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to sell at convenient and profitable figures
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The North Pole has not yet

been dzscovered

but the Wise Grocer discovered long

ago that to increase his jelly trade

g St

¢ there was only one brand that would
doit. Ask him the name and he will

“KKOVAH”

say

SUTCLIFFE & BINGHAM ,;miteq

717 St. John Street,
MONTREAL.

Works : Manchester, England.

THE CANADIAN GROCER

s

Peacock Brand
Bulk

Mince Meat

Wait no longer! Get in your ordor

for Peacock Brand Bulk Mince -

Meat to-day. Your customers’ interests
demand your getting the best article.. We'
don’t put our name on inferior goods.

THE BATES MFG. CO,, umm
9-11 Franols o, mmm.

Y

National
Licorice Co.

ynune xsmuz's

Y. & 5., SCUDDER and M. & R. Brands of
lets, M.& R. wmmubm.umum,

, H

PURE STICK LICORICE, Acme Licorice Pel~ 1
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Codou s

Macaron:

Made only from the real
Taganrog Russian Wheat—no other wheat
produces quality so superb. Full weight—
unvarying quality. Every package taste-
fully packed and labelled.

Cox s
Gelatine

Made and sold on hon-
or. Made from the finest materials that
money and experience can buy. Made
to wholly satisfy the most particular cooks.
The oldest and most reliable Gelatine on
the market. 1In both powdered and shred-
ded form. As unvarying in quality as the

rise and set of the sun.

Agents,

Arthur P. 1ippet & Co

8 Place Royale, Montreal ;
20% Front St. E., Toronto.
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MANUFACTURERS’ AGENTS AND BROKERS’ DIRECTORY.

BRANDON, MAN.

TORONTO.

GROCERIES FOR THE WEST

We will have a car leaving Toronto and Montreal
about once a month.

Have ¥ou got something you wish to ship in
these cars

We will reship, sell or store for you. Write us.

Wilson Commission Co., Limited
Brandon, Man.

CALGARY.

The Best Salesman

is the Man on tte Spot. Don’t Con-
tinue to be Over a Thousand Miles Away
from your Buyer. Communicate with us,
and have your Business Transacted by
reliable Brokers on the Spot.

Excellent Storage Accommodation.

NICHOLSON, BAIN & JOHNSTON

Wholesale C ission Merchants and Brokers

CALGARY, ALTA,
NICHOLSON & BAIN, WINNIPEG, MAN.

HALIFAX, N.S.

W.G. A. LAMBE & CO.

|~ TomonTo.

Grocery Brokers and Agents.

Established 1885

C. E. KYLE

WHOLESALE GROCERY BROKER
and MANUFAGTUI‘ERS’ AGENT

27 FRONT ST.E., \- TORONTO

Highest references. Commissions solicited.

W G. Patrick & Co.

Manufacturers’ Agents
and

Importers.

29 Melinda St., TORONTO

E. St. G. Tucker,

West India and General

Commision Merchant

HALIFAX, N. S. CANADA.

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE
HALIFAX, N.S. )
Manufacturers’ Agents and Commission Brokers
WAREHOUSEMEN
Domestic and Foreign Agencies solicited.
Highest references.
—_———
MONTREAL

A. J. HUGHES

Wholesale Grocers’ Broker, Manufacturers’ Agent
and Jobber,

1483 Notre Dame Street
MONTREAL.
Open for few more foreign and domestic agencies.
Correspondence Solicited. Highest References.

H. J. STEVENS

12 BOARD OF TRADE, -  MONTREAL

Wholesa'e Brokerage

Beans, Boiling Peas, Flour, Oats

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal

Bond 28.

Tel. Main 778.

INDEPENDENT GANNERIES

When you want Independent prices for Canned

Goods, phone, wire or write us, as we
have some of the best brands in
Canada to offer.

—_—

W. H. MILLMAN & SONS

CROCERY BROKERS
TORONTO

September 29, 1905

WINNIPEG.

CALCARY STORACE

In a new brick block centrally located.

Dingle & Stewart

Winnipeg, Man, Calgary, Alb.
COMMISSION BROKERS.

REGINALD LAWSON

MANUFACTURERS' AGENT and
WHOLESALE COMMISSION BROKER

UNION BANK BUILDING
Corresnondence

Sallcited WINNIPEG, MAN.
JOSEPH CARMAN

Wholesale Grocery Broker and Manufacturers’ Agent
Member Western Wholesale Brokers’ Association

Union Bank Block, Rooms 722 and 723
Winnipeg, Man.

Open for good Correspondence
Canned Goods Agency Solicited

Stuart Watson

Manufacturers’ Agent and Whole-
sale Commission Broker.

WINNIPEG, MAN.

Correspondence Solicited.

Highest References.

GEORGE ADAM & CO.

Wholesale Grocery Brokers and
Commission Merchants,

WINNIPEG, - - MANITOBA.
The big crowd is heading for Western Canada. Get

them buying YOUR goods. You can do
80 by corresponding with US.

Members Western Wholesale Brokers’ Association,

ST. JOHN’S N.F.

THOMAS B. CLIFT

Broker, Commission Agent, Auctioneer and Notary Public
Commercial Chambers, Water St.
ST. JOHN'S, N,F.

A warm welcome extended to all Heads of Depart-
ments and Commercial Travellers
from foreign countries.

CHARLOTTETOWN, P.EIL.

HORACE HASZARD

IMPORTER of Refined and Raw Sugars, Barbados
——— Molasses, Flour and Cornmea'. ~

EXPORTER of Cheese, Butter and Canned Goods

AGENT in Csnada and the United Sta'es for the
—— famous BRAHMIN TEA.

Charlottetown, Prince Edward Island.

VICTORIA, B.C.

Radiger & Janion

VICTORIA AND VANCOUVER

MANUFACTURERS’ AGENTS and
OCOMMISSION BROKERS

rrespondence Solicited.  Reference — Bank of British
North America, Victoria.

CANNED SALMON

1905 PACK
Wire or write us for prices:

Fraser River Sockeye
Skeena River Sockeye
River’s Inlet Sockeye
Red Spring S.
Cohoes

Humpbacks

Handsome Labels. Quality first-class. Pricesright. We
want the trade of eastern retailers who purchase car lote.

NICHOLSON & BAIN, WINNIPEG,
Wholesa'e Commission Merchants and Brokers.
BRANCH HOUSE:

NICHOLSON, BAIN & JOHNSTON
CALGARY N.W.T.

VANCOUVER.

J. McA. CAMERON

Manufacturers and Wholesale
Commission Agent

Correspondence Solicited

Vancouver, B.C. P.O. Box 912

Reference—Bank of Hamilton

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Canadian Grocer.
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§ 7 How is Your Stock of 7

. BALTY

, VERRET, STEWART & CO. ’
- MONTREAL .
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COLES s

GRANULATOR.  PULVERIZER.

Single and
Double
Crinders

Pulverizing
and
Cranulating

Every Coles Coffee
Mill has a Breaker that
breaks the Coffee before
it enters the grinders,
thus reducing wear of
grinders and saving
current.

Our Crinders
Wear Longest

No. 65
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 Ibs.
GRINDING CAPACITY.

Granulating 2 pounds per minute. Pulverizing % pound per minute.
Capacity of Iron Hoppers, 5 Ibs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills, Floor Mills
and Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO,,

Nos. 1615-1635 North 23rd St. PHILADELPHIA, PENN,, U.S.A.

AGENTS:
Forhes Bros., Montreal.
Gorman, Eckert & Co., London, Ont.

Todhunter, Mitchell & Co., Toronto.
Dearborn & Co., s8t. John, N.B.

No. 4 (Grocers’), Price, postpaid, $1.75

9000000000000 0000

400000

 ROSE
s~ AUTOMATIC
KNIFE
GRINDERS

Discounts to agents
and dealers

THE ONTARIO
SUPPLY CO.

OWEN SOUND, ONT.

THE CANADIAN GROCER
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ytle’s
Mince
Meats

Better than ever. We know that is saying a good deal,

for these Mince Meats have excelled for years. But

we’re a progressive people and ever strive after the best.
Done up in pails.

The T. A. LYTLE CO., Limited

124-128 Richmond St. W., Toronto, Can.

_

No. 3 (Household), Retall Price, 65c¢.
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The safest investment in the Tea line

: is to stock up with :__

i , § » .
. —Your customers who have not tasted :
‘ the delicious, fragrant, healthtul teas of .
Japan will appreciate you calling their ’

attention to same.

Absolutely and always the purest teas grown and prepared
for consumption under the most hygienic principles.

Stick to JAPAN TEAS

WAITING IS EASY BUT
UNPROFITABLE. It is quite

easy to wait until you run out of

PATERSON’S
CAMP
COFFEE
ESSENCE

before ordering more, but it is
mighty unprofitable—may have a
call for it any time. THE COFFEE
il PROBLEM is solved .when you
! decide to keep well stocked with

PATERSON’S
CAMP
COFFEE
ESSENCE

Sells well. Good Profit in it.

v | Cnemiers j ROSE & LAFLAMME,
} JLCLeseOu. Agents, Montreal.

All Grocers
Selling .

“Klaus”
Improved Swiss Milk

Chocolate

find that they are working up a

profitable branch of their business.

Public taste has decided that ‘‘Klaus” Cho-
colate is a delicious confection and a good
food. It is a line that is asked for all the
year round. If you are not already
amongst those grocers who are selling {3
Klaus, sTaART Now. Get your share of the ;
Fall and Winter trade. There are too
many varieties to tell you about them
here, but wriée us for particulars.

Canadian Agents :

ROSE & LAFLAMME,
Montreal and Toronto. J

st
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W. P. KAUFMANN
19 Caer Howell 8treet, TORONTO !
Analyst & Consulting Chemist

Advice regarding processes of manu-
facture and technical applications of
chemistry.

The Nibble
of a Mouse

will eventually consume
the biggest cheese, and the
loss of pennies, nickels,
dimes and dollars, if it
don't “bust” the biggest
business, will reduce the
profit to an alarming
extent. And you're bound
to lose more or less if you
do a credit business, and
depend on ledger balances
taken from the day-book.
Throw out your day-books

THB CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we cando. Asmall
advertisement in the

HKINGSTON
“GLE ANER”

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax.

Do You
Know?

that with every
100-bar case of

SOAP

You receive a coupon
worth 25 cents.

The Duncan Company

of Montreal
P.0. Box 292. 1974 Notre Dame 8t.

and other time-wasting
devices, and adopt the
modern Alllson Cou-
pon System.

IF A MAN WANTS CREDIT

for $10, give him a $10 Allison Coupon Book, charge
him with $10, and there you are. No trouble at all.
If he buys a plug of tobacco for ten cents, just tear
off a ten-cent coupon—that's all. And 8o on for all
his purchases up to limit of the book. NO PASS
BOOK NO WRITING. NO TINE LOST. NO
KICKING. There are other Coupon Books, of course,
but why not have the best? Let us send you a
free sample.

For Sale in Canada by
THE EBY, BLAIN CO., Limited, TORONTO.
C. 0. BEAUCHEMIN &- FILS, MONTRFAL.
WM. T. SLOANE, WINNIPEG, MAN,

ALLISON OCOUPON CO., Manufacturers.
indianapolis, Indiana.

«..ESTABLISHED 1849...

BRADSTREET’S

Capital and Surplus, 81,600,000. Offices throughout the Civilised World
Exeoutive Offices : Nos. 346 and 348 Broadway, New York City, U.8.A.

THE BRADST MPA athers information that reflects the financial condition and
the controlling cgcumﬁggevuy’ see. o! o’mtmnulo credit. Its business may be defined as of the

merchants, by the merchants, for the merchants. J:dprocnrln‘. verifying, and promuigating information no
effort is spared, and no reasonable expense considi t00 great, that the results may justify its claim as an
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have
been steadily extended, and it furnishes information concerning mercantile persons throughous the
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations.
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.

OFFIOES IN CANADA

HAMILTON, ONT. LONDON, ONT.
QUEBEOQ, QUE. ST. JOHN, N.B.
WINNIPEG, MAN

MONTREAL, QUE.

HALIFAX ,N.8.
TORONTO, ONT.

OTTAWA, ONT,
VANOOUVER, B.O.

THOS. C. IRVING, Gen. Man. Western Canada Teronto.

There’s a Reason

WHY THE PEOPLE USE

Mr. Druggist —Dont clog

your shelves with imitations which
no amount of talking and price-
cutting will clear off your shelves.

LIPTON'S JAMS

THEY WANT

THE QUALITY

MATHIEU'S SYRUP

a Re

There’s

WHY YOU SHOULD SELL

LIPTON’S
JAMS

YOU WANT THE PROFITS

of Tar and Cod Liver 0il

is a real Cough CURE, and has
never been known to prove a
“frost.” We bring customers to
you by our advertising.

ason

Offer your customers Mathieu's
Nervine Powders for headache,

ORDER FROM YOUR JOB

BER and make real friends of them.

Ceneral Agent for Canada:

J. S. CREED

153 Upper Water Street
HALIFAX, N.S.

Board of Trade Building

J. L. Mathieu Co., Limited

Proprietors
Sherbrooke, -

MONTREAL
Quebec
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Unbounded
Tea
Wealth

A Vaster Trade Than Has Been!

WEST

GEYLON

EAST

TEAS

A Mightier Name Than Ever!

The
World’s

Greatest

Supply

At
Every
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Hot or Cold?

A COLD WATER STARCH
lvorine Starch

You'll Have to Hurry!

NEAR I-Y We haven’t very many

P s (R left. The book—

is better far than starch requir-

ALL 100 Cood Ads iy ol

SOLnl for a Grocery Store IVORINE is peerless among
o .5 “starches. Pays the Grocer 60

is finding its way to a .

g e per cent. Sells fast. Sells again.
great many grocers
Sent for appro-

val. If you keep who want good ads at
it send $1.00; If

you don't keep it, sz-so per caseo (40 pkgs)

th N t it 1
s S time and trouble. GIVE AN ORDER FOR ONE CASE

the smallest cost of

THE CANADIAN GROCER St.Lawrence Starch Co.

10 FRONT ST. E., TORONTO PORT CREDIT, ONT.

The Man Behind the Counter

is the one we recognize. We want the co-operation of
the retail clerks throughout the country in extending and
increasing the sale of the great Fairbank specialties :

gy i

lﬁ% I@ & f

) ""'l l_lgl N{ %' ?'

” ” IH “ LA Gold Dust Washing Powder
L 355 K 3 t.. ? Fairy Soap, Copco Soap
| \ %o <qu2; Fairbank’s Glycerine-Tar Soap
: = = | L Fairbank’s Scouring Soap
] [ - Fairbank’s Sanitary Soap
o o =¥
}’ & N iy % i | P We are willing and anxious to acknowledge the service
3 "o m— = n they can render us by rewarding them in direct proportion
e = to the interest they display in pushing these goods. Our
SE \\ method of rewarding is **The Fairbank Plaa.”” which is a
/ ¢ b system of couponing our specialties in such a manner that

the coupons can be easily removed when the goods are sold,
and giving for these coupons useful articles, the best that
money can buy. Our whole aim s to give the clerks the

best value we can secure.

The products embraced in **The Fairbank Plan’™ are easily sold

\\ N because they are the best value and give the greatest satisfaction to the
a o consumer. They increase the trade of the store and **The Fairbank
Plan®” rewards the dealer or his clerks for selling them.

@ @ ) Send for a copy of **The Fairbank Plan' illustrated premwum

@ '\. list. It will pay you.
\ :

THE N. K. FAIRBANK COMPANY

MONTREAL. CANADA
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TRADE WITH ENGLAND | | THE STANDARD

Every Canadian who wishes to trade
successfully with the Old Country
should read

“Commercial Intelligence’’

(The address Is 168 Fleet St.,
London, England.)

The cost is only 6¢c. per week. (Annual

subscription, including postage, $3.80.)
Moreover, regular subscribers are allowed

to advertise without charge in the paper,
See the rules.

IT COULD NOT BE OTHERWISE

HOLBROOK’S Star Brand

GENUINE IMPORTED | COTTON Gumpu“ng ﬂheese Glmel'

WORCESTERSHIRE

SAUGE CLOTHES | INSURES PROFITS

IN CHEESE

L' N Es 1.—It cuts to accurate weight.

PAYS 40% AND 2.— It computes precise money value.
— AND - 3.—It cuts without waste.
4.—It preserves the cheese.

P rbo I ' ON Every grocer _an affc aﬂ'ord n
No grocer can af’ford to be w»thout it.

l N E Price and Terms Right. Write for Folder

; THE WALKER PIVOTED BIN
‘léouoaneaare as cheap as Sisal or Manila AND STUHE F|XTUHE 00.,

I‘ and much better.

For sale by all Wholesale Dealers 516 Board of Trade Building, - TORONTO

See that you get them

DON'T BECIDE

NOT TO BUY NOW
UNTIL YOU HAVE FUL-
LY INVESTIGATED

The Bowser

Self-Measuring

Oil Outfit

is greatly improved and the hest

os2

we have ever made It has manv

Per Bottle

advantages which you would find

would materially assist you in

making a profit on your oil

handled. In fact, it will in a verv

"®o330g 4o0d

short time save you more than it

25c.

cost. It costs vou nothing to

investigate. Write to-day for full

information. It's free. Ask for

Catalogue **B.”

|
|
|
|
|

DOUBLE CELLAR OUTFIT.

H. CILBERT m:f::s::::::':nue, 'I’oron.to S- F. BOWSer & CO., 5301_‘])“{33’}.05!. W,
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The Story of Our New Publication

The BUSINESS MAGAZINE

- . - We have decided to start almost immediately the publication of a new
' monthly magazine for busy men and women, in which we will reproduce the
very best articles contained inthe magazines of the world—not dry statistical
articles, but bright, clever, readable matter of special interest to business men.

& Readers of The Canadian Grocer know that every month a great many

3 articles and sketches appear in the magazines, which they would like to read.
They are prevented from doing so by the great number of the magazines and
by the expense of securing them. Just think what an opportunity the Business
Magazine affords them of getting the very best of these publications at a
ridiculously small cost !

All the magazines of the world will be received month by month at our office.
They will be distributed among the members of our editorial staff, who will
make selections from them. These will be submitted to the managing editor
of the magazine, who will cull out the unsuitable matter. Finally, before being
sent to the printers, a council of the managing editors of the MacLean Trade
Newspapers will be called to pronounce a final verdict on them.

i "\

The result will be a magazine without a dull page—a magazine that you can
read with pleasure any time—a magazine that is the gateway to the best current
literature in the world.

In addition to the articles which will be reproduced, those other articles
which we are unable to print will be listed, so that every month readers will
obtain a key to every article on a commercial subject that has appeared.

The Business Magazine will contain 150 to 160 pages and will be published

about the first of every month. Its subscription price will be $2.00 per annum.

The MacLEAN PUBLISHING CO., Limited

Toront.0o Mont.real Winnipeg

Subscription Form

THE MacLEAN PUBLISHING CO., Limited
TORONTO

Please put me down as a subscriber to the Business
Magazine, for which I agree to pay $2.00 per annum.




S OB

e

THE CANADIAN GROCER September 29, 1905 ;

SINGLE REFRIGERATOR CABINET

Cheese, Gooked ﬁeat's‘,_ Delicatessen, Etc.

A handsome cabinet, fitted with either disc or square cutting board,
that can be used to advantage in every

GROCERY, MEAT and PROVISION STORE

Write for “AUTOMATIC CHEESE CABINET” FOLDER

THE WALKER PIVOTED BIN & STORE FIXTURE GO.

516 BOARD OF TRADE, - TORONTO, ONT.

Facrory : BERLIN, ONT.

-~

Two names to conjure with in trade

R T ET I,
X 5>

= BORDEN’'S

1 » __The question of guality is one that should enter into your
judgment as to the class of goods you buy. Absolute per-
€ction i i g s beari
“EAGLE” BRAND LOI!DE)NI’SSg::Zer?:Ned in the manufactured products bearing . PEERLESS” BRAND
CONDENSED MILK 3 EVAPORATED CREAM
For sale by all jobbers.

William H. Dunn, Montreal

Erb & Rankin, Halifax. N.S. JOS. IRVING, 92 Wellesley St., TORONTO Scott, Bathgate & Co., Winnipeg, Man.
Shallcross, Macaulay & Co., Victoria and Vancouver, B.C.

W. 8. Clawson & Co., 8t. John, N.B.

’ “EN7 ERPRISE”
The buzz of customers—the ring of the cash register—the clink of coin
increase in a grocery store that is Enterprising in methods and equip-
ment. An ‘‘Enterprise’’ Electrically Driven Coffee Mill decreases
expense, increases business. A novelty a few years ago, now a

necessity in every grocery.

The illustration shows our mill No. 83 fitted with + H.P.
motor, furnished for either direct or alternating current. It
is 30 inches high, 22 inches long, 14 inches wide and weighs

115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of \
coffee. It will granulate 1 pound of coffee a minute or pul- 3
verize + pound a minute. KEach machine is equipped with ;
pulverizing grinders and can be regulated for fine or coarse
grinding while running.

We will be pleased to send prices and practical sugges-
tions ; also our catalogue showing complete line of Mills,

Food Choppers and other ‘“Enterprise” grocers’ specialties.
+ ‘

THE ENTERPRISE MFG. CO. OF PA.,
PHILADELPHIA.

10
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How It’s Done

It's surprising how the Coffee business is growing
in Canada, about double what it was a few years
ago, and yet you may not have noticed it. In nearly
every town there is one grocer who gets most of
this trade, just because he knows how to handle it.
There is only one way to do it right. In the first

place, you must have a mill and grind it as you sell
it. Ground coffee a week old scarcely imitates fresh

coffee. You should buy often, and not much at a
time, not load up, because there is no speculation in
roasted coffees. Then, buy a Good blend even
if your profit is not so large. “Boston Luxury” is
sold on a close margin, but its sale is large and the
satisfaction wonderful. It has both strength and
good flavor—makes a rich, creamy drink. Costs
you twenty-eight cents—doubt if you can match it
less than thirty-two. We would like to send you a

tin on approbation, to get a start.

John Sloan & Co.

Toronto Belleville

11




THE CANADIAN GROCER

TRAVELLERS’ TALES

The Knight of the Grip Sack is famed for his tales! Also for his very human
love of the good things of the earth. Small blame to him. He must make up as
best he can for the lack of home comforts. Every traveller who has carried a grip
for The Albert Toilet Soap Co., and many who hardly know the firm’s name have
for many years carried for their own use a cake of Baby’s Own Soap.

It is recognized as the best, and our gallant Knights want it for themselves.
Their efforts joined to the excellence of the Soap have carried it to the front rank of
toilet soaps in Canada. In fact, no other soap commands a sale which approximates
that of Baby’s Own Soap. Its popularity has caused price cutting, and while the
dealer’s loss is the consumer’s gain, the manufacturers feel that to bring the sale of
Baby’s Own Soap to the figure it should have the retailer must be interested in its

profits.
To share in the manufacturing profits is the only means of achieving this, and

when the question came up of the advisibility of changing the style of the firm, and
converting it into a Limited Liability concern, one of the reasons which helped to
decide was the opportunity it offered to interest the trade in Albert Soaps generally,
and specially in Baby’s Own.

Albert Soaps Limited, have now taken over the business of A. Savage & Son
and under the same management as before the business is going on as usual. Bug
a limited amount of shares are to be sold, and before offering a single one to the
public the trade are offered the opportunity of interesting themselves in the Com-
pany. They have this privilege until October 1st, when subscriptions from the public
will be allotted in order of reception.

Similar companies in England and the United States have earned large divi-
dends, and shares in them bought at par can now be sold at twice or three times their
cost. Dealers have first call on th: stock offered for subscription, and it is hoped
that they will avail themselves of it. Prospectus giving full particulars will be mailed

on request.

ALBERT SOAPS LIMITED

MONTREAL

MANUFACTURERS

BABY’S OWN SOAP, QUEEN’S LAUNDRY BAR, MASTER MECHANICS' TAR,

ETC., ETC.

September 29, 19056
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The Comfort il o

the Best Cereal Food to Sell is

Shredded
Whole Wheat,

* It is made in two forms, Shredded Wheat

BISCUIT and TRISCUIT.
TRISCUIT is a CRACKER, not a ‘* break-

fast food.” It is used as toast in place of
B d d D h P ordinary bread toast, and for all purposes

e an L= ouc e an for which the common white cracker of com-
merce is used.

Made in Yellow-Ware and thoroughly Vitrified Shredded Wheat BISCUIT is the standard

wheat food of the world, delicious for break-
The most Comfortable and fast, or for every meal for every day in the

Sanitary Bed Pan ever made year. It contains all the nutriment in the
whole wheat in digestible form. A good
seller all the year round.

Recommended by all Physicians and Trained Nurses

MANUFACTURED BY

R. Campbell’s Sons The Canadian Shredded Wheat Go.,

NIAGARA FALLS CENTRE, ONT. Limited

Hamilton Pottery HAMILTON, ONT.

COFFEE  COFFEE

COFFEE

Now is the time to start right to secure your share of the
Coffee trade. You will make no mistake if you order our
“Java” Blend at 18 cents, or “Queen’s Blend” at 28 cents.
These blends are carefully selected, and we believe no better
than “Queen’s Blend” can be purchased.

To encourage mail orders you can deduct $1.00 from your

invoice if you order a so-pound tin, besides your cash

discount of 5 per cent. Write now.

Standard ‘Spice Mills, Hamilton, Ont.

13




Each clerk’'s sales are
added separate ly on
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This counter, under
lock, tells proprietor

)
\ this counter. Separate
i counters under this any minute how busi-
' hood give separate ness is running.
totals of charge sales,
money received on ac- Under lock is private
’ count and money paid. record of each sale and
4 clerk who figures in
A new and complete each transaction.
’ system for credit sales, s 5
Pl money received on A receipt printed e
% ’ account and money ::’:?mcal;’s‘;glll’érgoes to ;
S very ner. :
’ o ou Shows amount, kind
: : and clerk who made
This counter shows iransaction. This = E L
] how many (‘u:\‘tulnurs receim enforces proper » N
each clerk waited on record of every cent 4

3 during day. taken in by each clerk. :

/ This counter shows i
total number of custom- 3
ers waited on during
the day.

If there is a mistake
of fifty cents in this This drawer belongs 3
drawer, or a counter- to clerk “E.” Each
feit coin or Dbill, you clerk has his own indi-
vidual cash-drawer.

know that "D" clerk
made the mistake.

You pay for a National Cash Register from the

————————————————————————————— seoeeoe-a----Cut of f here and mail to us today - - - - - - oo oo e e

NATIONAL CAsH REGISTER COMPANY

I own a Please expluain to me

what kind of a register is best suited for my business.
SETa = ' ) i ~ No.clerks

RIERA’S
Il | “BLUE LION” ... “MAPLE LEAF” | |

This does not obligate wme to buy.

|
VALENCIAS
% Finest shipped from Spain §

| | D. RATTRAY @ SONS | |
L4 CANADIAN AGENTS 1.
| ; QUESEC Montreal OTTAWA




R IR e TRy

T T ST

September 29, 1905 THE CANADIAN GROCER

The Matter of Flavor

is everything in canned fruits and vegetables. It 1s the dif-

ference between success and failure, between a pleased and a
dissatished customer, between increasing and decreasing busi-
ness, between proht and loss.

We stand between you and loss because Old Home-

stead Goods are perfect in flavor.

The Reason Why!

We have been telling you the reason why these past

months.  Our new and modernly equipped factory, our sani-
tary precautions, our situation in the midst of the Garden of
Ontario, our use of only the choicest fruits and vegetables.
All to the one end, the end that the flavor of Old Homestead
Canned Goods should be perfect. \

Little things are they? Yes, but by atter}ﬂing to the
little things, we have attained the success we have reached—
success that is tangibly represented in Old Homestead
Brand Canned Fruits and Vegetables.

Don’t be satisfied till you get them. If your wholesaler

will not supply you write us direct.

The Old Homestead Ganning Go.

Picton, Ontario




THB CANADIAN GROCER September 29, 1906

PARADISE AND HAYCASTLE CURRANTS

Greece's finest productions. Grown in a specially favored district. Imitations and the “just as
good” kind are legion.

You don’t need an imitation when you can get the genuine. Your customers are pleased
your trade and profits increased, by handling Paradise and Haycastle Currants.

SOLE AND ONLY AGENTS FOR CANADA

W. H. GILLARD & CO., HAMILTON,

Wholesale Grocers, Tea and Coffee Importers.

As to Promiées

Words should be weighed in making trade announcements. ‘‘Make ro promises
you cannot keep.”
The Trade Mark and the bulk-sold goods that make up the list of

WOOD’S COFFEES

are the result of infinite pains in study, research, experiment and test, backed by the best
modern perfecting processes.

We promise it—you prove it.

CANADIAN FACTORY ano SALESROOM
No. 428 ST. PAUL ST., - - MONTREAL.

RAISINS

Shipments of

New Valencia
NOW IN STORE

Lorimer’s
Worcester-

]
[CURRIES GRAVIES, GAMLS
b Aorudios LA
A= 2(C2r
2 TME T & Cr
Sauce

Quality—Extra Choice
Price Right

A High-grade English Sauce---good 25
cent value---to retail at 10 cents. Good
money in it too for the grocer.

wa"e" Brns' & cn' THE nos:nxco.. Limited

35-37 Front St. East WHITE SWAN MILLS
Toronto bt
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MANUFACTURERS AT QUEBEC

Notes on the Annual Convention in the Ancient Capital.

convention of the Canadian Manu-
facturers’ Association, which opened
in Quebec on Monday, 18th September,
was not attended with the full measure
of success that usually characterizes
both business and social functions of the
organization. The registration list
showed an attendance of only a little
over 150 delegates, whereas 100 to 150
more were expected. Then the weather
was decidedly unpleasant. On Monday
there was a sort of combination of
Scotch mist and genuine Canadian rain.
On Tuesday the rain ceased, but the
clouds and muddy streets remained.
But the moderate attendance and the
weather did not after all seriously affect
either the business transactions or the
social functions of the convention. In
spite of these things the convention was
a success. The large proportion of the
members of the association who came to
Quebec evidently did so for the purpose
of attending the business of the conven-
tion. Consequently the attendance at
the business meetings was possibly as
large as if the registration of delegates
had been larger.

* * *

IN certain respects the 31th annual

The pre-arrangements of the good peo-
ple of Quebec were excellent. They could
scarcely have been better, and the proof
is that everything went off without a
hitch. The handsome and spacious city
hall was practically deeded over to the
association for the purposes of the con-
vention. The council chamber, from the
windows of which could be seen the St
(harles River and the famous Lauren-
tian Mountains, was set aside for the
regular meetings of the convention while
the committee rooms were reserved for
section meetings and the secretary’s ol-
fices. And what applies to the arrange
ments for business applies with equal
jorce to the social functions. Mr. G. A
Vandry, chairman of the Quebec hranch,
and Mr. Geo. E. Amyot, vice-president
for the Province of Quebec, spared nei-
ther time nor pains, and much of the
success of the convention was due 1«

their labors. The association can
scarcely forget the Quebec convention.
* k3 *

Monday morning was devoted to get-
ting the ‘‘house in order.” Secretary
Younge and his stafl of assistants were
“‘at home” in the room of the comite
du feu, and there delegates registered,
got their badges, tickets and instruc-
tions. In adjoining rooms some oi the
sections were at work transacting busi-
ness in which they were immediately
concerned. A couple of sections called
to convene did not do so, in one instance
because only two members put in an ap-
pearance, while another had practically
transacted its business before reaching
the Ancient (‘apital*.

*

The Manufacturing Grocers’ section
had a knotty problem to solve, or rath-
er, try to solve. They struggled with
the proposed amendments to the pure
food law, and after discussing it all

morning decided to have another meet-
ing a few weeks hence in Toronto. The
particular problem to be solved is what
constitutes pure food. If that which is
injurious was the question it would not
be so difficult, but when there are cer-
tain ingredients used in the manufacture
of an article with a view to cheapening
it, which are beneficial rather than
otherwise, the wise ones are at sea. In
a word, what is the standard of purity
and who is to determine it ? Philoso-
phers never had a more diflicult task
when they essayed to determine ‘‘what
is truth.”

Another little matter which received
some attention from the manufacturers of
grocery suppliecs was in regard to the
tarif. On some lines of raw material
they claim they are taxed without rea-
son. These lines are such as are alto-

Mr. C. C. Ballantyne, Montreal.
¥, The New President of the Canadian Manufacturers
Association.

gether of foreign production and cannol
ke grown or produced in this country.
The duty on these lines ranges from 12}
to 25 per cent. On these they desire a
readjustment of the duty. On such de-
scriptions of articles which, while pro-
duced in Canada, is their raw material,
they are content to allow the duty to
remain as it is. They realize that it is
the other fellow’s finished product.
x < *

The stove manufacturers want a speci-
fic instead of an ad valorem duty. They
contend that the Customs duty as it at
present stands does not give them sui-
ficient protection on the cheaper classes
ofi stoves. On the better classes of
stoves they are quite competent to meet
comjetition from the United States or

17

any other country. And this was the
sum and substance of the business that
occupied the attention of the Stove Man-
ufacturers’ section. And they all appear
to be agreed as to its necessity.

While there were a number of woolen
manufacturers present, the different
branches of that industry were not
“strongly manned.’”” The section, how-
ever, met and aiter transacting routine
business adjourned to meet again short-
ly. The tarifi is of course the chiel
matter of concern to the woolen manu-
facturers, and their attitude is the same
as it has been for some time.

- * *

The convention proper opened on Mon-
day afternoon at 2.30. President W. K.
(ieorge oceupied with becoming dignity
the imposing chair, or rather, throne, of
his worship le Maire of Quebee. Secre-
tary Younge, with equally becoming
dignity, oceupied a seat at his right, and
the benign finance minister of the asso-
ciation, Treasurer Booth, sat at his left.
while on the front benches, taking a fath-
erly interest in the proceedings, were ex-
President W. K. MeNaught, fresh from
his vietories at the Canadian National
Exhibition; Viee-President Ballantyue,
Montreal ; ex-Seeretary T. Russell, To-
ronto: Mr. George Amyot, Quebee. and
cther veteraus.

President George did not waste any
time in preliminaries, but at once got
down to business, the report of the treas-
urer being the first item on the pro-
cramme. Treasurer Booth does not pres-
ent his report after the manner finance
ministers do their budget speeches. He
dues not attempt to make things appear
better than they really are. He did not
minee matters when he said that while
there was a balanece in° the bank of
$4,250 at the end of the finaneial year,
and that the association possessed a sur-
plus of over $6,000, the expenditures
had inereased at a greater ratio than the
membership, rapid as that inerease had
been. He was so earnest about this
that he asked for an expression of opin-
ion from the convention as to the advis-
ability of inereasing the membership fee.
This led to the most important discus-
sion of the afternoon. The consensus of
opinion was in favor of something being
done~but just what demanded eareful
consideration. It was felt that nothing
should be done that would tend to im-
rair the membership. As one delezate
said, ““What we want is members. Tt
will have more effeet with the Govern-
ment when we are impressing our views
uwpon it.’’  As no alteration in the fees
can he made for another vear, the ques-
tion was relegated to the executive ecom-
mittee for consideration. If the ovinions
expressed can be taken as a eriterion, the
increase in the membershjp fee will be
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RISING SUN STOVE POLISH
SUN PASTE STOVE POLISH

Increased Sales

The large increase in sales of RisSing Sun Stove Polisk and Sun Paste Stove Polish so far
this year over corresponding period last year demonstrates the popularity both with the trade
and with the consumer of these well-known and thoroughly reliable articles. We guarantee the
Sun Paste Stove Polish to the trade, and we fully protect this guarantee in every way.

MORSE BROS,,

- Proprietors, -

CANTON, MASS.

largely borne by the Jarger employers

of labor.
* * *

A proposal was made by Mr. A. W.
Thomas. of Toronto, {o set aside a sum of
money yearly for the purpose of creating
a trust fund to be drawn upon only un-

One was to the effect that although the
membership of the association had in-
creased by 328 during the year ‘‘it was
absolutely necessary for something to
i:e done to inerease the membership fee.’*
In this it will be seen he econcurred in
the sugcestion of Treasurer Booth. The

Ex-president Qeorge.

der certain conditions and provisions.
Mr. D. L. McGibbon wanted it made a
contingent fund. But the convention de-
cided against b:)th Prom')sa]s.

Secretary Younge’s report wag noted
for two or three suggestions it made.

other was recommending the appoint-
ment of a traveling secretary. In faet,
he pointed out that the present staff of
25 employes needed enlarging, while the
present headquarters offices were inade-
quate for the present requirements of the
association.

18

The consensus of opinion among the
members was favorable to Mr. Younge’s
recommendations, and that referring to
the appointment of a traveling seere-
tary was referred to the finance commit-
tee, who will in turn report to the exeeu-
tive committee.

* * *

The report of the parliamentary eom-
mittee, whose duty is to keep an eye on
Provineial and Federal legislation, show-
ed that that ecommittee had not slept—
at any rate, when it should have been
awake. And by keeping awake, some ob-
jectionable legislation had been prevent-
ed. There was one thing, however, which
the ecommittee had not been able to pre-
vent, and that was the tax which Brit-
ish Columbia and Quebeec had imposed
on commercial travelers. The report de-
precated the tax and the members of
the convention who spoke in regard
thereto endorsed its sentiments. Mr.
George Amyot, of Quebee, was cheered
to the echo when he declared that each
part- of the country should do business
with the other, without the legislative bar-
riers as that deseribed in the report. Mr.
Edward Gurney, of Toronto, declared
that all trade legislation should be in
the hands of the Federal Parliament. His
sentiment was also warmly applauded.

* * *

In the evening Quebec did itself proud.
The~weather outside was disagreeable,
but the arrangements for the entertain-
ment of the guests were so elahorate
and complete that within the town hall,
where the public reception was held, the
unpleasantness of the outside was for-
gotten. From the sidewalk to the main
entrance of the hall was erected a can-
opy which effectually sheltered the guests
as they alighted from their carriages.
Over the main entrance in letters of
electric light was the word ‘‘Welcome.”
The corridors were hung with bunting
and the Union Jack and tri-color flags,
while in front of the gallery in the coun-
cil chamber, where the reception took
place, were the words emblazoned in
electric light, ‘‘Soley les bien venu.”
The ladies with their bright and pretty
dresses of course very much added to
the scene. Addresses of welcome were
made by Mayor Parent and Mr. G. A.
Vandry, and responded to by Mr. W. K.
McNaught, after which President W. K.
George delivered his. annual address. It
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We are Hamilton Agents for fruits put up by E. D. Smith, of Winona.

in glass

Pure Jams, Jellies and Preserves ;.5 ais
Pure Bottled Fruits in Syrup, &ns2""  Also Marmalade

These goods are put up in the Fruit Garden of Canada. Why use imported goods
when you can get such high quality in our own country * Have made a big sale already of
these lines. Give our travellers a sample order. We recommend the quality.

LUCAS, STEELE & BRISTOL, ":ss HAMILTON, Ont.

Goodwillie's Fruits

The original Canned Fruit in Glass, thoroughly tried
and appreciated in thousands of Canadian homes.

The nicest way to handle Canned Fruit, either buying
or selling, as there are no swells, consequently
no dissatisfaction; quality of contents -easily

seen without opening package.

Full range now ready.

JAMES TURNER&CO., HAMILTON

You will “never have a streak of the blues™ if you

H  will sell “never streak” Blue—

: gall is the safest laundry blue to sell to your customers.
m n‘.‘ ( B BLUEOL It makes a once-user a regular customer. It pays
you, besides, larger profit than any other blue on
the market.
For sale by all jobbers. Try a box with your next order.
19
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APRICOTS

25-/b. Boxes

Fine Bright Goods

THOMAS KINNEAR & CO.

- = TORONTO and PETERBORO

Wholesale Grocers

[
b Sorpey

“Ron
Micn,

CANADA
GREAM CHEESE

Put up in cartons
of One Dozen Each

90 Cents Doz.

The weather now per-
mits the shipping and
handling of this line,
and we are in a posi-
tion to fill all orders.
The readiest selling
package cheese on the
market.

ORDER NOW

A. F. MACLAREN IMPERIAL CHEESE GO0.

Limited
Toronto and St. Thomas

Dancing followed

was a masterly efiort.
the speech-making.

* *

Jefore 10 o’clock on Tuesday morning
the convention was at work again con-
sidering reports. The report of the Fire
Insurance Committee recommended that
authority be given that department to
conduct an insurance brokerage for plac-
ing the insurance of the members of the
association and was productive of a
great deal of discussion. Mr. G. M.
Marter strongly opposed the proposition,
urging that they would be antagonizing
the insurance companies, while, Lefore
the insurance branch of the association
could place business, it would be neces-
sary to become the agent of one or more
of the existing insurance companies. The
discussion was profitable as well as in-
teresting. It was shown that in conse-
quence of the Toronto conflagration in-
creased rates were arbitrarily imposed
throughout the country con risks that
were altogether dissimilar from - the
class destroyed by the fire. Mr. Mec-
Giibbon, of Montreal, made the assertion
that rates in Canada are two to three
times higher than in the United States,
which, in view of the fact that the lat-
ter were their competitors, seriously
militated against the Canadian manu-
facturer. The consensus of opinion was
that a campaign of educaticn in regard
to insurance would be of great benefit
to the members of the association and
that a great step along this line would
be made if Mr. Heaton, the manager of
the fire insurance department, or his
stafi would visit their factories.

Mr. Fleury, of Aurora, Ont., pointed
out that as a result of suggestions made
to him by Mr. Heaton he was securing
a much lower rate than formerly.

The Insurance Committee will be per-
mitted to do what it deems best in re-
gard to the brokerage proposal.

*

What is generally conceded to have
been the best report submitted to the
convention was that prgsented by the
Railway and Transportation Committee
showing that the eflorfs of the commit-
tee had been productivie of results most
heneficial to the members of the associa-
tion. For example : On behalf of the
Metallic Roofing Co. the committee had
made representations to the Board of
Railway Commissioners in regard to
classification of metallic shingles, and
the result obtained, according to the
statement of the manager of the com-

20

pany who was present, was the saving
of about $3,000 a vear in freight rates.

One point in the report which occa-
sioned some little discussion was in re-
gard to the owners’ risk condition and
penalty clause imposed by the railways,
and was raised through a question by
Mr. W. S. Fisher of St. John. Several
of the delegates expressed the opinion
that the clause was illegal and instances
were given in which, where shippers had
refused to be governed by it, the rail-
way companies had not enforced it. Al-
though the matter has been before the
hoard of railway coramissioners for some
time a deliverance has not yet heen

made upon it.
* *

On Tuesday evening a reception was
tendered the party at Spencerwocd by
Liieut.-Governor Jette.

* * *

The chief interest in the election was,
of  course, centred around the contest
for the vice-presidency. There were two
aspirants for this office, namely, Mr. J.
0. Thorn, of the Metallic Roofing Co.,
Toronto, and Mr. Harry Cockshutt, of
the Cockshutt Plow (‘o., Brantford.
Both gentlemen have been energetic
workers in the interest of the associa-
tion and both had a large number of
friends. Mr. Cockshutt, however, was
the choice oi the convention for the of-
fice, the holder of which naturally steps
into the chief executive office the follow-
ing year. Mr. Cockshutt has just return-
ed from a six months trip to Australia,
while Mr. Thorn has been in Winnipeg
for some time on business and is still
there.

* * *

The banquet on Wednesday night at the
Chateau FKrontenac was particularly
unique in one respect and that was in
regard to the speeches delivered. Cer-
tainly at no previous banquet of the as-
sociation was there such a galaxy of
brilliant speakers. Hon. Mr. Lemieux,
the Solicitor-General of the Laurier
Cabinet, delivered an address the elo-
quence of which will not be forgotten by
any one privileged to hear him. Then
there was the silver-tongued Sir Wilfrid
Laurier, the Hon. Mr. Fitzpatrick, At-
torney-General of the Laurier Cabinet,
Hon. R. L. Borden, leader of the Op-
position, Lieut.-Governor Jette, to say
nothing of the excellent addresses deliv-
ered by such members of the association
as DPresident Ballantyne, ex-President
Geo. Drummond, and Mr. Edward Gur-
ney
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We are booking orders for Raisins, Currants, etc., for later arrival.
'Kmportations will be the finest obtainable. We guarantee the price.

THE DAVIDSON & HAY, LIMITED

WHOLESALE GROCERS, TORONTO

THE CANADIAN GROCER

DRI E
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The quality of our

oy

NOTES WORTH NOTING.

DVICES from Hong Kong state
A that the boycott of American
goods by the Chinese has para-
lyzed the United States flour trade from
ihe P'acific coast ports. There have been
no sales since July 15, and orders for
shipments in September have all been
cancelled, the bakers and bread shops at
tHong Kong and Canton refusing to han-
dle American flour.
* * *

The Canadian Bank of Commerce has
opened new branches at Brandon, Man.,
and Vegreville, Alta. DMr. A. Maybee
nas been appointed manager at Brandon
and Mr. H. I. Millar is temporarily in
charge at Vegreville.

The bank has now 127 branches, of
which 121 are in Canada.

* E3 =

The delivery of wheat at Northwest
points to the Canadian Pacific Railway
up to a recent date had reached the
grand total of upwards of two million
hushels. This is far in excess of similar
date last season and is considered emi-
nently satisfactory.

* * *

The International Exhibition of Liege,
Belgium, have cabled that among the
awards are eight grand prizes for Can-
ada, which have been given under the
following heads : Agriculture, Forestry,
I'ruits, Kish, Cereals, Minerals, and To-
bacco, with an-honorable mention for
(‘anadian pulp.

* x* *

Millers who have never heard of mix-
ing a white pulverized clay into the flour
to increase its weight will be astonished
to hear that the police in the town of
Priesen, Austria, searched a mill recent-
ly at night and found 98 bags of wood
flour near a mixing and blending ma-
chine. This flour was shipped by a firm
in Bremen, and the court felt certain
that this product did not leave the mill
as wood flour. A sample of the blended
article, composed of two-thirds wood
{lour and one-third wheat flour, could not
be told by a layman from the pure
wheat flour.

*® * *

The American Can Company, Chicago,
U.S.A., is manufacturing cans for can-
ning companies at the rate of 1,200,000,-
000 a year, an increase of 500,000,000 on
the annual output eight years ago. The
Civil War gave impetus to the canning

industry, and a decade later experiments

vegetables and other American products
went in cans to the remotest parts of
the earth.
. * * *

Inspectors of feedstufis in North Caro-
lina find that a very heavy proportion of
the commercial feedstufis ofiered for sale
is adulterated. Of 37 samples of wheat
bran examined, 10 contained corn bran.
Of 123 samples of cotton seed meal ex-
amined, 21 samples were below the legal
standard as to the amount of protein
required. The first«report under the new
law points out that while corn bran,
rice chaff, ground corncobs and peanut
hulls may not be deleterious, vet when
mixed with better feeding stufls, with-
out proper label, they ought to be re-
garded as adulterants. Examinations
now show that such materials are being
largely used in the stock feeds for sale
in the State.

x ¥ *

Great Britain consists of some 50,000,-
000 acres of land, besides water and
foreshore, and of that area 45,000,900
acres are utilized for the purposes of
agriculture and stock-keeping.

Pasture land and mountain and heath
land used for grazing show a gradual in-
crease, while arable land exhibits a cor-
respounding reduction.

Yet the price of wheat in the past de-
cade, to which the figures relate, has not
decreased, but on the contrary shows a
recovery from the level of 1894.

* * ¥ .

The Premier of New South Wales is
said to have set aside 30 farms, varying
from 200 to 300 acres, in the best dis-
trict of New South Wales, which will be
allotted to the first British applicants.
These are improved freehold farms, all
ready for the plough, at a cost of 2s. to
3s. per acre per annum, paid over a
series of years.

According to the report of the Royal
(‘fommission on Immigration which was
appointed by the Government of Western
Australia, there are in that region 148
million acres of land suitable for the
cultivation of wheat. The granary of
the empire will have to be further ex-
tended.

* Ed *

The wholesale grocers of the State of
New York are getting alarmed at the
extent of business done between manu-
facturers and buying combines formed by
retailers. They are endeavoring to stop
the spread of the movement by com-
pelling the manufacturers to sign an
agreement not to supply the retailer di-

were made in every direction and meats,ildirect.
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UPTON'S

New Season
Jams, Jellies

and
Orange Mar-
malade are fine.
They are made
from fresh fruits

that come direct

from grower to

preserver.
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DON'T PAY FOR DUST.

There’s dust in most teas. You know that. Some of those
<« dusty ” teas are on your shelves, though. They may sell, but

you |gse in the long run.

Blue Ribbon
Ceylon Tea

is {ree from dust. Its scientific handling accounts for that. Add
to Blue Ribbon Tea's other virtues the ¢¢dustless” virtue and—

where is there a superior tea? Red Label line is a first-rate

Sl

seller. Get 1t.

A “Walker Bin” Interior

MEANS
EFFICIENCY of service.
ECONOMY oispace, timeand labor.
CONVE Ni EN CE todealer and customer.
CLEANLINESS (s prevents waste
INTERIOR DISPLAY (hatcncourages

WRITE FOR ILLUSTRATED BOOKLET.

= ‘
’ it T
" |
F 3 y i ‘
¢ 5 g / ” | ‘ Modern Grocery Fixtures” -
» 1 1 :

THE WALKER PIVOTED BIN & STORE FIXTURE CoO.
Factory: BERLIN, ONT. 516 BOARD OF TRADE, - Toronto, Ont.

When in a hurry for goods, or for information, our
Phones are

1996 :and |997-—Sample Room
I804—Shipping Office
B RAND 596—Long Distance

BALFOUR & CO. : Whlessle . HAMILTON
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New Fruits in Stock —

FANCY ELEME TABLE FIGS—

VALENCIA RAISINS—

Our first shipment received this week comprises 10, 20, 30 and 40-Ib. boxes.
In1%, 2, 2%, 2% and 23 -inch Figs—also some 1-1b. glove boxes.
QUALITY VERY DESIRABLE. ORDER AT ONCE.

CURRANTS—

November shipment.

Our first shipments are in store.
close figures on all well-known brands for

We are quoting

Get our quotations on our well-known brands of cleaned

WE ARE THE RECOGNIZED HEADQUARTERS.
Special prices on 1904 crop for immediate shipment.

fruit for shipment upon arrival of new currants.

Just passed into stock several cars.
These sugars are scarce and are
worth more than our quotations.

RAW SUGARS

MUSCAVADO RAW A bright free sugar-—an especially
desirable grocery sugar.

BARBADOES CRYSTALS Bright Sparkling Crystals

particularly suitable for bakers’ use.

BUSINESS PERSONALS.

YERSON BROS., wholesale fruit-
R srs, Brantford, Ont., are about to
enlarge their Durham street ware-

house to double its present capacity.
[ncreased business makes an immediate
extension of their premises imperative.

* * .

Knight & Farrar, ‘butchers, Brandon,
Man., have sustained loss by fire.
* * *

W. Eddy, grocer, Toronto, Ont., has
sustained slight loss by fire, but is fully
insured.

* - *

Joseph Warren, general store, Pointe
a Pie, Que., was burnt out, He is partial-
ly insured.

* L *

Mr. G. Ruppel, Elmira, Ont., has been

having a few days vacation and took in

the Glen Allen races.
L - -

Mr. Anthony Ruggel, Floradale, Ont.,
has been having a few days vacation and
visited the Glen Allen races.

* * *

Mr. Maurice Lowe, of the fruit import-
ing house of North & Lowe, London,
Kng., is visiting Halifax, N.S., in the
interests of his firm.

* * *

Daw Bros., Roseneath, Ont., successors
to R. A. Elliott, are greatly improving
the store and show remarkable prospects
for a very fine business.

- EBY, BLAIN CO-. LIMITED ~WH01L'E<§;L;£:'OSERS'

- Mr. John Lefebvre, representing the
0Ozo Co., Limited, Montreal, is making a
tour ‘through the Maritime Provinees in
the interests of the ecompany.
- K4 -

C. L. & F. Ayerst are about to estab-
lish a wholesale packing business at
New Westminster. They have rvecently
come to Vaneouver from Seattle.

- - -

Mr. W. H. Armitage, Chureh anl
Carleton, Toronto, has recently refitie!
and renovated his store throughout and
has brought it completely up-to-date.

Mr. B. Downham, Chatham, Out., has
purchased land for the purpose of erect-
g a large creamery. It is expected
that he will pay out to farmers some
$35,000 yearly.‘

*

The Canada Malting Co., of Toronto,
has taken out a building permit at Win-
nipeg and intend erecting a brewery es-
timated to cost upwards of $85,000, to
be erected near the C.P.R. tracks.

L L =
Mrs. Elizabeth Tilly, Toronto, has
been granted permission to ereet a two-
storey brick store for a grocery business
and two dwellings at the southeast cor-
ner of Augusta and Oxford streets.
' - *

Mr. R. H. Toye, Kingston, Ont., is
about to establish a wholesale confec-
tionery business in eonjunetion with his
retail trade. He has had an attraetive

sample room fitted up in his existing
oftice.
* . *

James Brackley, 998  Dovercourt,
Toronto, is enlargiug his store to about
twice its present size, and is putting u
very fine plate glass tront in and when
finished will have an up-to-date establish-
ment.

. x -

Mr. A. H. Allen, manager of the
Frankford Canning & Packing Co..
Frankford, Out., was a visitor to Mont-
veal this week, ealling upon the trade in
cotmpany with Mre. J. H. Maiden, loeal
representative,

* * *

The Western Milling Co., Moose Jaw,
are about to ereet a 20,000 bushel ele-
vater at Macleod, when the railway is
extended into the town it is their inten-
tion to erect an additional one with
capaeity for 50,000 bushels.

* * A

The grocery trade will regret to learn
that Mr. F. F. Dalley of the F. F. Dalley
Co., Hamilton, Ont., has been compelled
to undergo an operation for appendieitis.
He has passed the ordeal, and is report-
ed in a fair way to recovery. It was
a very close call. His many friends no
doubt hope for his speedy recovery.

* * Al

T. Long & Bro., Limited, Collingwood
Ont., sustained damage by fire to their
store to the amount of $60,000. The
wholesale portion of the business was
untouched and will eontinue uninterrupt-
ed. The loss is fully covered by insur-
ance.
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THE CENTRAL CANADA EXHIBITION

AT OTTAWA

)
\
1
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‘ ] HE eighteenth year of thé Ottawa
‘ ‘ J Central Canada Fair has been
L concluded and the IExhibitd -

! prosperity unfolded to it in every way.

The weather was fine and the best days

g of the Fair were perfect Autumn speci-
als—clear and cool, and just enough of

g the radiant September air in them to

stimulate everyone. The Fair again ac-
centuated the growth of the manufactur-
ing and commercial interests of the Do-
minion, and especially did it illustrate
the importance of Canada’s capital as a
centre of activity growing in importance
from year to year.

Ottawans are justly proud of their ex-
position. They are, to begin with,
proud of their city as a political cen-
tre, and there 1s, in addition, a tone
about Ottawa that is peculiarly, its own.
For instance, there are the traditions of
Confederation, the distinct atmosphere of
Federal politics, the life of a capital--like
Washington—a little world within itself;
in fact Ottawa has fashion and memories
entirely its own. All these elements
combine to give the place a tone, and all
this is more or less interlaced with the
lixposition.

The beauty of the city is remarkable,
with the Parliament buildings and the
magnificent Chaudiere Falls, all with
their incidental attractions, shaded by
the development of man-made acces-
sories.

When it is remembered that on the
best Fair day 45,000 poople passed the
turnstiles, a small city in itself as far
as numbers are concerned, Ottawa and
its Fair may be said to be hand in hand
in their drawing powers.

Never has Ottawa seen a better Fair,

and never have the results vindicated it
: so strongly by the sheckels in the ex-
: chequer. Secretary McMahon and all the
officials are again worthy of congratu-
i lation, for the different departments
‘i» were most creditably managed.
if The Main Building.
i No better arrangement and no fuller
complement has ever been in this fam-
ous Aberdeen pavilion, named after the
honored former Governor-General, for in
every part the exhibits were nicely plac-
ed and copiously represented. A high
order of excellence marked all the dis-
plays, and those who took part were re-
warded by the magnificent attendance.

It was noticeable that only one choco-
Jate company was present, namely, the
Tobler Co., represented by McClure &
Langley of Toronto. The old favorites,
Cowan’s and the D. R. Perrin Co. were
missing.

The well-known Bovril Co.’s fine show
of previous years was, to use an old
phrase, conspicuous by its absence. The
tea trade was again absolutely neglect-
ed. Cereal foods were fairly shown, but
not with aggression that would excite
unusual attention either from the press
or the public. Malta Vita certainly gave
away many packages of their goods, and
Shredded Wheat distributed many sam-
ples, but there was no attempt to
splurge.

\

Soap companies were noticeably ab-

sent, and the Comfort people were the

only firm represented. They are referred
to elsewhere.
The Berliner Gramophone and the vari-

ous piano makers were well represented,
and these
great Fair.

were pleasing parts of the

Machinery Hall

Over in this hive of activity the vari-

ous machinery houses of (‘anada were

Carriages were displayed in great pro-
fusion—fashionable buggies with rubber
tires and big comiortable rigs that de-
lighted the eye of the well-to-do farmer.

Grimm’s famous sap evaporator at-
tracted many farmers, and the Chapman
Double Ball Bearing Co. also had a
fine show. There were also fire extin-
czuishers of which the ‘‘Diamond’’ seemed
to take the most attention. It was dis-
played before the grand 'stand and de-
lighted everyone. :

Ottawa Exhibition—* Oka " Wine Exhibit.

represented. Threshers and  manure-
spreading machines, also labor saving
devices for farm uses were to be seen.

Every man with a bucoelic instinct
took to the Machinery Hall, and there
he heard the latest news regarding im-
provements that were going on in the
busy world, while the mighty harvests
of Canada were being housed.

24

The Tonic Wine of Oka.

A novelty at the Fair was the exhibit
of the tonic wine made by the famous
Monks of Oka. The discovery of this
wine has hbeen handed down from the
ages and the secret of its purity and
excellence remains still in the hands of
the conscientious and hard working
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Monks. Up to recently they were op-
posed to the disposal of the wine for
commercial purposes, and kept it for
vears within their own sacred set. Busi-
ness men, however, have succeeded in
inducing the Monks to sell certain quan-
tities, and Messrs. Motard, Fils & Sen-
ecal, of 5 Place Royale, Montreal, have
secured the sole agency for the wine. It
contains tonic properties such-as the
quinine bark alone can give; then the
strength and nourishing qualities of the
wine are equal to the finest rare old
port or sherry. Rates are quoted on
application for cases and bottles. The
wine is unequalled for invalids, and is a
delightful beverage for all classes and
all ages. It gives health and strength,
and offsets colds and fevers. In fact it
is a wine endorsed by medical men
wherever it is used.

The exhibit was very pleasing, and at-
tendants made the goods known by the
judicious distribution of circulars and
samples.

Tobler’s Chocolate Display

In the centre of the Main Building was
to be found a handsome exhibit of choco-
late by Tobler & (C‘ompany, whose con-
fection is known the world over. The
display was in charge of Mr. T. F. Brad-
ley, who is the representative of the
firm for the Ottawa district. The pub-
lic was attracted to the Tobler choco-

CENTRAL CANADA EXHIBITION
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Canada Maple Exchange Exhibit

Ottawa Exhbition—McClure & Langley's Exhibit.

late stand by the many diplomas won at
the great fairs of the world. The choco
lates carried off honors at St. Louis
Fair, Toronto and St. John, N.B., and
scores of other exhibitions \t the pres-
ent time the Tobler goods are represent
ed at forty exhibitions in Canada and
the United States. The famous brand
of chocolate is selling in every continent

of the world. The Tobler chocolate is
made of finest cocoa, pure sterilized milk
and sugar. These ingredients are com

bined by a special scientific process at
Berne, the capital of Switzerland. All
orders for this delicious chocolate will
be attended to promptly by Mr. Bradley,
who may be reached by post card or
otherwise at  his Ottawa address, 100
Waverley  street Tobler's  chocolate
both in tablets for eating aud in powder
for cooking, is considered a first-class
nourishment, strongly recommended to
all

The Canada Maple Exchange.

Once more Mr. Small, of the (Canada
Maple Exchange, scofed a big hit at
Ottawa. His chief booth was this yeal
located in the building nearer the gate,
where the honey and dairy produce were
situated However, he had a booth in
the Main Building, and both were doing
excellent business The arrangement of
the Jdecorations was in the usual good
taste of the originator of these delicious
maple products. Then to back up the
purity of the products, and the merits
which go without sayving, Mr. Small had
the assurance of having won all the med-
als offered for maple preducts in Canada

this year. Then the daintiness of the
packages of all sizes and in many varie-
ties impressed the visitor. The maple

leaf so strongly marked on the boxes and
the tins tended to stamp; everyvthing as
distinctly Canadian, and Brought a thrill
of pride to many a visitor to the Fair
No other manufacturer has been able to
equal the Small products, in fact fot
purity and excellence the Small maple
goods stand unrivalled to-day. The

)
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manufacturers have studied the latest
hygienic methods of preparation, and the
sugar is put up in neat tin jars and
other goods are equally well protected
from dust and dirt of any description.
[overy package bears the certificate of a
Quebec analyst guaranteeing the purity
by official law.

Snowdon, Forbes & Co.

and most prac-
was that of
Brand’” goods

One of the very nicest
tical exhibits at the Fair
the now famous ‘‘Bee

owned and manufactured by Snowdon,
Forbes & Co., Montreal. From small
beginnings this firm has grown to bhe one
of the largest of its kind in (‘anada, and
their large and growing trade extends

CENTRAL CANADA EXHIBITION

The display was the talk of the Kair.
Snowdon, Forbes & Co. have built up
an enviable reputation for promptness
and fair dealing, and to-day are among
the leaders of the young generation of
(anadian manufacturers.

Gowans, Kent & Co.

Gowans, Kent & Co., Toronto, were
eligibly located on Queen street with
sample rooms and a handsome display of
crockery, fine glassware and vase work
of manifold descriptions was to be seen.
All kinds of fine Knglish and French
china and fancy art goods were on exhi-
hition. This served a first-class oppor-
tunity to the trade to look over some
fine goods such as travelers do not carry

September 29, 1906

Beautiful, Cacouna and Matapedia Val-
ley. There was also a handsome photo-
graph of (fanada’s train, the Maritime
Express. This train runs daily except
Saturday between Montreal, St. .John,
Halifax, and the Sydneys. Too much
cannot be said about the excellence of
the sleeping and dining car service along
this route. The stream of tourist traf-
fic is increasing rapidly -and patrons of
the Government railway are always ac-
commodated in the most excellent
fashion. People who love to hunt are
able to find abundance of moose, cari-
bou and deer, while the streams abound
in salmon and trout. These valuable re-
sources of the hunting arena were rep-
resented by a tastefully arranged gallery
The large black bear and

from ocean to ocean. The display was on the road. Large numbers of visitors of pictures.
in the form of a fine brown painted took advantage of the accommodation, cub was one of the strong attractions of
rustic Summer house which was latticed and many orders were placed. the Intercolonial exhibit. The exhibi-
.
*

and trellised so as to look like a glimpse
of fairyland having Chinese lanterns of
odd shapes, flowers, vases and pictures,
silverware and a bewildering profusion
of Bee goods all stamped and labelled as
obtainable by using Bee Starch or Bee
something else, including the long list
which is so carefully described in  the
elaborate catalogue. The new plan of
endless chain is that by saving the cou-
pons it is possible to buy brass beds,
dishes, silverware and almost any
household article at ahout fifty per cent.
less than they can be bought for in the
regular way. Then there is the guaran-
tee of the quality of the goods on the
strength of the money back system
which is in itself unbeatable.

Ottawa Exhibition ** Bee Brand " Exhibit.

George A. Mann, who is the east-
ern representative at Montreal, was
there to welcome the visitors, and some
interest was aroused among the travel-
ers inasmuch as there is some probabili-
ty of Mr. Mann hecoming a candidate for
the presidency of the Dominion Commer-
cial Travelers’ Association.

Intercolonial Raiiway

The exhibit of the Intercolonial Rail-
way occupied over a thousand square
feet of wall space at the east of the
main building. Among the large photo-
graphs which have won the admiration
of thousands of people since they were
installed were pictures of hunting and
fishing scenes at Murray Bay, Bic the

26

tion goods were in charge of Mr. A. E.
Barton, of Moncton, who was appointed
nearly ten years ago. He distributed
plenty of literature about the fishing,
hunting and Summer resorts of the ter-
ritory served by the Government rail-
way. Lately the I.C.R. has been gain-
ing greatly in popularity. Its passenger
and freight service has heen wonderfully
improved and its trade noticeably in-
creasing. It is one of the bhest of the
roads to the sea and passes through a
country where the scenery is unsur-
passed. KEvery mile reveals to the pass-
enger new scenic beauties and a journey
over this popular road in its comfort-
able coaches cannot but be a source of
pleasure and delight,
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“AUTUMN LEAF” BRAND
' CREAM SUGAR CORN

May cost more, but it is worth more. Of the thousands of cases that
went out last year not one can or tin has ever been reported as poor or
swelled. How many brands have that record? Now, our Process is
the Maine Style, whereby the corn is cut fine and the Cream scraped
from the cob, thereby the delicious flavor is retained and the corn has
a creamy appearance that cannot be obtained by the old style coarse-
cut. We affirm that we have to offer a few thousand cases of the 1
Fanciest Corn ever put in this or any other country, While we have |
Tomatoes and Raspberries, and intend packing a full line of CHICKEN ’
SOUPS, CATSUP, etc. We claim the “ AUTUMN LEAF” BRAND l
Cream Sugar Corn leads all others, and Mr. Retail Grocer, it is to your
advantage ten to one that you have our BRAND on sale. You are the
one we wish to reach. Writ® us, and we will tell you how you can :
obtain the best line of Can Goods that is packed, and at prices, quality
considered, that you ever handled. We are answering all inquiries as
fast as possible. If you are looking for a cheap line of goods do not
try ours. We are not in that crowd. We meet them every day
that say a can is a can. Do not be mislead, you can’t fool the con-
sumer. Trythe “ AUTUMN LEAF” BRAND, AND YOU WILL FIND
A CORN THAT WILL PLEASE THE HIGHEST CLASS OF

TRADE.

| { Tha FRANKFORD CANNING and PACKING CO.

Limited

INDEPENDENT A. H. ALLEN,
PACKERS FHANFURD' 0NT' Manager

——

G SR IR
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The Grimm Mfg. Co.

The Grimm Co.’s exhibit of maple
syrup in the -dairy and honey building
was most attractive. There might be
seen tastefully disposed maple sugar and

RS RSN RS S-wd
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er. For the athlete it is invaluable, and
for the invalid there is no other food to
equal it. Children thrive on Beefene,
and they get to like it, so that being
pleasant to the taste and nourishing the

Grimm Manufacturing Company's Exhibit.

up in parcels to suit

syrup- neatly put
The th)(l,\

the diffierent commodities.
were sold over the counter, and all who
purchased recalled the fine goods and the
excellent testimonials given of the purity
of the stock by the exhibit of last year,
wherein old and new methods of sugal
making were exemplilied.

The company - has pushed its business
to the four corners of the globe, and the
trade at Ottawa only tended to empha-
size the good taste of the visitors to the
Fair.

The sap evaporator exhibited by this
company in the Machinery Hall was the
talk of the farming community, and
many of these convenient machines were
sold

The Beefene Display.

The popularity  of Beefene as a fluid
was again emphasized at the Fir. A
most artistically arranged booth was
fitted up and rows of bottles of the fluid
beef were disposed neatly on shelves one
above the other so as to give a pyramid
effect. The huge bottles on the side
called forth surprised remarks from the
manyv thousands that passed by the ex-
hibit.

Admirably located near the front door
the display was a constant attraction.
(‘areful atiendants were busy serving
literature describing the wonderful mer-
its of the fluid beef. The Beefene is
strong and nourishing. It makes weak
people strong and strong people strong-

food has the unexcelled advantage of a
doublehbeader.  The medals won by the
Beefene  manufacturers  are solid and
creditable, while the record of sales is
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wa business, and no doubt greater things
are in store for this enterprising house.
Some handsome new advertising posters
and cards will appear shortly that will
bhe noticed everywhere. Girls servei
thousands of cups of hot Beefene daily.
This firm took a diploma at Ottawa.

The American Dressing Company.

Situated just beside the Beefene ex-
hibit was the display of the American
Dressing Co., of Montreal, also repre-
sented by Mr. Shaw. Success was writ-
ten all over the goods, which were ar-
ranged in just the best possible way to
please the visitor and attract the atten-
tion of the passerby. Shoe and leather
dressings of all descriptions were there,
and the merits of the different articles
of use were described by the attendants,
and all under the personal supervision of
Mr. Shaw himself. The famous Vit
shoe pelish is a great winner and unique
hecause no liquid is necessary to use it.
A.D.C. polish won the highest awards at
the Glasgow Kxhibition, also at Paris
in 1900. It is a paste which does the
work of both liquid and paste, and will
not soil the most delicate garment. The
polishes of the American Dressing Co.
vary in style and character to suit the
purse of all classes, and the quality is
always the best.

The A.D.C. polishes are the famed ones,
and have been hefore the public 14 years.
This firm handles the Diamond Harness
Dressing, and took diploma at Ottawa
Fair.

MILLING PLANT ACQUIRED.

Nicholson & Bain, of Winnipeg, have
hought a half interest in the Pilot Mound
milling business formerly condueted by
Dow & Curry. The firm will now bhe
known as the Dow Cereal Milling Co.,
and their entire output will be handled
by Nicholson & Bain, who are selling
agents for so many important firms. In
Caleary, of course, Nicholson, Bain &
Jolmston will act in a similar eapacity.
The output of the mill will eonsist of
rolled oats, pot and pearl barley, eranu-

Ottawa Exhibition

the best testimony to Tits popularity.

Mr. (. Hugh Shaw, the untiring rep-
resentative, made many new friends at
Ottawa, and certainly his painstaking
energy would win success for any firm.
He has made a big success of the Otta-

28

** Beefene ™ Exhibit.

lated standard meal, corn meal and simi-
lar produets.  Eastern houses wanting
quotations on rolled oats delivered will
be furnished with same on application
to Nicholson & Bain, Winnipzq.
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B Powder.
Gillett, E.W., Co., Toronto.

Maiden. J. H., Montreal
MecLaren’s, W- D., Montreal.

iscuits, Confectionery, Eic.
BCunsdmn Hhre{hled Wheat Co., Niagara.

Christie, Brown & Co., Toronto.

Colson. C. E. & Son, "Montreal.

Cowan Co., Toronto.

Greig, l{uln,rl Co., Toronto.

Hunt, Harry \V Toronto.

Mcl auchlan, Sons & Co., Owen Sound.
Mooney Biscuit & Candy Cu Stratford.
Mott, John P., & Co., Halifax, N.S.
National Licorice Co., Brooklyn, N.Y.
Rose & Laflamme, Montreal.

Stewart Co , Toronto.

Turner, James, & Co., Hamilton.

Canned Goods
Balfour & Co., Hamilton.
Bloomtield Packing Co., Bloomfield, Ont.
Canadian Canners, Limited, Hamilton.
Eby, Blain Co., Toronto.
Frankford Canning and Packing Co.,
Frankford, Ont.
Old Homwleud Canning Co.,Picton, Ont.
Cash Kegster.
National Cuh l(cuxut«r Co., Dayton, O.
Cheese Cabinet
Walker l’noled Bin and Store Fixture
Co., Turoulo

Ci; la"'
merican Tobacco 00 Momrenl
B‘;e Tobacco bo Montreal.
all, D., & Co. Ghuow, Scot.
P»yne ﬁmca. Grnuhy
Tuckett, Geo. E., & Son Oo..
Clothes Lines- )
Hamilt mn, Cotton Co., Hamilton.

Cocoanut.
Downey, W. P,, Montreal.

Hsmlh.ou

Cocoas and Chocolates.
Baker, Walter & Co., Dorchester, Mass.
Cowan Co., Toronto.
Klaus—Rose & Laflamme, Montreal.
Lamont, Corliss, & Co., Moutreal.
Lowney, Walter M. Co., Boston, M ass.
Mott, John P., a. Co., Halifax, N.S.
Tippet, A. P., & Co., Montreal.
VanHouten's—J. L. Watt & Scotc.Toronto

(,olledmz Agency.
Tew, Richara & Co » Toronto.

Compu
Dn.u.n & Mfl,eod Hamilton.

Concentrated Lve.
Gillett, E. W., Co., Toronto.

Condensed Milk and Crea
Borden’s—Wm. H. Duna, Momreul
Ewing, S. H. & Sons, Montreal.

Truro Condensed Milk and Canning Co.,
Truro,

Consulting Ck mists.
Kaufmann, W. P., Toronto.
Crockery, Glassware and Pottery
Campbell's, R., Sons, Hamilton, Ont.
Foster rolttry Co , Hamilton, Ont.
Gowans, Kent & Co., Toronto

Dairy Produce and Provisions
Bates Mfg. Co., Toronto.
Clark, Wm. Montreal.
Fearman, F. W., Co., Hamilton.
MacLaren, A. F., Imperial Cheese Co.,

Toronto.

McLean, J. A., Produce Co., Torouto.
Park, Blackwell Co., Toronto.
Rutherford, Marshall & Co., Toronto.
Ryan, Wm., & Co., Toronto.

Adam, Geo., & Co. 2
Adamson, J. T., & 2
Albert Soaps 2
Allison wu‘»ou Co.. 5
American Tobacco Co. ... ...... 63
Auer Light Co ... ....co0ee.. v 8
Baker, Walter & Co. ]
Baltour & Co.......

Bates Mfg. Co

Bickle, John W., & Greening . ....... 51
Biermaun, E., &Co. .......... 55
Black Bros. & Co...... 5;
Bloomfield Packin Co . 8

Blue Ribbon Tea Co.. .22
Bowser, 8. F., & Co 8
Boyd, Thos., & Co. 3
Bradstreet's ..... 5
Braid, Wm., & Co ..... 69
Brantford Starch Works 30
Burgess, W. O.. 58

Business Maxn/me
Cameron, J. McA .
(;nmpbell B, R Sons
Canada Pa)

R

Canada 8 Reﬂnu'm”Co 61
Canadian ers, Limited.. .. 30
Oanadian Press Clipping Bureau......

inside back cover
Canadian Shredded Wheat Co. . - 13

Capstan Munulncmrlng Co.
Carman, Joseph.............
Ceylon Tea Anountwn
Christie, Brown & Qo..outside front cover
Church & Dwight. .inside back cover

Clark, W....... 47
Clift, Thos. B.. . w3
Codville & Co. .. 1vur 1o .. 49

Coles Manufacturing Co ..
Colson, C.E..& lon .outside back cover
Common Sense Mfg. Co . .
Cowan Co..

Cox, J. & 48
Creed, J. 5
Crichton, Al 55

Davidson & H.
Dawson Com;

Dingle & Stewart .
Distributors Co ...
Dominion Molasses

Financial Institutions & Insurance
Bradstreet Co.

ish

Bickle, John W_, & Greening, Hamilton.

Black Bros. & Co., Halifax.

James, F. T., Co., Toronto.

Lucas, Nueelu & Bristol Hamilton.

'I‘lecl A. P.. & Co., Montreal.

ite & Cu “Toronto.

Winnipeg Fish Co., Winnipeg, Man.
Flavoring Extracts.

Lu];stuln Mfg. O, Toronto.

Greig, Robt. Co., "Toronto.

Imperial Extract Co.. Toronto.
Fly Pads and Paper.

Wilson, Ar(‘h«lale tiamllton Ont.

Foreign Im,
e Co., Cardiff, Wales.

Biermann

Bowyer T. Co., London, Eng.
Boyd, Thos., & Co., lnvm.rpool Eng.
Crichton. :\quauder Liverpool, Eng.
Griffin & Culverwell, Bristol, Eng.

Hall, R. C., & Co., Lomlon Eng.
Lethem, John, & Sons, Leith, Scotland
Little, Geo. Mlnuhesler Enu

Marshall, James, Aberdeen, Scotlan.
Meeker, George R., & Co., London, W.C.
Neubeck & Schipmann, Hamhurg. Ger.
Salter & Stokes, London, Eng.

Scott, David, & Co., Liverpool, Eng.
Sowerbutts A. E., & Co., London, Eng.
Whiteley, Muir & (4) Lnerpunl, Eng.
Wickes, Hamilton, & Co., London, Eng.

Fruits—Dried, Green, and
Adaws, E E., Luammgtun Ont.
Burgess, W. () Queenston, Ont.
Davidson & lluy, Torouto.
Dawson Commission Co,, Toronto.
Distributors Co., Toronto.

Eby, Blain Co., Toronto.

Gibb, W. A_, & Co., Hamilton.
James, F. T., Co., Toronto.
Kinnear, Thos., & Co., Toronto
Lucas, Steele & Bristol, Hamilton.
McWilliam & Everist, Toronto.
Psimenos, Th. J., London, Eng.
Rattray, D, & bons. Montreal.
Robingon, O.E., Ingersoll.
Smith, E. D, Winona, Ont.
Smith, Tom, Toronto.

btnuger. W. B, & Co., Toronto
Tippet. A. P., & Co., Montreal.
Turner, James, & Co., Hamiltou.
Walker, Hukh, & Son. Guelph.
Warren Bros. & Co., Torouto.
White & Oo.. Toronto.

Cox, J. & G., Edinburgh, Scotland.
Tippet, Arthur P., & Co., Toronto.

Grain. Flours and Cereals.
Eby, Blain Co., Toronto.
Froutenac Cereal Co., Kingston.
Greig, Robert, Co., Toronto.
Kinnear, Thos;, & Co., Toronto.
lake Huron & Manitoba Milling Co.,

Goderick.
McLeod .\hlli 1g Co., Scratford, Ont.
Sutcliffe — Muir Milling Co., Mooso-
min, Baskatchewan.

Grocers— Wholesale.

Balfour & Co., Hamilton.
Davidson & Hny 'l‘oromo

Eby, Blain Co., Toronto

Eckardt, H. P., a. Co., Toronto.
Gillard, W. H., & Co., Hamilton.
Hudon, Hebert & Cie. Moutreal.
Kinnear, T., & Co., Toronto.
Lucas, Steele & Bristol, Hamilton.
Turner, James, & Co., Hamilton.
Warren Bros. & Co., Toronto.

CLASSIFIED LIST OF MERTISEMENTS.
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Grocers’ Grinding and Packing
Muchinery- .

Enterprise Mfg. Co., Philadelphia, Pa.
es Mfe. (o, Philadelphia. Pa
Grocers Engineering ('o., London, Eng

Hides, Skins. Etc
Page, O. 8., Hyde Park, Vt.

House Insect Destrover.
Common Sense Mfg. Co., Toronto

Infants’ Foods.
Keen, Robhinsen &Cu London, Eng

Interior Store Fixtures. 1rucks etc.
Walker Pivoted Bin and Store Fixture
.. Toronto.

Jams, Jellies, Eic.
Batger's Rose & Laflamme, Moutreal
Greig, Robert, Co.. Torouto
fmperial Extract Co.. Toronto
Hudon, Hebert & Cie., Moutreal
Kkovah Jelli 8 - Sutcliffe & Bingham,

Toronto.

Lipton's—Creed, J. 5., Hulifax, N.S
Lucas, Steele & Bristol, Hamilton
Smith, E. D., Winona, Ont.
Upton, Thos.. & Co.. Hamilton
Southwell's—Frank Magor & Co., Montrea

Knife Grinders.

Ontario Supply Co., Owen Sound.

‘\lanufacmren ‘fgeun, Brokers and

er
Adum Geo. 2 & Co., Winnipeg, Man
Adamson, J. T., Montreal.
Cameron, J. McA., Vancouver, B C.
Carman, Joseph, Winnipeg, Man
Clift, Thos. B., 8t. John's, N.F.
Dawson Commission Co., Torouto
Dingle & Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto
Gorham, J. W, & Co.. Halifax N.S
Haszard, Horace, Charlottetown, P.E 1
Hughes, A..J., Montreal.
Kyle, C. E., T(nuuw

Lambe. W. ( . & Co., Toronto.
Lawson, Re unhl WmmLm'E
Leake, J. W.. Scarborough, Eug

Mason & Hickey, Winuipeg

McPhie, Norman D., Hawilton, Ont.

Millman, W. H., & Smm Torouto.

Ni Bain, Wi

Nichol Bain & Joh Calgary.

Patrick, W. G., & Co., Toronto.

Radiger & Janion, Victoria and Vau-
couver, B.C.

Rattray, D., & Sons, Montreal.

Rutherford, Marshall & Co., Torouto

Ryan, Wmn., Co., Toronto.

Stevens, H. J., Moutreal.

Thomson & Mathieson, Glasyow, Scot

Tivpet, A. P. & Co., Montreal.

Tucker, E. St. G, Halifax, N.S.

Watson, Stuart, Winnipeg, Maun.

Watt, J. L., & Scott, Toronto.

Wilson Commission Co.. Brandon, Man

Msince Meat.
Bates Mfg. Co., Toronto.
Wethey J. H.. st. Catharines

ils.
Queen Qity Oil Co., Torouto
Oil Tanks.
Bowser, S. F., & Co., Toroato
Books, Eic.
Allison Coupon Co., Indianapohs, lud

Patent Medics
Mnhleu..l L., Cu Sherbrooke, (Que.

INDEX TO ADVERTISERS.

Nouglas, J. M., & Co

ee 19

Douglas & Raiclitf 34
Downey, W. P ... 65
Duncan Co. ...... S
Dunn, Wm. H........... o 10
Eby, Blain Co ! 23
Eckardt H. P., & Co......... 317
Kdwardsburg starch Co..... 1

Empire Tobacco Co.. .....

Enterprise Mfg. Co i
Ewing, N, H. & A. S,
Ewing, 8. H., & Sons....
Fairbank, N. K. Co
Fearman. . W

Foster Pottery Co
Frankford (,annmg & Pukmg Cu
Frontenac Cereal Co

&

Glllett, E. W, Co., 1.m
Gorham, J. W., &
(fowans, Kent & (}o ouu;de back cover
Gray, Young & apurlinx Co.. 45
Greig, Robt.,Co............
Griffin & Culverwell ...
Grocers hn'meerlux 0 .

Co .

Haszard, Horace...
Holbrook & Co §
Hudon, Hebert & Cie .

Hughes, A. J.

o

Hunt, Harry . 60
Imperial Extract Co...oov vover cvnnnn 46
James, F. T, Co......... 59

James Dome Black Lead .
Japan Teas

ANERRD W. P..coiuiirssssvssscsees
Keen, Bobunon & Oo.outside front oove;

Kyle, C

Lambe,
Lamont, Corliss &
Lawson, Reginald. .... ..

Lethem, John, & Sons........ ... .... 55
Little, Geo.. 5

Lowney, Walte e Lo
Lincas, Steele & Briswl . 19
LumadenBruc susw cawer IS
Lytle. T. A..Co 3
McDougall, D., & Co . ....... 63
McLaren's Cooks' Friend Bakmg

Powder............ outside buck cover
McLean, J. A.. Produce Co 54

McLauchlan & SonsCo ...... ........ 60
Mcleod Milling C0.......coicvvvnnnnes 49
McWilliam & mveriv 8
MacLaren's Imperial Cheese Co ...... 2

45

Maiden, J. H...cov.ovn oonne
Marshall, James. .. .

Mathieu, J. L., Co.
Meeker, G. R., & Co.......
Millman, W. H., & Sons
Moouney Biscuit and Candy Oo..
Morse Bros.......... ...cc. ...

™ott, John P.. & Co .

National Cash Register Co ........... 4
National Licorice Co.. .inside front wver
Neubeck & Schlpmnnu ..............

Nicholson, Bain & Johnston. - .Z
Nicholson & Bain...... 2
Oakey, John, & Sons. 48

Oakville Basket Co, . ... inside back wvi r

0ld Homestead Canning Co..........

OntarioSupply Co......coovvvviinnnnn 3
PR IR, oo vvsesninicne al
Park, Blackwell Co ... . ave O

Patrick, W. G., & Co..
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£
Capstan Mfg. Co., Toronto
Holbrook & Co., London, Eng.
Lytle. T. A., Co., Toronto
Paterson’s— Rose & Laflamme Montreal
Purnell, Webo & Co., Bristol, Eng
Sutton, Gi. F., Sons & Co.. London, Eng.
Taylor & Pringle, Owen Sound
Tippet, Arthwr P., & Co , Torouto

Polishes - Metal.

Oakey. John. & Sonsa. London, Eng
Poliskes - Stove.

James' Dome, W. (i. A Lawmbe & Co

Toronto
Morse Bros., Canton. Mass.
ned Cider.
ilson, W. H., (u. Tilsouourg, Out.

Salt

Gray, Young & Sparling, Wingham, O

Toronto Salt Works. Toronre

Verret, Stewart, & Co. Montreal
Soup.

Albert Soaps, Montreal

Duncan, Co., Montreal
Soda— Baking.

Church & Dwight, Mootreal
Starch.

Brauntford Starch Works, Brantford

Edwardsburg Starch Co., Cardinal, Out

Maiden, J. H.. Montreal

St. Lawrence Starch Co., Port Credit
Store nglumg

Auer Light Co.. Montreal.

Sugars, Svrups and Molasses.
Canada Sugar Refining Co., Montreal
Dowminion Molasses Co., Halifax, N.>
Edwardsburg Starch Co.. Cardinal, O
Imperial Maple Syrup—Rose & Latlamu-

Montreal.
Rattray, D., & Sons, Montreal
Smith & Schipper, New York
" Sugars " Limited, Moutreal.

T\\'arn-n Bros. & Co., Torouto
eas, Coffees, and Spices
Balfour & Co., Ihuullgn,

Blue Ribbon Tea Co., Toronto.

Braid, Wm., & Co., Vancouver, B.(
Capstan Mfg. Co., Toronto.

Ceylon Tea Traders’ Assu.

Codville & Co.. \\mmpz. and Brandon
Creed, J. 3., Halifax, N.S

Eby, Blain Co., Torouto.

Ewing, S. H. &A. S., Montreal

Ewing, S. H & Sons, Montreal
Gillard. W. H., & Co., Hamilton.
Japan Tea Traders’ Assn.

Kinunear, T., & Co., Toronto.

Mokara Mills Montreal.

Salada Tea Co., Moutreal and Torouto
Slo ., John & Co., Torouto

Standard Spice Mills, Hamilton
Waood, Thos., & Co.. Montreal

Warrea Bros.. Toronto.

Vinegars.
Wilson, W H., Co., Tillsonburg
Washi: (,om

pon
Douglas, J. M., & ( ‘0., Montreal,
Fairbank N. K. 2o, Montreal
Gillett, E. W. Co., Tnl’uulu

Wines and Liguors, etc.
Bates Miyg (‘vq"hmnun Uul

Woodenware.
Womh. Walter, & Co., llamlllou
rapping Pa Paper , Bec.
CI a P‘lwr . Tore »ﬁ) Bags

Douglas & Ralul , Toronto
east.

Gillett, E. W, Co . Taronto
Hamilton Yeast Co., Hamilton

“Salada” TeaCo ...........
Salter & Stokes ........ .
Scott, David, & Co.... ...
Sells Commercial. . .
Sloan, John, & Co.
Swith, E. D......

Smith, Tom .. 58
Smith & Schipper i
Southwell & Co 6l
Sowerbutts, A 3%
Standard Sy 13

Stevens, H. J

1 >d
Sutcliffe— Muir Milling Co.. 65
Sutcliffe & Bingham. inside front cover
Sutton, G. F.,Sous & Co

Taylor & Pringle. ........
Technical Book Dept .
Tew, Richard, & Co.........
Thomson & Mathieson .......
Tippet, Arthur P.. & Co

Toledo Computing Scale Co .
Toronto Salt Works ..................: 55
Truro Condensed Milk & Canning Co. 49
Tucker, E G 2

Tuckett, 2, & 500 00.......onn. 06
Turner, James, & Co.......... N5 19
Upton, Thas, B0 ..ovcooviiincnnss i |
Verret, Stewart £Co ................ 3
Walker, Hugh, & Son 650
Walker Pivoted Bin and Store l-nx

, 10,

L R R
Warren Bros. & Co ... LB
Watson, Stuart.......
Watt, J. L., & Scott.
Wethey, .H.. .
White & Co..

Wilson, Archdale
Wilson Commission Co. .
Wilson, W.H.,Co......
Wi Fish Co

Wﬂ“ﬂm & Co'
Woods, Walter, & Co
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Have you ordered your season’s supply of

CANNED FRUITS ?

If you haven’t, don’t you think you should ?

You know that all fruits are scarce this season.
The bumper crops in the West, together with the immense railway

and other building operations, mean prosperity.

Consumers this season will not be content to eat dried fruit. They

will want the best, i.e., Canned Fruit, packed by

CANADIAN CANNERS, LIMITED | |

It is just a question if the supply will equal the demand,

BUY NOW

Remember. The Canadian Canners’ heavy syrup fruits are preserved

therefore,

with pure cane granulated sugar, in extra heavy syrup.

No imperfect or inferior fruit is allowed to be used.

The Canadian Canners’ fruits are equal to the best homemade fruits.

INSIST upon getting the following brands:

‘“ Canada First” (Aylmer) ‘“ Horseshoe ” (Bowlby)
‘““ Lynnvalley ” (Simcoe) ‘““Maple Leaf” (Delhi)

‘““ Auto” (Canadian Canners) “ Little Chief” (Picton)
‘‘ Log Cabin” (Trenton) ‘““ Kent” (Chatham)

‘““ Lion” (Boulter) ‘“ Thistle ” (Brighton)

“‘ Grand River” (Lalor) Etc.

Every can guaranteed.
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NEW ADVERTISEMENTS.

Tew, Richard & Co., Toronto.
MclL.eod Milling Co., Stratford, Ont.

DISHONEST PACKING.

HE immense advantage of adopting
the ‘“‘marking” of all market pro-
duce has just been demonstrated

in a most absolute way. The Canadian
(irocer has been continually pressing the
importance of this, and a case which has
just come to light is convincing proof of
its utility.

Mr. J. W. Woods, general manager of
Gordon, McKay & Co., Toronto, pur-
chased a basket of what looked like
“fine ripe Duchess apples,”” but upon
examination it was found that the bulk
consisted of ‘‘Scrubbed Greenings.” Mr.
Woods rightly looked upon it as'a most
serious matter and at once communicat-
ed with the secretary of the Board of
Trade. The fruit inspector was sent for
and the matter was handed over to his
care.

In this case the name of the packer
was clearly marked on the basket, so
that it was an easy matter to trace its

BDITORIAL

origin and thus made the task of the in-
spector an easy one.

The bringing to light of this case has
led to the exposing of a good deal of
deception in the packing of fruit. One
prominent citizen remarks that he re-
cently purchased at a high price what
he supposed was a basket of highest
grade peaches but found that the bulk
was composed of very indifierent fruit.

Another retailer reports that he re-
cently purchased 24 baskets oi tomatoes
from St. Catharines district; from their
appearance they looked like excellent
fruit, but when opened up for sale, the
bulk were composed of stunted and green
fruit. In his case he made vigorous pro-
test and succeeded in getting an allow-
ance.

Another citizen also says that when he
was in Manchester he was invited by &
commission merchant to inspect a con-
signment of apples which had arrived
irom Canada. Kach end of the barrel
was composed of beautiful fruit with a
filling in the centre of about a bushel ol
the rankest kind of scrubs. He remarks
that he was ashamed when he looked at
them of his own country.

It would appear that this question is
not looked upon with a severity that it
really deserves.

Both shipper and packer are liable
by law for false packing and one would
think that the dealer would certainly
use the greatest scrutiny in order to se-
cure himself. As it is, however, dealers
appear to be quite satisfied by merely
insisting upon an allowance from the
packer after they have received com-
plaints from their customers.

In the interests of the general public
it is necessary that strong measures be
taken to secure the honest marking ol
all market produce and any iniringement
should be at once reported to the inspec-
tor and prosecution immediately pro
ceeded with. Only by the rigorous en
forcement of the law can healthy condi
tions be maintained.

It is said that there has been trouble
heretofore in obtaining convictions from
the police court magistrates, but we
cannot be made to believe that where
the law has been violated our judicial
Bench would fail in their duty.

This is a large question and concerns
not only our home trade but if indifier-
ent packing is allowed to continue it
will have an ultimate serious effect upon
our export trade.

A SHARP PRACTICE.
prevalent

CUSTOM has been
amongst the British Columbia

salmon packers of packing quite
a number of cans of the lower ¢rade of
salmon for shipment to KEngland un-
labelled. A report current, which has

received a good deal of credence, is that
31
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upon reaching kngland these cans are
labelled so as to pose in the market as
Fraser River product. It is claimed that
a good deal of damage is done (o the
Fraser River trade by this means, as it
is from the northern canneries that
most of the unlabelled cans are des-
patehed.

At the meeting of the Fishery (‘om-
mission the matter was brought up for
discussion and it was proposed that the
next sitting of the Legislature be asked
to pass a bill to the efiect that all sal-
mon leaving the Province must have the
canner’'s name and the location of can-
fing clearly stamped on the can.

It is to be hoped that something on
these lines will be adopted. The false
labelling and marking of products has
been far too prevalent, not only from
the financial aspect but also in the in-
terests of both the consumer and pro-
ducer.

It is only right and proper that the
consumer should have a means of know-
ing the origin of his purchase, and it is
clearly to the interest of the producer
that his product should be open to iden
tification at any time after leaving his
factory.

I'he only one to object is the packer oi
inferior goods and it is in the interest
of healthy commerce to put a stop to
such men.

A JUDICIAL BOYCOTT.

T is with a degree ol hesitancy we

] approach the judicial salary prob

lem, and it is ouly the important
bearing it has on every branch of indus
try which has led us to express oul
views with regard to the salary question
ol judges. The latest developments ol
this much vexed guestion must be some
what perplexing to the lay mind.

That lawvers themselves should take
the initiative in seeking to prevent one
of their number returning to his practice
alter having  resigned  his seat on  the
Judicial Fench is, to say the least, as-
tonishitg.  One would rather have ex
pected to have seen the fullest expres-
sion of sympathy from those who may
at any moment find themselves in a
similar position.

It is but natural that every right-
minded individual should covet the high-
est point of eminence in this profession
and doubtless it is the fascination of
the woolsack which makes that the ulti
mate goal of the legal aspirant, but lit-
tle satisfaction can accrue when it is
discovered that renown must be gained
by considerable financial sacrifice.

The efiect of this boycott can only ag-
gravate the situation. We understand
that already several of the ablest law-
yers in practice have declined the posi-
tion now vacant, and if it becomes a
fact that promotion to the judicial
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Beneh means complete and final severing
of the former links with their clients it
is not at all improbable that we will
have to face a famine of judges.
Further, it is self-evident that we
Canadians have not yet elevated our
to the platform of pres-
tive which is absolutely necessary for
the ‘‘dignity of office.” To those who
have had any measure of foreign travel,
the position of the “professional’’ man
in Canada forms a strong contrast to
what is seen in ISuropean centres. There,
it will be noticed, the ‘‘professional”
wan, whether it be legal, medical, or re-
ligious, carries with him the dignity and

=P} ofessions’’

authority which is absolutely necessary

to his respective sphere.

We would have expected that a society
with such aftinity and unity of thought
that is expected from a legal brother-
hood would have taken this question up
with a view to securing a final issue
which would have completely obliterated
the possibility of the recurring of such
a deplorable event as this voluntary sur-
render of an exalted position for one of
less eminence.

The nearer a high order of civilization
is approached the greater the obligation
of the citizen becomes, and the higher
the citizen is in the social scale the
greater the necessity for him to be able
to maintain dignity and prestige; this
cannot be done unless the individual's
finances are sufliciently large to not on-
ly relieve his mind for the present mo-
ment but to secure an assurance of finan-
cial competency for the rest of his days.
Better advised it would have been had
the society draited a scheme Which
would have fully met the case and at
the same time completely satisfied the
judicial requirements, thus removing the
possibility of misunderstanding in the
luture.

A RECORD EXPORT SEASON.

N VERYTIHING indicates that the
L present year will close a record

one for the port of Montreal. Up-
on the opening of navigation in May the
outlook for foreign trade was by no
means bright and many merchants look-
ed forward to the year's trade with
mingled feelings of doubt, but the sea-
son has turned out remarkably well.
Shipping men, too, predicted a dull sea-
son, for there seemed little cargo in
sight.  But these anticipations fortun-
ately have not been realized.

In grains the total is considerably in
advance of last year. Corn last season
was exported from Montreal (between
the nirst of May and the first of July)
1o the amount of 335,000 bushels, while
in the same period this year the exports
have run up to 2,000,000 bushels.

Barley was exported to the extent of
515,000 bushels from the opening of nav-

EDITORIAL

igation to the first of July this season,
as compared with only 79,004 b.sh.ls
tor the corresponding period of 1904.

(Canada continues to advance in her
cheese and butter trade, and indications
point to a great season for bhoth pro-
ducts. FKFrom the opening of navigation
to the first of July, the exports of
cheese from Montreal amounted to 351,-
805 boxes, as compared with 332,683
boxes for the corresponding period of
last year. In butter the increase in ex-
ports is equally as large, the total
amount this year up to the nrst of July
being 55,110 packages, as compared with
13,166 packages for the co.responding
period of 1904.

A further comparison for the 1901
year's trade with that done four jyears
ago reveals a most remarkable increase.
In 1904 butter shipments in the aggie-
gate reached 556,850 pacsages agalnst
261,768 for 1900, whilst the increase in
cheese Tor the same period is some z00,-
UUU boxes.

The export cattle trade is in an un-
satisfactory condition. The exports ha.e
fallen ol nearly 4,000 head since the
opeulng of navigation, as compared with
last ycar. The decline in this trade is
due to the abnormally high prices at
which the animals are held on this side
of the water. As a matter ol fact,
butchers right hLere in Canada are to-
day paying as much for their cattle as
their London brethren.

There is also an enormous trade grow-
ing up in all lines of produce. Lard,
ham, and eggs are all well to the iront
in their interest to Montreal exporters.
Many fruit lines, too, are making re-
markable increase.

The improved cooling rooms, cold
raililway cars, and the reirigerating
chambers installed in a large proportion
ol the ocean steamships of the principal
lines now insure the delivery in the
United Kingdom of Canadian dal.y pro-
ducts and fruit in prime condition, and
have given an enormous impetus to the
business of the many tirms who are en-
gaged in the conunission. business.
Science has made such improvements in
the practical method of applying refrig-
eration that every up-to-date firm is
now in possession of cold storage facili-
ties which enables it to do justice Loth
to the producers from whom it buys anu
to the British consignees to whom the
majority of such exports goes in ever-
increasing quantities.

There is no longer any need to rush
shipments at a time when excessive ex-
portation might mean a loss to their
country clients, for within the walls of
their magnificent warehouses exist the
opportunities for storing for long or for
short periods thousands of tons of every
species of the dairy, fruit and canning
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industries in just the temperature best
suited to its preservation in good condi-
tion.

No one should know better than the
Montreal merchant how ¢ntirely the ex-
tension of his business connections in
the United Kingdom is de;endent u;on
the uniform standard quality of the ar-
ticle he sends, and consequently no care
should be spared that every detail of
transhipment and storage shall Le super-
vised with a keen eye to the mutual in-
terests of which he is the guardian, and
upon whom the brunt of failure most
seriously falls.

To build up a reputation as an ex-
porter of goods, up to sample and con-
sistently well packed and selected,
should be the ambition of every firm en-
gaged in the business. To this end the
co-operation of the grower, the railway
and steamship companies has also to be
enlisted, and their friendly rivalry is be-
coming increasingly successful. Out of
the hundreds of thousands of tons ship-
ped between May and November it is a
rare occurrence to hear of any serious
condemnation taking place after the
goods reach their distributing centres.

THE DOMINION EXHIBITION.

LLI. the fruit-growing districts of
A B.C. have prepared district ex-
hibits for the Dominion Fair,
which began at New Westminster on
the 27th. Very good prizes are offered,
and a certain sum has been granted in
aid of the expenses attached to the pre-
paration and shipping of big exhibits.
The very handsome grounds of the asso-
ciation have been improved and the space
well laid out to make an attractive
place of “‘Queen’s Park,’” as it is locally
known. Indeed, it is really a park, and
a very pretty one, too, lying at a con-
siderable elevation above the Kraser
River, which it overlooks, and being
above the main portion.of the city. The
new buildings, erected this year, to give
special accommodation to the many
manufacturing and industrial exhibits
offering, are both tasteful in design and
neatly finished. They have been wired
for lighting at night, and the trial made
the other evening showed that as a
scenic efiect the illuminations were per-
fect.

Manager Keary and his stafl have been
busy with the last work of arranging
exhibits, and seeing that allotted spacc
is taken by the right people. Mr. Keary
says-that if the buildings had been three
times the size, the space would all have
been utilized, so many manuracourers
and others asked for allotments. Many
had to be given less than they wanted,
and many had to go without, as the
space was all taken when their applica-
tions came in.
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WESTERN ASSOCIATION NEWS

4 AND TOPICS

Address all communications for this department to THE CANADIAN GROCER,
511 Union Bank Building, Winunipeg, Man.

OFFICERS OF THE ASSOCIATION.

President, T. J. Lawlor, Killarney, Man.; Ist vice-
president, H. C. Hamelin, Lauder, Man.; 2nd vice-
sresident, J. D. Baine, Boissevain. Man.; treasurer,
‘{.\hcn Rollins, Killarney ; secretary and organizer, W.
A. Coulson, Williamson block, Notre Dame avenue,
Winnipeg.

Exccutive : A. G. Munro, Morden, Man.; A. E. Hill,
Griswold, Man.; W. G. McLaren, Souris, Man,; J,
Brown, Neepawa, Man.; R. F. Moore, Cartwright,
Man.: F. W. Clingan, Virden, Man.; N. D. McKinnon.
Weyburn, Sask.; G. C. Sayles, Elva, Man.; E. H.
Glinz, Oak River, Man.; W. Ledoux, Arnaud, Man.

Association Sections.
IIAMI()T.—\ section includes mer-

chants in following towns : Ken-

ton, Hamiota, Bradwardine,
Westwood, Harding and Oak River. Wm.
(‘hambers, Hamiota, secretary.

(iladstone section.—Gladstone, Plum-
as, Ogiivie, Keyes and Woodside. Mr.
Collins of Galloway Bros., Gladstone,
secretary. :

Neepawa section.—Neepawa, Kden, Ar-
den, McKenzieville, Franklin, Wellwood
and Brookdale. J. A. Clare, Neepawa,
secretary. i

Kmerson section.—Kmerson, Dominion
City, Ridgeville, and West Lynne. Sec-
retary, H. McCaul, Emerson.

Morden.—Secretary, Harry Meikle.

Winkler.—Secretary, Alex. Wilton.

Altona section.—Altona, Gretna, and
Rosenfeld.  Secretary, W. J. Cobletz,
Altona.

Arnaud section.—Arnaud, Otterburne,
St. Pierre, St. Malo, and St. Eliza-
beth. Secretary, W. Ledoux, Arnaud.

Souris.—Secretary, W. G. McLaren.

Napinka section.—Napinka and Me-
dora. Secretary, Mr. Kaiser of Coote
& Kaiser.

Minnedosa section.—Minnedosa, Bass-
wood and Rapid City. Secretary, Jas.
(‘ampbell, Minnedesa.

Shoal Lake section.—Shoal Lake, New-
dale, Strathclair, Kelloe and Salisbury.
Secretary, (. E. McGrath of Western
Trading Company.

Birtle section. — Birtle, Foxwarren,
Rossburn, Binscarth and Russell. Secre-
tary, H. A. Manwaring, Birtle.

* * *

In last issue it was explained that the
secretary is now busy organizing a new
plan of campaign. The various towns in
certain districts are now being organiz-
ed in sections and each section has its
own secretary in charge of all local
work. In {his way friction between
neighboring towns may be eliminated as
by the division of the country into these
sections wide areas are secured in which
the same prices for tobacco and staples
will obtain. Above will be noticed a
list of the various sections now organ-
ized, with the towns in each section and
the name of the secretary in each sec-
tion.

* * *

In the Hamiota section in addition to
the effective work done in regard to sell-
ing price of tobacco, referred to in last
issue, the local organization has pre-
pared an agreed price for certain staple
lines of groceries. All association mem-
bers in the towns of the Hamiota sec-
tion have agreed to sell the following
goods at the following prices :

Sugar, granulated, 15 lbs. for $1, per
cwt. $6.25 cash and $6.50 charged. Su-
gar, yellow, 16 1bs. for $1, per cwt.
$5.75. Corn, 2 cans for 25 cents. Peas,
2 cans for 25 cents. Tomatoes, per can,
15 cents. Cheese, per 1b., 17 cents. Salt,
per barrel, $2.50. Salt, jute sacks, 50
Ibs., 65¢. Salt, duck sacks, 50 lbs., 75¢.
Pickles (Blackwood and Dyson), sour,
90c. Pickles (Blackwood and Dyson),
sweet, $1. Korce, per package, 20c, or
2 for 35c. Grape Nuts, per package 20c,
or 2 for 35c. Vim, 2 packages for 25c.
Orange Meat, 15¢ and 25¢ per package.
Tobacco, as per printed card prices
(quoted in last issue of The Grocer).
Spools, 5 cents straight. Price paid for
butter in tubs, rolls or bricks, l6e¢, tubs
to be charged for in all cases. Price
paid for eggs, 18c per dozen.

This price list went into effect Sep-
tember 13th. Produce prices are subject
to change according to market conditions
and members will be notified promptly
by the secretary.

* * ¥

In the Gladstone section the following
price list was adopted : Sugar, granu-
lated, 16 Ibs. for $1 or $6 per cwt.
Sugar, yellow, 17 lbs. for $§1 or $5.50
per cwt. Tobacco—All cut tobacco regu-
lar 10¢ to be sold for 10c straight ; P.
of W. tobacco sells for 10c straight ;
Bobs tobacco sells for 10c straight ;

.Pay Roll tobacco sells for 10c straight ;

Jim Dandy tobacco sells for 10c¢
straight ; Briar tobacco sells for 10¢
straight ; Currency and Old Tom, 3 for
256c. Salt, per barrel, $2.50. Salt, jute
sacks, 50 lbs., 55¢. Salt, duck sacks, 50
Ibs., 65c. Rolled oats, 6 lbs. for 2jc,
20 Ibs. for 75¢, 40 Ibs. for $1.45, 80
Ibs. for $2.80. Corn, per can, 12}c. Peas
per can, 10c. Tomatoes, per can, 15c.
(ilass sealers, pints, per dozen, 90c ;
quarts, per dozen, $1.20; half-gallons,
per dozen, $1.45. Prices to be paid for
butter—Bricks, No. 1, 16c ; bricks, No.
2, 15¢; tubs, No. 1, 16c, keep tub;
tubs, No. 2, 15¢, keep tub; tubs, No.
1, 15¢c, return tub; tubs, No. 2, 1ldec,
return tub. Eggs, buying price 18c, sell-
ing price 20c.

In the Neepawa section practically the
same schedule of prices was adopted.

* - *

From an examination of the above
price lists readers can readily gather
what is being done by the association
in those districts and what the same or-
ganization may effect in their own dis-
tricts. In framing these price lists there
is always a tendency to put prices too
high, but it is a tendency which must be
vigorously resisted for if it is given free
play it will defeat the very objects
which the association has in view. Ex-
tremes are always dangerous and they
must be guarded against carefully, for
in the end prices that are too high will
incite more competition and prove as
disastrous to the trade as the cut-
throat prices which have prevailed so
long. It is not suggested that the prices
quoted above are too high but there is
always this danger to guard against.

a3
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Only one short month remains now
until the date when the association
makes its united effort to kill the credit
system. FKrom all parts of, Manitoba
and from many places in Saskatchewan
come reports of preparation to make
November 1st a red letter day. Some
dealers are going farther than the asso-
ciation programme requires and they are
announcing a strictly cash system with
no mention of credit jafter April 1st
For instance, Wilirid l’mdnux of Arnaud
has been advertising during September
the inauguration of a strictly cash sys-
tem aiter October 1st. Mr. Ledoux in
his first advertisement referred to the
large crops which would enable all to
settle their accounts and pay cash in
the future. lle explained that there has
been a great change in recent years in
the methods of doing business and that
the man who buys on long terms is at a
disadvantage. He announced that it was
his object now to buy and sell for cash
only.

“We beg to advise our customers,”
says Mr. Ledoux in his advertisement,
‘“‘that we will adopt the CASH SYS-
TEM on the first day of October, 1905,
and will close our books on that date
To those who have not marketed any
wheat before that date we will extend
the time until October 15th. After that
date no goods will leave our counters
unless paid for in full. This rule WILL
APPLY TO ALL, even our best
friends.”’ . % *

It can not be too clearly understood
that the association remedy for the cred-
it evil has the enthusiastic support of
all the wholesale interests of the west
and that the wholesale trade are pre-
pared to exert every legitimate influence
to keep in line any faint-hearted mer
chants who, growing weary in well do-
ing, are disposed to fall by the wayside
An interview with a prominent business
man appearing in a daily paper illus-
trates the attitude of the average whole-
sale man :

“Will the west be able to pav off all
its debts when the big crop is harvest-
ed 7"

“Will it be able ?”’ was the reply. “It
will have to.”

Now and then The (anadian Grocer
hears from a merchant who is anxious
to adopt the association credit propos-
als but who is afraid that his weak-
kneed neighbor will not have suflicient
persistence to keep in line longer than a
few weeks. All such should remember
that the wholesale interests are behind
this movement and that, while there will
be no coercion, the merchant who under-
takes to join in the association move-
ment and then fails to carry out his
agreement will find that he has lost
favor with his wholesale housc. If he
can not secure long credit himseli he
will probably couclude that his best pol-
icy is to keep his agreement with the as-
sociation.

* * *

Secretary Coulson returned to Winni-
peg on Saturday and called at the office
of The Canadian Grocer. Returning to
the country the first of the week he
completed the organization of the Minne-
dosa, Shoal Lake and Birtle sections,
with the results recorded above. He in-
formed The C(‘anadian Grocer that in
more than 300 stores there are at the
present time notices to the efiect that
all credit will be refused between No-
vember 1st and April Ist—thirty days
accounts to be treated as cash transac-
tions.
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It Pays You 1o Handle

lls AL An A!! GETYEL‘:IN

because for Quality, Purity and Delicious Flavor it is far
ahead of any other tea, and your customers appreciate
a good tea. |

Remember, We Guarantee its Sale.

For Prices and Terms write

“S ALADA’’ Toronto or Montreal.

The Tea that received the Highest Award at St. Louis, 1904.

It's very easy to say almost
anything is « BEST " if you
forget to tell WHY and
PROVE IT.

We went after the CONSU-
MER with logical advertising
and every trial proved that
when we said

GELVVS 1A RO

was the best starch made we
told facts.

Celluloid Starch is IN DE-
MAND, and dealers who
observe our aggressive adver-
tising don’t hesitate, but put
it in stock at once.

Brantford Starch Works,

Limited
Brantford, Canada

Business Gallops

when our

WRAPPING PAPER

is used. Time and labor is saved ;
also money. You need our goods.
Prices can’t be beaten! We are

" winners!

DOUGLAS & RATCLIFF,

LIMITED

30 West Market St., TORONTO.

At
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Ontario Markets.

GROCERIES.
Toronto, Sept. 28th, 1905.

USINESS conditions continue to
R denote progress. Demand has
been steadily advancing and al-

most all lines are becoming interesting.

There has been a good deal of ac-
tivity on the street, tea buyers showing
considerably greater interest on account
of present samples showing improve-
ment in quality. Mediterranean fruits
have bheen very active, and arrivals are
awaited with anticipation.

(‘anned goods are now occupying the
main feature of interest, the newly com-
pleted list of prices is being discussed
and is considered generally satisfactory.

(Cofiee is ruling well, much fresh inter-
est is manifested and there is every
prospect that cofiee will soon occupy a
much more prominent place on the mar-
ket.

Rice is in steady demand and prices
rule firm. ;

Tapioca is in good demand; stocks,
however, are at very low point, in con-
sequence of which there has been a great
run.on rice and sago.

Honey is coming well to the front and
sales have been more active since our
last report. The quality is considered
excellent and prices fule moderate.

Beans are reported from points of pro-
duction as showing good prospects both
for quality and price.

The grain market has been only of
moderate activity. Arrivals are slow
at coming to hand, and prices are show-
ing a general weakening. Many reduc-
tions will be noticed in this week’s quo-
tations.

Flour has ‘obtained what is considered
a fairly even basis, and good trade is
reported. Export, especially, has been
noticeably active, the export prices he-
ing considered now to be on a basis
which is attractive for Furopean trade.

Cereals are improving in activity as is
natural at the present juncture of sea-
SOnS.

The market has somewhat righted
itself in hides, and is expected to rule at
present prices for some time. Demand
is quite equal to present supplies com-
ing to hand.

Canned Goods—There has been fair ac-
tivity in all canned goods since our last
issue. The canners prices have now
come into effect and are ruling the mar-
ket. Our list is revised and completed
to date, the last additions being red and
black cherries and black raspberries.

Group No. 1 comprises—
*'Canada First,” * Little Chief,” ' Log Cabin," ‘‘Horse-
shoe " and ** Auto " brands, also all private brands.
Giroup No. 2 comprises— A ]
*Lynnvalley,” ‘‘Maple Leaf.” ‘““Kent” " Lion,
“Thistle,” and ‘'Grand River" brands.

Group No. 3 comprises =
‘‘Globe,” ““Jubilee,” * White Rose,” and "' Deer

brands.
(.roup (irou
No.1 2 Qndpﬂ
Beans—
28, zolden T Rt U e s ceie S S .082% 080
£ ...08 082

. Iilnv.kbernea

2's, crystal wax
2’8, red kidney e
g SR S
QGals, standard ....
Blueberries
B SRR ..o e
2's, preserved ........
Gals., standard

Cherries—
T T R S A e e 2 024
2s, *  not pitted 3 . 157

not pitte

2u white, pitted..
o not mned
(a.nllmxs s(amlanl no

BERBAR

- L

Currants—
2, red, H.S. PR RS 1
2's, red, preserved .... e S
Gals., red, standard .

" solid pac k|
28, hlmk HS s
2's

~oNEE
SISSBE

=3 65

reserved .
(-nls black, standard . .
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Gooseberries
s 8.
2's, preserved. . ..
Gals., standard. .

“ solid pack
Lawtonberries
R s e S SR R 177}
2's, preserved .19%
Galn, standard .....c..cioocomvenssenisn 5 52}

Red Ruwln rries—
2's, L. 8. (Shafferberries) . ...... .....
B e R b
2's, preserved .
Gals., standard

* solid pack

Black Raspberries
P AT L S s Rl S i6b
2's, preserved . 5
Gals., standard. -

BRI « - v coso s cnns

UL e S R SR e 162

2's, preserv L 77

Gals., standard . 202

L T R RS S 827
Peas-

2's, standard.
Early June
Sweet wrinkle
Extra fine sifted,

Spinach—

2:4 BEIIEL 5 o s ki e b s sin R o i S

Strawberries—
2's, heavy syrup
2's, preserved. .
Gals., standard

* solid pac

Rhubarb
2,

Girupes
T whilo BN .. ..o ovviavnessionsss 142§
24's, white Nlagnra 1788
3's, white 1\|§ o 197
Gal., white uuaru 3 5'.’&

Peaches —

1{'s, yellow (flats) .. . 170
28, yellow (flats) 19
2) s, yellow (flats 2 60
3's, yellow (flats). . 28
3's, yellow iwhole) . 337}
2's, white ........ .17
2)'s, white.. .25
3| whlle .370
ple peel .45
(hl pie, not peeled 3 57!
Pears
2's, Flemish Beauty oo 3 65
Rj s, Flemish Beauty.. . 197,
3's, Flemish Beauty... .21
2's, Bertlett....... . 180
24, Bartlett . 217
3's, Butlen .23
b TR . 127
Gnl e ple. peeled ...... .38
Gal.. pie, not peeled .30
232
. 257
< - 272
ums,
2's, llcht l!mp
2's, hew

2¥'s. heny nymp
3's, heavy syrup .
Gal., standard
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Pluws, Lombard

2s, light syrup........ 0974 095
2's, heavy syrup 124 120
24's, heavy syruy 152, 15
3's, heavy syrup Sl | 77$ 175
Gal., standard . w3483 36
Plums, greengage
D I o ok o oo s n cns & v sanoanenTas 102} 00
2:, heavy syrup........ AR 127 b5
2's, hu\yayrup crri-statie . 0 50
3's heavy syrup... PRt e 132 30
SRR - . - <. < o o ooivesinn eiasknsuinns 3 5

Plums, egg
2's, heavy syrup...
21's, heavy syrup
3's, heavy syrup.....

=
B0 bt et Gt ot B s
-

2! sliced, sugar | lunl blood red 087 08
2's, whole, 087} 085
3's, sliced, v 0 97( 0 9%
097 09
(L 5) 0 82}
4520 450

( nrrou

Cuuupo, tms,  TE R SRR RS 080
gal. %o 450
g SO * 770
Apples, ut.andurd. 0.« 0 90
preserved, 3s.. 1474
‘*  standard, gal.... 190
FISH.
350
3%
200
13
Salmon, Horse Shoe, Maple Leaf, Clover Leaf
1-1b. Talls, 5 cases and over, perdoz............. .... 15
1-1b. ‘*  less than 5 cases, s ST PR SV
1-1b. Flat, 5 cases and over, TR A T AR 1 1 67t
Ib. * less than 5 cases, # 170
§-Ib. **  S5cases and over, 100
1b. ** less than 5 cases, 1023
Low Inlet.
-1b. Flat, 5 cases aud over, 'S
-1 S T T T R R RO S 974
Sardines, French §s... . 014
= 0
s Portugueset's. 08 010
i P.&C, is. % 0;
- P.&C,{ .03 038
': Domestic, } 0034 004
o) lulurd 1 size, cases 50 tins, per 100.... 3 75 4 50
Haddies, per doz . 105 115
Haddies, per case. 400 450
Kippered hemnp, domum: 100
1
Eerrlnp in tomato nuoe. dome-l.ic 1 w
imported. 140
Corned ‘beel. 1s, per doz 90
. 2
- 1 50
Lunch tongu 75
Potwd meats, 50
- 100
Sugar—The dumcst ic market is still

showing weakness. An active trade is
in progress, orders being plentiful and
of fairly large bulk. The season is
right in full swing for active trade,
fruits being fairly abundant for the pre-
serving industry. It is noticeable, how-
ever, that buyers are only purchasing on
the hand-to-mouth basis. Spot stocks
are extremely low, and there appears to
be no disposition to make any purchases
in advance of requirements. The pres-
ent weakness rather denotes the proba-
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hility of a change of a downward aspect
before the market will ultimately recov-
stability The foreign markets
showing an uncertain con-
especially so in regard
maintain a waiting
being that holders

er ils
especially are
dition This is
to raws. Refiners
attitude, the result
have little or no market to sell on. In
refined the situation is on similar lines,
but recent quotations were on a declin-
ing market and little or no trade
eflected.  We qlluh'
L aris lumpél in 50-1b. hoxuﬂ

in 100-1b.
. Lawrence granulated,
Itedpa.' h's granulated

Acadia granulated
Berlin granulated............

barrels

Bright cOffee.....................
Bright yellow. e s s
No. 3)(!10&9

No. 2

Neol & i x
Granulated and ye . 100-
Molasses—There has been
this line for confec-
ince our last going to
srocers’ trade has
probably on ac-
ruling in the

B 00 B e e DT Y

LLaB

. bags, 5¢. lesr than hhis

Syrups and
active demand in
t1onery purposes
Press In
niarked

syrups the
move,
priees

made a
count of the high
butter market.

The foreign
present time is in an
certain  state. IZarly  reports denote
prospects of good crops, but more recent
information rather denotes to the con-
trarv. This, in the face of reported
small holdings, had the tendency of
firming the market There is no per-
cepiible change, however, in home mar-
ket ¢uotations. We quote :

market at _the
and un-

molasses

unsteady

has

Syrupg—

Medium .
Bright .
Corn gyrup, l;l : 18 ]n-r

(in
(in
(in

g8 s\

New Orleang, medium
“ et

i
5. open kettl

Barbadoes, extra fanc

Porto Rico

West Indian...........ccoeeeee

Maple syrup—

Imperial qts

1-gal. cans

5-gal. cans, per ga.

Barrels, per gal .

5-gal. Imp I-mnd p

1-gal. d

-gal.

ra
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the domestic market con-
denotes a marked improve-
a steady progressive
movement - in the demand for lower
grades, although the milder gra‘dcs are
noticeably making headway. Kuropean
advices are more encouraging as show-
ing a decidedly firmer attitude. On the
pnmal markefs the movement of the
crops is only at moderate figures. The
Brazil crop has every appearance of be-
ing behind last year’s average. On the
New York market demand has been slow
but prices have moved upward.

We quot(- :

(Cloffee—In
sumption ¢
ment. There is

ocoocoocooooO
SRERKSERESER
(il

Green, Guatemala
Jamaica

Maracaibo .. Rk
Tea—The home tea Hd(h’ has developed
strength recently, and buyers are getting
more active, pmbabh on account of the
fact that alrl\als are showing better

o
8

THB MARKETS— ONTARIO

liquoring properties. Many of the tea
experts consider that recent arrivals
show all those points which satisfy Can-
adian trade. Prices are ruling firm and
fair trade is being done on the streets.
On the London market little activity
was manifested at the tea sales, and
the market was in consequence some-
what irregular. In Indians the best
grades always found buyers, but lower
qualities had a tendency to weaken. In
C‘eyvlons the situation was practically
the same. China teas were only on
offer in small bulk, and the market has
consequently remained steady but with-
out excitement. We quote :
(ongoufhalfchesla Kaizow, Moning, .

dies, Pakling.
In:hdn—Dﬂ.ch Lhngs, Pekoe souchongs

ocooe
BEXSE58RER

- Orange PLkOL
lndlan - Assam, Orange Pekoes .
Bekden =i v
" Pekoe Souchongs.. .
Ceylon— Brukux ()ranuv Pekoes

RENE

s
CooooooOoOooCOOOOOocOOOOCooD

Trn 00 13 18 00

China (vru,ns (-ummwd(r cages, ex(ra first..
- "‘# half-chests, ordinary firsts

Ymmu H‘yﬂun cases, sifted, extra firsts

cases. emall leaf, firsts. .

N half % hests, ordinary fi

b

BURRTRRR
B

e~

(=)

0 D

BRI

“
ngsueys—Ymmz Hyson, h:heaua firsts.
secon
half-boxes, firs

Japan—4 th;’sta bueat May px(kmks

ocoocoocoooa:! ocooeooo: cococococoon

A e S h

00T D =3

Common
Dust

SR EERENBESEEEEERRRARS S

Fruits.—The principal
feature of interest in this market is the
increase in upward tendency. The mar-
ket has developed a firmness which indi-
cates a probable advance in present
values. Orders were well placed ahead,
however, and this may somewhat help
to maintain an even but firm market.
New goods are expected to arrive well
on schedule time, and reports denote
quality as up to expectations. The cur-
rant market opened at a low point, and
in view of the new currant law it would
not appear that there can possibly be
anv lower range of prices. The great
probabiility is for a moderate advance.
Valencia raisins have developed a very
firm market indeed. producers at primal
points have already hegun to ask an ad-
vance equal to 50c. a cwt. We quote :

Foreign Dried

Prunes
Per ]b.
0 063 0 06
.. 007 007
. 008 008
009 010
Candied Peels—
Per Ib.
Lemon..... 0153 017
Figs
Elemes, per 1b
Apricots—

Californian evaporated
Peaches—

Californian evaporated
Pears—
Californian evaporated, per 1b.

Currants—

Per 1b.
Fine Filiatras....
Patras ... 0

Raisins—

(The following quotations on peanuts are for sack lots,
green.
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Selected Spanish. .........
A 1's, banners and suns .
Japanese Jumbo 8
Virginia

Foreign Nuts—We quote :

For sack lots roasted add lc. to above quotations.
small, 2¢c
A]monds, Tarragona, per 1b.

Walnum Grenoble,
Bordeaux,

Filberts, per 1b .

Pecans, perlb..

I\LWBI'&ZIIS pcrll -

Cocoanuts, )amann

Ttalian (‘hentnuls perlb...

Rice and Tapioca—The demand for rice
continues active, with prices well main-
tained. Spot stocks are plentiful. © 1In
tapioca spot stocks are extremely low,
many houses having to buy to satisfy
requirements. Prices are ruling firm and
lemand keeps well to the front. We
quote :

Rice and Tapioca—

For

Rice, stand. B
Rangoon....
Patna. ..

Carolina rice
Louisiana rice.
Tapioca, staple. .

** double goat

Spice—There has bheen the usual active
demand for spice during the current
pickling season, and it is still well main-
cained; prices are ruling firm We
quote :

Spices—
I’epnera hlk
wh

Per 1b

Jinger .

Dassia. ..

Nutmeg

Cloves, whole

Cream of tartar..

Allspice s
O o 0 o s asih so s wenicho vy es

| peREEE
cCoocococooe
BREIRRNZ
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Fish—Trade continues in active
demand for all lines of fresh fish. Oys-
ters are being called for and there is
every prospect of an active oyster trade.
Previous quotations remain :

Fn hh halibut, pe r b
haddock
tront
cod steak, per 1b. .

' lobsters, boiled, per 1t
" B.C. salmon, per 1b..

Shrimps pergal.........

Whitefish, per, h L

Herring,

Pickerel ¥

Oygters, standard. s

gelects, nail

Fresh

Dried and (‘ured lsh—’llad(' is still
uninteresting and there is ng change to
report. We quote :

Boneless fish, per1b.
Cod fish, 1-1b. bricks .

Boneless cod, per lb..
Quml—ou tou& per Ib.

—'l‘here is a porcvptll)lo advance
in the demand for honey on the home
market. The season is opening with
healthy prospects. Honey has been com-
ing in in good condition and in plenty.
Prices are well maintained at previous
yuotations. We quote :

Honey, extractedclover, in 60-1b. cans, perlb..
sections, N 1, per, doz.

Honey

Buckwhent per 1b
sections per doz.....

Beans—There is nothing of immediate
interest to note on the market for
beans. Reports, however, from points
of production report favorably on the
coming crops and prices are inclined to
open somewhat easy. We quote :

Benua, handpicked, per bush. .
prime. No. 1

% ungraded . .

“  Lima, perIb

Grain—Business has moved decidedly
since our last report, and active jwusi-
ness is being done. Prices, however, are
unsteady, which fact probably accounts
for the hesitation which is manifested
to make heavy purchases. We quote :

e




September 29, 1906

Bright coffee....
g ellow

- -
EB5IRR

§o.gye ow

ﬁgii “ bbls..

Nol * bags

R‘l" Trinidad. . 365 368

Trinidad ('rynnh! 2 455
Maple l’lmlucts—'l‘lnse lines continue

quiet, notwithstanding that the weather

maintains steadily cool. However, deal-
ers are confident of an lmprovem(-nt as

the season advances. We quote :
lsru,m wood, perlh 6 0

Maple s in large tins. 00740 @

Pure new sugar, per 1b . £ (0] (l'g

Pure Beauce County, I'K‘r h

Syrups and Molasses—Very little has
been doing in molasses during the week,
and no revival is looked forward to until
towards close of navigation.

The cargo of molasses received at this
port a few days ago is being held back
evidencing the belief of holders that an
advance is in sight. Prices remain un-
changed. In corn syrups a somewhat
hetter trade is being done and orders are
growing in quantity and volume. We
quote :

b in puncheons 035
Bar! :dou. bp i ga
se in hull bnrrell
New Orleans. . . 35
Antigus..... 33
Forto Rico.. S 45
m
TR a
“o phbbls.... =
“  351b. pails.......... 090
Cages, 2 Ib unl. nox per case 932
o lO—lb o doz. o %
o - T doz. 2 10

(‘offee—Market  continues unchanged.
l.ocally trade is on the quiet side with
firmness the leading characteristic. New
vork reports indicate strong position in
all lines except Brazils, which are a
shade easier. Mild cofiees, on the other
hand, are firm. We quote :

Good Cucutas .0114013
Choice ** g hgl 8 }g
Jamaica coffee. ..
018 024
017 02
010 012
010§ 012

Latest advices

firm.
give Ceylon greens as decidedly and dis-

m—\larket is

tinctly higher, one cent per lb. being
mentioned as an advance since last re-
port. Ceylon blacks also are strong and
an advance is looked for any day.
Japans very strong and brokers do not
ieel inclined to cable for less than 2c.
per 1b. advance over latest figures, and
at that advance few orders being turned
down. .Japan siftings and fannings are
scarce and high, gnod quality command-
ing top prices. China greens, Ping
Sueys, are in favor and have sold well
at w(xl prices. Choice blacks are being
inquired for somewhat more frequently,
and in some quarters the feeling obtains
ihat the best classes of China blacks

will find ready sale among the retail
trade. We quote :

Japans—Mine .........ccocciviiiniiiiiiiiiancees 036 30

Medium .... o ver BN 3

Good eommon ........ 18

........ .013 15

l?uylon—n!roken Pokoe ..02 38

........ .017 20

Pekoe Souchongs .015 20

Indian—Pekoe .015 18

Ceylon greens—Young 016 018

Hysons . .0 la 15

Gu.npowdorl .01 14

China greens—Pingsuey gunpowders . &1 13

CONGOUS—~TRAMOWE. oo oo soeootiessersasosscssosne suse 13

Pakling boxes 013 4

Foeeign Dried KFruits—There are no
changes to report in the dried [ruit mar-
ket with the exception that currants are
reported somewhat easier. The first
shipments of new Valencias arrived end
of last week and, as usual with first
small lots, were readll} disposed of.

THB MARKETS—QUEBEC

Prices obtained were 6¢c. for f.o.s. and
63c. for selected. New figs are reported
on New York market, and small advance
lots are finding their way here. Cali-
fornia dried fruits all round arg¢ report-
ed as showing further Strengal, latest
reports indicating that the shortage is
heavier than was thought. Wg& quote:

Valencia Raisins

Fine ot‘bsulk per lh 0 06
Selected, per b2 e 0 ’
R B R A R SRR L 007
Dates—
Dates, Hallowees, perlb .................c.c0one 004 004}
Californian Evaporated Fruits ai
10}
013

Lol —1 L
RLTLSVES

Californian Raisins—

mumwh perlb 008
seeded. 009
g 06
oo
1b.
0 08)
. 008
. 007
. 006
. 006
. 005
005
008
. 007
. 006
" % 0 0‘
004
LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Sept. 28, 12.30 p.m.
BUTTER-Good demand ; stocks light ; prices un-
changed ; market fairly lundy
OUHEESE - Slow, and stocks heavy ; On'arios, 11jc.;
Eastern Townships, 1ljc.; Qneboca 11ljc.; prices
strictly firmer.
EGGS—In small demand: large supplies owing to
small exports ; prices unchanged.
PROVISIONS-—Market remains strong and firm at
the same prices.
Ourrants—
PRIGIESE: UOOIBRIE . ;2 oo cove coacsrascianiveoia vans 0 04§
Fine Fllmtru. per | 1b., in cases. .0044 005
cleaned........ .. 0043 0 054
- 9 in l 1b. cartons . .0 008
Finest Vostizzas " 0 0 07%
Amalias s T R MRS SO S 0 06
gu{(uu Raisins— b
ultana raising, perib.......c.ccocvieniiieinenns 0 064 0 08
~ £ B ORIRO < < o5 sinbanine v omaisvind s M 009
Eleme Table Figs—
Six crown, extra fancy, 40-1b. boxes......... e Y
Four crown, fancy, 10-1b. boxes ....... ... 009
TREGD RO -~ vecavsn: oxte zasnes ae 007 0074
Glove boxes, fine quality, per box ... ... ...... .... o1
ancy washed ﬂa. in baskets, per basket. 020
pulled figs, in boul. per, O oo 022
- stuffed figs, ... 028
). B T A i B S e SR R 006} 007

Rice and Tapioca—Rice unchanged and
business reported about as usual. Tapi-
oca stronger again and tending toward
another advance. New York reported
almost bare and futures steadily advanc-
ing. The trade is holding up on stocks

carried, looking for higher prices. We

quote :

B AR I . = o nvansrass s ihy. AUARLELNE 29%

Bce, Hoathen MEDAEE. ... cicivcccisaosiosasnne ssne 305

O rice, in 10 s OO R R 28

QOrice.inlessthan 10bag lots .........ocvvivvvine vrne 29
I S oSS vinuntunnite oarbosas Sraves sEsycNen AR 004

Spices—Market is steady with upward
tendency in cassias, cayenne and cloves.
Pepper is weak. Grinders’ demands in
New York market is very heavy.October
and November prices on cloves likely to
be higher. Generally speaking market
is stronger with exception of nutmegs
and peppers. Locally dealers look for
higher prices within the next few weeks.
Trade fairly good. We quote :

Peppers, black
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Oloves, Whole .uvee.nveiiriiiiiiininiiiinennnss 017 030
Oream of tartar.. vo 03
015
0 50

Fish,
cally
active but
green cod is reported scarce,
salt salmon is arriving freely,

No. 1—The fish market is practi-
unchanged. Fresh fish continues
featureless. In salt fish,
while new
as well
as Labrador, which is being sent in
tierces, barrels and half barrels. First
car of new B.C. salmon is due in Mont-
real this week. There is a brisk de-
mand for haddies and other smoked fish.
Shell oysters are on the market this

week and finding a ready demand. Prices
are as follows :
Fresh B.C. salmon.................. 014
Fresh mackerel, per 1b., chilled . 012
Gaspe Salmon, per 1b., frozen..... . 018
Sturgeon........... 010
Dore, fresh...... 008
Fresh white fish. . 009
Fresh dore or pickerel. 008
EORS SIOml. .. caecene.nn. A 008
R R S 013
Choice lundnnl bulk oy sters per gal es. 18D
B e b anan oo ersoevasnns 160
B e o i Lavsaenssae g : wive” DO
Bloaters jn boxes, BRI, . c. e 5 100
Smoked herring, per box, new ...... s 010
Fresh hnddock BRI v senes 004 005
Fresh | S S S D SR 007
Fresh hhut ........... 010
Fresh [c 006
No. 1 Labrador hemng in .X)-lbbpmls 0 80
B s s 33
No. 1 Holland herring, per hnlf bbl 6 50
No | zk:ouh hernng, 6 50
perkeg ....... . o nases RO
Holland herring, perkeg........................ 065 075
No. 1 salt mackerel, pml of 20 Ibs. . s wivk R
Skinless cod (100-1b. cases), per case . ...... 550
Boneleu cod, lmd 2-1b. hlm ks, per b, 0 06
fish 0

‘  fish, loose, in 25-1b. boxes . . 004
Lubrtdor salmon. half bbl . o
(200 lb! )hbls 13 50

™ i (300 1bs. 18 50
Lake trout, salt, 1001bs.............ccoooeenvennn oens 450
New plckle‘l B ©. salmon, bbis. . L1200
= half bbls. . 700

Marshall's kippered herring. per doz. 140
Canadian kippered, perdoz .... .............. .... 100
Canadian § sardines, per 100.................... .... 37
Canned cove oysters, No. 1 size, per doz .... 130
Canned cove oysters, No. 2 size. per doz 2%

Honey—The market is unchanged, some

dealers, however, report a slightly bet-
ter demand for new honey, while others
say the inquiry is only steady. We
quote :
White clover, extracted tins.... .... .......c000s 007 007
i: RS A thia 10
e comb, new in 0
Buckwheat................

Beans—The bean market is active and
improving owing to the large demand
from all parts of Canada. Buyers in
Quebec and the Maritime Provinces are
eagerly looking for beans, and as the
crop is short it is very hard for them to
find sufficient supplies. Local prices are

unchanged. We quote :

Choice prime beans....... 65

Lower grades 50
Evaporated \pplc:—-Ther(- is only a

small demand reported for evaporated

apples, as the crop of apples convenient

for evaporating is short. Supplies are
not too plentiful. Old stocks are hard-
ly to be found lower than 7ic., while
fresh stock is quoted at 8c. Dried ap-
ples continue dull; ofiers are made at
from 4c. to 4}c., but buyers show no
sign of a hurry to purchase.

Grain, Flour and Cereals.

Flour—The local market is reported
steady at firm prices. Buyers, it is
said, are beginning to take hold, but not
very actively as yet. Choice Manitoba
bakers are offered at $14.10; this is made
from new wheat and is much superior to
that of last year, as wheat is of better

quality. Prices are unchanged. We

quote :

mr 'r?;il“ pu.enu., 4 Zg .': (7‘0)
ht . 4
................ 430 440
t rollers, bags, peree ..2%9 23

Royn Household. s

-

iy~
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Glenora - t.ss i .
Mumh-).n spring wheat pu
~llnnk. bake

DAROYB. ... coiveicconcassarnss pusesnae

Rolled Oats—Reported dull.

There is
only a small demand for them at quota-
Oatmeal is also quiet. We quote :

11ons.
Fine oOatmEal [DBREE . .- -t «s oo avibiormadsons 265 2 7_0
Standard oatmeal, hu»gw 55 2 60
Granulated * = 55 260
Rolled oats, 210 220
l,hls s 0ag
90-1b. Lags 240 245
210 220

8)-1b. hags .

Feed—There has been no important
change, but the last week’s briskness has
slackened a little in bran and mouillie,
and consequently a reduction in  price
has })uh made.
he the ¢l nupm\s of oats.

The cause is believed to
We quote :

BROrtS......co0000000e
Uu!anu bmu in bulk .
sHoXts .......... 2
MG 2 L iUt e e s s st e et wle as ais 2
Hay—Trade continues unchanged. Ar-
rivals are no larger than last week, so
that local stocks are light. Priges are
unchanged; demand is keeping up steadi-
ly. We quote:

I\u 5 1 R N ST ) R A T e R e 800 850
2 ‘“ choice. e s L B I SRR 7 .0')3

2 “ ordinary.. P PRI
6175y (3] s Rl AR S L S SR S RIS R 6 00
6 50

Clover MAXed ... ... civesssvnsanas wsasssese soes

Hops—The local demand for hops is
quiet. It is now believed that the New
York crop is not as large as first
thought; it is estimated at only 50,000
bales. Common hops are offered locally
at from 15c. to 16c., while new Cana-
dian are quoted 19c. to 20c. We quote:
BiQ. i .. 022 0%

Choice Canadian........ ..019 020
Fair to good..... s ..017 018

PROVISIONS.

The provision market has assumed a
little stronger and firmer tone. Supplies
do not seem to be large and the demand
-ally good. Live hogs are quoted
75 to $7 and  stronger; dress
hogs firm at $9. Both hams and bgton
are in good demand at unchanged pyices.

l.ard is in good demand and \‘U(‘]\S
light. We quote :

Lard, pure tierces 10
s .5db. tubs .... 0N}
1 20-1b. , wood (10%) .... 01}
. cases, 10-1b. ting, 60 1bs. incase 01 §
5 ¢ 5-1b. ¢ seae 0 MR
A8 £ 12030, *F . 0113
Lard, Boar's Head brand. tierces, per lb . 006
¥ = -tierces, perln . 007
« “ 007
Lues, 20 3-1b. tins, per, BB Tas dadss s4ses YA
I25dbating - ' i, Gliaieidiiie e snee 0 07;
T e R AR R R TR 0 07
20-1b. wood pails, each ... T e LEAAT
2010 G PEHEIORONL. . i ae e s noisna ey wrse 137

Wood net, tin gross weight—
Canadian short cut mess pork
American short cut clear ......
American fat back ...... ..
Brenkfaal bacon, per lb..

Enrn plate beef, per bbl.

Butter—Dealers upmt a good demand
for butter, both from the local bhuyers
and from the other side. Stocks are
hare owing to arrivals being light and
dealers predict higher prices in the near

future. Prices show an advance of from

one-half to one cent over last week’s
quotations. We quote :

e T A s P et - it B R SR P 022
111 S 0 21
L e AR S S R A S AL R S S e S

Fresh dairy tubs . 0183 0 19

Ioggs—The market is on the dull side,
a poor demand being reported. Dealers
are expecting lower prices in the near
future. Selects are offered at from 22c¢
to 224c.; straight gathered and No. 1
both at 183c. to 19c. Exports are
quiet.

Cheese—The cheese market is slow and
the local demand very small. Exports
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.
are also quiet. Arrivals, however, are
large and steady. On Tuesday, the 26th
inst., the local supplies were estimated
at 400,000 boxes. The price, according
to dealers, has little room for a reduc-
tion; the cost of making has been extra
high this year. Ontarios are quoted at
11%¢., Kastern Townships 11}c., and
Quebecs at 113c.

N.B. Markets.

St. John, N.B., Sept. 26, 1905.

HIS one item of local interest dur-
ing the past week has been the
canned goods situation. The

trouble started last year when one of
our large wholesale houses, who are
not in the Guild, successfullv introduced
a new brand of canned goods bought
from one of the factories outside of the
(‘anners’ Consolidated Company. An-
other large house handling outside goods
also proved troublesome to the Guild.
It is said that though not members of
the Guild these houses entered upon an
agreement to only sell at Guild prices.
The charge is made that this agreement
was not kept, which is, however, denied
by those interested. There were other
unsatisfactory features last year.

This year the factory referred to above
sold to three of the larger dealers. The
local agreement in price was still, how-
ever, continued. The firm referred to
have again made large sales. The situa-
tion was not improved by the same firm
handling a large quantity of foreien su-
gar and under-selling the Guild prices.
Some of those dealers, who are more
particularly Guild members, have taken
the situation seriously, with the result
that the local abreement regarding prices
is set aside for the time. The outcome
is being watched with interest.

0il.—In burning oil the tide has turn-
ed. Prices which have heen extremely
low have bheen advanced in the city a
half cent and at some outside points
three-quarters. In lubricating oil de-
mand is quiet. Paint oils have but a
fair sale. Linseeds are low. Turpentine
continues high. Cod oil is very scarce,
and prices are higher. This is the sea-
son when there should be good receipts.

Salt.—The sale for Liverpool coarse
salt has been very large this year. The
outlook for the year will show an in-
creased husiness of about 25 per cent.
over last. Prices have been firm. Two
cargoes hy tramp steamers are expected
next month. In Liverpool factorv filled
sales are light. Canadian fine holds the
market.

Canned Goods.—As referred to at the
opening of our report this is a matter
of vital interest. For two years the
dealers have had an agreement in re-
gard to prices, particularly corn, peas
and tomatoes, which, while not alto-
gether satisfactory, certainly 1led to
much better profits than had been made,
at least during several years previous.
This agreement is set aside and dealers
do not know just where they are, but
fear much confusion and uncertainty and
perhaps loss. New goods are to hand
early. In meats rather easier prices
rule. The sales have not heen large.
Salmon are lower than last year. In
domestic fish, scallops are very scarce.
Haddies a fair pack. There has heen a
good paek of sardines. It is early for
kippers.

Sugar.—There is a good steady sale.
There is no further decline since that of

40
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last week.
all the year and it is thought the end
is not yet. Still dealers are more in-
clined to carry some stock at least.
Since the quite large stocks held early
in the season buying has been very light.

Molasses.—In Porto Rico, the situa-
tion is not a strong one, still for best
grade dealers hold prices quite firm.
There is quite a full stock. Barbadoes
is not so plentiful and prices are quite
firm.

Iish.—In fresh fish variety is some-
what improved. Prices firm. Dry fish,
particularly cod, are very high and very
firm. . In boneless fish, pure cod has been
advanced. Pickled herring are a fair
stock but full prices are asked. There is
a good demand. Smoked herring are
low ; new shortly expected. This will
mean, at least for a time, rather higher

prices. FKFinnan haddies are now being
quite freely shipped west.

Flour, Feed and Meal.—In flour the
market seems rather firmer. DBuyers,

however, move slowly. Stocks are very
light everywhere. FKFeed rather higher.
Oatmeal is in small supply, while lower
prices are expected, situation seems
firmer. Corn meal is unchanged. In
beans prices are lower, particularly for
yellow eyes. Market is unsettled and
quite a wide range of figures quoted.

Dried Fruit.—Prices on California
raisins not yet named. This is very un-
satisfactory to local buyers. Their buy-
ing of Valencias and particularly Malaga
loose and seeded raisins depends largely
on the California price. The fact that
these are not named earlier places them
badly in regard to taking advantage of
the foreign market. This year, however,
foreign prices being low, and the outlook
for California fruit high, quite large im-
port orders have been placed. Market at
present is quite bare. In currants mar-
ket is firm at rather higher figures.
Prunes will be much higher than last
year. Kvaporatled apples are higher. Old
fruit is getting well cleaned up.

N. S. Markets.

Halifax, N.S., Sept. 26.
ERCHANTS report business good
all round. During the week many
business men from outside points
visited the city and left orders.

The ICxhibition, as usual, attracted
large numbers of people to the city, and
thus gave a great stimulus to trade.
The weather throughout was bad, and
as a result the show was a big failure
financially, and will probably be about
$13,000 behind. The attendance was
about 65,000 while it will take over
100,000 people to pay the expenses, the
prize lists being very heavy.

Fruits.

There is a good supply of local grown
fruit on the market, particularly apples,
pears and plums. Pears are in abun-
dance and the quality is good. Bart-
letts are quoted at $3 to $4 per barrel,
half barrels at $1.50 to $2.25 and boxes
$1.50 to $1.75. Clapp’s Favorites are
the same. There are more pears than
apples on the market. The latter are
coming in much slower than usual, and
it is thourht the growers want to get
clear of the pears first. Good Graven-
stein apples are quoted at $3 to $3.50
for No. 1s, and $2.50 for No. 2s. Astra-
chans are quoted at $2. and Sweet
Boughs at $3. The early variety of
plums is about over. The market was

It has been a falline market ,

ey
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flooded with them, and they retailed
from 20 to 25 cents per six quart bas-
ket. The best varieties are now coming
in, and dealers find no difficulty in dis-
posing of this stock. Kgg plums ark
wholesaling at 50 cents per six quart
basket, and Lombards and the Japanese
at 40 cents per basket of the same size.
The fruit is of good size and flavor.
Flour.

Since last report the announcement
lias been made that Ogilvies have ad-
vanced the price of their flour 15 cents
per barrel. While local dealers are not
ashing any more they have to pay it
themselves, but it is always more diffi-
cult to take advantage from advance on
this market than elsewhere. The princi-
pal effect it will have here will be to
steady the market and prevent further
declines.

NOVA BCOTIA PERSONAL.

Walter Calhoun, who has been con-

ducting a grocery business at Middle-
ton, N.S., for the past eleven vears, has
disposed of the same and returned to
\mherst, where he will assume the
management of the Terrace Hotel.

HIGHER DUTY WANTED.

N TIGAR manufacturers in consider-

(/ able numbers met recently in

London, Ont., and decided upon a

list of changes which they would ask the

Government to bring into effect. They
are as follows :

First—That the present duty of ten
cents a pound on imported tobacco be
increased to twenty cents a pound.

Second—That the rebate of ten cents
a pound allowed on cuttings of im-
ported tobacco shipped out of Canada,
be done away with.

Third—That in future the Government
issue but one stamp for cigars manufac-
tured in Canada, no matter whether they
be made from C(anadian leaf or import-
ed leaf.

It was stated by a number of the
manufacturers after they returned that
it was practically understood that the
Government would grant them the re-
quests. The reason given for desiring
the abolition of the action of the Gov-
ernment in allowing ten cents a pound
rebate on all tobacco cuttings shipped
out of Canada, is that it helps the for-
vign product at the expense of the Can-
adian article.

On the question of customs’ labels for
cigar boxes and packages, there seems to
be a diversity of opinion. Severat of the
largest retailers in Montreal gave their
opinions to The Grocer, and the con-
census was that the one stamp for Can-
adian goods would be a grave mistake.
To-day there are four stamps, namely,
the black stamp for the genuine import-
ed stock made up in Canada; the blue
stamp for the pure Havana goods or any
straight imported goods; the red stamp
for the half and half, i.e., part Canadian
tobacco and part other tobacco, while
the green stamp means all Canadian to-
bacco. The argument that the average
smoker could not tell the difference be-
tween the Canadian tobacco cigar and
the imported cigar stock that is made
up in this country by Cubans is consid-
ered ridiculous. The first puff would be
a tell tale, and then the dealer would be
considered a trickster in having only one
label or stamp for the cigars. This side
of the matter is vital to the retailer,
and the manufacturer knows perfectly
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well that it would not stimulate Cana-
dian tobacco sales at all. On the other
hand, it would tend to loosen the grip
that the (‘anadian tobacco has now ob-
tained upon the public. Such men as
Mr. Morris Michaels, of the Windsor
Hotel; his brother, A. Michaels, who
keeps a leading down town tobacco
store, and A. [£. Myers, a well known
up town tobacconist, would scout the
idea of one stamp, and their ideas are
just as quoted.

The test of a smoker’s taste is when
he is asked to differentiate between a
(‘uban imported cigar and a cigar made
of Cuban tobacco but manufactured in
(fanada by Cubans. Mr. M. Michaels, it
will be remembered, gave a heavy prize
offier to the man who could tell the
difference, and no one won it.

BUSINESS PERSONALS.

P. Johnson, of Campbell Bros. & Wil-
son, Winnipeg, returned last week from
a shooting trip in the Lake Manitoba
district.

R. J. Campbell, of Campbell Bros. &
Wilson, of Winnipeg, is absent at present
on a trip to the Pacific coast. He will
return to his desk early in October.

Wm. Lean, better known as ‘‘Billy, the

" *2-in-1’ man,”’ has completed his trip in

.

British Columbia and is now visiting
the trade in Alberta. He reports busi-
ness for F. K. Dalley & Co., of Hamil-
ton, better than ever before.

. B. Featherstonhaugh, whose name
is familiar to the public as a leading so-
licitor of patents, has opened an office
in Winnipeg, which will be in charge of
Mr. Roxburgh. Oflices have been secured
in the Canada Permanent building on
Main' street and western clients will
have the best service possible.

Mr. C. S. Armstrong, Orono, Ont., has
returned from a two months’ trip to
Manitoba and the Northwest and Mon-
tana. He has been very much charmed
with the prospeets in the Northwest Ter-
ritories and speaks in high terms of all
he met.

S. Greaves, College and Clinton, To-
ronto, has bought out the adjoining store
and will now have a very fine corner
premises. His increasing trade has made
this movement necessary. The adding
of this store to his existing one will give
him quite double eapacity.

The premises of the Brown Milling
Co., Toronto, Ont., were completely des-
troyed by fire reeently, damage being
estimated at $160,000. A eaptain of the
fire brigade unhappily lost his life. The
fire originated in the lower part of the
elevator, from unknown ecause, the loss
is covered by insuranece.

The Berlin and Wallaceburg susor 1e-
fineries have notified the Department of
Agriculture that they intend claiming a
share of the bounty which is given to
the sugar industries. The total amount
of the bounty is usually in the neighbor-
hood of $75,000, which is divided
amongst the faetories in proportion to
their outfit.

R. Smeall, formerly with the Mont-
real Biscuit Co., has joined the travel-
ing staff of Messrs. J. & W. Kearney,
tea and coffee importers, Montreal. Mr.
Smeall will cover the Eastern Town-
ships and as ‘“‘Dick’ is well known to
the grocery and general store trade of
that section, he should make good.

P. J. McCallum, an old Montreal
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newspaper man who has made a success
travelling for E. D. Marceau, the tea
and cofiee merchant, was shaking hands
with many old friends at the Ottawa
Fair. “Paddy,”” as he is familiarly
known, has ‘“‘made good,”” as the saying
goes, and is well liked on the road.

Walter (. Gaden, Montreal representa-
tive of T. 1. Estabrooks, St. John, N.
B., was a caller at the oflice of The
Grocer the other day, and left one of his
Red Rose Tea girls which are creating
so much talk in the city, as an adver-
tising novelty. Mr. Gaden reports that
the demand for the better grades of Red
Rose Tea is rapidly growing in Mont-
real.

Mr. Charles Gyde, Montreal, has re-
turned from a two months” trip to Mani-
toba, the Northwest Territories and Brit-
ish Columbia. Mr. Gyde, who is well
known to the trade as the agent ftor
Rowntree’s, Terry’s, and other promin-
ent English coneerns, reports most satis-
factory business for many years, and
speaks well of the prospects of the fu-
ture of Canada’s Great West.

Mr. J. C. Black, of - 11. J. Heinz Co.,
Pittsburg, Pa., was a caller upon the
jobbing trade last week in company with
Mr. Stewart, Quebec representative of
the *‘57 varieties.”” Mr. (. W. Green-
slade, St. John, N.B., representing
“Heinz” in the Maritime Provinces,
formed another of the bodyguard escort-
ing Mr. Black through the devious ways
of the wholesale grocery section of
Montreal. Mr. Black reported that *‘All
I can say is that ‘lleinz’ is selling bet-
ter and bigger than ever.”

RAILWAYS AT WAR.

ATILWAY difficulties in New West-
R minster city, as between the
Canadian Pacitic Railway Co.
and the V.W. & Y. Railway Co., or the
Great Northern, occupied the attention
of the Railway Commission which began
its western sessions in the Royal City
this week. The C.P.R. opposes the per-
mission of a line laid by the V.W. & Y.
along the river front, and between the
water and the C.P.R. track. The city
of New Westminster, which claims title
to the waterirontage in question, had
granted the V.W. & Y. Railway the
privilege, and now the C.P.R. sets up
prior claim, both on the ground of occu-
pation for twenty years past, and that
the property in question was granted to
it by the terms on which it built into
New Westminster. A curious anomaly
is presented in that the city council is
opposing the C.P.R., while the New
Westminster Board of Trade is appar-
ently supporting the attitude and claim
of the railway. The Commission, which
has ended its sessions in the Royal City
and is now sitting in Vancouver, has not
yet handed down a ruling in the matter.
A recent tour of the Okanagan Valley,
along the various shipping points on the
lake, as well as on the railway leading
from the lake to the C.P.R. main line,
is an object lesson, not only in the re-
sources and production of fruit and
grain in the district, but in up-to-date
methods of handling and shipping. Every
day carloads of fruit in neat and uni-
form packages are transported to Okan-
agan Landing by the steamers and
barges operated along the 75 miles of
lake route by the C.P.R., and all this
fine fruit is shipped by rail thence to the
Northwest, where a ready market ab-
sorbs all offerings with avidity.

o
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EASTERN TOWNSHIPS EXHIBITION
AT SHERBROOKE

rainy, unsettled weather, Can-

ada’s 21st annual Great Kastern
Exhibition at Sherbrooke, Sept. 2nd to
9th, was more than a qualified success
from every point of view.

The attendance during the early part
of the week was necessarily smaller
than in previous years, but nothing
could deter the crowds and the bright
sunshine on the last two days brought
up a respectable total for the week.

Over 20,000 people were on the grounds
Wednesday and Thursday, which afiords
some idea of the drawing power of this
Ioxhibition, which the Lieutenant-Gover-
nor, Premier and Ministers of Quebec
Province honored with their presence.

A splendid array of exhibits in all de-
partments did credit to the progressive-
ness of the Kastern Townships and prac-

V OTWITHSTANDING four days of

Sherbrooke Exhibition

tically assured a successful Fair. The
horse and cattle departments were es-
pecially commendable, while the farm
products and horticultural exhibits could
not he neglected.

Dairy produce was of a high order and
keen competition prevailed.

The ‘“‘Midway,” with its alluring
“‘onlys,”” proved as interesting as of old
and the performance in front of the grand
stand could hardly he excelled.

The directors deserve unstinted praise
for their enthusiasm during the early
part of the week when sunshine appear-
ed unacquainted with these precincts.
Good races were impossible under such
conditions, and the postponement from
Tuesday to Saturday proved a wise
step.

As usual the immense Main Industrial
Building proved the big drawing card,

and it is surprising‘ﬂ“ow scantily the
grocery trade was represented in com-
parison with other lines.

The exhibits were larger, more repre-
sentative and costly than ever previous-
ly, except in lines of interest to the gro-
cery trade. Quality perhaps made up for
quantity, especially when Comfort Soap,
which the Fair might well have bonused,
is considered.

A good deal of criticism might be di-
rected against the motley arrangement
of industrial exhibits, stoves alongside
soap, then pianos, etc.

The Comfort Soap Exhibit.

Fail visitors  natura ly expect a
high order of exhibits from the
Pugsley-Dingman ('o., Limited, but none
of their previous exhibits at any fair
compared with this attractive ‘‘Com-

* Comtort * Soap Exhibit.

fort Soap’ show, which was rendered
doubly efiective by means of the whole-
souled work of its sponsors, F. D. Cock-
burn and F. E. Perry, assisted by an
able stalfi.

Undoubtedly this bhooth was the stel-
lar attraction in the Main Building, and
the guessing contest instituted on the
colossal bar of ‘“Comfort’’ proved al-
most too alluring, as visitors literally
trampled upon one another to get a
chance to estimate its weight, realizing
that the bar itself, or a gold watch,
etc., might be theirs. Six prizes were
given. A splendid class of gift souvenir
was also distributed, including popular
music, fans, etc., and the new friends
made by this company must have num-
bered many.

The booth itself was dainty, pleasing,
and attractive, and much larger than
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ever before used. An inkling of the
wealth of premiums to be obtained from
their Toronto and Montreal offices was
afforded in a choice range displayed in
a showcase and at various advantageous
points throughout the booth. The ad-
vertising literature given out was con-
vincing and timely, and the catchword
phrase, ‘‘Comfort Soap—It’s all right,”
was heard on all sides. Incidentally,
Mr. Perry’s humorous sayings estab-
lished him as a popular favorite among
the crowds, and his peculiar way of
enunciating ‘‘Get your guess in, girls,”’
took the popular fancy. The show is all
right, and so is ‘“‘Comfort Soap,” was
the popular verdict.

The Empire Tobacco Co.

Popular interest was aroused and sus
tained by the
and instructive exhibit of this firm,
which took the form of no less than a
complete tobacco plantation, elucidated
by a huge poster at the rear reading -
“Tobacco plantation, showing how the
raw leaf used in Pay Roll Plug Chew
ing Tobacco is grown, cured and packed
before being manufactured.”” Ivery pro
cess was minutely planned and carefully
executed. Small cards explained the
progressive scenes. It proved a means
of valuable education for the C(anadian
farmer. At the corner of the extensive
show a huge array of premiums was dis-
played, affording a suggestion of the
prizes awarded the collectors of Snow
shoe tags. Literature of a costly nature
was dispensed by the many assistants
Mr. P. Menard, in charge of the exhibit,
outdid even his former efforts.

The Edwardsburg Starch Co.

The ldwardsburg Starch (o.’s exhibit
was a notable one, and the arrangemeni
was tasteful. . Benson's Prepared Corn
Starch for cooking purposes and Ben
son’s Enamel and Kdwardsburg Silver
Gloss Starch for cold water use were
chiefly exploited. Samples were eagerly
sought. Crown Brand Table Syrup in
all sizes was shown and the small,
unique samples given out aroused favor-
able comment. Mr. W. A. Sadler proved
a competent and industrious manager.

Notes.

“Chew Pay Roll"" ligured prominently
in the balloon ascension.

“Royal Sports’” and ‘‘Hogen Mogen’’
cigars were literally in  everyone's

mouth.
W. R. Webster, Sherbrooke, had many
streamers calling attention to ‘Kl

Presidente’” and ‘‘Dutch Mike’’ cigars.

C¢. R. Clough & Co., Lennoxville, ex-
hibited Blatchford’s Calf Meal, charac-
terized as the perfect milk substitute.

Sweet Caporal Cigarettes were ubi-
quitous, and the clang of their huge
wagon with the well-known driver was
always in evidence.

remarkable, interesting -
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ADVERTISING

Advertising Circulation.

66 NE of the most lamentable delu-
O sions any merchant can enter-
tain is that buying newspaper

space is dilferent from buying any other
necessity—and the word ‘‘necessity’ is
used advisedly, too. Of course, in mak-
ing ordinary, every-day purchases, a
huver is frequently and not improperly
influenced by a desire to bestow his
patronage where hir relations with the
seller are friendly ; but the cases in
which this friendliness induces a buyer
to pay more than the ruling price for
the article purchased are very rare. In
buying any of the usual commodities, the
buyer usually has choice ol several stores
irom which to buy, and orvdinarily the
purchaser of newspaper space has at
least two papers from which to buy.
It may seem that the space offered by
each paper is identical—just as the sugar
or soap one buys at one store is just
the same as that sold at another store—
bhut this is not true. Difierences in the
character of the papers and in the char-
acter of their cir¢alations, make differ-
ences in the value [of the space they sell.

* / * K

“The size of thé circulation, of course,
adds another factor to the problem. But
when the merchant goes to buy space,
he should consider that he is not doing
an act of charity. He should not buy
space except with the expectation of
making profitable use of it, just as he
expects to make profitable use of a de-
livery wagon or hand saw or a hat.
The publisher ‘‘delivers the goods’’ just
as certainly as does the wagon-maker or
the hardwareman or the hatter, and if
buying his product—advertising space—
is ‘‘“doing him a favor,”” then buying the
wagon or the saw or the hat is con-
ferring a favor on those who sell them.
lle buys something that can be made
profitable, and if he uses it intelligently
will profit thereby—whether it be news-
paper space, delivery wagon, hand saw
or hat.”—Advertising World.

There is a certain amount of profita-
ble advice for the retailer in the extract
quoted above, but the Advertising
World, like a good many of its contem-
poraries, lays undue.stress on the circu-
lation theory. In fact, this phase of the
advertising question is being driven so
hard that one often wonders if some re-
tailers are not well-nigh mystified as re-
gards the scientific difference between
newspaper space and newspaper circula-
tion, or in other words, the fallibility
of paying for what you don’t get. To
make the retailers’ case of interpreta-
tion more hopeless, now and then some
wiscacre rises into prominence who al-
leges that the readers of certain papers
are practically a unit in their wants and
tastes. Or, perhaps, he goes further, and
avers that to advertise certain commodi-
tles in certain papers is worse than
useless. He has proven it by tests. IHe
runs a paper or an agency.

* * *

I may be selecting abnormal instances,
but scrutinizing journals and magazines

nowadays 1 find too much of what I
consider “‘indefinite talk about definite
circulations.”  Any sensible merchant
knows that a country paper will be read
by more rural than city people ; he like-
wise knows that a trade paper will have
more commercial readers than a church
monthly. Ile also is aware that a maga-
zine devoted to women will be a better
place to advertise feminine needs than a
sporting quarterly. But to try to tell a
merchant that two papers in his city o1
town, existing under practically the
same conditions and being both devoted
to news—to say that one of these papers
can offer inducements gratuitously to
the advertiser - while the other must
charge a premium, is the poorest kind ol
logic. If the advertiser is quoted differ-
ent rates by these two papers for the
same space, he reasons that that differ-
ence constitutes a difference in circula-
tion, but he does not necessarily con-
clude that the difference goes beyond
numbers. If he accepts the highest figure
he knows he is getting smaller space for
his money, but more readers. As to the
CLASS of readers, that’s another ques-

tion. °
» - -

When advertising journals speak about
the ‘‘differences in the character of the
papers and in, the character of their cir-
culations,”” what do they want advertis-
ers to do—irom solid argument ? If a
city supports, say, five papers, there
may not be two of these papers identi-
cally alike either in policy, principles or
politics. Yet they may all be good me-
diums to the majority of advertisers.
One of these five papers may be especial-
ly rabid, of the yellow journal variety.
The merchant selling high-class goods,
going directly opposite to ‘‘character”
discrimination, advertises in this me-
dium and, as far as can be traced, gets
as much business from it as from the
other four papers, proportionately. This
sceming paradox (according to the wise-
acres) is possible on the following
grounds : In the first place, the people
do not make nor materially govern the
policy of a newspaper, neither is an al-
legiance to it politically or socially any
criterion of business methods. Proof of
this assertion is found in the fact that
scores of people subscribe for and regu-
larly peruse papers whose policies on
certain  lines they disagree with and
whose editors they perhaps dislike, but
they get the papers and read them for—
news. Among such readers of the rabid
paper may even be a number of the
‘400" who are calm people, hence the
reason of the high-class goods man get-
ting business.

* *

In"the second place, the rich generally
‘‘take all the papers'’ regularly ; so do
the gentry. The poor as usual take
what they can get, mostly irregularly.
Yet a man of small means may buy
something through an ad. that the rich
and gentry repeatedly passed over. He
may also occasionally get a peep at a
paper avowedly launche% on the motto :

‘‘For the classes, not the masses.”” And
43

»

that peep of this one and that one of
the masses is reason enough for the ad-
vertisements ol a maker for the masses
appearing in a paper for the classes.

A - -

Glancing over the newspapers of cities
and towns one readily notices that the
majority of advertisers, directly in op-
position to the definite circulation
theory, use all the mediums within a
radius governed, of course, by the class
of business pursued, local or mail order
These advertisers know that human na-
ture is an indefinable quantity, that no
one is absolutely sure what a man reads,
what influences him in the matter ol
purchases, what creates his opinions
Not knowing these things, unlike some
of their wiser fellows, they adopt the
sanest course—they advertise to the peo-
ple as a body on the principle that while
all the people are not the same there
are a mighty big number who require the
same things and they are not all read-
ing the same papers.

- - -

The newspapers are of benelit to the
retailer, but he must be the best judge
of whether they can benefit his particu-
lar case or not, because he knows best
the conditions under which he merchan-
dises, and the extent of his competition.

If he advertises in newspapers he may
perhaps find certain papers of mote ben-
efit to him than others, but the reason
for this might be traced to the kind of

management as well as the kind of cir-

culation. e may also get better re-
sults from newspapers with the poorest
advertiging systems and the biggest list
of regulations, but he may find on inves-
tigation \that their mailing systems and
train connections are ideal. When the
retailer is told, however, as I noted be-
fore, that certain papers will give him
just the class of readers he is looking
for and certain other papers give him
just the class of readers he is not look-
ing for—and the papers in question are
one and all straight, everyday business
newspapers—then the retailer is being
treated to nonsense. By all means the
retailer must advertise ‘‘judiciously,”
but let that judiciousness rest on the
wisdom of being timely, straightior-
ward and thorough, of being guided by
conditions, not sentiment, necessity, not
caprice, and of having a belief in the
people as well as the paper.

THE GRIMM CO.'S SUCCESS.

The Grimm Manuifacturing Co. of
Montreal was very successful at the Ot-
tawa Kair, having won by the products
of the Champion Sap Evaporator nine
—mllll of twelve, and among these
were four firsts. These were for purity
and excellence. Mr. Grimm is a strong
champion of the purity of maple pro-
ducts and his record at the Fairs speaks
well for his determination to carry into
efiecct a work that will be of the great-
est benefit to Canada in advertising the
fact that pure maple products may be
always obtained in this country.

.
!
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A SUGGESTED BRITISH TARIFF.

HE British Tariff Commission, work-
ing in ev-operation with the Right
Houorable Joseph Chamberlain,

Las issued a eircular of much interest
dealing with the tariff systems of Europe
and America. It is pointed out that Hlu'
tariff systems of Europe and Ame.ica 1n
operation at the present time are exceed-
inely diverse in eharaeter, no two coun-
tries having identieally the same system.
The differenees which exist arise from
the faet that the strueture and organiza-
tion of industry of one eountry differs
from that of another, and that the tariff
systems adopted have been gradually
worked out, not with a view to satisfy-
ing any theoretieal eriteria, but in order
1o secure eertain objects of publie poliev.
Moreover, the actual system of tariffs
adopted by any one country ean rarely be
understood without reference to other
parts of their public poliey, sueh as
their transport system, navigation laws,
(such as exist in France, and were re-
commiended by the shipping eommission.
which reeently reported in the United
States), methods of regulating labor, and
venerally the relations between the Gov-
ernment and industry and commerce.
Notwithstanding, however, this diversity
of praetice in the various eountries of
Furope and America, their tariff system
at the present time falls into eertain
hroad divisions.

The system of tariff proposed by the
tariff commission differs from all those
adopted abroad. That system is as tol-
lows:

(a) A general tariff, consisting of a
low seale of duties for foreign countries
which admit British wares on fair terms.

(b) A preferential tariff, lower than
the weneral tariff, for those of our col-
onles which give adequate preference to
Biitish manufactures, and framed with
a view to securing freer trade within the
Sritish Empire;

(¢) A maximum tariff, eonsisting of
comparatively higher duties, but subject
to reduction by negotiation to the level
of the general tariff.

The duties recommended are, at the
present stage of the Inquiry, stated as
ad valorem rates, but this is without pre-
judice to the question whether the duties
ultimately recommended should be ad
valorem or specifie. That part of the
ceneral tariff which has so far formed the
subjeet of recommendation, namely, that
which has to do with the iron and steel
and the cotton industry, provides for the
iree admission of iron ore, raw cotton
and yarns of all deseriptions, and for
eraduated duties, in no ease exce:

10 per cent. ad valorem on the various
manufactured produets.

A TRADE CAUTION.

S the trade well knows there is a
A large run of salmon on the Fra-
ser this season. A gentleman
who is a well-known authority on the
subject says that the quality of the fish
running late in the season is decidedly
inferior and at least some of the can-
neries refuse to pack them, claiming
that they are unfit for food. '
As this inferior quality of fish that
has been packed cannot he sold in Great
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Britain, where, of course, the bulk of
the salmon pack goes, it may naturally
be inferred that it will be offered princi-
pally on the Iastern Canadian mar.et.

In view of this the trade in Canada
cannot be too careful when making their
purchases of canned salmon and should
not be tempted-to buy any low-priced
goods that may be ofiered. At least not
until they are assured that the quality
is good. -

BUSINESS CHANGES.

NTOINE DAOUST and KEdmond

A de Roche have registered under

the style of the Standard Con-
fectionery, Montreal, Que.

The General Trading Co., Barwick,
Ont., has sold out.

Irancis McGarvey, grocer, Petrolia,
Ont., has assigned.

L. W. Elliott, grocer, Winnipeg, Man.,
is out of business.

lid. Chapleau, general store, St. Pas-
chal, Que., deceased.

J. R. OQOuellet, general store, Black
Lake, Que., registered.

Simon Grieves, baker and confectioner,
Rockwood, Ont., is dead.

I£. Hallett, grocer, Toronto, Ont., has
assigned to N. L. Martin.

J. H. Daunais, general store, Mont-
calm, Que., has assigned.

J. L. Olivier, grocer, Montreal, Que.,
Nap. St. Amour curator.

Geo. M. Thompson, ienwick, Out., is
removing to Oil Springs.

Dupuis & Rodrigue, general store, Mar-
bleton, Que., have dissolved.

Pierre Letendu, general merchant, Ya-
maska ldast, Que., is dead.

Andrew Jones, grocer, Toronto, Ont.,
has sold out to W. L. Snall.

A. I&. James, grocer, Brantiord, Ont.,
has sold out to A. J. Smith.

Delphis Coulombe, grocer, Ville Roy,
Que., has efiected compromise.

Balgonie Milling Co., Balgonie, Man.,
succeeded by James McPherson.
A. Reinhorn, confectioner,
Assa., has sold to John Gavin.
Henri Belisle, grocer, Montreal, Que.

Assignment has been demanded.

H. Giegrich, general store, Kaslo, B.
C., is closing his Sandon branch.

John Warren, baker, Rapid City, B.
C., is succeeded by D. A. Rogers.

International Canning Co., Montreal,
Que., Mrs. Maurice Soucy registered.

Fleurant Magloire, cheese manufactur-
er, West Bolton, Que., has assigned.

P. W. Dueck, general store, Aberdeen,
Man., succeeded by Dueck & Neufelt.

Montreal Pasteurized Milk Co., Mont-
real, Que., are offering compromise.

J. L. Olivier, grocer, Montreal, Que.
Consent of assignment has been filed.

W. H. Snider, grocer, Oil Springs,
Ont., has sold out to Roy Columbus.

Nap. Martineau, grocer, Montreal,
Que., Chartrand & Turgeon, curators.

E. S. Meeres, general store, Hill
Farm, Man., is removing to Balcarres.

Jos. Couture, grocer, North Stukely,
Que., has received demand of assignment.

Mr. H. Gordon js opening up afresh at
the corner of Stafford and King, [loron-
to.

W. Forsythe & Co., butchers, Rapid
;,‘ity, Man., have sold out to J. G. Mil-
er. 3

Wm. David Black, general store, Par-
Ih.am, Ont., has sold out to IH. S. Cough-
in.

T. R. Brough, general merchant, Car-
berry, Man., has sold out to R. .J. Hop-
per.

Regina,
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W. T. McDonnell, grocer, Toronto,
Ont., has sold out to Robert H. Gor-
don.

I£. Paddison, baker, Stayner, Ont., has
been burnt out ; loss covered by insur-
ance.

H. J. Breckow, baker and grocer,
Thedford, Ont., has sold out to Wilson
Bros.

Timothy P. Barron, grocer, Ambherst-
burg, Ont., has assigned to Krancis M
Falls.

Archibald Clark, fruit merchant,
Guelph, Ont., has sold out to Hugh Mc-
Hugh. :

Foream Bros., general merchants,
IKvarts, Man., have sold to J. I. Rob-
inson.

S. M. Brennan, general merchant, Riv-
ington, Que., has sold out to W. Mec-
Vicar.

A meeting of the creditors of Albert
Pesant, grocer, Montreal, Que., has been
called.

A. J. Atlas, confectioner, Winnipeg,
Man., has sold out to Miss Selma An-
derson.

F. A. Moore, late general merchant,
Brookdale, Man., has assigned to C. II.
Newton.

H. A. Barber, general merchant, Har-
row, Ont., has assigned to Lawrence I..
Barber.

PERSONAL MENTION.

Mr. H. Gilbert Nobbs, representing
Holbrook’s, Limited, Birmingham, Eng.,
was a caller at the Montreal offices of
The Grocer this week. Mr. Nobbs’ en-
ergetic and up-to-date work in introduc-
ing Holbrook’s Sauce to the Canadian
trade is having good results, and a good
future is in stoge for this excellent appe-
tizer and relish\

WESTERN ;6 SINESS OPENINGS.

Secretary W. A. Coulson of the Retail
Merchants’ Association of Western (an-
ada informs The (‘anadian Grocer that
there are general stores for sale in the
following western towns : Beulah, Brad-
wardine, Crandall, Hamiota, Shoal
I.ake, Rossburn and Kenton.

CAPSTAN BRAND

Hizh-Grade Tomato Catsmp

Put up in 10-0z. and
20-0z. bottles of a new
design, and is very
attractive.

This Catsup is far
superior to manyothers
and is giving perfect
satisfaction.

Ask your wholesale
grocer for it or see our
travellers’ samples.

The Gapstan Mfg. Company

TORONTO, ONT., CAN.
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A PREMATURE STORY.

WINNIPEG paper contained a dis-

A patch one day last week from

[’dmonton to the effect that

Foley, Lock & Larson, of Winnipeg, are

about to erect a large warehouse in
[dmonton. ? )

““What have you to say abput this re-
port, Mr. Lock ?"’ a Grocer representa-
tive asked Thomas Lock.

“] don’t know where these papers get
their news,” was the reply. ‘‘We have
enough on our hands at present with
our new biscuit and confectionery plant
in Winnipeg. We expect it will te com-
pleted in November and then it will be
time enough to think about l(lmonton
You can say the report is nl('ma,tum

“No, we don’t intend going to KEd-
monton just yet,” was the reply of A.
.\'. Lock to the same query.

“We are too busy with our new build-
ing here to think about the matter just
at present, but it is not improbable
that we \nll open a branch in Edmonton
hefore very long. However, this daily
newspaper report is quite pu'maluw as
we have Lal\cn no definite steps yet and
we will not take any for some little
time yet.”

NEWARK GROCERS IN QUEBEC.

An exeursion party under the aus-
pices of the Newark, N.J., Retail Groe-
ers’ Assoeiation spent a couple of days
last week in the city of Queb:c. There
were about 225 in the party and although
the weather was not all that could be
desired the excursionists had an enjoy-
able time visiting the many points of
interest in and about the ancient eapital.

As a souvenir of the trip the assoeia-
{ion got out a neat little booklet giving
in brief the history of Quebee and recit-
ing some of the many instanees for which
that eity is famous.

The Newark Association is an enter-
prising one and has a membership of
abhout 200.

The eommittee in eharge of affairs was
as follows:

John Waferling, chairman.

John W. Cockefair, treasurer.

k. T.. Smith. J. H. Markey.
A MeKenzie. Wm. H. Everett
W. J. Dealaman.

{ :
THE BLUEBERRY HARVESTING.

The blueberry season in the Lake St.
John distriet, Quebee, has ended. The
price of the sueeulent fruit has during
the present season varied from 40 to 90
cents  per hov. Tt iz estimated that
fully 3,000 people have been engaged in
the mdustry this year, Mr. Patone, the
inspector, having six hundred families in-
scribed on his books. Last year it was
estimated that the crop brought some-
thine like $50,000 {o those engaged in
the industry. This year while the little
berries were much more numerous, the
pli(-,kcrs did not get so high a price for
them.

BETTER THAN YEAST CAKE.

Just about fifteen months ago a pizee
of fine property of less than one bund-
red feet frontage on Yonge street, Toron-
to, was purchased as a personal invest-
ment by Mr. William Dobie, general

THB CANADIAN GROCER

manager of E. W. Gillett Co., Limited,
and a few days ago was sold by him at
an advance of $50,000 It is plain to
see there are gold mines located right
in Toronto. Mr. Dobie’s many friends
will heartily eongratulate him on this
stroke of good fortune.

Manitoba Markets

(Market quotations corrected by tele 5n|nh up to 12a.m.
Thursday, Sept. 28th, 1%

USINESS continues very active in
all branches of the wholesale groe-
ery trade of Winnipeg. The crop

is already beginning to move. It will
be some little time yet before the in-
ereased amount of money in cireulation
in the west will have any appreciable
effeet but a marked improvement in con-
ditions is looked for. Wholeasle houses
are determined to collect accounts this
Fall and continue buisness again with a
clean sheet.

The sugar market has been steady at
the deeline noted in last issue and 1s
quoted again at last week’s prices, sub-
jeet to possible changes in our *‘Last
Minute’” report. The new eanned goods
list is now complete and some additions
will be noted in the list quoted. Rolled
oats have dee'ined sharply sinee the new
coods have eome on the market. Coffees
are firmer and there is a good inquiry
for teas.

Groceries.

Sugar—The price is unchanged from
last week, at time of writing. subjeect
to possible changes recorded in our # Last
Minute’’ report, we quote as follows:

Montreu grlnulated T R R R S e e o B9
in sacks. . e 530

" yellow, in bbls. . 485

5 " in sacks. 4 80
Wnllu,v.l-nru. in bbls.. 525
in sacks 520

lunﬂ sugar in bbls.. 39
in e R 615

- ** in small qusntmes 6 55
I’owdere‘l sugar, in hbls. . 37
in boxes...... 595

o 4 in small quant 6 20
l,um!. hard, in bbls 6 05
! * in }-bbls .. 615

- " in 1001l cases. ... .. 605
Raw sugar.. 425 450

" Canned Goods—New season prices will

he found below of the remaining items
on the list viz, peache;\lﬁgy{,' plums,
suecotash, beets and pumpKins. We

quote as follows:

Hnun wh 2'8, group l per 2-doz. case. "
2 and 3. per 2-doz. case
lieun 33 gruupl per 2-doz case. .
2and 3, ver 2-doz. cuse .
I'unmhm Ja groupl per 2-doz. case ..
2and 3, pr 2-doz. case .
Plums, Damson, ¢.8., group 1 per 2-doz. cace.. ....
% 2 and 3, per 2-doz. case ....
5 I.omhmd .8, group 1, per 2-doz case.. ....
% 2 and 3, per 2-doz case ....
' greengage, es., roupl per 3-doz. case.. ...
s 3 and , per 2-doz.case ..
Pe ac hen. 28, group l per 3 7 vl b
2 and 3, per 2-loz. case
“ 38, uroupl per 2-doz. case ...
it 2 and 3, &x-r 2-doz. cace
l'cnr’ 21. l' B, aroupl per 2-doz. case
grous 3 and 3, per 2-doz.
i Jl l' B., group 1, perZ(luz case ..
groups 2 and 3 per 2-doz. case. ....
Almles. ullonl, group CET T AR SRR RS
. 2and 3, per\loz et e
b 3-lb o

" “ " d 3
Chamu. ndpitwd urouln8 1, Dt.; 2- nlnz case.
a

B3 1O TV U 00 03 T T e e 53 00 1O 63 B B3 = 5O 8D 13 63 85

" black, “ “« 1 .

“ t " w23

Gooeeberries, new, ‘' 5 b
th G . ;:‘ 3

“ “w 283
45

PRRRR RN ERURENZ R0 I BIRRERREER RS

€000 e i 00 00 0 00 e i RO 1

Lawtonberries,

Persons addressing advertisers will
kindly mention having seen their ad-
vertisement in The Canadian Grocer.

DRIED APPLES

We pay the highest market prices for
bright dry quarters and make prompt
remittance.

THE W. A. GIBB CO.

Packers and Exporters
5-7 Market 8t., HAMILTON

The GRAY, YOUNG & SPARLING C0., Limited
Salt
Manufacturers
WINGHAM

Granted the highest
awards in competition
with other makes.

The McLEOD MILLING CO., Limited
Stratford, Ontaric

Solicit the patronage of the Flour, Feed and

Grain Trade in gencral, and  in return will

guarantee an article which will mean an -

crease of business to all concerned

SAUER-KRAUT

Pickles in brine for lumber and railroad camps
Grocers and Butchers
WRITE
Taylor & Pringle, Limited

Owen Sound, Ont.

Established 187!

45 HIGHEST AWARDS
In Europe and America

Walter Baker & Co. Ltd.

The Oldest and
Largest Manufacturers of

PURE, HIGH GRADE

COGOAS

AND

GHOCOLATES

No Chemicals are used in their
manufacture.

Their Breakfast Cocoa is ab-
solutely pure, delicious, nutritious,

Trade-wark.
and costs less than one cent a cup.
‘L heir Premium No. 1 &hocolato. put up in Blue

Wrappers and Yellow Labels, is the best plain
chocolate in the market for famil

Their German Sweet Choco(lte is good to eat and
good to drink. It is palatable, nutritious, and healthful;
a great favorite with children.

iiuyen should ask for and make sure that they get the
genuine goods. The above trade-mark is on every
package.

Walter Baker & Co. Ltd.

Established 1780.
Dorchester, Mass.
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FOSTER'S
STANOAR‘D
POT

No others as good.

No others as low-priced.
FLOWER POTS, FERN PANS, SAUCERS,
LAWN VASES, ETC. We ship the day order
arrives. No. 2 assortment, Pots and Saucers:
5-8inech, 7-7.36-6, 50-5, 48-4, 9-10 (Hanging Baskets).
Special Price, including crate, $5.40, net. Special
orders filled.

THE FOSTER POTTERY CO,,
HAMILTON, LIMITED.

Efriciency of Service
in Collecting Accounts

Accounts placed in our hands for collection
have the personal attention of a practical
business man of 30 years' experience.  This
means a saving of costs,a prompt and efficient
service which no other agency can equal.
Among our clients are some of the largest
firms in Canada, and hundreds of smaller
ones.  No claims too large or too small.
We employ bonded correspondents and ex-
perienced  collec tors, Prompt settlements.
If you would entrust your accounts to the

BEST COLLECTING ACENCY IN CANADA
Phone Main 1375.

RICHARD TEW @& CO.,

23 Scott Street, Toronto.
Commissioner H. C. J. in Ontario.

EXTERNAL

PATENT QUICK
SIFTER and MIXER
for all kinds of Powders

ERY.

Cole Street, Swan Street

Machinery for the preparation of

TEA, COFFEE, COCOA, CHICORY,
PATENT FOODS, FRUIT, ETC.

PATENT GAS-HEATED ROASTERS, INTERNAL OR
FLAME.
USE WHERE GAS IS NOT AVAILABLE, FOR COKE,
WOOD, STRAW, ETC., FUEL. COOLERS. FANS.

PATENT AUTOMATIC TEA MILLING, BLENDING,
SIFTING AND PACKING MACHINERY.
QUICK MIXERS FOR BAKING POWDER, COFFEE

AND CHICORY, SPICES, ETC. STEEL AND STONE
MILLS. FRUIT CLEANING AND DRESSING MACHIN-

THe GROCERS’ ENGINEERING CO.

(Late WaYeoobh-TUPHOLME LTD.)

LONDON, S.E,, ENGLAND

IMPROVED ROASTER. FOR

Illustrated Catalogue
Mailed (Post) Free.

SHIRRIFF'S FLAVORING ESSENGCES

Do you handle them ?
They are GENUINE and fully GUARANTEED.
You run no rigks with them.

IMPERIAL EXTRACT CO., -

TORONTO

Keep Posted on Sugar

Having been identified with Sugar for the past thirty years, and being in constant touch with all
sections of this country and foreign markets, we are in the best possible position to keep you posted by
mail and wire of any actual or contemplated changes and general gossip of the markets. Some of the
largest concerns are subscribers, and we should like to place our proposition before you. For further

information write

SMITH & SCHIPPER, No. 138 Front Street, NEW YORK.

cenuine Pratts Astral Lamp Oil

Sold in all countries and recognized as the highest grade oil manufactured.
WHOLESALE ONLY

THE QUEEN CITY OIL COMPANY, Limited, -

TORONTO, ONT.
46

September 29, 1905

Raspberries, red (new),2-doz cases, group 1. 363
“ W “ (1 w' g 358
s black, new G 353
“ (5 “ “ g 348
Strawberries, fes 5 o e e
e St e = Ll | At ©
Pineapples, 2's, sliced, 2 doz. cases, per case.... .... 425
= 2's, whole, ** s 6 e
“ 2’5, whole, ** “ “ 450
e 2's, grated, ** o s 4 50
Tomatoes, 3's, per 2 doz. cases, group 1 2 34
o as L3 “24&3 229
Corn, 28, g = WP 198
& . “ . 193
Peas (No. 4), 2, 153
m “ . 1
P(,'XIS(‘NO 3), 2's, e 3

shesenagsns:

Beans, golden wax

Beans, refugee,

& 2§
Saln‘l‘on, Fraser River sockeye, per case. ..
Skeena River, ) e 5
Rivers Inlet,

K

(‘,lover'l.k af, Fall delivery, 1 to 1 cases
; i o 5 to 9 cases
Pork Xllll‘ll beans (V.C.P. Co.), 1's, per doz. .

:' Red Spring, 75
*  humpback, 75
‘“  cohoes, s 85
30

2

]
o

“ “ 3, “
Soups (Van Camp's), perdoz. .. .. S e
Boneless chicken, Ib, tins, per doz........ ...
= turkey b3 s 5
s uck: " by o
Canned chicken (Man. Can, Co.) per doz..
“  turkey s 15 .
Corned beef

“ “

)
“ 1 “ i :
Roast beef (Man. Can. Co.), 2's, perdoz ... .... ...
* (Clarks), 1's, per doz .......

W g o

Potted meats, {'s, per xioz ......
Veal loaf (Libbey's), 4 1h., per doz
= 2 11b. “

”811‘1. loaf .‘. ,f }l'» :
iyt LS MR e S S N
Chicken loaf ** 4 1b. 8 vrseessesvaesee
‘ “ 1lb, 5
Lunchtongue (Clark's). 1's, ~ s Sae 00
P (Aylmer), 18, * ........... ke W
Sliced smoked heef (Libbey's), }-1b. tins, perdoz. .... e0
£ i WO tine, 10
s 3¢ L 1-1b. glass, 2
( Inmwnl as s L-1b. tins,
£ ae 1-1b. tins,
. s s 1-1b. glass,
Sliced bacon, » 1-1b. tins,
s 1-1b glass

D e T 600 05 B ek 043 5 et IS 03 65 et BT et B et 00 et 1.3 P B 60 ©0 00 03 D et B0 bt 1t T3 3 e GO T N
e g o U S SO S NS0 oIs S

Corned beef (Clark’s), 1-1b. ting, per doz.
riy “ 211 o o

2-1b.
I,U'u.-‘h.'l.\ (new), L1b. Hats, per 8-doz. case
: - 1 1b. talls, per 4-doz. cuse ......

& 1-1e. talls, 4 s iz

Lime Juice—We quote :

“*Montserrat,” pints, per doz 42
£ quarts, R 700
Local brands, pints. o 2 50
= quarts, o 5 4 50
bulk, per imp. ga 065

Salad Dressing—We quote :
Durkee's, per 2-doz. case Vet A L T 700
Royal, small, per doz. ... .........p00 cieiiiiiis cone 28
™ large “ s &% AN
Vinegar (C. & B.), bottle ts, per doZ.......o <oos 120
2 2 EGuarts, ' oiiiiee oves 210

Sauces—We quote :

Worcestershire, Lea & Perrins' § pints, per doz ...... 33 65
o < pints, E% . . 600
34 White's ! pints e e (- 0 90
2 Paterson's 4 pints ST 0 %
oy i pints A ey 17
Essence of anchovies (C. & B.), perdoz.......... .... 300

Yorkshire relish ((Goodall & Backhouse), per doz. .... 19

Macaroni and Vermic2lli - As noted
last week these goods are now selling
in ten 1b. boxes at 6s. per lb. The
French in 1 Ib. packets is quoted at 8
1-1c., a slight reduction.

spice:-There is an active demand at
present, but the market is without new
features. We quote :

Ground Spices—

l’epper, black. in 10 1b boxes, perlb ..... .....
*  white, * 5 o 2y St eatd

Cayenne pepper, in 2 and 5 1b. tins, per 1b.

Cloves, in 5 Ib. boxes, perlb........ e
Cassia, "' g L 5
Allspice, et 5

Ginger, in 10 [h. .

Mixed spice, in 5 Ib. hoxes,
Muce in 5 1h. boxes. p rlb.

Whole Spices—

coscoocoooe
- ot b ek
SRR EnBES

Black pepper, per lb.... 018
White * R 025
Cinnamon (ordinary), perlb.........coocevinnns one 03
i (extra choice), perlb..... vene S0 28
Nutmegs, per 1b ........ sesseenes c Siae 5
Cloves (according to quality) .0144 025

Ginger, Per 1b.....cooiiiiiiniiinnnniiiiniiines aees
Allspice, per 1b.. 0 84010
Mace, perlb............. o B
Mixu(i spices, for Pivkling ? . 012
d 2 4-0z vachets 3 07

Rice, Tapioca and Sago—Tapioca is
very firm at prices quoted and the in-
creased price has had some effect n




SO S

w o
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diverting the demand to rice and sago.
We quote:

Rangoon nce. per lb §
Patna " M o e
Tapioca, per cwt
Sago. perlb. ....coiiieiiiiiiiiiiiiiies tenene oee

Pot and Pearl Barley—Prices continue
as previously quoted :

Pot barley, per8ack..........co00 setenveoosence cnne 220
Pearl lmr ey per half sack (491bs).... «ovvivine vane !‘ f:.{‘;

Syrups and Molasses—Prices are
~teady and the market is without new
reatures. We quote:

Syrup “Crown Bnmd 2 1b tins, per 2 doz case 200 210
x 5-1b tins, per 1 24 250
i " 10-1b tins, per’ . ... 385

kg b 20-1b tins, per i 215 22
o i barrel, perlb. .......... .... 0 gg’

- e ugar syrup, per lb.. 0

* Kairomel' syrup, 2|lh tlns per, 2doz case... ... 223;)
“ o 10db, ¢ “ " 2 40

“ “  20db. “ ‘245
Barbadoes molasses in §-bbls, per 1b. . 004
New Urlenns molnuen in §-bbis, per | 0 02
in barrels. .. 002

Porto Rico molasses in }-bbls., pe! 0 04
Blackstrap, in bbls., per gal. 031
o e (s B e AR SRR AR A 033

T wal Veta each 9 95

Coffee—(ireen Rios are selling now at
Ile. per 1b. We quote:

Whe Ie green BIG FED v svs oo v sdhenas sana sens 011
roasted, per Ib................. oy 15
standard Java in 25-1b. tins, per 1b... 3%
||I l Gove rnmenl Java in 25 1b. tins, per . 32
Mochs ........... 32
Imperial Java., in 25 1h. tins, per Ih 29
Pure mocha 25
‘" Maracaibe 19
( h»m e Rio.. 17
Pa T T PR SRR Y 164
Se ul I{mntl (C & S) in2 3 1b lms per Ib.. 32
PR ST DN L e s s 33
Local Blends:-
Mocha and Java in .lh ting, per 1h PR RN &
¢ " ~g

Cocoa-- There is a normal demand for
cocoa. There are no new features in
the market. We quote:

Epps’ | 1b pac kng‘ Yer 1b. 033
Fry's {omoeopathic, per lb.. 030
Q’Iﬁ‘ » tins concentrated, per do 240 .

Mott s Solible, in bulk, 12§ 1b tins, per Ib.. 019
(‘owan's, in 10-1b tins, perib...... 015
\lnll s Homoeopathic, §8's ... 026

Van Houten's. §'s, perxlnz ...... SR : 285
Pabeor's in 3 0h Ilulullnu|nr|h ..... oo 042

Chocolate—We quote:

Baker's unsweetened, per S
\l»-m- r, {s, per B Lo NesahEses sy

Ma.rmala.de-—“'e quute :

\]d”ll(’ilﬂl]t (C. & B.), l lh glm per, duz .............. 18C

tins, PR &

8 o 7-1b. tins, er, lh 00

i o 4-1b. tins, 0 104

- (U pton 's), 7-1b. pails, per nul 0 50

i 1-1b. glass, -
Jam—Prices continue as fullowa :

¢ & B. jams in 1 lh tlnl assorted, per. [ 7 TR 165

strnwln:rry. ............ 185

e o " R R R RN S 200

5 44 ulm. assorted, g T/ S X 205

b s T T L SRR SRR 240

L2 - = atnwhtrry. biz ARSI 2%

7lb tins, assorted, perlh Vaeh vo mwystics 012

raspberry, * e )

Upton's jam (in Winmpex) per pml
¢ (in Brandon),
*  (in Calgary), :
‘**  (in Lethbridge), ' . .-
- (in Edmonton). . 0

Nuts--We quote:

Almonds, per Ib g gl
" ?

Filberts 011

e R e SRR B R 011}

R S S A R P SRR el o 4

Walnut , per 1b........ sscbsesssssssasy sane 013
e lelled) v es Rubac

l'n ANR, [wrl .................................. 015 2 }g

Foreign Dried Fruits— There are no
new features in the foreign dried fruit
market. We quote:

nl« ne ia rlmnn, f. 0. 8 toarrive

selected to arrive 90
- e layers, ¢ w
(‘uhlo.rnil r.ill_im. mul_cueb. 3 crown, per B see g %I
" choice seeded in Hb. ckages
- ’. . D“— ..... 007§ 008
” “ fancy weded.fu {-1b. packages
.................. 008
” . LhO?:O loedmn 1-1b packages oon
B0 ..oocecssarece sane
" “  fancy seeded, 1-lb. packages,
BRBE i vakes Faavass sese 0 08§
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There may be Beans on the market which can be

bought for less money, but there are none which can give
the satisfaction to a customer that

CLARK’S
Pork and Beans i» Chili Sauce

always has and always will.

No saving by buying cheap goods will repay you
for a dissatisfied customer.

DIAMOND A

BRAND SUGARS L®

MAPLE SYRUP
HAS A FLAVOR EQUAL TO FRESH GOODS DIRECT FROM THE BUSH.

TOLEDO COMPUTI NG SGALES

MADE IN

CANADA

3

4

4

4 Automatic but Springless,

: The '“Toledo'' is a money saver because it posi-

) tively stops the giving of overweight.

3 A time saver because it is Automatic.

: A labor saver because there are no weights to lift, no

s poises to slide, or prices to set.

b AAlrade bringer because it indicates to the customer

: in plain figures the correct weight of the article he is
buying.

5 3

. It is honest both to the merchant and customer.

) The Toledo system costs you nothing because it is

: paid for with the money you are now losing.

' For Catalogue and information apply,

;

2

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

A QUICK, STEADY AND PROFITABLE
ACCOUNT FOR ANY DEALER.
ADVERTISEDY EVERYWHERE.
" SPECIAL WHOLESALE AGENTS :—Howe Mcintyre & Co., uommu Que.; D. H. chnoldnnn
Montreal, Que.; Thos. Davidson & Oo., Quebec, P.Q.;: The ¥. 7. Caatle Co., Ottaws, Ont.;
Davidson & Hl* Limited, Toronto, Ont.; Balfour & Co., Buml'.on Ont.; Edward Adams & C n

London, Ont. 8. Olawson, St. John, 'N.B.; Jason 8. Cmd Halifax. N. S.; The Paulin Cham-
bers Co., Winnipeg, Man.; Kelly, Donxlul.Co Vancouver, B.0. SEND FOR A SAMPLE

. LAMONT, CORLISS & CO., Agents, 27 t‘.ommon 8t., MONTREAL

47
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Knownand
Loved for

SIXTY
YEARS

COX’'S GELATINE
needs no intreduction.
It is one of the old institutions of all English
speaking lands.
PURITY and STRENGTH are the watch-
words of the makers.

J. & G. COX,

Canadian Avents:

€. E. Colson & Son, Montreal Ltd
D. Masson & Co., Gorgie Mills,
A. P Tippet & Co., EDINBURGH

] The original and only Genuine
OAKEY s Preparation for Cleaning Cut-
jery, 6d. and 1s. Canisters
[}
WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead, Emery, Glass and
Flint Cloths and Papers, etc.

Wellington  Mills, London, England

Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

EAGLE
BAKING
POWDER

Ask your Wholesaler
for It.

J. H MAIDEN,
MONTREAL

AND

OYSTERS.

259 PORTAGE AVE .

f{Appress—Mall P. O, Box 791,

Any quantity of
WINNIPEG,

fish shipped.

3
THB MARKETS

N
Prunes, 90-100 perlb............ 05i
SRR .. 05
‘7080 08
‘o 60-70 b 06}
“ 5080 * i
o050 ¢ o7
SBESMINEr. T ciisebeaneveens 08,

[~}
gg
ES

Currants, uncleaned, loose pack, per Ib.
" dry cleaned, Filiatras, per 1b..
wet cleaned, perlb........o.ooo0 ool
s Filiatras in 1-1b pkg. dry cleaned,per 1b
“ Vostizzas, uncleaned
Hallowee dates, new per lb...
Figs, cooking in bags, perlb............
Apricots, choice, in 25-1b. boxes,per 1b....
Apricots, standard in 25-1b. boxes, per It
Peaches, choice, " Gy il
by standard
Pears, (choice halves) 2
Plums, choice (dark pitted) perlb....
Candied Peel—Lemon peel, per 1b..
Orange o 5 i
€tron: | ' divednnaacssione

sg

(-

“ "

ococCocoooCooooocooocooCO
=

EBREECEERER

Teas— Quoted as follows:

Congous, M. 12, half chests, per lb...... .......
o  cads.perlb......
S.C.P. and M. 14, half chests,

o o cads, perlb
A.A.N,, in cads, per Ib s
P..No. 1 S

Ceylon, 1'-lilk; pcrAl b=

Pekoe P H.T s,
broken Pekoe, . 62 ‘
A e No. 414 and 418 .
b = No. 412, in chests, st el

No. &7, k NES
Hests, Per .. ... .oveiln soie

Gunpowder, in qaart
Young Hyson, in § chests, ¢
Scented Orange Pekoe, in cads, per 1b

Fish and Oysters—ILake Superior trout
i< selling now at 9¢. per lb. B. C. sal-
won has been reduced 1-2¢. We quote:

Lake Superior trout..
Gold eyes..........

Blue fish..
Mackerel. ...
Red snanper
B.C. salmon.
Halibut
White fish (L. Winnipeg), per Ih
Pickerel......
Jackish......... ..
Fionan Haddie.

-

et et ot ot
—r Do

“ Halifax " brand salt cod, fish cakes 24-1's
“Acadia i o 20-1'8 **
»Bluenose” "t oS 20-1'8

o ‘“  2l1b. bhoxes ......
i “

= Avt.sllia <
£ * shredded, 24 curu;f)é.'[')ér bx. .
% 1 ** bulk, in 15-1b. boxs.
L:?‘rge L&br{uiur and x\:fld Balt Pcrrmga per 1001b.

ERSIEIJEEIER

NOCOOCOOmUONOOOCOOOCOcOES

per 20-1b. pai 20
Salt mackerel, in 20 or 30-1b. pails. . . see 124
Finnan Haddie, in 15 or 30-1b.hoxe: 08
Smoked halibut strips............ 11
Kippered gold eyes, per doz ............ 45
Yarmouth bloaters, 60 in box, per bo 50
Lobsters, fresh boiled, perlb o 25
Caviare, extra, small jars. per jar 40
Frog legs, 6 doz. in box, perdoz......... 40
Oyrters selects pergallon ........ooon ceiiiias s 25

Evaporated Apples—Selline at S 1-2e.
to Y. per Ih. The price is firmly maiu-
tained,

Beans — [Hand-picked Wheans are still
quoted at $2.10 to $2.15 per hushel, and
the ordinary grade at $2.

Woodenware— P’rices are
We quote:

unchanged.

Butter tubs, wooden hoops, 2 in nest, per nest.. 0 42 0 45

X . 3 o2 o8 070 073

* wire hoops, 2 £ .. 063

! 3 s 100 115

Pails, 2 hoops, perdoz ............... PeaE o}

*» fibre ” b mailie R TS S

Wash tubs,common and wire hoop, jernest of 3 .... 2 00

o8 o i No. 0. perdo 11 8

£ o No.1 9 50

o 3 No.2 8 40

= . tibre, per nest of 3 2 90
Butier boxes, per nest of 3, to hold 1+, 28 and °6

1. s : ceee U 56

Butter boxes, per nest of 2.to hold 14 and 2811s 02

Butter tubs, fibre and cover, per doz
Butter moulds, for 1-'h. bricks, per doz.

Evclv hect Flour
Falf sack.

Br.akfast Ce_eals — Oatn:eal has deelin-
ed H0c. per ewt. sinee the new crop has
Leer bronght to the mills. Prices are
now quoted as follows:

Quated at $L.70 por

Rolled Oats, 80-1b. sacks, per cwt
40-b. 5

20-b. ™ 2

81h. 4 s

Cornmeal, in sacks, per cwt
0 in § sacks,

Eggs—Il.ocal produce houses are pay-
ing 20c. per doen for eggs.
45
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CONDENSED OR “WANT'’
ADVERTISEMNENTS

Advertisements under this heading, 2c. a word first
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
advertisements. In no ease can this rule be overlooked
Advertisements received without remittance cannot be
acknowledged. i

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

AGENCIES WANTED:-

ANUFACTURERS' agent with good conrec-
tion in British Columbia is oren for a few
good agencits and kindred lives, highest refir-
ences. Box 273, CANADIAN GROCER, To-
ronto. [38]

SITUATION WANTED.

POSITION required by young man (40), man
ager, bock-keeper orj osition ¢f trust in gen
eral, 1 rocery or hardware store; references ex-
hanged. Box 276, THE CANADIAN GROCER,
Toronto. [41]

OUNG man, good retail experience; good
salesman and a hustler, would like position
on the read. Box 270, CANADIAN GROCER. [3%]

SIDE LINES WANTED.

OTJNG man, with three years' experience on the
r.ad, at present covering Oregon, Washing-
ten and [daho, wants to secure good paying lines
‘0 handle between Calgary and Winnipeg. Prefer
mod staple lines on a commission basis rather
han a salaried posi‘ion. Exclusive territory. No
fike propositions corsidered. Address. '‘ Saies-
nan,’' Box 272 CANADIAN GROCER, 511 Union
3ink, Winnipeg, Man. [37]

AGENTS WANTED.

DVERTISING novelties and- calendars with
merit are supplied by the Cranston Novelty
Co., 157 Bay Street, Toronto; also rubberstamps,
clothing hangers and store fixtures; write for
catalogue ; agents wanted. [ 9]

WANTED.

\A/AN'I'lil)—(’lcrk for grocery department in
seneral ctore; state age. experience and
ialiry expected. Box 13, Port Dover, Oat. [f]

ANTED—Enterprising baker with two hun-
dred and fifty dollars, to buv small estab

ished bakery in growing town, 6,703; h. rse,
wagon, sleigh, po:table oven, pans, everything
-omplete ; first class condition, excellent chance
fr young man good on hom- made geods ; come
nd investigate thorough y.  Tnus. Lilly, Midland,

Oat. [‘]

COMMON SENSE
BiL LD (Sror=misene
All Dealers and 381 Queen St. W.

TORONTO, ONT.
Dealers find Common Sense a very good seller for

he reason that it gives geneial satisfaction and each
customer tells others about same.

Write for prices.
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| . <rrivce or wares- | “Assured Quality, Uniformity and Satisfaction.
d first ’
‘es (as & I
iy all s - - ol
ooked
not be
DELICIOUS
I ,. .
onnec 5 Packed in 1 and 2-1b. Tins. c O ‘ ‘ E E S
a :’e w : “ RICH, AROMATIC, DELICIOUS
reier
e
[38] 5
~:
How to lIncrease Sales
3
e gen 1 il ) : , MR. GROCER!
oo ' Give special prominence to one line of
Car] goods each week, and call the attention of
] ! WHEN ORDERING GROCERIES
i every customer to them. S i
L i e ) : DON'T FORGET
(3% I'his done systematically will keep
_ your stock moving.
Start off with Condensed Milk. GOLD STANDARD
>on the
ashing
g lines TEA
Prefer e————
rather
y. No
Sai_es-
[‘;;‘]“’" AND WHEN ORDERING TEA DON'T
FORGET THAT GOLD STANDARD IS i
C“GUARANTEED THE BEST.” !
s with ONE POUND AND HALF POUND SEALED
"10""1" LEAD PACKETS. THREE POUND AND FIVE
in‘em‘f):x POUND TINS. RETALILS 35, 10 AND AUc.
[ 9] PER POUND. PACKED AND GUARANTEED
BY
RELIABLE GOODS CODVILLE & coO.
t
e BRANDON  WINNIPEC  CALCARY
ol TRURO CONDENSED MILK CO., Limited, TRURO, N.8. ‘
~¥0 hun :
I« stab ) :
i horse

erything

. chance

3, come 4

WHAT ABOUT
[t]

B

~- | JAMES’ DOME BLACK LEAD?

5t. W.

Your Stock of

Keep it up, as the cold weather will bring on an increased demand.

seller for
and each

W.G.A. LAMBE & GO., Canadian Agents,
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BOOKS FOR
BUSINESS MEN

Business Short Guts

The largest, the best, the most prac-
tical book of experts’ short cuts ever
published.

Contains much valuable information

on :

Labor Saving Methods, Advertising, Loose-Leaf Led-

ger Devices, Checking Systems, Mathematical Short

Cuts, Correspondence Helps, Card Systems, etc.
$1.00 Post Paid

Manufacturing Cost

By H. L. C. Hall

This book is a new departure in the
way of a book on ‘‘cost accounting.” In
it you will find treated the principles of
the science instead of a description of what
some one else has done. Other people’s
systems do not interest you unless you can
apply them to yeur own uses, hence only
those which can be applied to your own
needs are touched upon.

The Buyer, The Manager, The Superintendent, The
Book-keeper, The Secretary, The Sales Agent and all
those interested in knowing ‘‘what it costs” should
secure a copy. Send for circular

Price, $3.00 Post Paid

Thorne’s

Twentieth Century Book-keeping

and Business Practice
By W. W. Thorne

Mr. W. W. Thorne is the acknow-
ledged leading authority on Book-keeping
in the United States and Canada. The
Ontario Government recently engaged Mr.
Thorne to re-model the book-keeping
system of the Province.

The Index
of this book contains over nine hundred
references and is so arranged that any
subject can be referred to instantly.
Some Subjects Treated

Accounts Receivable Accounts Payable
Adjustments Assets

Averaging Accounts Bad Debts
Balance Sheet Bond Accounts
Bank Accounting Capital

Card Ledgers

Cash Discounts

Cost Accounts
Distribution of Accounts
Double Entry

Capital Stock
Cash Books
Checking Systems
Cross Entry
Depreciation

Expense Installments

Interest ournals

Ledgers Merchandise Accounts
Etc, Etc.

If you are a book-keeper you cannot
do without it.
If you are a business man it will be

worth money to you.

Price, $3.00 Post Paid, Bound in Half Leather

The MacLean Publishing Go. iz

Limited
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FrReEsH AND CURED FIsH

SALMON SPAWNING.

HE B. C. Fishery Commissioner
has just returned from a partial
inspection of the spawning grounds

of the Fraser River, and his report is
most interesting. He estimates that
fully 200,000 sockeyes passed through
the weirs at Seton Lake, a great num-
ber of which were allowed to pass into
the lake for natural spawning, the bal-
ance being retained, and when ripe the
ova will be taken and placed in the
Seton Lake hatchery. He also states
that the Horsefly River was swarming
with breeding sockeye. He was not able
to visit all the spawning grounds but
his information is that the fish this year
are everywhere abundant.

The commissioner places great im-
portance on the spawning grounds, as he
considers that on these the runs of fu-
ture years depend.

*

-

*

Mr. R. J. Ker, secretary of the Brit-
ish Columbia Packers’ Association, is of
opinion that the real salvation of the
salmon fishing industry depends on the
establishment of periodical close sea-
sons. The Canadian Order-in-Council
which precludes them from being caught
in the Fraser River and adjacent waters
during 1906 and 1908 is still in force. It
is, however, provided that the order
should be cancelled in the event of Wash-
ington not passing a similar enactment
for the United States fisheries.

B. C. HERRING FISHERIES.

RIAT developments are expected in
the herring fisheries along  the
British Columbia coast. Herring

fishing is one of the important subjects
to be dealt with by the Fishery Com-
mission. The fishermen are endeavoring
to obtain changes in the regulations
which will give to the industry better
facilities and increased prosperity.

Herrings are making their appearance
much earlier this season than on pre-
vious occasions and operations are al-
ready in full swing. >

Arrangements have been made by the
Dominion Government whereby quite a
number of Scotch fishermen are being
brought over from Scotland with a view
of introducing into Canada the same
system of curing and nac'in- which has
made the Scotch fish so popular in
Kurope. The partial failure of the
Scotch fisheries has made it possible to
obtain some of the oldest and most ex-
pert men. The British Columbia fisher-
ies are expecting great developments to
arise from this move of the Govern-
ment.

B. C. OYSTER CULTURE.

Great developments may be expected
in oyster culture in British Columbia
waters if the reports which reach us are
reliable, which they have every appear-
ance of being.

We are told that at a less distance
than 200 miles north of Vancouver are
to be found some admirable oyster beds.
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A few months ago some beds were stak-
ed out as an experiment and the results

have been eminently satisfactory. The
water at this spot is warmer than is
usually the case in the locality, and is
so situated that protection can be pro-
vided with very little expense.

The oysters are said to have flourish-
ed remarkably and the early samples are
considered equal to any best oyster mar-
keted. There are upwards of 300 acres
of beds already located.

GEORGIAN BAY COMMISSION.

Y OME interesting facts came to light
b at the sitting of the Fishery Com-
mission in Georgian Bay district.
Those who gave evidence were unanimous
in their opinion that there should be no
curtailment of the close season ; they
advocated also great strictness in the
enforcement of the fishing regulations,
and also that hatcheries should be es-
tablished by the Government.

A retired fisherman in his evidence
stated that he had fished at all points
on the shores of the Georgian Bay and
that in his early days he had caught
some twenty-two thousand fish in a sea-
son. He sald it was impossible to catch
that number at the present time, no
doubt partly due to the increased num-
ber of fishermen, but mainly to the fact
that quantities of fish were caught while
spawning.

As a fisherman he advocated the es-
tablishment of hatcheries, but if the
close season was observed the hatcheries
woula not be necessary. In his exper-
ience he found that gill nets were buper-
ior to pound nets. In his early fishing
days a 5H-inch mesh net was sufficient,
but in later years owing to the deple-
tion of the fish a smaller mesh became
necessary. As a matter of fact a 5-inch
mesh would be no use at all for present
fishing. He also drew attention to the
fact that three years ago whitefish were
plentiful whereas now there were none.

Another fisherman who had had an ex
tensive experience of the gill net and
pound net further stated that in his
opinion the natural hatching of fish
would be more rapid and satisfactory,
but in order to afiord adequate protec-
tion the close season should commence
about October 20th.

SCOTCH HERRING FAILURE.

The herring fisheries of Scotland are
fast falling behind, owing to the per-
sistence in continuing on old lines and
methods, and the distress among the
fisherfolk is most severe. Proposals for
immigration to the Canadian fisheries
are being encouraged wherever possible,
but only with partial success. The
Duchess of Sutherland is seeking to
alleviate the present conditions by in-
stalling a system of carpet looms, and
thus providing employment for the dis-
tressed families.

Allan Fox & Co., general merchants,
Hawkshaw, N.B., have held a meeting
of creditors.
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Jams, Jcllics, Marmaladcs,

ALEX. CAIRNS & SONS, - PAISLEY, SCOTLAND

From the land of the Heather and the Bramble comes this world-
wide brand which needs no introduction. It is so well and favorably
known everywhere that you only have to stock it to sell it. A big
bunch of satisfaction goes with every pot, so you run no risk when
ordering CAIRNS’. Almost before you notice it, you will have built

a profitable trade from this brand alone.

JAMS

1-Ib. Patent Glass Jars

Cases, 2 doz.
Plum = = - - $1.80
Blackberry - - - 1.90
Damson - - - - 190
Cooseberry - - - 1.90
Apricot - - “ - 2,10
Assorted - - - 2,10
Red Currant - - - 2,10
Strawberry - - - 2,10
CGreengage - - - 2.20
Raspberry and Red Currant 2.20
Black Currant - - - 2.30
Raspberry - “ - 2.30

JELLIES

1-Ib. Porcelain Pots
Cases, 4 doz.

Apple - - i - $1.90
Gooseberry - 1.90
Plum - - - - 1.90

BRAMBLE - - - 2.00
DAMSON - - - 2,00
1-lb. Patent Glass Jars
Cases, 2 doz.

Black Currants - - 2.80
Red Currants - - = 2.80

F.0.B. MONTREAL

Net 30 days or 1 off 10 days

In lots of 5 cases or more, 57/ off above prices.

HUDON, HEBERT & CIE.

MONTREAL

September 29, 1905

MARMALADES

1-lb. Patent Glass Jars
Cases, 2 doz.

Scotch Orange = - $1.75
Home Made Orange - 2,20
Tangerine Orange - - 2.20
Apricot - = - - 2,30
Fig and Lemon - - 2.30
Cinger - - - - 2.30
Cinger and Pineapple 2.30
Creen Fig - - - 2.30
Creen Fig and Ginger 2.30
Pineapple B - - 2,30
Scotch Orange

in 7-lb. tins, 12 tins
in a case - - - 7.20

AGENTS

THE MOST LIBERALLY MANAGED FIRM IN CANADA
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PRODUCE AND PROVISIONS

CHEESE AND BUTTER BULLETIN

Montreal, Sept. 28, 1905.

HI cheese market remains not only

T steady, but so very firm all

through the country that it seems

impossible to get prices any lower this

vear and to make present investments

pay we must look for higher prices later
on.

The statistical situation remains
strong. Stocks in Canada have increas-
cd somewhat lately, but not to any
great extent, however. The stocks here
are ,very largely held for English ac-
coufit and our own holdings are not
pressing on the market, but while higher
prices in the future are confidently ex-
pected, our operators are very careful
not to get too large a load to carry for-
ward at present high prices, and, mean-
while at least, they miss no opportunity
of selling if they can do so at even a
small margin of profit.

It is difficult to get up enough en-
thusiasm to stock up with cheese at
present prices, no matter how strong
ihe situation may be from a statistical
point of view. The chance of highf;r
prices is a great uncertainty even if it
is considered that the chances of a de-
cline in prices are out of the question ;
and so we go on—salesmen in the coun-
try {hink they should get more money
now for their September product, while
dealers here fear they might lose money
if they go on bidding higher prices at
country points, and the consequence of
all this is a firm and steady market
with but very little change in prices.

In spite of extra feeding, the produc-
tion of cheese is decreasing and this is
one of the strong ‘“‘bull arguments,”” but
wve do not as yet know whether and to
what extent the consuniption of cheese
in the United Kingdom has fallen off on
account of the increased cost to the con-
sumer, and this is the cause of uncer-
tainty and caution for our operators to
zo ahead and stock up with goods for
the future demand. )

When prices are low enough during the
summer nths that British retailers
can afford” to sell best cheese at five
pence or six pence per pound, it is a
fair speculation that the Fall or Au-
tumn make of cheese will bring a good
price  during  the following Winter
months. This year our prices did not go
low enough to admit the British retail-
¢r at any time to reduce his price below
six pence per pound, but we must con-
sider in connection with this that last
vear’s stocks were nearly all consumed,
and the consumption was obliged to go
on the new season’s make as soon as it
was offered on the market. There was a
strong demand in consequence and prices
could not come down sufficiently to offer
special inducements for speculative buy-
ing.

Against this we have a decreased pro-
duction, and as the higher prices ruling
this year may have been the cause of a
decreased consumption, we mav come
out about even at the end, but the ques-

tion still remains open, what will the
future be regarding prices ?

Butter has advanced recently, partly
because the quality is now beyond ques-
tion, and partly because the stocks are
none too large. Butter from now on ii
not wanted for export will be wanted
for our home consumption. September-
made butter, if properly kept in cold
storage, will be verv desirable butter
next Winter, and while present prices
may be called high, the natural con-
sumptive demand must be considered,
and if stocks are less than what this de-
mand may require, prices will be ad-
vanced in proportion.

There is no change in dairy butter.
This article remains verv scarce and
prices are abnormally high. There is
nothing in sight at present to change
this condition.

LONDON PRODUCE LETTER.

By Our Own Correspondent

T is quite evident, if one may judge
by the general opinion of British
fruit importers, that the demand

for Canadian apples is going to be brisk
—possibly more so than usual, as there
is some uneasiness felt on this market
regarding supplies. The continental
crops have proved to be exceedingly
poor, and the domestic growth, upon
which so much depends, has also proved
very disappointing. It is much to be
regretted that Canadian apple growers
have themselves experienced a poor sea-
son, for had it been otherwise they
might have been in a position to take
advantage of the scarcity from other
sources which is affecting -this market.
In view of t(he small crop in the Do-
minion, however, it appears that there
is slight chance of the receipts of Cana-
dian apples being as large as last year,
and it is to be hoped that shippers will
not endeavor to force prices too high. It
is possible that there will be some Can-
adian apple exporters who will be
tempted to take advantage of the fact
that New England, Western New York
and other United States districts will
be unable to supply Britain in the usual
quantities, in order to ask a stiffish
price. A great deal depends upon the
purchasing powers of the public, for fruit
does not form nearly so important an
article of diet as dairy produce, and
price has far more to do with the sale
of the former than with the latter class
of goods.

In the matter of packing, there is lit-
tle to be said that has not already been
placed before the notice of those whom
it concerns.. In view of the fact that
there has been some agitation for ship-
ping apples in boxes, it would be as
well to emphasize that the trade here
does not want apples in boxes. If any
man should be thinking of packing in
boxes when it is in his power to do so
in barrels, let him make careful investi-
gations. Those who have been sending

53

over apples for several seasons and know
what is required here are aware that
boxes are only welcome in Britain when
barrels cannot be had (a thing which
should never be the case in (anada),
but there are some younger concerns to

whom the information is worthy of

note. One does not require to search
very deeply for the reason why barrels
are preferred. The cost of handling is
considerably smaller ; the packing is
more reliable and secure, and protects
the contents more thoroughly than do
poxes from being damaged in transit ;
lastly, but not least, the retail man who
cannot make use of barrels must be a
very small man indeed.

It is a great satisfaction to notice
that the Canadian Government has in-
troduced legislation, as from the begin-
ning of 1906, to bear upon the matter
of box-packing, and (‘anadian packers
must fully understand that the adoption
of an uniform box is essential, and it is
to be hoped that the rules will be rigid-
ly enforced. It is to be noted, however,
that the Act requires the boxes to be
“‘not less’ titan ten inches in depth,
eleven inches in width and twentv inches
in length, which does not seem to make
a limit to' the size. A Covent Garden
fruit importer, when discussing the ques-
tion, remarked that ‘‘the syvstem and
style of the (‘alifornian and Oregon pack-
ers can hardly be improved upon Un-
less the size of boxes is uniform, the
thing will be broueht to the same ridic-
ulous end as was the case a few years
ago, when box packing was greatly in
vogue. Boxes arrived in all sizes and
shapes—old boxes, new boxes, square
and long boxes, some patent boxes,
costly enough for the packing of bul-
lion.”” Packers need not be reminded of
the losses incurred, not to mention the
loss of reputation, which can scarcely be
repaired at all. Canadian-apples, when
packed honestly in barrels, enjoy a very
high reputation.

Apropos of the association formed
amongst Ontario apple growers for
regulating their export trade, brokers
seem to think that this is just what
would be expected in a vear of shortage
such as this, and are in no way con-
cerned for their own interests. They
seem to regavd the selling arrangements
of the association, by which the pro-
ducts of the concerns who form the as-
sociation are pooled, collected at cer-
tain centres and sold without regard to
brokers or commission men, as some-
thing quite to be looked for in view of
the small stocks held. “Wait."”” they
say. ‘‘until the Ontario growers have a
heavy crop of apples. Then they will be
glad to use all channels possible in or-
der to dispose of their supplies.” How-
ever that may be, one thing is quite cer-
tain ; if the association cannot work
the new scheme successfully this season,
when circumstances are in their favor,
they never will. The brokers themselves
are not without their power, and are
not particular whether they handle
Gravensteins, Baldwins or Northern
Spies.

]
|
d
|
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CHEESE

Buy September cheese for quality
and for winter use. This year

The Canadian Grocer

Fresh Pork Sausage

Are now in Season
and in good demand.

Our Sausage are prepared with
great care, full flavored, are appe-
tizing and always Trade Winners.

Expressed to all points.

Write or Telegraph for Sample

Basket.

quality is good, prices are high, but

demand from foreign market ap-
pears to warrant it. We have a
good Stock of Large, Twins, and
Stiltons and shall be pleased to

(quote your prices.

DO IT NOW
e

THE PARK, BLACKWELL CO.

PORK AND BEEF PACKERS LIMITED

TORONTO

TELEPHONE M 3960

F. W. FEARMAN GO,

HAMILTON

ALWAYS PREPARED

to furnish prices on car lots or less in

BUTTER--Creamery and Dairy
CHEESE--Cheddars and Flats (twins)
EGGS--Fresh and Pickled

Your customers’ interests are your own—
sell them the best goods.

The hold that Magic .Baking Powder

has taken on the public is simply marvellous,

an increase of nearly Q@@ per cent. last year;
this in the face of the large number of baking powders

on the market proves clearly that

Maoi
N \\\\,///// BAK?N%IC

~—___POWDER

it
= is the popular

OUR MOTTO:

Cagadion powdes Prompt shipment and one quality, namely, the best

Do you
handle it?

(The Light of the Kitchen)
If not, order
FOR SALE BY ALL JCBBERS. trial lot.

The J. A. McLean Produce Co., Limited

EXPORTERS and WHOLESALE DEALERS

E. W. GILLETT COMPANY LIMITED s g ;
lgdon.  TORONTO, ONT. s - st g

Awarded Medal and Diploma at World's Fair, St. Louis, Mo., 1904
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PROVISION AND

TORONTO.

Steady demand has been in evidence
since our last issue, the stocks are get-
tirg well used up and arrivals have bheen
somewhat slower coming to hand.

The position of lard is still one of
ereat firmness with an upward tendency
Lut no quotable ehange is apparent.

Beef has heen somewhat weak and slow
in demand. Other produets aective.

Meat—We quote:

Long clear bacon, per Ib........cccovvvien ooue $0 1%

Smoked breakfast n, per lb.. 014 015
Roll bacon, per Ib............... .. 0114 012
SMAl BAIE POP I, 5. cccivviosivnimssaasne. eves

Hodinn R DO IB ... .ccocisoipinncse sune 014
ETRE DRI RISl okt one covnsonbeannies sase 013

Shoulder hams, per 1b.

Backs, per 1b...ccoovecsiaes .. 015 016
Heavy mess pork, per bbl................ .... 18 0
Short cut, perbbl ............ .22 00 22 50
Shoulder mess porll;. per bbl 14 50 lg ?8‘
Lard, tierces, per lb..
" t“b. pell o g {gg
" ils o”
p.m 0074 0073
200 125
U
50 553
600 700
...... 500 600
........ ... 008
..009 009}
.007 009
850 900

Butter —There has been steadv, but
active demand fer all elasses of butter.
Arrivals have been somewhat holding
lack and are expected to do so antil
cheese making loses its aetivity. Prev-

ious quotations are ruling firm.  We
quote:
Per‘;bﬂ
‘reame! BIObE < co s cassnssssnssavensonnashoe
oA Solids, freab. M e
Dairy prints > 20 021
‘" in tubs. 019

Eggs—Eggs are eoming to hand plenti-
ful with a steadily improving quality.

I’rices are ruling firm at previous quota-
tivns. We quote:
New 1nid eZRS, PEP AOB .o ccoeviiviiocsssanpsave 018 019

Cheese—There is no feature of inter-
<t notieeable. Stocks are fairly heavy

DAIRY MARKETS.

and arrivals continue to ecome to hand.
Export trade shows no perceptible change
and prices have still a weakening ten-
dency, but no change is reported.

Per Ib.
CIROTRE TR i s soiah oo svvaimnona: nhd b rarse w i 0113
* twins .. 012
Cheese Board Report.
(For week ending Sept. 21.)

Board. Boxes. Price.
BORAOI. . .oc1covian ivassase: tansy 535 0113
Woodstock . <o o4, 242%

Peterboro'.. ...4,362 0114 0113
Lindsay... .1,648 0 10}
Picton.... ..1,225

Belleville. . .3,800 011} 0 11516
Brockville. ..4,429* 011 0 113
Cornwall ...1,097 011516 0117-16
Vankleek Hill. ...1,284 0 11}
Stirling....... ... .. 340 011} 0 115-16
Cowansville, Que. . 93 0113 011316
St. Hyacinthe, Que. 700 01

* White and colored.

For Montreal Provision Markets see
regular Quebec Markets.

WINNIPEG.
Creamery Butter—Prices continue as
quoted last week:
Finest fresh creamery. in 56-1b. boxes
b . in 28-1b. boxes .

in 14-1b. boxes...
in 1-lb. bricks

Dairy Butter —Produce houses are pay-
ing 15 1-2e. to 16 1-4e. for No. 1 dairy
delivered in Winnipeg.

Cheese— Prices are- steady and we
quote as follows:

“ “

Finest Ontario; BP0 <. .cov covversorcssrsssccnss voos

!* _Manitoba, large .

s - twins .

ad o small ....

Lard—Prices continue ag follows:
PIats DO DEE D 5. 5o v i s inaasnnnsivy shva cent 0 10}

Small packages take the following advance :
50-1b. tin cans, per Ib s
20-1b. tin pails, in 80-1b. cases. per lb.
10-1b. b in 60-1b. .
5‘“) i b4
3-1b. i .
20-1b. net white wood pails, per 1b....

Cured Meats—We quote:

“ “

The Canadian Grocer

SALT SALT

TABLE, DAIRY AND CHEESE
SALTS

FINE AND COARSE SALTS IN
SACKS AND BARRELS

LAND SALT

C. R. COOPER

Toronto Salt Works

TORONTO, ONT.

AGENTS FOR THE DOMINION SALT AGENCY

Butchers, Merchants and Hide

Should write to CARROLL S. PAGE, Hyde

uyer Park, Vt.,, U.S.A., who wishes to purchase

their Hides, Calfskins, Sheep Pelts, Tallow

and Bones. He pays spot cash. He pays the freights. He

pays full market values. He wishes to arrange with some

one in every village, where he has no agent, to sell Poultry

Supplies and to pick up for him Hides, Calfskins, Sheep

Pelts, and Bones. He furnishes money with which to buy

and he keeps his agents thoroughly posted at all times as to
market values ; write him for full particulars.

DRIED APPLES

BRIGHT, DRY STOCK

WANTED
O. E. ROBINSON & Co.
INGERSOLL
Established - - 888

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Canadiar Grocer.

EXPORT TRADE DEPARTMENT.

FIRIMS ABROAD OPEN FOR CANADIAN BUSINESS.

Britain.—We are open to receive oon- :
liz':maen't‘a of Applelpnnd Fruits of all | ENGLAND.
kinds. Best references, connection and | references.
experience. . 0. HALL & CO..

MoNUMENT HoUSE, MONUMENT SQUARE
LoxDoN, E.C. ORETIONE =25

DAVID SCOTT & CO.,
Agencles on Commission fOr | . &8 10 North John St., LIVERPOOL,

Try us with a shipment of
CANNED GOODS.
T. A.—Scottish, Liverpool.

Splendid connections and

POULTRY.

GEORGE LITTLE LIMITED
Canadian Produce Importers,
MANOCHESTER.
BUTTER, CHEESE, Eaas, BACON, APPLES, | Meats, Fish, Fruit and Vegetables. Consign-

HAMILTON WICKES & CO.,

Canned Goods Brokers, EasTcHEAP, LON
DON, and VICTORIA STREET, LIVERPOOL-
Reports and valuations made on Canned

ments handled. Correspondence solicited

E. BIERMANN & CO.,

JOHN LETHEM & SONS,
LEITH; SCOTLAND, invite correspondence
with Manufacturers and Shippers of all
classes of goods suitable for Grocers,
Bakers and Fruiterers; connection of 50
years over all Scotland. References, Bank
of Scotland, Leith.

JAMBS MARSHALL,
ABERDEEN, - BOCOTLAND.
Consignments iovited of all kinds of
Dominion new season’s produce. Apples,
Canned Goods, Provisions, Flour, Bran, &c.
Personal attention and prompt returns
guaranteed. Oables, ‘' Halcyon.” Oodes,
A.B.O, 5th ed., Beatt d

GRIFFIN & CULVERWELL,

Brokers, invite consignments of general
produce, especislly BUTTER, CHEESE, AND
ALL Foop PRODUCTS. Correspondence
invited. References given. WRITE US.

139 REpoLirre St., BristoL, ENG.

This space $15 per year.

This space $15 per year.

Telegraphic Addrese, ‘‘ Fondants, London.’
A. E. SOWERBUTTS & CO.
PROVISION IMPORTERS
33, Tooley Street, London Bridge, 8. E.
Bankers: Hill & Sons, 66, West Smithfleld

We handle co
[»)

Wesell cost, freight and insuranee.
Lowpow,

LiverrooL,

WHITELEY, MNUIR & CO., 15 Victoria St., Liverpool, England

ents of CANADIAN MEATS,
E oD BUTTER.

‘Western Union Code.
Grasaow.

FRUIT AND PRODUCE BROKERS,
5th Ed. A.B.C. Code,
OARDIFF, WALES.
APPLES AND ALL KINDS oF FRUIT AND
PRODUCE.

ALEXANDER CRICHTON,

15 Stanley 8t.,, LIVERPOOL, d,
CANNED GoOODS AND DRIED UIT
BROKER. And at St. Magnus House,
London, E.C. T. A, ‘Acriton, Liver-
pool.” Oode, A. B. C., th Ed.

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeck & Schipmana,
Commission Agents and Merchants.

GEO. R. NEEKER & CO.
11 and 12 Bedford Hotel Chambers,
Covent Garden,

LONDON, W C. ENGLAND
European representatives and
distributors, Earl Fruit Co.,
Californis, U S.A.
SPECIALTIES,

FRESH, DRIED and CANNED FRUITS
T.A.. Emulate.

Codes, A.B.C. and Lieber's.

THOS. BOYD & CO.,

23 Eing St, - LIVERPOOL,
are open to receive all kinds of OANADIAN
Propuos. Highest references. Wide
connections. A.B. 0., 4th and bth _ed.,
wB.:“dm Union and Lieber's Codes. T. A.
“Boyd."

Salter & Stokes, m7 ot mares 0. - London, Eng.

IMPORTERS OF CANADIAN
CHEESE, BUTTER, EGGS AND POULTRY.

Reference, London Oity and Midland Bank, West Smithfield

‘We buy outright.
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UTTER

When you have one or 100 tubs
write us for price

The WM. RYAN CO0., Limited

70 and 72 Front St. E,, Toronto,

BUTTER-~<EGGS

—WE ARE—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Rutherford, Marshall & Co.

Wholesale Produce Merchants,
TORONTO.

WILSON'’S
FLY PADS

General Storekeepers sell
from three to five boxes
each season.

Are you getting your share
of this Profitable Business?

See our Bamboo handle

BROOMS

25 Cent Line

Splendid value

WALTER WOODS & CO.

Hamiiton and Winnipeg.

DAIRY PRODUCE AND PROVISIONS

SMOKED MEATS.

Hams, selec :ui :wck spcual mlld cure

Bacon, T
Backs, s
Picnic, i " %
Hams, sugar cured, assorted sizes
heavy 20 to 30..

Picnic, assorted sizes .
o e S S e e
Baﬁ«m. - breakfast bellies, . .

2 breakfast backs ...
g = Wiltshire sides ....
spiced rolls, long ..

Mau%(oba bul

boneless and rolled . o o caw
' rolls, boneless ........c.cevenncvesoos vane

DRY SALT MEATS.

B.AL(m dr) salt lomuh,ar ........................
smoked......... S
boneless backs, .

“ “w

ShOGIReRs = e Sl e S
BARREL PORK. .
Hean mess pork, honeleu per bbl . . 16 50
per § bbi . 925
16 00

:Laudard mess purl\ perbbl.....
per § bbl..

PICKLED GOODS (COOKED).
801bs. 401bs. 201bs. 15 Ibs.
5 50 00 160 12

LT s e SR 3

Pig's tongues . H 50 7 50 4 00 200

Boneless bocks. ......... 8 50 4 50 2 50 2 00

Sweet Pul\lul spare ribs, not cooked,per Ib..... ... 004
2 hocks, ’ e 004

ST. JOHN, N. B.
Provisions—In barrel pork and heel
sales have decidedly improved, this being
the season for demand. Pork has shown
a steady advance for some weeks, but
at present scems a little easier for some
lines. Beef 1is practically unchanged,
though firmer. Pure lard is still high,
quite a little quantity of American is
scen.  Refined lard keeps quite low, but
teuding higher.  In fresh bheef, market
15 very dull this week and prices in both
western and domestie stoek have ruled
low. Lamb still holds quite firm.  Mui
ten dull. Veal is little seen. Pork
more freely cffered and is rather lower.
We quete:

Mess pork per, hhl
Clear pork,
Plate beef, *

18 57 £:0 00
18 01 21 00
14 0) 1500

Domestic beef, ]rr‘rh 005 v 7
Western e D 003 0¢eY
Mutton sk s oy 0ig 005
Veal 4 nie 08
Lamb, each 90 1001
onk, p-rib. 067 008
T 013 0 14
l:v-IS. & 010 013
\ ]‘;Ar \ ure, v10 013
gy 01:; 011
ard itube. ..ol < nug 0 8
PRI T s s " v gl 06y
Butter—Prices are higher. hest stock
has a goed sale. In no line does qual-

these who l."l' ihe

We qnul

iy <o well repay
trcuble to have 1t right.

Creamery butter
Best dairy butter
Good daxr) tubs..

Pair AT

Eggs— There is only a fair demanl.
Prices continue to advance slowly. Buy-
ers have to watch the quality. We quote:

F,._\ hennery - 02 4
CRRESEOCK <L denans 039 20

Cheese— The ~ln(l\ in \hv loeal mark.!
is small and higher piices are quoted.
Twing are in demand and the output hus
nct been large.

Cheese, perlb. ....cccccciveecnssnsssosccsnsvnnsd

HALIFAX, N. S.

The produce market is steady at pres-
ent. Prices have changed little, if any,
since last week’s quotations, any tend-
ency evident has been slightly down-
wards or rather towards easiness.

A good deal of stuff in a small way
has been brought in to the ecity by many
farmers from the country and this has

012 013

had a certain effect on the market.
66

i
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Butter—Is holding its own, though if
anything, the feeling is much easier, and
no higher prices ave lcoked for just at
] 1esent.

Eggs—The predictions that eggs would
advanee during the week did not come
into effect. Some sales were maie a
week ago at 2le., but they have eased off
since then and are now steady at 20e¢.
Prinee Edward Island quotes eggs at 18
3-de. to 19¢. with the market steady.

Cheese— Keeps on advanecing, the fac-
tories qnuling 12e¢.

NEW COMPANIES.

OMINION charter has been granted

to James Steller Lovell, Robert

Gowans Ernest William MeNeii,
George Hamilton Cassels ani Wiltiam
Franeis Ralph, all of the City
of Toronto, for the purpose of dealing
1 live stock, meat, cereals and cereal
preduets, farm produce and all by-pro-
duets thereof, the share ecapital to be
two million dollars, divided into twenty
thousand shares of one hundred dollars.
The operation of the ecompany to be car-
ried on throughout the Dominion of Can-
ada and elsewhere, by the name of I,
Jurns & Co., Limited, and the chiet
place of business of the said company
to be at (algary, in the Provinee of Al-
berta.

l’rm'inriul license has bheen granted
to H. J. Heinz Co., a U. S. corporation,
to manufa«tmo pie I\lug, condiments and
other food produets, provided however
that the company in so doing shall not
use in Ontario any larger amount of
capital than the sum of $6,000.

Provineial eharter has hcux granted to
ihe ("ish-With-Order ‘¢ Limited,
LiamJdton, Ont., the share capital of the
company to he $350,000, divided into
cne hundied sharves of $100 each, the
head office of the company to be at the
said City of Hamilton, and the provision
al dirvectors of the company to be James
William Baby, Alfred William Eeceles-
stone and Alexander Watt.

Previnelal eharter has “heen grantod
to the Martin Milling Co., Limited, Ot-
tawa, Ont., the shave capital of the
cempany to he $150,000 divided into ore
theusand sharcs of $100 each, the he !
oftice of the company to he at the said
City of Ottawa, and the provisional dir-
ectors of the company to be John Martin.
John Felten Gilmour and Alfred Lee.

Provineial license has been granted to
Huyler’s, a U.S. eorporation, to manufac-
ture and sell confectionery, choeolate.
coffee, earbonated beverages, and metal.
wooden, or paper hoxes, provided that
the company shall not use in Ontario
any larger amount of ecapital than the
stm of $15,000. The eompany has ap-
pointed Hugh Edward Rose, Toronte.
Ont., to be its attornev.

Provineial charter has been granted to
the Darch & Hunter Seed Co., Limited.
London, Ont., the share capital of the
company to be $40,000 divided into four
thonsand shaves of ten dollars each. the
head office ¢f the eompany to be at Lon-
don, Ont., and the vprovineial directors
of the company to be Frederick James
Darch, John Wood Hunter, George Ar-
thur Young and John Obadiah Richards.
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f"'* QUAKER SUGAR AND CREAM CORN

This is a line we are now packing which we
N B intend to make our main specialty. Packed
! from the finest Maine Seed, with the ears all
selected, with the cans well filled with corn
el and not watery juice. We believe there is a
- future for an article of this class of goods if
- properly placed on the market and the atten-
i tion of the consumers called to its superior
4 - merits. There is no line of goods packed in
l cans that varies so much as corn in quality,
i consequently there should be an opening on
the market for a really high-class article,
e something in which the goods were not only
i at the tip-top but that every can could be de-
e pended on to be of a high and uniform quality.
g This is what we claim for Sugar and Cream
o and the reputation of the Quaker is behind
i these assertions. While the contents inside
Lo of a can are of more importance than the
e outside, it may not come amiss to say that
fario these goods are sent out in very handsome
ol embossed wrappers, far superior to anything
ooy we have yet seen from our competitors.

3 ATr-
ards.

% | THE PACKERS OF QUAKER CANNED GOODS |
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SPECIAL
Fall Fairs

We are prepared to
take charge of .all
orders entrusted to us
for such Fruits, etc, as
you may require during
your Fall Fair.

McWILLIAM

Mc.E.

EVERIST

TORONTO, ONT.

Peaches
Pears
Piums
Grapes
ziet MIND s 5665

my change of address, and particularly mind

an't get better service than I give

that you
my customers—send me your orders—it will

pay you.

TOM SMITH, - - Fruit Broker

Telegrams: ** SEGUROQ,” GLASGOW.

bad APPLES A SPECIALTY
THOMSON & MATHIESON

Green and Dried Fruit
Salesmen,
ReEFERENCES: The Bank of British North America, Mont-
real. The Canadian Government Agency, 52 St. Enoch
Square, Glasgow. Traders’ Bank, Burlington Ont
A B C Code. 4th Edition used.

GLASGOW, ScoTLAND.

Your . .

Attention

Please . .
W. 0. BURGESS is offering from
hls own orchards, in prime con-

dition, perfectly graded, guar-
anteed uniform,

Peaches

and

Grapes

AUBURN ORCHARDS,
Queenston,
Ontario. *
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GRrReeN Fruits AND VEGETABLES

EUROPEAN FRUIT CROP.

) EPORTS of foreign fruit crops are

I\ somewhat disconcerting. There
appears to be a serious deficiency
in supply in most IEuropean centres.

In England, early apples are a very
bad ecrop. Late apples will only be
about one-third crop. The weather
through May was cold with east winds,
followed with sharp frost, with ice and
snow in some counties, causing irredeem-
able damage.

Pears very inferior crop.

Plums in some distriets total failure,
§n others a fair erop, but reports on the
whole are poor.

France, particularly in the south, has
only half its usual erop of fruit. Cold
weather in May is responsible for the
decrease.

Holland and Belgium have but a small
crop, the bulk of whieh will go to Eng-
land, Ireland, and Germany.

Germany’s erop is poor on account of
the excessive drought of April and May.
Early fruit is partieularly -light.

London, Liverpool, Glasgow and Ham-
burg can take all the apples Canada can
consign during July and August, pro-
vided they are well matured, of sufficient
size, and of good kinds.

ROOT PROSPECTS.

The unanimity which prevails through-
out the Province of Ontario with respect
to the condition of the root crop is most
marked. The season has been especially
adapted for the development of the crop.
In the early part of the season consider-
able apprehension was expressed regard-
ing the eflect of the wet weather on the
potato crop and in low-lying ground it
was necessary in some cases to replant
the second time. But one danger is now
to be feared, and this is the presence of
blight. In some sections this has unfor-
tunately already made its appearance on
clay land with the result that less than
one-half the crop was found suitable for
market. In York county, isolated cases
of blight have appeared, but the general
outlook is of the most hopeful character.

Turnips in almost every part of the
county are looking thrifty, and already
give evidence of heavy yield.

The average acreage of sugar-beets un-
der cultivation is 800 more than last
year. The amount contracted for by the
farmers at the beginning of the season
was 600 acres in excess, but the extra
200 were sown voluntarily. Everywhere,
not alone the sugar-beet, but mangel
wurtzel and turnip look well. In Wel-
lington, Halton and Peel counties the
outlook is excellent. Up around Milton
harvesting operations are practically
completed, being greatly in advance of
many other points. In the Alliston dis-
trict the pea crop is excellent, the com-
parative absence of the bug, coupled

with only moderate rainfalls, serving to
make the pea crop a paying investment.

ALMOND PROTECTION.

T is reported that a syndicate has

[ been formed by seven Malaga ex-

porters which will probably have
control of the almond market. ‘‘Com-
pania Almondrera’ is to be the corper-
ate name of the ‘‘trust.” It is a limited
liability company, and will operate umn-
der a Spanish deed.

The shares are 200 in number and are
divided among the seven mercantile
houses referred to.

The syndicate will have to do only
with the purchase of the almonds from
the growing districts, and will not in-
tervene with respect to the ultimate
sales to American and Iuropean buyers.

Each local exporting house will retain
its identity, and business will be con-
ducted along lines followed in past sca-
sons. The purpose of the trust, its or-
ganizers frankly admit, is to reduce first
cost prices and to eradicate certain al-
leged abuses heretofore practiced by lo-
cal speculators and brokers.

Prices oi almonds, cost and freight for
the season beginning next month will
not be materially afiected by the new ar-
rangement, though the selling price of
the different local houses is likely to be
more uniform than in other years.

The Spanish almonds of commerce are
the ‘“‘Jordan’’ and ‘‘Valencia’’ brands.
The ordinary crop of the former is about
70,000 boxes, while the yearly yield of
““Valencias’’ usually numbers more than
double that figure. Malaga is the ex-
porting centre, and, as no competitors
are in sight, it is likely that the ‘‘Com-
pania Almondrera’ will handle the en-
tire business.

The agreement is fgor five years and
the capital-listed at one million pesetas
($140,000).

APPLE EXPORTS DECL'NE

Latest reports denote a considerable
decrease in the shipment of apples from
(anada and United States to European
ports. For the week ending September
9th, the total number of barrels des-
patched was twenty thousand seven hun-
dred and one, against thirty-five thous-
and four hundred and two in the cor-
responding week of last year, thus show-
ing the shortage of fourteen thousand
seven hundred and one barrels. Advices
denote demand good and favoring well
colored stock.

ONTARIO MARKETS.
Green Fruits.

Toronto, Sept. 28th, 1905.

OCAL markets have been showing

great activity. Domestic fruits

have been rulings Arrivals have

been plentiful and prices well maintain-
ed.

California fruits have practically lost

interest and it is not expected that
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much bulk arrivals will come to hand.
Red bananas are off the market.
Lawton berries have also fallen out of
stock and there has been a general drop
in values, as will be seen by comparison
with our last week’s report.
We quote :

Oranges, late Valencias, perbox.................. 500 600
Oranges, Jamaica, per barrel. 4 500 550
Iemons, Verdilli........ ...... 550 600
Bananas, large bunches, crated 140 150
Bananas, 8's, per bunch, crated 050 075
Bananas, 7-hand bunches, off t 030 040
Pe: “ac hLS California percrate ..... oo 090
domestic, per basket . 030 057

Plums, domestic, per basket, ......... «e.ceoviennn oo 005
Tokay GrapeB..ceceeevecsones 2 200 250
¢ .muluupes, Rockafords,per crate....... ... 400
Canadian, baskets, 25 crates ........ .... 0 60

m,lxs. DOW; DEE DRBEBE: «oci5vicssrssassscaroves sass 0 30
............. 200 250

BRErOl .o e

Vegetables.

Trade has shown a fair degree of ac-
tivity since our last issue and is gener-
ally ~ considered as satisfactory. The
prices are fluctuating and in general eas-
ier than previous quolatums

We quote :

crsey sweet potatoes..........c.0nee
ew potatoes per bush.
Ovions, per bushel............
Spa u.nsh omons. r small crate
arge cases
(‘abbage, per doz..
Caulifiowers, domest
Tomatoes, domest
: cets, per bushel..
arrots, per bushel
( ucumbers, per basket ........ ..
Outdoor lettuce, per doz. bunches
Waxed beans, per basket..........
Water Cress, per doz. ...
Parsley, * .
Mint, per doz hunchu =5
..ruu peppers, per bnnket.

ireen corn, per doz

l arsnips. per bushel
Sijuash, doz...

Leeks, S DU oo ivissis ssissibinvnsinet Seus

QUEBEC MARKETS.

Green Fruits.
Montreal, Sept. 28, 1905.

The fruit dealers have no important
hange to report. There is still a fair
demand for all fruits.

California fruits are steady at last
week’s prices.

Grapes seem to enjoy a good inquiry
al fair prices.

Bananas are still plentiiul, fifteen cars
llaving arrived last week. Quotations
are somewhat easier.

[.emons are lower, more on account of
a drop in demand than to abundance of
stock, as only a few are seen on the
market.

Jamaica oranges have also receded a
little. Only a small demand is reported
for them in barrels.

Apples are plentiful and sell well at
last week’s quotations. Other fruits are
unchanged. We quote :

Finest ALDoria @ Bp@s..ccveeeveveircsnacsscones 425
Plums, in baskets..... ¥ & 030

Peaches SRR O S o shea
Pears -

C-OOCOOOOOOOOOCOOON~oC W
HEERLEEIEBRRBRELBREL8REY

Apricots, cmLe

Dates, per 1b..
California cherries, box.
L T S S MRS

Locomut.n, per bag of 100..
l]’mea ....................
amaica grape fruit, per box
Florida Wpelnm., ﬂe‘:e
o R AN o A R RS
Sweet potatoes, per bbl
Canteloupes, per crate .
Watermelons, each......
Raspberries..........
Blueberries, per box.... .........
Fi ancy Clhfornm oranges, 151 size .
175 to 300

l.emons, per box ..............
Jamaica oranges, per bbl.. .
Girapes, 10-1b. DRSKEL...... «.evve severeneninnan

Vegetables.

The vegetable market is only steady,
as cold weather is checking consump-
tion. There is still much stock arriving

e

88 :
ChMON~OONW AN WBHUWE - =B OOOT
83383&:@8@88888%83388?888%‘8
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Long Island Native

YSTER

Syda and Cousin’s

INNAN HADDI

Without exception two of the finest lines known to the trade.

A trial will convince you of their superiority.

HAMILTON
34 York Street,

.

Fancy Lemons.

than the rest.

WHITE & GO. umireo

TORONTO
Main 4106.

Nicholas”

Equal pack from top to bottom. They’'re better

Ask your dealer for them.

LOOK! LOOK!

First shipment of

Almeria Grapes

in kegs, due now. Price per keg, $5.50. Better write or phone us about

The F. T. JAMES CO., Limited,

these. Also any other seasonable fruit.

76-78 Colborne St.

TORONTO

LEMONS are cheaper.

We have two carloads just arrived.

THE DAWSON COMMISSION CO., LIMITED.
Corner West Market and Colborne Streets, -

300s and 360s.

Write for prices.

FRUIT, PRODUCE AND
y COMMISSION MERCHANTS

TORONTO

THE DISTRIBUTORS COMPANY, Ltd.

H. M. MULHOLLAND, Manager.

Headquarters: E &

S8UCCESSORS TO

Husband Bros. Co., Toronto;

-

ORONTO

S. M. Culp, Beamsville;

C. P. Carpenter & Son, Winona ; Griffith & Woolverton,
Grimsby ; Titterington Bros., St. Catharines; Thos. Oliphant,

Peaches

Clarkson; C. Lowrey, Queenston.

Crawford Peaches

Grapes
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PURE GOODS ALWAYS SELL

There is no doubt that the E.D.8. Brand of Jams, Jellies, etc., sell mainly
on their Purity, which, with my goods, has become a byword. Of course, if
the prices were not reasonable some grocers would
never order, no matter how good the fruit was. So
you see the E D.S. Brand is within your reach as the
purest goods at the lowest possible prices. The Eby,

Blain Co., Limited, are Toronte agents for my Jams,
Jellies, etc.; Wm. H. Dunn, agent for Montreal and
Province of Quebec ; Mason & Hickey, 108 Princess
St., Winnipeg, agents for Winnipeg and the North-
west ; Lucas, Steele & Bristol, agents for-Hamilton.

Order a trial supply of my goods.

E. D. Smith’s Fruit Farms, Winona, Ont.

DRIED FRUIT ! handle fine lines of

CURRANTS, RAISINS, SULTANAS, FIGS and DATES

Direct from my own houses in the country of production. My specialty lies in Cleaned Curra.nbs
m 11b. Cartons and bulk vackages. Goods packed under private brands. All communications

to London House. Canadian Representatives :
TORONTO —P. L. Mason & Co. VICTORIA, B.C.H. Donkin
TH. J. PSIMENOS §3750an 5 Siunter whit MONTREAL A. Durocher
4 Cullum 8t. E.C., LONDON, Eng. VANCOUVER, B.C.—C.E.Jarvis & Co. WINNIPEGC—Joseph Carman

““ SQUIRREL” BRAND.

New Crop CALIFORNIA LEMONS, 300s and 360s
Juicy and Practically Seedless.
‘¢« GOLDEN ORANGE ” Brand California Late Valencia Oranges,
Best Orange Grown.
Also All Kinds Domestic Fruits.

HUGH WALKER & SON, - - GUELPH, ONT.

Culiivate your Biscuit trade by ordering

McLAUCHLAN’S
Cream Soda Biscuits

McLAUCHLAN & SONS CO. Limited, Manufacturers, OWEN SOUND, Canada,

“TAYLOR-MADE"”

Honey-Comb Chocolate Chips are Trade Winners and Trade Repeaters.
Try them. Samples and prices for the asking.

TAYLOR BROS. CO., - - BATTLE CREEK, MICH.

H. W. HUNT & CO., 34 Church Street, Toronto, Canadian Representatives

Heavy Red-Brown Wrapping
FOR EXPRESS PARGELS. STRONC, TOUCH AND STIFF

SAMPLES AND

e Canapa PapPer Co.

antee of quality. TORONTO LIMITED MONTREAL

This design a guar-
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but it is reported that sales are not
made as easily even at low figures.

The Montreal onion crop is nearly all
on the market. Red onions are plenti-
ful but found a little small in size ; yel-
lows are short, in fact about only one-
half of an average crop, but quality is
very fine. Cabbage, tomatoes and po-
tatoes are still finding their way into
consumption, but low figures are ruling
generally. Other prices unchanged.

We quote :

Canadian celery, per doz il
Green ana wax beans, per bag AL
Bunch lettuce. per doz. bunches. .

Canadian radishes, per doz bunchca
per doz. bunc es. .
ey,

-
=)

Green house water cress, per doz. .
Caulifiowers, home grown, per doz
Green peppers, per basket.
Cranberries, per bbl

New potatoes,bag.. ..

Cucumbers, doz...

Home grown cabbag

Tomatoes. b

-
NN OO ONNONMMOOOOOO

TSEREnESHTLESSLBIRLBLE

o

Red onions, brl.. oo
L R R S R e = S -

MANITOBA.
Green Fruits.
Winnipeg, Sept. 28, 1905.
Lemons are lower in (alifornia mar-
ikets but there are no reductions locally
owing to considerahle stocks being held
here. We quote :

Washington peachw(bnestone) per case
California (Solways),
‘Washivgton plums (blue) &
Hungarian

‘Washington pears, per cue
Onun?_pears, bu.s‘l‘(eu, No.

D bt 1D bk ek ot ot
a88BHRER

Ontario apples, per bbl

Montana crabapples (due Sept. 15), per case
Fan'y Limon bananas, per bunch
Washington cantaloupes, per case .
American grapes, per basket

Oranges and Lemons.
Late anemm oranges, 126's....
150's
o b 176's to 2 0's

Fancy Cn.l:formu lemons, 300's and 360s
(10c. off for 5-case lots.)

DLWt
L2888

Saou
L8R

Vegetables.
We quote:

Spanise onions, per case
Sweet potatoes, per bbl .
Tomatr es, per basket
Cape Cod Lrnnbernes per bbl.

Min = I
Native onions, per
Carrots, per bush..

ts, AR

Turnips s
Potatoes .
Celery, per doz. .
Lettuce, per do:
Radishes
Cucumbers **
Green onions, per doz
Egyptian onions, perlb . .
New California cabbage, perl
Australian onions, per 1b
Bermuda onions. per case..
New Potatoes, per lb.

SRREBLTEREBEREESBEE

O OOCOCOOOOOOOOOODOUIN
=

=)
3

Green Fruit.

St. John, N.B., Sept. 28.

Oranges are high and sell but slowly.

Lemons high and quality but fair.

Bananas are easier. Other fruits are
now in demand.

Apples are quite plentiful. While best
grades are held at full price there are
lots of cheap apples. Some of the sofi
fruit is particularly good stock for im-
mediate use.

Peaches are fairly plentiful.

Pears are cheap. A large quantity of
Nova Scotia offered.

Grapes are lower and market well sup-
plied :

Onions are perhaps rather easier.
Quite large quantities of Canadian are
now here. Quality is good.
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Something New in Fancy Mustard Packages

We are offering to the trade a novel and rapid selling line of Fancy Mustard
Packgges—a line tbat every grocer will sell rapidly. Ask our Mr. Fielding,
Ontario Representative, and Mr. Bernard, Quebec Traveller, to show them

to you.
S. H EWING & SONS
96-104 KING ST., MONTREAL TORONTO BRANCH, 29 CHURCH STREET
Telephone Bell Main 65. Telephone Main 3171
“  Merchants 533. Telephone orders receive prompt attention.

: 100
Why not handle the Best Goods, CANDLE

That give you the Best Profit,

And that are the Best Sellers ?
: That is
Capstan Brand AUER GASOLENE LAMP
rives more light than
Worcestershire Sauce O oo oxs acsevLene
It Cives you 507 Profit. T e s, N wick, o
Ask your wholesale grocer gl o 01‘1::3;‘?1‘.' Dt
for it‘ or write us for prices. MIER LIGHE £5. sirecc, . MONTREAL
CAPSTAN MNFG. CO., Toronto, Ont.

IT IS ENGLISH

So many sellers and users
of Jams and Marmalades pay
tribute to the high-standard ot
the English-made product.
s

SOUTHWELL'S CANADA'S STANDARD

Jams and Marmalades REFINED SUGAR
are English and the Standard.

M
You sell them, of course naeatured Ay
THE

FRANK MAGOR & CO. | | CANADA SUGAR REFINING CO.

Canadian Agents Montreal
MONTREAL

o
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During the Hot Weather

VAN HOUTEN’S COCOA

Soothes the Tired Nerves

Mr. Grocer, please test this for yourself.

appreciate the suggestion also.

: J. L. WATT & ScotT, - -
Dominion Agenls{ WATT, SCOTT & GOODACRE, -

September 29, 1905

Your customers will

TORONTO
MONTREAL

MOONEY S

PERFECTION

Y

~ 1" HOONEY BISCUIT & CANDY C:
S STRAYFCORD CANADA

Are a Bonanza for
many a Grocer

Give him the “*‘Open Sesame” to a
number of epicureans who wouldn’t
have any biscuits at any price—

until they tasted

PERFECTION
CREAM
SODAS

Changed ? Buy them regularly
now. These people are at your
door. Yeou don’t: know it. = To
make the test you must have the
biscuits. Get a supply and await
results. You will find there are no

“rainy days’ with Perfection
Cream Sodas. Find the reason

)

in the ‘‘make.’
The test should be a few cases.

- Mooney
Biscuyit & Candy
Company,

LIMITED,

Stratford, - Canada.

|

Biscuits AnND CONFECTIONERY

A WARNING.

VERY objectionable custom is at
present ruling on the  Furopean

continent in  the confectionery

world by the making of a sweet-meat
confection  in which a filling in  liquid
ferm is preserved ol  strong alcoholic

npxture

The reprehensiveness of such a proceed-
ing cannot be too strongly pointed out
Possibly the liquor itself does not vio-
late any liquor law, but the indiscrimi-
nate eating of confection of this kind
cannot faii to be productive of most ob-
jectionable results.

It is obvious that it would be guite
possible to obtain a toxic dose of alco-
hol by taking a suflicient quantity of the
confection.

The Iuropean authorities are begin-
ning to awake to the importance of the
situation. It is of first importance that
the (‘anadian market should be warned
ol this danger as we understand that
this confection has already secured an
entrance into this market.

“WHY POPCORN POPS.”

OME interesting facts have come to
g light regarding the ‘‘popping’ of
the ifavorite popcorn. The Depart-
ment of Agriculture (U.S.) has made
various investications, and have publish-
c¢d the foliowing particulars, which will
be tound of great interest to all users of
popcor :

The popping of popcorn is due to vola-
tilization of the oil contained in the
kernei.

Field corn does not pop as readily as
popcorn pops because the outer portion
of the kernel is more porous, permitting
the escape of the oil as it volatilizes,
while in the case of popcorn a great
pressure is  develoved in the kernel by
the confined oil and the kernel is sudden-
iy exploded and turned wrong side out.

In composition popcorn difiers from or-
dinary cori. in having a larger propor-
tion of corneous element and a great per
cent. of oil.

Popcorn pops more readily when dry
because when moistened the kernels are

62

swollen, more porous and toughened and
4o not explode so suddenly and com
pletely as when dry and hard.

Recently experiments were undertaken
by an independent investigator to secure
information on this question, the trials
being made with Indian corn. Kernels
extracted with ether were allowed to
dry slowly. and popped successiully on
being heated, showing that the oil was
not the cause of popping.

Other questions were also studied. It
was found that the quantity of water-
soluble material was much the same in
popped and unpopped corn, heing 19.3
per cent. in the popped corn and 21.12
per cent. in the unpopped on the dry-
matter basis.

Tests with cupric oxide showed that
no more than mere iraces of reducing
material were present in either the pop-
ped or unpopped samples. It was found
that corn lost moisture on popping, con-
taining then 7.45 per cent., as compared
with 12.13 per cent. raw. The tests
made to learn whether soluble starch is
formed by popping gave negative resulls

Some tests were made to learn the in
fluence of skin on the popping of the
kernels and the popping qualities of dif-
ferent parts of the kernel. Skinned ker-
nels would not pop, i.e., burst, at all.
When kernels not skinned were cut in
two crosswise, the halves nearest the
cob did not pop, while the outer halves
popped readily. When the skin was re-
moved, neither portion would pop. When
the kernels were cut in two lengthwise,
both parts popped readilv. When un-
skinned kernels cut into quarters were
tested, it was found that none of the
quarters from the cob end would pop.
Some of the quarters from the outer
end of the grain popped, though other
specimens would not. When cut in halves
crosswise, soaked in ether for five days,
and dried, the halves which came from
the pointed end of the kernels popped
successfully, while none of those from
the inner end would pop. When the skins
were removed and the kernels were soak-
ed in ether three or four days and dried,
no success was met with on trving to
pop them.
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INCREASE

your trade and profits by handling only the
best CHOCOLATES and CONFECTIONERY.

YOUR

Customers expect the Highest Quality for
their money. Sell them the very best, and

PROFITS

and patronage will come your way.

STEWART’S

Chocolates and Bon-Bons

are
PURE and of the HIGHEST QUALITY.

STEWART COMPANY
TORONTO

COWAN'S GOGOA

Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk
Chocolate

are absolutely pure goods

THE GOWAN CO., LIMITED

TORONTO

A TRADE WINNER
FOR GROCERS.

The full flavor

the delicious qual-
ity, and the ab-

5 iy ————==
N e A S Saatiy o

4 ;
: B S Lowney's Cocoa
g O g . Al distinguish it from
v T 2 H allothers. Itisa
5 ’ﬂ
i o <

Ny -

natural product ;
d uo “ treatment ™
with alkalies or
il other chemicals ;
§ no flour, starch,
d ground cocoa
shells or coloring
H  matter ; nothing
but the nutritive
i and digestible pro-
duct of the chole-
H est Cocoa Beans.
J A quick seller and
& profit maker for

dealers.

THE WALTER M. LOWNEY COMPANY,

No. 447 Commercial Street, BOSTON, MASS.

CANADIAN BRANCH : 530 St. Paul St., Montreal

CANADA: MOTT'S
No better CHO No better
Countzy : Chocolate

MOTT'S
MEANS
MONEY

‘““Niamond”’

and

“Elite”
CHOCOLATE

Are such satisfactory standard sellers
that every merchant should make
them leaders.

John P. Mott Q. Co.

HALIFAX, N.S.
SELLING AGENTS:
J. A. TAYLOR R. 8. MOINDOE JOS. E. HUXLEY
MONTREAL. ToRONTO WINNIPRG.




The
Greatest

ling

is healthand its preservation.
The man of brain and brawn
accomplishes more, both in
the realms of mental and
physical activity, than his
weaker brothers.

One of the greatest aids to

the maintenance of health

and vigor is the daily use of

ORANGE
MEAT

the favorite breakfast food—
known for its cleanliness.
All Grocers keep it, orshould
keep it. There is a steady
demand. The price isreason-
able_the inducements many.
Protecting your health is
the first law. Selling health

food, the second. Do both.

The Frontenac

Cereal Co.,vimites
KINGSTON, ONT.
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FLour Anp CEREAL Foobps

PREPARED FLOUR.

7] HERE is a good deal of movement
l in the world to-day, and move-

ment, too, of a natural order, the
necessary outcome of the acquirement of
knowledge, and the necessity of each ad-
vancing stage. The housewife at one
time baked but once a week ; it was ali
that was necessary—on that day she
baked suflicient bread and cake to last
the following week out.

She bought her flour from the nearby
mill, her yeast irom the local brew-
house, and all went well. Iverything
has changed since then. The modern
housewife looks to far diflerent ways
and means, and expects to find most of
her things ready to hand and to use.
Her duties to-day would never allow the
antiquated methods ol great-grandmoth-
er's day.

Millers, like other trades, have at last
come to acknowledge this advancement,
and have set themselves to meet the
changed conditions. Time was when
millers ignored such minor trades as
supplying self-raising and prepared flours
for cakes, but during the past few years
many firms have gone into these smaller
side lines, to great pecuniary profit, and
the demand is one of steady advance-
ment.

The housewife cannot spend much time
over her baking, and the self-raising
flour comes in to help her economize
time, and allow her to spend more time
over her otiier domestic work.

To make the old-fashioned cake she re-
quired a variety of ingredients, and of-
ten had to postpone making the favor-
ite cake, because she had run out of
some necessary ingredient. The latest
achievement in prepared flour alters all
this.

The handy cake flour of modern date
is an immense saver of trouble, and
should prove an indescribable boon to all
busy housewives. Packed in the favorite
carton style, it is convenient, clean and
handy. The f{lour is supplied in almost
any kind of mixture, currant, cocoa-nut,
sultana, madeira seed, etc., etc.

It is as yet early days in manufacture
of prepared flours, but they are sure to
make considerable headway. Now is the
time to make money out of the proposi-
tion, and grocers should not bhe slow to
take advantage of the idea.

MORE YIELD AND A BETTER LOAF

It is claimed that a new process of
flour milling has been discovered in Eng-
land. The inventor asserts that by the
new proeess a much larger quantity of
flour is obtained from the wheat than
by the old process. The total yield un-
der present conditions is seldom more
than 72 per cent. of the wheat milled, by
the new system this yield is inereased by
upwards of 15 per cent. It is, moreover,
claimed that by the use of flour made
in this process a much more wholesome

and digestable loaf is obtained than is
64

at present made, and this by comparison
with the best known grades of flour.

A NEW MILL FOR CALGARY.

A new flour mill is being erected at
Caleary, Alta., for the Landling of wheat
in the immediate distriet. It is expected
that about one million and a half bush-
els will be ecollected. in the immediate
vicinity.  The present boyeott in the
Oriental market against American pro-
ducts is taken as an execellent opportunity
of obtaining an entrance into that mar-
ket for Canadian flour and the Fall
wheat grown in that distriet ig parti-
cularly adapted for the Oriental mar-
ket.

When this mill is eompleted, the eap-
acity of whieh is about 1,000 barrels,
there will be three mills in Calgary,
cach of a capacity of from nine hundred
to two thousand harreis

ENGLAND'’S OLD MILL.

The demolition was last month com-
menced of the well known High Mill at
Yarmouth, which enjoyed the reputation
of being the highest windmill in Eng-
land. The cap was 120 ft. from the
ground, and it had served as a landmark
far and wide, by sea as well as land.
Circular in form, the mill contained 12
floors. Its walls were 12 ft. thick, and
are estimated to contain hundreds of
thousands of bricks. It was built in
1812, when it cost £10,000, and all its
working ‘‘life’’ was in possession of
Press Bros. It was discarded some years
since, and a few months ago was offered
under the hammer with the obligation
upon the purchaser to take it down,
when it realized £100.

EXPERT MILL FOREMEN.

We have several times made reference
to the great demand evident among
up-to-date master millers for more ex-
pert knowledge, as exemplified in the
large number of those asking for highly
trained managers, foremen, and work-
men. We have long seen that this must
come about, and have time and again
urged both men and masters to get
ready for it. The British and Irish
miller has, in the aggregate, attained to
an unique position, and he will be wise
in stralning every point in order to keep
it. The equipment of the mills of to-day
is the result of hard struggling and per-
sistent eflort. Flour millirg machin-
ery is at its best in our mills,
but it will only run as it is made to
run, and without the man who has to
set the pace understands the multitude
of reasons which govern that pace the
machinery is of very little good. Master
millers, as a whole, have, we are sorvy
to say, been long in finding this out,
and the consequence has been that not
enough men of the right stamp have been
induced to make flour milling their life’s
work.
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"GOLD CROWN"

FLOUR

is made from the best hard wheat in the
best wheat-growing country in the world.
Don’t take our word for it—ask for a

sample.

Sutcliffe-Muir- Milling

Moosomin, Sask.

Co.

White Dove
Cocoanut

Retail Grocers should recommend this brand for its
healthful and nourishing qualities.

A NATURAL FOOD ONCE USED, ALWAYS USED

Most Attractive Package on the market.

W.P.DOWNEY, 26 St. Peter St. MONTREAL

ickling Season
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A Grocer’s Bank Account

S ———————— e e =
HOW TO SWELL IT.

i

:

¢

¢

/

(4

: INCREASE your business by selling a better

¢ quality of flour.

e INCREASE your PROFITS by handling our

¢ celebrated FIVE STARS and THREE STARS

¢ flours.

¢ :

: They give MORE and BETTER bread than any

¢ other.

’ The loaf will have the genuine MANITOBA

§ FLAVOR.

‘ We have the most MODERN MILL in CAN-

¢ ADA and practical and experienced HARD WHEAT
MILLERS.

§ Selected, Government-inspected Manitoba Wheat.

. Capacity 1,200 bbls. per day.

: Delivered prices on application.

:

¢

i

¢

¢

Lako Huron and Manitoba Milling Co.

LIMITED
GODERICH, «# ONTARIO.

E‘Q‘Q\\\“Q‘“‘SQ““‘\‘Q‘"““5\\‘

‘““““““‘“““Q“-‘\“““‘Q““QQ“"““‘

Why is Purnell’s English Pure Malt Vinegar superior to all others ?
it is brewed from the finest selected malt and absolutely free from any added acids
or admixtures, which are so injurious to the human system.

English Pure Malt Vinegar makes delicious

b
Purnell S pickles and delightful salads.

Sauces and Pickles are

Purnell,s on top for quality.

BECAUSE

ORDER TO-DAY.

PURNELL, WEBB & CO0., Limited, -

Established 1750.

Bristol, England.

St. John, N B —Robert Jardine.
Mountreal, P.Q.—A. J. Hughes. 1483 Notre Dame Street
Vancouver, B.C.—C. E. Jarvis & Co, Holland Block

Write to our Agents for Prices and Samples.
Charlottetown, P.E.1.—Horace Haszard, S Side Queen Square

Halifax, N.S.—E. St G. Tucker, 1 Bedford Row

Toronto, Ont.—]. Westren, 630 Ontario Street

Winnipeg, Man.—Ashley & Thompson, 159 Portage Ave. E.
Hamilton, Ont.— Bickle & Greening
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THE TWO P’S

Pharaoh and Pebble —the first our 1o-center, the
lsecond our s5-center. These are not “no better than
;N()thcrs.” They are; and the bull-dog grip they get
on smokers proves them to be distinctly better. Trust
a smoker to find out whether or not these two cigars are
as good as we say they are.

They are the ‘‘Safest’’ Cigars from the

grocer’'s point of view, and the best from

the customer’s.
We can always supply a few more grocers.

J. BRUCE PAYNE, Liviren, Mnfrs., Granby, Que.
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Inside Quality

TRRQDB

has it. If T & B was not good in itself, no amount of outside
effort would make it good. You know that, Mr. Grocerman.

Frame your policy accordingly.

THE GEO. E. TUCKETT & SON CO., Limited,

HAMILTON, = ONTARIO.

Sep

Muc
son,
stol
tert
On

pect
ance
up

In
the
SO0l

' XCt

In
and
|‘(l <
he 1
acre
the
gral

In
mad
hact
cut,
ably
coml
mos
viot
aan

h
ing
1101
1S €
o |
and
hou

It
and
tral
heel
fari
thir
n (
In
ing
he

I
hee
weg
abl

L
ing
cur
por
len:

Il
wel
tric

g0oC
oth



19056

&8

»

‘533333333333333333’3’33333336683333@3‘3333360066333

¥

September 29, 1905

The Canadian Grocer

ToBAccoS, CIGARS AND ACCESSORIES

TOBACCO CROP CONDITIONS.

HE tobacco crop is attracting a
1 § good deal of attention all through

America at the present time
Much anxiety was felt earlier in the sea-
son, on account of the heavy rain
storms, and at one time fears were en-
tertained that the crops would sufier.
On the abating of the wet, better pros-
pects argse, and excepting the appear-
ance of fworm,”’ the crop will be quite
up to ordinary.

x x *

In Pennsylvania the greater portion of
the tobacco crop has been secured in
rood condition, and most of the tobacco
is reported as being large in yield ani
excellent in quality.

* * *

In Virginia tobacco cutting, housing
and curing has been vigorously prosecut-
ed and only a few late fields remain to
be harvested. The yield of this crop for
acreage is very good and the quality, on
the whole, satisfactory, though the ligh:
crades are somewhat chaffy locally.

* * ¥

In Kentucky rapid progress has been
made in the cutting and housing of to-
hacco, many fields having been nearly all
cut, while the crop as a whole is prob-
ably hali housed. There have been few
complaints of firing and houseburning,
most injury from these causes being pre-
viously reported. Worms continue to do
damage in a number of localities.

* * *

In Wisconsin tobacco cutting is near-
ing completion, and, except in those sec-
tions where damaged by hail, the crop
is excellent. In Columbia county tobac-
co is nearly all shedded and a fine crop,
and in Crawford county it is nearly ali
housed and a good crop generally.

* * *

In North Carolina tobacco is all cut
and cured in the east, while in the cen-
tral and west portions a great deal has
heen cut and cured, but theve are some
farms where cutting is only about two-
thirds done. Tn general the leaf is good
in quality and color, but it lacks weight.
In the west part it is firing and speck-
ing badly in places. The crop will only
be light, about 60 per cent.

* * x

In Ohio a great deal of tobacco has
been housed in good condition during the
wees, and the weather has been favor-
able for curing.

* *

In Tennessee- tobacco cutting is near-
ing completion and being housed and
cured ; some damage by worms is re-
ported, but, as a rule, the crop is excel-
lent in point of quality.

* * *

In South Carolina tobacco grading is
well under way in Darlington county dis-
tricts. ’

SMOKING A PREVENTATIVE.

“It’s an ill wind that blows nobody
good,” is a proverb which has had an-
other confirmation. The revenue returns

from New Orleans for the month of Au-
gust show that the manufacture of cigar-
ettes and smoking tobacco took a big
bound, whereas naturally during the con-
fusion caused by the epidemic of yellow
fever the business should have sufiered a
setback. This was due to the general
belief in the new theory of the mosquito
spreading the disease, and every one
seems to have taken to smoking to drive
him away.

TOBACCO DRINKERS.

Tobacco drinking is not one of the bad
habits of to-day, but several hundred
yvears ago it was a pretty prevalent cus-
tom. A poet took occasion, in 16143, to
attack it. He wrote :

““To quafie, roare, sweare and drink to-
bacco well

Is fit for such as pledge sick healths in
hell.”’

John Swan was the name of this poet,
and the place where is found his couplet
against tobacco drinking was in a book
published by him in which he attacked
all the vices of the age.

It seems that they powdered up the
herb, those old-timers, mixed a half tea-
spoonful of it with a whisky glass of hot
water, and tossed off this red-browsn
fluid as one would toss off a lemonade.

The eflect of drinking tobacco was like
the effect of smoking. It soothed ani
calmed the nerves, producing a pleasan:
feeling of contentment.

It did not appear to be particularly
harmful. Many a tobacco drinker lived
to a green old age.

THE ‘‘BRIAR’’ PIPE.

The so-called briar pipe is not made ol
briar at all, but from the root of a par-
ticular kind of heather, called in French
bruyvere, which grows on the hillsides of
the Tuscanv Alps in north Italy and on
the mountains of Corsica. English
tradesmen, finding the correct word
bruyere somewhat difficult for the Kng-
lish tongue to pronounce, reduced it to
briar, and in this way the corruption
crept in, and was established by popular
usage. Originally Swiss peasants made
snufl boxes of this wood, and when snuff
taking became unfashionable the peas-
ants turned their attention to making
pipes from the root, and found a ready
market for them.

ECCENTRIC ADVERTISING.

T is somewhat interesting to notice

I the eccentricities of our cousins
across the border. Anything thas
will attract attention, no matter how
strange or even alarming, is used to se-
cure notice. Following we give copy oi
the latest circular issued by the Bootk
Packing Co., of* Baltimore, who are
much given to this kind of advertising :
“Thou vague, inscrutable product oi
the vegetable kingdom, come forth ! Re-
veal, and appear in thy accustomed gar-
ments of innocence and lucidity ! Come
out into the sunshine, full three days
hath it been since we've said ‘‘It rains,’”’
and for two long months, in vain, have
thy hiding places been sought ! What's
the use ? Why fret and worry over a

All First-Class Grocers

OLD CHUM

Cut Plug Smoking Tobacco
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condition as easy to change as to add s
cubit to one's stature ? ‘There ain’t no
tomatoes ; there’s been too much rain,’
said a farmer vesterday, while the mud
on his boots and the price he received
most positively justitied his statement.

“Were both packers and jobber created
like double-headed Janus—one face -for-
ward. the other backward, looking into
the future and the past as well—the sea-
son would have Leen as smooth and se-
rene as a summer sea. What a fortune
Janus would have made with his for-
ward head, granting he could distinguish
a tomato from a bath towel ! Flirt not
with the future, be content with the
present. Many dreams of anticipation
have been embittered by stern, cold, un-
bending reality. We have been doing out
best to keep you informed of the tomato
market. From the rising to the setting
sun we have searched the nooks and
crannies of several States for this ‘rara
avis,” to the end that intelligent calcu-
lations could be made. We recognized
our inability to forecast, hence our re-
signation is in your hands.

“Remember the Dutch legend, how
the peasant woman meeting a hunter i
the forest, muystified and wearied the
pursuit by her rapid changes into &
leaf, a flower, a‘tree ? The prices we
have made the past three weeks ne
doubt have mystified vou; they were
hardly cold before they were changed, s
rapid was the advance in the price oi
fresh fruit. These lightning changes are
shocking ! We'll try it again. These
ficures may be good only on the day
this circular is issued ; they are subject
to change at any moment. You wiil
have a basis at least upon which to
shape a purchase, and a wire will enable
us to give you positive prices for imme-
diate acceptance and shipment.”

CLOSING THE YEAR.

ACH year should, as far as pos-
sible, stand on its merits, i.e.,

transactions for the period should
all be put through within the period.
IT this is impossible, as is very often
the case, these items should be looked
after very carefully on what might be
termed an ‘‘outstanding list,”” which
may be compiled as the various items
come up in the ordinary course of busi-
ness. These items may represent am-
ounts due (liabilities); unearned, or, to
use a different term, prepaid amounts;
(assets), which wauld be brought down
in the respective accounts on the debit
or credit side, as the case may be.

This subject may properly be divided
into four headings necessary to the pre-
paration of an annual statement, as fol-
lows : 1, stock taking; 2, purchases; 3,
sales; 1, outstandings.

1, Stock Taking.—Inventory sheets
should be prepared from the catalogue
and typewritten, together with the
prices of the various lines entered at
cost, or if the advance on cost is uni-
form the list prices may Dbe entered and
the cost discount deducted from the
total. So as not to interfere with the
current shipments of goods, the differ-
ent lines on the shelves should be labeled
as to brand and quality, and when or-
ders are filled deductions made from the
different labels. A day or two will usu-
ally suffice to call in the stock and en-
ter on the sheets already prepared. At
the same time stock of catalogues, price
lists. advertising matter and stationery
should be taken carefully so as to insure
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the correct amount being brought for-
ward as an asset in the accounts, most
of which: in these cases are ‘‘expense
accounts.” The stock sheets should be
extended and tne extensions checked to
insure correctness.

2, Purchases.—It is very important
that all purchase invoices should be put
through the ‘‘purchase journal’’ for
goods actually taken into stock. A
record of purchase invoices should be
kept as received by either numbering
and recording in a book for this purpose,
or by using a yearly record book in
which are entered the names of the dif-
ferent concerns from which goods are
purchased, oppOsite each being the col-
umns for The months of the year. By
referring to this book it can be ascer-
tained at once whether any goods have
been purchased in a certain month, and
a statement may then be procured which
will give full particulars as to dates and
amounts; when these statements have all
been received the amounts should be
checked oft with the invoices entered in
the ‘‘purchase journal,”’ and a list of all
unpassed invoices handed to the difierent
departments with the request that full
particulars he given as to whether the
goods represented by such invoices were
taken into stock or not. By using this
method and by a thorough scanning of
the receiving bhooks for goods not in-
voiced, it is almost certain that all pur-
chase invoices have been credited.

3, Sales.—Special care should be exer-
cised to see that all goods shipped,
which were not taken into stock,
were charged through the ‘‘sales;’”’ also
that all rebates, allowances, etc., are
credited through the ‘‘sales.” If this
should be impossible at the time, pro-
vision may be made in the ‘‘sales’® ac-
count when closing the hooks. All goods
returned by customers should be taken
into stock and credits put through
“‘sales’” for same before closing the
hooks. Output shipments from factories,
even if received after stock at the ware-
house has been called in, should be add-
ed to the inventory.

4, Outstandings.—Insurance should be
calculated as to the amount of unearned
premiums, and the amounts brought
down in the respective accounts as an
asset. Provision should be made for
magazine, sign and permanent advertise-
ments from which no direct benefit
would have been derived in the current
year. An amount should be set aside as
an asset for the approximate value of
the catalogues, price lists, ete., on hand
when the bhooks are closed. The actual
stock of stationery should be taken,
priced at cost, and the value brought
down as an asset in the “stationery” or
“‘expense’” account. Provision should be
made in the “‘purchase” and ‘‘sales’ ac-
counts for rebates, allowances, ete., due
customers on sales or due from credi-
tors on purchases. Amounts should be
brought down in the expense accounts as
an asset or liability, as the case may
be, for taxes, rents, water, fuel, light,
telephones.  Freights on goods shipped
and charged in the fiscal year and not
vet paid, should be provided for. Also
freight on goods held on consignment at
some distant point should be taken into
account as the value of such goods has
been enhanced by being laid down at a
distance. Salaries of oflicers and. fore-
men should be apportioned over the
different departments, also salaries or
wages of all unproductive labor. Inter-
est on notes due, discount on bills dis-
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counted, sales discount and purchase dis—
counts should be provided for if thought
advisable.

KEEP A LIST OF LEAKS.

ID you ever seriously try to make
a list of the holes through which
possibly little bits of profit were
constantly dribbling away ? Overbuying
is a leak. An extra five off for taking
a quantity is a saving, but if the quan-
tity lasts you a period of four times as
long as the time it takes to get a fresh
supply from your market, you have lost
the profit on a part of your capital un
necessarily tied up. And if that loss of
profit exceeds your saving, it isTmpt n
cessary to have additional proof that
overbuying may be a leak. Stowing
away goods likely to sell on sight,
where they cannot be seen, is a hole
through which leak profits that might
have been made had the goods heen pro
perly displayed. Failing to care fo
goods, so that they get shop-worn and
must, therefore, he sold at reduced prices
is another leak. Holding of seasonable
goods until they become utterly out oi
style, rather than getting rid of them by
taking a small loss, is still anothe
leak.

Letting windows go unwashed and un
changed is a decided leak. Not only are
you thus losing profit on sales that
might be directly caused by particular
displays in the windows, but you are
also failing to improve an opportunity
right at hand in the form of those win-
dows to give passers-by most convincing
reasons for coming into your store. Let-
ting your bills go unpaid until too late
to secure discounts that may be offered
for cash is another leak. Very few cash
discounts are so small but that they af
ford a profit over and above the interest
that would have to be paid were it ne-
cessary to borrow money with which to
pay the bills. :

SWEET

STANDARD

OF THE
WORLD

$oid by all Leading Whnelesale Houses.

CLAY PIPES | —

None equal.  Insist upon McDougall's.
There 1S a Difference.

D. McDOUGALL & CO., Siatgov:
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Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper. . ) i :
—— The following are prices of ero'prietary articles which are supplied by th» manufacturers or their agents, For charges for inserting quotations in this
department apply to Advertising Manager, THE CANADIAN GROCER, at our nearest office.
Sept. 23, 1905. MAGIO BAKING POWDER.
Q ions for les, brand. 2
ote., Oases. Sizes. Perdoz. -
iﬁ,’,&".ﬂwuuo?: mmﬂﬁ':‘a,ﬁ :dou. 5. sen 88 :} At R JAMES Dol; BLAOK
o e 5 ng POWDER . |
o N er !
Baking Powder. 4 .. 140 Gl mu.;.".‘ﬁ - 6a size........ &% :
: 3 14 Lt St = 2a size ... . 350 i
Ammonis Powder— . ; oo i% 250 tins 3 35 |
el s Ue ekt ¥ i Dil " 4% tins 3%
Kl 1 1% ‘
Per doz. 3 ) Per case Borax. |
.83 40 B [ #4565 e
. 310 1 Bee" brand, 5 0z., cases, 60 pkgs.... 3 35
D080 * T4 100x, cases, 48 “ .... 335
. 07 ROYAL BAKING POWDER 0O. Blue. " “ 160z, cases, 48 “ ... 43 |
X gg Keen's Oxford, per Ib. T oA Per dc '
‘i 5 RIR" . Jniobox lota or case . Onsos ot S-dos. 5. packagss .......... ¥y ;
. . }: t't'lniimklm.lbu on. 308 % .iiceeacee 0% I
e B e e LT SR . 1 Cereals.
8E 8T A T e Wheat 08, 3-1b. pkgs., per pkg . ... 008 |
.07 ~ NS according tosize. ........... 1. colhen Tugs, pesbeg. § 18} |
bl Chocolates and Cocoas. !
er
ouses. c:u. .} g "';’:0[2?,:3?,. THE COWAN 00., LIMITED, |
F e 219 Blues. % i
Sl 50 Tam N ** Blueol "— 10-1t. 50 i
40 .48 boxes containing 00 :
50 550 50 pkgs., 4 squares 85 :
¥ = g g %ﬁﬁii’ew{:{)ﬁ.l“c fountains, restaurants, etc., per1b. 0 50
- bexes, {1b. pkn.u Perfection, §-1b. tins, per doz....... 2 40
®© " VIENNA" BAKING FOWDES. PRl ™ TR mm e .
II's 075 Per doz. boxes, assorted 1
l's, 135 ; T SR & Hb. phan., per  Choosts - ' o
] 3 LR i&}gi tﬁ.‘&‘:ti‘:s':::.:: ............. nE B 10c  Queen's Dessert, }'s and §'s ‘::
= oOBAN MILIa  Perdes b tion dos inbox: .l L. 075 i
nd Ocean Baking Powder, ﬁﬁ-ég&’ ?5 Be:g::;:n:;z;nuu:;xo Powpl;.w Black Lead. m - ::
“ “" “" T “" ” " . wen .. M
“  Borax, }lb. packsges,ddoz.... 040 * '3610 * ....J0"400  Reokitt’s per box.................... $1 15  Toings for cake— Py dor
“ . Cormatareh “ oo b . 450 Bo ither 1 1 oz size; lemon color, Ibs....§1.76
R S T aaM o *™ = Deasar-tosnd. 3 Mphn. i ‘% " Groms, 3 ox.. or § grom, 408: g Tt b o Ky 1
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BATGER'S

STRAWBERRY'

JAM ABOUT
GOOD JAM.
9.—-PUT UPIN AVERY ATTRAC- HALF
lS TIVE SQUARE JAR WITH A THE
METAL AND CORK SCREW
’1‘1(1)15.%1 AND CORK SCRE MAPLE
3.—-A GOOD SELLER. SYRUP
SOLD

has the words “Imperial Brand

4

ORDER

A TRIAL CASE OF 4 DOZEN. Maple Syrup” on the label—all
the trouble comes of the other
half.

Which ““haif” are you selling?
ROSE & LAFLAMME
MONTREAL AND TORONTO

ROSE & LAFLAMME, Agents, - Montreal

Confections— WALTER 3AKER & co..ulnxn. Condensed Milk. THE EBY, BLAIN CO., IIMITED.
Cream bara.!la.%e boxes.. St o ulb bo .0 séb' '5 To bk Per Ib
te, xes Ly Anchor " brand, cases 4 doz., per case 00
Ohowlat.e s‘mzer. 1bs. . 4 Aﬁ?ﬂ:mchogohteogb boxes e r 4 6 Olub House.......... SRRt bk we 033
b o= 2 Goniin iweet: B1b; Hoxes evap. cream, op. 4d. Royal Tava. .. ......... ase 85}

- wafers, 4-1b. boxes .. =
iy £ -1b. boxes A Per Ib. Borden's Condensed Milk Co. L R S S L T g ;g
! Breakfast cocoa, %, §, 1 and 5-1b tuns 0 40 le” brand | SRR SR e 0326
ERX e Oracked cocoa, §-1b. pkgs., 12-1b. boxes 0 33
Ohocolate— per b, Garacas sweet ghocgh 6-1b. boxu 037 g 215)
Caraccas, 18, 6-1b. boxes. ........... 8042  Caracas hbleu 100 bundleu tied
Vanills, 1's 042 qe ............................ 030
“Gold Medal,” sweet, {a. 6ib. boxes 0 29 Bo uble chocohw (hot or cold soda) 031
Pure, unnweewned oy 04h; boxes 042" - U EIBIORDE . .. ovsceiioesnssaniveres 030
's “‘Diamond,” 1's, 14- Ib. boxes 0 24 Vnm.ll. chooohte wafers, 48 to box,
Fry's “"Monogram,” &'s, 14-1b boxes 0 24 ﬁ; bo ........................... 1b glass jars 030
e above quotations are f.0.b. Montreal nglish Breakf: -
i i g B ki, grined Wt |
Oonuelx.n.rhwd. ;_:: 1 doz ln:.pox i ':? gg WALTER M. LOWNEY CO. JAMES TURNER & 00. l;?)rsl‘},
i 1bs. v 82 (,anndinn Branch 530 St. Paul 8t. Montreal. ]
Homuaopathic, s, 14-1b. boxes .... .... Breakfast cocoa— Per 1b. 02
s, 12-1b. boxes ... ... 12-1b. boxes, 8 boxes in case, 1-Ib. tins. 40c. 01
E%pu Cocoa, case ol’ 141b, perlb. .. 036 6-1b. boxes, 12 boxes in case, }-Ib, tins. .40c. 013
aller quanlities........ccoeeennn. 0 373 12-1b. boxes, 6 boxes in case,§-Ib. tins. _409_
; 6-lb boxes, 12 boxes in case, 3-1b. tins, E. D. MARCEAU, Montreal. Per b
BENSDORP'S COCOA 6-1b. boxes, 12 boxes in case, l-5-lb ﬂnn M 01d Crow " Java $0 25
7 2 TRURO CONDENSED MILE & OANNING “ Rt
A. F. MacLaren, Imperial Oh: Co., oohn . 0%
- Limited, Agents, Toreito, Sv::: bc::ocohlo; gwde.r = s 3 3 0 LEMETRD 8 338
. boxes, xes in case, §-1b. tins..32c. b
41D tins, “ doz. to case..... per doz., § .90 6-1b. boxes, 12 boxes in case, 3-1b. tins. 34c. ermey.” nnd enpont,ed oresm
SNl - oA  Beindoer " bry .
? e ; BN e ;gg Premium chocolate— 020
e | DEEimpen
" ) -1b. bxs., 6 bxs. in case, §-Ib. pkgs..33c.
SOES [E S MaaT &S00 & 61b. bxs.,12 bxs. in case, 3-Ib. pkgs. .35c. T
R. 8. McIndoe, Agent, Toronto. 12-Ib. bxs., 6 bxs. in case, {-1b. pkgs. .35c. 0 156
Medallion sweet chocolate— ﬂ“c‘:
3-b. bxs., 24 bxs. in case, t_lb pkgs...44c. . STge.
y 61b. bxs., 12 bxs. in case, §-1b. pkgs..ddc. . 3e.
ik chocolate— 8. H. & A. 5. BWING's. Per Ib
3-1b. bxs., 24 bxs. in case, §-1b. p! .. 360. and J coffee, in 1-Ib 30-
: ey gy g e g -y . o~
1 Vanilla sweet chocolate— 9
Per lb.  3b. bxs. 24 bxs., in case, §-Ib. pkgs..3%. Coffee.
o I R $0 30 61b. bxs., 12 bxs. in case, txb. pkgs. 3%,
Prepared cocos, 3's to ¢ 028 *Bee " brand, 11b. tins, cases, 30tins 9 00 $8 3
Mott's breakfast cocoa, 3 358 Tid-Bit chocolate— o B M’ . cins, cases, 15 tlnl 8170 4 50 v p
: : = 935 "gib bxs, 12 bus. ncase }ib. pkgs..30c. ., Beaver” coffee, -LIb, Dhai....... 1% 340 4
¥  No. 1 chocol e.is o 12-1b. bxs., 6 bxs. in case, 3-1b . pkgs. .30c. Sun " brand, 25 and 50 1b. t.lm—- 100
b ¢ Nawp M 48..... 10 Gem, roasted or.ground. . 030 18 00
i Ty | S i 3 L
k “  Qonfectionery chocolate, 21c. to 0 31 &b, boxes. 12 bxs. in case, 1b. pkg. .35 Finey i -0m nw
[ -4 *  Sweet chocolate liquors.. 20:: to 034 12-1b. boxes, 6 boxes in case, }-1b. pxgs 23c. *B -t d only ‘015 14
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Money isn’t @verything in business

Reputation counts for more in the end.

The reputation for absolute perfection possessed by
)

Edwardsburg “Silv G s” Starch .

Benson’s “Prepared™ Corn
s

has made money for every dealer selling starches.

It will do it year in, year out.
Pin your faith to Edwardsburg brands.

B R

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1858

o3 Frent $t. East, Werks: 164 St. James St.,
TORONTO ONT. OARDINAL, ONT. MONTREAL, P.Q.

T. UPTON & 00.

Coupon Books—Allison's. Jams and Jellies. Mince Meat.

¥or sale in Canada by The Eby Blain Coy 7 ’ Wethey's condensed, t..$1200  12-oz glass jars, 2 doz.case....perdoz.§1 00
Lxmlwd, 'l' 0.0.B . u(:‘l,;uwt:Lé oo:mi, Per doz ethey's o‘x:”eglm u}'t]rog."::t".e. a1 %iog&lgﬁg :”n: lbd,’ v "i'l‘. 3 5 & | 1
rank Magor 0.. Agents. D 5 an DS &0 palis,per H
1, , $10 and books. Gol ed ¥
. h'“' " wUn- Coversand orsnge marmalade................ .. $1 50 Mustard. v dag;fh‘;u?f?ﬂ?l-e- 2 dozcue 175 4
tase " Ot Clear jelly marmalade . <« 18 i

bered pumbered  Strawberry W. F. jam ... . 200 COLMAN'S OR KEEN'S
In lots of less than Raspberry - 200 : Pickl ! B
books, 1 kind A-orted. fo. 4e. SFetoe % “ £ o | B
100 to 500 books .. EIEE R g{;"‘k currant : } ;g STEPHENS' ' §
or lml ............ . i
100 to 1,000 bOOKS ......... 3c. 3ic Red currnnl. jelly 275
A. P. Tippet & Co., Agenta.

Allison's Coupon Pass Book.
clwmnwbooh .......... 3 cents each
5 00 booki 4 =

T. UPTON & 0O. . D., u" : ¢
Qement stoppers (pinta) ...

E. D. MARCEAU, Montreal. Salt.
** Condor,” 12.1b. boxes—
1b. tins

Cleaner.

Perdoz. 190, glass jars, 2 doz. in case.per doz. 1 00 &1b. .
£ oans $ 090 4. ti g bl Sy 007 1-Ib, )1:‘
7 and 14-1b. wood pails,6 pails in crate

“ 18
" lb. 0 Oro
a:“"‘ ¢ 3T 501n woodpails................ perlh 0% OiQwom” 1ib boxes
on **  10.00 Hnmu Made Jams— absolutely pure — i 2 :

Wholesale Agents 1-Ib. 'J‘“ jars (16-0z. ‘;:) gxd%&l i“ 160
The Davidson & Hay, Limited, Toronto. §and 7.1b.tin pails, 8 and 9 p.u.m

te.
Fly Pads. 7 uc:'nd 30:ib. ‘wood pails, § ‘pails -
....................... perlb. 009

y 10
hree

g Licorice.
-0
:_. NATIONAL LICORICE CO.
53 5-lb. boxes, wood or 40
'Si hncybo:'-é_ﬂorw ne |
'E_as 2g MAGIO BRAND
38-8' L Per case.
3 Nolcuu.eoubpuxum ........ 275
g‘ig o 3% No.3, * 120 . gk ue
Py 1% No.3, “ {Riib iy ; S 37
gg_g o No Slnaiclodn—cuqlm—laon pkp..
¢ S 5ouu'.'.'.'.'.'.'.’.l'.'.'.'.’.'.llﬁ'.'.l'.:'.'.ﬁ'.'.'.'.Z'. 27
Lye (Concentrated). Orange Marmalade. M :
‘“MDMIMMM u‘. T GILLETT'S PERFUMED. Per case. THE EBY, BLAIN 00., LIMITED. BRAN
18 lamie Anchor” brand 1-1b. glass an T rel R }
. cases O - “ e -1b. glass..........u0 &
. 3% Scuuormog: “  quartgem jars...... 340 b 16 oz., cases, 60 pkgs.




8oap and Washing Powders.
A P. TIPPET & 00., Agents.

..per, groasSlO

Maypole soap, colors. .
T

Oriole soap.
Gloriola soaj
Straw hat poliah. e 10

BABBITT'S.

Babbitt's 1776
6-0z.pkgs.$3.50 per
box. 5boxesa
freight paid and
half box free.

Babbitt's ‘“‘Best
soap, 100 Dbars
$4 10 perbox.

Potash or Lye, bxe

each 2 doz., $2 per box.

WM. H. DUNN AGENT.

................................ 2 40
Syu,ml quotations for quantities.
(Fairbank)
GOLD DUST WASHING POWDER.

24 25 packages
50 10c. st
100 3¢ 5
( sakes (1.1)(&,mu Tar Soap,

akes h.mxur) Soap)
100 5¢
100 5¢. cul\ea(( apco Soap) .

100 5¢. cakes (Scouring Boap)
100 5¢. bars (Santa Claus Boap)
100 5¢. bars (Clairette Soap). ...
100 5c. bars (Mascot S0ap) ... vvveens

The above quotations are all on 5-box lots.
When not. more than one box of laundry soap
is included in a five-box assortment a box of
25 10c. packages or 50 5c. packages of Gold
Dust washing powder will be included free,
freight prepaid.

Btarch.

EDWARDSBURG BTARCH CO., LIMITED.

©
[

|
v

Laundry Starches—
No. 1 White or blue, 4-Ib. carton.§
Nool | % ST,
Canada laundry...................
Silver gloss, 6-Ib. draw-lid boxes.
Silver gloss, 6-1b. tin canisters....
Edward'’s silver gloss, 1-1b. pkg
Kegs silver gloss, large cryaul.l
Benson's satin, 1-Ib. cartons ...
No. 1 white, bbls. and kegs. ...
Canada White Gloss, 1-1b. pkgs i3
Benson's enamel. . ..per box 1 25 to

moococooccocooe
3

LRESVS[ISP

Culinary Starch—

Bengon & Co.'s Prepared Oom 0 %i
Oanada Pure Coro ....... el

Rice Btarch—

Edwardsburg No. 1white, 1-1b. car. 0 10
Edwardsburg No. 1 white or blue,
LN T R R

Bee " brand starch—

lnundry, 64-12 oz, pkg per case $5 00
3212 per 2 50
** corn starch 40-16 oz. pkg, * 300

** Sun " borated starch, 40-16 oz, pk.

‘" borated slanh 50 box 100 lb keg 0
** laundry 50
“Gem " " * 100 & 200 1b. kegs 0 05

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—
bo; f 40-1b.
~ Gln-m" xe8 Of $0 04
llb.mn:.'boxuolwlb ..... 0 05%

, cases of 481b.... 0 053

= 200 1b
I e 3

THE CANADIAN GROCER

Lily White Gloss—
1-1b. fancy cartons, cases SOIb 0 O'Ii
8 in case.

6-lb. toy trunks,
6-1b. enameled t.ln smht.en,
in case (I’;I
0

Brantford Gloss—
1-1b. fancy boxes, cases 361b..... $0 073
c Starch—

ST. LAWRENCE STARCH 00., LIMITED.
Ontario and Quebec.

e s shens po ot 3 5
xe8 anc; T case
CeHuloid Starch— 0" 0
Boxes of 45 cartons, per case.... 3 5¢
Culinary Starches—
Ohallenge Prepared Corn—
1-1b. packages, boxes 40 lb... 004 R
No. 1 Brantford PrepuodOo —
l 1b. packages, boxes 40 1b.. . 0061 ‘
tal Maise Corn Starch— 4
-1b. packages, boxes 40 Ib...... . 0cC6% /
2
BAN TOY STARCH. é
10c. pkges, cases 5 doz., per case.... 4 75 @
Z
Z

Culinary Starches—

St. Lawrence oorn starch, 40 Ib . 0
Durbam corn starch, 401b........ 0

Laundry Starches—

Septembelr 29, 1905

MANOFACTURED BY

G.F. SUTTON-SONS -&-C°,

OSBORNE WORKS. BRANDON ROAD,
KINGS CROSS,N.

No. l ‘White, ;lg cartons, 48 1b. .

0
cartons, 361b.. 0

gt 200-1b.bbl...........
s 100-1b. kegs....

£

Canada Laundry, 40 to

05
05
o7
/¢
o7 SMALL'S BRAND—Standard.
05

xal Lms, 1R NSO SR
per case.

0
Patent starch, l 1b. fanoy, 281b.. 0
Akron Gloss, I-lb. packages, 40-1b. 0

GO e
368%

st s C1

Teas.

s
I
>
o
>
e
"
"
)
z

Wholesale. Retail
7 .80 25
ey | &
Green Lal '8
Blue legl.;l‘l'l. 030 040
7 Red Label, 1's 038 050
Stove Polish. Gold Label, §5.............- - 04 0860

SIS RUNY

cheapness s prepa -
yaton 1S traly unrivalled.

Rising Sun, &ox. MN, #-gross boxes .‘
Sun, L boxu

Sun ?ute. 10c. size, ‘i-nn- ll) oo
Bun Paste, bc. size, boxu 5 00

S _“t‘“ l““"lll/ll W Z’

eeeeeeg

T

LUDELLA CEYLON, 1's
AND §'8 PKGA.

Enameline stove dressing, per doz.....

Syrup.
""OROWN " BEAND PERFECTION SYRUP.
Per case,
Enamelled tins, 2 doz. in case ........ §3

Plain tins, with label—
glb.lginl.lﬂdgl. in gluo

L]
20 La 1b. and §s........80 3
g mbﬁll-lb.nndh‘?.. .0 V11

2 : ; 038 08
B - e o Gnonll:ml-lb OB ox
{10 and 30 Ib. tins have wire handles.) - . .0 o:

S To8 ceapy mame: Oeylon Tea, in
SuisH it
or durabiity and toy or mixed.

E. D. MAROEAU, Montreal.

80 424

0374

032}

dlDAAAan&n.lOlb "lt 030
AA 0 273

Blue Jay, basket 02
% ondor " 1 R

L v . 02

iy . 021

L o 8 223
7 X3 . 019

s X2 . 020

9 (3 . 018

. B 0 18}

mkeu(%’”-md 10]-) G2

** Oondor ” Oeylon black tea in lead packets
Green Label, 1s, §s and
0% at0

at 0 €0

Black Teas—*' Old Orow " blend—
gronzed tins of 10, 35, SOInd 80-1b.

veeeoper lb. 0135

- 0%

* 0%

“o 0N
e SR

Tobacco.

THE EMPIRE TOBAOCO 00., LIMITED.
Smoking—Empire, 4s, 6s and 12s.... $0 46
Amber, 8s. and 3s..... 60

a Universal, 13s... .
= Dixie, T8..cccvuveeneaiines

Vinegars.

B. D. MARCEAU, Montreal. FPer gal

le.,pnanled.

OIEONOW. . ovevsosns vacess AR X
pechlwloumbwenof “Iarge quantities

Yoast.

Royal yeast, 3doz. be. pkgs . in case...$1 05
lret lcre'unymt.f . vonse 106

Jerscy cream yeast elke. z.6c.... 100

Viotorls i 1%

050at 034




OIIIIP FI'.IVORINGS

“are the substance of half the vinegars
~.and, of course, the cause for half the
complaints. Pure vinegar can only be
made from pure fruit, :

wholesoma; applgs* No complaint where
m M is used, because there
are no acids, cheap flavorings, etc., in it.
You will find that it pays to keep a sup-
ply ofm Mﬂm
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at 0
at 0 23
it 0 26
at 0 30
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