Oil and in Salt ; French Mustard,
Macaroni, Vermicelli ; Mushrooms, Peas, Haricots Verts (String Beans), Mace-
doines (Mixed Vegetables), in glass.

From A. B. Schwartz, Strasbourg. Their famous Patés de Foics Gras and
Potted Game—standards from which the quality of all other goods of this nature
are judged.

From Baptistin Barrielle, Apt, France. Crystalized and Glacés Fruits.

From A. Lenoir, Fils & Blanchard, Gendre, Paris, France. * Specialty”
Champignons (Mushrooms).

From Bernard, Bizac & Co,, Souillac, France. First choice Truftles in 1,16,
18, %4 and %-tins.

From L. Fichot-l.andrin, Paris, France. Breton’s Vegetable Colors—all
sizes and all colors.

Olives
from Spain

The choicest crops from the best vineyards and the pick of the crops
always. From Dunipe & Co., Seville, Spain, packed with that wondrous skill
and care that has made the name Dunipe & Co. famous everywhere.

HENRI JONAS & CO., MONTREAL

Sole Agents for Canada for the above firms

Importers of Fine Grocers’ Sundries
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Do not be decetved by the false statements made by the agents of the
National Cash Register Company.

Read the following, which is a copy of special instructions sent out to

b 24

their agents i the United States and European Countries, where they have
no opposition by the Hamilton Cash Register.

Statements made in Canada are for the purpose of crushing the
Hamilton Cash Register Company out of business.

ADVANTAGES OF THE DETAIL OVER THE TOTAL-ADDER:

“T'he advantages of the Detail-Adder over the Total-Adder are many and important.  In the first place, the keys cain be
arranged to suit any particular kind of business ; also to keep separate records of the sales of goods in different departments, such
as soda water and drugs, cigars and liquors, etc.  If you make a specialty of any particular article, a key for that article alone
can be put on the Register. By the use of the color keys, a record is also kept of Credit Sales, Money Received on Account, Moy
Paid Out, Change, Goods Sent C.O.1., Produce, ete.  Other special keys can be added to show Goods Just Oat, Goods Returned,
Goods Sent on Approval, Telephone Receipts, Postage, ete.

“The Detail-Adder gives you a practical division of your various sales. You can see how many five-cent sales you have
made, how many ten-dollar sales, and so on.  This gives you a general idea of what class of goods are selling most freely. Bl
above all, this machine enables you to trace your sales and sce that they are all registered, in a way that cannot be done with the
Total-Adder.

“If you have any reason to suppose that a sale of a certain amount has not been registered, you can look at the wheels
corresponding to that amount, and see if the registration has been made.

. e If you have any reason to doubt the accuracy or honesty of anyone in your employ, you can, by watching the whedls,
invariably discover whether your suspicions are correct.

“(Here the salesman will tell of the various instances of which he has heard, where the Detail-Adder was proved to be
superior to a ‘Total-Adder.)”

Now, it does not make any difference to us which of these two Registers we sell, but we honestly believe that the advantages
of the Detail-Adder are so great that there is no comparsion in the utlity of the two machines. A man can well afford to spond
two minutes more each day, and have all the safeguards and checks upon his business, that the Detail-Adder gives him.

A short time ago representatives of the National Cash Register Company stated to the manager of the Hamilton Cash
Register Company that the National Cash Register Company’s was a monopoly which controlled the world in the Cash Register
business, and they proposed to drive all opposition of Cash Register Manufacturers out of business, no matter what the cost
would be.

After reading the above, what is your opinion of a firm that would do business as above stated ? )

They have now crushed and driven out of business about two hundred companies who have started to manufacture  1sh
Registers, but we are pleased to state that Canadian merchants prefer to buy a Canadian-made machine in preference to the
Yankee makes, as the money remains in Canada and the Canadian merchants get the benefit.

We now have over three thousand Cash Registers in use.

Toronto Office, 82 King 8t. W.

Montreal Office, 1782 Notre Dame St.

Vancouver Office, 219 Cambie St.
Winnipeg Office, 268 McDermott Ave.

Factory, 259-265 James St. N, Hamilton, Ont HATMILTON BRASS AN UFACTUR[NG COrMPANY

Manufactured by the
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Bro WH'S
Canned
- Clams

There is a great difference
in Canned Clams. Some are
good; others are better—
BROWN’'S CLAMS are the
best -every can guaranteed.

Canned
Haddies

A large demand and small
supply this season. Your
orders should be booked at

once.

Canned
Lobsters

Prices are sure to be higher.

We have about fifty cases to
offer.

We also can sell

DRY CODFISH
SCALED HERRING
PICKLED HERRING

at right prices.

We are headquarters for above goods;
you are invited to trade with us.
Urders promptly shipped.

NORTHRUP & CO.

23 and 24 South Wharf,
ST. JOHN, N. B., CANADA.

A

“"QUEEN CI'TY"”
TABILETS

WASHING ‘

Half the labor in half the time, and no rubbing to wear out the clothes, better
MADE
EASY...

For sale by Grocers, Druggists, and General Stores,

QUEEN CITY OIL COMPANY, Linitead

TORONTO ONT.

and cleaner washing with a soft smooth finish t} at makes ironing casier, and the
articles keep clean and wear longer.

SAMUEL ROGERS, President.

If you drink whisky. drink it good.

DEWAR'S
WHISKY

IS Good Whisky ! !!

::::

PREPARED BY SPECIAL PRGOCESS
AS IN EGYPT

CAN NOW BE HAD IN CANADA.
Makes the most delicious cup of coffee obtainable.

Any Person selling or putting up Imitations,
lays himself open to Prosecution

For sale in 1 and 2-1b. tins by all Wholesale Grocers.

ACME MILLS, 126 and 128 Queen Street, MONTREAL.
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§ WHY USE . . ..

Vin

St. L.ehon?

:
:

Because:
It 1s natural. :
It aids nutrition. 55

It stimulates.
It 1s palatable.
It 1s the best tonic.

It 1s recommended by the highest
medical authorities.

It 1s invaluable to nervous, feeble, fatigued, old
and convalescent people.

Sold by all Druggists, Grocers, Hotels, etc.

233

La

333

N

Agents for Canada :

porte, Martin & Cie., Montreal.
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AGENTS FOR

Ph. Richard Brandies
Chs. Couturier Brandies
Vin St. Lehon Tonic Wine

Champagne Vve. Amiot
Champagne “Couvert”
Mitchell’s Scotch Whiskeys
Mitchell’s Irish Whiskeys
Lipton’s Famous Teas
“Victoria’ Japan Teas
Princesse Louise Japan Teas
Victoria Ceylon Teas

VWAV

est

old

We always have in Stock a full assortment of Groceries,
Teas, Wines, Liquors, etc.

OUR PRICES ARE ALWAYS RIGHT

LAPORTE, MARTIN & CIE.

Wholesale Grocers e MONTREAL. |

4]

al.

%



TR~ S———

s

CANADIAN GROCER

o
)ELEGTED @RRANTS

“ Emz.umCS: LECTED
By TvE LROWE
i & asromiment - W H Gicarp 8 Co. - Soie AGENTS.

These brands are §
a guarantee of the [i
hizhest grade of
Currants grown in_ j|° H
Greece.

- (uorcest SELEeeD Curney %

"C REFULL DSE LECTED
il 8y ThE GROWERS
| Bv Apromntment - W H Gittarp & Co. - Soue AGENT

L aaad

Specially selected

HAMILTON,ONT. For Canapa | ]
N 2 2 =) EJF[C'H_—'“_'A [=[=]] JL"JCJ

W H. GILLARD & C

= [ L e [lS)

HAMILTON.ONT FoR CANA

§ and packed for

o Wholesale Grocers, Tea
L ’ and Coffee Importers,

Hamllton Canada

THERE'
HOT

THESE

it O
THERE.

COMPLETE.

S COMFORE e A& CUP OF GOQD

COFFEE

COOL MORNINGS. OUR LINES ARE

IFF YOU ARE NOT ON OUR

F BUYERS T WILL PAY YOU TO GET
SEE OUR TRAVELERS.

BOVRIL vimitd

Wholesale and Hetai
Septem

Bonus Schemes
ber 10th to October 31st, 19¢

During the above period we are offering a handsome

Bonus o pur(thascrs of

Or to Our Agents l

HALIFAX - Seeton & Mitchell ‘
OTTAWA - DP. Besserer |
QUEBEC

ST. JOHN - C. S. Harding

TORONTO - R.S Mclindoe
VANCOUVER, Martin & Robertson
VICTORIA - Martin & Robertson \
WINNIPEG - W. L. McKenzie & Co.

- Robt. Mitchell & Co. 1 =

Bovril.
apply to

BOVRIL Limited

. . . MONTREAL.

For full particulars

27 St. Peter Street
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ESTABLISHED 1861

FOREIGN, GREEN FRUITS
AND DRIED ‘

@
ILE AGENTS |@
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/ Can

OUR SPECIALTIES: OUR MOTTO :

“Prompt, Reliable”’
Malaga Grapes Best quality goods at very
. . - lowest quotations.
California and Spanish Oranges
Messina and Palmero Lemons
We are Agents for A. BOOTH PACK-
Nuts, Dates, and Figs ING CO.'S BALTIMORE OYSTERS -

finest oysters shipped.

OF VERY FINEST QUALITY

HUGH WALKER & SON

GUELPH, . ONTARIO

S"““M‘\“““M‘\&“ a2 2 2% % % %Y ”‘1‘*}

THE LARGEST ano
BEST EQUIPPED

VINEGAR HACTORY

’
:
:
8
i § AN.IERICA
$
.
8

ALL GOODS STORED AND AGED BEFORE BEING SENT OUT,
THEREBY ENSURING FINE FLAVOR.

THE WILSON, LYTLE, BADGEROW CO.

... LIMITED

Front St., corner Spadina Ave., TORONTO.
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Canada’s Famed Picklcs +

LG 1%
i

Famed
‘““Sterling” Brand
Pickles.

If you would culuvate
the best trade of the
best people, see that
your stocks of the fa
mous “‘Sterling” Brand
Pickles and Catsups are
always well assorted.

4

d‘i

Manufacturers of
first-quality
Orange Marma-

lades.

Famed

“Sterling”.Brand

Chow Chow.

The trade are always welcome to visit our factory and see for
themselves our modern methods of pickle manufacture.

TORONTO.

o}

A pickle made in Can-
ada — of best grown
(Canadian vegetables—
by skilled methods, in
(Canada’s l.argest Pickle
I‘actory.

&

8 y;
e Jerenlo-

Famed
“Sterling” Brand
Pickles.

Manufacturers of

first-quality

Jams and Jellies.
Take no other.

Home of “Sterling”’ Brand Pickles

LARGEST PICKLE FACTORY IN CANADA

T. A. LYTLE & CO.

124 128 Richmond Street W.

E e

o €.

Fam |
“Sterling’ Brand
Cats .
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WETHEY’S

Hansomely
boxed and
Iabe"ed

A most healthful and

orT
{1 N.
"Auy f“snst:u

cv.
ALiTr g R THE chygy 'S THEN
S
°'nus‘,’“"‘ vmm:w ‘
\ m[ o.

delicious article.

Order From Your Wholesaler.

7// Put up only from finest Meats, Iruits, Spices, etc.,
Y §
S J. H. WETHEY
- ° .
Famed y
Sterling” Brand

Pickles.

Sells at a
popular
price.

Guaranteed strictly

St. Catharines, Ont.

pure and wholesome.

by

———

acturers of
t-quality
ind Jellies.
no other.

Wholesale Grocers

SAMUEL VILA
Calgary, Alberta.

Manitoba
and Algoma (

Represented in Alberta |
and Briush Columbia |

PACKAGE TEAS
BULK BLEND
COFFEES

Golden Age,

Rangnugger.

Mecca,

WHOLESALE AGENTS IN GCANADA FOR

Fam |
Sterling’ Brand
Cats .

=== JAMES TURNER & CO.

e MAMILTON.

( C. H. ROSS

Controllers and Wholesale Agents for the celebrated blends of

Ram Lal’s Indian Tea,

Winnipeg, ‘‘Leland,”
Fort Willlam, ‘“Kaminstiqua.”

Mascot.

Damascus, Cairo, Sirdar, Zacapa.

addy’s Renowned Old English Tobaccos.
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“OZO” 1EA OF TEA

OR A TEA thatis pure and sweet, with

strength and flavor.

ery, together with experience, for the blending and manipulating
Teas, etc. Send an order at once so as to be in advance of you
competitors,

¢
4
¢
*
L)
&
¢
+
+
¢
The “020” CO., Limited, have all the latest and best machin :
.
¢
+
¢
¢
*
*
*
*

66 99 Is Sold in Sealed Packets only.
Ceylon in Canisters.
Japan in Lead Packets.

¢
&
The “0Z0” Co., lelted wwaz Mlontreal §

C00000000000000000000000000000000000000000

MIRROR TRAPS

Are Rat and Mouse
Exterminators.

QUICKEST AND SUREST TRAP ON EARTH.

They are Decoy Traps.
The very best sellers.

0000000000000 000000000000000

e The Mirror getting in its work.

Rats are cunning—you cat h them
best by a cunning trap. Mirroc Traps
are guaranteed to be the mos: ractical
Traps ever offered to the publ

They please the people, and
have proven far superior to
all others.

FOR SALE BY ALL JOBE RS.

Rat Trap.
WILL CATCH RATS ANYWHERE.

MIRROR TRAP CO., b "

g Trap. Address all communications to 505 Fort Street West, Detroit, Mic ..

Write for Circular with Te: mou}ls«

ry <
[ 9
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AUBURN * FLOUR -+ MILLS

*
o
P4

om our Peterboro’ Elevator
can always ship best qual-
i.€8 Of

OATS, PEAS ao WHEAT

e

We can always supply
Mixed Cars—

*LOUR, FEED,OATMEAL, ROLLED
OATS, CHOP FEEDS, AND
CORN MEAL.

g
€
g
g We manufacture Flour from Manitoba
g
z
]

\Wheat, Ontario Wheat, and blended Flour of
the choicest quality.

DAILY CAPACITY, 200 BARRELS.

SPECIALTIES, MIXED CARS—OATS, PEAS, AND FEED OF ALL KINRS

A \ ‘\
W KARNY
samples and Prices Furnished Promptly. '\\\U

.M.M.M.W..M.MOMOM

W. H. MELDRUM, PARIS, ONT.

VIA VI VI VI VI VI VYL I YV LV LV Vod YVg LVg LV g

ROYAL LOCHNAGAR WHISKY

\_ 5 / \o
= T@\@) = T"it s /! \

e e s a2 22 2222 22222222222 % 2 2 2 2 4

[ V7 4

PO oo

you ca' h them
Mirro Traps
1e mos! ractical

ie publ
th Te: mon}ls.-

. JOBE RS.

THE ONLY DISTILLERY ON THE ROYAL ESTATES OR FOR 50 MILES AROUND.

e finest on the market to-day. Costs no more than ordinary whisky. Gives better satisfaction than any other brand.
Good| 7t to the retailer. Satisfaction to the consumer.
: rchasing agents wanted in the Northwest, British Columbia and the Maritime Provinces. For full information and
r or particu' s write
!

Mic. THE EUROPEAN WINE CO., Agents, 1625 Notre Dame St., MONTREAL
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N
RI &t
CAKES

WELL KNOWN--oRELIABLE.

{ EDOLISHf’“‘I

‘Dmmuw&wwut
R, 3000 TONSSOLDVEARLY

Dy
BEs

[
sTLEss LABOR SAVING |
T IN'THE WORLE:

NTINS

GUARANTEED o= TRADE

The Rising Sun Stove Polish—=na—The Sun Paste Stove Pol:sh

MORSE BROS., Proprietors, Canton, Mass.

For sale by all Wholesale Grocers; also the McClary Mfg. Co.,

London, Montreal, Winnipeg, Vancouver and Toronto.

UNWISE SALESMEN.

l- cannot be accounted a good sales-

man, who, when a customer asks to
see a certain high-priced article in the store,
replies in effect, ‘“ Yes, we have, but it is
expensive.’’

Yet, there are such; and they are met
with more than once in a year in every
branch of trade.

The other day a manufacturer of a certain
article, which he had not long since placed
upon the market, was asked for a quotation
on a round lot. The inquiry called for a
quantity larger than the manufacturer in
question had been accustomed to entertain.
But before giving the quotation he began to
talk about the amount of expense such a
quantity would run the purchaser into.

If that man is ever to be successful he
should attend to the manufacturing of his
goods and leave the selling thereof to some-
one else better qualified for the purpose
than he is.

Still another case in point: A young
man entered a store and asked for a certain
article. ‘* Yes, we have it,"”’ said a clerk
behind the counter, ‘“ but the price is pretty
high.”’

Such methods as these are anything but
businesslike.

As to whether the price of an article is
high or not should be left for the customer
to determine after the figure has been
named.

Tell a customer that the article he desires
to buy is dear, and, ten chances to one he
will believe it, and either purchase something
lower-priced and less profitable, or go to
some other store with a view to seeing what
he can do.

The office of a salesman is to remove
obstacles to purchasing, not to create them.
When a man discredits the price in.tead of
dilates upon the quality of the goods, it is

obvious he was never designed by Nature
for a salesman.

GOOD COFFEES AND SPICES.

During the next few weeks a steady
increase in the demand for coffee may be
expected throughout Canada. It should be,
on this account, an excellent article for
using as a leader.

Two excellent blends for this purpose are
offered to the trade by the Hamilton Coffee
and Spice Co., Limited, 25 and 27 Macnab
street, Hamilton. For a high-grade coffee
trade, an excellent leader would be the
Java and Mocha blend put up by this firm,
while for ordinary trade their ** 400 blend,’’
a medium grade at 2oc., should prove a
trade-winner.

The ¢ Ocean Wave'' baking powder,
Mcl.aren’s ¢ Invincible'' lemon, vanilla
and other extracts, which -this firm are
manufacturers of, continue to grow in favor,
a good proof of the high standard that is
maintained in their manufacture.

This firm carry a full range of pure spices
of all kinds, which they state they can sell
at a price which would make it advisable
for those using such spices to correspond
with them.

BUTTER-SCOTCH AND LEMONADE.

Since the issue of the last special number
of THE CANADIAN GROCER, C. E. Colson &
Son have secured two more English agencies,
viz., Slade’s butter - scotch and Foster,
Clarke & Co.'s ‘¢ Eiffel Tower’’ lemonade.

Slade’s butter-scotch was on the market
last fall for a few months and proved a free
seller, more than 10 tons being sold, proving
to all that it was an article well suited to
Canadian trade. They have made prepar-
ations to supply the demand this season,
and already several shipments have been
received, all of which have gone off freely.

The agency for ‘* Eiffel Tower'' lemon-
ade was secured too late for last season’s
trade, but Foster, Clarke & Co. have

written them that next season they a.e to
spare no expense in pushing these good;, as
they are thoroughly convinced that once the
people became acquainted with them they
will become popular articles.

Mr. C. E. Colson intends visiting England
this Christmas with the object of discussing
business, past and future, with his tirms,
with a view to still further extending his
business.

STONEWARE FOR GROCERS

A new industry in Toronto which has
recently been established will interest
grocers and general merchants. It is the
Toronto Pottery Co., 75 Cottingham st.,
manufacturers and jobbers of stoneware,
rockingham and yellow ware, comprising
jugs, butter pots, flower pots, churns, meat
jars, teapots ; in fact, everything in the line
of stoneware and common clay goods.
Their line was recently exhibited at the
London Fair, and it was awarded first prize,
which speaks for the quality of their ware.
THE CaNaDIAN GROCER has examined
their line and prices and think it will le to
the trade’s advantage to get their piices
before again ordering elsewhere. A postal
is all that is required to get them. M: G.
C. Goebel, of Brantford, is represe. iing
them in Western Ontario, and Mr. C W.
Marshall has charge of their busine 1n
Toronto. It seems safe to bespeak su ess
for The Toronto Pottery Co.

A RAT AND MOUSE CATCHER

There are few creatures which are I
difficuit to capture than the rodents,
are the plague of so many houses
stores. The trap which is really a su -5
in entrapping either rats or miceis a | n.
Such a one is made by The Mirror ap
Co., Windsor, Ont. This is so constr ed
that the rat or mouse, in approachii it
sees neither trigger, works, nor spi 35
but, instead, a mirror, which, reflc g
itself, makes it hurry to secure the ait
before the rat it sees does so.

e 5
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$pecials for
s | tall Trade

TRADE

Polish “""DINNER WARE

New Patterns in .

TOILET WARE

New Patterns in .
n they a:e to

rese oo, a CHINA TEA SETS

that once the
‘b them they JARDINIERES, BERRY SETS
GERMAN CHINA FANCY GOODS

T s a sc. line are unequalled as steady sellers.
iting England COLORED GLASS FANCY GOODS
of disc uning

th his tirms, Payne,s
extending his Clgars.

GOWANS, KENT & CO.| ®eee  —

to which has TORONTO 0N (.ranh), Que.

will interest

ts. It is the Temporary Premises : 27 Wellington 8t. West. % ééé@* %%g
ittingham  st.,
of stoneware,

== | Crosse & Blackwell, vimite

clay goods.
ibited at the

PICKLES, SAUCES, MALT VINEGAR

f their ware.

as exanined JAMS and CONDIMENTS

tit will heto

t their piices KIPPERED HERRINGS Tol:'\m.ghrimp Sauce.

ire. stal

Profits!

I've told you before that there is about 60 per
cent. profit in the handling of good cigars as a
‘“side line.” Stop a moment, please, and think of
how few articles there are that you have in stock
that pay you any such profit as that—60 per
cent. !

Hesitate if you want to about asking me to send
you samples and prices of the best 10 and the best
5-cent cigar that is made in all Canada—you

% lose good money while you are hesitating

The “Pharaoh ” for a 10oc. line ; the “Pebble” for

C. E. COLSON & SON, o MONTREAL.

: busine

peak S g ; g e SR . Incorporated
\ I'. CiLARK, President. JARED CHITTENDEN, Treasurer. phati
ESTABLISHED 1849. X
TCHER
‘ BRADSTREET’S SR ol
ich are oo eee

dents, 2
: ¢ 4l and Surplus, $1,500,000. Offices throughout the civilized world. H :
houses i plus, $1,500, ire and
lly a su Executive Offices : Nos. 346 and 348 Broadway, New York City, U.S.A. Marlne

E BRADSTREET COMPANY gaihers information that reflects the financial condition and the controlling Capital, Subscribed $2'000’000.00

ceils al i ances of every seeker of mercantile credit. Its business may be define 1 as of the merchants, by the merchants, 1

Mirror P r erchants. In procuring, verifying, and promulgating information, no effort is spared and no reasonable expenes Capltal - - - 1 000 000 00
d 100 great, that the results may justify its claim as an authority on all matters affecting commercial affairs and * ’ Y

D const: i e credit  Iis offices and connections have been steadily extended, and it furnishes information t_um.::rmng mer- Assets’ over - - 2'340. 000. 00

rsons throughout the civilized world. Subscriptions are based on the service furnished, and are available only by

roachi: , . wholesal bbing and manufacturing concerns, and by respectable and worthy financial, fiduciary and business Annual Income -
P % o . mm Z;c.:lljxt lcll]:s may be ubl‘-amed by m‘l‘dre»mg( the éompan) at any of its Offices. Correspondence 2'290' 000‘ 00
nor spi 55 a. Head Office: TORONTO, ONT.
h, refic THE BRADSTREET COMPANY AT
ure the .
TORONTO OFFICE: Cor. Jordan and Melinda Sts, Hon. Geo. A. Cox, President. J.]J. Kenny, Vice-President

THOS. C. IRVING, Superintendent. C. C. Foster, Secretary.
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-—> THERE'S ALL THE DIFFERENCE

in the world between washing compounds.
Those that contain injurious chemicals do their work by eating the
dirt—and the clothes.
g EZE is manufactured from absolutely harmless ingredients, and do« its
23 work by extracting the dirt, and will not, because it cannot, injure :he
RegisTereD G daintiest fabric. As we have said before, a woman’s hands, after a day’s w ;h.

ASH[ ing, tell the story.

— EZE MANUFACTURING CO,,
COMPOUND.  omeex mxoves vour whovesaves. " 46 Front St. East, TORON (0.

Broadheath Rubber Works, Altrincham, England.

| ] ]
Largest Advertising Balloon Manufacturers in the World.
s Hundreds of various Trade Designs

ILLUSTRATED CHROMO CATALOGUE SENT ON APPLICATIUN

i3

; wy JF
i N STRICTLY
i ¢ (= =h aZ ‘_
e ( @) o AND
1 @ = EXPORT
H 1 ) =5 eumatic
(I ( g SELF ONLY.
Y § cha s 18/ CLOSING —— —
11 & | E‘;“ *8Y BALLOON, =
§ ii} \ B requires
3 O i = no tying.
’ Pantaloon Alabama Dying Crying Baby Squeaker Squeaker Pibroch
: i Squeaker Coon Devil

i Samp'e Rooms: 9 Newton Street, PICCADII LY,

Samples sent on receipt of 1 -to 5 - crossed P.O. Indents through British merchants only. MANCHESTER.

1 EREEE | & W/
| | | » Staple When you sell Salt, please remember that Salt is as

staple as Flour. There is nothing luxurious about
Salt—it is an absolute necessity. The woman who buys it, buys it because
she has to have it. If she can’t get

Windsor Salt

at your store she goes to your
competitor for it, and she takes some of her other trade along with her—
please remember that !

In a staple article like Salt, a woman doesn’t hesitate to buy the best—she
gets it when she orders the “Salt of Quality”—clean, white, perfectly crystalized
Windsor Salt. Sold by leading wholesalers everywhere.

THE WINDSOR SALT CO., LIMITED
Windsor, Ont.
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|.D. Bradshaw
& Co.

MANUFACTURERS

Chewing Gum,

POp COl‘n and market.
Confectionery

Specialties

CANADA’S BEST SCALES

Accurate and
Durable.

Quality considered, the
cheapest scale on the

A complete stock of Scales carried in Montreal by
our Agent, WALTER GROSE.

wstos2Lomearost.  TORONTO THE GURNEY SCALE CO

Hamilton, Ontario, Canada.
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E HIGH-GRADE WINES

AND SPIRITS

We are Sole Agents for
Dominion of Canada for
the following high-grade

Wines and Spirits:

of~ ol

SRR G G Y YRGSV R i DO
O Louis Roederer, Reims, Champagne.
Gonzalez Byass & Co., Limited, Jerez de la Frontera, Sherries. ?
Taylor, Fladgate & Yeatman, Oporto, Ports.
Morgan & Co. Hamburg, Sherries.
B. Sanroma Higo, Reus, Tarragona.
Robert Donaldson & Co., Madeira, Maderia.
De Neuville & Co., Saumur, Champagne.
Jewsbury & Brown, Manchester, Mineral Waters.
Cameron & Saunders, London, Bass & Guinness.
Planat & Co., Cognac, Brandies.
Nuyens & Co,, Bordeaux, _ Liqueurs.
Hill, Thomson & Co., Edinburgh, < Scotch Whiskies.
Thom & Cameron, Limited, Glasgow, Whiskies.
Glendronach Distillery Co., Perthshire, Scotch Whiskies.
P. Loopuyt & Co., Schiedam, Holland Gin.
Coates & Co., Plymouth, Plymouth Gin.
U James Hawker & Co., Plymouth, Sloe Gin Liqueur.
A. & M. Smith, Leith & Aberdeen Fish Curers. -

¥ ' A
These goods are known throughout the They represent the highest grades the
world for their excellent qualities. . . . different markets can produce. . . . .

To be obtained from all wholesale dealers.

ROBERT DALGLISH & CO.

22 St. John Street a~. MONTREAL.
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{E MOST NUTRITIOUS COCOA.

EPPS’S

GRATEFUL
COMFORTING

COCOA

In labelled Tins.
SPECIAL AGENTS 14 1b. Boxes.
the entire Dominion, €. E. COLSON & SON,
¥ ntreal. In Nova Scotia, E. D. Adams, Halifax.
lanitoba Buchanan & Gordon, Winnipeg.

Refrigerators

BUY

EUREKA

it is the best.
WHY ?

1st.  Because it is
built on scientific princi-
ples, h:n,lm5 insulated
walls it is s easy on Ice
2nd. Because the sys-
tem of circulation of air

is perfect.
jrd. Because it is well
built.

Further information
can be obtained in cata-
logue which is free.

Address,
Eureka
Refrigerator Co.

GOX'S GELATINE st2,

\zents for Canada:
C. E COLSON & SON, Montreal.
D. MASSON & CO., Montreal.

ARTHUR P. TIPPET & CO
Toronto, St. John, N. B and Moatreal

THE DOMINION BANK

Capital (paid-up).......... 81,600,000
Reserve Fund............. 1,500,000
DIRECTORS
Hon. Sir FRANK SmiTH W. INCE. W. R. Brock.
President. Epwarp LEADLEV.

E. B. OsLeEr, M.P. WiLmotr D. MATTHEWS

Vice-President. A. W. AusTiIn.
Heap OFFICE TORONTO
AGENCIES
Belleville Cobourg Lindsay Orillia
Brampton Guelph Napanee Oshawa
Seaforth Uxbridge Whitby Winnipeg
Huntsville Montreal

TORONT()-—DundaS street, corner Queen.
Market, corner King and Jarvis street.
Queen street, corner Esther street.
Sherbourne street, corner Queen.
* Spadina avenue, corner College.
Drafts on all pans of the United States, Great Britain
and Europe bought and sold
Letters of Credit issued available at all poiats in Europe,
China and Japan.

R. D. GAMBLE, General Manager.

Fine JAPAN RICES

JAPAN GLAGCE,
JAPAN MIKADO,
POLISHED CRYSTAL,
SNOW JAPAN,
JAPAN ICE DRIPS.

MOUNT ROYAL MILLS BRANDS

D. W. ROSS CO'Y., AGENTS,
MONTREAL

y
‘AOTT’

) DIAMOND

CHOCOLATE

HALIFA X NS
ESTABLISHED

ASK FOR

MOTT’S

I'bis cut represents No. 13 54 Noble St., Toronto

GRIMBILE'S "
Six GoLO Medals QI TINTEG AR

GRIMBLE & CO., Lmited, London, N.W., Eng.

We solicit correspondence, whether buyers or sellers of

PPLES

Green
Dried
Evaporated

Use A, B, C Code, 4th Edition.

( "BLE ADDRESS ROBINSON, INGERSOLL

O. E. ROBINSON & CO.

Chops
Waste

—"1Ingersoll, Canada.

Manufacturers of “ Reindeer

PRACTICE

MAKES PERFECT.

Oldest 1nstitution of its kind

The Truro Condensed Milk & Canning Co., Limited

" brand condensed goods.

in Canada.
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RAISINS CURRANT:!
PR' lI I S PRUNES DATES
EVAPORATED PEACHES

IN BAC ¥

ALL BEST BRANDS. FIGS in boxes and tapnets

T. Kinnear & Co., "= Toronto
"THE STANDARD STOVE POLISH FOR THE WORLD.

Tiger Stove Polish.

' ‘5 1 For sale in two sizes, a 5 and 10-cent size. The packages are
TFIIIEE SRR large and handsome, and give a good profit to the dealer. The
" PR polish does not dry or rust in the tins, but will impart a beautiful

il ; and lasting shine. Sold by all wholesale dealers, and by The F. F.
{8 , Dalley Co., Limited, Hamilton, Ont., Canada.

PALLTIRSARR I AT MBI I LEIFPAIAT I SHPAL AT MBI AT IITII SIS LIRS,

Selected Quality. Full Weight

ACICR
R -t - - - e

—

-
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es | Watson, Foster Company

e | e Montreal, Canada.
| WALL PAPERS

ynto | emea

». - - F $ h-w: ¥ - |

e —

-

(MITFD

Lo il
é AN MANUFARTUR G
| V-W‘ e = " 5
& PAPER HANEINES
;' "" MITNTR i
| @ el ~ /) ez t”
n(‘\_,,_/

The Factory Producing the Most Modern and Artistic
Paper Hangings on the Continent.

Have you made your selection ot Wall Papers for season 1899-1900? If not, now is the time to inspect our
more-than-ever popular line. Our representatives are now on the road, and will have much pleasure in calling
on you and showing you our new samples. The frequent introduction of up-to-date novelties, nobby styles,
artistic gems, and popular sellers all through the extensive collection will render the ordeal a pleasing one to

y % you. It will require very little or no argument to convince you that our assortment embraces the kind of
papers you should have to hold your best trade and increase the volume of your business.

” HEAVY 21-INCH PAPERS in Flats, Plain Varnish Golds, and Embossed Varnish Golds
OUR ! INGRAINS—Most Fashionable Shades, with twelve handsome, remarkably rich matched Friezes
l EMBOSSED PULP EFFECTS—the newest specialty out

Will accomplish the above results for you.

Note ___Freight equalized with Toronto for towns West of Belleville and
s~ ~~"West and North of Toronto.

e
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Tobacco

HF S S S

Ask your wholesaler for
a sample caddy of

EMPIRE

36 cents.

5, 10 and 15 cent Plugs
Big Plugs
Little Money

e e

Empire is a fine, cool smoke, and
is sure to please. It is the largest,
cheapest and best in Canada.

S O

Made by the

[EMPIRE
TOBACCO
C O. g Limited

Granby, Que.

L

In Baking Powder

THREE STANDARDS ARE:

WHITE SWAN

1=lb. Tin, 2sc.

ROYAL CANADIAN

1=lb. Tin, 15¢.

QUEEN’S FAVORITE
Supplied throuz;;ltbr;e?r:,d:?c.

SMITH & SCOTT, Mfrs.

- TORONTO

BUSINESS
NEWS

of any kind that is of value to business men
supplied by our Burcau. We can give you
market quotations from any town in Can-
ada, reports from the city markets, stock
quotations, etc. You can get commercnal
news from any Canadian paper through us. =

Write us, giving us panu.ular:, of what
you want and where you want it from, and
we will quote you prices by return.

“‘Clippings from any Canadian paper on
any subject.”’

The Canadian
Press Clipping Bureau,
sos Board of Trade Bldg.
1255 . MONTREAL

Most
Excellent
Coftfee

Bourbon for .mll st, lw Pa umh Ih Bost.

TOBHUNTER, MITGHELL & CO.

Noted fox be bemt 404 mom saiformly rogaiad Chems on ibe

A pure, high-grade berry at a
popular price.

Trial Order Solicited.

E. T STURDEE,

Mercantile Broker,
Manufacturers’ Agent

ST. JOHN, N.B.

Sugars, Teas, Fruits, and General Grocery Lines

WHOLESALE TRADE ONLY.

Buy Crest Brand Bxtracts

POWDER,

COFFEE. \Q\SE¥5/EXTRACTS.
MUSTARDS. A\o SPICES.

| BEARING THIS TRADE,MARK
~ ARE GUARANTEED |

Noted for their ———==m

Purity
Strength
and Flavor

THE LONDON COFFEE & SPICE CC.

London, Ont.

Limited.
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“Daisy Fruit”

CANADIAN GROCER

2, T. STURDEE

Mercantile Broker,
Manufacturers’ Agent,

r. JOHN, N.B. Erc, Etc.
Wholesale trade only.

. great seller. Itis a good Fruit Biscuit
4 low price. You should have a barrel
ieast. Samples and prices on application.
THE HOME CAKE CO.
GUELPH, ONT.

PAI LS T

BAKING POWDERS
COCOANUTS
CONFECTIONERY
MUSTARDS

SPICES

WASHING COMPOUNDS

All kinds of woodenware kept in stock.

Manufactured by
The Wm. Cane & Sons Mfg. Co., Limited
Newmarket, Ont.

Sole Agents:

BOECKH BROS. & COMPANY

Toronto, Ont,

J. & R. McLEA

General Merchants
and Steamship Agents.

IMPORTERS—
Newfoundland and West India Produce

Fish and Fish Oils
EXPORTERS—
Flour, Pork, Grain, Butter, Cheese, Etc.

AGENTS FOR

Carvajal y Ca.,
Dos Cabanas Havana Cigars

‘lex. Andreae Kraay & Co.,
Clarets and Sauternes

i. B. Foster & Sons,
Guinness's Stout, Bugle Brand

0ld Tom Gin, do

Scotch Whisky, do

Bass's Ale do
ckburn's & Co.,

Glen-Orme Scotch Whisky

V. 0. H. do
Special Scotch do
Special Liquor do

bt. Porter & Co.,
Guinness's Stout, Bull Dog Brand.

BELL TEL., MAIN 866.
C ~ICE—23 COMMON ST.,

«__ MONTREAL

; Cow Brand Baking Soda

is making wonderful progress in regard to

sales. The demand increases every month.

3 Every farmer's wife in Ontario has our recipe

= book, which has been mailed at the rate of 5,000
per week for some months past. 5

GROCERS :—Do not let your stock run
= : out; every wholesale house carries all sizes of
=\ S, : packages.

JOHN DWIGHT & CO.

TORONTO AND MONTREAL.

HEAT MARROW

SATISFYING FULLY, RECUPERATING QUICKLY,
DIGESTING EASILY.

The best properties of Choice Winter Wheat are given in
this article. Ask your grocer for a 2-1b. package.

Manufactured by

THE EXPRESS ROLLER MILLS

CORNWALL, ONT.

WM. MACK, Proprietor.

ONSOO

INDO-CEYLON TEA.

The demand for ¢ Monsoon ” has steadily in-
creased, until now the output is enormous and still
growing.

The value we give warrants it.  You can give
your customers nothing which at all approaches

¢ Monsoon” in satisfactory results.

THE MONSOON TEA CO.

Toronto and Montreal.

INDO-CEYLON TEA.
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DLLARS

are made

by

) |

i 4

selling ...

P atcr SOH’S ; M
Sauce.

Send 10 Pure Gold Labels, any kind, and
5c. in Stamps for set (12) of Scenes from
Dickens, beautifully colored.

Rose & Laflamme PURE GOLD MANFG CO0.

31 AND 33 FRONT ST. EAST "7
fote MONTREAL TORONTO. CANA DA

$ i .'J . rm.mm

1k Ivory Bar &
g | - y . Produce & Commaission Co.

1HE MANI10BA

: Fl 1-1b. bars. | Limited
il B ® 9 6-16-1b. bars. - 60 bars in box. WINNIPEG, MANITOBA.
i ' 3-1b. bars. }

¢ . WHOLESALE DEALERS IN
11] : lvory Bar Twin Cake

b deetnmpmeee () Butter, Eogs, Cheese, Fuits, Cured Meats | ..o

Soap furnished on application.

i Victoria,
11l 1 LR PICKLED, DRY AND Consignments and Nelson,
1 *J The BRANTFORD SOAP WORKS CO. SMOKED FISH Correspondence Solicited. Rossland,

3 § 44 Limited
i i & i | »mmm

Did it ever strike you to sell your dy

11 {13 . customers the pure cocoanuts? They il
{ ( 3 h H | U EU grate it themselves. There isa good p: nd

of meat in every cocoanut. You car :ll

by the carload. it at half the price of prepared cocc ,1,”

Try one sack as a sample.

iR Exceptional ¥alus. OUR REGISTERED BRANDS OF CIGARS:
' Samples on Application. “I8K” and “ PALATIALS” are sellers.
They give you a good profit and your customers good value. ASK FOR PRICI

14 WARREN BROS. & CO. | The Macpherson Fruit Co., WINNIPEG,

£ TORONTO. L aEs, M N
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FETTER COUPON
: SYSTEM IN cowﬁ'cnmv

IS pronounced by the High- Court of
Ontario in aecordance with law:
see Mail and Empire of Oct. 3rd. As we
adopted new system coupons May 1st,
we wish to recall all old Letter
Coupons, therefore, will accept as a full

sett 30 old coupons and 35 new
fall coupons in exchange for either of
the rnich presents offered for one sett of
coupons, if sent to us between Nov. 1st
and December 3ist.

'(xRAND MOGUL

CEYLON TEA
T. B. ESCOTT & CO.

TORONTO MONTREAL

WINNIPEG LONDON, ONT.

The Merchants of the Bay of (Quinte District will find

OUR GROCERIES up-to-date,

OUR WAREHOUSE their best centre of
SUPPLIES, and |

OUR PRICES as low as the same Quality
of Goods can be obtained anywhere
in the Dominion.

Galbraith, Walméley & Co.,

Wholesale Grocers, Importers and Manufacturers’ Agents,

Bridge Street, wext ooor to Post oice, BELLEVILLE.

Log Cabin
Baked Beans

ROCKINGHAM. \8)
CHEMICAL WARE.

DRAIN TILES.
WATER FILTERS.

,, ~.___FIRE BRICKS,

B c FIRECLAY. {2
&A‘{T:ﬁl"&ﬁﬂ /j; //// /// / A

\J\__iéf
Jugs, Churns, Butter Pots, Bean Pots,
Preserving Jars, Flower Pots, Etc., Etc.

/ L// i /”//
7” M}7 \Hl(l:f”

\.LGooo ((,n’ = »--V

ASK FOR PRICES.

RANCHF
AT

Horia,

Ison

ssland,

B.C.

- PLAIN

21l your dlyi AND IN TOMATO SAUCE.

2 “They W

good p« nd

i We guarantee them equal to any imported brand, and they

" " are all Canadian but the tin, that's British.

R “ACKERS and PRESERVERS MI I I ER & CO
- of a full line of

e CANNED FRUITS »
3 And
M N L VESEEAGLES TRENTON, ONT.

SOLD BY ALL WHOLESALE GROCERS,
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THE GAME AND FISHING LAWS.

NTARIO has long been recognized
O as a Province possessing great
attractions for the sportsman.

The enthusiasm with which devotees of
the rod and gun seek the many varieties of
fish and game which abound in our
waters and woods is such ihat frequent
changes in the game and fishing laws
are necessary, that the succeeding genera-
tion may have the same oppottunities for
shooting and fishing that is the share of the
present.

The frequency of these changes is so
great that a layman cannot well follow them.
Therefore, the digest of the whole law, Pro-
vincial and Dominion, affecting the birds,
animals and fish of Ontario, which A. H.

‘O’ Brien, M.A., editor of The Canada Law

Journal, has prepared in past years has
tound ready acceptance throughout the
Province.

Mr. O'Brien has issued his fourth edition,
corrected to September, 1899. It is better
printed and bound than previous issues, and
is just as concise and comprehensive as they
were. This work is issued under the
authority of the Ontario Fish and Game
Department. The book is offered for sale
in a neat pocket edition in paper covers for
25c., by A. H. O’'Brien, 18 Toronto street,
Toronto.

EXPORTERS OF DRIED FRUITS.

O. E. Robinson & Co., Ingersoll, whose
advertisement appears on page 13I, are
among the largest exporters of dried fruits in
the Dominion, and their connections are
people who handle the best goods. packed.
They are also exporters of green fruits and
poultry, and solicit correspondence from
anyone interested in the above.

A NEW WAREHOUSE.

I.. M. Schenck & Co., St. Catharines,
have just added another commodious ware-
house to their canning factory, the dimen-
sions being 40 x 125 ft. From a very small
beginning this firm has been steadily grow-
ing, and, by packing only the choicest
grades of fruits and vegetables, have gained
a reputation second to none in the country.
Their specialties are tomatoes and peaches,

ROBERT DALGLISH & CO.

The business carried on for so many years
in Montreal by the late Robert Dalglish
has been taken over by Mr. Frank Brown,
and is now being conducted under the
name of Robert Dalglish & Co. Mr.
Brown has succeeded in retaining all the
agencies held by the late firm, and reports
They now
represent some of the largest and best
known wine and spirit manufacturers in the

world, and can supply the trade with almost
any kind of liquor needed. They are
agents for Hill, Thomson & Co.’s Scotch
whiskies, an old and thoroughly reliable
make, which has long had a high reputation
among connoisseurs.

Besides their numerous liquor agencies,

‘they also carry a stock of A. & M. Smith’s

kippered herring in tomato sauce, and are
well pleased with the sale of these goods.

PRODUCTION OF TEA IN JAPAN.

A return recently published by The
Bureau of Statistics at Washington, com-
piled from official reports of the Japanese
Government, gives the production of tea in
Japan for the six years ending 1897 :

Number of

households * Bancha ™
Year. engaged. Tea. tea Total.
1897 v 777.944 6.074.163 2,396,018 8,470,182
LEG0 L <. et 762,634 6,044,549 2.436,196 8,500,745
B8GSS 736.775 6.248.813 2.450,468 8,698,781
5.230,135 2,633,097 7,883,232

3 o T L MPRRERTS 705,928

. 5,200,801 2,439,567 7,640 368

LT AR e 4,986,468 2,225,397 7,211,863

The quantities are in kwans, and a kwan
is equal to 8.28 1b.

NEW STORES STARTING.

Joseph Moyneur & Co. have begun busi-
ness as dealers in eggs, butter and cheese,
in Ottawa.

Joseph Martin is starting business as
cigar dealer, etc., St. Thomas, Ont.

Barnes & Syers are opening a grocery
store in Gainsboro, N.W,T.

Alex. Knowles ;has started a general
store in Sintaluta, Man.

W. W. Ingraham and James A. Mcl.ean
have opened general stores in Sydney, N.S.

John Liscomb is commencing business as
general merchant in Old Bridgeport, N.S.

Frank D. Warren has started a general
store in Lansdowne, Que.

M. Shea & Son are starting a general
merchandise business in Sheenboro’, Que.

MEDICINE FOR A SCRATCHY PEN.

*“All pens are alike to me,’’ said the
clever young woman, ‘‘and all pens would
be alike to you if you only knew how to
break them in. Don't moisten your new
pen between your lips before you begin to
write. Don’t say charms over it or squan-
der your substance in gold pens. Take
your cheap steel pen, dip it into the ink,
then hold it in the flame of a match for a
few seconds, wipe it carefully, dip it into the
ink and you have a pen that will make glad
the heart within you. Itis a process I have
never known to fail.”’ —Washington Post.

PURCHASING AGENTS WANTED.
The European Wine Company, of Mont-
real, are in want of purchasing agents
throughout the Northwest, British Columbia

—

and the Maritime Provinces. This . ; a.¢
the Canadian agents for the oyal
I.ochnagar '’ whisky, which, they c|. m, is
as cheap as ordinary whisky, and, | the
same time, gives better satisfaction.

BUSINESS CHANGES.
DIFFICULTIES, ASSIGNMENTS, COMPRO . SEs,

UGENE RAYMOND, general me-
E chant, Beaupre, Que., has ass ied,

and a meeting to appoint a « . ator
was held on October 18.

A. H. Wood & Co., cigar manufact. ers,
Montreal, have assigned.

Sylvio De Moras, general- mer . ant,
Plessisville, Que., has assigned.

Adelard Marcotte, cheesemaker. St
George de Windsor, Que., has assignei.

Mrs. J. B. E. Dion, grocer, Quebe: . has
assigned, and a meeting of her credito:s has
been held. -

W. V. Paradis has been appointed ci.rator
of T. B. Domville, general merchant, St,
Stanislas, Que.

A meeting of the creditors of J. j. Tur-
cotte & Co., wholesale and retail grocers,
Quebec, was held on October 19, in the
office of V, E. Paradis.

PARTNERSHIPS FORMED AND DISSOI VED

J. & V. Belanger, grocers, Hull, (jue.,
have dissolved partnership, J.
continuing.

Copartnership has been registered by John
J. Sears and Annie Sears, wife of T. V.
Sears, as grocers under the style of Sears &
Co., Antigonishe, Que.

Moise C. Bezner, Euclide Cousineau and
Henri Schetagne have registered partner-
ship, under the style of M. Bezner & Co,,
as butter manufacturers in St. Anne de
Bellevue, Gue.

Belanger

SALES MADE AND PENDING.
Samuel Collyer, grocer, Hamilton has
sold out by auction.

The assets of Mrs. C. G. Levesque,
general merchant, Quebec, have been :old.
CHANGES.

George Swallow is giving up business as

grocer in Clinton, Ont.

A. G. Smith, grocer, Dundalk, Ont. has
sold out to Thomas F. Lockhart.

The Jobin, Marrin Co., grocers, ' inni-
peg, are applying for incorporation.
J. E. Jarvis & Co., grocers, etc., I'...ms-
ville, Ont., have sold out to W. Cornv il 1
FIRES.

N. Layton, general merchant, St. Ci.. :les,
Man., has been burned out; loss re; rted
$5,000 ; no insurance.

DEATHS.
Barthelemi Pepin, fruit dealer, ctc. ‘lon-
treal, is dead.
Edward Chaplin, tea broker, etc.. on-
treal, is dead.
Seraphin Bertrand, grist miller, . .essis-
ville, Que., is dead.
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JUST LANDING

By steamer from Bordeaux, over 700 packages
of merchandise from the well-known firm of Dandicolle & Gaudin, Limited.

70 cases Mushrooms, - - - glass and tins.

25 cases Haricots (green beans), - L T
100 cases French Peas, - B - L T
20 cases Macedoines (mixed vegetableS) ” ”
20 cases Asparagus, - L ¢
25 hogsheads of Bordeaux Whlte Wme Vmegar.
30 octaves #“ L

5 cases Pates de Foie Gras.
2 cases Crystallized Fruits.
4. cases French Bon Bons, in glass bottles.

65 cases Sardines : Aphrodites, des Cordons Bleus. 'lllustrees, a la
Vatel. A la Milton. Favorites. Montagne. Skinless and Boneless.

45 cases Olives Fourrees (pitted olives).
100 cases Cognac.

5 cases Fine Champagne.
30 cases Olive Oil, in bottles.
35 cases Nonpareil Capers.
10 cases Thon a la Bordelaise (tunny fish).
10 cases Boneless Anchovies in oil, glass.
1D cases Olives Farcies (stuffed olives), in oil.
&5 cases French Mustard a la Vatel.

> cases Puree Richelieu (seasoning for sandwiches).
1) cases Bordeaux Vinegar, in bottles.

v/ cases Rhum, Lion, St. Marc and Royal plantations.

L. CHAPUT, FILS & CIE.

MONTREAL.




&

Sp

B AR AR T

= graadg - e ’

S ——

r———

oy

THE CANADIAN GROCER

MALT BAKING POWDER
MALT YEAST POWDER
LIQUID EXTRACTS
POWDERED EXTRACTS
PREPARED ICINGS
POWDERED JELLY
PULVERIZED SUGAR
REFINED BORAX
PREPARED COCOANUT
ESSENTIAL OILS
CREAM OF TARTAR
BI-CARB. SODA —
PURE SPICES
MONARCH MUSTARD
BIRD SEED, ETC., ETC.

FANNING’S

THE J. J. FANNING CO., Limited

24, 26, 28 GEORGE STREET,
. OTTAWA, CAN.

MANUFACTURERS
OF ———w

HIGH-GRADE GROCERS’ SPECIALTIES
AND BAKERS’ SUPPLIES

MALT BAKING POWDER HAS NO SUPERIOR,

We sell nett, 10 days, and do
a large mail order business
thus avoiding the terrific expen-
ses of the “traveller” and credit
systems.

OUR SPECIALTIES ARE:

Royal Snaps
Daisy Fruit
Mixed Cookies
Lemon Snaps
Strawberry Crisp

It would pay you to handle our goods
—they draw trade. We pack principally
in barrels because they save the retailer
money. Prices and samples on applica-

tion.

THE HOME CAKE CO.,
GUELPH.

than the user the merits an
Who knows better article? Truly the proor 1

pudding lies not with the co it
with him who eats it. Relatively, e stand in lllc position of the cook, wi

discuss the merits of the

BOWSER scitweasrine OIL TANK

RN VTR

UNDER THE FLOOR OUTFIT.

“THE PROOF OF THE PUDDING "

OFFICE OF
Ji HORNING & CO.,
92 John St. South.
Messrs. 8. F. Bowser & Co.,
Toronto, Ont.

HaMivrToN, Ont,, Oct. 6, i~

Gentlemen :  In response to your inguiry as to the Self-Measuring Oil Tank ay
say that I have used one for over one year, and find that it gives perfect satis mn
It'is clean, accurate, and very fast in measuring, saving oil and time, T am mor lan
pleased with, and can recommend, it to anyon+ who handles oil.

Yours very truly,
J.UHL HORNING o

Wouldn't it interest you to know of our goods in detail? It will cost only

for a postal card for your address.

S. F. BOWSER & CO., = °:52u53 ..o

Factory: FORT WAYNE, IND. ]

McLAREN'’S

Is Honest Goods and just
the Thing on Which to
Make or Extend a Busi-
ness.

\\‘

KSFRIEN

BAKING POWDER.

The Best Grocers ma: e
a point of Keeping it
always in Stock.
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CAN.

LTIES

October 1, 18.:9.
~list is corrected every Thursday, and the quotations he 1 given are for the
Montreal, Toronto, Hamilton, London, St. Johin, N.B., Halifax, Winnipeg. Van
nd Vietoria.  The prices are solicited for publication and are of such quantities
ities as are usually ordered by retail dealers on the usual terms of credit.
wds indarge lots and for prompt pay are generally obtainable at lower prices.

quotations for staple products are under the direct control of the Editors
daily upon all the leading houses in the principal centres.

BUTTER, CHEESE AND EGGS

Montreal, Toronto, St. John,
Quebec. Hamilton. Halifax.
olee, large rolls, perdb, e o R 4 4 15
punlnl print S
tubs, best..
lulw second gr.ult-
low and med,
v, tubs and boxes
prints and M|Ilﬂl<
per Ib........

v doz LG $ e

CANNED GOODS
$-. 'n &l;:; $0 950 3§ 00
2 24) 260 3

o

Manitoba.

IOR,

10D = o ot g
=W

¢ omerits
¢ proof
ith the co
e cook, w

TANK

|.-;I-..|ni‘l'lc<l
white

exira sifte
Bartlett, 2

09 09 19 = o e

0909 09 09 10

F.ombard
Damson, blue
Prinpkins

"

—

Hurw-\hm

'.llu e uses ..
Clover Leaf, talls? 5 9

10
X (14
Clover Leaf, lats! 5+ 9
4 10 25
” tohoes S + 108 1

Albert
o g
sportsman, 4
i ‘e
key opener, 14’
“ )

. ey i
JING "~ G g

Aerican, !

S

| Mustard, 3 size
it Oet, 6, i 50 tins, per 100 )
seevis : - - 00 1
Herrings.. 34 00 1
& Oil- Tank Tomato Sance ... . 3 5 55 1
erfect satist
I am mo

GREEN FRUITS

Sorrento, per box $325 $400 .
ly, Tamaica, pe 1 ok (13
ORNING & I"alermo, p. box - 325

Maori, per box .,

1 cost only

llu\(lll\ p(rbus et
x 564. Cars,

F100, basket ,'f‘ e 1 2% i 5 3 35
'ONTO, C pples, per bbl ... R 330 400

atoes, per bbl. .
S, per bbl...... 5

St Lawrence, Red- SUGAR
. $#55 $i6d $4
450 4

Acadia ..
1, foreign ..
bbls. and
in 50-1b. boxe
lul Icing, bbl

'sm
ping

€5 03 65 e oo ia da e AN

DOET RRRUQL

HARDWARE, PAINTS AND

Montreal, Toronto, St John,
Quehec. Hamilton, Halifax

Wire nails, base 25 e P30
Cut nails, base 26
Barbed wire, per 1 -ih. W
Smooth Steel Wire (oiled ¢
annealed, ele.), base
White lead, Pure
Linseed oil, raw ..
o ¢ boiled
Turpeutine

Syrups
Dark
Medium
Bright
torn \\ rup, barrel, per Ih
Il'll\ ¢

30
35

- ‘.:Jl pe nI\ eu h
. 2 gal. ¢
Honey .
a: 25-1b. ]uuh
38-1h. pails
Molasses —
New Orleans
Barbadoes
Porto Rico
A

CANNED MEATS

Comp. corn beef, b, cans - 'l 50 §#150 ¢1
2 s 2 1bh. cans 265 265 2 T
i-1b. cans ...
6-1h, cans 3 25 &

A “ 1-1b, cans.. ... 3 00 18 50
Minced callops, 2-1b, can ... ... 60
Lunch tongue, 1-1b. can....... 5 3 30

s e 2-1b. can . 70
English brawn, 2 10
l';mm ~;m~u_’v. 1-1b. can .

2-1b. can
S ups, .xs\UllP\I 1-1b. can
s lih can ...
sSoups .uul vaull 2-1b. can
t) Ih. can
S1e d smoked beef, s . P 16
. “ PR - 2 80

Lemon, per I
unge,
Citron,

Forcign
Currants, P Tov uu ials, hl;l
- i5-bbls
Filiatras, bbls
. 1g-bbls
cases
1g-CUSes.
I uu.u hhl\ .
,-bbls.
- (‘I\l S
bg-cases,
Vostizzas, cases Rt
Dates, boxes
I |~'~. 10-1b. boxes |n rib.
20 & 25-1b. boxes, per b
Mats, per 1b., old .
Naturals, per b
it i-ib. glove boxes .
Prunes California, 40's.....

Bosnia, B ..
- O
D

Raisins, Valencia, off stalk
9 Fine off stalk
Selected .
Layers
Sultanas..
.Ill(nl’lll.l,
» 4-crown
lluul\ stic—Apples, dried
 evaporated
Cal. Evaporated Fruits
Peaches, in £0-1b. bags.

Dry Salted Meats—
Long clear bacon.

Smoked meats
Breakfast bacon..
Bolls ........
Hams .
Shoulder hams ..
Backs

Barrel Pork
( du.ulmu heavy mess.
shortesk.. ... .
Clear shoulder mess..............
Plate beef

16 00
16 50

Lard. tierces, per lb.

Tubs.. :
Pails .. .
hhuneulug in wlb luhs

Manitoha

o0

17 50

%
8

S

8t ”"'16":3:’ P
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THE CANADIAN GROCER

In Sealed
Lead Packets
Only

|
g

Up-To-Date and Complete '—=

IN STAPLE AND FANCY GROCERIES, WE HANDLE EVERY
QUICK-SELLER OF PROVED VALUE.

““ANCHOR”

JAPAN TEA

—ARE AMONG OUR SPECIALTIES -

™ EBY, BLAIN CO., .

WHOLESALE GROCERS,
IMPORTERS, BLENDERS AND PACKERS OF TEAS.

MANUFACTURERS,

-o—TORONTO, CANADA.

In Fancy
Air-Tight
Canisters

OUR TE AS COMPRISE EVERY GRADE, EACH ONE A MONEY-MAKER AND TRADE-BUILDER.

“KOLONA"”

PURE CEYLON TEA

Popular
Seller is

We have No.
No.
No.
No.

SHINON

2 and 3, Liquid Metal
21 and 22, Paste Metal
S1.
4],

LUCAS, STEELE & BRISTOL, -

Bar Polish

Silver and Glass

HAMILTON.

¥

-
COFFEE PETROLEUM
Montreal, St. John, Manitoba L
Green Quebec. Toronto. Halifax. and B C. Montreal, i St. John, itoha
Mocha.. L 24 23 28 25 30 Quohec: Toronto.. Halifax.
0ld Governme mt Java ... 27 22 30 25 30 Canadian........ 12 i 15} 16 16%
Rio Choz. 10 7 12 12 13 Sarnia water white 13 16' 17 17%
Bantocl. e 12 G e Carbon safety.. 17 : ey scor
= 7 2 29 31 American water i 17} 18 19 194,
i:})‘;'l‘})“}'{‘l':““ 2‘; 24 28 Pratt’s Astral............... 19 S E
Gautemala .. é-g I’é 'E’g
Jamaica . “
Maracaibo .... 16 *- 43 15 e TEAS
Congou— Half-chests Kaisow,
Brazil. 12 1215 Moning, Paking... . 12}¢ 60 12 60 11 10
\uleucm smped ulmuud ____________ Caddies Paking, Kaisow 17 40 18 50 15 40
Tarragona almonds 11 12 Indian—Darjeelings 35 55 35 55 30 50
Peanuts (roasted) 9 10 Assam Pekoes.. 20 40 20 10 18 40
““ (BLEEN) coniocrisvssassisicens O 8 -~ ¢ Qi e Pekoe Souchong. 18 25 18 25 17 24
Cocoanuts, per a e ety Ceylon—Broken Pekoe ST S U S
: S “Iﬁ[fm O 12 i,; Pekoes ............... ‘.’9 30 20 30 20 30
{Iff;;;:“ *i‘&muh 9 10 Pekoe Souchong .. 17 40 17 35 17 35
Bordeaux walnu 9 10 China Greens—
Sicily filberts. ‘ 8 10 Gunpowder-Cases,extra first 42 50 42 50
Naples filberts. 10 11 Half-chests, ordinary firsts 22 28 22 28
POCaDs.. ......... 11 12 Young Hyson— Cases, sifted
Shelled WalnutS...ccooee wvvivenene e 25 25 28 ... Lexn‘a ﬂrs]tf-1 S {;’ 3‘3 ;z 50—
< ’ases, small leaf, 51 5 40
RICE, SAGO TAPIOCA, MAGARONI ga:?—cgests ordlnadry fi 22 38 22 38
— d B. 32 335 3% 3}§ 325 3 40 alf-chests, seconds. 17 19 17 19
B H st g thirds.. Bian 150y
Japan ......... 5 5 6 ¢ common 13 14 13 . TR SRS el
Imperial Seet 5% 5 6 Pingsueys—
Extra Burmah . 43 4 5 YoungHyson- J-chests,firsts - 28 32 28 32 30
Java, 2xtra. 63 6 7 seconds 16 19 16 ..
Sago .. 4% 5 6 l{alf boxes, firsts... ALEERT 32 28 32
Tapioca. 5 5 6 second 16 19 16 19
Macaroni, dom’ic, per 1b., bulk ]g% ------------ Japan—
i 1mp d,1 lb PKg., l;fﬂ;:g 12% J¢-chests,finest May pickings 38 40 38 40l ARl
""""""""" Choice e 36 32 36
% 2_(; 28 30
2 ¢ = g 2 G 25 - e e S,
Bi-carb, standard, 100-1b. keg 25 185 2 00 260 2 50
Sal soda, per bbl.. 80 85 90/ oIS 1% % 223 %3 %
Sal Soda, per keg. LU 4go="43 ' 18 -, 1%
Granulated Sal Soda, perlb..... ... ..o s 13 15 133 15
SPICES ‘\agmki J-chests Pekoe 16 22 16 2
Ool 4
P r, black, ground, in kegs olong. ... 1 15 14 15
Sl pglls 13 15 12 14 14 ) 5 15 s ‘“ Gunpowder 16 19 16 19
o0 in 5-1b. cans. 14 17 14 15 15 ) | R R T b “ Siftings...... % 1 7% B S Y ikess
s whole. 1 12 11 13 12 18 15
Pepper, white, gro k
e pails, boxes 23 18 24 24 2 WOODENWARE
&6 “  5-b. cans. 23 20 26 20 22 Pails No 1, Zhoop 15 155
“ ¢ whole 25 19 25 20 22 etf 170 170
25 18 25 20 25 £ ha.lfgmln 140 140
30 14 35 18 20 ‘“  gquarter, jam... 90 108 108
30 25 30 25 30 “ candy, and covers.. 225 265 265
40 20 40 16 20 e, IO R e s s Thaise o asvess 8 50 8 50
25 24 25 20 22 o () 7 00- 7 00
28 25 30 25 30 o s 6 00 6 00
17 13 16 16 18 woow 500 . 5 00




Round Bottom
e Pans
50
40
24
40
30
35
40 . ‘ | Low Butter Pots Saucer Pie Plates Fancy Flower Pots 5‘
Ty '
i
------ Yellow Bowls French Pots Milk Pitchers
155
170 . s
is o = Awarded First Prize at Western Fair,
8 50
i London, 1899.

.
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|

| A THRIVING WESTERN FIRM.

] I'he growth of The Glasgow House

| Regina
|

R. R. H. WILLIAMS, the founder
of the Glasgow House, Regina,
\ N.W.T., is an old timer in the
Territorial capital, from his boots upwards.
He was not only one of the first residents
and merchants in the town, but Mrs.

Williams is said to have been the very first
of the gentler sex to make Regina her
home.

Mr. Williams started as a general mer-
chant early in the 8o's on South Railway
street, the principal thoroughfare of the
town, and in 1888 took into partnership
Mr. A. Sheppaid. The business rapidly
increased, and when,in 1889, Mr. Sheppard
went to try his fortune in fresh fields and
pastures new, Mr. Williams became sole

prop:ietor. Under his able management
and skilful organization, the business pro-
gressed by leaps and bounds, and the rented
store near the Lansdowne soon proved quite
inadequate for the amount of trade done, so
that the proprietor had to look around for a
more commodious site.

A fire soon gave an opportunity, and Mr.
Williams purchased land on the same street,
and built thereon the present Glasgow
House, to which he added the adjoining
property last year, increasing the floor space

to 54 x 85 feet. His store is now one of the
largest and best in the West, ard comprises
many departments, including dry goods,
groceries, boots and shoes, hosiery, clothing,
and men'’s furnishings.

At the beginning of the present year,
Mr. Williams took his son, Mr. J. K. R.
Williams, into partnership, who, as a man-
ager of a branch store, had already shown
himself a chip off the old block as regarded
business tact, ability and discretion, The

Glasgow House staff is one of fi
rank, and they are seen surrounc
proprietors in our illustration just as

as they may be seen on anniversa:
festive occasions at Mr. Williams' res
for the most amicable relations
between the Glasgow House propriet:
the Glasgow House staff.

In addition to the Glasgow Hous
Williams is the proprietor of a large |
business. It is thus seen that Mr. W
is a worthy citizen of Regina. |

seen the town grow, and has helpe
growth. It is not surprising, therefore
he has been mayor of the town, pres
of the board of trade and has always
to the front in every movement havi

its object the welfare and prosperity o

town and surrounding district.

It isthoped]that the steamer service
Prince Edward Island will enable pr¢
to be shipped during the whole seaso
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THE CANADIAN GROCER

“Don’t Pay Freight on Water!”

VINEGAR

W. H. SEYLER & CO.
Y

118 King Street East,

Read What the Dominion Analyst Says:

This is to certify that on analysis of above vinegar I found
it a purely ** CONCENTRATED WINE VINEGAR,'" made from
the grape fruit. Free from mineral acids, metallic sub-
statce, and alcohol. After dilution with pure water wi'l
prove a wholesome and palatable commodity cither for table
use or pickling purposes. .\ very important thing not to be
lost sight of in using this article is that cleanliness is insured
by procuring this vinegar in the concentrated form.

Foronto, Sept. 1st, 1897. (Nigned)

A. R. PYNE, M.D., Dominion Analyst.

BUY

Concentrated
Grape Vinegar

This is an absolutely Pure Fruit
Vinegar, made fm.m the highly culti-
vated grapes of the celebrated Rhine
district of Germany.

Why Pay Freight on Water
and Heavy Barrels?

Hundreds ot customers through-
out Canada are now using it and
repeating their orders.

Send for sample and convince yourse!f.

TORONTO,
ONT.
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DOES ADVERTISING PAY?
WE WANT TO FIND ouT |

To do so we will make the following magnificent offer to every Grocer who writes for and s .ds
P.O. Order with order: We will present him with one case of five-cent Jersey Cream, not to give a ay,
but to place on his counter and sell (this is part of contract) as we believe, if he sells the five dc en,
customers who buy them will want the rest.

This shows your profit.

2 cases, | Jersey Cream, 2 doz. ea., 4 at $2.25, $9.00 48 x 25, $12.00
el S st 3 = at .25, 3.75 36 x15, 5.40
- S Tt T " 4 i 8at .75, 6.00 96 x10, 9.60
g o o free 18.75 60x 5, 3.00
H 5pec, B3 29.00

17.82 17.82

Net Profit, 11.18

Push this. It is better than owning stock in a gold mine. And with this we will present one
of our handsome show cards, * Lead Kindly Light” or “ Hark My Soul,” framed. Freight paid in
Ontario ; one-half allowed outside. We consider this the best offer ever made by any manufacturer for
high-grade goods. Keep your customers in good health, happy and contented by selling them only
Jersey Cream Baking Powder.

Our Cream Tartar Baking Powder—** Lumsden ’—we guarantee equal to any grade in
America. The cost is a little higher than Jersey Cream, owing only to trouble in preparing it.

15-lb. Size, 5 doz. in case, $0.45 per doz.

“%-b. * & 3 .90 o
B *“ 3 i .75 e
s 2 i 3.00 =

For all orders by letter only will allow the wholesale discount, 10 per cent.

Standard Baking Powder, ’;-lb. Size, 4 doz. in case, $0.45 per doz.
[ ‘i %_Ib- 5] 3 114 .75 [
(11 13 | l'lb. 13 3 1 |‘25 13

10 per cent. Letter Orders.

Mother’s Baking Powder, in I-lb. tins only, $1.00 a doz. | Suaranteed squat to any
Lightheart, I-Ib. tins only, $1.00 a doz. g Fottas SEaatth for .

sold at 50 cents per Ib. .m
10 per cent.

Lumsden Bros.

TORONTO. HAMILTON.




|
|

THE CANADIAN GROCER 151

’ 3 ).ﬂﬂﬂﬁﬂlﬂﬂﬁﬂﬂﬂllﬂﬂlHﬂﬂﬂﬂﬁﬂﬁﬂﬂﬂﬂﬂﬂﬂﬂ!&ﬂﬂ.’:
[ ] ®
) HH =
&
Yl @ =
& 2
. eal Cﬂﬁﬁﬁ :
..1{ Brand :
gaiV(: da tl)’. ﬁi Pan ‘
five d. en, - (11b.and 2 1b. cans) g
[ o ]
profit. % Every grain is pure and developes g
0
o £ LIQUID FRAGRANCE. &
0 =2
0 ?-.é meseasowans | CHASE & SANBORN, 3
:g % sl MONTREAL AND BOSTON. EE)
8 i |
& 2
resent one
fht paid in : :
g 000 BB SEENSH SN SSISTRTIRSTEIUBILL 3000

| BELLEVILLE CANNING CO.

BELLEVILLE, ONTARIO, CANADA.

Trade Mark, “QUEEN BRAND.”

to any
sents

wr Ib. m

Packers of
High-class

Fruits, Vegetables,
Meats, Jams,
and Jellies.

O R SPECIALTIES:

Gallon Apples, Fruit Pulps, Tomato Pulp, Tomato
Catsup, Boneless Chicken, Turkey, and Duck.
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152 THE CANADIAN GROCER
A CLASSIFIED INDEX OF ARTICLES ADVERTISED IN THIS SPECIAL NUMBER OF THE CANADIAN GROCER FOR THE
CONVENIENCE OF READERS AND THE BENEFIT OF ADVERTISERS.
A I 07 7o O T3 LR 0 0 g o o A NSNS N CER B e e po e 4o
Acetyiene GastMacBInes oo oo /oo il L s s Page . Enoravers s R e i i e s s e 6
D RS e e e e e s page 140  Extracts. : o ci: oiweie pages 5, 59. 67. 111, 115, 134, 14! i5g
aEanles =Bided el e L e S S pages 61, 131 .
Apples, Green.... ... ... diioiee L pages 61, 108, 38 Eigs: s e e S e e 4 oen pages 64, 132, 14i igy
B Fire Baek. s i i T ke v PR
maoons il L L oL it i v oo PABe 139 —Fite Insutaice it o i e SR R i S T T T
Baking Powder. .. == Pagesis. i590.04,:67, 134.-T44, 150, 156 Fich: Sl t N e s pages 135 136
Boiisae el s e S R S siviwa e+ PAGEISL - Fich e dis SIS S e ih e .page 136
Bahlsiee RS o «v-- . page 131 o ash o Smeked sl e i e e ise e i oe ms oo PAEE T30
Bens e s e sl i apages 25 38 Flotr o e e pages 13. 43. 45. 47, 48 107. 125 13§
Beans, Baked. .... s+ cees....pages 34 72. 85 137, 141, 142 Fruits, Canned........................ pages 89, 108. 1 : I5I
Bird Seed................. ceseeceeeeaeen....page 144 Fruits, Dried ..... pages 25, 37, 8o, 81, 82, 85, 108, 121, 14> 142
Biscuits. .. .. -«sses .pages 7, 29 77,81, 135,159  Fruits, Green...... .. ...... pages 64. 81, 85, 121, 132, 134, 136
Blacklead /oo s lon s o SRR Y T TS R AR P e e B page igi
0T G s ey o e e U i W page 64 G
Brooms................. PAResi47, 79,159 BN O S L o e ST S B e o S R N -
Brushes....‘“.._...‘...,.4..... <% . ~Pages 18,70, 150 o g i ST .. ....pages I, 30, 131, 136, 144
Buc.kwheat T et B o el SRS IS IR e S pages 13, 45,  Glaccuaier = . _page 153
LESmessiCallegec s Ut e e s e P3ge.9 ! Grocers' Manual o . Sl page 8
Bulte ool L .pages 61, 8o, 81, g2, 135, 136
Bester Cyocks 000 o S L: cdenepage. 137, T47 : : H
Butter-scotch ... ....... vais o o p3ge 30 Haddie and Herring . ............. csonORN by $17, 199
Honey:. .o bi Go b, e R S R LG page 25, 61, 81
c s Dot e e - SRR TR R SRR S page yi
Cans ... e e AL L S NS page 8¢y
GrmhanEme e S e R S page 116 . .
Gaksup=.... ... Saoneilioiu L pages 9. 34, 72, 122, 141, 142, 151 Jams and jellies. .page 5, 30. 47, 65, 89. 122, 137, 136, 142. 15!
Cereal Coffee.......... - i .ei.e.Pages 33, 45 K
Chewing Gum . . : Ceeieeee-v......pages 89, 129 Knitting Machines .. ..........0 i iine page 0
G R R SR R e G LR pages 61, 635, 110, 114, 135, 130 L
Ehinaware mabe e L s s pages 127, 155 Lamps .... .. ....page8i, 155
Chocolate and Cocoa. .. .. ........ pages I, 9.°30, 40,56, 81, 131 "Lard. o o s s s Apage 139
G L R G el S i e S L e o -l Gy (RN 0 e T - (i SR R RSB ¢ e
i LRI e T N D o Pages 127, 135 Lemomaden e e 1 s s i savse page 3o, 56
SIS CHn s e iR e S RS A S O e Page gl - Licoree o oo e sies s s oes o wdnls sPAEE IO
Saeaanntsiet o oy o b s pagesig; 136 ' Life ASSHIAnCE & e BN I s s e e A page 3y
Coffee........ .... . -Bpages I, 5, 9,33, 40, 59, .64, 67. 60,  Laobstersii NSRS . e e paEe ]
81, 117,120, 123, 134, 136, 151 Lyxfer PASIS ... ..o eoueer coonvine e anen e L PaLE G2
GalleesWhillsysts S ot oe - s e sivssiy L PARESS ™M
il A.genues """""""""""""""" Pa8€ 127 Manufacturers’ BEeRtsr oo . . pages 6, 81, 89, 135 137
Condensediislle” ACTER S a0 LG .. . page T3 : ¥ 6c- 86 22
e o Marmalades s i - sl o e s s s sie pages 47, 65, 8¢
Voo ot o e e RS pages 89. 129, 144\ Cured ... .. vee.....pages83.136 39
otk ol ol e s e s s @S DAGE 6] e |20
e Soeien 45 ok S M eat B G R Trlei ti oo o vioa it sy aleiie page
o Minee Medt s i ot o e i - oo i s pages 89. 123 42
@xeamvioBiBaitar:- o o s pages 64, 67 Meastasd pages 9, 34. 55. 56,67, 72. 91, 134 12
Ergekeryware. e el T Pages 61, 127 1 iyt S ARG Soghbogs ndit v o
G eyl S G e < pages 37, 64, 120, 132, 154, 159 e i !
Ea andChaiins. .. page 7 Noveles e e Tl s el leae oo oo o b aiwmtiatoivio pag: I
LT R e i e SN S S s L iy F S e T e A N S e e of pa. 25

S DASE IS

Bateses ot
Display Tables
Drugs and Chemicals. ... .

......page 132
page 71
page 47

Earthenware

pages 61, 155
kiggs

pages 61, 8o, 81, 92, 136

Oatmeal

Oil Tanks

Olives

(9] 8T 0| St ot = iy e o S S S Pt o i
Oranges

Oysters
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SPAEPEAS . o1 el s e e ; 5 R Ve pages 9, 45, 48
.................. ceveecieiiiiiieeeoii.... PAGEI3S o ....pages 33, 113, 157
SR i e i et R T e it T S E U
R THE es, Evaporated t. - < u oL s oo o o G UPRRea ''''''''''' : P‘::a\.eil;(;:;;
Ty e pages 5. 7, 9. 11, 30, 34. 56, 72, 110, 122 o o 0T h T pekna

L R et e N (o 0

T ........pages 89, 129
......page 135 Tapioca ...................iei.iiiooiiieoaiieoo ... PAgEQ
""" FY et e eee ittt aaeeaiaeeeauesaeesaree.i..... page 147 T€AS...................pages 9. 37, 39. 53. 64. 78. 82, 83. 84,
"""" = . ......pages 45, 48 118, 123, 124, 129, 134, 135, 137, 146
........pages 61, 81,92 Tobaccos............... ... ... pages 38, 59, 835, 123, 134
.iry Fountains.................................. page 147 Tomatoes, Canned............. ... page 89
154 pess CRPPIAE BMREAW. i v il h s eeio o wnbmaelinsls i PG 134 Tomato Pulp............................c. ... .. page 151
""" ol o JFUMES + e e e e esen o e e e e s enneeensee.s PAgES T, 25, 132 TTAPS .co..iiiiiiiiiiiiiiaeiiitanenaen e ... .. Page 124
= R 127 d s | NS TR N s RN e X

ages 135 136

TYPERNLErs . . L o oee ioinReanBRNE o L IWEETACCSRE
136

¢ 136

135

i51

142

136
pagn ISI

RASINS ovniooen S iss peigswsse PAEES B, 28, 37,64, 78, 132, ¥4
Refttgeratons, . io il o0 v L s aseimis 4 s i ihvs Vs Jpage 30
(o SR A A T R GRS I SRS C e R
RockinghasirWare ..., 00T Lo v akalada ias. page, 137, 147

Vegetables, Canned..... L ctols.. ..pages 89 108, 143 151
Vinegar. .. ..o ie.s .--« pages g, 27. 48 85, 124, 127, 131, 143

Rolledt@atsr o Sn D use s s nyaimeaeigs pages 43 45, 105, 142
2T A T | e S e R PR St et NSRS P e L e o (RS e e e A
Rye BlouR - i o Danis s maas S 3o s s dasiew s wPRES 33 WallPapet .2 - ool ieE REEENLT L S L . e PSS 100, 333
Washbeards . ... Love Jumun ity A APPSR Bl -
SalAdS, o L T A b e S R e R eits it v PARE 0T TWASKIGE ISR .. o0y R A coean PRgE'SS
Salmon. . =<iios i R B ki s s s poges 16, ¥o8; 132 Washing Powder ... . 0008, il pages 9. 117, 128
Salts .. . S s s s ile waeie s maientama e spREES- 870 8K Su 128 . WaxPaper. . ool i et i e ees - DAGES BY, 120
Saltpetre pages 96 80  WEHERE 1 i ovi e R L SR s p e e AR K
SAUCES', v+ i cvwsisis s Lo PAGES Ty 7, G; 16, VI, 30,63, ¥10.-k27, 136 - Wheelbariows .. . ... i nes s UoT 000, . i . ..page 6
= (o e S e B e e G I e PAgEs 10,47, 520 Winsks ..o oiud caie oo i EIRERSE L UG - . L e A T
ze I, 117, 137 SOUD ity b e e e e O ES 4L SO, B Wah - TWIRRSNEY . L i S UL SO L v s o e PAESS T E2E
ige 25, 61, 81 DOAE . . o cvv wwsin vmsn momennss s s - e senpages 6o, 63. 64, ¥35 -~ Wines and Liquors:. . ... pagesigs 13, 8, 130, 135, 142, 143
o wun o pagE QL DOUPS - ic o et e ath o s Se s 4 B G R e P s PRSI (D
SPIEES Jocl aiiea f st s e v Sk pages 5, 9, 59. 67, 134, 144 fensk: .. L SER R G S S

"""" ; Grocers and I\

.page 31, 155 »

=~ § General Storekeepers

o 1 8 -~ who would keep posted on the constantly

vosospage gl

e changing conditions in trade, and everything pertaining to their
R live of business should read

THE CANADIAN GROCER

. 9L, 134

page 38y

131, 136, 144
page 155

.. page 48

b w cularly. It keeps track of new goods, new inventions, gives reli-
98 ale market reports, and labors consistently and intelligently for the
. 45, 105 p ngress and adoancement of the Grocery and General Store Business
pages g 3 ti oughout the Dominion. $2 a vear,; $1 for 6 months.

e Z THE CANADIAN GROCER

Montreal and Toronto.
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OR THE BENEFIT of those who may have ov: r-
looked this advertisement, we repeat it this we :k

and beg to advise our friends that we are rea ly )

to quote and deliver at once :

Palare’s Fine Off-Stalk Valencia Raisins.

Payne Selected e s
Payne 4-Crown Layer - i
Cardona Fine Off-Stalk £ =
Cardona Selected i =
Cardona 4-Crown Layer . e
Aranda Fine Off-Stalk i #
Trenor ‘“ Blue Eagle ”’ Fine Off-Stalk **
Trenor ** Blue Eagle’ Selected e

Trenor ** Blue Eagle’ 4-Crown Layer ‘¢
SULTANA RAISINS, 4 grades.

CURRANTS

Fine Filiatras, in barrels, s -barrels and 4 -barrels.

Princess, Cleaned, Loose, in 4 -boxes.
Princess, cleaned, in 1-lb. packages.

SMYRNA FIGS

Size—1%-inch, 5-0z. boxes.
1% -inch, 12-0z. boxes.
2-inch, 16-0z boxes.

TO ARRIVE IN NOVEMBER:

Size—1%-inch, 10-lb boxes.
2-inch, 10-lb. boxes.
3-inch, 30-1b. boxes.

Malaga Raisins, Tarragona Almonds, Grenoble Walnuts,

Bosnia Prunes, California Prunes.

CALIFORNIA LOOSE MUSCATELS are rather scarce this year, and consequently will ¢l

at very high figures.

We have secured a nice lot of MALAGA LOOSE MUSCATELS, a splendid fruit, of gre er

value than the California, which we can sell at very low figures ; they are:

“BEVAN’S” Brand, 2-Crown, 50-1b. boxes.
“BEVAN’S” Brand, 3-Crown, 50-1b. boxes.
“BEVAN’S” Brand, 4-Crown, 50-1b. boxes.

WRITE OR TELEPHONE FOR PRICES.

Don’t forget us when you want teas. We can meet you on any qualities and prices.

Laporte, Martin & Cie, wees

Montre

U
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THE JOHN L. CASSIDY CO., i

Importers of . . .

China, Glass, Earthenware,

Lamps, Cutlery, etc., etc., etc.

339 and 341 St. Paul Street,

=~ MONTREAL.

“Primus ut Nullus.”

“A Few Pointers to the Trade”:

Reliable Goods.

Good Variety to Select From.

Prices Right.
Prompt Despatch.

Fode o o oo do o e

HOTEL WARE A SPECIALTY.

J. & G. Meakin’s Welted Edge, in Semi-
Porcelain.

Haviland’s French China, Plain,
Welted Edge—White or Crested to order.

also

Furnival’s ‘““Gothic’’ White Granite.

We make a specialty of J. & (5. Meakin’s printed and ¢n
amelled goods. The following are stock patterns :

Fiown Blue Printed and Gilt ““Colonial.”

Frinted Brown ‘“Premier.”

F -acock and Pearl Gold-Stippled
“Diana,”’

“{utumn Tints.”

“*sevres” Gold lluminated, with Gold
Lines.

‘r own Peacock “Sevres.”

L-own “Derby,” with Gold Handles.

F 2amelled and Gilt “Gloriana,” Yellow- °

Tinted.

b Il lines in Enamelled and Printed
Dinner Ware.

Gold Edge Line and Sprig and Traced,
“La Touraine’ Shape.

Meakin’s White Granite, in Plain,
“Ceres,” ‘“Astro,” and Semi-
Porcelain.

Wedgwood’s Printed and Illuminated
Dinner and Chamber Sets.

Library Lamps, Banquet Lamps and
Reception Lamps.

Chandeliers in Great Variety.

Glass Table Lamps, in assorted pack-
ages, or loose.

We have added Electric Globes to
our former large assortment.
200 Cases Specially Assorted China.

50 Cases Flown Blue ‘““Mazarine,”
Gold Illuminated.

50 Cases Assorted New Green Lustre
Gold Lines, llluminated.

60 Cases New and Ready Sellers, As-
sorted, $36.00 Package.

WRITE FOR SAMPLE CASE.

40 Cases Enamelled and Gilt Austrian China, Very Saleable Lines,

$36.38 per case.
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JAVIDSON & nAY, LIMITEL

Wholesale Grocers and Importers

TORONTO.
Somcthing about Baking Powdcr

Most of the grocers are working for the manufacturers and the newspapers ; especially baking
powder manufacturers.  Big advertising, big demand, prices cut, department stores make it worse; bye-
and-bye, no profit for the man who buys in small or medium lols, but big profits for the manufacturers
and the newspapers. Must grocers continue to be penny-in-the-slot men and work for nothing, or can
they sell their own brands and be independent? We are helping lots of them to be independent.
Maybe we can help you. If you are interested, write us for particulars. We are baking powder

manufacturers to the trade. You can have your own label with name, address and advertis
ment on it. '

THE J. M. LOWES CO.,, LimITED,
The Monarch Coftee and

s 20 Temperance Street,
Spice Mills. Toronto.

Current Market Quotations for Proprietary Articles

Oct. 19, 1894 K nglmh Cream, glass tumblers ........

Quotations for proprietary articles, brands, i Jb. Jellien . o......0....
l‘ hsqellies . s s
% 1h. Crown se alers ....

per doz

United Bervice
gu 5 S;mnmh Blm.kmg Y 4 gross cases 720
0

BlackingNo.4 500

ele., are supplied by the manufacturers United Service

Yucan Oil Blacking, 1 doz cases, liquid (2) gg

agents, who alone are responsible for their

JERSEY CREAM BAKING POWDER gew Ygl‘g Dreﬂallnx.ldoz COBeB........ 97 F““«k“’g No A
ceuracy. The editors de L supe : the 3 O case.. = 4 panish Satin Gloss, ** '' ........ -
1 ”;l = ¢ .l~ 5 < s ..”-‘ r.wL i by 5 g “ m Y 75 ‘rescent Ladies’ Dre'ssmg,l doz. cases. 175 Patent I.ealhn
\//Il a change 18 made, cither an advance or de e 3 2 125 Spanish Glycerine Oil Dressing......... 20 Po ish No. 1% au
cling, it is referred to in the market report e . " 295

Waterproof
Dubbin No, 4 W

THE ALPHA CHEMICAL CO.
Stove Polish—

a3 a mateer of news, whether mannfacturer
reguest it or not

SNOW DRIFT BAKING POWDER.

Y 1h Lins, 4 doz. in ca ..per doz. § ?:', per gross BIRD SEEDS
BAKING POWDER. e 3 b : E ég Quickshine THE F. F. DALLEY CO. ]
PURE GOLD. 2 7 “ 6 50 Poligh ;= o 9 00 Pa”ey'uSBpngighI‘SlirdSeed,lﬂlb.cuaun u U6
o Dalley’ i sed, 40 1b. cases. ...... u 6k
3 oz cang, 4 and 6 5 & % L vt 10 00 Electric  Crown sk "_ ‘(.e L 'lh. Ohne %
doz. in case 1.‘ l'l I,u:\]t-.- a5 ver 1h. :‘F Paste ......... 8 00 A e 31;,11(;1‘“01\ & BROCK. 3
4 : 35 1b. pails e 6 : . : rock’s Bird Seec i
95 L " " S Electric  Crown Norwich Bird S=¢ i
. SREer 95 ‘ WHITE SWAR BAKING POWDER. : Lod Bar. 780 Maple Teaf bird &ecd e
o 140 5 b Ling, 3 doz in cage......pe r“(ln/._ ;) 33 Bird sea- gr"xul IO(. pkla 94 in Case &
8 oz ang, 2 and 4 . i s 3 “ U7 w777 9 g Patent Stove Polish— Per Gross BLUE 8" ’
0z. in case .. o “ “ C ; .
0 o i R e ey 9 00 Sunlight Lead Bar6's .......... $2 25 i
12 oz. cans, 2 and 4 CANADA MFG. CO Packed in Y EEEN'S OXFORD L
97 MFG. CO grose cases 5 poid
“;‘1(‘,'; L';,‘m“; e 27 (ueen Baking Powder, i_]ln,. tins ....... % ;zt_) Sunlight Liquid, (fgro]ﬂy cages. 10 80 =u"l’l.l i AN
i § & pi = 3 ). UADB. o oisivie vs b Moody's ac n )ox lots or case o
Shz e S T 25  Reckitt's Square Blue, 19-1b. box
2% 1b. cans, 1 and 2 OCEAN WAVE PAKING POWDER. wcad 3s... 425 RP:L-I(! ‘ESQ Bl '51 £ DOx s
‘doz. in case ..... 9 co per doz, /;_gmsn (:usg eckitl's Square Blue, 5 box lots...
4 1b. cans, 1 doz. iu( ro.fﬂt-j“ .L,ML No 1“ Stounce Gans, round of agiates 0 R(i)l-l;‘vl\t’.nsnui':ﬁ BLACK LEAD.
5 . % inieade do. o 0 75 1pe A sckitt'
e e R b b1 G, round ooy 3 dow. in 12 14 gross caea Fox contai sithes ¥ gin. 3 65
Sm?(i :Bn o TSRS g2 Moz Cans rounlonly 2 doz. in ci 18 f-0z. bottles 1440 5 %) ero., 20z. or Y gro. 4 oz.
%10, in 4 doz. } © ¥ 910 160z Cans, round nnl) 2 dozin cage ... 20y Quickshine Pipe Varnish........ 12 00 ""CORN BROOMS
“ 2'ing S gy 31b Cans, round only, % and 1 doz. casges ') 75 1 xross cases, pressed Lop Ling. "‘»
“ 12: in6 . 76 511, Cans. round only, % and 1 doz. cases 9 0p Alpha Metal Polish No.2 ......... 9 00 S ‘“m 1“::;}:“:(‘::“1:(»; ‘t ‘(,E:‘\:‘lg:hy i
“" “" 5 = ) o - WO nanaies. A, 2 FLNINES ...
P Jun:fl :.lug 3doz. in n.mas, 3 ?)3 DLACHING: Hl“"{‘ l)'""}f""gr ":);ld/‘ BrOss Cheon: 22 00 B, 4 strings ......
5 o oo ‘rench Oil in 3-doz. cases...... “ “ O, 3 st PR
O e s a sl P.G. FRENCH BLACKING pejiahle Shoe Dressing ............ 900 “ w e :t,'i‘,','g; ;
lbl‘ ;i';z‘ 1, 14 00 per gross Ecliplic Combination tan ... ... 12 00 “ “ F, 3 strin
[)"A 'd/’ TS d \0 ‘ ,/ grs. bas.. 34 00 A Moody’ s(l)hx Blluml g 33 . “ (I ;smn »
1amond— . LARD & CO A “hocolate L o strings
1 Ib. tins,2 doz. in case per doz. 2 00 . o . 450 Alpha Chemical Co.
'/} {;’ '{'gi i ot o (l) ?,’ o l%' :é " % % 3; Alprl?“dé lf}nuu;rl()i(l“. 9 00 OBEWI&N::NG:)M :
23 9 % pha Chemical Co. ADAMS 8 Co. I
THE F. F. DALLEY CO. 10, Jet Enamel.. 8 25 AIRLilﬁnu(thwucLl()i(‘L., 900 Tutti h‘-‘u(lu 36 5c. l;:::; S :
rcream 1% 1b. tins, 4 to 6 doz. per doz k& o FrOBS pha Chemical Co. "' (in cream pitcher )Ars
“Auve o /" .................. p 075 xo 914 gross 'I“"i““ & SONB. w,r2,.;8a- MTu(lipunti}l:le....( ...... 780 e b ‘(m slugu( ‘,20]“],5)536 gk lem
Englmh Crenm. % 1b. tins, 4 to 6 doz. N i S R T & e oody's o n-Corro- Y in glass jar) C. Pkgs. ...
........................ 25 0.4 gross boxe seaee .0 575 give Inks............ 50  Pepsin Tutti Frutti (in glass jar)
1 lb Lms”2 ui’( doz CABEB.......... 12 0?) No. 5% gross boxes ... ........... 8 00 < 5 5¢ l'a:]'kl‘g"'i‘ ...............
v I to 6 do THE F. F. DALLEY CO. : j Pepsin Tutti Frut J;
luuhen Queen. % 1b, tins, 4 to z. i English'Atniy Bluckmg. % gruascasealﬂ o0 Shoe Blacking— in % gross cases. Round Peprin, 30 5c. packages.. . ... A
Y lh uns 4 to 6 doz. cases ... : No. 2 Bpnmah 3 60 Reliable French Blacking,No.5 900 Cash Register, 390 5c. bars and pkgs. |
11b. tins, 2 to 4 doz. cases .... .... No.3 £ e L 4 50 % A © No. %4 450 Cash Box, 1605¢c. bars................ )
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“Edwardsburg ”

The names “ Edwardsburg,” * Benson ” and
*“good starch ” have been so closely identified in the minds of all successful grocers for over forty years, that
Nnow one name suggests the other name naturally.
For a day—for a year it may be—a new thing may command some attention, but enduring success
must be founded on intrinsic worth. Quality always counts—in the end  But you must maintain quality
steadfastly year after year—you must compete in quality as well as in price, else you are lost.

“Edwardsburg ” or “Benson” on a Package of Starch

guarantees highest quality always- -and, too,

it means that unusual skill and painstaking care and absolute purity have made its contents * best " by all
the tests that go to prove it so.

Time tests all things-- “time-tested and true” is the Edwardsburg motto. Not for a day -or for a

year—but for all time, and thus far with Edwardsburg for half a eentury. Vou are safe when you

buy * Edwardsburg’
Starch.

Benson’s Prepared Corn . \
P <pponch--iug e Mg Edwardsburg Starch Co.,

Enamel Starch. (‘ardmnal, Oat.

I'uml l'rllll‘li Show ('ase, 180 5c. bars ; FRY'S. CHEESE. EXTRACTS. per dov
rackages : i
IIY A(;u‘:l‘l’:wilh book in each Phdoss par e Dalley's Pure Fruit Extracts, 2% oz.
Ko plosas U= T sl E L 00 Caraccas, Y4's, B- 1b. boxes ........ 0 43 bottles, all tlavors ................ $2 00
cr Gum(English or French wrap Vanilla, %4's 0 42 Dalley's Tropical Extracts, 2 oz. bottles
8) 105005 DHOBE.- s el st * Gold Medal 5 . 029 all flavors .. 75
Flirtat:on Gum (Bogiish or French Pure, unswceLcncd ,l': 1b. bxs. 0 42 dalley's Fine Gol 1 Extrac ts. 3 0z "bot-
sppers) 11 e pieces ... ...... Fryn"‘ll)iumoud,” 48 14 Il:» }.u 8 §4 tles, all lavors....... R
« ‘rui s b 4 1 anl, 4 4
SR VIRl S kit i st rown Braud (Gretg i Co
ge Sappota, 150 1 piec 075 Cocoa— per doz U‘I..vlul.ll.h'. ln'rl:lu/. 0 90
Jack, 115 le pieces.. 075 Conceutrated,}4's, 1 doz. in box.. 2 40 “ “ “ 1 "."
Rose, 115 1c pieces.......... 075 Ya'8, 4 50 =R i 200
Trick, (English or French a s 3 ll e ‘; .. 83 " Bottle e }_ 83
» 5 lc pieces.......cuu .t thi , . " @ .
sppers) ll lc pieces 075 omeopathic //4 sm U.ib’ulf::u " ('“:“n Stop'r - '! :3
JOIUN P. MOTT & COQ.'S.
PEEE, FREAN & Co R. S. McIndoe Agent, Toronto. Eo 9 BLANCUENG. SXTRACYS
I\'l‘ politan l.lllxt‘tl Ul Il‘l’; llllllnli .!3:‘;: otk Bioias 0 ?g : ‘:j ('l:.“-‘ 5“'5'1‘:'1’ bott. .86 00
\ .. 81h. tins 36¢ 2
ey 2 %3 70 vor Mott's Homeopathic Cocoa ('4's). 032 Macl 8 oz. Plain bottles ........
ki ¢ Wafers ... mall tins $3.70 per doz Mott's Breakfast Coc ou(cul.mu " 040 A(ll‘:::‘:l:lzél;::;;llél o A b o 0 .x s
R NI T | S T
CHOOOLATES & 0000AS. - UCiSCIo s Reoctuee, . 088  Smallmmiam ... 3o iy
{ s EPPH'S. per Ib. Mott’s Diamond Chocolate.. 0133 lmperial Cheese snl\u Holder Per gallon. .
Mott's French-Can. Ohocolate. 018 Large size. e
¢ of 14 1bs. each 035  Mott's Navy or Cooking Chocolate. 038 £ 32 Per pound.
aller quantities. . 037% Mott's Cocaa Nibhe 035 Medium siz Vizedcasened]
T TR SR FOOD
A Mott's Cucoa Shells 005 .
| L T S corrE. HOBINKON'S BARLEY AND oROATS.
Frank Magor & Uo., Agents. per doz Mott'sSweet Chocolate Liquors. 019 0 30 ver doz.
Voo cssence, 3 0z. packages........ $1 65 JAMES TURNER & co.  perlb Patent Barley, 4 Ib. tins .............. 135
per Ib COWAN CQCOA AND CHOCOLATE CO. T RN s NS iove:. 038 S 3 ln' 'i""‘
M: - un chocolate, %4 and % Ib. pkgs. 0 40 Damascus . SR 028 " o b i
R hocolate, 10088. . ............ns 040 gvzlelaléu Cocoa.‘/‘/g"l)b tins, verldoz 3;3 ;g Catvo T e Llb. tins . ..ol
L -1b. tins .. 0 42% ocoa Essence, tins, per doz. .. L B . . S :
N I s 035" Soluble Cocon, Mo 1 bulk, perld ... 0 30 lS)ll:ihil{uwh B g llgl DALLEY'S ROYAL NYGIENIC SELF-RISING
Diamond (‘lmculnte 12 1 boxes, e BB o = FLOURS. per doz
DHUNTER, MITCHELL & CO.'8 1. calie, pOrID... ....ociiananiss 025 TODHUNTER, MITCHELL & CO.'8 Buckwheat, 2%-1b. pkgs.3doz.case.... 1 20
Royal Navy huu)lnte. 12 1b. boxes, Pancake, 2 Ib. pkgs, 3 doz. case 120
Oho ik = 20 » 2 1b. pkgs, 3 doz. case.... ... 2
s Y2 1b. cake, perlb..................% 0 30 Excelsior Bleud w032 g Biscuit, 2- lr) pkgs, 3dozcase...... 120
uch, %4's—6 and 121bs........ Mexican Vanilla Chocolate, 12 1bL. Jersey v 029 Graham Flour, 2-1b. pkgs, 3 doz. case. . 1 20
. uu.aa. 's—6and 13 1bs...... boxes, % 1b. cake, perlb............ 035 Rajah . coaee. 020 Bread and Pastry Flour, 2 Ib. pack-
" m, Y%'s—6and 12 1bs ..... Old Government Java........ 028 030 ages, 3 doz. cases 120
iy l/ 5—6and121bs....... .. COCOANUT. Maracaibo 5 020 ; ik e iy
amond, %'s—6 and 121bs...... West India... 018 CANADA MFG. CO
icks, gruaa boxes, each ........ STANDARD COCOANUT MILLS Rio, choice . 012 “*Star” Self-Raising Flour, 3-1b. pkgs 130
% %, 6lb. " .. 260
Co, - Featherstrips .................. 18 21 E eral E Fl " 3ih, * 130
meopathic, 4's, 8 and 14 Ibs.. 030 COream shrec dud e CLOTHES PINS sy “ &lb. . 2 60
al, =0 oo 03 ;};nmlnrd e 15 {; ROECKH BROS. & CO
don Pearl 12 and 18 022 acaroon .. 15 - e W S o
-k LGS ARRE SRLLEN & Dessicated ... H 16 Clothes Pius (full runnl). 5 gross in GELATINES
0 R e e s 018 Shavings, in packages . Lt 18 cage, per case ... : g 65 COX'S
per doz C ream xhruldud ‘.. O oosiiscs ane 29 { doz. packages (12 Lo a case ) 075 ¥'8 or quart sz E LR A I
Ko, Cocoa Essence, packages...... 40 WAB: sl e 28 6z packages (12 Lo a case). ..... 100 S's or 2 quart size 22

R-OKITT'S Blue and Black Lead :tllgrmsgsl;vglﬁg?mmu
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INDURATED FIBRE WARE.
'rux E. B. EDDY CO.

o
@

-
B 380 89 80 80 1 O =300 0 €0 € 1 6 4 s 03

ey

3
Fibre Butter Tubs (30 1bs)
NeatEof ... o sicosvassiass
Kee'llers 1‘.1‘0. 47

MilkPans.............
Wash Bums flat bottoms ..

round bottoms
Handy Digb.......ccovvvenenn
Water Closet Tsnku
l)mh Psn N o. l

—

Barrel Covers M.:l.d. Traya e
Railroad or Factory Pails............

JAMS AND JELLIES.
S)UTHWELL'S GOODS. per doz,

Frank Magor & Co., Agenw

Orange Marmalade............
Clear Jelly Marmalade.
Strawberry W. F. Jam. ..
Raspberry Lo
Apricot
Black Currant
Other Jams, W. F
Red Currant Jelly

All the above in 1 1b. “clear g]asa pots
. G. JELLY POWDER.

R.m[.b(rry. strawherry.
orange, lemon, vanilla,
pineapple, cherry, calves
foot and grape fruit,
doz. cases, 90c. per doz.

Bttt b4 F 4 35t 4
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D et et ot DD D St et
SERTESEE

P. G. ICINGK.
Chocolate. 2 doz. cases
$1.25 per doz.
Lemon, whlu., pink, canary and Kerneline
2 doz. cases, $1.00 per doz.
T. UPTON & CO.
Raspherry, Strawberry, Red Currant,
Pineapple

11h glass jars, 2doz, in case, perdoz  §1 00

5-1b. tin pails, 8 paile in ¢ rale, per lh 0 C6%
7-1b. wood pails, 6 ** 0 067
14-1b. wooc pmh‘p:-r | e e AR 0 Uﬁ-‘..
SORh R et M s st 0 06%;

Ll(z()lll( E.

YOUNG & BMYLIE B LIST.
5-1b. hoxe#, wood or paper, perlb.... 30 40

Fancy boxes (36 or 50 sticks) per box.. 1 25
‘*Ringed” 5 1b. boxes, per Ib........ 40
*‘Acme " Pellets, 5 1b. cans, per can. .
‘““Acme' Pellets, fancy hoxes (40)
DOEDOE v vovsiinenbwassersssianness
Tar, Licorice and Tolu Wafers, 5 Ib.
CANB, POF CAN «.cocvvsacnssssnnsss 00
Licorice Lozenges, 51b. glass jars.... 175
1b.cans ........ 150
“Punty wanue, 200 sticks ........ 145
00 sticks ........ 73
Dulce, large cent sticks, 100 in box... 075
MINCE MEAT.
We! lhuy s Condenged, per gross, net 3]] 0
per cage of 3 doz., net. 275
X\uhulnun 8, per ;{rum ........ .. 1080
per %4 gross case...... 27
MUSTARD.
COLMAN'S OR KEEN'S.
D.B.F, ‘/ 1b. tins, per doz.
o 1b. tins,
ae %lb tins,
In Jars—

Durham, 4 1b. jars, per jar
“ 11 * “

........ 025
per doz
e 0 T | T T R 85
3 Hibtins. .. .o oo 145
FRENCH MUBTARD
Crown Brand —(Greig Mfg. Co.)
er gross per grose
Pony size... $7 50 Beer Mug.. 16 20
Small Med. 750 Tumbler .. 11 50
»  Medium.... 10 80 Cream Jug 21 00
Large...... 1200 Sugar Bowl 22 00
Spoon...... 18 00 Caddy...... 28 00

THE F. F. DALLEY Co.

Dalley's Mustard, bulk, pure, perlb.. 025
Dalley's Mustard, % b, tins, 2 doz. in

CRBO, POPAOT oo vvss ssvonreiesnss 200
Dalley's Mustard, % Ib. tins, 4 doz. in

GRNEIDOEAOE . v v v s inivaini 100
Dalley's Superfine Durham Mustard

bulk, perlb... 012

% 1b. tins, 4 doz.in case, pcrdot 065

% 1b. tins,2 ' 120

I'lb. jars, per, doz................ 2 40

1b. 7 80

% 1b. glass tumblers. 075

Jersey Butter Color, 20L btls, peroz. 1 25

1 gallon tins, pergal........... .... 50

Celery Salt, 202 bt u 8il. tope, perdoz 1 25
Curry Powder, 2 oz. hottles, silver
LOPESPOrAOE. ..ot vvsevsvon nosvas 175
ORANGE MARMALADE.

T. UPTON & Co.
l 1b. glass jars, 2 doz. case, per doz . $1 00
7-1b. pails, 6 pails in crate, perlb ... 0 07%
Silver Pan, 1-1b. fancy glnsn jars, 2
doz. in case, perdoz ....:....... 130

PICKLES---STEPHENS’

A. P. TIPPET & CO., AGENTS.
Patent stoppers (pints), Der s
Corked (pints), .

-

30
90

SODA.-—c BRAND

Case of 1 lbs. (con-
Lammg 60 &;(gs ik
per box, $.

Case of %lb& (con-
taining 120 ggga %
per box, &

Case of 1bs. and }
1bs. (containing
11bs. and €0 % 1b

packages) per box, $3.00

Case of 5c. pkgs (containing 96 pkgs), per

box,
SOAP.
JOHN TAYLOR & CO
Eclipse (Twin-bar), per BOX 5 e 24 00

Freight prepaid 5 box lots. Special
discount for larger quantities.

BRANTFORD SOAP WORKS CO.

" Soap is put up in Twin Cakes,
12 0z. each, and in Bars, 11b., 2 6-16 1b.. and
31b. Quotations furnished for '‘Ivory Bar”
and other grades of goap on application.

* Ivory Bar

.84 00

1 box and less than 5
lack, 5 boxes and upward. 4 00
Freight prepaid on
5 box lots.

£ 3
Zues g
8 3 %
2 s =
=& &8 S
By 23S 38 &
5% 82c2 9
ERpRL®m S
=9 Se o
SN sEopw
n owot,
v P B
< oo C
Zagat
a3 o
Gloriola Soap, per gross............. 12 00
Straw Hat Poligh, per g 10 20
STARCH.
EDWARDSBURG BTARCH CO., LTD.
Luundry Starches— er b

No.1 W'hne or Blue, 4-1h mrl.m.\ux 0054
No. 2 3-1h. 0 0514
Canada Laundry i}
Silver Gloss, G-lh. draw-lid hoxe!
Silver Gloss, 6-1b. tin canisters..
Edwards'g Silver Gloss, 1-1b. pk 007
Kegs Silver Gloss, large crystals
Benson's Satin, 1-lb.
No. 1 White, bbls. and kegs. .
Benson's Enamel, per box....
Culinnr% Starch—
Benson & Co.’s Prep. Corn
Canada Pure Corn.. -
Rice Starch—
Edwardsburg No.1 white,1-1b.cart. 0 09
Edwardshurg No. 1 White or

Blue, 4-1b. lumps... %
THE F. F. DALLEY CO.
Boston—Laundry, 40 pkgs. to box, per
package 0 07%

Culinary — Toledo Corn
Starch, 40 pkgs to box,
per Ib. 6%c.

KINGSBFORD'S OBWEGO BTARCH.

SILVER
GLOSS
PU[SE

6-1b. boxes, sliding covers
(12-1b. boxes each crate) 0 08%
-40- lh boxes 1-1b. pack 007
48-11 16 3-1b. boxes.. 0 07
For puddlnxl. custards, etc.

OBWEGO -Ib. boxes, 1-1b.
CORN STARCH. packages,

{ 40-1b. boxes. 1-1b. pkgs., 0 08

Tiger Btove Poligh,

Boston answlck Black, 8 oz. bot s,

ONTARIOY 38.1b. to 45.1b

STARCH | Gbundies . 2% o0
STARCH IN | Silver Gloss 07
BARRELS } ) 5 S 0 622

THE BRANTFORD STAROCH 0., LTD.
Laundry Starches—
Canada Laundrg , boxes of 40 lba..
Acme Gloss, 1-1b. cart., 40 1b. box
Finest Quality White Laundry—
3 1b. canisters, cases 36 1bs .
4 1b. c&nmt.ers. cases 48 1bs .
l&bh ,175 bl

0 4
%

Lil{ hlte Glou—

b. fancy cartoons, cases 301bs. 0 07
8 1b. trunk, brase catch, 8 in case 0 07
61b. Lrunk lock and key,s incase 0 073
6 1b. enamelled tin, 8incase .. 0 07
Ken, extnlunscryuhln 1001bs 0 08

Brantford Gloss—
1 1b. fancy boxes
cases 36 lbs.......07%

Canadian Electric
tarch—

40 packages in cues
B Celluloid Starch—

bxs. 45 cartons

per case...... 350

Culinary Starch—Chal.
Prep. Corn—
11b. packgs
boxaMOlb 0 04,
No. ure Prepared Corn—
11b. pkgs., boxes 40 Ibs........

STOVE POLISH.

No. 4—-3 dozen in case (net. caah) &
6—3 dozen in case

&\ vabiity o
eapness s wwa
20N 16 truly unrnvalled.

Rising Sun, 6-0z. cakes, %-gross bxs..§
Rising Sun 3-0z. cakea, gross bxs
Sun Paste, 10c. size,
Sun Paste, 5c¢. size,

ﬁrou boxes, lnbse

per gross, $7.20: small, per gross, $4

per doz
Stovepipe Varuish Qoz bot.tleo l 00
6 oz. bottl 112755

SILVERINE.

No. 8.—10c. size .....

No. 4.—5¢.8iz6.............. &
No. 6.—8c. size. .. o

: : TE.

J ‘ SALADA ON.
Wholesale etail
Brown Label, 1" l 0 ) %
Green Label, 1sand Sk
Blue Label, s, e, l/lﬁ and } o
Red Label, 1s and 1e8.. 0 5
Gold Label, Ys......." i
erms, 30 days j
BRAM LAL'S lead pwkageﬂ {

7

CIIBI. eucb 60 1-1bs. 35

60 %-1b

" “ 3073bs. 35

. ‘" 120%-Ibs........ 3

Ceylon Tea, in 1-1b. and %-1b lead P Kage
blac ixed.
Black Label l-lb..

Blue Label, rev.ml at 30c
Green Label o
ged Laliel o

range Label, ret: ll
r‘oldgLn el, Sy 4

CROWN BRAND.
(Ceylon in lead packages

Wholesale &
Red Label, 11b. and %'s..... 035 50

Blue Libcl 1-1b. and ? 0 8 0 40
Green Labcl 1-1b.. i 0 fB fi ;w
Green thel Y% 019 025
Japan,l's.... 019 025

—

RTunria
0

LUDELLA CEYLOXN, 18
AND %8 PEGS
Blue Label, 1's.
Blue Label, %'s

018% 0%
019" %

G 25

Orange Lnbel 1's'and % e's.... 021 030
Brown Label, I'sand %’s.... 028 010
Brown Label, %4's....... ... 030 040
Green Label, 1's un(l 's 03 030
Red ULabel, /; .............. 040 0
TOBACCOS.
EMPIRE TOBACCO CO.
Smoking—
Empire, 33. 4% and98.....0000... ]

Royal Osk, 2 x 3, Solace, 8s..
Something Good rough and rendy, 78 053
Foulne, $x 8 M ... . iciioeaciaviss 0
Chewing -
Currency 13% oz. bars, spaced ’Js,
(10%% to the Ib.)...... {
Patriot, 2 x 6, Navy 58
old an, Narrow 12s..
Free Trade, 8s.
Snowshoe, 10%; oz. bars,
(12 to the 1b)..
Snowshoe, Dound bars, sp:

' WOOL'SOAP.
Swirr & Co.,, CaicAdGo.

Wool soap, 100 10-07. tars to tox. &
Wool soap, 100 6-0z. bars to box ....

WOODENWARE.

THE E. B. EDDY 0O. pe 2
Washboards, X .... i
L XX .. 1
48 Waverly i
o Planet 1
ot Bpecial Globe.. 1
8 Solid Back Globe 1
g Electric Duplex.. .
Matches— 5-Case Bin.
Lots Ca
Telegraph $3 40
Telephone . 330
Tiger..... 320 3
Teh phunl (Y |,ro~m) 3 50 5
Empire, (slide box) . 25 2
Safety, Capital ...... 27 p
Parlor, qule. 200 s. 130 1
£ $ 100 150
s Victoria.. 260 2
y Little Co! 200
Flamers.......... 22
s (wax stem 32
BOECKH BROBS. & COMPANY. P
Wuhbonrdﬂ Leader Globe .......... i
Improved Globe.. &
23 Standard Globe .
e Solid Back Globe ..
i Jubilee (perforated).... :
g Orown...coceesncssanees 1

F.o.b. Toronto.
Matches, Kodak, per case (10 grou
in case)
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THE CANADIAN GROCER

ROWING AWAY advantages offered is just

is easy a way of losing money as is selling

When you omit to carry a stock of

CROWN

FLAVORING EXTRACIS

you are throwing away both

as they always give your customer perfect satis-
faction and you better profit and increased trade.

Order now and save

€lail
Sy P goc 's below cost.
203
Gl SR 1
: 3 0
it 000 ) Q
d packages, {
4
35
35
advantages and money—
What more do you want ?
ks e 2 your custom and trade.

Our Exhibit at Ottawa Fair.

We manufacture all kinds of

BISCUITS

Our Sodas are Nice and Crisp.

packages Th G : g :
¢ Greig Manufacturing Go b
vors, 085 050 '
oo 098 040
e8I AT R. E. JAMIESON
018 03 456 St. Paul St, MONTREAL.
S i T " 532 and 534 Wellington St. OTTAWA.
AND '8 PRGN
- 1% ox FOR SALE.
; §§ ¥ .\:'!v-r'.Mﬂ.MsMr*thwhhMﬂhk*.!r'.!.'".&'*!"-?’-%'**"-’-"-’-"*’?’- : “!fih:;“i';;'ie_.?.‘;:.!;‘{;J:‘,‘,L.':;';L“?’_f,‘:,;l‘k,?,'_“"'\‘.I.ﬁ::t
. 035 ) 50 i * Avery Casgy, Barrister, London (42)
s R 5 AGENCY WANTED.
CCo co. <t

| SRR j’,
dready, 78 0 3
(

JAP.

JHICAGO.

totox. #i
to box ...

e '333 83

. 3

e 320 ”‘ ‘ 4
e SO0 T
A <
cov 870 v
.. 1380 -
e ¢
a0 <
am :
Wl %
PANY. P <
Deesennnnnn ¢
[l 7 SR <
| R ¢
ohe :..... -
rated). ... :
iiéf"’ """ i
e LS

v2edsnle alealo als ale als alealsnle alealoalsaloalonlonlonts!

ATISFACTION is the only
ame. possible result

if you supply your customers with

Boeckhs’

Broomsad Brushes

They outsell all others.

BOECKH BROS. & COMPANY

80 York St., TORONTO.

e deiedededuedn e oo oo e oo oo docioced

O e

g

g

Ascie e siecieciecie e st
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4

Aeeiesie et

4
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%

CUMMISSIUN AGENT HAVING A FIRST-CLASS

connection with the London Provision [rade, is open

toact as sole agent for a good Canadian Producer ox
Factor. Apply B. B. B., Monument Buildings, 1.ondon,
E C, England (42)
NEW CURRANTS
Choicest € » Vostizzas
Crescent
Cleaned

Cleaned (i-1b. packages).

Earliest shipment of above just to hand.

PERKINS, INCE & CO.,

OAKEY'S
‘ WELLINGTON?

KNIFE POLISH
JOHN OAKEY & SONS, LimiTep

MANUFACTURERS OF
Emery, Black Lead, Emery, Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, England.

Agent:

JOHN FORMAN, 644 Craig Street

MONTREAL

paration for Cleaning Cutlery
6d. and Is Canisters

The original and ouly Ger uine Pre-
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THE CANADIAN GROCER

A I'agve.
Aberdeen: Mills . ...c.o... 43
\eme Mills. y . = 78, 117
\dvertising Balloon Co. . P, 128
Agency Open oA 78
American Tobacco Co. - = 88
Auburn Flour Mills. 3 125
\vlmer Rolling Mills, The .......... 13
G A S A N R e 45
B
S D O e s 7
Barnard & Hrnlanvl TR, 2 61
gayle iGeo. AL ... : ’ gl
Bayley & Co., W. B @0, 84
Belleville Canning Co 5t
Pickle & Greening, John W. ... 9
Blue Ribbon " Tea . 120
Boeckh Bros. & Company 70, 7%, 135, 150
Bolton Mills.......... TS 43
Bovril Limited ... o 120
dradshaw & Co., 1. D) .. 89, 12¢
Bradstreet Company I'he 127
Brantford Soap Works Co | Tad | The 136
Brantford Starch Co |, Tamited, The. i3
Bowser, S. IF. & Co., 144
Prunner, Mond & Co. ... .. 60

John 1.. Co

Cassidy . The 15+
Campbell's Sons, K. .. % 18
Canada Busivess College .. .. g
Canada Sugar Ref'g Co,, Lamited . .. iz
Canada Preserving Co, . e 8¢y
Ganadi.n Press C lipping Bureau, The 134
Cane &-Sons NMtg Co., Wi . ... .. 135
Canning & Co_, A. | 5 R S 3 e 78
Carman, Joseph ... .. o 2 30
Carr & Co., Limited . e 2
Cehin lo:™ - 78
Ceyvlon and lnt.u \‘ 10 h ne-made Tea 33
Chase& Sanhorn . ..o 000, i51
Chaput Fils & Clic Inade front cover, 142, 143
ot VAR b 0 e Outside back cover, 83
eSS Tira g Tl S s R R e e 21
Coles Manvfacturing Co e 2
Colman’s Mustard . 3. =)
Colson & Son, €| : 30
Confederation 1.ofe Association 3
Connor &Son, J. H...... S
Cowan-Ramsay Co., Limited, The .. 78
Cowan Co., Limited, ‘The....... 40
Cox's Gelatin 2o 131
ExesimanBros-. . oL oos daa e )
Crosse & Blackwell, 1. ‘mn-‘l 127
b h 5 s e Y 8 | R A SR e AN et 7
D
Dalatield, McGovern & Co 132
Dalglish & Co., Robert i 130
Palley Co.; Limited, The F. F.... ... 132
Davidson & Hay, Limited. . ... . 136
Dawson Cominission Co ST A 83
Desbarats z\thx NSEDCYE Sl g, 81
Dewar's Whisky . 9 (e 117
Dommion Bank, e e 131
Dow-well Manufact ng Co. l nl The g2
Doyle & Co., Michael .. i 82
Drewry. Idward 1. 110
Dunn & Co. <e3 e b Sata s i0
bwight & Co., John.... : ke 62, 135
Dyson-Gibson Co., The 5
E
Iiby, Blamm Co., Limited, The % 146
Fokardt & Col B 1 oc. . 140 141
Eddy Co. Limited, The I.. B..... 15
Edwardsburg Starch Co st 157
IEmpire Tobacco Co - Limited, The. . 134
BRPS S C0C0R cine wsies sams s oo sin 131
Escott & Co.,T. B. R 137
Iouropean Wine Co, l!u- SR AT ) 125
I ux.knl(drl;\umn (20 ol i g 131
Ewing & Sons, 8. H......... 64, 84
Express Roller Mills, The ; 135
Bererdeline ool i e 4 108
Eze ManufacturingCo.............. 128
F
Fairbanks Co , The L8 o 10
Fanning & Co., |. . b 144
Fearman, F. W. ..... 2 s 83
Fleischmann’s Yeast. ... .. ’ " 78
Foster & Sons, Geo. ... .. : 78
Foreign Cheese & Importing Co. . "The 110

G

Galbraith, Walmslev & Co
Galt, G. F. &,l... ;
Garvey, Joha. ... .54
n”dl’dn\(O \‘\ H.:
Gillard & Co., L nmtul ...........
Gt B, W oiaaiig,
Girardot Wine Co., l,umlul Ihn
Gowans, Kent & Co.

Greig Mfg. Co. ..o

Grimble & Co., 1.imi i
Gurney Scale Co., The
Gunn Bros. & Co., D

H

Hamilton Cash Register Co . The...
Hamilton Coffec & \]m e Co . lLamited
Hamilton Cotton Co

Hamilon & Co., |. S

Hart Rros. & Tazier

Heinz Pickles ..

Home Cake (o

Hor-eshoe Salmon

Hudon, Hebert & Cie

Hudson's Soap (o

Ireland Natonal Food Co., 1ad., The
Jamieson, R.F. ... :
farvis & Cox, € - e
Jonas & Co:, Henrk. .. .o

Keen's Mustard.
Kidd, \lrs. 12 6.
Kingston Milling Compiany
Kinnear & Co | ']

iClotz, K. W ...k

Laporte, Martin & Cie. .. ’ 118
f.ea & Perrin e
Leitch Brothers. . ...

lL.ondon Cotfee & Spice ( oo ot TEhe
Lowes Co., Limited, 'The |. N
l.ucas, Steele & Britol

Fumsden Bros

Laxfer Prism Co., Fimited

baytle & Co:; ToAG -

Mackay, lnhn .........

Macl.aren's Baking | m\rln
MaclLaren's Imperial Cheese e
Macpherson Fruit Co., Limited, The
McAlpin Tobacco Co
McPall, AcA.:.iocihi
Mcl.auchlan & Sons
MecLean, J. A ...
Mcl.ea, J. & R.
McWilliam & Fverest

Manitoba Prod & Com. Co |, 1.ad | ‘The
Martin Bros- . ... a3
Matthews Co., Geo . .
Mayell & Company-.-..2i5 . on gl ie)
Mecredy Mfg Syndicate, Ttd., The. .
Meldvam, Wi, ML g
Millar Paragon Chees
Miler& Co.. o =i o
Mirzor:iBrap Co. o oo 0 e
Monsoon " Indo-Ceylon T
Moore & Stevens ... ... ..
Morse Bros.
Mott's Chocolate. 4
Mount Royal Mills. ...

Nelson & Sons Co., I.td.,
Nicholson, E,..... :
Northern l.ife Ass, . nf( m;ul.u"l he
Northrup & Co. . ... o

The H: A

Oakey & Sons, John, Limited
: Basket Co | The..
yW. W

O \uul Davidson Coi ooz T sisg
Ontario Oriental Flour Co., Tad., Hu
‘0Oz0" Co., Limited, The

INDEX TO ADVERTISEMENTS.

Page.
137

32, 129
37

120

11

lll\l«]: back cover

Z
127
139
131
129

81

b
59
Gl

137
56

iH
37
14

139

55
110
15
. 132

351

119, 154
10

134
156
146
150

92
122

48
144
b5
136
59
43
81
92
135
85

136
45
139
67, 68, ()()
40
125
114
137
124
135
48
126
131
131

Paterson’s Sauce
Payne, 1. Bruce
Peek, Frean & Co....
Perkins, Ince & Co.

Petroleum Light Co,.......
Bierce, Stephen.........
Porter Brotheis Company 5
Earnell "Webb & Co..cvve:vsianvoeos
Pure Gold Manufacturing Co., Limited

SauEe I Bras.. ... Jioas s crn s ee.
Queen City Oil Company, Limited

Ram Lal's™ Tea,.......
Reckitt's Blue -
Robinson & Co., O. I£ ¥
Rokco Manufacturing Co., The......
Rose & latlamme,
Rossiter & Son, Geo. ... ..
Rutherford, \1 arshall & Co
Rowntree & Co., Limited. ...
Ryan Co., Wm. .

Safety Light & Heat Co.. ..
*“Salada ~' Tea
Schenck & Co., 1.. ]
Seyler & Co., W.
Silver Dust M'f'g. Co.,
Sirdar's Coffee........
Skeans & Co., J. H.
Skilton, |()u|l & Co.
slee, S ce & Co., 1 Jimited .
Smi h & Scott
omith & Co., F. 1.... x
Smyth & Co. l |
Snow Drift Co., The ......
Southwell's ...
Spatula Publishing Co., T
Standard Manufacturing Co . ..
Staunton & Co., M.

St. Lawrence \u;b.n Rd \'( o. Hn'
St. Lawrence Starch Co. l Ad.. The
St Croix Noaj
Sturdee, . T :
Swift & Company ........

Famuted.

Haddyi& G0, ..o
iihomson, Walter. . ...« c.cvan.
1illson Co., Limited, The.. ..
ippet&Co.-A. P.... .-
Todhunter, Mitchell & Co. ... ..
momeE Ca )M
Toronto Fruit Vinegar Co., . nnnul
Toronto Salt Works ............
Toronto Pottery Co. .....
Tower T'ea Co 2t
Truro Condensed \hlk & ( .mnm;,( o.
Limited, The ..
Furner & Co., Jas

Upton & Co., Thos.

Valley City Flour Mills..
Vanluven & Co.. ...

Walker & Son, Hugh.........
Wall & Guppy....
Warren Bros. & Co.
Watson, Foster Co.,
WengerBros., N........oc.oecasns
Western Assurance Company.... ...
] B O e R
Williams Bros. & Charbonneau. . ...
Wilson & Co., Archdale..
Wilson, Lytle, Badgerow Cc
Wilson & Sons, C
Wison . ... v
Windsor Salt Co.,,
Winn & Holland. . ..
Weod Bros. . oo
Woods & Co., Walter.
Waright & Co., Henry .........

Limited, The.

BOUBREESmMyle. ... oiiiosnelsanns
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ESTABLISHED 1852.
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GILLETT’S

>

GOODS
'ARE THE BEST. :

e

AAAAAA

Imperial Baking Powder.

Gillett’s Perfumed Lye.
Magic Soda or Saleratus.

Magic Baking Powder.
Royal Yeast Cakes.

Gillett’s Washing Crystal.

.

LONDON, TORONTO, CHICAGO,

Liig. Ont 1.
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(Good Meats

Beause people buy them and want more. First

sale isn’t the only sale. Trade grows and grows.

It Pay_s to Sell

e ——

J

Grocers who sell

Clark’s Mcats —

B
|
ke ] : and push them, never have to complain about their meat
trade.

i : ~ g r -
g DO YOU SELL THEM ?
[4R
} i Good time to begin now. Try some of our specialties.
| ;il
{ !
£S48
{1
i !‘ | {
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