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It stands alone and above all other laundry blues in the world.

Keen’s 
Oxford Blue
It is recognized the world over as the standard by which all other blues are judged

FOR SALE BY ALL JOBBERS

FRANK MAGOR & CO., 403sLp,aul MONTREAL
Agents for the Dominion of Canada

Syrup Suggestions
Lent, is approaching.
The wise grocer studies his customers’ tastes.
Do you wish to please them ?
Suggest

“Crown Brand” Table Syrup
It is just the thing they will thank you for.
Try it.
Place “Crown Brand1' Syrup prominently before them. 1 •'

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858
Works, Cardinal, Ont. 164 St. James St.,ÊMontreal

IX FORD 
BLUE .

53 Front St. East, Toronto, Ont.
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THE CANADIAN GROCER

Macaroni 
V ermicelli 
Spaghetti The peculiarly desir

able qualities of Taganrog 
(Russia) wheat impart to 
the Macaroni, Vermicelli, 
Spaghetti and fancy pastes 

made by Codou of France, a delicacy and flavor 
unlike any others—the quality is superb.

Added to that is the dependency of expert 
workmanship furthered by the aid of a model 
factory. With the definite purpose of securing 
the “BEST” insist upon having “ Codou’s.”

Look for the Name

“CODOU”
on the package—it assures and guarantees satis
faction. It is the stamp of reliability—the seal 
of goodness—the real and genuine. With it in 
your stock you are certain to avoid complaints. 
“Codou”—that is the name to think of.

Arthur P. Tippet 
& Co., Agts.

8 Place Royale, Montreal 
84 Victoria St., Toronto

Order Now France
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* BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is at 
lhe disposal of firms wanting agents cr of agents wanting agencies.

Hamilton

I PUSH BUSINESS IN HAMILTON
FOR LIVE CONCERNS

Do you want your goods sold on this market ? 
Every detail look d after thoroughly. 

WHITE ME TO-DAY
G. WALLACE WEESE

Manufacturera Representative Hamilton, Can
Offices, Myles' Fireproof Storage Warehouse

HALIFAX, N.S.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Grocery 

Brokers.
WAREHOUSEMEN

van give close attention to few more tiraL-vlasa 
agencies. Highest references.

riONTREAL

FOR SALE
Cheap for cash, Fruit C.eaning 

Plant with Date Press. In good 
running order.

J.T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal 
TEL. MAIN 778 BOND 28

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL
Fish, Oils, Beans, Peas and Produce. 

Agents : “Royal Crown ” Skinless Codfish.
R -presenting Morris k Co. Chicago, Pork and 

Lard.

J. WALTER SNOWDON
MANUFACTURERS’ AGENT 

AND BROKER
Open for exclusive representation of one 
or two more reliable houses with good 
grocery lines. Correspondence solicited.

23 Burton Ave., Westmount, Montreal

D . McL. BROPHY 
414 St. Paul St - Montreal

Broker and Manufacturers' Agent
Open to represent one more up-to-date house 

desirous of utilizing my excellent con
nection with the grocery trade.

Correspondence will receive prompt attention

MOOSE JAW

D. STAMPER
GROCERY AND FRUIT BROKER

AND MANUFACTURERS’ AGENT
Goods Stored and Distributed

Warehouse, City Spur Track
p.o. Box 793 MOOSE JAW, SASK.

NEWFOUNDLAND

T. A. MACNAB & CO.
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable 
address : " Macnab," St. John's.

Codes: A, B, C, 5th edition, and private.

REGINA.

ST. JOHN

G. C. WARREN
Box 1036 - REGINA 

Manufacturers’ Agent and Commission 
Merchant. Direct Importer of all grades of 
pure Ceylon Teas, and Grocery and Drug 
Specialties. Dealer in Coffees, Spices, 
Mustard, etc. Established eleven years. 
More lines desired.

IV. S. CLAWSON & CO.
Manufacturers’ Agents 
and Grocery Brokers

WAREHOUSEMEN

ST. JOHN, - N.B.
Open for a few more first - class lines

TORONTO.

BEANS 
Canadian and

Rangoon
W. H. MILLMAN & SONS

GROCERY BROKERS

TORONTO

W. G. A. LAMBE & CO
Toronto

Grocery Brokers and Agents.
Established 1866.

a

TORONTO,

W. G. Patrick & Co.
Manufacturers' Agents 

and
Importers

29 Melinda St. Toronto

Don Storage St Cartage Co.
81 Front Street East llmlte<

PHONE M. 2823
Storage facilities unequalled in 

city — Special cartage delivery — 
Lowest rate of insurance.

Dominion Storage
& FORWARDING CO., LTD.,

43 Colborne Street, TORONTO 
Consignments stored at lowest rates in city. 

All facilities for handling and shipping goods. 
TELEPHONE MAIN 5661

Agents tor Grocers’ Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT. Mich.

AGENCY DEPARTMENT
Limited

SWIFTS
Silver Leaf Lard 

Lard Compound 
COTOSUET

Anderson, Powis & Co.
Agents

16 Wellington Street East, Toronto

WINNIPEG

STUART WATSON & CO.
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, - MAN
Domestic and Foreign Agendee Solicited.

(Continued on page 4).
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LENT
Now is the time to look up your FISH STOCK for LENTEN TRADE, if you 
wish to get your share of this profitable business. Our stock is all new and 
well assorted. We have a carload of the following.

FOR SHROVE TUESDAY 

Don’t forget

PICKANINNY
PANCAKE

FLOUR
The best and best selling flour 

on the market.

Scaled Herrings
Fine Large Fish

LABRADOR
HERRINGS
Barrels and half barrels

Georgian Bay 
TROUT and 
HERRINGS

Guaranteed A.i. Fall Caught. 
GET OUR QUOTATIONS.

The
ATLANTIC FISH CO S 

brands—
“HALIFAX”—

Shredded Cod ioc. pkgs. 
Fish Cakes, i-lb. cartons. 
Boneless Cod 3-lb. boxes.

“ACADIA”—
Boneless Cod i-lb. cartons.

“ “ 2-lb. boxes.
Bluenose Cod is.
Skinless Cod ioo-lb. cases.Retails at ioc. package.

EBY-BLAIN, LIMITED
Wholesale Grocers TORONTO

Are all your customers satisfied with the tea they are using ?

Blue Ribbon Tea pleases the most exacting palates.

We have it for sale in the following grades : 25c., 30c., 
35c., 40c., 50c., 60c., 80c., $1.00, in Black, Mixed and Green.

The Blue Ribbon Tea Co., Limited
266 St. Paul Street Montreal
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Manufacturers’ Agents—Continued.

QUAKER OAT CO. or
Peterborough and Chicago

Represented in

Western Canada by

W. H. Escott
Wholesale Grocery Broker
1*1 Bannatyne Awe. 

Winnipeg - - Canada

SASKATOON.

CLARE, LITTLE & CO.
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manu
facturers’ Agents. Cars Distributed, Ware
housed and Forwarded. Warehouse on Transfer 
Track. Business Solicited.
PHONE 159 SASKATOON,
P.O. BOX 257 Western Canada

ESTABLISHED 1887

Carman Brokerage Co.
Wholesale Grocery Brokers

WINNIPEG. CALGARY and EDMONTON 
GOODS 8TROED AND DISTRIBUTED 

141 Bannatyne Ave. WINNIPEG, MAN .

BASKETS
Yon can make money at well as 

oblige yonr customers If you handle 
our

Butcher Baskets, 
Clothes Baskets, 

Grain end Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, OUT.

LET US COLLECT

Your Overdue Accounts
During the year we’ve been 

in business we’ve collected a 
heap of money for our clients. 
Send us your slow collec
tions ; and we’ll make your 
slow-paying customers hustle 
to pay up.

Send Them In To-day I

The " ‘ - Agency
313 New York Life Building - MONTREAL

EXPORT TRADE DEPARTMENT
Firms Abroad Open for Canadian Buaineaa.

Messrs. Gordon, McDonald & Co., 6-7 Cross Lane, East 
•■heap, London, invites correspondence, either from Exp irt 
ers of Canadian produce or Importers of general groceries 
From their long experience m Glasgow, Liverpool, and Lon 
don, they have a wide and comprehensive knowledge of boil, 
trades on every side. All goods imported paid cash against 
documents. References to Montreal firms with whom wt 
have done business for many yea s. Cable address, “ Dona 
We." Codes "A B C," fifth edition. Riverside and Adams

DAVID SCOTT At CO.
Established 1878. 10 North John St

Liverpool, England.
Splendid connections and references. Try us with a ship 
ment of CANNED GOODS.

T A -WHrti. TA verrvwvl

BPKAUUh

CANNING MACHINERY CO.,
CHICAGO. ILL.. OLA.

I

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.

tt

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

HINGSTON
GLEANER”
might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

ESTABLISHED 1S49

BRADSTREET’S
Capita and Surplus. $1,600,000 Offices Throughout tne Civilized World

Executive Offices! Nos. 346 and 348 Broadway. New York City, U.S.A.
THE BRADSTREET COMPANY gathers information that reflects the financial condition 

and the controlling circumstances of every seeker of mercant ile credit. Its business may be defined as 
of the merchants, by the merchants, for the merchants. In procuring, verifying and promulgating 
information no effort is spared, and no reasonable expense considered too great, that the results may 
justify its claims as an authority on all matters affecting commercial affairs and mercantile credit. 
Its offices and connections have been steadily extended, and it furnishes information concerning 
mercantile persons throughout the civilized world.

is without a peer in the 
Canadian market.

No tea is more exten
sively advertised or better 
known.

Good tea is a magnet 
which always draws trade.

Ridgways Tea will be a 
trade winner for your store.

CANADIAN OFFICE. 
VANCOUVER, B.C.

Agent»—Richards A Brown, 314 Ross 
Avenue, Winnipeg, Man.

THICK, SWOLLEN GLANDS

Correspondence Invited-

CALGARY. ALT* 
HALIFAX, N* 
OTTAWA. ONT.

- OFFICES IN CANADA -
HAMILTON. ONT. LONDÔN, ONT.
QUEBEC. QUE. 
VANCOUVER.

THOS. C IRVING, Gen. Men. Weetern Ceneda. Toronto.

that make a horse wheeze, 
Roar, have Thick Wind 
Choke-down, can be re
moved with

IBIINE

or any Bunch or Swelling
No blister, no hair 
gone, and horse kept ai 
work. $2.00 per bottle, du
ll ver-d. Book 3 D free 

ABSORBINE. JR., for 
mankind. $1.00, delivered. Reduces Goitre, Tumors 
Wen», Varicose Vein», Ulcers, Hydrocele, Varlco 
eel*'. Hook free Made only b 
W.F. YOUNG, P.O.F.. 204

LïlÀS, 80KB à CO., leaireal. Canadian Aseuu.

MONTREAL. QUE.
k ONT.ST. JOHN. N.B 

WINNIPEG. MAN.
TORONTO

597465
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Canned Fruits and Vege= 
tables Absolutely Pure

All our Canned Fruits and Vegetables 
are absolutely pure. The preservation 
is accomplished solely by sterilization, 
this being the cheapest as well as the 
safest method of processing.

We not only guarantee our Canned 
Fruits and Vegetables to be preserved 
solely by sterilization, but we further 
guarantee that all our Fruits and Vege
tables are canned when they are best 
fitted for table use.

Quality is of the greatest importance 
in Canned Goods, and owing to it being 
impossible to tell quality until the can is 
opened, consumers should be very par
ticular as to the brands they purchase.

It has always been the policy of the 
Management of the Canadian Canners, 
Limited, to work for Quality.

The buyer of a can of goods with the 
Canadian Canners’ Label, knows that 
he is running no risks. The quality is 
guaranteed by a responsible, reliable 
company.

Why buy inferior goods even if at 
lower prices only to perhaps incur the 
ill-will of your customers?

If you secure a name for handling 
nothing but reliable goods you are on 
the high road to success.

REMEMBER THE BRANDS
Simcoe, “Lynnvalley,” “Auto”; 

Aylmer, ‘ ‘Canada First, ” “Log
Cabin”; Bowlby’s “Horseshoe”;
Lalor’s “Grand River,” “Kent”;
Delhi, ‘ ‘Maple Leaf”; Boulter’s
“Lion,” “Little Chief,” “Thistle”;
Lakeport, “White Rose,” etc.

CANADIAN CANNERS, Limited
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The Staying Customer is a 
Boon to Business

The only way to raise a transient customer into the permanent 
class is to serve him with goods that particularly please him.

Naturally, the main question for you to settle with yourself when 
giving an order for new stock is whether the quality of the goods being 
offered you is calculated to please your customers by its excellence.

If it isn’t don’t order it!

We make certain claims for the high quality of

Old Homestead Brand
Canned Fruit and Vegetables
which it will pay you to carefully consider.

We claim that only the best grade of fruits and vegetables are 
selected for Old Homestead Brand, and that they are preserved by the 
most modern and sanitary methods known.

We claim that careful selection and skilful, sanitary packing pro
duce goods of the highest quality, and every can of Old Homestead 
Brand is a concrete proof of our claims.

Try a can- See for yourself !

Order from your jobber.

The

Old Homestead Canning Co.
Picton, Ontario
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QUALITY that TALUS ATTRACTS SELLS
The way to get the people coming to your store and passing by the man 'round the corner, is to sell

FARMER BRAND
CANNED FRUITS and VEGETABLES

Every can is a splendid advertisement for the man who sells it. The reason we 
are able to produce goods of uniformly high quality is the fact that all our stock 
is grown upon our own 3,000 acres of the finest garden land. That’s the basis 
of quality — good raw material. Then, look at our Canning Factory ! 
Positively, it is modern arid sanitary in every particular; and the people who 
operate it are clean and highly skilled in their trade.

Farmers’ Canning Co., Limited, BLO<^M.LIKLD

Unequalled in Quality
and a Producer of Permanent Profit

QUAKER
Canned Goods

The BLOOMFIELD PACKING CO.
BLOOMFIELD, ONT.

7



Tilbury
Brand”

Canned Goods
are in a group of their
own—the A1 GROUP

Nothing Better Packed

One of the best-equipped factories on the Continent 
situated in the heart of the best Tomato District in 
Canada.

RYAN BROS., Winnipeg 1 Sales Agents tor Manitoba, Saskatchewan and Alberta. 
western sales agents i A large stock carried in Winnipeg warehouse.

The Tilbury Canning Company, Limited, Tobnutr.y'

The Wise Grocer
is placing his order for 1908 pack and buying

“PEERLESS” Brand
Canned Goods

Put up by the Beamsville Preserving Co., Limited.

Sole Distributors :

WARREN BROS. & CO., - LIMITED
TORONO and KINGSTON

i :

ttv.V .a., ffits. ; f } I 
i- St# t,I

p 3 yij VV • f '

IT' I-

h i L .



THE CANADIAN GROCER

The Natural Feeling of Buyer Towards Seller is Distrust
but you cannot have distrust toward

"SALADA"
Why? Because, unlike sellers of other teas, we never want you to 
keep a pound of “SALADA” in stock if you desire to get rid of it. 
It costs you in interest and Insurance 10 per cent yearly to carry 
other teas.
We paid the freight when sending it to you and will pay the 
freight back again if you want to return it, and allow you the full 
cost. Look around at your stock of bulk and packet teas. Would 
you not gladly return a lot of it if you could do so on the same 
conditions ?

The “SALADA" Tea Co., Toronto or Montreal

Counter
Check Books

" Get the Best."

PHONE OR WRITE

THE CARTER-CBUME COMPANY, LIMITED
TORONTO and MONTREAL

Business is Booming in the West
Are you getting your share, Mr. Manufacturer, of 
the active and profitable business in the West? Are 
you satisfactorily represented ? We can handle 
one or two more lines.

Correspondence invited

/?. S. Wiseman & Co.
123 Bannatyno 

Avenue East WINNIPEG, MAN.
Manufacturers’ Agents and Brokers

We make a specialty of distributing cars for Eastern 
Manufacturers. Consign to us and we will distribute the 
goods among your customers.

Those Who Wish to Rent or Hire
stores or departments, sell or buy businesses or stocks, place or acquire 
accounts, obtain competent help, connect with satisfactory positions or 
secure aid in starting new enterprises, should not fail to use the Want 
Advertisement Page of THE CANADIAN GROCER. It is the central office 
of the grocery, fruit, provision, canned goods and foodstuffs trade of Canada.

9
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The flavor wins your favor and your Customers.

Our High Grade Specialty,

“CHOCOLATE BORDEAUX”
Is worthy of your particular consideration. The acme of perfection in modern chocolate mak

ing. Quickest selling specialty on the market.
CHOCOLATE BORDEAUX has a flavor all its own. It’s different from all other Chocolates. 

Write for samples. Test it along side of any other and you will find it better, purer, and more delicious. 
Be the first in your town to offer this line. We supply hundreds of satisfied customers.
Write to-day before it slips your memory : " Now is the time.”

The Montreal Biscuit Company, Montreal
Manufacturers “ Sweets that Satisfy ”

ST. LAWRENCE
Granulated Sugar BROOMS

We have them

20 Lb. Cotton Bags
Convenient Original Packages, con
taining the highest grade of Sugar.

No loss of sugar, or waste of 
time weighing and filling 
packages, thereby saving 
cost of labor and parcelling.

The ST. LAWRENCE
Sugar Refining Company, Limited

Montres I

Not CHEAP ua 
GOOD

Ask for our 
present prices.

Walter Woods & Co.
Hamilton and Winnipeg 

Try our Boss Bamboo handle Parlor Broom.

DO YOU WANT to buy or sell anything, to engage a clerk or secure 
a situation ? Try a Condensed Ad. in The Canadian 
Grocer, it will bring results. Two cents per word 

for first insertion, one cent per word for each subsequent insertion. See page 69 for yearly rates.

10
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“Wayne” Stands For Quality Washboards
First, last and all the time. Wayne Boards are sold with a

JlT guarantee of first-class workmanship and the best and highest grades of
Z )*\ /III /#/ \ Glass, Brass, Enamel and Zinc Surfaces. We furnish with our regular 
I \l\/fÀlVf/ I line> frames made of the celebrated St. Francis Basin Red Gum Lumber, V \Vff/\u/ / which is peculiarly adapted to this purpose. It is hard and smooth 
\ «■/ \W/ Z and has not the warping qualities of cottonwood. When our

customers absolutely demand it, we are in position to furnish the Wayne 
trade mark line with white hardwood frames, using the best white hardwood that

can be obtained in the U.S. This necessitates a slight advance in the 
price, owing to greater waste in the lumber but produces a frame far better in all respects than 
cottonwood or any of the kindred soft woods used in the manufacture of boards. We wish, 
however, to draw your earnest attention to the St. Francis Basin Red Gum Lumber, which we 
maintain is an absolutely perfect wood for the manufacture of washboard frames.

Our prices will please both the Jobber and the Dealer. Carrying our line will increase 
your sales.

WE ARE NOT IN THE TRUST

Wayne Manufacturing Co., St. Louis, U.S.A.
r

As Pure as Windsor Salt

<1 nn Sffclfl Worth It was a thirty-mile trip to town
«Pl.UU 3U1U worin and the instructions of Mrs.

(IrnrPripC Smith to husband John were to get a dollar’s worth
G1 VJ I ULC1 ICd — q„u i.u„--------—

Smith to husband John were to get a dollar’s worth 
of Windsor Salt at the grocer’s—naturally husband

John secured his entire list of groceries at the store that was stocked with
“Windsor.” He spent twenty-five dollars in that particular store.

The reason why Mrs. Smith was determined to have Windsor Salt was and is plainly 
evident—its uniform excellence, purity, white
ness and dryness. It pays to sell the salt that "W "W 7 • "t
helps to sell other goods in the store. ▼▼ 1 11 il .S I 1 J

CANADIAN SALT COMPANY, LIMITED, 
Windsor, Ont.

J
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New Crop

Muscovado Sugar
The Davidson & Hay Limited

WHOLESALE GROCERS, TORONTO

Sugars of this well known brand 
are put up in packages of a size 
convenient for family use.

Extra Granulated - Bags 20 lbs.
Paris Lumps - Boxes about 5 lbs.
Equal to. if not better than, any
thing produced.
Ask your grocer for them and re 
fuse substitutes.

Manufactured by
The

Canada Sugar Refining Co.,
Limited

MONTREAL

StROf>
S*

GOUDRON
DHUIUB DE

FOIE DE MORUE
De

Seropstt» aO:ui»a.Câ->wb,tt 
Washro«:oi».B-V.

MATHIEXTS
Syrup of Tar

GOD LIVER OIL

WHY YOU SHOULD SELL

MATH I EUS 
SYRUP

of Tar aod Cod Liver Oil 

REASON NO. 2

It gives you a decent mar
gin of profit. This profit is 
all profit. There is nothing 
to be subtracted from it at 
the end of the season. No 
bad or unsalable stock. No 
time and trouble spent in 
persuading people to have it.

Mathieu’s Syrup sells all 
the year round. It is always 
on the move from off your 
shelves into your customer’s 
hands.

Mathieu’s Nervine Powder 
is another good seller. 
Both are necessities in 
your business.

MAIL THAT ORDER TO-DAY

L. MATHIEU CO., Props., SHERBROOKE, P.Q.
L. Chaput. Fils Sc Cie., Wholesale Depot, Montreal

JAPAN TEAS
Jobbers please write immediately for samples of the few lines of choice

low grade teas remaining.

S. T. NISHIMURA & CO.
MONTREAL and JAPAN
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ESTABLISHED A. D. 1840

The “Pansy” Has

The “Pansy" Broom has made good because it is 
chock full of quality in every point. The corn used 
is selected from the finest of the crop and the work
manship on it is easily better than the ordinary. 
It’s just the right size and weight, and has just the 
right amount of springiness to please discerning 
housekeepers. Then, its appearance goes a long 
way towards selling it. We have best values to 
offer in brooms at any price, but you’ll be wise to 
push the “Pansy."

“Buy From the Makers."

H. W. Nelson & Co., Ltd.
TORONTO ONTARIO

Made Good
. .' i r «ivî •-j.'-l

I’a ns) lln
\ H. \v. NT l SON &

m m

E.D.S. BRAND
Jams and Jellies
GUARANTEED ABSOLUTELY PURE UNEQUALLED IN FLAVOR

AGENTS
W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & 

Hickey, Winnipeg ; R. B. Colwell, Halifax, N. S. ;
J. Gibbs, Hamilton

E. D. Smith’s Fruit Farms, Winona, Ont.
13
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Have Your Wife Try Our

White Dove Cocoanut
If YOUR wife finds it the best for Cakes 
and Puddings, the OTHER man’s wife will, too

IT PAYS YOU BEST TO SELL the BEST

Sell White Dove Cocoanut
Agents :

Geo. A. Stone, Vancouver, B.C.
Scott, Bathgate & Co., Winnipeg, Man. 
Frank M. Hannum, Ottawa, Ont.
C. E. Macmichael, St. John, N.B.
J. W. Gorham & Co., Halifax, N.S.

mm. ?VA

W. P. DOWNEY
24 i n d St. Peter Sti ►*. MONTRI

»

I !
M

i

m i

Im-
4. v.: |imi

>• ii
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$7/

A RECORD Success
‘CAMP COFFEE pioduces 
a chorus of praise I tom ai who 
try it, and to :rv it once is to 
buy it always.

Recommend ‘Camp to your Customers. 
All Wholesalers stock it 

h l'atcr$on& ons Coffee Sfec<a*u:s.Glasgow

U

GASTRONOMICALLY PERFECT
and Purity backed up by $5,000

MASON’S

OK
SAUCE

Giant .Bottle retail* at 25 cent*. 
Secured profit 331%

Sole Manufacturer* :
GEO. MASON & CO., Ud. 

LONDON. ENGLAND.

teprewelei by
S. T. Nishimura & Co.

55 St. Francois Xavier St.
MONTREAL

N.B.—The trade are cautioned 
to avoid imitations.
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A GOOD LINE
There U a ‘ on in H.P. Sauce that i. crowding 

> i. replacing the older one. on the

nadian Grocer sees in H.P. a truly.=J“^.ntiteption,he c-di" G'oce'
l,bcr0.rrprorif,h,*„dHCF“‘me here ‘end *“ the -“■ Br-k

quot^Uons^Try^t^or yourselfee,T^e “you** get\h*e*rea“ n'for “■"success

W. G. Patrick 4 Co., Toronlo and I 4 8 Seelon 4 Co.. Halifax. N.S. 
Ellis 4 Co.. Lid.. SI. John's. I F

SAUCE I 4 Co., Ltd.. Vanc uver.

I., Ltd. I AND LONDON, ENC.

When a customer asks 
for a bottle of the best 
pickles the wise grocer 
will show a bottle of

STERLING
BRAND
PICKLES
every time. He knows 
his customer will be satis
fied and will come back 
for more.

Order from your jobber or 
direct from the factory.

™eT. A. LYTLE co ltd
Sterling Road, Toronto, Canada

SASSO
MEDICINAL OIL

DIRECT FROM ONEGL1A,
LEVANTE RIVER, ITALY.

A profitable line for you to stock at this 
season of changeable weather.
A perfect tonic, agreeable to take and 
quickly and easily assimilated. It is a 
soothing and at the same time incompar
able remedy for

Stomach and Intestinal Troubles, 
Constipation, Indigestion,

Nervousness, General Debility, 
Scrofula, Tuberculosis

Its equal as a tonic for invalids has yet 
to be found. Secure a trial order. Then 
you will always stock it.

Museo Commerciale Italiano
43 St. Antoine St., Montreal

•ole Agents American Continent Phone Mam 1731

Strength and Purity Are What# Count.
in the sale of flavoring extracts. And for the 
last quarter of a century

Shirriff s Flavoring Extracts
have proven the highest in strength and purity.

IMPERIAL EXTRACT CO., 18-22 Church Street 
TORONTO, CAN.
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THE CANADIAN GROCER

There is a Big Demand for

Black Knight Stove Polish
We are advertising Black Knight Stove Polish extensively in good newspapers 
all over the Dominion. It is strong, dealer-helping publicity, telling 
women to a»k you for Black Knight Stove Polish. Can you supply the demand ?

Your jobber can supply you.

The F. F. DALLEY COMPANY, Limited
HAMILTON, CANADA BUFFALO, N.Y.

FOUNDED IN 1842

We have arriving in a short time a number of fine lines of teas, comprising :

ees PACKAGES
200 Chests “NOLANDA” Ceylon Green Tea, 60 lbs. value, 24c............................ 22
200 Chests “OWL CHOP” Ceylon Black and Green Teas,in lib. packages... .20
32 H. Chests Ceylon Black Tea, “COPTONA," value, 18c .................................. 16
50 H. Chests Indian Pekoe Black Tea value, 17c ......................................................15
37 H. Chests Indian Pekoe Tea, “BUP.MANI’’ value, 20c ............................. 17
21 H. Chests Indian Pekoe Black Tea, ‘ APPIAH," value, 21c .............................. 16
.50 H. Chests Japan Tea, “FANNINGS" value, 12c.......................................... lOVi
.50 H. Chests Japan Tea, Fannings, “FUJI YANA” value, 12c........................... 10 Vi
2,5 H. Chests Ceylon Green Tea, “ADUWBLLA,’’ value, 22c ............................. 20

SAMPLES FURNISHED WITH PLEASURE

Such values are not obtainable elsewhere on the market to-day. We can prove what we say

Place Your Order at Once.

L. CHAPUT, FILS & CIE.,
2, 4, 6 and 8 DeBresoles St., MONTREAL

1 , is-*

Arctic Refrigerator
For butchers, grocers, hotels, etc. 
The coldest, driest and most up- 
to-date refrigerator on the market.

REPRESENTATIVES : 
Western Provinces—

Ryan Bros., Winnipeg

Quebec—
Wolf, Sayer Sc Heller, Montreal 

MANUFACTURERS :

im HILLOCK CO., Limited
TORONTO, ONT.

WRITE FOR CATALOG

ROYAL METAL POLISHES
The only METAL POLISH on the market that can be used with per

fect safety on all Metals, instantly cleaning GOLD, SILVER, COPPER, 
BRASS, NICKEL or STEEL. It works for all. It contains no ACID 
or GRIT. It Preserves the Metals. It Works easily and 
quickly. It Impart* a most Brilliant and lasting Lustre. 
It will not Injure the Hands.

4 ROYAL * stands for the best there is in

METAL POLISHES
Mat/» In Canat/a One» Used Always Used

Every Package Guaranteed By

Royal Polishes Company, Montreal
AGENTS ;

Ottawa : General Supply Co., of Canada, Ltd.
Winnipeg : H. W. Glassco & Co. Vancouver : Wm. Erichsen & Son 
Halifax : J. C. Calder Sherbrooke : E. H. Bowen

And all dealers.

l6



THE CANADIAN GROCER
4

Sanitary Cans
FRUIT CANS

All sizes—All kinds.
SYRUP CANS

For Hand Filled Goods
For products of Maple, Corn 
and Cane.

Tomatoes, Stringfomm Beene, Asparagus, Spinach,
Etc., Apples, Pmachmc, Pear», Plume, Etc. MILK CANS

Sanitary Enamel Lined Cons For Sweetened Milk and Evap
orated Cream.

For Color Fruits And MEAT CANS
Goods Of Strong Acidity Bevelled, Round and Square.

Strawberries, Ret! Raspberries, Black Rasp- BISCUIT TINS
berries, Blackberries, Sour Cherries, Blue- of any description.

BAKING POWDER
“The Can Without AND SPICE CANS

The Cap Hole" PROMPT SHIPMENT SUPERIOR GOODS
“Bottom Like The Top"

Write for Samples

SANITARY CAN COMPANY, LTD. Norton Manufacturing Co.
NIAGARA FALLS, - ONTARIO HAMILTON

Good Coffee
Coffee better than the average.

Coffee superior to others.
Coffee so exquisite in flavor.

That people want it again—and 
again. That’s what

Aurora Coffee
is. The best money can buy. It retails 
At 40 cents and leaves you a margin 
for yourself that is worth while— 
something to justify your buying 
the brand and introducing it to your 
customers. Don’t lose this chance.

W. H. GILLARD 4 CO.
Whoweo'e Breeers Cofree Importers

HAMILTON

Branoh Houae—Sautt Ste. Afar/*

WAGSTAFFE’S
Fine old English

Pure Orange Marmalade
Season 1909, now ready.

WAGSTAFFE’S
Jams, Jellies and

Sealed Fruits
are better than the imported. 

Once tried always used.

WAGSTAFFE, LTD.
Pure Fruit Preservers

HAMILTON

17
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THE CANADIAN GROCER

START THE NEW YEAR WITH THE BEST SELLERS

LANGLEY WARE
LEAOLESS GLAZE FIRE-PROOF WJUIE

LOVATT
&

LOVATT’S

Langley Mills
ENGLAND

MADE IN 8 SIZES

VITRIFIED LANC1EV WARE

Plain Green, Plain Green 
and Brown, Plain Green 
and Gold, Chocolate, Royal 
Blue, and Fancy Floral 
Designs.

TEA POTS FURNISHED WITH 
PERCOLATORS OR WITHOUT

No. 120 No 196

THE MOST COMPLETE AND UP-TO-DATE LINE IN THE WORLD 
OF LEADLESS GLAZE, VITRIFIED EARTHENWARE POTTERY

Jardinieres 
Tobacco Jars 

Vases

Flower Tubes 
Foot Warmers 
Match Stands

Noi. 119. 120 and 126

FIRE-PROOF WARE 
IN PLAIN GREEN 

AND BROWN
SAUCE PANS AND MILK BOILERS 

PIE DISHES AND STEW POTS 
OVAL ENTREE DISHES 

OVAL AND SQUARE BAKERS 
AND EGG POACHERS

FRENCH COFFEE 
FILTERS

HOUSEHOLD JARS 

BUTTER JARS 

GINGER BEER BOTTLES 

CUSPIDORES 

ETC.

Write us at once for Illustrated Catalog and Lowest Quotations—DO IT NOW and get ready for the BIG YEAH of 1909

CARVETH & COMPANY
SOLE AGENTS FOR CANADA

600 Lindsay Building - - - MONTREAL, QUE.
. _____ . _______ " ,t- .................._______ , ................ .........

V
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BRAND
SIGN OF PURITY

“ FisK for Lenten Season "
Barrels and h i/f barrels La >tradors
Halt Barrels Sea Salmon
Kegs Lake Salmon
Kegs Lake Herring
Kitts Mackerel
Quintals Whole Cod
Cases and halt cases Boned and Skinned Cod 
Cod Steak In every shape 
Specials In Salmon, Lobsters, Mackerel, 

Sardines, etc., etc.

See our travellers. They have some good things up their sleeve or

PHONE 596
BALFOUR, SMYE & CO.

QUICK SHIPPERS
Wholesale Grocers, - - HAMILTON, ONT.

Avoid Cheap 
Marmalades 
—Stock 
Balmoral 
Marmalade

Cheap marmalades do not pay. Cus
tomers find out their poor qualities 
and judge your grocery stock by 
the marmalade. Balmoral Marma
lade, is a high-class marmalade, be
ing absolutely pure. It will pay 
you to handle it.

J. W. WINDSOR
MONTREAL

Canadian made Ucorlce
Ÿ&S BRAND
All Druggists.

"Manufactura

NtiwwL licence &
Montreal.

SOFT MINTS—5c. boxes.
ACME PELLETS—5-lb. tins.

M. & R. WAFERS-5c. bags, 
and a complete line of LOZENGES, ETC.

Hard and Soft Licorice Specialties
Appropriate for the confectionery, grocery 

and drug trades.

Price Lists and Illustrated Catalogue on request.

AGENTS
R. S. Mclndoe 
J. M. Brayley 
E. W. Ashley 
H. S. Daly 
J. F. Mowat & Co.

54 Wellington St. E.
55 St. Paul St.
123 Bannatyne Ave. E.

If you have anything for sale which a Grocer or General Merchant 
will be Interested In, advertise It In our “ Condensed Ad.” column. It 
will bring you good results.

19
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ESTABLISHES OVER 200 Y BARS IS THE BEST
VINEGAR

MADE FROM FINEST MALT

i Preference Over All Others.LONDON, ENGLAND \
ONTARIO AGENTS : The Lined Brokerage Co., 23 Soott St, Toronto

Agent for the province of Quebec, J. Walter Snowdon, *13 St. Paul St., Montreal 
W. H. Eeoott, 1*1 Bannatyne Ave. last, Winnipeg

tve ARE OPEN TO DO BUSINESS ON EASY CONSIGNMENT TERMS. WRITE OUR AGENTS FOR PARTICULARS

WHAT LINE IN YOUR BUSINESS SHOWS THE GREATEST PROFIT 1

WHAT LINE WILL IT PAY YOU TO PUSH ?

DONT FORGET THAT THERE ARE TWO KINDS

SPICES and SPICES
THE OTHER IS NOTONE IS PURE

WE GUARANTEE EVERY POUND Of

WHITE SWAN” SPICE
TO CONTAIN 10 PURE OUNCES

APPRECIATE THE POINT AND SEND US YOUR ORDERS

WHITE SWAN SPICES AND CEREALS LIMITED - TORONTO
CANADA S GREATEST SPICt HOUSE

A Greal Convenience — McGregor’s
Patent Bag Holder

Holds every size bag. It is out of the way, 
yet permits instantaneous selection and 
prevents all waste.

Write us for full particulars and prices.

KILOOUR BROS.
19 Wellington St. West, - TORONTO

WILL BRING NEW CUSTOMERS TO YOUR STORE

TRY IT.
SOLD BY 

ALL
JOBBERS

K-lb. tin,—3 3ox. In cnn*.

-

• 1
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BANNER BRAND
CONDENSED M|LK_

ÿ.CHARtfj

St. CHARLES CREAM

WHY CARRY IN STOCK

Canada First Evaporated Cream ?
Because it is Highest in Butter Fat.

SURE TO PLEASE YOUR CUSTOMERS.
EVERY CAN GUARANTEED. NO DEAD STOCK.

Manufactured by

AYLMER CONDENSED MILK CO., Limited
AYLMER. - ONTARIO

ST. CHARLES CREAM
UNS WE ETE NE D= STERIL IZED

THE PUREST AND BEST

You will find Banner Brand 
a rapid seller because it is 
really superior in quality, 
and it is very attractively 
labeled. Its absolute purity 
is indisputable.

Ask your Jobber for Banner Brand

John Malcolm & Son
ST. GEORGE - - ONT-

of Condensed Milk and Evaporated Cream
The world has recognized the value of

“ Eagle Brand ” Condensed Milk and “ Peerless Brand ” Evaporated Cream
ASK YOUR JOBBER FOR THESE

WILLIAM H. DUNN, Montres I and Toronto
Scott, Bathgate & Co , Winnipeg, Man. Shallcross, Macauley & Co., Vancouver and Victoria, B.C.

Prepared with the greatest care from the highest 
grade milk obtainable in the famous Oxford County dis
trict in Ontario.

Our sweetened brands, Silver Cow, Purity and Good 
Luck Milk, are the best that science can produce. Persons 
preferring sweetened milk will find any of these brands of 
the highest quality and every can guaranteed. A trial will 
convince you that there is no superior.

We are prepared to make prompt ship
ment of any of the above brands.

St. Charles Condensing Co.
INGERSOLl, - ONTARIO

CANADA

The World has Moved Forward a Lot in 50 Years
In the preparation of health foods and hygiene the advance is especially noticeable. One of the 

greatest benefactors of mankind was the late Gail Borden. His inventive genius produced

Borden's Brands
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THE CANADIAN GROCER

DAYTON MONEY WEIGHT SCALE. 
NOTE THE LOW PLATFORM

Overweight Problem

Solved!
With this 1009 visible, self-weighing, self-computing, Automatic Scale, 

a child can easily, quickly and correctly divide the wholesale purchase into 
retail packages without a grain of overweight.

This is the simplest, easiest to operate form ot

Automatic Weighing' Machine
—accurate, reliable, durable.

Gives the exact weight for the exacting dealer.
Gives the exact weight to all customers.
True as steel and built for a lifetime of exact weighing.
Weighs to an ounce, computes to a cent.
Low platform—only 6) inches from the counter.
Our Automatic scales are equipped with a thermostat, like a watch, 

which makes them weigh with absolute accuracy in any temperature.
No swinging pendulum, no moving indicators, no poises to shift, no 

beams to bother with, no ball to forget, no friction to pay for.
This scale saves time and money.

THE SCALE THAT SAVES IS NO EXPENSE.

Drop us a line for full information.

The Computing Scale Co.
of Canada, Limited

164 W. Ming St., Toronto, Ont.

WE’VE COT 
WHAT YOU WANT

An Automatic Computing Scale 
with "MO SPRINGS"

The "Honest Weight" TOLEDO 
"The Scale with Brains"

WE INVITE COMPARISON

Toledo Computing Scale Co.
335 Yonge Street, Toronto, Ont.

65 Notre Dame Street Eaet, Montreal, Que.

“Salad, Edible and Gooking Oils1’
win

Write for illustrated booklet. See our next ad.

“Sun Buret” ■«■«.
“Non-Pareil” *«d.

To knvw these oils Is to stock them. The 
hneet substitute for lard on the market. 
Guaranteed under the Pure Pood Act.
We carry a stock and will be pleased to send 
you samples, with prices.
You will find our oils a good proposition all 
the way, owing to the number of uses to which 
they can be put.

WRITE US TO-DAY

J. M. BRAYLEY,
MANAGER KENTUCKY REFINING CO, Incorpor.t.d 

Cotton Seed Oil*
55 ST. PAUL ST, . MONTREAL
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Maple Syrup
Have you made arrangements for your supply 

of new season’s goods ? If not, let us figure on 
your requirements.

Our brand “Sugar Bush” cannot be beaten at 
the prices we sell.

James Turner & Co., Limited

Hamilton and Amprior, Ont.

INDEX TO ADVERTISERS.
This Index U made up on Tuesday. The Insertion o! the advertiser's name le this Index Is not 

ment, nor does he pay lot It, but It Is placed here entirely lor convenience ol readers. V
have the Index as complete as possible.

part ot his advertise- 
re endeavor to

Ailamton. J. T-, à Oo............................ 8
Allan, Robt., Oo..................................... 2
Allison Coupon Oo................................ 66
American Tobacco Oo........................... 61
Andenon, Fowls * Oo........................... *
Ancker-Tbiem Oo ...............................   70
Andrews-Gillespie & Bon........ ............. 62
Aylmer Condensed Milk Oo................. 21

C
*. J. AO........
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i

Dailey, The F. F., Oo., Limited.. 
Id son A Hay..Daw|i ______
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71
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Blue Ribbon Tea Co............................... 3
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Bovril. Ltd.............................................. 53
How er, 8. F. A Oo.................................. *6
Boyd A Oo.......................   19
Rradst rest's...................................... .... 4
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Bristol, Geo. A Oo.........outside back cover
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Brophy, D. McL...................................... 2
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Co-operative Ranks Recently Broken
President and Vice-President Have Resigned Within a Short Time of the General Meeting—Old Treasurer’s Name Not 

on the New Prospectus—The Picton Affair Recalled—Some Reasons for Resignations.

Since tin- u-port ni tin* failure of those 
interested to form a Picton hraneb ol 
the Dominion Co-operative Association 
a few weeks ago, some changes are ob
served in the personnel of the officers 
of the Association. These can he seen 
from a leaflet pasted on the second page 
of the old prospectus covering the old 
officers names and showing the new. 
The change as shown by this “extra” 
or added leaf occurred on Feb. 9th, 
i boy

lif course the Governor-General is not 
the president as the advertisement in 
the Picton press represented him to he. 
Other statements were made in that 
advertisement which should not have 
hi en and the natural result was the 
farmers who had been somewhat inter
ested, declined to have anything to do 
with the scheme as it lias so far been 
presented.

Change of Presidents.
Alexander Fraser is not now the pre

sident lie was but he has resigned, 
lie hold the Grocer liis reasons were 
that the Dominion Co-operative Asso
ciation is only yet in its preliminary- 
stages. He accepted the presidency to 
get things started and never intended 
to stay with it.

“1 was only president until the Asso
ciation was ready to go on and do 
business. 1 merely gave advice,*1’ he 
states.

Speaking further he said : “The pre
sent arrangement ( that is, the new offi
cers elected since the resignations took 
place) will only last for a month or so; 
there is to be a general meeting in 
March.” f-

This would indicate that the Associa
tion “is not yet ready to begin busi
ness.”

And therefore, why did Mr. Fraser 
resign so soon ?

“Can a man in the public service hold 
office in sueii an Association ?" was 
asked Mr. Fraser.

“It’s not illegal," he replied ; “hut 
its very undesirable that such should 
exist. I wouldn’t care to hold office 
under those conditions and that was one 
reason why I only undertook to be pre
sident until the Association was ready 
to do business.”

Name Without Authority.
Mr. Fraser, speaking in regard to the 

Picton affair said that his name was 
used in the advertisement without his 
authority. His successor according to 
the recently revised prospectus is Ro
bert J. Goudy, manufacturer, Toronto. 
Mr Fraser is Provincial Archivist.

The resignation of the president led 
to a change in the vice-presidency. Al
bert Chamberlain, in the office of the 
Belleville Portland Cement Co., the 
Arcade, Yongc St., Toronto, was the 
vice-president, but he has been succeeded 
by J. S. Milligan, bookkeeper, Toronto 
-*o says the prospectus.

He Follows Mr. Fraser.
Mr. Chamberlain has also given his 

reasons for leaving the Association. 
Among them are the following : He is 
a busy man and he resigned because Mr. 
Fraser resigned.

“As long as Alex. Fraser was at tin- 
head of affaiis 1 had no fear of things 
going wrong,” he told the Grocer. “I 
never would have allowed my name to 
go before the Board for vice-president 
if Mr. Fraser had not bitui at the 
head.”

Mr. Chamberlain is President of the 
British Welcome League and no doubt 
is a very busy man.

While he was connected with the As
sociation he had wanted things done 
right. He had told the Board that if 
lie ever found anything wrong he would 
resign and let them know why. He was 
on good terms with both the secretary 
and treasurer at the time he handed in 
his resignation. So far as he knew 
everything was done “on the square.” 
Referring to the attempt to establish a 
Picton branch of the Association he 
also stated that there was no authority 
for liis name going on the advertise
ment as one of the speakers.

Secretary’s Statement.
H. Macdonald is the secretary of the 

Dominion Co-operative Association. He 
has not resigned. He told the Grocer 
that the Governor-General was not the 
president of the above named associa
tion as represented in the Picton paper. 
He, however, is the president of the In
ternational Co-operative Alliance of 
England.

He, Mr. Macdonald, was invited to 
Picton a few weeks ago to lecture for 
the purpose of laying the foundation 
stone of a branch of the Association 
there. • ,1

He had been told by the leading farm
ers that if the movement did nothing 
else it would serve to abandon the 
credit system.

“I left some literature and author
ized J. Sayers, who I think is presi
dent of the School of Commerce there, 
to take subscriptions for stock on our 
published prospectus. The next informa
tion from Sayers was that he wanted 
me to give another address to the farm
ers. He carried out all arrangements 
on his own behalf. In the meantime a 
complaint was received through Alex. 
Fraser, the president, concerning the 
advertisement. I appreciated that the 
statements were misleading. I was not 
consulted regarding the ad.

They Couldn’t Go.
“I wired Mr. Sayers that owing to 

the terms of the advertisement, my 
directors disapproved of my attending 
the meeting as it might be construed 
that I had given countenance to a mis

leading statement. The president tele 
phoned to Picton that the advertise 
inent was incorrect and asked his cor
respondent—who, by the way, was Frist 
Newman, president of the Retail Mer
chants Association there—to intimate 
this to the farmers.”

The subsequent happenings were told 
in the Grocer of a couple of weeks ago.

Mr. Macdonald is a Scotchman. He 
was a member of St. Cuthbert’s So
ciety of Edinburgh, before coming to 
Canada.

In addition to changes already referred 
to the new prospectus hasn’t the name 
of H. Kiteley who was the treasurer 
There are three new directors and (In- 
auditors are also different.

All this in the face of a general meet
ing within a month’s time might seem 
rather peculiar.

ILLICIT COMMISSIONS.
Clerks and salesmen throughout Can 

ad a are advised of the introduction of 
a bill a few days ago in the House of 
Commons by Hon. A. B. Aylesworth, 
Minister of Justice, regarding illicit or 
secret commissions. This bill is for the 
purpose of preventing the payment or 
acceptance of illicit or secret commis
sions and other like practices. The ob
ject of this legislation is that the pay
ment or acceptance of illicit or secret 
commissions and practices of that na
ture shall be an offence punishable either 
by indictment or upon summary con
viction, according to the gravity of the 
circumstances.

The measure is one of general appli
cation. Already on the statute book are 
enactments against receiving of secret 
commissions by agents in the employ ol 
any government in Canada or municipal 
corporation.

No Employe Can Accept.
But the new legislation proposes Lu 

go further and make it illegal on the 
part of any employee to accept an> 
secret Commission in consideration ol 
favors to be given at the expense of 
his employer.

This legislation is in substance the 
enactment adopted on this subject by 
the Imperial Parliament two years ago

SEMOLINA.
The Grocer has received an inquiry 

from a London, England, house desiring 
to know whether an article known a.' 
“Semolina” is made in Canada or not. 
Any of our readers who know anything 
of this article which is manufactured 
from hard red wheat are requested to 
communicate with this paper telling
êarticularly where it is made. The 

ritish firm wants to do business in 
Canada.

«4



Interior View of Cold Storage Oyster Room, with Temperature Just Above Freezing Point

'as in the not yet distant past. Dur- 
ng recent years the Dominion Govern- 

mcmt through legislation in connection 
'ith cold storage, etc., has done much 
10 improve the industry and thus give 

1 ork to a greater number than before.
Fish From the West.

One of the important changes which 
•as come about in the last few years is 

• he rapid gains western Canada has 
made in supplying- the ■. eastern trade, 
his development is phenomenal and 

iuomises to increase.
I rom Winnipeg, Winnipegosis and 

Manitoba Lakes in the province of 
Manitoba come white fisn, pickerel,

more halibut from the Pacitic than from 
the Atlantic and the western fish is 
now even being sold in Halifax and 
Boston.

Successful Fish Merchant.
The fact that the fish trade has gone 

rapidly ahead in latter years is well il
lustrated by considering the develop
ment of the business of the F. T. 
James Co., wholesale fish merchants of 
Toronto, of which F. T. James is the 
manager. The progress has been made 
in- the last eleven years. Mr. James’ 
connection with the trade however, 
dgtes back twenty years, when he be
came clerk and assistant to the late
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and for some time it was a test of de
termination and endurance but their 
qualifications for doing business were 
made manifest and success was the re
sult. They have now a new building 
fitted with "every facility for doing 
things correctly.

Fish Trade Entirely.
Ip earlier years Mr. James did a 

general commission business and it was 
not until,, recently that he dispensed 
"with fruits and vegetables and has since 
confined all the operations to fish and 
oysters. The company has now their 
own branches on Lakes Ontario. Eriei 
Huron, Superior, Winnipeg and Geor-

Rapid Advance of the Fishing Industry
The Pacific Coast and Lakes of the Northwest Becoming Important Sources of Supply—More Fish From the West 

Than From the East—The Part the Grocers Have Played in Developing the Trade by Educating the 
Public—Success of the F. T. James Co., Wholesale Fish Dealers, Toronto, and Methods Used.

During recent years the advance in 
the fishing industry in Canada has been 
Mich as to make it one of the Domi
nion’s strong commercial points and de
serving of particular notice. The vast 
development of the industry has greatly 
increased the internal trade in fish in 
the country and a few years ago where 
vc had one grocer dealing in fish now 
ac have scores. The consumer is gra
dually becoming educated to the value 
<>f fish as a food, by the grocers who 
handle them. They provide wholesome, 
■ heap food and are a valuable change 
from meat which in many cases is con
sumed too freely for the health of the 
consumers.

The handling of fish at the present 
lime is vastly different from what it

pike and perch and the fisheries in these 
lakes are becoming very important.

In the Lesser Slave Lake, farther to 
the west and north, fish are caught in 
abundance through the ice. They are 
frozen practically while they are still 
kicking on the ice and shipped east as 
they are. They land here in better 
condition than fresh fish and as they 
are immediately placed in cold storage 
there nan be no deterioration

Western Halibut.
The Pacific coast trade in halibut is 

enormous. This fish is caught by the 
ton there, Victoria and Vancouver be 
ing made the chief centres of distribu
tion. Ontario fish dealers handle much

D L. Fort, of D. L. Port à Co., who 
had their business establishment in To 
ri mto on the Esplanade.

Nino years afterwards he launched 
out. for himself and has now a modern 
ly equipped wholesale fish establish 
ment fitted up with cold storage room* 
of the latest type. Eleven years ago, 
therefore, the company began with al 
most no money, a little credit and 1 
room 25 feet by 511 feet. Their early 
business was not very remunerative but 
it served to gain a good name among 
the trade. Courtes) and consideration 
were among their mottoes and they 
have now one of the most important 
fish and oyster wholesale houses in 
Canada.

The firm aimed at quality of service
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s. r.r edmonton merchants unite
Oyster Trade Advance.

Form Protective Association—Will Watch “Dead-Beats” and Indisc: 
Peddling—To Wait on Government for Purpose of Getting Small 

Accounts Collected With Less Expense—Cutting of Prices 
Considered.

rdIn this age of progress it is not sur
prising that the Oyster industry is 
keeping pace with the giant strides of 
civilization.

It used to be a question of what to 
eat, now that has been decided by 
science and the only thing that agitates 
the consumer is how’to secure his food 
in the most wholesome manner.

There has been more or less talk as 
to the best possible means of shipping 
oysters, but it seems that it has been 
left to Mr. James to solve the problem.

Edmonton, Feb. 16.—For a long time 
Edmonton merchants have seen the 
need of some organization amongst 
themselves for protection against bad 
accounts and unwarranted cutting of 
prices and other evils. This matter 
has been talked of for some time but 
nobody until recently seemed to take 
the initiative and try to formulate 
plans whereby the retailers would get 
together and talk the matter over with 
a view to forming an association. Al
most every city of any size at all in 
the country had some system to work 
upon.

A Protective Policy.
Within the last month or so though, 

this matter has been rapidly brought to 
a head through the strenuous efforts of 
some of the leading retailers and whole
sale men and what gives promise of be
ing one of the most important organ
izations of retail merchants in the 
West has been formed and is styled 
“The Retail Merchants’ Protective As
sociation.”

At a meeting held a short time ago, 
in the office of G. S. & J. Galt, much 
business was gone over and officers for 
the ensuing year were elected as fol
lows :—President, G. H. Graydon ; ist 
Vice-President, H. K. IJÿburn ; 2nd 
Vice-President, M. Webb ; Treasurer, H. 
W. B. Douglas ; Salaries Secretary, P. 
('. Engle ; Executive Committee, A. R. 
Duncan, W. J. Jackson, E. Tomlinson, 
C. C. Thompson and J. C. Dowsntr,. 
Mr. Engle will/assume his new duties 
at once and in à short time will open

up an office and devote considerable 
time to the affairs of this organization. 
At present the membership of the asso
ciation is sixty-five and about two hun
dred more retailers of the city have ex
pressed their desire of affiliating with 
the organization.

Objects of Organization.
The chief purpose of the Retail Mer

chants’ Protective Association is, as 
its name implies, to protect the retail
er. As far as possible the rating of 
every person in Edmonton will be ob
tained and thus the association will be 
able to control the credit system in the 
city and protect themselves against bad 
accounts. Representatives of the asso
ciation will wait on the government 
and ask them to pass a law whereby 
merchants will be enabled to collect a 
small debt without expensive litigation. 
Steps will also be taken to protect 
merchants against indiscriminate ped 
dling. The organization will endeavor 
to control and uphold prices as far a~ 
advisable and any retailer found guilty 
of “slashing” prices to the detriment 
of the other merchants will be brought 
to task.

The wholesale houses will be asked to 
cooperate in this matter by not selling 
to any retailer who has been causing 
any unwarranted break in prices under 
penalty of losing the business of Un
balance of the merchants in the city. 
Thus the offender will be cut off from 
getting goods and seeing his mistake 
may mend his ways.

Head of F. T. James Co., Wholesale 
Fish Merchants.

That he has succeeded in doing so, to 
the satisfaction of the dealers who 
draw their supply from the F. T. James 
Co., is shown by the popularity of the 
Beacon Brand Oyster package, which is 
the company’s private carrier. It ap
peals strongly to pure food enthusiasts, 
for like a paper match box, it is used 
but once. That the value of this pack
age is recognized by more than the 
oyster industry is shown by the visit 
recently of a score or more scientists, 
who were eager to inspect the packages 
and they highly praise the “single ser
vice package.”

Mr. James now handles more fish 
from the West than from the Atlantic 
indicating that the West has. more re
sources than merely its renowned wheat, 
fields. It is not very long ago since ftsh- 
was brought to Toronto in small quan
tities whereas now they come only in 
carload lots and these arrive every 
week

Treat the order sent in with the same 
care it would receive if the customer 
were watching you put it up. People 
like to trade where they can trust file
store. It’s inconvenient to have to 
watch your grocer or butcher every 
move he makes.

Lake Trout Piled in Cold Storage Room Like Cord wood, with Temperature a t
10 Degrees Above Zero.
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PRESENTATION TO PRESIDENT
Geo. F. Benson Honored on the Occasion of the Silver Anniversary of the 

Canada Starch Co.—Given Handsome Sold Silver Centre Piece—
His Reply.

At the conclusion of the annual meet
ing of the Canada Starch Co., Mont
real, which was recently held, an event 
df a social rather than of a business 
nature occurred of more than ordinary 
interest. The reaching of the silver an
niversary of the institution of the com
pany was made the occasion for the 
presentation to President Geo. F. Ben- 
Min, of a handsome solid silver centre- 
piece, manufactured by Henry Hickson 
& Sons, Montreal. In addition to the 
directors, there were present the local 
salesmerugnd office staff.

The following address was read ac
companying the presentation :—
To George F. Benson, Esq.,

President of the Canada Starch Co., 
Ltd.,

Montreal.
Hear Sir :—

< In the 50th anniversary of the found
ing of the starch industry in Canada, 
we the directors of the company, anil 
the working staff in every capacity, ask 
your acceptance of this testimonial.

We offer it as a memorial to the 
courage and foresight of your late re
spected father, the founder, a pioneer 
and maker of the industrial history of 
this country—as a token of our appre
ciation of your maintenance of his sue-

Solid Silver Centrepiece Presented to 
President Benson, of the Edwards- 

burg Starch Co., by the Direc
tors, Office and Sales Staff 

of the Company.

cessful administration as president— 
and of your qualities of mind and heart 
as shown in all your dealings with 
everyone connected with the company.

This gift and our expressions are but 
feeble exponents of our personal feelings 
towards you, engendered by long expe
rience of a character which has inspired 
all with that camaraderie and esprit de 
corps which is not only beneficial but 
absolutely necessary to the proper and 
successful development of industrial en
terprise.

They are accompanied by our heartfelt 
wishes that you may long continue to 
guide the destinies of the company 
along the same pleasant paths of pros
perity. And we venture moreover to 
express the hope that in the natural 
succession of generation to generation, 
on some future occasion a son of yours 
may receive from our successors, a sim
ilar tribute, tendered with as sincere 
pleasure as we ourselves are to-day ex
periencing.”

A Modest Acknowledgment.
In acknowledging the gift and the 

sentiments expressed, Mr. Benson re
marked that while he appreciated the 
kindness shown him, he felt that the 
comparitively few years during which 
he had been at the helm of the com 
pany did not warrant such a tribute. 
Had he been the chief for a quarter or 
half a century it might have been dif
ferent. He thought his services had 
been overestimated but since he was 
honored he would have to live up to 
what had been said concerning him. lie 
assured all of the absolute confidence he 
had in the business and its future.

ÏMfcfS: . ■
T- > i
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I ‘resident Geo. F. Benson, Directors and Sales Agents, of the Canada Starch Co., Ltd., from Halifax to Vancouver. 
Photo taken at the Bonaventure Station, Montreal, on the Occasion of the 50th Anniversary.
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WHY BROOMS HAVE ADVANCED
Great Shortage in the Oklohoma Crop—Many Manufacturers Can Scarcely 

Secure Raw Material—Available supply Bought Up Unawares.

VNfor The * amviian Grocer.;
There have been great changes and 

developments as to the dir-tricts in 
which broom corn has been grown. 
Beginning in the Mohawk Valley in 
New York State many years ago, it 
gradually drifted over to what is term
ed the central district in Illinois, where 
rhe rich black prairie soil produces a 
class of broom corn which has never 
been surpassed, particularly as to its 
wearing qualities. Since 1899. how 
ever, the land in this portion of Illi
nois has become more valuable selling 
a.- high as $150 per acre in the last few 
wars. This coupled with the fact that 
Indian Corn has brought high prices 
has contributed to a continuous reduc 
tion in acreage planted into broom 
-•orn since that year, so that at the 
present time Illinois does not produce 
more than 20 per cent, of the total 
<-rop when at one time it produced pro
bably 75 or 80" per cent.

Sometime previous to 1899. numbers 
of farmers from this central district 
having moved to Kansas, began raising 
broom corn in that state and from this, 
the evolution of the broom corn raiding 
in the new neighboring state of Oklo
homa was a natural one. The land in 
Oklohoma being cheaper and the new 
-ettlers being anxious to raise any crop 
which could he sold for cash, went into 
the raising of broom corn quite exten 
-ively, so that during the last eight or 
ten years, Oklohoma has produced the 
hulk of America’s crop of broom corn

Difference in Growing.
Conditions, however, are entirely dif 

ferent in Oklohoma from those in Illi 
nois. In Illinois the crop was practical
ly raised in two or three counties and 
a buyer at any time could, within a 
few days become cognizant of the con
ditions by taking a drive around, 
whereas in Oklohoma the crop is pretty 
well distributed over the whole state 
and it is practically impossible to ob
tain a fair knowledge of the size of the 
crop until after the crop is shipped and 
the records are taken from the various 
-hipping stations. It was this fact 
vhich helped to develop the peculiar 

conditions in broom corn last autumn 
Previous to the Presidential election 
broom corn manufacturers were prac
tically not in the market, although 
usuallv the hulk of the broom corn is 
bought in October, so that buying was 
comparatively small in October.

Broom Corn Bought Unawares.
Immediately after the election, how

ever, manufacturers swarmed out into 
Oklohoma and, lo and behold, the 
broom corn had practically been bought 
up before anybody was aware of it. 
Careful estimates since that time, go 
to show that instead of a crop of be
tween 30,000 and 40 000 tons which 
Oklohoma usually produces, there was 
not more than 16,000 tons, which 
with a reduced crop in Illinois, has de- 
velooed a shortage such as has not ex
isted during the last twenty years.

Naturally such dealers as had been 
buying for future requirement*, when

they became aware of the actual con
ditions, advanced prices and while 
broom corn during October was selling 
at from $30.00 to $70.00 per ton, al
most anything will now bring $120 per 
ton and the better grades as high as 
$130 per ton in Oklohoma. With the 
market firm at this advanced price and 
the probability that before another sea
son’s crop can bn grown, a large num 
her of manufacturers will practically ne 
out of business because no further sup
plies rail he obtained, the condition is 
entirely different from what it was in 
1809 when the broom corn market was

Travelers paid by commission in
stead of by salary is the system chiefly 
in vogue in the United States and in
formation secured regarding the results 
lo the traveler and wholesaler indirate 
that it is appreciated by both. Prac
tically all tlie large wholesale houses 
across the hordei pay their travelers 
on commission and they claim the sys
tem proves more satisfactory than the 
other method and more beneficial too, 
from a monetary standpoint.

Paying on • this profit sharing basis 
brings forward, it is maintained, good, 
active salesmen. It has the tendency 
to produce travelers who are real ar
tists in selling. The brainier men are 
left on the road and those who have 
not the ability to make good salesmen 
arc forced to drop out and seek their 
fortune in some other sphere of life.

The Retailer Also.
This system is claimed to ho better 

for traveler, wholesaler and retailer. 
Advocates of it say that the travelers 
who make the salesmen, on the commis
sion basis will make more money than 
by salary. It stands to reason that the 
greater the amount of sales the greater 
will he the commission. The standard 
of traveling is raised by the fact that 
only the best men come to the surface.

If the traveler sells more goods the 
wholesaler is hound to benefit because 
he will sell more also. Travelers in 
the United States make from 25 per 
cent, to 40 per cent, according to their 
territory and of course the man who 
provides the goods reaps his share of 
the benefits.

Those who advocate traveling on the 
profit sharing basis maintain also that 
the retailer comes in for his share of 
the advantages. A salesman to hold 
his customers must be very careful how 
he treats them and what he sells. Of
ten it is said, retailers arc sold goods 
they do not want, on the recommenda
tion of the salesman, only to find he 
cannot get rid of them This makes the 
merchant indifferent to purchasing from
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manipulated and the broom corn se
cretly bought up and prices boosted to 
$2011 per ton and that during a year 
when there was a larger crop of broom 
corn than usual. This year however, 
practically everybody was caught short, 
being practically unaware of the actual 
conditions, until brought face to face 
with them, so that unless all consum
ers are bound to quit buying brooms, 
the market will continue to advance ac
cording to the demand.

The actual advance while it seems 
large in dollars per ton is not very 
much in cents per broom, the advance 
of 10 cents per broom to the consumer 
practically covering the advance so far.

This should not affect the trade very 
seriously, considering the small number 
of brooms used annually in a household. 
It is however of the utmost importance 
to the manufacturers because in the ag
gregate this amounts to a large sum

the same traveler again and the latter 
loses custom. No difference would he 
made to him if he worked on the salary 
basis unless this occurred too frequent 
ly. It therefore appears from this rea 
sotting that the retailers would be sup
plied with the goods for which they 
would find ready sales. '

Travelers Become Artists.
The commission system has been gra

dually established in the United States 
during the past fifteen or twenty years 
and it seems to be getting more ad
vocates every year. The travelers ap 
preciate it because it gives them some
thing to work for and, as stated above, 
raises the standard of salesmanship.

To be a successful traveler a man 
must be a judge of human nature. 
Principles that make a sale in one case 
arc disastrous if used in another and 
travelers themselves across the line 
claim that the commission system is 
the better because it brings out men 
worthy of the position and these are 
better paid. Travelers working on 
commission have often been known to 
make as much as $10,000 a year and 
instances are known where $25,000 have 
been earned.

Another benefit claimed for the whole
saler is that definite sales are always 
made. On the salary basis this does 
not always occur and trouble too fre
quently arises.

Mr. Loudon, of The Tillsonburg Pack
ing Co. has purchased the business of 
I. W. Wait, known as the Jubilee Meat 

Market, on Broadway Sf., Tillsonburg, 
and will begin at once to make exten
sive alterations with a view to run
ning a butcher and provision store. H. 
K. Anthony, late with the Wm. Davies 
Co., Toronto, ano J. & A. McHardy of 
Guelph, has been appointed manager and 
intends carrying a full line of fresh 
smoked, pickled and cooked meats, can- 
neo goods, cheese, lard, butter, eggs, 
pickles, catsup, etc

COMMISSION VERSUS SALARY
Across the Border the Former System for Travelers is in Vogue — Benefits 

Claimed for Wholesaler, Retailer and the Traveler—Best Salesmen Come 
. to the Surface—Poor Men Fall by the Wayside.
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GROCERY TRADE CHANGES

New Stores Opening—Registrations and Assignments Made—Losses Sustain
ed by Fire.

Ontario.
E. J. Mills, grocer, Ottawa, has sold to 

If. G. Gordon.
Hamilton & Co., general merchants, 

Spanish, have assigned.
F. G. Parker, gpeeef, Toronto, has been 

succeeded by I. N. GoStlin.
The assets 0$ L. Ferguson & Co., gro

cer, Ottawa, are to be sold.
Archibald Finlayson, grocer, Glencoe, 

has sold to Graham & Tough.
A. J. McLean, general merchant, Mani- 

towaning, asks for an extension.
Edward A. Ellis, grocer, Tillsonburg. 

has assigned to William McGuire.
H. H. Muckier, general merchant, Dur

ham, has assigned to Ilenry Barber.
James Cunningham, grocers and 

halters, have assigned to J. N. Cober.
Win. Gillespie’s grocery store at 

I'etrolea was damaged by tire last week.
E. R. Woodiwiss, general merchant, 

Huntsville, Ont., has assigned to R. Tew.
II. H. Mockler, general merchant, Dur

ham, has compromised with his creditors.
Geo. Hagerman, general merchant, 

Zephyr, has advertised his business for 
sale.

A. McEnteer, general merchant, Beams- 
ville, has sold his business to W. 0. 
Pan ter.

L M. Joubert & Co., grocers, Williams- 
lown, have sold their stock to Lewis 
Joubert.

The general store stock of the estate 
of Double & Co., Thessalon, is advertised 
for sale by tender.

A meeting of the creditors of N. 
Albert, general merchant, North Bay, 
was called for February 17th.

A meeting of creditors of the estate 
of James Cunningham, groceries and 
hats, Hespeler, will be held on February
••23.

Quebec.
The assets of G. N. Bourassa, St. Jude, 

are to be sold.
The assets of R. Grenier, grocer, Que

bec, have been sold.
Leon Pelletier, general merchant, St. 

Augele, has assigned.
Gauvin & Frere, general merchants, 

Cap Rouge, have assigned.
The assets of P. A. Galipeau, general 

merchant, Farnham, have been sold.
Chas. A. Dewar, general merchant, 

Chelsea, has admitted his son into part
nership.

A curator has been appointed for the 
grocery 'business of M. Bernier, Fraser- 
ville.

Aime Alie, general merchant, Pointe 
Comfort, is offering his business for 
sale.

J. A. Tremblay & Cie, general mer
chants, La Tuque, are offering to com
promise.

Dean, Rowe & Lacey, grocers, Sher
brooke, are dissolving, to be succeeded 
by Dean & Lacey.

The assets of A. Friendlich, general 
merchant, Riviere a Pierre, are to be 
sold on February 23.

A demand of assignment has been 
made on J. W. Marchand & Co., general 
merchant, Beauharnois.

The stock of M. S. Delisle, general 
merchant, Portneuf, was to have been 
sold at Quebec on February 15th.

Arthur Larouche, general merchant, 
Notre Dame du Sacre Coeur, has dis
solved, Le fa ivre & Taschereau being pro
visional guardians.

Maritime Provinces.
Catharine Bates, grocer, Halifax, N.S., 

has discontinued business.
J. L. Hamilton, grocer., Stellar!on, 

N.S., has discontinued business.
J. L. Hamilton, grocer, Stellarton, 

N.S., has assigned to R. (!. MacKay.
Chas. II. Beardsley, general merchant, 

Berwick, N. S., was burnt out last week.
R. Heusbee, general merchant, Half 

Island Cove, N.S., has assigned to Simon 
Sinclair.

E. McLeod & Co., general merchants, 
Sydney, C.B., have sold to the Sydney 
Supply Co.

Western Canada.
McCormick & Pullen, grocers, Morse, 

Sask., have dissolved.
C. J. McClocklin, Carberry, Man., has 

assigned to C. II. Newton.
Brack & Kirkland, wholesale spices, 

Winnipeg, have dissolved.
George French, grocer, Souris, Man., 

has sold to llendren & Co.
Howell & Wier, grocers, Vancouver, 

B.C., have sold to W. J. McKay.
J. N. Pennock, grocer, Gull Lake, 

Sask., has sold to John S. Tweed.
Hing & Co., general merchants, Nel

son, B.C., have sold to L. Q. Chow.
An extension has been granted to J. 11. 

More, general merchant, Tyvan, Sask.
Creighton, Graham & Co., general mer

chant, Alameda, Sask., have dissolved.
A. F. Olson, general merchant Dun- 

durn, Sask., has sold to 1. I!. Faruum.
The stock of the Alberta Public Sup

ply Store, Edmonton, has been sold.
J. E. Cochran & Co., general merchant, 

Winnipeg, is succeeded by Joseph Lesk.
II. F. DeVelier, general merchant, of 

Findlay, Man., has sold to W. 1,. Smee- 
ton.

T. A. S. Campbell, grocer, Saskatoon, 
Sask., has been succeeded by J. L. Archi
bald.

An extension of time has been granted 
Craig Bros., general merchants, Togo, 
Sask.

Bell & Co., general merchants, Emer
son, Man., sustained loss by fire re
cently.

Swain & Clark, general merchant. 
Grand View, Man., has sold to Robt. 
Burns.

Geo. Maskell. Woodbridge. Man., gen
eral merclianl, has sold to Jacob 
Focht.

I). W. Rumohe, general merchants, 
Perdue, Sask., is succeeded by C. W. 
Longbottom.

McLeod & Pirie, general merchants. 
Fillmore, Sask., has sold his stock to 
II. Ottenbaum.

The estate of Amsou & Co. has sold 
its general store stock in Radisson. 
Sask., to Niehol and Mayhew.

New Companies.
The Nasmith Baking Machine Com

pany has been given a Provincial charter 
to manufacture, sell and deal in all kinds 
of ovens, machines and other implements 
for the baking of breadstuff's, cakes, bis
cuits and similar commodities. The head 
office of the company will be in Toronto, 
and the provisional directors are John 
Drysdale Nasmith, Alexander Henry 
Rodgers and Sydney Turner, jr.

MERCHANTS ASK LEGISLATION.
A very representative deputation ul 

members of the Retail Merchants’ Asso 
ciatiun met the Provincial Secretary, 
the Hon. .1. W. Hanna, in his office on 
Feb. 17th, to lay before him the legis
lation they desire.

They ask for assistance in securing an 
amendment to the criminal law of the 
Dominion, which they claim is unfair, 
and is the cause of much disturbance to 
the best interests of trade. They also 
ask for an amendment to the Pedlar's 
Act, to force the pedlars to pay their 
fair proportion of business tax, as well 
as to prevent transient traders from 
taking undue advantage of the retail 
stores.

They further ask an amendment to 
the Division Court Act, so that small 
debts can be collected at small cost, 
and with less trouble and annoyance to 
the retailers.

The law now on the statute books 
prohibiting girls being employed in 
stores or factories after six o’clock 
they ask to he amended so that they 
cannot be obliged to work more than a 
certain number of hours a day, but at 
any time their services are required.

The business tax to coal dealers they 
think is in some cases unfail. The de
putation thanked the legislature for the 
assistance given them in defeating the 
co-operative bill in Ottawa, and called 
attention to the importance of safe
guarding very fully any charters that 
may be given to these companies.

The deputation were assured that 
their requests were reasonable and 
should have careful consideration.

All merchants throughout the country 
should acquaint themselves with the le
gislation the retail trade is asking for, 
and urge upon their representatives in 
parliament to support them.

U. S. BISCUIT PROFITS DECLINE.
The profits of the National Biscuit Co. 

of the United States declined over $204.- 
000 last year. The cause is attributed to 
the depression universal in the United 
States last year. The number of eus 
turners, on the other hand, increased over 
the previous year.
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SUCCESS NEEDS ENERGY
Success, it is .sail), is composed of 

one part ability and two parts energy. 
A grorer in order to succeed must at
tend to every detail of liis business and 
lie must enjoy bis work. Intellectually 
he may occupy a favorable position, but 
unless that knowledge is augmented by 
the povwi to do something it will pro
fit him nothing. The gnn y who takes 
it into his head to do a tiling and does 
it, who first plans his work anil then 
works his plan, is the grocer who wins. 
He takes the “get-there” stroke and 
sticks to it. Failure itself, often leads 
to success. If you should lose all your 
possessions would you quit work or stop 
saving? What you would do, having 
the right stuff in you would be to 
buckle down and work harder than ever 
and save more rigidly than before.

WHOLESALER AND THE BROKER
One of the first requisites of the ideal 

business man who is accustomed to 
come in contact more or less with his 
fellow men in the same or different 
lines of trade is prompt consideration 
of the wants and requests of others. 
Apropos to this might well be recalled 
the golden rule with which everyone 
should be familiar.

The attention of The Grocer has been 
called to the manner in which some

wholesale grocers treat the brokers who 
call upon them to do business. The 
latter claim that on many occasions 
they are allowed to wait unreasonable 
periods of time before they secure a 
hearing. Courtesy and consideration 
for others are traits in a man’s charae 
ter that should he commended, and the 
business man who does not possess 
them has something to cultivate.

Time is valuable to the broker as 
well as to the wholesale grocer, and if 
business has to he done, promptness in 
attending to it should he a motto. A 
good plan might he to set a particular 
hour or two for business with the 
broker and he would then know the 
proper time to call to receive immedi 
ate consideration.

VALUE OF PEAS

Since the days of Jules Verne all 
sorts of predictions and prognostica
tions have been made regarding the 
future. These have largely, however, 
related to methods of transportation 
and communication, and have left the 
held of dietetics comparatively untouch
ed. Lately, however, the general public, 
has become more and more familiar with 
proper methods and means of nourish
ment.

A kind Providence has provided some 
of the most nourishing products in the 
greatest abundance, and until lately 
when their great value as producers of 
heat and energy has been discovered, 
many of them were thought of little 
value, because they were comparatively 
cheap. Among these, peas rank high. 
From a protcid standpoint they are 
much superior to oatmeal, being some 
so per cent, richer in this substance 
than the latter, with a high percentage 
of carbo-hydrates and a small propor
tion of water. In fact the pea is an 
ideal edible, since it possesses practi
cally the whole of the constituents in 
correct proportions for the building up 
of animal tissue. Fashion decrees that 
they shall he eaten frequently during 
the summer, hut in the winter they 
have to share their services with num
erous other vegetable foods. This, 
however, is precisely the reverse of 
what ought to be, as they should, from 
a dietetic standpoint, find their greatest 
usefulness during the winter months on 
account of their sustaining and heat, 
producing capacities.

Until comparatively recent times it 
was extremely difficult to preserve peas 
without to a great extent destroying 
their color and injuring their flavor, 
when canned without chemical preserva
tives. This, happily, is not the case 
now, as a dish of peas can be enjoyed 
in the middle of the winter which al
most equals in flavor and color the
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freshly picked product Beans are an
other vegetable which possesses highly 
nutritive value, and are being more ex
tensively used each year as a food. 
Lately investigations have been carried 
on with forms of sea weed cast up on 
the coasts, which will furnish a highly 
nourishing food at a low cost for the 
entire world. From this then it is 
obvious that many of the best, most 
efficient and most highly useful foods 
are also commonest and cheapest. Each 
generation is realizing the necessity for 
greater supervision of food production, 
preparation and distribution. Adequate 
food laws are restricting adulteration 
so that we may hope to arrive before 
long at that Utopian state when it will 
he impossible for anyone to starve to 
death, when all, rich and poor alike, 
will at least he supplied with a suffi 
rient, cheap perhaps, hut sustaining 
food.

BUSINESS MEN AND THE COURTS
That there is necessity for law re

form that would cheapen the cost and 
expedite the work of legal machinery is 
quite obvious, hut what is perhaps not 
so obvious is the necessity for the exer
cise of greater forethought and caution 
on the part of business men and others 
before they lake their troubles into the 
law courts.

Where knotty legal questions are to be 
unravelled it may be necessary to have 
recourse to the Courts, but as a rule 
matters of dispute between business 
men could he settled not only at less 
cost and more expeditiously, hut better 
hv referring the same to arbitrators in
stead of to magistrates and judges.

A great many serious and importai!I 
commercial disputes between their mem
bers are often settled by boards of 
trade in the large cities on both sides 
of the Atlantic through the machinery 
that is provided for the purpose. And 
in small places in Canada where there 
are not boards of trade there are al
ways to be found business men of com
mon sense and fairmindedness qualified 
to arbitrate average business disputes.

ft is better to trust the average busi
ness dispute to arbitration than to run 
the risk of being tangled and torn in 
the machinery of the courts of law.

KEEP AN BYE ON THE FUTURE.
Vigilance and foresight are elements 

which enter materially into the success 
of any business. The merchant who is 
alert and active, always keeping his 
eyes and ears open, is the one who in 
the long run is going to distance his 
competitor. Call the quality shrewd
ness if you prefer the term, but no 
matter what name you bestow upon it,
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the exercise of watchfulness and keen 
insight are most important. This is 
seen in all lines of trade and a few ex
amples serve to bring home the point.

The auctioneer scans the papers to 
learn who have sold their farms, know
ing full well that a sale of effects will 
likely follow, and then he goes after the 
business of handling the sale, lieing 
lirst on the spot he often secures the 
engagement. The furniture dealei 
watches the society and nuptial col 
urnns, knowing that the participants 
will soon go in for housekeeping ; then 
he gets in communication with the par
ties with a view of selling them goods 
with which to furnish their home. The 
monument and marble dealer reads the 
obituary announcements and seeks to 
sell the surviving relatives some suit
able memorial to mark the last resting 
place of the departed. The transfer 
man scrutinizes the “houses wanted” 
and sends the persons advertising a 
card that he is prepared to cater to 
their wants in the line of conveyance or 
removal of household goods. The 
plumbers and heating contractors per
use the building permits, knowing full 
well that they may secure business by 
getting in connection with those who 
are about to build. Other instances 
might be furnished of the line of action 
adopted by different merchants to learn 
in advance the wants and undertakings 
of those in their community.

A grocer can put his time to good 
advantage, or open the way for increas
ed trade by attending an auction sale 
in the country whenever an opportunity 
presents itself. In the smaller towns 
and cities he deals largely with the 
farmer, and by being present at sales 
not only becomes better acquainted 
with his customers but gains a person
al touch that he cannot do by always 
remaining behind the counter.

In various ways the time spent in the 
country attending gatherings at which 
farmers assemble in large numbers is 
not lost. It may be hours well invest
ed and result in the acquisition of 
pointers which will yield considerable 
business in the grocery trade.

MAPLE SUGAR AND FRUIT CROP.
Reports from different parts of the 

Dominion as to the probable effect the 
weather of the winter up to the present 
will have on the maple sugar, fruit and 
grain crops indicate varying prospects.

In Quebec the winter has been favor
able to a good flow of sap on account 
of the bright sunshine of the days fol
lowed by cold and frosty nights. This, 
the sugar men say, is splendid weather 
for stimulating the flow of sap and a 
good run may be expected so far as can 
be seen at present.

The season has not been a particular
ly good one for fruits. The lack of

snow for so long a lime left the earth 
without its usual winter blanket and 
damage to strawberry plants are an
ticipated. Warm days followed by cold 
nights are not conducive in aiding the 
progress of the buds on the fruit trees. 
However it is not considered that much 
damage has been done to them so far. 
The future weather will tell.

Last autumn, on account of the dry 
weather, fall wheat seeding was some
what delayed and it is therefore not 
far enough advanced to have been much 
injured by the varying thaws and frosts.

PASTEURIZATION.
There is always a danger of overdo

ing a good thing. No one who is well 
informed, doubts for a minute the effi
cacy of pasteurization of butter, hut at 
the same time, there is a grave danger, 
of the process being carried to excess. 
The chief function of this process, is to 
eliminate certain forms of niicrobic life, 
which impairs the keeping qualities of 
the butter and to destroy nocuous micro
organism. This latter aspect of its 
function, however, is really not as sig
nificant as the former, because liuttci 
prepared under normal conditions, does 
not include in its composition harmful 
bacteria, to any great extent. The 
happy solution of the difficulties, seems 
to have been reached at the Dominion 
Kxpcrimental Station at St. Hyacinthe, 
Quebec, where the milk is not submilted 
to the maximum temperature, hut rather 
is maintained at a point half way be
tween the minimum and maximum 
points. In this way the cooked llavoi 
of butter, which is present in the Dan
ish product, is eliminated, and all Un
natural aroma, flavor and taste is re
tained, and the preservative qualifies 
largely increased.

it is a well known fact, that water 
which lias been boiled is insipid, and 
disagreeable to the taste, due to Lie 
fact, that not only the nocuous, but the 
innocuous organisms are destroyed, and 
in this way, to use a commun expies 
sion, the “life" of the water is destroy 
ed. In food products sucii tor instance 
as butter, cream or milk, a cooked 
flavor is the result of too great a ster
ilization. Therefore then, the ultimate 
degree should not be employed, only 
where the specific organisms of diseases 
arc suspected, such as for instance those 
which are most frequently encountered, 
as the bacteria of typhoid or tiie bacilli 
of tuberculosis. As far as the keeping 
qualities of butter being improved by 
pasteurization, are concerned, this can 
be accomplished by relinquishing the 
process, before it reaches too great a 
degree, and the result for practically 
all purposes, will be adequate.

Nowadays there is a deep rooted im-
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pression, that anything known as bat 
teria or bacilli is the avowed enemy of 
mankind, and therefore relentless war
fare is waged upon them, with the re
sult that the innocent perish as well as 
the others. Many of tire large brewer
ies of the world employ a large staff of 
bacteriologists, who make a study 01 
bacterial life, and their effect upon the 
flavor of the products. In this way, tile- 
product is improved from a hygienic, as 
well as an epicurean standpoint.

At the present moment, only about 
-') per cent, of the butter, which we pro
duce, is shipped abroad, Liu- remainder 
going into home consumption. It is es
sential, however, to pave the way, for 
a larger export business, to mauufac 
luie ( anadian butter in the most mod
ern way, and undoubtedly one of the 
gi eat est steps in its scientific produc 
lion, is marked by the introduction 01 
the pasteurization piocess. If it is ne
cessary to pasteurize our butter, which 
Is shipped to Kuropc, because it comes 
in. competition with pasteurized buttei 
of other countries, then therefore it is 
just as necessary, that the butter for 
home use should be pasteurized for our 
own people.

THE TRAVELER A NECESSITY.
Mail order papers are continually 

throwing out slurs, aimed at traveling 
men. Une of them recently stated “he 
is an expensive, useless luxury main
tained at an enormous expense, merely 
to assist and encourage sluggish, ignor
ant storekeepers.”

The traveling men of to-day are men 
of character and usefulness. They are 
the advance agents for improvements 
and new goods. They are educators 
whose views and conclusions are practi
cal and based upon experience. Most of 
them are married and loyal to their 
families. They save their money and 
sooner or later usually embark in busi
ness. They are an economic necessity. 
If we had no traveling men, the dealer 
would have to go frequently to market; 
there would be the time and neglect of 
his business, as well as the expense of a 
long trip to account for.

The traveling salesman comes from the 
nearest town, the order is made up in 
the store where stock can be referred to 
and the advice of clerks obtained. If 
one merchant is making a great success 
of a certain line or method in another 
town, the traveling man knows it and 
speeds the information. if there is a 
failure or a fraud, he warns his cus
tomer who in turn can protect the pub
lic.

Dut why defend the traveling man, 
when all intelligent people to-day re
cognize his worth and influence. “Here’s 
to his unbounded success. May he live
long and prosper."
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Grocery News from Atlantic to Pacific

Maritime Provinces and Quebec
Winter Carnival in Montreal Increases Trade — Marmalade and Jam Factory 

Burned-New Cold Storage Plant for Nova Scotia—Increase 
of Fish Shipments.

HALIFAX.
Keb lt>.—The announcement this week 

that the Department of Trade and Com
merce had renewed the arrangement with 
the Express Companies to pay one- 
third of the cost of transportation of 
lisli from the Maritime Provinces to the 
markets of Central Canada, was well 
received here. Since this arrangement 
has come into force lucre has been a 
notable increase in the shipments of 
hsh from these parts, particularly fiom 
the Cape Breton districts. Shipments 
valued at thousands of dollars are made 
weekly from Nova Scotia to the Aniei- 
ican market. In lobsters alone, it is 
estimated that the shipments last yeai 
to the American market, totalled a 
half mill on dollats It is a well-known 
fact that large quantities of lisli taken 
from the waters along the Nova Scotia 
coast and sent to the American mar
kets, find their way back into Canada 
again. With the fish taken fresh from 
the waters and shipped direct to flic 
ventres of Canada, the consumer would 
get a much more palatable article of 
food.

With a capital of half a million dol
lars a company composed of Halifax 
business men has been formed to erect 
a modern cold storage plant in this 
city. The proposed plant will be the 
equal of any on this continent. Plans 
have already been prepared, the site has 
been bonded, and it is expected that 
the work of construction will be started 
early in the spring. All the latest im
provements will be installed, and it is 
the intention to make the plant one of 
the best in the Dominion. The plant is 
being erected with the idea of catering 
to the apple shippeis, and for the stor
age of apples alone there will be a 
capacity of one million and a half cubic 
feet. The apple shippers of the Anna
polis Valley have long felt the want of 
such a warehouse for the storage of 
their fruit. The exports of apples from 
Nova Scotia have grown enormously in 
recent years. In 188ti the shipments 
were only 20,000 barrels, while this 
season the exports will be over 000,000 
barrels, and it is expected that before 
many years, the shipments from the 
valley will total a mllion barrels. All 
perishable products with the exception 
of fish will be stored in the plant. There 
is already a large cold storage ware
house here for fish. The new company 
will be known as the Acadia Cold Stor
age Company, and the proposed build
ing will cost in the vicinity of $800,000. 
The site which has been bonded is an 
excellent one, being on the waterfront, 
and close to the terminus where all the 
large ocean steamers berth. The want 
of such a plant has been long felt here, 
and the announcement now made lias

been well received by local business 
men.

There is a heavy demand for Nova 
Scotia apples from all quarters and 
prices rule high. In addition to more 
apples going to Quebec this season than 
ever before, an almost entirely new 
market has been opened in Scotland. 
The shortness of the supply in other 
places has caused a big jump in prices 
of late. The last three shipments of 
Nova Scotia apples to the Old Country 
have averaged $8.50 per barrel. One 
lot of fom thousand barrels sold for 
>1.00 per barrel f.o.b. at Bridgetown, 
VS. The jobbers are reported to have 
cleared from $1.00 to $2.00 on every 
barrel that they bought at the opening 
of the season. The firm of Elliot and 
Miller of Paridise, N.S., have thus far 
handled over sixty thousand barrels of 
apples this season. Some of the Nova 
Scotia speculators who, in order to 
cover their losses last year, when the

VALUE OF SUBSCRIPTION.
1 I read the Canadian Grocer last *eek for the 

first time and 1 take this opportunity to thank 
your persistent representative, to whom after a 
great deal of per>uasion, 1 gave my subscrip
tion. When it came 1 started to read, and 
I found it so interesting from page to page, that 
1 read everything in it, and am pleased to sav 
that 1 appreciate it. and feel that 1 have already 
the full value of my subscription ” This is 
what one subscribersaysabout the CANADIAN 
GROCER.

market was a little slack, asked tlieii 
former clients to give them a rebate, 
arc now doubtless ready to return the 
favor. Early this week three steamers 
sailing from Halifax for Liverpool took 
away 25,000 barrels. There is a general 
complaint among the local grocers re
garding apples. They are unable to 
purchase any first-class stock, even 
though they offer prices in advance of 
those paid for the fruit on the other 
side of the Atlantic.

The past season was not a very suc
cessful one for the Louishurg K siting 
Company. The report presented at the 
annual meeting this week showed that 
total expenditure for the year to he 
$8,955.28, and the total receipts $8,- 
983.81. A dull market, the low prices 
for fish, and a shortage in the catch 
were attributed by President Murphy, 
for the poor showing. The old board of 
Directors was re-elected.

Some improvements was noted this 
week in the receipts of butter, a most 
unexpected condition. This butter was 
held back for higher prices, but as there 
is no prospect of any advance those 
holding stocks are now marketing them.
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ST. JOHN, N.B.
Feb. 16. — There was very little 

in the local markets last week. In the 
produce line butter has declined in price, 
tub butter being quoted at 22e to 24c a 
pound, while choice rolls are quoted at 
22c to 26c. On the other hand, eggs are 
firmer, although there is no change in 
price at present. One reason given for 
the drop in price of butter is the im
portation of a large quantity of Upper 
Canadian butter, which was brought here 
for 21c a pound.

The position of Manitoba flour re
mains the same, but dealers expect an 
advance in price at any time. Winter 
wheat has reached a very high figure on 
the Montreal Exchange, and reports are 
to the effect that it is likely to go still 
higher.

Letters patent have been granted to 
the Port Elgin Trading Co,, of Albert 
County, with a capitalization of $20,- 
000; the St. John Forwarding Co., of St. 
John, with $2,000 capitalization, and 
Dearborn Co., of Si. John, with $75,000 
capital stock.

An assignment lias been made to 
Sheriff Tompkins, of Carleton County, 
by Aubrey B. Lyons, of St. John. He 
was doing business as the Lyons Syndi
cale, in Woodstock and Hartland.

R. M. Fulton, of Sydney, C.B.. who 
formerly carried on a business in Sack- 
viII**. N.B., recently sold out his grocery 
lu II. Harrington, also of Sackville.

.1. I). Palmer, who for ten or twelve 
years has been traveler for the G. E. 
Barbour Co., of this city, chiefly through 
New Brunswick, has resigned his posi
tion and in a week or so will establish 
himself in the wholesale grocery busi
ness in Fredericton. Mr. Palmer has 
been a very progressive salesman and 
should make a success of his new ven
ture.

An even! of much interest to people 
here took place in Dorchester, Mass., on 
Saturday last, when Frank White, man
ager of the Frank While Catering Com
pany, was married to Miss Janet Ling- 
ley, also of this city. After a wedding 
trip to various American cities, Mr. and 
Mrs. White will return to this city, where 
they will reside.

Thomas McClelland, who for forty 
years was connected with the firm of 
Jardine & Company, who conducted a 
grocery business here some years ago, 
died on February 8. He was 87 years 
of age, and is survived by one son, David 
McClelland, clerk for John Scaly, whole
sale fish dealer, on South Wharf.

Fifty steamers which have made re
turns to the customs house up to Febru
ary 13, took away goods to Great Bri
tain valued at $10,417,553, of which $7.- 
547.501 was Canadian goods, and $2.870,- 
052 foreign products. Included in Hie
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cargoes were 3,294,090 bushels of grain, 
174,896 sacks of flour, 37,128 boxes of 
cheese, and 13,149 cattle.

MONTREAL.
Feb. 16. — George Graham, who 

c arried on a large grocery business in 
Montreal for more than a quarter of a 
century, died February 11. Mr. Graham, 
who was born at St. Michel, 82 years 
ago, took up farming at Henrysburg, 
but for over forty years he was engaged 
in the grocery trade in this city, his 
store being situated on Notre Dame 
Street, where he carried on a flourishing 
business. Next he moved to St. .James 
Street, and then to Victoria Square, 
where he carried on business for twen
ty-six years. He saw the advantages 
which the residential uptown district 
afforded in the nineties, and he then es
tablished the business at the corner of 
Drummond and St. Catherine Streets, 
which his eldest son, Alexander, has 
managed for twelve years. The late 
Mr. Graham is survived by two sons, 
Alexander and William, and three 
daughters.

The merchants residing in the uptown 
districts report increased trade, due to 
the carnival. This, however, is due to 
the increase in the number of people 
being entertained in the homes and 
various hotels rather than sales direct
ly to the visitors themselves. Tourists 
are not in the habit of buying groceries 
to take home with them as souvenirs. 
But their presence in the city is, never
theless, an indirect advantage to the 
city in the increased supplies required 
all around.

.1. Richer, late manager of W. A. 
Scroggie’s grocery department, has 
opened a store on DeLorimer Avenue.

A delegation from the Montreal Re
tail Grocers’ Association, having at its 
head the president, .1. A. Dore, sub
mitted a request to the Provincial 
Premier, Sir Lomer Gouin, regarding 
the question of licenses. At present the 
license under the new law is fixed at 
$450 for the maximum and $300 for the 
minimum price. The delegation asked 
that the licenses be fixed at $275 to 
$125. The Premier promised to take 
the matter into consideration.

Horace Boisseau, one of the best 
known French Canadians in the city, 
died last Friday. Mr. Boisseau was 
downtown the day before, feeling as 
well as ever. He was 53 years of age. 
For many years he represented several 
French houses in grocery specialties, 
and only recently retired from active 
business.

D. M. Macpherson, of Glengarry, re
cently appointed by the Department of 
Agriculture to watch for frauds prac
ticed in connection with the marketing 
of butter and cheese, brought action 
against the Montreal Dairy Company. 
This is one of the first cases taken in 
Montreal under the new act. The charge 
was, taking dairy butter and blocking 
it. putting it in creamery butter wrap
pers, and selling it as creamery. The 
company pleaded guilty and were fined 
$10 and costs. It is the intention of 
the department to push all cases of 
fraud to their ultimate limit.

Window displays in the uptown dis
tricts have, in a large number of cases, 
a carnival aspect.

A grocer who lives in the outskirts 
of the city, where his customers can 
go in for a certain amount of intensive

farming, has kept well in touch with 
his people. A window full of poultry 
food has assisted sales considerably and 
proved a good drawing attraction. 
This mixture is prepared by the grocer 
himself and provides a first class profit.

From time to time the Grocer has 
urged simple treatment of windows as 
most effective. A local grocer was dis
cussing this point a few days ago with 
a representative of this paper, and told 
of a window which had much impressed 
him, seen in Lowell, Mass. He stated 
that the entire window had been clean
ed out and filled with fine washed po
tatoes, which certainly looked alright. 
On the very top was a well painted 
sign. "Murphies.” Along the lower 
edge of the pile there were several 
cards, bearing on each a separate 
method of doing potatoes. The various 
ways in which the good old product 
can he prepared were fully set forth, 
and inside the store the grocer had all 
these various ways neatly printed, and 
with each half peck sold he gave one of 
these sets of recipes.

A fire, the origin of which is un
known, occurred early on Wednesday 
morning of last week, destroying .7. W. 
Windsor’s marmalade and jam factory, 
Visitation Street. The approximate 
loss is $20.000. The firm will secure 
temporary quarters and will rebuild a 
larger and more modern factory, and 
business will not be seriously interrupt
ed.

The following grocers’ buyers were in 
I own this week : 1,. IT. Beaulieu, of Cote, 
Bo win & Co., Chicoutimi, Que. : D. 
Hebert, Drummondville. Que. ; W. Pierre. 
Sorel, Que.; TT. Tourangeau. Varennes, 
Que.; T. Barbeau. Laprairie, Que.; J. B. 
Lanier, Laeliine, Que.; J. Morand, St. 
Rartholemy, Que.; G. Lalonde, Papineau- 
ville, Que. ; J.' Lanctôt. St. Isidore, Que. ; 
.1. A. Chevrier, Rigaud. Que.; Miss 
Eugenie Laneiault. St. Jacques le 
Minem. Que. ; James Desasmath, Truro. 
N.S. ; J. Dumaini, S.hawinigan, Que. ; T. 
ITnet. St. Julie Verdieres. Que.

A very neat postal card has been is
sued by the St. Lawrence Sugar Refining 
Co., Montreal, on which are illustrated 
Crystal Diamond Sugar and their 20-lb. 
cotton bag of granulated sugar. The 
card shows the two on a table with a tea 
set, and the printing is done in natural 
colors.

There has been quite a demand for 
Montreal cabbages from the West. One 
car load sold at $22 per ton f.o.b. track 
Montreal, but the seller refused this 
figure on a further offer of 8 to 10 car 
loads.

Emil Chaput, assistant to L. E.
I ieoffrimi, manager and chief buyer, has 
been admitted into partnership by L. 
Chaput, Fils \ Cie, wholesale grocers. 
Montreal.

In an attractive booth, centrally 
located at tlie pure food fair held by 
Car^Leye in Montreal, Canada First 
Brand Evaporated Cream and Canada 
First Brand Condensed Milk were de
monstrated. These products of the 
Aylmer Condensed Milk Company are 
rapidly coming to the fore, through the 
progressive methods of the firm, and the 
lines attracted much attention at Cars- 
leys. No less than three firms demon
strated Canada First Brand Evaporated 
Cream in conjunction with their goods, 
these being Chase & Sanborn, coffees, 
and the Dominion Chocolate & Cocoa 
Co., and Fry’s cocoas. J. A. Gordon & 
Co. are Montreal agents.

T Kusanobu. of S. T. Nishimura & Co., 
is visiting Kingston and other Ontario 
towns this week.

J. Chart rand & Cie. grocers, Montreal, 
have dissolved.

IT. Drouin, grocer. Montreal, is suc
ceeded in business by Alfred Rochon.

Geo. Graham, grocery and liquor mer
chant. Montreal, is dead.

J. N. T. Laberge. grocer. Montreal, is 
offering to compromise.

From Ontario Correspondents

Death of J. C. Woods—Kingston Grocers Keep Fancy Fowl—Toronto Grocers 
Want Provincial Association—I ngersoll Board of Trade Annual 

Meeting—Advance of Corner Grocery Stores in Peterboro.

KINGSTON.
Feb. 17. — Investigations seem to 

be the order of the day all over our 
fair Dominion and perhaps when all is 
over a circle will be formed by accused 
and accusers and each pointing a finger 
at the other fellow with one voice they 
will say, “It was you.” Grafts and 
tips seem to have been all the go. Jim 
the grocer once took a trip to Cali
fornia and was innocent about tipping 
the colored porters who played tunes 
on his back with whisks and run out 
for milk, etc., at the stopping places. 
Jim soon learned the reason. His trunk 
was thrown off at Toronto and bounced 
all over. Jim put his hand in his 
pocket after that, and smiles, showing 
ivory teeth, followed and black hands 
were always willing when tipped by a 
shilling or more—25c and you are called
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sergeant, 50c captain and $1 colonel. 
And so it is in all our affairs of state.

James Crawford’s tender got the 
yearly contract for the Home for the 
Aged. This home has for superintend
ent Wm. McDougall, who came out 
from Scotland many years ago. He 
was in the grocery business all his life, 
and makes an A1 manager. He and 
his good wife are kind to the aged.

Kingston is undergoing a series of 
troubles. Like Montreal, everything is 
coated with ice. Trees, wires, etc., arc 
in danger of breaking.

The sheets issued by some of 
the institutions here asking prices, in 
some minds were just bluffs to make 
the departments feel they were trying 
to save money for the government 
treasury, and should an investigation 
occur these sheets might help them
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cover up their sins and short comings.
Manx of our grocers here took prizes 

at the poult tv show for fancy fowl. 
It is quite a hobby now to keep good 
low 1 for pleasure and profit. Wc get 
tired of the eternal and everlasting 
• ounter work and serving the public. 
Every one, even the newspaper man, 
likes to get out of tie rut and run into 
the woods for'a change.

Geo. Morrison, manager of the gro
cery department of Hudson Bay store 
it Portage ia Prairie, and at one time 
one of Kingston’s most efficient clerks, 
intends going on a claim near Moose 
lu». He is a South African veteran 

and ran tell some good stories about 
dodging Boer bullet's, tleorge has a 
grant of land in Ne» Ontario, in a 
good location. We an- all glad to hear 
ot his success in the West.

('has Saunders, aftei giving the cash 
-v -tem a year’s trial, has declared it 
to have been the best ami most satis
factory year since lie started. < liarlie 
-avv this years ago, but doing a credit 
business, he was loath to change, as 
vve all are, but he did it md does not 
regret the move.

It ha- always been a question for 
debate whether it is wise or not for a 
-V bob -a 1er or retailer to quote prices 
in local papcis ot 11adi journals. On 
the one hand you perhaps get orders 
quicker when prices low enough are 
quoted but you are telling y out com 
petitoi - what you are doing. Some 
-end a type written list to good gro 
vers and many think this is a goe»d 
plan. A large firm who have a per 
manent advertisement in the Grocer 
voit me a list and they got an order

PETERBORO
Feh 17.—“Have you ever sat down, 

and reviewed the change rif the grocer 
in relation to his customers during the 
past twenty years," asks a business 
man—not a grocer "Formerly the down 
town merchant sold many families 
everything in the grocery line, and sup
plied them with all the edibles reunited 
All that is altered now. The family 
grocer gets ns the staples, another sup
plies the tea. another the vegetables, 
another the fruit. another the flour. The 
corner store has become patronized too. 
for .many of the housekeeper's needs, 
espeeialh those living farther out in 
the residential districts These smallei 
stores are increasing in number and 
size all over the suburbs of the city 
In many cases they are doing a good 
trade, because with smaller expenses, 
the same prices are maintained as those 
of the hading main-street dealers. This 
is another of the many changes that 
have been siowlv but surely taking 
place ”

Eighteen hundred pounds of tea the 
property of the Daly Tea Co.. Xananee. 
were destroyed in a fire carlv Fridav 
morning in the White House sheds. An 
insurance will likelv cover this entire 
loss.

The manufacturers of Spearmint and 
F millets chewing gum have moved into 
larger quarters and are turning out 
large quantities of tlieii product.

E. F. Mason has purchased the stock 
of groceries carried recently bv Wesley 
Bros, who assigned to fas. Edgar

Local millers art paying one dollar 
for wheat much to the delight of the 
farmers

Quite a number of the cheese factories 
on Peterboro's Board have held meet
ings arranging for the years’ work. 
Many have added new equipment and 
facilities.

TORONTO.
Feb. 17.—Grocers in Toronto who are 

not at tile present time members of the 
Toronto Retail Grocers’ A.-sociation are 
missing profitable information. The As
sociation is becoming stronger every 
month ami at the present rate of ad
vance should at the end of the year 
become an important factor in the 
t rade.

The régulai meeting was held on 
Monday night, Feb. ];>, in their hull. 
Temple building. The members arc very 
much interested in a new scheme which 
promises to attract the attention of its 
grocery trade all over the province ol 
Ontario. That is the formation of a 
provincial association including as its 
members, men in the trade who are 
anxious to bring about unity in effort 
ami thus advance the interests of the 
retail grocers of Ontario.

Discussion on this project was id long 
duration at the meeting and the feature 
of it was that there was not one dis 
.tenting voice. The members prisent 
voiced themselves as being in favor of 
ibe proposition ami have placed on re
cord a motion to the effect that they 
are willing to co-operate in carrying it 
in a successful issue.

Among the advantages pointed out 
was tile efieet of united effort, such as 
a provincial association would provide, 
on the governments at Toronto ami 
Ottawa. The movement, it appears, 
will be followed up and it will he no 
surprise to find a well-working Ontario 
Retail Grocers’ Association in a year 
from now.

The Toronto Association are much in
terested in bowling and have arranged 
for games with the College Street drug
gists ami fruit men.

The Secretary of the Retail Merchants 
Association reports that an elderly 
couple called on him, who had saved 
SXO.ilO of their hard earnings, and who 
claim that they were approached by 
one of the canvassing agents of the 
Dominion Co-operative Association who 
represented to them Hie advantages of 
investing their money in this concern, 
and they understood that they could 
draw' out the whole or any part of it. 
with interest at f> per cent, at any time 
they wished to do so. The representa
tions, they said, seemed so plausible 
t hat they handed over the money. Since 
then they had occasion to require some 
of it, hut were unable to get it back 
Instead, however, they were handed cer
tificates for stock in the company. They 
are now seeking advice, how to proceed 
in the matter and to find out where 
they arc at.

Some of tiie grocers in the city are 
so blind to the value of advertising:, 
that they give the advertising space in 
their windows entirely to some whole
saler, without even having a sign con
taining their own names.

1 here arc some grocers who know so 
little about the business that they keep 

,Their coal oil tank within three feet 
tufrom the butter

i
Bouskil! Bros., Queen St. West, have 
a new idea of showing their goods. In
stead of having boxes of the different 
articles opened and exposed to the dust
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of the store, they have samples neatly 
put on china plates and arranged artis
tically in a show case with neat little 
cards showing the prices. This shows 
the quality of the goods, the prices, 
and the goods kept in stock arc seen 
at a glance.

Some merchants complain that bakers 
are selling bread to consumers, at the 
same price as they do to stores.

HAMILTON.
Feb. 17.—Commodity prices are high, 

poultry, butter and eggs still keep
ing up around the top figures. 
Everybody in tile trade have looked for 
a slump, but this cold snap seems to 
have made the market firm. Cold stor
age and pickled eggs are just about 
done, and tile bakers and confectioners 
arc obliged to use fresh eggs. This ex
tra demand has made tue price hold 
firm to the farmer. Creamery butter is 
easier, the best firms offering at 27c. 
There is lots of dairy coming in, hut it 
does not break 25c. a pound.

Trade continues good in groceries. 
Canned goods are moving freely. The 
wholesalers express themselves as de
lighted with the situation. Une man 
ager says their business this year is far 
in excess of la^t year and that their 
outside travelers never handled so much 
business before ; so that it looks as if 
1009 would be a banner year for gro 
eery trade here. All the jobbers have 
from one to three travelers doing the 
city and to judge from the style of the 
men and their turnouts, the salary list 
must loom up pretty well in the ex 
pense account.

The Grocers Association are extend
ing an invitation to all grocers to at
tend the next meet ing, whether they are 
members or not, for the purpose of list
ening to an address from II. C. Beckett.
I'resident of the Dominion Grocers’ 
Guild. This will he one of the events 
of the season for the trade. As Mr. 
Beckett is one of the best platform 
speakers in the country, eloquent and 
forceful, and there is no doubt that 
every grocer attending will learn some
thing to his advantage.

Great regret is felt here at the closing 
of Bennett’s mill. The bank has pos
session and stock is being taken. It is 
hoped that they will be able to show a 
surplus and continue in business, as 
they were very popular with the trade, 
and were considered level headed busi
ness men.

It is reported that E. Skcddcn, late 
proprietor of the Skcddcn Brush Co., is 
going on the stage.

The McCaskey Register Co., Alliance. 
Ohio, have opened up a branch factory 
in Hamilton. This company’s account 
register and system of sales, etc., have 
secured strong endorsation at the hands 
of Vnited States grocers and merchants 
and their invasion of the Canadian field 
indicates that they purpose pushing 
their system here.

BRANTFORD.
Feh. 17.—The Brantford Grocers ’ 

and Butchers’ Association held their 
eighth annual banquet on Feb. 1(5. and 
(lie harmony and good feeling which have 
characterized former occasions of this 
kind were not lacking. A number of 
Hamilton grocers and salesmen were 
present, showing that the bond of 
friendship which has existed for the past 
eight or nine years between the Brant-
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ford and Hamilton grocers was not 
broken. After partaking of a hearty 
repast all present enjoyed the following 
programme :—President’s address, Ar
thur Coulbeck ; Address, Mayor W. It. 
Wood ; ; Greetings from Hamilton, Aid. 
John Forth, President Hamilton Asso
ciation : Address by Senator Hill of 
Hamilton, “Greater Canada” ; Address, 
Frank Foster, representing wholesale 
grocers, “Greater Brantford” ; Song, 
"The Shamrock,” by Mr. Friend ; Com 
ir Song, Clifford Todd ; Address, Geo. 
Cairn, Vice-President Hamilton Asso
ciation ; C. H. Peebles, Hamilton ; J. T. 
Price, Hamilton; Mr. Connaxvarf, Ham 
ilton; Comic Recitation, Harry Cowman.

After singing the “Maple Leaf” and 
with the usual amount of cheering the 
Hamilton party were escorted to the 
radial station where they took the 11 .30 
o'clock car for their city.

Those present, from Hamilton were, 
Thos Stevenson, It. C. Allen, li. B. 
IIill. .1. L. Price, K. 1.. Connawarf, 
John Forth, M. W. Roland, P. II. 

i iage, F,. Mosgrove, S. 11 ilton, ( '. H. 
Peebles. John Lampmau, B. Chrysler.

I M. Semmens, A. Louis. Geo. ( 'aim. 
K. Springstead, H. P. Boyd, .las. Main.

We have heard much in the city press 
,n the past few weeks about "Booming 
Brantford,” and, judging from the 
-perches a I the hampirt the grocers are 
particularly interested in this. Brant
ford on account, of its great big shops 
and factories is essentially a city of 
lorkingmen who are in the enjoyment 

nf good wages and a high order of com
fort, and the grocers seem to appre
ciate the fact that this year’s council 
is thinking seriously of going at it in 
a systematic way. An industrial cam
paign is sure to be started and it has 
been stated that the city council may 
-et aside $1.500 this year for that pur
pose.

The market last. Saturday was very 
good, the inside being well filled. Prices 
remain unchanged, although eggs arc 
more plentiful. Butter 28c. to 20c a 
lb., eggs 30c. a doz.

CHATHAM.
Feb. 17.—Throughout the grocery 

i mdc just now, the lone is quite optim
istic. December was a good month, and 
ahead of December of 1907. January 
ihis year was in some eases as good as 
last January, and m many cases better; 
and February thus far gives good prom
ise of beating last February. Last 
Saturday was on all sides pronounced a 
splendid day, though earlier in the week 
business was quiet. Steady cold wea
ther and good, hard roads, will mean a 
lot. Grocers are looking forward to a 
good summer.

Shockingly sudden was the death of 
Orville I. Dolsen, who has for some years 
past conducted a business on St. Clair 
Street, and who dropped dead while 
crossing Aberdeen bridge last Sunday 
afternoon. Mr. Dolsen was in his 69iii 
year, and a native of Chatham, being a 
prominent member of the I.O.O.F. and 
A.O.U.W. Mr. Dolsen, formerly con
ducted a flour and feed business, but for 
the past ten years bas been engaged in 
the grocery business He leaves a wife, 
but no children.

There was a good market on Satur
day. Potatoes went down from $1 to

90c a bag, and eggs from 28c a dozen to 
25c. Live hogs sold for $6.75, and 
dressed for $8.75—a slight decline. 
Wheat, on the contrary, soared to the 
dollar mark.

The almost steady cold weather of the 
last couple of weeks has boomed the tish 
business. Smith & Jermyn, fish dealers, 
brought in three-quarters of a ton on 
Saturday, while many of the grocers, 
especially Win. Anderson and Geo. A. 
Voting, have been featuring fish of all 
kinds. Mr. Anderson has a special fish 
refrigerator, the lower portion tilled 
with iee. while the fish, in the upper por
tion, are separated from the iee by a 
wooden lattice work. Above the fish is 
a good sized pane of glass. The gal 
vaniz.ed top slants like an old-fashioned 
desk, giving space for a fish display. 
The refrigerator keeps the fish in better 
condition and smaller space.

D. II. Ingram, of the King F.dward 
grocery, has accepted a position with 
I.aller Bros.. Detroit.

C. J. Markle, of Kenny’s wholesale 
grocery. Sarnia, called on the trade last 
w eek.

11 a rdy x Met latfmy - grocery am! 
general store at Tliamesville had an ex
citing chimney blaze last week, which, 
fort nnalely. was extinguished before it 
had a chance lo spread.

11. E. Willson, of the Duimville Flour 
Mills, formerly of this city, was here 
last week.

Aid. John MeCorvie and ex Aid. Win 
Poller, holli grocers, were in Toronto 
Iasi week oil business in connection with 
the I.O.O.F., in which both are in 
l erest ed.

T. F. Holden, Western representative 
of the Magic Raking Powder, Toronto, 
was in the city last week.

Rrnost Russell Woodiwiss. general 
merchant, of Kingsville, has made an 
assignment to Richard Tew, of Toronto, 
with liabilities placed al $10.099. The 
assets are not known. The creditors’ 
meeting takes place in Toronto on 
February 19.

Robert McWlia died in Dresden last 
week, aged 81. In 1854 lie started 
probably the first bakery in Dresden, 
carrying on the business for many years.

Ray King, formerly Western represen
tative of the Chatham Fruit Growers" 
Association, has left for Moose Jaw, 
where he will represent a Western fruit 
concern.

Fred. S. Archer, of Walkerville. has 
sold his grocery business, and will leave 
shortly to locate near Hardisty. Alta

ST. THOMAS
Feb. 17. — Both markets were 

more largely attended Saturday and 
were better than for some time Al
though the grocers were debarred the 
privilege of buying before ten o’clock 
by the by-law passed by a majority of 
the city council, prices were fully main
tained and the expected result, that 
produce, etc., would be cheaper, did 
not materialize. Butter was in light 
supply and 27 to 28c per tb. was readily 
paid. Fresh laid eggs, owing to the 
mild weather, were very plentiful, but
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did not sell below 28c doz. Potatoes 
were eighty cents per bag; apples are 
very scarce, of an inferior quality and 
sell at $1.50 per bag; turnips are 10c 
per bag; cabbage sell from in to. 15c 
per head. Other vegetables were in 
good supply at the usual prices

It scents regrettable that the two 
aldermen who were instrumental in 
having the by -law amended prohibiting 
the grocers from going on the markets 
to but before ten o’clock are both mer 
chants.

On Wednesday night last the grocery 
store of f. J. \ors worth v was entered 
by burglars and a quantity of provis 
ions taken, consisting of IV th- butter, 
some cooked ham. fi tins of sardines, 
and other articles F.nt ranee was gain 
oil by the cellar window on Wellington 
Street and the marauder- left by the 
hack door, leaving it partit open. As 
usual, the police have no clue as to the 
identity of the burglars

Adcock’s mill. recently in the pos 
session of the Dominion Bank, has been 
-old by them to the John Campbell 
Milling Co., ami business will be con 
ducted as heretofore.

\t a meeting of the grocers, held on 
Thursday of last week, the ipiv-tinn of 
the price of a particular kind a cream 
cry butter was up for di-cu--ion and 
it was found that nearly all were re 
tailing at different prices, ranging 
front 2!) to 32c per lb. Vet the public, 
have an idea that there i- a combine. 
The formation of a grocers’ section of 
the K.M.A. was delayed until their 
next meeting, when the election of
officers will take place.

LONDON
Feb. 17.—The meeting of the Re 

tail Grocers’ Association .>n Tuesday 
night , last was one of the largest and 
most enthusiastic held in a long time. 
Five new members ware admitted, tlirot 
of them doing business in West London 
and two in South London, and all hav
ing recently engaged in the grocery 
trade. The question of price-cutting was 
taken up. One blamed his action on 
some other grocer, while another offered 
a similar excuse. The result was ilia I 
promises wa re made to correct matters. 
A strong commit ice was named to wail 
mi lhe City Council to ask that tin 
license fee charged peddlers lie increased 
from $."19 io $5(1 or -flip a \ car. The oh 
jeet i- lo put a slop to peddling from 
door to door from which legitimate trade 
suffers seriously.

Travelers report business in the Lon
don district fair the past week, with 
collections good. The feature of the 
wholesale trade during ihe week was the 
drop of ten cents in refined sugar, due 
to the fact that raw is lower and slow 
of sale. Teas are very firm and coffees 
are advancing. All the other staples are 
unchanged. Canned goods seem to he 
still hanging on canners" and whole 
salers’ hands.

The handsome trophy presented to 
the London grocers by the Lea Pickling 
Company for competition in baseball— 
North vs. South—is on view in Ryan i 
Russell’s store. Richmond Street. It is 
a beautiful silver cup. mounted on an
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PRINCE (h, WALES

PURE SPICES
Recent Government analyses of spices being sold to grocers reveal 
some startling facts. Adulteration reigns supreme in certain Canadian 
spice factories, judging by the Inspectors’ reports, and but slight re
gard is being paid to the honest grocer and his desire to sell Pure 
Spices and to give his customers the Square Deal.

For 64 years the name EWING has stood for Absolute and Unparalleled 
PURITY in spices, and we want to assure you, Mr. Grocer, that for 
6a years more, and until we quit the business, Ewing’s name will al
ways bear precisely that same significance when mentioned in con
nection with spices.

Protect yourself and your customers by always ordering your spices 
from EWING’S, a house with a reputation, a house that will not stoop 
to adulteration, a house that has always given to you and to the pub
lic the Purest Spices obtainable.

When we sell PURE Spices they are PURE.

It may cost a little More to deal with us but IT PAYS.

MONTREAL
36
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PDREHDŒDSPICE

PRINCE ziSISkofWALES
BRAND (M)misp'CES

THESE ARE EWING’S
PACKAGES

Your only safeguard, when buying, unless you are an expert in Spices, 
lies in the reputation of the manufacturer with whom you are dealing.
So it behooves you to know well and always order the Spices put up 
in the package of the manufacturer whose name stands for the highest 
perfection and Absolute Purity.

EWING’S Prince of Wales package always has, and always will, con
tain the PUREST Spices of any manufacturer catering to the trade.

Accept the Protection Thus Offered to You and to Your Customers 
by Always Specifying Ewing’s Prince of Wales Spices.

& SONS
TORONTO

Carton.
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i. \ nst. ai d presents a very attrae- 
M- appearance.
K.gg.- ovk a drop .m liie local market 

S.n iirday. strictly ft,sit -riling at
-• > •• pul' d< ■>•..• 1 i.

.1. : • M . Dill. 111, of tin wholesale gro
firm ■ ,f A M Si, li <Si Co., lias left

.1 }.:<■;« -lire "ip hi the West Indie-.
J!< x\; >• .ib- lit .ill 1 11: -ix weeks.

T ilt ;»» 1 ,jIt bolt:, ■ it the employ,-
h« ll. S P,, • rit <N; 1 >.. Limited, on

r •ia> <v . i 1 1 g a— a .1- it. every way
-, • x ab:« . Tile a flat r took the form of

.i-’ mg fr- un 11 till 12. and
- in the Palace Dancing

A va ■Ii-I.iv. Daw - ■ vin -: ia furnishing
ni !>>:<• Tin g lies ' - 1.umbered about

1 .’)U TI.. - \Y Mr F a flat id w.-i- eitair-
•itai . «if " ; ; • Vi.lt induce. having the affair

4* - .ii Win H van-, secretary.
.1 . r W....1- . I'oinn 1er of 1 lie line ol

■ ■I - <) iri.ieitiis known a- Woods'
Fair. di. •: a; :- residence in this city

j • with as the n suit of an aeri 
• ali at no., week.» ago, lie having

- .-u in which aff. -led the brain, lie 
. a- H I years of age. a native of New 

Y• ir > a■ aid an ex-alderman of 
I Ian i< . i )i J»oiiie time ago lie sold

• >t , - ,'i< i.-. except those at King- 
•i: and Guelph. which he controlled at 

... tin.• of' ids death.
W< - London grocers report business 

par; •• daily g . d. being 50 per rent, bet- 
r fi. in every point of view tlian last 

>ear. "Both sales and collections are 
way am ad of a si year.’" said one gro 

••<)nr business is keeping up to the 
-nmii • r standard.”

Ovv ii j to the advance in the price of 
wueat. wi.a-ii recently touched the do] 
ir mark. !■ al millers have put up the 

price . i flour ten rents per ewt. This 
a I,..; affect the bakeis. as their flour
- I......eased by cm raci, and any fluetn

alien in the price of wheat is not fell 
by them. The advance will fall on gro
in- and housekeepers. “Unless de- 

v.-rie- increase and the farmers let up 
a little.” said llie manager of a local 
:i _r <•• . . i n Saturday. “ there will 
i • a further advance in flour, a- it takes 
wo and a half bushels of wheat to make 

nui.dred pounds of flour, and flour lias
• tidy advanced ten cents per ewt., while 

1 ;.. at has a*.lie up eight to ten cents
I .. . - a i .

bci.i.g rapidly exhausted, and another 
ii.hmi • i- . \peei.-d at any time.

INGERSOLL
Feb. 17 —Tlie annual meeting of

• Ing.’i -. 11 It..aid of Trade was held 
. few a ghts ago. i fact which sug
—t - tin important part that every 
t.ipii- ng . ili/en eau play in the

• - >•!• m ■ i of a town or city. It is 
a teg" Halde tin t that not only in In
. .■i'si !l but <1-. where, there arc mer

■ liant- wh. do not appear to realize 
the mip.iitaii.. and necessity of their 
oeing identified with the Board of 
Trade ft i- ceitainly disnleasing to 

i met chant to b arn I hat citizens of his
• .wit town are doing thcji trading at a 
distance and that instead of buying 
■'rom him or a home merchant in some
tiier line they ate spending their

money elsewhere. This being true, 
should not every merchant who looks 
to his own town for support, take off 
his coat, figuratively speaking, and put 
itis shoulder to the wheel of progress? 
There is nn old saying, “don’t knock; 
boost.’’ The merchant who does not 
take an active part in work calculated 
to advance the affairs of his own town 
i> indirectly neglecting his own business 
for t lie greater advancement made by 
the town, the greater will le his volume 
ot business. There are many ways in 
which grocers and othei merchants in 
general can as-i-t in this work. They 
should always talk up the town in 
which they live and identify themselves 
with all movements that are deserving 
of their support, for it is a well known 
fact that the people like to go to the 
busiest and most talked of places and 
an increase in population spells more 
business for the merchant-

STRATFORD.
Feb. 17.—Owing to the favorable 

weather and fairly good roads a large 
ttunibei gathered on the market on 
Saturday Kvcrything was very firm 
in price. Butter still remains at 25c, 
and is in good demand. The egg mar
ket has taken a drop to 27c. They 
-cent to be quite plentiful, and in all 
probability the price will be lower next 
week Apples are very scarce and the 
price advanced to $1.10 and $1.60 per 
bag. The grain market remains much 
the same as last week.

W. .1. Norfolk, of Ingersoll. is spend
ing a few days at his home in the city.

Thursday next will be a great day for 
Stratford, when General Manager Hays.

EDMONTON.
Feb.16. -Trade in Edmonton is begin

ning to revive owing to the milder 
weather of the last two weeks thus en
abling the farmers to get into town 
with their produce and considerable 
trading was done. During the severe 
cold snap of the previous month bu-i- 
ne-s was almost at a standstill. Very 
little produce came into town and fresh 
eggs were almost unattainable What 
few there were were sold at from fifty 
to -ixty cents. Potatoes have been 
selling from seventy-five cents to a dol- 
lai a bushel. Since the milder weather 
has been with us fresh laid eggs have 
been coming in a little more plentiful 
and prices quoted are forty and forty 
five cents Cased eggs shipped in from 
down ea-t are quoted at thirty-five 
cents.

The local wholesale houses report 
business very good as the big fur trad
er- from the north are in town refitting 
for next season's operations Their 
business is a big item running well into 
the thousands.

Some of the big G.T.P. contractors 
are in town getting ready for their 
work when spring opens, to the west of 
us on the sections unfinished between 
here and the mountains. They intend 
taking large quantities of supplies to
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with a large staff of the highest officials 
on the road, will formally open the new 
G.T.R. shops here. The shops are to 
he open for public inspection between 
the hours of 3 and 6 p.m., and a move
ment is on foot to close the stores, if 
not for the whole afternoon at least 
during those hours, that all may have 
an opportunity to see the marvellously 
interesting processes at work. In the 
evening the civic corporation is tender 
ing a banquet to Mr. Hays and staff, 
and the citizens are manifesting a keen 
interest in it. Our long and friendly 
relations with the Grand Trunk Rail
way, and the presence among us not 
only of the great locomotive shops, 
which are the pride of our city, but of 
,1 large number of operating and other 
employes, produce an identity of inter 
est between city and railway which is 
••ordially acknowledged by both. In 
viewing the new shops and the new sta 
tion to he erected this year, the ban 
quet is a proper compliment to Mr 
Flays and staff, and that they are ac 
cepting it in the spirit in which it is 
offered is shown by the virtual transfer 
for the day of the head offices to 
Stratford.

The North Perth Farmers' Institute 
held meetings in the city hall Saturday 
afternoon and evening. Instructive ad 
dresses were given by the chairman and 
others. The addresses by the delegates 
were much admired by all, and no doubt 
many who came there to hear the lee 
t tires given went a way with a bettei 
knowledge of farming than ever they 
had before. New methods were intro
duced by the sneakers and methods that 
were well worth heeding, and no doubt 
from this meeting much benefit was re 
••eived

last them through the summer as the 
nearest outfits will not be less than one 
hundred miles away from here. After 
the snow and ice leaves it would be 
practically an impossibility to get 
freight supplies out to their camps over 
the almost impassable -loughs and 
trails

CALGARY
Feb. 12.—The western grain move 

ment is by far the principal topic 
here at present. During last week a eon 
vention was held in Calgary to discuss 
ways and means of furthering the inter 
ests of the grain business with a view 
to shipping westwards instead of east 
ward, as has formerly been the case 
Premier Rutherford presided and there 
were present representatives from Van 
••ouver. New Westminster, Victoria and 
al! points throughout Alberta, including 
a large and influential body of Calgary’s 
foremost business men. The convention 
created great interest, and all the discus 
-ions were of a practical and friendly 
nature, each speaker being fully alive 
to the advantages to be gained by ship 
ping the export grain from Alberta and 
Western Saskatchewan via the Pacific

Western Canada Notes
British Columbia Fruit and Produce Exchange Reorganizes—Expected Increase 

in Ham and Bacon—Western Grain Movement.
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coast. At the present time Vancouver 
is without elevator accommodation, with
out which it is not possible to expedi- 
liously handle and load grain into ves- 
'cls in large quantities. It is expected, 
however, that the erection of at least one 
i levator will be undertaken this year, 
.is those most interested hope to be ready 
!11 handle this season’s crop. The stimu- 
iis that will be given to the grain-pro

ducing and shipping industries will be 
mineuse, as the rail haul to Vancouver 

Hum Alberta and Western Saskatchewan 
I.- less than half the distance that it is 
!o Fort William. The C.P.R. have al- 

ady given a rate that lands the grain 
-it Liverpool, via the coast, equal to the 
present rate via Fort William, and it is 
uiifidently expected that in tlie near t'u 

lure a still lower rate will obtain via 
Vancouver and the Pacific. This advan
tage in rate should prove of direct bene 
it to the producer, all of which will tend 

i i place these western grain growing 
-ivas in the most favorable position. It 
- .is now been fully demonstrated that 
the fall wheat lands of Alberta are cap
able of growing larger crops of superior 
iiiality than any other lands in the 
"ild; a somewhat broad statement, but 
cvertheless, results have proven such 

io be the case. The American farmer,
■ )nick to realize a good thing, is eagerly 
buying up these famous wheat lands and 
i.. bringing large areas under cultiva-
lon. The Canadian Pacific Irrigation 

A Colonization Co. are selling tens of 
iiousands of acres of irrigated lands 

mg east of Calgary. In most cases 
ihcse lands arc being disposed of to 
otual settlers. It is expected that the 
-jiring will see a great movement of 
farmers from the middle and western 
-laies to central and southern Alberta.

As Calgary is the business and dis
tributing centre for a vast territory in-
■ hiding the great winter w heat lands, its 
iilvantagcous position will lie appreeia- 
;-'I. As a wholesale and distributing

litre, Calgary is to-day second only 
Winnipeg and Vancouver. The city 

• a* a population ot" 25,000 progressive 
.1 industrious people, who are all justly 

"Hid of their home city and linn be
vels in the future of thé (lient West 
•1 Calgary particularly.

-**- VANCOUVER.
Feb. 16.—There is an old saying that 
u s teeth are scarce, and eggs are just 

mut as scarce just now on the local 
■ urket. There arc practically none of 

■ it kind that arc laid in this vicinity, 
id few from the outside. The Eastern 

eh has been cleared out, and some 
ilifornias are offered, but these arc 
ited by jobbers at 50c. Retailers are 

ry slow in buying. As noted previous- 
the local supply may be augmented 
any time with a breath of warm 

ather, and the price would be ten or 
leen cents cheaper than the California 
tide, with the quality Al. The con
tinence would be that the latter would 
main unsold and be a total loss. Eggs, 

iierefore, are not in demand any more 
nan can be helped.
Word has been passed to the retailers 
at there will be an increase in the

prices of ham and bacon shortly, fol
lowing the increased figures for dressed 
hogs, which are now nearly 25 per 
cent, dearer in the Chicago markets.

Locally, the ham and bacon situation 
is most interesting. The Swift people, 
who bought out the Griffin Company, 
has had almost absolute control of the 
market for a long time past. Their 
Swift premium has a call that nothing 
else can displace, with the result that 
either the manufacturers or the whole
salers are aware of it, to the detriment 
of the retailer, For instance, Swifts 
have been sold with heavy wrapping 
paper and heavy cord, these accessories 
being charged at the same rate per 
pound as the bacon. This is an over
charge pure aim simple, and a loss to 
the dealer. If complaint has been made, 
it has passed unheeded, for if customers 
called for Swift Premium, that they 
had to have. Hut there is beginning to 
lie a change in the aspect of things. 
The Morrell Company and the National 
Racking Company arc getting in on the 
local trade, and as the sympathy is 
with them, every tiling possible is done 
to swing orders to their goods. From 
them, hams and bacon can be bought 
either in paper or unwrapped, and in 
short everything is done to secure trade. 
A good line of hams and bacon is put 
on by the B. Wilson Company, of Vic
toria, which is coming in for a share 
of the business.

The bill became law in the local leg
islature this week which will allow Live 
Stock, Dairy and Creamery Associations 
power to establish and supervise egg 
and poultry stations and to operate 
cold storage plants for all kinds of farm 
produce. This hill was introduced by 
W. II. Hayward, member for one of the 
Vancouver Island constituentics. It is 
not improbable that different associa
tions in the older settled districts, or 
where there arc agriculturists, will take 
advantage of it, and secure better prices 
for produce of various kinds.

A. S. Parkin, manager of Flavclle’s 
wholesale produce establishment at Lind
say, Out., is visiting his brother, W. 11. 
Parkin, North Vancouver. lie and his 
wife will spend a month here.

The Nanaimo Creamery Association 
reports a dividend of ti per cent. The to
tal revenue was $37,430.85, 72,711 pounds 
of butter having been sold. The new 
officers arc : President, E. (,ucnncll ; 
vice-president, 11. Malpass ; secretary- 
treasurer, Jos. Randle ; directors, E. 
Qiicsncll, R. Malpass, .1. Randle, .1. 
Robson, John Thomas and Chas. Bon
ner.

R. G. How, of Kelowna, has sold out 
his confectionery and refreshment busi
ness to Alf. McLcllan, and has returned 
to Saskatchewan.

At the second annual convention of the 
Fruit and Produce Exchange of British 
Columbia, held at Revelstoke, the con
cern was practically reorganized, and 
started on a new career of usefulness in 
facilitating the interests of the fruit 
grower. One sentiment which found un
animous expression was that the future 
of the fruit industry in this province 
depended on a strict adherence to the 
principle of co-operation amongst the 
fruit growers, the transportation com
panies and the wholesalers interested in 
the business. Those who attended were: 
W. B. Robertson, Revelstoke ; C. E. 
Handcock, Enderby , C. Ericson, Malak- 
wa ; J. Arnot, Chilliwack ; Maxwell 
Smith, R Robertson, O. H. Robertson,
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Vancouver , A. J. C. Clarence, Peach- 
land ; J. Wilson, Revelstoke; J. John
stone, Nelson ; II. Morrison, McPherson 
Fruit Company, Winnipeg. There were 
also present the following representa
tives of the Dominion Express Company; 
R. llelme, superintendent, Vancouver. 
M. Lee, Vancouver, and E. Smith, Nel 
son. In addition addresses were deliv 
ered at a banquet by Mayor l.indmark 
Judge Fotin, Nelson ; Joseph Martin. 
K.Vancouver, and others. Among 
other matters appertaining to the fu 
turc plans of the transportation com 
panics, it was stated that proper faeil 
ities would he provided at different 
points in the Okanagan, whereby cai 
load lots may be loaded in the cats and 
carried by barge to the place of trans
shipment,to be in operation during the 
coming season. It was also stated that 
the C.P.R. contemplated the erection of 
cold storage accommodations at Okan
agan Landing, so that fruit may lie pro 
pcrly cooled before being shipped. The 
officers elected were: President, James 
Johnstone, Nelson ; vice-president, A 
J. C. Clarence, Peaehland ; secietavx 
manager, L. M. llagar, Revelstoke ; ex- 
ecutive, J. Johnstone, X. J. ('. Clai 
cnee, ('. II. Hume. 1.. M. llagar, H. E 
1Î. Smytlie. W. B. Robertson, the last 
three of Revelstoke ; directors, 11 
Ruckle. Victoria; R Wilson, Chilliwack; 
W. T. Slavin, Kamloops, H. E. R. 
Smytlie and C. B. Hume, Revelstoke; C 
II ("only, Suinmeiland; E. E. Hand- 
cock, Enderby; J 1. Vieary, Reach 
land, E. W. Mutch, Penticton.

ELMVALE GROCER’S SUCCESS.
About one year ago James Hill, who 

had been in the baking business in 
Richmond Hill, where he had been suc
cessful, sold out and removed tu Elm- 
vale and opened a general store. Mr. 
Hill lias been very successful in Ills new 
venture, securing an excellent trade 
among the town people and also the 
farmers of the surrounding country.

Last summer he erected a fine new 
brick .-tore, twenty-nine feet frontage 
by 65 deep. This has been beautifully 
fitted up with counters and shelving of 
the latest design. A handsome silent 
salesman has boon placed across the 
centre space of the store.

The shelves arc filled with very se
lect lines of dry goods and groceries 
suitable to the trade of the town and 
vicinity.

PERSONAL NOTES.
XV. S. Greening, of Todinuitcv. Mil 

clicll & Co., Toronto, left last Sunday 
for a six weeks’ trip to the old coun
try. He accompanied his sister, who is 
to he married in Paris within a couple 
of weeks.

Mr. Russell, manager of the Georgian 
Bay Lumber Co's store, at Waubau- 
slicnc, was in Toronto on business last 
week.

Win. Meen, assistant manager of 
Minto Bros., Toronto, is recovering 
from an attack of illness which he con
tracted while in the silver country in 
northern Ontario.

Martin W. Plunkett, grocer, Orillia, 
was in Toronto last week attending 
the. Mendelssohn choir concerts.

Robert Williams, formerly with Swan 
Bros., has accepted a position with H 
P. Eckardt & Co., Toronto as city 
traveler.
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How Guelph Merchants CollectBad Debts
Retail Merchants of the Royal City Have Unique Plan—They Pay An Official Collector an Annual Salary — “Dead

Beats’ ' Are Cornered—Importance of United Effort Illustrated.
By Stanley Nicholson.

il was Iasi June that the official 
collector system was established in 
Guelph. The Retail Merchants’ Asso
ciation there, after a lot of work and 
discussion, brought out their new idea. 
Their object was originally to appoint a 
collector to act as an official of their as
sociation. and to be recognized as such. 
They foresaw the advantage there would 
be in it, even in the saving of collection 
fees alone, and believed, that rather than 
let their neighbors see a recognized col
lector calling periodically at their homes, 
many of their delinquent customers 
would pay up. They finally decided that 
it would be better to have their officer 
paid a salary than a commission and 
selected for the position, in the person 
of an ex-storekeeper. D. A. Scroggie. 
They made a bargain with him to take 
over the work of drumming up their 
bad accounts for $700 a year. This 
amount, with the rent of the collector’s 
office in the heart of the city, telephone 
fees, stationery, and other expenses, 
amounting in all to about $900, they de
cided to raise by taxing the merchant 
who would reap the benefit of the 
scheme.

Each Merchant's Share.
A Collection Committee was appoint

ed, consisting of the president of the 
association, F. Waters; the secretary, H. 
O. Occomore ; G. B. Ryan, a dry goods 
man, and J. A. McCrea. a grocer. They 
got together and drew up a list of the 
eighty odd merchants who belonged to 
the association, assessing each man what 
they believed was a fair amount, or a 
fair share of the collector’s expenses. 
Their assessments ranged from $5 to $15 
per year, according to the size of the 
firms that belonged, and the amount of 
business done by them. When this list 
was drawn up i- was presented at a 
meeting of the association, and all the 
merchants who were satisfied with their 
assessment on the list, signed their 
names opposite their respective amounts. 
Some of the merchants did not at first 
think a great deal of the idea, and be
lieved there was little to be gained by it. 
Enough fell in line, however, to make 
the thing go, and in a very short time 
the rest saw the advantage of it and 
began to fall in line. The scheme is now- 
working with such success that the life 
of the delinquent in the Royal City is 
anything but a bed of roses.

The Black List Plan.
The official collector of the associa

tion was not very long getting acquaint
ed with the slow pay people of the city. 
While by no means the most welcome

visitor at their homes, he was undoubted
ly one of the most persistent callers they 
had. Rather than have him making offi
cial calls at their homes every week or 
so, many people who could not be per
suaded by lawyer’s letters or threats of 
suits to settle, settled with the “pesky 
collector,” so as to be rid for ever of 
him. All kinds and conditions of ac
counts began to come in as if the mer
chants all possessed magic magnets and 
could simply pull the money out. When 
asked if the money had come in to such 
an extent as to pay the cost of the col
lector, President Waters very emphati
cally stated that in many cases the mer
chants in the past few months which, 
after all, was only a trial, had received 
over ten times the amount they paid an
nually in fees—money that they had 
thought it was absolutely impossible to 
collect. But this is by no means the 
strong point of the plan.

The collector at the end of the first 
month, in addition to a report of the col
lections lie had made, submitted a list 
to each merchant of all the “dead 
beats” in the city. This list was a re
velation. It showed not only how much 
money “Mr. Dead Beat ” owed, but in 
how many different stores he had big old 
accounts, so old in many cases that they 
were getting very grey. Then, the mer
chants saw really where they were at. 
They realized then why some customers 
had all at once started to deal very- 
large 1 y in their stores in spite of the 
fact that they lived in opposite parts of 
the city. They saw through some won
derfully touching hard-luck stories that 
they had heard, in a manner that set 
them thinking, and thinking hard. They 
awoke and were mighty glad of it. Nor 
were they alone surprised. Our friend, 
the enemy, got a few rather rude shocks 
during the next few weeks also.

When one of these smiling, affable 
women would come into the store on 
which she happened to be sponging at 
that particular time, and with a super
fluity of excuses, would ask to have 
the matter of five or six dollars’ worth 
of goods added to her “little bill,” the 
merchant would quickly look her up on 
the list. and. finding that she had a dozen 
or so more “little bills” of $20 or $30 
with other merchants around town, po
litely but sternly refused her anymore 
credit. The woman, of course, would 
assume an attitude of indignation.

“Why, the idea ! One would think, 
sir, that I was a dishonest person who 
tried to get out of paying accounts. I
assure you. Mr. -------- , you will not
be troubled selling me anything again.”
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And she would go in her assumed 
“hoity-toity” mood and, perhaps, try- 
some other store with much the same 
result.

It Worked Fine.
Then she would wonder how they 

“got wise,” until in a day or so she 
would answer a ring at her door to 
meet, not a boy from the bank with a 
draft, or a collector front one of the 
stores where she owed, but the official 
collector of the association, not with 
one, but with all her local accounts. 
Then in a few brief, well chosen words 
it would all be explained to her why 
she could no longer work the “pay-you- 
next-week-bluff,” or tell with such good 
effect her touching tale of the tempor
ary financial stringency. The collector 
would explain to her the black list sys
tem and the beauty of it in dealing with 
forgetful people. After several calls of 
this sort on the part of the tactful and 
persistent official the simple lesson of 
honesty, so long neglected, is generally 
learned to very good advantage, backed 
up as it is with the stern object lesson 
of the “black list.” She finds that the 
only way to get off that list is to pay her 
way off it. and she generally begins to 
pay. It is surprising how honest she 
gets all at once. Sometimes, when the 
amounts involved have been large, the 
families have decided to leave town, but 
the watchful collector keeps his eye on 
the moving van, and already in Guelph 
several parties who contemplated leav 
ing the city have been met at the statioi. 
and finally persuaded to stay a while 
and make a few sundry settlements. Tin 
collections alone make the scheme a 
paying one, but the black list feature of 
it is what does the merchant the most 
good. It warns him not to let the bad 
ones get any further in on the wrong 
side of his ledger. If there was not a 
single collection made the black list 
scheme alone would pay the merchants 
for the expense involved.

Wilson Freres, merchants, Montreal 
have dissolved.

The store that tolerates loafers will 
not have to tolerate customers as much 
as another. You can’t keep all visitor- 
out, but there should be a sharp line 
drawn between loafing and visiting.

The best way that you can invest a 
little money to the advantage of youi 
business is to pay it out for trade and 
advertising journals. In them you gel 
other merchants’ best ideas with the 
deadwood thrown out.
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Markets and Market Notes
SEE ALSO PROVISIONS, CEREALS AND FRUIT VEGETABLES AND FISH DEPARTMENTS, ON PAGES FOLLOWING.

QUEBEC MARKETS
1’OTNTFRS—

Montreal February 18, 1000.
Finns— Declined slightly.
Vegetables—Advanced in same lines.
Furs—Fox, lislier and lynx advanced.
Rutter—Easier.
Eggs -Declined slightly.
Provisions—Weaker undertone to

market, owing to decline in live hogs.
Trade is reported as good for this sea- 

..,ii of the year, and orders are coming 
in fairly well from country points. There 
are obvious signs of a spirit of optim- 
i,in in all quarters, and even as early as 
mis the opening of navigation is being 
.,aiked forward to as a turning point.

Few changes have taken place during 
iiie week. Shorts are scarce and a strong 
undertone has developed in the market, 
lirait continues strong also. Vegetables 
coming from Florida and other Southern 
points are a little stronger owing to a 
slight frost there.

Molasses continues to hold its linn 
position. Butter is a shade weaker, and 
cheese is tirm. Eggs are in good de
mand, and the market is depending on 
new laids, which are plentiful, and 
pickled, as storage stock is exhausted. 
The feature of the provision market is 
the recent decline in live hogs, which 
have been soaring lately. The fur mar
ket is strong and fox, fisher and lynx 
are scarce. Fruits are a shade weaker 
in some lines, especially oranges. Other 
lines are the same as last quoted.

SUGAR—There is a fairly good de
mand at the recent decline. The market 
presents no new features this week.
Granulated, bul® ............................................................... 4i 4U

“ ft bbls................................................................... 4 65
" n igB .................................................................. 4 3 ’

‘ Imperial..................................  4 10
“ Bearer................................................................. 4 00

Faj-U lump, boxes, 100 lbs................................................... 6 25
,r ,T 50 lbs..................................................... 5 35

" IS lbs......................................................... 6 55
l.v.l Seal..................................................................................... 0 35
î "ryatal diamonds, bbls............ ............................ 5 35

100 lb. boxes........................................ 5 55
Soil). “ ...................................... 5 65

“ 851b. " ........................................ 5 95
5 lb. cartoons................................... 0 40

«titra ground, bbls ............................................................... 4 80
" 50-lb. boxes.................................................. 5 00

„ '* 25-lb. boxes.................................................. 5 20
Powdered, bbls. ....................................................................... 4 6)

50-lb. boies........................................................... 4 83
| hoenlx .................................................................................. 3 95
fright coffee ........................................................................... 3 90
No. 1 yellow..............................................................................  3 80
No. 2 " ......................................... ...................... 3 70go.i ;• bbis ...............«to
No. 1 bags....................................................................... 3 95

SYRUPS AND MOLASSES—Barba-
1 " - continues strong owing to a bare 
urkel, and the fact that supplies of 

>ny size to arrive are not due until 
■larch. Some small shipments from in- 

vidual producers are coming forward, 
■at they are not large enough to affect 
ne market to any extent.

i»»ibadoes, In puncheons..
In barrels..........

„ in half-barrels
New Orleans .. .?f.*.
A utlgua ...
Porto Rloo ...*.***'..............

0 41 0 46
0 46| 0 481 
0 47| 0 49ft 
— 0 49 
0 82 0 35
.... 0 SO

Oom syrups, bbls
" I'bte :

u8ft ID paint...........................
" 95 lb palls............................

Oases, 2 lb tins, 2 doz per cade........
" 5-lb. “ 1 doz. " ........
“ 10-lb. " à di>z. " ........
" 20-Ib. “ ft doz. " ........

0 03fto usi
0 03ft 1 T6
1 85a 40 a 75
2 65
8 CC

MAPLE PRODUCTS Owing to the 
ing season more interest has 

been manifested in this market lately. 
Considerable buying has taken place dur
ing the week, which has infused some life 
into the market, and imparted a tinner 
feeling to it.
Compound maple tyrup, per lb................................... 0 04ft 0 05
Pure Townahitw sugar, per lb — .................. 1) 06 U 07
Pure syrup. Sftlh. tin ... .. ................ 0 60 0 6 ft

TEA -There is considerable interest 
manifested in the lower grades, especi
ally in the country trade, hut the belle 
grades are slow.
Choicest............................................................................ U 38 0 45
Choice ......................................................................... 0 32 0 37
Japans—Fine............. ................................................... 27 0 30

Medium......................................................... 0 82 0 23
Good common............................................. 0 21 0 22
Common......................................................... 0 19 0 21

Ceylon - i’.rpkt u Orange Pe koe............................. • 21) U 38
0 19 0 20

Pekoe Souchongs ..................................... 0 19 0 20
India—Pekoe Souchongs ......................................... 0 17* 0 18
Ceylon greens—Young Hysons................................. 0 19 0 25

Hysons ............................................. 0 18 0 80
Gunpowders..................................... 0 17 0 25

China greens—Pingsuey gunpowder, low grade. 0 13ft 0 16
0 19 0 87" pinhead ...
0 30 0 45

COFFEE—Coffee is going steadily
into consumption at unchanged figures.
Woche ......................................................................... 0 161 0 35
Ri,, No. 7........................................................................ U ne 0 li
S.'1'o. ..........OH 0 II

DRIED FRUITS—Valencia raisins 
are active, prunes are in good demand, 
and other lines are enjoying a moderate 
call. Some houses have shaded prices 
slightly', which gives the market locally 
an easier tone.
K, Ki

ll,g tig,.......................................................................... 0 on 0 05
Tapneta.......................................................................... 0 03ft 0 05
Blemes...........................................................................  0 08 0 14

Dates—
Hallowees, per lb ..................................................... 0 05
Sairs, per lb............................ ....................................

Malaga Raisins—
London layers......................................................................
" Connoisseur Clusters "
" Royal Buckingham dusters," ft-boxea................

" Excelsior Windsor Clusters ” ....................................
i’e .............................

Australian raisins...................................................... 0 07
California Raisins—

Fancy seeded, 1-lb. pkgs......................................... 0 C9
Choice seeded, 1-lb. pkgs.......................................  0 (8ft
Loose muscatels 3 crown........................................ 0 08

" " 4 crown......................................0 09
California Evaporated Fruits—

Apricots, per lb............................................................. 0 18
Peaches, '*  0 11
Pears, '* ............................. .....................................

0 06 
0 05

2 25
3 50 
0 75 
1 £0
4 75
5 75 1 10 
0 08

0 10 
0 (9ft 
0 09 
0 10

0 14 
0 14 
0 13

Prunes— per lb.
Prunes 25-lb. boxes, 30-40e.....................................0 lu 0 12

" “ " 40-50s...................................  0 09 0 10
............................ 50-608.................................... 0 ngft 0 10
............................. 60-703................................... 0 03 0 08 ft
............................ 90-lOOs...........................................  0 07

Currants, tine filiatras.............................................  0 06ft 0 07
*• Patras............................................................ 0 08 0 08ft
" Vostizzae.....................................................  0 08ft 0 09ft

SPICES—There is a fair uniform de
mand for all lines of spices, with no 
changes in quotations.

Per
Peppers, black............................................................... 0 14

Ginger, whole ................................................................. 0 15
,r Cochin ............................................................. 0 17

Cloves, whole ............................................................... 0 17
Cloves, ground...................................................................C 20

lb.
0 20 
0 27 
0 20

os8
0 25

Cream of tartar .....................................................   0 23 0 32
Allspice.............................................................................. 0 13 0 1$
Nutmegs............................................................................. 0 30 U 60
Cinnamon,ground............................................  0 15 0 19

“ whole..........................................................  0 14 0 16

RICE AND TAPIOCA—The market 
for both rice and tapioca are decidedly 
dull, with no changes in quotations.

BEANS AND PEAS—No further ad
vance has taken place in the price of 
beans, but the market still continues to
show a strong undertone. Peas are un
changed.
Oiivai io, pickers............................................................. 1 90 2 CO
Veas, boiling.................................................................. 1 35 1 40

EVAPORATED APPLES—Demand
continues good for this line, which, to
gether with general scarcity, keeps the 
price at a firm level.
tivapuruced apples, new............................................ 0 03 0 08ft

FURS—Red fox is scarce and prices 
have advanced for these pelts; lynx and 
fisher have also gone forward, owing to
same reason. Practically all lines of 
furs are in good demand.
Mink . ............................................................... 5 v0 Ü 50
Mai ten, pate ......................................................................d U J 6 UJ

dark...................................................................... 8 01 20 0-j
Fox. red .............................................................................. 4 00 6 00
Lynx..........................................................................................9 tO 15 üu
O 1er.................................................................................... 15 ■ 0 2> 00
Fisher ....................................................   7 00 12 00
Weasel......................................................................................o 25 0 35
Muskrat .............................................................................. 0 15 0 25
Canadian coon...................................................................  0 75 1 25
Skunk ..................................................................................... 0 4J 1 25
Bear, large............................................................................ 8 03 10 00

' small........................................................................... $ 00 5 00

CANNED GOODS
MONTREAL.—The demand for 

canned fish is good. Canned fruits anil 
vegetables are selling well this week. 
Canned meats are also going much bel
ter than for some time.

TORONTO.—Demand keeps up for 
general lines of canned goods, and there 
is a firmer tone about the market. To
matoes, especially, are called for, and 
while no price changes have taken place 
all vegetable lines show a tightening up. 
Tomatoes are not so plentiful as they 
were a week ago. Fish lines are ex
pected to be much in demand with the 
near approach to the Lenten season, and 
fruits, particularly apples, though this 
week quiet, are anticipated to be again 
much asked for.

ONTARIO MARKETS.
POINTERS—

Rice—Firmer.
Beans—Advance in primary markets. 
Sugar—Decline in U. S.
Canned Tomatoes—Good demand.

Toronto, February 18, 1909. 
Sugar is again the interesting feature 

of the grocery market, and while no 
price changes are noted here, there have 
been two declines in New York during 
the week, each of ten points. In conse
quence trading is quiet and an easier
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tendency prevails. No immediate change 
is anticipated, though if one occurs it 
will be for lower prices.

Rice has tinned up a little, but has 
not at all affected trading. Beans, too, 
have advanced in the centres of produc
tion, ail'd for small quantities a little 
higher price is asked, though for fair 
quantities price quoted last week holds 
good.

Generally good trading is being done, 
all the houses reporting splendid orders.

SUGAR The quotations of a week 
ago still rule. During the week New 
York reports a drop of 2b points due to 
a greater supply than was estimated. This 
decline has made trading locally pretty 
quiet, and in consequence an easier ten
dency prevails.

v r>»i al Diamond*, t errv >............................... 5 £5" half barn11=........................  6 76*’ box-», 100 >ua....................... 5 8i
” " * ;0 il>8....................... 6 .0
■* *• •* 25 lb*....................... 6 • 5•* “ Mb carton*, boxes ICO lb»---- 6 106t l.anreiK t- Crjatal Diamond D minor, 5 lb. ctus 8 uU

ran» iUiupc, iii uvlu. w a va...................................................... 5 • 5
" in 100-lb. " ................................ 6 4)" in 2 -lb boxe» ........ ............. ......  4 ;5Red Seal —............................................. .. ...4ft 10

fct. i^awrenoe granulated, barrel».........  ............. 4 0Bearer gramila.ed.bagp only......... ................... 4 60Re d; a h extri ^ranuiateu...................................  4 Ç0Impérial granulated................ .. .............  4 10
Acadia gr*uuiaved, (bags and barrel») ............  — 4 30
Wallavnlurg   4 3)
St a awr.uce Guides bble.................... ......... -• 4 1)Brigb coOee. ..............  . ........... 4 4^
No. 3 yellow....................  4 30
No. 2 "   4 20
No. 1 "   4 3)Granulated and yellow. 100-lb. t age 5c less than bbl».

SYRUPS AND MOLASSES—Quiet
ness rules the market regarding these 
two articles. Very little trading is being 
done and prices are unchanged.
drfmm.............. ............................I, 31 U 36
Bright...................... . 0 40 0 45Per a»e.
3 lb. Tine. 2 d*>z. in case .....................   2 40
5 “ 1 " "   2 75
10 " “ i   2 65

” i “ -    2 60Barrel» ................................................  0 31
H A Barr l* ..................................................... 0 0' i
Quarter " ................ ..................................... J ' Jlrail», 3bi lbs each ........................................... 1 <5
“ 25 " “ ............................................ 1 25
Maple syrup-Gallons. 6 to case................................................ 4 50
4 “ .2 ”   4 8)Quarts. 24 "   4 8)
Pints, 24 “   2 50

New Orleans, medium ..........  0 30 0 36
•• bble ..................................... 0 28 0 SO

Barbadoee, extra fancy........................................ 0 45Porto Rico...................................................  0 4* 0 60
West Indian.............. 0Î1 0Î3

TEA—Following the advance in Col
ombo, noted last week, London lias fol
lowed suit. As yet none of the Cana
dian markets report an advance. Local
ly prices may go up, though conflicting 
rumors are abroad regarding the quan
tity of Indian teas on the various mar
kets.

DRIED FRUITS Steady business is 
being done in dried fruits, native lines, 
especially, being much in demand. 
Peels, figs and dates are not called for 
„o much as six weeks ago, though cur
rants and raisins continue good sellers, 
with prunes and apricots leading.
Prunes P* r b

30 418,25-11* lost*........................  ................ 0 IP*40-N)>. 25-lb. boxe *.................... .................... 0 bfj
.V--6GX •' “ ........................................... 0 05460-70». " *' ............................... ... 0 08S
60-70 e, 60-lb. boxes........................................... 0 0*180-90 - " ............................................ 0 07*
90-10). '* ” ............................................ 0 07

fixe
Hemes, per lb.................................................................  0 08 0 10

Tapneis, “ .................................................................  0 034 0 04
Bat Fig*.............................................................................0 U3| " 04
Dried peaches........................................................ ...... 0 lo 0 104
Currants—
Fine Füiatraa.... 0 U6| >j7 Voetlxxas..............  0 084 0 09
Patras.................... t. U8 U Obi

Uncleaned. 4c lees.

Sultana.............................  ...............................................  0 07| 0 C9
Fancy...................................................................011 0 1*4

*' Extra fancy....................................................  0 14 0 16
Valencias, ................................................ ....................... 0 16| 0 06
Sseded, 1 -lb packets, fancy .......................................  0 094 0 10

*' 16 oz. packets, choice............................................... 0 < 9|
“ 12 ox. •' •* ............................................ 0 18

Dates—
Hallo wees............0 05* 0 06 Fards choicest____  0 08 0 C8|
Sxirs..........................0 05 .... “ choice................... 0 071

NUTS—Trade in nuts is quiet, there 
being a supply more than equal to the 
demand.
Almjuds, Formigetta ........................................................ 0 12|

'* Tarragona............................................................. 0 13
Walnuts. <irvii -bi«.............................. .............................. 0 14

Bordeaux......................................... ....................  0 11
Mat u as ................ . ............................... 0 12

Apricots —
Choice, 25-lb boxes 
Fancy, “ “

Candied and Drained Peels—
Lemon....................0 10 0 11 Citron .
Orange ................. 0 104 0 12

Filb* 0 1)
Pecans .............................................................................. i) 16 0 18

rat la .................................................................................... 0 15
taju's.............................................................................. 0 10 0 12

RICE AND TAPIOCA—B grade rice 
is firmer and is quoted at three and a 
half cents straight. Tapioca is also 
firmer. Demand is good for these two 
lines and quietly steady for the others.
Rice, stand. B......................... ............................................ 0 024
Rangoon..........................................................................  0 034 0 031
Patna.................................................................................. 0 J6â 0 05!
Japan..................................................................................0 054 0 064
Java................................................................................... 0 06 0 07
Kagu................................................................................... 0 05 0 06
Seed tapio -a ........................................... ............................... ( 05
Tapioca, medium pearl....................................................... 0 0i4

SPICES—Demand quiet at unchanged 
quotations.
roppers, VI» p re...........................................................  0 14 0 20

“ Whit. pure ..................................................... 0 22 0 30
*' whole, Uck.............................................................. OH
" whole, white.............................................................. o 28

Ginger .. ......................................................................... U 18 0 *5
Cinnamon........................................................................  0 25 U 40
N uimeg............................................................................  o 25 0 10
Cloves, whole................................................................... 0 2b 0 35
Cream of tartar............................................................... u 22 0 25
Allspice.............................................................................. 0 16 U 19

whole................................................................U 17 0 20
Mace ground ................. 0 fcO U &0
Mixed pickling spices, whole..................................... 15 0 20
Cassia, whole...... ......................................................... 0 20 0 25

BEANS—An advance is noted in the 
buying centres and small quantities are 
higher by 15 cents. Local quotations, 
however, arc at the figures of a week 
ago: Trading is fairly active.
Ileum*, prime No. I. 

Lima, per lb
2 UU 
o o;i

EVAPORATED APPLES-The de
mand for evaporated apples is steady 
and prices arc well maintained.
Evaporated apples ............................................................... 0 Oil

NEW AGENCY IN WINNIPEG.
J. A. Mackenzie leaves Toronto this 

week for Winnipeg, where he is opening 
a manufacturers’ agency with R. M. 
Thayer, the firm to he known as Mac
kenzie and Thayer. Mr. Mackenzie was 
with Park Blackwell for five years and 
represented Swift & Co. for four years 
throughout the West. Mr. Thayer was 
with Gowans, Kent for four years, and 
later also with Swift & Co.

o iti 
0 16

0 17 0 SO

WESTERN CANADA RESOURCES.
A gentleman who called at the To

ronto office of the Grocer this week and 
who has travelled through Manitoba 
and other western provinces states that 
the story of the resources of the west 
has not half been told.

“You hear people who have been there 
telling of their experiences and they
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talk about nothing besides wheat. Why, 
the fish and cattle-raising industries out 
there arc developing in a wonderful 
manner.

“The land, too, can produce things 
besides wheat. Once while I was driv
ing through a Manitoba field," he re
marked, “where there were strawberries 
growing you could see strawberry juice 
running down the spokes of the buggy- 
wheels.”

TRADE NOTES.
G. il. Hopper, grocer, Ottawa, has 

sold to W. B. Graham.
The assets of B. Foucreau, grocer, 

Montreal, have beeu sold.
Max Axler, general merchant, Brace 

bridge, has compromised.
Mady Cousins, general merchants, of 

Granby, have registered.
L. Z. Decosse, grocer, Hull, is sue 

ceeded by J. B. Bedard.
L. Ferguson & Co., grocers, Ottawa, 

have assigned to F. X. Laderoute.
F. De Bellefeville, general merchant. 

Fassett, is offering a compromise.
Jos. Labbe, general merchant, La 

Fayette, is offering a compromise.
Gravel & Phaneuf, grocers and liquor 

merchants, Montreal, have dissolved.
Geo. Vivian Hughes, merchant, Font 

hill, has assigned to Jerome Bearss.
Schreiber Trading Co., general met 

chants, Schreiber, lost by tire last week.
The assets of L. Marchand & Co., gro

cers ami liquor merchants, have been 
sold.

J. H. Beamish, general merchant, of 
Schreiber, sustained loss by fire last 
week.

W. G. Rogers, grocer, butcher, etc., 
Ganauoque, sustained loss by fire re 
cently.

Frank V. Samwell, merchant, Pent 
broke, has assigned to James Oscar 
Hutton.

The business of Martin Whitty, gen 
eral merchant, Kintail, is advertised 
for sale.

The assets of T. H. Jacques, general 
merchant, Edwards, were to be sold on 
Feb. 11.

J. D. Abraham Co., general merchants. 
Delhi, Out., has been succeeded by Mor 
gan Bros.

V. E. Paradis is appointed curator ot 
J. A. Tremblay & Co., general merchant 
La Tuque.

G. C. Howison, baker, and confec 
tionerv, Brockville, recently sustained 
loss by fire.

A meeting of the creditors of Wm. I 
Graham, merchant, Smith’s Falls, w.i- 
lteld on Feb. 3.

A meeting of the creditors of H. II 
Unsworth, general merchant, Acton, wa- 
lteld on Feb. 2.

The assets of H. H. Unsworth, gen 
irai merchant. Acton, were advertised 
for sale on Feb. 10.

Charland & Co., Ste. Gertrude, gen 
eral merchants have assigned to La 
marche & Laureneelle.

A meeting of the creditors of H. H 
Muckier, general merchant, Durham, is 
called for Feb. 12. Henry Barber, of 
Toronto, is appointed trustee.
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EXCITEMENT IN WHEAT CIRCLES much lumber t= involved until tiu= eon 
vention is over.

Prices High and Trading Active—Ontario Wants Western Oats—Work of Rail 
way Commission in Assisting Farmers—Big Convention for Calgary—

The Situation in the West.
Thi Western Viewpoint, by our Special Correspondent.

Winnipeg, Feb. 16.—The wheat mar
ket has been a centre of interest this 
week; prices have ruled high, and trad
ing has been extremely active. Receipts 
have been very light all week, with a 
keen demand for cash wheat and few of
ferings, indeed almost every ear that 
comes in has been sold ahead. Eastern 
millers have been alter contract wheat, 
and there has been some speculative 
trading, but the bulk of the business has 
been straight export. May wheat sold 
at $1.07 i with $ 1.07 ü asked on Thurs
day. Friday being a holiday in all the 
American markets trading was some
what dull in Winnipeg, and there was 
a slight reaction hut it made a strong 
close. As the weeks pass and Patten 
continues to hold on to his long line 
the interest certainly deepens. It now 
seems pretty well assured that the 
farmers who have wheat are holding it 
for higher prices. Of course, in view of 
the price of Chicago, Winnipeg wheat 
looks cheap. That Argentine surplus 
will be less than expected and that 
there is serious damage to American 
winter wheat seems now pretty well 
assured. There is one thing about the 
Patten corner and it is this; it must be 
a phenomenal price that will pull him 
through with a profit, as much of his 
wheat has been bought at such high 
figures that there is practically no pro- 
lit in it at the present time.

It looks as if from now until the 
struggle is over that it will be a time 
of more or less, usually more, excite
ment in wheat circles. From time to 
lime during the past week the excite
ment in the Winnipeg pit has been in
tense, some of the brokers coming out 
with their coats nearly pulled off their 
backs.

Interest in Oats.
One feature of the week has been the 

steady increase of interest in oats. For 
months oats have been dead as a door 
nail but suddenly interest has awaken
ed and a demand from Ontario for feed, 
and also an export demand has sprung 
up. Some of the strengtli is no doubt 
due to the reported damage to the 
Argentine corn crop by locusts, which 
Mint the American corn market up with 
u jump. Flax continues very strong, 
and there are rumors to the effect that 
considerable western Canadian flax has 
been shipped to or bought for ship
ment to Duluth.

Winnipeg has been very much given 
up to curling during the week and the 
men in Scotch bonnets and with brooms 
in their hands are very much in evi
dence. The attendance is the largest 
-ince the visit of the Scottish curlers, 
-ix years ago.

This week the cheap rates will be 
open to visitors as well as curlers, and 
'he agricultural interests have taken 
advantage of the lower rates to ar
range a series of important conventions 
and a Provincial Seed Grain Fair in 
connection with the Agricultural Col
lege. At this convention great promin
ence will be given to dairy interests, 
and a demonstration will be given of 
the use ol milking machines. It has

always been felt m the West that u 
milking machines could lie successfully 
operated and were not too costly, that 
their use would practically solve the 
greatest difficult) in securing the ad
vance of dairying. The women of the 
West have not time to milk and the 
hired man who is willing to milk is a 
rara avis indeed. This is always one 
of the stock objections to dairying.

Prominence will also be given to for
estry and horticulture, and a very in 
turesting series ul meetings has been 
arranged fur the discussion of house
hold science. Altogether it promises to 
he quite a gala week at the M.A.C.

Wholesalers report all lines of busi
ness very quiet at present, excepting 
spring goods, but with one accord they 
predict an exceptionally heavy spring 
trade.

Judge Mabee Firm.
The Railway Commission has com

pleted its work in Winnipeg for the 
present and departed westward after 
one of the most successful sittings in 
its history. It is the first lengthened 
sitting held here by Judge Mabee, and 
he has certainly created a most favor 
able impression. The smoothest of 
corporation lawyers have found it quite 
impossible to cloud the issue before 
him, and he left none in doubt as to 
his sympathy with the farmers in many 
of their grievances, lie was especially 
strung on the loss suffered by farmers 
on account of the railway companies 
not fencing their tracks.

The jobbers and business men gener
ally are still “chewing the cud” over 
the “standardization of freight rates" 
according to Hartwell's schedule, which 
has been printed in all the papers here. 
The question conics up for iinal adjust
ment later, but it is evident Chairman 
Mabee favors the Hartwell plan.

The report of the Tax Commission is 
still taxing the public mind—if one may
be pardoned so feeble a pun—and citi
zens are indulging in a veritable epi
demic of letters to the daily papers.

Calgary is to have, during February 
or the first week in March, the monster 
lumber convention of the age. Dele
gates will be there from the Atlantic 
to the Pacific, and the object of the 
convention, in plain terms, is to pool 
interests and advance the price of 
lumber. Of course, the lumbermen deny 
loudly anything in the nature of a 
combine, and declare, with their hands 
upon their hearts, that the present 
cutting system is ruining trade and 
driving them out of business. They 
assert loudly that though the price of 
lumber will jump, the unanimity that 
will follow will greatly benefit business 
in general. The men who have already 
tendered on large building contracts 
are watching the result of this con
vention with anxious eyes. There is no 
manner of doubt that any heavy ad
vance in lumber will at once curtail 
building operations, which up to the 
present time have promised to exceed 
the past two seasons.

There threatens to be a suspension of 
the letting of building contracts where
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Wheat Rate to Liverpool.
Another thing that wiil no doubt be 

discussed at this convention will be 
the movement ul wheat west to the 
Vacille, and the movement ot lumber 
east. The Canadian Pacific have made 
a rate from Alberta to Liverpool oi 
l">c on wheat, but dealers say that at 
this ligure they cannot do business, as 
the additional cost of sacking, the ad 
ditioiial interest on money for the long 
er period in transit and the additional 
insurance for the more dangerous pas 
sage round the Horn does away with 
all profit. The railway company have 
not announced publicly, but some ot 
their prominent officials have stated 
privately that could they be assured of 
lumber to till their cars on the return 
trip they could make a still lower rate. 
This question ot wheat to Britain via 
Vancouver is certainly making quite a 
stir, and several exporting houses have 
had bids and inquiries from the Uhl 
Country firms for wheat shipped that 
way. So far as 1 can ascertain no 
shipments of importance have been made 
up to date.—11.

MANITOBA MAKKh i à

(Market qu it V ions corrected by telegraph up to 9 a.m 
Thursday, February 13, 19U9.)

Ilonspiel week brought to the city m i 
only tlie devotees of the •■roarin’ game." 
but also a great many merchants from 
Hillside points, and the wholesale estai» 
iisliments have been keeping open house, 
most of their travelers being in from the 
country to entertain their customers.

Business prospects continue to im
prove and the volume of trade is steadily 
increasing. Collections are improving 
and the outlook lias seldom been better 
at this season of the year.

SUGAR—
Montreal and B C. granulated, in bbls.........................

“ in sacks............................................
" yellow, in bbls........................................................
“ “ in sacks........................................................

Wallaceburg, in bbls........................................................ ....
" in sacks..........................................................

B,C. gunnies granulated, 5 18 s to bale, per cwt___
5-2 • “

" hard pressed lump, 25 s, per cwt.........................
" " " half bbls., per cwt ..................

bar sugar...........................................................................
Icing sugar in bbls.................................................................

" “ in boxes..............................................................
" " in small quantities.........................................

Powdered sugar, in bbls........................................................
11 “ in boxes.....................................................
“ " in small quantities................................

Lump, hard, in bbl*..............................................................
“ “ in à-bble.............................................................
*• " in 100-lu cases.................................................

n lu 
5 5
4 70
5 Ô i 
5 v5 
5 05
5 U5 
ti 25
6 60
5 90
6 70 
5 70
5 90
6 20 
5 40 
5 70
5 15
6 05

SYRUPS AND MOLASSES—Corn 
syrups are in very active demand. We 
quote :
Syrup "Crown Brand," 2-lb tins, per 2 doz. case

“ “ 5-lb tins, per 1 “
" " 10-lb tins, perl

" 20-ib Line, per t "
" " 1 barrel, per lb.....................
" " Sugar syrup, per lb.............

Beaver Brand, 2 lb tins, per 2 doz case.................
“ 5 “ "1 « .....................
" 10 " " 1 " .....................
" 20 "1 " .....................

Barbadoes molasses in l-bola, per gal....................
New Orleans molasses in J-bbls, per lb.................
Porto Rico molasses in fc-bbls., per lb...................
Blackstrap, in bbls., per gal.......................................

" ^ gal. bsfce., each..............................

2 16
2 tO 
2 43
2 :5
0 03 
0 03
3 10 
3 60 
3 30 
3 20 
0 40 
0 03 
0 04 
0 31 
0 33 
2 25

I

1

MAPLE PRODUCTS — Selling very 
slowly. Prices continue as below:
Sugar, 21 lb. boxes, is. and Is ....................:....................... 3 00
Syrup gallons à doz. to c se, per i age.............................. 5 65

*' è "1 doz. to case, "   6 15
*' t "1 dox. to case "   6 54
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FOREIGN DRIEU FRUITS—The 
California raisin market is still weak. 
Local quotations continue as follows :
ttultana raisins, bulk, per lb.........................................

“ 1 lb pkgi '* .....................................
Table raisins, Connoisseur clusters per case............

" extra dessert, ............... ...
" Royal Buckingham. " .............
" Imperial Russian t ..............
" Connoisseur dusters. 1 lb pkgs, per

case (30 pkgs).........................................
" Connoisseur clusters,boxes(5èlbs). ...

Trenor's Valencia raisins, f.o.s, per vase, 88 b.........
14 s

" seleou Me.........
• " " " lie

layers Ms.........
•• '• " '* lie.........

California raisins.ohoioe seeded in |-lb.packages
" ■■ UnMÎfEËlb. luv.kHM

per package ..............................
" " ohoioe seeded in 1-lb packages

per package ..............................
" " fancy seeded. 1-lb. packages,

per package ..............................
Raisins, 3 crown muscatels, per lb.............................

” 4 “ " “ ...............................
Prunes 90-10U per lb 

*' 80-90.. 7Q.80
•' 60-70 
“ 60-60 
.. 40-60

80-40 “ .
Silver prunes....................................................................
Currants, un cleaned, loose pack, per lb.....................

" dry cleaned, Fillatras, per lb.......................
'• wet cleaned, per lb........................................
’• FUiatrae in 1-lb pkg dry cleaned,per lb ...

Pears, per lb....................................................................
Peaches, standard, per lb.............................................

Apricots, standard, per lb............................................
" choice, per lb...................................................

Plums, black pitted, per lb..........................................
Nectarines, per b...........................................................
Dates, new, per lb...........................................................

v 09 
0 10| 
0 lit 
2 90 
8 85
4 00
5 26

S 70 
0 86 
8 06 
1 00
8 86 
1 16 
a «
1 86

071

0 06,

0 09 
0 03! 
0 07 i 
0 Oil
9 06,
0 otig 
0 07 
0 071 
0 08 
0 08* 
0 09 
0 06* 
0 06! 
0 07 
0 09o on
0 08
0 08
o 10! 
0 111 
0 111 
0 09$ 
0 07

RICE AND TAPIOCA—Japan rice 
lias declined and is now quoted at 4Vgc 
per lb. ; Patna. D/gc : Rangoon, 3%c. 
Tapioca, 5c per lb.

EVAPORATED APPLES—There is a 
gond staple demand at 8*/^c per lb. The

market is steady and no change is ex
pected in local prices.

HONEY—Supplies are hard to obtain. 
Prices are quoted as follows :
Honey, 2* lb. tins, in case 24 ........................................ 8 75

•• 6 ' - 12  .............................  8 50

SPANISH ONIONS—New stock is 
quoted at $1.15 per crate.

NUTS — Advanced prices on new- 
stock. We quote :
Shelled Walnuts, in boxes, per lb....................................0 28

“ small lets, per lb.................................0 II»
Almonds in boxes, per lb................................... 0 82

small lots, per lb................................ 0 80

ROLLED OATS—The local market is 
steady, prices showing a slight decline.
Kolled oat., 80 lb Back., per SO lb...........................  8 10

40 '• "80 ............................. a 15
80 •• •• 80 ............................ 2 20

•• 8 “ “80 ............................. I 60

CORNMEAL—We quote the following 
reduced prices :
Ooinuieal, per sack................................................................ 1 90

“ per Vi sack ..........................................................  0 95
per bale (10.10 s)................................................. 2 16

BEANS—Prices are steady at the re
cent advance. Hand picked are quoted 
at $2.35 per bushel and the three-pound 
picker at $2.25.

POT AND PEARL BARLEY’ — Pot 
barley is quoted at $2.55 per sack; 
pearl barley at $3.75 per sack, and 
$1.95 per half sack.

CANNED GOODS—
fruits.

Group Groups 
No.T No. 2.43

Apple»—I'e standard, per ease ........(Ill 82 34
Gallone. standard, per ease 1 66 1.621

Cherries—Red. pitted. !'• ............
black pitted I'e ..........
wuv. pitted I'e —.

Currant»—Red l e .........................
bln* I'e .................

Gooseberries—I'e ..........................  ,
Lawtenberrlee—I'e .......................  ,
Peaches—Yellow 2'e ......................

*' yellow I'e ......................
** pie, unpeeled I'e .........

pie. un peeled, gallone 
" pie, peeled, gallons ... 

Pears—Flemish Beauty 2'e .....
“ Flemish Beauty I'e ......
'' Globe l.e. 2'e ................
" Globe l.e. 2'e ................

Plume—Bameon l.e. I'e ................
" Lombard l.e. 2'e .............
“ Green Gage l.e..................

Raspberries—Red 2'e .....................
*' red. gallons .............
“ bleak 2'e ......................
■" black, gallons ...........

Strawberries—2'e ..........................
gallons .................

VEGETABLES.
Asparagus—I'e
Beane—2'e ......
Cera—2'e ......

No. 4 standards, I'e
Early June. Z'e ......
Sweet Wrinkle. I’e .... 
Extra lee silted. I'e

Pumpkin»—I'e ...................
Succotash—I'e ................
Tomatoes—I'e ....................
Tomatoes. I'e ...................
Tomatoes—gallons ..........

. 4.11 

. 4.11 
. 4.* 

4.11 
. 4.16 
. 4 SI 
. 4.11 

4.11 
. 4 64 
. 114 
. 1.421 
. I.M 
. 1.88 
. 4.74

1.21
2.20
1.00 
4.10 
1.00 

. 4.10 
3.80 

. 4.10 
3.00

0.20
100 

. 1.00

1.00
. 1.00 
. 2.10

1.00 
. 1.14 
. 144 
. 1.44 
. I.M 
. 3.70

dark a I lb.
“ 8 “

0 “
“ 1 “

I “| „
“ 1 “» , ..
„ | .. ,

Soupe, per do* 
Gorged beef

MKAT8.

pork end beans, plain, per c

tomato eauoe, per oeee

Chili

3 a per dc 
1'i *

IMPERIAL
EVAPORATED
CREAM

Does it not stand to reason that a cream 
put up in what is generally known—ac
cording to reports we received from the 
Government—as Canada's finest dairy
ing district would possess greater merit 
than others?
Certainly!
Well, why not stock Imperial Evaporated 
Cream, and make it your leader?
Imperial Brand is put up in just this 
district, and for that reason, other 
things being equal, we claim it is un
paralleled.
Try a sample case, and see if your cus
tomers will not appreciate it.

The Canadian Condensing Co.
CHESTERV1LLE, ONT.

GENERAL SALES AGENTS :-S. H. Ewing & Sons, 
MONTREAL

G r o
Make Your Wants Known 
BY ADVERTISING IN

The

4M
4.M
4.28
4.M
4M
4.48 
4M 
4M 
1.44
1.14
1.48 
1171 
168 
4.64 
1.71
4.14 
1.18 
1.18 
I.M 
4.M 
3.711 

4.06 
3.771 
4.M 
3.771

1.18
I.M
1.16

1.66i.ei.e
1.76
1.84
1.18
1.18
1.74i.e

8 50
1 80a so
8 50 
1 80 
3 60 
8 58 
1 90 
3 50 
1 85 
3 01 
1 15

c e r s

Canadian Grocer
Through this paper you 
reach the retail trade, and let 
those interested know what 
you want to sell or buy. We 
circulate among those who 
read this kind of wants.

SEE PAGE 69
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INFERIOR TIN PLATE USED
Some Causes of Fermentation in Canned Goods Over Which Canner Has No 

Control—Why Cans Cannot be Filled—Different Sizes of Tins 
and What They Should Contain.

“The old fashioned tin plate used for 
making cans was far superior to the 
kind used in these days,” was a remark 
of an experienced Ontario canner to 
the Grocer a few days ago. This gen
tleman is one who has been in the bus
iness for a number of years and lie gave 
some information very profitable to 
grocers and wholesalers and those not 
familiar with the canning industry.

He says that in recent years the tin 
supplied canners has been imperfect, lie 
has made particular observations in this 
respect with a magnifying glass and has 
actually found rust oozing from the 
plate not covered with tin. There 
should, he said, be a larger amount of 
tin and the covering should be more 
perfect.

Some of the Results.
Gradually as the plate becomes rusted 

the can blows, the air gets inside and 
the goods ferment.

“We buy the cans in good faith,” re
marked the canner, “and it can be no 
fault of ours, if from this cause, fer
mentation sets in. The acid, whether 
malic or apple, comes in contact with 
the steel plate and is thus more trying 
tban air as a hole is eaten through and 
the goods ferment.”

Hard to Fill Cans.
The Grocer’s informant also explained 

how difficult a matter it is for canners 
to till up the cans. In putting on the 
lid solder is used and it has, of course, 
to be heated. It is absolutely necessary 
that the hot solder, or in fact anything 
hot, should be kept away from the con
tents of the can. In this way it is im
possible to fill a can on a level with 
the brim as the goods must not he 
burned.

“While, therefore, a can cannot be 
actually full, it can he nearly so,” be 
added.

Discolored Goods.
The discoloring of the contents of a 

ean often occurs, but here again the 
canner is blamed for something over 
which he has no control.

“Flux is an acid used to assist in 
making solder ; can makers use it in 
the solder on the seam of the can and 
sometimes this gets a grip on the tin, 
adhering to it. When the goods, 
whether fruit or vegetable, are placed 
inside they are discolored by this acid 
and we get the blame.

“Canners are probably responsible for 
a good many sins,” he declared, “but 
there is a great deal credited to us over 
which we have no control.”

Various Sizes of Cans.
In general use there are four kinds of 

cans. These are commonly known as 
No. 1, 2, 3 and 9. The No. 1 can 
should contain twelve liquid ounces ; 
No. 2, twenty-four ; No. 3, thirty-six, 
and No. 9 one hundred and eight. The 
latter is the gallon can.

The No. 2 can is the one used princi
pally" for com while tomatoes are us

ually put up in the No. 3. The latter 
weighs about six ounces.

When the Grocer inquired regarded the 
relative sizes of the United States ami 
Canadian No. 3 tin, the canner replied, 
“Ask the grocers themselves if they 
have ever noticed a difference.”

Regarding the nature of the market. 
tomatoes are the feature, generally 
speaking. Just at the present time the. 
market in gallon apples is better than 
it has been for a time.

TOMATOES AND LETTUCE.

Iowa Farmer Gets Phenomenal Results 
Growing These Vegetables.

Des Moines, Iowa, Feb. 111.—The most 
sensational disclosure to agriculturists 
has just been made by Francis Festier, 
of Des Moines, a young man who has 
made $18,000 worth of permanent im
provements on a thirty-two acre farm 
in the last seven years and paid for it 
all from the product of the soil. It is 
a demonstration of what application 
will do.

Francis Sestier is the son of a French 
stonecutter, who came to Des Moines in 
1875 to work on the construction of the 
State Capitol. But stonecutting is un
healthy- business, and one day he deter
mined to quit it. He bought a farm 
within sight of the golden dome of the 
State house he had helped construct 
and struggled along for years, paying 
off the mortgages and art the same time 
raised a family. Seven years ago he 
died and his son Francis took the ac
tive management. It is he who ha-- 
worked the miracle of the soil.

He has turned his farm into a truck 
garden, which is now said to he the 
finest truck farm west of the Missis
sippi River. The beauty of his success 
is that, unlike truck gardeners of the 
East, he does not have to spend great 
sums of money for fertilization. During 
all these years his fertilization has not 
cost him more than fifty vents an acre 
a vear.

Mr. Sestier by his management is 
making his farm yield a gross income 
of $300 or $100 an acre. Like ever y 
successfnl man. Mr. Sestier can handle 
some things better than others. Toma
toes seem to be his favorite crop. He 
introduced the method of raising toma
toes on poles and plants 3.000 vines to 
the acre, getting a yield of 750 bushels 
of perfect fruit that brings the highest 
price on the market. He makes as 
much as $2,500 on lettuce in a year. 
Such figures for a thirty-two acre farm 
in Iowa are sensational, to say the 
least, especially when they are made to 
come by the son of a French stone 
mason who knew nothing of agriculture 
and who never attended an agricultural 
college.

The demonstration of Mr. Sestier of 
the truck value of Iowa land is threat
ening to turn the tide of corn and hog 
raising in Iowa to that of truck rais
ing. for Iowa, unlike Texas and the 
Western States, is close to market for
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all these goods. The soil here has been 
demonstrated to be rich in such pro
ducts. Corn raisers think they have 
done well to get a yield of $12 to the 
acre.

COFFEE AND TEA DUTY.
United States Grocers Opposed to It— 

Great Activity in Spot Market.
The leading wholesale grocers of the 

I nited States express themselves as be
ing opposed to the advisability of a 
duty on tea and coffee. A large Chicago 
house says of the proposal : “At that 
time”—when the Spanish war tax on 
tea was imposed—“the theories were 
advanced that 10c. per pound duty 
would not work a hardship to the con
sumer. that importers could not afford 
to import low grade teas, that the con
sumer would get better teas, that a 
duty would cause the market to drop 
in China and .Japan and that the for
eign growers would absorb one half of 
the duty. All of these theories proved 
wrong.”

The proposal to impose the tax has 
had t he effect of making importers, 
commission brokers and wholesale and 
retail dealers, including the 350.000 gro
cers of the United States who purchase 
tea in large quantities or a few pack
ages at a time, are beginning to take 
notice. Altogether the situation is a 
novel one. Merchants who have been in 
the trade for thirty years and more are 
unable to recall its parallel. All la»t 
season’s crop has gone practically into 
consumption. There are no fresh sup
plies to be had until May and June. If 
there is to lie a tax on tea it will take 
effect on the new crop’s supplies about 
■Tuly and August. Virtually there can 
he no stock of tea till then. Country 
buyers who are looking for tea enter
ing duty free cannot get it from im
porters. Boston and Chicago hesitated 
about believing in the shortage of tea 
at file end of last year. New York 
bought up their stocks and now large 
shipments are being made to Chicago 
and other points in the West at ad
vanced prices.

COMPENSATION FOR LOSS.
During the present sitting of the 

House of Commons at Ottawa, a bill 
was introduced by Hon. Rodolphe Le
mieux. to amend the Post Office A t 
regarding compensation for lost régis 
tered letters and parcels and is there 
fore of interest to all business men.

We have now two kinds of register d 
letters—the international and the do
mestic. At the last congress of the In
ternational Postal Union held at Rome 
three years ago. it was decided that 
when a registered letter or parcel sent 
from abroad was lost, in the country 
to which it was addressed the postal 
authorities of the country should com
pensate the sender or, at the request of 
the sender the addressee, to the extent 
of fifty francs.

Canada has adhered to that regula
tion. The amendment to the act which 
Hon. Rodolphe Lemieux proposes is 
that the Canadian postal authorities 
shall compensate for the loss of a re
gistered parcel or letter to a certain 
extent, while the parcel or letter is be
ing transmitted from one partv to an
other within Canada itself. In other 
words the postal authorities will do for 
Canadian people what they are now do
ing for foreigners.
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The Fruit and Corn Growing Interests
What has Been Accomplished by Recent Conventions and Institutes in the Development of these Industries—The In- 

creased Revenue Therefrom is Practically all Spent Among Local Merchants—Some Interesting Figures as 
to the Augmented Productiveness of the Land by Improved, Practical Methods.

The inter-dependent relations of the 
farmer and the business man are be
coming better understood ami the good 
work carried on by the Ontario Depart
ment of Agriculture in the line of prac
tical instruction, judging competitions 
and timely talks by experts, is being 
appreciated and taken advantage of by 
fruit glowers, vegetable raisers, corn 
growers, stock breeders and those in
terested in bees, horticulture, floricul
ture ami gardening.

Whenever possible these conventions 
and institutes are being conducted un
der the district officer and. where there 
is no district office, then the Farmers' 
Institute have taken tlit- matter in hand, 
and the Department has sent the urns, 
progressive and experienced men at its 
command. Every additional dollar that 
the farmer, fruit grower or stock breed
er can make out of his line of enterprise 
means, as has frequently been pointed 
out in these columns, increased prosper
ity and business for the grocer the liard- 
wareman. the dry goods merchant, etc. 
The more, that a farmer can get out of 
the soil or its products, the more evi
dent. will be individual and collective 
thrift. In The Canadian Grocer last 
week appeared a review of the work, 
which is being undertaken by the Ontario 
Depart ment of Agriculture, whose opera
tions are only-limited by its means but. 
with the funds at its disposal, under the 
direction of C. <'. James. Deputy Minis- 

V ter, much has been accomplished and so 
encouraging have been the attendance 
and tlie interest, that more is being plan
ned.

Fruit Institutes Conducted.
This week there was held at Beams- 

ville and Stony Creek fruit institutes, 
tlie former being conducted on Tuesday 
and Wednesday and tlie latter on Wed
nesday and Thursday. The attendance 
at both was large and the number of 
young men and boys present was par
ticularly gratifying. The fact that they 
took full advantage of tlie short course 
in fruit growing, augurs well for the 
future of that industry. The gatherings 
were held under tlie auspices of the 
Provincial Department of Agriculture, 
tlie Provincial Fruit Growers’ Associa
tion. tlie Lincoln Farmers’ Institute, and 
the Wentworth Farmers’ Institute. The 
speakers at Heamsville were H. S. Peart 
of Jordan Harbor who spoke on “Or
chard Management and Cover Crops,” 
W. C. McCalla, of St. Catharines, on 
“Spraying,” and L. Caesar, of the On
tario Agricultural College, Guelph, on 
“Fungus Diseases and insect Pests.” A. 
W. Peart, of Burlington, gave an ad

dress on “Pruning and Grafting,” and 
J. P. Carey, of Toronto, and 1C Thomp
son. of St. Catharines, on “Packing 
Packages and Marketing.”

The speakers also addressed the meet
ings at Stouy Creek on practically the 
same topics, including “Drainage” anil 
••Co-operation.”

it has been demonstrated during the 
past season in many sections of the 
province that fruit growing is one of 
the most profitable lines of agriculture, 
and the men who are following improv
ed methods are being reimbursed many 
times over for the extra trouble and ex
pense involved. Tlie fruit growers, 
great and small, assembled at tlie spe
cial gatherings where they were afforded 
an opportunity of instruction near their 
homes. Wentworth and Lincoln coun
ties are pre-eminently the thriving and 
largest fruit growing districts in the 
province and the courses were taken 
full advantage of. The leet ures and prac
tical work were of assistance and value to 
not only the experienced grower, but 
to the young men who took an active 
interest in the proceedings and in the 
discussions. The success of the gath
erings was sneti that it is understood 
there will be undertaken similar work 
in other localities. The operations of 
tin Agricultural Dépannent of the pro
vince are not, however, confined to any 
one line, but are broad and compre
hensive in scope and character.

The Corn Convention.
There was conducted at Essex last 

week the first Corn Growers’ conven
tion and exhibition ever hold in Canada. 
It lasted four days and the results were 
of the must substantial nature, so much 
so that the association will apply for in
corporation. People from all over Es
sex and Kent assembled in large num
bers to take in tlie practical work. These 
two counties raise over half the total 
amount of torn in Ontario. The figures 
obtained from tlie Department of Agri
culture for tlie year 1907 show that the 
value of the corn raised in Essex coun
ty was $1.672,000. and in Kent county 
$1.439,000, representing some 11,000.000 
bushels in all. There were under culti
vation 161,000 acres of corn -in these 
two counties, and tlie amount rea-'ized 
was $3.111000, out of $6,220.000 receiv
ed for this cereal in the whole province.

It was pointed out that an increase 
of one bushel per acre would mean an 
average about 161,000 more bushels in 
Essex and Kent alone. Recent discov
eries have indicated that, if proper 
methods of selection are practised, a 
gain of five or more bushels on the aver-
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age per acre may he expected, which will 
materially add to the amount of money 
in circulation in tlie district, and the 
augmented revenue of the farmers will 
In practically all spent among the lo
cal merchants.

Addresses on “The Preparation and 
the Cultivation of the Soil for Corn,” 
“Seed Corn Judging,” “Field Competi
tion with Corn,” “How to Judge and 
Select Seed Corn,” ami “Experimental 
Work with Corn in Ontario,” were 
given by Prof. Klink, of Macdonald 
College; Prof. Zavitz, of the O.A.C. ; Dr. 
J. W. Brien, of Essex; C. C. James, 
Deputy Minister of Agriculture, and 
others.

Prof. Klink, of Macdonald College 
conducted an informal conference on llie 
points to be considered in selecting a 
good seed ear. His talk was fully il
lustrated by the use of many seed ears, 
and by means of large charts, which en
abled his audience to see and appreciate 
the points discussed. He expressed tlie 
opinion that the Lake Erie counties 
were capable of producing a large part 
of the seed corn required in Canada. 
His faith in the possibilities of these 
counties hud led him to come to Essex, 
not to teach the farmers to grow corn, 
but to talk the situation over with them 
and acquaint them with the require
ments of tlie farmers of Ontario and 
Quebec in the matter of seed corn. Tlie 
exhibit, he said, was the finest he had 
ever seen outside the corn belt, and 
would prove a revelation to tlie average 
Canadian. “If,” continued the pro
fessor, “the Immigration Department of 
Ottawa wishes to advertise Canada in 
tlie corn states of the middle west, it 
cannot do better than to send a repre
sentative to tlie Corn Growers’ conven
tion at Essex.”

Entries and Exhibitors.
For the exhibition prizes of $5, $3 and 

$2 were given fur the lies: ten ears in 
each of ten classes, and s 1 much inter
est was taken in this department that 
there were 295 entries fn.111 113 exhibi
tors.'

The Colonization Depur.ment of On
tario has purchased the prize samples 
of corn shown for use in their immi
gration office in London, Eng.

The convention took tlie form of a 
school class, during the morning session, 
when 150 farmers and farmers’ sons 
were seated around tables scoring corn, 
according to instructions.

Some Prize Winners.
The judging competition for farmers 

and farmers’ sons was won by Alvin

t'.e

Ml
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Bunn, of Ruthven, with Fred Ure, of 
Sandwich South' second, and J. H. 
Coatsworth, of Gosfleld South, third. 
The prize for the best single ear of 
corn in the exhibition was won by J. 
H. Coatsworth, of Gosfleld South.

There is no reason wrhy Kent and 
F.ssex counties should not produce all 
the seed corn required in the Dominion, 
and the convention will, no doubt, do 
much good along these lines. Another 
convention will be held next year, so suc
cessful was the one conducted last week.

The Ontario Corn Growers’ Associa
tion was organized with the following 
olficers:

President-—J. O. Duke, Olinda.
First Vice-President—Harrison Smith, 

Ituthven.
Second Vice-President—Pat Morent- 

etle, Ojibway.
Secretary—A. McKenny, Essex.
Treasurer—Harry Coatsworth, Kings

ville.

A LIVE GENERAL MERCHANT.

St. Mary’s Man Interested in the Pro
gress of His Native Town.

R. Dickson, general merchant at St. 
Mary’s and Thedford, Ontario, was in 
Toronto this week on one of his period
ical business visits. Mr. Dickson is a 
man much interested in the affairs of 
the community in which he resides and 
it is through his instrumentality that 
the Hydro-Electric Commission has de
cided to extent its operations to St. 
Mary’s, which will also be the terminus.

Improved methods in agriculture and 
in dairying arc always advocated by- 
Mr. Dickson. He urges his views upon 
the farmers whenever he has the oppor
tunity, and seeks to make them more 
economical in their labors. While in 
Europe a few years ago he took parti
cular observations regarding the farm
ing and dairying methods in Belgium. 
He says that in spite of the fact that 
there is a direct tax of $22 per acre 
there the methods arc so economical 
that farmers there can produce more 
butter than Canadian dairymen in cor
responding conditions.

Mr. Dickson tells of some interesting 
episodes regarding the late Timothy 
Eaton. The latter used to keep store 
across the street from Mr. Dickson in 
St. Mary’s, and occasionally during the 
early part of the day Mr. Eaton would 
come over and help him pack butter. 
He returned the compliment.

LARGEST BISCUIT AND CONFEC
TIONERY FACTORY.

London, Ontario, proudly lays claim 
to being the home of the largest bis
cuit and confectionery factory in Can
ada.

The growth of this factory from a 
small shop 12 feet by 18 feet, to its 
present enormous size has been one of 
the most remarkable in the history of 
Canadian manufacturing annals.

Fifty-one years ago McCormick’s bis
cuits were unknown. To-day their fam
ous quality is known and appreciated in 
every Canadian town from the Atlantic 
to the Pacific. And large numbers of

our American cousins who have visited 
Canada have found McCormick’s Jersey- 
cream sodas so superior to the Ameri
can crackers that they have made ar
rangements to procure them through 
their grocers in the States.

McCormick’s attribute the wonderful 
growth of their business solely to the 
high quality of their products. For 
surety of purity and quality of ma
terials they carry matters to the ex
treme. They even employ a chemist 
(the only biscuit factory that does) to 
analyze all ingredients and see that they 
conform to their standards of purity 
and quality. If not found satisfactory 
they are rejected.

The visitor to McCormick’s factory is 
always amazed at the perfection of the 
manufacturing system. McCormick’s 
biscuits are baked, packed, labeled, seal-

TRADE MARK
Rec/STCPED.

'CSS

ed and ready for shipment in about one 
hour from the lime the dough leaves the 
mixing room. To make biscuits like Mc
Cormick’s requires a lifetime’s experi
ence and the employment of skilled bak
ers, plus the use of the best materials 
•and the most modern and expensive bis
cuit-making machinery, in the world.

But McCormick’s don’t stop at mak
ing superior biscuits. They are ag
gressive advertisers. This year their ad
vertising campaign is the largest ever 
undertaken by a Canadian biscuit manu
facturer. They believe in assisting the 
grocers in every possible way to keep 
their products moving rapidly. We be
lieve the consumer who gets McCor
mick's biscuits as they are made to
day will be an enthusiastic advertiser 
for their biscuits and for the grocer who 
handles them. We feel confident that, 
any grocer who makes a specialty of 
McCormick’s will be largely benefitted. 
Not only will brisk advertising be done 
for McCormick’s Jersey cream sodas, but 
several new lines will be exploited, such
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as Lemon Cream, Thin Arrowroot and 
McCormick’s Fancy Cream Sodas.

SPECIAL EXEMPTION STAMPS.

These Must Be Secured for Patent Medi
cine Bottles After April 1st.

Retail grocers are again reminded oi 
the fact that the Datent Medicine Act 
comes into force on April 1st of this 
year. For supplies on hand grocers will 
be obliged to secure a “special exemp
tion stamp,” which will have to be 
pasted on the bottles, etc. These 
stamps can be secured at the mere 
nominal price of two or three cents for 
a hundred, from the Inland Revenue 
Department at Ottawa.

To deal in patent medicines after the 
first of April grocers must secure a 
certificate. If this is not attended to 
there is the liability of a line following 
the neglect. This refers, of course, to 
remedies advertised for internal use.

RECENT HOCKEY GAMES.
H. P. Eckardt & Co. defeated Eby- 

Blain, at T.A.A.C. rink on Wednesday 
night of last week, in the Wholesale 
Grocery League, by 5 goals to 3, half 
time score being 3 to 1 in the losers' 
favor. The teams:—

H. P. Eckardt & Co.—Goal, Joyce; 
point, G. Wilkinson; coverpoint, Brown; 
centre, Thompson; right wing, Cowan; 
left wing, F. Wilkinson.

Eby-Blain, Ltd.—Goal. Kelly; point, 
Watson; coverpoint, Thomas; centre, 
Bond ; right wing, Real ; left wing, 
Blain.

James Lumbers & Co. defeated T. 
Kinncar & Co. by 7 to 1 the same even
ing. The teams:—

T. Kinnear — Goal, Telfer; point, 
Marks; coverpoint. Mains; centre, Ren
nie; right wing, Dickey; left wing, Kin- 
near.

Jas. Lumbers—Goal, W. I .umbers ; 
point, Kerr; coverpoint, F. Lumbers ; 
centre, Pyne; right wing, Nelles; left 
wing, Carradus.

The standing of the clubs in the 
league is given below. The champion
ship is represented by the Tillson 
Trophy, which has been won three years 
by the Brokers and once by T. Kinnear. 
The record to date:

Won Lost
H. P. Eckardt & Co.. 4 0
•Tames Lumbers ........ 3 0
Brokers 1..................... 2 2
Eby-Blain ................... 2 2
Kinnear & Co............. 1 3
Brokers IT................... 0 4

To
play

1
2
1
1
1
1

WINDOW DRESSING.
The freest kind of advertising is the 

store window.
Do not crowd a window.
Display one line at a time.
Avoid dull monotony.
Change your window not less than 

once a week.
Keep your windows clean.
Be original ; produce designs that 

will hold people's attention.
Show seasonable goods only.
Whenever possible put mechanical mo

tion or something animate in the win
dow.

I-
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yThe biggest and best 
Canadian Flour Ad
vertising Campaign 
has just commenced 
in the papers.
Grocers who handle Purity Flour will receive the benefit.

Does Advertising Appeal to You?
It ought to By process of reasoning does it not also appeal 
strongly to you that goods that are advertised steadily year 
alter year must be profitable to handle? : : : :

We are increasing 
our advertising ap
propriation steadily 
year after year. It’s 
reasonable to sup
pose that it pays us.. 
Likewise it pays 
those who handle
“Purity Flour.”

Also that they must 
be good goods or the 
advertising would 
only serve to make 
then deficiencies 
known

f/7.

Increase your reputation by handling “Puritythe flour of quality, 
and please your customers by having it always in stock 

for them when they ask for it as they surely will.

fer

IN: PURITV
FLOUR

fFW

8
'WWTOtiMRCl

JfflfAL

Western Canada Flour Mills Co., Limited
TORONTO MONTREAL ST. JOHN WINNIPEG BRANDON

hj
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FACTORY AT LONDON. WAREHOUSES AT MONTREAL. OTTAWA, HAMILTON, KINDS TON WINMPkU. I TLUARX

This Enormous Plant is the Result 
of 50 Years’ Experience in Making

J ERSEY CREAM SODAS
and hundreds of varieties of Fancy 
Sweet Biscuits and Confectionery

Established in 1858 by T. Mc
Cormick in a very small shop, 
about 12 by 18 feet.

Now, look at the picture of 
the largest biscuit and candy 
factory in Canada, owned and 
managed by his three sons.

; The factory is also the most 
modern on this continent—is 
thoroughly ventilated and kept 
scrupulously clean.

Pre-eminently the best
McCormick’s Biscuits are made 

from Best Blended Flour, First 
QaalityJune Creamery Butter, Fresh, 
Sweet, Whole Milk, Pure sugar, etc.

All materia's are analysed by an 
expert chemist and therefore McCor
mick’s are in a position to guarantee 
the Purity and Quality of their 
biscuits.

No other Biscuit Factory in Can
ada employs a chemist to insure 
wholesomeness of its biscuits.

Continental Reputation.
Great numbers of discriminating 

American women-visitors to Canada 
have pronounced McCormick’s Jer
sey Cream Sodas rastly superior to 
the American ciackers. They have 
even insisted on the factory shipping 
a supply to their grocers, stating that 
they were willing to pay the duty if, 
by so doing, they could enjoy such a 
luxury.

We have appreciated the confidence and assistance of the Grocery trade in Canada in placing our biscuits before the 
consumers and hope still further to merit your approval in our present efforts to assist your sales of our biscuits by adver
tising them extensively amongst the consumer*. We hope you will keep on hand a good supply of

MCCORMICKS
■ Jersey Cream Sodas and
m JE Fancy Sweet Biscuits
We will advertise for six weeks, Jersey Cream Sodas, Fancy Jersey Cream Sodas, Lemon Creams and Thin Arrowroot.
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When You Consider
ROLLEDthat well-known goods are half sold 

before you put them on your shelves, it’s
easy to understand why

HEINZ 1 BACON

57 VARIETIES The cheapest line on the market

Pure Food Products to-day is our “Star Brand” Boneless
Rolled Bacon.

(The kind that contain no preservatives) These are absolutely without

are good sellers. The consumer knows bone, easily sliced and with no
their quality, their purity, their good
ness, and the guarantee on which they 
are always sold—money back if they fail

waste.

They are mild, sugar cured, and
to please.

You make more money on Heinz goods 
than you do on others, because there arc

sold at a very low price.

business that counts for profit.

Anything that’s is safe to sell F. W. Fearman Co.
LIMITED

H. J. HEINZ COMPANY HAMILTONNew York Pittsburg Chicago London

Plain Figures that 
prove the Superior New Laid Eggs
Quality of

We are buyers F.O.B. your station.

Reindeer Milk Get in touch with us.

and

Jersey Cream Roll Bacon
Butter Fat

Reindeer Milk 8.61 Mild cured. Just the thing for break-

Highest of other Brands 8.00 fast these mornings with New Laid
.61 Eggs. Get our prices.

Reindeer Milk 7£% richer

Jersey Cream 8.06
Highest of other Brands 7.10

.96
The WM. RYAN CO.

Jersey Cream 13% richer.
LIMITED

70-72 Front Street East
Figures taken trom Government Bulletin No. 144 Toronto - Ont.

Till Truro Coniansul Milk Co., Ltd., Truro, N.S. !
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Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

Montreal, February 18, 1909.
Cheese is displaying a strong feeling 

this week, owing to better demand from 
ilie Old Country. Both colored and white 
is going forward to English houses. This 
is encouraging, in view of the fact that 
there are fairly liberal supplies being 
uttered from New Zealand. Reports 
from England state that stocks there are 
diminishing and consumption is increas
ing. This, however, is not altogether 
the reason that Canadian stock is going 
well, but because it has established itself 
in public favor, and the Englishmen 
seem willing to have it, even when the 
price is decidedly high. From what can 
he learned, a rise in the English market 
is not improbable, as holders are firm 
in their demands. The price, however, 
remains the same as a week ago. Locally 
prices rule 12!/2C to 13c for finest West
erns, and l"2%e to 121/oC for Easterns. 
Receipts for the season since May 1, 
1998, to February 13, were 1,956,090 
boxes, against 2,053,769 boxes for the 
corresponding period of last year.

The butter market is in a peculiar 
position, as various prices which are 
wide apart are being quoted, and there 
seems to he a general lack of uniformity 
in this respect. This is due to the many 
qualities which are offering. Some deal
ers think that butter will arrive in ample 
quantities to supply all demands, while 
others think that stocks are being re
duced so fast that a pinch later on is in
evitable. In view of all this it is inter
esting to know that the cows are in much 
better shape this year, and. consequent
ly, a much larger yield can he looked for. 
There has been plenty of feed this year, 
a lack of which at this same time last 
year gave the butter outlook a serious 
aspect. Locally butter is quoted at 25c 
for fall creamery, winter creamery at 
23c to 24c, dairy in tubs at 20c and rolls 
at 21c. Receipts since May 1 have been 
417,525 packages, against 411,658 pack
ages for the same period of last year.

THE PROVISION SITUATION.
Toronto, February 18, 1909.

Without any reason further than that 
such is the case, live hogs are quoted 
f.o.b. in the country about 50 to 60c 
per 100 lower than last week. The fact 
of the matter is evident, as stated last 
week, that the supply of hogs is not 
sufficient to meet the requirements of 
all the packing houses, and in conse
quence it is a game of who wins—the 
farmers or packers. Whenever the price 
reaches a point which suits the farmers 
in come the hogs, but as soon as the 
packers drop prices, the receipts drop 
accordingly. Dressed hogs this week to 
butchers sell for $0 50 to $10 per 100 
weight, and by all appearance, good 
prices will rule for some time to come.

Owing to the excellence of our bacon, 
the rapid increase in its consumption is 
remarkable. Many will remember the 
difference of the present mild cured 
bacon and the strong salted cured 
meats which were used years ago. The 
packing houses are now doing for the 
farmers in the bacon line what the 
creamery does for them in the butter- 
line. The result of producing better 
qualities is larger consumption, and 
consequently better prices for the farm
ers, and better prices for the farmers 
means prosperity to the country.

The butter market is still suffering 
from the large accumulations of poor 
butter, which can only be sold for bak
ing purposes, at reduced prices. Good 
butter, although in good demand, fol
lows the downward tendency of the in
ferior, and is also from one to two cents 
lower this week.

Eggs are about 2 cents cheaper, and 
receipts of new laid eggs are fair and 
of better quality. The held stock is 
very light, and if there should be a 
long spell of good winter weather there 
might be what sometimes has happened, 
an egg famine, with very high prices, 
before the fresh supply will be sufficient 
to meet the demand.

PROVISION MARKETS

MONTREAL.
The provision market is weaker in 

tone, although no changes in prices have 
occurred yet. This fact is due to the 
freer arrival of hogs, and a consequent 
reduction of prices.
Compound Lard—

Tierces, 3751 be............................................................. 0 09
Parchment lined boxes, 50 lbs ............................. 0 09À
Tub», 50 lbs................................................................... 0
Word pails, 20 lbs. net...............................................  0 C9Î
Tin pails, in oases....................................................... 0 l9|

Heavy Canada short cut mess pork, in bbls.... 22 00 23 0 
Selected heavy Canada short cut clear boneless

pork ...................................................................... 23 CO
Heavy < anada short cut clear pork............................. 21 5d
Very heavy clear pork....................................................... 25 50
Plate beef, 100-lb bbls....................................................... 7 75

" 200 "   15 U0
" 300 “   22 00

Pure Lard-
Tierces, 375 lbs............................................................. 0 12t
Boxes, 50 lbs., grained............................................... 0 12|
Tubs, 6 ) tbs., “   0 12J
Pails, wood, 20 lbs., parchment lined..................... 0 13
Tin pails, 20 lbs., gross............................................. "124
Cases, tins, 10 lbs. each.............................................  0 13

»• •' & “   0 134

BUTTER—Owing to ample supplies the 
butter market lias eased off slightly. 
Dairy stock remains the same.
Fall creamery, solids................................................ 0 25 0 254
Fresh Creamery, solids, lh.................................... 0 24 0 244

“ " prints, lb.................................... 0 24| 0 25
Dairy, tubs, lb ....................................................... 0 17 0 19
Fresh large roll........................................................ 0 19 0 20

CHEESE.—Enquiries from England 
are arriving more freely, and consider
able stock is going forward. Reports
from London, state that notwithstanding 
the liberal receipts from New Zealand 
the price of Canadian stock remains firm.

Locally trade is brisk, anil the under
tone of the market is strong at un
changed figures.

EGGS—The egg market is 
cold storage, new laids and pic] 
being the only varieties availali 
laids are in good demand, and 
of the market is strong.

bare of 
kled eggs 
dv. New 
the tone

New laids ... ...........
Pickled.......................................

. 0 3J 0 32

HONEY—The honey situation has de
veloped a firmer feeling, owing to in
creased demand, and small size of stocks 
held. No changes have yet taken place 
in quotations.
White clover comb huuey......................................  0 13 0 15

Buckwheat, extracted............................................ 0 08 0 09
lover, strained, bulk, 301b. tins........................ 0 10 6 11

POULTRY—Turkeys and chickens con
tinue scarce, and prices are well main
tained. Other lines are also fairly 
strong owing to a not too free supply. 
Prices remain as last reported.
Spnug c; ickens, per lb
Hens pe lb..................
Youcg ducks, per lb... 
Turkeys, par lb
Geese, dressed............
Ducks.............................

0 15 U Id
0 114 C 12 
0 12j 0 14 
0 19 0 20 
0 10 u 12 
0 12 0 14

TORONTO.
The market is linn, with good demand 

for all lines, and although some are ask
ing a trille more there is no noticeable 
change this week, with the exception 
of a quarter-cent advance in lard.

Long clear Dacon, per lb............
Smoked breaxfast bacon, per lb
Roll bacon, per lb.......................
Light hams per lb.......................
Medium hauls, per lb..............
Large hams per lb....................
Shoulder hams, per lb................
Backs, plain, per lb....................

" pea meal.........................
Heavy mess pork, per bbl-----
Short cut, per bbl........................
Lard, tierces, per lb....................

11 Compounds, per lb..............
Dressed hogs....................................

. 0 11 0 114

. u jl44 0 15

. 0 H4 U 11
. 0 134 0 14
.........  0 134

0 10 0 104 
0 16 0 164 
0 164 0 17 
... 20 00 
22 5'i 23 00 
0 124 0 124 
0 112 0 13 

0 13 U 134
0 Odd 0 11 

. 0 10 0 104

BUTTER Butter on the whole is 
about 2c a lb. lower. In the following 
([notations is an explanation of what is 
meant by ••Farmers’ separatee butter,’" 
and ‘‘choice dairy peints.” It may be 
that some which is sold as the former 
was not made by the separator peocess, 
and some of the latter may. but the dis
tinguishing line is drawn from the fact 
that the one is shipped direct by the 
farmer to the city, whereas the other is 
taken by the fanner to bis country store 
and mixed lots made by different farm
ers sent in by the storekeeper. Out of 
these mixed lots is picked out the choice 
dairy prints. The class called “ farm
ers’ separate!" butter” is invariably bet
ter than the other. This may be ow
ing to two reasons. The best butter 
makers will not sell their butter to the 
stores at the same price which is paid for
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all. and therefore they ship direct. An 
other reason is that good and bad but
ter being packed together become taint
ed with each other and as well absorb 
the odors from the many articles kept in 
a store.

Perth.
Creamery prince............. ........................................... "26 v 2»
Creamery solide......................................................... u 25 0 26
Farmers' separator b liter.................................... u 23* 0 25
Dairy prints, choice.................................................  0 22 0 23

* “ ordinary.........................................  0 iy U 20
" tube, choice................................. ..................  0 20 0 21

Large nils ............................................................... OIK 0 20
Baking butter..............................................................0 15 0 17

EGGS- -The held eggs by farmers 
must be about all sold out, as the stock 
coming in is much improved. They are 
no» practically all new laid and do not 
livdd the emphatic guarantee of being 
•"strictly new laid.”
•Stri.-tly ne» laid, pur do/................... .................... n 28 U 3U
Cold * orage ................................................. U 26 0 27
Limed ................................................................................. 0 24 0 55

HONEY—A small lot of 60 packages 
came in this week, which is sold in 60-

E3TABLISHED 1892

BUM, Manliall 4 Co.
Wûalesile Praduce mu Coœmisnoc Merchants. 

TORONTO, ONT.

Solicit Correspondence. Always 
buyers of Dairy Products. 

Write us before selling.

Poultry Wanted!
Persona having Poultry to ship to Montreal 
market should make a trial shipment to

P. POULIN Sl CO.
38 Boneeooure Market, - Montreal

Buyers of Poultry, <iawe, Eggs and Feathers. 
Prompt remittance No commission. Refer
ence, any bank.

lb. cans at lie a lb. Market is quiet 
with no change in prices.
601b. tine................................................................. 011 0 11|
bmailer sizes, Lii e and bottles......... ..................  0 lOj 0 12
comb , do/ .............................................................. 1 6U 2 50

POULTRY—Very little doing. All 
that comes in is readily taken at full 
prices, which are firm and a little high
er Geese and ducks are off the mar
ket.
Sprirg chicken, drefsed..............................................  0 16 0 20
tit. ns, per In., dres-ed...................  .................. 0 12 0 14
Turkeys, per lb , dressed ...................................... 0 Id 0 10

WINNIPEG.
BUTTER—The dairy butler market is 

very weak. In fact the bottom seems 
to have fallen out of it. Supplies are 
liberal and the quality is complained of 
by the buyers. For No. 1 the price is 
18c f.o.b., Winnipeg; for No. 2, 14c to 
15c.

EGGS—Practically speaking there are 
uo eggs on the market. Country stores 
are unable to supply any for the city 
buyers and owing to the egg famine in 
the East there arc no supplies coming 
lrom Ontario. Canadian storage stock 
(what there is of it) is selling to the 
trade at 36 cents per dozen, and Am
erican at 40 cents.

The trouble from moldy tubs may he 
decreased by using only well-seasoned 
tubs, storing them in a dry place before 
using and in a good refrigerator after 
filling. Since, however, it is not always 
possible to fulfill these conditions, some 
additional measures become necessary. 
These usually take the form of killing 
the molds on the tub by heating or by 
treating with an antiseptic. Tubs are 
frequently steamed before packing, but 
while this is of some benefit, it is not 
always effectual. Soaking in cold brine, 
hot brine or brine with the addition of 
a small amount of formalin has been 
recommended. A more recent method 
is to coat the inside of the tub with a 
layer of paraffin.

BIRTH.
MILLER.—In Toronto, on Saturday 

Feb. 6th. 1909. the wife of B. E. Mil
ler, the Red Rose tea man, 747 Duf- 
ferin Street, of a daughter.

•John K. Walker, Markdale, Out., has 
purchased the grocery, flour and feed 
business of W. J. Stephens.

BARRELS

SALT
Car lots of Fine, Medium or Coarse,
In Barrels, Sacks or Bulk.

TORONTO SALT WORtiS 
126 Adelaide Street £., Toronto

CAUSE OF MOLDY BUTTER.
Moldy butter is something that gro

cers do not care to handle. ‘ ‘ Mold ” is a 
term applied to a large group of very 
small plants. These plants are found 
growing on the damp surface of almost 
any substance which contains animal or 
vegetable matter. They are propagated 
by very small and very light spores, 
which are formed in enormous numbers 
and are so light that they are carried 
about by the slightest movement of the 
air. While they grow more rapidly at 
high temperatures, molds are not so 
sensitive to cold as many other plants, 
and they will grow even in refrigerators 
held at near the freezing point. In 
addition to food and proper tempera
ture, a supply of air is absolutely neces
sary to their growth.

When molds grow on butter they not 
only give it an unsightly appearance, but 
bring about changes in ils composition 
which seriously affect the flavor. Moldy 
butter is very common, especially in the 
summer, and is a source of great annoy
ance and loss to butter dealers. Mold 
spores are so well distributed that il is 
impossible to secure tubs, boxes or 
liners entirely free from contamination. 
If the wood is well seasoned and is 
stored in a dry place these spores will 
not germinate, hut if the tubs or boxes 
are made from imperfectly seasoned 
lumber or become damp through im
proper storage, the spores will germin
ate and the contamination will be very 
much increased.

Moldy butter comes from tubs con
taminated before they are packed, and 
is not due to moldy refrigerators. Con
ditions which cause moldy refrigerators 
would favor the growth of mold on I lie 
inside of packed tubs, but the contam
ination for the most part must come 
before the tubs are filled.
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SITUATIONS WANTED.

WANTED-By young grocer, position in Gobi It 
store or vicinity. Thoroughly experienced. 
Open to buy interest in business. Reasona

ble sslery to commence. Address Box 292, CANA 
D1AN GROCER, Toronto. ( 1 Op]

SUCCESSFUL store manager desires change; high 
grade expert, excellent testimonials. Correspon- 
dence Invited. Box 292. CANADIAN GROC ER, 

Toronto. ( 12pJ

! The GRAY. YOUNG 4 SPARLING CO.. Limited
SALT

MANUFACTURERS
, Qranted the highest awards in competR ] 

tion with other makes.
WINGHAM established 1871

Important Notice

Mason’s 
Number One Sauce

REDUCED PRICES

Small Bottles - - $1 40 doz.
L«rge Bottles - 2.25 doz.

Prepared by

GEO. MASON, (The Original), From 
London, England

ALL J.'BBKKS

THE MASON, MILLER COMPANY
Toroslo, Cassis

Agents Wanted

use OVAL WOODEN 
BUTTERDISHES
THOMAS BROS., SL Thomas, Ont.
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Your Customers Know It!
<1 Magic Baking Powder insures such delightful results in baking that 

housewives most everywhere use it.

SI The purity and wholesomeness of the ingredients that enter into its 
making have made it Canada’s Standard Baking Pojvder.

Magic Bailing Powder
is so splendidly advertised and yields such a lasting profit that it is everywhere 
sold by wide-awake Grocers.

B you aren’t handling it, hadn’t you better begin now ?

StVmTEST uefittE

STYLE

EMIT
W1WNIPEG.________TORONTO, ONT. MONTREAL.

ESTABLISHED I8B2.

Food products that are produced in clean factories are best.

CLARK’S CANNED 
MEATS

The advertising campaign now running in the 
daily press is designed to help you and other 
dealers, not only by stimulating the demand in 
your district for CLARK’S goods—but by 
creating an increased consumption for this line.

From experience of previous campaigns the 
response of the public will be immediate and 
sustained, because they know the quality of 
CLARK’S MEATS.

See that you are ready to meet the demand in 
the following lines:—

CLARK’S PORK AND BEANS 
« POTTED MEATS
“ CORNED BEEF
“ OX TONGUE

WM. CLARK
M» nvfecturer

MONTREAL

YOU NEED NOT
LOSE TRADE IN

BOVRI L
for full stocks of

Bovril
Bovril Cordial
Johnston’s Fluid Beef (Vim bos) 
Johnston’s Fluid Beef Cordial

are held by

R. S. Molndoe, 54 Wellington 8t. East, Toronto 
W. L. MaoKenzie & Co., 306 Rose Ave., Winnipeg 
A. C. Urquhart & Co., 524 Hornby St., Vancouver 
A. B. Mitchell, Mitohell’s Wharf, Halifax

BOVRIL Ltd.
27 St. Peter St. MONTREAL

y
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If You Are Not Selling

Maple Buds
and

Chocolate
Confections

There is room for more profits from 
your Candy trade.
Superbly delicious fiavor and whole
some purity make “Cowan’s" specialties 
great sellers and profit earners.

The Cowan Co., Ltd.
Toronto, Canada

1
Ët
y

“White Moss”
Our exhibit at the S. Carsley Co.’s

FOOD FAIR
is attracting lots of attention, 
and will no doubt interest you. 

See it. First-class grocers sell it, and every
body buys “McLean’s White Moss Cocoanut."

It's In the preparation

Thm Canadian Coooanut Co., Montreal

The delicious flavors of

Nation's Custard 
Powder

with Stewed Fruit is an ever pleasant memory.

Agente i

QREENdk CO.,
25 Front St. a. Tarante

IV. H. ESCOTT,
Winnipeg

Made by Edward J. Nation A Co., brlmtel, England

PURE SOLUBLE COCOA
WE ARE MAKING A SPECIAL OFFER OF HIGH GRADE PURE COCOA 
POWDER, EITHER IN BULK OR BARRELS OR IN Mb, #-lb. end V-ib. 

CANISTERS, WITH LABELS BEARING YOUR OWN NAME OR BRAND.

IT WILL PM YOU TO GET SIMPLES « POKES
FROM OUR WHOLESALE AGENTS :

A. B. LAMBE & SON, 27, Wellington Si. East, Teronte. 
H. A A. B. LAMBE, Hamilton.
C. A. PARKER, 10, Albert Street, Ottawa.

CHAS. DUNCAN, P.0. Box 22, Winnipeg. 
MITCHELL A WHITEHEAD, 92, St. Peter St., Quebec. 
A. E. CURREN, 54, Bedford Row, Halifax.

GEORGE PAYNE & CO., Ltd.,
Wholesale Tea, Cocoa and Coffee Merchants,

_______LONDON, Eng.
WK ALSO SELL CHOCOLATE COVERING AND COCOA BUTTER.
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THE FLOUR AND CEREAL MARKETS
Advance in the Price of Flour in Ontario—Good Demand for Cereals in View

of Expected Advance.

As was anticipated in last week's Gro
cer, tlie price of flour lias advanced. The 
extent is 20 cents per barrel, and it is 
considered that this is a low advance 
when the present price of wheat is 
thought of. The expectations are that 
flour will rise to still more advanced 
prices soon. If wheat prices keep on 
soaring as they have been recently an
other rise in flour will be the result.

The demand for rolled wheat and 
rolled oats has been good, but there have 
been no changes in prices.

MONTREAL.

ELDER—Flour prices are well main
tained at the recent decline, and in view 
of the strong attitude of the wheat mar
ket, may be looked to for an advance, 
la.ral conditions have been responsible 
for the recent drop, and cannot be taken 
as a true reflection of the market.
Winter wheat patente..........................................
Straight rollers......................................................
Royal Household,................................................
Qlenora..............................................................i.
Manitoba spring wheat patents......................

.......... 5 60
..........  5 60

ROLLED OATS—Rolled mils are g<>-
iiig into consumption in small quantities 
only, hut with a fair average volume.
The market is otherwise featureless.
Fine oatmeal, bags..................
Standard oatmeal, bags .........
Granulated " " ..........
Gold duet commeal, 98-lb bags.
White commeal........................
Rolled oats bags....................

" bbls........................

.... 2 721 
— 2 60 
.... 2 60 
.... 1 10 
2 00 2 05 
.... 1 35 
.... 6 05

FEED—Bran for a long time has 
maintained a strong position, owing to 
shortage, but this week, shorts are also 
reported small in supply', with a re
sulting strong undertone to the market. 
Other lines are unchanged.
Ontario bran.................... *....................................
Ontario shorts...................................................
Manitoba shorts..................................................

" bran...............................................
MoulUle, milled..............................................................

" straight grained...........................
Feed flour ........ ...................................................

21 60 22 Cfl
.... 25 Ofl 

. 24 00 
21 00 22 10 
25 M 17 01ws

TORONTO.
FLOl'It—Last Saturday Ontario mill- 

advanced the price of flour of all 
kinds 20 cents per barrel. This was of 
course due to the high prices of wheat. 
1m view of the soaring of wheat prices, 
ilie advance in flour seems to be small 
und it will not be a surprise if another 
mise is announced in the no distant 
1 "lure. There is little call for export 
iloiir at present, but the Mexican demand 
Jor wheat still goes on to some extent.

Menltobs Wheel
lot Patent....

btkM........

Winter Wheel
âiralsbt roller ...

......................................................... .......................
*<5«a......................... ...............................................................

CEREALS—The prices in cereals re
main as quoted last week. They have, 
however, been fully maintained and tin- 
demand has been good in anticipation of 
higher prices.
Bolted whest In berr.U, 100 lb........................ , ««

' I; bwi, per be» N lb.................................. i 50
oetmeel, rtendetd end granule ted. In begi Mlbe __ I 75

DOING BUSINESS IN CANADA.
The Wayne Manufacturing Company, 

manufacturers of washboards aim wash
ing machines, St. Louis, U.S.A., have 
now been in existence for some 50 years 
in the washing machine line and 5 years 
in the washboard line. They have a 
capacity of 500 doz. washboards per 
day and 25 doz. washing machines. The 
company is now doing a rallier exten
sive business in Canada.

HINTS TO BUYERS.
Carveth & Company, Montreal, who 

an- agents for Lovait & Lovâtt, mak- 
eis of Langley ware, are introducing to 
the Canadian trade, with marked sue 
cess, this line of coffee pots, teapots 
and chocolate pots. Langley ware is 
thoroughly vitrified, tired at' a terrifie 
degree of heat, and impervious to all 
acids. It is made entirely with leadless 
glaze, so there is no danger of lead 
poison. Its extreme hardness and den
sity gives Langley ware remarkable 
durability, strength and wholesomeness, 
and for the infusion of tea or coffee is 
not equalled by any other variety of 
pot. The heat retaining properties of 
these pots is marvelous, and makes 
them even more popular with the con
sumer. The pots arc made with or 
without percolators. The cooking wart- 
made at the. Langley Mills. England, arc 
of equally high repute, and arc likelv to 
meet with similar success on this mar
ket.—advt.

In this week’s Grocer S. If. Ewing & 
Sons, Montreal and Toronto, call the 
attention of the grocery trade to the 
fact that there is a great deal of adul
teration going on in the grocery trade 
to-day, and they warn the grocer who 
cares for his reputation to be careful 
not to stock up with so-called pure 
spices which are anything but pure. They 
call attention to the number of years 
they have been in business, fit, and are 
proud to state that their name and 
their brands have always stood for 
highest purity in spices. Their Prince 
of Wales Brand is their leading line, 
and this brand they guarantee to be an 
absolutely pure, unadulterated line of 
spices—advt.

Archibald Hart, formerly with Fen
ton & Co., It) Eastcheap, London, Eng
land. has opened for himself a canned 
provision and general produce agency 
at Enrichment, 1 xmdon. He was con
nected with the canned provision and 
grocery trade for eight years.
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The Cream of 
Cream Sodas 
MOONEY’S
PERFECTION
All sodas are crisp when 

they come out of the oven. 

Mooney’s Perfection are 
crisp on your customer’s 
table. This is worth re
membering.

Sell The Sodas 
People Know

ÉHiilEEFir]
PERFECTION

MOONET BISCUIT * C.-.NDT CC 
STKATEOKO CAhf.Di

The Mooney 
Biscuit & Candy 

Company,
LIMIT»

STRATFORD, - CANADA

Have you any

Goose Wheat
Ontario White 

Wheat?
We want lots of it.
We want quality.
We will pay for good wheat.

Cummings Mills
Cummings Bridge, Ottawa
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Just the time to suggest to your 
customers the use of

Mum MOTT'S
St better Ne better

Cbece.ete

MOTT’S
Chocolate

There are no brands on the Can
adian market equal to the Canadian- 
made “Diamond” and “Elite” Choco
late—The one for drinking and the 
other for cooking purposes.

Every Jobber Sells Them.

John P. Mott <8b Co.
Halifax, N.S.
SELLING AGENTS:

J. A. Taylor R. 6. Mclndoe Jos. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. G. Bedlinston
Ottawa Calgary

By Rayai j Litters Patut

Nelson’s Opaque, Brilliant, 
Isinglass, Leaf, 
ail Powdered Gelatine

NELSON’S
Granulated Jellies, Tablet Jellies, Creams, Custards, 

Fruit Puddings, Bottled Jellies, Lemonade 
Crystals, and Baking Powder.

Nelson’s
Uqaerice Lozenges

NELSON'S SOUPS
(SIX VARIETIES)

Soit Proprietors and Manufacturers of
GORDON’S GRANULATED GRAVY

G. NELSON. DALE & CO., Ltd.
EMSCOTC MILLS. WARWICK

The above can be had from any of the following agents :
The Smith Brokerage Co., Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.
J. L. Watt It Scott, 27 Wellington St. East, Toronto.
W. E. Ashley Winnipeg.
Geo.A. Stone, 34 Inns of Court Buildings, Vancouver, B.C.

A Good Investment

peanutIôàsters 
and CORN POPPERS.

cratTutitr. «s.tsi»ttie.ie
EASY TERMS. 

Catalog Free.
v.encov MFfi. 00.. 106-108 E. Pearl St..CincinnatiA

GRATEFUL AND 
COMFORTING

IN V4-LN. LABILLIB TINS. 14-LB. BOXES

Special Agents for the entire Dominion, C. E. COLSON A SON, Montreal
In Nova Sootia, E. B. ADAMS, NaHfax. In Manitoba, BUCHANAN A CONDON, Winnipeg

NUTRITIOUS AND 
ECONOMICAL

French Vermicelli Mecaronl
Tin Ml, factor, la Canaéa prslvclsg Iktia goods

H. CONSTANT
Manufaelurar 

Sale, Agent: L FONTANEL,
187 Commleeionere Si.. Montreal

OPEN TO BUY
From 5 to 10 Cars Choice Cooking Pees

Clean amd White
Quebec’s leading Flour and Grain 

House.
C. A. PARADIS, DalhouaieSt., Quebec

SUOHARD’S OOOOA
7%la Is tbs season to push SUCHARD’S CO* 
COA. From now on cocos will be In demand 
dally. It pays to sell the best. We guarantee 
SUCHARD’S cocoa against all other makea. 
Delicious In flavor; prlcea |uat right.

FRANK L. BENEDICT * CO., Montreal

COX'S

GELATINE
COX'S GELATINE it a STEADY 
SELLER, therefore should always be 
in your STORE.

PURITY GUARANTEED BY THE MAKERS

CaaaJIaa Aiealii J. & G. COX
C.l. CslsAB A Sea, ■satrsal HI
B. Bum. A Ce.. 6orfie Hills
if flss.t A C. . nniiiNi

Agaaia.

POT and PEARL
FOR CLOSE QUOTATIONS WRITE

JOHN MacKA Y Ca£?,?.",a BOW MAN VILLE, ONT.

BARLEY and FEED

ÆgææussKSr

THE CONDENSED ADS of The Canadian Grocer are what you should use if 
you wish to secure a clerk, a traveler or a situation.



THE CANADIAN GROCER

RESULTS OF ONE MAN’S ENERGY
Merchant Restores to Village the Business it Once Enjoyed, but Later Lost— 

United With the Farmers—Introduction of Modern Methods and 
Personal Progressiveness.

An interesting story of how a village 
lost its progressiveness and business 
influence and how it was brought back 
to the position it formerly occupied in 
the eyes of the surrounding neighbor
hood by the efforts of one man, is 
linked with the banquet which was 
given by A. Kirkpatrick, merchant and 
grain dealer, at a small place known as 
Lefroy, Ont. His guests were about 
50 farmers from the neighborhood who 
have shared with him the success which 
his foresight and ability brought to the 
whole neighborhood.

Lefroy had once enjoyed a business 
such as was common in many other 
places of the same size. It was the 
centre of a large country trade and the 
farmers left considerable money with 
the small stores, which did not have to 
cope with city houses.

But credits became long-standing and 
prices high. The area of trade was 
likewise broadened, with the result 
that business in Lefroy suffered and 
gradually the place lost its activity and 
the people lost hope of ever regaining 
their former prestige.

The Work of a Single Man.
It was then that Mr. Kirkpatrick 

stepped into the breach and by his ag
gressiveness eclipsed the business con
ditions that had formerly existed. He

introduced modern methods into the 
country store, giving it the tone of 
those which are found in busy towns; 
he cultivated the good will of those 
whose custom he sought, and he intro
duced a system of unity with the farm
ers. By uniting his efforts with those 
of his customers, a modern elevator was 
erected for the handling of the surplus 
grain of the neighborhood.

The outcome of continued co-operation 
has been the forming of a farmers’ 
market which those present at the ban
quet stated was the best for farmers’ 
produce along fifty miles of railway.

Keep Up With the Times.
What has been done at Lefroy is an 

evidence of what may be done in other 
places. The old time village store 
with its old time methods is a thing 
of the past, but a dealer who will 
adapt himself to the changed circum
stances, who will take a real interest 
in his surroundings, can do what has 
been done in this case—change a dead 
corner into a place of activity and 
public benefit.

NOT A CANDIDATE.
Hugh Blain, of Eby-Blain, has de

nied a rumor that he was a candidate 
for the position of collector of customs

in Toronto. “I have my business to 
look after,” said Mr. Blain, “and the 
position in no wise interests me.”

TRANSFER CARDS.
In the Gendron Mfg. Go., Toronto, 

the elevator man does most of the 
transferring from one flat to another. 
He devised a scheme to facilitate the 
quick transportation of material. When 
a truck is loaded in one department it 
is taken to the elevator. At the side 
of the elevator are hanging a number 
of tin plates, painted white, with the 
names of the various departments 
printed on them. One of these plates 
is shown in the illustration.

Transfer Card.
A workman hangs one of these trans

fer cards on the truck turning the ar
row to the name of the department to 
which it is to be delivered. The eleva
tor man looks at the card, hangs it on 
the nail so it may be used again and 
takes the truck to the proper depart
ment. This scheme is found to greatly 
facilitate the handling of loads of ma
terial and besides saves the time of the 
workmen.

2253

-----............................ . '

GET-ZEES»,

Canada’s Prosperity
makes it possible for every one to buy the best food 
products. The best in every line is being asked for by 
the people They have now the BEST ENGLISH 
BISCUITS as fresh and as perfect as when leaving 
the factory.

Carr & Co.’s Biscuits
are perfect—more cannot be attempted.
Your interests lie in serving your trade with the very 
best—suggest CARR’S BISCUITS.

CARR & CO., ceanrglAsnlde
AGENTS:

Win. H. Dunn, Montreal and Toronto, Eastern Province»
Hamblin êt Brereton, Winnipeg, Lake» to the Rockies
The Standard Brokerage

Co.. Ltd., Vancouver. B.C„ British Columbia

We Help Voxi to Sell

KORNttiNns
We advertise very extensively. The 
attractive name sticks ; the price at
tracts ; the sane argument CON
VINCES ; with the result that 
KORN KINKS sales are rising 
every month. The really delicious, 
appetizing quality of KORN 
KINKS makes every first package 
the forerunner of countless others. 
Moreover, there’s a good big profit 
for you all the year round.

THE H-O MILLS 
Hamilton - Ontario
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NEW FLORIDA 
CABBAGE
Wo are offering 
this week

Florida Cabbage, Cali
fornia Celery, Florida Let
tuce, Florida Tomatoee, 
also Fancy and Extra 
Choice Navel Oranges, 
California Lemons, Mes
sina Lemons, Marmalade 
Oranges, etc.

McWILLIAM

Mc. f E.
EVERIST

25-27 CHURCH ST. - TORONTO

At Last 
The firet

Direct Shipment

Meeeina

Bitters and Lemons
have arrived

“St. ”
and

“Home Guard"
Packed By

FRANC TRACUZZI
Catania

J. J, McCabe
Agent

32 Church Street - Ter on to

FRUITS, VEGETABLES AND FISH
Some Oranges Decline in Price—Messina Lemons at New York—New Cabbage 

Arrive on the Market—Fish Trade Brisker.

MONTREAL
• 1HKKN FRUITS—Tin- green 1'rnii 

market i» easier in many line», among 
which are California navels, which have 
shaded otf 25c. Valencia’s are 25c 
cheaper, also bit ter oranges. Lemons, 
in »piii of the Messina disaster, are 
weaker. Bananas have lirnied up 
slight ly. Florida oranges are also 
stronger, owing to smaller - " s.
Other lines are the same as when last 
reported. Trade locally has been fairly

Almeira graphs, extra choice................................... 6 uO 6 30
California nav« le, 86,126, 2 0,28d size.......................... 2 7">

“ ” 150,17 . 200, 216 aue......................... 9 85
Floridan, 146, 15 , 176 200................................................... 3 00
Mexican orange», 1?6. 200, 216, .50 size................2 OR 2 25
Valencia 1 420 size..........................................  3 00 3 50
Kxtra sweet Jamaican ...............................................  2 00 2 2»
bitter orangea.......................................................................... 2 Hi
(«rape fruit.......................................................................  3 50 3 7»
Jamaica grape fruit, extra heavy ................................ 3 00
1> moue, cho ce, 300 size............... ............................ 2 50
Bananas crated............................................................ 1 75 2 00
Pears, boxes ....................................................................... 4 ftu
Pineapples, extra fairy, 24 size............................... 4 50 5 03
("'ranberries. Nova Bcotias, early b'acks, lb'. 6 00 10 'j0
Spies. XXX......     6 00
Baldwins, Greenings, Rue setts, XXX......... .................. 5 0)
Strx I ie fries.......................................................... 0 50

VK< iF.TA I ILFS This nnirkct inis in 
ditlgcd in tin upward nnivcmcnt during 
the week. This in a measure is due lr, 
-light frusts in Florida, and other ship
ping points. New heels are on I lie mar
ket at -Ft a crate, and new ealihage at $1 
per barrel. California cauliflowers arc 
now arriving in single and double crate» 
al *2-50 and *5 respect ively. Sweet 
potatoes, owing to good supply, are 
cheaper by 50c. Other lines are un
changed.
Mushrooms, lb.......................................   u 75
Cucumbers, dozen....................................................................... 2 75
New carrot», bunch........................................................... 0 15 0 25
Tomatoes, . rate.......................................................................... 4 5J
Oyster plant doz.............................................................   0 50
Artichoke», bbl................................................................... 2 £0 3 00
Leek», dozen........................................................................ l 50
Pareni 1»». bag......................................................................  0 90 0 95
flweet Potatoes, basket............................................................ 2 00
Marrows, dozen .......................................................................... 1 50
Cal. Cauliflower», crates, single........................    2 51

crates, double........................................ 5 10
1 10 
0 60 
0 50 
0 76 
6 00 
0 15 
4 O'1 
6 00 
0 60 
0 76 
4 00 
0 6)

Parsley, per doz. bunches............................................. 0 50
Sage, per doz.................................................................................
Savory, per doz.................................................................
Han celery, bunch .........................................................  0 50
Celery, crate .................................... ............................
Water cress, large bum-her per bunch............................
Spinach, barrels ............................... ............................
Green peppers, era» e............................................... ......
Beets Vag...............................................................................
Carrots, bag..................................................................  . 0 70
Spanish onions, large cased .......................................3 60
lettuce, early..................................................... ....................
Lettuce. Boston, box .............................................................. 2 25
Radishes, doz ................................................................  0 60
Horseradish, per lb......................................................... 0 16
Cabbage, Lb’s .............................................................. I 50 1 7*

new. bWs...................... 4 f0
Montreal potatoes, bag................................................. 0 90
Green Mountains......................................................................... l r0
New Brunswick potatoes............................................... .. 0 85
Onions large bag........................................................................ 2 ^0
Red onions, barrel...................................................................... 5 01
Turnips, bag .............................................................................. 0 W
P mpkins. doz.................................................................... 3 rn
Squash do* ..........................................................................    2 5'»
Brussels sprouts, quart............................................................. 0 95
String b^ans. basket..............  .............. 4 30 5 00
New beet*, r-ate..................   3 00

KISH IfutiiltK'k ami rmlfisli an* :i 
shade stronger, having advanced 1 2 cent. 
Other lines are unchanged and demand 
generally is good. Dealers are stocking 
up for the approaching fish season.

F issu »ud Froze n Fish
Codfish...............................................................................  0 04 0 04*
Qualla salmon................................................   0 07 0 07$
B.C salmon, frozen............................................ 0 f>3{ 0 04
Haddock, per lb—........................................................ 0 0«| 0 06
Freeh halibut..................................................   0 06 0 06*

Mackerel, “   0 10
Dore, " .................................................................  0 071 0 uti
Steak cod........................................................................... 0 05 0 06
Frozen Grass Pike .......... ......................................... U t4i 0 05
Whitefish, lb. Tullibees ................ ...................... 0 » 5| 0 06
Lake trout.........................................................................  0 09| 0 10
Sea trout, lb.............................................................................. 0 lu
Flounders, lb............................................................................  0 10
American live lobsters.............................................. .... 0 24
Bullheads (dressed)................................................................. 0 10
New Smelts................................................................................ 0 08
Sea herring, per ICO ...................................................... 1 85 1 95
To n code, bbl ........................................................................... 1 75
Smoked

Baddies (exp) 15 lb. bxs., per lb................................ 0 061
Bloaters, per box, large, Yarmouth........................ 1 10
Smoked herring, per box..............................................  0 17

Prepared—
Skinless rod, new 1001b. cases................................. 5 2»
Shredded cod, à lb. cartoi e, 2 doz. cartons

in box, per bi-x ................... ............................ 1 8 i
Dry od, in bund eg 1121b., per pound.................... 0 06
Boneless cod, 1 A 2 lb. bricks. 20 lb. boxes___ 0 06
Boneless cod, 20-lb. boxes...... ...................................... 0 OR
Boneless » od, 20-lb. boxes...... .........................  0 09
Boneless fish. 20 lb. bxs , 2 lb. blocks.................... 0 05
Boneless fleb, 25 lb. bxs., loose................................. 00'i
Pure cod in crates, 1 an 1 2 lb. bricks.................. 0 0»

Halted and Pickled —
No. 1 Labrador herring, brie....................................... 5 50

" è bris....................................... 3 15
Large green cod, 500 lbs. bbl.................................... 6 50
Oysters, bulk, per gallon.............................................. 1 30
Standards, bulk............................................................... I 40

“ quart tins, sealed.........  ........................ 0 40
Paper pails, per 100 qt. size......................................... 1 f0
Live lobst rs, lb............................................................. 0 18
Standards, 4 nais ......................................................... 6 8’
Selects ’*   7 ro

TORONTO
UliKF.N Fit l ITS ( "alifiu'iiiii navel» 

are arriving in large ipiaiitities ami uf 
excellent quality. One day during the 
week there were 20 ears un I he track, 
all nf which were readily picked tip, 
mostly In Toronto buyers, only a few 
ears going to outside towns. The lirst 
cargo of Messina lemons shipped from 
I'alania by llie only surviving shipper 
of Messina, has reached New York and 
part of which will reach Toronto this 
week. This limit also contains 2.200 
eases of hitler or marmalade oranges. 
Some Valencia oranges, via Liverpool, 
have just arrived. Some Cohan oranges 
are -till in the market, hut the Me.xi 
cans arc olf. Prices of oranges weakened 
on account of I he large receipts, hut a I 
most immediately si ilfened up again 
when a few day » of liirltl receipts IV] 
lowed.
Grape», AI metis, keg......................................................... 6 50
Apple». Spies ................................     5 5

Rusifte.................................................................. 3 .‘0
" Baldwins........................................................ 3 f0

Greenings..................................................... 3 25
Tolmsn Sweets.....................................................3 10
B»n Davie ...................................................... 2 50

Of anges, Valencias, case.........................................................
Large ...........................................................
California nave's ...................................  2 76
Mesrina bitter oranges................................... 3 25

Ijcmone, Menaina......................  3 00
" California, box................................................. 3 25

Bananas. Jemaicae, firsts..............................................  1 7 »
" Jamaica eights................................................  1 0

Grape Fruit, Florida, box...............................................3 00
" ** Jamaica............................................................

Pineapple». Florida, crate ........................................... 3 ?0
Strawberries

7 ro
6 5)
4 i0 
4 0d 
4 00 
3 Su 
3 25
3 7'
4 50
8 25 
3 50 
3 55 
3 £0
2 no
1 2»
3 75
3 00
4 rn • r 5

VEGETABLES—-The vegetable mar 
ket looks suuimerlike, with nexv cabbage, 
carrots, beets, parsley, lettuce, green 
peppers, celery, egg plants, cucumbers, 
potatoes, etc., in good quantities. P<> 
ialoes are still without any change in 
price. The receipts are regular and 
quite sufficient to meet the demand.
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3 ! o 4 10
3 fo 4 on
3 25 4 00
3 10 3 Su
2 50 3 35

2 76 3 25
3 25 3 tU
3 00 3 25
3 25 3 ffi

14* o 0 
« 5| 0 (

0 10 
Ü74 0 Uti 
05 0 0*i 

05 
06 

00,- 0 10
0 1U 
0 10 
0 24 
0 10 
0 08 
1 95 
1 75

0 064 
1 10
0 17

1 81 
0 M 
0 06 
0 OR 
0 09 
0 05
0 0-4
0 0,

The Canadian Grocer

Business is steady and entirely free from 
any speculative feeling.
Beets, Canadian, bag .............................................. 0 45 0 50
Potatoes, Ontario, per bag....................................  0 75 0 80

” sweet, hamper........................... ............... 2 00
“ Mermuda, per bushel....................................... 3 00
" “ per ba lel ................................ 9 lO

L :ttuoe, Boston head doz............................................. 1 25
Unions, Canadian, dried, bag................................ 0 75 0 9 »

•' Spanish, half crate......................................  1 85 2 25
“ Bermuda, per case..............................................  4 5u

Tomatoes, Florida, small basket.................................. 1 10
•* Canadian, hothouse, per lb.......................   3 50

Cucumbers, doz......................................................... 2 50 2 75
Carrots, per bag ................. ................................... 0 35 0 40
Cabbage, per ton...................................................................38 00

" “ barrel............................................................ 2 25
“ Florida, new............................................ 3 25 3 50

Cauliflower, per case .......................................................  4 00
Celery native, doi....................................................  0 26 0 40
California celery, per case...............................................  6 oil
Turn ps...................................................................... 0 30 0 35
Radi<hes, per dozen.................................................. 0 40 0 45
Sp nach, per hushel........................................................... 1 00
Kgg plant, per doz......................... ................................. 3 i0
Green peppers per doz...................................................... 1 00

FISH— The fish trade is brisk and 
satisfactory. Scarcely anything is 
handled now 1ml frozen stock, which 
was held in refrigerators. No fresli 
caught fish of any kind are on the mar
ket. With a good demand now and Lent 
close at hand, priées will likely be stiffer.
Perch, large, per lb................ ................................. 0 06 0 07
Herring, medium, per lb....................................... 0 04 0 05

“ sea, per ICO....................................................... 2 00
“ lake, per keg...............................    4 00 4 25

Whitefish, frozen.....................................   0 09 0 10
Trout, "   0 «9 0 10
Whi'efish fresh caught......................................... 0 13 0 14
Trout, " *"   0 13 0 14
Cod.............................................................................. 0 07 0 (8
Halibut...................................................................... 0 09 —
Haddock, frozen, per lb ............................................... 0 07
8ea salmon, Silverside.................................................... 0 10

" Bteelhead..................................................... 0 14
Pike.............................................................................  0 05 0 06
Pickerel, yellow........................................................  0 084 0 09
Herring, Digby, smoked, bundle 5 boxes................... 0 85

'* Kippered, 16-lb. box..................................... 1 26
11 Labrador, keg .............................................. 3 00

Mackerel, per lb .....................................................  0 10
Smells, per pound Nv l ........................................ 0 09 0 10

" extra........................................ 0 12 0 14
Oysters, Long Is’and....................................................... 1 50

" medium selects.......................... 1 75
" extra............................................ 1 85

" shell, per 100.............................................. ..... 1 50
Ciscoes, basket......................................................... 1 00 1 10
Finnan Haddie, smoked, 15-lb. package.......... 0 074 0 08
Boneless cod, quail on toast......................................... 0 054

" " imperial..................................................... 0 OR
" " steak ........... ..................................  0 07

Shredded cod. doz.......................................................... g 90
Arcadia, 24 packages 1 lb. box..................................... 3 12

" 12packages. 2 lb. box............................... 2 40
Acadia cod, crate............................................................ 2 40

" tablets, box ......................................................... 1 60
Bloaters.....................................................................  l 15 1 25
9»alU................................................................................ 0 09
Catfish, dressed................................................................. 0 10

W. F. Young, manufacturer of Absor- 
Inno, Springfield, Mass., have changed 
their address from 2(11 Mammouth street 
to 75-77 'I emple Street and 27M Stair 
Street.

FRUITS, VEGETABLES AND FISH

30,000 Lbs.
Halibut

OF

AND

7>2C. lb.

Sea Salmon (Headless) 71/, C. lb.
(IN CASE LOTS)

Special this week to open the Lenten Season.

A Genuine Bargain on a Line of 
Goods that Is Badly Wanted.

WHITE <6 CO., Limited
Phono Main 6565

TORONTO

CELERY
See that your orders call for pack of SANFORD CELERY UNION 

Large 10-in. crates, from best fields in Florida.
W. B. Stringer, Toronto, Distrlot Agent

The Best Grown in California
SUN K 1ST

“Golden Orange” Brand Navel Oranges
SU N K I ST

“Squirrel” Brand California Lemons
Packed by Arlington Heights Fruit Company, California

We control these two brands for Ontario. One car each just unloaded.
Also one car Extra Fancy

“ Camillia ” Brand Navels, from Redlands
All Sixes, and at Rock Bottom Prices

rnuirps.

»ramr<

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

Eatebllehed 1666

IngersoU - Ontario
WOULD YOU LIKE OUR WEEKLY CIRCULAR

3 OO 3 75 
3 on SEASON 1908-9

Dried Applesp mai 
abbagp. 

green
umbers. 
>. Po 
inge in 
ar and 
iemand

Shipments Solicited
Settlements Prompt

W. A. GIBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

Hugh Walker & Son
Guelph, Ont.

Ask for DAWSON’S Banner Brand 
Table Delloaoles

THE DAWSON COMMISSION CO., TORONTO
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A Good Fish Proposition
commences Ash Wednesday February 24th, Meat and Eggs are dear, Fish are 
cheap and plentiful, the weather is favorable and everything points to a tremendous

sale of lish during the next six weeks.
Write us for our weekly quotation cards which will give you the number of fast days

each week in Lent.
Write ns for something you can sell at a special price for one day to create astir; we are 

as interested as you are in developing new business and will gladly do our share.

Now is the time to order your Salt and Pickled Fish before prices advance. We quote.

No. 1 Salt Trout in half-barrels,
Labrador Herrings in 200-lb. barrels

$6.50
5.50

Lake Herrings (headless and split) in half-barrels - 4.00
Our stocks of Fresh Frozen, Salt, Smoked and Dry Fish are comparatively cheap. No

other house has the variety, quality and facilities that we have for doing things right. Prices 
are popular on all the following lines :

SMOKED FISH
Finnan Haddies 
Bloaters
Digby Smoked Herrings
Kippers
Ciscoes

LAKE FISH
Fresh Frozen Lake Trout 

“ “ Whitefish

OCEAN FISH
Qualla Salmon 
White Halibut 
B. C. Salmon 
Steak Cod 
Haddock 
Market Cod 
No. 1 Smelts 
Extra Smelts 
Flounders 
Mackerel

SALT and DRY
FISH

Quintal Cod 
Arcadia Boneless Cod 
Halifax Boneless Cod 
Quail on Toast 
Blue Nose Boneless

Large Lake Erie Herrings 
Lake Superior Herrings 
Goldeyes 
Tullebees
Yellow Pickerel
Pike
Perch

CANNED FISH
Canned Lobsters

(Mephisto Brand) Cod
Imperial Boneless Cod 
Sealy’s Cod Steak

Kippered Herrings 
Canned Haddies 
Sardines

OYSTERS
The Famous Beacon Brand Oyster shipped in Sanitary Cans that are used only once.

If you have never handled Fish before now is the time to start, write us for any inform
ation and we will help you inject a big dose of confidence into your fish business.

The F. T. JAMES CO., Ltd., TORONTO
Catchers and Wholesale Distributors of all kinds of Fish and Oysters. 

Telephone, Telegraph or mail your orders, state whether to ship freight or express-

bo
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FISH for LENT !
LENT BEGINS WEDNESDAY. SECURE YOUR STOCK AT ONCE BEFORE PRICES ADVANCE.

FROZEN SEA HERRING
LARGE SIZE

This is a leader for you.
MEDIUM SIZE .

Good line to push.

WHITEFISH
SALMON

HALIBUT

PICKEREL
HADDOCK

PIKE

BLOATERS
KIPPERS

HADDIES
SKINLESS COD LABRADOR HERRING BONELESS COD

“SEALSHIPT” AND BULK OYSTERS
Best Quality The Square Deal Low Prices

The largest and most complete assortment in Canada.

Our new price list will interest you

LEONARD BROS.
MONTREAL

Wednesday Starts
Season of Lent !

Be sure, Mr. Grocer, that you are well 
prepared to look after all the wants of 
your customers in the fish line.

Write O’Connor
for anything you require in fish and 
oysters and he will supply you quickly 
and satisfactorily.

Our prices are such as to attract and 
hold your attention.

Get our price list to-day. 
and order for next week.

O’Connor’s Fish Market
St. Antoine Market (Between the 2 Depots)

Montreal Ertabliihed Half
a Century

What are

“Sealshipt” Oysters ?
They are the product of the finest beds—sealed in air
tight steel cans as soon as longed, with ice around the 
outside of the can but not touching the oysters. When 
you open them they are all solid meats—no water to 
bloat, bleach and soften them. The natural oyster 
flavor is all there—piquant and appetizing in taste, 
smell and appearance.
Does it pay to handle ordinary tub oysters—of question
able cleanliness, purity or freshness when you can 
get “Sealshipt”?
“Sealshipt” Oysters will give you increased trade 
among the class of customers you most desire to 
have come into your store.
Learn more about “Sealshipt” and how you can have 
the oyster trade of your town. Address

Agents Irtiouurd Bros., Montreal. Samuel Egan. Toronto li M Cline 
Hamilton. bteelu Fruit Co., London W .1 Curst Fish Co , Ltd., Winnipeg 

Winnipeg Fish Co , Winnipeg.

trade mark

NATIONAL OYSTER 
VHV CARRIER CO.

SOUTH NORWALK CONNECTICUT
REGISTERED

6l
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MOTTO MEANT MODERATION
“Live and Let live"' Printed on Windows of Grocery Store—The Proprietor 

Originated it When he Was in Undertaking Business—Finds it 
of a Double Benefit to Him.

“Live and Let Live."" This is a ino.- 
i*i used bx a retail grocer, which he 
claims, lias proved must beneficial to 
him from the standpoint ol" its advertis
ing characteristics, a» well as fou. the 
significance it bears to one who thicks.

The originator of the device is L. 
A nuit age, proprietor of a grocery store 
at -44Ü Parliament Street, Toronto. The 
peculiarity of it is that he instituted it 
some years ago when he was engaged in 
the furniture and undertaking business. 
Une might lie disposed to think that a 
motto such as “Live and Let Live"’ 
printed in large letters on the plate 
glas.- windows of an undertaking es! ili- 
lishiuenl would not be particularly con
ducive to advertising the business. Lui 
on second thought it will be observed 
that an undertaker has little to do with 
the departure of beings from this world 
and that his motto must have some oth
er significance.

In His Younger Days.
Mr. Armitage is now a pretty old 

man, but has apparently some years < f 
life before him yet. When young he 
was a grocery clerk in stores in various 
places in Ontario, including Schomberg, 
Tottenham. Newmarket anil Sault S r, 
Marie. He, therefore, learned the gro
cery business pretty thoroughly, but did 
n-'t stick at it all his life.

For seven years he was engaged in 
business for himself in Schomberg, as 
a furniture dealer and undertaker. It 
xvas there he originated the motto above 
referred to, and he considered it so suc
cessful that he decided to use it in his 
grocery store in Toronto.

On the Delivery Wagon.
Mr. Armitage"s store is on a street 

corner and on tlie two front plate glass 
windows as well as on the side one lo 
has his motto printed. In fact, lie 
makes a feature of it as the device i- 
also carried on the delivery wagon to 
gether witli the name. Peuple call his 
establishment “The Live and Let Live 
Store,” and often, too. in preference to 
“Armitage’s Store,"" and therein ha 
acts an advertisement. Everybody 
wants to know, of course, where it is and 
xxhat it means anil in the explanation 
li'-- the chief benefit.

At Moderate Prices.
In informing The tiroeer representa

tive the exact intent of the motto, Mr. 
Armitage slated that it meant he sold 
goods at a moderate profit in order to 
live himself, thereby allowing his ens- 
1.oners to purchase at moderate prices 
xx liich would not oppress them. They 
xx ere, therefore, figuratively speaking, 
“allowed to live.”

Often Mr. Armitage has been asked 
liv new customers coming into the store 
what the statement meant. He was then

in a position lu tell thorn, without ap
pearing particularly anxious, by simply 
answering the question in a courteous 
manner. He conveyed the idea to the 
public he wanted to, not on his own in
itiative, hut because the public desired 
lo know.

Short Time in Present Stand.
It was only about five months ago 

since Mr. Armitage took hold of the 
business where he is now located and he 
already finds his business has grown 
greatly and that It is still growing. He 
attributes a great deal of his success so 
far to his motto on the window, and 
has no intention of having it erased.

A “cash trade” is another of his store 
mottos, hut this one has no visible ap 
pcarance. He finds he loses a little cus
tom by not extending credit, hut lie be
lieves he is better off in the end. Some 
half dozen of lids customers pay every 
Saturday night, and this lie considers 
the same as cash.

Trade at the present time is considered 
fairly good by Mr. Armitage. One article 
comparatively new in the grocery line 
which he sells considerable of is char
coal and cuke. This is dune up in Ill-rent 
paper sacks, and is bought extensively 
by those who have fireplaces in their 
residences.

Mr. Armitage is not one of those who 
complain of dull business. He takes 
things philosophically and does not 
grumble.

FRUIT CROP OUTLOOK

Continuance of Mild Weather With 
Frost Intervening Will be 

Disastrous.
A. McNeil, chief of the fruit division 

in the Department of Agriculture, Ot
tawa, upon request, has supplied The 
tiroeer with some interesting informa
tion on the outlook for the fruit crop 
in Canada in 1909. He says in his com
munication, dated February 12th, that 
the present open weather is likely to 
injure fruit trees and small fruit plan
tations, hut it is difficult to say 
whether the injury wiil lie serious or 
not.

“The absence of snow and the proba
bility of severe frost yet may very seri
ously shorten the crop of small fruit, 
particularly strawberries. Up to the 
present time, however, we can speak 
only as a matter of conjecture. No one 
can estimate the damage, if any, that 
has been done up to the present time.

The damage to tree fruit' is, so far, 
not serious. Nevertheless, peach buds 
have been injured, hut if favorable 
weather intervenes for the next two 
months no great loss in crop may re
sult. If the weather of the last few 
weeks continues through March and 
April, there will he every prospect that 
the fruit liuds will lie seriously injured

6 2

by the frost. Some of them even now 
are showing slight symptoms of swell
ing, but not sufficient to harm them if 
there is no further unseasonable warm 
spell.

It does not seem likely that there will 
be any serious loss from winter-killing, 
and no serious depredations from mice 
have been reported so far. Up to date, 
we can speak of the weather as having 
been fairly favorable for fruit, though 
the weather conditions have placed the 
fruit plantations in the way of being 
somewhat more easily injured by frosts 
than usual.”

John It. (fill and S. Allan, Norwich, 
were each fined $5(1 in police court last 
week, for selling cider containing more 
than 21 per cent, alcohol.

A. Boake, Roberts
&, Co,, Limited

STRATFORD
LOUDON EN6LAND

Fon-
Vinegar and 

Sauce Coloring

Eeeentlal Oils 
Essences 

Oil Lemon

Acid Phosphate & 
Phosphate Lime 

Preclp.

Harmless
Colorings

Herbs, Roots, etc.

CANADIAN AGENTS:-

, Gillespie & Co.
CORISTINE BLD6. 

MONTREAL

9491
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"ieWiounl Purchase?

/W«W.TS
PllRCHAtEP, They Pay!

Ask the Man 
Who Has 
One !

Guaranteed the Cheapest 
Registers on Earth

THE NATIONAL CASH REGISTER CO.
Corner Yonge St. and Wilton Ave., Toronto, Ont* 

F. E. MUTTON, Canadian Manager

Secure a 
Supply of Quaker 
Salmon now, for 
Lenten Trade.
You will sell a lot 
of it.
We haven’t 
raised the 
prices:
Tails, $2.00

Flats, $2.15

Mathewson’s Sons
Wholesale Crooers

202 MoCill Street - - Montreal

One Reason Why Brunswick Brand 
Sea Foods are of Superior Quality.

rt 
OuAufr

Our own boats, in charge of our own men, expert judges of 
fish quality and fish values, make daily trips to the famous 
fishing grounds on the Atlantic coast and there personally 
select the finest fish, to be packed under Brunswick Brand. 
The traps, or weirs, where the best fish suitable for packing 
are caught, AND THESE ONLY receive our attention, and 
even then we often deem it advisable, for quality’s sake, to 
make a selection.
Therefore, to start with, the goods “in their raw state” are 
the best obtainable.
It is UP TO US to pack them correctly.
WE DO.
For Unfailing Satisfaction to You and to Your Customers 
You Should Handle Brunswick Brand Sea Foods.

CONNORS BROS., LIMITED
BLACK’S HARBOR, N.B.

AGENTS—Grant. Oxley A Co., Halifax, N.S.; C. H. B. Hillcoat, Sydney, C.B. ; J. L Lovitt, Yarmouth, N.S. : D. Rattray & Sons, Quebec : Leonard 
Bros., Montreal ; Arthur M. Loucks, Ottawa ; C. De Carteret, Kingston ; James Haywood, Toronto ; Chas. Duncan, Winnipeg ; R. G. Bedlington St Co„ 
Calgary ; Drexel St Co., Vancouver ; J. Harley Brown, London, Ont
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THE GROCER'S ENCYCLOPEDIA
Some Facts About Camphor—Where it Comes From and How it is Obtained— 

The World Wants More Than 12,000,000 Founds Annually — Recent 
Increase in Production.

CAMPHOR—This is a white, translu
cent, crystalline substance occurring in 
the wood and hark of the laurel tree 
from which it is obtained by distilla
tion with steam anu subsequent sublim
ation. It melts at 300 dg.F. and boils 
at 500 dg.K. It has a strong charac
teristic odor and a peculiar cooling 
aromatic taste. It dissolves to a slight 
extent in water and freely in alcohol 
or ether. Small shavings of it exhibit 
lively motions when thrown upon a 
water-surface that is absolutely tree 
from oily matter.

Camphor is a familiar substance about 
the household on account of its use for 
protecting furs and woolens from the 
attacks of moths and other insects. It 
is also employed in the manufacture of 
celluloid and various explosives. The 
chemistry of camphor is very compli
cated and numerous substances are 
known to resemble it closely, and yet 
difler from it in certain particulars.

Where Camphor Comes From.
From the far cast including Japan, 

China and the island of Formosa comes 
the great portion of camphor. The Can
adian Trade Commissioner located at 
Yokahama, in giving some statistics on 
the quantity produced in the east says 
that the total amount of camphor ex
ported last year from January to 
September last year was about 2,059,- 
506 lbs. valued at $894,386, in compari
son with an export of about 3,456,121 
lbs., valued at $2,152,105 for the cor
responding peiiod of 1907. The price of 
camphor averaged $83 per 133 lhs. in 
1907, and was sold last year at $57.50, 
showing a depreciation in value of 
nearly one-third in comparison with the 
market price in 1907.

This unfavorable condition has been 
partly brought about by the general de
preciation in the money markets of the 
world ; but the main reason for this 
rapid decline in the value is, says the 
trade commissioner, on account of the 
manufacture of artificial camphor and 
other substitutes for the Formosan 
camphor, and also the development of 
the camphor industry in Southern 
China.

The steaoy development of camphor 
and other industries for which camphor 
was principally used, and the abnormal 
increase in the price of the Formosan 
variety after the establishment of the 
government monopoly gave an impetus 
to the growth of tin- China camphor and 
the improvement in the manufacture of 
artificial or synthetic camphor.

Rapid Growth of Manufacture.
Previous to the creation of the Jap

anese government monopoly of camphor, 
which took place in 1899, the Japanese 
authorities apparently thought that the 
growth of the camphor-wood and the

development of the camphor industry 
would be confined almost altogether to 
the island of Formosa. The sudden in
crease in the price in the Western world 
gave a great impetus to the camphor 
industry in the island of Japan, which 
up to that time the authorities appar
ently thought had been almost entirely 
exhausted. The whole output of cam
phor in Japan proper was only about 
100,000 lbs. before the monopoly was 
created in respect to the Formosan 
camphor. The output in Japan increas
ed to about 2,667,000 lhs in 1902, and 
it then heeame necessary to extend the 
monopoly which was then existing in 
regard to Formosan camphor to the is
land of Japan also.

The increase in the value of this trop
ical product in Japan was perfectly na
tural when it was believed that the 
supply was limited, and there was a 
steady increase in the demand. The 
world required a supply equal to eleven 
million or twelve million pounds an
nually, and the entire output of Japan 
and Formosa did not exceed seven mil
lion pounds.

Stimulant for China.
The enormous increase in the price- of 

genuine camphor furnished the main 
cause for an increase in the cultivation 
of the product in China, and for the 
development of the artificial industry in 
Europe. Up to 1904, the distillation of 
camphor in China did not exceed more 
than 266,700 lbs., which was scarcely 
enough to cover the domestic demand ; 
but since then the conditions have al
together changed, as the output of 
camphor from China in 1907 was about 
2,800,000 lbs.

Such a sudden expansion of the growth 
of the natural camphor in China has 
greatly affected the government niono-

Tell Your Customers 
That :

SHAMROCK
BIG PLUG

SMOKING TOBACCO
When cut never dries up or 

becomes hard. The leaves 
are so firmly packed that the 
plug remains fresh and moist

CLAY PIPES
The best in the world are made by

McDOLGALLS
Insist upon this make

D. McDOUfiALL S CO, «SK;

PIPES —CIGARS - TOBACCO
Merchants procuring their smokers’ 
articles from the house of 

JOS. COTE, QUEBEC 
are always certain of getting value 
for their money.
Assortments always ample--Prices 
are based on practical knowledge of 
each article.
Calls and correspondence solicited.

Office & Store - - 188 St. Paul St
Warehouse - - 1 19 St. Andre St.
Branch ... 179 St. Joseph St

Tel. Up 2076 Tel. East 5964

YOUNG S PATENT PIPE
in Seven Shape*

W. J. GRANT
Sole Agent for Canada

506 Lindsay Building, MONTREAL.

BLACK WATCH
The Big Black Plug 
Chewing Tobaeoo.

Already a Big Seller

Sold by all the Wholesale Trade



THE CANADIAN GROCER

polized product in .Japan, and this, 
together with the manufacture of arti
ficial camphor seems to have completely 
demoralized the value of the Japanese 
monopoly.

Leaves and Twigs Used.
Another innovation, which should 

largely increase the production of cam
phor, is the process of extracting it from 
leaves and twigs, instead of from the 
trunks of the trees, as has been the case 
hitherto. The quality thus obtained is 
said to be in no way inferior to that 
produced from the matured trees. For 
this purpose the Japanese Government 

.is encouraging the laying out of cam
phor plantations, the advantage, of 
this process being that profits are real
izable in the fourth year after trees are 
planted, and increase annually. It is 
estimated that about 21b. weight of 
camphor can be obtained from 100 lb. 
of leaves, and that after the fourth year 
120 lb. can he obtained from 2£ acres 
of plantation. This quantity is doubled 
after the eighth year. The supply of 
raw material should thus be largely in
creased, hut there is difficulty in find
ing a sufficient number of qualified work
men, as the process of distilling and 
manufacturing requires considerable skill 
and experience. Steps are, however, be
ing taken to meet this difficulty, as well 
as to improve the stills, in order to 
further increase the output.

A. II. Holdsworth, Dighy, VS., who 
has been representative of ilauld lints., 
wholesale grocers, in Cape Breton, has 
accepted a position in Canning with 
the Cornwallis Trading Co.

GROCERY MEN WHO HUNT.

Montrealers Elected to Chief 0flies in 
Hunting Club.

Col. A. E. Labelle.
Col. A. E. Labelle was elected presi

dent of the Club Chapleau, and Armand 
Chaput, secretary-treasurer, at the an
nual meeting of that body of hunters 
and fishermen, held in Montreal last 
week. Col. Labelle is manager of the 
business of the Ogilvie Flour Mills Com
pany for Quebec Province, while Mr. 
Chaput is of the firm of L. Chaput, Fils 
& Cie. This club is composed of some 
of the leading business men in Montreal, 
who every year spend more or less time 
hunting and fishing in the northern part 
of Quebec. They have excellent accom
modation for themselves in the unsettled 
part of the province, and generally man
age to spend a few very pleasant w'eeks 
when off holidaying.

BOVRIL CO. SEEK INJUNCTION.

Claim Others Have Supplied Customers
With Substitute for Their Product.
The Bovril Co. through Greenshields, 

Greenshields A Languedoc, last Wednes
day applied in the Superior Court for a 
writ of interlocutory injuction against 
Metrakos Bros., K. Gambites and a 
score of others on the ground that the 
defendants have for years past sold and 
supplied to their customers prepara
tions that were not Bovril, as a substi
tute for the article manufactured by 
the Bovril Co.

Among other allegations, the petition
ers set forth that they have advertised 
their product extensively, and have spent 
very large sums of money therein, with 
the result that their product has be
come universally and favorably known 
under the name of “Bovril.”

That the respondents have for a num
ber of years palmed oil and substituted, 
and are palming off and substituting 
upon their customers and public a sub
stance or preparation manufactured and 
placed upon the market by certain firms 
as being “Bovril,” the whole to the 
great loss and damage of the petitioners 
which, for the purpose of the present 
action, they reduce to the sum of $5.- 
0(10.

CATALOGUES AND BOOKLETS.
ONTARIO SEED CO.—A nicely il

lustrated catalogue has been issued by 
the Ontario Seed Co., Waterloo, Ont. 
It has been gotten out in both German 
and English, for the benefit of those 
residing in the County of Waterloo, as 
well as the English speaking people 
throughout Canada. The illustrations 
of products of the company’s seeds are 
particularly good, and opposite, each is 
shown the prices. The booklet con
tains information and prices about 
flowers and flower seeds, as well as 
vegetables, etc., and is an education in 
these for any who read it.

Horace Hardy of Eby-Blain, Ltd . 
made a short business trip last week 
in the interests of it is company to 
Port Arthur, Fort William and North 
Bay.

Are You Keeping Your Tobacco Stock
Up-to-ate ?

IF NOT —WHY NOT?

“Tuckett’s Special”
the new 10c. plug is the latest

Order from Your Wholesler

homufactured Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA
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THE WALKER BIN SYSTEM OF
GROCERY STORE EQUIPMENT

h is become a large (actor in meeting the demand (or pure, clean food products and the public is not slow in showing its 
appreciation. A Walker Bin installation will mean a great deal to your regular and transient customers and to vou it well
n in LARGER BUSINESS-BETTER SERVICE -REDUCED EXPENSE and LARGELY INCREASED PROFITS.

Write for Illustrated Catalogue : "Modern Grocery fixtures."

Representatives

Manitoba : Stuart WaUon & Co., Winnipeg. Man. 
Saskatchewan and Alberta ; J. C. Stokes, Regina, Sask. 
Montreal ; Kenneth H. Munro, Coristine Bldg.

The Walker Bin a°d Store Fixture Co., Limited
Berlin, OntarioDesigners and Manufacturers of

Modern Store Fixtures

Saves Money at Every Point
The Bowser Self-Measuring Oil 

Tank prevents the loss or waste 
of a single drop of oil—and oil is 
money.

The Bowser enables you to wait 
on customers in one - tenth the 
usual time—and time is money.

The Bowser eliminates almost 
all the labor usually required to 
care for the oil — and labor is 
money.

When you realize that you are 
now actually losing the monev 

which the Bowser would save for you, can you afford to he 
without fine

Write us for catalog 5044. It is free.

S. P. BOWSER & CO., Inc.
66 68 FRAZER AVENUE, TORONTO

If you hevc en old Bowser, end went e new one. write for our Liberal Exchange Offer.

rt T I
CELLAR OUTFIT

UMT'Jf*

?
■

Now, what do you 
know about Allison ?
Of course you’ve heard of the famous, 
flawless, universal Allison Coupon Sys
tem. But what do you KNOW of this 
remarkable system in its application 
to your business ? Here’s a brief 
explanation.

A Man Wants Credit
You think h*- is „'ihhI. 
fiive* him a >'10 Allison 
Coupon Book. Have him 
sign i hf H-rcipt or notf 
form in i h- front of the 
book, which >ou tear out 
and keep Charge him 
with *10 no trouble 
When he buys a dime's 
worth, tear off a ten-coni 
eoii|s*n, and so on until 
the book is used up 
Then'lif pays t lie *10 and 
gets allot h hook No 
pass hooks, no charging, 
no lost, lime, no errors, no

Allison Coupon Books
ALLISON COUPON CO., ""7sTs

Order them Iront your jobber.

IMPROVE!» •

Ltwedp

mm

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

The

Elgin National 
Coffee Mills

WOODRUFF 4 EDWARDS CO.
MAKERS

ELGIN, ILLINOIS. U.S.A.

40 S/zee and Style*

They ere the
Fastest Grinders 
Fae/eet Runnmrm

«I» sm noli till noter. Iss tot collet hem er |obh«- 1er trlcei

Talking to the Point
CLASSIFIED WANT ADS get right 

down to the point at issue If you want 
something, say so in a few well-chosen 
words. Readers like that sort of straight- 
from-the-shoulder-talk, and that is the rea
son why condensed ads are so productive 
of the best kind of results.

CLASSIFIED WANT ADS are always 
noticed. They are read by wide-awake, 
intelligent grocers, who are on the look-out 
for favorable opportunities to fill their 
requirements.

TRY A CONDENSED AD IN..............
THE CANADIAN GROCER



THE CANADIAN GROCER

TO THE TRADE
DO YOU KNOW IN JUST WHAT IS TO BE FOUND

The Superiority

CEYLON TEA
The Delightful Fragrance,
The Uniquely Delicious Flavor,
The Beneficent Strength

and the

Full Bodied Quality and Eye-pleasing Tone of 
Its Rich Red Liquor.

DUETO
Ceylon’s Wondrously Vivifying Climate ;
Ceylon’s Nature-Fertilized, Volcanic Soil ;
The Marked Superiority of the White Man’s 
Agricultural Methods

and hia

Incomparable Auto-Machine Preparation Processes
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THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES
lUn( Powder.

. 12 UU 

. 1 25 
0 75

W. B. GILLARD 0 OO.
Diamond—

l ib. tins. 1 doe. In owe..................
Mb. tine,» “ .................
I-lb. tins 4 " " ...............

IMPERIAL BAKING POWDER.
Cases Sizes Per do?

4 doe..................... 10c  $0 85
8 drs..................... S-oe. ................ 1 75
1-dos..................... 18-os   3 50
* ..................... ll-oi ...............  3 *0
4 do/ . 841b......................... 10 50
$ -1 •/ 51b...........................19 75

r vwitw,
MAGIC BAKING POWDER 

Oases. Sties Per doi 
» loi. 5c. ... SO 40

V*

Sizes. Per Doz.

4 lb................... ................ 1 33
to,.......... 1 90
k lb ................ ................ 1 45
18 oa. ............ ................ 3 70
lib.................. ................4 06
5 lb.................. ... 13 20
5 lb...................

barrels When packed in barrels one per 
cent, discount will be allowed.

T. KINNEAR * OO,
Crown Brand —
l lb. Uns, 2 doe. In case............................... Si ‘Pi
lib. " 8 " '*   0 60
I It. - 4 - "   U 45
WHllE -WA» M'lVlS AND OK REALS LID.
White Swan Baking Powder—

1-lb tins, S-dos. in case, per doz......... 2 CO
4 lb *' “ *' ....... 1
{lb. " ” - ......... 0 3

Blue.
Keen ■ Oxford, per lb............................  So 17

In 10-Doe lots or case .................... 0 16
GMUett'■ Mammoth, 4 gross box..........  2 00

Force. K* .. $ I 50 
Kurn-Kiuk*. 3 ■»», 1.45
Presto. 3è* __
Pancake. 36s .
Tapioca. 36h__
Hominy, 36s...

Cereals
HP ANY KO* HE'IB

3.40
350 
2 85 
2 50

, S.Y.

<iu»to. .>68__ ÿj 85
H u r at meal. 24, 3 10 
Buck wheat, 36s . 3 50 
<> rn rtt>n:h, 36a 2.50 
Farira. 24s.........1.70

White
White
White

Choeelatei aid Cocoas
O«oa- THE COWAN OO., LIMITED

<r>n 1-1V» hlm m? Ans §4 VI
Perfection, 4-lb., per doz ............ 2 40

Hb. •;   1 30
10c. size "   o 90

' 5-lb. tine per lb............  0 37
Condensed cocoa.cream Mid sugar,dor 2 25

Soluble, bulk, per lb............................ o g
" " " ........................... 0 15

London Pearl per lb.............................  o 22
Denial Quotations for Cocoa in bbls kegs etn 
Unsweetened Chocolat*- per ih

Plain Rock, 4-lb. cakes, 12-lb boxes 0 *o 
' t-lb. *' 0 40

EPPS S

Agents, O. B. Colson à Bon. Montreal 
In 4. 4 sad 1-lb. tine, 14-lb. boxes, per 

lb...................................................................0 85
Smaller quantities 0 87

K

Sweet Chocolate— 
tgueen'e Dessert,i-lb. 

cake*, 12-lb. boxes,
per lb.............$0 38

Queens Dessert, 6 s, 
18-lb. boxes, $0 4J 

Vanuia, 4-lb.. 12 lb. 
boxes per lb. $J 35 

Parisian ks. lb. $0 Mi

ROfÂL RASING POWDER 
nixes Per Dos. 

Bor»'—Dime ... 8 0 95
" 4 lb............ 140
" 60s............ 1 95
*' 41b............. 8 56
" 18 os..........  3 85
” lib............. 4 90
' 81b ......... 13 60
- 6 lb .......... 88 36

Barrel/ — Whon packed in 
barrels one per cent, die 
count will be allowed.

Royal Navy, is, i s, 
12-lb. boxes per
lb ................ 0 33

Diamond, 7s, 12-lb boxes, per lb... 0 24
is................................ ..0 25

“ 8 s “ •• " .. 0 88
Icings for cake—

Chocolate, white, pink, lemon, orange, 
almond, maple and coooanut cream, in 
i-lb. pkge., S-doz. in owe.

Chocolate-
Maple buds, 5-lb. boxes, lb............. 0 33
Vanilla wafers, " "   0 35

“ nonpariels,5-lb. box 0 35 
“ 2 s, o-lo. boxes, lb .. 0 28 
“ 2s, nonpareils 0 28

Ginger, 54b. boxes, lb..................... 0 30
Milk sticks, box.............................. 1 35
Milk cakes, 5c. size, box................. 1 35

BEM8DORP N OOOOA
A. P. MaoLaren, Imperial Cheese Co , 

limited, Agents, Toronto.

I 10c tins, 4 do a to owe........ per dos., $ 9u
. i Ü !! •••• " 2.40

I, I M H .... H 4.75

VOHN P. MOTT A oo.'e.
R. B. Molndoe, Agent. Toronto. 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Joe. E. Huxley. Winnipeg.
K. J. Bedliugton A Co., Calgary, Alta. 

Standard Brokerage Co., Vancouver, B.Ô

Elite, 10c dixe 
(for cooxingj,

doz ......... 0 90
Prepared 

cocoa, i s 0 28 
Prepared 

%e .........0 28

Mott s breakfast cocoa, ize 90 per dz. 
“ breaaiwt cocoa, 4*.................... v 38
" No 1 chocolate, 4s.7.7.7.*J

Navy “ 4 s................
Vanilla sticks, per gross............
Diamond chocolate, i s.............
Plain choice chocolate liquors 
Sweet Chocolate Coatings__

.. _ WHllE .-WAN Si'lC'V.-
: AM' UL RBAI> LTD.

White Bwan Breakfast 
Food. 2-doz. in case, 
per case, $3 60.

The Kings Food, 2-doz.
in case, per case. $5. 

White Swan Barley 
Crisps, per doz., $1. 

White Swan Self rising 
Buckwheat Flour, per 
doz., SI 20.

White Swan Self-rising
------  Pancake Flour, per

doz., $1-20.
Bwan Wheat Kernels, per doz., $1.40. 
Bwan Flaked Rice, per dos., $1.
Bwan Flaked Peas, per dos., $1.

: J

TRURO fX>NDENSED MILK OO., LIMITED. 
“Jersey" brand evaporated cream

per case (4 doz.)..................................$4 85
Reindeer ” brand per case (4 doz.)__ 6 75

JERSEY CREAM&

Golden Rio.

. U 33 
0 32 

. 0 29 
1 00 
0 24 
0 32 
0 20

WALTER BAKER A OO., LIMITED. Per lb.
Premium No. 1 chocolate, 4 and 4-lb.

cakes ................................................. $0 38
Breakfast cocoa, 1-6,4, 4. 1 A 5-lb. tins 0 41
German Sweet chocolate, | and i-lb.

cakes, 6 lb. boxes............................ 0 28
Oeracw Sweet chocolate, i and i-lb.

cakes, 6-lb. boxes....................... 0 36
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes....................... 0 36
Vanilla Sweet chocolate, 1-6-lb cakes

6-lb. tins...................................... 0 47
Soluble cocoa (hot or cold soda

14b. tins...................................... 0 38
Cracked oocoa, 4-lb pkge , 6-lbs bags 0 34
Caracas tablets, 100 bundles, tied 5s,

Kr .............................................  3 00
The above quotations are f.o.b. Montreal

Coooanut.
CANADIAN COOOANUT OO., MONTREAL.

Packages-5c.. 10c , 90 and 40c. packages 
packed in i5 lb. and 30 lb. cases per lb. 

1 lb. packages........................................... 0 26
;b ;;  o 17

1 and 4 b. packages assorted ............  0 264
4 and |b. " "    o 874
% lb. packages assorted In 6 lb. boxes 0 »
I lb. " •' .... q »

„ 4 lb. “ In 6,10,16 lb. oasea 0 10
Bulk—

In 15 15 lb. palls and 10, 86 and 60 lb.
toxaa. .Palis. Tins. Bbla.
«ho.Mm. •-..rtHaflifl o 11 0 IT

Best Shredded............ 0 18 .... 0 16
Special Shred ............. 0 17 ___ 0 15
Ribbon............................. 0 19 .. . 0 17
Macaroon ..................... 0 17 ___ 0 15
Desiccated..................... 0 16 ___ 0
White Moss in 5 and 10 lb. square tins. 21c. 

WHITE «WAN SPICKS AND CEREALS LTD. 
White Bwan Coooanut—

Featherstrip. pails................................ o 16
Shredded................................................. o 15
Tn packages 2-ox.. 4 oz., 8-oz., lb........  0 28

Condensed Milk.
BORDEN 8 CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal k Toronto.
" Eagle" brand (4 doz).................. $ff 00 $1°M

Gold Seal" brand (4 doz) ........... 6 00 1 25
‘ Challenge ' brand (4 doz)............  4 00 1 10

Evaporated Cream—
" Peerless ' brand evap. cream__  4 70 1 20

" hotel size .................. 4 90 2 45

oz. bottles, 4 dot, per doz................. 1 75- " ! :: :: ..........

IB COFFEE Net
»■» •••»■* lit tOto-J

68

1 80
1 35
2 55 
0 33 
0 25 
0 36

0 40

Coffees.
KBY. BLAIN OO. LIMITED. 

Standard Coffees.
Boasted whole or ground. Packed in damp- 

proof bags and tins.
Club House............................................. $0 32
Nectar .................................................... 0 30
Empress ..........................   0 28
Duchess.................................................... 0 6
Ambrosia................................................ 0 25
Plantation ............................................. 0 22
Fancy Bourbon...................................... 0 20
Bourbon.................................................. 0 18
Crushed Java and Mocha, whole... 0 17

" ground.. 0 174
„ , ............................... 0 14
Package Coffees 

Gold Medal 1 and 2 lb. tins, whole
or ground...................................... 0 30

Cafe, Dr. Gourmets, 1 lb. Fancy
Glass Jars, ground .................... 0 30

German Dandelion, 4 and 1 lb. tins,
ground..............  0 22

English Breakfast, 1 lb. tins, ground 0 18
THoe. J. lipton retail wholesale

Liptnns "Special" blend 
coffee, 1 lb. tins, ground
or whole................................ 0 40 0 30

JAMES TURNER A OO. P*>- lb
Maoca.........................................................$(32
Damascus.................. .......
Cairo.........................
Sirdar.......................
Old Dntnh Rio.........  ........

PATTERSONS “OAMP" COFFEE ESSENCE*”
Agents, Bose A Laflamme, Montreal an 

Toronto.
5 ok. I *

10
Rep. quart», 1 " " .................. 6 50
Imp. " 1 " " .................. 9 00
WHITE SWAN SPICES AND < ERKAI.H LTD. 

White Swan Blend.

Peanut Butter.
MacLakkns Imperial Cheese Co. Ltd

Imperial P«*anut Butter " Bobs," the 
Perfect Confectionery

Large size, cases, 15 cartons......... $3 51 each
bmall " • .50 * ......... 3 60 "
Assorted, cases, 23 small, 12 large 3 65 " 

Net 30 deys

Confections
THE COWAN CO , LTD.

Cream Bars, 6i)'s, assorted flavors, box 
Milk Chocolate Sticks, 36 in box. "

“ “ 10c cakes, 36 in box "
Chocolate Wafers No. 1, 5-lb. boxes, lb.

“ ** No. 2.
Maple Buds 5-lb. boxes, lb.................
Nut Milk Chocolate, 4-lb. cakes, 12-lb.

box, lb ..................................................
These prices are F.o b. Toronto.

Coupon Books—Alliion'i.
For sale in Canada by The Ehy RNin Co Ltd. 
Toronto. C. O. Beaiv-hemis A Fils. Montreal 

83. $5. $10. $1.5 and $20.
All same pr.ie one size or assorted. 

UNNUMBERED
Under 100 books ................................each 04
luu books and over...........................each (31
5JO 1 ooks to 1 u 0 l*ooks............................(3

For numbering cover and each coupon, 
extra per book % cent.

Cleaner.
Per doz. 

4-os. cans $ 0 90
I 6-os. " 1 35

10-os. " 1 85

Suart " S 76
aUon " 10 00

_____  Wholesale Agen
The Davidson k Hay, Limited, Toronto

Sxtrset ol Beef.
LAPORTE, MARTIN A Oil, LTD.

'Vita" Pasteurized Extract of Beef. Per case.
Bottles 1-ox., case of 2 doz .............$3 20

2 " “ 1 " “ ~
.. 4 « " 1

80 '
" 80 '

THOMAS J. LIPTON 
Prices on application.

:: 1 "
3 00
4 50 
4 75 
0 00

0 28 
0 20 
0 170 124

Infants’ Food.
Robinson s patent barley i-lb. tins .... $1 16 

" •* " I-lb. ties.... 8 86
" 1 groats 4-lb. tins.... 1 86

1 " 14b. tins. .. 8 85

"Mephisto" and "Purity” Canned
Lobsters.

l-lb. decorated 
tins, 32c. lb 

Mo-Ja, i-lb.tins 
30c. lb.

Mo Ja. l-lb.tins 
880.lb.

Mo-Ja,S-lb.tine

1 flats

Epicures-l-lb. fancy glass jars, per 
L.fMO.

Cafe l'Aromatique—l-lb. amber glass jars, 
per dos., $4.

PreaanraMnn with 1 tumblers). $10 per dos

THOMAS WOOD A OO.

"Gilt Edge" in 1 lb.
tins........................$0 33

"Gilt Edge" in 8 lb.
tins........................ 0 32

Canadian Souvenir 
1 lb. fancy litho
graphed canisters 0 30

Ghee SO.—Imperial

Large size jars, per doz....................... $3 25
Medium size jars, " ........................... 4 50
Small size jars, " ........................... 2 40

Individual size jars,., 
per doz.............. 1 00
Imperial holder—

Large size.doz. 18 00 
Med size " 17 00
Small size " 12 00

Roquefort-
Large size.doz. 2 40 
Small else, ” 1 40

Flavoring Kxtraeu.
BHIRRIFF’S

1 oz. (all flavors),dos. 1 00
2 " " 1 75
14“ " 8 00
4 " ' " 3 00
6 " " 8 75
8 " " 6 60
If " » 10 00
88" " 18 00
Discount* on application.

Jams and Jslliee.
BATOER'S WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose A Laflamme, Montreal and 
Toronto.

l-lb. glass jar, screw top, 4 doz., per doz 2 20 
THOMAS J. LIPTON 

Prices on application.

T. UPTON A oo.
Qompound Fruit Jams—
12-ox. glass jars, 1 dox. in oaee, per dos. $1 00 
Hb. tins, 1 dos. In oaee..............per lb. 074
6 and 7-lb. tin pails, 8 and 8 palls in

orate.................... ................. n*' lb. 0 07
7 wood pails, 6 pails in crate, per lb 0 0/
80-lb. wood nans......................... 11 0 U6|
Compound Fruit Jellies—
18-os .glass jars, 8 dos. In case.per dos. 1 00
t-lb. tins, 9 dm In case per lb ......... n n»|
7 wood pails. 6 palls In crate per lb.. 0 07
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Classified Advertising
Advertisements under this heading, 2c. per word for 

first insertion, lc. for each subsequent insertion.
Contractions count as one word, but five figures (as 

$1,000) are allowed as one word.
Cash remittances to cover cost must accompany all 

advertisements. In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.
100 words each insertion,

50

25

1 year..........
6 months. ■ • 
3 months...

6 months.. •

$30 00 
17 00 
10 00 
17 00 
10 00 
10 00

PERIODICALS.

ADVERTISING writers and business men interested 
in good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR- 
V 1NG NEWS, $1 per year. Every manufacturer 

using power should receive this publication regu
larly, and also see that it is placed in the hands of his 
engineer or superintendent. Every issue is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” inserted free for subscribers 
to the GROCER. il Machinery for Sale ” advertise
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

FOR SALE.

1?OR SALE -Two cars potatoes. Geo. Detwiler, 
Cargill, Ont. [8pJ

I^OR SALE —Coffee mill, ne -rly new 6" plates, 2 fly
wheels. 27“ high. Price $7.00 F.O.B. this stat on. 

R. J. Laing & Co., Wroxeter, Out. (8p)

BOOKS FOR THE GROCER

ART AND SCIENCE OF WINDOW DRESSING, 
by S. W. Roth. Every retail grocer should learn 
the methods set forth in this book—which is spec

ially written for Grocer»—on how to make grocery win
dows attractive and thus draw trade. Every means of 
successfully displaying goods is treated of in its 14 
chapters and 30 illustrations. Price $2.00, postpaid. 
MacLean Publishing Co.. Technical Book Dept., 10 
Front St. E„ Toronto

COFFEE, its history, classification and description, 
by J. M. Walsh. This interesting and instruc
tive book deals with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E., Toronto.

SALES PLANS—This book is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, etc. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front St. E., Toronto.

TEA BLENDING as a fine art, by J. M. Walsh. 
This work is especially designed for the use and 
ins ruction of those engaged in the tea and 

grocery business, containing formulae for the scientific 
and iudicious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid. MacLean 
Publishing Co., Technical Book Dept-, 10 Front St. 
E., Toronto.

TEA, its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation ; adulteration 

and detection ; arts of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E., Toronto.

SITUATIONS WANTED.
/''LERK desires engagementin general store, capable 
lv and reliable, North-West preferred. Box No. 201 

CANADIAN GROCER, Toronto.

MISCELLANEOUS

COMPLETE information on books, stationery, fancy 
goods, music, photo supplies and kindred lines is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

THE BUSY MAN’S MAGAZINE Is the most popu 
lar periodical of its kind. Why ? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear
ing in the other magazines and periodicals of the 
month. The cream of the world’s periodical press is 
too valuable to overlook. BUSY MAN’S is on sale at 
all news-stands Better still, send $2 for one year's 
subscription. Mail it to-day. THE BUSY MAN’S 
MAGAZINE, Toronto.

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

SITUATION VACANT.

WANTED—Bright, ambitious, active young man. 
with experience in selling grocers’ specialties to 
Ontario trade. Give lui particulars. Box 290, 

CANADIAN GROCER, Toronto. (8j

WANTED -Grocery salesman. Must be gond win
dow dresser, with a touch of originality. Enclose 
copy of testimonials. McLaurin & Dow, Fort 

William. [8p]

'OR SALE—A small grocery in an Ontario city. 
G >od stand, nice clean stock. An excellent op.

Box portunjiy. Will be sold on very reasonable terms- 
288, CANADIAN GROCER, Toronto.

ADDING TYPEWRITERS write, add or subtract 
in one operation. Elliott Fisher, Limited, 129 
Bay Street, Toronto.

A MARKET OF BUYERS, backed up by money to 
spend, is open to you in the Busy Man’s Maga
zine. Every territory in Canada is represented 

if you have something to sell, something you want to 
buy, a condensed advertisement in the Bu-y Man’s 
Magazine will put you in touch with the classes you 
want to reach. Four cents per word will carry your 
message from Atlantic to Pacific. Send copy of your 
advertisement along with orderto cover cost of in.-er 
lion. Your announcement will appear under a special 
heading. Busy Man’s Magazine, Montreal, Toronto. 
Winnipeg.

HIGH CLASS COLOR WORK-Commerclal sta
tionery, posters. The Hough Lithographing Co., 
Limited. Office, No. 3 Jarvis St., Toronto. Tele

phone, Main 1576. Art, good workmanship, business 
methods.

NATIONAL AID An aid to every retail merchant 
in the world Saves money, time, work and 
worry. The National Cash Register Co., F. E. 

Mutton, Canadian Manager, cor. Yonge Street and 
Wilton Avenue, Toronto, Ont.

NO I ICE- Users of Pitner Gasoline Lamps are 
warned against being induced to purchase parts of 
other makes of lamps to be used on the Pitner. 

The most vital part of any lamp is its generator, ai J 
the Pitner generator has been granted a patent in 
Canada, the United States and other countries, on the 
principle ot its improved method of generating gasoline 
vapour. Supplies and parts for the Pitner Lamps can 
he received by return mail by applying to our rt pre 
nentatives or direct to the Pitner Lighting Co . Limited 
36-3H Lombard St., Toronto, Ont.

M Ai'LE SUGAR—Cakes or tins. Written guarantee 
of purity. Woodman & McKee, Coâticook, Que.

(Bfp)

(B.p)

WANTED.

WANTED in every town and village, a represen
tative to take charge of the circulation of our 
various publications: — Hardware and Metal, 

Canadian Grocer, Financial Post, Plumber and Steam- 
fitter, Dry Goods Review, Printer and Publisher, 
Bookseller and Stationer, Canadian Machinery, and 
Busy Man’s Magazine. Good financial standing and 
business connection a strong recommendation. Just 
the position for ■ retired business man for his spare 
time. The MacLean Publishing Company, Limited, 
Toronto.

WANTED—Ma ufacturers’ agents or jobbers in the 
butchers' and grocers’ supply lines to handle the 

Arctic Rtfrigeraio tor British Columbia and the 
Maritime Province- Wri e at once and get ready for 
the spring rush. John H llock& Co., Limited, Toronto, 
Out. t9)

DUPLICATING DEVICES.

IF INTERESTED in a Duplicating Machine for get
ting out circular letters, reports, price-lists, etc., 
or for printing various office forms, write for 

booklet and samples of work. The “ POLYGRAPH ” 
is the newest, latest and best and sells for • lower 
price then the others. Is unexcelled by tnv similar 
device on the market. F. W. Tenney, Canadian Sales 
Agent, Stair Building, 123 Pay Street, Room 116, 
Toronto, Canada.

TEA TASTER. BLENDER, Coffee. Cocoa and 
Chicory manufacturer, a Ivertfser with 16 >ears' 
experience seeks engagement as buyer and man

ager of department with wholesale company. Address 
Stirling, 37 Jame»on Ave., Toronto. (p.tld)

WANTED -X position as clerk in grocery store. 
Have had five years’ experience. Willing to work 
and strictly temperate. Can furnish the best of 

references. Aoply to Lome Sweetman, Bracebridge, 
Ont. (Hi

I ADY DEMONSTRATOR - Would like position. 
Lv préféra lily in Maritime Provinces, where well 

acquainted. Could capably fid traveling position 
in this territory. Eight years experience in grocery 
trade. Address Box 210, CANADIAN GROCER, 
Montreal. (8pJ
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the Condensed Ads. in The 

Canadian Crooer bring results

Salesmen Wanted !
Be a high grade Traveling Salesman and earn 

from $1,000 to $10,000 a year and expenses. We 
will prepare you by mail in eight weeks to be one 
and assist you to secure a good position. Hun
dreds of our graduates now holding good positions 
we secured for them, with reliable firms. Many 
who had no former experience now earn $100 to 
$500 monthly and expenses. If you want to secure 
a good position and increase your earnings our 
Free Book, “A Knight of the Grip” will show you 
how. S-nd for it today. Address nearest office. 
Dept. 287 NATIONAL SALESMEN’S TRAIN
ING ASSOCIATION. Chicago. New York, 
Kansas City, Minneapolis, San Francisco.
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LOSS AND GAINS. You may lose a friendly 
customer if you sell an inferior stove polish that 
cakes and streaks on the iron and stares the house
keeper in the face day in and day out, 
as long as it lasts. She thinks of the man who 
sold it every time she faces that wretched looking 
stove. But when you push RISING SUN 
Stove Polish in Cakes and SUN PASTE in 
Tins, you gain friendly customers among all those 
who learn through you for the first time what a 

really good stove polish is. We believe we know what you will do -you will push the goods that gain 
friends for the storekeeper-that means ours.

MORSE BROS., Props. - Canton, Mass., U.S.A.

Mr. Grocer ! !
Have you placed your order for 

KAISER WAX PAD yet ? If not, DO 
IT NOW—you are missing one of the 
best business-pullers on the market.

Hundredsof gross of this convenient 
domestic necessity have been sold 
throughout Canada during the past five 

ratent applied for weeks, and repeat orders are flowing in patent applied fc,*
already. MAKE A HIT ! Be the first in your town to have them on sale. WOMEN DO THE BUY
ING of groceries and provisions !

EVERY WOMAN takes a pride and wishes to excel in her laundry-work. Now, where she can procure 
an article at small cost 10 cents- that REDUCES IRONING TIME BY HALF—REDUCES LABOR 
TO A MINIMUM -ADDS TO THE FINISH OF CLOTHES-MAKES IRONING A PLEASURE 
there she is sure to leave her order for other things.

Advertise Your Business ! ! !
In each gross we pack 500 descriptive circulars with space for you to stamp or print your firm name, etc. These are 
attractively gotten up and will not on'/ pul' yju customers for KAISER WAX RAD-and by so doing pull you customers for 
your other lines—but makes a good générai advertisement. Send your order to our nearest agent or direct.

Manufactured by

The Ancker - Thiem Co.
CHICAGO, U.S.A.

WANTED — Agents throughout Canada in unrepresented 
distributing centers.

Canadian Agents :

Howe, McIntyre Co., 91-93 Youville Sq., Montreal, Que. 
W. L. Mackenzie & Co., Winnipeg and Calgary.
G. C. Warren, Regina.
Whitlock & Mariait, Moose Jaw.
Howard Bros., Brantford, Ont.
W. S. Clawson & Co., St. John, N.B.
D. B. Brubacher, 199 Pape Avenue, Toronto.
W. A. James, Vancouver, B.C.

Worms in Horses and All Live Stock
The eradication of worms from horses and other animals is one of the 
most striking features of Molasslne Meal, and is proof of its unique 
properties. When

MOLASSINE MEAL-
is used regularly— although it is quite free from arsenic or drugs in 
consequence of its antiseptic properties, all fou1 or putrid mat cr is 
evacuated, worms cannot live, and are natura’ly expelled.
A food which has effects like this must command the attention of al 
persons interested in the feeding of horses and ca tie.

Sole Importer

ANDREW WATSON
91 Youville Square • - MONTREAL

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up In 14 gross cases

Bulk in 7-lb. Pails,
Vi doz. in crate.

25-lb. Pails and 75-lb. Tubs
Capacity one ton per hour 

Sold by all wholesale dealers.

The CAPSTAN MFC. CO., - Toronto, Ont,
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Goodwillie’s Fruits
IN GLASS

Have

Tasted^QQuwlU/f'^

LOMBARD PLUMS Them
Yourself

If Not 
Do so

YELLOW PEACHfS

turns s

Rose
&

Laflamme
Limited

Montreal
and

Toronto

MOLASSES AND SYRUPS
GINGERBREAD BRAND MOLASSES

(IN TINS)

2’s, 3’s 5’a, 10’a, 20’a
1, 2, 3, 5 gal. Pails

GOLDEN SLING SYRUP
(IN TINS)

2’a 3’a 5’a 10’a 20’a 
1, 2, 3, 5 gal. Fails

“THE BEST THERE IS"
Agents

C. E. Paradis. Quebec W. H. Escoll, • - - Winnipeg.
C. DaCarlarat, 
la». H. McIntosh.

Kingston.
Ottawa

1. G. Gidllnglon A Co.. Calgary

Gin Mutton A Co., Toronto.
Till A Pttrtt, Edmonton.

1. W. Hekla A Griming. Hamilton. Wilton A McIntosh. Vancouver
6. H.OIIIatpla. London C. Leonard Grant, P E. Island

Dominion Molasses Co.,
LIMITED

Halifax, • Nova Sootla

per lb. 0 07
80-lb. wood nails ... ........... • 0 06J
l’ure assorted jam, 1-lb. glass jars, 2 

doz. in case......................................... 1 75

Jelly Powders
IMPERIAL DESSERT JELLY

CfiZDCEQ

TUB ROBERT GRBIU 
COMPANY.

White Swan, 15 
flavors. 1 do*, in 
handsome counter 
carton, par doz., 90c.

Marmalade.
j. W. WINDSOR, MONTREAL

List price
' Bhirriffs" (all 
flavors), per doz. 0 qq 
Discounts on ap

plication.

CHARLCs_ ^ JjsaasiH

Scotch Marmalade

%4£0RATEDCRtAiJ

ST. VllAKl.K.N t ..

■St. diaries Cream, 
family size,per cast
;•.............................«I /I'
Ditto, hotel. 4 9U 
Silver Cow M.lk 5 uu 
Purity Milk .. 4,0 
Good Luck. 4 lu

Mustard
COLMAN's 1

Assorted flavors—gross 10.75. 
MaoT.ar»n ImiwHal flhM*F flo. Limited

Assorted Case, 
Assorted Case, 
lemon (straight) 
Grange (Straight) 
Ha-pherry (Straight) 
Si raw berry (Straight) 
Chocolate (Straight) 
Cherry (Straight)
Peach (Sir ight)
W eight 7 lbs. to case.

Contains 4 doz..$3.f>ii 
Contains 2 doz..*1.Mi 
Contains 2 doz..$1.hi) 
Contains 2 doz. 11.80 
Contains 2 doz..$1 60 
Contains 2 doz..ft .80 
Contains 2 doz..$1.60 
Contains 2 doz..$l.b'i 
Contains 2 doz..fl.su 
Freight rate, 8dclass.

Lard.
THE N. E. rAIRBANK OO. BOARS HEAD 

LARD OOMPOUND.
Tierces....|0 104
i-bhls.........0 1 I ____
Tube ,80 I he. 0 1 >9 
»-lb. Palle. 2 20 
20-lb. tins .. 2 10 
Oases 3-lb .0 114 ^. -,

" 6-ih. 010S
" 10-lh 0 10$

F t) B Montreal.
Li .trite

NATIONAL LIOORIOX GO.

5-lb. boxes, wood or paper—per lb. |0 to 
Fancy boxes (86 or 5C stloks).... per box 1 25
“Ringed" 5-lb. boxes............ per lb. 0 4U

pellets, 5-lb. oans__ per can 1 00
“ " (fancy boxes 40) per b jx 1 50

Tar licorice and Tolu wafers, 5-lb.
I 00

Licorice losanges,S-ib.glass jars ... 1 75
" " SO 6-lb. oans............  1 50

" Purity " Uoorioe 10 sticks............  1 66
" 100 sticks............  ora

Duloe large cent sticks, 100 In box................

Lye (Concentrated)

7*

___________ talade, 1 a
1, 4, 6 and 7 lb. tins.

* .. ,
i and 7 lb. tins

Orange Jelÿ Marmalade, 1 and 1 lb. glass

Preserved Ginger Marmalade, 1 lb. glass jars. 
Pineapple " 1 '• “
Green _
Green Fig and Ginger "
Lemon " 1
Grape Fruit " 1

Prices and special quotations.

T. UPTON & co.

12 oz. gl ias j*rj, 2doz. case....per doz $1 lu 
lti-nz. glasi jar., 2 dot in case 11 140
In 5 and 7-lb. 1 ins and 7-lb. pails.per lb. 0 07 
Pint Sealers(21 oz.), 1 dvz in case, per

dozen................................................... 2 OO
SHIRRirr BRAND

"Imperial Scotch"—
1- lb. glass, do*... 1 55
2- lb. “ " .. 2 80
4-lb. tins, " ..4 65 
7 lb. " “ ..7 35

"8b redded"—
1- lb. glass, do*... 1 90
2- lb. “ “ .... 1 10
7-lb tins, " . . . . 8 26

D.8.F. i lb. tins..................... per doz. ÿ 1 4 )Mo tins ...................
1 lb Luis.....................

Dmhaui 4 lit. jar...
l lh. jar....................

F.l) 1-lb. lins............
1 ll>. tins ....................... 1 45

Olive Oil
l. VPORTE, MARTIN St

Minerva Brand
Minerva, qts. I2'a............... .......... i .» 75

1 pts. 2l a .............. .......... 4 25
Sauces

VATKRSON 8 WORCESTER S,\l VK 
Agents, Rose St Lull tumic, Montreal ; 

Toronto
t pint ho ties, 3 St G doz., per du£ 0 
pint " G doz.......................... i

THOMAS .1. LUTON
a riven on application

soap
The GENUINE. Packed 100 Bara to cane

THOMAS J. UPTON
Prie s on application

Minot Meat
Wethey'n condensed, per gross 

perOMe of Idea net

Prices- uutario ana uuebec :
Uss than 6 oases...................................... g 16
My# cases, or OTer....................................  6 16

6 Magic

jCaaeof l-lb. contain 
ug 60 packages, per 

box, $3 00 
Case of 1-lb. 
taming 120 pkge. per 
box. #3.U0 
Case of 1-lb an

"enn* containing 3u 1-lb 
. and 60 1-lb pklS, per 

Vox $3.u0
i^of^So. pkgs. containing 96 pkgs. per

MAGIC brand Per cas
1, cases 60 1-lb. packages............$ 2 75
2, " 120 g-lb. " .............

1301-lb. •* .
160 4-lb. " t..........

sod I 100—10-os. pkga

-3 5
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THE CANADIAN GROCER

SOME LIKE ONE, SOME ANOTHER
Of our different brands of Coffees.

Let your customer decide on the brand, and we will back you up in suiting him 
every time whether that “time" is the first purchase or the fiftieth.

In our list the coffee drinker finds everything that is GOOD in coffee to select 
from. Why say more ?—except to remark that

Have for thirty years maintained the highest standard for even and uniform 
excellence. That is their record.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street. - MONTREAL

Soap ud Washing Powders.
a. w. nrrsT à oo.. ▲genu. 

Maynole soap, oolors...........per gross# 10 SO

Oriole soap.............................. " ir SO
Gloriole soap ......................... " IS 01
fltrew km» oellab ........... •' II»

bos ....... $3 46

1 Bos Price
.......... Si ou

6 Pos Pri e 
.......... *>90

Freight paid 
on 6 box lots.

JAMBS' DOME BLACK LB AD
Per gross

U sise........................................................ h 40
le " ........................................................ S 60

NIOKLK PLATE STOVE POLISH.
PinU.........................................................  8 90
Quarts...................................................... 6 «0
à gelions................................................... 6 10
Gelions................................................... 4 80

gelions........................   4 50

Syrap.
KDWARDBBURG STARCH OO.. LTD. 
"Grown' Brend Perfection Syrup.

Barrels. 600 Ibe........................... 0 USj per b.
Half barrels, 860 lbs.................. 0 031 "
Kegs. 150 lb«................................ 0 03* "
8-gal. pelle SB lbe.......................  1 85 each
3 " " SS* lbe..................... 1 Ï6 M
Plain tins, with label— Per case.

I lb. tins, 1 dos. in oaee........................8 40
6*1" " .................S 75

10 " à " “ ................. 8 65
•P " I " ............... a 60

(6,10 and 80 lb. tins base wire handles.)
Tt*e

Blue Label, * e........................... S 81 0 86
Orange Label, l e end *'■.... I 83 t 40
B«eeiaeoei,la ......... 0 80 0 25
Brown Label, l e end *'■....... 0 » 0 40
Brown Label. *'■ .................... 0 SO 0 au
OrMO iMb* U end è i........  OH 0H
B*a Libel, il........................... 0H 0 00

LAPORTE, MARTIN à OIE, LTD. 
Japan Teas—

Victoria, hf-c, 90 lbe........................... 0 85
Princess Louise, hf c, 80 lbs ............. 0 19

Ceylon Green Teas—Japan style—
Lady, cases 60 lbe................................  0 18
Duchess, oases 60 lbe......................... 0 19

Orange Label, 
QoMLabeL

RIDOWAYS.
London, Vancouver Winnipeg and Ceylon.

1*588 g
Q) OOOrlS

0 06
• OS

•«eta.
BDWAEifeeoae etaaoe oo.. limited 

Laundry btarohse— per lb
Mo. 1 Waus or bias, 44b. oertonJ 
■a. 1 " 14b.

Laundry....... .......................
Silver gloss, 6-lb. draw-lid boxes.
Silver aloes. 64b. tin nsnlste—.... Q — 
Edward s silver gloss, 14b. nkg. 0 M 
Es» stiver gloss,large orpetafTT. • 01
Benson's satin. 14b. oartons......... 0 06
Ho. 1 white;, bble. and kegs........ • 064
Canada WhiU Gloss. 14b.pk»... 0 06* 
Benson s enaesel... .per bos 1 B0 to I 00 

Ouilnary Staroh—
Benson à Oo.'s Prepared Core.... 0 07* 
Canada Pmre Core ......................... • 06*

Sd wards bury Ho. 1 while. 14b. oar. 0 10 
" " 1 " or blue,

4 lb. lumps........................ 0 0*
BEAJVTPORD VXAROH WO REA, LIMITED

Canada Laundry, boxes of 404b. SO 06

Yellow Label, I s.............
" " |'s......................0 81

Green Label. Vs and 4 s......... 0 84
Blue Label l's and *’s........... 0 85
Bed Isabel l's. *'s, *'s and *'■.. 0 30 
White Label, Is. f's and |a. 0 36
Gold Label 1 ■ and *'s......... 0 48
Purple Label. *'s and »......... 0 66
Bmboaeed. *'» and * s......... 007

BLUE RIBBON 
TEA OO..TORONTO

Wholesale Retail

W esale. Retail.
Brown Label, l's and *'e........ f0 85 $0 30
Green Label, Vs and as.......... 0 87 0 36
Blue Label, l's, Vs, fa and *'s 0 M 0 40Red Label. 1s aiA * a.............. 0U 0 60
rtniA f.v.' I'l ............... » ts - Ml

08 Red Cold Label y,'s.................... 0 60 0 8U

Ram Lal6 
Pure 

InoianTea

8°SoOC

'-'•a ■ '• s g

li^ii 

® I

WOOD A oo.

Montreal and 
Boston

EMPIRA 
PACKAOK

(bH'H 30 and 
50 log each

___ Black, Mixed.
and^ Green

**........................................Is 20c ; is. tic.
........................................... Is aud Is, 23c.

^..............................  Is and I». 28c.
59e........................... 1* and is, 35c.

••••,.............Is and **. Vulcan, 50c.
100 lb. loti freight paid.

and | aPink Label 
Gold Label l's and . 
Lavender Isabel l's and *'• 
Green Isabel l's and *'s 

Canisters 
Gold Tins, 5's 
Gold Tins 3 e 
Gold Tins I s 
Gold Label *'•

Wbolesi
30c

Retail
40c.
60c.
60c.
75c.

Red Tins, i s 
Red Tins. i's

LUy \

14b. oartous boxes of tf lb.... 
finest Quail g White Laundry- 
Ht Canisters, eases of 4SI t....

White Gloss—
14b. fancy oartons, oases » lb.
64b. toy trunks, I lu oses..........
4-ÿ> snaassisd tin oanistart, 6
Es», ni orystati, rOC lb 

Brantf or4 Glow
14b. fanas boxas, oases»lb..... I 

Oanadlan lleotrlo Blank—
Boxes of 40 fanoy pkgr. per ease

Stove Pollsk.

• H Lirtoe'e is*

Thomas J.
Llpton 

76 Front BA

^SLÎHDA^'

33c. 1.76 50c. 8.50
35c. 1.05 50c. 1.50
36c each 50c. ea<h

18c ea 361b 25c • a. f 01b.
36c ea 701b. Sices. 1 0 • lb. 
18c ea 721b. 16c ea. 1.00 lb

MELA0AMA
TEA.

Rising mm. o-oa. uaaea, r»w

EïrsSrSrl

Packed in air-tight tins only.
wholesale retail

Blue label * • and 1s ......... 0 84 0 30
Orange " Vs, it and Is .... 0 30 0 40
Pink " %'s kit. tins ... 0 16 0 60

Dominion blend,
sand l’s............................  0 44 0 60

Afternoon blend,
*'• and I s........................... 0 60 0 70

MINTO BRUM., 
66 Front tit. East

Wholesale Retail
Bl^t.pw.mUed.g....... 0 70 1 00

- *s .............. 0 44 0 «0
•• 1 lbs. A *R 0 40 0 60
•• *■..................0 38 0 60
•• 1 lbs. à». 0 35 0 50
•• 1 IU, is.... 0 M 0
•• *V.............. o 85 0 80
•• llbe..............0 84 0 30

uii*

We pace Japans in all gr»d« 
prices We pack In 60 and 100 lb. 
delivered prices.

*en**AU

iov tUNiAi) »«A Vn ’
MI9MU Va V’*V* - , 
nfrva» a VnSq «hthiAU ’

\ LudellA /

[ÇEYLONjEj

■0 LON XI
Ceylon Tea, In 

1 and *-lb. lead 
packages, black 
or mixed.

wholesale reta
Wood's Primrose, per lb.. ..0 40 0 60

" Golden Rod................  0 36 0 50
" Fleur-de-Lis................  0 30 0 40

Pack in *4b. tins. All grades—either 
black, green or mixed.

Tobacco.
IMI'ERIAl. TOUAIXIO COUl'ANY OF CANADA, 

LIMITED EMPIRE BKaNUlI.
Chewing I lack Welch bs........................ iti

Black Watch lie.................................. 38
B >h* fw and 10d.....................................  38
Bully f>s................................................... 44

Currency 5%s. and 10s.......................... 38
Blag 5s.....................................................  38
Oil Fox 12* ...........................................  41
Pay Roll Bars 7‘As............................... 66
Psy Roll 7s ........................................ 66

Plug rooking- Shan rock 6s., plug or bar 45
Rosebud Bar* 6h.................................... 45
Empire fa. and 10s................................ 36
Amber 8h. and 3s................................... 60
Ivy 7h ................................................. 10
Hier light 7»   10

Cut Brooking- Great West Pouches, 7» 51
JOH. COTE, QUEBEC.

Hi. Louis (union), 1-20..............................$33 00
Bt. Louis, 1 «0..........................................  36 10
bt Iiouis. 1 100........................................ 35 00
Champlain, 1-20 ....................................... 35 0»
Champla n. 1-40 ..................................... 36 00
FI Sergeant. 1 20....................................  65 00
El Sergeant, 1 40 ................................... 5" 00
El Sergeant, 1-100................................... 55 00

Cut tobaccos
Petit Havana, *. 1-18—1-6.........................0 40
Queenel, 1-4, l-f\.

" 19
Cote’s Choice

1-4,1-1........................................... 0 66
1-9....................  0 66
loloe Mixture, *4b tins.............. 0 75Vr **

14
0 7n
0 00

Veterinary B.medi.i.

BUok L*M Hb.. MOI M M°. . «0 80
,. $ 81
.. 083

w. r. young

Abeorblne, per dos........................... ::: "iSlAbeorblne Jr., per dosen...............
▼*..t

Bejel reast, 6 dos. 6 cent, pkgs ...
. 0 36 ailiStt'eweam yeast. 1 dos. in oasis 111____  _ Ret Dabsb Hi ...

For charges for Inserting quotations in this dept, apply to Adver. Manager, The Canadian Grocer, at our nearest office.
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Ridgway'e Standard Bulk Blend in stock n~ 
at all our branches in Canada
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THE CANADIAN GROCER
v/

ROCK
SALT
(Lump and Crushed)

VERRET, STEWART & CO.
LIMITED

MONTREAL

Canned Spinach 
and Squash

are slow sellers, but we are pre
pared to make you a price that will 
make them

FAST SELLERS
Write ua at once.

Are there any other lines upon which 
you would like quotations?

We Solicit Your Enquiries.

J. H. WETHEY, LIMITED
ST. CATHARINES

See our prices in

Prunes, ’Cots, Peaches

Empire Brand Empire Tea Sales
U
r I

4
Free Phones 
Use Them

increasing daily. If you are not 
selling, let us send you samples.

GEO. E. BRISTOL & CO.
Wholesale Grocers

Hamilton, Ontario

li t


