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THE OPPORTUNITY 
The devaluation of the peso in 
December 1994 sharply curtailed 
computer hardware sales in Mexico. 
Nonetheless, there are continuing 
opportunities for software and services. 

• VVhen restrictions on computer im-
ports were removed in 1990, there 
vvas a dramatic surge in hardware 
purchases. The number of personal 
computers in use jumped by more 
than one-third in 1994 alone. 

• The devaluation nearly doubled 
prices of imported hardware, but 
those who bought in 1994 still 
need to get the most out of their 
equipment. 

• Industrial automation, geographical 
information systems (GIS) and 
office automation are all considered 
promising markets in the medium 
term. 

• A partnership with a Mexican 
company seeking to fi ll out its 
product line is one of the best 
methods of entering this market. 

SUMMRRY REPORT 
In addition to this market summary, the 
Department of Foreign Affairs and 
International Trade (DFAIT) has prepared 
a market profile entitled Opportunities in 
Mexico: Software Products and 
Computer Services. This information on the 
Mexican market for software products and 
computer services has been produced and 
published by Prospectus Inc under contract 
with DFAIT, along with other market profiles 
and summaries on business oppcxtunities 
in Mexico. It is available from: 

InfoCentre 
Tel.: 	1-800-267-8376 or 

(613) 944-4000 
Fax: (613) 996-9709 
FaxLink: (613) 944-4500 
Bulletin Board (IBB): 

1-800-628-1581 or 
(613) 944-1581 

The market profiles are available in electro-
nic form from the IBB or in hard copy at a 
cost of $10.00 plus shipping and applicable 
taxes, from Prospectus Inc_ Please contact: 

Prospectus Inc Order Department 
Tel.: (613) 231-2727 
Fax: (613) 237-7666 
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January 1996 

Cat. No. E73-9/44-1995-1E 
ISBN 0-662-23806-0 
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OPENING UP TO HIGH 
TECHNOLOGY 
The computer sector is one of the 
most rapidly growing elements of 
the Mexican economy. Beginning in 
the late 1980s, the government 
implemented a series of sweeping 
economic reforms that included 
trade liberalization and privatization 

of public enterprises. Mexican corn-
panies were forced to modernize to 
stay competitive as foreign suppliers 
moved into their formerly protected 
markets. Since purchases of high 
technology equipment had been 
severely limited by an import permit 
system, the effect of these reforms 
on computer markets was particu-
larly dramatic. 

Opportunities for foreign suppliers 
are especially attractive because the 
domestic computer industry is poorly 
developed and the nation has little 
investment in old technology to 
slow the pace of modernization. 

Policies of self-sufficiency had been 
in place for decades before small 
computers emerged as a business 
tool, but the Mexican government 
was quick to include them under its 
protectionist umbrella. In 1981, the 
fi rst of two decrees goveming the 
computer industry was issued. It 
specified that all computer suppliers 
had to maintain local manufacturing 
facilities. A second decree in 1987 
increased the local content required 
and imposed import permits for all 
computer equipment. 

In April 1990, the computer decrees 
were rescinded and foreign 
computer manufacturers were 
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Source: instituto Nacional de Estadistica, Geograffa e Informertica (MEG!), National 
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allowed to supply the Mexican market 
solely through imports. Although the 
decrees applied only to hardware, 
their removal has also had a strong 
effect on the demand for software 
and computer services. The availability 
of cheaper, more sophisticated equip-
ment has had a natural tendency to 
promote new and more elaborate 
applications. 

According to estimates published by 
the Instituto Nacional de Estadistica, 
Geograffa e Informegica (INEGI), 
National Institute for Statistics, 
Geography and Informatics, Mexican 
computer sales jumped by 20 per-
cent between 1993 and 1994 to 
reach US $3.4 billion. The devalua-
tion of the peso in December 1994 
depressed hardware sales during 
1995, and most experts are predict-
ing that they will not recover to 1994 
levels for two years. Software and 
service sales, however, are likely to 
continue to benefit from strong 
1994 hardware sales. 

THE COMPUTER MARKET 
The Mexican market for computer 
software and services has grown 
rapidly as the installed computer 
base continues to expand. The elimi-
nation of import permits in 1990, 
and the subsequent reduction of 
tariffs, had a dramatic e ffect on the 
market. Sales of computer techno-
logy exploded by 43 percent in 1990 
and another 49 percent the following 
year. Even during the economic slow-
down of 1993, sales of computer hard-
ware, software and services rose by 
10 percent Hardware sales virtually 
halted in late December 1994 when 
the peso was suddenly devalued. 
Nonetheless, prospects for software 
and services are still considered good. 

According to the Instituto Nacional 
de Estadfstica, Geograffa e 
Informcitica (INEGI), National 
Institute for Statistics, Geography and 
Informatics, the number of personal 

computers (PCs) in use grew by 37 
percent in 1994, to reach 2.2 million 

units. Computer literacy has grown 
as a result of computer-related 
courses in the universities, schools 
and private training providers. 
Several major computer magazines 
are now available in Mexico. 

Foreign software companies account 
for close to three-quarters of the 

market. Most of the leading software 
packages are available in Mexico, 
including those for PCs, workstations 
and larger computers. Aggressive 
competition has led to falling prices. 
American companies dominate the 
import market, partly because the 
United States provides about two-
thirds of the computer equipment 
used in Mexico. 

According to estimates published by 
INEGI, the overall Mexican computer 
market in 1994 was worth US $3.4 
billion. Of this, about 54 percent was 
hardware, 32 percent was services 
and 14 percent was software. Prior 
to the devaluation, INEGI was 
projecting 20 percent growth in the 
computer market for 1995. 

There are almost 500 software 
developers in Mexico, of which 
130 are members of the Asociaci6n 
Nacional de la Industria de 
Programas para Computadoras 
(ANIPCO), National Association of 
the Computer Programming Industry. 

The computer industry is constantly 
evolving, and is not readily divided 
into subsectors. Three major speciali-
ties are discussed in this summary. 
Industrial automation is the most 
dynamic segment in the private 
sector. In the public sector, there is 
an ongoing need for all kinds of 
large-scale databases, but geograph-
ical information systems (GIS) are 
especially promising. Although it is a 
more mature market segment, office 
automation is a continuing source of 
sales for computer technology sup-
pliers. For the most part, the home 
computer market in Mexico is not 
yet sufficiently developed to warrant 
special emphasis. 
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FOREIGN TRADE 

Imported hardware has been hard hit 
by the devaluation of the peso and 
the economic crisis which followed. 
While services have been less affect-
ed, the crisis has created an advan-
tage for local firms and products. 
Software has suffered the least 
because it is relatively inexpensive, 
and because customers have made 
considerable investments in hardware 
over the past two or three years. 

According to estimates from the 
Instituto Nacional de Estadistica, 
Geografia e Informética (INEGI), 
National Institute for Statistics, 
Geography and Informatics, the total 
software market in Mexico totalled 
US $460 million in 1994. By some 
estimates, import penetration exceed-
ed 80 percent There is no official data 
on foreign trade in computer services. 
The total Mexican services market 
was about US $1.1 billion in 1994. 

The United States claimed an 85 per-
cent import market share for software 
and computer services in 1994. 
Canada's share was about 2 percent. 
Other significant suppliers were 
Ireland, Taiwan, Denmark and the 
United Kingdom. 

CUSTOMERS 

The devaluation of the peso has con-

strained the computer market, just 

as Mexican firms had been freed to 
import badly needed foreign technol-
ogy. The need continues, even if the 

ability to finance imports does not. 

Until the crisis is resolved, the demand 

will be for software that maximizes 
the productivity of existing hardware. 
In particular, industry observers say 
that there is a strong demand for 
software packages aimed at specific 

industries or industrial processes. 

Computer sales by sector for 1992 
have been estimated by Servicios de 
Estrategia en Electrônica (Select), a 

consulting firm based in Mexico City. 
Industry observers believe that this 
distribution will continue to be 
representative of the market for the 
next few years. 

Financial Sector 

The financial sector is the largest 
group of end-users. Banks are the 
largest customers in this sectoç 
followed by stock brokerage houses 
and insurance companies. The sector 
includes about 500 institutions. 

Government Agencies 

Government agencies comprise the 
second largest group of customers. 
Government agencies use the full 
range of packaged software, but many 
applications are developed in-house, 
sometimes with links to commercial 
packages. 

Retail and Wholesale 
Distribution 

Retailers and wholesalers are the third 
largest group of computer users. The 
biggest demand is for administrative 
applications, including payroll. Point-
of-sale systems are being increasingly 
demanded by retailers, particularly 
large supermarkets and chains. 

VVholesale distributors are struggling 
to meet rising demands from their 
customers for just-in-time (MT) 
delivery, and this creates a demand 

for specialized packages. 

Manufac-turing 
and Processing 

The manufacturing and processing 
industries are substantial computer 
users. The most-frequently used soft-
ware applications are for payroll, word 
processing, spreadsheets, accounting 
and project management Companies 
in this sector also use process 
control applications, but many of 
these are developed in-house. 

Service Sector 

Companies offering consulting ser-
vices to business are under increas-
ing pressure to become competitive 
and many of them are computerizing 
their operations. Typical applications 
include project planning and 
professional billing. 

Educational Institutions 

Educational institutions, especially the 
larger universities, are important users 
of computer systems. The Instituto 
Tecnolégico de Estudios Superiores 
de Monterrey (ITESM), Monterrey's 
Technological Institute and the 
Universidad Nacional Autônoma 
de México (UNAM), National 
Autonomous University of Mexico, 
have the largest installed base. 

COMPETMON 
Most of the major computer manu-
facturers are active in the Mexican 
market. The market shares establish-
ed by these companies has an influ-
ence on software sales because of 
the software that is usually bundled 
with them. The market is dominated 
by the large international companies. 
ACER alone claimed 29 percent of 
the market in 1994, and the top ten 

companies combined hold a market 
share of almost 90 percent. 



need in Mexico for some sort of inte-
gration of geographical information 
systems (GIS). Ideally, all geographic 
information would be accessible 
through a single server platform. 
Advanced data analysis techniques, 
data conversion s-ystems and special-
ized methodologies such as ortho-
mapping will also be needed as the 
country's bacldog of raw data grows. 

The expected lull in equipment 
purchases creates an opportunity for 
selling knowledge-based services. 
Many of the larger buyers have 
already bought hardware, making 
education and training a top priority. 
The provision of training services 
provides both an immediate market 
and an opportunity to raise aware-
ness of Canadian technologies. 

Industrial Automation 
Industry experts interviewed for this 
study agreed that a trend towards 
computer integrated manufacturing 
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Similarly, the major software publish-
ers are all represented in Mexico. 
According to industry experts, approx-
imately 90 percent of the packaged 
software sold in Mexico comes from 
foreign firms, but imports claim a 
smaller share of the custom software 
and services market. 

Mexican Competitors 
Mexico has no major domestic soft-
ware firms. About 500 small software 
developers focus on specialized 
applications, especially for office 
automation and government admin-
istration. Their share of the overall 
software and services market is as 
high as 30 percent. About half of the 
software they produce is for personal 
computers, about 30 percent for 
minicomputers and the rest for 
mainframes. 

The private sector requires accounting 
software appropriate for the Mexican 
tax environment, and this has 
created a demand for domestically 
produced software. Many Mexican 
firms concentrate on adapting and 
customizing foreign products for the 
Mexican market. 

TRENDS AND 
OPPORTUNES  
The devaluation of the peso in 
December 1994 resulted in a sharp 
reduction in the demand for import-
ed products. According to industry 
observers, the demand for computer 
technology fell by at least half in the 
first few months of the year. Hardware 
has borne the brunt of the decline. 
Sales of software and services will 
continue as users try to get the most 
out of recent hardware purchases. 
Most observers see the present situ-
ation lasting until the end of 1995 
and gradually improving in 1996. 

Geomatics 
Decision makers interviewed for this 
summary stressed the long-term 

Major Computer Companies in Mexico, 1995 

Company 	 Principal Activity 

Medium 
APEMEX 	 software house 
Autodesk Inc. 	 software representative 
Computadoras y Capacitaci6n Integral 	consultants 
Grupo TEA 	 software house 
Megaplan 	 software house 
Microsoft México 	 software representative 
Moore de México 	 software representative 
SIGA Desarrollos 	 software representative 
UNISYS de México 	 hardware distributor 

Large 
Digital Equipment de México 	 hardware manufacturer 
Oracle de México 	 software distributor 
Tecnologia en Desarrollo de Sistemas 	software house 
Universidad lbero Americana 	 academic 

Very Large 
AT&T, GIS México 	 hardware distributor 
Hewlett Packard de México 	 hardware manufacturer 
IBM de México 	 hardware manufacturer 
Novell de México 	 software house 

Source: Asociacidn Nacional de la lndustria de Programas para Computadoras (ANIPCO), 
National Association of the Computer Programming Industry, 1995, based on membership 
data. 

(CIM) is only in its infancy in most 
Mexican industries. Many companies 
have automated parts of their opera-
tions, but few have gone all the way 
and integrated their process control 
and planning functions. 

Observers believe that there will be 
a gradual shift towards fully integrat-
ed s-ystems over the medium term. 
In the short run, however, they agree 
that smaller-scale projects with fast 
results will dominate the market. 
Products that can be run on high-
end personal computers rather than 
workstations will be in particular de-
mand. Most companies have access 
to PCs but cannot afford workstations. 
Solutions in the US $6,000 range will 
have the greatest potential. 

Consulting opportunities are concen-
trated predominantly in general 
technical services, including training, 
as well as in systems integration 
services. 
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Online Services 

The Internet has only recently become 
available to non-academic users in 
Mexico, but the number of servers 
increases every month. Despite the 
devaluation, subscriptions to online 
services have increased at an esti-
mated ten per month throughout 
1995. At first, installations were 
limited mainly to universities and 
research organizations. For example, 
the Universidad Nacional Autémoma 
de México (UNAM), National Auto-
nomous University of Mexico, has 
been online for four years. Corporate 
and govemment users are now 
being connected in rapidly growing 
numbers. 

Since 1994, CompuServe has offered 
its services in Mexico at roughly the 
same price as in the United States. It 
is popular with business users, since 
it uses a fibre-optic link to the U.S., 
circumventing the difficulties of using 
the lines of Teléfonos de México 
(Telmex), the national telephone 
company. 

Product Opportunities 
In today's economic environment 
Mexican computer fi rms are concern-
ed about survival rather than growth. 
For most of them, survival means 
making the most of established dient 
bases and dealing in known products 
which have already earned consumer 
confidence. This is not considered a 
good time for innovation. More than 
ever, customer support is the key to 
software sales. 

The business of customizing or 
adapting foreign software for 
Mexican use has good potential. 
There is also a demand for special-
ized software designed for particular 
industries. Examples include pack-
ages for tourism, point-of-sale and 
professional billing. 

In the future, govemment purchases 
are expected to shift towards pack-
aged software rather than custom- 

developed systems. The rising use of 
personal computers will make this 
increasingly possible. 

Industry experts believe the market 
will gradually shift towards integrat-
ed services. Companies that can pro-
vide systems integration, including 
hardware, software and services, are 
expected to prosper. 

Training Opportunities 
Mexican educators have recognized 
a problem in the area of computer 
education. While there is tremendous 
demand for computer education, 
there is also a lack of skilled trainers. 
The result is that training is narrowly 
focussed. This is particularly true in 
smaller cities where computer hard-
ware is inadequate to meet the 
demand. This creates opportunities 
for commercial training services, 
which have not been the usual 
source of computer training in the 
past. 

THE REGULATORY 
ENVIRONMENT 
There is virtually no regulation of 
computer software and services in 
Mexico. The new telecommunica-
tions law apparently includes some 
coverage of online services, but regu-
lations have not yet been issued. 
Improved anti-piracy measures are 
the most important action the govem-
ment has taken so far. The adminis-
tration of President Emesto Zedillo 
has strongly supported initiatives by 
the Instituto Nacional de Estadislica, 
Geografi'a e Inforrnértica (INEG1), 
National Institute for Statistics, 
Geography and Informatics, to pro-
mote the computer sector as a means 
of furthering the new administration's 
economic and social objectives. 

The lack of a well-developed com-
puter sector has severely limited 
Mexico's economic and industrial 
development This fact has been 
widely recognized in Mexico and the 

government has acted to develop 
new policies to replace the self-
sufficiency regulations which were 
rescinded in 1990. 

In May 1995, President Zedillo 
announced the Plan Nacional de 
Desarrollo, 1995-2000, National 
Development Plan, 1995 -2000. For 
the fi rst time, the Zedillo develop-
ment plan includes strategies for 
developing the use of computer 
technology. "Computer science" is 
recognized as a tool that can support 
the other objectives of the program, 
including economic growth, social 
and democratic development and 
sovereignty. 

INEG1 has overall responsibility for 
computer policy in Mexico. It has 
sponsored a series of progressively 
broader forums to seek input from 
the industry and the public. In April 
1995, for example, INEGI set up the 
Foro de Consulta Popular sobre 
Informértica to advise on implemen-
tation of the new policies. 

Public consultation is a normal part 
of the Mexican legislative process, 
and so far experts are mixed in their 
views about whether this process 
will result in practical action. For the 
most part, they see the formal incor-
poration of computer science in the 
National Development Plan as a 
strong first step. 

MARKET ENTRY 
STRATEGIES 
Mexican software distributors are al-
ways looking for new products. One 
distributor interviewed for this profile 
said that he travels regularly to the 
United States to see new products. 
He believes that Canadian products 
are beginning to gain some recogni-
tion in Mexico, especially in the 
communications sector. In his view, 
this is largely a result of Canadian 
government efforts to promote the 
industry. 
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The present trend in Mexico is 
toward systems integration services. 
Companies that offer such broad 
services need suppliers able to fill 
gaps in their offerings. This is espe-
cially true for the more specialized 
software solutions. There is a 
growing demand for industry-specific 
software and services, but customers 
increasingly want to buy the whole 
system from one supplier. This trend 
is creating an increased interest in 
strategic alliances vvith foreign firms. 

Small- to medium-sized Mexican 
computer companies see partner-
ships vvith foreign companies as a 
way of competing with the large 
consulting firms that presently 
dominate the industry. Canadian 
companies are not well-known in 
Mexico, but there are good prospects 
for firms that can provide their own 
financing. 

Perhaps the biggest obstacle to great-
er participation of Canadian firms in 
the Mexican software and computer 
services market is the lack of local 
presence. Mexicans prefer to pur-
chase imported goods and services 
from companies with a demonstrat-
ed commitment to the local market. 

A practical way to establish this pre-
sence is to form a strategic alliance 
or partnership with a Mexican corn-
pany. Canadian firms can provide 
expertise and technology that mesh 
well with the market knowledge and 
relatively low operating costs of local 
partners. In today's economic envi-
ronment, Canadian firms should be 
prepared to provide capital as well. 

KEY CONTACTS 

CANADA • 

Canadian Government 

Department of Foreign Affairs and 
Interna tional Trade (DFAI7) 

DFAIT is the Canadian federal gov-
emment department most directly 

responsible for trade development 
The InfoCentre should be the first 
contact point for advice on how to 
start exporting. It provides informa-
tion on export-related programs and 
services, acts as an entry point to 
DFAIrs trade information network, 
and can provide copies of special-
ized export publications and market 
information to interested companies. 

InfoCentre 
Tel.: 	1-800-267-8376 or 

(613) 944-4000 
Fax: (613) 996-9709 
FaxLink: (613) 944-4500 
InfoCentre Bulletin Board (IBB): 

Tel.: 1-800-628-1581 or 
(613) 944-1581 

Commercial Division of the 
Embassy of Canada in Mexico can 
provide vital assistance to Canadians 
venturing into the Mexican market 
The trade commissioners are well-
informed about the market and will 
respond in vvhatever measures 
possible to support a Canadian firm's 
presence in Mexico. 

Note: to telephone Mexico City,  dia!:  
011-52-5 before the number shown. 
For contacts in other cities in Mexico, 
consult the international code listing 
at the front of your local telephone 
directory for the appropriate 
regional codes. 

Commercial Division 
The Embassy of Canada in Mexico 
Schiller No. 529 
Col. Polanco 
Apartado Postal 105-05 
11560 México, D.F. 
México 
Tel.: 724-7900 
Fax: 724-7982 

Canadian Consulate 
Edificio Kalos, Piso C-1 
Local 108-A 
Zaragoza y Constitucién 
64000 Monterrey, Nuevo Le6n 
México 
Tel.: 344-3200 
Fax: 344-3048 

Canadian Consulate 
Hotel Fiesta Americana 
Local 30-A 
Aurelio Aceves No. 225 
Col. Vallarta Poniente 
Guadalajara, Jalisco 
México 
Tel.: 15-8665 
Fax: 1 5-8 665  

International Trade Centres have 
been established across the country 
as a convenient point of contact to 
support the exporting efforts of 
Canadian firms. The centres operate 
under the guidance of DFAIT and all 
have resident trade commissioners. 
They help companies determine 
whether or not.they are ready to 
export, assist firms with market 
research and planning, provide access 
to govemment programs designed 
to promote exports, and arrange for 
assistance from the trade commis-
sioners in Ottawa and trade officers 
abroad. Contact the International 
Trade Centre nearest you. 

World Information Network for 
Exports (WIN Exports) is a 
computer-based information system 
designed by DFAIT to help Canada's 
trade development officers abroad 
match foreign needs to Canadian 
capabilities. It provides users vvith 
information on the capabilities, 
experience and interests of more 
than 23,000 Canadian exporters. 
To register on WIN Exports, call 
(613) 996-5701, or fax 
1-800-667-3802 or (613) 944-1078. 

International financing institutions, 
including the World Bank and the 
Inter-American Development Bank, 
provide funds to Mexico for a wide 
variety of specific projects. DFAIT 
helps Canadian exporters interested 
in pursuing multilateral business 
opportunities that are financed by 
international financing institutions. 
For further information, call (613) 
995-7251, or fax (613) 943-1100. 
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Market Intelligence Service (MIS) 
provides Canadian businesses with 
detailed market information on a 
product-specific basis. The service 
assists Canadian companies in the 
exploitation of domestic, export, 
technology transfer and new manu-
facturing investment opportunities. 
MIS is offered free of charge by fax, 
letter or telephone. For more infor-
mation, call (613) 954-5031, or fax 
(613) 954-2340. 

Department of Industry 

International Business 
Development 	 - 
Department of Industry 
235 Queen Street 
Ottawa, ON KlA 0G5 
Tel.: (613) 990-4096 
Fax: (613) 990-4215 

Canadian International 
Development Agency (CIDA) 

CIDA is an important possible source 
of financing for Canadian ventures in 
Mexico. A special fund is available 
through the CIDA under the Industrial 
Cooperation Program (CIDA/INC). 
This program provides financial 
contributions to stimulate Canadian 
private-sector involvement in devel-
oping countries by supporting long-
term business relationships such as 
joint ventures and licensing arrange-
ments. For more information, 
call (819) 997-7905/7906, or fax 
(819) 953-5024. 

Export Development Corporation 
(EDC) 

EDC is a customer-driven, financial 
services corporation dedicated to 
helping Canadian businesses succeed 
in the global marketplace. EDC pro-
vides a vvide range of risk manage-
ment services, induding insurance, 
financing and guarantees to Canadian 
exporters and their customers 
around the world. 

EDC has established relationships 
with leading commercial and public 
sector institutions in Mexico and 

Latin America. Exporters can call 
(613) 598-2860 for more information. 
Smaller exporters, with annual export 
sales under C $1 million, should call 
the Emerging Exporter Team at 
1-800-850-9626. Exporters in the 
information technology industry can 
call EDC's Information Technologies 
Team at (613) 598-6891. For infor-
mation on the full range of EDC 
services, call (613) 598-2500, or fax 
(613) 237-2690. 

Revenue Canada 

Revenue Canada, Customs Program 
Branch provides a NAFTA Help Desk 
telephone line vvith service available 
in Spanish. For information, call 
(613) 941-0965. 

Sponsoring Organizations 
Baker & McKenzie 
Barristers & Solicitors 
BCE Place 
181 Bay Street 
Suite 2100 
Toronto, ON M5J 213 
Tel.: (416) 865-6910/6903 
Fax: (416) 863-6275 

Business and Professional 
Assodations 
British Columbia Technology 
Industries Association 
1122 Mainland Street 
Suite 450 
Vancouver, BC V6B 511 
Tel.: (604) 878-0393 
Fax: (604) 683-3879 

Software Productivity Centre 
1122 Mainland Street 
Suite 450 
Vancouver, BC V6B 511 
Tel.: (604) 662-8181 
Fax: (604) 689-0141 

Software Alberta Society 
10611-98 Avenue 
Suite 1002 
Edmonton, AB T6J 
Tel.: (403) 426-7762 
Fax: (403) 424-4888  

Software Development 
Association of Saskatchewan 
15 Innovation Boulevard 
Saskatoon, SK 57N 2X8 
Tel.: (306) 244-3889 
Fax: (306) 652-1955 

Software Technology Centre 
Two Research Drive 
Regina, SK S4S 7H9 
Tel.: (306) 791-9111 
Fax: (306) 347-3322 

Manitoba Software Association 
1313 Border Street 
Unit 68 
Winnipeg, MB R3H  0X4 
Tel.: (204) 697-6020 
Fax: (204) 697-6025 

Information Technology 
Association of Ontario 
2800 Skymark Avenue 
Suite 402 
Mississauga, ON 14W 5A6 
Tel.: (416) 602-8345 
Fax: (416) 602-8346 

Canadian,Advancced Technology 
Association 
388 Albert Street 
Second Floor 
Ottawa, ON K1R 5B2 
Tel.: (613) 236-6550 
Fax: (613) 236-8189 

Centre de promotion du 
logiciel québécois 
407, boul. Saint-Laurent 
Bureau 600 
Montréal, PQ H2Y 2Y5 
Tel.: (514) 874-2667 
Fax: (514) 874-1568 

Conseil de l'industrie du logiciel 
éducatif et de formation du 
Québec 
407, boul. Saint-Laurent 
Bureau 600 
Montréal, PQ H2Y 2Y5 
Tel.: (514) 874-2667 
Fax: (514) 874-1568 
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Canadian Association of 
Courseware Producers 
1745 St. Patrick Street 
Suite 202 
Montreal, PQ H3K 3C6 
Tel.: (514) 846-0440 
Fax: (514) 843-1022 

New Brunswick Information 
Technology Alliance 
1133 Regent Street 
Suite 109 
P.O. Box 82, Station A 
Fredericton, NB E3B 4Y2 
Tel.: (506) 457-1164 
Fax: (506) 459-0007 

Newfoundland Association 
of Technical Industries 
215 Water Street 
Suite 602 
St. John's, NF Al C 6C9 
Tel.: (709) 722-3069 
Fax: (709) 722-3879 

Software Industry Association 
of Nova Scotia 
1046 Barrington Street 
P.O. Box 248 
Halifax, NS B31 2N7 
Tel.: (902) 423-5332 
Fax: (902) 423-9400 

Canadian Council for the Americas 
Executive Offices 
145 Richmond Street West 
Third Floor 
Toronto, ON M5H 212 
Tel.: (416) 367-4313 
Fax: (416) 367-5460 	- 

Canadian Exporters' Association 
99 Bank Street 
Suite 250 
Ottawa, ON K1 P 6B9 
Tel.: (613) 238-8888 
Fax: (613) 563-9218 

Canadian Manufacturers' 
Association 
75 International Boulevard 
Fourth Floor 
Etobicoke, ON M9W 619 
Tel.: (416) 798-8000 
Fax: (416) 798-8050 

The  Canadian Chamber of 
Commerce 
55 Metcalfe Street 
Suite 1160 
Ottawa, ON KIP 6N4 
Tel.: (613) 238-4000 
Fax: (613) 238-7643 

Forum for International Trade 
and Training Inc. 
155 Queen Street 
Suite 608 
Ottawa, ON KIP 61 1 
Tel.: (613) 230-3553 
Fax: (613) 230-6808 

Language Information Centre 
240 Sparks Street RPO 
Box 55011 
Ottawa, ON K1 P 1A1 
Tel.: (613) 523-3510 

Open Bidding Service 
P.O. Box 22011 
Ottawa, ON Kl V  0W2 
Tel.: 1-800-361-4637 or 
(613) 737-3374 

Canadian Standards Association 
178 Rexdale Blvd. 
Rexdale, ON M9W 1R3 
Tel.: (416) 747-4000 
Fax: (416) 747-4149 

Standards Council of Canada 
45 O'Connor Street 
Suite 1200 
Ottawa, ON KIP 6N7 
Tel.: (613) 238-3222 
Fax: (613) 995-4564 

Mexican Embassy in Canada 

Embassy of Mexico 
45 O'Connor Street 
Suite 1500 
Ottawa, ON Kl P IA4 
Tel.: (613) 233-8988 
Fax: (613) 235-9123 

MEXICO 

Government Departments 

Secretariat of Commerce and 
Industrial Development 
Secretaria de Comercio y Fomento 
industrial (SECOR) 
Sub-Secretaria de Comercio Exterior 
e Inversién Extranjera 
Insurgentes Sur No. 1940 — P.H. 
Col. Florida 
01030 México, D. F. 
México 
Tel.: 229-65660/6561/6100 
Fax: 229-6568 

Secretariat of Commerce and 
Industrial Development 
Bureau of Standards 
Secretaria de Comercio y Fomento 
Industrial (SECOR) 
Direcci6n General de Normas 
Av. Puente de Tecamachalco No. 6 
Col. Lomas de Tecamachalco 
53950 Tecamachalco 
Estado de México 
México 
Tel.: 729-9300 
Fax: 729-9484 

Secretariat of Finance and 
Public Credit 
Secretaria de Hacienda y Crédito 
Pùblico (SHCP) 
Palacio Nacional 
ler. Patio Mariano 
Col. Centro 
06066 México, D.F. 
México 
Tel.: 518-5420 through 29 
Fax: 542-2821 

Secretariat of Public Education 
Secretaria de Educaci6n Pùblica 
(SEP) 
Argentina No. 28, Piso 2 
Col. Centro 
06029 México, D.F. 
México 
Tel.: 510-2557, 512-0358, 
328-1000/1067 
Fax: 518-4350, 5218293 
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Secretariat of Planning and Budget 
Secretarfa de Programachin y 
Presupuesto (SPP) 
Palacio Nacional, Patio de Honor 
Piso 4 
Col. Centro 
06740 México, D.F. 
México 
Tel.: 542-8762/8763 
Fax: 542-1209 

Department of the Federal District 
Departamento del Distrito Federal 
(DDF) 
Plaza de la Constituci6n 
esq. Pino Suàrez, Piso 1 
Col. Centro 
06068 México, D.F. 
México 
Tel.: 518-1100, 782-2088/3000 
Fax: 542-1429 

Secretariat of Communications 
and Transportation 
Secretaria de Comunicaciones y 
Transportes (SCO 
Av. Universidad y Xola, Cuerpo C, P.B. 
Col. Narvarte 
03020 México, D.F. 
México 
Tel.: 530-3060, 538-5148/0450 
Fax: 519-9748 

National Institute for Statistics, 
Geography and Informatics 
Instituto Nacional de Estadistica, 
Geograffa e Informcitica (INEGI) 
Edificio Sede 
Av. Héroe de Nacosari No. 2301 Sur 
Fraccionamiento Jardines del Parque 
20270 Aguascalientes, Aguascalientes 
México 
Tel.: 918-6947 
Fax: 918-6945 

National Institute for Statistics, 
Geography and Informatics 
Instituto Nacional de Estadistica, 
Geograffa e Informeitica (INEGO 
Direccci6n de Politicos y Normas en 
Informeitica 
Patriotismo No. 711 — A, Piso 10 
Col. San Juan Mixcoac 
03730 México, D.F. 
México 
Tel.: 598-7617/7490 
Fax: 598-7738 

National Oil Company 
Petrôleos Mexicanos (PEMEX) 
Av. Marina Nacional No. 329 
Col. Huasteca 
11311 México, D.E 
México 
Tel.: 250-2611 
Fax: 625-4385 

Federal Electricity Commission 
Comisi6n Federal de Electricidad 
(CFE) 
Rio Réclano No. 14 
Col. Cuauhtémoc 
06598 México, D.F. 
México 
Tel.: 553-7133, 207-3962/3704 
Fax: 553-6424/6762 

Mexican Institute for Social 
Security 
Instituto Mexican° del Seguro Social 
(IMSS) 
Paseo de la Reforma No. 476, Piso 6 
Col. Juàrez 
06698 México, D.F. 
México 
Tel.: 211-0018, 726-1700 
Fax: 211-2623 

Secretariat of Social Development 
Secretan'a de Desarrollo Social 
(SEDESOL) 
Av. Constituyentes No. 947 
Edificio B, Planta Alta 
Col. Belén de las Flores 
01110 México, D.F. 
México 
Tel.: 271-8481/1616 
Fax: 271-8862 

Mexican Investment Board 
Consejo Mexican° de Inversi6n 
(CM° 
Paseo de la Reforma No. 915 
Col. Lomas de Chapultepec 
11000 México, D.F. 
México 
Tel.: 202-7804 
Fax: 202-7925 

National Telephone Company 
Teléfonos de México, SA. de CV. 
(TELMEX) 
Parque Via No. 190 
Col. Cuauhtémoc 
06599 México, D.F. 
México 
Tel.: 222-6950, 535-2041 
Fax: 203-5104 

National Telecommunications 
Company 
Telecomunicaciones de México 
(TELECOM) 
Eje Central Av. Làzaro 
Càrdenas No. 567, Piso 11, Ala Norte 
Col. Narvarte 
03020 México, D.F. 
México 
Tel.: 519-4049, 530-3492 
Fax: 559-9812 

National Bank of Construction 
and Public Worlcs 
Banco Nacional de Obras y 
Servicios PCIblicos (BANOBRAS) 
Tecoyotitla No. 100, Piso 4 
Col. Florida 
01030 México, D.F. 
México 
Tel.: 723-6000 
Fax: 723-6108 



Software Products and Computer Services 

Mexican Research Centres 
Monterrey's Technological 
Institute 
Instituto Tecnol6gico y de Estudios 
Superiores de Monterrey 
Campus Monterrey 
Av. Eugenio Garza Sada No. 2501 Sur 
Sucursal de Correos "J" 
64849 Monterrey, Nuevo Le6n 
México 
Tel.: 358-2000 
Fax: 358-8931 

Advanced Computer Applications 
Laboratory 
National Autonomous University 
of Mexico 
Universidad Nacional Aut6noma de 
México (UNAM) 
Facultad de Ingenieria 
Circuit° Escolar, Ciudad Universitaria 
Col. Coyoacàn 
04510 México, D.F. 
México 
Tel.: 622-3278 
Fax: 616-1037 

Business and Professional 
Asso  dations  
Mexican Association of Engineers 
in Electric and Electronic 
Communications 
Asociaci6n Mexicana de Ingenieros 
en Comunicaci6n Eléc-trica y 
Electrânica (AMICEE) 
Balderas No. 94 
Col. Centro 
06050 México, D.F. 
México 
Tel.: 510-3142 
Fax: 512-5300 

National Association of Importers 
and Exporters of the Mexican 
Republic 
Asociaci6n Nacional de 
lmportadores y Exportadores de la 
Reptiblica Mexicana (ANIERM) 
Monterrey No. 130 
Col. Roma 
06700 México, D.F. 
México 
Tel.: 564-8618/9218 
Fax: 584-5317 

National Chamber of the 
Electronic and Electric 
Communications Industry 
Câmara Nacional de la lndustria 
Electrénica y de Comunicaciones 
Eléctricas (CANIECE) 
Culiacàn No. 71 
Col. Hip6dromo Condesa 
061 70  México, D.F. 
México 
Tel.:  264-041 7/046 6  
Fax: 264-0808 

National Association of the 
Computer Programming Industry 
Asociaci6n Nacional de la lndustria 
de Programas para Computadoras 
(ANIPCO) 
Insurgentes Sur No. 1677-304 
Col. Guadalupe Inn 
01020 México, D.F. 
México 
Tel.: 663-3510/662-3632 
Fax: 662-5880 

The Canadian Chamber of 
Commerce in Mexico 
Câmara de Comercio de Canadà en 
México 
c/o Bombardier 
Paseo de la Reforma No. 369 
Mezzanine 
Col.  Juárez  
06500 México, D.F. 
México 
Tel.: 729-9903, 207-2400 
Fax: 208-1592 

National Chamber of Commerce of 
Mexico City 
Câmara Nacional de Comercio de la 
Ciudad de México (CANACO) 
Paseo de la Reforma No. 42 
Col. Juàrez 
06030 México, D.F. 
México 
Tel.: 592-2677/2665 
Fax: 705-7412, 592-3571 
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American Chamber of Commerce 
in Mexico 
Camaro Americana de Comercio en 
México, A.0 (AMCHAM) 
Lucema No. 78, Piso 2 
Col. Juàrez 
06600 México, D.F. 
México 
Tel.: 724-3800 
Fax: 703-2911 

Mexican Confederation of 
National Chambers of Commerce 
Confederacién de Câmaras 
Nacionales de Comercio 
(CONCANACO) 
Balderas No. 144, Piso 3 
Col. Centro 
06079 México, D.F. 
México 
Tel.: 709-1559 
Fax: 709-1152 

Confederation of Industrial 
Chambers 
Confederaci6n de Câmaras 
Industriales (CONCAMIN) 
Manuel Maria Contreras No. 133 
Piso 1 
Col. Cuauhtémoc 
06597 México, D.F. 
México 
Tel.: 592-0529, 566-7822 
Fax: 535-6871 

National Chamber of 
Manufacturing Industry 
Câmara Nacional de la Industria de 
Transformaci6n (CANACINTRA) 
Av. San Antonio No. 256 
Col. Nàpoles 
03849 México, D.F. 
México 
Tel.: 563-3400 
Fax: 598-5888 


