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How Much of Your Net Profit Do You Get?

YOUR success is determined, not by the volume of your sales, but by the net profit 
you actually receive. Losses caused by carelessness, mistakes, forgotten charges 
and temptation must be paid for out of net profit—you have just that much less for 

your family, your future and yourself.

A modern National Cash Register stops losses and increases trade and profits. It 
shows how much money should be in your cash drawer and how many sales were made 
by each clerk. It records all charges, bills paid and money received on account.

It insures your getting that part of every dollar which rightfully belongs to you as a , 
fair return on your labor and investment.

Write for further information

The National Cash Register Company
285 Yonge St., TORONTO Canadian Factory : TORONTO
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CALGARY WAREHOUSE

THE CANADIAN GROCER

TEES & PERSSE LIMITED
ESTABLISHED 1884

WINNIPEG WAREHOUSE

SASKATOON WAREHOUSE

Manufacturers' Agents 
and Warehousemen

These six warehouses situated 
at the principal distributing 
points of Western Canada are

At Your Service
along with our resident staffs.

We watch carefully the 
growth of Western towns and 
establish branches whenever 
and wherever we can serve our 
Principals’ interest.

Remember the Jobbers at

Fort William 
Port Arthur 

Winnipeg 
Regina 

Moon Jaw 
Saskatoon 

Calgary 
Edmonton

are canvassed daily.

AGENCIES SOLICITED 

Address

TEES & PERSSE LIMITED
WINNIPED

TEES&PERS8E OF ALBERTA
LIMITED, CA16ARY

"From the Great Lakes to 
the Rockies."

RBQiNA WAREHOUSE

MOOSE JAW WAREHOUSE

theE.b.EDDY CO.

EDMONTON WAREHOUSE
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Face the 
inevitable 
and win 
trade

The grocer who 
get» the Idea that 
the public want 
cheap gooda, will 
get a Jolt when he 
flndi that he haa 
been really driving 
hia beat trade away 
from hla a tore to 
the oppoeltlon’e, 
where they can get 
quality goods.

Face the Inevit
able now and stock 
Griffin's Seeded 
Baleine, etc., and 
Igo after the best 
trade this Spring.

GRIFFINS
SEEDLESS
Raisins

GRIFFINS
FRUIT

PRODUCTS

I griffins] 1 

M l^ARAGUS] j

Canadian 
people want 

quality 
goods

Every year shown 
a tremendous In
crease In the quan
tity of first quality 
goods sold on the 
Canadian market. 
People who once use 
goods that are put 
up with a view to 
superior quality 
rather than low 
price, will never go 
back to using the 
Inferior article. The 
best goods are al
ways the most sat
isfactory In the long 
run, both to the 
dealer and the con
sumer.

ARTHUR P. TIPPET & CO.
Agent»

MONTREAL
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“TheNation Builder”
—The backbone of the (Canadian home

"Canuck” offers the merchant and consumer! the' best pro
position ever resulting from an unparalleled oat yield. Canuck 
Rolled Oats, besides being of a quality which makes them self
advertising, stand prominently before the Canadian people in an 
extensive consumer advertising campaign.

The demand is growing every day. Are you supplying or 
dodging it ? Order now from—

J. H. B. Darts, The Chisholm Milling Co., "Limited,
109 Youville Square, Montreal, Que.

Fenwick, Hendry A Co-. Kingston.
D. Stewart Robertson A Sons, Ottawa.
King A Booth, Hamilton.

Any Wholesale Grocer, or

The Chisholm Milling Company, Limited 
Toronto, Ont.

-- M

L L E D O A

Baking Powder
Coffee
Lye

WHITE SWAN

Jelly Powders
Extracts
Spices

SPECIALTIES

Customer Satisfaction is a Valuable Asset
What more valuable asset can you have than an army of satisfied customers Î White Swan Specialties have the popular 

approval of the Canadian housewife, for entire satisfaction accompanies every sale.
WHITE SWAN BAKING POWDER WHITE SWAN COFFEE WHITE SWAN SPICES

Every customer you have uaes Baking is the result of scientific blending of the Pickling season is not far distent, and with 
Powder, and they would appreciate an in- finest coffee* procurable, giving a delightful it the demand for spices of all kinds. You 
troduction to White Swan as the cakes and Savor and aroma. A trial order will con- can bank on White Swan Spices for real 
pastry made with it are always a success. vince. value and satisfaction.

WHITE SWAH SPICES A CEREALS, LTD., Terente
Abo tols distributors for ;—

WHITT SWAB—the yeast that always rim. White Swan Lye la 106% Pure and 100% Satisfaction
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Milk Products to-day, with their added 
prestige, are the recognized leaders of 

- quality.

Customers know and appreciate the Borden 
system of sanitation and will buy “Borden 
Brands,” even if the price is a little more 
than for other brands.

’ERIT and integrity have sustained the 
' high reputation of Borden’s Milk Pro

ducts for over half a century.

BORDEN'S

Tfc# Lending Breed Since 18S7

BORDEN MILK COMPANY, Limited
•• LEADERS OF OOAUTY "

MONTREAL

Branch Office t No. 2 Arcade Building, Vancouver
3
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PURE AS GOLD
HEALTHFUL AS SUNLIGHT CHEAPER THAN BUTTER

EAT AT BREAKFAST

PREPARED IN 

COPPER 

KETTLES. 

BOILED IN 

SILVER PANS.

PACKED IN 

GOLD LINED 

PAILS

AND GLASS.

PUT UP IN THE MOST UP-TO-DATE FRUIT PRESERVING FACTORY IN CANADA.

Wagstaffe’s Seville Orange Marmalade

It will pay you 
to handle

“STANDARD
■Sf* CONSOMME”

solidified in tubes •

The Perfection of 
CLEAR-SOUP

None better on the Market. 

Manufactured by

The Standard Food Co.
89 Westminster Bridge Rd., LONDON, Eng.

Winnipeg:
Buchanan * Gordon

AGENTS:
Toronto :

The Tor.Bto-E.ropM. 
AgMciea

111 Wei lie.toe St. Weet

HIT UP TRADE
right now with Anti-Dart Sweeping 
Powder, and you will clinch the sweep
ing powder b urines» during this Spring 
season. The practical and sanitary 
qualities of this class of powder U 
being realised more and more by house
wives, and

ANTIBUST
Sweeping Powder

the most successful sweeping compound 
on the market to day, is meeting the 
favor of the majority. Disinfects, deodor
ises, and makes microbes Impossible.
Anti-Dust Is needed everywhere. Are you 
going to profit by helping ns distribute 
this modern necessity T

SAPNO MFQ. CO.. LIMITED. MONTREAL
Mac Larva Imperial Cheeee Ce- Ltd- T areata, Oat- 

Dlatrlbatora far Oatarla.
Lear# Chemical » Perfumery Ca„ City af Ottawa, 

Oat,
Fenwick. Headry * Ce., Klegatee. Oat.
Albert Due. « St. Peter St- far QBebec City.

4
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A Dialogue on the High- 
Cost of Living Problem, 
Showing Salesmanship 
Qualities of the Dealer
Mrs. Consumer to Mr. Grocer—“Is there no antidote 
for the present high cost of living?”
Mr. Grocer to Mrs. Consumer—“Yes, Mrs. Consum
er, I can strongly recommend “Simcoe Baked 
Beans.” Here is a can of Simcoe Baked Beans that I 
can sell at ten cents. The price is no higher than for 
some years past. It costs you only a trifle more than 
an equal quantity dried white beans, and still these 
beans are all ready to serve. If you prefer, I can 
supply these Simcoe Baked Beans in Tomato Sauce 
or in Chili Sauce. One tin contains sufficient food 
for a -meal for your entire family and contains as 
much nutriment as a pound of beefsteak? If you eat 
Simcoe Baked Beans, you need not worry about the 
high cost of living.”
Mrs. Consumer buys 6 tins of Simcoe Baked Beans 
and goes home happy in the knowledge that she has 
a good point in reducing the high cost of living.
Sales are easily created for “Simcoe” Baked Beans 
and the dealer who does not stock this popular food 
is at a disadvantage to the dealer who does.

Dominion Canners Limited 
Hamilton, Canada
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SATISFACTION—DOLLARS!
That’s the way we want you to feel and that’s the way we want to feel ourselves. 
We’re not giving away fish for nothiing, we want “ours” too. But we can allow 
you such a good profit and supply you with high-class, fast-selling lines that 
will help you to fill the cash bag and make you happy. It will pay to co-oper
ate with us.

r »-te s - » # *ft /

OCEAN BRAND EXCELS 
Haddie, Kippers, Bloaters. 

SKINLESS FISH.
100 lb. Boxes 
60 lb. Boxes

Eastern Hundreds 
Eastern Fifties .. BONELESS FISH.

* • »,v v
X. ^

.20 lb. Tablets 
.12 2 lb. Boxes 

.30 lb. Boxes, Whole Strips 
20 lbs., 1 lb. and 2 lb. Bl’ks 
.26 lbs. Bulk 
.26 lb. Bulk

Canada Tablet 
Canada Crate.. 
Canada Strip .. 
Atlantic Special 
Mariner Brand. 
Cod Bits............

ASK YOUR WHOLESALER

NORTH ATLANTIC FISHERIES LIMITED - MONTREAL

50% Clear Dont make out your sales- 
slips “Fluid Beefy just write 
“Bovrilfor your customers 
all know it to be the finest beef 
extract in the world.

TAKE ADVANTAGE OF

OUR OFFER
We will ship, freight prepaid, 3 doz., or 
a gross of “Quinquinol,” on six months’ 
credit basis. If after thirty days you 
find the goods unsatisfactory, you can 
ship them back at our expense.

QUINQUINOL
the STOCK FOOD of HIGHEST QUALITY, has been 
awarded three diplomas aa well as receiving the recom
mendation of the Minister of Agriculture.
QUINQUINOL for Horses, Cattle, Sheep, Hogs, Dogs, Poul
try, etc., etc., offering you a good opportunity to build up 
a atrong “Stock Food1' business with your country patrons. 
We can show you copies of hundreds of orders received 
from grocers for Qslaqaleol, surely a guarantee of Its 
great qualities.

14.00 per doaen gallon tine. Retail at 06.00. We 
allotting territory for next spring trade. Are y 
ested ? Only one dealer in each town wanted.

BOX MtOB'T ausaf fnlut/n Territory

> are now 
you Inter-

Good Profit and no 
lost from spoilage.

Bovril

QUINQUINOL STOCK FOOD CO. BOVRIL LIMITED, - MONTREAL
66 ST. TIMOTHKK STREET. MONTREAL

0
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CLARK’S
PORK ANp BEANS

Plain, Chili, Tomato Sauce
Do you ever pause to consider, Mr.
Merchant, which is the more reliable 
MONEY MAKER, the unknown 
brands which you may sell ONCE IN 
A WHILE, or the brand which the 
people KNOW and WHICH SELLS ALL THE TIME?

DO YOU NOT FIND THAT

Clark’s Pork and Beans
ARE IN EVER INCREASING DEMAND?

May we tell you some reasons why? 
CLARK’S aim is to give the public 
QUALITY. This is accomplished only 
by using the very finest material and 
employing the very best methods of 
preparation.
CLARK’S extensive and continuous ad
vertising is calculated to HELP YOU 
by keeping the public well informed at 
all times.

CLARK'S QUALITY RETAINS OLD FRIENDS 
CLARK S ADVERTISING MAKES NEW ONES 
CLARK S GOODS MAKE YOUR BUSINESS GROW

WM. CLARK, Montreal
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OLD MILL CANNED 
...GOODS...

There is now a splendid 
demand for canned goods, 
and we are having many 
enquiries for Old Mill 
Brand. We still have a 
surplus of

STRAWBERRIES - 2's H. S.
RASPBERRIES - 2’s H. S.

RED PITTED CHERRIES 2’s H. S. 
YELLOW PEACHES 2’s H. S. 
GALLON and No. 3 PIE PEÀCHES 
GOLDEN WAX BEANS 2’s 
REFUGEE BEANS 2’s 
GALLON APPLES 
GALLON RHUBARB 
TOMATOES - 3's
PUMPKIN 3’s

All goods packed in Sani
tary Tins. Prices cheerfully 
quoted on application.

THE

W. H. Merriman & Co.
WHOLESALE GROCERS and CAHNERS

St Catharines, x Ont

Delicacies of the Royal 
Family

The reason for the special preference that exist. for 
Cairn.' Jam., Jellies and Marmalade, la the high quality. 
Royalty, like your patrons, want only the purest to oe had 
In the line of table delicacies.

Step clear of Inferior Jama. Jellies and Marmalades, 
you will not only avoid dissatisfaction with your custom
ers. but will build up a snbstnntlal money-making trade.

By Royal Warrant, 
of Appointment to 

HIS MAJESTY 
KING GEORGE V.

HIS MAJESTY 
THE KING of SPAIN 
HER ROYAL HIGH

NESS THE 
CROWN PRINCESS 

OF SWEDEN 
and for IS year. 
TO HER LATE 

MAJESTY
QUEEN VICTORIA

Alexander Ceirna 
& Sene

Paisley, Scotland
OêMflae Agent» : 
Saewdee * Ebbltt 

Meotreal
McLeod * CIarh.ee, 

V.

CENTURY
5ALT

/• well adver- 
timed and ham 
won the favor 
of tho publie. 
Jumtmtoek 
“Century 
Salt”—t h e 
boot for table 
and dairy— 
and your cum- 
tomerm will 
kmop It mov
ing. Wo mhlp 
promptly.

THE DOMINION SALT u* unira
3 ARN IA ONTARIO

8
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Stronger Than 
The Government 

Standard
The Dominion Govern
ment’s new Pure Food 
Law is now being en
forced. Lemon and 
Vanilla Extracts that 
fall below the Govern
ment Standard for pur
ity will henceforth have 
to be labeled “Com
pound.” There will be 
no change on the label 
of

§hirnffs
True

Vanilla
as this old reliable extract is stronger than 
the Government’s Standard. It is abso
lutely pure, as are all other Shirriff’s goods. 
Grocers are absolutely safe in ordering 
these famous extracts. And they can re
commend them to their customers without 
hesitation, knowing that the purity and 
quality of Shirriff’s Extracts is beyond 
question.

Look up your stock of Shir
riff’s Extracts. Very likely 
you are nearly out of some 
lines.

Imperial Extract Co.
Steiner and Matilda Streets

Toronto

A Money Earner 
and Money Saver

When you buy the Ullman Account Register it is the 
same as employing a first-class bookkeeper at twenty- 
five cents per day. That’s all it costs to instal one ol 
our Registers, and you only pay that for a few 
months, then for the rest of your business lifetime 
your bookkeeping costs you nothing, and if you sell 
your business you sell your bookkeeper. The Ullman 
Register pleases customers and brings trade. Saves 
money, time and labor. Fireproof Safe furnished with 
every Register. Write us for farther information and 
for special mail order proposition.

We want agents to handle the Ullman Account Register 
la some localities.

The Hamilton Incubator Co., Ltd.
Hamilton, Ontario
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MODERN OROCERY EQUIPMENT
Adds an air of distinction to your 
store—and

ATTRACT* TRADE.

The “Walker Bin" System
will save 25% of your floor space and 
also of your expense for skilled sales
men.

Is this worth your consideration ?
We manufacture the best in show 

cases and refrigerator counters.
Write now for illustrated catalogue 

and estimates.

Walkor Bin & Store Fixture Co.,
LIMITED

Berlin, Ontario

imaainim,
WlhH » Trwtiil,, I

Alt».: J. I. tottk. la____, _____
’ I Sut*» Mile ,1m Ce. Ill Vitae «trial.
: V. I. Meut. » *t He Min Stmt.

1.1. ImHm.4 V(t|Mtt..tt. Mi ll

Vlaalaai. Saa 
i Ml lactaa, 1
i Ca. ÏÜ Vat

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being In constant 

touch with all sections of this country and foreign markets, we are In the best possible 
position to keep you posted by mail and wire of any actual or contemplated changes 
and general gossip of the markets. Some of the largest concerns are subscribers, and 
we should like to place our proposition before you. For further Information write

SMITH jfc SCHIPPER CO., 138 Front Street, New York

When writing advertisers 

kindly mention having 

seen the advertisement 

in this paper. : : : :

By Royal 3 Letter; Pa*

NELSONS
Leaf

GELATINE
Unrivalled in t lie kitchen 

can be obtained from
• CLPATR1CK

St P.ml St
York St.

Mont real
)

Î oron t o.

Tu Hull.
WHISKS?

Most broom manufacturers make » few whisks Jest 
to work up their short broom com, but we spedslise 
on this line end each season visit the district where 
Whisk Com is grown, selecting » number of the 
choicest crops to be used entirely in whisks. At 
present we ere offering two lines at akUs specie! 
value to the Jobbing Trade.

Write for samples.

STEVENS-BERNER CO., Lieltsd
PORT EtOIII, ONTARIO

10 c



THE CANADIAN GROCER

P. F. SHORTCAKE
Should be 
Stocked by 
Every 
Canadian 
Grocer

See that 
the Letters
P.F.

are on each 
Biscuit

AGENTS : British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg. 
Ontario—The Harry Home Co., 309 and 311 King St. West, Toronto. 
Montreal and District—C. Fair all Fisher, 22 St. John Street, Montreal. 
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN &Z CO., Limited, Biscuit Manufacturers
LONDON - ENGLAND

Welcomed by 
the housewife.

This substitute for expen
sive butter, lsrd and oil 
will be welcomed by the 
economical housewife. It 
will be welcomed by the 
woman o f discriminating 
tastes, because of its deli
cate flavor and absolute 
purity.

NUT-LARD
(Reg’d)

Nature’s own substitute 
for lard, butter and oil 
for cooking purposes.

After years of research to find something that would reduce the 
high coet of living, a nut was found to produce a fat that was 
scientifically and practically superior to pork lard, butter or any 
oil.
It is nature’s own substitute and not only lessens cooking expense, 
but is infinitely better for the health, and gives better results in 
the cooking. Introduce “Nut-Lard” to your patrons. It is deli
cious and pure.
Send for prices to-day.

MANUFACTURED BY

ROCCA, TASSY & DeROUX
MARSEILLES, FRANCE

Dominion Agent t

J. RUSSELL MURRAY, MONTREAL
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BEANS and PEAS
White Haricot Beans Rice
White Pea Beans Lentils
Rangoon Beans Pearl Barley
Large White Peas Pot Barley
Split Peas Pea Floor
New Zealand Batter Potato Floor 

Honey

We hold large and carefully selected 
stocks of the above, and can offer the 
very highest qualities at moderate 
prices, delivered to any points in 
Canada. We solicit trial orders.

ROTHON & CO.,
23, SL Mary Axe, London, E.C. (England) 

Cables: " CHYLE, LONDON."
(A.B.C. Cede. 6th Edltlee aeed.)

RED RIDING HOOD DRAID

Sample» and Price* from
Maritime Province*, Quebec, Manitoba, Saskatchewan 

and Alberta—W. H. Dunn, 396 St. Paul Street, 
Montreal.

Toronto—Lind Brokerage Co., 47 Wellington St. B. 
Ottawa—E. M. Lerner A Sons, 11 York Street.
British Columbia and Yukon—Kirkland * Bose, *11 

Water Street, Vancouver.

THE MARKET
▼alee el Premise# I» fluctuating—but the value of perform

ances is pretty well flxed.
We do not sell 

electric coffee mills 
and meat choppers 
on the strength of 
what we are going 
to do, bat on what 
we have dene.

Let us talk agen
cy to you. There Is 
a market In your 
city for a high 
grade Electric, such 
as we produce. Why 
not arrange to se
cure this business.
It would mean a 
nice revenue for 
you at the expendi
ture of only part of 
your time.
We alee manufac
ture head mille, and 
electric meat rbop-J 
pers.

Col**|M*nufacturiitf Co., UUSsrth ISrdSt.. PMa„ Pa.
AGENTS: Chase A Sanborn, Montreal ; The Cod ville 
Ce., Winnipeg; Todhnoter, Mitchell k Co., Toronto; 
James Turner A Co.. Hamilton. Ontario; Kelly. 
Dongles A Co., Vancouver, B.C.; L. T. Mewberue A 
Co.7 Calgary. Alto

No
Disappoint
ments
The housewife is 
never disappointed 
with her Dating 
when Forett City 
Baking Powder is 
used and the Dealer 
is never disappointed 
with his salée—For
est City Bating 
Powder is recognised 
as the standard of 
purity and has been 
the standard for over 
25 years. Sales are 
sure and profits 
good.

Gorman, Eckert & Co., Ltd.
London, Ontario

Wester* Selling Agent. :
Mason dl Hickey, Winnipeg
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HOW MANY CUSTOMERS HAVE YOU ^ ,.-l
who have not asked for H. P. Sauce? Our new extensive advertising is exciting ^ 
a large demand and your customers are buying it—SOMEWHERE.

co*£.-V
Wide-awake Grocers are making a leading line of c*i*’

MOLASSES
Extra Fancy Barbados

DaCosta” Brand
The standard of quality. Ask your wholesaler for it and take no other.

66

L. & B. Banner Brand Jams and Jellies 
Most Delicious of All

In the question of quality and true fruit flavor of Jams 
and Jellies, L. & B. Banner Brand is on the top every 
time: The deliciousness will please your customers.

Packed in 2, 5 and 7 lb. gold lacquered pails
rooden pand 30 lb. wc pails.

LINDNER & BENNER REPRESENTATIVES i
370 DUFFERIN STREET TORONTO ^ ‘ ^ WESTERN AGENTS i

—. _ . _____ W. L. McKenzie a Ce.. Greoery Brokers
Fmm Park 2085 Wleaiyey. ReeUa. Calgary aad Edmeaton

The only Essence that really retains the flavor, 
strength and fragrance of the best coflee is

SYMINGTON’S COFFEE ESSENCE
Your customers know this, and you will find a steadily 
increasing demand for our goods. Consistent up-to-date 
advertising fosters the regularly increasing sales.

ORDER YOUR STOCK TO-DAY

Thos. Symington & Co., Edinburgh and London
AGENTS :—Ontario—Messrs. W. B. Baytsy A Co., Toronto. Quebec—Meest». F, 
*-• Benedict A Co., Montreal. Vancouver—Messrs. Shallcroee, Macaulay A Co
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market le ever three thousand miles long and entends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market ■ satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer is 
at the disposal of firms wanting agents or of agents wanting agencies.

ONTABIO.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers 

Toronto, Ont.

Evaporated Apples
write us

If wanting car

For Bargains in Split Peas, Pearl 
Barley, Canadian and imported 
small White and Lima Beans of all 
grades on the spot.

Write

NORMAN D. McPHIE
Grocery Broker 

HAMILTON, ONT.

W. G. PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers

77 York St - Toronto

CONVENIENT, MODERN, 
WAREHOUSING

st Ottawa, tracks at the deer, conn ac
tios with steamers, rueprool. excise 
Bead Free. Writs for low rates.

DOKXXIOX W AU HOUSING CO,
4S-SB Nicholas Street Ottawa

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

THE MARSHALL 
BROKERAGE COMPANY 

67 Deeds, St.. LONDON. ONT.
Wholesale Grocery Brokers. Folly

Snipped to act as agents for Brit- 
1, American and Canadian grocery 

lines. WRITE VS.

WESTERN PROVINCES.

H. P. PENNOCK & CO„
LTD.

Wholesale Grocery 'Brokers ds Manufac
turers’ Agents,

WINNIPEG
We solicit accounts of large and progres
sive manufacturer’s wanting live represen
tatives.

Importers. Buyers 
end

Manufacturers" Agents 
Domestic and Foreign Agencies Solicited

ORR & McLAlN

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchants, Cus
toms Brokers and Manufacturers’ 
Agents. Cars Distributed. Warehoused 
and Forwarded. Warehouse on Transfer 
Trach. Business solicited. Our position 
la your opportunity.
Saskatoon - Western Canada

G. C. WARREN ,
IMPOBTTK^WHOLESALB 

BROKER And MANUFACTURERS ’ 
AGENT.

'Trade Established. IS Years 
Domestic A Foreign Agencies Selicted

Commission Brokers, Customs Brokers end 
Manufacturers Agents. Shipments stored and 
distributed. Bonded warehouse In connection. 
Your business solicited.
222 Ninth Ave. West-Oalgary, Alts.

CiiDiLL Nurme * me. in.

HOLLOWAY, REID & CO,
Cor. Verseinieu Ave.

EDMONTON

We save!slime la Bisealts

ALBERTA

Enter* Manufacturers limited
Manufacturers' Agents, 

Baskets#*, Saskatchewan.
Cover Northern Saskatchewan completely. 
The jobbing trade In Saskatoon, Yorktou, 
North Battletord and Prince Albert lu vis
ited dally. We want to reprenant yon In 
this large end growing territory.

WOOLLARD â STARRATT
Masefestovers " Assois. Wholesale 

Irak are end Importers
Room 200, Bruner Block, First Street 

West. CALGARY. ALBERTA.
DimmcUu ParaifB Hiimita Solicited

WESTERN PROVINCES—Centlased.

WATSON & TRUESDALE

WINNIPEG
Domestic sad Foreign

Solicited.

MAN,

H. G. SPURGEON
WINNIPEG

Wholesale Broker sad Manufacture 
Agent

Canadian, British and Foreign Agent
Solicited.

08 Chambers of Commerce.
P.O. Bos U

The J.J. TOMLINSON CO, 
•WINNIPEG

Wholesale Grocery Brokers.OFlee sad Track Warehouse,

JOHN J. GILMOR & CO.
Wholesale Manufacturers’ Agents and Com

mission Brokers
WINNIPEG. MAN.

Covering Manitoba. Saskatchewan and Alberta. 
We can give special attention to a lew more 
first class lines. Domestic and Forelgh agencies 

solicited.

ESCOTT & HARMER
WHOLESALE GROCERY BROKERS,

Head Office,
161 Bannatyne Ave., - WINNIPEG

■ranches!

FREDERICK KING * CO,

COMMISSION MERS HANTS

Western Agents for

•fid WAREHOUSEMEN

FRANK H. WILEY
WNSUSAlX SOMMISSION MERCHANT 

•fid
SUSSENT BROKER

757-758 Henry Are., WINNIPEG

RUTTAN & CHIPMAN
wpnr.ssii s OKOCBBT BB0KBB8

MAMDFACTTTBBK8’ AOBNTB 
Fort Garry Court, Main Street.

Winnipeg Canada
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Manufacturers’ Agents and Brokers’ Directory
Western Province»—Continued.

SIMPSON PRODUCE CO.
Wlnelpe* WHOLESALE Mae.

Produce and Provision’Merchant» 
Baker»' and Orocere" Specialties

Open For One or Two Coed Line»
Trackage, Warehouse, Splendid Storage

BRITISH COLUMBIA.

McLEOD & CLARKSON
Manufacturers’ Agent» and Wholesale 

Commission Agents
SSS-S Gamble M. Vancouver, B.C.

Can give strict attention to a lew Srst-claea 
Grocery Agencies. Highest References.

O’Loane, Kiely & Co., Ltd.
WHOLESALE GROCERY BROKERS

CASHED GOODS, DRIED FRUITS, BTC. 
CASHED SALMON A SPECIALTY

Wr cover British Colombia and Alberti 
Heed Office . . Vancouver, B.C.

BUYING AGENTS WANTED
THROUGHOUT THE DOMINION FOR 

WELL KNOWN OLD COUNTRY 
TOFFEES PRESERVES
BOOT POLISHES HEALTH SALINE 

FLY-CATCHERS. BTC.
Apply EDWARD KIDD 

10S0 Hamilton St.. VANCOUVER. B.C.

Have You Had 
Your Sample?

There is a package of that 
highly popular

WHITE DOVE 
COCOANUT

Awaiting your enquiry. 
Free for the asking.

We want all to know that we 
are the leaders. Very few 
don’t.

Do It Now.

W. P. Downey
MONTREAL

(Continued.)

8HIP YOUR CAR8 TO
FERGUSON’S SIDING

Oars continually loading for all cities In the West and Northwest.
Inland Revenue and Customs Bonds.

Our siding is on G.T.P. snd O.N.R., inter-switching with O.P.B. and Midland 
Railway. Oars distributed carefully.

FERGUSON BROS., Warahou—mmn,
123 Bannatynm Ar»., WINNIPEG, Can.

We have records in our vaults covering ten years ’ satisfactory service.

G. E. DISHER & CO.
WHOLESALE GROCERY BROKERS AND 

COMMISSION AGENTS
CANNED AND DRIED FRUITS, 

BEANS, SALMON
Vletsrls VANCOUVER, B.C. Calgary

QUEBEC.

L. EMILE GABOURY
HSSsfSCtSKf»- CemaUseleaAgent and 

Merchant.
SSI St. Jabs St.. QUEBEC, CAN. 

Correepondeuce solicited with brokers or 
manufacturers looking tor a reliable rep
resentative. Can furnish beat of refer
ences.

NEWFOUNDLAND.

T. A. MACNAB & GO.
ST. JOHN'S NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importera and exporters. Prompt and 

careful attention to all business. High- 
set Canadian and foreign references. 
Cable addrees: “Macnsb,” St. John’s. 
Code»; A. B, C, 6th edition, and private.

When writing advertisers, kindly 
mention having seen the ad. in this 
paper.

A SAFETY-CHECK OH THE 
CREDIT CUSTOMER

There’» no harm In 
running a credit 
business, IF YOU 
ARE SAFEGUARD
ED. The dan
ger lies In let
ting the Credit 
customer get 
you "Into deep 
water.’’ The 
remedy 1 a a 
Safety - Check, 
and the one 
perfect Safety- 
Check la found 
In

ALLISON
Coupon Books

Here1! How They Work
A man wants credit. You think he is good. 
Give him a 110.00 Allison Coupon Book. Have 
him sign the receipt or note form in the front 
of the book, which you tear out and keep. 
Charge him with the ten dollars—no trouble. 
When he buys a dime's worth, tear off a ten 
cent coupon, and so on until the book is used 
up. Then he pays the $10 and gets another 
book. No pass books, no charging, no lost time, 
no errors, no disputes. Allison Coupon Bonks 
are recognized everywhere as the best.

For Sale by the Jobbing Trade 
Everywhere.

Manufactured by
Manufactured by ALLISON COUPON 
CO., Indianapolis, Indiana, U.S.A.

Every Merchant who handles—

Mathieu’s Nervine Powders
knows that they sell themselves. 
So effective are they in all cases 
of headaches that when once 
tried they are immediately re
commended. Every merchant can 
with perfect safety recommend 
Mathieu’s Nervine Powders as "a 
perfectly safe and harmless rem
edy in all cases of headaches. Any 
merchant may try Mathieu’s Ner
vine Powders at our expense, as 
per coupon attached. Mathieu’» 

Syrup of Tar and Cod Liver Oil is a specific in all forms of colds.

NERVINE POWDERS

SriSsEr'Éœ 
EESn,

TttSS

The
J. L. MATHIEU CO.

Sherbrooke, P.Q.

Please seed regular box of Mathieu*» Ne 
Powders to the following address
Name..................... .................... . •»»•»
With (Name of firm) ..........................................
Street....................»............................................ .
City or town.................................
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D. & J. McCALLUM

PERFECTION
SCOTCH WHISKEY

For distinct flavor (not smoky) McCallum’s Perfection Scotch 
Whisky has no rival. It Is mellowed with age, and being 
widely known through our consumer advertising. Is taking the 
highest place In the liquor world.

23 Water Street,
Wm. E. McIntyre, Limited

THE WILLIS DISPLAY STAND

Each tray revolves Individually. 
The wire mesh In the shelves In
sures perfect ventilation and pre
vents decaying. The mist ma
chine throws a flne spray which 
keeps the vegetables fresh and 
clean, giving them an Inviting 
appearance.

write to-day for complete de
scription.
Let ns show yen how this stand 

la working for hundreds of 
dealers.

WILLIS MFC. CO.
GALESBURG, ILL. 

Wholesalers or Jobbers: write 
for agency proposition.

“Green Mountains” “Delawares1

or other varieties of

POTATOES
FOR SEED OR TABLE USE

Bags or bulk in ears Write or Wi

CLEMENTS COMPANY. Limited

ISLAND LEAD MILLS Ltd

(Beet Incorrodible)
Buy "PRIDE OF THE ISLAND" Brand

as extensively used for years past by most 
of the leading packers of Tea in Canada.

TEA LEAD

UMEHOUSE

NO HOLE PUNCHING
or any extra trouble whatsoever, in putting the bags 
in the McGBBGOB PATENT BAG HOLDEB. The 
bags are simply laid in the top with the various sices 
all available for quick service. Prompt service im
proves the trade.

Selling Agnate far Canada:
KILGOUR BROS. 

fll-S Wellington St. W..Torosta

STAR BRAND
Cotton Clothes Lines

Cotton Twine
are as cheap as Sisal or

BALFOUR, SMYE & CO
THB SIGN OP PURITY

'Phone Numbers—462 Long Distance. Free to Buyers: 3595, 3596, 3597 
3598 Order 'Phones. 748 Shipping Office.

have stood the test for years. Book your order now for 
new pack at 2$c. per dozen below Canners* opening 
prices. 100% delivery guaranteed.

Canned Goods

I Wholesale and
•9 Manufacturing Grocers HAMILTON
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Granulated
GIVE YOUR

CUSTOMERS
THE BEST

MAKE SATISFIED CUSTOMERS BY SELLING

N. ■*" C.
JAMS, JELLIES, MINCEMEATS 

CATSUPS and SAUCES
NO BETTER GOODS MADE

NATIONAL CANNERS, LIMITED 
HAMILTON, ONT,

A FEW POINTS OPEN FOR LIVE AGENTS. SPEAK SOON.

The Pure Table and Dairy Salt1
Rice’s salt has won its spurs from its absolute 

purity and uniformity. Once you introduce Rice’s 
your customers will come to you for it again. It 
brings them back.

We «hip promptly. Oet our price*.

Flysac Flycatcher
More profit—more sales than with 

any other.
7B teats par lex ef M Pisses 

•11.76 per IBM Pisses

Hermetically sealed. No leakage. 
Covered evenly with gum.

HODGSON SUMNER CO.
UUTBD

MONTREAL
Agent» 1er Quebec. Ontario, New 

Brunswick. Nova Scotia and Prince 
Edward Island.

Sanitary Sectional Jar Case»
CREATE" a demand for profitable balk goods. Ton know Jnst 

as well as we do that your customers are anxious to buy olives, 
pickles, brine and vinegar goods of all kinds; fish, etc., In bulk 
because It’s cheaper. Here’s a case that solves yonr problem of 
displaying these goods attractively, effectively and sanitary. This 
case will sell goods for you because it Is doing It for others.

Capacity of Jars, 2 Gallons Each
Catalog of complete line free.
Write at once for onr attractive proposition to “live wires’* to 

represent ns In Canadian territory. Many of onr representatives 
clear over <3,000.00 a year.

Keren Manufacturing Company
8402-4 Windsor Ave., N. E. CLEVELAND, OHIO

m m
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Japan Teas
We are now taking IMPORT ORDERS for new season’s, but se
cure a few lines of last season’s on the spot while they are available.

FURUYA & NISHIMURA
MONTREAL NEW YORK CHICAGO

COLD WEATHER
More fires at this season than any other

You protect your stock by taking out insurance.
Are your books, contracts, sufficiently protected?
If not, write us, and we will quote attractive 
prices on safes, vaults, etc. Easy Terms.

Canadian Scale & Fixture Company
SHERBROOKE, - - - QUEBEC

A Proposition That Is VC^orth ^tfZhile

One that will fill your spare time with congenial work—bringing good 
money. Are you interested ? You are. Well, here are the details.

Throughout Canada is scattered an army of men who 
are everywhere booking subscriptions for MacLean’s 
Magazine. If you join them you can add very con
siderably to your regular income. If you are a hustler 
you will find it will pay you to give all your time to 
the work.

Some of our most successful salesmen were “ spare time men " first. 

Writs us for terms and full particulars

MacLEAN PUBLISHING COMPANY
143-149 University Avenue, TORONTO, CANADA
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Corn Brooms 
Of Excellence

THE PANSY 
BRAND

In this Broom there is nothing 
but the finest Brush. Soft and 
pliable, and everything is done 
in the workmanship to give you 
the best that can be had.

The “Pansy” Broom will out
wear any three Brooms on the 
market. It is the cheapest Broom 
you can handle.

H. W. Nelson & Co.
LIMITED

Toronto Ontario

OCEAN
BLUE

has won golden opinions because 
it deserves them. The quality is 
not merely good, but noticeably 
good. It never varies. Every 
grocer can have all the Laundry 
Blue trade he wants by pushing

OCEAN BLUE.
HARGREAVES,’ fiîîftSè!
33 Front Street E., TORONTO.

wwinm

EVER SIRCE 1839
-1 -

»*»»» ■> unuvuLM i to
AGENTS:

jj ®P**”°.* Co.. Toronto.
* N*!*»». Montreal. 

Buchanan A Gordon. Winnipeg. 
S*'f" i Mo,U' Bdnaonton.Ç A. Munroe. 8t. John. N.B. 
J. W. Gorham A Co. Haltfaz.N.8.
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You Might Just 
Suggest

' ' 1 I 1 | I ! ■

] "TURKEY I, 
j; 6,TONGUE ij

Turkey and Tongue 
Potted Bloater
You know from past experience the steady 
demand there is for cooked meats — just 
the thing for luncheons, light meals, etc. 
You cannot put in a stock in that line that 
will fill the popular demand and give 
better satisfaction than Brand’s Potted 
Bloater and Turkey and Tongue.

You are absolutely certain of repeats be
cause Brand’s quality always satisfies; 
therefore, you are safe to recommend any 
of the Brand line to your most particular 
customers.

There ie big profit for the grocer. 
Order from your nearest jobber.

Brand & Co., Limited
Psrreyeri te R.M. the Late Kleg Edward ¥11.

MAYFAIR, - LONDON, ENG.
NEWTON A. Nttl. II Free! It. East. TORONTO 

N. NOOOMO. 17 Cmmmb It.. MONTREAL 
MeLEOfl A CLARKSON, VANCOUVER

E.D.S. Brand 
Best by Test
A food product that is known to have stood 
the test of a Government analyst and stamped 
“Genuine” will sell to nil classes of trade. 
See Government Bulletin No. 244 on Fruit 
Jams, and get the standing of E. D. 8. Lines.

E. D. S. Jams, Jellies, Marmalade*' 
Catsups, Pork and Beans, Etc.

have a reputation that places them above all 
other makes.
Being extensively advertised to the consumer, 
sales are easy to make without preliminaries. 
The profit is good—the sales are good—what 
more can a good dealer want I

Made only by

E. D. SMITH
WINONA, ONTARIO

AGENTS:—NEWTON A. HILL, 
Toronto ; W. H. DUNN, Montreal; 
MASON & HICKEY. Winnipeg; 
R. B. COLWELL, Halifax, N.S.; 
J. GIBBS, Hamilton.
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The Maximum of Quality

"SALMA"
Tea for twenty-one years has served the public with unequalled 
quality. Its reputation for reliability in purity and fine flavor has 
won the public confidence and the enormous demand makes selling 
easy. There is no uncertainty in handling “SALADA”; both the 
sale and profit is sure, and every pound you sell advertises you 
as a dealer in “Quality.” Make “SALADA” the leader in your Tea 
Department and see what it will do for you.

“SALADA”
LONDON, ENG. BUFFALO NEW YORK TORONTO MONTREAL BOSTON CHICAGO DETROIT

41 Rasteheae 11 Terrace 1*8 W. Breed.er 31 Yoeee St. St. Paul 3t. 34-38 S. Market St. 361 N. River St. Skelbr Bleek
Breeches else le Pittsburg end Philedelphle.

ONCE AGAIN

-i »

Let us remind you to get 
in your orders for Maple 
Syrup and Maple Sugar, 
as the season is about to 
open.

“PRIDE OF CANADA”
Maple Syrep sad Maple Sugar
are distinguished by their 
absolute purity — govern
ment tests have proven 
the quality. Your fastidi
ous trade will demand the 
PURE—sell them “Pride 
of Canada,” and you will 
not disappoint.
Order at once to insure 

delivery.
Nipli Tree Producers’ 

Isioeiitiee, Limited
MONTREAL

Wholesalers!!
With the opening of navigation, retailers 

are prompted to take advantage of the leaser 
rates of transportation and trade generally is 
stimulated. The trade in starch will continue 
ivith

Chinese Starch
the leader. Large turnovers in this popular 
brand are a certainty and wholesalers should get 
their orders in early.

Get Prices

OCEAN MILLS, Montreal
O. Lefebvre, Prop.

AQBNTS: Standard Brokerage Co., Vancouver, B.C.; Hecott 
* Banner, Winnipeg, Man.; Harry Horne * Co., Toronto, 
Ont.; Norman D. MePble, Hamilton, Ont; The Lawrence 
Nfld. Co., Ltd., St. John’s, Nfld. ; J. J. McKinnon, Charlotte
town, P.B.I.; Bolvtn * Grenier, Quebec, Qee.; Bug. Pollot, 
St. Pierre, Miquelon; Scott. Boyd * Co., Port of Spain. 
Trinidad, B.W.I.; Dee ma ra la * Grégoire, Chicoutimi, Que.; 
and ill the Wholesale Grocers throughout the Dominion.
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KEEN’S OXFORD BLUE. The blue that insures snowy white laundry and because 
of its strength, its use is the truest form of economy.
Recommend it to the new housewife, the older folks use no other.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY
403 St. Paul Street, Montreal 30 Church Street, Toronto

Agents for the Dominion of Canada

w

Crown Brand Corn Syrup
is the syrup that so many people are clamoring 

for because of its deliciousness when used with 
pan-cakes, waffles, muffins, etc. 

fgti There is a steady demand in every local- C| 
ity for a good syrup—a demand which 
you can fill, and fill with profit to jgg

«yourself if vou feature “Crown rfo
Brand.” M

the Canada Starch <o.
1 LIMITED V-/

MANUFACTURERS Of THE

Epwarr§burg'Brand§
Works. Cardinal Brantford. Ont
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Sale of Fly Destroyers Should Now Begin
The Earlier in the Season the Better Because Flies Multiply Exceedingly Fast 
—Every Dealer Should Make it a Point to Acquaint Customers With Necessity 

. of Annihilating the Pest—Some Interesting Figures on the Spreading of Flies.

Every dealer knows the destructive
ness of the ordinary house fly.

It is a carrier of deadly germs and is 
the, direct cause of much of the coun
try’s disease.

The fly is a rapid multiplier but one 
must not entertain the idea that it can
not be annihilated.

Health authorities all over the coun
try are advising the public to extermin
ate the pest.

The dealer who pushes sales of his fly 
destroyers has therefore a strong force 
working hand in band with him.
. Aggressive methods should be planned 

early to get after this easy spring busi
ness.

Some Facts About the Fly.
The more that is known about the fly 

the stronger will be the methods and 
talks used by the sales force in selling 
fly destroyers.

Every winter seasoned fly deposits in 
the neighborhood of 150 eggs in a favor
able breeding spot.

In about ten days’ time these eggs are 
incubated and then we have a colony of 
150 extra to fight against. These are all 
full-grown in the 10 days.

Suppose half the 150 are female flies. 
Each of the 75 at once begins to deposit 
150 more eggs. That makes 11,250.

Half of these, or 5,625 in 10 more days 
will have deposited 843,750 eggs. In 10 
days these are hatched and half of them 
begin to reproduce.

Again, half of this quantity is 421,875. 
Each depositing 150 eggs, it will be seen 
that in another 10 days there will be 
63,281,250.

Adding up the entire numbers pro
duced it is found that the huge sum of 
64,136,401 flies have been brought into 
the world in 40 days and all from the 
one ancestral stem.

The Work of Scientists.
The above figures are not guesswork. 

They are the outcome of scientific experi
ment on the part of eminent scientists 
who have carefully watched the actions 
and multiplicity characteristics of the 
common house fly.

It is quite evident, that if the above 
fly which came through the winter suc
cessfully, had been early annihilated 
there would be many millions less to 
contend with later on.

As these flies which have been brought

into the world this season are killed off, 
it will further be seen that the ancestral 
line will be severely broken.

The duty of the retailer who handles 
fly destroyers should now be to see that 
the duty of the public in killing off those 
flies which have hibernated well, is ful
filled.

• • •

A CATCH TURNED INTO PROFIT.

A Method Tried and Found Successful 
for Selling Fly Destroyers.

Often the dealer has a big selling op
portunity thrust right in his path. An 
instance of this, occurred last summer 
in a country general store. A new addi
tion had been added to the store and was 
just being varnished. A great swarm of 
flies were attracted by the paint and it 
was imperative that these be gotten rid 
of before they ruined the work. So the 
addition was darkened and fly destroyers 
were placed at one window where the 
blind was left raised a little way. Sugar 
and meat were placed in this window to 
attract the flies and the destroyers were 
left from Saturday afternoon till Mon
day morning.

IN THE DAYS 
or CHIVALRY. TIE A STONE 

AROUND 
THE NECK, 

SAME AS IS 
DONE

WITH CATS i
IF THEY WSn«S

AT NKHT THE USUAL
STRUCT SHOT WILL

SUFFICE

OSLEIUZE THEM 
? EARLY.

METHOD TO 
PICK THEM 
OFF.

THE PMCTKAL
WAY OF THE 
SMALL MY.

ELEPHANTS MIGHT 
BE TRAINED TO 
STAMP OUT THE PEST.

dotting the upper hand of the bonne Ir. Less bnrbaroun methods ate, of course, possible by the nee of fly destroyers sold by 
the retell dealer.
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Preparations for the Convention
Will Be Held In Kin* Edward Hotel, Toronto, April 18 and 
17—Visita Being Arranged to Some of the Large Factories— 
Executive Will Have Souvenir Button—Questions Coming In 
For the Question Box.

On opening the store on Monday morn
ing the proprietor was surprised to find 
about a half a bushel of flies in the win
dow. Immediately he saw his opportun
ity. By sweeping up the flies in other 
parts of the addition about a bushel of 
them were obtained. A window was im
mediately arranged to take advantage of 
this “ready made salesman.”

The floor of the window was covered 
with white paper. In the centre of the 
window was placed a bushel basket full 
of flies turned over on its side with the 
flies spilled out over the white paper. 
Across the window in the front of the 
bosket were the words “SWAT THE 
FLY” written in FLIES. Little piles 
of flies were placed all around the floor 
space in the window and a border was 
made of them.

This conveyed something of the im
mense quantities of flies there were to 
be swatted. The background of the dis
play was an arrangement of the fly des
troyers used. Across the window out
side was a big streamer “SWAT THE 
FLY” while on the window glass werts 
pasted clippings from newspapers telling 
of the dangerous nature of the fly.

Inside the store were hung banners 
and display cards reading “SWAT THE 
FLY;” “KILL THE FLY WHILE IT 
IS YOUNG.” “KILL IT NOW AND 
BEST IN PEACE THE REST OF THE 
SUMMER,” etc. Everywhere fly killers 
were to be seen. Every salesman was 
enthusiastic over the sale and the pro
prietor offered a prize of two dollars to 
the salesman who sold the most fly kill
ers during the sale.

WATCH THE VINEGAR BARBEL.
By R.C.B.

Vinegar is sold 10 lbs. to the gallon. 
The gross tare and net weights are on 
the end of each barrel. I have weighed 
and checked in and qpt each barrel for 
two years, and And shortage of an aver
age of about 10 to 12 lbs. in each barrel.

Every grocer should buy his vinegar 
guaranteed weight. He can then weigh 
his barrel, and mark on it, for instance, 
short 4 lbs. coming in. When it is 
empty weigh the barrel and mark, say, 7 
lbs. heavy, going out. That makes 11 
Ibe., which the Vinegar Co. gives credit 
for.

I find most barrels weigh light in com
ing in and empty barrels weight heavy 
going out. Stop the leak.

The King Edward Hotel, Toronto 
has been definitely decided upon as 
the location of the first annual con
vention of the Ontario Retail 
Grocers’ Association, on April 16 
and 17. The executive have de
finitely arranged for one of the 
elaborate and commodious conven
tion halls there which will accom
modate 300 or more, so that a large 
attendance is anticipated.

Secretary Miller also reports that 
arrangements are under way to have 
delegates visit several large fac
tories. Already the Pugsley Ding- 
man Co. and Lever Biros, haver 
agreed to take the visitors through 
their soap factories. The trip will 
be made by tallyho from the King 
Edward. A visit will be made also 
to the factory of Christie Brown & 
Co. The Reception Committee of 
the City Council have consented to 
join in the reception.

Everybody Welcome.
The Executive desire to make it 

clear that all grocers, general mer
chants and clerks are invited 
whether they are now members or 
not. Everybody is welcome and 
those who contemplate coming are 
urged to write Secretary Miller, 
632 Yonge St., stating their inten
tion to be present, so that billet
ing can be arranged in advance.

" The secretary has also arranged 
with the King Edward Hotel, head
quarters 7th convention, for special 
rates of #2 a day for a room, and 
$2.50 for room and bath. He is 
assured by the officials of the hotel 
that every hospitality will be ex
tended the delegates.

It has now been found not 
necessary for delegates to write the 
secretary for railway certificates. 
Those coming to the convention 
have only to make application at 
their home station for a “Stand
ard Convention Certificate,” pur
chasing a first-class ticket one way.

After registering at the con
vention every delegate will file his 
certificate with Mr. Miller, secre
tary, who will return it promptly 
filled out which will entitle him to 
the reduced return rates.

If there are more than 50 and 
less than 300 present they will be 
entitled to return to their destina
tion for one-third first-class single 
fare plus 25 cents, the visiting fee.
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These Standard Convention Cer
tificates are available at every rail
way ticket and station office. All 
that is necessary is to ask for
one.

Arrangements have also been made 
for an attractive souvenir button em
blematic of the grocery trade. This will 
be in the form of the ‘Scales of Justice’

Get Into the Qustion Box.
Retailers are taking a great interest in 

the Question Box. This should be one 
of the best educative features of the con
vention. Already several have eome in 
and many more are expected.

Following is a list of subjects which 
ought to form profitable discussion;

Should stock be taken on the 
cost or selling price?

What is the best system of cost 
marking t

Should profits be reckoned on the 
cost or selling price 1

What per eentage of turnover is 
it necessary to allow for cost of 
doing business 1

Should a uniform per eentage for 
cost of doing business be allowed 
on the stock or should costs be 
distributed according to depart
ments f

How often should the stock be 
turned in the course of a year to 
insure a reasonable profit on the in
vestment t

What is the best system of charg
ing costs against the various de
partmental

What appropriation should be 
made for advertising?

What form of advertising is the 
most effective?

Does it pay to conduct sales at 
reduced prices?

Does it pay to offer special in
ducements, premiums, etc.?

What can we do to keep trade at 
home if a Parcels Post measure is 
enacted?

How can retailers take advantage 
of Parcels Post?

Readers interested in having any of 
these questions discussed or others 
should at once send them in to the 
secretary. They will be taken up in 
the order received. Even if a dealer 
cannot attend he may send along his 
questions. But he should be repre
sented in person if at all possible. 
There will be two profitable and en
joyable days in store.

LEAKS]
Un the grocery store |
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Hnggeetlon tor houeecleanliig window dliplay tontaring brooma. Th la fab shape design Is always effective.

PUSHING HOUSECLEANING LINES
\> • - •

' \ V ' ' "

Every Spring as soon as the furnace fiÿe begins to be unnecessary the house
wife is reminded that the housecleaning season is on. There are many who even 
begin prior to that time so that every dealer handling brooms, brushes, cleaning 
powders, polishes, etc., should immediately begin to prepare for the trade:

Herewith is suggested an attractive broom arrangement. The illustration 
shows how the brooms are placed in fan-shaped design around a semi-circular 
frame so that the faces of the brooms stand out prominently. The floor of the win
dow includes brushes neatly placed on a cloth surface.

To-day is March 21, the actual beginning t>f Spring. Every aggressive dealer 
recognizes the importance this attaches to housecleaning and should not hesitate 
to take advantage of the time. Now is the psychological moment and the dealer 
who is most active in getting any seasonable goods to the front stands the best 
chance to get the bulk of the business, other things being equal. A display of 
brooms such as the above might well be emulated by others.
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SWAT THE FLY CAMPAIGN.
Sixty-four million flies in forty days, and all direct 

descendants from the one stem, indicate what the world 
is np against from the fly nuisance. As pointed ont in an 
article on another page of this issue, the housefly multi
plies with the most astounding rapidity and unless taken 
early in hand it is bound to be a serious menace to the 
health and comfort of the people.

It remains for the retailer to stir up among his trade 
an early demand for fly destroyers. He can do this by de
monstrating forcibly by advertising, conversation or other 
means, the rapid repeating characteristic of a well-win
tered fly. If in 40 days, as scientists tell us, 64,000,000 
flies can be produced from one, then it is easy for the 
dealer to obtain the interest of the housewife. Those flies 
that are now just coming ont of winter quarters should 
be gone after. Every customer should know they should 
be gone after, and it is up to the dealer then to capitalise 
the general prejudice that has been created against the 
fly.

An early campaign now that spring is here should be 
instituted. The dealer too, should practice what he 
preachee, and see that steps are taken in his own ware
house and stable yard to prevent flies. Since eggs hatch 
into fall grown flies in 10 days, every bit of refuse about 
the warehouse and stable should be removed at least every 
"nine days. This eliminate» the favorite breeding spots 
and tends to hold the fly in check.

ANALYSIS OP CANNED TOMATOES.
An interesting bulletin (No. 246) from the Inland 

Revenue Department on canned tomatoes has reached The 
Grocer. In it Chief Analyst A McGill reports that 140 
samples gathered in varions parts of the country by in
spectors have been analysed and that with but one excep
tion, in which alight decomposition was found, the eon- 
tents of the sane were in good condition.

This speaks well for the quality of the canned tomatoes 
being sold on the Canadian markets and demonstrates that 
retailers can without fear back up with their guarantee

goods packed by reliable firms. During the past few 
years it is evident that the standard of quality of canned 
tomatoes has been raised considerably.

The report goes quite fully into the solid matter in the 
various samples. This, Prof. McGill maintains, is the true 
measure of the value of the article, equal quality* being 
assumed. For instance, out of the 140 samples, 111 were 
packed in cans with capacity of 37 ounces on an average. 
The average contents were 34 ounces, and while the aver
age amount of solids was 18 ounces, this varied between 
wide limits—from 11.2 oz. to 24.3 os.—which means that 
some samples had fully twice the value of others. There 
is no doubt, adds the report, that some regulation is neces
sary here. The Chief Analyst thinks it would be reuaon- 
able to require a minimum of 20 os. of solids in cans of 
the size referred to.

The amount of solids referred to are not the dry solid 
matter of the tomato, but the moist solids retained on 
cheese cloth. The total contents of the can are poured 
upon cheese doth and allowed to drain as long as drops 
fill At intervals not longer than 6 seconds. The water 
which passes through is then weighed, and the weight 
subtracted from the weight of total contents.

Prof. McGill further states in his report to the défîtes 
ment that if he is justified in holding that 20 ounces of 
solids is a reasonable content for a 37 oz. tin, then a me
dium sized tin of 32 oz. should contain 17 ounces of solids, 
and a small tin of 23 ozs. should contain 12.5 oz. He sug
gests that a legalized standard be arrived at.

A KNOWLEDGE THAT PAYS.

To a certain Canadian retail grocer, January meant 
an increase of some $800 turnover when compared to a 
year ago. In February he was $3.81 behind, so that on 
the first two months of the year he has had a substantial 
increase. February, it should be explained, was one day 
shorter than in 1912, and if that extra day could have 
been secured he would at least have been $200 ahead.

This case is not cited particularly to show that busi
ness among aggressive dealers is good this year despite a 
tightness of money, bat to indicate how closely this man 
follows what he is doing.

How many retailers in Canada keep track of the sales 
each day, week and year and know exactly where they are 
att How many can compare to-day, this week and this 
month with corresponding period of a year agot

The grocer above referred to is a close student of his 
business. He has made a substantial eneeeee principally 
because he has had absolutely knowledge of what he is 
doing. He does not rush into a month blindly, hot with the 
keen foresight of a good general. He knows what he 
has done before, and how he accomplished it, and with 
such knowledge is hampered by no obstacles.

Every dealer should know how the business stands each 
month. If he finds it short of the previous year he should 
look for the reason. Having found it, he has a strong 
aid in overcoming the shortage at once.

THE BUSINESS OUTLOOK.
According to The Financial Post, money is still on the 

tight side, but it sees an easier feeling later on.
Daring the week, it states, there has been no change 

in the attitude of the banks. While some dribbling» of 
call loans have been made by them, they are not seeking 
new business. From one end of the Dominion to the 
other this policy is being followed. Of many 60urces from 
which The Pest has sought information * to the money
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outlook but a very small percentage complain of lack of 
accommodation from the banks for purely commercial pur
poses.

The outlook from the actual manufacturer's stand
point continues very hopeful. From the far east and the 
far west reports indicate that orders are of such volume 
as to keep the wheels of industry busy for some months. 
Enquiries and buying are very strong. Collections are 
not as good as they might be, but during the week some 
improvement has been evident.

In the machine factories anticipation of larger busi
ness has been stimulated by the invitation for tenders 
issued by the Canadian Pacific Railway for equipment for 
their various shops located all over the Dominion. This 
year the volume required is larger than usual, which 
fact in itself is a good indication of the outlook for the 
balance of the year.

THE COLLECTION AGENCY.
There are no doubt many good collection agencies 

throughout the country, but there are others which are 
just about as much a deadbeat as some of the parties 
from whom they make collections.

A Western Ontario grocer told the writer that in his 
town there was a collection agency which savored much 
of the latter variety. This agency would not accept a 
dealer’s business unless everything was turned over to 
them. Their part of the contract was that they always 
kept 25 per cent, of the entire amount and that they 
should always keep this out of the first monies collected.

Once they got the full amount that the contract allow
ed them, the dealer could usually whistle for his share of 
the money. The worst of it was that the agency usually 
got after the most likely accounts first, leaving the re
mainder still on the hands of the grocer. This sort of 
collecting is not fair and the retail trade would be well 
advised to have nothing to do with such an agency. There 
are plenty of good sound agents willing to collect under 
more favorable circumstances to the dealer and these are 
the ones that should be employed.

MAKING FOR CLEANLINESS.
The recent action of the Montreal Board of Health 

in adopting measures to ensure more cleanly handling of 
foodstuffs, and bread in particular, is to be highly com, 
mended, and it is to be hoped that these new measures 
will be rigidly enforced. Another measure that might be 
suggested, is one that would correct the practice among 
some grocers of delivering bread unwrapped.

The other day the writer noticed four loaves of un
wrapped bread peeping out from under a pile of charcoal, 
coal oil cans, etc., on a grocery delivery sleigh on one of 
Montreal’s prominent streets. Here is a condition of 
affairs that calls for the immediate attention of those in 
authority. Upon following up the dealer’s address, it was 
found that it was just what one expected to find—a small, 
unclean, unprogressive, down-at-the-heel looking place. 
Upon making inquiries, the proprietor bitterly complained 
of poor business.

“Cleanliness is next to Profitableness,” is an excel
lent motto and one that has brought sueeess to great num
bers of merchants. It is one of the things that The 
Grocer has been harping on for a long time, and it will 
be many moons before the task will be given up. What
ever else may be left undone, every measure to ensure a 
more cleanly and sanitary handling of foodstuffs should 
be adopted.

GETTING RID OF EMPTY BOXES.
This is the season of the year when accumulation of 

empty boxes impresses itself on the attention of every, 
grocer. It is curious how much waste there is in connec
tion with this item, in view of the increased value of 
wood. , »

Ordinary boxes which have contained canned goods, 
baking powder, dried fruit, breakfast food tod bottled 
goods, are not always easily disposed of, and a box to 
hold miscellaneous packages is usually charged for by the 
wholesaler. In cities where there are wholesale grocers, 
the retailer can usually turn over boxes in good shape for 
from 214 to 6 cents each. In Brantford the other day, a 
pile of nearly 80 empties of various sixes wss noticed in 
front of the store of a Colbome street grocer. The driver 
was picking them up to deliver to a manufacturing com
pany there, which had bought them for the small boards 
to use in shipping goods.

Barrels are quite another item, for there is always a 
demand from certain quarters, not to mention the many 
uses to which the merchant himself puts them. With apple 
barrels at 45 cents, farmers are always glad to pay 16 to 
25 cents for a sound salt or sugar barrel, and are fre
quently most anxious to obtain a good molasses barrel. 
For the latter, of course, they have to pay invoice price. 
In these days of such narrow margin^ietween profit tod 
loss, there ought to be always some way of turning this 
by-product into cash.

EDITORIAL NOTES.
Swat the fly now.

see

The house cleaning campaign should -now be in full 
swing.

• • •

When you feel down in the mouth, remember Jonah. 
He came out all right.

e • e

Questions from clerks for the Question Box of the 
O.R.G.A. will be heartily received.

• • •
Spring opens to-day. See that the farmer has his sup

plies before beginning the spring work.
see

Don’t overlook the O.R.G.A. convention on April 16 
and 17. There are cheap fares to Toronto.

• • •
Closer relationship among retailer, wholesaler and 

manufacturer was the slogan at the banquet
* * *

Food inspectors in Toronto, attached to the Medical 
Health Department, condemned and destroyed 2,792 
pounds of fresh fish during February. Eighty-six gallons 
of shell fish were also seized. Of the meat condemned 
and destroyed, 610 pounds were pork, 62 pounds were beef, 
and 19 pounds were lamb. Could not this waste be pre
vented t

MacLean Publishing Co.—As we have disposed of our 
grocery business to F. H. Ferris, he has instructed us to 
have The Canadian Grocer changed over to him. We 
found The Grocer a great help in the grocery business. 
We were in business nine years, and have increased our 
trade each year, until our ninth year was three times the 
size of first year. Mr. Ferris is a man of large experience 
in the grocery b usinées, having been with I* B. Adams 
A Co. for twenty years. Wishing you the compliments 
of the season, we are—

Harrow, Ont CLARKE A CO.
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D. W. CLARK, CHARLES PARSONS,W. J. MELLRN,
▼tilting Brantford grocer and a pleasing President Toronto R.O.A., who presided over 

after-dinner speaker. the Banquet.
Parsons, Brown A Co., wholesale grocers, one 

of the speakers for the wholesale trade.

Closer Union Among the Trade Advisable
So Maintain Retailer», Wholesalers sad Manufacturers at Annual Banquet of 
The Toronto Retail Grocers' Association—Another Successful Gathering Goes 
Into History—Speakers Include Men in the Three Brandies of the Trade- 
Visitors Present From London, Hamilton and Brantford—All Invited to the 
Ontario Convention on April 16 and 17.

Special Staff Correspond» nee.

Toronto, March 20.—After disposing 
if the cream of tomato soup, olives and 
elery, as a prelude, and the boiled sai
son with Hollandaise sauce, duchesse 
rotate as well as roast Spring turkey, 

i.. and a generous supply of deep apple 
» with ice cream on it, as a follow up, 
is no wonder that there should have 

some splendid talks and flights of 
story on the occasion of the annual 
aquet of the Toronto Retail Grocers’ 
eiation on Wednesday evening of last 

One of the large dining rooms of 
St. Charles was taxed to its capacity 

accommodate the hundred and seven- 
|y-five or more in attendance.

President D. W. Clark, with vice-pres- 
ient. Neil Carmichael, received the 
uestp and for an hour or more euchre 

ras the order of the evening. Visiting 
etailers were present from London, 

intford and Hamilton.
The post-prandial speeches were ehar- 

by the discussion on trade 
tions, particularly that dealing with 
relationship among the mannfaetur- 

r, wholesaler and retailer. There was a 
adid representation of all the trades 

at and the banquet goes into his- 
as the best yet. President Clark in 

the toast list greeted the whole- 
s, manufacturers and visiting re- 

ailers, whom he was glad to see. “There

cannot be too mu$h of this social element 
in the trade,” he said. He read a mes
sage from ex-Controller A. Maguire and 
a telegram from Wes. Williams of T. H. 
Kstabrooks Co., Ltd., who was at King
ston, regretting they could not be pres
ent. When due honor has been done 
His Majesty, the King, the toast to Our 
Country was patriotically responded to 
hy J. G. Ramsden.

Should Work Together.
J. S. Bond, in proposing the health of 

the trade, touched a responsive chord 
when he suggested closer relationship 
among the three great sections of the 
trade. “We have here the three branch
es of the trade,” he declared, “and 1 
lielieve there would be more good ac
complished if they all came together 
more frequently to discuss and adjust 
their differences. There are wholesalers 
in the city whom I have dealt with for 
years and we don’t know one another. 
When there are price changes or drastic 
changes in policy to be made we should 
get together and secure one another’s 
opinions.”

Chas. Parsons, of Parsons, Brown A 
Co., wholesale grocers, in response to 
this toast was surprised that more had 
not already been done along the lines 
suggested by Mr. Bond.
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“Why not form some sort of a com
mittee,” he said, “and let the whole
salers do the same so that we can come 
together. Much good could be done if 
such were the case. We can assure you 
that the profits of the wholesaler are 
nothing to brag about and there are 
many misunderstandings in this regard 
that could be cleared away.

The Wholesalers’ Profits.
“We get no more than 10 per cent, 

and sometimes it is only 5—5 on sugar, 
8 on tobacco and 10 on others—and it 
costs us somewhere around 7% per cent, 
to do bnsineA.

“It would be to our advantage and 
yours,” he added, “if these conferences 
were arranged.”

Chas. E. Edmonds, of the Christie, 
Brown Co., recalled the first dinner of 
the Grocers’ Association in 1887, at the 
Walker House. “There are but a few 
here to-night,” he said, “who were pres
ent on that occasion, but I ean say that 
I heard your present president, Mr. 
Clark, respond to the toast to the ladies 
on that occasion.” Mr. Clark is one of 
the few living charter members of the 
Association.

, Advantage of the Banquet
“I agree with Mr. Bond,” declared 

Mr. .Edmond*, “that differences in thfÏ
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W. C. MILLER,
Who proposed the toast to the Sister 

Associations.

trade could be often satisfactorily ar
ranged if we could only come closer to
gether. A banquet such as this is a 
splendid thing because it is the means 
of assembling the trade to get one an
other’s viewpoint. The manufacturers 
have sometimes a difficult* proposition in 
meeting the wishes of the wholesalers 
and retailers in the city and those out
side as well.”

Mr. Edmonds congratulated the associ
ation on having such a president and 
vioe-prceident and tendered his wishes 
for success to the organisation; and be 
hoped there would be more meetings of 
this character to further the unity of 
purpose among all the involved interests.

Interests Are Common.
“Ton are just as necessary to ns as we 

are to you,” said Percy Eby, of Eby, 
Blain, Limited, who considered it highly 
advisable that the trade should get to
gether to arrange differences. “The sug
gestion of Mr. Bond is a good one. If 
the association had a standing commit
tee which could confer with us at any 
time it would be a splendid idea. In 
questions of margins, etc., yon could 
give us a good deal of help and we would 
always be pleased to meet such a com
mittee.”

Voice From the Old Land.
It has been seldom in the past that the 

Old Country trade has been represented 
at the grocers’ banquet, but on this oc
casion, those present had the pleasure of 
hearing from Fred. J. Hook, represent
ing Peek, Frean À Co., biscuit manu
facturers of London, Eng. Mr. Hook 
was with Harry Horne, of the Harry 
Horne Co^ agents of the firm here. He 
expressed the pleasure it gave him to 
meet the Canadian trade from the Allan-

J. 8. BOND.
In Mr. Bond's address the keynote of the 

discussion was touched.

tie to the Pacific. He could cordially 
endorse the sentiments already stated as 
to the advantages which accrue when the 
retailer, wholesaler and manufacturer 
came face to face. Difficulties could be 
more easily surmounted and the condi
tion of the retailer would be bettered.

“It has always been the custom,” he 
said, “to put all the blame on the manu
facturer,” and in this connection relat
ed a humorous story in support of a sug
gestion that the retailer change places 
with the manufacturer.

Traveling in an old English stage coach 
on the occasion in question, were an old 
gentleman and a young woman, strang
ers to one another. Presently the form
er became uncomfortable and began 
looking about for a softer berth.

‘Are you quite comfortablef’ he asked 
of the woman.

‘Oh, yes, quite comfortable,’ she re
plied.

‘Don’t you feel any draftf’
‘No. there is no draft here.’
‘And you are sure you are quite com

fortable f” he repeated.
‘Yes, quite, this is a delightful corner,’ 

was the reply.
‘Then change places with me.’
At this juncture, President Clark an

nounced that the first annual convention 
of the Ontario Retail Grocers’ Associ
ation would be held in Toronto on April 
16 and 17, when an opportunity would 
be given the wholesalers and manufac
turers to confer with the retail trade.

Grocers Always Reasonable.
Controller Thos. Church responded to 

the toast to ‘Our City.’ He told the 
grocers there was no class in the com
munity doing more to promote the health 
and prosperity of the city. The grocers, 
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NEIL CARMICHAEL,
Vice-President, who espoused the cause 

•‘Our Association."

too, were reasonable in their requests 
the city hall. “Of all the association 
asking for legislation,” he said, “ther 
is none more reasonable than your 
Your requests are in the interests of thd 
people. Many others are unreasonable.’|

That the present business tax is 
iniquity against the merchant, is Con 
troller Chueh’s opinion. “You ar 
assessed to the hilt all along the line and 
it is our hope that this outlandish busif 
ness tax is wiped off the books befor 
another year goes by. You are pay 
heavy taxes and are justified in restrict 
ing the peddlar on the street. The eit 
was never served more efficiently by th^ 
retailer than now and there is no ela 
in the community that has done more td 
keep down the price of staples than the 
retail grocer. There is no class which id 
easier with those who are hard up; thq 
collection agencies know this. We ar 
proud of your association and the wor 
you have done.” Mr. Church promis 
a hearty welcome to the members of thd 
Ontario body on the occasion of theiq 
convention in April.

Work of Ontario Association.

The toast to “Our Guests and 8iste 
Associations” was proposed by Wm. C] 
Miller, secretary of the Ontario Beta 
Grocers’ Association. “It is a great| 
gratification,” he said, “to note tl 
splendid representation present from 
branches of the trade in the city and 
those from our sister associations. W«| 
bid them all a hearty welcome. The 
gatherings are always conducive to 
results; every time we meet we feel th 
bonds of friendship drawn closer 
get her.

(Continued on page
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Criticism of Canned Goods Distribution
Retailer Does Not Think the Trade Should Have to Order Be
fore Prices Are Named—Representative of Canning Company 
Maintains That Retailer is Not Obliged to Purchase Before 
Prices Are Named-Desire is Get the Goods into Consumption.

Éditer, Canadian Grocèr:—I have 
reading The Canadian Grocer for 

s, with a great deal of interest and 
oftt, and many suggestions found there 

sve been an inspiration to me in the 
iode of conducting business.
When I tell you that my business has 

icreased during the past four years 
om $10,000 per annum to $70,000, it 
oks like a substantial growth. We 
sve no Grocers’ Association here, but I 
ppreciate the efforts of the Association 

improve the conditions of the retail- 
by legislation, and inquiring into 

rices made by manufacturers.
Now I think the matter of canned 

should be taken up by some or- 
anization, and the Grocers’ Association 
the most effective, as the grocer has it 

irgely in his own hands. It seems to me 
hat the habit we have got into during 
be past few years of ordering our can- 

goods before the prices are fixed, has 
great deal to do with the high prices. 

7e have to pay, for instance, for nearly 
11 our goods ordered before they are 
seked.
Then all the canner has to do is state 

is price, knowing all his goods are sold, 
on may be sure,the price will be high 
sough to pay good big dividends to the 
bareholders, besides increased salaries 

the managers, and we carry the heavy 
took through the winter months, in 

ny cases having to borrow money to 
o it. If we let the packers and whole- 

houses carry the stock till spring, 
rhen the demand really begins for can
ed goods, then we would find the whole- 
ile houses ready to sell at reasonable 

s, and we would avoid carrying the 
svy stock, paying insurance, interest 

capital, risk of fire, etc. Then we 
rould have our money to invest in other 
ays that would produce a handsome 

St. instead of having it tied up in 
that remain in our cellars at least 

our months, when money is most need- 
in onr business.

Trusting you will find space in your 
doable paper to insert the above letter, 

ad if you can add anything to make it 
ore effective I will be pleased to have 

do it.
Orillia, Ont. T. B. CRAMP.

see
THE O ANNEE’S VIEWPOINT.

As this is a question particularly ap
plicable to the canned goods trade The 

er took the matter up with a repre- 
ntative of the Dominion Cannera so 

i both sides o2 the question could be 
presented.

“For the past few years, as you 
know,” states this canner, “there has 
been more or less a scarcity of the 
staple lines of canned goods. Conse
quently, retailers have been somewhat 
prone to speculate. For example: Last 
year, many of them were able to resell 
their tomatoes and other lines to whole
salers at a good margin of profit. We 
believe this resulted in their ordering, in 
some instances, beyond their regular re
quirements for sale over the counter.

“The prices this past season were un
doubtedly high, that is, too high to per
mit of much speculation on the part of 
the middle man, but this was due alto
gether to a shortage in the pack.

“Our own idea is that when there is 
a shortage in the supply and prices ad
vance, as a result of the shortage, that 
the manufacturer is entitled to the bene
fit of the advance, as he is the one who 
assumes all of the risks.

Getting the Goods to the Consumer.
“Your correspondent, however, is not 

under compulsion to buy his goods before 
the prices are fixed; it is for him to say 
whether or not he wishes to buy in ad
vance of the pack or wait until pack is 
ascertained and the prices are named. 
He has generally bought in advance of 
pack, because he figures that it is to his 
advantage to do so, namely, that he is 
assured of a lower price and a better de
livery. Your correspondent is wrong, 
however, in his deduction that the can
ner is through when he has sold his 
goods. In our case, we thoroughly ap
preciate that goods are not finally sold 
until they reach the consumer and it 
must be our aim to put a price on the 
goods that ensure their getting ino con
sumption. If the pack is a heavy one, 
prices must be proportionately low.

“If a study is made during the past 
few years, it will be noticed that this has 
invariably been the ease, in fact it is 
only a few years ago that peas were sold 
as low as 60c per dozen tins. Even at 
the present time, notwithstanding the 
shortage, price on some staples are lower 
than they, were last season, and in 1902, 
before there was any large company sim
ilar to the Dominion Cannera, tomatoes 
sold at $L68 net to the wholesale trade.

Aim ef the Cannera.
“Our aim is to ultimately pack 

enough goods in one year to ensure a 
steady supply until the following year. 
This, as we mentioned to you before, 
means increased output of factories and 
more warehouse facilities. Just when 
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this will come about, it is hard to aay. 
It will largely depend upon the supply 
and demand, but we thoroughly believe 
that the retailer’s position at the pres
ent day as regards canned goods, is 
much better than it ever wag before, for 
the reason that he buys at priées whieh 
ensure the goods getting into consump
tion. He also has an absolute guaran
tee of quality.

Subject to Weather Conditions.
“The canning business is a precari

ous one and the canner has only one op
portunity onee a year of getting a pack 
and therefore it is always more or less 
problematical what the pack is going to 
be, and as a result of this in all coun
tries, it is the custom to sell, what arc 
known as futures. It is largely a ques
tion of good judgment on the part of the 
retailer whether or not he will buy in 
advance of the pack or whether he will 
wait until pack is completed and prices 
are named. Grocers who place their 
orders before May 1 save 2V& cents per 
dozen. Probably four times out of five 
the retailer will be better advised to 
buy in advance of the pack. However, 
as already stated, this is a matter for 
his own judgment.

“We are looking forward to the day 
when we will have ample stocks to keep 
the trade supplied throughout the year 
and when that time comes, we will then 
he in a position to keep prices steady 
and with a fair margin of profit to the 
manufacturer as well as the dealer.”

QUAKER OATS EARNINGS. *

The report of the Quaker Data Com
pany for the year ended December 31, 
1912, shows net earnings of $2,429,060, 
against $1,977,972 in 191L The balance 
available for dividends was $2,215,395, 
equal to 6 per cent, on the preferred 
stock, and an additional 3.43 per cent, 
on the common, as compared with 2.48 
per eent. earned the previous year. The 
income account compares as follows:

1912. 1911.
Net profits ..... $2,429,050 $1,977,972
Depreciation .... 213,655 197,877

Balance .......... $2,215,395 $1,780,096
Dividends ......... 1,040,000 1,040,000

Surplus ...... $1,175,395 $740,066
Previous surplus 3,526,153 2,786,068

P.ftL surplus $4,701,549 $3,520463

President Crowell says: “We spent 
$381,874 last year for improvements and 
additions. All plants have been running 
to full capacity. The Canadian North- 
West affords a line opening fer our pro
ducts. All foreign offices reported a 
successful year.”



$4,000 Stock Should Do $40,000 a Year
So Claims Writer Who Maintains Retailer’s Net Profits Ought to be 4 or 6 Per 
Cent.—Duty of the Dealer to His Customers in Selling Pure Foods and in 
Demonstrating Proper Uses of Various Poods.

•By Henry Johnson Jr.

-----  Feb 20, 1913.
Canadian Grocer:—Dear Sirs,—Please 

do not publish name or city when answ
ering this article.

What percent can a grocer figure dear 
of expenses, ete.f

What amount of business should you 
do on a $4,000 to $6,000 stock Î 

Yours very truly.

It is reasonable for a grocer to hope 
to make a net profit of 4% to 6% on 
sales; but it also calls for the closest kind 
of figuring, most skillful management 
and most rigid economy in these days 
of exacting service, liberal wages and 
the growing tendency on the part of the 
consumer to leave it all to the dealer, 
when it comes to the question of sys
tem and responsibility. Years ago it 
was not unreasonable for the retailer to 
hope to make 6% net or better; but now 
he must hustle to make better than 3%. 
Whether this condition will continue to 
prevail or not depends on whether we 
can learn to run things some better way 
than we now do.

Stock Should Turn 10 Times.
Stoek should be turned not less than 

ten times annually and it were better to 
turn it twelve times. I am frank to say 
that the turning of it ten times will 
keep a man pretty much alert; that is, 
he must buy “early and often”, in small 
quantities, to keep his capital so active. 
But that is the right way to do. My 
stock is being turned very nearly twelve 
timee at this writing.

We see, therefore, that $4,000 of stoek 
should be close to $40,000; and $5,000 
stock should suffice for $60,000, of over
turn. And these totals can be reached, 
too.

Many of our consumers listen to us 
only tolerantly. If we offer a suggestion, 
it is met with a kind of superior-knowl
edge air, or with an attitude of intoler
ance of any opinion we may have. Yet 
ie it not reasonable to suppoee that we 
should know many things about foods, 
their usee and proper combinations 
which the average consumer, or even the 
consumer above the average, ie not at 
all likely to know t

For instance : Some years ago I tried 
to get one of my highbrow customers to 
forego the use of colored peas. She 
brushed my suggestion aside not exactly

as an impertinence, but rather as a 
stupidity, saying that she was perfectly 
willing to risk the use of the little cop
peras contained in all the peas she would 
ever eat.

Latterly it has been clearly demon
strated that the copperas in the peas, 
the color in the ketchup, the bensoate in 
the preserves, made up a total of mixed 
drugs which, taken together in daily ra
tions, would eventually spell disaster for 
the most robust digestion. People will 
listen now—that is, some of them will; 
and that is a great step in advance.

The Times are Progressing.
Yet even now the habit of “being 

one’s own boss” and having in one’s 
own hand the shaping of one’s eat
ing clings. Some people, called most en
lightened, cling to the old notions with 
such reckless indifference to many im
portant things as would lead to the con
clusion that all that saves their lives— 
and the lives of their children—is laws 
against drug adulteration; and this 
leaves out all discussion of the covering 
up of evil conditions which was made 
possible by the dope-cures. To realise 
what those old conditions were, you 
might possibly recall some canneries as 
they were before 1907.

Changing Demand on Canned Soup.
One lady, a mother of many children 

and typically that kind of woman, is a 
case in point. She is enlightened, edu
cated, said to be an “authority” on in
fant and children feeding. A few days 
ago she asked for a canned soup of a 
kind which we are dropping out of stock 
for three reasons : (1) It is made up with 
benzoate, of which I do not approve; (2) 
its sale has dropped way down, mani
festly for the same reason; and (3) I 
have been through the factory wherein it 
is concocted and know of my own obser
vation why benzoate is “necessary” in 
its manufacture. Hence, the soup we 
have on hand has been on hand for over 
6 years; is not pushed for sale; is held 
merely to meet such demands as are im
perative for it—so far as present assort
ment goes—for we shall never buy any 
more of it.

When this lady asked, therefore, for 
a variety we had no longer, I asked her 
why she did not use a certain other 
brand, telling her how infinitely better 
it was and also relating, in a word, that 
the other had bensoate preservative. She 
said she did not like the flavor of the 
one I mentioned so well and that “we 
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should not feel so badly about a few 
drugs because we take much more of 
those poisons in the way of medicine 
than we shall ever get in our foods.” I 
did not rejoin—because such rejoiner 
might readily cost me a customer—that 
proper selection, combination and use of 
foods such as a good grocer can always 
supply her with, would actually do away 
with drugs — absolutely, altogether — 
from the daily habit. Yet, as a food 
specialist and expert, I should have been 
in position to say just that, and my so 
saying should have been met with an 
open mind and willingness to learn.

For instance take grape fruit. Do 
you, Mr. Grocer, know about grapefruit 
and how to eat it T Do you know its 
physiological effect, its place in proper 
feeding, its eeonomy in the diet? Maybe 
you do not. Maybe—very likely—you do 
not eat much of it yourself, feeling that 
it is too expensive for yon. Meantime, 
you dose yourself occasionally, often feel 
unfit for the day’s work, sometimes pay 
a doctor for your own or your family’s 
ills. Well, grapefruit is working up 
hill under terrible handicape to-day. 
What good it accomplishes it does in 
spite of bad usage. It is properly your 
business and mine to give it a fair 
show.

To begin with, it is a mistake to think 
of that luscious fruit as sour. It is not. It 
is much sweeter than an orange, to the 
taste properly let alone as well as chem
ically. Sugar should never be added to 
grapefruit. It should be cut in two and 
the pulp be dug out with a spoon and 
eaten. It is better not to have it “pre
pared” at all, because, without prepara
tion, it is eaten slowly, the juice is mas
ticated, or, to use Fletcher’s term, it 
is tasted-tasted-tasted, until it goes down 
the gullet. In this way not only ie great 
gustatory pleasure had from the eating 
of grapefruit, but the system derives 
from it the greatest benefit.

Olive Oil and Grapefruit.
But one thing can be added to grate- 

fruit with great profit and much pleas
ure. That is olive oil. The middle in
edible pulp and seeds should be dug out 
of the fruit and that space filled with 
any good, pure (dive oil. Maybe it 
should not be filled to start with. Use 
a teaspoonful for a starter and increase 
the amount as you become accustomed to 
the taste. You will drink it in as nectar 
ambrosia after a while, and you can do 
it with a dear conscience, too, because 
here is an indulgence that is good for you
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—good all the way down—so good that 
it is hardly conceivable that you should 
possibly get too much of it.

Get this grapefruit-oliva-oil habit and 
you will never need drugs; your diges
tive process will be so benefited by this 
daily morning feed that you will be made 
younger and fitter daily.

Why is it not a good thing—an im
portant part of our life-mission—to pass 
this along to such of our customers as 
will deign to listen to their grocert

CLOSER UNION AMONG TRADE 
ADVISABLE.

(Continued from page 28.)

“The Ontario Retail Grocers’ Associ
ation was organized a year ago by affili
ating the London, Hamilton, Brantford 
and Toronto bodies and others, and tak
ing in all individual members of the 
trade who desired to join. The executive 
body has made it a special point to ex
tend the organization during the year 
and at the same time to guard closely 
any legislation detrimental to the inter- 
erests of the trade. Two petitions deal
ing with amendments to the Garnishee 
Law and Weights and Measures Act 
have been widely circulated and there 
are now some 3,000 signatures attached. 
These will be presented to the respective 
governments as soon as our solicitor can 
arrange the matter.

“The Division Court as it stands to
day,” emphatically declared Mr. Miller, 
“is rotten, so far as we are concerned, 
and like a bed of roses to the delinquent 
and the dead beat.

“We want a large representation of 
retailers at our convention next month 
from outside cities and towns,” he add
ed, and concluded by thanking Control
ler Church for his kindness in consenting 
to entertain the retailers who come.

A Busy Secretary.
Jas. McKenzie, of London, secretary 

of the association there brought greet
ings from the London trade and the re
grets of President Jno. Diprose who was 
unable to eome. Mr. McKenzie told how 
the members of the association he rep
resented go regularly to the wholesalers 
and manufacturers to get the things they 
believe are due them. Where they can
not see them, they write. They are con
tinually at this work and after the last 
meeting he bad had no less than 42 let
ters to write as per the associations' 
motions.

Ed. Hazell, President of the Hamilton 
Retail Grocers’ Association, tendered 
his thanks for the hearty welcome and 
reception given the outside deputations 
and felt sure that much good would re- 

. suit from the gathering.

Brantford, the Telephone City, was 
represented by five grocers, with W. J. 
Mellen, past president, as spokesman. 
Mr. Mellen’s address was in his char
acteristically humorous and expressive 
strain. “President Clark,” he said, 
has a large field for operations, and he 
is tumbling to the work.”

Involuntary Charity.
Controller Church had alluded to the 

grocers as being charitably inclined. Mr. 
Mellen endorsed this. He admitted they 
were a bit easy, “but,” he added, 
“don’t think for one moment it is vol
untary on our part. There is a soft side 
to every man. People must eat to live 
and when a man tells you he has no 
money and no work what can yon dot 
You can’t let him starve. We open ac
counts which will remain open to our 
judgment day. We do good deeds 
whether we mean to or not,” he said, 
amid laughter.

“There is nothing,” maintained Mr. 
Mellen, “that will pay ns bigger divi
dends than organization. We should l>e 
organized to treat with the wholesaler 
and manufacturer,” and he hoped that, 
every retailer would be present at the 
annual convention of the Ontario Retail 
Grocers’ Association in April and that 
there would be wholesalers there, too. 
“We have a score or two to settle up,” 
he added. “Some wholesale speakers 
have referred to percentages. Percent
ages for us are not as rosy as they look. 
If we got all our money we would hove 
a good thing. But we don’t and we have 
also lost practically all our discounts; 
and while some manufacturers have been 
able to pay 6 per cent, on common stock 
and a bonus of 6 per cent., we could not 
pay 5 per cent, on anything. The manu
facturers crowd the wholesaler and the 
wholesaler us.” He again urged every 
retailer to be present at the Ontario con
vention ; to make a little sacrifice for the 
good of the cause. He believed that be
fore two years had elapsed, the trade 
would see amendments to the Garnishee 
and Weights and Measures Acts passed.

H. W. Thorpe, MeWilliam A Everist, 
wholesale fruiters, was glad to know 
there was always good feeling between 
the retail grocery trade and wholesale 
fruit men and trusted it would continue.

The toast to the travelers was pro
posed by Ed. Hawes and responded to 
by Fred. Leyden and Alex. Hutchison.

Build Up the Association.
Neil Carmichael in replying to the 

toast to “Our Association” contended 
that there should be 1,000 members in 
Toronto. The association is for the ben
efit of ourselves and we should have 
more members. “We have the social as 
well as the commercial side to look 
after,” be said, “and it is coming to
gether in just this wsy that feelings of 
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distrust are dispelled. The business is 
alright, but it’s the estrangement of 
members that shouldn’t be. We want 
the yoimg element in the trade and I 
would suggest that the travèlers who 
come in contact with all of us, help us 
get them.

The toast to The Trade Press 
was responded to by W. J. Bryans and 
B. T. Huston, and the ladies were looked 
after by the two chivalrous knights, 
David Bell and R. W. Davies.

The entertainment portion of thé pro
gramme was particularly good, J. Mc
Donald, Jack Wright ami Archie Green 
participating, while F. A. Larkin presid
ed at the piano.

Those present from Brantford were 
F. C. Harp, J. E. Church, Jas. Burns, F. 
Hartley, and W. J. Mellen. Ed. Hazell 
and W. Smye represented the Hamilton, 
and Jas McKenzie the London associ
ation.

Sidelights on the Banquet..
A hundred and seventy-five is a goodly 

company.
President Clark makes a capital host. 

Many complimentary remarks came his 
way during the evening.

Such a small matter as coming a day 
too early does not affect the Brantford 
coterie. Better than a day late anyhow.

MacDonald’s songs showed that there 
was a good sprinkling of Scotch blood in 
the audience. Should have seen Donald 
McLean's smile.

Dave Bell and R. W. Davies are splen
did champions of the ladies. Easy to 
see they are single.

The suggestion of J. 8. Bond that 
bonds of union be drawn closer together 
was the cue taken up by many of the 
speakers. The suggestion could not have 
come from any man with a name more 
appropriate.

“Not guilty,” was the answer by 
W. J. Mellen to Mr. Davies’ charge 
against the Brantford contingent regard
ing their actions of the night before.

“Meet you on the 16th and 17th of 
April” were the parting words in the 
hallway.

WITHDRAWING FIXED PRICES.
The Procter A Gamble Co., manufac

turers of Ivory Soap, have decided to 
withdraw their protected price plan 
pending the result of the United States 
government suit against the Kellogg 
Toasted Corn Flake Co. They have noti
fied the United States jobbing trade that 
the responsibility “for the securing of 
reasonable profits to compensate you for 
the handling of our brands will rest with 
yott”

To refuse credit to a spendthrift is 
to do two men a good turn.



Current News of the Week
Quebec and Maritime Province».

Retail grocers of St. John, N.B., are 
contemplating forming a Retail Gro
cers’ Association.

Robert Reford, president of the 
Robert Reford Shipping Go., Montreal, 
died last week. He was formerly in the 
wholesale grocery business.

Armand Chaput, general manager of 
Chaput, Fils A Cie, Limited, has ar
rived home from his three months’ trip 
in Europe, on whieh he combined busi
ness with pleasure. Mr. Chaput states 
that he had a very enjoyable trip as 
well as a profitable one. Business is 
considerably upset by the war scare, 
but there is a confident feeling that 
this will blow over.

Ontario.
Bell Bros., grocers, Toronto, have 

sold to H. Hyde.
Geo. J. Young, grocer, Ottawa, Ont., 

is succeeded by Craig A Cherry.
Patterson and Giles have taken over 

the grocery business of T. S. McDonald, 
Smith’s Falls, Ont.

Millbrook, Ont., expects to land a 
soap factory, and has made an offer 
through the Council to the promoter.

The H. J. Heinz Co., of Pittsburg, 
Pa., and Leamington, Ont., are contem
plating erecting a factory at Tilsonburg.

Gorman Eckert A Co., London, Ont., 
are establishing a factory at Leaming
ton, Ont., for the manufacture of to
mato catsup.

Jas. Whitehead, grocer and general 
dealer of Walkerton, Ont., has sold his 
business to T. R. Murdoff, of Toronto. 
He was in business in Walkerton for 31 
years.

Lindner A Benner, jam manufactur
ers, Toronto, have moved to new pre
mises at 370 Dufferin Street. They are 
installing new machinery, and will have 
a much larger plant for operations.

The large cement dam of the Rob 
Roy cereal mills, Durham, Ont., waa 
carried away early this week by the 
spring floods. First estimate of losses 
was $4,000, but later W. A. McGowan, 
owner of the mills, put the estimate at 
from $2,000 to $3,000.

It ia stated that ai soon as the Trent 
Valley Canal has been completed the 
Quaker Oats Co. will increase, prob
ably double, the capacity of their 
Peterborough, Ont., mill. They are 
planning to build on the opposite side 
of the Otonabee River.

A committee was appointed at the 
last meeting of the London R. G. A. to

go into the matter of prices with to
bacco manufacturers. The retailers say 
they will have to raise their prices to 
the consumer on plug tobacco if they 
ccntinue to pay present cost.

James Henry Kadwell, conducting a 
grocery business on Grand Avenue, 
Chatham, Ont., was attacked by a 
couple of unknown men on the night of 
March 15, just as he was leaving his 
store, and was struck on the head, sus
taining serious injuries. The men, 
alarmed at the cries of the victim’s 
son, who was with him, took to flight 
without securing the cash box which 
Mr. Kadwell was carrying.

Western Canada.
N. M. Waldo, grocer, Brandon, Man., 

has sold to A. H. Pyc.
J. B. Kellough, grocer, Winnipeg, is 

succeeded by J. W. Roes.
The Pioneer Vinegar Works, Ltd., 

have been incorporated, with head office 
at Edmonton, Alta. The capital is 
$50,000.

The assets of the Farmers’ Co-opera
tive Store, Ltd., Wetaskiwin, Alta, have 
been transferred to the Canadian Credit 
Men’s Association, Calgary.

Daniel McIntyre, superintendent of 
schools, Winnipeg, lectured at the last 
Canadian Credit Men’s Association 
banquet there. He spoke on the ques
tion of technical education.

The A. F. Higgins Co., Roland, Man., 
have installed an attractive combined 
counter display case and storage com
partment in their grocery department.

MacLeans & Hutchins, general mer
chants, Battleford, Bask., are succeeded 
by Burlingham A Speers.

F. D. Cock burn, for the past three 
years manager of the Winnipeg branch 
of Comfort Soap Co., has left for Mont
real to take charge of the company's in
terests in that city. Mr. Cockbum has 
been identified with that company for 
twenty-five years. Previous to coming 
to Winnipeg he had been for six years 
manager of their branch at Montreal, 
and was moved to the West three years 
ago as manager of their Western busi
ness, with headquarters at Winnipeg. 
On the eve of hie departure for Mont
real his friends among the brokers and 
wholesale grocery buyers of Winnipeg 
took the opportunity to express their 
feeling* of friendship and respect by 
presenting him with a beautiful solid 
gold wsteh.
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Following items are from The Can
adian Grocer of March 24, 1893:—

Twenty YearsAgo]
■ IN THE_

The fact that canned salmon can 
be sent from British Columbia 
around the Horn to Liverpool, and 
afterwards shipped across and sold 
laid down in Montreal at less than 
they can be brought direct across 
by mail, has been demonstrated 
this week.”
Editorial Note.—This item from our 

Montreal representative 20 years ago 
demonstrates forcibly the big difference 
at that time between water and rail 
rates. To-day it would probably not be 
quite so great.

e • e
“The firm of Stewart, Harvey & 

Co., late John Stewart, Son A Co., 
of Hamilton, are retiring from busi
ness, and have sold their entire 
stock and good will to Balfour A 
Co., of the same place. Fred Smye 
and Chas. McHroy, two of the for
mer firm's most popular travelers, 
will accompany the stock and good 
will to Balfour A Co.”
Editorial Note.—Balfour, Smye A Co., 

are to-day in the wholesale grocery busi
ness in Hamilton, with Fred. T. Smye, 
one of the firm’s principals.

• • •
“It was with a good deal of sur

prise that the retail trade Friday 
last, learned that the Property Com
mittee of the Toronto City Couneil 
had reduced the licence fee of ped
lars to $10—a drop of two-thirds, 
and had also removed the restric
tions as to streets upon which they 
were not allowed to follow their evo
cations. Thus, almost without 
warning, was undone the work that 
resulted from the several years’ agi
tation of the retailers of the city in 
general, and the Retail Grocers’ As
sociation in particular. And aside 
from the question as lo whether the 
licence fee was excessive or not, It 
does seen that the retail merchants 
should have been given an oppor
tunity of being heard before the 
step was taken.”



Sugar Situation Firm—Spices Advancing
Canadian Dealers Expect Sugar to Advance—One American Rafinery Cute 
Prices on Refined Ten Cents—Prunes Easier on All Large Markets—Celery 
and Cardamon Seed Scarce and Advancing Rapidly—Beans Continue Weak—
Paris Green Lists Out and Advance Shown.

QUEBEC MARKETS.
POINTERS,—

Sugar—Ann.
Prunes—declined %c per pound.
Wrapping paper—declined %c per lb.
Cocoanut—declined %c per pound.
Coal oil—up lc per gallon.
Canned salmon—declined 5c.
Beans—sharp decline.

Montreal, March 20.—Easter trading 
this year is not expected to be as large 
as last year owing to fact that Easter 
comes so early. There is persistent 
feeling among wholesalers that staple 
lines will continue to decline and it is 
expected that prices of all staple com
modities will command lower prices this 
year than in former years. Reason for 
this wholesalers state is that producers 
have advanced prices until there is 
hardly a living margin left for them, 
and as the money markets are tight and 
collections rather slow wholesalers are 
holding off refusing to buy till prices 
are lowered. Retailers are also retrench
ing to some extent and are not buying 
as freely as some months ago. Should 
Europe become embroiled in warfare 
the situation will become more compli
cated, but otherwise it looks as if the 
wholesalers will obtain much lower 
prices than are prevailing at this writ
ing. Several lines declined quite sharp
ly this week while several other lines 
are quite weak.

Grey brown wrapping paper is offered 
at 3c which is a decline of y2c from last 
week’s prices. Manila paper is up 
and is now quoted at 3%c. Cocoanut is 
down %c and bulk goods are quoted at 
20 to 22c, according to quality. Prunes 
have declined %e per pound all round. 
Lobsters are a luxury such as only the 
wealthy may indulge in to any extent. 
Coal oil has advanced le per gallon. 
Water white is selling at 17%c.

SUGAR.—Local sugar situation re
mains dormant but liable to advance. 
There seems to be feeling that sugar has 
touched bottom and any movement that 
it takes will be upward. Buying is more 
liberal than last week which seems to in
dicate that dealers realise it is time to 
lay in stocks. New York market is 
stronger this week with raw quoted at 
$3.88. Local prices are unchanged, but 
with advance in priée of molasses it is 
expected that sugar will develop a 
stronger tone that will carry prices 
higher than at present.

Granulated,
Inmulal
Iranula!

Granulated,
Granulated.

Mb. cartuna, per ewt.
Inundated, Imperial

Granulated, li rarer

Paria jumpa, bone SO lbe.
beta ■ lbe.

Xxtra ground.

Powdered, SMb,
Powdered. Wlb.
Phoenix
Bright
No. I fallow
No. 1 fallow

1 fallow
granulated and

ebon bag priera.
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SYRUP AND MOLASSES.—Barba- 
does molasses for future delivery are up 
again and are now quoted at 34c to 35c, 
but this looks like manipulation on part 
of producers owing to fact that buying 
at opening prices was limited. The 
strategy of raising prices to stimulate 
buying has been resorted to it is said in 
order to get business. Prices quoted are 
shaded for any fair sized order and im
porters here seem to think that advance 
is merely manipulation which producers 
will be unable to maintain for any 
length of time. It is predicted that 
prices will come down rather than go 
up as trading is dull and stocks are 
heavy. Local spot stocks have declined 
two cents a gallon.

Inquiries for pure maple syrup are 
coming in with every mail and are much 
heavier than last year. No new syrup 
has eome on local market as yet and un
less weather takes a decided turn it will 
be some weeks before tapping will be
gin. However, there is heavy demand 
for maple flavor syrup whieh is selling 
in large volume.
Fancy Bartmdoa
Fancy Barbedoe

Choice Bartmdoa
Choice Bartmdoa
Choice Barbados
New Orleans

Perte Rice
Core wraps.
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DRIED FRUITS.—Prunes took sharp 
decline of %e per pound this week on all 
grades. This is probably result of a too 
confident attitude of the California 
growers who demanded a price at be
ginning of season that was a trifle ex
orbitant. This curtailed consumption 
somewhat with result that the growers 
are feeing the prospect of holding over
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some of last year’s pack. In an endea
vor to unload, prices have been reduced. 
To illustrate the dulness of loeal market 
it might be stated that two dealers 
brought in carload of prunes last week 
and eould not dispose of them through 
the regular channels. Finally they sold 
them to one of the loeal merchants at a 
great loss. Other fruits remain un
changed.
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TEA.—There is nothing new to report 
in the tea market other than that there 
is still a firm tone to Indiaa blacks and 
an increased inquiry for Ceylon*. Other 
than this there is no change worth men
tioning here. Prices locally are same as 
last week.
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COFFEE.—There is no change on lo

eal market although New York qnotea 
an easier tone, bul this is confined chiefly 
to Rio No. 7 whieh is not sold on loeal 
market to any extent, if at all. The 
trade here ealls for a better grade than 
this. Other coffees remain steady àt last 
week’s quotations. Demand is not as
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brisk as last week and shows quite a 
marked falling off.
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SPICES.—There is nothing new in the 
spice market to report this week. Prices 
are firm and demand fair for season.
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Essen. «Site .......................................... lets Ml
Mraento ...................................................... IIS g»
^ RICE AND TAPIOCA.—The demand 
is steady with prices at last week’s 
level.
Blo*!*gKd**B, bo» 1» Ibe. ....................... -.... I»
Blee. grade B, begs 100 Iteu ............................ IB
Blee. grade B, bags 10 Ibe. ........................... IS
glee, grade B. HpoçkeU UH Ibe. ............... IS
Blee, grade B. poefcete * Iba. ......................... S
Blee, grade C.O.. bags * Ibe. .......................... I *
Blee. grade G.C.. bags lW Ibe. ...................... . S W
Blee, grade O.O.. be» » Ibe. ........................ 1»
Blee, grade C.C., pockets S Ibe. u................ • ■

:::: |3

§&''EE!:“E::::E:: :::: Ü
Snow .............................................................. I»
pmwAd Gbrae ............................................. fg

!8 Î5
............................. IW IS

NUTS.—Market unchanged, trading 
dull and uninteresting.

Brnfla  ........... .......................... • m • i«
nbeete. Sicily, per lb.  ................  IW4 I U
FUbarta, Beraeleae, per lk. ...................... in
TuragMM Almonds, per lb. ............. I IM inwuaùS: Ktt r3.-: îF !S*
Wliants. Oemes. per Ik ............. in 111
Hrragartea .......... ................................. lW 111
Almoada, I etewn. raleeted. pee lb.. IS I» 
Almond.. I erewa raleeted. p* »... IS I me 
Alraeadr, I eeee eeieeted. per Ik. IB IS 
Alraeod* (» ba»I, etaadeede. per » IS IS 
Cashew* ......................................T..... I» I IT

f"ae!ae-
ran^d .........w.......... a 2S^

■«M.iMueraMeeeeeeeeeeee eeee wW

*- JtS^=EEEi is is
1 eeeeeeeeeeeeeeeeeeeeeeee eeee 6 ISi .......................... es m

. !*
■eedrani, bslree, bright .................... IS IS
Brckea ............. ....................................  IS IS
BEANS.—Ontario 31b. pickers de

clined quite sharply this past week and 
are now being offered at $2.25 to $2.40 
per bushel. Yellow beans are also some
what easier as are imported green peas. 
Trading in beans is fair.

Ontario, lib. pSteie .......................  IS 140
Imported green pees, Belgium .................. Iff
TeOew pew ........................................  IS 1 TO

ONTARIO MARKETS.

POINTERS:—
Sugar—Market Arm.
Coffee—Rioe and Santos easier.
Spices—Cardamon and eeleiy seeds 

•earee and advancing rapidly.
Prunes—Easier.

Toronto, Mareh 20.—The past week 
lias shewn greater signs of activity than

for some time in the past. All spe
cialties for holiday trade have been 
moving freely, and good -business has 
been accomplished. Collections are in 
rather a better state than week ago. 
One local wholesale fruit dealer states: 
“For the past two or three weeks we 
have hardly known just where we were 
in collections, but this week things have 
taken on quite a brighter appearance, 
and with trade increasing collections 
ought soon to be in good shape.”

SUGAR.—Raws in New York are 
now up to $3.58 per cent., and sellers 
are asking $3.61. In face of fact that 
New York expected an advance and 
were paying high prices still at middle 
of the week one of the refiners there 
lowered their prices 10 cents. This 
looks as if it were purely a local scheme 
to get business, and Toronto dealers 
still expeet that the next move here will 
be an advance. New York refineries are 
buying on a $3.58 basis and selling on 
a $3.48 basis, which would indicate that 
prices are likely to advance soon.
ES EïïSîtS: STR b*"::::::::::::::::::::::: ÎS
Extra granulated, Mb. carte*» ............................ 410
Extra granulated, 1-lb. cartons ............................. 4 ID
îïüptral granulated ................................ ............... 4 46
Bearer granulated ................................................... 4 46
Tdk», agi ........................................... . 4®
Barrels ef granulated and yettow win be turaMied 

at 6 cents above bag prion.
Extra ground. bWs. ............................................. . S 6D
Extra ground. 6D-lb. bores .................................... IB
BrtreraomA Wlb. b”~ ........................... iffl Owoerod, unis. ............................ ............. s w
Powdered, 264b, boxes ........................................... IB
Powdered. 6Mb. boeee ...........................................  IB
Bed Seal. 6 lb. boxes, cwt.................................... T 16
™ tefi: :::::::::::::::::::::: ÎS
Parts hnmpe. In 16Mb. boxes ............................... 6 36
Parts bimpe. In 6Mb. boxes ................................ 6 45
Parts Imnpe, In 2Mb. boxes ................... ............... 6 85

SYRUP AND MOLASSES.—Here 
there is practically no change from 
week ago. Fresh maple syrup has been 
on the market in very small quantities 
during past week, but as yet has not 
been much of a feature.
Syra» rer rera.

iTm ttaa. * dee. » ewe ............................... **
I lk «ee. 1 dee. be ee» ............................... «
1. Ik tkra. M dee. ■ ee* ............................... *g
» Ik tkra. % dee. » ee» ........  SW

:::::::::::::::::::::::::::::::::: R
SST-WJ* ::::::::::::::::::::::::::::: \T

M*%ll™.U,« toUi« ......... ...................................  I ■

§SS=r^E=!EE:5
Qeeit betdra. IS le e»e ................................ I»

“•SToKrtiU................... ... •»
N«* Orleans, half lamb ......................  I » HI
We* Indira, bamb .................................... • T*
We» Indira, bn» bnrrrb ............................ *»
Baited». faner, bemk ...................  ee b*f
Barbed» law. be» bnrraU .............  I # * »

DRIED FRUITS.—Orders for dried 
fruits are small, and as result few are 
moving. Prunes during past couple of 
weeks have been easing off, and this 
week are again easier, though no fur
ther change has been made in price. On 
the primary market prunes are quite 
active, demand both for domestic and 
foreign account being heavy. Large 
sizes are scarce, 30s and 40s being al
most unobtainable.
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STtn 4B » S» beau .. 
e te », In Mb. bone 
» to W. In *-lk bora .. 
W to ri. In Mb. bee» 
70 to ». In 20-lb. bo*» . 
» to », In M box» .. 
II to 111. In *-16. box» 

Sara* trait In IMk b

IM

MM
• w
lent

• u

Ta poet» .................................
Bag S» ........... .....................
Fancy box figs, aeeradtng to 
■raiierated spples .................
Curran to—

Fine Flllatris, par lb. .... 
ChoicMt Amelia, per Ik
Patras, par lk ................
Choi» Vaetlaraw .............
Shade dried Vn.Hraa. .... 
Cleaned. M cent rant*. 

Ratable—
Sultana, ehotoa ................

, Sultana, fancy .................
Valencia*. Mlectad, new .

.... ee
:::: !» 
.... m
t im in

111 IM 
IM IM
I* IM
!» $Sn
611% DDF

Seeded. 1 lb. packet», fancy ......
Seeded, 1 lb. packets, choice ...

Dates—
Hallow*’, fun box* ........   .... IB
Hallow*’, half box* ............................. IBH
Fard», choicest, 124b. box* .............  IÉ& • •%
Fard», choicest, 6Mb. box* ..........  0 07 6 67%
Package datee. per pkg. ....................  606% 667%
TEA.—The tea situation continues 

practically unchanged from week ago, 
firmness still prevailing in better 
grades, and on poorer grades rather an 
easier feeling ruling.

COFFEE.—Rios and Santos have 
again been fluctuating during week, 
and on local market are quoted slightly 
lower. No change is to be noted in 
good washed milds, which continue 
quite firm on both primary and local 
markets.
BU», roasted ................................................ IH IB
Green, Rio .................................................  Jd 0»
Marieaibo, roasted ....................................  0* IM
Begot» ........   «g «g
Mocha, routed ..........................................  •» J g
Jars, roasted ............................................  •# j*
Mexican ....................................................... 0» • g
Gautemala ................................................... • g • g
Chicory ........................................................ 6 U id

SPICES.—Peppers and eream of tar
tar are advancing slightly; cloves are 
high, and cardamon and celery seeds 
are going up by leaps. Cardamon seeds 
can scarcely be obtained at all, and are 
selling to-day in New York at $1.50. 
Stocks are small and held in the hands 
of a few. Before two months are over 
much higher prices are expected in both 
celery and cardamon seeds, as crops in 
South are poor.

6 and II lk %lk talk 
Tina. plea. Una do*.

Allspice ....................................... 14—IT B4B TDr-616
Cm2» ....................................  22-27 72-4 66 16-0»

nne rnnmr ...................  23-21 TÎ-0 » 66-1 16
l ii-i 6 ..-î »

•6-406 ..........
ÎMB 7M* 

» ........ 6—t 71
66— S « 116-2»
67- 0 78 66-4 »
*-l « 1 06—1 16 
•6-0 » 76—1 16
76—6 * 76-4»

Clot* ........
oSS* pSrtir
dtngnc ........

M-M
Palla at

Cardaraca raed. -per lk. In bulk.............. IS IS
Mutud raed. per Ik. k bulk .......... IM TIT

id. per Ik. In bulk...................... I* 16»
oocoannt. In pail. .................... I IT I M

.___ B., from railla. *6 11*. or orer
r.kb. Montreal .......................................  .... IT5

Bin*, standard B.. f.ak Toronto........ .............. IS

RICE AND TAPIOCA.—Market Is 
altogether without feature. Trading is 
dull.
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Www. par cat ........................................ I a 4M
ISS iS iff1

..................-.............ïff* Ï5.....«w4 «H
Mitoia. •* IS*
m «» I8»
NUTS.—Shelled note continue much 

same as week ago. Almonds if any
thing are a little stiffer, bat only to the 
extent of a small -fraction of a cent. 
Nuts in shell remain unchanged and 
quiet.
Alteon*. Fonnteetta ...................................  IV 4M
Alteon*. Malted .......................................... 4M 4M
Ahaon*. Tbnaaona ..................................... 4 14 4ff
Walnut», Qreuoola ................................ . 4M 4 MU
Walnuts, Bmdaami ......................................  4 U I mt
Walnuts, Mutate ...   4M 4M
Walnuts, shelled, new ........................... 4M OM

:::: IS*
nibette  ................................  414 411%
Hlstasr nuts, pu lb, ........................................... 4M
........  ...........................  4M 4M

..............................  414 4M
................... .......... 4M 4M
........................................ 4M%

«rean. Jumbo ......................................... 414
ensiled ............................................. 4M 4M

BEANS.—Bean situatio nis altogether 
lifeless. On Canadian beans quality 
varies so greatly that dealers are taking
about what stocks will bring. One
dealer this week makes the complaint 
that he bought a lot of beans which 
proved altogether different from what 
he had expected judging from sample.
Beans, Canadian-

Prime beans, per bush ....................... 2 36 S «
Austrian, H.P.. bush. ................................ 1 10 9 00
Austrian, mixed, per bush............. «............ .... 2 00

PARIS GREEN.—The attention of 
all general merchants is called to the 
fact that new lists are now out on 
Paris green, and show an advance over 
opening prices last year. Prices are 
quoted as follows:—2501b. kegs, $19.60; 
50 to 1001b. drums, $20.50; cases of lib. 
packages, $22.50; and cases of %R>* 
packages, $24.50.

CANNED GOODS.
MONTREAL. — Canned salmon is 

easier than for some time past and is 
quoted as follows :—Reds, $2.00 to $2.25 
with some well known brands at $2.35; 
Pinks are $1.25 to $1.35; White salmon, 
$1.00 to $1.10.

TORONTO.—Stocks in sockeye sal
mon are running pretty low. These are 
now all cleaned up at the coast. The 
last lot, which went to England, were 
shipped overland. This would indicate 
that there is a shortage in that country. 
Poorer grades are still to be had in 
large quantities. Canneries out at the 
coast, and on the Fraser river are now 
making preparations for the opening of 
the season. This is the big salmon year 
and harvest is expected to be heavy.

During the past couple of weeks quo
tations have been made here by outside 
packers on tomatoes whieh were lower 
than the opening prices last year. Local 
dealers look for cheaper tomatoes this 
year.

J. A. Sutherland of the T. B Greening 
A Co., coffee importers, Toronto, left on

Tuesday for a three weeks trip to the 
Coast.

MANITOBA MARKETS.
Winnipeg, March 20.—(Corrected by 

Wire).—Signs of spring activity are in 
evidence on all hands and business is 
generally conceded to have picked up 
wonderfully during the last week and the 
depression of whieh symptoms were be
ginning to develop seems to be vanish
ing with the winter's snow. It is worthy 
of note that volume of business each 
week is generally conceded to be in ex
cess of that in corresponding week last 
year.

There has been good demand for Eas
ter specialties and they are now much 
in evidence in retailers display.

There are but few changes to note in 
staple lines. Prunes are easier and 
beans weak. Sugar, syrups and teas and 
coffees are steady. The business out
look is considered as favorable.

SUGAR.—There is nothing new to 
note in the local market for sugars. 
Prices are steady, supplies ample and 
the demand is improving.
Montreal and B.C.. In «acte ...................................  4 14
Montreal and B.O. yellow, to bbla. ................... 4 M
Montreal yellow and B.G. yellow, in «acte.......... 4M
Idas near, in hMa. .................................................  4M
leto* near. In tana, M Ita ............................... SIS

SYRUPS.—Syrup is in fair demand 
at steady prices and conditions are with
out features of special interest.
1 tb. Una. par oaaa ................................................  IS
4 lb. ttea, par aan ................................................  4M
W lb. ttea. par ante ................................. 4 41
K> lb. ttea, par ana ......................................... . 4 H
Barrela, par MS lta ........................................... 414
Mnlaaan, Mew Orleans, caL ...................  4M 4M
Molaana. Bartadaa, enL .........................  4M 4M
Maple «Trop, anarta. par aan ......................... 4M
Maple arm, %eate. ........................................ 4M

DRIED FRUITS.—A marked im
provement is noted in the dried fruit 
trade which is said to be more active 
than any time since Christmas. Prunes 
have declined % to Vi cent per pound. 
All other lines are steady.
Prune,- Per lb.

44-100». 25». a.p. ................................................. 4M
80-100», 10». «.p. ................................................ 4 44%
•0-40», a.p. ......................................................... 4 44%
04-40», 10». S.P. ................................................. 4M
1440». 25». np. ................................................. 4M
TMte. Ita a-p. ................................................. 4 44%
44-lta. 25». «.p. ................................................. 0 04%

e»p. ............. ................................... 0 99
........... ...................... |

Valencia ÏÎKtalH.'.............. ....................................
Fine, f.o.s., 2k, «.p., per box ..................... SIS
Fine, selected. 28b, jlp.. per box.................. SW
4-crown layers, 29$, s»p.. per box.................. I •
4-crown layers, 14s, e.p., per box .................. 1 99
4-crown layers, Te, a.p», per box.................. 9 T9
Ne plus ultra, tk, s.p.. per box.................. *2 91

Sultanas—
jESSf1,18* IT

Curante—
Dry dean, par lb. ....................................... 4 44%
Waabed. per lb. ............. ............................ 4 «%
1-lb. pactes» ................................................ 4 44%
4-lb. pactes. ................................................ 41T%
TEAS A COFFEES.—Advices from 

Brazil from fairly reliable sources seem 
to indicate a light crop and a further 
advance in prices does not seem improb
able. Tea prices are steady. The de
mand for these lines is always good, and 
quality- counts.

9b 8 eeeee.eeeeee»ee.eeaeee«. •••• 9 IT
eeiMfSeeaaaeMeeoeeteeeeeMe was* 8 I

Boosted Santos ............................................. 9 94
Cfctoory ................ ....................... »............ 9 1114

EfSI5^£Ei 11 il
NUTS.—Trade in nuts whieh has been 

quiet for some time is beginning to show 
a little more activity in sympathy with 
all lines of fruits and confectionery.
Bretel .................................. 4MP*,4M

«Wffgaw# AUllaDOl eeeeaeaeeeeeeee.ee I

wttrëte.::::::::::::::::::::::::::::: :::: |l%
WmmUlM .............................  .... f H

:::::::: •« jjj*
BEANS.—Three pound picker beans 

have declined five cents per bushel. Hand 
picked beans are not on the market. 
Peas and barley are steady.

lh- P**ar .................................................. is

IS
WINNIPEG.

FLOUR AND CEREALS.—A reduc
tion of 5 cents on the 80 lb. sack of roll
ed oats has been announced following 
the extreme weakness of the oat market 
which on authority of the modern miller 
is not at the bottom yet. Floor is quiet 
and unchanged.

.*•*===::::: IS
..................... 4 91

arm**.................. 18
■*::= = ii

WINNIPEG.
PRODUCE AND PROVISIONS.—The 

best dairy batter is a little higher than 
.last week’s quotations, but on the whole 
the butter market is easier. Manitoba 
eggs are down % cent, but with con
tinued warm weather, should go lower 
once the big Easter demand is satisfied. 
Lard is firm and cured meats are in de
mand. Stocks light. -
Lâid—

TTbÆ*:..:":::::::::::::::::::::: •,#
m to. pan........... ............. ::::

::::* n>. ................ :...... :::: is
Cured terete—

f««te ....................... ...................... 4 IT 4M
Sbanldwi .......................... .“... ".I. ! !" 4”

4$ 

IS ISSIS: 5i 11::::::::::::::::::::::::::: 15 lE

Êi i IB
...w.e.4%. •«.. I»

FRUITS.—The market fer green 
fruits has shown a decided improvement 
with the advent of warmer weather. On
tario apples are a little stiffer in price

36



THE CANADIAN OROOBB

and cran berries and Seville oranges are 
no longer on the market.

:::::::::::::::::::::: :::: fS
•••••••••••#•••••••••• S 80■a* cu* ............................ in i«

a................................m in_____«rate ................................. IN
* Mÿw ........................................... IN IN■etew, mm ................................. IN

........: *± |S

___________ r_..... inStnibnla, «Mut ...................................... INSuMtlmot. lb. ............................................ IN
::n 58

JeiMy mil. bulat ...................................... IN

NOVA SCOTIA MARKETS.
By Wire.

Halifax, March 20.—With improved 
weather conditions and better roads, 
Easter grocery trade promises to be ex
cellent. Retailers report bosineee in 
good volume and enormous turnover in 
eggs. Several important changes in 
prices are noted. Apples have advanced 
fifty cents to four dollars. Sweet po
tatoes are up 25 cents to $2.25, and Val
encia onions firmer at 2% c. per pound. 
Cape Cod cranberries have jumped $2.50 
to $14.00 per barrel and molasses has 
advanced five cents per gallon. Bar
relled pork and beef are a little easier.

No. 1, per bN....................................... 4 N
-->w=== = il

Ojpo Ood, Jjtr bond .................. *|NU

•Vtiiii n
tlMMMMMIMMIIIMM* M»J 

MIM4MMM OOOOrot ................. 4 ft
_[ Mst, par bbl.........................

n
Swrot potatoM, s* haropar'............. IN

NEW BRUNSWICK MARKETS.
By Wire.

St. John, March 20.—Markets have 
been quiet during past week. There is 
some interest in sugar on account of New 
York market strengthening, but no 
change has taken place here nor is any, 
expected for a short time at least. Mar
ket will probably remain same for some 
time, but eventually is likely to go low
er because of splendid crop looked for. 
Buying is still in small quantities. Eas
ter market is bright in some lines, but 
wçak in dairy products. New laid eggs 
are scarce, and will probably be higher. 
Ham and bacon are high, owing; to, 
scanty supply. Pork continues high 
unchanged in price. Bottom has faUen 
out of potato market. Prices are ml 
lower. There is praetically no di 
as stocks on hand locally are heavy 
outside markets are not taking 
Many dealers have large stocks. ;

ran ....................................................  IN IN
bnsUut ....................... ............... IN IN
Aatilaa. bead .............................. IN IN
(•How aw bwhd .......................... IN IN

. dairy, per lb. .................................  IN INii il
OmaakjX.lb........................ ...................... INK IN

baked .................................................  IN IN
...................................... INN

...................................................... IN
____i I teMMeaMMteetlMiMettMM • eeae l M
n*. »........................................................ im
No. t.................................................. . i m
No. i........................................................ i at

fr ...................................  IN IN
_ wOp JMUU ...ea..4a...........a. I W Z W.... S 16

......................................a.................... 1».......................... i m
Comm—1. b— ...................................................... Ill
8SSÏ BE :::: 18
Bap., bron.ry ...............................................  IN IN
te. TRaiiia"::::::::::::::::::::::::::: 58 ! *
Floor. Ontario ......... ..................................... IN IN
Laid, aaapooad, lb ................................... lint IU
Lard, pun, lb ............................................ IN 0 1514
Lemon.. Mm*», ptt bo* ........................ IN 4M
MoUmm, Barbodoe, fancy ......................... INN IN
8SS8: sr..:::::::::::::::::::::::::::::: :::: 55
Pork. doMMtie wm .....................................NH NN
Pork, Aawrkna dear ................................. NN NN
Potato», barrel ............................................  IN IN

55* 58

“83S55............................... in in
...........................  IN IN

........................... 4» 4 N

............................ 4 N 4#
.......................... ..............................  4 N 4 N

1 ydUv ..............................................  4 N 4 N
...................... in in

EXECUTIVE MEMBER RETIRES.

Toronto R.Q.A Meets — Application
From Organiser—Delivery Wagon 

Insurance.

Toronto, March 20.—(Special).—At 
the meeting of the Toronto Retail Gro
cers’ Association on Monday night, the 
resignation of C. Fry as member of the 
executive was read. Mr. Fry stating 
that private duties prevented him giving 
the time he would like to the work. This 
was accepted and the election of a suc
cessor left over until next meeting. There 
is also the possibility that a fifth mem
ber will be added.

8. W. Hall, who is chairman of the 
committee, dealing with the revision of 
the by-laws, asked that his notice of mo
tion that they be gone into on Monday 
night stand over for another month. This 
was granted.

An application has been made from B. 
L. Cope, to act as organiser for the To
ronto Association as well as the Ontario 
body. This was left over for the On
tario convention when the matter will 
be taken up. Mr. Cope has acted in 
similar capacities in Western Canada 
where he organised several associai ans.

On motion of Donald McLean and R. 
Matthews, it was decided to send out a 
circular prior to next meeting and be
fore the Ontario convention advising the 
metnbcrs of some of the important items 
to come up and requesting them all to

executive committee bave the work 
.—„ preparations for the conven
ed in hand and as this work will be 

te heavy from now on, President

Clark decided to add the following 
names:—S. W. Hall, C. F. Thome, R. 
Matthews, J. 8. Bond, and D. McLean.

The question of insurance of delivery 
wagons against injury to pedestrians 
was under discussion and it was the gen
eral opinion that this was a good thing. 
One member stated that it cost him only 
$8.45 per year for $10,000 insurance— 
that is, the company would pay law 
court damages up to that amount in ease 
of death.

Preparations for the O.R.G.A. con
vention were discussed and from the 
plans underway the visitors are going to 
be given a hearty reception. Large 
crowds are anticipated from London, 
Hamilton and Brantford as well as sev
eral from other cities, towns, and small
er places.

MERCHANTS TO MEET IN REGINA
Regina, Sask., Mar. 20.—A convention 

of retail merchants from all over Sas
katchewan will be held in Regina on May 
5, 6 and 7. The plans for the big gath
ering are well under way, and represen
tatives of the committee having the mat
ter in hand have visited Moose. Jaw and 
Saskatoon to outline to the retailers 
there the work of the convention and 
the subjects which will come up for 
consideration.

The convention will be largely edu
cational in its scope, the object being 
to better trade conditions in this Pro
vince from the retailer’s point of view. 
Among the subjects to be discussed are 
fire insurance ; banking; credits, whole
sale and retail ; salesmanship, including 
the putting on of sales, costing and 
buying; freight traffic in all its aspects, 
including the claims end; a simplified 
form of retail bookkeeping; profitable 
handling of produce.

Addresses will be delivered on these 
and other subjects by men who under
stand the subjects with which they will 
deal.

The usual convention rates will be se
cured on the railways, and the local com
mittee is taking the necessary steps to 
provide for the proper entertainment of 
all visitors.

GROCER LETTER BOX.
Editor Canadian Grocer.—Would you 

please give me the name of some solu
tion that would do for spraying stable 
yards and stables to prevent flies, and di
rections for preparation of same. 
Cache Bay, Ont. FLY HATER.

' Editorial Note.—Zenoleum is recom
mended as a ÿkod article for this pur
pose. A spoonful dissolved in a eouple 
of gallons of water makes a strong en
ough solution. Drug stores and hard
wares usually handle this Hue.
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Holiday Causes Increase of Fruit Trade
All Oranges Show Signa of Further Advances — Grapefruit in 
Heavy Demand and Liable to Bise in Price — Dealers Buying 
Lemons Ahead—Apples Firmer—Potatoes Show Temporary 
Firmness in Toronto.

Florida grapefruit is much stronger 
and shows signs of advancing. Small 
quantities of Cuban and Isle of Pine 
grapefruit are arriving and are now on 
the market. These are of excellent 
quality, though of rather inferior ap
pearance. Demand for grapefruit has 
increased to such an extent that they 
are now becoming almost a necessity in
stead of a luxury.

MONTREAL.
GREEN FRUITS.—There is brighter 

tone to fruit market this week, although 
colder weather will tend to check busi
ness a little, but now that winter is 
breaking up business will continue to in
crease until it takes on the hum and 
bustle of the summer’s rush.

Apples are firmer under heavier de
mand from local points. Bananas are 
quoted a little lower, owing to greater 
quantity of cheaper grades. Lemons are 
a little easier owing to slump in New 
York and great quantity of lemons now 
in sight. It is stated that there are 191,- 
000 eases of lemons now in sight and 50,- 
000 of these were on sale in New York 
at beginning of the week. California 
navels are quoted a little higher, while 
Mexican oranges are much lower, sell
ing at $1.50 to $2.50. Florida oranges 
are quoted >t $4.00 to $4.50.

New fruits are coming, Califoma Win
ter Nellis pears arriving this week and 
selling at $5.00 per box of about 15 doz
en. They are of excellent quality.
Apple, winter varieties, No. 1
Resets, per barrel ......................
Apple. Wbeter varieties. No. I . 
Benaaae, crated ...
Crenberrte ........

SB

is in
SB

isCranberries ........................................................HB OB
Grape fndt. Florida, caw ........................1 B IB

B= E iOrnate. Mexican ................   IB Ig
et M ,w,

VEGETABLES.—There is nothing 
now in vegetable market this week 
worthy of mention here. Trading is dull 
and uninteresting with a few price 
changes. Celery Is a little lower, being

Canadian ora 1er
American orator

Wax beans, in

(for ainsi
Celery, per crate
Cucumbers, per

Sweet potatoes, basket
Potatoes-

Green Mountains, car lota, par bee.
ear lots, per

crates, 1 doe.Boston lettnw 
Curly lottoee.
Strawberries, qt.

Garik, bunck

quoted at $4.25 to $4.50. while straw
berries are selling a little higher than 
last week bringing as high as 40c in 
some instances. Three cars of Florida 
tomatoes arrived this morning and are 
selling at $3.25 for fancy and $2.50 for 
choice. Potatoes are a little easier this 
week, owing to milder weather of last 
week allowing farmers to market their 
stocks.

plant ......................................... 0»
plant ......................................... 1 *

large ease ........................ 1# 111
er lb. ................. 0 01% 9 01%

28 28
18 18
18 18
:::: 18 .... IB 
.... IB
• m *n 
18 18» 
:::: 18
• B 18
18 18
in 18

............... aw
...................  f B

!!!! • f

TORONTO.
GREEN FRUITS.—Trade in all fruits 

has been much brisker daring past week 
owing to fine weather, and more especi
ally to the holiday demand. One dealer 
states “we’ve done more business- in 
fruits this week than daring any other 
week this year.’’ Apples are in increas
ing demand, and moving freely. Lem
ons are firmer this week and quoted at 
$4 straight, without any range. Navel 
oranges have taken jump upwards this 
week, now being quoted at $4.25 to $4.50. 
Yesterday one dealer paid $4.00 per ease 
on a ear lot. Florida oranges too are 
higher. Prospects for a good season in 
tomatoes look bright Pineapples are 
arriving in small lots by express and 
show excellent quality. These are ex
pected to arrive in ear lots in another 
two weeks.

bend
No. 1, par

per box
par bU.
par bbl,

Artichoke,

aadi'd'B
per lb.

ebea Ü Ü ni iii

Grapefruit, Jamaica 
Lenaona, Mamina .. 
Orangee, Florida, c 
Oranges, Florida, P 
Oranges. California

variety, earn
per case

and MB
Oranges, Vl

Pears, ta boxes (* to Ml ... 
full boxes (ISO to mi
per guart box

ears

!! 1 
IS IS 
18 IS

in
in is
.... IB.... l u
IB as
IB IB
«• 28 
IB aw
15 25
in 2»
.... •» an soo

IBIB lie IB «»
.... IB

VEGETABLES.—Deleware potatoes 
have taken on firmer tone this week, 
chiefly due to scarcity of care. There 
are still plenty of potatoes in 
but the difficulty is in getting 
the track and this has caused temporary 
firmness. Ontarios are still weak with 
little demand and plenty offering. Span
ish onions are still coming in in small 
quantities, show good quality and arrive 
in splendid condition. Ontario yellow 
dan vers which have been a drag on the 
market for so long, are now starting to 
grow rapidly, which is hindering sales 
even more. Imported vegetables are in 
increasing demand and with the Easter 
trade now on, a large business in these 
is being accomplished.
Bock, per beg . 
Beets, imported,

perlee
psrbbL (about IKMMm e e• eoe eeoe eoee i

See. bends).

ssa.0^.



Week See base, par lb. 
Wueflab, finer, per lb. 
Bubotte '*-----
Market c

par lb.
I be., per Ik

per Ik

per Ik. br

per IN II».

Pike, di
Perak, dressed

I ta. No. 1. per Ik
per lb.

red, B.l

per Ik

PREP Al
Pollock, IN Ik

Acedia pun eod » Ik bans, per lb.
HeUfki

IN Ik bone, per Ik.
SALTED AND

No, 1

Yarmouth Moetera, finer, i 
gaddlee, extra fancy, per 1 
Heddiee, fancy, fresh cured
Haddles, lepnlar ...................
Fillets, faner, fresh cured,
FUlete, regular, lk .............
Herring, new, smoked, per

132x1 ’ SS tO* 01smoked sslmon, per lb. •••. 
Boneleee raenked herring, 4 
Clacoea, per basket .............

yam

Reetlguae sa 
See barring,

ssrz*'
per lk

per IN

Holland

ations For the Spring Fish Trade
Pushing Sales in Prosen Lines in Order to Glean Up Stock— 
Scarcity of Freeh God, Haddock and Halibut—Easter Trade 
Especially Brisk.

« S& sr:::::::::::::::: i. IS
Holland herring, keg ..................................... lit • T5
Boneleee newhemng, 1Mb. boxes.................... 1CO
Labrador salmon, bids...................................UN UN
Labrador salmon, half bbln ...................  IN IN
Sea trout, half bids. ........................................... IN

SMOKED.
...................  IN 1U
box..................... 1U
...........................  IU

IN
IN IN
.... IU

ss-:::::::::: :::: Î3
N fish...........  IN 1M

*4* lk ' boira,* *îb I'» OU

„ _ SHELL FISH.

Medium, eke. per bbl.......................................  . IN
Boiled lobeten. per Ik ............................... 0 Z5

TORONTO.
PISH.—During the week all dealers 

are counting on cleaning np odds and 
ends in frozen lines and getting ready 
for the fresh lake fish which may be 
expected almost any time after 
Good Friday—altogether according 
to the weather. The longer the 
fresh fish are delayed the busier 
dealers will be with frozen lines. 
At present there is a big demand 
for whiteflsh, eod, haddock, fresh hali
but," and eohoe salmon. Scarcity is 
felt in cod, haddock, and halibut especi
ally, and to some extent in fillets.

FROZEN FISH.
ik ................................. i li
...... ik'etniiht ! M

par IN ..................... IN................................... INlk .......................... 0 »...................................  IN MS...........................................  in in
rib. ....................... IN ONetimfcht ................. Ill IU

FRESH CAUGHT FISH.
.........................................  IV IN
* ::::::::::::::::::::: :::: il
......:::::::::::::::::: Î" 13

:::: !8
SMOKED.
::::::::::::::::::::::: :::: 18....... .................................... itI bloaters, Mb ................................ IS____J Uleti .......................................... IB

PREPARED.
Acedia eod, t-Ik boxes, U to orate............. INCod In loo* stripe, B-lk to box, lb.......... I NRShredded eod, I dox. pkgx. to box.................. ISItHnlsra. cwt. (MM Ik boxas) ...................... IN

SALTED AND PICKLED. , 
herring, par bag ..................... IN IS
iS&Vfw.-w a:::: :::: ÎB

Tfi-U ::::::::::::::::::: î" !jj
ISB”— 18
“ ;;;; jg
w Ik ....................................... IU

Trade throughout Lenten season has 
proved quite satisfactory to all dealers, 
and now an effort is being made to 
dean np all odds and ends, especially in 
the frozen lines, before the spring sup
plies of fresh fish come in. Some 
dealers expecting heavier trade towards 
close of season stocked heavily and now 
sue compelled to sacrifice prices rather 
than be left with stock on their hand.

Trade daring the past week has been 
especially brisk, and some lines of fresh 
fish have shown great scarcity. Owing 
to fishing operations being prevented by 
cold weather. Halibut are again 
scarce, and supplies of cod and haddock 
have also been greatly reduced.

Oysters continue to move ont quite 
freely. Stocks arriving still show 
good firm quality and so long as cold 
weather prevails are in heavy demand.

MONTREAL.
FISH.—Lobsters, oysters,, salmon, 

Lake Fish, and practically all lines of 
fresh fish are in excellent demand this 
week owing to the fact that this is 
“Holy Week.” Trading for Easter is 
satisfactory but volume of business 
transacted is not as large as we ex
pected owing perhaps to the mild wea
ther prevailing last week. However, 
as the weather has been more favorable 
this week it was confidently expected 
that trading would be more brisk.

Halibut is scarce again owing to colder 
weather preventing fishing and to 
strike of fishing crews on the Pacific 
Coast who are demanding more money 
from the fishery companies before they 
will man vessels. As supplies of frozen 
halibut are exhausted dealers have to 
rely on receipts of freah halibut to 
supply demand.

Haddock are in good supply both in 
fresh and frosen steaks while new eared 
heddiee and fillets are coming forward 
this week. Prices on latter lines is 
higher than on older stocks. Demand 
fra freah cured heddiee is very heavy 
*ven though price is slightly higher.

No great quantity of fresh haddock 
can be expected from oar shores for 
some little time to come, but as Boston 
market has been steadily declining sup
plies can be obtained from this source 
at reasonable prices.

As the season is drawing to a close 
dealers are cleaning up odds and ends 
at whatever price they will bring and 
in may instances these are being sold 
at a loss rather than carry them over.

It seems that the country has been 
too confident and has bought in too 
large quantities with result that some 
dealers will be caught with too heavy 
stocks and will be forced to sell either 
at a loss or carry stock for a longer 
time than expected. However as the 
weather is more favorable this week, 
dealer’s are hoping that they will be 
able to elean up everything.

Oysters and shell fish are in good 
demand this week with prices unchanged 

Practically no demand for salt or 
pickled fish.

FRESH AND FROZEN.
IB
!8
IN

if• «• «• II*
Î811
IBIg
IN IB||:sin
ÏS
IB 111
• W 
IB

it-
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Domestic Trade Steady; Export Demand
Poor

Lower Prices on American Markets Prevent Canadian Ex
port of Flour—Comparison Between Canadian and United 
States Exports in Wheatmeal and Flour During Past Five 
Tears—Heavy Demand for Bran in Montreal and Toronto—
Rolled Oats Decline 6 Cents in Winnipeg.

Domestic trade in flour during past 
week has been good, and prices remain 
firm as quoted week ago. Export trade 
has been doll, and with Minneapolis 
selling at a lower figure than Canadian 
mills, there is little expectation of a 
brisk export trade for some time. Wheat 
market is much the same as a week 
ago. Winnipeg is down %c and Chi
cago lc, but decline has not yet been 
great enough to cause change in flour 
prices.

The last weekly trade report from 
the department of Trade and Commerce 
contains statistics showing the ship
ments of flour and wheat meal from 
Canada to Great Britain and from the 
United States to Great Britain during 
the last five years. The following 
table from the report shows the de
velopment of this trade since 1908. 
British Imports—Wheatmeal and Flour.

From From From all
Year. Canada. U.S. sources.

cwta. cwte. cwta.
1906 ............................ um.m 9.90.839 12,«0,856
110» ................................. 2.06M6O 6,929,011 U,062,640
1910 ................................. 2,783,701 6,18.710 MI0,ffl
Ml ................................. 3,88,768 6,118,411 M,W,13B
M2 ................................  4,0tt,8n 4.212,804 10.180,4ft

Receipts of flour in Montreal for the 
week were 3,795 sacks, as compared 
with 15,535 for corresponding week of 
last year. The exporte from St. John 
and Portland for the week were 45,677, 
as against 44,782 .for the same week of 
a year ago. The stock of flour in store 
on spot to-day showed an increase of 
41,146 sacks, as compared with a week 
ago, and an increase of 116,344 sacks 
over the stocks for the same day a year
•ge.

MONTREAL.
FLOUR.—Trading in flour on local 

market shows good steady demand, with 
priées fairly firm. There is good call 
for ear lots of first and second patents. 
Steadier feeling prevails in market for 
winter wheat grades under an improved 
demand from biscuit manufacturers.

Orders coming forward for flour are 
principally for small lots for imme
diate wants. There is considerable in
quiry for export, but little business has 
been accomplished.
Winter wheat, fancy patenta. In lap .. « ■ « H
Straight roller,. In hags ......................... 4M 4M
Manitoba 1st Spring wheat patents, bag, .... I M
Manitoba straight patents, la b*................. 4M
Manitoba strong bakers, Tn bags...................... 4 ft
Manitoba earni, tn bags ........................ 4M 4M

CEREALS.—Market for rolled oats 
remains unchanged at last week’s 
quotations. Demand locally is fair, 
while there is considerable inquiry for 
export. Colder weather this week will 
have tendency to boost sales a little. 
Demand at present ia mostly for small 
lota, which total np into fair volume 
of accomplished business.

Exports of rolled oats from St. John 
and Portland during the week were 
1,050 sacks and 2,775 cases, as compared 
with 6,750 sacks and 5,643 eases during 
same week year ago.

Cereals—
Rolled oata. In M aaek lot» ................................. 1 M
8SÏÏ St 173?$8
Standard oatmeal. In rimto bag lets ...................  t M
Granulated oatmeal, be «bigle bn lets............. 4M
Fine oatmeal. In etaglo bag lots„................ . f M
Un M bag Ms the price or the oboes h Me tamer.)
Roilad wheat. In ban* ......... .ITT......................  SM
Hominy. In 44 lb. met» ......................... 4M 4M
Com meal. In M lb. eeehi ......................... IB 4M
Rolled oete. In cotton sacks. Is man.

MILL FEED.—Prices for these com
modities remain unchanged, although 
the feeling is steady. Demand baa been 
steadily increasing from both local and 
country points especially for bran, 
with result that stocks in miller’s hands 
are considerably reduced, and some mil
lers will only sell in mixed cars at 
present. The demand for moulee is 
fair.
Bias, In ear Iota, par ten ............................. MM
Shorts, In ear lets, per tan ..................... .... 44 M
tftMtMei ..................... •••••,........ MM M44
Wheat moulee, per tan ................................... MM

TORONTO.
FLOUR.—Trade in flour during past 

week has been steady and firm, hat alto
gether without feature. Domestic trade 
runs along seme as daring past two or

4»

ii

three weeks, being chiefly trade by con
tract. As for export trade, Toronto 
seems a little out of line in prices, as 
the American mills through paying less 
for their wheat are in a position to 
quote a lower figure both on floor and 
cereals. At present dealers do not see 
any cause for change in floor and ex
pect present conditions to prevail.

Manitoba Wheat.
1st patent, to car lota, par bbi. ..........
tad patenta, to earMaT par bti........SSTVyg if- K."vfu "our, ID Cei lull, pm tiM ##••••<
Flour, to cotton acta. Me per banal i 

Winter Wheat.
Fancy Datante, domestic menomntl 
Patenta, M p-e.. (I am He aaasamptt ..........
Straight roller iemeatle ooneompriea.... 4 
Dlended domestic eoaaoaaptioa .............. 4

CEREALS.—Trade in cereals lyu 
been quiet, but fairly steady, so that a" 
good amount of business has been ac
complished. One dealer states: “No
body ia buying rolled oats much ahead, 
but as the consuming public are using 
as much as during the winter, the de
mand continues steely. Almost no busi
ness is being accomplished in export. 
Commeal and rolled wheat are running 
along without feature or change.

oats, ween loti. M lb. me' 
oete. M bags to ear loti.

*11 il

wheat.

gmSstid ' 4Mb:

ffissliSSJV,
Commeal. il Kà ham. ■ hair loti.
Rolled oete to cotton I cents

4M 18)4
ta

4M
is
ie

4M IB

WINNIPEG.
FISH.—There ia a good steady de

mand for fresh and salt fish which may 
fall off to some extent with the close of 
Lent. There is little doing in poultry. 
Oysters are in good demand.

r
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Egg Situation Easier—Butter is Firmer
Increased Demand for Provisions for Easter Trade—Hogs Decline in Toronto—
Storage Becoming Pretty Well Cleaned Up—Heavy Export Trade in Cheese 
—Poultry Firm and in Good Demand.

In all the large centres there has been 
a stronger feeling in the provision mar
ket, due directly to the high prices of 
raw material. Most lines of smoked 
meats show a tendency towards an ad
vance. Inquiry for this class of goods 
has taken on a brisker tone owing to 
Easter trade.

Prices on live hogs are quoted this 
week in Toronto several cents lower than 
last week, but in Montreal still continue 
high, and firm. Just what the future 
market conditions will be is a puzzle. A 
Toronto paeker stated that laet week 
his firm turned away 1,000 hogs having 
had sufficient to carry them.

Choice makes in butter are in heavy 
demand and have advanced somewhat in 
price during week. Large stocks of 
poorer grades are still on the market 
which prevent prices from advancing. 
Trade in poor quality is dull.

With regard to Canada’s source of 
supply for butter, the Trade Bulletin 
says:—"It seems that we are dependent 
chiefly upon New Zealand for choice 
grades of butter at this period of the 
year, the three North-west provinces be
ing supplied from Vancouver; and East
ern Canada from Portland and St. John. 
The product of the Antipodes comes 
fresh from summer pastures in cold 
storage over a distance of some 14,000 
to 16,000 miles with the new flavor of 
the grass-made article, whereas rittr best 
Eastern Townships September creamery, 
has undergone a five months’ storage 
and has naturally a decrepit flavor and 
smell about it. We can also boast of a 
lot of well kept eight or nine months 
June creamery solid boring, and although 
not in possession of that full roey flavor 
and aroma, it had when it went into 
cold keeping, still it is sweet and patron
ised by certain tastes even in its senil
ity."

Export demand for cheese during 
week has been brisk and stocks in Mont

real have been cleaned up to such an ex
tent that little interest is taken in the 
small quantities remaining unsold.

The table below shows receipts of but
ter, eggs and cheese on the Montreal 
market during the past week with com
parisons :

Batter, Cheree, Bee.
Week ending March 
Week ending March ». 
Week ending March 2,

M:: • 1»
MONTREAL.

PROVISIONS.—Pure lard advanced 
%e per pound during past week, but 
there is little change in smoked meats. 
Hogs are coming fairly well, but are 
steady at last week’s prices. The trade 
could probably handle heavier shipments 
than are at present being received but 
the packers are glad to get as many as 
are offered at present.

Demand for smoked meats for Easter 
is quite heavy and it is anticipated that 
higher prices will be seen for smoked 
meats after the holiday season. Lard 
is in excellent demand with prices Arm.
beat deer ten, heavy, lb. .......... ....................... • i*

M to M lbe.,Extra large
» to » lba., per

M to MElba non
Bone oat. rolled, V to H lba.,
Brrakfeet been,

« to IS
WOtdilia been (■

« lba.
îf «*■par ewt

Pure Laid—
per lb.

seen » ids., per id..
SB lbe. net, per lb.

Tub*. 90 lbe. net, per lb.
Tierces, STS lbe., per lb.

le-lb. tin, II lbe.'"ta
te oeee. per ».

per ».
per lb.

lb..
lb...
Olf

0 10

sw

«1

Heavy flank pork, bbl. ...........................................  28 00
Dry Salt Meete-

Green bacon, flanks, lb. ........................................... 0 15*4
Plate beef, barrel ............................................ New offered

Cooked Meat»—
Jellied tongue, 10 lk opn tine, per ».................. •»
Heedcheeee, per lb. ................... .77......................... I*
English brawn, per lb. ............................................  I MM
Jellied hock. 6 lb. tin», per tin ............................. I»
Cooked pickled the feet (In rimer, Ut, S ».

per lb. ....................................................................... IS
Tripe, to Ht. et ■ lb*, per »................................ IS

BUTTER.—There is no change in but
ter situation this week other than an 
advance of %e per pound in September 
and October made creamery, stocks of 

Which are getting low and consequently 
are commanding higher prices. New 
Zealand butter continues to arrive and 
is offered at 3(%c to 31e. Demand 
seems to be confined chiefly to better 
grades as trading in cheaper grades is 
dull.
Crremery block». Sept and Oct make... .... I MM
Dairy tube, lb. ............................................ IS I»
Crremery winter made ..............................  0» I *M
New Zeeland .................................................. 0 90S IS

EGOS.—New laid eggs declined quite 
sharply last week owing to fact that 
mild weather stimulated hens to laying 
more eggs. They laid so many that re
ceipts "on local market jumped from 4,- 
760 cases for week ending March 8, to 
6.010 cases for week ending March 15. 
The big bulk of these receipts were new 
laid eggs and their volume forced prices 
on the toboggan and they slid 6c. New 
laids are offered at 26c and are weak 
even at that level. Colder weather this 
week will have tendency to steady mark
et somewhat but with increased receipts 
prices will tumble again. Storage stocks 
are practically off market while the few 
left are offered at much lower prices. 
Selects are practically sold out and some 
stocks are exhausted.
New laid •*», per doe. ..................................... «■
Select, ....................................................................... IB
No. 1, ............................................................. ,11 |M

CHEESE.—There is nothing new in 
cheese market this week. Prices are 
firm at last week’s quotations. Supplies 
on spot have been pretty well cleaned 
up which adds strong tone to local trad
ing.

"is.



THE CANADIAN GROCER

POULTRY.—Supplies of poultry on 
local market are hardly sufficient to meet 
demand which has been augmented by 
increased demand from Western and
Eastern points for nearly all lines of 
poultry. Under this increased business 
prices have become quite firm with sharp 
advances on turkeys and fowl. Milk-fed 
chickens are also in big demand and are 
bringing 24c per pound.
Poultry, Dnaoed—

Turkey», pet lb................................................... OS
Ducks, per lb...................................................... OH
Chlekeni. per lb. ...................................  01» 0»
Fowl», per lb....................................................... 0 IT
dee*, her lb. ........................................ OH 015
MUk fed chickens, per lb. ........................... 0 *
HONEY.—Trading in honey is rather 

dull as consumers’ attention is all for 
maple products. Very little honey is 
being sold. Prices are unchanged.
Clowe, white .................................................  » M Oil
» iiî !St
Buehwheet honey ........................................ 010% »U

TORONTO.
PROVISIONS. — Provision market 

rules exceedingly firm with prices quot
ed same as week ago. Demand now is 
snapping up supplies pretty rapidly, al
though sales are not being pushed to any 
extent. One dealer remarks: “Every
body is anxious to worry the thing along 
until they can see what is going to hap
pen.” Demand is expected to increase 
greatly after Easter and that there will 
be a change of some kind, there is little 
doubt.

Prices on hogs have taken decline dur
ing past week and are now quoted, fed 
and watered, at $9.25 and f.o.b. at $8.90. 
Offerings have increased greatly and as 
result prices which were rather high 
have declined somewhat.
Smoked Meel»-

Uçht ham. per lb. ............................. • 1T% til
Medium heme, per lh. ..................................... « IT*
Lame hem» per lb. ............................. «15% I IT
Beck», plein, per lb. ..................................... OH
Becta. pee meml .... .......................... OH 0 54
lrfflS*t •*«”•. P" lb- ......................  *1» • H
Boll beoon. per lb. .................................  Ill 0 15%
Shoulder» ................................................... • OH • 1*8
PleMed Meet»—lc lee» than imoked.
Heaiy men pork, per bhl.................... H00 B60
Short cut. per bhl...................................W 00 HOC
Cooked ham» ........................................... o M IV
Long deer bacon, light ............. ........ . 115 0 II
Urn* dear bacon, beery ................... I H • H%
Lon* dear bacon, eitra heaey ........  113 011%

Urd. tierce», per lb. .................................  Ill 110%
Lard. tuba, per lb. ...................................... 114% 0 14%
lay. pall», per lb. ..................................... 014% 0 15
^. compound» per th. tleroee .......... 0 0» I «%
Lire hogs, fed and watered ................................ #28
Ure hog» at country point» ..................... I* Ml
Dressed hog» ..................................................IS 66 14 60

BUTTER.—Butter on local market is 
firm and has advanced about 1 cent per 
pound on all lines. At present there is 
certainly no surplus of fine fresh makes, 
and stocks in these are being rapidly 
snapped up. Poor stuff is still hanging 
on market in large quantities causing 
bakers’ bntter to remain unchanged.
Æh itraamciT print ................................... »J?" Ÿ*
Creamery Mlm .............................................. OH 0 #
Creamery print» par lh. ...........................  OS 0 *

ÏS IS
Daily eoilda ....................................................  »H OH

EGOS.—Speaking of the egg market, 
one local dealer this week says, “New 
laid eggs are costing ns, laid down here, 
from 20 to 21 cents. In the country we 
are paying 19 to 20 cents up till Wed

nesday. It is expected that prices will 
then go lower as the Easter demand will 
be over by that time. We won’t gamble 
on the market after that date for fear 
it will go down.” He continued: “Re
tailers should buy eggs right after East
er at 18 cents or less, as wholesalers will 
buy eggs on Chicago basis instead of 
buying and losing the way they did last 
season. ’ ’

This week, new laids are down to 23 
and 24 cents, with supplies coming in 
freely. Another dealer states: “There 
ia no reason why egga should be so low. 
One firm in the States have got it into 
their heads that they can sell for noth
ing for a while.”

A few storage are still to be found on 
the market, bnt these, it is expected will 
be all off by Easter.

Jtrictly new laid, per doe. .................. IB
Storage, per doe........................................  6 II
Pickled, per doe. ...................................  6 14

0*0»
616

CHEESE.—Cheese situation contin
ues firm. Owing to increased demand, 
both for export and domestic, daring 
post couple of weeks, stocks are being 
fairly well cleaned up.

8S:£S
POULTRY.—All poultry is scarce and 

tending upwards. Fresh stocks are es
pecially hard to get and as result, dress
ed chickens have advanced to 20 and 22 
cents. Storage stocks are none too plen

tiful owing to small quantities having 
been pnt away last fall.
Chick», milk fed. lh. .................................. IB
Chicken», diemed, lh. .................................. »B OH
DnckClbmmd. Ib. ......................................  0 1» • B

d"!“d $8 Vi
HONEY.—Demand for honey has 

been slack all season bnt during past 
couple of weeks has taken on brighter 
tone. Especially is this true of buck
wheat honey which now is scarce and 
bringing fancy prices. Comb honey, too, 
is moving fairly freely, bnt demand has 
never reached the mark of previous sea
sons.

FREIGHT RATES NOT UNlYOB^f.
Hamilton, Ont., March 19.—(Special.) 

—At the last meeting of the local Re
tail Grocers’ Association the question of 
lack of uniform freight rates on mer
chandise as far as the wholesaler was 
discussed. It was decided to bring this 
matter up at the convention of the On
tario R. O. A. on April 16 and 17 in 
Toronto.

It was also announced that the peti
tions regarding weights and measures 
and garnishee law had been pretty well 
signed np, snd that they would be sent 
to the secretary of the O. R. Q. A Asso
ciation.

System in Stock Arrangement Helpful
Chatham Dealer Places Goode on Shelves In Particular Places 
—Clerks Study the Arrangement and no Time is Lost in Serv
ing Customers—Personal Talks With Clerks Help Salsa.

Chatham, Ont, Mar. 20.—(Special.)— 
“I have found,’ remarked a grocer re
cently, “that it pays to give a little time 
now and then to atudying the best me
thods of stock «rangement, and to train
ing the clerks so that they will take full 
advantage of the system employed.
“I was trained in an old-style store 

where there wasn’t any system at all, 
but my own experience soon taught me 
the advantage of an intelligent grouping 
and arrangement of the stock. I follow 
a plan pretty generally in vogue—I 
group preserved and canned goods, sub
dividing them according to whether they 
are fruits, vegetables or meats, grade off 
into sauces—and so on. By this arrange
ment, I can tell in a minute whether an 
article is in stock or not. If it isn’t in 
the seetion set aside for that class of 
articles, it isn’t anywhere in the store. 
The plan saves ■ lot of time, snd nowa
days, when good help is hard to secure, 
anything that saves time is mighty wel
come.

“Having got my system into pretty 
good shape, I make a practice of educat
ing the selling staff to it. I find that the 
average new clerk learns things a lot 
quicker if the employer lends him a 
helping hand now and then. Of course, 
I’m pretty busy, but there are dull mo
ments, and I put in a few of them intro
ducing the new recruit to the stock. 
Even the most scientific stock arrange
ment iap’t worth a red herring unless 
every member of the staff understands 
it. The time I pat in teaching the boys 
is well spent. They find things quicker, 
and, what’s even more important, they 
get into the way of putting them back 
at once in the right place.

“Of coarse, the older elerks do a lot 
of this training, but I like to take a hand 
in it myself. The boys appreeiate, it. 
Then too, I find it’s good policy to talk 
over the eomparative sales of various ar
ticles, and give them some information 
regarding the idling points. Not a long 
sermon, but just a few words.
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER.
W. H. OILLAHD A CO. 

Diamond.
1-lb. dae, 3 doe. la eaaa . .93 00 
14-lb. tin», S doe. la com. . 1 M 
14-lb. das, 4 doe. la cbm • 1»

KOYAL BAKING POWDBB.
Per doe. 

..................... 6 96

IN
........ 8 ûû

..........  8 »
............. 4M

.................U M

Royal—Dime 
- 14-lb.

“ 14-lb.
" 13-os.
“ 1-lb.
■ 8-lb. ,
" 8-lb.............................. 33 88

Berrsls—When peeked la barrels 
one par coat discount will be 
allowed.
WHITE SWAN 8PICB8 AND 

CEREALS, LTD.
White Bwaa Baking Powder— 

8-lb. else. 88.38; 1-lb. tins, 83; 
19-os. tins, 91.80; 8-ee. tins, 91.30; 
8-os. das, 00e; 4-os. tins, 48e; 
Oe tins, 40c.
BORWICK'8 BAKING POWDBB 

'iUbs. Par doe. das.
Bo-wick’s 14-lb. das......... 1 36
Berwick's 14-lb. dae......... 8 M
Berwick's 1-lb. das .......... 4 08

ÇOOK’S FRIEND BAKING 
POWDBB.

Per dee.
.... 8 40
.... 38 
.... 0M 
.... 0M 
.... 0 46

8 10

White Bwaa Self-rising Back- 
wheat Flour, per down, 9L 

White Bwaa Self-rising Pancake 
Flour per dee., |L 

White Bwaa Wheat Kernels, per 
dos- Il A0.

White Bwaa Flaked Bice, 8L 
White Bwaa Flaked Peas, per

doe., 91.

F. COWARD,
4M Spadlna Avenue, Toronto.

Flaked Bice, Bago, and Tapioca 
la Be cartons, per doe., 40c. 

Potato Flour (fluast) la 10c car
tons, per doe. 90c. 

Self-raising Flour fas prepared 
la Baglaad), la 10c cartons, per 

doe. Me.

DOMINION CANNBBS. 
Aylmer Jama. Per dee. 

Strawberry, 1018 pack ....9 t 18 
Raspberry, red, h*vy syrup 3 18
Black currant .....................  3 M
Bed currant......................... 18
Peach, white, heavy syrup l w ~ irtTUavy syrup 1 7714Pear, Bart,

.
No. 1, 1-lb. a 
Mo. 8. 6-os. 6 d 
No. 2, 6-oa. 8 
No. A 314-os., 4 
No. M, 13-os., 4 d 
No. 1«4 12-os., 8 doasa .... 8 M 
No. 12. 4-ea. 0 doaea .... 0 70
Ne, 18, 4-os. 8 dome ........... 0 78

la Tta Boxes—
No. 18, 1-lb., 8 doasa ........... 8 M
No. 14. 8-oa, 8 dosen ........... 1 78
No. 18, 4-os., 4 doasa......... 1 10
No. M, 214-lbs...................... 7 38
No. 17, 6-lbs. ........................ 14 M
FOREST CITT BAKING POW- 

DBP.
tins.............................. 0 76

18-oa tins..............................  1 M
18-os. tine .............................. 1 78

BLOB
Kaaa’s Oxford, per lb......... 0 17
la 10-lb. lota or case .... 0 18
COUPON BOOKS—ALLISON'S. 
For Mle In Canada by The Bby- 
Blaln Co., Ltd., Toronto; C. O. 
Beaacbemln A Fils, Montreal, 9A 
9A 9A 91A 918, and 930. All same 
price, one else or assorted.

UN-NUMBBBBD.
Under 100 hooka ....each 0 04 
100 books and over, each 0 0814 
0M books to 1,000 books 0 M 

For numbering cover and each 
coupon, extra per book 14 coat.

Jollies.
Bed currant......................... 3 M
Black currant .... ........... 8 M
Crabapple............................. 1 M
Raspberry and red currant 8 M 
Raspberry and gooseberry. 8 M
Plum jam ............................ 1 88
Green Gage plum, ■ toneless 1 88
Gooseberry........................... 1 88
Grape ...... ...... ....... 1 86

Marmalade.

Orange Jelly........................ 1 M
Green Bg.............................. 8.88
Lemon ......... ....................  1 M
Pineapple............. ...............  8 M
Ginger............... ................ 8 M

Pure Preserves Bulk.
6 lbs. 7 lbe.

Strawberry.......... 0M 0M
Black currant ......... 0 M ON
Raspberry ............... 0M 0M

Id’s and We per lb.
Strawberry....................... 0 18
Black currant.................. 0 18
Raspberry.............. . .... 0 18

Freight allowed up to We per 
100 lbs.

COCOA AND CHOCOLATE. 
THE COWAN CO., LTD.

18
38
le"

WHITE SWAN SPICES AND 
CEREALS, LTD.

White Bwaa Breakfast Food, 8 
doa. la case, per case, $3.00.

The King's Food, 2 dee. la

White Bwaa Earley Crispe, per 
dee, 91.

Perfection, 1-lb. tine, doa.. 4 
Perfection, 14-lb. tint doa. 8 
Perfection, 14-lb. tins, doa. 1 
Perfection, Me else, doa... 0 
Perfection, 8-lb. tins, per lb.0 
Soluble, bulk. No. 1. lb... 0
Soluble, bulk. No. A lb.........0
London Pearl, per lb......... 6

Special quotations for Cocoa 
barrels, kegs, etc.

Unsweetened Chocolate— 
Supreme chocolate, V4*s 13-

lb. boxes, par lb. ........... 8 M
Perfection chocolate, 88c 

sise, 8 doa. la box. doa.. 1 M 
Perfection chocolate, Me 

else, 8 and 4 doa. la box 
per dee. ............................. 6 W

Sweet Chocolate— Per lb. 
Queen’s Dessert, 14’s and

H’A 12-lb. boxes ............. 0 40
Queen’s Dessert, Fs, 18-lb.

boxes . ;.............................. 0 40
Vanilla, 14-lb, 8 and 18-lb.

boxes ................................. 0M
Diamond, Fa 8 and 12-lb.

boxes.................................  OH
Diamond, Fs and Ta 0 and

12-lb. boxes .....................  0 84
Diamond, H’A 6 and 18-lb.

boxes.................................  OH
Icings for Cake—

Chocolate, white, pink, lemon, 
orange, mapte, almond, cocoa- 
net, cream. In 14-lb. packsgOA 
2 doA In box, per doa.. 0 M 
Chocolate Confections—Per lb. 

Maple budA 6-lb. boxes ... 0 86 
Milk medallions 8-lb. bxs. 0M 
Chocolate wafers. No. A

6-lb. boxes .......................  0M
Chocolate wafers. No. A

6-lb. boxes ......................  OH
Nonpareil wafen, No. L

8-lb. boxM.......................  OH
Nonpareil Wafer», No. A

6-lb. boxes........................ OH
Chocolate ginger, 6-lb. bxs. 0 80 
Milk chocolate wafers, 6-lb.

boxes..................... ........ 0 M
Coffee dropA 8-lb. boxes .. 0 86 
Lunch ban, 6-lb. boxes .. 0 M 
Milk ehocolatA 6c bundloA 

8 doA In boA per box.. 1 M 
Royal Milk Chocolate. Be 

cakes, 3 doa. In box, per
box .................................... OH

Nut milk chocolate, 14% A
lb. boxes, lb........................ 0M

Nut milk ehocolatA 14% A
lb. boxes, lb................  0M

Nut milk ehocolatA Be ban,
84 ban, per box ............. 0 M

EPPS’S.
Agents—Willson A Warden, 

Toronto; Forbes A Nadeau, 
Montreal; J. W. Gorham A Co, 
Halifax, N.B.; Buchanan A Gor
don. Winnipeg.
In 14. 14 end 1-lb tins 14-

lb. boxes, per lb................ 0 88
Smaller quantities..............  0 87

JOHN P. MOTT A CO.’S.

O. J. Eatabrook, St. John, N.B.; 
J. A. Taylor, Montreal, P.Q.; 
F. M. Hannum, Ottawa, Ont; 
Joe. B. Huxley A Co, Winnipeg, 
Man.; Tees A Pense, “Calgary, 
Alta.; JohnMB A Toekney, Ed
monton; D. M Doherty A Co, 
Vancouver and Victoria.

Elite. Me aim (for cooking)
down ................................. 0 90

Mott's breakfast cocoa S-doA
Me slm, per doA ............... 6 H

Nut milk ban, 3 doasa la
box ..............................  8 M
“ breakfast cocoa 14*8

and H’s.......................  6 M
" No. 1 chocolate ......... 6 M
* Navy ehocolatA H*e 8 M 
" Vanilla stlckA per gn 1 80 
“ Diamond ehocolatA H’s * 84 
" Plata choice chocolate

Uqaon ...........................H M
“ Sweet chocolate cent-

......................... IB

WALTER BAKER A CO, LTD.
Premium No. 1, ehocolatA H 

and H-lb. cakes, 88c lb.; Break
fast cocoa 1-8, H, H. 1 and 6-lb. 
ttoA 89c. lb.; German's aweet 
ehocolatA H. and H-lb. cakes 
8-lb. boxoA 26c lb.; Caracas 
swmt ehocolatA H, and H-lb. 
cakes. Alb. boxes. 82c lb.; Auto 
swmt ehocolatA l-d lb. cakeA A
lb. boxes, 32c lb.; cinquième 
swmt ehocolatA 1-6. cakeA A 
lb. boxeA 20c lb.; Falcon cocoa 
(hot or cold soda), 1-lb. Uba 84c 
lb.; Cracked Cocoa, H-lb. pkgs. 
Alb. bagA 81c lb.; Caracas tab
lets, 6c cartons, 40 cartons to 
box, 91.H per box.

The above quotations an to.b. 
Montreal.
CONDENSED AND BVAPOE-

BORDEN MILK CO, LTD.
Bast of Fort William, Oat 

Preserved— Per Case
Eagle Bnnd, ea. 4 dee.... 96 W 
Reindeer Bnnd, ea. 4 doa.
Silver Cow Bread, ea. 4 da 
Gold Beal Bnnd, ea. 4 doa 
MayOower Brand, ea. 4 doa 
Purity Bnnd, ea. 4 doa... 
Challenge Brand, ea. 4 doa 
Clover Brand, ea. 4 do»....

Evaporated (Unsweetened)—
St. Charles Bread, email, 

ea. 4 doa.
Peerless Brand, small, ea.

4 dOA ................................
St. Charlaa Brand, Family,

ea. 4 dOA ........................
Peerless Brand, Family,

ea. 4 doA .........................
Jersey Brand, Family, ea.

4 dOA ....................................
8t. Charles Brand, tall, sa

4 dOA ................................
Peerless Brand, tall, ea.

4 doA ...................
Jersey Bnnd, tall, sa 4

dos. ....................................
St. Charles Bnnd, Hotel,

ea. 3 doA ............................
Peerleee Bnnd, Hotel, ea.

3 doa ...................................
Jersey Bnnd, Hotel, ea.

2 do». ....................................
St. Charles Bnnd, gallon»,

MCH, U do*........... ..
“Reindeer" Coffee A Milk.

ea. 2 doa ..............................
“Regal" Coffee and Milk,

ea. 3 doA .......................
“Reindeer” Cocoa A Milk, 

ea. 3 doa .........................
CANADA FIRST BRAND. 

The Aylmer Oondeoeed Milk Ce.

Canada First Baby Eva
porated Milk..................... 8 W

Canada First Family Eva
porated Milk .... ........... 6 M

Canada First Medium (H 
oa) Evaporated Milk.... 4M 

Canada First Hotel Eva-
ponted Milk.................... 4 H

Canada First Gale Evapor
ated Milk. Manufactur
er's Special.......................  4M

6 H 
6 H
4M

<i »
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oomu.
EBY-BLAIN, LIMITED 

Standard Coffees.
Boasted whole or ground, pack

ed la damp-proof bags.
King Edward .................. 0 84
Club House ...................... 0 88
Nectar .... ...................... • 88
Royal Java and Mocha. • 88
Impress............................ 8 88
Dechpee ............................  8 88
Ambrosia.......................... 8 88
Plantation......................... 8 S8H
Fancy Bourbon............... 8 88
Crashed Java and Mocha 8 18 

Package Coffee.
Gold MSdal. 8-lb. tine.
whole or ground ......... 8 81

Gold Medal, 1-lb. tine, de 8 88 
Gold Medal. %-lb. tine do 8 88 
Anchor Brand, S-lb. tins,
German Dandelion, 1-lb.

tins, ground.................. 8 86
German Dandelion, H-lh.

tins, ground ................. 6 88
English Breakfast, 1-Ib.

tins, ground ................ 6 18
Grand Prix, l and S-lb.

tins, ground.................. 6 86
Demi-Tasse, 1 and S-lb.

tins, ground.................. 6 88
flower Pet, 1-lb. pots,

ground........................... 6 88
do...................................... 8 81

WHIT! SWAN SPICK AND 
CB RIALS, LTD.

WHITE SWAN BLIND.
1-lb. decorated tine, lb.... 8 88
Mo-la. H-lb. tins, lb......... 6 88
Me-Ja, l-lb. tine, lb........... 6 88
Mo-la. 8-lb. tins, lb............. 6 86
Presentation (with tumblers) 88e

.. MINTO BROS.
MILAGAMA BLIND,

Ground or been— W.S.P. RJ».
1 «ad H ...........  8 86 688
1 aad H ............ 8 88 688
1 and H ............ 8 87 688

Peeked In STs and 88-lb. case. 
T*™*»—Net 88 days prepaid. 
■RAMSON’S SIBUir OOP-rwm.

AGENT: ». COWARD.
488 Spadlna Avenue, Toronto.

"■“H •>«....... «1.88 per dee, net
....... 8888 per den, net

In 8 donee free cases. Freight 
on H grass order. 

CRBHALA
Grape Nuto-No. 88, «8; He. 88, 

•488
Post Toestiee—No. TS, «888 
Postum Cereal—No. 8 «US; Ne. 

L «818
CONFECTIONS. 

PEANUT BOTTEE.
Ontario Prices 

MaeLeree’s Imperial— Per dee.
Small. 8 dee. .................... 6 88
Hedies*. 8 doe............... 1 88
I"SS 1 doe.................... SIS
Tumblare 8 doe............ 1 88
Pane 81 lbs, per lb....... 8 18

MACLABSirS IMPERIAL.
Ontario prisas per dee 

Individual (sack 8 dee) .. 1 88
Sewn (each 8 dee) ......... S «8
Medium (each l dee) .... «88
Large (eeeb H dee) ......... « 88
MaeLa ten’s Boqnefort—

Saaell (eeeb 8 dee) .... 1 «8 
Large (eeeb 1 dee) .... S 88

MacLaren’s Canada Cream-
Small (each 1 do*.) .... 6 88 

Medium (each 8 do*.) .... 1 86
Large (each 1 do*.) ......... 8 48

FLAVORING EXTRACTS. 
SHIRBIFF-S.

1 o*. (all flavor*) doe .... 1 88
2 os. (all Savors) doe .... 1 18
2H os. (all flavors) do*. .. 8 86 
4 oe (all flavors) doe .... 8 80
8 os. (all flavors) dos......... 8 18
8 os. (a*l flavorsV dos. .... 8 80
10 os. (all flavors) dos. ... 1 80 
88 os. (all flavors) des. ... 8 00

Discount on application. 
CRESCENT MFO. CO. 

Maplelne— Per dos.
2 os. bottle (retaU at 00c) 4 00 
4 os. bottle (retan at 00c) 6 80 
8 OB. bottles (retail at 11.80) 18 80 
16 es. bottles (retail at «8) 84 00 
Gal. bottles (retail at «20) 18 00 

GELATINE.
Knox Plain Gelatine (8 qt.

else), per dos. ................ 1 80
Knox Acidulated Gelatine

(8 qt else), per dos........  1 88
CLARK'S PORK 1ND BEANS 

IN TOMATO SAUCE.
Per dos.

No. L 4 dos. In earn......... 0 00
No. 8, A dos. In case......... 8 80
No. 8, flats, 8 dos. la case 1 18 
No. 8, tells, 8 dos. la case 1 86
No. 6, 1 dos. In ease......... 4 08
No. 18. H dos. In case .... 0 88 
LAPORTE, MARTIN A CIS.. 
LTD.. MONTREAL AGENCIES. 
BASSIN DE VICHT WATERS.
La Capitols, 80 qts. ......... 6 00
St Nicolas, 80 qto. ............  1 00
St Nicolas, 80 pts.................  6 00
La Neptune, 00 qts. ........ 8 00
La Sanltaa Sparkling. 88

quarts ................................. S 88
Claret qts. Crown, 80s___  1 80
Claret, pto. Crown, 80s... 6 10
Claret qts, Cork, 80s....... 1 60
Claret pto, Cork. 80s....... 6 00
Champenoise, qts, Cork,

80s .....................................  8 00
Champenoise, pto, Cork,

80s .....................................  6 00
Champenoise, ep, Cork,

120a .................................... 6 80
Lemonade Savoureuas 88 qts 880 
Lemonade, St Nicolas, 86 

qto........................................ 1 80
Lemonade, St Nicolas, 00

pts........... ............................  6 80
Lemonade, St Nicolas, 100

pto........................................10 00
Lemonade, St Nicolas, 100

Splits ................................. 188
CASTILE BOA».

“Le Soleil," It p.e. olive oU.
Ce. A00 1-os pieces, ce... 1 60 
Os 200 10-os. pieces, cs.t 12 00 
Os 100 40-os pieces, ce., 0 80 
Ce. 80 % lb. pieces, es... 2 16 
Cs 80 l-lb. pieces es.... 4 80
Ce. 12 8-lb. bars, lb....... 0 08
Cs. 28 11-lb. Bars, lb....... 6 08
Cs "Le Lane,” 86 p.e. olive oil. 
Cs. 88 H-lb. pieces c*.... 8 *
Os 12 S-lb. Bars lb....... 0 OSH
Cs 26 11-lb. Bars, lb.... 6 08 

ALIMENTARY PASTES. 
BLANC A FILS. 

Macaroni. Vermleam. Animals

Apple Jules 12 qts............ 8 16
Apple Jules 24 pts............  4 08
Champagne de Pomme, 24 p 6 80 
Motto Golden Ruisett— 
Sparkling Cider, 12 qts..:. 4 60 
Sparkling Cider, 24 pts.... 4 16
Sparkling Cider, 86 sp...... 4 SO
Extra Fine, 100H ..............  16 00
Apple Vinegar, 12 qto......... 2 40
These prices are F.OJ1. Mont

real. Imported Peas “Soleil" 
Per case

Tree Pins, H kilo, 100 tine 18 80 
Fins, tins, H kilo, 100 tine 12 60 
Ml-Flns, tins H kilo, 100

tins .................................... 11 60
Moyens No. L tins H kilo,

100 tins ............................  10 60
Moyens No. 2, tins H kilo,

100 tins ............................ 10 00
Moyens No. 2 ..................... 8 00

Frs “Petit" Peas 
Fins, tins. H Mo. 100.... 10 00 
Moyens tins H kilo, 100.. 1 80 

Asparagus Haricots etc.
MINERVA PURE OLIVE OIL. 
Case-

12 litres .......................
12 quarts .....................
24 pinto .......................
24 %-ptnta ..................

Tins— Gall.
6 gale. 2a.....................
2 gals 6s .....................
1 gal. 10*.....................
20*. % gal ..................

CANNED HADDIBS “THIS-
TLX" BRAND.

A. P. TIPPET A CO, Agents.
Cases 4 dos each, flats

«48

Beg, >6 lbs. 1 lb........ . 8 0TH
Bex, 28 lbs. leone.............8 8V

DUFFY * OO. BRAND.
Grape Jules 12 qts ...... 4 18
Grape Jules A4 pto............. «88
Grape Jules «8 splits ....... 4 IS

u

Cause 4 dos each, ovals
per case ........................... 6 48

INFANTS* FOOD. 
Robinson's patent barley, H-lb. 
tins «L26; l-lb. tins «2X6; Rob
inson's patent greets H-lb. tins 
«126; l-lb. tins «226.

BOAR’S HEAD LARD 
COMPOUND.

N. K. FAIRSANK CO., LTD.
Tierces..............................  8 10
00 lb. tubs ....................... 6 18H
20 lb. wood palls............. 0 10H
20 lb. tine ......................... 8 10
Cases 8 lbs., 28 to ease. 6 U 
Cases 6 lbs., 12 to ease. 6 18% 
Cases 10 lbs., 6 to case 6 18% 

T OM. Montreal. 
MARMALADE. 

BHIBRIFF BRAND. 
“SHREDDED."

1 lb. glass (2 da case) .«LAO «126
2 lb glass (1 da ease). 828 8.80 
« lb tia (1 da case)... 620 826 
1 lb tie (H 6s caas).. 826 «26

"IMPERIAL SCOTCH."
1 lb. glass (A da case).«128 «126
2 lb. glass (1 ds ease). 228 2.16 
4 lb Ma (1 ds caas)... 428 426 
1 lb. tia (H da ease).. 1.16 128

MUSTARD.
COLMAN'fl OR KEEN'S.

Perdes tins
D. a. ».. H-lb....................... 1 48
D. 6. », H-ib.................  tee
D. 8. F, l-lb. .................. 6 88
F. D„ H-lb......................... «16
F. D„ H-n............................ 1 46

Purist
Durham, 4-lb Jar..............  6»
Durham, l-lb. Jar ..............  626

MACLARBITB IMPERIAL PRE
PARED MUSTARD.

Ontario Prices
Small case 4 dos, per des 6 46 
Medium, eases 2 dos, des 6 88 
Large, cases 1 do*., dos.. 1 86

VERMICELLI AND MACARONI 
D. BPINELLI CY„ MONTREAL 

Plus
4-lb. box “Special," per box 8 22 
6-lb. box “Special," box... 8 44 
6-lb. box “Standard,” box. « 21% 
10-lb. box “Standard," box 6 86 
00-lb cases or 16-lb. bbls,

per lb....................................... 8 86
28-lb. eaaee, l-lb. pkge.

(Vermicelli), per lb............ 6 «8
Globe Brand.

6-lb. box “Standard,” box « 88 
10-lb. box “Standard," boa 6 80 
26-lb. cases (loose), per lb 6 88 
26-lb. eases, l-lb. pkge., lb. «MH

JELLY POWDERS.
JELL-O.

Assorted caas contains A
dos .....................................  1 88

Straight
Lemon contains A dos.... 1 88 
Orange contains A des.... 1 «8 
Raspberry contains 8 des 1 88 
Strawberry contains A des 1 88 
Chocolate centaine A des.. 1 «8 
Cherry contains A des.... 1 «8
Peach contains 2 des.......  1 «8
Weight 8 lbs to eass Freight

rats 2nd class.
JELL-0 ICE CREAM POWDER 
Assorted eass contains A 

des ..................................... A 88
Straight

Chocolate contains A dos.. A 88. 
Vanilla contains-A dos.... A 68 
Strawberry contais* A des 8 86 
Lemon contains A dos.... IN 
Uaflavoted contains A des. A 88 
Weight 11 lbs to eass Freight 

rats And class

IMPERIAL DESSERT JELLY. 
Ontario Priées

Assorted flavors «18.16 par gross.
Imperial Sterilised Gelatine. 

Cartons 1 dos, Me per doses.
KOAP AND WASHING POW- 

DMRS.
SNAP HAND CLEANER.

8 donna to box.................... 8 88
« donee to box.................... 1 «8

88 days.

RICHARDS PURE SOAP. 
6-ease lots (delivered). «426 each 
with 88 bars of Quick Naptha as 
a free premium.

Richards Quick Naptha Beep.
GENUINE. Packed M8 bora to

PELS NAPTHA.
Prices—Ontario ahd Quebec;

Lees than « eusse ............ « 6 «8
Five eases or more ......... 4 86
RAPHO MFO. CO., LTD- MONT
REAL "6APHO" INSECTICIDE.
1-18 gait, dos ....................« A 88
H-salL. des......................... «88
%-guH, des ....................... 18 88
1 gall- dos ......................... 1888
1-16 gall, green lot ...........A0 08
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Sit In Your Office
and get your Western business through us

With five large warehouses and a staff of live repre
sentatives in daily touch with all parts of the vast 
Western territory, we are in a position to do better 
justice to your line than you are, even by sending your 
travellers out to call on the trade direct. We are well 
known and handle only reliable lines, covering the 
territory often. We want to handle accounts in West
ern Canada for manufacturers of Europe, United 
States and Eastern Canada. We guarantee sales.

Do not overlook this market—WRITE US TO-DAY.

NICHOLSON & BAIN
Wholesale Commission Agents and Brokers 

HEAD OFFICE, WINNIPEG, MAN.
WINNIPEG, REGINA, SASKATOON, EDMONTON, CALGARY

Easter
Hams and Bacon
Easter marks the opening of the season 
for Hams and Bacon. Be prepared for 
the demand and stock up with the old 
reliable

“ Star Brand 9f

Cured under Government inspection by

F. W. FEARMAN CO.
LIMITED

HAMILTON 

Established 1864.

Try Us on

BULK
MINCE MEAT

the next time 
you are buying.
Our quality will 
surprise you. We 
have what you 
want.

J. H. WETHEY, Limited
ST. CATHARINES

“THE MINCE MEAT PEOPLE.”
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FOR GOOD FRIDAY
Fresh Halibut, Cod, Haddock, Frozen 
Halibut, Whitefish, Qualla Salmon, Sea 
Herrings, Fillets, Haddies. A full supply 
of all the choice lines of fish

FOR EASTER
An unrivalled assortment of Fancy 
Fruits and Vegetables, Tomatoes, Pine
apples, Celery, Spinach, Cucumbers, 
Bananas, Grape Fruit, Oranges, Lemons.
A complete assortment gathered from the 
leading markets of the world.

WHITE & CO., LIMITED
Wholesale Fruit and Fish Dealers 

TORONTO and HAMILTON

It is unquestionably 
a fact that there is a 
growing demand for 
Bananas each year. 
In order that you get 
your share of this in
creased demand it is

absolutely necessary that you 
handle only the very best fruit 
procurable, that this fruit 
reaches you in the best possible 
condition, and that your supply 
is steady.
By anticipating your wants and 
placing a standing order with 
us to be shipped how and when 
/ou wish, these three essential 
points in 'successful banana 
ousiness are assured you.
THE HOUSE OF QUALITY.

HUGH WALKER & SON
Eatabliakad 1M1

GUELPH and NORTH BAY

FRUIT DIOFATOH 
COMPANY

tj / /) }

WE CALL YOUR

ATTENTION
TO THE QUALITY OF OUR

BANANAS

NATION’S CUSTARD
POWDZB

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

Natioi’s Egg Pewder

AGENTS:
0. Gyde, 8t Xavionr St, Montreal 

F. Coward, Toronto 
(For Ontario.)

The W. H. Bscott Oo., 
Winnipeg, Man. 

McKelvie, OmrdeU, Ltd., 
Calgary, Alta. 

Distrlbnton, Ltd. 
Edmonton, Alta.

Bampleo free by poet

Fresh Fish 
Commands 

Trade
Shipments of all varieties 
arrive daily.
Our facilities for prompt 
handling ensure you hav
ing fresh fish.

Georgian Bay 
Apples

We have a limited quan
tity of high grade apples 
left. Order now.

LEMON BROS.
Owea lout Ontario

TRACUZZFS
MOTTO

is a perfect pack and no 
rush of orders or excep
tional market conditions 
make any difference— 
He still packs the Best 
under

St. Nicholas

J.J. McCABE
Agent

Toronto, - Canada
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WEST 15 A LONG WAY FROM EAST

If You’re Shipping
Weet, freight charges may be trou
bling you. There Is s remedy—Re- 
ehlp at Regina. Bulk your consign
ments together for the long haul to 
Regina. You save a great deal of 
money doing this. At Regina we 
will receive the cars and re-ablp the 
rarloua orders promptly over snort, 
direct routes. As our charges are 
reasonable, and Regina baa roads 
radiating in every direction, this is 
eminently practical. If you want to 
consign a stock of goods to us we 
have ample storage capacity, and 
will act as your Western Branch, 
delivering as goods are ordered.
Write us about your particular 
needs In this direction.

IT PAYS TO USE THE

REGINA STORAGE AND 
FORWARDING COMPANY
LIMITED REGINA

EVERY GROCER KNOWS 
THAT THE FASTER HIS STOCK 
MOVES THE MORE MONEY HE 
MAKES —

That well advertised goods not only move 
faster than others, but that they are also 
easier to sell.

HEINZ 57 VARIETIES
PURE FOOD PRODUCTS

are always well advertised.
Millions of people already know their 

goodness; others are learning about them 
every day.

Need we offer you any better reason for 
keeping an eye on your stock to see that 
you never run out of these good sellers.

H. J. Heinz Company

Help Her With 
The Baking

The majority of women take great pride in making 
fine cake, bread or pastry—they like to have them of 
even flavor, baked thoroughly but evenly, and above 
all, tasty. Give them

Windsor Table Salt
and you make baking success more certain. Poor salt 
means poor baking—everything goes "flat” after' 
hours of work over a hot stove, and that means disap
pointment. Help the housewife avoid that.

CftMDIIH SALT CO., LIMITED
WINDSOR ONTARIO

The
Arctic

Refrigerator
Built to your 
requirements

If you are plan
ning on installing 
a new refrigerat
or, send us your 
plans and mea
surements of space 
allotted to it, and 
we will be pleased 
to quote prices.

The " Arctic ’ ’ 
is very widely 
known and has al
ways given entire satisfaction. The best stores in the 
country use the Arctic. It is sanitary, and makes an 
attractive store fitting, keeping perishable stock 
always cold (dry cold), and fresh.

Send for 1913 Catalogue to-day.
A full line of new goods in stock.

JOHH HILLOCK A CO., LIMITED
TORQSTO, ONTARIO

AgeetelNWeet: J. WHIG HMD Regies, task.
WOU, RATER A HELLER . Rushs. iiR Maritime Frsvlaees
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PURE RELIABLE
DWIGHTS

BXKINO SODA

Have no hesitation
in stocking and recommending

“COW BRAND”
BAKING SODA

It is noted for its strength, purity and reliability, 
and is a marked favorite with the cook.
Ste to your stodts. Order from your jobber.

CHURCH & DWIGHT
Maasfasturtri LIMITED

MONTREAL

ROSE QUESNEL
k Pure Canadian Smoking Tobacco

specially selected and* perfect in 
every respect. Delightfully cool 
and sweet in its natural fragrancy.

and

KING GEORGE 
MW PLUG 

A Chewing Tobacco
surpassing all others in quality and 
flavor. Deliciously sweet and non
irritating.
QUALITY backed up with exten
sive advertising make them profit
able to handle.

Rock City Tobacco Co., Limited
Quebec

ylNGSudkLpfiPUR
IS UNIFORMLY EXCELLENT

and has been so during a quarter of a century, 
always receiving the same endorsement by 
householders and bakers as representing the 
highest degree of perfection attained by Stand
ard Mills the world over.
Exclusively a Manitoba Hard Wheat Flour, 
milled right in the heart of the Manitoba Hard 
Wheat Belt that has for many years upheld the 
reputation as the finest in Canada and that 
is still the foremost in every respect.
Free, 3 lb. sample bags Sovereign grade will 
be distributed through Dealers and Distribut
ing Agents.

Loitch Brothers' Flour Mills, Ltd.
“ MILLERS OF QUALITY”

OAK LAKE MARITOBA, CANADA
Established 16 yurt

If You Want Steady 
Customers

Too know transient business doe. not amount to 
very much Tour few .core or few hundred depend
able customers—mainly year particular buyers— 
make up your paying trade.
Inferior goods will not satisfy these people and they 
come to you because of the confidence they have In 
you and the goods yon sell.
It they want Macaroni or Vermicelli sell them the 
brand of quality the brand that always satisfies— 
"OLOBR.”

CtOBB'

j*«t

Macaroni and Vermicelli
made from the beat hard wheat with no malm or 
rice flour mixed in, making them absolutely pure.

They pomeea a quality which given distinctive 
flavor.

Yon may expect a big demand for the "Globe” 
brand goods aa soon as they are in trod need.

The profit makes It worth year while.

D. SPINELLI & COMPANY
REGISTERED

MONTREAL - - QUEBEC
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SOCLEAN
the original dustless 
sweeping compound

WILL CLIP THE 
WINGS OF DUST
Duet that has been the bugbear of housekeepers tor 
years—that has been stirred up every day Just to 
settle somewhere else. Is doomed to fly no more If 
"Soelean" is used on floors snd carpets throughout 
the home.
Get ready for the big Spring clean-up by ordering 
your stock of “SOCLBAN” now.

SOCLE»» LIMITED
"The erlglssters ef Best less Sweeping"

TORONTO
Agents for Western Canada « J. J. 
G1LMOR * CO., WINNIPEG. 
Agents for Montreal : MEDLEY 
M. SUCKLING A CO.. Agents 
for Ottawa; W. R. BARNARD 
A CO.

Why Don’t You do 
Like Him?

H. J. Buckley, of Moberly, 
Mo., who bought a No. 84 Kin
gery Corn Popper with Peanut 
Cylinder extra for $84.00.

He writes that the machine ia 
doing Une. I pay $40.00 per 
month rent and have four people 
employed, and machine pays rent 
and help.

Now, to get at his profits in this little, big business, 
tot'» do a little figuring. Bent $480 per year. Four clerks 
at $5.00 per week each, $1,040, total $1,520, or 15 times 
the cost of his machine. Did you ever add anything to 
your business that beats itt In some cages they have 
earned more net profit than that of the business of the 
entire store. Furthermore, its attractiveness turns the 
eyes of passersby upon your store. Often it is the agent 
of sending them in. It helps the business in the store. 
The Kingery Peanut Boasters and Corn Poppers are of 
many kinds and styles—Steam, Electric, Spring and Hand 
Power. Banging in price from $8.50 to $350.00. Sold on 
liberal instalments.

You should have Kingery's Book of Possibilities ana 
Catalogue No. 41. They are free.

KINGERY MFG. CO.
Cincinnati, Ohio

The
Bag & Paper 
Company» Ltd.

OTTAWA

Exclusive Bag
Manufacturers

Selling Paper Bags is only a part of our Service.
We make it a point to include Best Quality and 

Strength and Value in every Bag of our Manufacture.

Bequire your Dealer to supply only

CONTINENTAL "GERM PROOF” 
BAGS

DISTUBOTOHS:
On tarts : The Victoria Paper * Twine Co., Ltd., Toronto; 
Walter Woods * Co.. Hamilton; The Davidson * Hay, 
Ltd., Toronto; The Toung Co, Ltd., North Bey and 
Sudbury.
Maritime Provinces: Mr. Thomas iflanagan, Halifax, N.8. 
Manitoba, Albert* and Saskatchewan 1 Walter Woods * 
Co, Winnipeg.
British Colombia! Smith, Davidson A Wright, Vancouver, 
B.C.
Quebec Province and Montreal: The Continental Big * 
Paper Co, Limited, 427 St James St, Montreal.

/^liy x llvur
Premium 1.1. BAHTS

trade

g

Store 1776 Hm
Not 336 St* Paul St. MARK

Montreal,
Canada

SOAP POWDER.
ftrn®ito?apei«

M.T.

p

Helps to Sell "Babbitt’s,” 
the Original Soap Powder

Once you start a customer on “BABBITT’S” 
she will always use it, because of its great cleans
ing power—it is a concentrated powder and “a 
little goes a long way.” PUSH IT because the 
profit on its steady sale will please you as much 
as “BABBITT'S’* SOAP POWDER will please 
your customers.

B. T. BABBITT, INC.
NEW YORK
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MNOWNU

STUHHi

V.VIV
-I-Si,

STUHRS 
GENUINE CAVIARE, 

ANCHOVIES IN BRINE
(Salted Sardots ).

In Tins and Glasses. 

"'Please ask for eer offer"

CF.STUHR St CO„ HAMBURG..

OAKEY’S
The original and only 
Genuine Preparation 
for cleaning Cutlery, 
6d. and le. Canisters.
*WELLINGTON•

KNIFE POUSH
JOHN 0AKEY& SONS, Limits

MamiAssfursrs eP
Emery, Black Lead Emery Glass 
and Flint Goths and Papers, etc.

Wilhiloi Midi, London, Eqhid

Grocery
Advertising

By Wm. Bor sod i

It contains suggestions for 
special sales, bargain 
sales, cash sales, etc. ; ideas 
for catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collec
tion of short talks, adver
tising ideas and selling 
phrases used by the most 
successful grocery adver
tisers.

PRICE $2.00

ALL OKDEM PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
I4Î.1W University Are., Toronto

“Hums, the ancient Emeea, 
which has a varied and inter
esting history, to-day gains its 
living as a market for the large 
Bedouin tribes of the adjacent 
country. The bazaars remind 
one quite a good deal of Da
mascus, as one wanders through 
them, seeing here a man work
ing a primitive hand loom, on 
wjiich he turns out bright fab
rics for which Hums is noted, 
and there a small spice shop, 
and again a dyer, with hands 
stained dark with indigo, hang
ing up his wet cloths in the 
street.

“When we had lost 
ourselves in these 
strange surroundings, 
which seemed to place 
civilization at a remote 
distance, our eyes were 
struck by a placard, on 
which appeared i n 
bold English, “ Use 
Fels-Naptha Soap.’ ”

—Article “From Jerusalem 
to Aleppo.” By John D. 
Whiting, (page 102) The, 
National Geographic Maga
zine, January, 1913.

The

Condensed Ad.
P«ge

will interest you

Merchants
» and

Salesmen !
Would you be willing to pay 

$2.00 to hear some of the lead
ing authorities on salesmanship 
express their opinions on this 
all-important subject? In
BRAIN-POWER BUSINESS 

MANUAL

125 Presidents, Vice-Presi
dents, General Managers, Sales 
Managers and Star Result Get
ters, have contributed .of their 
knowledge and experience on 
such phases of the subject as :— 
The Selling Profession. 
Education and Training.
Before the Interview.
Getting Interviews.
The Approach.
Selling Talk.
Answering Objections.
Selling Tactics.
Closing Sales.
Cash with Order.
Samples.
Getting the Price.
Credits and Terms.
Cancelled Orders.
Territory.
Long vs. Short Trips.
Finding New Customers. 
Salesmen’s Relation to House. 
Salesmen and Advertising. 
Expense Accounts.
Promotions.
Bribes.
Conduct Toward Customer. 
Special Tactics.
Character and Conduct.
183 pages, 5% x 8% inches.

PRICE $2.00

TECHNICAL BOOKS. 
143-149 University Ave. 

TORONTO
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American Cans
IN SELECTING your FRUIT and VEGETABLE Cans use the 

same careful judgment and criticism that you exercise in all 
other purchases. “American Cans” court such a test. Cans 

are not all alike, even if they do seem similar and look alike as 
“two peas in a pod.” Satisfy every one of your needs in weight, 
strength, manufacturing detail and appearance; then consider 
price, promptness of delivery and possibility of a continuous 
supply without interruption. On the above basis we will take a 
chance on securing and holding your business.

American Can Company
MONTREAL, QUE. HAMILTON, ONT.

Three Lines You Should 
Know and Introduce to 

Your Customers
Tone up your stocks of Condensed MUk by adding 
these three lines—New Ones and Good. They will 
bring yon new customers and quick returns.

It. Issrgs Erapereted Milk, 4 4sisa Is esse - SS.SI 
Priasses Ceadeassd Milk. 4 4exea Is esse • - 14.10 
lasser Ceadeassd Milk. 4 dates la ease - • 15.00

Order them from your wholesaler or direct from 
the factory. Delivered In lease lots to any point 
in Ontario or East or Halifax.

J. MALCOLM & SON 
St. George Ontario

—MATCHLESS-
LIQUID GLOSS

Customers come back again and again 
with “repeat” orders for Matchless 
Liquid Gloss. They find so many uses 
for it.

Citant and disinfacts 
at wall at polithtt.

Unequalled for furniture, pianos, 
hardwood floors (unwaxed), and all fin
ished woodwork, as well as for linoleums 
and oilcloths.

Splendid, too, for renovating automo
biles and carriage bodies.

Put up in handsome litho
graphed tins; also in half-barrels 
and barrels. Write to any of our 
agencies.

TM Impwiil OH Co., UMM
Toronto Winnipeg Montreal 

tt. John lUBfai

63



TURBO CAN ADI AN GRO CER

By 'Special Beyal Perraleclea.

TAN 001

Ltd. ; K.

OM-d
▲MA.

You know the value of the “Sterling” mark 
on silver. You should know the value of 
“King Oscar” on Sardines, for the one is 
just as important to its particular line as 
the other.
“King Oscar” Brand Sardines are the height 
of absolute purity and wholesomeness, and 
have the sesty flavor of the fresh caught 
sardine. The purest olive oil is used only in 
the packing. Your wholesaler will supply 
you if you insist.

’ M«MW4N dswrs *

J. W. BlekleG Greening
(4. ». NmSmws)Hamilton, -. Ontario

“King Oscar”
os Sardines 

is like

"STERLING" 
ON SILVER

MADE BY

Woodruff Edwards Co.
ELGIN. ILL. U.S.A.

BUILT ON MERIT
The earnest running, quick
est grinding and most attract
ive mill for your store is

ELGIN
Natioaal Coffts Mill
It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.
Prompt shipments our speci
alty.

Ask any of the fetiewtas Jabbers far ear Cat a] as eel 
t.kJ. Oelt (sad bnachaa) ; Iks OsdrflU Oa. had 

Os.. UA; SkMtCh;

a Harass a os.

On. UA;
I

Keep a Good Stock
of Edwards’ Soups this cold, chilly 
weather. Edwards' Soups sell quickly 
because they are so widely advertised 
—they sell again and again because 
they are so good.
There's already a large sale of Edwards' 
Soups, and the year’s extensive advertising 
campaign will make the demand bigger 
than ever.

EDWARDS
SOUPS

Write for full pertleelsre of trade terms to
Distributors: _

W. O. Patrick A Co.. Toronto and Vincomer; Wm. 
H. Donn. Montreal : Bscott A Hirrner. Winnie*

'm&t

€✓ Chocolate
is the ideal chocolate for 
cooking and drinking pur
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—NOTTS

-----------------------------------------------------------------------------------------.

JOHN P. MOTT A CO.
MAMFMTWEItS

HALIFAX, NOVA SCOTIA
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—

Ton Will Catch
the trade of the men match-users 
also that of the household if you 
supply your patrons with the

DOMINION SILENT MATCH
------this match does not sputter
or spark and is a sure lighter.
The stems are made of best se
lected wood and do not break by 
the mere touch.

Dominion Match Co., Limited
Dewrooto, Ontario 

REPRESENTATIVES
Brokerage Compear, Limited, Toronto, Ont.) 

tid Co.. Winnipeg, Mno.i ». B. Bound * Ce» 
_ hi ». A. Tilton, St. John, N.B.| 9. W. Oerham • 

Ce» Halifax, N.S.; Kelly * Donglee, Vnaconrer, B.C.I Blthet 
« Co» Ltd» Victoria, B.C.) Wlloon Bros» Vleterta. B.C.) HaUe- 
woy. Bold • Co., Edmonton, Alta.) MeKelrte # StlrreOt, 
Calgary, Alta-i The Wlgle Specialty Ce» Saokatoon, Saak.; 
Orr, Broekleeby, Dane # Co» Winnipeg,

The A. Macdonald

MINION
SILENT

MATCH.
A fS! Z/V ZV7/VZ7ZX-7

IN THE GOODS
and

IN THE PACKING
are found those qualities which have given Canadian 
sea foods so wide a market and the turnover, heavy 
though it is, is annually growing.

No brand is so widely called for as the

Brunswick Brand
Our supplies—the choice of the fishermen’s catches, 
together with long experience and modern equipment, 
we are enabled to turn out the most perfect that can 
be made.

Our plans always have been to co-operate with the 
wholesaler and retailer and to give the consumer a 
good article at a fair price.

Just look over your stock, Mr. Grocer, and see what 
“CONNORS” lines you are short. Then order—here 
is a partial list:—

Vi OU Sardines 
Vi Mustard Sardines 
Finnan Haddles 

(oval and round tins)

Kippered Herring 
Herring in Tomato Sauce 
Clams 
ScaUops

CONNORS BROS» LIMITED
Black’s Harbor, N.B.

AGENTS-nJ. L. Levitt, Yarmouth, N.B. ; Buchanan * 
Ahern, Quebec, P.Q.; Leonard Bros» Montreal. P.Q.; 
A W. Unhand. Ottawa. Ont: A. B. Blcharde * Co., 
Hamilton, Ont; J. Harley Brown, London, Ont; C. 
do Carteret Kingston, Ont; James Haywood, Toronto, 
Ont; Cbaa. Duncan, Winnipeg, Mon.; Shelter#*, 
Macaulay Co.. Calgary. Alta.: johnston * Toeknoy, 
Edmonton, Alta. : Shallcrom, Macaulay Ce» Vaaeoever 
and Victoria, B.C.

New

BP O 5 -•CONNORS
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Whilesome and Appetizing 
Sterling Brand Catanp

is one of the leaders of 
the famous “Sterling” 
line, and is composed of 
the finest tomatoes and 
•purest spices only.
Made and bottled in a 
modern factory of light 
and cleanliness.
A seasonable and profit
able line for you to sell.
Send for prices.

The T. A. LYTLE CO., lmm
STERLING ROAD, TORONTO

Tim aid Tim Again
It has been proven that Bowat's 
Pickles will produce a decidedly 
friendly business connection be
tween the dealer and his customer

ROWATS
PICKLES
PATERSON'S SAUCE
are two lines that have high 
quality and exquisite flavor— 
they get the family trade.

Rowat & Co.
6LA860W, - SCOTLAND

CANADIAN DISTRIBUTORS:
Snowdon A Bbbltt, 826 Corlstlne Building, Montreal, Que
bec, Ontario, Manitoba, and the Northwest; F. K. warren, 
Halifax, N.8. ; J. A. Tilton, St. John, N.B.; C. B. Jarvis A 
Co„ Vancouver, B.C.

Twenty-seven years ef Eureka
Refrigeration

Over a quarter century ex
perience behind the manufacture 
of Bureke Refrigerators serves 
well to make this line the Stan
dard of the Canadian Market. 
Eureka on a Refrigerator la a 
guarantee of perfection. The 
Eureka contains no sine or 
galvanised iron or other offensive 
material likely to conflict with 
the Pure Pood Laws. The 
Burekatway la the dry cold cir
culating air way.

WRITS FOR CATALOG UK AND PRICES

Emki Refrtfenter 6s., Ltd. “ Toronto"
JAMS. *UTLEDQa"l,eel .L L«M* Ml

WALTER WOODS St CO., Winnipeg
i at Pert WRRsjb.

Think It Over!
Isn’t it worth while to handle a line that the 
women want? Such a line is

Black Knight Stove Polish
which produces a lasting jet black polish in the 
minimum of time and with the minimum of 
'elbow grease.’
Moreover, there’s a ‘worth while’ margin of profit 
for you in selling ‘Black Knight’

F. F. DALLEY CO., Limited

.«HM

HamOtaa. Canada Mala, U4.A.
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PURPOSES
ST. VINCENT ARROWROOT has a large 
variety of uses in the household, 'also in bis
cuit and confectionery factories, where this 
wholesome food has been found a very desir
able ingredient in biscuits and chocolates. It 
has been proven that the public favor the 
products which contain this food.

It makes an ideal breakfast and is the ideal 
diet for children and adults, and is a boon 
to the invalid. It also makes a dainty dessert, 
is healthful and nutritious.

Wherever introduced it has become immedi
ately popular with an ever-widening circle of 
users. The demand has always exceeded the 
supply. We are offering enlarged supply to 
meet the growing demand. There’s money in 
it for the wideawake dealer.

ST. VINCENT 
ARROWROOT 
BROWERS' & 
EXPORTERS’ 
ASSOCIATION

KINGSTOWN,
ST. VINCENT. B.W.I.

CAN YOU TAKE A DAY 
OFF WHEN YOU FEEL 

LIKE IT ?
Or are your credit accounts, ledger statements, 
etc., in such bad shape that you do not feel 
at ease to go anywhere T Would you like to 
get rid of this continual depression, worry, and 
the labor of spending all your spare moments 
straightening out and fixing up accounts t

The McCASKEY 
ACCOUNT REGISTER

is the solution. It keeps close tab on all your 
credit customers, improves collections, avoids 
misunderstandings, saves accounting worries 
and late hours over unbalanced accounts.

The MeCaskey does the trick in one writing.
You render each customer a complete state
ment in full at the time of each purchase.

Descriptive literature sent free on request.

Manafaetaren of "Surety" Carbon Back Counter Check Book»

THE DOMINION REGISTER Co
LIMITED

TORONTO ONTARIO
Trafferd Park. Manchester, En».

The Largest Manufacturers of Carbon Coated 
Saleebooks in the World

Skew la* Electric Recorder cad
Cask TiU

«4

më
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Start Right Now
We have the polishes and cleansers 

of merit. Some of our formulas are 
hundreds of years old. Preparations 
which have lived so long and have en
joyed such extensive patronage must 
certainly be of value to you.

Brodie’s British Plate Powder 
Brodie’s Furniture Polish

Brodie’s Cloudy Ammonia

Our ammonia is the leader. Not a mere 
mixture of water and ammonia but a 
combination of five substances.

Write

A. W. Hugrnan, Limited
MONTREAL

Humpty
Dumpty

EGG
CRATES

Carload iust received
from the Patentee — the 
Wholesale trade Supplied 
(and protected on price.)

Walter Woods & Co.
HAMILTON and WINNIPEG

You can’t get 
a better seller

because it’s quality throughout 
because the taste is there 
because the price is right.

y
PARIS PATE SANDWICH

The Acme of French Cuisine.

Only the

PUREST MEATS 
AND SPICES

used in the preparation, and the factory 
the essence of cleanliness. That’s the 
combination that counts—purity and 
cleanliness.

N.B.—Retailers can secure six tins for 
50 cents, freight prepaid, as a trial 
lot.

Société Française 
de Spécialités Alimentaires

MONTREAL

86



/

THE CANADf AT* GROCER

Money In Salesmanship
The trained salesman is practically independent 
Scores of business houses seek his services.
It should, therefore, be the aim of every young 
man to qualify himself for a higher position. He 
can accomplish this in his spare time, just as hun
dreds have done.
No work so quickly develops poise, self-reliance, 
ease, ability to grasp situations, instinct to meet 
the demands of the moment, and the capacity to 
meet men of their own level, as representing 
MACLEAN’S.
This work puts you in touch with the prominent 
men of each town, a connection of inestimable 
value. We require representatives in nearly every 
town and centre of population in Canada. You 
can make from $6 to $10 per week in addition 
to your regular salary. We give you a practical 
training that is worth consideration.

Write u» to-day for particular».

MACLEAN PUBLISHINGiCO.
143 University Ave. Toronto, Ont.

Country Merchants! 
OMAZON

A Canadian Stock Food
will help tone up the system of your customers’ 
horses and cattle. It is a recognized prepara
tion and attractively packed.
Horses, cattle, sheep, poultry, pigs, etc., enjoy 
it in their feed.

Manufacturer’s
AGENTS

We have other lines, dyes, and proprietary ar
ticles, for which we wish to give you selling 
rights in your territory.

Write now.

The Dr. Ed. Morin Medicine Co.
QUEBEC

Not an Enterprise for the
“Quitter”

Ç “If there feone enterprise on earth," says John Wanamaker, 
“ that a ‘ quitter ’ should leave severely alone, it is advertising. 
To make a success of advertising one must be prepared to stick 
like a barnacle on a boat’s bottom.

“He must know before he begins it that he must spend 
money—lots of it.
S “ Somebody must tell him that he cannot hope to reap results 
commensurate with his expenditure early in the game.

$1 “ Advertising does not jerk ; it pulls. It begins very gently at 
first, but the pull is steady. It increases day by day and year by 
year, until it exerts an irresistible power."
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CLASSIFIED ADVERTISING
Advertisements under this heeding, te. per 

word tor first Insertion, lc. tor escb subse
quent Insertion.

Contractions count ns one word, but five 
tguree (ns $1,000) ere allowed es one word.

Saab remittances to cover cost muet ac
company all advertisements. In no case can 
this role be overlooked. Advertisements re
ceived without remittance cannot be ac
knowledged.

Where replies come to our care to be for
warded five cents must be added to coat to 
cover postages, etc.

BUSINESS CHANCES
FIRST-CLASS GENERAL BUSINESS FOR 
Sale In Oxford County Ontario. Good, dean 
stock and good business centre. Building can 
be bought or leased. Apply Box 469. Canadian 
Grocer, Toronto.

FOR SALE — GROCERY BUSINESS IN 
growing district, east side Toronto: good cor
ner; $17,000 turnover last year; about $1.800 
stock. Apply Box 470, Canadian Grocer, To
ronto.

REPRESENTATIVES WANTED

A SIDE LINE FOR COMPETENT SALE8- 
men—a commission of 26% will be paid to 
salesmen of ability calling on grocery, 
drug, cigar stores, confectionery stores, etc., 
throughout Canada. Strictly high-grade goods 
manufactured by largest concern In Canada. 
Only men of ability need apply, and by let
ter only. H. Jackson, Room 724. 64 Welling
ton St. W„ Toronto.

SIDE LINES WANTED
TRAVELLER CALLING ON THE RETAIL 
trade and mines In Northern Ontario would 
like some good side line. Address A. L. Box 
165, Byug Inlet, Ont.

MISCELLANEOUS

DOUBLE TOUR FLOOR SPACE. AN OT18- 
Fensoui hand-power elevator will double your 
floor space, enable you to use that upper floor, 
either as stock room or ee extra selling space, 
at the same time Increasing apace on your 
ground floor. Coats only $70. Write fur 
catalogue “B." The Otls-Feneom Elevator 
Co., Traders Bank Building, Toronto. (tf)„

FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere In Canada.

BECAUSE THE REMINGTON TYPEWRITER 
Company’s Employment Department has earn
ed the reputation among stenographers of 
filling the most desirable office positions, the 
result Is that we place the most desirable 
class of office help. May we All your steno
graphic vacancy! No fees. 144 Bay Street, 
Toronto.
MODERN FIREPROOF CONSTRUCTION — 
Our system of reinforced concrete work—as 
succeeafully used In many of Canada’s larg
est buildings—glvee better results st lower 
-«st. "A strong statement" you will say. 
Write os and let us prove onr claims. That’s 
fair. Leach Concrete Co, Limited, 100 King 
St. West Toronto.
PENS—THE VERY BEST PENS MADE ARB 
those manufactured by William Mitchell Pens, 
Limited, London, England. W. J. Gage A 
Co.. Limited, Toronto, are sole agents for 
Canada. Ask yonr stationer for a 28c assort
ed box of Mitchell’s Pens and And the pen 
to suit yon.

THE “KALAMAZOO" LOOSE LEAF BINDER 
Is the only binder that will hold Just as many 
sheets as you actually require and no more. 
The back la flexible, writing surface flat, 
alignment perfect. No exposed metal parte or 
voit plicated mechanism. Write tor booklet. 
Warwick Bros. A Rutter, Ltd., King and 
Spa lisa. Toronto. (tf)
YOU CAN BUT A REBUILT TYPEWRITER 
from us. We have about seventy-flve type
writers of various makes, which we have re
built and which we will sell at $10.00, $16.00 
and $20.00 each. We have also a large stock 
of t>etter rebullte at slightly higher flgurea. 
Write for details. The Monarch Typewriter 
Co, Ltd, 46 Adelaide St. W„ Toronto, Canada.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send us samples "of what you are 
using. Well send you prices that will In
terest you. Our holder, with patent carbon 
attachment, has no equal on the market. Sup
plies tor binders and monthly account sys
tems. Business Systems, Limited, Manufac
turing Stationers, Toronto.

725,000 LIVE MERCHANTS USE NATIONAL 
cash registers. We couldn’t sell them unless 
they saved people money. The National will
Suard your money, too. Write us for proof.

ntlonal Cash Register Co, 286 Yonge St., 
Toronto.

ACCURATE COST KEEPING IS EASY IF 
you have a Dey Cost Keeper. It automati
cally records actual time spent on each opera
tion down to the decimal fraction of an hour. 
Several operations of Jobe can be recorded en 
eee card. For small Arms we recommend 
this as an excellent combination—employee' 
time register and coat keeper. Whether you 
employ a few or hundreds of hands we can 
supply you with a machine suited to your 
requirements. Write tor catalogue. Inter- 
••tion.l Time Recording Company of Canada, 
Limited. Office and factory, » Alice Street, 
Toronto.
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill Is the 
province. T. H. Squire. Queeeeboro, Out, 
solicits your orders.
BUSINESS-GETTING TYPEWRITTEN LBT- 
ters and real printing can be quickly and 
easily turned out by the Multigraph In your 
ewn office—actual typewriting for letter- 
forme, reel printing tor stationery and ad 
rartialagy saving 26% to 75% of average an
•alee
COUNTER CHECK BOOKS—WRITE US 
to-day tor samples. We are manufacturers of the famous Surety Won-Smut duplicating 
end triplicating counter check books, and 
Slagle carbon pads Is all varieties. Dominion 
Register Oo, Ltd, Toronto.
COPELAND - CHATTBRSON SYSTEMS - 
Short «Impie. Adapted to all classas ef busi
ness. The Copelend-Chattereoe Ce, Limited, 
Toronto and Ottawa.

printing ~cost American Muldgrapb 
Co, Limited, 12» Bay St, Toronto.

WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbee Company, Limited. 
Supplied by the trade throughout Canada.

BORY BUSINESS SYSTEMS ABB DEVISED 
to suit every department of every buelnees. 
They are labor and time savers. Produce re
sults up to the requirements of merchants 
and manufacturers. Inquire from our near
est office. Bgry Register Ce„ Deyton, Ohio; 
12$ Bay St, Toronto; 288% Portage Ave, 
Winnipeg; 308 Richards St, Vancouver.
MOORE’S NON - LEAKABLE FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the beet remedy Is te go to your 
stationer and purchase from him a Moore's 
Non-Leekable Fountain Pen. This Is the one 
pen that glvea universal satisfaction, and It 
costs no more than you pay for one not as

rid. Price $260 and upwards. W. J. Gage 
Co, Limited, Toronto, sole agents tor 
Canada.

ADDING TYPEWRITERS WRITE, ADD OB 
subtract In one operation. Elllott-Flsher. 
Ltd, Boom 114, Stair Building, Toronto.

The
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TAN6LE-
^gkFOOT

Gets 60,000,000,000 flies 
a year—vastly more than all 
other means combined.
The Sanitary Fly Destroyer, 

Non-Roisonous.

Coffee, ItsHistory, 
Classification and 

Description
By Joseph M. Waleh

This 1» the most exhsustlve, Inter
esting end Instructive book ever pub
lished on Coffee. It Is attractively written 
end richly Illustrated, end should be 
reed by ell who deal In or nee Coffee. 
The contents Include,

CnJtivntieei and Prépara Hew.
Commercial Classification and Dee-

Thle work, written by one of the 
greatest authorities In the world anon 
the subjects ef Tee end Coffee, will be 
mailed to yon postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONC1.

MacLean Publishing Co.

I43-I4S University A

THE “WAHT AD.”
The “want ad." has grown from s 

little need force In business life, 
Into one of the great necessities of 
the present day.

Business men nowadays turn to 
the “want ed." as e metier of course 
for u hundred email services.

The “went ad." gate work tor 
workers and workers tor work.

It gets clerks tor employers sad 
flnda employers for clerks. It brings 
together buyer end seller, sud en
ables them te do business though 
they may be thousands ef miles 
apart.

The “want ad." le the great tores 
la the s mal again eed Incidente ef
dally Ufa.
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COMPLETE YOUR

by stocking and selling
Attractive prices. We have a
ment of pipes.

NU CANADIAN

J. A. TO

TOBACCO DEPT,

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT 

That’s Our Policy.
PAPKB BAOH—WRAPPING PAPBB. 

How Is your stock 7 Don’t forget to 
give us a call when you begin to get 
short.

COUVRETTE A SAURIOL

WRITE TO
10 Garfield Chambers. Belfast. Ireland, 

for Sample Copy ef the

Irish Grocer, Drug, Provision 
and General Trades' Journal

If yea are Interested In Irish trade.

DEALERS: Tea make SS% preflt on "Vel- 
Peek." Pat up in attractive display stands. 
Write far sample end terms.

PICKLES & CATSUP
Reputable high-class goods at reasonable 
prices. Ton can have the same If you stock 
our Hues. Write for particulars.

H. BOURQUE A SON
MONTREAL.

Biscuits and Confectionery
Big range from which to choose your 
Christmas stock. Only the highest grade 
goods made. Prompt attention given all 
orders.

See Our Travelers.

O. E. Robinson & Co
Manufacturers and Buyers of Dried, 

Evaporated and Canned Apples.
gereell, .... Ontario 

Established 1SM.

Let Us Make Your Store Fixtures 
We have fitted up tome of the most elab
orately finished stores In Canada. Why 
not y cure? Our quotations are attractive 
and all orders are filled In specified time. 
No disappointments. Write when In need.

8. MKNNIBB A FILS 
Pie IX Ave., Maisonneuve. P.Q.

144 St. Urban St.

COMTE’S COFFEES
'. Let’s tell yoa why.

OLYMPIA AND 
BEN BEY CIGARS

are good smokers end sellers
Ed. Youngheart A Co., Limited, 

Montreal, P. Q.

BAKE OVENS
. Baking Decks ef •
W Pire Brick. Sectional

Owns that can be 1 
Is* anywhere.

IUI M.. UR. IrmlfsH. Csssfs
Writs for Oenersl

Your Custemeri 
will Lika— MAPLEINE

Recommend it to them 
with a money back guar
antee for a “Flavor" 
that is dainty and dif
ferent,—
Or to make table syrup 
by adding to white 
sugar and water.

Order from your jobber or
Frefierlek E. Reises A le..
M Front Sl.E.. Torontn.Onl.

Masse A Ntekey.
M7 StanleySt. Winnipeg Man.
The Croient Mfg.Co.

SEATTLE. - WAIN.

GRATTAN A CO.. LIMITED
ESTD. IMS

The Original Makers of
BELFAST GINGER ALE

Agents in Western Canada
EMERSON. BAMFORD CO.

S41 Gamble Street VANCOUVER. B.C.

SUCHARD’S COCOA
You want Quality Cocoa all the time, Mr. 
Grocer. It will not pay you to sell a tin 
on which you cannot rely. We can prow 
beyond a doubt the high quality of 
Suchard’s. Remember:—
Saahard’s. Saehard’s. Beehard’e.
FRANK L. BENEDICT • CO. Montreal 

Agente.

TWO CENTS PER WORD
You can talk across the continent for two cents per word 

with a WANT AD. in this paper j&0P

Write ut for Now Prioo List of

WINDSOR SALT
TORONTO MALT WORKS

TORONTO. ONT GEO. J. CLIFF. Menneer

A highly recommended sweeping 
powder, sold only in bulk; » strong 
pleasant disinfectant.

“NO-DUST”
NO-DUST MFC. CO.

6 Market Sa. St. John, N.g.

We hendle only
PURE MAPLE SUGAR 

and SYRUP
Write ns.

WOODMAN & McKEE
COATICOOK. QUE.

A want ad. In this paper will bring 
replies from all parts of Canada.
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If You Want Anything

To Buy a Business 
To Sell a Business 
To Rent a Store

To Hire a Clerk 
To Get a Position 
To Get a Partner

Anything whatever from the grocery trade.

Tell your wants in the Classified Advertising Department of The 
Canadian Grocer.

Advertisements under this heading, 2c. per word for first insertion, 
lc. for each subsequent insertion.

Contractions count as one word, but five figures (as $1,000) are al
lowed as one word.

Cash remittances to cover cost must accompany all advertisements. 
In no case can this rule be overlooked. Advertisements received 
without remittance cannot be acknowledged.

Where replies come to our care to be forwarded, five cents must be 
added to cost to cover postages, etc.

The Canadian Grocer
TORONTO MONTREAL WINNIPEG

Send Advertisement* for this Department to 
143 UNIVERSITY AVE., TORONTO. ONT.
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Make Your Easter Egg 
a “Golden Egg”

Now is the time to take advantage of 
Easter festivities. Make up full lists 
of all choice wines and specialties. The 
lengthy cold spell just passing must 
have made a hole in your stocks.

Wines that are choice and good:
CHAMPAGNES.

Piper-Heidsieck, Kunkelman & Co., 
Reims, Dry, Brut, Extra Dry, in cs. 
and basket.

Cardinal, Union Champenoise, Reims, 
qrts., pts., splits, in cs. and basket. 

Duc de la Grange Bouvet Ladubay, 
Epemay, qrts., pts., splits, in baskets.

CLARETS and SAUTERNES.
A. Delor & Cie., Bordeaux. In bulk and 

cases, quarts and pints.
BURGUNDIES.

Morin Pere & Fils Nuits St. George. In 
cases, quarts and pints.
MADEIRA and SHERRY WINE.

Diez Hermanos, Jerez de la Frontera, 
Espana.

In bulk and cases.
Special Sherries—
Favorito and Salariego, 1807. In cases.

MALAGA.
Garret & Cie. Malaga.

In bulk and cases.
RHENISH.

F. Krote & Cie. Coblenz.
In cases, quarts and pints.

BACCHUS APPETIZER AND 
TONIC WINES.

A rich old Burgundy and Quinquina, 
Cs. 12 litres, $8.00.

BANYULS BARTISSOL.
Natural Tonic Wine.

$7.50 a case of 12 bottles.

Write, Phone, Wire.

LAPORTE, MARTIN & CIE, LIMITEE
Tel. Mein 8766 568 It. Paul It.. MOITHEAL
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The Big Annual Spring Sales Number
OF THE

CANADIAN GROCER
is beginning to take shape. For months our editors have been on the still 
hunt for the right sort of material.

Actual instances of Creative Salesmanship,
Interesting Old Customers in New Goods,
Attracting the Public through the Window,
How some of the best Salesmen among the Retail Grocers secure 

their results.

Each year we have raised the standard of these articles. Each year we have 
received more congratulations from our readers. Each year our annual 
Spring Sales Number has become

MORE PRACTICAL
MORE LOOKED FORWARD TO
MORE APPRECIATED

by the retail grocers and their clerks throughout Canada.

April 18th—Date of Publication this Year—April |18th
Every Manufacturer should have his announcement in this issue.
Every retailer will be expecting it.
Here is your opportunity to speed up your Spring trade, by enthusing 

the retail grocers and their clerks, priming them with your selling points, 
and getting most results from your whole sales organization by securing the 
hearty co-operation of the man behind the counter.

Use a Double Page Spread
Show you have confidence in your goods and you will put confidence in 

the retailer who is recommending your goods to the customer.
Our advt. writing department will gladly assist in preparing copy for 

this issue. Drop us a line and we shall have a representative call with fur
ther particulars.

Canadian Grocer
Montreal Toronto Winnipeg

Publication Office: 143-149 University Avenue TORONTO
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The Menard Commercial Car

WE COULD MAKE A LENGTHY STORY
on the mechanical and technical qualities of the Menard Commercial Car, but owing to lim
ited space we cannot give all the facts here and therefore invite correspondence of all 
dealers interested and we will gladly supply full information and details of the Menard De
livery Oars— the cars that have made good.
The MENARD COMMERCIAL CAR is a quiet, reliable car with good speed and great pow
er. It reduces delivery expenses and enables the dealer to give a much better service.

Write for information to-day. It costs nothing.

MENARD COMMERCIAL MOTOR CAR COMPANY
WINDSOR, ONTARIO

Sanitary Cans
“The Can of Quality"

Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk

Sanitary Can Co., Ltd.,
NIAGARA FALLS. ONT.
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A Table Delight for 
Old and Young

Jelly, as a sweet at luncheon 
or dinner, is unsurpassed—if 
it is Chivers.*

univers
Table Jellies
owe their immense popularity to the fact that they are flavored with 
ripe fruit juices, from the finest fruit obtainable, and are prepared 
with exquisite care and scrupulous cleanliness. Chivers* Gold Medal 
Jelly is put up in fourteen distinct flavors, every one a wholesome 
and delicious table delight.

In these days of careful buying regarding purity, you can sell 
Chivers* and have a confidence in the sale that it will satisfy the most 
particular customer. Its excellence of quality will gain many repeats.

STOCK UP—THE PROFIT IS GUARANTEED.

CHIVERS & SONS, LIMITED

HISTON
FRUIT GROWERS

CAMBRIDGE ENGLAND
For samples and quotations apply to the agents :

THE W. H. MALKIN CO., LTD. FRANK L. BENEDICT & CO.
57 Water St. 144 Craig St. West

VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)


