.............

CIRCULATES EVERYWHERE IN CANADA

Alse in Great lt"ihin, United 8tates, West Indies, S8outh Africa and Australia.

THE G
A Weekly Newspaper Devoted to the Grocery, Fruit, Provision,
f : Canned Goods and Foodstuffs Trades of Canada.

Office of Publication 10 Front Street East, Toronto.
="
VOL. XXlI. MONTREAL, TORONTO, WINNIPEG, APRIL b, 1807. NO. 14.

There will be a lot of Spring
Laundry work shortly.

KEEN’S OXFORD BLUE
- A
is an important factor in this work. The
Best Blue will be asked for. It is Keen’s
k> Oxford that fills the housekeeper’s heart
with satisfaction.
ye

Frank Magor & Co., 403 St. Paul Street, Montreal,

Agents for the Dominion

An article so perfectly pure and healthy and one
in which every consumer finds delight is

‘“Crown’’ Brand Table Syrup

An important feature for the grocer is the manner in which
_ it is packed for all grades of purchasers, —in tins from 2Ib. to
- 20lb., for family use. All jobbers sell it.

EDWARDSBURG STARCH CO., Limited

ESTABLISHED 1858

63 Front 8t, East Works, 164 §t. James Street
TORONTO, Ont. OCARDINAL, Ont. MONTREAL, P.Q.
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fHE CANADIAN QROCEH

oubt
ess

‘“ Earn More”’
s« Earn More”
" Ea_rn More”

and
‘* Earn More”
b Eam_ More”’

Earn
More

Earn more money by buying goods of standard
value — Doubt less when choosing. Think more of quality than
price.  How about those dusty, dirty, fly-specked packages up

there on the shelf? What did it, quality or price ?

and Earn More.”

Sell Goods of Known
Quality

QRADE MARK

“Shell”
Castile

contains 67 per
cent. pure oil,
over 10 per cent.
more than ordin-
ary brands.

k!

“Doubt Less

“Shell”
Castile

contains 67 per
cent. pure oil,
over 10 per cent.
more than ordin-
ary brands.

ALWAYS THE

sest ~ SHELL BRAND"
(LA'COQUILLE)

Cox’s Gelatine

Best and goes farthest—always produces sure

results. Oldest and most trustworthy. Quality always the
same—always highest quality. In powdered and shredded form.

Codou’s Macaroni

Made only from real Taganrog Russian Wheat

—no other wheat produces quality so superb. Full weight—

unvarying quality. Every package tastefully packed and labelled.

ALL BEST DEALERS SELL THESE

ARTHUR P. TIPPET & CO., Agents

ALWAYS
BEST
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THE CANAD/AN @QROCER

Manufacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list. of reput-
able agents. The service department of Tﬁe Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOES, W. I. REGINA. TORONTO,
JONES & SWAN -
GENERAL COMMISSION MERCHANTS AND G. C. W ARREN SWIFT!S
SHIPPERS OF WEST INDIA PRODUCE. REGINA
€ ADOS. ”
S A e W Doy 450, Direct Importer of Pure Geylon “ SILVER LEAF
Watkins' Scott's and Private Codes. green and vlack teas of all grades,
REPRESENTED BY—John Farr, 140 Pearl 8t., New and coffees. Will act as manufac- L A R
York ; L. G. Crosli{‘.):h John, N.B. ; Mitchell & White- turers’ agent in other lines of D
head, Quebec ; & Laflamme, Montreal; Geo. merchandise. ;
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac. 1
— 20-lb. Pails
60-lb. Tubs
. HONEYMAN, HAULTAIN
V-G oL - e Anderson, Powis & Co
STORAGE AND TRANSFER
Commission Merchants and Manufacturers’ Agents and Wholesale ' . g
Manufacturers Agents Commission Merchants Toronto Agents
Correspondence and Consignments REGINA, SASK. :
Solicited from Eastern Manufac-
turers and Producers. TORONTC. C.E. KYLE 8. HOOPER
CALGARY, . ALTA. KYLE & HOOPER
Wholesale Grocery Brokers and
HALIFAX, N.5. - W. G.A. LAMBE & CO. Manufacturers’ Agents
W Toronto 27 FrontSt. E.,, Toronto
i . GORHAM & CO. Highest refere c issi licited
JERURALER S Grocery Brokers and Agents.
HALIFAX, N.8. Established 1885.
Manufacturers’ Agents and Commission Brokers. H
WAREHOUSEMEN W. G. Patrick & Co.
D ti d Foreign A i licited.
omestic an ighoe;?s;:f Agencics ao ted Manufacturers’ Agents
MacLAREN IMPERIAL CHEESE CO ond
HATIILTON. P 4 ,_imi'“d Importers
A.R. McFarlane Wm. Field - IEPRNTRNENY - - 29 Melinda St., Toronto
MC FA R LA N E & Fl E L D Agents for Groce::;cesr;;eg:‘l)tli:ln and Wholesale
HAMILTON, ONT. VANCOUVER.
Wholesale Grocery Brokers and VORDUTR, Dut. . DEFROIT, Mich. "
Commission Merchants.
TEAS, COFFEES, DRIED FRUITS, ETC,
Highest references. Prompt attention, C' E' JARVIS & CO'
MONTREAL. McGAW & RUSSELL Ma'w';‘aclt“"ﬁ""oA ents
A. J. HUGHES Manufacturers’ Agents and Importers esae Baly
e e £ Room 302, St. James Chambers, cor. Church and Flack Block, Vancouver
e Agent Adelalde Streets, TORONTO.
1483 Notre Dame Street, MONTREAL Highest Refer Correspondence Solicited :
Open for few more foreign and domestic agencies. Phone Main 2647 g WINNIPEQ.

Correspondence Bolicited. Highest References.

DO YOU wish to extend your business to this
GREAT WEST COUNTRY

WE CA;llulundlc our account to our

TUAL ADVANTAGE.
Correspondence over 12 years
J. T. ADAMSON & CO. TOMATOES st s Dl oty
Customs Brokers AND Wholesale lvgnmmumu

Winnipee, MaNITOBA

and Warehousemen

CORN

27 St. Sacrament Street, Montreal LOW PRICES

G. B. THOMPSON

Wholesale Br::or l::dt Commission
erchan
W. H. MILLMAN & SONS 159 Portage Avenue East, - WINNIPEG, MAN.
Brokers Cable address, * CAPSTAN.”
TEL. MAIN 778, BOND 88. TORONTO Storage facilities. Correspendence soliclted

(Costinued on pqu 4.)




THE CANADIAN GROGER

Just a Few Seasonable Lines—=eb, v wace
GIFFORD'S RIPE OLIVES o o s

These sell well with high-class trade—There’s money in them—

FARD DATES—<'> & @> brands

We are. quoting special figures on both brands—Now’s the time to buy.

SALAD DRESSINGS A Snap in

e ]
We have afull stock of all well-known brands. JAMS
DURKEE'S—ROYAL CAMPBELLS
—GOLD MEDAL— All flavors—fine quality

5-lb. tins, 7 and 30-1b.wood pails
Write for prices

“EBY, BLAIN CO.,..... ~~"ToronTo

All sizes—Get our quotations

& Important Items

to bhe remembered in connection with the grocery business.

1. The quality of your goods.
2. The price you pay for them.
3. The profit.they show you.

In Blue Ribbon Teas you have all these 3 It@M$S combined.

The quality is undoubtedly the best.
The 608t low, considering their excellence.
The profit good, besides being continuous.

THE BLUE RIBBON TEA I}I!.,T 12 Front Street East, TORONTO
8

R R A AR A R O S Ay 32 i
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Manufacturers’ Agents—Continued.

"H. W. MITCHELL
WINNIPEG, MAN.

W.A. TAYLOR

BROKER and WAREHOUSEMAN
243 Main -Street
WINNIPEG, MAN.

HIGHEST REFERENCES

Correspondence is solicited from firms wishin

a rerr ative in Winnipeg. Travellers c

regularly on the Wholesale and Retail Trade in
estern Canada.

Highest references and financial responsibility.

e

ASHLEY & LIGHTCAP

Manufacturers’ Agents and Wholesale Commission Brokers
Track Warehouse.

Storage. Central Location. Low Insurance. Quick facilities for handling Goods

Open for Foreign and Domestic Agencies.
Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897
S A i
SCOTT, BATHGATE CO. Siotn, .50
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firms wishing representation in this market or wishing their goods sold on com.
mission to the jobbing trade. Best references.

SHALLCROSS, MACAULAY & CO.
VICTORIA and VANCOUVER, B.C.

GENERAL AGENTS

Agents for— ‘SUNBEAM’’ STOVES—COAL OIL
“ “ “DAN" INCANDESCENT LAMPS—COAL OIL

Fibre Papers of Quallty are “Scateh Fibre” and “Invictus Fire,

““Made in Canada” from specially selected pulp. Let us send you samples.

CanabA Parer Co.
LIMITED

Toronto Windsor Mills, Que.

Montreal

+.ESTABLISHED 1849...

BRADSTREET'S

Capital and Surplus, $1,800,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY zathers information that reflects the financial condition and
the concrolll g cireumstan.es of every seeser of mercantile credit. Its business may be defined as of the
merchants, by the merchants. for the merchants. In procuring, verifying and promulgating information no
effort ix spared. and 10 reasonable expense considered 100 great, that the rerulis may justify its claims ss sn
authority on all matters affectirg comm: reial affairs and mercanti'e credit., 1ts ofbces and connections have
heen steadily extended, and it furuishes information councerning mercantile persons throughout the
civilized world.

Subscriptions are based on the service furnished, and are available or Iy by reputab’e v holesale, jobbing
and manufacturing concerns, and by respousible and worthy finsncial fdneiary snd busin s (orporations.
Specific terms may be obtained | y atldressing the Company at any cf its offices. Correspondence Invited,

—OFFICES IN CANADA—

HAMILTON, ONT.
UEKF, QUE. ET.JOHN. \ B,
ANCOUVER,BT. WINNIPEG, MAN.

THOS. 0. IRVING, Gean. Man. Western Caunada. Tcronto.

CALGARY, ALTA.
HALIFAX, N.8,
OTTAWA, ONT.

LONDON, ONT, MONTREAL, QUE.

TORONTO, ONT.

STUART WATSON & CO.

Wholesale Commission Brokers and
Manufacturers’ Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

EsTaBLISHED 1887,

JOSEPH CARMAN

Wholesale Grocery Broker and Commission
er nt

Union Bank Block, Rooms 722 and 723
Winnipeg, Man.
Correspondence Solicited. Highest References.

'T. E. CHAREST
MANUFACTURERS' AGENT
11 ST. GABRIEL ST., QUEBEC

Extensive connections with retail and wholesale
grocery trade of this city.

Highest references.

More Profit and Better Satisfaction

for your customers than any other
starch,

Write for prices and sample package

CHINESE STARCH

OCEAN MILLS, MONTREAL

* by a series of Strong Advertisements in

Full information on' request.

4




THE GANADIAN GROOGER

uuuuu AYLMER JAMS
AND JELLIES

Have you seen our 16o0z.
< guaranteed absolutely
pure Marmalade and Fruit
Preserves, all varieties,
‘Aylmer Brand? These
are positively the best and
most attractive goods on

other the market at any price.
. Send a Trial Order to your

Wholesale House

CANADIAN CANNERS,

LIMITED
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THE CANADIAN GROCER

That’s the Factory where the famous canned goods come from—

OLD HOMESTEAD BRAND

And the factory is just as superior as the brand. Our ideal brand of canned goods
demanded an ideal factory. It was not enough that the fruit and vegetables
which reached our canning department should be rarely pure and free from all
taint. It was also necessary to build an ideal factory in an ideal location to assure
the reality of the

OLD HOMESTEAD BRAND

the brand of canned goods which captured and holds the market, because of sheer
merit and merit alone. Mr. Grocer! If you could examine our factory—see its
spotlessness—the cleanliness of our methods, you would understand why the women
of Canada insist on 0ld Homestead Brand of Canned Goods.

The name stands for surgfy of purity. It will pay you well to send off that
order now.

The Old Homestead Ganning Co.
PICTON, ONTARIO

| —



THE PEDDLER IS A NUISANGE

He is destroying your tea trade. Put him out of

business by pushing
LADA"

The only tea that will do it, as it gives absolute
satisfaction to all your customers.

Annual Sale Exceeds 16,000,000 Packets

Wholesale Prices and Terms from “SALADA” Toronto or Montreal

A GOOd . = Not even the:opening Spring
: M}';{:’l [ Sto rehe ep er ; | = more to be relished than a b?ttle
J &Y =

BAKING 76 % S\ 0“ - ”
POWDER, (5 “Sterling

\__/

studies his stock, sells ) :‘ wa Brand

only that which he knows W\ 2 3 '

will please his customers. | bl Plckles
Magic Baking Powder | g

fe h e k in d th at | i Your best customers will tell

you so. Always keep well

pleases the people. stocked.

Do YOU Sell 1t? Made in Canada by

| The T. A. LYTLE CO.




THE GANAOIAN QROOGER

Y. & S.
SCUDDER
M.&R

ACME PELLETS
M. & R. WAFERS
LOZENGES, ETC.

and a complete line of

Hard and Soft Licorice Specialties.

Price Liste and Illustrated Catalogue on request.

National Licorice Go.

Brookiyn, N.Y.

Toronto Depot, 120 Church 8treet,
R. 8. MoINDOE, Agent.

Montreal Depot, 17 8t. Therese 8t.,
J. M. BRAYLEY, Agent.

When Ordering

Valencia Raisins
Remember t.hese Marks—

“M.DQ &COQ” Fangypeg:[l.ﬁty
“W. Abel” St

4 Cr. Layers
Selected.
Fine Off-Stalk

They will please you.

Packed by

Mahiques,Domenech& Co.

Agents : ROSE & LAFLAMME
Montreal and Toronto.

STICK LICORICE

Bagin the New Year Wisely

by stocking up with sthe famous

“Gingerbread”

BRAND

Molasses

in 2, 3, 6 and 10-Ib. cans
Put up solely by

s
n ' ' i M I o

LIMITED
Halifax, - Nova Scotia

Agents
C. DeCARTERET, - = KINGSTON
GEO. MUSSON & CO. -~ - TORONTO
JOHN W. BICKLE & GR.EHINO, - HAMILTON
GEO. H. GILLESPIE, - - LONDON

JOSEPH CARMAN, - - - WINNIPEG
C. E. PARADIS, - - - - QUEBEC

Cunningham & DeFourier Co., Ltd.
LONDON, ENG.

V4
PACKERS OF
HIGH CLASS GOODS

Pickles

Soups (in glass)
Clear Jellies

Dried English Herbs
Flavoring Vinegars
English Canned Meats
Parmesan Cheese ;
Preserved Ginger

Fish Pastes

Chutnies

Capers

Sauces, Etc., Etc.

V4
Agents
ROSE & LAFLAMME
Montreal — Toronto
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TO MANUFACTURERS !

We have now moved into our NEW OFFICES AND WAREHOUSE
where we have excellent storage facilities.

We are still open for a few more good lines.

The Standard Brokerage Go., vmi

ARTHUR NELSON, Manager.

144 Water Street

VANCOUVER, B.C.

Perpetual Advertising assures success. Of course, the
quality of your goods must be above suspicion. The
ordinary way of advertising comes high. That's why

shrewd grocers push

CEYLON TEAS

A good Ceylon Tea Trade affords the best possible
advertising and it costs you nothing. Stock Ceylon
Teas and scores of women will sing the praises of your

values every week.




THE CANADIAN GROCER

RAW S

300-lb. Sacks. Write for sample and price.

Thomas Kinnear & Co.

wholesale Grocers | ORONTO and PETERBORO

Credit
and Money

Nine-tenths of the grocers who sell
Windsor Salt (pure, white, crystaline, won’t cake) have money in the bank. They
discount their bills. Their credit is ‘‘A, Number One.”” Happy grocers they!

Windsor Salt plays its own little part in bringing about
this contented state of things. It never disappoints the grocers’
customer who buys it. It serves to hold confidence in the
quality of a grocer’s general stock It establishes permanent
family trade. It helps a grocer’s credit—it brings him money.

Windsor Salt

The Camadian Sailt Co., Limited
Windsor, Ont,

Agents for Ontario:

Messrs. W. B. Blyley& Co., Toronto.
Agents for Quebec):

Measrs. F. L. Benedict & Co., Montreal.

A ALFAYS READY'
<Y ALWAYS PURE!
NE STANDARD

COFFEE ESSEN CE QUALITY'

UNQUESTIONABLY THE VERY BEST
Twhotzsatzrs - THOS. SYMINGTON & CO.  EDINBURGH

10




THE CANADIAN GROCER

Did it ever occur to you to think how much money you could make in
the course of the year, and how much more successful you could be just by
pushing the sale of some of the smaller items of your stock? Take Jelly
Powders and Flavoring Extracts for instance. They never aggregate much
money in your stock, but pay a handsome profit in the selling. Try it,
and see how many packages you can sell in a day, just by suggesting it
to the customers im your store. The ease with which these can be sold
will astonish you, particularly so if you are pushing high-grade lines like
Greig’s White Swan brand Jellies and Flavors. Their quality is such
that your patrons want more. Your profit, too, is especially attractive.

Start to-day in opening the door to success—by handling

The Waggon Tells It's Own
Story. A Money Saver

\

Mr. Grocer, if you can sell an article at a reasonable
profit which will save money for your customers, why
don’t you doso? Wise grocers recommend and sell

because it does save money
for their customers. It’s
the only shoe polish uni-
versally approved. Get in
a supply now.

The grocer who tries to make a success of Mention The Canadian Grocer when ordering.
business without a good waggon is seriously handi-
capping himself. EWART’S waggons are easily

s 0 e Tee F. F. Dalley Co.

Write for prices Phone 1188 LIMITED

J, A. EWART, 257 gueenst. & ‘ Hamilton, Canada,  Buffalo, U.S.

TORONTO
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THE CANADIAN GROCER

D BAIN
CABLE ADDRESS -

NICHOLSON, WINN/FPEG.

CODES,

ABC. 4" fFoirion
Wesrern Union .,

ARMSBYS/Q

Vrﬂ“hc'rl'hﬂnr & FF(«nn

WHULESAIE

// W/ﬂ

BANNATYNE SIVEA§T No
TRANSFER TRACK. =

vy BrancH Ny

canadlan, Ilmted SIates, Furelgn Manufacturers and Shippers

DEAR SIRS,—

On March 1st, we opened in Edmonton, Alberta,
Office and Warehouse No. 3; our Western business has
increased so rapidly we found it necessary to open a
branch in Edmonton, in a four storey solid brick build-
Ing, 50 X 120, situated on the Transfer Track, and we
are prepared to store all kinds of merchandise at reason-
able rates, and handle consignments with the same
promptness and efficiency as in Winnipeg and Calgary.
If you wish to place your account with a Jive, pushing
and energetic Brokerage house at the three great
jobbing centres in the Great West, write us. We sell
every Grocery Jobbing House from the Lake Front to
the Rocky Mountains; we represent many large Manu-
facturers and Shippers, make lasting connections with
them ; we can do the same for you. Write us, wire us,
send us your samples and prices.

NICHOLSON & BAIN
WHOLESALE COMMISSION MERCHANTS AND BROKERS
N Eetabiistiod 1882 CALGARY WINNIPEG EDMONTON

Established 1882
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of Pure, Wholesome, Delicious Food

Eat
FARMER BRAND

Canned Fruits

I8
and Vegetables

::S’ These are grown in OUR OWN

fields, delivered by OUR OWN
- employees, packed by OUR OWN
I- skilled help, sold under OUR OWN
'€ brand to hosts of
1=
f | Shrewd Dealers
k who appreciate our original plan of doing business. You'll make
g' money by recommending
’ ~ Farmer Brand
1l and clinch a lasting reputation at the same time.
o Send off a trial'ordor. Or write for particulars.
= e
h )
: FARMERS’ CANNING CO.

Limited

BLOOMFIELD, ONT.
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THE CANADIAN GROCER

Wholesale Grocers and Jobbers

When estimating Spring requirements °
get our prices on following lines:

Raw and Refined Walnuts Raisins
Sugars Almonds Currants
Molasses Filberts - Shelled Nuts

Either for import orders or from spot consignments

D. RATTRAY ® SONS i

QUEBEC Mont.real OTTAWA

It will Pay ]

you to stock and push %Camp
the sale of the famous ounsels. ,
The invigorating beverage,which

Frame-Food | | -~ -
PREPARATIONS ' Camp

(Frame-Food, I'rame-Food Jelly
and Frame-Food Cocoa). COFFEE

Pegple in the old country have long ago
Extraordinarily advantageous learned how good it is; people this side
2 are just learning. Your customers are
eager to buy “CAMP”—they mean
to make a trial of it. Is your stock
Write for Particulars - g ready?

: — R. PaTerson & Sons,
at once CorFER SPECIALISTS, GLASGOW

Frame-Food Co., Ltd., J Agents: ROSE & LAFLAMME

~ MONTREAL.
Southfields, London, S.W., England.

Terms . for Pioneer 1raders.
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Z investment, not as an expense.

THE LONDON PRINTING AND LITHO. CO.

$4856866568689606888886888¢

FHE G@ANADIAN @GROGER

There's - just one brand of Pork and
Beans good enough for the people who
know the flavor of .

~ ESSEX
PORK AND BEANS

We couldn’t corner Pork and Beans so
we cornered the Flavor. Everybody says

they are delicious.

It certainly does pay the grocer to
recommend Essex Pork and Beans.
the time to send off that trial order.

Now's

AP

The Essex Canning and

Preserving Co.
LIMITED

$¢ 66

CALENDAR ADVERTISING

PAYS

LARGE DIVIDENDS

Think of calendar advertising as an

Every successful advertiser uses this
medium to great advantage—why not
you?

Calendars reach -the man ‘‘Who
Pays the Bills’’—and cannot fail to bring
results.

Let us supply your requirements for
1908. We can save money for you.

» Lisited
Box 580, London, Ont. - :

w$E88888 8688356888 6688668888888 6¢8

16 -

8 Wellington 8t. E. = TORONTO

ntial
to Good Health

Grocers Buy

Wagstaffe’s Fine
Old English

Pure Orange Marmalade, Jams, Jellies,
Sealed Fruits, etc., your jobber has them
in stock, every pound guaranteed pure.

Wagstaffe, Limited

PURE FRUIT PRESERVERS
HAIILTON, ONT.

; Agents :
DINGLE & STEWART, Winnipeg, Man.
'BURN & CO.," -

L. T. COo., id, ry, Alta.
STANDARD BROK. GE CO., Ld., Vancouver, B.C.
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Diamond E. Blend Goffee |.ouw oo
. IMPROVE YOUR COFFEE TRADE
is producing splendid results ; you would be surprised at the number of most conser-
vative merchants who were extremely sceptical about trying another Coffee Blend, but
who placed an order for “Diamond E.” on our guarantee, and have fully justified our
enthusiasm for the genuine merit of this coffee, by their repeat orders—You cannot
make a mistake in ordering a tin on a trial basis—if the coffee does not prove a con-

vincing argument—We stand the expense—“Diamond E.” will put new life into
your Coffee trade—Try it—Backed by a reputation of over half a century.

S.H. EWING & SONS. MONTREAL
—PICKLES | !

Your I 907 business

in Pickles and Olives To insure prompt delivery of

s bles to Europe, call
will be large o . P&
i e & and Proﬁtablc C. P. R. Telegraph and see
1r 1t's

that each copy of cable is
marked via French Cable.

?
Ro U U A I S Shortest, quickest, safest route.

you sell—

e g

Sl LGS ) AU 35 T i T K AN B o o
6 ad Naiea 223 g s PO 7 A~ SRR e o

m

French Gable Go.

iy e PUARSA yoonen e v
e Bt T S oo o

e
o - o

i |
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Prices: Right.
Quality : Satisfactory. C. A. CHOUILLOV & CoO.

Profit: Gaod. i
- 14 Place Royalo MONTREAL

ORDER FROM YOUR JOBBER

Tregs, Shrubs, Vines, Roge:

3

We furnish landscape plans and specifications. Tasteful
planting about your home will be a joy forever. The
sooner it is done the sooner it will gratify you.

Our plans are reasonable, our prices right. Ask for them.

BROWN BROS. COMPANY, LIMITED

NURSERYMEN

BROWN'S NURSERIES P.0., ONT.
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T A
SIGN OF PURITY B RAND
If you have not handled TARTAN Fruits send us a sample order or phone
for quotations. Once tried you will never be without them. There are others
but they have not the flavor of TARTAN Brand which are just as good as home-
made, packed in all sized tins, 28, 23s, 3s and gallons. "We have Peaches, Pears,
Plums, Strawberries, Raspberries, Lawtonberries, Cherries and Blueberries. We

do not charge more for these goods than other well-known brands and they are the
finest. Ring us upon No. 596. Free to buyers.

BALFOUR, SMYE @. CO.
Wholesale Grocers,

“Pride of Canada”
“Pride of Quebec”

When you sell a customerMaple Syrup or Maple
Sugar-branded * Pride of Canada” or “ Pride
of Quebec” you are making that party a regular
consumer of this article.

These two brands of Maple Syrup and Maple
Sugar cannot be excelled for purity. They are
superior to 3ll other makes in every respect.

Therefore, you satisfy the purchaser, who
comes to your store again and yet again.

“ Pride of Canad.” and “ Pride of Quebec”
Maple Syrup and Maple Sugar build up trade—
make this part of your business a decided suc-
cess. Why? QUALITY!

We’re always ready to send particulars.

The Maple Tree Producers’ Association

WATERLOO, QUE.

Tartan
Fruits

- HAMILTON

Our
Salesman

—in print, goes into tens of thousands of
homes in Canada and sells Mathieu’s Syrup
to those who are troubled with coughs and
colds.

Mathicus Syrup

There is a constant demand in this season
for Mathieu’s Syrup. It is the only tonic
cure made. It carries a good profit—it sells
largely and %uick]y. The demand is constant
and large. See to it that you are able tosupply
this demand. Send your order along for
another supply. It will be filled and shipped
promptly.
e

Mathieu’s Nervine Powders—the best little
cure for big headaches and nerve pains.
Makes money for you.

J.L MATHIEU CO,
Proprictors SHERBROOKE, P.Q.

For sale at all druggists
and general stores.

Y e S g T, e
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'RED FEATHER SPICES
IMPERIAL VINEGAR

i§

s
The Two Best Lines of Their GA"ABA s STANnAnn
Kind in Canada To-day. e

WE SELL THEM BOTH.

REFINED SUGAR

W. H.GILLARD & CO.

Wholesale Grooers and Tea Importers

Manufaotured by

THE

CANADA SUGAR REFINING CO.

LIMITED
Montreal

HAMILTON
Branch House—Sault Ste. Marie

There will be a heavier demand this year for

Japan Teas

than has prevailed for many ycars,. and live
grocers are buying freely. It is after all the
old story of the ¢ rude awakening ” of imita-

tions— Japan teas cannot be imitated—they
stand alone as the -

Purest, cleanest and healthiest\teas grown.

— iz
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SOFTENS WASHES

WATER QUICKER

|, TAYLORS
BEST '

BORAX SOAP

WE GUARANTEE
A Good Profit to you

and satisfaction to all your
customers.

Not in any Soap Com-
bine or Trust.

U‘Q'

John Taylor & Co;npany

Toronto
Canada’s Largest Soap Makers

People Want Royal
Crown Witch-Hazel
Toilet Soap

—they have read our advertising.

—and they've found ‘our Soap all it is
claimed to be — healing, beautifying,
cleansing.

—Once they buy. it
they want it always.

It pays dealers to order
early and largely.

The ROYAL CROWN
Limited,

Winnipeg, Man.

&

W. H. Millmen & Sons, 27 Front St. E., Toronto
Onjario Agents.

Wm. H. Dunn, 894-896 St. Paul St., Montreal,
Agents for Quebec and Lower Provinces.

22

Brunner Mond & Co.’s

'WASHING:

Barrels, 336 lbs.

Bags, 224 **
o e

5 070 Vi

Concentrated Sal Soda

Casks, 560, 1bs.

Winn € Holland

Montreal

SOLEAGENTS FOR CANADA.

336 lbs.
204t
118
100 ok

Drums,
‘“

Established Over 50 Years

DARLING & BRADY

Manufacturers of

Fine Laundry Soaps,
Concentrated Lye,

Laundry Chips,
Broken Caustic, Etc.

SAMPLES AND PRICES
ON APPLICATION

86 8t. Gharles
Borromee Street.

Montreal
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Pure Fruit

Marmalade -

1-1b. net, 2 doz. to case,.

SEVILLE ORANGE
$1.50 doz.

BLOOD ORANGE
$1.50 doz.

LEMON
$1.50 doz.

GRAPE FRUIT
$1.80 doz.
Ass’t. case 4 kinds, $1.50 doz.

Why pay fancy prices for imported goods of inferior quality? If our Diamond Brand is not
the best in the market return them at our expense.

Nut’y Creams

The above are three rapid sellers. Cost to retailer 12 cents per l1b., $2.00 per pail of 17 lbs.
Covers are hinged with colored show card. These are attractive
and high grade, and are trade winners.

For Sale by Wholesale Grocers Everywhere.

THE OGANADIAN GROCER

PRICES BELOW
- Pure Fruit

Jam

[ S b e reepent]
1-1b. net, 2 doz. to case.
RASPBERRY
$2.00 doz. {
STRAWBERRY i
$2.00 doz. 1
PEACH i
$1.80 doz. i
PLUM
$1.80 doz. !
BLACKBERRY
$2.00 doz. Ass’t. case, $1.90 doz.
CRAB APPLE JELLY
$1.50 doz.
GRAPE JELLY ;
$1.50 doz. Ass’t. case, $1.50 doz. :

e Fiaiit s NRERNAA

Above cut represents exact style of our 1-lb ,j"

Mint Buttons Fruit'y Creams

Sugars Limited,
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DIAMOND BRAND MAPLE SYRUP

DlA”“"'” EAAN] !

PRICES

WINE MEASURE TINS.
Gallons, 6 to case - - - $4 s0
Half Gallons, 12 to case - - - 48
Quarts, 24 to case - - - 4 8o
Pints, 24 to case - - - - 2350

IMPERIAL MEASURE.
Five Gall)n Tins, 1 to case - - $4 oo
In 5 case lots (25 gals.) per case 3 go

NEW CROP 1907

Get the genuine True to
Nature Syrup that reminds
you of the sugar bush—

DIAMOND BRAND.

PLANTATION BRAND NEW ORLEANS MOLASSES

Put up in 2s, 3s, 68, and 108 at same price as you are paying for blackstrap.
TWIN BLOCK PURE MAPLE SUGAR

See that our name and guarantee is printed on the box.
None other is genuine. Sells for 10 cents each.
Cost to retailer $3.00 per case of 40 blocks.

MAPI.E CREAM HEARTS

Don’t forget this delicious, fast-selling specialty. They will please
your most fastidious customer. Sells for 20 cents lb.
Cost to retailer 12 cents 1b., $2.16 per pail of 18 lbs.

BUTTER BEANS

A new line of confectionery in pails,
immense seller. Sells for 20 cents lb.
Cost to retailer 12 cents Ib., $1.50
per pail of 12} lbs.

Freight prepaid direct to retailer in lots of 5
packages or more. No charge for pails.

Sold by jobbers everywhere

Montreal
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Complete
Range.

§ Best
" Packs.

THE GANADIAN GROGCER

Prices
. Right.

THE DAVIDSON ®@ HAY, LIMITED,

Wholesale Grocers, TORONTO

A demand for this new
Baking Powder is being created
throughout the length and
breadth of Canada, by good
advertising.

Your customers will be ask-
ing you for it.

And, once they use it, they
will continue using it—for they
will find it better than any
other they ever used.

Test St. George’s—compare
it—and you will not wonder
that we are able to guarantee
it to be the best Baking
Powder on the market to-day.

St.

The Best Advertised BaKking Powder in Canada

George’s

Only the finest, purest
Cream of Tartar—99.90% pure
—is used in St. George's. It

contains not one atom of
adulteration—its formula can-
not be bettered.

Can YU€ afford to be with-
out a Baking Powder every-

body is becoming interested in?

National Drug and

Chemical Co. of

Canada, Limited
Montreal

INGERIOLL) GANADA-FAOTORY

AN EASY ONE.
Added to our splendid assortment of
GOLD MEDALS.

ST. CHARLES
EVAPORATED CREAM

given Highest Award at World's Fair St.

Louis, Mo.,1804. Proven the purest and best

and for many purposes PREFERABLE TC

FRESH MILK. Can be purchased through
* any wholesale house,

St. Charles condmlng Co,

x
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Our. Twin Block
Pure Maple Sugar

—

PURITY

This 8ugar has stood the test of Government analysis for years.

PRODUCTION

The enormous sale and high reputation this Sugar has attained has led
others to imitate it.

THE LAW

We have taken legal proceedings against our competitors for infringing
our registered trade mark ‘ Twin,” and have obtained an injunction

restraining them from using or in any way offering for sale Maple
Sugar under the name of ‘‘ Twin Block.”

WARNING

We caution the trade not to be imposed upon by unscrupulous

imitators who offer you inferior goods represented to be our famous
Twin Blook.

N el P RGO AR L ST RSP L L it bbb

AM
Sugars Limited - Montreal

Co.

28
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“The only out and out Canadian Manufacturer

Wines Liquors Alimentary Products
of Coceanut,”

L. FONTANEL

General Agent and Importer

£

STANDARD

REPRESENTING:
Pernot’s Biseuits Marge Vermicelli and Macaroni ?w““‘l M0SS
Guigoni’s Olive Oils Poulain’s Cocoa* ‘ mn“uu‘r GOODS

Jacquemin French Mustard . ..

Will be pleased to quote lowest prices on all Alimentary
~Products from France, Spain and Italy

207 St. James St. - Montreal

Branches: Winnipeg, Vancouver, Victoria

“Liberal Terms and Treatment.”

CANADIAN COCOANUT CO., MONTREAL

J. ALBERT MoLEAN, PROP,

Capstan Brand

PURE JAVA AND MOCHA
GROUND Made from the celebrated “Gourock Tent Duck’

c o F F E E cannot be excelled.

All sizes and styles in stock. Immediate delivery.

Put up in % and 1 Ib. tins, with
™ = a very attractive label, and is giving 8pecial Discount to the Trade.
E Ca G C perfect satisfaction. .
,"I:S_'I;Aﬁ_ﬁi; It is a well known fact, that our Write for Catalogue.

trade mark sells the goods, and is

AT Iy WA b The Gourock Ropework Export Co., Limited
The CAPSTAN MFG. CO., - Toronto, Ont. 28 8t. Peter Street, Montreal

REMOVAL SALE!

We will sell, to avoid moving—
Fine Selected Valencia Raisins
California Loose

* Seeded, 18 oz.
¢ s 12 oz.

under to-day’s cash importations.

Don't Grope Around In the
Dark

There’s no necessity for it. If you
are looking for a.clerk, or a clerk is
looking for a situation, if a traveller
is open for a position on the road,
if you want to offer your business
for sale, or are looking for a store
—put an ad. in the Condensed Ad-
vertisement Department of the
Canadian Grocer

One Cent Per Word

You can talk across the continent
for 1 cent per word— 10,000 read
ers will be at your disposal.

Write for our prices.

S. J. CARTER & CO. ,

Wholesale Grocers and Tea Importers
Now Addross 58 McGill St., MONTREAL

LY

NOTICE OF REMOVAL

William Galbraith & Son, now at No. 68 McGill Street, beg to announce their removal in a few days
to No’s 80 and 82 St. Peter Street, Montreal.

Our friends and patrons will always find the latch string out at this address and we hope to continue
to receive a fair share of your custom, if honest values, quality of goods, and square dealing merit it.

WM. GALBRAITH & SON,

80 and 82 ST. PETER STREET, MONTREAL

We control “Canada’s Pride” canned goods for Montreal. These goods are unrivalled in the bominion.
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% OUR COFFEE TRADE

is daily increasing,

Yours will if you will handle our leaders,

MECCA, DAMASCUS,
CAIRO and SIRDAR

Samples and prices for the asking

James Turner & Co., Limited, Hamilton, Ont.

ANY BOY CAN OPEN
A BANK AGGOUNT

Any wide-awake, bright boy can earn enough
money in a few weeh to start a Bank Account.
The work can be done in spare time after
school and on Saturdays; we will provide the
capital to siart by lendlu first supply of our

Everybody wangs our Magazines or Papers.

pu
will furnish money necessary for future copies.
ll lyo u will try-it, we will at once send necessary

A Watch and Boxing Gloves
and other izes, In addltlon
to money, for good

ublications without charge. The sale of these

Some soaps are pure and yet harmful. You will not
disappoint your customers by recommending our

Castile Soap

Why should you place your orders in Europe when you
can obtain a purer and better soap at home? Write for pan-
‘ticulars.

BOY DEPARTMENT The Canadian Castile Soap co
- The MacLean Pub. Company " LIMITED
'3 10 Front 8t E, Tolouvo : BOI"II‘I, - Ontano_

Have you seen the Latest in Refrigerators ?

If not, write us to-day for full particulars.

The Aubin’s Patent Refrigerator

is used by leading Grocers in Canada.

C P. FABIE

MONTREAL, CANADA
Refrigerators made to order in any Size and Style. -

Proprlotor and
Manufaoturer.

o g
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' If you want moreBusiness
from Western Canada;

€ If you wantto establish
agencies ; :

j | .
€] If you want to get your good
better known to consumers ;

€ If you're introducing a new
article and want to get it in
the home and the store quick;

€| Take a space in

Western Canada’s
Pure Food Show

Winnipeg, July 1-13-07

€ If you want 60,000 consum-
ers to know your product ;

€ If you want housewives from
all over the West to try
your product ;

€ If you're looking for an in-
crease in your trade ;

€] Send in your application.

“It’s the Only Way "

ADDRESS

‘W. A. COULSON, Sec'y,

Retall Merchants’ Assn. of Western Canada,
53 Soott Block, Winnipeg, Man.

Our Factory now boasts the
most up-to-date equipment for

making Catsup in Canada. We
also have one of the best Catsup
Cooks on the continent,

Last fall we bought tons and
tons of the finest Rose Toma-
toes. These have been washed,
scalded, peeled and seeded, then
have gone through the process
of making them into Crest
Brand Tomato Catsup. Nothing
of the delicious flavor of the
ripe tomato has been taken
away, and our chef’s blending
of the spices and condiments

‘has given it an appetizing piqu-

ancy that cannot be equalled.

Put up in large 14-0z. screw-
top bottle with an exceptionally
pretty label, it makes one of the
most attractive packages ever -
put on the market. Weguaran-
tee its purity, and the absolute
cleanliness of our factory and
methods makes its wholesome-
ness beyond dispute.

Packed in cases of two doz.,
$1.00 per doz. f.0.b. Montreal,

THE OZO CO,, LIMITED,
MONTREAL
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to Bottom

of this list, each and every article

From Top

1s benefitted by a liberal use of
BON AMI, the cleaner and

polisher at one operation.

These articles are to be found
in every home, which shows
the wide field of utility of
BON AMIL

Therefore you run no risk in
ordering BON AMI. It is bound

to sell because every one wants it.

Agent;s in Canada

HUDON, HEBERT & CO.

LIMITED
Mont.real.

The most liberally managed
firm in Canada.

GLASS and

PORCELAIN
Windows

Mirrors
Show Cases
Lamp Shades
Chimneys

METALS

Brass
Nickel
Copper
Tin
Silver
Gold

CELLULOID

MARBLE
WORK
WOOD
WORK
OILCLOTH
PAINTED
SURFACES
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The Third Annual Pure Food Show,
held in Toronto at Massey Hall, under
the auspices of the Grocers’ Seection of
the Retail Merchants’ Association of
Canada, came to an end on the evening
of March 29. The show, as a whole,
may be pronounced an unqualified suc-
cess, but looking back over it in a gen-
eral way, there are some features which
seem to stand out above the rest, and,
for this reason, to invite especial no-
tice. The various entertainments pro-
vided for the enjoyment of visitors
were on a scale commensurate with the
other departments, and, in the opinion
of the majority, surpassed anything

hitherto attempted by the eommitfee.
Space does not permit of any detailed
mention, but Paris Chambers, the cor-
netist -and Harold Jarvis, tepor, were
perhaps the most popular contributors
to thé programme.

:The attendance throughout the fort-
night was absolutely unprecedented, the
hall being packed so full every evening
at it would have done the heart of
. J. Fleming good to have seen it.
Every  booth on the floor was patron-
iged impartially and the demonstrators
hdd their hands full to attend to the
crowd. All the exhibitors seemed to
have spared no trouble in endeavoring

THE CANADIAN GORO0ONR

to make their hooth the most attract-
ive in the building, and the result, both
as to arrangement, brightness and gen-
eral effect, was such as may De imagin-
ed.

The officers and committee were as
follows : M. Meyer, chairman; Ji H.
Walker, 1st-viece-chairman ; A. Snuggs,
2nd viee-chairman ; J. Bond, treasurer ;
I". C. Higgins, secretary. The commit-
tee were : George Good, chairman ; F.
C. Higgins, J. H. Walker, J. Bond, W.
M. Miller. F. Giles, A. Coulter, F. Hall,
A. Snuggs, T. W. Squire, A. B. Griffin,
J. Medland. H. Yeates, Frank C.
Bruce, A. W. Johnson, C. Simpson, J.

Halifax Fish Company's Display of Codfish.

W. Nettleton, T. M. Charlton, John
Doyle, S. H. Gibbons, H. B. Somers,
J. A. Hopkins, J. Gregor, W. A. Gar-
diner, R. W. Ilollingerb F. Spooner, A.

F. Albright, H. Doyle; M.
Moyer, treasurer, and E M
Trowern, general secretary. The

object of the exhibition, as official-
ly announced by the committee, was as
follows : ‘‘ The objeect of the Pure
Food Show is to impress on the public
mind the necessity for the use of higher
food products, and the Grocers’ Section
of the Retail Merchants’ Association of
Canada have taken this means of edu-
cating public sentiment, and have there-

-

Third Pure Food Show in Toronto

A Retrospect—Another Big Success for the Retail Merchants’ Association — Large Number of Interesting Exhibits
—Record-Breaking Attendance — Some of the Booths,

fore introduced exhibits of the best
manufacturers, and combined with them
a high class of entertainment, which the
public greatly appreciate.’’ i

Where all are of such a high standagd
of excellence, it is a difficult, and, in-
deed, a thankless task, to particularizg,
but we give below photographs of al;d
comments upon some of the mozge
striking of the exhibits, and to those éf
our readers who were unable to lge
present these may serve to suggest “a
general impression of the character éf
the whole. Y

The Halifax Fish Co,

On the east side of the hall, the booth
of the Halifax Fish Co. attracted @
good deal of attention from the ladi
This is a comparatively young concery,
and only made its bow to the trade gf
Ontario and Quebec, early last fall. The
managing director is Gilbert S. Troop,
formerly of the firm of Black Bros. &
Co:, Ltd., the original exploiters of the
absolutely boneless ecodfish, specially
prepared for high class trade. Mr. Troop
spent several years at La Have, N.S.,
studying and personally superintending
the p_re{)aring and packing of the brands
originally put on the market by his old
firm. Early last year the Halifax Fish
Co. was formed and a new factory built
at Woodside, Dartmouth, N.S., the fish
being taken direet from the vessels
alongside the wharf into the packing
house, where the most diligent care is
exercised in its preparation.

The leading brands of this company
are: ' H. ¥.:Co.," “Segtia,”” *° Che
bucto,”” and ‘“Woodside,”” the first two
being of the purest Atlantic codfish and
absolutely boneless.

‘“H. F. Co.” brand is packed in 1-ib.
and 3-ib. boxes and ‘‘Scotia’” in 2-th.
and 1-ib. paper-wrapped tablets.

The accompanying cut will show the
attractive manner in which these goods
were displayed, and H. T. Graham, spe-
cial traveling representative of the com-
pany, was assiduous in his attention to
callers and, with his assistant, furnish-
ed much interesting information.

In addition to the packing house at
Dartmouth, N.S., the company has two
fishing- stations at Mutton Bay and Ma-
cattina Island, Labrador.

Once the consumer understands the
best way of cooking salt codfish there
is no more delightful or attractive form
in which the goods can be purchased,
than in the small boxes as specially pre-
pared and packed by the Halifax Fish
Co., for best grocery trade. By this
method of packing and distribution the
fish is subjected to a minimum of
handling and reaches the consumer in a
clean and inviting form. The healthful-
ness of a fish diet is universally conced-
ed, and in these days of special foods,
pre-digested and otherwise, it is a plea-
sure to revert to nature’s great brain
food, the product of our own North At-
iantic.

Anderson, Powis & Co., 15 Wellington
St. E., are the Toronto agents for the

company,
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‘‘Red Rose’’ Receives.

A very cosy booth with illuminated
ruby lights, giving it a decidedly east-
ern effect, bright young ladies to serve
you, every attention from those in

charge, and a delicious eup of tea, made
the: Red Rose Tea room a centre of at-
traction and.popularlty.

THE CANADIAN GROCER

proximately five times as large as the
old ‘ones.

Established over a quarter of a een-
tury ago, the T. A. Lytle Co. were the
first to put a high grade pickle on the
market, in competition with the Eng-
lish products, and have created a de-
mand for their goods which .is praecti-

‘“Red Rose" Tea .Party

#Thoroughness'’ is the motto of T.
I{4:; Estabrooks’ business, and it was
very apparent in this case, no pains or
cxpense being spared to make their ex-
hibit a decided success, a success whose
achievement was thoroughly demonstra-
ted by the large numbers seated at the
lit¢}e tables enjoying this now famous
teay

A large, framed picture of the head of-
ficg,of Red Rose Tea at St. John, N.B.,
ocgupied a prominent position, and one
copld easily believe, after seeing it.
that, the phrase, ‘‘the largest tea ware-
house in Canada’’ was surely meérited.

A Sterling Exhibit.

The Lytle pickles, Sterling Brand, are
a2 household word in many thousand
homes throughout the world, but Mr.
[iytle, being a-man who believes thaf
no matter how widely known an article
may be, a little extra publicity never
comes amiss, the company’s booth was
arranged and fitted up in a manner wor-
thy of the reputation of its
products. A continual demonstra-
tion,  chiefly = of sweet  pickles,
hili sauce, Canadian relish, and mar
malades, was In progress every after-
noon and evening, and from the stand-
point of popular favor and public inter
st the exhibit was a marked success.
Ihis company has made somewhat of a
“necialty of tomato eatsup and sweet
vickles, lines which were very much in
¢vidence at’ their booth, and in these,
Jm well as in Jams, jellies and marma-
ades, they ape virtually at the top of
'lh,e list. Their present factory at 128
}ilchn}ond Street is crowded to the
bursting point, and the firm will soon
"‘Cupg the more commodious quarters
fw being built for them on %'torling

oad. The new premises will - be - ap-

-ager in Montreal.

have at the same time maintained the
high standard of excellence which char-
acterized them at the outset.

More Baking Powder.

The booth devoted to St. George's
baking powder was another which re-
ceived considerable attention during
the show. This powder has only becn
on the market a little over two months,
but it is already a thriving and popular
infant, having fifteen branches from
Halifax to Vancouver devoted to its in-
terests, one special representative in the
Lower Provinces, another in the west,
and an up-to-date and aggressive man-
This, for a child not
yeét three months of age, is a promising
start in life. Its parents are the Na-
tional Drug and Chemical Co., of which
D. W. Bole, M.P., is president.

St. George’s baking powder do not
make any extravagant claims for them-
selves, but they have one watchword,
whieh they thunder forth with unceasing
vigor, resting neither by day nor night
from driving it home into the heart of
every housewife in the Dominion, *‘PPur-
ity.”” Nothing more, but nothing less.
It is no slight thing to undertake the
fulfilling of every obligation which the
word implies, but the St. George's peo-
ple have confidence backed by biains,
and brains by honesty—a winuning ccm-
bination.

In the fortnight during which the Pure
I'god Show was in progress, this booth
distributed something over (0,009 free
samples, and with every sample pse-
sented an unusually interesting and use-
ful booklet, crammed from cover to cov-
er with valuable receipts and =ugges-

T. A. Lytie Company's Pickles, Catsup and Sauces.

cally international and unapproached by
any similar institution in the Dominion.
In fact, it may be said that they are
among the very few who made an ini-
tial success of the pickle business in
Canada twenty-five years ago, and who

29

tions. Mr. Brewer was in charge, aud if
one may judge from the energy, enthusi-
asm and capacity for hustle which he
displayed, the success of the -enture is
as good as assured.

Among many others who evhibited may. -
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8t. George's Baking Powder.

be mentioned ; Christie, Brown & Co.,
biscuits ; John Taylor & Co., soaps and
perfumery articles; the Majestic Polishes,
Kerr’'s Butter Scotch, the Simplex Pol-
ishes, Holbrook's Sauce, McLaughlin’
Lime Juice, the Nugget Polishes, Tob-
ler’s Milk Chocolate, Jennings’ Flowers,
(a most beautiful exhibit), Armour &
Co.’s Extracts, Queen Candy, and the
Atlantic Soap Company.

The International Food Co.

Another demonstration which obtain-
ed its full share of patronage was that
which took olace inside the hooth of the
International Food Co. Reliance Bak-
ing Powder, Reliance Breakfast Food
and Reliance Extracts all underwent a
cooking test in full view of the specta-
tors, in order to convince them hv ac-
tual sight and taste of the superior and
appetizing quality of these goods.

The appreciative and complim=ntary
remarks expressed by the thousands who
availed themselves of this opportunity
speaks well for the hold which these lincs
have obhtained upon the public. Reliance
Breakfast Food, which was only recent-
ly placed upon the market, has achicyed
an initial popularity which must bhe ex-
ceedingly gratifying to its promoters. It
came in for marked attention at the
hooth, and was the subject ) esuecially
favorable comment. It makes : mcst
healthful and delicious wheat porridge,
and, being thoroughly sterilized, rezches
the consumer free from all germs ¢nd
in a pure, fresh condition.

The ‘‘Purple Packages,”” in which all
the Reliance health food lines are put
up, are as well known as the quality of
the goods inside them, and that's say-
ing a lot. Judging from appearances the
future of the International Health Food

Co. has a roseate hue that makes the
Aurora Borealis look like the Black Hole
of Calcutta on a dark night.

The Jam of Quality,

E. D. Smith’s exhibit was in charge
of F. J. Blackburn, of the firm of W. 5
Patrick & Ceo., the Torento agents. They
report a rapidly ‘expanding 'trade, ‘apd
the past season to have been a record-
breaker all round. This firm is putting
up a tomato catsup which is pronouncged
by the epicurean to be about the best
ever. It is being used by most of the
leading hotels and bufiets in the couyp-
try.

A bulletin issued in June, 1906, by the
Department of Inland Revenue, Ottawa,
furnishes about as convincing a proof of
the absolute purity of the jams and pre-
serves put up by E. D. S. as could well
be obtained. Out of 182 samples epl-
lected by the department, only 29 were
(like Caesar’s wife) absolutely ahgve
suspicion, and of this number no Ilgsgs
than ten were made by E. D. Smith, of
Winona. The next largest number to'he
credit of any one person or eompany was
three, and not one single pure sample
was made in Canada (outside E.D.S.)
by any of the leading establishmepts
manufacturing a general line of jams,
jellies and preserves, and catering to The
trade of the whole Dominion. y
]

PICKLES FOR THE KING. |

pf

Something About Gillard & Co., O
ment makers to His Majesty. ¥

Among the foremost manufacturers of
condiments of the highest quality are
Gillard & Co., of London, Eng. Their
products have been on the Canadian
market for some years but, because of
lack of publicity, they have not re-
ceived the recognition they deserve-gnd
in England have achieved. There Gil-
lard’s pickles are used daily in all the
royal palaces. {

Gillard & Co. have a reputation 'sin
England second to none as makers gof
the very best condiments, and this fact
is corroborated by their having receiv-

“Reliance” Health Foods,
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4e. a po
hzmd-pe
Ill no
progess
stated th




THE CANADIAN GROGCER

es the ed warrants of appointment as manu- cured the rights for the machine. Mr. as expected by some of the pitted prune
k Hele facturers of sauces and pickles, both to Elliott has written to say that that is boomers. It is the opinion of several
His IIDVI‘.‘]“W fﬂ“{;’ lgmgt’hl:sndhg'in& tIl:}e ineorreet. of the leading packers who have had
111}111?15u;lmlcxgngr ofahofding double gr:oyal There seems to be a wide difference long years of experience in handling
charge warrants. of opinion as to the practical value of Prunes that the flavor of the prune n
w. 5 Gillard’s pickle was almost the first pitted prunes as an addition to the food cooking is largely derived from the pif,
i, They English fancy pickle that was brought supply, but experiments have been ham- and that pitted prunes when cooked

e, apd out and during the past thirty years it pered by conditions due to the imper- Wil not please the consumer; that.is to
record- has had many imitators. People who feet statesof the art of preparing the 5aY, the flavor will be dull and insipid.
utting eat this pickle as a rule do not want goods for the market, says the New Our experiments lead us to this belief.
»unced to return to the ordinary kinds of York Journal of Commerce. It is Furthermore, samples of Santa Clara
}bgﬁg N(“Gkilﬁi}d’s sauce has also been on the pointef(il gut :hat “lr‘hen siede(zh raisini fgu&mpivtvtghchsl?ogetlll)::limsleyntsilzcsgsFf‘il(‘)es;(l)n
Lig ; were first put on the market.they had A -{Us
markat for many years and It ote ol e B o e ke el and smaller can bo pitted af ol a e
)y the also, considering its high quality, ex- favor of the seed-bearing fruit, but had I%rger sizes become badly disfigured in
oof’ of of scope lor profit to the retailer. = methods of produetion. Still, to-day y : 1€
d pre- Gillard & Co. have representatives in : : =% much more sugar than the San Joaquin
d‘l;:lll Toronto, Montreal, Halifax, St. John .tl‘ne bl-l]lkt Olf'thtpil Calzlfom? Talsin €rop  prune (on which the principal e:;)leri-
3 eol- and Vancouver, and their goods can be 'S Markeied in the shape o seeded fruit, ments have thus far been made) clings
were obtained from any of the large whole- and enthusiasis believe that the time much closer to the pit and is, therefore,
ahgve sale grocery houses, will come when prunes ielieved of their  mueh more difficult to handle in this
thh:? way. As a result, the larger sizes
to'ibc = (Santa (laras) cannot be pitted to
7 Was make a presentable article. We have
imple made a number of cookings, and found
D.g.) ¢ the pitted article auite tasteless. Any-

nepts .o thing new in our line naturally appeals
!5'?5- ‘ : : to the retailer, but in our opinion he
0 :he ‘ - will soon tire of handling this article

i when he finds that the consumer does
not diseover the real prune flavor in
the pitted article. What to our minds
is even more important than the ques-
tion of flavor is the oninion expressed
by many here to the effect that pitted
prunes will not keep.’’

PERSONAL ITEMS.

E. C. Whitman, Canso, passed
through Montreal on his way to Boston.
Theo. Labatt, vice-president St. Law-
rence Sugar Refining Co., has returned
from a pleasure trip to Pasadena, Cal.
‘ - | A surprise party was in store for
8 sof AR 5 e j two of the MaeLaren Imperial Cheese
fact ; A R Co.’s representatives on Saturday. F.
ceiv- % 7t e Hustwith and J. M. Wright received
; : ] £ handsome stick tie pins for extra goo’

work during the past month.

AN EXAMPLE TO FOLLOW.

The employes of E. W. Gillett (o.,
T.td., had an extra day’'s holiday last
week, the company closing up for the
Saturdav between Good Friday and
Easter Monday. This gave the large

E. D. S8mith’s Preserves and Jams.

OPPOSED TO SEEDED PRUNES.

‘ome Packers Are — Inventor Elliott
Has a Peach-peeler Next.

T. H. Elliott, of Selma, Cal., inventor
«1 the seeded prune process, has de-
ised a peeled-peach machine which, it
's claimed, will turn out peeled peaches
al the rate of ten tons a day. Experi-
ments have demonstrated the success of
the machine. © - The - machine-peeled
peaches can be sold at a good profit for
4c. a pound below the usual prieg for
hand-peeled peaches. '

In noticing the new pryne-seeding'

process vecently the Canadian Grocer

stated that Guggenheim & Co, had ser

pits will be the only kind to be found
in retail stores. Some of the big coast
poekers who have been looking into the
question of substituting pitted prunes
for the kind that'is now popular do not
agree with this view.

One of the biggest of them, in a com-
munication addressed fo their eastern
representatives, says:

‘“We have made no arrangements to
pit prunes this season, and at present
we have no intention of doing so.” Our
reason is -that we believe the whole pro-
position will blow up in smoke after
this season, and we are not going to a
heavy expense for the purpose of having
same prove absolutely worthless should

_ the pitted prupe business mot turn out
81 :

office and factory staff an opportunity
of visiting their homes and friends in,
the country. Manufacturers and lavge
employers of labor will find this a good
enough example to follow. ‘““Go thou
and do likewise.”

A. H. Brittain. of A. H. Brittain & ¢
Co., Montreal. is getting into print on
menu cards. At one of the local res-
taurants everv now and then business
men read under ‘‘Fish’’ ‘“Halifax Fish
Cakes. Brittain Sauce.”” Mr. Brittain
himself, while admittine the fish cakes.
does not know where the sauce comes
from, but it is safe to say that ‘‘Brit-
tain Sauce” is becoming quite popular
down town. S Sk
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INGERSOLL.

Following in the footseps of several
other places in the provinee, 1ngbr§oll
will soon have a dual telephone sep¥ice.
Over a year and a half ago, when™ the
matter of renewing the contract with
the Bell Telephone Co. was before the
council, local men conceived the idea of
forming an independent company. Action
along this line was immediately taken;
several of the more enterprising and
monied citizens became interested, and
the result has been that in a very few
days this new company will have their
system in operation. At the time when
the ncw company was being promoted
there was a strong sentiment in favor
of opposition to the Bell, a fact that is
borne out by the large number of sub-
scribers secured by the new company.
After securing a franchise from the
council. the new company went on the
warpath for subscribers, both the town
and rural districts being canvassed very
svstematically. When the system 1s in
operation the company will have over
three hundred’ subscribers and there is
every probability of the number being
considerably  augmented. Of course,
there are many arguments against a
dual telephone system, but as the situa-
tion is at present, buth lines have sim-
ply got to be used if the ground is to be
covered, and all up-to-date merchants
are fully aware of the importance of the
telephone.

Jacques & McPherson, grocers, whose
stock was damaged by fire two weeks
ago, have decided tu discontinue busi-
ness. a fact that will ocecasion no little
regret with many customers and other
friends in social and business circles.
They enjoyed a large patronage, and
their store was always neat and attract-
ive. Mr. McPherson has decided to re-
turn to his ““first iuve,”’ the newspaper
office, where he will do duty on ‘a lino-
type, while Mr. Jacaues will in all
probability take up lus abode in Uncle
Sam’s domain. Scores of friends here
will wish them abundant snccess.
Judging from tle attractive Easter
windows, Ingersoll grocers are rapidly
beecoming educated io the importance of
window displays. Never before was so
much attention given to window dres-
sing by local grocerr as was the case
last week. It has Luen truthfully said
that the window is a fair index to the
store and this was well exemplified in
more than one instance last week. Not
only did the windows contain many ar-
tistic features, in which Easter lilies
played a prominent part. but seasonable
articles were brought to the front in
sunch a manner that the passer-by was

* almost sure to pausc, and on second

thought to enter and purchase. It is
gratifying to note the progress that the
grocers are making in dressing their win-
dows and it is to be hoped that ere long
some of them will enter The Canadian
Grocer’s competition.

As was predicted by your correspon-
dent a week ago. maple syrup was a
scarcity here on Saturday. Not a pint
of the delicious fluid was offered for sale

FROM GROCER CORRESPONDENTS
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and the season is beliéved to be about
at a closc. The supply has been very
limited and but a small proportion of
the citizens have laid in their supply.

s were plentiful and the priee drop-
ped to fifteen cents per dozen.

KINGSTON.

‘‘Easter trade very good this year’
was the verdict of nearly every mer-
chant I met. The market was a large
one and well attended. Eggs were plen-
tiful and brought 20c. a dozen, a few
lots selling at 18c. Chickens and fowl
were up on the roof, and you had to
put up the shot to $1.50 a pair to bring
them down.

The display of Kaster lilies and other
carly hot-house flowers was interesting.
A reporter was around with his :amera
taking snap shots at them, and raid he
couldn’t afiord to buy any, but would
be satisfied with a picture of them to
look at; not to smell.

William M. Cammon has again been
appointed market clerk and now the
crooked farmers have to bhe straight
around the square.

James Crawford got the contract for
supplying the penitentiary with grocery
staples and R. J.'Carson, sundries. The
prices were cut down to blood, the low-
est being about $500 lower than some
of the tenders sent in. Tendering is a

lottery ; if prices go up, O.K., if they go

down, N.G

Herb Dunlop, late with Jas. Redden
& Co., has secured the position of man-
ager of the Calvin Co.’s store, Garden
Island.

Alex. Sharp, the popular clerk for
many yvears in the House of Commons,
has returned. and may resume his duties
as head clerk for Crawford & Co., gro-
cers.

Andrew Shaw, formerly of the firm of
Shaw Bros., grocers, Cornwall, and
lately manager of the Charleston 5, 10
and 15 cent store, Ottawa, is going to
apen up on his own account in the 5 and
10 cent business in Hull. He is an old
Kingston boy and we hope his venture
will pan out nuggets of golden hue.

A company of wealthy Hebrews, of
Montreal, have leased the Frontenac ho-
tel, and will fit it up in style suitable
for summer tourist trade. It is a much-
needed luxury here. A New York man
will be appointed manager. The hotel is
situated close to the railway stations
and steamboat offices, so tourists .need
not take a cab unless they want to take
a drive around the block and come back
t\lavl_\ere they started and pay 50c. for the
rip.

Joseph Hiscock, agent for the Cana-
dian Fruit Growers’ Associationi is
opening up a branch in his old premises
on the market square, where he &irst
started in the grocery bhusiness twenty-
seven years ago. Previous to that he
was first engineer on one of the mail
boats. He is now in the fruit and fancy
goods trade.

James Redden & Co. have the con-
tract again for supplying tea to the
penitentiary.

Jim, the grocer, several years ago
said that the Ttalian banana peddlers
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ripened the bananas in their beds. This
report went around like wildfire and no
banana peddlars have since troubled

Kingston. Hamilton correspondent,
please note this fact.

LONDON.

For a number oi years there has been
an organizationr of some sort amongst
the retail grocers of London, but nof
until March of last year has it assumeil
an aggressive character. Prior to that
time the Retail Grocers’ Association
seemed to cxist solely for the purposc
of holding an annual picnic, and it must
he said that the picnic was invariably «
success. But a little over a year ago
the trade began to realize that the as
sociation, as it existed, did not fill the
hill ; that what was needed was an o1
ganization that would do things. The
matter was taken hold of by some oif
the more enterprising grocers, and the
result was the old association went out
of business and a new one came in. The
aims and objects of the latter are the
advancement and protection of mutual
interests and the maintaining of living
prices, which means the doing away
with the bargain counter. The first mai-
ter taken up was the institution of
weekly half-holiday (Wednesday after-
noons) during the summer months,
which was found to work so satisfac-
torily last season that it has been decid-
ed to continue it during the coming
months. The telephone question is an-
other important mafter in which they
have taken an active interest, the mem-
bers having circulated a petition and
several hundreds of signatures obtained
asking the city council to insist on low-
er rates before granting a franchise. In
addition to this is the movement previ-
ously referred to in The Canadian Gio-
cer, looking to the appointment of a
permanent secretary to look after the
interests of the trade. Its objects beiig
purely local, the association is indepen-
dent of any other organization, and not
one member approached by The Cana-
dian Grocer on the subject could sec
any advantage to be gained by affilin-
tion with the Retail Merchants’ As:o-
ciation. Indeed, none could be fouul
who appeared to have given such a pio-
position consideration, so that it
quite evident affiliation is not a live i -
sue with the Retail Grocers’ Associ
tion of London. :

The retail %roccrs are worked up—.!
least some of them are—over the =
nouncement of one of the most promi
ent Dundas street merchants of his ¢
termination to abolish credit and ado -’
the cash system. In his advertiseme:
he quotes slightly reduced prices |
various Enes of goods, and it is ti':
fact that is causing others in the trad
anxiety. The Retail Grocers’ Associ
tion is to meet this week to discuss t
situation, and it is not unlikely th.
other grocers will consider it necessai:
to meet the cut prices. If so, citizers
generally will be the last to complai:
When interviewed by your corresponden
the grocer in question said he was tirc:
of the credit system and was determinc !
to get out of it if possible. So far «
price-cutting was concerned, he coi-
tended he was doing no more than oti-
er members of the association were do
ing, and that, too, without being callcd
to acecount. .

Local store clerks aré making a move
to secute early closing during the months
of July and August. A number of them
got together a few mights afp and dis
cussed various’' plans. Finally, ‘it was
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decided to ask the employers to close
the stores at five o'clock every evening
duiivg the months named, instead of
having Wednesday afternoons off, as last
1 Some of the employers spoken to
cre inclined to regard the proposal
a.orably, and the clerks are hoping
.t if a majority adopt the suggestion
others will fall into line. Another
mecting is to be held shortly.
iohn Lawson, the Dundas street gro-
cer. who accompanied the delegates
froii the Canadian Boards of Trade
who visited the West Indies to examine
inio trade conditions, has returned home.
lic declares thaf with proper care in
shipment a great trade can be worked
up between Canada and the islands.
Mr. Lawson has made large contracts
for the shipment of West India fruits to
Canada.

MONTREAL.

W. Gray, who has been with Scrog-
gie’s grocery department for the past
year, has left to accept a position with
D. D. Munro & Co., further west on St.
Catherine street. Mr. Gray will be miss-
ed at the big departmental store, where
he had charge of the provision counter.
He is a good man on bacon and smoked
meats generally.

T. K. T. Stone has returned from a
short trip to Peterboro and Toronto.
Mrs. Stone accompahied him. :

There is a feeling among the grocers
in Point St. Charles that the next pro-
gressive move by sellers of foodstufis in
that district will be something in the
way of a weekly holiday. -1t is thought
that Wednesday or Thursday would be
a good day to close, allowing the clerks
opportunity to get around and enjoy
themselves. 1f the movement was gen-
eral it would be a success and Point
grocers are very seriously considering
the matter. What's the matter with
grocers in every part of the city tak-
ing ihe idea up. Why not close for half
a day a week anyway? It would be easy
to cducate the peeple to buy previous
to the closing or immediately after re-
opening.

Z. 5t. Onge, who for a long . time
worked with J. Stetson, Hibernia Road,
has leit Mr. Stetson, and with Mr. Gil-
bert, who formerly kept a store on Con-

street, has purchased -the business
vithur McCrory, 525 St. Antoine
The firm will carry on business
¢ the name of St. Onge & Gilbert.
isvert Freres, Hibernia Road, have
© store and everybody in it is kept
sng all day long. It is one of the
=t places of business in the Point
grocery line, and the fixtures are
‘win, making it possible to arrange
tock in a very economical and cop-
it manner. 2
iuda Maple Exchange has erected a
;i the grocery department of
gle’'s, and will demonstrate their
dties in that store. E

NEW BRUNSWICK.

+i:e Maritime Railway and Power Co.

‘ustalling a large and powerful plant
al slacean. These extensive works are
<lug built for the purpose of supply-
lig Amherst with electrical power and
ligiiing, The slaek coal from the coal
incs, mueh of which now goes to waste,
is 10 be used by these works in driving
the 150 horse power engine’ whieh is
beirg installed. = All the extensive ma-

chiiery for conveying coal, ashes, ete.,
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is being installed by the Truro Foun-
dry and Machine Company,
* *

#

A wood-working establishment will
shortly be staited on the eastern side
of La Have River, Lunenburg ecounty,
under the name of Tefler Bros., Ltd.
Besides the Tefler Bros., several parties
in Bridgewater are interested. The new
company will go extensively into the
manufacture of all kinds of house, of-
fice, store and church furnishings. The
plant will be equipped with the most
modern machinery.

T. H. Dupont, eivil engineer, of Mon-
treal, is in Summerside, P.E.I,, taking
a survey preparatory to revising the
plans made some years ago for the

waterworks and sewer system.

* &
*

Emerson Biglow, an employe of the
N. W. Eaton Co., Canning, and Josenh
Biglow, one of the best known building
contractors in Kings County, are pre-
paring to leave for the mnorthwest.
Cornwallis ig losing many of its esti-
mable inbabitants this year, most of
whom are eonsumed with desires for the
Greater West.

* . *

James W. Day, a prominent business
man of Parrsboro, N.S.,, has left for
Edmonton, Alberta, where he intends
to reside. He has been prominently
identified with the affairs of the town
for years, and on more than one oc-
casion he has filled the office of chief
magistrate of the town.

PETERBOROUGH.

A big business deal was put through
in this eity which was a general sur-
prise, although of interest to everyone.
On Thursday last E. F. Mason, of E.
F. Mason & Co., purchased the stock,
business and real estate of Jas. Edg-
cumbe, one of the leading grocers. The
store is situated in the north end of the
city, and Mr. Edgeumbe has worked up
a very large trade of the best class. He
has been in business for the past 19
years, and every year has seen an in-
crease in trade. He has always carried
a heavy stock of the best class of gro-
ceries, and he has enjoyed a turnover of
over $20,000 a year for several years.
His only reason for selling out is fail-
ing health, and, of course, he got his
price.

By the transfer Mr. Mason becomes
the proprietor of three large grocery
stores, one in the north end and two in
the centre of the city, and all three are
doing a big business.

The real estate in the transaction
consists of the grocery store, a butcher
shop, two dwellings and a good stable,
all brick and well built. When the
Coats Co., of Secotland, locate in the
north end Mr. Mason will be already
settled there, and the new premises are
so built that the grocery store can
be easily and advantageously enlarged.
The vorice paid for the whole thing was
$12,000.

Mr, Mason is one of the most pro-
gressive merchants in the city. His
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father established the main store some
27 years ago, and he took over the busi-
ness after his father’s death, about 14
years ago, and has conducted it since.
In 1903 he established what is known
as the south store, and it has proved
very successful. This big grocer is a
young man yet, but has proven himself
capable and strictly up-to-date. . He
has been very successful.

The stores of E. F. Mason & Co. will
be in charge of Mr. Mason, as general
manager; Jas. Fanning is superintend-
ent of the main store as before; D. H.
Kernaghan, a very popular grocer, was
taken from the south store and put in
charge of the new one, and W, H. Day-
man has been advanced ‘to management
of the south store.

$ L]

Easter in Peterborough this year
broke all records for this season. Never
before were such erowds in the city on
the Saturday following Good Friday.
The stores were crowded from early
morning until ten o’clock at night, and
many customers were turned away. The
grocers got their full share of the
Easter shopping. They were kept so
busy that it was impossible to sweep
out and the delivery rigs were on the
go until Sunday morning. The people
simply flocked into the city from all
the . surrounding towns and villages.
while the eountry roads were lined with
farmers driving in. The stores weve
very attractively decorated for the holi-
days and it was a treat to just see the
windows. The butcher shons report
more than double the trade for Easter
that they had at Christmas.

* *
*

A number of the eity merchants were
up in the police court this week for
blocking the sidewalk contrary to the
by-law. They were all fined, and before
long the other merchants will take a
tumble and keep their boxes and bags
off the street.

* . *

The flour and cereal mills here are
greatly handicapped by the very slow
movement of grain. There is very little
coming from the west and praectically
none from local farmers. The roads in
the country have not been very good ,
lately and the farmers will not haul to
the city. Last week some of the largest
mills were closed down on aeccount of
having no wheat. They started again
Monday but they cannot begin to cope
with the great demand for their goods.
The cereal mills eould run twenty-four
hours a day if the raw material could
be secured. The supply has been short, -
however, ever since the heavy snow-
storm in the west blocked the railroads.

* *
*

The Quaker Oats Co. are now install-
ing a new plant in their mammoth mills
here for the manufacture of another
cereal. This new food stuff will be
known as Quaker Wheat Berries. It

(Continued on page 41.)
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PRIZE PROVISION DISPLAY

Window Dressing Which Won the Prize in The Canadian Grocer Competition—
Done by H. Jones, for J. B. Kemp, of Pembroke,

Entiies in the window dressing com-
petition during KFebruary did not justi-
fy an award; neither did, those ve-
ceived in March. We have bulked them,
and the judges in their wisdom .have
distributed honors as follows:

Ist prize, J. B. Kemp, Pembroke,

dressed by H. Jones.
2nd prize, Gibbons Bros., Toronto,
dressed by J. M, Thom.

3rd prize, A. Hagmeier & Co., Hespel-
er, dressed by Gordon Hagmeier.

The window of J. B. Kemp, Pembroke,
winner of the first prize, is reproduced
herewith, and it is especially interest-
ing in that it is a provision display.
This is a department to which many
grocers give too little attention, and.: it
seems g fairly grounded hope that Mr.
Kemp’s evident suecess, as shown in

this illustration, will stimulate interest

and some activity in this direction,
Mr. Jones, who dressed the window,

deseribes-it in detail as follows:

Front “centre: * One side of green
bacon, with two Windsor backs lying
pointed toward ecentre; flanked right
and left with.one each Matthews’ ‘‘Rose
Brand’’ cooked hams. Right corner:

PRIZE PROVISION WINDOW.

One pile of ““Corona’’ creamery butter,
one-lb. blocks, and one slab or side of
Fearman’s breakfast baeon. Left cor-
ner: One pile of butter as above and
one side of Fowler’s baecon, Rt ng)
Middle centre: One gide of Davies’
Wiltshire smoked bacon, eut as per
English style, with extra fore-hoek and
gammon showing; flanked right and left
with pails of lard, one pyramid of teas.

84

Right: With tomato catsup, one py:a.
mid of eorn. Left: With eatsup, 1wo
artificial palms and wrapped Windsor
backs,

Back “centre: Cheese cases shoving
creamery brand, with one Canadin,
Stilton, one and one-half Roquefort, .14
one cheese lying on side (which untor-
tunately” do¥s shiotvshew ) :: cheese (:ses
surmounted with ean tomatoes and cat-
sup. 'Right and left: Pyramil of
‘“Clover Leaf’’ salmon and ‘‘Sockeye’’
salmon, with olives on left and heavy
tomato catsup on right.

Space left at back, both sides, { al-
low of easy access to goods.

SIMPLE AND EFFECTIV:.

A display in the window of lMichie
& Co., Toronto, impressed the writer as
combining in a markéd degree'thc ‘;}ml-
ities of simplieity and effectivenes: The
background was honey, large jars plac-
ed on top of bulk packages. In front
of that and oceupying most of the win-

(Continued on page 47.)
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ORGANIZATION.

Our advoeacy of a national associa-
tion of retail grocers based upon pro-
vineial and local organization is not a
passing fancy. We propose to keep at
it until something is done. While urg-
ing the independent organization of the
grocery trade we have insisted just as
strongly that there should be an or-
ganized co-operation of all retail in-
terests by some such scheme as an amal-
gamated board, to deal with matters,
particularly legislation relating to the
retail trade generally. It is interesting
to know that a movement in this diree-
tion is now taking form in the United
States. In the weekly Bulletin of the
National Association of Retail Grocers,
Secretary John A. Green, says:

There is at the present time a grow-
ing tendeney toward a federation of the
retail interests of the United States.

An invitation from Virginia asks that
the grocers’ association take part in a
conference in regard to railrouds and

raidroad rates, saying that invitations -

had been sent to, and naming represent-

EDITORIAL

atives of almost every body of retail
merchants in the country.

A letter received within the last day
or two from the National Arbitration
and Peace Conference asks that repre-
sentatives of our organization attend
a meeting in New York April 14.

Many of the trade papers are taking
up and advoeating this proposition, and
it may be but a short time before such
a thing as a national meeting -ean be
arranged or a conference of representa-
tives from the retailers’ associations all
over the country.

This does not mean the wiping out of
the individual retail assoeiations by
any means, but it does mean a concen-
tration of strength, a union or unity of
purpose, seeking to utilize our own re-
sources for the advantage and benefit of
all concerned.

The interest aroused by the National
Hardware Dealers’ Association, the Na-
tional Jewelers’ Association, our oww
association, as well as several others, in
regard to opposition to the pareels post
bill is but an instance whieh goes to
prove that our interests in that matter
are one.

The abuse of the garnishment law in-
terests all members of these different
associations alike. .

The effeet of the work and energies
put forth from an individual standpoint
1s apparent, but did we work with a per-
feet understanding through a federa-
tion, our position would be impregnable.

Henee, it would be to the advantage
of all, if before another congress was
elected that a combination or federation
of these interests could be brought
about. It would be one of the greates:

achievements of modern times in as-
soeiation work.

A WARNING.

There are several men who appear to
be systematically going about the
country soliciting subseriptions for the
MacLean Trade Newspapers and Maga-
zines and are pockefting the proceeds
where they are able to land a subserib-
er. Several people have been vietimized
in this way. Some of these men. are
rfot confining their efforts to the Mac-
Lean papers, but, from enquiries we have
received from one or two of our con-
temporaries in the United States, are
practising the same methods in regard
to their publications,

Business men and others are cauuon-
ed to look out for these fraudulent
canvassers, and we would take it as a
great favor if they would notify us by
wire, at our expense, should they meet
any of these men, as it is our intention
to prosecute them if we once get the
hands of the law upon them.

No one is authorized to solieit sub-
seriptions for us unless he has our regu-
lar subseription forms and a let-
ter signed by us giving him the right to
receive moneys on our behalf. Our
friends, the travelers, frequently send
us subsecriptions, and, of course, where
a merchant knows a traveler to be
1epresentative of a reputable house
he may be sure that the subseription
he may take will reach its proper des-
tination.

We trust that our friends throughout
the country will lend us their assistance
in endeavoring to land these fraudulent
solicitors.- The names of the men and
the localities in which they were last
heard of are: C. H. Raymend, Berlin,
Ont.; J. C. Murray, Farnham, Que.:
MeDonald, St. Hyacinthe, Que. There
is another, operating in Galt, whose
name we have not yet ascertained.

TOMATOES.

The tomato situation is not solved.
Different opinions are held about it.
Some say it is sick, others that it is
stiong, and still others, steady. Prob-
ably the most pertinent question is ‘Do
kigh priees check consumption?’’ Some
say that at two tins for a quarter con-
sumption is greater than at 10e., be-
cause a can in the house is used more
quickly than another would be bought.
Others scout the idea as ridiculous. We
would like to have some retailers an-

“swer this question.

The somewhat curious situation in To-
ronto, outlined in the Toronto corre-
spondence, leads one to ask what portion
of the tiade elsewhere is stocked, or
partly stocked, with tomatoes of 05
pack. They are as good or better than
last year’s pack.

One thing the high prices have doné.
There has not been any speculation by
retailers in 1906 tomatoes. And if in-
dications are to be relied upon prices
will be higher this season. A firm of
Maryland brokers, Strasbaugh, Silver
& Co., in their latest weekly ecireular,
say:

““Only a few packers have been ai:i-
to contract for anything like a half pro-
portion of their wusual acreage, and
growers evidently have concluded that
it is better not to contraet at $9 per ton
when they remember the bid priee dur-
ing the last two packing seasons
reached $15, $25, and even $30, per ton.
Prior to the last two years in question,
the price for raw stock ranged at $5
and $6, sometimes $7 and $8 per ton.
These ﬁgmes, however, were not in
‘‘Harriman’’ days, and the farmer is
as usual alert and in line with the spirit
of the present age. Cans then used to
sell at $1.35 per hundred, now, it is $19
per thousand. Gasoline (used for fire)
then cost 8 cents per gallon; this year
it will be 18 cents, or possibly more,
and the Standard Oil Company will not
make contracts or promises to any.
Solder then cost 12 cents per pound,
now 20, 22, and may be more.
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Markets and Market Notes

QUEBEC MARKETS

Pointers—
Fish—Revised.
Teas—High and scarce.
Maple Syrup—New goods offering.

Montreal, April 4; 1907.

For the season of the year business
being transacted must be cons'ldered
very satisfactory. With the passing of
Kaster and the few holidays which went
with it, there was noticeable a slight
falling off in trade-in-semelines, but
on the whole demand is very well main-
tained for all kinds of staple groceries.
Payments recently have been satisfac-
tory to nearly all parties.

Sugar continues stiff, but no advance
in price has yet occurred. In canned
goods fair trade is being done, but there
is no special demand for a certain line.
Corn syrups are still selling. Molasses
is almost cleaned up locally. In the
Islands there has heen a decline in pri-
ces asked. ContiMed advances in all
grades of teas make this market an in-
teresting one. Stocks are slowly being
cleaned up. Dried fruits are selling bet-
ter than they usually do at this sea-
son, but the high prices prevailing are
affecting the demand. Coffees and
spices are moving out satisfactorily.
Beans are unchanged, while there is no-
thing new to report in evaporated ap-
ples. Some new maple syrup is offered.

SUGAR.—Locally sugars are very
firm, although up to the time of writ-
ing there has been no change in quota-
tions. Business is reported as satisfac-
tory.

Granulated, bbls
. -bbls. .

8gs ..
Paris lump, barrels
=3 *  half-barrels....
**  boxes, 1001bs

$4 30

. 44

. 42

. 49

. 486

. 48

” s boxes, 50 1bs . 49
Extra ground, bbls ..... . 470
” » b0-1b. boxes. . 480

i <4 25-1b. boxes . . 49
Powdered, bbls. ......... . 450
i 65J1b. boxes... . 470
Phoenix ........ . 430
Bright coffee . 410
*  yellow . 415
No. 3yeilow ... . 415
No. 5 Sae .. 400
No.1 ' bbls e 380
Ho.1 * DaEB..ccocossscssssssesssosssssssssen sy 38

SYRUPS AND MOILASSES.—Locally
there is not much activity in molasses,
stocks being practically nil. Reports
from the Island state that there has
been a drop in prices, the ruling figures
now being 17c. and 174c. Corn syrups
are in demand, but orders are not so
large as they were during Lent.

030

. 033

038

035

030

. 040

. 002

. 0us

. 003

.14

100

Oases, 21D tins, 2 doz per case. o 485
woo 5dh "' ldos . 240
il il !doz o . 33
oY e - * 3%

TEA.—With stocks dwindling, prices
are climbing, and each week brings with
it higher figures in one line or another.
Ceylon greens are selling at advanced
figures this week. There has been an
advance also in all siftings and fannings.
A good inquiry is reported for China

Young Hysons, prices for which are up.
Most all lines of tea are more or less in
demand. Japans are pretty well clean-
ed up in first hands; as a matter of
fact, this line is nearly sold out. De-
mand for Japans has been particularly
strong lately. All stocks of tea are
getting lower under the continued de-
mand, and while quite a few houses have
import orders on the way, spot stocks

ﬁre by no means as large as they might
e.

023 030

.02 02

..... 018

.vl15 017

.02 - 33

.017 020

Pekoe Bouhongs .015 02
India—Pekoe Bouchongs . .015 018
Qeylon green — Young .019. 032
ysone .. .018 02

5 GUDPOWAerS ...........v0uues ...017 019
China green&—P.n‘uuey gunpowder, low grade. 011 019
> o pealeaf... 019 022

g b pinhead ... 030 035

COFFEE.—Jobbers report a fair
amount of business in coffees. The mar-
ket is unchanged since last report.

SPICES.—In peppers, spot demand -is
not so strong, but there is considerable
trading in futures. White pepper is very
firm. Cloves are in short supply and
demand is very heavy. More business is
being done in ginger this week. Mace is

scarce, while nutmegs are reported
steady.

Pepkerl, G 55 s v kv sosatis b o B 0 r: $ Jbl'o
white.. .02 03
Gix!zor, whole .. .0168 00
010' Oochin .017 0%
ves, whole .. 020 030
Cream of tartar .. 02 0382
IAQ!}::;‘M ................ 012 018
e R A e 030 ovbs
FOREIGN DRIED FRUITS.—

Currants are strong abroad, the mar-
ket in Greece being reported firm, with
no sign of a decline. Stocks every-
where are light. Seeded raisins are un-
changed but an advance is expected as
there is very little to offer. The fact
that there has not been an advance be-
fore this is mainly due to the fact that
many cheap lines which ordinarily are
received in November and early Decem-
ber, were this season not unloaded here
until January and February. This
stock is now holding the market down.
Sultanas are firm, but the high prices
asked are keeping sales from being
large. A few lots of Valencias are of-
fering at good prices. Figs are lower
this week, prices now being on such a
low level as has not been reached for a
long time. To-day three-crown -figs are
g;)tainable in the neighborhood of 6e. to
c.
Valencis Reisins—

" $-box .
Bonl'pnokiuhun‘ 'Olunn," to X086
X068

**Excelsior Window ‘()lunerl » L
g 4 's .

Californian Raisins—

Fancy seeded, 1-1b. pkgs .... ...
Choice seedcd, 1-1b. pkgs .... ...
Toose Muscatels 3 crown.,,

%
Oregon' prunes (Iuliulzl style), 40-50s
Oregon prunes (F1ench style), 60-70s ..
e i s )00-1001.
o # 100-120s . ...... 0csg 005
Currants—
. 007% 0 088

Bultana rais rlb
il o, ﬁb carton ...

Eleme Table Figs—

Biz crown, extra fancy, 40-lb. boxes .......... 0 &.lt
Four crown, fancy, 10-1b. boxes . s

Three crown
Glove boxes, fine quality, per bo:
Fg‘noy washed figs, in baskets, per baske
T AR St
PEELS.—Peels are still high in price,
but demand is not large, and the turn-
over of business is limited.
Feon poel, war 1 coll oh
L T e A 011 013
EVAPORATED APPLES. — Little
business is being done in evaporated ap-
ples. Stock is offered by some houses
for 10c., while other jobbers will not
take less than 1lc. Holdings are light.
BEANS.—A fairly. good consumptive
demand for beans is reported by the
jobbing trade. Quotations have not
changed since last week.

MAPLE PRODUCTS.—A few small
lots of new maple syrup have been re-
ceived and sales have been made at 63c.
to 7ec. No new sugar has yet arrived.

Pure maple syrup, bulk, per Ib.. .0 07
Compound maple syru; rlb. 00
mpo: oy ogom‘

e 0O 010

Pungumo .i;mb...'.'.' .....

RICE AND TAPIOCA. — Rice mills
have been somewhat short, but are now
better supplied and various grades of
rice are obtainable as usual, without
difficulty, although in some instances
slightly higher prices rule. Tapioca con-
tinues very firm. Prices for import are
high and likely to remain so for some
time to come, according to latest ad-
vices. Very little business is being done.
Locally the same figures are asked as
were quoted last week.

B rica, In 10 Dag Iot8.ceossscorerecnssocsesoncss wev - B 06

rice, less than 10 bags... PERE % ]
O Orice, in lots ...... 395
O O rice in less 10 bag lots 305
Tapiocs, medium pearl....... b 07 001%

RAW PURS.—Lynx and skunk prices
are higher this week, while a new line,
spring rat, is quoted. Other prices re-

.main unchanged.
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CANNED GOODS

B&ONTREAL—Cauned goods are mov-

ing out fairly well. Demand on the part

of retailers .is of a consumptive nature,
Salmon is still selling. Corn and peas
are in demand in some quarters, while
they are not asked for in other sections.
Tomatioes are slow.

TORONTO-—Canned goods - business is
fairly active. Opening prices continue to
mé:? and there are those who describe the

ation as easy ; but several wholesal-

ers have been makmg enquiry for to- -

four months of heaviest consumption.
far only one Toronto jobber has been
foymd with tomatoes to sell.

n account of the high opening piices

ré has been little buying of 1906

gmds by retailers for anything *beyond

jediate requirements. In the city,

h ever, quite a number of the trade

have on hand still considerable quanti-

ties of 1905 pack of tomatoes h-.m,ht at

9fic; These were bought in a speculative

but instead of being disposed of at

the present level of values, a areat many

lers are keeping the prlce down to

and. 1lc. The result is rather un-

lllactory Those who are confined to

B goods find it hard to make a profit

er these conditions. Some retsilers

sgtin to think the new pure food law

4 gfiect the situation, but that is

n possxble this year. There is s(me
o@hmry for tomatoes from the west.

gg’ooes to buy and we are just entering

u” No. 1 co:
Oanads Flrlt." * Little Ohief,” ‘* Log Oabin,” ‘‘Horse-
1'shoe " and * Auto " brands, also all private brands.

(lmupLNo 2 comprises—

nnlley. “Maple Leat,” ‘“‘Kent" ‘Lion,
and “Grand River” brands.

uroup No 3 cof gﬂm—
.. “Jubiles,” * White “ "
bn o8, Rose u.nd Deer
: roup Gro
FRUTTS. No.l No.g
Apples, standard, 3's.
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ond. 2 l. sliced or grated
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Salmon, Fraser Blver Sockeyen—
1-Ib. Talls, per doz.
1-Ib. Flnt.. o

-1b.

ivers inlet

Northern River Sockeyes..
Cohoes, per doz
Humpbacks, =~ *
But“nel. French }'s..

I bt ok ot ok et gt
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impo

MEATS, ETO.
Beef, c_A_)med 1s, per l(.lo:
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ONTARIO MARKETS.

Pointers—

Sugar continues firm:

Canned goods in demand.

Tallow dearer.

Lemons higher.

Toronto, April 4, 1907.

Trade continues to improve, but is
not yet brisk. There has been a good
movement of both sugars and canned
goods. Collections are improving some-
what. Deliveries of sugar for March
were not as heavy as a year ago though
some of the refiners’ representatives in-
dicate they were heavier. The canned
goods situation has not yet developed
but some of the jobbers are quietly
looking round for tomatoes while only
one is known to hold more than his re-
quirements. Dried fruits are not active
but prices remain firm. Faney pound
packets of seeded raisins are selling at
1le. and 114e. and they could not be
laid down here for less than 13¢. from
the coast. Some Canadian wholesalers
who read the market signs aright and
backed their views have been selling
carload lots in New York. New Brazil
nuts are of fine quality and are going at
134e. to, 14c. They may be a little
lower later.

TEA.—A mild reaction in prices of
common grades in the Old Country is
due to the season and the approach of
a possible revision of the duty. The in-
crease last year in the world’s consump-
tion of Indian and Ceylon tea was 44
million pounds. An estimate by J. R.
Montgomery & Co., New York, of the
importations of China and Japan teas
into Canada and the United States
shows a decline for three seasons, as
follows : 1904-5, 92,427,300 ibs.; 1905-6,
78,177,100 tbs.; 1906-7, 70,450,000 ibs.

COFFEE.—The situation is little
changed.

SUGAR.—The market here is regard-
ed as steady, but there is a decidedly
strong tone to it, and the advice is all
against letting stocks get low.

At the close of last week the New
York Jaurnal of (‘ommerce, commentmg
on, the sugar situation, saic

“With the market for TAWS.- strength«
ening daily and due to oon.tmue in up-
ward tendency aind with the ‘active, con-
suming season for refined app,roacinng,
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it is but natural that values should
advance. Brokers, in anticipation of
such a move, are counselling their cus-
tomers to contract for full supplies.
‘“‘Regarding the market for raw sugars
there appears to be no feature but in-
creasing strength. Conditions in Cuba
have up to now bheen generally favor-
able to the erop. Of late, however,
there have been reports that the dry
weather is affecting the old cane and
has retarded the growth of the last
spring planting so that only a compara-
tively small quantity of it will be fit to
cut this season. At the same time
these things were foreseen and there
seems to bhe no reason to change the
previous erop estimate of 1,250,000
tons, as against 1,178,748 tons last
year. It cannot be long now before the
production begins to show a decrease
and by the middle of the month a ma-
terial lessening in the number of cen-
trals grinding may be expected. Con-
sumption is increasing in the United
States and the meltings by refiners
since January 1 have amounted to 393,-
000 tons, as against 388,000 tons last
year. At this rate there will not bLe
sufficient raw sugar available in Cuba,
Porto Rico, San Domingo ard this
country to supply the demand and there-
fore speculators are coming into the
market freely, and they, as well as im-
porters, are storing sugars against a
practically assured advance. There are
predictions that the market for raws
will go to 4e¢. if not higher. The high-
est point reached last year was 4.!3ec.
in September.”’
Paris lumpe, in 50-1b. boxes. ..
" in 100-1 CEEw

505

100-1b. 495

8t. Lawrence granulated, barrels 440
Redpath’s granulated......... 440
granulated 440

Berlin granulated : :8
Bright coffee. 42
Bright yellow 4325
No. 8 yellow. 43
Bol  ® 410
o TR A e IR SRR R 400

Granulated and yellow. 1

SYRUPS.—Busi-
Advices from

MOILLASSES AND
ness is not active here.

Barbadoes report a strong market for
molasses.

0%
02¢
03§
003
. 00
.14
5 . 100
" 2-1b. tins doz. 165
. 5-1b. * (inl " 140
" 10-1b. ** (in " o Seset eres 235
“ %0-1b. * (in " ® | vewe senn 22
Molasses—
New Orleans, medium 0 35
i bbls 0§35
050
060
085
087}
5-gal. cans, per .
Barrels, per gal ....

DRIED FRUITS.—The feature of the
market here at present is the selling
in car lots by jobbers -of seeded Cali-
fornia raisins to New York and Chicago
houses. The retail price here remains
at 11 to 1l4c. for faney pound packets
and they could not be laid down from
the coast for less than 13¢. Currants
are purchaseable at Tic. Evaporated
apples are selling for 94c., but the
wholesalers are trying to get more and
the heavy demand is just approaching.
Reports from California indicate that
the crop has been badly damaged but
the market for the present stocks is a
little heavy.

THE MARKETS-ONTARIO

Pryunes Santa
Per Ib Per 1b.
100-120s. ... ...... .... 0
90-1008,50-1b boxes 0 06§ 0 60-70s, 50-1b boxes ..., 007
80-90s " 08 g 0 07%
70-80s . 008} 007 40-50s 25-1b" 009
54 Q10 0104

Note—325 1b. boxes jc. higher than 50 Ib.
QOandied and Drained Peels—
Lemen..... ...011 0 ll} Oitron
nNrange....... .011 01
Apricots, perlb......cv covveivninonen

s, =

Currants— L
Fine Filiatras..., 0 07} 0 08 Vostizzas..,
Py 0 08%9

Hallowees .....,. g 05 r,m choicest.... .... oo&
Domestic evaporated &pPIes. ..................... 0 094 0 10

NUTS.—New crop Brazils are of fine
quality. Large are selling at 14c. and
smaller at 134c. Brokers report a good
demand for almonds.

Almonds, Tarragona, per Ib...... vesssissesens sees 016
s 'ormigetta .... ..013 015
o encias 032 035
ww - Y Hi
" ahelled ...... 037 028
l”’:tnnl,mp?r'li). ...... 8{;
Bragils, per Ib ... e i T L
('l.'hel?)e ) lou.‘

llowing quotations on peanuts are for sack
green. For roasted add 3c.) 3

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, April 4, 1907.

BUTTER—Receipts coming in better. Prices
about the same, 27c. to 29c¢. for finest and
23c. to 24c. for low grades.

CHEESE—No change in situation.

EGGS—Market continues easy.
to 18c. dozen for finest.

PROVISIONS — For abattoir dressed hogs
now asking $10.00 to $10.25 per 100 lbs.
Smoked meats and lard featureless.

Prices 17c.

e
o

1

SPICES.—AIl markets are firm.

Per Ib.

..018 030

.02 030

D18 035

s ¢

.04 075

0320 030

0325 035

023 028

017 0%

.... 085

016 0%

017 020

.03 043
RICE AND TAPIOCA.—Markets con-

tinue firm. Prices here are unchanged.
Per Ib.
Rioce, stand. B..... 0 g‘ [}
Rangoon....... 0 8
Patos........ . 006
Japan .00 007
Java... oo 007
Bago..,. ssos . BN
Osrolina rice 0074 010
Tapioca, medium pearl .00 ...
’ T e S S R LS S S 007%

SEEDS.—The business is pretty well
cleaned up so far as the movement from
farmers is concerned. Red clover prices
are very firm.

Alsike Clover—

Red Clover—
Fanoy ... 875 9
No. 1.. e 740 7
No. 2 6% 6

Samples containing a large percentage
of buck-horn, catch fly, etc., are at a hig
discount,

Timothy—

Machine threshed.............ccooiiieenens e 166 185
Flail threshed, bright unhulled,.;. .......,.... 235 2 50

Lots containing seeds bring from 114¢
to 2Yc a Ib. ‘

HIDES, WOOL. AND RAW FURS.—
Prices for country hides are lower.
Sheep skins and tallow are dearer., The
advance in tallow is said to be due fo
the small soap manufacturers going in-

"to the country to buy for themselvegs

instead of from dealers.

H&lu.impooud.' cows and steers, g::;: ....... i g
Country hides, flat, Porlb..mrod... ve
3 'l;o.l oit.y green .. o6 l‘)’
0 N, 1, country. .. +xns i
eog i
50
Mﬁ 1]
FURS. ;
No. 1, Prim
A |
50 7
8
200 :3
500 =
orne B
Erae- i
100 3
Zana R
010° @
075
600 }
33
om f
Sl
0

BIG DEAL IN SUGAR.

The Ontario Sugar Refining Co. have
within a few days disposed of the en-
tire balanee of this season’s produect,
amounting to about five million pounds,
to a single buyer. The amount involved
is over $200,000. The purchaser has
gone into the deal in the expeectation
that sugar will advanee in- price. He
is not a grocer,

NOTES.

J. A. Ruddick, Dairy Commissioner
of the Dominion, was in Montreal dur-
ing the week.

The tea and coffee room of the E. D.
Marcean Company, Montreal, is being
enlarged to suit the growing require-
ments of the trade. With seven travel-
ers covering the ecountry the firm is kepl
busy. When the room 1is renovated
there will be a portion devoted to teas
and the remaining seetion will be given
up to coffees.

Robert Watson. manufacturing eon-
fectioner, Toronto, is this week remov-
ing his faetory and warerooms to his
fine new faetory in the northwest sec-
tion of the eity. Part of the warehouse
at 73 and 75 Front St. east has been
leased to Lipton, Limited, and the rest
to Medland Bros., grocers, King St., who
will take possession July 1. The Med-
lands may open out there in a whole-
sale way; their minds are not yet made
up. They have built up a very large
trade at their King St. store and need
mueh larger storage room anyway.
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Canned Goods

i all kinds are moving out well. Look over these prices and if you can
ise any, send us an order :

Loggie's Blueberries, 2s ... ... 100 FrankfordCorn ... .. .. .. .. 175
#Meaford Preserved Blueberries, 2s | 10 Quaker Sugar Peas .. ... .. 85
Meaford Red Pitted Cherries, 2s... | 90 Meaford Peas ... .. ... .. ... 75
Meaford Egg Plums, 2s ... .. | 10 Frankford Squash, s it 90
Jumbo Brand Strawborrlos, Is ... 120 Oak Bay Clams ... .. .. .. .. 100
Quaker Refugee Beans ... .. .. 90 Royal Club Haddie ... ... .. . 90
Quaker Corn... . .. 92% \lLeard's Lobsters, s ... .. .. .. 200
Quaker Fancy Sugarand Cream Corn 95 Cascade Salmon .. .. .. .. 100

and Pumpkin—remember that apples are away up.and there is a big
business doing in PumpKkin.

Quakes. 38 .. .. .. . . .. 921 leelaate 2 ... .. .. .. . 40
Poscial.3s - ... ... .. 75 Peacock, gallons il e e
lcoCastle, 33 .. .. .. .. ... 78

Sardmes

Now is the time to replenish your stock of this line. For the finest trade
we offer the Yacht Club Brand. They are exceptionally nice. Put up in the
bast Olive oil, 16 to 18 fish in a tin.

Yacht Club,is ... .. .. .. .. 123 Opera Club, is 91
Paragls, 18.... ... oo i Gabrlel, 8. .| 0 8

Pulled Figs

Just a few of this line left. Now is the time to sort up. Once your cus-
tomers get using the pulled they will not want any more pressed figs.

Locoum, pulled, 5-1b. boxes ... 10 Locoum, pulled, 25-1b. boxes ..
7.crown Imporlal pulled 60-1b. -5.crown Choice, pulled 60-1b.
boxes ... .. 8 boxes .. . : 7

Remember the 57 Varletles

Heinz food products will help any business along. You have a guarantee
with every package that if your customers don’t like the' taste they get

th::r money back.
Rice

All kinds of rice are advancing. We have extra value in a Japan at b5c.

IH. P. ECKARDT & CO.

WHOLESALE GROCERS
"TORONTO
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MANITOBA MARKETS

T

(Market, quout.xons corrected by telegraph up to 12 a.m.
Thursday, April 4, 1907.)

Business is very active, wholesale
houses reporting a much larger business
this spring than in any previous year.
The only difficulty is to get the goods
to supply the demand and to distribute
them among the western trade. The
railways are working hard, but seem to
be unable to give the satisfactory ser-
vice which the trade demand. Values
are steady.

CANNED GOODS.—No changes in
price this week. We quote :

FRUITS.
Group Group
No. 1 No.2&3
Apples—
3's standard, per doz.......... . vl amnes 120 127
SOMONS, DO QO ... :voivnv:soninivsasarss S47F 346
Oherries—
2's, red pitted, per doz. case ............ 2413 239
b o d
8., T eavy syrup, per doz ...... .... 1 94
BBk = ¢ s e i el 2 m 1‘3'2 04
Gooseberriee—
2's, heavy syrup N e 231} 29
Lawtonberries—
2's heavy syrup B an e sisia e 184 1914
Peaches —
2's yellow flats o 204
38 t “ 3 09}
Pears—
2'5, F.B., e 179
I “ 237
25 Bartlett's = 194
3's £ 251
2's Globe, light syrup ** 149
Plums—
2's Damson, 1.s. g 1381
2's Lombard, Ls. & 137
2’8 Greengage, 1.8. - 1 41
2's Egg, heavy syrup . 184
Rug rries—
8 red, light eyrup & 1 66}
2's black, heavy gyruph ' 189

VEGETABLES.
golden wax, * 193
refugee, % 198
YRR WRE . v icsooescs Shsansriaivnes 213
Corn—
SRR e 208
68—
No.4)2s * 183
No.3)2s “ 213
No. 2) 2's sweet wrinkle. . .228 223
No.1 2- extra fine sifted. . .278 273
Succo
2s £ 263 258
Beets—
whole, o 208
sliced, . 228
whole, 3-1b., * 264
o:d, ................... . ; 284
B8, POEMOB. o s 0ssrvassmmmrnbios-aonose 313 308
s .. 409 404
SRON, DORADE. 1.7 000 e sinnl ok ans Pabat uavs 1110
Alpsru\u,perdoz ........ R e IR s rdans 289
nn.wel
274
193
193
MEATS.
Pork lnd beans 5-. per | doz %
90
“ e “ 80
Olark’s 1 1b. plain, per case. %
W g g 80
o Cligds m il T 3 %
‘“ 1' tomato sauce, per case .. 25
o i S >
« 1% Ohil .“ 25
“ W s “ 20

“
"
“

‘: Mlnd Oan. _(}0 2';";):1"(_!‘0:.
Roast beef (Man. Can. Co.), 2'5, perdoz .... .

: (Ol.l.rk 8), l l. per, do: c
Voal ﬁ%*;'eﬁo‘l"‘
u.mw I
Obicken loaf } Ib.

SEERERREREREREARE RS LIS BBBERERR

THE MARKETS

Blioed bnoon, l -1b. tins, 310
1-1b glass, 825
Oornsd bee! 1-1b. tins, per doz 156
2-1b. soemssssssarsses se voos B IS
FISH.

Snlmon.Fruer Blversooke‘n.pétum........ eose 188
keens River, 2 oos e 710
» Rlverl Inlet, ': '.‘ : %

“ g, . .
. humpgwk.' = 400
**  cohoes, 4z, # ¢ . 57
Lobsters (new), §-1b. flats, per case........ . 16 50
- 3 -1b. talls, per case. . . 10 50
-4 o -Ib. talls, per case.. . 15 00
i o “ Haln PEreass.....c.co cooe <oee 15 50

SUGAR.—Further advances are ex-
pected by the wholesale trade. Prices
are quoted as follows :

M ;
oqgnﬂmq!nwd,il: bbls
‘  yellow, in bbls..

“ N

Wallaceburg, in bbls.
54 sacks. .
Berl‘i'n, grulxluhwd"in bbls .....

Icinglunr in bbis.......
‘“ in boxes.........
“ % jinsmall quantities.

xE8
. *  in small quantities.
Lump. lurd in bbll ......

&Gmmm;mnmm*&#‘&‘&u
£3333SLBLRBRETESRE

SYRUPS AND MOLASSES .—Since

the revision in prices noted in last is- -

sue quotations are as follows :

8yrup *“‘Orown Bnnd ” b ¢ 2doz. case .... 20
P 5-1b tm.' l)erl'l " 65
* " 10-Ib tinl. pert il 45
# . 20-1b tins, per 23 . 250
& 5 barrel, per 1b. . . ggt
= " ugar syrup, per lb .
Beaver Bn.ud 21b tlns, per 2doz case.. . 8310
s T e
“ L " 20
Barbadoes molasses in #-bbls, per gal.. 40
New Orleans mohuel in g-bbl.l, per Ib.. m
Porto Rico molasses in r 1b
Blackstrap, in bbls., per, n.l. gg
. eal. bsts., each 5
COFFEE.—
Whole green Rio 1b 10
©° oasted **" per Ib 12
Ground roasted Rio..... 134
Standard Java in 25-Ib. tins, ge 33
Old Government Java in 25 I tinl, pex Ib g
Imperial Java, ig 25 1b. unl,perlb sessssssiens . 0%
Ohoice Rio..... . . 03
Fare % Swseasoss 016%
sy mpeaglpipipmi. o 48
Local Blends:—
SR e n o o 3R
MINCE MEAT—
Mince meat, 7 1b. pails, per bb.. 3 w
» o 12 oz pkgs., perdo.z“ 1056

PICKLES.—Local brands are quoted

as follows since the recent advance :
Sour—

1 gal pail. o0

3” P 180

B w 276

Crock.. . 8

Boulea ‘18 oz,, per doz .20

L I e R R 2%

Oh°f' 1. pail 76

S”‘ ol .19

5w ou 300

e 70

Bottles, 18 oz., per doz 2 00

20 ° 22

el palis 80
. pails....... srssbesssherpsnmasysrnsasys sees

3 B L R e e 215

5 M rsaesssebensesasvssessnesesasses 480 33

EIOORE ;oo consss sscspstssvrsostspnsonnras wars 75

Bottles, 18 oz .3%

250

Onic D:L = e

gl pai 2

“ ow 375

Orocks... 85

Boule- i8 oz., perdoz . 250

R S T AR S O 27

FOREIGN DRIED FRUIT.—Quoted

as follows :

slﬂt.q.nrudm.mlk.wlb. 3{3‘
ol 11bpkgs 016
™ )
" e $00
2 MWBMDM bop saes AP
" Oonmlmrchuull.llbpkp per
mu(’) Jeossosessesssanns . 38
“ boxes {5hibs). ..." 0 80

" 40

ACERIES e eew s i i 10
Prunes 100-120 perIb ....... 0
90100 0 8;
o« 8090 “ o 08
“ o “ 0
‘68070 . i}
50-60 0
4050 o ods 0 875/2
Curnnu, uncleaned, loo3e pack, per lb s ensl)
dry cleaned, Filiatras, . sis ) 3;
“  wet clesned, ferlb.... ervsseas o oeee 007
*  Filiatras in i-Ib 00
. 0 083
Hsllowee d.tal, new per lb.. 0 08
in packages, per 319 0013
Figs, cookinx. in wpkm—.t.l, per, lb 0 5%
0
o uble, | crown 8o 0 %’
o 3 " on
" “ g ou " o 13
£ *  glove boxes, per box .....

s ITIIN bom(l!o:) r box
i 8¢ b baskets, per basket.

Fi?, oooki.nglnlt;.ou.ndmh sssssesss

A{pﬁoou, choice, in %—Ibwboxu.por ...

o
&

ricots, b. boxes, per Ib.

=5

cocoooocoon cooo
=R

et et et Pt ot gt
[~
=

EVAPORATED AND DRIED AP-
There is a brisk demand for evaporated
fruit and the trade are expecting a fur-
ther advance in the near future FEvap-
orated apples are selling now at 10ic.
to 1lc. per ib., and the dried fruit com-
mands a price of 9%c. to 10e. pei ih.

CANDIED PEELS—
Lemon, pgflb.....
T IR

S e 0%

HONEY—Ontario honey is very scarce.
Prices are quoted as follows :

Ontario honey, 18_ {b tins per case.. N 88;35
Onhlomu honeyl lb zlul fnn. 2doz. cas L 480
mu, -doz. case.... .. 840
il 2¢ lo—lb §doz. * . L1080
“ “oain SR 0
RICE, TAPIOCA AND SAG—
ey A 5 0
Japan rice, per, 1b mblolt:“ : 8?
ln,maoon Hﬂo,wlgb gga
Tapiocs, 11
porpl.g. Zani 004
NUTS—
L on
.08
= Olll
. 014
.0
. 015
.01
. 01
: %
15 016
.. 08
16
UATMEAL AND CORNMEAI, -
Rolled oats, 80 1b sacks, per sack ........... ; . 5‘5
g e . : ¥
“ “ “ 2%
GMM oatmeal, pcr sack gg
persack.........
md L
EGG CASES.—In good deniand at
following prices :
4
No. 1 960,580 Olbl ot sior g
No. 2 " complete.. al
0.2 without filler ........ Bt
Euwo ﬂllon(uuupercua),brn‘wn perg ool

EGGS.—In fair supply from %
points. Produce houses are pay:ig &
per dozen f.o.b. country station-.
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FROM GROCER CORRESPONDENTS.
(Continued from page 33.)

is the whole wheat with the bran all
left in. It is thoroughly eooked and is
gaid to be very appetizing.

! The new cereal is prepared by a spe-
cial patented process owned and con-
trolled by ‘the Quaker Oats Co., and as
yet has not been put on any market in
the world.

The plant here, which has been manu-
factured especially for Quaker Wheat
Berries, is nearing completion, and it
is expected that the new cereal will be
on the market by the 15th of April
It will be put up in the usual sized
packages. The Peterborough mills will
produce the goods not only for the Can-
adian trade, but for export to Great
Britain, Europe, Japan, and in fact the
eompany anticipates a demand for it
from every wheat-eating country in the
world.

CHATHAM.

Trustee John McCorvie is in Toronto
this week, attending the Ontario Edu-
lational Association. At a _special
tneeting of the civic Board of Education
on March 28, Mr. McCorvie was dele-
gated to represent that body at the O.
B. A. Mr. McCorvie is also secretary-
treasurer of the fund being raised to es-
tablish a memorial to the late James
Brackin, for many years principal of
MeKeough School.

At the annual meeting on March 26,
Hugh Malecolmson was re-elected chair-
man of the Public Hospital Board _for
1907. Mr. Malcolmson has been a faith-
ful worker for this institution since its
establishment, and a great measure of
its success is due to him. J. W. Dyer,
the St. Clair Street grocer, is also a
member of the Hospital Board.

The Wallaceburg sugar factory has re-
sumed operations.

C. E. Lister, of the Maple City
Creamery, was in Detroit last week,
looking into the matter of sanitary, up-
to-date appliances for the handling and
bottling of milk. i

TORONTO.

A fact that cannot fail to have struck
anyone who pretends to keep in touch
with ‘‘the passing show” is the extra-
ordinary amount of emigration that is
constantly going on from the central to
the outlying parts of the city. New fac-
tories and new railways are crowding
out the residents, and the grocers have
no choice but to follow them if they
wish to retain their trade. Scowes of
new stores have sprung up in the west
end within the last few months, and
most of them seem already to be doing
a thriving trade. Houses vacated hy the
old residents in the centre of the city
are heing largely bought up hv the Jews.
but the English-speaking retailer does
not consider their trade valuable encugh
to recompense him for the loss su:tain-
ed by the departure of his old custom-
ers.

If the bill now hefore Parliament with
regard to the dating and stamping of
canned goods goes through hefore the
present session is over, it will leave the
grocer who has a heavy stock of these
lines on hand in a somewhat ticklish po-

-sitionl One retailer, speaking to The

rocer, on the subject, took this view of
the situation :

THE CANADIAN QROCER

““I bought largely of canned tomaioes
last season,’”” said he, ‘‘at 90c. a dozen.
Now, if this bill goes through, I shall
have difficulty in convincing my cus-
tomers ‘that last year’s stock is as good
as this, though, from the standpoint of
accuracy, the probabilities are that it is,
if anything, better. I could, of course,
sell back to the wholesalers at the pres-
ent price of $1.174, but I have not heen
in business in this part of the city long
enough to disregard the exceptional «ap-
portunity which is offered to me for
making new customers by running a spe-
cial sale of these goods at once, at last
year’s prices, thus giving my patrons
the benefit of a 30c. reduction on - the
best price they could obtain elsewhere.
This is the line I intend to take, so that
the passage of the bill will not affect
me particularly one way or the other.”

Everyone reports a first-class Easter
trade, but Easter brings disadvantages
along with the compensations. Collec-
tions are always a little slow for a few
weeks afterwards. People seem to take
things easy for a little while, and
money disappears.

A. Snyder has bought out H. W.
Eaton, 262 Dundas street, and will move
in next week. Mr. Snyder has been lo-
cated on the corner of Maitland and
Church for four years, and feels that he
needs a change.

Mrs. MacMillan, who has been in the
employ of F. G. Martin, King street, for
several months, has left that position,
and associated herself with the staff of
F. Simpson & Sons, Yonge street,
where she will assist Miss Gilkes in the
office work. As her name indicates, Mrs.
MacMillan hails frae bonnie Scotland,
and losh ! mon ! but yon’s a braw coun-
try ! Where ilka laddie has his lassie,
and the moonlicht nichts are bricht !
Eh, well, and it’s sair homesick a puir
body may be for sic a land !

K. Higgins had a runaway the other
day. The horse took fright and dashed
down Crescent road and along Bloor,
fortunately avoiding the cars. It finally
made a bolt for the stable, where the
delivery cart was found to be damaged
and the harness wrecked.

In a certain district of the city an en-
terprising grocer, who had newly open-
ed a store in competition with another
member of the trade, whom he evident-
ly expected to squelch right away, wrote
on his window with chalk the following

couplet :
‘“We lead,
Others follow.”’

A practical joker in the neighborhood,
who sympathized with the other man,
rubbed out the word ‘‘others’’ and sub-
stitured ‘‘asses,”” the couplet reading :

““We lead,
Asses follow.”

Needless to say the chalk literature
was speedily erased.

STRATFORD.

The grocers of the Classic City exper-
ienced a big demand for green fruits
during the Easter season, in faet the de-
mand has not decreased to any great
extent. Bananas and oranges have been
selling very well and in many eases the
demand has exceeded the supply.

In the vegetable line the demand has
been equally as great, and this year’s
produce, although high in price, has been
retailed in large quantities by the gro-
cers. :

41

Lent is over, but the demand for fresh
fish is still great. During Lent the var-
ious dealers in fish report an.excellent
demand. They were able to keep in
large orders and had little trouble in
disposing of their supply.

Many of the farmers in the surround-
ing country have already eommenced to
gather in the maple syrup, and the flow
was reported to be good, but the cold
snap of this week has somewhat checked
the operations along this line.

Stratford is blessed with having a
live retail merchants’ assoeciation,
which has done much to improve matters
among the various merchants in the
city. At present they have under con-
sideration the advisability of establish-
ing a delivery system, by which goods
would be delivered to the residents four
or five times a day with one extra tri
on Saturday evenings. This will mean
much less expense to the merchants, who
would thus do away with their delivery
rigs. It is purposed having special auto
cars built for delivering the goods. The
association is also discussing the enforce-
ment of the early-closing by-law and will
bring the matter before the eity counecil
at a future meeting. They strongly
condemn the action of one or two mer-
chants keeping their places of business
open after certain hours, while the others
are closed for the day.

Stratford’s market is on Saturday,
and every Saturday, rain or shine, finds
farmers by the hundreds gathered on
the market square ready for business.
The market is a large one and one of
the best in Western Ontario or even in
Ontario. During the past two weeks
eggs have greatly decreased in priee.
Two weeks ago they sold at 30e¢ per
dozen, now they are selling at 18¢ and
20c per dozen. Other prices are reason-
able. Butter is very searce and conse-
quently the price remains about the
same. For weeks past the fowl market
has been limited, and although the de-
mand is good. there is a great searcity
in all lines of fowl.

There is some talk of the price of
meat advancing and housekeepers are
somewhat anxious. It is reported that
owing to the advanced prices quoted in
a recently issued ecireular letter that
the Toronto wholesalers have advanced
the price of meat in almost all lines.
One butcher remarked to your corres-
pondent that the advanee in the To-
ronto markets would certainly mean
an advance in the local markets, owing
to the fact that the farmers in the sur-
rounding country would demand a higher
price for their cattle.

Mr. Thos. Ballantyne, jr., left last
week on a trip to the Old Country in the
interests of the firm’s cheese business
He will be absent about five weeks,

GUELPH.

The butchers in Guelph are greatly
worked up about g proposal to take
the building now used for their shops
in the market and remodel it as a large
office building. They claim if this is
done that it will ruin the market, as
they are the mainstay of it. Naturally,
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as the market is essential to a grocer’s
business, the groeers are watching the
outeome with interest.

At Tuesday night’s council meeting
it was decided that the butchers would
have to vaecate the premises and in fu-
ture this building will be used for of-
fices. The grocers are wondering if the
butehers’ propheey will prove to be
right.

There is a lot of store remodelling
going on in Guelph just now. The
Kandy Kitchen eonfectionery and ice
eream parlor are moving from their old

THE GANADIAN GROOCER

premises across the road to a large, new,
up-to-date building. When completed
they will have one of the finest places
in Ontario.

There was a good Easter and Saturday
market, chickens selling from $1 two
$1.50 per pair, butter from 22 cents to
23 cents, and eggs 17 cents to 18 cents.
Shoppers of Guelph are finding out that
they can buy their produce from the
grocers just as cheaply as on the mar-
ket, as the grocer usunally buys for trade
and, therefore, ean sell at the same price
as paid.

NOT ON A POLAR EXPEDITION—JUST TRAVELERS

This photograph was taken at Sud-
bury on March 1, and shows three tra-
velers of renown in the north country
as they arrived after cireumnavigating
the grocery trade of Manitoulin Island.

On the left is J.ou Chapman, of
Davidson & Hay, Toronto, who has
been more than holding his own on the
road for 25 years; on the right is Thos.
Scott, of Comfoit Soap, and between
them, but quite above them, as you wil}
notice, is C. W. Soper, of the Ogilvie
Milling Co. They drove across the ice
from Massie and hit the Island at Lit-

tle Current. They went around the
Island to Gore Bay and escaped via
Spanish River.

Those niee looking beaver ecoats in-
vited weather, and they got it—stormy
and 28 to 30 degrees below zero. Evi-
dently the mercury heard them eoming
and ducked for the eyclone cellar.

But they did business as usual, found
it good and warmed up to the oil ex-
citement at Manitowaning, where ma-
chinery, brought in over the ice, is be-
ing installed for development work.
Boring is now going on at Gore Bay
and other places.
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RETAIL MERCHANTS' PRESIDENT
AGAIN DISCUSSES OR-

GANIZATION,

To the Editor of The Canadian Grocer :

With your permission I desire to reply
to ‘‘Believer in Organization’’ and yo;{
Peterboro correspondent té'*theit;{ re-
marks in connection’ with the proposed

grocers’ organization. Botlh articles
show an interest in association work, but
lack in knowledge as to the great draw-
backs in connection with such work.
There is no doubt that the grocers should
be a stronger section of the Retail
Merchants’ Association than what they
are, but because they are part and par-
cel of that body is not the reason that
they are not stronger. To my mind he-
cause the grocers themselves take very
little active interest in the efforts made
by our officers when matters concerning
them are being dealt with, is one reason
of complaint. I say active, because we
always found they were in sympathy
with the work and never objected paying
their fees, but as long as someone else
did the work they were satisfied to haye
our head office plan and work without
their section taking upon themselves the
initiation or responsibility of anything.
However, this should not continue, and
thanks to The Grocer’s agitation, I be-
lieve we may yet get this particular line
of trade awakened up to the great bene-
fits of meeting together and discussing
the many problems relative to . theip
own line of business. In our as-
sociation we have the grocers’
section, which is  composed of
grocers’ sections in the different cities
and towns of the province. They are
governed by a Provincial Board of Gro-
cers, at whose call they meet in con-
vention once a year. All matters con-
cerning grocers alone are discussed at
this convention and are referred, as the
case may be, to the Dominion Board of
the R.M.A., if a Dominion matter, that
1equires the assistance of all branches of
trade ; to the Provincial Board of . the
R.M.A. if a provincial matter that re-
quires the assistance of all branches of
the trade, or to its own Provincial
Board, if purely a foodstufi question,
which only requires the backing of them-
selves.

Now, it’s all right to stand outside
and say : ‘‘As grocers we have so many
things afiecting ourselves that we should
he alone and must be alone,”” but the
fact of the matter is, if you give the
question any thought, there are very few
things but aflect all classes of retailers
alike. Take for instance. the premium
evil, transient traders and peddlers, in-
surance, freight rates at both ends, legis-
lation regarding co-operative stores,
criminal code, unfair means of advertis-
ing, corporations who are not amenable
to the law the same as individuals, etc.
All these things affect the grocers, and
they also affect the dry goods, the hard-
ware, the druggist, and all the others ;
why, Mr. Editor, this proposed single
trade organization would be asking the
assistance of the Retail Merchants in al-
most every question it would bring up.
It would have very little weight with
such large questions as I have mentioned
above if they were only presented by one
line of trade. But, on the other hand, 1
do admit, when a purely foodstuff ques-
tion comes up, it is useless expecting a
drygoodsman to deal with it ; hence the
provision made ‘in our constitution al-
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AUTOMATIC SCALES FOR
BUTCHERS AND GROCERS

95 per cent, of your capital is in
your stock. Ifit pays you to have
a cash register to take care of the

per cent. you have in cash it

should pay you more to have an
accurate scale.

Ask us about it.

“fimpson Gomputing Scale Co.

34 Arthur St. Cor. Notre Dame Ave.,
WINNIPEG

ey
!

it pays‘to have proper connections in

The West

We have first-class facilities for distributing cars and we
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our

new quarters.
Charges Reasonable

ing Agents

2 B eaes WINNIPEG, MAN.

¥

Satisfaction Guaranteed

R. B. WISEMAN & CO.

8torage, Warehousing and Distribut.
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lowing each section the privilege of deal-
ing with their own matters.

I now come to the weak point men-
tioned by ‘‘Believer in Organization.”’ In
some instances, it is true, our sections
depend on the main body, in fact, I have
stated above this is a fault, but this
does not prove that a section of a pure-
ly grocers’ body would not do the same
—it is because of an indifference to their
own interest that they are inactive. They
want stirring up.: The Peterboro cor-
respondent has the same complaint re-
garding their section, but in general, he
seems to be quite in favor of a  plan
similar to that already adopted by our
association, that is, with the ‘‘Greater
Britain idea,” which is just exactly what
we have been working on since our be-
ginning as an association.

Now, Mr. Editor, I have taken up con-
siderable space, but as I invited a cer-
tain part of this in my last week’s let-
ter, I felt called upon to reply as fully

as possible.
H. C. ELLIS.

J. B. Freeman & Son, Milton, have
sold their grocery business to Geo. Grif-
fith, who has been traveling a year for
the Simpson Co., Guelph, and was
formerly in business for himself. The
change took place this week.

COMMON SENSE

KILLS (B

All Dealers and 381 Queen St. W.
TORONTO, ONT.
Dealers find Common Sense a very good seller, for

the reason that it gives general satisfaction and each
customer tells others about same.

Write for prices.

Expert Bookkeeping

Investigation and auditing of all
classes of accounts undertaken.
Trading, profit and loss accounts
ard balance sheets prepared. Sets
of books opened and office systems
devised in an up-to-date manner.
Collection of accounts a specialty.

Davenport, Pickup & Co.
622 Mclntyre Block and 422 Ashdown Block
WINNIPEQG, MAN.

Square your accounts
1

EVEN THOUGH YOUR TRADE DOES NOT DEMAND THE
BEST—YOU SHOULD SELL

(1] il &
THE- CHAFFLESS-COFFEE '
BECAUSE IT WILLZBRING Iﬂ COFFEE CUSTOMERS
TO YOUR STORE. TRY IT.
THE CODVILLE-GEORGESON CO., LTD.
Winnipeg.

Before buying

SALT

Write us for quotations and we

can save you money

Mason & Hickey
108 Princess Street, WINNIPEG, Man.
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DAIRY PRODUCE AND PROVISIONS

EASTER TRADE

In anticipation of the Easter Trade require-
ments we have prepared this season a Choice
Stock of Mild Cured

Smoked Hams
" Breakfast Bacon
Skinned Backs

Made from Seleoted Young Pea Fed llog_s

To avoid disappointment in shippirg, would
advise Immediate Booking of your order. Write
us to-day,

THE PARK, BLACKWELL CO.

PORK AND BEEF PACKERS LiMiTE®

TORONTO

S““““““““\fx
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The Montreal Packing Co.

LIMITED

. We Have No Retail
Stores

MONTREAL, P.Q.
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ENGLISH
BREAKFAST
BACON

No finer Bacon made. Goes
well with Fresh Eggs for
Easter trade. We can supply
you promptly both with the
Bacon and with the Eggs.

F. W. FEARMAN CO.,

HAMILTON s

A Surety
of Success

The Ryan Brand has been that to hundreds
of retailers. The people insist on our

Bacon, Ham and Eggs, Cheese, Butter,
Sausage, Bologna and Lard

because of the recognized purity and whole-
someness of our provisions.

The WM. RYAN
CO.,Limited

'70-72 Front St. E.
TORONTO, ONT.

The Canadian Grocer
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Dairy Produce and !Provisions

CHEESE AND BUTTER BULLETIN

Better conditions prevail in cheese
Lis week. Faetories have opened up
. nearly all distriets and are begin-
ving their annual make. It is not so
JAitiieult to obtain milk as it has been for
.ome little time past—since the first
j-ctories opened for the season. How-
¢.er, it is no easy matter to secure all
{l,¢ milk required from the farmers, who
aie attracted to butter making owing
t the high prices which have been main-
tuined for that artiele.

Up to the present time there has not
been received loeally very much in the
line of new cheese. The factories take
a couple of weeks to get into real run-
uing order, and their output during that
period is necessarily limited. A few
lols of fodders are being received by
dilierent concerns, but these are easily
dizposed of for fairly good prices. Fod-
ders do not cut much of a figure in the
clicese market, and are to be regarded
more as preliminary to the make of ex-
porl cheese which comes each year after
the fodders are a thing of the past.

Talk around the trade is to the effect
that there will be a high opening in
cheese. The Groeer understands that
onc party this week contracted for
April at 12¢., which is certainly a very
satisfactory figure for a beginning.

[ ceally there is a very nice trade be-
ing done in cheese at prices which are
on shout the same level as those of last
weel. The close of the Easter season

has not brought with it any perceptible
falling off in the demand for cheese.

Some nice lots iof new butter have
been offered and taken on the market
during the week. The newly arrived
stock was of very good quality, and
what reached the local market was
quickly taken up by purchasers.

Quite a number of creameries are
open and more are about to begin opera-
tions. Once the season is well under
way it is not thought that there will
be any secarcity of good butter. The
high ruling prices have been the means
of diverting the milk supply of many
farmers to butter instead of cheese. For
the first couple of weeks of the season
Montreal will not reeeive very large
lots, as local demand will take eare of
any surplus stock turned out by eream-
eries or made by farmers. There is not
much dairy butter on the market, what
there is being held principally in the
country, where there is greater call for
it than in the cities.

Of old butter, including returned
creamery, the market is pretty well
bare, although some stocks are held.
What there is in store is just sufficient
to hold the market steady, making it
impossible for prices on new make to
assume sky rocket tendencies.

On the whole, since necw butter has
begun to arrive in fairiv iarge quanti-
ties, the market has eased off, and prices
asked this week are a fractjon lower
than those which ruled at the time of
last writing.

THE PROVISION SITUATION

.-t week the packers got bidding
again-1 each other again for hogs and

instoad of the recession expected early
pric/s  advanced to $6.75 or $6.80
f.o... country points. This week the re-
acti 1 follows and there is a return to
§6.0°, the price that has ruled for a
nui: or of weeks. Even $6.60 is quoted.
It © ‘he same old see-saw, up-and-down,
we scribed some weeks ago. The ad-
val in prices paid for live hogs has
beer in the face of poor conditions in
the id Country, and when it is remem-
berot that Canadian packers export

abiwo 75 per cent. of their product in
Uic -gregate, their hardihood in keep-
I Le live hog market 4s. to 6s. above
the narity for products in Great FEri-
tali 15 somewhat perplexing

‘e Old Country market 1> unchaized
to Tower and quiet. Danish Lillings con-
Biuo at the high level of ?5,000. Cn-
Leiio killings last week were somewhat
I 22,000 to 25,000.

‘ining  in the eastern end of the
protce, the Ontario Government is this
Vi entering upon an undertaking which
It undoubtedly tend to strengthen the
Poii packing industry. Thirty farmers’
ccings will be held this month in the

intcrest of production of the bacon hog
as an adjunct to dairying. Superinten-
dent of Farmers’ Institutes Geo A.
Putnam, says :

“It is believed that the farmers in
many sections of eastern Ontario could
produce a larger number of hogs, with
much profit to themselves. This is an
industry which should go hand in hand
with dairying, and we find that in many
of the counties where dairy products are
the leading outlput, the production of
bacon has not yet reached the propor-
tions which we would expect.”

The pork packers are co-operating with
the Government in the matter, and the
representatives of the Department of
Agriculture who will attend to instruct
the farmers regarding desirable types of
hogs, approved methods of feeding and
care will have visited packing houses in
Montreal and Toronto and secured from
the packers all the information they de-
sire to give.

Following the meetings, sales will bhe
held of male and female bacon hcgs, in
which also the Government and the pack-
ers will co-operate.

This is the first direct Government un-
dertaking of the kind in Ontario to in-
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crease the production of hogs of the
right kind. It is to be hoped the effort:
will be extended to cover the province.”

The Canadian Dairyman, in a.dvertising
hogs as a profitable sideline to dairying,
says i—

“Our trade with Great Britain de-
mands that we breed a type of hog suit-
able for the production of first-class ba-
con. Short-sided, heavy-shouldered, thick
fat pigs are almost impossible of con-
version into good bacon. Many farmers
contend that the fat type of hog can be
produced much more cheaply than the
bacon type. Consequently they are sat-
isfied to produce the fat type. These
coming into competition with the bacon
hog, are cut in prices, and the cry is
raised that there is no money in hogs.
The results of feeding experiments at
Guelph and Ottawa, however, disprove
the contention that fat hogs can be pro-
duced more cheaply than bacon hogs.
They fail to demonstrate any fixed rela-
tion between the type of hog and the
cost of producing one hundred pounds in-
crease in weight. The experience of
practical hog breeders verifies these re-
sults.

‘‘Hogs are a class of animal that can
be raised cheaply. They have great pow-
ers of assimilation. The feeding period
is short, as they can be brought to a
marketable condition in from six to
eight months from birth. They can be
housed cheaply and they are wonderfully
prolific. These factors unite to make
the hog industry a profitable one. Es-
pecially is this the case when hog rais-
ing is allied with the dairy industry.
The by-products from the dairy form a
cheap and effective food for the produc-
tion of bacon, and convert what other-
wise would be a loss into a marketable
product. It has been pointed out many
times that dairy farmers can profitably
raise four hogs for each cow they keep.
Considering the factors afore-mentioned,
and the present demand and high prices
ruling for bacon hogs, do not the facts
warrant the assertion that hogs are a
profitable side line to dairying 7’

Dairy by-products, with grains and
meal, make the very best kind of food
for hogs and the best kind of bacon.

PROVISION MARKETS
MONTREAL.

PROVISIONS.—Lard is slightly stif-
fer this week. Demand for this line is
very good for the season. Hams and
bacon are not moving out very freely,
grocers being pretty well stocked up
with goods bought for Easter. From
now on, however, there will be good
trading in smoked meats.
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DAIRY PRODUCE AND PROVISIONS

BUTTER, CHEESE, EGGS

If you have Bnt.ter Cheese or Eggs to sell,
write me. Iam always in the market to buy. If
you want to buy Eggs, Butter or Cheese, write
or wize for prices.

B. H. POWER

218 ARGYLE STREET, HALIFAX, N.8.

WINDSOR SALT
TABLE, DAIRY and CHEESE SALT
FINE and COARSE SALT
Write for prices
Toronto Salt Works
Agents for

WINDSOR SALT

BUTTER-~EGGS

—WE ARE—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Rutherford, Marshall & Co.

Wholssale Produce Merchants,
TORONTO.

ORDER NOW

Butter
Tubs

Boxes and Paper

Best Goods, Prompt Shipment
Prices Right

WALTER W00DS & CO.

Hamilton and Winnipeg

SPRINGTIME is

'ﬁxe Canadian Groce:

at Hand

The season for increasing the sales of

Clark’s Canned Meats

is opening.

For fine quality and perfect condition of our products, and careiul
attention to the best interests of the trade,

We Yield Place to None!

American fat

Hlma: extra larga ...... 5
Extra plate beet, per bbl...... ... c.ovvvuens

BUTTER.—This week the market is

somewhat easier, prices being slightly
lower. New make is beginning to ar-
rive, but receipts so far have bheen
small.

New  Creamery, ODOIOB. DOEED. <o0i0sso. oosonomrse 0% 028

und pnnu .......... . 0265027
Medium creamery . .0% 032
‘Western dairy . .021 023
ERTESEOlIe Lil0l s itiesaet ey ..023 024

CHEESE.—A few new cheese, fod-
ders, have arrived and these are quot-
ed at 13%c. Qld cheese, which is'in bet-
ter demand, is selling at 14c. to 14ie.

EGGS.—Prices continue to decline.
Since Easter has passed there has been
a further slump, and first-class eggs are
obtainable to-day at 17c. to 18c. Re-
ceipts are increasing.

HONEY.—Prices this week are easier.
Demand is better than it has been for
some little time.

White clover comb honey .............eceveennnn
te clover, extracted ting ¥
R R R S e

TORONTO.

PROVISIONS. — Demand continues
quiet and prices are unchanged. Last
June prices were fractionally higher
than at present and packers interpret
that to mean they may go a little high-

EXPORT TRADE DEPARTMENT

Firms Abroad Open for Canadian Business

JAMES NETHVEN, SON & CO.
8t. George's House
EASTOHEAP, LONUON, ENG.
Large connection Amonw best Wholesale Grocers and
Bakers in Great Britain. e also ship several British lines
to United States and Canada. Oorrespondence invited.

DAVID SCOTT & CO.
Established 1878.

10 North John 8t.
LIvERPOOL, ENGLAND.
Bplendid connections Andnr;lm Try us with a ship-

ment of OARN‘ID
A.—Boottish, Liverpool.

A. C. DOUGHTY & CO0.
mqg?.nm LONDON.

vite consignments of Bacen, nmnnm: Ohuunml
Address LoxNDo!

Codes - A.B.0. 4ch and bth unu-;n.. A1, Western Union.
Highest Referances.

JAMES MARSHALL

ABEEDEBN, BCOTLAND,
invites consignments of Oanadian Produce, gives personal
wmuonbomdun‘ofm mdmnnm mpt

returns.
A.B.C. 4th and 5th Eds.

HENRY COLBECK

NEWCASTLE-upon-TYNE.
Invites of green and dried lru!ta Newcastle
is Ihom w of the mminlnl :de
of £,000,000 within » 20-mile radius.

'W. 0. GREGSON & CO:,

PROVISIONS POQULTRY

CEREALS
LIVERPOOL, Produce Exchange Bldg.
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BUTTER.— —Supplies

are
very slowly and prices are pretty firm

increasing

and ‘about wunchanged. Creamery is
scarce, especially solids, and the s!izht
increase is in dairy. It is expected an-
other fortnight will show a decided

movement and dealers are keeping licir
stocks well cleaned up.

Per i
0:8
02 U2
024 02
021 3
' rolls, large choice . 023 1
o DR BRI 250, S testsivaniien on 2T 2
T T R G T e A B 018 1
EGGS.—Prices are down to 16l to
17c. apd for a little while-they are ex-
pected to remain about that. The -ca

son has not yet advanced to the ; int
where the hens work overtime a:n! in
the northern districts they have s:iice-
ly started to work. One juobber osti-
mates that when production is at its
height, receipts will be easily ti.ree
now. Consuinp-
tion was never so heavy in the ity.
Nevertheless some eggs are already 2o-
ing into storage. The pickling sc:-on
has not yet arrived, however. i ast
Saturday eggs sold here, wholesal. at
17c. On the Saturday before K::ter
last year which fell a fortnight i:ter
they sold at 153c. Then, howier,
storage stocks were a drug on the iar-
ket ; this ygar they were all cleancd up
long ago.

Eggs (strictly new 18id) ....ccoocovnviiiiineens sone o 24
CHEESE.—Prices continue firm.

Chevse, large...
4 twins....

HONEY.—Honey is moving very slow-
ly. While prices are firm, the season 1s
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The Canadian Grocer

getting on and holders would like to
find buyers.

Honey, nr'n'ined. B01D tINS ..ovcocororrerrscons sone o1

JOIDUIN oo ooeseroosssonnens sose 012

o Lo 5Ibtins..cccevecenanrciccien sene 013

“  in the comb, brdoz ‘2“02 3%
Buckwheat honey, perlb........coecevviviinnnns

* 4 yin comb, perdoz ......ccocunns oues 150

POULTRY.—Demand for everything
but_chickens is very light and prices are
unchanged. .

Live Weight.

A EOWL. . cocisioncossconaseivanssonnnsiossesasise sass 010
§luckn .......................................... 017
‘oung Chiokens ...c..oceveeeecncrcccnsccsosaose sone 012

WINDOW DRESSING.
(Continued from page 34.)

dow were Franco-American soups, small
piles in orderly array. These soups
itre wrapped in plain paper. Kach pile
was topped by a can without the wrap-
per, showing the decorative label. There
were perhaps 20 of these little pyramids
of soups. In front was a one-line dis-
play of figs and maple syrup, a
pile of maple sugar in blocks in the
centre, glass jars of stuffed figs and
dates to right and left, these on their
sides, and at the ends an oblong basket
of high-grade pulled figs.

This display would be allowed to re-
main in the window probably only a
day or two. In building up the display
at the back of the window it is a com-
mon praetice of the Michie & Co. win-
dow-dresser to use original or bulk
packages and top it off with some open-
ed samples of the same goods.

AN ‘‘ENDLESS BELT'’ DISPLAY.

The Business Man’s Magazine calls at-
tention to a new idea in window dis-
play. The invention is to the credit of
an ingenious and enterprising Cleveland
merchant, and consisted of multiplying
by four the window display space in
his disposal. This is how he did it :

The window floor was arranged so
that it revolved like an endless chain
over two drums at either end; the win-

dow floor extending back into the store ,

the depth of the window and being sep-
arated by a black velvet cloth.

The different aluminum articles—about
200 in number—were wired to the mov-
ing window floor, and thus produced
such a unique and striking effect as to
challenge the attention of large numbers
of pedestrians.

Before this device was installed, only
fifty pieces could be shown, and those
in the old-time, stationary style; Mer-
chants in many other lines of business
may find it to their advantage to em-
ploy this novel method of attracting at-
tention to their windows, for, in this
case at least, the cost was only nomin-
al, the device being home-made, simple
in_design, inexpensive and driven by a

small electric motor concealed below

the floor.

DAIRY PRODUCE AND PROVISIONS

AN ENGLISH VIEW OF THE CHEESE TRADE

A Canadian View.

W. A. MacKinnon, Canadian Com-
mercial Agent at Bristol, in a com-
munication to the Department of Trade
and Commerce on the last day of Feb-
ruary, says of cheese :

‘““The present ‘remarkable condition of
the cheese market is of serious import-
ance to the middle and working classes.
Prices have been rising in the whole-
sale market for some months ; the open
market is nearly bare of supplies; the
limited stocks that are warehoused be-
long to a few large speculators; many
retail shops cannot supply their require-
ments, and there are warnings that the
retail price per pound may go up an-
other penny during this month.”

A fortnight ago there were only 108,-
000 boxes of cheese in London public
warehouses, equal to about four weeks’
supply. One of the largest wholesale
firms expressed an opinion that before
March the first, quotations would reach
70s. per ewt, That this estimate was
not very far wrong is shown by to-day’s
market report in the Times, which
states that ‘‘the quotation for Canadi-
an generally ranges from 67s. to 68s.,
and a possibility of a further advance
is being discussed owing to the com-
paratively reduced stocks to cope with
consumption the next two months.”

On February 1,1905, there were 316,-
000 boxes of Canadian cheese in stock
in London, Liverpool and Bristol ; the
current market price was then 53s. per
cwt. On February 1, this year, the cor-
responding stock was 313,000 boxes, and
the current market price was 6s. 5d.
The rise was equal to £12 per ton,
making a difference to the public in re-
tail shops of 1id. per pound.

A London journal suggests the four
following causes as having operated to
bring about the present short supply :

1. The exceptionally fine summer,
which produced greatly increased con-
sumption.

2. The tinned meat scare, which drove
thousands of households to substitute
cheese.

3. The year’'s improved trade, which
enlarged the buying powers of the
workers.

4. The operations of a couple of very
large firms which have practically ‘‘cor-
nered’’ the present warehoused sup-
plies.

Mr. McKinnon’s report was shown to
President Henry Wright, of the Mac-
Laren Imperial Cheese Co., and he paid

.Mr. MacKinnon the compliment of say-

ing that whatever he wrote was sure to
be all right. Mr. Wright stated he
would be surprised if cheese did not go
to 70s. yet.

‘“For the past few years,”’ said Mr.
Wright, ‘““three of the largest houses in
England have been trying to control the
Canadian market. What was the re-
sult ¢ They didn't corner the market
but they secured a very large’ percent-
age of the cheese in Canada, and their
competition raised prices. In the mean-
time the canned goods scare comes
along and the people rush to eat cheese
and the actual condition to-day is a

&«

question of supply and demand. The
cheese has been consumed. Canadian
cheese has been of such a very high
quality that it has come very close to
the English and Scotech makes. In for-
mer years the English and Scotch makes
would bring from 5s. to 10s. more than
Canadian. Now Canadian cheese is
holding its own pretty well.”

A Canadian shipper, one of the lar-
gest Toronto buyers, has sold cheese
lately as high as 133c. f.o.b. Present
prices for new fodder cheese are regard-
ed as ridiculous. Two years ago April
cheese was obtainable at 83c. to 9Ye.
Last year it was 1le. This year 12jec.
is being paid. !

This year for the first time, Aus-
tralian cheese will compete with Can-
adian on the English market. It is
bringing 52s.

HERE AND THERE WITH THE
TRADE.

W. A. Warren, of Warren Bros. &
Co., Toronto, is confined to his home by
a cold.

~Miss E. J. Sanderson, Millbrook Sta-
tion, has sold out and will move to
Peterboro to start a restaurant.

H. M. Cowan, of the John Sloan &
Co. sample room staff, has accepted a
position with A. Powis, broker, Ham-
ilton. Before leaving Sloan & Co. he
was presented with an umbrella.

A. Swmith, Garden Hill Station, has
ot the western fever and wants to sell
out. His business has proved a very
profitable one but he has been invest-
ing some in western land and likes it.

Geo. H. Barr, of London, has given
up his position as instructor in dairy
work in Western Ontario, and will en-
ter the Agricultural Department at Ot-
tawa. He will be succeeded by J.
Herns.

W. A. Avmstrong, for some years in
the sample room of John Sloan & Co.,
Toronto, and latterly traveler in the
city, has left to aceept a position with
Telfer Bros., Collingwood. Before leav-
ing he was presented by the staff of
John Sloan & Co. with a very handsome
locket. J. W. Stockes, traveler for the
J. G. Harvey Chemieal Co., has been
engaged to fill the place of traveler
vacated by Mr. Armstrong.

COULDN'T DO WITHOUT US.

Mr. McCorvie, grocer, Chatham, Ont.,
was a caller at The Grocer office this
week. Mr. McCorvie was representing
the Chatham Board of Education at the
meeting of the Ontario -Educational
Association, being held this week. He
has been a subseriber to The Grocer for
about fifteen years and says he could.
not get along without it.

“We do not know of any solution or
wash for putting on the window panes
to prevent a formation of frost.”
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QUEEN QUALITY PICKLES

Sweet—Mixed and Chow
Bulk Pickles

Tomato Catsup

Worcester Sauce

Buy and use the best Pickles

TAYLOR & PRINGLE CO., Limited

OWEN SOUND

OHN NEW, Real Estate and Business Brokers
156 Bay Street, Toronto. Established fifteen
years. No charge unless sale effected.
ROCERY BUSINESSES — 1 have several choice ‘

notice.

erators in Canada.

family use.

'REFRIGERATORS

We manufacture the largest line of refrig-
In oak and northern ash
cases. Vitrified enamel glass and galvanized

linings. For grocers, butchers, cMbs and
Any size made to order on short
Send for general catalogue, showing
twenty different sizes.

J. H. HANSON

MONTREAL

422 and 424 St. Paul St.

THE OANADIAN GROOER

CONDENSED OR *“WANT"”
ADVERTISEMNENTS M A P L E
BUSINESS CHANCES.

grocery businesses for sale in Toronto, good
stores and dwellings, rent reasonable, genuine money
makers, stocks from seven hundred to twenty-five Packed by

hundred. John New.
Canada Maple Exchange
$1 1.00(Q GENERAL BUSINESS, good
country town, eighty cents on
Rk invoice. John New. SMALL’S SELECTED
HARDWARE — Trade of twenty
$5‘OO thousand yearly, clean stock, little By experts has been
opposition, good town. John New. given first place world
IF you want to buy or sell a business, write, John | gyer. It is oldest regis.

New, Toronto. . B
tered brand in British
SITUATION VACANT. Empire and highest

RIG]HT. intélligc;t boy znnled li)n every (owfn l'l'ld Pl'iced brand in the
village in Canada; good pay, besides a gift of a 2 ps
watch for good work. :\pply the MacLean Publishing world. Scnentlflcally

Company, 10 Front St. E., Toronto. packed in kiln-dry cases,
SITUATION WANTED each tin wrapped in tis-

sue. Fourteen years to
NERGETIC, capable English grocer (36) married 2 :
E desires si;ualion in the Northwest or Brilist; all climates without com-

Columbia; sailing May 3. W.G., 411 Market laint. Will Xperi-
Place, Weaste, Manchester, England. psn 4 you exp
ment with new brands?

OMPETENT and reliable young man, with refer-
ences, wants position as traveller in West. Send ALL JOBBERS

all applications to Box 142, GROCER, Toronto.
L3 SMALL'S CREMO FROSTING

should be in every shop.

TRAVELLER WANTED

WANTED—BY a leading wholesale house in Calgary,
an experienced grocery traveller; only those who
are capable of earning a good salary need apply ;

references required. Address Box Z, Calgary.

ANTED—Traveller calling on grocery and drug
trade in Maritime Provinces; also one for Mani-

toba and Northwest. Address Box Q, CAN-
ADIAN GROCER, Toronto.

The “Horse Shoe” is
Emblematic of Good Luck

Grocers carrying cured meats
in stock can testify that

“HORSE SHOE” Brands

Hams, Breakfast Bacon,
Skinned Backs and
Short Rolls

have brought them good luck.
Write for trial order.

JOHN DUFF & SON

HAMILTON, ONT.
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Beaver Brand Special Hams. tic brand tats in demand.”

Nowadays people are reading advertising to find out what to buy and why, and, after all, that is the story
that interests you the most. Each week we will tell you why the ingersoll way of curing and preparing the
many food products they offer to the public is the best way. Stock your store with brands of meat pro-
=R Ba ducts that move because they have behind them the power of merit, the brand that bears

the name of ‘“Beaver,”’ made by the Ingersoll Packing Co., at Ingersoll Ont.

Next week we will tell you in detail why Beaver Special Hams
are in the best demand, and how to treat them for the table.

Ingersoll Packing Company, Ingersoll, Canada

Pork Packers and Cheese Exporters

QUALITY
ano

JERSEY steritizea CREAM

is pure M ik condensed to the consist-
ency of cream and thoroughy steriized.

Nothing is removed from the Milk
but water and nothing whatever is added
to it.

Preserved by Sterilization

PURE MILK

Truro Condensed Milk Co., Limited, Truro, N.S.

T0 RETAILERS—

We have just made our season’s pack
of BONELESS CHICKEN and can
assure you that it is A.1l.

Best Goods  First Class Cooking
Perfect Sterilization

Give vour orders for our Chicken
AT ONCE—every tin guaranteed to
consist of prime Chicken only—and
DON’T forget to include some of our
CORNED and ROAST BEEF.

The Manitoba Ganning Go.

LTD.
SELLING AGENTS:

‘NICHOLSON & BAIN

Winnipeg, Calgary and Edmonton
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EFFECTIVE ADVERTISING

HOW TO PRODUCE IT

Brief Talks Given
Occasionally
By T. Johnson Stewart

Because it is a little more difficult to
advertise the retail grocery store than
most retail businesses is one of the rea-
sons advanced by grocers, who do not
care to advertise, for not doing so. This
reason is no better and no worse than
the old chestnut, viz., that the grocer
does not need to advertise because the

Grape Fruit
Victoria Lettuce

Therefore we excel

In Quality
We Excel.

again—then the grocer who does not
advertise must live at least fifty miles
over the rim of eivilization, or he must
be conducting his business as the fathers
used to do about the middle of the last
century. There is no other way of ex-
plaining the existence of such a phe-
nomenon. Because advertising is just

000000000000

Sweet Potatoes,
Cauliflower,
Ripe Tomatoes

Why!

Because we handle no cheap goods

Therefore we please everybody

Because we buy no bankrupt stock

Therefore we have no old goods to advertise

Because our customers won’t buy old goods

Therefore our stock is fresh and up-to-date

Because we don’t give you a snap on one article and
soak you on another :

Therefore we deal honestly with all, man,woman and child

Because we buy and sell for cash

Therefore we are never short of cash with a lot of old

goods on our shelves
Because our goods are all clean and handled properly

PLLPPLPRPPPEP 0000000000040 000 4000000000000

people must eat. Neither are reasons
for or against advertising. They are
merely excuses advanced by men who
wish to evade the issue. The question
is: ““Does it pay a grocer to advertise?’’
If it does—and hundreds of grocers
have demonsirated that fact again and

WHY is it your neighbor makes better bread than you?

BECAUSE she uses PURITY FLOUR

McCammon

THE STORE OF QUALITY

as necessary to the commercial world
as the light of the sun is to the natural
world. A few bright, sunny days in
early spring revivify all things, and/a
few judicioug ads. appearing in your
local papers will surprise even the most
skeptical man in the business., The

&0

young grocer who does not advertise
should be advised to pick out his
father-in-law very carefully, because
he’ll need the old man’s good offices and
good will pretty regularly. And it’s
just as well to remember that most
fathers-in-law are not so generous after
all. John, you’d better do a little
advertising and get on friendly terms
with the bankers of your town. You'll
pull better with Mary Jane’s father if
you do.

* £
*

We reproduce Mr. MeCammon’s ad.
for more than one reason, but chiefly|
because we were asked to give our opin-
ion of this brand of advertising. As it
appeared it was 63 x 103 inches. One
would imagine, after reading the head-
line of this ad., that we were to he
treated to a flood of reason-why copy;
and it is impossible to say just how it
will strike different individuals. Tt is
only fair to state at the outset that Mr.
McCammon’s ad. will bear ecloser ex-
amination than one would be inclined
to think at the first glance. My first
impression was that our friend had
wasted a good deal of valuable space,
but after a eloser analysis the reasons
he gives for the excellence of his goods
stand out strongly enough to create a
certain amount of faith in his assey-
tions.

However, I do not hesitate to say that
Mr. MeCammon - could have told his story
in half the space just as effectively,
perhaps more so. It is nearly always
a mistake to refer to a competitor’s
business methods in an ad., and if our
friend has not done so then he has come
mighty near it. Some grocers can quite
legitimately feature an article, even a
certain line of goods, without soaking
their customers on any other article or
line of goods. The stronzest feature of
this ad. is the phrases. or sentences,’
which go to back up the head-line. ““In
Quality We Excel.”” People will buy
second-rate clothing and shoes but most
housewives will only patronize the gro-
cer who stocks first-class goods. And
just inasmuch as this ad. emphasizes
this faet is it strong. The remainder

of it would have been better left un-
said.

* *
*

I would not care to take the responsi-
bility of endorsing this style of adver-
tisine. In mv opinion it would have
paid our friend better to have oceupied
about half the space. Mr. McCammon
will be the first to admit that the ad.
might have been hoiled down very pro-
fitably. Besides, it is just worth re-
membering that Quality Goods are
often easy priced, and the one reason

‘
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which appeals strongly to all economic
liousewives is—the price of various
articles stated just as plainly as print-
er’s ink ean state.

L . *

Just one more point to be remember-
ed in fairness to Mr. McCammon. This
ad., viewed in the light of local condi-
{ions, might come near being first-class
advertising. I can imagine econditions
which would almost force a groeery Job
to sling some ink in the direction of
competition; but, nevertheless, it’s al-
ways unwise to do so. However, the
man whé wrote that ad. can write ef-
fective advertising copy—just the kini
of copy which will fill his store with
eager buyers pretty regularly. Keep
up the good work, friend MeCammon,
and you’ll get there,

* . *

Some time ago we told grocers to al-
ways emphasize the purity, freshness
and wholesomeness of their goods when
writing their ads., and to-day we wish
to hint at a phase of ad.-writing which
most amateurs are apt to overlook.
Remember the economic housewife, Mr.
Grocer, when you are writing your ads.
Just figure out what takes her to your
store, or any stéxe_—The purity and
freshness of your goods counts some.
The appearance of your store and
clerks counts a whole lot more. And
vou may be practically certain that ju-
dicious advertising counts most of all.
You must handle Quality Goods—*¢‘Ex-
cel in Quality.”” Tt does not hurt to
give your customers a snap on some
small articles occasionally, and most
shrewd grocers do so. Yes, shrewd mer-
chants in every line make use of the
snap as an advertising-leader, and most
can easily afford to give a snap every
now and then. T would advise most
orocers to push honest quality goods.
advertise special values occasionally. and
to always refrain from even hinting at
fhe methods adopted by competitors.
Let your rival work out his commercial
<alvation or destruction in his own way.
Jse common sense, good selling sense.
and do not say anything in an ad. you
vould not say to a group of customers
wer your counter. All advertising is
~00d, more or less. And although we
have not endorsed Mr. MeCammon’s
hrand’ of advertising we are far from
imagining that that particular ad. did
0t pay. We believe it did. and believe
iust as firmly that it would have paid
hetter if Mr. MeCammon had spent an-
ither ten minutes over it.

Send along your ads. for eriticism.
They’ll be gratefully received and ae-
knowledged.

The Standard Brokerage Co., of Van-
couver, have moved to new offices and
warehouse and are now in a much bet-
ter position to cope with business which
they report is coming in in great shape.
Their building is new and up to
date in every particular and affords ex-
cellent storage facilities.

THE CANADIAN GROCER

BUSINESS MEN IN
PUBLIC LIFE
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WILLIAM ANDERSON. !
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One finds it hard to believe that Wil-
liam Anderson, the present chairman of
the Chatham Public Library Board, is
all of forty years of age. It is easier
to imagine him 28 or 30, and to wonder
how so young—and young-looking—a
man has found time to accomplish so
much.

Mr. Anderson is a Scotsman. Born in
in the land of the heather forty years
ago, he received a good public school
education, taking up an advanced course
in addition to his regular studies. In his
native country Mr. Anderson had con-
siderable experience in the grocery busi-

1,

William Anderson

ness, particularly in Lanarkshire; but in
1888 the New World cast its spell over
him, and, at the age of 21, he emigra-
ted to Canada. He located at once in
Chatham, where for ten years he was a
capable and trusted member of the gro-
cery staff of H. Malcolmson. He alsc
had several years’ experience as treavel-
er for MecLaren’s. Limited, Hamilton,
in ‘\lwhich post he made a splendid re-
cord.

In 1901 Mr. Anderson set up in busi-
ness for himself in Chatham, acquiring
the grocery formerly conducted by J. E.
Johnston. This he has carried on sue-
cessfully since, and a steadily increasing
trade bears witness to his personal
popularity and his business ability.

Not only has Mr. Anderson been a
successful business man, but he has al-
ways evinced a warm interest in all
movements tending to the betterment of
the grocery trade as a whole. At the
‘present time he is vice-president of the
Chatham branch of the Retail Mer-

5l

chants’ Association. His participation
in this work is of the active variety and
any movement tending toward the good
of the trade is certain of Mr. Ander-
son’s whole-souled support.

Mr. Anderson’s first essay at munici-
pal politics was in 1902, when he was a
candidate for the public school board
for Ward No. 1. This is the King Street
ward, the ward of the business men.
Mr. Anderson had been in business him-
self only a few months, and was oppos-
ed by a candidate who had behind him
the prestige of several years’ service on
the board, and a long and successful
business experience. Nevertheless, Mr.
Anderson, though unsuccessful, polled a
large vote, which, under the disadvan-
tageous circumstances, was a signal tri-
bute to the esteem in which his fellow
citizens already held him.

Mr. Anderson did not again seek the
suffrages of his fellow citizens, although
this was not from any lack of urging on
their part. In 1905, however, the city
council appointed him as one of its re-
presentatives on the Public Library
Board, an appointment which met with
universal approval. The board has
charge of the new Carnegie Library,
built in 1902 at a cost of $18,000, and
one of the finest buildings of its kind in
Ontario. The Chatham Public Library
was first instituted in 1878 in connec-
tion with the then Mechanics’ Institute;
‘but it is in recent years that its growth
in extent and usefulness has been most
marked, and in this growth Mr. Ander-
sons during the years in which he has
held office, has taken a prominent part.
The library now contains upwards of
7,000 volumes. Mr. Anderson’s assidu-
ous attention to his duties as a member
of the board earned him alike the popu-
lar approval and the esteem of his col-
leagues ; with the result that the latter
in January of this year elected him to
the post of chairman of the board.

Fraternally, Mr. Anderson is a mem-
ber of the Sons of Scotland, in which
organization he is a past chief.

NON-ALCOHOLIC BEER.

The introduction to the Canadian pub-
lic of a non-alcoholic beverage is one
that meets with the approval of true
temperance people. Kyle & Hooper, 27
I'ront St. E., Toronto, have secured
the Ontario agency for Kops’ Breweries
London, S.W., non-alcoholic ales, stout,
and other high-class aerated mineral
waters, mon-alecoholic wines, cordials,
etc. These beverages stand high in the
estimation of the English public and are
certified to by the highest medical au-
thorities of the world, the London Lan-
cet,”the Family Doctor, etc., as posses-
sing distinct tonic and invigorating pro-
perties. Kyle & Hooper feel that Can-
adians are especially a people that can
appreciate these excellent beverages and
expect to have a satisfactory season.
The attention of the grocery = trade is
particularly directed to these lines as
the grocery is the proper medium for
getting the various lines into the house-
hold._ Circulars and price lists will be
:ppplled by Kyle & Hooper on applica-
ion.

R. W. Hallinger, grocer, Clinton and
Hetnderson Streets, Torouto, has sold
out, SRy Y
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St. John, N.B., April 1, 1907.

The past week has been uneventful in
so far as prices are concerned. There
has been practically no change in sta-
ples.

Barbadoes molasses has advanced 13
to 2 cents a gallon on the island, but
the wholesalers here have made no
change in prices as yet.

In the produce line eggs are a little
easier, being quoted at 24 to 27 cents,
wholesale. The price of butier remains
unchanged.

Although Easter came earlier than
usual this year, there was a good dis-
play of early vegetables, fruits and
meats, and the general report was that
trade was fully up to other years.

2 *
B

Because of the large increase in busi-
ness, with limited facilities, causing de-
lay in landing freight by the I.C.R.
here, a meeting of St. John merchants
was held in the Board of Trade rooms
last Thursday afternoon to discuss with
Supt. G. M. Jarvis and V. R. Ross,
terminal agent of the I.C.R., the con-
dition of affairs and to hear their views
as to whether some increased facilities
in the way of yard room could not be
provided. It was shown that because of
the great growth of business, more men,
more shunting engines and much more
yard room are required here.

Walter I£. Foster, vice-president of the
Board of Trade, occupied the chair dur-
ing the first part of the meeting, and
was succeeded by George E. Barbour.
There were about thirty or forty mer-
chants present. It was clearly shown
that the great growth in business had
not been met by a corresponding in-
crease in the railway facilities. Both
Mr. Jarvis and Mr. Ross admitted the
need of improvement, and Mr. Ross said
he had repeatedly made attempts to have
the conditions bettered, and while some
small improvements have been made, a
great deal more was needed. After
some general discussion it was decided
that the matter should be taken up by
the council of the Board of Trade at the
first meeting, with a view of calling the
attention of the Government to the un-
satisfactory conditions.

L L

*

H. B. Schoficld, of St. John; .J. D.

Allan, of Toronto, and A. E. .Jones, of
Halifax, arrived here Wednesday on the
steamer Olenda. from the West Indies.
As announced some time ago, these gen-
tlemen formed a delegation to the is-
lands for the purpose of inquiring into
their commercial relations with this
country and to ascertain the best means
of increasing trade. They were there
six weeks.
Mr. Schofield. talking of their mis-
sion. said that the delegation were
everywhere most enthusiastically re-
ceived. Meetings were held in Bermuda,
St. Kitts, Antigua, Dominica, Barba-
does, Trinadad and Demerara. At each
of these places they were met by repre-
sentatives of the chambers of commerce,
as well as by members of the various
agricultural societies, who are all capi-
talists.

The delegation urged at all these meet-
ings that a preference be granted to Can-
adian goods. They were told, in reply,
that they were quite willing- to grant
the request, but two considerations

THE OANADIAN GQROGER
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stood in the way. The first of these was
that the merchants of the West Indies
could buy goods on easier terms, though
not necessarily cheaper, in New York
than in Canada. The second was that,
although New York has no better steam-
ship connection with the islands than
Canada, the delivery of goods is much
more expeditious through the United
States port.

Mr. Schofield, however, expressed the
opinion that it is only a matter of
time when Canada’s trade with the
West Indies will be largely increased.
As an evidence of the real desire of the
islanders for closer commercial relations
he mentioned that the Government of
the Leeward Isiands has passed a reso-
lution granting a preference to Cana-
dian goods. He is convinced that if
only Canadians display a sufficient
amount of energy and foresight in bet-
tering means of communication, an im-
mense and lucrative trade can speedily
be assured.

Mr. Schofield expects to have a com-
plete report of his trip ready for the
meeting of the local Board of Trade on
Tuesday.

Arthur F. De Forest, representative
for Geo. S. De Forest & Sons, has been

-ill with an attack of appendicitis, but

has recovered and is again on the road.

The Eveleigh Dairy Company, ‘in
Kings county, will do a larger business
than ever this year if present plans
carry. N. W. Eveleigh, the manager of
the company, recently closed a deal hy
which he secures control of the Rock-
ville and Mount Middleton factories. The
Jefiries Corner factory will be run as
usual and the outlook from the com-
pany’s standpoint is very bright.

A petition has been presented to An-
drew Megarity, of Megarity & Kelly, re-
tail grocers, City Road, asking him to
become a candidate for aldermanic hon-
ors in Victoria ward at the coming
elections. Mr. Megarity has the mat-
ter under consideration.

W. A. Craven, representing Chase &
Sanborn, of Montreal, is calling on the
trade here.

J. E. Angevine, representing the Pure
Gold Manufacturing Company, left on a
business trip {o Sydney, C.B., last
week.

It is reported that the Bank of Nova
Scotia is negotiating for a lease of the
property at Breeze’s corner, King
Square, now occupied by James Ryan,
retail grocer and liquor dealer. The re-
port is to the effect that an up-town
branch will be established. Manager
Easson refuses to discuss the matter.

A very interesting letter has been re-
ceived here from T. S. Simmms, head of
the T. S. Simms Co. Tt describes his
visit to Jerusalem, Bethlehem, and vari-
ous points of interest in Palestine. Mr.
Simms is now in India. '

PERSONAL.

George Goldie, Goldie Milling Co.,
Ayr and Galt, was in Montreal this
week.

Mr. Taillefero, representing the United
States Peanut Co., was in Montreal re-
cently.

W. W. Hutchison, of the Lake of the
Woods Milling Company, Montreal, has
gone west for a few holidays.

L. C. Sharman, who has for some
time past been connected with the Can-

b2
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adian office of Hunt & Co., Japan, the
tea men, has left that concern and has
said good-bye to Montreal. Mr. Shar-
man left this week for Yokohama, where
he will join the staff of the old firm of
Barnard & Co. Mr. Sharman is a
young man in the tea business and his
many friends wish him abundant sue-
cess in his new position.

VALUE OF BETTER WINDOW
DRESSING,

To the Editor of The Canadian Gro-
cer :(—After reading the article ‘‘They
Wanted to Know’ in your issue of Feb.
15, I feel it my duty to add my tribute
to the value of your work along the line
of window dressing and its advantages
to the grocers in general.

The present management of The Cana
dian Grocer certainly deserves great
praise and the thanks of every grocer i
the Dominion and elsewhere for the in
terest they have taken in the grocern
salesmen, trying to inspire them with «
desire to cultivate the beautiful i
themselves and their surroundings and
in this way add to their own value and
to the bank account of their employel
When you show a thing is worth caring

for it adds a value.
For some time groderv window dress

ing in the city seemeéd to have berom
almost a lost art, but to-day, thicugh
the work of The Canadian Grocer, I
could point to dozens of salesmen who
express a desire to bhecome expert win
dow-dressers. To have bheen able to in
spire this must mean something to thei
employers, more, probably. ih:in mos
can see at the moment, hut let 'he em
ployer encourage all such d¢sires and it
will not be long before he will he sur
prised at what his encouragement ha:
produced, not only in his clerk, tut it
himself and his business.

Although we are often informed t:
the contrary, I know that *here 1s plen
ty of good material, if we would t:1y t
make the best that can he made of th:
grocery salesmen of vhis city. The grea:
trouble is that the emplover an¢ em
ploye do not get close enougzh togethe
for the employe to feel the potter’
touch, because the employe can cnly be
come the employer’s just in so far as h:
has fashioned himself after his ow:
ideal.

The salesman who is pleased witi
keeping a tasty window will desire
tastily dressed store. This means tha!
old corners will be swept out and ol
stock will become a thing of the past.

That there is a magnetism in a tastily
dressed window we must admit. . Tha
in cleanness and brightness there is ai
atmosphere which not only draws cus-
tom but brings out the very best that
is in us, we must admit. In other word:
there is a brightness, as it were, an at
traction in a tastily dressed window
and well kept store that is catching.- |
am sure if the management of T
Canadian Grocer could see the efforts
the grocery clerks put forth in order to
attain the distinguished position of hav-
ing won a prize, it would amply repa)
them for their efiorts and expense.

Every article tastily displayed is giv-
en its proper chance to sell itself. All
goods have a silent language of their
own that appeals or repels. It is by be-

- ing tastily displayed that they meet

their affinity of taste.
Yours very truly,
AN OLD TIMER.
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THE CANADIAN GROOER

GROCERY TRADE NEWS .
FROM THE ATLANTIC PROVINCE

[

Halifax, N.S., April 2.
The Easter trade in the ecity was
good, the markets being well supplied
with all seasonable stock. Eggs were
much higher than is usual at Easter,
being quoted at 23 to 24 cents. There
was no scarcity at these prices. The
quality of the beef was very fine, the
veal exceptionally good, and some
splendid spring lambs, weighing 26
pounds each, were marketed. There
was a searcity of all kinds of poultry.
Sugar.—The market is steady, and no
change is looked for in the immediate
future. The prices quoted are:

Standard granulated, $4.40; Austrian
granulated, $4.30; bright yellow, $4.20;
No. 1 yellow, $3.90.

Beef and pork.—From now on there
will be g good demand for both, as the
fishing vessels fitting out for the banks
take good supplies. Prices' for beef
are:

Extra plate (American), $14.75 to
$15.25; good American, $14.50; Cana-
dian (best), $13.

Quotations on poik follow:

Clear fat backs (American), $23.50
to $24; P. E. Island mess, $22 to $22.50;
American bean, $21.50; hams, 15c. to
16c.; side bacon, 17¢.; roll bacon, 134c.

Fish.—The Lunenburg fleet which
will leave for the Banks this season is
smaller than for vears. Very little fish
is being exported just now as the for-
eign markets are dull and the prices
offering not very encouraging, there be-
g a decline on codfish. One vessel
arrived here last week from Newfound-
land with a eargo of 3,000 qguintals of
dry fish for N. & M. Smith. There are
no fresh lobsters on the local market
at present, something most unusual for
(his season of the year. Quotations on
the principal lines follow:

Ex-store—Dry shore cod, choice, $8;
iwedium  shore eod, $7.50; small cod,
16.25; haddock, best shore, $4.50 to $5.
lix-vessel—Cod, shore, $5 to $5.50;
‘ank, $5.76 to $6; herring, C. B.

0. 1, $4.50; Bay of Islands, $3.75.

There are no mackerel offering and

esh halibut is very scarce, being

uoted at 20c, per pound retail.

Molasses will probably be high owing

' the reported shortage of the new

ops. The quotations here are as fol-

WSs:

Faney Trinidad, 39¢.; faney Porto

ico, 37c. to 38ec.; extra choice Porto
‘tico, 37e.; choiece Trinidad, 35¢. to 36e.:

ey Barbadoes, 32¢. to 33c.; Barba-
ves, 29e.
L . * 3

W. J. Hopgood, grocer, and W. Stet-
on Rogers, commission merchant, have
scen appointed appraisers of the estate
of the late E, W. Crease, grocer.

W. G. Stanfield, of Truro, has re-
i‘,lu-ned from a business trip to New
Tork, Philadelphia and Boston, where

A (By The Oanadian Grecer’s Special Correspondent.)

he made large purchases for the well-
known house, the Stanfield-Smith Co.
L ] ®

Ludlow Jenkins, manager of the
Hazel Brook dairying factory of Sum-
merside, P.E.L, has been re-engaged for
another year. The past year has been
one of the most successful since the in-
auguration of the factory, the patrons
receiving on an average 91} cents per
hundied pounds of milk for the sea-
son, after paying all expendes, which
were exceedingly high during the past
season owing to extensive repairs hav-
ing to be made and new vats installed.
The company, instead of paying a divi-
dend direetly to the shareholders dur-
ing the past few years, have retained
the dividend to pay off the mortgage
on the plant. The liabilities of the coni-
pany are reduced to the small sum of
$300.

L ] 5 L

James A. Ross has engaged with John
Tobin & Co., grocers of this ecity, and
will cover the same territory as he did
for H. W. Wentzell & Co., of Halifax.
Mr. Ross has been eminently sucecessful
as a commercial traveler, and it was
natural to expect that the best firms
would he anxious to secure his serviees
when it was known that Mr. Wentzell
had decided to withdraw his men from
the field. Mr. Wentzell in a ecircular
letter to his customers speaks in high-
est terms of Mr. Ross, who, through
energy and perseverance, balanced by a
studious regard for both his employer’s
and his customers’ interests, was instru-
mental in building up such a large trade
connection in the Island of Cape Bre-
ton.

* * *

A. C. Black, of Onslow, N.S., who
has been in the employ of the I. C. R.
for some time, has decided to go on the
road for A. J. Matthews, meat packers,
of this eity, and he started out on April
Ist. Mr. Black’s route is the South-
western Railway, the D. A. Railway,
Halifax City and St. John.

* *
*

The maple sugar season is now on,
and it is exvected to be a very produe-
tive one. Maple syrup is a ready seller
in this market, and also the maple wax.
One of the most up-to-date maple candy
and sugar manufacturing plants in the
provineces-is that owned by Temple Lutz
at the Gorge, New Brunswick. Mr.
Lutz has a very large maple sugar place
and there is probably no better in the
Mountain distriet. Tapping has com-
menced, and Mr. Lutz will gather the
sweet sap from fully 3,500 trees this
season. His territory includes his own
place and also the well known sugar
place formerly owned by Ross Steeves.
In Mr. Lutz’s employ is Mr. Renwick
Lutz, the first man to mannfacture
maple cream sugar in that section, and
a specialty will. be made of this pro-
duct of the maple, as well as of the

syrup, for which first-class appliances
have been provided. Mr. Lutz’s equip-
ment has a capacity of about forty gal-
lons a day.

EXHIBITION OF GROCERIES.

Much Interest Being Taken in the Food
Fair Soon to be Held in Montreal.

As the time approaches for the open-
ing of the exhibition of groceries in
Montreal, interest in the affair becomes
great. Nearly all the booths have been
sold by the committee of management
and a week from Monday work will be-
gin putting the Arena in shape for the
opening.

The fair opens April 16, and it is
probable that some civic official, pos-
sibly the mayor, will be present to
formally open it.

In Montreal much interest is being
taken in the proceedings. Retailers re-
cognize the manner in which they will
be benefited through the holding of ‘the
exhibition. The manufacturers are

J. A. BEAUDRY

Secretary Retail Grocers' Association and Manager
of the Exhibition of Groceries in Montreal.

spending in the neighborhood of $10,000
to show the general public in a practi-
cal way just what are the qualities of
the goods found on every grocer’s
shelves. Naturally, this advertising
must benefit the retail seller of food-
stuffs.

It is expected that there will be a
large attendance of grocers from all
parts of Quebec Province and from those
districts in Ontario within reasonably
easy reach of Montreal. The exhibition
will be well worth attending as there
is much that any grocer, no matter how
experienced, can learn from seeing food-
stuffs that he handles demonstrated by
practical people in a practical manner.
Every grocer that can make the trip
should be on hand for part of the time
the fair is in progress.

J. A. Beaudry, whose likeness is pre-
sented here, is working hard making fin-
al arrangements. Mr. Beaudry is well
known among the grocery trade in
Montreal as secretary of the Retail
Grocers’ Association.

T T T T




While the grain trade is not exactly
at a standstill, business is slow, and
dealers complain bitterly of the diffi-
culty in securing shipmentss They say
it will take all symmer -td straighten
out the congestion. The advance  in
export freight rates does not appear to
be occasioning much concern at-present.
The high price of feed has tended tofn-
crease the quantity of winter wheat
flour milled with a consequent easier
feeling in the market.

Confectionery.

From all parts of the country come
reports of a very active Easter trade.
This means that a great quantity of
Easter confectionery was sold. What
part of that trade fell to the grocers ¢
‘Not as much as should have gone, it
is safe to venture. Once in a while an
up-to-date grocer is met with who is
making a feature of confectionery in his
business and they all say there’s money
in it. ‘The proportion of grocers who
are handling confectionery as a high
class specialty might be doubled, or
trebled. Last week it was suggested
here that ambitious grocers wishing to
feature confectionery should write to
a maker of high class goods and get
his advice. It was a suggestion worth
répeating.

o MONTREAL.

FLOUR.—A fair local trade is being
done in flour, but outside of this the
line is quiet. Export demand is limited.

W0 i 0D W
888238388

ROLLED ' OATS.—Nothing has de-
veloped in this market since last report.
Fine oatmeal, bags

Gold dust cornmeal. 98 Ib bags. .
RBo! 90-1b. Sl

FEED.—There has been no change in
the situation since last week.

TORONTO.

FLOUR.—The grain business is quiet.
Winter wheat flours are a little easier,
but prices are unchanged. There is some
enquiry for export, but not much trade
passing. - Domestic trade is fair.

Manitoba Wheat.

60 per gent. PALEDLS. .....utuurriestriniainianies 440 :163

BEPODG DAKEIS .o, .. <.vveesssren sseranarseer 3 80 390
3 Winter Wheat.

BLralght YOller. ., .. co copssccssosses covssssessen 360 370

POLSEES ....0cc.coveacvssosssssonssssenssssncosnse 380 400
8. .00 cesecsrsnocsanis senssasaccseness sens im0
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CEREALS AND CONFECTIONERY

Trade Not Very Brisk—Demand for Feed Causing an Easy Tone in Market
of Winter Wheat Flour,

CEREALS.—Prices are firm and mil-
lers say they should be higher. Stocks
of western oats east of the lakes are
pretty low and the movement of freight
is still very slow. Fair domestic busi-
ness is passing.

Rolled wheat in barrels, 100 Ibs........ ........
Rolled oats, in wood, per bbl....... os
= ".'L. in bags, per bag 90 1bs.

Uat: ]

ORI
S8R

SALMON PACKING SUNDAY.

The salmon canners of British Co-
lumbia are sending to the Provincial
Government a strong protest against
the enforcement of the Sunday Obser-
vance Law. If the act is enforced, the
salmon canners on the Fraser River in
the northern part of the province will
lose, they assert, millions of dollars
through their inabilitv to pack fish on
Sundays. In the periods of heavy runs
of fish the canners are frequently over-
run on Saturday nights and owing to the
perishable nature of the commodity,
millions would be rendered unfit for
canning if held for packing Monday.

CANADIAN SALMON SUITS.

D. H. Ross, Canadian Commercial
Agent at Melbourne, Australia, writes
under date of Jan. 28: ‘“The quality
of last season’s shipments of canned
salmon from British Columbia has given
every satisfaction to importers. Owing
to the comparatively cool summer, the
demand for salmon—and all kinds of
canned fish—has been much below nor-
mal, and distributors carry large
stocks.”’

Mr. Komada, of the Japan Tea Firing
Co.. for which firm Watt, Scott & Good-
acre are agents, was in Montreal re-
cently.

A Californian advice says: ‘‘Aspara-
gus crop damaged 60 to 70 per cent.
Apricots will be fully as short as last
year. It is a trifle early. to estimate
prune erop damage, but 80,000,000 ibs.
are now looked for. Some packers are
quietly buying up spot prunes here.”’

A. A. McFALL

NAP. 6. KIROUAC & CO., QUEBEC

Receivers and Shippers of Oats.

WesterntDealers will find it to their
benefit to make us offers

[

SPRAGUE

CANNING MACHINERY CO.,
CHICAGO, ILL., U.8.A.

o s—

Are  You Content ?

with the flour you are
handling ?

If not, get a shipment of

Anchor Brand
Flours

and see how pleased
your trade will be

For prices and informa-
tion write to

LEITCH BROS.
FLOUR MILLS

Oak Lake, Man., Canada

GRAHAM FLOUR

Made from carefully selected wheat.
Send for trial lot :

Persons addressing advertisers will
kindly mention having seen their adver-

tisement in The Canadian Grocer.

EXPERIENCED ADVERTISEMENT WRITERS

who are for a situation afe requested to
r_e.mm eir names with the MacLean Pub-
lishing Co., at any of their offices. - Inquiries are
occasionally made by manufacturers and whole-
sale b who pl blishing their
own advertising department.

BOLTON, ONT.

BE CAREFUL!

Most grocers are because they feature our

ROLLED OATS

First in quality, and then there is a comfortable profit. Strict attention to all orders.

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.
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CANADA’S FLOUR TRADE WITH JAPAN

BISCUITS AND CONFECTIONERY

The West Not Yet Ready to Take on t he Business—Neither Wheat Nor Mills,

By Alexander MacLean, Canadian Commercial Agent.

Yokohama, February 15, 1907.

From time to time, and upon the evi-
dence available, I have had to aceount
for the smallpess_and the seeming inac-
tivity of export trade from Canada to
Japan by the statement, in substance,
that Canada was not yet prepared to
figure largely in the Oriental trade.
This statement, applicable to recent
years, may now be further considered in
respect of its applicability to the pres-
ent time, and to the year now being en-
tered upon.

Alberta Wheat.

The fall wheat development in Alberta
in 1905, greatly interested the market
here. That crop, currently stated at
2,000,000 bushels, gave rise to expecta-
tions that came far short of being fully
realized. Information received from Al-
berta official sources disclosed the chief

reason why, by giving the actual quan-
tity at 689,019 bushels, and describing
the greater quantity as ‘‘a newspaper
estimate.”” This less or actual guantity
was mostly absorbed by the active
home demand largely created by the in-
flux of settlers who for a year or two
cannot be self-supplying. In this way
the quantity of flour available for ex-
port to the Orient, heretofore insuffici-
ent to attract the attention of this
market, was but seantily, if at all, in-
creased by the fall wheat crop of that
year. Some specific quantities, how-
ever, did reach the Orient, and these
gave the assurance that ultimately Wes-
tern Canadian flour would become a
capable competitor with that from the
Western States. As to ultimate supply
in this market from Canada, there needs
to be no doubt now. The present ques-

tion is as to what we may expect from
the crop of 1906.

Canadian Flour Trade in Japan,

At the present time, fully four months
after the close of harvest, no remark-
able tendency to push Canadian flour
towards this market has been discover-
able. What is the reason? The an-
swer to this question must be found in
the correspondence of interested parties.

A broker, operating between Canada

and the Orient, who is a valued corres-
pondent of this office, under date No-
vember 29, says :
- “Flour.—It seems impossible to make
any kind of a start in this season’s busi-
ness. I have cabled offers repeatedly to
Kobe and Yokohama buyers, our people
being particularly anxious for business,
and to this end have made concessions in
price, in order to get things started, but
the gist of all our replies goes to show
that our prices will not compete. Our
connections at Kobe have been making
every effort to get our goods started,
and while their customers readily admit
the superiority of the quality of our
brands, they complain that prices pre-
clude business being done, in other than
a limited way. This makes it not a
question of supplies, for our millers
claim to be prepared to accept orders
for regular shipments, but one of price
altogether.”

This is the general tenor of the com-
mission merchant’s complaint respect-
ing this market. He is in a hurry, and
it is this market that is at fault in that
it does not rise to his prices. Clearly
the broker in Canada does not offer his
goods at a low price here, because he
can get a higher price at home or else-
where. His assurances that he has
quantity will not impress the market,
unless he can conform to its prices. His
price shows that whatever quantity he
may have, he has no surplus that he is
obliged to market here at prices that

EPPS’S

IN 14-LB. LABELLED TINS.

GRATEFUL
COMFORTING

14-LB. BOXES

8peoial Agents for the entire Dominion, C. E. COLSON & SON, Montreal

in Nova Sootia, E. B. ADAMS, Halifax.

THE MOST
NUTRITIOUS

in Manitoba, BUCHANAN & CORDON, Winnipeg -

COCOA

CRISP
TASTY
APPETIZING

IF THEY ARE

McLAUCHLAN'S
Cream Soda Biscuits

they are THE BEST soda biscuits on the market.
TEST THEM AT OUR EXPENSE.

McLAUCHLAN & SONS CO., Limited - - - OWEN SOUND, ONT.

A Name Isn’t Everything

although it amounts to a good
deal more than the ancient pro-
verb cobbler knew. When one
lady helps-another to

’

Perfection
Cream Sodas

there’s more in this particular
name than some Grocers imagine.

Ry

{
1" MOONEY BISCUIT & CANDY Co

the name

Stratford,

STRATFORD

CANADA

are not only baked just as per-
fectly as biscuits can be baked—
they are also perfectly packed—
packed in such a way that their
goodness is lasting.

The particular housewife “will
tell you there’s a great deal in

Perfection Cream Sodas
and most Grocers know it.

* Mooney
Biscyit & Candy
Company,

LIMITED,

@ )

Canadian Agents:
O.E.Colson & Son, Montreal
D.Masson & Oo., 9
A.P. Tippet & Co. .0

T e == - ity, soc
sopure, strong and nourishing that {t will
lm“t:'glve satisfaction in tll:g kitchon.‘:nd :x.;
the table. Over 60 years since Cox’s came on the
market. Been the standard all the time, too.

WHEN ASKED FOR

‘“‘some g ela*
tine,” your
safest

is to supply
cox's

It is so uni-
form in qual-
ear,

J.& 6. COX
Lt

Gorgle Milie,
EDINBURGH
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are acceptable to the exporter at Wash-
ington and Oregon ports.

Prices of Flour,

Another correspondent, interested in
grain and flour, under date January 18,
writes more reasonably, as follows :

““The prices for flour are of course de-
pendent on the grades. Canadian mills
are quoting $3.60 per bbl., c.i.f., Japan,
but this price is likely to be raised al-
most immediately. Seattle and Sound
mills are quoting from $3.474 to $3.57%
per bbl. for their flour, which seems to
suit the trade better as far as Chinese
ports are concerned. At present Canada
tributary to the Pacific is, as far as
flour is concerned, in rather a backward
condition. In order to compete success-
fully in Japan a certain grade of flour
has to be ground, and to make same in
any quantities it is necessary to make
a large percentage of ‘‘Patent.” Exces-
sive loeal competition makes the sale of
this ‘‘Patent’’ difficult, and in conse-
quence the small mills at present situ-
ated tributary to the coast find them-
selves unable to keep running steadily,
their trade being necessarily of a some-
what spasmodic nature.

‘“When a firm with plenty of capital
can get in here and build a large mill
and run their own elevators so that they
are able to export both wheat and flour
and can force their patent flour on the
local market so that mills from the east
find it unprofitable to compete, they
will in our opinion find a fine business
accruing to them in the near future.
They will be able to grind either hard
or soft wheat and take full advantage
of the larger production Alberta is ex-

pecting. We do not hide the fact that
it needs capital and patience for a year
or two.”

Low Grade Flour Wanted.

This correspondent takes into account
a point that is not generally thought of
when referring to flour production. Can-
adian wheat is of a high degree of ex-
cellence ; it therefore yields in the
grinding a comparatively small  per-
_centage of low grade flour. This market
takes mainly low grade flour ; hence the
small quantity of Canadian flour accep-
table to this market, in proportion to
the quantity of grain grown or the bulk
of the flour ground. The correspondent
dpes not state the percentage of ‘“Pat-
ent’’ and lower grade flours that a given
quantity of grain yields. No doubt
something depends upon the degrees of
quality in grain, but the percentage is
placed somewhere between 60 and 70 of
‘““Patent” or best. This leaves only be-
tween 30 and 40 per cent. of the grain
to supply the two or three low grades
suitable for sale here.

This will lead the interested reader to
the reflection that when a comparative-
ly small quantity of wheat is grown,
and only between thirty and forty per
cent. of the flour which it produces is
available at a-price aceeptable to this
market, assuming that it were all
ready to come here, it would be a light
factor in competition with the cargo
quantities constantly ready for delivery
at Washington and Oregon ports. But
even of that limited percentage of low
grade flour, only a small proportion is
seriously offered here, since the quota-
tions persistently rule higher than those
of similar grades from the American
Pacific ports.

THE CANADIAN GROCER

The Outlook Promising.

It is not necessary to burden a re-
port, which has limitafions as to space;
with quotations from correspondence
and from other sources to the effect that
the flour export capacity of British Co-
lumbia and Alberta is yet in its infan-
cy. The information I have, from those
interested, indicates that they are get-
ting ready. Some are building mills,
or enlarging old ones. And others are
building elevators at the railway points
to receive the grain from the farmers.
But the whole tenor of this is inconsis-
tent with the present readiness in quan-
tity and facilities which, the commis-
sion operators complain, is not respond-
ed to in the Japanese market.

With all this lack of sufficient readi-
ness to offer acceptable business to this
market, it is most unfair to place the
default here, in face of the fact that
there was last year a sensible increase
in the importation of flour from Can-
ada, and that that increase was simply
the immediate response of this market
to the small but significant increase of
wheat recently grown in Alberta.

At this date of writing I am informed
by firms who have made inquiry for sup-
plies, which would be on a large scale
if the demand could be met, that in both
wheat and flour the prices asked by Can-
ada do not admit of present business.
The opportunity, however, fortunately,
offers one exception just in time to men-
tion it, a leading importing house, hav-
ing received acceptable quotations in
wheat, from a Canadian firm, which on
this side will involve a large deal, if
on the other side the circumstances are
equal.

There is reason to expect that this
market will take up Alberta and British
Columbia wheat and flour as rapidly as
the increase of production will furnish
it. But necessarily it must compete
with wheat and flour from the United
States. Should Canadian prices con-
tinue, as heretofore, Above the compet-
ing. level, the obvious implication will
be that Canada, even to the Pacific,

fortunately has a better market than
this.

Wheat Market in Japan.

There is a marked revival of interest
in wheat since the tariff increase upon
flour. And right along with it comes
the relative difficulties in the way of
importation from Canada. The lack of
elevator facilities at the coast is given
by the trade here as a ground of uncer-
tainty in shipping. Then there is doubt
about the transportation facilities.
Grain must come, if at all, in some ap-
proach to cargo quantities, and the ex-
port point must be Vancouver. The only
regular liners available at that port are
Canadian Pacific steamships. The rapid
service of the Empress boats cuts the
time in port too short to admit of grain
cargo to way ports. This leaves the
grain carrying to the smaller Tartar,
and Athenian, with the Monteagle at
present temporarily off the route. There-
fore the merchants who are inquiring
into wheat importation from Canada
are at the outset impressed with an
unreadiness in ‘the matter of facilities,
as well as in that of price, for export
to this country.

'TIS TIME TO GET BUSY.

House-cleaning time is almost here.
Are you ready to push the sale of the
necessary requisites for the all-import-
ant Spring cleaning? Have you 1aid
your  plans? If not, it is important
that you gather yourself together and
prepare for a general exhibition of such
lines as brushes, brooms, woodenware
and sundries.

The average retail dealer has to con-
tend with pretty keen competition and
is so situated that he cannot get even
his legitimate share of the trade of his
community without making a strong
bid for it. Many fail to get the results
they should out of their ‘‘Houseclean-
ing Department,’’ owing to the errone-
ous impression that people must have
these goods and will therefore call for
them, so tuck them away in obscure
corners—nine chances out of ten en-
tirely out of the customer’s view—and,
as g consequence, sales are light. Make
a . grand display, including paint
brushes, varnish brushes, serubbing
brushes, waxing brushes, stove brushes,
hair brooms, window brushes, window
rubbers, cornice dusters, cobweb brushes,
wall sweepers, feather dusters, plate
brushes, brooms, pails, tubs, wash-
boards, clothes .pins, mops, wringers,
step ladders, baskets, clothes lines, ete.,
a wide range of goods that surely will
enable you to make a number of at-
traetive displays, and then business is
bound to come your way.

If bought right, displayed right, ad-
vertised right, and sold right, the profit
will be a good one, which depends, how-
ever, upon earrying a standard line of
goods, and the utmost care should b
used in seleeting only guaranteed goods
with an undoubted reputation as to re-
liability.

PORTAGE LA PRAIRIE OPPOR-
TUNITIES. :

The Canadian Grocer has received
from H. W. Baker, secretary of the
Twenty Thousand Club of Portage lLa
Prairie, Man.," a handsome booklet set
ting forth the industrial and commercial
advantages of ‘‘the Beautiful City of
the Plains.” Much information is com
pressed in small space and attention is
drawn to the opportunities offered to
canning, soap, biscuit and starch fac-
tories and other similar industries.
Portage citizens are ambitious and therc
is-no reason why the hopes of the
Twenty Thousand Club should not be
realized soon.

E. W. GILLETT CO. AND THE
TEACHERS.

The trip arranged by Inspector Hughes
of Toronto for an excursion of nearly
500 teachers from Toronto, Hamilton,
Brantford, London and other places in
Ontario, to Washington, Philadelphia,
and New York, was a huge success. The
only pre-arranged attractions were &
visit to President Roosevelt, who re-
ceived the teachers at the White House,
and a performance at-the New York
Hippodrome. For the latter a compli-
mentary ticket was supplied to each
teacher by E. W. Gillett Co., Ltd., To-
ronto.
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MAJESTY

THE ONLY ORIGINAL AND QGENUINE WORCESTERSHIRE

*“70 YEARS REPUTATION BEHIND IT”

J. M. DOUGLAS & CO.,

WHEN YOU WANT A SUPREME TEST

of high grade Patent Flour, ask your-
self these questions—Is it superior for
Bakers and Household use? Is it de-
pendable in the Baking?

Judged by these tests

PURITY FLOUR

which is produced by the latest im-
yroved methods in modern milling
from the choicest Manitoba Hard
Wheat, stands unequallzd for Bakers’
Trade and general Houshold use.

‘Western Canada Flour Mills Go., cure

Mills at
WINNIPEG, GODERICH and BRANDON

Toronto Office

Long Distance Phone Main 6080

demands that all live grocers
stock

Nicholson's Mince Meat

and that they doit now. Why?
Because of its sterling quality and
the demand of the people.

We also recommend

N. & B. Jelly Powder, N. & B. lcing
Powder, N. & B. Puddine, N. & B.
Veri-quick Taploca, Brock's Bird
8eed, etc. ;

NIGHOLSON & BROCK. 9 Janvis St, Toronto, O,

o

| McnBLESR R "BRock
2 TORONTO, CAN: |

SEND IN YOUR ORDERS EARLY

(Est. 1857)

TO HIS

BY ROVAL'
WARRANT MAJESTY

NO STOCK OCOMPLETE WITHOUT IT!

MONTREAL

Canadian Agents

Particular People
Like Our Flour

They like it because "it’s made from
the best wheat grown in Canada’s
best wheat growing district. If you
can take care of the particular trade.
the other trade can take care of
itself. Take care of it with our
brands.

“Premier Hungarian”
‘“White Rose”’ and
‘““Royal Patent’ Brands

Put up in 241,-1b. and 49-1b. Sacks specially
for the Grocery Trade.

Order direct or from our nearest agent.

THE ALEXANDER MILLING CO.
BRANDON, MAN.

d Maritime Provinces
A“M(?.ul‘{lj‘f-‘ﬁ'!liCH‘gH’E. 45 Bonsecours Street, MONTREAL

Provi f Ontario
‘"MAL'E;."CB‘UQI'LE"R. Board of Trade Building, TORONTO

A Albert, d British Columbia
n,“WlL‘L il'llal'..l.. 1645 9th Avenue West, VANCOUVER, B.C.

A LINE THAT WILL PLEASE YO/R CUSTOMERS

CHOCOLATE =

7/

LAMONT, CORLISS & CO., imporere

27 COMAMON 87, MONTREAL
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J, COWAN'S GOCOA

*
GENUINE
SWISS MILK
CHOCOLATE

feronounced Esdag

Winning its way into puplic favor
as no Swiss Chocolate has ever done
before is

Cailler’s

The genuine and truly the best, rich-
est, smoothest and healthiest Milk
Chocolate made.

Place a trial order with your
Jobber.

General Agent for Canada

William H. Dunn, - MONTREAL

394-396 8t. Paul 8treet

CANADA:
Mo bottor
Country

This talk of foreign goods

being better than Canadian-

made goods is all moonshine.
We have just as good milk,
buy the best cocoa bean,
employ highest skilled labor,
use finest machinery, and in

Mott’s

“Elite’’ and
‘‘Diamond’’ brands

turn out the best

Chocolate

that can be produced.

John P. Mott @ Co.
HALIFAX, N.S.

SELLING AGENTS:

J. A. Tayler R. $. Mciados Jos. E. Huxiey Arthur Nelson
Mentreal Toronto Winalpeg Vancouye,

Mapie Leaf Label Our Trade Mark

Cowan’s Chocolate,
Cake Icings,

Cream Bars, and

Cowan’s famous Milk
Chocolate

are absolutely pure goods

THE GOWAN GO., LIMITED

- TORONTO

Write for

Free Tasting Samples

LUCERNA

Swiss Milk

CHOCOLATE

No Grocer, Druggist, or Confectioner should be
without this most profitable and delicious
confection.

Prices on application to the general agents for
Ontario

MacLaren Imperial Cheese Co.
TORONTO

Dominion Agents:
JOHN BEARNS, LTD.
Winnipeg, Man.
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CANADA IS LOSING

THE CANADIAN GROCER

TRADE WITH NEWFOUNDLAND

By Mr. E. D, Arnaud, Canadian Commercial Agent.

The customs returns of Newfoundland
for the year ended June 30, 1908, -are+
now made public, and the figures they
contain regarding Canadian trade with
the colony seem worthy of consideration
by manufacturers and exporters of the
Dominion who desire to increase their
trade in this market. The most notice-
able feature in connection with these re-
turns is the fact that while the exports
irom Newfoundland to Canada show an
increase of $641,321, the imports from
(‘fanada have fallen ofi $583,630 in the
same period.

Island Takes Less Flour.

Of this total increase in the exports
to (‘anada the item of dry codfish ac-
counts for $455,704, while the decrease

Article

...................... b e

Knife brick, etc. ......... ..
13 (13

Meats  ecanned .\ o 8
‘o "

o
o

e oBeal ool

1 o

O ROBK G S s e e
43 o

S0aps, etic: ... L e
o
Sugars, ete. .....
o
Vegetables
o
Vinegar
L1

in the imports of flour from Canada
iamounits to 83,736 barrels, valued at
$536,863. The difference in the price be-
tween American and Canadian flour in
favor of the former is sufficient to ac-
count for this large falling off, all the
facts in connection with this trade be-

ing well understood both by the §(-11$rsf

as well as buyers.

There are still many articles of New-
foundland trade in which Canada might
make a better showing with a little
more attention to the requirements of
this market, and an examination of the
following comparative statement of some
of the principal foodstufis imports may
be useful to show Canadian exporters
what progress, if any, they are making
to supply the demands of the trade of
the colony :—

From From From

United United

Kingdom Canada States

1905 $2,033 $ 200 $ 523
1906 2,400 138 68
/ 7,437 945 1,163
7,365 53 2,164

3,272 892 1,360

3,269 3,776 1,419

1,912 5,014

1,970 7,238

1905 34,831 2,395 697
1906 31,157 1,470 903
1905 11,382 1,080 5.331
( 11,744 1,976 6,790
g 14,448 7,342 12,291
9,186 5,831 10,824

68,434 24,829 50,515

61,658 27,494 30,502
7,105 59 50

1906 4852 33 27
1905 6,273 2,874 11,622
1906 3,305 2,581 10,605
1905 1,380 245 25,265
1906 97 144 24,527
1905 5,312 4,563 11,307
1906 4,256 1,444 16,166
1905 20,343 220,280
1906 407 21,910 296,826
1905 1,082 44 397 305,701
1906 974 29,664 418,661
1905 21,286 3,650 5,703
1906 23.211 3,251 6,178
1905 29,711 3,766 94,871
1906 21,325 3,650 139,999
¢ 8,43% 1,307 1,340
5,735 1,870 1,490
1,247 56 59
1,212 219 36
IMPORTS.

1905 6,808 9,176 36,771
1906 18.105 8,478 40,670
1905 1,126 42,914
1906 65,729

DRIED FRUIT FROM AUSTRALIA.

D. H. Ross, Canadian Commercial
Agent at Melbourne, Australia, writes :
‘“ Some three years ago, at my instance
samples of Viectorian dried fruits were
forwarded to Vancouver and Winnipeg
wholesale grocery houses, but the prices
were not suffieiently attractive to cause
business. The conditions promise to be
better this year, as the growth of fruit
at the Mildura irrvigation district is said
to be phenomenal, Early in April it is

estimated that there will be a large
surplus of choice clean lexia raisins—
packed in 56-th. boxes—available for ex-
.port at a f.o.b. Melbourne price of
about (2% to 23d.) 4} to 44 cents per
th. Mildura fruit is well packed and
much cleaner than European. Other
lines, such as dried apricots, peaches
and currants, are being for the present
absorbed locally, but at times Vancou-
ver importers of dried fruits should find

this market worth their attention;
7]

Acknowledged
Sauce of

the Premier
the World

Holbrooks Limited

Canadlan lnnohé
265 FRONT 8T. E., TORONTO

Canadian Manager,

H. GILBERT NOBBS
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With Bright, Warm Weather

Your customers will be
enquiring for

EARLY VEGETABLES

WE HAVE THEM.

Cabbage, Asparagus, Celery,
Tomatoes, Cucumbers, &c., also

Finest Strawberries
9 Pineapples

McWILLIAM

Mc.”E.

EVERIST

23-27 Church St., TORONTO
ORANGES

Navels, Mexicans, Bahamas,
Valencias, Bloods, Ovals.

LEMONS

Extra Fancy, Extra Choice.

GRAPE FRUIT

Bahama, Florida.

Also everything in the Fruit line an up-to-date
Fruit House should carry.

FOR

EXTRA FANCY
HIGH COLORED

HEAVY,SMOOTH,
JUICY,

and

Deliciously Flavored
California Navels

“GOLDEN
FLOWER”

Grown and packed by
'REDLANDS GOLDEN ORANGE ASSN.
Redlands, California

THE CANADIAN GROCER

.FRUITS, VEGETABLES AND FISH

Lemons Still Soaring—Apples Quiet— Crarges Firmer — First shipment of
Egyptian Onions on the Way from I..erpool—Fish Dropping Out,

The lemon market this week has taken
another jump and there seems to be
every prospect of a further rise before
long. Taking the American duty into
consideration, however, the prices here
are lower in proportion than those at
present obtaining in New York, and this
for the veason that most of the larger
importers have been receiving direct
shipments, thus cutting out the customs
charges and giving the retailers the
benefit of them.

Grape-fruit, so far as the first-class
stuff is eoncerned, is about exhausted.
For some reason not easilv determined,
a large portion of the Florida ship
ments are spotting up, and most ol
the later consignments have been unsat-
isfactory. Dealers,” however, ecannot
complain, as the season has been an ex-
ceptionally good one for this line. A
noticeable feature has been that while
in former years the demand was confin-
ed almost exclusively to the richer class-
es, this season the consumption has
been practically universal, with the re-
sult that trade has been almost tripled.

Apples seem to be dead. There is
little demand for anything except the
extra faney varieties, and even these are
difficult to move on anything like a pro-
fitable basis.

The strawberry market was practical-
lv bare at Easter, much the same situa
tion being reported in Buffalo and Chi-
cago. The recent drouth in the Charles-
ton section has rendered the outlook for
an early movement somewhat unfavor-
able, as it has greatly retarded the
growth of the vines.

The California oranges are averaging
larger this season than has been the
case for many years past, and al-
though big sizes are not just what the
dealers want, the trade is graduallv
awakening to the fact that they have
got to take them, and the result will
probably be a better and freer move-
ment for the remainder of the season.
The car shortage in California still con-
tinues to affect the Canadian market.
but hetter conditions are slowly pre-
vailing and the general outlook has
taken on a much brighter aspect.

The first shipments of Egyptian on-
ions will be on their way by the time
this is in print, and will arrive in about
three weeks. They will bring $2.75 to
$3 a case. Domestic onions are a little
easier, but practicallv the entire stock
is coming from the United Staees.

Fish received its quietus as soon as
the Good Friday market was satisfied.
A few lines are making a last struggle
but these will soon subside to the gen-
eral quiet level. Some dealers, with an
optimism which, however ill-founded, is
surely commendable, are trving to con-
vince themselves that winter is not yet
over and that there will be another cold
spell or two to usher in the spring, but
the majority have accepted the situation
as cheerfully as may be, and are re-
turning thanks for an exceptionally ac-
tive and profitable season.

MONTREAL.
GREEN FRUITS.—Oranges are sell-
ing fairly well at prices which are high-
60

er than those quoted last week. Mexi
cans are not arriving now, the season
being over. Recently a few lots of this
class were received from Toronto, and
these are going at $2.75 a case. Val
encias are now quoted and are selling
freely. Lemons are now selling at $3.
and higher figures are expected. Ba-
nanas have heen advanced. The deman
for this line is very strong and sup
plies are short.

New dates, per Ib .

.005 0
Bunnu.ﬂnnm . 165 2<0r‘
jumbos. . -200 250
Cocoanuts, per bag .. o eeee 350
Pineapples, cnt,e cess B 50
Apples, bbi.. 300 500
Lemons ... ......... cee 300
Mezxican oranges, box e 06
Cal fornia oranges, rew navels 350 315
Jamaics oranges, per bbl ...... oo 475
Jamaica oranges, per box 265
Florida oranges 500
Valencia oranges, cu 0 450
Newfigs. perlb ........ ........ 08 012
Cranberries, Cape Cod, per bbl . 00 11 00
e anadian, bbl 50 &5
42 frozen, bbl 0 500
Florida grape fruit, box.. sen 5. 0D
Jamaica grape fruit box.. 300 325

Almeria grapes. perbbl .............. 10 0v uo

~ VEGETABLES.—Business is limite
in vegetables, Easter demand having
fallen off with the passing of the holi
®days. The trade being transacted now
is of a hand to mouth charaeter. Flori-
da celery is a new line on the marke!
this week. It is quoted $3.50 a erate
California celery has been advanced,
$7 a crate being asked. New potatoes
are lower, owing to increased receipts
Rhubarb is up to $1.25.

Parsley, per doz. bunches
Rage, per doz.....
Savory, per do:
New cab' age. crate .
Montreal oahbage, per doz..
American cabbhage, bt
Florida tomatoes, crate
Turnips, bag ..........
er cress, large bun hes, per doz .
Lettuce. perdoz...........

Boston lettuce, per doz
Celery, perdoz........ ..
Calif~rnia celery, crate ..
Florida celery, case .....
Aseparagus, doz. bunches
Radi hes, doz.....
Spinach, per bbl....
Cucumbers, per doz
Potatoes, per bag ...
New pouitou lbb"l .....
Jersey sweet potatoes basket
Spanish onions, crpte ... ...
Rad onions, gbl ..........

ned st s
S SST

Rhubarb, dozlbbunch-l s
New Orleans shallots, doz. ... ..

FISH.—Since the duse of LLnt thu«
has been very little doing in the fisi
business. Dealers report having ex-
perienced a particularly good season’s
irade, demand all through the Lenten
period having been wonderfully well
snstained. Fresh haddock, lake tiout
and new haddies are among the lines
which are lower this week. Frozen eod
and grass pike are also obtainable al
easier figures. Some new lines are
quoted.

IS =3 4 pD =

Fresh and F ozen Fish.

Halibut, extm-n- per BB s nesivsarsnie snan 014
Grass pike, ex veee 0053 007
Macverel, small, o e e 008
Frozen cod. i 2 vss 908
Dore. o 008 008y
ﬂmelu ” 9 008 010
T TR R S R L S 100
L S R U R b e T n 07
BRI, - e S n.siwie s mennnd ey s aion p e Ao AT BT S 08
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The Canadian Grocer

Dressed bullestds, 10, ... .5 diee ceiacisissosenne sons 010
sShadd,ea h.......... 25
Haddock fresh, 1b.
Lake trout, Ib........
White fish, 1b...... .

Smoked and Sal ed—
New haddies, box-s perlb.......... covven ..o 009

Kippered h.mng, half boxes .. 110
Smoked herring, per small box 010
Yarmouth vloaters, box....... 109

P mpmod and dried—
Skiuless cod, 100 1b. cas8 .....ovvnivinieinn oans 5 50
Boneless cod, 20 1b. DOXEB +..rsv....
Boneless fish, 20-1b. boxes, bricks
Bonelcas tish, 25 1b., boxes, per lb.
Dry cod in bundles .............. S
Shredded cod, 2 doz., PErcasC... ....c.vvve cves

Oysters—

Standards. bulk, perimp. gal ...........000 cian
Selects, bulk, per gal. ....... Sy
Oyn,er pull ph:r.:u per, 100..

000
BSB: BILES

ot o ot

BT L-b ador herring, per bbl
No. rador hei per ...............
per half bbl o
No. 1 N.8. herring, half bbls..... dlos
No.18¢a trout.bbls ..........
No 1808 tr0mb, KegS. .o «.-corerecss sosses sras 575

S
EES

Eo }]gmn cod, in bbll of 230 1b:
No. 1 Mackerel, pail ... ........ Sk
No. 1 green hnddock DB, ossvsisesine veonssssilioys 6 10

TORONTO.

FRUIT.—Lemons are again on the
forward move, a raise of 25¢. a case
confirming our prophecy of last week.
Bananas are firmer, with an excellent
demand and a somewhat light supply.
The pifeapple season is opening up in
good shape, and the stoeck so far this
year is more plentiful than usual. Cran-
berries continue at $9 a barrel, but that
is chiefly because there is no one to take
them away at that or any other price,
and some dealers who laid in not wisely
but too well, are at a loss to know how
to dispose of their surplus stock.

OFUNERS .vvenrnrsioe oconenss vesaiane vans %
g (')rdmn.ry Valencias, 420- 00
arge

i Enn choice navels, 96- 119, 2° 0
150 8, 176', 20" B, .

e Pslcrmobloods in 4-b xes, 80's 1Uu ..... vees 32

lniiox».-lOl, L R 2 50

Extra fav\cy navels, 96's, 1.0#, 176's, 200: 250'8.. 325 359

“ marmalade, 16032003 Blﬂs per box. 22 0

&
Bahamas. 12F 8. 1aU'8, 1768, 20 "Bu.vv vvvvve vevnnn 2ene 27
Mexicans 150', 176's. 200's, Ilﬁs, 250's 50

SHIP TO US

We pay highest market prices for

DRIED APPLES

and wish to do business with you.
We will be pleased to mail you our]
weekly quotations. Drop us a card if
same is desired.

THE W. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street,
HAMILTON

JRIED APPLES

BrigHT, DRY STOCK
WaNTED

O.E. ROBINSON @. CO.

INGERSOLL
ESTABLISHED 1888

FRUITS, VEGETABLES AND FISH

FLORIDA TOMATOES

IST OF SEASON

Car 30213 containing 500 crates—arrives to-morrow.
Extra Fancy Hard Ripe Tomatoes—all one cutting.

Price — @ per crate. Can be retailed at 20c. Ib.
$4.50 Price now within reach of all.

FLORIDA CELERY

FRESH CAR—Quality very fine—Sizes 3%, 4, 4, and 5 doz.

$3,25 per crate.
SPRING VEGETABLES

A full assortment of finest goods in Large Variety.

pma s White & Co., Limited

HAMILTON TORONTO

Phone Main 4106

e B.L.O.E. =

““St. Nicholas” ‘‘Kicking”
““Home Guard?” ““Puck”
W. B. STRINGER & OO. - SOLE AGENTS - TORONTO

FLORIDA CELERY. Extra Fine, $3.25 per crate.
THE DAWSON COMMISSION CO., Limited, TORONTO

Cor. West Market and GColborne Sts.
We want your consignmoents of fresh killed Poultry, Butter, E3s, Apples, Etc.

The Celebrated “GOLDEN ORANGE” brand NAVELS
Grown and Packed at ARLINGTON HEIGHIS, California

Are in a class by themselves, beyond comparison, delicious and fine as silk, without
a doubt THE MOST PERFECT ORANGE GROWN. CAR JUST RECEIVED.

Send us your orders.
HUGH WALKER & SON GUELPH, ONT.

OUR CUSTOMERS ARE HAPPY

since we started shipping Signal and Warriar brands California Seedless Oranges from Redlands
and Chase & Co.’s Florida Celery from Sanford, also Grape Fruit from Dunedin (the real
silky kind). Spezcial prices for large lots. Give us your orders.

MONTREAL FRUIT EXGHA_NGE
195 McGILL STREET, - - MONTREAL

‘Best fruit Properly crated Lowest prices

DON'T FAIL

To send for catalog show=
ing our line of

PEANUT ROASTERS,
CORN POPPERS, &s.

LIBERAL TERMS.
KINGERY MFG. C0.,106 108 E. Pearl St.,Cincinnati,0

LSRR PR

BANANAS

exclusively the year around.

JOSEPH BROWN & SONS
29 and 31 Youvlilie Square
Montreal
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Our statements regarding our

Jams and Jellies

are verified by scores of grocers
and thousands of people every
week. Once you know the
deliciousness of our

Pure Apple Juice

you’]ll recommend it all the time
to the customer whose trade you
want to keep.

The Belleville Fruit and Vinegar Co., Ltd.
Belleville, Ont.

J. & R. McLEA

Wholesale Fish Dealers

23 Common 8t. MONTREAL

No. 1 Lab. Salmon 11.00% 5.70
Labrador Herring 4£.60
Nfld. Herring ' 4.00
Gaspe = 3.50
Green Cod 7.10
Green Haddock 5.50 -
Green Pollock 5.00

Frozen Smelts No. 1 6% a Ib.

¢s £ No. 8, 4c. a lb.

Can you afford to sell any product which may

cause business to decline ? If not, you’d best line

up with shrewd grocers and push

“E.D.S.” BRAND
Jams and Jellies

Not because | say they are the purest and the

best, but because the Dominion Government de-

clares that brand superior to all others manufac-

tured in Canada, Write for particulars.

Agents: W. G. Patrick & Co., Toronto; W,
H. Dunn, Montreal; Mason & Hickey, Winni-

eg; W.A. 8imonds, 8t. John, N.B,; A . &
gmith, Halifax, N.8.

E. D. SMITH’S FRUIT FARMS,

Winona, Ont.

SALT

SALT

No trouble to give figures
and information.

VERRET, STEWART & CO.

MONTREAL

SALT

Limited

SALT

You can make money as wellas
oblige your customers if you handle
our

BASKETS

Butcher Baskets,
Clothes Baskets,
Grain ana Root Baskets
and Patent Strawboard

Berry Box.

We can supply all your basket
wants and guarantee satisfaction
because we guarantee the goods.
Orders receive prompt attention.

The Oakville Basket Co.,

OAKVILLE ONT.

20th Century
Account
Keeping.

Don’t think because
your znndln.ther made
money ears &go
with old style keeping
of accounts, YOU can
do so. ‘Times have
chsnged and if you
woul successful
you must watch your
credits. Why use the
old style pass book
with your credit cus-
tomers? Be modern.
Bee here—

IF A MAN WANTS CREDIT

or $10, give hlm » §10 Allhon Coupon Book, chuf
him with $10, and ousre. No troublé as all.
I( he buys a plug ol to for un cents, just tear
off a ten-cent eoupon—thn'l lll And so on for all
his ﬁurehuu ‘p llmlt of the book NO PASS
G. NO TIME LOST. NO

KICKING. 'l'hmmothuOoupon Boon of course,
but why not have the best? Let us send you s

free sample.
For 8ale in Canada by
THE EBY BLAIN CO., Limited, TORONTO.

C. 0. BEAUCHEMIN & FILS, MONTREAL.
WM. T. SLOANE, WINNIPEG, MAN.

ALLISON COUPON CO,

Manutacturers
indianapolis, indiana.

We are now.booking orders for 1907
pack lobsters. Golden Crown and
Golden Key brands; choice goods
fully guaranteed. Flats, 14, %. 9.
and 1-lbh. tins; talls, 1%, 8 and 1

Write for our quotations

W.S. LOGGIE CO., LIMITED

CHATHAM, N.B.

Packers and Exporters of Canned Lobster:
—Wholesale only

.

Persons addressing advertisers il
kindly mention having seen their ad: r-
tisement in The Oanadian Grooer.
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Floridag, 80's, 96'8 .....ccoo0vvee caee 400 500
Graps relt, FlopKdas, Se, ote. 450 500
s Bahamas, 54's, 6V’ - 42
e Y
Lemons, No. 1's 300, 860.... .o
w e gy 300, ... 395
, {5 48
le8, BDOWB _ ..... cooceeue  eecen
T .gpiau. No. ’H‘»lnd fancy No. 1. 33 g 5
Other varie ies, per bbl ... .. cc. 00 covviiipzonn oone
muinu. ;Inmbnlc{: firats, per buach '73 % §§
¢ Bananas, jumbo 25 S
Cratbavion, perbarrl B, 4. 50 § 00
= ;‘l crate ......... 3 Zg
Strawberries, Floridas, per gqt.... . o cess
g Louis.ana, per piit.....ceeeeeneses 018 020

iPhe Canadian Grocer

VEGETABLES.— Potatoes remain
quiet, though at the same time last
vear eastern stock was selling readily
at from 15e. to 20e. above the present
prices and Ontario was not to be had
at any price. The feeling as to the pos-
sibility of easier prices is divided, but
the probabilities are that another week
or two will see the stock at rock bot-
tom. By the middle of April prices will
again be on a normal basis and any
movement after that will be in an up-
ward direction.

FRUITS, VEGETABLES AND FISH

Tomatoes this week are a little lower
and asparagus is easier.

Poiatoes, Deiawarcs, per bag 105
= Ontario ............. 07 085
Sweet potatoes, per hamper.... 200 225
ge' poustoel. h%“ blulh basket g 22@ g gg
panish, per largecase 5
l‘lﬁ}"v “  small onse.......ce00u0t 115 125
s 175
L . 200
o . 015
O R 0 073
Oabbage, new Canadian, per case gg ; £0
a8 POr tORLLLiiiiash ooee 25
Beets, new, per doz. bunches..... 1
Oarrots, Canadian, per doz. bunch 1
Lettuce, Canadian leaf, per dos. bunches 1
Radishes, Roseland, per doz.......ccoo.coeeninnn 2oes 0

COuoumbers. hot
a oridas,

Tomatoes Floridas, per crate
Parsley, perdo®........coo0  aeeenn
Oelery, Oalifornia, per crate, €4, 7, 74, 8 doz. ..
**  Floridas, 4 and 6 doz..lpor R8O ...... o0
Anpu'r'anul. flntar Qalifornia large, per bunch..
POBADE S soiorsnssos osee

Fanoy Baltimore spinach, per hamper.
Rhubarb, per doz. bunches

FISH.—Compared with the enormous
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IMPROVED TROJAN STRAPPING

On individual hangers ot 300 feet each.

Packed in cases of 20 reels each, made in
1 in., %in., 34 in., 1 in. widths.

Very handy in the Shipping Room.

Dealers should stock it.

J. N. WARMINTON

43 Scott 8t., Toronto,Ont. 207 8t. James 8t., Montreal.

CLAMS

trade only.

NEW PACK
BRUNSWICK BRAND
SCALLOPS

First orders in have preference.
Freight prepaid on all ship-
ments of canned goods.
lists and information on goods

cheerfully furnished. Wholesale

Yours respectfully,

\ & ]
Connors Bros., Limited
Black’s Harbour, N. B.

o

Price

The

hBesﬂtﬁ Waggon

That’s the only kind we manufacture. We
make a specialty of Fancy Waggons, Whatever
kind of waggon you want we’ll build for you.
It pays to have our catalogue handy.

H. C. Abbott & Co.

business which was done during the last
few days of Lent, the fish market is
motionless. There is still, however, a
fairly brisk trade in some few lines,
and, if the hot weather holds off for a
little while, a few others may yet re-
vive their lormer activity. Smelts, tu-
bilees and Digby herrings are all lower.

Haddook, freshcaught, per 1b.................. .... 0
Whitefish, winter caught, per lb V073 0 1v
Trout, porIb.... cccccreroosces . .. 01
Oisgoes, per basket...... .. . es 1 30
. Mild cured bloaters, per boz 0f 50 ... . -iie0us vene 125

I offer for prompt shipment :

2,000 boxes (60 lbs.) Sair Dates
1,000 bags French Peanuts
Prices and samples on application.

ANDREW WATSON
PRODUCE BROKER

81 Place d'Youville, MONTREAL
Phone Main 4400

CHARLES C. BRYCE & CO.

43 and 45 Great Tower Street
LONDON,E.C. - - - ENGLAND

Calcium Acid Phosphate, Phosphoric
Acid, Malt Extract, Yeafo Bread
Improver, Butter Flavour,
Essences and Harmless
Colours, Ice Cream
Powders, Etc.

WRITE FOR PRICE LIST

We can supply some good recipes to
buyers for making several grocery lines,
including Baking Powder, Self-Raising
Flour, Jelly Squares and Powders, Cus-
tard Powder, etc.

CORRESPONDENCE SOLICITED

London, Ont.
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Finosu haddie, per Ib.—freeh cured

Oysters, per gal
hbrodolplonrﬂn‘. per l).)u{l bbl.
“ “ bl ..

Red salmon, per 'L.. sea. .
8Smelis, No. J, perlb
' ext as,
Cod, fresh caught, per 1b.
Hasibut ..ooovveecneennes esmsesewn
Yellow pickerel, winter caught, per
Tubilees. per 1b
BShredded cod perlb .
Shredded ¢ d perdoz..r.
Ficu aers. per lb
Digby berriogs per bundle.
Bluenose cud, perlb
Halifax fish cakes, case
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FAIR DEALINGS IN THE FRUIT
TRADE.

J. Albert Hand, B.S.A., writing from
Winnipeg last December to the Canadi-
an Horticulturist, says :

That many citizens in Winnipeg do not
know one variety of apples from another
is very apparent. That the dealers take
advantage of the consumers’ ignorance
regarding this somewhat minor detail is
even more apparent. The wholesale
fruit houses, and through them the re-
tail dealers, allow large quantities of
fruit to reach the consuming public al-
together out of season.

What does a lover of fruit want with
Golden IRusset apples at this season
What demand is there for pears in De-
cember ¥ What does a trained taste for
Snow apples think when Ben Bavis are
put up instead ¢ These and kindred
games are played on the consumers of
this city every day. Golden Russets
appear in every fruit ecollection. A
wholesale house has several hundred bar-
rels of Kiefler pears. Any apple that
resembles the kind required is given and
the purchaser is so disgusted in many
cases that he wants no more fruit for
some time.

The other night, as 1 was going home,
I saw some nice apples in a window. As
they looked like good Snows, I decided
to buy some. A lady waited on me and
as she began to bag them I noticed they
were not Snows. I called her attention
to the fact, but she insisted they were
“‘real Snow apples.”” When 1 faughed
she was haughtily indignant, bécause I
doubted her veracity, or perhaps her
knowledge of varieties. The apples were
small Ben Davis. 1 called at the next
store to see if they had anything to
suit. There were some large dark red
apples. On enquiry I learned that these
were ‘‘ Alexanders.”’ 1 do not know
what they really were.

The retailer innocently plays these
tricks. Names of varieties most gener-
ally asked for are attached to any
apple that has the color. Golden Rus-
sets and Roxbury Russets are all the
same. It is known by most of them
that a Snow apple is red and that it
sells well ; so, any red apple must be
sold as a Snow until its season is far
past.

The wholesaler is the man to be blam-
ed for a part of this deception. He
should be thoroughly acquainted with al-
most every variety. In the interests of
the apple trade, he should see that no
variety is put in retail stores out of
season. Every time a consumer gets an
inferior, tasteless apple the trade is
hurt. Every time a consumer gets a
superior, tasty apple the trade is given
a boost. A Snow or a Spy or a Russet
in season, makes the consumer want
more. It is safe guessing that if whole-
sale houses and retailers knew the va-
rieties and put only the best up for sale

FRUITS, VEGETABLES AND Fi8H

and in proper season, the demand would
be doubled.

Kieffer pears are a drug on the mar-
ket when fall or winter comes. They
will keep, but they are fit for preserves
only. What housewife wants to start
preserving at this season ¥ She has
done her preserving in summer and no-
thing but a profitless low price will in-
duce a purchase for that purpose later.

The wholesale houses report a heavy
business for the past two weeks. This
will continue until Xmas. R. A. Rogers
has worked night and day for several
days. This firm sends carloads to
points west. Their own representatives
accompany the car to make delivery and
prevent freezing. KEverybody wants
Spies. Greenings and Russets are also

‘asked for. Any Snows that have been

kept in good condition are readily pick-
ed up at high prices.

A great improvement has been noted
in the stock sent here from Ontario.
There is not one-third as much inferior
fruit as came last year. A great part
of the improvement is credited to the
eagle eye and careful work of Dominion
Fruit lnspector Philp. Good honest
packing by the producer and shipper,
and attention to varieties by the sales-
men, will increase the sales wonderfully
throughout the west.

GRADING POTATOES IN AUS-
TRALIA.

A prize of £30 was recently offered by
the Victoria (Australia) Department of
Agriculture for a machine which would
most effectively, cheaply and rapidly
perform the work of grading potatoes
and onions without bruising or damag-
ing them, and which would leave each
grade separated and ready for bagging.
The trial took place in Melbourne, and
a dozen machines were tried, with the
result that the judges recommended that
the prize should be withheld for the
present and that the competition should
be extended for a few months.

AUSTRALIAN ONIONS.

The State of Victoria, Australia,
writes D. H. Ross, Canadian Com-
mercial Agent at Melbourne, produces
the bulk of the onions grown in Aus-
tralia. Some early varieties are  al-
ready on the market, and a few small
shipments were made by the Miowera,
which sailed on January 21 for Van-
couver. Brown Spanish onions will be
available a few weeks hence, and numer-
ous enquiries have been received in Mel-
bourne from Canadian produce importers
for shipments to be made in February,
March and April for points as far east
as Winnipeg. Present indications point
to a crop of between 20,000 and 25,000
tons in Victoria, of which some 5,000
tons have been sold for forward de-
livery.

NEW SCALE HERRING PRICES.

The recently organized union of weir
owners, at a meceting in St. Andrew’s,
N.B., attended by some sixty members
from various parts of Charlotte county,
adopted a scale of prices at which the
members of the union will sell the out-
put of their herring weirs to the Ameri-

_can packers. The prices fixed are eight
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dollars a hogshead from the opening of
the season until July 31, and six dollars
a hogshead from then until the close of
the season. A motion to make the price
seven dollars for the whole season was
defeated. The prices do not apply to
Canadian canners, they being given th:
preference. liast year the fishermen re
ceived about four dollars a hogshead
from the American packers.

At the meeting was adopted also as u
standard of measurement a tub holding
fourteen imperial gallons, ten tubs to
hogshead. It was decided that the price
of herring for smoking be regulated b,
the market, but that if packers buy fo:
smoking and then use the fish for sa:
dines, they be penalized by having the:
supply cut off for two weeks. The bhul:
of the Charlotte county herring are sol

“each year to the packers at Lubec ani

Kastport.

TRINIDAD’S FRUIT.

Edgar E. Tripp, Canadian Comme:
cial Agent in Trinidad, writes: “The
new industry—fruit—is progressing slow
ly, but I think surely. Shipments oi
bananas and oranges are now madc
regularly to the United Kingdom, and
arrive in good order, although the voy
age is a fortnight. This is very little
under the time occupied from here (o
Halifax or St. John by the Piekford &«
Black steamers, and suggests that .
similar trade with Canada might he d
veloped to mutual advantage in the neu:
future.”’

FISHED FCR A GROCER.

Garrett Tracy, of Hartford, propric
tor of a grocery store, has received a
letter from William Miller Collier, Unit
ed States Ambassador at Madrid, e
posing an old swindle.

Some months ago Tracy received word
from ‘“Don Ramon Montilla, curate of
the Church of St. John the Baptist,”” i
Madrid, that William Burns, a boyhood
friend of his, had left him a fortune ot
$15,000, and had made him also th:
guardian of the deceased’s daughtci
Papers and court records were forwar
ed to substantiate the claim, and M
Tracy was asked to pay court fees «f
$1,900 and come to Spain and get his
fortune and the daughter. Tracy cou!dl
not remember Burns, so instead of sen!
ing the money he wrote, asking Ambu
sador Collier’s advice. In his reply M
Collier says :

““The whole matter is a swindle. The:.
are on file at this legation hundreds :!
communications from people in the Uni
ed States to whom letters similar
the one you received have been sen
There has been in existence in this cou
try for 30 years a well-organized banl
?f swindlers who work upon the sam
ines.”’

Sixty of* the largest Cape Cod cran
berry growers have organized a sellin:
company under the title of the New Eng-
land Cranberry Sales Co., with head
quarters at Middleboro. A. V. Chanc;
was elected sales agent.

Merton W. Plunkett, formerl;' with 1.
B. Cramp of Orillia, has bought out
Neil .Jamieson, Orillia, who has gone
west.
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PURE. CODFISH

The finest food in the world for the man who works, whether
with his brains or his hands. The tastiest food, too, when
you get it in packages labelled ‘

‘““ Halifax ” ‘¢ Acadia ”’ ‘¢ Atlantic ”’ ‘‘ Bluenose ”’

All the people of Canada are talking about these brands of
codfish to-day. They must think a good deal about them or
they would not talk so much. Are you an interested party?
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Atlantic Fish Companies, Limited
LUNENBURG, .NOVA SCOTIA

A. H. BRITTAIN & CO., General Agents for (uebec and Ontario, Board of Trade Building, MONTREAL
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Your Interests Are Our Interests

Our association’s attitude is one of friendliness to manufacturer and consumer alike, hence

WESTERN CANADA'S BIG PURE FOOD SHOW

Winnipeg, July 1 to 13, 'o7.

is designed to introduce manufacturer and consumer to the benefit of all.

HAVE YOU AN ARTICLE OF MERIT?

Do you want

60,000 Western Consumers to Know it ?

We will help you to this end.

Address :
W. A. COULSON, Secretary

Retail Merchants’ Association of Western Canada

53 Scott Block, - Winnipeg, Man.
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SPRING FISHING STARTED

IN BRITISH COLUMBIA RIVERS

of The Canadian Grocer.)

(8 corr

Vancouver, B.C., March 22, 1907.

The fish hatcheries of the Fraser
River have found that owing to the un-
usually cold winter the ova have been
over a month later than usual in hatch-
ing. The young fish, however, do not
seem to be injured at all by the slow-
ness of the maturing process. It is an-
ticipated that they will be turned out in
as good condition as in other seasons.
The Bon Accord hatchery will have
some eight or nine million fry, while
the Harrison Lake plant will turn out
sixteen million. Usually the total.o_ut-
put of the two is about thirty million
fry. Last fall, however, the washing
out of some of the pens in which the
salmon are held for spawning caused a
loss which could not be replaced.

Spring salmon are now running fairly
well in the Fraser River. The prices
agreed upon between the fishermen and
buyers are: Red salmon, 8c. per ib.;
white salmon, Se. per ib.; steelheads, 6
cents per th. These prices will be in ef-
fect until April 20, after which red
springs will be 6¢. and white springs 3c.
per ib.

* * L

The halibut fishing steamers have been
making good catches on the northern
banks, some of the vessels coming in
with good cargoes. The steamer Fla-
mingo which some few weeks ago tried
a cruise on the western coast of Van-
couver Island found that there were no
halibut there to be caught. The banks
of Queen Charlotte Sound and even the
Gulf of Georgia are reliable places to
secure this fish, and no fear of a short-
age in the catch is entertained. There
are more than half a dozen large fishing
steamers in the halibut trade, and "all
are doing good business. The market in
the east seems to be practically unlim-
ited.

L ] .
5

The Blue Funnel liner Titan, which
sailed from B. C. ports last week, took
out a consignment of 20,000 cases of
canned salmon, practically the last of
the season’s pack. All the pack of the
coast canneries, both in B.C. and the
United States, is now shipped to the
Old Country in these steamers, the days
when sailing vessels were chartered to
take a cargo of salmon from Fraser
River having long gone by. The cost of
freight by these steamers is not very
much in excess of the charge by a sail-
ing vessel.

The Australian liner Aorangi, which
reached port on Saturday last, brought
a consignment of 4,000 carcases of fro-
zen mutton as well as a lot of 1,500
boxes of Australian butter. For this
season the butter importations are now
over.

Another item of the Aorangi’s cargo
was a consignment of 1,200 tons of raw
sugar from the B. C. Sugar Refinery
Co.’s plantations in Fiji. This will be
the second last consignment of sugar
from the present crop. The steamer
Moana, the next of the line to arrive in
Vancouver, will bring the last shipment
of the season’s crop.

Large consignments of salt’ herring x
are being shipped to Japan at this sea-
son from Nanaimo. The Japanese are
good customers for fish at all times,
and with the herring.run of Nanaimo at
its largest the little brown men are not
slow to take every advantage. They are
born fishermen and are doing their share
to exploit the fish of B. C. waters. Over
eighty tons of salt herring were shipped
out on the steamer Athenian alone, be-
ing consigned to Japanese firms.

) -
*

Market quotations show but trifling
changes from last figures given. Follow-
ing are some leading lines :

Dairy produce : Butter, local fresh
creamery, 35c.; local fresh dairy, Aus-
tralian creamery, 30c.; eggs, fresh local,
25¢. per doz.

Fruits : Apples,—Fancy table, $2.50
per box; cooking apples, lower main-
land product, $1.25 and $1.50 per box ;
oranges, $2.75 to $3 per box ; lemons,
$3.75 and $4.

Vegetables : Potatoes — Asherofts,
$35 and $40 per ton; lower mainland

'(,",* Quauty ‘.\ CROC
i SR TINWARE

‘,QMEMES i~
_BWTHOMAS | painy, OIL

Miss Stevenson was very popular with

" every member of the T. H. Estabrooks

Ontario staff, and on Good Friday even-
ing Manager Geo. H. Campbell and sev-
eral of the travelers waited upon her at
her uncle’s home, 35 Rosedale Ave., To-
ronto, and presented her with a silver
deposit .Brown Betty teapot set. Ru-
pert Prat, as senior traveler, made the
presentation and conveyed the kindly
feelings and good wishes of the staff
very fittingly and well. Manager Camp-
bell spoke for the higher powers and
stated very pleasantly Mr. Estabrooks
and his own appreciation of Miss Steven
son’s work and their regret at her de
parture, which was far outweighed by
their wishes for her future happiness.

Miss Stevenson was pardonably pleas
ed and promised to remember them al
often over the Cobalted Brown Betty
and the Red Rose.

The wedding took place on Tuesda;
and on Wednesday Mr. and Mrs. Bows
laugh started for Saskatoon, where Mr.
Bowslaugh has started a merchant tail
oring business.

ADVERTISING A VILLAGE STORE.

R. J. Thomas, of B. W. Thomas’, Hart
ford, furnishes a rather novel idea this
week relative to rural advertising. His

CR

A New Wrinkle in Advertising.

potatoes, $28 to $30 per ton; onions,
$1.50 per cwt.; fresh lettuce, $1.75 per
crate ; cabbage, 3} to 3ic. per ib.;
cauliflower, $1.60 per dozen ; celery, 85c.
per doz.

Cured meats : Hams, 19 to 20c. per
Ib.; bacon, 18 to 2le.; lard, in 3’s, 5's
and 10’s, 14f to 144c., 14¢. in tierces.

Flour : Ogilvie’s Royal Household,
$5.40 per bbl.; Lake of the Woods, Five
Roses, $5.40 ; Columbia Flouring Mills,
Enderby, Hungarian, $5.30 ; Okanagan
Flour Mills, Armstrong, Hungarian, $5
per bbl. Rolled oats, 90’s, $3.25 ; 45s,
$3.35 ; in 22%’s, $3.55 ; in 10-7’s, $2.85 ;
oats, $26 per ton ; bran and shorts, $24
per ton ; hay, $16 per ton.

RED ROSE DEMONSTRATOR
WEDDED.

Miss E. L. Stevenson, demonstrator
for Red Rose Tea, with the Toronto
branch, after a year of exceptionally
capable service has resigned to enter the
state of wedlock with Leo Bowslaugh, a
merchant tailor.
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letter and the accompanying illustra
tion state the matter clearly. He says

“I have enclosed a photo showing ho
we do advertising in the country. It i:
a problem sometimes to know how t:
get rid of all the soap boxes, packin;
cases, etc., at a profit, but I think it i.
solved, as the picture will show.

“If it pays the city advertisers tu
put up billboards alo the railroad:
and public highways, why is it not to
our advantage to do the same ?

“You will notice the name Hartford
is not on the boards, but they are not
placed far enough away from the vil-
lage to make that necessary. It does
not need a professional sign painter to
do the work as anyone with a little
practice can do it. hope this will be
a hint to some brother country store-
keeper.”’

Canada is now selling more soap in
Trinidad than the United States and in
this regard is second only to Great Bri-
tain.
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Business Management,

By HOWARD K. WELLINGTON.

The Cost of Doing
Business

In the special Spring number of The Review—which,
by the way, is filled with interesting reading—an article
appeared under the head of ‘‘The Cost of Doing Busi-
ness,’’ which should prove of inestimable value to the
merchant who has not already installed some system en-
abling him to arrive at what his goods eost him ‘‘net,’’
what his total sales are ‘‘net,”’ and what each indivdual
expense amounts to in each department of his business.

There seems to be some difference of opinion as to
whether the proprietor’s remuneration should be a fixed
charge against the profits, the advance on cost including
this eharge, as well as all other charges, to arrive at the
selling value of goods. It would be only fair to the
business to charge in with the other salaries a certain
fixed amount for the proprietor, just the same as it would
be necessary to charge salary for a manager if one were
employed. The gross profits, then, less the ‘‘overhead’’
expenses, the selling expense, salaries, ete., would show
the net profit which the merchant earns.

The percentage to advance on cost depends largely
on the cost of doing business and the amount of business
done. When a business is thoroughly organized, and a
system installed which will obviate all unnecessary de-
tail work, a turn-over of $50,000 may be made almost as
readily as $25,000, with but very little extra expense, thus
increasing the net profit by a very substantial amount,
as the ‘‘overhead’’ expenses, such as rent, taxes, man-
ager’s salary, ete., remain practically the same under
hoth eonditions.

A merchant must learn from an expeerience of two
or three years, or perhaps more, what percentage must
be added to cost to net a fair margin of profit. Few re-
tail businesses, in those days of increased cost of do-
ing business, can be managed sueccessfully on a less mar-
gin than 33 1-3 per cent.

In a business which could be departmentized we
would suggest a purchase journal, in which all purchase
invoices should be entered monthly, the totals only being
posted at the end of each month. A ceolumnar book may
be procured at a nominal cost, and the various columns
used as found necessary, as follows:

At the end of the period, then, we have a set of
accounts for each department collected as follows:

Dept. A.
Jan. 1, 1906—Stock on hand .......... $2,500
Purehages ......c. ..... 6,000
Baleg o s oo arE Rt $8,500
Rent or taxes .......... 225
Salamed ... bl 950
Inguranee ........ ..... 65
Light and heat ......... 55
Advertising ....... .... 65
1 Fright and packing .... 200
Office expense ......... 275
Interest ........... e 155
Depreciation .... ...... 75
Jan. 1, 1907—Stock on hand .......... 2,600

Net profit in department 535

$11,100 $11,100

I will be noticed that such items as rent and taxes,
insurance, office expenses, interest, depreciation, heat and
light, ete., all appear as a charge against the department.
There are various methods of arriving at the proportion
chargeable to each: first, by the amount of the sales; sec-
ond, by the situation of the department in the store; and
third, by the ratio of expense in maintaining the depart-
ment. It is hardly fair to base the proportion on the
total sales, as the department having the largest sales
might be working on the closest margin of profit, and,
again, it might cost a great deal more for office expense
or light and heat in one department than in another.

The only practical method is to collect these general
expense items, take each individually and apportion what
may seem a fair amount over each department.

Of course some expenses, such as insurance and
sundry items of expense for the department may be
charged direct, and the remarks above only refer to gen-
eral charges.

In the illustration above, the goods cost $2,500 plus
$6,000, or $8,500, leg§ stock on hand, $2,600 or a net cost

Purchase Jour nal—Jan. 31, 1907.

How
settled Terms Seller Amount
Dft. 15,1, 07 5,30 J. Brown $550 50
Ch. 15,2,07 214,30 J. Smith 420 25
Note 15, 3, 07 3,30 J. Jones 375 20
Dft. 20,1, 07 5,30 J. Thomas 150 40
Dft. 1,6,07 3,30 J. Ames 260 50

Dept. A Dept. B Dept. C Dept. D Dept. E.
$550.50
$420.25
$375.20
$150.40
$260.50

Each department column may be further subdivided
to provide for expenses, such as stationery, insurance,
light and heat. This same idea may be earried out in
the cash book, sales record and journal.
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of ‘gbods sold of $5,900, an advance of 44 per cent, on
cost, and yet the merchant only makes a net percentage
of 9 per cent. Evidently expense accounts require careful
inspection. . '




TOBACCOS AND CIGARS The Canadian Groc. -

A Twentieth Gentury Business Plan

Even suppose I marketed my cigars in the old way—the way all my com-
petitors market theirs--Grocers couldn’t possibly make a mistake in stocking my

HARAOH and PEBBL

because their superiority to all other cigars as trade winners is admitted
by a big majority of the Grocers in Canada. They say that my plan of doing
business is not only a surety of the goodness of my cigars, but it also safeguards
their profits absolutely and completely. Do you know the advantages of my
plan to you? A post card brings particulars.

J. BRUCE PAYNE, Limited, GRANBY, QUEBEC

Mr. Grocer ! You must sell tobacco. You can not afford to sell ordinary
tobacco, because the man who pays the bills argues: “If his tobacco is no good I've no

faith to place in the purity and wholesomeness of his provisions.” Eliminate all doubt from
that man’s mind by stocking :

the best pipe tobacco ever placed on the Canadian market. Ask any dozen pipe lovers you
know which tobacco you should stock and their decision will please and pay us both.

T. &B. Sells more than Tobacco.

The Geo. E. Tuckeft & Son Co., Limited |

HAMILTON, CANADA i
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A NEW ERA IN SPICE GRINDING

he National Pure Food Law of the
ited States has wrought a remark-
transformation in the spice trade
New York, and spice grinders are
wiplaining that for the present their
iness is at a standstill, paralyzed by
uncertainty which exists in the trade
 nsequent upon the new conditions,
s the New York .Journal of Com-
ree. As one well known grinder ex-
pressed it :
\We have been brought up all stand-
i by this new law, and the revelation
tl..t it has brought to us of how far
avay we have drifted into the field of
fi.ud and adulteration quite surprises
.. For the present we have not been
abile to find out just where we are at.
Still, 1 want to be quoted as saying
that we welecome the Pure Food lLaw
and 1 believe it will be a great benefit
to the trade once we are adjusted to the
new conditions.  Just now everything is
at a standstill, both in the raw materi-
als and the box goods market, such as
exists in the retail trade. In a few
weeks, especially when the preserving
season comes along, we shall look for an
even better trade than we had before.
The law is certainly a good thing.

“We had no idea how rank the adul-
teration had become. Competition had
forced us along from one little fraud to
another until we were a lot of pretty
bad liars and the trade demanded that
we remain such.  Scarcely anything was
actually pure spice. True, we did put
up some genuine goods, but it was so
little as compared with the whole that
it amounted to nothing. People would
not pay the.price for pure goods. Why,
we had to put out pepper for four cents
a pound, all ready for putting in bhoxes,
when everyone knew that the whole pep-
per was costing us. at wholesale 10 eents
a pound. We could make up the differ-
ence by grinding in burned cocoanut
sheils for the biack part and cracker
crumbs and browned grain for the rest.
Trie, we labelled it ‘compound pepper,’
but people supposed -it meant extra
strong. pepper, and it all went. Now
the taw compels us to call it ‘ imitation
pepper’ or ‘pepper eompound,” and to

put our formula on the package. Of
cotiise¢ that kills the sale of such goods
and we have to put up pure goods. Be-
cai the trade has always supposed
th were pure goods, the retailer must

put out the new package at the same
bric as the old, and someone’s profit is
shroaking. Tt isn’t ours, for we knew
Whot we were seiling all along, and so
diii ‘he jobber.
I course this has made a big dif-
ferice in the business. First of all we
ha = to use more real spice than before
ant that increases the importation end
o e business. To-day there is a scarce
sty of materials in the market and
vhole list of raw materials is up,
‘me cases double what it was a year
But on the other hand, the con-
ption of spices will not he as great
wmerly, for the consumer will not
I Lo use so much of a given spice in
i oure state as was needed of the
@initerated article. I suspect there will
‘ouble this fall when the women at-
“pt to put up preserves by their old
vecipes, If they wuse the customary
ounts of spices, the stuff will be so
‘' 1o one can eat it.
Fhe whole trouble at present is the

(

uncertainty of the trade as to what they
do want, and-their indisposition to buy
till confidence is restored. (‘ustomers
who used to order twenty cases at a
time are now ordering from hand to
mouth, say five cases or so. This is es-
pecially true of the West, where the
abuses of adulteration have been more
flagrant than elsewhere. The retailers
find it hard to believe that prices should
jump as they have and they hesitate to
lay in large stocks till they know how
the consumer is going to act toward
pure goods. We used to put out an ar-
ticle labelled mace for 15 cents. To-day
it costs 46 cents. And that's the way
it goes all along the line. But when
people buy spices hereafter they will be
pure spices; you can bank on that. TIn
the past from a half to three-quarters of
the stuff sold as pure was adulterant.”

LORD LANSDOWNE A GROCER.

Canada’'s Former Governor-General
in Illustrious Company.

The Marquis of Lansdowne went to
the hall of the Grocers’ Company in
London Clity, on the 27th ult., to re
ceive the honorary freedom of that influ
ential guild, upon whose roll are insecrib-
ed the names of many illustrious men.
Gen. Monk was a member, and Charles
Il. was pleased to accept the title of
sovereign master, as was also William
I1I. Among the many statesmen, sol-
diers and diplomatists associated with
it must be included the Pitts, father
and son; the Marquis Cornwallis, the
Karl of Liverpool, Canning, Peel, lLord
Raglan, Lord Lyons, Lord Clyde, Lord
Napier of Magdala, lLord Lawrence and
the late Duke of Cambridge. King Kd-
ward VII. was admitted when Prince of
Wales, and the roll further holds the
names of the Right Hon. A. .J. Balfour,
the Right Hon. Jos. Chamberlain, Vis-
count Kitchener and Viscount Milner.

STANDARD

OF THE

WORLD

Sold by all the Wholesale trade

Those made by
McDOUGALL

Pl PEs are peerless. Insist upon
having them.

D. McDOUGALL & CO0., Glasgow, Scot.

Merchants from all parts of the
Dominion are welcome at

JOS. COTE'S

IMPORTER AND WHOLESALE TOBACCONIST
Specialty—Leaf Tobacco
Biscuits. Confectionery
Moderate Prices. Prompt Delivery
Office and Sample Room, 188 St. Paul St.
Warehouse, 119 St. Andrew Street
Phone 1272
Branch:179 St. Joseph St.
Phone 2097

QUEBEC

All First-Class Grocers

Handle

OLD CHUM

Cut Plug Smoking Tobacco
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PRIMER FOR BOWSER SALESMEN

An Alphabet of Rhymes from the Bowser Business Boomer, and was written for Men who Sell Equipments
for Retailing Oil, but Looks Good Enough for any Kind of Salesman.

for ‘‘Approach,” and it wins half the battle ; N
Be cheerful, and then you will he hard to rattle.

for the name that we sell under, ‘‘Bowser’s,” O
It means that we always have coin in our trousers.

stands for what we love best, our ‘‘Commissions;”’
They bring to our bank accounts handsome additions.

stands for ‘‘Drive’’ on a cold day in winter,
When the horse that you have is by no means a sprinter.

stands for ‘‘Effort”’ and ‘‘Enthusiasm;”
Between these and indolence yawns a great chasm.

stands for ‘“Faith’’ in ourselves and our outfits ;
1f anyone has it, he can’t talk without hits.

stands for ‘‘Grit”’ that keeps going on grinding,
Rebufis and annoyances not at all minding.

is the ‘‘Harvest’’ we’re every year reaping,
Which piles up the profits for ‘‘rainy day’s’ keeping.

stands for ‘‘Idlers’” who fall down so sadly,

Who love ease and loafing and hate work so badly. v

stands for ‘““Joy”’ in our hearts ever thrilling,
! When we take out our pens for a good order filling.

is for ‘“‘Knowledge’” that gives us all power ;
It helps us in many a difficult hour.

is for ‘‘Laziness’’ known to be turning
Lives of success to rank failures, unearning.

stands for ‘‘Money’’ for which we're all working ;
A prize that keeps all of the salesmen from shirking.

Z[_‘xgg,

stands for ‘“Now,” when your man should be si:ning,
To-morrow you'll find him more firmly declining

stands for ‘‘Orders’” we lose by postponement
Our sorrow because of them is our atonement.

means the ‘‘Patient and also the ‘‘Plucky;”
They don’t get their orders because they are lu.ky.

stands for ‘“‘Quitters’’ of all men the meanest !
Why shouldn’t their pocket books always be leauest’

stands for ‘“‘Rivals.”” May Fortune ne’er bless tiem !
We’ll take every chance we can get to suppress them !

for ‘“‘Success’’ which we all of us covet,
And when we achieve it, I tell you, we love it !

stands for ‘“Tact’” which we use, if we're clever,
It stands, too, for ‘‘Tanks’’ that will last one iurever.
stands for ‘‘Users’” who swear by our system ;

1f we took out their tanks they would say thul the
missed ’em !

for ‘““Vexations’’ that often annoy us,
But if we seem worried, they surely destroy

means that we’re all to be ‘“‘Winners;”
The best of us now were once only beginners.

stands for ‘‘eXcellence,”’ hard to acquire ;
Applied to a salesman, it ends in a buyer !

for this ‘‘Year.”” May the orders be many !

So just whoop ’em up, if you’ve not taken any !

stands for ‘‘Zest’ that’s the salt of all selliig.
And this is the end of our lesson in spelling !

and when be buys

your advantage !

CIGAR SATISFACTION

Cigars to sell must be cigars that will satisfy the particular smoker. Our lines arc n-
comparably better than anything else on the market. A smoker must have the best ci; i,

Royal Sport and Hogen-Mogen Cigars

he purchases the best made. Are you selling these cigars? The kind that build up
your trade and inerease your profits. If not, let us hear from you to-day. It's fo

THE SHERBROOKE CIGAR COMPANY
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“Cane Made’’ Tub Remains a Tub
A *“Cane Made’ Tub Remains a Tu
pments There’s the rub because that sort of tub isn’t so easily
made as some suppose. The life of most tubs is years too
Id be sizning, Short.
A “CANE MADE” TUB
nement
ement.
: does not just happen.
- are lucky.
anest ! The material is carefully selected and thoroughly
i be leauest? kiln-dried. Every Tub is carefully scrutinized by our
bless tiiem ! inspectors. Tubs which would damage our reputation
opress them ! cannot leave our factories.
love it ! Also—A “Cane-Made” Pail Remains a Pail.
re clever,
. UNITED FACTORIES, LIMITED
ystem ; 4
say thal they TORONTO, CANADA
itroy .
nners i
a 1 ] ’ [ ]
2 ; i
The Cost of Installing Business Systems.
oy 1 ——— O —
ten any ! The cost of installing Busi- and enables you to have o_a_o_h customer's ﬂ
| sell ness Systems is in proportion to ready at a moment’s notice.
ling ! the size cof the business. z &
A small business requires a
more or less simple system of Lot ya %ell you how Ewsionss Cymiauis o
CETReEEE accounting the expense is almost be adepted te your businwss.
e nothing compared to a !_g business whose It costs you mo_nt to know.
arrangements are more complex, A post card will bring you the Iinformation.
1es are n- Our Monthly Account System is especially
sest ci; ur, adapted to the retail business. B U s ' " E s
Our Monthly Account System does it all in sv STE"s
ars one operation —makes the entries in your books
and prepares your bilis at the same time.
: o 856 SPADINA AVE.
tblI"tl'd ‘g Our Monthly Account System stops the

work from piling up at the end of the month TORONTO, CANADA

e



U ————————— —

STORE EQUIPMENT _AND SUPPLIES

The Canadian Grocer

CONVENIENCE, ACCURACY

ECONOMY

Are three strong arguments in favor of Loose Leaf Systems of Book-keeping
which should enlist you among the thousands of users of

The Crain Confinuous Systems !'[

Did you ever lose time and patience hunting through a card index drawer
for an important record that has been taken out and put back in the wrong

place ?

In the Crain Continuous Systems cvery record is in its proper
place, entries can be made without removing sheets, in half the time. It
is absolutely safe, and from an economical standpoint it is without a rival

The Crain Monthly Account System or the retal trade will pay

for itself in a very short time.

Write for Catalogue G which will give you full inform tion.

The Rolla L. Crain Co., Limited

Ottawa, Canada

Toronto: Montreal:

18 Toronto Street Alliance Building, 107 §t. James §t.

Winnipeg :
77 Nanton Block

Loose L.eaf Ledgers
Start the New Year Right

Our Monthly Statement and Charge Systems are
the very latest. :

Special Prices; $10.00, $12.50 and $15.00

8end for Catalogue

The Ontario Office Specialties GO0,

126 Adelaide E., TORONTO

=== The Finest

' i Family Polish

e on the Market.
BLACK JACK

AT YOUR JOBBERS’

COLE

Electrically Driven
4. (offee Mills

Single and Double Grinder

Pulverizing and Granulating

Every Coles Coffee Mill has
a Breaker that breaks the Coffcc
before it enters the grinders,
thus reducing wear of grinders
and saving current.

Our Grinders

Wear Longest

Grinding
Capacity

Granulating 2 Ibs.
per minute.

COLES MANUFACTURING CO.

Nes. 1616-1635 North 23rd St.

Todhunter, Mitchell & Co., Toronto.
Dearborn & Co., 8t. John, N.B,

PHILADELPHIA, PENN., U.§ 4

AGENTS:

Forbes Bros., Montreal.
Gorman Eckert & Co., Londo.., Ou

The Can
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Automatic but Springless,

The * Toledo’’ is a money saver because it posi-
tively stops the giving of overweight.
1 A time saver because it is Automatic.
) A labor saver because there are no weights to lift, no
¢ poises to slide, or prices to set.
; A trade bringer because it indicates to the customer

in plain figures the correct weight of the article he

P buying.
{ It is honest both to the merchant and customer.

The Toledo system costs you nothing because it
paid for with the money you are now losing.

For Catalogue and information apply,

y
:
?
4
4
p

\
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B o e o o The Arctic Reirigerator, made all
lines ot kusiness. We have just wh the
Write

TOLEDO COMPUTING SCALES} |srcernesa

I THE TOLEDO COMPUTING SCALE CO., Hamliiton, Ont.

STORE EQUIPMENT AND SUPPLIES

grocer needs. The best on the mark
JOHN HILLOCK 6 00 lIIITEB - TORONTO, ONT

TRADE WITH ENGLAND

Every Canadian who wishes to trade
successfully with the Old Country
should read

“Commercial Infelligence ”

{The address is 168 Fleet 8t.,
London, Engiand)

The cost is only 6¢c. per week. (Annual sub-
scription, including postage, $4.80

Moreover, regular subscribers are allowed to
adlvem;e without charge in the paper. See the
rules.

Modern Store Equipment

is essential to the grocer who aims at securing
the best results in his business.

Walker Bin Fixtures

insure : :
A clean and attractive interior

Fresh stock temptingly displayed
Prompt and efficient service
Satisfied and permanent customers
A larger volume of business and

INCREASED PROFITS

WALKER BIN FIXTURES are within the range of the purchasing
power of the smallest merchant, while they represent a permanent
investment, They are made for a lifetime's service.

THE WALKER BIN & STORE FIXTURE CO., LiWTED

BERLIN, ONT.

Representatives
Manitoba: 8tuart Watson, Winnipeg, Saskatchewan and
Alberta:—H. W. Laird Co., Limited, Regina, Sask.

Write for Illustrated Catalogue: ‘“Modern Grocery Fixtures.”

Boston Special

Absolutely Automatic

All that 1s necessary to
® get the value of a piece of
a1 merchandise atany price per
i) pound shown on the chart,
and at any weight up to and
including the full capacity
of the scale is to put the
merchandise on the plat-
form of the scale.

" Plate glass platform. Full
jewelled Siberian agate and
ball-bearings.

Plain Figures Show
Value

No mistakes or errors
are possible. Down weight
not possible.

The Dayton

Over 210,000 Scales sold. Are you
one of the users ?

The Computing Scale Co. of Canada, Limited

Toronto, Ont.

Pays for Iitself

EliminateilLoss

] If we didn’t.know how you could, we
wouldn’t make the suggestion.

i Instal our

“Duplex”
Counter Check Book

and if that does not make the balance
healthier at the end of the year, it will be
up to us.

The Carter-Crume company, I.lmitod

Toronto

EI.EGTRIG POWER COFFEE MILLS

This small cut illustrates another
of the designs we make.

Furnished for direct or alterna-
ting current. Fitted with strong
brass heavily nickeled hopper.

Stands 20 inches high, operates
off your lighting line. Most
convenient and up-to-date mill
on the market.

Granulates 2-b per minute and
cuts fine 1-lb per minute.

Write for Catalog and prices

'I'IlE A. D FISHER CO., LIMITED, - TORONTO
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Upton’s Compound Jams

A Word to Grocers About This
Well-Known Product

In the first place, it is a perfectly wholesome food, prepared
from fresh fruits and sugar.

It is labelled compound to conform with the pure food
regulations of the Canadian Government, and the depart-
ment has approved of the label we are using.

A certain percentage of apple jelly is used in the
making of these jams to bring the cost within the reach of
a large proportion of the consuming public, although many

prefer the taste and texture of the compound article,
regardless of cost of same.

It is much more suitable than the pure article as a
pie or tart filler, and for general table use it cannot be
excelled, and every grocer should carry it in stock.

Upton’s Pure Jams

Upton’s Pure Jams, Jellies and Orange Marmalade
are absolutely pure fruit, as labelled, and granulated sugar,

and for appearance and flavor cannot be excelled by any- -
thing on the market.

Guaranteed by the maker to be absolutely pure, and
to fill the requirements of the most fastidious.

Q
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QUOTATIONS FOR PROPRIETARY ARTICLES

Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre. of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are
responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian

Grocer, at our nearest office.
April 5, 1907,
Baking Powder.
Oocs's Friend—

u, 1, in 3 and 4 dos. boxes 840
: xd in 4 dos, boxu 210
2,in6 080

" ﬂ.lno o . 070

W 3ind “ . 045

m,.,d tins, 3 doz. in case. . 800

18-c . . 140
B-ib. i" LSRR

W. H. GILLARD & 00.
Diamond—

81 tlnl.ﬂdol.ln savaisenvosessoa B8 00
b tins, 3 “ 135
b tins, 4 i g vesssasssnssse O T8

IMPERIAL BAKING POWDER.
Per dos.

OCEAN MILLS, Per dos.

Ocean Baking Powder, } 1b., 4 doz.... $0 45

= o 153 1b., 5 doz.... 090

e ub" e ile ] 08
rax, ackages, 4 doz.

Qo rch 5 “ln acase. 078

rnstal
Freight p.n\ 5 p. 0.80 days.

MAGIO BAKING POWDER

Bizes.
#ox..".

Per doz.
40

o
-3
;o

S wnmm—~oo 2
S8 BE3RSER

ROYAL BAKING POWDER.

Bizes. Per Dos.

2
<}
w
o

o sessensssnessstsassstnenns

arrels—When packed in barrels one per
cent. discount will be allowed.

OLEVELAND'S BAKING POWDER.

Bises. Per Dos.
Cl:veland's—Dime... seessee 093
" tlb.. 133
" Os. . . 19
o Ib. ... . 346
" 08, . . 370
" 1lb.... . 465
» 81b.... .. 1320
e BIbscossscssoscsssecses 51 65
E rrels—When packed in barrels one per

cent. discount will be allowed.
.

T. EINNEAR & 00,
i’zown Brand—
£ 4b. t !dol. Kncau
.nl‘) ﬂl-s

L "

Blue.

Keen' sessasespessenss
st
Reckitt's Square Blue, . 018
GM’IMM..... 100
Nﬁl’:l "(k"ﬂ. squares, pe: 1b. 0 18
] I‘: pm:.bu Ve
Mhlhlu.......... Oﬁ ow

Reckitt's,
Box oont.a m eit.her 1 gross, 1

Blaock Lead.
r box..

. 8115
25

4 gross r } gross, 40z,
Baeukm,n Zobrs paste, 3-gro. boxes, $10.20
DOrgross,

JAMES' DOME BLACE LEAD.

Per groas.
B8 BIEB .ooesese  sussesnsseescess B W
3a sise ....... s ehaevenese BD0
Cereals.
wheu Ou.llb.nnl. pupkg isese D08
7-1b. ootto’nbm.
PETERBOROUGH
OEREAL 00.

Oanada Flakea
* Ei h

Canada Flakes
* H« usehold "
"24/258 500
F-casge lots 4 9)

Freight prepaia
on b-case lots
assorted.

Chocolates and Cocoae

THE COWAN 00., LIMITED.
Oocoa— :

Perlectmn, *i Lb » per, doz. ..

2 lﬂc size ‘'

ti
Soluhle.No l 5 mlz?i!

rl
No.2, 5 and 10-1b. t,lm:pﬁ
Special quotationsfor coa in bbls.,kegs,etc.

The following
purposes :

Royal Navy, ¥sand4’s, perIb....

Diamond,

Special Diamond, 3 s 108
'8,

“ sv." “
The following unsweetened :
Perle‘gtion, s. per | B s

w0
ac cakes, per Ib...... 0
lcings for cake—

Chocolate, white, pink, lemon, orange,
almond, maple and cocoanut cream, in
{-1b. pkga oRdaR 090

Chocolate, white, pink, lemon, orange,
almond, maple and cocoanut cream, in

1-lb. boxes, per doz.............. 17
Confections— Per dos.
Orenn bnn. 60 in box, per box...... 81

6 in box, per doz. boxes 2 25

Chocolate ginger, perlb.......... . 030

< 2 les » per doz.... 225

Crystalized ** 8, per doz. boxes 2 25
Vlnllln chooolnte wafers, No. 1, 5 1b.

........................... 25
Hmchocohw,%inbox, per box... 135
36 in box,per doz. cakes 0 35
FRY'S.
per Ib,
l‘l.l-lh.box-............ 43
"Goldluhl," es 0 29
l‘r"l 'Dhnond,"l l box!:: 3;:
" &', 1¢Ib boxes 0 34
Oono.— 3 Per dos.
Oonocentrated, #'s, 1 dos. in box .... 340
" ', " “ PR ‘w
(1] _ “ " o .’
Homaosopathic, }'s, 14-1b. esee eees
» !"'Illb.bu-
EPPS'S.

ents, O, E Oolson & Son, Montreal.
In“l and i-Ib. tins, 14-1b. g’oxu. per

SR .08
Smaller q! 087

BENEDOREP'S 00COA

A. F. MacLaren, Imperial Cheese Oo.,
Limited, Agents, Toronto.
ll.!.’ tlnl.udoz. to case.....per dos., . W
e ”5
9.00

JOHN P. MOTT & 0O.'s.
R. 8. MoIndoe, Agent, Toronto,
J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg.
Standard Brokerage Co., Vancouver, B.O.

v
o)
(]

KUESRLLERBVY ~

Elite, 2 & (for cooking)
Prepared cocoa, $8
Prepared %48 ..

Mott's brenk(ut. ooco

98 go 1 chocolate, ia
“ vy

" Vunlln sticks, per grou
‘**  Diamond chocolate, }'s
sonfectioner achoeolste. 2lc.to 0
** Bwe:t Ohocolate liquors..21c.to 0

o—ococoog

WALTER BAEKER & CO., LIMITED.

Per 15,
Premium No. 1 ohooohbe. 12-1b. boxes w 37
RBreakfast ooocoa. £, §. 1 and 5-1b tins
German sweet chocolnte % and 3-1b.

cakes, 6-1b. boxes .................0 027
Osrwu lm ohooolsto. 1-1b. cakes.

8-1b, hoxes. . ......... i 035
Auto sweet chocola

3 and 6 1b. boxes 035
Vanilla sweet chocolate, 1

6-1b. tins . 047
Soluble chocol (hot or cold lod.)

1-Ib. tins g;

Oracked cocos, §-1b. . 51b. bagn 5
Oaracas ubleb.*lmg:mdl e
R above Guotations are '.:.;f; ‘Montreal.
WALTER M. LOWNEY 00.
CanadianBranch,165-171 William st. Montreal

Breakfast cocoa— Per 1b.
5-1b. screw top cans, 10 cans in case, 36¢c.
13-1b. boxu. 6 boxes in case, 1-1b. tins. 38¢c.
8-1b. boxes, 13 boxes in oue.b—lb tins. . 380,
8-1b. boxes, 13 boxes in case,}-1b. tins. 381
6-1b. boxes, 13 boxes in case, 1-5-1b. tins.40c.

Sweet chocolate powder—

5-1b. tins, 10 tins in case .. 250,
12-1b. boxes, 6 boxea in case, 11b. tins.26c.
6-1b. boxes, 12 boxes in case, &_lb tins. .260.
8-1b. boxes, 12 boxes in case, $-1b. tins. 28c.

Premium chooolate—
6-1b. bxs., 13 bxs. in case, §-Ib. pkgs..320
6-1b. bxs., 13 bxs. in case, {-1b. pkgs..32c.
Milk chooolate—
6-1b. bxs., 12 bxs. in onu.llb pkgs. .28,
100 2-cent pieces in box, each . $1.35

Vanilla sweet: chocolate—

100 3-cent. lecel INbOX..cocceeeonies 1.25
8-1b. bxs., 12 bxs. in case. " 3-ib. tins..26c.
6-1b. bu.llbn.lnuu. lb.tlnl feo

Dismond waot chocolate—
6-1b. boxes, 13 bxs. in case, }-1b. pkgs. .
13-b. boxes, f boxes in case, 11h. pn- Hf\.
6-1b. 13 #1b. 230,
Gold Medal chocolate powder—

5-1b. tips, 10 tins ln cage.
10-1b. tins, 10 tins i n case .
XXXX chocolate powder
5-1b. tins, 10 tins in case...
10-1b. tins, 10 tins  case..
TOBLER'S MILE CHOCOLATE.

Bo. sticks, per box (40sticks).... ....
10c. ubleu or croquetts (% o
90c. (

Condensed Milk.
BORDEN'S CONDENSED MILE 00,
Wmn. H. Dunn, Agent, Montreal & Toronto.

rand (4 doz.). osoo'trfoszo
s 0" b 4 doz. e

" G0 Heal” br(mdzddu 500 135
* Ohallenge " doz.). 400 100

7%

Evaporated cream—
‘‘Peerless” brand evap. cream.
5 hotel size

TRURO OONDENSED MILE 0., LIMITED.

o Jersey

<o

Coffees.
JAMES TURNER & 0O.

E. D. MAROEAU, Montreal.
"Oldiprow " Java

* Oondor " Java
Arabian, Mocha
15-year-old M eling Ji
and-picked Mocha..

1-lb. ‘{Il.noy tins uholoe pua eoﬂ'eo. It}

lsqun Euot'l ooﬂoe.
g1b.

ins.
100 Ib. dellvered in Ontario And Queboo.
Rio No.

Oondor L 40.ib. ‘boxes

“ TV, 80-Ib. boxes..

Cheese.

Small
Roguefort—Large sise.......
Small

B8 ceveercoransancas

8
0ld Dutoh Rio. ... ..., 000

I‘)rsnd anponbed oream

5.60

noENaeD mix co. e

\N\ NOVA SCOTIA —,

Per 1b

. 038
020
017
013}

Perlb

3]

oo © oo
RRE Z 88

-}
-
=

.
.
.

pas:

%

[PT <{ —JOTe
EE8338ELR

Coupon Books—Allison's.

¥or sale in Oanada by The Eby Blain Oo.
s &

Limited, T 0. 0. B
Fils, Montreal.
81, $3, $3, 85, $10 and $20 books.
Un-
num
bered.
In lots of less than 100
books, 1 kind assorted.  4c.
100 to 500 books . :e-

100 £0 1,000 BOOKS ..+ vec 2+
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SUN &c PASTE

STOVE POLISH ===, STOVE POLISH

N CAKES

lM""-Es SAYING
e

MORSE BROS., Props.

THE CANADIAN GROCER

A Guarantee that is Worth Something

is printed and packed in every box of
SUN PASTE Stove Polish. Our guar-
antee stands at par because all you have
to do is to notify us if any of our SUN
PASTE is found defective in any way and
we do the rest. It is no surprise to us,
however, that so many thousands of store-
keepers are selling our SUN PASTE vyear

INTINS

while to push.

Canton, Mass., U.S.A.

CANADA’S TERMINAL WAREHOUSE

FIRE AND FROSTPROOF

STORAGE

FREE OR IN BOND
Customs Bond No. S
Excise Bond Q.

LOWEST INSURANCE RATES
FERISHABLE GOODS receive special

attention. The temperature of the differ-
ent sections is regulated to suit the class
of goods stored therein. Goods Prompt-

ly Dellvered to mexchants throughout the city and suburbs.

WE SOLICIT YOUR STORAGE ACCOUNT

TERMINAL WAREHOUSE & CARTAGE CO., LTD.

12-38 Grey Nun Street, MONTREAL

On every grocer’s shelves where the best brands are sold

you will find

Borden’s Brands

The Public Ask for

BORDEN’S Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto

Shallcross, Macaulay & Co., Vancouver and Victorla, B¢ (Unsweetened)

‘““Eagle’’ Brand
Condensed Milk

Scoft, Bathgate & Co., Winaipeg, Man.

““Peerless’’ Brand

in and year out with never a defective
tin. We make the goods right. That is
the kind of Paste Polish you find it worth

| I |

The Davidror
E

. LAPORT!
“Vita” Pasteur

Bottles 1-oz.
. g "
s
20 “
m "
In
l-.ublﬂlon'.p.!"

Other jams.....
Red currant jell

. tins, 3 doz.
6 and 7-b. tin y
orate.... ...
1And 14-1b. woc
b. wood pails

7 wnd 141b. wood




THE CANADIAN GROCEHR

';u-PJ“
(FUNER BC-

Import f TEAS,
WM. BRAID & C0., Gorrees ana seices

THE GROCER

who is looking into the future, and has given the
best interest of his business careful consideration
lays its foundation with a really superior stock of
Coffee and Tea—

BRAID’S BEST GOFFEE and
CHALLENGE CUP TEA

for quality and delicious flavor are unexcelled.

Coffee in 1, 2, 5, 10, 25 and 50-1b. air tight tins ;
also in fancy drums and barrels.

Tea in 3 and 1-1b. air tight lead packages, also in
3, 5 and 10-Ib. fancy tins.

WRITE FOR SAMPLES

WM. BRAID & GO., Vancouver, B.G. :x sistieu sir

TERES
8888888

BRU NSWICK S

~EASYBRIGHT

o Wholesale Agent,
The Duldmn & Hay. Vimited, Toronto
Extract of Beef.
LAPORTE, MARTIN & OIE, LTD.
“Vita" Putaunzod Kxtract of Beef.

Bottles 1-0z., care of 2 doz
7 " Ty e

Infants’ FPood
B i - 4
w R o
Jams and Jellies.
BOUTHWELL'S GOODS.
P Agen
_range m“ngm' ol .
Clear jelly mmuhdo

?{Luwbem w

Black currant
Other jams
Red

T
Oompound Fruit Jams—
ﬂol.&ﬂ:‘- hn,ldulnclu.wdoll&.l g
6 and 7-Ib. tin y.lll.ltndluﬂlln ¢

««.per lb,
30-1b. wood pails % "
ellios—
2-1b. tins, §
Y\nd%.l So%.dn

“B d

3 D. MAROEAU, Montreal. A
80-1b. wood pails " "Oondor. " 19.1b. boxes— Boap and Washing Powders
Home Made Jlml—nbloluul’y b. tins GUELPH BOAP CO.
e na ib. tins. . : Royal City Soap (bar) ...
5 'eerless Soap (bar
6,7, 14 and 30-1b. ptlll. per lb 0 09 b e 3  fo e g et
Lard. ' & Orystal S8oap Chips, per lb. 5c.
1b, tins.

THE N. K. FAIRBANK CO. BOAR'S HEAD 3 . vos AL JOHN TAYLOR & COMPANY, TORONTO.
LARD COMPOUND.

&1b. jars . : ﬁﬁ ey

1-lb. jars.... TAYLOR’

Olive 011

LAPORTE, MARTIN & CIE, LTD
Minerva Brand—
Mmann uts. 12's !
pus. 24's . ceve B
8 t-pta. 24 5. 2

uranys Marmseiaae

i &lb s T _CEDON & U0, -ca8e 5-cas+ lﬂxusa
" 13 ua. glwss jars, 3 duz.vase, rdu-.tl m i
10-ib. ** .. ey m.d: b gt e I"'D' Taylor's be:t borax soap il 00 3.8 $37
Licorice In 5 and 715 (ins and 7-Ib. pails, per Ib. : 01 A P. TIPPET & 00., AgeDic.

NATIONAL LICORICE 0O. Golden "‘;"d marwalade, 3 d ' #aypole gowp, wuiors

Oriole soap.
Gloriola soap. ...
WOroumrnhlre. Holbrook’s, small, 8215 Straw bat colish....
Womeobenhlre. Holbrook’s, large,
Le- thn cue lots, 10c. and 15¢. doz. extra
Soda.

Dnlo-hmmm 100 in bos - SONCERAND.
e o .).,‘_y Oase ot 1-1b. contain Biiver Gom, &8 draw-lid boxes.
Lye (Concentrated). ing 60 muel pe Siver o

boxes,
Fancy boxes

SRBA8 Zesks

Mince Meat.

w densed, per gross net ... kgs), per box,
et.houoan'“uo doz. nocn.o..... 300 n Bo. pkga. mu&lu 9 pkge.h per o o Qlarch—
Mustard. = Edwardsburg No. 1 white, 1-Ib. car. 0 10
COLMAF'S OR KEENS. ¥anw 2 AMERIOAN PURE 7OOD COMPANT.
sease seu s89) leouu.aou mk
No. 3, %™ 130 b, PO eE% 2
No.3, - Lot 5 cases, freight paid.
No. 5 Magic soda—cases 100—10-0z. pkgs. CORN STARCH '‘ROYALTY."
1 case 285 12-0z. case, 4 doz.
7% Lot IU cases, rolght paid,
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THE CANADIAN GROCER

THE MAXIMUM OF THINGS

Working Power is said to be ‘‘something that men should keep at its ; ] »

maximum.”’

What applies to the individual applies to his business interests as well,
Keep all the forces that work for them at the same healthy point, also. 2
The maximum of working power for the Grocer is presented in e

WOOD’S COFFEES

AORR P
L]

They possess all the elements for creating, maintaining and pushing

business.

CANADIAN FACTORY and SALESROOM :

No. 428 St. Paul Street - -

MONTREAL,

BRANTFORD STAROH WORKS, LIMITED
Ontario sod Quehec.
Laundry Rtarches—
Laundry, boxes of 40-1b. $0 (5}
Acme Gloss Starch
1-Ib. bozes of 401b..... 0 053

Brantford Glom—
1-1b. fancy boxes, cases 361b..... 80 073
Oanadian Electric Starch—

Boxes of 40 fancy pkga., per case 1 50
Oelluloid Starch—
Boxes of 45 cartons, per case.... 5 80
Btarches—

all Prepared Corn—
1-1b. uera. boxes 40 l%ﬂ 0 063
Jo. 1 tford Prepared Corn—
1-ib. , boxes 40 Ib....... 007
Maise Corn Starch—
-1b. packages, boxee 40 Ib.
SAN TOY WTARCH.
pkges, osses 5 dox., per case.. 4 75
ST. LAWRENOE STAROH 00., LIMITED.
Ontario and Quebec.
Oulin:

8t. Lawrence corn starch, 40 Ib .
Laundry

Htarches—
No. l White, 4-1b. cartons, 48 Ib. .
bo?)m:nl. 88 1b..

= 8

Patent staroh, 1-Ib.
4 ko0 Gioes, 1-ib, packages

8

g,

13

-
ococoocooooe ©
S P Sl - e

RYNISVRES

I & J OOLMAN'S, LIMITED.

Rice Btarch
Packed in mu of 56 lbs. each (cases free)
. llx':b of 4 t0 51bs g u'é
IO SLO DIDE...cvvuvnninnn
l’"Nl’ilne. white or assorted.
In Pictoria—Oardboard Bo

he. net wi

ot durabiity and tor
cneapness thws prepa -
valhon s truly unrivalled

Syrup.
"“OROWN " BRAND PERFECTION SYRUP.
Plsin tins, with label— Per cae
1b. tins, 3 dos. in case.......... 2 00
[ < . o 2 h
"> & ®  aee .
= . 2140

(5,10 and 20 1b. tins have wire handles. )
SMALL'S BrAND—Standard.

5 gal. tins, per can...
17 pergase

C LN
58S

0w ou " ke
LUCAS, STEELE & BRISTOL.
Empire Map'e Syrup—
Cases 24, pts.. 2 50  Cases, 24 qts.. 4 8)
“12,4-gal 4 8) “ Ggals..450
te 1, 5-gal 4 00
54 lots prepared up to 40c. rate
Emp.re Golaen SB8yrup—
Cases, 24—279. 2 Bhls, per, Ib. 0 LZZ
i 12 58 245 ‘/‘ bbl. 4 003
o —1v's. 2 40 egs 003}
. 3«405 23 Pmla $1.10 and $1 50
Usual freight allowance for !uwry shipments
Empire Extracts all flavors—
3"2(-;62 75¢. ; 8-0z., $2.25; 16-0z., $4.50; 32-07.,
Special ~quantity pnwa — Empire jelly
powder, all lavors,
8T. LAWRENCE STARCH CO., LIMITED.

Bee Hive Brand Corn byruu

Barrels, 60v 1bs uzg per | 1b.
Half-barrels, 350 1bs 3 3
l\eus lSOle ..... 034

38} 1bs

51b
10b. * 6 ¢ i

0
1

. 150

2- lb uns, 24 in case, per, ¢ ut. 200
12 e |
2
i EREE i o 2

Teas.

)
%
030
o«
040
050
080
i IA;OBTI lAn'g‘I)NlLr CIE, LTD,
ipton's Teas, cases Ce;
ndun reen or !')hck e |.t',“d
$0 45
. 040
035
030
023
" hf-c, 90 1bs "o
“,um., OIS oo consve onene
Princess Louise, hf c, 80 ibs ... . 8 ?g
Ceylon Guen Teas—Japan slyle—
1 A 60 1bs 018
ess, cases 60 1bs,, 019

MOTHER'S
FAVORITE
MELAGAMA
TEA.
put up in 30, 60 and 100 Ib. boxes.
Wholeulo Bo(-lll.
Black, green, xixed,11b,..,.. 018 02 2
“ow 1‘1{:' & 0% )
“oow o Llbacje 0 40 X b .
w oou Hb: 323 " LX 60-1 ‘puoue, jead 027§
packets(351'sand 703's) ...

** Oondor " black
wamhnhh.:hludwuau
80-1b. 0274 aL 0

Bro TabAL i
60-1 ouub.' rpe RS 030 at03

Jai

036at 036
040at03 e —
Black Label, 1-1b., munlo weenes S0 19
O 050aL034
0n F
‘o = at 0 80
. 35 Black Teas—" 0ld Crow " blend—
. 0B85 Bmﬂﬂuotlﬂ.l.ﬂhndﬂ-lb
No.1 sa9os 1b. g:‘
wt Head Office, Bt. o
RED posE| [ pRenr - i
‘/ Toronto Office, 3 ol
G TEA.| AL naton .
Tobaceo.
Wh THE EMPIRE TOBACOO g
Brnwn Label, 1's and §'s. 001;@“'8‘ 308'72.6“. o oo..iu-";?uﬁ
rimgon ** " I'sand{s... 023 030 T80
Green “ Tsandys.. 02 0 35 05
Blue “ Is,§sisis 030 040 U6l
Bronse };., mie.. 03 0 50 04
All grades, elther bl.cl, green or mlxoego ?’ gg
0 56
U 45
045
BLUE RIBBON 7 g
TEA C0.,TORONTO " 46

[ YT

JO0B.100TE, QUEBEC.

i holesale. Retail.
gouowll‘%obel, 1's and .02 025 Cigars, per thousand.
-%g 030  Qote's Fine Oheroots, 1-10 .. ST
R 0% VHO,IN....... 5 00
o 3£ 8t. Louis (Union), 1-90 " 33 00
28 Champlain, 1-20.. ........eesvssss 300
080 il Sergeant Premium, 1-90—1-40 . 3500
.085 08 J Q. 01, Havana P. Finos, 120....... 75 00
.070 100
Cut tobaccos.
Petit Havana, 1-3, 1-13—1-6
Quunel. 1Tl sisrenscoss
Cote's Oholoé'iiicun, """" 1b tin
" " .lb " 4
Vinegars.
B. D. MAROEAU, Montreal. P -gsl
llD.quMunﬂlu & g

Osses, each .l-lb. seeasiinsseranneses §0 35 om' W"“""""'

" 00 s ON Sevys vhunsuseishssesss
w w '

Snecial origes to buyers of iarge qua: 'I;;O
h pickli {
"anowu" BRAND

iiwssssmeremeess 080 WIte Wine, proot..
"

LEE © Siio
" x e

78




M packets
274 at 0
80 at 03
85 at 096
40 st 0 30
50 al 034

st 0 W
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THE CANADIAN GROCER

1. Whole Fruit

2. Delicioys Flavor
Attractive Glass Jar

The
Fresh
Fruits
are
care-
fully
selected
Their
delici-
ous
flavor
appeals
to
every-
body

You should have them in stock.

Agents :
ROSE & LAFLAMME, . - MONTREAL

AR AL
e
L]

“Batger’s”

Strawberry Jam has all these, and
other points, also, that have made
if so popular with the GROCER
and the CONSUMER alike.

Try a case of 4 doz.

Strawberry

Agents :

Jam ROSE & LAFLAMME
Montreal and Toronto

We want you to drop us a post
card for our price list of

MATCHES

This small investment of one
cent will bring you news of value,
—will make money for you. You
can risk one cent for a prompt

reply. /

150,000
Cans a Day

Just stop a moment and consider what
this means—150,000 Cans a Day !

That's what our factory turns out
every day ; and each one of these cans
guaranteed not only flawless in mater-
ial and workmanship, but absolutely
the best on the market.

Isn’t it worth something to deal with
the leaders ?

You are sure to obtain the best goods
because no expense is spared to turn
out cans that stand on the market
without parallel.

Remember, once you find out
what . profit you will make you'll
bless that one cent.

The Improved Match Bu.;

You cannot place an order too large
for us to handle—we’re fully equipped
to handle the business ot the largest
firms in need of cans.

Head Office : Faotor;:mmd A cme can Wor ks
BOARD OF TRADE, DRUMMONDYVILLE,
MONTREAL. P.Q. MONTREAL

R T T T I

-y __4, s

R A N L S M LT R

R
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CLASSIFIED LIST OF ADVERTISEMENTS.

4 fax sad; .d s,
Davenport, Plciup & Co., Wmmpeg
A-min‘a, Tents, Rope, Ei

Gour vk go Exporiing Co . ‘Montreal.
Tobin Tent & Awning \ 0., Ottawa.

'ah-ql Fowder.

Codvi; e(:eorxmn, Ltd., The, Winnipeg
Gillett, E.W., Co., loruutu
McLaren'’s, W. D., Montresl.

, Confe , Gum, B
Cowan Co Toronto.

szery Mlu Co., Cincinnati.
McLauchlan, S8ons & Co., Owen SBound.
Mooney Biscuit & Candy 00 Btratford.
Mott, John P., & Co., Halifax, N.8.
National Licorice Co., Brooklyn, N.Y.

, Brushes and Wood e.

Delroery Wagons.
Abbott, H G, & Co., London, Ont.
Ewart, J. A., Toronto

Eg! Trays.
ar En Carrier & Tray Mfg. Co.
Rochester, N.Y.

Idundd lulimbu & Insurance

Iah
Atlantic Fish Co , Halifax, N.8,
Bickle, J. W., tureemna. Hamilton.
Connors Bros.. Black’'s Harbor N.B.

e, W. 8. & Co., Chatham, N.B.

Mc dlil.ln & Evenst. Toronto.
Millman, W. H, & Sons, Toronto.
Win ‘sor, J. W., Montreal.

Capst fg. Co., Toronto.

Umwd Factories, l.lmmad Toronto.
Woods, Walter, & Co., Hamilton.
Calendars, Eic.
London Priotivg & Lithographing Co.,
Londun, Onv
Canned Goods.
Arm:ur Lim.ted, Torcnto.
Balfour, Smye & Co., Hemilton.
Canadian Canners, Hamilton. 3
0.4 Homestead Canuiug Co., Picton.
Turner, James & Co., Hamilton, Out
Windsur, J. W., Moutreal.
Cash Sales Booh

Carter-Crume Co
Cheese inets. :

WalkerBin and dwre Fixture Co., Berlin
le Tobaccos, Bic.

Tobacco Co.. Montreal.
Cote, Joseph, Quebec, Que.
Em Tobacco Co., Montreal.
w. Bceot.

M. D., & Co., G
ruou. Gnnby
Geo. E., & 8on Oo., Bamﬂwn.

, Toronto.

Payne,

Clutch Nails.

Warminton, J. N., Montreal.
Cocoas and Chocolates.

Baker, Walter & Co., Dorchester, Mass.
Bearns, John, Itd , Winnipeg.
Cailler's Chocolate, Montreal.

wan Co., Toronw.
Dunn, H. Montreal.
Eppe, James, & ' Co., Londan, Eng.
Frame-Food Co., lﬂndon
Lowney, Walter M., , Boston, Mass.
B Go. Fialitar N.5.

Nestles Chocolate, Montreal.

Computing Scales.

Butt, Wm‘J Winnipeg.

kmungﬁuloOo ‘Y'oronto.
Oompm,inc Scale Co., Hamilton.

Cnuﬂu(#
Gillett E. W., Oo..’l‘oronto.

Condensed Milk and Creams.
Borden's—Wm. H. Dunn, Montreal.
Truro Condensed Milk Oo Truro. N.8.

Comum Check Books, B
Carter-Crume Co., 'l‘omnt.o

Crockerv. Glassware and
Campbell's, R. Bons, Hamilton,
Toronto Pottery Co., Toronto.

uce and Provisions.
m., Montreal.

Dawson Commission Co., Toronto.

Duff & Co , Hamilton, Ont.

Ingersoll rukum Co., Ingersoll, Ont,

‘Hamilton

Fearman, F. W., Uo. 4
MacLaren Tmperial Uo., Toronto
Montreal Packing Co., Montreal.
Park, Blackwell Co., Tomnw

Power, B. 1 ., Halifa

Rutherford, Marshall

Ryan, Wm., & Co.. Toronto.

Tanguay, Alf. T., & Co., Quebec.

Andcr-on, Powis & Co. ....
Ashley & Lightcap

Atlantic Fish Compani s
Balfour, Bmye & Co

Bearns John, Limited
Belleville Fruit and Vinegar Co
Bovrii 1/mited 3

]

Carter, J. 8., &Co
C eylon Tea Association
O u, C.A, l Oo.

mﬂu . 72
E. C. &k Bon. lnlldo tront, cover
mon Benu H& 'Co.. 43

Dalley, The ¥. F., Co Umlud
Darling & Brady ..
Davideuo &

0zo Co., Montreal.
Fluid
Bovril Limited.
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Douebt,y. A. London, ?
on, W. 00 Liverpool, Eng.
ven, .hmes London, Eog
Soon David, & o., Liverpool, Eng

!nm—.Ddal_, oen, & i
Belleville Fruit & Vinegar Co., Belleville.
Brown Bros. & Sons, Mont A
Chouillou, O. A., & Co., Montreal
Davidson & Hay, Toronw.

Dawson Commission Co,, Toronto.
Fisher, Frederick, & Sons, London Eng.
Gibb, W. A., & Co., Hamilto

Gillsrd, W. fie & Co., Hunllv.on Ont.
Kinneﬂ. Thos., & Co. ., Toronto.
Lucas, Steele & Bristol, Hamilton.
Montreal Fruit Exchange, Montreal.
MoWlllum & Evenst. Toronto.
0Ozo, The, Company, Montreal.
Bat&ny b n, Montreal.

ands Golden Orange Ass'n, Red-
Ia.nds. California.

wbmlon. 0. E., Ingersoll.

mith, E. D., Winona, Ont.

er, H & Bon, Guelph.
o to.

Gelatine,
Oox, J. & G., Edinburgh, Scotland.

Nicholson & Brock, Toronto.
Grain, Flours and Cereals, Seeds
Alexander Hllllng Co., Ttd., l‘nndon.
bert, Co., T to.
Kirouac, Nap. G., & Co., Quebec.
Leitch Bros, Oak Lak Man,
glt,hohon : an Wmnlpex

Tlnmuy. Alf. T & Co., Quebec.
Western Canada Flour Mills Co., Toronto
Woodstock Cereal Co., Woodlw'.:k. Ont.

rocers— Wholesals.
Balfour, Smye & Co., Hamilton.

Bourque, T. A. Co. , Sherbrooke, Que.
Chonillou, C. A & Co., Montreal.
0z0 Co., Montreal.
Oodullu-errlewnOo , Winnipeg.
Colson,O. E. & Son, Montreal.
Davidson & Hay, Toronto.
Eby, Blain Oo,, Toronto.

t, , & Oo., Toronto.
,nlm-.ith Wm & Son, Montreal.
Gillar d.W.l:L

Kinn & Go., Toronto.
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Siaclo & Bristol, Hamilton.
ruml‘m"r. James, & Co., Hamilton,

end Packing
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Fisher, A. D., Oo., Toronto.
8 Canning Machin

prague y Oo., Ohi
Infants’ Foods.

Robinson & Oo., London, Eng.
Interior and Bxterior Storve Fittings.
Walker Bin & Store Fixture Oo., Berlin
J‘B?tgor‘ é & Laflam Montreal.
's—Rose me, Mon

Windsor, J. W., Montreal.
Goodwillie's—Rose & Laflamme, Montrea!
Smith, E. D., Winona, Ont.

0zo Co., Montreal.

Southwell re:l Co.—Frank Magor & OCo.,

Mon

Upton, 'l'hol.. Oo., Hamilton.

Wagstafle leited ﬂumlton. Ont.
ll‘mfmnn Agents, Brokers and

%88 .

A.dnm Geo. Wlnnipec. Man.
Adamson, J’ T, li
Anderson. Powis & Oo Toronto
Ashley & Lightca, Wmmpeg
Oarman, Joseph, Winnipeg, Man.
Dawson ission Co., Toronto.
o Montreal and Toronto.
F'onmnel. Leon, Montre Wl
Gorham, J. W., & Oo., Halifax N.3.
Honeyman, Haultsin & Oo., Regina.
golmu, W. G4, & Co., Onlnry. Alta.

A J., Montreal.
Jarvis, . E., & Co., Vancouver, B.C.
T, Toronto.

Kyle & Hooj

Lambe, W. G. A., & Oo., Toronto.
McFarlans & Fi id Hlmllton. Ont.
MacLaren Imperial Cheese Co., Toronto

gmm.l.:)'n W‘ o & ‘gf Toronto.
ichol nn!
Rutherford, 2‘.‘.‘:1..1. t Go Toronto.

an, Wm. 'oronto.
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Vancouver, B.O.
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Taylor, W. ionipeg.
P Quebec.
'B., Winni Man,
ppet, A. P. & Oo., Montreal.
Warren, G. O, Rexina, Sask.
Watson, Stusrt, Winnipeg, Man.
Watson, Andrew, Montreal.
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Metallic Caps.
Dodge Metallic Cap Co., Montclair, N.J.
Mince Meat.
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menn, F’ w., » Montreal.
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Crain, Rolla L., Co, Otta
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Uni | Byste nu.
Patent Medicine.
Mathieu, J. L., Oo Bherbrooke, Que.

AllhonOoupo lndhnapoll Ind
m Co., s, Ind.
Pichles, Sauces, 5
Capstan glOo Toronto. '
Douglas J. & Oo., Montreal.
Gn&lnﬁd & Oo., Walth.mswn,

Holbrook & Oo., London, Eng.
020 Co., Montreal,
Hudon, Hebert & O:e, Montreal
le, T. A., Co.. Toronto.
Go., Ltd.,London, Eng.
— | & , Moauroal.
Taylor & Pringle, Owen S)und, On:.

'homas, J.

Montreal.

London,
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Fearman, ¥. W,
Fisher, A. D.
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Common Bense Mfg. Co., Toronto.
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ohn, & Sons, London, x
0zo Co., Montreal. -
Polishes—Shoes.
Dalley, F. F., Co., Ltd., Hamilton, Ont,

Poliskes —Stove.
Nickel Plate Polish Co., Chicago.
Ozo0 Co., Montreal.
Jnmlu_u Dome. W. G. A. Lambe & Co.

Morse Brou.. Oanton, Mass.

auren Rn!rigerutor 0Co., Toronto,
Fabien, O. P., Montreal.
Hnnmn.J H Montreal
l!luock,John.lOO Ltd., Toronto.

Oanadian Sal Windsor, Ont.
Empire Salt 00 dumln, Ont.

Gray, Younz & épnrung. szlum. Ont,
Mason & Hickey, Winnipeg, Man
Toronto 8alt Works, Toronto.

Verret, Stewart & Co., Montreal.

Shrubs, Trees, Etc.
Brown Bros Co. P.O. Brown's Nur
series, Ont.

Soap. :
Canadian Castile Boap Oo., Berlin, Ont.
Darling & Brady, Montreal.
Guelph Soap Co., Guelph, Ont.
ROrovn Limited, Winni
Sn Orolx Boap Mfg. Oo 8t Stepl
Taylor, John, & Co., Toronto.

Soda— Baki: :f
Church & Dwight, Montieal.

Starch.
Edwardsburg Starch Oo., Oardinal, Ou:.
3t. Lawrence Bumh()o "P:‘rt Oredit.

Sugars, Syru, asses.
ngsd‘ SBugar ﬂninn Co., Montreal.
Dominion Molasses Co., Halif 'ax, N.5.
Edwardsburg Bumh Oo., Oardinal, .

0zo Co., Montreal

Lucas, Steele t Brlltol. Hamilton.

el Sunrl" Limited, Montreal.

Tippet, A. P., & Co., Montreal.

eas, lees, and

Balfour, Bmye l Co_, Hamilton.
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THE CANADIAN GROCER

STRENGTHEN YOUR HOLD

onyour best customers by
only selling them the best.

“BOVRIL”

is the BEST fluid beef to
stock, because it sells

quickly and is always to
be relied upon.

Empire Brand

4 FREE long distance phones.
Write—or better, wire or phone
at our expense.

the best,

PURE

DIAMOND CRYSTAL SALT
I " “The Salt that's All Salt.”

Canada’s finest,
running and non- cakmg Salt.

Wethey’s
Mince Meat

(In Cartons)

has been recognized as the standard of
Canadian excellence for a quarter of a
century. :

WHOLESOME
““ONE_TRY SATISFIES"

If your jobber cannot give it to you
please write us direct.

J. H. WETHEY, LIMITED

ST. CATHARINES, Wi CANADA

A Table Syrup like ‘‘EMPIRE” brand
is an ad. for your store — just now syrup
will sell well.

Order <“Empire” brand;

sizes of tins from 2lb. up to 20lb,

whitest, .and freest
Get

LUCAS, STEELE & BRISTOL
HAMILTON
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