
Ask for

PINK ROSE A?
BRAND

CANNED SALMON
and Avoid Disappointment

48 xjl-lb- net tins

Infinite Car^
Iii selecting the freshest and firm­
est prime Salmon, and canning 
their* on the fishing grounds the 
day they are caught, are reasons 
for tlie large distribution of Sal­
mon under the “ HAM.” labels. 
Neither we nor the Salmon Van 
change the quality of'nature’s 
delicacies. We'Van only make 
certain that this is retained with­
out deterioration—that when you 
buy “ HALL” brands of Salmon 
you are picking absolutely the 
best from the choicest fishing 
streams of the Pacific Coast.

rtie PICK of the 
PINK SALMON

for lour 
Approval HAQQV HALL E

Limrcb

plNKR0S6-

^ CHOICE .
SALMON

pink rosé

Salmon

BRITISH COLUMBIA NUMBER

Canadian era
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dye SOAP

is the way one dealer speaks of a 
good idea for speeding up Aladdin 
Dye Soap sales.

When a customer asks for a cake 
of Aladdin Dye Soap and com­
mences turning the Aladdin Re­
volving Display Stand, with its 
well-displayed assortment of 18 
colors, this dealer suggests that the 
customer select two or three colors 
and keep a few extra cakes of 
Aladdin Dye Soap always on hand.

Especially on Wash Day when, 
with the water handy, it is but the 
work of a minute to wash a new 
color into a faded fabric.

This dealer says he usually sells 
three and often six cakes of Aladdin 
without extra time spent on the sale. 
And a customer will repeat the pro­
cess when in need of Aladdin Dye 
Soap again. Because Aladdin is so 
simple to use and has such beautiful 
colors, a trial makes a steady user.

Six sales, quick, six times the profit, 
and in the same time usually spent in 
making one sale. This is a feature 
that is winning a warm welcome for 
Aladdin among progressive dealers.

Order one gross of Aladdin Dye 
Soap now and get the handsome re­
volving display stand free. It’s an at­
tractive ornament for your counter; a 
sales-maker and a profit-builder.

Channell Chemical Company,'Limited, Toronto
Makers ot O-Cedar Products Distributors of Aladdin Dye Soaps

OI»oc*a. pohI ^

Bntwd' «( Bu*7£d„“ *•«•»*.«lu.
• un<J": u* ‘•nTTiT?”6*-

“Six Sales Quick”

Maond-
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CANADIAN GROCER

SÆ\7l/\/l7T/ir/VIA/l\An7l\l/l/l\/IAlVAJtm711JVATT\'7T7im

P®ia0û ü@ri@é 6® wnsnti
13ortlwtA on o

Grocers attending the Canadian Na­
tional Exhibition should not fail to see 
the interesting BORDEN MILK PRO­
DUCTS Exhibit in the Manufacturers’ 
Bldg. Come and pay us a little visit be­
fore you leave the grounds. We’d like 
to meet you and get better acquainted.

Borden s Product)—
1UC VUIUC11 VU., LUUIICU

Reindeer Coffee
E»gU Brand Milk “Leaders of Quality” Reindeer Cocos
SI. Charte. Milk MONTREAL

Malted Milk

Canada’s 
National Milk

TiifMai!inTmA'rjHV»w«NiriitwwirtTiririHNiiriV A\ 1 \/\AA/17t711M\IMUM/ VI ViWVIM/VIVE
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CLARK’S
Tomato Ketchup

mtmÊR

/Mx
F CI.ARK s X

This season’s pack is now in 
full swing and we are ac­
cepting orders for early fall 
delivery.

Indications are that the out­
put will be again oversold and 
we would strongly advise our 
numerous patrons to place 
their orders early.

Your jobber will gladly fur­
nish you with our offer or we 
will give you any necessary 
information direct.

CLARK’S TOMATO KETCHUP
Is Made in Canada — By Canadians, and Is 

THE BEST MADE IN CANADA

W. CLARK, LIMITED - MONTREAL M
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Cocoanut and Chinese Egg Products

We are in a position to offer for prompt shipment direct from 
the Orient or from New York and San Francisco, PRIME 
CHINESE EGG PRODUCTS, as follows:—

FLAKE ALBUMEN 
SPRAY ALBUMEN

SPRAY YOLK 
WHOLE EGG POWDER

Packed in tin-lined cases of 200 lbs. net, and guaranteed free 
of zinc, and to pass the test of the United States Department of 
Agriculture.

We are willing to introduce the Chinese Egg Albumen by 
shipping, as a trial order, any quantity, from one case up, and give 
any orders entrusted us our careful attention.

We can also quote upon application:—
LIQUID YOLK No. 1 QUALITY

In casks of 430 lbs. net—2 per cent. Boracic Acid.
Also all kinds of Oriental and other imported edible nuts and 

desiccated cocoanut

J. ARON & COMPANY, Inc.
NEW YORK

Wt can supply yam demands in these lines and our following Canadian 
rcprescntaiiees will gladly quote you upon request

NICHOLSON-RANKIN, LTD., 
Winnipeg, Men. 

NICHOLSON-RANKIN, LTD., 
Edmonton, Alta. 

NICHOLSON-RANKIN, LTD., 
Calaary. Alberta 

NICHOLSON-RANKIN, LTD., 
Saskatoon.

NICHOLSON-RANKIN, LTD., 
Regina.

ALEX. F. TYTLER, 
London, Ont.

J. T. PRICE A CO., 
Hamilton, Ont.

LIND BROKERAGE CO.
Toronto, Ont.

JAMES KYD,
Ottawa,Ont.

HENRY M. WYLIE, 
Halifax, NJ3.

HUGHES TRADING CO. 
OF CANADA, LTD., 

Montreal, Que. 
DASTOUS A CO., REG., 

T Tn Sherbrooke, Que. 
^“••SCHOFIELD & BEER, 

St. John, N.B.
O. N. MANN,

Sydney. N.S.
A. T. CLEGHORN, 

Vancouver, B.C.
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is the 
time to 
feature

Cxop
Prunes

Why not be first in your town 
[or neighborhood] to feature nëw 
crop Sunsweet Prunes? Septem- 
ber is the first month in which 
shipments of Sunsweet Prunes are 
made each year. Car after car of 
these fine, full-flavored prunes are 
being sent out every day from the 
packing houses operated by this 
Association in every prune-grow­
ing district of California.

Think of the irresistible appe­
tite-appeal to be made by featur­
ing these newly packed prunes 
that have been sun-sweetened 
and sun-cured in California’s fair­
est orchards! Order now from 
your jobber and “cash in” on the 
demand for Sunsweet—the na­
tionally advertised brand of dried 
fruit that has won its way into 
the stores and homes of the nation.

CALIFORNIA PRUNE AND 
APRICOT GROWERS INC-

5476 MARKET ST'SAN JOSE, CAL 
10,000 grower-membert

Canadian 
Rapraaan ta tioaa:

SAINSBURY BROS.
Office»:

1 Toronto • Montreal 
Winnipeg - Vancouver 

Halifax

SUNSWEET
California’s nature^flavored

PRUNES
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This is How to

Make 348% a Year
On Capital Invested in

Oranges and Lemons
HUNDREDS of successful retail 

merchants throughout the country 
have had this experience. They follow 
a simple plan which makes 348% a 
year on capital invested in oranges and 
lemons.

The plan is this: Determine by actual 
test the maximum quantity of oranges and 
lemons you can sell in six working days. Then 
buy only what you can sell out—clean—at 
least once a week. Don’t buy at any time 
more than one normal week’s supply, unless 
you put on a special sale. Thus your stock 
will always be fresh and attractive.

Then price your stock on the basis of 
25% on sales. This is equivalent to adding 
33>5% to your invoice cost The average 
figure for operating expense is 16^5% ; 
3>S% is a liberal allowance for shrinkage, 
especially for oranges and lemons which are 
the least perishable of fruits. This allows 
5% absolutely net profit on sales each week.

But 5% on sales each week, on a weekly 
turnover basis, is more than 348% on in­
vested capital a year.

Assure yourself of at least 52 turnovers— 
always figuring to get that weekly 5% net 
on sales. Remember it is turnover, not left­
overs that mean profits to you.

The Magnet That Draws Trade
Take Advantage of Nature's Advertising Colors

Nature has given to oranges and lemons Many stores have found that where 
wônderful advertising colors. The most sue- oranges and lemons are displayed in masses, 
ecssful merchants take full advantage of they are the most effective business bringers 
these attractive colors, and make impelling that they have ever used, 
displays with least tvork and trouble. y/

Learn How We Help—

/c
Z
/

We send highly colored display material free to retailers y Californie 
who request it. Mail the coupon for an.interesting new book y F Cr 

about fruit displays and our “Display Material Option List” X r v?K rrowers 
which permits the selection of attractive cardfs and other / 51.*"**
modern, effective selling helps. Send for it now, while ' “ ** ‘
you think of it

California Fruit Growers Exchange
A Non-Profit, Co-operative 

Organization of 10,000 Growers
Dealer Service Dept, 

Los Angeles, California
zzy cits.

z
Z Nam.

zz I-os Angeles, California. 
Please send me your book, 

“Salesmanship In Fruit Dis­
plays” and your ''Merchant's 

Display Option List” without any 
obligation on my part.

I
*
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HOTEL <»»-»
HOUSEHOLD (I Pound)

SMALL in Pound)

•Stock them All
The big 10-pound tin is the family size. The size that all regular users 

prefer, because of the larger quantity it contains and the saving in price.
The pound tin for household use and for a two-or-three day outing in 

camp or on a motor trip.
The half pound tin as a trial package or for the afternoon picnic or 

short camping trip.
There is a constant sale for Klim in all three sizes. Klim advertising 

in magazines and newspapers reaches hundreds of thousands of readers, 
many of whom are your customers. Identify your store with Klim adver­
tising by keeping a display of the attractive blue-and-white striped tins 
in your window, on the counter, or on the lower display shelves.

Include each size in. your next order to your wholesale house.

CANADIAN MILK PRODUCTS LIMITED
81 Prince William St, 

ST. JOHN.

10-12 St Patrick St, Toronto.

B.C. Distributors: Kirkland A Rose, 122 Water St, Vancouver, B.C.

122 James Ave. E, 
WINNIPEG.

219 Craig St W, 
MONTREAL
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The Original Fruit Tablet in Package Form

ELEVEN
LUSCIOUS
FLAVORS

Recognized throughout 
Canada as the most popular 
fruit candies—the sale of 
Charms is surpassing all ex­
pectations.

Dealers all over the Domin­
ion have been featuring 
Charms with a profitable 
success. Surely, Charms can 
do the same for you.

Charms extensive advertising 
campaign in Canada is creat­
ing the demand.

Now is the time to see that your 
stock is sufficient to meet this 
increased demand.

Place your order now for a 
complete assortment of the 
eleven luscious flavors.

LEMON
LIME
ORANGE
CLOVE
BUTTER
PEACH
GRAPE
WILD CHERRY 
RASPBERRY 
HOREHOUND 
ASSORTED

CHARMS
36 St. Paul Street East

COMPANY, Limited
MONTREAL, CANADA
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EUREKA 1
If you want to get 
the most efficient 
means of refrigera­
tion on the market
ORDER 
A EUREKA 
REFRIGERATOR.
You cannot afford 
to let your goods 
spoil through ineffi­
cient methods.'
The Eureka Grocer 
Refrigerator, in all 
models, will pre­
vent this waste or 
spoilage. That is 
our guarantee.
Now is the time to order, as we have a full 
line in stock for immediate shipment.
Write us to-day for illustrated Catalog.

Eureka Refrigerator Co., Limited
Head Office and Factories: Owen Sound 

Branches: Toronto, Hamilton, Montreal

Three Good Things the 
Grocer should not miss, 
yet. only One Article to 
deal in.
1. —Grimble’s Malt Vinegar

is pure.
2. —Grimble’s Malt Vinegar

keeps in any climate.
3. —Grimble’s Malt 1 Vinegar

gives you a good profit 
and the Customer'every 
satisfaction.

REPRESENTATIVES:
WINNIPEG—Men. H. P. P.nnock â Co, Ltd . Winnipeg. 
MONTREAL k TORONTO-Mw.. M.clun A Lsngley, Ltd..
11 St Nichols. Stmt. Mootml, sod 12 Front Stmt Best, Toronto. 
VANCOUVER. B.C.—Mr. H. C Jnnloa. 709 Mercentil. Building.
Vsocouve .

Why
0

illlllliimmimiiiiimmiiii

Makes Friends of the 
Particular

1 lie more critical a man is the better he 11 
like the delicious palatability of King 
(if orge’» Navy Chewing Tobacco
Grocers should constantly feature this line
It puts the requisite punch into tobacco 
selling.

And thm pronitt makm a 
daily dUplay adoitabla.

Quebec
_^_ md

Rock City Tobacco Co.a Ltd. Winnipeg
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There are two profits on every sale of

Chase & Sanborn’s 
Coffees

One in Cash and the 
other in Reputation

CHASE & SANBORN
MONTREAL

c
BüHASE &3ANB0R

Month* Ah

Are You Getting Your 
Share of the Eddy Demand?

Remember—it needs no big effort to sell 
Eddy Products. Just let your customers 
know you handle Canada’s favorite 
matches and Canada’s cleanest, lightest 
and most durable fibreware utensils. __

In matches alone there are some 30 to 40 
different brands of Eddy’s—a match for 
every customer’s requirements. And Eddy’s 
Indurated Fibreware include utensils for the 
factory, the house, the farm—anywhere, 
everywhere.

A daily display of these Eddy lines will 
prove worth while. Try it.

The' E. B. Eddy Co., Limited
HULL, CANADA
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Thank You
The generous manner in which the trade have 
supported us has been extremely gratifying. The 
tangible expressions of good-will have enabled 
us to build a business with a reputation through­
out the Dominion for value and service for 
which we feel we have just cause to be proud.
Having reached a point where expansion was 
absolutely necessary and in order to better en­
able us to continue the high standard of quality 
and service, which it is our endeavor to give at 
all times, we have moved to larger and better 
quarters.

After September 1st, 1920 
our new address*will 6eV 

215-217-219'VICTORI ATSTRÉET 
TORONTO •

Telephone Adelaide 2657

The Nugget Polish Co., Limited
i TORONTO • CANADA

Black
Tan

Toney Red 
Dark Brown 

White

That
NUGGETJ 

Smile
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Can you see the possibilities for profitable ^
business in the automobiles passing your W
store?

m a
Gasoline Pump

Our literature explains how and why Bowser Gasoline and Oil 
Storage Systems are popular with automobile drivers andjprofitable 
to store owners. It will be sent to anyone interested.

S. F. BOWSER Company, Limited
66 to 68 Fraser Ave.,

Toronto, Ontario, Can. sai«.office.*.
In all Centr

Wagstaffe’s
New Season’s

Strawberry Jam

When you eat let it be the best

1920

WAGSTAFFE’S I
Pm Strawbeny Jam 
Pure Raspberry Jam
Fruit and Granule ted Sugar

Only
■■Red wttli oarulwllvarpawa 

ASK YOU* GROCER FOR IT

NOW READY FOR DELIVERY
ORDER FROM YOUR WHOLESALERS

Wagstaffe Limited
PURE FRUIT PRESERVERS

Maple A Gage Avenues - - - Hamilton
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WESTERN CANADA

Why Not Build Up Your Trade In the 
West by Appointing Us Your Agents?

MO WAT & McGEACHY
(MANITOBA) LIMITED

Confectionery, Grocery end Drug Trede
St, Winnipeg, Men. end el Seaketeen

IN WRITING ADVERTISERS, PLEASE 
MENTION THIS PAPER.

SAY YOU SAW IT IN CANADIAN GROCER, 
IT WILL HELP TO IDENTIFY YOU.

• Manufacturers* Aaents
810 Confederation Life Bldg., Winnipeg
We here the facilities for giving manufacturera

C. H. GRANT CO

FRANK H. WILEY
Mfrs. Agent end Importer 

Groceries and Chemicals
Special, all grades Sugar far immediate shipment

533-537 Henry Ave., Winnipeg

W. L. Mackenzie & Co., Ltd. 
Head Office: Winnipeg

Branches
Regina, Saskatoon, Calgary, Edmonton

THE McLAY BROKERAGE CO.
WHOLESALE GROCERY BROKERS 

and MANUFACTURERS AGENTS
Taka advantage of our Service 

WINNIPEG MANITOBA
Geo. W. Griffiths & Co., Ltd.

24« Print»** Street
Winnipeg, Manitoba 

Selling Agente and Brokers
Grocery Specialties, Druggists' Sundries 

Pipes, Cigarettes, Tobaccos and 
Smokers* Sundries

A. M. Maclure & Co
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES Richardson Green, Limited

MANUFACTURERS’ AGENTS

Calling Upon the Grocery, Hardware and 
Drug Trade.

Winnipeg Regina
Edmonton

Calgary Saskatoon

We work The Retail Trade

Donald H. Bain Co.
Wholesale Commission Merchants, Brokers and Importers

On Product Marketing
Our organization offers manufacturers and jobbers every facility 
necessary tef the successful marketing of their product.
Our chain of six large warehouses, from Winnipeg to Vancouver, 
our staffs of salesmen daily calling on the trade and the whole 
“make-up” of this organization will be at your service every 
moment of the day when you enlist our services.

Let us show you.

Head Office: WINNIPEG, MAN.
Branches at

REGINA, SASK. SASKATOON, SASK. CALGARY, ALTA.
EDMONTON, ALTA. VANCOUVER, B.C.

ALSO AT SARACEN'S HEAD, SNOWHILL, LONDON. E.C. 1. ENGLAND
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WESTERN CANADA

H.P.PENNOCK&CO.,LTD.|
jgg WINNIPEC .«mg WE»TÉ»W,CÔWT. ^

\X\X mx-

prW£®2î-

20O-Prine*— Street.-

am 5

-m-ig-MBühns

The Largest 
in Western Canada

We are the largest Storage, 
Distributing and Forwarding 
House in the Western field. 
Total Storage space ninety-six 
thousand square feet ef Bonded 
or Free Storage. Heated ware­
house. Excellent Track facili­
ties. The Western House fot 
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

WHEN WRITING TO ADVERTISERS 
PLEASE MENTION THIS 

PAPER.

TRACKAGE
STORAGE
DISTRIBU­

TION

G1BS0N-PATERS0N-BR0WN
LIMITED

Grocery Brokers and
Manufacturers’ Agents

WINNIPEG : CALGARY : VANCOUVER

C. DUNCAN &SON

hare live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They 
get the huilnesa, and can gat it for you. Write no, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers’ Agent*

Squirrel Brand l utter
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WESTERN CANADA

Service Reliability Integrity
This is the secret of our success in marketing goods in the 
West. We have founded our business on these three corner­
stones: Service, Reliability, Integrity.

Fourteen Salesmen Covering the We»t 
If your line does not conflict we can give you the tame service.

SCO,T.T-BATHGATE CO., LIMITED
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. E., Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturers’ Agents— 
s Commission Merchants

Manufacturers of Food Products and Spe­
cialties of merit seeking increased distri­
bution in Western Canada, are invited to 
investigate our constructive

SALES FORCE
Your account intrusted to us receives the 
personal attention of experienced and 
efficient heads.
We make ourselves your Business Right 
Arm in our territory.
We are more than Brokers, we are Busi­
ness Builders.

WRITE US TO-DAY 
HEAD OFFICE 
Winnipeg, Man.

Branches with Resident Sales Managers at
Regina, Saak. Saskatoon, Saak.

Fort WiHiam, Ont.
Calgary, Alta. Edmonton, Alta.

THOMPSON’S 
ecAi rn

SALTED PEANUTS
Pecked In

Sanitary- Airtight-Drums

Thompson’s name on the label stands for 
the highest grade of Spanish Peanuts. The 
Spanish variety is the finest flavored peanut 
in the world.
THE SMALL NUT FULL OF 

RICH CREAMY FLAVOR 
FRESH—CRISP—TASTY

Packed in 6 and 10c package*, 20 packages to the 
carton, 36 cartons to the case.

‘NIFTY’ Brand Blanched Jumbo Peanuts
in S lb. and 10 lb. Tins

EACH TIN IN AN INDIVIDUAL FIBRE BOARD 
CONTAINER—READY TO RE-SHIP.

PACKED IN CANADA BY

A. E. THOMPSON
Box 2015 WINNIPEG
G. B. THOMPSON A CO., Waste

When Writing to Advertisers Kindly Mention
this Paper

23

3708
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ONTARIO

Q IADWICK/Company
COVMOSTOV BHOKTJiS

34Duke St. Toronto

Say you saw it in Canadian 

Grocer, it will identify you.

W. G. PATRICK & CO.
Limited

Manufacturers’ 'Agente 
and Importers

SI-53 Wellington St. W., Toronto

John J. O’Donnell & Co.

Heintzmen Bldg., Windsor, Ont.

Manufacturera? Agmnta

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

Let T. ASHMORE KIDD
Broker

KINGSTON, ONTARIO
Superintend the successful merchandising of 
your lines in Kingston and district.

H. C. BRENNAN
Manufacturers 

Grocery B
Cererfaf C*y el Ott.w. mi District TWne«U,

»th Bldg. OTTAWA, ONT.

it and

Grocery Broiler
KeUocc’s Toasted Core Flakes) Londoe, Oat. 

MeTooeh lea’s Bleealta
Weddell’s Jam

45 Front St. East, TORONTO.

J. K. McLAUCHLAN MACLURE & LANGLEY
limited

Specialties
12 FRONT ST. EAST, TORONTO

The Norcanner Brand
of “Brisling” Sardines are 
packed in Quarter Dingley 
tins from the finest sum­
mer caught Brisling with 
Virgin Olive Oil. You’ll 
find the price right and 
the profit good.

Bravo Brand 
Slid Sardines
Another brand of high 
class sardines. In Quar­
ter Dingley and Eighth 
Size tins. A real delicacy.

Year jobber con supply you

NORCANNERS, LIMITED
STAVANGER, NORWAY

American Headquarters 
165 Hudson Street, New York

C. a Hast Sag.

OCEAN BLUE
In Squares and Bags

Sells just as readily at the 
corner Grocery as in the big 
Department Stores—and at 
the same price.

It is praised by all who use 
it. No matter what class of 
trade you cultivate, your 
customers will be glad to 
buy OCEAN BLUE.

Order from your Wholesaler.

HARGREAVES (CANADA) Limited
The Gray Bullrilis*. HsndM W.lllngton St. W.

mted~ I
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QUEBEC

ROSE & LAFLAMME
LIMITED

Commission Merchant»

TORONTO

CAR PURE MAPLE SUGAR 
FOR SALE

Write or wire for quotations. Also
dealers in PEAS, BEANS, MAPLE SYRUP

CANADA PRODUCE CO.
171 St. Paul St. East Montreal

GAETZ & CO
MANUFACTURERS' AGENTS AND 

GROCERY BROKERS

640 Barrington Street, Halifax, N.S.

MARITIME PROVINCES

AGENCIES WANTED
For Food Products, Confectionery, etc. 

For the Dominion Best References. '
JOYCE CO., LTD.

307 St. James Sti

General Produce d Lumbermen'• 
Supplie»

Phone S311 «0 ST. PETER ST.
Residervc 6383 QUEBEC

MANUFACTURERS
We can get you Business in the 

Province of Quebec.
Best References. Special Sales Feres.

Addre**: c.o. Canadian Grocer 
Montreal

SYDNEY and CAPE BRETON
Oet beet results by appointing a reel 
to look after your interest». Nine 
oeotioe. A1 references. Write.

Grocery

The Smith Brokerage Co., Ltd.
Whoi—aim Comml—ion Brokorê 

ST. JOHN, N.B.
If you require distribution in the Maritime Province* 
we are open to consider your proposition.

But Referentu
SMITH BROKERAGE CO., LTD.

8t. John. N.B. 1-4 Snath Wharf

Beige. Canadian Trading Co. “Regd.”
Import and Export 
General Distributors

We sre open to represent Menufscturers or 
Growers of Foodstuffs.

ALBERT DUNN
Commission Merchant 

QUEBEC, P.Q.

TELEPHONE MAIN 7145

ST. ARNAUD FILS CIE.
GROCERY BROKERS 

mportsteure Importers
* Emporta teure St Exporter

"®l* *t Feves Peas and Beans
Nehiti tihoeelelree Food Products

ST. NICHOLAS BUILDING, MONTREAL

Broker and Commission Merchant 
1696A Hutchison St. 

MONTREAL

K. Smith

CAPE BRETON & NEWFOUNDLAND
- WE WILL PLACE YOUR PRODUCT ON THE MARKET IN THE ABOVE 

TERRITORY. YOUR LINE WILL BE PROPERLY HANDLED BY US.

Sydney, N.S. NORMAN & GREEN SL John's, Nfld.

When Writing to Advertisers Kindly
Mention this Paper
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The higher rates of exchange are being absorbed by the 
manufacturers'/^ G. Washington’s Coffee, payments for 
which are accepted in Canadian Funds at par. 1

Please pass this information on to your customers.

ORIGINATED BY MR WASHINGTON IN 1909
^■■^^DiitnliiitNl by Grocers Specialty Company

William Street, Montreal

M

Prices Paid
for Jute Sugar Bags and Cotton Liners 
— in large or small quantities. Just 
gather them together to-day before you 
forget—and send to us.

Scientific Reclamation of Commercial Waste

BAGS
AND COTTON LINERS

Quality Seeds
Perfectly
Blended

There’s health and song for the 
cage bird in every packet of 
Spratt’s Mixed Bird Seeds. 
Their many pointa of excel­
lence mean a steadily increas­
ing trade for the store that 
stocks them.

SPRATT’S

li-iiHiiiiiiiiiitiiiiiriiiniiiimiiiiiiiiiiiiiiMistiiiiiMiiiwi

MIXED

BIRD SEEDS
Sold only in 17-os. Packets

Supplie, may b« obtained promptly from
F. W. KENDRICK 4 CO. 31 Carter Cattan Bail**». Vaxww 

HUCHES à CO., HSlPWe dTeonfie, Maotraai

Spratt’s Patent Limited, 24-5 Fenchurch St.
LONDON, E.C. 3, ENGLAND

• Meud Street, Toronto
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4 I J ries

Lawra son’s

IF™
Ammonia

Suits 90 Per
Household

S-F-UwrjuoniCo. Cuts Grease

MPORTANT in London’s industrial life.

MPORTANT in the life of your store.

MPORTANT in the profit-pulling side of your 

business.

MPORTANT in that it never fails to satisfy your 

customers.

e e

■“Snowflake” Ammonia is the full strength Ammonia and is advertised from 
coast to coast. A REAL SELLER.
Visit our booth at the London Fair and find out just how we are helping you 
sell this incomparable Full Strength Ammonia Powder.

S. F. LAWRASON & CO
LONDON, CANADA
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ROGERS who are attending the 
^ Western Fair are cordially in­
vited to come and inspect our factory, 
the finest and most sanitary food 
factory on the continent.

You will see for yourself the high 
quality of ingredients used to attain 
the flavor that is always different.

You will understand why so many 
customers insist upon the original 
London-made Kellogg's.

One block east of the Fair Grounds 
on Dundas Street.

The Battle Creek Toasted Corn Flake Co., Ltd.
London - - Ontario
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WGh±rf CURRANTS
Selling our Currants you multiply your connections.
The Guaranteed sound, free from rain-damage, clean and sweetest “Philippou Cur­
rants” give you the greatest profit and ensure the greatest degree of satisfaction to your 
customers.
Ask for our different Brands and see that our name is on the packages.

D. D. PHILIPPOU, Exporter of all Greek Products, PATRAS, GREECE
Actioe agent* are wanted to all market* ot Canada
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There are so many and varying statements made by 
Tea-dealers that the average buyer is at a loss to 
know what is correct, but he does know that TEA 
DOES NOT IMPROVE BY HOLDING; he does know 
that the real brisk, full, rich flavour that the public so 
much appreciate, can only be obtained by using the 
best obtainable of each grade of tea, blending, despatch­
ing and getting the same to the public as quickly as 
possible—and that in metal packets.
Even if the market was likely to advance, unless the 
rise is inclined to be very great, it does not pay to 
hold tea. Deterioration, loss of interest, etc., adds so 
greatly to the cost.

Montreal
hSALADA1I! Toronto

Is FLOUR on your next Order List?
If so it will pay you to get sell because an article with a 
Brodie’e XXX Self-Raising good reputation greatly assists 
Flour. A well-known flour in profitable selling, 
such as Brodie’s will be easy to Just try it and be convinced.

Brodie & Harvie, Limited
Bleury St., MONTREAL

Mmprmmmntmtimmt i Qwlw ItpMntoMmi
Chadwick A Ce., Toronto Renaud * Cle, incorporated, Quebec
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Vin Tonic

Sanator
a genuine Tonic for

Invalids

Send your orders 
direct to

Nap. Morrissette
18 Cartier Square 

MONTREAL

Brand
Sardines

The Luncheon for
Busy Days

Mention KING OSCAR 
Sardines these warm days— 
they will prove a real treat. 
Adaptable to a variety of 
easily prepared dishes.
Customer satisfaction will 
mean business for you.
Your wholesaler can supply 
you.

Canadian Agents:

John W. Bickje & Greening
Hamilton Ontario

Known the World over
in Humqta

Sanator

N.B.

Carriers
The never-break Egg 
Carrier is the Dealers’ 
Friend and Money Saver.

Prompt Shipment.

WALTER WOODS & CO.
HAMILTON AND WINNIPEG
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Tastes Better—Goes Farther
- Two good reasons for recommending Red Rose Tea to your customers—first, flavor; 

second, strength.
The first is an irresistible argument in favor of Red Rose to customers who have 

already tried it. The second suggests an economy which will prompt others to try it. 
Red Rose holds business ; Red Rose builds business.

T. H. Estabrooks Co., Limited
St. John, Montreal, Toronto, Winnipeg, Calgary, Edmonton, 

St. John’s, Nfld., and Portland, Maine

Champagne de Pomme
A Delicious Beverage

Made from the Juice of 
Canadian Apples

Can be sold in all parts of Canada without a license

Packed 2 doz. and 
4 doz. to the case

Order your supply to-day

CIE. CANADIENNE D’IMPORTATIONS
P. DAOUST, SELLING AGENT i 140 ST. CATHERINE ST. EAST, MONTREAL
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There is Real Satisfaction in 
Selling the Best Products

Colman's D.S.F. Mustard 
Keen's D.S.F. Mustard
are the best the world can 
produce.
Your customers all want 
these brands.

See that your wholesaler 
keeps you well supplied.

Canadian Agents; Magor, Son & Co., Limited, Montreal and Toronto

NERVINE POWDERS

The Effectiveness is Apparent
Mathieu's “Syrup of Tar” and Mathieu’s “Nervine Powders” 
are both excellent. Old customers know and new customers 
will soon learn of their real effectiveness—this will mean profit 
to you.
Our "Syrup of Tar” is good for colds and all such ailments and 
the “Nervine Powders” are a great Remedy for Neuralgia, La 
Grippe, Headaches, etc.

Place your order to-day. 

J. L. MATHIEU COMPANY
PROPRIETORS

SHERBROOKE, QUE.
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Importance—the Home of Many 
Manufacturers of Foodstuffs

London, Ont.—Dundee Street looking ee»t from Blehmond Street. •

LONDON, Ontario, is known as the Forest 
City. People living in the larger places 
east of London have been wont to refer to 

it as the “big country town that is still in the 
woods.” When London first became known as 
the Forest City the expression was most apt, for 
in those early days, in the time of Governor 
Simcoe, and later in the fifties, when the town 
had become a city, Middlesex was one large area 
of bush land. In 1856 London was made a city 
and had a population of 10,000. To-day there 
are 65,000 people and the city has merged into 
a manufacturing and distributing centre of con­
siderable Importance. It is a city admirably

situated to handle inland trade expeditiously. 
London is an important railway centre ; no less 
than seventy-one passenger and one hundred 
and eighty freight trains arrive and depart daily.

The Grand Trunk and Canadian Pacific 
Railways’ main lines pass through the city, and 
have connections at this point with the Wabash, 
Pere Marquette and the Michigan Central Rail­
way. The St. Mary’s and Stratford and the Lon­
don, Huron and Bruce are also connected. The 
city owns its own electric railway, which is the 
route to London’s harbor on Lake Erie—Port 
Stanley. This railway practically places London 
on the lake, which gives direct connection with



CANADIAN GROCER September 3, 192026

lake steamers to the United States and the Can­
adian lake ports. ■ »

A Centre for Foodstuff Plants
Many of the large food manufacturing plants 

are located in London. Two of the largest bis­
cuit plants are situated there. They distribute 
their products all over the Dominion and to 
practically all points in the British Empire. A 
large breakfast food plant, and several 
cereal and flour mills are located in London, 
also two canning factories, two coffee and 
spice mills and one chewing gum plant. One 
of the largest olive packing plants in Canada 
is located in London, whose goods are to be 
found in almost every town in the Dominion. A 
cold storage plant that excels those of many of 
the larger cities, several broom and brush manu­
facturing plants, as well as important ammonia 
powder and soap factories contribute to the 
industrial life of the Forest City. London is also

midway between the Niagara and the Leaming­
ton fruit districts and also in the heart of the I 
finest potato growing district in Ontario,-is a 
real centre for the distribution of the products 
of the farms and gardens of Western Ontario. 
Many train loads of apples and potatoes are 
collected in the vicinity of London and shipped 
to points throughout Canada. Besides the 
wholesales there are several foodstuffs broker­
age firms handling merchandise that is in de­
mand everywhere. Every Monday morning s, 
there is seen a stream of travelling men wend­
ing their way to the railway depots on the way 
to various parts of Ontario. It is estimated that 
650 representatives of wholesalers and manu­
facturers leave London every weêk. Of this 
number, probably 3000 represent foodstuffs.

Old-established Retail Stores
There are about three hundred retail stores 

in London selling groceries. Many of these are

An interesting view on the grounds of the Western Fuir. London. Ont., near the main building.

the second largest cigar manufacturing city in 
Canada, having twenty-one cigar factories. Be­
sides these, there are manufacturers of store fix­
tures. Being the centre of so many plants that 
manufacture goods of interest to the grocer, it 
is natural the merchant, when visiting London, 
should pay a visit to these plants to get 
acquainted with the processes of manufacture 
and to keep in touch with the changes that take 
place from time to time.

A Wholesale Distributing Point
London is the central wholesale distributing 

point of foodstuffs in Western Ontario. There 
are six wholesale grocery houses, some having 
been established for half a century, whose 
representatives cover the Western Ontario 
peninsula from Toronto to Windsor. The 
annual turnover of these wholesale houses is 
around $4,000,000. London being situated

situated in the downtown section and the others 
are scattered throughout the residential districts. 
Some of these stores were established in their 
present locations by the present owners many 
years ago, when the method of conducting a re­
tail store was vastly different from to-day. A. 
McCormick & Sons were one of the pioneer 
grocers, also Scrandrett Bros., whose business 
has been on practically the same stand since 
1878. T. A. Rowat A Co., who enjoy a very ex­
clusive business, first opened their doors to the 
public on August 26, 1887, just a few doors 
west from their present location. Harley A Son 
are also among the earlier grocers, having been 
in business for thirty years or more. These 
merchants have built up a large business by 
hard work and using aggressive methods. The 
retail grocery stores of London are well worth a 
visit from merchants while attending the West­
ern Fair.

e
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London Grocers Hold Pure Food Show
Western Fair at London, Ont., the Second Largest in Western 
Ontario—Retail Grocers’ Association Conducts a Pure Food Show 

of One Hundred Exhibits.

SnC « $ - * S«S

A vie* of tke exterior of the Retell Grocer»' Pure Food Show at the Weetern Fair, London. Ont

THE Western Fair at 
London, Ontario, is 
recognized as the 
second largest fall exhi­

bition in Canada. It is 
noted throughout the 
Dominion and also the 
United States as being 
the centre of the great 
live stock and agricultur­
al interests of Western 
Ontario. The exhibition 
about to be opened has 
attracted hundreds of ex­
hibitors from all over 
Canada, representing every 
known industry, live 
stock and agriculture. So 
many applications for 
apace have been received, 
that many had to be re­
fused on account of lack 
of space and accommoda­
tion. London being sit­
uated in the heart of the 
finest farming districts in 
Canada, places the Wes­
tern Fair in close com­
petition with the Cana­
dian National Exhibition in exhibits of 
fruit, vegetables, honey and dairy pro­
ducts. The dairy displays are among 
the first in point of excellence. Fruit 
and vegetables are displayed in abun­
dance. The exhibit of butter and cheese 
la always good, many entries coming 
from the Northwest. In the vicinity of 
London are to be found a great number 
of apiaries and the exhibits of honey 
are a source of much interest to the 
visitors.

The Pure Food Show
The London Retail Grocers’ Associa­

tion conduct a Pure Food Show in con­
nection with the Western Fair. This 
show occupies a complete building by 
itself and has sufficient space to accom­
modate about one hundred exhibits. Tin 
Grocers’ Association have spared no 
work to make this exhibit a pleasure to 
the visitor, and it is easily the best at­
traction ‘on the grounds, the building be­
ing crowded from early morning until 
night. This exhibit, like many others, 
is cramped for room and the grocers 
have been compelled to refuse applicants 
for space on account of the lack of ac 
com mod at ion. Nearly every line of 
foodstuff is represented, jams, flour, pea­
nut butter, biscuits, canned goods, pack­
age tea, coffee, etc. The freedom with 
which the exhibitors dispense samples 
and tasters to the visitors, la always a 
source of delight to both old and young

who throng the building. Although the 
Pure Food Show is run in the interests 
of the London Retail Grocers’ Associa­
tion, full credit must be given to H. P.

Exhibition Grounds, Toronto, Sep­
tember 1.—(Special).—A large number 
of manufacturers and manufacturers’ 
representatives met this afternoon in 
the Administration Building to discuss 
the proposal for the erection of a new 
pure food building on the grounds of 
the Canadian National Exhibition. As 
pointed out in previous issues of Can­
adian Grocer many of the exhibiting 
manufacturers of foods feel that they 
are not securing sufficient accommoda­
tion in the' Manufacturers’ Building and 
in the Manufacturers’ Annex under the 
grand stand and have been urging upon 
the Exhibition authorities the erection 
of the new building. The Exhibition 
people are interested in the matter pro­
viding a sufficient number of manufac­
turers will agree to take space for a de 
finite term of years.

The subject was discussed freely by 
the firms represented and a committee 
was appointed to draft a reaolutlon

Ranahan and H. Harley, the hard work­
ing president and secretary, who have 
practically done all the engineering of 
the show.

to present to officials of the Canadian 
National Exhibition.

H. N. Cowan, president of the Cowan 
Co., Ltd.. Toronto, acted as chairman, 
B. T. Huston acted as secretary pro tem.

It was decided to approach the ex­
hibition directors in the next few days 
to urge the erection of an exclusive 
building erected on the grounds for the 
showing of foodstuffs.

The following constitute the commit­
tee: H. N. Cowan, George Hortop, re­
presentative the Borden Co., and other 
firms; H. C. Scully, Christie Brown Co.; 
Jos. Ruddy, Canada Starch Co.; W. G. 
Patrick, W. G. Patrick A Co.; Charles 
Miller, Red Rose Co., and B. T. Huston, 
manager Canadian Grocer.

Another meeting will be held on Wed­
nesday of next week. September 8th, at 
3 o’clock in the same building to receive 
report of the committee and to make 
further* plans in connection with an 
organization of the food stuff exhibi-

Committee Will Meet Exhibition
Directors Re Food Building
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Efficient Salesmanship a Prime Factpr
Scandrett Bros., London, Ont., 
believe in having plenty of 
clerks in order that customers 
may be given the greatest pos­
sible attention in the selection 
of their orders. Must have 
time to introduce new lines.

By Staff Correspondent

best way to get a new line 
or any article for that matter to 

X the public, is by clerks selling 
it over the counter,” remarked J. W. 
Scandrett, of Scandrett Bros., London, 
Ont. “A clerk cannot do this if cus­
tomers are lined up waiting for him to 
serve them. All he has time to do is 
to get the articles called for and he has 
no time to suggest anything else. If 
he is expected to introduce new lines 
and to make extra sales, he must have 
time to do it. These sales cannot be 
made if the staff is smaller than the 
business warrants. We always have 
plenty of clerks, so that every customer 
gets all the attention that is required 
to take her order carefully, and to sell 
and show more goods than the customer 
intended to buy.” It is to salesmanship 
of this kind that Mr. Scandrett attribut­
ed his increase in sales of coffee. In 
1918 this firm sold 8,821 pounds of cof­
fee, and in 1919 their sales were 10,687 
pounds, an increase of 2,866 pounds in 
the one year. This year the firm esti­
mates that the increase will easily be 
an equal amount over last year’s sales. 
“Every clerk is put on his selling mettle 
and his salary is increased according to 
the amount of sales made,” continued 
Mr. Scandrett. “Each clerk initials his 
sales slip whether it is cash or credit 
and a separate record for each clerk is 
kept, so that we know just what each 
one is doing. The head salesmen do not 
fill the orders they sell. They are passed 
on to the order clerks. One person is 
in charge of the order department. He 
carefully checks up each order before 
being passed on for the clerks to fill. 
In this way we have cut down errors, 
such as wrong prices and errors in ad­
dition, to a minimum.”

Scandrett Bros, believe in efficiency In

!m along

A Long Time Established 
Scandrett Bros.’ business was estab­

lished in 1878 by the present owners’ 
father, and was taken over by them in 
1892. At that time and until two years 
ago, a jobbing business of considerable 
proportion was operated in connection 
with the retail trade. It required 12 
delivery wagons and 26 horses to handle 
the business. When the wholesale part 
of the business was discontinued the 
horses sad wagons were disposed of and 
four, motor trucks purchased, which are 
now required to handle the, retail buai-

Every clerk in the Scandrett 
store is put on his selling mettle, 
and his salary is increased accord­
ing to the amount of sales made. 
Each clerk initials his sales slip, 
whether it is cash or credit, and a 
separate record for each clerk is 
kept, so that we know just what 
each one is doing. The head sales­
men do not fill the orders they 
sell. They are passed on to the 
order clerks. One person is in 
charge of the order department. 
He carefully checks up each order, 
before it is passed on for the clerks 
to fill. In this way they have cut 
down errors, such as wrong prices, 
and errors in addition to a mini­
mum.

Recently a window display of a 
high-grade sauce in the Scandrett 
store resulted in big sales, and 
since the display people are con­
tinuing to ask for it. The windows 
in this store are always dressed 
as simply as possible. It is not 
deemed a wise policy to place too 
many articles tn o window at one 
time. Let the public be impressed 
with one line at a time, is the 
Scandrett idea.

by careful instructions and placing them 
in the department where they are most 
adapted. “The most valuable man Fn the 
store is the one we call our special man,” 
said Mr. Scandrett. “This man is real­
ly an extra man, and is trained to take 
any place in the storfc. He can sell 
goods, put up orders, go to market, 
check goods in and out, dress windows 
or take any of the other numerous duties 
around the store. If a clerk is sick or 
away for any other purpose, this man 
fills his place and the work goes along 
smoothly."

Window Displays Sell Goods
The windows of Scandrett Bros.’ store 

are always tastefully dressed, and have 
been the means of creating a lot of 
extra business. Their method is to trim 
the windows with one line or relative 
lines. “You cannot expect a window dis­
play that is all jumbled up with a variety 
of goods to have any effect upon the 
passing public,” stated Spencer Wilson, 
the manager. “Change the windows 
often and put in just one or two lines 
and they will sell goods everÿ time.”

Recently they put in a window dis­
play of a high grade sauce with the re­
sult that six dozen were sold during the 
week that the display was in the win­
dow, and people continue to ask for it, 
remembering that they had seen the 
goodf on display in the window.. This 
shows the importance of the windows as 
a selling medium. It is not always the
anyunt that is sold at the time the dis­
play is on. , It is the impression that gib

Sales of coffee in the Scandrett 
store last year totalled 10,687 
pounds, an increase over the 
preceding twelve months of 
2,366 pounds — success of 
coffees attributed to concen­
trated selling effort.

leaves upon the public. Scandrett Bros, 
have made a study of this point and 
dress the windows as simply as possible. 
The majority of people upon the streets 
are usually in a hurry, and it is fàr 
easier for them to assimilate on thing 
at a glance than it is a dozen or more. 
This is the one idea that Scandrett Bros, 
have when dressing the windows, to 
give the passers-by one thing at a time 
but to give it frequently.

Believes in Show Cards
Near the front entrance and extend­

ing down one side of Scandrett Bros.’ 
store is a display of vegetables and 
fruits all nicely arranged with a price 
ticket attached. These price tickets are 
a feature in this store, especially on the 
fresh vegetables and fruits. “Price 
cards, will make as many extra sales as 
an extra salesman,” said Spencer Wilson. 
“People like to know the price, and if 
they see it without asking, it pleases 
them better.”

Montreal Grocer 
is Claimant for 

a Large Fortune
Montreal.—Hyman Horosvits, 1871 

St. Urbain street, grocer, claims to be 
the heir to a 843,000,000 estate now 
in the hands of the United States Gov­
ernment, the heirs to which, it is said, 
have been advertised for for a number 
of years.

The estate, it is claimed, was left by 
Mr. Horosvitz’ father’s uncle. The story 
as told to Mr. Jacobs is: When a small 
boy Mr. Horosvitz left Austria to come 
to Canada. Previous to his leaving 
Austria he had been told by his father 
of his uncle who had been in love with 
a beautiful girl in Austria and of the 
uncle’s subsequent disappointment in 
the love affair. After being in the 
United States for a few years, accord­
ing to the story, he entered the Catholic 
church, finally becoming a bishop and 
going to California.

At the present time the claimant of 
this 143,000,000 estate keeps a small 
butcher shop at the corner of Duluth 
and SL Urbain streets. Investigation 
is new under way on behalf of Mr. Hor­
osvits and it is anticipated in the near, 
future that the case will be taken to ti||k 
United States Courts in order that proof 
ip the matter and * clqim to She fab»- 
lou# sup jnqy help id. ■ -a
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Little Buying qf $ugar at Present Time
• x Decline of- Two'Dôllâfs Êér Hundred In Sugai* Quotations Wàô y " ~'J'.v>’ 

Unlooked for jn the Trade in View of Refiners’ Guarantee of 
Prices—How Robt Anderson, Montreal, Sums Up the Situation.

SINCE the last issue of Canadian 
Grocer sugar has declined $2 per 
hundred, bringing the price down 

to $22 basis, . Montreal. The majority 
of those in the trade were hardly look­
ing for,this decline at the present time, 
in jview of the fact that the refiners had 
guaranteed prices to wholesalers and 
manufacturers until October 1st, and 
also that refiners had stated that they 
still had large quantities of raw ma­
terial bought at the high figure. The 
Board of Commerce, who met the sugar 
refiners last Thursday, Is taking the 
credit for this decline, but whether this 
is a fact, refiners’ representatives refuse 
to say. In so far as the guarantee of 
prices Is- concerned, refiners’ representa­
tives in Toronto stated to Canadian Gro­
cer that they were to live up to their 
agreement and re-imburse any whole­
saler or manufacturer who bought sugar 
from them at the. high price, after the 
guarantee went into effect.

Little Movement of Sugar 
There is practically no movement 

whatever in sugar from the refineries 
and both wholesalers and retailers re­
port the demand to* be very light. Ap­
parently the public is fairly well sup­
plied. Some re-sales have been made at 
prices below the market quotations, but 
even these are few compared with the 
amount that should be moving at this 
season. One wholesaler stated that he 
had several hundred bags of granulated 
sugar that he was offering at $21, and 
about BOO bags of yellow that he was 
ready to sell at considerably lower than 
the market price. So far he has not re­
ceived an offer. This then is the present 
situation. Everyone who has sugar is 
anxious to sell, whereas a few months 
ago everyone was buying. Wholesalers 
and refiners generally are of thé opinion 
that it will take from four to six weeks 
to clear up the available second-hand 
supplies and by that time the heavy sea­
son for sugar will be past.

This is the same condition that has 
brought the sharp break in the United 
States market. Refined sugar is quoted 
across the border by the refiners on a 
basis of 17 cents, although at the saifie 
time, sugar has been selling from day to 
day from second-hands at varying prices 
from 1416 cents to 1616 cents.

No Government Experts 
Robert Anderson, sugar broke,? in 

Montreal, in writing to the "Gazette” in 
that eity, re the sugar situation, has the 
following to say:

"The Gazette would, I believe, do a 
better serrage to the, community if it 
ignored such communications as the one 
from Ottawa published in this morning’s 
issue givipg the views,of a Government 
“expert” on: the pricq^ of sugar, .which

are very misleading. There are no ex­
perts in Ottawa, they ere all theorists; 
and let-me state very definitely that the 
Government by its interference with 
economic laws, through the exercise of 
its “control,” is entirely to blame for the 
difficult situation the Canadian refiners 
have to contend With at the present 
time.

“I have no brief for the refiners and 
I write this entirely of my own accord, 
but such statements as the one you re­
peated from Ottawa are absolutely un­
fair and are damaging not only to the 
refiners but to the best interests of the'

sugar trade in Canada. Allow me also 
to say that I do not own any sugar. 
The Government “expert’s” prophecy of 
10c sugar is ridiculous ahd need not be 
discussed, except to say that, apart 
from the market, such a price would be 
far below the actual cost of production 
present or prospective.

Every Excuse For Price
Granulated sugar at 17c in the United 

States would mean a wholesale selling 
price of about the same as the Canadian 
refiners’ present list price in Montreal;

(Continued on page 60.)
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Specializes in Fruit in Fancy Baskets
French & Co., London, Ont, Adopt Slogan, “Say It with French’s 
Fruit”—Have Built Up Big Sales in Fancy Table Fruits—Refri- 

s gerator for Fruits.
By Staff Correspondent.

A view in the store of French A Co., 
fruit <

Dundas St. London. Ont! 
«tending «long one tide.

Note the dieploy tables for

UPON entering the store of French 
& Co., London, Ont., one is par­
ticularly attracted by the fine 

display of fruits which extends down one 
aide of the store. French & Co. make 
a specialty of fruit, and being located 
in the centre .of the main shopping dis­
trict, are admirably situated to get a 
large volume of transient business. This 
store also carries a large and varied as­
sortment of fancy groceries, and many 
imported lines are to be seen on the 
shelves and in the show cases. This busi­
ness had its beginning some 30 years ago, 
commencing as a small fruit stand but 
by careful management, aggressive 
methods and selling quality goods, com­
bined with service, have built up a busi­
ness that ranks well up to the front 
with big going retail g tores.

Fruits in Fancy Baskets
A feature in the French store is the 

putting up of fruit in fancy baskets, 
and they have built up a large business 
and a reputation for this line. A com­
modious wall case is on one side of the 
store, containing a good variety of fancy 
baskets for the customer to choose 
from. These baskets are artistically ar­
ranged with an assortment of fruits and 
make an acceptable gift, which could 
not fail to bring expressions of delight 
from the recipient. A large card is 
hung in a prominent place in the store 
which reads, “Say it with French’s 
Fruit.” Watching customers being serv­
ed, the Canadian Grocer’s representative 
was impressed with the tasty methods 
employed in putting up orders of fruit. 
Inexpensive baskets and cardboard boxes 
are used in place of the ordinary paper 
bags. These baskets are first lined with 
colored paper and the fruit carefully 
laid in them, and if several varieties 
are to go into the one basket, then they 
are arranged to give the package a very 
appetizing, tasty appearance. The basket 
or box is then wrapped and tied. Be­
sides making a specialty of table fruits, 
French A Co. have a long list of cus­
tomers, who annually leave their orders 
for fruits for preserving purposes. Vast 
quantities of strawberries and other 
fruits are disposed of in this manner.

Refrigerator for Fruits
In the rear of the store is built a 

large refrigerator for the purpose of 
storing fruits during the very hot 
weather, and also when certain fruits are 
scarce. This refrigerator has a glass 
front, facing the interior of the store, 
which is always temptingly arranged 
with fresh and dried fruits very similar 
to a store window. In the basement

there is a ripening room for bananas, to­
matoes, pineapples, etc. The value of 
this room is easily understood, when it 
is known that the firm always buy the 
bananas in the green state, thereby 
eliminating the loss through damage in 
handling the ripe fruit. Imported to­
matoes often arrive in a very green con­
dition, and unless the ripening process is 
carried on carefully and properly, a 
great loss is sustained. This is also true 
of pineapples and other foreign fruits.

Window Displays Bring Business

“There is only one way to make a suc­
cess of a fruit department," stated Colon 
French to Canadian Grocer, “that is to 
make a study of the different fruits in 
order to know the right time to buy and 
the proper condition, as to ripeness. The 
fruit should be in at the time of buying. 
Fruit needs careful handling at all times 
if waste is to be avoided, and even then 
there is a certain amount of waste. Then 
there is the matter of display. Fruit 
tastefully displayed is half sold. Win­
dow displays are a great selling medium, 
and we spend a great deal of time on 
them, changing them often and paying 
particular attention to make each dis­
play entirely different Sometimes a 
whole window will contain just one line, 
like imported strawberries, grapefruit 
or perhaps oranges. Then we often put 
in a window of fancy baskets filled with 
fruit of different kinds which make a

very attractive display. There is no 
doubt that window displays sell goods, 
and the time taken to dress them is well 
spent.”

Queen Olives are 
Likely to be a 

Very Light Crop
A curer of Spanish olives in Spain, 

operating on a large scale, has advised 
his New York connection that accord­
ing to what he has heard the next crop 
will not be large. The crop of Manzanil- 
las will be small, but not so small as 
the crop of Queens will be. The latter 
will be very short. On some estates no 
Queens are growing, and some others 
have a fourth part of their usual cron. 
But this will be only in the most favdt- 
able districts, as it is possible that the 
fruit wijl rot.

Under these conditions it is evident 
that lower prices for the small quantity 
of olives in stock are not likely, when 
everyone knows well that fruit of the 
coming crop will be paid for at the high­
est prices ever known. Prices for 
Queens will be high, and those for Man- 
zanillas will also be very strong, as it is 
the case that the crop of olives for olive 
oil is shorter than the crop of Queens 
and Manxanillas will he.
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Wholesale Grocers of Canada Want
Sales Tax Regulation Amended

Will Again Urge Government to Have-Tax Borne at Source of 
Production—Many Matters of Vital Importance to the Trade 

Discussed at Annual Convention
By Staff Correspondent Canadian Grocer

M
ARKED by intensely interesting 
addresses, animated discussions on 
matters vital to the trade, and a 
maximum of good fellowship, the 
Canadian Wholesale Grocers’ Association 

concluded their two-day convention on Fri­
day last. Over one hundred and fifty mem­
bers of the association were in attendance, 
coming to Toronto from all parts of the Do­
minion, many from the far East and several 
as far west as Calgary and Edmonton. Presi­
dent Hugh Blain, of Toronto, presided at all 
sessions, and in the election of officers wai 
again elected to the high office. Of timely 
interest was the address on the first day, by 
Sir Edmund Walker, and on the second day, 
C. P. Biddle, Bureau of Business Research, 
Harvard University, gave an extremely pro­
fitable address to the wholesale grocers, the 
same being followed by a discussion. His 
subject was “Operating costs and manage­
ment problems in wholesale grocery busi­
ness.”

Lieut.-Governor's Welcome
His Honor, L. H. Clarke, Lieut.-Governor 

of Ontario, in extending welcome to the 
delegates to the convention, remarked that 
it was no small pleasure for him to be 
present and to welcome the Canadian 
Wholesale Grocers’ Association to the capi­
tal city, on behalf of the province. His 
Honor had been associated with the presi­
dent in a number of movements and for 
many years they had been warm friends. 
He was glad to see the honorable position 
in which the association had placed him.

“I can imagine nobody more welcome to 
Toronto, coming as you do, from all parts of 
the Dominion," continued His Honor. “Your 
association was formed, 1 believe, to expe­
dite the business of the wholesale grocer, 
giving better service, and by united action 
creating better business methods. As I see 
it, the wholesale grocer holds triple inter­
ests. In the first place, he must keep in 
close touch with production; secondly, he is 
interested in the assembling of the pro­
ducts, and thirdly in the distribution. In 
this movement of products, how could it be 
done without the wholesale trade Î Your 
connections are widespread, bringing as you 
do Zoodstuffs from all over the world, and 
to you we are indebted for most of the 
things we consume.

“I hope the matters you discuss will be of 
much use to you. In this period of uncer­
tainty, when nobody can tell just what is 
ahead, I hope what you learn here will be 
of much help to you. It was all right when 
prices were steadily going up, but now when 
they are likely to go the other way, it will 
be necessary to proceed more cautiously.

“I trust you will find your visit to Toronto 
a pleasure and a source of real benefit to 
your association.”

Armand Chapot Replies
Armand Chaput, Montreal wholesaler, in 

replying to the welcome of His Honor the 
Lieutenant-Governor, referred to the high 
honor and pleasure in having been chosen 
by Ontario associates to answer to the 
hearty prelcome tendered the visiting whole­
sale grocers of the Dominion by the Hon. 
Lionel H. Clarke, of Ontario. “I do not think 
I am wrong," remarked Mr. Chaput, “In de­
claring this invitation to reply a delicate 
attention and a mark of courtesy towards 
the Freneh-Canadlan nationality In the eld

Province of Quebec, one of whose children 
I am proud to be.

“Again and again, in open speeches and in 
written articles, in private conversation and 
in public occurrences, words and ink have 
been used and spent to cement a closer 
union and harmony between old Quebec and 
the rest of Canada. Why not? Those who 
spoke and wrote in that spirit of concilia­
tion were certainly wise and broad-minded 
men.

“To-day the British people understands 
that the Empire is a union of free nations 
and that domestic patriotism is as natural, 
as legitimate and as necessary in Canada 
as in the United Kingdom.

“I said previously that they were wise who 
preached a more harmonious union between 
all parties, but especially between the 
French and English nationalities of Can­
ada, for as Quebec just needs the help, the 
assistance and the goodwill of other prov­
inces, so also the other provinces, if they 
wish to form a great and united country of 
this Canada of ours, need the support of the 
Province of Quebec. You know a divided 
kingdom is destined to ruin.

“Quebec, by her position, holds the gate of 
the Confederation, and I may say the key 
that opens the gate that will lead to the 
midst of our great country. Slowly but 
surely Quebec is progressing in every 
branch of industry and business and already 
statistics which have been published from 
time to time by the Government will con­
vince you of what I have mentioned. Let 
us hope that the results of this convention, 
with such a large and distinguished mem­
bership, will be of common interest and good 
for the whole business community of this 
country.

"We from Quebec enjoy more liberties 
than anywhere else in the Dominion, and 
this you all know. We have less labor 
trouble, freedom of language and religion.”

Mayor Church Welcomes Convention

His Worship Mayor T. L. Church, of Tor­
onto, was heartily received when he rose to 
welcome the delegates on behalf of the City 
of Toronto. He spoke briefly of Toronto’s 
place industrially and commercially in the 
Dominion of Canada and referred to Tor­
onto’s splendid effort during the war in 
sending 67,000 men to the front. He paid 
tribute to the wholesale grocery trade of 
Toronto, many of its members being pro­
minent in the commercial life of the city. 
His Worship spoke of the unrest in labor 
ranks, expressing the hope that conditions, 
already much improved, would finally adjust 
themselves satisfactorily. “I don’t know 
what would happen,” Mayor Church added, 
“if capital went on strike."

In conclusion, His Worship hoped that all 
the delegates would attend the Exhibition 
before leaving the city and trusted that 
their stay in Toronto would be a very 
pleasant one.

Delegates la Attendance
The following Is the list of. delegates attending 

the Canadian Wholesale Grocers’ Association Con­
vention :

ONTARIO—8. W. Somerville, Brfatol. Somer­
ville A Ce. ; F, W. Fee man. Fcarman Bros., Ltd ; 
Samuel Vila, Jae. Turner * Co., Ltd. : Q ft. 
Lloyd, Maepheraon-Glasaeo A Co.: F. T. Smye, 
Balfour, Smye A Co. : H. D. Fearman. Fcarman 
Bros., Ltd. : Chee. It Wilson. Fearman Brus., Ltd.,

Hamilton. H. N. Robertson, Geo. Robertson A 
Son, Ltd. ; J. E. Davy, Robertson Grocery Co. ; 
W. H. Craig and wife. W. G. Craig A Co., Ltd. ;
R. J. Carson, R. J. Carson, Kingston. Frank 
Herding. Harding Ço„ Ltd., St. 1710018». W. H. 
Kenny and wife, T. Kenny A Co., Ltd., Sarnia. 
W. E. Warwick, T. Kenny A Co., Ltd., Chatham. 
M. P. Byrnes, T. Long A Bros., Ltd., Cotling- 
wood. O. E. Truesdale, Geo. Foster A Sons, Ltd., 
Brantford : A. Gilmour, Gilmour A Co., Brock- 
ville. H. W. Chamberlain and wife, Castle Lim­
ited : M. R. Freedman, J. Freedman ; A. J. Major,
S. J. Major, Ltd. ; L. H. Major and wife, L. H. 
Major A J. Soubliere: Alex. Lemer, E. M. Lerner 
A Sons, Ottawa. Arch Foster, National Grocers, 
Ltd., North Bay. A. M. MacLean, Hunter A Co., 
Ltd.. Pembroke. W. D. Martin and wife, Strat­
ford Wholesale Grocery Co., Ltd., Stratford. A. 
B. MacLean, A. B. MacLean. Sons A Co., Wel­
land. W. T. Harris. W. T. Harris A Co., Ltd. : 
M. D. Lemon, Lemon Brothers, Owen Sound. J. 
F. Smyth, J. F. Smyth A Co., Ltd., Windsor. 
J. W. Charles, Marland Woolnough Co., Niagara 
Falla. A. M. Masuret and wife, M. Masuret A 
Co.; Wm. Turnbull, Edward Adams A Co., Ltd., 
London. Mr. Garland. F. R. Parnell, D. W. 
Harmer Co., Ltd., St. Catharines. D. C. McKin­
non. D. L. McKinnon. Sudbury. John T. rest­
ing. John T. Festing, St. Catharines.

NOVA SCOTIA Henry G. Bauld. A. M. Bauld. 
Bauld Bros., Limited, C. P. Wood, R. B. Seeton A 
Co.; L. K. Payxant and wife. Payxant A King; 
E. A. Saunders, secretary N.SS. Wholesale Gro­
cers' Association. Halifax. Jas. McConnell and 
wife. Wood A McConnell, Ltd. ; J. L. Sadofski. 
Sydney Wholesale Grocery Co., Sydney. H. E. 
Pyke. Pkye Bros., Halifax. J. W. Smith, Atlan­
tic Milling Co., Ltd., Pictou. D. A. Morrison, Mor­
rison A Co.. Amherst. Robert Murray, R. Mc­
Gregor A Sons, New Glasgow.

NEW BRUNSWICK-R F. Randolph, R. F. 
Randolph, Jr., A. F. Randolph A Sons. Frederic­
ton. Lyman Gorman, TTlos. Gorman, Ltd., St. 
John. Geo. Hodge. G. W. Hodge. Fredericton. G. 
E. Barbour, G. E. Barbour Co., Ltd. ; A. H. Wet- 
more, Puddington-Wetmore-Morrison : W. C. 
Cross, Hall A Fairweather. Ltd. ; Geo. Stubbs and 
wife. H. W. Cole, Ltd., St. John.

QUEBEC R. A. Chaput, L. Chaput Fils A Cie. 
Limitée: J. S. Ethier. H. Laporte, Importe Mar­
tin, Limitée: W. J. Bryant, Birks Corner A Co., 
Ltd. : H. C. Beatty, secretary, Montreal Whole­
sale Grocers' Guild: Mr. Deschatelets, D. C. Broe- 
seau A Co., Montreal. G. M. Mitchell, secretary, 
Quebec Wholesale Grocers' Guild ; Joseph Cote, 
Evan Turner, Whitehead A Turner ; Lionel Lang­
lois, Langlois A Paradis ; M. R. Oharest ; H. 
Baxin, Naiaire Turcotte A Co. ; J. S. Royer, J. 
B. Renaud A Cie: C. Paradis, Langlois A Para- 
die, Ltd. ; L. H. Levaaseaur, L. H. Levaaseaur. 
Quebec.

MANITOBA—J . P. Wektman. Weidman Broe. ;
A. O. Marrin. Jobin Marrin Co.: H. B. Gordon. 
Codville Co., Ltd.; A. E. Burn», secretary. 
Prairie Provinces Wholesale Grocers’ Association. 
Winnipeg. G. P. Morrow. Brandon Grocery Co., 
Brandon.

SASKATCHEWAN—J. M. Bean. Weyburn Gro­
cery Co., Weyburn.

ALBERTA—R. M. Alexander, Alexander Gro­
cery Co.. Cam rose. Louis Petrie. Louie Petrie, 
Limited ; W. A. Logan, Slmlngton Co., Ltd., Cal­
gary. R. G. Bradley, Revillon Wholesale Gro­
cery Co.. Edmonton.

MANUFACTURERS O. C. Bissell, Jaa. Le 
Gellaie, Atlantic Sugar Refineries, Ltd., Montreal. 
R. L. Innés, Dominion Cannera, Ltd.. Hamilton. 
Mr. MeKensie. Cudahy Packing Co. ; J. Ruddy. 
Canada Starch Co., Toronto. John E. Taylor, E
B. Eddy Co., Hull. S. H. Small. Postum Cereal 
Co., Battle Creek. C. McLean, St, Lawrence 
Sugar Refining Co., Montreal. J. L. Stocka. 
Canadian Cannera, Ltd.. Toronto. A. Hutcheson. 
St. Lawrence Starch Co., Port Credit John G. 
Reed Acedia Sugar Refining Co., Montreal. Gen. 
H. Robertson, Carnation Milk Products, Ltd.. 
Chicago. N. A. Leach, Western Salt Co., Court- 
right J. T. Owen, Proctor A Gamble Co. ; 
Mr. Bushy, Proctor A Gamble Co., Toronto 
H. E. Kerr, The Welch Co.. St Catharines. J.
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9. QaHr flaaedten Belt Co., Windsor. H. C. 
Scully, Christie Brown Co. ; J. 8. Ganong, Lever 
Bros., Ltd., Toronto. W. Clark, Wm. Clark. 
Montreal. Stewart M. Henry, B.C. Packers' Asso­
ciation, Windsor.

President's Address
"Hie Canadian Wholesale Grocers' Association 

was organised in August, 1919. Since then. 
Peace has been declared and signed by all the 
Powers involved, except the United States of 
America.

"During the war we looked forward to a victory 
by the Allies as a triumph for democracy, and 
believed that peace would bring with it a greater 
measure of justice and new conditions for the 
amelioration of mankind. Unfortunately, these 
expectations have not so far been realised. On the 
contrary, unrest everywhere prevails, and the 
problem of making a living is a serious menace to 
the happiness of the race. Thinking men the 
world over are seeking to reduce the cost of living 
and establish greater stability in human affairs.

"Since the war, confusion has been worse con­
founded. We have been groping in the dark for 
conditions that would furnish the human race 
with food, clothing and fuel—essentials to its 
existence.

"If, when the products leave the manufacturer, 
they enter and remain in the regular channels of 
trade, the consumer gets them at the lowest price. 
The regular factors in the channels of trade are 
the manufacturer, the wholesaler and the re­
tailer, and they can be readily distinguished from 
all others. The manufacturer has his plant and 
machinery ; the wholesaler his warehouse and 
system for assembling and shipping to the retail 
trade; and the retailer his store and methods of 
delivery to the consumer. Each has a distinct 
equipment possessed by none other, and each has 
an organised staff and special facilities for the 
conduct of his business.

"If these products are taken out ef the regular 
channels of trade by the speculator, then profit­
eering begins, and every time an article is sold at 
a profit adds to the ultimate price to the con­
sumer without performing any service whatever 
to the public, and it must get back into the regu­
lar channels of trade before it can reach the con­
sumer.

"The grocery trade, realising the great dis­
turbance that was sure to take place in business, 
urged strongly the appointment of the Board of 
Commerce, and since its appointment has cordi­
ally cc ' * "he Board In carrying out
its ord Id that the trade has been
more 1 «rated and regulated than
any ot tineas, and after the sever­
est tei ighly commended by the
Board »r conducting a fair and
honest
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DESCRIBES SUGAR SITUATION IN UNITED STATES AS 
EXTREMELY CRITICAL

POSSIBLY the best evidence of thé panic in the sugar situation in the 
United States is that contained in a telegram to Hugh Blain, president 
of the Canadian Wholesale Grocers’ Association, in convention in 
Toronto last week, from J. H. Laurin, president of the Southern Wholesale 

Grocers' Association in the United States. The telegram is dated August 
twenty-fifth, in New York, and in part is as follows:

“It is with much disappointment that I am compelled to advise you of 
my inability to meet with you in your splendid convention. Owing to the 
extremely critical condition of the sugar market of this country it became 
necessary for me to come here last week and open an office, transferring 
here a part of our Jacksonville office staff and I am at this time deluged 
with letters and telegrams that are holding me close to my desk here with­
out respect to any office hours.

“As yon are aware oar sugar market is demoralized and with heavy con­
tracts on their hands many of our wholesale grocers throughout the 
country are threatened with a condition so desperate as to suggest in some 
cases financial ruin. I have during the past two days encouraged myself 
to believe that I should find a way to leave here to-night for Toronto, but 
the situation this afternoon is so hopeless as to convince me of the utter 
impossibility of accomplishing it and so I am forced to cancel my trans­
portation.

“I have observed with a very deep sense of satisfaction the fine work 
being carried forward by yonr association in your efforts to promote, 
through the intelligent distribution of food products, the highest interests 
and welfare of the Canadian people. Unfortunately up to this time our 
national governments have failed to acquire an accurate and proper con­
ception of the high value of wholesale food distributors to the public inter­
ests and I conceive that great value to the commercial life of the nation 
is to be found in the searching investigation into this subject by govern­
mental departments even if such analysis must be had through the highest 
courts. If the wholesale grocer represents to the people at large those 
benefits which we claim he does represent as the most economic factor of 
food distribution, it is of the highest importance that our federal govern­
ment should promptly recognise that fact and be governed accordingly.”

later. in Cuba, the United Sut*. ,nd to hum ex-

•nd aa what dwy did mO their preffta wm lim­

ited to live per cent., which I» lew then It coeta 
to handle the article. Ten and coffee hare not 
been subject to outside a peculation, but have ad­
vanced in price durins the war, though not to 
the same extent aa the other ataplee. Canned 
goods have been sold at taw than a profit, owing 
to the unbueinewlike methods of the cannera, and 
cereals are sold at the manufacturers' liât priées, 
allowing the wholesale trade a commise ion on 
what they dl.tr toute.

"With sixty or seventy per cent, of the sub­
stantial food products handled by other branches 
of business and only thirty or forty per cent by 
the wholesale grocer, which he sells at an advance 
of from five to fifteen per cent, be cannot be 
held rwponalble for the high coat of I Wing. The 
wholesale and retail grocers give more valuable 
services to the public than any claw in Canada, 
and are the moat poorly paid. This statement I 
make with doe deliberation, and I challenge suc­
cessful contradiction.

Parcel Peetage
"I have been In eorrwpondeace with the Cana­

dian Government, especially the Bon. P. g. Blon­
di n, Postmaster-General, relative to panel pos­
tage. You all know that the Post Office Depart­
ment of the Government has been for some years 
In the mercantile boainew in opposition to you 
-indeed, has been in opposition to and in com­

petition with all branch* of the distributing 
trade. The poet office branch of the Government 
la In clone alliance wtth the mail order boos* 
and this combination la distributing merchandise, 
wiling to the consumer (aa t have already stated 
and which I now repeat), in opposition to and in 
competition wtth the regular wholesale and retail 
merchants.

"I am strongly of the opinion that the mall 
order housw am receiving from the railway», 
through the Government, and from Uw Govern­
ment Hwlf. privileges and ad van tag* at lam than 
eoet, and at the ex pence of the Canadian people.

“The Government has had t* make large ad­
vene* to the Pwt Office staff, hwi*w having to 
pay a general advance In east Isv the, distribution 
of mail matter all aloag the line, and are being 
eeltod upon for still further advances In wag*. 
IK Government has aka been asked for aa ad- 
van* on the .weteeet with toe veil were far 
carrying Hie Majesty's mail and after a thorough 
Investigation the Canadian Sail way Commkaten

"Think what would happen If the Canadian 
Whole* 1er Grocers' Association refused to obey 
an order of the Canadian Railway Commis.Ion ; 
and yet we have to do bualnew la competition 
with the Government In its Parcel Post Service, 
although thebe was an advance In our freight 
rates of 16% on March 15th. 1*18, and also 15% 
on August 11, 1»1S, making «%%. an* the rail­
ways are now asking a further advance of 66% 
or 46%. Notwithstanding these advances, and 
the fact that the Government has had large in­
creases In the eoet of the mall wrviee, there has 
been no advance in Parcel Postage to the mail 
order boos* our competitors in bualnew. In 
fact. Parcel Postage is one of the very few things 
In which there has been no advance whatever 
•Inee before the war began.

Gsv.rameat fiheald Pay
"I am sure you will agree with me that the 

Government should pay the railway com pen I* 
for wrviee on exactly the same basis as the 
public pay. The present conditions would not he 
ee serious, aa the people pay in either ease: 
but to have the Government exact a wrviee at 
lew than eoet from the railways, and then give 
these advantages to mail order housw that only 
give a partial servies to a special claw. Is grawly 
unjust. The wholesale and retell merchant, in 
all branches of bualnew pay irnimnw soma to the 
ratlvmya. and to the Dominion and Provincial 
Governments and to municipalities hi freight, 
tax*, license few and so on. and have to provide 
their own warehouses, atoeee and all other facllt- 
tiee, while the Government furnish* tows faetH- 
tiaa without extra charge. The system Is a visi­
ons one, and la causing rain to small towns and 
villages, and in many rural sections of *a country

‘This Association should petition the Government 
to appoint a commission to examine Into, and re­
port on the whole question of Panel Postage, aa 
to Its tairas* and effect on the yarn*#**
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the Pacific Markets of Production

DIRECT
To You

VANCOUVER

Buy Through Us 
At Primary Markets 
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Your Customer’s Can-Opener
Is It Going To “Let You Down” ?
Or Is It Going To

“BEAR YOU OUT”?

IF YOU GIVE HER

ALBATROSS
PILCHARDS

You’ll Never Have To “Explain”
BECAUSE THEY ARE

SCRUPULOUSLY CLEAN

UNUSUALLY 
GOOD

u77ze Highest Priced Pilchard On The Market” 
Cut A Can and You’ll Understand.

Clayoquot Sound Canning Co., Limited
J. L. BECKWITH, AGENT

VICTORIA, B.C.
Ontario and Quebec Manitoba and Saskatchewan Alberta and B.C.

Alfred Powis & Son, Hamilton H. P. Pennock & Co., Ltd. Mason ft Hickey
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For Marketing Apples 
there is no package to 
compare with our “Stand­
ard Apple Box” shown 
above.

These boxes have had a 
good deal to do with 
achieving the reputation 
British Columbia apples 
have on the market. They 
will help to sell yours.

Mr. Apple Exporter 
Look Here

“Boxed Apple* are growing steadily in favor with the Old 
Country trade.”

“The English apple crop is (this year) practically a 
failure.”

“The outlook is for a very satisfactory demand—with 
very good values for export fruit.”

—So says J. Forsyth Smith, fruit trade commissioner, 
of Liverpool, now in Canada.

You will see opportunities here for a 
splendid market.

You have the apples.

We can supply the boxes.

Boxes like these..J
For immediate shipment in any quantity.

British Columbia Manufacturing 
Co., Ltd.

New Westminster, B.C.

Ontario Agent» :

S. H. Moore & Company
704 Excelsior Life Building 

TORONTO
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You Can Solve the Problem
of high-priced Jams and an 
advancing butter market

By Mentioning

Nutro Peanut Butter
“ The Finest Kind of a Spread * *

Profitable and Satisfactory to the Consumer and the Same to You

Agent» for Manitoba, Saskatchewan and Alberta «
Kelly, Douglas & Co., Ltd., Winnipeg, Calgary, Edmonton

Kelly Confection Company, Limited
Vancouver, B.C.

A CREDIT TO YOUR ASSOCIATION

DON’T DETRACT FROM THE APPEARANCE OF YOUR SELECT FRUIT 
CTWr^¥TW 7 BY PACKING IN A POOR BOX

BOX SHOOKS
SAWN FROM CLEAN, STRAIGHT-GRAINED STOCK 

ENHANCE THE APPEARANCE OF YOUR APPLES

PACIFIC BOX CO., LTD.
VANCOUVER, CANADA
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King-Beach

Gooseberry
Jam

A K-B Masterpiece, with the delicious 
tastiness of the Fraser Valley gooseberry 
that can only be compared with ' the

Best Home-Made Gooseberry Jam you ever tasted

“Packed at their best—right where they grew”

King-Beach Gooseberry Jam, like the other 
K-B products will delight your 

best customers.

Mfim

The King-Beach Mf g. Co., Ltd.
MISSION CITY, B.C.

SELLING AGENTSMASON & HICKEY
toon, Calgary, Edmonton, Lothbrldgo, Brai a, Va r. Dauphin
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THE NEW PACK

SNOW CAP PILCHARDS
The most delightful contribution that die 
“ Pacific” has ever made to the nation’s table

Packed by

The Nootka Packing Co., Ltd.
NOOTKA, B.C.

Dodwell & Co., Limited, Vancouver
Exclusive Distributors

I"“"- - - —- - - - - - - - - - - - - - - - -
Imperial Grain and Milling 

Co., Limited
VANCOUVER, B.C.

We are offering the best value 
in Rice on the Canadian 

market to-day.

1AM HI Cl

What's Wanted
Almost every week you want some­
thing which you could quite easily 
secure by consulting with your fel­
low Grocers.
Perhaps you need a clerk. The best 
of them read Canadian Grocer and 
watch the “Wanted” page for new 
opportunities.
Possibly you want to buy or sell a 
grocery business. Canadian Grocer’s 
subscribers are the best prospects in 
Canada. Talk to them through our 
columns with a want ad.
Or do you want to sell or exchange 
some surplus stock? Here again the 
Want Advertisement can help you.
Cost: 3 cents per word for first in­
sertion ; 2 cents per word for subse­
quent insertions of the same ad. Box 
Number 5 cents extra.

Orimtal product..

C. T. NELSON

VANCOUVER

JOHN PRITTY, LIMITED
MmbatuHto Broker and Mmnfrt.‘ Agon l

MANUFACTURERS
If no dMlra Koweïtte. F.tthfld nvnMoUtlon In 
HaAeldwraa. place not Mown! with m 

A PURELY WESTERN ORGANIZATION 
WHICH CAN PRODUCE RESULTS

HEAP OFFICE. REGINA, SASK.

W. H. Edgett Ltd.

and Import)

Dried Fruits, Nuts, Beans, Jams, 
Cereals, Fresh Fruits and 

Vegetables

■Un. Alts.

North West Trading Co.,Ltd.
Importers of Australian 
end Oriental Produce
SALMON BROKERS 

DOMINION BLDG. VANCOUVER

Donaldson

OfW tor » tow

irsr, B.C.
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Should I push Wallace Pink 
when Sockeye sells for 
more than twice as much?

1 Because by so doing I am assisting my customers 
to fare the best in spite of higher costs of most 
commodities.

O By offering her “Wallace Pinks,” as the west coast 
fisherman describes the pink with the finest color, 
I am giving her the finest specimen of the pink 
species.

O lam aware that when I ask the price this fall for 
sockeye I shall be in danger of losing some business 
which may go to the butcher.

A In order to retain my growing business for canned 
fish and meat business it will be worth my while to 
explain the economy and satisfaction that go with
“Kiltie Brand.”

For the Clerk
A White Plymouth Rock is not a Rhode Island Red THAT 
HAS FADED. Nor ia a pink salmon a sockeye THAT WAS 
NOT FAST DYED. No—the pink salmon—or as the scien­
tist playfully calls him, the encorhynchus gorbuscha —is a 
distinct species of the salmon family. He lacks the brilliancy 
of color of the sockeye, and he ie not quite so oily (thia last 
Is a distinct advantage to a great many whose labor ia not ao 
strenuous, and who find many fish too rich). Recommend 
"pink’’ to some of your most discriminating customers, and 
make a point of seeing how well pleased with it, they are.

Remember that
The WALLACE FISHERIES, Ltd., Vancouver

stand behind these goods.
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Here is the reproduction of a customer's 
memorandum, picked up in the store of a prom­
inent Canadian merchant. It is self-explana­
tory, telling its own story — a story which 
flashes a message to every progressive dealer.

This little scrap of paper carries a most sig­
nificant line. Do Not Substitute proves dra­
matically what users think of this rare new tea. 
It proves that one trial establishes it as the tea 
your customers want and will have — that 
Lanka is a perpetual repeater.

LANKA TEA
Lanka Tea is making friends for every dealer 

who carries the line. It is the superfine, popu­
lar priced product that everyone appreciates.

Do Not Substitute—it is never good busi-

Do Not Substitute
Here is the reproduction of a customer's 

memorandum, picked up in the store of a prom­
inent Canadian merchant. It is self-explana­
tory, telling its own story — a story which 
flashes a message to every progressive dealer.

This little scrap of paper carries a most sig­
nificant line. Do Not Substitute proves dra­
matically what users think of this rare new tea. >
It proves that one trial establishes it as the tea 
your customers want and will have — that 
Lanka is a perpetual repeater.

LANKA TEA \ ^
Lanka Tea is making friends for every dealer 

who carries the line. It is the superfine, popu­
lar priced product that everyone appreciates.

Do Not Substitute—it is never good busi­
ness. Instead have your stock of Lanka ade­
quate and ready for every and all emergencies.

Importers and Packers of Braid's 
Best Teas and Coffees

Wm. Braid & Co., Vancouver,Canada

HOPS
In Quarter and Half Pound Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER

British Columbia Hop Co.,
Limited

Ranches located at Sardis, Agassiz, B.C.
Head Sales Office:' 235 Pine Street, San Francisco, California

LARGEST HOP GROWERS IN CANADA
Write for Prices---Samples

AGENTS: For Western Canada--Donald H. Bain Co., Winnipeg, Man. Ontario—Raymond A Raymond, London, Ontario. 
Quebec and New Brunswick—Arthur P. Tippet A Co., Montreal, Quebec. Newfound land—Globe Trading Co.,
St. John’», Newfoundland. Nova Scotia—Chisholm A Co., Ltd., Halifax, N.S.
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Displaying Bulk Goods in Novel Way
H. 0. Kirkham & Co., Ltd., Operating Two Stores in Victoria and 
Fourteen in Vancouver, B.C., Adopt Enterprising Methods of 

Merchandising—Wrapping Parcels a Feature
By Staff Correspondent Canadian Grocer

Showing a section of one of the sixteen stores of H. O. Kirkham A Co., Ltd., Vancouver and Victoria, B.C. AH •
stores ftre conducted on cash and carry plan.

VICTORIA, B. C ,
Aug. 30.—Probably 
the first self-serve 

store in Canada is that 
situated in Victoria, B.C., 
and owned by H. O. Kirk­
ham 6 Co., Ltd. This 
company operates two 
stores in Victoria and 14 
stores in Vancouver, B.C.
The first store was open­
ed in Victoria in 1910, 
and the self-serve store 
was opened in March of 
1917. Associated with 
Mr. Kirkham are T. R.
Mullen and A. Brock- 
hurst, who manage the 
Victoria business, and 
who are also members of 
the firm.

The store in Victoria, 
of which the accompany­
ing photographs give 
some idea of the sise, is 
one of the largest and 
best equipped of its kind 
in the West. It has a 60- 
foot frontage and a depth 
of 100 feet, with five window displays. 
Th especial displays of fruits, meats 
and pastry are changed every day.

Wrapping Parcels a Feature
A striking feature of the store is the 

system in vogue for wrapping up the 
parcels and for the receiving of the 
money. As soon as the sale is made the 
goods are placed in carriers and taken 
to the wrapping counter in the centre 
of the store. One bill is placed in the 
basket, the customer also gets one, and 
pays at the cashier’s desk, alongside 
the wrapping counter. They then take 
the receipt to the counter and receive 
the parcel. One feature of this system 
is that as soon as the clerk has placed 
the goods in the carrier he is free to 
wait on another customer, and no time 
is lost. Four clerks are kept busy on 
the wrapping counter, and two more are 
on the checking counter, just in the rear, 
checking outgoing parcels. A charge is 
made for deliveries and the business is 
run on a strictly cash basis. The price 
of all goods is marked plainly so that 
all can see.

Groceteria No. 1 in Victoria, the first 
to be organized, started with two em­
ployees. To-day it employs 16 girls and 
four men. A meat and provision busi­
ness is a big part of the trade.
Collect Your Goods—There is a Reason

A turn-stile, once used in baseball 
grounds, comes in useful for admitting 
the people. A sign just inside this en­
trance reads, “Collect your goods in s 
basket, there is a reason." Mr. Murray

is often asked what the reason is. In­
stead of offending his customers with 
telling them the real reason, that is, 
that it is one way of doing away with 
thefts, he tells them that by placing 
their goods in a basket they can be car­
ried easier and also no breakages will 
occur. Mr. Murray makes all his bas­
kets out of empty cartons, and in this 
way quite a saving is made. Heavy 
twine is used for the handles. The 
baskets can be piled on top of each 
other in a small space, as the twine 
handles drop into the baskets and are 
not in the way. Brass grommets are 
inserted in the baskets so that they 
will not cut through. The baskets will 
last about six months, and are made at 
a cost of ten cents each.

If customers will take their goods 
home without wrappings, a dollar re­
fund is made on every 26 dollar pur­
chase. A large number of customers 
take advantage of this, as they have 
cars or send the boy down with the toy 
wagon.

Displaying Bulk Goods
A good idea is used for displaying 

bulk goods done up in bags, such as 
beans, prunes, sugar, etc. A sample of 
each is placed in a glass jar over the 
goods done up. This shows just what 
grade of goods is in each bag.

H. O. Kirkham is manager of the 
chain of Groceteria stores operated in 
Vancouver, B.C. They have 14 stores 
and cover practically every district of 
Vancouver. Each store is managed by 
a woman. In fact, no men are employed 
in any of the retail stores. Mr. Kirk­

ham finds women very satisfactory in 
this line of work. They are the best of 
managers he says. The stores are all 
run on the cash and carry idea. One 
advertisement in the newspapers does 
for all fourteen stores.

Cranberry Crop
Will be Light

Crop Appears to be Very Poor Along 
Atlantic Seaboard and in Nova Scotia
Reports from the Atlantic seaboard 

indicate that the crop of cranberries this 
year will he somewhat light. It is from 
the States along the Atlantic seaboard 
as well as from parts of Nova Scotia 
that our cranberries come. This year the 
crop appears to be very poor, although 
there is no blight or disease. This has 
been accounted for by the theory that 
on account of the systematic warfare 
on insects and bugs these pollen-bearers 
have not been able to carry on their 
work this year and the flowers have 
not germinated into fruit. This 
crop being very light will mean higher 
prices for cranberries this year, and 
probably a real shortage. A great part 
of the cranberries used in this coun­
try are from the United States.

John Pickle, one of the pioneer gro­
cers of Ladysmith, B.C., has sold his 
business to Barrett & Rogers. Mr; 
Pickle has served in this island city in 
the capacity of mayor.
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Customers’ Convenience First Essential
Safe Ltd., Salmon Arm, B.C., Has Installed Modem Kitchen and 
Rest Room for the use of Out-of-Town Customers—Carries on 
Large Mail Order Business in All Lines Throughout District—

Sends Grocery Price Lists Out Monthly
By Staff Correspondent Canadian Grocer

Grocery department of The Safe Ltd., Salmon Arm, B.C. Convenient equipment is a feature.

t i ISALMON ARM, B.C., August 30.—A 
combined rest room, kitchen and 
toilet is a feature in the store of 

The Safe Limited departmental store 
here. The kitchen is fitted up with 
stove, cooking utensils, table, chairs, 
dishes, etc., and is for the use 
of customers coming in from 
great distances. These customers 
bring their own food and cook and eat 
it at the store just as if they were at 
their own home. It avoids the necessity 
of relying on expensive hotel fares for 
their food requirements under such cir­
cumstances. The rest room, next to the 
kitchen, is also complete in its furnish­
ings, even to a bed for anyone who might 
be taken ill. A toilet and washroom ad­
joins the rest room.

Customers waiting for late trains are 
allowed the use of these rooms even af­
ter the store is closed for the day, the 
rooms having a separate entrance from 
the street and allowing of their being 
shut off from the rest of the store after 
closing hour. An addition is now being 
built to the store, and with its comple­
tion at the end of this year some rear­
rangement of departments is contem­
plated in order to provide room for ex­
tensions.

People Own Business 
The grocery department ol The Safe 

Limited, Salmon Arm, B.C., is shown 
herewith. This company has been in 
business for a number of years and has 
many distinctive features of interest. 
The shares of the company are owned 
by farmers and others in the community, 
being run on a co-operative basis with a 
special discount for cash trading. The 
nar>e (Safe) was derived from this 
motto: “Simply Aim for Equity." Their 
aim is to supply goods at the lowest 
possible cost. A complete line of gro­
ceries and provisions, shelf hardware, 
stoves, automobile accessories, dry 
goods, men's wear, boots and shoes, con­
stitute an up-to-date department store.

A feature of this business is an ex­
tensive mail-order business throughout 
the surrounding district. Grocery price­
lists are mailed to customers every 
month. To handle the company records 
and the mail-order trade an office staff 
with modern office equipment has been 
installed. An adding machine, type­
writer, and other modern fixtures are 
shown.

Separate Maaagera
“Each department is under separate 

management and all are separated by 
partitions so that the customer wishing

to shop in various parts of the store 
feels that the man behind the counter is 
experienced at his particular line of busi-

VANCOUVER, Aug. 30. — W. C. 
Jessiman, with a relatively small 
store at the corner of 16th Avenue 
and Heather Street, Vancouver, is a great 

believer in display. In one particular 
Mr. Jessiman's grocery store resembles 
a drug store—and that particular is this. 
Every article ia displayed to the Nth 
degree. Not a jumble of grocery lines 
—far from it—but attractive packages 
of merchandise decorate the store, and 
everything that arrests your eye is for 
sale, and that’s worth while thinking 
over.

Cash and Credit Business
An analysis of Mr. Jessiman’s busi­

ness would read like this: Cash business, 
60 per cent; credit business, 40 per cent.; 
merely accommodation credit business, 
10 per cent.

One feature very noticeable as you 
step into this neat, businesslike little 
corner grocery store is the number of 
lines of local products he carries. It 
would astonish a marmalade manufac-

ness and is not merely a general clerk 
in a general store,” said G. G. Barber, 
store manager, to Canadian Grocer.

turer to learn the amount of locally made 
marmalade (of best quality) that Mr. 
Jessiman’s customers buy on his recom­
mendation. “My regular family trade 
has been the product of many years of 
satisfaction given,” states this merchant, 
“and I have earned the confidence of my 
customers to the extent that my recom­
mendation means more to them than any 
other factor in their choice. If an ar­
ticle in my estimation is of the finest 
quality—is fair value to my customer, 
and shows me a satisfactory profit—I 
push it. If the price is too high, or the 
quality anything less than the best—I 
will not recommend it.” „

' Take the matter of tea and coffee, for 
instance. Mr. Jessiman has a particular 
brand of both, which he is satisfied is 
good quality and fair value. His trade 
in teas and coffees is 76 per cent in 
these brands, although he stocks other 
lines as well. “I make a great effort to 
have all my customers give a fair trial 
to this one b^anri of coffee and tea,” he 

Continued on page 43

Sales of Teas and Coffees Are
75 Per Cent. Special Brands

Vancouver Grocer Puts Selling Effort Behind 
One Particular Kind of Tea and One Special 
Brand of Coffee—A Great Believer in Display.
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Dresses Window to Attract Sunday Crowds
“That new case will have paid for it­

self within twelve months of the date 
we purchased it," remarked Sam Mc­
Elroy, proprietor of the Beaver Grocery, 
Vancouver, B.C., to Canadian Grocer re­
cently. The new case referred to is a 
tea and coffee display case, and was in­
stalled just a few months ago.

After speaking of the value of this 
display case, Mr. McElroy went on to 
speak of dressing windows for Sunday. 
•Til bet that less than 16 per cent, of 
the Vancouver grocers have the blinds 
pulled down over their windows over 
Sunday," he continued. “If the window 
is going to be on display on the only 
day that many of the male customers, 
particularly, are likely to be strolling 
around taking in the sights, dress them. 
We close at 7.30 on Saturday night. We 
are sorely tempted to get away from the 
store just as quickly after that as we 
can, but I always stop and straighten 
out the windows before I ge. You only 
have to take a breese around yourself, 
on Sunday, and look at the various groc­
ery windows, to note the poor impres­
sion that some of them give to the 
passer-by. Probably goods have been 
removed. Often newspapers are spread 
on them, and it is not impossible, even

An attractive arrangement of the Beaver Grocery in Vancouver, B.C., where display is
counted on to make sales.

in these enlightened days to see a cat 
asleep on a sack of oatmeal or some 
such cosy spot. Impress on Sunday. 
Make your window sell."

The trade-mark, the Beaver, is well 
known to the people of the district, as 
it is painted on the store and on both 
sides of the delivery car. As Mr. Mc­

Elroy said, the picture reminds the 
people of the name of the store, and 
when the car is several blocks away 
they can see the beaver and know at 
once whose car it is. A large 'phone 
order business is done and three 'phones 
have been installed. All perishable 
goods are kept in glass cases.

««Prices Will Come Down But
Not to 1914 Level”-Sir Edmund

Walker to Wholesale Grocers

future such as no other country has. 
Whatever you grocers do, the banks can 
be relied upon to do their share in 
building it up.”

IT BELIEVE we will have high 
prices for another generation to 
come," remarked Sir Edmund 

Walker, in the course of his address on 
the Canadian banking system, before the 
Wholesale Grocers’ Convention in To­
ronto last week. “I do not mean that 
they will not come down,” he continued, 
“but I do not think they will come down 
to the levels prevailing before the de­
claration of war in 1914. These higher 
prices will prevail as long as the weight 
of war is felt. A new basis will be 
reached, but we do not know what that 
level is yet. When we reach it, however, 
I believe we will begin a new era of 
prosperity. The price of all commodi­
ties and all services will have to be 
high until we have broken the back of 
the war debt.”

Middleman Now Bearish
“When prices fall in spite of produc­

tion being less than the actual demand, 
it is for this reason. The rise of prices 
since peace, the slackness of the work­
ers, a surrender of all attempts to save, 
utter failure to produce adequately, 
have resulted in an anomalous position. 
The middleman all over the world has 
been bullish. He was anxious to boost 
his stocks. Now the middleman has be­
come bearish. He has turned from buy­
er to seller."

Banks Cease Lending 
“The banks have been telling them to 

get their money elsewhere, with the re­

sult that they must get rid of their 
stocks and prices are declining.”

Sir Edmund stated that banks of 
Canada can lend even while prices rise, 
so long as new deposits or new forms 
of money are sufficient to meet their 
needs, but if savings and deposits fall, 
and Governments cease going into debt, 
the lending power of the banks is just 
so much lessened.

“When the workman struck the uanu- 
facturer yielded and added the higher1 
cost to the goods, but the middleman 
kept on buying," continued Sir Edmund. 
“The Government kept spending what 
they did not have by creating forms of 
debt to pass as money. Everything 
seemed happy until Governments found 
that living on your debts cannot go on 
for ever and people began to fini their 
pockets not quite so full. When the 
total of bank credits and forms of money 
were arrested loans had to be shorten­
ed, which meant that commodities must 
fall in price or be lessened in quantity. 
All middlemen are thus turned from 
buvers to sellers and hence the fall we 
have seen take place when production 
does not equal the real demand of the 
consumer."

An Unrivalled Future
“What would have been our state had 

we had a bad crop, instead of the good 
one that is anticipated, it would be hard 
to define. By virtue of ita great areas, 
the gfreatest in the world, Canada has a

SALES OF TEAS AND COFFEES 
75 PER CENT.

Continued From Page 4.
added. “I will start off with a small free 
sample, just enough for one serving. I 
make a point of remembering who is try­
ing it out, and never fail to follow up the 
sample, to find out if it pleases.”

Selling Good Honey
This store also sells a lot of good 

honey. Mr. Jessiman buys honey in the 
five gallon tins, and puts it up in glass 
jars under his own label.

Another point mentioned by Mr. Jessi­
man is the choice of help. He pointed 
out that no matter to what pains a 
grocer goes to cultivate the goodwill of 
his customers, the whole effect can be 
speedily killed by a discourteous driver, 
or an impolite clerk. “A well paid em­
ployee has the interest of the house at 
heart.”

NEW WHE4T ARRIVES
FROM MANITOBA POINTS 

Winnipeg, Aug. 80.—Thirteen cars of 
Manitoba wheat and eleven cars of rye 
from Manitoba and Alberta points were 
brought into Winnipeg early last week.

The Windsor Grocery, one of the old­
er grocery businesses in Victoria, B.C., 
has discontinued.
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WHOLESALE GROCERS OF CANADA
( Continued from page 32.)

Wholesale Grocers' Association and this Associa­
tion. The investigation before the Board of Com­
merce was held in Hamilton and Toronto and lasted 
over a week. Not a particle of evidence was 
produced to sustain such a charge. The Board of 
Commerce dismissed peremptorily the charge 
against the retail grocers, and deferred judgment 
under the remaining charges until the Board 
could make further investigation on its own in­
itiative, and after doing so, dismissed all the 
charges in a judgment that defined the rights of 
the parties, and especially the rights of the 
wholesalers and manufacturers. This judgment 
clearly gives the manufacturer of a proprietary 
article the right to protect his product, to fix 
the price and refuse to sell to anyone who, in 
his opinion, was injuring his business, or who 
would not carry out his conditions of sale. The 
judgment also gave the right to wholesalers to 
refuse to buy from manufacturers who do not 
treat them fairly. The Board in their judgment 
said that manufacturers were not to be com­
pelled to sell only to wholesale grocers. They 
could sell to other classes at their own will, but 
if they elected to sell to any of another class than 
wholesale grocers, the manuft ïturer was to be 
left to secure the needed distribution from those 
he favored to the detriment of the wholesale 
grocer class.

“This gives the wholesale grocers the right to 
get together and refuse to buy from the packer or 
manufacturer who sells to anyone who is injur­
ing the wholesale grocer's business. I strongly 
advise that the wholesale grocers get together 
and refuse to buy from those producers who are 
selling to other classes to the injury of the 
grocery trade. It must be remembered that in 
doing so it must not be to the detriment of the 
public.

“The Attorney-General now proposes to have 
the matter tried in the Civil Courts, and has 
issued a writ accordingly. How be can succeed 
in the face of the Combines and Fair Prices Act, 
passed by the Canadian Parliament, will be for 
the Courts to decide.

Some Recommendations
“I am sure the Association will continue to 

prosper, and to improve business conditions I 
would recommend :—

“1. To make a quick turnover of your stock-in- 
trade.

“2. To establish short terms of credit and collect 
accounts promptly.

“8. To cordially co-operate with, and have con­
fidence in. each other.

“4. To maintain a high standard of business 
ethics.

“5. To give the public an honest service."
Secretary's Repart.

Secretary Pyke presented his report. In part it 
is as follows :—

“August 21st, 1919, at Ottawa, your Association 
was organised and thus has just completed its 
first year of life, and although in ita infancy I 
think I am safe in stating that to-day it is a 
strong and vigorous infant and increasing in 
strength daily. Every province in the Dominion 
has its own organisation with its local secretary 
and all are members of our Association, our 
total paid membership to date being 204.

“An effort was made to have the Dried Fruit 
Association of California amend their Dried Fruit 
Contract in what we considered a more equitable 
way for the buyer. Much correspondence was 
carried on with the Dried Fruit Association, but 
I regret to say that the only concession we were 
able to secure was that they would agree to have 
all arbitrations conducted by an Arbitration Com­
mittee to be appointed by our Association, the 
method of arbitration to be the same as that 
approved of by the National Wholesale Grocers' 
Association of the United States.

“The sittings of the Board of Commerce have 
been followed very closely and at the first sitting 
in Toronto I took the opportunity of pledging our 
Association to assist the Board and co-operate, with 
them in every way possfele. This course we have 
followed consistently and I have had many satis­
factory conferences and interviews with the Board 
and its members and have thus been *b|s to supply 
much information and secure some important rul­
ings, which have been supplied to our members 
either direct or through the Provincial Secretaries.

“When soliciting orders from the wholesale 
grocery trade for 1919 pack of canned goods the 
Dominion and Canadian canners promised their 
buyers a loyalty rebate of two and a half cents 
per dozen. This rebate was afterwards cancelled 
by the canners by order of Dr. Me Fell, Cost of 
Living Commissioner, who ruled that the payment 
of such a rebate was illegal. Believing, however, 
that this rebate was perfectly legal and that the 
trade should receive same 1 took the question 
up with the Board of Commerce and succeeded in 
having them grant us » hearing In the matter.

“This bearing took place in Toronto, when die

Gradually Eliminating
Retailers Who Buy Direct

from the Manufacturers
««T THINK the retail trade is not getting a fair deal from the manufacturers,” 

1 stated President Hugh Blain in introducing the subject of Relations with 
manufacturers” at the wholesale grocers’ convention. “Some retailers are permitted 
to buy direct, to the disadvantage of the retailer who cannot. We want the manu­
facturer to distribute his goods through the wholesaler exclusively, or else through 
the retailer exclusively. This is an ideal for which we are striving and we should 
fight until we get it.” , , . ,

An animated discussion followed and all delegates were unanimous in declaring 
that the present method of distributing goods by the manufacturers was an in­
justice to both the wholesaler and retailer. Some retailers were allowed to buy 
direct, getting a discount which permitted them to sell at a lower figure than the 
other retailer who could not. Manufacturers present joined in the discussion and 
stated that retailers were being gradually cut off the list and that practically the 
only retailers now being sold to direct were the T. Eaton Co. and the Robert 
Simpson Co. of Toronto.

J. E. Ganong, Lever Bros., Toronto, gave an interesting review on the method 
of distributing their soaps since first put on the market. “When we first put our 
lines of soap on the market,” said Mr. Ganong, “it was the custom to sell direct to 
the retailers. It did not take us long to find out, however, that by selling to the 
wholesaler we could not only distribute our lines cheaper, but better than by selling 
direct to the retail trade. We, therefore, adopted that method, but we still have a 
number of old customers in the retail trade who have been good friends to us, ever 
since our goods were first put on the market. We still sell these people because we 
find it very difficult to cut them off. These old friends are gradually being weeded 
out and no new accounts are now being taken on. I cannot promise that we will sell 
exclusively to the wholesale trade, when I know it would be impossible to carry it 
out to the letter on account of still having some of these old accounts on our list. I 
can state, however, that our policy since last year is to distribute our lines exclu­
sively through the wholesale channels and no new retail accounts have been taken 
on."

“We are now working up to ideal conditions," remarked Mr. Blain. "Let us all 
stand together. I have been working along this line for forty years. Just keep on 
and it will work out all right.”

A. O. Marrin, of Winnipeg, proposed that a resolution be adopted that the rice 
millers be requested that rice be packed in bags of 100 pounds net, and not 97 
pounds as at present. “When we buy a ton of rice," he stated, “we pay for gross 
weight and then we sell by the pound actual weight. This should be changed and 
nee mills should put up rice in bags of 100 pounds net weight.” This resolution was 
passed and notification thereof will be sent to the rice millers both in Canada and 
the United States.

question was fully presented to tile Board by our 
counsel as well aa members of the wholesale 
grocery trade, and I am pleased to «ay, that es a 
result, the Board issued an order legalialng that 
payment of thi, rebate and restraining the can­
ners from retaining same. Thus a very large 
sum of money was distributed to the wholesale 
grocer | lada.

“Thi of the Board Issued in De-
eemhei lie Equalised Rates System In
selling .Iso approved of the profit
of flvi wed by the refinery.

"Tin • of the Board compelling
sugar the bail» of actual coat of
•took I : time of sale plus an amount
to yte «g price hae been vigorously
oppose it a hearing granted by the
new B that the clause in the order
re lath tolesaler'o selling price be
amend ar like all other commodities
could heals of price ruling at the
time i ding that replacement value
la the which bus!new can be car­
ried o It was also urged that the
Board t the movement In the price
of rag to not more than fifty cents
per h time. The members of the
Board selon of the hearing, staled
that ti lering making certain amend­
ments at which would not, however,
be sff or.

“In Railway Companies leaned a
•apple freight tari* cancelling the
preset! rate» on canned goods from
canne: to pointa East to take effect
on 0< re Immediately lodged a pro­
test 1 l of Railway Commissioners
and tl this change In rate» pending
a beai k place In Toronto some days
later gly opposed this change and
aa a i odtty rate on canned goods li
still ii

-At ring before the Board of Rail­
way < lor a «• per cent increase In

freight rates and 2<K4 In passenger rates asked for 
by the railways, your Association was represented 
by our President and Secretary. Mr. Blain made 
an excellent presentation on behalf of our Aaeo- 
elation in opposition to the proposed increase and 
waa thanked by the Chairman for bis clear and 
forceful reasoning.

“We are now endeavoring to have all manu­
facturers mark their shipping cases plainly with 
the contenta and atom on the front of the ease. 
No advertising to appear on the case, except that 
referring to contenta, and to mark on top of the 
ere* the «hipping weight

“The fact that we have an Associatloe chartered 
by a Special Act of Parliament of Canada and 
having practically »% of the wholeealc grocers of 
Canada as members baa been Inffuentlal In our 
obtaining informetioa and tecognltioa. that 
no Individual can obtain. Associatloe we* 
la a business proposition pure and simple, 
and should, therefore, he treated as a 
branch of your hualneee and should be given the 
same attention and thought ns other branches, 
with the thought In mind that co-operation la 
good hualneee. We should endeavor to make our 
Association of sufficient strength so that we could 
retain the services of some outstanding lawyer 
well versed In commercial law, who would he at 
the servies of our members st all times to give 
counsel and legal advise on business matters re­
ferred to him, and alee to perhaps reach that point 
when we could enable training in railway trafâe 
and who could be of service to our members 1» 
the matter of fyllng claims, eta.

T. H. Klnnear, president of the Ontafie 
Wholesale Grocers’ Association, end tran- 
surer of the Canadien organisation, present­
ed the treasurer's report, showing • sub­
stantial balenee on the right side.

The striking of the nominating end reso­
lution committee resulted as follows: 

Nominating—L. K. Paysan, HaHfna; A.

^
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H. Wetmore, St. John; J. S. Royer, Quebec; 
Mr. Laogevin, Montreal; Sam. Villee, Ham­
ilton; A. H. Paffard, Toronto; A. 0. Martin, 
Winnipeg, and R. G. Bradley, Edmonton.

Resolutions—W. C. Cross, St. John; H. G. 
Bauld, Halifax; E. W. P. Eby, Toronto; 
Evan Turner, Quebec; R. A. Chaput, Mont­
real; W. C. Bryant, Montreal; G. P. Morrow, 
Brandon; A. E. Burns, Winnipeg; J. M. Bean, 
Weyburn; Louis Petree, Calgary; F. T. 
Smye, Hamilton, and H. W. Chamberlain, 
Ottawa.

Charging the Sale» Tax
J. S. Royer, Quebec, introducing the sub­

ject of the "uniformity in charging the sales 
tax," stated that it wai of vital importance 
to the wholesale grocery trade that the 
Government amend the present law. The 
manufacturers selling direct to the retail 
trade charge two per cent, on the net roll­
ing price. "If we charge one per cent, on 
the re-selling price," Mr. Royer added, “we 
are charging lesa than the manufacturera 
selling direct to the retail trade. We 
should ask the Government to amend the 
law so that the wholesaler can charge two

Kr cent on the Invoices. The wholesaler 
M been absorbing the manufacturers’ one 

per cent, and the wholesaler cannot afford 
it One per cent, is a large part of the 
profit."

Issue New Resale List
Secretary Pyke pointed out that the only 

way at present that the wholesaler could 
be reimbursed for that one per cent manu­
facturers' tax was for the manufacturers to 
issue a new resale list with the one per 
cent, included. A representative from St. 
John’s, N.B., stated that the wholesalers 
there had taken thia matter up and were 
doing what Mr. Pyke suggests.

J. W. Charles, Niagara Falla, Ont, asked 
if there was any reason why the manufac­
turer ahould pass this tax on. The tend­
ency is to pass all these taxes on to the 
retailer, and too often, he ia what Mr. 
Charles chose to term, the “goat” The 
manufacturer should make an allowance to 
the wholesaler if he pays hla hills promptly. 
Let the manufacturer be responsible with a 
one per cent, discount. There isn't a re­
tailer who can charge that tax on to his 
goods.

At Source of Production
The second day of the Canadian wholesale 

grocers' convention opened with a continued 
discussion on the present method of col­
lecting the tax on sales. The method of col­
lecting the tax now is to pass it down from 
the manufacturer through every distribu­
tor to the ultimate purchaser. When the 
taxable goods are sold direct to the re­
tailer, the manufacturer adds the two per 
cent tax. When sold to the wholesaler the 
manufacturer adda one per cent, and the 
wholesaler adda another one per cent. Thia 
system of collecting the tax wae considered 
awkward and unfair and a resolution was 
unanimously passed calling on the Domin­
ion Government to collect the two per cent, 
tax entirely at the source of production, 
that is, from the manufacturers and on cus­
toms importations.

The Entertainment Feature»
The entertainment features of the con­

vention were much enjoyed by all present 
During the afternoon of the first day. the 
delegates were taken for a trip on Tor­
onto harbor on the Harbor Commissioner’s 
yacht, concluding with a dinner at the Sun- 
nyside pavilion. On Friday afternoon the 
gueata drove around the city, having dinner 
at the Searboro Golf Club. On both occa­
sions the visitors were loud in their praises 
of the hospitality of the Toronto wholeaale 
grocers.

Friday*» «.misa.
The speaker of the morning session on Friday 

was Clinton P. Biddle, Bureau of Business Re­
search. Harvard University in an address, “Operat­
ing Costs and Management Problems in the Whole­
sale Grocery Business."

“teat year the cost of doing buaineaa for the

RAISINS GOING FOR WINE SEND PRICES TO UNHEARD OF LEVELS
t r l-'xEOPLE aren’t eating raisins any more. They are drinking them,” 

\J remarked W. J. DeCorce, of the California Associated Raisin Co., 
A Fresno, Cal., in the course of some remarks on the raisin situation 

in California, before the Canadian wholesale grocers’ convention last week. 
“The raisin industry has put us in a position where we do not know where 
we stend. Fifty per cent, of the raisins went into wine last year. People 
arc paying unheard of prices for them this year. Certain factions in New 
York boosted the price to undreamed of levels, for they know that raisins 
for ‘booze’ at $20 per bottle would bring a big profit

“The California Associated - Raisin Co. will have an estimated crop this 
year of 800,000 tons, but merchants have only been sold about 37% per 
cent of their last year’s allotment. The average price has been around 24 
cents per pound. Our prices are high—higher than we want. We are 
losing business that it has taken years to build up, that is, the housewife, 
the grocer and the baker. But circumstances are such that over them wt) 
have no control.’’

whokesle grocers was 9.1 per cent, of net «alee." 
declared Mr. Biddle. "Were your eoeta. above or 
below this figure? Many of you are wondering 
no doubt my authority for this rather «weeping 
statement. It is the result of the last Investiga­
tion of the Bureau of Business Research in the 
wholesale grocery business.

“A large portion of the food supplies of the 
country now peas through the hands of wholesale 
grocers. There is. no doubt, some apprehension 
among you that the functions which you perform 
will t>e taken over by other agencies. But there 
is little reason for such apprehension provided 
you deal with your problems energetically. It is 
to these problems, and particularly with the 
cost phase of them, that I am going to devote my

'"From the standpoint of public interest, the 
existence of the wholesale grocer depends upon 
the effectiveness and the economy with which he 
performs his functions. These functions are, 
first, the selection of merchandise suited to the 
need» of his customers ; second, the assembling of 
a wide variety of goods from many sources ; third, 
the storage of seasonal goods ; fourth, the parcel­
ing out of merchandise in small lots according to 
the customer’s requirements ; fifth, the granting 
of credit: and, sixth, the maintenance of a sell­
ing fores. These are essential functions. They 
must be performed by some agency, either by the 
wholesale grocer, by the manufacturer himself, by 
the <*ain store, or by come other type of institu­
tion. Whatever changes are made in die type of 
organisation, it is seldom that a function can be 
eliminated, although mean» may be found for 
reducing its cost. To each of these functions a 
certain cost is attached. Consequently, whenever 
a manufacturer, for exemple, takes over ■ whole­
saler’s function, he must at the seme time assume 
the cost of performing that function.

Dangers Within
The most serious dangers that beset the whole­

sale grocery business are those that arise from 
within the trade itself. One of these dangers Is 
the lack of knowledge of the cost of doing busi­
ness. Many wholesale grocers are keeping their 
records accurately. Considering all the mercan­
tile businesses that we have Investigated, tbs 
wholesale groeers have supplied us with the most 
carefully prepared reports. There are still a sub­
stantial number of wholesalers, however, who do 
not know definitely their cost of doing business and 
who, therefore, menace the welfare of the trade 
as a whole. Like sny other merchant, the grocer 
who does not know what It cost» him to do business 
is the one who is likely to overlook opportunities 
for economy in management.

"Many a wholesaler Is convinced that his ex­
penses ere too high, but he does not know where 
to cut down. It Isn’t enough to know what your 
expenses are in the aggregate. Find out just 
where your money is going.

Wholesaler and Retailer
“The last problem which I am going to discuss 

this morning has to do with the wholesaler's re­
lation with the retailer. If a wholesale grocer 
encourages a man to engage In the retail grocery 
business without adequate safeguards, he Is weak­
ening the position of his entire trade. The reply 
doubtless will be made that some of these practices 
are forced by competition. In every ease, however, 
there are enough instances to indicate thet a 
policy that is fundamentally sound can be carried 
through even by an individual wholesaler grocer 
alone. So long as wholesale groeers, furtherfore. 
adhere to a standard of trade ethics that permits 
unsound or uneconomical practices to continue 
within their own ranks, they cannot expect public 
sympathy as protection to their Interacts.

Dependent Upesi Retailer
"The' prosperity of the wholesale grocer de­

pends fundamentally upon the welfare of the re­

tailers who are his customers. The retail grocery 
trade is often maligned as one in which poor 
management is prevalent. Through its investi­
gation the Bureau has come in contact with vari­
ous retail trades, the study of which has given 
us a valuable basis for comparison. This com­
parison indicates that the retail groeers of the 
country rank as high in the scale of business 
management as any other class of retail mer­
chants which we have studied. For example, in 
our retail hardware investigation this past year 
we found that 75% of the stores reporting showed 
that their charge customers owed the Store more 
than the average total sales for one month, while 
the retail grocery investigation showed that in 
only 25% of thé stores the charge customers owed 
more than the average total sales for one month. 
Our research also brought out the fact that in 
only 2% of the retail grocery stores were re­
ceivables last year more than twice the average 
monthly sales. In 28% of the hardware stores, 
however, receivables were over twice the average 
monthly sales. The conclusion that may be drawn 
from this is that the retail grocers get their 
money in quicker than the retail hardware men. 
This conclusion is further substantiated by the 
fact that losses from bad debts In the retell 
grocery trade amounted to three-tenths of one 
per cent., while the same Item In the retail hard­
ware trade amounted to one-half of one per cent, 
of net sales.

There are still, however, a great many retail 
grocers whose methods are slipshod. These 
methods endanger their existence and afford espe­
cially vulnerable points for attsck by other types 
of mercantile institutions. The wholesale grocer 
owes It to himself and to the trade at large to put 
forth such efforts as he ean to sell the idea of 
better methods to his customers at the same time 
that he sells them merchandise. If customers are 
to receive credit they can he required to submit 
net worth statements and should be induced to keep 
adequate records of their income and outgo. Sug­
gestions can also he given them regarding methods 
of store arrangement in order to assist them in 
decreasing their operating, expenses.

“In both the retail and the wholesale grocery 
trades It appears that the small firm when well- 
managed is holding its own In competition. There 
are many Instances of merchants with a small 
volume of business who are performing their func­
tions as economically as the large merchants. In 
fact the cost of doing business frequently is 
higher, in percentage of sales, in the case of firms 
with a large volume of sales than It Is in the 
small business. Wtih wideawake management 
there is no apparent reason why the small mer­
chant should not continue to be successful."

Hugh Blain Re-elected
Despite his strongly expressed wish to retire. 

President Hugh Blain, of Toronto, was re-elected. 
Other officers elected were: First Vice-President, 
Armand Chaput (L. Chaput. Fila A Co.. Mont­
real): 2nd Vice-President, Louis Petree (Louie 
Petree, Ltd.), Calgary: 3rd Vice-President. Chas. 
H. Peters (Baird A Peters). St. John ; Treasurer, 
Thos. H. Kinnear (Kinnear A Co.), Toronto: 
Secretary, A. C. Pyke, Toronto.

Executive Committee—Alberta, John Home, Cal­
gary, and P. J. Bradley, Edmonton : Saskatche­
wan. J. M. Bean. Weyburn, and J. D. Millar. 
Saskatoon ; Manitoba, J. Weidman, Winnipeg, and 
A. O. Marrin. Winnipeg: Ontario, Col. Craig. 
Kingston, and G. R. Lloyd. Hamilton : Quebec. Z. 
Hebert Montreal, and J. S. Boyer. Quebec City: 
New Brunswick. L. P. Scofficld. St. John, and 
J. -F. Edgett Moncton: Nova Scotia. L. K. Bay- 
aenk Halifax, and D. A. Morrison. Amherst. As 
no wholesalers were present from British Columbia 
or Prince Edward Island, their representatives on 
the Executive will be appointed later.

The matter of mooting a place for the next con­
vention was left to the executive.
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EDITORIALS IN BRIEF FORM
THIS issue of Canadian Grocer is a British 
Columbia and London number. Articles out­
lining merchandising ideas of grocers in the 
Pacific Coast province, and also in the Forest 
City, will be found of interest, and their experi­
ence might be repeated with profit by many in 
the trade.

a a a

THE Western Fair in London, Ont., the week 
after next, will be the meeting place for many 
grocers in Western Ontario. The Pure Food 
Building erected there three years ago will be 
the interesting feature for the trade. I nis show 
is conducted by the London retail grocers, and 
is a fine piece of enterprise, in the way of ex­
hibiting new as well as the better established 
food lines.

# » *

IF INTIMATE contact between men in the same 
profession were made more intimate, it would 
go farther toward bringing about that era of 
brotherhood for which most of us crave. Dis­
trust would give way to trust. Men would learn 
to know one another better, and knowing one an­
other would make for a broader understanding

of motives. Interpretation of the acts of others 
would be guided by sympathy and sentiment 
instead of, as at present, heartlessness and 
harshness.

• • #
THE advertisements in the trade paper pay two 
classes—the advertisers who put them there 
and the dealers who read them.

THE SUGAR SITUATION

IN view of the announcement last week that 
refiners would guarantee sugar prices against 

decline, the drop of two dollars per hundred on 
Friday last came as a surprise to many in the 
trade. The summoning to Ottawa of the refin­
ers, where a conference was held with the 
Board of Commerce, on Thursday of last week, 
was followed by the news of a reduction in 
refiners’ quotations.

Two articles appearing in another part of 
this week’s Canadian Grocer will be found of 
extreme interest by many who are keenly watch­
ing the situation in sugar, both in Canada and 
on the other sidê. One article, the statement of 
a man prominent in the wholesale grocery trade 
in the United States, sums up the case over 
there. Here possibly is found the real reason 
for the creation of a similar sentiment in this 
country—a sentiment growing in such strength 
that it demanded consideration by the Board of 
Commerce, and resulted in a decline being 
brought about in the Cartadian sugar market.

The other article, to which reference is here 
made, contains the letter of a man prominent in 
the sugar trade in this Dominion and whose sum­
mary of the situation provides no reason for the 
decline other than what he terms the interfer­
ence of so-called Government experts. He de­
clares that the price of $24 ruling before this 
decrease was entirely justified and that there is 
no reason in the world why sugar prices should 
drop in the face of the high prices that refiners 
had to pay for the raws from which the sugar 
now available was manufactured. A decline, in 
his opinion, can mean nothing more than finan­
cial loss for the refiners.

The market appears to be one of quiet de­
mand at the present time, both wholesale and 
retail trade buying cautiously. On account of 
the public sentiment and possible further action 
by the Board of Commerce, coupled with in­
active demand, another decline would not be a 
surprise to the trade, although the price paid by 
refiners for the rçw sugar they are now melting 
is against it.
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Vital Statistics of Business Turnover
Important Light on Proportionate Sales of Various Commodities—

Low End Merchandise is First Considered
By HENRY JOHNSON, JR.

SOMETHING the grocery business 
has needed for many years, even 
since the beginning, now has 

been done by a pioneer in grocery in­
vestigation. And, like so many other 
things that looked “impossible” to do, 
this turns out to be aosutdly simple.

The thought is to learn accurately 
of what different commodities our salts 
consist, and in what proportion to the 
whole each is sold. Thinking of the 
hundreds of items we handle, it s< cmed 
a stupendous task to find this out. Hut 
it is done by taking a monthly inven­
tory. Purchases are added and with­
drawals for sale are deducted from 
stocks, and then it is merely a matter 
of detail to ascertain exactly how much 
of each item we sell.

Look at the chart careful! y. You can­
not study it too minutely. And st will 
fascinate you so that you will delight in 
the study. It reflects the grocery sales 
of June, 1919, in this store. Notice the 
proportion of sugar 13.608 per cent; but­
ter, 12.969 per cent.; canned milk, 7.684 
per cent.; eggs, 6.263 per cent.; butter 
substitutes, 4.298 per cent. ; fats, 3.673 
per cent., and flour, 2.682 per cent. 
Others you will find of similarly inter­
esting purport.
Preponderance of Low-End Merchandise

I have selected these particular items 
for an important reason. They are all 
low-end merchandise; that is, they are 
all commodities which pay a gross mar­
gin that is less than the cost of doing 
business. Take the average expense at 
say, 16 2-3 per cent., and there is not 
an item among those I have selected 
that pays such a margin. Even if we 
take the lower figure which temporarily 
prevails in our business—14.6 per cent. 
—we shall find that none of the items 
quoted bears such a margin.

Now, if you add up the total of the 
items above listed, you will get 60.077 
per cent. This shows that more than 
half of the goods the grocer sells in 
such a representative store are sold on 
a gross margin that is lew than the cost 
of operation.

This is not news to enlightened gro­
cers; but it is well to have it emphasized 
occasionally to bring home to grocers 
how careful they must be to be minutely 
accurate in their figures and fixing of 
prices.

Next, let us note what a valuable 
guide this is for the buyer. We have 
been in the habit, for example, of buy­
ing cleansers in lots of ten cases or 
over—to “get the inside price." This 
is not a line that spoils, so we feel that 
it goes out with a profit. Look down 
the line and note that all cleansers 
made up .027 per cent., or 27-1000 of 
one per cent, of the turnover of this

month! Does that not point to the wis­
dom of buying such things in single 
cases—or less—and paying list for 
them Î Surely it will be better to keep 
our money in the bank where we can 
get it for purposes of fast-moving 
things rather than lock it up in such 
snail-like articles!

Lots of Things Move Very Slowly
Look up the list: All canned vege­

tables, except peas, corn and tomatoes, 
make up only .028 per cent, of June 
sales; and the three great staples, peas, 
corn and tomatoes make up only 1.693 
per cent. more. In fact, all the 46 classi­
fications below cheese are sold each to 
the tune of less than one per cent, of 
the total turnover. Cheese itself, re­
garded generally as a summer food, ac­
counts for only one per cent, and a slight 
fraction of the sales.

Does not this show us how many mis­
taken notions of turnover we have been 
entertaining? Does it not bring home 
to us in pointed fashion how easily we 
can afford to take chances through un­
der-buying and how carefully we must 
be forearmed against overbuying ?

The month of June is a summer 
month. It is a time, as we would all 
think, of heavy sales of sardines, clams 
and cove oysters. Yet all kinds of sar­
dines only account for .367, or about 
one-third per cent, of sales. The others 
together give us only .025 per cent. Is 
not the lesson that all the 46 classes of 
goods which sell steadily in summer and 
which we must keep are such as must 
be bought short, sold and bought again?

Turning consideration, now, to the re­
mainder of the list, we find 17 classi­
fications which yield 86.733, or nearly 
87 per cent, of our total June sales. 
Nine of these, cheese, canned peas, corn 
and tomatoes; salmon; coffee; tea; salad 
dressing; soap; fresh fruits and vege­
tables; and cured meats, are items 
which can be priced so as to yield a 
real profit above the average expense 
account. There may be an exception in 
cured meats; but even on those a net 
profit may be made most of the time, I 
believe.
Volume, Turnover, Speed, Economy of 

Operation
If this reasoning is sound, then volume 

based on rapid turnover, speedy sales, 
with every economy of operation pos­
sible, must furnish us net earnings. In 
fact, rapid turnover of short stocks is 
in itself a source of economy because 
of the short handling of short stocks. 
Where surplus must be handled and re­
handled, the small stock can go on sale 
with one motion.

Another lesson: All is not gold that 
glitters. The long margins on certain 
of the commodities listed far down this

chart are not the producers of revenue 
we think they are, because their total 
volume is to insignificant. Likewise, 
the humble items may be the bearers 
of real money to us. The short-margin 
items listed high up really make up our 
stand-bys for actual profits, because, 
while their margin is short, their turn­
over is rapid and economical.

Again, articles which are sold in 
quantity, without much dickering, de­
monstrating, and selecting, are much 
more economical to handle than items 
like sardines, for example, where the 
customer takes time to pick and choose 
and where the unit of sale is apt to be 
very limited.

Guide to Buying and Sales
This chart is an invaluable guide to 

the buyer. Here is a record for June of 
last year. Reference to it will show 
very clearly and reliably what will be in 
demand June, 1920, and June, 1921, with 
slight variation. For there are few 
changes of style in grocery purchases. 
An item here and there is sold more 
freely one season than another. Brands 
come and go so that what was a favorite 
last June may be passed up this year; 
but the sale of the various commodities 
will be just about the same.

So there could be no more helpful 
plan than that of taking a monthly in­
ventory for at least one year. Work 7 
Yes, a lot of work. But the most profit­
able kind of work and work which will 
yield more solid results than any other 
single task you could set for yourself.

Take the classifications shown in this 
list. Divide yours into the same kind, 
or nearly the same. Have them assembl­
ed on your shelves accordingly, so it 
will be easy to locate any item at any 
time by its proper place in the store. 
Then the task of inventorying will get 
easier every month. It will get especial­
ly simpler as you learn the great truth 
that it is best always to carry light 
stocks. If you have to count them up 
every month you will not want any sur­
plus on hand—and you will realize, 
pointedly, how long many things stay 
with you!

Source of Information Ideal
The source of this information is 

ideal, for this pioneer investigator runs 
a groceteria, or self-service store, where­
in nearly, if not quite, a million dollars 
worth of goods are sold in a year. The 
sales are uninfluenced by any salesman­
ship other than signs and price tags. 
It is automatic selling. It shows pre­
cisely what the people will select for 
themselves, and therefore indicates what 
the natural* trend of merchandise is.

It further shows much greater econ­
omy of operation than the ordinary 

Continued on page 58
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.MW QUEBEC
Dube, Montreal, recently suffer­

ed a less by fire.
•jW.L. A. Brodie, who succeeded his 

father in the firm of Brodie & Harvie, 
in. Montreal, was married last Wednes­
day, August 26th,. to Miss Brownie Rus­
sell» of Montreal. Mr. and Mrs. Brodie 
left for: a honeymoon trip to the Pacific 
Coast and will return about the middle 
of, September,

■■.The Belgo Canadian Trading Com­
pany. represented in Montreal by Mr. 
Splpke, has procured for Canada the 
agency for some Dutch confections. 
Frank Rademaker’s Cacao (cocoa) is one 
of them. Besides this they have a line 
of Dutch bonbons packed in one and two 
pound packages. Another is Hopjes 
(Dutch caramels). These lines have not 
been on the Canadian market for some 
years and the first shipments have only 
arrived in Montreal during the past few 
weeks,

. The death occurred very suddenly on 
Sunday night, August 29th, of Arthur 
P. Lippett of Arthur P. Lippett A Co., 
8. .Place Royal, Montreal, at his resi­
dence, 463 Strathcona avenue, Montreal. 
Mr. Tippett was at church Sunday morn- 
tag and apparently in fine health. He 
went» for a walk after church and short­
ly lafterwards complained of illness and 
passed away a few hours later. Mr. 
Tippett was in his 70th year and was 
s»,business man in Montreal of the firm 
of ! Arthur P. Tippett A Co., 8 Place 
Rdyal, The body was taken on Tues­
day to Fredericton, N.B., for interment.

New Match Plant 
- For Quebec Province

it i - ______

Six Million Dollar Plant Will Be Erect- 
/'"fed In the East by British Amal- 
‘ •ll fTMtintion of Four Companies 

Montreal.—Through the medium of a 
Canadian associate company the enter­
prise of a recent amalgamation of four 
British match-manufacturing firms will 
erect a large mill in this Province and 
install a match-manufacturing plant at 
an ’Investment of five million dollars.

This information was given out by 
Sir1 Alexander Maguire, the Chairman of 
the' British amalgamation, who has been 
investigating conditions here for the 
part few weeks.

• The management of the Dominion 
branch of the industry is to be in the 
hapds of a directorate of twelve, six 
GaAhdians and six British: -8ir Lomer 
Gouin and George Chapoon, President 
of thg Laurentide Company, are the fiat 
two to be mentioned from this side.

Business Changes
J. Kershaw, Newmarket, Ont., has 

sold to H. H. Fockler.
D. W. Jessop, Sudbury, Ont., has com­

menced a grocery business.
D. Sweetman, Toronto, has sold to 

J. W. Jones.
W. J. Kemp, Toronto, has Wold to 

ffm, Elford.
W. B. Challoner, Walkerville, has sold 

to J. A. Kirkland.
Oscar M. Doane, Toronto, has sold to 

J. M. Tuff of the same city. Mr. Doane 
has bought C. L. Stone’s business.

GOOD FALL TRADE LOOKED FOR
Ben Billesdon, manager for Har­

greaves (Canada) Limited, has returned 
to Toronto from a six weeks’ business 
trip to Western Canada. He visited the 
firm’s representatives in Winnipeg and 
Vancouver. He reports that while job­
bers and retailers are buying carefully, 
business is steady. The crop is likely to 
turn out a good average one and busi­
ness men in the West, he says, are look­
ing for a good fall trade.

DOM. CANNERS’ EMPLOYEES
AT PICTON HOLD PICNIC

Pic ton. — The workers and fam­
ilies of the A. C. Miller branch Do­
minion Cannera, Ltd., Picton, assembled 
for a picnic to the Sand Banks. Sports, 
races, etc., were indulged in by young 
and old, a good many carrying off use­
ful prizes. Supper was then proceeded 
with. At this juncture all drew tickets, 
13 of which were lucky winners of other 
prizes. The whole of the party then 
proceeded to the Outlet, where dancing 
was enjoyed until 11 p.m. G. Owens, 
manager of the plant, was in attendance.

New Goods
DAY A MARTIN’S POLISHES

One of the new lines on the Canadian 
market is the Day A Martin’s Wax 
Shoe Polish, manufactured in England. 
The firm was established in 1770, and 
in addition to the regular shoe polish, 
they also manufacture liquid blacking, 
paste blacking in tins, boot creams in 
bottles, buckskin and canvas pearl dress­
ings, dubbin, etc. Hargreaves (Canada), 
Limited, Toronto, Winnipeg and Van­
couver, are the Canadian distributors.

Sir Thomas Lipton 
a Welcome Visitor 

to City of Toronto
Sir Thomas Lipton, the famous 

sportsman and head of one of the larg­
est mercantile concerns in the world, 
was a visitor in Toronto this last week. 
Sir Thomas was in a genial mood when 
seen by Canadian Grocer at the King 
Edward Hotel, and stated that he was 
on a vacation and refused to make any 
statements regarding business affairs, 
tariff questions or politics. However, 
he had no objection in recalling the time 
some 17 years ago when he cornered the 
pork supplies of the world, and beat the 
Chicago packers at their own game. He 
was asked if he had any thought of es­
tablishing a chain of stores in Canada; 
he replied that he had not. The time was 
not yet ripe for that here, but perhaps 
when the population had doubled or 
trebled, something might be done. 
“Some of the happiest days of my life 
have been spent behind the grocery 
counter," he said. “That is where I first 
got my start, working from very early 
in the morning until late at night and 
sleeping in the back room and often be­
hind the counter." On Friday he was 
the guest of honor at a dinner at the 
R.C.Y.C. and on Saturday he accompani­
ed Sir Auckland Geddes to the Canadian 
National Exhibition for the official open­
ing, and officiated as judge at the 
equatic sports.

Border Cities 
R.M.A. Will Hold 

Pure Food Show
Windsor, Aug. 31.—A pure food and 

electric show is to be held in the Border 
Cities during the week of October 18- 
26, by the Border Cities Retail Mer­
chants’ Association. The latest an­
nouncements are to the effect that 
medals will be given to firms having the 
best exhibits in their particular lines 
and the indications are that the com­
petition will be keen.

Although the plan of the floor in-the 
armories has been only just opened of­
ficially, more than 25 of the 94 spaces 
have already been subscribed for by 
several pure food and electrical firms, 
while many others have forwarded re­
quests for further information.



September 8, 1920 49

I
^mmiÊKHmÊÊmmmmmmmÊmmKmmmmÊÊmmKÊKÊmmmÊmimmmÊmimimmÊÊÊmÊmmtmÊmmÊmÊmtmtÊÊÊÊÊÊÊÊÊÊÊmmÊamÊmmmmr.

NEWS FROM WESTERN CANADA j
I • • 11A

WESTERN
R. F. Young, Gladstone Avenue and 

Fernwood, Victoria, B.C., has sold his 
business to Mr. Geo. Hammell.

A. H. Gasquoine, general manager of 
London O. T., Ltd., spent a few days 
in Winnipeg with his agents, the 
Stroyan-Dunwoody Co.

Sutherland and Robertson, Brandon, 
Man., have disposed of their grocery 
business to the Great War Veterans* 
Co-operative society. C. E. Irish will 
be the new manager.

H. P. Pennock, of H. P. Pennock & 
Co., western representative for the At­
lantic Sugar Refineries, was in Toron­
to, taking part in the “Atlantic Sugar” 
convention of salesmen last week.

Codville Co., Ltd., Winnipeg, have 
been appointed exclusive selling agents 
for Winnipeg and district for Hamster- 
ley Farm Jam Co., Ltd., of Victoria, 
B.C.

The Weyburn grocery, Weyburn, 
Sask., has leased a large portion of the 
Calgary brewing and bottling works 
building in Shannavon, Sask., and have 
established a distributing house for 
staple goods.

A. C. Andrew, Calgary manager for 
Donald H. Bain Company, is a visitor 
at the coast. He took in Vancouver 
Island during the trip, which is a pleas­
ure trip as well as for business pur­
poses.

Mr. Gasquoine did not visit the West 
but hopes to do so on his next trip to 
Canada. He expressed great confidence 
in the splendid opportunities and re­
sources of both Eastern and middle 
Western Canada, and looks forward to 
a great expansion of his Canadian busi­
ness within the next few years.

Col. John W. Chambers has left Win­
nipeg on an extensive selling trip in 
Eastern Canada. Col. Chambers, who 
has been spending a few days with the 
Stroyan-Dunwoody Co., Winnipeg, West­
ern agents, expressed himself as very 
optimistic as to future business in his 
lines throughout the West, and stated 
that the public were evincing a Strong 
support to English pure fruit'drinks.

S. M. Screaton,' for the last 12 years 
sales manager for Mason.Hickey, and 
previously with Edward Adams A Co., 
wholesale grocers, London, Ont., has en­
tered the field for himself, and has gone 
into partnership with A. D. Norman as 
manufacturers’ agents. After the first 
of September, the firm will hereafter be 
known as Messrs. Norman A Screaton, 
and will be found at 208 Scott Block, 

• Winnipeg, Man. This firm will continue 
to cover the territory from Port Arthur, 
Ont., to the Pacific Coae*

New Manager of 
Grocery Dept, of 

Hudson’s Bay Co.
Vancouver, Aug. 31.—John H.- Rich- 

dale is the new manager of the Hudson’s 
Bay Co., Vancouver, B.C. grocery de­
partment. Mr. Richdale is not new to 
Vancouver, nor indeed, the British Col­
umbia trade, having been associated 
with the Hudson Bay Company's stores 
for many years. He has at various times 
resided at Victoria, Port Simpson, Kam­
loops and Nelson, always working for 
the success of this world famous com­
pany. With the closing of the Vancou­
ver wholesale depot of the company, 
two years ago (it now only serves the

company's own branches and trading 
posts) Mr. Richdale accepted a position 
with San Francisco's oldest and most 
exclusive grocery firm, Goldberg, Bowen 
A Co., being In charge of their fancy 
imported grocery specialty department. 
Mr. Richdale returns to Vancouver with 
an extended knowledge of "de luxe” 
groceries.

BRITISrf COLUMBIA
H. G. Bentley will succeed C. W. Stel- 

fox, Wyatt Bay.
T. H. Wilson, Silverton, is now ia- 

corporated as Wilsons, Ltd.
Watson A Carscallen has succeeded 

Charles Sumner of Abbotsford.
Wm. Giver has taken over the busi­

ness of Thos. Lowes, at Red Deer.
S. Gould succeeds P. D. Johnston of 

the Thorburn Grocery, Victoria.
The Otter Shingle Co., of Aldergrove, 

has been taken over by M. C. Walker.
Mrs. G. Dunn has succeeded T. Nix, 

of Kingsway A Tyne street, Vancouver.
J. W. Asaph has taken over the busi­

ness of Chas. Traughton, Mission City.
E. Keely has taken over the business 

of Wm. Alexander, Lakeview Station, 
B. C.

The, business of Keeler A Son, Kere- 
meos will in future be run by G. G. 
Keeler.

The business of Horner A Milton, 
Victoria, will in future be carried on by 
T. Horner.

Jardine A Dickinson of Kerrisdale 
will in future be known as Labelle’s 
grocery.

The business of Sipprell A McDonald 
has been taken over by W. Murray, Al­
dergrove.

The establishment of Everett A Dun­
can of Dollarton is now run by F. C. 
Everett.

G. H. Johnston has succeeded Mrs. A. 
McIntosh at 23rd and Main street, Van­
couver.

E. B. Ladner has been succeeded by 
T. A. Hodge, -of 5406 Main St., South 
Vancouver.

W. Waltham will in future run the 
business of S. Campbell, 6th and I3th 
avenue, E. Burnaby.

J. Gardiner will in future carry on 
the business of F. B. Britton, of 1028 
Robson St., Vancouver.

Evans A Son Will in future conduct 
the business of Geo. Fisher, of 3425 
Broadway W., Vancouver. »*

Landon A McNutt have taken over the 
business of S. Butler, Q. A S., 2606 
Granville street, Vancouver. _

B. Kanshi Ram has purchased the 
business of the Punjab Trading Co., 
Georgia street east,«Vancouver.

Thos. F. Blumberg has recently pur­
chased the business of Mrs. R. Emel, of 
12th and Oak street, Vancouver.

Coates A Co. have sold their business 
at the corner of Burrard A Davie St., 
Vancouver, to Messrs. McPherson Bros.

The business of McCarter, Lampman 
A Housley, Carmiden Bay, has been 
turned ever to the Helen Bay Logging 
Co.
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Victoria.—A new co-operative store 
has been opened in Victoria under the 
name United Co-Operative Association. 
Groceries, meats, vegetables, fruits are 
handled, a very complete butcher store 
taking care of "the meat business. Prices 
are the same as the regular grocery 
stores, the members sharing on a divi­
dend basis. Membership costs $10.

A. MacDonald, head of the chain of 
wholesale t grocery houses that have 
made his name a familiar one in West­
ern Canada, passed through Vancouver 
on the 17th. Asked by Canadian Grocer 
Mr. MacDonald stated that the visit was 
solely for domestic reasons. Mr. Mac­
Donald shows all the vigor of a man of 
forty—despite the fact that his years 
are double that number.

Regina Travellers*
Hold Happy Picnic

Enjoyable Day Spent by the United 
Commercial Travellers and Their 

Friends
Regina.—The annual picnic of the 

United Commercial Travellers at Hun­
gry Hollow recently was attended by 
fully three hundred travellers with their 
wives and friends. From all angles the 
outing was a distinct success. E. R. 
Cameron, chairman of the general picnic 
committee, proved himself an able or­
ganizer, and won much praise for his 
efforts and G. P. Millan and Dave Best 
also acquitted themselves nobly in their 
preparations for conveying the party to 
the picnic grounds.

Senator Laird acted as judge of 
sports. The Boy Scouts’ band was in 
attendance.

CRESCENT MFC. CO„ SEATTLE, ARE 
ENLARGING PREMISES 

The Crescent Manufacturing Com­
pany, Seattle, Wash., have leased the 
three-story building adjacent to the 
Crescent structure on Occidental St.

Alterations will begin immediately 
which will double the capacity of the 
Mapeline Division, one floor of the new 
quarters being given over to the pack­
ing of this product. The Crescent 
Flavorings, Ice Cream Powder, Confec­
tioners' and Bakers’ Supply Depart­
ments will also be expanded to practic­
ally twice present size.

WELL WORTH THE MONEY 
Enniskillen Station, N.B. 

MacLean Publishing Co.
Four dollars is enclosed to cover 

our yearly subscription tg Canadian 
Grocer, Asiae from the market re­
ports, etc., tve feel that our ol>l friend 
Henry Johnson, Jr.’s advice in each 
issue is well worth the four dollars. 
August 19, 1920.

Thome <fc Co.

CANADIAN GROCER

Crops in Some 
Alberta Districts 

Equal to 1915
Hanna, Alta. — Crops' in Strathmore 

area are fairly typical of conditions east 
of Calgary, with the exception that 
there has been some hail damage at 
Gleichen and Cluny. The district of 
Munson has a fine crop, considered to 
be almost, if not quite, equal to 1915, 
when average was round 40 bushels. 
From Munson and Hanna, through Delia 
and Craigmyle districts, the crop is very 
good. Some of the crops are ready to 
cut, but much is quite green and is fill­
ing and ripening. East from Delia 
crops are more nearly ripe, and north 
of Craigmyle quite a few fields of both 
wheat and oats are cut. The number in­
creases as Hanna is approached. Straw 
of all kinds of crop is clean and bright. 
Few flax crops are grown in this terri­
tory, and very little barley. Around 
Munson spring was very late, and many 
of finest stands of wheat were not seed­
ed until nearly end of May. All cattle 
around district are in fine shape. 

Southern Alberta Crop
Dry weather during August will re­

duce wheat yield in southern Alberta by 
about 2,000,000 bushels, or almost two 
bushels to the acre. Grade of grain, 
however, will be No. 1 in the majority 
of fields. *

Frost Hurts Potatoes
Potatoes in unprotected fields and 

gardens are black as a result of frost 
on August 19th. Beans, cucumbers and 
other garden stuff, susceptible to light 
frosts, also suffered.

LITTLE BUYING OF SUGAR 
(Continued from page 29.) 

adding freight, exchange and duty. 
When the market justified a price of 30c 
for granulated in Montreal the Board of 
Commerce limited the refiners to 21c. 
Now when refiners are melting raw 
sugar for which they had to pay high 
prices they must in self preservation 
maintain their present high price of 24c., 
as otherwise they would make a serious 
financial loss. The refiners could look 
on a reduction of price with equanimity 
if the Government had not prevented 
them from providing a fund to take care 
of the market decline.

“It may be the province of the Gov­
ernment to safeguard the public against 
combines and actions in restraint of 
trade, but when petti-fogging officials 
are endowed with power to put cogs in 
the wheels of the natural machinery 
that is operated by the law of supply 
and demand it ia a crime. There is 
every excuse for the refiners keeping 
the price where it is. Sugar refiners 
have to buy their raw supplies months 
in advance of their melting require­
ments, and the stocks the Canadian re­
finers are now working on were bought 
because they "had to be, when the mar­

ket was high. The refiners not only 
paid 18*4c., but up to 21 %c. for r*ws, 
and as these prices are in bond at New 
York the equivalent costs to the refiners 
duty paid at Montreal for their raw 
material are from 23c. to 26c. per pound.

“You, Mr. Editor, can tell that the 
cost of running a sugar refinery has 
greatly increased, when, as a result of 
the increased cost of operation, you are 
obliged to raise the selling price of the 
Gazette which nobody will grudge to 
you. Therefore, adding the cost of re­
fining, distribution, etc., the refiners 
would be justified, on the basis of their 
cost, in making a wholesale selling price 
for granulated of 27c to 30c. per pound.

Shortage Still Exists
“The decline that has been established 

for raw sugar in the New York market, 
from causes which I need not occupy 
your space explaining, has not enabled 
the Canadian refiners to reduce the cost 
of their stock of raw sugar. If what 
caused the break had not developed 
sugar probably would have sold at 60c 
per pound this fall. There has been 
only a small quantity of raw sugar sold 
on the decline, the sales being all prac­
tically confined to sugars in “distress" 
which the Canadian refiners have not 
been free to avail themselves of owing 
to their having all the sugar they re­
quire, which they were obliged to buy 
when they did.

“The shortage of sugar in the world 
still exists and many of the best in­
formed believe that it will again be felt 
and result in higher prices before the 
new crop is available, which is after the 
turn of the year.

“The next four months are the period 
of the heaviest consumption, and when 
the second-hand stocks are used up 
(stocks which were created by Govern­
ment officials urging the trade and con­
sumers alike to lay in supplies, and by 
the Government preventing the refiners 
from exporting when there was a de­
mand from other countries, thereby 
causing an accumulation of sugar in 
Canada) there should be a demand for 
sugar that will quickly absorb the re­
finers’ stocks, for which everybody 
should be willing to pay the price the 
refiners require to get for their 
sugar to prevent them from unnecessar­
ily losing money.

“The essential thing to avoid a repeti­
tion of the artificial conditions we have 
had to submit to this year is for the 
Government to keep ita hands off com­
mercial affairs and leave the law of sup­
ply and demand to regulate prices.”

Thomas Watt, for many years a mem­
ber of the firm of George Watt and 
Sons, wholesale grocers, Brantford, Ont., 
passed away very suddenly at his home 
in that city on Sunday last. He was. 
68 years of age, and is survived by Tiis 
widow, five sons and one daughter. 
He had been a resident of Brantford for 
a great many years.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres

THE MARKETS AT A GLANCE

THE markets for general groceries are 
steady with a slight shading in price on 
some lines and advances on others. Whole­

salers and manufacturers report business more 
active this past week but retailers generally 
have adopted the hand-to-mouth buying policy 
although they too report business more brisk.

MONTREAL—^ower Pr*ces are announced
on sugar but merchants seem 

to be far from satisfied with the decline. 
Molasses have taken a drop more in keeping 
with the raw sugar market. Everbody says, 
“Flour will drop,” but there is nothing definite 
as to how much or when. The vegetable market 
is still well supplied with local produce at lower 
prices. Dried fruit and nuts will be dearer this 
fall. New canned fruit quoted at slightly lower 
prices. Lubricating oils and greases are dearer. 
Tea may be cheaper. Butter is dearer this 
week. Eggs hold to their high prices. Fresh 
meats are strong, market poorly supplied. Heavy 
harvest effects dairy produce prices. Fresh lake 
fish in better supply. Sugar is cheaper as is also 
molasses. Oranges are dearer. Some mis­
cellaneous changes.
TORONTO—There are no new developments

in the sugar situation since the 
decline last Friday. There is practically no 
movement in sugar and whether further de­
clines will materialize will depend somewhat on 
the American market and to just how long it 
will take the available supply of second-hand 
sugar to be cleared off the market. The weak 
condition of the corn market, together with the 
recent decline on sugar, tend to make an easier 
tone in corn syrups and declines on this com­
modity are not unlikely. One brand of corn­
flakes which recently advanced have reduced 
prices to the old basis. The cereal market has 
a weak undertone and it has been intimated 
that lower prices will prevail in the very near 
future; Currants have advanced in primary

markets but local stocks are unchanged. Sales 
in the United States of new crop California 
raisins are reported to be heavy but orders from 
Canada are not as yet going through very freely. 
The Bee Keepers’ Association are holding out 
for high prices on honey but produce men state 
their prices are too high and are bringing in 
New Zealand honey at considerably less money. 
Oranges are quoted higher and the market for 
the same is quite firm. Potatoes are scarce at 
present but this condition is only temporary, due 
to difficulty in getting supplies from the farmers 
who are now busy with autumnal work. Flour 
has declined 60 cents to $1.60 per barrel.

The produce and provision markets show 
few changes this week. Butter and eggs have 
advanced slightly. Shortening has again de­
clined in weak market. Poultry and fish are 
holding steady.

WINNIPEG—T^e main feature this week
was the decline in the sugar 

market. Canadian refined sugar is selling 
cheaper in the prairie provinces than it is in 
Eastern Canada. New packed canned salmon, 
strawberries and Cuban pineapple arrived on 
the market this week. The bean market is very 
firm and while inferior qualities are being offer­
ed the better grades remain firm. The dried 
fruit situation is noted by the lack of interest 
being taken by the jobbing trade, this is 
accounted for to a large extent by the fact that 
the jobbers have found the high prices of last 
year’s goods materially cut down their volume 
of trade in these lines, and they are adopting 
the policy of deferring the purchase of goods 
until in actual need of them. A moderate 
interest is being shown in the raisin situation as 
it is realized that the new crop of raisins will 
come on an absolute' bare market, although 
they consider the opening prices are unduly 
high. The shelled nut market shows a much 
firmer tendency.
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m If ONTèEAL,;^t)C iî.—4-Ctiwer prkeà are announced on 
IY/11 êugaîrWt lAeréhaeta éeenà to tie far from satisfied with 

the decline. Everybody says flour will drop but there 
is nothing definite as to how much or when. The vegetable 
market is still well supplied with local produce at lower prices. 
Baiwbfwwtiwnd imfaa will be higher, this fall. Neiy canned fjruit 
is quoted at slightly lower prices.

Sugar Prices Breaking Up
Montreal. —

SUGAR.—During the week there has 
been a drop in the refiners’ quotations 
for granulated sugar. This drop 
amounts to 2c per lb., but is not con­
sidered a very great concession by either 
the wholesalers or the retailers in this 
city. In view of the great slump in 
th market for raw sugar this drop of 
2c per lb. is looked upon aa being away 
out of proportion. A great many of the 
grocers of this city are selling sugar at 
the present time below the refiners’ quo­
tation. The sugar is being obtained 
some place unknown, at figures consid­
erably below refiners' quotations. 'One 
theory given to Canadian Grocer is that 
some-.of the brokers handling sugar 
fear a break up in the sugar niarket and

tre unloading as quickly as possible the 
irge stocks they have on han3. "If the 
raw sugar market continues as it has 

been for the last three or four weeks, 
another decline in the price of sugar 
must follow.
Allan tie Svgar Co., extra granulated sugar/

100 lbe...................................................................~ 22 00
Acadia Sugar Refinery, extra granulated. V 22 00
Canada Sugar Refinery ...................... . 22 $$
Dominion Sugar Co., Ltd., crystal granu. 22 00

Lawrence Sugar Refineries...................  22 00
Icing, barrels .......................................................  22 24)

Do., 26-lb. boxes ..........     22 00
Do., 60-lb. boxes ...................   .,22 40
Do., 60 Mb. boxes ............. ..........................I 20 70

Yellow, No. 1, bags............. .................................. 21 00
Do., barrels ........ ..................................................  21 66

Dark Brown ...................... .................... 21 40

Molasses Prices Decline
Montreal. 1 ■ —

MOLASSES—There has been a drop 
of 15c per gallon in the price of molas­
ses this week on account of the condition 
of the raw sugar markets. The drop 
in the price of molasses is considerably 
more than the drop in the price of 
granulated sugar. The reason for the 
difference is perhaps' tliat the demand 
for granulated sugar is much greater 
than that for molasses. The Island of 
Montreal are now selling at $1.50 and 
for ’eutside $1.46.
v/urn oynip— >d,*4

Barrels, about 700 Hi.,.',,.,. 
Half barrels, about 150

0 1#
0 101

Quarter barrel», about 176 lbe. 0 101
1 gal.. 16-Ib. palls, each ...... 1 10
1 gal. U*4-!b. pulls, each----- .... 4 06
8 gal. 66-lb. pails, each ...... 4 46

White Corn Syrup—
14b. tine, t do*, to earn, earn T 06
64b. tin». 1 don. in esse, cane 8 06
10-lb. tin», *4 dee. in ease, earn .:.. . 7 78

Cane Spnsp (Crystal) Diamond— 
ease (S4K sane) S..vA......... .... • 66

Ban sis. per 100 lbs. .jfr. ■ . ».
Half barrels, per 16# .

...... ia is
.... 11 60

j Prime for

*

* Half barm)»........... ..
* Madmens, outside city ..

Island of Montreal
................ 1 SO
................ 1 61.. ..„ isa
------------ 1 4*

Fancy Melaeeee (In Uni)— 
1-lb. tine, Î doe. in
S-R>. tins. 1 doe. In
S-lb. tin». 1 doe. in a
10-lb. tine, *4 dm. in

o oo
s »
« so
0 OS

Do., 20-lb. cartons, *>.....................
Com Flakes, 3-do*. cnee 8 60 8 66 8*60 • so

4 26
4 16
6 40

Rolled ants, 20» ....................................... • 60
Do., 18e .................................................. * 42% 

8 00
• 76
6 70

Do., large, do*................................. .
Oatmeal, fine cut, pkgs., case... -

4 26
t 85

Hominy, pearl or granu., S do*.
Health bran (20 pkgs.), case.............
Scotch Pearl Barley, case....................

8 66
2 60
2 00
8 00

Ih>., self-raising, do*. ......................
Wheat Food, 18-1 %t...............................

... 1 60
8 26

Wheat flakes, ease of 2 do*...................
Oatmeal, fine cot, 20 pkgs...................
Porridge wheat, 84a, erne....................

Do., 20s. ease ..........................

2 06
4 76
7 as
7 60

Self-raising Flour (l-lb. peek.)
’ a io

Do. (6-lb. pack.), dos. .......
Corn Starch (prepared)........................ ...

6 40
0 14
0 16%
o 11*4

Flour, Tapioca ................................... 0
Shredded Krumblm, 16a........................

16 0 16
4 86
2 26

Enamel Laundry Starch, 40 pks.
4 80

Celluloid Starch. 46 pkgs. earn.. .
Chinese Starch ........................................ as.

6 60
7 #0
4 16

Malt Breakfast Food (16 pkgs.) . . ... 11 60

Pur*.

Do..
of tartar C

0 M 
• I» 0 00
0 OS #00
0 U mi
on lie

w* 0 *•■ 
• Bl Hi

• 10

No Change in Package Good»
“‘package GOODS.—There is not
any change this week in the price of 
package goods. The market continues 
firm with a good demand for prepared 
cereals. Corn flakes are back at the 
old basis again.

PACKAGE GOODS
Breakfast food, case U ............................. I SO
Cocoenut, 1 os. plcga., doe......................... 0 7114

Mace, sure. 1-lb. tine
Mixed spice .....................................

De.. 114 shaker tine. dee....
Nutmegs, whole < • , \
> Do., *4, 1K< „.............. .... 0 4SI

Do., 80, lb. ......................... ........................ 0 40
Do.. 100, lb. ............................................... 0 «
Do., ground, 14b. tins ......................... 0 00

Pepper, Mack .................................................. 0 «0
Do., white ................................................... 0 60

Popper (Cayenne) ............................. OU #17
PtakHng •bid* ..............:..>3i.sv dMfc*' M»

Do., package, Z os., doe......................... 0 40
Do., pnekage, 4 oe. doe....................... 0 76

Paprika ............................................................... 0 70
Tumcrie ................................................ 0 M 0 10
Tartaric acid, per lb. (crystals

or powdered) ................................... 0* IN
Cardamon seed, per lb., bulk,

nominal ........................................................... 1 00
Carrawsy (nominal) .................... 0 2$ 0 80
Mnetard seed, bulk.............................. 0* 04# ,
Celery seed, bulk (nominal)......... 0 7# 0 10
Pimento, whole ................................... 0 16 0 16

Rice Market Very Quiet
Montreal.

RICE.—The rice market here is very 
quiet with an unchanged sales basis.
The movement is very slow on the mar­
ket at this season.
BICB—

Carolina, ex. fancy ...................... 11 #6 II 0#
Do. (toner) .............................................. 11 00
Rangoon "B”............................................ 14 00
Rangoon "CC" ........................................ 11 7$
Broken rice, âne .................   1# #0

BeU Rice, line.............................................. 16 #0
Bell broken rice.......................................... 16 00

Tapioca, per lb. (seed) .................. 0 11*4 # It
................................... 0 11*4Do. (pearl)

Do. (flake) ......................
Honduras, laser .....
SiaiU .eeeeeeeeaeeeeeee

NOT*.—The rice market 
change and the price h

'
0 11

e 11 # 11*4
..............................  o to
................................ • 14*4
la subject I» frequent 
ala la quite nominal.

Tea May Be Lower
Mentreal. ■ - ■ ■

TEAS.—There is no definite change 
in the price of tea this week. The sales 
are fairly heavy, the biggest demand 
being for the more expensive tea. The 
prices, however, seem to have a weaker 
tendney and although quotations are not 
changed the feeling on the market is 
that lower prices may be expected.
Oyions and Indiana—

Coffee and Cocoa Unchanged
Mentreal. ---------

COFFEE AND COCOA.—There is no 
change in the price of either coffee or 
cocoa this week. The market is firm 
in both lines and the demand continues 
very good.

Spices Will Improve Soon
Mentreal. ■■ -

SPICES.—The spice market continues 
very quiet and the fall trade has not 
begun to show itself. It ia expected 
that this will follow early this month 
and a bigger sale will be expected. In 
the meantime there ia no change in 
price.
ADspto* ................................................................ AM

(pur.) ..................................  0 01 IS
pnlti. 10 lb... unewuetr
lb. ..................................................... #46

Do., awmtsned. b. #16
Gbleory (Canadien), IK................. .1 M

Pekoe Souchongs ...................... 0 46
Pekom ......................................... 6 66
Broken Pekoes .......................... .. 0 id 0 66
Broken Orange Pekem .... .. 0 61 0 H

Broken Orange Pekoes ......... . . 0 61 0 06
Broken Pekom .......................... • 60

Japan» and Chinas—
Early pickings. Japans ......... 0 II

Do., seconds .......................... .. 0 60 0 66
Hyson third. ............................ 1 H

Do., pts. ................................. 0 47
Do., sifted ............................... 0 71

. Above prie* give range of quotation» to th.
retail trade.

JAPAN TEAS (new crop)—
Choi* (to medium) ................ .. 0 46 6 76
Early picking .......................... 0 90
Finest grades ........................... 1 40

Java»—
Pekom ......................................... 0 «
Orange Pekom ........................ 0 «
Broken Orange Pekom ......... 1 «

Inferior grades of broken tens may be 
jobber! oe request at favorable priom.

had from

Peanut Market Stronger
Mentreal. ’ .....-

NUTS. — There ia no change in 
the nut market this week. Prices still 
differ considerably. The prices for 
the fall will be higher but no quotations 
are at hand yet. The peanut market ia' 
stronger thia week and indications are 
that .higher prices will prevail shortly. 
Brazil nuts are quoted four cents g 
pound dearer thia week at S2c.
timondj^Tbrragona. per lb. 6 U 6 « 0 11

6 61
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De-, Jeeiaa ................ . ,„. «**1$ û
Brésil nuts (new) ....----------------------  .. DM,

(Canedkn) ................ .... .fits
(•kby). per lb. ............  0 26 0 fa

Me* Barcelona .......................... I 26 0 24
Hirkary nets (large and email). •-,.«* ■ -

A, .................................. .. 0 10. 0 IS !
Paaaaa. No. 4. Jmnbo.................... -t., ft*

Do., extra ......................................... • Il t,j» 11
Bo, shelled, Ho. I Spanish.... .0 U 0 26
Do, Java No. 1.......... ............................ 0 10%
Do, salted; Java, per lb. 0 28 0 M
Do., shelled. No. 1 Virginia.. * 10* > 1«
Do, No. 1 Virginia...................................... I U

Peanuts (salted)—
Pansy, wholes, per b. ........................ • 4S
Fbasy splits, par lb. ............................ I 44

Paeans, new Jumbo, per fc........... • «1 0 S6
Do., huge. No. t, polished.... • II • «
Do, Orleans, No. 1.................... • 11 • 14
Do, Jumbo .................................................. • M

Paeans, shelled .............................. 1 SO 1 M
Walnuts ............................................ » 20 S M

Do., new Naples ........................................ 0 t*
Do, shelled ................................................ 0 60
Do, Bordean .................................................. S 11
Do, Chilean, bags, per lb.......................... • U

Note Jobbers sometimes make an added charge 
to above priera for broken lots.

Raisins Higher
MwtttrwsL I...—

DRIED FRUITS.—The shortage of 
dried fruits due to the abnormal de­
mand for some lines, both in Canada 
and the United States, is moer apparent 
every day. The prices for the new 
crop will be higher as those making 
such heavy demands on the market, par­
ticularly for raisins, are prepared to pay 
higher prices. Quotations for the new 
crop are not available yet. Figs and 
dates will also be dearer, it is reported
Aprteots. tansy............................................ S S*

Do, choies ..................
Do, s lobs ................  ........

Apples (evaporated) ..............

New Pack Pineapple
Montreal. ■ ■ ■ ... » *

CANNED GOODS.—The new Cana­
dian-pack of sliced pineapple is offered 
on the market this week at $4.80 per 
doz.- the supply is not very large, 
however. The new pack of blueberries 
in 2 lb. tins is quoted at $2.25 per dog. 
This is slightly lower than last year’s 
prices on blueberries. The crop was 
fairly heavy.

CANNED VEGETABLES 
Asparagus (Amer.) mammoth

green tips ........ ;................ .. .... 8 *6
Asparagus, Imported (2*s) .............. 6 66
Been», golden wax ................................ 2 SOi ee l ee

1 7»7 ee 
i ee 
l eel so 1 so s so 

10 00 
1 00 
1 00 
1 66
1 67*
2 16 
7 00 
1 66 
4 00 
1 06 
2 N 
* 00 
2 00
1 67*
2 76

Ooen (2s) .................................... 1 76
Carrots (siloed). 2a ........................ 1 «6
Corn (on cob), gallons .................. 7 00
Sphuwh. fa ...................................... 216
Squash, 2*-lb„ doa.......... .......................
Snecetash. 2 lb, doe. .......................... ..

Do, Can. (Is) ..........................................
Do, California, to...................... 8 16
Do. (wine gals.) ........................ 8 00

Sauerkraut. 8‘4-lb. tins............................
Tomatoes. Is .....1........ Le.... 1 66

Do, fa .................................. . 1 60
Doit 2 We ........ ..................... ri. 181*
Do, fa .......................................... 100
Da. gallons ..........................  ... 0 80

Pumpkins. 2He (doe.) .................. 1 60
Do, gallons (doa.) ................................

Peas, standards............................................
Do, Early June .......................... 1 92 Vi
Da, extra fine, 2s..................................
Da. Sweet Wrinkle................ ...............
Do, fancy. 20 ox. ..................................
Do, 2-lb. tins..........................................

Pens. New Peek—
Standard, 2-lb............................................
Choice, 2-lb................................................
Early June, choice ................................

Do, standard .............. .....................
Fine French, 2-lb......................................

Asparagus Tips .......... ...............

1 82*
1 87* 
1 06
2 00 
2 80 
4 10

CANNED FRUITS

Da, choice, lb.
Pears, choice ................

0 SO
0 10
0 M
0 28 
* M

0 IS Do., new" peek, doa ........ .........
0 so Do., new pack ...........

Currants, black, 2s, dos.........

« IS 
1 40

1 80

Choke ....................................
Ex. fancy ...................... «...
Lemon new peck .........

New pash—
Orange .............................. ...
Citron .................................... ..
Choice, bulk, 26-lb. boxes. 

Peels (eut mixed), doa.........

6 28 
4 00

Bakins (seeded)—
Muscatels. 2 Crown................

Do, 1 Crown ............................
Do, I Crown ..........................
Do., 4 Crown eee.ve.eeese,

Torklidi Sultane, 6 crown ........
Fancy ended (bulk) ........ ..

Do, 10 oa..................................
Cal. seed!see, cartons, 12 oanass

Currants, loose ..............................
Do, Greek (10 ee) ................

Dates, Excelsior (80-lfc), pkg.
Fard, 12-lb. boxes........................
Pack sees only .................... ..
Dromedary (16-10 oa) ............
Packages only. Exes Is tor..........

Figs (layer), 10-lb. boxes, fa. tb..
Do, 2*0. lb. ..............................
Da. 2*0. lb. ................................
Da. 2%s. Ib. .................. ...........

Figs, white (70 4-ax. boxes)........
th>„ Spanish (seeking), 22-lb.

boxes, cash .......... ...................
Da. Turkish, 2 crown, b.........
Da, S Crown, lb.........................
Do, 10-Ib. box..............................
Da. texts ......................................
Do, 22-lb. box..............................
Da (M 10-os. boxes)..................

0 48

0 48
0 76

0 24
0 12*

0 24 
0 11 
0 16

0 10

0 16

0 26 
0 SO
0 47

0 4» 
0 76 
0 21 
2 16

0 28 
0 26 
0 86 
010 
0 21 
0 86 
0 *
0 28 
0 17 
0 10 
0 14 
0.16* 
1 26 
0 10 
0 18 
0 20 
0 17 
0 40o a
0 41o so
I 40

0 11
0 44 
0 44 
1 16 
6 00 
1 00 
I 20

4 7* 
4 80

4 00 

8 06 

4*26

0 60 
1 00 
1 20 
1 06 
0 78 
6 76 
4 06 

It 00

4 10
6 16

20 00
4 76 
2 76

4 00 
0 60 

10 00 
4 60 
1 00
1 26

1 00

4 60 
4 70 
6 60 
4 00
2 80 
4 SO 
2 26

Prunes (26-lb.

............. .
. . . 1 /■', „ '

60- 70s ........... s•
70-OOa ........................
OO-OOe .......Vw».■ V...A,.
OOslOJs^.i »lmo i' ii ' t

0 11 
0 20 
0 IT 
010 
0 22 
0 20 
B1»

yxr
AMi

Do, gals, dos..............................
Cherries, red, pitted, heavy syrup.

Do, Na ï*
Do, No. 2......................................
Do, white, pitted ......................

Gooseberries, 2s. heavy syrup, doa 
Peaches, heavy syrup—

No. 1 ......................................
Do, gal, “Pie," doa........
Do, gal, table ....................
Do, ta (iigfat syrup) ........
Da. t*e.................... ..........

Pineapples (grated and a Head)
1-lb. 6at. doa ....................

New Peck Strawberries—
Standard No, 2, per doa..
Choice grade ........................
Fancy Preserved ............

New Pack Cherries, choice ..
Rhubarb, preserved ..............
Canadian Pineapple (sliced) .
New Blueberries, 2 lbs.............

Axle Grease Advances
Montreal. » —

AXLE GREASE.—There has been an 
advance this week in the price of axle 
grease, the yellow, 4 doz. to a case, has 
advanced 30 cents per case to $8.60. 
Mica in 1 lb. .tins, 4 doz. to a case, has 
advanced 30 cents to $9.25. The Mica, 
in 3 lb. tins, 2 doz. to the case, has ad­
vanced 46 cents to $11.60 per case. The 
advance is general in all lubricating oils 
and greases.

Apple* and Peaches Lower ,
FRUIT.—There is a splendid supply 

oÇyfuit on the marke^Jhijlj^Week. Nia­
gara peaches have cuen'e djfuough jgi good

supply and under splendid conditions. 
They are being sold at $1.26 for large 
baskets. Pears are selling at $1.76 a 
basket. Canadian fruit is dominating 
the market There iiae been a splen­
did apple crop in the Eastern " districts 
and Duchess apples are soling at $7.00 
and $6.50 a barrel. Oranges are a little 
more expensive, there being an advance 
of 26 per cent, on a crate on nearly all 
quotations.
Apples, early, bosket ................... 6 80 1 00

Do, Duchess, per barrel............ 6 60 T 00
Bananes (as to grade), bunch... 0 00 7 00
Cherries, basket ......................... 1 26 200
Grapefruit. Jamaican. 04. 10, 00 ............ 0 00

Do, Florida 64, 04. H. *4............... 0 00
Lemons, Messina ..............................  4 26
Oranges, Cal, Valencias .................... 0 76

Do, 100s and 160s............... ;........... 8 16
Do, 176s and 200s............................ 9 76

Cal. Navale—
SOs, 100s ........................................... 7 6»
Ufa .................................................. 7 M
160s .................................................. 7 6»
176s, 260s ........................................ I SO*
Florida ease ..................................... 0 00'

Pineapples. Crete ................... . .... 8 60
Watermelons, each ................................ 1 66
Canadian Feadhée, 11 qta.................. 1 25-
Plums, 11 qts......................................... 0 96
Pears, 1L qt. basket .................. ..., 1 76
Cantaloupes, crate (46) ....................... 0 IT
Blueberries, box (Lake St. John) __ 4 60

Vegetable Prices Lower
Montreal. -------

VEGETABLES.—Still lower prices
follow on many vegetables this week. 
In some lines the market has quietened 
down with steadier prices. Corn is 
selling from 16 to 20 cents a dozen. 
Beets and carrots are cheaper, selling 
at 25c a dozen. Cauliflower has drop­
ped about 60 cents a doz. to $1.60. Mon­
treal cabbage is selling for 60 to 66 
cents per doz. The season for market 
gardening has been very good indeed 
and prices are lower than they have been 
foe many seasons.
Beets, per. doe. .................................. o 26
Beane, wax (20-IB. bags).........  1 00 1 Ï6.»

Do, new string (imp.) hamper ...............
CudUmbers, Montreal, per dot............... o 20
Cabbage, Montreal, dos.......... 0 60 0 06
Chicory, dos. .. ........   g (4
Carrots, doe.............  ................. . ’... • 0 26
Com. cob. per dot....................... 0 16 0 20
Garik, lb............................................... g M
Horseradish, lb...................................... 0 •#
Lettuce (Montreal), head, per doa .!.! 0 76Leeks, doa ............................ 1 se
Mint ................................. .............. "I
Mushrooms, lb........................................ 1 g.
Parsley (Canadian)........ .................... 0 20
Peppers, green, doa ............................ g gg
Potatoes, Montres! (MMb. bag.).. 1 40 1 60

Do, sweet, hamper ............... » 60 6 76
Canadian Radishes, doa ...................... 0 40
Spinach, bag ........................................ g 7g
Turnips, per doa ..........1..................... g gg
Watercress (per doa )........................... g 7»
Iwttoce (curly). 8 doa in box........... 1 gg
Montreal Tomatoes, per box __ 0 60 0 76
Cauliflower, per dox.............................. j gg
Spanish Onions, per ease............ .... 6 76

Lower Flour Prices on the Way
Mextreal. -------

FLOUR.—“Hdw soon will the change 
in the price of- flour come?” seems to 
be the question on, the market today. 
It is granted that the change will come. 
Millers are very optimistic about the 
wheat situation and' the resulting price 
of flour. One miller today said ,te 
Canadian Grocer: • “The change may 
come in a few daÿlT, Ifmfcj hçJiïjaJfew 
weeks, but it is almost sure to be* within 
thirty days. ^AhpuL JJie tiurd -wttk. jh 
September is tne #»#sl Aomtmï 

M e • — - - 1“.wrw -x'.'J -«'■"K



64 September 3, 1920CANADIAN GROOÊR

ONTARIO MARKETS

TORONTO, Sept. 3—The feature of the markets this week 
is the decline of $2.00 per hundred on sugar. There is an 
unsettled market for com syrups with a possibility for 

lower prices. Cornflakes are lower. Cereals, both package 
and bulk, are weak. New pack Clover Leaf salmon is offered. 
One brand of chicken soup has advanced. Dried fruits are 
strong. Rice is firm. Potatoes are temporarily scarce. Oranges 
are higher.

Sugar Unsettled
Taranto. ...

SUGAR. — Immediately after the 
meeting of the Board of Commerce and 
the refiners, sugar declined $2 per hun­
dred, and the board is taking the credit 
for bringing down the price; on this 
point refiners have nothing to say. Re­
finers still claim that they have con­
siderable raw sugar bought at high 
prices. The fact that sugar has slumped 
in the United States probably had some­
thing to do with the decline here, as 
sugar can be bought over the border and 
laid down in Canada at a lower figure 
than that quoted by the refiners. There 
is practically no movement in sugar at 
the present time, and whether further 
declines will materialize will depend on 
the American market and on the quantity 
of available second-hand sugar. Some 
resales of granulated have been made 
at prices lower than the market. Yellow 
sugar is offered in one quarter at $20.71. 
In the meantime it is good policy to buy 
sugar on the hand-to-mouth basis.
8t Lawrence, extra granulated, cart. ..$22 21
Atlantic, extra granulated ............................. 22 21
Acadia Sugar Refinery, extra granulated 22 21 
Dom. Sugar Refinery, extra granulated.. 22 21 
Canada Sugar Refinery, granulated ___ 22 21

Differential! : Canada Sugar, Atlantic, 8t Law­
rence, Dominion: Granulated, advance over beats : 
St-lb. sacks. 25c: barrels. 5e; gunnies, 6/tOs, Me: 
gunnies, 10/10s. Me : cartons, 20/8», SOc ; cartons, 
M/ts, 76c.

Differentials on yellow sugars: Under basis, 
bege 100 lbs.. No. 1. 40c : No. 2, 60c : No. I, 60s : 
barrels. No. 1, 15c : No. 2. 46c: No. 1. 66c.

Acadia granulated, advance over basis: gun­
nies, 6/20s, 40e; gunnies, 10/10s, 60c; cartons. 
20/ie, cartons, 60/2s, 70c. YeHows same as above.

Com Syrups Easy
Terse, te. —-------

SYRUPS. — The market for corn 
eyrups is unsettled. There is very little 
demand at the present time either by 
wholesalers or retailers. The weak con­
dition of the corn market and the recent 
decline in sugar tend to make an easier 
tone in com syrups, and a decline on this 
this commodity are not unlikely.
Ossa Syrens—

Barrels about 700 lbs., yellow ___
Half barrels, %c ever bbla. ; % 

bbls.. He over bbls.
Cases, 2-lb. tins, white. 1 doe.

in case.........................................................
Cases. 6-1b. Mae. white, 1 dee.

in ease .........................................................
Cases. IS-lb. tins, white, % dee.

In ease.........................................................
Oases, t-ib. tins, yellow, 2 Sea.

la case .......................................... «...

lee Syrups— 
Barrels and
Half barrets. %e

tine. S
barrels. gaL

barrels, lb...
1 %

dee. la 7 04

• 10

7 66 

1 06

7 76

6 46

7 46 

7 16

• 66 
1 * 
• 64

Tins, 2-B>., table grade, ease *
dos., Bcrbcdoce....................................... 7 76

Tine, 6-lb. table grade, case Î
dos., Barbados!....................................... 10 76

Tins. 6-lb.. 1 dos. to ease, Bar­
bados! ..................... .... 6 06

Tins, 10-lb., % dos. to ease,
Barbados! .................................................. 0 40

Tins. No. 1, baking grade, ease
2 dos.............. ............................................. 4 20

Tins. No. $, baking grade, case
of 2 dos..................................................... 6 60

Tins. No. 6, baking grade, ease
uf 1 dos. .................................................. 4 60

Tins. No. 10, baking grade, ease
of 1% dos. .............................................. 4M

West Indies. 114s, 48s ............. 4 60 6 06

Cornflakes Lower
Toronto. —

PACKAGE GOODS.—Another change 
has taken place on corn flakes, Kellogg’s 
Waxtite is now quoted at $4.20 per case. 
McKay’s Cream of Barley has advanced 
to $6.40 per case. Purity oats are down 
to $5.60 per case. Other quotations are 
unchanged.

PACKAGE GOODS
Rolled Osts, 20s, round, ease....................

Do., 20s, squere, else .............................
Do., 80s, ease ..............................................
Do., 16». caae .............................................

Corn Flake», 86s, case .................. 4 00
Porridge Wheat. 16a, regular, case ....

Do.. 20». family, caae ...........................
Cooker Package Peee, 86a, caae..
Cornstarch, No. 1, lb. cartons..................

Do., No. 2, lb. cartons.............................
Laundry Starch................................................

Do., in l-!b. cartons ........................ ..
Do., In 6-lb. tin canisters......................
Do., In 6-lb. wood boxes..........................

Celluloid Starch, case .................................
Potato Flour, In 1-lb. pkg*..........................
Fine oatmeal, 20»............................................
Commeal. 24» ................................................
Farina, 24s .......................................... .......
Barley, 24» ....................................................
Wheat flakes. 24s ............................................
Wheat kernels, 24» ................................... ,
Self-rising pancake flour, 24e................ ...
Buckwheat flour, 24e .................................
Two-mlnute Get Food, 24s........................
Puffed Wheat, case........................................
Puffed Rice, caae .........................................
Health Bran, ease ........................................
F.S. Hominy, gran., caae...........................

Do., pearl, caae ...................................
Seoteh Pearl Barley, ease........................
Self-rising Pancake Flour. 80 to

Do., Buckwheat Flour. $0 to caae .... 
Self-rlaing Pancake Flour. 86 to

to caae .......................................................
Do.. Buckwheat Flour. IS tn case ....

0-16%

1 $0 
6 60
8 M 
4 10 
4 10 
8 76 
4 $0 
6 70 
2 60 
4 26 
4 26

2 60 I 60
7 16 
4 10

Cereal» Are Weak
Teraate. —

CEREALS. — The cereal market has 
a weak undertone, and it has been inti­
mated that lower prices will prevail In 
the very near future. There have, as yet, 
been no price changes, but rolled oats 
and com meal can be bought in some 
quarters below actual market quota­
tions.

Earley, pearl, 00» 
Barley, pot, 00» , 
Earley Fleer, 
Buckwheat Fh 
Commeal, Golden. OB 

Da., fancy yellow. 
Oatmeal, 00» .............

Single lag Lots 
Fak Toronto 

OH.... 160 .... 6* 
.... 4M 
.... 4M 
.... 0 70
.... 7 »

Oat Flow .........................................................................
Corn Flour, 90s .............................................. 0 76
Rye Flour, 01» ................................................ 0 M
Rolled Oats. 90s ............................... 6 00 $ 66
Rolled Wheat, 106-lb. faM........................... S 00
Cracked wheat, beg ................................... 0 74
Breakfast food. No. 1................................... 000
Rtee 'flour, 100 lie........................... ............. 10 #0

............. 0 76
Pese, split, 9ÎN .............................. ............. 0 00%

............. #10
Marrowfat green pens ................
Graham Flour. 08s ......................
Farina, 98e .......................................

............. 0 11%

New Salmon Offered
Tarent». "■

CANNED GOODS.—New pack Clover 
Leaf salmon is offered at $5.96 per doz. 
for flat ones, $5.80 per doz. for tall ones 
and $3.20 per doz. for halves. Aylmer 
cherry jam in 16-ounce jars is quoted at 
$4.65 per doz. Connor Bros, clams, 
cases 48-20 ounce tins at $8 per ca*?. 
Wholesalers report that there is litAe 
demand for jams and canned goods, re­
tailers generally not wanting to stock 
up at the present prices. Clark’s chicken 
soup has advanced to $2.45 per dozen. 
The pack of Norwegian Brisling sar­
dines is reported light.
Salmon—

Sockeye, Is, do*.....................
Sockeye, %e, do*.....................
Alaska reds. Is, do*. ... 
Do.. .................................

6 80

4 26

6 96
8 20 

*« 50
2 60

Lobsters, *4-lb.. do*................ 6 00 6 60
Do., 14-lb. tins ...................... 8 25 8 75

Whale Steak, Is, flat. dos... 1 76 1 90
Pikhards. 1-lb. tails, doe... 
Canned Vegetable»—

1 76 2 16

Tomatoes, 2 %», dos. ___ 1 96 2 00
Peas. Standard, do*. ......... 1 90

Do., Early June, do*.
Do., Sweet Wrinkle, do*.

Beets, ts, dos. ....................... 1 46
Do., extra sifted, dos. 2 77% 2 82%

Beane, golden wax. dos. 2 00
Asparagus tips, dos. ......... 4 25 4 76
Asparagus butts, 2%». doe----- 2 60

Canadian corn ........................ 1 76 2 00
Pumpkins. 2 Ha. dos. .... 
Spinach, 2s, dos....................

1 66
1 95

Pineapples, sliced, 2e, dos. 4 90 6 26
Do., shredded. 2s. dos. ... « 76 6 26

Rhubarb, preserved, ts, doe. 2 07% 2 10
Do., preserved. 2%». dos. I $6 4 62%
Do., standard, 10a, doe. .. 6 00

Apples, gal., dos....................... « 26
Peaches. 2», dos........................ 4 16
Pears, 2s, dos. ........................... 8 00 4 26
Plums, Lombard, te, dos. ... 8 10 8 M

Do., Green Gear»................ 1 26 8 40
Cherries, pitted, H.S............ 4 25
Blueberries, 2» .................... 2 26 2 40
Strawberries, 2s, H. S........... 6 25
Blueberries, 2» ........................ 2 16 I 46

Apricots, 4s, each ........... 1 41
Black Currants, 16 os., dos----- 6 65

Do., 4s, each .................. 1 50
Gooseberry, 4s, each .... 1 48

Do., 16 os., dos............. ..
Peach. 4s, each ..................

6 85
1 25

Do., 18 os., dos. .................. 4 80
Red Currants, 16 os., do*......... 6 60
Raspberries, 16 os., dos. 5 65

Do., 4s, each ................. 1 50
Strawberries, 10 ox., do*. 5 65

Do.. 4s, each ................. 1 60

Dried Fruit» Strong
Tsrsata. ---------

DRIED FRUITS. — The dried fruit 
markets generally are strong. Currants 
have advanced in primary markets but 
locally prices are unchanged. Sales in 
the United States on new crop California 
raisins are reported to have been made 
although orders from Canada are not 
going through very freely. Large stocks 
of Spanish Valencia are expeetted te ar­
rive, but opening prices have not yet been 
named. Spot stocks of raisins are not 
large and it is very doubtful whether 
the new erop will arrive much before 
Christmas.
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Evaporated apples ............. ............ .. ,0 21
Candied Peels, American—
Apricots, cartons, 11 os., 48a.................... 4 66

Lemon ............................................................. 0 48
Orange .................  0 60
Citron ..................... ......... ..................... 0 80

Currants—
Greek Filiatras, cases ............................. 0 16%

Do., Amalias ............................... 0 18% 0 19
Do., Patras ............................................... 6 22
Do., Vostizza ........................................... 0 28%

Australians, 8 Crown, lb.......................... 0 IS
Dates—

Excelsior, pkgs., 8 doz. in casa .... 6 70
Dromedary, 9 doz. in ease.................... 7 26
Fard, per box, 12 to 18 lbs...................... 8 60
Hallowee dates, per lb............... 0 18 0 28

Figs-
Taps-Comarde, lb.......................................... 0 10
Layer, lb............................................. 0 25 0 40

80-4ÛS. 25s ...........................!....................... 0 81
40.50s, 26s ....................................... 0 26 0 28
60-60c, 25s .................................................. 0 28%
60-70», 25s .................................................. 0 21%
70-80», 25»   0 18%
80-90», 25s ................  0 16%
90-100», 25» ................................................ 0 15%

Sunset prunes in 5-lb. cartons,
each ........................ ......................................... 1 16

Standard, 26-lb. box, peeled ... 0 26% 0 28
Choice, 26-lb. box, peeled..... 0 27 0 80
Fancy, 26-H>. boxes .................... 0 29 0 80

Raisins—
California bleached, lb............................... 0 27%
Seedless, 15-os. packets ............. 0 29 0 80
Seeded, 16-oz. packets ............................. 0 29
Crown Muscatels, No. 1, 25s... .... 0 26
Turkish Sultanas ....................................  0 26
Thompsons. Seedless ................................. 0 27%

Spices Unchanged
Tarante. —

SPICES. — There is little movement in 
the spice market, which remains easy. 
Quotations are unchanged.
Allspice .................................................. 0 21 0 28
Cassis...............  0 86 0 40
Cinnamon ............................   0 55
Cloves.................................................................... 0 80
Cayenne ................................................ 0 85 0 87
Ginger, Cochin ................................................ 0 86

Do., Jamaica ................................................ 0 60
Mustard, pure ....................    0 55
Herbs — sage, thyme, parsley,

mint, savory. Marjoram 0 40 0 70
Pastry .........................................  0 86 0 88
Pickling spices ................................................ 0 80
Mace......................................................... 0 80 0 90
Peppers, black ................................. .... 0 86

Do., white .................................................. 0 46
Paprika, lb.............................................. 0 86 0 86
Chillies, lb........................................................... 0 60
Nutmegs, selects, who.e 100s...................... 0 55

Do.. 80s ........................................................... 0 60
Do.. 64s ............................................ .... 0 70
Do., ground .....................   0 40 0 50

Mustard seed, whole ........................ 0 20 0 49
Celery seed, whole.......................................... 0 76
Coriander seed ..............................   0 25
Carra way seed, whole .................... 6 80
Tumeric............................................................... 0 28
Curry Powder ..................................... 0 46 0 45
Cream of Tartar—

French, pure ................................... 0 76 0 80
American high-test, bulk ..... 0 85 0 90
2-os. packages, doz. ...............  1 76
4-os. packages, doz.......................... 2 76 8 06
8-oe. tins. doz. ............................................ 6 60
The above quotations are for the beat quality. 

Cheaper grades can be purchased for leas.

Tea Market Steady
Teri.t.- •-

TEAS. — The tea market is fairly 
steady, with a firm undertone in primary 
markets. Quotations on spot stocks are 
unchanged.
Cortona and Indiana—

Pekoe Souchongs .................
Pekoes .........................................

... 6 46
0 62

6 64
6 66

Broken Pekoe» ........................ 6 66 0 «4
Broken Orange Pekoes ... e se • 88

ivas—
Broken Orange Pekoes ... 0 88 6 65
Broken Pekoes .......................... • 60

men» and Chinn,—
Bert y picking». Japan» ... 6 6« 1 00

Do., eeeenda .......................... • 86 0 88
Hyson thirds .......................... • 48 0 60

Do., pta.................................... • 68 0 07
Do., sifted ............................ • rr 0 TtDa., aiftad ................................... • IT • Tt

Above price give range of quotations to the 
retail trade.

Coffee Market Steady .
Tarante. .......—

COFFEE. — The coffee market is un- 
changed in so far as spot stocks are con: 
cerned. Coffee futures, however, have 
opened at lower prices but this will not 
affect this market for some time. The 
demand has somewhat improved.
Java, Private Estate........................ 0 51 0 58
Java, Old Government, lb..............................................
Bogotas. lb............................................. 0 49 0 60
Guatemala, lb. ...................................... 0 48 0 62
Mexican, lb........... ................................ .. .... 0 56
Maracaibo, lb.........................................  0 47 0 48
Jamaica, lb............................................. 0 46 0 46
Blue Mountain Jamaice ........ ................... 0 58
Mocha, lb..........................   0 66
Rio. lb....................................................... 0 85 0 87
Santo .....................................................  0 42

New Zealand Honey to Arrive
Tarante. ■

HONEY. — The Bee-Keepers’ Asso­
ciation are still holding out for 28 cents 
per pound on honey. Produce men re­
fuse to pay this price as they state that 
it is too high. Shipments of New Zea­
land honey are expected to arrive any 
day, and produce men state that they 
are laying this down around 23 cents 
per pound; they also state that they 
expect to buy American honey very rea­
sonable.

Rice Market Firm
RICE. — The primary market for 

Southern rice has developed a firmer 
tone. The demand is quiet at this sea­
son.
Honduras, fancy, per 100 lbs......................................
Blue Rose, lb........................................ 0 20 0 20Vj
Siam, fancy, per 100 lbs................................................
Siam, second, per 100 lbs........................... 15 00

Do., broken, 100 lbs................................... 11 00
Japans, fancy, per 100 lbs............................ 0 18%
Fanejr Patna ................................................... 17 00
Chinese, XX., per 100 lbs......................... ....

Do., Simiu ................................................... ....
Do., Mujin. No. 1.....................................................

Tapioca, pearl, per lb...................... 0 11 0 12
White Sago .......................................... 0 11 0 12

Nut Market Firmer
Terante. .. .....

NUTS. — The nut market is fair and 
quotations are steady. Spot stocks of 
shelled walnuts are fairly well cleaned 
up, and quotations are slightly firmer. 
Unsweetened cocoanut is easier and quo­
tations are down three cents per pound, 
being now quoted at 36 cents per pound.
Almonds, Tarragona», lb. ... .. 0 11 6 88
Butternuts, Canadian, lb............ 0 08
Walnuts, Cal., bags. 100 lbs. .. .. 0 40 0 48
Walnuts, Bordeaux, lb................ 0 86
Walnut». O renoble», lb............... 0 84

Do.. Marbot................................. 0 80
FiIberia, lb......................................... 0 26
Paeans, lb........................................... 0 82
Cocoanut», Jamaica, sack . .. 10 60
Cocoanut, unsweetened, lb. .. 6 85

Do., sweetened, lb...................... 0 42
0 so

Peanut», Spanish, Hi...................... 0 84 H
Brazil nuts, large, lb................... . . 0 88 0 88
Mixed nuts, bags 60 lbs........... 0 18
Shelled—

Ahnonde. lb................................... 6 65
Plfcerta. H>..................................... 0 88
Walnuts. Bordeaux, lb............... .. 0 «8 0 «6

Do.. Manchurian .................. 6 66
Peanuts, Bpanhh. lb...................... 0 tt

Do., Chlneee. 80-88 to os. .. 6 17
Braail nota, lb.................................. 1 00
Pecan», lb........................................... 1 1«

Oranges Are Higher
Taranto. —--------

FRUIT. — Valencia oranges are quot­
ed 60 cents to $1 per case higher, and 
the market is firm. Canadian fruits are 
in abundance, with prices steady to 
easy. Crawford peaches are arriving 
freely at $1.60 per 11-quart basket and 
86 cents for 6-quart basket. A few 
huckleberries are offered at $3 to $3.60 
per basket. Plums are offered at 40 
cents to $1 per basket, according to 
variety.
Orange», Valencia»—

ISOs ..........................  9 00
176», 200». 216», 250»................................. 10 00

Bananas, Port Limons............................... 1100
Lemons, Cal., 240s ........................................ 5 50

Do., Messinas, 300s ................................... 5 60
Grapefruit, California, 80s, 96s. . 4 25 4 60
Watermelons, 26-lb. aver., each............ 1 00
Cantaloupes, Cal., case, 45e...................... 5 50
Georgia Peaches, 6-bskt. crates............... 5 76
Blueberries, bskt.................................. 3 00 3 50
Lawton Berries ..............   0 35
Pears, Bartlett’s, box . ............................ 6 50
Grapes—

California Malaga, box ........................ 4 75
Apples, Duchess, box ................................. 2 00

Do., per -barrel ............................. 4 00 6 00
Plums. 6-qt. basket........................... 0 40 0 50

Do., 11-qt. basket ___ -............. 0 75 1 00
Peaches, 6-qt. basket................................... 0 85

Do., 11-qt. basket............ ........................ 1 So

Potatoes Scarce
Teronto. ---------

VEGETABLES. — Potatoes are rather
scarce at the present owing to the fact 
that farmers are busy with the harvest, 
making supplies difficult to obtain. Span­
ish onions have arrived and are quoted 
at $6.75 per large crate. Other vege­
tables a ré in abundance at reasonable
prices.
Lettuce. Can., head, 2 to 8 do,.

case ................................................
Do., leaf, doz. .................................

Cabbage, Can., per doz.................
Green Onions, doz. bunches ... 
Parsley, domestic, per 11-qt. bask*. 
Cucumbers, per 11-qt. basket
New Carrots, per doz......................
New Beets, doz. bunches .............
Wax Beans, home grown, bskt...
Onions, 106-lb. sack.........................

Do., Spanish, large crate ..
Do., Do., small crate..................

Tomatoes. Ontario. 11-qt. bskt... 
Green Peppers, hot, 11-qt. bskt.

Do., sweet, 11-qt. basket...........
Vegetable Marrow, doz.....................
Celery ....................................................
Egg plant, 11-qt. bskt ...........
Potatoes, per bag ............................
Corn, per doz.........................................

1 00 1 60
6 80 0 40
0 50 0 75
0 30 0 40

1 00
0 40 0 50
0 50 0 60

0 40Ô 40 0 60
4 26
6 76
3 50
0 50
0 40
0 65
0 50
1 00
1 00

2 00 2 26
0 20 0 26

Flour Declines
FLOUR.—Coinciding with the exit of 

the Canada Wheat Board, flour has de­
clined 60 cents to $1.60 per barrel. Old 
crop standard government flour that 
has been quoted at $14.85 is now $14.25, 
a decline of $1.10 and second grade is 
are now going back to the pre-war sys­
tem of milling and will again use the 
patent process. The new crop patent 
flour is now quoted at $13.75 per barrel, 
a decline of St.10 and second grades is 
quoted at $13.25, a drop of $1.60 par 
barrel.
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WINNIPEG MARKETS

WINtNÏPEG, Sept. 3—Few changes are noted in the mar­
kets this week. Sugar has shown another decline and 
the market has a decidedly easy tone with a tendency 

for a further decline. New pack sockeye salmon is on the mar­
ket and offered at $21.75 per case for ones and $23.50 for 
halves. The primary market for peppers has advanced one 
cent per pound. New Orleans rice has arrived on the market 
and is quoted at lower prices. Shelled almonds are firmer. 
Some lines of canned meats and soups have advanced, also 
one brand of baking powder.

Sugar Declines
Winnipeg:. ■

SUGAR.—The New York raw sugar 
market continues very weak, with fur­
ther decline. Refiners are not purchas­
ing at market quotations, and they do 
not seem at all interested. Some bids, 
however, have been made, but they are 
much under the market quotations. It 
looks as if a further decline will have to 
take place before buyers and sellers can 
get together. The tone of the general 
sugar market is weak, but there seems 
very little chance of further decline in 
Manitoba as sugar prices are now 114 
cents per pound lower than sugar quot­
ed in Eastern provinces. Sugar is be­
ing offered to the trade at $21.65 per 
hundredweight.
Bedpeth, granulated, 100-lb. bag .... 21 65
fit. Lawrence, gran., 100-lb. bag ___ 21 «6
Atlantic, granulated, 100-lb. bag .... 21 «6
Dominion, granulated, 100-lb. bag.......... 21 68
Acadia, granulated. 100-lb. bag............  21 66
Yellow Sugar, No. 2, 100-lb. bag ......................
Powdered Sugar, 6Mb. bona,

per cwt. .................................................... 22 90
Icing Sugar. 60-lb. boxen, per cwt. .... 24 00
Lump Sugar, soft, 100-lb. boxen ___ 24 10

Da., hard, 100-lb. boxen, per box ___ 24 SO
Cubes. 190-lb. boxes, per bog.................. 22 90

Com Syrup Unchanged
llpcf, -i

SYRUPS.—There is practically no 
change in the corn syrup market this 
week. With the increased freight rates 
in view we cannot see any decline in corn 
syrups for at least another forty-five 
days.
CAN* SYRUPS—

S-lb. tins, • doe. in case...................... 9 46
4-lb. tine, 1 doe. In ease........................ 11 22
1Mb. Una. H dot. (n ease...................... 19 TS
16-lb. tins. 14 doa. in earn...................... 19 29

CORN SYRUP—
Cnees, I lb. tint, white. 1 dee.

to case ...................... ........................... 7 25
Canne. 2 lb. tins, white. 1 dm.
. In case........................................................ 8 40
Caere. It lb. tine, white. 14 doa.

in cnee........................................................ 2 98
Cams, 20 lb. tine, white, 14 doa.

to cnee ....................................................... 2 08
Oeeee, 2 lb. tins, yellow, 1 dee. ^ ̂
Caere. 2 lb. tine, yellow. 1 dire.

in earn ........................................................ 7 89
Canoe. It lb. tine, yellow, 14 doe.

In cue .................................   7 62
Cnees, 22 lb. tine, yellow. 14 doa.

In earn ............ w?............................... 7 22
MAPLE SYRUP— 1

Pern, t14e tins, ease of 2 dm. r... 28 «I
Paw Se. per ease of 1 dm................. 24 00
Pure, 10e, per ease of 14 dm.............. 22 92

TABLE SYRTJP—
Kerb flaw. 214# tine, per arms

ef fl dee................................................. U 16
Dew ta tier, per mm of 1 doe. .... IS #0

Dew ta, tine, mm of 14 dm tlM
Ah ewe mMeef be a Itoimot ef 10 par met. 

MOLASSES, BARB ADO EB—
2*. tine. 8 dee. earn ...... .................... • 78

i. 8 dm. me# ..................... U Si
l 1 dm. ease E SO
n. 14 dm. mm...................... 0 70

MOLASSES. BLACMmtAP—
1 <4e, 4 dm. la mss ................................ i 10
Se, 4 dm to earn ................................ 4 70
114s. 4 dm bn case .............................. 4 40
is. 4 dm In mm.................................. 4 40
10s, 4 dm in mm .............................. 4 SO

Starch Market Steady
Winnipeg. ■■■

STARCH.—From the latest reports 
manufactured starches have declined a 
half cent a pound and are being offer­
ed at 8 V4 cents a pound to manufacturers. 
Glucose has declined a cent and a half 
this week and is how being offered at 
$8.85 per hundred pounds net f.o.b. Win­
nipeg.

New Canned Salmon Arrives
Winnipeg. ..... ......

CANNED GOODS.—The new pack of 
canned sockeye salmon is now on the 
market and is being offered at $21.75 
for Is, tall, and 14 s, flat, $23.50. In 
spite of the difference, however, between 
sockeye and cohoes and the low price of 
pinks buying has been heaviest for the 
best grade of sockeye. The new pack 
canned strawberries and Cuban pine­
apple arrived this week. The Dominion 
Cannera, Ltd., of Hamilton, Ont., advise 
that their pack of tomatoes will be avail­
able for shipment very shortly. There 
is, however, only a very limited quantity, 
but same will serve to fill the require­
ments of those whose stocks will be ex­
hausted before the general pack is avail­
able.

Bean Market Firm
Winnipeg. ...........

BEANS.—Oriental beans, which are 
used very largely throughout the Prairie 
Provinces, show at present a wide spread 
in quotations. For those hot familiar 
with the out-turn of 1919 the crop may 
be somewhat misleading. The situation 
is that, No. 1 quality Oriental beans are 
difficult to obtain, and prices are ruling 
very firm for beans of the above descrip­
tion. The markets, however, are over­
loaded with beans of inferior quality and 
these are being gold for what they will 
bring.

Tea Remain» Unchanged
Whmlpeg. ....— : ^

TEA.—There has been no change in 
the tea market this week. Fine teas atm 
maintain a high price, while common tea 
remains unchanged. There la very little 
activity in the tea market at the present 
time.

Coffee Market Quiet
Winnipeg. ---------

COFFEE.—The primary coffee market 
is very quiet with very little interest 
being shown. The general opinion is 
that the market will advance consider­
ably as spot stocks have been cleared 
up. The Rio coffee market advanced 114 
cents per pound this week. As far as 
the local market is concerned coffee is 
in fair demand, with practically no 
change on the higher grades.

Pepper Market Firm
Winnipeg. ---------

SPICES.—The primary pepper mar­
ket is firm and it is reported that black 
pepper advanced 1 cent per pound, while 
white pepper advanced 114 cents per 
pound.

Rice Quoted Lower
Winnipeg. ■

RICE.—New Orleans rice hu arrived 
on the market and is considerably lower 
than for previous months.
Bras-

No. 1 Japan, 196-Ib. seeks. ».............. 6 16%
Do.. 69-lb. seeks, lb. ........................ 9 16%

Slam, Elephant, 166-lb. bags.............. 9 19
Do.. 66-lb. beg», lb................................ 6 1114

Sago, seek lota. 126 to 159 lbs.
per 1b............................................. !... 9 11%

Do.. In lees quantities. B>..................... 9 11%
Tapioca, pearl, per lb................................ 9 19

Dried Fruits Quiet
Winnipeg. ---------

DRIED FRUIT.—The outstanding fea­
ture of the dried fruit situation ia the 
lack of interest being taken by the job­
bing trade in the new crop goods at the 
high opening prices. This is accounted 
for to a large extent by the fact that 
jobbers have found the high prices of 
last year’s goods materially cut down 
the volume of trade in these lines, and 
are adopting a policy of deferring pur­
chases until in actual need of the goods. 
If any exception to the above it ia in 
the case of raisins, a moderate interest 
is being shown because it is realized that 
new crop of raisins will come on an ab­
solutely bare market, although prices 
which have been named are considered 
unduly high.

DRIED FRUIT
Evaporated Apples, par lb.........
Currents. 96*., per lb............. ..

Do.. 8 os. pfcge., 8 doe. ease, lb.
Datas, Hallow*, bulk. lb.............

Do.. TenM, bulk, lb..................
Do.. Tankage. S flog. ease. ta.

Fige, Spanish, per lb.....................
Do., Smyrna, per lb....................
Do., blank, partons, per eatton 

Loganberries. 4 doe. earn, pkt... 
Peaches, standard, per ta.......... «as

6 *6 
6 II 
6 17 
6 22 
6 U 
6 IT 
6 1614 6 M6 se 
6 26 
6 89

Shelled Almonds Firmer
NUTS.—Shelled almond market shows 

a much firmer tendency this week. Quo­
tations on new crop of shelled almonds 
show an advance of 2 to 8 cents a pound. 
New crop of extra Bordeaux halves are 
being offered for December and January 
delivery at reasonable prices as compar­
ed to the prices of new cracked ship­
ments arriving here in October and No­
vember. No. 1 Spanish shelled peanuts 
arçbeing offered at 1214 cents a pound
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f.o.b. Virginia; the market ia a little 
erratic.

Bananas Very Scarce
Winnipeg. ----------

FRUITS.—Fruité are in good demand 
and price» are practically the same as 
quoted in last week’s issue. Bananas 
have been very scarce and fruit houses 
report that they have been unable to 
fill some orders. There is a tendency for 
an increased price. New Washington 
apples, pears, plums, and peaches are 
arriving; blueberries remain very scarce 
and prices for same are high.
FRUITS—

Lemon», Cel., per «we ............. • 80
• 18

7 66
6 14 
2 78

Banana», per lb................................
Peaches, Cal., eaae........................
Plums, per case .......................... 4 66

Cantaloupe. Stand., 48», per caae 
Do., flat», 12a to 18a, per ease

Coeoaauta, per doe. ..................
Date», 84 pits», to eaae .............
Fig», per eaae ...............................

7 60
8 60 
1 76 
7 26
4 06

Do., 10-lb. boxes ........................ 8 80

16 66 
8 66 
8 86 
7 86 
4 28 
7 66 
7 66

Orange»—

176s ..................................................
150s ..............................................
126s ....................................................
New Apple», per box ..................
Pear», Cal., per ease ..................
Raspberries, per ease .................. ••••

Vegetables Are Lower
Winnipeg. -

VEGETABLES. — Ontario tomatoes 
are arriving freely and are now being 
offered at $1 per basket. Local Mani­
toba tomatoes are arriving freely and are

- Sugar Declines
SUGAR.—A recent decline of a dollar 

a hundred brings the price to $21.00.

Rolled Oats Lower
CEREALS.—A decline is announced 

of 40 cents per gunny on two brands 
of rolled oats.

New Canned Peas
TÂNNED GOODS. — The prices of 

canned peas, new Reason’? pack, stands 
at $2.10 and $2.26 for Early June. The 
following prices prevail on canned 
fruit, this season’s pack:—Raspberry, 
$6.75; strawberry, $6.25; loganberry, 
$6.76; lawtonRerry, $476. , Singapore 
pineapple on the market sells at $8.76. 
Sockeye sells to the trade at: tails 21.60; 
half flats, 23.00. There is more inquiry 
about pilchard* every day. The pack 
so far has not been big, but there is still 
time for a good run, and after the sock- 
eye have been taken care of, a good 
pack of pilchard should be canned. A 
steady sale for pilchard is enjoyed in

being offered at 12% cents a pound. 
Cabbage, beans, carrots, peas, and other 
vegetables are in abundance and prices 
remain the same.

VSOZTABIJt8
Carrots, new, per b......................................... #04
Beet», new, per lb......................................... • 08
Turnip», new, per lb..................................... • 0*
Leaf Lettnee, per doe.................................. • 80
Radish, per doe. ............................................ 0 64
Green Onions, per dos................................. 0 80
Cucumbers (hothouse), per dos................. 2 86
Cahbase (new), per lb................................... 0 04
New Potatoes, per bushel.................... t 00
Onions (Cal. Bermuda sack), per

sack................................................................... 8 00
Pea», per lb...........................  0 10
Cauliflower, per dos......................................... 1 50
Celery (B.C.), per dos...................... 0 11 0 12
Rhubarb, per H)................................................ 0 08)4
Tomatoes, per basket ................................. 1 60
Head Lettuce, per dos...................... .... 0 78

* Canned Meal» Higher
Winnipeg. ■

MISCELLANEOUS.—Following lines 
of Clarke's canned meats have declined 
from 10 to 46 cents per dozen and are 
now selling as follows:
C.C. Beef. Is.................................................... 4 28

Do., 2» .........-,............................................... 8 60
Roast Beef. Is.................................................. 4 26

Do.. 2e ............................................................. S 60
Boiled Beef, Is.................................................. 4 26

Do., 2s ........................................................... 8 60
Potted and Devilled Meats, %s.................. 0 9#

Do.,   1 60
Pate de Foie, ..............   0 90

Clarke's Chicken Soup advanced 66 cents a 
dozen, and is now being quoted at $2.46 per dozen. 
Eggo Baking Powder advanced all the way from 
10 cents to 60 cents a dozen according to size. 
Four oz. cans, $1.66 ; 9 oz. cane, $2.86 ; 12 os. cans, 
$8.06: 10 oz.. $4.46: 2%e. $9.86; 6s. $18.60; 10s, 
$25.80: 2/60». $24.00.

Vancouver and Victoria, the fish caught 
so far this season are in prime shape, 
and the price is still quite attractive.

Sago is Weak
Vaacsaver. — 

SAGO.—Sagos and tapiocas are weak. 
The price is $8.60 per hundred.

Nut» to Be Lower
Venceever. - ■ ■ ■

NUTS.—Prices should all be lower 
for this season. Most of the almonds 
used here come from Bordeaux, and If 
they are shipped in September, and ar­
rive in good time, the price will likely 
be around 26 cents whole, 56 cents shell­
ed against prices last year of 34 and 
70. New prices have not been named 
on walnuts, but they are expected to be 
easier. A decline is posted on cocoa- 
nut, present quotations being around 
26 cents per pound in the 180 pound 
original cases.

Cornflake» Decline
PACKAGE CEREALS. — Cornflakes 

are now selling as follows:—Kellogg’s

Waxtite $4.20 per case and Kellogg's 
London $4.40 per case. Pancake flour 
—Advance pf 60 cents per case of 36 
is noted. The price of a well known 
brand to-day is $7.40 per case. A de­
cline of half a cent is noted on starches.

Bean» Are Steady
Vanea«T»r. ---------

BEANS.—The market on beans is 
steady, Kotenashi beans selling at 7H 
cents.

Orange» Higher
Vaacenrer. ---------

FRUITS. — The season on preserving 
apricots is over, and it has been a poor 
one for the fruit jobbers here. They 
never have been able to get half what 
they needed for their trade. A heat 
spell in the fruit growing valleys brought 
on sudden ripening that didn’t give the 
growers an opportunity to pack for 
shipment. And the crop was a disap­
pointment as l égards size.

PEACHES. — It is not expected that 
there will be enough peaches to fill 
all orders. The whole Okanagan crop 
is said to be sold now, and the crop is 
about half what was expected.

APPLES.—B.C. apples will likely be 
high. The growers are asking for Mc­
Intosh Reds and Jonathans $2.76 at 
shipping point The crop is not a bump­
er one, and the demand is very brisk.

ORANGES. — Owing to unprecedent­
ed demand, the growers in California 
have put a price on oranges that makes 
them cost $10.40 to lay down in Van­
couver or Victoria. It is thought by the 
trade that $12 oranges will not enjoy a 
large popular demand. Lemons are 
cheap, selling at $5.00.

Onion» May Be Higher
VancMTir. - ■ —

VEGETABLES. — Onions have been 
as low as 75 cents at Walla Walla; that 
figure does not pay the grower, and al­
though the price recently was $1.16 per 
hundred, the quotations have been with­
drawn from the Walla Walla market, 
and the trade expects that the new 
quotations wnen made will be nearer 
the $2.00 mark.

Salt Advanced
MISCELLANEOUS. — Salt has ad­

vanced 30 cents per barrel in bulk and 
30 cents per case in shaker cartons. 
Mustard.—Colman’s mustard is quoted 
at an advance of a cent per pound. 
Washboards.—Glass washboards are 
quoted at prices $1.00 a dozen higher; 
zinc ones 76 cents higher. An advance 
is noted on clothes pins of 45 cents per 
box of two gross.

New Peel Quoted
Vaneeneer. ---------

PEEL.—Peel prices are higher. Lem­
on and orange peel is quoted at an ad­
vance of 6 cents and.citron peel at » 
figure 20 cents higher than formerly.

VANCOUVER MARKETS

VANCOUVER, Sept. 2.—Sugar has declined another $1.00 
per hundred, bringing the price down to $21.00. Rolled 
oats has declined. Prices on new pack peas, fruits and 

salmon are announced. Tapioca and sago are in a weak 
market. Nuts are likely to be lower. Peanut butter is lower. 
Oranges are quoted higher. New peels are quoted at higher 
figures.
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres, East and West
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New Brunswick Markets
FROM ST. JOHN, BY WIRE.

Nova Scotia Markets
FROM HALIFAX BY WIRE

Halifax, N. S., Sept. 2.—The sugar 
situation is evidencing much interest 
among the trade; the general opinion is 
that next month sugar will be much 
lower than the present rate of $22.10 for 
granulated and $19.50 for yellow. On­
tario cheese is quoted at 30 cents the 
pound, which is' one cent higher than 
last week. Eggs are 67 to 68 cents 
per dozen, a one cent advance over last 
week. Creamery prints are 66 and 67 
cents per pound, while solids are 61 and 
62 cents. Potatoes are now selling at 
$2.76 per 90 pound bag, a 50 cent drop 
on last week’s price. California lemons
are gone up $2.50 on the case, making
the present price $7.50 per case. Cali-
fornia oranges are selling at $10.00 per
case for 100’s and $11.00 
200’s.

per case for

Flour, No. 1 patents, bbl., Man... __" 16 60
Corn meal, bags ................................... 6 26
Rolled oats, per bag.......................... 6 50
Rice. Siam, per 100 lbs................... 15 60
Tapioca. 100 lbs................................... 17 00
Molasses (extra fancy Barbadoes) 1 65
Sugar, stand-rd. granulated. . . . 22 10

Do., No. 1 vellow ........................ 19 50
Cheese, Ont , twins .......................... 0 30
Eggs, fresh, doz................................... 0 67 0 68
Lard, compound ............................... 0 24
Lard, pure, lb....................................... 0 29
American clear pork, per bbl......... 48 00
Tomatoes, 2Vj8, standard, doz... 2 20
Breakfast bacon ............................... 0 41
Hama. aver. 9-12 lbs........................ 0 48

Do., aver. 12-18 lbs........................ 0 48
Do., aver. 18-26 lbs........................ 0 41

Roll bacon .............................................. 0 86
Butter, creamery, per lb................ 0 66 0 67

Do., dairy, per lb........................... 0 60 0 65
Do., tubs ............................................ 0 52 0 58

Raspberries, 2s. Ont, dos............. 4 90
Peaches. 2s. standard, do*............. 4 60
Corn. 2s, standard, do*.................... 2 00
Peas, standard, doe............................
Apples, gel., N.S., dot.......................

2 10
5 26

Strawberries, 2s, Ont., dos. ........... 5 10
Salmon. Red Spring, flats, esses

Do., Pinks......................................... 11 00
Do., Cohoes ..................................... 16 00
Do.. Chums ..................................... 8 00

Evaporated Apples, per R>. ........... 0 21
Dried Peaehee, per *>................. . 0 29
Potatoes, Natives, per 9<Mb. bag. 2 75
Beene, white ..................................... 6 60

Ikk, Yellow Eye ............................ 8 00
Lemons. Cal., case .......................... 7 50
Grapefruit. Cal., ease.................... 6 00
Oranges, Cal. 100» ...................... 10 00

Do.. Cal., 200s .*........................... 11 00
Bananas, per lb................................. . 0 10 0 11
Oats, per bush.................................... 1 60
Watermelons, each ...................... . 1 50 1 76
Apples. American, box...................... 6 00
Carrots, per dos. bunches ........... 1 00
Turnips, per dos. bunches ........... 1 00
Beets, per dot. bunches............. 1 03
Cabbage, native, lb............................ 0 07
Cal. Peaches, crate ...................... a 25
Cal. Plums, crate ........................... 4 60
Cil. Peers, crate ............................. 7 00

St. John, N.B., Sept. 2.—The most in­
teresting feature in the markets is the 
drop in sugar of $2.00 per hundred, 
bringing the price down to $22.10 for 
granulated and $21.60 for yellow. Local 
dealers are inclined to think that this 
drop is only temporary and that prices 
will be firmer again shortly. Cheese 
is a little higher, being quoted at 29% 
to 30 cents per pound. American clear 
pork is quoted at 47 to 50 cents per 
pound. Case eggs have slightly ad­
vanced, being quoted at 62 to 65 cents 
per dozen. Potatoes are arriving free­
ly and are holding firm at $4.50 per 
barrel. Bananas are 11 to 12 cents 
per pound and oranges are soiling at 
$9.00 to $12.00 per case.
Flour, No. 1 patents, bbl».. Man............. It (0
Comment, gran., baga ................................. t Ti
Comment, ordinary ........................................ 4 75

Rice, Siam, per 100 lbs......................
Tapioca, 100 lbs...................................
Molasses ........ ........................................

14
16

25
00

14
17

1

50
00
Ti

Sugar—
Standard, granulated ................. 22 10
No. 1 yellow ................................... 21 60

Cheese, N.B............................................ 0 29% 0 30
Eggs, fresh, do*................................... 0 68 0 70

Do., case ......................................... 0 62 0 65
Lard, pure, lb......................................... 0 28% 0 28%

Do., compound ............................... 0 24% 0 24%
American clear pork .................... 47 00 50 00
Tomatoes. 2VjS, standard, case. . 4 85
Beef, corned. Is ............................... 4 ÔÔ 4 20
Breakfast bacon ................................. 0 48 0 46
Butter, creamery, per lb.................. 0 60 0 65

Do., dairy, per lb............................ 0 65 0 60
Do., tab ............................................ 0 60 0 55

Peaches, 2s, standard, ease........... 7 45 7 60
Corn, 2s, standard, case ................ 8 95
Peas, standard, case ...................... 4 00
Apples, gal., N.B.. do*................... 6 00
Strawberries, 2s, Ont, eaae....
Salmon. Red Spring, flats, cases 22 60

Do.. Pinks .....................................
16 00 16 60

Do., Chums ............. ....................... 7 60

Alberta Markets
FROM CALGARY, BY WIRE.

cently to $4.80 has declined tto $4.40; 
another brand has declined 30 cents per 
case. Oyster shell is quoted to arrive 
at $2.46. New laid eggs are $18.50 to 
$19.00 per case. Large washed Brazil 
nuts, 33 to 38 cents per pound. Can­
died peels are quoted, lemon 45 cents, 
orange 47 cents and citron 72 cents per 
pound. Flour market uncertain, some 
mills offering one dollar per barrel off 
present prices, but lower prices are ex­
pected. Local potatoes are $45.00 per 
ton. Dairy butter 46 to 50 cents per 
pound.

Floor, Me. per bbl.......................................... 14 60
Bean». B.C.............................................. 8 «0 §88
Rolle doata, 88a .............................................. 6 SO
Rice, Siam ............................................ 12 60 15 00
Japan, No. 1 ...................................... 14 60 16 60
Tapioca, lb..............................................  0 08 0 11%
Sago, lb................................................... 0 09 0 11
Sugar, pure cane, granulated, cwt. .... 21 97
Cheese No. 1, Ont., large............. 0 32% 0 14
Alberta ebeeee. twins ................................. 0 29

Do., large ..................................................... 0 SI
Butter, creamery, lb............................... 0 SO

Do., dairy, lb..................................... 0 45 0 60
Lard, pure, 8s ................................... 17 10 17 40
Eggs, new laid, local, ease........... 18 50 19 00

Do., storage, case ........................ 17 00 18 00
Tomatoes, 21%s. standard, case .. 4 60 4 76
Wax and Green Beans, 2s, case.. 4 60 4 86
Corn. la. case ...................................... 4 26 4 60
Peas, 2a, standard, ease.................. 4 50 4 75
New early June peas, case................. 4 60
Strawberries, 2s, Ontario, case... 9 75 10 40
Raspberries. 2a, Ontario, case... 10 60 11 70
Gooseberries. 2s ............................................ H 80
Cherries, Is, red. pitted .................. 9 00 9 80
Apples, evaporated, 60s ................ 0 19 0 21

Do.. 25s, lb........................................ 0 28% 0 2414
Peaches, evaporated, lb...................... 0 26 0 28

Do., canned. 2s ............................................ 8 59
Prunes, 90-100»   0 17

Do.. 70-10» .................................................. 0 18%
Potatoes, local,, ton ........................ 46 00 50 00

Bvaporated Apples, per lb............ 0 11 1 11%
Do.. Peaches, per lb.................... 0 17% 0 11

Potatoes, Natives, per barrel.................... 4 60
Lemons, Cal., ease ........................... 7 00 7 60
Grapefruit, Cal., ease ................................. 1 00
Bananas, per lb. ............................. 0 It 0 12
Oranges, ease ..................................... 9 00 12 00

Calgary, Alta., Sept. 2.—Another drop 
of 50 cents on sugar this week. One 
line of cornflakes which advanced re­

VITAL STATISTICS 
(Continued from page 47.)

store, but also the absence of person­
ality and the influence on sales that al­
ways is exercised by the individual sell­
ing the goods. Your store will not show 
exactly these proportions, and therefore 
you should study your own store in this 
way to see what you are doing.

Finally, look at that item of shrink­
age at the foot of the table. There is 
something you know practically noth­
ing about so far as reliable data go, 
and it is about as valuable as any in­
formation could be to you. If you con­
sider that two per cent, is the average 
net profit in our business now, you can 
appreciate the influence of 1.66 per cent, 
one way or the other.

There are any number of other angles 
to this tabulation. I think it is the most 
valuable single set of facts and figures 
I have ever seen. I’ll be glad to have 
anybody’s views on it.
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Refrigeration Equipment Helps 
Sales of Meats and Provisions
Casorso Bros., Ltd., Kelowna, B.C., Have Their 
Own Plant for Making Ice—Can Display Fresh 
Meats in Windows on the Hottest Days in 

Summer

ACCORDING to Casorso Bros., Ltd,. 
Kelowna, B.C., proprietors of the 
Sanitary Market, refrigeration 

equipment increases sales of meats and 
provisions. Because of this fact, this 
firm has left no stone unturned to pro­
vide complete facilities for delivering 
meat to their customers in the finest pos­
sible state. A plant for making ice for 
their own use, and also for the towns­
people, was built by Casorso Bros., and 
the counters and windows of the store 
are piped from the plant. On the hot­
test days in summer, fresh meats can 
be displayed in the windows and on the 
counters.

««HICKEN feed is one of the most
1 , profitable lines we sell,” stated
^^ Chas. Farr, retail grocer, Lon­

don, Ont., to Canadian Grocer recently. 
“Last year our sales amounted to $6,000 
and if the sales are increased the second 
half of this year like the first part, dur 
sales in 1920 will be nearly double those 
of last year."

Chas. Farr’s store is located in the 
thickly populated residential district of 
South London. Many citizens keep 
chickens in that part of the city either 
for pleasure or for profit. There are 
other stores which also sell chicken feed, 
but Mr. Farr, realizing the profit there 
was in this line, grasped the opportun­
ity to make chicken feed a feature. Situ­
ated on a corner, the store is admirably 
located to handle feed. At the roar 
there is another store facing the side 
street; it was recently taken over by 
Mr. Farr. A connecting door opens be-

The cutting rooms and cold storage 
rooms are faced off from the store by a 
plate glass partition. Two hundred quar­
ters of mutton and 60 cattle can be 
stored in these rooms at one time. They 
cure all their own ham and bacon, make 
all the bologna and sausages.

Casorso Bros., Ltd., own a large ranch 
a few miles from the town, where prac­
tically all supplies for the store come 
from. Seven hundred head of cattle, be­
sides large herds of sheep and other ani­
mals are cared for on the ranch. A. H. 
Casorso is manager of the retail store, 
and Louis Casorso is ranch manager.

tween the two stores, thereby adSing 
to the length of the store proper. This 
rear addition is used for the feed de­
partment, besides allowing ample space 
for the storage of the bulkier articles, 
such as flour, sugar, etc.

Heins Sales of Other Lines
Another item of importance in the 

selling of chicken feed, according to the 
experience of Mr. Farr, is that it has a 
tendency to make sales on other articles 
and to bring new customers to the store. 
“When people order their chicken feed 
they invariably buy other things too,” 
said Mr. Farr. “We have also made 
many new customers. People who at 
first were just buyin" feed are now buy­
ing all their groceries here. It is cer­
tainly good business, just as easy to put 
up a dollar’s worth of feed, as it is to 
put up a dollar’s worth of sugar, and 
certainly the profit is greater.”

Gets Reputation for Eggs
To get a reputation for selling a 

higher quality of certain lines is the aim 
of the majority of merchants. Some 
feature one line, some another. Chas. 
Farr specializes on butter and eggs. 
“Send your customers eggs that you 
know positively are new laid and gilt 
edge butter and you have no trouble to 
get their confidence,” continued Mr. 
Farr. Butter and eggs in some stores 
are mere incidentals in the long list of 
articles sold in the grocery, but in the 
minds of customers a stale egg or butter 
that is a trifle off flavor .are almost 
unforgivable.

“I do not know of any article that is 
the cause of so many complaints and 
sometimes the loss of a customer as 
bad eggs and butter,” Mr. Farr added. 
“We have got in touch with a number 
of good' farmers who bring their eggs 
direct to us every week and sometimes 
twice. Of course we sell a large quantity 
of creamery butter, but we also have a 
large demand for dairy. In fact we can 
barely fill orders some days. We usually 

(Continued on page 62.)

The Sanitary Market owned by Casorso Bros, at Kelowna. B.C., is the last word in up-to-<L.te
refrigeration.

Making Sales of Chicken Feed Profitable
Chas. Farr, London, Ont., Says That Selling 
Chicken Feed Means the Sale of Many Other 
Lines in Groceries—Has Also Built Up a Repu­

tation for Eggs and Butter.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Sept. 3.—The shortage of help on the farms 
at this heavy harvest season is strongly reflected on the 
produce market this week. Beef cattle are very 

scarce, dairying seems to be hampered, with resulting higher 
prices on butter this week. The shortage of eggs is not im­
proved and high prices are still being paid. The quotations on 
all meats are very strong. There is a better supply of lake 
fish on the market than there has been for some time.

Shortage of Beef Cattle
MmUmL -----------

FRESH MEAT.—There is no change 
this week in the price of fresh meat; the 
market quotations are rather high for 
this time of the year and cattle are not 
reaching the market. One of the big 
packers in Montreal said to Canadian 
Grocer today: “Last year we were kill­
ing between 2,000 and 2,600 head of cat­
tle a week, this year it is only running 
700 head per week. This is not be­
cause the cattle are not in the country, 
but may be accounted for by the heavy 
harvest and the lack of labor in the 
country. The farmers are turning all 
their attention to getting in the harvest 
and are too busy to deal with the 
drovers. It is expected, however, that 
cattle will come in later in the Fall and 
that there will be a very good supply 
with probably lower prices." Indica­
tions are that better conditions will ex­
ist within the next four or five weeks.

FRESH MEATS
Hon. live (selects) .................... 0 19% 0 20

Abattoir killed, 66-90 lbe..........  6 16 0 II
ftak Pork—

Leea of pork (foot on) ......................... 0 #6
Lotas (trimmed) ...................................... 0 «2
Bone trimmings ........................... 0 12
Trimmed shoulders ...................... e 28 0 12
Untrimmed .................................................... 0 27

Pork sausage (pure) ................................... 0 26

Pte* Beef
(Cm) (B Seers)

60 20 10 «1 • .Hind quarter*.. $0 21 «0 25
0 1* 0 16 . .Front quarters.. 0 14 0 IS
0 so 0 42 ......... Loins ......... 0 26 0 46
0 to 0 *0 ......... Rfce ......... 0 10 6 68
0 12 0 16 ___ Chucks ___ 0 14 6 20
0 M 0 *4 ......... Hips ......... 0 22 0 86

Calves (a* to grade) ...................... 0 16 6 26
Spring lamb. carcase ...................... 0 26 6 81
Freeh •beep. carcase ...................... 0 18 6 21

Barrelled Meats Unchanged
MeertreeL —-—

BARRELLED MEATS.—There is no 
change this week, either in the price of 
barrelled meats or in the demand which 
i* small for home consumption. The 
prices as given here were reduced two 
weeks ago.

BARRELLED MEATS

Gandiaa short eut (bbt). 16-49 
OWar'Iht" banks " "(bbL j." " 466# 64 66

(1*1.)

Been Pork

Bacon Prices Hold Firm
Montreal. ..—

BACON.—With the continuing high
prices of fresh meat the price of bacon 
is very strong. The demand is good, 
but the supplies needed for export and 
for cold storage are not available.
BACON—

Breakfast, best ............................ 0 17 0 46
Smoked Breakfast ........................ 0 28 0 44
Cottage Kolle ............................................ 0 46
Picnic Hams........................................ 0 16
Wiltshire .......................................... 6 16 0 44

MEDIUM SMOKED HAMS-
Weight, 8-14, long cut................ 0 46

Do.. 14-20 ................................................ 0 40
Do., 20-25 ................................................... 0 86
Do., 25-86 ................................................ 0 82
Over 86 lbe................................. -. ----- 0 80

Cooked Meats in Demand
Montreal. ---------

COOKED MEATS.—There is a very 
big demand for cooked meats at this 
season and packers are pressed for sup­
plies. There is no change in the prices 
this week.
Jellied pork tongues ..................
Jellied preeeed beef, R>................
Ham and tongue. H>.
Veal ..................................... ...............,
Hams, cooked ................................. 0 68
<houlders, roast ..........................
Shoulders, boiled ........................
Pork plea (doe.) ..........................
Mince meat, lb...............................
.Sausage, pure pork .................
Bologna, *>.......................................
Ox tongue, tins ......... .................

Cheese Production Low
KmlrsaL ■■■■

CHEESE.—The cheese market con­
tinues as it has been for the last few 
weeks, rather weak. There is no 
change in prfce, but it is expected that 
later on in the Fall the market will firm 
up with better supplies at hand. There 
is a very good market for export If the 
cheese market comes up to its average 
production of past years for the season.

New. Usee. P«r lb. ...;......................... 6 26
Twins, per M. ............................................ 6 26
Triplets, per lb.............................................. 6 28
StiKon. per ». .......................................... 6 87
Fancy old ah sees, per »............. 6 64 6 66
Quebec ................................................ 6 26 6 26

Shortening Prices Hold
MeelreuL ——

SHORTENING.—No change, has oc­
curred this week In the market for 
shortening, the prices being lower than 
last week and aalei are reported very 
good.

6 4»
0 «6
0 42
0 80

0 68 0 67
e 66
• 48
0 M

0 16 0 to
0 26
0 11
0 06

SHORTENING—
Tierces, 4M lbe., per lb....................... .. 6 1614
Tube. 66 lbe., per »................................. 6 26%
Palls, 20 lbe., per »................................. 6 26
Bricks, 1 lb., per ft................................... 6 27

Lard Prices Unchanged
Meutreal. ■

LARD.—The lard prices are un­
changed this week ' following the drop 
that occurred one week ago. Sales are 
very good and these quotations will hold 
this week.
LARD—

Tierce.. 360 lbe.................................................. 0 26%
Tube. 60 lbs........................................................ 0 S7
Palls, 20 lbe........................................................ 0 27%
Bricks .................................................................. 0 21

Margarine Sales Small
MentreaL ■ ■ ——

MARGARINE.—There is no change 
in the price of margarine this week. 
The demand is not large at this season 
and quotations remain the same.
M A RG AHINE—

Prints, according to Quality, ». 0 16 0 40
Tube, according to quality, lb. 0 21 0 34

Butter Prices Higher
Meet reel. ---------

BUTTER.—Both dairy and creamery 
butter is dearer this week. Probably 
the harvest season "Is responsible to 
some extent, all the farmer’s attention 
being called in that direction. The 
new price is 60 and 61c. for creamery, 
while dairy is also up one cent per 
pound.
BUTTER-

Creamery prints, qual., new............... 0 61
Do., solids, quality, new................... 0 66

Dairy, in tuba, choice............................... 6 62
Dairy, prints ....................................... .. 6 61

Egg Market Still Strong
MeatreeL ---------

EGGS.—The supply of eggs coming 
to the market Is not Improving. Prob­
ably the lack of help on the farms at 
this heavy harvest time Is responsible 
to some extent but there Is certainly a 
poor supply available. Strictly new 
laid eggs are selling at seventy-two 
cents per do*., selected at 68c. and No. 1 
at sixty cents. The egg market is cer­
tainly holding very firm at these prices.

Belter Supply of Lake Fish
MeelrseL ■

FRESH FISH.—The fresh fish mar­
ket is practically unchanged this week. 
Fresh salmon is rather scarce, but there 
is a better supply of lake trout, doree 
and pike. Fresh halibut is arriving in 
good supply from the coast. Had<k>ck 
and cod are in better supply than they 
have been for some time. There are no 
changes in price this week.

Haddock ....................
Steak cod ..................
Market cod .............
Mackerel .................... üüüiüxx ow
Flounder* .................. o5
Usa Lobsters ......... ....................................... 6 68

Shrimps ....................
WhHeSflA ..................

................:..................... oie
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Shad ...................................................... • It
Qasp4 salmon .....................................
Halfbust..................................................

t 4#
0 26

Gaapereaux, each ..............................
Whtteflsh................................................

6 06 
0.20
0 26Lake trout ...........................................

Brook trout ......................................... 0 00
Pike (dressed) ...................................
Perch ....................................................

0 16 
# 18

Fresh eels, per lb. ............................ 0 11
Freeh herring», each.........»............ 0 08 0 OR

0 14
FROZEN FISH

Halibut, large and chicken........... 0 17 0 18
Halibut, Western, medium ........... 0 18
Haddock .................................................. 0 07 0 08
Mackerel ................................................ 0 16 0 16
Smelts. No. 1, per B>..................... 0 17 0 16
Smelt», extra large .......................... 0 26
Smelts (email) ................................... 0 Oft 0 It
Pika, heedless and dressed ........... 0 IS
Market Cod ................................. 0 00 0 00%

CANADIAN CROCER

Whltoftoh. small ............................ . 0 1* 0 18
Sea Herrings ..................................... • 0# 0 07
Steak Cod .............................................. 0 08% 0 0*
Salmon. Chose, round .................. 0 19 0 to
Salmon, Qualls, hd. and dd............. e it
Whiteflsh .............................................. 0 16 0 16
Lake Trout ......................................... 0 10 0 20
Lake Herrings..................................... 0 06 0 07
B.C. Bed Salmon ............................... 0 28

SALTED FISH
Codfish, large, bbl»., 100 lbe........... If 00
Sardines, half barrel ...................... « 00
Salted Trout, half barrel............. 12 00
Shlted Salmon, barrel .................... 27 60
Boneless cod (20). per lb.............. 0 16 0 20

SMOKED
Finnan Haddlea, 16-lb. box........... 0 18
Fillets, 18-lb. boor .......................... 0 18
Smoked Herrings .......................... 0 24
Kippers, new, per box ...................... 2 16
Bloaters, new, per box....................
Smoker Salmon ...............................

2 00
0 28

Choke jellied ox toogtm, lb......................... 6 «
Jellied cal.ee tonne..................................... 0 61
Ham bologna. lb................................................ CM
Large bologna, lb. ........................... 0 17 • 18
Splee beef. lb................................................... » «

Above prime eubjeet to daily fluctuations of the 
market.

Eggs Are Unchanged
Te rente. ■  ------

EGGS. — There is ,practically no 
change in the market for eggs. Receipts 
are fair. Fresh eggs are quoted at 60 
to 62 cents per dozen. Extra selects 
are quoted at 65 to 66 cents.
EGOS—

Fresh, selects ................................... 0 65 #66
Fresh ..................................................... 0 6# #62
Fresh selects in cartons .............. 0 66 0 66

Prices shown are subject to daily fluctuations of 
the market.

ONTARIO MARKETS

TORONTO, Sept. 3.—The produce and provision markets 
are generally steady although a few price changes have 
been effected. Fresh meats are unchanged. Small cured 

hams are up one cent per pound. Head cheese has advanced 
one cent per pound but other cooked meats are unchanged. 
June cheese is up one cent per pound but the later make is 
unchanged. The butter market is firm with slightly higher 
quotations on the best make creamery. Shortening is down 
another cent per pound' and the market continues easy due to 
the easy market for cotton seed oil. The fish market is firm 
with haddock slightly marked up. Fowl under five pounds 
in weight are up three cents per pound.

Fresh Meats Steady
Tereato. ■ ■ ■ ■

FRESH MEATS. — The market for 
freah meats is steady. Dealers are look­
ing for a big demand on account of the 
Exhibition, which will tend toward prices 
being maintained. Live hogs are firm, 
with a slight advance. Dressed pork is 
quoted at 47% to 48 % cents per pound. 
Spring lamb is holding at 26 to 30 cents. 
Other quotations are unchanged.

FRESH MEATS

Drmti IS-L60 lbe„ pm ewt... 26 00 28 06
Lire, off «ore, per ewt..........  20 25 20 75
Live, fed end watered, per ewt. 20 00 20 50
Lire, f.o.b., pm ewt............... 10 00 10 M

Freeh Fork—
Leai of peek, op to II Ibe...................... 0 10
Lofe» of pork. lb. ..................................... 046
Freeh bams, 1b.............................................. 0 40
Tenderloins, lb.............................................. 0 55
Spare rfts ................ ................................ 0 IT
Pkniee, lb. ....................................... .... 0 28
New York ehouldera, lb............................ 0 II
Boston botte. 1b............................................ 0U
Montreal ebonldem, lb................................... 0 11-%

Freah Beef—from Steer» and Heifer»—
Hind quarters, lb. .................. 0 18 0 It
Front quarters, lb. .................. 0 14 0 18
Elba. B>. ........................ 0 *4
Chucks, B>................... .................. 0 16 0 16
Lotos, whole, lb.......... .................. 0 88 0 41
Hips. lb. .................. 0 27
Cow beef quotations about le per pound below 

above quotations.
Oalvan, lb. .................... 0 28
Spring lamb. lb. .. ........... .. 0 26 0 *0
Yearling, lamb, lb. . 0 26
Sheep, whole, lb. ... .................. 0 11 0 18
Above prkee eubjeet to dolly fluctuations of the 

market.

Small Hams Up One Cent
TtaMita. ...... .

PROVISIONS. — Small hams from 6 
to 12 pounds in weight are up one cent 
per pound, bringing the prices up to 
48% to 60 cents per pound, and medium 
from 12 to 20 pounds in weight are 
quoted at 47% to 48% cents per pound.

Bacon and salt meats are unchanged. 
Mess pork in barrels has declined $2 
per barrel, bringing the price down to 
$38.
Home-

Small. « to 12 lbe............................ 0 48% ft 50
Medium, 12 to 20 lbe..................... 0 47% 0 48%
Larse, 20 to 85 lbe., each lb................. ft 48%
Heavy. 26 to 85 lbe................................... ft 88%
Heavy, 86 lbe. and upward».................. 0 85%

Back»—
Skinned, rib. lb............................... 0 52 I 54
Boneless, per lb................................ 6 60 0 84
Rolled............................................................... 0 67

Boson—
Breakfast, ordinary, per lb........... ft 46 ft 68
Breakfast, fancy, per lb.............. ft 40 0 88
Breakfast, epeelal trim... ......... 0 60
Roll, pm lb........................................ 0 86 0 88
Wiltshire (smoked sides), lb................. 0 61
Wiltshire, three-quarter eut.................... 0 46
Wiltshire, middle ..................................... 0 47

Dry Salt Meats—
Lons clear bacon, av„ 60-7# lbe. 0 28

Do., av. 80-00 lbe....................................... ft 17
Clear bellies, 16-8» lbs............................. « 80'
Fat backs, lft to 12 lbs........................... 0 28
Out of pickle prices range about 2e per pound

below corresponding sots above.
Barrel Pork—

Mem pork. 200 lbs....................................... 88 00
Short eut beets, bbl. 200 lbs.............  66 00

Pickled roll», bbl. 200 lbe. :—
Lightweight................................................... 66 00
Heavy ............................................................. 60 00
Above prices subject to dally fluctuations of the 

market.

Head Cheese Up One Cent
Toronto. ---------

COOKED MEATS. — Cooked meats 
continue to be in active demand. Head 
cheese is up one cent per pound, bring­
ing the price up to 17 cents. Boiled 
hams are quoted at 65 to 68 cents per 
pound according to the trim. Jellied 
calves’ tongue is in good demand at 52 
cents per pound. Other quotations are 
as follows:
Belled hams, H>............................... 0 05 0 08
Hama, roast, without dressing, lb. 0 88 0 06
Boiled ahoeldera .............................................. 0 64

Head cheese, 6s. lb........................................... ft 17

June Cheese 31 Cents
Toronto. x ■

CHEESE. — The cheese market is 
fairly steady, although June cheese is 
up one cent per pound, and is now quoted 
at 31 cents. Stilton cheese is quoted at 
35 to 36 cents per pound.
CHEESE—

Large, old.......................................... 0 38 0 84
Do., new ........................................ 0 80 0 81

Stilton ............................................... 0 8# 0 86
Twine, lc higher than large cheese. Triplets 

IVjc higher than large cheese.

Butter Market Firm
Toronto. —.... —

BUTTER. — The butter market is 
firm, with slightly higher quotations on 
the better grades of creamery. There 
is considerable second grade creamery 
on the market which makes quotations 
vary from 58 to 63 cents per pound.
BUTTER—

Creamery, prints ........... .............. 0 58 0 88
Dairy prints, fresh, lb................... 0 53 0 6?

Lard Market Easy
Toronto. ........ —

LARD. — The lard market continues 
to rule easy under the recent declines. 
The opinion is expressed in'some quar­
ters that further declines can be ex­
pected.
LARD— ■< '"'-Vt

1-lb. prints .......................... .... i... .... ’ e 02%
Tierces. 400 tbs............................................ O 26%
In 80-tib. tubs. % cent higher than tierce», pails 

.% cent higher than tierces, and- 1-db. print» to 
higher than tiereea.

Shortening Down Again
SHORTENING.—A decline of another 

cent per pound has been registered on 
shortening, due to the continued easy 
market for cotton seed oil. Shortening 
is quoted at 21% to 22% cents per 
pound tierce basis, and 25 cents for one 
pound prints.
SHORTENING—

1-lb. prints ........... ....................................... 0 26
Tierces, 460 lbe..................<............. 0 21% 0 22%

In 60-lb. tube % cent higher than tierces, and to 
20-lb. pails % cent higher Ilian tiereea.

Margarine Prices Hold
Terse to. - . ■—

MARGARINE. — Margarine is steady 
under a fair demand and prices are 
maintained. Best quality margarine is 
quoted at 37 cents per pound.
MARGARINE

1-lb. print». No. 1 ...................... .... 0 87
Do.. No. I................................................... 0 00
Do.. No. I................................................... o 00

Nat Margarine, b........................... 0 88 0 08
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Haddock Up One Cent
Toronto. ----------

FISH. — The only price change in fish 
this week is one cent advance on had­
dock, which brings the price to 10 and 
11 cents per pound. The market gener­
ally is firm.

fresh sea fish.
Cod Steak, lb........................................ 0 12

Do., market, lb................................. 0 04% 0 07
Haddock, heads off. lb...................

Do., heads on, lb.......................... 0 10 0 11
Halibut, chicken .. . ......................... 0 18 0 19

Do., medium ................................. 0 28 0 24
Freeh Whiteflsh ........................ 0 18 0 19
Fresh Herring ............................ 0 12
Flounders, lb........................... 0 09 0 10
Fresh Trout, lb.............................. 0 19 0 20
Fresh Salmon, Red Spring... 0 80

Do., Rainbow ............................... 0 15 0 16
FROZEN FISH

Halibut, medium ............................... 0 20 0 21
Do., Qualla ..................................... 0 10%

Flounders ............................................ 0 10 0 11
Pike, round ....................................... 0 Oh

Do., headless and dressed........... 0 OS
SMOKED FISH

Haddies, lb.............................................. 0 18

CANADIAN GROCER

r mete, id......................................................................... v
Kippers, box .....................................  2 26 2 60

Fowl Quoted Higher
POULTRY. — Fowl under five pounds

in weight are quoted three cents per 
pound higher. This is due to the extra 
demand at the present time by the 
Jewish trade. Ducks are in good de­
mand but the quality, so far, is of a 
low grade.

Prices paid by commise ion men at Toronto :
Live D reseed

Turkeys....................................... -$0 86 ....-SO 40
Rooeters ....................... ' ....- 0 22 ___ - 0 26
Fowl, over 6 lbe........................- 0 82 ....- 0 82
Fowl. 4 to 5 lbs...................... - 0 32  - 0 32
Fowl, under 4 lbs..................... - 0 30 ....- 0 30
Duckling»................................... - 0 26 ... «- 0 35
Guinea hens, pair.................... - 1 26 ....- 1 5C
Spring chickens, live ...0 35 ___ - 0 40

Prices quoted to retail trade—
Dressed

Heans, heavy ................................... 0 82 0 38
Do., light .......................................... 0 80 0 85

Chickens, spring .......................................... 0 65
Ducklings ........................................ 0 40

WINNIPEG MARKETS

WINNIPEG, Sept. 3—The produce and provision market in 
Winnipeg is generally unchanged during the past 

week. Hog market remains unchanged while cooked 
meats, ham and bacon are in good demand. Creamery butter 
remains firm with upward tendencies. Lard and shortening 
declined half a cent per pound this week. Egg receipts are 
considered very light.

Hog Market Unchanged
Winnipeg. ——
. FRESH MEAT.—The hog market re­
mains unchanged; selects are being of­
fered at $20 per hundredweight. Fresh
pork loins advanced to 41 cents per 
pound. All other lines of fresh meats 
practically unchanged.
HOGS—

Selected, live, c»t- .................................. 20 00
ÜÜ*- .................................. 17 00

Sows, cwt. ................................................... 15 oo

Cooked Meats Steady
Winnipeg. - — —

COOKED MEATS.—There has been no 
change in the price of cooked meats; the 
demand is good. Best quality cooked 
ham is offered at 69*4 to 70 cents a 
pound. Cooked shoulders are being of­
fered at a little lower price and are now 
quoted at 4814. Jellied ox tongues with 
only a limited supply are quoted at 68 
cents, while jellied pork tongues are 
quoted at 61% cents.

Fresh Pork—
Legs of pork, up to 20 lbs., lb.............
Spare ribs, lb................................................
Loin» of pork, lb...................... o 87%
Fresh hems. H>.................................. ( 80
Tenderloin, lb..................................................
Picnics, lb. ....................................... 0*27
Shoulders, lb....................................... (28

Fro* Beef—from Steers sod Heifers—
Hind quarters, lb.............................. 0 21
Front quarters, lb.......................... o 10
Whole carcase, good grade, lb. 0 15 

Mutton—
Choice wethers. 65-70 lbe., lb...............
Choke ewes, lb..............................................

0 28% 
» IS 14 
0 41 
• ««% 
0 ST 
0 Ï7H
0 to

0 20 
0 18 
0 22

0 26 
0 20

Choice, 20-45 lbe., lb...................... 0 28 0 80

No Change in Cured Meats
Toronto. i ■

PROVISIONS.—The demand for ham 
and bacon has been very steady with no 
change in prices.
HAMB—

8 to 16 lbe., per lb........./••••»• • n
18 to 20 lbs., per lb.............................. 0 48%
Boneleu, i to 11 Ik, per ».... 0 8214
Skinned, 14 to It lbe.. per lb... 0 49

Do.. IS to 22 lbe.. per lb............. 0 4S
BACON—

Boefci. 5 to 12 lbe.. smoked............. 0 0114
Do.. 12 to It lbe.. smoked... 0 68
Do.. 10 to 14 lbe.. skinned end

0 50*4
Do . 4 to 10 lbe., elked............. • «U4

Cottage rolls, bcmslass...................... ... 0 411$

COOKED MEATS—
Ham, best quality, skinned, lb.. 0 80% 0 70

Do., roast, lb............................... 0 67% 9 69
Boiled .boulders ............................ 0 49 0 51
Head Cheese, in Mb. tins ... 0 21
Do., in 6-lb. tins, lb...................... 0 19
Jellied Beef Toncue, *>............. 0 68
Jellied Pork Tongue, lb............... o 61%
Baked Luncheon Loaf, lb........... .... • 84

Creamery Butter Firm
Winnipeg. -------—

BUTTER.—Creamery butter is firm 
with the possibility of higher prices in 
the very near future.
Creamery, best table grade.................... 0 48
Dairy butter, beat table grade................ 0 60
Margarine ........................................... 0 87 0 89

Cheese Market Steady
Winnipeg. «

CHEESE.—The cheese market is re­
ported very steady and looks for a stif­
fening up of prices in the very near fu­
ture.

- Egg Receipts Light
Winnipeg. ■■ -----

EGGS.—Egg receipts are reported very 
light, due to the hot weather. Fresh 
farm eggs are quoted at 66 cents a
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dozen with fresh candled eggs at 60 
cents per dozen.

Lard and Shortening Lower
Winnipeg. ---------

LARD.—Lard and shortening declined 
*4 cent a pound this week. Shortening 
is now quoted at 23% cents a pound and 
lard at 28*4 cents a pound in tierces of 
400 pounds.
Pure Lard, No. 1 quality, per lb............. 0 28%-

(in tierces of 400 pounds.) *
Do., wooden pails, 20 lb. pails .... 6 20

Shortening, wooden pails, 20-lb.
pails, per pail ................................... 6 20

Shortening, tierces of 400 lbs., per
lb........................................... ?....................... 0 23*6-

Fish in Good Demand
Winnipeg. —--------

FISH.—Good supplies of fresh halibut, 
salmon, pickerel and trout are arriving- 
daily. The demand is exceptionally good,, 
with no change in prices.

FRESH FISH
Fresh White fish, per lb.................................. 0 16
Fresh Halibut, per H>................................... 0 22
Fresh Salmon, per lb..................................... 0 84
Fresh Pickerel, per lb. .................... .... 0 16
Fresh Trout, per lb......................................... 0 22

Stilton Cheese 
from England 

Now Available
Montreal.—A. P. Chapman, of Mon­

treal, has the dual distinction of being 
the first to receive a consignment of 
English Stilton cheese from England in 
over five and a half years, since the- 
ban on all food stuffs leaving England 
was declared, and also the last to receive 
Stilton cheese from England before the 
ban was placed. This cheese, which has- 
arrived in Montreal, is the earliest 
cheese that has ever been shipped out of 
England, being made in April, May and 
June. This shipment has already been 
handed over to the St. James Club in 
this city and the April cheese is almost 
ripe enough for use. A. P. Chapman 
tells Canadian Grocer that there is a 
big demand for English Stilton cheese, 
particularly for the larger clubs and 
hotels in Montreal, Ottawa, Quebec and 
Halifax, and that it ia hoped this trade 
with Great Britain will not be hindered 
either by government restrictions in the 
future or a lack of production in the 
Old Country.

MAKING SALES OF CHICKEN FEED1 
PROFITABLE 

(Continued from page 69.)

pay a little more than the market price 
for butter and eggs to the farmers, but 
when it is considered that it is splendid 
stuff and the advertising we get, be­
cause we sell eggs and butter that are 
strictly fresh, then, if the difference in 
profit was charged to advertising, it 
would be mighty cheap advertising.”
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I QUALITY I

For Your “Best” Trade

MERCHANTS who are at present handling our “DIAL- 
STONE” Brand Hams and Bacon tell us that this 
brand is giving the highest satisfaction to their cus­

tomers—and the fact that our sales are constantly increasing in 
volume proves that “a good line always sells.”

“DIALSTONE”
Brand

Hams and Bacon
are eut from young Canadian hogs, and owe their mildness and appetiz­
ing taste to the special method of curing. All cuts are nice and lean, well 
trimmed (not “wasty”) and have a tenderness and flavor which appeal 
to all who enjoy good bacon.

In Your Next Order Specify
“DIALSTONE” HAMS-Average 10 to 14 lbs.
“DIALSTONE” BACKS-Either “Rind on, Rib in,” 

“Trimmed with Rib in,” “Boneless,” or “Trimmed 
and Boneless” to meet your requirements.

“DIALSTONE” BACON—Square cut, average 10 to 12 lbs.
Drop ui a postcard for current prices 
if our traveller is not calling regularly

THE
WHAMDAVIESS

TORONTO
Montreal Hamilton

xx xw
mnniiHiiiiimliiin I llll1 |MI 111. . .

92

5027
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“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U.S.A.

THE BOWES COMPANY, LTD.
Toronto end Ontario 

Winnipeg and Manitoba

CANADIAN DISTRIBUTORS:
JAS. DALRYMPLE & SON

Montreal and 
Province of Quebec

HANSON’S
GROCER OR INSTITUTION REFRIGERATORS

Salt Plant, Windsor, Ontario

Satisfy Customers
Housekeepers appreciate the qualities of

Windsor Table Salt
For general use

Regal Table Salt
Free running — Sold In carton».

.Farmers of experience will always ask for

Windsor Dairy Salt.
Successful cheese-makers know the value of

Windsor Cheese Salt
Made in splendid, up-to-date plant, every product of 
the Canadian Salt Company is noted for quality.

The Canadian Salt Co., Limited
Windsor, Ontario

THE CANADIAN SALT CO
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CONNORS BROS* Connors ere

Are you cashing in on 
Brunswick Brand popularity ?
For years BRUNSWICK BRAND 
SEA FOODS have held a reputa­
tion for high quality, depend­
ability, and reasonable price 
with Canadian women and that 
long-established reputation is 
daily ringing up big, profitable 
returns for thousands of 
BRUNSWICK BRAND DEALERS 
throughout Canada.

Are you çne of these wise gro­
cers? If not, you can easily be 
one. Just send in for a sample 
order, feature them on your 
counter, and in yoitt* window 
displays and the big selling 
appeal behind these tasty 
Brunswick Brand Sea Products 
will do the rest.

c Winnipeg Representative :

Chas. Duncan & Son, Winnipeg, Man.

Connors Bros., Limited
BLACK’S HARBOR, N.B.
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Have No Hesitation
in choosing

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark­
ably fine. Taste “Bluenose" yourself! 
Then you'll feel more enthusiastic about 
it. Order from your grocer.

SOI.R PACK Kit*

SMITH A PROCTOR i HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.

m

M i

AprOl
Selling Idea No. 13
For Picnics and Camping Parties 
recommend AprOl for making 
delicious Salads, Dressings, May­
onnaise, Etc.

You^can secure Extra Trade for 
AprOl by catering to this class 
of business.

Keep a good supply of all sizes 

Order from your Jobber.

W. J. Bush & Co. (Canada) Limited
Nstisoel City, California ; Montreal and Ti

All foreign and domestic 
fruits, also fresh Georgian 
Bay trout.

LEMON BROS.
OWEN SOUND ONTARIO

CpSGRAVËS
WPVRE

Matt VinegarSZS.

ÎI
(esgfiwes

CEEnisa.

I T’S much easier and less waste­
ful when you sell vinegar in 
sealed bottles. It puts the 
onus of quality where it really 

belongs—on the manufacturer. We 
guarantee thî purity of every bot­
tle of Cosgrave’s Vinegar.
Ask your jobber for Cosgrave’s. 
You sell it in sealed bottles only 
at the standard, widely-advertised 
prices of 26c and 16c.
Cosgrave’s means greater satisfac­
tion both to you and your custom­
ers.

Toronto Vinegar Works
Toronto

S&M
The Cream of Chocolates

Hand Dipped, Coated with light and milk coating 
Packed in attractive 5 lb. boxe»

TURKISH DELIGHT S.4M. Brand
The meet delicious European Confections 

Packed in wooden 10 lb. boats 
, WRITE US FOR PRICES

Sol» Cess»*— OMrttelsrs

Dominion Sales Company
229 Notre Damn Street West

Cwmv 4 
Halifax, NJL ViksK».

'X£
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SUPERIOR Macaroni
Evidences of Quality

READVCVr

Superior in quality—flavor and nutritive value. 
Why?

Because it is made from seminola of Western hard 
wheat—the best wheat in the world for both nutrition 
and flavor.

Made by experts who learned the secret of drying 
in Italy—Superior Macaroni does not sour on the 
shelves. •

Try a sample shipment and note the natural 
yellow color—the sure sign of quality in macaroni. 

See us when you are at the Exhibition.
Sole Selling Agents;

Sainsbury Brothers
Toronto Winnipeg Montreal Halifax 

The Superior Macaroni Co., Ltd., Toronto

ROYAL 
kCADI/t 
SUGAR

There is an Assurance 

of Superior Sweetness
in ROYAL ACADIA sugar. Just 
pure—just highly refined—just good 
enough to bring repeat sales.v mi “

ROYAL ACADIA comes in 2 and 
5 lb. cartons ; io, 20,100 lb. bags; half- 
barrels and barrels.

Order ROYAL ACADIA sugar.

The
Acadia Sugar Refining Co., Ltd.

HALIFAX, CANADA
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Floor Dressing
(Standard)

—sanitary 
—non-evaporating 

conomical 
—easily applied 

floor preservative 
attracts trade 
inspires confidence 
PREVENTS DUST

“Truly the Dealer’s Friend

Your stock will always be clean and bright, your store 
spick and span, if your floors are treated with Imperial 
Floor Dressing—the modem dust preventative.

One gallon treats 500 to 700 square feet of floor surface— 
one application lasts for months.

Ask the Imperial Oil Salesman for prices.

" Made in Canada ”

IMPERIAL OIL LIMITED
Power • Heat - Light - Lubrication 

Branches m all Cities
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No more mistakes in adding up 
the items of a sale

OLD WAY
By hand and brain and 

pencil.
Makes mistakes. 
Causes losses.
Causes worry.

J. SMITH 
COMPANY 
lO MAM ST.

NEW WAY

This new receipt-printing cash register 
adds the items by machinery.

1. It prints a receipt for each customer. —

2. It prints the price of each article.

3. It indicates the price of each article. ------

4. It prints the total of all items. ________

5. It retains an added and printed record.

TOTAL

$01.06

Copy of receipt, 
with merchant's 

•erne, peintes! fer

It also does many other things which have made 
National Cash Registers a business necessity.

We make cash re^istefrs for every line of business

NATIONAL
OF CANADA LIMITED 

TORONTO. ONT.
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THE MAPLE PRODUCTS ACT
Copies of the new Maple Products Act have 

just been printed by the Government at Ot­
tawa for circulation to all persons interested. 
The new law prohibits the use of the word 
maple alone or in combination with other 
words on the label of any article that is an 
imitation of maple syrup or sugar. Consider­
able confusion has arisen on the application 
of this law. It is now definitely established 
that the" word maple or any part of the word 
maple may be used on products that do not 
resemble maple syrup or sugar. For example, 
the law in no way affects the sale of Maple 
Leaf Flour, Maple Leaf Lard, Maple Buds or 
Mapleine, as one of our leading legal authori­
ties pointed out. Mapleine is a product sold 
extensively for flavoring cakes, puddings and 
also for making syrup which has a mapley 
taste. The fact that Mapleine is sold in the 
form of an essence which could not possibly 
be mistaken by anyone for maple syrup or 
maple sugar is the reason why it does not come 
under the Maple Product Act.

This information will be of use to hundreds 
of merchants who have had a demand for 
Mapleine but who were reticent about selling 
it, fearing that it might be an infringement 
of the law. Mapleine and other maple flavors 
may now be sola quite freely and without fear 
of violating the law.

Frederick E. Robson & Co.
25 Front St. East - Toronto, Can.

Do you need
a good man?

Are you looking for a suitable partner, a 
wide-awake clerk, or an aggressive salesman?
Our Want Ad. Page is the most direct, the 
surest way to reach the man you want. Thei 
men who will read your ad. in the Canadian 
Grocer are men of ambition, keen-edged 
fellows—the very best class from which to 
select the man to fit in with your require­
ments.
And it only costs you three cents a word to 
talk to these men through a Canadian 

. Grocer Want Ad. Just three cents a word 
to reach your man quickly 1

■wd lit yanr ad. ta-day. Dm rim 
Tnendny each wait. Rata.: *e nri IM 
lasirtlw. te weed far seek wbwunwt te- 
sarttw: (a eetra far lu Ne. par tawrtiw.

Send along your ad. to-day.

The Canadian Grocer
143-153 University Are., Toronto

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $2.20 
PER INCH EACH INSERTION PER YEAR

JAMS
DOMINION CANKERS, LTD. 

Hamilton, Ont
"Aylmer” Pure Jama and Jellies, 

Guaranteed Fresh Fruit and 
Pure sugar only,

Screw Vac. Top Olaaa Jars, 16 or.
Strawberry ................................ $6 IS
Currant, Black.......................... S OS
Pear .......................................... 4 40
Peach .......................................... 4 40
Plum ...............................   4 Z0
Apricot........................................ 4 SO
Cherry ........................................ 4 IS
Gooseberry .................................. 4 B0

“AYLMER” PURE ORANGE 
MARMALADE

Per dot.
11 or. Otaer. Screw Top, 1

dor. In ease............................ I IS
IS oa. Glaia, Screw Top, t

t dor. In eaae........................ I M
IS or. Glue. Tall, Vacuum.

1 dor. In eaae........................ I OS
Z’s Tie. 1 dor. per eaae.......... I IS
4’a Tin. 11 pelle in crate.

per pail ................................ 1 00
S'» Tin. S pa lia In crate, par

•rate ........................................ 1 IS
T'e Tin or Wood, • palls In

ermte ........................................ 1 T4
SO’r Tin or Wood, one pall In

crate, per lb. ........................ 0 14
PORK AND BEANS 

“DOMINION BRAND”
Per dor

Individual Pork and Banns,
Plain. 7Sc, or with Sauce.
4 dor. to eaae ....................SO IS

U Pork and Beans, Flat.
Plain. 4 doe. to eaae..........• Pity

lr Pork and Been». Flat,
Toon. So nee. 4 dor. to ease 0 ft 

la Pork and Bonne. Tall.
Plain. 4 dor. to eaae.......... • M

lr Pork and Been». Tall,
Tbmato or Chili Sauce. 4
don. to eaae .................... a nu

lVfre (10 os.). Plain, par don. 1 U
Tomato or Chill Sanaa..........  1 1714
Is Pork and Banns, Plain,

1 dor. to the eaae.............. I St
Is Pork end Beans, Tomato 

or Chill Sauce. Tall. 1
dor. to eaae ........................ 1 lift

I We Tan. Plain, per doe..... I H
Tomato or Chill Sen* ........ I M
Family. Plain, 11.TS don. : Family, 
Tomato So nee. tl.M dor. : Family, 
Chill Sence. tl.M dor. The above
I dor. to the. eaae.

CATSUPS—In Glare Bottles.
Per dor.

H Pts.. Aylmer Quality ........ 1 M
II oa.. Aylmer Quality ........ 1 SS

Per lug
Gallon Jugs. Aylmer Quality . 11 SS

Pints. DeM Entente..........  SI TS
14 Pints. Red Seel .............. 1 IS
Pinto. Red Seal .................... 1 H
Quart», Red Seal ................ 1 41
Gallons Red Seal ................ « 4S

BORDEN MTT.K CO . LTD..
1M Rt Pant St. Went.

Montreal. Can. 
roNDPNSTD MILK 
Terms—Net IS days.

Engle Brand, each 41 earn. .Ill SO 
Reindeer Brand, each 41 cans It H
Stiver Cow. each 41 cane___ 11 44
Gold Seal Purity, aa 41 earn II SS 
MaySawar Brand. mA 41 anna U M 
Challenge Ctoeer Brand, each

4* aa<*« ___ ... Il N
EVAPORATED MILK 

SL Charles Brand. Hotel, each
« anna......................................«T SS

ash 41
.......... 1 SS

i Bruni, toll each 41

cans............................... ...........  8 60
Jersey Brand, tall, each 41

cans ............................................. 8 04
Peerless Brand, tall, each 41

cans ........................................... I 00
St. Oharlaa Brand, Family, 41

cant ............................................. 7 4#
Jersey Brand, Family, each 48

cans ............................................. 7 44
Peerless Brand. Family, each 41

cans ....  7 00
8t Charles brand, small, each

48 cans ....................................... 1 74
Jersey Brand, small, each 48

cans .............................................1 71
Pnvrlaea Brand, small, each 41

cans .............................................1 71
CONDENSED COFFEE 

Reindeer Brand, large, each 14
earn ...........................................17 S4

Reindeer Brand, email, each 41
cane .............. .......................... .IN

Cocoa, Reindeer Brand, large.
each 14 cane ............................ 1 M

Reindeer Brand, small. 48 cane 4 M
W. B. BROWNE A CO. 

Toronto. Ontario 
Wheetgold Breakfast Cereal 

Paekagea, 18-os., 1 dor. to
eaae, per ease ..................  $4 H

04-lb. jute bags, per beg ... 1 44
44-lb. jute bags, with 15 

ltt-[b. printed paper bags
enclosed, per bag ............... 1 44

Mb. tins, 1 dor. in earn...........  7 II
HARRY HORNE A CO. 

Toronto, Ont

Cooker Brand Pena (1 dot.
In eaae) .................................. 4M

Cooker Brand Popping Corn
(1 don. In ente) ................ 4M

COLMAN’S OR KEEN'S 
MUSTARD

Per doe. tins
D.SJL. 14-lb. ..................................
D.S.P., H-Ib. ..................................
D.C.F.,, 1-lb.........................................rj>.. 14-lb. ................ .......................

Per jar
Durham, 1-lb. Jar. each..................
Durham, 4-lb. Jar. each................

CANADIAN MILK PRODUCTS. 
LIMITED

Tbronto end Montreal 
KLIM

I on. tine. 4 doren per eaae.. 11144 
14 oa. tine. 1 doe. per ease.. 11.54 
14 ». tine. 6 tins per ease .. 15.44
___ Prices f.o.b. Toronto.
THE CANADA STARCH CO.. LTD. 

Manufacturers of to 
Bdwardeburg Brands Starches 

Laundry Starches—

44-». Canada Laundry ...M 11 
100-Ib. kegs. No. 1 white.. 4 1114 
204-lh. bble.. No. 1 white.. 0 1114 
44-». Bdwardeburg Silver

Glose, 1-lb. chrome pkge. 0 11% 
44 Ibe.. Benton*» Enamel 

(sold water), per eaae.. 4 14 
Celluloid, 45 cartons, ease.. 5 M 

Culinary Starch 
4 lbs., W. T. Benton A Co.'.
(Prices In Maritime Province» lie 

per eaae higher.)
Challenge Corn ................ 4 11

M Ibe. Caeeo Refined Potato
Flour. 1-tt, pkge............ 4 14%

(74-». bones %e higher, except 
potato fiour.)

ULY WHITE CORN SYRUP
1-». tins. 1 dee. In anas.......... $7 M
t-Ih. tine, 1 don. In case........  g M
14-lb. tins. % dor. In case___ 7 71
14-». tins. 14 doe In eaae..............

Celebrated Prsgnrvd .... I 11% 
Chanda Pure or

Banale, about 741 Ibe..........4 14
Half barrels, about IM Iks. I 14%
CROWN BRAND CORN SYRUP

1-tt. tin». 1 don. to wee.......... 1 41
to», tins. 1 don. to ewe............ 7 «

\
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Exhibition
Call and see us when 
in the city. We shall 
be glad to have the 
Opportunity of re­
newing old, and mak­
ing new acquaint­
ances. It's a big help in 
business to know each 
other.

Give Us a Call

H. P. ECKARDT& CO
WHOLESALE grocers

CHURCH STREET fc ESPLANADE TORONTO
> nU-
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FRESH ARRIVALS DAILY
OF ALL VARIETIES OF

Domestic Fruits 
and Vegetables

Best Varieties of

FREESTONE PEACHES
NOW COMING

ORANGES, BANANAS, LEMONS 
CALIFORNIA BARTLETT PEARS 

AND MALAGA GRAPES
THE HOUSE OF QUALITY!

Hugh Walker & Son,
LIMITED

GUELPH -Established 1861 ONTARIO

This is Peach Time! 
Plum Time! 
Pear Time!

Let us fill your requirements.

Fresh Shipments
Spanish Onions

— Cases and Cases

Malaga Grapes Bartlett Pears

WHITE & CO.. LTD.
High Class Fruiti
TORONTO

Main 6243

16-lb. tin*, V4 dos. In 
26-lb. tins. % doe. In

6 M
7 66

(*. 16. and 26-lb. Un' ban wire 
handles.)

GELATIN .
Cox’s Instant Powdered Gela­

tine (2-qt sise), per dee... 61 66 
INFANTS’ FOOD 

MAGOR, SON * CO.. LTD. 
Robinson's Patent Barley— Dee.

I-lb.........................................................
t>..........................................................................

I «on's Patent Groats—
1 :s...................................................................

V b.........................................................
BLUE

. Oxford, per lb............. 6 27
li oses 12 12-lb. bxs. to ease 6 27 

NUGGET POLISHES 
I'o.isn, Black, Tan. Toney Red.

Dart- 7) -own. White Dress-
iiut .oh .................................61 28

Dos.
White crâner (liquid) ..........62 66
Card outfits — Black, Tan, 

Toney Red, Dark Brown .. 4 66 
Metal Outfits — Block, Tan, 

Toney Red, Dark Brown... 6 66 
IMPERIAL TOBACCO CO. OF

Chocolate Ginger, 6-lb. boxes,
66 boxes In case, per lb... 6 66

Crystallised Ginger. 6-ft. boxes,
86 boxes in case, per lb. .. 6 66 

NUT MILK CHOCOLATE, ETC. 
Mat Milk Chocolate, Us. 

wrapped. 4-lb. bos. 86 boxes
in ease, per box.................... 1 86

Nut Milk Chocolate, Vis, 
wrapped. 4-lb. bos, 66 boxes
In ease, per box....................  1 86

Fruit and Nut or Nut Milk 
Chocolate, la, unwrapped,
6-lb. box, 6 dir. to cake, 24
boxes to case, lb. ................ 6 47

Nut Milk Chocolates, 6s, 
squares, 66 squares to cake, 
peeked 6 cakes to bos, 24
boxes to case, per box..........  2 46

Fruit and Nut Milk Chocolate,
8-lb. cakes, 8 cakes to box,
62 boxes to ease, per lb........ 6 47

Fruit and Nut Milk Chocolate
Slabs, per lb............................. 6 47

Milk <*ioeolate. Slabs, with
Nseorted Nuts, per lb........... 6 47

Plain Milk Chocolate Slabs.
per lb.......................................... 6 47

MISCELLANEOUS
CANADA, LIMITED 

Black Watch, 16s. 1b............. 81 21 1
Maple Buds, fancy. 1 lb., H 

dos. in box, per dox. .......... 6 26
Bobs. 12s \................................ 1 18 Maple Buds, fancy, H lb., 1
Currency, 12s .......................... 1 18 doe. In box, per dos. ........ 8 86
Stag Bar, 8e. boxes, 6 lb___ 1 08 Assorted Chocolate, 1 lb., H
Pay Roll, thick bars .............. 1 86 ' dox. in box, per dox. .......... 6 26
Pay Roll, plugs, 10a. 6-R>. H 

caddies .................................... 1 18
Assorted Chocolate. H lb., 1 

dox. in box, per dox. ........ • 16
Shamrock. 9e. H cada.. It 

lbs., H cada., 6 Ibe.............. 1 18
Chocolate Ginger. H lb., 1 

dom. in box. per dos........... 4 60
Great West Pouches, 9a, 8-H>. 

boxes, H and 1-lb. lundi
Crystallised Ginger, full H 

lb.. 1 dox. in boot, per dox. 4 66
1 84 Active Service Chocolate, V*s,

Forçât and Stream, tins, 9s. 
2-lb. cartons ........................ 1 44

4-lb. box, 24 boxes in case.

Triumph Chocolate, 4-lb.
boxes, 86 boxes in case, per

2 66
Forest and Stream. %s, Ha, 

and 1-lb. tins ........................ 1 88
1 26 2 66

Master Workman, 4 lbs............ 1 86 Triumph Chocolate, %-lb.
Derby. 9«. 4-lb. boxes............ 1 66 cakes. 4 lbs., 88 boxes In

1 70 2 06
Old Kentucky (bars), 8a, 

boxes. 6 tt>s. ........................ 1 88
Chocolate Cent Sticks. Va gr. 

boxes, 80 gr. In ease, per
THE COWAN CO.. LTD.. gross ........................................ 1 16

Sterling Road, Toronto, Ont 
COCOA AND CHOCOLATE 

COCOA
Perfection Cocoa, lbs., 1 and 2

dot. in box, per dos.............. 86 66
Perfection, ^-Ib. tine. dot... 1 76 
Perfection, H-lb. tine. dox... 8 26
Perfection, 10s else, dox..........  1 26
Perfection. 6-lb. tine, per lb. 6 48 
Empire Breakfast Cocoa, H- 

1b. jars, 1 and 2 dos. in beat
dox.............................................. 8 66

Soluble Cocos Mixture (sweet­
ened), 6 and 10-lb. tins, per
lb.............................................. o 86
UNSWEETENED CHOCOLATE 

Supreme Chocolate. 12-Ib.
boxes, per lb............................ 6 47

Sunreme Chocolate, 10c sise,
2 dox. In box, per box........  2 86

Perfection Chocolate. 10e else,
2 dox. in box. per box.... 2 66

SWEET CHOCOLATE
Per lb.

Eagle Chocolate, Ms, 6-lb.
boxes ...................................... 6 88

Eagle Chocolate. Ha, 6-lb.
boxes. 28 boxes in ease.... 6 86 

Diamond Chocolate, (4*. 6 and 
12-lb. boxes. 144 lbs. In ease 6 88 

Diamond Chocolate. 8a, 6 and 
12-lb. boxes, 144 lbs. In case 6 88 

Diamond Crown Chocolate, 28
cakes In box .......................... i 86
CHOCOLATE CONFECTIONS 

Maple Buds. 6-lb. boxes, 86
boxes In ease, per lb.............  86 46

Milk Medallions, 6-lb. boxes,
86 boxes in case, per lb. ... 6 46

Lunch Bars. 6-lb. boxes. 26
hexes In ease, per lb.............  6 46

Coffee Drops, 6-lb. boxes, 86
boxes In ease, per lb.............  6 48

Chocolate Tulips, 6-lb. boxes,
86 boxes In case, per 1b. ... 6 46

Milk Croquettes. 6-lb. boxes. 6 66 
No. 1 Milk Wafers, 6-lb. boxes.

86 boxes in ease, per lb. ... 6 46 
Chocolate Beans, 6-lb. boxes.

86 boxes In ease, per lb___ 6 44
Chocolate Emblems, fib. basas.

66 boxes in ease, per lb----- 6 66
No. 8 MBt Wafers, 6-lb. berna.

86 hexes in ease, per lb.... 6 48 
No. 1 Vanilla Wafers. 6-JVhox.

66 basas la ease, per lb.... 6 48
Ne. 8 Ml» Wafers, 6-lb. hexes,

86 boxes in ease, per lb. .. 6(1
Nonpareil Wafers, 6-». hams.

86 boxes In esse. lb. ........ 6 «

16—le MUk Chocolate Sticks,
66 boxes in ease .................. 6 86

6s LINES
Ftibert Nut Bars, 24 In box,

66 boxes in ease, per box.. 86 66 
Almond Nut Bars. 24 in box,

66 boxes in ease, per box.. 6 66
Ginger Bars, 24 In box, 66 

boxes In ease, per box.... 6 66
Fruit Bars, 24 In box. 66 

boxes in ease, per box.... 6 66
Active Service Bars, 24 In box,

66 boxes in esse, per box.. 6 66
Victory Bars. 24 In box. 66 

boxes in ease, per box.... 6 66
Queen’s Dessert Bars, 24 In 

box, 66 boxes In esse. box. 6 66 
Bagel Milk Chocolate Bars. 24 

in box, 66 boxes In case, per

Boyal Mitt Cakes. 24 in box.
66 boxes In ease, per box.. 

Cream Bars. 24 In box. 66
boxes In enee, per box........
We pack an assorted case 

buses of bars.
Maple Be»—

6c display boxes ................
6s pyramid packages, 4 dos.

envelopes, per

6 68

6 66 
of 66

i pyramid 
In box

i glass ins
1 66

Dessert, 16c oak es. 24
In bee, per box ........ 2 66

W. K. KELLOGG CEREAL CO_ 
Battle Creak,

Toronto,
The Waxtite Line 

Kellogg’s Toasted Corn Flakes 4 16 
Kellogg’s Toasted Corn Flakes

lad. ..........................................  C 66
Kellogg’s Shredded Krumbles 4 86 
Kellogg's Shredded Krumbles,
KeOegg’s Krümbiéd Brsn ... 2 86 
Kefloex's Krumble? Bran. lad, t 66 

BBODIB * HARVIES. LTD.
14 Bleary St.. Montras .

ZZX Self-Rising Floor. 6 lbs.
pa ok ages, dee. ..................  86 46

De., 8 the. .............................. 8 84
Sstf-Riabw Flour. 6

6 86
Do,. 8

Uf.
.................... 8 16

'-Raising Flour, 6
me. ...................................... 8 66

Du.. 8 *s. ................   8 88
Ferfeetioe Rolled Oats (68 os) 8 68
Bredis's Self-Raising Funeabe 
~ m ft. pkgu. doe... 1 88
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—hold Your Trade 
Because They Hold 

Their Color
Once you sell your 
customers Sunset — 
once they see the 
beautiful. brilliant, 
fast color they have 
dyed so easily, quick­
ly and permanently In­
to their own gar­
ments—your Sunset 
trade Is established. 
That Is why Sunset 
repeat sales come 
fast, while attractive 
advertising in leading 
publications steadily 
creates new custom­
ers. and the good 
Sunset profits grow 
with volume.
Sell your trade Sunset 
—feature Sunset Soap 
Dyes in your store— 
the clean, easy-selling, 
profitable and ee»- 
•lete lias.

Situation Wanted
No Salary Required

Stand me in a prominent place on your counter, and I 
will continually push sales of Sunset Soap Dyee every 

minute your store is open and customers are present. Open for 
immediate engagement, everywhere. Address : Sunset Display 

Case, care of your Jobber.
SUNSET DISPLAY CASE: Sunset Soap Dyes are packed 1 gross 
assorted in the attractive Display Case, without extra charge, when 
requested. Insist upon haring your first order packed in this Display 
Case which, placed on your counter, keeps Sunset before your 
trade at all times.

Ask year Jabber far prices and discounts, er write:

Harold F. Ritchie & Co., Limited
TORONTO, CANADA

NEW WINDOW CUT OUT FREE— 
If you will give the window apace, 
we will send you our new cut-out, 
sise S3 x 40 inches, lithographed In 
many beautiful colors. Address your 
request direct to the Manufacturers 

^ of Sunset : '

North American Dye 
Corporation, Ltd.

TORONTO, CANADA
22 Fast Colors

llife

Put Gold Dust packages 
where your customers can 
see them.

IMPS?

Gold Dust is " Made in Canada,” 
backed by widespread advertising and 
is going stronger every day. Are 
you getting your share of its quick 
turnover ?

bheqzfairbank:
LIMITED

MONTREAL

Easy Know—Easy Gol
With a woman “seeing Gold Dust 

means buying it,” especially since our 
advertising has shown her what Gold 
Dust will do. Keep it out in front 
on your shelves and watch the sales 
come in.
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BRITISH^! 
■CONSOLS

CDOHAlCuiBner
miT<

» lb. Tin- 50 d*Xil6.WBp-15CertS 
HË w.c. *££***

■mnu

These advertisements are representative of the series we are run 
ning on “Cut Brier” and “British Consols.

Everybody who smokes Macdonald’s, appreciates its exceptional 
quality, and we have introduced these two lines in 
response to the many requests for the old favorite 
brands in cut form.

Smiling Agent »
Hamilton—Alfred Powie A Son.
London—D. C. Hannah 
Manitoba, Saskatchewan and Alberta—

The W. L. Mackenzie and Company, Limited. Winnipeg. 
British Columbia—The W. L. Mackenzie and Company 

Limited, 1814 Standard Bank Bldg., Vancouver.
Quebec—H. C. Fortier, Montreal.
Nova Scotia—Pyke Bros., Halifax.

New Brune wick—Schofield A Beer, St.
John.

Kingston—D. Stewart Robertson A Sons 
Ottawa—D. Stewart Robertson A Sons.
Toronto—D. S*«wart Robertson A Sons

W. C. MACDONALD REGD.
INCORPORATED

MONTREAL
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BUYERS’ MARKET GUIDE, 
Latest Editorial Market News

STONEWARE JARS
u Food Protectors GROCERS

Will secure the very beet selected eggs, 
creamery butter and fancy dressed poultry 
by getting their supplies from

C. A. MANN & CO.
LONDON. ONT.

The Toronto Pottery Co.
ipleBldg

Bey end Richmond 3t

We ere new leeeted la eer now end mere 
speciaes warehouse at

60-62 JARVIS STREET 
TORONTO SALT WORKS

SHORTENING IN A 
WEAK MARKET 

Considerable weak- 
ness has developed in the 
shortening market. This 
weakness is due to the fact 
that manufacturers were 
expecting large export 
business for cotton seed 
oil. This export business 
did not materialize with 
the result that manufac­
turers are over stocked 
and to stimulate domestic 
business quotations have 
been reduced. Opinions 
have been expressed in 
some quarters that the 
lowest prices have not yet 
been reached.

WHITE-COTTELL’S
Beat En g Hah Mm It Vinegar

QUALITY VINEGAR
White, Cettoll * Ce.. CamberweH, London, Eng.

W. Y. COLCLOUGH, IS» Klngewood Read 
Btach 2170 Toronto 

J. E. TURTON, Boord of Trade Building, 
Montreal

OPPENHEIMER BROS., LTD.

The SARNIA PAPER BOX CO., Ltd.
SARNIA. ONT. 

Manufacturers of:
Ice Cream Cartons. Paraflned.
Butter Cortona, Paraflned.
Egg Cartons: Special Egg Fillers. 
Folding Candy Baxes; also handy 

Para»ne boxen far bulk pickles. 
Mincemeat, etc.

BAIRD * CO., Merchants. St.John's. Nfld. BEANS
Handpicked or Screened

Ask for quotation»SOCLEAN

manufacturers -> 
R A1 Aluort*,

the tittle. iwMffaw il»,lewd.

SOCLEAN, LIMITED
CURRANT MARKET 

STRONG
Geo. T. Mickle, Ridgetown, Ont.

Maanfactanm TORONTO. Ontario

THE
CHARLES MUELLER COMPANY

Limited
Barrels end Kege 
Oak, Ash end Gum
IWjllCUk > M Csh.

Waterloo - - Ontario

There is a strong market 
for currants and quota­
tions in primary markets 
are higher. The low price 
of currants compared with 
raisins will probably have 
the effect of increasing 
quotations on currants.

30 DOZ. CASE FILLERS 
ONE DOZ. CARTON FILLERS 
%-INCH CUSHION FILLERS 
CORRUGATED FLATS
The TRENT MFC. CO., LTD. 

TRENTON - ONTARI

THE “WANT" AD.
The “went ed.“ he* grows from e 

little oaed fore. In bos tow Ilf. Into 
os. of the greet ncwailtle of the rré­
sout dey.

Beotnem men now.deyi tern to the 
"went ed." es e metur of warm for 
e hundred «ill lonrlam.

The "west ad." goto work for work­
er* end worker* for work.

It gets eletfce for omployem end inde 
•mployon for «lorks. It brlegs to­
gether buyer end seller, and *nnhl«* 
thorn to do bosinoa* though they may 
he thonwnde of elle apart.

Tb* "want ad.™ la th* gnat form le 
the • men elfe 1rs and in*Ideate of daily

These one-inch spaces 
only $2.20 per insertion 
if used each issue in the 

year.
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*ha/u

Lessens Your Work— 
Pleases Your Customers

“Arm & Hammer” Brand Pack­
age Sal Soda saves time in 
weighing and wrapping.

Put up in attractive cartons of 
2j/2 pounds each, thirty-six car­
tons to a case quantity the best.

Church & Dwight, Limited
Montreal

A Safe Buy 
for Wash Day

When your customers are buy­
ing soap, sell them WONDER­
FUL SOAP. It has pleased 
customers for several years and 
is bound to satisfy now. You 
will find profit in it.
Display a stock and watch the 
result.

Guelph Soap Company
GUELPH, ONT.

**rfl*»

NaRSm

Marsh’s Grape Juice 
will keep its clear, 
bright appearance— 
and stay free from 
a sediment deposit 
at the bottom of 
the bottles. This lat­
ter quality pleases 
purchasers and that 
usually means more 
business for you.

The’Marsh Grape 
Juice Company

NIAGARA FALLS. ONT.

Mint* IWmT

'The McLaren Imperial 
Cheeee Company, Limited

The Correct Methods 
of Preparation 

raise its Quality



September 3, 1920 CANADIAN GROCER 77

JAMS
MARMALADES

John Gray & Co., Ltd., Glasgow
Established over a Century

Cable: Lamberton, Glasgow 
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN

CHOCOLATE
Aganta:

Wm. H. Dunn. Limited. Montreal

Lind Brokerage Co., Ltd, Toronto

r
JOHN GRAY£[*

finest

a P R 1 c D 1 j A M

Do You Sell Mellow

Looms Large
in the Housewife’s Estimation 

for Lemon Pies

Makes Delicious 
Lemon Pies

Order Now

From Any Wholesaler

Mellow Food Products 
146 Gamier Street 

MONTREAL
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TOMATO PASTE
MADE WITH SELECTED FRESH, RIPE 
TOMATOES HEAVILY CONCENTRATED, 
AND HAS EIGHT TO TEN TIMES THE 
STRENGTH OF CANNED TOMATOES. 
Packed in 12-ounce tins—100 tins per case. 
Samples and quotations submitted upon re­
quest.

P. PASTENE & CO., LIMITED
340 ST. ANTOINE STREET MONTREAL, QUE-

Sell Your Waste Paper,
Cardboard, etc.

Serious shortage of
paper making mater­
ials. Very high prices 
now.
Send for catalog of

“Climax” Steel 
Balers

Mad* in 12 afcgg.

Climax Baler Co.
HAMILTON, ONT.

• We manufacture all kinds of

Box Shooks
And Can Guarantee Prompt Delivery

Write or Wire for Price*

W. C. Edwards & Co., Limited
Ottawa, Ontario

Advertising to Buyers is one 
way to surely make 

Advertising Pay

Advertise Your Product in
Canadian Grocer

the Buyers It’s a

Rates and Information on Request
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Try a sample order of

Rockland Cocoa
—the New Breakfast Cocoa—

You can’t go wrong in stocking 
this new high-grade cocoa be­
cause the greatest care and 
skill have been exercised in its 
preparation. It is made only 
from the best quality, fully 
ripened cocoa beans, specially 
blended to give a most deli­
cious, palatable flavor with 
high food value, and is strictly 
a high-grade line.

Rockland Cocoa is put up in 
very attractively labelled tins 
in 1/2 lb. and 1 lb. sizes and 
offers dealers a real good profit 
margin.

DISTRIBUTORS:

MACLURE & LANGLEY, LIMITED
TORONTO :: MONTREAL

rockiaNd
breakfast

COCOA

The Prices are:
24 lbs. to case % lbs.
% lb. tins (24 lbs. to case) at 

46c lb.
1 lb. tins (24 lbs. to case) at 44c 

lb.
Order from your jobber to-day.
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Rates For Classified Advertising
Advertisements under this heeding 8c per word for first Insertion; 2c for each sub­

sequent insertion. ,
Where answers come to Box number in our care to be forwarded 5 cents per inser­

tion must be added to cover postage, etc.
Contractions count as one word, but five figures (as 21,000) are allowed as one word.

AGENCIES WANTED
TK) FLY CATCHER MANUFACTURERS — A 

Western brokerage firm with steady trade for 
fly catchers would appreciate^ correspondence with 
a view to making agency arrangements. Box 264, 
Canadian Grocer, 163 University Ave., Toronto.

RID-OF-RATS
Warm Weather is the Breeding

Tim# for Rata
and Mice

If roe have usedRID-OF-RATS prevents raisins of new
and sold underIf net. start now I

Moner-Baefc Qua ranter If rent Denier ean't
bee—IS

■ERG * BEARD MFC.

$»ETr'3
YOUR

/GROCERY, FLOUR AND FEED FOR SALE IN 
^ town of 3500 population, situated on Georgian 
Bay. Good going business and money maker for 
right party. For information apply to Box 252, 
Canadian Grocer, 153 University Ave., Toronto, 
Ont.

XI7 AN TED—A LINE FOR THE MARITIME 
Provinces by a man trained in the art of 

salesmanship and thoroughly experienced in the 
grocery and provision business. Satisfactory re­
sults guaranteed. References of the highest order. 
Box 256, Canadian Grocer, 153 University Ave.,* 
Toronto, Ont.

COLLECTIONS
Ayf ANUF AOTURKRS. WHOLESALERS AND 
1V1 Jobbers eun redo* their "Collection nuuii’ 
to • minimum by twine Neele One Per-CenL-Druft- 
Serviee. Duet pay lt% or 1S% on eeeounte you 
can have collected at 1% I Inreetieate this eye- 
teat. Thoroaehly reliable. Established 1M*. Send 
for supply of I* Drafts to-day. Neele Mereen- 
tile Aeetiey, La Prairie. (Montreal). Que.

BAHAMA ISLANDS — BUILD UP YOUR 
u trade In the Bahama, by nppointine, aa year 
agent, Arthur H. Sand». Manufacturer»’ Aetent, 
Nassau, N.P., Bahamas.

xjEW National cash register tor
j ' sale, two drawers, oak finish, separate total», 
peinte slip for easterner, etc. Change of system 
reason for selling. Albert W. Webb, grocer and 
butcher, WalkervlUe, Ontario.

BOH SALK — GOOD GROCERY BUSINESS, 
1 rent thirty-five ; tiro living rooms ; price thirteen 
hundred. Good reason» for selling. Apply C. 
Nelson. 888 College St., Toronto.

TRAYLOR SAFE, GOOD AS NEW, ONLY USED 
^ six months ; sise, height 41 in., width 81 in., 

depth 28 In. Price. $160. TTioe. W. Thomson * 
Son, Ignace. Ont

OAKEY’S
“WELLINGTON” 
KNIFE POLISH

The original and only reliable prepara­
tion for Cleaning end Polishing Cut­
lery, eta.

John Oakey & Sons, Ltd.
I Man si/ecf wrers mi

Esssery. Black Laud, fiaasry Glee, assd 
Hint Cletha and Papers, ete.

WaKnftsa MBs. Lands#, SJLl. Eag.
Agents.

F. Msalsy. 147 Banaatyae Are.
Wiaaipse

Saakey â Marne, #9 Beatty Street

Cash remittance to cover coat must accompany all advertisements. In no case can 
this rule be overlooked. Advertisements received without remittance! cannot be acknow 
1 edged. 

SITUATIONS VACANT
ty ANTED — YOUNG MAN TOR GENERAL 

store in good town. Must be an intelligent 
live wire for business and have some knowledge 
of window display and price card making. First- 
class position for right man and suitable wages 
guaranteed. Apply by mail at once. Geo. F. 
McVittie, Wheatley, Ont

A GOOD OPPORTUNITY FOR A YOUNG 
^ man, thoroughly experienced in general store 
work, who can increase grocery business. Salary 
will depend on results shown. G. L. Jakes, Mer- 
riokville. Ont

YV ANTED — EXPERIENCED SALESMAN TO 
VV sell well-known line, already in great demand, 
to the retail grocery trade. Applicants only con­
sidered who reply giving full details in regard to 
past experience, with age and salary required. 
Replies treated strictly confidential. Box 250, 
Canadian Grocer. 153 University Ave., Toronto.

FOR SALE

Arnett
Silent Salesmen

ere built to accommo­
date effective dis- 
plays. Walk into an 
Arnettized Store and 
see how your atten­
tion ia attracted by 
the appearance of the 
Silent Saleaman. Let 
our experta arrange 
your store for more 
aales. Our illustrated 
catalog will ahow you 
the range of styles.
Thomas Lewis Arnett

5 .aril, Man.

ESTABLISHED 184»

BRADSTREET’S
Offices Throughout the Civilized World

We Present a Record — 
Not a Prospectus

Reputation gained by years of 
vigorous, conscientious and 

successful work.

John A. Thompson
General Manager Western Canada 

TORONTO
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Four Ways 
To Increase 
Ham and Bacon 
Sales

œ
Take advantage of the season’s demand. 
(Just now your customers are getting 
away from heavier meats! They want 
something tasty yet satisfying).

Tell them of the appetizing and dainty 
meals which can be prepared with Ham 
and Bacon. (The housewife will appre­
ciate this suggestion).

(3)

(4)

Recommend SWIFT’S PREMIUM. 
(That means satisfaction, repeat orders 
and profit).

Point out the economy of buying a whole 
Ham. (The housewife can bake the butt, 
boil the shank, and fry the centre slices— 
and thus eliminate all waste).

Order

Swift’s Premium 
Ham and Bacon

from our Salesman, or Direct

Swift Canadian Co.
Limited

Toronto Winnipeg Edmonton



GROWN IN THE 
Famous Okanagan Valley 

of British Columbia


