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These are the mornings for, porridge. Put
“Robin Hood” on your counter
and in your window.
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THE LINE OF LEAST RESISTANCE
AND THE LINE OF MOST PROFIT

Some of the goods you carry are sold almost
automatically—without an argument. People
know about them and feel confident of their
quality. To handle these goods is to follow
the “line of least resistance.”

You follow the line of least resistance when
vou put in a stock of

OEdar

Housewives have been taught to appreciate
how indispensable O-Cedar Products are to effi-
cient housekeeping. They expect you to sell
them O-Cedar.
When you consider what a handsome profit
you can make on O-Cedar—at pre-war prices
—there is not a single reason left for not
stocking up on O-Cedar Polish and O-Cedar
Polish Mops, and displaying them where your
customers will see them constantly. O-Cedar

is the “Line of Least Resistance” and it is

Coi” o ™ e, also the “Line of Most Profit.”
g : e Order from your Jobber,

i i o

THE HANNEL CHEMICAL COMPANY, LIMITED

369 SORAUREN AVENUE, TORONTO

PEANUTS

Write for
BEST CHINESE SHELLED
OF ALL GRADES

JAPANESE “CHERRY”
‘BRAND UNSHELLED

DIRECT IMPORTERS
FROM
THE ORIENT

FUJITA & CO., LTD.

VANCOUVER, B.C.

Head Office: KOBE, JAPAN.
Branches: NATE, YOKOHAMA, SEATTLE, TIENTSIN and TSINTOW
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Much in demand
during the social season

DBordens
Relndeer Coffee

Relndeer Cocoa

HERE’S a year-round demand

for Borden’s, of course, but at

no time is the populanty of these

delicious, easily prepared products

more in evidence than during the

Winter months. Aside altogether

from their splendid deliciousness is

Ot 1046 N the all-important point of conveni-
,\imﬂﬁ? ] ence in which Borden Products

> P ANJ 7
\;“' t 5P excel.
RSN \

@\7\9"/.,\ If you have never yet given
% Borden’s full line a real “try-out,”
R get out an attractive display NOW

—for the social season. Get every

customer thoroughly acquainted
with the Borden advantages.

Look over your stock. If it’s low or
incomplete, write your Jobber.

Borden Milk Company
Limited
‘“ LEADERS OF QUALITY”

MONTREAL

Branch Office: No. 2 Arcade Building, Vancouver, B.C.
License No. 14-213

Sy ——

If any advertisement interesta you, tear it ont wow and place with letters to be answered.
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A LINE YOU NEED

You should be selling lots of this line Probably no other brand of mince

just now; other retailers are and are meat has such a popular demand;
finding it a mighty profitable investment,  certain it is that none can surpass it in
too. quality and wholesomeness.

We would suggest that you start selling it right away. The busy season is
right at hand and you will lose many sales if you don’t place your orders
now.

ORDER FROM YOUR JOBBER OR DIRECT

If any advertisement interests you, tear it out mow and place with letters to be answered.
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CLARK’S
SPAGHETTI

With

and

Tomat
—— Cheese

Sauce

MADE IN CANADA

W.CLARK, LIMITED, MONTREAL

Canada Food Board License No. 14-216
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The McCormick factory and trade-mark are internationally known—the McCormick million-dollar factory is a national
institution. It is the home of the famous JERSEY CREAM SODAS. The McCormick watchwords are PURITY and
CLEANLINESS.

All discriminating buyers look for the McCormick trade-mark—because it represents the highest achievement in
the biscuit world.

The McCORMICK MFG. CO., LIMITED, London, Canada.

B hes: MONTREAL OTTAWA HAMILTON KINGSTON
ranches. wiNNIPEG CALGARY ST. JOHN, N.B. PORT ARTHUR

Canada Food Board Licenses 11-003, 14-166

| Y&S
STICK LICORICE

in 10c Cartons

a Welcome.

Little Miss Vi has come to
\ Canada as the representative
) of Vi-Cocoa. She is known
in millions of homes in
the British Isles, and a
great desire for her beneficial

beverage is springing up all over the Dominion.
Give her a prominent place on your counter ; the
will attract many customers to your Store and take

a prominent place on the credit side of your balance ; : g : :

sh‘ect. Vi-Cocoa is a ready seller showing sub- Everything in Licorice for all

stantial margin for the retailers. Industries using

LICORICE

L Oa in any form.

has been known for years as the food beverage of Made in Canada by
the people—it is the super-cocoa, far more nourishing

and palatable than ordinary cocoa, and is made 3 - e
| under ideal hygienic conditious in the sweetest and Natlonal L'corlce Comp‘ny
| cleanest factory in the world. MONTREAL

i Write for trade terms and fparticulars lo the
Watford Mfg. Co.,Ld., Delcctaland, Watford, England. 08
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Story for Week Dated Nov. 22, 1918.

Making Eddy Match Boxes at the Rate
of 400 a Minute

AWAY back in 1854, when Ezra Butler Eddy
began match manufacturing at Hull, the making
of the boxes to hold his matches was a tedious
process carried on entirely by hand.

French-Canadian women were employed in mak-
ing match boxes in their homes. The boxes were
made of a thin shaving or veneer of wood, bent
into shape for cover and container, and held firm
with paste and paper. Women and children
worked at the making of them, earning very wel-
come wages for their work, and every morning a
procession of women would arrive at Ezra Eddy’s
little plant with big bed ticks crammed full of
new-made match boxes, an enormous-looking but
quite light burden on their backs.

To-day a great array of marvellous machines at
the Eddy Plant take care of the production of
match boxes, and do it with almost human dex-
terity. So perfectly are they designed for their
purpose that they hardly require watching at all,
though the ones turning out the smaller match
boxes work at the rate of four hundred boxes per
minute.

All the machines require are rolls of the tough resilient
paper prepared for them in the Eddy paper mills, and exactly
of the right color and thickness for the particular match
boxes required. The machine takes the paper rapidly off
the roll, folds it into the square tube shape for the cover
of a match box, prints it on both sides, cuts off the right
length securely fastened and ready for service, and delivers
through hoppers to the girls who box the matches.

Simultaneously in another type of machine the drawers or
container portion of the match boxes are being as rapidly
made from rolls of Eddy-manufactured paper, and these
are delivered through the proper hoppers as fast as an output
of seventy million matches per day demands. Very different
from the day of the hand-made match boxes delivered every
morning in a bed tick, but just another of the Eddy Com-
pany marvels of manufacturing development.

If any advertisement interests you, tear it out mow and place with

Eddy’s Silent 5 Matches

They are made from selected wood,
clear, straight-grained, which will not
break off in striking. The wood is clean
Canadian White Pine from the Eddy
Company’s own timber limits.

They are Sesqui tipped, non-poisonous,
safe in manufacture and in use, fully
conforming to every Government regu-

‘lation. ¢

They strike silently, and the heads do
not fly off dangerously.

They are dipped in a swiftly igniting
wax which insures a clear, strong flame
which does not burn down too fast.
They are rendered chemically self-
extinguishing by a special process
which makes the stick char down to a
fibre tough enough to hold the head
strongly, even after the match is out,
and yet which does not glow red so as
to cause risk of fire if dropped on the
ground or floor.

Methods of manufacture by which the
Special and Successful Selling Points of
other famous Eddy Products are pro-
duced will be described in forthcoming
articles in this series.

letters to be answered.
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AYLMER GATSUP

1918 PACK—NOW READY

A Pure Tomato Catsup

Glass Bottles—Three sizes, 8 o0z., 12 oz., 17 oz. All
2 doz. to case. Glass and stone jugs, 1 gal., 4 to crate.

Order your requirements now to insure prompt ship-
ment before the cold weather sets in. If you cannot
procure AYLMER CATSUP through your Jobber

Write, Phone or Wire

DOMINION CANNERS LIMITED

HAMILTON, CANADA
Canada Food Board License No. 14-12.

" COMPARE

the appearance of a container sealed with the Anchor Cap with
that of another sealed with the old-fashioned variety. Which
impresses you the more favorably? The neat appearance of the
Anchor Cap is not the only advantage. Their absolute airtight
seal prevents evaporation and contamination of the contents.

ANCHOR CAPS

spell economy and good profits. They insure against unnecessary
waste. Goods properly packed and sealed with Anchor Caps are
easily and always saleable at the full retail price. .

Always specify Anchor Caps when placing your order.

Anchor Cap & Closure Corporation

OF CANADA, LIMITED

FACTORY AND 850 Doversourt Road
GENERAL OFFICES TORONTO, ONTARIO

If any advertisement interests you, tear it out mow and place with letters to be answered.
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Griffin’s

Raisins
Never had a seed

Their quality and absolute cleanliness should
make their name a buy-word wherever
raisins are sold.

Ask your grocery salesman.

R — e — —
==

A Satistied Customer the Best Advertisement

We are pleased to inform you that we are simply delighted with your CANADIAN GROCER.

It is certainly most interesting, and your market reports are about as reliable as they can be. In faot,
we do not see how we could do without it now, and the best proof we can give you that we really appreoiate
your paper is in subsoribing to another one of your trade papers, HARDWARE AND METAL, whteh you will
please send along with CANADIAN GROCER.

P. PAUL & CO.,

Duncan Station, Que.

When Writing to Advertisers Kindly
| Mention this Paper.
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Sell Cane’s Washboards

— t h e wash-
boards that al-
ways give a
m a X i mum of
good service.

Basswood
frames free
from slivers
and splinters.

Show these
boards in a cor-
ner of the store.

WM. CANE & SON CO.
LIMITED

NEWMARKET, ONT.

T A0 000 0O

DWIGHT'S
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CANADIARN GROCER
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Cow Brand
Baking Soda

has given and is giving the Canadian
housewife that unlimited satisfac-
tion which brings her back to the

grocer for further supplies.

She is

a firm believer in Cow Brand superi-

ority.
Cheapest because Best!

Church & Dwight, Limited

MONTREAL
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THE DOMINION SALT C°unm)

SAR)NIA

November 22, 1918

Inthe Stable

The man in the stable wants brushes
that will hold the bristles, brushes
that will fetch out the dirt.

“KEYSTONE” BRUSHES

Are the ones you can conscientiously
recommend. Your customers will
come back for more of the same kind.
Every brush that is needed in the
stable will be found in our line.

Write for prices, etc.

Stevens-Hepner Co., Limited
Port Elgin, Ontario

---a salt that’s

easy to sell

—a salt that’s purified and
refined to the very last de-
gree—a salt with the clean,
sparkling purity so much
desired by every good house-
wife—a salt that ‘makes sat-
isfied cus-
tomers.

Be sure
stock

1s well dis-
played.

ON'I'

If any advertisement interests you, tear it out mow and place with letters to be answered.

|
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TIME is an all essential element. Napoleon was
defeated because his expected reinforcements were
behind TIME. Millions of dollars and thousands of

lives are lost every year because men do not properly
reckon with TIME.

At the present as never before in history, TIME
must be conserved to the utmost degree. Every

minute must yield its greatest possibilities.
They're beginning to drink Klim now your

customers. The) are dlscmenng that Klim’s

natural flavor is as pleasing in a beverage as i : SYSTEMS
it is in baked and cooked foods. for the storing and handling of
Our new, enlarged advertising campaign is oil, conserve more than half the
helping more people to realize this fact. It TIME, expended by less efficient
is enlarging the field of Klim’'s usefulness in § s methods. They also conserve:—
homes where it is already known, and introduc- AR |
ing it into many others. S I LABOR
Naturally, you will sell more Klim this sea- 1l CAPITAL
son—if you have it. Better consult your - L1l SPACE
wholesaler. ol © MACHINERY
3 LIVES
—-the flavor proves it. ' MATERIAL
§ : BOWSER SYSTEMS ARE leak-
Canadian Milk Products Ltd. proof, fiveproct, loasproof, dirt-
Toronto Montreal
Western Representatives :

proof, deterioration proof, evap-
W. H. Escott Co., Ltd., Fort William, Winnipeg, Edmon-

That genume flavor is mak-
ing sales for you

oration proof, rapid, economical
and highly efficient.
A System for every Require-

ton and chlna Kirkland & Rose, Vancouver 1 - ol it
Canada Food Board License No. 14-242

Y 1‘%

S F. BOWSER & CO., Inc.
TORONTO, CANADA
Representatives Everywhere

Push Ocean Blue with confidence,
and you will secure the confidence
of your customers.

OCEAN
BLUE

Ask your wholesaler to send
you a stock of these gloves

The men of your
town need them
They are strong,
serviceable and
comfortable and
always give the
wearer 100 per
cent. value and
satisfaction.
There's a TAP-
ATCO style and
weight for every
purpose. Show
an assortment
in your win-
dows.

The American Pad and

Textile Company
Chatham, Ontario.

If any advertisement interests you,

sells on merit, guality, value.
Order from your Wholesaler.
HARGREAVES BROS. & CO.

WESTERN AGENTS:—For Manito
Suindnu and Alberta.—W .L
. Mackenzie & Co.,
= \Mnmm. Re-

tear it out mow and place with letters to be answered.




CANADIAN GROCER November 22, 1918

SANLGITAERSS

n
|
\[ VO WWWWWWW
'mlgﬂ!m mm" e ] lmmlIllmnummllium'umI al I

"‘ il The service department of Canadian Grocer
h i il will gladly assist manufacturers at home and

! i i abroad in making arrangements with th
| i h | } firms in all parts of Canada whose announce-
Imlmlll"ulll""“m ||m|mu"|m| ments appear on this page.

WESTERN PROVINCES

i

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Officc: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re-
sponsible representation west of the Great Lakes. An efficient selling organization, and an old-
established connection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now.

“Always On The Jeb'*

The H L Perry Co., Ltd., 214-216 Princess St., Winnipeg

As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING

SIX HOUSES IN WESTERN CANADA

W. H. ESCOTT CO., LIMITED Winnipeg, Man. W. H. ESCOTT CO., LIMITED Calgary, Alta.
W. H. ESCOTT CO., LIMITED Saskatoon, Sask. W. H. ESCOTT CO., LIMITED, Fort William, Ont.
W. H. ESCOTT CO., LIMITED Regina, Sask. W. H. ESCOTT CO., LIMITED Edmonton, Alta.

WHOLESALE GROCERY BROKERS, MANUFACTURERS AGENTS,IMPORTERS
Consignments Solicited HEAD OFFICE: 181-183 Bannatyne Ave. East, WINNIPEG Write Us

We can market your product in the West

Our men are continually in touch with both the Wholesale
and Retail Trade—some of them do Retail work exclusively.
And in addition to this you will have the prestige of a well
established and widely known firm back of your product.

We are agents for Christie’s Biscuits
and Robertson’s Confectionery

Scott-Bathgate Company, Limited, Winnipeg

Who(mk Grocery Brokers and Manufacturers’ Agents
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WINNIPEG
GROCERY, DRUG AND

PUGSLIY DINGMAN CO., LIMITED
JOH :A LOR & CO., LIMIT

ETC.. E Winnipeg Warehousing Co.

Winnipeg

CONFECTIONERY

Prompt and Efficient
SPECIALTIES

SERVICE

Ship your consignments in our care.
We have adequate trade hcilitign to

G. B. Thompson & Co. C. H. GRANT CO. promptly. Goods. disteibuted Tn Win:

attention.
F. D. COCKBURN CO.
WINNIPEG

nipeg or re-shipped to points west.

Wholesale Commission Brokers and o Manufseturers’ “.'." s WAREHOUSlNG
SO e Auie DISTRIBUTING
;V‘: can ‘!‘u’nr;:'.: a fewdm;_n x!ood line;. 1206 McArthur Bldg., Winnipeg STORAGE
rage a ouses Aan ransfer Track. ’tb
149 Notre Dame Ave. E. - WINNIPEG bbb s s o o ey o

Established 1898, facturers first-class serviee.

D. J. MacLeod & Co- WATSON & TRUESDALE | trachage
e Gt rgnoi sy oong ARG .
ve &
MONTON, TA. Suhtdu"vnn lndn:lbcru. ";‘hoy :; the b:lul;:l. nn? ean .:et it ﬂlﬂﬂ-
Open to negotiate for new lines in Alberta. for you. Write us, and we will explain our system.
S L NISHE - N e 156 LOMBARD STREET - - WINNIPEG, MANITOBA bukion

Donald H. Bain Co.

Wholesale Grocery Commission Agents

- A sales force of lcompetent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.

An energetic, result-getting organization—with satisfied clients to
prove it.

Are all at your disposal if WE represent you.

Every branch a business in itself, directed by capable, experienced
managers.

All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG

Branches—REGINA, SASKATOON, ED“ONTON, CALGARY, VANCOUVER
Canada Food Board License No. 6—450
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The service department of Canadian Grocer
will gladly assist manufacturers at home and
abroad in making arrangements with the
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firms in all parts of C da whose
ments zppear on this page.
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W. G. PATRICK & CO.

Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St., W. Toronto

MACLURE & LANGLEY
Limited
Manufacturers’ Agents
Grocers, Confectioners and Drug
Specialists

12 Front Street East Toronto

W.G. A.LAMBE & CO.

TORONTO
Established 1885

SUGARS FRUITS

Apples

L.et us look after your
requireme nts. We
handle the Famous

GEORGIAN
BAY

BRAND APPLES

Fine, sound fruit that
will be appreciated by
every customer.

We invite correspondence.

LEMON BROS.

OWEN SOUND, ONTARIO
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To

Manufacturers’
Agents

Manufacturers are always
looking for aggressive
brokers to represent them.
Keep your name and terri-
tory covered to the front,
thus impressing them with
your aggressiveness. The
Manufacturers’ Agents’
directory is the right place
to have your card.

The rates are reasonable.
Fer one inch each week
for one year the cost is
only $1.60 per insertion.
For two inches for the
same time the cost is $3.20
an issue.

We shall be glad to fur-
nish you with other rates
upon application.

Canadian Grocer
143-153 University Ave.
TORONTO

W. F. ELLIOT

Importer & Manufacturers’ Agent
(Cor. Leith and Hardisty Sts.)

FORT WILLIAM, ONT.
Established 1909.

LOGGIE, SONS
& CO.

Merchandise Brokers and
Manufacturers’ Agents

Grocery, Drug and Confec-
tionery Specialties.

Foy Bldg., 32 Front Street W
TORONTO - ONTARIO

Baker’s Cocoa
and Chocolate

MAKE AND
KEEP GOOD
CUSTOMERS

They are most
reliable goods
sold with a posi-
tive guarantee of
purity and su-

perior quality; put up in con-
formity with the Pure Food
laws; are readily sold, giv-
ing a quick turnover of
stock.

MADE IN CANADA

WALTER BAKER & CO. Limited

Montreal, Can. Dorchester, Mass.

Established 1750
Canada Food Board License No, 11-690

** PEANUT
BUTTER

C. & J. JONES, WINNIPECG
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ROSE & LAFLAMME
LIMITED

Commission Merchants
Grocers’ Specialties
MONTREAL TORONTO

Canadian Food Control License Nos, 6-23%/7/8

H. D. MARSHALL

Wholesale Grocery Broker

OTTAWA MONTREAL HALIFAX

VA '|||
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JOHN E TURTON

Wholesale Grocery Broker
MONTREAL
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When answering
Advertisements please mention
Canadian Grocer

J. L. FREEMAN & CO.

Wholesale Grocery Brokers

8t. Nicholas Bld. -

If you have a business to dispose of, or
are in need of efficient help, try a Want
Ad. in Canadian Grocer, and let it assist
needs.

you in filling your Montreal

MARITIME PROVINCES

C. B. HART, Reg.

Montreal, P.Q.

Grocery and Chemical Brokers
Commission Agents

Schofield & Beer, St. John, N.B. G AETZ & CO.

Commission Merchants

A e e W O MANUFACTURERS' AGENTS AND
Ltd.. f Hnlifu. N.S.: Ww. C. Mlc-

don-ld? Regd., Montreal, P.Q.; F. W. GROCERY BROKERS

Berk & Co., London 'I'he 2

n Co., Ltd., Ha mihf On 47-49 Upper Water St., Halifax, N.S,

s

Just try
how :
. t pays
MacKay’s
i to push
will sell :
You can MARSH S
Strongly
recommend People to
this delicious whom quality
wholesome is s Lirst
Canadian- consideration
made Barley buy Marsh’s
Food. Grape Juice
v @ ’ by prefer-
MACKAY's
PEARL BAR- o
LB FLOUR IT'S THE REAL MACKAY Get our
is without any prices on
peer whatever, Unfermented
Gives snup\' Port Wine
and gravies a de l'ghtf 1 flavor. Just the right and B ac k
food for mf:mtn nd inv nhds. Cherry Wine
A strong cons r public t mpaign is help-
ing dealers t l\ ep thei sules of MacKay’s The Marsh Grape
"""" g - ! & M Juice Company
Recommen _d ed by. Dr. McGill, Ottawa, Domin- o NIAGARA FALLS - ONT.
ion Chemical Analyst. Fhe MasLasen lasserial
. . Cheese Co., Limited
John Mackay Co., Limited R et
|| BOWMANVILLE, ONT. NONE.& LATLAMME
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The service department of The Canadian
Grocer will gladly assist manufacturers at
bome and abroad in making arrangements
with the firms in all parts of Canada whose
announcements appear en this page.

BRITISH COLUMBIA

Dl ORY

Squirrel Bran

PEANU

{3
BUTTER

C. T. NELSON

GROCERY BROKER

106 Hibben-Bone Bldg., Victoria, B.C.
In touch ‘with all British Columbia wholesalers
and jobbers, and can place your line to best
advantage. Live men calling on retail trade.

Victoria

SAY YOU SAW IT
IN CANADIAN GROCER
WHEN WRITING TO
ADVERTISERS

Vancouver

The Robert Gillespie Co.

Importers and Exporters
323 Homer St.,

Live Salesmen covering Alberta and B.C,

Vancouver

LITTLE BROS. LTD., VANCOUVER, B.C.

Established 15 Years. Live Staff of Salesmen.

First-Class Storage and Warehouse Facilities.

We can place one or two good specialty lines on the B.C. market. If you want live representation, write us to-day.

Your Customers Will Like

ALBATROSS
BRAND

PILCHARD

It is a wholesome and delicious Sea Food
and with the prevailing big demand for
fish dealers will find Albatross Brand
Pile a quick-mover and a good
money-maker, too.

Clayoquot-Sound Canning Co., Ltd.
J. L. BECKWITH, Agent
VICTORIA - B.C.

EL ROI-TA

PERFECT
CIGAR

Please Mention this Paper when Writing to Advertisers
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b e “PRIMROSE”
gomes » big cal = PILCHARDS

cious line as
Chilliwack
Brand Julienne.

Evaporated pota- =2 { : Strictly Prime
toes, carrots, tur- iy, i

nips, onions, peas : ly R, Quallty

and beans are -

scientifically mix- ; : : st

ed to produce this A

delightful vege- v .

table soup. It can Ocean callgllt
also be used for 4

boiled vegetable
dinners.

: Packed Only By Hand
Remember — it

has the same " e e

flavor as fresh Rich in flavor and high
picked garden B in food value
vegetables. o e

Your jobber will

e Deﬁance Packing Co., Ltd.

Chilliwack Evaporating H“daof:= WVI’:'NCOUYdE';’R B.C.

& Packing Company Rentrew, B.C.

415 Dominion Bank Bldg., Vancouver Sales Agents : Balfour, Guthrie & Co.

Vancouver, B.C.

oo
Imperial Rice Millin
Commandeered " Co., Ltd. gt

SNOW CAP VANCOUVER, B.C.
BRAND
PILCHARDS

are more deli-
cious than

SOCKEYE
and are less
than half  the
price.

For Salads and
Sandwiches
They are More
of a Dainty
Then Tuna

Fish :

“Snow
Cap” Weareoffering thebest value

Packed in 1 Ib. Talls is Hand Packed

Car . 5 in Rice on the Canadian
The Nootka Packing Co., Ltd. market to-day.

NQOTKA, B.C.
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E. D. Smith’s

Raspberry Jam

Make your jam department the
corner-stone upon which to build
bigger prestige and bigger pro-
fits by regularly featuring the
““E.D.S.” quality lines. Then your
selling efforts will be backed by
the “E. D. S.” reputation with all
that 1t stands for—dependable
jams that sell easily and repeat
always. |

E. D. SMITH & SON

LIMITED

WINONA - ONTARIO

AGENTS: Newton A. Hill, Toronto; Eastern Representative: Wm. H.
Dunn, Limited, Montreal; Alberta Representative: Donald H. Bain
Co., Calgary, Alta., Edmonton, Alta.; Watson & Truesdale, Winnipeg.

License No. 14-112.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Let us quote you on your
requirements in Packing Cases

WE ARE MANUFACTURERS OF THE

4-0ne
Wirebound Boxes

Famous for Economy

Outside

Easily Assembled
VIEW SHOWING BOX IN KNOCK-DOWN

They are Light—means a
saving in freight.

They are Strong—means !
goods arriving in good
condition, thereby elimin-
ating claims.

They are Secure—means
contents cannot be pil-

fered in transit. VIEW SHOWING BOX READY FOR SHIPMENT

Try a sample order and let them prove how superior they
are to the other makes of packing cases.

CANADIAN WOOD PRODUCTS

LIMITED
TORONTO
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100%

VICTORY LOAN

MacLean Employees Early Winners of
The Honor Banner

The employees of The MacLean Publishing Co. subscribed well
over their quota in the big, successful Victory Loan campaign.
89% of the 192 employees in Toronto helped along the good work
by subscribing for $42,500 of the 1918 Victory Bonds, represent-
ing 16% of the annual pay-roll.

As each firm was entitled to an Honor Flag when 75% of the
employees took at least 10% of the pay-roll in bonds, it will be
seen the MacLean employees went well ahead of the objective set.
They were among the early ones to win an Honor Flag.

The MacLean Publishing Company, Limited

Winnipeg Toronto Montreal

Publishers of Canadian Grocer, Hardware and Metal, The Financial Post, MacLean's Magazine,
Farmers' Magazine, Dry Goods Review, Men's We.r Review, Printer and Publisher, Bookseller and
Stationer Canadian Machinery and Manufacturing News, The Power House, The Sanitary Engineer,
Canadian Foundryman, Marine Engineering of Canada.
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24 YEARS THE SAME

The same standard of quality has been maintained
for Red Rose Tea for 24 years. It is one line of
merchandise that has not been altered during the
war. It satisfies particular tea drinkers just as ful-
ly to-day as in years gone by. You can safely and

profitably make Red Rose Tea your LEADER.

Canada Food Board License No. 6-276

EDROSE

= 60 Od te e:

S

$1 FOR A MAN

Perhaps yyou want a good man for your office, or store, or warehouse, or for the “road?’ Would
you pay $1 to find a good man? Sure you would.

HAT are you doing about it? We suggest that you advertise in CANADIAN GROCER—oco0ndensed

advertisement, 2 cents a word. Make the advertisement brief as a telegram; but make it explicit.

Tell all the other man wants to know—except your identity in the first instance. Use a box
number to hide this.

Some man somewhere would like, prob-
ably, to tie up with you,—if your propo-
sition is geod. At the same time good
men are scarce—very scarce. So you'll
have to do some bidding.

This means—keep on repeating the in-
sertion of your advertisement—"until
forbid.”

It's reasonable to keep on. Hunting for a hard thing to find usually
requires a long search. All CANADIAN GROCER can do is to put your
advertisement in 5,300 places where men of the type you may want are
likely to be found. We can’t make men reply to advertisements—any more
than the postman can make people to whom he delivers letters reply to
them. We're pretty much like the postman.

But we go to 5,300 and more likely places—remember that. No other single newspaper in the world gets
into 5,000 Canadian grocery houses. So if you are in dead earnest about finding a man use CANADIAN
Grocer. Rates—two cents per word first insertion and one cent per word each subsequent insertion, with
five cents extra per insertion when replies are to be sent to Box No. in our care. Address:

CANADIAN GROCER WANT ADS.
153 UNIVERSITY AVENUE, TORONTO
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Have you one of these Cards?

If not, write us now and we’ll send you one. It will be a big help in increasing
your sales of Colman-Keen Products.

- Magor, Son & Co, Limited
191 St. Paul St., Montreal 30 Church St., Toronto

THE lNGERSOLL PACKING CO., LlMlTED
BEAVER BRAND

HAMS, BACON and LARD
Dealers in Cheese, Butter and Eggs

MANUFACTURERS OF

INGERSOLL CREAM CHEESE

Here is a list of our agents:

The Ingersoll Packing Co., Ltd., 38 Colborne Mason & Hickey, 287 Stanley Jas. Craig, Ontario Chambers No. 3, Kingston.

St., Toronto. 8t., Winnipeg. G. T. Armstrong & Son, Ltd., Sherbrooke, P.Q.
The Whyte Packing Co., Ltd., 33 William St., Mason & Hickey, Regina. R. F. Cream & Co., Quebec.

Montreal. Ma & Hickey, Saskat s 3 y
J. A. Wilson, Richmond St., London. on & Hicke pamton:  G. W. Nickelson Co. Prince Rupert.

~ Mason & Hickey, Edmonton.  J, I. Davis & Son, 538 Main St., St. John, N.B.
W.";-*'. KE‘I.I'I‘u;t.M c'i?n': sst;ml::m"l!:‘l';:r Bldg., Fort Mason & Hickey, Calgary. Gaetz & Co., P.O. Box 145, Halifax, N.S.
J. H. Trowbridge, 256 Albert St., Ottawa. Mason & Hickey, Vancouver. Armour & Go., Sydney, N.S.

William. Mason & Hickey, Brandon. J. V. O'Dea & Co., St. John's, Newfoundland.

The Ingersoll Packing Company, Limited

INGERSOLL, ONTARIO

1f any advertisement intercsts you, tear it out mow and place with letters to be answered.
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Good Years Ahead for Grocery Trade

Facts Point to Improbability of Non-Employment, and of Tobogganing Wages or Prices
—A Thousand Reasons for Prosperity, Not One for Pessimism—The Courage of
the Merchant the Real Determining Factor.

By J. L. RUTLEDGE

TORONTO, NOVEMBER 22, 1918

OW that the great shadow that has darkened

the world for more than four years has been

finally lifted, now that there is no longer the
need to prepare for war, there comes the urgent need
to face the conditons engendered by four vears of
epochal strife, and to find a sure foundation on which
business may be re-created on normal lines.

The great question that faces men to-day, the
question that is of the most profound interest, is the
question as to whether or not this sure foundation
may be reached without intervening years of de-
pression and business loss. These are questions that
are on every tongue. What of after war conditions?
When the war orders cease, what will happen?
What will become of the men now engaged in these
industries? What will the new conditions be? Will
there still be people with money enough to buy?
Will there be any goods that can be handled without
the possibility of disastrous declines?

There is a constant fear that peace will bring
in its wake a condition such as fell on the world
that August day four years ago, when the very foun-
dations of life seem to have been swept away. It is
feared that with no war needs to eall great industries
into being again and to restore the wavering courage
of the people, that darker times may be ahead than
were faced in those dark days.

OUR FEARS ARE GROUNDLESS
HERE is reason, however, to doubt these fears.
Before are the years of peace and the stability
thatcomesof peace. Four years agothe dreamof

world security fell shattered in a moment. It was
a catastrophe beyond all human imagining, an ordeal
whose end no one could foresee. It opened the door
to no one knew what. But peace—for four long
bloody years statesmen and soldiers and potentates
and business men have known that somehow, some-
day peace was coming., The men who were stunned
by the great calamity, who saw prosperity come on
the heels of that calamity have known that the day
was coming when they could thankfully lay aside
the task of making the nations strong for war, and
take up the great task of making them strong in
peace. There has been no uncertainty about this.
It has been known and faced for years, and the bus-
iness men are prepared.

This is a thought that may well be remembered
when some cheerless soul suggests the possibilities
that may arise, with the great munitions plants still,
and their workers idle. Why should these plants
be idle, when men who have developed these great in-
dustries have had four years to prepare for other
activities? Thomas Findley, president and general
manager of the Massey-Harris Co., that has been
actively engaged in munition manufacturing, in a
recent interview emphatically challenges the idea
that the cessation of war business will mean a
olutted labor market. “I think,” states Mr. Findley,
“that munition workers can be absorbed in existing
industries and in reconstruction work.” Referring
to his own company, Mr. Findley says: “We will be
able to employ one-third more men in the Brantford
and Toronto plants than we have had during the
war.”

Senator Frederick Nicholls, president and general
manager of the Canadian General Electric Co., states
that his company had been transferred from a war
to a peace footing some time ago, and the coming of
peace would have no effect on the company. So it
i= with many other activities. Why indeed should
the great steel plants lie idle, when for four years
there has hardly been a steel rail replaced on this
areat continent, when hundreds of miles of track
have actually been lifted to meet the erying needs of
the army, when all building projects for four years
past have had to lie in abeyance because of the lack of
structural steel?

In Toronto alone there are building projects on
foot, waiting only the opportunity to procure strue-
tural steel and wood and labor, that total up in the
neighborhood of a hundred millions. This is not an
i~olated case. All over this continent there is an im-
mense latent demand for building materials to carry
forward work that has lain dormant for four years.
There are a hundred other outlets for the products
of the great steel industries. This continent has in
the past years been on short rations of tin, because
the great steel companies were so busy making shells
that they could not roll steel plate for tin. What is
to prevent some of these mills rolling steel sheets?
Sheet irons are in famine days. One large To-
ronto jobber who was accustomed to carry as a nor-
mal stock for Black Steel Sheets between 1,000 and
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1.200 tons has less than 200 tons. Stocks are
perilously low and these stocks must be replaced.
Why then should men be idle?

DEPLETED STOCKS CALL FOR UNUSUAL
ACTIVITY
T is estimated that there are some 140,000 work-

I ers engaged in munition making in Canada.
There are 400,000 Canadian boys who will be
coming back some day. What of them. what is the
possibility of assimilating these men again into
profitable labor? Four vears ago, before the war
had darkened the world, these men were employed.
There was no excess of labor, there was no cry of
hard times, yet the country was then facing normal
conditions, while to-day it faces a condition where
warehouses are everywhere bare of necessary sup-
plies. The enormous building projects will need strue-
tural steel; it will need also wood, hardware, plumb-
ing supplies, everything that goes with the building
trade. Employment agencies everywhere are crying
for hundreds of men for the bush to supply the lum-
ber that is so urgently needed. There is a great ex-
cess demand for men, men to rehabilitate Canada’s
great railway systems, men to permit the develop-
ment of great commercial activities. The Bell Tele-
phone Company, for instance, has heen advertising
for months, urging the publie to curtail the demands
upon its service because of lack of materials, and the
still more serious lack of men to install equipment.
Already from everywhere is the ery for labor, the
cry for labor to man the great undertakings that are
in contemplation, the cry for labor to attend to the
more modest requirements to mend the eavetrough,
to paint the house, to stand behind the counter, to
Of course there must come some

drive the plough.
period of reorganization, but why under present con-
ditions there should be anv need for hard times it
i= hard to see.

WAGES WILL REMAIN HIGI

F course there is the wage question. Fabulous

stories have been told of wages being made by

munition workers. = These wages, sayv the
pessimists, are death to peace industries. But have
the munition workers really received such sums? In
a few instances ves. But in the average cases wages
probably did not average $30 a week. Good enough
pay too, leaving a margin of safety after the neces-
~ities are purchased. Is there any reason to expect
an immediate downward revision in wages? Samuel
Gompers, President of the American Federation
of Labor, a man whose stand during the war has
made him universally respected, stated recently that
American labor would not submit to reduction of
wages and 'oneer hours. Thomas Findley, of the
Massey-Harris Co., states that “the lowering of wages
must not precede the reduction in living costs in the
interests of evervone.” Tt is far from likely that
wages  will ever again reach pre-war standards
Wages cannot drop over night without the whole
cconomic structure toppling.  Against such a pos-
<ibility the Government has provided by fixing the
price of wheat and wool, thus ensuring high prices
for the rural population and high costs for the urban
population. Wages are dependent on the three fac-
tors: first of rent, and after that, what the laborer
must pay for food and clothing. Rent can scarcely
Lie materially less for some time to come. Food and
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clothing are such serious factors that there is grave
danger that there may not be sufficient of either to
supply the world. Considering all these phases of
the question, there seems little reason to believe that
wages will be materially lower for a long time to
come.

NO FEAR OF TOBAGGANING PRICES

HERE is another factor beside the problems
of slackened labor demands and decreased
wages—ithe possibility that is at the back of
the minds of many merchants that prices may de-
cline as spectacularly as they advanced and leave a
man with a burden of high priced goods on a glutted,
stagnant market. Again there are a thousand and
one reasons why such a condition is not to be feared.
J. R. Clynes, the British Food Controller, stated re-
cently, that the need for food in Britain would in-
crease rather than diminish till the spring at least.
Mr. IToover urges that improved food conditions can
hardly be expected for some time to come. President
Wilson has, with the acquiescence of the Allied coun-
tries, assured the Central Powers that their most ur-
gent needs for food will be supplied. Out of the
depleted world supplies a new demand for some 80.-
000,000 people must be met. The only condition
that could induce any material declines in prices is
the substantial accumulating of reserve supplies of
food Stocks at present are at so seriously low a
level, that the possibility of such a thing is very re-
mote. Tt will be many a long month before it is
possible to build up adequate reserves of food pro-
duets, and until this is done a slump in prices is
bevond the realms of possibility. In the staple food
lines government action or general conditions have
precluded the possibility of declines. In England
the price of wheat is guaranteed until a year after
the war. TIn Canada and the United States, the price
has been set for this year’s crop or roughly for about
a vear from the present time. Even at these prices
the demand will probably be so great from across
seas that there will be no reserve supplies on this
continent. Russia, that was the great hope in the
early vears of war, has now no wheat to offer, and her
people are starving.  Argentine has onlv a com-
paratively small crop. Australia has a surplus, but
Australia is more than twice as far away as this
continent, and the bulk of the European demand

must be borne by Canada and the United States

It is hardly probable, therefore, that a wheat sur-
plus will be available even at high prices.  Other
grains have felt the effect of these conditions. May
option on oats sold recently at Winnipeg at 88¢ a
bushel. a clear advance of 2¢ a bushel. This fact
i= sufficient evidence that there is little likelihood
of lowered prices in these or allied lines.

In sugar, the International Sugar Commission has
purchased the coming Cuban crop, estimated at 3.-
600,000 tons, at a.c. and f. price New York of 5.88,
nearlv a cent a pound higher than last vear. This i<
the bulk of the world’s marketable sugar. The
Louisiana crop and the United States beet sugar crop
are priced on the same basis.  On the other hand, the
changed conditions may release shipping to move the
Java crop, estimated at 1,700,000 tons, to: which
may be added probably half as much again as the
vet unsold portion of last vear’s crop. Tt was ex-
pected that some of this crop would come to Canada.
Tt is now rumored that the British Government has
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taken over the major part of the crop. Over against
this inecreased supply these facts must be set, that
Russia, who last year exported roughly half a million
tons of sugar, will export nothing this year; that
(iermany, instead of being an exporter, will be a
buyer of sugar; that the French sugar beet fields
have been practically destroyed by war and un-
favorable c¢limatic conditions; that in Italy the same
conditions prevail, and that these countries have al-
ready been cut to the danger point in sugar con-
sumption. There can, therefore, be no expectation
of marked declines in sugar for some time to come,
nor in any of the myriad of grocery lines in which
sugar plays an important part.

(‘'ONDITIONS ('ONTROL PRICE AS WELL AS

GOVERNMENTS

N tea, Furopean stocks have practically ceased to

I exist. They must be replaced before there can

be any material change in prices. It is ru-
mored that Britain will take over the entire Indian
and Ceylonese crop. Even the rumor is indicative
of the need for tea supplies, an indication that is
horne out by the fact that San Franecisco tea jobbers
have been shipping tea stocks to New York to have
them immediatelv available for export on the de-
claration of peace. The expectations are for higher
rather than lower prices. Brazil. the great coffee
country of the world, loaded up with stocks that
almost brought financial disaster in that country
a little over a yvear ago, is now holding for abnormal
prices, depending on Austria and Germany, the two
largest coffee consumers after the United States, to
assure them an eager market. Coffee prices in both
primary and secondary markets have set new records.

In speaking of the canned goods situation, The
Canner, Chicago, has this to say : “A ‘break’ in canned
foods values as a consequence of a sudden peace
seems a danger about as remote as any we can think
of. There are some excellent reasons why canned
foods prices ~should hold in the face of a quick-com-
ing peace.

But the best reasons of all are, first that demobili-
zation is a slow process, where between two and three
million men are involved, and, second. that practical-
v the entire supply of canned foods is in the hands
of the wholesale and retail grocers,

The Government will need all the focd that has
been delivered to it or that it has under contract
and conditions as to supply for civilian requirements
are such that there will be no occasion for distribu-
tors to sacrifice their stock.”

An argument that applies equally well o Can-
adian conditions.

Consider the other lines that figure largely in the
grocer’s trade. Spice stocks down to the nar-
rowest margins, and probably many months be-
fore they can be improved. Rice stocks fairly large,
but the future uncertain owing to the probability
that Japan’s crop may be diverted to meet Russia’s
need. Bean stocks abnormally light; dried fruits
almost off the market. The replacement of
these stocks is the first step toward lower prices, but
the replacement is not the matter of a day or a week.
Granting that’peace comes as a result of the arm-
istice, there will unquestionably be an army of oe-
cupation maintained in Europe to enforce the terms
of peace. This army will probably number millions
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and will have to be fed by this continent; that will
require shipping, as will the demobilization program.
It will be vears before the full shipping resources of
the world can return to their accustomed task of re-
stocking that world with the necessities and luxuries
of life.

One authority points out one element that can-
not be discounted nor yet can it be accurately gauged.

“While stocks in practically every line are ex-
iremely low, there remains a small speculative ele-
ment who are holding what stocks they can gather
at inflated prices.  When peace becomes certain, such
speculative elements will unload, giving lower prices,
as may be illustrated in the market for beef at the
present time. When such stocks are unloaded, the
world’s supply as a whole will be still lower, owing
to inability of productive forces to get into aetion.
and some people hold the view that prices will be-
come higher than ever.”

UNREASONED FEARS, THE ONLY REAL
DANGER
HE two elements that can maintain prosperity.
| are general employment at good wages, and a
stability of prices. With a country bare of
manpower for essential peace time industries, and
with the country’s larder down to the poverty limit,
these two conditions should be assured. There will
be changes without question, price changes too. with-
out doubt, as war insurance and similar charges are
withdrawn, but conditions as far as it is possible to
foretell them preclude the possibility of disastrous
declines.

The greatest danger in these times is a psycho-
logical one, that merchants may frighten themselves
into the belief that hard times are coming, that they
may listen to the croakings of the calamity-monger
and come to believe that he knows whereof he
speaks, that they may fail in the courage to con-
duct their business as they have always conducted it.
Therein lies the great danger, not that actual hard
thev are coming, but that timorous folks may think
they are, and by so thinking may make an actuality
of what was only a suspicion. This is no chimera,
it is a verv real danger. Will the consumer hesitate
to buy pending a possible decline in prices, or buy
only for his barest needs? He certainly will if the
retailer adopts the same policy and holds up his bus-
iness in arder to play things a little too safe. This
is certainly not a time for wildcat buying. Prices
must eventually decline, and stocks should be kept
within safe limits, but there is no evidence that
prices will decline immediately, or that there will be
any sharp decline, while there is abundant evidence
to the contrary. This is the time of all others for a
merchant to push his business forward aggressively.
There are a million reasons why Canada should be
facing vears of unprecedented prosperity, and not
a single sonnd reason for pessimism.

NO man can be so sure of himself as to think that
he will never need any assistance of any nature from
others.  Therefore, it always pays to lend a helping
hand to those who are down temporarily. It may
be considered a paradox that one never lowers him-
self when he stoops to raise another, but it is, never-
theless, the truth.
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Raisins to Come; Other Lines, Too?

Embargo Lifted on Export From U.S.—May Be Some for
Christmas Trade—Supplies None Too Heavy—Prunes,
Apricots, Peaches Uncertain—One Million Pounds

Prunes in One Meal.

last week indicated that the em-
e bargo placed on 'the export of
raisins from the United States had been
lifted by the Food Administration there.
Some of the trade indicate that this ex-
tends to all dried fruits, and the inter
pretation placed on this is that prunes,
peaches and apricots will also be allowed
to come forward. However, of the last
three mentioned items there are com-
paratively small supplies available, and
it is thought there will be few if any
of these reach Canada for some time to
come.

R EPORTS received by the trade late

Some Expect All Lines May Come

; Some dealers are optimistic in believ-
ing that in some way the coming of peace
will make a difference in the matter of
§up.p1ies, but so far there has been no
indication of this or anything on which
to'base any definite hope. Nevertheless,
this has been a year of surprises and
unexpected happenings, so that no one
can make any forecasts. In former years
it was possible to go by a precedent
of previous years, but during these war
times, and especially during the past
season, precedents have been of no value
whatever. It may be possible that in
aqother season comparisons can be made
with pre-war markets, for it is almost
safe to assume the restrictions will be
lifted by next year.

May Be Some Raisins for Christmas

~However, the situation in regard to
raisins is at least interesting. Every
effort to secure shipments in time for
the Christmas trade has been made,
licenses already having been renewed
and on their way to California. It is
further intimated that preference on the
shipment of cars to Canada may be made
by the Railroad Board in the United
States.  Should this turn out to be
the case, it is quite possible that thers
will be some raisins arrive here in time
for the Christmas trade.

Stocks None Too Heavy; Crop Light

Opinions vary as to the condition of
the stocks on hand. Some are strongly
of the opinion that there are sufficient
available, with the possible exception of
fancy seeded in 15 and 16 oz. packages,
while others again look for a‘ markea
scarcity to develop. Supplies will, at
best, be none too heavy, the crop dam-
age showing a serious loss. The latest
information available, as given in CAN-
ADIAN GROCER three or four weeks
ago, and subject to further revision is
as follows:

“Deliveries which it is now estimated
it will be possible to make are as fol-
lows: Layers and clusters including vine-
yard run, 25%; 3 Crown and 4 Crown
loose muscatels, 50¢; ; Sun Maid carton

seeded, 509 ; Fancy and extra fancy
carton seeded, 509¢; Fancy and extra
fancy bulk seeded, 509¢; Sultanas, none.

Full deliveries will it is thought be
possible on the balance of the crop, which
includes: Unbleached recleaned Thomp-
sons, cartons and bulk; Soda dipped
Thompsons; 1 Crown and 2 Crown loose
muscatels; Choice carton seeded (12 oz.
and 16 oz.); Baker’s Sun Maid seeded,
Malagas and Feherzagos seeded; Loose
Valencias.”

What of Prunes, Peaches, Apricots?

As far as raisins are concerned then,
the situation is not so hopeless as 1t
was. However, it cannot be overlooked,
that just because hostilities have come
to an end, that the fighting forces have
stopped eating. The United States Gov-
ernment to-day is feeding probably
around four million men. This means
that they will require an enormous
amount of foodstuffs during the next
year, and this is the reason the majority
of the trade here feel that with prunes,
which were a comparatively small crop,
and peaches and apricots, it is rather
unlikely whether supplies released will
reach any appreciable amount.

One Million Pounds Prunes in a Meal

It is perhaps fair to assume that a
ration for one meal for one soldier would
probably be % pound of prunes. If this
is the case, why in one meal the United
States army would clean up one million
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pounds of prunes. This is a factor which
many people fail to look at. Foodstuffs
are consumed in enormous quantities,
and there is no question of doubt but
that the requirements of the army wili
be taken care of, and the boys in uni-
form will Be kept as well fed as it is
possible to feed them. The Government
of the United States has taken over prob-
ably 60 to 70 million pounds of prunes;
this is undouktedly some considerable
quantity, but when one figures out that
it is possible to get rid of one million
pounds of these at one meal, why the
figure does not seem absurd in any way.

Canned Tomatoes Interesting Item

The opinion has been expressed that
canned tomatoes might be affected. The
Government of the United States has
taken over 45 per cent. of the pack
which was this year a much larger one
than last year. This was on the expecta-
tion of feeding 4,000,000 men and if de-
mobilization develops as quickly as some
seem to think it will, the quantity may
be cut down. However, it would seem
it must be many months before the re-
quirements of the army in foodstuffs
will be curtailed appreciably, and it
looks more as though the government
will protect producers and stand by their
contracts. This, of course, is something
the future only will determine.

What will happen to prices is uncer-
tain. As far as canned goods are con-
cerned, the markets in the States are
none too well provided with anything
excent tomatoes, and prices there gen-
erally are on a par or even higher than
those in effect here. Were these opened
then to Canadian buyers, the effect
would not be one to bring prices down,
in fact, the reverse action might develop.
However, no imimediate change either
way is looked for. :

No Likelihood of Improvement in Sugar

Situation
Action of United States in Modifying Restrictions Not Likely
to be Followed in Canada—No Reserve Stocks Available
Here, and Period of Light Production Will
Probably Continue Till February

HE recent increase in the allow-

I ance of sugar in the United States

for households and restaurants
from three to four pounds per person
monthly, and the removal of restrictions
on the use of sugar in the manufacture
of beverages, and the increase of 50 per
cent. in the allowance of many other in-
dustries, has led to the impression that
a similar increase might be expected in
Canada.

There is a certain ground for such a
supposition in the fact that the Canada
Food Board have in many other cases
followed the precedent set by the United
States. Unfortunately, however, in this
particular case conditions in the two
countries vary so materially that there
18 little likelihood of any relaxation with-
in the course of the next few months.

In the United States a substantial re-

serve was built up by a system of certi-
ficates which made it necessary for the
wholesaler to obtain a certificate author
izing him to purchase suzar before he
could obtain sugar from the refiners.
The issuance of these certificates, whe-
ther by accident or design, was exceed-
ingly slow, with the result that large
stocks of refined sugar accumulated in
refiners’ hands.

No Reserve Stocks in Canada

These conditions have not obtained in
this country as all allotments made to
Canadian refiners have been steadily dis-
tributed, so that there is no accumulation
either with the refiners, wholesalers, or
retailers, and the householder has been
able to buy only sufficient for their re-
quirements from week to week.

There is no present indication that
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supplies of raws for Canada will be in-
creased in the immediate future. This is
not a new situation, the coming months
being generally months of light produc-
tion owing to small receipts, and it is
only the fact that reserves are of such a
limited character that makes the present
situation of unusual interest.
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The movement of new crop sugars is
only beginning, and will not have reached
a normal volume till late in January or
early in February, and there is little like-
lihood that before that time there will be
any reserve stocks of sufficient propor-
tions to warrant the Canada Food Board
in lightening the present restrictions.

Sudden Removal of Substitute Rule Causes
Difficulties

Unexpected Action Following Immediately on Memorandum
Increasing Number of Substitutes Leaves Trade With Heavy
Stocks on Hand, For Which there is But a Limited Market.

OMING only a day or so after
' the notice that the list of sub-
stitutes had been enlarged the
announcement that the wheat flour sub-
stitute order had been cancelled, and that
from now on the miller, the wholesaler,
and the retailer were permitted to sell
standard wheat flour without requiring
the purchase of any substitutes, has
come as a decided surprise.

The removal of any such legislation
must of necessity eventually result in
more satisfactory conditions, but the sud-
den action on the part of the Canada
Food Board has had some serious re-
sults. Mills have installed machinery
to produce these substitutes, and whole-
salers and retailers have stocked heavily.
The various regulations on this subject
have required that the retailer lay in
substantial stocks of not one, but many
varieties or substitutes. These are in
many instances products that in the
normal course of business are scarcely
marketable. There arises therefore a
very serious problem for the merchant
to handle. He is in many instances
stocked heavily with these substitutes.
He cannot return them to the whole-
saler, nor the wholesaler to the mill, be-
cause there is a very evident feeling on
the part of these different agencies that
the market for these commodities has by
the Food Board's action returned to the

normal, while stocks are very materially
above the normal. Wholesaler and re-
tailer have therefore inflated stocks in
lines that are not readily marketable.

A Specific Case

A press report from Sault Ste. Marie
typifies conditions that prevail in many
centres.

“The latest order of the Canada Food

Board, received in this city last even-

ing, is likely to cause more food to be
wasted than would have been saved
in a year by the use of substitutes, ac-
cording to the statement of local grocers,
who have bought heavily of substitutes,
with the expectation that their custom-
ers would be required to use them in
making bread for some time yet. The
local agent of the Lake of the Woods
Milling Company has 800 bags of sub
stitutes on hand at the present time,
and, now that the Food Board has is-
sued instructions that it will not be nec-

“ essary for people to use substitutes any

more, it is expected that a large quantity
of the substitutes will go to waste be-
fore they can be sold. Local merchants
think the board should have issued a
warning before cancelling the substitute
order, so that such a large quantity of
substitutes would not have been manu-
factured and the trade loaded up with
them.”

World’s Tea Production Below Demands

War Conditions Have Resulted in Lower Production, While
the Depletion of ‘Reserves Pre-supposes an Unusual
Demand—How This Will Affect Prices

HERE is an ever-growing impres-
I sion that tea is one of the commo-
dities that is likely to advance as
a result of the cessation of hostilities.
Handlers are coming to realize that many
causes have combined to lower produc-
tion, whiﬁso;rplus stocks have been de-
pleted during® the years of“war to a
practically . negligible factor. Many
countries have been destitute of tea for
a long time, and it is expected that there
will be an immediate demand that will
exceed the ability of the tea countries to
meet.

As an illustration of how the trade

views these matters, a letter from one of
the largest tea importing houses in Great
Britain, with branches in most of the
producing countries, views conditions.
They write:

An Authoritative View

“As conditions become more normal
after the termination of the war, we
think it will be found that the world de-
mand for tea will be distinctly greater
than the production. With the exception
of some surplus in supplies in the North
American markets, and possibly China,
all the tea produced has been (fairly

rgadily absorbed, although, for a con-
siderable while Russia has been out of
thg market and neutral European coun-
tries have been left practically without
tea supplies, whilst, of course, enemy
countries have been unable' to secure tea
other than in minute quantities for some
years. Even if the present system of
control in this country continues for
some while after the war, we imagine
that the increased demand which will
have to be met will cause prices in the
East to reach a fairly high level. The
war, with its effect on labor and finance,
has tended to prevent the normal ex-
tensions in the acreage under tea and
also to reduce the manuring programmes
of estates. Both these causes should ad-
versely affect output during the next few
years. In some cases stocks will be in-
creased by the various measures which
it has been necessary to take to restrict
output somewhat in Java and, to a lesser
extent, in Ceylon and India, but any such
increases should be decidedly more than
offset by the adverse factors we have
previously mentioned.”

—_——— ——

SURPLUS OF SUBSTITUTE FLOURS
MAY BE EXPORTED TO EUROPE

There is a strong probability that sub-
stitute flours that have been produced
heavily during the last few months, and
have been piling up owing to the cancel-
iation of the order requiring their use
will be diverted to feed the starving na-
tions in Europe. It is understood that
some such arrangement has been made
by the Canada Food Board. If this is
true it will in some measure help the
situation, as retailers having large stocks
of substitutes will in all probability be
permitted to return them to the source
from which they were purchased. The
retailer who has only a comparatively
limited amount, however, will in all prob-
ability not be able to get his small stock
returned. Thus the retailer will in all
probability be the only one to suffer by
the startlingly sudden turn in the flour
substitute situation.

—_————

EMBARGO ON APPLE EXPORTS
RAISED

A general license has been issued to
permit the export of apples in quanti-
ties. Exporters, however, are required
to find their own space. It is probable
that after a time when stocks overseas
are replenished, the trade will be again
made subject to regulation, and ship-
pers be forced to get special licenses
for any apples they desire to,ship.'

—_—

RESTRICTION REMOVED

The War Trade Board has been noti-
fied by the Canadian War Mission,
Washington, that it is now unnecessary
Lo apply to the Trade Department of the
Briti\sh Embassy, Washington, in ali
cases where space can be secured by the
consigner and approval of shipment
given by the government at destination.
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Hand Brush Work vs. Air Brush Work

Good Work May Be Accomplished Without Use of the Air Brush—Hand Brush Work
That’s Original and a Saving in Time—Lettering Most Essential

HERE seems to be an idea, pre-

I valent among those who have new-

ly broken into show-card writing,
that to become a proficient card-writer
they must possess an air brush; and
that through its use is the only way to
make what they term a really attractive
and high class show-card. Now I want
to explode that theory right away.

However, first of all you must under-
stand that the air-brush is an excellent
tool for show card work and has been
the means of making thousands of
really attractive show-cards throughout
this continent. Also, it has been the
means of making thousands of very
poor show-cards, show-cards which are
an eyesore to any display on which they
are used.

In Toronto you can see air-brushed
cards in some Yonge street stores which
you can hardly read owing to the large
amount of highly colored inks sprayed
on them with the air-brush. There is
poor judgment both on the part of the
maker and on the part of the merchant
for showing them there. Cards like
these tend to repel rather than at-
tract customers. The whole trouble lies
in the inexperience in the proper hand-
ling of the air-brush.

It is felt that all amateurs should
learn how to letter properly, how to
make show-card designs and the proper
combination of colors before attempting
to make air-brush show-cards. Besides
it is an expensive tool and I believe just
as attractive cards can be made with
lettering brushes. In fact this has
been proven and is being proved to-day
by prominent card-writers both in and
out of the shop.

You will note reproductions of a few
hand brush work cards that are con-
sidered even superior to ‘any air-brush
work you may make. They are neat in
appearance and original in design and
it is safe to say that they were made

By ROBT. T. D. EDWARDS
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in half the time that it would take to
get the same efect with the air-brush.

Lettering Most Essential

The lettering on all show-cards is the
most important part. A card must be
lettered well to have a good appearance.

Freshly
(/Aj Nrcc ]
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Many card-writers try lettering with
color decorations such as air-brush, but
this is a mistake. Perfect the brush and
pen lettering first by all means, design,
layout and color combination will follow.

Simplicity in Design

that the
is not

One thing to remember is
card with the most work on it
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always the most attractive. Simple de-
signs, proper spacing and neat letter-
ing, combined with color harmony will
often make a superior card to one that
has three times the work on it. Avoid
too many curves and scrolls. Keep as
much as possible to the straight line
idea. Don’t try to get all the colors
you possess on one card. Two or pos-
sibly three colors including black is
plenty.

The “Canned Pumpkin” card is made
on a half sheet white but can be made
smaller if need be. The color scheme i3
just blaek and “pumpkin” yellow. The
vellow is the broken line around the
black centre panel and on the inside of
the black border.

In making this card draw the border
first in pencil, then draw the eight-sided
panel, also in pencil. Make sure that
this panel is in the centre of the card
and a little lower from the top than the
distance from each side. This helps
balance up the white space at the bottom.
The black part of the centre panel 1s
waterproof ink put on with a brush.
The reason for this being waterproof
ink instead of a card-writer’s black is on
account of working over top of it with
the white water color. Most show-card
colors, especially the black will work up
through the white and make it gray.
This is a striking card when executed

properly. Many other colors or tones
can be used in place of the yellow. This
card can be changed to suit any line of
canned goods. The white lettering on
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the black background should be put on
thick or it will show up gray. Use a
little smaller brush for this lettering
than would ordinarly be used for this
width letter.

The “Peanut Butter” card shows a
somewhat different idea in layouts. The
border and round spots at the top is all
of the same color, a medium gray.
Mark on minutely in pencil before ap-
plying the color. The border is three
inches from the top and bottom of the
card and two and three quarters from
the sides.  The circle at the top is five
and one-half inches in diameter and over-
laps on the border as shown. Flow the
gray color on evenly, making sure first
that the color is thoroughly mixed. Note
the deckle edge effect on the edge
of « this design. The gray should
be thoroughly dry before putting
the black lettering on it. When the
black letering is dry take a small brush
and put on the white high light as
shown on the upper and right hand
side of the letters.

This design can be used for any word-
ing desired. This card is half sheet in
size and of white cardboard.

The “Fall Fashion” card shows some-
thing different in show-card design.
There are only the two colors used on the
white card—black for the heavy border
design and a medium gray used for the
lettering over the black. Black water-
proof ink is used for the border. This
makes it possible to letter over the top
without it working up. Other colors
can be used instead of gray. Orange
would be a good color for this time of
vear and make an excellent color com-
bination with the black.

Many other designs after this nature
can be made to suit any other style of
lettering. Note how the letter “S”
works in well with the shape of the
background. The deckled edge effect
is shown on both sides of the black de-
sign. This is better than using a smooth
line edge
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The “Charming Frock” card shows a
very dainty design for ready-to-wear
displays. Many varieties of shades can
be used for the panel behind the letter-
ing. Pale gray, French gray, cream,
light brown are all good colors to use
behind the black lettering. Use the
same color for the border as is used for
the centre panel.

The ‘““Automobile Accessories” is a
striking design which should show up
splendidly in an exhibit of auto supplies.
The white letters on the black back-
ground stand out strong.

This is a simple design but very ef-
fective especially when worked up in
color.  While black is used with the
gray border for reproduction purposes
two tones of various can be used with
good effect. Black with a cream out-
line, black with an orange outline,
black and peagreen, dark or sepia brown
with a cream edge, dark blue edge, dark
green with a light green edge are only
a few of the many combinations that

can be worked up. A variety can be
made by changing the color of the letter-
ing. While the white stands out strong
any of the pale shades mentioned above
for use on the outline would be very
effective.

The “Cleaner” card is simple but
quite effective. Three colors and shades
can be used on this card. Use black for
the lettering, the dark band top and bot-
tom can be made a dark blue and the
light shading used as border and shade
for the word *“Cleaner” can be light
gray to blend with the blue. Many other
combinations of colors can be used such
as mentioned for use on the ‘“Auto Ac-
cessories” card. Be careful with the
iayout. The border is two and one-half
inches from. the top and bottom of the
card and two inches from the sides.

Note how the dark bands top and bot-
tom are drawn with the rough broken
edge effects and the same with the bor-
der design.

On all these cards you will notice a

tendency to show a lot of white back-
ground. This is one of the main points
for a beginner to watch. Make the
lettering ‘comparatively small so that
lots of the card is shown. This makes
the letters stand out better than if you
tried to cover the entire card’s surface
with them.
The Alphabet

We have published many alphabets
somewhat similar to this but not quite
the same. There are many letters
which are formed somewhat different.
For instance the first two “A’s” of both
the upper and lower case alphabet are
different for this style of lettering. And
so all the way through the two alphabets
you will find little features in many
letters that have not been shown pre-
viously. You will also see by comparing
the finished: cards with the alphabets
that we have not exactly adhered to it.

(Continued on page 45)
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EDITORIAL BRIEFS

YOU can buy Iron Crosses in.Germany, it is re-
ported, for one cent. But who wants to invest all
that money in an Iron Cross?

® * *
HURRAH for the pumpkin pie and lots of it!
Prices issued this week on canned pumpkin. show
a marked decline. Welcome the news, Mr. Grocer;
encourage its use, make friends of the boys and
girls, big and little, by suggesting pumpkin pie as
a dessert. One hundred per cent. delivery and
almost a 50 per cent. drop in the price. Oh, you pie!

* * *
WAS it unconscious humor that made the Canada
Food Board send out a notice that despite the re-
moval of the substitute regulation, merchants could
still sell substitute flours, or was it merely that they
did not see that substitute flours, as such, are as
dead as Pharaoh?

LEARN TO WORK

E ARE all learning to work. What a wonder-

ful thing it is, too.
some smattering knowledge of what real work was,
are learning really to work, and the few of us who
did not have the admirable habit are being pressed
into the service in one way or another.

A year or two ago, a two-line 6 point “want ad”
was sufficient to obtain workmen for profitable em-
plovinent in most communities, but times have
changed. Large spaces are being used; and in ad-
dition to the mention of high wages and attractive
surroundings, those engaged in war work add the
patriotic appeal without being able to obtain all the
good men they need.

Those of us who had .
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CANADA CAN GET AND FINANCE HER
BUSINESS

' a recent meeting in Brantford, Ont., Lloyd
A Harris, whose work on the Foreign Trade Com-
mission has been in no small way responsible for
the stream of orders pouring in for the Canadian
manufacturer, stated emphatically that export busi-
ness was to be had. That the great problem for the
Canadian manufacturer was not whether or no busi-
ness was available, but rather whether it could be
financed. “If you can finance the business you can
get it,” said Mr. Harris; “but you must be prepared
to finance it for some years to come.”

Canada’s response to the Victory Loan is an
ample indication that Canada can finance any busi-
ness that is presented. The overwhelming way in
which the Canadian public reached and passed the
great objective set is an outstanding demonstration
of this fact. There will be other loans to follow
in all probability, but Canada is able to take care
of them. And if Mr. Harris is right, and he has
been in a position to know, there should be no
hindrance to the onward march of Canada’s pros-
perity.

IS YOUR NAME BASCOM SMITH?

66 ASCOM SMITH liked his supper promptly

B at fifteen minutes past six, the fifteen minutes
being for thirty years his regular allotment to glance
over the day’s receipts of the Murratown ILeading

Grocery Store, lock the store after his two clerks
had gone, and then walk, at a deliberate gait, ihe

four blocks east from Main Street to his square, flat-
roofed, white house.”

Ida M. Evans writes the above as her spening
paragraph of her story in a recent issue of the
Saturday Evening Post.

The story is supposed to be fiction, but is it
fiction that this is the procedure of many of the
smaller business men? Just imagine, only fifteen
minutes to “glance over the day’s receipts,” lock up
the store and walk four blocks at a deliberate gait.
In other words, about ten minutes or less devoted to
one of the most important parts of the business day,
seeing what had been accomplished and planning
for the future. Only ten minutes spent in analyz-
ing the problems of ten hours. Only ten minutes
to check up receipts and expenses, to examine in-
voices and make sure that charge accounts were
correct. Only ten minutes to attend to the thousand
and one little things to which successful merchants
devote hours of patient endeavor each week. If this
picture of Bascom is correct even in any small details,
it contains a lesson that should make many retailers
get a whole lot closer to their business than they
have been getting.
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VICTORY ARCH

The handsome Victory Arch here
shown was built by the retail mer-
chants of St. Catherine St., Mont-
real, and was presented by them to
the Victory Loan Committee. It was
made of lath and plaster and was
very imposing in its snow-white coat
of dull finish. It was erected on
St. Catherine St. in front of Phillips
Square. At a formal function,
which was largely attended, it was
dedicated, and the suggestion made
at the time that a marble replica of
the arch be made to form a perman-
ent memorial of the success of the
Victory Loan campaign and also of
the Allies’ triumph in the great war
was well received and may be
adopted.

been finally settled, and the proportion
of the pack that was requisitioned has
been taken over in toto. It is not
known just what the price is, but the
United States Government has fixed the
following prices for the portion of their
pack taken over as follows: Puget
Sound Sockeye, flats, $13, talls, $12.60;
halves’ flats, $8. It is probable that the

[.ast Minute Wires From Ottawa

Embargo on Tin Lifted—No Likelihood of Change in Present
Sugar Situation—British Columbia Salmon Pack
Controversy Settled

By Canadian Grocer Special Representative at Ottawa.

on tin plate has been withdrawn

and sufficient supplies will be
available to meet present demands with
the promise of gradually increasing
supplies. This change will do away
with the necessity of various movements
intended to promote the curtailment of
the consumption of tin.

OT’I‘AWA, Nov. 20.—The embargo

No Change In Sugar

There is no likelihood of any imme-
diate increase in sugar rations. Two
Montreal refiners, according to the Can-
ada Food Board, have been closed for
some time owing to the shortage of
raws, and there is no likelihood of any
immediate change in the situation that
would warrant any increase in the ra-
tions permitted.

B. C. Canning Question Settled

The trouble that has arisen between
the British Cclumbia packers and the
British Food Ministry over prices to be
paid for the part of the salmon pack
that was requisitioned for their use has

SUBSTITUTE FLOUR ORDER
WITHDRAWN

There are now no restrictions re-
maining regarding the sale of sub-
stitute flours with wheat flour.
Flour will still be milled according
to the war grade, but the merchant
is freed from the need of requiring
his customers to purchase one
pound of substitute with every four
pounds of wheat flour.

British Columbia price will be some-
where around these figures.

Licensing Probably to Continue

While it is not known that the Gov-
ernment is considering the matter espe-
cially, it is not unlikely that the licens-
ing system will be continued. The Can-
ada Food Board contends that the re-
tailers’ licensing system has resulted in
much good. It has, they claim, elimin-
ated speculation in such products as po-
tatoes and apples for example. They
claim that nothing could have been done
to stimulate the fish business without
the present system of licensing. - They
suggest that for some time to come in-
ternational trade will be conducted as
between countries rather than between
individuals.
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Enquiry Department

W HEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any
assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out and mail to us
if you want to konw where to buy a certain product, agents for any particular line, manufacturers of a special article, ete.

BOOKS AND MATERIAL

CARDS

FOR SHOW

Where is it possible to obtain books deal-
ing with show card and ticket writing, and
also where can I obtain pens, brushes and
inks for the same? Frederick C. Gardiner,
Portage la Prairie, Man.

Answer
Cards,” $1.00, and “Modern Show Cards,
Lettering and Design,” $1.00, are obtainable
from the Technical Book Dept., MacLean
Publishing Co. A series of articles dealing
with this ‘subject appears in CANADIAN
GROCER. Materials may be obtained from
The Art Metropole, Toronto; A, Ramsay &
Son, Montreal; Reliance Ink Co., Winnipeg;
F. Weber & Co., Philadelphia, Pa.

QUESTION REGARDING LICENSES

(1) Can a wholesale grocer sell to a saw
mill boarding house? (2) Can the members
of the retail to themselves with a
retail license? (3) Can a saw mill board-
ing house get a retail license as they have
only been in business for a few months?
And what is the penalty for such offence?
Please answer through columns of the
CANADIAN GROCER.- M. G. McLean,
Quaticum, B.C.

firm

Answer—No. 1-No. No. 2 Not legally,
but it is a situation that it would be diffi-
cult to prohibit. No. 3—-They could secure
license at the discretion of the Canada
Food Board. Penalty, cancellation of
license.

PLANS FOR HOUSE BUILDING

I intend building a residence within a
short time and wish to get some information
as to plans, ete. Will you kindly advise
or recommend some building magazine or
book on building, preferably Canadian, that
would be of value along this line? I am
looking for plans, suggestions, etc., and no
doubt you can give me information as to
where one can get started along the right

path.- M. T. J. McKee, Richmond, Que.

Answer— There is a book entitled, “Build-
ing a Home,” which describes everything

Two books, “How to Make Show ;

from selecting the site to interior decora-
tion; its cost is $1.50 and it can be pro-
cured from the Technical Book Department
of the MacLean Publishing Co., University
Ave., Toronto. There are also two maga-
7'nsg that daal more or less directly with
this question. They are “Construction,”
published by the H. Gagnier Co., Toronto,
price $3.00 a year, and “The Canadian
Builder and Carpenter,” Commercial Press,
Toronto, price $1.00.

SELLING APPLES IN TOWN

Can a grocer take a carload of apples
into town and sell them off the car to con-
sumers without a license? Subscriber,

Cochrane, Ont.

Answer The grocer in question will have
a grocer's license, and we can see no reason
why that license would not be sufficient to
cover such dealing. There may be a tax
imposed by the civie authorities on such
trade to be considered.

ELECTRIC COFFEE MILL

Wonld vou kindly advise me where I can
purchase an electric coffee mill? - Leavitt &
Chadsey, Ayer’'s CIliff, Que.

Answer
Toronto;
onto; W.
Ont.;

Computing Scale Co. of Canada,
Hotoil Manufacturing Co., Tor-
A. Freeman & Co., Hamilton,
Woodruff & Edwards, Elgin, Il

WHERE TO GET JUTE BAGS

where we can buy a
lot of second-hand jute bags for handling
cargo of potatoes.- Industrial Co-operative
Society, Ltd., Sydney, N.S.

Answer ~E. Pullan, Maud St., Toronto;

J. N. Walker & Co., Montreal; Toronto Mill
Stock & Metal Co.

Please advise us

PROMINENT NEWSPAPERS ABROAD

Would you be kind enough to give me
the names of the principal papers in Paris,
France; London, England, and some places

in Scotland and Ireland? The class of read-
ers [ wish to reach are the exporters and

manufacturers. - , Chapleau, Ont.

The following are the most representa-
tive papers: Paris - New York Herald,
Matin, Daily Mail, Temps, Presse, Journal
des Debats, Echo de Paris, Petit Journal,
daily. London--Times, Daily Mail, Daily
Chronicle, Westminster Gazette, Post, Tele-
graph, News, News and Leader, Standard,
Globe. Liverpool- Evening Express, Daily
Courier, Post and Mercury. Leeds -Mercury.
Manchester — Daily Mail, Sketch, Evening
News, Guardian. Newcastle-on-Tyne - Daily
Chronicle, Daily Journal. Sheffield - Daily
Telegraph, Evening Telegraph and Star.
Scotland—Edinburgh Evening Despatch,
Evening News, Scotsman; Glasgow--Record
and Mail; Times, Eveéning Citizen, News,
Herald; Aberdeen - Daily Free Press, Jour-
nal, Evening Express, Evening Gazette;
Dundee - Evening Post and Telegraph. Ire-
land  Dublin -Irish Times, Irish Daily Inde-
pendent, Daily Express; Cork —Constitution,
Daily Free Press, Examiner; Belfast Even-
ing Telegraph News Letter, Northern Whig;
Waterford Evening News.

BARLEY, SPLIT PEAS, GRITS

Will you please give us names and ad-
of any Ontario millers manufac-
turing buckwheat grits, split peas, and pearl
barley ? —-Consolidated Purchasing Co., Win-
nipeg.

dresses

Answer  For pearl barley would refer you
to Western Canada Flour Mills Co., Winni-
peg: White Swan Spices & Cereals, To-
ronto; Canadian Cereal & Flour Milling Co.,
Toronto; Morrow & Co., Toronto. For
split peas would refer you to Duncaz, Has-
ton & Co., Owen Sound, Ont.; Canadian
Cereal & Flour Milling Co., Toronto; Mor-
row & Co., Toronto. For buckwheat grits
would refer you to Morrow & Co., Toronto.

ADVERTISING

Advertising is the education of the
public as to who you are, whére you
are, and what you have to offer in the
way of skill, talent or commodity. The
only man who should not advertise 1s
he who has nothing to offer the world
in the way of commodity or service.

CANADIAN GROCER,
143-1563 University Avenue,
Toronto.

For Subscribers

INFORMATION WANTED
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Maritime

Hazen J. Burton, of H. J. Burton &
Co., St. Andrews, N.B., died at the resi-
dence of his mother, Mrs. Thomas Bur-
ton, recently of an attack of influenza
complicated by pleuro-pneumonia. He
was born in St. Andrews on April 1,
1886, and was educated in the public
schools of the town. He joined his father
in the grocery business, to which he
finally succeeded. Mr. Burton's wife
pre-deceased him by less than a month,
and the anxiety and sorrow of this be-
reavement undoubtedly made him less
able to fight the malady that caused his
death.

Quebec

J. A. Beaudoin, Chaudiere Curve, has
sold his assets.

R. Dennis & Co., grocers,
have dissolved partnership.

J. Perron, general store, St. Adelphi
de Champlain, has sold his assets.

J. U. Dalbec, of Cote & Dalbec. whole-
sale apple handlers, Montreal, is deada.

J. Masse & Fils, general store, Roxton
Falls, has sold to Wilfred Despart.

H. D. Marshall, of Ottawa, visited his
Montreal office last week.

Mrs. Joseph Goora, grocer, has been
registered under the name Epicerie de
Choix.

J. S. Myers of the Peerless Cereal
Mills, Ltd., Woodstock, visited Montreal
last week.

S. Grandmaison, connected with H.
D. Marshall at Ottawa, was in Montrea!l
this week.

Neipha Beauchamp of N. & N. Beau-
champ, general merchants, St. Rose de
Lima, is dead.

Mrs. Ernest Bastein, Montreal, has
registered in a grocery business under
the firm name E. Bastien & Co.

S. T. Nishimura, of the Meiji Trading
Co., and with headquarters at Shid-
zuoka, Japan, was in Montreal this week
and met some of his old business
friends.

Freeman & Sheely, wholesale grocery;
brokers, Montreal, have dissolved part-
nership. Joseph Lloyd Freeman of that
firm has registered as a wholesale
grocery broker under the firm name, J.
I.. Freeman & Co.

Montreal,

Ontario

Albert Dakins, general
Foole, is dead.

Levi G. Wildfang, ge_n)ral storekeeper,
Moorefield, is dead.

Don Cameron, butcher, Carleton Place,
has sold his assets.

John Jury, of Jury & Amy, generai
merchants, Elmira, is dead.

Thomas Percy, grocer, Smiths Falls,
has been succeeded by R. H. Percy.

R. C. Pattie, general store, Riceville,
has been succeeded by Metcalfe & Scott.

storekeeper,

Corporal J. V. Good, M.M., was killed
in action on his 31st birthday. Cpl. Good
is the son of Mrs. Mary Good, 165 Pop-
lar avenue, Saskatoon. Cpl. Good en
listed with the 65th Battalion in 1915
and has served as a battalion runner
since. He was wounded on August 25th
of last year, but was able to return to the
trenches in December of that year. Was
slightly wounded about 3 weeks avo.
Cpl. Good won the Military Medal when

he was recommended for carrying mes-

sages on the Somme and Vimy Ridge
under shell fire, and on the attack at
the outskirts of Lens. Previous to en-
listing Cpl. Good was employed in C. T.
Woodside’s grocery, Saskatoon. He was
born in Brussels, Ont., and lived in Sas-
katoon 10 years.

Walter Pilkington, grocer and baker,
Hamilton, has sold to Horace Clark.

C. F. McArthur, Ltd. have discontinued
their store at Kenmore, and now do
business at Russell only.

The Baden Creamery Co. has been in
corporated with a capitalization of $40,-
000. The head office will be in Kitchener.

James Swinn has purchased a grocery
store in Sandwich, and has moved to that
city. Up to a short time ago Mr. Swinn
was employed in the C. W. Henderson
Co.'s store, Kingsville, having charge of
the grocery department.

A company to be known as the Bloom-
field Milling Co-operative Co., Ltd., has
been incorporated in the Province of
Ontario, with a capital of $20,000, to do
a «eneral milling business. The head
office will be at Bloomfield.

Thos. Jordan, who conducts a grocery
business in the West, is spending some-
time in Durham. where his wife who
was east on a visit had contracted in-
fluenza. Mr. Jordan formerly conducted
a restaurant and erocery in Durham in
partnership with Jos. Burnett, under the
firm name of Jordan & Burnett. He later
was engaged in business at Holstein.

Lester Arnold Taggart, a prominent
Smiths Falls merchant, died after an ill-
ness of ten days, of pneumonia. The
late Mr Taggart was a son of the late
E. D. Tageart, Smiths Falls, and was
born in Westport forty years ago. When
the late John Anderson died, he boughl

out his grocery business and has for
the past five years conducted this busi-
ness on Main street.

Roy Taylor, Walkerville, has sold out
to Hicks & Craig.

James Keith, for upward of forty
yvears secretary of the Lindsay Central
Fair and a leading grain merchant in
Lindsay for years, passed away this
morning.

Roy Murray and W. F. Carey, who
went overseas with the 28th Battalion
and have returned home after a lengthy
service at the front, have purchased thc
business formerly known as Murrays, at
Weyburn, Sask., and will conduct it un-
der the firm name of “Veteran.” Al
present Mr. Carey is ill in hospital at
Fort William, Ont., but he is expected
to reach the city shortly and in the
meanwhile the business is being looked
after by Mr. Murray, assisted by J. S.
Hamilton.

Western

W. J. Gillander,
is dead.

R. Jourdin, butcher, Aylesbury, Sask,,
has sold out.

Shpaink Bros., Regina,
sold out.

E. Vargo, butcher, Sangudo, Alta., has
sold out.

Jacob Moses, Winnipeg, has been suc
ceeded by Harry Green.

H. Basil of J. Basil & Son, butchers,
Winnipeg, is dead.

Rockfort Bros., general store, Walker-
ville, Alta., has sold out. ¢

H. C. Leggo, general store, Bethune
and Keddlestone, Sask., has sold out.

J. W. Miller, general store, Brook-
dale, Man., has sold to Chas. Leader.

A. Berggrin, general store, Meninsino,
Man., has sold to H. E. Carlson.

Parker & Robinson, butchers, Wetaski-
win, Alta., have dissolved partnership.

S. J. Staples & Son, Carman, Man,, has
been succeeded by J. D. McGowan.

R. W. Dally, general store, Fallis,
Alta., has been succeeded by W. Hayes.

John Giles, general store, High Bluffs,
Man., has been succeeded by L. D.
Phinney.

G. W. Scorah & Son. general store,
Kisbey, Sask., are discontinuing busi-
ness.

W. G. Murphy, of W. G. Murphy &
Co., general merchants, Carberry, Man.,
is dead.

Jno. Kinasevitch has opened a grocery
and confectionery business in Innisfree.
Alta.

J. D. Munro, general store, Tugaske,
Sask., has been sold to Stewart &
Wright.

Chas. J. Emm, general store, Lewvan,
Sask., has been succeeded by Epstein &
Rohinovitch.

butcher, Edmonton,

Sask., have
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SOLICITOR OF MANITOBA BOARD
OF R.M.A. DIES

R. B. Kilbourne, LL.B., solicitor for
Manitoba Provincial Board of Retail
Merchants’ Association of Canada, Inc.,
died on Tuesday morning, Nov. 12th, at
St. Boniface Hospital. Mr. Kilbourne
was sick for two weeks with influenza.
He has been a resident of Winnipeg for
eight years, where he was a student in
the office of Aikins, Loftus & Aikins.
He has practised Law for himself at
1,102 McArthur Building for about four
vears. Prior to coming to Winnipeg he
taught school at Ninga, Hartney, Bois-
sevain and Deloraine. Mr. Kilbourne
leaves a mother, three brothers and a sis-
ter. The mother and brothers live at

Lambeth, Ont., and his sister at Komoka,
Ont.

HEAD OF COCOA FIRM DIES
Francis James Fry, for many years
chairman of the house of J. S. Fry &

Sons, Limited, of Bristol, England,

passed away on November 15th in his
eighty-fourth year. For nearly seventy
vears the late Mr. Fry has been promin-
ently associated with the above house,

and he has had no small part in its de-
velopment. He was a man with a world
vision and the ability to make that
vision an actuality. His death will be a
very real loss to the firm, with which
he has been for so long associated, and
to the commercial interests of the na-
tion.

TRAVELLER SUCCUMBS TO FLU

Chas. Mountjoy, who represented the
H. J. Heinz Company, died early this
week at Winnipeg. He is well known
among the trade, and the news of his
untimely death will come as a shock to
his many friends.

Prior to going on the road he was
in newspaper work, having been a re-
porter on the London “Advertiser.” His
home is in London, Ont.

TORONTO GROCERS MEET

A meeting of the grocers’ section of
the Toronto branch of the Retail Mer-
chants’ Association was held in the As-
sociation rooms on Monday evening with
the president of the section, R. Dowson,
in the chair. Mr. Brayley presented a
report on the progress of the campaign
to get signatures for an early closing
petition, and a very spirited discussion
arose. It was finally announced that the
majority of the work had been accom-
plished, and that within the course of a
couple of weeks the petition would prob-
ably be ready to present to the city
council.

There was some discussion of the City
Health Officer’s order requiring the co-
vering of cakes and pastry and other
food products, over which there was
some difference of opinion. There was
also a spirited discussion on the question
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of substitutes, and how the grocer had
suffered from the many changes in the
regulation.

“TED” TINCKNELL PASSES AWAY

It was a shock to everyone who knew
him to hear that Frederick (Ted) Tinck-
nell, Paris, Ont., had passed away. He
was at work in the store Saturday
though suffering distressingly from the
prevalent influenza. Sunday at an early
hour he developed serious symptoms and
his heart collapsed under the strain Mon-
day at dawn. “Ted” was the youngest
son of the late John Tincknell, was born
in Paris and on leaving school engaged

The Late Frederick Tincknell

as a grocery clerk with Henry Rehder
