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THE CANADIAN GROCER

CODOITS
flACARONI
VERMICELLI

ETC.

(Genuine) FRENCH

MwJ|Vjl Made in a Model Factory, absolutely new mm
1'wumT. and up-to-date. Made only from the

finest Taganrog Russian Wheat—
the only wheat from which the mÊÊwfwSJv/lmWMwwm

finest quality of Macaroni 
can be made. Nothing 
better can be 

produced.

J

1
A

ORDER NOW > for fall

ARTHUR P. TIPPET & CO., Agents,
Place Royale, 
MONTREAL

BOV, Front St. E 
TORONTO
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v
DIRECTORY

Manufacturer* and merchants cannot expect to develop, maintain 
an* get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of Tne Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

TORONTO.

HArULTON,

T. A. MACNAB & CO.
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS 
Importer» and exporters. Prompt and 

careful attention to all bulines». Highest 
Canadian and foreign references. Cable 
address : " Macnab, St. John's.

Cedes : A, B, C, 5th edition, and private.

THOS. B. GREENING & CO. 
TORONTO

Consignee* oirect from primary markets, and 
distributors of

Our samples will invariably indicate current 
market value.

A. R. McFarlane Wm. Field

McFARLANE & FIELD
Wholesale Grocery Brokers and 

Commission Merchants.
TEAS, COFFEES, DRIED FRUITS, ETC. 

Highest references. Prompt attention

General Commission Merchants 
MONTREAL

Agencies : “ Royal Crown ” Skinless Codfish. 
Canned Salmon—“Lifebuoy,” “Otter” and “Salad. 
Brands. Morris t Co., Pork, Chicago.

ROBERT ALLAN & CO

J. W. GORHAM & CO. <
JERUSALEM WAREHOUSE » 

HAUFAX, N.8.
Manufacturers’ Agents and Commission Brokers. 

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

F. J. FOLEY & CO.
Manufacturers' and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARD BLOCK, EDMONTON, ALTA.

Limited
AGENCY DEPARTMENT.

Agents tor Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

- W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1886.

FOR SALE
Cheap for cash, Fruit Cleaninf 

Plant with Date Press. In goot 
running order.

d.T. ADAMSON&CO
Customs Brokers 

and Warehousemen

27 St Sacrament Street, Montreal 
TEL. MA» 771 BORD SS

Many Good Lines Lie Dormant
On Grocers' Shelves

Keep Voure on the Move
by appointing a

Working Reeldent Salesman and 
Advertiser

UNO. J, WATT
Manufacturers’ Agent 

Good Reference» TORONTO, ONT, 
Special Attention to A4vertieing

RBOINA.

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon 
green end ulack tee» ol all grades, 
and coffee». Will act aimannlao- 
tum* Agent in bthâf Unes of
pyfPnliaTiiyiif,

W. G. Patrick & Co.
Manufacturers’ Agents 

end
Importers

20 Melinda 8t., Toronto

TORONTO.

Evaporated Apples
NEW PACK

Ready for Shipment

Anderson, Powis & Co.
15 Welliqgton St. East

Toronto

VANCOUVER .

RAY & WINDLE
Manufacturer»’ Agent» and Commission Brokers
330 Homer Street, VAN COUVER, B.C.

Fruit and Produce Exchange of B.C. 
Representing Dry Salter» Limited, Montreal.

“ R.S. Hudson’» Dry Soap, Hull, England

WINNIPBO.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle" your account to our 
MUTUAL ADVANTAGE. 

Oerraspondinct solicited. Established OT#r It years

George Adam & Co.
Wholnneln Srawors and C»n»Hn»l»n Msrahanta

Wunrtns, Maxitoba

Correspondence Solicited Highest References

Wholesale Commission Merchant 
and Broker

Joseph Carman. Est. 1887. Will H. Escott
CARMAN-E8COTT CO.

GROCERY BROKERS
WINNIPEG, - MAN.

Sell wholesale trade exclusively. Highest 
possible reference. Reliable secouuts solicited.

722-723 Union Bank Bldg. Phone 483

STUART WATSON & CO.
Wholesale Commission Brokers and 

Manufacturers’ Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

2
(Continued on page 4.)



THE CANADIAN GROCER

GOOD GOODS Bought at Low Prices
Generally bring a greater margin of profit and certainly give 
more eatletaotlon In the eelllng of them—

This Week—we offer two lines—good ones at low prices

“ANCHOR" brand
Early May Picking JAPAN TEA

Exceptionally fine In ; both style and draw. Really 
the flneet line Imported this season.
Packed In Fanoy Drop Lid Canister», 30 lbs. net.

'PHONOGRAPH'. “BAHAMA PINEAPPLES’’
WHOLE Something delloloue In rich heavy eyrup

You’ll do well to order both line*

THE EBY, BLAIN CO., Wholeaalw Grocers

TORONTOLIMITED

Your

Sales

The Grocer’s “goodwill” depends largely on his tea 
trade : ' Consumers are very critical of the “ cup 
that cheers,” and judge the grocer and all his 
goods by the quality of the tea he sells. It is 
therefore imperative that his teas should be of 
such “stand out” character that he can meet all 
opposition.

We know that competition is very keen and we have 
always recognized that the retailer has no easy 
task in combating the attacks on his tea trade.

We are solely a Wholesale House, and rely entirely 
on the Retailer for our trade, and thus his interests 
and ours are identical. It is therefore to our 
advantage to help the Retailer, and as our sales this 
year have shown a very large increase, we feel sure 
we can help many a Retailer to likewise increase his 
sales in both package and bulk by handling our teas. 
Write us for samples and prices, and be convinced of 
the exceptionally fine quality we can offer you.

BLUE RIBBON TEA CO., Limited, Toronto

■T
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Manufacturers’ Agents—Continued.

MOOSE JAW

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
158 Portage Avenue East, • WINNIPEG, MAN.

Cable address, "Capstan."
Storage facilities. Correspondence solicited

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan) 
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transferred and re-ship­
ped promptly. Moderate charges, corres­
pondence solicited.

Commission Brokers and 
Manufacturers' Agents

233 Fort Street, W
Correspondence Solicited

STRANG BROTHERS

Correspondence is solicited from firms Wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada;
Highest references and financial responsibility.

H. W. MITCHELL
WINNIPEG, MAN.

EXPORT TRADE DEPARTMENT
Fir mm Abroad Open Per Canadian Bumlnmam

JAMBS nBTHVBN, SON * CO.
St. George's House

EASTCHEAP, LONDON, ENG.
Large connection amongst best Wholesale Grocers and 

Bakers in Great Britain. We also ship several British lines 
to United States and Canada. Correspondence invited.

DAVID SCOTT A CO.
Established 1878. 10 North John St.

Liverpool, England.
Splendid connections and references. Try us with a ship­
ment of CANNED GOODS.

T. A.—Scottish, Liverpool

Gordon McDonald d Co., 6-7 Cross Lane, 
London, E.C., have been importing goods of all 
descriptions for the Grocery and Provision Trade 
from Canada for several years now, and can give 
references to several well-known firms in Montreal. 
Write us.

JAMES MARSHALL
Aberdeen, Scotland,

invites consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
returns. Reference— Clydesdale Bank, Aberdeen. Codes— 
A.B.O. 4th and5th Eds.

TOOTH S EXTRACT OF MEAT CO.,
12 Duke Street, London Bridge, S.E.

We have a large and old established connection amongst 
leading wholesale and grocers and druggists throughout the 
United Kingdom with agencies on the continent of Europe, 
and are open to reprerent Canadian homes.

This space $15 per year

NO "CLOUDY" SURFACES
come from using “Majestic" furniture 
polishes. When applied according to 
directions the result is a brilliant lustre 
— none o( those smeared surfaces so 
common to many so-called polishes.

Free from grit and dirt, “ Majestic" 
furniture pohsh is all a furniture polish 
should be.

Write for samples and prices. 72

MAJESTIC POLISHES, Limited
575 Y*aga Street, Tereate, Canada

.ESTABLISHED 1849...

Capital and Surplus, $1,500,000. Offices Throughout the Civilised World
Executive Offices: Nos. 846 and 848 Broadway, New York City, Ü.S.A.

THE BRADSTREET COMPANY gathers Information that reflects the financial condition and 
the controlling circumstances ol every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating Information no 
effort Is spared, and no reasonable expense considered too great, that the results may justify its claims as an 
authority on all matters affecting commercial «flairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilised world. ,

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained l y addressingthe Company at any of its offices. Correspondence Invited,

CALGARY, ALTA
Halifax, n.s. 
•wawaTont.

---- OFFICES IN CANADA
HAMILTON, ONT,
QUEBEC, QUE.
VANCOUVER, B.C.

TBOA «. BTnre, Ocs. Maa Western Panada, Toronto.

LONDON. ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN.

MONTREAL, QUE. 
TORONTO, ONT.

THE MOOSE JAW FRUIT AND 
PRODUCE CO.

J. J. McLean ... Prop. 
Manufacturer's Agents and Wholesale 

Commission Merchants 
Storage, Forwarding and Transfer Agents
Office, Fairford St. and Third Ave.

Tel. 350 Box 793 MOOSE JAW, 8A8K

You can make money aa well as 
oblige your customers if you handle 
our

BASKETS
Butohor Basket», 
Clothe» Ba»keta, 

Grain and Root Basket» 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE ONT.

A Good Investment

PEANUTRÔÀSTERS 
and CORN POPPERS.

flnstTsristy, 88.MU88H.tl 
EASY TERM*. 

Catalog Free.
KINGERY MEG. CO.,106-108 E. Pearl St.,Cincinnati,0,

Five hundred neatly printed Business Cards, Bill­
heads or Dodgers one dollar. Full line of Price Tickets 
and Window Cards. Samples and price list on application

FRANK H. BARNARD, PRINTER
246 Spadina Ave. Telephone Main 6367, Toronto.

COMMON SENSE
KILLS I Roaches end Bed-Bugs 

Bets end Mice

All Dealers and SSI Queen St. W
TORONTO, ONT.

Dceler» find Common Sense ■ very good seller, for 
the reeeoo ibef It gives general sstlefsocloo sod etch 
oustomer telle others shout seme.
Write for prices. '

Invaluable to the Ad-writer
THE CANADIAN PRINTER AND PUBLISHER 
is the authority on typography in Canada. It will be 
found very helpful to the ad-writer in giving him infor­
mation on how to arrange ads. to the best advantage 
and showing him examples of fine work. A subscription 
costs $2 per annum. Write for a sample copy and sub­
scription blank.

THE CANADIAN PEINTEI AND PUBLISBE1,
Moaireal Toronto Winnipeg

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in this paper.
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“The Real Thing”
“ What does it profit the retail grocer in the 

end to push the “ nearly as good ” article ? While 
he has been making one-sixth of a cent profit for 
two cents worth of extra work his neighbor grocer 
has been handing out “ the real thing,” and lots of 
it. His customers come in and ask for it, and 
recognize it because it bears a well-known brand 
which even the children know as a guarantee of 
excellence.

At last there comes a time (it always comes) 
when the “nearly as good” article reaches the end 
of its string. It may have been put out of business, 
or it may have been skinned in quality until it is a 
business suicide to handle it any longer. Has the 
trifling extra profit paid for the trouble of push 
ing it instead of selling it—for the unknown, but 
none the less certain, percentage of dissatisfied 
customers—and finally for the up-hill work of be­
ginning all over again with another new brand of 
goods ? Well, hardly !

In the meantime, the dealer who handles 
“the real thing” still keeps passing called-for 
goods across the counter under the same old brands.

“The real thing 
Vegetables are

“CANADA FIRST” 
“LITTLE CHIEF” 
“AUTO”
“LOG CABIN” 
“HORSESHOE” 
“GRAND RIVER” am

in Canned Fruits and

“KENT”
“LYNN VALLEY” 
“MAPLE LEAF”
“LION”
“THISTLE”
“WHITE ROSE” Brands.

These brands have been on the market 
tor over a quarter of a century.

QUALITY GUARANTEED by

CANADIAN CANNER8, LIMITED

5
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QUAKER
CANNED
GOODS

Packed by

TEè Bloomfield Packing Co.
at Bloomfield, Ont.



THE CANADIAN GROCER

I

Trade Is won and held by the sale of meritorious goods.
You should SELL and PUSH

SALIM
TEA *

because It is the leader

The Tea that Pleases all your Customers
consequently “

The Tea with the Largest Sale
Write us for wholesale prices.

The “SALADA” Tea Co., Toronto or Montreal

BAKING SODA

Baking Time
is always an anxious and interesting 
time with the housewife. There’s 
nothing upsets her temper and spirit 
so much as to have her baking go 
wrong.

She Can’t Go Wrong
when using

“ Cow Brand ”
Baking Soda

You know it, she knows it. It pays 
her to know it and it will pay you to 
sell her “Cow Brand.”

Manufacturers

CHURCH & DWIGHT
MONTREAL.

The challenge need not be made, 
for the results prove the super­
iority of

STERLING
BRAND

PICKLES
They stand supreme in the 
hearts and opinions of the great 
masses of Canadians, and for 
that reason grocers find it al­
ways best to be well stocked 
with these famous pickles and 
relishes.

Buy from your Jobbor 
or ardor dlrmet.

The T. A. LYTLE CO.
Limited

TORONTO CANADA

4
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UOUNG X5WYLIE'S
-

ACME
ICORICE
Pellets

Stick Licorice.

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Churoh Street.
R. 8. Mol N DOE, Agent.

Montreal Depot, 322 Notre Dame 8t. East 
J. M. BRAYLEY, Agent.

Ashley & Llghtoap, Agents, Winnipeg, Man.
H. 8. Daly, Agent, 8t John, N. B.

J. F. Mowat A Co., Agents, Vancouver, B. C.

“Gingerbread”
IRAN D

Molasses
In 2, 3, 5 and lO-lb. cans 

Put up so My by

Dominion Molasses Co.,
LIMITED

Halifax, - Nova Sootla

Agents
C. DoCARTERET, - KINGSTON
GEO. MUSSON & CO. - TORONTO
JOHN W. SICKLE A GREENING, - HAMILTON 
GEO. H. GILLESPIE, ... LONDON 
CARMAN. ESCOTTCO. - -
C. E. PARADIS, - QUEBEC

When Ordering

Valencia Raisins
Remember these Marks—

Ull IX O 99 Special Fancy(VI. U. OLKjOs Quality

“ W. Abel” s,end&my

■4 Cr. Layers
Selected

Fine Off-StalK

They will please you.
Packed by

MAH1QUES, DOMENECH & CO., 
Agents: ROSE &. LAFLAMME 

Montreal and Toronto

The
Fresh
Fruits
are
care=
fully
selected

Their
delici=
ous
flavor
appeals
to
every=
body

You should have them in stock.
ROSE & LAFLAMME,

Agent» :
MONTREAL
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That's what tKe people say, even 
in Tea Growing Countries

The enormous and constantly increasing sale all over the 
world is evidence of the satisfaction given to the grocer that sells

[CANADA

iliiiuiv'

Purity and Excellence
Not always is it possible to obtain both 

purity and excellence in maple syrup and 
maple sugar.

It requires experience to manufacture 
maple syrup that will stand the test of Govern­
ment analysis and go through the fire of a 
public’s test of excellence.

Our “PRIOI OF CANADA” brand of Maple 
Syrup and Maple Sugar stands the test of 
purity and excellence every time. That's why 
it sells. We have the experience which en­
ables us to turn out such a brand—a brand 
we will back against all others.

You should sell it. Write us if you don't

The Maple Tree Produoere' Aeeoolatlen
Waterloo, Quebec

THE CANADIAN GROCER

If it were not a first-class washing 
powder ; if it did not give greatest 
satisfaction ; if housewives did not 
find in it a long-felt want, then

PHENIX
WASHING

POWDER
would not be sold, known and 
appreciated all over Canada as it is 
to-day. Progressive grocers every­
where are handling it and reap­
ing large profits.

Are You Progressive?

C. A. CHOUILLOU A CO.
Wholesale Canadian Distributors,

14 Plaoe Royale, MONTREAL

UPTON’S TEA
Over 1,000,000 packages sold weekly

THOMAS J. L1PTON
Canadian Office» 73 Front St. -East, Toronto
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HAYCASTLE 
-d PARADISE

CURRANTS
*

_> -

The choicest growths 
from the most favored 
Districts in Greece.

We have new selected
Valencias in stock.

W. H. GILLARD & CO.
Whofmalm Qroomrm

HAMILTON

Branch House—Sault Ste. Marie

is

CANADA’S STANDARD
/■on

REFINED SUGAR
Manutaoturmd by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

Manufacturers !
Do you want your goods

Sold in British Columbia?
If so, write the up-to-date Brokers,

The Standard Brokerage Co., Limited
ARTHUR NELSON, Manager.

144 Water Street

VANCOUVER, B.C.
Bonded and other Warehouse Facilities.

to
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YOUR BANK BOOK
and the size of the Credit Balance shown therein, is

The Real Thermometer of Success
Moreover, there is a very close relation between every 
grocer’s bank book and

Old Homestead Brand
of Canned Fruits and Vegetables

It is the brand which pleases particular people—the kind of 
people who like to live well and who are willing to spend the 
money. They buy Old Homestead Brand because, they say,

“It tastes just like un-canned ripe fruit”

That’s just it ! It’s the excellent quality and the delicious 
unspoiled flavor of Old Homestead Brand which bring in 
the repeat orders. And it’s on such steady and high-class 
trade that your credit balance in the bank book steadily grows.

The Old Homestead Canning Co.
Picton, Ontario

ti
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CODES,
ABC. 4-™ Edition 

Western Union ; ... 

Af*MSBraJ90i.;

Wf<r)Pr<!fT'J-&(rïkJT 'Ff^-f f FÜ
WÊÊÈ

syj

CABLE ADDRESS ■
mCHOLSO/), W/HN/PEG

BAN N AT Y IM E ST EAST 
TRANSFER TRACK.j

c. nicmolsoi

Ialgary Branch Nicholson & Bain

TO ACTUREHS Ml
The largest, most progressive and ^hashing Wholesale 

Commission House in Canada can take on a few more first-class 

accounts. We sell jobbers only, and all our accounts are 

first-class. We have offices and warehouses in Winnipeg, Calgaiy 

and Edmonton, and cover the Western Territory from the Lake 

front to the Rockies.
Very truly yours,

NICHOLSON & BAIN,
Wholesale Commission Merchants and Brokers

Offices and Warehouses:—

CALGARY WINNIPEG EDMONTON
Established 1882.

v la ’ ;, ;
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If in some way we could overcome the doubt that creeps into the mind of every man 
as he reads this advertisment it would not be possible for us to fill our orders this Fall.

We do manufacture pickles in a large way.
We do sell the entire output of our factory.

But we could turn out more Goods by again enlarging our Factory. We manufacture 
a Pickle of Quality using nothing but high-grade materials. We take the entire burden of 
proof on ourselves.

are.
Our goods are returnable to your Wholesale House if they are not what we say they 

Don’t buy a large lot but get a small quantity and watch your Pickle trade grow.

PACKED BY
J

The Lea Pickling & Preserving Co.
Limited

SIMCOE, - ONTARIO

The Pickle with the 
Home-Made Flavor

“Our doubts are Traitors, and make us lose 
the good we oft might win by 

fearing to attempt."
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Goodwillie’s Preserves
There is a short pack in these goods. We still have some for sale. Order Quickly.

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO PETERBOR.O

Pure Food is Essential 
to Good Health

Wagstaffe’s Fine Old English 
Wince Meat

Guaranteed absolutely Pure.
The finest made in Canada.

Wagstaffe Limited
PURE FRUIT PRESERVERS

HA/1ILTON, CANADA

JAPAN TEAS
Recent incoming vessels have brought me assorted samples of excellent liquoring Yokohama 
Teas to arrive within a short time, and I shall be pleased to submit samples on application.

SHAW T. NISHIMURA, Sole Agent
S3 St. Francois Xavier Street, MONTREAL

Japan Consolidated Tea Co. Japan Tea Firing Co. lie’s Tea Firing Dipt. Nakiiira's Tea Firing Dipt. Fiji Coipaay

JS1LTJ

Quality
and

Satisfaction
With every tin of Milk and Cream 

you can guarantee your customer 
quality and satisfaction.

Condensed

MILK

JERSEY
St« rilized

Sweetened Unsweetened.

You retain 3o0\° profit
Truro Condensed Milk Co., Ltd., Truro,N.S*

14
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A WINNER
CAN ALWAYS DEPEND ON

CREIG’S $115 BUCKWHEAT
X Self-Raising FLOUR

IT LEADS
public favor and is undoubtedly the most largely- 

sold of any brand in Canada.
3 Doz. Packages in a Case,

THIS is the time the people want it.
Are you ready for the trade ?

HE ROBERT 8REIG CO., Limited, TORONTO

greigs White Swan Brand^
6 for 25c.

BEE JELLY POWDER
Since we put our famous package of 

Jelly Powder on the market to sell six 
cartons for 25c. we have been doing a 
tremendous business. The flavors are:

STRAWBERRY CHERRY
RASPBERRY LEMON
PINEAPPLE NUTTO

OR ARY OTHERS SPECIFIED.

If you are not yet selling these money­
makers allow us to send you a trial 
order.

SNOWDON, FORBES & CO.,
«9 SI. Paul Street, . MONTREAL

Gallon Apple Cans !
RUSH ORDERS

Packers, do not delay in ordering your 
cans for your apple pack. We can supply 
you with the best at right prices.

Baking Powder Cana
Coffee and Sploe Cans

Syrup and Meat Cans

We are busy almost to capacity on these 
lines, but can take a few more orders if placed 
immediately.

Have you had a sample of what we turn 
out in cans from extra coated tin plate ?

If not we shall be pleased to supply you 
with one.

ACME CAN WORKS
Montreal

ALWAYS
YOU
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Established 1845

We would like to inform our friends that we have been forced by the growing 
business we are transacting in the West, to secure larger offices in Toronto.

We er# now to be found at 20y2 Front St. E. Telephone, Main 3171.
Look us up at the new address when you require
COFFEES, SPICES and CORKS.

WE
HAVE

MOVED
S. H. EWING & SONS

96-104 King Street, MONTREAL 20% Front Street East, TORONTO
, Phones Ig®!! Main 65

/ Bell Main 155

r , t
Currants Raisins Walnuts 
Almonds 1 Filberts Figs

“Maple Leaf” brand Valencia raisins, Standard of Quality.

Fall trade coming on. Anticipate your wants.

Let us know what your requirements are of dried fruits, nuts, 
etc., and we will give you a cost and freight or duty paid

price, as you prefer.

D. RATTRAY <& SONS*-
Quebec Montreal Ottawa

—A GROCER’S FRIEND—
is a brand of Canned Goods which pleases 
customers every time. That brand is

Palace Car Brand
of Canned Fruits and Vegetables. Only the 
soundest and perfectly ripened fruit and 
vegetables are used, and they are packed 
under unbeatable sanitary conditions.

St. Thomas Canning Co., Limited 
St. Thomas, - Ontario

TO MANUFACTURERS'
AGENTS :

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen­
tatives in the leading business centres here and abroad.

Firms or individuals open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Bu»lns*s Manager

CANADIAN GROCER
Montreal and Toronto.
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Camp ^ 
r Counsels.

The invigorating beverage,which 
everybody is talking about, is —

Camp
COFFEE

People in the old country have long ago 
learned how good it is ; people this side 
are just learning. Your customers are 
eager to buy “CAMP"—they mean 

i to make a trial of it. Is your stock i 
k ready ? A

R. Paterson * Sons, ^A
-,1k Comi Specialists, Glasgow

Agnts: BOSE & L AFLAMMB 
MONTREAL.

329 for the price of 1
Last month three hundred and twenty- 

nine magazines and periodicals reached 
the Editorial Department o( the BUSY 
MAN’S MAGAZINE. Each of these 
was carefully ransacked by a competent 
editorial staff, and the most INTER­
ESTING, LIVE, UP-TO-DATE articles 
selected and reproduced in the

BUSY MAN’S MAGAZINE
Think of the value of this single num­

ber of the BUSY MAN’S to you—con­
taining, as it does, the cream of the 
world’s periodical press.

You will not have to turn over a 
dozen pages to get one that interests 
you. Every article is interesting, se­
lected, as it was, from a leading maga­
zine because it was the best in that pub­
lication.

Yet this many-in-one magazine is only 
$2 per year.

We have a special offer which will in­
terest you.

Write Us To-day A Post Card Will Do

THE BUSY MAN’S MAGAZINE
Toronto

A Matter of Common Sense
Stocking Groceries and Provisions calls for the exercise of common sense — nothing 

more. Calling goods wholesome and pure does not make them so. It is more than likely 
that that explains the immense demand for

E. D. S. Brand
JAMS and JELLIES

I offer proofs of the wholesomeness of my Jams and Jellies to every man or woman 
who cares to send me their name and address. When I state that “ E.D.S.” Brand of Jams 
and Jellies is the purest and best manufactured in Canada, I can prove my claims.

Agents . W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & Hickey, Winni­
peg; W. A. Simonds, St. John, N.B. ; A. & N. Smith, Halifax, N.S. ; J. Gibbs, Hamilton.

E. D. SMITH’S FRUIT FARMS
WINONA, ONTARIO
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CHRISTMAS WANTS PROMPTLY FILLED
We have just received a large 

shipment of

Shelled Almonde
New French Cherrlee 

Olive Oil
fRose Leavee 

Crystallized Lilacs
L Violets, etc.

For decorative purposes

direct from MARTIN FRERES, the celebrated 
French dealers.

CACHEW NUTS from Ceylon
We are also agents for

DE FORMEL S CO'S famous
SHELLED WALNUTS

Tha largest NUT firm In tbs world'
LET US KNOW YOUR WANTS EARLY

W. P. DOWNEY, 26 St. Peter Street. MONTREAL

Profitable Goods

Are the goods that are a little 
better than the others : goods 
that will make sales where the 
others won't. Oso Brand Pickles 
are good pickles, and show their 
quality. We have special faci­
lities for turning out the best 
pickles, and we have made the 
most of them. For instance, we 
provide the seed from which the 
vegetables are grown and so get 
the best from the start f the cu­
cumbers go straight from the vine 
to the factory, so that none of 
the fresh crispness is lost. We 
make our own vinegar and it 
cannot be beaten for pickling 
purposes. It will certainly pay 
you to specify that you want our 
goods when ordering pickles.

THE OZO CO., Limited 

Montreal

Lees work and better results
If Allison Coupon 

books merely re­
duced work, they 
might, in some 
small establish­
ment, be consider­
ed a dispensable 
luxury.
But you can 

entirely disregard 
the time and labor- 
saving element, 
and still tl e system 
more than pays for 
itself in the cutting 
out of ACTUAL 
MONEY LOSSES, 
tion to customers 
entails. Hundreds

- /«»,

the increased satisfac- 
and the large trade it 
of merchants that are 

using this system, could not ’t any price, 
be induced to revert to the old fashioned 
method.

ALLISON COUPON BOOKS
How They Work i

If a man wants credit for $10 and you think he is 
good for it, give him a $10 Allison coupon book and 
have him sign the receipt or note form in the front of 
the tnok, which you tear off and keep. Charge him 
with $10 - no trouble. When he l>uys a dime’s worth, 
tear off a ten-cent coupon, and so on till the book 
is used up. Then he pays the $10 and gets another 
book. No. pass books, no charging, no lost time, no 
errors, no disputes. Allison Coupon Books are re­
cognized everywhere as the best. Let us send you a 
cancelled sample free.

For sale by the lobbing trade everywhere.
Manufactured by

ALLISON COUPON CO.
Indlanepolli, Indiana.

The BBT, BLAIN CO., TORONTO 
Canadian Agentm

AN INFLAMED TENDON
NEEDS COOLING.

^JJSORBINE
Will do it and restore the circulât! n, 
assist nature to repair (trained, rup­
tured ligament» more successfully tuna 
Firing. No blister, no hair gone, nnd
Sou can use the horse. $2.0»per bo tile, 

slivered. Book 2-C Free. 
ABSORBING, JR., tci mankind, fi 00

_ __ i oottle. Cures Strained Tom Ligame: s,
Varicose Veins, Varicocele, Hydrocele, en­
larged Glands tend Ulcers. Allays pain quicl y
«. f. roues, P.o-f., 204 Monmouth St., Springfield, km

Cuasiaa Asmtai tCUM MM * «CinM.
iS
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The Essex Flavor 1
Essex fruits and vegetables are grown in 

the immediate neighborhood of the plant, with 
no delay between garden and factory, no 
exposure to lessen their value and nothing to 
decrease in any way their freshness and flavor.

The name and fame of Essex Canned 
Goods means a quick demand for all we pro­
duce. Orders should be placed at once to 
make sure of delivery.

The ESSEX CANNING AND PRESERVING CO., Limited, 2!,nr TORONTO, CAN.
Factory at Essex, Ont.

Before the Cold 
Weather Comes

the wise grocer gets in a good stock of the famous

Being in such constant 
demand, it will not pay 
you to allow your stock of 
2 in 1 to run low. And as it 
is liable to freeze if shipped in winter weather, it is 
obviously best for you

TO ORDER NOW.

The F. F. Dailey Co.
HAMILTON, Canada

limited
BUFFALO, U.8.A.

ASK FOR

B'Kins
COFFEE

THE BEST

BEST in QUALITY 
SMARTEST in FINISH 

KEENEST in PRICE
KIT is an up-to-date ex­
tract, entirely free from the 
bitterness so objectionable 
in ordinary essences.

By sheer force of merit 
it has achieved a remark­
able success in the Home 
Market, end Merchants in 
the Dominion introducing 
KIT to their customers 
are laying the foundation of 
satisfactory repeat business.

For Prices and all Particulars 
apply to

KIT Coffee Ltd., Cowan,
GLASGOW.

To be had in Montreal front Mathewjon’e Sens, 802 McGill St.
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THE TELEPHONE
Is a companion, friend and servant combined. 
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life. 
Full particulars as to rates and service at the near­
est office of

THE BELL TELEPHONE COMPANY OF CANADA

British America Assurance Company
A. O. 1833

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo A. Cox, President W. R. Brock, Vice-President 

Robert Blckcrdike, M.P., W. B. Melkle, E. W. Cox, Geo. A. Morrow, 
D. B. Hanoi, Augustus Myers, John Hoskln, K.C., LL.D. 

Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C. 
Sir Henry M. Pellatt, E. R. Wood.

W. B. Melkle, General Manager/ P, H. Slme, Secretary 
CAPITAL - - $1,400,000.00
ASSETS............................................................... 2,162,753.85
LOSSES PAID SINCE ORGANIZATION, 20.833,820.06

Make Your Unused Funds
bear interest at the highest current rates. 
Amounts of $1 00 and Howards are re­
ceived in the SAVINGS DEPARTMENT of THE 
METROPOLITAN BANK. Interest is allowed 
from date of deposit, and compounded 
every 3 months. No delay in withdrawal.

ALL DEPARTMENTS OF BANKING ARE 
CONDUCTED WITH ABSOLUTE 

SATISFACTION AND SECURITY.

The Metropolitan Bank
Capital Paid Up : Reserve Fund and Undivided Profits :

$1,000,000.00 $1,183,713.23

ESTERN '“sr
ASSURANCE 

• • • COMPANY.

FIRE

AND
MARINE

Head Office—TORONTO, ONT.
Assets over $3,570,000
Income for 1906, over 3,609,000

HON. GEO. A. COX, President,
W. R. BROCK, Vice President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

HOTEL DIRECTORY

TOWER HOTEL°|oroertaown
BRITISH GUIANA.

This first-class hotel is most conveniently situ­
ated in the coolest and healthiest part of the 
city. Five minutes from railway station and 
steamer stal lings, and near to all principal public 
buildings. Cool and lofty bedrooms. Spacious 
Dining and Ladies’ Rooms. Billiard Room.

Electric light throughout.

This house is pleasantly and conveniently lo­
cated on the East side of Queen Street. The 
rooms are bright and cheerful. Every attention 
paid to guests. Billiards and Pool. Hot and 
old water baths. A. MoNiool, Prop.

WINDSOR HOTEL

WOODSIDE BOARDING 
HOUSE

Comer of Main and Lamaha Streets 
GEORGETOWN, DEMKRARA.

Cool and airy Bedrooms. Excellent Cuisine 
Attendance qualified. Terms moderate. Elec 
trie Car Loop at gate of premises. Patronage 
Solicited. Manageress, E. Oottam.

VICTORIA LODGE
HAMILTON, BERMUDA

Mrs. J. F. SMITH Proprietress.

Opposite Victoria Park and Cedar Ave. 
Private Board $12 to $14 per week.

Open Nov. 1 Closes in May.

HALIFAX HOTEL
HALIFAX, N.S.

HOTEL IMPERIAL
Steam Heated and Gas Lit 

GBO.W. WEBSTER, Prop., Swift Current, Bask.

OTTAWA, Ont. James K. Paisley, Prop

THE GRAND UNION
The most popular hotel in

WINTER RESORT 
Queen-s Park Hotel

Port of Spain, Trinidad, B.W.I. 
JOHN McEWEN, Manager. For Rates, etc 

apply Trinidad Shipping and Trading Co.,
29 Broadway, New York.

ACCOUNTANTS AND AUDITORS

JENKINS A HARDY
Assignees, Chartered Accountants, Estate and 
Fire Insurance Agents, 15% Toronto St..Toronto. 

465 Temple Building, Montreal.

TEA;
Ils History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This is a practical, exhaustive 
work containing valuable information 
about Tea. It should be in the hands 
of every enterprising Grocer and Tea 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description
6. Adulteration and Detection.
7. Testing, Blending and Preparing. .
8. Chemical, Medical and Dietetic

Properties.
9. Worm’s Production and Con­

sumption.
10. Tea Culture, a Probable Ameri­

can Industry.
Mailed to any address on receipt of

Price $2.00 Postpaid
12mo. Bound in Cloth.

TECHNICAL BOOK DEFABTMENT
The Maclean PubUsbinj Co.,
10 Front Si. East, • • T0B0NT0. CAN

20



THE CANADIAN GROCER

QUALITY
If you will use Red Rose Tea in your own 

home you will find it has more Clip quality, more 
real tea value, than any other tea you have ever 
used.

Just the tea you want for your best 
customers.

If you are not using it will you allow me to 
send you a sample package ?

TORONTO—3 Wellington East, C. H. Camped, Manager 
WINNIPEG-315 William Ave , F. C. Walker, Manager

T. H. ESTABROOKS 
ST. JOHN, N.B.

«s- Money %
CAN, BE SAVED BY MEANS 
OP AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphlets and Pall Particulars regarding the 
Hew Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION

W. H. BEATTY. President.
W' °- SSABDONALD. J. K. MACDONALD,

ACrOAeTl MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.

DELICIOUS!
“BALMORAL”

Reg’d.

Crab Apple Jelly
Specially prepared for high class trade.

We are making SPECIAL OFFER 
of above line. Inquire of our nearest 
agent or write direct to

J. W. WINDSOR,
SOLE AGENT,

MONTREAL
N 31
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IN STOCK -

NEW FIGS
Table and Cooking Fruit

THE DAVIDSON (EL HAY, LIMITED
Wholesale Grocers, TORONTO

Rowley’s Valencia Raisins and Almonds
THE FINEST IN THE LAND

ROWLEY These are the brands recognized as the 
OEUIH standard for years.

Extra Fine Selected you are safe to stock them in such belief.

Shelled Almonds, in 28-lb. and 14-lb. boxes.

We have the real goods. Write for samples.

UNDERDOWN & CRICHTON
London, Eng. Valenoia, Spain Donia, Spain

Agents : Wm. C. Christmas, 22 8t. Francois Xavier St., Montreal 
Eugene Moore, 402 Spadlna Avenue, Toronto 

• Grant, Oxley St Co., Halifax, N.8.
E. T, Sturdee, St. John, N.B.

ALWAYS READY!
ALWAYS PURE!
01 STANDARD 

QUALITY!
UNQUESTIONABLY THE VERY BEST

TO VH&.\°.A°LF,SkL THOS. SYMINGTON & CO. EDINBURGH

Agents for Ontario :
Messrs. W. B. Bayley & Co., Toronto. 

Agents for Quebec :
Messrs. F. L. Benedict & Co., Montres1

EDINBURGH

COFFEE ESSENCE

S. B 0 D I 
DENIA

Finest Selected

22
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I ot ia tot tot tot tot ;o: to.•®e®e®e®e®e®e®é®#®e
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SIGN OF PURITY Brand
IN STOCK

Blueberries, 2’s and gallons
New Shelled Almonds, Valencias and Jordans

New Table Figs 
New Malaga Raisins 
New Sultanas

Our Travellers have Low Prices

«% V

New Select Valencias 
New barrels and J barrels Labrador 

Herring
New ^ barrels Sea Trout 
New J barrels and Kitts Mackerel 
New Boned and Skinned Cod 100’s 

Gaspe, large and dry fish.
Long Distance Phone 596

BALFOUR, SMYE (EL CO.
WHolesale Grocers, - - HAMILTON

o: :o: :o: to; to; to: tot tot tot tot tot ot tot tot tot to ee®e®e®4$e®eOT TOT TOT TOT TOT TOT TOTe®eOT TOT TOT TOT TOT TOT To
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MATHEWSON'S
RED

VICEROY SALMON
Price $1.76 dozen

This salmon carries our personal 
guarantee to be equal to anything 
on the market. Every tin contains

The Choicest Bed Salmon Procurable
We solicit a trial of this most excellent brand

Mathewson's Sons
WHOLESALE GROCERS

MONTREAL

IT
The Grocery Clerks 
Are Getting Wise

Those who are wide­
awake to the fact that it 
pays to keep posted on 
grocery matters by reading
The Canadian Grocer
every week ar^irawingjihe 
Best Pay.

It doesn’t cost you 
4 cents a week to 
have your own paper.

CAN YOU SPARE 4c. A WEEK 
TO IMPROVE YOURSELF?

I
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DRIED FRUITS
Currants, Raisins, Figs, Prunes, Nuts, etc , etc

Large variety now in stock. Quality and Prices Right.
t

WARREN BROS. CO. CO. Limited
TORONTO

Maple 
Sugar

Guaranteed Absolutely Pure

Just as advertised". Read Bulletin No. 140, just issued by 
Inland Revenue Department. Not one sample found to 
be adulterated. We have picked out an extra light 
colored sugar to sell you this season. Order now.

Color, flavor, purity guaranteed. Freight prepaid up 
to 40c. per cwt.

48 blocks to a case, $3.00. Sell at 10c. each—60°/o profit 
40 “ “ 3.00. •* 10c. “ —33ys “

Scored. Can be broken in two to sell at 5c.

IMPERIAL SYRUP CO.
MONTREAL WINNIPEG 

CALGARY

EBM0NT0N VANCOUVER

’ \ .

S\WWW.Y
' \

DIRECTIONS i 
2SLEN1!> LA bCilt !

Sell
The Best

That’s the idea that wins—that will make yon 
successful—that will bind your customers to you.
Don’t offer any substitute, but sell

Mathieu’s Nervine 
Powders

Everywhere they are known as the best and 
safest remedy for headaches and all nerve 
pains (18 powders in every 25c. package). 
Don’t let your holding of Mathieu’s Syrup 
of Tar and Cod Liver Oil ran out just be­
cause it is not winter. Many people use 
it all the year round.

J. L. MATHIEU CO.,
Proprietors, SHERBROOKE, P.Q.

luuKtmta.

No Horseowner should be without CAPSTAN BRAND 
PURE MINCE MEATMOLASSINE MEAL

Package Mince Meat 
Put up in Vi gross oases.

Bulk in 7-lb. Pails,
Vi dozen in crate. 

25-lb. Polls end 75-lb. Tubs,

as everything living thrives so thoroughly 
on it. No better Appetiser, Digester and 
Health Preserver was ever on the market, 
and its cost, according to its real value, is 
but trivial. Molassine Meal is guaranteed 
free from spice, condiment or drugs of 
any description whatever, other than its 
natural sugar."

Capacity one ton per hour. 
Sold by all Sale DealersANDREW WATSON

01 Place d’Youville, MONTREAL Toronto, OntThe CAPSTAN MFC. COTelephone Main 4408
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Santa Clara Prunes
«

Last week our first shipments came to hand and after
filling orders, our range is complete,.but on account of the

.

way sales are being made we urge our friends placing their 
requirements with us- at once.

JAMES TURNER & GO., Limited, Hamilton, Ont.

HOW’S BUSINESS?
As far as your canned goods trade is concerned Mr. Grocer, 
there is no business boomer equal to the

Burlington Brand
Have you ever noticed that customers never complain of 
Burlington Brand quality ? They don’t need to, because the 
quality and flavor are just right. That’s the secret of Burlington 
Brand success. Moreover there is a good margin of profit.
How is your stock ?

The ~ " Canning Co., Limited, Burlington, Ont.
25
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LIVE
A straight talk to the travellers of a 

large manufacturing house.

SALESMANSHIP
1

The qualifications essential to the 
successful conduct of any business are 
here outlined.

By L. A. Sears.

I d.esire to say only a few words to 
our traveling salesmen. I cannot give all 
of you cards and spades on selling 
goods c I think some of you boys have 
already acquired a tact in approaching 
customers that is as successful as any­
thing I can tell you. That capacity 
comes from the exercise of simple horse 
sense and sincere, honest dealing. If you 
go to people naturally, without any 
frills and state your business, they will 
take you as you are. There is just as 
much knowledge of human nature on the 
other side as on this side. Do not lose 
sight of that; do not think that you 
alone are a judge of human nature. The 
other fellow • knows human nature just 
as well as you do. Be honest and frank 
with him. Be direct in telling your story 
and tell it in as few words as you can. 
If you do not suit him this time, maybe 
you will the next time. He will size you 
up. The fly is about as wise as the 
spider.

I desire to address myself principally 
to-day to some thought that I trust 
may be of interest to our managers as 
well as to our salesmen. In my study 
of this business I find that the manufac­
turing department can be divided into 
about three lines of effort. I know from 
what I have absorbed from the founding 
and history of this company that these 
goods we manufacture are calculated to 
be the best we can possibly produce. I 
consider that the very maximum of our 
ambition is the best. Of course, it is 
necessary to have quantity, it is neces­
sary to have volume of business. Vol­
ume of business is as necessary after 
you have secured the quantity, as the 
quality. We cannot maintain the salary 
of our forces, we cannot maintain the 
expenses of this business, unless the vol­
ume of business is maintained and 
gradually increased, because expenses are 
hard to hold down. We cannot hold 
them down. These boys, as they go along 
in their efforts in life, must be advanced 
in position and salary, not only to show 
our appreciation, but also to put them 
on a footing where they will be satis­
fied. So it is impossible to run the busi­
ness on a fixed expense. The expenses 
will grow, and the business must grow 
accordingly.

Three Propositions.
So, I take it, that first we must make 

the best goods we can produce.
Second, we must increase the quantity.
Third, we must make them cheap 

enough and sell them cheap enough to 
be in the battle along the firing line.

These are the three propositions. The 
manufacturing department must know 
they are in line, know they are produc­
ing good stuff and at the minimum ex­
pense.

The selling department of this busi­
ness must know enough about conditions 
outside to be satisfied that we are get­

ting all the conditions will warrant and 
selling the product in a reasonable vol­
ume, as compared with our capacity of 
producing. All of these things are col­
lective and correlative; they must be 
hinged together, and we must be con­
sistent in our efforts at both ends of the 
line.

You must not forget that all these de­
partments are so intermingled that, to 
be effective, all should be brought up to 
the highest degree of efficiency. In grow­
ing the crops, delivering them in the 
proper condition, selecting, sorting and 
packing, the proper classification of the

Mr. Sears is the general manager 
of the Sears and Nichols Company, 
Ohio. Like many other vast or­
ganizations, this company holds an 
annual convention of its managers 
and salesmen, in order to receive 
suggestions, bring out complaints, 
and induce a healthy spirit of 
patriotism among its employes. 
The paper reproduced on this page 
is one read by Mr. Sears at the 
last annual meeting of the com­
pany. Its writer, before he reached 
his present position, was widely 
known throughout America as a 
salesman of unusual force, intelli­
gence and originality. He knows 
the game from A to Z, and his 
advice is probably more worth lis­
tening to and more authoritative 
than that of any other traveler on 
the road or off it to-day. His ad­
dress, while essentially applicable 
to the peculiar needs of his pwn 
company, is also of wide general 
interest to all salesmen, clerks and 
other men engaged in every walk 
of Commercial life.

grades and quality in the warehouse, the 
proper labeling and shipping of the 
goods in all the departments, discrimin­
ating judgment must be used at all 
times.

The character of the pack is some­
times a little different. You cannot ab­
solutely mold it in molds. But there is 
a constant mind on it at all times to 
produce goods that will have uniform­
ity and that will absolutely suit the 
trade. So it is that if there is a failure 
in any of these departments, which must 
be more and more classified and worked 
distinctly and separately, this will mean 
disaster to the whole business. It makes 
a break which is irreparable in many 
cases. If the people who have charge of 
the growing of the crops fail to get out 
contracts in sufficient quantities for the 
seed that has been provided, you may 
rest assured that that mistake will de­
velop later on. If the selecting and grad­

20

ing of the goods in the receiving depart 
ment is defective, you may rest assured 
that that defect will come out some­
where in the line. If there is a defect 
in the processing department, in the 
packing department, that is going to 
come out. If there is a defect in the 
selling department, if you do not get as 
much money for your products as other 
people get and as much as you should 
get, that is going to come out. If you 
are faulty in making your collections, 
that is going to come out. The “murder 
will come out’’ somewhere along the 
line.

The Best or Nothing.
The best is none too good. The best 

effort is none too good. If this business 
is not worth your best effort, it is not 
worth any effort. If it is not worth 
your highest degree of concentration, 
your highest brain capacity, your high­
est physical capacity when necessity re­
quires, it is not worth anything. It is 
a failure to begin with; it is a failure 
before you start. If it is not worth 
your application to the last point of 
your ability to stand the effort, it is not 
worth anything. That is the measure of 
success. If you fail after giving it your 
unqualified effort, mental and physical, 
it is an honorable failure.

It has been said (and I think truth­
fully said) that “good enough is an en­
emy of the best.” We should have that 
as our motto on the wall; we should 
stick that sign up in the same way as 
the “Don’t spit on the floor” sign. 
“Good enough is an enemy of the best.” 
When you think this over it expresses a 
whole lot of truth. Therefore, we never 
want to say, “This is good enough.”

A business proposition stands on three 
legs, like a stool—Labor, Capital and 
Management. Labor it is not necessary 
to qualify. It does not begin and end 
with the man who cleans the utensils in 
the factory; it does not begin and end 
with the man in the office, who tries to 
look after things. It is the entire work­
ing force from beginning to end, ncntal 
and physical.

Capital is not necessarily the money 
in the bank, the resources of the busi­
ness, or, what we consider as money, 
the implements in the factory and its 
equipment. Capital is the goodwill you 
produce ; Capital is the amount of 
honesty and sincerity of effort you put 
into the business. You may not realize 
it, but honest, sincere effort is one of 
the groundworks of Capital. It is Cap­
ital, I want to tell you, and if you do 
not realize it you have a small idea of 
what your investments are and what 
your success will be. Every one of you 
boys not interested in this firm finan­
cially, but employed on a salary, with 
every day of honest effort, I want to as­
sure you, you have made an investment 
in its Capital that will sooner or later 
be repaid. Every day and every week 
which you put into this concern in in­
different work is that much Capital 
wasted.

Management and Duty.
Management is not entirely confined 

to the people who sit in the office, to 
the people who assume to be head of the 
business because they are president or 
manager. They do not comprise the 
whole thing. They are apparently in con­
trol. and they may decide a question 
that someone has to decide: but .he 
management is the whole working force,^
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dear down the line to the man sweeping 
in the back alley. That is Management. 
Employes, from the people throwing off 
the goods into the receiving building up 
to the point where the goods are dis­
tributed "to the consumers and getting 
the money back with which to pay your 
debts—all have something to d,o with 
the Management. If we do not have the 
co-operation, the assistance and loyalty 
of every single man along that line of 
effort, no Management is good enough, 
no head big enough to make the business 
successful. So I want you boys to feel 
that you are a big part of the Manage­
ment of this business, and any sugges­
tion. any idea, or any point which you 
may think of value, it is your duty to 
come to the recognized manager of this 
concern and advise him of it and give 
your reason for it. If you find a frail 
brother, who by lack of attention is in­
juring this business, it is your duty to 
tell the manager of this business. That 
is what I feel is your duty. There is but 
one road to success, and that is by con­
stant vigilance and concentrated . effort.

This ambition, which I have touched 
on before, is not entirely fixed on the 
money value of this business. We have 
always hoped to build up a business and 
make it a heritage to somebody who 
will be worthy of it. The young men 
and the old men connected with the 
business, whether they have acquired 
any stock or whether they are only 
working on a salary, should have it in 
their minds that it is their business and 
their heritage to some extent. They 
want to learn to say We. When you go 
to your customers, say We; do not say 
“my firm;” say We. I said we when 
working on $8 a week. I always said 
it. I would not work for any firm un­
less they would let me say We. I would 
not do it. I want to sav We and feel 
as though “We are it.” Make the busi­
ness good and command the respect and 
attention due you. That kind of a spirit 
will make you We. If you keep at it. in 
honest and sincere work, we will make 
you a part of the business, if you want 
to he a part, and if you have not' this 
ambition to become We in this business 
it is time you were going into the clergy 
nr into some other business where you 
do not have to become a partner or 
member of a corporation in order to 
make a living.

TAPIOOA FIRMER.
l atest cable advices from Singapore 

report the tapioca market up 1-6 from 
lowest point, which is equal to an ad­
vance of fc lb. From the advance it 
is evident that bear sellers have with­
drawn, and the holders are not inter­
ested at the ruling prices. Offerings are 
said to be practically nil.

Mathewson’s Sons have got out a 
fine label for their Quaker Baking 
Powder cans. The label is neat in de­
sign. is excellently printed, and presents 
a very rich appearance. It is red and 
gold, embossed, and has the figure of 
the Quaker, and also Mathewson’s dia­
mond “M” trade mark in gold and 
while. A gold band encircles the top 
and bottom of. the can. Mathewson’s 
Sons control Quaker brand goods.

MACLEAN NEWSPAPERS AGAIN VINDICATED—
SUCCESSFUL ENDING TO A LONG FIGHT

With the installation of a new presi­
dent of Toronto University, the cam­
pai gn inaugurated by The Canadian Gro­
cer some years ago reached a successful 
conclusion. For years The Canadian 
Grocer, the other MacLean publications, 
and numerous dailies and weeklies 
throughout the province, have dwelt up­
on the thoroughly unsatisfactory condi­
tion into which the Provincial University 
had fallen. In the first place, it was 
pointed out that it was governed by a 
large organization composed of doctors, 
lawyers, dentists, musicians, clergymen, 
professors, etc., only a few of whom had 
sufficient ability to make themselves 
known outside of their own little circle 
of friends. A comparison was made with 
McGill University, where the governing 
body was composed of such men as Lord 
Strathcona, Sir William Macdonald, E. 
B. Grcenshields, R. B. Angus, Sir Wil­
liam Van Horne, James Ross and oth­
ers—all of them big men and some of 
them men whose names are known 
throughout the English-speaking world.

The MacLean Company was attacked 
in the press for the stand it had taken ; 
even some professors at the University, 
in their lectures to the students, made 
sarcastic references to Colonel MacLean, 
the president of the company. The Mac- 
Lean Company made no response, but 
continued the agitation. Then it was 
charged that the lime light thus thrown 
on University affairs had stirred up the 
people throughout the province, that 
the Government dare not vote the money 
necessary for the increased demands for 
higher education. This was just what 
the MacLean papers expected, and they 
said that as soon as the University was 
put on a propef basis and the confidence 
of the people restored that the province 
would treat it generously, for they 
wanted a university second to none. The 
justice of the MacLean papets’ conten­
tion gave backbone to the undergradu­
ates, who were in touch with and saw 
the rottenness of conditions, and they 
began to talk and write. The result of 
this movement was a thorough investi­
gation of University affairs, which made 
it- increasingly evident that something 
had to be done. The reorganization ask­
ed for was carried out. Confidence was 
restored, the province, through the Legis­
lature, gave more than the most sun- 
guine friend of the college even hoped 
for. One-half of the annual succession 
duties are now devoted to the up-build­
ing and support of the University. These, 
it is said, will soon amount to a mil­
lion a year, and should make the Uni­
versity one of the greatest in the world. 
The province can afford to maintain it 
in that position.

While the people of Ontario and the 
MacLean newspapers are congratulating 
each other on the successful termination 
of this agitation for improvement in 
higher education, the far more import­
ant demands of the primary schools 
must not be overlooked. These were 
once adjudged the best in the world but 
are now far below what they should and 
might be. The people can for a time 
safely leave university affairs with Pre­
sident Falconer and his new board, and 
give their ' attention to the public 
schools. As only a few will eventually 
get to the university, the ■ others should 
be given as broad an education as pos­
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sible. They cannot get this from teach­
ers at $300 or $400 a year. They need big 
broad-minded devoted men and women 
who will give their lives to teaching. For 
such men and women salaries of not less 
than $1,000 a year should be paid. The 
other half of the succession duties should 
be spent in augmenting the public school 
teachers’ stipends and in improving their 
training schools.

This does not mean that the children 
should be given more subjects or devote 
more time to study. The present list is 
quite long enough. The teacher, to be 
tempted with higher salary, is one who 
will not only give them a more thorough 
training in these subjects, hut more par­
ticularly influence and inspire them—by 
personal example and association with 
them in the school, in the playground 
and in their homes—to attempt things 
worth while in their particular walk of 
life, and, above all, to train them to 
become useful, loyal, thoughtful and 
honorable citizens.

This is the second great educational 
fight which has been won by the Mac- 
Lean newspapers. The matter is not 
mentioned because of any desire for self 
praise, but to show what national in­
fluence can be wielded by good news­
papers with circulations that seldom ex­
ceed 10,000. The other instance was the 
Royal Military College. It had sunk to 
such a low ebb that drunkenness and 
immorality were common among the 
men. The chief officials were related to 
the then Premier of Canada, who laugh­
ed at the charges. The Government had 
to investigate. The report of the com­
mission, admitting that the charges 
were true, was withheld by the Govern­
ment and was finally said to be lost. 
The MacLean newspapers had a copy and 
published a synopsis. It raised such an 
outcry that the commandant had to re­
sign. The college was reorganized and 
is to-day the best training school in 
Canada.

EXPRESS SITUATION IN N.B.
Merchants in St. John, N.B., are 

greatly interested in the prospect of a 
working agreement between the Domin­
ion and American Express Companies 
that will bring about a better express 
system between that section and the 
United States than; now exists. At 
present the business is hardly of the 
express nature because the American Ex­
press Company has no rights on the C. 
P. R. trains and the Dominion Express 
is shut out from the American trains. 
The result is that goods between here 
and the United States go over the Shore 
Line to and from the border.

The C.P.R. is now in control of the 
Shore Line and can if it so desires, ter­
minate the working agreement the 
American Express Company has with 
that road. It is said, however, that a 
reciprocity agreement of some kind is 
likely whereby the American company 
will retire from the territory and the 
Dominion will handle all the business, 
giving it to and receiving it from the 
American company at the border. This 
would prevent the delays that now oc­
cur and express goods would travel as 
rapidly as do mails and passengers, in­
stead of being a day behind.
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As a comprehensive display of one of 
the most important industries of Nova 
Scotia, the exhibit of the Halifax Cold 
Storage Company at the recent Halifax 
Exhibition was particularly interesting 
in its prominent location in the Fisheries 
Building attracted a great deal of attfii-
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"window dressing and display Mbit brought before the visitor a, g0,,<l 
idea of the methods and apparatus us,-d 
in fishing, the manner of utilizing and 
preparing the catch and the collect!-,n 
and distribution of fish by whole^ule 
or retail. The scope of the operati .ns 
of the Halifax Cold Storage Company 
has been recently extended by the ei ac­

tion of a duplicate refrigeration plant 
at Port Hawkesberry, in the Strait ,»f 
Sans, and the company are making evory 
preparation to supply the trade.

Display of the Halifax Cold Storage Co mpany at the Recent Halifax Fair- 
Striking Exhibit of Package Fish.

variety of fish shown, not only from the 
natural history standpoint, but from 
the still more important consideration 
of the availability of wholesome food 
fish at all times and seasons of the year, 
by means of up-to-date methods of re­
frigeration.

A Fine Display of Package Fish.

P. T. McGrath, formerly editor of 
the Evening Herald, has severed his 
( onnection with the paper and will start 
the Evening Chronicle. Mr. McGrath is 
one of the most forcible writer.- we 
have.

Upwards of a hundred species were 
shown in this exhibit, a larger variety, it 
is understood, than has been shown at 
any of the largest fairs on either side 
of the Atlantic. The different species 
were all plainly ticketed and the ex-
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lion. The two pyramids in the building 
comprised over 1,500 “Ocean Brand” 
packages which rose to a height of 25 
feet. The cold storage division, while 
perhaps not so striking, was an equally 
interesting object lesson in the great
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GROCERY NEWS FROM
ATLANTIC TO PACIFIC

IN THESE COLUMNS THE GROCER IS IN TOUCH WITH THE TRADE 
IN EVERY PART OF CANADA.

CONTRIBUTIONS ARE INVITED FROM MERCHANTS IN SMALL 
PLACES OR WHERE THERE IS NOT A REGULAR CANADIAN GRO­
CER CORRESPONDENT.

CHATHAM.
The Chatham Fruit Growers’ Asso­

ciai iun suffered a serious loss last week 
when the drying room of their cold stor­
age plant was completely destroyed by 
lire. The warehouse, immediately ad­
joining the drying room, was, fortun­
ately, saved, thanks to the unremitting 
efforts of the tire department. It con­
tained material valued at $1,000, ready 
for shipment. The loss was foi- about 
(lie same amount, with no insurance.

The association have decided to re­
build at once.

* . *

For some time past there have been 
rumors current that, following the lead 
of dealers in other cities, the Chatham 
milkmen would jump the price of milk 
to seven or even eight cents per quart. 
It was pretty generally understood that 
the matter would come up at a meeting 
lust week, and there was a sudden rush 
of patrons to purchase ti'ckels in antici­
pation of the time of high prices and 
famine. The increase in price did not 
materialize, however. The meeting 
lacked a quorum, only two members of 
the retail milk dealers’ section putting 
in an appearance. The price of milk, 
consequently, remains, for the present, 
at least, 6c. per quart.

* * *

But bread has gone up—or, rather, 
I he weight of bread has gone down. In 
the past, the bakers have been supplying 
a l j-pound loaf at 5c. retail. Though 
there was no whisper of any meeting 
having taken place, concerted action 
materialized—to all appearances, spon­
taneously—the first intimation the gen­
eral public had of a change being the 
presence of “20 ounces’’ labels on their 
loaves. The price remains the same, 
but the weight is 4 oz. less. The pro­
nounced increase in the price of flour, 
hum $2.50 to $3 per 100 lbs., is pleaded 
in justification of the move; and in all 
fairness, the plea seems a good one.

Thamesville bakers have also met the 
increased price of flour by reducing the 
loaf from 14 to 14 pounds. The change 
look place Oct. 21.

* . *
S. Mather has purchased the bakery 

in Tilbury, until recently conducted by 
J- TÎ. Palmer, who is now starting a 
large wholesale bakery in Chatham.

Miss Martha Hanley, of Thamesville, 
has joined the staff of E. A. Mounteer's 
confectionery.

The exterior woodwork of the John

McCorvie & Sons’ grocery, in the I.O. 
O.F. temple, has received a new coat of 
paint, adding quite a bit to the attrac­
tiveness of its appearance.

1 . *
The sugar beet season in Kent is now 

at its height. The crop this year is a 
good one, being as usual pretty well 
divided between the Wallacehurg and 
Mount Clemens, Mich., factories. The 
largely increased crop, and the fact that 
it is a substantial success in a year 
when other crops have suffered much

LIMITED COMPANIES.
I notice with regret the growth 

of a large limited company in one 
of the cities. As one who has 
had considerable experience of 
the methods employed by these 
companies in the payment of their 
clerks and other matters relative 
to the welfare of their employes, I 
am sorry to see such firms obtain­
ing such a hold on the trade as 
they are doing in many places.

With almost unlimited capital at 
.their command, they are able to 
open up branches in all directions, 
and often, are the ruin of small 
traders in the district they select 
by the elaborate stock they are 
able to carry, and by cutting 
prices. They are able to keep 
branches going which under nor­
mal circumstances should not be 
paying expenses, but which, 
through, immense capital and 
questionable methods of doing 
business, are made to return hand­
some profits.—Pembroke Corre­
spondent.

from frost and rain, tends to strength­
en the claims of those in the business, 
that the sugar beet will ultimately be 
the staple crop of Kent. Beets along 
the Thames are transported by scows, 
those near the Wallacehurg factory, by 
wagons, and from more distant points 
by cars. About 12 cars of beets leave 
Chatham every day for Mount Clem­
ens, and Wallacehurg fares about the 
same, or better.

* . *
' Prices for grain and feed, though 

there has been a slight easing off late­
ly, still continue pretty high. Just
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how this will act upon farmers with 
stock on their hands is as yet uncer­
tain. With beans at $1.60 per bushel, 
an even dollar for wheat, and $1.57 per 
hundred for barley, and hay at $15 up, 
the outlook is rather gloomy for those 
who contemplated wintering their stock. 
Many farmers feel that they cannot af­
ford to feed their hogs. There are 
others however, who maintain that the 
scarcity of feed will boost the price 
away up, and that there will be more 
money in proper feeding than in hasty 
selling. Probably they are right—pro­
vided all act upon their view.

Canadian fish for Canadians is an­
nounced as the watchword for a new fish 
company operating along the Erie shore. 
J. P. Black, for seven years connected 
with the Wolverine Fish Co., of Detroit, 
has cut the cables which bound him to 
that concern, and started an indepen­
dent business under the name of the 
Lake Erie Fish Co. Mr. Black has been 
buying fish along the north shore so long 
that he is in close touch with the fisher­
men and thoroughly understands the 
needs of the wholesale trade. It is the 
intention of the new company to cater 
first to the Canadian trade, leaving the 
surplus to the American dealers and 
consumers, who have hitherto secured 
about 100 per cent, of the fish caught 
in our waters. There ought to be a big 
opening in the western peninsula for a 
concern run on these lines.

* . *
The Bradley store during the past 

week has shown a very striking Toasted 
Corn Flakes display in their corner 
window. The window faces on two 
streets, and possesses natural advantages 
of which the designer has made the full­
est possible use. In front, the boxes 
are arranged in the form of an arch, 
other boxes being grouped further back 
to secure a harmonious effect. The dis­
play is helped out by many red and yel­
low tissue streamers, radiating from a 
common centre in the rear to various 
parts of the two arches. The display 
was put up by Mr. Davidson, of the 
Battle Creek Toasted Corn Flake Co., of 
London.

" * . e
The agitation on the part of the gro­

cers for the repeal of the clause in the 
market by-law, prohibiting retailers 
from purchasing stuff on the market be­
fore ten o’clock, will apparently be un­
availing. The matter, when it came be­
fore the City Council some time ago, 
was referred to the Property Committee, 
and the latter on Monday night report­
ed recommending that no action be 
taken. The City Solicitor advised that 
the amendment could not be passed, and 
it was further urged that permitting the 
retailers to buy would deplete the mar­
ket before the public had a .fighting 
chance.

What force there is in this last argu­
ment is doubtful. There is scarcely a 
Saturday morning that the generat pub- 
lie do not pay higher prices for pro­
duce on the market than they pay later
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in the day for the same day's produce 
at the groceries. The tendency of the 
market people is to maintain prices till 
late in the morning. The proposed 
amendment would scarcely result in the 
clearing out of the market by ten 
o’clock; but it would make things 
easier for such grocers as desired to 
purchase, for the accommodation of 
customers, before that hour.

Another step will shortly be taken in 
regard to the much vexed question of 
peddlers and transients. Since the city 
magistrate has refused to convict on the 
ground that a $100 license fee is pro­
hibitive, the council—or at, least, a 
number of aldermen—intend reducing 
the fee to something like the old figure. 
When this is done further efforts will 
be made to enforce the by-law.

Efforts will be made to reach the ob­
jectionable peddlers in another way. 
They are chiefly objected to on account 
of the fact that they compete with mer­
chants on King street. A merchant who 
has to pay from $50 up per month for 
store rent, plus lighting, plus fuel, plus 
help, can’t afford to sell ripe yellow 
bananas at 25c. for three dozen, as 
Caspar Favata does from his inexpen­
sive push cart. The council intend to 
meet the difficulty by excluding ped­
dlers from King and certain other 
streets, on the ground that they ob­
struct traffic. If a merchant who pays 
taxes can’t keep a packing box on side­
walk or pavement for a few minutes, 
neither, they argue, can a banana man 
keep a push cart there for hours at a 
stretch.

EDMONTON.
An interesting subject to both the 

wholesale and retail merchants in the 
city was brought up for discussion at 
the last regular meeting of the Edmon­
ton Board of Trade, It was the quest i*g 
of the further establishment of Edmon­
ton as a distributing centre. After con­
siderable discussion of the members of 
the board, it was decided that the best 
way to do this was to encourage the 
retailers in every line to purchase their 
goods direct from the wholesale house 
in the city and not from the representa­
tives of houses outside of the city.

The question was introduced by F. T. 
Fisher, former secretary of the Board 
of Trade. He stated that he knew of 
several cases where retail dealers in the 
city had purchased their goods from 
commercial men, who represented out­
side firms, when they could have secur­
ed the goods as cheaply and of as good 
a quality from wholesale firms that had 
branch houses established in the city. 
He deplored this practice and stated 
that the only way to make Edmonton a 
distributing centre was for the retail 
merchants to patronize the local whole­
salers!

Geo. Stockand, one of the local whole­
salers, thought Mr. Fisher had exagger­
ated the condition of affairs somewhat. 
He agreed that Mr. Fisher’s method was 
the nest way to make Edmonton a dis­
tributing centre, but he thought the 
wholesalers were being well patronized 
by the retailers. In the past few years

there had been a great decrease in the 
number of commercial men who had beep 
coming to the city, for the local whole­
sale houses had been getting all the 
trade. He thought Edmonton had ad­
vanced remarkably in the last few years 
as a distributing centre and that there 
would be an even greater advance in the 
future.

The retail clerks of the city met last 
evening to consider the formation of a 
Protective Association. After some dis­
cussion and addresses by those interest­
ed in the matter, it was decided that 
such a society should be formed.

J. A. Kinney, organizer of the dis­
trict, was in the chair. Clerks from the 
leading stores were present and in short 
speeches spoke of the advantages to be 
derived from the proposed association. 
It was shown that an association of this 
kind would be the means of strengthen­
ing the relations between the employer 
and the employes, and promoting unity 
of action among the retail clerks gen­
erally. Another feature of the associa­
tion is the insurance of $5 per week of­
fered to its members in case of sickness.

It was finally agreed that another 
meeting should be held the following 
week for the purpose of completing the 
organization. A committee was appoint­
ed to canvass all the retail clerks in the 
city in order that all might be invited 
to join in such an organization.

GUELPH.
Last week was generally conceded to 

be the limit in quietness in the grocery 
business in Guelph. We all felt it. There 
may be more of them, but we are not 
anxious to see them. The high prices 
for produce and other things may be the 
cause, but even Saturday did not im­
prove things much.

• ••
The Penny Bank is the latest thing in 

Guelph, but the grocery clerks won’t 
have many pennies in it this winter.

* • *

The dust nuisance is again with us, 
and for the extra expense it would be, 
the watering carts might as well be 
kept going. The Retail Merchants’ As­
sociation might attend to it, if they are 
not too busy on the banquet business.

The campaign for a municipal abattoir 
is being energetically pushed by the 
medical health officer, Br. Robinson, and 
we may expect good results.

* *
*

Is butter so dear in Guelph that the 
cost exceeds that of the bread it is 
spread on ? It would appear so from 
two items in the report of the Guelph 
general hospital board. The expenditure 
for butter was given as $1,166.38, while 
bread and flour together were credited 
with an outlay of $595.87.

Jas. Metcalf, of Buffalo, has bought 
the stock and fixtures of Mrs. Lee s 
store, on Queen street, and will con­
tinue it as a grocery store.

• ••
In one grocery store in Guelph whs 

found just thirty empty vinegar barrels 
this week, and in another eighty glass- 
front tins of Christie, Brown & Co., and
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those grocers claim to. be short of 
money.

A If. tiweetman, traveler for the Guelph 
Paper Co., has accepted a position with 
the R. & J. H. Simpson Co., wholesale 
grocers.

J. B. Bender, Berlin, has opened uj. a 
first-class grocery store, with all mod­
ern fixtures, and II. J. Aherns, the Five 
Point grocery, has sold out and retired 
from business. L. Schaffer, formerly 
with Smyth Bros.', as head clerk, is the 
new proprietor.

* . *
Jos. Dreigman, formerly with Peter 

Anderson, has accepted a position with 
W, H, Fielding.

* • *

“Honesty is the Best Policy,’’ 1 saw 
this sign in a grocer’s office the other 
day, and it made me smile. And yet 
there is something in it all right. Hut 
there are mighty few grocers who live 
up to it. Yet nearly all claim it as 
their one good point to sell honest goods 
at honest prices.

A grocer buys a cash register and says 
as I have heard them and the salesmen 
for them, say, “Now, that will keep the 
staff honest," and they both know that 
all the cash registers in the land won't 
keep a clerk honest if he doesn’t want 
to be honest. A cash register is a good 
thing all right, but not to keep clerks 
honest. Then, after the grocer himself 
thinks he is protected, he goes to the 
same staff of clerks that he wants to be 
honest for him and asks them to sell 
XX vinegar for XXX ; to take 40c, 50c 
and 60c tea out of the same tea bin. and 
thinks nothing himself of taking a line 
of goods and dividing into two prices. 
The clerk has a hard time sometimes 
with customers, who almost make him 
lie to sell them, and a boss who tells 
him he’s got to lie if he wants to sell 
goods. It is a wonder there are any 
honest clerks at all. But just the same 
I am glad to know there are some, and 
when a clerk just comes right out anil 
says he doesn’t do business like that, the 
boss, even if he is inclined that way 
himself, and even if he doesn't actually 
say so, he admires him for the stand he 
has taken, and generally considers him 
the last man he wants to part with

The Old Boys reunion is off with a 
jump. At a large mass meeting held the 
other night in the opera house, a per­
manent set of officers were elected, with 
J. M. Duff, manager of the Bank of 
Commerce, as chairman. There is lots 
of oyiosition to it among the churches, 
but it will eventually be a success, as 
such a fine set of officers will down the 
opposition before August, 1908.

LINDSAY.
Owing to its geographical situation 

and the rich farming land surrounding 
it, Lindsay is essentially an agricultural 
town. While there are enough manu­
factories to make things lively, it is 
from the soil that Lindsay has attained 
her present very satisfactory position.

While there have been dearths of 
crops in other counties, Victoria county 
has had a fair crop of grain. Fall
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wheat has reached the dollar mark in
town.

• » •
Tin- system of rural telephones 

which have spread in a network over 
Yieloiia county, are excellent aids to 
business men.

The apple crop is fair in this vicin­
ity. and picking is in progress at pre­
sent.

The lightweight butter nuisance has 
been prevalent at the local market.

• . *
That a strictly cash grocery business 

would fall short of success in Lindsay, 
owing to the close competition in busi­
ness is the general opinion here. Be­
sides that, the stores do a big business 
with farmers and villagers in the coun­
try, who, as a rule, are reliable men, 
and to whom credit is a great and al­
most necessary convenience.

* . *
There are, of course, “examples” in 

every community, but a few years in 
business will open a grocer’s eyes as to 
who can be trusted for credit and who
can’t.

• • e
For thirty-three years llobt. Spratt 

and Jas. Killen, under the firm name of 
Spratt & Killen, have conducted a 
thriving grocery business in town. Sel­
dom, indeed, have two partners been 
together in business so long. A branch 
of their business that is an important 
one and in full boom at this season of 
the year, is hay-baling. The firm own a 
steel hay-press and have engaged two 
men to work it. Hay is bought in quan­
tities right in the farmer’s mow, and 
the press taken around to it. Hay, in 
this way, was bought at $15 a ton this 
fall. The firm handle a very big business 
in this line. They also own a granary 
and ship grain to the Old Country and 
elsewhere.

• s e
For the past week local grocers have 

been scouring the country for apples. 
Jos. Brown shipped a carload to West­
ern Canada from here on Friday. An­
other merchant, of Port Perry, shipped 
three carloads to Glasgow, Scotland, 
last week, and is shipping three more 
this week, two from Port Perry and one 
from Janetville. This dealer says that 
when he started out to buy apples nearly 
every orchard yielded less than what 
was estimated. Now they yield even bet­
ter I ban what was expected and the 
quality is excellent. The growth in the 
apple crop has been phenomenal.

With hay at $16 to $18 a ton, and 
oats at 52c. and 53c. a bushel, livery 
men are kept hustling to make ends
meet.

INGERSOLL.
This is the between-time season with 

tlie grocers. This week will witness the 
end of (he peaches and the grapes, which 
always add activity to business, and no 
further rush is anticipated until the 
opening of the Christmas trade. Judg- 
>ng from all accounts this has been a

very satisfactory season to the grocers, 
although there has not been as large a 
turnover in the fruits as in previous 
years. It is, nevertheless, surprising the 
amount of grapes and peaches that have 
been disposed of by the local dealers, 
notwithstanding all that has been said 
about their “steep” prices and the in­
creased cost of living generally.

It is not probable that any more 
grapes will be received after this week. 
They are now at their cheapest price. On 
Saturday the price was cut down to 
twenty-three cents as a “special” and 
this week they were made the even 
twenty cents per basket, which created 
something of a “run” on them.

“The travelers are coming in from all 
directions, ’ ’ were the words addressed to 
your correspondent by a leading grocer 
to-day. The appearance at the door 
of a well known Knight of the Grip 
prompted the remark, but unless he 
carried a line somewhat out of the or­
dinary, it is doubtful if he received an 
order. All the travelers in the country 
seemed to have been turned loose and 
headed towards Ingersoll this week. Of 
course it is the thriving, hustling places 
they like to reach, where everyone is 
busy, and their drafts are never return­
ed, and it goes without saying that In­
gersoll is just such a place. Commercial 
men generally have a kind word to say 
of Ingersoll, and the most of them know 
from experience that they are certain of 
an order when they arrive here. But 
when the whole bunch of them drop in 
like a swarm of bees on a summer’s day 
the dealer is bound to get a little con­
fused. This is what has been happen­
ing thisc week. The travelers have been 
as thick and as aggressive as one could 
imagine, and everyone of them wanted 
a Christmas order. All kinds of samples 
from dainty confectionery to new brooms 
have been exhibited to the grocers and 
if they have not on order sufficient stock 
to carry them over the Christmas rush 
and into next spring it is no fault of the 
drummers. • . e

“Don’t be a knocker.” This phrase 
might be regarded as a proverb of mod­
ern days. Very few people seem to 
realize that it is a duty which they owe 
themselves as well as the community in 
which they reside, to do a little boosting 
whenever an opportunity offers. The 
man who has a kind word to say of his 
place of residence is usually farsighted, 
and optimistic. Strangers are very apt 
to judge a place by what the residents 
have to say about it. If they are happy 
and contented and prosperous looking 
and never hesitate to attach an adjec­
tive to their town when alluding to it, 
the inference is that it is a pretty good 
place. Grocer H. D. McCarty is one 
Ingersoll citizen who has his faith pin­
ned to the town and he does not refrain 
from airing this opinion. Mr. McCarty 
returned a few days ago from a visit 
to Uncle Sam’s domain, during which he 
had an opportunity of comparing .sev­
eral American towns with Ingersoll. Of

course the Americans are justly lauded 
for their enterprise, but ’of the three 
towns which Mr. McCarty visited, all 
of which were about the same size as 
Ingersoll, he stated that this town shows 
up to advantage by the comparison. 
While he saw many handsome private 
and public buildings the towns were lack­
ing the evidences of commercial activity 
and stability which characterize the 
larger provincial towns in Canada. The 
first thing Mr. McCarty did when he 
got home was to tell the people that no 
better town than Ingersoll could be 
found anywhere. This is the proper 
spirit, and coming from a shrewd busi­
ness man it is worth something. If 
others would only boost and never 
“knock” what a great brigade of city 
builders there would be at work.

Thirty-five cents a pound for butter! 
This makes one think of fewer slices of 
bread and a thinner layer of butter. 
Fortunately for the consumers, however, 
this price has not yet been reached here, 
but it was through no fault of one of 
the vendors at the market on Saturday. 
The party in question, a good lady from 
the country, was firm in her demand at 
first, but after realizing that the bulk 
of the sales were being made at thirty 
cents per pound she, too, unloaded at 
this figure. But the incident well il­
lustrates the oft-repeated assertion that 
some people never know when to stop 
asking.

* . e
Oatmeal is rapidly following the high 

price of oats and the housewife will have 
to use economical methods in preparing 
the porridge now. During the past 
month the price of rolled oats has ad­
vanced over a dollar a barrel. Six 
pounds are now being sold for a quar- 
ter retail.

Apple picking and packing operations 
are being brought to a close in this sec­
tion. The crop has been a very good 
one, and it is probable that as many, if 
not more, than last year will be ex­
ported.

e . *
The heavy frost on Sunday night 

came as a shock to some of the farmers 
and dealers. One dealer stated that in 
many cases the apples were seriously- 
frozen, although he did not think that 
the ones still on the trees would be per­
manently damaged.

A shilling a pound was the price ask- 
for spring chickens at the market on 
Saturday. The offerings were fairly 
plentiful, and by the pair the prices 
ranged from sixty to eighty cents.

* • *

Last week’s number of The Canadian 
Grocer was greatly admired by local 
readers. There was a fund of valuable 
information between the covers, as well 
as interesting correspondence from all 
parts of the Dominion.

3i
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BARBIE.
Just now the merchants are very busy 

and all say that for such a bad year 
they are surprised at the amount of 
business that is being done The farm­
ers also wear a smile as they ride into 
town on a load of grain, hay or pro­
duce, for they know that their ton of 
hay will realize from $20 to $22, their 
bushel of wheat will bring from 95c to 
$1.05, their oats 55c, and barley 75c per 
bushel.

John Hobley, who was a partner in 
the firm of Hobley Bros., who have late­
ly sold out, has accepted a situation 
with the Barrie Gas Company as head 
bookkeeper.

* . e
Trade was very brisk on the Barrie 

market on Saturday, butter bringing 
28c to 30c, eggs 23c to 26c, spring 
chickens 10c pound, ducks 75c to $1 per 
pair, turkeys 12c to 14c per pound.

* • *

The Barrie merchants arc talking of 
forming a Retail Merchants’ Association, 
to put down price-cutting, etc.

LONDON.
In wholesale lines business is very 

good, but retailers report trade only 
fair. Brokers report advances in al­
most every line of goods, particularly 
teas, which continue to show a soaring 
tendency. Raisins have advanced a shil­
ling and remain very lirm, and currants 
are going up.

* . *

President Harry Ranahan, of the Re­
tail Grocers’ Association, is still con­
fined to bis bed through illness, and un­
der the most favorable circumstances 
will not be able to get around again for 
a month at least.

* . *

G. S. Brock has disposed of his gro­
cery business on the southwest coiner 
of Richmond and Kent streets, to Mr. 
Stevenson, of Chicago.

* . *

A number of local grocers, including 
Vice-president Shaw, Ed. Ryan, A. G. 
Johnson, F. II. Robinson, H. G. Glan- 
ville,. with J. McNee, of “Jap’’ cigar 
fame ; M. Millman, of Elliott & Marr, 
and J. P. Hickey, of Grafton’s, attend­
ed Delaware fair on Wednesday last and 
had an immense time. A duck supi«er at 
Komoka wound up a most enjoyable out-

During the latter part of last week 
oats were sold on the local market at 
the highest price ever known—$1,811 per 
cwt. As high as $18.75 was paid for 
hay. Horse owners are gathering au­
tumn leaves for bedding.

Local grocers report the price of roll­
ed oats and oatmeal to have advanced 
25 per cent, and the increase has al­
ready gone into effect. Ten-cent goods 
now sell at 13 cents, or two packages 
for 25c. The higher priced articles ad­
vanced in proportion. Already the big 
grocery stores of this city have been 
notified that all breakfast foods, wheat 
and otherwise, will go up a few cents 
the first of next month. Dealers state 
that the high price of oats is respon­
sible for the boost in oatmeal, but they

do not attempt to explain the proposed 
raise in other grain foods. St. Thomas 
and other nearby places have suffered a 
raise of 511 per cent, on oat breakfast 
foods It is expected by local grocery- 
men that another 25 per cent, advance 
in oatmeal will have to be made short­
ly. The increase affects both packed 
fonds and those in bulk.

The prediction is made that the price 
of milk will go up to nine cents per 
quart before the winter is o'ver, owing 
1o the high price of fodder.

* *•
During the past week one local can­

ning factory received seventy tons of 
pumpkins. The price paid has been $4 
a ton, and the money made by the farm­
ers on the deal, some $280, was not 
enormous, but in most cases it was 
a straight “pick-up.” Usually a great 
number of pumpkins are left to rot on 
the fields. This year the canning fac­
tory’s maw has taken all that could be

The Montreal correspondent this 
week takes up conditions as 
he has found them at Westmount, 
one of Montreal's suburban towns.

The question has arisen in Ed­
monton as to whether retailers are 
giving their business to the local 
wholesalers in preference to out­
siders. At a recent meeting of the 
Board of Trade, it was pointed out 
that unless this is done, Edmon­
ton cannot occupy the position as 
a distributing centre, for which it 
is eminently fitted.

"Honesty Among Clerks.” The 
Guelph correspondent has some 
observations on this subject that 
are worth reading.

Chatham, among other subjects, 
touches on the following : The rise 
in bread prices ; the sugar beet as 
the staple crop of Kent County : 
Canadian fish for Canadians ( win­
dow dressing ; the 10 o’clock mar­
ket bylaw ; transient traders.

J. F. Cairns’ new store in Sas­
katoon was opened with all hon­
ors.

brought in, and then has not been satis- 
lied. Tomatoes also came in freely while 
the warmer weather lasted.

A new variety of fruit has made its 
appearance on the market and in stoics 
about town, and by its remarkable re­
semblance to black cherries is causing 
some funny mistakes. The new fruit is 
called “garden huckleberries,” and ac­
cording to’ Vice-President Dearness, it 
is the berry of a variety of the night­
shade.

What is arriving in London is grown 
by some farmers in the neighborhood of 
Mount Brydges. They state that the 
plant grows much like a tomato, but 
bears a heavy yield of the large black 
berries. The plants are grown from need 
each year, and require but little atten­
tion. The resemblance to cherries has 
led a good many people to test the 
fruit uncooked, and the result is. to say 
the. least, disappointing. Choked, how­
ever, the fruit resembles black currants,
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and ^s said by housewives todroakc ex­
cellent pies.

• •
*

Farmers around London do nol 4u 
pear satisfied with prevailing high prices 
for all commodities, but are resorting 
to short-weight methods in order that 
they might get rich quicker. Uanj 
complaints in this connection arc made 
daily and the authorities have been ask­
ed to do something.

MONTREAL.
Westmount, a suburb of Montreal, yet 

to all intents and purposes and lur all 
a stranger can tell, part of the cily, is 
a busy town in some ways. Rather, it 
is a city, for some ten thousand people 
reside there. It is not a hive of indus­
try, however, but is more a residential 
place, and a centre of social activities

* • »

There are about ten grocers in the 
town, but the grocery business docs not 
appear to be the easiest road to wealth 
in Westmount. From what one can 
learn, it is very difficult to transact a 
paying business. It is simple and easy 
enough to sell groceries, and the Lost arc 
called for, but when paying up time 
comes round everybody seems to he 
away from home. One grocer said that 
Lis years of experience made him Lciieve 
that many of the residents of the town 
lived above their income. At any rale 
money seems to be much more scarce 
in Westmount trade circles that it is in 
Montreal itself, and who would say there 
is plenty of money obtainable in Mon­
treal? * . e

C. E. Box has a neat store on Sher­
brooke St., near Victoria Ave., where 
he does^g*ice business. He lias been 
(here some five years or more. A. A. 
Perry, formerly ran a store on I he same 
site. The latter gentleman, who recent­
ly gave up the grocery business, was one 
of the first to open np in Westmount, or 
Cote St. Antoine, as it was then known. 
Walter Paul had a branch at the cor­
ner of Greene Ave. and St. Catherine St. 
and Mr. Perry had been a clerk t here. 
After the place was burned out ho start­
ed himself. His successor is K. J. 
Quinn, a big Irishman, who appears to 
find selling groceries an easy task.* . e

Wm. Elliott and Samuel Smilli are 
two grocers who have grown up with 
Westmount. Their stores are within a 
stone’s throw of one another, the former 
carrying on business at the corner of 
Green and Western Avenues, while the 
latter’s store is on St. Catherine Si., op­
posite Quinn’s store. They have been 
at least ten or twelve years in the field. 
The largest store in Westmount is that 
of Dionne & Dionne, on St. Catherine 
St. Their staff is a big one, and the 
store is up-to-date in every particular. 
A butcher shop is run in connection 
with the grocery.

Wm. Biltcliffe has a store on Victoria 
Ave., while W. J. Falle has a place on
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prince Albert Ave. Both do a nice trade, 
g. Gên ais, J. H. Goter and Demers 
Bros, are the others. The last named firm 
is down on St. Antoine St. and are de­
pendent for their success more upon 
Montreal, as they are on the outskirts 
„f West mount.

A meat deal of apartment house trade 
come» the way of the Westmount gro­
cers. Sometimes this is paying, again 
p is not. Transients frequently run up 
a bill for a week’s groceries and leave 
their address without settling up. A 
good many are losing money in this way. 
Then, I lie regular slow-pays seem to be 
numerous. One grocer has at least $2,- 
1)00 nui standing debts which he does not 
know bow to collect.

Most Westmount grocers favor the 
early-closing movement. As far as The 
Grocer could learn, only one store re­
mains mien every evening. The majority 
close daily except Saturday at seven 
p.m., and some put up their shutters two 
evenings a week.

One tiling which strikes a person forci­
bly in connection with the grocery stores 
in Westmount is their neat appearance, 
and the cleanliness of everything and 
everybody. There is a freshness, too, 
which seems to be in the air. West- 
moimlers give a good deal more atten­
tion lo the arrangement of their stock, 
and In window displays than do the city 
grocers. They believe in the trade- 
bringing power of the window and 
change I heir display frtqiiently. At the 
moment E. J. Quinn has an attractive 
Balmoral Jam window, one which was 
dresosd by a clerk in the store. Several 
have windows advertising Fairbank’s 
Sunny Monday soap. Others are giving 
particular attention to fruits.

There is a great deal of credit, in fact, 
the greater number of grocers do almost 
entirely a credit business, except for 
"'hat transient trade they catch. All 
arc forced to keep a set of books. Con­
dition.- are much different to what they 
ore in Montreal, and it would be very 
difficult lo transact a good cash busi­
ness in Westmount.

Casii may gain a stronger hold later 
on, as tlie population increases. As one 
grocer said: “Westmount is growing, 
and while at one time we knew every 
one oi our customers, to-day we cannot 
say wc are acquainted with nearly all of 
them.”

I hey arc abreast of the times in West- 
nioimi. Already some are preparing for 
the Christmas trade. One grocer is get­
ting in a large shipment, direct im­
portation from an English confectionery 
manufacturer. Every fall he makes a 
specialty of fancy biscuits and con- 
•eeti"iicry, and says he does a fine busi- 
nuss. r| he outlay is not large, when the

quality of the goods purchased is taken 
into consideration.

It is too bad that more grocers do not 
take up confectionery at this time of 
year and push it vigorously, as it is a 
line which can be made to pay. Profits 
are large and the initial capital re­
quired for investment is not as great as 
that necessary to secure equal profits 
mi many other lines.

* . *
Confections of quality, when nicely 

displayed and of moderate price, will 
always sell freely at this season.

SASKATOON.
The new addition to the J. F. Cairns’ 

store on Twenty-first street, was opened 
on Friday night. About two hundred 
people responded to the invitation of 
J. F. Cairns, and attended the house: 
warming. The interior was nicely de­
corated and suitably arranged for the 
occasion, while the floor was in good 
shape. Jackson’s orchestra attended 
and discoursed excellent music, which 
added greatly to the enjoyment of all 
present. The programme included 20 
dances, besides extras, and those who 
took part in the light fantastic tripped 
along to their heart’s content. Re­
freshments in the shape of cake and 
coffee were served to the guests during 
the evening, and choice Havanas were 
enjoyed by the gentlemen. Mr. and 
Mrs. Cairns, aided by their staff at the 
store, were untiring in their efforts on 
behalf of the large number of friends 
and patrons present.

The new annex is divided into two 
sections, one 42 feet by 75 feet, and the 
other 22 feet by 32 feet. The front por­
tion is the grocery department, and the 
other is the boot and shoe section. The 
second floor will be occupied by the 
Indies’ ready-to-wear and dressmaking 
departments.

* . e
The Heagle Cigar Co. have opened a 

factory here and have placed their 
goods mi the market. They will manu­
facture three leaders, “The Hub,” 
“The Oqoto” and “The Saskatchewan 
Capital.” amongst various other brands. 
-i key make a specialty of high-grade 
!» ils, and will control the local trade, 
besiili s doing an extensive outside busi­
ness when their goods have become 

■ known. At present, with only a quar­
ter of the staff they purpose putting 
on, they are turning out 2,000 cigars 
daily. This firm, which has a factory 
in Virginia Minn., recently purchased 
the Regina cigar factory, also, and in­
tend moving that part of their busi­
ness here and making: Saskatoon the 
distributing point.

• •«
Speers & Paul have a fall sale on just 

now, previous to moving into their new 
premises. The new building is almost 
ready for occupation, and they are re­
ducing their stock of groceries, dry
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goods, clothing, boots and shoes, etc., 
at bargain prices.

• s *
Jones Bros, have their store lit with 

lamps of the Pitner gasoline type, 
which throw a brilliant light into every 
nook and corner. The street outside is 
also benefited by the lamps in the win­
dows, where a large assortment of fruit 
is displayed.

* . •
Good butter and eggs are scarce. Only 

a few bananas are on the market, but 
fall apples, crabs and grapes are 
abundant.

QUEBEC.
The general grocery trade continues 

active and it is likely that fall trade 
will show a very satisfactory total on 
the books of the wholesale houses. A 
number of advances are noted this week. 
Barley pot and barley " pearl ave 30 
eeids higher and sell now at $2.75 and 
$3.75 per bag. Crown Brand syrups 
have advanced 15 cents per ten-pound 
tin. Davies’ pure lard is 10 cents higher 
and quoted at $2.00. The same advance 
is remarked in prices of Ingersoll lard. 
Premier chocolate and breakfast cocoa 
have also advanced a few cents. A 
decrease is noted in Valencias, selected 
and layers. Cleaned currants are sofd 
at 7 cents, showing a decline of one- 
fourth-eent. The retail trade is very- 
good teas and sugars continue to he in 
good demand.

* . *

Despite tlie advance on canned goods, 
trade is more active than it has been 
for some weeks. Wholesale houses have 
registered good sales. Canned oysters 
ave 5 cents higher and are quoted at 
$1.45 per dozen of 1-pound tins. To­
matoes, which were sold at from $1.171/> 
to $1.20, are now worth from $1.25 to 
$1.271/2. Pears have advanced from 
$1.65 and $1.67i/2 to $1.90 and $2.10. 
Apples are 35 cents higher and are now 
sold at $3.25 for gallons. The only de­
cline noted is for peaches which are 
now quoted at $2.35 per two-pound boxes.

* . e
A new milling company has just been 

formed in Quebec, with a total capital 
stock of $10,000. The name of the com­
pany is “The Carrier Milling Com­
pany.’’’

* • *

On account of the high prices and 
steady advance of flour, it is almost de­
cided that bread will be two cents dearer 
next week in Quebec.

* . *
At a meeting of the Five Committee 

the contract for fodder for the horses 
of the lire brigade was awarded t<> 
Colvin & Co., of Montreal. The other 
party tendering was C. A. Paradis, of 
Quebec. • . e

There is an active demand for butter, 
cheese and eggs, but supplies are getting 
into very small compass. Prices are: 
Choice creamery butter, 28c to 29c per 
pound; second choice, 27Voc to 28c;
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fresli dairy butter, 25c to 2tic. Colored 
cheese is sold at 13c and 18t/gC and 
white cheese from 12%e to 13c. Fresh 
eggs are paid from 25c to 26c.

* . *

The fruit and vegetable trade is good. 
1 .large arrivals of apples came to hand 
this week. They are the first of the 
season and command the following 
prices: Greening apples, No. 1, are quot­
ed at $3.75 per barrel; No. 2, $3.25; 
Russet, No. 1, $3.75; No. 2, $3.25; Spy, 
No. 1, $4.25; No. 2, $3.75. Red globe 
onions have advanced 25 cents and are 
sold at $3.50 per bag.

• •

This week saw the first arrivals of 
eels, which are quoted at $7 per barrel. 
Trout is worth $13 per barrel and cod 
fish $6 for No. 1 and $5.50 for No. 2. 
Fresh fish is very scarce on the market 
and merchants are having a hard time 
getting supplies.

• . *
Lard is firmer and prices have ad­

vanced slightly. Business is reported 
brisk for the season of the year. Quota­
tions are 14y2e for small and from 13y2c 
to 14c for large.

The Royal Stores are doing an im­
mense business. Tfiis is one of our nyost 
up-to-date firms. The grocery depart­
ment, under Mr. Smith’s management, 
is a model. The display side of it is very 
well looked after.

‘ • *
Frank McNamara, one of our young 

wholesale merchants, has worked up a 
wonderful business in a short time, 
showing conclusively that a younc man 
with energy, perseverance and attention 
to the wants of his trade, can, even in 
the face of the severe competition there 
is in this country, work up a big pay­
ing business. Mr. McNamara is one of 
those who believe in keeping in stock 
the goods his customers call for. He is 
also a firm believer in the merchant 
knowing what he wants when he sends 
his order in. His agencies are among 
the best, both American and Canadian. 
Mr. McNamara takes a trip away every 
year and thus keeps up with the times.

• . •
E. J. Horwood has received a large 

shipment of new produce and vegetables 
from the New York and Philadelphia 
markets.

* • *

Thos. Smyth Co. are advertising a

special line <?f Canadian cheese, spare 
ribs and fowls, also of fruits and vege­
tables. 'Incidentally, this company du a 
large tea business.

* . *
Geo. Neal, the wholesale grocer■>. man 

has rented Martin Bros.’ old premises 
and will do a produce business, princi­
pally in P.E.I. produce. Mr. Ned has 
worked up an excellent business.

* . *
N. Coady has been making some al­

terations in his premises, which gives 
him much more room to meet the grow­
ing demands of his increasing :>u-iiv;s8.

J. Urquhart has accepted the agency 
for Lynch Bros. & Dolan’s biscuits. No 
better man could have it.

* . *
Steer Bros.’ premises are busy these 

days. This firm are doing a large busi­
ness in all their departments. They 
make a specialty of first-class goods.

* . *
Mrs. M. Summers, of Military Road, 

is adding quite a lot more space to her 
store and making some valuable im­
provements. Mrs. Summers carries a 
fine line of fancy groceries, candies and 
fruit.

NEWFOUNDLAND NOTES.
J. J. St. John, the Duckworth Street 

merchant, St. Johns, is making some fine 
adittions to his store. It will be, when 
finished, one of the best in the city.

* . *
Job Bros.’ retail store is a busy place 

these days. The large amount of goods 
this firm handle is daily increasing. 
Under the guiding hand of J. Rendell. 
this business has rapidly forged ahead 
until it is now one of the biggest in the 
city.

* . e
J. D. Ryan has received a large 

shipment from Jacob & Co., the Dublin 
biscuit manufacturers. Mr. Ryan is one 
of the largest contributors to the ex­
chequer of the country, his payments to 
the customs being larger than any other 
one house. He has the agency for some 
of the finest goods on the market and 
his stores are stocked with the very 
best. Mr. Ryan is a man whose word is 
worth one hundred cents to the dollar, 
and no man needs his note.

Baird, Gordon & Co., one of our pro­
gressive firms of fish exporters, are op­
erating a large freezing plant for bait 
for their customers along the shore. 
They have over 50,000 souid in the 
freezer at present, and when bait is 
scarce, there is no telling the value 
these frozen squid will be to this firm’s 
customers.

Cods’ tongues, a very dainty morsel, 
are receiving a good deal of attention 
at Baird, Gordon & Co.’s freezer. If 
they can be shipped away in ice blocks 
the firm has a standing offer from New 
York to ship all they can get. One has 
to try a Newfoundland cod toneme well 
fried to realize what they are like.

• . •
The Reid Newfoundland Co. are adver­

tising cheap excursions to all parts of 
Canada, good for thirty days.

THE BEAN SITUATION IN KENT
(By The Grocer’s special correspondent.)

There have been no very recent de­
velopments in the bean situation in 
Kent county. The one certain fact is 
that a high price has been reached, with 
rather small deliveries. The question is, 
will the r«rice decline ?

First, as to the extent of the crop. 
Last year’s crop was, in round figures, 
1100,000 bushels. This includes the en­
tire bean-growing area of the province, 
comprised, for the most part, within the 
counties of Essex, Kent, Lambton, Mid­
dlesex and Elgin. Early indications 
were that a larger acreage this year had 
been devoted to beans, and estimates of 
a crop from 100,000 to 600,000 bushels 
in excess of last year were freely haz­
arded. The big frost of July 2nd '.hang­
ed the entire aspect of affairs, how­
ever. Though the tales of universal and 
irredeemable disaster at first sent out 
were not justified, the bean crop was 
badly hit, and, after deducting the loss 
by frost, in some cases complete, in 
others partial, and after allowing for re­
planted beans coming to maturity, the 
crop of 1907 will total approximately 80 
per cent of the crop of 1906, or, a little 
over 700,000 bushels.

Local dealers have been buying one- 
pound pickers at $1.60, with compara­
tively small deliveries.

In Detroit, cash beans, delivered this 
month, are $2.15 for choice hand-picked. 
But it is pointed out as significant that 
for November beans of the same grade 
the price quoted in $1.95, for December 
$1.89, and for January $1.88. Evidently 
the Michigan people think the price of 
beans will go down. The high price now 
is for immediate delivery. The Detroit 
prices are on beans that cost ten cents 
per bushel more to pick than Canadian 
picked beans, as they are picked so much

more closely. They have also to be put 
up in cotton grain bags, and deliveredin 
Detroit. The expense in Detroit for in­
spection, commission, etc., is about 5c 
per bushel, which, of course, reduces the 
price very largely to the fanners oi 
Michigan.

But, while there may be a drop in 
price, there is little prospect lb.it beans 
will go very low this year. The price 
quoted here, $1.60 for one-pound pickers, 
is a very fair one, and the dealers have 
no intention and apparently no desire to 
carry a very heavy stock at this ligure. 
So far as can be judged, old beans nave 
been pretty well picked up. A lew are 
still held by the farmers, in hopes of the 
price going still higher, and there is 
little doubt that the same hope is act­
uating the farming community in hold­
ing the major portion of their 1907 
crop. In fact, there is one man who has 
not only his 1906 crop, but likewise that 
of 1905, stored, together with his crop 
of this year, making a total of about 
2,000 bushels, altogether. Dealers state, 
however, that they would hesitate verv 
much to dabble in beans three years of 
age, in view of the prospect of a de­
preciation in quality, and consequently 

• in value.
While it would be unwise to attempt 

to make a positive forecast at present, 
the general opinion is that, though beans 
may go a little higher yet, they will ul­
timately, and in the early future, fan 
below the present price. The fart that 
other crops, for which extra high prices 

- were quoted, have already taken a slight 
downward trend, tends to confirm this | 
expectation. Last spring there was, in­
deed, a prophecy that beans would jump 
to $2 this fall. If they do so, however 
it will be a case where the unexpected 
comes to pass.
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JOBBER VS. MANUFACTURER—WHICH IS RIGHT ? 
SUBSTI rUTION THE DESTRUCTION OF TRADE

The manufacturers of goods for the 
grocery trade more and more each year 
are going direct to the retailer with 
their wares, and more and more are ig­
noring the jobber. In the first place, 
there always have been jobbers who re­
fused absolutely to have anything to do 
with goods which are not staple, or for 
w|,ich there is not a wide demand. Sec- 
ondlv, in recent years a great many job­
bers have been going into manufacturing 
more or less extensively on their own 
account, or at least are having certain 
kinds of goods put up under their pri­
vate labels.

The manufacturer points out that he 
was compelled to go direct to the re­
tailer in the first place, because of the 
jobbers’ refusal to handle his goods. He 
advertises and pushes his goods by vari­
ous devices and in time builds up 
a direct business with the large retail­
ers, on whom principally he concentrates 
his energies. By and by a demand for 
his goods begins to reach the small re­
tailer.

Constant Fighting.
Partially, in retaliation, the jobbers a 

number of years ago, began to enter the 
manufacturing business on their own ac­
count. More and more they are coming 
to have brands of their own of many 
kinds of goods and with which they are 
seeking entirely to supplant other manu­
facturers’ brands. Within the last few 
years, jobbers’ associations have been 
formed all over the country, having for 
their principal purpose the destruction 
of the manufacturer who persists in sell­
ing direct to the retailer after his goods 
have acquired a foothold sufficient for 
the jobber to want to handle them. A 
few of them may be said to co-operate 
with the manufacturer, rather than an­
tagonize him, giving their customers 
a free choice between their own 
brands and other manufacturers’ goods.

Others will attempt persistently to 
have the retailer take the private brands 
instead of the goods lie desires. Still 
others will substitute their own brands 
for iroods which have been ordered, or, 
if they do not wish to go quite that 
length, will make the substitution of 
other goods than their own, which thev 
have been carrying. This applies to or­
ders received through their own sales­
men There are a few jobbers who do 
not give orders received from manufac­
turers’ salesmen even this consideration. 
Tt is their practice to accept many of 
these orders which they have no inten­
tion of filling. They place the orders on 
file, beyond that utter!v ignoring them, 
offering no explanation in any direction. 
The retailer, waiting patiently for his 
goods, feels that in some way the manu­
facturer is .to blame.

Jobbers Losing Ground.
We believe the jobber who refuses to 

handle goods in any way until an unusu­
al demand for them has been created, 
—perhaps not then—is losing ground. 
The retailer is practically forced to 
handle goods for which the manufactur­
er may have created a demand in his 
territory, and if he cannot get them 
through one jobber, he will go to an­
other, no matter how close his own job 
her mav be to him. The minute a retaper 
docs this, he begins to divide his trade

—he has “broken the ice’’ of trading ex­
clusively with one jobber or set of job­
bers, and no one can tell of whom he 
will be buying goods in another year. 
It has been demonstrated to us repeat­
edly that the jobber who will handle 
or ship any goods for which there is a 
demand, even though he may have pri­
vate brands of his own, stands much 
closer to the retail trade than the 
house which constantly tries to substi­
tute private brands and refuses to handle 
any manufacturers’ goods until practi­
cally compelled to do so.

A factor in the situation which cannot 
be ignored is the influence of this spe­
cialty or manufacturer’s salesman, hun­
dreds of whom all over the country 
constantly are lending their efforts in 
behalf of these jobbers who will ship 
anv goods desired and against those who 
attempt to substitute. What the out­
come of the entire situation will be is 
difficult to predict, although the present 
tendencies are plain enough—the .jobber 
so far as he is able, is becoming a 
manufacturer ; the manufacturer, on the 
other hand, is forced by the attitude of 
the 'obber to become more and more a 
jobber of his own goods.

The establishment of a ■ ■■ ■ ' -Hbing 
business is a retaliatory measure which 
the manufacturer has not attempted 
yet, but which presents itself as a 
somewhat remote possibility.

LESSONS FROM THE WEST.

The Experiences of 1907 Will Be In­
valuable in Tears to Come.

The manager of one of the largest 
manufacturing companies in Winnipeg, 
writing to a friend in the East recent­
ly, expressed the opinion that the valu­
able experience gained by the condi­
tions prevailing this year more than off­
set the difficulties and reversions with 
which the West has had to contend. He 
said also :

‘I might say, in connection with the 
West that, we Western people, feel some­
what chagrined at the unfavorable re­
ports, which, from time to time, have 
gone East relative to the conditions of 
the West. When the events of the year 
1907 are taken into consideration ; name­
ly, the snow blockade, causing untold 
loss in the delay of deliveries of mer­
chandise, along with the cold and back­
ward season, as well as the large un­
dertakings that were in course of con­
struction, and also the unusual string­
ency in financial circles, we feel that 
all branches of trade have shown great 
resource and persistency in tiding over 
these difficulties.

“Notwithstanding ill these reports, 
and the fact that our cereals will grade 
very much lo^er this year than last, 
the prices that we will obtain for these 
lower grades will be greater than those 
which we obtained for the highest grades 
in the year 1906.

“While collections have been excep­
tionally slow, and unusual renewing of 
paper the result, I am pleased to say, 
that this condition is easing consider­
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ably, and anticipate a general cleaning 
up of all outstanding liabilities as soon 
as threshing is complete, and wheat 
movement becomes general.

“Our experience has not been without 
its lessons, in view of the fact that a 
halt has been called on a great many 
‘wildcat ’ speculative propositions. Mer­
chants also have been taught the lesson 
that those engaged in mercantile pur­
suits have no licence to speculate in 
real estate on margins, and the great­
est lesson is that the retail merchants 
through pressure being brought to bear 
upon them by the wholesale houses are 
insisting on payment of old accounts as 
well as recent indebtedness on the part 
of the farmer, so as to enable them to 
reduce to a mimimum their liabilities 
with the jobber.

“While not wishing to be too optim­
istic, I feel that the results of 1907 
will be looked back upon as a general 
stock-taking on the part of all the in­
habitants of this Western country, and 
the experience gained will stand us in 
good stead for many years to come.”

INSURANCE COMPANIES 
ORGANIZE.

The two insurance companies which 
have been organized to do business with 
the Canadian Manufacturers’ Associa­
tion, are now in a position to issue poli­
cies. These companies, which are- mu­
tual organizations, are called the East­
ern Company and the Western Com­
pany, respectively.

The following appointments have 
been made :

Eastern Canada Company—Head of­
fice rooms, 10J Board of Trade build­
ing, Montreal; Col. J. H. Burland, 
President ; R. R. Samuel, Secretary.

Central Canada Company—Head of­
fice rooms, 628-632 Traders’ Rank build­
ing. Toronto. Mr. P. H. Burton, Presi­
dent ; B. L. Anderson, Secretary.

Mr. Wiliam Lauder, for some time 
secretary of the Sprinkler Department 
of the Canadian Fire Underwriters’ 
Association, and presently engaged as 
chief inspector of the New York Un­
derwriters’ Agency, Toronto, has been 
engaged as automatic sprinkler expert 
and inspector, and will commence his 
new duties at the earliest possible 
moment.

Mr. E. P. Heaton, the manager of 
Hie Insurance Department of the Cana­
dian Manufacturers’ Association, has 
been elected to represent them on the 
Board of Directors of both companies. 
Mr. Heaton will continue to occupy 
the position he has filled during the 
past three years.

NEW WAREHOUSE AT MONOTON.
Grass & Dawson, Moncton, N.B., are 

erecting an up-to-date, commodious 
warehouse, of brick and concrete con­
struction, at the rear of their present 
premises on Main Street. The warehouse 
is constructed on a siding of the I.C.R. 
and will, when completed, give ample 
room for the handling of the firm’s 
growing trade.
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CONDITIONS UNDER WHICH CANADA MAY
CONTROL THE ENGLISH BACON MARKET

An Interview With W. H. Barnes, Head of the Canadian Packing Company in
' London, England.

W. H. Barnes, of London, England, 
head of the Canadian Packing Company, 
was in London, Ontario, this week. Mr. 
Barnes has for some weeks been looking 
into the conditions and possibilities of 
the provision trade in {Canada, and has 
been in touch with large farmers, hog 
and cattle raisers, and the leading 
cheese-makers. In the course of an inter­
view with The Canadian Grocer, he 
said-:

“From a thorough study of conditions 
in Canada, I am persuaded that there 
will be a sharp rise before long in the 
prices of all cereals and foodstuffs. Beef 
will reach a figure never known before, 
and the cities will feel the pinch severe­
ly. My idea of it is that there has been 
too much of a rush to the cities and 
towns, and that the solution can only 
come through a return to the farm, the 
foundation of Canada’s Trade and pros­
perity.’’

Mr. Barnes has been looking into busi­
ness possibilities in the interests of his 
company. Ifis conclusion is that hog 
prices are too high, and that Canadian 
packers as a body could not possibly 
exist were it not for the home trade. 
To develop this home trade is therefore 
desirable, and Mr. Barnes states that 
the Canadian Packing Co. have und.er 
consideration the establishing of branch 
stores throughout the principal cities 
and towns of Ontario, where their pro­
ducts will be handled. The success which 
has attended their store in London, Ont. 
has been one influence in determining 
upon this step. The company also intend 
making some alterations to their fac­
tory, but will not enlarge their refriger­
ating plant until after the winter.

“It was due to the efforts of Sir John 
Carling that we were induced to settle 
here fifteen years ago,” said Mr. Barnes. 
“We were offered various inducements to 
settle elsewhere, but declined all these 
and settled in London, where we have 
the advantages of both railways. We 
have lately extended our business to 
Port, Huron, where we are doing a busi­
ness of from 1,000 to 1,500 hogs weekly 
for purely local trade. ’This is our first 
American factory.

The Old Country Market.
“1 am afraid that Canada will never 

control the English bacon market under 
present conditions,” he continued. “Last 
week this country killed 29.000 hogs for 
export, Denmark killed 42,000, and Ire­
land 3,000. The Danish and Irish bacon 
will be on the London market fourteen 
days after the killing, the Canadian re­
quires six weeks. The result is that wc 
have to figure on a market six weeks 
away. If Canada wants to obtain the 
reins of the bacon market in England, 
the example of the cheese men will have 
to be followed, and the market studied. 
Breed the class of hogs demanded in the 
British market. The" present system of 
buying is erratic. It doesn’t give the 
farmer any idea of what the English 
merchants want, and the same price is 
paid alike for good and bad.”

Mr. Barnes states that the weight of 
hog required is from 160 to 200 pounds,

and that it would mean much to the 
trade if the farmers would breed this 
class of hog. lie, however, believes that 
the price of foodstuffs is in part respon­
sible for the light weights, and advises 
the growing of more foodstuff on the 
farms. “When the farmers recognize the 
i-nportanee of growing hogs to the cor­
rect weight, they will have more money 
in their pocket,” was his view of the 
situation.

Gqvernment Inspection.
Mr. Barnes is a thorough believer in 

government inspection of cattle as a 
safeguard against tuberculosis and al­
lied diseases, but hopes the government 
will protect the packers against arbi­
trary inspectors.

While in Canada, Mr. Barnes has made 
arrangements to handle Canadian cheese 
in large quantities. Fifteen years ago, 
he says, the London representatives of 
his firm represented the famous Alien- 
grove cheese combination, controlled by 
D. McPherson, of Lancaster, Ont., and 
handled 3,000 boxes weekly. Mr. Mc-

Pherspnt is now<ohief inspector rdf dairy 
products and has given Mf. Bariies in­
troductions to various large cheese fir ns 
whose products the Canadian Packing 
Co. will handle.

GOLD MEDAL FOB SOAP CO.
The Standard Soap Co., Ltd., Cal­

gary, Alberta, manufacturers of Golden 
West Soap, were successful in obtaining 
the gold medal at the New Westminster 
Fair, for the best display and quality of 
their various products. This is the sec­
ond year in succession that they l ave 
obtained the highest award at British 
Columbia’s annual fair, and is evidence 
of the rapid progress that this company 
has made in the west. Considering i hat 
their factory has been in operation less 
than two years, their success is remark­
able. Apart from their laundry snaps 
they have now a very large toilet soap 
business, comprising over 30 different 
varieties.

The Standard Brokerage Co., Ltd., 
Vancouver, B.C., have the agency for 
this company in British Columbia

W. S. La flamme, of Rose & Laflamme, 
Montreal, is receiving the sympathy of 
his many friends in the trade on (lie loss 
of his father who died in Morrisburg. 
Mr. Laflamme returned from the funeral 
earlv this week.

A WALL PAPER SUGGESTION.
The illustration given herewith shows 

r, very attractive decoration of floral 
design in a pleasing art Noveau adap­
tion. Coming in a large variety of ar­
tistic colorings, it is especially snilao-c 
for parlors, dining-rooms ami he I- 
rooms.

D. A. Ryan, King’s Cove, is in the 
city looking after bis large interests. 
Mr. Ryan is building a .fine residence in 
the residential quarter of the city.
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MERIT OR POLITICAL PULL.
The pustmastership of Toronto is still 

vacant, and there is a scramble among 
politicians for the place. It has hither­
to been given as a reward for political 
service, and under Sir William MulocU 
and some of the present permanent oili- 
cials, the post office has been used to a 
more or less extent as a political ma 
chine. The consequence is that the eu 
lire service is in a most inefficient state 
which will tax all the energies of the 
present Postmaster-General to put in a 
satisfactory condition.

Business men who have influence with 
Ihc Government should urge that this 
appointment should go as a promotion 
to some of the permanent officials and 
not to a politician. The United States 
Postmaster-General has recently set an 
excellent example in this respect, and 
he had harder prejudices to overcome 
than the Postmaster-General of Canada 
will have. In the States nearly all pub­
lic appointments are given as the re­
ward for political service, and when a 
change of Government takes place, it is 
followed by a complete reorganization of 
the entire public service. The New York 
postmastership is one of the most im­
portant in the world, has large salary 
and perquisites, yet it has been given to 
one of the permanent officials, a man 
who began in the post office as a post­
man over thirty years ago.

The efficiency of the service demands 
that a similar policy should be follow­
ed in Toronto. There are, no' doubt, 
many young men among even the post­
men who could fill the position with 
greater success than any politician who 
can be appointed. The efficiency of the 
service demands some plan of steady- 
promotion of deserving men, the men 
who do their work better than their fel­
lows. If a country postmaster or : 
postman show ability, they ' should be 
given the first vacancies in the higher 
ranks, In this way a young man may 
begin in a country store post office and 
rise step by step to be postmaster in 
one of the big cities and end as Deputy 
or even Postmaster-General. This is the 
right system, and when it comes we will 
have a much more efficient service.

CASH VS. CREDIT.
Our correspondent in Ingersoll re­

cently wrote ns as follows :
“The question of cash versus credit, 

which has already been touched upon 
by some Grocer correspondents, is one 
of long standing, and a difficult one to 
solve. Many an assignment lias been 
traceable to the credit system, and, on 
the other hand, many a success is attri­
butable to the same system. As to* the 
practicability of the strictly cash sys­
tem, this is undoubtedly governed by the 
local conditions and the line of busi­
ness. Observation very often reveals a 
singular fact in this connection—that 
some merchants will make a success out 
of a strictly cash trade where others 
would fail on the credit basis. The 
judgment of the merchant, to my mind, 
must be regarded as being an important 
factor. He should study his customers 
closely and guard against large ac­
counts.

“It is surely better business to re­
fuse a customer and have the goods on 
the shelf, than to take chances when one 
is dubious and eventually be the loser. 
Merchants are in business for their liv­
ing, not their health, and when they are 
satisfied that a customer belongs to the 
“no pay” ranks, they should have back­
bone enough to refuse him. But to take 
up the question of an entirely cash 
business. This is probably more appli­
cable to the dry goods and other lines 
than it is to the grocery business. Gro­
ceries are everyday necessities, and, 
owing to the irregularity with which 

. orders are sometimes given, it would be 
almost impossible to insist upon the cash 
every time. The telephone is also a 
great business-getter, for the grocer, 
which is another reason why the dealer
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cannot insist on having the cash. It 
may be an entirely new customer at the 
’phone, about whom the grocer knows 
nothing. The money, he is told will be 
sent in during the day, and not later 
than Saturday night. What can the 
grocer do but take a chance on getting 
his money, and, in the meantime, make 
enquiries. In the small towns, especi­
ally, I agree with the Pembroke corre­
spondent that it is impossible to insist 
upon the cash system. Many dealers 
are paid every week or every two 
weeks ; occasionally only once a month, 
and they regard this system in much 
the same light as cash. It is cash to 
them so long as they know they will not 
lose.

“Financing in the average home now­
adays, is no easy problem. There are 
times with most people when funds are 
low, and to be refused an order simply 
because they could not pay at the time, 
would likely have a disastrous effect on 
the dealer. What the dealers need is 
plenty of judgment and the inclination 
and ability to ascertain the responsibil­
ity of the persons to whom credit is 
given. In many lines of business where 
the sales run into a large amount and 
I he articles purchased are luxuries, 
there is no reason why the cash should 
not be forthcoming, as they should not 
be purchased unless the buyer is pre­
pared to pay for them, but with grocer­
ies, which comprise the staples of life, 
it is vastly different.”

NEEDLESS KNOCKING.
Western Canada has had to stand 

much needless and senseless knocking 
during the last six months, arid the fact 
that it has survived this experience with 
so little hurt is the best proof of its 
stability. It is now possible to esti­
mate the real situation, with a fair de­
gree of accuracy, and everyone knows 
now that there is no reason for alarm. 
The crop is smaller than last year, but 
it is worth quite as much money, while 
the expense of handling it is much 
smaller than last year. Moreover, be­
ing a small crop, it can be handled 
promptly by the railways, and the 
farmer wil get his money with very 
little delay. This has been an unfavor­
able year the world over, but in spite 
of adverse circumstances, the West has 
come through it remarkably well.

The knockers were wrong, but they 
did their utmost to make trouble. Sure­
ly the experience of this year'will go a 
long way towards discounting their 
pessimism in years to come.
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Markets and Market Notes
QUEBEC MARKETS

POINTERS—
Eisli—Revised.
Beans—Advanced.
Coffees—Firmer.
Dairy Produce—Higher.

Montreal, Oct. 24. 1907. 
Fall trade is becoming quite brisk as 

the holiday season approaches, and from 
now on wholesalers expect to be kept 
pretty busy shipping orders of goods 
required for the Christmas trade and 
New Year trade. The jobbers are handi­
capped in their efforts to please retail 
customers to a great extent by the fact 
that many lines which are imported are 
late in arriving. They are doing the best 
they can, however. Suger is unchanged 
at last week’s prices, demand being 
good. Refiners do not anticipate any 
price changes at the time of writing. 
Teas are exceedingly firm, and holders 
feel that they have good value in any 
teas they possess, even though they be 
of the cheapest quality—and few cheap 
lines are obtainable to-day at good buy­
ing prices. Canned goods are moving 
from packer to wholesaler, and thence 
to the retail man. Corn, peas and to­
matoes, first shipments, have been re­
ceived. Syrups are selling freely. Mo­
lasses is quiet. Valencia raisins are 
firm, while Cali formas are somewhat 
easier, as packers on the Coast realize 
that they must lower quotations a little 
if they are to get any share in this 
year’s trade. Valencia raisins are so 
much cheaper than the American that 
everybody is buying them in preference. 
New York has this year bought four 
times as many boxes of Valencias as in 
former seasons, just because California 
raisins are too high. Nuts are steady. 
Beans continue to advance and very high 
prices rule to-day. Coffees are firmer. 
Spices continue easy. Dairy produce is 
still advancing, with the exception, per­
haps, of cheese, which is steady. ■ 

Payments are average to good. 
SUGAR—There has been a steady con­

sumptive demand for sugar at unchang­
ed prices. It does not appear at the 
moment as though there would be any 
change one way or the other in prices.
Granulated, bbls ................................................................$4 40

" 4-bbla.................................................................. 4 55
“ bags ............................................................. 4 35

Paris lump, boxes, 100 lbs .............................................  5 25
........................ 50 lbs................................................  6 35
........................ 2511»........................................................  6f6

Extra ground, bbls .........................................................  4 80
" “ 50-lb. boxes.............................................. 5 00
“ " 25-lb. boxes.............................................. 5 2 )

Powdered, bbls................................................................... 4 60
50-lb. boxes..................................................... 4 8)

Phoenix ..............................................................  4 35
Bright coffee ....................................................................  4 30
No. 3 yellow........................................................................ 4 20
No. 2 "   4 10
No. 1 “ bbls . .............................................................  4 00
No. 1 " bags......................................................................  3 95

SYRUPS AND MOLASSES—Corn 
syrups are in good demand, prices re­
maining steady. Molasses is unchang­
ed.
Barbadoes, in puncheons.........................................  0 27 0 32

" " fancy .............................  0 32* 0 33*
" " extra fancy.............................. 0 35
" in barrels................................  ............. 0 31} 0 334
M in half-barrels ............................................... 0 84

New Orleans............................................................... 0 22 0 25
Antigua ............................................................................... 0 30
Porto Rico ...........................................................................  0 40
Oom syrups, bbls................................................................. 0 031

“ 4-bbls .................................................................. 0 .31
" 1-bbls.................................................................. 0 03|
“ 38* lb pails.......................................................... 1 75
" 25 lb t ails........................................................... 125

Cases, 2 lb tins, 2 doz per case.......................................  2 40
•* 5-lb. " 1 doz. " ........................................ 2 75
" 10-lb. “ 4 doz. ” ........................................ 2 65
" 90-lb. " * 1 doz. " ........................................ 2 6C

TEA—Teas continue very strong and 
scarce. Japans are firmer than they 
have yet been, and lower grades are not 
obtainable in many instances, even at 
high prices. The market in London 
seems to be firm also, as teas on which 
bids were made from Montreal at cer­
tain prices, were advanced before actual 
sale. According to figures received in 
Montreal exports of tea from Japan up 
to Sept. 30 this year amount to 20,705,- 
084 pounds, against 19,421,340 pounds 
for the same period last year. This 
increase does not necessarily mean that 
shipments from Japan this year will 
be more than last, because while a year 
ago considerable stocks were held. This 
season everything is being shipped out 
of the country.
Choicest........................................................ 0 45

0 37
japans—Fine .............................................

Medium...................................... .............0 22
.............6 20

0 32
0 25
0 22

.............0 19 0 %t

.............o 20 0 38
Pekoes ........................................
Pekoe Souchongs ....................

0 90
0 904

0 12 0 20
0 18 0 30
0 194 0 26
0 ( 8f 0 09
0 094 0 11
0 11 0 13

India—Pekoe Souchongs ......................................0 164 0 18
Ceylon green >—Young Hysons............................... 0 19 0 25

Hyson» ........................................ 0 18 0 80
Gunpowders..................................  0 17 0 25

China greens—Pingsuey gunpowder, low grade. .0 121 0 16
” " pea leaf... 0 19 0 27
11 “ pinhead... 0 30 0 45

COFFEES—On the primary markets 
coffees are up from 3 to 5 cents a pound. 
Locally the markets are firm, but so far 
there has been no change in price.
Jamaica...................................................................... 0 12 0 20
Java ............................................................................0 18 0 f‘
Mocha........................................................................ 0 19f
Rio No. 7.................................................................. 0 <8
Santos ......................................................................  Or
Maracaibo...................................................................0 _ _  
Roasted and ground 20 per cent, additional

FOREIGN DRIED FRUITS AND 
NUTS—The markets are firm as a whole. 
First shipments of this year’s Valencia 
raisins continue to arrive and are of ex­
cellent quality. Some dealers are expect­
ing to do a good trade in Malaga raisins. 
Currants are slightly easier this week. 
The Jacona, the second direct Mediter­
ranean vessel, laden with 550 tons of 
currants, has left Cadiz, her last port of 
call, and is due here Nov. 10. The total 
shipments of currants to all points from 
Greece this year up to Oct. 1 amount to 
47,984 tons, as against 49,465 tons for 
the same period last year. A decrease 
of 1,481 tons. Total shipments of cur­
rants direct to Canada up to Oct. 1st. 
amount to 1,710 tons, as against 1,476 
tons for same period last year, an in­
crease of 234 tons. A feature of this 
years’ trade in dried fruits is the in­
crease in the amount of Valencia raisins 
shipped to New York. Last year there 
were between 25,000 and 30,000 boxes 
shipped to that market, as against over 
100,000 boxes so far this year. The 
cause of this is the big increase in
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prices asked by the packers for Cali­
fornia raisins, despite the reports of an 
abundant crop. There has been a slight 
drop in Cali formas, which are now 
quoted at 8c. for fancy, and 7%c. for 
choice Coast prices.

Walnuts are very late, there will 
probably be none in New York for 
Thanksgiving, while locally they will be 
very late for holiday trade. Tarragona 
almonds are back to old prices, having 
fully recovered from their recent drop. 
Owing to their inability to raise money 
for buying purposes, some California 
houses are at a loss to fill orders for 
prunes, which were booked months ago.
Currants—

Filiatrae, uncleaned, barrels............................. 0 071 0 08
Fine Filiatrae, per lb., in cases .............................. 0 071

“ cleaned................................. 0 074
“ “ in 1-lb cartons..................... 0 08

Finest Voetizzae “ .......................................  0 054 0 09
Amalias " .......................................  0 08 0 08i

“ 1 lb. packages............................... ......... 0 08
Sultana Raisins—

Sultana raisins, per lb.......................................0 10 0 13
" “ 1-lb cartons..................................... 0 15

Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes...............  0 084 0 09
Four crown, fancy, 10-lb. boxes ...................... 0 06J 007
Three crown................................................................ 0 06
Glove boxes, fine quality, per box................... 0 074 0 08
Fancy washed figs, in baskets, per basket.... 0 15 0 18

“ pulled figs, in boxes, per lb.................. 0 16 0 20
“ stuffed figs. " “ box ...............  0 25 0 30

Valencia Raining—
Fine off-stalk, per lb................................................... 0 06|
Selected, per lb........................................................... 0 07
Layers, " .......................................................... 0(74

Dates—
Hallo wees, per lb ...................................................... 0 04
Bairs, per lb........................   0 03 0 034
Packages " ....................................................  0 06 0 16

California Evaporated Fruits—
Apricots, per lb........................................................... 0 30
Peaches, '* ........................................................... 0 18
Pears, “ ........................................................... 0 16

MalagaRaisins—
London layers............................................................ 2 25
" Connoisseur Clusters ”........................................... 3 00

4-box................................... 1 On
" Royal Buckingham Clusters,” 4-boxes.............. 1 374

" “ boxes........................ 4 50
" Excelsior Window Clusters ” .............................. 6 50

" “ 4's.......................... 1 59
California Raisins—

Fancy seeded. 1-lb. pkgs.......................................... 013
Choice seeded, 1-lb. pkgs.................................. 0 12 0 13
Loose muscatels 3 crown.................................0 101 0 104

** “ 4 crown................................ 0 114 0 11
Prunes— per lb.

30-40* .....................................................................................
50-608 rrrrrrrrrrrrrrrr.’rjrrrrrrrrrrrrrrrrrrrrr cVsi o «
60-70s ....................................................................... 0 084
70-808 ....................................................................... 0 074
80-901 ....................................................................... 0 074
90 100s.................................................
Oregon prunes (Italian style), 40-608,

60-80*..............r.
Oregon prunes (French style), 6O-70s... ..................

•• » 90-100*.........................
" •• 100-120*............. 0 05

0 07 
0 074 
0 07 
0 064 
0 041

SPICES—The spice market continues 
low in price generally. Nutmegs are 
unchanged. Peppers are easy. Gingers 
are firming up slightly. Manufacturers 
report trade fairly brisk and jobbers are 
doing about an average business.

Per lb.
Peppers, black............................................ ........... 0 16 0 20

Ginger, whole ............................................................ 0 16 0 £0
•• Cochin ........................................................  0 17 0 30

EVAPORATED APPLES—The mar­
ket continues firm at the old price.
Evaporated apple»....................................................  • 10 « Id

RICE AND TAPIOCA—Rice is selling 
in usual quantities, and no change in the 
situation is looked for in the near fu-
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t ure. Tapioca stocks held locally are 
slight, and receipts are not at all heavy. 
Prices for futures are a little easier, 
hut it would seem that the bottom fig­
ure has not been reached.
B rice, in 10 bag lota ....................................................
B rice, le»a than 10 baga...............................................
0 0 rice, in 10 bag lota .................................................
0 0 rice in leaa than 10 bag iota...................................
Tapioca, medium pearl............. ......................0 71

3 10 
3 20 
300 
3 10 
0 08

BEANS—The scarcity of beans is 
more marked than ever, and further ad­
vances have taken place, as will be seen 
in quotations. Some dealers report of­
fers of stock, but high prices are asked 
in every case. One packing house has 
shut down on all orders for canned 
beans. Soup peas are very strong.
Choice prime beans.................................................. 2 10 2 2i
Soup peas whole, bag 2 bushel............................. 2 5u 2 60

MAPLE PRODUCTS—The market is
featureless, and prices are unchanged.
Pure maple syrup, bulk, per lb...............................0 U61 0 f 7
Compound maple syrup, per lb.............................. 0 04$ 0 05»
Pure Townships sugar, per lb .... .................... 0(8 C 08*
Beauce County per lb............................................ 0 09 0 (9$

CANNED GOODS
MONTREAL—First shipments of 

corn, peas, and tomatoes are being re­
ceived by local wholesalers, who are in 
turn sending them to their customers. 
Canned goods lines, generally,' are 
quiet, and after new goods have been 
entirely delivered, interest in this mar­
ket will not be great.

TORONTO—Demand is strong for all 
lines, but the exact percentage of de­
livery on orders which will be made by 
the canners, cannot at present be deter­
mined. Prices on catsup are not yet an­
nounced.
Group No. 1 comprises—

“Canada First," " Little Chief," “Log Cabin," "Horse­
shoe " and “ Auto " brands, also all private brands.

Group No. 2 comprises—
" Lynn valley, “Maple Leaf.” “Kent" "Lion,
"Thistle," and “Grand River brands.

Group No. 3 comprises—
“Globe," “Jubilee," and “White Rose," brands.

Group Groups
FRUITS. No. f No. 2

Apples, standard, 3’s......................................... 1 20 1 17$
" preserved, 3’s...........................................  1 42* 1 40
“ standard gal........................................... 3 27$ 3 25
“ preserved, gal ......................................  3 97$ 3 95

Blueberries—
2’s, standard...................................................... 1 17$ 1 15
2’s, preserved......................................................1 6/$ 1 65
Gals., standard....................................................5 17$ 5 15

Grapes—
8 s Preserved ................................................1 62$ 1 50
Gals Standard................................................ 3 77$ 3 75

Cherries—
2 s. red, pitted.................................................. 2 27$ 2 25
3’s, “ not pitted........................................... 1 77$ 1 75
Gals., red pitted..................................................... 8 90

“ “ not pitted...........................................  . 7 40
2’s, black, pitted............................................. 2 27$ 2 25
2 s, “ not pitted.....................................  1 77$ 1 75
2 s, white, pitted............. .............................  2 42$ 2 40
2’s, " not pitted...................................... 192$ 190

Currants—
Gals., red, solid pack................................................... 7 65
Gals., red, standard................................................... 5 40
2’s, red preserved..............................................  2 12$ 2 10
2 s, red, H.8........................................................ 1 92$ 1 90
1’s, black, H.8..................................................  2 02$ 2 00
2’s, black, preserved........................................ 2 25 2 22$
Gals., black, standard............................................... 6 90
Gals. “ solid pack.............................................. 8 40

Gooseberries—
3 s, H. 8 .............................................................. 3 27$ 3 25
is, preserved.................................................... 2 50 3 47$
Gals., standard............................................................. 6 75
Gals , solid pack.......................................................... 8 7s

Lawton berries—
is, H.8.............................................................. 2 27$ 2 25
2’s, preserved.................................................... 3 521 2 50
Gals, standard.....................................   7 77$ 7 75

Peaches —
Il s, yellow (flats)..........................................  2 17$ 3 15
2 s, yellow........................................................  2 37$ 2 35
21's, yellow........................................................ 3 37% 3 25
8% yellow......................................................... 1 624 3 60
8's, yellow (whole)........................................... 8 02$ 3 00

2’s, white ....................................................... 2
2$’s, white................................................... 3 22j
3a, white....................................................... 3 57i
3’s, pie peeled.........«................................ 2 2i_
3’s, not peeled.............................................. 1 77$
Gal., pie, peeled..........................................  7 52$
Gal., pie, not peeled................................... 5 52$

Pe vrs—
2's, Flemish Beauty.................................... 1 62)

1 27$

2 33
3 20 
3 55 
2 00 
1 75 
7 62 
5 50

2$’s, Flemish Beauty...................................  2 2,
3’s, Flemish Beauty..................................... 2 42]
2’s, Bartlett.......
2Vs, Bartlett....
3 s, Bartlett.......
3’s, pie,...............
Gal., pie, peeled___ __________
Gal., pie, not peeled...................................  3 77$
2’s, light syrup’s................................................... 145
3’s, “ “ ................................................. 1 95

............ 2 42$......... 2 12$

............ 2 47$
...............2 b2>
............ 1 7$
............ 4 52$

1 90
2 25 
2 40 
2 10 
2 45
2 Bo 
1 45 
4 50
3 75

Pineapple—
2’s, slicec.......... .
2’s, grated.............................. ....................  2
2’s, sliced.....................................................  2 02$

- 12$
2 00 
2 10

Pure maple syrup, b«llr, per lb.. 
Compou d maple syrup, per lb 
Pur j Townships sugar, per lb ,

0 C61 0 07 
. 0 « 4 $ 0

2%'s. whole...................................................2
Florf * “ " 'Florida 2's. sliced or grated
Singapore. 1%’s, sliced.....................................

“ 2%’b, whole........................................
Plums, Damson—

2’s, light syrup.............................................. 1
3’s, light syrup ..............................  1
2's, heavy syrup..........................................  1
2$'s, heavy syrup..........................................  1
3rs, heavy syrup............................................ 1
Gal., standard.............................................. 3

Plums, Lombard—
2’s, light syrup.............................................  1
3’e, light syrup.............................................. 1
2’s, heavy syrup...........................................  1
21’s, heavy syrup..........................................  1
3a, heavy syrup............................................. 1
Gal., standard............................................... 3

Plums, greengage—
2’s, light syrup..............................................  1
2’s, heavy syrup...........................................  1
2$’s, heavy syrup.............................. ••..........1
Gal., standard.............................................. 3

0 ( 
82$

25
75
40
72$
97$57$

30
45
72$
00
87$

05$ 
i 0 19 

2 80 
2 60
1 50
2 30

1 17$
1 70 
1 32$ 
1 65 
1 95
3 53

1 22$ 
1 27$ 
1 67$ 
1 55 
1 50 
3 79

1 27$ 
1 42$
1 70 
1 97$

Plums, egg—
3'b, heavy syrup...........................................  1 72» 170
« b hea,y syrup ........................................ 2 00 1 97|
3 s, heavy syrup...........................................  2 32$ 2 du

Rhubarb— , , __
2’s, preserved................................................. 1 771 1 75
3’a “ ....................................... 2 52$ 2 50
Gal., standard.......................................  3 5-2$ 3 50

Raspberries, Red—
2’s, L. S. (Shaflerberries)............................2 12$
2’s, H. 8.......................................................... 2 2 1
2’s, preserved............................................... 2 52%
Gals., standard............................................£77$

2 10 
2 25 
2 50 
7 75

solid pack........................................ 10 52: 1U 50
Raspberries, Black—

2 s, black, H. S....................
2’b, preserved....................
Gals., standard..................

" solid pack.................
Strawberries—

2’s, heavy syrup..................
2’s “ preserved..
Gals. “ standard ..
Gals. “ solid pack..

2 27$ 
2 52*

2 25 
2 50

.10 52$ 10 50

, 2 27$ 
2 52$

2 25 
2 60 

7 77* 7 75
'1 52$.... 10 52$ 10 50

VEGETABLE
Asparagus—

2$’s, tips, California.......................
2’s, Canadian......................... ........

2’s, sliced, sugar and blood red ...
2 e, whole, "
3 s, sliced, “
3’s, whole,

....... 3 77$
....... 2 80

3 75 2 77%
1 10 
1 00 
1 35 
1 25

Fancy brands .............................................  1 32$ 1 30
2’s, golden war.............................................  f3 b •• •• .............................................. 1 37s 1 3a
Gala. “ “  ........................................  4 02% 4 CO
2’s, refugee or valentine (green)...............  0 92$ n 90

Red kidney, 2’s 
Lima

. 1 (-7$ 

. 1 32$

2’s ..........
Gal., on cob.,

Carrots—
2’s ...............
3’s.................

Turnips—
3’a......

Cabbage— 
3’s........

0 97$

, 0 97% 
, 1 07%

1 05 
1 30

0 95 
4 90

0 95 
1 05

1 07$ 1 06

, 0 92% 0 90

Cauliflower—
Us............
3 s............

11 87%

■ 0 97tf1 07ti

Succo* ash—
2’s......................................................

Parsnips—
2 s......................................................
3’s......................................................

eSîï extra fine sifted ..................................... J
I ., .t.nd.rd....................................................... 0 M

2’s, sweet wrinkled........................................ } JJZ
Gals., No. 4 ................................................. 3 72$

39

1 45 
1 85

1 27$ 1 35

0 95 
1 05

1 05 
0 90 
1 00 
1 05 
1 35 
3 70

Pumpkins, 3’s............
“ Gal.......

««i................. 3 02$ 3 00
Spinach—

2s.......................... 1 50
3’s.......................... 2 00
Gals...................... 5 15

Squash—
3’s......................... i wy,
Gal........................ ................. *«K 3 50

Tomatoes—
2’s ...................... 1 05
3’s, all kinds....... ............... 1 27$’ 1 25
Gals., all kinds... ............... s iiy, 3 76

ONTARIO MARKETS.
POINTERS—

All prices firm and high.
Canadian Fruit—About exhausted. 
Drapes—Frost damaged.
Teas—Very low stocks.
Sugar—Steady.

Toronto, Oct. 25, 15)07. 
The wholesale grocery markets are less 

active this week, due partly to the fact 
that the present time is a between-sea- 
sons period for many lines, and partly 
because not only these lines, but most 
others, are harder to find than the Lost 
Chord. Retailers are finding it difficult 
to get any article that they can offer 
to their customers without apologizing 
for the price that goes with it. Some 
of them have fairly heavy stocks, that 
have been bought at comparatively low 
prices, hut these are the fortunate ones, 
and are not disnosnd to do much price- 
cutting under the circumstances.

“It is daily becoming more and more 
evident,” said a well-posted merchant 
Ihe other day, “that retailers, in their 
transactions, have been of two classes— 
speculators, who bought in excess ot 
their needs, or conservatives, who did 
not buy at all and are now wishing they 
had. The jobber is naturally with the 
under dog and is straining every nerve 
to help out the unfortunate who failed 
to get under cover. It is an almost im­
possible task in most lines, and when 
the efforts buck up against prohibitive 
prices, the jobbers are generally reach­
ing a decision that it may pay to wait 
n few weeks and see how the consumer 
will stand the prevailing quotations, if 
consumption ceases, holders of goods are 
likelv to weaken.”

All teas are in very small conv.ass, 
and it is safe to say that no large stocks 
of any kind are held on this market. 
Coffee is quiet, the fluctuations in New 
York during the nast week not having 
affected the situation here. Sugar is un­
changed in price under a quiet demand. 
Syrups are moving out fairly well, the 
inquiry for molasses being about nominal 
Currant shinments from Greece 1o all 
points tup t.n Oct. 1st of this year show 
a decrease of nearly 1.500 tons from the 
similar period of 1906, though the ex­
ports to Canada alone show an increase 
of 221 tons for the same period. Wal­
nut prices in New York are higher than 
thev have been in years, the situation in 
that market being almost without a 
parallel, both by reason of the high 
prices, and because the outlook for 
early November shipments of new crop 
walnuts has never before been so unfav­
orable. Spices are dull and unchanged. 
The bean crop is corning in slowlv. lmt 
a considerable monortion vet remains to 
be pulled. It is thought that the farm­
ers arc holding onto stocks with the 
view of keeping up the high prices and 
perhans securing a further advance.

TEA—Nothing of particular moment 
has transpired during the week. A
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plausible explanation of the recent ad­
vance on all grades of India and Ceylon 
teas from 8d per pound down, which has 
been puzzling the local market is em­
bodied in a report from the controlling 
centre received early in the ween, which 
says : “The gradually imi.ro, ing tone 
of the past few auctions has culminated 
in a sharp advance in prices for all de­
scriptions up. to 8d per fipound, the ac­
tivity being especially marked in med­
ium teas, which have for so long been 
selling at a low ligiire. With the total 
deliveries continuing to show a falling 
off compared with last year, this move­
ment at first sight does not appear easy 
to explain, but an examination of the 
statistical portion reveals the fact that 
for the nine months ending 30th Sep­
tember, the imports, in spite of the com­
paratively high market for common tea 
prevailing throughout, were some two 
and a half millions less than in ItiOti, 
while clearances were about one and a 
half million pounds smaller, thus indi­
cating that supply has been hardly level 
with demand. As regards medium teas, 
the better enquiry has every justification 
for the average of Assams to date this 
season is nearly ^d per pound below 
last year. The future tendency of the 
market is, of course, largely dependent 
on the total Indian crop available for 
the United Kingdom, and if this proves 
to be about the same as last season, the 
present general basis of values seems 
justified.” The same report goes on to 
say : “Board of Trade returns con­
tinue to record a satisfactory rate of 
deliveries for home consumption, al­
though re-exports were some 1,500.000 
pounds less than last year, the falling 
off being again chiefly on Russian ac­
count. it may be noted that, in spite 
of advices of a shortage of only two 
millions in Indian shipments to this 
country to 31st August, the actual de­
ficiency landed here to the end of last 
month was over (1,000,000 pounds.”

COFFEE—Coffee has lluctuated con­
siderably on the New York market dur­
ing the past week. On Wednesday oi last 
week it dropped 5 points. The total 
sales on this day were 14,500 bags, the 
market closing easy. The day following 
options opened higher, May, June and 
July being up 10 points, and the other 
months, gaining 5 p«oints over the previ­
ous day’s close. The market closed quiet 
with a business for the day of 15,250 
bags. On Friday trading was slow, 
March and December showing most ac­
tivity. The closing prices were unchang­
ed on January, August and September, 
and down 5 points on all the other 
months. On Saturday the market broke 
badly, options opening with prices down 
10 to 15 points, closing prices showing 
a decline of 5 points on March, April, 
October and November, and a drop of 10 
points on the other months. The day’s 
business was 23,000 bags.

The election to the Presidency of the 
State of Sao Paulo, Brazil, oi Dr. Al­
buquerque Luis, the present Secretary of 
Finances, has met with general approval 
from the supporters of the coffee valor­
ization scheme. Dr. Luis having been the 
prime mover and principal supporter of 
that movement in the state, of which he 
has been elected president. In selecting 
him for this high office, the peoule of 
Brazil have at the same time given a 
very clear indication of their own feel­
ings in regard to the valorization. The 
other candidate was Dr. Campos Salles, 
a former president of Brazil, and a prom­

inent man in the affairs of the country, 
and in electing Dr. Luis over the head 
of so formidable a competitor, the coun­
try has declared itself to be practically 
unanimously in favor of the valoriza­
tion.

Willett & Gray, reviewing the situa­
tion say :

“The position of mild coffee is exceed­
ingly strong. The price of Bogotas has 
advanced to 14 cents, and interior Javas 
to 2V cents. It is claimed by parties 
well informed that the present crops of 
mild coffees will yield much less than 
any of the previous crops of the past 20 
years. This is certainly remarkable and 
fully confirms that apart from the San­
tos coffee districts, there has been a dis­
tinct decline in coffee production, in­
stead of an increase, and without the 
occasional large Santos crops, like 
1901-02 and 1906-07, the price of coffee 
would be on as high levels as during the 
10 years from 1886 to 1896. The only 
place in the world where coffee culture 
keeps pace with consumption is in San 
Paulo, and it is in the interests of the 
coffee trade the world over that it is 
kept up, otherwise there would be noth­
ing to si and in the way of coffee i rices 
going up from double to treble of pres­
ent figures.

“The trade continues buy'ng cautiously 
from hand to mouth and assures a sound 
position thereby. Even with this care­
ful buying the deliveries from the sea­
ports to the interior for the first four 
months of the season v ill be consider­
ably in excess of the Same period last 
seasottf”

SUGAR— Prices are still unchanged, 
with Acadia 10c below the average 
basis. There is a quiet and even de­
mand for relined, but not such as to 
cause any immediate likelihood of a 
change. A fair demand is reported 
throughout the States, but business is 
on a purely hand-to-mouth basis, act i n 
consumption being largely met by with ■ 
draws Is under old contracts. The sam? 
report states that important revisions 
of the selling methods have been mace 
in the Western States.

“Up to the present,” it says, “the 
selling value of beet granulated refined 
has been considered as from 10c per 10J 
lbs. to 30c per !u0 lbs. be <w the sell­
ing value of cane gienuli - d, altho gi 
such a large diifrence as 20c to !•••■ 
has been known not in exist in intrwic 
merits. The present cr ro i t b-e’ pran- 
uluted will, therefore, be s dd t Kan­
sas City and eastward at a ui.ïer'iico 
of 10c per 100 lbs. below tlin oasis of 
the American Sugar Reti ung Cc.’s see­
ing basis at New York. For Denver 
and westward, where prices are govern­
ed by San Francisco quotations, the 
difference is now 20c per 100 Ins. foi 
beet granulated below cane granulated, 
and subject to variations.”

Willett & Gray, reviewing the situa­
tion in raws, said of the week ending 
Oct. 14:

‘ ‘ Local markets and conditions are 
ignored for the moment and all atten­
tion is directed to the European sugir 
markets as influenced by the maturing 
beet crops.

“The week opened with beet sugar 
at 9s. 8Id., declining to 9s. 4id. at ine

close with contracts quoted at 94. 3}i, 
for November, 9s. 4d. for October-De­
cember, 9s. 6£d. for January-March, and 
9s. 8d. for May. The latter are 01 or 
near the low point at which purchases 
would seem advisable. The decline noted 
is the direct result of the very favor­
able weather for maturing the crops 
and in anticipation of a quite full crop 
estimate by Mr. F. O. Lieht now due.”

This estimate is now to hand, but 
does not come up to the expectations of 
the report jnst given. It places the 
outturn at 6,580,000 tons, which is 130,- 
000 tons less than the actual outturn of 
last year. The principal decrease is 
said to be in Russia.
Fart» lumps in 50-lb. boxes......................................... 6 15

" In 100-lb. " .................................. 4 85 5 05
St. Lawrence granulated, barrels.................................... 4 50
Redpath’s granulated.......................................................... 4 6o
Acadia granulated ........................................................... 4 45
Berlin granulated.................................................   4 40
Phoenix.................................................................................. 4 45
Bright coffee......................................................................... 4 40
Ha (fellow........................................................................... 4 30
No. I “   4 20
No. 1 “   4 10
Granulated and yellow, 100-lb. lags £c. V as than bb’s

SYRUPS AND MOLASSES—A mod­
erate demand is reported for syrups, 
prices being unchanged and apparently 
steady. Molasses is quiet, under light 
demand.
Dark.......
Medium.. 
Bright ,

New Orleans, medium.......
» bbLs

Barbadoss, extra fancy....
Porto Rioo..............................
West Indian........................

0 33 0 35 
0 38

0 30 0 35 
0 30 0 *36 
0 40 0 50 

. 0 45 0 60 

. 0 SO 0 35

DRIED FRUITS—The Jacoma is ex­
pected in Montreal about Nov. 10 with 
a full cargo of Mediterranean fruits, of 
which over 500 tons are reported to be 
currants. A report on the New Per­
sian date crop is just to hand. It says :

“The critical period of the crop is 
always just at the lime when it is ripen­
ing, which is the later part of August, 
and early in September. This year the 
weather was exceedingly hot1, which is 
very favorable, and the dates, there­
fore, are fully matured and of excel­
lent quality. The crop of Halowis, 
however, is acknowledged to be 50 per 
cent, smaller than last season ; our 
a gen I advising in one of his recent let­
ters that in some groves there were 
practically no Hallowis obtainable. The 
crop of Khadrawis is also smaller than 
last year. Sayers are about the same. 
The heavy demand for the better 
grades of dates, and the shortness of 
I he crop, have forced prices this year 
considerably above those of last season, 
and naturally people must be prepared 
for a higher range of prices on dates, 
especially Hallowis, this season. This, 
however, will be more than offset by 
the great improvement in the quality. 
Our agents state that the fards will be 
of excellent quality, and the crop con­
ditions have all been favorable.”

Opening prices on new crop Persian 
dates to arrive in New York some time 
this week, have been fixed at file on 
Standard Hallowsss, 4Jc for Khadra- 
wees, and 41c for Sairs. The compara­
tive figures for last year on the same 
brands were considerably lower, quota­
tions being 4fc to 4fc on Hallowees,
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and 4£ç to 4gc on Khadrawees, and 44c 
on Saira.

Per r08e
3 lb. Tins, 2 doz. In case .......................................... 2 40

10" " i " “ ...................... ................................................ 2 65
•' l " •• ............................................ 8 60

Barrel® ........................................................................... 0 03*
H if Barr-Is ................................................................... 0 03f
Quarter “ .................................................................... 0 03*
Pails, 381 lbs. each ................. .................................... 1 75

u 25 “ “ ............................................................ 125
Maple syrup—
Gallons, 6 to case.,.. #>« *..... ..............
4 “ 2 " ..................................................
Quarts, 24 " .................................................
P.nts, 24 " ..................................................

4 80 6 1j
5 40 
2 90

Per lo.
... 0 07 
.... 0 081

Prunes, Santa Clara—
Per lb

100-120S......................... 0 06
90-lUQe,50-lb boxes .... 0 J64 70-80s "
80-90s “ __ 0 061 60-70s, 50-lb boxes

Note—25 lb. boxes lo. higher than 601b.
Candied and Drained Peels—
Lemon.................0 11 0 114 Citron...................... 0 21 0 82
Oranee................ 0 11 0 12
Peaches, " ......................................................  0 18 0 20

Elemes, per lb........................................................  0 08 0 15
Bag Pigs.................................................................. 0 04$ 0 05
Currants—
Pine Flllatras.... 0 07 0 074 Vostlzzas............ 0 09 0 C9|
Patras................. n 08 0 Ub4

Uncleaned, lo less.

Sultana..................................................................... 0 12%0 lo
'• Fancy...........................................................................
“ Extra fancy ........................................ ........................

Valencias, selected old............................................... - 0 05
Valencias, new.............................................. ......... 0 071 0 08
Australian .........................................................................  0 064
Seeded, 1-lb packets, fancy.............................................. 0 11|

•* 16 oz. packets, choice......................................... 0 11
" 12 oz. " “     0 09

Dates—
Hallowees.......... 0 06 .... Fards choicest............. 0 09
Bairs...................  0 04 .... " choice................. 0 084
Domestic evaporated apples...................................0 C9 0 094

NUTS—The walnut situation is 
rapidly assuming an acute stage. Im­
porters are agreed in saying that it is 
unprecedented. Walnuts in the shell are 
higher than they have been in years, 
and the prospects for new crop walnuts 
for early November shipments from 
abroad have not been so unfavorable in 
the last ten years. Some idea of the 
extraordinary strength of the market 
may be gathered from the fact that one 
lot of 500 bags of Cornes walnuts 
changed hands on the New York market 
recently four times in ten days, each 
seller netting a profit of from |c to jc. 
The last sale brought lljc.

“In cables from France,” says a re­
port, “walnuts there withdrew offer­
ings for first half of November ship­
ment on Marbots, Grenobles and Cornes 
walnuts. One advice stated that ship­
pers in some instances have sold short, 
and others are finding it difficult to se­
cure stock from growers at some ad­
vance over the early opening basis. The 
local interest in new crop nuts is cen­
tered in the first shipments of Naples, 
and some goods now in transit and due 
are meeting sale at 14c laid down in 
New York.”

Importers in New York have not as 
yet made any prices on Grenoble wal­
nuts to arrive.
Almonds, Tarragona, pel lb........................................ 0 J5

" Formieretta .......................................... 6 184 0 16
" shelledValenoias...................................  0 82 0 35

Walnut». Grenoble, 0 124 0 134
' of o ii0 10,

shelled.............................................. 0 87 0 28
Filberts, per lb.............................................................. 0 11

SPICES—The market is featureless 
and unchanged. Prices remain as last 
week, but there is only a nominal busi­
ness passing.

Per lb.

Ginger....................................................................  0 18 0 35
Cinnamon...................................................................... 0 35
Nutmeg................................................................. 0 30 0 75
Cloves, whole......................................................... 0 30 0 50
Cream of tartar.....................................................  0 19 0 25
Allspice..................................................................  0 20 0 22

r‘ whole....................................................  0 17 0 20
Mace.............................................................................. 0 85
Mixed pickling spices, whole................................ 15 0 20
Cassia, whole........................................................  0 80 0 60

“ ground...................................................... 0 25 0 50

RICE AND TAPIOCA—The Sieward 
Milling Company writes the following 
review of the rice situation from New 
Oreleans :

“With a continuance of good wea­
ther, threshing will shortly resume and 
become general. The crop has been 
greatly damaged in quality; how much 
in quantity we hope soon to ascertain, 
as we are making a' close personal in­
vestigation of the entire belt. That 
there will be an immense amount of 
low grade and damaged rice offering 
shortly is a foregone conclusion, and 
with the restrictive demand and the ten­
dency of the trade to use a better qual­
ity we anticipate lower prices in this 
direction. We are imbued with the 
fact, however, that choice rices will 
eomamnd the attention and prove “at­
tractive to buyers at an advance over

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Oct. 24.
BUTTER—Market firm and 

higher prices expected.
CHEESE—Situation has not 

changed.
EGGS — Demand continues 

strong and market is steady.
PROVISIONS—Firm.

current quotations as soon as they 
verify and familiabize themselves with 
existing conditions. Japan rices are in 
scant supply, and the small amount of 
this grade planted will soon surprise the 
trade in general.”

The local situation remains about as 
last week, with prices steady and un­
changed.

Far lb.
Rloe, stand. B....................................................... 0 031 0 0Ù
Rangoon...............................................................  0 03$ 0 031
Patna.................................................................... 0 35 0 06
Japan.................................................................... 0 0BJ 0 064
Java......................................................................  0 06 0 07
Bago....................................................................... 0 05 0 06
Seed tapioca .......................................................  0 08 0 084
Carolina rioe................................................................ 0 10
Tapioca, medium pearl .................... ......................... 0 08

EVAPORATED APPLES — Stocks 
appear to be on the increase, and the 
tone of the market is slightly easier. 
Sales have been made recently at 9c, 
while 91c has been quoted frequently 
during the past week. It looks as 
though 10c is to be the top-notcher 
after all.
Evaporated apples......... ............................. 0 094 0 10

BEANS—The bean situation and 
prospects are outlined elsewhere in this 
issue, and may be taken as a fair and 
unprejudiced estimate of the probable 
outcome of the present crop. Prices, 
locally, are very firm, with an advanc­
ing tendency.

Beaus, hand picked, per bush........................ ......... 8 00
“ prime No. 1, " ........................ 1 85 8 60
" Lima, per lb...................................................... 0 07

HIDES AND WOOL—No. 1 country 
calf skins are slightly easier. In other 
respects the situation and prices are 
unchanged.
Hides, inspected, cows and steers, No. 1............
Country hides, flat, per lb., cured.......! 11 " 111 *.
Calf skins, No. 1, city..............................................

" “ No. 1, country.......................................
Lamb skins..............................................................
Horse hides, No. 1 .................................................
Rendered tallow, per lb.........................................
Pulled wools, super, per lb......................................

" " extra ' ...................................
Horse hair, per lb...................................................
Wool, w washed.....................................................

“ washed.........................................................
“ rejections.....................................................

.... 0 074
__ 0 06*o 06 oo r 
... 0 18 

0 10 0 11 
0 65 0 75 
3 75 8 00 
0 054 0 064 
.... 0 23 
.... 0 86 
.... 030 
0 18 0 13 
0 82 0 33 
.... 0 16

MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 uoon 

Thursday Oot. 24, 1907.)

An active demand is reported for prac­
tically all lines of general groceries, ex­
cepting canned goods. The price of these 
latter is so high that orders are being 
cut in half and it is probable that al­
though the jobbing houses have been un­
able to get the supplies they ordered, 
they will have enough of most lines to 
tave care of their trade.

The wheat crop is now beginning to 
move in considerable volume and the ef­
fect on collections is already being felt. 
High prices are saving the situation.

CANNED GOODS — Practically 
all lines of canned goods are 
now in stock, with the ex­
ception of gooseberries and gallon and 
2-tt). apples. The high range of prices is 
killing the canned goods business and 
there is much dissatisfaction among all 
branches of the trade. We quote :

FRUITS.

Apples—
3’s standard, per doz.............
gallons, per doz....................

Cherries New­s’s, red pitted, per doz. case 
Currants New­

s's. red. heavy syrup, per doz 
2’s black

Gooseberries New­
s’s, heavy syrup "

Lawlonberriea New­
s’s heavy syrup "

Peaches—
2’s yellow flats "
3’s “ "

2’s, F.B.,
3’s, "
2's Bartlett's 
3’s
2's Globe, light syrup

2's Damson, Is. 
2’s Lombard, l.s. 
2's Greengage, l.s.

Raspberries—
2’s red. light syrup "
2’s black, heavy syruph " 

Pineapples, whole, 2 lb., per case.. '• ” 8| “
" sliced, 3 " ..
“ grated 2 M

Strawberries (new), per case..........
Rat y berry Jam (HmithV)—

12-oz. bottles per doz.............
1-lb. " ............................
44-oz. " .............................
6- lb. tins, each...........................
7- lb. “

Group Group 
No. 1. No. 2. It 3

1 27
3 45

2 39

2 04
2 14

2 89

a 39

a 274
3 094

i 1 79
2 37
1 94
3 57
I 49

. 1 93 a 88
2 98
3 08

. 2 414
i 2 34

2 39

.... 440
4 83 4 78

VEGETABLES.
Beans (new) per dozen-

golden wax, ''    1 064
refugee. *•  1 06*

" crystal wax............................................. 1 164
" red kidney............................................. 1 21*lima................................................................1 46$

Com­
a’s .....................................................................3 83

Tomatoes ...........................................................2 99
Peas (n w) per dozen—

(No. 4) 2’s “   1
No. 3 3’s "   1 164

(No. 3) 2’s sweet wrinkle.............................1 214
(No. 1) 3’s extra fine sifted......................... 1 51$

Succotash—
2’s "  8 63

1 04 
1 C4 
1 14 
1 19 
1 44
8 18 
8 94

1 04 
1 14 
1 19 
1 49
a 58
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Beets— i 2 08
2 28

whole, 3-lb., " ............ 2 64
2 84

Spinach—
.....................  3 13 3 08

3’s ' " ...............................
gallon, per doz.......................

4 04 
11 10 
2 89

Tomatoes-
2 7*

.....................  1 98 1 93
*' refugee............................... .....................  1 98 1 63

5 “ “   3 25
Crocks............................................................................. 75

.................................2 25
................  2 50

Bottles, 18 oz., per doz.. 
20............

MEATS.
Fork and beans 1’s, per doz............................................. 1 !

Clark's 1 lb. plain, per case...........
2 “ “ " ...............

tomato sauce, per case , ................ 2 25..... ..........  1 80
3 " « “   2 25
1 “ Chili •* '* ............................. 2 25
2 ....................................... ............................. 1 90
3 •• " " " ............................. 2 25

Soups, per doz...................................................................  1 25
Canned chicken (Man. Can, Co.) per doz.................. 3 25

™ turkey “ “ ............... 3 25
chicken, per doz ............................................... 3 30

" turkey 

Corned beef

4-lb. tins, per doz... 
14! '

2's per dcz............................2 65
Is "   1 59

Roast beef
*' I s, per doz..................................................... 1 50
“ 2 *. “   2 6i

Potted meats, i’s, per doz..................................................  0 55
Veal loaf Jib., per doz...................................................  125

- 1 lb. 11 .......................................................... 2 50
Ham loaf % lb. “ .......................................................... 1 25

rib. ••...................................................... 2 50
Chicken loaf 4 lb. “ ................................................  .. 1 85

“ lib. “ ....................................   3 50
Lunch ton true I s,
Sliced smoked beef

14b. tins,
14 b. glass, ....................

Chipped " J-lb. tins, “ ......................... 1 45
" 14b. tins, “ .........................  2 50

" “ 14b. glass, " .........................  3 06
Sliced bacon, 1-lb. tins, “ ..........................  3 10

" 14b glass, " .........................  3 25
Lobsters (new) J's, per doz ............................................  2 31

- is, " .............................................. 2 91
*' " i’s, “ ............................. ................ 4 00

Salmon -
Sockeyes, No. 1, per case............................................ 7 65
Cohoes, “   5 75

SUGAR—Quoted as follows :
Montreal granulated, in bbls........................................  5 00

" " in sacks........................................... 4 95
" yellow, in bbls...................................................... 4 60
“ " in sacks...................................................  4 45

Wallace burg, in bbls......................................................... 4 90
“ in sacks...................................................... 4 85

Berlin, granulated in bbls ............................................. 4 80
" “ “ sacks............................................. 4 fc5

Icing sugar in bbls.............................................................  6 60
* "in boxes..................................................   5 80
" V In small Quantities........................................ 6 20

Powdered sugar, in bbls..................................................... 5 40
" " in boxes................................................. 6 60
" " in small quantities..............................  6 66

Bump, hard, in bbls....................................................   5 95
" in 4-bbls.......................................................... 5 95

“ '* in 100-1 d oases............................................... 5 95
SYRUPS AND MOLASSES—

Syrup "Crown Brand, 2-lb luis, per 2 doz. case 
" " 5-lb tins, per 1 "
" " 10-lb tins, per 4
" " 20-lb tins, per f

2 55
3 00 
2 80 
2 85

1 gal. pails.,................................................................... 90
3 " " .................................................... .... 2 40
6 “ “ ..................................................................... 3 75
Crocks............................................................................... 85
Bottles, 18 oz., per doz............................................... 2 50

20 “ " “ ............................................... 2 75
SALT—Prices are now quoted as fol­

lows, f.o.b., Port Arthur and Fort Wil­
liam :

2 50 
2 40 
2 35 
2 30 
2 20 
u 32 
0 26 
1 10 
1 10 

11 UO

J barrel, per lb............................ 0 03!
ugar syrup, per lb..................... 0 03|

Bearer Brand, 2 lb tins, per 2 doz case.........................  3 10
" 6 “ "1 "   3 60
ee 10 " " 4 M ........................ 3 30
“ 20 " I "   3 20

Barbadoes molasses in J-bols, per gal........................... 0 40
New Orleans molasses in 4-bbls, per lb......................... 0 034
Porto Rico molasses in J-bbls., per lb........................... 0 044
Blackstrap, in bbls., per gal............................................. 0 31

“ 4 " " ............................................ 0 33
" 5 gal. bets., each......................................  2 25

COFFEE—Whole green Rio is now 
quoted at 9c, an advance of ic per th. 
Roasted (whole) is quoted at liée, and 
ground roasted at 12éc.

MINCE MEAT—
Mince meat, 7 In. piils, per lb.................................... 0 094

" " 28 ....................... .........................................  0 08]
" " 12 oz pkgs , per doz.................................. 1 05
PICKLES—T»ca] brands are quoted 

as follows :
1 gal pail.......................................................................... 70
3 " " ......................................................................... 1 8J
5 " " ......................................................................... 2 75
Qtock............................................................................... 65
Bottles. 18 oz,, per doz............................................... 2 00

" 20    2 25
Chow—

1 gal. pail........................................................................ 75
3 * " .................................  1 95
5 " "........................................................................... 3 00
Crocks.......................   70
Bottles, 18 oz., per doz................................................ 2 00

" 20 “ " " .................................................. 2 25
Sweet—

1 gal. pails..................................................................... 80
3 " " ................................................................... 2 15

BUTTER—Produce houses are paying 
22c to 23c, Winnipeg, for No. 1 dairy, 
and 20c for No. 2. There is a good de­
mand and prices will yet be higher. 
Creamery is selling to the retail trade 
at 26c to 30c per lb.

EGGS—Produce houses are paying 24a 
to 25c per doz., delivered in Winnipeg.

Salt, 3 s per bbl.........................................................
" 5 s " .........................................................
" 7’s " ........................................................
" l.’s “ ........................................................
•• 2 s " .......... ......................................
" 50's cotton bags each......... ............................
*' 6/s jute ........................................

Ordinary fue in bbls., per bbl..............................

Rock Salt pe- ion............................... .............
FOREIGN DRIED FRUITS—1Trenor’s 

Valencia raisins are now being received 
in stock and this season’s prices will be 
noted below. They are cheaper than last 
year, but owing to floods in Spain some 
advances are now occurring in primary 
markets. We quote :
Aiirtralian rau.hu—
Brown l^xias, per lb.......................................................  0 08
Extra Lruwn * ...................................................  00
Sultana raisins, bulk, per lb.................................. 0 1?] 0 13;

" cleaned, " ........................................ Oil
'• lib pkgs " ........................................ 0 16

Table raisins, Connoisseur clusters per case..............  2 60
" extra dessert, " •*•*.... 3 40
" Royal Buckingham, " ...........  4 00
" Imperial Russian * ...........  5 25
" Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs).......................................... 3 35
" Connoisseur clusters.boxes (5| lbs). ... 0 80

Trenor s Valencia raisins, f.o.s, per case...................... 2 15
" " selects " ................... 2 25
" “ layers *' ................ 2 40

California raisins, muscatels, 2 crown, per lb............. 0 ln|
" " " 3 " ............... 0 10*
" “ " 4 " ............... 10$
" " choice seeded in |-lb. packages

per package..................................0 10J
“ " fancy seeded in 1-11». packages

per package................................. 0 10%
" " choice seeded in l-lb packages

per package............................... 0 121
" " fancy seeded, l-lb. packages,

per package................................. 0 13
Prunes 90-100 per lb ...................................................... 0 06J

“ 8 J-90 " .............................................. 0 07
" 70-80 " .............................................. 0 07|
" 60-70 “ .............................................. 0 08
" 60-60 " .............................................. 0 08]
•• 40-50 " .............................................. 0 09*

Silver prunes....................................................................... 0 ill
Currants, uncleaned, loose paox, per lb........................ 0 07$

" dry cleaned, Fillauas, per lb................................. 0 07 J
“ wet cleaned, per lb.................................................. 0 08
" Filiatras in l-lb pkg. dry cleaned, per lb — 0 084
“ Voetizzas, un cleaned  ................................ 0 08$

Hallowee dates, new per lb............................................ 0 05$
Figs, cooking, in tapnets, per lb.................................... 0(5$

" " in sacks " .................................... 0 06
" table, 1 crown " ..................................... 0 10
" " 3 ‘ " ..................................... 0 11
" " 6 " “ ..................................... 0 13
" " glove boxes, per box ........................... 0 094
" square boxes ( 12 oz) per box............... 0 08$
" " 1 lb baskets, per basket................... 0 16

Apricots, choice, in 26-lb. boxes,per lb........................... 0 $2]
Apricots, standard in 25-lb. boxes, per lb................. 0 22
Peaches, choice, per lb....................................................... 0 15
Peaches................................................................................ 0 15#
Pears, choice (halves), per lb......................................... 0 13%

“ standard " " ........................................... 0 13
Plums, choice (dark pitted) per lb................................. 01 li
Nectarines, choice............................................................. U 16

PEELS—Quoted as follows :
Lemon..................................................................................  0 104
Orange ................................................................................ 0 lit
Citron.................................'................................................. 0 18$

EVAPORATED APPLES-The mar­
ket is in an uncertain state. Old apples 
are selling at 10jc and a line of Cali­
fornia apples is on the market at 9;c. 
At the prices which the evaporators in 
Ontario are asking the wholesale trade, 
the price for new fruit will have to be 
about liée to 12c per lb.

IIONEY—Quoted as follows :
24 lb. tins (i-ure) in ca es of 24................................... 9 5<
6-lb. " “ 12...................................... 9 25

10-lb. " “ 6.................................. 9 25
BEANS—The price is advancing and 

wholesale houses are now quoting $2.15 
to $2.25 for hand picked beans.

RICE, TAPIOCA AND SAGO—
Japan rice, per lb., < wt. lots..................'...................... 0 044

" " 60-lb. lots........................................ 0 04$
Rangoon rice, per lb.................... ...........................  0 04 0 04]
Patna " “ .......................................................... 0 04]
Tapioca, per cwt................................................................. 8 00
Sago, per lb.......................................................................... 0 04]
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LOSSES IN GROCERIES.

Fire Underwriters Declare Wholesale 
Grocery Risks Unprofitable.

It is a moot question whether whole­
sale groceries make good risks. Many 
still contend that they do ,even in the 
face of the heavy losses that have oc­
curred in this class during the j.ast four 
years. Many prominent fire underwrit­
ers have pointed out that the premiums 
from this class of risk are not in pro­
portion with recent losses, and in proof 
of this assertion submit the following 
startling list of the more expensive 
wholesale grocery fires from March, 1901 
to September, 1907, compiled from the 
lire record of the Journal of Commerce
Date, Est’d.
1901. Assured and Location. Loss 

Mch. 19—Meyers & Freyer, of
Gulfport, Miss...............................$ 30,000

May 8—Burlbut Grocery Co.,
Denver, Col....................................  00,000

May 17—Lament, Corliss <fc Co.
78 Hudson St., New York
city .................................................. 20,000

May 17—Love, Johnson & Co.,
Tacoma, Wash............................... 20,000

May 25—Hanley Bros. Co., Ra­
cine, Wis......................................... 6,000

July 29—Eby-BIain Co., Toronto 48,00u 
Oct. 21—Durand & Casper Co.,

Chicago ........................................  244,000
Nov. 5—Shinl.le, Wilson & Kosis 

Co., Cincinnati, Ohio ........... 26,000
1905.

Jan. 17—Welch & Eason, Char­
leston, S.C...................................... 12,000

Feb. 15—John Maniscalco, 49
President St,. Brooklyn ......... 28,00(1

Mch. 3—Hargreaves Bros., Lin­
coln, Neb.........................................  130,000

Mch. 23—Hazard & McConville,
Sherman, Texas ......................  6,000

Apr. 11—Masshall Wholesale 
Grocery Co., Jefferson, Texas.. 7,50(1

May 5—Roberts, Parker Mercan­
tile Co., St. Joseph, Mo......... 163,500

June 9—H el les, Perrin & Co.,
Pittsburg ........................................ 5,000

July 4—Parsons & Scoville, of
Evansville, Ind.............................. 85,000

July 26—Hutchinson Wholesale 
Grocery Co., Hutchinson, Kan­
sas .................................................... 30,000

Aug. 8—Muskogee Wholesale 
Grocery Co., Muskogee, I.T.... fil,00o 

Aug. 3—Cooper Grocery Co.,
Waco, Texas ................................ 90,000

Oct. 8—Perry N. Curl, N. Al­
bany, Ind......................................... 90,000

Oct. 13—B. F. Hershey, Lancas­
ter, Pa.................................... i........ 4,000

Nov. 14—Wm. Butler Co., Phila­
delphia ............................................  56,000

Dec. 17—Thomasen Grocery Co.,
Anniston, Ala................................  30,500

Dec. 18—Wm. Boardman & Sons
Hartford ......................................... 29,000

Dec. 29—Hargrove Bros., Sulphur 
Springs, Texas ............................ 35,000
1906.

Jan. 8—Francis Martin & Co.,
New Orleans ........................  74,000
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Feb. li—Curry, Tunis & Nor­
wood, Lexington, Ky.................

Feb. 22—T. J. Feibleiman &
Co., New Orleans .....................

Vpr. ----- ------------------ , Pams-
bord, W. Va. ...............................

June------------------------------, New
Haven .............................................

June 11—Klein Wasen Grocery
Co., Mt. Vernon, lnd.................

July ti—C. J. Fletcher Grocery
Co., Kansas City ......................

July 31—N. Ressier, New York
city .................................................

Aug. 20—James llargen, Madi­
son, lnd............................................

Aug. 22—Wells Grocery Co.,
Wilson, N.C....................................

Sept. »—Borches & Co., Knox­
ville, Tenn.......................................

Oct. 16—A. S. Hines & Co.,
Bowling Green, Ky.....................

Hec. 22—West Moreland Grocery
Co., Grensburg, Pa......................
1907.
Jan. 9—Austin, Nichols A Co.,
N. Y. city .....................................

\pr. 20—N. Quintal Fils, Ltd.,
Montreal ........................................

May 1—M. J. Bender <fc Co., of
Sandusky, O...................................

Sept. 27—Wofford Wholesale Gro­
cery Co., Dallas, Texas ...........

150,000

130,000

40,000

75,000

13,000

20,000

Slight

50,000

9,000

30,000

25,000

50,000

5,000

100,000

15,00"

20.000

DO YOU WANT A NEW CUSTOMER?
A resident of the United States is 

looking for some place to locate a sum­
mer home, and has asked The McLean 
newspapers for advice. They want, they 
say, one in which they can live from 
May to November, preferably in Canada,

near a lake, if possible, and within easy 
reach of good trout fishing, not nearer 
to a post office and telegraph station 
than twelve miles, nor farther than 
forty, nor too far north to prevent rais­
ing vegetables for their own use. If 
they could find trout, partridge, or 
pheasants and deer, elk or moorse, each 
in its own season, so much the better. 
They desire to build a comfortable log 
house and would need one for the man 
and his wife whom they would have 
there the year round.

The family is well known and highly 
respected in the public and social life in 
the United States and in Great Britain, 
where they at one time had a tempor­
ary residence. Being also wealthy, they 
would become valuable customers for 
the retail trade in any locality where 
they may decide to settle. If any of our 
readers or Boards of Trade have a place 
that fills the requirements described 
above, will they kindly send particulars 
to the editor for transmission ?

Whale oil is quite a little higher in 
price, and as the stocks in Europe are 
low, it looks as thousrh the whaling fac­
tories may pay expenses this year and 
have something over.

H. Bourque et Fils
Manufacturers

of Ketchup of first quality. 
Only Whole, Ripe, Tomatoes 
used. We guarantee every 
bottle. Also makers of 
Piokled Onions, Chow Chow 
and Mixed Pick lee. Order 
from your wholesaler, or 
write us direct at

97 MANUFACTURERS STREET, 
MONTREAL

J.VdeYBARR0ND0&C?
Successors to James Violetta C?

IMPERIAL PLUMS ! /V BOTTLES

I
 or TBt OlBtWtU BtOWKMtAMM 

RÏ ROSE CHOICE 
SUPERIOR EXTRA 

EXCELSIOR 
EXCELSIOR PLOR 

-........... I I
I

 WALNUTS IN SHELL A SHELLED] 
GREEN ITAS OLIVE OR 

MUSHROOMS SARDINES**

BORDEAUX FRANCE ).

Shippers Also of

All Canned
Vegetables,

Pure White Wine 
Vinegar,

Clarets, Brandies 
and Champagnes.

Notice to Canadian Importers
and Merchants

The Harbor Commissioners of Montreal take pleasure in announcing that 
the upper stories of the first group of seven of the permanent sheds in the Har­
bor of Montreal are far enough advanced to place them at the disposal of 
Canadian Merchants and Importers of large consignments of salt, cement and 
other cargo suitable for storage.

This adds at once 360,000 square feet of space to the already enlarged hand­
ling facilities in the central part of the Harbor and ought to go far towards 
relieving the fall congestion.

FREE STORAGE
By arrangement, therefore, with shipping companies, and subject to per­

mit of the Harbor Commissioners this splendid additional space becomes 
available and storage can be arranged for this autumn for consignments, 
which will be allowed to remain until the end of the year free of charge.
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MALTA - VITA
The Perfect Food

Increase your profits by selling

*H1alta*Uita
Until November 1, 1907, we will allow the retail grocer

FREE
One-half case with Five cases of Malta-Vita 

One case with Ten cases of Malta-Vita

Send your order to us or to your wholesaler.

Malta-Vita Pure Food Co.
TORONTO, CANADA
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V

Biscuits Pernot
(Dijon, Franc»)

Every grocer desirous of offering to his customers 
something good, something new and great of its 
kind, for the Christmas trade, should secure a 
stock of

Pernot’s Biscuits
We have them in %, 1, 2, 4 and 9 lb. air­
tight tins.

FANCY BISCUITS
IN |.i

FANCY BOjtfcS
Just what you want for holiday requirements.
Our success is based upon the quality of our goods. 
That is why our lines will win and hold new cus­
tomers for you.

Leon Fontanel & Go.
4-6 St. James St., MONTREAL

to Reemiir 8t., Parla (France)

There is More

BAKING POWDER

sold in Western Canada than any 
other one brand. And there are 
reasons for this—good ones. The 
first is GUARANTEED quality; 
the second, our advertising ; and 
lastly, the large percentage of 
profit you (the dealer) make by 
selling it. Let us tell you about 
our plan, and how we help you 
sell GOLD Standard Products.

THE CODVILLE COMPANY, Limited 
WINNIPEG, MAN.

It paye to have proper connection* In

We have first-class facilities for distributing cars and we 
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our 

new quarters.
Chargam Roaaonabf Satisfaction Guarant—d

R. B. WISEMAN & CO.
Storage, Warehousing and Distribut­

ing Agents

23 BanXZZ: «... WINNIPEG, MAN.

In Everything We Manufacture

Our Aim is Quality.
i:

That is Why We Make

"Young Tom" Washing Powder
which is

“For Purifying and Gleansing Unaxcallad.”
We Make the Best 

High Grade Toilet and Tar Soaps

Our aim is to place the product of 
our factory in every Canadian home.

The Young-Thomas Soap Go., Ltd.
REGINA, - CANADA

Don’t Grnpn Around In llw 
Dark

There’s no necessity for it. If you 
are looking for a clerk, or a clerk is 
looking for a situation, if a traveller 
is open for a position on the road, 
if you want to offer your business 
for sale, or are looking for a store 
—put an ad. in the Condensed Ad­
vertisement Department of the 
Canadian Grocer

One Cent Per Word
You can talk across the continent 
for 1 cent per word— 10,000 read­
ers will be at your disposal.
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The Superior Quality
of our

Mild Cured Hams 

Boneless Breakfast Bacon

Skinned Smoked Backs

meets the most exacting require­
ments of your customers.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS umrno

TORONTO

Fresh
Pork Sausage

Colder weather creates a good de­
mand for nicely seasoned, tasty 
Pork Sausage, it also carries better 
in cold weather and will prove a 
tempting tit-bit on your counter.

Order now to go by express every 
day or as often as required.

F. W. FEARMAN CO.
Limited

HAMILTON, ONT.

* A Word With You |

pt tu

Mr. Grocer, about the

CORONA
HAM

AND

BACON
The Corona Brand sells itself by 
sheer force of merit. It keeps on 
selling itself, because the quality 
never deteriorates. Moreover, it 
only sells itself through the retail 
trade, as we have no retail stores to 
compete with you.

The Montreal Packing Co.
MONTREAL, P.Q.

LIMITED

Money In Provisions
Yes, there’s money in provisions all 
right—if you handle the right brand.
The right brand is

“Ryan Brand
The brand which attracts the high- 
class trade by force of real quality.
We have some interesting points 
about provision trade profits, which 
we’ll give to any grocer who asks 
for them. .

Write to ue now I

The WM. RYAN CO., Limited
70-72 Front Street East

TORONTO, - ONT.
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Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

The feeling in cheese lately has been
somewhat easier, and prices have been 
uirly steady, with a weaker tendency 
noticeable at times. The make has been 
wry good, considering the season, while 
vxport trade has been quite satisfactory, 
it will be noticed that the shipments 
last week were nearly 25,000 boxes in 
excess of what they were for the same 
period in 1906. Gradually the total ship­
ments for the season are creeping up to 
I lie level of last year’s exports, and it 
now begins to look as though there 
might be some chance of an equal quan­
tity being shipped.

Dealers would not be surprised to see 
lower prices, but they are firm at pre­
sent quotations. For finest western 
c heese they are asking between 131c and 
I Dgc, which figures may be reduced with­
in the next few days, as, while holders 
are not anxious to let go, they are 
sometimes induced to sell the best they 
have under the f mark. Townships are 
bringing 13Jc to 13jc, but the latter 
ligure is considered a good price to pay 
to-day. Quebec cheese is offering around 
122c. For October make an extra Jc can 
he obtained in most instances.

Not a great deal of attention is being 
paid to local trade by large dealers, as 
they are having their hands full looking 
alter their export interests. Retail gro­
cers find the present figures high, and 
they are not buying except for immedi­
ate requirements, that is, with the ex­
ception of those who must have a cer­
tain amount of cheese and who will buy, 
no matter what the price.

During the week ending Saturday last 
tih,068 boxes of cheese were received in 
Montreal, against 73,891 boxes for the 
same period last year. Total receipts for 
the season amount to 1,839,397 boxes, 
against 2,033,168 boxes for the same 
period in 1906.

Exports during the week amounted to 
8t,326 boxes, against 60,532 boxes 
-hipped same week last year. Total ship­
ments for the season so far amount to 
1,726,424 boxes, against 1,930,331 boxes 
her the same period in 1906.

Whether or not there will be a scarc­
ity of butter this winter is what dealers 
are cogitating at present. From indica­
tions, butter will not be sufficiently 
plentiful to supply the demands of the 
trade. Stocks held are not large, esti­
mated in the neighborhood of 60,000 
packages, and receipts are not satisfac­
tory. Meanwhile prices are firm and ad- 
x ancing almost every few days. To-day 
there is a fairly good range offered, from 
28c, in some instances, to 291c. It is 
around 29c that sales are made. Ex­
port business last week was nil, not a 
package leaving Montreal for the other 
•side. Same week a year ago 7,066 pack­
ages were shipped. Our prices are too 
high to interest Old Country buyers. 
There is little worry, however, about 
the trade with Great Britain, as it is 
almost impossible to supply the demand 
in Canada.

■Some small lots of foreign butter have 
already found their way into this mar­
ket • Some Irish factory butter has been 
sold, but it is not up to the quality de­

sired here, being pale in color, and poor 
in quality. It is understood that several 
fair-sized lots of Irish, Siberian and 
New Zealand butter are on the water 
now, bound for Canada. The receipt of 
these parcels will help to relieve the 
situation somewhat. *

Everybody wants Canadian butter and 
grocers would rather pay a higher price 
for it, and secure a stock, than take the 
imported article at better figures. The 
increase in demand in Canada this year 
has been wonderful. The export trade 
since the opening of navigation has been 
very small, only 66,761 packages having 
been shipped., against 353,459 packages

for the same period in 1906. Dealers 
have devoted their whole attention to 
the wants of home customers^ and be­
yond following the English market, have 
barely taken notice of England this sea­
son.

Dairy butter continues exceedingly 
scarce, and another advance is to be re­
corded this week. To-day it is impos­
sible to obtain good dairy under .25c or 
26c, the figures at which first-class 
creamery was selling but a short few 
weeks ago.

Receipts last week were 8,188 pack­
ages, against 10,014 packages same week 
last year. Total receipts since May 1 
were 353,087 packages, against 544,662 
packages same period in 1906.

THE PROVISION SITUATION

With conditions that at last enable 
him to get his product across the water, 
and break level on the transaction—per­
haps even make a little money—and with 
prospects looking brighter every day, 
it is no wonder that the packer is feel­
ing convalescent this week and is be­
ginning to sit up and take notice For 
the first time in almost two months Can­
adian hogs are bringing as bacon in the 
Old Country a price commensurate with 
profitable handling. Best is quoted 
around 60s., and though the present cost 
is not far below this, there is sufficient 
margin to prevent actual loss, which, 
comparatively speaking at any rate, 
must be regarded as satisfactory. The 
advance and present strong market in 
the Old Country is attributable to -the 
light receipts of American bacon, which 
for the week under review, have been 
9,500 boxes—or. about 5,500 below nor­
mal. Prices offering for American bacon 
were evidently lower than the cost of 
the hogs, and the packers refused to ex­
port their product at a loss. Domestic 
consumption in Canada has unfortunate­
ly not yet attained that strength per 
capita which will place our packers in 
the same enviable position.

Danish deliveries on the English mar­
ket were the same last week as the week 
before, 36,000, and the energetic Danes 
promise 40,000 for the first two weeks 
of November. It is doubtful whether the 
consumptive capacity of English men, 
mighty bacon-eaters as they are, is keep­
ing pace with the consistently increasing 
quantity of the Danish product that is 
every week marketed in their country. 
If it is not, it means just so much more 
American or Canadian or Irish bacon 
crowded out to make room for it.

The packers are paying this week the 
somewhat stiff price of $6.10 to $6.15 
f.o.b. depending on localities and $6.35 
fed and watered. The domestic situation 
is very strong, Canadian cuts moving
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out freely under a heavy consumptive 
demand.

The hog markets on the other side 
have been unsettled, following the grain 
markets and other speculative interests. 
The New York Journal of Commerce, in 
their weekly review of the American 
situation, say:

1 ‘ The past week has witnessed a rever­
sion in the speculative feeling that was 
gaining ground the previous week on 
the bull side of the market. The open­
ing prices, however, were firmer with 
grain, but lasted only a day or two, with 
more activity in the options, only to be 
turned down with the grain markets af­
ter middle week and dragged down by 
Wall Street conditions and fear of a 
tighter money market. This was in face 
of continued good export demand for 
lard, which had cleaned up the light 
production in the East and Middle West 
and left exporters to draw on Chicago 
for their supply, home consumption hav­
ing cleaned up the outside markets, as 
more pure lard is used under the new 
Government inspection. Exporters also 
came in midweek for bacon at the West 
for the first time in weeks, but towards 
the close the trouble in Wall Street 
scared both exporters and speculators 
out of the market, leaving it to decline 
under packers’ selling and liquidation 
by outside longs, both in October and 
January, in which there was a moderate 
speculative interest. The local market 
was also cleaned out of bellies, and noth­
ing could be had except jobbing lots, 
as no stocks were held here and current 
production is light. Hams have dragged 
both in demand and prices, though an 
attempt was made at the West to force 
them up in sympathy with the specula­
tive list early in the week, but did not 
succeed.”

Total arrivals of butter in Great 
Britain for 1907 are expected to be 
smaller than they have been for many 
years.
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PROVISION MARKETS

MONTREAL.
PROVISIONS—Pork is firmer, but 

other Unes have not changed materially. 
Lard is in good demand at old prices, 
while smoked meals are moving out a 
little better than usual.
Lard, pure, tierce®................ ............................ . • 0 Jlï 0

..............................56-lb. tuba 0 12 0 12*
“ .......... 20-lb. paila, wood — 0 123 0 14t
" cases,10-lb. tins, 60 lbe.incaseO 121 0 12$
•• “ 5-lb. " 0 121 0 125
•• " Mb. " 0 121 0 IS

SPRAGUE

CANNINC MACHINERY CO.,
CHICAGO, ILL.. U S A.

WINDSOR SALT
TABLE, DAIRY and CHEESE SALT

FINE and COARSE SALT
Write for prices

Toronto Salt Works
Vgents for

WINDSOR SALT

BUTTER, CHEESE, EGOS
II you bave Butter, Cheese or Eggs to Bell 

write me. I am always In the market to buy. II 
you want to buy Eggs, Butter or Cheese, write 
or wiie for prices.

B. H. POWER
2IB ARGYLE STREET, HAUFAX, N.S.

BUTTER—EGGS
BUYERS^nd" SELLERS

Correspondence solicited from OWTABIO, 
MANITOBA and LOWZB PROVINCE*.

Merfori, lankall & Ci.
Wholesale Predace Merchant!,

TORONTO.

ORDER NOW

Butter
Tubs

Boxes and Paper
Best Goods, Prompt Shipment 

Prloos Right

WALTER WOODS & GO.
Hamilton and Winnipeg

Lard, compound, tierces, per lb.......................... 0 09i 0 11*
“ tube .......................................... 0 10 0 Ilf

“ “ 20-lb. pails, wood 0 12 0 12f
“ “ 20-lb. pails, tin  0 09 0 luf
“ “ cases, 10-lb. tins, 60lbs. in case 0 10 0 HI
" " “ Mb. “ 0 10 0 12
“ “ " Mb. “ 0 10 0 12*

Wood, net ; tin packages, gross weight—
Canadian short out mess pork............................ 22 50 23 00
Canadian short out dear .................................  22 00 21 00
American fat back..........................   23 00 23 50
Breakfast bacon, per lb .................................... 0 131 0 16
Hams........................................................................ 0 12 0 15%
Extra plate beef, per bbl.................................. 14 00 15 00

BUTTER—Demand for butter is ex­
cellent, though prices are very high with 
an advancing tendency. In the country 
as high as 28ic has been paid for first- 
class goods. Dairy is scarce and high, 
few lots being available locally. Ex­
port trade last week was nil.
C reamery, choice, boxes...................... ........................... 0 59

" " pound prints ...................................... 0 30
Dairy, tubs............................................................................0 25

EGGS—Eggs continue to advance and 
are. this week higher than they have 
been for months. They are exceedingly 
scarce in the country, where stiff prices 
are asked. Demand is good. Fresh 
eggs are at a premium.
Select,............................. ..................................................... 0 21
No. 1 ..................................................................................... « 24
Secotd,.......................................................................  0 51 0 22

CHEESE—Old cheese is higher again 
this week. The quality of the cheese 
now arriving is not very good, but de­
spite this fact, receipts, which are aver­
age, arc not hard to dispose of. Many 
factories have shut, down on cheese and 
are devoting their entire attention to 
butter. Export demand is good.
Cheese, old............................................................. 0 16 0 16k

“ n*w, large............................................... f 13*
** “ twins..................... ............. 0 13J 0 14

HONEY—Honey is scarce and firm. 
Demand is fair.
White clover comb honey....................................... 0 15 0 16
Buckwheat, extracted............................................. 0 10 0 11
Clover, i trained, hulk.............................................  0 12 0 13

TORONTO.
PROVISIONS—The pork market, 

though firm, is featureless this week. 
Fresh meat prices continue unchanged, 
with fair demand.

Long dear bacon, oer lb...................................... 0 10* 0 11
Smoked breakfaat bacon, per lb..........................0 16 0 151
Roll bacon, per lb................................................ 0 10* 0 11
Small hams, per lb.................................................. 0 15 0 15*
Medium hams, per lb....................................... 0 14* 0 15*
Large bams per lb..............................................  0 13* 0 14
Shoulder hams, per lb.......................................... 0 10* 0 11
Backs, plain, per lb................................................... 0 17*

“ pea meal..................................................... 0 18
Heavy mess pork, per bbl.........................  19 60 20 00
Short out, per bbl.............................................  22 50 23 00
Lard, tierces, per lb...........................................  0 12 0 121

" tuba " ........................................... 0 121 0 12*
• pails "  0 12* 0 13

" compounds, per lb............................................ 0 10
Plate beef, per 300-lb. bbL...................................12 6n 13 on
Beef,hind quarters..............................................  0 08* 10 00

•' front quarters............................................... 5 00 6 00
*' choice carcases............................................ 7 50 8 00
" common......................................................... 4 50 5 60

Mutton...........................   0 08 0 (9*
Lamb........................................................................  0 09 0 lu*
Hogs, street lota...................................................  8 25 8 75
Veal..........................................................................  0 09 0 10*

BUTTER—The butter market con­
tinues to climb, a cent advance all round 
being noted this week. The fact that 
consumers at Ihe head of the lakes are 
laying in a supply before the close of 
navigation is, perhaps, as much respon­
sible for the advance as any other fac­
tor, though scarcity is, of course, the 
primary cause.
Dreamery prints...........
Creamery solids.............
Dairy prints, choice.... 

" " ordinary
“ tubs choice..........
“ tubs, ordinary.... 

Baker's butter..,.,,...

0 78 0 31 
0 27 0 29 
0 25 0 27 
e 22 0 24 
0 23 0 25 
0 21 0 23 
0 21 0 22

EGGS—Not much change is felt in 
the egg situation. Arrivals of new laids 
are becoming infrequent, and dealers 
will soon have to rely almost entirely 
on the storage variety.
Eggs, candled.....................................................................  o 24

“ selects......................................................................... 0 27
" limed........................................................................... 0 24

CHEESE—Another ^advance is noted 
in cheese on a very firm market.
Cheese, large................................................................0 131 0 14

*• twins.......................................................... 0 14 0 14«
HONEY—Prices are unchanged, and 

business passing is merely nominal.
Honey, strained, 60 lb tins ..................................  0 12 0 13

“ “ 10 lb tins........................................0 12*6 13*
'* " 5jb tins.............................................. 0 13
“ ‘ in the conmr per doz...............................  2 50 3 00

Buckwheat honey, her lb........................................ 0 18 0 10
“ " nVfcomb, per doz......................  1 25 1 50

POULTRY—Good quality fowl i- 
scarce, and -poor quality abundant thi.~ 
week. Prices rule accordingly. Tin 
keys are coining in more freely and tin 
supply will likely be abundant fin 
Thanksgiving. Farmers seem to feel 
I hat feed is so scarce they cannot afford 
to hold their fowls till Christmas, and 
are quite ready to dispose of them now.

Live Weight.
Spring ohiobens, per lb...........................................  0 09 0 10
Old fowl......................................................................  0 05 0(6
Ducks ......................................................................... 0 08 0 10

Dressed weight.
Spring chickens, per lb....................................................... 0 13
Old fowl ..................................................................... ... 0 69
Ducks...................................................................................... 0 12
Turkeys.................................................................................  0 18

MILK SUPPLY.
The scarcity of milk at the present 

time provides the grocery man with op­
portunities for introducing condensed 
milk and evaporated cream to many con 
sinners, whose altitude is sometimes one 
of indifference to preserved milks, while 
the fresh article is freely obtainable. The 
proprietors of the “Butterfly” brand 
of “Condensed Milk,” “Evaporated 
Cream,” “Unsweetened Milk,” and 
“Thick, Rich Cream,” are drawing tin- 
attention of the Canadian trade to their 
products, and their agents in Hamilton 
and Winnipeg report increasing sales id' 
these lines, showing that the use of con 
densed milk is on the increase. Fussell 
& Co., proprietors of these brands, have 
several factories in the highlands ol 
Norway and Austria, and their export 
trade has assumed large proportions. 
They have been shipping to Newfound 
land for some years, (heir goods havinc 
been recently introduced to the Canadian 
trade. Their products are all first-class 
and have been put through several tesis 
in proof of quality. The British Go\ 
eminent contracts for large quantities 
of this milk, yearly, and the German and 
Norwegian Governments have also made 
contracts for supplies. John W. Bickh- 
& Greening, of Hamilton, are agents in 
Ontario, and Carman, Escott & Co., of 
Winnipeg, look after the trade in tin 
West.

LARGEST TEA SHIPMENT.
Chas. H. McDonald, one of St. John' 

N.B., tea importers, has just received a 
shipment of 945 half-chests of Formosa, 
China teas. This is possibly the largest 
shipment of teas of this kind brought 
into St. John this year.
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Clark’s
Canned
fleats

One reason why my canned meats 
enjoy such a reputation for quality lies 
in the fact that I do nothing in my 
factory but cook and pack meats.

All animals are slaughtered at public 
slaughter houses; are then inspected 
by city inspectors and have then to pass 
my own Inspector.
I am therefore doubly certain that the 
meats I pack are the best offered on the 
Canadian market.

Quality Assured.

WM. CLARK - MONTREAL
Manufacturer

The utmost Cleanliness
and Experienced Care 

is taken to Cure

O’MARA’S

Hams and Bacon
Under Government Inspection

JOSEPH O’MARA
PALMERSTONPork Packer,

only one

ii'jHHü

Ü

There is

Do not be persuaded to load your 
shelves with inferior Fluid Beef prepara­
tions which can only be sold as “sub­
stitutes” with much trouble and loss of 
time.

Bovrll is a standard line which never 
varies in quality. It will always please 
your customers and do you credit.

By

Royal Warrant 

Purveyors

To

H. M. King 

Edward VII

BOVRIL Limited, 27 St. Peter St.
Montreal
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CEREALS AND CONFECTIONERY

Floor and Cereal Mills Working Overt! me to Catch Up On Orders—Shortage of 
Oats Becoming Serious—High Chocolate Prices.

“I could stop taking orders, and run 
from now till Christmas," said a large 
miller, this week. And it is the same 
story everywhere. The cereal men are 
as busy as the flour millers, but have 
to look harder for their supplies. On 
the whole, however, deliveries of the 
raw material are improving. Some deal­
ers complain of car shortage at Owen 
Sound and other points, and many of 
the smaller mills have undoubtedly lpst 
considerable time through lack of sup­
plies. All the oat millers of any ac­
count are on easy street, if a plentitude 
of orders can be taken as a sign of pros­
perity. The situation is rapidly resolv­
ing itself into a scramble for supplies, 
which is the more unfortunate in that 
export demand for Canadian oat pro­
ducts is stronger this season than it has 
been in years, owing, to the poor qua'u. 
of American oats, and scarcity of the 
crop in that quarter. Domestic con­
sumption in both flour and cereals is 
strong enough to render Canadian mill­
ers altogether independent of the for­
eign markets, and business is controlled 
from this end of the wire almost entire­
ly. One cereal miller has raised his ex­
port prices 2s. all round, and does not 
anticipate any decline in business as a 
consequence. All indications point to a 
banner year for the manufacturer IF he 
can make good on orders.

The visible supplies of corn, wheat and 
oats in Canada and the United States 
are about as follows :

Oct. 21,'07 Oct.21,’06 Oct.21,’05 
Corn bu. 42,612,000 37,165,000 27,189,000 
Wheat bu. 4,379,000 3,739,000 3,790,000 
Oats, bu. 6,530,000 9,088,000 25,270,000

Wheat increased 602,000 bushels last 
week, as against an increase of 664,000 
bushels the corresponding week of last 
year. Corn increased 47,000, and last 
year 59,000 bushels. Oats increased 395,- 
000 bushels, compared with an increase 
of 419,000 bushels last year.

The world’s wheat shipments last week 
were 13,312,000 bushels, compared with 
13,408,000 bushels the previous week and 
12,735,000 bushels a year ago.

Inspections of grain at Winnipeg at 
the end of last week were 345 cars, as 
against 298 for the corresponding day 
last year. The grading was as follows :

No. 1 hard, old, 1 car ; No. 1 north­
ern, old, 1 ; new, 73 cars ; No. 2 north­
ern, old, 2 ; new, 90; No. 3 northern, 
new, 73; No. 4 northern, new, 26; win­
ter wheat, new, 11, and other grades, 
68, all new.

Confectionery.
“One of the features of the confection­

ery business apart from the general pre­
valence of activity is, of course, the 
strong market in raw material," says a 
short editorial in the Baker and Confec­
tioner. "Not only in sugar and choco­
late, but in other lines, there has been 
a large increase in strength of the mar­
ket. Some manufacturers claim that it 
is almost impossible to get an adequate 
supply of some grades of chocolate and 
that unless something transpires to re­
lieve the situation that the business

will be placed in a most serious posi­
tion. The immense growth of the con­
sumption of chocolate is responsible for 
the trend of affairs."

The moral of this is—buy your sup­
plies now, before prices go higher.

LIONTBEAL.
FLOUR—Although a further rise was 

expected in some quarters in flour this 
week, none has occurred up to the time 
of writing. The market continues strong. 
Export, as well as local, demand is 
brisk, buyers apparently not bring 
frightened by the high figures quoted. -
Winter wheat patents...................................................... 5 L0
Straight roller!.............................................................. 4 70 4.80
Extra................................................................................4 tO 4 10
jtoyal Household, bags........................................................  6 3)
Manitoba spring wheat patents....... Î...............................  6 30

“ strong bake»........................................................ 6 70
Five Roses............................................................................. 6 10

FEED—The feed situation has not 
changed. Prices continue very firm.
Fine oatmeal, bags............................................................  3 40

GnmUated “ ....................................................  3 45
Goiddast onmmeal, 964b bags........................................ 8 16
White cornmeal......... ................................................1 66 1 75
Rolled oats, 90-lb. bags...................................................... 3 35

“ 80-lb. bags........................................................ S 10
" bbls................................... ............................... 6 45

ROLLED OATS—Prices are unchang­
ed, but firm. At the high quotations 
transactions are few, and any sales that 
have been put through up to the pres­
ent have been small.
Ontario bran..........................................................................23(0
Ontario shorts....................................................................... 26 00
Manitoba shorts......................................................  26 00 28 0U

“ bran......................................................................23 00
Mouillie, milled......................................................... 27 00 SO 00

" straight grained......................................  88 00 34 00
MiU feed .................................................................. 1 60 1 66

TOBONTO.
FLOUR—Prices are unchanged an,i 

fairly steady. There is nett to no ex 
port business passing, domestic coi. 
sumption being very strong and appa; 
ently willing to take all the output ai 
prices equal tfl, if not in advance of, the 
highest export quotations. Most of the 
larger mills are running night and day 
shifts, and are booked weeks ahead oil 
orders.

Manitoba Wheat.
60 per cent patents....................................................  5 80 ti 20
•6 “ “ .................................................... 6 50 5 ill
Strong bakers..............................................................  6 40 5 50

Winter Wheat.
Straight roUer.............................................................. 4 90 5 20
l-ateote ........................................................................ 6 20 5 f,u
Blended................... .................... ............................... 5 25 5 40

CEREALS—Prices are about unchang­
ed, but demand is so heavy that an 
advance shortly would surprise no one. 
A local miller recently raised his ex­
port prices 2s all round, and this fairly 
represents the general attitude of inde­
pendence towards the foreign markets. 
Most of the millers report more orders 
than they can well handle, and say that 
the question of supplies may become 
serious if deliveries from the wesf do 
not improve, and more adequate trans­
portation is provided for forwarding 
supplies from eastern points.
Rolled wheat in barrels, 100 lbs............................  3 05 3 25
Rolled oats, in wood, per bb! ....................................... 6 CO

“ " in bags, per bag 90 lbs....................... 3 174 3 25
Oatmeal, standard and granulated, per bbl.................. 7 < U

'• " " " in bags, 98 lbs........  3 58

The Toronto branch of S. H. Ewing 
& Sons has moved into new offices at 
20J Front street east, • where there is 
greater accommodation for the firm’s 
increased business.

8UOHARD’8 OOOOA )
This is the season to push SIJCHARD’S CO- l 
COA. From now on cocos will be in demand j) 
daily. It pays to sell the best. We guarantee à 
SUCHARD’S cocoa against all other makes. J 
Delicious in flavor; prices just right.

FRANK L. BENEDICT & CO., Montreal !
Agents. \

GRAHAM FLOUR
Made from carefully selected wheat.

Send for trial lot

A. A. McFALL BOLTON, ONT.

Receiver» and Shippers of Flour and Grain 
Importers of Foreign Product».

136 at. Peter St., QUEBEC

NAP 8. KiROUAG

MACARONI, VERMICELLI AND PASTES
B3 Bmaudry Street MONTREAL

H. CONSTANT
First and sole maker in Canada 

of all kinds of

BODE’S CHEWING GUM
High Quality and Absolute Cleanliness Guaranteed.

Largely advertised and good profit.

THE ROHE'S GUM CO., LIMITED, 30 St. Geo* St.,
Private brands to order.

MONTREAL
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HOW THE RISING WHEAT MARKET
AFFECTS FLOUR PRICES IN MONTREAL

A Montreal flour dealer, in speaking 
iu one of the Montreal papers recently, 
ave some interesting facts and figures 

iu show how the high price of wheat has 
.fleeted flour in that city. Said he:
“Not since the Leiter deal some years 

:,go,” he said, “have we experienced 
_uch a decided advance in the wheat 
market as has taken place during the 
last three months. On Oct. 6, 1906, No.
1 northern, Fort William, was 74 J per 
Imshel; on Oct. 7, 1907, No. 1 northern, 
I'ort William, was 111* per bushel, an 
advance of 37ie per bushel.

“Although the wheat market has ad- 
v anced rapidly, flour has not appreci­
ated in value as rapidly as the raw ma­
terial, viz., wheat. The large milling 
i-ompanies, compelled as they are to 
carry a large stock of wheat, and hold­
ing considerable stocks, were able to 
I .la ce their flour on the market on a 
lower basis than the market price of 
wheat warranted at the time. This 
gives the large companies a decided ad­
vantage over the small millers, who do 
not carry large stocks, and, at the same 
time, the consumer benefited thereby.

“We must give the large milling com­
panies credit for not being avaricious 
and taking advantage of the advantage 
in the price of wheat, although we know 
of no law, either human or divine, that 
would prevent their taking the legiti­
mate advance warranted by the state 
of the wheat market.

“We find, on Oct. 6, 1906, that the 
price of the two leading grades of flour 
sold in this market was as fol­
lows, viz., highest grade, $4.60, 
and the second grade, $4.10. On 
Oct. 7, 1907, the price of the highest 
grade was $5.90, and of the second 
$5.30, or an advance of $1.30 on the 
first, and of $1.20 on the second grade. 
We find that the advance in wheat is 
equal to 361c per bushel, or $1.621 per 
barrel.

“It is also well known that the keen 
competition—in fact, what some might 
ferra the suicidal competition—existing 
between the large milling companies, 
i.e., they have adopted a policy of book­
ing orders for the different flour deal­
ers throughout the country from the 
Atlantic to the Pacific for months 
ahead, and guarantee the price; that is, 
if the market price advances, the flour 
is delivered as per contract; if it re­
cede, well, the consumer gets the bene­
fit of the lower market. Without doubt, 
the large milling companies are now de­
livering flour all through the Dominion, 
which was sold on the basis of $1.00 per 
barrel under the present market value.

“Quite a number of the dealers and 
makers bought largely when the ruling 
price was $5.10 and $4.50. It was a 
safe deal for the purchaser; if the price 
advanced, the flour is delivered; if it 
receded, he got the full benefit of the 
reduction.

“Under present conditions, however, 
Ibis policy works decidedly against the

interests of the email miller, who car­
ries only a very limited stock of wheat, 
if any.

“But the farmer, whose crops have 
turned out satisfactorily, is very for­
tunate, indeed. On the whole, although 
the wheat crop in our Canadian North­
west is possibly 50 per cent, less than 
last season’s, the financial results of the 
entire crop of wheat will be fully equal 
to last year’s. Still,' it bears hard on 
some farmers, who have almost lost 
their entire crop.

“Apparently, this is a very hard year 
for the consumer. If present market 
values of wheat are maintained, un­
doubtedly we will see higher values for 
flour. The world’s crop, apparently, is 
short, and chances are for a higher 
market price, and a yet considerably 
higher price for flour as soon as the 
large milling companies begin to grind 
wheat which costs them present market 
value. Some of the large millers, no 
doubt, are milling wheat that they pur­
chased equal to 75 cents, Fort William, 
a year ago; yet the higher price they 
have paid since brings their average 
cost possibly to 10 or 12 cents under 
present ruling price.

“We should, however, givê the large 
milling companies credit for not taking 
from the consumer the last cent war­
ranted by the market. We can hardly 
give them all the credit, however, for it 
is, thanks to the keen competition be­
tween the large milling companies, or to 
what we might baptize by the name of 
cut-throat business, that the consumer 
derives the benefit. It should be the con­
sumer ’s wish that the large milling com­
panies always continue to work in direc­
tions diametrically opposite.’’

THE LATEST IN BOOKLETS.
A biscuit booklet, which resembles a 

de luxe edition rather than a catalogue, 
has just been issued by Christie, Brown 
& Co., of Toronto. The booklet, which 
is covered in a fawn stock and tied 
with red silk cord, includes photographs 
in colors of the factory and stables, and 
delightful reproductions, in natural 
colors, of the various lines of boxes and 
tins, and the biscuits and cakes manu­
factured by the firm. The catalogue 
contains no reading matter except the 
names of the goods displayed, whieh tell 
their own story in a particularly valuable 
way. The reproductions are done by 
three-color process and are so natural 
that some of the lines displayed actually 
make one’s mouth water. The booklet 
bears the imprint “Produced by the 
Toronto Engraving Co.”

A copy of this unique catalogue may 
be procured by the trade by request from 
Christie, Brown & Co., and mention of 
The Canadian Grocer.

Royal Household Flour is being very 
extensively advertised. Harvey & Co.
are agents.

Émks®:

MOONEY METHODS 
Make

PERFECTION
The difference between

MOONEY’S
Perfection
_________!__________

PERFECTION
Ç^h HBSo^
11 MÛÛNEY E-ISCUIT à Ci.N D Y CO 

STRATfQkD CANADA

Cream Sodas.
and the other kind is in the method 
of manufacture.

Our recipe is the best to begin 
with. Then our bakers are special­
ly trained, and are helped out by 
every mechanical appliance which 
science can suggest. As we use 
only the purest materials, it na­
turally follows that Mooney’s Per­
fection Cream Sodas have a fresh­
ness and crispness which our im­
proved packing methods perfectly 
preserve. Hence their popularity.

How's your stock Mr. Grocor ?

The Mooney 
Biscuit & Candy 

Company,
IIWTED

STRATFORD, CANADA

INSTANT
P0W0EBE0

GELATINE
The PURITY of this GELATINE is 

GUARANTEED by Messrs COX, who 
themselves both MANUFACTURE and 
PACK their Brand under scientific super­
vision.

CanadianAgentsï J. £ Q, COXl
O.R.Oolson * Son, Montreal 1*4
D.Masson * Co., GorQtO Mills
A.P. Tippet * Oo. EDINBURGH
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J Grocers' Sundries
akers' and Confectioners’ Supplies

'I'LEANS
WMUtMOSS

(OtOAMJI

“WHITE MOSS” 
COOQANUT

Fourteen long years has proved 
its merits.

We get larger orders, and more 
of them each year.

Canadian Cocoanut Co.
613-019 Lagauohmtlora St. W., Montreal

J. ALBERT McLEAN, Proprietor

Nestlé'$

Dealers are requested to write for special free deal.

Miut Chocolate .
~tHCH£ST/M C/eSMAf~ 

•SuRHUsmar Sustaining

LAMONT, CORLISS & CO., 27 Common St., MONTREAL

COWAN’S
Cocoa and Chocolate

has never been equalled in 
flavor, and no other brand 
on earth is purer. We make 
this statement knowing full 
well that it cannot be suc­
cessfully denied. The flavor 
of

COWAN’S
is obtained by a secret process which 
does not in the least injure the 
purity of the Cocoa or Chocolate.

,®VQ®K).

THE COWAN CO., Limited
V» !■■■■■■

Western Canada Flour Mills Co., LIMITED

PURiry FLOUR
Mills at 

WINNIPEG 
GODERICH 

BRANDON

Offices :
St. John, N.B. 
Montreal. Que. 
Toronto (Held Office) 
Goderich 
Winnipeg 
Brandon

It paya you to pay for quality.

Brands: 1st Patent—Purity and Five Stars 
2nd Patent—Three Stars

PURITY

CANADAi
He tetter

Ceeetiy

MOTTfi 
Ne letter 

Cheeelete

Mott’s
“Diamond” and “Elite” 
brands of

Chocolate
have been made right from the 
start—they have been kept right 
and will be the same in quality 
right along.

No change in the goods.

JoHn P. Mott ®L Co.
HALIFAX, N.S.

MIXING MINTS:
i. A. leper I. S. Mctedee Jet. E. Miller Artier « elite

■ee treil Tereete Vleeleei Teeeeeier
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dressed carcasses will be admitted
UNDER CERTAIN SPECIFIED CONDITIONS
A Further Provision of the New Meats and Canned Foods Act.

The custom prevailing among farm- 
i rs throughout Canada of slaughtering 
.mimais, particularly swine, upon their 
nwn premises, and selling the dressed 
uncases on the local market, is one 
'vhich entails more or less loss to the 
producer. Before the advent of pack­
ing establishments, the domestic trade 
was supplied by the local butchers, who 
were, of necessity, compelled to pro- 
tide for future supplies, and, as a re­
sult, the local markets were created. 
Conditions have changed, however, the 
local dealers no longer supplying the 
domestic trade, which has passed into 
l lie hands of the packing houses, which 
are now the distributing centres for 
meats. Packers can afford to and ac­
tually do pay higher prices and sell at 
lower values than the local butchers, 
for reasons which are obvious when 
mie considers that profits are represent­
ed by the by-products. The packers are 
adverse to buying dressed carcasses, as 
they represent smaller profits in by­
products; again," dressed carcasses are 
imperfectly handled by the farmer, the 
meat in many cases being bruised and 
unsightly, this, as well as improper 
i hilling, being deterrent to good prices. 
Animals, especially hogs, require scien­
tific chilling, otherwise those parts 
which enter into the process of curing 
become sour and unfit for market. 
Packers prefer to buy their meats on 
the hoof, and for the reasons set forth 
above, are able to pay higher prices for 
Item.

In view, however, of the large trade 
carried on in some parts of Canada, 
more particularly during the fall and 
winter, in dressed pork, as well as in 
"liter dressed meats, attention may be 
directed to one of the requirements of 
I he regulations made under the new 
Meat Inspection Act, which is likely to 
have a considerable effect on the busi­
ness above referred to. The Depart­
ment of Agriculture at Ottawa having

snmed the responsibility of inspect­
ing and practically guaranteeing the 
healthfulness of all meats and meat 
products sent out by the packing 
houses, must, of necessity, protect itself 
hv making sure that no diseased car- 
• a.-ses are permitted to enter these 
establishments. The most effective way 
of preventing the entry of such diseased 
meat is, of course, the careful ante­
mortem inspection provided for by the 
regulations, but in view of the large 
ti de carried on in dressed carcasses 
and of the fact that both farmers and 
packers have been in the habit of hand­
ling meats in this way, the officials in

charge of the enforcement of the Act 
have decided to admit to the establish­
ments under inspection dressed car­
casses under such conditions as will en­
able them to judge with reasonable cer­
tainty, as to whether the animal, prior 
to slaughter, was free from disease. Pro­
vision has, therefore, been made for the 
admission on inspection, of dressed car­
casses with the head, heart, lungs and 
liver held by their natural attachments, 
such carcasse! to be inspected before en­
tering the establishment, and, if found 
fit for food to be so marked and ad­
mitted for packing purposes, while if 
found to be diseased, to be condemned 
and tanked.

This being the case, it is incumbent 
upon every farmer bringing dressed 
hogs or other animals to market to re­
member that unless the carcasses are 
dressed in accordance with the regula­
tion mentioned above, namely, with 
these organs left in their proper posi­
tions, it will not be possible for the re­
presentatives of the packing houses to 
buy such carcasses for use in any of 
the establisments coming under the 
operation of the Meat and Canned 
Foods Act.

The presence of the buyers or agents 
of these establishments on our local 
markets has always been, at least, to 
some extent, a safeguard against pos­
sible attempts by local combinations of 
butchers and others to depress the price 
of dressed meats, and it will be well for 
producers to bear in mind the new con­
ditions, and when, for any reason, they 
are unable to market their stock on the 
hoof as they should undoubtedly do 
whenever possible, to dress their hogs, 
as well as other animals, in such a way 
as to meet the requirements of the new 
Act.

TRADE NOTES.
The Canada Spice and Grocery Co. 

have closed the branch of their business 
in Regina.

The firm of Fisher & Stait, grocers, 
of Port Arthur, is succeeded by Fisher, 
Stait & Vigars.

The assets of Paul Bertrand, general 
storekeeper, of Monetville, Ont., are ad­
vertised for sale.

The assets of P. Charland, grocer, of 
St. Cyrille de Wendoves, Que., have been 
sold during the week.

Dixon & Co., who have been running a 
general store at Bannerman, Sask., have 
sold out to H. Davis.

Forde Brothers have opened a bright 
new grocery and provision store at "285 
Bank St., Ottawa.

A. & C. LeVasseur, general store­
keepers, of Fannystelle, Sask., have as­
signed to C. H. Newton.

The Southey Supply L'o., general 
storekeepers, of Southey, Alta., have 
assigned to H. B. Chandler.

Daniel Burgess, who has been conduct­
ing a general store in Maple, has sold 
the business to II. C. Bailey.

Cheyne & Son, of Melita, Man., are 
taking over the grocery business form­
erly conducted bv T. H. Evans.

Finkelstcin A Muscovitch, who have 
been conducting a general store business 
at Ethelbert, Man., have sold out.

C. E. Gutteridge, who conducts a gen. 
eral store at Neudorf, Sask., suffered 
serious loss by fire during the week.

G. P. Magnusson, who has been con­
ducting a general store business at 
Girnli, Man., has assigned to C. It. New­
ton.

George Paquin, who has been carrying 
on a general store business at St. Mar- 
jorique, Que., has assigned to V. K. 
Paradis.

Marshall & Company, fruit dealers 
and grocers, of Brampton, assigned on 
Tuesday to R. E. Heggie. The firm has 
been in business in Brampton only about 
a year.

Morton Phillips & Co., Montreal, are 
presenting their customers and friends 
with a neat copy of the Canadian cus­
toms tariff in force during 1907. It is a 
very handy book of reference.

A. Irving, who for some time con­
ducted an up-to-date grocery at 9ti4 
Bathurst St., lias bought out the business 
which has been run by A. J. Greenwav 
at the corner of Brunswick and Sussex 
Sts. He should do a thriving business.

Armand Chaput, of E. Chaput, Fils & 
Cie., and Col. A. E. Labellc, of the 
Ogilvie Flour Mills Company, have re- 
turnsd to Montreal from a hunting and 
fishing trip spent in the north country. 
Both are members of the Club Chapleau. 
and put up there during their trip.

.1. Duggan, grocer, on Yonge St., To­
ronto, is sporting, among other up-to- 
date equipment, a bran new delivery 
wagon, which was especially built 
for him by Cruickshank & Son, of Wes­
ton. The wagon is fitted with special 
equipment to facilitate rapid delivery, 
with rubber tires and with a special 
axle, which needs oiling only twice a 
year. Duggan’s driver is wearing a smi’.e 
these days in Consequence."

53



Milk is 
Scarce
FUSSELL’S
BUTTERFLY BRAND

Condensed Milk
Red Butterfly

Evaporated Cream
Silver Butterfly Brand

Unsweetened Milk
White Butterfly Brand

Thick, Rich Cream
Golden Butterfly Brand

Can Be Shipped 
Prompt from 

Europe

Prepared in the Highlands of Nor­
way and Austria

TEN GOLD MEDALS AWARDED

Contractors to the British, German and 
Norwegian Governments

FUSSELL&CO.
LIMITED

LONDON, ENG.
CABLE ADDRESS : “ Fussellato,” London. A.B.C. 

4th and 5th editions.

Or Particulars and Prices of the Agents,

JOHN W. BICKLE&GREENING 
HAMILTON

CARMAN, ESCOTT & CO. 
WINNIPEG
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THE BUSINESS OUTLOOK IN THE WEST
AN OPTIMISTIC VIEW OF THE SITUATION

K. J. Gay lias just returned to' To­
ronto, after a four months’ tour through 
out western Canada, in the interests of 
The Canadian Grocer. Mr. Gay has been 
in close touch with the biggest and smal­
lest of the business men of the West and 
has seen through their eyes the busi­
ness outlook of the country.

He first touched upon the attitude of 
the west toward the eastern i nancial in­
stitutions. “While a great many,” he 
said, “were unable to see why the hanks 
loaned so much money out of Canada 
when it was needed so much at home, 
yet, with the exception of the teal es­
tate and land simulators, all were 
agreed that the tight squeeze the west 
is now getting is the best thing that 
ever happened the country ”

The credit system in vogue among the 
western merchants has been the curse of 
the country. It has had an extremely 
unhealthy effect. The people were land 
crazy. Instead of laying by, after a good 
year, sufficient surplus in the bank to 
meet current expenses till the succeed­
ing harvest was marketed, they would 
prefer to buy another quarter-section or 
another town lot, and the merchants 
might wait for their money. The mer­
chants were forced to be bankers and to 
imperil their own standing to carry the 
accounts of speculators. And the Worst 
of it was the land was being bought at 
prices which represented not its real 
value. But any appreciation in value 
had been discounted for ten years or 
more. Had the banks or loan companies 
been extending the credit they could 
have regulated matters to protect them­
selves, but the merchant, not being a 
credit institution was forced to take his 
chances with the rest.

Since the banks shut off further cre­
dits many have found themselves in a 
tight corner. The clerks in the towns 
are getting advances of two or three 
weeks’ salary at a time to make pay­
ments on the lots they have bought on 
the crest of a boom. The merchants are 
trying hard to collect their book debts 
and to get along with as little new 
goods as possible. One small grocery 
business, conducted in a room about 
forty feet by ten feet, had book debts 
over $18,000. Last year the merchant 
paid little attention to the collection of 
small accounts. To-day nothing is too 
small to be overlooked.

And then, too, they are cancelling or­
ders all along the line. “A traveler,” 
said Mr. Gay, “whom I met in the west 
told me when I got home that he had 
done a good business with the western 
merchants, but since he had come back 
to Toronto a host of his orders had been 
cancelled. Of course,” said he, ‘it is 
better so, for if we make them take the 
goods we may get only 25c on the dol­
lar for them, but if we let them off, 
next year we will get double orders.”

The merchants have determined to 
clean-up their stock on hand before they 
buy more goods and orders after orders 
have been cancelled. They are going to 
force the people to be less bound by the 
dictates of fashion and more by the 
princinles of economy. Many are also 
determined to do nothing but a cash 
business or limit the time of credit to 
30 days. They say they are not sup­
posed to he bankers. If a man wants
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credit, let him get it from a bank oi a 
loan company. If he is entitled to it ue 
can usually get it. At any rate, i ;e. 
merchants are not going to take all tne 
chances. Dozens of stores are doing 
only a cash business now and are doing 
a land-office business. It is common to 
see a large sign in front of a stoic, 
reading, “We do business for cash, ami 
for cash only.” One merchant said: “The 
squeeze hasn’t hurt me much. I’ve al­
ways done a cash business. When I came 
here first they gave me only six months 
to stay, but I’m here yet and my busi­
ness is as healthy as that of any of 
them."

If the wholesalers don’t push the mer­
chants too hard most of them are going 
to pull through all right. An early 
spring will lift a cloud of depression 
from the west, as the sun lifts a fog 
on a clear day.

Mr. Gay says that if this year can be 
weathered the recuperative powers of (he 
west will do wonders. Next year dou­
ble orders will come east to the fac­
tories. The factories will have great 
quantities of goods on hand and instead 
of paving out for production, they will 
be paid for marketing them. The farm­
ers have learned their lesson. They are 
likely this year to have as large a re­
turn as formerly for tljeir grain, and in­
stead of speculating in land, they will 
deposit a balance for current expenses 
and henceforth pay cash. They will be 
more careful to weigh matters before en­
larging their business. They now 1-now 
that if they don’t look out for them­
selves they cannot expect heln from 
either merchant or banker. They will 
be more provident as a result and less 
inclined to leave their machinery in 1 he 
snowr all winter as many have done in 
the past or to he otherwise wasteful or 
extravagant. These things should make 
the scales of supply and demand of 
money balance more satisfactorily and 
it should be found that the smieeze is 
the best thing that ever happened the 
west."

DOUBTFUL ECONOMY.
The country grocer was issuing in 

structions to his new assistant, a lad 
of nine years.

“Tt’s onlv bv looking closely after the 
trifles.” said the proprietor. “ that a 
profit can be made in these days of dose 
competition.”

“Ves. sir,” came from the boy.
“For example ” continued the eror- r 

“when vou pick the flies out of the 
sugar, don’t throw them a wav. I’ut 
’em among the currants.”—Modern Or a 
cer.

Leonard Fontanel, Montreal, spent a 
few days in Quebec this week.

F. D. Cockburn, Montreal, manager 
Comfort Soap, is in Quebec on a busi­
ness trip.

Leonard Bros., Montreal, are offer­
ing in their advertisement in this issue 
some particularly fine new Labrador her­
ring, in barrels, and half barrels, which 
they are now receiving by the carload



*
“the only original and genuine."

fir. Grocer: When you’ve got an especially good reputation
for some particular specialty of your own you 
hate to have a competitor rob you of the fruits 
of your brain and labor, don’t you ? Well, the 
same idea should provoke you to refuse substi­
tutes of

LEA & PERRINS’
Worcestershire Sauce

This is the Sauce—after Lea & Perrins’ comes no other.

J. M. DOUGLAS & CO., MONTREAL
Established 1857 Canadian Agents.

Millions of People Use 
Gillett’s Lye.

The fact that Gillett’s Lye is so favorably known 
and well advertised makes it the best cleaner to sell.

GILLETT’S LYE EATS DIRT !
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant.

EHT
GILLETT’S CHEMICAL 'WORKS ESTABLISHED 1852.

AND
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THE CANADIAN GROCER

APPLE EXPORTERS
The fruit merchants of Great' 
Britain will do well to cor­
respond with us regarding

CANADIAN APPLES

McWILLIAM

Mc. f E.
EVERIST

35-37 Church St., TORONTO

The Canadian Trade
write for price list. All lines

Imported Fruits, Nuts, Figs and 
Dates

Domestic Fruits and Cannsd 
Coeds

SHIP TO US
We pay the highest market price for

DRIED APPLES
and wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card 
if same is desired.

THE Vi. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street 
HAMILTON

FRUITS, VEGETABLES AND FISH
Canadian Fruit Practically Out of the Market—Business Brisk in Foreign Lines 

—Fall Fish Trade Under Way.

Highsst pries paid for

DRIED ^APPLES
O. E. ROBINSON & CO.

Established 1880

Ingersoil - Ontario
WOULD YOU LIKE OUR WEEKLY CIRCULAR?

“Canadian fruit is dead,” said a 
prominent man on the street this week. 
* ‘ Peaches are done, only a few late 
varieties of pears are left, the frosts 
have frozen the grapes on the vines and 
will prevent further shipment and apples 
are not much of a feature.” Notwith­
standing this, the market is pretty active 
under good demand and foreign fruit 
is coming in freely. Almeria grapes 
for the winter trade are a feature just 
now. The quality of the early ship­
ments has been excellent, but recent 
advices say that superabundant rains in 
Spain will seriously affect the quality 
of later arrivals. Cranberries seem to 
be scarcer than usual this year, and 
prices have gone up steadily for a couple 
of weeks as the demand opened. Flori­
da fruit is arriving in small shipments 
and Bahama oranges and grape fruit 
are in fair supply.

The vegetable market continues firm 
with no particular feature. Several lines 
have been cut off by frost.

The opening of the fall fish trade has 
provided for brisk business, which is 
likely to continue all winter. Large ship­
ments of British Columbia salmon are 
being received and this, with a more 
plentiful supply from the east, has made 
the situation considerably easier. Re­
ports from various sources report the 
outlook for a good winter’s business very 
encouraging.

MONTREAL
GREEN FRUITS—A fair business is 

being transacted in green fruits, but 
there are not the lines offering to war­
rant a brisk trade. Jamaica oranges are 
in fair demand at lower figures. The 
receipts are not large yet, and the qual­
ity of the fruit is not first grade. A 
few late Valencias are being disposed 
of at fair prices. Lemons have not 
changed. Old stock is being cleaned up 
gradually, while new Messina lemons will 
begin to arrive shortly. The supply of 
bananas is slightly better, but prices 
have not changed materially. Consider­
able interest is displayed in apples, 
which are moving more freely. Some 
dealers are having trouble in moving 
their apples owing to the scarcity of 
cars, and are beginning to grow fearful 
lest they lose on their transactions this 
fall as the frost is setting in in earn­
est.
DetM. per lb ..........................................................  0 M 007
PvirTfTTTW A"* ........... ........................ . 1 75 ....

11 jumbos...................................................  18$ 1 00
Ooooanuts, per bag.........................................................  4 00

FRUITS and VEGETABLESI
We are in touch with the leading shippers and 
:in supply the beet at olemeet price*.

J. R. CLOGG & CO., 82 St. Antoine St.,
MONTREAL

Lemons ....................................... ........... 3 ta a m
vî™âi£:<ih'Dge*'bbl............................ ooo eio
erg», per lb............................................................  0 081 o 12
Nassau grape fruit, box ... ................... 4 6û s nn
Florida v rape fruit, box.............................. 7,f
Limes, crates................. .................................77 7*’ l oo
California grapes, crate....................................*........... j 95
Almrira Grapes, keg............................................... 4 5Ô g 0,
Cape Cod cranberries, bbl............................... 7 9 00 12 00
Apples fameuse, 1.................................. ........... 3 50 4 Id

' other fell varieties, bbl.......................... 2 60 3 0i
Canadian grapes, ba k< t....................................... ... 40 0 76

VEGETABLES—There are few price 
changes to record this week, as the mar 
ket is dull and uninteresting. This ii. 
the between season period. Canadian 
lines are becoming scarce, and Southern 
stuff has not yet begun to arrive. Mean­
while, interest flags, and business is 
scant. Canadian onions are quoted this 
week. Though it is a trifle early to give 
the price. Potatoes are firmer. The 
poor stock, which appeared on the local 
market a few weeks ago, is about used 
up, and conditions are better. This 
year’s potato crop is considered an 
average one by most dealers.
Panley, per dos. bimanes............................................
Sage, per do*...........................................................
Savory, per do*......................................................
Cabbage.......  ...................................................... ô’jô
Turnips, bag...........................................................
Celery, do* ............................................ *............7.7 0 25
Water cress, large bunches, per dos................... " 0 4U
Lettuce, per do*..................................................... 0 30
Radi-hw, do* ........................................................ 0 10
Spinach, per box,
Green peppers, bag., 
Cucumbers, l. bag..

0 10
0 ID 
0 80
0 36 
0 75 
0 75 
0 5u 
0 75 
0 15 
0 50 
1 00 
U 75 
0 bU 
3 50 
2 0U 
0 75 
0 76 
0 5 
0 50 
0 75 
2 25 

0 ( 1|

Potatoes, per bag .....................................................o 75
Sweet Potatoes bbl.......... .........................................
8we*t Poi at es, basket ...................................... l 75
Beets bag........................................................................
Carrots, bag............................................................  7.7
Tomatoes, bex, 30 lbs.............................. .7777777 .77
Com, do* ................................................................0 15
Spanish onions, small crates................................... 0 65
n *7 l*nreorates................................... 2 uO

FISH—An easier feeling prevails in 
the fish market this week, due to tin- 
free arrival of several lines which have 
been scarce of late. Cod and haddock 
are cheaper, as a result of increased 
supplies, while lake fish are quoted at 
better buying prices in some instances. 
Dressed bullheads are being actively 
pushed by some houses, while others ai e 
featuring newly received frozen salmon, 
and new smelts. Demand for boneless 
and prepared varieties is healthy. Kip­
pered herring ?.re scarce, but baddies 
are coming in more freely. Some fine 
Labrador herring is now being offered 
at firm prices. Supplies of green coil 
and salt salmon are fair. Despite high 
prices oysters seem to be selling as well 
as usual. It is difficult to obtain regn 
lar supplies of malpeques. Many are 
buying caraquets, which are selling at a 
fair price.

Freeh and Frozen Fish
Haddock, express, per lb.......... ........................ 0 05 0 06
Halibut, express, per lb .........................
Dore, " ...........................
Pixs. lb.................................................................
Weakfish, lb.........................................................
Market ood lb........................................................ 0 04 • 05
Steak ocd. lb ................................................................ u 07
Lake trout, lb........................... ...........................  0 09 0 10
Whitefish lb ............................................................... 0 07
B.O. talmon. lb......................................................0 12 0 18
Flounders, lb................................................................ 0 10
No. 1 flmel e, lb..................................................  0 08 0 13
Dressed ullheads, lb............... .......... . ................. 0 10
Smoked and Sal fd—

New baddies box-s, per lb......................... 0 QSi 0 ( 9
Smoked herring, per small box..................... .... 0 14
Yarmouth bloaters, box ...................... ................ 1 21

p"is5rMr,b.oW......................................,s
isood, 10lb. boxes..................................... MT

0 10 
0 10 
0 10
e is010
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B.,neleeUkWe'baMa, BrlcW......... ,r.. .3. • 06
K melees fish, 35-lb., boxes, per lb.......................... 6 05
Sr. - dded cod, 3 doz.. per case................................. 1 80
Yarmouth bloaters, box...........................................  1 15
.-Yoked herring, small boxes................................. 0 14
Ha Idles, new, 15 lb. boxes............................. 0 08 0 08*
Y l. N 8. herring, bbls.......................................... 5 50

0y8.Sundardi, bulk, per imp. gai................................  1 60
Si ..idarda. Imp. qt. tins, sealed ........................... 0 40
Stlects, 1 ulk, gal........................................................ 170
M ilpeques. bbl.................................................. 10 00 12 00
( u uquets, bbl....................................................  6 00 8 06
Paper pails, 10P, pint s’ze..........................................  1 10

“ 106, quart size........................................ 15)
Piekied fish—

No 1 Labrador herring, per bbl.............................. 6 00
" " per half bbl.......................... 3 00

No. 1 N.8. herring, half bbls........... .................... 2 75
bbls ... ................................. 5 60

No. 1 Mackerel, pails................................................. 2 00
No. 1 st a trout, IjO lb. kegs................................... 5 75
No 1 sea trout, 2 0 lb. bMs....................................... 10 50
N o. 1 Green cod, per 200 lbs.................................... 7 60
Small “ " “ “ “......................................  6 00
l arge “ “ “ “ “...................................... 8 00
No 1 Green haddock, per 200 lbs...................... « 00
Li hrador Salmon, bbls..............................................14 00

“ i bbls................................................ 7 50
Sail sardines, bbl ............................................................. 5 00

TORONTO.
I'lil ITS—The market is active under 

s,Hid upening demand for the Thanks­
giving and Hallow ’een trade. Canadian 
fruit is practically dead, but shipments 
nf California and foreign fruits are 
brisk and demand for these is exceeding­
ly good.

, per bbl......................................... 5
Lemons, California, 210, 300, 360. 430 .......................4

" Verdellis (new crop), 300’s. StL’s................. 4
Grape huit, 54’s 80's, 96’s.......................................... 4
Apples, per basket.................................................... 0
Bananas. Jamaica firsts, per bunch ....................... 1
Bananas, iurnbo bunches ............................................2
Bananas, 6 hands, green............................................. 1
Cantaloupes, per crate ................................................
Grapes Canadian........................................................  0
Pears. Canadian per basket......................................  0
Quinces, per basket........................................................
Cranberries, per bbl.........................................................
Aim*.ria grapes, per keg.............................................  5

60 5 60 
CO 6 50 
00 4 50 
60 5 60 

0 60
1 75
2 25 
1 35 
0 76 
• 26 
0 75

... 0 56 
.. 11 03 
50 7 10

Y KflETABLES—The market is firm 
with a dropping off of several lines. 
Potato shipments are arriving in good 
condition. Sweet potatoes are plenti­
ful and prices have dropped slightly in 

consequence.
New Brunswick Delawares, per bag............................. 0 93
New potatoes, Canadian, per bshl..........................  0 85 0 90
Sweet Potatoes (Jersey), per bbl...................... 3 25 4 60
Onions, green per doz...................................................... 0 16
Onions, Spanish, per case................................................  2 66
Cabbage, Canadian, per bbl............................................. 1 60
Beets, new, per doz. bunches..................................  0 35 6 20
Carrots. Canadian, perdes, bunches.....................  0 25 0 30
Lettuce, Canadian leaf, per doz. bunches ..................  0 26
Radishes, Roeeland, per doe............................................ 0 36
Quoi: tubers, Canadian, per bask............................. 0 30 0 35
Cauliflower, per doz............................................................ 1 60
Parsley, per doz.................... ................................. OSS
Egg plant, per basket....................................................... 0 30
Corn, new, per doz (green).............................................. 0 15
Celery, Canadian, per dez ..................................... 0 35 0 <0
Cele v. import d. per doz................................................  0 53
Red Peppers, per basket.......  ......................................... 0 80

I'ISH—Things are booming in the fish 
market in consequence of the opening of 
regular fall trade.* Supply is much more 
plentiful but a healthy demand keeps 
prices up about at last week’s level.
Perch, large, per lb.................................................. 0 08 0 09
Blue pickerel, per lb................................................. 0 08J 0 09
White ji.h, Georgian Bay, per lb................................... 0 12
Whittuish, winter caught, per lb...................................  0 10
Haddock, fresh caught, per lb............................... 0 07 0 08
Hernrg, medium, per lb........................................ 0 07$ • 08

" jumbo, per lb.................................................... 0 10
British Columbia salmon, per lb.................................. 0 12
Qualm per lb................................... ................................. o 10
Trout, fresh, per lb............................................................ 0 11
Ciscoe.i. per beekefc..................................................  1 00 1 25
•Abrador herring, per bbl................................................. 4 75
Halibut, fresh caught........................................................ o 10
Shredded cod per lb....................................................  0 08
Shredded cod per doz........................................................ o 95
Halifax fish cakes, case...................................................... 2 40
Acadia tablets, per case.................................................... 4 go
Lire lobsters.............................................................  g 20 0 35
Blueflnu. email white, per lb.................................. .... 0 07
Mackerel mediums, each.................................................. 0 12

‘ large ..................................................................  g
Finnan H ddie, per lb..........................................  0 09 0 mOysters, perga’................... . '.*..!!!!!!!!!!! .... 185

oysters, blue p inte per 100................................ 1 60
Bloa ers t ox ....................................................... ; .... j 50
Kippered Herring............................................................. 1 75

Tin- fruit market at 
closed for the season.

Toronto

ALMERIA GRAPES 
NEW FIGS 

NEW RAISINS
ARRIVING

Our Grapes this year are particularly fine, 
sweet and of long keeping variety. 
Selections carefully made for out of town 
purchasers.

WHITE <6 CO., Limited
Wholesale Fruit, Produce and Fish

TORONTO and HAMILTON

FATAL FANCIES
You look at the quotation card and you fancy some other mentioned brand is 
cheaper than “St. Nicholas’—it’s purely a “Quotation Card” illusion. You’ll say 
so when you see the stock. If you judge by the quotation card, “The Poor (Lemons) 
you’ll have always with you.”

W. B. STRINGER & CO., Sole Agents, TORONTO

SHIPMENTS

Th( Dawson Commit lion Co.
handlers of all kinds of Fruit and Farm Produce. Apples and Poultry are specialties

of ours. Get in touch with us.
20,000 barrels of apples,

THE DAWSON COMMISSION CO.,

We have the selling of about 
Cmlgiments solicited.

TORONTO

Fancy Jersey Sweet Potatoes
FINE QUALITY

Fancy Valencia Onions
PRIME CONDITION. PRICES LOW

Just arrived—

Fancy New Eleme Figs ,'Cai5il” ®rand
Car Fancy Cape Cod Cranberries due in a few days

OUR PRICES ALWAYS RIGHT

HUGH WALKER <9 SON
Established 1861 Gueiph, Ont.
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New Labrador Herring»
Fall PacK The Real Thing'

We have just received a few carloads of large, bright 
Herrings in barrels and half-barrels. These fish have 
been selected and packed specially for our high-class 
trade. If you want the Genuine article give us a trial 
order. We guarantee every package.

A complete assortment of all kinds, Fresh, Smoked, Prepared and Pickled Fish

PRICE LISTS MAILED ON REQUEST

LONG DISTANCE 
TELEPHONES.

P.O. BOX 639

LEONARD BROS.
ST. JOHN, N.B 
GRAND IVER 
OASPE

20 to 26 Youville Square 
MONTREAL

Getting Together Again
The Opening of the

Fish Season
JT IS at this season that we renew old 

acquaintances. Customers whom we have 
not heard from since the end of last Fish 
season are now sending in orders. We are 
not only anxious to retain the business of our 
old patrons, but are after new trade.

TELEPHONE, TELEGRAPH OR MAIL YOUR ORDERS. State whether to Ship Freight or Express.

F. T. JAMES CO., Limited.
Wholesale Fish and Oyster Distributors 76 Colborne St. TORONTO

T. T. JAMES. Manager

58
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LARGEST PACKERS OF SEA FOODS 
ON NORTH ATLANTIC COAST

ATLANTIC FISH COMPANIES, united
Head Offices : LUNENBURG, NOVA SCOTIA.

SALES OFFICES AT
HALIFAX, MONTREAL, WINNIPEG,

ST. JOHN, VANCOUVER.
PACKERS OF THE CELEBRATED

“Halifax,” “Acadia,” and “Bluenose,”
Brands of Prepared Boneless Codfish.

SEA. FOODS of every description.

Write our nearest office for quotations and price lists.

vs#to*A,4%

ATTENTION !
New Pack of 4 Mustard Sardines

ISLAND
First

Sardines^- Quality

SARDINES IN OIL 
^■PACKED by I

Black’s Harbour,

BRUNSWICK BRAND
Sanitary Can

We guarantee the goods
Write for sample and be oonvinoed

Connors Bros., Limited
Black's Harbour, N.B.

66
There’s as much difference between

King Oscar” 
Sardines

brand

and other brands as there is between
Electric and Candle Light

It’s easy to talk, but “the proof 
of the pudding is in the eating.”
Your customers, once they try a 
tin of “King Oscar” Sardines, will 
insist upon that brand always.
“Those who know” buy

“King Oscar”
For male by leading Jobbers.

John W. Bickle & Greening
(J. A. HENDERSON)

Canadian Agents, HAMILTON.

59



THE CANADIAN GROCER

It is No Mere Pipe Dream
we are having when we tell you that T. & B. is the most popular pipe 
tobacco in Canada. Ask any discerning smoker what his favorite brand 
is and he’ll nearly always say, “ Why,

“T. & B.”
Of course ! No wonder ! It has that fragrant flavor which the smoker 
likes, and it will not “ bite the tongue.”

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA

INDEX TO ADVERTISERS.
This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his advertisement, nor does he pay for it, but an effort is

made to have index as complete as possible.

A
Acme Can Works...................................  36
Adam Geo A Uo.................   2
AtlMBlvm. J. T., * Go............................ 2
Allan, Robt., Co...................................... 2
Allison Coupon Co................................  18
American Computing Co....................... 65
American Tobacco Co ................... 61
Ander on, Powis k Co............................ 2
Atlantic Fish Companies...................... 59

B
Balfour, Smye k Co................................. 23
Barnard, Frank H.................................. 4
Belleville Fruit and Vinegar Co.............. 71
Bell Telephone Co..................................  20
Benedict. F. L....................................... 50
Biokle. J. W., k Greening.................... 59
Bloom held Packing Co............................  6
Bode s Gum Co.......................................  53
Borden’s Condensed Milk Co...............  68
Bcvril Ltd............................................... 49
Bradstreet’s............................................. 4
Brand k Co.............................................. 77
British American Assurance Co ......... 20
Burlington Canning Co ........................ 25

c
Campbell’s, R.. Bona.......inaide front cover
Canada Sugar Refining Co..................... 10
Canadian Cannera.................................. 5
Canadian Cocoanut Co..........................  52
Capstan Manufacturing Co.................. 24
Carman, Escott Co................................ 2
Carter. Grume Co.................................... 65
Chouillou, C. A., A Co.......................  9
Christmas, W. C............................... .. 25
Church k Dwight.................................... 7
Clark. W..................................................  49
Clogg, J. R., k Co................................... 56
Codville Co., Ltd....... .......................... 45
Coles Manufacturing Co........................ 64
Colson, E. O. k Son................................ 2
Common Sense Mfg. Co........................ 4
Confederation Life................................. 21
Connors Bros.......................................... 59
Constant, H............................................. 50
Cote, Joseph ..........................................  61
Cowan Co............................................... 52
Cox. J. A G............................................... 51

D
Dailey, The F. F., Co., Limited............ 19
Davidson k Hay— .............................  22
Dawson Commission Co......................... 57
Dominion Molasses Co........................  9

Douglas, J M., k Co............................... 56
Downey. W. P.........................................  18
Duff, John, k Son................................. 49

E
Eby, Blain Co.......................................... 3
Eckardt, H. P , k Co..............................
Edwardsburg Starch — outside front cover
Empire Tobacco Co................................ 61
Essex Canning Co..................................... 19
Ewing. 8. H., k Sons...................  .... 16

F
Fearmar, F. W., Co............................. 46
Foley, F. J., & Co.................................... 2
Fontanel, Leon...................................... 21

Q
Gibb, W. A. & Co.......................
GU lard, W. H., A Co...................
QUlett. K. W Co.. Ltd...........

Gorham, J. W.. A Co................. ,.......... 8
Greig, Robt., A Oo......... .............. .......... 15
Greening, Thos. B.......................

H
Hotel Directory.....................................  20

i
Imperial Syrup Co........
Improved Match Co-----

j
James, F. T., & Co.......

K
Kingery Mfg. Co..........
Kinnear, Thos., A Co . 
Kimiiao. Nap. G., k Go. 
Kit Coffee Co...............

24
71

58

4
14
50
19

L
Lam he, W. G A .................................... 2
Lea Pickling k Preserving Co............... 13
Leonard Bros.......................................... 58
L’pton. Thos. J...................................... 9
Lucas, Steele k Bristol., outride back cover 
LfU«, T. A., Oo..................................   7

Mo
McDougall, D., * Oo.............................. 61
MoFall, A. A............................................. 60
MeFarlane k Field................................... 2
McLean J. J.............................................. 4
McWllllam k Everlat ... .................. 56
MacDonald, Gordon k Oo....................... 4
MaoLaren’a Imperial Cheese Co......... 1, 66
MacNab. T. A., A Co....... ....................... 2

M
Magor, Frank — outside front cover
Mahiqnes Domeneoh A Co....................  11
Majestic Polishes Co ........................ 4
Maple Tree Producers’ Association ... 9
Marshall. James........................................ 4
Mathewson’s Sons......................................  SI
Mathieu, J. L., Co......................................  24
Methven, J., Sons A Oo........................... 4
Mitchell. H. W........................................... 4
Montreal Packing Co................................ 46
Mooney Biscuit and Candy Oo............... 51
Morse Bros.............................  68
Mott, John P.. A Co................................. 52

N
National licorice Co................................. 8
Neetie's Chocolate..................................... 52
Nickel Plate Polish Co............................  65
Nicholson A Bain.................................... 12
yishlmura, Shaw T................................... 14

o
Oakville Basket Oo....................................  11
Oakey, John, A Sons....... i aside back cover
Old Homestead Canning Oo................... 4
O'Mara, Joseph.......................................... 49
OzoOo.......................................................... 18

P
Park, Blackwell Oo ..................................  43
PatetsonuR., A Sons................................. 11
Patriok.W. G., A Oo................................. 2
Power. B. H............................................... 48

R
Rattray. D.. A Sons...................................... 16
Ray A Wendell........................................... 3
Robinson, O. EL AOo.................  6S
Rose A Lsflamme..................................... 8,71
Rutherford, Marshall A Oo...................  48
Bfan,Wm.,Oo............................................ 46

6o

8
“Salad*” TeaOo............................
Scott, David, A Oo.........................
Smith. B.D.....................................
Snowdon, Forbes A Oo................
Sprague Canning Machinery Oo
Standard Brokerage Co...............
Stephens-Hep aer...........................
Stringer. W. B.,AOo....................
Strang Bros...................................
St Thomas Canning Co...............
Sugar A Cannera Ltd..................
Symington. T„ AOo.....................

7
.. 17 
.. 15 
. 48 
. 10 
. 64 
. 57 

4
. 10 
. 72 
. 22

T
Terminal Warehouse and Cartage Co... f8
Thompson, G. B...................................... 4
Thorne, A. M. A Co..................................  6»
Tippet, Arthur P., A Oo........................3, 31
Tooths Extract Meat Oo......... ............. 2
Toronto Pottery Co......... inside back cover
Toronto Salt Works................................. 43
Truro Condensed Milk Oo., Limited... 14
Tuckett, Geo. *., A Son Oo....................  60
Turner, James,AOo................................. 25

u
Underdown A Crichton............................ 24

V
Verret, Stewart Co.......outside back cover
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MONTREAL RETAIL OROqgRS.

Important Subjects to Be Discussed at 
Next Meeting.

A. Laniel, president of the Montreal 
Retail Grocers’ Association, in an in­
terview with a representative of The 
Canadian Grocer, intimated that the 
next meeting of the association would 
be one of unusal importance. He stated 
that the members were to be notified by 
letter, to insure a full attendance.

The first subject which will be con­
sidered is the relations between the 
Retail Grocers’ Association and the Re­
tail Merchants’ Association. Mr. Laniel 
did not state what he considered the 
probable outcome. There are three pos­
sible arrangements : To remain united, 
to separate entirely, or to separate fin­
ancially while still retaining the fra­
ternal relationships.

Also, to be considered is a mutual 
arrangement for more uniform prices 
among the grocers. Mr. Laniel stated 
that, owing to the almost unprecedented 
advance in the prices of general grocery 
lines some understanding must be reach­
ed among the grocers in order to save 
many of the smaller dealers from being 
driven to the wall. Butter, for example, 
which a short time ago could be pur­
chased for 24Vfe cents, now costs 28 and 
29 cents. Consequently, a grocer who 
was fortunate enough to have a large 
supply of butter laid in, could sell under 
the purchasing price of his less fortun­
ate neighbor and still make a profit.

‘ ' Another question which will prob­
ably come under discussion at this meet­
ing, ’’ said Mr. Laniel, “is the one of 
arranging some definite line of demarca­
tion between the retail grocers and the 
retail butchers of the city.”

Questioned as to what arrangement 
could be made, he replied, that the gro­
cer- belonging to the association would 
probably agree not to handle smoked and 
other meats, and the butchers not to 
handle canned goods and grocery lines.

There has been some friction of late 
between the two classes of tradesmen, 
each laboring under the more or less 
mutually justified impression that the 
other was exceeding the limits of his 
legitimate business and encroaching upon 
the bounds of a territory that was, or 
should be, outside his commercial sphere.

The next meeting will take place on 
November 7.

WANTED—PULL PARTICULARS.

And Details as to Price and Date of 
Delivery.

A Winnipeg broker in conversation 
with The Canadian Grocer, one day last 
week made a few observations on the 
practices of eastern shippers who write 
western brokers asking them to sell 
their goods to the western wholesale 
trade.

“A broker can’t sell goods to the 
Winnipeg wholesale houses unless he

knows the price and is in ..possession 
of a few other necessary particulars,” 
said he. “The buyers in the Winnipeg 
wholesale houses refuse to be both buy­
ers and sellers, but I find it hard to 
convince eastern shippers of the truth 
of this statement.

“Here is a case in point : I had a let­
ter this morning from an Ontario can­
ner wanting me to sell for him a ear of 
gallon apples but giving me no par­
ticulars as to the price or date when de­
livery can be made. I went to the 
buyer in one of the wholesale houses.

“ ‘Do you want any gallon apples?’ ” 
I enquired

“ ‘I do. What’s the price and when 
can you deliver ? ’

“ ‘What will you pay for them ? ’
“ ‘It’s not my business to set the 

price. It’s yours. Write or wire your 
shipper for a price and then come and 
see me.’ ”

Vexatious delays are frequently caused 
by the practice of which this Winnipeg 
broker complained, and eastern shippers 
lose many sales by their neglect to furn­
ish Winnipeg brokers with full par­
ticulars.

NEW GROCERY.
A new grocery store called The Maple 

Leaf Cash Grocery, has just opened at 
2012 Queen St. east, Toronto. The 
proprietor is J. Shelton, who is well 
known in the grocery business through­
out Ontario. The Grocer wishes Mr. 
Shelton every success in bis new enter­
prise.

H. H. Manders, of the staff of J. 
Stetson, one of the up-to-date Point 
grocers, of Montreal, will be married 
on Wednesday next to Miss McLaren, of 
Lanark, Ont.

SWEET
ÇAP0IUU,

Cigarettes
STANDARD

OFTHB
WORLD

Sold by all the Wholesale Trade.

Insist upon having them.
D. McDOUGALL & SON, Glasgow, Scotland.

M c DOU OALL

Importer and Wholesale Tobacconist
istabllehed In 1887

Staple and Fancy Smokers’ Sundries. Imported Cigars. 
Egyptian Cigarettes. Briar and Meerschaum Pipes 
with silver and gold mountings of the highest quality.

Warehouse : 119 St. Andrew Street.
Office and Sample hoem : 1S8 St. Paul St., Phone 1272 
Branch: “EL SEB6EÂNT 6IGAR STORE," 179 St. Joseph St. 

Phone 2097 - - QUEBEC

JOS. COTE

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in this paper.

\

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s • Tirade Bringer.
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NEW BRUNSWICK CONTINUES FIGHT
AGAINST SHORT WEIGHT BUTTER

Flour Firm and Steady—Crusade Against Short-weight Butter in Full'Swing— 
Some Claim Shrinkage is responsible.

(special l orresyuinlvnce of «. anuliaii Gro e..)

St. John, N.B., Oct. 22, 1907. 
There was no change in the price of 

flour during the past week, although in 
the present state of the market dealers 
say they would not be surprised how 
soon j«rices may again take a jump. Oat­
meal is at present considerably higher 
than flour. Indeed, local men say it has 
now reached the highest point lor many 
years. Roller oatmeal is now worth 
from $7 to $7.10 a barrel, and standard 
oatmeal is quoted at $7.25 and $7.25 a 
barrel.

* . *

American pork advanced 25 to 20 
cents a barrel and lard jumped a half- 
cunt a pound. Canned goods of all kinds 
are very high, the latest list o£ prices 
showing large increases.

Rutter and eggs are holding very firm 
and the creameries have advanced their 
prices to 29c a pound for 2-lb. prints.

In the produce market last week, beef 
again eased oil in price a little, though 
pork, owing to the demands of the pack­
ing establishments, is half a cent dearer. 
1'otatoes are coming in rather more 
freely and have dropped 25 and 20 cents 
a barrel.

Western beef is now quoted at 9 and 9£ 
cents a pound wholesale, and country 
beef at 4 to 7 cents. Potatoes are held 
at $1.25 to $1.00 a barrel ; carrots and 
beets arc selling at $1 to $1.25 a barrel, 
and turnips from 70 to 80 cents a bar­
rel.

* . *

A Hartland correspondent writes : “So 
far the week has been favorable to 1 •ci­
tato digging and the yield is fair. W. 
P. McMullin and H. H. Smalley, whose 
farms are close to the village, planted 
27 and 19 acres, respectively, and as 
each arc getting good potatoes enough to 
pay their heavy fertilizer bill, their hired 
help, and to have enough for their own 
use and seed, with a trifle of cash to 
spare, they say it is getting out of a 
decidedly “off year” easily. Another 
farmer sold $200 worth from four acres, 
and has enough for his own use beside. 
The stock is now reaching the market in 
prime condition and in consequence of 
the increased demand the price is boost­
ed to $1,”

* . *

The annual fair at Loch Lomond, which 
was held on October 16, was very suc­
cessful. The exhibits of live stock and 
vegetables were exceptionally good.

At a meeting held in Sussex Monday 
evening it was decided that an exhibi­
tion should be held next year by the Sus­
sex and Studholm associations. The 
dates decided on were from September 
28 to October 3. A committee consist­
ing of E. O. McIntyre, S. J. Goodliflc 
and S. C. McCully was appointed to in­
terview the Government regarding a 
grant.

* . *

Preparations for the approaching win­
ter port season of 1907-08 are going for­
ward now and the indications are that 
all will be in readiness when the first

steamer arrives here some time about 
the latter part of November.

it is probable that grain shipments 
will not be as heavy this year as was 
thought a while ago, as the storage in 
the west and the high prices assed, will 
probably result in smaller shipments.

According to the railway companies, 
there will be plenty of cars available 
this winter for the large import and ex­
port business that is looked for.

* . *
At a meeting of the civic treasury 

board last wees it was decided to em­
ploy an accountant and engineer to ob­
tain facts and figures as to the condi­
tion of the harbor properties, for the 
benefit of the harbor committee appoint­
ed sTme time ago, at the suggestion of 
the Minister of Railways. This action 
was taken as a step toward valuing the 
city’s harbor property, with the view of 
having the Government take over the 
control of the harbor, as the burden of 
building new wharves and of dredging is 
becoming greater than the city can 
bear.

The Evening Times is continuing its 
crusade against the packers of short- 
weight butter. Following the article 
quoted in last week’s issue of the Gro­
cer, a St. John daily published another 
dealing with the question, and also used 
a letter contributed by R. H. Cothcr, 
butter-maker, for the St. John cream­
ery, in which Mr. Cottier claims that 
shrinkage is responsible for the short 
weight in butter. This statement is con­
firmed by several other persons.

On the other hand it is contended that 
mere shrinkage would not account for as 
much shortage as is shown in a consid­
erable portion of the product of the New 
Brunswick creameries. It is suggested 
that it would be better for the consumer 
if the creameries abandoned the flat two- 
pound print and sold the butter in larg­
er bulk by actual weight.

The article recently quoted on this 
subject in The Grocer was the subject 
of universal discussion, and the view was 
freely expressed that the duties of the 
inspector of creamery products should be 
performed without fear or favor.

Another matter of considerable im­
portance is the practice of several of the 
out-of-town creameries that ship con­
siderable butter here, of buying up old 
butter whenever they can get it and doc­
toring it up and mixing it in with their 
own product. This merchant said that 
he had been offered a good figure not 
long ago for a lot of “cooking” butter, 
by one of these creameries. He had no­
ticed very often that the prints sent out 
by the creameries were very “streaky,” 
two or three different colors of butter 
being worked into one print. Very often 
shipments of this class had been return­
ed to him and he had lost good custom­
ers on account of it.

Upon weighing some of the one-pound 
prints of butter that are sent here by 
farmers and small dairies, some were 
found to be of the: correct weight, while

6à

others were shown to be from one o 
two ounces short in weight. It is knc a 
that in many cases these so-called pound 
prints are never weighed by the pi.j- 
ducers, but are put up mainly by guess­
work, and strange to say the guests 
are nearly always in favor of the pro­
ducer. In some instances prints h e 
been sold for a pound that weighed no 
more than three-quarters of a pound

James Barry, inspector of weights and 
measures, has been giving his attention 
to the question since the subject was 
brought to public notice.

Interviewed by a representative of flic 
Grocer, Inspector Barry stated that both 
in Fredericton and St. John he had been 
told by dealers that butter put up in 
farmers’ dairies was frequently short in 
weight. He found some in this city that 
was notably short.

With regard to creamery prints he 
found that some were from one hundred 
to two hundred and fifty grains short. 
There are seven thousand grains in a 
pound. He also found some that were 
overweight. From this he was led to be­
lieve that carelessness in packing rather 
than a desire to cheat was the cause of 
any shortage in weight. Unless the prints 
were carefully molded they might easily 
be under or over-weight. He confirmed 
the statement in Mr. Cother’s letter that 
the butter shrinks somewhat in weight 
when it has had time to dry out. In his 
opinion there is more likelihood of short 
weight in dairy prints, because the or­
dinary household scales used by the 
farmer are very often incorrect.

It has been suggested that dealers 
should buy this country butter by actual 
weight, and sell it the same way. It 
may further be suggested that the same 
plan should be followed with regard to 
creamery butter, giving the seller the 
benefit if there is overweight, and pro­
tecting the customer if there is under­
weight. If the customer would always 
insist on having the butter weighed the 
remedy would very soon be effective.

The inspector found that sometimes 
dealers, when a customer asks for a 
pound of butter, cut a two-pound print 
in two, and sell each half without weigh­
ing it. He warns them that they should 
not trust to their knife, but to the 
scales, to tell whether the print was ex­
actly divided.

BUSINESS NOTES.
A. G. Watson, grocer, of Toronto, has 

assigned to N. L. Martin.
R. A. Bartlett, wholesale groce . of 

Sherbrooke, Que., has assigned.
J. W. Truscott, grocer, of Toron I- lias 

sold his business to T. J. Allen.
J. A. Holgate’s evaporator pla; at 

Foxboro, was damaged by fire last ek.
The business of Alexander Catti aeli, 

grocer, of London, is advertised for 'ale.
The stock of Arthur Sarrazin, gi eer, 

of Montreal, was damaged by fire last 
week.

Eurele Choquette, general store-1; per 
af Poguetuille, Que., has assigne to 
V. E. Paradis.

R. B. McEachren, of Chatham, has tak­
en over the grocery business recently in­
ducted by the;T. J. Brehnan Estate.
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$3,000,000 WORTH OF APPLES FROM
THREE COUNTIES OF NOVA SCOTIA

Flour Advancing— Fish Markets A ctive—P.E.I. Potatoes Arriving—Heavy 
Apple Shipments to the Old Country—A Record Crop Probable.

(Special Correspondence of The Canadian Grocer )

Halifax, N.S., Oct. 22. 
The flour markets continue very un- 

-icady, and prices are still advancing.
! hiring the week just closed there was 
hi increase of 25 cents per barrel on all 
high grade flours. Some of the dealers 
here have very large stocks on hand, and 
i.s much of the flour was ordered before 
i lie prices advanced they stand to make 
good profits.

Prices on all canned goods are higher 
I hail last season, and condensed milk has 
been increased 25 cents per case. 
American beef is about one dollar 
higher, but pork is steady, no recent 
advance having been made.

FISH—The fish markets are as usual 
very active at this season of the year, 
and large catches are now being placed 
un the market. During one day last 
week, vessels arriving here landed in 
one day alone seven thousand quintals 
of cod and about 2,500 barrels of pickled 
herring. All the fish markets are very 
active, and there is a good buying de­
mand. Fresh fish are fairly plentiful, 
Imt the catches of fall mackerel are very 
small. The price of mackerel is very 
high, due to the demand for this kind of 
lish. On the American market No. l’s 
are quoted at $30 per barrel.

* . »
VEGETABLES—Prince Edward po­

tatoes are now coming: on the market. 
They are quoted at $1.25 per three-bushel 
hag. Nova Scotia potatoes are worth 
from 50 to 60 cents per bushel. Some 
large shipments are now being made to 
Ihe Havana markets, one steamer sail­
ing last week with a full cargo. Parsnips 
are quoted at $1.50 per bag, carrots at 
$1 per bag, and turnips at 80 cents per 
hag. Tomatoes are about done, though 
ihere is some green stock still on the 
market.

* . *
FRUIT—The apple export business is 

booming. Large quantities are being 
ipped weekly to the British market, 

’i ne stock here is of very poor quality 
i d it is almost impossible to get good 

A 1 Gravensteins. All the best fruit is 
living sent out of the country. Graven- 

ins are quoted here at $3 to $3.50 per 
h ; rrel, and $2 to $2.50 for second grades.

V co-operative fruit packing company 
I: is been incorporated in Kings County, 

( iposed of a number of the largest 
- "Wers in the Valley. They intend to 
pi'-k their fruit under one brand and 
b' place on the market apples so care- 
f .ily graded that every barrel can be 
g' ivanteed to be up to the standard. 
The officers are: President, Henry 
Chute; secretary, S. C. Parker, John 
V . Chute is the manager.

• • *
_ U is reported that Fred S. Fisher, of 

Ki ng’s County has refused an offer of

$4,000 for the fruit in his orchard. 
During the past week over 50,000 bar­
rels of apples were shipped from this 
port to the British market.

* , *
The orchardists of the Annapolis Val­

ley are happy in the feeling that this 
year’s apple crop will be the greatest 
for nearly a century, if it does not, in 
fact, eclipse any previous yield. At the 
present time only an approximate esti­
mate can be made, and there is a dif­
ference of opinion necessarily regard­
ing this, but the lowest estimate puts 
the yield at 600,000 barrels, and those 
also in a position to know fairly 
expertly, go higher, and one gentleman, 
whose knowledge is thoroughly prac­
tical, gives it as his opinion that the 
yield this year will exceed all predic­
tions. He places it at 750,000 barrels.

This will mean $2.50 a barrel at least 
to the grower, who will thus obtain 
this sum individually per barrel, and 
collectively, will get this year the very- 
large amount of $1,875,000, or perhaps 
two million dollars.

This, it must be remembered, repre­
sents the price paid to the orchardist, 
while on the market the price will be 
over a dollar more for No. 1 apples, so 
it is moderately safe to say that the 
amount taken out of apples from the 
three counties of Kings, Hants and An­
napolis, will this vear be considerably 
over $3,000,000.

EGGS—A REVIEW.

Some Features of the New-laid Season 
Now Closing.

The egg situation, under the season’s 
prevailing conditions of scarcity and 
high prices in all lines of foodstuffs, is 
somewhat precarious. Dealers receipts, 
by this time, have become very small, 
and will shortly be cut off almost en­
tirely.

Firms which have been receiving from 
three to five hundred cases weekly dur­
ing the summer, say that their supply 
lias dwindled very considerably and 
that from now on their receipts will 
not be larger than five to ten cases 
weekly. With this fact in view it will 
be seen that the new-laid egg will short­
ly be a non-entity on the wholesale mar­
ket. People with fat pocket-books can, 
of course, secure the article right from 
the hen during the whole winter, but for 
the ordinary householder the strictly 
fresh egg season is practically over. The 
closing of the season will be felt even 
more seriously this year than usual, for 
with the high meat prices prevailing 
people have been eating eggs instead of 
meat. This is one good reason for the 
high prices which have continued in the
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egg market all summer in spite of the 
fact that the supply has been fairly 
good.

A peculiar feature about this year’s 
egg is the fact that the shell has been 
noticeably' thinner than usual. Many 
eggs are covered with a shell not thicker 
than a sheet of fairly heavy7 paper and 
the shells in general seem considerably 
thinner than in former years. The cause 
of this peculiarity is almost impossible 
to discover. Some dealers attribute the 
cause of this peculiarity to the poor 
quality of the feed supplied the hens un­
der the summer’s prevailing high prices. 
During the summer, however, hens have 
to depend to a great extent on what feed 
they can scratch up for themselves, and 
this reason seems inadequate.

Egg Preservation.
The various methods of egg preserva­

tion, some of which are of very ancient 
usage, and others of recent years, are 
being almost altogether superseded by 
the cold storage system. This method 
has proved itself exceedingly valuable 
by reason of its simplicity7, its utility 
and its low cost. The eases of eggs 
are simply run into the cold storage 
warehouses and left to the attention 
of the low temperature, which does the 
work well. Eggs will keep satisfactorily 
under these conditions for from three to 
sx months and even at the expiration 
of the latter time may be used for al­
most any purpose to which the fresh 
egg of commerce is usually put.

June is the great egg month. After 
the winter’s rest, the fowls have by this 
time gotten well to work and seek the 
nest frequently. Receipts during this 
month are probably larger than at any 
other time during the year. The June 
egg is the dealers’ standby. It is the 
June egg, also, which is being taken 
from storage at present to take the place 
of the newly-laid variety.

This year’s pack of eggs has been only 
fairly good in common with small sup­
plies of all kinds of produce. Whether 
the supply will equal the demand at the 
end of the winter months is rather a 
problematical question at present, but 
with the high prices which are certain 
to prevail it looks as if matters will 
even up in some way.

ALMERIA GRAPES.
W. H. Despard, of White & Co., To­

ronto, has returned from New York, 
where he has made heavy purchases of 
Almeria grapes. He says the quality 
this season is the finest seen in years, 
and that the grapes in consequence will 
be excellent keepers.

White & Co. are very busy these days 
in their new corner. They are making 
a specialty of handling deer, venison 
and all sorts of game.

E. J. Slocombe, who has been for some 
years associated with Rickett & Son Co., 
black lead manufacturers, at Bristol, 
Eng., has recently located in Toronto as 
a manufacturers’ agent.
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They may be first-class. Do the people know that they are?
Do you want help—a partnership—or have you a business for
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on 
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sale ?
Advertise in the condensed publicity columns of The Grocer
and Tell Us It You Don’t Got What You Want

&f)e “Sovereign

Finished in Quartered Oak, Plate Glass throughout.
Height, 42 inches ; Width, 24 inches;

Length, 6, 8 and 10 feet.
Special Sizes to Order—Shipped Set-Up or K.D.

No More Attractive or More Serviceable Case on the Market

The Walker Bin & Store Fixture Co.

/*A| CQ Electrically Driven 
LULLO ^-Coffee Mills

Keystone
Brooms

Single and Doable Grinder Palverizing and Granulating ”
Every Coles Coffee Mill has a Breaker that breaks the Coffee 

before it enters the grinders, thus reducing wear of grinders 
and saving current.

Our
Grinders

Wear
Longest

Grinding
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO.
«U. 1I1S-1635 fattt 2M St PHILADELPHIA, PENN., II. Sc A.

Agents :
Todhunter, Mitchell k Co., Toronto. Forbes Bros., Montreal.
Dearborn k Co., St John, N.B. Gorman Eckert k Go., London, Ont

Do you know, Mr. Grocer, that you can

MARE MONEY
by handling the right kind of brushes? We 
have a line of Scrub, Stove and Shoe Brushes 
which are

EASY TO SELL
on account of sheer merit. Solid backed, steel 
fastened, elegantly finished and made in a 
variety of the choicest materials. The prices 
are popular and there is a

GOOD MARGIN OF PROFIT

Write now for Samples

Stevens-Hepner Company
Port Elgin, Ontario
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STORE EQUIPMENT AND SUPPLIES The Canadian Grocer

TRADE WITH ENOLND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

(The address is 1M Fleet St., 
London, England)

The cost is only 6c. per week. (Annual sub­
scription, including postage, $4.80).

Moreover, regular subscribers are allowed to
advertise without charge in the paper. See the

WANTED.

WANTED—Few more good selling lines of grocery 
specialities; Toronto and Ontario district. 
Apply Box 165. CANADIAN GROCbR, 

Toronto. f 43 j

“MIGHTY GOOD STUFF”
That’s what grocers and others 
say about our lines of

TWINE, PAPER, BAGS, 
JUTE GOODS and STATIONERY

We aim to satisfy, both in quality 
and prices. Write us about ’em.

A. M. THORNE & CO Toronto
RhoneH. 6648 77 Front 8t. East

kEGIST FRE.D

233901739415
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QUIT LOSING!
It’s easily done. Keep tab on all goods sold 
by installing our

“Duplex”
Counter Check Book

Then you will know where the goods have gone 
and where the money should come from.

SUPPLEMENT YOUR MEMORY

The Carter-Grume Company, Limited
Toronto

General Stores
All general storekeepers handling hardware should 
subscribe for the one paper in Canada, published in 
the interests of the Hardware and Metal, Stove and 
Tinware trades.

Hardware and Metal
will give you each week full information regarding 
market changes. It will give you ideas for displaying 
your goods which enable you to increase the hardware 
end of your business.

SUBSCRIPTION, St.00 PER TEAR

The Maclean Publishing Co., Limited
MONTREAL TORONTO WINNIPEG

Bowser’s Bring Business
People buy goods where the service 

pleases them most. If a woman buys oil in 
your store and the can gets her hands and 
dress dirty, or if the gallon is short measure, 
or the oil dirtv, or you keep her waiting too 
long, she is very apt to buy somewhere else 
next time. If she buys her oil across the 
street from you because they have a Bowser 
she also buys her other supplies there and 
your tin oil tank has lost a good customer.

Put in a Bowser Self-rteasuring Oil 
Tank and your customers will be pleased 
with the service. So will you. It will 
add to your trade by adding satisfied 
customers.

Then, consider the saving in oil, time 
and labor, the neatness and the convenience. 
The Bowser is the best investment a grocer 
can make. It pays the biggest interest.

SEND FOR CATALOG B.

S. F. BOWSER. & COMPANY, Limited
66-68 Fraser Ave., Toronto, Ont.

“If you have an old Bowser and want a new one, write us for our 
liberal exchange offer.”

Cut 6
UNDER THE FLOOR TANK 

Perfectly Simple—Simply Perfect

Wmi

CONDENSED DR “WANT” 
ADVERTISEMENTS.

Advertisements under this heading, lc. a word each 
insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no oase can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Bates.
100 words each insertion, 1 year...... ..........
" “ " 6 months.........
" " “ S months...........

M " " lysar...............
" " " 6 months...........
25 " " 1 year................

BUSINESS CHANCES.

JOHN NEW, Real Estate and Business Broker 
156 Bay Street, Toronto. Established fifteen 
years. No charge unless sale effected.

GRO ERY BUSINESSES — 1 have several choice 
grocery businesses for sale In Toronto, good 

stores and dwellings, rent reasonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

$1,500 GROCERY BUSINESS-Good town 
thirty miles from Toronto; doing 
thriving business. John New.

<t*/1 AAA BUYS large brick storey and dwelling 
V/ on good business corner in Toronto ;

up-to-date grocery in connection 
which is also for sale. John New.

IF you want to buy or sell s business, write, John 
New, Toronto.

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in this paper.

DELAY IS COSTING MONEY

Shipped f.o.b. Hamilton,Ont.
THE AMERICAN COMPUTING CO.,

When a Fixture Saves Ita Goat 
the Flrat SO daye,

CAN YOU AFFORD TO WAIT?

Any one of the thousands of 
retail grocers using the

Perfection 
Cheese Cutter
will tell you of its merits.

Wholesale grocers in all large 
cities handle it. If yours donTt, 
then write us for circulars, etc. 
A postal will get you full in­
formation about it. Write to-day. 
Send all orders to

Indianapolis, Indiana

WILL BRING NEW CUSTOMERS TO YOUR STORE.

SOLD BY ALLTRY IT
JOBBERS

%-lb. tins—3 do». In ease.

LAC K

65



THE CANADIAN GROCER

r> 1%

COMBINATION IN EVERY BOTTLE

QUALITY

VALUE

PRICE

PROFIT

SATISFACTION

MACONOCHIE’S
PICKLES

SAUCES, CANNED FISH, MARMALADE, JAMS, ETC.
A CtlANCE TO MAKE EXTRA PROFITS

Order your winter supply now, from your jobber, collect 
the wrappers and send them by Nov. 30th to our agents.

MACLAREN IMPERIAL CHEESE CO., Ltd.
TORONTO

MACONOCHIE BROS., Limited
LONDON, ENCLAND

1
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QUOTATIONS FQR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office. '

Oofc. 26, 1907.

Asking Powder.
W. H. 6ILLABD ft 00. 

Diamond—
l-lb. tine. I doe. In oae............
4-lb. tins, 8 "J ib tine « "

IMPERIAL BAKING POWDER-
Oases. Rises. Per dos.

lOo. .........  ft° «
11-os. ... ............. 8 50
12-ox. ............. 8 40

241b. ...(doz........................ 51b. ............ 19 75

WHITEST

MAGIC BAKING POWDER

Oases. Sixes. Per doz.
5c. . ... $0 40

4 " 4-oz.. ... 0 60
4 " 6 » . ... 0 76
4 " 8 " . ... 0 96
4 " 12 " . ... 1 40
2 " 12 " ... 1 46
4 " 18 " . ... 1 66
2 " 16 " . ... 1 70
I "
1 "

T" : ... 4 10 
... 7 80

2 "
1 "
1 "

6oz
11 " 
16 "

} Per oase 
f $4 56

ROYAL BAKING POWDER.

Sizes. Per Dos.
Tl i lb.............................................. 1 40
" ft .................................................  1 96
' | lb..............................................  1 66
" Moi............................................ 8 85
" lib ............................................ 4 90
" 8 lb ...........................................  18 60
" 61b ...........................................  22 85

Barrels—When packed in barrels one per 
cent, discount will be allowed. 

CLEVELAND'S BAKING POWDER.
Sixes. Per Dos.
-Dime................
jib................... ................ 1 S3
4 ib................... ................ 2 45

lib................... ................  4 65
Sib...................
Mb.............

barrels—When, packed in barrels one per 
cent, discount will be allowed.

T. KINNEAR & OO.
Crown Brand—
1 lb. tins, 2 doz. in case.................
jib. " 2 '' "
lit. - « '• " ............

SS&r"*>

a»ir Si-07. «

Keen's Oxford, per lb.. 
’ i tote or

Wheat 08 16 V . bags 
" Pickaninney* Buck wheat Flour

Pancake Flour, 
Pastry Flour,

$1 20 
. 0 80 
. 0 46

ST. GEORGE S BAKING 
POWDER.

Per doz.
Trial size,6 doz. in case.$0.90

........................................  1 35
" 1 81
' 2 Si
" 3 65
“ 4 65
" 8 50

Terms net 30 days.

Blue.
_________ __'ib...........................$o 17
In 10-box lots or oase................... 0 16

GUlett's Mammoth, 1 grows box.......... 2 00
JAMES' DOME BLACK LEAD.

Per gross.
6& size................................................$1 40

size..............................................  2 60

Cereals.
Wheat OH, 3-lb. pktts., per pkg......... 0 08

' 7-lb. cotton baa. per bag.
*BY. BLAIN CO. LTD.

Meat of Wheat per case.................. 4 20
" 0 19

1 00 
1 00 
1 00

Chocolate—
Queens Dessert, i-lb. cake*, 12-lb. boxes

per lb............................................... 38
V*uuia, 1-lb. cakes, 12-lb. boxes per lb. 

......... ............................................ J6
Parisian 8s per lb............................0 30
The following sweetened for household 

purposes :
Royal Navy, i’s 12 lb. boxes per lb.. .$0 30
Diamond, " “ ......... 0 25
Special Diamond, i’s, “   0 22

6 s, "   0 22
" 8's, "   0 30

The following unsweetened :
Perfection, 2 c. size, 2 doz. ia case per

oz .................. ..................... $1 8J
Perfection, 10c. size, 4 doz. in case per

doz ...................................................u 90
IoIukb r Mast-

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in
i-lb. pkgs.. p^r doz.........................  0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in
1-lb. boxes, per doz...................... 1 75

Zk>nfwr.vm— Per dos.
Cream bare, 60 in box, per box.........1 80

“ 6 in box per doz. boxes 2 25
Chocolate ginger, per lb..................  0 30

" “ |lbs.,per doz... 2 25
Orystalized “ i’s, per doz. boxes 2 26 
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb.............................. . 0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

per lb...............................................0 25
Milk chocolate, 36 in box, per box... 1 35

" kg in box.per doz <*%kes 0 86 
Maple Buds, in 5-lb. boxes per lb— 0 35 

rBY 8.
Chocolate— per lb.

Oaraooae. i’s, 6-lb. boxes.....................90 42
Vanilla, i's ....................................... 0 42
"Gold Medal,” sweet, i’s, 6-lb. boxes 0 29 
Pure, unsweetened, re, 64b. boxes 0 42 
Fry’s "Diamond," irs. 14-lb. boxes 0 24 
Fry’s "Monogram," is. 14-lb boxss 0 24 

Ooooa- Per dos.
Concentrated, f’s, 1 dox. In box .... 2 40

" 1-lbs. " " .... 8 25
Homoeopathic, i's, 14-lb. boxes...............

" i’s. IS lb. boxes................
EPPS’S.

Agents, O. B. Colson * Son, Montreal.
In | and 1-lb. tine, 14-lb. boxes, per

lb....................................................... 0 86
Smaller quantities.............................  0 17

BENSDORP'S OOOOA
A F. MaoLaren, Imperial Cheese Co., 

limited. Agents, Toronto.
10c. tins, 4 doz. to case.......per dox., $ .90
............ 4 " " .... " 2.40

2 " " .... " 4.75
1 M " .... ,s 9.00
JOHN P. MOTT ft OO.’S.

R. 8 NnMiw. Aewnk. Toronto 
J. A. Taylor, Montreal.

Jo*. B. Huxley. Winnipeg. 
Standard Brokerage Co., Vancouver, B.G.

I:

Soluble cocoa (hot or cold soda)
14b. tins............. .....................

Cracked cocoa, i-lb. pkgs., 6-lbs. bags 
Caracas tablets, U0 bundles, tied 6s,

Chocolats» and Ooeoae.
the OOWAE OO., LIMITED.

Perfection 1-lb, tins per doz........ $4 50
Perfection, t-lb., per doz. . ................2 60

1 lb.. «   1 30
10c. size "   0 90

o i v, „ Mb-tln» J>er lb ................0 408oluble.No 1.5 and 10-lb.tins,per lb 0 20
No.2 5 and 10-lb. tins," o 18

fl1Î5n1onPesrl***,ib. ........................... 0 26
Special quotations fof Ooooa in bbls.,kegs,etc

Breakfast cocoa. 1-f, i. i, 1 ft 5-lb. tins 
German Sweet ch colate, i and i lb. 

cakes, 61-'. box 8
Caracas Sw^et oh- colate, i-lb. cakes

6-lb boxes......... .......
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes...........................
Vacilla Sweet chocolate, l-64b. cakes 

6-lb. tins................ ............. ..........

0 47 
0 30
0 85 
0 85
0 47

he above quotations are f.o.b. Montreal 
WAl/lEtt M LU<*M» oo.

CanadianBrancb, 165-171 William st Montreal 
Breakfast cocoa— Per lb.

5- lb. screw cap cans, 10 cans in case. 4’c. 
12-lb. boxes, 6 boxes in case. 1-lb. tins 42c.
6- 1 d. boxes, 19 boxes in case,i-lb. tins. 42 •
6 boxe* 12 hnxee in «*»**. 1-5-lb.tins.43c. 
12-lb. boxes. 6 boxes in case................  45c.

dwe. t cocoa p waer—
12-lb. boxes, 6 boxes in case, 1-lb. tins. 35c. 
6-lb. boxes, 12 boxes in case, 4-lb tins. .35c. 
6-lb. boxes, 12 boxes in cue, i-lb. tins. 36c 

Premium chocolate—
6-lb. bxa., 12 bxs. in oue, i-lb. pkgs. .38c.
6 lb. bxs., 12 bxs. in ease, i-lb. pkgs. .28 ;. 

Milk chocolate—
50 6-cent pieces to box, per box .... $1.75 

Va-ilia "wwi • n ovulate—
50-5cent, pkgs., inbox........................8175
6-lb. uxe. is uxs., tooase, i-lb. tins... 30•. 
Mb. bxs., 12bxa. In oase, i-lb. pkgs. 3uo. 

Diamond sweet ohocolate- 
Mb. boxes. 12 bxs. in case, i-lb. pkgs.. 26o. 
Mb. " 12 " “ *lb. " 26o.

Coooanut.
CANADIAN COOOANUT CO., MONTREAL. 

Packav eg—
fc., 10c, 20 and 40c. packages packed in 

15 lb. and 3 lb. cases Per lb.
1 V'. pa kages....................................... u 26
y, lb. "   b 27
i lb " .................................... 0 28
1 an l A lb. packages assorted ............... 0 2 4
i and I lb. " "   0 27$
% lu. " in 5 lb. boxes.... 0 *z8
flh. " " 0 29
Jib. " in 5,10,15 lb. cues 0 3J

Bulk­
in 15 and 15 lb. pails and ’0, 2» and 50 lb. 

boxes. Pails. T ns. Bbls.
White Moss, fine strip, u 19 u 21 0 17
Best Shredded............ 0 18 .... 0 16
Special Shred ............0 17 .... 0 15
Ribb'-n ....................  0 19 .. 0 17
Ma aroon ..................0 17 .... 0 15
Desiocat ed ............... 0 16 .... 0 14
White More in 5 and 10 lb. square tins, 21c.

Condensed Milk.
BORDEN’S CONDENSED MILK OO.

Wm. EL Dunn, Agent, Montreal ft Toronto.
Cases. Doz

" Eagle " brand (4 doz.)..........$6 00 $1 50
'•Gold Seal" brand (4 doz.)........ 5 00 1 25
" Challenge ’’ brand (4 doz.)......... 4 30 1 10
Evaporated cream—
"Peerless” brand evap. cream.. 4 75 l 20 

" hotel size................. 4 90 2 45

Package Coffees.
0 45 Gold Medal, 1 and 2 lb. tins, whole
0 38 or ground................................. 0 30

Cafe, l»r. Gourmet's, 1 lb. Fancy
3 00 Glass .I are. ground .................... 0 30

German Dandeli ,n i and 1 lb. tins,
ground .........................  0 22

English Breakfast, 1 lb. tins, ground 0 18
THOS. LIPTON

_. , . 11H ..... retail wholesaleLipt~ns ‘‘Special” blend ‘ 
coffee. 1 lb. tins, ground 
or whole.............................. o 40 0 30

JAMBH TURNER A OO. b»r lb
Mecca... .................................. ®n ss
Damascus................  0 28
Cairo.............................................. n m
Sirdar................................ .i!!.: 0 17
Old Dutch Rio........ .. o

e. d. MARCEAU, Montreal Per lb
"Old Crow " Java................................... * *
„ ^ ", .. Mooha.............................. o 171

Condor Java.................................... q 86*
Arabian, Mooha.................................... q in
15 - year - old Mandhellng Java and

hand-pioked Mooha......................... e 50
1-lb. fancy tins choice pure oofr»» «g

tins per case.....................  per doz. 2 53
Madam Huot s coffee, 1-lb. tins.......... u *2

„ _ " 2-lb. tins............ 62
100 lb. delivered in Ontario and Quebec.
Rio No. 1...................................................g |f

TRURO CONDENSED MILK OO., LIMITED.
"Jersey" brand evaporated cream

per oase (4 dos.)................................$4 65
" Reln<1*«r " hnuid per case 14 dos).... 5.60

Pei
Elite, t » (for cooking)..........................$0 82
Prepared cocoa, i’s............................. 0 SO
Prepared %'s ..............    0 28
Mott’s breakfast ooooa, 1’e.................  0 40

................................. I s................. 0 88
“ No. 1 ahocolate, fa.................. 0 82
" Navy " I’s...................0 28
' Vanilla stick», per grow......... 1 00
• Diamond chocolate, I’s.......... 0 24

confectioner’sohooolate.llo. to 0 31
Hwe-1 Ohooo1»»A Honors. 91#* *■•#» 0 S5

WALTER BAKER ft OO , LIMITED.
Per lb.

Premium No. 1 chocolate, \ and 1-lb.
.. $0 43

THOMAS WOOD ft CO.

"Gilt Edge” in 1 lb.
tins ............ $0 33

"Gilt Edge" in 2 lb.
tins...................... 0 32

Canadian Souvenir 
1 lu. lancy litho­
graphed canibters 0 30

PATTERSON’S “CAMP” COFFEE ESSENCE 
Agents, Rose ft La flam n e, Montreal and 

Toronto
5 oz. bottles, 4 doz, per doz................  1 75

10 ' " 4 " "   $ OJ
Rep. quarts, 1 " "   6 50
Imp. " 1 " “   • 0U

Cheese.

Imperial—Large size Jan....per dos. $8 25Imperial
Medium size Jan.
Small size Jars.....................
Individual size jars............

Imperial holder—Large size
Medium size......................
Small else............................

Roquefort—Large sise.........
Small sise...........................

2 40 
1 00 

18 00 
17 00 
12 00

1 40
2 40

JERSEY CREAM 
5

Coffees.
THE EBY, BLAIN CO. LIMITED. 

Standa d Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House................................................ $1 32
Ne-tar ............................................... J 30
Empress ..........................  0 28
Duchés.........................................  £ $
Ambrosia.............................................. J 35
Fancy Bourbon.......................................... J 20
Bourbon •••••••• ......... ® }J
Crushed Java and Mo ha, whole .. .0 17 

" «• " *round.. |
Golden Rio............................................... 0 14

Coupon looks—Allison’s.
bor Bale in Canada by The Bby Blaln Go 

Limited, Toronto. O. O. Beauchemin ft 
Fils, Montreal
$1, $2, $8, 85. $10 and $20 books.

Un- Covers and 
num Coupons 

bored, number ed
In lots of lea than 100

books, 1 kind assorted. 4c. 4fto.
100 to 500 books................ 8|o. 4c.
100 to 1,000 books............. So. |o.

Allison’s Coupon Psa Book.
00 to $8 00 books ............... 8 cents each
00 books................................4.

10 00 .......... a

Tbs

Cleaner.
Per doz. 

4-os. cans $ 0 90 
6-os. 1 85

__ _ 10-oz. “ 1 86•KëiïâHg» Quart ;; » re
Gallon 1® ®®
Wholesale Aient.

Darideon ft Bar, United, Toronto
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A Guarantee that is Worth Something
is printed and packed in every box of 
SUN PASTE Stove Polish. Our guar 
antee stands at par because all you have 
to do is to notify us if any of our SUN 
PASTE is found defective in any way and 
we do the rest. It is no surprise to us, 
however, that so many thousands of store­
keepers are selling our SUN PASTE yea: 
in and year out with never a defective 
tin. We make the goods right. That is 
the kind of Paste Polish you find it worth 
while to push.

RISINGÜÜ SUN
SUN «Sc PASTE

STOVE POLISH CpSÿ f STOVE POLISH
IN CAKES IN TINS

MORSE BROS., Props. - Canton, Mass., U.S.A.

Lucky Canners
We know of some canners with headquarters in Ontario and the West who are shaking hands
with themselves to-day. Because their foresight was as good as their hindsight, and, foresee­
ing a scarcity and likelihood of increased prices in the East, they put large quantities in our 
storage warehouse, where from time to time lately they have been letting them out at increased 
profits.
At times last year we had as many as 60,000 cases for different enterprising canners.

We have special facilities
for storage of Canned Goods, Teas, 
Coffees and all Grocer’s Sundries, 
Wines, Liquors, etc.

Deliveries and transhipments to all Steamship Lines, Railroads, and Merchants in the city and 
vicinity.
Lowest rates of Insurance. Loss by vermin and deterioration reduced to a minimum.
Customs, Storage, Cartage, Transhipping and Delivery of Goods, Insurance and Warehouse 
Receipts arranged by one Company, by one Letter. Less worry for merchants and manufac­
turers when dealing with a Company of large financial responsibility.

Terminal Warehouse and Cartage Co.
12-38 Grey Nun Street, MONTREAL

LIMITED

Borden’s Brands
Two leading and profitable lines for every 

grocery store
LE BRAND” j “PEERLESS BRAND

ENSED MILK 3“U EVAPORATED CREAI

stand at the summit of everything in milk that
CONDENSED KIL' 

.NEwynprt u

ENSED MILK <mu EVAPORATED CREAM

stand at the summit of everything in milk that 
is pure, clean and healthy.

ans

Every Jobber .ell. them

27 Front St. East. 
TORONTO WM. H. DUNN, Agent (Unsweetened)
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A 1 SAUCE
A Fine Tonic and Digestive.
An Excellent Relish For 
“FISH, FLESH or FOWL.”

Simply A 1.
Pleases everyone.
The Public WILL have it.
Sold all over the world.

For particulars am1 prices write our Agent

H. HUBBARD, *\SKKE1«"
BRAND & CO., Purveyors to H.M. the King, Mayfair Works, Vauxhall,

LONDON, - ENG.
LIMITED

Extract of Beef.
LAPORTE, MARTIN k CIS, LTD.

Vita” Pasteurized Extract of Beef.
Per case.

bottles l-oz.| case of 3 doz ............ $3 20
" 2 " “ 1 "   3 00
“ 4 " “ 1 “   4 50
" 20 “ " 1 "   4 75
" 20 “ " I "   9 00

THOMAS J. LIPTON
i‘rices on application.

Infante’ rood.
bineon's patent barley Mb. tins .... fl 25 

" " 1-lb. tins.... I »
’) groat* 4-lb. tins.... 125 
" M Mb. tins. ..2 25

Jams and Jellies.
BArOER’S WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose & La flamme, Montreal and 
Toronto.

1-lb. glass jar, Sb-ew top, 4 doz., per doz 2 20
THOMAS J. LIPTON

Trices on application.
_ T. U **TON * OO.
0 iu pound Fruit Jams—
ia-M glAMjar., ldotmoMe,DMdoi.*l 002 L tins, 2 doz. In case............. per lb. 0 071
5 and 7-lb. tin palls, 8 and 9 In
2»“d wood pails............per lb. 0 0î|
M-lb. wood palls....................... " q C7l
Compound Fruit Jellies • *

!"*• J *>x to oaks.per dox 1 00
J-to. tins, 2 dot in out per lb............ 0 071
7 *i:d 14-lb. wood paiu,6palli In orsLe *
M-lb . wood pall.........................Per lb. 0

S g S
Lard.

IBl N- *• rAÎRBANK OO. SOAR1, HEAD 
LARD COMPOUND.

Tierce.
Tube, SOlbe 
20-lb. P.U. ..

*C 101 ao-lb. tu».........2 18
0 11$ OuesMb. “ .. 0 111 
0 11$ " 6-lb. " .. 0 111
a 28 " 10-lb. “ .. ll|

Lieorlee.
NATIONAL LIOORIOE OO.

Mb. boxe», wood or paper... .per lb. $0 10 
Faucy boieeJMor 60 ttGk.).... per boi 1 25
Il Ç*"*®? yto boxe.............per 1b. 0 10

Aoma" pelleta,Mb. cane....percan * 00 
_ „ (faner boxes 10) per box 1 60
Tar lloorloe and Tolu wafer., Mb.
Moorioe lozenges, Mb.glu. fer».... 1 75

" " 20 5-Ib. cans............ 1 50
"Purity" Uoorioe 10 stiola 146

" 100 sticks............ 0 71
Dole, large oent ittoks, 100 In box................

Lime Juioe.
BATHER'S LIME JUICE CORDIAL.

Agents, Rose & Laflamme, Montreal and 
_ Toronto
Quart bottles, 2 doz., per doz ............ 2 90
Pint “ 2 " " ............ l 85

BATGERS LEMON SQUASH.
Agents, Rose k Laflamme, Montreal and 
_ Toronto.
Quart bottles, 2 doz., per doz...............  2 90
Pint " 2 " " ................ 1 85

THOMAS J. LIPTON
Prices on application.

Lye (Conoentrated).
OILLETT'8 PERFUMED. Per OEM.

1 oase of 4 dos....... ........ 88 80
I oasu of 1 dos....................... .".".".WW" âS 60
f ouee or more.................................... |d

Mince Heat.
Wether’s oondenud, per grau net. ..812 00 

per eue of doa net......... s 00
Mustard.

OOLMAN'S OB KEBM'a
D.B.P., 4b. tins....................per doaÊ 110

" Mb. tin..................... - 2 60fib. tin..................... 11 6 00

“^f^ls-ww.wwwr-i"" 8S 
W-P i$
'■Oondor^M^^' M“t~L 

$ IN................................  " 0 8$è

Old Grow," 12-lb. boxei
1-lb. tins....................
Mb. tins...................
1-lb. tins..................
4-lb. Jars . 

b jars.Mb. ;
.’ : Per Jar 0 70 

026

Olive Oil.
LAPORTE, MARTIN t OIE, LTD

Minerva Brand—
Minerva, qts. 12's.............................. $5 75

" pts. 24’s............................. 6 50
" è-Pts. 24’s............................. 4 25

Orange Marmalade.
T. UPTON t OO.

12-os. glass Jars, 2 doz.oase... .perdoz.f 1 00 
Home-made, in 1-lb. glass Jan " 1 40
In 5 and7-lb.tinsand7-Ib.palls,perlb. 0 07 
Golden shred marmalade, 2 doz. case,

per doz........................................ 1 75
THOMAS J. LIPTON 

Prices on application.
Saueee.

PATERSON'S WOCESTER SAUCE.
Agents, Rose k Laflamme, Montreal and 

Toronto.
à-pint bottles, 3 & 6 doz , per doz......... 0 90
Pint " 3 doz............................. 1 75

THOMAS J, LIPTON
Prices on application.

Soda.
COW BRAND.

SL'.'IWWB

6c. pkgx coni

Oeu of 1-lb. contain 
tog SOpaokagee pe 
box, B 00.

Oau of Mb. loon tainiii| ien pVag 
per box, SI ot 

Oau erf 1-lb. and t-

EK'ïïnÇLSufiSS'W&f.SSOau of 
box,#

MAOIO brand. Per case.
No. 1, eases, 60 14b. packages........... ,2 76
No. I, " 120>lb. " ............. 176
No.I, " {Sjg; !! }.........  176
No. 61faglo.od. MM 100—10-ox pkgx
i 5*:;;::;;;;::::::";;:;;::;;:::;:: 18

Soap and Washing Powders.
GUELPH SOAP OO.

1 case. 5 case.
Royal City Soap (bar) .... 2 50 2 40
Peerles™ Soap (bar)............  2 50 2 40
Standard Soap (cake)......... 2 40 2 30
Crystal Soap Chips, per lb.

A. p. tippet k 00., Agents.
■Canola rasp, color........... per grou»10 20

« " black.............. ,r 16 >0
Oriole soap............................. " io 20
Olorlola rasp......................... " u 00
Straw hat pollih.................... " M 20

Itareh.
EDWARDBEUao STARCH 00., LIMITED.

Laondrr atarohee— per lb
No. 1 White or blue, Mb. carton.8 0 07 
No. 1 " " Mb. " 0 07
Canada laondrr............................... o 06
surer glees, Mb. draw-Ud boxes. 0 (8 
SUrer glou, Mb. tin oanlaten.... n (8 
Edward , direr glou, Mb. jpkg. 0 C8
Kegs direr gkw, large orrstal__ 0 (8
Benwra e won. 1-lb. oartons........  0 C8
No. 1 white, bbk. and kegs........ o (64
Canada White Clou, 1-lb. pkgx.. o ot * 
Bawon’s enamel....per box 1 SO to 3 00 

Oulinaiy Starch—
Beuon à Co.'. Prepared Com.... 0 Oil
Canada Pure Corn ........................ 0 06$

Bloe atarob-
Bdwardaburg No. 1 white. 1-lb. oar. 0 10

1 " or blue,
4 lb. lumps........................ 0 81

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laondrr Starches—
Canada lamdtr, boxu of 60-lb. 60 (6 
Acme Gloss Starch—

1-lb.oartonx boxes of «lb..... 0 6) 
Ptout Quailtr White Laondrr— 

Mb.6aiUrten,ouMof«llb.... 017
gmetaJM»............................. 0 C64
Kegs, 100 lb................................ 0 ' 64

LUr White Qlou—
1-lb. fane* oartons, ouu 60 lb. 0 18
Mb. tor bunks, 8 to eux........ 0(8
Mb. en.mded tin oanlttan, 8

to oau......................................  0 IS
Bj£ft»«St*i001b............ 0.7

14b.fanorboxes,oaauMlb..... # Cl 
Canadian Maotrlo Btaroh—

I 60
____area—
llM
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Full value every time, no Fluctuation, a standard article, good as gold without alloy 
The quality that suits.

“ GILT EDGE ”
Coffee carries intrinsic worth in every particular. Experience is the best teacher and 
Experience says that “GILT EDGE” Coffee, with its superb aroma, delightful 
flavor, and uniform strength, makes the best Leader.

Its introduction regulates and inspires your whole coffee trade.
Sold in 1 and 2 pound cans. Cases of sixty pounds.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL

Culinary Starches—
Challenge Prepared Oom—

1-lb. packages, boxes 40 lb.........  0 6*
Jo. 1 Brantford Prepared Com -

l-lb. packages, boxes 40 lb.......... 0 OH
Crystal Ma Lie Corn Starch— 

l-lb. packages, boxes 40 lb.......... 0 07*
BAN TOT STARCH.

pkges, oases 6 do*., per case.. 4 76
BT. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starches—

R> I fvim ffifcamh. 40 lb . 0 O'- *
Durham corn starch, 40 lb..............  0 06*

Lauuuxi ovrwuiao-
No. 1 White, l-lb. oanou», «lb.. 0 (-7 

l' B-lb. cartons, 16 lb.. 0 07
<• H0-lb.bbL.................. 0 '61
'• 100-lb. keg»................  0 61

Oroide Lanndra, 40 to M lb...... 0 06
1.017Oloe», 8-6 fimiu pkgl., « lb 0

' l-lb. Iroof. 801b........... 0 8
Ie large lump*. 100-lb keg. 0 07

Patent etarob, l-lb. (roof, *lb.. 0 "8 
tv - - V " --- -—- «.lb 0 061
Cold water I.orine Starch, per

box, 4u pkgs................................ 8 00

Stove Polish.
Pergrou.

suing Sun, 6-oa. oekee, ««roae boxes 08 60 
Ruing Sun, 8ox cake., grow boxe. « 60 
Bon Paste, 10c. tile, à-groa» boxe. . ... 10 00 
Bun Past. So. die, tenu. boxe».... 6 00

9- lb. tinaAl in caae, per caae .. 9 40
6-lb. “ 19 •’ " .9 75
10- lb. " 6 “ ..9 66
90-lb. ■* 8 “ “ ..8 80

Teas.

8 VLADA OSYLOE.

MXLAOAMA TEA.

LtXi*Wiess ttv\s yie»» 
t taVmki vs \tvAn vwrwaWt&.l

Brown Label, l’s.......................  4
“ •* 11......................

Green Label, I’s and i s..........
Blue Label, l’s, 4’e, fs and §’■
Bed Label. I s and *s...............
Gold Label, i s...........................

Wholesale. Retail.
....... fu * #u $6
........ on 0 *

0 9 0 80 
OK 0 40 
OK OK 
0 44 OK

LIPTON'S tea

Thng. J. Lipton 
76 Frout at. 

East, 
Toronto.

Packed in air-tight tins only
wh lesale retail

Green label, l's only ............. 0 20
Blue " * b anu l’s .......... 0 22
Orange “ J’s i » and l’s
Pink “ %> & l’s
Bed » Dominic

Gold '* Afternoon blend,
è’s and l’s................................ 0 50

Dominion blend,

0 20 0 •26
0 22 0 30
0 So 0 40
0 35 0 50

0 44 0 CO

0 50 0 70

NICK LB PLATE STOVE POLISH.
Pints.......................................................... 2 90
Quarts......................................................  6 i0
I gallons................................................... 5 10
Gall n................................................... 4 80
5 gallons...................................................  4 60

Syrup.
BDWARDSBURO STARCH CO., LTD.
'’Crown" Brand Perfection Syrup.

Barrels, 60-. lbs........................... 0 i3i per lb.
Half-barrels, 860 lbs.................. 0 W| “
Kegs, 160 los .............................. 0 03$ "
3-gal. pails 25 lbs.......................  1 25 each
8 " " 88| lbs..................... I/o “
Plain tins, wild label— Per -a»e.

81b. tins, 1 dos. in case................  2 40
6 ' 1 " " .................. 2 75

10 " i " “ .................  2 65
10 " i " ................. 2 6J

(6,10 and 20 lb. tins have wire handles.)
LUCAS, STEELE * BRISTOL.

Empire Maple fcfyrup—
Oa*e* 24, pts.. 1 90 Oases,24 qts.. 6 40 
Oases 12,4-gal 5 10 "6 gals.. 4 80

- 1, 6-gal 4 50
54 lots prepared up to 40c. rate.

Empire Golden Syrup- 
Oases, 24—2*4. 2 7f Bbls, per lb. 0 034

'• 12—6’s. 2 65 %-bbL ‘ 0 031
$—l/s. 2 60 Kegs " 0 u3*
3-;0’s. 2 40 Pails, $1.25 and $1.76 

Usual freight allowance on 6 ';aee lots.
ST. LAWRBNOB STARCH OO., LIMITED.

Bee Hive Brand Oom Syrup.
Barrels, 601b*.............................. 0 034 per lb.
Half- arrels. 850 lbs ..................  0 0^ "
Kegs. .60 lbs ............................. 0 03*
3-gal. pails 25 lb .'........................ 1 25 each

M M 884 lbs........................ 1 76 M

EYL0N

put up in 60 
and 100 lb. 

boxes.

Wholesale Retail.
Black, green, mixed, 4s...........  0 70 1 w

“ - is................  0 56 0 80
is............. 0 42 0 60

" 1 lbs. * 4s. o 40 0 60
" 1 lbs, A Lb. 0 35 0 50
u libs.. 4* At*. 0 30 1 40
” 1 lbs. A (b.. 0 2a 0 30
" 4 lbs  0 21 0 26
" 1 lb............ 0 20 0 26

We rack Japans in all grades at same 
prices, any shipment of 6o lbs. or over prepaid.

" Condor " Ceylon black tea in lead packets
XeuuW Lsuei, !■ *rnu 1».
80-lb. oases.............. retail 0 8b at u 86
Blue Label, is, is and la,
60-lb. oases.............. retail 0 80 at 0 40
Red Label, is, is and Is,
60-lb. oases.............. rbvei 0 84 at 0 50
White Label, is, |s and Is,
60-lb. oases .. ..retail 0 40 at C 6> 

Black Teas- "Old vn>w" blenu- 
Bronxed tins of 10,86,60 and 80-lb.
No. 1....................................per lb. 0 85
No. I.................................... " 0 SO
No. I.................................... * 0 »
No. 4.................................... " H
No. I.................................... " Oil

THOMAS WOOD A OO. 
Montreal and Boston

-TEA
BLUB RIBBON 

I TEA OO. .TORONTO

Wholesale. Retail.
Yellow Label, l’s and i’s..... 0 20 0 25
Green Label, l’s and *b.........  0 22 OK
Blue label l’s and i’s..........  0 26 0 36
Red Label l’s>e,i’e and i’s.. 0 SO 0 40
White Label, lV is and is.. 0 36 0 50
Gold Lab-11 sand *’■......... 0 42 0 60
Purple Label, i’e ana is.........  0 66 OK
Embossed, i’s and i’s............. 0 70 1 to

blue Xjmuvit l ................................$g 1S| $U 26
Blue Label, *’•.........v.............. g 19 0 26
Orange Label, l’s andès .... OO OK
Brown Label, l e and *'■........ g * g JJ
Brown Label. *■ .................... g JJ g *g
Green Label, l e and à ............ g 86 0 6g
Red Label, is...........................  OK OK

LAPORTE, MARTIN A CIE, LTD.

...................... 0 25
Priuoeee Louis» hl o, 80 1b» ............. 0 19

Of Ion Green Tu.—J.pro itfle—
Lsdf, cam 6011*................................  0 18
DuchM» cm. 60 lb..........................  0 10

• CHOWE BHAJCD
WholMEle. Bel.11

Be» LeoelMb. end le.............«0HW6O
Blue Label l-lb. rod le............... 0 88 0 «
GreeulubeL l-lb........................  ï ïï ï 5
Green Lebel, |»...........................  OH 0H
J even U......................................  0 18 0H

Indian Tea

non eu l-lb.......................».... 90 H

:: îE::::}.......««
" IHHb................................. 0H

gOLONAl
Pure PNTtA I

Heed Office, St.
John, N.B. 

Toronto Office, 8 
Wellington K.

Wholesale. Bétail.
Brown Lebel'l’e end *'e.. OH 0H Crimson " l’erodf’E.. 0 23 0 80
Green M l’s rod l'A. 0 96 0 36
Bine " 0 80 0 «
Bronxe " 1» (a, la... 0 36 0 60
Gold " l’a, le. Je... 0 «4 0 60

Ail gredee, either blank, green or mixed.

Bleok Label, l-lb., retail et'Oe.............00 19
Bine label retail et OOo........................ 0 81
Green Label " too......................... 0 H
Bed Label. 60a......................... 0 86
Orange Label, " 80a......................... OU
GoldLebel. 11 00a......................... 0 66

E. D. maboeau, Montreal 
Japon Tee»—

"Condor" I 40-lb. boxes.............*
" II 4Mb. boxes.............
" m 00-lb. boxes..........

EMD AAA Japan, 40lb "at.............
• ba •' 40 H .............

Blue oaf, basket 6red Juan, TO lb..,
" Condor " rv 0Mb. Tr ..............

▼ 004b. " ...............
•’ XZXX 0Mb. boxes...,

XXXXIMb. " ....
XXX 0Mb.
XXX H4b. " .... 

"Condor'’ XX 004b.
XX 004b.

" LX 6Mb.

‘ Condor " Orion bleok tee in 
Green Label I», le rod Is
004b. cam..............retell,
2"? LebM.kl.endU,

paoks-s 

0 K at 0 11

88 at $ M

PURE

0 40
retail
0-0
060
040

Wood’s Primrose, per lb.
Uoideu Hod.............0 85

" Fleur d -Lis........... 0 30
Pack in i-lb tins. All grades-either 

black, green or mixed.

Tobaeoo.
THE BMPIRB TOBACCO OO., LIMITED.

Smoking—Empire, 4s, 6s and 13s— |0 46
" Amber, 8s. and 8s.............. 0 80
" Ivy.il................................... 0 60
" Rosebud, 7s........................ 0 61

Chewing—Currency, 12s. and64».... 0 46
Old Fox, 111....................... 0 48
------- -- - 0 61

066 
645 
046 
0 46

Fair Play, 8s. and Ûs — 0 51
Club, 6s. and Ul............  0 46

___iwshoe, 64s.
Pay RoUTVie. .

lOos........
6s. and 12s..
10os. bars, 64s. ... 
~ ‘ dtts..

Ceylon Teal in 
1 and i-lb. lead 
packages, black 
or mixed.

" Universal, 18s....
" Dixie, 7s.............................. • w

JOS. COTE, QUEBEC.
Cigars, per thousand.

Cote’s FinelCheroote 1-10.................... $15
V.HO.,1-20............................................... «OO
St. Louis (Union), 1-M..................... ■ « -
Champlain. 1-K........................................ 36 00
El Seroeant Premium. 1-80—1-40 ........  56 OJ
J. O. 01. Havana P Finos. 1-M...........  76 01

Out tobaccos. „
Petit Havana, 1, 1-12-1-6....................... ? j*
Queroel 1-4,12........................................

Cote’s Choice Mixture,

33 00

fib •• :::...... ««

. «Il M 
6 00

: ««

Veterinary Remedial
W. F. TODNO

Absorbine, per doc.......................
Absorbine, per dozen..................
Absorbine Jr., per dozen...........

Vinegars.
B. D. MARCEAU, Montreal. Per 

EMD, pore distilled, highest quality-- $0 <8
render pure distilled..........................  «».
Black Swan .......................................... ®

Uneniffii nrloes to buyers of large ausnH
White Wine, proof...................  22

" extra strength pickling 0 » 
“ XXX ..........................
" ,u

Toast.
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î.Whole Fruit
^.Delicious Flavor
3. Attractive Glass Jar

*>“Batger’s
Strawberry Jam has all these and 

other points, also, that have made it 
so popular with the GROCER and the. 
CONSUMER alike.

it
Try a case of 4 doz. of

Batger’s19

Strawberry
Jam Agents:

ROSE & LAFLAMME 
Montreal and Toronto

GENUINE MERIT

;6STER8j

a MEAT STEAKS Cl 
HUES CIAVIES GAME

ATERSON 8(5 fNl
PICKLE 89AUCEVU 

lGfltEN0VKES,E7B3i

’GLASGOW]
r {hi U/

mem\

and good value are the 
reasons why all women 
prefer to buy

Paterson’s
Worcester
Sauce

All grocers should sell 
it—if they don’t they 
miss sales.

HOSE & LAFLAMME, 
Agents, Montreal and Toronto

Three Lines To Dollarlown !
In the line of grocery specialties, there are 
three articles which you ought to know of,
Mr. Grocer ! They are

Pure Apple Juice
tor drinking purposes ;

Pure Cider Vinegar
In bottles or kegs / and

Pure Tomato Catsup
These three lines are regular magnets for 
the dollars. Purity and flavor, combined 
with a high grade appearance make these 
goods sell on sight.

Why not write us about them ?

The Belleville Fruit end Vinegar Co.
LIMITED

BELLEVILLE ONTARIO

IT PATS
TO HANDLE

Our
Matches

It pays, because
they are right,
they cost less than others
and the freight is less.

Write for Price List and Particulars.

The Improved Match Co.,
umnsa

Head Office : Feotery:
BOARD OF TRADE, DRUMMONDVILLE,

MONTREAL. P.Q.
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CLASSIFIED LIST OF ADVERTISEMENTS.
ingt, 7onte, Rape, Etc
•in Tent * Awning Co., OttTobin Tent k Awning Co., Ottawa.

Bahtng
Oodvflle-Georgeeon, Ltd., The, Winnipeg 
Gillett, E.W-Oo., Toronto.
McLaren’e, W. D., Montreal.

BUcnde.Confocdonery, Gum, Ac.
Bodes Gum Co., Montreal.
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati.
M x>ne/ Biscuit k Candy Co.. Stratford. 
Mott, John P., k Co., Halifax, N.S. 
National Iioorioe Co., Brooklyn, N.Y.

Brooms, Brushes and Woodenmare.
United Factories Ltd., Toronto.
Woods. Walter, k Co., Hamilton. 

Conned Goods 
Balfour, Smye k Co.. Hamilton. 
Bloomfield Packing Co., Bloomfield,Ont. 
Burlington Canning Co., Burlingi.on,Ont. 
Canadian Cannera, Hamilton.
Lea Pickling k Preserving Co., Simcoe. 
Old Homestead Canning Co., Picon. 
Turner, James k Co., Hamilton, Ont

Cigors, To
American Tobacco Co.. Montreal

JftontreaL
ms. m xyu., Glasgow, Soot. 

Tuokett, Geo. E.. ft Son Co.. Hamilton. 
Clutch Nails, Pail Hooks, Strap­

ping, Etc.
Warmmton, J. N., Montreal.

Cocoas and Chocolates-
Baker, Walter ft Co.. Dorchester, Mass. 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, ft Co., London, Eng. 
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P.. t Oo., Hilifu, N.S. 
Nestles Chocolate, Montreal

Canadian Cocoanut Co., Montreal.
Computing Scales-

American Computing Co., Indianapolis, 
Indiana.

Computing Scale Co., Toronto.
Toledo Computing Scale Co., Hamilton.

Concentrated Lie*
Gillett B. W.. Co., Toronto.

Condensed Milk and Cream.
Borden's—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro. N.S.

Crockery, Glassware and Padary.
Campbell s, R. Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dairy/Produce and Provisions- 
Clark, Wm., Montreal 
Dawson Commission Co., Toronto.
Duff ft Son , Hamilton, Ont.
Fearman, F. W., Co., Hamilton.
Ingersoll Packing Co., Ingersoll, Ont. 
MacLaren Imperial Cheese Uo., Toronto 
O'Mara, Joseph, Palmerston.
Park. Blackwell Co.. Toronto.
Power, B. 1 ., Halifax. N.S.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., ft Co., Toronto.

Decorations, Table.
Hoveli, A. J., ft Co., London, W.C.

Deliver* Wc

Fish-
Atlantic Fish Co., Halifax, N.S.
Bickle, J. W., ft Greening, Hamilton. 
Connors Bros.. Black’s Harbor N.B.
Me Willi am ft Everist. Toronto.
Millman, W. H, ft Sons, Toronto. 
Windsor, J. W„ Montreal

Flavoring Extracts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fluid Beef- 
Bovril Limited, Montreal.

Foreign Importers.
F risse 11 & Co., London, Eng.
MacDonald, Gordon ft Co., London,Eng. 
Methven, James London, Eng.
Scott, David, ft Co.. Liverpool, Eng. 
Toothe's Extract of Meat Co., London, 

Eng.
truda—Driad, Groan, and that-

Belleville Fruit ft Vinegar Co., Belleville. 
Clogg. J. R., ft Co., Montreal.
Davidson ft Hay, Toronto.
Dawson Commission Co., Toronto. 
Fisher, Frederick, ft Sons, London, Eng. 
Gillard, W. H., ft Co., Hamilton, Ont. 
Kinnear, Thos., ft Co., Toronto.
Lucas, Steele ft Bristol Hamilton. 
Montreal Frutt Exchange, Montreal.
Mo William ft Bvenst. Toronto.
Rattray, D., ft Sons, Ltd., Quebec 
Smith, E. D., Winona, Ont.
Stringer, W. B., ft Co., Toronto.
Tippet, A. P., ft Co., Montreal.
Turner. James, ft Co., Hamilton. 
Underdown ft Crichton, London, Eng. 
Walker, Hugh, ft Son, Guelph.
White ft OoJToronto.

Gelatine.
Cox, J. ft G„ Edinburgh, Scotland. 
Nicholson ft Brock. Toronto.

Grain. Flours and Cereals. Seeds
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., ft Co., Quebec.
MeFaU, A. A., Bolton, Ont.
Nicholson ft Bain, Winnipeg.
Western Canada Flour Mills Co.,Toronto

Grocers—Wholesale.
Balfour, Smye ft Co., Hamilton.
Ozo Co., Montreal.
Oodville-Georgeson Co., Winnipeg. 
Colson,0. B. ft Son. Montreal.
Davidson ft Hay, Toronto.
Eby, Blain Co., Toronto.
Bcfcardt, H. P., ft Co., Toronto.
Galbraith, Wm., ft Son. Montreal 
Gillard, W. H., ft Oo., Hamilton. 
Kinnear, T.. ft Oo., Toronto.
Lucas, Steele ft Bristol Hamilton. 
Mathewson's Sons Montreal 
Todhunter, Mitchell ft Co., Toronto. 
Turner. James, ft Co., Hamilton.
Warren Bros., Toronto.

Grocers'^Grinding and Packing

Lipton, Thomas J.
Ozo Co., Montreal 
Smith, B. D., Winona. Ont.
Upton, Thos., ft Co., Hamilton. 
Wagstaffe Limited. Hamilton, Ont. 
Windsor, J. W., Montreal.

Manatadnrcrt’ Agent., Broker, and 
ÇammUtian Marchante.
Adam, Geo., ft Oo., Winnipeg, Man. 
Adamson, J. T.. Montreal.
Anderson. Powis ft Co., Toronto.

Polishes—Aon.
Morse Bros., Canton, Mass.

Printing-
Barnard Frank H., Toronto.

y lll—M vv.| r. UJUiyCg, mail.
Dunn, Wm. H., Montreal and Toronto. 
Foley F. J., ft Co., Edmonton, Alta. 
Fontanel, Leon. Montreal.
Gorham. J. W„ ft Co., Halifax N.S. 
Holmes, W. G., ft Co.. Calgary, Alta. 
Jarvis. 0. K., ft Co., Vancouver, B.C. 
I*mbe. W. G. A., ft Co., Toronto. 
McFarlane ft Fisld, Hamilton, Ont. 
MacLaren Imperial Cheese Co.. Toronto 
McLean, J. J., Moose Jaw, Saisk. 
MaçNab, T. A,, ft Co., St. John, Nfd. 
Millman, W. II., ft Sons, Toronto. 
Nicholson ft Bain, Winnipeg.
Rutherford, Marshall ft Oo., Toronto.
By an, Wm.. Oo., Toronto.
Slocombe, E. J., Montreal.
Standard Brokerage Co , Vancouver 
Steele, M. B., Winnipeg. Man.
Strang Bros., Winnipeg, Man. 
Thompson, G. B.. Winnipeg, Man. . 
TiPPet, A. P ft Oo., Montreal.
Warren, G. C , Regina. Bask.
Watson, Stuart, Winnipeg, Man. 
Watson, Andrew. Montreal 
Watt, John J., Toronto

Matches.
Improved Match Co., Montreal.

Meat Extract.
Toothe's Extract of Meat (Jo., London, 

Eng.
Mince Meat.

Capstan Mfg. Co., Toronto.
Clark, Wm- Montreal 
Fearman, F. W., Co., Montreal 
Lytle, T. A., Ck>., Toronto.
Nicholson ft Brock, Toronto.
Wagstaffes, Limited, Hamilton.
Wethey J. H., St Catharines.

Office Supplies.
Grain, Roll a L., Go . Ottawa.
Ontario Office Specialty Co., Toronto

Patent Medicines.
Mathieu, J. L., Co., Sherbrooke, Que.

Eureka Refrigerator Co., Toronto 
Hillock, John, ft Co., Ltd., Toronto.

Salt
Canadian Salt Oo., Windsor, Ont. 
Empire Salt Co., Sarnia, Ont.
Toronto Salt Works. Toronto.
Verret, Stewart ft Co., Montreal.

Soap.
La Cie Des Savon Français, Montreal. 
Royal Crown Limited, Winnipeg, Man. 
St. Croix Soap Mfg. Co., St Stephen, N.B. 
Welc me Soap Co., St. John, N.B. 
Yuung-Thomai Soap Oo , Regina.

Soda—Baking•
Church ft Dwight, Monti eal.

Starch.
Edwardsburg Starch Oo., Cardinal, Ont 
St. Lawrence StarchCo., Port Credit.

Storage and Warehouses,
Terminal Warehouse ft Cartage Co 

Montreal.

vuujiutuu muiMoco v/v., namaz, xi.r.
Edwardsburg Starch Co.. Cardinal, dm. 
Imperial Syrup Co., Montreal.
Lucas, Steele ft Bristol Hamilton.
“ Sugars " Limited, Montreal 
Tippet, A. P., ft do., Montreal.

Teas. Coffees, and SPices.
Balfour,Smye ft Go., Hamilton. 
Branson ft Go., Ltd., London, Eng. 
Ceylon Tea Association, New York. 
Oodville-Georgson Co., Winnipeg 
Ewing. S. H ft Sons, Montreal.Gillard, W. H- ft Oo., Hamilton.
Greig. Robt. Co.. Toronto.
Kit Coffee Co., Glasgow, Scotland. 
Nishimura, Shaw T., Montreal.
Min to Bros., Toronto.
Paterson, R- ft Sons, Glasgow, Scot. 
Robertson, John ft Son, Montreal. 
Salada Tea Co., Toronto and Montre »1 
Symington. T., Edinburgh, Soot.
Truro Condensed Milk do., Truro, N.S. 
Turner, James, ft Co., Hamilton. 
Warren, G. 0., Regina, Bask.
Wood, Thos., ft Co., Montreal.

Veterinary Remedies
Young, W. F., Montreal

Vinegar and Cider.
Belleville Fruit and Vinegar Co..Belleville 
White, Oottell ft Co., London, 8.E.

Abbott H.
aeons-
G7. ft Co- London, Ont.

Financial Institutions In
Bradstreet Oo.

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Oo., Philadelphia, Pa. 
Fisher, A. D., Oo., Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson ft Co., London, Eng.

Jams - Jellies. Etc.
Batger's— Rose ft Laflamme. Montreal. 
Good willies—Rose ft Laflamme, Montreal

, Indianapolis, Ind.
Picklee, Sauces, ReHekee, Ac.

Brand ft Co., London, Eng.
Capstan Mfg. Co., Toronto.
Douglas J. M., ft do., Montreal.
Lea Pickling ft Preserving Co., Simcoe. 
Ozo Co., Montreal.
Hudon, Hebert ft Cie, Montreal 
Mason, Geo., ft Co., London, Eng. 
Paterson s— Rose ft Laflamme. Montreal. 
Taylor ft Pringle, Owen Sound, Ont.

Poison, Rat-
Comm m Sense Mfg. Co., Toronto.

Polishes-Mated.
Majestic Polishes, Ltd., Toronto.
Oakey, John, ft So as, London, Eng.

Polishes—Shoes.
Dailey, F. F.. Co., Ltd., Hamilton. Ont.

Chouillou, C. /-'Montreal.
Gillett, F. W. do.. Toronto.
Winn ft Holland, Montreal.

Woodenmare
Stevens-Hepner Co., Port Elgin

Wrapping Paper. Paper Bag. ferine. Wood Di.hu, Ac. * 
Canada Paper c to.. Toronto.
Thome, A. M. ft do., Toronto

fuit
Gillett, B. W.,Oo., Toronto

SIEjimmu

MAPLE SYRUP. 
MAPLE SUGAR. 
MOLASSES. 

CONFECTIONERY 
SPECIALTIES. 

CANDIED PEELS

CANNED FRUITS.
JAMS a 

MARMALADE. 
TOMATOES. 

KETCHUP.
, PICKLES.VINEGAR 

Sc.ac.

.^COBMIRATte
^1907

Partmenais St. cor.St. Catherine.

IT WORKS OF- THE KIND IN CANADA.
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Dairy Salt 

Table Salt 

Rock Salt 

Packers’ Salt

General Purpose Salt 

VERRET, STEWART & CO.
LIMITED

MONTREAL

MINCE PIES
MADE FROM

Wethey’s Condensed
Mince Meat §

are what your customers want.

Have you got thlo lino In stock ?
Every day you are without this Mince ! 

Meat you are losing profits you might just | 
as well have.

It lo a ready seller.
It Is a steady seller.
It Is a repeat seller.

It sails whan othar brands do not soil.

All Jobbers. 3 doz. to a case.

J. H. WETHEY, LIMITED
ST. CATHARINES

Up! Up!! Up!!!
“EMPIRE” Brand

4 free phones
USE THEM.

-are going up.
-have gone higher than ever.

We have been telling you for some 
time past that this was coming.

If you will write us re these, we will 
have something to interest you.

LUCAS, STEELE & BRISTOL,
Wholsssl* cert

HAMILTON, ONTARIO


