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1 metais and transportation equlpment.
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District of Columbia
Area: 173 square kilometres
Population (1980 estimate>: 628,500
Main Commercial Centre: Washington
Leading Industries: Federal Government is the main
employer in the District of Columbia. The area also con-
tains important concentrations of research and develop-
ment facilitles; printing and publishing; and electrical
equipment.

Vi rginia
Area: 105,716 square kilometres
Population (1980 estimate): 5,399,000
Main Commercial Centres: Richmond, Hampton Roads,
Newport News
Leading Industries: While the Federal Government and
the defence agencies are major factors in Virginia, food
and aIlied products, chemicals, electrioai equipment
and forest products are also important industries.

Principal Cities
and Towns
Metropolitan Philadelphia
Metropolitan Washington
Metropolitan Baltimore
Norfolk, Virginia Beach,

Portsmouth
Northeast Pennsylvania

(Scranton, Wilkes-Barre
to Hazieton, Pennsylvania)

Allentown, Bethlehem and
Easton, Pennsylvania

Richmond, Virginia
Wilmington, Delaware
Harrisburg, Pennsylvania
Newport News, Hampton

Roacis
Lancaster, Pennsylvania
Trenton, New Jersey
Reading, Pennsylvania
Roanoke, Virginia

Population U.S.
(1980 est) Rank

4,709,800 4
3,071,300 8
2,180,600 14

813,700 50

641,800

640,000
638,400
526,300
448,700

367,100
365,500
307,900
314,100
225,700
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can Standard measurement which is the same as the
pre-metric British and Canadian standard of feet,
pounds, and degrees Fahrenheit with the following
exceptions in capacity measurements:
1 U.S. pint 16 fluid ounces 473.1 millilitres
1 U.S. quart 32 fluid ounces 946.2 millilitres
1 U.S. gallon 128 fluid ounces 3.8 litres
1 Imperial galion 1.2 U.S. gallons 4.5 litres
Electricity for domestic use is supplied at 115 volts,
60 cycles AC.

U.S. Federal Public Legal HoIidays*
New Year's Day - January 1
Washlngton's Birthday - February, third Monday
Good Frlday - March or April
Memorlal Day - May, last Monday
Independence Day - JuIy 4
Labor Day - September, first Monday
Columbus Day - October, second Monday
Veterans' Day - November il
Thanksglving Day - November, fourth Thursday
Christmas Day - December 25
*You should check with the Canadian Consulate
General regarding any local public holidays, in addi-
tion to federal public holldays, which might affect your
visit plans.

The Canadian Consulate General observes a total of
il statutory holidays made up of a selection of some of
each of the main American and Canadian holidays.
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therefore evaluate Canadian firms on the same pricel
qualityldelivery formula used for their U.S. suppliers.
Canadian firms can enter this market by: (a) blddlng on
prime contracta issued by varlous Department of
Defence procurement agencies or through solicitations
receiveci from them by the Canadian Commercial Corpo-
ration (CCC>; and (b> by seiiing to U.S. companies
awarded prime contracts. The Trade Commissioner re-
sponsible for defence can provide information on bld-
ding procedures and assistance in identifylng potential
companies. Also detailed information on Department of
Defence procurement procedures can be found in the
following publications which can be purchased from
the Superintendent of Documents, U.S. Government
Printing Office, Washington, D.C. 20402: "Seiling to the
Milltary" stock no. 008-000-00345-9 and 'Doing Busi-
ness with the Department of Defence - A guide to
foreign firms."
Information on marketing to the U.S. Department of
Defence, to U.S. Defence Contractors and on the
Canada/United States Defence Sharing Arrangements
can be obtained from:

Chief, U.S. Division
Defence Programs Bureau (32>
Department of Externai Affairs
Ottawa, Ontario
CANADA

As was mentioned above, the Cariadian Commercial
Corporation receives bld packages f rom the procuring
miiitary agencies and thus suppliers should establish
contact wlth the CCC to obtain information on such
opportunities. Suppliera can receive bld packages
dlrectly from the agencies if they have registered with
them. The responses to direct solicitations however,
must normally be submitted through CCC.



Naturat Resources
This area's wealth and prominence were orlginally ce-
rived f rom the Allegheny coal fields. Notwithstanding
the resurgence of interest in coal, profits have conti-
nued to decline in this area.
011 has replaced coai as a chief source of energy and
Philadelphia has become one of the nation's largest
refiners andi cistributors of petroleum products. The
avalebility of reflnery stocks has been the basis of the
area's substantial petrochemnical lndustry.

Eastern Pennsylvania
Eastern Pennsylvanla, wlth the Philadeiphia metropoli-
tani area as its focus, is the fourth Iargest urban and
industriai centre in the United States. This region's
industrial strength lies in its hlgh degree of diversi-
fication. Nearly 90 per cent of ail manufacturing indus-
try classes (SIC) are located in this area. Principal
industries include:

oi1 retining chemicals
petrochemicals prlnting
missile and space minerais - largely

industry bituminous coal
metalworking transportation equipment
sugar reflnlng
electronics

Southern New Jersey
lndustry in Southern New Jersey le concentrated alorig
the Delaware River and centres on Trenton and
Camden. The major manufacturing activities are ' elec-
trical and electronlc equlpment, stone and glass, food
processlng and chemnical. Market gardening is a major
agricultural actlvlty.

In recent years, Southern New Jersey's cilmate and
proxlmity to major urban centres bas attracted increas-
Ing numbers of research establishments including the
RCA David Sarnof f Centre, Bell and Western Electric
Laboratorles.
The New Jersey coast is an important centre of recrea-
tion, and Atlantic City, whlch hs f.paized gambling, le
onie of the foremost convention centres inu the U~nited
States.



Delaware
Wilmlngton is Delaware's industrial centre. It owes its
nickname "Chemical Capital of the World" to Du Pont,
Hercules and ICI America Inc., which have their head-
quarters there. The city is also an important manufac-
turer of vulcanized fibre, braided tubing, computers and
automobiles.

Maryland
Maryland's industrial structure is concentrated in the
Baltimore metropolitan area. It boasts having the larg-
est steel miii in the Uinited States at Sparrow Point. Its
industrial diversification is evidenced by its major firms:
Bethlehem Steel Corporation - steel; Westinghouse
Corporation - ordinance and eîectronics; Enjay Chem-
icals - plastics and fibres; Western Electric Company
- communications equipment; General Motors Corpo-
ration - motor vehicle assembly; Black & Decker
Manufacturing Company - electric tools; Bata Shoe
Company - footware; Maryland Shlpbuilding - ships;
Koppers Company - fabricated metals; Baltimore's
World Trade Center, (also the location of the Head-
quarters of Maryland Port Administration>.
Principal Industries: 1) shipbullding, 2> steel fabricating,
3) manufacture of electrical equipment and food con-
tainers, 4) processing of foods, petroleum, sugar, chem-
icals and copper, 5) electronics and aerospace.

District of Columbia
While the overriding importance of the United States
Government as an employer cannot be denied, other
factors should be considered when anaîyzing the eco-
nomic fabric of the Washington metropolitan area. A
large number of businesses have opened branch offices
in Washington to represent their interests to the federal
government. Since 1956 Washington has enjoyed a phe-
nomenal growth of research and development fîrms as
a result of federal invoîvement in research activities.
Metropolitan Washington now ranks f irst in the nation
In scientlfic personnel per thousand population. As a
leading tourist attraction, it has a vast service industry
and retaîl trade supported by sightseers and conven-
tioneers.
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second in tonnage (exports). Major imports include
crude petroleum, residual fuel, oils, iron ore, gypsum,
non-ferrous ores and sugar.

Hlghway Distance Chart

From
Toronto

Montreal

Saint John

Halifax
(via ferry)

Moncton

Philadeiphia

Wilmington

To To
Philadeiphia Baltimore

792 km 952 km
(495 mi.) (595 mi.)
768 km 928 km

(480 mi.) (580 mi.)
1,125 km 1,285 km
(703 mi.) (803 mi.)

1,268 km 1,426 km
(791 m i.) (891 mi.)

1,270 km 1,430 km
(794 mi.) (894 m i.)

160 km
(100 mi.)

48 km 108 km
30 mi.) (68 mi.)

To
Washington

1,018 km
(636 mi.)
994 km
(621 mi)

1,350 km
(844 mi.)

1,491 km
(932 mi.)

1,496 km
(935 mi.)
229 km
(143 mi.)
170 km

(106 mi.)
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fications, samples if possible and ail the price, delivery
andi quality-control information a buyer wlI need to eva-
luate your capabililties agalnst his current sources.
Many buyers keep up-to-date records on their suppiiers.
You wiIl enhance the impression you make on your first
visit by providing a résumé including the foliowing:
- vendor's naine, address and telephone number;
- name, address and telephone number of local repre-

sentative if applicable;
- date established;
- size of plant;
- number of employees;
- principal products;
- location of plant;
- description of production facilities equipment;
- description of quality-control facilities and

procedures;
- transportation facilities;
- approximate yearly sales volume;
- list of representative customers;
- financiat and credit rating.
We suggest however, that before you visit this terrîtory,
you write to the Canadian Consulate General, Commer-
cial Division, Suite 1310, Three Parkway Building, Phila-
delphia, Pennsylvania 19102, to obtain some preliminary
information on opportunities existîng there. Your letter
should contain:
1) a summary of your past experience in this market

territory;
2) the channel of distribution you wish to pursile;
3> prices f.o.b. factory but also c.i.f. Philadeiphia or an

American port of entry;
4) delivery time scheduling from date of receipt of

order,
5) the warranty you offer;
6) the rate of commission to manufacturer's representa-

tive or percentage discount structure for a dlstributor.

Reciprocal Visits
Mariy buying organizations survey new vendors' facili-
ties personally before placing contlnuîng business. If
they do not visit as a matter of course, it la good sales
8trategy to invite them.
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Following Up the Initial Call
American buyers expect to be calied upon more f re-
quently than their Canadian counterparts. That may be
as often as every two weeks during some perlods of
the buyirg year. Although some Canadian companies
may lack the sales force, the probiem can be overcome
by appointlng a manufacturer's representative or seliing
tJirough brokers, jobbers or distributors as warranted.

Price Quotations
Quotations shouid be submitted both on a iaid-down
basis, buyer's warehouse, factory or an American port
of entry; and on an f.o.b. Canadian plant basis exclusive
of Canadian sales tax and excise taxes. Unless specific-
alIy requested otherwise, always quote in U.S. funde.
The landed price shouid include transportation charges,
U.S. customs duties if applicable, brokerage fees, and
insurance. The quotation shouid compare in format ta
quotations from United States sources. Buyers cannot
be expecteci to understand customs duties or other
matters peculiar to international transactions. This is
the sole responslbiiity of the Canadian exporter and a
'"cost" of international business.
Canadian exporters may not be granted the same
opportunlities for renegotiatlng initial quotations as they
have been accustomed to in Canada. This is because
U1.S. buyers, who often work to tighter purchaslng dead-
lines and target prices, must accept the first bld as
final.

The Manufacturer's Representative
American businessmen reiy ta a greater extent than
their Cariadian cou nterparts on the use of comn¶lisslon
agents or manufacturers' representatives. The betterý.reps~ are highly quaiified by education, training and
experience. They kriow their customers and cail on
them reguiariy - flot oniy the buyers but aiso engineer-
ing, design and quallty-controi personnel. The advan-fagot of this technique include economy, closer <some-
times social) contact wlth buyers, and representation
cose to the seat of possible problems. The Canadian
Consulate Qeneral in Phiiaelaphia keeps ongoing files
on most manufacturera' representatîves operatlng in its
mark<et territory and can often make suitabie sugges-
tions for Canaclian manufacturera.

16



Delivery
Delivery must be exactly to customers' specifications
which you will find are as rigid as any in the world.
Many U.S. plants work on inventories as short as one or
two days and could be shut down by a delay of a few
hours. Fallure to adhere to rigid delivery schedules is
one of the surest ways of losing a U.S. client.

Canadian Export Opportunities
The Mid-Atlantic states represent a market nearly as
large as the entire Canadian market. While almost any
product competitively marketed and priced can be sold
in thîs area, opportunities are particularly attractive for:
- contract and residential furniture
- electronics
- autoparts
- heaith care products
- tetecommunications and electronlcs, office

equipment
- sailboats
- handicrafts
- machinery
- dairy/deli processed foods.
Main products exported by Canada to Mid-Atlantic
states in 1981 lncluded:

-newsprint, pulp and paper
-steel, iron ores and concentrates, preclous metals

and alloys
-motor vehicle parts and engines
-lumber, softwood
-industrial mach inery
-aircraft, alrcraft parts, and aircraft engines and parts
-ships, boats and parts.

17



IV. SERVICES FOR
EXPORTERS

Banking
The representatives of Canadian banks iocated in New
York service this area reguiarly, In addition the interna-
tional divisions of the Canadian banks in Montreal and
Toronto are in a position to assist exporters. Local
Philacjelphia banks are eager to estabiish local
accounts and service for Canadian flrms.
Please refer to Section Vil of this booket, Useful
Adidresses, for a listing of local banks and customs
brokers serving this market.

Patents, Trademnarks and Copyrights
General

An information bookiet entitled "General Information
Concerning Patents" le available from the Superin-
tendent of Documents, U.S. Government Printing Office,
Washington, D.C. 20302 at a cost of 75 cents.

Patents
Ail business with the Patent Office should be transacted
in writing and ail letters addressed to the Commis-
sioner of Patents, Washington, D.C. 20231.
United States patent laws make no discrimination with
respect to the citizenship of the inventor. However,
applications for patent must be made by the lnventor
w*uo must aiso sign the papers <with certain excep-
tions).
Most inventors employ the services of persons known
as patent attorneys or patent agents. The Patent Office
cannot recommend any particular attorney or agent but
does publlsh a list of ail registered patent attorneys
and agents who are wiling to accept new clients; the
llst is arranged by states, cities and foreign countries.

Trad.marks
A trademark refers to the name or symbol used in trade

to indicate the source or origin of goods. Trademark



rlghts prevent others from using the same on identical
goods but do flot prevent others from making these
goods without the trademark.
The procedure relating to the registration of trademarks
and some general information on trademarks is given in
a pamphlet called "General Information Concernlng
Tradlemarks" which may be obtalned from the Patent
Of fice.

Copyright
Copyright protects the writings of an author against
copying. Literary, dramatlc, musical and artistic works
are included wlthin the protection of the copyright Iaw
whlch in some instances also confers performlng and
recording rights. The copyright refers to the form of
expression rather than the subject matter of writing.
Note: Copyrights are registered in the Copyright Office
of the Library of Congress and the Patent Office has
nothing to do wlth copyrights. Information concernlng
copyrights may be obtalned f rom Register of Copy-
rights, Library of Congress, Washington D.C. 20540.

Licensing and Joint Ventures
If you wish to market a patented invention of a product
in the United States, elther under a joint iicensing
agreement or some other arrangement, there are a num-
ber of firms speciallzlng in patent and marketing serv-
ices. The Canadian Consulate General in Philadelphia
can help in choosing such firms.

Commercial Disputes
In the event of disputes, a Canadian f lrm can seek
advice from the Canadian Council, International Cham-
ber of Commerce, clo Canadian Chamber of Commerce,
1080, côte du Beaver Hall, pièce 712, Montréal (Québec)
H2Z 1T2.



V. CUS TOMS REGULATIONS
AND DOCUMENTATION

U.S. Exports to Canada
Enquirles concerning the importation of U.S. products
into Canada should be referreci to the United States
Embassy, 100 Wellington Street, Ottawa or the U..S.
Consulate or Consulate General in Vancouver, Calgary,
Winnipeg, Toronto, Montréal, Québec, Saint John,
Halifax or St. John's.

Canadian Expori Documents
Canadian exports to the United States, includlng re-
turned American merchandise, should be accompanied
by Canada Customs export form B-13. Canada Customs
normally requires three copies at the time of exporta-
tion, one of which le returned to the exporter. It should
be noted that Canada Customs lhave a monthly sum-
mary reporting systemn avallable to large volume export-
ers. Further information on the summary reporting
system as well as supplies of B-13 forms may be ob-
tained f rom Canada Customs.

U.S. Customs and Market Access
Information
To enjoy success in the United States market, a Cana-
dian exporter requ ires market access information on
Customs documentation, tariff classification, value for
duty and rates of duty, as weil as on the many other
U.S. laws affecting imports such as food and drugs,
consumer product safety. environmental protection, etc.
Accordingly, Canadian exporters cf produots destlned
for the U.S. are strongly urged to obtain such market
access information f rom:

Tarlff Affaire Division
Office of United States Relations (29)
Department of External Affaire
235 Queen Street
Ottawa, Ontario
KIA 0115
Tel: (613) 996-5471

20



The Division contacts U.S. Customs and other agencies
on behaif of Canaclian exporters and, over the years,
has developed an in-depth knowledge of the interpre-
tation and implementation of U.S. tariffs and regula-
tions related to, access for imports into, the U.S. market.
The Division can also provide Canadian exporters wlth
information andi assistance regarding: labetiing of food,
drug, cosmetic and alcohot products; customs penalty
assessments; anti-dumping and countervail issues; cus-
toms valuation; consumer product safety standards; and
other questions related to U.S. market access.

U.S. Customs Tarlff Classification,
Documentation and Regulations

Request for a Binding Tariff
Classification Rullng
The Tariff Affairs Division can obtain a binding tariff
classification rullng from the U.S. Customs Service on
behaîf of a Canadian exporter, for a prospective trans-
action (i.e. articles which have flot yet been exported to
the U.S. and are flot at present. nor have been pre-
vlously, under consideration by the U.S. Customs Ser-
vice). Such rullng le considered "blncling" inasmuch as
it will be honoured at ail U.S. Customs ports of entry
and thereby ensures that the exporter wiil recelve uni-
formity in tariff treatment regardless of which U.S. port
of entry is used.
To obtain such ruling, the following information is re-
quired and failure f0 supply ail of this information
would only resuit in delays and confusion for the
exporter.
1) A wrltten request slgned by a person who has a

direct and demonstrable interest in the question, andi
aiso, confirming that the merchandise or subject of
the request has not been previously, nor le at pres-
ent, under consideration by the U.S. Customs
Service.

2) A full and complete description of the article.
3) Indication of the article's chief use in the United

States.
4) The commercial, common or technical designation of

the article.
5) Where the article is composed of two or more mate-

rials, the relative quantity (by weight and by volume)
and the value of each.
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6) Textile matorials and articles shouid be identified as
in (5) and should include the metJiod of construction
such as knit or woven), the fibres preserit and, if
wearing apparel, by whom it is designed to be worn
(e.g. child, man or woman).

7) Chemicai procIucts should be identlfied by their
specificatlons andi chemicai analysis and a sample
should be submitted for U.S. Customs use.

8) Generally, a sarnple and descriptive literature of the
article in question should be submitted. Where a
sampile ot practicable, a photograph, drawing or
other pictorial representation of the article should be
submltted.

NOTE:
a) Samples are not usually returned by U.S. Customs

since they properiy form part of their file. If return of
the sampie is desired, it can be requested.

b) Prlvileged or confidential information should be
clearly marked wlth an explanation as to why it is
considered confidential.

Assistance With a Request for
Internai Acivice
U.S. Customs regulations provicte that questions arlsing
in connection with current or completed transactions
shouid be resoived by means of the Internai Advice Pro-
cedure at the port where eritry was made. A request for
intemnal advlce cen b. f lied by either the importer or his
customs broker. The U.S. Customs filid office will re-
view the request and riotify the importer of any points
with whlch they do flot agree.
Th~e Tariff Affairs Division can provide valuable assist-
ance and suggestions regardlng points of iaw and pre-
viously establlshecl customs practice whlch may sup-
port the importer's request for internai advice.
Subrnissions to the Tariff Affairs Division shouid
contain:

1) copies of ait documents reiated to thie entry of the
mercthandise te whlch the request refers, including
tfiose iasued by U.S. Customs;

2) a statement of ait facta relative to the transaction
and generaiiy followlng the outline cf a request for a
binding tariff classification rullng.



The Customs Service may, at its discretion, refuse to
consider a request for internai advice if in their opinion
there le a clear and definitive Customs precedent which
supports their position. If the importer is validly not in
agreement with this position he may, within 90 days
after liquidation of the entry, file a request wih UJ.S.
Customs for a Protest Review.

Assistance With a Request for
Protest Review
On issues where a request for protest review is to be
undertaken, the Tariff Affairs Division can assist the
importer and his broker in preparlng the request by pro-
viding advice and suggestions on what information can
be used to support the importer's case.
In order for this assistance to be effective, this Division
must be furnished wlth ail information regarding what
has taken place. Such information should include the
followlng:
1) ail information as llsted for a binding tariff classifica-

tion ruling request;
2) a copy of the Customs entry under protest; and
3) ail correapondence (no matter how trivial> between

the importer, broker and the U.S. Customs authori-
ties regardlng the subject under protest.

In those particular cases where a protest review le to
be requested because an lmporter's request for internai
advice is denied by the U.S. Customs Service, as pre-
vlously outiined, the foilowing addltlonal information
shouid also be submitted to the Tarlff Affairs Division:

a) a copy of the U.S. Customs refusai to consider the
internai Advice Request;

b) a oopy of the Request for Internai Advice inciuding
ail supporting documents, and information as out-
lined for a request for internai advice assistance.



at the port of arrivai by elther the consignee, the car-
uier, the U.S. customhouse broker or any other person
havlng a sufficierit interest in the goods for that pur-
pose. In cases where the Canadian exporter assumes
respon8ibiIlty for entering the goods tthrough UJ.S. Cus-
toms, he may find that there are acivantages in havinig
shipments entered for consumption at the nearest or
most convenient port of arrivai. In this way he can
romain in close touch with the broker and U.S. Customs
at that port of entry. However, where the U.S. purchaser
intends making his own entries It may be more conve-
nient to have the goods transported in bond from thie
port of arrivai to the interlor port nearest the importer.

Who May Enter Goods
Goods may be entered by the consignee, his authorlzed
employees or his agent. The only agernts who can act
for importers in customs matters are iicensed U.S. cus-
tomhouse brokers. They prepare and file the necessary
customs entries, arrange for payments of duties and re-
lease of goods and otherwlse represent their princi pais
in customs matters.
Goocis may be entered by the consignee named in the
bill of ladlng under whlch they are shlpped or by the
holder of a bill of iading properiy endorsed by the con-
signes. When the goods are consigned "to order" they
may be erutered by the hoider of the bill of lading prop-
erly endorsed by the consignor. An air waybili may b.
used for merchandise arrivlng by air. In most instances,
entry is miade by a person or f irm certlfled by the car-
rier to b. the owner of the goods for customs pur-
poses. When goods are flot imported by a common car-
rier, possession of the goods at the time of arrivai in
the Uinted States le sufficierit evidence of the rlght to
make entry.
Eritry of goods may be made by a non-resident indlvld-
ual or partnership, or a foreign corporation through an
agent or representative of the exporter in the United
States, a member of the partnership, or an officer of the
corporation. The surety on any custome bond required
f rom a non-resident individual or organization mîust be
lncorporated. ini the United States. In addition a Cana-
dian corporation in whose namp merchandise le entered
muet have a resident agent authorized to accept service
of process in its behaif in the state where the port of
entry is iocated.
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In gBneral, to facilitate customs clearance it is advis-
able to contact a Iicensed U.S. customhouse broker
who wlIl outline the services he can provide, together
wlth particulars on brokerage fees and other related
matters.

Documentation
Normally the only documents required when shipping
to the United States are a bill of fading or air waybill as
well as a special U.S. Customs invoice 5515 and com-
mercial invoice. The use cf a typewriter ln preparlng
documents is preferred; in any case, they should be
legible.
NOTE: Do not use red ink to f111 out documents.

Bill of Ladirg or Air WaybilJ
Normally a bill of lading or air wayblll for Canadian
shipments is required by U.S. Customs authorities. In
lieu of the bill of lading or air wayblll the shipping
receipt may be accepted if customs is satlsfled that no
bill of lading or air waybill has been issued. Entry and
release of merchandise may be permitted wlthout the
bill cf fading or air waybill if satlsfactory bond is given
in a sum equal to one and one-haîf times the invoice cf
value of the merchandise. A carrier's certificate or
duplicate bill of lading or air waybill may, in certain cir-
cumstances, be acceptable.

Involce
Shipment in excess of $500 and subject to an ad valo-
rem rate of duty, condIitionally f ree of duty or subject to
duty depending in some manner upon its value, should
be accompanied at entry by a U.S. special customs
involce form 5515 and a commercial invoice. However,
copies of the commercial invoice are sufficlent for ship-
ments with an aggregate value not exceeding $500,
cluty-free shipments or shlpments of articles subject to
speciflc rates of duty.

Completion of Form 5515
U.S. Customs forms 5515 are avallable f ree of charge
tram U.S. consular offices in Canada or can be obtained
from commercial stationers. White cnly one copy la re-
qulred by U.S. Customs, it la usual te forward three:



one for the use of U.S. Customs when the goods are
examlned, one ta accompany the enitry and one for the
U.S. customhouse broker's file. District directors of U.S.
Customs are authorized ta walve production of special
and commercial invoices if satlsfied that the importer,
because of conditions beyond his contrai, cannot fur-
nish a complete and accurate invoice; or that the
examination of merchandise, final determinatton of
dLities and collection of statistios can properly be macle
without the production of'such an invoice. In these
cases, the importer must file the following documents:
1) any invalce or invoices received from the seller or

shilpper;
2> a statement pointing out in exact detal any inaccu-

racles, omissions or other defecta in such invalce or
involces;

3) a properly executed pro forma invoice;
4) any other information requlred for classification or

appraisement or for statistical purposes.
Special information wlth respect ta certain classes of
goods is sometimes requireci when either the customs
or commercial invoice does not give sufficlent informa-
tion ta permit classification and appraisai.

Packing List
U.S. Customs authorities require three copies of a de-
talled packing llst. This shouid indicate what is in each
box, barrel or package in the shipment. If the shlpment
is uniformly packed, this can be stated on the invoice
indicating tiow many items are in each container.

Payment of Duties
There is no provision for prepayment of duties' in
Canada before exportation ta the United States but it is
feasible for the Canadian exporter ta arrange for pay-
ment by a U.S. customhouse broker or other agent and
thus be able to offer his goods to U.S. buyers at a duty-
pald prîce.
Liabllty for payment of duty usualiy becomes flxed at
the time an entry for consumption or for warehouse is
fiied wlth U.S. Customs. The liability le f lxed, but nat
the amount of duty which is only estlmated at the time
of the original entry. When the entry is liqulc$ated, the
final rate and amount of duty 18 ascertalnecl. Obligation
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for paynient is upon the person or firm in whose name
the entry is f lied.

Temporary Free Importation
Certain articles flot imported for sale, or for sale on
approval, may be admitted into the United States under
bond without the payment of duty. Generally, the
amount of the bond is double the estimated duties.
Such articles must in most cases be exported within
one year from the date of importation. Upon application
to the district or port director, this period may be ex-
tended for further peniods which, when added to the ini-
tial one year, are not to, exceed a total of three years.
Such articles may include the following:
- articles for repair, aiterations or processing (not

manufacture)
- models of women's wearing apparel by manufac-

tu rers
- articles for use as models by illustrators and photog-

raphers solely for illustrating
- samples for order-taklng
- articles for examination and reproduction (except

photo-engraved printing plates for examination and
reproduction)

- motion picture advertlsing films
- articles for testlng, experimental or revlew purposes

(plans, specifications, drawlngs, blueprints, photo-
graphs for use in study or for experimental purposes
may be included). In the case of such articles, satis-
factory proof of destruction as a resuit of the tests
with the production of a proper affidlavit of destruc-
tion will relleve the obligation of exportation

- automobiles, motorcycles, bicycles, airplanes, air-
ships, balloons, boats, raclng shelîs, and similar
vehicles and craft and related equipment by non.
residents for taking part in races or ottier specific



non-resldents sojourning temporarily in the United
States and for use .by such non-residents

- articles of special design for temporary use exclu-
slvely in the production of articles for export

- animais and poultry for breedtng, exhibition, or
competton for prizes

- theatricai scenery, properties and apparel for use
by arriving proprietors or managers of theatrical
exhibitions

- works of art, photographs, philosophical and scienti-
fic apparatus brought into the U.S. by professional
artiets, lecturers or scientiste arrlvlng from abroad
for use by them in exhibition and promotion of art,
science or Industry in the United States

- automobiles, automobile chassis, automobile bodies
- finlshed, unflnlshed or cutaway when intended
soiely for show purposes. The temporary importation
bond in the case of these articles is iimited to six
months with no right of extension.

Commercial Traveilers - Samples
Samples accompanying a commercial traveller may be
admnitted and entered on the importer's baggage decla-
ration. In such cases, an adequate descriptive lilt or a
U.S. specil customs invoice must be provided. The per-
sonai bond of the commercial traveller le usualiy ac-
cepted to guarantee the tlmely exportation of the sam-
pies urider U.S. customs supervision. Penalty for failure
to export the sampies entails loss of the privilege on
future trips.

U.S. Anti-Dumping andi Countervail Statutes
Due to the compiexlty of these statutes, exporters are
encouraged to contact the Office of United States Rela-
tions of the Department of External Affairs for answers
te any speciflc questions.
The U.S. Trade Agreements Act of 1979 was enacted
lnt~o taw on July 26, 1979, and encompasses those
changes te the current United States anti-dumping and
countervailing duty law necessary for the implementa-
tion~ of the international agreements negotlated in the
Multilateral Trade Negotiations (Tokyo round) of the
G.eieral Agreement of Tariffs and Trade (GATT)

Anti-dumping

If a U.S. compariy has reason to belleve that a product
le being sold in the U.S. at a price lower than the price



at whlch it le sold in its home market, an anti-dumping
complaint may be filed with the U.S. Commerce Depart-
ment. The anti-dumping petition must contain informa-
tion to support the dumping allegations along with evi-
derice of lnjury suffered by the U.S. industry affected.
A UJ.S. anti-dumping investigation must be conducted
wlthln specified time frames:

(1) Wlthin 20 days of receipt of an anti-dumping peti-
tion, the Secretary of Commerce must decide whether
or not to initiate an investigation. If it le determined
that a petition does not properly establish the basis on
which anti-dlumping duties may be imposed, the pro-
ceeding le termlnated. If the Secretary of Commerce de-
termines that the petition contains sufficient informa-
tion supportlng the allegations, a full-scale investi-
gation is inltlated.

(2) Wîthin 45 days f rom the date a petition was flled,
the International Trade Commission <ITC> must deter-
mine if there is a reasonable indication of tnjury. If the
decision is niegative, the case le termlnated.

(3) In general, within 160 days after the date on whlch a
petition le f iled, the Secretary of Comnmerce makes a

nrIiinnt~mi~fr~ ,f IM nn If th. riimnýn



(6) An~ anti-dumplng duty order is subject to an auto-
rnatic annual revlew and requests for a review at any
Urne will b. entertained, provided changed cir-
cumstances are sufficient to warrant the review.

Countervail
Urider the revised U.S. Countervaiiing Duty Statute, an
addttonal duty may be imposed upon articles whether
or not dutiable, imported in the U.S., if any bounty or
grant upon their manufacture, production or export has
been' made. However, ail cases are subjeot to an injury
determination by the ITC. The time frame for an investi-
gation le similar to an anti-dumping investigation. The
deolsion on the subsldy by the Secretary of Commerce
and the> injury determination by the ITC may be appeaied
te the U.S. Court of International Trade.
If any difficulties arise wlth reference to this statute, it
ie suggested that exporters contact the Office of United
States Relations of the Department of Externat Affaire
as soon as possible.

Marking of Goods
Country of Origin Marklng

GeneralIy, ail gooçis imported into thie Unitedi States
must be iegibly arnd conspicuously marked in Engiish
to ldentlfy their country of enigin to the ultimate pur-
chaser in the U.S.
The use of stickers or tags is permitted if useci in such
a manner as te be permanent, unless deliberately re-
moved, until receipt by the ultimate purchaser.
Certain amatliInstrumente and utensils must be.markect
by die-stamplng, cast-in-he-mould Iettering, etohing, en-
gravIng or by meane of matai plates securely attached
to the articles.
The U.S,. Customs Service may exempt certain articles
from this marking. In euch cases, the container muet be
sulfably marked.

Composition Marking
Arty ptroduct contalning woollen fibre (exçoept carpets,
rugs, mats and uphoieteries, or articles made more than
20 ypore> before Importation> musêt be ciearly rnarked:
1)tIdentify the manufacturer or the persan marketing
the. pro<duct; 2) with a etatement denotîng in percentage



tai fibre content of the produot; and 3) with
ni per cent of the total weight of the prod-
onfibrous loadlng, filling or adulterating
t sultably marked, an opportunity to mark
ýustoms supervision may be granted.
bric contained in any product is imported,
iry to state the fabric's country of enigin.
,must be marked as to type <particular ani-

j' of enigin andi manufacturer's or marketer's
fition, where they are used or damaged;
,ed or otherwise artificially coloured; or
ubstantially of paws, tale, bellies or waste
st be so markéd.

Food Labeliing
foods, beverages, drugs, medical devices

ce are subject te inspection by the United
and Drug Administration (FDA) at the time
the U.S. The FDA is net authorized te
ass upon the legality of specif le consign-
- they arrive and are offered for entry into
iever. the FDA4is alwavs willinn to cnfffér



exported contrary to iaws of the~ foreign cou~ntry of orn-
gin. In addition, no such animal or bird may be taken,
purchaseçi, sold or possessed contrary to the Iaws of
ariy state, territory or possession of the United States.

Plants and Plant Products
Import permits issued by the U.S. Department of Agri-
culture are required.
Regulations may restriot or prohibit importation.
Shipments of agricultural and vegetable seeds and
soreeninga are detalned pending the drawing and test-
ing of samples. Such items are governeç by the provi-
sions of the Federal Seed Act of 1939 and regulationsof the Agricultural Marketing Services, UJ.S. Department
of Agriculture.

Postai Shipmerits
Parcels of aggregate value flot exceedr>g f lys dollars
(U.S.) may be aclmitted f ree of duty.
Commercial shipments valuecl at more than f ive dollars
mus include a commercial invoice and a customs
dclaration on the form provicted by the Canadian Post
Office and give an accurate description and value of
th~e contents. The customs declaration must be secure-
ly attached to the package.
If the shlpment comprises two or more packages the
one containing the commercial invoice should be mark-
ed "Invoice Enclosed"; other packages of the same
shipment may be marked as "No. 2 of 3, Involce En-
closed in Package No. 1".
A shlpment in excess of $500 aggregate value must
include a U.S. special customs invoice (formn 5515> and
a commercial invoice. A shipment under $250 aggregate
value wilI be deiivered te the addressee. Duties and
delivery tees for each package are collected by the
postman. Parceis containing bona fide gifts excluding
alcoholic beverages, tobacco products and perfumes te
persons in the UJnited States will be passed free of duty
provitecl the aggregate value received by one~ person on
one day does net exceed $25. No postal dellvery fee
~will be charged. Such parcels shoulct be marked as a
gltt and the value and contents indicated on th~e parcel.
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Amerîcan Goods Returned
U.S. products may be returned to the United States
duty-free provlded they have flot been advanced in
value or lmproved in condition while abroad.
Articles exported from the United States for repair or
alterations abroad shall be subject to duty upon the
value of the repairs or alterations. The term "repairs or
alterations" means restoration, change, addition,
renovation, cleaning or other treaiment which does flot
destroy the identity of the article exported or create a
new or different article. Any article of metal (except
precious metal) manufactured in the United States and
exported for further processing and again returned tothe United States for additional processing is subject toa duty upon the value of processlng outside the United
States.
The cost or value of U.S. origin conponent parts
exported abroad ready for use only in the assembly of
foreign-produced goods subsequently imported into theU.S., may be deducted from the value for duty provideci
the parts have flot been subject to any further fabrica-
tion while abroad except operations incidentai to the
assembly process such as cleanlng, lubricating and
painting.
Special U.S. Customs procedural requirements must be
followed upon the exportation and return of American
goods. Detais may be obtalned from United States
ImTport Specialsts at border points or from the Office of
United States Relations, Department of Externat Affairs,

ttie service, the following types of con-
iter f ree of duty:



TO THE MID-ATLANTICS TA TES

There is no substitute for the personal visit. Corre-
spondence, whie better than nothing, does flot excite
the American businessman. In a few words, he wants to
be shown.

Services of thie Trade Commissioner
The Commercial Division of the Canadian Consulate
General in Philadeiphia le equipped to function as the
liaison between Canadian andi local United States busi-
ness and lndustry. It actlvely seeks business opportu-
nities for Canada in the post territory and relays these
to flrms considered interested and capable. Potential
buyers and sellers are introduced wlth guidance provid-
ed as required. Market surveys of reasonable propor-
tions are coriducteci on behalf of Canadian firms and
agents, distributors or other recommended outiets. The
reception area of the Consulate General is available for
product dispiays and in-office shows. Consulate hours
are 8:30 a.m. - 5:00 p.m. Monday to Friday.

Advlse and Consuit the Trade Commissioner
Wben planning your f irst vîsit to Philadeiphia, advise
the Consulate Generai well in advance of your arrivai.
Inform the staff of the objective of your visit and
include severai copies of product brochures. It'is help-
~ful if you work out the o.i.. prices on at ieast part of
your product range. You shouid aiso list any contacts
already macde with the local business community.
With this information at their disposai, the commercial
staff will be pleased t0 arrange a tentative itinerary and
maice appolntments on your behaif that you can corifirm
upon arrival. Because of the lncreasing number of busi-
nessmen visiting our U.S. posts, we recommend that
you leave the arrangements for hotel reservations in the
hancts of your travel agent.
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1 me best time to visit the Philaclphia market area is
during the spring and fail. Avoid the Christmas-New
Year holiday period and the JuIy-August vacation
period. Bear in mind that buying schedules may vary
somewhat from Canadian timing. The Commercial Sec-
tion is prepared to offer guidance.

How to Get There
Airilnes

Eastern Airlines has daîly service to Philadeiphia on a
direct, non-stop basls from both Toronto and Montreal.
U.S. Air (formerly Allegheny Airlines) has daiiy service
to Philadeiphia from Toronto through Erie, Pennsylva-
nia, and from Montreai through Albany, New York.
Air Jamaica has daily service to Philadeiphia from
Toronto on a direct, non-stop basis.
Delta has daily service to Philadeiphia f rom Montreal
through Boston, Massachusetts.
While there is no direct Ottawa-Philadelphia service, it
is possible to fly Nordair to Pittsburgh and then U.S.
Air to Philadeiphia, or, Pilgrim Air to New York and thon
one of the numerous shuttie flights to Philadeiphia.
Western Canadlan businessmen can also make connec-
tions through Chicago as welI as Toronto, and Mari-
times businessmen can connect through Boston.

Rallways
Amtrak offers dally service to Philadeiphia, Baltimore
and Washington from Montreal.

Buses
Greyhound Bus Lines maintains routes to Philadeiphia
with connections for Baltimore and Washington.



VII. USEFUL ADDRESSES
Canadian Consulats Canadian Consulat.

General General (Tourlsm)
3 Parkway Building, 3 Parkway Building,

Suite 1310 Suite 1810
Philadeiphia, Pennsylvania Philadelpliia, Pennsylvania

19102 19102
Tel: (215) 561-1750 Tel: (215) 563-1708
Telex: 86-5266 Telex: 86-5266

Transportation Companies Offering Services
to Mid-Atlantic Market Area

Truck Service - Toronto

Mailil Transport Llmnited Wallace Transport Co. Ltd.
2055 Kennedy Street 1608 The Queensway
Sczarborough, Ontario Toronto, Ontario
Tel: (416) 291-7195 Tel: (416) 255-1135

Truck Service - Buffalo

Mushroomn Transportation Branch Motor Express Co.
Co. 620 Tiff Street

66 Miiens Road Buffalo, N.Y.
Tonawanda, NXY. Tel: <716) 822-8200
Tel: (716) 873-8700

Hall's Motor Transit Co.
850 Aero Drive
Ctieettowaga, N.Y. 14225
Tel: <716) 633-7622

Truck Service - Montréal

Malslîn Transport Llmlited HaIl's Motor Transit Co.
7401, rue Newman 400, rue l2ollard
Montréal (Québec) Ville Lasalle (Québec)
Tel: (514) 366-0150 Tel: (514) 878-1851

Red Star Express Linos YeIlow Frelght System Inc.
Québec Ltée 10755, côte de Liesse

10755, côte cde Liesse Dorval (Québec)
Dorval (Québec) Tel: (514> 631-4559
Tel: (514) 636-6741
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Rail Service - Toronto

Canadian National CP Rail
Raiiways Marketing and Sales

Foreign Freight Enquiry Union Station
Toronto, Ontario Toronto, Ontario
Tel: (416) 365-3511 Tel: (416) 360-3107
Piggyback Rates and

Service
Tel: (416) 365-3206

CONRAIL
69 Young Street
Toronto, Ontario
Tel: (416) 364-8173

Rail Service - Montréal

Canadian National
Railways

Domestlc and U.S. Traffic
935, rue La Gauchetière

ouest
Montréal (Québec)
Tel: (514> 877-5750

Penn Centrai
Transportation Co.

Place du Canada
Montréal (Québec)
Tel: (514) 878-1717

CP Rail
Marketing and Sales
Board of Trade Building
Montréal (Québec)
Tel: (514> 861-6811



Philadoîphia Savlng
Fund Society

l2th and Market Streets
Philadeiphia, Pa.
Tel: (215) 629-2000

Provîdent National Bank
Broad and Chestnut Streets
Philadeiphia, Pa.
Tel: (215) 585-5000

Baltimore

American Bank of Maryland Citîzons Bank & Trust
Charles Center Company of Maryland
21 West Fayette Street 6200 Baltimore Avenue
Baltimore, Md. Baltimore, Md.
Tel: (301) 752-7900 Tel: (301> 768-4444

Equitable Trust Bank Firsi National Bank
Calvert and Fayette Streets 25 South Charles Street
Baltimore, Md. Baltimore, Md.
Tel: (301> 547-4000 Tel: (301) 727-4000

Mercantile*Safe Deposit Union Trust Company of
& Trust Company Maryland

2 Hopkins Plaza Baltimore and
Baltimore, Md. St. Paul Streets
Tel: (301> 237-5900 Baltimore, Md.

Tel: (301) 332-5777

Washington

American Sscurlty & District of Columbia
Trust Co. National Bank

lSth and Pennsyivania 1801 K Street Northwest
Avenue Northwest Washington, D.C.

Washington, D.C. Tel: (202> 833-4500
Tel: (202) 624-4000

National Bank of
Union Fîrst National Bank Washington
740 lSth Street Northwest 619 l4th Street Northwest
Washington, D.C. Washington, D.C.
Tel: (202) 637-6100 Tel: <202) 537-2000

Customs Brokers
Phîladelphia

Amco Customs Brokerage Deverlnc.
Ce. 223 S. Gov. Prlntz

208 South 3rd Street Boulevard
Philadeiphia, Pa. Lester, Pa.
Tel: (215> 922-0141 Tel: (215) 521-4050



Dorf International Inc.
113 Chestnut Street
Philadeiphia, Pa.
Tel: (215) 925-3300

R.G. Hobelmann&
Co. Inc.

Lafayette Building
Philadeiphia, Pa.
Tel: (215) 923-8700

F.B. Vandergrlft
Bourse Building
Philadeiphia, Pa.
Tel: (215) 925-3727

John A. Steer Co.
136 Chestnut Street
Philadelphia, Pa.
Tel: (215) 922-6610

John H. Faunas Ina.
721 Chestnut Street
Philadelphia, Pa.
Tel: (215) 629-8600

International Expedîters
Ina.

Mail Building
Philadelphia, Pa.
Tel: (215) 627-8025

Carson M. Simon & Co.
209 Chestnut Street
Philadelphia, Pa.
Tel: (215) 925-6006

Baltimore

Air Frelght International John S. Connor lnc.
Inc. 33 South Gay Street

Friendshlp Airport Baltimore, Md.
Baltimore, Md. Tel: (301) 332-4800.
Tel: (301) 761-5333

H.W. St. John & Co.
R.G. Hobelmann 225 East Redwood Street

& Co. Ina. Baltimore, Md.
First National Bank Tel: (301) 727-2950

Building
Baltimore, Md.
Tel: (301) 727-8105

Vanguard Import Services
Inc.

17 Commerce Street
Baltimore, Md.
Tel: <301) 621-1490

Washington

G. Cosimano Ina.
P.O. Box 17092
Dulles International Airport
Washington, D.C.
Tel: (202) 471-9824



Hotels and Motels
PhIladeiphia

Holiday Inn Mldtown
Philadeiphia

1311 Walnut Street
Philadeiphia, Pa.
Tel: (215) 735-9300

Sheraton Kotels & Motor
rens

1725 J.F.K. Boulevard
Philadeiphia, Pa.
Tel: (215) 568-3300

Bellevue Stratford
Broad and Walnut Streets
Philadeiphia, Pa.
Tel: (215) 893-1776

The Barclay Hotel
Rittenhouse Square East
Philadeiphia, Pa.
Tel: (215> 545-0300

Ba

Baltimore Hilton
101 West Fayette Street
Baltimore, Md.
Tel: (301> 752-1100

Sheraton John Hopkins In
Broadway and Orleans

Stroots
Baltimoro, Md.
Tel: (301) 675-6800

Franklin Plaza Hotel
Two Franklin Plaza
Philadelphia, Pa.
Tel: (215) 448-2000

Marrlott Motor Hotol
City [mne and Monument

Road
Bela Cynwyd, Pa.
Tel: (215) 667-0200

Valley Forge Hilton
251 West DeKaib Pike
King of Prussia, Pa.
Tel: (215) 337-1200

Holiday Inn Conter City
l8th and Market Street
Philadelphia, Pa.
Tel: (215) 561-7500

Itimore

Frlendshlp International
Hotel

Friendship Airport
Baltimore, Md.
Tel: (301) 761-7700

n
Hyatt Regency
300 Light Street
Baltimore, Md.
Tel: (301) 528-1234

Washington

Washington HIlton Hotel Holiday Inn
1919 Connecticut Avenue 1615 Rhode Island
Washington, D.C. Avenue Northwest
Tel: (202) 483-3000 Washington, D.C.

Tel: (202) 296-2100



Sheraton-Park Motor Inn
2660 Woodley Road

Northwest
Washington, D.C.
Tel: (202) 265-2000

Shoreham Hotel
2500 Calvert Street,

Northwest
Washington, D.C.
Tel: (202) 234-0700

The Watergate Motel
2650 Virgiia Avenue

Northwest
Washington, D.C.
Tel: (202) 965-2300



REGIONAL
CONTACTS
If you have flot prevlously
marketed abroad, contact
any regional officer at the
addresses listed below.

NewfoundlandlLabrador
P.O. Box 64
Atlantic Place, Suite 702
215 Water Street
St. John's, Newfoundland
A1C 6C9
Tel: (709) 737-5511
Telex: 016-4749

Nova Scotia
Duke Tower, Suite 1124
5251 Duke Street
Scotia Square
Halifax, Nova Scotia
B3J 1 P3
Tel: (902) 426-7540
Telex: 019-21829

Québec
C.P. 1270, Succursale B
685, rue Cathcart, pièce 512
Montréal (Québec)
H3B 3K9
Tel: (514> 283-6254
Telex: 055-60768

2 Place Québec, pièce 620
Québec (Québec)
GiR 2B5
Tel: (418) 694-4726
Telex: 051-3312

Ontario
P.O. Box 98
1 First Canadian Place,
Suite 4840
Toronto, Ontario
M5X 1B1
Tel: (416) 369-4951
Telex: 065-24378

New Brunswick
440 King Street, Suite 642 Manitoba
Fredericton, New Brunswick Manulife House, Suite 507
E3B 5H8 386 Broadway Avenue
Tel: (506) 452-3190 Winnipeg, Manitoba
Telex: 014-46140 R3C 3R6

Tel: (204) 949-2381
Prince Edward Ilnd Telex: 075-7624
P.O. Box 2289
Dominion Building
97 Queen Street
Charlottetown, Prince

Edward Island
CiA 8C1
Tel: (902) 892-1211
Telex: 014-44129

Saskatchewan
2002 Victoria Avenue,

Room 980
Regina, Saskatchewan
S4PD 0R7
Tel: (306> 359-5020
Telex: 071-2745



Albertal
Northwest Territorles
Cornerpoint Building,

Suite 505
10179 105th Street
Edmonton, Alberta
T5J 3S3
Tel: (403) 420-2944
Telex: 037-2762

Brltlsh Columbia/Yukon
P.O. Box 49178
Bentail Centre, Tower 111,

Suite 2743
595 Burrard Street
Vancouver, British Columbia
V7X 1K8
Tel: (604) 666-1434
Telex: 04-51191
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APPENDIX 1

Counties Covered by the Canadian
Consulate at Philadeiphia
Eastern Pennsylvanla

Adiams
Berks
Bradford
Bucks
Carbon
Centre
Chester
Clinton
Columbia
Cumberland
Dauphin
Delaware
Franklin
.Juniata
Lancaster
Lebanon
Lehigh
Luzerne
Lycoming

Miffin
Monroe
Montgomery
Montour
Northampton
Northumberland
Perry
Philadeiphia
Pike
Potter
SchuyIkll
Snyder
Sullivan
Susquehanna
Tioga
Wayne
Wyoming
Union
York
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Southsrn New Jersey

Atlantic
Burlington
Camden
Cape May
Cumberland

Gloucester
Mercer
Ocean
Salem



APPENDIX I
Main Canadian Exports to Delaware,

Maryland, New Jersey (Nine Southern
Counties), Eastern Pennsylvania, Vi rginia

and the District of Columbia in 1981
Cdn $ Millions

DELAWARE
Lumber, softwood 16.4
Motor vehicle parts, except engines 61.8
Aircraft complete with engines ý12.8

MARYLAND
Iron ores and concentrate 194.2
Lumber, softwood 44.3
Newsprint paper 44.3
Bars and rods, steel 22.4
Motor vehicle engines and parts 16.5
Motor vehicle parts, except engines 67.3

NEW JERSEY*
Lumber, softwood 26.6
Newsprint paper 55.5
Organlo chemnicals 25,4
Petroleumn and coal proclucts 15.4
Motor vehicle parts, except engines 17.6
*l is estimnateci that the fine southern counities of New
Jersey covered fromn the Philadeiphia Consulate take
about one-third of total Canadian exports to the state.



EASTERN PENNSYLVANIA*
Meat, fresh, chilled or frozen 27.1
Iron ores and concentrates 66.7
Lumber, softwood 47.6
Wood pulp and similar pulp 63.9
Newspaper paper 139.4
Aluminum, including alloys 52.9
Nickel and alicys 38.1
Motor vehicle parts, except engines 48.8
Aircraft, engines and parts 23.1
Other telecommunicat ion and related equipment 23.3
*I is estlmated that Eastern Pennsylvania absorbs
50 per cent of total Canadian exports to the state.

VI RGI NIA
Lumber, softwood 32.6
Newsprlnt paper 109.7
Aluminum, including alloys 21.4
Motor vehicle parts, except enigines 28.9
Shlps, boats and parts 20.5

DISTRICT 0F COLUMBIA
Newsprint paper 43.1
Aircraft complets with engines 8.9
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CANADIAN EXPORTS TO
CDN $

SECTION
SUBSECTION t4

Q .1
-3 if

Live animals
Food, feed, beverages

and tobacco
Crude materials, inedible

Fabricated materials, inedible
End products, inedible:

Industrial machinery
Agricultural machinery and

tractors
Transportation equipment
Other equipment and

tools
Personal and household

goods
Miscellaneous end products
Total end products,

inedible
Special transactions, trade
Total domestic exports

11.3

5.8

56.1

1.3
0.5

80.1

3.3

0.1

0.8
86.1

159.3

0.2
30.5

219.1

177.7

9.4
5.3

115.9
32.5

3.6

7.4
174.2

0.8
602.5

* One-third of total Canadian exports to New Jersey are
estimated to go into the nine southern counties.
It is estimated that Eastern Pennsylvania absorbs 50
per cent of total Canadian exports to the state.

NOTE:- indicates a total less than $50,000.00

PHILADELPHIA TERRITORY IN 1981,
MILLIONS

ccc~w|$ 4 __ _ 4b

0.3
29.1

21.8

246.7

12.9
0.6

34.2
25.9

5.9

10.6
90-1

0.3
388.3

115.1

547.8

29.3
43

117.4
57.8

6.5

10.1
225.4

0.9
940.5

0.1

13.4

15.6

261.7

18.8
5.1

80.5
32.6

1.0

5.9

143.9

0.9
436.5
436.5 66.5I ______ L J

3.3

0.1

46.0

0.1

9.2

6.5

0.3

0.8
16.9

0.1

66.5

4.0

137.5

377.5

1336.0

71.8
15.8

437.3
158.6

17.4

35.6
736.6

3.0
2593.6
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