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The Best for all laundry work—
’
Reen’'s

Oxford Blue

The purity of ingredients used 1n its manufacture, as well as
the experience of nearly a Century's expert work have made

FOR SALE BY ALL JOBBERS

FranKk Magor & Co., 403 St. Paul Street, Agents forthe Dominion  Montreal

' Keen's Oxford Blue perfect in every respect.

K _1
Getting warmer every day—

LY

There will be more laundry work now—To get your customers’ linen bright, right and

regular, suggest

Edwardsburg “Silver Gloss” Starch

Too hot for heavy cooking—Finest desserts are readily prepared by use of

Benson’s ‘“Prepared Corn”

All Jobbers sell it.

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858

Eal

53 Front St. East, TORONTO, Ont. Works, CARDINAL, Ont. 164 St James St. MONTREAL
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SURPRISE SOAP || ™

URPRIS!
e SOAP.

Highest grade of materials is what “SURPRISE” SOAP depends
oni as] the basis of its good quality. i s

“SURPRISE” has special qualities for washing clothes; made in
its own peculiar way by its own method for a great many years.

Don’t overlook this fact when selling soap to your customers.

St. Croix Soap Mfg. Co.

Factory at St. Stephen, N. B. |
Branches: Montreal, Toronto, Wmmm, Vancouver, West Indies
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When business is depressed

You want the best

Griffin & Skelley’s
Dried Fruits

This is the one famous brand
of California Fruits that never varies in its one standard of quality
—the highest. Seeded Raisins, Prunes, Dried Apricots and
Evaporated Fruits of all kinds. Sell the ‘ Griffin” Brands and you
sell the best. Sell it and you'll hold your trade. Sell it and you'll
gain new trade—you’ll gain it and you’ll keep it.

Prunes
(All Sterilized)

“Grifﬁn” Large, black, meaty Prunes with small stones
Brand and fine flavor. Cured and packed with the

g greatest care. Packed where they grow.

“Fine goods " — fine because of the great

regularity with which ’tlmy maintain their
high reputation. Not packed in bulk and
then re-packed, but sent right through in the ‘‘Egster’’

original package. Brand

Seeded Raisins

Clean and perfectly cured. Sound fruit always. Ask your
wholesaler. Insist on having the “ Griffin Brands.” They satisfy.

Sold by Leading Wholesalers.

ARTHUR P. TIPPET & CO., AGENTS,

8 Place Royale, Montreal.
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THE CANADIAN GROCER

Manufacturers and merchants cannot expect to yovelop. maint'ain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list of reput-

able agents.

he service department of The Canadian Grocer is at

the disposal of firms wanting agents or of agents wanting agencies.

BEDMONTON.

NEWFROUNDLAND

F. J. FOLEY & CO.

Manufacturers’ and General Commission
Agents for
ALBERTA and SASKATCHEWAN
Agencies Solicited
Office and Warehouse—
LARUE-PICARD BLOCK, EDMONTON, ALTA.

T. A. MACNAB & CO.

MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business, nghnt
Canadian and forol;n references. able
address: ‘‘Macnab,” 8t. John's.
Codes: A, B, C, 5th edition, and private.

TORONTO,

HALIFAX, N.S.

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE
HALIFAX, N.8.
Manufacturers’ Agents and Commission Brokers
WAREHOUSEMEN

Domestic and Foreign Agencies solicited.
ighest references.

Phene Bell Main 8838.

CHAUSSE & CIE.

Wholesale Manufacturers of

OILS AND ESSENCES

Write for prices and particulars

MONTREAL QUE. OTTAWA, ONT.
822 Notre Dame 8t E. 49 Anigesea Square

Maple Syrup Compound _

Finest Eastern Townships Product
Prepared by
The Eastern Townships Maple
Syrup and Sugar Exchange
Sutton, Quebec

Anderson, Powis & Co.

Agents
16 Wellington Street East, Toronto

HOWARD BLIGH & SONS
HALIFAX N.8.

Importers, Exporters and General Commission

Merchants.

Firms wishing to be represented in the Maritime

Provinces will do well to communicate with us.
Domestic and Foreign Agencies Solicited.

Highest References.

HATILTON.

A. R. McFarlane Wm. Field

McFARLANE & FIELD

HAMILTON, ONT.
Wholesale Grocez Brokers and
C Tost erchant

TEAS8, COFFEES, DRIED FRUITS, ETC.
Highest references. Prompt attention

ONE OR TWO

more agencies will be well looked
after by the undersigned. Just able
to take proper care of one or two
more only. Excellent connections
in Montreal and Quebec Province,
and highest references.

Communicate at once.

C. A. Morin

Room 385, Alliance Bldg.
107 St. James St. - Montreal

FRASER & AISTHORPE

Manufacturers Agents
and Distributors.

AGENCIES-80LICITED
107% VICTORIAST. - TORONTO

W. G. A. LAMBE & CO.

Toronto

Grocery Brokers and Agents.
zstablished 1885,

MONTREAL

FOR SALE

Cheap for cash, Fruit Cleanins
Plant with Date Press. In goo
running order.

J.T.ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 38

J. WALTER SNOWDON

MANUFACTURERS’ AGENT
AND BROKER .
Open for exclusive representation of onme
or two more reliable houses with good
grocery lines. Correspondence solicited.
Address

23 Burton Ave., Westmount, Montreal

REGINA.

G. C. WARREN

Box 1038, - REGINA

Manufacturers’ Aient and Commission
Merchant. Direct Importer of all grades of
gure Ceylon Teas, and Dealer in Colfees,

pices, Mustard, etc. Established over 10
years. Can bandle more lines.

ST. JOHN

ON SPOT

Currants

Evaporated Apples
Canned Strawberries
Valencia Raisins

W. H. MILLMAN & SONS

Grocery Brokers
‘ TORONTO

- .

ROBERT ALLAN & CO.

General C ission Merchants
MONTREAL
Fish, Oils, Beans, Peas and Produce.

g™ y-l Crown ess Codfish.
Bomuu orris & Oo.. Ohicago, Pork and

W. S. CLAWSON & Co.

Manufacturers’ Agents
and Grocery Brokers
WAREHOUSEMEN

.r- IIOHN, L od NIB.

Open for a few more first-class lines

MacLAREN IMPERIAL CHEESE Llcn(?ilt-d

AGENCY DEPARTMENT .
Agents for Grocers’ Specialties and Wholesalc
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

(Centinued on page 4.)
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A word to the wise 1s =

“Don’t place your order for 1908 pachk

Canned Goods—

before seeing our travellers”

We have the best proposition on the market.

EBY-BLAIN, LIMITED

TORONTO

Consistency Evidenty Apprecnated

We have always consistently studied the interests of our customers,
as well as of the Public, by offering our Teas at such prices that
they yield a fair margin to the dealer, and are of such quality that
when compared with other teas they are bound to be appreciated

By the Consumer

The fact of our continuing to supply the needs of both the Grocer and Public alike, has
brought us many grateful letters from our friends, and the continued and steady increase in
OUR SALES from month to month gives us ample proof that our methods of conducting
our business are appreciated BY BOTH.

THE BLUE RIBBON TEA CO. LIMITED
Montreal and Toronto
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Manufacturers’ Agents—Continued.

TORONTO.

W. G. Patrick & Co.

Manufacturers’ Agents

GROCERY BROKERS
and Manufacturers’ Agents
CARMAN, ESCOTT CO.

WINNIPEG, CALGARY and EDMONTON

THOS. B. GREENING & CO.
TORONTO

Consignees oirect from primary mar«ets, and
distributors of

GREEN COFFEE

Our samples will invariably indicate current
market value.

STRANG BROTHERS

Commission Brokers and
Manufacturers’' Agents

233 Fort Street, Winnipeg

Correspondence 8olicited

Manufacturer's Agents and Wholesale
Commission Merchants
Storage, Forwarding and Transfer Agents
Office, Fairford St. and Third Ave.
Tel. 359 Box 783 MOOSE JAW, 8ASK

QUEBEC

Manufacturers’ Agents

WINNIPEG, - MAN.
pomestic and Foreign Agenciles Solicited.

J. P. THOMAS

WHOLESALE GROCERY BROKER AND
COMMISSION MERCHANT

TEAS A SPECIALTY

Open for one or two more first-class agencies
Correspondence invited

25 8T. PETER STREET, e QUEBEC

RICHARDS & BROWN

Wholesale Commission Merchants
and Brokers

84 Arthur St., WINNIPEG, Man.

Correspondence 8olicited

WINNIPEG.

VANCOUVER

Wholesale Grocery Brokers, Com-
mission Merchants.

First-class connection with the trade. Established
1895. First-class references.
Your correspondence and business solicited.

GEORGE ADAM & CO.

430% Main 8t. W.

F. G. EVANS & CO.

Grocery Brokers and
Commission Merchants

130 Water St.,, - Vancouver, B.C.
Correspondence Solicited,

0000000000000 000 000000000000V 000C 000000000000 000

EXPORT TRADE DEPARTMENT.

Firms Abroad Open for Canadian Business.

DAVID SCOTT & CO.
Established 1878.
m:n:or.. ENGLAND,

Splendid :
meat of CANNED GOODS, BT, o
A.—Soottish, Liverpool.

returns. Reference—
A.B.O. #th and 5th Eds.

10 North Johu »

P

}

g 1! and

i Importers GOODS STORED AND DISTRIBUTED JAMES MARSHALL

I ; M . Head Office aad Track Warehouse, ABERDEEN, SCOTLAND,

BT 29 Melinda 8t., Toronto 141 Bannatyne Ave. WINNIPEG, MAN invites consignments of Canadian Produce, gives per .ai
8 5 attention to han of same, and guarantees M
P esdale Bank, Aberdeen. .; -

BOY WANTED

TO START IN BUSINESS FOR HIMSELF.

i arm—————
We will establish YOU in a good-paying busi

MOOSE JAW ness of your own.
THE MOOSE JAW FRUIT AND et & Ea e Pvbeas.
PRODUCE CO. STUART WATSON & CO. i FREE 5 copies of our
J.J. McLean - - - Prop. Whilaits Comilisttn Bickivs and These can be sold and will provide the

capital for the next week’s supply.
he work is easy.
You be sure to write at once and we will send
you 5 copies for next week and everything
necessary.

The MacLean Pub. Company

10 Front Sireet East,  TORONTO, CANADA

* When writing advertisers kindly

mention having seen the adveriise

ment in this paper.

TEA;
Its History and Mystery

JOSEPH M. WALSH
A Great Tea Expert

This is a practical, exhaustive

Are : work containing valuable information

Your They may be first-class. Do the people know that they are? about Tea. It Ehould be ,:,“‘ﬁ:"f,';[',m

Goods Do you want help—a partnership—or have you a business for of every enterprising Grocer and Tea
sale ? Dealer in the country.

The Advertise in the condensed publicity columns of The Grocer CONTENTS

Market ? and Tell Us If You Don’t Get What You Want-

+.ESTABLISHED 1849...

1. Early Histor{.

2.-Geographical Distribution.

3. Botanical Characteristics and
Form.

4. Cultivation and Preparation.

. Classification and Description

. Adulteration and Detection.

BRADSTREET'S

Oapital and Surplus, $1,500,000.

. Testing, Blending and Preparing.

Offices Throughout $he Civilized World 3 CI;:I‘:"“l Medical and Dietetic

sertl’es.

Padnn

Executive Offices: Nos. 846 and 348 Broadway, New York City, U.S.A. 9. World’s Production and Con-
= commﬁﬂ"g‘ﬂeg;ﬁ&f‘l’ ce&"“ﬂ.z g‘n::r&:lo!rm&t:g?&thﬁ nbll:fu the financial condition and sumption.
£ merchants, by the merchnnu for the merchants. In urlenx, verifying o e m’.'z’ﬂ; ’g(%“m.u“ gi:':g 10. Tea Culture. a Probable Amerl

eﬂonlupsred and no reasonable expense considered too great, that the results m
authority on all matters affecting commercial affairs and mercantile credit, |lln nmﬁ»- ::lt(’!'z(:l?ll:‘c.ﬁig‘l:l.l’l::
been steadily extended, and it firnishes information concerning mercantile persons throughout the

|

4

E can Industry.
" civilized world.

1

: 4

Mailed to any address on receipt o/

Bubgcriptions are based on the geryice furnished, and arc arailabie only by reputable wholessle, fobbi Price $2.00 Postpaid
and manufacturing co: d b, bl ¢
e e e S e oy S, ity ot b orpsand. | 12ma, Bound in Cloth.
—OFFICES IN CANADA— TFCHNICAL BOOK DEPARTMENT
¥ ALTa EAMILTON, ONT. LONDON, ONT. MONTR: i
m §IE TR LONDON, ONT. MONTREAL QUR The Maclean Publishing Co.,
00U 'IlIDIﬁ MAN 10 Front St. Bast, - - TORONTO, CAN

mcnunn—u&.n—n
4
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Re PEAS

Do you take the trouble to talk quality and grade
In quality there is only one thing to talk, viz.,
Canadian Canners’ Brands.

To-day the Canadian Canners’ Peas are the finest
in the world. It takes years of experience and the
most expensive modern machinery to turn out first
quality Peas. The Canadian Canners have both.

Canned Peas are sold in four grades or qualities, viz.

Grade 1.—Extra Fine Sifted Peas
“ 2.—Sweet Wrinkle "
“ 3.—Early June ”
“  4,—Standard -

Our Grade 2 or Sweet Wrinkle Pea is the most
satisfactory Pea packed. It costs very little more
than the Standard No. 4 Pea, but on account
of its superior quality you can sell it with a much
larger margin of profit.

Push Sweet Wrinkle No. 2 Peas
Talk Quality in Peas. It Pays
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THE CANADIAN GROCER

You Cannot Afford to Sell
Inferior Canned Goods

In fact, nothing will pay you better than to stock a line of canned goods
which is distinctly above mediocrity. Qur ever-increasing sales are an

OLD
HOMESTEAD
BRAND

Canned Fruits =~ Vegetables

are keeping the lead and giving entire satisfaction wherever sold which
is only natural, considering the fact that every can of Old Homestead
Brand is uniformly excellent. The pick of the crop is secured for Old
Homestead Brand, and our up-to-date canning methods preserve to the
full every speck of the natural deliciousness of sound, well grown fruit
and vegetables.

All the best jobbers carry
Old Homestead Brand

™ Old Homestead Canning Co.

Picton, Ontario
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CEYLON TEA.

YOUR BUSINESS
OUR BUSINESS

When your business
shows an increase over
the previous year it
means you are selling

something the public want—something that satisfies those with whom
you do business. The sales of ‘“S8ALADA" during the past two
weeks show an increase over the corresponding period in 1907 of

7,210 lbs. for the week ending May 23rd, 1908
12,340 Ibs. for the week ending May 30th, 1908

The quality of “SALADA " alone produces these results.
It is the tea it pays you to handle.
The tea with the largest sale.

People who
Are asking for Pure Malt Vinegar

generally want English Vinegar, good vinegar.
Don’t cause dissatisfaction amongst your
customers by offering any but the best.

PURNELL’S

Vinegar Sauces Pickles

are of highest quality, made for appreciative
people and all who want to be sure of purity,
flavor, and delicate piquancy.

The best never fails to please. Order to-
day from our

AGENTS
E. McMichael, - - - St John, N.B.

P urnell & W.Haszard, - - Chariottetews, PE..
Erb & Rankia, - - - - Halifax, N.S

Panter, Ltd. 5% - it
Bickle & Srosning, - Hamiiten, Ont.

Coarman Escott Co., -  Winnipag, Man.
C.E Jarvis & Co, - Vancouver, ..

Bristol,

England

CONSEQUENTLY THE LEADER

Counter Check Books
The ‘‘Newear.”

For quick operation of Carbon sheet. It has
other advantages. Something new. We are
sole makers.

Werite for Sampile.
The Carter-Crume Company Limited,
Toronto and Montreal

Mention this paper

It pays to have proper conneotions In

The West

We have first-class facilities for distributing cars and we
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our
new quarters.

Charges Reasonable Satisfaction Guaranteed

Wiseman-Ashley Co.,

Storage, Warehousing and Distridut-
ing Agents

WINNIPEG, MAN.

23 Bannatyne
Avenue Hast




* | G Hnuna % SMYLIE’S

O pue

| ELLETS
Smio Licorice.

" ¢ . . B
National Licorice Co.
Brooklyn, N.Y.

Toronto Sales Agent—

R. 8. McINDOE, 120 Church Street.
£ . ' Montreal Sales Agent—
gi i : J. M. BRAYLEY, 55 8t. Paul Street.
it Winnipeg Sales Agency—
i Wiseman-Ashley Company.
| 8t. John Sales Agent—
‘. : H. 8. Daly.
;‘ ' 1 Vancouver Sales Agency—
f

J. F. Mowat & Company.

1 : Canadian orders filled at our Montreal factory, Ernest
I8 8 i Street and Desjardines Avenue (Maisonneuve).

BATGER'S

WAIT

TO SEE

OUR NEW
LINES

Before Ordering

o
XMAS CRACKERS,
XMAS STOCKINGS,
XMAS NOVELTIES,
ETC., ETC.

We are showing a very fine assortment
of English Confectionery — mana-
factured by Batger & Co., London.

IF YOU CAN’T AWAIT OUR CALL,
WRITE FOR PARTICULARS.

Rose & Laflamme, Limited

Montreal and Toronto.

THE CANADIAN GROCER

MOLASSES AND SYRUPS
GINGERBREAD BRAND MOLASSES

(IN TINS)

28, 88 Bs 10% 20's
1, 2, 3, 5 gal. Pails
GOLDEN SLING SYRUP

(IN TINS)
2’s 88 5's 10s 20's
1, 2, 3, 5 gal. Pails

“THE BEST THERE IS”

Agents

C. E. Paradis. . - Quebec.  Carman Escott Co., = Wicplpeg.
C. DeCarteret, - - Kingslon. g g Bediington & Co., - Calgary

Jas. M. Mclatosh, - - Ottawa
Geo. Musson & Co.,, - Torenle.
). W.Bickle & Green'ng, - Hamilton,  Wilson & Mclatosh, - Vancouver
6. H.Glllesple, « = lLondon  C.Leonard Grant, - P.E Island

LIMITED
Halifax, - Nova Sootla

Toos & Poorse, . Edmonton.

Brand New Goods from a
Brand New Plant

THE NIAGARA FALLS CANNING
COMPANY LIMITED has just commenced
packing fruit in the most sanitary and best
equipped plant in Ontario. A processor who
is admittedly the best in New York State has
also been secured,

New pack strawberries will be ready to
offer the trade by June 20th.

ALL GOODS PACKED IN
SANITARY ENAMEL-LINED
CANS

This in itself is a strong assurance of
excellence and purity.

The Niagara Falls Canning
Company Limited

NIAGARA FALLS, ONT,

C. P. Boulter, Pres. F. H. Bouiter, Cen. Manager
8. B. Bouiter, 8ec.-Treas.

e ——
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——
tUPS
SSES YOU have at one time or
. another something in your
. store that you wish to sell or
exchange, say, a scale, a show-
case, counter, cash register,
. etc., etlc.
B OR you may wish to buy some of these articles.
Bomhe
6
Co., 17OU may also find it necessary to get another clerk

or a driver.

YOU can be put into direct touch with grocers in all

parts of Canada who may be looking for just

m a what you have to sell or wish to buy.
NNING : :
Mioaced A small want ad. in The Canadian

h
tate has Grocer costs only 2c. per word. You
ready to can test the matter easily. Try an ad.
IN
4 Th C d. G
ance of e ana lan rocer
'nlng CLASSIFIED ADVERTISING COLUMNS OF THE

CANADIAN GROCER IS THE BEST MEDIUM.

Manager
——————
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LEA’S

The Pickle with the Home-made Flavor

Remember we positively guarantee
all of our Goods. If you have
any complaint to make, write us.
We will adjust all complaints to

your satisfaction.

e Lea Pickling & Preserving Co.

Limited

SIMCOE, - ONTARIO

T —
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“WHITE SWAN GOODS
ARE GOOD GOODS™
—ALWAYS —

CEREALS, SPICES, COFFEES, ETC.

HE ROBERIT GREIG CO. LLIMITED

WHITE SWAN MILLS TORONTO

As Pure as Windsor Salt

$l.00 SOld $25 Worth It was a thirty mile trip to town

and the instructions of Mrs. Smith

= »
0 to husband John were to get a dollar's worth of
f Grocerles Windsor Salt at the grocer's—naturally husband John
secured his entire list of groceries at the store that was stocked with * Windsor.”

He spent twenty-five dollars in that particular store.

The reason why Mrs. Smith was determined to have Windsor Salt was and is plainly
evident its uniform excellence, purity, white-

ness and dryness. It pays to sell the salt that 2
helps to sell other goods in the store. ln Sor
CANADIAN SALT COMPANY, LIMITED, salt

Windsor, Ont.

II
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=S Summer Calls for Dainty Desserts
ﬁl"l.l 2 Naturally, summer is an excellent chance to
!l/lRRl increase your profits by pushing
B . y
Shirriff's Jelly Powders
o R i The results of 30 years’ experience in mak-
 RASPBERGY) ing Jelly Powders are in every package.

IMPERIAL EXTRACT CO.

o~ Jl IMPERIAL EXTRACT CO., 18-22 Church St., Toronto

MADE IN CANADA

Selling
Fine Old English

Pure Orange Marmalade NAPTHO SOAP?

If not, it will increase your trade
Jam, Jellies and Sealed Fruits to carry it.
are the PUREST and BEST. For Quality
Better than the imported. Appearance
Ask your wholesaler for them. Price

Naptho is the Best

Wagstaffe Limited The Welcome Soap Co.

Limited
8t John, - N.B.

57 Vine Street - - - Hamilton
PURE FRUIT PRESERVERS

JAPAN TEAS

We are now 1n receipt of samples of first shipment of very Fine

New Teas and will be glad to hear from our Wholesale Friends

s- T- NISHIMURA & COu Ai:ln.u. ™- 58 St. Francois Xavier Street, Montreal

Japan Consolidated Tea Co. Japan Tea Firing Co. Ito’s Tea Firing Dept. Nakamura's Tea Firing Dept. Tokai Tea Trading Oo.

12
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E.D.S. Brand

Jams and Jellies

are the Purest of the Pure

This is a fact which has been recently verified by the
strictest Government analysis. Are you handling these
Pure goods ?

Agents: W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal ;
Mason & Hickey, Winnipeg; R. B. Colwell, Halifax, N.S.;
J. Gibbs, Hamilton.

E.D.Smith’s Fruit Farms, Winona, Ont.

ding Oo.

ESTABLISHED 1840.

A High-class trade can only
be retained by selling a
high-grade article.

NELSON'’S “Sun Burst” regu

P AN SY Salad":t;:lll: :;: Il:ooku;;lllls

WINTER PRESSED

b} ] —Highly recommended.
—Guaranteed under the Pure Food Act.
—A substitute for Lard.

—The Quality of these Oils is their recommendation.

—Be sure and specify these brands when ordering
will satisfy your most from your wholesaler.

exacting customer. Stock carried at Montreal.

Prices and Samples on application.

H. W. NELSON & CO. o
J. M. BRAYLEY,

MANAGER KENTUCKY REFINING CO. Incorporated
TORONTO 55 ST, PAUL ST, 5 . MONTREAL
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Harlock is Retail 10c. Eagle 1 Retail 15c.

The above are first class goods and the price is right.

'}  Thomas Kinnear & Co. | [¢

il & Wheiase Groes TORONTO and PETERBORO

ASK US FOR

BUTTER TUBS
BROOMS
FRUIT JARS
1 s JAR RINGS Y
1 § M GLLENCAIRN BRAND " PAPER BAGS s

o Camp Pies

You've got the best

The Chicken, Game, Hams and Tongues l WINES TH

used in their preparation are selected from

H the finest stock and are handled with
; f scrupulous care by skilled cooks in a

model kitchen.

Cunningham @ : PAPERS

i De Fourier Ltd. '
Glencairn Works: LONDON, E. WALTER WOODS & GO.

HAMILTON and WINNIPEG

E‘ i : ROSE & LAFLAMME, LIMITED, Montreal

AN EASY ONE. '

Added to our splendid assortment of ARE
GOLD MEDALS.

ST. CHARLES
EVAPORATED CREANM

given Highest Award at World's Fair »t
Louis, Mo., 1904. Proven the purest and best
and for many purposes PREFERABLE TO
FRESH MILK. Can be purchased through
any wholesale house.

NSSESLL, SARABA-PaSTORY St. Charles Condensing Co.
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il 15¢.

Brand

means the Very Best
in Canned Fruits and

Vegetables

One of the best-equipped factories on the continent,
situated in the heart of the best Tomato district in

| Canada—the garden of Ontario—assures the perman-
MS ent superiority of this Brand. |
Our present stock consists of Tomatoes, Pumpkin,
Beans and Apples.

GS The Tilbury Canning Company, Limited, Tilbury, Ont,

\

40.
i

ES THE T. A. LYTLE Company’s Headache is as Common a Complaint

as Hunger

J A M s, J E I- |- I [ 8 And Mathieu's Neivine Powders cure
| headaches just as bread cures hunger.

AND M A H M A l A D [ These powders sell almost as rapidly

E_ and uniformly as flour or bread. Simply

! let people know you have them.
b o ARE MADE FROM cl‘l:tllc:sﬂe;::lgn;"unucm BY HiGH The demand will be immediate and

continuous.

ELEVEN DIFFERENT KINDS Good profit too. Let's have your
. : Put up In Glass Jars and Pails. order please.
UREAM 3 X No need to say much about Mathieu’s Syrup of

Write us for quotations. Tar and Cod Liver Oil. You know how it self; in

I's Fair st summer.
test and best . COMPANY .
LABLE 10 w T. A LYTLE (i J. L. Mathigu Co., Sherbrooke, P.(Q.
wed through TORONTO Proprietors

L. Chaput, Fils & Cie, Wholesale Depot, Montreal
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EomonToN BRANCH

THE CANADIAN GROCER

D H BAy

€ NICHOLSON
QABLE ADODRESS
?gi‘s 2778 ST Eoirion N/CHOLSON. WINNIPEG,
WEeSTERNUNION 3 g_z f; ooAAero e
Armsays /90/8 /1807
CALGARY BRANCH

NicHoLson & Bain

¥

THE CONSTANT GROWTH

Of Western Canada, makes it an exceptionally desirable place for the introduction of new

lines of reliable merchandise.
There is a chance here, for progressive manufacturers, to develop a trade that will increase

BANNATYNE AVE EAST A f
TRANSFER TRACK

from year to year.

You can do it, and we can help you.

We have been selling merchandise, throughout this territory, for a quarter of a century. We
know the needs of the people and how to reach them.

We could take your products on a commission basis, store, sell and distribute them, and see
that you got your share of the business.

Write us. We shall be glad to discuss details with you.

NICHOLSON &

WINNIPEG EDMONTON

CALGARY

Storage for all classes of Merchandise also cars distributed at Winnipeg,

Calgary and Edmonton.
15

NicHoLson & Ba
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TO THE TRADE.:

While You Are Selling

CEYLON
TEA

'I"" You Are
s o Fixing the

For Your Entire Stoch, in the
Estimation of the Public.

The Tea's the Test
\ I N WITH THE HOUSEWIFE;

Give Her High Cup Quality at Comparatively
Small Cost, and All Her Trade's Yours
Forever and Aye.

D H BAy

INNIPEG.
ALBGARY,

OMON TON

entury. We

sm, and see

ipeq,

17
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CORKS aAnD CAPSULES

Manufacturers, much depends upon the quality of the corks you use. If they
are of poor quality and break when pulled the customer is apt to form a poor
opinion of your product. By ordering only EWING'S CORKS and CAP-
SULES you are assured of having the best on the market.

WRITE FOR PRICES

S. H. EWING & SONS

MONTREAL
and TORONTO

Profitable Goods

Are the goods that are a little
better thanm the others: goods
that will make sales where the
others won’t. Oso Brand Pickles
are good pickles, and show their
quality. We have special faci-
lities for turning out the best
pickles, and we have made the
most of them. KFor instance, we
provide the seed from which the
vegetables are grown and so get
the best from the start; the cu-
cumbers go straight from the vine
to the factory, so that nome of
the fresh crispness is lost. We
make our own vimegar and it
cannot be beaten for pickling
purposes. It will certainly pay
you to specify that you want our
goods when ordering pickles.

TﬁE 0ZO CO., LmaTtep
| MONTREAL

BASKETS

Yoa can make money as well as
oblige your customers If you handle
our

Butoher Baskets,
Clothes Baskets,
Graln sna Root Baskets
and Patent Strawboard

Berry Box.

We can supply all your basket
wants and guarantee satisfaction
because we guarantee the goods
Orders receive prompt attention.

The Oakville Basket Co..

OAKVILLE, ONT.

Oures 8 eod Puffy Ankles

g;m llx'.n 8, Bruises an: ;
s ameness an

alf i ithout
mé'eﬂn umqé'vﬁu 6 hair, o

1a the easant to us
mg r tl&?tcnnd with h

ABB()R BINB, JR., for mau
kind, #1.00 Botll Cures Strains
Gout, Varicose Veins, Varicocelo
Hydrocole Prostatitls, kills pain
W.F. YOUNG, P.D.F,, 204 Monmouth Spiingfield, Maso

Canadian Ageats, LYMAN SONS & C0., Montreal.

TRY A

Condensed Ad.

IN THE

Canadian Grocer
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e BRAND

SIGN OF PURITY

by

'Phone 596

Write or wire for information.

Mail Orders promptly executed.

You always have the best and highest quality

of Canned Goods when you handle Tartan.
All goods under this brand fully guaranteed

BALFOUR, SMYE & CO.

WHOLESALE GROCERS

HAMILTON

ﬁ%&#*#ﬁﬁ#ﬁ#ﬁ##&####ﬁg
¥ o
1% 5
$ £
$ ¥
& 2 O o
ﬁ \\ﬂ G #
1 e * %
# ¥
5 a3
o3 ¥
$e 1
$¢ %
3¢ 1%
§ ¥
2 3
& o
g A CUP OF COFFEE

&

g A SPLENDID SELLER

g TRURO CONDENSED MILK CO., Limited, TRURO, N.S. g
L 0 U U U O e 0

9

Purity Is Assured

If you stock only maple syrup
put up in packages like those

illustrated. They contain

Pride of Canada

Maple Syrup and that is the
purest and truest offered the
trade to-day.

IT PAYS

Producers’

Association, Ltd.,
Waterloo, Quebec

- — -
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The season is approaching when Gran-
ulated Sugar will be in active demand
for preserving and canning purposes.
When ordering supplies ask for

There will be something doing
next Fall in Canned Goods

Prices are going to be lower than
they have been for some time—and we
would ask you to hold off buying until
you find out what we can do for you—

We will guarantee prices Don’t be

in too much of a hurry to buy— the BRAND approved for over fifty years

and to-day the STANDARD OF EX-
CELLENCE.

Made from PURE CANE Sugar by

W.H.GILLARD & CO.

The
i Canada Sugar Refining Co.,
HAMILLTON Limited
Branch House—Sault Ste. Marle MONTREAL

QUAKER SALMON

TRADE MARK

“Balmoral” .
Pure Jams
and Marmalades

SONS
ESTABLISHED 1834.

There is talk of a short pack of salmon on the
Pacific Coast. The yield will be small this year
without a doubt.

To ensure your customers securing salmon
that will be absolutely first class, order Quaker
Brand. Highest grade Sockeye Salmon from
Frazer and Skeena Rivers. The package is the
finest on the Canadian market.
OUR PRICES;
QUAKER SALMON, flats, - - $2.05
QUAKER SALMON, talle, - - 1.90

ORDER AT ONCE

Mathewson’s Sons

WHOLESALE GROCERS
202 McGILL STREET, - MONTREAL

Write us abouat your wants
in the above lines. We have
the right goods, and our prices
will be of interest to you.
Absolutely the purest pre-
gerves ever on the market.

J. W. WINDSOR
MONTREAL

llll(l
t'\t‘l'y
all ¢

Cana

THE
STA
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2,000,000

Packages of

LIPTON'S TE

Are now sold EACH WEEK

and the sales are steadily increasing.

This recommends to every jobber, every retail grocer and

every consumer that merit only could have made Lipton’s Tea the leading package tea in sales

all over the world.

Sold only in air tight tins
THOMAS J. LIPTON

Canadian O%ice, 75 Front Street East, - -

- TORONTO

THE WORLD’S
STANDARD

WHITTEMORE’S POLISHES

ONCE USED
ALWAYS USED

The"Oldest fand Largest Manufacturers of Shoe Polishes in the World

Dirty Canvas Shoes

made perfect’y cleu and white by
using Whittemore’s “Quick White'
Compound. In liquid form, so can
be quickly and easily lpplled No
white dust No rubhln‘ of

A Sponge in every package, so al-
ways ready for use
Large size, per gross,

10c. size, per gross,

Also the following colors for can-
vas shoes: baby blue, Alice blue,
red, green, pink, lavender, cham-
pagne, coral, purplc light and
dark gray, bhel khaki, russet and
brown, in the same sizes and at
the same prices as “Quick White.”

“GILT EDGE”

The only black dressing for
ladies’ and children’s shoes
that positively contains oil.
Softens and preserves. Im-
Lrtl a beautiful lustre,

rgest quantity ; finest qual-
ity. Its use saves time, labor
and brushes, as it

Shines Without Brushing
Always Ready to Use

Also for gents’ kangaroo, kid,
etc.

Per gross

PASTE
o\\-‘ BLACKs for
el ST ALL kinds
of
Black
Shoes

Oils, blacks, polllhu. softens and preserves. Con-
tains no turpentine or acids. Never dries up. Boxes
hold double any of the Ola’s.

Price per gross . =
Excellenl for old rubben

“SUPERB" Patent Leather Paste

For giving all kinds

of Patent or Shiny

leather shoes a

quick, brilliant and
3] waterproof lustre,
W without injury to
\M] the leather.

r \;}( | ' . | \;)‘I‘: hn'.h‘ ‘u“ &
‘ P.' du 5{ E.Iio:“

Per doz. ’4 Ib.boxes

“BOSTON"” Waterproof Polish

A black liquid for men’s and boys’ shoes. Produces a
%atnl leather shine without brushing. Largely used by
t Blacks for polishing heels and edges of shoes.

Per gross

MR
il \
frrerdl| | !

\\\(

.“BOSTON JUNIOR"

10c. size, gross
T ik ok 0 s

“ELITE
Cembination ”

l‘hc only first-class article
for Ildlu and gents' “ Box
Call® © fu”.nu all B
black chon The only B
polish endorsed by the
manulacturers of ** Box
Calt™ leather. Contains
oil and positively aourishes
and preserves leatker and
makes it wear longer. Blacks B
and polishes.

Per gross .

“BABY ELITE 2

Combination
10c¢. size per gross

“DANDY " Russet
Gombination

For cleansing and polish-
ing all kinds of russet, tan
oryellowcolored boots and
shoes.

Large size, per gross .
Star Russet
Combination

10c. size per groes

Russet Put;o

Per doz., 1-4 Ib- tins. . .
Perdoz. 1-2Ib. tins . .
Elite, Ox Blood and
Brown Pastes same sizes
and prices

L Welr. WHITTEMORE BRROS, & CO., Eissssansy e

Whittemore’s Polishes won the “GRAND PRIZE” at St. Louis over all competitors.

al
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New Pack Lobster

THE DAVIDSON ®& HAY LIMITED

WHOLESALE GROCERS, TORONTO

A GOOD LINEj X »PURE CANE

. There is 2 “want more” fascination in H. P. Sauce that is B I Y
*» crowding English Grocery Stores, and the new Sauce is replacing
: the older ones on all the best tables.

2 Judging from its recepuon the Canadian Grocer seesin
H.P. a truly good thing in Sauce lines.

: Our bright advertising here wlll send you the customers:
*  Brisk sales liberal profit in H. P.J

Postal to our Canadian agents secures full sized tasting

§ sample and quotations. Try it for yourself. Then you'll get the " IH P A N NED B ‘(

T s Msmupto"“' .

The Codville-8mith Co., Ltd., Calgary, Alberia '.:
e g e e 3 MONTREAL-
Midland Vinegar Co., Birmingham & London, Eng. \/

CAPSTAN BRAND
PURE MINCE MEA1

Paokage Minoce Meat
Put up In % gross oases

Bulk in 7-Ib. Pails,
14 dozen in crate.
25-b. Pails and 76-b. Tubs

W.Q. Patrick & Oo., Toronto and Montreal

I AM ABLE TO QUOTE

very sharp ci.f. prices on

Med and Seed Prl and
Flake Taploca

For prompt and future shipment.
The market is in your favor ; BUY NOW,

ANDREW WATSON

91 Plaoce d'Youville
Tel. Main 4409 Montreal

Capacity one ton per hour.
Sold by all Sale Dealers

The CAPSTAN MFG.CO., - Toronto, Ont,
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HIGH GRADE EMBOSSED

er CAN LABELS

TED One of the largest manufac-
turers of embossed Can Labels,
Cigarette_and folding boxes In
the world.

FRUIT CANS

Two and one-half pound size.

We are now equipped to
furnish any quantity of this
package in the standard
American diameter, pro-
files and height, for fruits
offered in competition with
California goods.

[Lacquer lined or plain,
Write for 8amples and Prioes.

STECHER LITHO. CO.

ROCHESTER, N.Y.
L

Norton Manufacturing Co.

HAMILTON

_Sallitar! Cans

FOR HAND FILLED GOODS

Tomatoes, Stringless Beans, Asparagus, Spinach,
Etc., Apples, Peaches, Pears, Plums, Etc.

COFFEE

BEST ln Quallty
SMARTEST in Finish
KEENEST in Price

Sanitary Enamel Lined Cans

FOR COLOR FRUITS AND
GOODS OF STRONG ACIDITY

——————

Bl AND Strawberries, Red Raspberries, Black Rasp- KIT is an up-to-date extract,
:"’f“» Blackberries, Sour Cherries, Blue- entirely free from the bitterness
:E IE AT wvice, Bosts, Rhwborh, Bee. so objectionable in ordinary
“THE CAN WITHOUT e
100 Moat By sheer force of menit it
ross oase: THE CAP HOLE” has achieved a remarkable
ol X o success in the Home Market,
: .:.t: BOTTOM LIKE THE TOP and Merchants in the Dominion
. I.b B e I ierdUCins KIT to their cus-
76-ib. Tubs Write for Samples tc;mers ?re laying the foundation
SANITARY CAN COMPANY, LTD. B O iseckory fepeat busincas
¢ Dealers ANY LT &‘ K H #‘sgﬂﬂ: cn, MFL"‘&'?«"?&#&'«"
nto, Ont, NIAGARA FALLS, - ONTARIO ""mﬁ Soulitent
A ————————————————————e.
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When The Can Is Opened -

That's when your customer forms his opinion of

you and your goods. Every can of Riverdale

Brand gives a boost to the good reputation of the

agrocer who sells 1t.

RIVERDALE BRAND

Is The Leader of Leaders

Its quality is positively incomparable

The Lakeside Canning Co., Ltd. - Wellington, Ont.

HOLBROOK’S Worcestershire SAUCE

A bare statement in an advertisement is not convincing unless it can be justified by experience
in handling the article advertised. We could take up a good deal of your time in making true
statements in praise of this Sauce, but instead we merely ask you to test it for yourself. Your
decision will bz that it is a Sauce which on first trial must secure permanent users, Its particular
and pleasing flavor, free from excessive heat, suggests the blending of many choice ingredients

and so tickles the palate that its use becomes essential. This has been the experience in the Old
Country where its popularity is ever increasing. The next question which interests you is
PROFIT, this will be found to be much better than that obtained on most advertised proprietary

HOLBROOK'S LIMITED  wy gying you ful

lines but an enquiry to

Canadian Manager,

H. Gilbert Nobbs 25 Front St., East particulars. pr
TORONTO al
i it MAKING ALTERATION P o
CANNING MACHINERY CO., Is an easy matter if you let me make themslor The GRAY, YOUNG & SPARLING €0., Limit:
OHIOAGO, ILL, U.8.A. B e e e SALT

- g T R right, too | Write or phone, MANUFACTURERS
headll;: lli)uol:id‘erln::e lfm Full‘ix.x:::f.l’nca ’l’u:ken J. H o WEL L J A M E 8 Granted the hi awards in compe!
and Window Cards. Samples and price list on application 838 Lipgmco“ Street, TORONTO tion with other makes,

FRANK H. BARNARD, PRINTER HONE COLLEGE 2880 WINGHAM  ESTABLISHED 187/ tifioe s
246 Spadina Ave. Telephone Main 8367, Toronte — butohe
If !0" have anything for sale whioh a Grooer or General Merchant will be interested In, advertise it In Tk
our “ Condensed Ad.” column; 2 cente per word first insertion, 10ent per word each subsequent insertion. Prons

— c—

24
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Good Vinegar

Sells just as easily as the other sort, and it is a deal
more satisfactory to handle.

WHITE,
¥ COTTELL & CO’S

Vinegar is good Vinegar

All who have used and tested it agree on that point and will tell you so.
The best is always sure to win in the trade race, so have an early shipment
of our vinegar as a starter.

White, Cottell & Co.,

Camberwell S.E., LONDON, ENG.

NATION'S 1
perience PURE
SIMPLY DELICIOUS )
ing true ANNAPOLIS VALLEY
, Your | B | EEFELG | ey
irticular f d e r
'redients c ;: ‘ | C
the Old POWDER JJV, evon rLavoun [RELPY
3 s ' ke o “Land of Evangeline’’ Brand
»prietary ‘gents: GREEN & coq)l Front 8t., E. Toronto
CARMAN-ESCOTT co-, Guaranteed absolutely free from chemical preservatives
141 Bannatyne §t. WINNIPEG
Manufactory -BRISTOL - ENGLAND Will keep SWEET, CLEAR and SPARKLING in any climate,
yo“ fu” : s - The pure juice of the finest Nova Scotian apples manufactured
ars -~ and bottled by secret process, under direct supervision of a member
o F of th celebrated Eaglish Cyder makers—H. Whiteway 0.
AROCERS and BUTCHERS Tad whoon suteas ety M. B King Bioard Vil 1. . Alhns
At YOUR Service. b
— Bottled in champagne quart, pint or half-pint bottles; also sup
ek th the following special lines, discounts for cash or sasy terms net. wlied in casts.
imit 4 THE TOLEDO AUTO WATIC SCALES
8 €0., Limit: THE EUREKA REFRIGERATORS For Prices and | R 3- Melndoe, Sevenbe.
THE CLIMAX CHEESE CUTTER Pty (8. W.Shaekell, - - Mol
RERS THE STERLING MEAT SLICER Address ‘J. S. Creed, . . - Halifax.
b in compe! THE CLIMAX AUTOMATIC SLICER
s, THE WESTERN CASH REGISTER
JSHED 1871  fice and Store Fixtures, Gounters, Sheiving, ato. {I| ANNAPOLIS VALLEY CYDER CO.
= Sutcher Supplies In General, LIMITED
__i— Don't hesitate to write, call, or phone us for further information BR' DOETOWN - NOVA SCOTlA
lvertige it In THE UPTON & REED SPECIALTY CO. y
it Insertion. Phone Main 5399, 149 QUEEN ST. W., TORONTO, ONT,
25
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WHEREAS

real success—which consists of sound reputa-
tion and the permanent trade of particular
people—is only attainable by the grocer who
handles goods of the highest quality :

AND WHEREAS in the line of canned
goods a grocer cannot be too particular in mak-
ing his selections because real excellence 1n
this line 1s none too common :

AND WHEREAS the experience of a large

number of the most successful grocers proves
that FARMER BRAND is really an absolute-
ly reliable brand of canned goods:

AND WHEREAS of our own certain know- - o
ledge every can of Farmer Brand contains only
the highest grade of fruit or vegetable, packed hi

in that up-to-date manner by which every
atom of 1ts natural deliciousness is perfectly
prepared :

BE IT RESOLVED THAT

FARMER BRAND

be recommended as a highly profitable line
for all pushful grocers.

Farmers’ Canning Co., Limited
Bloomfield, - Ontario

—- e e
m— ————

F!

T
|




TIHHE CANADI

AN GROCER

Ay IMP
VIN

ERIA
EGAR

Absolutely pure, well matured, full up to standard strength, unrivalled in quality

costs no more than inferior varieties.

Over Proof Proof Extra Pickling

XXX XX

White Wine and Malt.

Enquire of our travellers, or write or wire us for samples and quotations.

James Turner & Co., v

Hamilton,

Ontario

INDEX TO ADVERTISERS.

This index is made up on Tuesday. The insertion of the advertiser’s name ia this index is mot part of his advertise
ment, nor does he pay for it, but it is placed here entirely for convenience of readers. ¢ eadeavor to
have the index as complete as possible.
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United States Wholesalers in Convention

Annual Gathering of National Association at Atlantic City Last Week Reported by The Grocer’s Representative—

Questions of Vital Import to Canadian Trade.

Atlantie City, June 6.—The annnal
meeting of the National Wholesale Gro-
cers’ Assoeiation of the United States,
which ended here last night, was an
affair of great importanece. There were
no Canadians present, exeepting the re-
presentative of The Groeer. The live
wholesale firms in Canada make a seri-
ous mistake in not attending this and
similar gatherings. There are a good
many subjeets in common, and to hear
them diseussed is important, but the
greatest value is the opportunity of
assoeiating with the biggest :=cn n the
irade who are doing things on broader
lines, who have long ago solved many
questions that are worrying us‘in Can-
ada, and to receive inspiration to at-
tempt greater things. Forty-two States
were represented, and the membership
controls 85 per cent. of the foodstuffs
sold in the United States. Judging from
appearances they are most prosperous
as a elass, for they were a jolly, well-
fed, well-groomed lot, and in great con-
frast to another organization—an insur-
ance {ariff assoeiation—whiech met in the
same rooms a few days before. The
former were more of the stamp of Cana-
dian groeers of twenty -years ago, men
like the late Mr. Inee, Mr. Hebert, Mr.
A. M. Smith or Mr. Childs. The modern
wholesaler in Canada leads too strenu-
ous a life, he works harder and gets less
out of it. There are too many in busi-
ness, and it seems to he getting worse.
The Guild ought to seriously consider
the cause.

Meetings Well Handled.

The meetings were unusually well
handled by the President, Mr. Judson,
of Grand Rapids, who in conversation
afterwards admitted that he had much
experience with politieal gatherings. The
Viee-President, who had little to do offi-
cially, shows a tendeney to baldness, but
he effeetually checked any echaffing on
{hat aeeount by pointing out that manu-
facturers never put marble tops on cheap
furniture. T mention the point mainly
for the use of W. H. Seyler, the man-
ager of The Grocer. He ought to have
it electrotyped and ready for use.

Broad Lines of Business.

The speeches, reports and discussions
showed that they are doing business on
broader lines than we do in Canada, and
as an organization they carry much
weight in their particular business and
in the Legislative Chambers of the na-
tion and of their own States. Their an-
nual income from fees is about $30,000,
and they employ a permanent seeretary
at $5,000 a year, and a counsel with his
attorneys, which costs them $7,000 an-
nually, And they were all agreed that
the money was a most profitable invest-

ment. The counsel looks after all legis-
lative work and advises the members in-
dividually on all legal points arising in
trade matters. It was pointed out that
60 per cent. of their efforts to improve
trade eonditions had already been sue-
cessful.

Subjects Under Discussion.

The subjeets that are mainly agitat-
ing them at the present time are the
pure food laws—which every State in
the Union is dealing with, and always in
a way that seriously affects the dealer;
recognition of the wholesaler as the most
economical and legitimate distributer of
all manufaetured products to the retail-
er; demand for inereased eash discounts
and proper remuneration for distributing
manufacturers’ goods; disecontinuance of
the praectice by manufaecturers of subsi-
dizing jobbers’ salesmen; elimination of
‘‘deals’ and ‘‘schemes’’ of manufaec-
turers which are alleged to be burden-
some to the jobbers; demand of the job-
bers for a contract guaranteeing speei-
fied quantity delivery of canned goods,
with the usual diseounts; demand of the
jobber for a more favorable dried fruit
contract; demand for a more favorable
foreign nut contract; plea for uniform
bills of lading and . reciprocal demur-
rage.

Practically all the work was handled
by eommittees by whom it was thorough-
ly considered hefore being presented to
the meeting. There were some excellent
addresses, that by the President of the
Canners’ Association being partieu'arly
good, and I hope you may find space for
that -and some of the others, not that T
agree or differ from them, but because
they contain much fool.

Pure Food Law Coming in Canada.

A Pure Food Aet will undoubtedly be
a live question among the trade in Can-
ada before long for we follow the United
States continually, and the report of the
lawyer who is watehing the report for
the United States Association, will give
an idea of troubles the trade in Canada
may have to deal with. Already some of
the matters have been bothering us here.

Mr. Breed, in his report of legal work
done, said:

““For two years Senator Beveridge has
been urging on the Senate of the United
States the passage of a measure requir-
ing the dating of meat food produets.
At present no State and no foreign
country has such a law; it is not re-
quired for the public health; it would
accomplish no good purpose, and it
would be most disastrous to retailer, job-
ber and manufacturer. Dating measures,
however, seems to be popular. They
sound attractive to the consumer and
during the past year they have heen pro-
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posed in several State Legislatures. Y.
it eannot be truthfully said that tl
consumers or legislators have ever co
sidered the aetual effeet of suech mes
sures upon the public health or il
trade of the country.

‘“Fruits and vegetables are produc
only in season. To preserve them th:
are packed in hermetically sealed (i
If there is a defeet in the sealing it usu
ally becomes at once apparent. Und:
the eustom of the date all goods of thi-
character are returned to the manufa
turer without loss. But assume th:
there is an imperfection, how would 1
dating of the tin indicate anything as
the healthfulness of its contents?

‘‘Dating Laws Absurdities.’’

“‘Dating laws as health measures
absurdities. They constitute and shoul
he classed among the many impracii
cable suggestions of food faddists aul
politiecal agitators. Dating means grl
ing. Yesterday’s produet is made
look less healthful and less valuable tha
to-day’s. Dating means a monthly i
adjustment of all stoecks on jobbers’ aul
retailers’ shelves; a monthly revision ol
prices, since the purchasers will not pa
the same prices for different grades
goods. Dating means a diseriminati
against every produet seeking a distu:
mark, because the time necessarily ¢
sumed in transportation will render s
produet out of date on arrival and
able to compete at an even price w
loeally packed goods. Dating means i
abandonment of foreign markets, |
cause American dated goods eannot cou
pete with the foreign undated goo
Dating means the curtailment of the ¢
tom of packing in quantities at tin:
when the new produet is most abunid
or can bhe purchased at the best p
Dating means the inevitable inereas
price to the eonsumer without any acci
ing benefits; in faet, dating laws requ
a readjustment of all present methods
packing, selling, pricing and all to wh
end? Merely to satisfy a whim, a f
for the latest, not yesterday’s, but
ways to-day’s.”’

Work of the Legal Department.

The report of the assoeiation couns
also told of the work of the legal «
partment during the year toward sec
ing of favorable legislation for pure fo
and other laws, affecting the trade. Me
bers of legal department attended me:
ings and conventions of pure food a
other organizations whiech touch 1
trade, and Mr. Breed declared that i
work of departments and committees
the association had saved the wholesu
grocers of the eountry sums running in
the millions by their efforts to care I'
the business of johbing, Twelve Stal:
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Legislatures have met during the year,
and more than 1,000 bills have been ex-
amined, while of 45 bills introduced
which wonld have hurt the trade, not
one has been allowed to pass. The eon-
vention passed resolutions allowing ex-
penditure of a big defense fund to carry
on the work whiech is being made the
chief objeet of the organization.

Conciliation Rather Than Force.

The most important feature of the
President’s address was his reference
to agreements with manufacturers and
transportion eompanies, where he said:

“‘Through our committees we have
learned the tremendous responsibilities
resting upon the shoulders of the ad-
ministrative officers of manufaeturers
and transportation companies and the
pressure brought to bear upon them from
powerful opposing forees, necessitating,
in many instances, a middle course, and
we feel that those interests wish to
deal equitably with us. We have, there-
fore, learned that it is a mistake to try
by harsh and unreasoning measures to
coerce those whom we would influence.
Trade is a game of give and take. When
we ask a eoneern of magnitude to modi-
fy a policy that has won its suceess and
established its prestige we will fail and
deserve to fail, in our purpose, if we
merely demand sueh ehange without sup-
porting the request with ecogent argu-
ments showing that, while we will be
accommodated and benefited, the best in-
terests of the conecern itself will also
be enhaneed.

“‘This situation brings our association
face to face with the reeiprocity proposi-
tion as to what we are going to doin econ-
sideration. of eoneessions or changes of
policy that we may seek at the hands of th
producer and manufacturer. When we
want anything it is not wise to aban-
don the trade proposition with which
we are most experienced for diplomaey
with which we are, possibly, less familiar.
Wien we want something from the other
fellow we will greatly inerease our pros-
pecis of getting it if we have something
to trade him.

“‘In general terms I may say that our
committees have found the large inter-
ests indifferent to thoughtless eriticism
and unresponsive to anything having
lhe appearanece of threats of coercion
but always amenable to conciliatory ap-
proach and to intelligent argument based
on faets. {

‘‘Experience has confirmed in our
minds the truth of the old adage that
““molasses catches more flies than vine-
gar,”” and the splendid results to which
I referred at the outset of my talk have
beecn achieved by our committee .along
the lines of coneiliatory negotiation.

A Personal Interest in Agreements.

“In this eonneetion I want to em-
phusize as strongly as I ean one vitallv
Important duty; that is, when, through
one of our committees, we enter into an
agicement with a manufacturer or a
{risportation company that every mem-
ber of our assoeiation -take a personal
icrest in earrying out our part of the

agreement as faithfully as though it
were a finaneial obligation. It would
be a fatal mistake for the individual
members of our association to take a
lukewarm interest in earrying into exeeu-
tion in good faith our part of any agree-
ment into which we might enter through
the negotiations of one of our commit-
tees.

“‘It needs no argument to support the
contention that, when an agreement is
entered into and the other party ecar-
ries out his part of it with fidelity, if
we or any portion of us should treat our
obligations in the premises with indif-
ference we will find it a harder and
harder matter to get ecorporations to
enter into agreements of any nature
whatsoever with us. In faect, the faith-
ful and energetic discharge of agree-
ments and obligations will be the meas-
ure of our sueeess, our prestige and our
nsefulness.

““Just here the thought oeeurs that
it would be a good thing to always deal
with each other along the lines that
experience has taught us to deal, with
the big eorporations.’’

Purchase Discounts.

The eommittee on purchase diseounts
presented a report showing that during
the year it had been able tto negotiate
about fifteen concessions from manufae-
turers on which the members of this as-
sociation alone, not to eount the trade
generally, which alike shared in the
benefits, had made a saving of 1 {ween
half and three-quarters of a mil dol-
lars. And the committee has other ne-
gotiations under way.

Sales Discount.

This committee recommended the fol-
lowing sehedule of terms: Sixty days or
13 per eent. in ten days—Domestic ean-
ned goods, soap (laundry, seouring and
toilet; eoffee (exeept outside proprie-
tary brands of package goods); spices
(ground); tea (in less than original
packages) ; flavoring extraets; pipes.
Imported Bottled and Tinned Gaods—
120 days, or 3 per cent. in 10 days—
Teas in original packages, 30 days, or
1 per eent. in 10 days—All goods not
otherwise specified. Optional—Tobaceos,
cigars, cigarettes.

Whiceh it desired the trade through-
out the United States to live up to.

Subsidizing Salesmen.

The grocers have had a good deal of
trouble, particularly with The Ameriean
Tobaeeo Company, over subsidizing the
commereial travelers representing the
wholesale houses to push their goods, and
a special committee was sppointed to tak«
up the matter with The Ameriean To-
baecco Company’s officials. The question
was very thoroughly diseussed, and fin-
ally the Tobacco Company agreed un-
conditionally to ecease the praectice
throughout the entire United States. The
committee’s report on the matter was
as follows:

“In view of the concession of the
American Tobacco Company and the
agreeable manner in which they met this
request, your committee feel ealled upon
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to urge upon the members and distri-
butors of tobaeco generally throughout
the United States to show appreciation
by insisting upon all others who are in-
fineneing your employes by premium of-
fers, ecash donations, or in any manner
attempting to gain speecial efforts in their
behalf from your salesmen, diseonticue
the practice and if necessary raffuse
positively to submit to same.’’

Other Important Resolutions

Among the other important resolutious
unanimously agreed to at the meeling
were the following:

‘“Whereas, the National Assoeiatiun
of Retail Groeers adopted at their last
annual convention the following resolu-
tion,

‘‘Resolved, that the National Assoecia-
tion of Retail Grocers urges upon all of
the manufacturers of the United States.
who market their goods under proprie
tary brands or trade marks, the wisdon
of the poliey of establishing and main-
taining by econtract a reasonable profit
at which their goods shall be sold; suech
profit to be regulated according to trade
conditions in the different localities. We
are opposed to any priees being print-
ed upon the package. Therefore, be it
resolved that we express our approval
and support of the policy as set forth
in the above resolution and that a copy
of this resolution be supplied to all
manufaeturers of proprietary brands in
the United States.”’

‘“Whereas, the extremely diverse and
conflieting statutes and deeision of the
several states upon the subjeet of the
issuance, use and interpretation of bills
of lading leads to much extensive and
unnecessary litigation among shippers,
bankers and railroads, resolved, that the
National Wholesale Groeers’ Assoeiation
favors national and state legislation de-
signed so far as possible to require the
use of uniform bills of lading through-
out the United States, and the imposing
of a penalty for the issuance of any
tills of lading before the receipt of the
gucds, or the surrender and cancellation
of any bill of lading without the ac:ual
delivery of the goods.”’

““Whereas, an amendment of our
postal laws, establishing a pareels post
has been and is being advoecated before
Congress and whereas the passage of
such a law would change and utterly dis-
rupt established methods and channels
for the distribution of all commodities
in package form and would seriously in-
jure and jeopardise the life and exist-
ence of the retail merchants, therefore,
resolved, that we are unalterably op-
posed to the establishing of a parecels
post and urge the members of this as-
sociation to use their influence in op-
posing the proposed amendment of our
postal laws.”’

‘“Whereas, the manufacturers, repre-
sentatives in the different centres have
formed an association for the purpose
of correcting trade abuses with which
they and ourselves have to contend
therefore, resolved, that we extend to
them our best wishes for their success
and assure them that we will be glad to




co-operate in promoting all reasonable
weasures for our mutual benefit. Re-
solved, further, that we declare our
loyalty to those manufaeturers who re-
cognize and adopt the wholesale grocer
as the legitimate channel through which
their respeetive produets shall be distri-
buted.”’ :

‘‘Resolved, that we reaffirm our
loyalty to the prineiples as set forth in
our constitution and by-laws regarding
free deals and we view with satisfac-
tion the recognition of the justness of
our position by those manufaeturers who
have expressed a desire to allow the
jobber ample ecompensation for hand-
ling the same, resolved, that the Na-
tional Wholesale Groeers’ Association
of the United States is opposed to the
enactent by Congress or by state legis-
jatures of measures requiring that the
labels of food produets of any kind shall
bear the date of packing, a statement
of the weight or measure, or a list of
the ingredients and perecentages.’’

Next year’s meeting will be held in
Detroit.

FIRE IN WINNIPEG PACKING
PLANT.

$75,000 Damage Done by Sudden Blaze
Last Thursday.

Shortly before noon on Thux:sday,
June 4, a disastrous fire occurred in the
abattoir owned by Gordon Ironside and
Fares, in Winnipeg, by which damage
estimated at $75,000 was done and the
firm practically put out of business un-
til temporary premises can be secured.
The packing house and cold storage
plant are in ruins and serious damage
was done to the other buildings in con-
nection. The origin of the fire is a
mystery.

Shortly before noon the firemen at No.
9 fire station, before receiving an alarm,
noticed the fire at the abattoir and
went out to find the place ablaze. Ex-
tra help was called for and all of No.
3 station and the hose wagons and en-
gines of the central station responded.
When the brigade reached the scene it
was at once realized that a serious fire
was in progress and all that could be
done was to confine it to the burning
area. This the brigade succeeded in do-
ing and the fire was out at 3 p.m. It
is thought the fire started between the
cooling room and the roof in the pack-
ing department, but no confirmation of
this report has been made.

TRADE NOTES.

S. L. Nathanson & Son, grocers, ete.,
Montreal, have been registered.

J. M. Cork, grocer, of College St.,
has bought the business of Morrison
Bros, 380 Spadina Ave.

Walter Paul, the Montreal grocer,
is in Winnipeg this week attending the
general assembly meeting of the Pres-
byterian Chureh.

A. H. Clements has been appointed
sales manager of the reecently-formed
All Ready Pure Food Co., Bridgewater,
N.S. The plant is expeeted to be in
operation by June 20.
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CROP REPORT FAVORABLE

Agricultural Department’s Bulletin Tells of Conditions on the Fruit Farms
Throughout Canada—Insect Pests Are Becoming Busy.

The Department of Agrieulture at
Ottawa has just issued the first fruit
crop report for the year 1908. Aeceord-
ing to this the past winter was very fav-
orable and there was a regular move-
ment of apples from Ontario store-
houses to the seaports, few of the ap-
ples being injured by frost either in
storehouses or in transit. Nova Seotia
did suffer a little, as a result of mild
weather and excessive moisture in the
atmosphere, rots and moulds setting in,
particularly on fruit not altogether
sound when stored.

The trees have come through the win-
ter well, and are looking healthy and
vigorous. Especially is this so in Essex
and the Niagara Peninsula. Small fruits,
too, weathered the winter praetically
without injury, and encouraging reports
have ecome from Nova Secotia, Quebec
and British Columbia.

The report ecredits early spring with
being almost ideal for the development
of leaf and bloom buds, the eool weather
holding in check the buds until all dan-
ger of frost was past. Warm days then
came on, making the ‘‘setting’’ of all
kinds of fruit very favorable. The re-
cent rains all over the country have
greatly helped the growth and already
the smaller fruits are in excellent shape.

Regarding apples, it reports all varie-
ties promising well with the possible ex-
ception of the Spy, Baldwin and Russet,
where they bore heavily last year. All
growth is sufficiently early to insure a
season long enough for the full develop-
ment of fruit. In British Columbia,
and, in faet, all over Canada, the bloom
is abundant and fully developed, though
in some of the colder sections the later
varieties are a little backward; but in
all cases the conditions are favorable.

The pear bloom is heavy, and the con-
ditions are favorable for ‘‘setting.”’
Trees are reported to be in exeellent eon-
dition, though in British Columbia the
Bartletts are reported to be somewhat
light in bloom.

Japan plums wintered badly along
Lake Ontario, and plum fruit buds are
reported searce in Prince Edward
County. But the Japan varieties for the
most part in the Provinee of Ontario
came through the winter in good eondi-
tion. In the ecommercial plum orchards
in Soufhern and Western Ontario, and
in the Georgian Bay district, the bloom
is full, and the conditions otherwise are
all very favorable for European and
American varieties. British Columbia
prospects are all favorable.

Peach trees came through the winter
in excellent condition. There is a splen-
did promise for all varieties in the Nia-
gara and Essex peninsulas. The major-
ity of ecorrespondents report prospects
for a full erop. The bloom is more uni-
versal and somewhat heavier than last
year. An encouraging feature is the
statement by some ecorrespondents that

¥

they expeeted to thin their peaches i
nearly all varieties.

Cherries have bloomed full every-
where. There has been no winter kill-
ing nor early spring frosts; and grapes,
too, have wintered well, look health)
and show an abundance of vines.

Of the small fruits, strawberries have .

wintered well everywhere, but will be a
week or fen days later than usual in
Southern Ontario and in British Column-
bia. Raspberries also wintered well,
with the exeeption of some old patches
which suffered from the drought of last
summer, and in a few instances where
canes were broken by snowfall. Other-
wise berries of all kinds look good. Tle
season in the northern seetions growing
small fruits is not so much later rela-
tively as in the small fruit distriets to
the south. It is probable, therefore, thai
the home-grown fruit in the vieinity of
Ottawa, Montreal and other northern
markets, will shorten the period during
which shipments from the south will be
profitable. The indications are that rasp-
berries will overlap strawberries in the
markets, as the former are earlier rela-
tively than the latter.

Tomato plants for the most part have
been set from the hotbeds and ecold
frames. The warm weather and fre-
quent showers have made ideal condi-
tions for planting. The aereage for
Prince Edward County and Essex is re-
ported to be larger than usual.

It is a little early to talk of the insect
pest, but the weather has been favor-
able for insect development. The brown
tail moth, though well under eontrol in
Nova Seotia, is still a menace, and the
bud moth is working in unsprayed orch-
ards. Tent caterpillars are hatching out
and eating the foliage in the Maritime
Provineces. Quebec and British Colum-
bia, and the tossock moth is reported
numerous along the Atlantic eoast. The
green aphis and oyster shell scale have
made their appearance in Ontario and
British Columbia, but spraying !
greatly checked their depredations.

MORE FAVORABLE REPORTS

Dixon Bros., the largest merchants ...f
Maple Creek, Sask., in renewing their
subseription to The Grocer this week. 1
an added note say: ‘‘Prospects are cx-
ceedingly bright for a large erop
the West for 1908.”’

F. J. Blackburn, of W. G. Patrick
& Co., Toronto, was over in the Fruil-
land and the Niagara distriet last weck.
looking over prospeets. After conversi-
tion with E. D. Smith, whom W. G.
Patrick represented, and other frui
men, Mr. Blackburn reports that the
outlook for splendid crops was mnever
better. The fruit growers are all feel-
ing happy over the situation.
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STUDY LOCAL CONDITIONS.

During the warm and sometimes de-
pressing days of summer it is the eus-
om of a wood many business men, and
retallers, generally, are no exeeption, to
slichtly relax their efforts along the line
of cetting new business. This is a mis-
lal

lii almost every town and particular-
Iy during the summer season, when visi-

fors are more frequent, and when loeal
people travel econsiderably more, there
arc opportunities for developing busi-
ness whieh have never yet been tried or

even thought of, and whiech would yield
surprisingly good profits.

his was brought to mind, particular-
Iy the other day, in hearing of a sta-

tioner in Rama, a small Ontario town.
For several years this merechant has done
coisiderable business in Indian goods

stcl as baskets, ornaments and souven-
s, The business, through judieious di
rection, eontinued to grow and it has
done to such an extent that for some
time this merchant has been condueting
a jobbing business in these goods and
is reaping handsome profits, other
instances of like nature might be eit-

‘owns which enjoy the patronage of
Siiminer tourists or campers offer large

"HE CANADIAN

opportunities for the development of
special business. Such people are usual-
Iv very ready to spend money and do
not hesitate at buving faney goods at
good prices. A zroeer, for instanee, in
a tourist seetion, might well find out the
line of ehocolates the people in his viein-
ity favey and lay himself out to supply
them. Again, if at a point of frequent
embarkation for lake and river trips a
shrl'l\' Ht'

vood business.

campers’ supplies will yield
The travelers are always
anxious to get their supplies as near
their. eamps or rendevzuous as possible
and ‘the point ineumbent on the mer-
chant is to let them know that he ean
furnish the ountfit. A good deal of this
trade which goes to the eity stores does
so bheeause they make themselves known
and are able to supply evervthing the
traveler needs.

Possibilities of developing this kind of
business are unlimited and it would well
repay any merchant who really wants
to extend his business to spend a few
hours in studying the loeal situation.

Continued residence in any one place,
partieularly in a small town, seems in
a good many eases to blind merchants
and business men to an appreciation of
the possibilities offered right at his
door.

WILL MEAT PRICES CLIMB?

The seareity of meat in the United
States and the reported inerease in priee
are matters in which Canadians gener-
ally are interested. A week ago the daily
press published a story to the effeet that
Ameriecan meat in eold storage in Lon-
don, Glasgow and other British centres
was to be re-shipped to New York to
meet the demand existing in the Eastern
States. A day or two later a promin-
ent official conneeted with Armour &
Co., Chieago, eorreeted this story, but
stated that there was a great searcity
of meat all over the United States, ow-
ing to lack of live stoek supplies, and
that in eonsequence prices would go up
from one to two cents a pound. While
the word ‘‘meat’’ has been used, it is
generally supposed that ‘‘beef’” is in-
tended, but there may be a sympathetie
connection between all lines of meat.

What Canadians are chiefly interested
in is the question as to whether the in-
crease in meat prices in the United
States will affeet the Canadian market?
A number of prominent dealers ap-
proached on this point say this will not
be the case. All agree that prices at

present, both in this eountry and across
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the line, are too high, and if fhere is
another eent or two per pound added to
the eost of meat the demand will lessen,
the buyers resorting to other foods. One
of the foremost Canadian beef packers
was also of this opinion, stating that if
there was a sympathetic inerease in
Canadian priees, the raise ecould not pos-
sibly be more than a half eent a pound.
‘We are becoming less and less depen-
dent on the United States for supplies,’’
he said, ‘‘and so far as meat pro-
duets are concerned, we are raising our
own cattle and hogs in our own way.’

Like the United States, Canada ap-
pears to be losing ground on the ecattle
and hog situnation, and the Government,
espeeially in Ontario, might very well
consider how the raising of ecattle and
hogs for export and home econsumption
may be encouraged and improved.

Pork packers see no sympathetic feel-
ing between the beef and pork prices,
and point to the decline of live hog
prices in Montreal, and the lowering of
ham and bacon prices throughout the
ecountry as an indieation that Canada is
able to paddle her own eanoe.

THE ADVENT OF STRAWBERRIES.

With the advent of the native straw-
berry the Canadian fruit season may be
said to be really open, and, judging by
Governmental and other reports from
all parts of the country, the berry erop
this year will be a record one, both as
regards quality and quantity.

The plants wintered well and the late
spring, while delaying the time of ripen-
ing, has helped the berry over the late
frost period. Fruits in general this
year all over the American continent
are much above normal in quantity and
of excellent quality; and espeecially is this
the case with strawberries. Already the
Niagara berry has been placed on sale
in St. Catharines, Hamilton and Toron-
to, and, indeed it is turning out to be o1
very fine quality. In a few days the
Oakville berry will be on the Ontario
markets, while Ottawa and Montreal a
little later on will have this luseious
fruit from distriets nearer home.

The econditions which prevailed last
year are entirely absent this season, and
there will not be the eompetition in buy-
ing at the growing centres by eanning
men and eommission merchants as was
the case a year ago. As a consequence,
the consuming public will reap the bene-
fit of a bumper erop at comparatively
low prices, while the quality will be
much above the average.
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“Men Who Sell Things”

Classes of Fussy Salesmen—How Steadiness Counts—The Real Secret of Success—Change Negative Qualities to Positive

—The Man Who Couldn’t Fit In.

By Waltar D. Mo dy—Serial right for Canada purchased by th+ MacLean Publi hing Co. from th- publishers, A. McClurg & Co., Chicago.

CHAPTER 1IV. (Continued).

Well, now, your house acts on the prin-
ciple that each individual employe takes
part in forming that house. If your em-
ployer has forty-five salesmen in his
house, and fifteen of them are good sales-
men, who love their house and their
goods, and thirty others who are indif-
ferent and careless, then you see what
sort of house he has—two thirds of his
sales-force away from loyal duty and
one-third hustling to increase the busi-
ness.

With forty-five salesmen on the force
and only fifteen of them active, that
house has all it ean do to look after
those thirty invalids, and has no time
to go out for new business,

Don’t you see?

To suceeed you must ecomply with all
the conditions of your house. You might
ask me: ‘““What do you mean by condi-
tions ?’’

Railroads earry you, for instance, ou
certain eonditions. I know of but two—
one is that you get your ticket; the other
that you get aboard. And just as soon
as you comply with these conditions, then
all the speed in that engine and all the
comfort of that coach are yours to your
destination. And when a salesman obeys
the orders of his house and backs them
up with intelligent service, the sueccess of
that house is his success also. And the
salesman must learn this fact.

It is not so much a question of who I
am, but with what am I intrusted ? There
is a great deal in that.

Stand for the Best.

I start to eross the Atlantiec in a paper
box, and as soon as my box gets wet it
comes to pieces, and down it goes and I
go with it. If I start in one of those
grand ocean steamers, then all the
strength in her hull, and all the power in
her boilers, and all the skill of her offi-
cers are mine, and I’ll never go down
until she does.

If I commit myself to my own weak-
nesses. I am no stronger than they; but
if T ecommit myself to the best there is in
my profession, and the best there is in
my house, I’ll never do down until it
goes down, with bright, energetic men
pumping a eonstant stream of new life
into it. Its course is upward, its sales
increasing all the way along.

Just a word to the salesman of the
Order-taker class, in whom there is yet a
possibility of ‘‘warming up.’’

Business opportunities, like orders, are
not waiting around to be served on sil-
ver platters. You must dig for them.

“‘The salesman stimulates desire and
really sells something.”’

Arthur F. Sheldon, president of the
Sheldon School of Business Science, and
founder of the Secience of Salesmanship,
is without doubt the greatest authority
on salesmanship of any time. To him
can be attributed the statement:

‘“There are ten thousand positions to-
day in Chicago which are open to sales-
men of high grade at salaries that are
almost for the specialists to name and
take for the asking.

““Within it almost every man ean find
his place, provided he has that one thing
desired and desirable—information and
knowledge of a highly specialized char-
acter, wth a courage necessary to back
it up.”’

CHAPTER V.
The Fussy salesman is generally vis-

ionary and a good talker, judging from
the ease with which he dispenses the

GETTING NEW ACCOUNTS.

Every new retail business
means a new account for some
travelers.

The traveler who goes to a new
prospeet with a good line, and
something of an introduetion, has
greater chances of doing business
than he who goes with an equally
good line, but as a total stranger.
Travelers for houses which adver-
tise in the trade newspapers are
already half introdueced. Their
name and their goods are familiar
to the prospect. He is willing to
see the representative of the firm
he knows of, while he will, often
as not, turn down the other one.

‘‘silvern’’ article. Oh, no! a little thing
like talk never troubles him. It oozes
away like molasses from a stave-sprung
barrel. Once fairly started, you might
as well try to stop Niagara Falls as to
shut him off. Control? It is as foreign
to him as to a kite without a tail. The
speed with which he can talk a customer
into a sale and out again causes the
Twentieth Century Limited to look like
a snow-plough doing duty on a narrow-
gauge track.

Talk is a mighty necessary thing in
salesmanship, but an equally important
thing is to know when to stop talking.
And the most essential thing of all is
to know how to talk and what to talk
about.

The garrulous salesman is a blue-
white optimist, seeing figures that exist
only in the fluffy atmosphere in which he
soars and soars. A few pounds of bal-
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last accidentally taken aboard now and
then allows him to navigate his airship
close enough to reality in sales-making
to convinee the sales manager that he is
not entirely shut out from view above
the elouds of lost opportunities. In his
futile efforts to ‘‘land’’ something wortl
while, he drifts aimlessly about with his
drag-ropes out, lightly raking the ficld
of opportunities over which he cireles.
If nothing goes wrong with the gas-bag,
he feels that surely sooner or later lLe
will hover long enough in the vieinity of
a real proposition to permit his ancho
to grapple and hold fast.

It generally happens that while this
aerial performanece is going on and lis
customer’s patience is being tried with
trifing things and meaningless seu-
tences, Mr. Get Busy Salesman comes
along and scoops up orders right and
left under his very nose.

The salesman who wears his customer
out with visionary yarns about
himself and what he intends 1o
do but really mnever ‘does, will
amount to nothing more than a putterer.
He is a constant source of concern to
his house, until, conseious at last that
‘“the jig is up,’’ he takes himself off (0
other pastures where the grass looks
greener. He floats around from one
house to another, until, to his dismay,
the truth is at last foreced upon him
that the richest fields on earth are nof
for him to enjoy. Passing into oblivion
is with him like the charaeter in ‘‘David
Harum,’’ on the death of whom, his
neighbors, asking what was the con
plaint, were told, ‘‘No ecomplaint at all:
everybody is satisfied.’’

The Fussy salesman and his Over-
anxious brother are in the same class n
many respeets. Each in his own way
fails to accomplish results. There is
hope that the latter will eventually enter
into an aetive sphere of usefulness on
learning how to temper his anxiety witl
a reasonable amount of judgment by ai
of the rugged road Experience. lw
former may as well quit where he is and
engage in some other line of business.

Fussy Salesman Should Quit.

" Zeal is an admirable and necessary
quality in suceessful salesmanship, thc
excess of which rarely develops into a
permanent or fatal malady. True, pil
falls are encountered now and then, but
there is always a chance for the mu
with this failing, if he is honestly desir
ous of getting on in the world; while for
the Fussy fellow there is but a forlorn
hope. He never seems to know how
get right down to business in dead earn-
est.
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At times I like to indulge in baseball
parlance, adapting the expressions of
iliose engaged in the finest of all outdoor
sports, the National Game, to the quali-
ties necessary in strietly up-to-the-min-
ute business getting. Slogans of the dia-
mond, sueh as ‘‘ginger up,’’ ‘‘get in the
same,’’ ‘‘it only takes one to hit it,”’
and ‘‘take a long lead off,”’ are quite
appropriate in salesmanship, and ecan
he adopted with good effeet.

Just here I am foreibly reminded of
a charaeter known as Fritz, who lined
up with my home town baseball team. It
was in the year 1905. The team was
making desperate efforts pennantward.
The securing of that mueh-prized ‘‘rag’’
largely depended on the batting strength
of the team. In every other respeet they
were thoroughly efficient eandidates for
the high honor that every man on the
team was struggling with might and
main to secure.

Fritz, the eateher, was one of the best
in the business, but when his batting
qualities were in question he made an
ordinary ‘‘sand-lotter’’ look like a Na-
tional Leaguer. It was always Fritz’s
turn to bat just when a hit was most
needed to win the game. His intentions
were of the best when he walked up to
seleet his elub. Most likely Fritz had
never been told about the place that is
paved with good intentions; but the
“‘fans’’ had, and when they saw him
walk up to the plate their stock went
down several points.

The moment Fritz faced the pitcher
he was attacked with stage-fright, and
daneed up and down so that he eould
not get his eye on the ball to save his
life. He just stood there like the Fussy
salesman and fanned and fanned and
fanned, until the umpire ealled him out
on strikes. His long suit was ‘‘hitting
the air,”” and he was never broken of
that habit.

A good story is related of two men,
hoth expert swimmers, living in an
American eity. Their powers of endur-
ance were the subject of admiring eom-
nent among thelr frlenda who induced
them to ecompete in a swimming mateh.
I'here was neither wager nor prize, but

ly a friendly contest to determine
vhich was the better swimmer, there be-
inz an understanding that the backer of
the loser should pay for a dinner for the
whole ecompany of speetators.

Steadiness -Counts.

When the trial began for long-distance
swvimming, one of the contestants deeid-
ed that he would forece the pace from
the outset. He shot ahead with vigor-
ous, powerful strokes, and left his an-
tagonist some distance behind. His
friends cheered him exultantly from the
shore, and shouted to him to keep up his
E-nd work. Exeited by these outeries,

¢ redoubled his exertions and inereased
s lead rapidly.

Meanwhlle, his competitor was swim-
ming with steadiness, with a stroke
which he eould easily maintain for the
whole distanece. He was not diseoncert-
ed by the frantic appeals of his friends
t. quicken his stroke. He was confident
that his eompetitor was exhausting him-
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self by over-exertion at the outset, and
that the race would be won before it
was more than half finished.

The two swimmers kept on without
changing their tacties until the half-dis-
tance stake was not far away. The
leader had ceased to gain upon his rival,
who was beginning to lessen the distance
between them. The first man was show-
ing signs of distress, while the other was
swimming easily and was apparently as
fresh as when he started. At the stake
the leader threw up his hands and eried
out to his rival to eome to his aid. The
second man, ecalling upon his reserve
power, forged ahead with a few strong
strokes, and ecame up in time to save the
exhausted leader from drowning.

‘‘Help me ashore!’’ gasped the ex-
hausted man. ‘‘The race is yours. You
need not finish the eourse.”’

The weaker man was kept afloat until
a boat eould be sent to rescue him. Then
the stronger man turned the stake and
completed the course, swimming with
the same long, deliberate stroke with
which he had set out. When he went
ashore to receive the congratulations of
his friends he was apparently none the
worse for his prolonged exercise in the
water. His suecess was a triumph of
judgment rather than of expert skill or
physical endurance, while the other ex-
hausted himself by over-straining un-
necessarily in the first half-mile.

That swimming-match is a parable il-
lustrative of many a failure in sales-
manship and of many a suececessful
career. Nothing is more dangerous than
Fussiness or Over-anxiety in sales-mak-
ing. It is the long, steady, deliberate
stroke, with unused power in reserve be-
hind it, that wins lasting success for the
salesman, and makes him a candidate
eventually for a junior partnership in
his house.

No Secret in Success.

I once had a friend who worked his
way up in the dry goods business from
floor-walker in a retail store to the posi-
tion of assistant silk-buyer in a large
wholesale house. The firm of which I
was a member was situated in the same
block as the one in which he was em-
ployed. He came into my office one day
and said: ‘‘I want your adviece. We
started together in the business race,
but apparently you have heen more for-
tunate than I, for while I am only a buy-
er’s assistant, you are close to the head
of your own conecern. What is your
formula ?’’

‘“No formula,’’ said I. ‘‘Every man
is the arbiter of his own business
destiny.’?

I told him that fortume had not favor-
ed me any more than it had favored
him; that I did not believe in fortune
anyway; and that the only way in which
the suecess of any man eould be achieved
was by ‘‘keeping everlastingly at it.”” I
knew he had ehanged about consider-
ably, and when he had seen an oppor-
tunity had not taken ndvant‘age of it.
Finally, I frankly told him that I
thought in his ease retarded advanee-
ment was due to his restless dispesition
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more than to any other one ‘thing. He
seemed disposed sto argue the question,
which I answered by saying: ‘‘In every
large institution there are many oppor-
tunities for a man to make the most of
himself in a business way.”’

‘‘Opportunity,’’ said he, ‘‘that’s it.
That is what I came in to see you about.
This is my fourth year with my present
firm, and while they are splendid people,
I see no chance ahead of me for ad-
vancement. At least, it is a ease of wait-
ing for dead men’s shoes. My salary of
fifteen hundred dollars a year is inade-
quate for the support of a wife and
three children. I have an offer from a
large specialty house in another eity to
go on the road at an inerease of one
thousand dollars, and it’s a sore tempta-
tion; yet I dislike to leave the old firm.
On the other hand, the duty I owe my
family is staring me in the face, and I
really don’t know what to do. What
do you think of it?”’

““Well,”’ I replied, ‘‘you also owe it
to your firm and yourself to weigh this
matter up very ecarefully. Personally,
I believe in ‘sticking to ‘the bush.’ Your
opportunity will come in time. I would
not like to advise you positively in a
matter like this. A thousand-dollar
raise is a big thing for any young man,
but I would eertainly consult with my
firm, if I were you, before doing any-
thing. Put the matter squarely before
them. Let them advise you. They will
not take advantage of you, and will no
doubt make it an objeet for you to re-
main.”’

He departed, promising to do that,
but the next I heard from him was that
he had accepted the offer made by the
specialty house, and had left the old
firm, where he was well regarded.

Two months later the head buyer of
the silk department of that house drop-
ped dead in the office of a New York
hotel, and my friend’s old firm was
obliged to go outside for some one to
fill his place, a position that paid five
thousand dollars a year salary, into
which there was not the slightest doubt
he would have stepped had he refused
the other offer and remained where he
was.

Many an Over-anxious salesman fails
to win ultimate success because he does
not realize the opportunity that awaits
him through econseientious, faithful la-
bor and continued serviece in some one
place.

Opportunities at Hand. .

The ecalico-wrapper opportunity of the
moment seems to obscure his vision from
the sealskin-sacque opportunity of the
future. He goes through life without
any set purpose at all, with face turned
away from the future and its rich possi-
bilities, seemingly content to wander
along, worrying in the present, anxious-
ly occupied with a superficial survey of
things to the right and to the left, but
never ahead and beyond. He is like
the man who was so intent on watehing
what was passing in the street that he
failed to notice the open coal-hole direet-
ly in his path, until suddenly he found
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to his astonishment that he was rapidly
disappearing into“inky blackness.

I actually knew a business man once
who was quite handy with earpenter
tools and enjoyed his annual outings at
his summer home tinkering with all sorts
of odd jobs requiring the use of saw and
hammer. It oceurred to him one day to
build a boathouse over the river which
skirted his eountry place. While sit-
ting on a seaffold directly over the river,
he was engaged in putting on the finish-
ing touches, and found it necessary to
saw off a eleat that hindered his work.
It was late in the afternoon of the last
day of his outing. Desirous of finishing
his work before leaving for the eity,
he was rushing things. Grabbing a saw,
he began with vigor to despateh what he
supposed was the projecting piece, and
did not notice that he was actually saw-
ing into the seaffolding on which he was
seated instead of the inoffensive cleat.
The truth finally flashed on him with a
crunching warning, and the next mo-
ment he found himself floundering in the
river, wildly waving his saw and ecalling
for help.

It does not pay to rush things. The
Rome of salesmanship was not built in a
day.

It is said of the English General Bul-
ler that ‘‘he never went around any-
thing that he eould butt his head
through.”” And he eontinued that course
in the Boer War, bringing all manner
of disaster upon his command, which
caused dread anxiety to the home auth-
orities until his recall stopped his mad
career. He was replaced by Lord Kiteh-
ener, the tactician, who was obliged to
overcome Buller’s blunders before he
could hope to win a victory for Eng-
land s forees, which he did in the end by
lhis superior generalship.

Concentration Wins.

The salesman who hopes to win real
sueeess must ehange his negative quali-
ties into positive ones, and then stick
to some good reliable house where his
chances for growth are assured.

Returning from luncheon one after-
noon, I was stopped just across the street
from my place of business by a young
man whom I had known as a boy, but
had forgotten. Extending his hand, he
said, ‘‘Hello, Mr. Moody! Don’t you
remember me?’’

Failing to recognize him at first, I re-
plied: ‘“You’ve got ‘the best of me this
time, my friend. Your face seems fa-
wiliar, but T ean’t reeall your name.’’

‘“Why!’’ said he, ‘“my name is B—.
Don’t you remember that we worked to-
eether as boys with the old firm of S. L.
& Co.? You had the linen and white-
goods stoek. and T had the laces, just
aeross the aisle.”’

““Yes,”” T replied, ‘T do remember
you now, but that’s a long time ago, and
many changes have taken place on the
street. The old firm has retired from
business, but T presume you are still in
the dry goods line.”’

‘“No. T remained there buf a short
time after you left. 1 thought I wasn’t
suited to that line. and left to go into
an insuranee office. 1 soon found that
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insuranee was not to my liking either,
and then I tried the retail dry goods
business for a year or two. Realizing
that there was no chanee whatever in a
retail store, I entered a business eollege
to study bookkeeping, but left the eourse
unfinished on being told that if I in-
tended making office work my life’s aim
I should ecommence at the praectical end
of .things by taking a position in some
large office, but i

Not knowing where the narrative
would end, but realizing that his story
was a eontinued one, T interrupted him
with—

‘“What are you doing now?’’

“T’'m studying eleetrical work in a
big factory. No doubt there is a great
field in that.”” Then, as if by seeond
nature. he asked: ‘“What are you do-
ing now?”’

Turning, T pointed ta/ the wholesale
store aeross the street whieh bore my
pame, saving simply, ‘T am conneeted
with that firm!”’

He seomed not to comprehend for a
moment, but finally gasped, ‘“You don’t
mesn to say that vou are one of the
firm!”?

¥ T smid, “Toam "

““Well! How on earth—’’' His face
reddened and The did not finish
what he was going to say. TInstead he
trrned eagerly to me with—

““Can’t you e¢ive me a plaece in vour
store? T don’t get mueh pay where
T am. Besides, T think that if T eould
et in with some one who knew me and
wonld take an interest in me I eould
do mneh better.”” And then came the
wretched admission that he was a mar-
ried man and had a wife and two echil-
dren.

T knew that his case was hopeless.
He had tried and eondemned himself in
the storv he had related of his wan-
derings bhut for old time’s sake I ask-
ed him to eall at our offiece the next day
and T wonld see what T eould do for
him. We needed an extra man in the
shippirg room. and gave him the place
2 a weekly salary of twelve dollars--
‘net double the amount he was receiv-
ine at the parting of our ways twelve
vears before. A raise of fifty ceats -
week per vear for twelve years. Think
of it! Yet there are many such eases

Couldn’t Fit In.

T heard nothing from him for a few
days, and then one night the door-bell
rang at my residence, and our new assist-
ant shipping elerk was shown in. T
greeted him half-dressed, as T was go-
ing out for the evening. In some sur-
prise I asked him what I could do for
him.

‘“Well,”” he said, ‘“you must excuse
me for calling at your house, but as you
have been kind to me I thought T ought
to call and tell you that T am afraid T
cannot do the work you have put me at.
T don’t seem to understand it, and ra-
ther than make mistakes which might
embarrass vou T have mad¢/up myv mind
to quit.”’ —F

There wa2s something delicate in that
halting eonfession that tonched me, but
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reaflgihg that his was a ease for vigm
ons aetion, if the man was to be save(
for any good to himself or any one else,
I determined to let my engagement waii
Taking a seat by his side, T gave hiu
a heart-to-heart talk, in which matters
were not mineed regarding his past and
checkered career. I pointed out tha
he really had a good opportunity af
last to make something of himself; thai
I would go out of my way to help hin
and advance him as rapidly as possibl
but that it was up to him to do ti.
rest.

Our talk seemed to bolster him
up somewhat, and he left promising in
stiek it out and do his best. Two months
however, of worrying along with hin,
in whiech many interviews took place,
convineed us that he was a confirned
ne’er-do-well, and we had to let him
out to econtinue his search for sou
thing that ‘‘exaetly’’ fitted his eapahil
ities.

I never heard from him after that,
but there is little room for doubt that
the unfortunate fellow is still looking
for a job, a sad example of neglected
opportunities and a lack of stick-to-ii
iveness.

Opportunities don’t often repeat: mis
takes do.

The energetic, dead-in-earnest man
ereates confidence and success.

Don’t let the self-satisfied and thor
oughly eontented persugde you that i
morrow’s triumph will compensate for
to-day’s inaection.

To-morrow is a poor time to catch
to-day’s opportunities. Nothing great
is ever accomplished without trained
enthusiasm, persistent energy, and a de
termination to win.

The man who depends upon to-n
row’s efforts is ever a pall-bearer at
the bier of lost hopes and dead ambi-
tions.

Results are the golden nuggets dug
from to-day’s opportunities by earnest
endeavor and patient, systematie toi

The faint-hearted man lacks the pover
to draw others to himself. He dissipaies
confidence, and fails utterly to secure
prestige with those above him in anth:r
ity.

A dead fish can float with the tide. but
it takes a live one to swim against

Don’t Shirk Facts.

In this progressive age a man’s |
fulness, like that of the postage stam
consists in his ability to stiek to a thing
until he gets there.

There is no use in mineing words. [.2
ns look squarely at the faets as they es
ist, with a clear eye to bettering o
selves if possible. The faet is ver
clear and pertinent here, that we mus
meet our antagonists with their oun
weapons, hustle.

There are many salesmen in fii
world who persuade themselves info
believing that to-morrow, next week.
the week after. or next year will surel
bring them the results they shonld ha-
obtained to-day.

(To be continued.)
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ARE FRUIT GROWERS UNREASON-
ABLE?

Some of the Difficulties the Commission
Merchants Have to Contend With.

The fruit growers in the Oakville dis-
iriet last week sent a deputation to
Toronto to econsult with the members

the Toronto Fruit and Produce As-
sociation with regard to the eartage
charge question which has been causing
some stir among the trade reecently. The
crowers agree to aceept the eartage
charge proposition on eondition that
the eommission men return all boxes,
crates and baskets. To this the latter
would not agree and the growers’ de-
putation then went to Montreal to in-
terview the fruit eommission merchants
there.

What the outeome of the consultation
in the eastern metropolis may be is not
vet known, but a rumor says that all
the strawberries available in the Oak
ville distriet will be bought f.o.h. Oak-
ville and taken to Montreal by one or
two of the eastern men, they taking
all risks,

lhe Toronto commission merehants
when asked regarding this report ridieul-
ed the idea and said Montreal could not
possiblv take eare of suech an immense
erop of berries suddenly thrust on the
market. An offieial of the Toronto as-
s-ciation, in explaining the eartage
charge, told something of the preearious
natrre of the fruit eommission business

The eommission merchants in attempt
ine doing everything possible for the
fruit growers, have to negleet to some
extent their warehouse business to build
up a market where the railway deposits
the fruit.  Their men are at this mar-
ket at six o’cloek every morning await-
ino the arrival of trains which may be
delaved an hour or more. If a buyer
arrives, and is told a ecertain train is
late he eannot be indueed to remain;
and even if the train is on time the sale
is made by the man having his goods
first on the ground. TLet us suppose a
sale is made, although the sale is not
complete until the goods are delivered—
the frnit must be in the retail mer-
chant’s store by noon of the day of pur-
¢hese if the sale is made that morning.
ofherwise the goods may be returned
“1oo late’’ to the ecommission agent. In
2 city that has grown so rapidly as To-
ronto all this is a diffieult task. Aecain,
a dav or two later the retail merchant
mav say the fruit was not good at the
hottom, and an allowanee must be made
if the retailer’s eustom is to be held. All
of ihese charges are deducted from the
fen per cent. eommission allowed the
seller.  Added to this the grower must
be paid, a number of statements are to
be issned, and even the money must be
colleted, items which do not at all
trohle the grower. Heaped on this
is the inereased -cost of horses,
feed. wages and everything pertaining
lv the management of the husiness, all
oF “hieh have-inereased very mueh dur-
e the past few vears. In spite of all
thi- the percentage of commission re-
maiis the same as 17 vears ago,

THE CANADIAN GROCER

In regard to eolleeting and returning
boxes and erates, the commission men
say they do try to eolleet and return
the larger erates, but it would be prae-
tieally impossible to gather up all the
crates and boxes. United States fruit
and produee eome in in mueh more ex-
pensive packages, yet the growers do
not ask for their return, and the retail-
ers might not return them even though
they were asked. If the growers would
look at both sides of the question, say
the eommission men, and see the risks
involved, they would undoubtedly come
to the eonclusion that the cartage charge
is 2 fair one.

ENCOURAGING TRADE WITH
FRANCE.

Canadian Section British Chamber of
Commerce Doing Werthy Work
for Houses Here.

A letter to this paper from .J. Mea-
dow Smith, seeretary of the Canadian
section of the British Chamber of Com-
merce in Paris, is of particular interest
to Canadian manufacturers and export-
ers, who anticinate doing any business
with French houses. The letter says in

part :

‘““The long existence of our chamber
and its experience of the conditions of
French trade, will, we feel, enable us to
be of great service to Canadian export-
ers who wish to avail themselves of this
market.”’

Speaking of what the Canadian see-
tion of the chamber is doing for its
members, Mr. Smith says:

“Tt offers the exnerience of forty vears
of continental trade, puts Canadian
house in touch with suitable agents, ob-
tains information ,on the commerecial
standing of French firms, notifies
changes in French customs duties, pro-
posed ecommercial legislation likely to
affect special trades, ete. Tt ecommuni-
cates inquiries from French buyers of
Canadian goods, files members’ cata-
logues for the information of buyers,
gives commercial and statistical infor-
mation of all kinds. and aids members
in ecustoms and techniecal difficulties.”

The chamber un to this time has done
verv worthy work along the lines sug-
cested herewith and deserves every en-
couragement. Canadian manufacturers
and nroduce dealers interested in trade
in France should write to the British
Chamber of Commerece, Canadian Seec-
tion. 17 Boulevard de le Madelaine
Paris.

THE GUILD MEETING IN QUEBEC.

Indications Point to a Most Successful
Gathering Next Thursday and
Friday.

The meeting of the Domirion Whole-
sale Grocers’ Guild in Quebec Wednes-
day and Thursday of next weet, June 17
and 18. the features and programme of
which have been referred te in detail
nreviously, is being looked forward to
with a e2ood deal of interest hy the
erocerv trade of Canada generally.

A large number of the (anadian
wholesalers have signified their inten-
tion of being vnresént, the programme
assures a nrofitaklel and pleasdnt meet
ine. apd the eathetine nroinigés alto-
oether to be one of the most successful

ever held.
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HEAD OF SALT WORKS PASSES
AWAY.

C. R. Cooper Died on Sunday After Six
Months’ Illness.

Chas. R. Cooper, proprietor of the
Toronto Salt Works, died on Sunday,
June 7, after an illness of about six
months. An abscess on the foot, devel-
oping into blood poisoning ultimately
caused his death. Deceased, who was 68
years of age, was born in Stanlcy
Township, Huron County, and for the
past 21 years was a resident of Tocon-
to. He was the son of the late Rev. H
C. Cooper, who for a third of a ecentury
was rector of the Anglican churches of
Etobicoke, Weston and Mimieco. Mr.
Cooper was an adherent of the Church
of England and was connected with
several religious organizations. He
founded the Toronto Salt Works in 1856
and had been at its head up to his
death. The funeral took place on Tues
day, June 9, and at the request of the
deceased, was private. The warehouse
was closed the two days intervening be
tween Mr. Cooper's death and . the fun
eral. Mr. Cooper leaves a widow, a son
and a daughter.

HUNGARIAN BEANS IN CANADA.

The shipment of Hungarian beans
which was brought into Canada last
fall by Toronto brokers, has been fol-
lowed by further imports during the
past week. The fact that representa
tives of United States houses have been
buying extensively in the bean
producing sections of Ontario this
spring has lowered the available supply
very materially. Stocks of beans held
in Canada are very light and prices are
accordingly stiff.

The Hungarian beans can be laid down
here at prices prettv well even with
what Ontario holders are askine, and
since these foreien beans are of excel
lent auality and the last shinments
proved very satisfactory, there is pros-
nect of considerable business being
done.

The shivment which has already
come in was brought from Buda Pesth
and was shioped direct to the west.
where demand jis verv keen. The Hun-
garian beans come in bags of 50 and
100 kilos, approximating 2 and 4 bush
els. They are exceedinely clean and ex
cept for marked irregularity in size
could not he distinguished as different
from the Canadian variety.

PERSONAL NOTES.

Wm. Charles, the new member of W.
G. A. Lambe & Co., arrived in Toronto
with his bride on Mondav evening, after
a honeymoon trin, from Saskatoon. The
haony couple are in residence at 21
Bain Ave.. and Mr. Charles is receiving
hosts of econgratulations from ki< friends
in the trade.

M. R. C. Howard. of the firm of Mit-
chell Bros., Ltd., of Glasgow, and Mr.
Robert Mitchell. managing director of
the celebrated di<tillerv of Mitchell &
Co., of Belfast, who are paving a visit
to their Canadian client<, will leave
Onebec on the 16th inst. for Glaseow
and Belfast, resvectively. Laporte, Mar
tin & Co.. Montreal. have for many
vears represented the Mitchell's Seotch
and Trish Whiskies in Canada.




Grocery News From Coast to Coast
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What the Ca.nad.lan Trade is Talking and Thinking About—Letters From Our Corresnondents in Different Parts of
- the Dominion Giving New Ideas in Business—Business

Quebec and Eastern Province Notes.

Great Activity in Halifax Fish Markets—Large Mackerel Shipments to Ameri-
can Markets—St. John Asks Government to Increase Harbor Facilities—
New Ideas From Montreal.

ST. JOHN.

June 8.—There was very little change
in quotations last week in the loecal
markets. Business has been very quiet
and collections are reported to be only
fair. Butter is a little easier, being
quoted at 20 to 24 eents a pound and
eges are offered at 15 to 20 cents a
dozen.

The cateh of salmon last week, in the
barbor, was very good for the time of
vear and a good season is anticipated.
The price now is 18 to 20 cents a pound.
There is a deadlock between the Char-
lotte county fishermen and the Eastport
(Maine) sardine packers over the matter
of price to be paid by the packers for
the herring cateh along the Charlotte
county shores of the Bay of Fundy.

The fishermen organized a union about
a year aco, adopting a uniform scale of
$8, $6 and $4 a hogshead for their fish,
according to the season. At the annual
meeting of the union in December they
changed this to one price of $6 a hogs-
head, the season round. This is unsatis-
factor\ to the American packers and
they are endeavoring to break the union.
The fishermen state that they will stand
by the price agreed upon. On Deer Is-
land. N.B., however, some have made a
contraet with the packers at the rate
of $9 a hogshead until July 1. $6 to
August 1, $5 to September and $4 for
the balance of the season.

The city council has deeided to send a
committee to Ottawa to confer with the
Minister of Public Works and the trans-
portation eompanies regarding the fu-
ture development of the harbor faeil-
ities here. The government will be ask-
ed to continue dredging operations and
build more wharves so as to provide for
the inereasing traffic at this port.

The loeal government has appointad
an agrieultural eommission, consisting
of Hon. D. V. Landry, commissioner of
sgriculture; W. W. Hubbard, of St.
John and Geo. E. Fisher, of Chatham,
N.B. They will hold meetings in vari-
ous parts of the provinece and report as
to ‘methods of improving agricultural
matters.

The customs receipts here in May
were $75,574.03, a decrease of $28,551.93
as eompared with May, 1907.

R. W. McPherson, of the department
of agriculture, Ottawa, was in the city
a few days ago. His duties consist of
deteeting and ‘dealing with adulteration

of butter and cheese. He said there
were very few cases of misrepresentation
and that the standard of butter and
‘cheese exported was very high. He
gave it as his opinion that Canada has
seen its best days in the matter of ex-
porting dairy products as the cities
are growing larger and home consump-
tion is inereasing.

HALIFAX.

June 6.—While it is a little early yet
to make any definite prediction regard-
ing the erops in Nova Secotia, the outlook
at the present time is most favorable for
a large yield. Principal M. Cumming,
of the Agrieultural College, who has re-
ceived reports from various parts of the
Provinee, says that this is a more prom-
ising spring than any other during the
past four years. The season has been
specially favorable to the farmers put-
ting in erops. It appears that now a
larger acreage is under crop in Nova
Secotia, and it has been put in better
condition than for a number .of years.
The dry weather has given the farmers
extraordinarily good opportunities for
seeding, and if the favorable eonditions
continue it will mean a good deal for the
farmers of Nova Seotia.

The fruit trees throughout the valley
are in abundant bloom, and everything
throughout the apple distriet gives the
brightest promise.

Whlle there appears to be lots of but-
ter coming to the market, the pnce does
not eome as low as it should is the gen-
eral opinion of the jobbers. Both ecream-
ery and dairy butter are in good supply,
but the demand is only fair. Creamery
prints are quoted at 28 cents, and dairy
tubs from 25 to 26 cents. Butter can
be imported here from Quebec  and
other distriets in the Upper Provinces,
and sold here with better profits than
the local stock. The general opinion pre-
vails that the farmers are asking too
much for their butter.

Eggs continue firm at 18 cents. The
demand is moderate, and the 'supply
very good. Jobbers had been antieipat-
ing a drop in the price this week, but
the quotations have not changed.

Fairly good stocks of potatoes are in
hand. They have wintered well. Prices
vary aceording to the qua]xty, from 50
cents to 75 eents per bushel.
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Changes, Etc.

Large catches of fish are being mad:
on the east and west coast, and great a
tivity prevails in the fresh fish market-.
So plentiful are haddock and macker|
at Arichat, C.B., and vicinity, that the
fishermen ecannot find buyers for their
fish. These eonditions are unpreeceden:-
ed. During the week just elosed it is
estimated ' that in the vieinity of one
thousand barrels of iced fresh mackerel
were shipped from Nova Secotia to the
American market. The loeal salt fish
markets are very quiet this week. Tie
arrivals outside of one or two small lois
of new shore cod have been nil

Good navel oranges are scarce, and
the price high. The best bananas are
quoted at $2.50. Pines are selling
from 15 to 20 cents. Rhubarb is drop-
ping rapidly, and is now quoted at thre
cents per pound. Tomatoes, eabbages,
spinach, lettuce and radishes are
good supply.

A delegation of Halifax merchants |
turned from Ottawa this week, and r
port that the sFovernment will at
early date provide a flour shed at Hali
fax. ‘This will fill a long felt want by
the flour trade of Halifax.

After half a century in the grocer
business, Robert Urquhart is retiring
and he is now offering his business on
Spring Garden Road for sale by tender.

The Halifax Ageney of Lipton's
Limited, has just built an immense elce
trie sign, which illuminates a large see-
tion of the centre of the eity. The sign
is fifty feet long and has been erecicd
on the roof of the warehouse. It is the
first sign of the kind in the eity.

NEWCASTLE, N. B.

June 6.—The erop of 1908 in N
Brunswick bids fair .to be far ahead of
that of last year. The season is at leasi
a fortnight ahead of the spring of 1901

R. N. Weeks opened a new geneil
store in Willerton on June 8th.

E. W. Mair, E. R. Leed, A. W. H:
A. G. Bailey and C. D. Johnston, of
Woodstoek, have heen ineorporated
‘“Cold Storage Co.”” The capital, $20.
000, in 20,000 shares.

T. W. Crocker, fish merchant, of this
town, launched the J. Howard, his ney
fishing steamer, on the 29th ult.

GEORGETOWN, P. E. L

June 5.—There is little ehange to re-
port 1n groeery cireles this week. Bn~
ness is only fair and eollections are
slow. Seeding is about through, and
the prospects so far were never brlvhu 3
for a bountiful erop. The hay er
promises to be exceptional.

Butter continues very searce and fresh
dairy sells here at from thirty to thirty-
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five eents. This is the result of high
prices being paid for produece and fat
cattle.

George Thompson, of Poole & Thomp-
son, Montague, was in Pictou, N.S., last
week superintending the shipment of a
large eonsignment of potatoes made by
his firm to Havana.

Owing to the seareity of butter some
local firms are making a special drive
on jams.

MONTREAL.

June. 8.—Walter Paul is in Winnipeg
attending the meeting of the Synod of
the Presbyterian church.

It seems incredible that weather con-
ditions should have such a marked ef-
ject on business, yet such is the case.
One dealer maintained that during the
last few cool days the trade fell off
fully a third. With the exception of
the slight dullness during those few
days trade has been very good.

Kingsley Harrison has sold his store
at the corner of Burnside and Victoria
Streets, to H. Girard, of the Co-Opera-
tive Grocery Co., corner of Guy and
St. Antoine Streets. Mr. Harrison is
conducting a business at 1018 St.
(‘atherine Street West.

A bright idea has been put into ac-
fual operation in one of the large gro-
ceries of the city. This device consists
of a miniature wire fence around the
cdges of a show table, on which all
sorts of bottles are arranged. The idea
1s to prevent hottles being knocked off
onto the floor and broken. Very fre-
quently when reaching for one article
another one is knocked down. There are
other advantages which .are plain to the
grocer without comment.

M. Eichen, St. Catherine St., West,
has incorporated a new  feature in his
business, consisting of cut and cold
meat market. The new department is
immediately behind the grocery, and
communicates with it by large doors,
which, when open, make the whole store
imto one.

The question of credits is always a
perplexing one, and it is a subject upon
which there is apparently a wide diver-
ity of opinion.. A small grocer main-
tained recently that indiscriminate cre-
dits were a source of sure disaster,
while some houses seem to thrive on
them. The grocer referred to in the
foregoing is very careful, seeking only
large accounts, and all bills must be
scttled monthly. To all but a chosen
few, who buy heavily, spot cash is the
rule. He maintains that in this way
his business is not so great in extent,
perhaps, as it might be, but is vastly
more remunerative, relatively, than
many businesses larger in size. He also
states that what he loses in volume is
made up by his peace of mind, which
hc enjoys because his business is sure
and he does not have the worries that
others do.

Walter Paul, St. Catherine St. W.,
txpects to change the interior fittin,
of his store shortly, replacing the old
lixtures by new ones from the Walker
Bin Co. His branch store on University
Sireet is fitted with the Walker Bin
(o.’s fixtures, and they are certainly a
t:cat improvement over the old style.

n a small store, not in a fashionable

uter of the city, may be seen a
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stock extremely well arranged. At first
it is rather difficult to comprehend the
reason for this impression which takes
root the moment you enter, but upon
closer inspection the secret is plain.
This grocer knows the value of ‘‘keep-
ing goods to the front.”” Nothing is
more disconcerting than to see shelves
half filled, for instance, canned goods,
with one label pointing north and the
other south, and so on. This condition

makes the whole store look unkempt
and slovenly. .

Fraser, Viger & Co. have a very pret-
ty window display this week, consist-
ing of picnic hampers, stocked with all
sorts of delicious things. In addition is
the usual grouping of summer outing
paraphernalia, consisting of fishing
rods, paddles, etc. The window is not
overdone, but is simply and effectively
treated.

News From the Coast

Bringing Bananas in From Mexico—Arranging for Large Fruit Shipments—
Late Strawberries.

VANCOUVER.

June 6.—Slowness in the season on
the coast is keeping strawberries and
early summer varieties back. Some
growers go so far as to state that the
season is a month behind that of last
year, and all agree that it is a good
two or three weeks. Although it is past
the first of June, real warm weather
has been a rarity, and the strawberries
now on sale are offered at 35c per box,
an increase in price. A crate of locals
arrived from Port Hammond the other
day, but we haye yet to have the Hood
Rivers, which are only beginning to
make an appearance.

The first shipment of bananas from
Mexico arrived this weck on the steam-
er Lonsdale, and are now being ripened
preparatory to being put on the mar-
ket. Local and Victoria people are in-
terested in the proposition to grow and
import Mexican fruit and vegetables,
such as tomatoes and onions, and when
trade has been developed there should
be considerable business. The variety of
banana which will be brought from
Mexico, has a thin skin and is very
luscious, and will make a good bid for
the large trade now being enjoved by
that now on the market. The growers
expect to do well also with tomatoes,
and will ship them here in winter time,
at rates on a par with what they are
when the local crop is at its best.

Kamloops people are sanguine over
the success of the operations of the
Thompson Valley Canning ‘‘ompany,

which is being organized, and whih will
have a plant running this scason. The
machinery is now on the way aad will
be installed as soon as it arrives. For
this year, tomatoes only will be can-
ned, but it is the intention to handle
also corn, beans and such fruit as will
be produced in quantities sufficient to
guarantee an adequate supply. The stock
is being largely taken up in Kamloops.

Attention is steadily being turned to
the north, and prospective business lo-
cations are being sought. Revelstoke is
looking forward to being a point of dis-
tribution for that section of territory
immediately north and in the neighbor-
hood of the Yellowhead Pass. One of
the sub-contractors was through that
city last week, inspecting the route to
see if it would be cheaper to take in
supplies via that city. With the rail-
way construction going on in the north,
and improvements along the ma‘n line
of the C.P.R., with extensions in the
lower part of the province, there is con-
siderable activity along this line which
will give business to merchants in all
parts of the province.

A meeting will be held in Vaneouver
next Monday to organize a British Col-
umbia Retail Groeers’ Assoeciation, and
representatives of distriet assoeiations
in Vietoria, Nanaimo, Ladysmith, New
Westminster and Chilliwack are expeet-
ed to be present. Organization has been
carried on very aectively of late, and with
a central body, the Association should
be good and strong.

Interesting Ontario Items

London Clerks Have Baseball Team—Barrie Has Lowest Butter Prices in Five
Years—Q@alt’s Official Collector Working Well

LONDON.

June 8.—Wholesale trade continues to
show improvement and the prospects
never appeared brighter. All staples are
firm. Vgith retailers business was fair
during the week, with another big Sat-
urday.

The Retail Grocers’ Association has
secured Sherwood Hall, in the Huron
& Erie building, Richmond Street, as a
permanent place of meeting. Owing to
the Wednesday half-holiday the night
of meeting has been changed to the first
Tuesday in the month.

The first half-holiday of the season .

was spent by many of the grocers at

K7

Springbank, where a game of baseball
was plaged by teams picked from the
trade. Secretary Cyrill Hayes is nurs-
ing an injured finger as a result.

The officers of the Retail Grocers’ As-
sociation spent last Wednesday after-
noon looking up the wholesalers in con-
nection with the approaching excursion
to Detroit. The response for contribu-
tions was liberal indeed, every whole-
sale house giving cash or its equivalent.

J. A. Henderson is now conducting the
grocery business at the northwest cor-
ner of Colborne and Cheapside Streets,
alone, Mr. Graham having retired from
the firm.

C. F. Coates, grocer, in the suburb
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of Chelsea Green, has disposed of his
business to Mr. Wright, of this city.

The grocers’ clerks have organized a
strong baseball team, with Clyde Hop-
per, of Harry Ranahan’s, as captain.

Butter seems to have settled down to
a reasonable figure. Twenty cents per
pound was the wholesale price asked on
Saturday. Eggs keep firm at 16ic to
17c. One wagon-load, consisting of 23,-
760 fresh eggs, for cold storage, was
brovght to the city on Saturday from
Granton, and was disposed of to a
local wholesaler.

The first home-grown strawberries of
the season were brought to the local
market on Saturday by Harvey Kil-
bhourn, of Kilworth, just west of the
city. They brought a fancy price. The
--neral opinion is that unless June
frosts intervere fruits of all kinds will

“ful.  Plum trees are over-

‘nd peaches also look like a bhiv

cron. Pears and apples never looked
tter.

A well-known local milk dealer is re-
sponsible for the statement that a com-
bine to keep up prices exists among the
farmers of the surrounding townships.

BARRIE.

June 9.—Butter reached the lowest
point last Saturday that has been seen
here for five years when an abundant
supply was to be had for 13 cents a
pound, and one large buyer bought the
same article the day before for 1214
cents. No cheaper price than this has
been heard of around this distriet.

The Barrie Creamery commenced op-
erations last week. and R. A. Thomas,
the proprietor, has seven eream wagons
on the road this week. Witn three
cheese factories opening the first of the
week, we may now look for a good big
raise in butter.

A thing which very seldom happens
oceurred last week when two of our lead-
ing merchants were closed. On Friday,
Jas. Vair & Sons, groeers and dry goods,
were elosed on aceount of the death of
Wmn., son of Mr. Vair, and E. J. Arm-
son’s grocery was closed on aecount of
the death of Mr. Armson’s brother-in-
law.

Jas. T. Walsh has sold his share in
the Tmperial Soda Water Works to
Christopher Horsfield. Geo. Walsh and
Mr. Horsfield will now manager the con-
cern.

The other day your correspondent was
in a certain store when a young lady
came in very indignant and slapped
down on the counter a loaf of bread
wrapped in an old newspaper with a
date of nearly a year back, and a very
dirty. soiled appearance. She had been
a good eustomer, but she goes elsewhere
for her groceries now. It was a little
thing the merchant thought, but one of
the little things that count. A sugges-
tion that T should like to make to any
clerk or merchant is that the newspaper
which is so often used, especially in
wrapping bread up, should be done away
with, and. in faet, never used in the store
at all, as it looks very cheap for a mer-
chant and has poisonous qualities.

At a meeting of the Retail Clerks’ As-
sociation, held in the Couneil Chamber

last Tuesday, Wm. Beatty was elected
President and John Sommerville Seere-
tary-Treasurer for the ensuing year. The
clerks are going in for their seventh an-
nual Wednesday half-holiday during July
and August, and are arranging for exeur-
sions on these days with a good number
of sports, and it now rests with the mer-
chants to make these half-holidays a
SICCess,

INGERSOLL.

June 8.—Is it good policy for a mer-
chant to aetively identify himself with
a political party? This is a question
whiech one frequentlv hears during an
election campaien, whether it be muni-
e¢ipal  or parliamentary. While the
boasted freedom of speech and independ-
ence of Canada is something of which
every subjeet is proud there is, never-
theless. the well-founded argument that
as a rule business and polities are prae-
tieally inecompatible. The merchant who
takes a prominent part in partv poli-
ties must exerecise good judement and
tact if he is to avoid strainineg pleasant
relations between himself and his ens-
tomers. No fault ean be found with
anvone who is sufficiently interested in
volities to follow the.affairs of his eoun-
try and to onenly declare his politieal
sentiments. But when a merchant be-
comes known as an out-and-out partisan
and disenssos polities in and out of his
store, is therve not a erave danger of
his business being injured? Tt is a well-
known faet that many people are just
shont as sensitive in recard to their
nolitiea]l views as thev are in their re-
licious eninions. This being true a mer-
chant mnst exercise taet when politiecal
disenssions are nrecipitated if he wonld
retain the same kindlv feeling of all.
There »sre seores of instances where
polities  have preecipitated unfriendli-
pess whieh did not vanish with elee-
fion d-y. This is something which all
merchants shonld weigh earefully. Their
hest enstomers may differ from them in
their nolitieal affiliations. Can the mer-
chants 2fford to antagonize them for all
the direet benefit thev receive out of
polities. Good enstomers eannot be piek-
ed un at anv time of the dayv. and while
the merchant mav some time find it dif-
fienlt to refrain from ‘‘speaking out’’
it is wise to do so in many cases. Elee-
tion dayv is soon forcotten unless there
has been wnunpleasantness to mark it,
and then it is kept green for a long
time. The merchant who has the happy
facnlty of avoiding political econtro-
versies or treating them in a humorous
manner doubtless retains the good will
of his erstomers and his place is never
ascociated with polities. There are many
disacreeable featnres ahout mereantile
lif2. There is invariably a laree quan-
tity of the bitter with the sweet. but the
merchant who treats all matters philoso-
phically snd forgets the worries of the
dav at eclosine time doubtless has more
friends and is nearer to the front in
the raee for the nimble dollar than those
who have had the ‘‘courage of their
convietions’’ as some might term it, and
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spoken o out regardless of the conse-
quences.

In conversation with a groeer. on
Saturday vour ecorrespondent was in
formed that he did not expeet to see the
price of eges get anyv cheaper than at
the present time. TFor the past few
weeks the priece has been ranging from
15 to 17 cents with only an average
supply for the time of year and a ver:
good demand. Tf the egg situation ca;
be eorreetly 'sized up this way it would
seem that the old days of two doze
for a quarter have departed never f
return. The inereased consumption of
eces. which is aceounted for by the in
crease in the population, together witl
the fact that many eges are eonsumed
on the recommendation of physieians
are givén as reasons for ‘the hicher
prices. For the past few vears eoc-
have bhecome one of the chief diets witl
many invalids. and as a result there i:
a constant demand for those that ar
absolutely fresh. The eggs are not al
lowed to aceumulate in country stores
as formerlv as they are now gathered
regularly by the exporters. Contrar
to expeetations butter is showing a d«
cline. First quality is now retailing al
27 cents and choice dairy at 24. hut
it is doubtful if a lower mark will he
reached.

This has been pineapple week with th
local erocers and large quantities havi
been disposed of. From what ean b
learred the ‘“pines’’ are ecoming in fo
more general use each succeeding yea
and thev are now recognized as one of
the hest fruits for preserving. The
have been handled in very large aua
tities by all the loeal dealers who »ls
know how to dispose of them. The
have been well advertised, in faci.
featured for the week, and the resnlt
has donbtless been very satisfying. The
prices have ranged from $1 to $2. ac
cording to size.

A large addition to the splendid fa«
torv of the St. Charles Condensing '
whieh is reeognized as one of this
town’s best industries is an evidenc
of the importance of the dairying in
dustry in Oxford County. The hister
of the factory here has been one of con-
stant expansion. Year after year ha:
brought about new additions until @
the present time it is one of the larces!
and finest to be found in Western O
tario. The factory has a great man:
patrons within a radius of several mile
and for the benefit of those unaequaint
ed with its magnitude it might be wort]
mentioning that on Monday mornine:
as high as one hundred and thirty thou
sand pounds of milk are now being
ceived, while the supply for the other
days will average in the neighborhood
of one hundred thousand pounds. Bu!
while so mueh of the milk supply of this
famous dairy seetion finds its way (o
the condenser the fact mnst not be losi
sieht of that there are also many larer
cheese factories in the eonntry distriefs
Ingersoll has heen aptly termed the
“hub of the dairy industry’’ and the
distinetion is certainly neérited.
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BELLEVILLE.

June 9.—During the past week a new
rrocery store, on a magnificent scale,
has been opened here by William T. Pat-
ferson. Mr. Patterson has been for the
past sixteen years one of the best-known
travelers on the road in the Province of
;tario. For ten years he represented
ihe D. M. Ferry Seed Company, and
ior the past six years has been with the
<teele-Briggs Seed Comnany. Mr. Pat-
terson is an encyclopaedia of all the
jost offices and hamlets in Ontario, as
vell as Quebec, as his former fellow-
iravelers can testify. He was born in
\yr, in Waterloo county, and is proud
f his Scotch Lowland ancestry. He
has fitted up one of the ost attrac-
tive grocery stores in the eity, only a
couple of doors distant from Wallbridge
& (Clarke. The fittings are in line with
he idea that all conditions should be
sanitary, and in this city the people
favor such an idea. The Walker Bin &
Store Fixture Companyv, of Berlin, have
installed the fixtures, which are very
ittractive.

John Gregg, traveler for the Surprise
Soap Company. has been busy here for
some time. He and his aide-de-camps
have been making a house to house can-
ass advertising Survrise soap. Nearly
all the grocers’ windows are tastefully
lecorated with advertising matter.

The good old pineannles are coming in
in large quantities. The lowering of the
orice has been an inducement to the
housekeepers to wnreserve their supply
for the future. As an example, John
ffarker this morning received ten cases
of pineapples from White & Co., To-
ronto, and in four hours there were but
fwo cases left. The rest went later on
John McVeen. of White & Co., dis-
iributed a carload of bananas to the
crocers in this city yesterday.

Mr. Farnsworth, of ¥he F. F. Dalley
(‘fompanv, Hamilton, representing ‘““Two
i One,”” was here on Tuesday. June

He renorts trade hooming. He also
thinks Belleville is all right.

STRATFORD.

June 8.—One thing that strikes the eve
Stratford eitizens and visitors is the
much improved grocery window displays.
Ihere was a time when one instinetive-
turned away from the windows and
id not wish to study what was kept in-
side. There has been a general awaken-
r for the better, however, and now one
zenerally finds himself uneonseiously
taking in the displays. which speak of
zood things 'to eat inside. One style of
window display that is in general use—
and evidently copied from one up-to-
date groeer, is the fruit window. Tt is
n.ade by an adjustable sloping platform.
slanting to the baek of the window at an
ancle of 45 degrees. Rows of fruit are
n placed on it suech as one row of
binanas, ‘then one of pineapples.
oranges, lemons, fresh vegetables, ete.
The result is ecertainly a wonderfully
tempting and effective display.
. K. Barnsdale’s new joy, a splen-
did new auto, may be seen under his
zuiding hand as he spins through our
lhat the usual Wednesday half-holi-
av shonld be discontinued this vear was
> cpinion of the majority of the mer-
hants at the regmlar monthly meeting

e
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of -the Retail Merchants’ Assoeiation,
held last Thursday evening.

It is to be hoped that the merchants
will hold together for better prices dur-
ing the fruit season. Last year there
was a general slash in sugar, and, as a
consequence, the Stratford public were
receiving two or three pounds more
sugar than was going in other places.

Priee-eutting is the thorn in the gro-
cery business here, and is to be greatly
regretted. Tt is to be hoped that this
year there will be an improvement over
former years. The price of butter took
a tumble to the tune of 4 cents a pound
last week, and is now retailing at 18e
and 19¢ a pound.

PETERBORO.

Geo. A. Gillespie, of White & Gilles-
pie, grocers, was the Liberal candidate
in the Provineial eleetions for West
Peterboro. Although defeated, he sue-
ceeded in lowering the Conservative ma-
Jority of four years ago of 1,174 to 436.
Mr. Gillespie, as well as being a grocer,
is a cheese buyer on the Peterboro
Cheese Board, and is prominent through-
out the country in dairy matters.

The great problem before the mer-
cl:ants at the present time is whether
the Thursday half-holiday, instituted
last vear, will be in vogue again. Last
week a meeting of representative mem-
hers of the Retail Merchants’ Associa-
fion was supposed to have been held at
vhieh it was deeided to discontinue the
half-holiday plan and to elose their
stores every evening at 5 o'cloek during
the summer months, exeept on Satur-
days and nights hefore holidays. Othe:
merchants claim the meeting was not a
representatives one, and some of them
are desirous of giving the Thursday
half-holiday. No arrangement has yet
been arrived at, and here the matter
stands.

Louis Elliott, of this eity, has a
Wyandotte hen that recently layed an
egg measuring in eirenmference 834
inches one way and 6% inches the other.

The latest industry for Peterboro is
a gum faetory. The proprietor and man-
ager is Mr. Joseph Berette, and the first
product of the factory appeared on
Saturday of last week.

BRACEBRIDGE.

June 8.—Robert Armstrong, for years
employed by Kirk Bros., grocers, has,
along with Andrew Gillespie, purchased
the grocery stock of A. E. Hawkins &
Co. They are pushing young men and
should meet with «success.

The high price of butter seems to be
now a thing of the past, owing, no
doubt, to the abundance of grass.

The grocery trade in this centre con-
tinues bright. Farmers are happy in
the hright outlook regarding the crops,
and tourists are flocking to the beauti-
ful lakes, which all helps.

U. R. McDonald has accepted a posi-
tion with Kirk Bros.

One good thing which is noticeable in
town these days is the brightening up
of the shop fronts. Merchants can go
far in improving the appearance of all
tfowns. Clean, bright stores, newly
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painted fronts and up-to-date delivery
rigs add to the business welfare and
also to the value of property.

TORONTO.

June 10.—A good many Toronto gro-
cers are expecting to take in the excur-
sion to the Muskoka lakes, arranged by
the Retail Merchants’ Association, for
next week. The excursion will leave
Toronto at 9 a.m. on Tuesday morn-
ing, June 23rd, by special C.N.O. train,
and on arrival at the lakes the excur-
sionists will have the privilege of tak-
ing any of the ten steamers of the Mus-
koka Lakes Navigation Co. to all parts
of the - lakes, although the steamer
“Sagamo’ will be specially reserved for
the party. A complimentary dance will
he given at the Royal Muskoka hotel
on June 24, and that hotel will be open
for the accommodation of the excur-
sionists. Special rates for meals and
rooms have been arranged for also at
all the other hotels, and from present
indications the excursion will be a huge
success. The railway fare from Toronto
for the three days’ trip is $2.60.

To-day is the second Wednesday after-
noon half-holiday enjoyed by the gro-
cers and bakers during the summer
months. Last Wednesday the holiday
was spent in several ways, some going
to the parks, some making little trips
outside the city, and by quite a num-
ber at the races. To-day a good many
will be seen at the ball game at the is-
land.

W. T. Gilbert, who died verv suddenly
at his residence, 485 Broadview Ave.,
on Sunday morning, was a familiar fig-
ure in the flour milling business 1 On-
tario for a number of vears. He came
to Toronto some years ago from Sim-
coe, and was about fifty years old. He
had many friends in the city and was
highly respected.

Mrs. Helen S. McLean has sold her
grocerv business to W. H. Fell. Mr
Fell is now offering the business for
sale

The regular monthly meeting of the
Toronto Retail Grocers’ Association
will be held on Monday evening next in
the association’s rooms in the Temple
huilding. The grocers are making great
preparations for their picnic to Buffalo
on July 15. Ben Panter and Bailey
Snow were over on Wednesday making
arrangements for the entertainment of
the visitors.

For the Toronto Street Railway to
enter a case azainst any other party
is something rather new, and yet they
figured in two cases in the Division
Cfourt last Thursday, in which Robert
Barron, the Yonge St. grocer, was de-
fendant and plaintiff, respectively. The
company sued Mr. Barron for alleged
iniury to their cars through collision
with his delivery wagons on two occa-
sions, March 19th and April 10th. Mr.
Barron entered counter claims for dam-
ages to his wagons. One case was
awarded each party, though Mr. Barron
says he could have won both had he
cared to have witnesses subpoenaed. This
seems to be a pretty good advertise-
ment for the man who builds Mr. Bar-
ron’s wagons. S

The regular meeting of the Toronto
Groeerv Clerks’ Benefit Association will
be held on Tuesday evening. June 23rd.
in their rooms, 1338 Queen St. west. All
bona fide grocerv clerks in the city are
invited. The prineipal business will be
arranging for the annnal pienie.
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THE VALUE OF A WELL-LIGHTED
STORE

The Whole Interior Should Be Regarded as a Show Case—Light Helps to Dis-
play Goods and Holds Customers’ Confidence—Means of
Securing Good Effect.

One of the features in eonnection with
stores which a great many grocers neg-
leet, and one which will well repay seri-
ous eonsideration, is that of store light-
ing. Any grocer will admit at onee that
a store ought to be as bright and clean
as possible and yet a good many neglect
the first faetor in securing this high-
ly desirable result.

The highest value of good lighting
cowmes, of course, from its tendenecy to
show the goods well. Goods well dis-
played, some one has said, are half sold.
In a good many cases the displav does
more than half the work. And in mod-
ern days we’re getting away from the
old-time practice of having a few sets
of shelves built up around the door and
the front windows and having the rest
of the store in darkness. The whole
store must be well-lighted, so that every
advantage can be taken of the space it
affords to display as many goods as pos-
sible. There should be no dark corners.
Another advantage coming from a well-
lighted store is the better effect it gives
the customers. Light and sunshine, to
some extent synonymous terms, ought to
mean cleanliness, and they are very ef-
feetual in securing good eonditions. In
a well-lichted store whatever dirt exists
is shown up at once and the tendency to
keep the premises clean, nowhere more
important than in a grocery, is mightily
strengthened. The ecustomer, too, in
well-lichted and, what will assuredly
follow, clean premises, feels an assur-
ance in buying her goods which she
could not in a dark place, where she
isn’t sure what questionable things ex-
ist in the dark corners or behind the
shadows of the counters.

Light, too, and particularly sunshine,
bas its own cleansing and sanitary ef-
feet, and for this reason alone, a well-
lichted store is advisable.

Where a store is isolated from other
buildings, or even where it is built on a
corner, the problem of how to secure
desirable lighting is somewhat simplified
for whatever windows are desired may
be built in. There is somewhat of a
disadvantage in this again, however, for
windows along the side of a store take
off a good deal of valuable space and
are likely, too, to spoil the arrangement.
Tn such cases smaller windows, situated
near the ceiling, and fitted with one of
the systems of light refracting so much
in use to-day will, to a great extent,
solve the difficulty.

In most cases, however, the matter
ecomes down to a question of lighting
the whole premises from the store front.
In recent years builders are providing
:for this. and are putting in all-glass
fronts which allow- all light possible
_to enter. While the ordinary all-glass

front is invaluable in lighting, the front
portion of the store it still tends to
Jeave the rear, particularly in a long
store, pretty muech in shadow. To
obviate this several varieties of light-
refracting systems have been devised and
are coming more and more into use,
which are quite effectunal.

The engraving reproduced herewith,
whieh, by the way, shows the interior
of the Kandy Kitchen in Guelph, one
of the finest confectionery stores in On-
tario, illustrates to a remarkable degree,
the points emphasized above. In this
case the light is all done from the store
front and by the use of one of these re-
fracting systems a most excellent result
has been secured.

In considering the lighting of a store,
either in a new building or in one under
process of reconstruetion, the idea should
be kept in mind that the whole store
interior is simply a large edition of a
show ecase, and should be lighted, de-
corated and taken care of accordingly.

TRADE NOTES.

Carseallen & Miller, grocers, Lindsay,
Ont., have assigned.

John Klager, Galt, has disposed of
his grocery business.

J. E. Gauthier, general merchant,

Chicoutimi, Quebee, has assigned.

Penny-in-the-slot machines supplyin-

milk are now in use in England.

Provost & Motard, grocers and liquor

merchants, Montreal, have been regist
ered.

The British Columbia Sugar Refiner
Vaneouver, is erecting a $60,000 filter
plant.

John Coyne, general merchant, Port-
age du Fort, Que., is offering to com-
promise,

Elz. Ouellet, general merehant, H
bertville, Que., has made a voluntary
assignment.

L. C. Bouchard, general merchant,
L’Anse St. Jean, Que., is offering (o
compromise.

Curators have been appointed for
the general business of O. H. Bruneau.
Stratford Centre, Que.

MacDonald & Wray, of Glenboro,
Man., have sold their general store busi-
ness to A. W. Taylor.

A factory for the manufacture of
candies, aerated waters, vinegar, el
is proposed to be erected by local nien
in Edmonton, Alta.

The Farmers’ Union Co., Limited. is

the name of a new concern handling
farmers’ supplies, especially groeeries,
which is opening for business at Ber-
wick, N.S.

Matheson & Jacobson have openecd

their ‘“Model Groeery’’ store in New
Westminster, B.C. They were former-
lv in business in Edmonton, but being
B.C. men, returned to the Coast.

Interior Kandy Kitchen, Guelph, One of Ontario’s Finest Confectionery Stores

The assets of G. Bilodeau,
Montreal, have been sold.

M. T. Knight, general merchant, Roche
Percee, Sask., has assigned.

groeer,

G. N. Eaton, general merchant, Prince
Albert, Sask. has assigned.
42

E. Morgan, Delhi, Ont., is buildin: a
cold storage warehouse for eggs. The
structure is of cement, the walls bcing
lined with cork, making it air ti:it,
and the iceis produced by a chemical  vs-
tem which will keep the temperaturc at
freezing point all summer.
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Markets and Market Notes

Quotations on Staple and Special Lines of Groceries From Various Points in Canada—Notes and Tendencies From

QUEBEC MARKETS

Montreal, June 12, 1908.
POINTERS—
Provisions—Declined.
loggs—Declined.
Butter—Advanced.
lea—Japans it is expected will ad-
vance.
Beans—Advanced.
Montreal, June 10, 1908.

The past week has been a fairly good
one, trade having been respectably
brisk. The econtinued hot wether is
leaving its mark on those markets which
it generally affects. Dealers generally
look forward to hot weather to give an
impetus to the trade, but so far it does
not seem to have operated in this way.

Sugar has been in a feverish eondition
for some time, but it is thought that it
will settle down in the course of a eou-
ple of weeks or so. The provision mar-
ket has shown signs of weakening by
the drop in live hogs whiech has taken
place. Vegetables and fruits have a
tendeney downward whiech is only na-
tural at this time of the year. The same
scasonable eonditions prevail on the but-
ter, cheese and egg markets, and so far
they are econforming to these conditions.
Other lines have not varied noticeably
sinee our last report.

SUGAR—Canadian dealers are look-
ng for another advance during the week
u\\lllg to the faet that the New York
market shows a tendency to be unsettled.
It is stated this tendency will be exerted
in an upward direction rather than a
reduetion. The market locally has been
decidedly dull during the last week, and
prices remain the same.

Un.uulsud, bb':l .....
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SYRUPS AND MOLASSES — The
prices of syrups and molasses remains
firm and the market has been very dull
during the last week and otherwise fea-
turcless.
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the Markets Abroad.

MAPLE PRODUCTS — The maple
produets market is rather dull and prieces
remain the same as at last quotation.
Altogether the market is featureless.

pound maple syrup, perlb..... ......c.000 004008

Townships sugar, per 1b .
Pure syrup, 8jlb. tin........ ....

TEA—A cable adviee note from
Japan reads as follows: ‘‘There is no
suitable tea procurable in first erop at
2le and under. Market is advanecing
and future prospeet is high.”” It will
be seen that this is somewhat at vari-
ance with the first indieations which
were for an easier tone. Ceylon, Pekoes
and Ceylon Pekoe Souchongs have been
in good demand, also a somewhat brigh-
ter gunpowder market. Prices have pre-
sented no new features during the week.
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Pekoe Souchongs ..013 0
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COFFEES—The coffee market is firm
and no change has taken place. Braazil-

ian and French cables seem to indicate
a further strengthening of the market
owing to the South Ameriean shortage.

Roasted and ground 20 per cent. additional

DRIED FRUITS — Reports from
Greece indicate a good erop of eurrants,
and it is thought that the market will be
lower this year. Raisins also, it is ex-
pected, will be in good supply acecording
to Eastern reports. Advices from the

Santa Clara Valley say that not a single
prune will be harvested in that section
and the outlook all over the prune pro-
dueing country is not very promising.
Prices have not altered any during the
week.
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RICE AND T\PTO(‘\ «(‘nn.mued
hot weather is having an obvious effeet
on the tapioeca market. The demand for
this produet has inereased very counsider-
ably. Riee remains firm and unchanged.
The large importers state there is a
tendeney for easier prices on forward
shipments, but the length of time taken
for the goods to arrive from the East

makes buyers hesitate to order, and in-
quiries are being filled from what small
stocks there are on the spot.

B D T L sa s asssesospavataves Soas

B rice, less BRI s oostosesnsssssnvasns anen !3
O QCrice, in 10 TR ARNEH SN ) 08
O O rice in less W0baglota ......... i 30

Tapioca, medium pearl. ........

SPICES—There is nnthmrr new in the
spice market. Prices remain the same
and the demand is fair.

COSOeeeeC ...
sEunEeges”

BEANS—Western operators are again
diverting the supply from the East with
the result that prices have moved up-
ward slightly. Beans are in good de-
mand and the tendeney is for unsettled
conditions for some time to come.

Ohoice prime besus. ... > 22 1%

EVAPORATED APPLES—Thxs mar-
ket has presented no new features
worthy of eomment during the last week
and prices are unchanged. Demand is
fair only.

Evaporated apples .......ccivvverninvinns sand - 007 0074

CANNED GOODS

MONTREAL—The demand for ecan-
ned vegetables has not been quite as
good as during the previous week but
was satisfactory. Canned fruits, if any-
thing, have been more active which may
be due to the wave of hot weather, al-
though it failed to have its effeet on
the vegetable market. Canned fish has
been in slightly better demand, also can-
ned meats. Prices for the new erop are
not vet ont and so far it is rather dif-
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ficult to prediet probabilities. There
has been no change in the prices since
last quotation.

TORONTO-—Demand continues fairly
brisk. particularly in fruit, and vege-
tables. Salmon also is selling fairly
well. the hot weather stimulating de-
mand a littlee. No more is heard of
tuture prices and it seems likely that
the old stoek will be pretty well cleared
out before the new pack goods is in.

Group No. 1 comprises—
‘‘OCanada First,” “ Little Chiet,” '* Log Cabin,” ‘‘Horse
shoe " and ** Auto " brands, also all private brands.
Group No. 2 comprises—
o valley,” ‘‘Maple Leaf,” ‘‘Kent” ‘''Lion,
“Thistle,” and ‘‘Grand River” brands.
Group No. 3 comprises—
‘*Globe,” *Jubilee,” and ‘' White Rose,” brands.

Group Grou)
FRUITS. No.1 No.

qul'ea. standard, 3's
T

1
preserved, 3 14 142
**  standard ga! 33 327
A preserved, gal .. 4.0 3%
Blueberries—
2's, standard 117
2's, preserved .. 167
(als., standard. 5 174
1 52
3 77‘

0D = 0D =300 = 8D
ISZRLEIN

white, pitted 45
= oot pitted........ 2 95
La—
Gals., red, 80lid PACK...covvveriirniiirocns vone 765
(;als., red, standard oo 540
2's, red preserved. 212
2's, red, H.5. 1 92
black, H.8...... 2 02
2's, black, preserved. 2%
Gals., black, standard 5 922
GRS DA oo o sveseeisisne sas 8 42
Gooseberries- -
B B i v cninsnsas s s s avasanate 230 2214
2's, preserved. ... 352 350
I BRI oo - soosvesnssncasssss-da soas 6 17t
SN RO < < < o ovsisecctssaasansnsssnse 877
Lawtonberries—
28, HS. ... 23 2 27
2's, preserve: 255 2 52
. standa: 780 1T
Peaches —
220 217
.24 237
.330 32
.36 86
305 302
235 232
325 322
360 357
3's, not peeled . 18 17
Gal., pie. peeled.... 755 7 52
Gal , pie, not peeled. 55 5 5
Pears—
2's, Flemish Beauly ...........occnniennes 19 142
24's, Flemish Beauty.. 38 3 l’l‘
.24 242
ik B 12‘
L2500 2474
.. 266 252
: . 150 1 Tt
Gal., pie, peeled .. 455 B 5‘23
Gal.. pie, not peel 38 377
28, light syrup's .. e 144
i Sk R 197
Pineapple—
g:u. ali

.13 132
.190 187
130 42
.18 18
215 313
365 362
..140 137}
.19% 19:
.15 152
.19 187
215 212
.38 382
.145 142
160 15
19 187
2174 215
415 412}
187! 18
2178 215
250 2474
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Raspberries, Red
's, L. 8. (Shaffecberries) . ...... ... .. 215 13§
SR e o v oie : .23 2
i i .. 356 52
.78 17
.10 55 10 52
.23
. 265 53
. 780 7
..10 55 10 52
2's, heavy syrup .23 27
2's % preserved.... .. 365 52'
Gals. standard ... .. 78 17t
Gals o solid pack ..10 55 10 52
VEGETABLES.
Asparagus—
2. Hae. Calornla ..o..oonveneinissns 38 311}
Beeta—
2's, sliced, sugar and blood red 112
2 s, wholte, s o 1 02
3's, sliced, ¥ iy 13,
3's, whole, » G 12
Beana—
2's, golden wax 09 092
3s P e .. 140 130
S S BN s .. 405 402;:
2's, refugee or valentine (green). .09 oW
2's, crystal wax . 105 1 02%
Red kidney, 2's = 110 107%
TR e P SRR RS RN A M R 13 132
00 097%
4 924
097
10
107}
0 9%
147
187
127%
0 97}
107

Yo, extrafinosifted ....ccocovveivionninas 110 107,
2's, standard....... . .09 093
2's, early June...... .106 1
2's, sweet wrinkled. . 110 1 07,
2's extra fine sifted . w18 - PE
SO S oo vavosves .37 373
Pumpkins, 38 ....... X 0%
w Gal 305 3.8
155 152
206 3
520 517

24 12

3556 352%
107
1%
317

Baked Beans— Per doz.
1's buked heans, plain, 4d 2z ............. ... $0 50

1's oo in tomato sauce, 4 doz. .. ....

1s i in ¢ hili sauce, 4doz .... .... 050
2's . I ieenste R o ol 030
2 i iu tomatoe sauce ...... 0 8y
3’8 o io Coili sauce 0 80
38 # [ e 100
3s 2 in tomato sauce 100
3 » in Chili sauce ........... ... 100

Brapd:—Red Cross, Little Chief, Log Cabin, Aylmer
Delhi, Simcoe, Clark’s,ete.

Catsup —

2's tomato catsup, tins, Red Cross........ 075
2's = ‘  Delni . 08
Gal. . 500
Gals. 550
Gal. $ 4 50
Gal. ' 045
Gal. g 800
%-ps 100
- x 100
“ “ 100

5 e 100

. o 120
Pta. 9 190
Pta. 9 15
ta “ 300
- 30

“ “ 300
o > 200
x 00

“ . 200
175

Wm. Barret, grocer, has sold his busi-
ness to Jas. W. Martin.

T. G. Beatty, 266 Spadina Ave., has
sold his grocery business to H. W.
Scott.

Wilford C. Cronk, representing the
Lakeside Canning Co., Wellington, Ont.,
was in Winnipeg last week on a business
and pleasure trip, and called at the of-
fice of The Canadian Grocer.
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ONTARIO MARKETS.

POINTERS—

Sugar—Firm.

Prunes—Scarce.

Beans—Stifi.

Collections—Fair.

Toronto, June 11, 1908.

That the wholesale grocery busines
is getting back to a more healthy basis
there seems no reason to doubt. Job
bers are more optimistic and wea:
brighter faces, and travelers, too, bring
in brighter reports. The warm weathe
of the past week has stimulated dc
mand in several lines, and it is though
that business will improve from thi:
time forward.

The fact that farmers are, to a grea
extent, through with the pressing pari
of their spring work is causing a litth
heavier buying in the country stores
and the demand for special goods: fo
tourist and camping parties is also ha
ing its eflect.

The financial side of the business cou
tinues on about the same basis, will
some renewals being made, but jobbers
generally continue to exercise a good
deal of care in these matters.

TEA—Local business continues to be
of the hand-to-mouth variety, with buy
ers hanging off in  the hope of some
thing happening.

Thompson Bros’. weekly eircula
dated London, May 28, in reviewing the
general situation, says:

““The auetions showed but litil
change during the week, although iu
porters have ocecasionally had to ma
some coneessions in the prices of ordi
ary to medium deseriptions so as
clear stoecks. There has been a bette:
demand from the country during the pasi
day or two for all grades above con
mon which has rather lifted the quuta
tions, but the price for eommon remains
at 634d per lb.

““Tt has been announced in the Timies
that at a meeting of the ““Council ol
Ministers at St. Petersburg it was
cided to repeal the Surtax imposed ou
Indian and Ceylon tea in 1903, from I
September next,’”’ which should tend
bring back Russian orders to this mu:
ket. Given the usual deliveries and
rather late season the statistieal pos
tion by August must look very sound,
and the first month or two’s arrivals of
new tea from India should eome to
willing market, but in ‘the meantime C¢;
lon and Travancore teas will be supp
ing the eurrent requirements.”’

COFFEE—Business locally is qui
more so, in faet, than for some wecks
past. The recent action of the Braziliin
Government, in making sales of valorizu
tion eoffee in Hamburg, Logdon, Paris,
Havre and New York, just at the tinu
when new erop coffee is coming on il
market, came as rather a surprise aud
a drop in price was expected, but as )¢l
this has not materialized, the Gove:
ment offerings being readily taken up uf
prices offered. Since the Canadian dul}
of 10 per cent. on all coffees, excep!
those brought direet from eountry of
growth, none of this Government coffce,
which had been shipped to foreign
points, ean be brought in here, and, in
consequence, buyers here must depend
almost altogether on new erop Santos,
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which makes the situation ‘“ther
peeuliar. DPrices still remain stiff and
mder these eondition it does not seem
as if a change could be expected for
some time.

SUGAR—The market continues firm
and with the approaeh of the preserving
season considerable activity is expeected.
\Vhether this ‘will bring another ad-
vanee is a question of interest, but a
higher price at any time would not be
inexpeeted.

Willett & Gray, of New York, say of
the situation in raws:

‘The week under review-has varied
from the preceding week by showing a
decline in the KEuropean markets for
beet sugars from 1ls 4%d (equal to
+4.40) to 11s 214d (equal to $4.36) and
anadvanee in our markets for Centri-
fugals from $4.27 to $4.39 with the

se at $4.36 for 96 degree test.

*The sentimental value basis is now
e e. & f. 96 degree test, or its equival-
ent $4.36 landed, at whiech refiners have
heen willing to take all pareels offered,
but will not make any movement to im-
prove on this basis, and a few holders
are better satisfied to warehouse their
arrivals, for an improvement later on.

‘As anticipated there is a renewal of
purchases in Europe to a moderate ex-
ent for supply of wants to September,
some 5,000 tons of beet sugar having
been bought and a eargo of 6,000 tons
of Javas from store in Liverpool for
prompt shipment to New York the latter,
at equal to about $4.36 duty paid, 96
degree test to the Arbuckle refinery.

‘Javas for direct shipment are quite
freely offered at prices varying as to
position; June at 12s e¢. & f., equal to
$4.35 duty paid; June-July, 1ls 714d
$4.27); July-August, 11s 6d ($4.24),
with a moderate business reported at the
ast named figures.

““The market here at the close shows

very satisfactory steadiness in view
of the continued weakness in Europe
which may be caused by the favorable
cports of Mr. Licht on the progress of
lic beet erops from week to week.

‘“Cuba continues to produce some su-
car on a few estates (11) as is usual at
the end of the grinding season, but not

iterially inereasing the erop in re-

ipts. The visible erop of the whole
1sland to June 1st will be at hand in a
few days. Cables report heavy rains
i some parts.

“*Our speeial eable to-day from Java
reports the exports during May of 21,-
000 tons sugar, ineluding 11,000 tons
with United States options, against 18,-
000 tons last year of which none were
destined to this country. The weather
1z wet and harvesting delayed. The ex-
port of Javas to America dnring June
may amount to 50,000 tons.’’

Prices quoted in Toronto this week

Paris lamps, in 35-1b. DOXES. «e.vvveverirnrerriisn soee 615

rar Jlmlﬂ m... .t ::

Pmulumnlnﬂ.l-lb. boxes. . . 100

L Lawrence barrels . 500

. 500

. 490

.49

. 495

. 490

) . :.
Onnuhu‘lnlnlb' lﬂ-lb.bmk.l than bbla.

THE CANADIAN

SYRUPS AND MOLASSES-—Busi-
ness coutinues dull at old prices. There
is some talk of advanees on East Indian
molasses by dealers in the East, but no
effect has been felt as yet locally.

oo 0
175
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DRIED FRUITS—Prunes are seare,
particularly in the smaller sizes, and
stocks loeally are said to be generally
low. New seeded California raisins are
on the way, and will be in stoek in a
few days. These are expected to sell
about 2 cents lower than present prices.
Most pessimistie reports concerning the
prune erop in the Santa Clara Valley
continue to come in, but dealers are
rather ineredulous about aceepting these
at their face value. Current quotations
are as follows:

Prune~, Banis Ulara—
Per Ib

Fer |
.............. 30-.0,35's, 5¢-1b. boxes.. 0 07}
.a)-lﬂl.m-lb boxes0 )6 007 (G-t 03
M 0L

Lgoos :)-15? w-lbbonlﬂ'uﬂﬂ)
Nou-!i 1b. boxes jc. higher than 50 Ib.

oNnom
018 0%
0(8 015

.0 0ce
0 005

gdenel&:lge ...... S e e
eeded packets, fancy..... ssee see
li 6 oz. pu:kou, c.holo.

9 054 0 05) Farda choloset..
PR oooctn vsvans 044 . o I oo s sees

RICE AND TAPIOCA—Demand for
these goods is opening with the hot wea-
ther, and business is somewhai better.
Shipments of rice have been received
locally during the week, but prices re-
main steady.

T I

SPICES—Demand is rather less aec-
tive this week at steady prices.

l‘cppcn.bup're 016 02
whit pure 035 0%

*  whole, « lack .
‘*  whole, white .. s t‘;a
.02 040

045 080

.02 03

023 0325

sosn  SIN

i

18 0‘

080 035

BEANS—The market continues short
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and prices are“'very stiff. Quotations
are ou Lhe same basis as last week.

Buumd*lcd,porbuh > 2028
- ﬂhno soe i% 210
= BEE oo cssacsee ‘u

EVAPORATED \PPI F\ - l)enmml
seems to be a little better this week,
though there are no new features to re-
port. Prices are steady.

Evaporated apples ....... . 08 008y

THREE GROCERS' OUTINGS.
London, Hamilton and Toronto Associa-
tions All Planning Large
Excursions.

London Retail Groeers’ Association
expeet to take a trainload of citizens to
Detroit next Wednesday, June 17th.
Speecially attiractive arrangements have
been made for the entertainment of the
visitors in the attractive United States
city, and an enjoyable time is assured.

Hamilton grocers are making mighty
preparations for their annual pienie on
July 15th. Last Thursday evening, June
4th, the Pienie Committee met in the
assoeiation’s rooms to complete arrange
ments.

President John Forth reported that a
deputation had just returned from
Brantford, where they had completed all
arrangements, and were loud in then
praise of the reception aceorded them.

Arrangements have been completed
with the T., H. & B. and G. T. R. for
lifiy ears from each.

Arrangements have also been made for
the attendanee of the famous 13th Band,
Prof. Walmsley's *‘rube’’ band, the
[talian trio and a quartette. Two High-
land pipers have also been engaged and
will be in attendanece on the grounds.
Other attraetions are under way, and
the groeers intend that the pienie this
year will outshine all previous efforts.

A deputation was in Niagara Falls on
Wednesday, June 10, completing ar-
rangements there.

Toronto Retail Groeers’ Assoeiation
will also holiday on June 15 with Buf.
falo as the place of rendezvous. A
pleasant sail will be made aeross the
lake and up the Niagara River, and the
party will be carried to and from Baf-
falo by eleetric car. Prospeets are
bright for a jolly good time and a large
exeursion.

A committee from the Toronto Asso-
ciation spent Wednesday in Buffalo,
also making arrangements for the ex-
eursion.

The Groeer will have a representative
along on eaech of these exeursions to
make note of the merry times enjoyed.

W. A. W. Melville, of New York, gen-
eral manager for Thomas J. Lipton, was
in Toronto several days last week look-
ing over trade prospects. Mr. Melville
is very optimistie in regard to business
in Canada generally. He said that the
Lipton business for the year just eom-
pleted has shown results much better
than were expeeted when the Toronto
office was opened. The business has
grown from the beginning he says, each
week surpassing the preeeding.
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MANITOBA MARKETS

(Market quotations corrected by telegraph up to 9 a.m.
Thursday, June ll 1908.)
POINTERS—
Butter market weak and locally de-
moralized.

Canned strawberries cheaper.
Canned red raspberries cheaper.
Competition in breakfast cereals.

The outlook for the erop could searce-
ly be more favorable. In ordinary years
by the middle of June the western
farmer and grain buyer ean pretty ac-
curately forecast the season’s erop and
the general consensus of opinion this
year is that the prospeets were never
so favorable. “Were it not for the scare-
ity of money, the improved outlook
would lead to greatly inecreased busi-
ness aetivity, but, although money is
easier than it was two or three months
ago, there is still a marked secarcity of
ready cash and business is hampered
thereby.

CANNED GOODS—Strawberries and
raspberries are cheaper locally owing
to the heavy stocks carried over. Quota-
tions are as follows:

FRUITS.
Grouf Group
0. 1 No.2.&3
Blueben'iu. FBiseacscsnrssncressscecsesssens 2274 225
Oherries Naw—
h,redpiwad per doz. CASe .......evuss 241§ 23
New-
h red.hu syrup, per doz ...... ... 209 204
e el 219 214
Goouborrlu New—
2's, heavy syrup 8 Sseveensssnn 231 22
Lawtonberries New—
fsheavyayrup ' .iieeecinees 2414 33
Peaches—
2's yellow flats » 3%
3s " “ 3
Pears—
2%, F.B., 179
- 237
2’s Bartlett's 194
H " 257
e 2 lobe, lightsyrup " .........iee 161§ 149
2's Damson, L8 = 288
2's Lombard, Ls. - 298
2's Greengage, 1.5 o4 308
Raspberries—
's red, light syrup " 210
2's black, heavy syrup ** . 239
Plnelpplel. whole, ﬂ‘lb per cue « sase 2 25
sinsnssesssnse erve )
- sliced, 2 a 38
- e ast svepvanveTaans 440
Stnwberrleu (new), per case....... 405 400
berry Jam (Smith's)—
2—0:. bottles per OB ccccecnnvencaiocinnces aane 165
1-lb. . 22
44-0z. - . 475
b-1b. t.inl.uoh... . 059
5 . . 080
VEGETABLES.
Beans (new) per doun—
golden wax, . ..106f 104
ee, g ick 104
- stal 11 114
* red kidney w18 119
MmB. . coeoscesssoccces 1 14
218
294
104
114
119
14
258
308
22
264
184
308
404
1110
778
274
198
1
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MEATS.

beef
- ll.perdo:....

octed m»‘mE h. per doz
ullod par_flo:..

DERZRRSRRIRTRNINTBE SERTRLTBTTEL

[nnawnme s
Sliced smoked beef lHb. tins, pe
. 2 Ib.
Ohi = . i 1
?"P“ g 1-1b. tins, (!.
Sliced bacon, 1-1b. tins, 3
s 1b. glass, ]

SUGAR—The sugar market is quiet
since the reeent drop in prieces. Quota-
tions continue as follows: :

BO qunmugn.nu.luud gﬂls- to bde per cwt
e hlrdpreuodlump 25's, percwt ...
half bb w

OO0 O O O OV OB R O OB T3 B OB OF O O N N Y W SR O
EREEB3TL8EBILLRBELRSNS

bar sugar
Icing sugar il:ll bbls....
“ o small Guantitics
Powdered sugar, in bbis. ..
” ® boxes........
- **  in small quantiti
Lump, hard, in bbls..............
s “ in §-bbls..........
% InJO0HD CRBES....cooccrsonsoncsasasssse

SYRUPS AND MOLASSES—

Syrup“crownl:lrmd“ﬁ-lbmn.wldumn 45
. - 5-b tins, per1 85
& “  Rhtoswey =
2 gbtr:d. l’.rlh hsiesoas S g‘
;vmo.por
BuvetBnndsﬂbum.per d oz case. :8
S e - Y
Barbadoes molasses in §-bols, al. . 40
New Orlesnlmohult bblTr‘ m
Porto Rico molasses in l-bh.perlb
thmnp.inbbh..pernL ...... g
. AL Dk, GROR ..o cevoeenasosnssirad EED

l\IINCF MEAT—

: F
B
8
4
.'-v
5
b=}
i N
R
&
~oo
&28

“

ROLLED OATS—

Bolledo.u.SOlbuch. perlﬂlbl ................ 29
40 80 & e 396

- n = “ 80 . 30)

“ g “ 80 330

CORNMEAL—Quoted at $] 90 per

sack.

BEANS—Hand-picked beans are quot-
ed now at $2.40 per bushel; the 3-pound
pickers at $2.25.

POT AND PEARL BARLEY—Pot
barley, $2.80 per sack; pearl barley,
$4.90 per sack, and $2.50 per half sack.

MAPLE PRODUCTS—New syrup and
sugar arriving in Winnipeg are quoted
as follows:

Sugar, 28 1b. boxes, {s. and 43
Syrup gallons § doz. to c-se, yer ( ase..

** 1doz. to case,
” ‘ 2doz. to case -

FOREIGN DRIED FRUITS—
Australian

Brown Lexi; - _lb 008

N DD e oiensve

Extrabrown v M. © 000

Sultans raising, bulk, per I . g“
I fhaned: ™ 1

hwmmrm per case. . 80
> extra dessert, :w
e 400
b 53
= case (30 3%

0w

. 100

. 106

': '.'. . 1%
: - . 116
- 23
“ " 1%

SSSESRRSSSSEE2R
F X311

ocococecooocooO®

Unclegned v
Wet cleanedy; *

EVAPORATED APPLF‘S——Quoted at
8% cents per pound.

BUTTER—The Winnipee butter ma:
ket is somewhat demoralized at the
present time. Dairy butter is in par-
ticularly good supply owing to the re
cent rains and consequent good pastu
This alone would have a tendency to
lower prices, but added to it there hus
been considerable cutting in the price
of ereamery butter. For No. 1 dairy
the prevailing buying price is 17¢ per
pound; for No. 2, 14¢ to 15e¢ per pound.

EGGS—Produce houses are still pay-
ing 15¢ per dozen f.o.b. Winnipeg.

CHEESE—
Manitoba, perlb..cs.ivvrieriiines vons RS SOt 012
OntaRI0. s evseccceee sossscscrscasssce oo sessse soee 013}

RETAIL MERCHANTS’ CONVENTION

Association Will Discuss Questions of
Interest in Galt Next Week.

The annual convention of the Refail
Merchants’ Association of Canada will
be held at Galt on Wednesday aud
Thursday of next week, June 17 to 15
A number of important matters in 1
gard to the work of the association
will be dealt with a large attendance
from different towns in Ontario is ex
pected. Galt has one of the most co
prehensively organized branches of the
assoeiation among the larger towns and
a good deal of interest is being ma
fested in next week’s meeting.

WHAT A MAGNIFIOCENT OMELETTE

Fire in Angus Rose’s egg store, Wood
stoek, Ont., on May 29, cooked one
thousand dozen of eggs. The buildin:
was packed from ecellar to attie with
boxes filled with eggs, and a large num
ber of these were destroyed by fire, heul
and water before the flames were ex
tinguished. The eggs were not insure
Very little damage was done to th:
building.

Ebert & Son, general merchants, M
Taggart, Sask., have sold their busi
ness to J. P. Scbumm
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Barbadoes Molasses

We have just received a first and we expect this week a second consignment of
Barbadoes Molasses ‘‘Choice” and ‘Fancy” brands, the choicest brands. If you
have not yet given your order we advise you to do so now, as prices are firm.

These products

CANNED GOODS, FRUITS and VEGETABLES ;.. 0 oo
6 SOLE". BRAND ” mend specially

owe their great
popularity to their uniform quality and goodness.

FANCY PASTES from
Blanc et Fils

CASTILE SOAP
“La Vertu”

The Warm Weather Has Come

Now is the right time to place your orders for the following goods either for
immediate delivery from our very complete stock or for importation :

Dauke's Bass Ale
and Stout

Jacobs & Co's Pllsener Beer

The Best Milwaukee Beer brewed from the finest
MILLER " High Life"

ingredients obtainable; it is the champagne of
lagers,—the acme of goodness.

‘““Vivo " A temperance beer, Non-intoxicating—it quenches thirst, invigorates

and satisfies.

Duffey's Apple Juice

These choice pastes are exceedingly rich in
gluten and their irresistible goodness makes
them very popular with the trade and with the
consumer.

We especially recommend this high grade pure soap from
Felix Tourasse of Marseilles, France. It gives universal
satisfaction.

The most popular of all English beers and porters.

A German Beer of quality deservedly
popular in Canada.

A pure non-intoxicating extract from the choicest
apples, effervescent and tasty it makes an ideal
summer drink.

Another high grade summer beverage which when
mixed with effervescent waters makes a summer
drink of surprisingly original flavor which refreshes
and pleases.

Duffey’'s Grape Juice

For further particulars, quotations, etc., write, telephone or wire at our expense.

LAPORTE, MARTIN & CO., Limited

WHOLESALE GROCERS AND WINE MERCHANTS
562 to 568 St. Paul St., - - MONTREAL
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MACARONI TRADE IN CANADA

Consumption Growing Very Rapidly and Proportionate Demand is Heavy—
Forms of Production and Places of Manufacture.

In glanecing over the trade returns of
the Dominion attention is drawn to the
very considerable magnitude which the
coasamption of macaroni has reached
in Canada in reecent years. This eon-
dition is due to two ecauses, one which
is very obvious and the other not so
much so.

Naturally, the first reason for this in-
crease in the consumption of macaroni
is the larger numbers of Ttalians who
are annually eoming into Canada, and
the other less obvious reason is the fact
that other nationalities are learning to
appreciate the value of this national
dish of Italy.

The origin of maecaroni is shrouded
in the history of the Romans. whom we
know were lovers of this form of food,
and its origin may be credited to even
greater antiquity than the Romans. For
centuries macaroni and Italy have been
almost synonymous terms. So in-
separable have they been that the men-
tion of one almost suggests the other;
but this is not wholly the ease now,
sinee all nationalities have become aware
of the dietetic value of this produect
as a food.

Florence Centre of Growth.

At the present time Florence and
Naples are the centres of the Ttalian
manufacture, but factories may be found
throughout the length and breadth of
Ttaly. Perhaps Florence, or more
properly speaking, a town which is
suburban to Florence, is the exact centre
of its produetion in Ttaly. In this town
the entire population of ten or fifteen
thousand people are engaged in its manu-
{aeiure.

While the greatest perfection is reach-
el in Italy, owing to its favorable clim-
atie conditions, there are now in oper-
ation many factories throughout the
United States and Canada, which are
daily making a superior grade that is
said by eonnoisseurs to be equal to the
Ttalian product.

Amount Used in Canada.

l.ast year the produetion in the Un-
ited States reached the extraordinary
ficure of fifty-eight million pounds and
Canada produced hetween five and six
millions, and in addition imported six
million pounds, which places Canada
far in the lead in proportion to her
population as a consumer of this pro-
duet.

This condition is the result of the
large admixture of French in our popu-
lation, which are next to the TItalians,
the greatest lovers of maearoni.

Owing to the homogeneity of our
people the national traits and character-
isties in the tastes of one beecome the
favorites of the others in” a large meas-
ure, so to-day in Canada English-Can-
adians owe to their French and Italian-

(Canadian brethren the addition of this
delectable food to their diet list.

A Variety of Forms.

It is interesting to visit a large fae-
tory and witness the innumerable forms
in which this produet is manufaetured.
and then it seems wonderful that the
average person knows only of spaghetti
vermicelli and maecaroni, and, in the
large majority of cases, these terms are
applied interechangeably without regard
to their real significance.

The small thread like filaments which
one disturbs at the bottom of his eon-
somme is a diminutive form of spag-
hetti, being preecisely the same with the
exception of size, spaghetti proper, being
the larger. Macaroni is larger than
either vermicelli or spaghetti, and is
hollow, not a solid strand.

We are all familiar with this form
in ordinary sizes, but our gravity would
he disturbed if we discovered portions
in our macaroni and cheese as large as
a garden hose, and yet it is manufac-
tured in sizes which would not make
this ecomparison an exaggeration. In
addition to these three ecomparatively
well-known styles the paste is fashioned
into innumerable small shapes and forms
embraeing every coneceivable design.

As a Nutritious Food.

Another form :which deserves espe-
cial mention is pastina-glutinata, whiech
resembles very eclosely in appearance at
least. ordinary rice. Special research
work has rendered this produet the most
important from a dietetie¢ standpoint.
Its value as a food made into various
forms for children is undoubted and
in this respect the medical profession
and seientifie investigators are bestow-
ing upon it the attention which it de-
serves. Manufacturers of pastina
elutinata are enthusiastie over its pro-
perties, which have heen demonstrated
by analytieal analysis.

Six Canadian Factories.

At the .present time there are six
factories in operation in Canada, four
of which are in Montreal and one in
Quebec and one in Vancouver. At one
time the Pacific Coast trade was largely
supplied by San Franeisco, but now
Canada imports very little, if any, from
the United States. One manufacturer
was very enthusiastic over the possi-
bilities of supplying the London, Eng.,
market sometime in the near future,
which would be a great achievement
when the faet is taken into eonsideration
that the Ttalian Government pays an
export bounty on all maecaroni leaving
the country. P

Canada Has Best Wheat.

While Ttaly possesses dlimafic ad-
vantages Canada is to-day recognized
a8 the possessor of the best quality of

“8

wheat fo# the manufacture of this pro-
duet, so this asset may be regarded as
a magnificent advantage, which per-
haps more than eompensates for the lack
of perfeet elimatie conditions. Maearoni
has been made in Canada sinee 1860, and
perhaps the most prominent names con-
neeted with its manufacture in Canada
are Catelli and Spinelli, as they have
been familiar to the macaroni-loving
people of this eountry for forty years
or more.

Owing to high tariff none is exported
to the United States or elsewhere.

Where it is Sold.

In Canada, the provinces of British
Columbia and Quebee are the greatest
consumers while New Brunswick, Prine
Edward Tsland, Nova Seotia Ontari
and the other provinees are buyvinz i
lurger amounts each year.

How it is Packed.

Maecaroni products are packed in one
two, three, five, ten, twenty and fifiy
pound packages, of which the one-pound
size is the greatest favorite.

Owing to the cheapness of labor ther
the produet is somewhat cheaper in
Italy than here, so that after freighi
charges are paid the imported articl
sells for a price practically the sam:
as the Canadian product. ‘Manufac
turers are enthusiastic reganding th:
future of the trade in Canada. In an)
case it is of vital importance to the
Canadian people because many ship-
from Mediterranean points carry bacl
with them Canadian wheat which enter-
into the produetion of macaroni, ther
by supplying a market abroad as wel
as at home for a great Canadian pr
duet.

PERSONAL NOTES.

R. H. Brown, Montreal, was in easf
ern Ontario for a few days last week.

M. E. Cohway, who formerly repr
sented the Geo. Mathews Co., has tak:
charge of the territory in Ottawa m
vieinity in the interests of the Fowler
Canadian Co., of Hamilton.

S. M. Screaton, of the Lea Pickle (v
Simeoe, was in Toronto this week an
called on The Grocer. Mr. Sereaton wa
on his way to the Maritime Provinees i
the interests of Lea’s pickles, and wil
eall at St. John, Halifax, Truro m
other towns.

D. G. Harlow, of Bridgetown, N.N
and J. S. Creed, of Halifax, represent
ing the Annapolis Valley Cyder Co., o
Bridgetown, were in Toronto this we«
in the interests of the company, an
made a pleasant eall on The Grocer. M:
Harlow is manager of the company, an:
has had years of experience in the cide
industry in Nova Secotia. While in T:
ronto R. 8. McIndoe was appointed a
the company's local agent. S. |
Shackell, will look after the company’
interests in Montreal and Mr. Cree
himself will look after the business il
Halifax, '
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LEAGPERRINS
- SAUCE

THE
GREATEST
GLOBE TROTTER
OF THE
CENTURY

WELL
KNOWN AND
-APPRECIATED
THROUGHOUT
THE WORLD

Making the dinners in millions of homes
more tasty and appetizing.

Lea & Perrins’ Sauce gives a rare relish
to Fish, Meats, Game, Salads, Cheese, etc.
Look for the signatyre !

‘*We advertise to the general Public in
Newspapers and Magazines that this fam-
ous Sayce can be had from all Grocers.”

J. M. DOUGLAS & CO.

Est. 1857, - MONTREAL
Canadian Agents.

PURITY

Is a Soap

which is snow white, pure and un-
rivalled in its cleansing and saving pro-
perties.

In the manufacture of Laundry Soap
the ingredients used must be of the best
the same as in Toilet Soaps—PURITY
is of the best and if you use it you
will agree that it is

*“The Soap without a R[r\al.“

Made for Careful, Particular
People by Partioular People!

THE YOUNG-THOMAS SOAP CO., LTD,
Regina, Canada.

Canadian
Grocer

Want
Ads

Two
Cents

a
Word
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New Butfer

0'MARA'S HAMS

The English beef, the Welshman goat,
The Scotchman mutton gnaws,

The Esquimo holds walrus fat
Between his greasy paws,

The Frenchmen nibble froggie’s legs,
New Yorkers gobble clams,

But Good Canucks, who know what’s what,

Stick to O’'MARA’S HAMS.

JOSEPH O'MARA

PORK PACKER

PALMERSTON, - - ONT.

The Canadian Grocer

Creamery or Dairy.  Supplies are
coming in more freely, and prices
are lower.

New Cheese

are now on the market—not so
good as old cheese, but lower
in price.

New Hams and Bacon

Always new, because we keep no
old stock.

F.W.Fearman Co. |

Limited

Hamilton, Ont.

Sell the Best

“Canada
First”
Brands
Evaporated
Cream
and
Condensed
Milk

Prepared in Modern Sanitary Factory.

Manufactured and Guaranteed

The Aylmer Condensed Miik Co.

Limited
Factory, Aylmer, Ont.

8ales Office, 39 James 8t. South, Hamilton, Ont.

The Acme of Delicious Tencerness
and Palate-Tickling Peyfection

IS REACHED IN

Ryan’s
Short Roll Bacon

Unquestionably the cheapest as well as
the tastiest meat on the market. It is
made from carefully-fed young hogs,
mild cured. A wonderful seller! Write

us to-day for prices.

The WM. RYAN GO.

LIMITED
70-72 Front Street East

TORONTO, - ONT.
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Daity Produce and Provisions

Cheese and Butter Markets Stronger, With Good Outlook—First Shipment of Export
Brisker With Opening of Shipping by Water.

CHEESE AND BUTTER BULLETIN

Montreal, June 11, 1908.

The local cheese market is stronger
this week owing to higher prices in the
country whieh prevail. It is rather gra-
tifying in looking over the Board of
rade returns to observe the steady in-
crease 'this year’s yield is making to-
wards the record established last year.
(ertainly at the beginning of the season
the outlook was not extremely bright for
this year. If suitable elimatie econdi-
tions had not prevailed there would have
heen a serious diserepaney between this
year’s record and the one established
last year. At the ppesent_ moment it
looks possible to eelipse the last year’s
record with any degree of good luek. It
s regrettable to relate, but, neverthe-
less, a faet, that eontinual complaints
are arriving from England regarding the
deplorable eustom of shipping green
cheese to the English market. Much dis-
cussion has taken- place concerning the
respousibility for the praetice. Some
are inelined to think the faetorymen are
to blame, others think the shippers are
the ones on whom the odium should rest,
but, in any casé, green cheese continues
to arrive on the British market, and
Canada’s reputation for fair and square
dealing eontinues to depreciate in value.
Shipments of cheese from Montreal dur-
ing the last week amounted to 44,555

boxes. as compared with 21,591 boxes
for the previous week, and 48,406 boxes
for the corresponding week of last year.
The total shipments since May 1 were
140,293 boxes, as eompared with 188.930
boxes for the ecorresponding perod of
last year. Qugtations are from 111} to
113ge this week. The Board of Trade
figures show receipts week ending June
6, 1908, 48,208 boxes, as eompared with
63,604 boxes for the same period last
year, and the yearly records ecompare as
follows: 1908, 143,506 boxes, against
191,808 boxes for 1907.

The butter market, like cheese, has
been stronger during the past week, and
from the same causes country prices
went higher and quotations here fol-
lowed in line with them. The -echief
thing of interest to relate about the
market is the faet that the first ship-
ment of export bubter was sent away
this week. The steamer Montealm, for
Bristol, earried 1,522 packages. Up to
this time last year, 10,663 packages had
been exported.

Board of Trade returns show receipts
as follows: TFor the week ending June
6, 1908, 15,796 packages, against 12,908
packages for same period last year. For
the season ending June 6, 1908, the re-
ceipts were 37,083 packages, as com-
pared with 56,515 packages for the same
period last year.

THE PROVISION SITUATION

Toronto, June 10.
Conditions are mueh the same in the
markets this week. The British market
15 still depressed and heavily stocked
ith Danish baeon, in fact. there seems
about the same story to tell each week.
With this in view there is little encour-
cement offered for export business and
the Canadian packing houses. With
¢ opening of navigation and the out-
ing season loecal demand is becoming
hrisk, but as yet the larger packers do
't seem to have felt the effeet of this.
Shipments of Danish bacon last week
cre again heavy, aggregating 42,000
ises.  United States shippers have been
sing a good deal in exports lately
id their last week’s reports show ship-
ment to Great Britain of between ten
and twelve thousand boxes. With these
ipplies the British market is pretty
vell stocked and there is little demand
or Canadian goods at higher priees.
Deliveries have been more liberal dur-
ig the week. An encouraging sign,

probably the result of the farmers’ get-
ting through with their spring work.
Unfortunately the hogs brought in have
not been of the best quality, there be-
ing too much fat in evidence. Prices
remain about the same as last week,
viz., $3.75 to $5.90 f.o.b. and $6 to $6.15
for hogs off ecars at faetory. These
prices should bring in heavy supplies.

The possibility of a market for Can-
adian baeon in Japan is opened in a
recent report from Alexander MaeLean,
Canadian Trade Commissioner at Yoko-
hama. Writing under date of April 21
he tells of the favor with which a trial
shipment was received. as follows:

““*An old-established purveying firm,
here and elsewhere in the Far East, were
at last persuaded to give a trial order
for Canadian baeon direet. They had
been getting their bacon from London
and from San Franeisco and they
thought they could do better.

“I took frequent oeceasion to differ
from them as to the quality. The Eng-
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lish was too fat and soft, and the Ameri-
can was much worse. The trial order
from an Ontario packing house, came
to hand about Christmas, and when they
discovered the quality of it, they kept
it off the counter until the English and
Ameriean should be cleared out. This
trial order proved so satisfactory that
further orders are to go forward, and
it is to be hoped the quality will be
maintained.

‘“England, however, is the prineival
buyer of Canadian baeon, and England
supplies baecon to Japan; yet this Can-
adian bacon delivered here direet from
Canada, costs from one to two-and-a-
half cents per pound more than recent
deliveries of bacon from London. And
the baeon that this firm imported from
London was no chanee-of-the-market-
it was a standard and cehoice brand. The
American baeon cost about five cents
less than the Canadian.”’

The New York Journal of Commerce,
in its weekly review of the situation in
the United States, says:

““The past week has been a dull, un-
satisfactory market for hog produets;
receipts have been larger than of late
at the West and equal to last year.
Stoeks on the first of the month show-
ed an unexpeeted inerease in everything
but domestie ¢uts of meats, which made
a slight deerease compared with a year
ago, due to the faet that they are be-
ing used in greater proportion than
then in place of beef, owing to the ecom-
paratively higher prices of beef than
hog produets, and are still held at the
late extreme prices, with ecattle selling
higher this week in the West than be-
fore on this erop. The present prices
of beef are, therefore, likely to be main-
tained until grass fed beef become more
plentiful late in the summer and early
fall. While the receipts of hogs have
bean larger. the average wdight has
been deelining, and is now considerably
less than a year ago, which offsets in a
measure the decreased constmption. But
the latter has been sufficient to pro-
dnee an inerease in stocks that was un-
expected. This has been due to the bad
times, the reduced employment and to
economy in eonsumption on the part of
those employed, of which packers com-
plain more severely in the beef trade
than in hog produets, as all classes of
econsumption have decreased, especially
of the low grades.

‘“Added to the continued stagunation
in the cash market and the increase in
stocks, there has been no sustaining
power except the shorts taking profits.
The deecline in grain has also helped
the bearish feeling and depression, as
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Dairy Butter, Eggs

ALWAYS A BUYER AND SELLER
WHOLESALE

GEOQ. W. PROUT, Winnipeg

Saskatchewan Merchants !!

Get highest CASH prices on the

REGINA MARKET

(and prompt returns) for your

BUTTER, EG6S and POULTRY

by shipping direct to

THE REGINA
FRUIT AND PRODUCE CO.,

ROSH 8T. REGINA, SASK.

d R tas

Trial orders and corr

SALT

Car lots of Fine, Medium or Coarse,
in Barrels, Sacks or Bulk.
TORONTO SALT WORHNS
128 Adelaide Street E.. Toronto

Are You Selling Eggs?

We are open to buy in quantities.
Write or ’phone us to-day.

EGC CASES SUPPLIED

Rutherford, Marshall & Co.

Wholesale Produce Merchants,
TORONTO.

FEATHERS :f ...t
ity can be had
at reasonable prices of

POULIN & CO.

MONTREAL
Ask for quotations.

st OVAL WOODEN
BUTTER DISHES.

THOMAS BROS., St. Thomas, Ont.

When writing advertisers kindly
mention having seen the advertise-
ment in this paper.

DAIRY PRODUCE AND PROVISIONS

well as stagnation, is more general in
the trade. As to the summer supply
of hogs, some think receipts are to let
up soon, but the completion of plant-
ing generally inereases supplies, and
why it should not do so this year is not
explained. The feeling in the pro-
vision trade is more general that it is
useless to try to bull food produets in
hard times with high prices, when no-
body will buy anything ahead of immedi-
ate wants, which are largely reduced
by consumption. The only thing in the
favor of the bhulls is the falling off
in the weight of hogs, which would in-
dicate closer marketing than usual on
account of the secarcity and extremely
high priees of eorn, and this may prove
a very important factor before we reach
the new ecrop, should the shortage in
the eorn erop prove as great as the bulls
claim.”’

PROVISION MARKETS

MONTREAL.

PROVISIONS—The provision market
is some weaker this week owing to a
decline in live hogs of from 15 to 25e
per 100 pounds. This condition may be
attributed to the inereased receipts from
the Northwest and decline in prices for
Canadian bacon in the foreign mar-
kets.

Lard, pure duou ................................. 0}:
' 1
13
1
; o
» ' cases, amunb- in case 0 097 0 10
- o X “?.3'”9
w" un o b_ 2 08l 0 o
, packages, gross weighi
Oanmoutm ..................... 00
Oanadian _sbort 31 50
Mm'b.:cnn. et Ib 018 1]
s ..' 012§ 014}
Emmw.wbm 1300 14 50

BUTTER—The local butter market is
somewhat stronger this week which is
due to the advance in the countrv. An-
other reason of the advance is the keen
competition which prevails as mueh of
the available supplies are going into
storage. Butter is now being quoted
at 224¢ in large lots for creamery and
23¢ in small lots. Not a large amount
of dairy arriving.

Fresh Oreamery, T TR | R 022023
prinu. Dicesesssas sssssvsene 0 333 0 334
Dalry, tubs,ID. cioeccccrcorarssasssessescssonse 017 020

EGGS—Eggs are arriving freely and
a fair trade is being done by the job-
bers. Prices remain practically the

same.
0 T L 017 018
NO.2EEES..coc...ciivisnrrsssanssssssssssscsnss 014 014§

CHEESE—The cheese market fell off
some during the week but is stronger
now. The price in the eountry is firmer
and that has caused a strengthening of
the markets here. Supplies are arriv-
ing freely, a condition which it is
thought will continue for some time.
oy ol
enf o11§

HONEY—Pnceq rule steady owing to
52
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a small demand and small supplies. Ver
little frade passing in this line.
White clover comb honoy

Buckwheat, extracted. .
Olover, strained, bulk..

TORONTO.

PROVISIONS—An aective demand ha
made the past week a very bright on
in this market, and the dealers are i
good humor for diseussing things ge
erally and for talking hopefully
future trade. Regarding the inerease
beef prices in the United States, I
ronto dealars do not anticipate an
inerease here, either in beef prices .
in those of provisions generally,
Canadians are practically free fro
conditions which affeet the TUnite
States.

Ham and bacon prices are a litil
easier compared with a week ago, ail
the season is opening up very fair. L
is firm with little demand, and a firn
market prevails in other lines.

BUTTER—An easier market rules this
week and both supply and demand ure
very free. Creamery along with othe
lines has declined, but commands a very
fair price compared with the otho
grades. Although ordinary dairy prints
are quoted a buyer could not obtain «
early in the week. Farmers are now
putting up butter in pails and case-

m nnn ............................. 021 02
.......................... 03 o2

Flnnm upnrstor btter. . 019 02
Dgiry printa, choice...... . 018 01y
. » ordlmry o . 017 018

Y BB seecresiens 017 018
BRI BRI o cosenoores socsces socrcencares 015 01

EGGS—The price continues to hold «p
and is the same as quoted for the p:
three weeks. The market generally, ho
ever, is easier, and there may be a I
ering in price before another week go «
by. There are more eggs offering, b
competition in buying and the inereas
shrinkage during the warm weathe
held acecountable for the firmness
price.

CHEESE—A quiet market with
unchanged and steady priee prevails. O
cheese is going slowly and the n
brands are offering sllghtly freer.

Cbnu. large, pnme old

» twins, now......'..

POULTRY—Easier prices rule an ea
market, and for some few weeks !
demand may be expeeted to be light. T
prices quoted are for live weight, (!
weather being too warm for dressc!
fowl.
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CLARK’S  SPECIAL
0X-TONGUE CAMPAIGN

in all leading newspapers from coast to
coast commences this week.

Over 1,000,000 people will read
these advertisements.

Be prepared for the demand this
will create,

Send in your orders now for
Clark’s Ox Tongue. Specify 2s as
that is the size which is pushed.

WM. CLARK

Manufacturer

MONTREAL

Goods of Established
Reputation

sell faster than the unknown kind.
Nowadays everybody wants foods that
bear the guarantee of a good name.

HEINZ
57 VARIETIES

PURE FOOD PRODUCTS

(the kind that contain no preservatives)

make new customers and hold old
ones because they are known to be
pure, clean-made and of the highest
quality. Always sold under the double
guarantee to comply with every food
law and to satisfy all tastes.

Money back to your customer if
they fail to please.

Anything that’s “HEINZ” is Safe to Sell.
H. J. HEINZ COMPANY,

New York Pittsburg Chicago

DAIRY PRODUCE

AND PROVISIONS

Royal Salad

Dressing

has been made for 35 years. Last year's

sale was largest. It is easy to tell

why; holds old friends and makes new
ones. It's the old story of quality and

merit. The finest stores throughout the
country furnish to their finest trade ROYAL
SALAD DRESSING. Manufactured in Canada
only by

Horton-Cato Mig. Co.
Windsor, Ont.

There is only one

BOYRIL

the Standard preparation of concentrated beef. It will
always do you credit., Do not load your shelves with
inferior imitations which even when sold will not please
your customers

BOVRIL LTD., have the honour to hold the appoint.
ment by special warrant to
H.M. King Edward VII.
H.M. the King of Spain.
H.M. the King of the Belgians.

Supplies can be obtained from—

BOVRIL LIMITED, - - - - - - - MONTREAL
27 8t. Peter Street

A. B. MITCHELL - - - - - - NALIFAX, N.8.
Mitch-il's Wharf

R. 8. MoiNDOE - - - - - - - - TORONTO
120 Church Street

W. L. MOKENZIE & 0. - - - - - - WINNIPEC
806 Ross Avenue

A. G. URQUNART & 00. - - - - - VANOOUVER

336 Hastings Street West

and from all wholesale houses
throughout Canada
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TRADE NOTES.

W. D. Kipp, grocer, Vancouver, is suc-
ceeded by J. L. Smith.

Racicot & Racicot, grocers, Montreal,
have dissolved partnership.

S. L. Heath, grocer, Vancouver, B.
(., has sold his bus ness to J. Livesly.
George Walker, Hamilton, an old-
time grocer, died recently in that city.
The North Port Canning Co., Ltd.,
North Port, Ont., has obtained a char-
ter.

J. H. Donnelly, Cayuga, Ont., has
sold his grocery business to J. A.
Tooley.

Latour & Buissieres, wholesale to-
hacconists, Montreal, have bheen regis-
tered.

Mrs. Sophie Lacasse, general mer-
chant, St. Andre Avelin, Que., has as-
signed.

Smith, Flannery & .Jenne, general
merchants, Sutton, Que., have heen re-
risterea.

W. A. McMaster, Havelock, Ont., has
purchased Thompson Bros.” grocery
husiness.

A Cood Investment

KINGERY MFG. CO0.,106-108 E. Pearl St.,Cincinnati,0.

CEREALS AND CONFECTIONERY

Any lady, in this district, who goes to a
Fancy Dress Ball as “Fissell's Milk” or
“Butterfly Brand,” stands a good chance of
winning a Gold, Silver, or Gun Metal
Watch, by sending her photograph of the
Costume, with description on the back, to

Fussell & Co., Ltd.,4, Monument St., London, Eng. .

Fussell
Milk and Cream

(BUTTERFLY BRAND)

=)
|/

PEANUT ROASTERS
and CORN POPPERS. John W. Bickle & Greening, - Hamilton, Ont.
ws'::t: _‘:::: :“'“ Prices and Particulars ?gfﬂe:“&coﬂ &_ Co-, St ‘IYE‘ET;?‘N..SL.’"L
Catalog Free. of theAgents C. Fairall Fisher - - Montreal
Sol. Oppenheimer - - Vancouver, B.C.
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GANADA: HOTT'S:
No bottor No better
Country Choselats

Used Throughout Canada

Mott’s

“Diamond” and “Elite”

brands of

Chocolate

‘%sieos,rt_}_:,es s,ffest thing to do is to sugge
John P. Mott & Co.,

Halifax, N.S.

SELLING AGENTS:
JAT R. S. Mclnd Jos. E. H: Arthur Nelso;
43 aylor + oe o os. w_uloy urv n

When the housekeeper asks for Choco-
late, either for cooking or drinking pur-

st

Arthur M. Loucks

R.G. Bodﬁnﬁ:."
Ottawa

Every Package of

"FORCE"

YOU SELL

makes as much profit for you as it does
for any of your competitors. When you
sell it you do as much for us as he
does and we treat you just as well. No
deals on "FOREE"™ —no schemes, no
plans, no gold bricks but a

fair and square proposition
and an average profit of

223 %
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THE FLOUR AND CEREAL MARKETS

Large Offerings of Grain and Light D emand Make Prices Easier—Business
Good in Bast, Less Active in Ontario and West.

[he larger offerings of grain at eoun-
11y points this week, together with light
Jdemand, has made the markets all round
-omewhat easier. The highly encour-
aging erop reports received from all
parts of the eountry have had the effeet
o indueing the farmers to bring in
their grain and this at a time when
willers are not at all anxious to. buy
naturally forces prices down. Business

Quebee and the Eastern Provinees

ntinunes fairly good but through On-
ario trade is dull.

l.arge supplies of wheat and light de-
wand aecount for a slump in Ontario
flour prices of from 10 to 40 cents on
different grades, as noted below. Millers
do not seem to be mueh interested in
the market and under present condi-
tions there is little possibility of any
«port business being done.

Business in oats and oatmeal is pretty
fuir this week all round. Some small
shipments are going to British ports
hut this bhusiness is not noteworthy.

MONTREAL.

FLOUR—There is a very good loeal
trade. The demand from other points
is good, but presents a difference in
charaeter, as the orders are mestly
small but frequent, thereby making the
total good. There is a marked absence
ol large shipments. Prices have not
changed this week.

Winter wheat Patents.........c.oovv civivirminnes sess
mubl BRI s o sanvoseossssss
xira

Bl L L T T
£:853358

FEED—The feed market is somewhat
hrizhter this week, the demand having
livened up. The price remains unchang-
el from quotations of last week

Ouiario bran .....
Uurario shorts. .
Mauitoba shorts .

bran....
Moulllie, milled. ... .... ..

ROLLED OATS—Rolled oats have not
been in quite as good demand during the
list week as for sometime previously,
althiongh the loeal trade remains rather
good.  Prices have not presented any
new features during the past week.

TORONTO.

FLLOUR—The splendid erop reports
aud easier wheat markets have had

their influence on flour and a slump of
from 20 to 30 eents was made during
the week. Loecal demand is very light
and millers report that prices will prob-
ably go lower.

Manitobs Wheat.

CEREALS Rnnm(ws is f’llr this week
and demand is better in eastern parts
of the provinee than in the .west. Sup-
plies of milling oats are offered very
freely and as millers seem to be fair-
lv well supplied and are not anxious
to buy, this has caused a slight easiness
in this line. Small shipments of rolled
oats are bheing made to (Great Britain.
Prices are unchanged.

Rolled wheat in harrels, 100 e . . .. 3 o0
- oats in bags, per bag 90 Ihs 28
fratmeal, standard an mnuhled in bags 88 Ibe. 151

ONE-FIFTH MORE FRUIT IN B. C

The seeretary of the B. C. Fruit Grow.
ers’ Association, W. J. Brandwith, Lad-
ner, B.C., says one-fifth more British
Columbia fruit will be marketed this
vear than last, because of the inereased
acreage under eultivation, and this in
spite of the faet that 1,000,000 fruit
trees were planted last vear. The fruit
exchange has a standing order from
Australia for 30,000 boxes of assorted
apples but the spareity in quality and
species will not allow of manyv to be ex-
ported. The English market is praeti-
cally unknown as yet, although several
tried shipments have mvt with suececess
in the Old Country. The transportation
diffienlty is still a barrier, although the
Panama (‘anal, when ecompleted, may
offer a eold storage direet water route
to (ireat. Britain.

HONOR SHOULD GO TO ORAN-
BROOK.

In the issue of May 22 in the win-
dow-dressing department, an item de-
seriptive of a splendid groeery window
sent in by the Fink Mereantile Co., of
Cranbrook, B.C., eredited that com-
pany with being loeated in Fernie and
eave the latter town the honor which
should have gone to Cranbrook. The
Fink Mereantile Co. earry on one of
the largest businesses in Cranbrook and
show not only a good deal of enterprise
but also a desire to make use of modern
business méthods.

Jay Brand, groecer, Palmerston, Ont.,
is adding ice cream and soft drinks to
his business.
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INUSY(

PERFECTION

These are the soda
biscuits which bring in
quick cash dividends
and add laurels to the
best of grocery repu-
tations. There is no
biscuit on the market
which can for an in-
stant compare with

Mooney's

Parfection Cream
Sodas

In delicious and long-
lasting crispness.

The Mooney
Biscuit & Candy
Company,

LIMITED

STRATFORD, - CANADA

6OX'S
GELATINE

COX'S8 GELATINE is a STEADY
SELLER thonlon should always be
in your ‘

PURITY QUARANTEED BY THE MAKERS

Canadian Agents J. & 6. Coxs
C.B. Colson & Sou, [
D. Masson A Co., » Gorgle Mills
A. P, Tigpet A Ce., - EDINBURGH
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TRADE NOTES. ing a branch warehouse in Saskatoon, coenditions in general, it is in the inter

T ¢ [ E g e Sask. This firm already have nine gsts of the ereditors and shareholders

e assets o  mruesh . and JosePh  bhranches in ‘the west. that the affairs of the company

ifemond, general merchants, Mont Louis, : . s . s

% =t At the request of the president and be wound up. The failtre, however, |
N (Que., were sold on June 5th. S 5 i . ’ )

o ) prineipal shareholder, S. lLachance, La not one likely to involve any loss 1

SN | ; (_,( "“F;add““_ _l‘\f' i\fmll()'n,d .gxloc(c)rst lé,m,d Cie des Laboratoires S. Lachance, Mon- those interested, as the assets are sai

: rockery merchants, lLinasay, Ont., 1ave  ,..5]1 hag been placed in liquidation un- fo he in excess of the liakilities. Th

sold their business to John W. Lamb. iy ; i 5 -
der the provisions of the Winding-up shareholders are nine or ten in numbe

A. McDonald & Co., wholesale gro-  (rder Aet. In support of his petition for Joseph J. Desautels was appointed pro
cers, Winnipeg, are contemplating open- j;,uidation, he states that on account visional liquidator and the meeting o
of the unsatisfactory state of business the ereditors fixed for Jume 10.

48 Highest Awards In Europe and America

‘?:, ; POT OALEDONIA MILLS
WALTER BMKER & 60| (POT  “F2 "Bl . cEED

| g CHOCOLATE| | PEARL

,\. & cucUA John MacKay Limited - - - . . Bowmanville, Ont.
Qur Cocoa and Chocolate ’ ORAT E FU L
i ot e COMFORTING

from coloring matter,
chemical solvents L ar [ ] %'u- LABELLED TINS. 14-LB. BOXES

:g:':'ea't’l‘]‘; ﬁ’e’fo“,'l’..i"?ﬂi Speolal Agents for the entire Dominion, C. E. COLSON & SON, Montreal
In Nova Sootia, E. B, ADAMS, Halifax. In Manitoba, BUCHANAN & GORDON, Winnipeg

U. 8. Pat. OF. conformity to the require-
w5 COCOA

ments of all Pure Food Laws.
: Walter Baker & Co, Limifed] ~NuTRITIOUS

Established 1780, Dorohester, Mass.

Branoh House, 86 8t. Peter St. g —
MONTREAL, CANABA BODE’S CHEWING GUM
High Quality and absolute Cleanliness Guaranteed.
Largely advertised and good profit. Private brands to order.
M E G S THE BODE'S GUM CO., LIMITED, 30 St. George St., - MONTREAL
NUTMEGS AT FIRST-HAND. To wholesale only Th I d 1
C. H. BINKS & CO., MONTREAL " e
Conditions
2TV CLHLVTBVLLLRBVLRLDBR /-\ Undel' WhiCh
SUOHARD'S COCOA l
This is the season to push SICHARD’S CO-
COA. From now on cocoa will be in demand
daily. It pays to sell the best. We guarantee
SUéHARD’S cocoa against all other makes.
Delicious in flavor; prices just right.
FRANK L, BENEADISI.& CO., Montreal
SRR oy /./
H. CONSTANT w
First and sole maker in Canada
of all kinds of
MACARONI, VERMICELLI AND PASTES
92 Beaudry Street MONTREAL /
is grown guarantee its full rich flavor and expert blend-
OPEN TO BUY : ing insures its uniform high-grade quality. is combin-
Feed and Seed Oats, Wheat and Barley ation in ctl)ujun::ition :it our extensive advertising
Sas’s ending 55 d Grai maintains a large demand. )
e RIDGWAYS LTD.,, - VANCOUVER, B.C.
C. A. PARADIS, Quebec Aunh—ﬁa‘ndn & Brow:. g:nrlmms:z‘c. Winnipeg, Man.

56
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Letters Patent

 » Opaque, Brilliant,
C peehpa
s 0Blatine

NELSON'S
Granulated Jellies, Tablet Jellies, Creams, Custards,
Fruit Puddings, Bottled Jellies, Lemonade
Crystals, and Baking Powder.

Nelson's ** e L0ZNGES

NELSON'S SOUPS
(SIX VARIETIES)

Sole Proprietors and Manufacturers of

GORDON’S GRANULATED GRAVY
G. NELSON, DALE & CO, Ltd.

EMSCOTE MILLS, WARWICH

The above can be had from any of the following agents:
The Smith Brokerage Co., Lid., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.
J. L. Watt & Scott, 27 Wellington St. East, Toronto.
The Wiseman Ashley Co., Winnipeg.
Geo. A, Stone, 34 Inns of Court Buildings, Vancouver, B.C.

Perpetually Pleasing to

Particular People
That is why

OWAN'S

Cocoa and Chocolate

“

is an “all the year, ’'round” seller

et s o= 4

—<=C NUTRITIOUE =FA
g To pull

No flavor /
‘ profits—

equal to 7/

try
Cowan's

’ Cowan’s

(ABE '-mnl.n E/

The Cowan Co., Ltd.

e . et
s — ————

Our Orange Chocolate Cream Bar

Has made a distinct hit with the Canadian
public. It is a delicious confection, and being
saleable at a popular price it is in demand
everywheie. Grocers handling the line are
making good profits.

Chocolats Meurisse

J. A. HERREBOUDT, Manager

22 Lemoine Street, - - MONTREAL

Agents:

Mathewson's Sons, Moatreal; T. E. Charest, St Gibriel St., Qu
\ C. Scott, 76 Queen St., Ottawa

THE DOMINION WAFER (0.,

44 St. Vincent Street, MONTREAL

BISCUIT CUPS

A SPECIALTY.

ICE PIES,
ICE CORNETS,
Etc., Etc.

Dealers in Choice Ice Cream.
Telephone Main 1310.

They
Can't

Use

This
Signature.

W. K. KELLOGG

on a package is your absolute protection
in getting the original genuine.

Hoad Office and Faotory, London, Ont.
Branches, Carman, Escott & Co., 141 Ban-
natyne St., Winnipeg, Man.

Shallcross, McCaulay & Co., Vancouver and
Victoria, B.C.

e e ST
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EFFECTIVE WINDOW DRESSING

An Easter Grocery Window From Halifax Showing Several New Ideas—Elec-
tric Lights Made Into Easter Lilies.

(. E. Choat & Co., of Halifax, have
forwarded for reproduection, the photo
of their Easter window this year, which
is shown herewith. The window Is cer-
tainly a striking one and ineludes sev-
eral new ideas which may come in use-
ful to other grocers.

The company deseribe the window and
its construetion as follows:

“In the centre of the window is a
large looking-glass, lying flat.  On the
glass, as if swimming, are a number
From the
four corners of this sheet of glass elee-
tric wires are carried to the extreme top
corners of the window. Thirty-two lit-
tle electrie lamps, different colors, are
studded about the window. The whole
window decorations are white Easter
lilies and green crepe paper. Piles of

of young. ducks and goslings.

AN

Easter eggs and fruit are distributed
throughout the window. The back-
ground is filled with Easter cookies.

“We always use our windows to sell
from, and by Easter Saturday mid-
night this window looked as if a eyclone
had struek it. We were sold out of
everything in it.”’

Perhaps the most novel feature about
the trim in this instance is the cover-
ing the electric lights to represent
Easter lilies. The window must be a
large one and from that standpoint one
that would be rather hard to dress to
give a good effeet. In this case the
original plan has heen followed out with
good effeet and with a commendable
degree of uniformity. One attractive
feature about the window is the excel-
lent motto and priece cards which are
well done and add a good deal to the
selling power of the window. That it

proved a suceess as a seller is em-

phasized in the eomment above.

THE PHILOSOPHY OF WINDOW-
DRESSING.

The show window, rightly used, is
one of the strongest factors for attraet-
ing trade in the modern retail business
world. To make the window pay, to
make it a vital forece in enlarging a
business by constantly drawing new ecus-
tomers into the store, requires time and
labor, and the exercise of good taste
and judgment. If a merchant buys ad-
vertising spaee in a newspaper or else-
where he devotes considerable thought
to filling it with attractive matter. He
makes frequent changes so that his ad-
rerusevients arve alwayvs new and fresh

EASTER WINDOW IN A HALIFAX GR

nd suited to the varying needs of the
buying public. The show window is a
valuahle advertising space which costs
the 1meichant something in rent and
aother expenses. He has it on his hands
and can turn it to good acecount or he
can peg'eet it, letting it remain a eon-
stavt hill of expense from which he
derives no benefit.

The slovenly show window knocks
husiness. It drives away trade. Tt de-
ters many from entering who fear to
find the interior as poorly managed
as the exterior. The show window is
an index to the store. A neat, tasty
display, with goods shown to their best
advantage, indicates a well-kept, busi-
nesslike establishment. The ecustomer
who enters and finds that the interior
bears out the promises made by the
window display goes away satisfied and
is sure to return. Constant changes in

58

the window will keep the world inform
ed of the changes going on within th
store, the new bargains, the beginnin
of special sales and the arrival of n
goods.

The n‘)j(‘t'l of all good window trim
ming is first to draw spectators to th:
window, then to hold their attenti
and finally induee them to enter t{i
store. For this reason every trim shoul
have some novel feature, unique in
self, and belonging peeuliarly to il
exhibit of whieh it is a part. Any u
usual arrangement of the goods in ha
will attraet attention. The massivc
style, in which a large number of (I
same article are grouped in a windo
or at a particular spot, is often effe
tive. For variety use the light. delicai
style, in which a few objeets are group
ed in a graeeful, artistic fashion whicl,
compels attention and admiration. S
pieces, in which various objeets are usc(
to ereate outdoor scenes or other pi
torial effects, ean be used in thousanls
of varieties and to good advantag
Articles in motion will invariably drav

OCERY.

spectators to a window. A flag waving
in a breeze ereated by a concealed ¢l
tric fan, a windmill operated by motor,
or mechanieally moving lights, are con
monly used to good purpose. The idea
can be employed in a thousand differcil
ways. Special exhibits, such as cook
ing, the making of shoes or weavin
of rugs, in which the econstruetion
use of the article advertised is shown 1
actual operation, are sure means ol
obtaining publieity if not used too ol
ten.—Show Card Writer.

WINNIPEG ABBATOIR BURNED.

The big abbatoir of Gordon, Tronsides
& Fares, Winnipeg, was severely scorch
ed by fire on Thursday of last week. Th
loss is heavy but is eovered by insu
ance. There will not be any serious 1
terruption to the firm’s business.
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THE OLD RELIABLE

i
=

———

Absolutely Pure
THERE IS NO SUBSTITUTE

( Though many imitations)

All grocers should carry a full stock of ROYAL BAKING
POWDER. It always gives the greatest satisfaction to cus-
fomers, and in the end ylelds the larger profit to the dealer.
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Strawberrics

Have to arrive this week,
one car each day of fine
stock, the best that can be
procured. They are Mary-
lands, Delawares and Vir-
ginias. Prices will be some
easier, will bill at lowest
market prices,

Pineapple market is little
higher on 24s, fruit is fine
and demand heavy.

Have full supply of Oranges,
Lemons, Cabbage, Cucum-
bers, Onions, Tomatoes,
Asparagus, etc.

McWILLIAM

Mc.E.

EVERIST

23-97 Church St., TORONTO

JRE PRINCLE
Owens

QOUUNU

QUEEN QUALITY PICKLES

Sweet—Mixed and Chow
Bulk Pickles
Tomato Catsup
Worcester Sauce
Buy and use the best Pickles

TAYLOR & PRINGLE CO., Limited

OWEN SOUND

THE CANADIAN GROCER

FRUITS, VEGETABLES AND FISH

Canadian Strawberries Arriving—Imported Peaches a New Line—Potato Prices
Tumbling—Tomatoes of Good Quality—Large Sales of Fish,

Canadian small fruits are beginning to
arrive, strawberries from the Niagara
distriet having made their appearance
on the Toronto market, and are expeeted
to be placed on sale in Montreal in a
few days. By the end of next week
the various centres of the country will
be handling this luseious little berry,
which grows so plentifully in various
sections of Canada. Strawberries and
all Canadian fruits are said to be more
than ordinarily plentiful this year and
ihe markets should be very aective all
summer.

Oranges, lemons, pines and bananas
are going out well—in fact the fruit
business now being done is more than
eclipsing that of last year, and the fruit
men are consequently found in a very
grateful mood.

Potatoes and tomatoes are the
prominent lines in vegetables, the
former declining somewhat in price
both on acecount of the new
grades  offering and also because
the stoeks are aceumulating on the deal-
ers’ hands. Tomatoes are of fine quality
this year. As yet only the imported
variety has been arriving; but if the
Canadian stoek ecompares at all with
this grade a very good business season
in this line may be expected. The fish
of various kinds now offering are fresh
caught lines—fresh water fish and fresh
sea fish. A very encouraging business
is being done all over the eountry, and
it is not at all unusual to see some dealers
clean out their daily supply before the
noon hour arrives.

MONTREAL.

GREEN FRUITS—The fruit trade is
very brisk just now, owing to the warm
weather, which has a beneficial effeet
upon this market. While the best grade
of lemons remain at the same price,
there are other grades offering at much
reduced figures, as compared with
last week’s quotations.  Valencia
oranges have declined for best brands;
likewise pineapples are a little cheaper.
Other lines remain the same as at the
last quotation. California summer fruits,
plums, peaches, apricots, will be arriv-
ing now in a fortnight. First receipts
are anxiously awaited.

Bananas, fine stalk...... eseseensscanssrsaresaes 200 2%
Uoooanuts, New, PEFDAZ ........ c.iiiis seeieans saes 4 50
LOMIODS . ... coovotcncs .. .12 300
Navel oranges ....... ..40) 450
Florida orsnges, box.... IERpeR SRR 8 50
Porto Rioo oranges, box USRS
Jamalca oranges, bbl 400
Valenoia b 00 478
Pineap) 80 315
Gra, 338
Almeris Grapes, 8 no
trawberries, gt 010 015
Apples ........ 2 e 375 600
Sorrento orsuges.......... ssssncrretne s Sebennt 2 218
VEGETABLES—Vegetables have not

skown as mueh change in price during
the last week as might have been ex-
pected for this time of the year. Flori-
da tomatoes have dropped eonsiderably.
betiie now quoted at $3 to $3.50, instead

)

of $4 to $4.50, as last week. New ecah.
bages have declined 25¢, and new po.
tatoes are worth $4.50, instead of $5, as
at the last quotation. The demand is
excellent, which is largely responsible
for the firm tone of the market.
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Radishes, doz........ 040

Canadian MG{ do 02500
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orse radish, per Ib. (3]

Beans, , basket. 35 1M

anci: , WRX... 63 680

l:rrhm., B S setsns s saseasnnas . oe. IR

California caulifiowers, per crate of 16 ... i

New cabbage, orate............o00v o0 200

Florida Oelery crate .. 175 300

New potatoes jer bbl .. 45

FISH—The fish market has sustained
a few declines during the last week,
among which are haddock, mackerel and
Gaspe salmon. Mackerel is down the
lowest it has been during the season.
Cod is in good supply also haddoek.
There has been a seareity of bhrook trout,
but*it is expected these fish will arrive
freely very soon. Lake fish, such as
dore, trout and whitefish, are arriving
in good quantities. Gaspe salmon is
mueh lower this week. Demand has

been good.

Fresh and Frozen Fish.
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TORONTO.

GREEN FRUITS—The warm weather
is making business very brisk, und al-
ready a larger volume of trade is heing
done than last year. This speaks wel
for the financial eondition of the coul
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The Canadian Grocer

fry, and gives a black eye to the depres-
sion we have been healmg so mueh about
of late. Pineapples and bananas eon-
tinue to be the staple articles, and
orances and strawberries are interest-
ing features. Navels are about done
(this week will see the last of them),
put California late Valeneias are taking
their place. Canadian strawberries are
pow on the market—in small lots, how-
ever—but by Saturday they will be here
in fairly large quantities, and by next
week a bumper business should be do-
ine. Texas peaches are the new line,
and California peaches, plums and apri-
ecots are expeeted along in a few days.

nges, Navel’, .. . 3 50 00

_-— Navels, small si es... 400 450

Valencias, cases 480 475

Bahamas............. .o sones B U 20

Mediterranean sweets... ....... serves sees 00

Sorrento, DOXes...covee covviiviriiiaies saes 50

Messin Paterno, ha f boxes e 50

Ovals, 200 2335

Blood half boxes ... 00

*  Blood, California ...... .33 400

Lemons, Ollllomh, 240, 300, 380, C’) 25 3m

Messinas, new crop...... .260 300

Bah .uas, 80's, 96's, 11%'s, box...... ....... 300 250
Applu Vo l wint T fruit fau c{ S sineed Ve

extra 50
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Jamaios ﬂrlu.nh per bunol
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Cherries, Californ's, box..
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Watermelons ... 50
Limes, per 100.. 50
Caataloupes, !Inlnm orale. 00

VEGETABLES — Potatoes are the
most talked of line this week. Al-

though not eoming in very freely, the
offerings are econsiderably more than
the demand. Dealers are fully stocked
up and prices have ecome down accord-
ingly. Various prices are given rang-
ing all the way from 75 cents for On-
tario to $1.10 for Delawares. The drop
in the price of imported new potatoes,
too, has mueh to do with the easing up
of the potato market. Some of the
(Canadian early vegetables have deelined
in price and asparagus is almost off.

Celery, Oanadian per, dox ..................... 030 040
Lettuce, imported s .100 125
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FISTT—But one price change is noted
—haddock has dropped a cent, and is

FRUITS, VEGETABLES AND FISH.

Watermelons

Texas

Tomatoes

Early Vegetables

Branch at Hamiilton

Florida and Cuban Pineapples
CARLOADS OF STRAWBERRIES DAILY

We are importing every seasonable line of Fruit

SEND Us Your ORDERS.

WHITE & CO., Limited

California Fruit

TORONTO, CAN.

It’s Not Guesswork,
Boys

It’s a fact—this hot weather is certainly **
Lemon stocks—the best always go first.

Cuts left when ‘‘St.
a little stock ahead.

Nicholas™ Verdellis arrive.

. Nicholas’
Nick. Nov.
Protect yourself by buying

doing things " to the ‘* St
There won't be any St.

W. B. Stringer & Co., sole Agents, Toronto

Pineapples, all sizes ‘
Bananas, fat fruit

LOWER PRICES THIS WEEK
also

FLORIDA TOMATOES, Fine Quality
CAROLINA STRAWBERRIES, quart boxes

Send us your orders

HUGH WALKER & SON

GUELPH, ONT.

now quoted at six cents a pound. Cod,
although still on the list, is not to be
had in town, and from advices received
from Montreal they are not to be had,

m

very few of them being eaught. The
fresh water lines are still going out very
well, and business in general is more
than fair.
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Classified Advertisin_g_

Advertisements under th's heading. 2¢. per word for
first insertion, lc. for each subsequent insertion.

Contractions count as one word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
advertisements. In no case canthis rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.

100 words each insertion, 1 year...... $30 00
o - . months... 17 00
9 & ‘.‘.
25 “ “

AGENCIES WANTED.

THE CANADIAN

BUSINESS CHANOES.

OHN NEW, Real Estate and Business Broker
156 Ba §tnet. Toronto. Established fifteen
years. No charge unless sale effected.

ROCERY BUSINESSES — 1 have several choice
grocery businesses for sale in Toronmto, good
stores and dwellings, rent reasonable, genuine money
makers, stocks from seven hundred to twenty-five

hundred. Johm New.
fitty miles from Toronto, splendi

$4,5O farming community, all new goods

satisfactory reasons for selling, eighty cents on invoice.
John New.

« GENERAL country stock for uled

—GROCERY, splendid stand, excellent
store and dwelling, trade exceeding
John New, Toronto.

$1-800

three hundred weekly.

lF nou want to buy or sell a business, write, John
ew, Toronto.

WANTED.

ANTED—Wholesale grocery broker in Montreal

W is open for few more lines, canned goods a

specialty. Highest connections, fifteen years
experience. Apply Grocer Uffice, Toronto. (46)

JXPERIENCED MANAGER, hustling salesman,
age 30, enthusiastic, energetic, large experience
on the road, capable organizer, invites correspon-

dence from leading manufacturers. CANNED GOODS
SPECIALITIES—sardines, fruits, etc. Sole agency
Great Britain, or willing organize sales. Good know-
ledge of advertising. 10 live agents covering country.
About 2,000 open accounts wholesale and retail groc-
ers throughout the country. Independent hard worker.
Highest credentials. Society guarantee. Only high
class firms wishing permanent arrangements entertain-
ed. Salary, commission, expenses. Apply Box 32,
CANADIAN GROCER, 88 Fleet St., London.(quliz.

FOR SALB

JTOR SALE—Two-horse peddling wagon, used one
[" year, built for general store stock. Box 303,
CANADIAN GROCER. (25)

OR SALE—Grocery business in Cobalt, for cash.
F Cash turnover $60,000 year ending May 1, 1908,
Will sell either business or building and stock
combined. Buyer had better come and see for himself.
F. T. Bellerose, L. Box 113, Cobalt, Ont. 27)

ONE GENERAL STORE, consisting of dry goods,
groceries, glassware, china, flour and feed, &c.,

hardware, hay and oats. Stock worth about
$3,000. Size of building, 20 ft. by 48; lean-to build-
ing, 16 by 20; 6 rooms upstairs over store. Buildings
worth between five and six hundred dollars if sold
with stock. Ifbuildings are sold separate the cost will
be a little extra for buildings and situation. 1 cook
stove, 1 coal stove, 1 box and 1 parlor stove. Size of
lots, 40 ft. by 150, on Main Street in Tomstown.
Three lots and a storehouse 24 by 30 ft. and 2 stables.
Post office in connection. Apply Mrs. J. Clark,
Tomstown, Ontario.

ENERAL STORE BUSINESS—Livetown ; money-
maker; must be sold at once. Apply W. F. Morley,
9 Front Street East, Toronto. (24)

BOOEKS FOR THE GROOER.

EA BLENDING as a fine art, by J. M. Walsh.
This work is especially designed for the use and
instruction of those engaged in the tea and

grocery business, containing formulae for the scientific
and judicious combination of the different varieties
and grades of tea. Price, $2.00 postpaid.

EA, its history and mystery, by J. M. Walsh. The
contents of this practical and exhaustive work
include cultivation and preparation ; adulteration

and detection ; arts of testing, blending and preparing;
chemical and medicinal properties, etc. Price, $2.00
postpaid.

OFFEE, its history, classification and description,
by J alsh. This interesting and instruc-
tive book deals with the commercial classification

and description, adulteration and detection, and the
art of blending and preparing of coffec. Price, $2.00
postpaid.

SALES PLANS—This book is a collection of 333
successful plans that have been used by retail
merchants to get more busi These i
special sales, getting holiday business, co-operative
advertising, money-making ideas, contests, ste.
Price, $2.50 postpaid. acLean Publishing Co.,
Technical Book Dept., 10 Front Street E., Toronto.

WANTED in every town and village, a represen-
tative to take charge of the circulation of our

various publications: — Hardware and Metal,
Canadian Grocer, Financial Post, Plumber and Steam-
fitter, Dry Goods Review, Printer and Publisher,
2ookseller and Stationer, Canadian Machinery, and
Busy Man’s Magazine. Good financial standing and
business connection a strong recommendation. Just
the position for a retired business man for his spare
_xrime. The MacLean Publishing Company, Limited,
oronto.

PERIODICALS.

DVERTISING writers and business men interested
in good printing should subscribe to Canada’s only
nrinxing trade paper, THE PRINTER AND PUB-

LISHER. Subscription price $2 per annum. Address,
10 Front Street East, Toronto.

’I‘HE BUSY MAN’S MAGAZINE is the most popu-
lar perjodical of its kind. Why? Because each

issue contains a strong list of original articles of
interest to every Canadian. It also reproduces the
most timely, instructive and interesting articles appear-
ing in the other magazines and periodicals of the
month. The cream of the world’s periodical press is
too valuable to overlook., BUSY MAN’S is on sale at
all news-stands. Better still, send $2 for one year’s
subscription. Mail it to-day. THE BUSY MAN’S
MAGAZINE, Toronto.

YOMPLETE information on books, stationery, fancy
goods, music, photo supplies and kindred lines is
iven each month in THE BOOXSELLER AND
STATIONER, of Canada. Subscription price $1.00
per annum. Address, 10 Front Street East, Toronto,

’I‘HE market reports make HARDWARE AND
METAL a necessity to every hardware merchant,
paint and oil dealer in Canada. It is mailed every
Friday. Subscription price is $2 per year. Address
‘E;AR?WARE AND METAL, Montreal, Toronto or
innipeg.

ANADIAN MACHINERY AND MANUFACTUR-
C ING NEWS, $1 per year. Every manufacturer
using power should receive this publication regu-
larly, and also see that itis placed in the hands of his
engineer or superintendent. Every issue is full of
practical articles, well calculated to suggest economies
in the operation of a plant. Cond adverti s

GROCER

SITUATIONS WANTED.

P-TO-DATE GROCER, good salesman, desire: 5
change. First class references. Apply Box 1ux,
GROCER. (25

MISOELLANEOUS.

STORAGE suitable for out of town manufacturers or
brokers, central in Toromto. Office room it

required. Address “‘Storage,” THE CANADIAN
GROCER, Toronto. (u16)

HE WHAT, THE WHY, THE WAY.—I! you w.n:
to get well and stay well you can—without drugs
or medicines. Learn the wonderful mission of

the INTERNAL BATH. Our free booklet proves that
90 per cent. of human ailments are due to one cause,
and tells you how to remove it. Write to TYRRELL'S
;leGlENIC INSTITUTE, 285 Fifth Ave., New Y.rk,

IGH CLASS COLOR WORK—Commercial -a-
tionery, posters. The Hough Lithographing (0.,
Limited. Office, No. 3 Jarvis St., Toronto. Tcle

phone, Main 1576. Art, good workmanship, business
methods.

AN EXCEPTIONAL good opportunity for firms
desiring to have their small iron and wooden

wares “manufactured in Canada. Have faciory
already started manufacturing patented store fixiures
for the retail grocer. Have firstclass references as 10
ability and responsibility. Will undertake the munu

facture and seiling of anv article of merit. Box 200,
CANADIAN GROCER, Toronto. (25)
TO LET.
O LET—In town of Walkerton, the most up-to date
grocery stand for best family trade. plendid

opening for first class grocer. Address, Box 20|
(25)

OFFICE SUPPLIES.

ELLIOTT-FISHER ADDIN G
TYPEWRITERS

Elliott-Fisher Limited, 129 Bay 8t., Toronto

FOOD SHOW PROMISES SUCCESS.

Winnipeg Exhibition Opens With Large
Attendance and Good Prospects

The Winnipeg Pure Food Show, vwhich
opened in the Auditorium Rink on
Monday the 8th, promises to be . bhig
success. The attendance on the open-
ing day was large, the big attraction
being the presence of the Kilties Itand
from Toronto. The show has been well

advertised and the public interes: s
keen.
The Dominion Wafer Co., Montieal,

has heen registered.

for ** Machinery Wanted ”’ inserted free for subscribers
to the GROCER. *‘ Machinery for Sale’ advertise-
ments one cent per word each insertion. Sample copy
on request. CANADIAN MACHINERY, 10 Front St.
East, Toronto.

RT AND SCIENCE OF WINDOW DRESSING,
by S. W. Roth. Every retail grocer should learn
the methods set forth in this book—whjch is spec-

ially written for Grecers—on how to make grocery win-
dows attractive and thus draw trade. Every means of
successfully displaying goods is treated of in its 14
chapters and 30 illustrations. Price $2.00, postpaid.

Ship your

DRIED APPLES

before warm weather sets In

O. E. ROBINSON & CO.

Established 1880

Ingersoll - Ontario

62

LEMONS

THE DAWSON COMMISSION CO., TORONTO

First-class 300s.
at $2.50 per box.

The
Jue.,
Lactor]
oxho
hasemd
and 18
nlure
| ;nl_\'

d Ce

Experi

Despé
Lhe hig
Wwas I
Provine
ol esta
the Pac
lovse t
sea. WI
couver
eries in
i‘l.llt.‘b',
sca for
judged
themsel

In tu
lobsters
retainec




NTED.

alesman, desires a
5. Apply Box 1ux,
(25

US.

» manufacturers or

Office room it

THE CANADIAN
(u8)

WAY-—“YOU want
can—without drugs
wderful mission of
booklet proves that
due to ome cause,
ite to TYRRELL'S
h Ave., New York,

—Commercial sia
Lithographing Co.,
St., Toronto. Tele
manship, business

wrtunity for firms
iron and wooden
da. Have factory
mted store fixiures
ss references as 1o
jertake the manu
I merit. Box 200,
(25)

the most up-to date

¢ trade. plendid

Address, Box 201
(25)

IN NEW FACTORY.

I'he T. L. Mathieu Co.,, Sherbrooke
., are settled in their large new
factory in that eity. The building,
5 feet, eomprises three floors and »
sement, is of modern econstruetion,
awd is perhaps the largest factory of its
dure in Canada. Their faith in the
ady demand for their Syrup of Ta
wid Cod Liver Oil is amply proved.

(e

LOBSTERS DOING WELL.

Experiment of Transplanting to Pacific
Coast Seems Successful

Ilespatches from Vancouver state that
the big consignment of lobsters which
was recently sent from the Maritime
I'rovinces to Vancouver, with the objeet
of establishing
the Pacific eoast, have now been turned
loose to forage for themselves in the
sea. When the lobsters reached Van-
couver they were met by Dominion fish-
eries inspectors and transferred to open
crates, in which they were kept in the
sca for some time until they were ad-

lobster colonies along

THE CANADIAN

the progress of their breeding might be
noted. The rest were set free at various
protected bays up the coast. It is ex
pected that the freed lobsters will hew
out homes for themselves in their virgin
territory, as they are great travelers,
and have been known to journey as fa:
as two hundred miles in search of suit
able locations. Mr. Taylor, one of the
reports that the
lobsters have done very well since ai
riving at the Pacilic ocean, and there is
every probability of the transplanting
experiment proving a complete success

fisheries inspectors,

TRADE NOTES.

F. A. Gosness, grocer, Regina, Sask.,
is succeeded by Gosnell Bros.

P. Duchesneau & Co., general mer
chants, St. Tite, Que., have been regis-
tered.

A. Moyer & Co., general merchants,
Mildmay, Ont., are succeeded by .Jno.
(). Hymmen.

The assets of Louis Poudrier, general
merchant, St. Emile de Montecalm,
(Jue., are to be sold.

GROCER

dinner and tea service as a special prize
in the dairy products class at the Inter-
provioeial Fair to be held in July next
at Brandon

Balmoral Pure Food Produets were
demonstrated recently by J. W. Wind
sor’s demonstrators in W. J. Brown'
store, the Imperial Warehouse, Montreal
The firm will also conduet several demon
strations in Ottawa, where the chief
grocery stores will be given an oppor
tunity of introducing this line to cus-
tomers not already acquainted with it

A. W. Beach, Winchester, Ont., has
disposed of his  grocery
Frasen “l'n\, ol |.‘.l\“llll\‘. Qllc. \ll
Beach has been compelled to retire ow-

business to

ing to ill health. le had a serious oper-
ation about New Year's and has never
fully recovered, and will take a well-
earned rest. He will eoniinue to oper-
ate his large bakery business for a

short time.

The Whyte Packing Company, who
for years have ocecupied premises on St.
Paul St.,
larger quarters on William St., into
Ayer's Bloek, 33, 35 and 37 William

Here they are in possession of a modern

Montreal, have removed to

Chas. Troyer, general merchant, Hills building with all the most modern cold
Gireen, Ont., is dead, and the business storage facilities, and in their new home
is advertised for sale. they will be able to much more

Murdoch Bros., general merchants,

Brandon, Man., have donated a silver

julged fit to get out and hustle for
: g themselves.
In turning them loose all “‘burled”

ADDING lobsters, or those bearing spawn, were
= . :

*RS retained in the crates, in order that
1y 8t., Toronto

[ES.

.HI(‘
quately take care of their growing busi

ness than ever before.

S SUCCESS.

Brunswick Brand Unequalled

Grocers have found by experience that

Dominion Fruit Exchange

s With Large

Fepeck the best canned fish comes from the home of h
I,:I“;E\iiu. - the industry in New Brunswick. They have w M'“I. Bommlssmn Memmms
also found that

Brunswick Brand

to be u big
on the open-
g attraction
Ki]lit‘h 1 ul

92 Nicholas St, - - - OTTAWA, CANADA

rusmll»:::-: K‘I‘\ We want your shipments of Fruit,
is always first—ever to be relied upon. This a"ftetgezt;:les ;:,n ;] : m,d“bie't oo

| - famous brand ensures you getting abso- b e

By Mantres lutely the best

e We al i i
Sardines, Clams, Scallops, S PN N i
possible for our customers. Our
vPLES “er"ng in Tﬂmato saucﬂ' commission is ten per ceat. and
ther sets In Finnan Haddles and ianie:

Kippered Herring

New Pack Herring in Tomato Sauce,
and Sardines, now obtainable. All kinds.
Undoubtedly the best.

Connors Bros., Limited
Blaok’s Harbor, N.B.

You will save money by corres-
ponding with us when you are
open to buy or sell anything in
our line

AUCTION SALES: MONDAY, WED-
NESDAY and FRIDAY.
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i B WILSON’S
FLY PADS

B }

R 7

figs i Are fast sellers during the summer months, and pay the retailer from
q, : . :lj ] 66 per cent. to 90 per cent., according to the quantity purchased.

i E ; ADVERTISED THROUGHOUT CANADA

$10,959.99 Collected!

That's the amount we've collected
for clients during the past year—
our first year in business. In May,
1907, we handled 140 new claims. In
April, 1908, we handled 425 new
claims. No wonder our clients are
satisfied, They have the proof ef
our collecting ability.

Let Us Cure Your Slow Collections

THE BEARDWOOD AGENCY

313 New York Life Building
MONTREAL

o HAMILTON, CANADA

4 e Tuckett’s
'Orinoco Cut Tobacco

No better, just a little milder than

| b Tuckett’s “T. & B.”
' § | Myrtle Navy Cut Tobacco

The Geo. E. Tuckett & Son Co., Limited

prizes have gone to fellows in small places. Don’t delay a minute. Write us to-day.

The MacLean Publishing Co., 10 Front Street East, Toronto

Any Boy who has One Cent can Turn it Into
Ten Dollars

One cent invested in a post card to us will bring you information about how we start you in business, so that you can

earn money for yourself. You can make plenty of pocket money all the time—money you will enjoy more because you made
it in business for yourself. Hundreds of boys are doing this. SO CAN YOU.
No money required. We furnish capital.
We also give prizes. There is a prize for every boy, whether he lives in a large city or a little village. Very fine

A post card will do.
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GROCERY FACTS.

Useful Information for the Merchants
and Clerks About the Things
They Sell.

HOW GINGER IS RAISED—Ginger
in the quantity produeced and eonsumed
probably ranks next in importance to
pepper among spices used by man. It is

pungent, aromatie spice, largely used
in econfectionery, as a dessert dish by
itself, and in medicines. This plant
indigenous to Asia, has been introdueced
into many tropieal eountries, where it
flourishes under ecultivation. A large
amount is grown in India, but Jamaiea
now ranks high as a produecing coun-
try, and Jamaiea ginger is a regular
irade term. Besides the East and West
Indies, British West Africa, Queens-
land, Siam, China, and Brazil are pro-
dueing eountries. Siamese and Chinese
vinger are identieal, but are from an-
other plant, reaching a height of four
or five feet. Tt is quite possible that
zingiber is grown to some 'extent as
well, as some of the so-ealled Chinese
ginger, preserved in jars, is reported
to be the preserved young shoots of an
cdible bamboo, though this seems doubt-
ful as the ginger plant is so eommon.

Ieat, moisture, and a good soil are
the plant’s main requirements, for it
is quite a tropieal subject. It needs
a rainfall of 800 to 1,000 inches per an-
uum, although it is grown in some dis-
tricts where the, fall is as low as 150
to 200 inches a year; but where the rain-
fal is not sufficiently well distributed, ir-
rigation answered well. The soil eannot
he too good for ginger, which is rather
an exhausting erop.

(iinger planting is much like potato
planting. In Mareh or April the di-
ided tubers or fingers, each containing
an ‘‘eye,” ’are planted in trenches in
the prepared soil about a foot avart.
('nltivating the soil is earried on, and
it needs must be supplied regularly
while the plant is in growth. It is a
vrass or reed-like glant, reaching a
height of four or five feet, and the
plantation when in full blossom is an
attraetive sight. The blossoming takes
place in September, and in the follow-

r December-January the erop is ready
for digging. The flowers wither and
die, and then the foliage and stems
follow suit. This jis the time when
the root is fully developed and fit for
lifting.

The swollen roots, or rather rhizomes
as they really are, are dug up with a
fork; this must be done with care so
as not to break or bruise the ‘‘hands.”’
The tubers are piled in heaps, the small,
filirous roots are taken off, and the soil
1= removed. This must be done speedily
hefore the soil dries, or the ginger will
not preserve its white eolor. It is then
thrown into a tank of water prepara-
tory to peeling.

Peeling ginger is a process requiring
practice on the part of the laborers.
The ““hands’’ are earefully peeled with
a narrow-bladed knife, and speeial ecare
is required to do the portions between

THE CANADIAN GROCE

the ‘‘fingers.”” The importance of proper
peeling will be seen from the follow-
g quotation:

‘‘Examination of a transverse seetion
of ginger will show that there is an
outer striated skin, under which there
are numerous oil eells, the oil eells be-
ing numerous at the bud points. The
oil obtained from these ecells in speei-
mens obtained fresh from the ground
is almost eolorless, very pungent, and
execedingly aromatie. It becomes yel
low very quiekly, on exposure to the ai
and even upon drying, without removi
of the epidermis, its delicate aroma is
found to be fleeting. On drying the
ginger the contents of these cells ap-
pear as a yellow, pitehy mass. As this
dark layer is the seat of the greatest
amount of oil and resin ecells, it will
readily be seen that the deeper the
peeling so much the more of these sub
stanees wil be earried away with the
epidermis and more cells opened from
which these prineiples may exude.’

After peeling. the ginger is again
placed in eclean water and very thor-
oughly washed. If the roots are left
to soak in water they lose some of their
aroma, and if washed in running water
they are cured lighter in eolor.—The
Storekeeper.

GOOD PROSPECTS IN ALBERTA.

John Horne, manager of Campbell,
Wilson & Horne, wholesale grocers, Cal-
gary, was in Winnipeg reecently, con-
sulting with the management of Camp-
bell, Bros. & Wilson. To a Canadian
Groeer representative, Mr. Horne spoke
very optimistically of business condi
tions and prospeets in Sunny Alberta
The erops are about five weeks ahead of
last year, and as the acreage is very
largely increased the outlook for big
returns next fall is particularly bright.

Mr. Horne returned “to Calgary early
this week.

OLD CHUM

Cut Plug
Smoking
Tobacco

It’s a Trade Bringer

CLAY PIPES

None Equal. [Insist upon McDougall's

There IS a difference.

D. McDOUGALL & CO., Sesar;

Display a Few Boxes of the

Sc. “HUER™ Se.

and watch your sales jump.

The cigar is right. Your profit is right.
The Tercentenary is working for your benefit’
JOS. COTE, QUEBEC
Importer

Established 1887

When writing to advertisers, kindly
mention having seen the advertisement
in this paper.

The Big Black Plug
Chewing Tobaooo.

Already a Big Seller

Sold by all the Wholesale Trade

R ——
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STORE EQUIPMENT AND SUPPLIES The Canadian Grocer The

Still the
Best on the
Market

Arctic
Refriger-
ator

Serviceable,
Dry, Low

Temperature

:E':‘:rPrica é
John Hillock
& Co., Ltd.

Toronto

It is possible to stimulate trade and increase
your business in spite of general trade con-
ditions. Surprising results will follow an
installation of

WALKER BIN FIXTURES

TS v e N

o Argn—

IF DROPPING WATER

C
Wears away Lhe al
hardest stone sl
what are th b
petty, annoying
details of yow
business doing to
you? W
ALLISON
Coupon Books
eliminate  nine
tenths of
cases of fricti
between- you a
your custonu
by removing tl —
cause.
The manager of a large Western Departmental Store shown T— THE PLAN
2 g If a man wants credit for £10.00 and you thi
&bove ertes. 3 he is good for it, give him a'-'.‘l(; 00 Alllnuu)l ll‘n,lll»
“ They (Walker Bins) are splendid Silent Salesmen ; . on. o ok, whic 700 s om and o
our grocery business has increased over 50 per cent. Charge him with $10.00-no trouble. When
since we installed them .... We consider the money buys a dime’s worth, tear off a ten-cent coupx
put into them a splendid investment.” and so on until the book is used up. Then he pa
the #$10.00 and gets another book. No pass-hook
Write for Illustrated Catalogue: ‘ Modern Grocery Fixtures.” no charging, no lost time, no errors, no disput
Allison Coupon Books are recognized everywhi
Th w lk B. & S F. C L. ° d a8 the best. For sale by the jobbing trade eve
e Walker Bin tore ixture Oy imite Share:" ManiiPsctured by
Designers and Manufacturers of Be l’ O .
sl iiiogy o rlin, Ontario Allison Coupon Co.
R ives: Manitoba, S W & Co., Winnipeg, Man.
e8! Saskatchewas and Alberta, J. C. 'Stokes, Regins, Sask. ISNARAPOLIS, WD. sT4
£ '-
THE
PERFECTION CHEESE CUTTER Do You Know
It outs by money's worth; it One of the most worrying things in -
iR by Bt a0 Semetions. a merchant’s business is his book ac- E
You have no figuring to counts. Why not use our make of L
do; the cutter does it. | !
b Ratiitel e et COUNTERCHECK BOOKS 4
orofit on every oheese. . 4
and make business a pleasure.
!S:nnl‘elil!:)hr :xpoud '::lrl \
Very cutter.
WE MAKE TH § I
It your_uhoiosae, grooer E MERCHANTS' TACS :
on’ ve It, o us,
) e
The Merchants’ Gounter Check Book Co., Ld.
nt. Send all orders to TOIOI'l'o MONTREAL
e
THE AMERICAN COMPUTING C4., 18 and 20 Mary St., Canada
OF CANADA HAMILTON, Ont. ’v:
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The Canadian Grocer

The Ends of the Meat Will
Pay for It

-

g

THE STERLING SLICER

Cuts perfectly Bacon, Boiled Ham and Boneless Meats of
all descriptions. It is equal to any one hundred dollar
slicer on the market and has the additional advantage of

being able to slice the ends.

A High Grade Slicer at a Low Price

Write us for illustrated booklet containing testimonials from

prominent grocers and butchers who are using it.

HOWARD BROS. Brantford

CANADIAN AGENTS

STAR
*

POWDER
“'?‘Jﬂm"’ :’”"
foes ames S Qs of gt Ammans

{16 M x Lt o

AR T R

STAR AMMONIA IS PERFECTION OF PRODUCTION IN A
NEAT AND ATTRACTIVE PACKAGE. IT SELLS.

STORE EQUIPMENT AND SUPPLIES

BEFORE

YOU

BUY

A

COMPUTING

SCALE

NO. 70 MODEL

Find out all about the STIMPSON—the only
automatic computing scale that will weigh 100 Ibs.,
therefore the only one'that will handle all your
business.

A post card sent us will bring complete in-
formation or a call from a representative.

STIMPSON COMPUTING SCALE CO.
DETROIT, MICHIGAN

No. 16 St. Viateur St., - OUTREMONT, QUE.

“ 53 Scott Block, 274 Main St., - WINNIPEG, MAN.
“ 15 Court H Block, Rob. St., VANCOUVER, B.C.
A. L. DENT, - . B WOODSTOCK, ONT.

The

Elgin National
Coffee Mills

40 Sizes and Styles

They are the
Fastest Grinders
Easlest Runners
Ask any wholesale grocer, tea and coffes house or jobber for prices

WOODRUFF & EDWARDS (0.

MAKERS
ELGIN, ILLINOIS, US.A.

General Stores

All general storekeepers handling hardware should
subscribe for the one paper in Canada, published in
the interests of the Hardware and Metal, Stove and
Tinware trades.

Hardware and Metal

will give you each week. full information regarding
market changes. It will give you ideas for displaying
your s whichenable you to increase the hardware
end of your business.

SUBSORIPTION, $2.00 PER YRAR

The Maolean Publishing Co., Limited
MONTREAL TORONTO WINNIPEG

b S o e b

)

HAVE YOU BOUGHT YOUR AWNING?

The time is rapidly approaching when
you will need it. Ourawnings are not
only attractive, but are durable, well
finished—the kind that stand sunshine
and rain, calm and storm; are the same
attheend of the sea the day bought.
Only expert help e ed; and finest
materials. No matter for what purpose
you need an awning we can supply you,
also tents, tarpaulins, horse covers, etc.

Send for Prices and Particulars.

THOMAS SONNE, Sr.

JAS. F. SONNE, Proprietor and Manager
193 Commissioners Street, - Montreal
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"MILR IS SCARCE

Fresh Milk is hard to keep right during the hot season. To save com-
plaints suggest to your customers the use of

Borden’s Brands

** Eagle Brand*’ Condensed Milk & ** Peerless Brand '’ Evaporated Cream

These are the most perfect and hygienically pure of all milk products. Every jobber sells them.

WILLIAM H. DUNN, Montreal and Toronto

Scott, Bathgate & Co., Winnipeg, Man. Shallcross, Macauley & Co., Vancouver and Victoria,B.C. (Unsweetened)

=

The man who

has been regarded as the standard first tried to

cocoanut on the Canadian market

for years. This is solely because catch a fly,
its many merits, which make
it undoubtedly superior to all others. kg 4 did it without
Ry‘ ENO\'V

Send in your order.

Canadian Cocoanut Co., - Montreal BI' Own’ S Fly C Oil

and the fly got away. That’s why we are bothered

with millions of them today. BROWN'S FLY
For summer Trade COIL is the thing to catch these millions with, be-
cause the tlies can’t leave it alone and can’t get away
You cannot stock up a line which will give your customers from it., Will catch more of these dangerous pests

to the square inch than any other device extant. It

greater satisfaction, or yield you a better profit than : = ; .
is neat, hygienic and effective. Anyone can see its

good points at a glance, so it sells *‘ like hot cakes.”
MACE’S Hang one up and try it on your flies and your trade.
Original Ice Cream Powder To be obtained from
Makes a delicious ice cream by simply adding boiling The National Drug & Chemical Co. of Canada, Lid.
milk. Popular price. In great demand. Montreal
Secure trial lot from The Wingate Chemical Co., Notre Dame St.,
A.H. MACE & CO. Montreal

or direct from

RES.etre Pune 6. Wont, = - ARRETREA. The Brown Manufacturing Co., Ltd. Bury, Eng.

We Are Creating Customers for You !

Our extensive advertising of
Are You Up To Date ?
“2w ]’ SHOE POLISH
: When a person once uses 2 in1 he will

will bring customers to your store. We
are telling the people that all up=to=
date grocers are carrying 2 in 1 Shoe
Polish.

accept no substitute. It is far more
profitable for you to drop the imitations
overboard and stock up with the genu-
ine2inl.

THE F. F. DALLEY CO., Limited

respol
Groce

Barrels—y
cent.d
OLEY

Uleveland’

Larrels—V
cent. d

Jrown Bn
L1b tins, 3
LR
-
THE
White Swa
1-ib. tins,
i-1h.
i1b

Kecn's xf
In 10by
Gillett's My

Nelson's—
Pansy...
Shamroc)
Thistle .
Daisy...,
Special 2
Bamboo

. ———

Wheat OR,
¥ '

Wheat 08,
Pickanim
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P —
QUOTATIONS FOR PROPRIETARY ARTICLES

Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper

e com- The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian
Grocer, at our nearest office.

June 13, 1908 Per(ootlon. §-1b., per don. . 3140 016
Saxiug Powder 1 "’1 3 528 8 {3
S = size e THO )
W. 8. GILLARD & 0O. “  5ib. tins perlb.......... 037 SO AW & &
D Oondensed cocoa,cream and -ugnr.do: 2% 0 oM ~-mu Edge” in11b.
dos. In oM ..oviiinie... $200 Bolublo, bulk p‘rl 018 White Moss in 5 and lOIh .qulro tins, 2.
. 1325 . .015 THE ROBERT GREIG CO., LTD. s S At
0175 London Pearl per Ib. 2 White Swan Cocoanut— '0"‘ Edge” in21b.
oecial quotations lnrOooo. in bbia., keas.eto Featherstrip, pails........ ..coovees 016 o "“E  tios.........onnn on
Per doz. Unsweetened Ohocolat Per Ib. S e s seenos. SEoEESERIEs 015 Ocnndlln Bouvenir
Plain l}ocl 1]1[!; ukuu, 12-1b. bo.l'et 8 :g In packages 2-0z., 4 0z, 8-0z.,,1b. .... 028 1 Ih. fancy litho-

!

reetened)

nan who
tried to
h a fly,

! without

B,
401
nthered
5 FLY
ith, be-
t away
8 pests
at. It
see its
rakes.”
' trade.

jada, Ltd.

1e St.,

'y, Eng.

y will
more
tions
genu-

U.S.A.

Doa.

96

40

9%

55

85

80

.18 80

g . ee 35
Barrels— Whon packed o b.mll one per

cent. discount will be allowed.
OLEVELAND'S BAKING POWDFR.

Per Doz,

¥3

- Ib. . 33

b os. 90

” !’I'b.. 45

pi 08. 70

" 1ib.. . 465

i 8ib.. L 139

" BIb civivnrisensnnnneees 3186
Larrels—When packed in barrels one per

cent. discount will be allowed.

T. KINNEAR & 00O,
Jrown Brand—

LY. tins, 3 dos. in case
Ib, g s e i
. » 4 » w

THE ROBERT GREIG CO , LTD.
White Swan Baking Powder—

1 “ tins, $-doz. in case, per doz...... 71 10
1ib o " ot 08
Blae.
Kex nl xhll.pnlb..... ........... ou
10-box lots or oase ... 018
Gnuer.u Mammoth, } gross box........ 2 00
Brooms
Nelson's—
A A e
Shamrock
Thistle
Daisy.... ...
Special 25...
Bamboo A..
oG
WhntOﬂ.Nb. .i-..p.m ..... 008
ontton hags. perbag.
¢ whll'. ILAI. 00. LTD. 0
il o OAl, PDOroase ..... . uiies
}}- at. OB, 16 10 Dags o+, +orrs 019
I Iuninnay Buck Wheat Flour
oz. 100

: Pancake Flour, * 100
" Pastry Flour, " 100
THE ROBERT GREIO
©0., LIMITED
White Swan Breakfast
Food, 3doz. in case,

g- case, 83 60,
The King's Food, 2dol
case,

White %I.n Self-rising
Pmo-hnl'lour. per
Whicc Swan Whest Kernels, per d~z., $1.40.
&; ¢ Swan Flaked Rice, W%‘:& l
1l Bwan Flaked Peas, per doz.,
Uhoeolates and Om-.
A THE COWAN 00., LIMITED.

Pertection 1-1b, tins per dos......... 84 50

Royal Nav Ql §'s,13-1b. boxee per 1b.0
Din_l.wnd 1:. 12 1b. buwl, per Ib.. g

“ “ “ 0328

loings for one.
Chocolate, white, pink, lemon, orange,
slmond, maple and cocoanut cream, in

#-1b. pkgs., 2-doz. in oase.
Ohocolate—
Maple buds, 5-1b. boxn, B soueee 03
Vaail'a wafers, * Y ....... 035
= nonpariell.&lh box 03
b ** 2%, 51b. boxes Ib . 098
o - ?., nonpareils * .. 028
Ginger, 5-1b. boxes, 1b.... we 099
Milk sticks, box...... . 13
Milk cakes, 5c. 13
EPPE A
Agents, O, E. Oolson & Son, Montreal
In h. and 1-lb. tins, 14-1b. boxes, puo
, dmy
mited, A‘ml‘. Toronto.
lOc. vlm.:dn‘.lonn ..... pudo; O)::
" - ’ " " e ..' " 4 7.’
o g WE T iR 9.00

JOHN P. MOTT & 00.'s,
R. 8. MoTndoe, Agent, Torontc,
Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.
Jos. B. Huxley. Winnipeg.
R. J. Bedlington & Oo., Oalgary, Alta.
Standard Brokerage Oo., Vancouver, B.O,

Ell*e, o (for
cooking),doz 0 80

Prepared
cocos, s 033
Prepared
B ..., 030
. 043
043
038
"Jn. sticks, cl' g(’)
. Vau porno- .
' Diamond chooolate, .03
**  Plain choive chocol .te Iu|uur' 034
**  Bweet Chocolate Coatings . 02

WALTER BAKER & €O, LiMITED. Perlb.

Premium No. 1 chocolate, § and §-1b.

14 5-1b. tins 0 43
lmd H

Onck cooos.l 1b. pkgs., 6-1bs. ou
Caracas bt:blou. 100 gundlu. b'a‘:

Cocoanut,
CANADIAN COOCOANUT 00., MONTREAL.

Pack:
B, 100, 30 and 40c. packages packed o
15 lbbmd '30 1b. cases Per

09000 39
u;;u:,

in b, lﬂ.lslb.ml. 0%

ib. ! e
%‘b.
Bal ¢
15 b. and 10, 35 and 50 Ib.
In 16 15 Ib. pails 0, 35 an Aoy

White Moss, finestrip. 019 091 017

69

Condensed Wik
BORDEN'S CONDENSED MILK CO.
Wm. H Duna, Agent, Montreal & Toronto

Cases. Doz.

* Eagle"” brand (4 doz)........... $6 00 81 5

*'Gold Seal” brand (4doz) ...... 52 135

‘' Challsnge"’ brand (4 doz) ....... 43 10
Enponted (Cream—

lwrlul brand evap. cream.... 475 12)

BNEIRE. s .. ¢ oo e0nsses 24

TRURO CONDENSED MILK CoO.,

LIMITED.
* Jersey' brand evaporated cream

case 4 doz) . . M85

gtunlem " brand per (ase (1 doz ) 575

Coffees.
EBY, BLAIN 0O0. LIMITED.
Standard Coffees
Roasted whole or ground. Pulod in damp-
proof and tins,
B%q
0 % N
0
03 .
0%,
0%
018
Cnuhed Java and Mocha, hole...” 017
sround.. 0 17
Golden BIo....cco0vcevsctcrnnenncane oM
'ackage Coffees
Gold Medal, 1 and 21b. tins, whole
O B oot o0 vdossee shos 0%
Oafe, Dr. Gourmet's, 1 Ib. Fancy
Glass Jars, ground ............ 03
German Dandelion, § and 11b. tins, -
...................... 0

018
THOS. J. LIPTON  retail wholesale

Lipton's “‘Special” blend
coffee, 1 Ib. tins, ground
or whole. ..... covvvvannnns LR 0%
JAMES TURNER & wu. Pe b
BBOBED. . o cosioseaseccscssee eseseossnes $0 32

sesssesansnsnssncsane 0 12
CAMP” COFFEE ESSENCE

me, Montreal an
> 1

PATTERSON'S
Agents, Rose &

8883

THE ROBERT GREIG CO., LTD.
White Swan Blend.

1-1b. decorated
ting, 3%. Ib

Mo-Ja, §-1b.tins
30c. 1b,

Mo-Ja, 1-1b.tins
28e. 1b.

Mo-Ja, 3-1b.tins
. 2e. Ib,

e des Epicures—1-1b. fancy glass jars, per

Osfe I'Aromatique—I1-1b. amber glass jars,
o s ign: (with 3 tamblers), $10 per dos

graphed canisters 0 %0

Cheest —Imperial
Lai s1ze jars, per dos.
om‘;un size jars, q oo
mall size jars, "
lndmdusl size )Au.
per dos. . 100

Impenal holder—

Large size,doz. 18 00
Med. size “ 17 00
Small size * 13 00

Roquefort-

Large size,doz. 1 40

Small size, " 240
Confeotions

THE COWAN O, LTD

Cream Bars, 60's, assorted flavors, box 1 80

\Illk tho\ olllo HtlLkl, Binbox, " 13

10c cakes, 36 in box * 215

Chocolate Wuh.rs No. 1, 8-1b boxes, Ih 033

No. 03

Maple Buds 5-1b. boxes, Ib . 03
Nut Milk Choxohl.; } 1b ukel 2 ib.

box, lh ............. 04

uol Books—Allison's
rnada by The Eby Blain Co Ltd.
). O. Beauchemis & Fils. Montreal
2, 83, 35, $10, 315 and §20.
All same pr.ce one size or assorted.
UN-NUMBERED
Under 100 books................... cmh 04

530 1 00ks t0 1000 books ... ... ..

For numbering cover and ewhoou
pon,
extra per book 3 cent.

O
8aREE’

-

E
;

The Dav'dson & Hay, Limited, Toronto
Kxiract of Beel.

LAPORTE, MARTIN & CIE, LTD.

Pasteu

‘Vita”
Bottles }o'x. case of 3 dos
“ v “
“ v “
“ g “

THOMAS J. LIPTON
Prices on application.

wzAlLf (REAM PONIER

CE CREAM

FOR MARINI

Assorted Case, Contains 3 doz..$2.50
Chocolate (Straight) Contains 2 dos..$8.50
Vanilla  (Straight) Contains 2 doz. $3.50
Strawberry(Straight) Contains 2 doz..$3.50
Lemon (Straight) Contains 2 doz. $2.50
Unffavored (Straight) Contains $ doz..$2.50

Weight 8 Iba. per case. Freight rate 2nd class
infants’ ¥
Rob neon’s m.-thul.“

’ *
lunriu Extraots




THE CANADIAN GROCER

The Retailérs’ Journal, of Chicago, for
ANOTH ER DEATH May contains a graphic account of another

horrible, fatal accident from explosion of
inflammable liquid stove polish.
; % over your counter these frightfully dan-
SUN & PASTE =i
RISING SUN Stove Polish in Cakes

Think of the suffering which intervened
before the death from burns, during hours
of agony. You can’t afford to deal out
and SUN PASTE Stove Polish in Tins

STOVE POLISH ===, STOVE POLISH = rerfectly safe. Push them. They

give the greatest possible satisfaction, and

IN CAKES INTINS ~ you please a customer every time you

sell a package of either.

MORSE BROS., Props. - Canton, Mass., U.S.A.

ROWLEY’S

Finest Selected Valencia Raisins

Place your open orders early and ensure the best brands and
EARLY DELIVERY.

Rowley's Valencia Shelled Almonds
Specially Selected for the Canadian market in 14 1b. and 28 Ib. boxes.

Rowley’s Seedless Valencias ARE Seedless.

UNDERDOWN and CRICHTON,

London, England

Valencia, Spain Denia, Spain

AGENTS—Wm. C. Christmas, Montreal ; E. T. Sturdee, St. John, N.B.; Grant, Oxley & Co., Halifax, N.S.;
Eugene Moore, Toronto ; Carman, Escott & Co., Winnipeg.

STORAGE IN OTTAWA !

Packers of canned goods, and manufacturers generally, who are doing business in
the Ottawa Valley and district, will be glad to know that we are in a position to
store merchandise of every description. Direct rail connection. Convenient to
inland navigation. Greatest facilities. Most up-to-date and largest warehouse in Ottawa
Valley. Bond and Excise Warehouses. Every attention to your business.

RATES ON APPLICATION

THE DOMINION WAREHOUSING COMPANY, LIMITED

52 NICHOLAS STREET, OTTAWA

LT RSN

J. R. ROUTH, Manager

BATGER'
Agents

1-1b. glas

Prices (

0 mpoun
1%-02. gl

$lb.
§ and 7-1
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THE CANADIAN GROCER

Picnics, Caul.llpil.l“é, Yachting

ETC. '

BATGER'S

Orsi?

LIME JUICE CORDIAL

IS
JUST THE THING

ORDER FROM YOUR JOBBER

AGENTS:

ROSE & LAFLAMME, LIMITED
Montreal and Toronto

Marmalade.

W. WINDSOR, MONTREAL

THE ROBERT GREIG
White Swan, 15 flavors. =

Jams and Jeliies.
EATGER'S WHOLE FRUIT STRAWBERRY JAM

Agents, Rose & mme, Montreal and 1 dos. in handsome | DAPFR,
ronto. counter carton, pcr -
1-1b. glass jar, screw top, 4 doz.,per doz 3 30 doz., %0c. I
THOMAS J. LIPTON
Prices on application.

T. UPTON & OO.

Q) my Ji
13-02. 3 dos. in case, per doa. §1 00
31b. 'm:mdmlnm.... b. 07%
§and 7-b. tin palls, 8 and §
crate 0w
7 snd 14ib. wood ow
30-1b, ﬁ 0 Cey
Oompound Jellies—
13-02 .glass jars, § dos. In case.per dos. | 00
$-ib. llnl.hu-'pulb ........ 0 o7}
7 snd K wood pails, mhmm on rs
per
30-1b. wood palls. ..oovuiiiniias ooe ) - .
Pure Jams ~1-ib. glass jars (18-0x Lard Fﬁ‘ e :2 "-
e - ' TRRITEAL ™ 18 o b i
uy g, r. THE N. K. FAIRBANK 00. BOAR'S HEAD FHowm s o) paeeson
Jelly Powders LARD COMPOUND. Jelly Marmalada, 1 and 3 1. glam Seda.

GENESER PURE FOOD OO.

Preserved Ginger lu'mnhd..ll Ib. §lass jars
> " v
“ 1 - “

Green Fig and Ginger g - -
ey S s - S
"ﬂu— and special quotasions.
13-0s. glass !.’v - dos§1 0
Sec: Coatains § dos-41.80 In5 and -mu-:m’_—" N1
(Straight) Contains ¢ doz..$1.80 ‘nl dos. oase,
1} nge fgur:lnggg gon‘t:lm ﬂgos.. i}g ........................ in
R2sp U ontains 2 doz..§1.
S\ iwberty(Straight) Contains 3 doz. §1.50 e} - el -pah 9
(locolate (Straight) Contains  doz..$1.80 W Ringed * bemss.. H
Ciorry  (Straight) 02..$1.80  “ Aome ™ pellets, 5-Ib. 1
Peach ( ht) Contains $ doz..$1.80 L ] %h:_q-& 1
W ight 8 Ibs. rer case ; freight rate Snd class Tar licorice and walers,
IMPERIAL DESSERT JELLY l'
1
1

:SBES B s8sms
o

Golden

per dos.

SHIRRIFF BRAND
e e 188
-4 O, . .
P
g * v 1S
;?:.;h-.;:l. 190
$h " " ... 310
fb.tins, " ... 808

e s
]‘? bty T o |




THE CANADIAN GROCER

“The Best is None Too Good.”

That being the motto of millions of consumers, how necessary itis for the seller to be prepared to
suit them.

Those who ignore this suggestion often wonder why ‘‘ the other fellow ’ gets their trade.
But the ‘‘ knowing ones ” know why it is.

The medium between the highest and the doubtful is a dangerous one for the Grocer.

You want goods that will not only create, but will HOLD trade ; and that is precisely what

WOOD'S COFFEES

do and have been doing for many years.

—

o N

-y

“Time is fleeting,” says the old adage ; we may add : Sois trade in haphazard Coffce.

ST e Canadian Factory and Salesrooms:
No. 428 St. Paul Street MONTREAL

Oanada laundry.. Half-barrels, 3501bs ........... 0 03§ per ib. i
silvar glow, 515 dnrudwr::m Kegs, 150 1bg ol 1 band p Wood's Primrose, per Ib. o ¢ gl 19
ver . . -gal. : s i i olden. Rod
Ed ‘s silver gloss, l-lb‘-‘lbkl- 5 38“ " Fleur-de-Lis 040
Keoga silver gloss, e orystal.... 2 Pack in §lb. tins. All grades—either
Benson's 1-1b. cartons . 5.1b, 12 vee B M 4 P : black, green or mixed
RS T P
-1b. g8, 0., “" N *

Bnlo&:;mﬂ ..perbox1 50 to 3 3 # hidl 4 Tobacco

Culinary E v ’ % THE EMPIRE TOBACOO CO., LIMITED
n:uanl Co.'s Punu:d. Oo.r?'::: g 3’14 ga— . s R R R R Smokmg-lmpiro. 4s, 6s, and 12s.. lg ;3
unmbmnl-mu.ub car. 010 TU - i } et L 05

or bl | . ”

¢1b. lumnn seanvossess WY

BRANTFORD STAROH vnl.n. LIMITED
Ontario and Quebec.

Laundry SBtarches— MELAGAMA
o.nmuman boxes of 40-Ib. $0 08 : 5 TEA.
Gloss Btarch— ’ [

l-lh.mbu-n“ﬂlb. 08k bol.l" ‘l‘l ' put up ir 60

Pinest Red sand §'s .
a‘:.hﬂl.moullb.... ? A A A 4 mbi::‘:]b'

t-l l. e
LxlyWhluﬂlo-— 2 Ib.
oartons, cases LIPTON'S TEA N—
i, wglmh. 8 in oase.. | 'B
H enmdd L

tin unhteu. [} Thomas J.
esvsssescsasscssssseases Lipton

Kul 3, 6. Gryatals, (00 15..... .. 75 Front St.
casea 381b. ... §0 08
R

Boxes of 40 fan "y pkgs.. peroae 3 00
Oalinlold Rtarabh—

cocococoocce
SETLeLL[2e S =2

boooe
ptehteene |
"

£

Oow'l Fino'Ohsroou 100 covoee connns

El Be
J. 0. Cl, Havana P,

2 1 Ibs. Cut tobaocos.
Boxes of 45 cartons, per case.... 3 60 saBrEND A ” We pack Japans in all grades at same
proh e LI S| prices. We pack in 60 and |001b cases. All Poutnnvm.’b 112—1-8
Oorn— delivered prices. Quesnel,
boxes 40 Ib....... 0 6} Packed in air-tight tins only. :

. m Corn— wholesale

1-Ib. Starch Green label, n only 020

Maise Corn = o e

c?_-mufm boxes 0 1b....... 0074 DBL t," foaad1
SAN TOY STAROCH. “%e's & 1's, tins

035
pkges, cases § dos., percase.. 4 75 Donumun blend.
Stove Polish.

100
080
0 60
060
0 50
0 50
n 40
032
030
0

T g Ry
8

Ceylon Tea, in
1 and §-1b. lead

mﬁa e Veterinary Remedies.

W. F. YOUNG

Absorbine, per doz
Absorbine Jr., er dozen.

© o coocogd
3 8 ZB8RE

Blus. IAbd. uwi at l:c.
Green 40c..

" B0c..
* . .
*  fle.. .
RIDGWAY'S,
Ceylon. London. Vancouver. lmng
s A—4 ltring, rlunh ﬂnhh
288 4 “
:oe.—.g :, “‘h
g
™

Woodenware.

BOECKH'S BAMBO CARPET BROOMS.
Ih-de of extra ulocwd fine urﬂet brush
d bambo hi

gepenEs

ht and

e N P S

gtnNna-ﬂnq nwﬁ\o“
cneapness s prepa-
Falion & trily unrvalled

0
0
.
0

CANE'S WIRE HOOP WOODEN TU

No. 0, perdoz. $11 00 No.1, perdoz. 9 00
Noﬂ.m" 75 No.3, 650

Wholesale. Retail.
3

, I'sand {'s

" ‘Capital Household
0Old Count y, 1's and

JAMES' DOME BLACK LEADR
P er s‘rou
NICKLE PLATE STOVE POLISH. Teas—
Pintas. . lctons, hi-c, 90 1bs . 035

Louise, hf c, 80 1bs .
Oeylon Gm;et—.lw lt.yl

R,

srd Bulk Blen

LAPORTE, MARTIN & OIE, LTD. CANE'S WIRE HOOP WOODEN PAILS

No. 1, 2-hp. pails e $190
No. 1, 3-hp. pails. e 308

CANE'S WASHBOARDS.

.

Ridgway's Stan

at all our ‘nnohea in Canada.

EDWARDSBURG STARCH CO., LTD.
“Crown” Brand PeﬂochionDB&mp.

5 o'clock, 1's and
HMB, s and

05O 8O B3 B3 8D e
gaIeRseA

Plain tios, with label
l'lb.t,lnn.gdax. in case.....

eccl
=

® . 360
(5, 10 and 30 Ib. tins bave wire handles. )
8T. LAWRENCE STARCH 00., LIMFTED.

Bee Hive Brand Oorn Syru

Barrels, 601D8. ... «.vv wevees 0 033 per Ib. h’m £ : aﬂ("!:‘“-' ,m’“pkgu
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THE CANADIAN GROCER

ST T

VERRET, STEWART & CO.

LIMITED

MONTREAL

LT LT

Tomato Pulp

(HIGH GRADE)

May we submit sample

and quote you?

MONTRE,

vOL.

Write us.

J. H. WETHEY, LIMITED

ST. CATHARINES

Your Customers Know It!

g Magic Baking Powder insures such delightful results in baking that

F

housewives most everywhere use it.

q The purity and wholesomeness of the ingredients that enter into its

making have made it Canada’s Standard Baking Powder.

Magic BaKking Powder
is so splendidly advertised and yields such a lasting profit that it is everywhere
sold by wide-awake Grocers.

(v w)

q If you aren’t handling it, hadn’t you better begin now ?

r-

'ESTABLISHED 1852
Food products that are produced in-clean factories are best.




