
Storage
CAl EA962
Study on





-4CAL4N--EMMASSY

Dept. ci CIora Affairs

Un. des Aiiaircs extérieures

1FE1 1995

-ST1MDt-70NTHE-PHILIPPINE.MARKET
CÂBLE-TEJLEVISI-ON AND BROAIDýCST EQUIPMENT

Dcoencb 1989

lIE 8BV GO&p

MANAGEMENT SERVICES DIVISION

SGV & Co
SYCIP, GRRL-S;VF-.AYO & CDC.

CeTflI7SrI PUBIC ACCOUNTAHTU

£

Q FOR



e



TABLE 0F CONTENTS

EXECUTIVE SUNMARY1

BACKGROUND ON THE PHILIPPINE BROADCAST INDUSTRY 9

Industry Profile 9

Regulatory Framework 14

CABLE TV AND BROADCAST EQUIP14ENT MARKET 20

Demand for Imported Equipment 20

Transmltting, Vldeo, Audio, anid Recording
Equipment and Specially Fabrlcated Acceasories
for Studio Equlpment 20

Lighting Equipment andi Drop Cables 22

Prices andi Technical Spocifications 22

Factors Affecting Demanti 25

Supply 27

Local Production 27

Imports 29

Sales Practices of Local Distributors 32



LIST OF TABLES

Titi..
Table

2

3

4

,Ivi t i .

B road cas t

Gross Value Added in
Communications: 1986-1989

Number of Radio Stations: 1989

Grass Billinga of Radio and
Television Stations: 1988

Number of Television Stations
Orlginating and Relay: 1989

Tariff~ Rates for Broadcast
Equl pm.nt

Volume and Value of Zmported
Broadcast Equipment: 1987-88



LIST OF APPENDICES

AooendlX No.

2

4,

5

8

l Titis

Profile of Major Radio and Television
Network&

Lilst of Television and Radio Stations in
the National Capital Reglon: 1989

List of Exlsting Cable Television
Stations and Operators: 1989

Equipm.nt Grands Used by Selected Networks

Value of Philippine Imports of Broadcast
Equipment and Accessorles: 1987-88

Profile of Major Local Distributors of
Imported Broadcast Equipment



W .

. es . 4 . . ...



EXECUTIVE SUMMARY

BACKGROUND ON THE PHILIPPINE BROADCAST INOUSTRY

Industry Profile

The broadcast industry belongs to the communications sector.
Gross value added at current prices of the sector in 1988 was 7.9
billion or one per cent of gross national product. Although
general economic performnance began ta improve in 1986 and 1987,
the communications sector responded to the favorable business
climate only in 1988 when it recorded a growth of 4.2 per cent.
For the first half of 1989, the sector grew by 8.1 per cent.

Radio and television .broadcasting are the two main
activities of the Philippine broadcasting industry. Radio has a
wider reach than television. In 1987, around 78 per cent of all
households in the country had radios while only about 40 per cent
owned television (TV) sets. Cable television was recently
introduced as another activity but It is limited to only a few
urban areas.

Philippine broadcasting relies mainly on commercial
sponsorship, that is, radio and television stations sell air time
ta advertisers ta generate revenues ta finance their operations.
Noncommercial broadcasting accounts for only a small percentage
of.the industry.

At present, there are a total of 359 radio stations in thecountry, 246 (88.5%) of which are Amplitude Modulation (AM)
stations and 113 (31.5%) Frequency Modulation (FM) stations. Themajority, 303, of the radio stations are commercial while only 56
are noncommercial.

In 1988, 141 of the AM stations reported gross billings of295.5 million while 64 of the FM stations had reported billingsof P198.0 million.

The television broadcast industry is comprised of five
networks all based in Metro Manila: ABS-CBN which operates
Channel 2; People's Television, a government-owned network whichoperates Channel 4; GMA-Television Arts which operates Channel 7;Kanlaon Broadcasting System which operates Channel 9; and
Intercontinental Broadcasting Company which operates Channel 13.These networks own relay stations strategically located in
various parts of the country. They also operate a number of
radio stations.

At present, there are a total of 82 TV stations, 40 (48.8%)
of which are originating stations and 42 (51.2%) are relay/
translator stations. Fifty-two TV stations are commercial while
30 are noncommercial.



Reported billings in 1988 of 18 of the TV stations was
9838.4 miýllion.

Cable TV in different f rom radio and TV broadcasting in the
nature of broadcaat and source of revenue. In the Philippines,
the cable TV industry includes ail facilities that directly or
indirectly receive, amplify, or improve the signala broadcast by
one or more TV, satellite, or radio stations, and distribute; the
signais (programs) by_.wire or cable to subacribing memberi.
Cable TV stations may also carry origlnated programs. Revenues
are generated f rom aubscription payments of subscribir'g membqt<,

There are currently 13 cable TV stations serving different
cîties in the country. There la no available record of revenues
of this industry.

RegulIatory Framework

The Philippine broadcast lnduatry la regulated by thre
bodies: the National Telecommunicatiole Commission (NTC), the
Qepartment of Transportation and Communilcation (DOTC> of wPiich
the NTC ln part, and the Kapiaanarn ng mga Brodkaeter sa Piliplnas
(K&P), a private sector organizatioi.

The NTC in the govlrnment body mandated to regulate the
broadcast industry. Its Broadst Services Department is the
office directly rusponsible~ for oarrying out sucJh regulatory
functi one * The DOiT, on the other hand~, formu 1atas. policies for
both the tel ecommuni cat ions $ndustry as a whole and the broadcast
lndustry.

The KBP la a self-regulatlng organization consistlng of
-A~~ ~ ~~ 'r% Oa I . atAhIlahad tô fnrmulate
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Importations of radio and TV equipment are subject to tariff
duties ranging f rom 30 to 50 per cent baaed on dutiable value.
The following shows the tariff rates imposed on the different
types of radio and TV equipment:

Rate (x)

Microphones and stands; 30
audio-f requency *lectric amplifiera;
*l.ctric sound amplifier sets

Turritable, (record~ decka), record 50
players, and other sound reproducing
apparatus

Transmission apparatus for radio 50
broadcasting or television

Television cameras 30

Reception apparatus for radio 50
broadoasti ng

Aside f rom the tariff duty, imported broadcast equipment is
subjeot to a f ive per cent ad valorem duty and a 10 per cent
value added tax.

Recent events in the industry have brought te the fore the
controversial issue regarding media ownershlp.

The 1986 Philippine Constitution sets certain limita on
ownership of media facilities. It empowers Congresa te regulate
or prohibit monopolis in commercial mass media, and does not
allow combination ini restraint of trade or unfair competition.

This constitutional provision i. su.pporte4 by Presidential
Decre. 576-A, lssued by then Preaident Marcos. The decree limits
the nwnber of stations. that a person or corporation may own to
flot more than one radio or TV station in one municipality or
clty; or flot more than f ive AM and fîve FM stations natipnwide;
or flot moret than f lys television channels in th>e entire country.
It also terminated on December 31, 1981 all existing franchias
or any other fo-m of authority to operate radio and TV stations.

,er, was and continues to be enforced
I NTC sources claim that some influential

refuse to e.cInowledge the existence of
the issue remainp unresolved causing
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A relatod issue is the Cease anid Dosist Qrder (COO) imposed
by the OOTC ta the NTC in July 1988 with regard to the issuance
of permits for stations to operate. Since the imposition of this
order, only teunporary porTnits have been issued. The NTC ha. also
stopped acting on any application for upgrading of eguipment.

THE CÂBLE TELEVZSIQN AND BROAOCAST EQUIPHENT MARKET

D.mand for Zmported Equlpment

The major types af cabi. TV and broadc!.st oquipment imported
by the Philippines include t.ransmi-tttIng *quipment, yldeo
equipment, audio *quipment, recording *quipment, speoially
fabricated accessories for studio *quipm.nt, lighting equipment,
and drop cables used for cable television. Based on trado
statistics f rom the, National Statistics Office, Philippine
imports in 1988 of transmitting, videc, audio, and~ reoording
*quipment and parts and accessories totaled CIP US$5.8 million,
representing a 77.8 per cent increase over the. 1987 level.
Following la the braakdown of the 1988 imports:

CIF Value Share
(million US$) of Total

Tranemitt1ng *qu.ipmnt 1.6 29.4
YVf4.o equipment 1.5 27.2

Audloequiment.0.916.7
Recording equipment 0.6 10.7
Parts and accessories 0.9 16.0
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Lighting *quipment and drap cables are used by other end
users aside f rom the cable TV and broadcast industry. Import
value of llghtlng equipment reached 01F US$3.2 million In 1988.
The percentage that went ta the broadcast industry cannot be
determlned. Total import value rose by 25.2 per cent f rom the
1987 level. On the other hand, total import volume declined by
27.1 per cent ta 15.9 million pieces during the same period.
This can be at'trbuted ta the higher average unit values of
special purpose bulbs and searchlights and spotlights.

Drap cables are used in the broadast lndustry, particularly
in cable televlsion. Howver, as in the case of lighting
*quipment, there are ather users of drop cables aside f rom the
broadcaet lndustry. It ie therefare dlfficult ta determine what
proportion of imports le accounted for by the broadcast lndustry.
In any case, total imports of drap cables totaled C1F US$22.1
million in 1988, up by 19.4 per cent from the 1987 level despite
the decline in import volume.

Factors Affecati ng Demand

The uncertalntles in the telecommunications sector arising
f rom pollcy and implementatlon issues whlch have yet ta be
resolved make it difficuit ta projct demand for broadcast
*qulpment.

Now.ver, the major f actors that will affect the growth of
d.mand for cable TV and broadcast equlpment in the short term are
llkely ta be:

o expansion plans of existing radio and TV stations;

a NTC action on broadcaet applications;

" overali gov.rnment pallcy in telecommunlcations;

o replacement requl remonts of the. industry; and

" growth of other activities using video, audio, and
llghtlng ,quipment.

The expansion pragrama of radio and television stations will
reeult in lncreased demand for imported broadcast equipment. The
nature of competition in the idustry has> necêssitated expansion
in operatons. ASiCBN's Channel 2 amd GMATelevlslon Arts'
Channel 7 have recently undertalcen expans ion programs. The other
networks namely IBC Channel 13, RPN Channel 9~, and the cable TV
stationi Sining Makulay, have been unabla ta follow suit due ta
ownership questions which have remaimed unresolved ta date.
These stations were sequestered by the governrnent in 1986.
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Growth in demand for broadcast equipment haq its highest
potential in the opening of.new stationis. The latter, howqver,
depende on whether or flot pending applications with the NTC will
be approved. At present, pendlng applications wlth the NTC total
47: 21 for radio stations, 11 for TV stations, and 15 for c.able
TV.

The* upgrading of technology is another maor source of
demand. Now.ver, this m&tter has surf acsd questions on media
power. For example, A88-CBN's plan to use the facilities of the
Indonesian satellite Palapa reçeived strong opposition f rom
Conpress as well as other sectors of the industry beçause it was
viewed as a monopolistic move. This issue also remiains
unresolved and wil-1 depend on the telecommunications policy to be
developed by the DOTC.

The replacement of *qu1pment by *xisting radio and TV
stations la a regular source of *rowth in demand. Import
statistics for 1987 and 1988 show high growth cf imtzorts of parts
and accessories.

Other activities that will spur the growth in demand for
broadcast equtpment include disco anid other entertaiment
esta~blishments using the. la.t.st vid.o, audio, and lighting
equipment. Th..e businesses c~ontinue to thrive in the
Philippines.

Nowithstandingý the, ambigulties in current policy, major
local 4d1trf butors project a Z203 per cent annual~ growth in
deman'd over the next f.w years. This will be brought about by
the continued positive *conomic growth which will reguir, wlder
use of media adfacilittes and the entry of inew products notabl y
those f roq the* U.S., Japan, and Taiwan.

Sources of Supply
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On the other hand, the local broadcast industry depends
mainly on imports for its equipment requirements. Overali, Japan
and the U.S. were the top suppliera of cable TV and broadcast
equl pment.

Following are the leading country sources of selected
broadcast equipment and their corresponding market share based on
the combined 01F value of Philippine importe f rom these countries
during the period 1987-8a:

Tranumtting Equipmnt

Radio broadcasting equîpt,

TV tranamitters

Tranmitters-recei vers

Transmltting tubes*

Vidmo Equ1pient

TV mnitors

TV cameras

TV camera parts

>Ajdio Eq.iipment

Microphones

Microphone parts

Country

L.K.

U.s.

Japan

U.s.

Japon

Taiwan

Japon

Taiwan

Japan

Japon

S. Korea

1987 & 1988
01F Imrport
val1ue (US$)

125,840

73,250

89,774

1,522,891
893,873

15,405

122,734
83,074

309,733

886,780

315,302

317,558

3,709

157,544

13,750

69,646

% Market
Share

63.2
36.8

100 .0

57.2
33.6

100 .0

45.6

30.8

37.5

77.3

72.4

80.0

72.4

40.4

96.5

92.1I
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Recording Equipmnit

TV image and sound U.S. 648,411 59.4
recorders

Parts and Accessories for Japan 731,494 76.4
TV Equipment

Insulated Cables -· Japan 12,175,100 30.0
U.S. 12,053,265 29.7
Taiwan 11,853,483 29.2

Lighting Equipment Taiwan 1,221,818 21.1

Sales Practices of Local Distributors

Imported broadcast equipment is generally sold through local
distributors or sales agents. Only the large radio and
television networks import equipment directly from foreign
suppli ers.

Local distributors either sell a range of products and
brande or tie up as exclusive distributors of a foreign supplier.
Local agents designated as exclusive distributors are entitled to
sales commissions and discounts from their foreign supplier. In
addition, they also have travel benefits arising from promotional
activities of their supplier.

Other local distibutors make a profit through markups on the
cost of equipment or from commissions or discounts from foreign
suppliers.

The terms of payment granted to buyers vary among the
distributors. The distributors require cash on delivery, seven
days' credit, or installment payments.
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BACKGROUND ON THE PHILIPPINE BROADCAST INDUSTRY

INDUSTRY PROFILE

The broadcast industry in the Philippines is a part of the
larger communications sector. In 1988, the communications sector
as a whole had gross value added at'current prices of 97.9
billion, or roughly one per cent of gross national product (GNP).
While overall economic recovery in the Philippines started in
1986 and 1987, expansion in the communications sector began only
in 1988 when it posted an annual growth of 4.2 per cent. For the
first semester of 1989, the communications sector was estimated
to have grown by 8.1 per cent. (See Table 1.)

Table 1
GROSS VALUE ADDED IN COMMUNICATIONS: 1986-1989

(In Million Pesos)

Gross National Gross Value Added
Product in Communications

Current Prices
1986
1987
1988

614,703
703,361
823,767
447,389

6,784
7,369
7,916
4,219

Constant 1972 Prices
1986 89,504
1987 94,797
1988 101,186
1989* 52,756

Real Growth Rates
1986-87 5.91
1987-88 6.74
1988-89* 5.33

* 1989 figures refer to first semester.
rates refer to semestral comparisone.

1,232
1,178
1,228

642

(4.38)
4.24
8.08

1988-89 growth

National Statistics Coordination Board.
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SThe Philippine broadcast industry consiats of two major
activities, radio and television. Of the. two, radio has a
larger reach; in 1987t 78 per cent of ail households had radios
while only 40 per cent o>Wned TV sets. In recent years, cable
television ha. *merged as a n.w actlvity but its reach is limited
to a few urban areas.

Philippine broadcasting la based mainly on commercial
sponsorsiiip, that la, stations rely on the sale of air time ta
advertisers to generat, revenues and finance their operations.
Because their primary motivation is to oeil their producte,
advertisers typically choose programa and stations with the.
largest audience. This makes radio and television broadcasting
in thie country very competitive. Noncoenmercial broadcastlng
accounts for only a oraal percentage of the industry,

Radio broadcasting in the Philippines started lm the 1920's
with a 20-watt station. Xntereat Iin the. new medium grew sa fast
that by the 1930's, radio broadcasting iiad already qraduated
f rom the. experimental stage. 1World War II oaw the, destruction of
the. infant industry but the, latter recovered quickly durlng the.
poatwar era. The. rumber of radio stations reached 22 in juat ter
years after the. war. From then on, radio stations rapidly
proliferated throughout the, country, reaching a total of 36
stations prior ta the. imposition of Martial Law in' the
Philippines in 1972.

TV broadcast>ing startad witth the initial telecast of Channel
3 in 1953. Soon after, two other broadcasting campantes entered
the oçene: the. Alto Broadcasting System (ABS) and the Chronjole
Broadcasti<ng N4etworkc (CSN), whpich! later merged as8 ABS-08t4 and
oprated Channel 2. However, growth in the 1950's was hampered
by expensive advertising and the~ liniited number of households
with TV sets. IXn 1943, the local assembly of houp.thold TV sets
resulted in the sipnificant expans#ion of TV broadcasting.



- il -

the number of stations. However, the broadcast îndustry remains
highly regulated, an aspect that will be examined in greater
detail in the section on Regulatory Framework.

There are a total of 359 radio stations in the country, 88.5
per cent of which are Amplitude Modulation (AM) while 31.5 per
cent are Frequency Modulation (FM) stations. A large majority of
the radio stations (303) are commercial; only 56 are
noncommercial. (See Table.2.)

Table 2
NUMBER OF RADIO STATIONS

BY POWER FREQUENCY AND BY TYPE OF SERVICE: 1989

Number

Commercial

Noncommerci ai

Sub-total

Commercial

Noncoommercial

Sub-tota 1

203

43

246

Percentage

68.5

100

113 31.5

100.0

Source: National Telecommunications Commission.

188, 141 of the AM radio stations reported gross
R295.5 million while 64 of the FM stations reported
0198.0 million. (See Table 3.)
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Table 3
GROSS BILLINGS OF RADIO AND TELEVISION STATIONS

SY MAJOR AREA: 1988
(In Million Pesos)

AM Radio
Base: 141 stations*

Metro Manila 65.3
Luzon, excluding Metro Manila 62.7
Visayas 87.3
Mindanao 80.2

Total 295.5

FM Radio
Base: 64 stations*

Metro Manila 117.7
Luzon, excluding Metro Manila 20.3
Visayas 39.4
Mindanao 20.6

Total 198.0

Television
Base: 18 stations*

Metro Manila 806.8
Luzon, excluding Metro Manila 0.5
Visayas 16.3

Mindanao 12.7

Total 836.4

ie number of.stations which submitted their

Arts whi
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Channel 7; Kanlaon Broadcasting System which operates Channel 9;
and Intercontinental Broadcasting Co. which operates Channel 13.
These networks have relay stations located in strategic cities
throughout the Philippines. The networks also operate a number
of radio stations.

There are a total of 82 TV stations, 48.8 per cent of which
are classified as originating stations while 51.2 per cent are
classified as relay/translator stations. Fifty-two stations
operate commercially while 30 stations are noncommercial. (SeeTable 4.) In 1988, 18 of the TV stations reported total billings
of 9836.4 million.

Table 4
NUMBER OF TELEVISION STATIONS

ORIGINATING AND RELAY/TRANSLATOR BY TYPE OF SERVICE: 1989

Number Percentage

Originating

Commercial 35

Noncommercial 5

Sub-total 40 48.8

Relay/Translator

Commercial 17

Noncommercial 25

Sub-total 42 51.2

All Stations

Commercial 52

Noncommercial 30

Total 82 100.0

ce: National Telecommunications Commission. -
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Profiles of the major radio and TV networks are presented in
Appendix 1. A liat of radio and TV stations in Metro Manila is
shown in Appendix 2.

Cable TV differs f rom radio and TV in terma of the nature of
broadcast and source of revenue. In the. Philippines, the cable
telêvisiol industry includes ail facilities that receive
<directly or indlrectly), amplify, or improve the. signals
broadcast by one or-.more television, satellite, or radio
stations, and distributes such signais (proqrams) by wire or
cable te sub>scriblng members. Cable TV stations may aiso carry
orIginated programs. They generate revenues through subscription
payments of subscriblng members.

There are 13 cable TV stations servlng different cities in
the country. The amount of their revenues is not available.
Appendix 3 contains the. comploe list of cable TV stations and
operators.

REGU LATORY FRAMEWORK

Regulatory Agenois

Three agencies are involved in thie regulation of the
Philippine broadcast lndustry: the National Telecommunications
Commission, the D.partment of Transportation and Communication,
and the Kapisanan ng mga 8rodkaster sa Piliplnas, a private
sector organi zation.

The National Teleoommunications Commission (NT%) is the
government body mandated to regulate the broadcast industry. It
was created on July 23, 1979 by virtue cf Executive Order No.
546. Its functions with regard to radio anid television
broadcastlng are as follows:

o issue Certif1cates of Public Convenience for the operation
of radio and television broadcasting systsms, and
establish and enforos ruies, regulations, standards, and
specifications in ail cases related te the issued
certifiates;

o grant permits for the us of radio frequencies for radio
and television broadcasting systems;

o sub-allocate series of frequencies- of bands to the
specific services;

o promulgat. rÇM1e# and. regulatons taeqncourage a larger and
more effective use cf radio and television broadcasting
faci lities;
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o supervise and irspect the operation of radio stations;
and

" undertake the examination and llcensing of radio oparators
and the registration of radio tranamitters and
transe vers.

The Broadcast Services Department of the NTC is the
dePart.ment dlrectly lnvolvod in carrying out the above-mentioned
responslbil ities.

The NTC la dlrectly under the Dapartment of Transportation
and Communication (DOTC). The DOTC formulates general and
apecifi lepolicles with respect to the telecommunications industry
and t.he broadcast lndustry.

The Kapisanan rip mga Brodkastsr sa Pililpinas (KBP) is a
sef-regulat1ng body consistlng of TV and radio station-members.
This trade organization was establlshed on April 27, 1973 to
formulate policlea and *'.ddellnes for the operations cf its
meib.rs. Zt enforces programmlng and advertising rules and
imposes penalties for violations.

The KBP's St~andards Authorlty la the body tasked to resolve
cases regardlng violations of its Radio and Television Code. it
coriduct, hearings for the accredltation of advertislng agencies
and anriounç.rsa nd other broadcasting personnel. It also

re mn4p amendments to the existing policles and regulatlons

Th. KBP is a member of the tripartite commlttee, together
with the NTC aud the QOTC, tasked to formulate a broadcasting
PolicY that will goveri the industry. The KBP h~as cQie up wl'th
Technical Standards and Operating Requlrements for broadcaat
stations which the NTC ha, adopte4d.

Qwnrshlp of Mas

li.e Consti
as a st

) L a
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Section 17, Article XII of the Constitution aiso, empowers
the State te temporarily take ever or direct the aperation of a.ny
prlvateiy owned publie utility (includlng mass media) in case of
a national emergency or when the common good so requirea.

The Constitution aiso prescribes that the franchise of
public utilities in the Philippines be granted only for a period
of 50 years and should flot be exclusive in character. Also, it
i; granted only on condition that it be subject to amendrnent,
alteratian, or repeal -by Cengress when the public interest 50
requi re..

Regulationo Governing Ownrship and
Entry In the Broadcast Induatry

Although the cenatitutionai provision on mass media
monepelies ia clear, the actual implementation of thia principle
rernains probi-eratic. The meat controversial piece of leglalation
concerriing the broadcaat industry at present la Presidential
Decree 576-A, issued by thon President Marcos and presumably
atillifn *ffect. The decre. limita the number of stations that
a person or corporation may own te flot more than one radio or
television station In one municipality or city; or flot more than

'five AM and 71v, FM radio stations nationwide; or flot more than
f ive television channels in the entire country. Any person or
corporation who owned more than the prescribed number of stations
ahould have divestsd Itae~lf of the excesa stations mot later than
December 31, 1981. The decre. aIso termlrated ail franchises or
any other ferm cf authority to eperate radio and television
stations on this came date. Thereafter, the Board of
communications and the Secretary of Public Works and
communications (latqr the OOTC) or their successora would grant
th~'e authori zatfQfls.

The dcrêe was iaaued w1ii'h the clear interit of dlssoling
monopolies ini the broadcast imdustry. However, it was and
continues to b. enforced haif-heartedly. KBP and NTC sources
claim that corne Influential seotora in the induatry refuse to
aoIknow le4pe the existence of thia law. T'he issue remains
urlre#olIved, and this ha. caused a large degree of uncertainty in
the industry.

A. related issue ia the Cease and Desist Ordêr (CDO> given
by the Q9TC te NTC with regard te the issuance of permit# for
s~ttons to operate. The COO, issued in July 1988, crdered the
NTC to stop ISSi ing permita te nonfranchisi4 holdera. From the
time of issuance of the CDC, the NTC has beerT grantlng only
temporary permits and it ha. aise stopped acting on any
aoolication for upgrading cf equipment.
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Recent events at'NTC, CaPped by changes in the Com-so's
leadership, only underscored weaknesses in the capacity of
government ta implement poHicies in the îndustry and the
Commission's vulnerability to, powerful influences wîthin the
industry itself.

Franchise and CarporateTaxes

Pursuant ta Executive Order (E.Q.) No. 72, as amended, ail
radio and TV broadcast franchise holders are subject to tax on
their grosa receipts f rom the business covered by the law
granting the franchise. Ail radio braadcasting stations are
suject ta the franchise tax at the rate of three per cent while
television stations are subject ta the tax at the rate of f ive
per cent.

E-0. 712 also made ail franchise grantees subject to income
tax levied urtder Title Il of the National Internal Revenue Code,
as amended. A tax of 35 per cent is impased upon the taxable
incarne of radio and television broadcast stations during each
taxable year from ail sources wlthln and outeide the country.

Aside f rom these taxes, franchise holders are sub.ject ta the
anriual fixed tax o'f 02,000.

Regulations Governlng Importation of Broadcast Equipmnt

Certain regulations govern the purchase and importation cf
broadcast equlpment. Presidential Decree No. 1362, promulgated
on March 27, 1978, allaws radio and television broadcasting
stations ta import radia or televisian equipment, spare parts,
and allled technlcal and program materiais provided that these
w1Ul be for their exclusive use. Equipment that is not locally
produced or avallable in sufficient quantity and comparable
qu~ality and price may b. lmported and released f rom customs
cuatody without prepayrnent of customs dutie. and compensating
tan.. 9epartm.nt Order No. 16-78 provides the rvflês and
regulations for the impiementatian of this decree.

Section 4 of Memorandum Circular Na. 07-4-81 (MC 08-2-81)
requires radio and television~ stations ta secure authorization
from the NTC for the importation of equlpnient necessary for their
operati on.
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Tariff and Import Taxes on Importation of Broadcast Equipment

All importations of radio and television broadcast equipment
are subject to tariff duties ranging from 30 per cent to 50 per
cent of the equipment's dutiable value depending on their tariff
classification. The dutiable value of an imported commodity is
the:

o Home Consumption Value (HCV) in the country of
exportation plus insurance plus freight; or if the value
cannot be ascertained,

o HCV in the country of manufacture or origin if it is not
the country of exportation, or in a third country with
the same stage of economic development as the country of
exportation, plus insurance plus freight; or if the value
cannot be ascertained,

o the invoice value plus insurance plus freight, if found
reasonable.

The HCV of an imported commodity is its value in the country
of origin at the time of exportation to the Philippines including
the cost of all packaging materials and costs, charges, and
expenses incidental to its shipment. If insurance cost is
included in the shipment, 10 per cent of the Cost-Insurance-
Freight (CIF) value is deducted to arrive at the HCV.

Table 5 shows the rates of duty levied on a1l imported radio
and television broadcast equipment as determined by the
Philippine Tariff Commission.

Aside from the tariff duty, a five per cent ad valorem duty
is also levied on an imported commodity, by virtue of Executive
Order 988. This duty is also based on the commodity's dutiable
value.

duties, plus customs duties and
ease of imported goods from the
J charges include bank charges,
Wharfage fees, arrastre charges,
and tonnage dues. The VAT is

of the commodity from customs
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Table 5
TARIFF RATES FOR BROADCAST EQUIPHENT

Equl pment Rate of Duty

Microphones and stands therefor; 30%
audlo-frequency electrlc amplifiera;
electric sound amplifier sets

Turntablee <record docks), record50
players, and other sound reproducing
apparatus

Transmission apparatus for radio 50%
broadcastlng or television

Television cameras 30%

Reception apparatus for radio 50%
broadcasti ng

Source: Harmonized Commodity Description and Coding
System of the. Philippines (1988).
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CABLE TV AND BRQADCAST EQUIPMENT MARKET

DEMAND FOR IMPORTED EQUIPMENT

Cable TV and broadcast equipment imported by the Philippines
include transmitting equipment, video squipmelt, audio equipment,
recording equipment, specially fabricated accessories for studio
equipment, lighting equipment, and drop cables used in cable TV.
The demand for lmported lighting equipment and drop cables is
discussed separately because of the substantial demand for thes.
items by other end users.

Transmlttlng, Video, Audio, and Recording Equipment and
Sp.cially Fabricated Accessories for Studio Equipment

Foreign Trade Statistics of the National Statiatics office
show that in 1988, Philippine importe of transmitting, videa,
audio, and recording equipment as well as parts and accessories
specially fabricated for TV studio *quipment reachd CIF US$5.5
million, up by 77.8 per cent from the 1987 level. 0f the 1988
total value of importa, 29.4 per cent was accounted for by
transmltting equipment, 27.2 per cent by vidmo equipment, 16.7
per cent by audio equipment, 10.7 per cent by recording
*quipment, and 16.0 per cent by parts and accessories specially
fabricated for TV studio equipment. (See Table 6.)

In terme of volume, the Philippines imported over the period
1987-88 an annual average of 14,412 pieces of transmitting
equlpment; 16,488 pleces of vidmo *quipment; 187,834 pieces of
audio equipment; 386 pieces of recording *quipment; and 237,558
parts and accessories epeclally fabricated for TV studio
equl pment.

The speciflc equipment types lmported in significant
quantities were transmitters-recei vers, TV camera parts,
microphones, microphone parts, audio-frequency ampl if iers,
turntables, and TV studio parts and accessorles. Import volumes
varied significaritly from year to year, with certain items
imported in large quantities one y.ar and in amaîl quantities the
next, a trend indicative of most capital importe. Microphone
stands, record players or changera, and parts and accessories
speclally fabrlcated for TV studio eguipment registered the
highest growth rates in 1988.
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Lighting Equipment and Drop Cables

Available import data on lighting equipment and drop cables
do flot segregate the purchases of the broadcast industry and
those of other end users. For this reason, the following
discussion only analyzes trends in total imports for the two
i tems.

In 1988, the Philippines importsd a total of 15.9 million
Pleces of lighting equipment and accessories, down by 27.1 per
Cent f rom the 1987 import volume due to reductions in the
importation of searchlights and spotllghts and fluorescent lamp
bases and flxtures. However, import value rose by 25.2 per cent
to reach US$3.2 million in 1988, on account of the higher average
unit values of apecial purpos buibs and searchlights and
spotlights. (Ses Table 7..)

The llghtlng ,quipment and accessories ltwported in

significant quant1ties are: reflector lamp bulbe, apecial
Purpose buiba, discharge lampa, and la#mp and lightlng fittings.
The imports, however, cover the. requirements of the total

economy. Speciflo items purchased in large quantities by the

broadcast industry cannot be determined f rom the trade data.

The broadcaat industry, epecially cable television, uses

drop cables. However, the imports of the industry alone cannot

be determined f rom foreign trade statistics whlch lump togethor
the imports, of co-axial Gables, co-axial conductora,
commurnicationl cabies, *leotrlc conductors, optical f lber cables,
and iwsulated bars and <tripe. Thes# items are alec used in
sigrfficant quantities by other activities in the
tleo0mmWnicati0r35 sector. In any case, importe for these items
totaled US$22.1 million In 1988, up by 19.4 per cent from the
1987 level on acunt of the hipher average unit value. (Se,
Table 8.)

Prices and Technical SpecifIcations

The unit prices and technical speclficatl0fls of selected
lmported broadcaqt equipmnt are ehown in Table 9 and Table 10,
respectlvely. Appefidix 4 lista down the equipment brando uaed
by the major broadcasting networks.
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Table 9
UN4IT PRICES CF IMPCRTED BROADCAST EQUIPT.ENT

(AS OF NOEER 1989)

Equjimmst & Description

Tranmitters (FM) 10 KW

Trarnintters (AM) 10 KW

Audio processing squipiunt

Open rosi tape recorder/p layer

Video tape recorder/player

videa cassette recorder/p layer

Color cameras
(Portable Profesional)

Color cameras (studio type)

Conso les 8 faders

Spotlights andi floodlights

Drop cables (per 1,000 ft.)

The equivalent price in US$ was
P3 ,900/1, 000 f t. and an exchange

Brand

TTC-Wilikenson
Centinonta 1
International Teletron les

11'C-Wi ikenson
Continental

CRL
Orban
TFT

Tascan M-32
Revox PR-99

Sony 'V 5800HU-,TutiC

Panasonic VHS8
JVC VHS
sony VP-5600

Hitachi
Jvc
Sha~rp
Sony

Hitaci
Sorny

Broadcast Electron ics
Auditronlos, UIc.

Avesco RG59

camputed fran given pricê-Of
rate of P22:Sl.

Local Selling
Prie (US$)

44,290.00
37,995.00
32,250.00

42,275.00
57,430.00

6,250.00
4,995.00
5,000.00

1,570.00
2,995.00

6,550.00

1,895.00
1,835.00
2 ,395. 00

12,900 .00
6, 150.00o
7,200.00
6, 20Q.00O

49,400.00
51,100.00

4,995.00
5,300.00o

120.00

177.27

Source: Interviews.
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TABLE 10
TECHNICAL SPECIF'ICATIONS 0F SELECTED

BROADCAST EQUIPHENT: 1987-88

Equipment

TV monitors

VHF/FM mobile transceivers

Medium wavs tra.nsmlttsrs

Transmitter (complete with acceasories)

Camera cables

Font boards

Vinten adjustable wedge extender

Portable transcel ver

FM broadeait transmitter

Stereo modulation monitor

Source: Business Statiatics Monitor.

Factors

IMPORTED

Mode i

OVM-9E

25 watts 138-174 MHz

MWO- I B

FM-25 K 25,000 watt

50' with connectors

3M D500

n.a.

HX150 VHF/FM 25 6CH

QEI FMQ-1000

TVM-200, 220V/60 HZ

a Demand

J 4emand for
e - . .- -

't equ
view

i ne
the
The

=, 1 1

try.
been

ru lesoe-ty
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The demand for broadcast equlpment in the short term is
lkely to be determned by the following factors: (1) expansionW
plans and upgrading of equipment of exlsting stations, (2) NTC
action on broadcast applications, (3) overali government policy

on telecommunicatiofl8, (4) replacemenit requirements by *xisting
stations, and (5) growth of other activities using video, audio,
and lighting equipment.

Expansion programs of existing stations, specially the major

networks, can be a major source of import demand in discrets
broadcast equipment. TV broadcastiflg in the Philippines has
reachsd a high level of competition, necessitatiflg upgrading of

technology and expansion of operatiola. ABS-CBN's Channel 2 and

GMA-Televisiofi Arts' Channel 7 recently undertook major

expansion programs in this direction. Howevsr, the other major

networks -- ISC Channel 13, RPN Channel 9, and the cable TV

station Slning Makulay -- are facing ownership problems which

have stymied their equipmerit rehabilitatien and expansion

programs. These stations were sequestered by the government in

1986 through the Presidential Commission on Good Government,
although they continue te operate.

Importation of discrets broadcast equiPment is llkely to

increase at a substarntial rate only when new stations are allowed

te operate. Since 1986, the NTC has not lesued permanent

permits to operate te new radio and TV stations. At present,

there are 47 applications for n.w radio and TV stations pening
with NTC. Of this number, 21 are for radio stations, il are for

TV, and 15 are for cable TV. Amorlg the important applications are

those for the openlng of Channels 5 and 11 which were major TV

stations before Martial Law in 1972.

Technology le aise a critical determinant of future demand.

In the Phijlippines, the issue of technalogy has become

inextrlcably linked wlth media power and has therefore achieved
political color. A classlc case is the plan of ABS-CBN to use
the facili tjes of the Indonesian satellite Palapa for natlonwide
broadcastiln g. This receiv.d strong objection f rom Coigr.ss as~

well as certai n segments of the broadcast industry as it was
vlewed as conferring ABS-CBN a "mega-franctse, that is, <a
monopoly statJs., The reaolution of the issue depends upon the

telecommunicttiols policy framewor< that the DOTC is preparlng.

Import statlstics for the years 1987 and 1988 show

relatively high growth rates in the demand for broadcast

equipmGflt parts and accessories. Major television and radio

networks such as ABS-CBN, IBC, RPN, and GMA -tcquired most of

their equipment when they started operations. Even if they do

not make any major lnvestment in .quipment, they nevertheless

regularly imiport parts and accessorles. In the case of cablé TV,

stations regularly purchase drop cab1es.
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Major sources of demand that are outside the radio and TV
industry are disco and other entertainment establishment$ uslnq
the lateat in videa, audlo,(and lightlng technalogy. These types
of businesses continue ta proliferate in the Philippines,
although their equipment requirements cannat be established in
the absence of data on their number and scale.

The local distributprs of broadcast equipment foresee a
20-30 per cent annual increase in demand over the next f ew years,
notwithstanding current policy constraints. They attribute the
increase to the continued positive economlc growth whlch
nocessitates wlder use of media and media facilities and the
*ntry of new products especially from the U.S., Japan, and
Taiwan.

SUPPLY

Local Production

Sources of supply of cable television and broadcast
equipment and accessories include both imports and local
production. The volume of domestlc production, however, is
still small and the product range is limited to radio
transmitters (AM and FM) and studio equlpment. These items are
fabricated uslng imported parts and in accordance wîth the
specifications of the client. The major companies engaged in
fabrlcating these types of equipment are Empire Communications,
Galang Industries, and Ermita Electronics.

Interviews with the major local fabricators reveal*d tliat
quit. a number of users accept these locally fabricated and
assembled broadcast equl pm.nt because they are cheapêr than
imported *quipment and are readily available. Radio and TV
stations contract fabricators ta supply equipm.nt according ta
given sPecifications and budget. Some fabricators already have
basic equlpm.nt f rames whicti can b. modlfied accordi*ng ta the
buyer's preferences. The assembly period ranges f rom on. month
to four months depending on the type of ,quipment.

L.ocal fabri cators se. good market prospects. The demand
for locally fabrica'ted e9uipment la expscted ta continue as a
result of product quallty 141provement and the overaîl
improvement in the economic rwvironment. The use of locally
assembled equipment le notable in the amaller radio anld TV
stations.

In addition to the firms catering ta the local market, there
are local *xport-oriented firme which fabricate a range of
broadcast equlpment. Philippine exporta of broadcast equ'ipmeflt
and parts now include transmitters-receivers, relays, TV
monitors, TV cameras anêd parts, audio-frequency amplifiers,
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microphone parts, record players or changers, and TV image and
sound recorders and reproducors. The FOB value of these exports
have inereased dramatically over the yeara. In 1988, exports of
thuse items total1.d FOB US$l9.9 million. Exports went mostly to
H4ong Kong, Japan, and the U.S. (Se. Table il.)

Tabule 1i1
VALUE 0F PHILIPPINE EXPORTS 0F BROADCAST

EQUIPMENT: 1987-1 988
(FOB US$)

EQU1PIMENT VALUE

1987 1988 TOTAL

Transoittinf Equipumnt

Transci tters-ric Ci v81'

Relays

TV Yidoc Equpen

Teievision sonitors

Tgl.vigfon caneras

Toloisyom e par ts

subktai

Auoil Ipuiplont

Auie4I-fraquauçy amplfiera

Mcrphone parts

Record #layers or cagrs

t.bto#ta1

Tlêvision Image & Sound
Recorders and Reproducers

1,551 15,022.435

169

29,689 236,257

1h,370 1,511,099

il 655

47,059 1.915,Ot1

3,197 38,007

873,327 2,820,650

37 1984

877,224 2,896,541

22,500

::z::: ::::::::

Source: Foreign Trade ttatlstics, National Itttici Off ice.

15,023,987

169

265,946

1,684 ,459

il 655

1 ,982,010

41,904

2,193 1971

37, 984

3,773,865

22,500

20,182,591
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Imports

The Philippines relies mostly on imports for its supply ofcable TV and broadcast equipment. Table 12 shows the aggregatevalue of Philippine imports of these items in 1987 and 1988, thecountry suppliers, and their corresponding market shares(reckonedin terme of the originating country's share of the total 1987 and1988 Philippine imports).. The details are shown in Appendix 5.

Overall, Japan and the U.S. dominate in the export of cabletelevision and broadcast and accessory equipment to thePhilippines, with Canada, the U.K., Taiwan, and South Koreaenjoying significant market shares in specific products.

For transmitting equipment, the U.S. provides 100 per centof the Philippine demand for TV transmitters and radiotransmitting tubes. It is also an important source oftransmitters-receivers (57.2 per cent) and radio broadcastingtransmitters (36.8 per cent). Canada leads in the export ofradio broadcasting transmitters to the Philippines, capturing63.2 per cent of the market.

For video equipment, the market is again dominated by theU.S. and Japan, with Japan having almost a monopoly of TV cameraparts (77.3 per cent). Minor sources of video equipment includeTaiwan (10.7 per cent share in TV monitors), West Germany (28.6per cent share in TV cameras), and Hong Kong (14.8 per cent sharein TV camera parts).

For audio equipment, Taiwan has a strong market presence,being the leading source of microphones and microphone stands andan important seller of microphone parts. However, the majoritems in the audio market are almost monopolized by Japan (recordplayers or changera) and South Korea (turntables).

Japan and the U.S. also compete in the other items in thePhilippine cable television and broadcast equipment market.Japan leads in the sale of parts and accessories fabricated forTV equipment (76.4 per cent) and insulated cables (30.0 percent). On the other hand, the U.S. leads in the market for TVimage and sound recorders (59.4 per cent). They have an almostequal share in the lighting equipment market (over 17 per cent),although Taiwan has an edge over the two countries in this item.
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The sources of broadcast equipment in the PhilippineOs are
rlot likely te change drastically over the next few years.

'4evertheless, thora are indications of the growing importance of

other countries aside from Japan and the U.S. as suppliers of

equipment and parts. Already, the exports of the newly

lfdutrialized counitries of Taiwan, South Korea, and Hong Kong

are considerable. A closer examiriation of the trade statistics

also reveals importa originating from diverse country sources

including Canada, the U.K., West Germany, and Norway.

Sales Practices cf Local Distributors

Most of the broadcast equipment f rom abroad is marketed

througfl local distributors or sales agents. Only the large radio

and television networks are involved in direct importations from

oreign suppliera.

A list of 12 major local distributors wîth their Principal

activities ia shown in Table 13. Their corporate Profiles
including office address, producte, services, and brands are
oresented in Appendix 6.

Table 13
MAJOR DISTRIBUTORS 0F BROAOCAST EQUIPMENT IN

THE PHILIPPINES AND THEIR PRINCIPAL ACTIVITIES

Diatri butera

Ermita Electronica, Inc.

Empire Communicationa, Inc.

Electro-Systemfs Industries Corp.

Electro Pacific Corp.

Solid Industries, Inc.

Marcom Machinery Sales, Inc.

Rocis, mec.

Masehinen and Technik, Inc.

Adtronics, Inc.

Europhil Industries Corp.

ACtivitiOS

Fabricater & Distributor

Pabricator & Distributor

Di stri butor

Di stri butor

Manufacturer & Distributer

Manufacturer & Distributor

Distributor, Wholesaler
& Retailer

Di stri butor

Distributor

Manufacturer

Source: Interviews.
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Local distributors can opt to either seli a range of
products and brands or tie up as exclusive distributors of a
foreign company. The requirements for exclusive distributorship
vary but the more common cnes include submission to the foreign
supplier of the followlng:

o the distributor's sales performance for the past year and
forecast for the following year(s>;

o the estimated vol-ume of equlpment that it will buy f rom
the foreign supplier;

o the distributor's net income; and

o the dlstributor's proposed marketing program.

Generally, local distributors make a profit through markups
on *quipment coat or f rom commissions or discounts f rom foreign
suppliers. Empire Communications usually targets a 25 per cent
markup on the cost of equlpment. Rocis Inc. recei.vos a two par
cent commission based on the cost of equipm.nt sold. Ermita
Electronica generates income chiefly f rom supplier discounts.
(See Table 14.)

The distrlbutorsh1p arrangement spelîs out whether the local
diatributor la grantsd a commission or not; without such
commission, the distributor sets a price markup. Distributors
who sell on commission basis hire account executives while those
who have markups 8.11 dlrectly to end usera.

deaignated as exclusive distributors anjoy
foreign supplier including sales commissions
~.ravel benefits arising from the promotional
)reign supplier.

paymsnt granted to buyers vary among
ectro Systema requires cash on delivery for
for locally fabricated equîpment. it requires
>wnpayment and progress billings. Empire
-s a seven-day credit or instalîment. For
the terms of payment depend on negotiations

il dlstributors do net maintain an inventory
:because of the hlgh carryirng cost. Upon
Sthey inform their suppliera abroad and

D months, the equlpment i. made available to
items auch as microphone-s, tu<bes, and cables,



- 34 -

The importation of equipment involves the opening of Letters
of Credit (L/C). In most cases, distributors assume the

responsibility of opening the L/C upon placement of an order for

equipinent. There are some cases, however, when this is done by

the buyer, with the distributor only facilitating the order.

- Table 14
SALES PRACTICES OF LOCAL BROADCAST EQUIPMENT DISTRIBUTORS

1. Distribution Channels

El ectro-Systems
Empire Commun ications
Ermita Electronics
Rocis, Inc.

II. Markups and Commissions

Electro-Systfl5
Empire Communications

Ermita Electronics
Rocis, Inc.

o direct selling to end users
o direct sellinq to end users
o through accounit executives
" direct selling to end users

" na fixed markup
o markup (targetted at 25 per

cent of the value of equipment)
o discounts from the supplier
o comission from supplier (two

per cent of equipmerit value)

III. lerms of Paymerit of Buyers

El ectro-Syst!Tls

Emupi re Communicat ions

Ermdta Elqctronics

IV. Product Inventory

E lctro-SystfiIs
Empire CommunicatiLons

Ermita EI>ectroics

Rocis, Inc.

o cash on delivery for imported
equipmTent, or 50 pe>r cent
dowripayment with progress
billings for fabricated
equl pment

" saven-days credit; in&tallment
" depends on negotiation with

" cash; lnstallment basis
depen4iflg on cost of equipment.

" only for consumer products
" only for tubes, microphones,

and~ other similar equipmelt;
riot~ for bigger equipment

" request for - equipment or
fabricate on job order basis

o equipment requested upon Qrder

source: Interviews.
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PROFILE OF MAJOR RADIQ »C TELEVISICN rNETWIORS

ABS-oeN EROADCASTIN13 CCMFRATICN

Biness addr.ss

Telephon. nijrbers

Stations o

t'bthsr Ignacia Avenue
Q.sszon City

673-20-45
921-19-98
922-68-48

** Frequency LoCation

Quezon City

-do-

921-19-98, 922-68-48

-do-

-do>-

Chann 2

DZ?.t (AM)>

DW~O (FM)

40 KW

50 KW

10 KW

Tel. Nos.

54-60

830

101.9

ftz

kHz

n'Hz
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RADIO PHILIPPINES NETWORK

Business address

Telephone numbers

: BroadÇast City, Capitol Hills
QueZon City

: 97-76-61 to 85
97-73-77
97-74-33

Power Frequency

612

639

1368

1332

1404

936

1080

1053

1368

1377

1088

1071

693

675

kHz

kHz

kHz

kHz

kHz

kHz

kHz

kHz

kHz

kHz

kHz

kHz

kHz

kHz

Location

Tuguegarao, Cagayan

Ilocos Norte

Baguio City

Iriga City

lcoiod City

Negros Occidental

Surigmo del Norte

Dipoog City

Cagayan de Oro

Pagadian City

Zarnboanga City

Davao City

Generai Santois

mandaue City

Tel. Nos.

1256

6958, 4061

422

29400

207

421

3406

3896

511

7480

77303

5048

82409

Stations

DZTG-AM

DZRL-AM

DZBS-AM

DZKI-AM

DYKB-AM

DYKW-AM

DXKS-AM

DXJD-AM

DXKO-AM

DXKP-AM

DXXX-AM

DXKT-AM

DXDX-AM

DYKC-AM
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Freq.aency 1.ocat i on

67.25 kHz Davao City

-. Cagayan de Oro

Zamboanga dol NOrte

181.25 nHmz Bacolod City

Power

10 KW

5 KW

5 KW

5 KW

5 KW

5 KW

25 KW

Cebu City

Iriga City

metro manila

Te 1. NOS.

74993

3896

7480

27813

82049

422

97-59-63

Stations

'TV-2

1V-5

1V-5

TV-8

1V-9

1V- 10

1V-9

187.25 ,rHz

195.25 nHz



APPEIOIX 1
Page 4 of 8

INTERCONTINiENTAL BROADCASTINQ CORPCRATION

Business address

Telephone nunbers

Stations

DWB-FM

DWIW-AM

DYBQ-AM

DYJJ-AM

DŸRG-AM

DYSJ-AM

TV- 13

TV- 13

TV- 13

TV- 13

TV- 12

TV-2

TV- 10

TV-2

TV-6

TV-7

Power

2.5 KI

5 KI

10 KI

1 KI

1 K

2.5 K1

3.5 K

5 KII

12.5

KW

Watts

Watts

Watts

Watts

Watts

Broadcast City,
Quezon City

97-76-61 to 70
97-61-37
96-41-19

Frequency

89. 1 nz

675 kHz

981 kHz

1286 kHz

1250 kHz

1080 kHz

215.75 kHz A

211.25 kHz

215.75 kHz A

211.25 kHz
215.75 kHz A
205.25 kHz A

209.75 kHz

Capjtol Hlls

Location

Quezon City

Laoag City

Iloilo City

Roxas City

Kalibo, Aklan

Antique

Quezon City

Davao City

Lacag City

Cebu City

Iloilo City

Bacolod City

Cagayan de Oro

Roxas City

Baguio City

Tacloban City

Tel. Nos.

97-76-61

220-151

210-814

30-87

97-61-37

7-16-14

22-11-59

8-40-16

7-12-56

7-12-56
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Business addess

Telephone

Stations

Channel 7

(DWER-TV)

Channel 5
(DZVG-TV)

Channel 5
(D-5-ZG)

DWNS-TV

Channel 12
(OWAI-TV)

Channel 5
(D-5-ZA)

Channel 12

numbers

Power

30 KW

25 KW

40 Watts

100 atts

0.04 KW

0.2 KW

1

0.005 KW

1 KW

0.02 KW

0.0005KW

5 KW

GtA RADIO-TELEVISION ARTS

RBS Building, E. delos Santos Avenue
Diliman, Quezon City

99-50-41 to 49

Fraeqncy Location Tel.

174-180 iHz Quazon City 99-50-

182-198 nM* Bengut -de

66-72 wMl* I1locos Norte -do

76-82 *iz Mt. Province

192-198 1Hz

180-186 MHZ

204-210 nHz

174-180 uHz

204-210 nfHz

Zanba1s

Zmeales

Batangas

Marindu e

Legspi City

Tabaco, Albay

Catanubanes

Cebu City

Cagayan de Oro

No.

41 to 49

-do-

-do-

-do-

-do-

-do-

-do-

-do-

7-27-40

38-10
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Stations

Channel 8
(D- 12-XB)

Channel 12
(D-8-XN)

Channel 2
(DXFV-TV)

DWLS-FM

D285-AM

DYSS-AM

DYRT-FM

DVDJ-FM

DYXX-AM

Channel 6
(DYXX-1V)

Power

0.005KW

Frequency

180-186 nz

0.02 KW 204-210 n z

1 KW 60-66 nHz

97.1

594

999

99.5

93.5

1323

80-88

nIz

kHz

kHz

khz

kHz

kHz

Location

Bukidnon

Bukidnon

Lanao del Norte

Quezon City

Metro Maniila

Cebu City

Cebu City

Cagayan

Iloilo City

Iloilo City

Tel. No.

-do-

-do-

99-50-41 to 49

-do-

-do-

7-27-40

446-1689

7-74-13

-do-
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RADIO MINDANAO tNETCRK, INCOPCRATED

Business adkress

Telophone nos.

Suite 402-403 State Condominimn 1
Shcedo Street, Legaspi Village
-Makati, Metro Manila

89-89-78/818-65-83
86-16-66/87-68-43
86-12-20/87-90-24
87-64-31/85-82-68

Location

Metro Manila

Cebu City

Cagayan de Oro

Davao City

Bacolod City

Roxas City

Butuan City

Iligan City

Iloilo City

South entahatn

Dipolog City

Pagadian City

Baguio City

Tel. No.

49-48-08

7-60-30

34-92

7-45-71

2-23-32

836

23-85

2-09-96

7-88-46

495/496

309

186

25-32/22-29

31-40

Stations

DZXL-M

DYP-AM

DXCC-Am

DXDC-AM

DW9-AM

DVR-AM

DXBC-A4

DXIC-AM

DYRI-AM

PAwr

10 KW

10 KW

10 KW

10 KW

5 KW

2.5KW

5 KW

5 KW

5 KW

639KW

5 KW

5 KW

1 KW

1 KW

Frquency

558 kHz

612 kHz

828 kHz

621 kHz

747 kHz

1377kHz

693 kHz

711 kHz

1107kHz

603 kHz

981 kHz

603 kHz

612 kHz

1485kHz
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LocationStations

DXRS-AM

DXiP-AM

DYOC-AM

DYXL-FM

DWC-FM

DXVM-FM-

DWB-FM

DYVR-FM

DXXL-FM

DYIC-FM

Tel. No.Powr

1 KW

1 KW

1 KW

3.5KW

10 KW

3.5KW

1 KW

1 KW

7. 5KW

1 KW

Source: 1987 Media Directory, Natij'al Press Club of the Philippines.

Frequency

1206 kHz

999 khz

936 kHz

93.9 kHz

93.9 kHz

99.1 kHz

103.9kHz

93.9 kHz

93.9 kHz

95.1 kHz

698

7-60-30

70-34-10

34-92/39-22

25-32/35-77

836

7-45-71

7-88-46

Surigao City

Surigao del Sur

Calbayog City

Cebu City

Metro Manila

Cagayan de Oro

Bagu O City

Roxas City

Davao City

Iloilo City
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LIST OF EXISTING CABLE TELEVISION STATIONS AND OPERATORS
(As of Jurie 30, 1989)

1. Aparri Cable TV Services
Aparri, Cagayan -

2. Bleol CATV
Daet, Camarines Norte

3. Cable TeleVision Network
Bararigay Common, Infanta, Quezon

4. Cagayan Satellite Program Network
Tuguegarao, Cagayan

5. Clearview CATV System, Inc.
Tuguegarao, Cagayan

6. Colorview CATV
Olangapo City

7. Dali8ay Video Network CATV
Calauag, Quezon

8. Nuvue Cablevision
Bagulo City

9. Quezon CATV
Lucena, Quezon

10. Rosita Veran CATV Services
Atimonan, Quezon
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il. Sining Nakulay, Inc.
409 P. Guevarra cor Ibanez St.
San Juan, Metro Manila

12. SMS CATV Limited
Gumaca, Quezon an~d LoPez, Quezon

13. Subie CATV
Subie, Zambales

Source: National TelcommulicatiOfls Commission.
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EQUIPMENT BRANOS USED BY SELECTED NETWORKS

Type of Equlpment

Transmi tters

Transmi tters-Recei vers

Video Equipment

Audio Equipment

Recording EQuipment

Major Brands

Col lins
Continental
GE

Motorola

Standard

Bosch
RCA
Sony
Toshiba

AKG
Crown
Harris
Kenwood
Sansui
Sony
Sure
Technics

An te x
Son y
Tascam
Teac

Avesco

Interviews.
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D. Recording Equimnflt

TV Image and Sound Recorder

Country and Reproducers (Magnetic)

Value % Share

United States 648,411 59.39

Japan 250,708 22.96

Hong Kong 139,404 12.77

Switzerlarid 51,174 4.69
United Kingdem & Northern Ireland 2,044 0.19

Total 1,091,741 100.00

E. Parts and AcceSsOries

Parts and Accessories
Fabr icated for TV equipment

Country Value % Share

apan .731,494 76.39

United States 226,041 23.61

Total 957,535 100.00
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F. Insulated Cables

Country of Origin
----------------

Japan
US
Taiwan
Germany
Korea
Singapore
UK & North.
Hong Kong
Thailand
Australla
Sweden
Austria
Italy
Malaya
Netherlands
Switzerland
Belgum
China
Others

Total

Ireland

-- Value

12,175,100
12,053,265
11,853,483
2,203,702

440,771
408,809
300,838
285,164
212,420
212,481
151,170
114,630
66,610
62,259
29,158
10,829
8,024
7,100
4,084

40,599,897

% Share

29.99
29.59
29.20
5.43
1.09
1 .01
0.74
0.70
0.52
0.52
0.37
0.28
0.16
0.15
0.07
0.03
0.02
0.02
0.01

100.00
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G. Lighting EquiPment

Country
-------------------
Taiwan
Japan
United States
Germany
Hong Kong
Others
Netherlaflds
Si ngapore
France

Total

Value (UIS$)

1,221,818
1,031,153
1 ,018,980

618,649
596,798
609,683
408,117
273,330
23,138

5,801 666

source: Foreign Trade StatistieS, National Statîstics Office.

% Share

21.06
17, 77
1 7 .56
10.66
10.29
10.51
7.03
4.71
0.40

100 .00
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IHPORTED BROÂDCAST EQUIPMENT

ERMITA'E.LECTRONICS, INCORPORATED

Principal activity

Business address

Telephone no.

Products

Services

Fabricator/Distributor

1143-G Del Monte Avenue, Ouezon City

Suite 202, Centrum II Building
150 Valero Street, Salcedo Village
t4akati, Metro Manila

AM-FM traj,,;mltters and antenna systems
TV transmittrs and antenna systens
Broadcast audio *quipment
Communication equl pment
Liêar amplifirs

Consultancy--radio communication
andbroadcast system designs,station
planning, broacast operations and
maintenance, broadcast f acilities
updatlng or mnodifications, studio
llghting systems, studio acoustica.

*act prson:Engr. Arcadlo Carandang,&Ct Person:
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EMPIRE COMMUJNICATIONS, INCORPORATED

Principal activity

Business address

Tel. no.

Telex

FAX no.

Major products

Brand nams
dl atri buted

Other brand
names

Contact Person

Di stri butor/Pabri cator

7th Ploor, Salainin Building
197 Salcedo Street, Legaspi Village,
Makati, Metro Manila

818-2597
817-3814
88-49-61 to 64

66083 EMPEX PN

817-75-14

Radio and. TV transmitters
Studio Equipmnt
Tlecommunications systems, includlnq

telepI¶one systams
Tubes and parts for broadcast squipmont

Broadcast Electronices
Electro voice
Enicee
Fldelipac
Peedbac<

Tascani
Andrew
Mosel ey
Marti
LltcI,
Central Dynamics
Moseley
Stanton
Neumann
Potomac Instruments

Engr. Bienvenido Niles
Manager, Products/Engineering
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ELECTRO-SYSTEMS INDUSTR IES CORPORATION

Principal activity

Office address

Telephone no.

Tel ex

Fax no.

Major products

* Dist.ributor

* Ground Floor, ENZO Building
399 Sen. Gil PUYat Avenue
Makati, Metro Manile

* 818-3575

* (RCA)22364 ESI PH

* (832) 817-7136

* Building automation systems
Fire protection systemo
Audio products

* Biamp
Bose
Crown
Cetec Gauss
Dolby
Dis Congress Service
Studer Revox
Sennhei ser
Soundc raf t

Copenhagen

Installation, repair, and relocation

Mr. Victor Pineda
Manager, Audio Products

B rand
audio
ment

names of
equlp-

ces

rson
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Principal activitY

Business address

Telephone no.

Telex

major pro>ducts

Brand names

Contact Person

ELECTRO PACIFIC CORPORATION

* > ,stri butor

* Suite 205, Oriscor Building
1258 Quezon AVenUe
Quezon, Metro Manila

* 97-71-29

* 17651-6 NPC

* TV transmitters and transiators
Lighting systeins
TV cameras and other studio equipment

* Thromson CSF
Hitachi
Ryudensha

* Mr. Jose Tianco
President
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SOLID INDUSTRIES, INCORPORATEO

Principal activity

Business address

Telephone no.

Major products

B rand naine

Contact person

* - Manufacturer/ i stri butor

* 1000 J. Bocobo Street
Ermita, Manila

* 521-39-30 to 42

* Colored and monochrome TV monitors
Vld*o tape recordera/ plaý'ers
Video cassette recordera

* Sony

* Mr. Dante Lanorio
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MARCON MACHINERY SALES, INCORPORATED

Principal activity

Business address

Telephone no..

Major products

Brand name

Contact person

* Distributor/Manufacturer

* Ground Floor, Eurovilla I CondoMmnum
Corner Legaspi and Herrera Streets
Makati, J4etro f4anila

* 818-0283

* Food processing and packaging equipments

Tolevision station equipment

* Bosch

* mr. I4ans Bosahard
President
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ROCIS, INCORPORATED

Principal aCtivîty

Business address

Telephone no.

Tel ex

Facslgpjl* no.

Major products

nams

person

Distributor/Wholesaler/Retai 1er

* Ground Floor, Cordova Condominium
Corner Valero and Sedeo Streets
t4akati, Metro Manila

* 815-27-27

* RCA 22279 RSI PH

* 815-27-27

Telecommunications *quipment
Wires and cables
Satellite transpmission equipment

* Catel
Essex
AOC

* Ms. Susan Amiancio
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MASCHINEN ANID TECHNIK, INCORPORATEO

Principal activity

Business address

Telephone no.

Telex

major producta

Brand name

Contact person

* pistributor

* E. Rodriguez, Jr. Avenue
Pasig, Metro Manila

2nd and 3rd Floors, LM Power Building'
106 E. Rodriguez, Sr. Street
Libis, Quezon Cit~y
(new address starting December, 1989)

* 673-6214 ta 7
722-5571 (temporary number for new

office)

8 3972 MTI PH
29057 MCTN PH

ElSectrical equlpment
Tel ecommun icati on systems

* Siemens

* Mr. Qligario Serafica
Group Manager
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ADTRONICS, INCORPORATED

Principal activity Distributor

Business address Suite 819, Ortigas Building
Ortigas Avenue, Pasig, Metro Manila

Telephone no. 673-2080
673-1488

Fax no. : 673-1488
631-3093

Major products Transmitters
Radio and television studio equipment

Brand names : Harris
Allied International
TFT
Andrew
Orban
Scala
Midwest CATV
Jampro Antenna
Videotek

Contact person :Mr . Don Miayer
President
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EUROPHIL INDUSTRIES CORPORATION

Principal activity

Business addroe

Telephone no.

Telex

Major products

Brand naines

Contact person

Manulracturer/Distrlbutor

Alejandro Compound,
Millonalre's Village
Novalîches, Quezon City

40-45-17

90-49-09

27927 EIC PH

Transceivers
Transiitter-recei ver systems

Stoner
Kachina

Engr. Ricky Alejandro

Sources: Product Guide Philippines, Graf 1k Concepts and Ossigna,
Interviews.
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