anam: in. use. - The majority of
i _&k’# no substitute. Stock up




Real tasty, has just the favor fhat wm mm *0“
particular tastes.

ROQUEFORT .
PINEAPPLE
GORGONZOLA
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Compliments of the Season

would like at this season of the year to meet you
face to face, clasp your hand and thank you for your
co-operation during the past year—and wish you the height
sl & of prosperity for the’coming year. Let's shake on it. a!l s

b9 |
% ?
8

Over seventy years the leader, BECAUSE ITS EQUAL
HAS NOT BEEN MANUFACTURED.

Sold by leading dealers everywhere
Made only by J. & G. COX, Limited, Edinburgh.

Arthur P. Tippet & Co., Agents

$ §
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B R e ——— e 2 <

S




THE CANADIAN GROCER

A FACT

MANUFACTURERS:

With our two factories equipped with the latest
and most modern machinery we are now prepared
to turn out in large volume any and all kinds of tin
containers for food products as well as for other
lines of trade. Will you let us quote you on:

Fruit and Vegetable Cans,
Syrup and Oil Cans,
Baking Powder Cans,
Spice Cans, Coffee Cans,
Meat Cans, Tea Cans,

Lard Pails, Jam Pails, Etc., Etc.
EITHER PLAIN OR DECORATED

Write

American Can Company
MONTREAL, QUE. - - HAMILTON, ONT.

WE “CAN” SUPFLY YOU
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LABOUR-SAVING MACHINERY

FOR

PACRETING
LABELLING
WRAPPING
BAG-MARING

Etc., Etc.

All the Packets, Tins, Composite Boxes, Cartons, etc.,
shewn in this illustration are Specimens of work actually
done on the LOVELL Machines.

X Send us samples and let us suggest what we can do for you X

. \OVA
Lovell's Bag ®. Packet Machinery Dol
LIMITED ,m..,&.u...;.mm..._\"m o

69-80 Gracechurch St., s LONDON : DFES BOCOY LAN DLES

Shwea Rt ) o

BORDEN’S

EAGLE BRAND EVAPORATED MILK
CONDENSED MILK PEERLESS BRAND[ ]

S . ”é

&

2)
- ACLE gg By recommending these Brands

_’% you will please your customers.

They are the best that
Science can produce.

e BORDEN'’S CONDENSED MILK CO. o) ED
aon G M zﬂ‘f:* *“ Leaders of Quality " Established 1857 DNMll :
OENS Conpnaen MILF E E
N SNOENSEAD VAPORATE™ ~ 7.
Sales Offices and Agencies:- e FL S

Mason @. Hichkey, Winnipeg and Calgary
WILLIAM H. DUNN

Montreal, Toronto and Vancouver




English
Fruits
in Syrup

Specially selected Home Grown

CANNED AND BOTTLED

™ THE CANADIAN GROCER

CHIVERS’ |ighes

_ Fruit, canned under ideal con-
ditions withinYa few hours of
being gathered.

The STANDARD
(London) says :

“ThankstoMessrs.Chivers

FRESHNESS

CLEANLINESS
PURITY:

we'may now look for sum-
mer fruits all the year
round. Straight from the
orchard, it would be diffi-
cult to tell the difference
between these and freshly
stewed fruits.

CHIVERS & SONS, LTD.

FRUIT GROWERS
HISTON, CAMBRIDGE, ENGLAND

For Samples and (Quotations apply to the Agents :

THE W. H. MALKIN CO, LTD.

57 Water St.,, VANCOUVER, B.C.
(British Columbia and Alberta)

THE FRANK L. BENEDICT CO.
144 Craig St. West, MONTREAL

(Canada and Newfoundland)

Awards

Brussels
International
Exhibition, 1910

GRAND PRIX

Turin
International
Exhibition, 1911

GRAND PRIX

Festival of Empire,
London, 1911

Cambridge

Soups

Prepared from carefully picked vege-
tables, grown on Chivers & Sons’

own farms.

Each packet contains

sufficient powder to make a quart of
delicious and nourishing Soup.

TOMATO
HARICOT
ONION

CARROT
LENTIL

PEA
&e., &c.

N
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:

THE TIME TO STRIKE !

Now is the time to plan your
campaign for 1912. Why
not specialize on Baked Beans
for a starter? Resolve to
make your sales for 1912
double those of 1911. How
can it be done? Push Simcoe
Baked Beans, the family size,
the can with more beans at
the lower price. Point out
Simcoe Baked Beans are
cheaper than potatoes these
days—food value considered.
A meal for a family for 10c.
Think of it! There are Beans

and Beans.

Simcoe Baked Beans are

THE Beans

DOMINION CANNERS

: LIMITED
'HAMILTON,  :-:  CANADA

B iy
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THE STAR EGG DELIVERY SYSTEM

Gets the Business and Saves Your Money

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

The only system especially invented for delivering
eggs by vehicle. Stops all breakage and miscounts.
Costs less to install and operate than paper bags or
boxes. Satisfies customersand furnishes the best kind
of advertising medium possible.

-,

< _,:‘;"}:,‘. 5 dacs It will pay you to find out all about STAR EGG
CARRIERS AND TRAYS.

Made in one and two dozen sizes.

Write to-day for particulars and we will send you two valuable books :

“SAFE EGG DELIVERY ” and “SAMPLE ADS.”

jebbers or agents supplying ether trays for use with Star Egg Carriers are contributery infringers of eur patent
rights and swhbject themselves to liability of pr tion under the C di laws.

l Star Egg Carrers are licensed under Canadian Patent Ne 94566, te be used enly with trays supplied by us- Manufacturers, l

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

SANITARY CANS

FOR

“Winter Pack?”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk » «

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont

°ow
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A High Standard

of perfection has been reached in the manu-
facture of L’Etoile Brand Macaroni,
Vermicelli and Spaghetti, and all dealers
who are unacquainted with the goods
(we know there are a few) should get
prices and samples right away.

The “L’Etoile 3”

1 2
L’Etoile Macaroni L’Etoile Vermicelli

The rich carton is indicative  One package sold means ‘‘a
of the quality inside. See it. number later, surely.” Take
note.

s
L’Etoile Spaghetti

Spaghetti that pleases. Made by men who know. Try it

i@ No Customs Duty —BE -

Gie Francaise des Pates Alimentaires

MONTREAL

NELSON'

Cpowdlered

GELATINE

Gelatine
torm, rcady tor

AT AT AT AT AT AT AT AT AT AT AT AT YA AT LAY

P A AV AV AVAVAT AV AT AV AT AV AV AT AT AT AT AT AT At aPaTaTaTaPaTaTasaTa

1s a perfectly pure
in powdae
mmmeaediate use without

vOaking

C. NELSON, DALE & GO., LTD.
WARWICK, ENGLAND.

. AT AT T AT AT AT AT AT AT AT AV A
e A AT AT AT AT AT AT AT AV AT AV AT ATAT AT AT AT AVAVATAYLY

»
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A Good
Trade-winner

Camp’ Coffee is always of & /4
incomparable quality and fragranc o
Once they try it, customers will come
again — and regularly — for * CAMUP.

CAMP

'° COFFEE

p® DBe sure you have it in stock -we

Makers: R. Paterson & Soms, Ltd., Coffee S pecralists, Gla
e~ %" <

Canada’s Scientific
and Sanitary

REFRIGERATOR

i There anre ~:

in

1n
Canada by
Butchers
Gro-cers:
Creamertes,
Hotels, Res
taurantls
Hospitals,
Public Insu
tutiovs. etc.,
than all other

patentecd

Kelrive

SeEs
I combwed. —@

The above is the strongest
guarantee of an article’s
superior merits.

WRITE FOR
CATALOGUE AND
PRICES.

54 NOBLE S REET
TORONTO

Eureka Refrigerator Go., Ltd.

Montreal Representative

JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS & CO,,

Agents at Fort William, Hamilton, Calgary, Moosejaw. Saskatoon

Winnipeg
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you look around for a line that
will sell easily, give satisfaction
to the customer and leave you
a good margin of profit. Here's
one—Pink’s Lemon Cheese. It

NEVER stands on the shelves.

Prices from our sole Canadian Distributors

MONTREAL,

ST. JOHN, N.B.,
HALIFAX, N.S.,
BOSTON, U.S.A.,

When Stock Stands Still

BTy
S | Oison SE |

e

THE MANUFACTURERS’ AGENCY CoO.

J. W. WINDSOR,

S. CECIL IRVINE,

C. E. CREIGHTON,
GEN. SALES OFFICE

. & T. PINK,

Made from the purest ingre-
dients, it is absolutely free from
any chemical preservatives. It
In 3-lb.

and 1-1b. glass jars to retail at a

has an exquisite flavor.
competitive price. A handsome
counter or window display can

be made with this line.

22 St. John St.

48 Princess St.

Bedford Chambers.

330 Board of Trade Building.

LONDON,
ENGLAND

OMBINED SAMPLE CASE AND
C TRAVELLING BAG. Carries
y wearing apparel or large samples
in top independent compartment, and
samples in bottom. Nature of business
not revealed until entire line is spread
out before buyer.

BAGS MADE TO ORDER

or furnished from stock, to carry and display
Confectionery, Crackers, Biscuits, Teas and
Coffees, Groceries, Seeds, All Package or
Bottled Goods, Soaps or any line of
samples whatsoever.

“Our Baby”’ No. 1

NY LINE OF SAMPLES or por-

A tion of same quickly, effectively,

and attractively displayed, and

as instaatly covered up. Trays extended

one or more at a time, or altogether,
as you choose.

“DIFFERENT” and only catalog ot it:
kind, describing ‘““OUR BABY" and 96 othe:
styles and sizes of Bags, Cases, 'Scopes,
etc., also Fishing Tackle Bags, *‘On:
Piece” Leather and “One Piece” Fibrc
Traveling Bags.

CATALOG GLADLY SENT FREE ON REQUEST

KNICKERBOCKER CASE CO. Specialists and

Fulton and Clinton Sts.

ESTABLISHED 1960

Chicago, U.s.A. Original Designers,
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DIET FOR

1) DELIGHTFUL CHILDREN
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7 ADULTS
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BREAKFAST

ST. VINCENT ARROWROOT |

has all the qualities that go to the making of a rapid seller. In number of uses it has no equal and
wherever it is sold has become immediately popular with an ever widening circle of users.

The demand has always exeeeded the supply. We offer enlarged supply to meet a growing demand. There’s

money in it for you.
Write the Secretary for information and samples.

ST. VINCENT ARROWROOT GROWERS' AND EXPORTERS’ ASS'N
KINGSTOWN, ST. VINCENT,
S AR

52 34 BRLE - Sy
F3 W B” ‘ o £2 < X b O 2 7 e
- ri’:'.‘,f""‘-‘,‘.“l*‘ i e 2 AT
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Ultimately you will handle and your
customers will demand only

Meakins' Sanitary Washhoards

then why not now? Commence right
with the ensuing year,modernize your
stock with goods that are practical
as well as cleanly. Meakins’ Wash-
boards are made of all metal, non-

ERp i ]!
f2BSe |

i

o No Dirt 1

ot .F, & rustable, light and durable.
icopes in the

B “AllMetal”  ©

Every housewife wants one. Write for information.

Meakins & Sons, Hamilton, Ont.




THE CANADIANXN GROCER

Bay and Sudbury.

Winnipeg.

Continental Germ-Proof Bags

are manufactured from paper especially selected for toughness and
durability, and for the most sanitary wrapping of parcels.

Brands: GOVERNOR, PREMIER, and COLONIAL.
If you are not supplied, write direct to the Distributors for
ONTARIO: Victoria Paper and Twine Co., Ltd., Toronto: Davidson & Hay, Ltd.,
Toronto; Walter Woods & Co., Hamilton : The Young Company, Ltd , North
MANITOBA, ALBERTA, and SASKATCHEWAN : Walter Woods and Company,

QUEBEC and MARITIME PROVINCES:

The Continental Bag and Paper Co., Ltd., e Ottawa

Manufacturers

— T
ST.CHARLES? L - _‘1 |

Trading Under a Safe Brand
You want your name to be connected with
absolutely the best grade of groceries only.

That's our attitude in regard to our products,
hence St. Charles Brand Evaporated Milk has

areputation that it fully de-
serves for pur- ity and general
goodness. ) =

2

pi -

01T )

TABLE CONDIMENTS

in the form of relishes are
most seasonable just now. and
every grocer should be doing
a good trade in this line.

Try a display of STERLING
BRAND products and watch
your sales go up. Your cus-
tomers are aware of the fact
that the delightful zest that
these relishes add to fish and
meats of all kinds has not been duplicated and
therefore substitutes will not satisfy them.

Base your judgment of Sterling Products on
their merits by trying them yourself and you
will be sincere in their praise.

Look over your stock
of Pickles, Relishes, Ex-
tracts, Mince Meat, etc.,
and if in need give Ster-
ling Brand a trial.

The T. A. Lytle Co.,

THE SIGN OF PURITY

BALFOUR, SMYE & CO., o= HAMILTON

=15z , Limited,
H Sterling Road, & T t
haammiats | §t. Charles Condensing Co. || St
INGERSOLL, ONTARIO, CANADA
({4 E desire to express our appreciation of

your patronage in the past, and to assure
you that TARTAN Brand Goods plus Superior
Service will make us deserving of your business
in the future.”

e —— — —
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No. 75
Weighs
and
Computes
100,1bs.

STIMPSON

THE CANADIAN GROCER

DO YOU KNOW

How Much of Your Profits
Your Weighing Gosts ?

Overweight cannot be given on a Stimpson
Automatic Computing Scale.

Prices $25.00 Up.

Start the New Year Right!

BUY NOW!

SIXTEEN YEARS ON THE MARKET.
EVERY SCALE GUARANTEED.

Write for Information

STIMPSON COMPUTING SCALE COMPANY
DETROIT, MICHIGAN

l MONTREAL VANCOUVER
LOCAL AGENCIES. WOODSTOCK ST. JOHN
' TORONTO WINNIPEG

THE DOMINION SALT C° i
SARNIA ONTARIO

ARE YOU INSURED

AGAINST ADULTERATION
on the spices you handle?

ONE AIM

in selling salt should
be the very essential
point of purity. Only
scrupulously clean
modern appliances are
used in the processing
of Century Salt,
insuring the best for
table and dairy pur-
poses.

The Government Form of Warranty

is your only safe insurance,
and is attached to every

TIN - PAIL - BOX - PACKAGE
AND BARREL OFj

White Swan Brand of Spices

® YOUR CUSTOMERS §

E(WANT THIS SALT. YOU ARE ENTITLED TO THIS BY LAW

INSIST ON GETTING IT WITH
= EVERY SPICE PURCHASE YOU
MAKE AND PLACE THE ONUS
ON THE MANUFACTURER.

B PR e b
sl

s AR
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Is Mrs. Smith baking cakes this week?

If so, she will want some candied peel, but not the sort that turns hard and dry when baked. She wants the kind
that keeps its rich, juicy flavor after cooking—the kind made by

John Gray Q. Co., Ltd., of Glasgow, Scotland

John Gray’s Candied and Drained ‘Peels are cured thoroughly—our hundred years’ experience has taught us
how—and they retain their flavor when cooked.

Mrs. Smith will thank you for recommending this good peel, it will make her cakes taste twice as good.
Prices from

Agent for Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta: W, H. DUNN, 396 St. Paul St.,
Montreal; Toronto: LIND BROKERAGE CO., 73 Front Street East; Ottawa: E. M. LERNER & SONS,
11 York Street; British Columbia and Yukon: KIRKLAND & ROSE, 312 Water Street, Vancouver.

Built For Permanence

CONSIDER
CRITICISE
COMPARE

Base your judg-
ment of the COLES
models upon what
you know—or can
learn—of mills for
which much higher
prices are asked.

We will then be

ANTI-DUST!

ANTI-DUST!
ANTI-DUST!

Remember the name. The housewife content to abide by
will use this and no other, once you in- your decision.

troduce it to her. It is different, more The COLES cata-
up-to-the-minute than any other make. logue tells you just

what you want to
know aboutCOLES
mills. Write forit

Deodorizes Disinfects -

and “plays the dickens” with all germs
and microbes. Try it in your own store
and see how sweet a smell it will leave

Not an imitation but a discovery.

behind it. ‘ 7 )
Stock It. Sell It. Repeats Follow. . e cam &
The Sapho Mig. Co., wwm COLES MFG. CO., Philadelphia, Pa.

MONTREAL Ay, Biain: Limited, Toronto:  James Turaer & Ce. Hamilien,

Ontario; Kelly, Douglas & Co.. Vaneouver, B.C,; L. T. Mewburne
& Co., Calgary, Alta.

New PEAS s wuy
in Cooking Nets = FARROW'S

- You may have new pet  ‘Patent Net’ PEAS
the year, if you buy are the finest early green peas, ered at the beginning of the season when peas

Farrow’s “Patent Net” are sweetest, most tender and delicious. _ Our process pri serves ALL their natural
(3] ook avour. When cooked they are so ous an I cann tect
P- and c them as them from (re:h garden pelyl They are very easily cooked and reu{'lrnbly cheap
—a 10 cent Net provides liberal portions for 8 people. Farrow's *‘ Patent Net'
Peas are English grown, absolutely pure, free from all preserva-
tives and colouring matter.

The érandest 10 cest line the Old Country has ever sest us.

CANADIAN AGENTS:

W. G. Patrick & Ce., 77 York Street, Toronto
T. A. MacN

Cabot Bidgs., St. Jobn's, Newfoundland,
e e e U oo b Joaa N B,

Ruttan am Fort G: Court, Main St,, Wiasipeg.
I.on‘& 400 St. ‘aul St., Montreal, s o
C. E. Choate & Ce., Pickford & Black's Whart, Halifax
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With

> MICASKEy, =
Stop and Congider f| | =

—— — Simp ifies the Handling

what it means to have Of
lines which will make
customers! Stock ACCOUDIS

Rowar’s
| et g ] Pickles

AND

Paterson’s G You might just as well use a quill pen instead of a steel

or gold one as to keep your accounts in a set of books in-

stead of The McCaskey System.

§ More than 70,000 merchants in all lines of business are
using The McCaskey System. It shortens and simplifies

auce Book-keeping, keeps every account posted and totalled to the
minute, k?eps every customer informed of what he owes.
By giving a-statement of the account in full with each pur-

chase you improve your collections, put an end to errors and
mlsunderstandmgs with customers over their accounts.

and you will materially
strengthen your hold on
your trade.

§ The McCaskey system keeps you from forgetting to
charge an account. It automatically limits the credit of
those upon whom you wish to set a credit limit. It will i
prove your loss to the penny if your store burns.

g We'd like to send you some letters from people you
know about The McCaskey System. There is also an
entertaining book “Book-keeping Without Bo ks,” that will
be sent for the asking. i

Rowat & Co.

Canadian Distributors

Dominion Register Co.

LIMITED
90-98 Ontario St. ~~ Toronto, Canada

Snowdon & Ebbitt, 325 Coristine
Building, Montreal, Quebec,
Ontario, Manitoba and the North-
West; F. K. Warren, Halifax,
N.S.; F. H. Tippet & Co., St.
John, N.B.; C. E. Jarvis & Co.,
? Vancouver, B.C.

England - Dominion Register Co., Ltd. - 519-521 Corn
and Produce Exchange, Manchester.

Australia - New Zealand.
The McCaskey Register - Alliance, Ohio.

Branches:— Boston, New York City, Pittsburg, Chicago,
Minneapolis, San Francisco, Kansas City,
Memphis, Atlanta, Washington.

THE LARGEST MANUFACTURERS OF CARBON
COATED SALESBOOKS IN THE WORLD
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If you handle

any but the SHIRRIFF EXTRACTS, you
handle an inferior line of goods. Because no
extracts made are the equal of SHIRRIFF'S.

You may be willing to sell goods that have not
your own frank endorsement, but we deubt it.

Want to test SHIRRIFF'S EXTRACTS? Tell
us so. We are willing to let you be the judge.
Afterwards you can and will recommend them
to your customers. They'll be glad, too!

More
Than
Ninety
Flavors

Than
Ninety
Flavors

Particular care and the finest materials, plus
our own special knowledge of the distillation
and concentration of extracts, enable us to
produce an unequalled line of the many flavors.

Shirriffs
TRUE VANILLA

is the peer. Made from the real Mexican
vanilla bean, and not from substitutes which
come out ot the chemist's laboratory, this
extract of ours has the true vanilla flavor and
is superior to any artificial, so-called “vanilla.”
The flavor, to many people, will be a new
delight in cookery, since most women are
accustomed to the crude taste of imitations
of the genuine vanilla flavor.

WE GIVE YOU A GOOD] PROFIT ON
EACH SALE, WITHOUT LOWERING
QUR STANDARD OF QUALITY.

IMPERIAL EXTRACT CO. ToronTO

Mr. Grocer, we have told you in our
advertising about Heinz Mince Meat.

We told lyou that it is made of the finest
fruits, meats and spices money can buy.

You are telling your customers about it
because you know what Heinz Quality is.

But have you ever told yourself about it—
have jyou 'ever taken it home and let your
family enjoy it, baked in a big, brown,luscious,
appetizing pie?

If you haven’t, Mr. Grocer, you are missing
a rare treat!

Try it and find out and then tell your
customers about it.

H. J. HEINZ COMPANY

CARTER'S

Big Wheel Lemonade Powder

Table Jellies, Mustard Powder

H. W. Carter & Co., Ltd.
BRISTOL, - - ENGLAND

|
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The Sugar that has Stood the Test of Time

Extra Granulated Sugar

First made in 1854 by John Redpath and
to-day by the largest and best equipped Sugar
Refinery in Canada.

It is a matter of pride with us to turn out
nothing but the best. We will stop business
when we stop doing that.

All Grocers who have regard for the best
and most permanent custom will give ‘"Redpath”
Sugars first place.

Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 lb. boxes

Powdered and in “Red Seal”

Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,
Liwnited

Montreal, Can.

Established in 1854 by John Redpath

BUILT ON MERIT

The easiest running, quickest
grinding and most attractive
mill for your store is the

ELGIN
National Coffee Mill

It is equipped with our new
style force feed steel cutting
grinders, which make for fast
grinding and durability.

Prompt shipments our specialty.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. & J. Galt (and branches) The Codville Co. (and
branches); Foley Bros., Larson & Co. (and branches).
VANOOUVER—-The W. H. Malkin Co., Ltd.; Wm. Braid & Co.;

Kelley, Douglas & Co., Ltd.
BAHIL"}P() 4.‘5 rner& Co.; Balfour, Smye & Co.; McPherson,

lassco 0,
TORONTO—Eby, Bisin, Ltd.
LONDON—Gorman, Eckert & Co.

. .B.—G. E. Barbour Co., Dearborn & Co.
REGINA, SASK.—Campbell, Wilson & Smith
MONTREAL—The Oanadian Fairbanks Co. (and branches).
EDMONTON, ALTA.—The A. MacDonald Co.

MADE BY

Woodruff @ Edwards Co.
ELGIN, ILL., U.S.A.

Royal
Salad Dressing

This is the season when people
think of good things to eat.
When they are ordering for
their Christmas and New Year’s
dinner if they forget Royal
Salad Dressing just remind
them. They will thank you,

Made only by

The Horton-Cato Mfg. Co.

Windsor, Canada

Three Lines You Should Know
and Introduce to Your
Customers

Tone up your stocks of Condensed Milk by adding these
three lines—New Ones and Good. They will bring you new
customers and quick returns.

St. George Evaporated Milk, 4 doz. in case, $3.35
Princess Condensed Milk, 4 doz. in case - $3.90
Banner Condensed Milk, 4 doz. in case - $4.40
Order from your wholesaler or direct from the factory.

Delivered in 5 case lots to any point in Ontario or East to
Halifax.

J. MALC

ST. GEORGE . =
15

OLM @& SON
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YOUR BUSINESS

should be profiting by the general prosperity of the country. The demand is now more and
more for the higher qualities of goods, and the higher the quality of YOUR stock the more

permanent your business will be.

WE SPECIALIZE on quality! Quality is our motto, and we are direct representatives for
Quality Lines from all parts of the world. We back this up with a thoroughly efficient organization
and a careful personal supervision of our business, which ensures our customers prompt and
satisfactory deliveries of all their requirements at the Right prices. We would like to place our
business experience and our special facilities at YOUR service. All that you want we have.

RICHARDS & BROWN, -

WHOLESALE COMMISSION MERCHANTS

WINNIPEG

_ THE :
 “ WALKER BIN " (D
SYSTEM

is the only Complete Line of Modern
Grocery Fixtures Manufactured in
Canada.

It affords the best-known facilities
for handling a grocery stock of any size
and displaying that stock to the best
advantage.

A “Walker Bin " Outfit will put
new life into your business, and the cost
will be small compared with the results
that are bound to follow.

Write for Illustrated Catalogue

‘““ MODERN GROCERY FIXTURES"
and let us give you an estimate.

Walker Bin & Store Fixture Co.

LIMITED
REPRESENTATIVES:—

Hanitobs : Watson & Truesdale, Winniped, Mas.

Saskatehewas and Alberts: 1. 6. 8.::.. S Berlin’ on‘.rio
Hostreal: W. 8. Silcock, 33 St. Nicholas Street

TEA LEAD

(Best Incorrodible)

Euy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most of the leading
packers of Tea in Canada.

ISLAND LEAD MILLS, LIMITED

LIMEHOUSE,
LONDON, E., ENG.
HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B
CECIL T. GORDON, MONTREAL

Tel. Address: Laminated.” London.
A B.C Codes used 4th and 5th Editions
Canadian Agents

With the

Season’s @Greetings

Accept our thanks for
your continued con-
fidence and support,
and our sincere wishes
that the NEW YEAR
may bring you in-
creased SUCCESS
and PROSPERITY.

Gorman, Eckert & Co.,

LIMITED

LONDON, Ont. WINNIPEG, Man.

‘1‘ll,‘\'\”5
kot skl “Just a
little better

the other
fellow’s best.”

The Canadian Cocoanut Co., Montreal
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CLARK'S

Specialties For The New Year’s Festivities
Ox Tongues

should be largely featured, both in Cans and “ Inglass.”

Clark’s Ox Tongues are the quality you require to make a reputation and keep it.

Clark’s Plum uddings

Nothing so tasty was ever sold. Simply delicious with or without sauce.

Mincemeat

Will also be looked for and you should be in a position to supply the NEW STYLE
CAN which means positive cleanliness.

W. CLARK, - - MONTREAL

Manufacturer of the Celebrated PORK AND BEANS
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JAPAN TEAS: -

ing matter
have met with a surprising increase in demand this season, so much so that stocks

now in first hands are practically nil, which is unprecedented at this particular
period.

FURUYA & NISHIMURA,

Montreal

SATISFACTION-GIVING SALT | ||I|III|||”

i "R‘ ? ||ﬁ]§9f;||
p:{&.Eu P LT ‘f

™~
(WESTERN SALT
UrTes
oy has a reputation for absolute purity and superior quality that makes it easy to
sell. Little known brands take time and talk to make a sale, and the busy
merchant has no time for either. He prefers the salt that people buy without
urging—and so he sticks to Purity.
H ~M
| The Western Salt Co., Limited, ™ ™*g tario

Fresh Cow’s Milk - Evaporated

In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk

Absolute cleanliness and purity are preserved, and each can is guar-
anteed pure and {ully sterilized.

You can stake your reputation on its purity and perfection. The profit
is a good one. See to your stocks to-day.

Made in Canada by Canadians

THE AYLMER CONDENSED MILK CO., Limited - Aylmer, Ont.
Head Offices, HAMILTON, ONT.

) Sweet, Wholesome

Strengthen your hold on the profitable family / C 3 “King Oscar "’ Brand are the primest Autumn-
trade by featuring 3 2 caught fish, canned in our modern sanitary

' » and 1t as a good
“KING OSCAR” (B s ©ocivoi™ =™ " "

NORWEGIAN SARDINES D e Ak yov il
ey JOHN W. BlCKLE and GREENING

A line that never fails to please the particular . A, HENDERSON)
palates of your best customers. ; HAMILTON 8 5 ONTARIO

& -




’

THE CANADIAN GROCER

May the New Year
bring
Happiness and Success

B e e

The St. Lawrence Sugar Refining Co., Limited.

MONTREAL

-
)
)
:
%
% to you all.
:
3
)
:
a
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DO YOU WANT
100°, Pure

3

“CANADA'’S
BEST” SOAP

is a chemically pure
soap made by ‘“men
who know” the soap
business.

goods, or do you prefer to take chances with
the inferior class?  We hardly believe any
dealer would prefer the latter.

Pride of Canada

Maple Syrup Maple Entirely

It isthe laundry soap
to feature because it
possesses unique
qualities. -

is the ‘“quality” syrup, the sy-
rup which has NEVER been
found adulterated. It has stood
the test, and is a line which you
should find a pleasure to sell.

Pride of Canada
N-O O-T-H-E-R

The Maple Tree Producers’ Assoc.

LIMITED
MONTREAL TORONTO

\v

It answers every re-
quirement of the
housewife---and most
satisfactorily.

United Soap Company

of Canada
Montreal

19
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Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best outof the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the c'isposal of firms wanting agents or of agents wanting agencies.

——WESTERN PROVINCES
THE

W.H. ESCOTT CO.

Wholesale
Grocery Brokers
B avEnve - WINNIPEG
COVERING
Manitoba and Saskatchewan

CORRESPONDENCE SOLICITED

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Oanadian, British and Foreign Agenocies Bolicited.
220 Chambers of Commerce. P.O. Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Wareh - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines.

FRANHK H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.

WESTERN DISTRIBUTORS LIMITED

Wholessle Commission Merchabants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warchouse
on Transler Track. Business solicited. Our posi-

tion is your opportunity.
SASKATOON, - WESTERN CANADA

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic and Foreign Agencies

DISTRIBUTORS, LIMITED

P. Q. Drawer %
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mer-
. Wareb

Solicited

Track with all Rallroad

TORONTO

Wire us when
wanting a car of

Evaporated Apples.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Ageats.
EstabMshed 1885

MacLaren lmgz&al Cheese Co.

AGENCY DEPARTMENT
, 2 202 Whol
Ageats tor G Sp > and
TORONTO, Oat. DETROIT, Mich.

—MOOSE JAW—

WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.
Promptness and Satisfaction guaranteed.

On spot, all kinds nuts, in
shell and shelled, at right
prices.}

LIND BROKERAGE_G0.

73 Front St. - TORONTO

MONTREAL
FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T:. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778

—— MARITIME PROVINCES —

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery
Brokers

Montreal
BOND 23

HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-class frost-proof storage facilities.
Correspondence solicited on Domestic and
Foreign lines.

J. A. TILTON

WHOLESALE GROCERY BROKER
ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers B‘ﬁnm‘l and Grocery
Warshousemen

ST. JOHN, - - - N.B.

Open for a few more first-class lines.

——NEWFOUNDLAND—
T. A. MACNAB & CO.

ST. JOHN'S, ,NEWFOUNDLAND

A Al
and COMMISSION mCMHAN‘l‘S
Importers and exporters. Prompt and at-
t business. Highest Canadian and foreign
o ummo.bh ddress : “‘Macnab,” Bt. John's.
Oodes: A,B,O, 5th edition, and private.

——BRITISH COLUMBIA ——
McLEOD & CLARKSON

Manufacturers’ Agentsand Wholesale Commission
geats

852-6 CAMBIE ST., VANCOUVER, B.C.

Can give strict attention to a few first-class Gro-

Business Solicited.

cery Agencies, Highest References.
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MANUFACTURERS'AGENTSAND
BROKERS’' DIRECTORY
(Continued.)

LONDON

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fully equip-
ped to act as agents for British, American
and Canadian grocery lines. WRITE US.

THE CANADIAN GROCER

— LONDON, ENG.———
Jam Manufacturers and Confec-
tioners’ Sundriesmen.
Specialty :—Fruit Pulps of all Kinds.
Correspondence Invited.

F. KESSELL & CO.
‘Railway Approach, London Bridge, London,Eng.

L. H. MAJOR and

J. SOUBLIERE, Limited

Wholesale Brokers and
Manufacturers’ Agents
Canadian, British and Foreign Agencies Solicited
Sussex Street, Ottawa, Canada

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER”

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

Bappy New Year

Brother Grocer. We certainly
owe you our hearty thanks for
the support you have given us
during the year. During 1912
we will put up just the same
high quality goods (we can’t
make them any purer) which
have enabled you to tell your
customers, and us to tell you

that
WHITE DOVE

leads them all in every respect.

W. P. Downey

MONTREAL

The BROWN is the

Perfect Bag Holder
Size required can be seen
ata glance.

Handy, saves time snd
therefore money.

For sale by jobbers every-

where. Ask your jobber

or write

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be_in ,
demand daily. It pays to sell the best. We'
guarantee Suchard’s Cocoa against all othe:
makes. Delicious in flaver. Prices just right.

FRANK L. BENEDICT & CO., Montreal
Agents

The Brown Manufacturing Co.

CRESTON - IOWA, U.S.A.

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers,and that is the

Irish Grocer, Drug, Provision

and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.

CLUB
Jelly Powders

have won a mname
for themselves because
they make a jelly which
pleases, a jelly which
has the real taste of
the fruit mentioned on

the carton.

We Are Ready

tolet you put this state-
ment to the test by
sending you a free
package which you can
use yourseli. We
would not do so if we
knew we had not the
“right thing.”

Letus have your name.

S. H.Ewing & Sons

Montreal - Toronto

A Custard Powder free with each
package

MeocDOUOGAL L

Insist upon having them
D. McDOUGALL & CO. Ltd., Glasgow, Scotland

O. E. Robinson & Co.

Manufacturers and Buyers of Dried
Evaporated and Canned

Apples
ingersoll, - - Ontario
ESTABLISHED 1886

When writing advertisers kindly men-

tion this paper.

ClLAY PIPES

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments.
Write us for pricess. Phene order atour
expense.

TORONTO SALT WORKS

Financial Writer—

We propose increasing our staff
of editors and will consider con-
fidentially applications from men
who can furnish evidence of high
character and good ubility. They
should have some knowledge of in-
vestments and preferably be uni-
veisity graduates with newspaper
experience. State age, experience
and salary wanted. Address

The Financial Post of Canada,
143 University Ave.,
Toronto.

TORONTO. ONT. _ GEO. J.CLIFF, Manager
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Readers Of The Grocer,
Let Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who
desire names and addresses of firms manu-
facturing some particular article.

This service may be beneficial to you. If
you are in the market for any article you
do not know where to get, our services will
be cheerfully given.

The Canadian Grocer is in position to
secure information on new linesyin the
grocery trade, and of novelties occasionally
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber

of The Grocer you are entitled to this
service.

P

o

The Canadian Grocer

Montreal Toronto Winnipeg Vancouver
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mn all our friends and
cugtomers twe wish the
most progperous and

Bappy Netv Pear.

MMay our relations be as
cordial as in the past.

Chaput, Fils & Cie.

T holesale Grocers and TWWine Importers

Montreal

Established in 1842
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YOU SHOULD PROMOTE

the sales of L. & B. pure fruit Preserves, Jams and Jellies.
These will be THE table delicacies of the fastidious during
1912, and to share in the profits you should stock well.

Packed in 2, 5 and 7 1b. tin pails and 30 1b. wooden pails—
sizes which suit all buyers.

The results will prosper your Jam and Jelly business.

Lindner @. Benner, Toronto

Western Agents—Laing Bros., Wholesale Grocers, Winnipeg.

'Tis Ever Increasing——

The volume of the sales of our ‘*GOLD MEDAL"” COFFEE
each month shows marked Increase over the preced-
ing month. There must be some good reason for it. We

WHOLE can show you good reasons why you should push

OR the sale of

“Z “GOLD MEDAL” GOFFEE
1 and ;

2.1b PACKED |IN AIRTIGHT TINS—making a convenlent package to handle.

it reacles the consumer with all its aroma, strength and delicacy
Sealed of flaver unimpalired.

. It pays you a handsome margin, and with its steadily-increasing sale
Tins is the most profitable ceffee on the market.

[)nl,_‘ Our name Is on every tin -a guarantee of unequalied quality.

A CARD WILL BRING YOU A SAMPLE, QUOTATIONS AND FULL PARTICULARS.

EBY-BLAIN, LIMITED - 7orowto

w E of good character, in each city, town and vil'age in Canada, where we are not
already represented, to act as our

SPECIAL OIROULATION REPRESENTATIVE.
Work is dignified and educative. Previous cxperience unnecessary. Duties at
w A N I first need not interfere with your present employment.

WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT

FOR LIFE.

A If you are making less than $100.00 a month, and are trustworthy and am-
bitious to learn and become competent to handle our business in your vieinity,
write us at once for full particulars.

M A N MAOCLEAN PUBLISHING COMPANY,
143-149 University Ave., Toronto, Ons.

—
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Looking Backward

Do you realize that during the past 19
years there have been about seventy-five
different brands of Packet Teas placed upon
the market, and each with a great deal of
confidence as to what they were going to
accomplish?

Where are they all to-day?

fail. Stock “SALADA"”

The-result is as we have always claimed it would be:
Quality wins out where all other means and efforts
—the Tea that sells and

BLACK — MIXED — GREEN

“Salada’

pleases all.

TORONTO

““SALADA’ TEA COMPANY

MONTREAL

Green Teas are
ing Japans wherever they
come into competition.

They are better Teas in
every way, that's why.

A sample Order will de-
monstrate this, in double
quick time.

Uncolored
displac-
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BusinessManagement--First of a Series

Need of an Inventory at End of Year Emphasized—Too Many Business Men
Content to Live on Guesswork—$10,000 Almost Lost in Three Years—Stock-
taking Subject of Next Article.

When arrangements wece made for this
series of talks on business management
as a feature for the coming year, the
writer stipulated that the first should
appear in December. My chief reason
for so doing was that I wished to talk
first of all on the subject of stocktaking,
and the time is close at hand when this
very necessary task suould be under-
taken. Every merchant owes it to him
self, and to his banker and creditors as
well, to ascertain just how he stands
when the year’s business has been ter-
minated, and the only satisiactory way
to accomplish this is to close the books
and accounts, take an inventory of
what he owns ' and what he owes, and
prepare a balance sheet or statement of
affairs. I know that many a so-called
business man is content to make a rough
guess at the value of the stock on hand
and to let it go at that, but the chances
for such a man to beconme a merchant
are remote—he may remain a shopkeep-
er until such time as his guessing habit
has landed him in such a hopeless mud-
dle that extrication has become impos-
sible, and failure stares him in the face.
Such a man deserves little sympathy.
He has succeeded in fooling himself, as
he has, perhaps, a perfect right to do,
but what about the banker who has
loaned him money and the creditors who
have advanced him goods ? They will be
the first to be abused if they do not ex-
tend a helping hand in his time of dis-
tress, when in reality they show him a
kindness when they fail to prosecute for
obtaining credit based on statements of
estimated worth. The position does not
become less reprehensible because unin-
tentional. Negligence in business is, af-
ter all, akin to fraud ou those who are
made to suffer through the negligence.

On Brink of Failure.

I know a man who commenced business
some years ago on a capital of $10,000.
Before the end of three years, ruin had
all but overtaken him. During that time
he did not take an inventory of his mer-
chandise. His practice was to add an
average of 33 1-3 p.c. to the cost of his
purchases, and each day, after the am-
ount of his sales had been ascertained,
he would set aside, as a separate fund,
33 1-3 p.c. of the amount, labelled gross
profit account. Out of this fund he paid
his help, store expenses, and personal
expenditures. His sales approximated
about $100 per day, so that he figured

By H. C. Carson, F.S.S.

on about $33.33 for his gross profit fund
per day. He had no intention of de-
ceiving anyone, least of all himself. Ie
paid his bills in a regular manner and
believed himself to be in a highly satis-
factory way of business. He lived well,
though not extravagantly, and was
happy. But he was blind, palpably and
hopelessly blind. The inevitable end, Mr.
Merchant, is clearly in your mind as you
read this, and you begin to wonder how
he lasted so long. 1 also wondered when
I was called in to save the situation, if
possible. It was almost too late. What
had been happening ? The diminishment
of his stock had been gradual, and,
therefore, less perceptible, but even his
blind eyes had at last seen that it had
dwindled almost to a vanishing point,
compared with its original completeness
He had ' grown suspicious of his help.
They must have been robbing him, he
said. That he himself had been the cul-
prit never once crossed his mind, and
when I pointed out that he had been rob-
bing his own business to the extent of
$8.33 per day, his indignation became so
violent that he threatened me with dis-
missal as incompetent. It is on occa-
sions such as this, however, that an
auditor mustt show firmness as well as
reason, and to the lessons then taught
is due the fact that this shopkeeper has
recovered his loss of about $6,000, and
is now a merchant, successful and re-
spected, and with a growing instead of a
diminishing capital.

Where Error Lay.

What were the lessons ? First of all,
he had miscalculated his gross profits by
appropriating the same proportion of his
sales as he had added to his purchases.
This is an error more common than is
realized, and to which many failures are
due. One day’s sales, aggregating $100,
may be taken to illustrate the point :

Cost of goods sold ... ................. $ 75.00
Profit added (33 1-3 p.c) ... ...... 25.00
$100.00

The amount that he should have placed
in his gross profit fund was $25, accord-
ing to these figures, but he had taken a
third of the total sales, as follows :(—

DTS DI .. oo riisesasersiiarse ...$100.00
Gross profit (33 1-3 p.c.) ........... 33.33
$ 66.87

As is seen, this method left, after de-
ducting the alleged profit, only $66.67
with which to replace goods that had
cost $75.00, or ' a daily stock depletion
of $8.33. He had failed to remember
what | any 12-year-old boy could have
told him—that one-third added to the
cost equals only one-fourth of the pro-
ceeds. It might be argued that what he
was losing on one side he was gaining on
the other, and that there was no real
shrinkage in assets. That argument
would have been fallacious, at least in
his case, because he had regulated his
store and living expenses too close to
the amount of his imaginary profit to
permit adjustment in that way.

Convinced, by this time, that he had
been grossly stupid, the next lesson
taught him how negligent he had been.
IHe had never taken stock. Had he done
so at the end of the first year he would
have discovered a shrinkage of about $2,-
500, or 25 p.c. of his capital, and heroic
measures would have been taken then
and there to discover the leak, and pre-
vent its recurrence. But he preferred to
deceive himself with an annual state-
ment based on estimated stock, and not
until two and a half years had elapsed,
and it became apparent that all was not
right, did he attempt to learn his real
position in the only real way. By this
time 60 p.c. of his capital had vanished
It was a rude shock, but better late
than never, ' and that he adapted his
management to fit his strained resources
and, after a time, succeeded in recover-
ing his prestige, is proof that business
skill has atl least equal value with
capital.

Next Article on Stocktaking.

The next talk will deal with methods
in stocktaking and the principles that
should govern in the preparation of an
annual statement of affairs, but it is
hoped that enough has already been said
to convince all business men who may
read this introductory article, that the
duty of taking stock, annoying some-
times and inconvenient always, is im-
perative as a precaution against unseen
danger. As a country develops, compe-
tition in trade becomes more keen and
exacting, and success more difficult to
achieve and retain. Buying and selling
is becoming more and more an art, or
science, in which skill and watchfulness
play the leading role, in contra-distinc-
tion to the slip-shod methods that were
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permissible a decade or so ago. The ex-
tension of credit, too, is being measured
more by rule and material fact, and
less| by sentiment or personal favor, and
the merchant who measures up best in
the eyes of his: banker and other credi-
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tors, is the one who knows, by rigor-
ous and painstaking examination, just
how his business stands, and can pre-
sent, for their consideration, an exact
aud well arranged statement of afiairs,
at the close of each business year.

The Acceptance of Inferior Poultry

Best Articles Submitted in Answer to Question Raised in Issue
of December 8—Should Inferior Poultry ve Accepted by Dea-
lers From Good Country Customers at Same Price Paid for
Best Offerings?—The Three Winners.

In the issue of The Grocer of Dec. 8,
a reader asked a question regarding the
propriety of accepting or declining in-
ferior poultry at same price as paid for
good material. The letter in part ran
as follows:—

“‘Our store is located in a good farm-
ing section with two other competitors.
We sent out circulars soliciting poultry
during the winter months. We had a
good market for nice dry-picked and bled
chickens, etc., and were ofiering a cent
more per pound than competitors. Two
young women entered the store and told
the clerk they Liad chickens in the buggy.
The assistant was sent out for them and
took them to the scales. He called my
attention to them as he thought they
did not look up to the mark.

“] examined them, and they were the
worst let of chickens I ever saw, small,
had been scalded and their necks broken
instead of bled; also, they were of an
unusual color and the flesh of some badly
torn. I took them in myself and told
the young women that we could not
handle them at any price. I was very
sorry that I had to reject them, and
pointed out they were quite unsalable in
the market we had, that we were pleas-
ed and willing to take all kinds our cir-
culars asked for, and that we were pay-
ing top-notch prices for good stufi only.

‘‘The young women made a few pur-
chases and left, and upon inquiring I
found they belonged to a family who had
just begun to deal with us and were
pretty good buyers. I never consulted
the proprietor as he was busy with a
traveler, and I knew he put faith in my
judgment, although he would have taken
the stuff himself. I still feel uneasy
about it, and if it is not troubling you
too much I trust you will comply with
my wishes.” E

The winners of the prizes receive §$1
each for their answers. The successful
contestants were:—A. E. White, manag-
er The W. H. Stone Co., Winnipeg; J.
I. Emmerton, Bervie, Ont., and J.
Brunner, Tavistock, Ont. Their opin-
ions are given herewith.

AN IMPORTANT QUESTION.
By A. E. White.

I read with considerable interest the
article in your issue of Dec. 8, dealing
with the purchase of inferior quality of
farm produce, which as pointed out, so
frequently obtains in country stores.

As regards the action of the clerk, in
the instance given, 1 would say that in
my opinion he was quite right in refus-
ing to purchase the supply ofiered ifor
sale if really under the impression that
the young women were strangers to the
store, as unless there had been some
very good reasons for so doing, he cer-
tainly would not have been justified in
accepting poultry of inferior quality at
the same price as his firm was allowing
for ' high grade goods. On the other
hand, I feel that had he been aware that
the vendors were regular customers it
was a matter which should have been
referred to the manager or proprietor,
as in a case of this kind it is for him
to decide whether he cares to sacrifice
his profit on the poultry for the sake oi
avoiding any unpleasantness with a cus-
tomer spending, possibly, a very consid-
erable amount of money per year with
him.

Should Exercise Judgment.

1 am certainly not in favor of clerks
feeling obliged to submit every small
point, requiring a decision, which arises
in their daily work, to the one in
charge, as it is best both for themselves
and their employer that they should as-
sume g certain amount of responsibility,
and be able to’make decisions for them-
selves. But in a matter such as the one
under discussion, I feel that had the
clerk been aware that the parties offer-
ing the poultry were regular customers,
he should certainly have consulted the
person in charge as to his course of ac-
tion.

1f, however, he was under the impres-
sion that they were not regular custom-
ers, I consider his decision quite justifi-
able.

FROM DIFFERENT VIEWPOINTS.
By J. I. Emmerton.

In reply to your request in issue of
The Grocer of December 8, for readers
to compete for the three prizes ofiered for
best reasons as to whether or not a mer-
chant should accept inferior poultry
from a good country customer, I here-
with offer my humble reasons for judg-
ment thereon, and if considered no good,
your waste paper basket is handy.

To arrive at an all-round conclusion on
a transaction of this kind we are forced
to view it irom two important points
of view. FKirst, irom standpoint of en-
couraging and establishing dishonorable,
dishonest, and unjust business principles,
among ourselves, in business generally
and among the better class ol custom
ers. Secondly, we are forced to view it
from the standpoint of established cus
tom among grocers and general mer
chants in handling and accepting poultry,
butter, eggs, etc., upon a flat valuation
of so much per pound or per dozen, re
gardless of quality.

A Question of Honesty.

Considering and judging the cleri’s
method of dealing with said customer
from the first standpoint, would say he
acted very wisely and with broad vision
First, because the said customer was
acting dishonorably, dishonestly and un
justly to the merchant, in ofiering poul
try in that condition. Secondly, the
clerk, also his employer providing he ap
proved of his clerk’s accepting the poul
try, would be acting dishonorably, dis
honestly and unjustly to themselves, and
also to the honorable patrons of their
store. KFurthermore, if the merchant ex
pected to dispose of them along with his
good stull, in the hope that the good
would sell the bad, likewise he would
again be dishonorable, dishonest and un
just to himself, to his fellow merchants
in general, to his honorable patrons and
those of every fellow merchant, to the
buyer to whom he sells, be he an indivi-
dual, a wholesale or commission house
or an open town or city market, because
of the fact that he is doing his share to-
wards lowering the standard of quality,
thereby necessitating the lowering of
valuation to suit the quality. Thirdly,
to accept poultry or any other produce
of the quality referred to, and be honor

able, honest and just himself, presuming
again the employer approves of his
clerk’s doings, the employer must neces

sarily stand the loss, and in so doing en
courage and establish habits among his
patrons that have but one result—the
tendency of lowering the mental, moral
and business character of the community

Should Have Made an Offer.
Considering the transaction from the

second standpoint would say the clerk
acted wisely and honorably in his em-
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ployer's interests, but failed to realize
his full opportunity. If he had no au-
thority to offer a reasonable price for
poultry of that quality, he should have
consulted his employer, and if the best
price he could ofier was not to the sa-
tisfaction of customer, he could en-
deavor to impress upon them that his
employver had their personal weliare un-
der his consideration and was ofiering
the best possible price, and also to try
and impress the fact that the interests
of the merchant and his customer were
mutual, and by putting inferior stufi on
to the market he injured both parties
BBy earnest endeavor to demonstrate be
vond a doubt, a personal interest in
your customer, 1is one of the strong
levers to success.

The Problem of Competition.

From the merchant’s point of view it
1s sometimes wise to accept inferior
poultry, ii dealing in that line, even at
a sacrifice, rather than ofiend a good
customer, from the fact that it is al
most universally the case that in every
community there are one or more com
petitors eagerly and anxiously awaiting
an opportunity to disturb the peace and
harmony of your patrons, in the hope by
so doing of gaining patronage themn
selves. Then again, accepting stufi oi
this quality should never be done with
out clearly iplorming your customers
that you do so simply because you have
an interest in them and appreciate their
trade, but could not again repeat any
favors of that nature.

Talk quality, impress quality, insist on
quality in goods and service both to a
customer and from a customer.

REASON WITH CUSTOMER.

By .J. Brunner.

When a customer brings in such stufi,
one naturally feels like telling him it is
not fit for market, and he had better
take it home with him.

It is a provoking proposition, and if
the customer happens to be a desirable
one, it is at times a very difficult one
to handle.

I have found it is not a good plan to
absolutely refuse to take it at any
price. Customers who are usually in the
habit ol bringing in good butter or
poultry will at times have a poor lot,
and of course expect the merchant to
take it ofi their hands at some price. If
he refuses, the next dealer may take it,
and by so doing stands a good chance of
getting their next lot of good produce
which they have to offer.

The customers In question may have
known their poultry was not up to the
mark, and possibly did not expect to‘get
the ‘““Top Notch” price.

Convince by Comparison.

If the salesman had placed the poultry
beside some of that on hand, to let
them see the grgat difierence there is in
the handling of poultry, they would no
doubt have begn willing to accept a
much lower price, if he had shown his
desire to do thej best he could under the
circumstances ; land even if there would
not have been .,.I cent of profit in that

H
1

day’'s transaction, it would have been
much better than to refuse to take the
poultry, and drive away a good cus-
tomer.

Refusing to take inferior produce at
any price ofiered by a customer hits a
‘‘vital spot,” and the salesman in ques
tion will no doubt never again have au
opportunity to refuse to take this cus
tomer’s produce.

Year’s st and Downs in Sugar Market

1911 Opened With Prospects For Low Market—Why No Land-
slide /Occurred—July Hot Weather Contributed Further to
Phenomenal Rise—Close of Year Sees the Market Growing

Weaker.

The past yeat has been an interesting
one in sugar with its phenomenal ad-
vances and exiremely high price. For-
tunes might have been made during the
past twelve months during which this
staple commodity soared to the highest
pointed reached in 22 years. That point
was reached oh Sept. 8 when refined on
a Montreal basis went to $5.85, which it
is interesting to note was an advance oi
$1.65 above the lowest point for the
year. Since | then there has been a
period of inactivity until the recent de
clines in the market began.

Yes, truly fpbrtunes might have been
made in sugdr during the past year.
However, if any person had predicted a
year ago that sugar would have reached
the high point that it did, he would
have been laughed at by the wise ones.
A year ago sugar men in general looked
forward to a lower level for sugar than
during 1910. Thus is shown just what
an uncertain article sugar is.

Barly Prospects Changed.

However, tbeir predictions considering
conditions at the time were soundly
based. The prospects for the Cuban
crop at that time were rosy. The sugar
world was waiting for prices to tumble.
They did make a start in that direction
and with the Cuban crop coming forward
prices during January sagged ofi from
$4.60 to $4.20.

Here the market swayed in the bal-
ance. ‘‘Has the bottom been reached?”
was the question asked. Interest was
at the high tension mark, awaiting for
some deciding information.,” It came too
and very suddenly, when prediction was
heralded forth that the Cuban crop
would be 200,000 tons short. It was
not long in moving the market and on
Feb. 24 refined went up 10 cents. The
shortage in Cuba became more appar-
ent and prices expanded accordingly, go-
ing upward to 4.60 on April 18.

‘“Well,”” said the sugar world, ‘‘the
flurry is over.” It was, for the time,
and during May and June inactivity

reigned. In June the season of increas
ing demand was reached, but only
steady market was expected, probabl
with some slight advances, dependin;
upon the volume of demand. II a persou
had even then predicted $5.85, he would
probably have been laughed at.

The Great July Spurt.

However, there was yet a shock bhool
ed to make the world later sit up aud
take notice. Little attention had up
to this time been directed to Europ:
where the beet crop was just getting
nicely started. While the trade scorch
ed under the extreme heat of Jul,,
IKuropean beet quotations began to i
vance sharply and the information couue
out that the heat which was causiug
the retailer’s collar to lie limp, wus
also having a damaging eflect on tie
beet crop of Europe. Prices on tius
side the water were not long in moving
in sympathy and the phenomenal up
ward trend set in and in July alone
prices were advanced 55 cents. That vwus
not the end either. Additional advanics
followed each other with great rapidity
40 cents being added in August and 30
cents more in September.

September Arrested Advance.

The end of the soaring came on =it
8. Sugar had made history. It :ud
reached the highest point in 22 yc.s
Apparently, it was content, ha g
made the record, to let up. From *.p
tember until well on in December 1 .r¢
was no change but weakening was p
parent. United States prices w.ich
had gone extremely high began to re
céde and it was apparent that Cana ran
prices would do the same as the ad -nt
of Cuban crop approached. Our «art
on the opposite page records the ud
vances and recessions during the y«

The Present Prospects.

What can be said of the present ¢ i
tion of the markets? It is expected nat
the movement already inaugurated in
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prices will be continued. There are
several features which point to this. In
the first place estimates from ISurope in
regard to the beet crop are more favor-
able, showing a decrease of 200,000 tons
from the first estimated shortage. Cuba
is also promising well One estimate
places the probable output of the island
at 1,875,000 tons as against last year’s
vield of 1,483 451 tomns, an increase of
over~s0047600 tons, whickr will help con-
siderably to make up the normal short-
age for the year. Then again, it is an
ticipated that Russia will be allowed to
increase her exports of raw sugar, al-
though the Brussels Convention which is
dealing with the question has adjourned
to Jan. 29

Will Not Reach Low Level

‘How low is sugar going to go in this

campaign?’’ was a question put to one
sugar man.

‘““Well,”” he replied, ‘‘one cannot look
for very low prices; It is quite evident
that the year’s shortage has been con-
siderable and it is going to take some
little time to make it up. The increase
in the Cuban production now expected
will help some but falls much below the
total sugar shortage.

‘““Judging from present condition of
the market, I would probably say that
$5.40 for refined Montreal ‘might’ prob-
ably be near the low price for the cam-
paign unless conditions change from
what they are at the present.”

Such is the opinion of one sugar man.
He allows for a decline of 45 cents from
the highest point of the season. How
near is his guess to what will ultimate-
ly come? Time wilk tell.

:

|
Planning a General Merchant’s Store

Dealer Sends Plan of Present Establishment Which He Intends
Rearranging in Spring—Will Likely Use Metallic Cejling—An

Interesting Contribution.

Herewith is an interesting addition to

the problem of planning a general mer-
chant’s store introduced in the issue of
The Grocer of Dec. 15. On Dec. 11 C

Jie also sent plan ué_ his present store,
which he intends e%nlarging and re-ar-
ranging in the springi1

Before his letter wds posted The Gro-

i
i
3
i

3

i

Mr. Shupe’s present store, as will be
seen by fig. I., and there is also sub-
mitted suggestion fer plan for new
store as he requests.

Mr. Shupe’s First Lefter.

The Canadian Grocer :(—Accom-
panying this letter you will find a
plan of my present store, which I
wish to renovate in the spring and
enlarge same, making it 10 ft. wider
and 10 ft. longer, cutting off the oil
house addition on south side and the
flour and glass room on the north.

As no doubt you have the oppor-
tunity of examining more stores
than I, I thought you could possibly
give me a plan for the enlarging.

Would like also to know if I could
use the cellar for a furnace room
and use hot water or steam for
heating, or would it be better to
build furnace room outside the store
entirely ?

Our ceilings are 11 ft., with a peak
roof. 1 was thinking of making a
flat roef and using metallic ceiling.

The front would also have to be
altered, which could be easily done,
as the present building is a timber
frame, and has an 8 x 8 timber
across front about 8 ft. from xoor.

If you can give me a good plan
from the foregoing description, 1
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Present Plan of a North Buxton Store wl-'hich will be Changed in the Spring.

H.  Shupe, of the Shupe Grain Co.,
North Buxton, Ont., wrote asking for a
somewhat similar plan for general store
to that required by G. Norman Willets.

cer had reached him with plan suggested
for Mr. Willets, and hig second letter,
that of Dec. 16, was writiten afterwards.

The Grocer has reproduced plan of

30

would be pleased to hear from you

C. H. SHUPE.
North Buxton, Ont., Dec. 11, '1I
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Location of Furnace Room.

The cellar in the new store may be
used for furnace roomm. Many stores,
however, are now building furnace rooms
outside store proper. This lessens chance
of fire, and it may be that a little low-
er insurance rate could be secured in
The furnace room should
practically be a cellar outside the build-
ing with plumbing underground.

Metal ceilings are gradually gaining
among all classes of merchants.
They are attractive in appearance and
sanitary in character, and can be easily
kept clean.

The removal of the front porch would
furnish more light and would give the
display windows a better chance of sell-
ing goods.

The Second Letter.

Editor Canadian Grocer :—Re your
issue of Dec. 15, under
“Planning a General
Store :”’
I was much struck with the plan

outlined therein. My store is
20 ft. wide by 50 deep, but is minus
the unpacking room and storage,
which I keep in outbuildings con
veniently removed to make danger
of fire less. Judging from the am-
ount of shelving asked for in plan,
I would judge the stock would be
about same as my own.

Now let me say at first that 20 ft.
is not wide enough. Shelving and
ledge will be 2 ft., alley back of
counter 2 ft., and counter 2 ft. 8, or
6 ft. 8 inches total. Double this and
you have 13 ft. 4 in., which leaves
only 6 ft. 8 in. for the showcases
down the centre, and where are the
customers going to move about. 1
I omitted the showcases, and find
even then too little room in centre,
the result being that 1 am enclosing

head
Merchant's

as

a plan of present store, which I ex-
pect to change next spring, making
the store 30 ft. wide.

If G. N. Willets is cramped for
room to build on, possible the plan
might do, but as he wants side de
livery door I suspect he has more
room to build on.

Now the extra cost in width of
store and roof, etc., is only a trifle
to what it is when you have to tear
down to widen, so by all means do
not cramp too narrow.

Any suggestions furnished along
lines of enquiry on enclosure would
be much appreciated.

C. H. SHUPE.

North Buxton, Ont., Dec. 16, '11.

Departments Classified.

in fig. II., the plan suggested, the de
partments are arranged with a view to
convenience, sanitary conditions, and
classification. The grocery department
should, of course, be given greatest
prominence, as it is most used by cus
tomers. Meats are placed beside it, as
these two are directly aussociated, and
both should be as far away from the oil
department as possible.

On the opposite side dry goods, boots
and shoes and wall paper are placed,
these are more or less associated with
one another. If the wall paper is placed
in the corner near the oil house, a bet
ter display could be made than il it
were against a side wall. Paints
placed near the rcar door, as they are
in a way associated with oils. The of
fice in the centre near the back of the
store allows a good view all round.

As stated in the last article on the
subject, The Grocer would appreciate
hearing from other general dealers with
plans of stores which they- have found
adequate and convenient.

as

are

KEEPS NAME BEFORE PUBLIC.

Toronto, Dec. 28.—A Yonge St. gro
cer believes that keeping your name be
fore the public helps the
cause customers recall it when they
wish to make purchases. One of the
methods he has of attaining this end is
his name and a small ad. on pa
per bag that leaves his store. Thus, a
customer in looking over her stock be
fore going out shopping, is reminded of
his store. In the ad.
standing, followed by
ceries fruits ; butter and eggs
alty.” Below this is
‘‘the store that aids economists

business, be

every

the name is out

‘provisions, gro
a spect
an inscription

"

I#e also believes in a good delivery
outfit as a trade attraction. His wagon,
which is of the covered varietv,
his name and number plainly. On his
entrance door is the sign bhearing his
name, while his name in gold letters on
a2 hanging glass sign adorns both
windows

bears

show

SPLENDID MONTREAL WINDOWS.

Montreal, Dec. 28.—Among
chants along the Main street, the
ing grocers have displays that are on
par with the general tone oi the Christ-
mas windows. .Jas. Graham, .John Rob
ertson & Sos, Walter Paul, E. .J.
Quinn, Gravel Freres, A. Dionne, Son &
(‘o., W. J. Brown, and others, have at
tractive windows

the mer-

lead

showing wealth of
Christmas grocery ideas. In sowe cases
it might be difficult to select the best,
and yet there are one or two that seem
to stand out clearly for the carefulness
with which the design has been carried
out Altogether, however, the grocers
have ably upheld their share of the dec
orative Christmas displays
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Arangement of Departments When Store is Remodelled.




Taking an Inventory Once Every Month

Simple System Which Must BeBegun in January After Annual i
Stock-taking Operations Are Over — Will Show Approximate :

Standing at Any Time.

All up-to-date business men agree that~

it is a valuable asset to be able to tell
at intervals the standing of their busi-
ness. The man who takes stock yearly

can tell once how his business stands,

but there are a large number who would

like to know oftener. There is, how-
ever, a great deal of labor involved in
taking complete inventory of financial
standing several times a yvar.

Here is a plan whereby the grocer may
tell approximately at all times through
out the year the standing of his busi
ness. If there is anvthing wrong he

Jﬁkk

does not have to wait until December
to find it out and have it remedied. In-
stead, on any day, with little work, he
can find just how his business eompares
with the last time he took stock and
whether it has been progressing favor-
ably.

The method is simple, and while not
giving this information just as exact as
annual inventorv, it gauges it closely
enough to tell how the business is get-
ting on. Then, again, at the end of the
year the annual inventory can be iaken
the same as usual
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Accounts Necessary to Take Inventory at Any Time During Year.

| $800.
{ January $800, while there was paid out
! on account owing, $1,000.
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Three Accounts Kept.

The accompanying cuts will explain
the plan itself. First we have the Stock
Account. On Jan. 1, when stock was

taken, we found we had $1500 worth of
goods on hand. Now, during January,
we purchased $800 worth as shown by
the invoice book. During that same
time we sold $1200 worth, which, with
the estimated profit on the same de-
ducted, shows amount of goods taken
fromh stock during that waonth.

How do we find the amount of profit ?
During the previous year we sold, say,
$14,400 worth of goods on which we
made a gross profit of $2,160, which
means 15 per cent. This will vary with
stores, but for sake of argument our
last year’s business shows the average
profit as 15 per cent.

Amount on the Books Account.

The amount on books at end of Janu-
ary is simply found. When inventory
was taken on Jan. 1, the amount was
$1000. There was sold in .January for
credit $500, while $600 was received on
account, so that the amount left on the
hooks would be $900.

On Jan. 1 the
There was

amount owing was
bought on credit in

This leaves
| debts of $600 at the end of .January.
i Perpetual Inventory.
{ Thus, at the end of January we have
ithe Amount of Stock, the amount on
‘books, and the amount owing, so that
.with the other resources and liabilities
‘such as cash in bank and on hand, notes
payable and receivable, etc., a complete
inventory can be made. At end of
February the same thing can be done,
and in this manner at any time through-
céut the year, the merchant may tell ex-
dct standing of his business, or, in other
words, he has a perpetucal inventory.

!At end of the vear, the usual inven-
tbry should be taken, for as the per-
céntage of profit may vary, so this per-
pétual inventory may not be exactly ac-
curate.

It is quite evident that this perpetual
system has to be started immediately
after the annual stocktaking and inven-
tory. Care should be taken to get the
average profit as nearly accurate as pos-
sible.

R

Now comes a man in York, Neb., who
claims that dogs are the ecause of the
high ecost of living. “‘There are six
million dogs in the United States,’’ he
says. ‘*You say the dog lives on waste.
There should be no waste. Tf there is.
that is another cause of high priees.
Other animals are produetive; the dog is
destructive. The damage inflicted hyv
six million dogs is enormous.’’
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BUSINESS MANAGEMENT ARTICLES.

Commenecing with this number, a series of weekly
articles on Business Management will appear in The
(‘anadian Grocer, from the pen of H. C. Carson, F.8.S,,
F.R.C.I. Mr. Carson is Municipal Editor of The Finan-
cial Post of Canada, and his writings on Municipal Fin-
ance and Administration are recognized as authoritative
throughout Canada. He is a Fellow of the Royal Colonial
lustitute, a Member of the Royal Society of Arts, and
his statistical labors were recognized two years ago by
a Fellowship in the Royal Statistical Society of Great
Britain.

The practice of his profession as a Consulting Account-
ant and Auditor has brought him into close touch with
the various phases of business life in Canada, and the
United States, and he is well qualified by education and
experience, to remler sound and practical advice regard-
ing the numerous problems that arise in business.

These articles will be practical in nature, and devoid
of literary embellishment, and The Grocer strongly
recommends every reader to study the series carefully.
Every reader will be welcome to submit questions to be
answered or problems to be solved, and every effort will
be made to make 1912 a year of real business education.

_@.—

CERTIFICATED GROCERS.

In the Fall Campaign number of The Grocer, there
was an exceedingly interesting and educative article on
the Institute of Certificated Grocers in England. " This is
a question that should be fully gone into by associations
in this country as it opens the way to the elimination of
the inexperienced dealer who so frequently not emly ends
in failure but causes loss and troubles to competitors.

If such an Institute were established in this country,
it would, beyond a doubt elevate the standing of the
trade to a much higher degree. Every day, for instance,
we hear of dealers selling goods at cost or less. This is
only one of many shortecomings which would come under
the scope of the Institute. A sample examination paper
was also given in our Fall Number of Nov. 3, illustrating
the splendid work being done.

Canadian dealers would certainly do well to emulate
the example from England, and we would strongly urge

tl']e trade to look deeper into this large question with a
view _towards perpetuating the work of the Motherland
in this respeet in this country.

—
WESTERN WHEAT SITUATION.

Threshing still continues throughout the country, but
the quality of grain threshed from stooks which are cov-
ered with snow is so poor that elevators are refusing to
handle the grain at all in many places.

Reports have been received from several points where
farmers have been unable to market their grain unless
they load and ship the ears themselves to Winnipeg or
the head of the lakes. In faect, a case is known where one
man carted his grain ten miles to town, and was refused
a market by the elevators, and finally had to sell to livery
men for the small price of 35 ceuts per bushel. Reports
eminating from Government authorities for the Province
of Saskatchewan state that there are 25,000,000 bushels
of grain yet to be harvested in this provinee. A large
part of this is flax and the remainder wheat and oats.

——
CANNED MILK HIGHER.

It was pointed out last week that the high price of
raw material and extra eost of production was likely to
result in increase in price of canned milk.

The intimation was well worth heeding. One firm at
least has advanced prices on evaporated and condensed
milk 15 cents per case. Another house has increased the
price on one line and intimated that other lines may
advance also. Other firms are seriously considering the
problem, it is said, because of the iunereased cost under
which they have to operate.

felis o
ROLLED OATS DECLINE.

This week a further decline of 35 cents per barrel
is announced by a number of firms in rolled oats. Added
to the reduction of two weeks ago, it makes a total drop
of 60 cents per barrel during the month.

The reason for the reduction is not altogether easy to
explain. Prices have been easing off in the face of a
fairly steady oat market, although it is pointed out that
across the line there is greater weakness.

Then again some of the mills which have lowered
prices this week, favored higher prices a week or so
ago, yet in the meantime the oat market has varied
little.

The failure of prices to work in unison with the oat
market, and the differences in prices as quoted by dif-
ferent firms would lead to the belief that something of a
price-cutting war is being indulged in by mills at present.
Competition for business just now at least appears to be
keen.

—_—
EDITORIAL NOTES.

Do not advertise goods, service or policy that your
store does not have.

- - -

One swallow does not make a summer, nor does one
good day or week make a business a success.

L ] L L ]

The Grocer’s ‘‘Sugar Chart’’ for 1910 and 1911 ap-
pears on another page. Every retailer and wholesaler
should cut this out and keep it handy for reference
purposes.
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Talk on Wholesale and Retail Legislation

Address to the Canadian Credit Men’'s Association at Win-
nipeg—Reforms That Have Made Rapid Progress in the West
—Application of Criminal Code to Sale of Property by

Debtor.

By Norman Mackenzie, Regina, Sask.

The Canadian Credit Men’s Associ-
ation represents one of the most import-
ant branches of industry in the West
and already represents millions of dol-
lars, yet at the present time it is only
in its infaney. Even before its legal
life T have been interested in it, and it
has ecertainly been the most aggressive
infant I have ever came in touch with.

Before steps were taken to incorpor-
ate it, I was busy formulating a scheme
of a Bulk Sales Act for Saskatchewan,
as mentioned by your chairman, and
while on the subject he made some re-
marks which I think should be comment-
ed on. What I did in reference to the
Act was done simply as a lawyer. The
bulk of the ideas in reference to chang-
ing the Manitoba Aet came to me from
time to time through suggestions from
members of your Assoeiation made in
reference to particular business trans-
actions, from ideas which oceurred to
me in attending to the different dif-
ficulties which arose in connection with
the wholesale business. These sugges-
tions and ideas were from time to time
jotted down by me as they arose, and
were largely supplemented by the dis-
cussions and ideas of your Executive it-
self when the Bill was discussed in de-
tail. These ideas were finally breught
into a draft Aet, and if I mention to you
some of the details that oeccurred dur-
ing the proecess of bringing the draft Aet
to our Statute Books, you will realize
when other legislation arises that it is
not always an easy matter to introduce
and pass in a new country, where many
of the legislators are new, bills which
touch on new branches of mercantile
law.

Went Straight to Government.

There were two ways in which the leg-
islation could have been brought up. One
was to interest private members to such
an extent that a majority in the House
could be obtained; and here the diffi-
culty would arise that unless the finan-
cial and political interests of such mem-
bers were identical with ours and with
those of their constitutents, trouble
would be sure to arise and the bill might
have been defeated on the general vote.
We came to the conelusion that as the
bill was one which interested the publie
at large, and was for the benefit of all
parties, the best plan was to go squarely
before the Government and endeavor to
show: them that it would bhe for the com-

mon good of the community to pass the
act.

On calling the attention of the Govern-
ment to the aet, they first refused to pass
any opinion on it until its aspect from
the standpoint of the community had
been fully considered, and until we had
placed before them all the other legisla-
tion which had been passed by other
legislatures in Canada, or had been
brought before such legislatures, and,
with this end in view, we obtained all
other Canadian bills or acts on the sub-
ject. We found that Manitoba, British
Columbia and Quebec had already legis-
lated on the subjeet, while Ontario and
another provinee had introduced legisla-
tion, but had apparently deemed it wise
to wait until they saw the sucecess of
those who first undertook to legislate
on the subject. The draft bill was then
again submitted to the Government, with
copies of all the legislation on the sub-
ject, with annotations showing what leg-
islation had already been passed and
what ideas were new, after which it was
accepted by the Government, who stated
that they thought it advisable to intro-
duce the bill themselves.

The Bill Delayed.

I shall now proceed to tell you what
happened after the bill had been passed
into the hands of the Government. The
session during whiech it was to be in-
troduced dragged on from day to day,
and the issues which were raised were
such as at times to completely sidetrack
our legislation. First the subject of re-
ciprocity eame up, then the C. P. R. land
resolution, then the blockade of supplies,
and finally, and most important, came
the Grain Aect, and it was not until praec-
tically the day the House expected to
rise, that the bill received its third read-
ing. I then found that one point in the
bill had been omitted, and on pointing
this out to the Attorney-General, it was
remedied at the last moment by an
amendment to the Statute Law Amend-
ment Act, the result being finally the act
as forwarded to you being assented to
by the Lieutenant-Governor.

I understand that since the passage
of the act here, the Manitoba Aect has
been amended to comply with the pro-
visions of ours, and in conversation with
supporters of the Government I have
been told that they felt the act was a
most beneficial one, and they were of the
opinion that if new ideas arose which
would make the act even more complete,
suggestions as to amendments would be
cheerfully received by the Government.

84 !

The only point at the present time which
oecurs to me would add to the strength
of the aet is that sixty per cent., both
in amount and number of the creditors
should be necessary to consent to a sale
by the debtor. We did not get both in
the act; but I believe this can be reme-
died without difficulty at the next session
of the legislature. Another point which
I think should be brought to the atten-
tion of the Government, and would as-
gist the publiec generally, is that assign-
ments of book accounts should be regis-
tered in such a way that the attention of
the public would be brought to the
change in the assets of the debtor.

Retailers Helped.

One thing that I feel assisted greatly
in bringing the act before the legislature
was the faet that your assoeiation allow-
ed the legislation to speak for itself. No
deputations were sent to endeavor to ex-
plain what was put before the Govern-
ment in plain language, nor were any
promises asked for; the act was simply
submitted and spoke for itself. I do not
know of any stronger recommendatior.
from my standpoint which counld be
given the legislation as it stands, than
realizing as 1 did, sitting from day to
day in my office, how quickly the act was
brought to the attention of the publie,
particularly to the retail dealers. Even
before the act was printed and distribut-
ed, retail dealers throughout the country
consulted me as to proposed sales being
made by them, and expressing their anxi-
ety to come strictly within the terms of
the aet.

We have now been given the legisla-
tion and I understand the motto of your
association is that ‘‘union is strength,’’
but we must remember that legislation is
one thing and the direet carrying out
of the intention of the act is another
The legislature has now done all that
it ean do and it remains for us to do
the balance. For years the different
provinces of Canada have had Creditors’
Relief Acts in existence, whereby all
execution creditors must share pro rata
in the assets of the debtor, and I cannot
help but feel that if this Association i-
ever to have weight with the public an:
to assist the individual members, th
same principle must be carried oul
wherever possible practice befor
judgment, as legally it must after judc
ment; that is, that the assets of the dif
ferent debtors of this association shoul!
by arrangement be distributed ratabl
before judgment as well as after, tha:
the old inclination of each wholesal
house to secure itself at the cos!
of its brother ereditors should b
abandoned, and that the associatio
should act on a system whereby ever.
creditor will share, and where securitics
taken would be for the benefit of all
those, doing away with promiscuous lit

- o o>ro'n
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gation against the debtor, and actions
based on the Fraudulent Preference Act
being brought by one creditor against
another, for we cannot but remember
that while the Government have now leg-
islated as to the rights of the wholesale
men against the retail men, they had
already legislated under the Fraudulent
Preferences Act as between one credi-
tor and another, and it is as incumbent
on us to avoid running foul of the ques-
tion of fraudulent preferences, as it is
for us to carry out the spirit of the Bulk
Sales Act.

I feel the above suggestion, if carried
out, will in the long run not only be of
benefit to your association, but to each
wholesale house individually and to the
public at large, including the retail deal-
er, and I emphasize this fact, for watch-
ing business transactions of this deserip-
tion from day to day, it has been pitiable
to see so many instances occur where
the large creditors show every ineclin-
ation to assist the retail dealer, grant
him an extension and do everything pos-
sible to save him from insolvency, and
then, as in one particular case I know,
the smallest creditor give instructions
for the issue of a writ, which naturally
brought about an assignment, a sacrifice
of the goods and the incurring of costs
which were finally paid by the debtor
out of goods on hand which should have
been turned into cash and paid to the
creditors.

The Criminal Code.

Another point on which I think I
could profitably speak to-night is in re-
terence to the application of the Crim-
inal Code to sales and disposal of pro-
perty by the debtor. Wherever the
Criminal Code has been distinetly vio-
lated, I think it is the duty of the as-
sociation to prosecute to the bitter end;
but where, through ignorance or stress
of circumstances or bad advice, the
debtor, without real intent to defraud,
has disposed of his property, I can only
say that it is, in my opinion, a mistake
to invoke the Criminal Law. Many cases
arise where the biased view of the ere-
ditor might suggest the arrest of the
debtor, but in twenty-four cases out of
twenty-five, when the facts were
brought before an unbiased person, it
would be plain that it would be folly,
not only on account of the lack of the
necessary eriminal ingredients, but be-
cause the acquittal of every such debtor
only tends to weaken the standing of the
wholesalers and arouses the sympathy of
the publie, and also weakens the chances
of the association to obtain further legis-
lation to protect them.

Another point which I think should be
carefully considered by the Association
and by the various solicitors who are
representing them, is the care which
must be taken to formulate a system in
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reference to the report on the standing
of debtors which will keep the associa-
tion and the solicitor strictly within the
law, and prevent actions under the cir-
cumstances laid down in MelIntosh v.
Dun, in the Privy Council, and Smith v.
Dun recently in your own Courts. This
is not a matter to be discussed here, but
one to be taken up with great care and
exercised with the utmost prudence.

———

Knight of the
Grip Registers
Kick About Delays

By A. P. H.

The total amount of time lost by
travelers throughout ' the Dominion
through the indifference of retailers
means an immense sum of money yearly.
Instead of giving the traveler his hear-
ing or his order at once, the retailer is
wont to keep him waiting while he per-
forms some minor work that could just
as well be done at any other time.

Especially is this habit of delaying the
traveler more prevalent in the small
towns and villages where it is a common
occurrence in some instances for a trav-
eler to have to call at a store several
times before he receives his order, while
in many cases it would be just as easy
for the merchant to give it to him on
his first call.

Now, while he may do it pleasantly
enough, his thoughts may be difierent.
Put vourself in his place and you will
no doubt make an efiort to eliminate
this loss of time as far as it lies in
your power.

CREDIT MEN'S BANQUET.

Address to Be Given by Member of
Parliament on Bulk Sales
Question.

Toronto, Dec. 28.—The Eastern Branchy
of the Canadian Credit Men’'s Associa-
tion will hold their monthly banquet on
Thursday evening, Jan. 4, at McCon-
key’s, this city. The feature will be an
address by W. D. McPherson, M.P.P., on
the bulk sales question. Mr. McPherson
introduced a bill into the Ontario-l,egisf
lature some time ago on this question,
but it did not go through, chiefly on ac-
count of objections from the attorney-
general. It is quite likely, however,
that when it is again introduced there
will be no objections irom that source.

Although the eastern wholesalers have
only been organized about a month, the
work is progressing favorably. They have
secured offices at 58 Front St. west, and
appointed L. J. Ball as secretarv. One
of the chief objects of this association
is to prevent bad debts.

—_

The fifteen hours a day method will
not make a man successful It will
make him unfit to enjoy success if he
should win it.

It isn’t all advertising to throw a
lot of words into tyvpe. The question of
the right kind of copy is a serious one.
“I’'d rather have fifty dollars’ worth of
copy in a five dollar space than five
dollars worth of copy in a fifty dollar
space,”” remarked one big advertiser
recently.

Reproduction of Frank’s fruit window at corner of Church and Ca:rlton $treets,
Toronto. This was a handsome display and cut does not do justice to it.
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1911 a Good Year for Grocery Trade

General Satisfaction with Past Years’ Business—The Last Week of Year, as
Usual, Finds Trade Quiet—Sugar Holds Same Weak Position—Canned Milk
Strong and Advancing—Grocery Staples are on Whole Steady—Syrup Down in
Winnipeg—Coal 0il Lower in Montreal.

QUEBEC MARKETS.
’OINTERS :—

Brazil Nuts.-—Another advanece.

Coal OiIL.—CUp one cent per gal.
Condensed Milk.-Firmer.

Montreal, Dee. 28.—The Christmas
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December has not been seasonable with
its weather, und while this may have
had some ill effeet on trade, it was not

noticeable in groceries, although with

real winter it is possible that this last

record would have been broken:® The
jresent week is not generally regarded
as an 1mportant one from a business

standpoint, although the loeal  houses
busy. It is feli that

comparative l) Ingh prices,

WeTe owing to
retail grocers
did not purcha
12t

exha

: as extensively as they
that supplies will become
sooner than and that
|r{n1.t'~: \\'l][, Hi(‘l‘t'i‘wlv_ he uuu!i (,‘:Il‘lit‘l'
in the year. It is that
suow and cold weather will have a good
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benefits. Altogether the new
opens to a confident trade. Prices
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cases they should continue strong..

SUGAR.—The tendeney to decline is
1l with market, and further re-
duetions are expected in near future.
Ihe Cuban sugar yield is likely to ex-
ceed last season’s by about 350,000 tons.
Fstimates of the European yield are
lurger, and this appears to make Europe
less a factor in the market. The general
one at present is downward with the an-
ouncement of a reduction a ppssibility
at any tume.

the
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SYRUP AND MOLASSES.—There is
a fair sale for molasses in small onders,
but after the first of January, and with
the advent of c¢old weather there should
Le more enquiries from the retail trade.
Syrups are moving steadily. This is a
seasonable line and should be extensive-

iy handled.

Fancy Barbados molssses, puncheons .......... 038 v
» . ‘" barrels....... .041 043
» o » balf-barrels. . . 043 045

Oholce Barbados molasses, puncheons. .. 034 036
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o o .03 041
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M. 27
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DRIED FRUITS. -The supply of

California and Valencia raisins, as pre-
viensly stated, is none too plentifnl, al-
though no c¢hange has made in
The last boat of the season ear-

ryving dates, figs, ete.,

heen
Ill'll'(
is the Armanistan.
The Christmas demand for all kinds of
dried fruits has heen of the best. and
for the reason that stoeks are generally
not heavy the market is likely to remain
firm. Dried fruits will be worth wateh-
ing early in the find out any
movement in regard to buyving, ete.

Prunes are sieady and firm, but the spot

vear to

trade is quite ordinary. Grocers have
sold extensively this vear of Malaea
raisins and table raisins of all kinds

have received more attention than ever
results.

with evident

Evaporated apricots

024
Evaporated apples .. 008, 0104
Evaporated peaches .018 019
Evaporated Dears..............coveeuen. .. ... 018 019
Ovurrants, fine fillatras, per Ib., not cleaned. . ... 07 o074
- - " olean 0074 o008
. 1ib. packages, fine filiatras, 08 0 0%
5 Patras, perlb. .. 0 09}
o per | n 10
Dates, 11b. packages. . 008
Dates, Hallowee, loose 007
I o os 000000 somigs e on
...OUIQOIO: Figs,7crown... 010 015
.008 010 Figs, 9crown. .. 014 017
... 008 013 Oomadre figs,
Figs, 6crown. ..0 09 0 14 about 33-1b mats 1 30 1 40
Glove boxes, 16-0z., per box 108 0113
Glove boxes, 10-0z., per box. ... .. 0 07}
Prunes—
3040... 016 018
40-50 . 014 016
50-60 013 014
80-70. 012 013
7 shen,
L SRS 010 on
Bosina prunes 008 009
:: loose mu 8-crcwn, perlb... 0 08 g g
«Beedless, new, in packages......c.,......... . . 010
Relect raisins, 7-1b. box, per bo: 0 634
Sultana raisins loose, perib.... ... ... 000000 012
Sultana raisins, 1-lb. cartons SR s 014 016
Malaga tahble raisins, clusters, per box 2 50 K 76}
Malaga table raisins, clusters, Eeri box 080 190
Valencia, fine off stalk, per 1b. .. 0074 008
. % BRI v aaih ot 00 009
” é-crown layers, per 1b 0 009

NUTS.—Brazil nuts are higher again
this week, and supplies appear to be
quite limited. The holiday demand for
nuts was good, and generally speaking,
compares well with other jears, Shelled
walnuts and almonds appear to retain
their steadiness and strength of the pre-
holiday jobbing trade.

In shell—

B e rasos s bant s dals Ahcacs 0214 0221

Filberts, Bicily, per Ib. . ... .. 0104 0.2

» ona, per Ib, . 0 lut 012

Tarragona Almonds, per 1b....... . 016 017

Walnuts, Mayette Grenobles, per Ib .. 0154 017

. bots, per Ib, . , ..013 014

**  Cornes, perlb. .. .010 011

IR 5w 5s st voni s oo o 0134015
Shelled—

Almonds, 4-crown selected, perlb. .............. 03 037

g 3-crown > S .032 034

2 3-crown »  enn ..031 0383

. (in baga). standarde per Ib. . ..027 0128

Valencia shelled almonds, new crop. . .083 035

NS 0 55 S uvsos s ainetasnonss oo en 015 017
Peanute—

American—

Japatiese roasted

............................ 0
Coon, roasted.. . ... .008 0 %‘
Diamond G, roasted. . s B 009
Bon Ton, roasted. . ... 0114012
Sun, roasted. ... eeee B30

- 1ish, No. 012
rginia, No. 1 015
ecans, jumbo. 020
08, perlb...... 076

Walnuts—

Bordesux halvee, bright....,............. 033 035
DI o =055 vosi i sicin st b nte o 028 030

TEAS.—Reports of the tea market in-
dicate a relief to the tense situation that
has prevailed for some time. Poor
grades of tea that first were held strong-
Iy received a setback. The supply of
good liquoring teas was so very limited

that firm prices prevailed. The whole
market, however, is firm.

0w 0 50

.08 o037

.080 085

.026 030

.021 024

.017 o:

: 48 8

Pekoe Souch .02 o023

India—Pekoe Bonuhonogun 018 030

Oeylon greens— Young Hysons .0 02

Hyson........ .04 0325

Gunpowders .. .018 035

Ohina greens—Pingsuey gunpowder, low T‘d. 014 018

” = eaf.. 020 03

s o pinhead.. 030 0 50

RICE.—There is nothing special in
this market. Rontine trade is passing
at former prices. Consular advices from
Ceylon state that although there are
600,000 aeres under rice, the amount
harvested each year is insufficient for
home eonsumption. The eustoms returns
for 1910 show that rice to value of more
than $15,000,000 was imported during
the year. o

Rangoons—

Rice, grade B, bags, 250 1bs.......... ............ 365 375
= pid ‘100 Ibs, .. 365 375
- o W ey .365 375
= = pockets, 25 1bs ¢ - 376 38
o e pockets, 'Zt lbs.. . 390 400
» * C.C, bags, 2501bs.... ..355 385
" i - 100 1bs. . .. 365 365
o o o f0lbs.... ..356 365
pockets, 26 1hg.., .365 875
5 pockets, 12} Ibs....... ... " 370 380

Fancy Patna—
Patna polished 385 395
arl 410 42
460 470
470 48




50“0“@@2

=

85

BINE BIRRIS

Japans—
Orystal .
Snow....
Ice Dips
Oarolina rice. .
Brown Sago, 1b

Tapioos, medium pearl, 1b .
Seed, Ib

PEAS AND BEANS.—Supplies
lighter than at this time last year. The
market continues firm with a fair de-
mand. The present holiday season is
not conduecive to aetivity in this line.
Peas have become so limited in supply
that they are scarce.

Split Peas, per bag, 98 1bs.
Whole Peas, per bus , 6u lbs.
Pot Barley, 98 1b. bag,

Pearl Barley, 98 Ib. bag
Beans, white, per bus., 60 1bs

PEEL—Up to middle of the week
there has been a good demand for peel.
even at the advanced prices, Late buy-
ers were responsible, and trade should
continue ftair even after the holidays.

Orange......... 011 0 14} Citron
Lemon..ve...uue vl 014

COFFEE.—Coffee
and unchanged.
There 1s no
market

are

v i3

remains  steady
Demand is fairly good.
feature from the primary
and the loeal market is practi-
cally in the position it has occupied for
some time.

Va2 v
025 0264

Canned Goods.

TORONTO.—The past year has been
somewhat of an interesting one in can-
ned goods. The great feature was the
short packs in a number of lines. The
dry hot spell of early summer as all well
know was responsible for a small deliv-
ery of tomatoes, peas, blueberries,
strawberries, raspberries and some other
lines, which in face of ruling conditions
are considered good property. Salmon
was another line to fall short, especially
in the better grades.

As intimated last week, some firins are
quoting condensed and evaporated milk
at 15c per case higher. The high cost
of raw material is the cause. Other
firms intimate they will probably find it
necessary to advance their quotations
also.

One firm quotes Singapore pineapple in
#’s cubes and grated at $1.20 per doz.,
and 1}’s, sliced and whole, at $1.65.
Hawaiin in 2’s are worth $2.40 per doz.

FRUITS Group A
Sl Apples standard
Xplel. preserved. .
(hl pples, standard
2's—Blueberries (huckleberries) standard. .
Gal—Blueberries (huckleberries) standard .
2's—Gooseberries preserved
Gal—Gooseberries, solid pack
2s—Grapes, white Niagara, preserved..
(Gal—Grapes, white Niagara, stendard .
2's—Peaches, white heavy syrup
3s—Peaches, white helqu{rup
l’ s—Peaches, yellow flats, heavy syrup
2's—Peaches, yellow flats, heavy syrup
3's—Peaches, yellow flats, heavy syrup. ...
3's—Peaches, whole, yellow, heny syrup....
3's—Peaches, pie, not peeled.
3's—Peaches, pie, weeled .
Gal—Peaches, pie, not peel.d
Gal—Peaches, pie, peeled s
2's—Pears, heavy syrup .
Sl—Pnn. heavy syrup
~Pears, light syrup, globe
3 l—Pom light syrup, glcbe .
3s—Pears, ple, not peeled
3's—Pears, pie,
Gal—Pears pis peeled. .
Gal—Pears, ple, not peeled
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2's—Plums, light syrup....
3's—Plums, light syrup. .
2's—Plums heavy syrup. ...
3's—Plums, heavy syrup .........
Gal—Plums, standard..........
2's—Plums, egg, heavy syrup. ...
24's—Plums, exg, heavy »yrup..
3's— Plums, egg, heavy syrup. conk
's—Plums, gr. engage light syrup........
2's— Plums, greengage, heavy syrup. ...
3's— Plun s, greengage, standard.
Ual—Plums, greengage, standard .

W et e et D et et 3 et et et D
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Group B is 2ic less than above.

2's—Oherries, black pitted, heavy syrup
2's—Cherries, black, not pitted, heavy syrup
2's— Oherries, red, pitved, heavy syrup ....
2's —Cherries, red, not pitted, heavy ayrup
Gal—Cherries, red pitted. .
2's—Cherries, white, pitted, heavy lyrnp
2's—COherries, whlu. not pitted, heavy syrup
4’8 Ourrlnu. black, heavy syrup
2's—Currants. black, preserved
Gal.—Ourrants, black, standard..
Gal. —Ourrantas, black, solid pack
2's—Currants, red, heavy syrup..
2's—Currants, red, preserved .
Gal. —Cur.ants, red, standard
(hl —Currantas, red, solid pack.
(Gooseberries, heavy syrup.
uuouherrlu standard
Lawtonberries (blackberries), h.
Lawtonberries, preserved
Lunonbenlol standard.
Pineapple, sliced, heavy syr:
—Pinespple, urlted heavy syru
s Pxneupple, whole, heavy syrup..
3's—Pineapple, Whole, heavy syrup
2's—Raspberries, black heavy syrup .
2's—Raspberries, black, preserved
Gal.—Raspberries, hltck standar
Gal.—Raspberries, black, solid |.m
2's—Raspberries, red, heavy syrup.
's—Raspberries, red, preserved
Raspberri. s, red, standard
Gal. —Raspberries, red, solid pack
2's—Rhubarb, preserved...
3s—Rhubarb, preserved
Gal—Rhubarb, standard
28— Btnwberneﬂ. heavy syrup.
2'8—Strawberries, preserved
Gal—Strawberries, standard
Gal. 7Stnwberrius, solid pack

VEGETABLES
2's—Beauns, red kidney... . ..
2's—Beets, blood red Simcoe
2's— Beets, whole, blood red Rosebud
3's-—Beets, sliced, blood red Simcoe
3's Beats, whols, blood red Simcoe
3's—Beets, whole, blood red Rosebud
38 (‘Bhlmgu .
2's—Carrots. .
3s—Carrots.........
2's—OCaulitlower. ..

's—Cauliflower. .
BN i
Gal—Oorn on cob
3's—Corn on cob, guldeu dwarf
2's - Parsnips. .
3's—Parsnips. st
3s—Pumpkins...........
Gal—Pumpkins .
3's—Sjuash. . ...

Gal- Squash. . ..
2's—Succotash. . ...

3's Tomatoes
Gal--Tomatoes.
3's—Turnips.....
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Group B is 24 p.c. less than Group A

2's — Asparagus Tips
2's—Beans, crystal wax. ... ..
2's— Beans, golden wax, wid,
2's—Beans, golden wax. ...
3's - Beans, golden wax
Gal—Beans, golden wax. ..
IaABeaus. refugee or valentine (gru n)
Beans, refugee (green).
Beans, refugee midget, Auto brand.
-Peas, extra fine sifted size 1
—Peas, sweet wrinkle, size 2
Peas, early June, size 3
s Pelu Bt.l.ndnnl

Auto brand
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Clover Lu\f nnd Hnrwahnc brnnds salmnn

1-1b. talls, dozen .... Cohoes, per doz. 1 90
-1b. flats, dozen .... Red Spring, doz 2 10
-1b. flats, dozen .... Northern KRi\u,r

Other salmon Sockeye ...... ....
prices are: Lobsters, halves

Humpbacks, dz. .... per dosen. ... 27

Pinks Lobsters, quar-

ters, perdozen ....
Soup, 2's
Soup, 1's..

Chicken
Tarkey
Ducks. .

ONTARIO MARKETS.
POINTERS :—
Sugar—Firmness lacking. \
(ondensed Milk—Advancing.
Brazil Nuts—Scarce.

Toronto, Dec. 28.—Another successiul
year for the Canadian grocery trade is
about to pass into history. Trade during
the past twelve months has been good

and when the sales sheets aré made up
for the year, they should indeed
pare favorably with those that
gone before. Many firms
forward to substantial increases over
the past few years. Some even hope to
establish a record that will make them
hustle during 1912 to keep up with. Job
bers in general appear well satistied
with business during 1911.

com-
have
are looking

Trade this week is quiet. Wholesalers
are being accorded a breathing spell.
Travelers are taking a well earned rest
until the opening of the new year. Pre
parations are being made by the major
ity of houses for stocktaking, and the
same preparation on the part ol retail
ers no doubt accounts for the
present quieiness.

The year closes with grocery staples
with exception of sugar Holding a stead,
position. In this u*gaul might be men-
tioned canned goods, dried fruits, tea,
coffee, nuts and other lines.

some ol

SUGAR.—There is practically nothing
more to add to what has already been
said. The market is in about the same
condition as a week ago. The next move
is undoubtedly downward, and presum
ably will come if not before, shortly
after, the new year.

*While the tendency is downward, sugar
men point out that extremely low values
in this staple cannot be expected. While
estimates of the Kuropean beet crop
have recently been enlarged, and while
Cuba gives promise of a yield in excess
of last year, there is still a big shortage
that cannot be made up, for some little
time, and accordingly very low prices
cannot be clooked for until production
warrants it.

Exura granulated, bags.

“ “ 20 ib.

[mperial grnnulswd
Beaver

axd yoll
at 5 cents above bag prices.
B‘.xtn xround g‘r}h
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SYRUPS AND MOLASSES. — The
weather has not been the most season-
able for syrups, but in spite of this fact
there has been a fairly good demand.
The opening of the year and real: cold
weather should bring increased activity.

Syrups
2-1b. tins, 2 doz.

Per case 1 gals , 24 tocase
Pints, 24 to case ....
AR o sove 240 Maple Syrup—pure
5-1b. tins, 1 doz. Gallons, 6 to case. ...
ADCREB. .. ounon woms 8 1 gallons, 12 to case. .
1¢- lb nns § doz. uarts, 24 in case....
............ Pints, 24 to case
20 lb una } doz. Qt. bottles, 12 to case
in case Molasses, per gal
Barrels, perlb.. .... New Orleans,
Half barrels, 1b. ... medium ......
Qtr. barrels, 1b. .... New Orleans,
Pails, 384 1bs. ea ....
Pails, 25 1bs. ea. ... 11
I!uph syrup Lounpound
Gallons, 6tocase .... 480
i gals., 12 to case 540

Barbados, extra

fancy.
Porto Rico.
Muscovado

DRIED FRUITS—There are no special
features to report in dried fruits’- The
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end of the Christmxas trade finds no
overplus of spot stocks. Peels are next
to being scarce, although the demand
will now slacken materially. Malaga
raisins found a good sale for the festive
season and are now quite well cleaned
up.

Figs and dates are receiving consider-
able attention from retailers. No prices
have been made on the dates on third
steamer, Armamistan, which will be last
for season.

Prices on prunes continue to stifien on
the coast as supplies diminish.

Pruuce-

hwm.mmu buAul .......

0 to0 50

70 vo 80, ln SS-Ib boxes. .

b. boxes. .

80 o ;
W o 100, h“—lb boxes. .
h—fﬂllhmn mao.u. ens.

;

New Dates— daves,

Hallowees — P I oo o0us DR
Fullboxes...... .... 0 L6} Fards choicest.. 0 08§ 0 1
Half boxes..... .... 007y

“* Tea.—Colombo shipments have rather .

more than realized anticipations, the
actual shipments during November being
5,000,000 ibs. in excess of the same
month last year, and furthermore the es-
timate for December is put at 2,000,000
Ibs. more | than Dec. 1916. In some
quarters at least, it is felt that prices
have about gone the limit for the pres-
ent considering conditions.

Cofiee.—Market conditions on cofiee ai-
fecting prices to the retail trade show
no great variation. Trade seems to be
running along fairly briskly.

The world’s visible supply of cofiee on
Dec. 1st, was 13,420,000 bags as against
13,122,000 on Nov. 1 and 14,755,000 bags
on Dec. 1, 1910. Thus the statistical
position is shown to remain quite
strong.

R0, ronsted. .. .. 02 023 Mocha, roasted. 0 30 0 33
Green Rio...... 032 031 Java, roasted... 032 035
tos, roasted. 0 24 0% Mexican 047 038
Maricaibo, * 024 035 Gautemalo. 02 092
Bogotas........ 02 o027 Js-du 0% 0%
Chicory. . .. 013

Spices.—A fairly good demand for the
season is reported in spices. Demand
from the retailer is just not a little on
quiet side but is expected to rule normal
during .January. There are no special
features to the markets.

= 3

! 4§ 4
Bl

: -
1518 60— 70 70— 80
4-32 85-1156 95-1%%
2331 80-106 90115
2-2 75— 85 8-110
3800 W= - s
P leicrees

Range for pure spices to grade. Pails or boxes
2 cents per lo. b-hvtmm 3 cents below tins.

seed, 1b. in bulk 013
soed, ’.l::.lnbulk 0%
cocosnut, in pails ., 0xn

Nuts.—With the passing ot Christmas
interest in nuts has dwindled somewhat.
Retailers will, no doubt, aim to clean
stocks up this week. While Christmas
is the season of big demand, nuts should
be an all the year round seller, and the
dealer will no doubt find them so if he
maintains his assortment and gives them
the required prominence.

The holiday trade reduced wholesalers’
stocks to quite a low level. Brazils are
real scarce. Almonds still hold their
steady position.
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Rice and Tapioca.—Prices are unchang-
ed, while demand is inclined to quietness.
The estimate of the rice crop in Burmah
is set at 2,450,000 tons as against 2,-
600,000 last year. Tapioca appears to
hold steady.

Standard B, from mills, 500 Ibs. or over, f.0.b.

Beans.—Prices are dnchanged and there
is little or no difference in the general
situation.

MANITOBA MARKETS.
POINTERS—
Syrup.—Decline of 10c.
Dried Fruits.—Steady.
Nuts.—Active.
Coffee.—Firm.

WINNIPEG, Dec. 28.—To surprise of
mwost grocery wholesale firms in the city
trade this year remained quite firm up
to Christmas holidays. As is the gen-
eral case a slackening prevails at this
period and last week the tone of the
trade seemed to be edging towards such
a condition existing. During the week,
however, a large volume of business has
been transacted and sorted orders have
been rushed out in considerable quan-
tity.

The serious congestion of cars has to
some extent been rectified and freight
traffic has once more apparently resum-
ed its normal appearance. Shipments by
no means reached their destination as

quickly as under general circumstances,
but conditions are a great deal better
than they were last week, and as great
attention is being paid to the solving of
this problem by all railroads, it is ex-
pected that traffic will be on its normal
basis within another week.

Travelers are all off the road and
many who returned to the city at the
earlier part of the week have left to
spend Christmas in the east. Others
have departed for western homes and
will not go out again until after the
new year. The tone of the market
throughout the week has been somewhat
weaker than of late, and syrup has
shown a decline of 10c following recent
sugar drop. Dried fruits are holding
steady, while Christmas lines such as
nuts and seeded raisins are still moving
rapidly.

S/LLUAR—The readjustment in the
sugar market and the easing off of con-
ditions to the south resulted in the de-
cline of 10c on local market referred to
last week.

Mor n.roal and B C iﬂtnul.wd. in bbls.
- yellow. :n B s = e

Irln; sugar, in bbls. ......

* inboxes (35 lbs.)..

Powdered sugar, in bbis......
in boxes..........

” ** in small quantities
bump h‘rd. ln el Sl

4 i in m-lb.ouu ................

SYRUP—Syrup took another decline
of 10c this week, due it is reported to
further weakness on the southern mar-
ket. As the demand in this commodity
is only normal at best of times it is not
expected these declines will cause any
great flurry.

Syraps—
bl S-Ib tins, per case.
12 51b. tins, per case.
6 10-1b. tins, per cate
3 20-1b. tins, percase .... .....

Half barrels percwt......  ............
Barbadoes molasses, in half barrels, per gallo
New Orleans mohuu, Il,per gallon.... 0 30

DRIED FRUITS—There is little new
to say in dried fruits except that prices
are holding steady and trade is active.
The greatest demand has bheen for seeded
raisins for the Christmas trade and it is
expected that an Increased trade in this
line will be noticed this year.

B T 1T 1T L
SREBESSEREEE

oW LW
13 54444

New Figs—
Cunel 3-crown table figs. 010
4-crown table figs 11
* 5 crown table figs 011
xt table figs, about 10 Ibs. . 01
** 6-crown table figs, about 50 1bs. . 012
crown table figs, about 1 0 1bs, 0 14
$-crown table figs, about 1, 1bs. . sess D
l"mmnmul e SRR IS ... 008
4-crown .ee D0
. CrOwWn . 0
% I 5 25000 5 roivn miny 010
e DI a5 sics mesassiat . | nensateadh on
T T B e e D R 008
Oooking Fi
Ohoice oo il
Half bo o
Half bags . 004
Valencia raisins—
Fine, f.0.8 200
Fine, sel . 2%
4-crown layers, 28s., s p., per box . 9%
4-crown layers, 14s., 8.p . per box. + 1%
4-crown layers, 7s., 5.p., per box . 088
lloplunnl{rn »8.p , per box L& 5]
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Currants—

‘ e st el Ny x anges and grapes selling particularly
" Washes, per Ib .. “ 3%

- 1-1b. package. .. “ poeees o 2 156 well. The last steamer that arrived

2- b. packuge i " refuges A here landed 1,800 barrels and several
t EVAPORATED APPLES—The mar- Beets,sliced blood red, 2 Sk hundred cases of Jamaica oranges. The
i Yk 2 . whole bloou red, 2 fruit was sweet and of good flavor, but
5 ket for this line remains steady and sliced, bloo red, 3 ! Sane 3 5 DM
F prices hold steady at 10c flat, Winnipeg. whole, lrlou{tlﬂ‘l-g oranges were smaller than usual a_t this
ul : season of the year. They are selling at
$4.50 to $5 per barrel re-packed. Lem-
ons are easier, there being a drop of
filty cents per case this week. Extra
fancy are selling at $3.50 for 300 count,
FRUITS and fancy (420 count) $5. Florida or-
anges are quoted $4 per case, and Cali-
fornia navels at $3.50 to $4.

|~

™m
- Peas, standard, size 4, 2's.
NUTS—Nuts are selling well and an “ Early June. size 3, 2

; g i * gweet wiinkle, sizé 2, 3
d active condition is existing due to the “ extrafine iftod, size 1, '

= D
-

Christmas season. French Grenoble wal-  Spinich table. Ze.

nuts have made their appearance in the Tomatoes SR

market and are selling at 16ic per 1b.

The quality of these nuts is reported Applee standard, 3s
to be good and a fair demand is prevail- . praur\edg;l.

& (oos: berries, heavy syrup, 2's
ing for them. Peac heu \ihl!l? h'my syrup, 2's
3's

o

[
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Potatoes are still in good demand at
$2 per barrel. Several vessels with large
cargoes arrived this week from Prince
Edward Island. The open weather has
materially assisted shipments this sea-
son.

New Filberts, large. 0 11} Tarragona Almonds. U l-‘)l’ )
\S Marbot Walnuts .... 0 13} Ab raness ..., . lﬂ‘ﬁ el

Brazil Nuts 0 Pecan Choice Ml 5 Pinearple, sliced, heavy »yrup Y
1t Grenoble walnuts . .. b ~ Raspherri-s, hl\uk heavy syrup,
Stiawberries, hcmy syrup

18 COFFEE—Some difierence of opinion

prevails regarding. cofiee. The market

this week shows a firmer tone and pric- NEW BRUNSWICK MARKETS. TLocall dealers: turnedllover enoraons

ok es as yet remain unchanged. St. John, Dec. 28.—There were prac- quantities of apples this week. The

. Coffee, standard Rio. 0 17 tfgg::; s g 01y tically mo changeslin market; during the stock handled was principally Bishop

& e e e e - § 3 week but good business prevailed, as had Pippins, and they were of exceptionally
SPLIT PEAS—The market is high 60, expected. In fact the grocers were fine quality. Apple growers are holding

vastly encouraged by the amount of hard stock until the early varieties are

trade transacted, wholesale and retail, cleaned up.
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yellow lemy syrup, 32 ..

et

0D 00 O B GO BB 1O = LS

€Ot it

00 50 0 13 63 8O B3 M €O et
D et et et D et D e D D D
EETCRERESER

)

and split peas are scarce at present
time. One wholesaler reported they

%0 . were worth 4ic and hard to secure at g it was beyond even their most cheerful —_——
% that price. Pot barley and pearl barle : :
0 praoe, y pe: €Y  expectations. Fine weather all through
i are also high and scarce and higher pric- (1o week resulted in drawing large shop- A BOOT BOOKLET.
15 es can be looked for in these two lines. iy crowds, and in inducing trade, and Under the tille. “Cansde’s Bixth Tn-
20 Beans, 3-1b. picker, per bushel 56 s the bulk of the business was done before Sy :
ad pi » 7 i : dustry,” Howland E. Watson some lit-
%2 lf’i;.‘.'s‘;:ﬂf"foﬁfﬁnh” e Saturday when rain fell heavily. Poultry y n
15

tle time ago wrote of the United Shoe

was in brisk demand and large quanti- Company. Now, at the Christmas sea-
; > >

ne ties were sold, while dairy produce also son, the company is sending out pro-
to —WINNIPEG. ?I?l:lrl:e;l; Of?vfmgbf;alméhaiee :tth:rmteg\:::(i fusely illustrated copies of this article.
M- S A 5 2 . ' , é The booklet is handsomely gotten up,
ty CANNED GOODS—Trade in canned latter part of the week took a drop to and contains a great deal oyi ignterestirf)g
ot goods during last few months has been 23 cents and ranged to 27 cents. Geese information
ny considerably lighter when compared with and chickens were unchanged in price, as ;

this season last year. While wholesale were eggs, selling at 50 cents for hennery e

jobbers refuse to be quoted in any defin- stock, and butter ranging from 24 to 29

ite remarks, yet they stated that de- cents. s ANOTHER CANNING FACTORY.
crease in volume of trade transacled ap- -~ ==~ e hennen . Bloomfield
pears to be due in part to the high price Boans, Eggs 028
existing for almost all lines of canned B::‘::k-,.dyl:rlow f::lh }g:gd&?;' 3£
goods. Tt was pointed out that canners l':"' g i . Pigas, “““""‘2‘5

near Picton, Ont., is to
have a fourth canning plant. H. W.
Bedell, B. Y. Cooper, E. B. Purtelle and
Ontarlo.. 5 35 Benjamin Leavens are the men behind

had been unable to supply the demand in g gior cveam. = pomcirneente

: y groat- Lard, compound > Ulc prgpos}tiou. Tl_)e new company will
many of the lines and as result prices ¢ !b-..... ib 0108011 be capitalized at $50,000.

g Buckwheat, L.rdpun b, 0138 ¢ 13
had been forced up. This meant they west. grey,bag 3 80 285  Lemons, Mossi-
= s 5 Oheese, new, Ib. 0 154 0 16 ns, perbox... . .. 450
reached heights which were practically Gurrants, 1's,1b. 008 008f  Molssses, fcy. —
ibiti ; Qanned goods— Barbados,gl 040 041
prohibitive and the small consumer was Oatmeal, rolled .... 5
absolutely unable to enjoy these lux- D Hment, a0
uries. As is well known canners were
unable to supply full orders. In fact on-
| 004 ly a small percentage of orders for to-

}}',', matoes, raspberries, strawberries, peas é’..ug.‘.'"g'.; i
dozen.
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An advertisement recently issued by
The Fair, one of Chicago’s largest de-

Potatoes, bbl.. 175 300 partment stores occupies 20 pages. This
Raisins, Cal,

e ad. marked the 35th anniversary of the
: : 2 store, and each page was devoted to a

and gooseberries were supplied. Last — go=%----..-. 300 ; -
summer prices were considered high but gl ] .- separate department. This advertise-

Btrawberries. 185 = 000.
when compared with the prices that are  Tomatoss.... 175 fogas = Wt posk SEL A

in existence to-day, it will be seen that Germmesi gras : BeakiE Jellow: Jno. Sloan & Co., wholesale grocers
in the majority of cases advances have i ] el are moving their Toronto offices and
taken place. On the whole it is the opi- warehouse to a new location on Church
nion that owing to the small stocks s o street, near Wilton avenue.

higher prices will yet be seen and the NOVA SCOTIA MARKETS. The man who succeeds is not he who
g;djg:;t:};icojll;heoﬂ i:ll\l;n::argk(::;d blélnoe:e “t":; HALIFAX, Dec. 28.—Grocers teport 2.t [or the opportunity, T i

i s ove, Christmas trade ahead of last season. mMmakes the opportunity.
The retailers had an excellent week’s The window displays may get people
VEGETABLES @ o b aees s business in all lines. The sales of fruit, into your store, but salesmanship must
Aovarem e S o <. 36860 2689 yoth dried and green, were heavy, or- ~do the rest.
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Old Year 1911 “No Sentiment in Busjness!’’

is about to meet his

- /‘
match in 1912. Who said so ? ? ?

The Match of 1912 is

the Dominion Match. 19 1 l is passing and was FULL
It satisfies. of it.
R is 1
THE DOMINION MATCH CO., Limited | | 1912 ™ #pproaching and we
DESERONTO, ONT. wish every one of our
Or The Canada Brokerage Co., Limited. Toronto, Ont. Customers, Prospective CUStomers
The A. Maodonald Co., ey
h.Sno'd:: :.E.I:blt: u‘:::::::'or:/ and Friends a

Bappy and Prosperous
New Year,

WALTER WOODS @ CO.

SILENT

AL o, L WML L8 L N HAMILTON and WINNIPEG
DOMINION MATEH L7, 25

You Can Add $20.00 Monthly
to Your Income |

IF YOU WILL ACT AS MACLEAN’'S SPARE
TIME REPRESENTATIVE IN YOUR TOWN

No matter what you do now, you can add this snug sum to your income during your
spare hours, without interfering with your regular work.

It is both easy and pleasant to earn this big money.

We will tell you who to see, what to say, and. how to get the orders. You can easily
add from $5 to $50 to your monthly income. Hundreds of others are doing it—so can you.

You will act as circulation representative of the fourteen publications of the MacLean
Publishing Company. Our papers are well established, and easy to sell.

Send for our plan now. Write a letter, or a post card will do. it will bring you, by
return mail, complete particulars.

MacLEAN PUBLISHING COMPANY, iisumvessmyave

- = ONTARIO
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Red Rose Greetings

Canada rounds out another year of vigorous nation
building with happy and prosperous auspices for con-
tinued growth To every Canadian this joyous season

with its bright outlook is ample inspiration to keener
_effort and larger hopes.

For 1912 we wish every merchant a large share in
the expanding prosperity of the Dominion,and to every
customer we would say that more than ever we appre-
ciate the co-operation, good-will, and personal friendli-
ness that have helped to make 1911 by far the largest
year of the Red Rose Tea business. To all we wish a
Happy and Prosperous New Year.

BRANCHES:

7 Front St. E., Toronto T. H. ESTABROOKS CO., LIMITED
156 Lombard St., Winnipeg St. John, N.B.

Its Flavor Leads to Sales

“ROYAL SHIELD”

COFFEE

By sheer force of merit, through perfect blending, giving it an exquisite

flavor, Royal Shield Coffee has achieved a remarkable success in the
Canadian market, and merchants all over the West, who introduce
Royal Shield Coffee to their customers, are laying the foundation of

satisfactory repeat business, at the same time making a large
financial gain.

Our stocks are now replete with Dried and Evaporated Fruits, Table
Raisins, Figs, Nuts and Peels for the Christmas trade. Orders to any
of the following addresses shall receive prompt and careful attention.

Campbell Bros. & Wilson, Ltd., Winnipeg

Campbell, Wilson & Horne, Limited, Calgary,
Campbell, Wilson & Smith, Limited, Regina”
Campbell, Wilson & Adams, Limited, Saskatoon _
Campbell, Wilson & Horne, Limited, Lethbrid}p/
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CALENDARS FOR 1912
““Great Expectations’’ is the subjeet
of an attractive calendar gotten out by
W. Hanna & Co., general merchants,
Port Carling, Muskoka Lakes, Ont. The
illustration shows a boy fishing with a
home-made rod and line, and a fox ter-
beside him wateching intently for
results.

rier

Dominion Canners, Hamilton, Ont.,

have gotten out a small,

neat 1912 calendar.
a rural scene printed from water eolor.
It is set with green bhorder in white
cardboard, the whole being attached to
green cardboard background with edges
showing. It is hung by a green ribbon,
while the calendar itself is tastefully at-
tached to the eard by green ribbon.

though very
The illustration is

““The Goddess of Summer’’ is the sub-
jeet of a handsome calendar sent out by
the California Fruit Distributors. It is
from an original painting by Zula Ken-
yon, in which the artist has combined
the beauntiful face of a famous Ameriecan
model, Miss Longfellow, with a graceful

figure and setting, earrying out the idea
of the inearnation of summer.

J. W. Island, 262 Dundas Street East,
Toronto, retail grocer, has given his cus-
tomers an exceedingly attractive calen-
dar this year, which can be put together

as a paper holder on the wall. It is
something out of the ordinary, and

serves a double purpose.

——

ANNUAL STAFF GATHERING.

Hamilton, Ont., Dee. 28.—The annual
banquet of Wagstaffe, Ltd., tendered to
their employes last Friday night was a
most enjoyable event. About 300 were
present in the preparatory room, which
was tastefully decorated for the occa-
sion. Fred T. Smye presided.

J. W. Wagstaffe, who founded the
business about nine years ago, gave an
address emphasizing the fact that fail-
ure is not a pernicious oeceurrence in the
life of any man. His talk told of ex-
periences in his own life, which well
illustrated his point.

There was also an impromptu pro-
gramme, and later the guests tripped
the light fantastie till after midnight.

Have you ever thought that a great many grocers needlessly limit
the sale fof

MINCE MEAT

to the Christmas seasdm thereby suggest to their trade that
mince meat is only ;a6d to edt at that particular time ?

Has it ever occured to you that these grocers are throwing
away money just as much so as if they took cash from the till and

threw it down the sewer?

Think it over,

It is worth while,

Is there one real good, live reason why it should be so?
Especially so when our mince meat is procurable.

J. H. WETHEY anxted

ST. CATHARINES,

ONTARIO

There is Health and
Strength in Every Cup of

Special Ageats: WILLSON & WARDEN, Yoront:

EPPS’S COCOA

The favorite with young and old. Delicious, lngnm. ‘“Epps’'s”’ contains
the maximum of nourishment in Cocoa.

EPPS’'S MILK CHOCOLATE

of unsurpassed quality at a popular price.

“Epps’s’’ stands for excellence

4. W. GORHAN & CO. Halifax, N.S.

Manitoba: BUCHANAN & GORDON, Winniped
C. A NUNRO, St. Jobs, N.B,

NO HARDSHIP AT ALL.

MacLean Publishing Co.—I am in receipt
of your favor with account to July, 1912,
year’s subscription which I enclose herewith
for Canadian Grocer.

The payment in advance is no great hard-
ship when you come to consider that every
issue contains suggestions and advice that
are well worth the year’s subscription, and
which should appeal to the slowest grocer be-
tween here and Halifax, and give him new
inspiration to get into the march of progres-
siveness. I fear a lot of us get into a rut,
and become lazy and indifferent; it's then
we need a live up-to-date trade newspaper to
stimulate and get us moving. You are to be
congratulated on the proposed improvements
in your paper, and trust your subscription
list may be doubled in the year 1012, with

payments in advance.
F. McDOUGALL.
Ingersoll, Ont.

The co-opera-
tion and support
of the wholesale
grocers of Canada
toward

FELS-NAPTHA

soap 1s keenly

appreciated by
Fels & Co.

To the trade,
our earnest wish
is extended for a
successful, pros-
perous and happy

1912.

FELS & C0.,
PHILADELPHIA
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We Have Proven Our Worth

BUSINESS GETTERS

We want the manufacturers of
EUROPE UNITED STATES EASTERN CANADA

to let us handle their account in Western Canada.

We have the EXPERIENCE, STAFF, MONEY,
AGGRESSIVENESS, to do it RIGHT

Office and warehouse at

Winnipeg Regina Saskatoon Edmonton Calgary
Man. Sask. Sask. Alta. Alta.

Our salesmen are always ON THE JOB

Nicholson & Bain

Wholesale JCommission Agents 'and Brokers

Head Office - B = - WINNIPEG

O all our friends who have helpea to make 197/

such a good year, we tender our sincere thanks,
and our best wishes that 1912 may be for you a year of

great happiness ana even greater achievement.

The Canadian Salt Co., Limited

WINDSOR ONTARIO

| A TEMPTING DISH ; X
l.:h?;]:s;mue";r:il.‘p ::t:;ll.n.: ;i.t:e:'l.l.o‘;;ldmon of salt. But it must be pure salt, clean, (“/é' B R A S s .@
ONTARIO PEOPLE’S SALT .,'. °® .\‘
has won the charm of every household. ) Cetnd & ol & 2
ig;lszzézlgl&aﬂmig:ﬁt:i :{xxyl};;c: (E:ls:.kitl)lr;'l which has won an enviable reputation \“ ?;3 T}: !\! {"i} -‘\\4)
ucoess to the merchant who handles this staple of tried merit is bound to follow. | 30 .\ ‘
The Ontario People’s Salt & Soda Co., Limited Q- )!'\& A .—‘ .——!-—J = ‘1—.

| 2 |
KINCARDINE, ONTARIO N\
< — e——— ‘&”j OF EVERY DESCRIPTION .\ /"4/

ONPAHEROD MACHINER STAMPIN
). COLIMITED )/
- (. BR'ANTFORD & /" <
.\‘ (\ CAN. "/ O

S5

ST 0"
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OST hearty wishes

for a full share of
prosperity during 1912 1s
extended to all our friends
and customers throughout
the Dominion.

GUNNS LIMITED

Pork and Beef Packers, - West Toronto

RREERREREERERREERDERRBRE

N P EEFTEEEEREREEERDEEREER

we thank all and every
one of our customers
from $t. Jobn's, NAId., to
Uictoria, B.€., Torthe orders
sent us during the closing
year, and wish for them
bappiness and prosperity in
the year to come. 2 2

F. W. FEARMAN CO.

LIMITED

HAMILTON, ONT.

HE Ladies’ Journal tells of a
Gentleman from the Canadian
West, while visiting in Wash-

ington, was asked by a lady “If there
were any Reindeer in Canada.” He
said: “Oh, yes, there must be, when
there are two large factories con-
densing Reindeer Brand Milk, and
most people seem to prefer Reindeer
to any Milk they can buy, as it was
known to be so much richer and better,
even as a food for delicate children.

REINDEER LIMITED

Factories at

Truro, N. S. Huntingdon, P. Q.

44

““QUALITY Makes FRIENDS”’

and lasting friends. Nothing truer. Haven’t
you noticed how the housewife, after you
have sold her BOVRIL, comes back for
more and never asks for a substitute? Sure.
BOVRIL IS STRENGTH, and strength is
what the housewife wants herself and for
her family, so she uses BOVRIL always.

BOVRIL

is a steady, all-year-round seller, and it
will pay you to co-operate with us. We
are helping you along by advertising in
practically every town in Canada.

We’ll Help You Further.
Send for Free Set of Showecards.

They are out of the Ordinary
and Convincing.

BOVRIL, LIMITED, Montreal, Que.

N
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e 1 2 > POULTRY.—The Christmas demand
HOllday QuOtatlonS n Pork PrOduCtS for turkeys was heavy and prices held
Lard is, However, Moving Fairly Well — Christmas Poultry at the fignres of & Week xge.  Eepuris
Trade Satisfactory—Egg Production Beginning to Show Signs indicate pleutlf'u.l gupphes throughout
of Increasing Earlier Than Usual, Due to Educative Work the country, ward it s fult tut. e o
Among Farmers—Cheese Holds Strong Position—Butter Con- be a weaker market if supplies come
tinues Steady. forward as freel'y as it is thought may be :
the case. One jobber stated there seem- i
Pork produets have not been in brisk ﬂf.",’,“_o B s out 6itb maens, BEL 0645 plsons ... 3900 ed to be more than an ample supply of i
dem_and. Last we('ek the Ppresence of B rdk\b}i'éﬁi'ﬁ'.&'k'b&'ri'.'ﬁiﬂ."sbléé'ﬁig'o'&.' ----- as s turkeys, and at 2_2 cents thg bulk of _the i
Christmas pou]try in the hmehght de- glu:y:tobr:o(;nclwpork.bhl ............ 5 g%g sales will cease with the holidays. Chick-
tracted from provisions, which still ap- &f&"'t}i """""""" 2200 ens and geese have also been in good de-
pear to be under the holiday spell. One mmb“' 300 0 wbls: ‘138 mand.
redeeming feature is an appreciable de- i Fowl.;ooisses 011 012  Turkeys........ 020 022
mand for lard, brought about partly by °}“1 Chicksnn. .- o i D i 0ns
the high price of butter, and partly by on SECR AN :
the fact that Christmas baking has re- ou o H(l%:‘jh\f_.l‘he_ 1{1;;111'.1{e.t §5 1unt“hafllg€1f-
duced dealers’ stocks considerably. Medium sizes, 18 to 18 bs.. per b ... 8{: ‘om. 1itions are steady and demand o !
Hams have also been going out fairly Boneout, rolled, large, 16 to 35 Ibs., per ib. 0if routine order. |
well. D Daemanes |
Conditions at different centres may S DTt |
vary somewhat, but on the whole the Ko’_‘u,,'w"‘ ................... n e et |
Christmas poultry trade was a source of L(( S, p;rto'tllxltltth i 9; TORONTO. !
satisfaction. Supplies of turkeys and iS.—1It is likely that the price for ROVISTONS — Thera | 4 i
demand was good, so that shipments to \\‘eek§. The ROEs Iy thut Shew i eonty tlime tl]e lml:lla\' se[:ron being 1'55 ons- |
market centres were generally well Promise of new stocks coming forward lble’ S aad i‘“a lin ;entionﬁ a‘igeinbﬂ !
cleaned up. earlier than usual. Reports have been = ;uil‘* :'u:d demiud the Ecallbfor 5
The tendency in new laid eggs seems l‘eeei\'efi fm.m the (:({untry stating that meuéur‘bntr:well . \\‘itl’l codietics |
to be downward, indications being they 1€W laids will be a little more plentiful Livs lh:("' e )% cent“p v ot lbower |
will begin to come forward earlier than 10 but a short time, and U. S. dealers, this “-eJk:b.wuin- A :ng i bolow {
usual. This has already shown itself at Dave sent out notifications that they thebﬁ c:n't —t $5 g%pb:inn, aoied Oat {
some points, and prices are easier. will have new stoecks to offer shortly. conitiy Biiate 2 €4q j
U. S. dealers have sent out word they This earlier production is no doubt due yPp : |
et will have new stocks to offer shortl_\l’. in a large measure to the educative ef- u,ﬂ“,‘,‘}‘,‘:ﬂ‘,‘,‘;‘fgf. .015 016 |
Earlier production is due no doubt to forts that have been put forth within }‘;‘r‘;’;"ﬁ‘.ﬁ“‘;‘.?ﬁ“’ lgi;““? !
= the educative work being done among recent years with a view to seeuring the m&‘:‘ﬁ&‘:‘.‘.’.... Iglg;g,xg {
the farmers. aid of /farmers toward the general im- g{ﬁ“b::nbﬁb.pﬁt.lb .g}s gHi
) The cheese market is quiet, but main- Provement in the produection of eges. sno‘f’lﬁﬁé{'h;é;'{.li'c"éﬁ'iié;él'ﬂéﬁ’éx'x{éi'eli"': 010§ 011 ‘
tains its strong position. Bids have been Of course, the first receipts that will be-  Long clear bacon, per ib. - 013012 |
coming forward from English buyers, gin to be appreciable will be light. but  Sbortcut, per bbl......... 121002200
and with the strong statistical position it seems that the season will be opened Eara Mmﬁi'fﬁ' :gﬁ)tg‘ﬁl
now present, there is a firm tendency in sooner than in past vears. The demand e : 013 8%
this commodity. is good and should increase if prices | compoun o%l-“;*’ T e
Butter rules steady with fair demand Sho:V atm; e?t‘:ietrlfeeliig. C?untg_\' l:e— g‘;;.ﬁmo%{;;_ L
nd moderate production; receipts, how- POIriS staté that hens have already be- o ity
:ver, showingpconsideral,)le rgng’e in gun to lay, and the market will be fol- b‘f[.f,r?g':“}e rnarltg‘ty = unc;a.nged,
quality. lowed for first signs of increasing re- .= ° (‘3‘1‘”’ :1 mEE T !
T ceipts. Eggs from the United States tion has not on the \\hole.been large, {
MONTREAL. will soon be receiving freely in spite of :rlnnz:iintdq?xllleegs expect steadiness to be
PROVIBIONS.—Prices - for Bve and the duty of three cents per dozen. . t S
dressed hogs here remain at last week’s e e
figures. Provisions have been rather = Fatmers separator butter . 037 030
l qiiet although retailers have been suec- BUTTER.—This market ~shows hut ?,:!’{,nb.o,.,?,":.?._,__ 0% 03
cessful in selling more than an ordinary HitHe changs for the woek. Thees b No[:;?ggbox{"h ' - el i |
amount of ham and bacon, probably for been a good demand and prices have ¥ & od e leasy tei en'I(‘:;] A e}g:g; | §
the breakfasts of the holiday season. been firm anq at.last.week’s ﬁgur_es. TRMELE ot ¢
Pure lard also sold well. On the whole, ’I;he b;l}tter situation is not lacking :
however, there is no particular feature S'Trengti.
~ to this department. B e g O WEpY amy
e A DN ... . o0+ rovin Sl 013 T HBESE.—The markel continnes firm
ases, tins, each 10ibe., per ... v 013 with good export enquiry of late, with u r eys
w o wow " 01 sales appreciable. Local demand is
;.;ﬂ,;?,?dm’lob.fumﬁep:'\lb o1 steady and is rather extensive. Prices
R‘::é“;‘:‘%‘»‘l‘.‘,.".‘fb i are unchanged. The quality of Septem- LIVE OR DRESSED.
T e R 013 ber and October is reported very good. ’ oy
m!:'l‘:‘_l'b' “"‘a%%l"ib‘&'.&.”p'.}'li,“ §8g‘ The market on the whole is steady and Canadian Produce Co., Limited
8. B Do 8%? 16 01 113 Jarvis Street
A e o B 833 i S}a TORONTO
NE—— '.“luou.l"lbl..wrlb.. 0 0! 16 01
. One pound bricks 00 164 017




been pointed out that after the holiday,
demand would be less keen, thus indue-
ing easiness. Such has been the case
New laids, which ranged high last week,
have settled down, 35 to 40 cents being
Ahe ruling price this week. Storage eggs
have been finding a considerable de-
mand. The arrival of new laids has
been heavier of late, and the increase
is expected to continue.

BLOTAge OBBS .....vvniirinnnn dordn 3;; ::3

CHEES h.—J\u change, but firmness
apparently well maintained. Market is
quiet.

New cheese - New twins...... 016 0
brn g ...,umelc 0ld Stiltons

id cheese.

POULTRY. —Cuudxllons surrounding
the Christmas poultry trade were satis-
factory indeed. As anticipated, a
goodly quantity of birds, including the
desired turkey arrived, while a pleasing
feature was the good demand which
cleaned supplies up well, leaving decks
next to bare at the opening of this week.
Prices remained at praectically the same
level as quoted earlier in the week. New
Year’s always brings forth a certain de-
mand for poultry, although much snfaller
than for Christmas.

Poultry—dressed
T, TN 008 008
Chisken....... .01 012 Turkeys...... ..

HONEY.—There is only a moderate
demand. There is little change in the
situation.

S
SPECIALIZES ON CHEESE.

St. John, N. B., Dec. 28.—“As you
can see my price for cheese is two cents
more than my competitor across the
street, but that doesn’t matter,”’ said
a local grocer last week. ‘‘I’ve got as
much as four cents more for it, but my
price, as a general rule, is two cents
more, for the best. For a few years past
I have been making a specialty of keep-
ing only the best standard cheese on
hand, and I find that not only my regu-
lar customers know this, but outsiders
as well, and it has worked to my advan-
tage. I am starting to do the same
with other dairy articles such as eggs
and butter, and I believe it will be a
good thing for me. I am particular in
buying my stocks of cheese to secure
only the best available, even if it is
a little higher, for those who have been
dealing with me know it is reliable, and
they are really my best advertisers, for
they tell their friends of the fact. An-
other thing you may have noticed—I pay
special attention to displaying it, and
I often invite a ,chance customer to
sample it with the result that he or she
generally bu}s I am heartily in favor
of a dealer in groceries specializing in
certain lines of goods, for it advertises

his other wares, and brings him inereas-
ed custom.”’

THE CANADIAN GROCER

The United States packs $157,101,000
into tin ecans yearly. At least that is the
value of products used in eanning in
1909, as against $130,466,000 in 1904.
Of all the products, canned vegetables
were put up in the greatest quantity,
namely, 32,573,434 in 1909. Canned to-
matoes led with 12,883,414 cases.

SARATOGA CHIP POTATOES

Here's a line with big profits for you and one
which MUST bring repeats. Montreal grocers
are selling the cartons like hot cakes. Giveit a
trial. Write for particulars

The Neilson Mig. Co., &% ¥79% 34
Reliable Agents Wanted

FINEST
ENGLISH KIPPERS

EUROPEAN GAME

Venlson
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, Ltd.

23 Gt. CHARLOTTE ST.

LIVERPOOL, England

YOU CAN'T GET AWAY FROM CREDIT
BUSINESS—BUT YOU CAN MAKE
SUCH BUSINESS SAFE

You can “stop the leaks"—avoid disputes,
mlsundeumndmg ill feeling — prevent
accounts running too long or growing too

large—by using
COUPON

ALLISON &ooxs

which also PAY FOR THEMSELVES by
saving time and work in bookkeepmz alone
without counting the main features of niely
accuracy and that nll imporwant point—

stopping the leaks,” Furthermore, the
customer LIKES the system because it is a
system HE can understand

HOW THEY WORK:—

When a man wants
credit, give him an
Allison Coupon
Book, and have
him sign form at
the front which be-

comesthen his pro-

missory note to you
As he buys, you
tear out coupons,

and when his book
is exhausted you
can collect on your
note or extend his
credit for another
book. as you deem
wise. No pass
books,no charging,
no time wasted, no
errors, no disputes

For sale by jobbers everywhere.

Allison Coupon Company

INDIANAPOLIS, IND.

PAPER BAG
COOKERY

Mr. Grocer, is not a fad.
Its advantages have long
been recognized in Eur-
ope, and it is now being
more generally adopted
in Canada owing to the
discovery of the suitable

ERMALINE
BAG

(See the difference ?)

The use of the bag saves time,
labor and expense for the
housewife. The process is
quicker, because the bag con-
centrates the heat; more eco-
nomical, because there is less
shrinkage of Ithe food from the
loss of the juice.

Tell the Housewife

that the use of the bag means
fewer greasy utensils in the
kitchen, and no objectionable
odors. Things cooked the
ERMALINE way gain new
deliciousness.

Moisture Proof;
Germ Proof

Ask your wholesaler
or write direct to

EDWARD LLOYD, LIMITED
MONTREAL, QUE.

——
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Winnipeg
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GREETINGS

We desire to extend to you all the Compliments of
the season, and express our appreciation of your gener-
ous patronage, which shows to us your appreciation
of our efforts to supply to the trade goods of the
highest standard of quality.

E. W. Gillett Company Limited

TORONTO, ONT.

L
)

Montreal
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Apples! Apples!
GEORGIAN BAY DISTRICT

E are putting up
between seven

and eight thousand
barrels of apples in the

Georgian Bay Distriot

The Quality is No. 1

We invite correspond-
ence as to price on
car-load lots.

WRITE AT ONCE

LemonBros.

Owen Sound, Ontarie

Headquarters Tor

Maple Flavor

‘Henderson’s Tri-Maple Flavor is
the best thereis made in Maple Flavor
A good seller and repeat order
producer.
Sold in bottles or'in bulk.
Let us quote you prices
and submit sample.

THOS. HENDERSON

Manufacturing Chemist

86-88 Fulton St., - New York

TRY A

Condensed Ad.

IN

This Paper

—Just Arrived=;

Italian Peeled Tomatoes

The quality is exceptionally
high and absolutely superior
to any other line on the market.

Haricot Vert,

Italian Canned Green Beans

Here is a line that is worthy
of a place in your store. Prices
are wonderfully reasonable.

ALSO
complete assortment of
italian Tomato Pastes
(Bertolotto and Ercole Brands)

%1b 11b. 21b. 101b.
and 20 1lb. tins.,

H. E. VIPOND

197 St. Paul St, MONTREAL

.
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“Elite”’
truetoitsname, the best cooki-

ing and drinKing chocolate
made.

Diamond

nothing better for eating in
this style is made anywhere

AND IN ADDITION good

profits to the retailer.
Ask your jobber.

John P. Mott & Co.

Halifex, N.S.

BELLING AGENTS:
J. M. Douglas & Ce. R. S. Mcindee
Montreal Terente
Jos. E. Huxley Tees & Persse Johnston & Yockney

inni ary Edmonten
— ’.gruk M. Hannum, Ottawa

We Have Anticipated

the abolition of Alum in Baking
Powder and are furnishing an
absolutely pure article under the

QUAKER BRAND

at prices within the reach of

everyone.
11b. - $2.00 per dozen
6 ozs. - .90 per dozen

MATHEWSON’S SONS

WHOLESALE GROCERS
202 MoGILL 8T., - MONTREAL

We hear a good deal of talk these days

about “Service.”

Do you know of any Coffee Establishment
which so closely looks after the interests of its

customers—keeps its products so fresh—spends
so much money in creating a consumer demand,

as

CHASE @& SANBORN

The High Grade Coffee House
MONTREAL
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Rolled Oats Reduqed 35c. Per Barrel

By Number of Mills This Week, Although Market for Raw
Material Remains Fairly Steady — Competition for Business
Appears Keen—Holiday Confectionery Trade Good—Increas-
ed Sale for High-class Confections, Both in Bulk and Package
—Dealers Being Absorbed in Holiday Goods Have Neglected

Flour.

The unexpected announcement of a
drop of 35 cents per barrel in rolled
oats was made this week by a number of
milling firms, a total drop of 60 cents
per barrel during the month. The ac-
tion of the rolled oats market of late
would seem to indicate that competition
for business is very keen, as recent big
declines have come in the face of a fair-
ly steady Canadian market for raw ma-
terial. Some of those firm vhich fav-
ored higher prices a week or so ago were
among those to give a New Year pre-
sent in the form of the announced de-
cline.

Flour is apparently still being neglect-
ed by the retail dealer. Consumptive de-
mand is not large and attention given it
by the retailer during the past few
weeks has been comparatively smalf.
However, with the turn of the year and
return to normal conditions it is pro-
bable that this commodity will take on
renewed activity.

Argentine still looms large as a factor
in shaping wheat prices. Conditions now
point to large yield, although there have
been some damage reports from north-
ern portion. Still, the world’s wheat
crop is shaping good. However, in real-
ly superior grades there is an undoubted
shortage in many quarters of the globe
whieh will assist in improving lower
grades also.

The world’s wheat shipments last
week totalled 10,394,000 bushels against
9,120,000 the previous week and 11,792,-
000 bushels a year ago. The visible
wheat supply in the United States in-
creased 70,000 bushels last week.

As during every holiday season, retail-
«rs have had good sales in confectionery
Christmas trade was quite satisfactory,
a feature being the increasing sale for
high priced goods both in bulk and pack-
age. Christmas stockings and confection
noveltles found ready sale while pop
corn, mixed candies and cheaper lines
were pushed by the retail trade.

Cornmeal is slightly easier on account
of new corn which is lower than figures
on the old stock.

MONTREAL.

FLOUR—Trade has been rather un-
eventful during week and there is but
little to report. Demand is regular and
former prices prevail.

Winter wheat patents, in bags............. ol sone &80
Straight rollers. in DaEB. ..o cecevvvee: cinnen cone 4 30
Manitoba 1st Spring wheat patents, in bags .... .... 560

: straight patents, in bags. oo DR

“
.

strong bakers, in bag P
T s . 440

CEREALS—A number of mills an-
nounce a decline of 35 cents per barrel
in rolled oats this week.

Fine oatmeal, bags
Standard oatmeal, bags. .
Granulated oatmeal, bags
Bolted cornmeal, 100 bags .
Rolled oats, jute bags, 90 1b
Rolled oats, cotton bags, 90
Rolled oats, barrels...........

- DI BO B BO 8D
F o Py
TS T

TORONTO.

FLOUR.—Domestiec flour trade is as
yvet somewhat under the holiday ecloud.
Consumptive demand from the retailer
is not large, but with opening of year
he will probably direct more interest to
this line. Prices show no change.

Manitoba Wheat
e e O

Strong bakers, in car lots.
Feed flour, in car lots....

Winter Wheat.
BRI RRIREY: 0L s oo s shain swasssssenonnssnsse Buse 420
RIS .- oo s ssasansssasnasenssas sesvosotaans 450 500

CEREALS.—A decline of 35 cents per
barrel in rolled oats announced by a

number of mills this week was not gen-

erally expected at this time. The oat
market has been holding fairly steady,
although across the line it has been de-
veloping a weaker tendency. When the
decline of 25 cents per barrel came two
weeks ago, it was reported to be for
purpose of drumming up business and a
firming tendency was not an unlooked
for thing. One firm even set a date
when prices would go up 20 cents per
barrel. They did not, however, due, it
has been said, to keen competition
among millers. This week several mills.
among them those firms which before
favored higher prices, reduced quota-
tions 35 cents per barrel, a total drop
of 60 cents per barrel this month.
All mills have not as yet an-
nounced the lower figures . quoted.
Apparently competition is keen, and
rolled oats millers are not working well
together. The important point, how-
ever, to the retail trade is that they
have the lower prices on this commodity.
Now, after the holiday rush is a good
time for the retailer to feature cereals.

Rolled oats, small lots, 90-1b. sacks............. .... 2 30
Rolled oats, 25 o AR
Standard and granulated oatmeal, 98-1b. sacks . 258
Rolled wheat, small lots. 1(0-1b. barrels.... ... x % ;0
5

200

Rolled wheat, 5 barrels to car lots... .
IO IR R - »a s anvsinsocssssnsoscns ones
Rolled oats in cotton sacks, 5 cents mcre

Wishing pou the
Compliments of
the Season

with continued
prosperity in the
sale of the ever
popular biscuit
—Perfection. See
that your stock
is complete for
“ after -the- holi-

.

day” trade.

The Mooney Biscuit

and Candy Co., Limited
FACTORIES AT
Stratford, Ont.  Winnipeg, Man.
BRANCHES AT HAMILTON, OTTAWA,
SYDNEY,C.B. HALIFAX, N.S,

FORT WILLIAM, CALGARY
VANCOUVER, B.C. ST, JOHN'S, NFLD.

il MOONEY S

PERFECTION °

Creyy, R §002° |

1" MOONEY BISCUIT 3 CANDY. Co

| STRATFORD CANADA

MAPLEINE

(THE FLAVOR DE LUXE)

Fulfilsall Pledges
of Quality,
Delicious Flavor
and Maintained
Selling Price.
By B B vl

son Co.. 26 Front St. .
E., Toronto.

The Crescent Mfg. Co.
SEATTLE. : Wi

o Rt




CONTRACTIONS CAUSED TROUBLE

Halifax, N.S., Dec. 28.—“It is not
wise to use too many contractions in
making out bills for customers,’”’ said a
Halifax merchant recently. ‘‘The other
day one of my women customers storm-
ed into the store with a look that de-
noted trouble for some one, and throw-
ing down her bill on the counter, re-
marked in a hasty tone :—‘There’s that
bill that I paid this morning. I see
you have two mats charged up to me,
and I never bought a mat of any de-
scription from you in my life. Surely
someone else must have bought it and
you charged it to me.’

“I was somewhat taken back for a
moment, as I thought we must have
committed some horrible mistake which
might cost us this woman’s trade, but
I picked up the bill to find out the date,
and found that the two mats she
thought were charged to her were
nothing else than two boxes of matches.
The clerk had contracted the item into
two mats. After a great deal of talk-
ing I explained fairly satisfactorily
what it meant, but before she left she
gave me a parting thrust : ‘Paper must
be very scarce that you cannot write
the words in full.” While most custom-
ers would have understood, still in some
cases these contractions cause unpleas-
antness, and I have decided to make
only those that will be easily under-
stood by customers.

‘““‘Some of the contractions which
sometimes puzzle customers are ‘mat.’
for matches, ‘tap.’ for tapioca, ‘tob.’
for tobacco, ‘cab’ for cabbage, ‘tom.’
for tomatoes, ‘straw.’ for strawberries,
‘mol.” fer molasses, and ‘bis.’ for bis-
cuits.

——

USE READERS IN THE NEWS-
PAPER.

Sarnia, Ont., Dec. 28.—The R. Kenny
Grocery Co., in addition to their regular
space ad., carry a number of loecals in
the local paper. Here are some recent
samples:

““The R. Kenny Grocery, the right
place to buy fruits of all kinds and
the ingredients for your plum pudding.
The best is not too good for Christmas,
1911.”°

‘‘The right store—A No. 1 goods,
where you can find every article in
groceries and ecrockery you want, and
we can’t be undersold.’”’

““Our ten cent table filled with odd
pieces of faney china, ete., worth from
50 cents down. All going like hot cakes
at 10 cents each.”’

PR

Quality, plus merchandise, plus publi-
city, equals success.

o

THE CANADIAN GROCER

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant toweh
with all sections of this country and foreign markets, we are in the best possible position to keep
you posted by mail and wire of any actual or contemplated changes and general gossip of the
markets. Some of the largest concerns are subscribers, and we sheuld like te place our propo-
sition before you. For furtker information write

SMITH & SCNIPPER CO., 138 Front Street, NEW YORK

7

Nan Instructs Bobbie.

“Whoop-e-ee!” says Bobbie.

“Bobbie,” Nan has just explained, “Mamma says she
gives us Jell-O because it is good for us. Ain’t you glad ?"

Of course Bobbie answers, “Whoop-eee!”

JELL-

is so delicious that every child likes it. It is so pure and
nutritious and light that it never “disagrees” with anyone,
child or adult.
And a Jell-O dessert can be made in a minute.
No other food product has ever attained so quickly as
Jell-O the great popular approval of American housewives.
THE GENESEE PURE FOOD CO.,

Bridgeburg, Can.
The mame JELL-O is on every package in big red letters. If it isn't there, it isn't JELL-O.

to watch our Condensed
IT WILL PAY vu“ Ad columns. There

are many money-making
positions there. You may find just what you want.

50




ELEVEN GOLD MEDALS

FUSSELL’S CREAM

PURE, RICH, THICK EATING CREAM
(*“GOLDEN BUTTERFLY” BRAND)

THE WHIPPING CREAM

Is better than “Devomshire Cream”’

In key openinf sterilized cans, to sell at
10, 15 and 25 cents.

Single Cream for Tea and Coffee

(“PURPLE BUTTERFLY” BRAND)

In key opening sterilized cans, to sell at
15 and 25 cents.

No Preservative or Colouring Matter of any kind is used.
Warranted to comply with the laws of this country. NO
FEAR OF PROSECUTION. ABSOLUTELY PURE.

Guaranieed to keep good for 12 months unepened at all seasons

Sole Agents in Canada, from whom Samples
may be obtained:

C. Fairall Fisher, 22 St. John Street, MONTREAL.
Alexander Marshall, 144 Water Street, VANCOUVER.
Holloway & Reid, 834 First Street, EDMONTON, Alta.
Hamblin & Brereton, Ltd., Victoria Street, WINNIPEG.
McLaren Imperial Cheese Co., Ltd., TORONTO.

R. B. Colwell, 265 Barrington Street, HALIFAX, N.S.

HAVE YOU DONE IT?

We have pointed out clearly and con-
cisely what the consumer thinks of

“ Regal, ”’
“ Laurentia, ™

“ National, ”
“Daily Bread”

Brands of Flour. Yetwe have not heard
from some dealers. Are you one of the
few who have overlooked the goods?

These are four brands of established
purity, and bound to give complete satis-
faction. Make sure that you sell goods
of the highest quality only, and you can
count on the better class of customers.

The St.Lawrence Milling Go., Limited -
MONTREAL

| RASPBEREY.]

Your Aim

should be to sell goods of quality—goods
that stand government inspection—goods
that delight the purchaser and stimulate re-
peats.

Your canned and preserved f{ruit trade
should be supplied with E.D.S. triangle
brand. Every jar of jam or jelly bearing
this trade mark that leaves your store
has been produced under ideal conditions
of full-flavored, fresh, luscious fruit and
pure cane sugar. There is no secret pro-
cess in their production and everything is
open for inspection.

The selling of such goods insures you pros-
perity in the New Year.

Made only by

E.D.SMITH .

9 fruit farms
WINONA ONTARIO

AGENTS—NEWTON A. HILL, Toronto; W. H. DUNN,
Montreal ; MASON & HICKEY, Winnipeg: R. B. COL-
WELL, Halifax, N.S.; J. GIBBS, Hamilton.
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Our Extra Fancy and
Extra Choice California
Navels, Florida, Jamaica
and Mexican Oranges,
also Dates, Figs, Nuts,
Grapes, Hot-house
Tomatoes, Celery, Head
Lettuce, etc., will make
good starters for your
New Year’s Trade.

Wrrite us.

McWILLIAM

Mc.

Q
\'_‘ E
3

EVERISI

25-27 GHURCH TORONTO
are Largest Receivers

AVOID

Your Lemon Errors of

the past. Handle only

“ 8t. Nicholas ”
“Home Guard ”
“Puck ”’ or
“Kicking ™

You’ll make no error.

J. J. McCABE

AGENT
TORONTO, : ONT.

CANADIAN GROCER

Fruit Selling Well for New Year’s Trade

Holiday Trade Still in Bloom—General

Satisfaction With

Christmas Trade—Larger Offerings of Navel Oranges and
Market Shows Somewhat Easier Tendency—California Celery
Still Holds High—Potatoes Maintain Their Position—More At-

tention Will Now be Given to

Christmas, with its accompanying
flood of fruit, is once more a thing of
the past. General satisfaction is ex-
pressed with this year’s business. Trade
was goof, comparing favorably with
those that have gone before, and decks
were pretty well cleaned of Christmas
supplies. A portion of this week is gen-
erally given over by retailers to clean-
ing up odd left-overs, but quite a nice
volume of business is expected to come
forward in anticipation of the New
Year’s trade.

In regard to California products, of-
ferings of navel oranges are indeed am-
ple, and there is a little easier tendency
in evidence. California lemons handled
by Western Canadian trade are in abund
ant supply, and are by no means firm.
Celery from that state is not moving
freely yet, and prices are holding high.
There have been some odd shipments to
Canadian markets for the holiday trade

Potatoes have receded none from the
position held for past month. Stocks
held at most centres are not large nor
are offerings at present time. Spanish
onions have bheen somewhat neglected of
late, but with the passmng of the holi-
day and the arrival of colder weather,
greater interest is expected.

With opening of the vear attention
will again become centred to a greater
extent upon staple lines.

MONTREAL.

GREEN FRUITS.—The holiday trade
in fruit was exceptionally good and is
bound to last until after the first week
in the new year. There was a good call
for cranberries, but it is thought the
rather high price proved a deterrent to
the trade. Oranges and apples sold well
and grapes likewise. The latter are be-
coming scarce and it is generally held
that it will not he long until prices be-
gin to soar. One opinion expressed was
that Malagas would likely bring from
$8 to $9 if sales continued fairly strong.

Apples Grape fruit, Flo-

Spies ..... ... 550 550 rida, case...... 4 75 5 00
Fameuse...... 37 5°F0 Jamaica, case.. .... 350
Ba'dwins .. 425 47 Grapes, Malaga,

McIntosh reds 600 per keg ....... 500 600
Greenings. .... 425 450  Lemons.......... 250 325

Bananas, crated. 2 00 2 50 Limes, abox.... 125 150

Cocoanuts, bags. 4 00 4 50 Oranges—

Cape Cod cran- WaVEIS..o0s0ioese sase 3 50
berries in bas Valencis.. ...... 500 550
21 qts 350 Jamaicas, box... 176 2 00

Cranberries, N.8. Mexican......... 175 200
s AR 9 60 Pineapples—

Cuban, case..... 4 {0 § 0

VEGETABLES.—The market for New
Year’s is practically same as that which

52

Staples.

preceded Christmas. Celery proved a
good seller and cucumbers, lettuce and
similar lines brought fair share of extra
trade. Potatoes continue firm at from
$1.40 to $1.50 a bag.

Beans, green, hamper 3 00 Lettuce, Boston,
Brussels sprouts, perboxof2doz .... 328

per qt S bnien. SEes 025 Leeks, doz ...... 150 17
Carrots, bag. .... .... 09 Onions —
Clbboce doz 0 40 Spanish,crate. .. .... 350
Ci nullﬂu'er. doz 175 200 Half erste..... .... 23
Celery, Cal. 6dnz Canadian reds,
Clo cr;t: c‘{:u 650 7 00 3000b8.... .coc coes 350
WONESRRER, SO8. « .. Radishes, doz... .... 045
Garlic, 2 bunches .... 0 ib Sweet potatoes,
Green Pe per basket..... 20 250

pers,
bushel basket 175 225  Montreal pota-
toes, new, bag. 1 40 1 50

TORONTO.

GREEN FRUITS—Quietness has fol-
lowed in 4be wake of the Christmas
rush. Many dealers give the first part
of this week at least to the clearing up
of stocks. Later in the week, it is an-
ticipated there will be considerable de-
mand for fruit for the New Year’s trade.

Wholesalers are apparently well satisfied
with volume of Christmas trade.
California navels are slightly easier.
With Christmas past the demand will
not be so keen. Mexicans are quoted
at $2.25 to $2.50. Valencias at $4.75

to $5.50.
Bananas........ 12 17 Jamaica, case.. 3 50 4 00
Lem: Grapes, Almeria
Messina, newcropi! 00 35 perkeg.. .500 600
Limes, boX..... .... 150 English h Lhome
Onngel— grapes, lb..... 065 075
i 32 Cranberri
3 50 Cape Cod, brl 10 50 11 75
2 50 Nova Scotia..
5 50 Jersey long
475 keepers..... .. 1200
- Apples, brl. .... 225 400
Florida, case. .. 4 50 5 50 Pineapples,case. 3 25 3 50

VEGETABLES—Christmas brought an
appreciable demand for what can be term-
ed vegetable specialties, including such
lines as imported cucumbers and head
lettuce, celery, sweet potatoes, mush-
rooms, hot house tomsatoes, etc. Pota
toes and roots in general are unchanged
in price but show no weakening ten-
dency.

Boston cucum- Onions—
bers, doz. ot se NI Spanish, case... 350 375
Boston head let- Spanish, { cases. 1 85 2 00
tuce, doz.. . T Cnt:.‘d.im, 75-1b. &8
Canadian beet, Béseors wess .
» Potatoes, N. B
per W - 080 0% stock, bag. ares 399
Cabbage, Potatoes, Onta-
dian, douu 050 065 rio, bag... A
barrel ........ §0 176 Bweet potatoes,
Carrots, bag.. 0 80 090 hamper...... 175 200
Turnips, bag.... .... 0 50 Mushrooms, 1-b. =
(Alery pr doz. .... 040 boxes ......... 070 07
Parsnips, bag... .... 0 9% Can. hot house

tomatoes, Ib.. .... 030

The Grain Growers’ Export Company,
Limited, has been incorporated with =
capital stock of $250,000. The head of
fice is in Winnipeg.

ON
The
chequ
Groce
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ONE OF YEAR'S BEST INVESTMENTS...

The MacLean Pub Co.—Please find enclosed
cheque to cover subscription statement of The
Grocer. Might say I consider this cheque one

of the year’s very best investments. .
. = Eh anuary the Bi onth for
207 Brock Ave., Toronto.

We offer a very fine assortment of

FRESH TOMATOES FROZEN HALIBUT, TROUT, WHITEFISH, SEA HERRINGS,
SMELTS, FROZEN LAKE HERRINGS IN BAGS,

s sy “WHITCO ” BRAND HADDIES, SWEET BRIAR FILLETS,
tomato sure o be in good condition LONG ISLAND NATIVE OYSTERS

6 BASKETS TO CRATE

OUTDOOR GROWN

/ ] We offer everything from the Primary Markets, and our Motto
Each crate is carefully examined and all . the F it B . . UALITY
crushed Wilggoes removed, These goods as in € frui usiness, 1s Q 2

are something unusual and you will have
something rich to offer your customers. |

LS WHITE @ COMPANY, LIMITE
WEST INDIES FRUIT CO. Wholesale Fish, Fruit and Producé€
38 William Street, Montreal HAMILTON TORONTO

1as fol-

ristmas FOR—

:;; “Green Mountains,” OYSTERS

‘““Delawares ”’

le  de-

Saae or othay vatietine ol Large, fat fellows—solid meat—the very  best
satisfied

POTATOES

oysters obtainable. Get some for New Year's.

and will

o Sweet Navel Oranges

L. TABLE USE. CRANBERRIES MALAGA GRAPES
ot Bags or bulk in Cars. NUTS TABLE FIGS DATES

‘500 6 00

Wire or Write THE HOUSE OF QUALITY

Gloments Company, || | HUGH WALKER & SON

ought an ST.JOHN, - - N.B. Established 1861 GUELPH, ONT.
be term-
1g  such
d head
s, mush
lc. Pota
nchanged
ng ten-

« LEMONS

From January to December represent the Highest
Quality of Sicily Lemons. Start the New Year right by
using this brand.

FRATELLI FOLLINA, Packers W. B. STRINGER, Sales Agent

Palermo, Messina Toronto, Canada
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Retailers Should Give More Time to Fish

week but with passing of the festive sea-
son trade is expected to show signs of
increased life again. The weather, while
somewhat more favorable to the cause,
could indeed be more so.

About the only lines of fresh caught
fish listed are steak cod and haddock and
prices on both are firm. Lake herring
are quoted at 3 and 5 cents.

FRESH CAUGHT FISH
Steak cod............ 008 Haddock ....... .... 007
FROZEN FISH
Red salmon,

. round....... .o 010
With Favorable Weather Trade Should Show Activity—Oys- w,,.w.,..,,’,e___,, N e 's'é'.'b“s; 2%
ters in Fair Demand—Lobster Fishing Commences on Nova BeS Salmon Mackerel, 9l
Scotia Coast—Newfoundland Sends Large Shipments of Dry e o - 4 -

Cod to Mediterranean Ports.

glipp(-n. per box.1 25 } 35 8od..‘lmpen’al ....... 3 31735
_ . loaters, per box.... 1} uail-on-toast

The anticipation of the Christmas tur- '4;};;‘:“"{ . bﬁl:;(’nhgf&rfdff-” e 'S-.';ﬁ;’ie*i,‘i‘,‘,‘.‘,’i;.lﬁd‘ﬁ ?% ganeuorbrﬂgieon ?1'.;
- e > = h i Labrador sea trout, Salt eels, per 1b.0 064 0 07 . 5y o
key kept the appetite for fish in the \h‘" "mu ¢ g[’? i“u h::g:m b?% d 55“ PICELED

Wk z /eek. Then, again, 0. 1 mackere| ) al, sardines, § bbls. 3 00 i s

ba(hground last » (_( K I l 4 ga No.l mackerel ! 8 00 he;'.mul RS .ivs 6 50 (I)'::'ik:r::;g"_{:r::]' 1",:’,::"{:{,1 hev. . i
dealers were busy pushing holiday goods, bczotﬁ)lhernux hu :Le:t:?:zr:* 12 gg S 170 1 7?, "‘h"d,‘,""bf,"

b . . cotch herring....... ;i vees 325
so that general conditions were not con-  Lake trout, kegs €50  Scotch herring, keg.. 100 Opwbess, slantends gl 1 8 E B T P8
ducive to large trade Interest has been Choice mackerel pul 20 gu{}:ngh;r::pe. kal. %gg

: . - " olland herring, keg 5 —
somewhat greater this week, and with SMOKED
the opening of the mew year, sales are Bloatem, large per box..... viveviniienn ... 110 KEEPING FROST FROM WINDOWS.

expected to become more active. The
retailer with more time will direct at-
tention to this line and with favorable
weather substantial sales should result

Lobster fishing season is now in full
swing on Nova Scotian coast, and
catches so far have been goed, the Unit-
ed States markets getting big portion
of supplies. Haddock fishing has also
been good under favorable weather con-
ditions. < Newfoundland continues' to send

Yarmouth bloaters, fancy, per box
Haddies, fancy, 15-1b. boxes, per Ib
Fillets, fancy, 15-1b. boxes, per 1b
Herring, new smoked, per box. ...
Kippers (small), per box of 50 fish..

SHELL FISH

Ogysters, ckoice, bulk, Imp. gallon

Opysters, bulk, Selects. . .......n..

Oysters, fancy cape, large bbls. . ok
alpejue Oysters, per bbl . 8

Solid meats— Standards, ull #$1.70; selects, gal., §1.90.

NOVA SCOTIA.
HALIFAX.—Fishing season is now in

Montreal Grocers Using Double Window
System.

Montreal, Dec. 28.—Regarding the
method employed by a Smith’s Falls
grocer of preventing his window from
becoming frosted, it may be said that a
large number of Montreal’s best grocers
have adopted this plan. The lower hali
of the window of each of such stores

iull swing on the Nova Scotfa coast. b . s ——
. ' : : s practicall double window an ar-
large shipments of d.r) codfish to Medi- hile the season has been opened less r:ng:ment, bEiyl’]gamade e 822_
terranegn ports. Prices on codfish hold 3., - week some large catches have puc-goseip g P oty oyl gl
firmly. heen made, and indications are industry referred to by W. Hyndman, and in every
S » - . - - ’
i o Beok s et gy Alreads case the result has been most satisiac-
QUEBEGC. large shipments are being made Y tory. The lower parts of the windows
I 2 : United States. The first steamer sail- . ."go0 from frost in contrast with the
MONTREAL.—The market is quiet al- g t50k over one thousand crates, and OeE Mats and itk aihes Winlows
ter rather active busmcs's ‘last week. the second shipment totalled 1,100 s g g Bl 1
The mild weather continuing through .rates valued at $14,000. While these & :
Christmas proved unseasonable and tbe |ohsters are shipped to Boston dealers, LA e
complete trade expected did not maten- many of them are forwarded to New
alize as it should have. Owing to holi- york and Chicago, and it is even stated A. Hamstra & Co., American manag-
day spirit there was not as much atten-  gome of them find their way back into ers for Biscuit Fabrick ‘‘Delindeboom,"
tion shown to fish as usual. Prices are  (apada again. The lobsters offering on of Mydrecht and Amsterdam, Holland,
practically unchanged. the local market are small. manufacturers of Frou Frou Wafer pro-
FRESH Haddock are coming on market in ducts, are removing their headquarters
Seoak ood head- | e 00 Bmatetane 4 0% large quantities. Weather during past from Grand Rapids, Michigan, to the
FROZEN week was exceptionally favorable for Fort Deaborn Bldg. in Chicago, the first
Hadock i 00 00 ot macn o %010 fishing, and some good catches have been week in January. The local office in
“e"'gg O, o 18 h"_lmm oonoog made. The shipments of smoked had- Grand Rapids will be maintained as a
hke round lb 005 005% - 0. 1 smelts, Ib...... 010 dies to Boston market are heavy an« branch.
xv.nlmelu.lb... 014 .
3g _lr,uketrout.lbl.“ el glsg bloaters are also selling well. _—
5201 Whitetish, large, Outside of some activity in herring
rch. 010 B s coaveesias 08} 0 09 : - : Hager & Perry,  Parry Sound, Ont.,
Dore or Pickerel 007 008  Whitefish, smail© 06 0064 there is not much doing in salt fish G e e
PREPARED FISH trade. Foreign demand for dry codfish piee sped frotr? W Z i &rCo .
e e g g Aoy =1 il 1 4 continues good. There is a good en- P s y ¥
o et 1 g g Wbox --------------- i% quiry for salt m'ackerel wwh practically P
Dry cod, 100 Ib. bundles, per bundle..... ...... 850 no stock offering. Herring are now :
SALTED AND PICKLED plentiful and sales are fairly good. There are many fine Christmas dis-
New green cod, woo Nolgreenhaddock. plays in Toronto grocers’ windows. A
gz'{bm. 20010 (19 00 No. 1 green poilock, traveler calls attention to two particu-
N}}'{E;M.;om 0% ﬁmgg:ﬁﬁﬁ 14 % ONTARIO. larly fine displays in the windows of B.
ring, per - gt 550  Saimon,Labsador,bl 15 00 TORONTO—The rush of holiday shop- S. McMurty; Eglinton, and on Yonge
. s " se Dping naturally detracted from fish last St., at corner of Marlboro. 5
54 ]
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THE CANADIAN GROCER

LAST CALL

Two more days, Brother, and 1911 will be no more. Two more days, and you will
make new resolutions. What will they be? Will you decide to pay closer atten-

of it,”” and you’ll make no mistake.

Boutilier's Smoked Fillets

(Juicy) , (Sweet)

-

Delicious Appetising

.oﬂn c.po“
We Pack No Hard Tough Fish?

The most scrupulous care is taken
to see that in the packing of

“Concord”
Norwegian Sardines

nothing but the finest freshly-caught
Autumn fish and pure olive oil are
used. “Concord” Sardines will be
found to be mild-cured and not too
much smoked, and their delicious
flavour will commend them to your
particular customer. Feature * CON-
CORD ": there's a good margin for
the retailer. Order from your whole-
saler.

LIST OF AGENTS

R. 8. Mcindoe, Toronto. Watson & Truesdale, Winnipeg.
A. H. Brittain & Co., Hontreal. W. A. Simonds, St. John, N.B.
Radiger & Janion, Vancouver and Victoria, B.C.

B~ Boneless Codfish “98g

Canada Brand

tion to your fish trade, or will you let thislend of the business weaken and willingly
lose money? You won't---we know it.

Put up in such a form that the housewife can carry it under her arm and have no bother with it.

WRITE ABOUT THE TABLETS

Arbroath Brand Smokies

Mariner Brand Skinless Fish

OCEAN BRAND
Haddies Kippers Bloaters

(Tasty)

The Halifax Cold Storage Co., Limited

MONTREAL

A TIP FOR 1912
Buy the Queen Square

P —— | ——
The biggest .

Fruit Jar

Made in

selling Light- -
ning Style clear white
Jar in the flint glass,
United with
States and "q wide mouth,
Cz?n.'?da: :‘ seamless
'fr}il:i]:;clls ‘f rubber base
true and } and smooth

polished top.
Has the ad-

should not
be confused

with the justable
ordinary fastener.
type of jar.

Insist on the Genuine. Beware of Imita-
tions. There is only one “Queen”

Manufactured by

SMALLEY, BKOISVT!).NM[IJSEL ONTHANK

For sale by all first-class dealers in Canada and United States.

Make your motto for 1912, “Fish and lots

-
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Wide Awake Methods in Retailing

Montreal Dealer Gives Away Many Calendars—Vancouver Re-
tail Firm Opens Deposit Account Department in New Store—
Grécery Display in Shape of Harp—New Brunswick Dealer
Has Special Clerk for Confectionery.

Giving Away 1,100 Calendars.

Montreal, Dec. 28.—While the calendar
questiou finds many grocers who oppose
it there are quite a number who thus
/remember their customers at Christmas.
When something out of the ordinary in
such calendars is noticed it is usually

woith mentioning. Walter Paul, a St.
Catherine St. grocer with a branch
store on University St., distributed

eleven hundred calendars among his spe-
cial customers. The designs of the cal-
endars which were of four subjects were
artistic and this little remembrance of
the firms was dainty, attractive and
would surely be prized by recipients
The work of the artist, Fred. S. Burgy,
in “A Long Summer Day” and “‘Win-
ter’s Crystal Beauty’ is well reproduc-
ed and the calendar does not bear a
flammboyant reference to the grocer who
presente! it

-

Open Deposit Account Department.

Vancouver, B.C., Dec. 28.—The H. A
Idgett Company, Ltd., has made an-
other move, and is now located on Pen-
der Street, at the corner of Cambie. It
is thc first large retail store to go on to

this street. The Edgett Company ori-
ginally started on Harris Street in the
east end, under the name of Edgett
Bres., but came up to Cordova Street,

then around to Hastings and now into a
large stone building, erected for their
use, anc¢ on which they have a long lease.
The building, on a corner, is three
stories high, all of which is occupied.
The firmn is branching out, and have ad-
ded everything for the household, such
as furniture, hardware, crockery, etc.

The interior of the store is finished in
spotless white, with an abundance of
light. Throughout the latest ideas have
been adopted in store metheds. The
fresh and cooked meats and delicatessen
are shown on sanitary white opalite
glass with a plate glass covering. This
not only protects the goods from dust,
but the efiect is particularly pleasing to
the patron, and.shows the goods off to
the best advantage.

A new feature will be the deposit ac-
count department. For some time this
store has done business on the strictly
cash basis, goods being either paid for
at the store or sent c.o.d. Now an ac-
count may be opened by a customer with
the firm by depositing a sum not less
than $5, nor more than $100, interest on
which is allowed at 12 per cent. ox the

daily average of the account. A state-
ment of this account will be rendered
each month, showing withdrawals or am
ount of purchases checked up against it.

~~-A Grocery Harp.

London, Ont., Dec. 28.—(Special.) —
Scandrett Bros., retail grocers, have a
unique and attractive Christmas win-
dow. A large harp about three feet
high, made of macaroni and assorted
peels, is the feature. —

Richard Eckert, of Gorman, Eckert &
Co., is in the field for mayor of 1912.
Many of the grocers are working for
him.

Jas. McKenzie, secretary of the Re-
tail Grocers’ Association, has opened a
branch store at corner of Maitland and
Dufferin Sts.

Special Clerk for Confectionery.

St. John, N.B., Dec. 28.—‘1 have
given to one of my clerks,”” said a local

grocer last week, ‘‘almost complete eon-
trol of the confectionery end of my busi-
ness, and in allowing him to assume re-
sponsibility for the success of this de-
partment, I think I am making a wise
move. Already, I can notice'an improve-
ment, although he has had charge only
a week. Formerly any of the clerks, or
myself, would arrange the chocolates or
candies in the silent salesmen or om the
glass shelves suspended above it, but
until the Christmas and New Year's
rush is over, he will have all to do with
pushing the sales of confectionery, at-
tending, of course, in spare moments, to
filling orders, and other work. There is
an old saying that ‘two many hands
spoil the pudding,” and I have just be-
gund to find it out in connection with
selling in different departments. As you
see, ] have endeavored to separate my
chocolates and candies fiom other lines,
and have reserved considerable space for
them, and my showcase has been pushed
into a prominent position and made to
appear as attractive as possible with
tempting lines and displays. I do not
stock very heavily in chocolates in my
case, but as you can see, each different
kind is neatly heaped together in a
hali-pound mound with a white perfor-
ated napkin beneath, and a small price
ticket on top, which appears to me to
be far more attractive than when a lot
of hoxes are jamimed j case.”’

SPECIALIZES IN POULTRY WITH SUCCESS

Vancouver Dealer Considers Prominence Given to

This De-

partment Results in Good Advertisement—Growth of Business
Necessitates Enlarging Establishment—Proprietor Going East

for New Ideas.
Vancouver, B.C., Dec. 28.—(Special.)
—T. F. McDowell, who a few years ago
started for himseli in the grocery trade
at 704 Granville street, has established
a fine business, and has made a name
for himself in the special linc of poultry.
In this case, as in many others, it has
paid the dealer to single out some line
of goods, and concentrate thereon. Not
that other and principal lines are to be
disregarded in any way, but by giving
attention to some one thing a dealer is
able to get good advertising and get
good trade. ‘‘To him that hath it shall
be given,”” and it is remarkable when a
man succeeds how many good things are
added to his success. Mr. McDowell has
found things coming his way so much
that he has to enlarge his place of busi-
ness, and soon after the first of the year
he will visit principal cities in the east

to get in touch with the newest meth-
ods and plans of arrangement, so that
the enlargement may be carried out on
thoroughly modern lines.

Mr. McDowell has popularized his
poultry under the name of Irazelwood
brand, and he makes a point to see that
his customers are completely satisfied.
This is one of the elements of success
and establishes a good-will that means
larger and more secure business.

In going into the poultry line in con-
nection with his grocery trade, Mr. Mc-
Dowell made a bid for the high-grade
birds selected by the packers of the east
for the old country market. Special
care is taken with these to bring them
to the market in superfine condition.
For two weeks they are milk-fed, and
every step is thorough and careful, from
picking the feathers to the scientific
trussing. By establishing a standard of
quality, with a good seclection, Mr. Mc-
Dowell is becoming well known in Van-
couver as a poultry specialist.
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The Finest Fish Obtainable

Careful selection of the sweetest fish caught in famous Passa-
maquoddy Bay, and careful and skillful hand-
ling in a modern, sanitary factory have made

Brunswick Brand Sea Foods

the choice of all particular people.

.They are unsurpassed in quality, have a flavor distinctly
their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line? When
ordering, be sure and get the name right.

“BRUNSWICK”

Connors Bros., Limited
Blachk's Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.; C. H. B. Hillcoat, Sydney, N. S.: J. L. Lovitt,
Yarmouth, N.S ; Buchanan & Ahern, Quebec, P.Q.; Leonard Bros., Montreal, P.Q.: A. W.
Huband, Ottawa, Ont.; A. E. Richards & Co., Hamilton, Ont.; J. Harley Brown, London,
Ont.; C. deCarteret, Kingston, Ont,; James Haywood. Toronto, Ont.; Chas. Duncan, Winnipeg,
Man ; Shallcross, Macaulay Co., Calgary, Alta.: Johnston & Yockney, Edmonton. Alta.;
Shallcross, Macaulay Co., Vancouver and Victoria, B.C.

TO THE WHOLESALE TRADE «

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782.

Ask us for prices before Tliiing
your orders for the coming season

West India Co., Limited

KEEP OFF THE SICK-LIST

by taking a dose or two of

MATHIEU’S
SYRUP

OF TAR AND
COD LIVER OIL

if you have a chill or
have been exposed to
inclement weather.

And when you've
seen its effect you will
recommend this very
excellent remedy to
your customers.

Every household
should have a bottle
handy.

J. L. MATHIEU CO., PROPS.

SHERBROOKE, P.Q.
Mathieu’s Nervine Powders

are another useful remedy.
Not only are they an un-
equalled headache and neur-
algia cure but they are in-
valuable to check a fever and
stop the ache of bones and
chest which comes with a
heavy cold.
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FIRE

To The Trade:

We are pleased to advise you that in spite

s  —

| | of the disastrous fire which occurred on Friday,
December 15th, and which partially destroyed

our factory, we have made arrangements which

will enable us to fill orders for Biscuits and Con-

fectionery as usual after January 1st.

We appreciate the many expressions of
sympathy we have received from our customers
and friends in consequence of the loss occasion-
ed by the fire.

Thanking you for all past favors, and

wishing you a prosperous New Year,

We are,

Yours truly,

D. S. Perrin & Company, Ltd.

LONDON, - CANADA
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it Is a Mistake

foryoutothink that youcannot
sell an article because your
customers do not ask for it.
You are a salesman and we
venture to say that you will
be surprised what you can do
with

Maple Sugar Chewing Tobacco
King George’s Navy o
Master Mason ’

if you put your selling power
behind them and make up
your mind that the men who
come to you for groceries will
come for tobacco supplies
also. You have the first call
on them very often, so take
advantage of all opportunities.

The Rock City Tobacco Co.

Quebec Winnipeg

1912

and

7-20-4

Start Off Well

by getting that tobacco department you have
promised yourself so often into good shape. You
cannot put a better cigar into it than the

7-20-4

the cigar of 1912, so get in touch with us right
away. Will appeal to those who know the
best leaf, and will make others td whom you
introduce it feel like princes, because they have
never been previously, and will never be, able
to secure such a good smoke at the price.

The Sherbrooke Cigar Co.

SHERBROOKE, P.Q.

_r=
Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST

THAN

A LITTLE MILDER  “habiibuidg

TucKkett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,

TUCRETT LIMITED
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CLASSIFIED ADVERTISING

Advertisements under this heading, 2¢. per word for
first insertion, 1c¢. for each subsequent insertion.

Contractions count as one word, but five figures (as
$1,000) arec allowed as one word.

Casb remittapces to cover cost must accompany all
sdvertisements. In nNO ORSe can this rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to ou. care to be forwarded five
cents must be added to cost to cover postages, etc.

SALESMAN WANTED.

TRAVELING SALESMAN, acquainted with the
wholesale and manufacturing trades in the Mari-
time Provinces, to represent the MACLEAN

NEWSPAPERS, looking after our advertising in this
district. Good position for progressive young man.
Apply, stating full particulars, THE MACLEAN
PUBLISHING CO., LTD., 702 Eastern Townships
Building, Montreal.

POSITIONS WANTED.

COFFEE EXPERT (with wide experience in green
aod roasted coffees in buying, blending and

superintending roesting) desires position as
manager of coffee department in wholesale grocery
orcoffec firm. Winnipeg or West preferred. ** Cotfee
Blender,” Box 406, CANADIAN GROCER, Toronto.

MISCELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

ACCURATE COST KEEPING IS EASY if you
bave a Dey Cost Keeper. It automatically records
actual time spent on cach operation down to the
decimal fraction of an hour. Several operations of
jobs can be recorded on one card. Forsmall firms we
recommend this as am excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or bundreds of hands we can supply you
with a machine suited (o_¥our requirements. Write for
catalog. Interpational Time Recordlns Company of
$uud|. Limited. O#ffice and factory, 29 Alice Street,
oronto.

MISCELLANEOUS.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.

FROM NOW TILL THE END OF THE YEAR
we offer unusually good bargains in second-hand

Typewriters. They are carefully rebuilt, work
and look like new, but the price is 8« mere fraction of
the original cost. Write for catalogue. THE MON-
ARCH TYPEWRITER COMPANY, Limited, 46
Adclaide Street West, Toronto.

OORE’S NON-LEAKABLE FOUNTAIN PENS.

If you have Fountain Pen troubles of your own,

the best remedy is to go to your stationer and

purchase from him a Moore’s Non-Leakable Fountain

Pen. Thisis the one pen that gives universal satis-

faction and it costs no mors thans you pay for one not

as (Eo‘)d' Price, $2.50 and upwards. W. J. GAGE
& CO., Limited, Toronto, sole agents for Capada,

UR NEW MODEL is the handiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and best prices. The Ontario

Office Specialties Co., Toronto.

ENS—The very best Pens made are those manu-
factured by William Mitchell Pens, Limited,
London, England. W. J. Gage & Co., Limited,

Toronto, are sole agents for Canada. Ask your sta-
tioner for a 25c¢. assorted box of Mitchell’s Pens and
find the pen to suit you.

ODERN FIREPROOF CONSTRUCTION—Our
system of reinforced concrete work—as success-
fully used in any of Canada’s largest buildings—

gives better results at lower cost. ‘A strong state-
ment” you will say. Write us and let us prove our
claims. That’s fair., Leach Concrete Co., Limited,
100 King St, West, Toronto.

HE " Kalamazoe” Loosc Leaf Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

ible, 'l’lﬂlf surface flat, alignment perfest. No ex-
sed metal pasts or complicated mechanism. Write

or booklet. arwick Bros. & Rutter, Ltd,, Kll( and

Spadina, Toronto. tf)

WAREHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Ferbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

MERCHANTS use National Cash Reg-
72§q000 isters. We couldn’t sell them unless
they saved people money, The Natiomal
will guard your money too. Write us for proof.
Nationsal Cash Register Co., 285 Yonge St., Toronto.

UCKWHEAT Flour fulrnleed pure and unsur-
passed by any mill in the Province. H.
Squire, Queensboro, Ont., solicits your orders.

USINESS-GETTINGTYPEWRITTEN LETTERS
and real printing can be quickly snd easily turn-
ed out by the Multigraph in your own office—

actual typewriting for letter-forms, real printing for
statiopery and advertising, saviog 25% to 754 of
lveruge anoual printing cost. AMERICAN MULTI-
(r;RA H SALES CO., Limited, 129 Bay Street,

oronto.

COPELAND-CHATTERSON SYSTEMS — Sbort,
simple. Adapted to all classes of business. The

o Copeland-Chatterson Co., Lim‘ted, Toronto and
ttawa.

COUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll send you
prices that will interest you. Our Holder, with patent
sarbon attachment bas no equal on the market. Sup-
plies for Binders and Monthly Account Systems.
gulluu Systems Limited, Manufacturing Stationers,
oronto.

OUNTER CHECK BOOKS—Write us to-day for
samples. We are manufacturers of the famous
Surety Non-Smut duplicating and triplicating

Counter Check Books, and single Carbon Pads in
all varieties. Dominion Register Co., Ltd., Toronto,

DOUBLE your floor space. Ap Otis-Fensom band-
power elevator wil! double ¥our floor space, en-
able youto use that upper floor either as stock

room or as cxtra selling space, at the same time in-

creasing space on your pound floor. Costs only $70.

Write for catalogue “B.” The Otis-Fensom Elevator

Co., Traders Bank Bullding, Toronto. ({1))

EGRY BUSINESS SYSTEMS are devised to suit
every department of every business They are
labor snd time savers. Produce results up to the
requirements of merchants and manufacturers. In-
uire lroo-“onrlggléulgmgre. Egry Register Co.,
ayton 03 ay St., Toronto; 25 Portage
Ave., Winnipeg ; 308 Richards St.,V, g

L & er.

TECHNICAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, $1 per year. Every manufacturer
using power should receive this publication regu-

larly, and also see that it is placed in the hands of his
cogineer or superintendent. Every issue is full of
practical articles, well calculated to suggest economies
in the operation of a plant, Condensed advertisements
for ** Machinery Wanted’’ inserted free for subscribers
to the GROCER. ‘‘Machinery for Sale” advertise-
ments one cent per word each insertion. Sample copy
on request. CANADIAN MACHINERY, 143-149
Univérsity Ave., Toronto.

ALES PLANS—This book is a collection of 333
successful plans that have been used by retail
merchants to get more business. These include

_Special Sales. Getting Holiday Business, Co-operative

Advertising, Money-Making Ideas, Contests, etc.
Price $2.50, postpaid. MACLEAN PUBLISHING
CO., Technical Book Dept., 143-149 University
Avenue, Toroanto.

e

Keep in mind the domin-
ant fact that mankind from
its first aggeatance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your sto
briefly, forcibly, truthful-
{z, and address it through

e proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto

60

Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever r{mb-
lished on Coffee. Itis attractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.

Commercial Classification and Des-
cription.

Adulteration and Detection.

Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you pnstpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co,
Technical Book Department
143-149 University Avenue, Toronso

Lt
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Baking Powder
Dismond W. H. GILLARD &
1b. t.{nl.gdo: in case.

MAGIC BAKING POWDER
Ontario and Quebec Prices

Oases. 8i P
6 dozen  Bor ... 8055

OGN”MHD—‘F‘Og

Bt Pt B 1t B0 1 D M o B
g
f esunpmesass

16-0(.
16 ..} $6 00
Bpecial discount of 5 per

cent. allowed on five cases
or more of ‘' Magic Baking Powder."”

ROYAL
BAKING POWDER

Barrels—When packed
in barrels one percent.
d;iiscoum, will be allow-
ed.

WHITE SWAN SBPIOEs AND CEREALS LTD.

Bwan Baking Powder—5-1b. size,
$8.25; 1-1b. tins, $2; 12-0z. tins, $1.60; 8-oz.
tins, $1.20; B-0z. tins, 90c.; 4.0z. tins, 65c.;
be. thll. 40c.

-Ib. tins
-1b, tins.

Bizes—
Borwick’s {lb. tins

No.13,4-0z., 6 dz 0 70
No.13, 4-0z.,3dz. 0 76

In Tin Boxes—
No.13,1-1b.,2 ddz;

FOREST CITY BAKING
POWDER

WHITE SWAN SPICES &
CEREALS, LTD.
White Swan Breakfast
Food, 2 doz. in case,
per case §3.00.
The King’s Food, 2dz. in
cage, per case $4.80.
W'hlta SBwan Bar ey
r doz. $1.
wan Self-rising
guckwhent Flour, per

White glnn Self-rising
Pancake Flour, per
dozen $1.
Wmhlm Swﬁn Wheasg KEer-
per doz.
White Bwan Flaked
Rice, per dozen $1.
White Swan Flaked
Peas, per dozen §1.
DOMINION CANNERS, LIMITED
lmer Jams Peach

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Bl
Keen s Oxford, per Ib. .
x lots or case
Gluetb s Mammoth, }-gross box
Cocoa and Chocolate
THE COWAN 00., LIMITED
Cocoa—
4 Perfection, 1-1b.
" tins, per doz.. ..
Perfection, 3-1b.
tins, per doz
Perfection, &-1b.
tins, per doz..
Perfection, 10c
size, per doz. .
Perlecuon. 5-1b.

F Cowan:

" PERFECTION 4

2, per
London Pearl, per Ib.
Special quotnlom for Coco- in bar-
rels, kegs, e
Unaweetened Chocolate—

Supreme choco-
late, 4's| 12-Ib.
boxes, per 1b..

Perfection choco-
late, 20c size, 2
doz. in hox, doz.

Perfection choco-
late, 10¢ size, 2
and 4 doz. in
box, per doz..

Sweet Ohocolate—
een's Dessert, %n nnd {i 12-1b. bxs
ueen's Dessert, okes

Icings for cake—
Chocolate, white,
pink,lemon,orange,
maple, almond,
cogoanut cream, in

1b. packages, 2

ozen in box, per

0 90

Chocolate
OConfections—

Maple buds, 5-1b. boxes

Milk medallions, 5-1b. boxes. . .........
Chocolate wafers, No. 1, 5-Ib. boxes. ...
Chocolate wafers, No. 2, 5-1v. boxes....
Nonpareil wafers, No. l 5-ib. boxes....
Nonpareil wafers, No. 2, 5-jb. boxes....
Chocolate ginger, 5-1b. boxes

Milk chocolate wafers, 5-1b. boxes
Coffee drops, 5-1b. boxes

Lunch bars, §-1b. boxes

Milk chocohbe 5c bundles, 3 doz. in

- cooCcOO0OO
& KRKLREVER

oxes, Ib.
')—lh boxes, 1b.
24 bars,

Nll:: mllk chocolate, 4's,
Nut milk chocolate, %

2 288

EPPS'S

Agents — Willson & Warden, Toronto;
Forbes & Nadeau, Montreal; J. W. (Gorham
& Co., Halifax, N.S.; Buchanan & Gordon,
Winnipeg.

In }.l? and 1-1b. tins, 14-1b. boxes, per lb () 35
Smaller quantities 037

JOHN P. MOTT & CO.

G. J. Estabrook, St. John, ‘N.B; J. M.
Douglas & Co.. Montreal, R s Mclndoe.
Toronto; Jos. E. Huxley, Wi ; Tees &

Johnson & oc ney, Ed-
Pexue._ lpr({“ kerage Co., Vancou-

ver; Frank M. Hmnum. Ottawa.

Elite, 10c. size
(for oooklnc
doz.. .09

Mott's breakfast cocoa,
breakfast cocoa,

N 0.1 chocolate,

lelh sticks, per gr

Diamond Chocolate, i's

Plain choice chocolate, liquors.

S8weet Chocolate Coatings

WALTER BAKER & CO.
Prﬁ:ﬂum No. 1 chooohte

tins, 41c. 1b.; Ge
$1b. mkn,G—lb
chocolate, imd}lb uku.&-lb bu 32c1b.;

10c size
8

o

BREwERY

u:n;gn

an

and Sfl‘z'
ocolate, im«:

E

an umt

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER VYEAR.,

Auto sweet chocolate, 4 Ib. cakes, 3 and 6 lb
bxs., 32c. 1b.; Amlln sweet chocolate,
oukeo. 6 1b. ﬂm. 3 con cocos hob
or coldsod. ), 11b. cmu 38¢. 1b.; Oracked
gﬁﬂ 6 1b. bsgs.Sﬁc. 1b.; Caracas
Mbleu 100 tied 5e, per box S&OO The
above quouuonl are £.0.b. Montreal.
Cocoanut
CANADIAN COCOANUT 0O., MONTREAL.
Packages—5c., 10c., 20c. and 40c. pnck\geﬂ.
packed in 15-1b. ahd 30-Ib. cases Per lb
1-1b. packages, White Moss. 026
-1b. packages, White Mos: 027
-1b. packages, Whlte Moss. 028
and §-1b. packages, asso .
and §-1b. packages, assorted
-Ib. packages, assorted, in 5-1b. boxes
-1b. packages, Lsson.ed in 5-1b. boxes 0 29
-1b. pmkaeea, uaort,ed 5,10,151bcas 0 30

Bull
In 15-lb tins, 15-1b. pails and 10 25 and 50-1b.
boxes. Pails. Tins. Bbls.
‘White moss, fine strip 0 12
Best Shredded 01

016
White Moss in 5 and 10 Ib. lqusre um 2lc.
Condensed Milk
BORDEN'S CONDENSED MILE 0O.
Wm. H. Dunn, Agent, Montreal & Toronto.

Oases. D
Eagle Brand Condensed Milk.... $5 75
.f d Seal Condensed Mllk 475
Challenge Condensed Milk op
Peerless Brand Evaporated Milk
five cent size (4 dozen). .
Peerless Brand Euponwd Miik
family size
Peerless Brand Enponwd Milk
pint size (4 dozen|
Peerless Brand Euponud Milk
hotel size

REINDEER, LIMITED
““Jersey” brand evaporated cream

per case (4 dozen) 3 50
** Reindeer” brand, per case (4 dozen) 5 5)
* Reindeer” Condensed Coffee, case. 5 00
*Reindeer” Condensed Cocoa, case.. 4 80

ST. CHARLES CONDENSING
COMPAhY

Pri
| St. CharleaMxlk fam-

«r
PSSR YA
n88885%
aoqeoo;

Silver Cow Mi k.
Purity Milk.
Goed Luck...

Coffees
EBY-BLAIN, LIMITED.

Standard Coffees
Roasted whole or iound Packed indamp-
proo ags and tins.

ackage Coffees.
Gold Mednl 2 lb tins, whole or zround
11b. tins,
1b. tins,
Anchor Brand, 21b. tins ** 5
11b. tins ** o
German Dandelion, 1 ig tins, ground
m “ e '

English breakfast, 1 1b. tins, 2
Grand Prix, 1 and 2 Ib. tins.
Demi-Tasse, 1 and 2 Ib. tins,
Flower Poy, 11b. pots,

Confections
IMPERIAL PEANUT BUTTER
Small, cases zen
lled.hxm. cases dozen
cases 1 dozen..
'l‘nmbien. cases 3 dozen
25-1b. pails

“ “ “ “

cooocoooocoe
BEBEBRBRERE
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WHITE SWAN SPIOES AND CEREALS LTD
‘White Swan Blend.

1-1b. deoonbed
tins, b.
Mo-Ja,}-1b. tins
30c. 1b

Mo-Ja, 1-1b. tins
28c 1b.

Mo-Ja, 2-1b. tins
28¢. 1b.

Oafe des Epicures—1-lb. fancy glass jars, per

o0z., $3.

Oafe 'Aromatique—1-lb. amber glass iars,
per doz.,

Presentation (with tumblers) $3 per doz.

Ground or bean—

1and

1land 2

land 7

Packed in 30sand 50-Ib
case. Terms—Net 30
days prepaid.

Cheese—Imperial

Large size jars, doz
Medium size hn,‘

=

JT.:.AR(?\
HPERML[HE[S! '

Imperial holder—
Largesize, dox 18 00
size, doz. 17 08
Small size, doz. 12 00
Roquefort—
Large size,doz. 2 40
Bmall size,doz. 1 40

Oanada Cream Cheese—
In carbons, each 1 dozen
Large blocks, dozen
Medinm blocks. dozen

FUSSELL & CO., LTD
London, Eng

‘‘Golden Butterfly”
brand Cream, 8 doz.
12| 10c. size, cases $7.60

**Golden Butterfly”
brand Cream, 8 doz.
15¢. size,cases $11.50

Coupon Books—Allison's

For sale in Canada by The Eby Blain Co. Lta.
Toronto. O.0. Beauchemis & Fﬂs Montresl
$2, 83. $5, 810, 815 and $30.

All same price one size or agsorted .

UN-NUMBERED

500 books to 1000 books .

For numbering cove a
extra per book 3¢ ces r an each coupon,

Infants’ Food
Robinson’s patent barley,
-1b. tins, $1.25; 1-1b. tins,
Robimon 8 pabent

oaba. #-1b. tins, $1.25;

. tins, $2.25.
Flavoring Extracts
SHIRRIFF'S

oz. (all ﬂ‘t'svoru) d.l‘)z.

24
4
5
8

16
32" 00
Discount on application,

ORESCENT MFG. 00O.

Mspleine

r doz.
ﬂoz bot.r.lec(reu:l &

4 oz. bott
at 90c.
8 oz bot,t.
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COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.

It's easy money to get in touch with us.

W. H. GILLARD @. CO.,

SATISFIED GUSTOHEHS

are all those to whom you sell

Black ngm Stove Polish

The brilliancy of polish and its lasting qualities
are features which will not be found in any
other stove polish.

The polish comes quickly and goes slowly. It
will not stain the hands.

Put up in attractive boxes. Feature this attrac-
tive line—your profit is assured,

Order from your jobber

The F. F. DALLEY CO., Limited
Hamilton, Canada, and Buffalo, N.Y.

HOTEL DIRECTORY

HALIFAX HOTEL

HALIFAX, N.S.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. James K. Paisley, Prop.

ACCOUNTANTS

Assignees, Chartered Accountants, Estate and
j"kl.s & “.m Fire lnsurance Agents, 154 Toronto St., Toroate,
52 Canada Lite Building.*Montreal.

Wholesalers

62

HAMILTON, ONT.

Star Erand

Cotton Clothes Lines

. AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better
For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

ESTERN "7 | e

ASSURANCE AND
COMPANY MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - - - - $3,570,000

Losses Paid Since Organization
of the Company, over - - 54 000 0“0-00
HON. GEO. A. COX, President
W. R. BROCK, Vice-President
W. B. MEIKLE, General Manager

C. C FOSTER, Secretary

British America Assurance Gompany

A.D. 1833
FIRE & MARINE

Head Office, Toronto

BOARD OF DIRECTORS

Hen. Gee A. Cox, President W. R. Broek, Vies-President
Rebert Blekerdike, M.P., W. B. Molkle, E. W Cox, Gos. A. Morrew
D.B. Hasna, Augustus Myers, Jobn Hoskia, K.C,,LL.D.
Frederie Nisholls, Alex. Laird, James Korr Osborne, Z. A. Lash, K.C,
¥ir Heary M. Pellatt, E. R. Weed.

W. 8. Melkie, @oneral Manager; P. H. 8imes, Sesretary
CAPITAL - T A $1,400,000.00

ASSETS - - - 3,103,783.85
LOSSES PAID IINCI OIOANIIATIOII 20.883.820.90

]

Trrmsn =

—— ] Bt




Brooms

“BROOMS OF QUALITY"

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account.

TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.

HAMILTON - - - WINNIPEG

TWO CENTS PER WORD

You can talk across the continent for two cents per word with a WANT AD. in this paper.

CLARK'S PORK  Matts Golden Russett— Vermicelli and Macaroni.
i, R ] - b. sPINELLE 'Y, MONTREAL.
Apple Vinegar, 12 qts 2 50 ‘ . Fine
Per doz Pastes. 4 lbs. box **Specil .per box 0 22
No. 1, 4 doz. THE C. H. CATELLI C0O., LIMITED, L i : 0 44
incase.... 0§ MONTREAL, CANADA 5 1bs 2 aundard 0 27%
dettes No. 3, 2 doz. Al P 10 Ibs. “ 055
incase.... 0 90 imentary Pastes. 100 Boxes. ... . $4400; 601bs. cases or 75 lbs. bbls rib. 005
No. 3, fiats, 2 “Swallow Brand” (Hirondelle). 24 No. 3 Jars "73360  251bs. cases 1lb. pkgs(Vermueu.) w008
dozincase 1 0 Vermicelli, Macaroni, Spaghetti, Macaroni 12 No. 5 Jars. 4 .76 51t = (-l?be Brand.
No. 3, talls, 2 Short Cut, Small Pastes assorted, Melon Lard 10 Ibe. box *‘Standard™........ per box 0 30
dozin we 12 beedn Animals, Stars, Alphabets, Alphabets a 0 1bs. . . 0 60
No. 6,1 doz. Micdle. N. K. FAIRBANK CO. BOAR'S HEAD 25 1bs. cases (loose)........ ..perlb. 0 06
LARD COMPOUND. 25 lbs. cases, 1 Ib. packages..... " 0 064

inme.“. 4 (uesolbrwkaga 1lb
No.13, jdoz. Cases of 25 K F.0.B. Montreal
incase.... 6 50  Egg noodles, cases of 5) pkges. . 0068  Tierces,1b 010
Egg noodles, cases of 101bs., loose.. 0 06 201}, pails $2 10
Lasagnes, cases of 10 1bs., loose...... 006  20.b. tins. $2 00
05 %

Jelly Powders

LAPORTE, MARTIN & CO., MONTREAL.

AGENOIES. THESE PRICES ARE Marguerite, all varicties, pkgs. only. 0 so,lb_lti;,hs e
F.0.B. MONTREAL. 2T i
“go " Cereals. E—‘lb tins,
IMPORTED PEAS "'BOLEIL 20to case

ger Ih... 011
5-1b. tins,
13tocase, per Ib....ccccoeeccncscscss

Bur “lnn Fins

e Fine ) # 10-1b. tins 6 to the case, per 1b...v....
10&Sllcs Y Assmlcd(ast, Contains 2 doz..$
Mi-Fins r—— = L(‘mnn (Straight) Contains 2 doz..
Moyens No. 1 GUNNS e 5
Moyens No. 2 * EASTFERST 1
Moyens No. 3......... SHORTENING 51rmhcrr (btrm ht) Contains 2 (lu/
y 4

C hmnlau. (Straight) Contains 2 doz
ght) Contains 2 doz.
ch 3 t) Contains 2 doz

0 13 litres . 650 324 pints......... “uvmslbs tocase. Freight rate,2d clas
pints.......
Tin l—— ”e
gals., saeen Grape Nuts—No. 22, $3.00; No. 23, $4.50.
I"L' 488 8q. .17 00 Post Toastios—No. T3,
al., 48s Rd...16 50  Postum Cereal—No. 0, $2.25; No. 1, $2.70.

crewmry g %
700 . FOR MAKING ICE CREAM
——— 8 m / S - ""' Pays 50 Pront
9 00 o2 Force, 3Ws..... 4 50 PERFUMED LYE e
s 400 .} Gusto. 36s..... 8t Ontari a bec sorted Case, Contains 2 doz. #2 50
'.n Lemonsde Savoureuse, 50's..... .. vorsuen 750 i noP:igu.Quo Chocolate (Straight) Contains 2 doz. 2 5C
CASTILE SOAP Per casc X:m"‘ (gtmgtl:]t) 8onunns 2 ng, g gg
» t. Ol 0il 5 rawberry(Straight) Contains 2 doz.
Le ggllo& i il?l r cent. Olive Oi ;‘c‘::g:()fl" %‘(’fz ‘g ﬁ Lemon _(Straight) Contains 2 doz.. 2 5!
*° 12 1bs., 3} Ib. bars . Soasesormore § 3t Unflavored (Straight) Contains 2 doz. 2 50
*  501bs., }:l ‘Weight111bs. tocase. Fr'ghtrate, 2d class.
* 200 1be.,
2 ," 66 t. Olive Oil
O.I.‘oli‘ﬁllli;-. uple!;.t':- 007 Ib. Mustard Marmalade. IMPERIAL JELLY DESSERT
‘* 121be., 3} 1b. bars .. 008 Ib.
“ B0lbs., {Ib. ot ? g case OOLIPAldI OR KEEN'S v a
i * bars .. o case 0z
g =1 %}: g: bars 3 40case D.B.F., }-b. um 140 F.D..j-b. tins.. 1 46 o
Rorrow Aum.n Pastes, Blanc & Fils, Macaroni b {E ti g% Durbam, +ib. 0’7; ? B:ll';o:;:ND
d o ns m, ar * Imperia
) “r{ll Animals, Small Pastes, etc. 7.D., }-Ib. tins. . 0 85 b lar02 115 ‘”M Aoe. . 156
» K.C. lox.ﬁlhl 11b. 007§ 2-1b h-doz...ﬂw
25 1bs., loose 007 IMPERIAL PREPARED MUSTARD 41b. { doz.... 4 85
dozen. 0 45dozen  7.p, t.lm. doz. .. 736
™Y DUFFY & CO. BRAND. ‘090 :: I &
-ry Grape Juice, 13 qts. .. 475 .13 Nredlef= n
» 4 515 - A, :
e 3 soll 75 OunnedHaddies, “Thistle” Brand 71 tmedor.... 838
.88 Apple Juioce, 13 qts 4 50 »
Ass o “ ‘.“ i : g ‘:_o: .rgrlr & 00., AGENTS o ®
. i o E ™ 550 Osses 4 dos. each’ Ovals, per case...... 540
63
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Lily White Gloss— Cream Tartar.
ld%. :."mh.‘m'ﬂn“m‘m : % GILLETT'S CREAM TARTAR
81b. toy drums, with drumsticks Ontario and Quebec Prices.
BIDOME. .. .oivsiaiiiinnes 0 07
Eeogs, ox. crystals, 100 1b........ 0 zlb paper pkgs., 4doz. incase........
Gloss— 1b. paper pkgs., 4 doz. incase........
14b. fanocy boxes, oases 361b.... 0 07 ik . o
- Shared oz. $-1b. paper pkgs. | L oted. ... $8 00 Bmvnl‘bd.lllnd l. . 9025 90 30
Boxes of 40 tancy pkgs., per oase 3 00 3doz. ’"-’-V‘P"'l’u'-} Basidar Greonlit:nli s and §s....... 037 036
OO'I:: MILLS |lb ouuwuh screw wvan,ldu;ln g:?:l‘ 1 "h‘"md h‘ 82 33
Bremseh ) e ssSEGE | el ok 0%
ow- Per b
der, 3-oz. tins, 4 doz 5-1b. 8q. canisters, § doz. incase..... 0
per case, $1.60; 40z 10-1b. wooden boxes. . 0 20'
tins, 4 doz per case,  25.1b. wooden pails
00; 8-oz. tins, 6 100b. kegs..... :
doz. per case, $6.50;  360.1b. barreis. .
16-0z tins, 3 doz per
case, $6.75; 5-1b tins Milk,
10 tins & case, A
11b. bulk, per ,Bd CANADA FIRST
and 250 1bs., 15¢ BRAND
per Ib. Ocean blanc
m.n(e 48 80z, $4: The Aylmer Con- 26
...... Ocean borax, 48 $1.60; Ocean oough densed Milk %
-yrupu&oz .bw 36801.07%; Ocean Co., Ltd. 30
30 days starch, 48 1-1b.,'$3.60. " b
Bou er case b
cnu’:nul:.nuw ,OM‘ m 50
CONCENTRATED BOUPS ’ 80

Vegetable Mutton Broth

Mulligatawny Chicken l um size 4 80 g s
Ox T-‘uBm(h Juuef:r: Canads First Evaporated Om. hotel MINTO BROS,,
mlwk Turtle 46 Jront Bt. East
Vermicelli Tomato
Consomme Tomato h nland
. CRSes.
F'}, 1'(1 %5 ‘*52"““& delivered prices.
ndividuals, 45¢. per dozen
Packed 4 dozen in a case DOMINION MOLASSES 0O Wholeulno . k:lal
Gingerbread Brand (anonw) 021 0386
SYMINGTON'S soups 28—-3doz to case...,........ $28 g " 030 040
38—2doz tocase ..... ... 8285 an “ 08 0650
Quart packets, 9 WINNIPEG Yellow * 040 060
7 5-case lots (delivered), $4.15 each, with 20 (;lnncnn-u.‘ '|Lm :x 0% ):u g :{_’:;m 2 r:uz cases, per r:luz ...... } 2“; Purple *' 0656 080
(delis - ear SOUPS in 0 18, 2 do: be
bars of Quick Naptha as a free premium. ol sl No. 5—Tins. 1d”; ‘C"‘“‘ l';; d?): et 9gg ol o 070 100
varieties, dezen 1 40 No. 10-Tins, } doz. cases, perdoz..... 483
No. 20--Tins, { doz. cases, per doz..... 10 90
oow'mlb Pails—1's,each................ 062
ERA Palls—2%, each.................. 0 9%
Case of 1-lb. contain-  Pails—5's,each.......... ...ooooeriet’ 210 3
I[:,‘ g packages per a DOM BRAND
& aritime Pr ( 2
Case-of %-db. con- 2%, 2doz. case pu(dnzce. T —
taining 120 packages 3's, 2 doz. case, per doz. .
r box $3.00 5%, 1 doz. case, per doz. . at
{;u of 1-1b. and I-lb 10's, § doz. case, per case. -
coxan,:)ninﬁ) 30 20's. § doz. case, per case . gg
an - uel tern P .
—— lw w e “?.ck E de::’:'z‘am n;:: ds;;dlmry to Victoria. etail : . 03
Oase of bc. packages, containing 96 packages, 3's, 2 doz case. per doz.......... Brown Label, retail at 80c. .. 04
per box $3.00. 5%, 1 doz, case, perdoz ..... Gold Label, retail at 80c.... ......... 0 56
MAGIC BODA {‘00: c‘i]::i Lm per case.... e Jams and Jellies
Unlarm and Quebec Prices.  Per case '.‘ T. UPTON & OO,
Case No. 1, 60 1-1b. packages 1 case §2 “"m,, WORORBSTER SAUCE Compound Jams — red raspberry, straw-

berry, peach, plum, red currant, black cur-
md R
Case No. 2, 120 §1b Pgnl ) dnun oases, doz lll 90 L

rant, cherry, gooseberry, »ueberry, apricos,
hucllh.bury 12-0z. glass jars, 2 doz. in cue,
$1 per doz.; No. 2 tin, 2 doz. in case, §1. 90
doz.; No b tin pails, 9wll in crate, 37jc
pail; No. 7 tin pails, 6 pails in crate, r
pail ; No. 7 wood pails, 6 pails in orate, 62Zjc.

{3014b
*160 §1b
Case No. 5, hUlO -0z

Case No. 3

{s
{:
{3
{

CELSTN TRl ]
SSE!EEZ“‘EZ’-

per pul 30-1b wood pails, 7ic. per 1b. Pack:
e i Syrup H.P. Sauce Per dome ed in assorted cases or crates if desired.

SAPHO MFG. CO., LIMITED, MONTREAL EDWARDSBURG STARCH C0., LTD. Shasi oF 3 donin 190 Compound Jellies — raspberry, strawberry,
SARRD _TWSSCERADE Crown Brand Corn Byrup P Plokles— black currant, red currant, pineapple. 13-oz.
1-16 gall.. doz. 200 1 gall doz. 192)  2]b. tins, 2 doz. in case, per case.... 3 40 Cases of 9 dozen pints 3 36 glass jars, 2 doz. in wle. $1 per doz.: No. §
gall 600 1-16gall., gross 51b. tins, 1 doz. in case, per case.... 27 Cases of 3 doz h’:inu 2% tin, 2 doz. in case, r doz; No. b tin
t gall ‘10 80 lot........ 2000 10]b. tine, % doz. in case, per case.... 2 656 3 pails. 9 pails in u—.u_, 31 per pail; No. 7
YANTI-RUST' SWEEPING POWDER 20-1b. tins, ¢ doz. in case, Mr case.... 2 60 wood pails, 6 pails in crate 52jc. per 3
Size No. 1, 3 doz. crates, per doz...... $1 50 Barrels, 700 1bs. . ..... cee 0 03 30-b. wood pails, 7jc. per Ib. Puk in

No. 2, 1 and 2 doz. crates, perdoz.... 3 00 Half barrels, 350 1bs...... . 0 03 assorted cases or crates if desired.

Ligquid Bluing, 90c. per doz. Liguid Am- SW“" barrels, lld“‘ﬁ 003 Pun Orange Marmalade guumwed fin-
wonia, Me. per doz.  Both put up in corru : 17 6unhv. 12-0z. glass jars, 2 doz. in case,
gated paper shipping boxes Pails, QB I8, CROB. .+« vavvne . snron rens 12 '] 1 0z.; 16-0z. glass jars 2 doz. in case,

suarch Li ‘White Corn Byrup. HOLBROOK'S IMPORTED PUNCH SAUCE. 81 50per doz.; pint sealers, 1 doz. in case,

CDWARDSBURG STARCH 00., LIMITED Plain l-lnl..vn!h label— Per case Per dozen $32.25per doz; No. 2tins, 3 doz. in case, .‘
Boxes Cents 21b. tins, 2 doz. in case.... . 265 Large, packed in 3-doz.case........., 8225 perdoz; No. 4 tins, 2 doz. in case 32c.
contain Laundry Starches per Ib P Bl i 300  Medium, packedin3-doz case....... 140 tin;No. btins, 9 in case, 40c. per tin; N1
40 1bs. Canada Leundry.............. 0 054 . BOr TN 290 HOLBROOK'S IMP. WORCESTERSHIRE SAUCE  tins, 12 in crate, 56c. per sin; No. ¥ ‘wood
40 Ibs. Canada white qu 11b. pkgs. 0 06 ey e 2 85 : Per dozen  Pails, 6 in crate, bBc. per pail’; 30-1b. wood
48 1bs. No. 1 white or blue, 41b. cart’s 0 5. 10.and 20 1b. tins have wire handles) Rep. ¥% pints, packed in 6-doz. case..., 2 25 Pails, Tic. perlb.

48 1bs. No. 1 white or blue, 31b. cart’s 0 Beaver Brand -ple Byrup Case Tmp. % pints, packed in 4-doz. case.... 315 Jelly Powders.

100 1bs. kegs, No. 1 white.............. 0 08 Ib. t ns 2 doz in case . .. $3 50 Rep. quarts, packed in 2-doz. case. .... 6 50

200 1bs. bbis., No. 1 white oosf 5 g . g% Stove Polish WHITE SWAN SPIOR

30 1bs hl-:du\’v:;d;!iu_r‘xunherxlw ik - 10 g £ 5 P JA-lanwoll BLACK LEAD - AND CEKEALS, LTD.
chromo packages. ....... ...... , Eross. ¥

48 1be. Bilver gloss, in 6 Ib. canisters.. 0 07 (5,10 and 20 Ib. tins have wire handles) t pou.h:: goape. 08, White Swan, 15
36 1bs. Silver gloss, 6 1b. draw lid boxes 0 07 Puluh Black un Tan flavors, 1 doz in
100 1be. kegs, Silvergloss, largecrystals 006§ @ /PFusaily/) @ S 2 Metal Outfits. Black and Tan.....

handsomecounter

28 1bs. Benson's satin, 1 Ib. cartons, carton, per doz., 90c.

SRR BN o so s cosprasansss 0073}
40 1bs Bensuu- enamel (cold water)

Card Outfits, Biack and Tan ...
Creams and White Cleaner.

.................. 300 Tobacco
20 H‘ Bquoun enamel (cold water) IMPERIAI TOBAQCO COMPANY OF CANADA,
_______________ 150 LIMITED—EMPIRE BRANCH.
b‘ ’ C elluluu] Boxus containing 46 cart u Ohewing—Black Watch, 6s . 44
| PO CBBB...cs0cscvcssncossscasnnse 360 45
{ B Culinary Buécoh -4 4
i 40 1bs Benson & 8 cele- 4“
i) i ted prepared corn....... e .. 007} Minimum re- Ourrency, 4 List price.
40 1bs. Canada pure corn starch...... 005 »elhngopricl‘ll Stag. 54 to Ib.. 38 “Bhirriff's” (all
: (30 . boxes c. higher) 10 0ld Fox, 12s .. 4 flavors), per doz. 0 90
; ILRA."T"!‘;‘“D"F::IU H WORKS, LIMITED (l) ?g 4 > : Discounte on spplics-
AT Laundry Starches— esueses 21 50 2% 4@ tion
] ’ Laundry, boxes of 401b.. 0 06 0x0 (Liquid) Minimum re- Pl SmOHM—marock 6- plul or bar 54 Y t
i Acme Gloss Btarch— Bottles Prices mlhn‘)pnm T T € o o o0 6 0n 000 sssrworns 4 oas
11b. cartons. boxes of 40 1b..... 006§ ldozl-oz ; $200 Empire, 6s and 12s.
White } gz: 2:: . % g 0 = IB't:;'Ihh depesesnnaeness ane .- B D Ontario and Quebec Prices.
B 2 E = 338 Out Bnaiiast SRecos Wracs SRS om et e *® Royal Yeast, 3 dozen 5-cent packages. . $1 15
i BB 1N puimebCSwesianio@ GlstvIinne 4l
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- _For satisfaction and profit thereis no
-« /ling of Baking Soda quite so good as
- EOW BRAND,
“J¥'s invariably pure, of full strength,
.and reliable, and isalways in demand
by the careful cogk! .

N SUDA
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THE CANADIAN GROCER

To You:

A Prosperous &_nb 1Bealthiul
Netw Pear

Verret, Stewart & Co., Limited
The Salt Sellers MONTREAL

Resolve

and stick to your resolution—
that you will make the coming
year a profitable one in the fancy
biscuit department of your store.

Telfer’'s Oatmeal
Crackers

is one line of biscuit that will aid you in gaining this end, They are
healthful and nutritious, and form an important part in the diet of many
homes. They are packed in fancy air-tight boxes, and open up fresh and '
crisp, having a rich creamy flavor not duplicated by any other make. -

WE ARE MAKERS OF ALL KINDS OF DAINTY AND HIGH-GRADE BISCUITS.:
WRITE US FOR PRICES AND PARTICULARS.

TELFER BROS,, Ltd. :: Collingwood, - Ont.

BRANCHES:
WINNIPEG HAMILTON FORT WILLIAM

TORONTO




