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In every cmhzed s:ounlry m ‘OX#DRD .LU! holds pride ‘of place
because of its quality and ‘economy in use; - The ma]onty of housekeepers
~ask for Keen's and wfll‘ take no suhshtute Stock: up ‘with Keen’s. It's
a!ways in demand. "~ ‘.
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“Sllver Gloss Starch

(fdrwymhunoeqnnl)

’s “Prepared” Corn

Wd for cookiiu. pul&nu, desserts, etc.
‘I‘Mbmdt ye fomd in every up-to-dnte grocery store.  They make
Dmnd dmn of your jobber.
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THE CANADIAN GROCER

PURE FOOD

You are quite safe and sure when you sell your customers
pure, unadulterated goods, and every one of the following
are the purest human skill can pack and money can buy.

/' CODOU'S \ COX’S

‘Macaroni '
\ Vermicelli | &
and Pastes ' e
- Gniffin’s
Seeded Raisins, Canned\

Gelatine :

Perfectly Pure

Fruits, White and Green
Asparagus, Griffin’s |
Prunes, Cured Fruits/
\gfﬁn’s Seedless

Raisins
Taylor’s \/

- PEELS

. Candied or Drained

All first-class dealers sell these.

IT PAYS

I

= T




THE €EANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at

Montreal Office

the disposal of firms wanting agents or of agents wanting agencies.

Wianipeg Office

R. B. Colwell

BROKER HALIFAX, N.S.

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for a few more MNrst-class lines,

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, *  Toronto

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX, N.S.
Manufacturers’ Agents and Grocery
Brokers

WAREHOUSEMEN
can give close attention to few more first-class
ol Highest

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 28

27 St. Sacrament Street,
TEL. MAIN 778

ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

WESTERN DISTRIBUIORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Traek. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

FINEST LARD in
America,
Morris’s Chicago.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

MacLaren Img:rml Cheese Co.

AGENCY DEPARTMENT

Ageats tor Grocers' Sp and Wholesal
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

RAW SUGAR ON SPOT

Barbadoes, Muscovado, Jamaica
Light and Dark Crystals

Lind Brokerage Company

73 Front St. E., Toronto

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S, 'NIWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Prompt and careful at-
Highest Ounadian and foreign
Oable : “Macnab,” Bt. John'

Codes: A, B0, 5th edition, and private.

Importers
tention to all business.

a4

Agency required for Canned Goods, Etc.

The HARRY HORNE CO.

Grocery Brokers and
Manufacturers’ Agents.

309-311 King St. West, - -

Toronto

Good warehouse and distributing facilities.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’

AGENT

T rade Established 12 Years.

Domestic and Foreign Agencies Solicited

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Ageats
Established 1886

WATSON & TRUESDALE

(Buccessors to Stuart, Wateon & Oo.)

Wholesale Commission Brokers and
Masnufacturers’ Agents.

WINNIPEG, . MAN.
Domestic and Foreign Agencies Solieited.

— WINNIPEG—

H. G. SPURGEON

Who'esale Broker and Manufacturers’' Agent
United Kingdom and Forvign Agencies Bolicited.
P.O. Box 1812

230 Chambers of Commerce.

BUCHANAN & AHERN
Whelesale Commission Merch end Importers
QUEBEC, P.Q,

Groceries, Provisions, Sugars, Molasses, Dried
Frult and Nuts, Graia, Mill Feed,
Fish, Fish Oil, Ete.

Correspondencs Solicited.

P.O.Box®»

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, and that is

The Irish Grocer, Drug, Provi-
sion and Gen Trades’
Journal.

10, Garfield Chambers, Belfast, Ireland

TRY A
CONDENSED AD.
IN THE
CANADIAN GROCER.

When writing advertisers kindly men-
tion having seen the advertisement in

this paper.

BUSINESS IS BOOMING IN

WINNIPEG
BAWLF, DAVEY & CO.

Wholesale Grocery Brokers.

AGENCIES WINNIPEG
WANTED MAN.

DISTRIBUTORS, LIMITED
P. O. Drawer

EDMONTON, ALBERTA
Manufacturers’ Agents, Commission Mer-
ch Wareh n.

We sell direct frem the Manufa: turer to the Retai
Track connections with all Rallrosds.
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| Ram Lal’s Pure Tea Company, Limited

THE CANADIAN GROCER

J. F. Eby, Hugh Blain,

President.

: Our first shipment of “Camel”
N ew Eleme F lgs Brand is due this week.
As it looks as if prices are going to be

higher this season, you cannot do better
than book your orders with us for—

R AI SIN S VALENCIAS

CALIFORNIA SEEDED
Get our Quotations for SULTANAS

Immediate Shipment.

EBY-BLAIN, LIMITED

TORONTO

Wholesale Grocers

The Quality of the Tea You Handle

& Pos of IS VERY IMPORTANT

Guaranteed
A Good Tea Makes and
PURITY Sustains a Reputation.

RAM LAL’S PURE TEA

will give satisfaction to every buyer.

A Tea of
Unvarying
FLAVOUR

Send to us for Samples and Particulars.

MONTREAL, CANADA
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THE CANADIAN GROCER

“JUST THE SAME”

There's nothing similar to the meat ex-
tracts with which you arve familiar, about

BRAND'S ESSENGE OF BEEF

We issue a hearty invitation to every Canadian grocer visiting
the Exhibition to eall at our stand in the Manufacturers’ Building
and get particulars of our Special Introductory offer. Brand's
Essence is specially recommended by leading physicians the world
over for invalids, and although immense quantities are sold by
druggists, a much larger amount is handled through grocery
stores,  There is a very good margin of profit for the dealer, and
every assistance will be given and no expense spared by the
manufacturer to help you to dispose of Brand's Specialties,

READ WHAT ONE DELIGHTED DEALER SAYS:

Peterboro, 9th July, 1910.
Thos. O, Baxter

Dear Sir, -Would you please send us by Express, one dozen Brand's Essence of Beef in tin,
same as we had before. There isa growing demand for it., Two new customers are waiting for this lot
to arrive. The case of one man with the worst type of Anaemia has been a great advertiser, It has
been a great thing for him, and all his friends arve talking about it, so it has a good start now. You will

find enclosed Express Orvder in payment of last lot.  Your kind attention will oblige.

Yours truly,

A LEADING GROCER. (Name on request)

T. O. BAXTER, 25 Front Street East, TORONTO or H. HUBBARD, 27 Common Street, MONTREAL

BRAND & CO. H.M, the King London, Eng.

“ENTERPRISE"” Easy-running Cofiee
Mills do not crack or crunch — they
grind to any desired-size fineness.

All parts are interchangeable, and when re-
quired, a new set of grinders can be readily
put in at small cost.

Every Mill is built under our own patents;
by our own experienced, expert mechanics
and carefully inspected, resulting in the well-
known, dependable “Enterprise’” quality.

We manufacture mills to meet every possible requirement—hand, steam or
electric.

You cannot afford to install a mill without first studying our comprehen-
sive line.

Complete catalog mailed on request.

The Enterprise Mfg Co. of Pa.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U. S. A.

21 Murray Street, New York 544 Van Ness Avenue, San Fra ncisco
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Sweet T
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Wrinkle 4 .

Peas

) T HE Sulphate of Copper used in pro-

2~ ducing that vivid green color you

have observed in some lines of Im-

ported French Peas is distinctly in-

jurious to health and kills the flavor of the
peas. That’s why we never use it.

NTREAL

You will find our Sweet Wrinkle Extra
Sifted Peas more tender and betterin flavor
than the best imported French Peas you
ever tasted.

This is one of our finer grades upon which
you can make a much better profit than on
our lower-priced lines.

A little judicious promotion of our better
quality peas among your good customers
will increase your profits considerably and
add greatlyjtollyour customers’ satisfaction.
Try it.

Dominion Canners, Limited
Hamilton, . - Ontario
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Give the Tomato a Chance

Pack your Tomatoes in the Tomato
Can made for Tomatces.

Adapt the Opening to the size of the
Tomato, not the Tomato to the
size of the Opening.
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Pack Whole Tomatoes, not Crushed o
Fruit. E
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Sanitary Gan Co., Ltd., | f| -

Niagara Falls, Ont.
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No trouble or expense has been spared by us
to make

“KOOTENAY” BRAND

Pure Fruit Jams and Jellies

IN BOTTLES AND TINS

a line which can be recommended without the slightest hesitation
“"KOOTENAY" BRAND is composed of the freshest and most
luscious DBritish Columbia fruits and the purest cane sugar. They
retain the natural fruit flavor to a remarkable degree. They are
very attractively bottled and are handled in an up-to-date, sanitary

factory \ line to swear by!

See to your stocks, and feature our 35-lb. tins.

Donnelly, Watson & Brown, Limited
Agent
CALGARY and VANCOUVER

6 A



‘““More Sales Every Year

Our big, strong, convincing advertise-
ments in the leading national magazines
and newspapers, keep telling people
everywhere of the perfect purity, nutri-
tiousness and economy of CAMPBELL'S
SOUPS and each year a greater number
of people are first ‘‘trying” then be-

coming steady users of CAMPBELL'S

THE CANADIAN GROCER

39 I8 THE
MOTTYO OF

SOUPS. It will pay you to push CAMP-
BELL'S SOUPS and get your share of this
increasing sale, because CAMPBELL'S
SOUPS pay you a good profit. (See quo-
tations in price list.) We guarantee that
CAMPBELL’'S SOUPS will please your
customers: if they fail to please for ANY
reason, we'll refund the purchase price.

JOSEPH CAMPBELL COMPANY

‘“21 Kinds—Look for the Red-and-White Label.”
ROSE & LAFLAMME, Limited, 400 St. Paul St., Montreal, Sales Agents for Provinces of Quebec and Ontario.

CAMDEN, N.J.

“Kolloid-Wolfram”

( REGISTERED TRADE MARK)

Brighter the
Store !

Better the

Business!!

Use “Kolloid-Wolfram” Lamps, increase your business and reduce your expenses.

For sale everywhere, but beware of imitations.

Manufactured in HAMILTON, ONT., by

The Canadian Tungsten Lamp Co. Ltd.,

Tungsten Lamps

Better the
Lamp!

Brighter the
Store!!

Lighting Experts
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KEEPERS

SATISFIED CUSTOMERS

OUR BIOOEST ASSET
Give your customers ’

Balaklava Brand Baked Beans

And you can rest assured that the merits of these goods

will bring repeats and satisfied customers.
.

Write us for Information and Prices. Your Interests are Ours.

| THE EASTERN CANNING CO., Port Canada, N.B.

OAxaDpIAN AomnTs—Green & Co., John SBtreet, Toronto; D. O, Hannah, London, Ont.; G. Wallsos Weess, Hamilton;
|| H. D. Marshall, 197 Sparks Street, Ottaws; Nicholson & Bain, Winnipeg, Western Agents ; Martin & Robertson, Vancouver, B. 0.
L
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The Best, The Sweetest
and The Cheapest
Free Lathering Soap

in the Market.
GUARANTEED GENUINE

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifex, N S.; C. E. Jarvis &
Son, Vancouver, B.C.

Villiam Gossage & Sons, Ltd., Widnes, Eng. 4 ,; Qdin.
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The Original

“Leaders of Quality”

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macaulay & Co., Vancouver,
Victoria, Nelson and Calgary.
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GEO. KEMP., L.

LonDpoN, ENGLAND

\BISCUITS

Do not miss these
good selling lines

Satisfaction on
all points

Repeat orders
with every mail

$ $ 8 8
FOR ‘QUALTTY in lh;;zd:aimy

Export Agents :

H. COLLINGS & CO.
16 Philpot L ne London, England

St CHARLES CREAM

Z0 <LPm<LW
OEME-SZ>RP>C0

St.. Charles

Evaporat.ed Cream

BETTER PROFITS
MORE SALES
SATISFIED CUSTOMERS

Witha Good
Stock ot
St. Charles

e

St. Charles Condensing Co.

INGERSOLL, ONT., CANADA

Make yourSauce Stock pay you
Bigger Dividends! Feature

MASON’S
No. 1 SAUCE

It's a line that has been delighting the palates
of particular people for years.

The ingredients are of absolute and guaranteed
purity and the sauce is made in a Canadian fac-
tory that is a model of efficiency and cleanliness.

Why not stock and recommend this delightful
sauce? It's a ‘well-worth-while' proposition to
handle No. 1 SAUCE.

Send for samples and details.

MASONS LIMITED
25 MELINDA STREET . TORONTO

Agents Wanted where not Represented

GET THE HABIT

of stocking goods of known quality for which
there is a regular and
insistent demand.

Queen

Quality
Pickles

will meet every require-

ment of your best class
trade, because they
are real quality goods.
Only the freshest and
choicest vegetables
and other ingredients
are used, and QUEEN
QUALITY give satis-
faction, because of their
purity and flavor.

Put up in 10-0z. and
20-0z. bottles.

Send to day for
Discounis and Prices.

Taylor & Pringle Co., Limited

OWEN SOUND, ONT.
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Banish Trouble!

How ? Handle ““Quality’’ Goods !
Sell

Crest Brand (Jlives

They are ‘‘Quality" through and through. No
culls or blighted fruit under our label. Particular
people will thank you for recommending this line, and
the satisfaction it invariably gives will add to your
reputation for handling none but “‘Quality” goods.

if not, write wus direct.

Canada Spice &
Grocery Co., Limited "
LONDON.

ONT.

Your jobber can supply you ;

“KITCHENER” BRAND
CANNED GOODS

At this time of year this
subject should have your
consideration.

WE ARE PACKERS of full
lines of FRUITS and VEG-
ETABLES, and guarantee
the quality of all goods.

Write us before placing
your order.

The Oshawa Canning
Co., Limited

OSHAWA

ONTARIO

The Ideal Mill
for the Grocer

In compactness, neatness and stability, no less
than in attractiveness, finish and beauty of
design

Coles’ Electric Coffee Mill

has no peer at any price.

It will granulate 2 1bs. of coffee per minute,
and is connected direct up to your lamp socket,
saving cost of wiring. The price cannot fail
to attract you.

$65 for D.C. current ($75 for A.C. current),
and we guarantee each machine perfect.
Write for details.

COLES MANUFACTURING CO.
1625 North Twenty-third 8t., Philadelphia

AGeNTS:
Chase & Sanborn, Montreal
Todhunter, Mitchell & Co , Toronto and Winnipeg
Young Bros., Vancouver, B.0. Wm, Braid & 0o., Vanoouver, B.0.
L. T. Mewburne & Co., Saigary, Alta.
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ENGLAND’'S
LEADING
FRUIT SAUC

25 years' reputation, and the only
sauce backed up by a purity guar-
antee of

1000 GUINEAS

Sells at 15! cents and 25 cents
BE WARY OF IMITATIONS

George Mason & Co., Limited
Sole Manufacturers - - - LONDON, ENG-

G SUB-AGENTS:
Sole Canadian Agents Toronto, Ont.—Geo. Stanway & Co

Hamilton, Ont. —James Somerville
ST NS S R ST

MONTREAL Quebec, Que. —A. Francois Turcotte

Kingston, Ont. - James Craig

Perfection Cheese Cutter Y-

Every Slice is a Fresh, Even Cut.
Accurate in Weight. Pleasing to the Eye.
It pays to buy a Perfection Cutter.
It is built to last; made substantial and strong
It prevents overcuts, scraps and waste
It saves its cost in time, labor and money in less than twelve months

Patented and Manufactured by
The American Computing Co. of Canada
Hamilton, - Ontario
SOLD BY THE WHOLESALE GROCERS

Cut this out for Reference

BRITISH COLUMBIA
COMPANIES ACT
1910

We are prepared to act as principals
for companies desiring to do business
in British Columbia without such
companies assuming the responsibili-
ties and obligations imposed by the
above Act.

This Act, which came into force July 1st,
1910, requires the registration or licensing
of extra-provincial companies doing busi-
ness in British Columbia, the payment of
fees set forth in the Act and the filing of
statements, together with particulars of all
mortgages and charges created by an
extra-provincial company,

Shallcross, Macaulay & Co., Ltd.

Branches at Victoria, Vancouver, Nelson, B. C.,
and Calgary, Alberta

Quality’s the Magnet

that always attracts, and it's the quality of

Wondertul Soap

that attracts and endears it to the busy
housewife. It is unrivalled in chasing
dirt from soiled clothes and commends it-
self to the retailer because it is attractive-
ly packed and made-up The prefit, more-
over, is a real good one.

Have you heard of our sales-helping
proposition? If not, write and ask us
about it to-day.

The Guelph Soap Co.
GUELPH - - ONTARIO

Toronto Agents— MacGreegor Specialty Co.

[
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Canada

What's the use of your
tongue, Mr. Grocer?

AURORA

yourself, and then to tell
your customer how good
it is! The best that
money can buy.

W. H. GILLARD & CO.

THE CANADIAN GROCER

Why! For just two things,
First to try it on

COFFEE

Retails at 4oc. and leaves
you a real good profit.
Don’t miss this chance.

J H AM | LTON. s.gllirs‘tn:hb:{nrie

net

pap

1e¢ busy
chasing
iends it-
tractive-

It, more-

i-helping

ask us

Co.
FARIO

ialty Co.

Extra Granulated

and
othergrades of Refined KA N DY K' D

Sugar represent

fection in Sugar refin-

ing and are the result H u LLY G EE
i and

modern machinery.

of experience

Manufactured by

The Canada Sugar

Company, Limited, MOD‘I‘C.I, oue, Successors to C. Fuller & Bro.

Change in Price

means

Change in Profits

It's up to you now, Mr. Jobber,
and Mr Retailer, to PUSH

er-
P and

—lines that net you the
pleasing profit of

335%

Write for circular. You’ll be interested.

Refining | | E R Fuller & Co.

WINDSOR, - ONT.

JAPAN TEAS

The season is near

for their requirements will be able to get best value from

S. T. NISHIMURA ®& COMPANY

to the close. Jobbers who have not yet placed orders

MONTREAL and JAPAN

i
e —
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Grocers

of Northern Ontario!

Freight Rates eat up your
legitimate profits.

Avoid this

Unnecessary
Expense

TRANS conTINENTAL

COLuRANE

TERRITOR

WE REACH _.

Toteutine

Our Customers
are doing so;

Why not you?

The Young Gompan

LIMITED
North Bay and Sudbury

You Can Sell

Purnell’s

Sauces, Vinegar and Pickles

to your particular

Bigger Sales : Better Profit l

for every grocer who is handling

MINCEMEAT

customer because
their reputation
is based on gen-
eral quality and
right packing.
They are a line

that are genuine

satisfaction-giv.

- . ers,and they leave
PURNELLS ‘

v the grocer a very
- :
P|C"Lf,3 -

liberal margin of

al favorites and

e »

\ W profit.

s . AR They are gener-
Vo can o

;

are more in de-

mand than any

MINCEMEAT

It is well known through-
out the Dominion for its freshness and
quality, and is just what your best
customer requires.

similar imported
line,

SEE TO YOUR
STOCKS

Canadisn Acents:

Charlottetown,P.E.1 ,Horace Haszard'
St. John, N.B, C. E McMichael;
Halifax, N 8., Erb & Rankin ; Montrea!
and Ottawa, C. 8

All Good Jobbers handle
, Canac See to your Stocks
Life Buildin, L Q ! on-

Purnell’s
Pure T. A. LYTLE CO., Limited
St.rling Road,

peg, ) rokerage .',:{..u'\‘i-lr < - - - - Toronto
Products e i v

Bldg., Corner Cordova and Hbmer Sts,

T i DN R T A N L A, T SR AN T N R g T N i

HAVE A CARE

that your stocks of a staple article like marmalade are right. Be on
the safe side by handling

Shirriff’s Orange Marmalade

It is made solely of luscious Seville Oranges and highest grade sugar,
and in flavor is unapproachable. SEE TO YOUR STOCKS.

Order From Your Jobber or Direct

Imperial Extract Co., 810-12 Matilda Street, TORONTO
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tomers The Kind that is different !
; S0; i
. - There’s a ‘‘something” distinctive about ¢ |
Jyours the flavor of our RED LABEL SODA E
o CRACKERS that commends them to
i your particular customer. No soda biscuit is at once so crisp, fresh and appetizing.
cﬂmpa“y We are also makers of all kinds of dainty and high-grade biscuits. '
ED . TELFER BROS., LIMITED, - COLLINGWOOD, ONT. :
d Sudbury : Branches : - Toronto, - Winnipeg, - Hamilton, - Fort William g
b4
¥
) i THERE IS NO PROFIT 2
IN KEEPING BOOKS
Profit | Lot Sratanes: e et = e v o g

cfficient way to bhandle accounts of goods, money, labor,
anything, is by the use of

The McCaskey Account Register System SOAP POWDER

(First and Still the Best)
. P
which, with One Writing, handles every detail of business from “The enemy of dirt.

the time the goods are bought until the money for them is in
the bank.

Over Sixty Thousand in use. Ask any uscr or write

s Housecleaning of every kind is
DOMINION REGISTER CO., Limited done in half the time and with
Manufacturers of Duplicating and Triplicating half the labor if “Asepto” has

Sales Books in all varieties. % s s
99-104 Spadina Avenue -  TORONTO, Can. :ie;n called in to the housewife’s

Agencies in all Principal Cities
It is very economical to use, and
its effective cleansing properties
are a _guarantee of ‘repeats.’
'

Y AT Y e e A

0
y

MEAT

See to your own profits by fea-
turing “Asepto.”

through- it ——
! d
e bew ASEPTO MFG. CO.
ST. JOHN, N.B.
Agents—  ROSE & LAFLAMME, Ltd.  Montreal
ted

Made in Canada

Toronto

.~

4
i
:
B
I
i
¥
¥

“JAMES DOME”

This is the brand of STOVE POLISH that will give sat-
isfaction all the time. The old reliable BLACK LEAD that
has been used for more than 60 years. It will stand the
test every time. Gives a clean, bright, quick shine. Pays
a good profit and sells well.

Canadian Agents:

W. G. A. LAMBE & CO.

I5

ade sugar,

OJRONTO
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We have Specials in—

Salmon, Canned Goods

BRAND and other lines

See our travelers or phone at our expense

BALFOUR, SMYE & CO., o HAMILTON

e

e D—= sYrRUP

of Tar and Cod Liver 0il

has a more certain sale
than most remedies. Itis
largely advertised, so that
every one is familiar with
the name.

It has been so successful in

; TE UNRIIES effecting cures that every
- VL UL user is a publisher of its
b 7 4 excellent qualities.

Its sales have increased
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wonderfully everywhere.
Itis a sure seller.

NERVINE POWDERS

are needed wherever colds

GOLOEN YELLOWS | | [E==l] matrieus

Made only from Pure Cane Sugar

The Trade will appreciate the advantage of our machine are attended with pains
sewn bags if they will follow these instructions in opening i : and fever.
them :— i : See that you are well sup-
Cut off the shortest chain close to the side 7 plied with both, as the sea-
of the bag, and pull out the single thread. i son of Colds is now on.

This is a quick operation and leaves the bag in perfect “ J, L. MATHIEU c..' h-.'..
condition.
' SHERBROOKE, P.0.

Distributors for Western Osnada :

The St. Lawrence Sugal Refining 0., Lid,, | rawreiosscn oimemmmes b

Winni Ed ten, V.
Montreal e

Pure’ RiCh and Digestible : kw el Infants, Invalids and Convalescents can

l = - get no better food, its preparation being

D AATE D

one long tale of care and cleanliness.

The finest substitute for Fresh Cow's .
Milk for every grocer is 7 ¢ We help the grocer's sales by our ex-
X > 4 — — — . . . .
tensive advertising and the quality of

CANADA FIRST [Tl oo ver

See to your stocks. Order from your Jobber.
Evaporated Cream

Every can is guaranteed absolutely pure .
and fully sterilized. RYLIER,

The Aylmer Condensed Milk Co.

LIMITED ,
- - ONTARIO

HEAD OFFICES:—HAMILTON, ONT.
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= If it’s CUSTOMERS t, Sir—

5] ItsS yOU wan Ir e
ost cead e
3 You certainly want H. P. SAUCE to bring them in e T pos
oo ot S- o
::?:: In many ways H. P. is unique, its flavor is unique, its deliciousness is unique, its qo‘i’m* .:o'

%% Vvalue is unique -it makes customers—it makes business—it makes profits—

Why Not Sell It?
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THEY STAND ALONE

The Only Perfect
One-Writing System
Cuts Out Bookkeep-

ing, Statements

and Trouble.

Best collector
known,
In Glass Fire
are Proteoction

highest The only sys-
tem that will fit
any ordinary

QQDW” U 5 packed safe.

Goodwillie's

Pure Fruits

quality

Lo e et i St e NS

Sheets lift out and fit any safe.

TIME SAVER

¥ ) = o 8aves full time of one man in ordinary store,
" ru N L)/‘_’J' Jf [ .td ’ Rose and pays for Itself in few months.
<3 & Send postal to-day for oatalogue and full Information.
Laflamme
S COMMERCIAL REGISTER CO.
To.r:: : 178-180 Victoria Street - Toronto, Ont.

Glad to quote any merchant low prices for Counter Check Books.

2= West India Co., Ltd.

_—-

The Canadian house of
Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - - 'MONTREAL
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THE CANADIAN GROCER

“For Old Acquaintance Sake”
is all right sometimes

BUT NOT IN BUSINESS

“FOR PROFIT SAKE”
WILL SUIT YOU BETTER

WHITE SWAN LYE

Shows you a profit of 50%
and gives your customers
much more for their
money than other brands,

and is

Guaranteed Absolutely Pure

Sold from Ocean to Ocean

ON MERIT

“Pansy” and “Daphne”

(FANCY) (CHOICE)
SEEDED RAISINS and
EVAPORATED FRUITS

are put up in
California, and
have nosuperior,
The fruits are
carefully select-
ed and attract-
ively packed by
men who know
their business.
You will not go
astray in order-
ingthesebrands.

GUGGENHIME & CO.

California

Agents : — Rose & Laflamme, I1d., Montreal; E. D. Adams, Halifax, N.S.; W.S.
Clawson & Co., St. John, N.B.; H. D. Marshall, Ottawa, Ont.; C. L. Marshall, To-
ronto, Ont.; Geo, H. Gillespie, London, Ont,; G. B. Thompson, Winnipeg. Man.;
Shallcross, Macaulay & Co., Calgary, Albena: Dominion Brokerage Co., Edmonton,

Alta.; H. Donkin & Co,, Vancouver, B.C.; H, Donkin & Co., Victoria, B.C.

THE ELGIN A yANDSOME PROFIT

National
Coffee Mill

The ““Elgin’ Mill is easily first
favorite with the up-to-date
grocer, because it combines easy
running and rapid grinding quali-
ties with beauty of appearance

and finish. It is very dura-

ble, and is fitted with a
& special adjuster for regulat-
s ing the grinding.

Equipped with the new
style force feed steel grinders. Investigate this
grinder carefully. Its price is very reasonable.

Ask any of the following jobbers for our descrip-
tive catalogue:

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co (and
branches); Foley Bros., Larson & Co. (and branches

VANCOUVER Th« W.H Malkin Co , Ltd.; Wm Mrml&(,;

H\MILIU\ Jnn ’lumcra(n Balfo ur Smye & Co.; McPherson,
G

rnkn\lu H) lSl.ﬂn 1t4

LONDON —Gorman, Eckert & Co

ST. JOHN, N.B. G. E. Barbour Co.; Dearborn & Co

REGINA, SASK. Campbeil, Wilson & Smith.

MONTREAL-The Canadian Fairbanks Co. (and branches

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

Are you handling the new line put up by
CHR. BJELLAND & CO., Stavanger,
ey Norway, (packers of King Oscar
Brand Sardines).

There’s a splendid profit retailing

Smoked Herring

At ten cents a tin!

A large tin of small herrings packed
sardine style in Spiced Bouillon.

SEE TO YOUR STOCKS.

J. W. Bickle & Greening

(J. A. Henderson)

Canadian Agents, ot Hamilton

o TR N, e SN A
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THE CANADIAN GROCER

TWO NEW DELIGHTFUL BISCUITS

JACOB & CO0.°S BUTTER PUFFS

Resembling puff-paste in character. Delicious plain or served with preserves,
stewed fruit, savouries, cheese, etc.

JACOB & CO0.S CURRANT PUFFS

A choice pufif-paste variety containing currants. Very appetising.

W. @ R. JACOB @ COMPANY - - Dublin, Ireland

Agonts: —K. H. MUNRO, Coristine Bulldings, Monireal.  WILSON BROS., Victoria, 8.C.  C. & J. JONES, Winnipeg.  THOS B CLIFT, St John's Newfoundiand.

loria, B.C.

\OFIT

$3.00

will enable you to get highly desirable
information on any investment pos-
sibility through

| GINGERBREAD

BRAND

MOLASSES

c'be A Molasses that increases your sales.

financial mogt THREE reasons for it:

No. 1—A Strong Baker
of TORONTO, Canada

No. 2—Body
No. 3—Flavor

Packed in tins—2’s, 3’s, 5’s, 10’s and 20’s;
pails—1's, 2’s, 3’s, 5's gals. and in barrels
and halves.

The Post has proved its independence
and reliability by exposing in its col-
umns unsafe and “fake” promotions.

it up by
vanger,
Car

ling

g

cked
llon.

>ening
Hamilton

A subscription also gives access to ad-
vice of a more private nature from
our “Information Bureau,” which is
highly regarded by those using it.
Let us help you.

Send for a sample copy to The Finan-
cial Post.

Montreal, Toronto or Winnipeg

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS

Be convinced now.

The Dominion Molasses

Co., Limited
HALIFAX - NOVA SCOTIA

of MlNUI‘E TAPIOCA.
sales mount up.

Minute Tapioca Co.

The “All-night-soak” Eliminated

By no means least among the reasons for the great populdrm of MINUTE TAPIOCA
are the speed and ease with which it is cooked. It requires no soaking. Fifteen
minutes cooking of MINUTE TAPIOCA produces a pudding that in taste, nutriment
and good appearance would tickle the palate of a Prince,

Tell your women customers about the tastiness, convenience and nice appearance
Recommend it as an ideal Dessert—then watch your

ASK YOUR JOBBER FOR MINUTE TAPIOCA

Orange, Mass.

—
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THE CANADIAN GROCER.

b
' LET THERE BE LIGHT

A steady, brilliant white light in your
store will prove an asset whose value
cannot be over-estimated. Get in
touch with us. Our apparatus is abso-
solutely safe, is better and cheaper
than electricity or gas and safer than
coal oil and candles.

Clean and sanitary.

Many
Kinds
Of Gasoline Lighting Systems

PiCk lcs l AGENTS WANTED MERRICKVILLE, - ONTARIO
McLean’s

“The Name”

Write for circular and special
price to merchants direct.

MacLAREN @& CO.

b 2 — —

—but

only one kind AND THE PACKAGE
that makes you TO THE RIGHT

wish you could
eat some more.

ROWAT'S

Sauces and Pickles

MLEANS

The Canadian Cocoanut Co.
Sole Makers

MONTREAL

IR A TN WC a A T L L, SR B S M VA e . .
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The
Connoisseur’s
Choice

Rowat & Co.

Glasgow, Scotland

A Strong Combination:

UTILITY

CLEANLINESS
ATTRACTIVENESS

A “Walker Bin"’ Outfit is a ‘““‘Necessity’” to the
Modern Grocery

Canadian Distributors :
Snowdon & Ebbitt, 325
Coristine Bldg., Mont-
real, Quebec, Ontario,
Manitobaandthe North-
west; F. K. Warren,

Write for Illustrated Catalogue
‘““ Modern Grocery Fixtures.”

J Walker Bin & Store Fixture Co.

Halifax, N.S.; F. H. REPRESENTATIVES, — L
Tippert & Co., St. John, Basiiabe: Wataon & Trseisle Wiasid, Wes.  Borlin Qntario

N.B.; C. E. Jarvis &
Co., Vancouver, B.C.

Redina, Sask.
Montreal; W.S, Silcock, 33 St. Nicholas Street

S ——



THE CANADIAN GROCER

YOUR ' 'CUSTOMERS WILL HAVE

s = ————————m
ol “SNOWFLAKE” POWDERED AMMONIA
f;’;\if‘z::; Snowflake is the only 5-cent package of Ammonia on the market. And while
- Get in all substitutes for it cost more, they are all much less effective as cleansers.
"&‘5 i*b“h’“" Our vigorous advertising campaign is persuading your customers to fry Snow-
nd cheaper

flake. And when they once have tried it they will have Snowflake and no other.
As there’s an excellent margin of profit in it for you, why delay ordering?
Send in your order to-day.

S.F.LAWRASON ® CO., - -  London, Ontario

1 safer than

pecial
lirect.

L CO.

rstems
ONTARIO
e

London Canada

MADE IN CANADA

BAIRD’S
“Second-to-None”

Pickles

So called because they
are second to none for
value.

You want a new supply of Stationery
for your office?

Well! You want good paper. That’s
one sure thing!

SUPERFINE
LINEN REGORD

is the best for Letter Heads, Blank
Books, Loose Leaf Forms, etc.

No other manufacturer
has produced a better
pickle at the price, and

VEGETABLES
and

PURE VINEGAR

SAMPLES ON REQUEST.

Low Price
High Quality

JOHNSTON BAIRD & CO.

GLASGOW SCOTLAND

Agents:--Maclure & Langley, Ltd., 12 Front E.. Toronto. 604
Liadsay Bldg., Montreal; W. L. M:Konzu& Co. Wmmm R. Robert-
son & Co., Vancouver and Victoria.

THE ROLLAND PAPER COMPANY, LIMITED
HICH-CRADE PAPER MAKERS

GENERAL OFFICES: MILLS AT
53 St. Sulpice Street st. Jerome, P.Q.
MONTREAL, P.Q.

The North Queensland Meat Export Go., Ltd.

WORKS, OOLBUN TOWNSVILLE, NORTH QUEENSLAND

MANUFACTURERS OF ? SPECIALTY:
Canned Meats, Extract of | Boiled and Roast Beef
in 11b., 21b. and 6 Ib. tins, full weight.
re co Meat’ EtS;Y As supplied to British War Office, Admiralty
umn; OF FINEST QUA and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C.J. PIGGOTT, Sole Agent, 19 Eastcheap, London, E.C., Eng

, Ontario

21
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THE CANADIAN GROCER

FACTS ABOUT
ADVERTISING

By The Advertising Manager

ITI.

The advertising value of any paper
depends entirely upon the standing it
has with its readers.

- . .

You wouldn’t hesitate to recommend
vour favorite magazine to a manufac-
turer who contemplated using space

i it e

A thousand chances to one it is a
magazine, not of the lighter class, but
one that appeals to your thinking na-
ture—your intelligence.

. ks L]

Advertising in no other kind of
medium brings adequate returns, for
advertising is a serious proposition,
and it must have the proper setting
to get that attention which gives it
a selling influence.

- - .

Advertising has its highest value
in a publication whose advertising
deals with the same topics as the read-
ing matter—where the advertising
really supplements the reading mat-
ter, just as it does in The Canadian
Grocer.

. s

Dealers in every city, town and vil-
lage in Canada read The Canadian
Grocer for news and comment regard-
ing the goods they handle, and for
information about systems of buying,
<e!ling. accounting, etc. Side by side
with these articles they find the sell-
ing talks of the firms who make or
distribute the goods and appliances
thout which thev have been reading.

What immense possibilities this ad-
vertising has for attracting favorable
attention, when the interest of the
dealer has already been aroused in
preciselv the topics with which it
deals!

L . L J

More than that—the dealer delib-
erately sits down to read about these
very matters, prepared and willing to
have his interest in them focused on
the arguments of the advertisers.

The dealer has the same incentive
to read advertisements as the sellers
have for inserting them—the profit
incentive.

£ L L ]

The dealer reads advertisements as
attentively as the editorial matter, be-
cause they treat with articles, upon
the handling and use of which his
bread and butter depends.

The Canadian Grocer stands high in
its trade. As a matter of fact, it is
generally regarded as the best gro-
cery paper published anywhere. We
do not say this boastfully; we are
merely repeating the judgment of the
best firms in America and Europe.

. . .

The advertising value of The Gro
cer is high, because this paper has the
confidence and close interest of its
thousands of readers, and because
these readers are all merchants whose
buying power is worth cultivating.

-
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CANADIAN GROCER

As yet unrivalled THE PEOPLE OF

Whitc Dove | | LAMAICA

are now buying things in the
United States which they ought

Cocoanut e
RINGSTON
€6 GLEANER (1

:I.rm bring inquiries. Better
te for rates to

I. C. STEWART, Hallfax

The friend of

mw

every cook.

W. P. DOWNEY QUIT LOSING!

MONTREAL What's the use of sticking to anything that
is continually causing you loss? If your
credit customers sre the source of the
greatest loss to you, why not try the ONE
way to make them a safe, profitable
ASSET?_ You can do this by adopting the
Allison Coupon Book System, which has
proved its worth to hundreds of progres-
sive merchants all over the country.

i “' A s
them s COmMmon Sense Books
KILLS { ::::h-.:dﬂélz’.“d-.u.. systematize credit accounts, simplify collections,

nlease the customers and eliminate arguments.
ey cost but little and pay for themselves many
All Dealers and 381 Queen St. W, lm:?. Ont. They cost b pa
Dealers find Common Sense a very good or, fo
the reason that it gives general satisfsotion and sach HOW THEY WORK
customer tells others about same. Write for prices.

A man wants credit.
* You think he is good.
Give him =« $10 Alli-

FOR SALE
STANDARD CEDAR SHINGLES
Extras $220 $1.75

2nd Clear 1.40  Clear White.... 1.30
Extra No. 1 65c. buys a dime's worth,

PIGKLING
SPIGES

This is the season during
which it is most profitable
for you to push Pickling
Spices, and we strongly re-
commend you to feature

Prince of

Wales Brand

The brand that always
gives your customer. as well
as yourself, entire satisfaction.

MINT
THYME
SAVORY
SAGE
MARJORAM

All herbs in ]1b. open face
cartons.

Send us a trial order.

S, H. EWING & SONS

Montreal and Toronto

AND ALL LUMBER Al o ok &y

coupon, and so on

A.C.Landry, Ste.Flavie Station, Que. oy until the book is used

2 il 5 errors, no disputes.
When writing advertisers kindly men- ‘ gt g

where as the best.
tion having seen the advertisement in For sale by the jobbing trade everywhere,
Manufactured by Allison Coupon Company.
Indianapolis, Ind.

this paper.

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant touch
with all sections o(thu country and foreign markets, we are in the best possible position to keep
you posted by mail and wire of any actual or contemplated changes and general gossip of the
markets. Some of the largest concerns are subscribers, and we should like to place our propo-
sition before you. For further information write

SMITH & SCHIPPER, Co. 138 Front Street, NEW YORK

23
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| ] r-v&’f- ' STARCH

Quick Sales.

Satisfaction.

Large Profit.
No Dead Stock

Get Prices

OCEAN MILLS

MOy |TREAL

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.




THE CANADIAN GROCER

Here's a
e A line of package tea that is used by the Crowned Heads of Europe
will surely please even your most fastidious customer! Sell

Twining’s Tea

the most reliable of all package teas. We have bona fide warrants
from Monarchs of the World, which are your guarantee of purity
and flavor. The favorite tea withall classes, sells at a moderate price,
and leaves a good margin of profit.

to
recommend !

Canadian A(enl:
Just the line for your best class trade. HAROLD

Sold in packets only. RITCHIE,
8 Matilda St., TORONTO

Noted
for its Flavor and Purity.

ATIUN’S LUSARD POY)F

Star BErand

Cotton Clothes Lines

~——AND—

Cotton Twine

Cotton Lines are as cheap as Slsal or Manila and much better

Fer Sale by All Wholesale Dealers.
SEE THAT YOU GET THEM,

Attractively Packed
in Large 5c. Packets, and in half-
pound and one-pound Tins.

Send for Free Sample.

GR[[N AND Co TORON

A Great
Selling Team

A Square Deal for Yourself

Don’t handle oil as an accommodation. Your investment, brains
and time are worth more than a mere ‘‘Thank You.”

No doubt you have often thought, when filling your custom-

er's can, that, everything considered,—oily hands, smell, contami-
nation of other goods, oil-soaked floors, fire risk, evaporation,

€ Buyers must be moved
through several steps to be
brought to the buying point.

leaking barrels, dripping faucets, overflowing, sloppy cans,
measures and funnels, - that all these little losses and incon-
veniences combined inevitably eat up your few cents of profit,
and you reasoned that it couldn’t be prevented.

A Bowser Self-Measuring Oil Tank and Pump

would change all this, would make

€ They must have their atten-
tion attracted to the article.
They must have their interest
in it awakened. They must be
informed as to its nature, utility

your oil business paying, clean and
pleasant. With a Bowser you sell
every gallon of oil just as quickly,

conveniently, and with as clean hands
and sure profits as when you hand
out a package of tea.

Send for our free booklet show-
ing how to make money on your oil,
insuring a square deal both for your-
self and your customers. Just ask
for Booklet No. 3.

S. F. Bowser & Co., Ltd.

66-68 Fraser Avenue :: Toronto

and merits. They must be con-
vinced of its value. They must
be moved to action—to closing.

€ Good salesmen and good
trade-paper advertising make a
great team to carry the buyer
through these several stages to
the buying point. Alone, the
salesman is at a disadvantage.

e
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THE CANADIAN GROCER

Again we say—
TASTE THE TASTE OF

FROU-FROU

THE WORLD’S GREATEST WAFER

I

FROU

JUUL
Canadian Distributors

MacGreegor Specialty Co.
TORONTO ONTARIO

WeoRBBvD

INDEX TO ADVERTISERS

A Escott, W. H e oA M- Rowat & Co

Ewen,J. W . . 0 MacGreegor Specialty Co. ... 5 Royal Polishes Co

Adamson, J-Tv-l Co Ewing, 8. H., & Sons e 2 Sl P A &0 Ryan, Wm
Allan, Robt., .

Allison L'oupon (,o
McDougall, D.,

American Computing Co .. : Seatimen. - W.. o . McCready, Thos ‘\c;"' . . ? ’; St. Charles Condensing Co

American Tobacco Co. Fuller, Clyde & Bros

Andrews & Nunn. Melntosh,

St. Lawrence Grocery. .
St. Lawrence Sugar Renmnl Co

Asopto M. Co fapee ; a MacLaren Imperial Cheese Co.__...... 2  Sanitary Can Co
Aylmer Condensed h Gibb, W. A. Co. . A 5 Sealshipt Oyster System.... ...

Segalerva. ..

illard, W. H., & Oo.. -+ 13 McVitie & Price............. Gl Shallcroes, Macauiay & Co

Balfour, Smye & Co ; illett, E. W., 'Co., Ltd. - 6 McWilliam & Everist. sShredded Wheat Co

Bawlf, Davey & Co o s E Slater Bros.
Benedict, F. L . 12 W, ‘C" ‘ M Smith, E. D..

Bickle, J. W., & Greening.............. S Magor, Frank outside front cover Smith & Schipy

Blue Ribbon TeaCo............... A (ossage & Sons, Ltd. e 7Y Mahiques, Domenech & (o A . 10 Snap Co., Ltd..
ceeeeas Sprague Canning

Marven, Itd., J. A.... ...... Spurgeon, H. G. ..

Masons Ltd . AR S, Stevens & \nluuxun“

Borden Condensed Milk Co............ { Graham Bros v I Malcolm, Jno, & Son. .
Bowser, S. F. & Co............ s Gray, Young & Hparlin( =X ) o
Hr.nulk(u cxbany (:mn&(o e e 2
ichanan & Ahern e A Guelph Soap Co. . o T Mathewson's Sons . Stewart, I.
o Guggenhime & Co 2 e Mathieu, J. L., Co. . .. T e ‘!lnn‘er W. B
Millman, W. H., & Son.. bl 2
Campbell Co. Jos.... . 7 Minute Tsmm Co..

Cansda Maple Exc nn‘o oo : Montreal Biscuit iy i Taylor & Pringle..

t Co
(‘anada Spice and Grocery Co.......... Halifax Cold Storsge Co.... . ooney Biscuit and Candy Co. . e Telfer Bros

( ﬂ O vin A3 Hamilton Cotton Co. - : P M
(,:‘r::g:nn > Re .~ g Hodgson Gum Co.... =t g 'lorle Bros B ppel ATk T4

Canadian \(ill Pmducu, Lwd . . 72 Horne, Harry, Co...... . 2 N PRSP Trester, M..
Christie, Brown & Cb o 3 . 1 : e
(Q:l w Soaam Huntle ey & Palmers A National Licorice Co 5 . okett,

ench e Nelson, Dele & Co... 2 wining & Co
Coles g. Co s o icholson

Q LB M e %2 Nickel Plato Stové Poiih Upton, T., Co.
ommercial ister Co.... .. e i

Common Seme'Mll. A .

Truro Condensed Milk Co Ltd
E., & Bon Co

.......... inside front cover

Computing Scale Co. . 5 Island Lead ! caees o 8 Verret, Stewart Co
Ooneo

rd Oanning Oo. ... J Victoria Fruit
O eticut Oyster Co. . T 3 .e
Connecticut Oyster Co Jacobs, W. & R. Co 2

7 =4 - 0O.K. Sauce sk "
Crescent Mfg. Oo... James Dome Black Lead...... - 15 Ontario Tanters and Lamip o 5 gﬁ::]Bﬁl;‘l:‘d.Bm Fixture Co ..
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Incidents Which Happened in Canadian Stores

Experience of a Grocer Who Weighed His Biscuits and Found Short Measure
—A Lemon Sale Fraught with Many Difficulties—Retail Dealer Shows Him-
self a Competent Salesman—Another Didn’'t Know the Goods He Carried in Hxs
Store and Became Wrathy When Told.

**Say,”” said a retail dealer to a repre-
sentative of The Canadian Groeer the
other day, ‘*do you remember that arti-
cle in  your paper about short-weight
in biscuits written by a merchant in
Dauphin, Manitoba?’”’

The item was remembered.

**Well just as I was reading it a bis-
cuit traveler came into the store and I
re-read it out to him.

‘‘He assured me that every box of
bisenits sent out by his firm bore the
correct net weight.

“I did not doubt him but suggested
that we weigh out a couple of filled
boxes which had just come in a shorl
time before.

‘‘He readily agreed, and we did so
and what do you think? Well in one
box of faney biscuits the net weight,
was 5 ozs. short and in the other 4 ozs.

**That traveler was certainly much
surprised but you can readily see how
important it is that we should weigh
everything like that which comes into
the store. Of course the firm was very
zood about it and wrote me to say that
they were deducting the price of the
short weight.

‘“A grocer weighing biscuits like that
might say: ‘‘Oh, what does it matter
about 5 oz.,, that’s nothing’’; but I
bought 40 boxes of biscuits and if each
were 4 or 5 ozs. short I would lose some
money.”’

Loss of $1.70 on 40 Boxes.

As a matter of faet the dealer who 1s
short 5 ozs. in a box of biseuits bought
at 13} cents—as were the above—loses
4} cents on the box. On 40 boxes he
would lose $1.70—a fairly large leak.

‘After this,”’ continued the dealer.
““I'm going to take the trouble to weigh
the gzoods which come into my store; I'm
olad T saw that item in The Gracer be-
cause I believe it will be the means of
saving me a lot of money.”’

A Peculiar Lemon Sale.

In another store The Grocer represent-
ative observed a ¢ood method for losing
trade.

The dealer was behind the counter
when a woman and her husband ecalled
to purchase their Sunday groeceries. The
following conversation ensued:

‘‘Have you any lemons?’’

““Yes,”’ replied the dealer.

‘“What are they worth?’’

After some hesitation; ‘3 for 5—20
cents a doZen.”’

Lemons are high and this surprised
The Grocer representative.

‘1’1l take half a dozen,’’ replied the
woman, ‘“that’ll be enough?’’ she asked,

looking at her husband. She evidently
had 10 cents to spend on lemons.

The dealer went to the window where
the lemons were located, with a paper
bag but before filling in any walked
back to the rear of the store and out
into a sitting room where were seated
Itwo women.

On his return he said: ‘‘Lemons are 2
for 5; 1 made a mistake before.’’

This time the customer hesitated. ‘*1’l]
take 10 cents worth then,’’ she said.

The grocer again went to the window
and brought back 3 lemons in his hand
and dropped them into a paper bag oa
the counter.

The woman noticed the operation and
remarked: ‘‘I thought you said lemons
were 30 cents a dozen?”’

**Ye-es, that’s right.”’

**Well you have only put 3 in the bag
and there should be four.”’

**Thirty cents a dozen is 3 for ten,’’
he said, dubiously.

‘*No it isn’t"’ piped in the husband,
““it’s 4 for ten.”’

**Oh yes, that is right too,”’ and the
merchant was forced to add another
lemon to the bag.

As a matter of fact lemons were 40
cents a dozen and 3 for ten was the cor-
reet retail price.

The Dealer, A Salesman.

Here is an incident to show that the
retail dealer is a salesman and in com-
mand of his own business,

A traveler for a certain manufactured
article was in his store trying to sell him
some goods. While he was standing be-
side the counter a customer came in and
asked for the very article the traveler
was selling.

**No I wouldn’t advise you to take
that’’ remarked the dealer. ‘‘Here is
an article I ean recommend to you in
every way.”’

“*I’ll take it then,”’ said the eustomer,
with no hesitation.

When she had left the store, the
surprised salesman, who had heard the
sale, remarked: ‘‘So you are knocking
me, I see.”’

“No, I'm not knocking you,”’ said
the dealer, ‘‘but I'm knocking your
goods because I think I substituted a
better article.”’

Some days later one of this dealer’s
clerks eame to him and said: *‘‘I’ve
changed four sales already to-day to that
article you told us to push;’’ and the
dealer himself claims that his sales on
this article have increased 50 per cent.
since he decided to ‘get behind it.’

This serves to illustrate that the re-
tail dealer is a salesman and not merely
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an automaton behind a counter handing
out goods mechanically like a penny-in-
the-slot machine.

Didn’t Know He Had the Goods.

Perhaps a look into still another Cana-
dian grocery store will prove interest-
ing, as it again illustrates the necessity
of retailers knowing their goods in
stock.

A traveler for a breakfast food called
on a retailer not long ago for a repeat
order. The conversation ran like this:

““How is your stock of 7’7 asked
the salesman.

**My stock of what?’’ exclaimed the
surprised somewhat wrathy groeer.

“Ot 7'’ repeated the traveler.

“‘ Humph, 1 never had that stuff in m)
store and I wouldn’t either.”” was the
uncourteous reply.

“‘That’s peculiar; every grocer carries
our }_’_’nnds you know.’

““No they don’t, I don
the man behind the counter.

Salesman Was Overcome.

This was too much for the commercial
man who when he first entered the stor
observed his firm’s goods on the top
shelf.

“Oh you don’t, don’t you,’”’ he said.
““and what are those goods up yonder.”’

The grocer turned scarlet, he actually
did not know he had the goods in stock

To make matters worse he showed hiz
lack of gentlemanliness on becoming ver;
wrathy and in ordering the salesman.
who had shown him the goods out of the
store.

Of course, such incidents are becom-
ing infrequent, but this one serves to
show the limits to which some will go.

’t,”” shot back

FARRINGTON PHILOSOPHY.

Unless the customer is treated well
when making the small purchase, he is
not likely to come back for the large
one.

Every customer is supposed to be hon
est until proved to be otherwise, but all
the same it is not wise to leave strang
ers free to fill their pockets if they have
the disposition.

Employes should not be allowed to
turn down the customer with a com
plaint to be adjusted. Unless it is
something that can be settled agreeably
to the visitor, let it come to the pro
prietor. :

To look for trouble is to find it. The
man with a chip on his shoulder will
always find someone to knock it off.

Because you have never heard of the
article for which you have a call, it is
not indisputable evidence that it does
not exist. Better never deny the exis-
tence of anything a customer asks for.
Rather say you will get it for him if 1t
is to be had.
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Half a Million Dollars Extra Spent in Montreal

This is an Estimate of Additional Amount Circulated for Food
Alone During One Week of the Eucharistic Congress — Both
Staple and Delicacies Being Sold in Large Quantities—Advant-

Stores
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were sold, the visitors, when providing
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ages to Retailers.

Montreal, Sept. 15.—For some weeks
past the daily papers have been com-
menting on the great Eucharistic Con-
cress in Montreal, treating it, of course,
almost solely from its religious and spec-
tacular importance. Undoubtedly these
are two main features in the present
cathering, and they have been well and
thoroughly written up.

There is another aspeet, however, of
which so far little has been said, and
that is the commercial importance to
Montreal of such a tremendous gather-
ing. When a quarter of a million
strangers come to any city, it is a
momentous occasion, if only taken from
the purely commercial point of view.

To take up the many branches of trade
to which such a gathering brings added
business would be out of the question in
the scope of this article. As the grocery
husiness in all its lines was one of the
largest beneficiaries, it will pay to trace
the full working out of the present Con-
oress and its effect more in detail, on
the volume of the groeery business.

Accommodation Taxed.

Naturally the first thought arising

when eonsidering such a multitude s

**they must be fed.”” The hotel men,
restaurant and boarding-house keepers,
feel the first effects of any such influx.
Just to show to what an extent acecom-
modations have been taxed, it was al-
most impossible to secure desirable lodg-
ings for weeks before the Congress.
Trainload after trainload of people were
deposited in the ecity long before any
actual start of the festivities, and once
they began, it became a daily problem
of the transportation companies to
handle the immense, and growing,
crowds,

Naturally the result of this was to
tremendously inerease the loeal food
consumption. So great was the rush for
food at the various catering establish-
ments that proper service of meals was
practically impossible. The people were
“‘fed’’ and that was all that could be
said about it.

The hotel keeper, restaurant man and
others akin naturally drew, and drew
heavily, on the grocer, both wholesale
and retail supplies.

From the larger establishments many
orders went to the wholesaler, but every
retail grocer in the city who has spoken
on the subject at all, states a large, and
usually very large, inerease in trade.

The Foodstuffs in Demand.

As to what lines were principally af-
fected it would be hard to ehoose. There
are several outstanding, however, for one
reason or another. There was almost a
bread famine for a day or two. Staples
of all kinds seemed to be the most in
demand. Tt looked decidedly as if people

o NPT,

apparently a costly affair, will pay for
itself and more, even from a financial
standpoint, and that is not taking into
account the advertising value of such
an important event. Montreal certainly
has done itself proud in its reception
and entertainment of its visitors.

did not care for the fancy articles, rel-
ishes, ete., as much as they did for soma-
thing substantial. Meats were in heavy
demand. Sugar, tea and coffee might
also be included in this list.

To trace still further the results, let
us follow the effect on the retailer. His
stocks were rapidly dwindling and must
be replenished. Back he goes to his
wholesaler and puts in new orders. Thus
his stock turnover is helped, and he has
a chance to clear his store of many odds
and ends, finishing the week with much
of his stock new, and more money in the
bank as a result.

Half a Million Dollars Extra.

An estimate, based on the fizures of a
man conversant with the situation places
the additional food bill of Montreal for
the week at over half a million dollars.
This he considered conservative and :
stated that personally he thought it very It is the hope of all that the mer-
largely in excess of that sum. Enter- charlxts_antd dhm:;f pl(():\rl\llg \;'rl]lclogfaag ?;;(:
tainment on a large scale by local men ?r:lear‘:ht;\netns “‘; glet tn:ethor for a dgv and
helped to swell the total in a great meas- forget that they were competitors in
ure, It was more to this line of eus- business.

Simcoe Clerks
and Merchants
Picnic Together

Simcoe, Ont., Sept. 15.—The first an-
nual picnic of the merchants and clerks
of Simcoe held in the town’s beautiful
‘“‘Lynwood’’ park was a good success.
In the early part of the day it looked as
if the weather man was going to be con-
trary but later the weather looked
brighter and the programme was carried
out with about 2,000 people in attend-
ance.

Shouldn’t Be

It is an indication of poor Merchandising When a Clerk has to ask the
Proprietor the price of an article asked for by a Customer.
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HINTS ON WINDOW DRESSING.

In this issue retailers will notice sev-
eral cuts showing the exhibits of manu-
facturers at the Canadian National Ex-
hibition. These are worth a elose study
because from practically every one of
them the dealer can obtain gouod sugges-
tions on window dressing and interior
displays.

These exhibits were arranged with the
oreatest care, because the exhibitors
realized that nearly a million people
would see them. They econtain many
splendid hints on display; let the retail-
er, therefore, make use of the sug
tions, because they will mean business
to him.

Besides the hints that ean be picked
up from the pietures, there are scores
of selling points brought out in the vari-
ous deseriptions of the booths shown.

The dealer who makes a study or

these will be able to sell the .'.!“”ll\ de-

seribed more readily and more exten-
sively, and therefore it behooves him to
read carefully these deseriptions.

TIME FOR PICKLING SPICES.

The retailer’s attention is again call-
ed to the season of pickling spices. This
year the demand has been greater than
ever and manufacturers are called upon
for greatly inereased quantities. For
instance, one manufacturer states that
his sales already are equal to his entire
sales last year up to the middle of Oc-
tober.

Is the retailer getting his share !
this extra business? If not, it is his
own fault.
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Probably it is going to the druggis:.
It so, extra advertising, backed up by
salesmanship, is required. The groecr
has ten chances to sell spices to one of
the druggist, beeause e gets eustomers
to his store at least ten times to the
druggist’s onee.

It is, therefore, up to the groeery deal-
er to extend his spice business in a sea-
son when little effort is required on his
part to sell the goods. He should point
out to a customer who is buying bes
spices from the druggist, that the gro-
cery siore is the logical medium foi
them. Taere are no odors to spoil th:ir
flavor., but it is neeessary, nevertheless
that eare should be taken not to sell any
that have been exposed to the atmos

phere for any length of time.

NEWFOUNDLAND'S FISHERIES.

There is much satisfaction to not only
Newfoundlanders, but to Canadians and
Britons, as well, over the award at The
Hague in the dispute concerning New-
foundland’s fishing rights.

The decision rendered by The Hague
tribunal is greatly to be commended, not
because Newfoundland has been sustain-
ed on the most essential points, but be-
cause of its sane insistence upon that in

which sovereignty econsists.

The erown in Newfoundland has won
on all questions involving sovereignty.
and the rights of United States fisher-
men under the treaty of 1818 have bheen
defined and confirmed.

In some ways the right of Newfouud-
land to regulate the fisheries was the
most important point raised. This right
was questioned because it might be ex-
ercised to infringe upon treaty rights
established in 1818. But it has been
amply confirmed to Newfoundland as
inherent in her jurisdietion over the wa-
ters.

he United States also set up the ex-

traordinary eontention that territorial
waters must follow the sinuosities of the
shore.  This has been a vexed question

international law sinec its seienee was
lirst studied.

But the United States did not eome
into the court with elean hands, as it
has always refused to admit the conten-
tion it wished to apply to Newfoundland
in regard to its own harbors and bays.
The United States failed to establish
case, so that the general result is that
Newfoundland has not only had her
jurisdietion eonfirmed, but has had it
considerably extended territorially.

The decision is of stupendous import-
ance to Canada, because it settles the
sovereignty of Hudson’s Bay, whose fish-
eries are valnable and whieh is not af-
feeted by any treaty with a foreign pow-
er. That sovereignty should be immedi-

ately and vigorously asserted.
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This should be done before foreign
fishermen have become accustomed to
negleet its existence.

THE DEALER’'S UNSELFISHNESS.

What the retail groeery trade needs
probably more than anything else in
cach town or eity and in each distriet in
these centres are a few missionaries to
promote a good feeling among the dif-
ferent merehants,

Here is a story to illustrate: Not long
ago in a large Canadian eity a grocer
decided to branch out and ereet a see-
ond store in another part of tne muni-
cipality.

Having got settled in his new estab-
lishment he set out from the very firsi
to gain the good-wiil of all his com-
petitors.  Some readily reeiprocated his
friendship, but there was one partieu-
lar competitor who would not make the
slightest advance towards familiarity.

The neweomer brought about the Wed-
nesday half-holiday in the new seetion

by calling on his nclghbora, making him-
self a “*zood fellow,”” and by pointing

out the reasonableness of having a rest
sicnally.

The one grocer held aloof; he remained
firm and would not consent to the in-
novation, although several letters were
addressed to him, asking for his co-
operation.

[t was always his method to charge a
competitor the same price for an articele
as he wonld the consumer. His rigid
determination made his influence felt all
over the distriet. If any groeer ran
short of an article he never allowed the
customary rebate in the trade and his
competitors were  disposed to aet like-
wise.

When the new arrival-——who had had
some good experience in an assoeiation
and in his old eommunity—came on the
scene, he began giving the rebate at
every opportunity, just to show his de-
sire to work harmoniously among his
t'wln[nl‘liul'.\
he had oeecasion to send
one of his employes to the store of the
man who was not disposed to reeipro-
cate his advances. He was charged the
full retail price every time.

Later his competitor sent to him for
some articles and each time he gave the
rebate.  This had the desired effeet. The
other changed his policy and began
working harmoniously with all in the
distriet. He gave the friendly rebates
and before long deeided to elose on Wed-
nesday afternoon during the summer
months. He is now quite friendly to his
competitors., who were somewhat sur-
prised to see the change—and it was all
brought about by the little acts of kind-
ness of the neweomer. Had he been dis-
posed to treat this merchant the way he
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was treated by him, the congenial rela-
tions among all would still be a dream.

This is a lesson from real trade life
that might well be followed by others.

IDEAS FOR SELLING VINEGAR.

The pickling season brings new busi-
ness to the grocer, and the whole trade
is aware of the opportunities it affords.
(ilass jars, corks, rubbers, spices, ete.,
not to mention the fruits and vegetables
that are to be preserved for winter use.

In this eonnection vinegar may be em-
phasized as one of the necessary articles
for which there is a heavy demand now
that the housewife has commenced her
annual labor of laying away pickles and
preserves of all kinds. There are diff-
crent grades of vinegar all of whieh can
scarcely be recommended for pickling.

It is essential that vinegar for this
purpose must be of the best. In these
advaneed times it is hardly necessary to
mention that the principal reason for
using spices and vinegar is that they
preserve the different articles praeti-
cally in their natural form. Therefore,
the groeer should for his own welfare
handle at least one grade of vinegar
which he is not afraid to recommend.
even to his most exaeting customers.

The writer knows of a merchant in «
(‘anadian town who almost cornered the
coal-oil market until electricity diminish-
¢l the demand. Consumers formed the
idea that his eoal oil was better than
that of other merchants, and while it
was uniformly good the difference was
not ontstanding. There are grocers, too,
who have the reputation of selling good
vinegar. Most women are afraid of
vetting watered and otherwise inferior
stock when buying vinegar, and it shonld
he the grocer’s business to remove this
<nspicion if he is desirous of building
ip his trade in this particular eommod-
ity. These grocers who have the confi-
dence of their customers have gained
it by honest dealings, and women do not
negleet telling each other the merits of
their respective tradesmen.

The grocer is now receiving his new
stock, if he has not already bought it,
and it rests with himself as to how he
shall act. It is an easy matter to di-
Inte the genuine goods, but retribution
is bound to follow. It may not be to-
morrow, nor even the next day. But it
will come, But after having taken the
frouble to get a few brands of vinegar,
which you are sure are of the besi
quality, it is after all not good business
fo turn the hose into the barrel.

As stated before, there are different
zrades of vinegar and it behooves the
aroeer to assist his eustomers in securing
one of the best brands, if that is whai
they want. An instance is known where
fhe cucumbers, ete., that were pickled
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were reduced to powder through the
action of the so-ealled vinegar.

It is not an easy matter to make a
display of vinegar, but if the grocer
has space in his daily paper he eould to
advantage talk qualily vinegar. Win-
dow cards and show cards in the store
should also be used and the proprietor
and eclerks should talk vinegar when
their good judgment prompts it.

AN ENORMOUS TURNOVER.

One of the marvelous developments in
("anadian business life is the growth of
the mail order business. In the United
States there are departmental stores
and mail order houses, separate coneerns,
but in Canada both are earried on under
one canvas, as it were.

The gross sales of the Eaton business,
ineluding the Toronto and Winnipeyr
stores, and the mail order business of
both stores, reached the enormous total of
£47.000,000 last year and it is said that
J. C. Eaton’s share of the profits was
$1,250,000, and his salary as manager
was $50,000.

The only United States firm which is
reported to be beating this record is
Marshall Field & Co., Chicago, whose
sales reached the enormous total of
$51,000,000.

There are many men in the trade who
can remember Timothy Eaton’s early
struggles, both in St. Mary’s and in
Toronto, and the ridicule his ideas ereat-
ed at that time. To these men as to
many others the enormous growth of the
Eaton business must be little less than
a miracle. Buying for ecash, selling for
cash alone, persistent and extensive ad-
vertising, and a real endeavor to please
and satisfy all customers seem to be the
clements from which the store has bnili
ifs sueceess.

CHEAP HELP IN STORES.

The importance of good service in a
grocery store cannot be over-estimat-
ed; and it is not possible to give it with
a poor class of help. In an up-to-date
establishment, where the buying is well
looked after, an efficient staff of sales-
people will pay for themselves several
times over. You depend upon them to
sell goods and please customers. Cheap
help is not capable of doing this, and it
will steadily lose trade for you.

Put yourself in the place of a lady in
a hurry going into a store and being at-
tended by an inefficient salesperson,
who wastes her time, and is so lacking in
tact, and the ordinary common sense of
experienced salesmanship, that she de-
cides not to purchase after all. Over at
vour competitor’s she finds a staff which
is required to be efficient and is paid in
accordance. There she is served quiekly
and satisfactorily. The chances are in
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favor of your competitor getting a large
share of her trade in the future.

BUSINESS MEN CO-OPERATE.

The business men of Jacksonville, IlI.,
are following a custom that should be
worth a great deal, not only to each
man individually, but to the community
in general. They get together at a
noonday luncheon about every two
weeks, get better acquainted and ex-
change ideas on the various subjects that
come up at such times. They do not,
however, rely on some one bringing up a
subject that will be interesting to them,
but make it a point to have some sub-
ject that is of general interest brought
up for general discussion.

Now that the season of cooler weather
is approaching and the vacation season
passing by, it would be practical for
merchants in Canadian towns to take up
this suggestion and organize a similar
lunch-meeting with their fellow mer-
chants.

The executive of the Retail Merchants’
Association at Guelph hold a monthly
luncheon ang find it very profitable both
from the standpoint of creating better
fellowship and of maintaining interest
in their organization.

The Canadian Club movement, which
has been so successful in numerous citiesg
and towns throughout the Dominion, is
another instance of how the lunch-meet-
ing idea has caught on with business
men.

Apply the idea to your town on your
local merchants’ assoeiation and good
results are almost certain to follow.

CAUSE OF THE TROUBLE.

The farmer sends his mail order to
the catalogue house utterly overlooking
his grocer. The same day this house
cuts the price of butter and eggs. The
next dav the farmer goes to the nearest
grocer with eggs and butter, gets trade
for some of his produce and hard ecash
for the rest all the time blaming the
grocer for the decrease in price and
haggling for the last cent. Surely there
is room for some mutual understanding
hetween at least two of these parties.
It looks as if the farmer is mostly to
hlame.

The road to success is not short, and
it is not easy, but it certainly is well
worth traveling.

Personal magnetism rarely exists in
the man with an unpleasant speaking
voice. If your voice is not agreeable,
train it.

1f you have been playing in hard luch
and think vou are about to the end of
vour rope, just bear in mind that plenty
of other men have heen worse off and
have vet made good.
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How Sugar 1s Manufactured in the Barbados

Growing of the Cane an Interesting Bit of Farming—Sugar
Factories Operated by Windmills With Arms 80 Feet Long—
Refuse when the Juice is separated and used for Fuel—Average

Value of an Acre to the Grower.

By David Williams.

The little Island of Barbados in the
West Indies is, for its size, one of the
greatest wealth producing eommunities
in the world. It has been richly endow-
ed by nature with a beautiful elimate;
although it is warm nearly all the year
vet the trade winds cause a constant
stirring of the atmosphere and prevents
the heat being so oppressive as it might
otherwise be. The soil, for the most
part a deep heavy black loam, is ex-
ceedingly produective.

Nearly all the produets of the tropies
can be grown upon it in abundanee. The
main erop, however, is sugar ecane. Trav
el where you will on the island during
the months of January and February
great fields of tall waving eapne which.
to the Canadian or United States eitizen,
resembles Indian ecorn. Alongside of
these are fields of the new erop about a
foot to eighteen inches in heicht. The
voung ecane is grown from stalks of the
old eut in lengths about twelve inches.
These are planted in hills something
similar to potatoes, the rows being usu-
ally six feet apart and five feet between
the hills. This leaves sufficient room for
the plants to grow and spread. The
planting is generally done during De-
cember, the crop taking about fourteen
months to mature.

The space between the
constantly worked to keep down the
weeds. This is done chiefly by hand,
the ground being gone over each week
unti] the cane is high enough to shade
the ground and choke the weeds.

How Sugar Cane is Harvested.

Cutting usually eommences about the
first of February and if the erop is good
it lasts till June. The cane stalks which
attain a height of eight to ten feet are
cut with a bill; the top is eut off and
the leaves stripped. They are then loa:l.
ed into large wagons usually drawn by
oxen or mules and hauled to the factory
of which there is one on nearly every
estate.

The process of manufacturing the
sugar is quite interesting. The motive
power of the older fashioned factory is
supplied by the quaint Duteh windmi!l
as shown by the illustration. These are
mounted on towers of solid stone, built
round, large at the bottom and tapering
smaller at the top. The wings of the
windmill, of which there are four, are
about forty feet in length and eight in
width, being over eighty from tip to tip.
To see these great wings revolving with
the wind is quite a novel and picturesque
sight.

rows is ket

Separating the Juice.
In the centre of the conieal stone
strueture in which there are four large
archways, is the erushing mill, This

consists of three massive iron rollers
about twenty inches in diameter and five
feet long. The cane stalks are earried
into the mill by colored men and women
and fed into the erusher which squeezes
out the juice. The refuse of the cane
from the mill is gathered into baskets
and supplies fuel for the boilers in an-
other building.

The juice or sap of the cane after it
is erushed out runs into a receptacle be-

ear Cane for a Cent; Bar-
bados Boy gets Big Value for his
Money.

A .\'[i1k of Sug

low the rollers and is strained, then
pumped up and driven into the boiler
house. Here it is run into a large copper
receptacle called the racking kettle
where it is treated with lime and after
being heated the impurities rise to the
surface. The purified liquor is then
drawn off and run into a series of copper
kettles, being lifted with long handled
ladles from one to another down the
row. In each of these kettles it re-
ceives a certain amount of boiling until
it is reduced to syrup.

Sugar Made Ready for Shipping.

From the last kettle it is earried in a
conveyor to a vat with revolving wings
where it is constantly stirred until eool-
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ed. When the temperature is sufficient.
ly reduced it is taken from this vat and
put into large stone vats. In these it
remains for about a week and congeals

A Sugar Mill

in the Barbados.

into a soft brown sugar. Then it is put
into a large bin or box with holes in the
bottom and sides to allow the syrup in
it to drain off, a proeess that takes about
four weeks. The sugar is then ready to
be filled into bags or hogsheads for ship-
ment.

The cultivation of the eane, although
not as profitable as it used to be in the
plamy days of sugar, is still quite re-
munerative with good management. An
acre of cane, if a fair erop, will produce
two and one-half tong of sugar worth at
present prices about $45 per ton. The
cost of manufacture by the old method
is about eight dollars per ton exelusive
of the cost of growing the erop. It re-
quires about thirty-five men and women
to harvest the cane and keep an ordinary
windmill plant running.

ALBERTA MARKETS.

Calgary, Sept. 15, 1910.

The market this week did not see any
sudden change in the prices of commodi.
ties in this distriet. There seems to be
a general upward tendeney, however, and
few reduetions in prices have been made.

There has been a good pack of Fraser
River salmon, and the price in this eity
is $8.50 a case. Alberta cheese is risinz
in price and quantities are being sold.
The price now is 15 cents for large, and
a half ecent more for twins.

All the stock of blueberries have been
sold, and there will be a decided scarci-
ty from all appearances. Apricots have
advanced a couple of cents in price, du~
to the thin erop in California.

Apples, perbox ..... 180 Evaporated Apples.. 011
Butter, local, cream- Eggs, local, 30 dz. case 7 50
ery choice, 1b 025

Flour, standard, per

B s s s . 69
Ham, cooked. .... 0 30
Hlm. sugar cur'd 0 21022
Halibut, per 1b...... 009
Kippers, 20-1b. box,1b 0 (6
Lard, pure .. .... 018

Bu\ller fresh, dairy

Butu:r fresh, 'lnify

Bosnn per b ..
Bac

- hreukiut “ compound..... 013}
long clear..... 017 Lewons, Cal., box. 10 00
e 0 08} Oranges, Val, box.. 525
Cornmeal, 1001bs ... 2 80 Onions, American,lb 0 03
O DI .cooonenno 0 074 ‘" Spanish, crate 1 5%
Cheese, Ont. . . 015 Potatoes
2 Manitobs... 0 14} Local, per ton. . 14 00
Alberta, Irg 015 Ashecrofts, percwt. 2 50
= “ twins 0 154 B.C., new, cwt. 225
Canned Goods— Cal Burbanks, ton 59 00

Peas, Early June 12 Prunes Bito 003}
Apricots, Cal.,case 6 00 Raisins
Apples, cases, 6 one Valencia, 1b...7 to 0 0%
S ssse0n 20) California . ... 0 08i
Dried its— Rice, per ton. .. 70 00
Evap. apples, 1b... 0 10! .‘ulmon Fraser Rnt r
Apricots, Ib....... 017 per case...... §
Peaches, 1b........ 0 09’ Supr. std gran..... ]
Dates, bullr .. 0 07! imported .. 5™
Figs,natural, choice Tapioca, per 1b. Tt 014
per 281b. mat.. 1 85 Trout, perlb........ URE)
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Provisions and Limitations of Fire Insurance Policies

Importance of Careful Consideration of Provisions of Policies
Pointed Out in an Interesting Series of Booklets Issued by
the National Association of COredit Men—Features of Stan-
dard Policy Used in New York and Other States Outlined.

the property insured be a build-
ing on ground not owned by the
insured.

‘“(e) In the case of prop-
erty other than buildings, if it
becomes encumbered by a chat-
tel mortgage.

‘“(f) Illuminating gas be
generated or there be kept

A series of six booklets on ‘‘Burning
Subjeets’’ has been issued by the Na-
tional Association of Credit Men, 41
Park Row, New York. Insurance pol-
icy contracts are forbiddingly lengthy
and merchants often fail to realize the
importance of knowing their contents.

Booklet No. 1 emphasizes the neces-
sity of insuring. No. 2 points out the
fact that no other business contract is
treated so lightly as the insurance pol-
icy, and therefore policyholders often
have to take settlements on their losses
which they think are unfair. The point
is made that all eonditional and restrie-
tive elauses should be made to apply ex-
actly to the merchant’s property or
~tock of goods.

Barbados.

[hen it is put
h holes in the
the syrup in
it takes about
then ready to
eads for ship-

ane, although
| to be in the
still quite re-
agement. An
, will produce
ugar worth at

About Insurance Companies.
The character of insurance compan-
ies and methods of getting information
recarding them are covered in booklet

““Up against hard luck and a soul-
less corporation! That’s the way the
man talks who had a fire and failed to
collect what he thought he was entitled
to. More than likely you know him or
have been told his story.

‘It makes the company look black,
but possibly there’s the company’s side,
which you haven’t heard. Your friend
who had the fire wouldn’t be expected
to tell it.

Contracts Not Drawn to Fit Risk.
‘“There are some mean adjustments

made, close bargains struck by insuring

companies, especially when they are in
the midst of a bad year; but if you will
take as much pains as I have to seek the

truth, you will find that in the great

majority of cases the trouble is with
the policy contracts.

fit the risk.

When it comes to
a loss, they are found not drawn up to

or used on the premises
benzine, dynamite, ether, fire-
works, gasolene, powder, nap-
tha, explosives, phosphorus,
petroleum, or any of its
produets of greater inflamma-
bility than kerosene oil of Unit-
ed States standard, and then in
prescribed quantities.  (This
clause, generally speaking, is
in harmony with State or muni-
cipal prohibitory statutes.)

‘“Again, unless specifically mention-

ed, the following property is not cover-
ed by the policy: Signs, awnings, store
and office fixtures, tools, ete.

“‘In the compass of this talk I ean’t
pretend to list all the printed condi-
tions of the policy. My main purpose
have been to awaken you to the faet
that your policy is a contract full of
conditions,

‘“The agent may have been a good
fellow, but you never thought of your
policy as a contract full of conditions;

No 3. To quote.
The points to consider in order to
determine how sure is the guarantee

per ton.” The
e old method
ton exelusive

‘

‘Now for a consideration of

Soecial Provisions.
the

acainst fire for which you are paying
vour good money are much the same as
one follows in investigating a econcern
or individual to whom he is to extend
credit,

: 1. What is the net surplus above
ETS. , capital and all other liabilities?

)t. 15. 1910. 3 2. Has it (the ingurance company)
¢ a record of paying its debts (losses)
promptly and without unjust dedue-
tions?

3. Are the men who manage its af-
fairs men of character and high stand-
ing in the community, upholding the
principles of business which assure a
long and honorable existence?

re being sold. Reducing the Rate.

for large, and Rate reduction is discussed in No. 4.
. 3 ‘‘Instead of railing at. the insurance
ries have been companies,’’ it says, ‘“might it not be
ecided searci- more sensible to see what we can do
Apricots have to cut down the losses?’’ It is pointed

- erop. It re-
n and women
p an ordinary

d not see any
s of commodi-
e seems to be
 however, and
ve been made,
ack of Fraser
e in this eity
heese is risinz

s in price, due out that insurance companies have sug-
ia. vested methods, many involving but
ated Apples.. 011 small expense to adopt, by means of
»cal, 30 dz. case 7 50

which, experience has shown, losses can
be cut down, and rates correspondingly
rednced.

The next booklet in the series touches
upon co-operation of municipal authori-

N o000

ompound A 3 O .

s, Cal., box. ties and individuals, in order to pre-
8, Val, box.. ’

. American, It vent loss by fire.

Spanish, crate 1 50

PS

Features of Standard Policy.

l'.lp('r ton..... 14 00

. IR Booklet No. 6 the latest of the series
PR 2 reviews the more salient features of
B ot the standard poli i i
rcis, 1b...7 to 0 0N s _policy form and gives in a
... ’ 008 concise fashion information of great
i W value. The article, reproduced in full
e, helow, will help to equip the merchant
imported ..... § %4 fo safe-guard himself against fire loss-
s, perlb..7 to 0 14 os ¢

perlb........ 06 T

and this friendly agent, the company’s
competent in
other matters, may not be well posted

representative, though

regarding insurance contraets.

‘He may have taken some very vital
things for granted which were not true,
the result being an imperfect policy con.

tract which can’t be enforced.

““There’s scarcely a merchant who
will pay for a $10 invoice of goods with-
out checking every item, no matter how
numerous they may be, yet the merchant
is rarely to be found who will check the
clauses of his policy, which, if correetly
drawn, may be worth 50 times $10 to

liim some day.

““So get out your policy and follow
along, observing first the printed matter.
““void’’
in-
stance, we destroy the validity of the
policy IF (without specific agreement
to the contrary written in the poliey).

The frequency of the word

should draw our attention. For

‘“(a) We had, when the pol-
icy was written, or at any time
during its life, procured any
other contract of insurance on
property covered by the pol-
icy.

‘‘(b) We knowingly increase
by any means the chances of
fire.

‘“(¢) We employ mechanics
in building or repairing the in-
sured premises for more than
15 days at a time.

‘“(d) Our interest as insured
is other than unconditional and
sole ownership (not the prop-
erty, but the person named in
the policy is protected—that’s
important to remember); or, if

31

special provisions which the agent in-
serts in the space above printed portion
of the policy. They have two special
purposes :
‘“1. To make the policy fit
the property and method of
conducting business. ‘
¢¢2 To make certain modifica- ' i
tions of the policy in the com- i
pany’s favor for protecting the
company against hazards not
contemplated. Don’t trust any-
body’s mere ‘say so’ regarding
them. See for yourself that
they fit the risk.

““If any of the printed conditions are
rot now, or probably will not be, strictly
lived up to in your business, insist that
there be written in this space the neec-
essary permissions. Insist that they be
written on the policy, and do not take
the friendly agent’s ‘‘Oh, that will be
all right.”’

‘‘“Three-Quarter Value’’ Clause.

‘‘Now, there are certain clauses sup-
plied by the companies to the agents,
the use of which you should under-
stand.

““For instance, there is the ‘Three-
quarter Value Clause,” which means that
the amount of insurance permitted to
be carried is to be limited to three-
quarters of the actual value of the prop-
erty covered, and the companies shall
not be liable for an amount greater than
three-quarters of said value. Insurance
companies figure that this clause re-
moves considerable temptation to care-
lessness. .

‘‘Percentage Co-Insurance’’ Clause.

¢“‘Strikingly in econtrast with the
‘Three-quarter Clause’ is the ‘Percent-
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age Co-insurance Clause’ (80, 90, 100
per cent.). This clause is used, for the
most part, in towns where the fire pro-
teetion is good enough to make it prob-
able that a loss will be partial, or when
the property insured is couniained in
more than one building and not subject
to one fire.

‘“It is a warranty on the part of the
policyholder that he will maintain in-
surance on the property deseribed for
not less than 80, 90 or 100 per eent., as
the case may be, of its actual value, and
in the event of loss in a ease where the
total insurance amounts to less than the
percentage stated in the eclause, the
policyholder will be econsidered as co-
insurer for the difference between the
total insurance and the percentage of
the value .stated, and as such co-insurer
he will bear his proportion of the loss,
Just as if he were another eompany in-
suring this shortage.

““I want you to notice that the 80
per cent. (90 per cent. or 100 per cent.)
clause does not say that you shall not
collect the full amount of loss under any
conditions, On the contrary, it pro-
vides only for a proportion of the loss
to be borne by the insurer where the
total insurance carried is less than the
prescribed percentage (80 per cent., 90
per cent. or 100 per cent.).

““In many parts of the country the
‘Iron Safe Clause’ is in use. It re-
quires the taking of an inventory al
least once yearly; that the assured keep
a complete set of books, both books and
inventory to be locked securely in a fire-
proof safe, or kept at night or during
hours when business is shut down in
some secure place not exposed to a fire
which would destroy the building where
the business is conducted.

‘‘Failure so to do constitutes perpe!-
ual bar to recovery under the contract.
Standard Policies.

‘“Just a word as to standard policies.
Legislatures have made policies stan-
dard for the protection of the people.
It is a great protection to know that
the printed text in one policy is exact-
ly the same as in all the others, and
that after understanding one you need
cnly examine in each the written or at-
tached portions which, by the way,
should read word for word exactly
alike in all policies applying to the same
property.

““This will distinetly increase your
chances of getting a eclear and satis-
factory settlement in adjusting a loss:
also the advantage of a liberal clause
in one policy, you will, on reading the
policy, probably find is lost if the same
liberality does not appear in all other
policies applying to the same property.

““If what I have said stirs up any
thinking, out of it will come this ques-
tion: ‘Why, in the first instance, does
the legislature preseribe the use of a
basie contract containing so many con-
ditions and allowing the insertion of still
more?

““ “Why can’t the misfortune of fire
be averaged and a charge made to
cover all in a plain unqualified contract

THE CANADIAN GROCER

of indemnity, so that I shall be pro-
tected against fire in any contingency?

“““Why must I forever watch out
against these conditions as I would
against a lurking enemy?’

‘“Well, a plain, unqualified standard
poliey would be possible if all property
were subject to practically the same
chanee of burning up, but such is not
the case, and the standard policy is made
to exclude the specially hazardous con-
ditions.

““Then, to meet speecial econditions
known to be dangerous, a blank space
is required in the policy where insured
and insurer can come together and such
clauses added as the degree of hazari
attached to the property many require.

““You will see at once that without
these special clauses it would be neces-
sary to charge the same rate for a dwel.
ling as for a store or lumber mill.

““While, generally speaking, it is true
that clauses written into policies modi-
fy them to the advantage of the insur-
ance company, it is only fair to remem-
ber that the company is at a natural
disadvantage.

‘It can’t see the property insured
all through the year; it ean’t know as
much about it as you do, and therefore
it seeks by restrictive clauses to guard
against risks not anticipated at time of
the application. Your duty is to know
the contract and to know that you are
living by its terms. It is not enough
that the agent who signs the poliecy reads
it. For, remember, he is the company’s
agent and not yours.”

NOVA SCOTIA MARKETS.
Halifax, Sept. 15, 1910.

Wholesale dealers report a general im-
provement in business, and ecolleetions
are more satisfactory. High prices pre-
vail in all lines. Dried fruit is especial-
Iv firm. Wholesalers say that the opan
ing prices on the new erop of Valencia
raisins will be high this season. The
first importations will go to the trade
from 8 to 83 cents per pound. The
price of Sultanas will be the highest
for ten years. The California stocks
now on hand have been advanced one
cent per pound.

Pork remains firm with a probable ad.
vianee,

The price of refined sugars remains
steady, and the market for the raw ma-
terial is strong.

Eggs are firmer, and have advanced
one eent per dozen.

Although the flour markets are easier,
the mills having redueced high grade
Manitobas 30 cents per barrel, and On-
tarios 20 cents per barrel, the local
dealers have not as yet made any change
in prices. There are no large stocks of
flour on the local market, and that is
the reason for maintaining the present
prices.

Plums are quoted from 30 to 40 cents
per six-quart basket, and pears from 30
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to 45 cents per basket. American Bart-
letts are quoted at $4.50 to $5 per bar-
rel. Ontario plums are selling at 65
cents per basket and Ontario peaches at
85 cents. Tomatoes are easier, being
quoted at 35 cents per ten-quart bas-
ket.

The first shipment of Jamaica oranges

-200 barrels—for the season, reached
here this week, direet from Jamaiea.
Dealers say that this is the earliest date
of arrival for years. The fruit was in
ereen state. The erop, it is said, will Le
a fairly good one. The same steamer
also brought 4,056 bunches of bananas,
and a large quantity of sugar.

Butter

Fruite—
Creamery prints Lemons, Verdilli .... 600
BB i vhae 02 08—
Creamery solids @ Valenclas....... 63 7160
B sy 0% Maditarransan.. 4 =0 4 78

Dairy, tubs, 1b. 022 023 l‘inen] .. 27 330
nanas. ... . 5 250 ori onesn

Beans, box, wax .... 250  perbbl....... .... 26 00

Cornmeal, bag. 160 165 Pori oleu bbl 29 00

Fresh eggs, doz. .... 022 E:«T.A smoked 22 184
Ca oods— , American .... 22 50

F..."'.’&'.f ......... 100  Codfish, quintal ... 5 50
ou.oul'Ju'n.e.m. {g b 500

<

Corm heef. ¥'s LR bbl 175
Sugars—

Extra Standard, r 1b 0027
granulated .. ..., 529 b

Unbranded Fel can, per 1b 0 02
o s . 455 T e 011

1Tnited Fmpm 510 Molasses, fanc,

No. 1l yellow.... .... 470 Barbados,bbl. .... 036

Flour h. wheat Molasses, fancy
perbbl...... s TP Barhados, B 3 s 1

Flour, Ontario Raisins, Val.... 0 03 0 08}
blends, bbl... .... 600 Tomatoes, 10t.

Rolled oats, bh ‘A 5 50 T P 03

BRITISH COLUMBIA MARKETS.

Vancouver, B.C., Sept. 15, 1910
There is talk of an increase of a eent
or two in the price of pure lard. the
quotation of which now is 18 cents. Th
ontlook is that it will zo up to 19 or 20
cents.

Loecal eggs are quoted at from 42 (o
15 cents, without mueh change, and as
usual they are hard to get. With eolde
weather coming on, the price is expeetod
to oo mueh hicher.

Loeal ereamery has advaneed  fivi
cents, and is now 35 cents. This neees
sary article is expected to be hicher this
season than ever.

California peaches are on the market
in quantity. at 80 cents. The cheapest
these have been hefore is 85 eents. The
fruit erop all along the Pacifie coast has
been exeeptionallv 2ood this year, with
favorable elimatie conditions and in
creased fruit-bearing aereage. Okan
azan peaches are also here, coming ai

about 70 eents per twenty pound hox.
whieh usually runs about eighteen
pounds.
Suger, standard Butter, Eastern
granulated.... ... 5 Aniry.chnica. 0 25 0 29}
Sugar, Tmpot sk B2 Butter, local
b ns, Ib ...... 0 054 creamery ..... ....
Oul. » o Eggs, Eastern... 026 0 30
n- .......... 0?;1007 Eags.local. . .... 042 045
........ 0 0 08 Cheeses, Ontario 0 14§ 0 15§
Dﬂedwrhnu 011 013 ‘" Manitoba .... 014
Flour, Standard, Bacon.......... 025 031}
| RETG s 740 Ham, cooked... 023 0 23]
Oornmeal, p. 100 E II:rrtdl. T e 31;‘
.............. compound .... 1
Boans, per 1b. .. 0 08 0 04 Potatoes—
.wml. L] ggl Ashcrofts, ton..20 00 25 00
Avplesbox. . 475 30 pean Tarly Sune ... 1%
pp! rav. ! Tomatoes
;Anulou';::. crate ... 4% :
vapors
O oo se oo oos 0 08§
Butter, Eastern
dairyintubs.. .... 025

¥ SRR
S s ah S R
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A View of the Grounds of The Canadian National Fxhibition When

the (rowd Was Large.

Canada’s Great Exhibiion 15 Climbing Upwards

An Increase in Numbers of Almost 100,020 People in Spite of Some Extremely
Bad Weather—World's Fair Suggested for 1914 to Celebrate Peace Centenary—-
A Truly National Exhibition—Many I'ine Exhibits of Special Concern to the
Retail Dealer—West India Products Displayed.

Toronto, Sept. 15.- Canada’s National
Fxhibition this year triumphed over
many obstacles and achieved another
distinet suecess, despite the unusual in
cident of adverse weather conditions.

This is evidenced by the fact that the
total attendance was 837,000, about
85,000 in excess of 1909 and almost
200,000 in exeess of 1908, This is a
henomenal inerease in view of the dis
appointment of Labor Dav when exces
ive rain kept the attendance 51,000 he
low that of Labor Dayv alone last vear.
The surplus is estimated at $15,000, so
that there c¢an be no question of the
ereatness of this greatest of continental
annual events.

The Peace Centenary.

There is  considerable stir just now

over the proposal to celebrate in 1911,
n  Toronto. the hundred vears of
peace  hetween (ireat Britain  and
(‘anada on the one hand and United
States on the other, and it is sugwest
d that the grounds and buildings of
the CCanadian National Exhibition be
itilized as the site for a World's Fair
inder the supervision of an Interna
tional Commission representing the
countries named.

It is claimed that from an historical
standpoint the suggestion is a good
one. For it was on the erounds on
which the National Exhibition is an-
nually held that one of the bloodiest en-
gagements of the war of 1812-11 was
fought. At the close of that struggle
the ecapital of Upper Canada fell into
the enemy’s hands, and its public build-
ings were burned, an act that led to the

Staff Corre ~[r|»:‘.i|‘j e,

historie justice meted out in the burn
ing of the public buildings at Washing-
ton by a British squadron. The mingled
dust of British soldiers, United FEKm-
pire Loyvalists, and stout New Englanil
Republicans  who fell at the battle of
York rests to this dav beneath the soil
over which every vear hundreds of thou-
sands of pleasure-seekers walk unheed
ing. It is therefore sacred soil fit to
teach the highest lessons of patriotism
to those who may attend the Fair of g
(‘entury of Peace.

Whether this comes to pass or not the
(‘anadian National Exhibition will go
down through the annals of history as
one of the greatest, 1if not eventually the
greatest of similar gnnual fairs in the
whole world.

That it is National is proven by the
interest the other provinees of the Do
minion take in it. We have British
Columbia in the far west proudly show
ing the products of her soil. Her fruits
are among the finest the world produces
and they were admirably displaved. Al
berta, Saskatchewan and Manitoha—the
vast prairie lands of the west—are now
being looked up to as among the great-
est of the world's wheat producing dis-
triets, while only a few vears ago that
earth resounded with the tramp of the
majestie buffalo. Thev were represented
at the FExhibition with their “No. 1
Hard Wheat” and other examples of
western progressiveness.

The produects of Ontario’s fields, or-
chards and vegetable gardens were dis-
plaved in commanding manner while
("anada’s mines showed forth their
greatness. Quebee and the Provinces-
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down-by-the-Sea sent their quotas of
exhibits and people and all have reason
to feel elated at the culmination of this
great event.

West India’s Products.

While on the subject of exhibits, that
of the British West Indies deserves at-
tention.  This exhibit occupied a sec-
tion of the Horticulture Building and
displayed in excellent fashion the pro-
ducts of these sister colonies of Canada
which should be more closely related in
trade to us than they are to-day.

This exhibit at the Canadian National
will serve to point out emphatically
the business that can be done between
Canada and the British West Indi
The latter produces the foodstufls which
Canada requires and must have from
somewhere and Canada manufactures
and grows the goods which the West
Indian nceds.

Palms and plants from the :rophics
lent a realistic touch to the displayv.
Much interest was taken in the Trinidad
cocoa pods gnd beans because manv vis-
itors had not before observed the source
of the product that makes our delicious
cocoa }u'\(‘l'(l‘_’(‘.

Better Trade Relations Coming.

Other products were the egrape fruit.
lime, orange and lemon. all linds of
spices, raw  sugars, coffee plant and
coffee bean. Jamaica rum, Panama hats.
cigars and varieties of West Indian
curios. The setting given these pro-
ducts in  cuplolas, glass cases. and
stands was indeed attractive and alto-
gether served to increase the interest
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taken in the products of these lslands Cocoa, their dainty Maple Buds,

which are bound to come into closer Bars, Nut Milk  Chocolate
and better trade relationship with Can leings.  These have, through

ada in the near future
In the- deseriptions of the various paign become known. with

+

booths which follow, retail dealers have from coast to coast, gnd the retail deal
much food tor thought The strong er should bear this fact constantly
selling points of each is set forth in mind. The Cowan Co. are doing
concise style and the retailer can profit thing n their power to

by studving them ecareiully demand by turning out

bhest possible quality, and by

THE COWAN CO. this quality with good, sound

That the products of The Cowan Co ng literature I'heir sa
Toronto, manufacturers of coeon and <reater than ever before because of
chocolate, are annually gaining a broad e {IT:\“II"" ol i|ll.|\‘{\ and
er reputation was evidenced by the publieity.
throngs of people who visited the eon The display booth, as wi
panv's attractive booth at the Exhibi the accompanving cut, was
tion. Evervbody knows their Perfectior tive one. The decorations

EXHIBITION

spread and systematie advertising cam

The Canadian Grocer

company’s advertising matter. The
‘]I'i\\ l'“l(l\ as are lt'('l'i\\'(l II\

which should be used

store to show that he
~ells Cowan’'s goods, were there, includ
ng several of the handsome big Maple

At one corner of the

attractive showecase in
product of the company

displayed. There was

miniature exhibit showing the
processes  of the evolution of
the cocoa tree until it is
into a hot, delicious, in

Perfecetion cocoa

also be remembered }v)' the

The Cowan Co. is the

and  chocolate manufac
in Canada. and that its

CANADIAN NATIONAL EXHIBITION. —Cowan's
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extensive business has been built up on

the basis of quality. It is a growing
one¢ and has gone, and is going ahead
by leaps and bounds. This is forcibly

illustrated by the fact that the com
pany is building an addition to their yl
ready large factory ; additional machin
ery will be installed to further facili
tate the output to meet the growing de
mand.

Several young ladies were in atten
dance at the booth at the Exhibition
and with ]tlli!‘]l;l~4 s~ ol cocoa and choco
late gave away attractive souvenirs in
cluding  Teddy bears, fans, ete., which
will do a great deal to keep the name
of Cowan’s produets hefore the public
By  securing such mementos ch ldrep
crow up familiar with the name anl
partial to the goods. The retail dealer
who always keeps a stoek of Cowan's
roods on his shelf shows sound business
judement ——there will be a demand for
them ; this demand will last because it
s built up on a quality basis and be
sides the dealer makes 5 good profit on

s~ investment,

RED ROSE TEA.
The most talked abonut booth at the
exhibition this year, was the Red Ros
Tea room in the Manufacturers™ Buaild

ing

Of the thousands of visitors enter-

tained there, most of them had to wait
their tnrn to et in, but they had heard
ol or sampled the delicious tea so dainti-
Iy served, and would not go withont it.

These

waiting erowds every day of the

fair bore remarkable testimony to the

importance to the grocer of selling tea
of such well known quality.

The nnigque plan originated by Re

Rose

viving it back as a ticket
anywhere when buying
Red Rose Tea. was

worke

Tea last vear of

chargine 5S¢ an

aood for e

ll:ll‘l\;!'_'l' of

in adopted, and

d out even more sueeesstully thaxn

last yvear: for nearly half as many more
value and sim-

people were served.,
plicity

The
of this orizinal p':::.
creatly praised by many

experienced advertisers,

ve

I:||“| 5

there

detail

tention was paid to grocers

rvthi

ecach wearine

in every particular.

a

has been

of the most

« abont the booth was pleas.
img and inviting, the snowy linen, the

fine china, the attentive, conrteous voung

red  rose, and

was the same careful attention to

Special at-
A llnl'liu!:

of the booth was reserved for them. and

thev

were admitted by

a

separate en-

CANADIAN NATIONAL EXHIBITION

trance, <o as not to have to wait. A
very large number of groeers and their
friends were entertained durine the fair.

The striking effeetiveness of this de-
monstration is an exaect illustration *in
minature of the remarkable suecess of
the Red Rose Tea business for nearly
twenty vears in the Maritime Provinees,
and for ten years in Ountario. The rea-
son for both is the same, the unequalled

ality of the tea and the confidence and
friendliness of the arocers, The |i(‘“l'i-
ously smooth strength.  delieate  full
ffavor and delichtful fragranee in every
cup of Red Rose Tea. properly made.
were to many visitors at the fair
revelation of tes woodness,

Red Rose Teqg is the resalt of a delib-
erate purpose on the part of T. H. Esta.
brooks, of St. v’nhh, N.Bi. to put upon
the market a tea that in every grade
would be the best possible tea value at
the price. It is his unswerving adher-
cnee to that high quality standard that
lias won for Mr. Estabrooks, not only an
cuviable position in the tea trade of the
Dominion, but the confidence and respeet
of his thousands of enstomers, the re-
tail merchants of Canada.

CANADIAN NATIONAL EXHIBITION. —The
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E. D. SMITH'S JAMS AND JELLIES.
Retail dealers thronchout Canada are
recognizing more and more the advant

ave n handling only oods of absolut
purity.  This is why sueh a manufae
irer  of  jJams,  jellies,  eatsups  and

Smith, Winona,

\

|
as E. D

Ontario’s renowned

irai-arowing dis cl Is mMaxKing saen

Hiz striking exhibit at the Canadia
National Exhibition this vear was just

immother evidence of his energetie eam-
paien in placing s coods before
Canadian peopl It illustrates foreibly
~ a ~taund believer in the qua
and purtty of his own goods, and
ability of others to recognize thes
characteristies.  The E.D.S. trade-mark
Iwavs stands for purity
o prove these ass retailers
ave only to take a look at the lates:

bulletin (No. 194), issued by the Inland
Revenue Department of the Dominiom
Government. showing the resnlts of 1

P Irunt Jans l

he E.D.S. brands were analvzed m

=in ]' s

¢ v one = was found to I
{ ( ! ] preservatives aned
less ¢ maximu
\ ‘t. L 1 ' 'l' ~ ~ 1
recon | 1 I'¢ | | en he
said of manyv other ma factures, W
e government permits 10 per  eent
clucose, E. . Smith uses none what-
er further insure purity,
At the booth demonstrations wet
made by voung ladies to the publie and
tractive cards and literature were on
awav, all of wi will serve to keep

E.D.S. brands of
lic view. The Toronto representative
D. Smith's goods is N. A. Hill, 25

Front St. East. Toronto.

.un:» maore n !l]]b

HUYLER'S CHOCOLATES.
Retail. grocers are rapidly recognizing
the fact that e nfectionery of the finest

quality i1s a fitable department of
their business. They are realizing too
that the grocery store is the logical
medium  for econiectionery sinee it is

most  directly connected with the con
suming public Dealers who want tg
carry lines of undisp should
f thev have not already done so, stoek
Huyler's ¢ id cocoa with the
chocolate flavor These were exhibited
n a handsome booth at the Canadian
National FExhibition again this vear
and interested many thousands of peo
ple

ited quality

hocolates ar

A man is known by the candy he
sends < recognized to be g true state
ment and the retailer is absolutely safe
n recommending Huvler's

At  Huvler's exhibit this vear w

Q as
<hown an Huminated model of th
Metropolitan Tower. New York., whic
s used to advertise Huvler's Metropoli
tan chocolates. Another feature of the
exhibit  was the display of a model

among others of the latest improved
machinery  used in the manufacture of
H 4'».En' s Coroa .”1|| n}u.rn“)h

Huvler's confeetionery is manufactur
ed for all Canada in their estahblish
ment on Yonge Street. Toronto, wher
they have one of their finest retail

(
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ANADIAN NATIONAL EXHIBITION, . D. Smith's Jams, .Jellies,

cte,

ppPIIII Y

axsnssansead

winsanas
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BORDEN’'S CONDENSED MILK.

It has long since been recognized by
the retail dealer who handles condeased
milk that there is no brand more pure
than Borden’s Iagle Brand and none
which will give better satisfaction

The dealer who is not handling -
den’s Eagle Brand condensed milk is mis-
sing a good deal of custom which n,ust
of necessity  go  to his  competitor
Ioveryone realizes that health  depart
ments in all the leading cities are iy
time to time issuing warnings acainst
the indiscriminate use of dairy ik
This has served to turn the attention of
the public to Fagle Brand condensed
milk and the result has been a wond -
in! inerease in the sales during the past
few  vears. It is an assured iact ‘hut

CANADIAN NATIONAL EXHIBITION.

the demand will develop more and more
as vears pass by and therefore the Jdeaier
who continuously carries a stock derion-
strates his good business judgment

Jorden’s  Condensed Milk  was promi
nently displaved in the Manufactuiers’
Juilding at the Canadian National Fx-
hibition again  this vear and thousands
of  visitors were once  more impressed
with the attractive exhibit and the de-
monstrations

In addition to Ifagle Brand Condensed
Milk the company also demonstrated
Borden’s Peerless Ivaporated Cream, un-

sweetened. The latter article is simply
pure, rich, dairy milk evaporated to a
creamy consistency by Borden’s original
process, preserved by sterilization only
There is nothing whatever added and
jorden’s Condensed Milk (o. claim that
it is absolutely pure and safer than so-
called “‘iresh milk” ordinarily obtained,
as it has all the advantages of iresh
milk and none of the disadvantages.
Peerless Brand (‘ream is suitable for any
modification and is largely used for anv
recipes calling for the use of fluid milk

Condensed milk was originated in 1857
by Gail Jorden and Jorden’s Fagle
Brand is the best known on the market
Besides this it is acknowledged to be the
highest  standard  on the market and
therefore the retail dealer has everything

in his favor in handling this brand, every
can being guaranteed

With Fagle Brand Condensed Milk and
Peerless Brand Evaporated Cream Bor-
den’s Condensed Milk Company solves
the  milk problem by providing a
pure, substantial, wholesome  nour-
1shment This 1s  prepared in com-
pact form at their Tillsonburg Con-
densary with scrupulous care. Thev are
manufactured under the latest improved
svstem of sanitary regulations so that
their purity and wholesomeness can al-
ways be guaranteed. The retailer who

37
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handles these brands, knowing these
facts, has strong selling points which
will stand him in good stead. Ile has
an opportunity of displaying and de-
veloping his own salesmanship abilities
without fear of contradiction or the loss
of a customer.

The reputation of Borden’s products
has been founded on merit ; their qual-
ity is undisputed and this fact has more
than once bheen realized by the retail
dealer who has stocked these goods

The company’s system of manufacture
which has already been referred to and
their eagerness to give to the public a
reliable article does not begin in their
Condensaryv. It goes back to the dairy
farms which are the sources oi the raw
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Borden's Condensed Milk.

milk and embraces the care, feeding and
health of the cattle, proper construction,
lighting and ventilation of ther our.
and ol the milk houses on the farm

They thus  know that their producis
are reputable bevond question and that
the course ol Borden's products from the
cow to the can aims to give cleanliness,
quality and purity.

The Borden booth was in charge ol
Jos. Irving, special salesman for the
Borden products in Canada. Wm. H.
Dunn, 2i Front St. East, Toronto, is
the general sales agent tor the company.
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RICHARDS PURE SOAPS.

A Soap Chureh” was the out-of-the
ordinary display which met the gazes of
the thousands o sitors in the exhibit
of Richards Pure Soap and Richards
Quick Naptha soap at the National Ex

h with the labels turn
ed outwards made appropriate
will be observed by the accompanying
llustration. The church stood in the
centre of the booth, was 6 feet by 7 ft
n dimensions, including the-steps, the
f the steeple being 11 feet from

top ol one

bars of soap

brieks as

the ground
The church-vard

active by the use of

was made at
Richards Quick

T ee_=

.

ience

S
| ~
S
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small Richards Soap flags. These flags
were given awayv every dayv of the exhi
bition. no less than 20,000 people asking
for them during the fortnight. Sample
bars of Richards Pure Soap were also
siven away. This is something that the
retail dealer should remember. overy
har reeeived will be given a trial and as
Richards Pure Soap is guaranteed to
perfect  satisfaction thousands of
other housewives in Canada will now be
partial to it so that all that is neces
sary is the addition of the salesman
ship of the dealer to ereate 3 wider de
mand for this brand

In doing so he is able to use th
favor of Rich

ive

~trongest arguments in

Grocer

The Canadian

tailers realize that soap quality is the
biggest factor in successful soap selling
and the above named brands are the
1_1[]1]\ I]||' (lw;[[m\ nm':], ]ll‘l':lll\l‘ lh(')‘ are
stamped with the hallmark of quality.
They are favorites with the exacting
housewife and are moreover 4 profitable
proposition for to handle.

All  these
the faet that

people are now

every groceel

conditions combined with
many more thousands of
interested in Richards
of having visited the
Ioxhibition, should appeal to the dealer
as being extra-important reasons why
he should handle and sell these quality
great was the rush for

Soaps. on account

roods No

i
}
;
}
:
;l
|
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Naptha bars, and n-ide the fence at ards Pure Soap and Quick-Naptha Soap
short ntervals were miniature benches heeause they are absolutely reliable and
and several palms will give the best of satisfaction. They
This display is one that retail dealers will increase business, hold the very
can make use of in their own windows hest eclass of trade and return to the
4 n order to inerease their sales of Rich dealer a substantial profit—the three
s ird~  profitable soaps Soap-bars ar. things to he most desired by any me:
3 easily built up in almost agnyv shave, and  chant.
, erocers should constantly keep this faet The complete lines sold by the Rich
H in mind ards Pure Soap Co. are Richards Pure
\bout the walls of the exhibit were Soap, Quick-Naptha Soap. Snowflakes
. shown several beautiful premium pie Soap Chips., Ammonia Powder, 100 pe;
i tures and here and there were pinned cent. Pure Lye and Toilet Soaps Re
3
2
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Richards Pure Soap.

their
was

Soap flags one day at
exhibit  that the front railing
hroken down several times.

Woodstoek, Ont
wfacture of the
('o., J. A. Chipperfield being the general
manager. The
Hamilton are the Omand Manufactu
(Mr. Hutchison) 76
St., Toronto. The exhibit
of A. Holtze.

Richards

is the place of man

Richards Pure Soap

agents for Toronto ani
ing Co

was in charg

C'olborne

T T



dian Grocer

lality is the
soap scelling
nds are the
wse they are
i of quality.
the exacting
a |l|l»|”:ﬂ)|r
to handle.

mbined with
housands  of
in Richards
r visited the
o the dealer
reasons why
hese quality
1 rush for

lay at then
railing  was

place of man

Pure Soap
1z the general
Toronto anl
1 Manufactu

76 Colborne

was in charg:

The Canadian Grocer

SALADA TEA.

“¢A bit of the Orient in the Occident,”’
was the happy deseription of the Salada
Tea Company’s exhibit made by a lady
with a touch of imigination, and a niee
turn of expression. The whole surround.

CANADIAN NATIONAL EXHIBITION

ings spoke of the Far East—the ehony
elephants, the palms and the numerous
curios, ineluding a collection of gods, one
of which represents the various diseases hLibit was
to which the Hindus are subject, and a

7 S
Sl

most formidable looking weapon, which

CANADIAN NATIONAL EXHIBITION.
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Exhibit of ““Salada’™

has been used in war by the frontier
tribes of Northern

The most noticeable object in the ex-
a larze brass
hanging from the ceiling, and, at night
especially, the effect

Tea.




beautiful. This lamp is the result of

3 fifteen months labor, and is a remark-
able example of the work that ean be
produced with hammered brass.

The figurative manner adopted to eon-
vey some conception of the company’
erowth-——an array of ebony elephants
on a graduating seale—symbolizes per-

eress made sinee the com-
pany s inception in 1892,

feetly the pro

nd India tea is
1 Salada. This

pioneers in introdueing

The history of Cevlon

inseparably assoeciated w
firm have hee

¢ cheerful beverace on this eontineni.

: and from a <small loeal business in 1892

CANADIAN NATIONAL EXHIBITION

The Canadian Grocer

BRAND & CO.’S PRODUCTS.

Visitors to the Manufaeturers’
ing showed great interest in the eele-

Brand’s Al Sauce was demonstrated
5 s and elicited mueh praise.  This sauee
duild- . . e '
was first prepared for King George the
Fourth. by Mr. Brand, who was his chief
chef, and has been before the publie
for seventy-five vears. It is the original

thick sauee,

brated essenees of heef, chicken, ete., ox-
hibited at Brand & Co.’s stand, whieh
was in charge of T. O. Baxter, their
went.

There were also exhibited ox tongues in
olass and tins, SOuUps, ]n.llm[ meats and
fish, and a very full range of preserve:
provisions,

Brand’s esseneces are famous in most
conntries, and c¢an be retained by the
stomach when absolutely no other food
can be.  After all exhaunstineg illnesses
such as pnenmonia, typhoid, ete.,, and Brand & Co. enjoy the very highest
or anaemia and nervous troubles, there standing wherever known, and although
with which they ean be com-  they have been doing business in this

Jrare l. and there m

few crocery stores  country for g number of years, have eon

o enormous pro

portions It is pow not only national,

Nothing eould speak more strongly and
creditably than the following ficures fo:

the wisdom of selling only tea of the

st quality, and for the grocers who
Salada in the

2090 [““'I‘-"l‘ sold .

have united 1n pl
front rank—1892,

¢ 1909, 20,280,270 packets sold.
There were few visitors to the CX.E
i did not admire the Salada display,
nd erocers in laree numbers were made
welecome by the firm’s representatives iu
s charge.

—— T W ]

gt CANADIAN NATIONAL EXHIBITION. —Brand & Co.'s Exhibit.

| v in whieh they do nol ited their efforts prineipally to Montreal
find a prominent place, their sale beinz  and Fastern Canadian eities. Now they

Baxter explained.  arve pushing their business thronghoum

HOTIIONS,

Brand s essenees are used i jelly forn Ontario and the west, and owine to the
|

not for making beef tea. excellence of their produets are meeting
Other preparations  exhibited  wer with wreat ~H|'r"t;~\':|lnn!1:\| the lw.H“
G e i R s class of trade. Their many preparations
voman would make it in her ow 1‘| hrome have heen awarded the hizhest ""“‘I’I"

honors at the prineipal exhibitions all

heef tea tabules, meat juiee, heef bonil-
Brand & Co., were the

SAVOTY T. O. Baxter, 25 Front St. Fast, To

Giog. of whidl over the world.

original  mannfacturers,  and
meat  lozenees, which form a portabl ronto, 1< azent for Ontario and Western
ourishment at all times and are espeei Canada, and H. Hubbard, 27 Common
allv suitable for eampers, hunters anl St Montreal, is agent for Quebee and
travelers. the Maritime Provinees,
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VINOLIA SOAPS.

All retail grocery dealers sell toilet
soaps; but they should make it their aim
to keep in stoek those brands which will
appeai to their enstomers to <uch an ex-
tent that they will bring repeas orders.

At tlie Caradian Nanwonal Ii'ciinion
this year there were displayed in the

CANADIAN NATIONAL EXHIBITION.

Manufacturers’ Building the Vinolia pro-
duets, which have already a wide rep-
utation among, not only the retail trade,
but the general publie, as well. These
soaps bear a splendid reputation, and
no dealer can make a mistake in recom-
mending them to his customer.

The display of Vinolia produets was
recognized to be one of the most hand-
some and attractive in the buildine., [i
kept a constant erowd, with its beauti-
ful floral decorations, which hung from
the sides and its sweet odor which con-
stantly filled the
about.

atmosphere  round

The exhibit was shown by Lever
Bros., sole agents in Canada for Vinolia
soaps. who are known all over the world
as manufacturers of Sunlight, Lifebuoy
and many prominent brands of toilei
soaps. Among the soaps displayed of di-
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rect interest to the retail dealer were
Vinolia Baby, Liril Violette de Parme,
Vinolia Sweet PPea, Premier Vinolia.
Vinolia Bouquet and Vinolia Lasario
Peau de Espange. The retail price of
cach of these is $9.50 per gross net, for
aross lots, whether in one kind or as-
sorted.

Vinolia Soaps.

That Vinolia soaps are recognized to
be among the leading brands in the
world is evidenced by the fact that The
Vinolia Company are soap-makers to His
Majesty the King. Tt is interesting to
know that several Vinolia soaps are reg-
ularly supplied to the Royal palaces, in-
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recular inereasing demand
is thoroughly establish-
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ST. CHARLES CONDENSING CO.

Not long ago there was a milk com
mission appointed by the Ontario Goy
crnment to inquire into the sourees of
milk supplies with a view to insuring
an article free from unhealthiul bae
teria.

This is a positive admission on the
part of the government that the milk
which the consumer received by way ol
the dairy and farm cannot be depended
upon

Not so with St. Charles Evaporated
Cream, manufactured by the St. Charles
(‘ondensing Co Ingersoll, Ont R«
tailers who sell this brand have the a

v‘lniab\‘
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- W) e wd e .

CANADIAN N

Vinolia Shaving Stick is particularly suit
able to the man who shaves mself. Tt 1=
enclosed 1n a niee, 1»!:_:;‘ metal ease with
a metal top, 18 ul»j_\ proeun thle at all

imes, and not only saves time, but saves
the old-fashioned obsolete shavine mue,
whieh is so diflienlt to keep elean. This

1= a vood seller, and no mistake ean be

ATIONAL EXHIBITION, --St. Charles

gument, that it is thoroughly sterilized
and absolutely pure. There cannot pos
sibly be any illness resulting from its
U~ Besides it is guaranteed by the
company to keep in any climate, and to
be the best infant’s food on the market,
and, in fact, the most nourishing food
for nursing mothers. It is easily digest
ed by the voung, sick or aged ; it im-
proves the flavor of coffee, tea and
cocoa and brinzs out to the fullest ex
tent the aromatic qualities of these
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heverages. St. Charles Evaporated
Cream can be used for every purpose for
which anvone has been using  ordinary
milk or cream, and will be found fm
preferable and more economical.

With such an array of arguments as
these in favor of St. Charles Evaporat
ed Cream every dealer has positive sell
inz points which can assist him in using
his own salesmanship in promoting its
siles, and therefore, in holding and
caining new trade ; he ean place abso
lute reliance in its purity and becaus
it saves the housewife money as  well
as time and trouble he can readily in
crease his sales.

The Kkeeping qualities of St. Charles

Fvaporated Cream

Fvaported Cream is one of its para
mount features. After opening it will
keep lonzer than fresh milk if Kept an
tight and in a cool place,

It is a matter of importance for re
tailers to kmow that the general public
is becominz more and more interested
in this article. The people realize its
purity and convenience and converts are
being made every day.

The demonstrations at the exhibit of
The St. Charles Condensing ('o. at the

e . i,

il
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s Kvaporated 5 o L2 -, E

‘ry purpose for Canadian  National Exhibition this INGERSOLL PACKING CO. cream cheese. The usual co-operation
sine  ordinar vear again aided in introducing St. - : e ; on the part of the retailer will in this
| be found far (‘harles Cream to thousands and thou Ihe Ingersoll I.‘“l‘m“., ,( ompany had instance show even greater results than
omical. sands of new visitors. It was served in th"’_”.‘““] Autacylye exhibit at the same ordinary, for Ingersoll Cream
arguments  as coffee by young ladies who answered position as previous years, namely op-  (heese has been so widely advertised
rles Kvaporat question after question from the inter posite the south entrance of the Manu-  throughout Canada that the consumers
s positive sell ested women and men who passed facturers’ Building. The publicity given  already recognize an old friend when

st him in usine
promoting its
n holding and
an place abso
v and because
wney as  well
an readily in
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'tance for re CANADIAN NATIONAL EXHIBITION. —The Exhibit of the Ingersoll Packing Co.

general publie

‘[l’n{l lnl‘;xlllli'/‘|j\‘i't|\l through 1)1:‘ Manufacturers’ Building  to ‘In‘:"l'wl‘l Cream Cheese at the they see this block cheese exhibited in
§ bonvcnts ava ‘Iu’r'm‘: the IuH‘Illu}H. ; National Exhibition is of great the grocery stores. : ' -

a I'he  booth itself was an exceedingly value to the healthy distribution of Incersoll Cream Cheese is 3 Canadian
attractive one. It was in charge of Dane, this article by the jobber and re- produet, manufactured by the Ingersoll
Hortop & Co., Toronto, Ontario agents tailer and should lend a new impetus to Packing Company. Limited. at Inger-
for the St. Charles (‘ondensing Co. the demand for this already well-known soll, Ontario, where they have gained

| 3 43
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an enviable reputation among the Can
adian trade as curers of Beaver Brand
of Breakfast Bacon, special Beaver
Brand Hams, and the widely known
Beaver Brand of pure lard. This fact is
a convineing testimony of the reliability
of anv product the company may plac
on the market gnd the qualities which
have won such 3 strong position among
the consumong publie for their Beaver
Brand Hams and Bacon have also been
responsible for the large consumptive

tle of this company’s Ingersoll Cream

heese, which was amply testified to
| thousands who enjoved the sam

1

es of this cheese during the exhibi

Ingersoll Cream Cheese is sold only
n blocks and the consumer recognizes
that they e¢an buy twice the quantity of

Ingersoll Cream Cheese in blocks, as
they would receive in jar cheese and

CANADIAN NATIONAL EXHIBITION

the most careful attention in the manu
facture.

The grocer handling Ingersoll Cream
Cheese may he sure he is offering his
customers an article that is bound to
bring continued sales. Cheese is one ol
the staples of his store and a flourish
1r  busine n this artiele II“}N nds
largely on the quality and the value of
the brand he offers for sale. Incersoll
Cream Cheese is gaining new friends
every day and backed by steady public
ity it is bound to keep on inereasing in
popular favor as the consuming public
realizes the value and the retailer ap
preciates the fact that in cheese sales
it 1s the best proposition for them.

MELAGAMA TEA AND COFFEE

Minto Bros., of Toronto, had a very
attractive displav of Melagama Tea and
Cofiee in their booth in the Manuiac

The Canadian Grocer

these popular brands unless it is to add
that they are growing in favor daily as
is evidenced by the increasing demand
irom grocers everywhere.

While the Ixhibition was in progress
an average ol 12,000 cups of tasty Me-
lacama Tea were served each day and
some individual days as high as 15,000
cups

The tea was daintily served in cups and
saucers especially imported for the occa-
sion  and - were  much admired by the
many who enjoved their contents

The members of the traveling stafi
were in attendance both at the booth
and oflices to give the glad hand to cus-
tomers and no pains were spared to
make their visit a pleasant one

Minto Bros.” premises are located in
the heart of the wholesale district at 45
Front ., and visitors there were de-
lichted with their well appointed and
handsome oflices and complete plant

CANADIAN NATIONAL EXHIBITION Minto Bros. Exh

S 1~t s muen d { n th
n favor of Inz I Crean

as there is in the prie
l.astly, the price is a popular one
with the buying public. Ingersoll Cream

- 1 only in bloeks
practically every advantage that ap
peals to the grocer and the consumer
and the popularity 1t enjoys is the 1«

1

sult of these conditions combined with

POSSPSSes

turers’ Building at the C.N.E. and the
jact that thev were demonstrating and
serving ifree these delightiul beverages,
made their booth the Mecca of thousands
of visitors to the Ixhibition

Melagama Tea and Cofiee is now so
well and favorably known among house-
holders evervwhere that it is scarcely
necessary to sav anvthing regarding the
delectable flavor and exquisite aroma of

44

bit of Melagama Tea

also with the courtesies shown them by
every member of the firm and all went
home well satisfied with the source ol
Melagama Tea and Cofiee and delighted
with the display and demonstration at
the Fxhibition which will help to in-
crease their tea and cofiee business and
hold fast customers who are particular
about the quality and flavor of these in-
vigorating beverages

_— T
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H. P. SAUCE.

One of the most original and not less
attractive exhibits seen at the Canadian
National Exhibition was that of the
Midland Vinegar Company of Birming-

CANADIAN NATIONAL EXHIBITION

the attention of the crowds that passed vinegar is kept stored in Birmingham
through the Manufacturers’ Building, and not a gallon leaves the factory un-
combining as it did a certain distine- til it is twelve months old. This en-
tion of design and a splendid setting sures a uniform quality and adds a
for the goods exhibited. mellowness that is an es=ential of the
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CANADIAN NATIONAL EXHIBITION. Midland Vinezar Company Exhibit.

ham, Kng., erected by their Canadian
agents, W. G. Patrick & Co., of To-
ronto. It was probably the most uni-
que display of the many that claimed

The Midland Vinegar Company are bhest vinegar. As one uf_ the proofs that
the largest brewers of Fnglish Malt  their product is recognized as the best

Vinegar in the world. From two to on the market, the Midland Vinecar
two and a half million gallons of their Company this year secured the order
45
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i

from the Admiralty against all compe ed such a splendid reputation in the DAYTON COMPUTING SCALES.
titors by actual analysis as to quality. Canadian market as well as in all the
be remarked that in the brew marts of Great Dritain This H. P
ing of vinegar this company uses the sauce is now stocked and sold by all the
tinest Canadian barley and prefer it to  live grocers and delicatessents between  in their business.  Inventions have les-

Groceers, themselves, realize to-day the
advanees they have made in reeent vears

all others. Whole shiploads of it are the Atlantic and the Pacific. It is the sened labor, have simplified a great deai
imported from Canada and afterwards result of a  secret “blend of Oriental  of the work that was formerly arduons
the finished e IS ‘}1»1‘5".‘1 to this  fruits -HHIV spices with a specially brew and have helped to make the grocer an
country in large quantities thus demon |1] Fnglish  Malt Vineg produced by important fizure among  the  business
strating that Canadians have mor this same company As this vinegar .
; / men of to-dav. In this recard the Com-
f than a commercial interest n the pro neven varies  there 1s g constant un g ol ". e 1 Ltd
g2 duct of the Midland Vinegar Company formity to H. I’. Sauce, which will hold PRI (CDIC 3. 0NIRaLLY, ol e il
,{ But apart from these facts of more its customers. H. I’. Sauce has proven manufacturers of  Dayton Computinz
% particular mportance to the grocery its merit to the grocery trade as 2 Seales and \l“‘g\\‘w?:-i\ Seales hay
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CANADIAN NATIONAL EXHIBITION.—Secales Displayed by the Computing Secale Co.
trade is that for quality this Englis) valuable article to carry. Its sale has  plaved a prominent part in revolution-
Malt \ inexeelled Whether it nereased  bevond the most n[ut:mijlit' izing certain trade methods.
I~ for table use or for piekling purposes anticipations and there is every indica The I’;l.\lu\; (‘um].l]in‘_r Seale need
Frocer miyv ‘l\‘..,‘,. his (vu.wl.,n...‘ tion of even M“T'E”'I prospects. H. . Laydly be introduced at this staze to the
Ka Bugss = | hichls <atisfie : . Nekles were 'm st e . i 5 .
hat " V¥ be highly 1 fied and Saues and Pickle vere demonstrated arocery trade. It has '”.“\H! its worth.
n pickling the purity of the vinegar is  ynd ten thousand samples were distri | X I Yol to 1) '
1 oanara S s(uare " ] - ETO-
y prime essentia buted among the ladies who attended Yok ! ]”‘ S - .
The Midland Vinegar Company  are the exhibition The Midland Vinegar cer himself, and. also to the customer,
> 1 | - o? 1041
also the sole proprietors of H. P’. Sauce  Company's products will not disappoint and that is the honest grocer’s princi- {
(House of Parliament) which has gain cither the grocer or the consumer pal coneern. It also is a time-saver in
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The Canadian Grocer

the store, automatieally registering the
weight of @oods and also their price,
in such a simple manner that anyone
can use the Dayton Seale.

For years the Dayton Computing
Seale Company have had a staff of ex-
perts at work improving their scales
and in their exhibit at the Canadian Na-
tional Exhibition there was shown an
entirely new invention in the form of
an eleetrieal seale. which e¢ombines fea-
tures that are appreciated by the gro-
cery trade.  The Eleetrical Seale is the
result of the labors of the company’s ex-
perts during the past two years, and
they have succeeded in perfeeting this
scale, so that it is in a elass by itself.
Moreover, it looks as if it would bhe a
long time before anything will be de-
vised to compete with it

Fach time the grocer weighs upon

this seale, an electrie light is auto-

dial. and also the exaet weight of the
article.  The light also flashes a remind-
er to the customer to ““Call Again.”
This seale can be operated from the
clectrie light in any store.  All that is
needed is the attachment either above or
l:t']n\\',

This seale will prove a valuable assa
to any erocer. It is not only thorouglhls
cilicient, but it has been strongly cou-
structed and well finished. It is a
handsome, low platform, swivel base
scale, and it seems impossible to sugeest

any additional  improvement. Tt was
demonstrated at the National Exhibitio
and not a few sales were the result.
The Dayton Computing  Seale  Com-
pany have different styles  of  seales,
whieli in price will appeal to the smali
crocer, as well as to his brother grocer
with the larger business.  The company '
travelers are at all times willing to ex-

.;(m.z;‘ -
TOASTED
\CORN(

CANADIAN NATIONAL EXHIBITION

a money-saver, Of this latter point
there is not the least doubt.

Hundreds of those who have bought
the Dayton Secale did not realize the
1osses they were sustaining until their at.
tention was called to them, and an in-
vestigation was made by the grocers
themselves.  Others knew they were los.
inz money in spite of all precantions and
weleomed the Davton Auatomatie Com-
putine Seale,  Groeers who are  con-
templating purchasing a new seale will
find in the Dayton types every feature
they are looking for, and they will soon
learn that it is a strietly business prop-
osition to instal the Dayton Seales in
their stores.

KELLOGG'S TOASTED CORN

FLAKES,

Of the many artieles handled by aro-
cers in this country it is doubtful 1f

———S

CANADIAN NATIONAL EXHIBITION. —Toasted Corn Flakes kxhibit.

matically flashed upon tlie dial and re-
mains lighted during the operation. This
ligcht enables the erocer to see at a
glanee the money value registered on the

plain the Dayton Seale to grocers. The
latter recognize the fact that the com-
puting scale is the scale of to-day. It
is the modern idea. and above all it is

47

there is any that brings more satisfae-
tory results to the dealer than Kelloge's
Toasted Corn Flakes. The company
from its establishment put forth all its
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plans, first recognizing that the grocer
. would be in a large measure responsi-
ble for the total number of sales. The

confidence of the retail trade was won
by the square deal poliey that was ex-
tended to them.

pressed with

They were quickly im-
the faet that they were se-
curing a good profit by handling Kell-
ogz's Toasted Corn Flakes

Speeial measures were adopted by the
company In order to guarantee protee-
tion to the small erocer, and amone them
the resolve not to grant a quantity prie
has been of oren

tailer is treated the same as the most

influential.. They both have to  buy
through recoenized jobbers, and all are
treated alike, courteously, but with noe

diserimination.

The .i'\\ibl;l_\ of I\—I‘:"V‘_'_'“ Toasted Corn
Flakes at t National Exhibition this
year was 1 eping with the progressive
methods cmployed by the company to
on Il asize before the econs mminz p thlie

¢ particular merits and good qualities
of this breakfast food. The demonstra-

satisfactory, erowds

oneine the booth every dav.

has pleased millions
*The Sweetheart of the Corn,”” with the

stration it refers to occupied a prom-

CANADIAN NATIONAI

meet the heavy demand that gradually
kept inereasing,

With each case of corn flakes the ero
cer receives a coupon, which he may re-
deem at the end of the vear, thus secur

o a substantial rebate.
i~ always pleased

The eompany

o forward to grocers
material for dressine windows and wel-
come enquiries from the trade on any of
these questions,

T. M. Sibbald,

the Toronto agent,

201 Front St. E:
1

and was in charge
of the exhibit at the National Exhibi-
tion.,

Corn flakes are handled by the whole-
<ale trade throughout the Dominion, and
are sold at $2.85 per case of 3 doze
Besides the Toronto ageney there are
oflices in charee of Locke & Williams,
Winnipeg: Howe, Melntyre &  Co,
Montreal: Chas. E. MeMichael, St. Joh.,
N.B.. and Shalleross, MeAuley & Co., of
‘;:':.11_\', Alta.

s

PURE GOLD MANUFACTURING CO.

Pure Gold produets have for so lonz
a time borne such a  reputation  for
quality that the demand for them has

expanded thronghont Canada in wonder
ful strides,

The retail dealer who wish-
es to obtain as ereat a share of this de-

CANADIAN NATIONAL EXHIBITION,

i irent place in exhibit., and of itself
attracted attention.

That Kelloge’s Toasted Corn Flakes

have become immensely popular as a

1ecular food, is attested by the faet that

‘ the Canadian plant at London was

doubled during the past vear, and though
the output was thus doubled it failed to

Fxhibit of The

mand as possible should, if he has not
already done so. stoek these zoods and
add to the present demand his salesman-
ship abilities; he ean make no mistake
in handling the produets of the Pure
Gold Manufacturine Co

Demonstrations were made in their
attraetive booth at the Canadian Nation-

48
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al Exhibition by several young ladies,
whose tempting dishes were instrumental
in gaining many new admirers for Pure
Gold goods.  Dainty salads, salad dres-
sings, jellies, ete,, as well as all their
package goods and extraels were dis-
played in such a manner that they could
not fail to hold the attention of the mis-
tresses of the thousands of homes which
were represented at the exhibition.  Re.
tailers know that every good wife is
anxions to extend her knowledge of such
dishes, and if' he ean be instrumental in
bringing this to pass he will be all the
richer for it.

With Pure Gold produets he ean easily
merease his sales of coods  that  will
make these dainty dishes beeause he can
place absolute faith in  their purity.
Their gquality is unquestioned and they
can, therefore, be cuaranteed to the
ousewife with perfeet safety., The com.
pany make quality their leading fe:
ture and their motto **the memory of
quality  lingers when prices are for-
]

done much to inerease the

cotten,” :ll\
demand,
Besides table ]<Hc~ and \1!];1!‘ dres-
The Pure Gold Manufae-
turing Co., manufactures Pure Gold

brands of baking powder, flavoring ex

<1y ]u,.\.i. I's

Pure Gold Produets.

tracts, coffee and spices, all goods of
merit, which will bear the minutest
serutiny of the most exaeting govern-
ment inspector.

The eleanliness whieh is made a fea-
ture in their manufaeturing establish-
ment was carried to their booth; every-
thine about it was neat and eclean; the
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, were certainly tempting
and made without a flaw;
monstrators were courteous and I)Hlil'“[
and cave the very best of service to the
thousands who visited them during the
two weeks of the exhibition

One of the problems that confront the : L
majority of retail grocers to-dayv is how a beverage of universal consumption.
to build up a flourishing tea trade. In this development of the tea busi

It is by building up a reputation for npess Sir Thomas Lipton has played
builds up his  prominent part, owning his own plan-
It is Lipton's teas that solve tations in India and Ceylon, and being

the problem of his tea trade. the pioneer in educating the

CANADIAN NATIONAL EXHIBITION

teas have the greatest

CANADIAN NATIONAL EXHIBITION.
49

Older grocers know that in past years
the lady do- Chmas and Japans were the teas most-
ly drank. The price in the past was so
high that tea was considered
something for the rich
houschold. To-day, India and Ceylon
demand and are
continually winning inereased popular

LIPTON'S TEAS. favor by sheer merit.

tea has been reduced in price until it is

And furthermore

public to the good qualities of the teas
erown in these districts, and in bring-
ing the price of teas to a level which
resulted in tea becoming an article of
general use he has built up a business of
world wide extent.

Blended and packed in bond in Lon-
don, England, by a corps of the best
tea experts in the world, coming direct
from Lipton’s own plantations, every
operation from growth to the final
hlendinz and packing of the finished pro-
duct being carried on under the direct
supervision of experts, Lipton’s Tea
shipped to all parts of the world to-day
is so carefully blended and packed that

l.ipton’s Tea Display.

[
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ip by their vears of
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assured in the methods have resulted

conditions under up a very large and steadily
the several business in coffee and jelly tablets,
is shipped Con which for the Candian

sells a cus ceived special attention by
Jdpton’s tea, he is  and which all grocers desirous of handl
absolute uni ing the highest quality of goods will
which he finds his find it profitable to stock and recom
package is  mend to their customers
olute guaran S
1ouse, backed CHRISTIE'S BISCUITS.

rience combin With an international
oremost tea  completely  established

many vears on the American

the price iy Christie, Brown & Co

Thomas |_|lly‘(, ronto. ma\ m\l|‘\ be said

as and the Canada in the van of progre
¢s more em countries noted for the
1at  Lipton’s pure,  high-grad. biscuits
for them wafers, cakes and puddings
ken to cater This fact was proved indubitably
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packed in air wdian National FExhibition
it the qual equally unique booth in
is fully pre bibit was displayed, and
contents of the the requests of the thousands of
holders. wholesalers and
ints in favor visited the hooth, for permission to in
quality, uni speet the firm’s factory (Duke and Fred
[r‘:ﬂ"‘r\‘wn‘_'. pop erick Streets),
profit to the The bhooth itself, without

: this vear’s Fair, was a
splendid op

iness of appointments,
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reputation lor

and dwarf baytrees and cedars, while
the show cases and shelves, replete with

five hundred selected varieties of

Christie, Brown Company’s specialties
in biscuits, crackers, wafers, cakes and
puddings, plain and fancy, were indeed
a most enticing array, as the firm’s
motto runs, of ““The Purest of all Pure

Foods.”

And that motto is the absolute truth,

for Christie, Brown & Co., Limited,
no substitutes, no oil for butter,

cottolene for lard, but only the very
finest milled flours, the choicest sugars,

currants, raisins  and fruits, and

very highest erades of butter and lard.
I'his insures absolute purity and whole

someness  for their products ; and
well-known  and  appreciated are

Christie, Brown Co.'s specialties that
the leading United States wholesalers
import them, despite the high tariff

duties

_ i eve in simplicity of strueture, heauty
[.ipton's Teas and t finish (fine antique oak) and in spright
| ¥h<- t‘uhl hl'ny\\lh

Biscuits Exhibit.

Jut this great and progressive Cana
dian firm also secures purity and whole
someness in their products by another
method. A visit to their factory, which
Christie, Brown & Co., Limited, might

justly and with pride name, “The Spot
less Faetory,”” will show the care

firm takes to insure perfect sanitary
condition of the tins in which the bis
cuits, ecakes, etc., are packed. Their
tins are alwavs sterilized before being
packed, and when returned are first
thoroughly cleaned and then sterilized

again before being refilled.

Wholesalers and retailers should make

a special point of this fact—each

The Canadian Grocer

L/ -

I—— )

\




an Grocer

dars, while
eplete with
ties of the
specialties
cakes and
ere indeed
the firm's
f all Pure

lute truth,
imited, use
butter, no
the very
est sugars,
and the
and lard.
and whole

and  so
| are the
Ities that
.\]1111'\:1]4'!\
high tariff

sive Cana
wnd whole
v another
ory, which
ted, might
The Spot
care the
sanitary
1 the his
d. Their
fore being
are first
sterilized

puld make
—each tin

¥

A

The Canadian Grocer

and box contains full weight, that is, if
it is marked as containing 8 lbs. it will
be found to contain 8 lbs. of biscuits,
the wrappers and cardboard not being
included in the weight charged. Where
the goods are sold by package the price
is based on the actual contents.

A sterling firm with an international
reputation for the manufacture of sterl-
ing plain and fancy biscuits, ecrackers,
wafers, cakes and puddings—such is
Christie, Brown & Co., Limited, the
greatest and most reliable firm of the
kind in Canada, and a standard which
other firms in the same business, in all
countries, are copying in emulation.

HOLBROOKS LIMITED.
Few firms are attracting so much at-
tention from the trade just now as Hol-

CANADIAN NATIONAL EXHIBITION

vear or so, and it was only natural that
their exhibit attracted considerable in-
lerest.

Many grocers will remember only fomn
or five yvears ago when this enterprising
English firm of specialty manufactures.
after looking over the Canadian field (in

which so many English firms had triel
and failed through lack of knowledge of
Canadian conditions) deeided to **Grow
up Canadian’’ by opening up their own

offices 1n Toronto.

Backed by unlimited eapital, an im-
mense output in other parts of the world.
and the high reputation of their pro-
duets, they were probably the first Ene-
lish firm to grasp the situation in Can-

their own expression, ““To do in Rome
as the Romans do.”’

How far they have gsucceeded by the
vizorous and enterprising methods which
they have adopted in marketing their
voods is well-known to almost every
merehant in the Dominion and the large
sale enjoyed by =ome of the new lines
which they have placed on the market
during the past year shows how keenly
they wateh  the requirements of the
trade, prepared to give the Canadian
market what the Canadian market calls
for.

Two years azo they decided upon an
even more cicantie venture by entering
[United States with a plan of ecam-
1 extending over a number of vears

CANADIAN NATIONAL EXHIBITION. —The Exhibit of Holbrooks Products.

hrooks Limited, of Holbrooks Sauce fame
by reason of the remarkable growth of
their business in Canada during the past

ada and establish their own offices on
this side for the pnrpose of building up
a trade by Canadian methods, or to use
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and involving, it is rumored. an expendi-
ture of between three and four hundred
thousand dollars.
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g No manufacturing whatever is done on : & an
£y this side of the Atlantie, their organiza. - ( S, . th
% 4 tion here being merely for the purpose of 4 - ‘; ©
A advertising, marketine and distributinzr | ie
their English produets in whieh they aro al
assisted by a staff of twenty travelers.
Their operations in both Canada and of
the United States are condueted from al
their Toronto oflices under the manaze 2
ment of 1. Gilbert Nobbs. in
The business was founded in land ie
in the year 1798 and they elaim to have m
to-day the largest sance faetory in the e
world and are still building by
£ : G “vw
; "E; : H. J. HEINZ CO. :
" The exhibit of the Heinz Pure Food ' hi
b Products at the Canadian National Ex n
. ‘ hibition was another mark of the pro P
i gressiveness of H. J. Heinz Co., whose
'_‘ : 37 varieties”’ have long since become
known to the grocery trade in Canada
;: as being among the purest of pure
1y foods. These products are now made
for the Canadian trade in the company’s
168, new plant at Leamington, Ont., where
{ the same high character of materials,
3 5 skilled supervision and all the methods s
L B ! which the *“Heinz Quality” are main ;
i 5 ‘ tained as in the various Heinz estab §
Heq i lishments throughout the United States !
3 : ind Europe
E 1% ) A few faets about the vastness of this (
’; great industrial enterprize which had CANADIAN NATIONAL EXHIBITHON Isplay of Heinz 57 Varieties g
3 such a modest beginning in 1869 in i
‘} : little garden in a l"'””“'}“‘””“ town. — ,wn 2,600,000 aeres including the richest  British prize winning cattle are located ;
L will prove interesting to the dealer who pasturing lands in Argentine and 1 ruguay In connection with this immense indus -i
+ g sells the Heinz goods over his counter (South \merica) where their herds ol try a whole village has been laid out
It has more than 4.000 employes in the thoroughbred Herefords numbering over  apart from the factory, comprising worl i j
S+ main establishment, which covers 22 250 000 head, irom some of the finest men's homes, schools, hospital, churche :
I acres of floor space. It owns 15 factor S
e es, 69 pickle salting houses, and has w
| 30,000 acres of land under ecultivation ‘
18 Forty thousand people are required t |
3 harvest the crops, there are 15 branc
Tt distributing warchouses and more thy
g 300 traveling salesm d
i : 'i To rl,yr, Heinz s and delicacies WP anp ‘
.ok are sold in every 't in the civiliz Lo Enat !
y ;‘ i ed world. Their sueccess is due almost e jon &
! entirelv to the desire and purpose to ex ir. 4008
ey cel and to the determination that no e
. ' ‘ 1] common or inferior thing shall eve
& BB bear the Heinz label Preservation of
! 18 S the most scrupulous cleanliness at any
E X cost, and unswerving standards of qual
ty can never fail to meet that full
B reward which the public has aecorded to,
2y *‘the 57.”
ﬁ,i : : ; N3 anfnzn(':, are now :,rgun;/}r}g "
ol larger =sales force in ("anada. I'heir
2 i1 B agents in this countrv gre : H. P. Eck !
; e ardt & Co., Toronto; Hudon, Hebert i
Y & Co., Montreal ; Provost & Allard
2 ; 1 Ottawa ; John Tobin & Co., Halifax [y
¢ | B N.S Baird & Peters, St. John, N.B 9
i The \ Macdonald Co., Edmonton :
\lta.; Georgeson & Co., Calgary, Alty
] The Codville Co., Winnipeg, Man

Kelly, Douglas Co., Vancouver, B.C’

Z
Siote 12 g
e

0XO0.
By handling Oxo the grocer is enabled
to ofier his custome an artiele which
he need have no hesitation in proelaim-
Mg as pure as it is possible to bhe. [t
i has been referred to as the greatest spe

cialized article on sale to-dav and this
atement i1s not far-ietched. Oxo is
solelv. manufactured by Liebig’s Fxtract
of Meat Co., Limited, whose head office B o
is in London, Eng., and its superiority J’;‘tu"‘
as a liquid beei is the result of the cam- e

bany’s forty-five yvears' experience. “i'he UANADIAN NATIONAL EXHIBITION - Oxo Exhibit.
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and the residences of those in charge of
the works

[overy stage of the preparation of Oxo
is guarded by all that science has to of-
fer in order to guarantee its purity and
absolute cleanliness

These briel facts convey a slight idea
of the immense organization behind Oxo
and of the scrupulous care that is exer-
cised in its manuiacture

The retail grocer is familiar with Oxo
in bottles, and the Company is now ol-
jering it in the form of (‘fubes which are
more readily and easily handled. It is
not only unequalled as a nourishing food
but it may be used in various forms in
the kitchen, a selling point  which the
srocer should not overlook

The Oxo display at the National Ix-
hibition attracted many grocers who
marvelled at the photographs of the com-
pany's herds, plant and the settlement

The general public appreciated the de-
monstration of Oxo and this method, to-
gether with a progressive policy of ad-
vertising, should be of great assistance
to the grocer, who will find that Oxo
once introduced to a customer will bring
continued sales on its own merits

Among the other exhibitors at the
Ioxhibition whose displays attracted the
attention of the retailers were the fol-
lowing : Wagstaffe, Limited, Hamilton;
S. F. Bowser & Co., Toronto ; (Cana
dian Shredded Wheat Co.; Kureka Re-
frigerator Co., Toronto ; Gipe Carrier
Co., Toronto: W. A. Freeman Co.,
Hamilton ; Grimm Manufacturing Co.,
Montreal ; .Jno. Hillock & Co:; 90
ronto : Nugget  Polish Co., Toronto ;
Toledo Computing Seale Co., Toronto,
and Harrvy Webh Co., Toronto.

Getting After the Trade lnterrupted by Summer

Now is the Time For Retail Dealers To Put Their Salesman-
ship Behind Bread and Pastry Flours—As The Autumn Ap-
proaches Hounsewives Will Bake if Their Attention is Called to
It—Up to the Grocer to Tell Them About it.

While summer is responsible for in-
creased business in some lines, it also
arrests the demand for other artieles.
It may be expeeted that most of this
trade will return but there is one pai-
ticular item of trade which upon con-
sideration grocers may consider worthy
of attention,

In the averaze home, bread-making i
not i!‘.l“!lliul in the summer duties and
during the warm weather months the
cets a lareely inereased demand.

‘v.l;\il

The housewite coneludes that bakine is
too arduous doaring that time and the
home made variety disappears for the
time beine.  There is just the possibility
that the housewife may forzet to change
ek acain unless the grocer puts forth
rt to remind her that the cool
veather has returned and that the fire
i= allowed 1o burn all day.

~ome el

It the mother is really a bread-maker,
as a rule the tfamily prefers the home

(

make and morcover there is the econom-
1cal consideration.

A campaign of this nature is now
worthy of a thought by those retailers

who are alive to their own interests. The
<ame may be said of pastry flour.

The erocer who buys a consignment of
flour and stores it away in the small
store room, making no attempt to sell
it. merely delivering an oceasional bagz
when a customer asks for it is not a
salesman. This kind of retailer can
scareely hope to make a feature out of
his flour department.

General Business is Best.

Those who have been handling it
shonld put the same life and energy in-
to pushing flour as to any of the other
artieles. It will hardly be admitted that
a suecesstul grocery business will be

built upon heavy sales in some few lines

CANADIAN NATIONAL EXHIBITION

but rather by a zood strong general busi-
ness.,

The ¢rocer can sell flour if he tries to:
e ean sell pastry flour also, and he can
sell confectionery, for there is one class
of woman who does not want to, or does
not know how to bake. As soon as the
cool weather begins to make itself felt
the crocer should make a big effort to
reclaim the trade that summer interrupt-
ed.

Believes that

Prices of Honey
Will Remain Firm

Toronto, Sept. 15.—The honey market
1

i1~ proving of much interest to the jobber
and retailer just now, and <o the views
of a bee-keeper who exhibited at the
Canadian  National Fxhibition shonld
prove interestine.

To beein with, he said, there were no
old stoeks held over. The new honey
came on a bare market and this tended
to keep prices high. The early portion
of the season was damp and eold and
was not conduelve to a zood )‘ie'ltl. The
result was that so far as he was con-
cerned—and he believed it to be ceneral
in Ontario—the average vield per colony
was only 40 Ihs<. while last vear it was
100 Ths..

The increased number of apairies,
however, will bring the total yield al-
most to the ficure it attained last year.
Nevertheless since the demand is widen-
inz, there will not be any too much honey
on the market. It is all getting out of
first hands so that. so far as the Grocer’s
informant could see, the prices would
not decrease.  He anticipated higher
fizures  before next season’s crop is
marketed.

‘ p

N 5

INDIES,
N P o

To JAMAICA
RO NEw QnLeany

[Exhibit of The

British West Indies at The Canadian National Exhibition.
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Should [Local Publishers Accept Mail Order Ads.?

Discussion of a Question Which is Agitating Merchants Everywhere — Loyal
Support of the Newspaper Deserves Reciprocation on the Part of Merchants—

How Two Publishers Have Helped Their Local Advertisers.

Where does the [Hl)ii,\]lv'x of the loeal
newspaper stand in relation to the fight
which merchants who patronize his eol-
vmns may be putting up against mail
)

order competitio To one }tf’!;ln‘ of the

question there is a positive auswer. The
ereat majority of publishers have at
least demonstrated their loyvalty to loeal
interests by refushing to publish the ad-

§
£
+
$
+

A A 2

.-

to them in the shape of advertising
from loeal Even if they
were dissatistied they wonld probably

merchants.

take the same attitude as the man who
deelares that the loeal merchants do not
do enough advertisine, but that dis-
loxalty on his part would be out of the
question.

There are wide-open opportunities for

o=
4
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The City Departmental Stores
Beaten at Their Own Game

Anything and Everything in every line of Trade

Everything from a Needle to a House and Lot

T s e

4
+
: 2
+
+
4+
+
- :
% ¥
4
¥ Dry Goods School Books 1
* Ladies’ Wear e School Supplies
+ Funs s i
* Clothing Musical Goods +
i Men's Furnishings Fancy Goods 4
Boots and Shoes W e Millinery +
i‘ Trunks and Valises Drugs +
Furniture aps Drug Sundries ‘i'
$ Stoves Medicines 4
: Tinware gt fress ) _' ors H 4
Housefurnishings ‘;—:-‘—--'h—;nﬁ--— e ot - L
¥ e 4 s ; i N Photographic Supphes +
* - 55 ’ i Farm Machinery 4_
; Woodenware D ir 3
+ R As to Prices! Priating 4
* e . - Insurance 4.
+ inaware B. +
Groceries
+ Legal Help 4
Y Siomery Medical Help 4
* M‘M:b Veterinary Help +
chinery )
* - Money to Loan -
4 '°bf“° It Will Pay You to Trade Undastshing &
Seckers’ Goods in Renfrew Property +
Toys
4’- Books - o hetes . Business College ‘:’
* . . ‘ Collegiate Institute 4-
'*‘ . And other lines too -j-
* Stationery numerous to mention. 4
4 +
i'_ Read the Renfrew Journal each week. It contains the fresh, bright store news of all the FR
Leading advertisers in Renfrew.  You will get uptodate news about stocks, goods and +
* prices—not the big city store catalogue style printed maybe six months or a year ago. In ad
*‘ dition you will get all the news of the district. a summary of the world's doings. special pages +
‘- for the farm and the home, a good continued story and an onginal editonial page. The {-
: Renfrew Journal--an up-to-date local paper—only $1.00 a year. Send in your subscription +
now *

Page Ad. Clipped From the Renfrew .J onrnal.

vertisements of mail order houses whieh
are offered to them from time to time.
Some of those who have so refused have
expressed themselves as satisfied with
the amount of business which has come

sympathetie co-operation between the
newspaper and the merchant with re-
card to this development of the home
field in favor of loeal eoncerns. The
medium of publie opinion ean very often
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pilot to orcanized effort
which the merchants may take with the
objeet of solving their different prob-
lems: it ean straichten out kinks which
retard united effort among merchants:

sueeess any

it s aceess to every ceonstituent of the
community and ean do mneh eduneative
work in disconragement of lone-distanee
shoppine.,

There Must be Co-operation.

There is neither room nor reason,
therefore, for strained relations between
the merchant and the newspaper. It
would seem that no such sitnation should
be allowed to develop which would sug-
west 1o either party a retaliatory aetion
mvolving recourse to out-of-town pat-
ronage or prieces.  There should be no
reason why one side should, for example,
apply a handieap to the other’s business

the form of a mail-order house adver-
tisement, or  why one should jar the
other with a sueeestion that he ean get
better prices on printing in a distant
city.  Yet, these things sometimes hap-
pen. and a cood instanee is available.
At a recent newspaper
men where the disenssion hinged on a
certain phase of co-operation of loeal
husiness interests, one man stated that
a merchant had recently asked him fo
a fizure on some joh work. The printer
cave him his best price, wherenpon the
merchant protested that he could do far
hetter in a neichboring eity. Yet this
man was one who did not hesitate to
mdge the newspaper man every time he
thought the mail order houses deserved
a knoek. It 4]1'\4']“['!'1] at the meeting
in question that this was not an extra-
wdinary experience.

conferenee of

A Publisher’s Opinion.

Shonld  country newspapers refuse
mail order advertising? The followinz
reply to that question was given by a
publisher at a  recent session of the
Weekly Secetion of the Canadian Press
Assoeiation:

““On general prineiples,”” said he, ““1
think a country newspaper should he
fre¢ to aceept advertising from any
souree or any line of business, provided
it does not offend against good morals,
cood taste, and the general poliey of the
paper; and its authors are financially
responsible.

“The city department store is the
hig opponent of the loeal merechant,
tradesman, and. sometimes, evenh manu-
facturer, and, thus, of the trade inter-
ests of the smaller towns and villazes
interests those of the
loeal  newspaper are vitally assoc-
interests the home

with  whose

ated. These
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journal is bound to promote in the gen-
cral interests of the community.

““My own opinion on the question is
that when local dealers and business
men of all elasses are givine a fair sup-
port to the home printing offices, in
the way of newspaper publicity, job
work and subsecriptions, the loeal paper
should stand by its patrons and by the
home industrial  community. When
sueh happy conditions do not exist and
when the big departmental store’s ad-
vertisine  campaign could be used ‘to
point a moral and adorn a tale,’” it
might profitably bhe accepted and used
elffectively in that way.

““On the other hand. it does not ap-
pear to the writer to he a square deal
to the eity advertiser to acceept his copy
and his good money thérefor. and then
knoek him and his elass in the loeal and
cditorial eolumns.  Beineg in that for-
tunate eclass receiving a very generons
local support, and feeling that we shounlid
reciprocate by protecting our patrons,
this, paper has so far answered the city
llr[):ll‘llll('lll store’'s ;pl\‘l'l'!i\in(_’ (lll(‘<|i1lll
in the negative.”’

An Experience and a Suggestion.

Newspaper publishers generally have
the interests of their communities at
heart.  They are ealled npon from time
to time to give eonsideration to the vari-
ous problems whieh beset those commun-
ities.  They are fully aware of baneful
influences of the mail order problem,
and, it would appear, are ready to par-
ticipate in any plan of co-operation
looking to its solution. Many of th m
Lave already done mueh to develop
local loyalty. The experiences of one
publisher in this work are narrated in
the letter recently received at this ofiice.
It also contains a good suggestion.
This man states:

““Some vears azo we devoted much
thought and space to the subject of ouf-
of-town dealing, and T feel that we did
some good, but T quit it when one of our
merchants, who elapped me on the back
oftenest for my artieles, was in the habit
of getting stufl that he did not keep in
stock from one of the Toronto houses.
Later I learned that other merehants did
likewise, and I felt that [ was the fool.

“However, 1 feel that, from the
standpoint of a town, the eontinued deal-
ing in the larger cities by the ecitizens
of the smaller towns and eountryside,
will eventually ruin our smaller eentres.
How can we overcome it, is the ques-
tion? I see but one way. Our mer-
chants may go on advertising that they
sell as cheaply as the large departmentai
stores do, but that does not go. The
merchant has to show what the depart-
ment stores sell certain lines of goods
for, and in the same line show what he
will sell it for.

“‘Now, my idea would be for the lead-
ing merchants of the towns to join
forces, and branch out in a vigorous eam-
paign with a well laid plan. Have them
meet weekly, take Eaton’s, Simpson’s,
ete.,, advertisement, and carefully go
over the leaders, noting the prices. Then
have each merchant shape his advertise.

THE CANADIAN GROCER

ments for the weekly papers in his town
accordingly, stating in bold fizures what
the eertain articles are advertised for ir
Toronto and what he is selling them for.
If the local merchants ean sell ag cheap-
ly as the ecity chaps, which they elaim
they do, then such a course in my mind
is the only one to appeal to the buyer.

“*This plan may not be feasible in
some places, but [ do not see why it
could not be made to work in others.
It has now eome to be a question of
competition  with the departmentals
rather than locally, and the sooner the
loeal merehants see this the better. In
our town alone, it is estimated that not
less than $3.000 monthly leaves here for
the eity departmentals. We are great
sufferers.””

Merchants Largely to Blame.

A publisher in a town of 5,000 has
this to say:—*“The merchants, T thini,
are largely to blame for losing to the
departmental stores business that should
vo over the local counters. Persistent,
intelligent  advertising should  convinee
the publie that they really save money
(all things being taken into considera-
tion) by buying at home.

**For months T have been running a
<eries of artieles pointing out the ad-
vantages of patronizing the home stores,
hut sueh adviee ean have but little foree
nnless it is backed up by advertised evi-
denee from the merchants whose busi-
ness we are trying to help. The trouble
i< that too many merchants bewail the

amount of money that zoes to mail-order
houses and yet are not willing to spend
a few dollars in letting the people know
that purchases ean be made just as
cheaply at the fown store without taking
the chanees of buyving from a catalogne.
There is an old saying that one should
““ficht the devil with fire.”” TIn this ease
the *“fire’’ i< advertising and if the mer-
chants will use this weapon with intelli-
vencee they ean hold a large portion of
the business now eoing past them, and
can rest assured that they will have the
co-operation of every loeal newspaper-

Tiall.
How Two Publishers Helped.

Reference was made in The Canadian
Girocer some months ago to assistance
viven loeal merchants by the St. Mary =
Journal by publishing a eomparison of
prices of goods quoted in departmental
store catalogues and in local stores, the
comparison being invariably in favor of
the loeal merchant.

The Renfrew Journal has given simi-
lar assistanee to loeal merehants by the
<ame methods as well as by publishing
the accompanying full page advertise-
ment and editorial. The latter follows:

¢A oreat many people believe that
they ean purchase certain lines of goods
{o better advantage in the big eity de-
partmental stores than they can il'l the
local places of business. l’rnvln::\l]y
speaking, nothing could be further from
the truth, but the city departmentals by
pex‘sistonf advertising and i}]FiStPlll
claims have persuaded a considerable
following up to this false doctrine. Ap-
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peals  might be made to the lo-
cal  patriotism, the loecal friend-
ships and the local interest to patronize
local business rather than the city de-
partmentals, but the merchants of Ren-
frew, as will be seen by a perusal of this
issue, have a better and fairer way.
They ask no favors. They advertise
what they have, quoting prices and qual-
ities, and leaving the matter to the in-
vestigation of the people.

“*Investization is what is needed. If
the general public would honestly and
intelligently compare qualities and prices
they would soon conelude that it would
pay them to confine their purchases to
the local merchants. For fear that this
statement may be considered overdrawn,
it might be well to compare some prices.
In the catalozue of one big store the
lines of Stanfields” underwear are quoted
five cents per carment higher than they
can be purchased at any store in town.
A special stove, quoted as a bargain in
a departmental store, at $4.50, is zold
iere regularly for 44, and is sometimes
advertised for even less, A wool mufiler,
quoted at 27 cents in the big city adver-
tisement Wednesday, is on sale here
regularly for 25 cents. So it goes
throuchout the list, and there are few
lines on which the local stores are truly
heaten.

**To be sure, the |'i[_\‘ stores do some-
times cateh bargains which they pass ou
in part to their customers. They buy in
zood quantities and for cash. but they
llave no advantage there, for local mer-
chants do the same, and oftentimes have
bie bareains. too, to offer.

*What is needed is investization and
understanding of the sitnation. The
merchant needs to advertise, the loeal
P nl»lp need to wateh the advertisements.
The enormous expense of the city de-
partmentals in every line outweigh any
minor advantages they have otherwise,
and the local man who trades with the
men he knows and ean trust consults his
own pocket and pleases his own local
loyalty at the same time.”’

JIM PARKS' STORE.
You know Jim Parks ? Ile used to farm
Out Hopkins Corner way.
Well, he got tired of planting corn
And cutting oats and hay.
It was too hard and dull a life—
He said he could make more
To move to town and open up
A little grocery store.

The opening up was easy done,
And things just ’peared to swim

You work a farm, but keep a store—
It seemed like fun to Jim.

Ilis trade ? Well, he had more or less—
"Twas hardly ever more—

But times would better in the fall,
And—he liked keeping store.

One day last week I called around
And found him dreadful blue ;

He kept the store all right, but kept
The things inside it, too.

““The business suits me lots of ways,
But tell me how,”” said Jim,

‘““‘A man can keep on keeping store
““When it will not keep him '"
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Quebec, Sept 15.—A  retailer here
would urge that all samples  of goods,
recipe booklets, ete., which are given to

the dealer by the manuviacturer be dis

tributed svstematic allv among custom

ers. Very often these samples are placed

aside and 1¢ booklets are torn v hen
they might be given 2 This olien
means loss ol sales, 1or it is usually the
case that customers are just looking 1or
the very article sampled

For the Thirsty Customer.

( }J."..xfi., Ont Sept 15.—A\ con
venience not often found in smatl city
stores 1s a featur: Smitn
N \sh, in this cit 1 ip
for the iree use «

O1 course, no drink
Ing water in his nk o
1ignoring a custor

Llass

ol water [Usual

however, the water
tap is in the |

oi the store, and the

customer has to wait while the merchant
or clerk spends valuable time in securing
the necessary reireshment

In the Smith & Ash store, the water
tap and sink are placed just at the leit

hand side oi the Iront
cup conveniently

tomer has merely
drink ; there is no

anvone’s permission

there are onlv one o1

lountains, such an inn
v popular, and doubtless has its value

as a ftrade getter, especially in a busi

ness catlering largeiy 10 womet and
hildren
The cost oi sta L he fountain is
the main expense, since at meter rates
the cost of the water consumed is tri
vial I'hi

would likely be more than

1ade up by the v

he spent an

r's were the

securing
tap less convenier situated | and by
the extra husin secured from those
customers who feel that the use of the

ation to

water places them under an ob
|

spend something

Fruit Jar Business Good.

1 Y

Bracebridege, Ont .. Sept 15 —Groceers

W town are going into the fruit jar busi
ness more strongly each vear
Ihis  season  nearly everv grocer has

nad window displavs ol this much needed

article in the )uxw.--. bringing to mind to
the shopper when ordering fruit, sugar,
ete., that she should also purchased iruit
1ars

Dealers, too, ca easily augment their
sales ol fruit jars by occasionally calling
the attention of the housewiie to them

A Training for Clerks.

Regina, Sasl Sept. 15 —*1 think
that every retail store should have a
school for clerks,” remarked one of Re-
gina's big merchants the other day
‘““*And the first lesson that 1 would teach
would be the lesson of courtesy I know

of no other quality that ewmploves in
business need so much as the quality oi
politeness and courtesy in dealing with
the public. All are familiar with the
comic supplement jokes on the “‘voung
ladies’ in the department store who are
too busy fixing their hair to take care of
customers

"\I(l\l Ol our 1'1!1])IH\1‘\ are, ol course,
men, but don’t vou find that they olten
tail in this particular just as much as
the voung women? 1 don't know why
iU 1S, but oftentimes emploves of business
houses  assume an  attitude toward the
public like that of the librarian who
complained that so many people came 1o
araw out books that he didn't have am
in " Il' I"<|‘!

“We should teach our clerk that they
are with us to serve the public and that
't is  their duty and should be their
pieasure to go to any reasonable leneth
to be of serviece to all who come to the
store
Announcement of Change.

Sound, Ont., Sept. 15 —Sine

many frocers  are  changing bhusiness at

Owen

all times, an  example of an announce
ment ol a business transier should prove
ulvantageous

Recently .J. McQuaker & Co. purcha
L ]

ed the grocery business oi J. R. Brown
and inserted the following announcement
in_a neat little panel

We have just concluded the purchase o

the well known grocery business of M
J. R. Brown, of this town We have ar

Practical Methods Used in Retail Grocery Stores

Quebec Dealer Advises Careful Distribu
Chatham Merchant Attends to Thirs
Bracebridge—Regina Merchant Sug

tion of all Samples Given the Retailer—
t of His Customers—Fruit Jar Trade in
gests a Training for Clerks.

most mmpossible for us to find storeroom
We have decided upon a clearing sale and
prices will not be a consideration. My
Brown’s splendid  reputation as a first
class grocer should bhe a suflicient guar-
antee that the goods we put on sale will
be of  the best We  have not space to
quote prices, come to the store for that
Mr. Brown has transierred to us his Pro
prietary interest  in his  well-known
brand of tea—nve o'ciock. We will con
tinue  to stoek  this tea and  will have

] Owen Sound. We will al

o sell s pecial blend of 1oe cofiee
Fhis is an  opportunity to buy goods
cheap. Don’t miss it —, McQUAKER
0
Against Price Cutting.
Calgary \ita Nept 15 —“Price cut

ng has been the ruination of manvy an
astern remarked a
algary merchant who had his ecarly ey
perience in the ecast

‘I do not see why anv grocer should
cuat a price on a staple article. This on-

Canadian zrocer,”

1V tends  to make a  lower established
price on that article in the distriet and
when  this  happens the dealer’s profits

dare ent down

Front View of the Grocery Store ol W.

the midst of the

ranged to take possession on the morn-
lng of the 8th of September and will oc-
cupy  Mr Brown’s premises for two
weeks. In order to reduce stoek rapidly,
we will sell at greatly reduced prices in
both stores; we are now verv much
crowded for room and with the addition
of Mr. Brown’s stock, it would prove al-
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College St
Fruit Season

Gireaves,

“When 1 purchase a new article' [ al-
ways watch for the invoice and mark the
sales price accordingly regardless ol
what others may do and I believe this is
one mmportant factor in the success of
every merchant. [le should be independ-
ent enough to get a fair profit on every-
thing that passes over his counter.”
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The Markets—High Prices Rule n Dried Fruits

Prunes, Apricots, Dried Apples, Currants and Raisins are All in the Same Boat
—~8Stocks are Extremely Light, in Fact it is Years Since a Similar Condition Pre-
vailed—Gallon Apples are Higher as a Result of Short Crop—Sugar is Weak

in Primary Market But a Good Demand is

Higher.

Being Felt—Low Grade Coffees

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

QUEBEC MARKETS
POINTERS.
(C‘urrants—2c higher.
Marbots—2c higher
Peas—Firm at advance

Montreal, Sept. 15, 1910.

Interest during the past few days has
been pretty well taken up with the
[Fucharistic Congress and its efiect on
local conditions. It seems to be taken
as a low estimate that fully half a mil-
lion dollars was the extra food bill dur-
ing the week. Many place the figures at
almost twice that. However it is an un-
doubted fact that local merchants are
well satisfied with the result, and orders
to replenish are coming to the wholesale
houses.

The sugar situation is exciting con-
siderable interest at present. It seemed
weak for a time and almost looked like
a sure decline, but conditions changed
rapidly, and now the market looks fairly
firm

Two advances of the week are of note.
They are currants and Marhot walnuts
Joth the nut markets and dried fruits
are on the up grade and this is a straw
showing plainly which way the wind is
blowing. It is following the recent ad-
vance of filberts, and there seem to be
still others in both lines to follow.

Sugar.—Sugar shows a slightly firmer
feeling than last week. The recent de-
cline of refined in New York made the
local market somewhat uncertain for a
time, but conditions now show that
there is slicht chance of anv immediate
decline in local refined prices

The raw market also shows added
strength, and the combination may re-
sult in an advance, unless some counter-
acting influence shows up.

Grapulated, DS .........ocvvviiirrrriiiassinieraiaes 505
= 20-1b. bags o oo su: DAY
- Imperial.. 49
I Be“"m Ibs. ; 8']2
Pl lum = boxu. 1 $
. 9 50 1bs... 595
pe 2ot - 251bs... 615
Red aoudll in carwnl:iﬂeuch g ;g
Orystal diamonds, bbls. ........ [
g 0 Ib. boxes. 5 85
i 60 1b. 59
o . 6. 615
2 & 5 1b. cartons 0373
Crystal l’)mmond Dominoes, 5-1b. unum‘ each . 031y
E;m bbls....... . 550
wlb. boxes. . 570
= " i l:!.-lb. boxes . ; gg
owdo bbls. ....... .
G 50-1b. boxes. . 5F0
B coissvesssennss . 550
Bright coffee . 500
0, 3 yellow . 49
="y ° . 480
e s 485
Bbls. granulated and yellow may be had at 5c.
above bag prices.

Syrup and Molasses.—During the past
few days the demand for molasses has
improved greatly, until now it is in a
satisfactory condition. Country orders
are coming well indeed, and the local
consumption is much nett(‘r Prices are
firm and unchanged.

In syrups the condition is the reverse.
Sales are small, and not at all numer-
ous, either locally or in the country
Prices, however, continue fairly firm

Fancy Barbad 1 heons ........... 03 038
o o “ " barrels........ 039
" “ ‘  half-barrels,. .. 041

Mmhrhdoumolluu,wnehoom... 033

barrels........ 036
038
28
...... 030
0 (003
0
o bt
0 03§
18
25-1b. pails 130
Osnes, 2lh tins, ﬁgoz percuo 250
N R AR A R LR 28
* l()-lb. " doz. AP R S e ERROL S B R 2
‘ 2db. " doz. e O P AR L 27

Tea.—The only line of teas showing
any considerable activity here this week
is Japans. Even they are not any too
greatly in demand. However it is
thought that retailers will begin soon to
fill up the shortage in stocks caused by
the demands for the visitors so lately
here and business is expected to pick up
considerably in the ncar future.

Prices are firm and unchanged.

04 05

.08 0%

..03 035

..025 028

021 023

019 021

021 040

e 02 022

Pekoe Bouchongs. 020 022
Indis—Pekoe Bouchongs .. ..019 002
Ceylon greens— Young Hmm .09 035
Hyson ....... .02 02

Gunpowders ................... 019 022

China greens— Pingnuey funmwdor low grade. 0 N 018
pea leaf.. 0 30

i - pinhead. . 0 30 0 50

Coffee. —Coffee roasters report fine
trade in almost every line. In fact thev
are husier than they have been fur some
vears past at this time of vear. Rios
and Santos probably have about the
steadiest call, but others are not far be-
hind. The market is firm and shows lit-
tle symptoms of anv immediate change

Mochs......... 0184 025 Bantos......... 01¢ 017
Rio,No. 7.....010 012 Maracaibo..... 015 018

Spices.—Spice men continue to be about
the busiest thev have even heen at this
time of vear. One man reports a night
force working two or three days a week,
and the others are hard put to it to fill
orders.

Pickling spice season is now on and
the demand for these lines has made a
fine start alrcady. The cool weather
now prevailing has brought on the sea-
son somewhat earlier than usual. Prices
are steady.

Perlb. rlb

Allspice. ........ 013 018 Glnqer. whole.. 0 1? 02
Cinnamon, whole0 16 0 18 *  Cochin 017 020
“ ground015 0]9 MeoB. . vicarhan mroz 075
Cloves, whole... 018 0 30 Nutmegs....... 030 060
Cloves, ground . 020 025 Peppen, blnck 016 018
Cream of tartar. 0 23 0 32 ™ hite . 020 025

Dried Fruits.—Currants are }c higher
this week, owing to the firm state of the
Grecian market. However, advices from
Greece received here since the advance.
show a weaker state of things than was
thought, and it would be no surprise if
the former level were to be regained be-
fore long.

The first fruit boat from Spain is now
on the water, having sailed on the 12th
The second is to leave in two wecks. It
is reported that the cargo of the first is
high grade. and already most of it has
bheen placed.
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With the scarcity reported in almost
all lines, dried fruits will be at a pre-
mium this coming fall, unless all signs
fail.

Ournnu fine ﬂlhtm per 1b., not cleaned..... 4 0 06}
"cleaned. . 007
s Patran perb......00000000 003 0084
o Vostizeas, perlb...... ..coocvieeies 009 0 09§

. 009

. 008

. 007

. 0084

. 006
0 054

Australian, per lb,, (to arrive)................ 008
old ueded raisins......... ae B0
e fancy seeded, 1 1b. pkn sovs, 049

ot loose mnu-zl,eh 3crown, perlh... 0 07 008

o 4-crown, perlb... 0 009

9 Sultans, Do db. ... ...o.0enouieninn 0 07, 010
Malaga table raisins, Rideau clusters, per box. .... 2%
anencu, fine off stalk, per 1b. 005
select, perlh 006

" 4cmwn lnyﬂrn 006

Nuts.—Marbot walnuts are ‘70 ln;,h(-
this week. The advance came as a re-
sult of the short crop this vear, and the
small spot stock in this city. According
to local importers it is only the first of
a series of advances covering nearly all
the lines of imported nuts. At anv rate
all reports received over the cable tend
to foster such a belief, and the huying is
being done with such advances in view.

Filberts are firm at the recent advance.
Other lines show added firmness.

In shell- -
BOREIR . 5 v craseisin e saisniy ce .. 0133 0 144
F‘tlherv.s BIHly, DOPID... . covsvasnusinsinssae 010 012
BaroSlons PRI ... .. iivein sibein wiae 010
Tarragona Almonds, per 1b. . 014 015
Wnlnuu\, Grenobles, perlb.. 013 014}
- garbou. po-ﬁlh 014 015
i ‘ornes, perlb.. sear 3R
Shelled— e i
Almpnds. 4crown selected, perlb. ... 032,035
3-crown = ST ...0314038
- 2-crown = N R e 030
i (in bags), standarde. per 1b .02 027
b R ST SR B i S S S 015 017
Peanuts—
T N T SR e e R e L S S ) L |
Virginia, No. 1. ¥ 013 015
Pecans, perlb. . SRR T e Y 65
Pistachios, perlb. . TR RSRRI . S SO AR
Walnuts—
HOrAORRE BRIVEE . . o <is4 705 vs 5 bt Sh bR e 036 037%
BEORENE - o e e e e 030 032

Fmponted \pplcs—v\t prcsent there
is a dullness in the evaporated apple
market which is perhaps more the result
of no first class stock than a scarcity of
buyers. However there is little moving,
prices remain at the same old level.
Evaporated apples, prime....................... . 008

Beans and Peas.—Beans appear to be
improving. for what first class stock is
offering. That is a decidedly better state
of affairs than has been the case tor some
time past. Prices remair firm at the
present high figure.

Peas are quiet at unchanged quot-
ations.

Ontario prime¢ pea beans, bushel................. .... 2 40
Peas, BT R S R et T RN 250

Rice and Tapioca.—Demand for Patna
rices continues very strong, with a firm-
er tone to the market. Why these rices
should be so favored at the expense of
others is somewhat of a problem, but it
may be due to the evenness oi the grad-
ing. Rangoou rices are quiet, but firm.

Tapioca is in little demand just at
present, but the quotations are firm and
unchanged.
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THE CANADIAN GROCER

DIRECTORY OF

BroKkers, Etc.

BRITISH COLUMBIA

Manufacturers, Manufacturers’ Agents,

W. A. JAMESON

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of
“Feather-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

VICTORIA, B.C.

COFFEE CO.

Cor. Langley and Broughton Sts.

R. ROBERTBON J. Y. GRIFFIN

R. Robertson & Co.

912-813 Dominion Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference— Bank of Montreal.
Write us for information about B.C. trade.
Oable Address—* Robin,” Vancouver.
Codes—A O, 5th Edition; Revised Economy; Modern
Eoonomy U'.lluy and Dowling's.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest kers and shippers of first-
elass Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch st 140 Water SBtreet, Vancourver.

Wholesale Manufacturers’ Agents
Correspondence Solicited,

F. R. McINTOSH & CO.

Vanceuver, B.C.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Manufacturers’ Agents and
Wholesale Commission Merchants

Codes—A B O 5th Edition, Western Union
615 Dominion Trust Building
VANCOUVER, B.C.

Correspondence 1Y
Bolicited References

WILLIAM W. DUNCAN

Broker and Manufacturers’ Agent

DISTRIBUTING
Free and Bonded Wareh

VANCOUVER - VICTORIA

McL.FOD & CLARKSON

Manufscturers’ Agents and Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few first-class Gre-

cery Agencies. Highest References.

NE of the most successful
retailers of late years

says: ‘“When a firm advertises
in trade papers it is getting
into good company. As I pick
up one of a dozen of these
periodicals here in my office,
and glance through it, | find
that the best people, the suc-
cessful firms, are represented
in such a way as to reflect
theirimportance in the trade.”

SLATER BROS.

Wholesale Manufacturers’ Agents
P. O. Box 645
VANCOUVER, - B.C.

Correspondence Solicited

The

Condensed Ads.

on page 60

will interest you

75,000 Gallon Pickles in Brine

This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops,and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N. B

Bonded Vinegar, Pickle and Splce Manufacturers,
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Syrups and Molasses — This market
has opened up slightly in molasses but
the trade has hardly been worth men-
tioning.

Byrups— Per case Maple Syrup—
llb. t.lnl.! doz. G “nl.le’wﬁuo

incase........ ....
w Ib t.hu. { doz
Barvels, per ib
Half bcmh 1
rter g

3:1.11 lbs.ea..

Dried I'runts-The situation has not
changed much from last week. Currants
are still quoted by brokers at about 26s.,
as compared with 19s 6d last year; Val-
encia raisins are a little easier.  The
erowers are beginning to offer them for
sale and as a result there is slightly low-
er tone to quotations. The first price
last year was 18s 6d and they are now
between 27s and 28s, although it is stated
that they are down several shillings be-
low those prices. Sultana raisins are
also higher. According to one broker
Sultanas that averaged from 12 to 20
shillings last year are now quoted at
from 34 to 50 shillings. And so it goes.
Spot eurrants, raisins and prunes are a
seareity and prunes are quoted at higher
price<

Per 1b

—
=
-
—
-

825888

SRR
IS

o

&

-
-

ou 015
017 020
014 017

| sgas

. 006} 007}
i 1888
extrs
Valendias selected......... 0 063 0 07
Beeded, 1 1b packets, fanoy.. 08 ON!
il T4 mlou. oholot =S 5
BEIROR - V. % seeamiisa R e 008
... 38 006} Pards cholesst... ... -8
B Sohnssssons ... Nstural, from 4| up

Nuts—-’l‘he nut market is firm and in

regard to walnuts the tendeney is higher.

Almonds, Formigetta............ .o..coeues cous Vi : };
vm;“o .03 gu
uts, Gren

; = el

" i 0%
Filberts. .. z'll 0?
P b 16 0
e R
D, ODRIDOE. . .. oioiioeiiesivin napneeneild 008 013§

THE CANADIAN GROCER

Spices—This market is steady and
firm. Peppers are slightly firmer and
ginger is specially strong. There is good
business passing in spiees just now. Oue
large house has sold as much spices since
June this year as they did from June
until the middle of October last year.

Po‘pp.n, black.. 015 018 Cream of tartar. 0 25
2 white. 022 025 Allspice......... 014

BoEE

0
0
0
0
0
0
0
0

BERRS

88 . .
Oloves, whole. . . Curry powde 3
Mustard seed... 015 013

Teas—The tone of the tea markets is
teady, as the statistical position indi-
cates no oversupply. All advices of late
from the East have been firm prices rul-
ing above those of last year, partienlarly
Japans.

Coffee—Coffees are higher, especially
in the lower grades. Rios are affected
particularly in this regard but the ad-
vance is as yet not sufficient to affect
the retailer and will not likely be in the
near future. -

Rio, roasted. . ... 012 015 Mocha, roasted. 025 0 28
Santos, roasted. 0 14 017 Java, roasted... 027 033
Maricaibo, ** 014 020 Rio green....... 010 011

Evaporated Apples—While there is
not much business doing in evaporated
apples the price is higher than it has
been in a good while. It is also prac-
tically eertain to go higher.

DR BIRRN. .% v oo 0005 ma s suawnais Tiosbaniirnas 009

Rice and Tapioca—This market is
comparatively quiet. There is a fairly
zood trade in rice but the general con-
dition is normal.

Rioce, stand. B,
Standard B. f

Beans—This market is firm with a
feeling in some quarters that prices may
oo higher.

RS DD BOT DUBAL. . . .c.c.o0voviioioanansinss wons 210
Hand-picked beans, pey busbel.. ................ .... 23

MANITOBA MARKETS

POINTERS—

General Market—Unstable.

Syrup—Stronger.

Dried Fruits—Advancing.

Evaporated Apples—Scarce.

Layer Raisins—Out of stock.

Winnipeg, Sept. 15, 1910.

The chief feature of the market this
week is the fluetuating condition in
many lines. Nominal prices rule just
now and there are evidences still of
further changes. To state a priece on
new crop stuff is a more difficult task
on the local market than in previous
years. The reason is that crops any-
where are not extra large and the ex-
port demand is so good, that in order
to get a liberal supply into Western

Canada, better prices must be paid. The
ordering in the west is excellent and
jobbers are rushed with shipments. Pay-
ments are much better than expected
and there is no fear of restraining con-
ditions in the coming year.
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Transportation is  working more
smoothly than last week and merchants
are satisfied with deliveries notwith-
standing the heavy traffic of wheat to
the east.

Sugar.—In the west jobbers have been
disappointed with the sugar output.
Larger things were expected to happen
when fruit came in, but the preserving
was limited.

Montreal and B.C. muhud.hbbh ................ lg
o D S ie
Nl | i
‘?‘ lnboui' 845
Podsrad e, :3}}'.;::: .... a
um; M.tbtlénmq C 85
e e o .66
o =~ Intm* 8 55

Foreign Dried Fruits.—All lines are
strong. Layer raisins are sold out and
all raisin stocks are moving out rapid-
ly. Prunes are the strongest in the
list and may go many points beyond
the present quotation. Currants have
been going up with a vengeance and a
strong future market is inevitable. Less
certain has been the markets on pears,
apricots, dates and figs, and they are
fluctuating freely. There is no question
about  these lines becoming much
stronger.

oy < lmcy uodod In l 1b. packages
0
Rmdnl. 3 orown mumwh per 1b..
I’runas~
251b.bx,90-100,1b .... 0 06} Prunes, 5060 ‘* .... 0 08;
il | s Prunes, 40-50,1b .... 0093
$ 7080 ‘' .... 007} Silver prunes,ac.
" 020 ** .... 008} to quality..... 010 013

6, rnnu uncleaned, loose pack, per 1b..
5 eaned, Fuhnu. perlb. o
“  wet, cleaned, ;io ......................... 008

“  Piliatras, in 1-1b. pkg. dry, cleaned, per1b... 0 08}

Pears, perlb.... .... 010 Nectarines, 1b.. .... 012

Peaches, stand- Dates, per lb.,
ard,perlb.... .... 009 Hallows, bulk .... 005

l’ncnel,choioc Spos 2D Dates, packages

Apricots, stand- 3incase..... .... 0 064
ard, perlb.... .... 016 Peel, lb lemon RAESES T

pe
Aprioou choice

rl 16§
Plumn pitted,lb 0 11 0 12

Syrup and Molasses.—The output is
heavy just now and retailers are stock-
ing in large quantities, although no
(hantre has been quoted, the market is
firmer everywhere, due to the increased
demand. The product is popular in the
west as a table food and the general
tone of the market will no doubt con-
tinue to improve.

Syrups—

24 2-1b. tins, per case..
18 5-1b. tins, per case..
6 10-1b. tins, per case.

3 20-1b. tins, per case.

Half bbls., Per1b.......coen wevvenns
badoes molasses in

yingerbread molasses,
New Orleans molasses, § bbls.

Nuts.—Stocks of nuts are large in all
retail centres and the merchants are
preparing for an excellent winter trade.
Supplies are scarce in crop centres and
this means an advancing market. The
filbert crop is g partial failure and the
12} cent price will not last long here.
thllod Wllnuu. in mua‘pn b, .

range on
" i uiuon 014 018

£

;QQ”"QN
EERLHTY

Peanuts, Virginia, per 1b

Filberts, Per Ib...eue..csoeesnenet e e 0124

Tapioca and Sago.—The present prices
are considered low owing to the limited
supply and the heavy demand on the
world’s market. The stuff is going out
well and will continue to sell well
throughout the winter.
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What Would It be
Worth to You

To be insured against loss through
forgotten charges ?

To be protected against dead-beats? To
have your accounts posted up-to-the-
minute at all times so that you can se!-
tle with eustomers at any time without

any delay and yet be sure you have mad f 100 Book Size,
Cut of 100 Book Size, without hood, g (- 9 d} -y Neve mnde C“:v‘;nnonot ?: un:'.
showing alphebetical ar- no mistake ! showing hood locked te cabinet.
rangement of books.

To do all your bookkeeping with one writing and do it correetly and in a way that will please your eus-
tomers?

To have your accounts protected against fire and without lugging them home with you at night or being
put to the expense of buying a safe and then the extra trouble of earting them to and from the safe?

The Keith System will do all these things for you, and the cost is a small matter compared with what it
will save for you from day to day.

WRITE FOR CATALOG “G~

THE SIMPLE ACCOUNT SALESBOOK COMPANY

Sole Manufacturers, also Manufacturers of Counter Pads for Store Use.

1926 Depot St., Fremont, Ohio, —and— Hartford, Conn., U.S.A.

SRR T TRt T b
et iom o3
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The RIGHT GOODS in the RIGHT PACKRAGE
put up to sell at the RIGHT PRICE. This is the

secret of the success of Poulton & Noel's goods.

YO ORI %,

See that you stock a full range of

Potted Meats
Rolled Ox Tongues

and

Galatines, Etc.

N S i PN e

e R ey ST e 8.
v

“QUALITY"” products, every one of them. You cannot do better than
to see that your stocK in these lines bears the name

POULTON ®@ NOEL, Limited

LONDON, ENG.

2, SRR s N

Canadian Selling Agents, ROSE & LAFLAMME, Ltd., Montreal and Toronto

62
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Golden Opportunities and Golden
Realities for You!

The markets of the West are not yet glutted, and the man of
enterprise has an opportunity right now of sharing in chances that will
lead to fortune. What have you to sell, Mr. Manufacturer? We are
here to assist you to capture this profitable trade. We have the facilities,
the connection, the business ability and the financial standing to handle

Size, s S
. your goods successfully and we will do so on a reasonable commission

basis. Large track warehouses at all the chief distributing centres give
> your cus- us facilities enjoyed by no other firm.

Send us details of what you have to sell. We are after more busi-
ness. Write us to-day.

NICHOLSON & BAIN

WHOLESALE COMMISSION MERCHANTS AND BROKERS
WINNIPEG REGINA CALGARY EDMONTON FORT WILLIAM

Storage for all classes of merchandise. Cars distributed from Calgary, Winnipeg, Regina, Edmonton and Ft. William

t or being

14

h what it

ANY

May we have a word with you about the Jams
you sell? It is a subject literally of vital im-
portance to every one of your customers, who
will surely clamor for

“E.D.S.” BRAND
Jams, Jellies and Catsup

once they have tried them.

The secret lies in the absolute purity of

“E.D.S.” Goods—not just a little purer than

some other brands, but 100% pure,

and certified by the Government Analyst to be so. Write to the Department
of Inland Revenue for Bulletin 194, containing full evidence on this point. See
to your stocks! You'll find *‘E.D.S.” Brandwill pull and retain the best-class

trade.
at his own fruit farms
Made by E. D SMI I H WINONA, ONT.
AGENTS—N. A. HIiLL, 25 Front St. E., Toronto; W. H. DUNN, Montreal; MASON & HICKEY, Winni- -
peg; R. B. COLWELL, Halifax, N.S.; J. GIBBS, Hamilton.
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GUNNS

Cooked Meats

Are Appetizing Trade Winners

THE LIST INCLUDES

Cooked Hams, Rolls, Jellied
Ox Tongue, Jellied Lunch
Tongue, Jellied Hocks, Head
Cheese, English Brawn,
Bologna, Ham Bologna, Blood
Puddings, White Puddings,
New England Ham,and others

MADE UNDER GOVERNMENT
INSPECTION

GUNNS roRk AND BEEF PACKERS
LIMITED TORONTO

THE MILK

Everywhere acknowledged to be

Richest and Best

Reindeer Condensed Milk

The dealer wins customers by selling reliable
goods that give satisfaction

The Truro Condensed Milk Co., Limited, Truro, N.5.

Short Rolls

While prices for Hams and
Bacon are high, and may be
higher, we can offer the trade
a splendid line of Short Rolls at
very reasonable prices. These
are new-cured goods; very
mild sugar cure and boneless.

Smoked or out of pickle.

Write, wire or phone us
for quotations.

F.W. Fearman Co.

LIMITED

Hamilton

——

NEW LAID EGGS

We can handle any quantity of new laid eggs.
We have a large trade that must be taken
care of, and can always handle your shipments
to the very best advantage and get the high-
est market price. Send a trial shipment.

SPIGED ROLL BACON

We make a specialty of mild cured meats, and
can offer you a very superior roll of bacon at
a moderate price. Just the thing to bring
trade during the present high prices of meats.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Morbhants

Paoking Houses 70 Front 8t. East
FERCUS TORONTO
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Prices of Butter and Eggs Have Again Advanced

Markets During the Week Have Nearly all Moved, Some up,
Others Down—Cheese, Butter, Eggs and Lard are Firm —
Poultry and Honey are Easier—Trade Has Brightened and
Volume of Business is Large—Exports of Butter and Cheese are

Light.

Markets have in some cases strength-
en considerably during the past week, o
firmer market being noticed in butter,
eges and cheese. Practically all the mar-
kets show this firmness, and the increase
in prices where they have been advane-
+d was not unexpected at this season.
Pastures are in good eondition and pro-
duetion of cheese and butter keeps up
well. In some markets, however, the de-
mand is hardly met, and a noticeable
firmness is felt. There is not much de-
mand for export butter, as prices heie
are a little higher.

The production of cheese is keepinz
up well, and although not inecreasing
there is no likelihood of it falling off
vet, although the end of the season is
heginning to loom into view. The de-
mand for export is small and little is be-
ine done, the New Zealand cheese. whica
will be offering from now on, havinz
had a depressing effect on the markel
in England. A few years ago Canada
controlled 87 per ecent. of the British
trade, but now New Zealand has stepped
in and is producing as fine a cheese as
("anada at a less cost with the result that
thev are rapidly inereasing their business
in England.

Cream is being exported in inereasing
quantities to the United States, as the
price of butter is high there, ranging
from 31 to 33 cents. All the eream ex-
ported to the United States, however, is
not made into butter. as some is used in
making ice eream and other eonfections.
This inereasing export trade with the
States will probably have the effeet or
raising the prices in Canada. but this
will not be felt until later on.

The receipts of eggs have been grad-
nally growing less and as seleets are
z0od demand, they are quoted at higher
ficures. The egg market is firm and
dealers state that higher prices may be
expeeted for quality goods

Honey is being received fairly plenti-
fully and in some lines the quotations
have been marked down, .. Poultry is
also plentiful, and is meeting a good de-
mand,

MONTREAL.

Provisions—Only two ehanges in quo-
tations have been made this week. The
two declines are in Windsor bacon and
clear fat backs.

In spite of the rather weak condition
of the market, there has been an inecreas-
ed demand for almost all lines.

It is thought by local packers that the
weakness is only temporary.

Pare Lard—
Boxes, 501bs.,perlb............covvvnvvnn vuns 01f
(hlel Mnl. mh 10 lbl per, 1b.. 0 15
5 . 0 15
“ “ w gwu " 01
'ails, wood, 20 lbs. net, per Ib 015
Plﬂl, tin, 20 Ibs. gross, per 0 15;
Tubs, 50 lbs. net, perlb...... 015
Tierces, 3761bs., perlb.............. 015
Com) d Lard— =
xes, 50 1bs. ne 013
Onu- 10-1b. '.lnl. 0 143
] 013§
“ 3 “ “ “ “ 014
Pails, wood, 201bs. net, perlb........ G 013}
Palls, tin, 20 Ibs. gross, per1b.............. .... 013
Tubs, 50 lbs. net, perib..... 0 12
Tierces, 375 Ibs.,perlb............cco0vun 013
Pork—
Heavy Otknlda short cut mess, bbl. 3545 pieces .... ?‘g g
a short cut back pork, bbl. 45-55 pleces. 29 00
Olear 1 Tl"nnk 'i“b-!')l' ........................ § g: g
r! 1
%f $ Y
. 1800
m Gl 28 80
Dry Balt Meats—
Green bacon, flanks, 1b 018
Long clear baocon, hnvy 015
Lon¢ clear bacon, light, 016}
ams—
large lb..llhcupnrda Wisoeis vone sove 016§
dul. 18to 25 1bs., perlb....... son wone. ‘B3N
fnm sizea. Ilmlllh- mv 11 09
Extrs small sizes, 10 to 13 1bs., per 1b 021
Bone out, rolled, large, 16 020
small, 9 to 12 1bs. 023
&u:.f:n bacon, 0 gﬂ
r bacon, sl Hnn0f< i
?Xn bacon, boneless, nhur;ori 3 18
ogs, 09 25
‘" dressed, 13 00

Cheese—Practically the only cheese
now selling for export is the extra faney
variety. Even these orders are few and
far between.

Conditions in the country are some-
what easier this week, and buyers are
showing their eonfidence by taking up
most of the offerings.

Receipts are falling off to a small ex-
tent, being only 71.230 boxes. as against
73,444 same week last yvear. For the
season they are 1,328,248, as agzainst 1.-
367,979 same season last year.

uebeoc, large. .. 113
estern, large. . 113

o twi 12

o small 12

014 cheese, large 013
Butter—Butter continues firm, and is

in very strong demand at present prices.
Sales during the past week by the re-
tailer were exeeptionally heavy, and un.
doubtedly there will be a ecall made on
the wholesale before long to replenish
stocks. Prices are unchanged.

Receipts are about the same as last
vear, 13,701 packages, as against 12.-
791 same week last year. For the
season they are 1,328,248, as against 1.-
367,979 same season last year.

New mllk crumnry ............................. 025 03254
Dai L. . .. 029 028
d.niry SR e S 023 023

Eggs—FEggs are firm, and in the case
of seleets and No. 1 they are 1e higher.
The reason is said to be the large de-
mands made on present stocks of late.
People were bound to have eggs, and the
large drafts were made on the two lines
mentioned.

Receipts for the week are very high,
8,876 cases, as against 5,124 same week
last year. For the season they are 154,-
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112, as against 155,821, same season last
year.

Honey—There is no change in the
honey situation this week. Reports com..
ing from the country bear out the as-
sertion made in these columns that the
crop this year had been underestimated,
as buyers are having no difficulty in
filling their requirements at fair priees.

White clovercombhoney ...................... .... 015

Buckwheat, extracted........ ...........co00vvne onus 0 08}

Clover, strained, bulk, 301b. tins................ .... 010

BuckWheRboomID. (.. .. i Ll i e sesairnian wanls 013}
TORONTO.

Provisions—The price of live hogs has
inereased during the week to $9.25, and
there is a scareity reported throughout
the country. Different houses are quot-
ing different prices. Lard has advane-
ed another quarter of a cent, and sup-
plies are inclined to be short. There has

been a good demand for pork during the
past two weeks, but supplies were suffi-
cient for every ecall.

clearbacon, per Ib..........cocevvnnnuiiie oo 015

moked breakfast n, per Ib. ..019 020
T T e N S e R S 013}
Ligh m-.’wl?b ©els

t per
um hams, per 019
arge hams, per lh 0184
Cooked hams - 027
Fresh shoulderhams.....................0 00000 00 013
Shoulder butts....... .. 017 018
TN AR AN it e e B

pea meal.......... .. 0203 021
Huvy mess pork, w bbl 27 00
8hort cut, per bbl. . 31 00
per 015

“  tul = . 015

*  paile s 015
‘* compounds, per | 013
Live hogs, at country points. 875
Live hogs, local..... Y R I R e F I 925
DresoslROMY. .o ccocsasiioncssonrsnsonnoarsnsion 122512 50

Butter—The butter market assumed
stronger proportions during the past
week. Receipts have bheen falling off
more noticeably every week, and the de-
mand for first quality stoeks is too heavy
for the supplies. The produetion of but-
ter. however, for this season is good, and
while the advanced prices were really
expected by the trade, they admit that
the supplies are coming in pretty well.
The advance in prices not only includes
creamery, but also all the grades.

No. ltuh- or boxes.
No. 2 tubs or hoxes. .

Eggs.—What was said of butter mav
be applied to eggs. Selects are rather
searce, the supply being below the de-
mand. However, supplies are still be-
ing used to meet general demand, job-
bers not having had to fall back cn
their storage supplies. The demand is
steady. The recent advance in price
was expected at this time of the year.

BolaolS. ... s ccnicsr nasensvneses seavmnserrapesns
Fresh eggs, doz..... . i

Becond grade, doz.. s
ORI OB, ... L csiciies san s b s s sasnas shenansmeas

Cheese.—Production of cheese is keep-
ing up at a fair ficure and reports from
the country say that the pastures are
in excellent condition. Trade in cheese
is steady and prices are firm. 'There is
no evidence vet of a falling off in the
production.
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New twins, 012} 0134

large......... 012 012 Stiltons....  wese W08

Poultry.—The trade in poultry has
rapidly come to its own. Supplies are
being received regularly ncw and the
demand is heavy. Prices have dropped
as the result of the heavy receipts and
at the lower prices business has in-
creased rapidly. The prospects are for
good business in poultry as there seems
to be a good supply in the country.
broilers, live................

ons, per lb.live. ... ... G T
Turkeys, per 1b., large, dressed
Spring duck, 1b., live R 008 009
Honev.—.Judging from the statements
of local dealers the yield of honey this
vear is above the figures first mention
ed. Supplies have been received freely
with one result to be found in slichtly
lower prices for five and ten pound
pails. The demand has been gradually
improving.

Clover honey, extracted, 60 L. cans ik 0104 0 13

5% o o DRI .c:iinsoves on.onl

51b. pails I 012

- ‘ ocomb, per dosen..... 200 250

Buckwheat honey, Ib o e 007)
WINNIPEG.

Lard.—The output is heavv and me:
chants are putting in good supplies. The
winter trade is expected to be excellent
and prices are held fairly strong.

Butter.—The butter market is strong
and supplies are a little scarce. The
cold, wet weather has ent off the supply
and higher prices are being quoted
Creamery is jobbine at 7 ecents and
No. 1 dairy at 23 cents.

Eggs.—The egg market is the strone-
est that has ever existed at this time
of vear. It is exceptional that eggs
should be brought into the province be-
fore the tenth of September. Stocks
are moving well, however, and jobbers
are selling at 27 cents for fresh laid.

Cheese.—The trade is good every-
where in the west and prices are quite
unchanged. Ontario sells at 13ic and
Manitoba, 12 cents.

Profit on Bacon
Insufficient to

English Grocers

J. M. Mussen, C(‘anadian Trade Com-
missioner in Leeds and Hull, England,
says that in view of the restricted sup-
plies of bacon and the highlv enhanced
prices for same which have prevailed for
some time, there is an inclination among
grocers in that part of England to take
steps themselves to relieve the situation

‘“As the supplies from Canada and the
United States have appreciably fallen
ofi"”” he adds, ‘‘and the hog meats recent-
lv introduced irom China and Servia
have found but little favor, it has bheen
proposed to ‘diminish the demand’ bv
advancing prices even much higher than
have so far obtained. It is explained
that for some time past the bacon trade
has been a losing one to grocers, who
claim that thev themselves have borne
the burden of the advance in prices and
as there does not seem to be any immi-
nent decrease in market prices or any
other sources from which bacon supplies
can be obtained to make up the deficiency
it is quite possible that this action may
be taken. The result, would, of course,

THE CANADIAN GROCER

Eng

be to make bacon such a price that it
would become a prohibited article in
many households. Should this proposal
be carried out, a further marked diminu-
tion in the consumption of bacon would
inevitably follow, but it is contended by
grocers that a reasonable profit on a
smaller turnover would be preferable to
a loss on a large trade.”

Mr. Mussen, in view of the state of the
bacon market in the Old Country, sug-
gests that Canadian breakfast food
manufacturing firms avail themselves of
the opportunity to increase their sales
in the United Kingdom.

EKEEPING TRACK OF REMOVALS.

Business cards are furnished the dray-
men of Oshkosh, Kan., by a retail mer-
chant of that eity, on the eondition that
they telephone him the new address of
every family they move. In this way

66

Huntley & Palmers
Breakfast Biscuits

A real biscuit novelty.
Welcomed wherever introduced.

Light, crisp, unsweetened and digestive—a highly
appreciated substitute for toast or rusk—excel-
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not
only win you new customers,
but retam them.

Huntley & Palmers, Ltd.
Reading

all-the-year-round
Success !

the merchant is able to keep his pros-
peet list up-to-date.—System.

TRADE NOTES.

C. E. Choat, Halifax, N.S., visited
Toronto last week.

Some London, Ont., travelers are con
templating purchasing automobiles for
business purposes.

The grocery store of L.. V. Precoor,
Ross Street, St. Thomas, Ont., was
burglarized the other morning, and
goods to the value of $30 taken, as well
as $2 in- cash. Mr. Precoor was ab
sent in Toronto at the time.

The grocery business at the corner of
Victoria and Nelson Streets, Goderich,
Ont., conducted by Walter Hern for
the past two years, and for many years
previously by John Shaw, has been
purchased by James H. Pipe, of Mit-
chell, who has already takem over the
store.
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Royal Yeast Cakes.

Most Perfect Made.
Sold and Used Everywhere.

With Royal Yeast on your shelves you have in stock the
Standard Yeast of Canada. You know it and your customers
know 1t, two good reasons why you should not experiment
with unknown and unsaleable brands.

Order from your wholesale grocer.

: Ecwa I.IMIT:

WINNIPEG. TORONTO, ONT.

Highest Honors
at all Expositions.

ESTABLISHED 1852.

YOUR TIME

is too valuable to expend in *‘ talking’’ an
particular product. We do all the “educa-
tional’’ work for Shredded Wheat. We aim
to sell it before it is placed on your shelves
But nearly every grocer has a fussy cus-
tomer ‘‘from Missouri.” When she asks
you about breakfast foods, here are three
things you can tell her about

Shredded Wheat Biscuit

First—It is the cleanest, purest, most nutritious
cereal food, made in the finest, cleanest food factory
in the world.

Second—It contains all the rich, body-building
material in the whole wheat grain—not merely the
white flour, which is mostly starch.

Third—Being in biscuit form, it makes delicious
combinations with fruits—in fact, it is the only cereal
breakfast food that makes wholesome and natura
combinations with fruits.

Memorize these three points and be ready
for the customer who asks questions.

The Canadian Shredded Wheat Co., Ltd.

Niagara Falls, Ontario

A Low-Priced Food

High-Priced Value

Clark's Pork and Beans are
always good.

Compared to the high cost of
butchers’ meat they have ex-
ceptional value.

You can heartily recommend
Clark's Pork and Beans on
two grounds—goodness and
economy.

Wm. Clark - Montreal

Manufacturer of High-Grade
Food Specialties
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All the year round

Mott S

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s noclnulyullon. Uniform quality
and absolute purity bave made this possible.

EVERY JOBBER SELLS THEM

John P. Mott @& Co.
Halifax, N.S.

SELLING AQENTS:
J. A, Tnylor I. 8. Meindoes Jes. K. Huxlov Ar&ur mhon
ontrea

Toronto
R. 0 lodll
“&'ﬂﬂ

Arthur M. Loucks
Otta:

BISCUITS

from the Old Country

Some of the most popular Biscuits
in Britain are made by

MSVITIE & PRICE

Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to

Canada will welcome the sight of

their old favorite varieties in your shop.

AGENTS for Manitoba, Saskatchewas, Alberta and British Columbia :
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

Make a note of thefibrand—Y & S—on our
Pepsin Gum. This brand—Y & S—has been
used by us and our antecedents for forty years
on the best known stick licorice in the United
States and Canada. It means just as high
quality when used on our chewing gum. Four
flavors : Licorice, Peppermint, Wintergreen
and Spearmint. [Each piece wrapped singly,
S pieces to package, 20 packages to box.

Order a trial box, assorted, if required, from
your jobber.

National Licorice Co.

MONTREAL

Letters Patent

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department,

G. NELSON, DALE & CO., Ltd.
EMBSCOTE MILLS, WARWICK, ENGLAND
The above can be had from any of the fellowing agents:
The Bmith Brokerage Co., Ltd., $t. Jobhn, N.B.

Watt, Seott & Goodasre, P.O. Box 1204, Mentreal.
‘ L. 'm & Seott, 27 'cllll(l.l 8t. East, Terente.
Ashle y, 'Inln

Geo. A. Btone, 34 [nns of Court Bulldings, Vancouver, B.C,
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Brisker Buying in Flour Since the Last Decline

That 30 Cent Drop Said to Have Been the Result of Price-cut-
ting Among Millers and Not Warranted by Conditions — Mar-
kets Steady—Eastern Oat Crop Heavier Than for Years Past
—Wheat Shipped From the West This Year Earlier Than Ever,

Practically Making a Record.

It is rather difficult to tell just where
the flour market is this week as the
primary market has been playing a see-
saw game. The last drop in price ac-
cording to one authority was due to a
price cutting war between some pro-
minent millers and it is asserted that
this drop was not warranted. At any
rate at the present price there is much
better business passing. Millers who
have been asked for opinions state that
they do not look for a further decline
with conditions as at present.

Reports from the west are to the ei-
fect that on Saturday last the cutting
of grain had been completed. Wet wea-
ther has been experienced in certain dis-
tricts and will prevent threshing for a
iew days and may possibly afiect the
grade of the wheat. One result has been
that receipts at Fort William have de-
clined. The world’s wheat crop for 1910
has been estimated at 3,483,840,000
bushels compared with 3,637,144,000
bushels ifor 1909, giving a shrinkage of
153,304,000 bushels.

What might be termed a record in
early shipping was the first shipment of
wheat from Fort William a week ago.
Millers are paying good premiums for Oc-
tober delivery. I<xport trade is light, as
prices have not yet reached an export
basis.

In regard to oats the stocks at Fort
Wiiliam and other elevators in Eastern
Canada show six and one hali millions
compared with  million last year. On-
tario and Quebec have heavy yields of
oats this year and the quality is said to
compare favorably with Manitoba oats.
One dealer has stated that the two east-
ern provinces will have sufficient oats for
their home consumption independent of
supplies from Manitoba.

The rolled oats market is steady with
good business doing. Millers state that
they do not expect reduced prices.

MONTREAL.

Flour.—Since the recent decline in
flours there has been a little better
trade as the customary result. Prices
continue firm at the lower figure, how-
ever, and millers say they will go no
lower for some time to come, unless
something occurs to put a difierent face
on the matter.

Some export trade is reported, though
it is only the normal amount that might
be expected at this time of vear.

Winter whut. patents, bbl
%erdn rollers, bb .........

e RS SR N
Hmiwb. spring wheat patents, bbl
strong bakers, bbl

Rolled Oats.—There is a steady under-
tone to the rolled oats market, but at
the same time there is only a small
volume of trade passing.

In cornmeals there is considerably more
activity. Local demand is good, and
there has been an increase in the for-
eign.

Prices of both lines show firmness, par-
ticularly the latter.

Fine oatm
Btan

TORONTO.

Flour.—Prices have held firm at the
last decline and demand has been rather
keen. -Receipts are coming rather freely.
Millers express the opinion that they do
not look for any further decline in the
price of flour, at least not for the pre-
sent. The last drop is said in one quar-
ter to be the result of price cutting
among the millers themselves.

Manitobs Wheat.
IS PRUIR, TN CAP OB ... oiccovsnsss ssossossisss wivs 5
2nd Patent, in car lots....
Atrong bakers, in car lots.
ORE ROy N CREIOMB. . ... o oseassocrosisssssison

Blended...

(erea]s.—-'l‘herc is a good demand for
cereals and shipments of oats and wheat
are being reccived regularly. While one
house felt that a decline in oats might
occur at any time and with consequent
results to the rolled oats market the
general opinion was that any movement
of that nature was not close at hand.

A T R R 300

WINNIPEG.

Rolled Oats.—The high market is main-
tained as a result ot the general oat
crop shortage. The price is firmer by
several points but no quotations to that
efiect are given. The product will be
quoted higher before the vear is out.
Rolled oats, 80 1b. sacks, per 80 lbs....

o 4 T T

“ 20 w w99
- 80 *  (8,108),..

COMPARISON OF PRICES.

A resume of the wholesale quotations
on some of the staple grocer articles of
a year and of 6 months ago, and a
comparison of these with the present
Montreal quotations follow :

Sept. 1-09 Sept. 1-10 March 1-10

Sugar

Standard .. .. ... ...4.60 5.05 5.05
e, fveah ... .., e .26 .30 |
Butter, creamery ... ... .24 213 243
Butter, dairy ... .. s 1819 228 21
Bacon, Eng. Breakfast .17 .18% E |
Lard, in pails ... ... ... .15% 163 .15%
Compound ... ... ...... 103 13% 123
Lemons, case ... ... ...4.00-4.50 3.25 5.50-6.00
Oranges, case ... .. ...3.50-3.75 3.00-4.00 5.50
Flour

Man. Patents ... ....5.90 5.80 6.30

Rolled oats, bags ...... 2.75 2.40 2.45

INFORMATION FOR BUYERS.
Supplied to The Trade by Sellers.

M. Trester, Hamburg, Germany, is an
old established ecommission agent, doing
business with Canadian exporters. He is
agent for the sale of evaporated apples,
millfeed, bran, tallow, hides, butter,
cheese and other Canadian export pro-
ducts, and desires to get into ecommunica-
tion with shippers of goods to Germany.
He has been established since 1865.

69
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"<\\\ 1’ MOONEY BISCUIT 8 CANDY, CO
S| STRATFORD. CANADA

There's a difference
in the taste of a
“Perfection” Cracker
which distinguishes
it from every other
Soda Biscuit.

The difference be-
gins by the better
mixing of the choicest
materials, and by the
better baking of the
biscuit in modern
sanitary ovens.

The difference 1is
protected and pre-
served for your cus-
tomer by the pack-
age of the biscuit,
which effectively re-
tains the freshness
and excludes all dust
and dirt.

Replenish your stocks
to-day.

The
MOONEY BISCUIT

& CANDY CO., LTD.
Stratford and Winnipeg

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials, and possesses
the genuine rich flavor of the
maple.

One ounceof Mapleine makes
a gallon of delicious syrup.
For manufacturing purposes it
is positively unexcelled.

Send for Free Sample

Frederick €. Robson
& Co.

26 Front St, E., Toronto

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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Raisins That Sell

“Beaver” Brand

FINEST QUALITY
4 Cr. Layers. Finest Selected.

Fine Off Stalk.

“W. ABEL” BRAND

You should use great

care in buying your
VALENCIAS this year. CHOICE OUALITY :
as crop conditions will 4 Cr. Layers_ Fine Selected,
Mialy make emall_fruk. Fine Off Stalk.
o avoid disappointment
buy good grades. These PACKED BY

are to be depended on and

will give satisfaction. Mahiques’ DomeneCh & CO.
DENIA, SPAIN

JOSE SEGALERVA

MALAGA, SPAIN

This is the Trade Mark to look for on your

Malaga Table Raisins

If you insist on getting this brand
you will receive the finest packed.

Ask your wholesale for these Brands.

Rose&i;Lgfjamme

Montreal -Toronto |
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THE CANADIAN GROCER

Don’t you be afraid
of failure, B’rer. Grocer

T Sometimes, maybe, you get discouraged—feel that the flour business is
an awful grind.

I Then you want to sell out—give up—start anew.
| But we say: “STAY WITH IT.”

 Don’t change your business—change your brand.
| Feeding the public is the finest job on earth.

1 And, you know, many a man would rather hold a political job than
earn an honest living.

I Don’t be afraid of Failure, Brother Grocer.
1 The flours you have been selling hitherto have failed you woefully.

T Why, then, you should profit by this non-success; seeking out the flaws,
the imperfections, the quality slips, guarding against a repetition of these
flour defects.

| There are many retailers, you know, who don’t profit by their failures.

fi Of course, we don’t mean to refer to that queer way of doing business
entitled—"“Every failure a success.”

 But YOU will improve your quality, your service, analyze every mis-
take, understand every flaw.

 And you will start selling FIVE ROSES, since it is right in store and
kitchen.

 And when you begin selling FIVE ROSES, B'rer Brocer, it’s because
you have profited by past disappointment and don’t want to repeat.

1 And when your turnover grows nimbler with every purchase, and the
sales seem so easy, and your profits are clean, and you get trade you never
hoped to secure, and your opposition cannot match your quality—

I Then you’ll be on the fast train to success— you'll become a FIVE
ROSES enthusiast, too.

l No longer haunted by the fear of complaints, loss of trade, uitimate
failure.

fl Isn’t it worth your while to try FIVE ROSES, Brother Grocer?

LAKE OF THE WOODS MILLING CO., Limited,
Montreal 53 St. John, N.B.
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TRUMILK

IS FULL CREAMED CANADIAN MILK IN POWDER FORM

MILKSTOCK

IS FINEST SEPARATED MILK IN POWDER FORM

These products are made by the latest and most up-to-date process
at our own plant in Oxford County, are free from chemicals, preserva-
tives or adulterations, and are the most convenient form in which milk

can be got. For sale by all wholesalers. For further particulars
aoply to the

Sole Manufacturers

Canadian Milk Products, Limited

MAIL BUILDING, TORONTO

“BORDO”
1 Chocolates

We do not like to boast, but

we certainly do not think that NO CHEMICALS are used in the manufaoture of
there is another chocolate equal

| , to our * Bordo”’ in America. EPPS’S COCOA

Read On Epps’'s flavour is the natural flavour of fine cocoa, and Is cocoa as It should be.
; . o A ‘MILENIA MILK CHOCOLATE
We have such confidence in Melts in the mouth with a delightful smooth-
:2: ll}?:g:ie(g?(tl:: g\/plleldﬂallltﬂyraﬂ' W ness and a lingering delicacy of flavour.
g MADE WITH FULL-CREAM MILK.
There is a reason Nova Sootia : 1. B. ABANS, Hallfax. e Ay % CORDON, Winnipeg

‘“Bordo” is something en-

tirely different to any other Toe GRAY, YOUNG & SPARLING CO.. Limited
ling: ; both in ingredients and the MAP l-E sv R u P ! SALT “
N Jl'mf that has never Small's Maple Leaf Brand MANUFACTURERS
q 4 is the Standard the world over. Grunted the highest awards in competi-
After you once stock this line, CANADA MAPLE EXCHANGE S
no urging on our part is neces- WINGHARS  ESTARLINED 871
sary.

WINES! WINES! WINES! O l B “ D' h
Port, Sherry, Malags, Burgundy, Moselle,

Read on r;indein,'Nntive.' etc.y va u er ls es

DRAUGHT OR CASE GOODS

: ' 1 One trial will settle the choco- We are Specialists in Clarets and Sauternes wrlte “s 'ur P"c's

late question for you. Witke. Wiw ok Fions.

| | ) THE ST. LAWRENCE GROCERY Graham Bros. & Co., xinmount, oOnt.
% Packed : 5 Ibs. boxes. 395 St. Lawrence Boulevard Montreal

Costs you 25c., sells at 50c.1b.
4
§ 414 Remember we guarantee W|NDSOR SALT ROLLED OATS
Bl th iaile . FLAKED WHEAT and OATMEALS
‘ g % CAR LOTS OR LESS. Prompt shipments e oL L e
; Send along your order to-day. Write us for prices. Phone order our expense Pm;m .MnugUgT:le::
TORONT ALT WORKS .
Trial order. Express pre- TORONTO, ONT. » ’o-o. J. CLIFy, MANAGER J.W. EWEN - Uxbridge, Ont.
B paid.
; | Samples at least will cost you ’ SUOHARD'S OOOOA
2 nothing, and a line of enquiry g o de g A A
will bring you all details. " ® daily. It pays to sell the best. We guarantee
~t» -
ol Th M l I B- N c WHOLESALE ‘ FRANK L, '!N“DIQT & CO., Montrea!
5 e Montreal Biscuit Go Grocery Broker PR SN S
§ “ Originators " 141 BANNATYNE AVENUE THE HODGSON GUM CO
MONTREAL WINNIPEG 8 St Lawrence St MONTREAL
= J e Makers of High Class Gums at
The House of High Quality OOVERING Popular Prices. Write for Samples
MANITOBA anc SASKATCHEWAN and Quotations.
OORRESPONDENCE SOLICITED We make special brands to order.
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[ cHRISTIE - |||

“CHRISTIE BISCUITS

—sell more than biscuits.”

That’'s the text of all our advertising to the trade.

And— there’s a reason for it.

A majority of the particular women of Canada prefer
“Christie Biscuits.”

Our national trade is positive proof of that statement.

Now, Mr. Merchant! Isn’t it reasonable to believe that if your best
customers cannol buy “‘Christie Biscuits” in your store, they will

buy them at your competitor’s.

More than that —-they may reasonably transfer most of their trade
to the grocer handling “The purest of all pure foods.”

Aggressive general advertising is carrying the story of Christie
Quality and Cleanliness all over the country.

That advertising is convincingly proving the fact that " Christie Biscuils
are the best baked.”

Youar best customer will tell you that there’s a Christie Biscuit for

every taste and they all taste delicious.

The moral is plain.

Clinch the paying trade.

Christie Biscuils certainly do sell more than biscuits.

Christie, Brown & Co., Ltd.




PEACHES

f Early Crawfords
g and Early St. Johns
.: Place your orders now
: for what you want,
# Bartlett Pears
: Finest Kinds of Plums
¥ Grapes

This week will be a premier week
4 for Canadian Fruits.

DON’'T FORGET

! " 25-27 CHURCH ST. TORONTO
7~ %§ are Largest Receivers

A Word
of Advice!

If anyone tries to
persuade you that
‘“St. Nicholas” or
‘““Home Guard” are
second to any brand
or brands of Lemonls
—shun him—he is no
friend of yours, and

it's a question if he
{ 1 B should be at large.
: 2 |
g |J. J. McCABE
b1 v ¥ c
|
] AGENT

32 Church Street, Torouto.

THE CANADIAN GROCER

Early Apples are Being Quoted at a High Price

Supply is Not Plentiful and as a Result Price Has Been

Boosted—Peaches, Pears and Plums Bear the Brunt of Trade
—Tomatoes and Other Vegetables for Pickling are in Heavy
Demand at the Present Time—Lemons are Steady Before a
Normal Trade—Cantaloupes Plentiful in Toronto.

While heavy trading in the seasonable
fruits is undountedly a feature of the
market just now, there is a scale of
high prices on apples that seems to be
significant. Duchess that were quoted a
week or two ago at from two to three
dollars a barrel are now up to four
dollars and the supply is not at all
plentiful. St. Lawrences of good qual-
ity sold in baskets are bringing a high
price and these conditions seem to
point to a general high price in the
apple market for the rest of the season.
It has been repeatedly said that apples
were ga failure this year, and while
there are quite a few to reach the mar-
ket vet in comparison with other years
the vield is small and high prices will
not surprise those who are acquainted
with the conditions.

Peaches, pears and plums are being

sold  freely The quality is generally
good, but the supplies do not seem to
be any too abundant. However, the

general opinion is that the erop in each
case will be a good one. Cantaloupes
are bringing a zood price in Montreal,
but they are flooding the Toronto mar
ket and prices are easy.

Tomatoes are moving freely at a
fairly low price. As pointed out in an
other column the present is the oppor
tune time for the grocer to endeavor to
get his share of the demand for those
vegetables that are used in pickling.
There is a good business passing ynd the
grocer has the chance to get his share.

MONTREAL.

Greén Fruits.—Good jelly erab apples
are on the market this week, selling at
$1 per bbl. Blueberries are scarce, and
even those which are appearing are of
onlv mediocre quality.  As a result of
this the price has gone up to $2,50 per
l)u\.

Pears are in good demand, in fact
they are being used to such an extent
that the price of barrels is now $l1
higher. This is thought to be only tem-
porary, however. Melons show much
the same condition as pears, only that
there are none too many to supply the
market, and as a result there has been
a $2 advance Trade has been encour-
aging lately owing largely to the influx
of out-of-town visitors.

Apples, bhil. ..... 100 350 Melons, Montreal
Bananas crated, basket......... 10 00 12 00
bunch ........ 280 225 Oranges—
Blueberries, large .... 2 50 C«lé_ﬂrrnlp. late 400 5.0
g alencias......
Cranberries, bbl. .... 12 00 Pineapples—
Cocoanuts, bags. .... 425 Floridas, m"',‘,'qg ;)50
5 Plums, crate.... 2 25 75
o Al - 150 175
Cali. Malagas .. 278 Poars. . T30 400
Lemons.......... 425 500 Pears, bbl ...... 600 700

Vegetables.—Green beans are about
done, and prices are up to $1 a3 basket
as a result. The remainder of the mar-
ket is somewhat busier than usual,
but otherwise featureless. The increas-
ed business is aseribed to the Kuchar-
istic visitors who have been here for
some days past. lLast Friday and Sat
urday marked the finish of a fine week's
trade. The lines most in demand were
staples, potatoes, corn, ete.

74

It is hoped among the trade that this
week there will be almost as many of
the guests remaining, and moreover
there is a tendency to continue buying
when once started. :

Beans, ' reen, Lettuce—
baske 075 100 Montreal, doz.... 0 40 © 60
ans, nl 0 50 DOMON .o o000 100 125
Beets, bag 0% Onions—
Carrots, ba, 0 9% Spanish, cases.. .... 280
Cabbage, 0 50 Potatoes, bbl 225
Celery, dos 060 Parsley, dogzen. .. . 015
Csulifiowers, Parsnips,new,bag 075 0 90
Montreal . 150 es, durzen
Corn, doz. 015 Rh S ot t > 20 030
Cucumbers, bkt. 035 080 gFoeerragr - 9% 93
Garlic, 2 bunches .... 025 Tomatoes, hox 03 1m0
Green Peppers, Turnips, new,
D s s 100 " e .07 0%
TORONTO.

Green  Fruits.—While  peaches  are
claiming the first place on the market
Just now there are several other fruits
coming in for considerable attention.

Plums are arriving rather freely. They
are of fine quality, but the market is
not at all e¢rowded with them. Grapes

are slightly more plentiful this week, but
the receipts are as vet not at all heavy.
Canadian cantaloupes are, according to
the dealers, too plentiful and have
reached bottom  prices.  The market
demand is not sufficient for the present
supply.  The conditions now existing
are hardly likely to last long. Peaches
are of fine quality, St. Johns, Craw-
fords and Albertas being the leading
varieties. They are also arriving from
across the line and some have arrived
from Colorado and even Utah. There
is a big demand for peaches and no diffi-
culty is experienced in disposing of sup-
plies Pears are also moving rapidly,
and l]lﬂL’lth(l the market may he said
to be quite satisfactory.

Apples are noticeably scarce and the
price is ample evidence of the conditions
in this ease. Duchess are quoted as
high as four dollars a barrel. Fancy
St. Lawrence are also high. Apples
are not a heavy crop and easy prices
are not looked for. In faet there are
no indications of low prices for apples
this year. A consignment of 600 cases
of peaches from the Hamilton-Grimsby
district were shipped to the Old Coun-
try this week. Lemons are steady be-
fore a general but easv demand. Early
(‘anadian peaches are done and the last
of the berries have gone for another
season.

A‘v]nlts D chess 3 Lemons—
.......... 350 400

Apples, Cana-

dian, basket.. 0 30 0 40

Apples, St. Law-
rence, basket. 0 50 0 60

ADANSS. ....... 160 200
Cantaloupes, Canadian
¥ 0 80
025 040
040
Grapes, case.... 250 275
Early Canadian !
basket........ 040 060 . 4
Grape t— 0 75
California...... 375 475 Watermelon,ea. 0 30 0 40

Vegetables.—Some of the vegetables
are already passing. Beans are about
done and dealers state that they can
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tables are becoming scarcer

around tomatoes,
pers, cucumbers, potatoes, etc.
there many

a large share.

tables is at its height.

dication of a good crop.

Beets, doz...... 03 03

Beans, wax, per

11qt. basket... 015 0 85
Canadian. .... .... 080

Potatoes, Onta.
Parsley, per doz

Gherkins. ...... 100 125
dian,head.... 025 030 Newturnips,p r

Onions— 11-qt. basket.
Spanish, large.. 225 2 50

WINNIPEG.

Tomatoes, Can

all fresh iruits.

hardly give cabbage away. Other vege-
and the
bulk of the present trade is centreing
red and green pep-
The to-
mato crop has turned out well accord-
ing to general reports and not only are
being marketed, but the
canning and catsup factories are getting
The grocer should not
overlook the pickling demand just now.
The season is right at its zenith and
the demand for small onions, cucumbers
cauliffiower and peppers and other vege-
The potato
market is steady and there is every in-

Ontario...... .. .
Domestic....... .

rio, new, bag. 0 75 0 80

Carrots, Cana bunches...... 025 030

L. ... ...s 030 Radishes, doz... .... 02
Caulifiower, dz.. 076 0 85 Red pepper.... .... 075
Celery, basket.. .... 0

40 Green mpen.
Cucumbers, bas 0 20 0 25 11qt ket.. 035 ¢ 40
basket 11 qt... 025 030

Gireen Fruits.—The rush is still on in
The quality of the

. 080

Musk Melons

Grapes

Peaches
Crawfords—large supply.

Bartlett Pears

Plums
Fancy stock.

Late, firm stock

Tomatoes

and Shippers of
CANADIA FRUITS
Phenes 1990 and 2700

NAMILTON, .- - =

Rocky Fords

We are large shippers in this line.

Sample is fine and our prices right.

Wire, phone or mail your orders to A
Stevens & Soloman

THE CANADIAN GROCER

CRANBERRIES

CAPE CODS

ARE HERE and THEY ARE FINE. Start the sea-
son now by ordering a BARREL OR A CASE,

Late Valencia Oranges

Our POINTER BRAND is giving tip-top satisfaction.
If you want the best, buy POINTER VALENCIAS.

The Fancy Fruit House

Toront,o and Hamilt.on

WHITE ®@. CO,, Limited

We are Big Receivers of Canadian Fruits
and Vegetables

EACHES
EARS
LUMS

Now arriving in
- large quantities

every day

All of good quality and at reasonable prices

FA

ORANGES

LEMONS

NCY

at lowest prices

SEND US

YOUR ORDERS

and BANANAS

HUGH WALKER & SON

GUELPH, ONTARIO

(Established 1861)

W. B.

Our Brands— ‘‘Hiawatha,”” ‘“‘Lord Beresford,” ‘‘King George,” ‘‘ Buster Brown,”

THE VERDICT

Gentlemen of the Jury: I am glad you are unanimous in your verdict, and wish to congrat-

ulate you on arriving at your decision so quick.
pack of Lemons is par excellence.
in hand ing their lemons.
dition, and contain Lemons of a superior grade and quality.

to all dealers.

When you order, mention Follina.

Stringer,

Canadian Sales Agent

I concur in your finding that Follina Bros.’
The evidence produced clearly indicates general satisfaction
Follina Bros.’ boxes are standard size—arrive in an unbroken con-
I recommend Follina Bros.’ pack

T.H. E.Trade,

“Dominion’’ “Waterseller,”’ ‘‘Mercury.”

Examiner




stock this year is exceptionally good
and prices are moderate. The loecal
output has been large, but the general
distribution throughout the west was
not heavy. Cantaloupes, lemons and
peaches have been reduced. Ontario
barrel apples are selling well.

Apples

Ontario, No. 1, brl 50
Ontario, No. 2, nl 45
Apples, Wash

box o

Bananas,

Cantaloupe, Cal
Crab apples, hox....

Cocoanuts, doz
Lemons, Cal
Peaches, Craw
ford’s, case
Pears, case
Oranges,
encias .
Plums, Wash I

0%

i 5

THE CANADIAN GROCEK

Vegetables.—The prices are slowly but
surely advancing on all vegetables. The
season has been excellent and the qual-
ity of old stocks has been good. Pota-
toes are moderate in price, considering
the heavy demand. Ontario tomatoes
are selling well at a low figure.

Butter beans, 1L 00
Carrots, doz. .. 025
Cabbage, new, Ih 003
Celery, doz..... L)
Cucumbers, doz 040
Lettuce, doz, .. 0 40
Mint, doz - 03

Onions, green,
per dozen

Onions, "
ported

Potatoes, new, s

Parsley, per doz

Radish, dozen

Rhubarh, b

Tomatoes, Ont
basket

020

Supplies of Fish Have Not Been Encouraging

Reports are Almost a Unit to That Effect—Business Has Been
Improving and it Should Not be Long Until it Becomes Brisk
—The Outlook is for Higher Prices Unless the Supplies Arrive
More Freely—Receipts up to Present Have Been Small—Same
Condition Prevails in Almost all Lines.

Ovsters and smoked fish are the most
active lines just now, and the trade is in-
quiring for a fair quantity of salt and
pickled fish

The fishing as far as haddock are con-
cerned has been poor, and the seareity is
very pronounced. It is stated that unless
supplies come in mueh more freely in
the near future. :

The situation
same as the foregoing.

prices are zoing to soar.
in halibut is much the
Also it presents
the feature that the supply of frozen is
hardly enough to satisfy requirements,
and it is being drawn on more heavily
from day to day.

In Labrador herrings, the first
artiele 1s exeeptionally searce for this
time of vear, and there is a decided firm-
ness in the present situation

The maeckerel ecateh last season was a
failure. Present stocks are insufficient
to take care of the fall demand .and
higher prices seem to be a certainty.

NOVA SCOTIA.

Halifax, Sept. 15.—The export of fisn
ports has commenced. The
Napier that sailed from here on
the 10th, for Brazil, took a eargo of dry
fisli, valued at $25.000. This i1s one of
the largest eargoes exported from Hali-
for some time. Arrivals of fish
been disappointing, but as the
aood for enrine, no doubt
fish that have been earried throngh July
and Augnst will now be ready for mar-
A few stray cargoes of Newfound-
Dealers
are not anxions to buy at present prices
on the eoast, preferring to wait until
the fish the market and business
will be done on a sale before purchases
basis. while the present high prices econ-
finue
There is not mueh doubt that the Lab.
rador fishery will be short. and the New.-
foundland trap fishery will not nearly be
an average one, but the hook and line
men on the coast of Newfoundland have
heen doing well for the last two or three
weeks.
Codfish is firm at $5.50 for quintal.
There is not mueh improvement in
pickled fish. A few herring are being
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QUEBEC.

Montreal, Sept. 15.—There is a firm
feeling throughout all lines of fish. This
is due largely to the very unsatisfactory
fishing during the past month. This is
particularly the case with haddoek, hali-
but, and mackerel. 1t seems g certainty
that there will be a shortage and hicher
prices in these lines.

Oysters and smoked fish are very popu.-
lar at present, as is only natural aboui
this time of year.
~ Trade in other lines has been only
fair.

FRESH

Pike

Perch
Steak cod
B.C. salmon
Market cod
Sturgeon. .
Lake trout
Blue tish
Sea trout

Sea hass

0cs
007
006
018
004
013
011
018
013

Fresh Lab dor
Whitefish

salimon 0 22

012

.. 008

.0044 005

evs sees Q0D

Bullheads
Carp..
Dore .

Mackeral, cach .
Swordfish

004

Dried Apples

Shipments 8elicited
ts Prempt

W.A. GIBB COMPANY
HAMILTON
JAMES SOMERVILLE, Manager

e —

SALTED AND PICKLED
Lake trout, half bbl. 6 00
bbl 600 650
Labrador herring, bbl 5§ 50
- “ 4bbl 30
Labrador sea trout,
bbls

Salt eels, per lb >
Salt sardines,20 1b. pl
Socotch herring . .k

Holland herr‘i.nl, :ab

half bbls
No. 1 mackerel,pail.. 210
ibbls.. 10 00
No.lpollock, 1 ... 4
Scotia  herrings, Wbl 5 00
BMOKED
Bloaters, large, per box
Haddies
Boneless haddies T :
Herring, new smoked, perbox................... ...,
Kippered herring, per box, small

Shell oysters, bbl
Lobsters, live, perlb. ...
Oysters, cholce, bulk, Imp. gal

o Selects, Imp.gal.........c.......

PREPARED FISH

Boneless cod, in blocks or g !
Pure mined honeless fish, b 1005 008
Shredded cod, perlb ., ., 006§ 010
Skinleas cod, 100 Ih. casa, 5 50
Dried cod, large, bundles 6 00
Dried cod. medium, bundles . 550
Dried haddock, medinm, Ymndle 5 £

54, 64 and 7

ONTARIO.

Toronto, Sept. 15.—Demand for fish
has shown considerable improvement of
late, and all the supplies that are re-
ceived are quickly snapped up. Halibut,
white fish, salmon trout and herring are
still in great demand, and white fish will
for some time yet be offered on the mar-
ket. The various houses are bezinning to
prepare for the eoming season, which
has hardly opened up to any extent yet.
Ovysters are being quoted at $1.85 a gal-
lon for seleets, and although there is an

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie

W holesale FRUIT, FISH and PRODUCE
Commission Merchants, and

Dealersin HINES, WNOOL and RAW FURS

S S —
s —7

Highest prioe pald for

DRIED APPLES

O. E. ROBINSON & CO.

ESTABLISHED 1886
ingersoll - Ont.ario

Would you like eur Weekly Cireular

Cable Address: “TRESTER.”

HAMBURG,

ESTABLISHED 1865

M. TRESTER

Old established Commission Agent for the sale of
Evaporated Apples, Millfeed, Bran, Tallow, Hides, Cereals
Butter, Cheese and all other Canadian Export Products.

Correspondence with offers F.0.B. solicited:

A B. G, Code, 4th Ed,

. GERMANY
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THE CANADIAN GROCER

There is nothing New in the fact that we are putting up

HERRING

But, we want to emphasize the kind of fish we are using, and the way they are put up. We are
packing only the finest

Large Fat July Salt Herring

and are using a SPECIALLY MADE IRON HOOP BARREL, guaranteed not to leak.

BONELESS COD

Our CANADA STRIP BRAND of Boneless Cod contains No Bones, No Scrap. It is clean, whole-
some and is a pleasure both to the dealer and consumer. Packed only in 30-/b. boxes.

If you have never sold BOUTILIER’S SMOKED FILLETS you are missing one of the best things on
the market. “Oncea customer, always a customer,’”’ is our motto. We have the GOCCDS. See

that you have also.
BLOATERS

|
KIPPERS
Ocean Brand | FINNAN HADDIES

A trio that cannot be improved upon. You can recommend them with perfect confidence to
your customers. We are behind the goods, and we KNOW they are right.

Ask your wholesale house for our lines, or write direct to

The Halifax Cold Storage Co., Limited

(Selling Branch)
45 WILLIAM STREET - - - - MONTREAL

Your best customers will buy

“Concord” Norwegian Sardines | Quaker Brand
Sa/mon

because of their distinctive and delicate flavor,
and because there is an absolute guarantee of
purity of contents given with each tin.

Each tin is provided with a spare lid for use Your trade needs a consist-
after the tin has been opened. ; tick b ; d
n 1gn- S O canne
“CONCORD” SARDINES will more than ently high-clas
please your better-class customers, and will prove goods. You cannot afford to

s = ; ;
a remunerative line to handle allow inferior grades to go to
your customers.

One trial and yourself and
your patrons will both insist
on QUAKER BRAND.

Mathewson’s Sons

LIST OF AGENTS: ]
R. S, Pﬂl-lndevo. Torogto Ad HSBTt:m &NCE-. Wholesale Crooers
Montr A. Simonds, St. John, N.B.;
W::w: & Truesdale. Winnipeg; Radigar & !02 “oclll Street - - .onm‘|

Janion, Vancouver and Victoria, B. C.
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PURPESSE

awakening trade, it is not really on its
feet yet. On the whole there are many
indications of inereased business among
the fish dealers marking the first of the
fall season.

FRESH OAUGHT FISH

ceoo
|88

FROZEN LAKE FISH
Pike Pan frozen whitefish. . 0 10
Whitefish, frozen.... 007 Goldeyes.... .... .... 008
OCEAN FISH (FROZEN)

Herring, per 100..... ... 1350 snmon.plnk wlb.gg

Ae.dh. ublou Imperial, perlb.. 0 05
............... Fillets, perlb......... 0
Amdh. 21b. boxes, pr Finnan...... 008
......... 24 Halifax, 1-1b. bxs., pr
lonelt-u Digbys, box 1 00 crate . .312

Oysters, u-lecu nl 18
Quail on toast, per 1b.. 005

BRITISH COLUMBIA.

Vaneouver, B.C., Sept. 15. — Halibut
has become scarcer than ever, with the
result that the price has gone up to four
cents wholesale. The prospeet that with
continued limited supply the price will
advance higher during the course of the
next few months. The stormiest time of
the vear is November and early Decem-
ber. and in that time the boats have not
the same advantage in fishing as they
have during the days and nights when
the sea is fairly ealm.

Although this is the close season, the
Fraser cohoe salmon are comine in free-
lv. The fishermen are getting 30 cents
per fish, which is high, for it is not many
vears back when fifteen cents was count-
ed a high price. Even at this price
there is big demand from the canneries,
and there is not enough to go round.

With the falling off in halibut, there
is more call for herring, and many of
these are being caught in the Gulf of
Georgia. The fish are of good quality
and size, and fishermen are doing well
at this fishery.
Codfish, per 1b.

v 3
Halibut,perlb.. .... 004
Herring, pr.1b.. .... 003

Salmon, fresh... .... 0
Smelts, per Ib.. .... 0

MANITOBA.

Winnipegz, Sept. 15.—The fish trade
has kept up well considering the sup-
plies have been hard to get, and deliver-
les uncertain. The quality of fresh fish
brought from a distanee is surprisingly
zood.

The canned stuff is moving well and it
is expected that all salmon will be quoted
higher in a short time. Lobsters have
practically been sold out, and prices are
naturally firm.

009
15
02
008
095
CANNED.
Clover Leaf and Hontnhoe brands -lmon—
1-ib talls, per dosen.. . . 194
1-1b. fiats, per dozen in
Other salmon—
Oobor.dou: ,,,,, . };g
Red Bpring, dozen.. ’
M!oakm.doun . 194
,—Ib ﬂ.u.doz. ﬂl) $2.34; 11b. talls, doz., $4.00.
b. fiats, doz., $4

THE CANADIAN GROCER

Eggs by Weight Claimed to be Impracticable

Wholesale Dealers in New York Sound Objections—The Use of
Dnmmy Goods For Making a Quantity Impression — Trouble
in France About Cost of Living—Other Brief Items for Busy

Merchants.

Cables from European olive oil pro-
ducing sections state that the markets
are strong and advaneing.

Recent reports from Smyrna announece
the opening of the fiz bazaars there at
Hs. 3d. per ewt. for regular proportion
of sizes. This is said to be the highest
opening in a good many years.

‘Everything c¢omes to him who
waits,”” should read “‘to him who
works, "’

Watch for the Canadian grape sea-
son—it will be on in a short time.

The New York State Groeers® Assoeia-
tion at their recent convention adopted
resolutions favoring the protected sell-
ing price plan. The retailers of that
State were urged to co-operate with all
manufacturers, who adopt this plan and
thus, they claimed, to assure a reason-
able profit for the dealers, It is set forih
in the resolutions that the manufaetur-
er’s right to set and maintain minimum
prices has been amply demonstrated. and
that the so-called price-cutter is a
demoralizer of trade conditions.

‘How can we get all the merchants of
our town to join the Retail Merchants’
Association?”” was one of the questions
asked at the recent convention of Penn-
svlvania retailers, but no one was able
to offer an answer.

Wholesale ege dealers in New York
city elaim that they eannot practieally
sell eggs by weight, and they have enum.
erated their difficulties to the weights
and measures commissioner, who has
been enforeing the new eggs-by-weight
by-law.

There are some businesses—the tobac.
conist s for instance—where quantity of
stock is a stong selling factor. Strange
as it may seem, few will go into a tobae.
conist’s shop unless the shelves are well
stocked, although the variety of eigars,
cigarettes and tobaceos may be very
limited. In this partieular line, dummy
cartons of brands established and paek-
ed, purporting to contain goods are often
used, and effectively, too, for while one-
fifth of the supply may be genuine and
contain aectnal stock, the rest may very
well be dummies.
make immense pyramids of eertain spec.
ialties with a view of impressing buyers
with the magnitude of the stock and pre-
sumably of their large sale for it. Not
infrequently the greater portion of can-
isters, jars or bottles are empty. Boxes
of fruit and other supplies are also often
dummies, and hollow windowsg in which

78

Grocers ean often .

large stocks purpose to be exhibited take
the place of solid stores.

The Committee of the General Federa-
tion of Labor in Franece, has decided to
post up broadeast a placard protesting
against the high price of food, which it
attributes to the disgraceful manipula-
tion of speeulators, Meetings will also
be organized throughout France. The
committee calls upon the workers to do
without the middleman by buying as
far as possible from co- -operative stores,
and to boyeott sugar, wine and meat un-
til the price of these commodities has
been reduced. It looks as if the eom-
mission didn’t know very much about
co-operative stores, so far as their meth-
ods in this country are econcerned.

A merchant friend was asked recently,
‘What do you think should be done
with persons who give short weights in
trade?’’ To which he replied, *“I think
they ought to be given *‘long weights'’
in jail."’

TO DEVELOP FISH INDUSTRY.

Royal Commission in the West Looking
Into Conditions.

Regina, Sask., Sept. 15. — The first
meetings of the Royal Commission ap-
pointed to inquire into the fisheries of
Saskatehewan and Alberta, were held 11
Regina the week of September 5, and in
Saskatoon the week of September 12.
The commission composes Professor
Prince, Ottawa: Judge Maguire, Prince
Albert, and Dr. Euston Sisley, Calgary.

The chairman, in opening the proceed-
ings, expressed the hope that the com-
mission, which was first appointed with
large powers to investigate, would result
in gathering of sudh information as
would enable them to make recommenda-
tions to Ottawa, which would be in the
interest of the western fisheries gener-
ally.

The most interesting evidence given
during the day was that of Dr. Charl-
ton, provineial bacteriologist, who sub-
mitted analyses of the various lakes and
rivers of the provinee with a view to
showing their adaptability or otherwise
for fish eultivation.

Little things count ever so much. Jus!
the eool appearance of the employes in a
store makes customers feel more com-
fortable when they come in, and that
means that they are more ‘‘sellable.”’

Are you studying up methods for get-
ting fall business? There is going to
be something doing this autumn for
every merchant who is alive to his op-
portunities.

|
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THE CANADIAN GROCER

% “Coast-Sealed” Cabinet

will increase your Oyster Profits

Don’t be skeptical. Two sound reasons lie back of this statement.

1. It keeps oysters absolutely fresh for a longer time than any
other cabinet.
2. It uses only one-eighth of the ice required by other cabinets.

Note its unique construction---the picture tells the story. And we sell you
“Coast-Sealed” Cabinets outright for $17.00 each f.o.b. Toronto. This will
appeal to independent grocers who rightly object to being coerced into
buying a line of oysters through jug-handled loaning agreements on Oyster
Display Cabinets.

We rely on quality alone to
sell our ‘“‘Coast-Sealed’’ Oysters.

Write us for full particulars and prices.

Connecticut Oyster Company

88 Colborne Street, - Toronto

Head Offlce: Mllford, Conn.

It's knowledge that directs the successful grocer in stocking
up with

Brunswick Brand Sea Fuuds

—a knowledge born of experience that it only pays to handle canned fish
that has “made good.”

You will always be on the safe side if you sell “ Brunswick Brand " be-
cause this is the “quality ” brand, and we leave no stone unturned to main-
tain the high standard we have attained. Order to-day.

CONNORS BROS., Limited

Black’'s Harbor, N.B.

TS—Grant, Oxley & Co., Halifax, N.S. CH.BHillmt.Srdnu.C.B L L. Lovitt'
G%N onth.N.'S Buchanan &Ab:r:'.Qn b Bros.. Montreal; A. W. Huband,
Ottawa; C. De Cuhrd. K.i-m-; James I'inyvood. deo;Cbn. me_.-l
Shallaress, M. & Co lgary, Alta.; J. Harley Brown, 1 Ont.; Joh &

R
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THE CANADIAN GROCER

Vancouver Grocers' Picnic a Strong A ttraction

More Than 2,000 Attend—Dealers and Their Clerks Demon-
strate Their Alacrity in Tying Parcels, Foot Races and Tug-
of-war—Wholesalers Defeated in the Latter—Winners in Best

Delivery Outfits.

Vaneouver, B.C., Sept. 12.—Vaneouver
grocers let themselves loose on Labor
Day and gathered in foree at Exhibition
Park, at the fourth annual pienie. Fully
2,000 people were present altogether, and
a thoroughly enjoyable time was speut.
Not only were there events for young
and old, boys, girls, men and women.
but a pareel tying contest and sign writ-
mg competition was held to stimulate
interest along these important lines to
the trade, and also prizes for the best
<howing of delivery rigs and horses.

Many neat turnouts entered in the
delivery eontest, both single and double
beine shown. In the wholesale,
Leeson, Dickie, Gross & Co., took first:
in double rigs for retailers, W. H. Walsh
oot first and seeond, while the London
Groeery took first in singles.

J. A. Low, of the London Groeery,
gave himself quite an advertisement,
when he won firsts in both the pareel
tving and sign writing eontests.

Retailers Best in Tug-of-War.

Plenty of fun was furnished by the
tug-of-war and comedy races, and jude-
ing from the langhter and applause with
whieh different events were greeted, tho
crowd evidently enjoved themselves. The
married men proved themselves superior
to the single men in the tug-of-war, and
in the pull between the employes of the
wholesale and retail houses, the latter
took vietory in two straight contests.

The ladies were quite shy in entering
the events ]»l'n\ith-ul for them, but they
soon entered into the spirit of the day
and when the nail-driving eompetition
and the egg and spoon race were ecalled
a surplus of competi-

ries

there was almost
tors,

Ther the usual blueberry pie
cating contest for the boys and all kinds
of races for the children in general. To
i~¢ a thorough trade term, the employes
of the W. H. Malkin Company handed
the lemons to their opponents, the driv-
ers for the wholesale houses, in the base-
ball tournament. The seore was held
down to first league fizures, namely two
rans 1o one.

Races For Members of the Trade.

Then eame races for members of the
trade. While A. J. Low was the swiftest
with his hands, Alex. Gunn proved rapid
with his feet, which is a partienlar vir-
tue on a busy day in the store. He was
first in the hundred-vard dash for elerks,
while among the drivers, H. Kirkbrid2
was the winner. The race for travelers,
developed high speed in Cameron, repre-
sentative for Kelly, Douglas & Company.

Mrs. Henderson showed that
while her hushand may be able to dance
the Hielan’ Fling and eut high eapers
with his taes, she was none the less ae-
tive with her feet when it eame to a
fifty yard dash. 1In that event for the
grocers’ wives she reached sueceessfully

wWias

James

out for first, and among the elerks’
wives, Mrs. Pritehard showed that she
was alaerity itself.

A race for the younger generation of
arocery proprietors was won by Charles

Henderson. Those over the forty-year
mark, who had raced for many a day in
business were given a chance to show
that they still had wind left for a-bit-
of-a-go on the track, but it was a tieht
squeeze  between A, G. Main and W.
Clark, the former jumping the counter
Just in time.

Traveler Vividly Sets

Forth Trade Troubles

In His Movements Throughout Canada He has Come Across
Many Different Stamps of Retail Dealers — Jealousy Among
Competitors Hindering Advancement — Suggestions For Im-

provement.

The traveler who moves about from
city to town and town to village usually
hears of all the troubles of the trade.
An observant knight of the grip who
both and

Canada enumerates many of the ills the

has been in eastern western
irade is heir to and his deseription of
them will no doubt read familiar to his
confreres and to many retailers as well.
He says in a letter to The Canadian
(irocer:

““As one moves about, meets and con-

with retail groeers, of varions

Verses
stamps and with diverse ideas, the more
he is impressed

the

with the neeessity of
value of a good ftrade paper like
vours 10 take the lead in directing the
of the retail men to a
plane of doing business.

thought highor

““We live in an age of progress, de-
velopment, and advaneement but many
retail grocers have not vet awakened to
this fact, and are strugeling nnder diffi-
culties ont of which they see no escape.
Instead of eagerly looking for and en-
couraging efforts intended to improve
the general tone of the trade, they are
complaining about the small profits, and
trying to put the blame where it does not
belong.

““Some of them stand behind their
counters, work hard, and worry harder.
but are too jealous of others who are
struggling under the same difficulties to
exchange ideas; as a result each one has
a sure tonie of his own make to ecure
the disease, and nine out of ten do not
understand the nature of the trouble.

Everybody to Blame.

““Some put the blame on the whole-
sale houses, others on the manufacturers,
others on the departmental stores and
still others in the price-cutters; but none
ever attach any blame to themselves.

‘“Some want the price eutting stopped,
and others want to sell just as they
please. Some are pleased because brih-
ery to some extent is cheecked through
the Seeret Commissions Aet and others
think it is unduly interfering with their
rights, and are ‘‘tickled to death’’ if
they ean secure the goods cheaper by
some hook or erook and defeat the law.

R0

While some look upon eonferences with
the wholesalers and manufacturers with
favor, others see nothing but danger.
**Some talk intelligently about legis-
lation on behalf of the trade. but many
of them know nothing whatever about it.
While some are working day and nighi
with the desire to see evils in the gen-
eral trade removed, others are sharing
the henefits of their work without bother-
ing about it; they do not think for a
moment that they should bear a part of
the expense of the work. Some read
their trade paper with great interest and
profit ,and others cannot see how it is
rossible to learn anything more.

Jealousy Still Rampant.

““Under such eireumstances those who
are publie spirited and are trying to im-
prove trade conditions have a diffienlt
problem to face, and often have reason
to grow weary of well doing. Progress-
ive retailers have risen above the un-
friendly rivalry with their neighbors, but
it is remarkable if not deplorable, how
jealous retailers are, in some towns, of
each other.

““Some won’t speak and actually stay
away from places where they might meet
their competitors in business. They ex-
pect the general publie to support them,
but they do not support each other. They
complain and grumble about trade con-
ditions, but haven’t the manly eourage
to meet one another and suggest better
methods,

Difficult to Reach Them.

*“The people need the towns and the
conveniences of the retail stores and will
patronize them in preference to sending
their money away to large centres, if
the retailers themselves will learn to do
their part right. How to reach this elass
of merchant with the gospel of proper
methods seems to be the difficulty. He
will not attend meetings and a good
many do not even read their own trade
paper; neither do they support the local
paper of the town. If the large stores
can draw the immense trade which nat-
urally belongs to the towns, through
constant advertizing is it not reasonable
to suppose that a town can draw the
trade for its own neighborhood through
the medium of the loeal paper if proper-
ly utilized.”’
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THE CANADIAN

GROCER

Why Not Sell REAL Fresh Oysters
and Get Real Profits From Pleased Customers?

Four points make a success of the Sealshipt Oyster System.
FIRST, the fine quality of Sealshipt Oysters and their
perfect, sea-fresh condition, including the sea tang preserved
by our Sealshiptors. SECOND, Publicity, consisting of
our extensive magazine advertising, reinforced by the wide
discussion of food purity in newspapers. THIRD, Our
co-operation with the grocer—the local advertising helps
we give him to draw to his store the sales we create by our
general advertising. FOURTH, Opysters handled under
. any but the Sealshipt System of outside icing and airtight
containers are so generally inferior that people leave the
stores where they are sold and go to the ones which sell
" Sealshipt Oysters. If you secure the Sealshipt Agency
you'll get the trade of the merchant who handles the other
kind of oysters. If you let a competitor get the Sealshipt
Agency your customers will go to him for their oysters and
you'll be lucky if he doesn’t sell them all their groceries.
Don’t delay until the active season before investigating, but
write us at once for our general catalogue, terms and full

particulars.

SearsuiprOrvster System
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WEEKLY TRADE CHANGES.

Recent Happenings Among Grocers
Throughout the Dominion—New
Stores Opened.

Ontario.

B. L. Dunn, grocer, Toronto, has as-
signed.

John Buie, grocer. Toronto, is succeed-
ed by A. A. Hill.

J. D. Wilson, grocer and
Hamilton, has sold out,

o SIHI(“\'. orocer, London, Ont.. has
sold to Mrs. Crockford.

Lewis Anguish. grocer. Cavuga. Ont.,
has sold to Waddle Bros.

D. Lavrock. grocer, Hamilton, Ont.,
has ~U14l to Geo. 1. Ellis.

Camille Olivier, grocer. Ottawa. Ont.,
has retired from business,

I. A. Haley. groeer, London, Ont., is
selling to C. M. MeKerlie.

W. .. Hunt, general merchant. Drum-
bo, Ont.. has sold to E. Coleman.

Pugliese Bros., grocers, Cobalt, Ont | is
suceeeded by Pugliese & Co.

Chas. MeCauley, grocer. Ottawa, Out.,
is sueceeded by A. . Badnoff.

Ella Williams. @iocer, Toronto, has
sold to Elizabeth Thompson.

H. E. Trebileock, erocer, London, Ont .,
is sueceeded by Wm. E. Watson

The Premium Tea, Coffee & Spies
store, Hamilton, Ont.. has dissolved.

The stoek of F. H. Timmis, grocer,
Hamilton. Ont.. has been sold by sher-
i1t

W. F. Haygarth, general merehant,
Cavuga, Ont., is advertising his business
for sale.

buteher,

Quebec.

0. Leftebvre & Co.. grocers, Montreal,
have registered.

S, A Collette & Cie.,

real, have registered.

CTOCers, Mont-

J. A, Brotherton. zeneral merchant.
Gaseon, Que.. has assigned

I’. Colozza, general merchant, Chicon-
thmi. Que., offers to compromise,

J. B. Bedard & Frere, wholesale gro
cers, Qubee, have dissolved and new firm

registered, styvle unehangzed

Maritime Provinces.

P. P, Ultican, general merehant, Ja
qret River, \I; decased,

N. (. Scott. groecr, St John, N.B., sn1
fored loss from fire, Insured.

F. S, Inelis & Co., general merehants,
Shediae, N.B., have registered,

Western Canada.

. P, ,\l"ll.:ﬂ't‘\. crocer, has sold to
W. Hepworth.

H .E. Maveoek. erocer, Melita, Man..
has sold out.

. Campbell, grocer, Winnipegz, has
sold to 0. Velie,

Timmins & Mitehell, grocers, Vaneou-
ver, have assigned.

(i. D. Lamont, groecer. Vancouver, B.
(".. has sold to J. Lowenthal.

Knight & Co., general merchants,
Broom Hill, Man.. are retiring.

J. B. Wilson, general merchant, Ham
iota, Man., has sold to H. C. Pugh.

THE CANADIAN

E. P. Hicks, general merchant, Selkirk
East, Man., is suceeeded by Wm. Epstein.

The Cresby Co., general merchants,
Darlingford. Sask.. are negotiating sale.

W. G. Murpky & Co., general mer-
chants, Dauphin, Man., are suceeeded by
J. W. Stewart.

The Viseount Supply Co., zeneral me:
chants, Viscount, Man., are suceeeded by
the Viscount Farmers Supply Co,

Prospenty of
Burmah Depends
on the Rice Crop

Burma exports annually more than
two billion pounds of rice. It is
money erop of the eountry, and the peo-
ple are rieh or poor as the rice grows
well er alll The erain is harvested as
paddy.’” and in the fields it looks
litlilke wiaeal or cats,
has a husk en it and
as 1 1t were glued.

packed in bags and

down streams  to tihe Irrawaddy
» N 1 > » p
river and towed to Rangoon, the por

where the mills are, and from whene
the finished produst is shipped.

The rice is of various grades. accord

« to the broken grains in it. and every
shipment has to be tested by counting
the number of whole erains in a fixed
quantity. The polishing of the riee is
an interesting procedure. The paddy,
rice, in the husks, is first winnowed. [t
15 then passed through grinding stones
so carefully set they v pare off the
husk without breaking the rice. The

stones are of a composition harder than
iron and they have to be roughened
ry week by ski'led Hindoes, who
tand how to fix them. It ix winnow
ed and fanned until the husk is off and

en the kernels are polished.  This is

done with ehamois skin. the orains b

ing thrown back and forth awainst a
roller ecovered with this material. Th

caamols evlinder coes around at the rate

GROCER

of 500 revolutions a minute and when
the rice flows out from it it-is as clean
and white as 1t 1s possible to be made.

EXPERIENCE TEACHES.

“*Sure and oi t'ink ut pays to be hon-
e~t, afther all”’, said Pat. “‘Oi troied
that phoney-weight business in my gro-
cery-sthore losht year, and o1 losht
money by ut.”’

“How so? Did vou get found out?"’
asked his friend.

“*No, sorr,”” returned Pat. ‘01 mada
the mistake of fillin® me weights wid
lead, so that ivery mon thot come {o me
for wan pound of sugar got twinty-ghree
oinees to the pound. " —Harper's Week-

ly.

Never Run Short of

SHAMROCK

BIG PLUG

SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

McDOUGALL’S

__i CLAY PIPES |—

Tue Best 1IN THE WorLp

D. McDougall & Co, Ltd., &:Ascow.

* BCOTLAND

S8PEAGUE
CANNING MACHINERY €O0.,

CHIOAGO, ILL., U.8.A.

The Big Black Plug
Chewing Tobacco

‘““A Trade Bringer”

Sold by all the Wholesale Trade

{ | .—. ————
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“THE SALT THAT SATISFIES”

That is the great advantage of handling

s

It never fails tosatisfy your customers. Itis PURE; being composed

"l Z l| ”

W TN

@\.
"lw‘ll

[N
P

A

of fine, dry, even salt crystals only. Ask your jobber for ‘“‘Purity" Salt.

The Western Salt Co., Limited g T

There’s Genuine Pleasure

and liberal profit in selling

“WHITE LILY” BRAND MARSHMALLOW BISCUITS!

They are genuine satisfaction-givers because of their excellent flavor and the crisp and fresh condi-
tion in which they always reach the retailer. Put up in glass-front tin boxes and retail at 18¢c and
20c. Obtainable also in 20-1b. tins and in wood boxes. Other leading “White Lily” lines you can
handle profitably are—CREAM SODAS, HAVELOCK LUNCH, JAMJAMS and PEOPLE’S
FANCY MIXED.

Write for prices.

J. A. MARVEN, Limited - Moncton, N.B.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special”

the new 10c. plug is the latest

Order from Your Wholesaler

fronufectured Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.
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THE CANADIAN GROCER

Classified Advertising

ARTICLES FOR SALE.

FOR SALE — GROCERY STORE FIXTURES.—
Owner retiring from business. Any reasonable
offer will be entertained. 1 safe, 36 in. high
in. wide; 1 Dayton computing scale;
platform scale; 10 decorated tea tins,
each, $2 each; 1 show case, 6 ft. long; | cash register,
wooden frame, in first-class order, $25. All of the
above articles are in first-class order. Kindly write

J. R. BROWN, Owen Sound.

MISOELLANEOUS,

MISOELLANEOUS.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (1)

OUNTER CHECK BOOKS—Especially made for
the grocery trade, Not made by a trust. Send us
samples of what you are using, we'll send you

prices that will interest you. Our Holder, with patent

carbon attachment has no equal on the market. Sup-

plies for Binders and Monthly Account Systems.

gllllﬂ.ll Systems Limited, Manufacturing Stationers,
oronto,

ARTICLES WANTED.

ANTED — A Eureka Refrigerator, suitable for
butcher business Give size, style and price.
Address Box 362, CANADIAN GROCER,

Toronto. (38p)

ANTED—Three good second-hand Silent Sales-
men, 6 to 7 feet jong. For Sale—One good com-
plete second-hand Soda Fountain. For particu-

lars address *‘Silent Salesmen,” THE CANADIAN
GROCER, Toronto. (37

‘BUSINESS CHANCES.

FOR RENT—A large three-story brick building,

cellar under all, suitable for any business. In

the centre of the business part of the town. Has
been dry goods for twenty-live yesrs. Apply q 0.
WERRETT, Simcoe, Ont. (37p)

R SALE—Grocery business, large corner store in

grovlngloc-lhy;vell established, splendid con-

nection, big order trade; annual turnover $20,-
000. Must be sold immediately. Good ressons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (th)

BUSINESS OPPORTUNITY.

OR SALE An old established manufacturing
business of grocers’ and confectioners’ sundries,
R comprising such lines as flavoring extracts,
lelly powders, catsups, fluid beef, egg products, etc.
Reason for ulling—\\indiugsur*“es(al_e{ ‘A nnl(;o:eré:?
iti to the right man. Small capital o s-
:::;'l.mnwrile E;TAIE LYON SILVERMAN, 313
Notre Dame St. East, Montreal. 37)

~ REPRESENTATIVES WANTED.

ROBABLY the most talked about maehine in Can-
ads is the Hainer Book-keeping Machine, It
combines In one machine the cash and credit

register, time recorder and account register. Repre-
sentatives wanted everywhere. Write for our proposi-
tion. Book-keeping Machines, Limited, 424 Spadinas
Avenue, Toronto. (1)

MISOELLANEOUS.

UTOMATIC COMPUTING SCALES — THE
A ANDERSON. Worth knowing about, especially
the improvements and price. Not in a combine.

W. F. HARRIS, General Agent, Windsor, Ont. (37)

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

NY mmno who has ever lost money in the mails has
had occasion to learn by painful experience that
the only proper way to remit money is by Domin-

ion Express Money Orders and Foreign Drafts. If
lost or delaved in the mails, s prompt refund isarrang-
ed or new Order issued without further charge.

OUBLE your floor spac=. An Otis-Fensom hand-
power elevator wil! double your floor space, en-
able you to use that upper floor either as stock

room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue **B.”” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. ()

GRY BUSINESS SYSTEMS are devised to suit
every department of every business, They are
Igbor and time savers. Produce results up to the

requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258'; Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-

roof Construction. Used in many of the largest
usiness prem!ses on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED—Using the
*‘Shou-perior” Autographic Register. Three
copies issued at one writing. 1st, Invoice ; 2nd,

Delivery Ticket; 3rd, Charge Sheet perforated for fil-

ing. No handling of carbons. High grade printing

and neat invoices. Make full enquiry. Autographic

Register Co., 191-193-195 Dorchester St|E., Mon}r:,ll.
t

+VERY Retail Merchant should write for a copy
of our linely illustrated catalogue of rebuilt
typewriters. It shows the best typewriter bargains
ever offered in Canada. Moreover, it contains facts
on retail advertising intensely interesting to retail
merchants. Itis free. The Monarch Typewriter Co.,
Limited, 98 King Street West, Toronto, also Montreal,
Hamilton, London, Qttawa.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada. (1)

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 25% to 75% of your printing bill.
Multigraph your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. ()

ONEY—Everybody wants the best, My 1910 crop
I of pure White Clover extracted now ready for
deliverv. Write for prices, CHAS. T. ROSS,

15 Liverpool St., Sherbrooke, Que. (43p)

F YOU have been afflicted with one of those foun-
tain pens that won’t write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable
Fountain Pen and you will be happy. Consult your
stationer. W.J. Gage & Co., Toronto, sole agents for
Canada.

AY’S FURNITURE CATALOGUE contains 160
pages of fine half-tone engravings of newest de-
signs in carpets, rugs, furniture, draperies, wall

papers and pottery, with cash prices. Write for a copy
—it’s free. John Kay Company, Ltd., 36 King St.
West, Toronto.

CCURATE COST KEEPING IS EASY il you
A have a Dey Cost Keeper. It automatically records
actual time spent on each operation down to the
4ecimal fraction of an hour. Several ooerations of
jobs can be recorded on one card. Forsmall lirms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can luwly you
with a machine suited to your requirements. rite for
catalog. International Time Recording Cempany of
Canada, Limited. Office and factory, 29 Alice Street,
Toronto.

USINESS MEN, professional men, merchants and
church workers, find innumerable uses for
Fulton Sign and Price Markers. The Fulton

Rubber Type Company of Elizabeth, N.J.. are makers

of Ink Pads, Daters and Business Outfits of high
uality. Sold by all stationers. A, R. MacDougall &
0., Toronto, Canadian Agents.

system of reinforced concrete work—as success-
gest buildings—

MODERN FIREPROOF CONSTRUCTION. Our
ul

y used in any of Canada’s lar
gives better results at lower cost. A strong state-
ment” you will say. Write us and let us prove our
claims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

UR NEW MODEL isthe handiest for the grocer,

0 operated instantly, never gets out of order. Send

for complete sample and best prices. The Ontario
Office Specialties Co., Toronto.

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society correspondence.
Paper and envelopes present & finished linen
surlace, most agreeable to the pen touch. Leading
stationers have it. Write for samples, The Cogp.
Clark Co., Ltd., Toronto. (!
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AVE 50X OF THE COST OF HANDLING
merchandise by install'ng a Beath System of
Overhead Carriers. Saves valuable floor space

because the trackage is on the ceiling. Systems for
all kinds of businesses, large or small. Write us for
illustrated cataiog. W. D, Beath & Son, 193 Ter-
suley Street, Toronto. (tn)

AMPLES FREE—Write us to-day for free samples
of our new two-color Counter Cheok Books—
white and yellow leaves. We make Check Books

endfold and sidefold, single and triplicate pads,
Lowest prices., Dominion Register Company, Ltd.,
100 Spadina Ave., Toronto. .

HE MONEY you are now losing through not hav-
ing a National Cash Register would pay its cost
in a short time. Write us for proof. The National

Cash Register Co., 285 Yonge St., Toronto.

HE " Kalams200” Loose Leal Binder is the only
binder that will hold just as many sheets as you
ncm-llyre1u|re and no more. The back is flex-

ible, writing surface flat, alignment perfeet. No ex-
posed metal parts or complicated mechanism., Write
for booklet. Warwick Bros. & Rutter, Ltd., Kink and
Spadina, Toronto. ({1))

HE METAL REQUIRED in s Modern Concrete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce-

ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
prices, Expanded Metal and Fireproofing Co., Ltd.,
Fraser Ave., Toronto. (th

ANTED—A splendid opportunity for dealers to
handle the best combination Duplicating, Ad-
dres=ing and Office Printing Machine on the

market. Exclusiveterritory. Send name and address,
iving occupation and references, to the Canadian
riterpress Company, Limited, 33 John St,, Hamil-

ton, Ont, (tn

WAREHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada, (tf)

HEN buying bookcases insist on havingthe best
on the market, ““Macey Sectional Bookcases.”
Carried in stock by all up-to-date furniture deal-

ers. Illustrated booklet sent free on request. Canada
Furniture Manufacturers, Ltd. General offices, Wood-
stock, Oat. (t1)

YOU can display your goods to better advantage
through the use of up-to-date fixtures. We are

specialists in the planning of stores and offices,
Our catalogue conta’'ns illustrations of many new
features and several handsomely equipped stores and
offices, Shall we send you our catalogueJ? Jones
Bros, & Co., Ltd., 30-32 Adelaide St. W., Tor(onlo.

tf)

PERIODICAL DEPT.

THE BUSY MAN’'S MAGAZINE Is the most popu-
lar periodical of its kind. Why? Because each

issue contains a strong list of original articles of
interest to every Canadian. It also reproduces the
most timely, instructive and Interestingarticles appear-
ing in the other magazines and periodicals of the
month. Thecream of the world's periodical press is
too valuable to overlook. BUSY MAN’S is on sale at
all news-stands, Better still, send $2 for one year’s
subscription. Mail it to-day. The Busy Man’s Magaz-
ine, Toronto.

TECHNICAL BOOKS.

ALES PLANS—This book is a collection of 838
successful plans that have been used by retall
merchants to get more business. These include

Special Sales, Getting Heliday Business, Co-operative
Advertising, Money-Making Ideas, Contests, etec.
Price $2.50, postpaid. MacLean Publishing Co.,
Technica. Book Dept., 143-149 University Ave.,
Toroatoe.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, $1 per year. Every manufacturer
using power should receive this publication regu-

larly, and nlso see that itis placed in the hands of his
engineer or superintendent. Every issue Is full of
practical articles, well calculated to suggest economies
{n the operation of a plant. Condensed advertisements
for * Machinery Wanted ” Inserted free for subscribers
to the GROCER. * Machinery for Sale” advertise-
ments one cent per word each insertion. Sample copy
onrequest, CANADIAN MACHINERY, 143-149
Ualversity Ave., Toreate.
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3 QUOTATIONS FOR PROPRIETARY ARTICLES

HANDLING Baking Powder ondensed Milk
1ath System of Diamond w. H. GILLARD & CO. Oxford, per Ib . 1 lolnlgloolbllllb MILK 00.
sle floor space a-ib. ina.ldu. OBBD 4uureninnnnes . o Wm. H. Dunn, Agent, Montreal & Toronto.
Oases. Doz.

g._Systems for Hb tiog, 3 ¢ ¢ Sasepepibeki
le Brand Condensed Milk.... 150

0 50
050
0 40
0 40

0 30
030

Write us for b. tine 4
Son, 193 Ter- IMPERIAL BAKING POWDER Chocolates and Cocoas Gold Beal Condensed Milk. 115

(tn Cases. , ; THE COWAN CO., LIMITED Challenge Condensed i 100

032
033
029
023
s 0
Packed in 30s and 50-1b. cese

Terms—Net 30 days prepaid.

s 030

triplicate pads, -
sompany, L., » MAGIC BAKING
Cases.  Bizes.

“

— 4-dozen 10c. .. S8 g Oocos— Peerless Brand Evaporated Cream
3-dozen.. - L > o 175 Perfection, 1-b. five cent size (4 dozen). 05 52222 s=
‘or free samples -dozen.. . Ol ans . . tins, per doz... . $4 50 Peerless Brand Evaporated Cream o
Cheok Books— '-_gﬂzlénn . o o Perfeotion, i-1b. s r:‘ndEvnpo o 53: 1z
) ozen.. o R o 108 y rated Cream 8
¢t Check Books i : . . _' pint size (4 dozen) °
o

Peerless Brand Euponud Cream
hotel size

Confeotions
THE COWAN 00., LTD,

hrough not hav- : L perid. - oy S Cream Bars, 60’
r’ul%hmy its cost 4 13 solubl bulk.No. - "m Oh te
. e National 4 180 i, perlb.... .... 018 !
o 3 % 32 London Pearl, per b . 0122 \ o
9 23 kHWN quotations or Ooco in bbls. BRA §"'° Bu((l);. 5_“, box “‘;i
1 500 egs, ele. ut Milk Chocolate, $-1
d:,:el:"'h:' “oly 1 950 Unsweetened Ohooola Per Ib. -~ box, | t
i 2 Dintn Bock: 4 & 4s, cakea12-1b. bxs 0 36
he 't;lfl il': flex- 1 Parl:ouon ebo;:olnw,%c:&u 2 d
serfeet. No ex- ; A uxes, per do:
hanism. Write Perfection Chocolate, 10c size, 3 md 4
, Ltd., King and Bpecial discount of 5 per cent. allowed on five dozen boxes, per dozen.........eeue- 0 R URD RIS IS WL O A eTED Large, cases 1 dozen...

(tn cases or more of “Magic Baking Powder.” Sweet Ohocolate— !  Jersey” bia evab ol Crey Tumblers, cases 2 dozen .136
®UYAL sAKIN® POWDER Queenl n“"n' i nnd ¥'s,13-1b. bf:‘: $ ,r,.»y)‘.u,..r:'4“.]1:.;::,;7."‘ s 23 5 25-1b. pails. . 015 b,

l'-n uon. oenlDeuon.. &'n, 13-1b. boxes * Reindeer” brand, per case (4 dozen) 5 00 Coupo! Bookl—Aﬂho:lo e
3"umu- ub mb boxes, per 1o.. For sale in Osnada by The Eby Blain Oo.

Toronto. O.O. & Pils. Montrea

1<)

odern Concrete

040

; 035
s enable us to I 1.2 1 ‘0 030
rete Reinforce- g P"mm' s, boxes, per 1b. 030 .‘L ug’:ﬁi!“ﬂ:ﬂl‘gm
ic Fire Shutters - . 1l. 1 lb. boxﬂ. per 1b. 0% s %x-nvl!lxlb
‘te stock, quick i st o 035 Under 100 books
r catalogue and e . R - 038 | 100 books and over.
ofing Co., Lid., "/ ' 51h 28 Ioings tor cake— 500 books to 1000 bopks

) | y Barrels—When. D!Bk ey Chocolate, 'hlu. pink, lemon, orange, | 4 For numbe, cover and each coupen,

almond, maple and cocoanut cream, in J s | . Rl oois J
b, nkn. OL in box, per donrln) 090 ; v

barrels one per ocent.

connt will ba allowed.
1 for dealers to i Confections— er 1b. Infants’ Food
Duplicating, Ad- Ay?;::?::]: CA‘\h}’[m:h“l”'D 180 Ml.“l:hm‘.“;_l'b“"" e 8% Ro' inson's patent barley,
S g W 0 RS Chocolate wafers, No. L 815, boies 0 30 e
me an C. ress, %0 e © Ohocolste wafers, No. 025 groats, §-1b. tins, $1.25; 1-
to the Canadian pberry.. 90 Red currant.... Nonpareil wafers, No. 1 030 ot s
sha St,, Hamil- 5 Black rulmnt“. : Nonpareil wafers, No. % 025 EBY, BLAIN CoO. :;lrx'.n_ ins, $2.
Crabapple....... 0 o
iy Flass o gﬂm;ﬁ’;ﬂ?ﬁ ;o";m‘ﬁg:'e;., box 1 % Rossted whole or ground. Packed In amp- Ylavoring Extraets.
- 180 Grape : Milk chooolate, 5¢ cakes, per box.... 135 proof e o SHIRRIFF'S
[EATING SYS 'Vlnmulade EPPSS. Club House., 80 32 Ambrosia...... 1o (all ﬂuon) a
pany L,m"ed' *> ?' st Tell = Agents, C. E. Colson & Son, Montreal. : o g ;:;T;u'-"’" ‘*‘ ~ e *
e Cl‘nldl (”i Dnu:w::e‘l,le:m‘ 1 (?::("'rﬁ: Povve B AN - 2 i {und 1-1b. tins, 14-1b. boxes, per . D 2 018
: 5 chess. ....... ‘ '
- Greengage plum, 1 }"Trll];:'[;plaA RS 1 - \mullcr quantities " -
\ h.v|n.|hg best G ¥ JOHN P. MOTT & Co.'s. Golden mo..,..‘ erescserecsscsncas
12l Bookcases.” . bmyrm l‘lrg]enelunff{ulk R. 8. McIndoe, "Z"'TTOf"""\} A{:hﬁr{}
ESNEetuss donl- por S8 EToverih " 1k aperih,  Loucks Outagm i e Iee s Lersse, Cal:  Gold Medal, | wd‘;lb i, whole
:f:;'f" .C“',“'%‘ Stxawhersy gary, Alta.; sundlrs Brokerage Co., Van- CRESCENT MFG. o
ices, o<; - Raapberry. o couver, B.C.; G. J. Estabrook, 8t. John, N.B. Gl % Mapleine
() Other varieties. . 009 20z. tgmlu ((Mtt:lx} at % ).
Mhtnuowodupmﬁscpe e d 0 4 oz. bottles (retail at
better advantage WEITE SWAN APIORS AND ORREALS L")s MO lnm’.::’l(:l,: Aﬂl‘lbl n:l.m?‘ 2“1.: lggi m::.{; }:::11:2
Thite Swi vder—1b. ti % g wH N A .
xtures. We are d,,‘,‘ hi‘,';ﬂ.:::nslz‘“:\l:;"/“; ';r‘l;d(t:n!? lél ‘llsm(;'n/ : (':2:‘0'.},0&;'.? CHOCOLAT White Swan Blogl Gal. bottles (retail at $20). .

oz. it : . Powder
i-1b. tins, 80c doz. dos ...... 0% : CANADIAN MILK PRODUCTS, LTD., TORONTO
- - — ; Trumilk, full cream, per case (¢ doz), 1b

yres and offices,

s of many new

pped stores and

|lo¢ue.l? Jones

. W., Toronto.
()

..
o
»

1-lb. decorated
tins, 233c. Ib

Mo-Js, §-1b.tins
30c. Ib.

BATGER'S WHOLE FRUITSTRAWBERRY JAM
I;-Jo.sl.bl'-lh-ﬂm Agents, Rose & Lafiamme, Montreal and

A o I

Toronto.
M $ib.tins 1-1b. glass jar, screw top, 4doz., perdoz. $2 20
g:..fb. T. UPTON & CO.

OOQ—GOOOCE

sEEsS¥REE

i o | Sweet Choocolate Coati 12Ca:nn:l»ound Fn;"& Jams— - S
s the most popu- s e : ek & 00.. LIMITER -0z. glass iars, 2 doz. in case, per doz.
lzinﬂf"“l‘l"] “”; i = rr:..\u'{:,”\‘u"??;‘é‘cum‘;:'}.i{n;nul ’.dn;l« —l-muuuh- jam, por 210008 2{.1329'.'31. 8 and szllll ar e
e griicion & 35¢. Ib.; Breakfast cocos, 1-5, 1 and51b rate, per Ib
reproduces the hO:r{,o;)T;—‘ d‘;:rzd% {g 1‘; :z: gdd: 8 ;g n:m 4lc. 1b.; German's sweet ¢ h(x colate, § and nl—l-lb. amber glass jars, 7‘,0%1 pai rs pails in crate, per lb...
igarticles appear- No. 1.11b.. 2doz 2 50 _In Tin Boxes— 1 1b. cakes, 61b. bxa., 26¢. 1b.; Oaracas sweet Slarsl 810 B 30-1b. wood pails, per 1b
eriodicals of the No. 2507, 6d0z 0 80 No.13,1-1b,2dz 3 (0 chocolate, } and  1b” cakes, 6-Ib. bxs., 32 Ib.; with § $10perdos " Gorpound Fruit Jellies—
riodical press is No. 2, 50z.,3doz 0 85 - No. 14,80z.,3dz 1 75  Auto sweel ~h5xolate 4 Ib. cakes, 3 and 6 {h 12-0z. glass jars, 2 doz. in case, per doz..
N'S is on sale at No.3,2)02.,4dz 045 No.15,4-0z.,4dz. 110 bus, 32c Ib.; Vanilla sweet chocolate, ?u& : rHoMas woop & 00,  21b. tins, 2 doz. in case, per
i2 for one year's No.10,13-0z',4dz 2 10 No. 16,2)Ibe.... 7 25 cakes G It tina, &1 Ib: Facon, oo v 1 wood pails, § pails in crate, perb..
usy Man’s Magaz- No.10,13-02.,3dz 2 20 No. 17, 5-1ba 14 00 cocos, § 1b. pkgs., 6 1b. bags, 32%. 133 og”?r‘,r 3 "011! Edge" lnllb. * 9038 ;
. e tablets, 100 bdls., tied 5s, per box e - 4 08, DEN. N.J.
F“R!ﬂw(.:::x::““‘\" sbove quuuuoms are f.0.b. Montreal. : 'Mt “‘ ln l lb. so:" (g:nf‘l:n!:odui—ol%o.of‘mn., ‘all
s ...oiiiianinee per dozen. $1.20. Chicken soup, $1.35 per
K8 6oz tins ... 075 Cocoanut ; (hndlnn Bouvenir dozen. Pork and Beans, with tomate
Y Bon. tis ......cchusvs CANADIAN COCOANUT CO., MONTREAL. - 1 Ib. fancy litho- sauce or Boston style—No. 2 cans, dos. 3140.
BBoR tins ., ciionnm . 150 Packages—5c., 10c., 20c. and 40c. packages, grapbed oasisters 0 3) Tomato Ketchup— Bottles (10c. size only)
kad in15 1b. nnd 30 1b. cases. Perlb Bo(&l- i
ollulldtn of 338 Oereals 026
n used by retall 0
These ’Includ. WHITE SWAN SPICES AND 0 Cheese.—Imperial
ess, Co-operative CEREALS, LTD. 0 Large size jars, doz.. 8 35
Contests, ete. White Swan Breakfast Food assorted. 0
Publishing Co., 2 doz. in case, per case ‘@ - . g 1
00. ae — W. CLARK'S

Uni o .00.
o S The King's Food, 2-doz. in lb. ; - s

Chateau Bl’u:l?l

MANUFACTUR- Imperial holder—

| 1

ery manufacturer h o .
publication regu- o g::k:]h“" » Bhred . siss,
the hands of his / White SBwan Self-rising
issue is full lo! e\ E&n.clsko Flour, per 16 H
uggest economlies . . . .

-'dvenlumenu JASt White swan W\m‘"lor- White Moss in § and 10 Ib. square tins, fle.
'§.:‘Z"-"'.'.’1'f.'1"’|’.'.f , ",’ﬂ'. .", ﬂ,..,. WNITE SWAX SPICES AND ONREALS LTD. 810 o.l..l.lllt
on. Sample copy & .'“ Bked srennseses

NERY, 143-149 3 Poas, poc dos. 81 B g
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fI!IIfNDS—NOT GIEOWLEI!S

MORSE BROS., Props.

RISING SUN Stove Polish in Cakes never comes
back to you with growls from the housekeeper. It
is always up to the same high standard main-
tained for forty years, and is always just right.
That’'s why we have the thousands upon thous-
W ands of grocers pushing it everywhere. Grecers
don’t wish to run the risk of losing a good cus-
tomer by passing out an inferior stove polish,
! which is wrong more often than it is right.
RISING SUN make= friends for you and for us
4 in every household where ycu put it.

Canton, Mass., U.S.A.

—

Yoq Must, Reahze

rticle which has a huge am unt
f consumer advertising behind i‘. to puli
it t .:'f‘ the stores, as has

The WOrld’
Eest Shoe Pohsh

Tl!\.x'_.l.

ad-p
. 1 - 3 -y § 1 Sia 1
sterling merit behind it.
ts and makes them g

s
es quickiy

fford to |

1€ \L\,

Tl\e F F. Dalley Co.

LIMITED

Hamilto1, Canada, and Buffalo, N.Y.

—

BRANDS

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unsweetened)
The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.
Lines that mean much in profit
and reputation to every grocer
who handles them.

‘J. MALCOLM & SON

8T. CEORCE,
ONT.

Summer Rubs!|

It is during this weather that
much polishing is done—door
knobs, letter box slits, brass on
boats, etc. Is your stock of

Royal Pelishes

‘ X sufficient to meet all require-

UQUID POLISH ments ?

L | If NOT, increase it to-day.
Shipments very prompt.

w ROYALPOLISHES COMPANY

MONTREAL

MOLASSINE DOG and PUPPY GAKES

are entirely different from all
others and are quick sellers.
If you are stocking Dog Foods,
write for particulars-and free
samples; I will interest you.

SOLE IMPORTER"
ANDREW WATSON

871 YOUVILLE SQUARE, MONTREAL

s
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YOU

BROOMS OF QUALITY

WE malie them! YOU should sell them!
OURS do

customers will
appreciate them!

and keep our factory going on FULL TIME

Walter Woods & Co. -

A postal will bring you information.

Hamilton and Winnipeg

TRY IT.

¥-1b.

BLACH JACHR

QUICK, CLEAN,

tins—3 doz. in case.

HANDY

SOLD BY
ALL
JOBBERS

Tel. Address: “Laminated,” London.

I. Oanadian Agents

A.B.C, Codes used 4th and 5th Editions.

TEA LEAD

Best Incorrodible

Buy ““PRIDE OF THE ISLAND" Brand

as extensively used for years past by most of the leading packers
of Teain Canada,

ISLAND LEAD MILLS LIMITED,

LIMEHOUSE,

LONDON, E., ENG.

ALFRED B. LAMBE & 80N, TORONTO
J. HUNTER WHITE,
CEQOIL T. GORDON, MONTREAL

ST. JOHN, N.B.

dozen in case

Tvul

30-1b. wood pails.....
Pure assorted jam, 1-1b. glass iars, two

OCEAN MILLS
Montreal
Chinese starch, 48
1-1b., per case $4.00
Ocean Baking P uw
der, 48 3-0z., £1.40
48 4-07., 81.80; 608,
orz., $4.50; 36 1-1b.-
2375, 48 1-1b. pkg.,
24, 10 1-1b. tins, $5;
loose 25 Ibs., $1.75;
Ocecan blancmange,
48 8-0z., 84, Ocean
borax, 48 8-0z,

Jolly Powders
IMPERIAL DESSERT JELLY

le it FLavors

CarTOoNSs EACH | Doz .

The GENUINE.

Less than 5 cases
Five cases or more

Prices— Ontario and Quebet 3

Assorted flavors—gross 10.75.

OI.P
Packed 100 bars to case.

WILSON'S FLY PADS
In boxes'of 50, 10c.;

pack-
$3 per_box; or '.hm

go‘;el for $2.80; 5 boxes
.76

WHITE SWAN BPICE 100 st lch ........... 073
AND CEREALS, LTD Dulc large cent sticks, 100 in box..... :
White Swan, 15

Lye (Concentrated)

flavors. 1 dos. in
handsomacounter
carton, per doz., 90c.

GILLETTS
PERFUMED LYE

Per case
1caseof 4 doz 5 0
3casesof 4doz 3 40
5 cases ormore 3 35

List price.
" Shirriff's " (all
flavors), per doz ....

Discounts on applica-
tion.

Marmwalade.
T. UPTON & 00
12-0z. glass jars, 2dozen
case, per doz. él 16-0
glau Jars, 2 doz. mcaae
per doz. $1.45; 5 and 7
Ib. tins and 7-1b. pails,
per lb. 7jc.; pint sealers
(24 oz.), 1 doz, in case,
per dozen $2.25.
SHinmFY BRAND

N. E. FAILBANK OO. BOAR'S HEAD
LARD COMPOUND.

" 10db.. 0 14}
F.0.B. Montreal.

NATIONAL LICORICE CO.

5-1b. boxes, wood or T, rlb ......
Fancy boxu Sorm
Ringed "

§

5‘:

i 2
@5

ST. CHARLES OON
DENSING 00
PRICES :

8t. Charles Oream.
family lilo.Dereuﬁs

Baby rize, per
OND oo s . 2.00
Ditto, hutel, 3.70
Silver Cow Milk4.55
Purity Milk....4.25
Luck.... 400

Mustard
COLMAN'S OR KEEN'S

.. perdoz. § 1 40
= 150
= 500
. per ;u 076
S 035
.. perdoz. 085
< 146

IMPERIAL PRE
Small, cases 4 dozen..
Medium, cases 2 doze

, cases 1.d

PARED MUSTARD
e g 45 doﬁen

ﬂ

PATERSON'S WORCESTER SAUCE

int bottles, 3 and 6 dozen cases, doz 0 90
mu.sdounmu.doz ...... 175
8Soda
OOW BRAND

!o.Lml)llb
| No.& “

ovas
Bemser,.ooiovcice

MAGIC BRAND

120 le

Cesecastrrtenestenne

Oase of 1-1b. contain-
ing 60

-1b. oom-
pkgs. per

box,
Ouo of
ul.nln ll

containing 30
nnd 60 §-1b.pkga. per
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WOOD’S

a HOLLANDER
COFFEE

Fragrant, Pungent,
Delicious !

The Cholcest of the
Choloe.

Imported and Roasted by

THOMAS WOOD CO., LIMITED
No. 428 St. Paul St.

Montreal

Soap and Wuhlng Powders

A. P. TIPPET & CO., AGENTS
\1.,;,.1.- soap, colors, per gross. . .... $£10 20
\h) pole soap, black, per gross . 1530

riole soap, per gross. .. .. ss anoin- DN
horlu.a SORD, per gross ¢ 12 00
Straw hat polish, per grou 18 20

box, price
$4.00

5 box, price
. 3.9

Freight pd.
on 5 bx. lot

=5
g3 #f
S BTY,
-
i;igi
el
Erg
zi*;i
2%%
;] év
332 =
E @
5i3fs
Starch
EDWARDSBURG STARCH Co.,, LIMITED
Laundry Starches Per Ib
No. 1 white or blue, 4-1b. carton... ¥ 064
No. 1 white or blue, 3-1b. carton... 0 LT
Canada laundry. . . 0054
Silver .u s, 6-1b. nlmu hd kmxts 0 07¢
Silver gloss, 6-1b. tin canisters...., 0 074
b!uudlnmvr gloss, 1-1b. pkg..... 007}
Kegs silver gloss, large crystal . | 4»5
Benson's satin, 1-lb. cartons . 007
No. 1 yhite, bbls. and kegs 005
Can: white gloss, 1-1b. pkge 006
Benson's enamel, per box 15%t3w
Culinary Starch
Benson & Co's Prv;mrv 1 Corn 007}
Canada Pure Corn PP,

Rice Starch—

Edwardsburg No. 1 white, 1-1b. car. 0 10
Edwardsburg No. 1 white or blue 0
BRANTFORD ~TARCH WORKR, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40 b 005}
Acme Gloss Starch—

1-1b. cartons, boxes of 401b..... 0 06
Finest Qulln.y White Lawndry—

3-1b. canisters, cases of 481b ... 0 6}

Barrels, 200 1b.................. 0 08

AR I WD ..ccccsosssscooncss 0 08

Lily White Gloss—
1-1b. fancy cartons, cases 30 1b. 0 07}

6-1b. toy trunks, 8 in cuse........ o8
6-1b. toy drums, with drumsticks
8 incase...... e 0073
Kegs, ex. crystals, 100 1b.... .. 0 06y
Brantfr Gloss—

% 1b. fancy boxes, cases 36 |b. €07}
an Electric Btar:

Bo:- of 40 fancy pkn perosss 3 00
Canned Haddies, ““Thistle” Brand
A. P. TIPPET & CO., AGENTS
Cases 4 doz. each, flats, per case . ..., $5 00
Cases & doz. each, ovals, percase...... 500

Stove Polish
Per gross

Rising Sun, No. 1 cakes, } & } grs. bxs. $3 50
Rising Sun, No. 3 cakes, gross boxes. 450
No. 5 Sun Paste, } gross boxes. ..
No. 10 Sun Paste, } gross boxes.

540
9w

JAMES DOME BLACK LEAD e
fa size, gross, $2.40. 2a size, gross, $2.5
Boot Polish
- PACEARD'S BOUT
AND SHOE
POLISTIES
Mon-Ami, $9 gross;
Black “'0," 89 gross;
Large Combination,
520 per gross; Pony
Combination, $10;
French Glycerine,
$Y9; Ladies’ Special,
$20; Pat.Lea. Cream
$20 per gross.
Syrup
EDWARDSHUR® sTARUH OO . LTD.
“Crewn” Brand Pertection Syrp.
Barrels, 700 lbe
Ralf t greels 350 Ihe,

]
Plain tins. with Inbel—
I'D; tine. = dcli in case

" " " -
% " "
(5. 10 and ll'lb ting have wire hnndnu.)
Teas
THE
"*BALADA"
TEA ©O.
(417 Whole ‘ale Retall
sivwn b+ 1's and §) ‘,5 %

Aresr Trbel, 1's sua § 0

Bine Tebel. Vs §'» lludh 0% o0&
Red Latel 1401 §u... B 0%
Gold Latel, %'s . 04 néo
Red-Gold ‘Label, %' 055 080

GEO. K. BRISTOL & CO.,
Hamilton, Ont.

EMPIRE
PAUKAGE

Boslabtk i cvorieiriernss. B 098

Label I'nand jw .... 033 r g

Hiv Lareld . v 035
Brown Label, I'nand §v ..... 038 04
Brown Label. §' oW
rn 050

e om0

LAPORTE, MARTIN & CIR, LYD.
Japan Teas—
Victoria, ht-c, 90 Ibs .
Prinoess Louise, hf o, 80 ib

BLUE RIBBON
TvA OO.,
MONTREAL

Whohuu Retall

0%

0325

0%

035

{ 0%

White Label, 18, 05
Jold Label 1 s & 080
080

100

P Label, §
Embosesd. rL-’.:.i"r »

j .
% -v- p
1% In—--\-

= iaee
Wholesale Retall
S0c 40c.

DB sarsr s e

Pink Label 1's and 'l

Gold Label 1's and 350. 50c.
Lavender Label 1's tnd i 42 60c.
Green Label 1's and §'s 60c. 75c.
Canisters
Gold Tins, 5's 75 50c. 2.50
Gold Tins, 3' !Sc l .05  50c. 1.50
Gold Tins. 1's 36c. each  50c. each
Gold Label, §'s 18c ea. 36 Ib 25¢ ea. 50 1b.
Red Tins, §'s 35ces. 701b. 50c es. 1 00 1b.
Red Tins, §'s 180 ea. 721b. %ic ea. l 00 1b.

MELAGAMA TEA

MINTO BROS,,
45 Front St. East

Wepack in60and
100 Ib. cases. All
delivered prices,

Wholesale Retail

030 100
055 08
04 060
040 060
038 080
08 035
030 040
02 030
024 030

Ceylon Tea, in
1 and §-1b. lead
packages — black
or mixed.

eooo.og
114444

uoldl‘hl.mdlnﬂa

For charges for inserting quotations in this dept. apply to Advt. Manager, The Canadian

88
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Pun Gold Jouy Powler:. 000000
lg: Balad Dressing Powder
ta on applioation.

90 cents
perdow

THOMAS WOOD
& Co., LTD.

Montreal and
Boston.

Woodsl’rlm

ound
whole-le &c

tail 60c.; Golden
Rod, 35¢. wr
Flourde-Un. .
and 40c. Packed

in §-Ib. tins. All grades—either black, greer
or mixed.

GILLETTS CREAM TAKTAH

Per Any
tlb paper pkgs.,4doz. incase........ g9
1b. paper pkgs., 4 doz. incase. .. ... . 1%
4 doz. }1b. k oy
paper
3doz. Lib. uwrgk:}_om ..... 872
Perd z
#-1b. cans with screw covers, 4 doz. "
11b. cans with '.}:}'.f-}'oéé'v'o‘r‘-‘.'s"dé'z' 't}i .8
......................... 3
"Perlb
5-1b. 8q. canisters, }do; incase..... 0‘:'10
10-1b. wooden boxes . 0927'%
l&_&-lb wooden pdh 027
...... . 028
360-1b. .0 25%

THE QUAKER OATS CO.

“ mmpe&pnceo Quaker oats, 36's (or 2-18's
uaker o.u 20's, (with premium
4 w Quaker Best Y. Cornmeal, s, 3.40
Puffed rice, 36's, 2.90; Puffed vhen 36's,2.90
Quaker Toasted Corn Flakes, 36's, (11 case
lots, 1 case free, delivered) 290 54 case lots,
4 case free, dehu-red) Bannero-u, “0's (with
premium) 4 10; Saxon oats, 20's, (with premi
um) 4.10; Petujuhn hmk!u!. food, 18's, 2.25
Apitezo hm uits, 24's, 3.50 ; Saxon wheat food
48, 3.25; Cracked wheat, Ml. 3.50; Homin
2's, 2.40; Puffed rice, brh 25 1be. uch nc1§

Tobacco.

IMPERIAL TOBACOO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.
Chewing— thk Watch, &
Rlack W 13s

2

u:i:taisié:z:a

G-roeer, at. our nu.nlt oﬂoo.
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is what you get :
when' you order

from
Verret, Stewart & Co.

“In Addition to tracing Direct
to our Advertising in The
Grocer--

—our representatives, working Ql the way from
Sydney to Victoria, have many times reported
the assistance it has been to them, because the
trade had already been acquainted: with our
lines.” ;

The above is taken from a letter writfen us
not lonig ago by a Toronto firm doing a national

business.

A manufacturer in: Wmdtor Ont., vn'im u
follows: . i

Thetﬁrecteﬁectofourmtm“mm

.Grocerueuﬂytrwud,nourbwnmum

gogercent.mailordcr vl e
“We have re&kpd mmw ;9:- :
id % ;_'\‘j

: coast,wbenwewmnmnhaﬂak



