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If our talks on Laundry Blue week after 
week have convinced you to try

Keen’s Oxford Blue
we will have done your customers a good service—They have had the

world’s best Laundry Blue.

FranK Magor C0L Co., 403 St. Paul Street, Agents for the Dominion, Montreal

THE EXHIBITION
------------------------ <------------------------;------------------------------------------

GROCERS attending the Canadian
National Exhibition are invited 

to visit our stand. Our display is*' 
designed to be informing and educa­
tional, and no one in the trade should 
miss seeing it.

HOWARDS BURG
UNITED

St. James Street, MSNTBIAL, P.Q.«1 Front St. B., TOSBNTS. Out.

ESTABLISHED 1S6S

Works: OASOINAL, Ont.
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THE SURE SELLER.
WHY?

“SURPRISE” Soap is sold before it. ever goes into 
your store.

You never have to think about bad soap stock if 
it is “SURPRISE,” because everybody knows that 
“SURPRISE” is the best laundry soap in the country.

To you it is as negotiable as government bonds 
or coin of the realm.

“SURPRISE” is a bigger seller this year than it 
was last year, and it will be still bigger as the 
country’s population increases.

The St. Croix Soap Manufacturing Co.
Factory at St. Stephen, N. B. *

Branches: Montreal, Toronto, Winnipeg, Vancouver, West Indies
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PURE FOOD
You are quite safe and sure when you sell 
your customers pure, unadulterated goods, 
and every one of the following are the purest 
human skill can pack and money can buy.

CODOLT

Macaroni5
Vermicelli 
and Pastes

/ Ivm 3 s the Beit

Taylor’s
PEELS
xndied or Drained/

Griffin’s
*Seeded Raisins, Canned v 
Fruits, White and Green 

Asparagus, Griffin’s 
> Prunes, Cured Fruits 
% Griffin’s Seedless 

Raisins

Perfectly Pure

/ COX’S X
, Gelatine !

r“Thistle" X
“Canned”

Baddies and j 
l Herring J

The beet packed f

All first-class dealers sell these.

IT PAYS
i T
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Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The sers-ice department of the Canadian Grocer is a* 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Offu ■

Oh ! You Manufacturers
1 still have time for another "live mu- lk>ti t >«>u want 
your pushed Write tin t » day

G. WALLACE WEESE
Manufacturers Representative 
"Fuci-to-Fjce Bain $$"*

3U-32 Main Hast
HAMILTON

Canadian Manufacturers. Importers and Exporters 
If you want 4o get the bett information re Irish 

trade, send for a sample copy of
THE IRISH GROCER, DRUG. PROVISION 

and GENER ML TRADES' JOURNAL
Pt'Hl.lsilEli EVERY WEEK

This paper «irvulates throughout Irelan 1. an 1 it tIt * 
rec'igmzvil organ of the gn«iry. fruit. urmluce. |auri>i .n 
and foul stuff trade

10» Garfield Chambers. Belfast. Ireland

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S. 

Manufacturers' Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention to few more first class

agencies. Highest references. v

FOR SALE
Cheap for cash. Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BON'D 28

If you wsnt ihc real thine, buy MUNN^S genuin . 
non-freezing C«»d Liver Oil. Ori.inal Hr c ss In 
25-ssllon. in-lined b«rrel«.
Highest Prizes and Gold Medals at European Ex­
hibition Sto.k carried. Wholesa e only.

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants
WAREHOUSE ACCOMMODATION

IN OTTAWA
Largest warehouse in Ottawa Valley, Fireproof ; 

low insurance i at* s ; direct connection all railways. 
Convenient to navi»ati n. Ceit-ally located. 
Write for rates.

Special rates for large quantities
Dominion Warehousing Co.. Ltd.
82 Nicholas Street. - Ottawa

J. R. Routh, Manager.

D. STAMPER
Wholesale Grocery. Fruit and Confectionery 

Broker.
Manufacturers' Agent and Warehouseman. 
Importing Commission or Buying Agent. 

Warehouse : Citv Spur Track.
Office and Sample boom : Masonic Temple Buil. ing. 

Main Street, next d or to Customs Office. 
P.O.Box m MOOSE JAW. SASK.

CLARE. LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac­
turers' Agents. Cars Distributed, Warehoused and 
forwarded. Warehouse on ! ransfer Track. Bus - 
ness solicited. Our position is your opportunity.

SASKATOON.
W'estern Canada

W. S. CLAWSON & CO.
Manufacturers' Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for a few more first-class lines

W. H. Millman Si Sons
Grocery Brokers

TORONTO

Ask us for quotations on green apples, 
in car lots.

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN'S. NEWFOUNDLAND 
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS
Importers and exportent Prompt and careful at­

tention to all huai newt liigheat Canadian and foreign 
references, (.'able add raw: "Maenah." Ht. John's. 

Codes : A.B.C, 5th edition, and private

G. C. WARREN
Box 1036, Regina

IMPORTER WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Ceylon Tea*. < '<wffee*, Spices. Mustard Canned Goods, 
Grocery and Drug Spuria ties. Imp-mter and distribu­
tor of ilu- Dag-lb* Brand Pure. High grade Ceylon Tea 

st«Hid the test in Western I «inula fur over 12 years 
sale-* always iivn-asing. So d in bulk. 1 lb pu<-k« ts and 
5-1 b 1 tuxes. Popular pre es Grocer* : it will pay you to 
stork this lin» Manufa« t ur« rs it w II |iay y u to place 
your account in my hands Business established over 12 
years Yours truly.

G < WARREN

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers and Agents.

Established 1885.

W. G. PATRICK & CO.
Manufacturers' Agents 

Importers

29 Melinda Street, Toront

MacLaren Imperial Cheese C<
Limited

AGENCY DEPARTMENT

Agents »rl»rtucrs' Specialties and Whole-salt- 
tsr.K'er> Hr»*kcri

TORONT O, Ont. DETROI T, Mid

RAW SUGAR ON SPOT 
One Car Barhadocs Muscavado 
One Car Bright Jamaica Crystal 

PRICES SUBMITTED

LIND BROKERAGE CO.
23 Scott Street Toron i

Merchants, Manufacturers 
and Shippers

We desire correspondence with you 
if you want active representation in 
the West. We give special attention 
to Grocers’ lines, and have salesmen 
covering the West.

Gaod tratk storage.
Advance* made o.i consignm. n

J. D Brack Co.
Wholes-«le Brokr*

WINNIPEG

WATSON & TRUESDAL1
(Sui'cesnoni to Stuart, Watson A Co.)

Wholesale Commission Brokers and 
Manufacturers' Agents.

WINNIPEG, - MA>
Domei»ftc ami Foreign Agum-ie* Solicited.

H. B BORBRIDGE
Manufacturers' Agent and Broker 

* OTTAWA
Calls on Grocers. Bakers and Confection- 

and is open to represent two more 
reliable houses. Corres­

pondence solicited.

Try a business card h 
The Canadian Grocer.

3
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vVe extend to you
a hearty invitation to make 
your headquarters during

Canadian National
Our travellers will be here to meet you ail 
at you^ disposal.

Incidentally we have some lines to show

our Sample Room 
your visit to the

Exhibition
all our facilities are

which are

COME IN AND SEE US

EBY-BLAIN, LIMITED
TORONTOWholesale Grocers

A PHENOMENAL SELLING LINE
6M»4wTrr|jj£SXZÜ)±

40c. Grade costs you 30c. per lb. in lend packages.
50c. “ “ “ 35c. “ “
50c. “ “ “ 35c. “ in 51b and 31b fancy tins
50c. ...................... 36c. “ lib and fclb “ “
60c. “ “ “ 42c. “ in lead packages
75c. sr~ ,r “ 50c. “
1.00 “ “ “ 70c. in %lb fancy tins
1.00 ....................... 72c. “ ^Ib

In the 40c and 50c grades (lead packages only) we can supply you in Black, Gretn or Mixed 
other grades all Black.

A card to us will bring you all the information required.

RAM LAL'S PURE TEA CO., Limited
266 St. Paul St., MONTREAL



Essex Corn and Tomatoes
While many sections are complaining of the drought and its bad effect on the 

TOMATO CROP we have been specially favored with the finest Ql'ALITIES grown 
in years and a superabundance of the better grades.

As a result we are doubling our sales of last year and are equal to still more business.

Our Cannery is located in the most favoured agricultural section in Canada where 
the finest Corn and Tomatoes reach the highest stages of perfection.

Send for Quotations. This is Headquarters for the 
best of everything in Canned Fruits 

as well as Vegetables

THE ESSEX CANNING AND PRESERVING CO.,
ESSEX - - ONTARIO LIM,TED

A strong combination-
<[[ An extensive garden of three thousand acres in 

the heart of Prince Edward County, Ontario ; a 
canning factory without a peer in the completeness 
of its modern sanitary and mechanical equipment, 
and the cleanliness and skill of its employees ; 
that is the combination which produces “Parmer 
Brand” Canned Fruits and Vegetables.

€([ Consequently every can of P armer Brand is pure 
in quality and perfect in flavor. P armer Brand 
brings and retains for you the quality customers 
—people who want the very best and are willing 
to pay a fair price to get it.

The Farmers’ Canning Company
Bloomfield, - Ontario



The Big Crop Spells
Prosperity for Western Canada

The Canadian Bank of Commerce estimates the farm value of the western crops at 8160,000,000 
this year—an increase of nearly 40 per cent over last year.

This means active business in the west for the coming year. \

Have you something worth selling to the wholesale or retail trade ? Are you properly repre­
sented here? We have the organization to sell your goods if they are right. |

Correspondence Solicited

RICHARDS & BROWN
WHOLESALE COMMISSION MERCHANTS

314 Ross Avenue : : : Winnipeg, Man.
U K HAVE OCR OWN LARGE TRACK WAREHOUSE IN THE HEART OF THE WHOLESALE DISTRICT

PERMANENT PATRONS
are the kind you aim to get, and these may be converted from 
merely casual customers if, when they ask for canned fruits and vege­
tables, you sell them the reliable

RIVERDALE 'BRAND
The way in which the natural flavor of both fruits and vegetables is 
preserved in this brand of canned goods is remarkable. You are 
distinctly behind the times if they are not to be found on your shelves.
Write for quotations to-day. ^

The LAKESIDE CANNING COMPANY, Limited
WELLINGTON, ONTARIO
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OLD...............
HOMESTEAD 
BRAND ....

CANNED FRUITS 
and VEGETABLES

Use a Little Gumption
The exercise of a little of this most valuable business quality 

is a necessity to you, Mr. Grocer, in the selection, from among the 
large number of lines now on the market, of your brands of Canned 
Fruit and Vegetables. And there are one or two points in favor of the 
Old Homestead Brand, which should make them first favorites in your 
selection. We handle nothing but the finest fresh fruit and vegetables 
—everything else is rejected, and we put our goods up in a large, 
modern and sanitary factory. In our process of canning no preserva­
tives or coloring matter are either needed or used by us.

We have a long standing reputation for purity and quality to 
maintain, and you may be sure that we shall not, in our own interests, 
allow this reputation to become tarnished by any carelessness or 
near-sightedness on our part.

Recommend the satisfaction-giving brand—“OLD HOME­
STEAD.”

ORDER FROM YOUR JOBBER

The Old Homestead Canning Co.
PICTON, ONTARIO
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This Is Worth Thinking About
FN these days of agitation -for pure, clean,

absolutely reliable goods of uniform qual­
ity it is refreshing to know that “SALADA” 
Tea has for SEVENTEEN YEARS stead­
fastly maintained its high standard of 
uniform excellence.

"SALADA"
is a standard article and advertised in a 
broad national way. “SALADA” sells quickly. 
Every pound sold is the result of a deliber­
ate desire in the mind of the purchaser—a 
desire that he knows will be fulfilled. Every 
customer pays his money to you, not to the 
peddler, hawker or transient merchant. It 
yields a real profit. It acts as a magnet to 
draw into your store consumers of whom per­
manent customers in all lines may easily be 
made. “SALADA” therefore is an article of 
real importance possessing a value that ex­
tends far beyond the mere prc>fi^ realized from 
its sale. “SALADA” is a business getter, a 
business holder and a business builder. A 
tea that does credit to your recommendation.
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Good Coffee
Coffee better than the average.

Coffee superior to others.
Coffee so exquisite in flavor.

That people want it again—and 
again. That’s what

Aurora Coffee
is. The best money can buy. It retails 
et 40 cents and leaves you a margin 
for yourself that is worth while— 
something to justify your buying 
the brand and introducing it to your 
customers. Don't lose this chance.

W. H. GILLARD & GO.
Whmtmmmlm Sx»»f Cofree Impmrfrw

HAMILTON 

Branoh Houma—Sautt Ste. Marl•
■ ...... !..

COLD
MEAT

SM8CE
Sole CimIIm **•!• 1

S. T. Nishimura & Go. 
■ONTMAl

tUI UEITI :
Twwh. hi <m Hum A Ci. 
ImlllH. ••t.-)iMi leemHli 
111m. Nl.-Bukiiili A Ci 
ImHi.NI.-Wb. C Mu A b. 
tutu. H» —Tu f. IHI tt
Klaiitu, HI.-lieu Cr»l|

Ginger-Bread
BRAND

Molasses
Simply Out-Classes—That’s All

Packed in tins, k2's, 3’s, 5’s and 10's. 

Pails, l’s, 2’s, 3’s and 5's, and in bulk.

Dominion Molasses Co.,
UMTD

Halifax, - Nova Sootla

As you do your work allotted,
Hands with dirt or paint get spotted,

’Tis a thing that to all mortals must befall ; 
But you really need’nt worry,
For to clean them in a hurry;

Of Soaps and Cleaners ‘SNAP’ is King of all

Harmless

napc

tt 9A/AP" stands head and shoulder- 
above all other prépara 

tions for removing dirt, grease, tar or pain 
from the hands and leaving them smooth 
and white. Recommend SNAP. It is ? 
ready seller. Order from your jobber

The SNAP Co., Ltd., MS

8
* jê

73
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McCormick.

Biscuits

The result of tasting one of McCormick's 
new, delicious, trade-creating Maple Leaf 
Biscuits, with its layer of soft, enticing 
Maple Cream, smothered with two palatable, 
wholesome Maple-flavored Biscuits of Maple 
design, is an unconquerable desire for more, 
more, MORE.

McCormick McCormick’s Lemon 
withLemon Cream Cream Biscuit 

its layer of delicious 
Lemon Cream, sand­
wiched between two 

lemon-flavored Biscuits, of most elegant 
design, is our most popular Biscuit.

Biscuits

When a customer sighs : “ Oh 
don’t know what to get ”—sug­
gest McCormick’s Maple Leaf 
or Lemon Cream and the satis­
faction will be mutual. PRHfC/r

r°V* PQNDôH

MÇCORMICKS
1 1 BISCUITS
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FLAKED WHEAT
FLAKED WHEAT is manufactured in various ways and with different

results.

Nothing will go wrong sooner and cause more trouble if not properly made.

IF YOU HANDLE

WH TE SWAN FLAKED WHEAT
YOU CAN COUNT UPON THE FINEST QUALITY IT IS POSSIBLE TO MAKE

because we use only the choicest cereal white wheat, from which we remove all foreign 
matter and even the broken and imperfect berries by a special process. Our system 
of kiln drying the wheat is unique, and insures the best keeping qualities

ORDER FROM YOUR WHOLESALER OR DIRECT FROM US

WHITE SWAN SPICES AND CEREALS, LIMITED, TORONTO, ONT

Home, Sweet Home
is never so attractive as when clothes, 
dishes, walls, floors, etc., have been 
washed with /

ASEPTO
SOAP POWDER

This Soap Powder is a sure seller. A 
5c. packet makes 2 gallons of soft soap, or 
4 gallons of liquid soap. Try a case. You 

be astonished how soon it is gone.w

Order from your Jobber.

Manufactured by the

ASEPTO MFC. CO.
ST. JOHN, - N. B.

Valencia Raisin
a. mamorns paris

u/:.\7. i

For Quality ami Price

This is What Buyers Say of this Brand

Nov. 25th. 1908.
•‘It gives us great pleasure to say that 
“the A. Mahiques Paris Brand Pine 
“Selected Raisins purchased from you 
“this year have turned out exceedingly 
“fine in quality. -We have compared 
“them with what we considered other 
“first-class brands, and in our opinion 
“they are superior to any Fine Selected* 
“we have examined this year."

Thos. Bell, Sons & C<
AGENTS

MONT REAL

/



REPUTATION COUNTS

Make sure of purity by selling the E. D. S. Products

E. D. Smith’s Fruit Farms, Winona, Ontario
AGENTS: W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; Muon & Hickey, Winnipeg ;

R. B. Colwell, Halifax, N. S. ; J. Gibb», Hamilton

If you once lose it like health-it is difficult to regain. Make 
sure of regaining your good name as a purveyor of pure 
food products by handling only the

They are 100 per centum pure and this is no idle boast. Our 
reputation and guarantee of positive purity are at the back 
of every jar and tin and an expert analysis by government 
officials is on record to substantiate our claim.

WHY KEEP 
PICTURES OF 

YOUR
ACCOUNTS?

* he McCaskey Register Co.
or. Hughson and Rebecca Streets - Hamilton, Canada

■'I nttend the Tormt i Exposition don’t fail to sec our display 
in the Manufacturers’ Annex.

customer gets the same record of his purchases that you
crve. There is no chance for error.

McCASKEY saves time, labor and money in the handling of
redit acc Mints. Takes care of cash sales, too. Also produce 

exchange and C. O. D. transactions.

Ask a McCASKEY user

Write for Catalog.

It is better to have the 
original charge than 
the c >py, is it not r

It is better to say to 
y ur customers if the 
need arises, “This is 
what you received' 
than “This is our record 
of what you received.”

Accounts are not dis. 
uhere the McCASKEY SYSTEM is used.

WITH ONE WRITING

Old Friends Are Best
An old friend that has stood 

the test of years is

Cooper Cooper’s 
Delicious Tea

“Tea Plant” Brand 
Packed in % lb. sealed canisters

at 40—50—60 cents per lb.
You MUST Stock Cooper Cooper’s 

Tea if you stock the BEST
CANADIAN AGENTS:

Green & Co., 25 Front St. East, Toronto, Ontario 
D. Stamper, P.O. Box 793 Moose Jaw, Sask.
W. S. Clawson & Co., 1 1 and 12 South Wharf,

St. John, N.B., Canada
W. S. Silcock, 33 St. Nicholas Street, Montreal

Head Office—71 & 73 Tooley St., London Bridge, S.E. 
% London, England A

E.D.S. BRAND
JAMS and JELLIES
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ICE CASTLE BRAND
CORN AND TOMATOES

There's a whole lot in “knowing how.”
There is all the difference between fine corn and tomatoes and the very 
poorest—in “ knowing how.”
We have the packing of these goods down to the fine point, we have had so 
much experience, and because we have such an up-to-date plant, entirely 
renovated, at St. Johns.
Why should you take chances when ordering? Poor canned goods will lose 
you trade. Let us supply you. We will guarantee every tin of ICE 
CASTLE BRAND Corn and Tomatoes.

GIVE US A TRIAL THIS YEAR. IF YOU DO YOU WILL BUY AGAIN NEXT SEASON

J.W. WINDSOR Packer of the largest variety TS /f /''\'VTr 1 ''TJ T7 A T 
of Canned Goods in Canada J.VJ. V-Z LN X lx l~L l \ 1 .

Guggenhime & Co.
CALIFORNIA

Packers and shippers of the celebrated

“Pansy” and “Daphne”
BRANDS

Evaporated Fruits, Prunes, 
Seeded Raisins, etc., etc.

When Ordering

Valencia Raisin
Ask for these marks —

“M.D. & Co. Beaver
Special Fancy Quality

11

Selling these Brands means 
satisfaction all round. “W. Abel”

Standard Quality

We are represented in the Dominion by the following 
well-known brokers : FINE 0FF-8TA* Cr. LAYERS SELECTED

Montreal, Que 
Halifax. N.S.
St. John. N .B. 
Ottawa. Ont. 
Toronto 
London. Ont 
Winnipeg. Man 
Calgary. Alta 
F.dmonton. Alta. 
Victoria. B.C. 
Vancouver, B.C

Rose & Laflamme. Limited
F. . D. Adams 
W. S. Claw son & Co.
H. D. Marshall 
C L. Marshall 
Geo. H. Gillespie
G. B. Thompson 
Shallcross-Macauley & Co 
Dominion Brokerage Co
H. Donkin & Co 
H. Donkin & Co.

They will please you 

Packed by MAHIQUES DOMENECH & CO., Denis, Sp

Canadian Agent* :

ROSE & LAFLAMME, Limited, Montreal and Toro:
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[f we could show you
just how and where our vinegar is made, you’d understand 
why it has won such distinction on both British and 
Canadian markets.

The best can’t be beaten and our

Pure Malt Vinegar
is par excellence the finest product offered. Sub­
mitted to any test, domestic, commercial or chemical, 

still makes good and retains its high standard. Order now from nearest whole- 
iler or agent.

CANADIAN AGENTS:
• ar* Martin & Robertson. Vancouver and Victoria. B.C. 

V-srs. W. L. Mackenzie & Co., Ross Ave- Winnipeg, 
•sur». G. Stanway & Co., Toronto,

Kenneth H.Munro, Montreal.
. L. A. Gastonguay, 60 Bedford Row, Halifax, N.S.

White Cottell & Co.
Camberwell, S.E., LONDON, ENG.

rhe Best Canned Goods
There are many kinds in the market all making 
claims of being the choicest and the highest in 
excellence, flavor and merit, but

ne Queen Quality Lead,
WHY?

Because our fruits and vegetables are fresh, 
datable, and the finest specimens that can be 

ecùred in one of Canada’s most fertile and 
■progressive districts.

Because they are uniform in quality, as we super- 
v se the growing of the raw products from seed 
ime to harvest and our inspectors reject every- 

thing thatisnot strictly up tothe highest standard.

Because we have the most sanitary and up-to- 
date process and machinery and no detail is 
overlooked. We attend to the practical side 
lurselves and make our own cans of the best tin 
plate that can be secured.

All progressive grocers stock them and all 
liscriminating customers get in them

RITY, PERFECTION
and SATISFACTION

Manufactured by

BELLEVILLE CANNING COMPANY
LEVILLE - . . ONTARIO

“Canada's Pride"
Canned Goods Still Leads

We would advise that we are now running heavy on 
Peas, packing a finer quality than we have ever turned 
out because of the excellent condition of the raw 
material, which with our careful handling, fine equip­
ment and unequalled sanitary factory, enables us to far 
excel in quality any previous year.

These same conditions will apply to the full line of 
fruits and vegetables which we pack.

Don't be deceived by Brands and Trade Marks similar 
to ours which some packers are using, trying to place 
on the market inferior goods on our well-earned 
reputation.

Canada's Pride stands for Clean­
liness and High - Grade Quality

One trial will make you a strong friend of “ Canada's Pride."

To U- hud of the following wholesale representatives : Wm. Galbraith X Son 
Montreal, Que.; Fenwick, Hendry & Co.. Kingston, (hit.; Median»! Bros., 
Toronto, Ont.

PACKED ONLY BY

THE NAPANEE CANNING CO., Ltd.
W. A. Carson, Manager NAPANEE, ONTARIO

13
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To the Trade:
THAT

CEYLON
TEA

HAS THE CALL,
A statement recently made by the Grocery House 
which has the greatest number of important Retail 
Establishments, and is consequently in touch with the 
greatest number of consumers, of any in the country,

IS

Convincing Evidence 
THAT

Ceylon Tea is the Best 
AND THAT

Ceylon Tea is the Cheapest

14
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SAUCE
*.:v
%V

A REAL LIVE SELLING LINE
The bright, live aggressive Canadian advertising, which we are doing, 

* is sending the people to the stores for H.P. Sauce.
Ie Stocks melt like snow. You try a bottle yourself on your own

table and you will see why it’s selling so freely.
.* W. G. Patrick A Co., Toronto and Montreal. R. B. Seaton A Co., Halifax, N.S.
> MIDLAND VINEGAR CO., X - BIRMINGHAM, ENG.

BROOMS
For use in Home, Factory, 
Warehouse, Mills, Elevators.

Buy the BEST.

Oval Apple 
Baskets

We have them in

Willo - Willo Cane and old 
timer Hickory, Woodenware, 
Paper,Twine, Grocers’ Sundries.

Walter Woods & Co.
Hamilton and Winnipeg .

MINCE MEAT
MARCS MOST OlUClOUS Pit S
I RUiT CAKCSOR POPPING!, 

MANUFACTURED BY

ICHOLSON & BROCKj;
TORONTO CANADA.

BULK 25 lb. Pails and 60 lb. Tubs 
ALL WHOLESALERS.

NICHOLSON & BROCK, - TORONTO

A Sure, Fast Seller
Anything that i< the above will certainly 
interest you.

We have such a proposition in our

Holland Rusks
•TIm Km.hi ..r old Holland

Delicious, nutritious, full of that “wan1 
more quality which means repeat sales 
for you. Profits large.

SEND FOR SAMPLE

HOLLAND RUSK CO., HOLLAND, MICH.
__ Makers of the Original

' It your joU« r • annoi supplj y. .■ i. please notify
L ^D-RfcKcc^ McGreegor Specialty Co.

672 Vongre Street, Toronto

Repeat Orders is the story of all Grocers
who handle

Canada First, EvaporaLed Cream
There is nothing to equal it as a pure, healthful substitute 
for fresh cow's milk. Every can guaranteed absolutely 
pure and thoroughly sterilized. Order from your wholesaler.

The Aylmer Condensed Milk Co., Ltd., Aylmer, Ont*.
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FRUIT JARS
There is only one sealer that will give perfect results and complete satisfaction to users—

“THE SCHRAM ”WHOLESALE
AGENTS:

THE DAVIDSON & HAY LIMITED
Wholesale Grocers - - Toronto

High-Class
Marmalade

It pays to sell such in the long run.
A cheap line may satisfy once or twice, or thrice, hut 
it soon plays out.

JOHN GRAY & CO.
Limited

GLASGOW - - . SCOTLAND
have been putting up only high-cla**s marmil ide for many years. 
We can supply you with this customer-getting, customer-holding 
marmalade. ___________________

SNOWDON & BORLAND, Agents
34 GUARDIAN BUILDING . . MONTREAL

McLEAN'S
WHITE MOSS BRAND

COCOANUT
would not be on the market to-day unless 

it had given continual satisfaction all the 
years we have been making it.

THIS IS A SIGNIFICANT FACT

The Canadian Coooanut Company
Montreal

The Name is the 
Guarantee

Granulated Sugar
Manufactured by

The

Canada Sugar Refining 
Company, Limited

MONTREAL, OLE.

Cold Spring Lemonade Powder
A Good Seller these Warm Days

This is the time to push this specialty, which makes a most delicious lemonade
on the addition of cold water only.

In Attractive Tins 
of 8-oz. and 4-oz. HAVE YOU A SUPPLY? You Retail them at 

at 20c. and 10c.

S. H. EWING & SONS, Montreal and Toronto
i0



CANADIAN G R O C E KT II h
ESTABLISHED OVER 200 YEARS

IS THE BEST

VINEGAR
LONDON, ENGLAND MADE FROM THE FINEST MALT

COMMANDS A PREFERENCE OVER ALL OTHERS
AGENTS

W. S. Clawson & Co , South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co., 26 Front Street East, Toronto R. Robertson & Co., 26 Alexander St., Vancouver, B.C.

Snowdon & Borland, Room 34, Guardian Building, Montreal
vVe are open to do business on easy consignment terms Write our Agents for Particulars

A Canadian - made pic­
kle that stands some bet­
ter than any other pickle 
—the pickle that makes 
customers.

>^STAFrf

Sterling
Brand

Pickles

^gstafFÏ
^spberri^,

NEW SEASON’S

Raspberry,
Black Currant-Cherry Jam

Made in Canada’s largest 
pickle factory. Sold to 
the trade through their 
jobber or direct.

NOW READY FOR DELIVERY

Send in your orders quickly, please.

WAGSTAFFE, Titd
The T. A. LYTLE CO., Ltd.

Manufacturers
Sterling Road, Toronto, Can.

Pure Fruit Preservers
Hamilton

IAPAN
•Jobbers, please bear in mind that we have a desirable assortment of new crop at different 

)ints in Canada and in the United States.

S. T. NISHIMURA <6 CO.
MONTREAL and JAPAN

HAMP10N

A^9B
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Quality, Purity and 
Cleanliness

Just how heavily these count is attested by the fact that the best merchants always give the
preference to Borden’s Brands, and by the further fact 
that the great majority of consumers will consider no 
others.

Leaders of Quality for Over 50 Years.

NS^

REA>lJr
■''-Hi5*UTESED COkOEtSE®^

k,ârtl of Bordens CondenJJO^ ‘

ROR^I

%cïJ|*nOof,.^?,»v«oMii«»1l *«*$' 
4t>! £,uld,,,0nâl pfolecttonal*1 

b*Sf the signature-
. /«,.<

Vx_ LlC~r,S CONDEDSEÔmILD 1 
YORK U s

The Original.

Borden’s Condensed Milk Company
ESTABLISHED 1KS7

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Shallcross, Macauley & Co., Calgary, 

Edmonton, Vancouver and Victoria, B.C.

Banner and Princess 
Brands Condensed Milk.

(j Just you try them in your own 
home, and then you’ll take a 
real pleasure in recommending 
them to your most particular 
customers.

WRITE FOR PARTICULARS.

John Malcolm & Son,
ST. GEORGE, - ONT.

I offer for prompt shipment a very 
fine parcel of last season’s crop

SULTANA RAISINS
AT AN UNUSUALLY LOW PRICE

ANDREW WATSON, Importer
91 Youville Square, Montreal

r.

IN THE MAKING OF

IMPERIAL
EVAPORATED CREAI!

NO EXPENSE IS SPARED

We possess a most modern factory, equipped with t 
latest machinery and employ only the most skilled he1

We buy the richest milk—and pay the price for it—so 
always secure it.

Imperial Brand is a Cream you can be SURE about.

The Canadian Condensing C<
CHESTERV1LLE, ONT.

GENERAL SALES AGENTS :-S. H. Ewing & Son., 
MONTREAL

l*
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BRAND

Phone 5;6-For hurry orders.

8n I n n e Ask our travellers about a special deal that every
P I C v 9 grocer should take advantage of. Don’t miss it

Vinegar Imperial is the Brand you want. Don't take 
chances on poor vinegar.

Ulatfotflff A Pure Jams, Preserves and Marmalade, also 
WSIgSlClI 16 Mincemeat, Plum Puddings, etc. Get your Fall 

order placed.
-r

BALFOUR, SMYE & CO. Œ HAMILTON

WHY YOU SHOULD SELL

MATH I EUS 
SYRUP

of Ter and Cod Liver Oil
REASON NO. 2

It give» you a decent mar­
gin of profit. This profit is 
all protit. There is nothing 
to be subtracted from it at 
the end of he season. No 
bad or unsalable stock. No 
time and trouble spent in 
persuading people to buy it. 
Mathieu*» Syrup sells all 
the year round. It is always 
on the move from off your 
shelves into your customer’s 
hands.

Mathieu*» Nervine Powder 
is another good Seller. Both 
are necessities in your 
business.

MAIL THAT ORDER tTO-DAY

J.L. MATHIEU CO.. Props., 
SHERBROOKE, P.Q.

Sold hy wholesale trade everywhere 
Distributors fur Western Canada:

; oley Bros., Larson 4 Co., Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton, Vancouver.

L. Chaput, Fils 4 Cie., Wholesale Depot, Montreal.

ST. LAWRENCE
GRANULATED

and

GOLDEN YELLOWS
made only from 

the choicest West India Crystals

SOLD BY ALL WHOLESALE GROCERS

The St. Lawrence Sugar 
Refining Co., Ltd.

MONTREAL

GOUDRONi
D’HUILE DE

FOIE DE MORUE
De MATHIEU

EsrtgiwW s Onu-sx, Csosdi.tt 
Washîogies. E-U.

n MATHILtTS
Syrup of Tar

iGOD LIVER OIL
L Regittsrrd it WavUrf>£ion. V. S. 

and Ouaw». Ovrtàx

i. L MATHIEU,

> tuition). *«se, e. &
> Bherbrooka, » Quebec,

IMPERIAL

S^°«'oisio co**

rmpbbi
Imperial Extract Co.

TORONTO.

SHIRRIFF’S JELLY POWDERS
Produce delicious jelly.
Retain the natural fruit flavour 
Are easy to handle 
Pure and palatable 
Refreshing and Reliable

ARE YOU STOCKING THEM?
They are sure and profitable sellers.

Imperial Extract Co. 1S-22 Church St., Toronto

HI
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Classified Advertising

100 words each insertion,

50

1 yesr.......... $30 00
6 months... 17 00 
3 months-..

6 months...

10 00 
17 00 
10 00 
10 00

PERIODICALS.

WANTED

WRI
ton. Ont.

Ltd.»*33 John St. S., Hamil

AGENTS WANTED.

THE CANADIAN GROCER

Advertisements under this heading, 2c. per word for 
first insertion, lc. for each subsequent insertion.

Contractions count as one word, but five figures (es 
$1,000) are allowed is one word.

Cash remittances to cover cost must accompany all 
advertisements In no oaee can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.

ADVfcRIISING writers and business men interested 
in good printing should subscribe to Canada's only 
printing trade paper, THE PRINTER AND PUB­

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR­
ING NfcWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also sec that it is placed In the hands of his 
engineer or auperintcndent. Every issue is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted *' inserted free for subscribers 
to the GROCER. “Machinery for Sale" advertise­
ments one cent per word each insertion. Semple copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

CO.MPLETE Information on books, stationery, fancy 
goods, music, photo supplies and kindred lines is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

AGENCIES WANTED.

A WHOLESALE FIRM in Vancouver, B.C., with 
established connection with the grocery trade, is 
open to handle one or two first-class agenc es. 

Brx 340. Vancouver, B.C. (39,

PROPRIETARY MANUFACTURERS desiring to 
introduce their goods to Grocers and Stores 
throughout United Kingdom,can secure thorougn 

representation. Experienced ataff of travellers and 
complete sales organization. William Hill, McAlpine 
Street, Glasgow.

ACCOUNTS COLLECTED.

Does anyone owe you money:- We «
cover debts and trace mis ing debtors anywhere. 
Advice and information free. The Canadian 

Debt Rec" very and Legal Aid Association. Merchants 
Bank Building. Vancouver.

FOR SALE.

SHOW CASES AK D STORE FIXTURES fir 
grocers. Send for illustrated catal gue. Jones 
Bros. & Co., Limited, 30-32 Adelaide St. W., 

Toronto, Ont.

I^UR SALE---An up-to-date grocery Mid crockery 
business in Ottewa Valley. Capital required 
about $2,500. B jx 317, THE CANADIAN 

GROCER. Toronto.

THE BUSY MAN'S MAGAZINE Is the most popu­
lar periodical of its kind. Why? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articlesappear 
ing in the other magazines and periodicals of the 
month. The cream of the world's periodical press is 
too valuable to overlook. BUSY MAN'S is on sale a. 
all news-stands Better still, send $2 for one year’s 
subscription. Mail it to day. THE BUSY MAN'S 
MAGAZINE. Toronto

THE market reports make HARDWARE AND 
METAL a necessity to every hsrdware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Wlnnioet

1^0R SALE FIRST-CLASS GROO RY and B ot 
and Shoe Business. Best location in town. Busi­
ness last year $22,000 and steadily incre sing. 

Everything up-to-date and a good clean -tock. This is 
an excel cm opportunity, as it s the b st paying busi­
ness in town. Must be -old by October I«t. Good 
reisois for selling. For full particulars applv P.Q. 
Box 163, Knowlton, P.Q. (37p)

ROCERY BUSINESS FOR SALE on Main Street 
Vancouver. Price t valuation, abou $3,000 ; on 
terms. Full particul rs from James Brooks. 

Merchant* Rank Build! g, Vane* uver.

('ROCEkY BUSINESS FO* SALE Going at co<t, 
J about $800; terms if required. James Br oks. 

Merchants Bank Building, Vancouver. (35)

FTER TWENTY-THREE YEARS successful re 
t.iling 1 am for cd tnrough poor health to offer 
for sale the largest grocery, confectionery and 

fruit bus ness in Port H pe. This is an excellent op­
portunity f.,r a br ght mai to secure t e best paying 
business here. Thi* is a good manufacturing town 
(with a rich farming country adjoining , a"d the store 
is in the v ry best location, with a spl.ndid dwelling up 
stairs and all at a very reasonable reM. Bu-ines- be­
tween thirty a d thirty-five thousand dollars last year. 
All wo k d >ne by short system - eu s expenses by half. 
Highest testimonials by bankers and wi ole*.le houses. 
For further part culars apply to P. O. Box 77, Port 
Hope, Ontario.

WANTED for Winnipeg house,one revolving, sam­
ple tea and coffee table, complete, in good con­
dition Give *u 11 particulars. Box 3l2, THE 

CANADIAN GROCER. To'onto. (33)

MEN selling on commission, or men whose time is 
not fully employed, should become our agents. 
Tnc Canadian Grocer, Dry Goods Review, Hard­

ware and Metal, Printer and Publisher, Bookseller 
and Stationer, Plumber and Steamfitter, Canadian 
Machinery and Power House are all well known and 
highly regarded trade papers, with a lar^e circulation 
throughout Canada, United States and Great Britain. 
The c rculation must be maintained and increased. We 
pay large commissions to men who pu*h for new sub­
scribers. If you can do anything in this way write the 
Circulation Department, giving references. The Mac- 
Lean Publishing Co., Toronto.

WANTED—A splendid opportunity for dealers to 
handle the best comb nation Duplicating, Ad­
dressing and Office printing machine on the 

market. Exclusive territory. Sind name and address 
giving occupât on and references rd THE CANADIAN 
------ TERPRESS CO.,

SITUATION VACANT.

WANTED—At once, a thoroughly experienced man 
’or green grocery. Apply Daw;on & Co., 
Brampt -n. Ont.

SITUATIONS WANTED.

MISCELLANEOUS.

YOUR CHANCE We have just put into effect a 
1 new, increased scale of commissions, which 

makes our agency “worth while*' toany man with 
a reasonable k owledge of subscription work, while 
the successful canvasse* can make a sp endid income. 
If y u are not making at least twenty dollar* a week, 
apply f r our agency in y ur own and nearby towns. 
Give ref-rences *nd pa*ticulirs of prient position. 
THF. MACLEAN PUBLISHING COMPANY, Ltd, 
Circulation Department. Toronto. Ont. The largest 
publishers of trade newspapers in the British Empire

WANTED -A splendid opportunity for dealers 
handle the best combination Dup'icating, A 
dres ing and Of»:ce Print ng Machine on ?. 

market Exclusive t* • ritory. bend name and addres 
giv ng ovupti n and references, to the Camd 
Wr.ic press Company, Limited, 33 John S\, Ha<r 
tun. Ont. <|f,

yEEP AN ACCURATE ACCOUNT of you F IV ployes* time. The Bundy Autograph Time k 
corder is the ideal Time Recorder for ret 

merchants. It is the only machine where one empW, 
cannot register for another, asesch employe signs 
name and the employer knows the signatures of 
men. Whether you employ a few or hundreds 
hinds, we c«n supply you with a machine suited to v. 
requirements. Write for illustrated catalog. Int 
national Time Recording Co. of Canada, Limite 
Office and Factory, 9 Alice Street, Toronto.

\ T THIS SEASON OF THE YEAR we hold 
il clearance-ale of rtbu:lt Second hand Type* 

ers ; all makes represented ; so-r-c 'datively i 
and all are birgains; write f.,r 1st The Mo i i 
T>p»writer Co i pany. Limited, 98 King St. \\ 
Toronto. Ont.

SAVE 50 OF THE COST OF II AN DUN 
merchandise by insteIFng a Beath System 
Overhead Carriers. Saves valuable floor sp 

because the trackage is on the ceiling and gre r 
facilitates the loading of cars, crays, etc., and 
hand ing goods in and about the warehouse and f : 
tory, reduces the cost of labor because far less u 
house help is required. S stems for all k nd* 
businesses, large or small. Write us for illustre 
cita og. W. D. Beath & Son, 193 Terauley Strc 
Toronto. e-

ADDING MACHINE.

ELLIOTT-FISHER Standard Writing-Adding V 
chines makes toil easier. Elliott-Fisher Limir 
513, 83 Craig St. W , Montreal and 129 Bay 

Toronto.

BUSINESSES FOR SALE.

I^OR SALE An up-to-date grocery business in • 
of the best Western Ontar ntowns. Addres* V 
315. CANADIAN GROCER, Toronto.

I^OR SALE —Cash grocery business in nice < 
k tchewan 'own on C.P.R. ma n line. Good 
trict ; excellent crop; $2,500 stock; $1,500 

handle. Bu Iding solid b' ick, for sale or rent, 
terms. Clear profit I st var $2,200. Addre-s k 
316, CANADIAN GROCER, Winnipeg. (33

I'O GROCERS If you are looking for an opr 
in Vancouver or in any other part of Br 
Columbia, it will be to your advantage to gc 

touch w tn us. We have a very large list of gr od 
ing businesses which only need aggre-s vep npt 
som- capital. Th s country :s g owing rapidly 
there are m iny exce lent opportuniiie f»r prosper 
buyers to get in and grow w th the country. Cm 
p tndence s *1 ici e L The buyer navs us no com 
si >n. VANCOUVER BUSINESS MART, 9 H 
ings Strc t Fast, Vancouver, B.C. (r'

\rOUNG MAN of twenty-four wants position as 
traveler for wholesale groce y or wholesale liquor 
firm. Knows both lines thoroughly and can mike 

good. Address Box 318, CANADIAN GROCER, 
Toronto. (38p)

1^0R S ALE - Small grocery store in Vancouver. I 
Car li e within half b o.k «.f store. Rent 
$12 a month Stock at invoice price. If\o 

looking for a really good business thi* isyour ch i: 
Vancouver Ru iness Mart, 9 Hastings Street 
Vancouver, B.C.

ALFRED V. DYCK & CO., 39 Eastcheap, Ion 
don, E.C., invite correspondence from exporters 
of Canadian Canned Goods and Produce. Im­

mediate advances on consignments. Highest Bank 
references. Cable address, “ Dyckia,’’ London ; 
A.B.C. code, 5th edition. (39p)

TN SEVERAL GOOD TOWNS we have not yet 
1 se.ur*d a satisfactory resioent agent. This is a 

permanent agency worth from $600 to $1,500 
per year, according to the capacity of the représenta 
tive to build it up. If you are well regarded in your 
nom: town we can probably make a place for you. 
Send your re'erences, state experience Box 319, THE 
CANADIAN GROCER, Toronto.

FOR RENT.

niRST-CLASS STORE TO RENT, filled ur 
1 groceries, facing on Beckwith St., smith f- 

Ont.; good I cali'y, lease if desired. Applv 
The Washburn Mill nery Emporium. Smi'h 1 
Ont., from whom all particulars may be secured.

EXPORT TRADE DEPARTMENT

1 THOUSANDS O? DOLLARS go astrsy in the 
mails every year. YOU should therefi re irsure 
against a possible losi by sending YOUR remit­

tance* by Dominion Express company Money Orders 
and Foreign Drafts. If delated, lost or stolen, a re­
fund will be promptly arranged or a new Money Order 
issued without further charge The Dominion Exi rrsi 
Company also transfers money by telegraph and cable 
and buys and sells foreitn money- If you want tosend 
money to any part of the world the Domin on Express 
Company will he pleased to accommodate yo *. Hun­
dreds of agencies throughout Canada. (tf)

JO

Messrs. G onion, McDonald & Co., 6-7 Cross Lane, 1 
••heap, London, imites correspondence, either from Em 
era of Canadian produce or Importers of general gmci 
From their long experience in Glasgow, Liverpool, and I 
don, they have a wide and comprehensive knowledge of 
t rades on every side. All goods imported paid cash aga 
documents. References to Montreal firms with whon 
have done business for many years. Cable address. “ !>• 
ble." Codes- "AB C," fifth edition, Riverside and Ad:.

DAVID SCOTT * CO.
Established 1178. 10 North Job-

Liverpool, England.
Splendid connections and references. Try ns with a «: 
meot of CANNED GOODS.T. 4,-SWWiX Llrerpo. I
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BAKING POWDER

No Odor

A LEADER
FOR OVER

50 YEARS

w. d. McLaren, limited
Manufacturers

583-585 St. Paul Street - MONTREAL

Carveth & Company
Manufacturers’ Agents 

and Importers
Solo Agent* for Canada for

The Swiss Frey Chocolate 
., Limited

MILK AND NUT CHOCOLATE 
SPECIALTIES

ALSO

Sultan Brand
Genuine

^Turkish Delight=
600 LINDSAY BUILDING, MONTREAL ;

BASKETS
Ton can make money a* well ai 

jbllge your customer* If you handle

Butohor flaskets, 
Clothes flaskets, 

Brain Root Baskets 
tnd Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satlsfactl " 
ecause we guarantee the goods 
Orders receive prompt attention'.

The Oakville Basket Co.
OAKVILLE, ONT.

The Condensed Ads. In The 
Canadian Crooer bring results

VINCENTELLI
&C0.

ANTWERP, BELGIUM

THE OLDEST CORSICAN MAKE»8 OF

CANDIED PEELS
Specialities

'CITRON, LEMON, ORANGE 
Drained, Cut and Candled

Prices and Samples on Application

ILm'Zl Common Sense
ê£ê§ f O / Roaches and Bed-Bugs 
AILLO | Rats anti Mice

111 Oealert and 381 Queen St. W„ Toronto, Ont.
Dealers find Common Sviir#- a very good Her, f« >r 

thf reason that it give* general satisfaction arid ea«-h 
customer tells others al«>ut same Write for prices.

T. E. OLDFIELD & CO.
Colonial Importers

17 Brunswick Sr . 1,1 X" I.RI'« Mil.
I »■ -ii • dir* - t <-Mminimeut i>m u ii h pr >du. **r~ r ( ' X \ A 
DI AN I « M »DST I FI’S l'< »B lllMANniNMM I 'll « »N 
-uch ;t- Wh«*al. Kl**ur. spin IVa-. < uim* d M• t - .md 
Fruii. t Iri ' ii and Dn*-d Fruit But t « r. i h. . .. md
i ;< ||« tal < ;pH-.-r\ and Coni « 1..... i- Fir-t -
tion throughout Coat Britain Xdx.i: ■ - rn.td*-;i.-;,in.-r 
'•onsigmiivtits Canadian II--t«-r*-it- • -

A PENNANT WINNER!!
Every Grocer Should Sell

“WHITE DOVE"
GOGOANUT

GOOD
GOODS

GOOD
PACKAGE

The Kind Mother Used to Use
MADE AT THE FACTORY OF

W. P. DOWNEY
MONTREAL

^
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Don’t Forget
that quality counts with the 
general public. That is the 
reason why Chase & San­
born’s brands of Coffee are 
constantly winning new 
friends !

Chase & Sanborn
Montreal

Poulton & Noel, Ltd.
London, England

English Preserved Provision Manufacturers

HAVE COME TO CANADA
With their well-known Brand in Glass Moulds and Tins. 

English Rolled Ox-tongues, Pates

Potted Meats of all kinds—Jams, Marmalade, Pickles, Sauces, Etc.
Awarded Fifteen Gold and other Medals for

Excellence of Quality
Guaranteed Pure and all Packed in England

Agents for Quebec and Ontario—ROSE & LAFLAMME, Ltd., Montreal and Toronto. 
Agents for Provinces Manitoba, Sisk itch?wan and Alberta—MASON & HICKEY, Winnipeg

22
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rvl lA/'lTQ.M ONCE A LUXURY, 
LzJLzl V JLyO 11 NOW A NECESSITY

OUR LINES ARE:

Manzanillas, Queens, Club House, Nutoliv,
Pitted, Celery Stuffed, Pimento Stuffed

ELECTED FIRST QUALITY FRUIT ONLY. PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BULK
FOR SALE BY ALL JOBBERS FROM COAST TO COAST

GORMAN, ECHlERT CO., Limited
i-ONDON LARGEST PACKERS OF OLIVES IN THE BRITISH EMPIRE WINNIPEG

y-y, ~ £LCAr*0 Ou

CA/V/V//VG CQZ.£ta*j
I IN

Could not be otherwise than of first quality.
The choicest fish are secured, and then they are scientifically 

packed in pure oil by experts.
Cyr factory is up-to-date.

HAVE YOU A STOCK .-

The Eastern Canning Company - - Port Canada, N. B.
Canadian Agents: C. A. Chouillou & Cie~ Montreal; Green êc Co., 25 Front St- E., Toronto; D. C. Hannah, London. Ont.; Jot. Somerville, Ham­

ilton; H. D. Marshall, 145 Centre St., Ottawa; Boivin & Grenier,Quebec. Que.; H. M. McBride, 312 Ross Ave., Winnipeg, Man.

INDEX TO ADVERTISERS
I his index is made up on Tuesday. The insertion of the advertiser's name in this index is not part of his 

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 
endeavor to have the index as complete as possible.
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(* 1 lckets in the Windows are Money Getters
Crysdalc and Son. Oshawa. Ont.. Make Liberal Use of Them 
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Qualities How Clerks Can Command Better Salaries.
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idea proved a good oi;e and the soap lias 
gone well since the display was made. 
When a representative of The Canadian 
Grocer called, young Patterson was 
busily engaged making up another win­
dow. displaying wines The labels of the 
bottles were being generously used to

create a border and a heavy arch over 
the goods. being of course, stuck to the 
window glass. Jack, who attends to all 
the window dressing of the store, works 
on his own initiative and is given carte 
blanche to work out his own original 
ideas.

proper care is taken in these detail- f 
unpacking, the retail merchant 
hand'rs crockery and glassware will ] 
it one of the most delightful and pi- 
able lines of merchandise.

BEAN CROP FIGURES.

Interior of the Crockery Department of A. I,. Campbell’s Grocery Store, Lind­
say, Ont.

two or three thousand dollais. why not 
do so? What is required is a good sell­
ing line and energy and push to make it 
go right.

In Lindsay there is a g rover who pays 
partieular attention to ehinaware. glass­
ware, crockery, etc. ID- is A. L. Camp­
bell and lie finds it a profitable depart­
ment.

Mr. Campbell ha- a large grocery store 
with a flour and feed department at the 
rear and a crockery -tore separate from 
the store proper. Taking the grocery 
and croekery departments together, they 
form an “L” shaped store around a 
corner and open on two streets. The 
accompanying cut shows the handsome 
interior of the latter with a door open­
ing to the rear of the grocery store.

Mr. Campbell carries high-class goods. 
His assortment is one that pleases all

the contents to the best advantage. 
Tables are also used as may he observ­
ed from tile photograph here repro­
duced.

Breakages in Unpacking.
The reason why Mr. Campbell finds 

i-iockery and ehinaware profitable is be­
cause he gives the department due at 
tention. No merebant is doing his Jjest 
who is too indifferent or careless tobdu­
rate himself on the best methods for 
selling goods and the merits of the 
tilings lie sells.

Another important detail in handling 
croekery, etc., is the unpacking of it. 
A great deal is broken by carelessness. 
Too often the cheapest help about the 
store is assigned to open the crate and 
fragile goods left to be handled by men 
or boys who would be more sympatheti­
cally employed handling potatoes. If

26

TAKE THE HINT.

When grit and industry make 
liance something must come id' 

The mail who knows his 1 wit h 
is generally a man who “minds 

One of the biggest mistakes ii. 
man ship is that we annoy our p 
with argument instead of pa ci IV ;i . 
with persuasion.

Almost any man can do busim- 
ly well. A few men can do b 
superbly well. But the man « 
only does his work superbly we 
adds to it a touch of personality t 
great enthusiasism. honesty of p 
zeal, patience and persistence. 11 

it peculiar, individual and distinct, 
artist in the broad sense of tlia;

Moose Grocery Co., wholesale g 
have located in Moose Jaw. Tin 
ci pal stock, it is understood, is Ii 'V
F. 1-. and W. K. Nash. Grand H >*•
N. T)

Some Advice on the Handling of Crockery, Etc.
A. L. Campbell, a Lindsay Grocer. Makes it a Profitable Line 
—Has Separate Store and Windows for Display—Care Exer­
cised in Unpacking Adds to the. Profit—Proprietor Has Special 
Saleslady to Look After the Department.

Lindsay, Sept. 1.—Ancient methods of 
doing business are no longer adhered to 
by any progressive business man. Gro­
cers who neglect to carefully look after 
any single department in the store arc- 
spoiling their profit opportunities on the 
general business done. If it i< p- ssihle 
to increase the annual profits by one.

purchasers and by representing the 
goods to be exactly what they are he 
finds no trouble fo'lowing his guarantee. 
He has a saleslady to especially look 
after the china and crockery ware and 
has always two windows to lie devoted 
solely to the display of these goods.

Tlie shelving is attractive and shows

Better Yield Than Last Year Expect 1 
Effects of the Rain.

Chatham, Sept. 1.—The official st 
ties of the Ontario Bureau of Indus- 
place the Ontario bean en p within 
• Milt bushels , f the HIMMMm lmsln-1 
mate by N. II. Stevens some month- 

The official estimate shows an ae- 
of 4Ô.020. which is expected to yield - 
663 bushels. This is at the rate • it 
bushels to the acre. Last year 
were 4(1.477 acres with a yield of 
717 bushels, or 16.0 bushels per am 

Varying reports have been reci 
John Lee, of High gate, says :—

“There is going to be a big beau 0 

out along the Lake Shore this you 1 
nevi r saw the beans looking-better.'

From Rodney come the follow ii 
port : “The' bean crop is almost 
to harvest, and the growers are I 
for line weather next week. Tin 
1 leans are rather light in yield. Inn 
that were sown late are an extra 
«•nip.

Tl......(Tret of Saturday night's
rain storm upon the bean crop i- 
tain. While it will undoubtedly b 
potatoes, corn and sugar beets. 1 - 
from Blenheim are to tli- effect, th 
beans already pulled were fairly - 
with mud and water. As tin- In -1 

started a couple of weeks ago. 
proportion of the beans will by lb; 
he pulled. A single rain -term 
however, do little real damage, the 
being largely affected only bv pv 
wet weather. The rain will pi- «’> 
help those late beans which Ini 1 

yet ripened.
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erchants in Costume Lead Picnic with Parade
Their Representations are Irresistible and Crowds Follow 
Them to Picnic Beach—Chatham Streets Deserted For an 
Afternoon—Baseball and Broomball Among the Sports Wit­
nessed—Funny Happenings Not Seen Every Day.

Special correspondence

aiham, Ont., Aug. 31.—The Second 
;:il Chatham Merchants’ Picnic, to 
it all the capitals to which it is 
d. will go vamoosing down the 
itv corridors of time as a hummer 
Hum ville.
fact, it was several hummers from 

rality in question. There was 
i i.iuigh about it to have kept things 

•i along the Erie shore through an 
summer, and crowds to equip half 

/on ordinary picnics and leave a 
tentful to spare.
. Beach was the scene. Thursday, 

20, 1!M)!). was the date. The ('.
X !.. E. electric line supplied the 
P nation facilities. Chatham and 
Hiding country—including Bleu- 

. and adjacent district, supplioid 
wd. The merchants of Chatham, 
lie inspiring guidance of I’rosi- 

\. I». West man. Picnic Chairman 
Potter, and “ High-Muck a 

Eddie I lore. (J.O.C., supplied an
- I-m that was contagious.

year the tirst annual mendiants’
■ made a hit. the noise of which 
n far and wide. This year the st's 
annua! merchants' picnic proved 

: iturs better than the lii st. 
ui'ie’i for the p.elin inaries > f an 
whose triiimpl: must lead to any 

Int- of pessimism that were lurk- 
h"in being taken out and planted 

. ;ime to eome.
-1gh it was 12 o'eloek ere the nier

- got into action on the eventful 
g crowds had already heeded the 
g "f the picnic committee, “fin 
"d avoid the rush." and had bird

• the Reach. All morning the 
■ cars were well filled. Xeverthe- 
"-ts of people waited for the big 

at noon, with the result that 
■ruing ears weren't a patch on 
ernoon ears in point of ernwded-

some 2.500 peop'p holidayed 
pan y with the “backbone’' of 

nn. The official score has not yet 
: uouneed; hut the foregoing is

- mate of an estimator who frank- 
ws his allegiance to conservative

Parade Starts Things Going.
B;g Parade—two miles long and 

: than Barnum's circus—started 
• humming in earnest. The stores 

at twelve. The parade was 
ed to leave Hotel Sanita, oppo- 

ft enmseh Park, at 12.30.
In t. It was an hour late. But 

'■as the only fault that anyone 
'u d with the parade. When it 
h proved eminently worth swel- 

■ nder 92 degrees of radiance for. 
" Chairman “Bill” Potter led

off. 11c was announced to appear on 
horseback, and a great sigh of disap­
pointment went up when it was discover­
ed that he was several yards behind the 
horse, comfortably and safely ensconced 
in a handsome rig in company with a 
gentleman to whom the picnic owes 
much, but who at this juncture shall be 
nameless.

Then came the 24th Regiment band in 
scarlet uniforms, pouring forth sweet 
harmony. And then—

But really, the parade is indesrribab'e. 
There were all s o ls of ll .ats, rough fill­
ers, Xavajocs. Puttawatti mies. Mexicans, 
clowns, imps, rustics, and local take- 
I ffs. Chief I f police -l ilm Holmes was 
there in carient lire. S', was the fire de­

ft-w—who stayed open gained nothing 
thereby. Chatham looked, felt, sounded 
and transacted business as though it was 
Sunday. There was nothing doing on 
King Street after the parade went by. 
All the doings were at the beach.

The closing honors certainly go to the 
grocery and hardware trades, both of 
which were practically unanimous. Bat 
other lines did splendidly.

Doings at the Beach.

The afternoon >at Erie Beach was a 
glorious one. From the parade at noon 
till the last strains of “Home Sweet 
Home” died away in the precincts of 
the park pavilion at midnight, every­
thing ran as smonthly as though it had 
been greased.

In the city the heat was intense. The 
mercury soared to 92. But by the shores 
of Lake Erie the breezes were blowing 
gloriously, and the air was cool and re­
freshing. The day was ideal for an out­
ing.

During the day many took advantage 
of the fine bathing. ’Tis said that peo-

Momili',1 Merchant* in the Big Parade mi Chatham Streets.

p.irimein. Here wu> a patrol wagon with 
one wheel which refused to grow as big 
as the other. There was a glorious taki - 
off on the circus tiger in his cage. The 
Hadley Lumber Cm put on a series of 
floats; the Mefieaehy milk wagons, a 
long line, shone respondent ; the real 
Chatham fire department was there in 
all its glory.

The parade wound its gaudy way from 
Hotel Sanita down King Street to the 
C.W. & L.E. power house. And there 
embarkation took place. Cars, trailers, 
flat cars with improvised seats—every­
thing, in fact, that could be impressed 
into service was required to take the 
crowd to Erie Beach.

Despite rumors of more or less open 
hostility on the part of a number of 
merchants, the fraternity closed in fine 
style. Even some of the dry goods mer- 
ehants, notably the Xorthway Cm, clos­
ed store for the afternoon. The con­
sensus of opinion is that Hie few—a very

2 7

pie bathed at this year’s merchants' pic­
nic who never bathed before, and that 
they intend henceforth to make it an 
annual event. Boating was also popu­
lar, but no one was drowned, nor had 
any of the gallant clerks who hovered 
about in momentary expectancy the op­
portunity to win Carnegie hero medals 
by rescuing people—particularly maidens 
—as they were going down the third 
and last time.

During the afternoon the 24th Regi­
ment band dished out the music in gen­
erous fashion, while in the evening 
Phelps’ orchestra put up an excellent 
brand of harmony for the benefit of the 
patrons of the Erie Beach dancing pa­
vilion—and these were many.

The list of sports was a long one. In 
fact, it was a bit too long; and a few 
of the concluding events had to be lop­
ped off for lack of time. But even at 
that there was plenty and to spare, and 
a gondlv amount of amusement was de-
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rived alike by spectators and partici­
pants.

A burst of excitement marked the ter­
mination of the fa; man's race. The 
heavyweights, once started. « ere tillable 
to put en tin- brake-. They kept g..- 
ing. going, going, till they plunged full 
tilt into the net a; tin- end of the course.

A crowd of pe. pie. gathered behind 
the net. went -praxx lir.g in all directions, 
amid much hilarity from spectators a: 
a di-tai.ee. No ma- was hurt.

Broomball and Baseball.
i lie lia 11 gallic between t lie grot-cl \

eli-rks and barker- on I.......re hand, and
a number of a—orted clerks on the other, 
«as the big feature of the day.

Or. rallier, il wa- ;iu- second bigg.-, 
feature. The way tin- clerks pill-lied in. 
worked, i-nthiised. hustled and in dozen» 
of other xx ay -, m-.p-d to make lie- mer­
chant-" pict.ic a triumphant siu-ci »- xx a-, 
ii-ai.v. tin- -re i-.inn audit g tea: m e of 
; in- whole atTair.

T.if clerk- xx i • . if game
xx itii tue -ami vari.-ty • : l u- -. T o 
prize xx a- loo -iga -, w.ih- mu - a 
pretty good 
: 1 e h-a-t in

1 lie game

."t ot -in.-1.. - ; i . i.i ■ wa- 
elltive.

— : a i i d a; -V.:o | a- . 1
- veil ir.rti.g-. I a- t w..
* y evei x mati-.o-il. \\

. -cii-ncc they made u|

- Well- pie
tiny i.n-ki 
ginger 

k tiii ir ru......... . at'.il barker- :• - is
a hunch, scoring -ix ir the lit -’ i : .1 
and the seventh came in tin- lif.h. !'■ r 
tin- clerks, .lour- xx a- " ■ -hio a I :
xx a- hi- day off. tii-inmill a d I l.-nnis 
hurled for the opp i-ir.g team, li.mni:!! 
having live hiring- and Retint» rx. .

It: tin- ultimate result, victory perch 
id on tin- groci-r-baiik- r banner-, the 
-••■re be: ;:-g 7 :•• Ô. I 111 I- i- tin- lim up:

Grocery ai d bank clerk- Mat: In xx -, 
-.: I •■-in mi i 11. p. ; .loin-on. lli.; liurnie.
Jh.; I !•-u■ iis. —. and p. : I Iyer. lib. : Hi! 
he.. If.; l{. gel's, i-l'.t .1 -. Taylor, i f.

Other clerks P. Tay 'or. e. : .lohu-. p. : 
Kimmcrly. 1b.; (lia —ford. Jb. ; I lag. eau. 
—. ; Montgomery, lib. ; Wa k- r. If.; (hir- 
l iugham. cf. ; Ki id. rf.

The hr.ioinhait game made a hi:. I
\\;i- lit:«-ri * :. 11 - I : ! * : - .i! •l : • If: i- A

! : i*; til! I'l "in i.:!u*r linlv.i.i dl­
îVat.Ml i 1m* Lrr«.i- i-!1' iiy i In «;• n- , l' 1 it.
The following was tliv i inn-up :

Picked »4*an: if. II d-i >. cup:. ;
Side and A. h . \Vv>:mai i : forw;•ni-, r.
Mas..i.villi•. Kd. Wan;. W. M. .imti-cr.
A. Welsh and K. Brisv.

On leers ’ team Win. An.li-r- it. cap-
lain : G. Garein. goal : i(lefviirv. 11. S.
Northwooi1 and Hurry A . Audi. w : for-
wards. A. Pat ter».m. It r. Win.
Murdock. W. K. Pa n o :: and Cecil
Moore.

Here "s tin- prize li-t . V rlu* various
races and «'1ÎK- r , i» it U official-
ly recorded ;

Ladies' rai-r. 7.V yard- 1. Fid i t h Cot­
tle: 2. A. Loi.gli-y: .'!. Mrs. Geo. Row- 
den.

Ladies" walking race. JI H) yards 1.
FI. Cottle: 2. Mrs. W..... I : H. Mr-. Ba-mi.

Three mile rave, clerks only 1. Chas. 
Ifullli«-- ; J. Fid. l ay loi ; 11. I.'.o
son.

Rarbers" race, special prizes—1. T. 
Iligley: J. dus. Roitsoti; 11. R. XViygent.

Special Red Rose Tea race for mar­
ried ladies 1. Mrs. Outlet 2. Mrs. 
Wood; li. Mrs. Ray ne.

Raby shoxv—1. Mrs. FI. Jinks; 2. Mrs. 
Ri'ooks: li. Mrs. Stokes.

Mi-rehauts" race— 1. Earnest Rrisco; 
2. 11. S. Nortbwood: li. II. G. Hodges.

Rand-iiu-n"s race 1. W. Peck: 2. 
Potter.

Postmen".- race 1. Brennan: 2. Jae- 
ipie- ; Rrisco.

Shoe rave 2. Rm Glas-ford ; If. Jack
Gillies.

Special 7."i x aids matvbed race. ]. 
M,ln.i aid: J. More.

100 yards race—1, S. Fiutiiven ; 
W. F.gan : It. McDonald.

Roys' race, under 12—1. Crombi 
2. Martin ; 11. McDonald.

Fat man's race—1. Jack Neeley : 
Jus. O'Neil; J. Fred Brisco.

( lerks race. 100 yards—1, \\ . Fig.> 
J. S. R. Ruth veil ; 3. Chas. Holmes.

Girls' race, under 12—1. Edith A 
old : 2. Susie Pickard: 3. Clarice Frci

A committee of four, the three li: 
named living grocers, officiated 
judges in glorious style. They wei- 
John MeCorvie. Win. Anderson. C. 
Moore and J. Glassford. Flddie 1' 
aeled as starter.

Pointers for the Novice in Writing Show Cards
Arrangements a Beginner in the Art Should Make — Brushes 
and Paint That Give Good Results—Use Uniform Cards and 
Uniform Lettering in Planning Window Displays.
Rx J. !.. W'yi-kiilî. manager of T. A. Rim at A Ch.'s Rraneli 

Store. London. Out.

T.
h art
i-: .\ xv ha:

O' Vi I X 111--,
Mix in

..■ilil,
•In

12

■ n g tier. ii. choi i-ing his out tit f..r 
i.g - o xx-card writing. -In mi Id buy 

y nece-sary. Ini; 
piality. There i- im

x i. buying poor tool-. A good 
bru-li will outlast three of the 

up. r kind, besides doing sharper and 
.i. i-i- w..rk. liny three red sable 
-h- i i-y^led riggersL Nos. 7. !* and 

Tin—i- bru-iii- have handles from 
gin ;• i. :: ii.i-hi s Imi-g. lull it is better 
i eut ti i-ui ..IT In about six inches in 
■ngtli. Tin- 'brushes van be bmuglil In 

li - pi : or can In- manipulated to do 
II kind- of Hat lettering. <lue liai 

: i M11 • brush about half an ineli in xxidtli 
i'l b-- f .mill m rx useful for writing 

i : g• • h;, i-i s or figures.

pul it into a saucer and thin xviih w.i - 
until it is about as thin as table cr.- or.

Watch Brushes Carefully.
Tin- paint should never be allow, 

harden mr the brushes ; rinse them :: 
I lion Highly in clean water after - 1

time they have been used and lay t -m 
liai mi I In- table nr stand them up a 
tumbler with the brush end up.

If at all possible have a separate i• --in 
to work in—no matter how small 
room, you will find il very eonvei • id 
In be able In drop your work at a u.-i- 
mi-iil '» mil ire and li ml it just a- -u 
le II il xx lien you /cl urn. Have > i«‘ 
Work-table of sufficient size so that '.-.n 
will not need >o cramp yourself a

Single Stroke Letters
ABCDBF&HIJKlaMNOP
QRSTUVWXYZ

a bede|fl,hij klmnompstaVv. 
xyyti z. 1234S67 Ô9C
An Alphabet Made Easily by Single Strokes of the Brush.

The w rili-r prefers a paint with a dull 
surface. This is very easily mixed by- 
taking a small cpiantily of dry color 
on a piece of glass; moisten with aleo- 
Ind and grind with a palate knife and 

xthcn add mucilage until it I'nrnis a thick 
('hen this is thoroughly mixed,

eaiinot do good work in a cramped 
lion. The writer uses an adju- 
d raw in g table with an extra large ■ 
ing board and a small table to hoi. 
brushes, paint, ete. A good plan 
lako an ordinary kilehen table, ci. 
about three inches off the front leg-

t

■
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The Grocer’s Encyclopedia From Week to Week
The Growth of the Ginger Plant and the Various Kinds Used 
in the Trade—Where Chief Portion of the Canadian Supply •
Comes From—The Uses of Ginger.

a ; ; tiii-ii • have a table wit It a suf- 
-iaiiL and plenty of space to

"it.
The First Lesson.

,an alphabet with a plain type 
iir and one which can be made 
- ; i:lr strokes of the brush. This 
,.f letter can be made very rapid- 

T:,i. alphabet illustrated with this 
is a good one and was made by 

ih r on a half-sheet of cardboard 
i Nu. it sable brush, in fifteen inin- 

I V | lie alphabet is examined close- 
a-.niil many imperfections will ap- 
leii when a card is written and if

-, miller Alphabet That Can lie Made

- «paced, these faults will in.! be 
I: .« nut necessary that the 

h.- accurately drawn, as this 
.up i"" much tittle, but it i« 

bave I he card properly ar­
il iin- letters and words spared 

A.
pi.x white cardboard, and f"t'

■ i.ee have it cut into half-shit is. 
-ie-.-ts. eighth and sixleenth- 

n-se are standard sizes and when 
■ iird is eut into these si/.t-s there

dug a window display, have the 
' 'ii- same size and shape: also 

■mine style and color of loiter 
i: ilie series. The display will 

re uniform than if the cards 
• dl shapes and sizes.

1 - I'ott. of f. K. Colson & Son, 
d. Canadian agents for Crosse & 

h is in Toronto. Mr. Colson is 
''ay home from his semi-annual 

Pacific Coast and west.
'"■an. of John Sloan & Co..

- gmeers. Toronto, has ret lim­
an eight weeks’ trip to the Old 
where he visited the scenes of

Met inane, New York branch 
lor Salada Tea, has been in 

luring tbe past week on a hnsi-
: i|i.

M.unilton Retail Grocers’ Associa- 
'heir (bird aimiuU “Hump” on 

-,lV afternoon to Oakland. This 
one of the funny events of the 

•1 next week’s Grover will eon- 
- oiint of the ‘doings.’

GINGKK. One "I the chief condi­
ments sold from the counters of the re- 
lail/grocery stores is ginger. This fa- 
mi Iktr spite is obtained from the knotty. 
libroVis nibis of the ginger plant, a na­
tive isLJjldiii, hut now cultivated more 
or less extensively in all tropical coun­
tries.

by the Heginnvr With Little Trouble.

<linger i« known in commerce under 
i xv.i large divisions, coated and uncoat­
ed i r scraped. The latter is deprived 
"f its coat when in the green slate and 
- dd a< xvliite ginger.

The sort most generally met with in 
Canada is that from Jamaica, (lingers 
are purchased in various conditions— 
whole, ground, washed, unwashed, spent, 
scraped and cut.

In Jamaica ginger is planted in March 
or April and soon the ground is cov­
ered with long green leaves. In Sep- 
imelier. little flowers slightly tinged with 
green appear when the stents arc from 
three to four feet high.

When the flowers wither and go to 
seed, the roots are dug up. This is about 
! lie end of January. Should the roots 
be left toy long in the ground, stems 
grow from them. If taken up earlier, 
they are only about live to six inches 
in length, succulent and suitable for pre­
serving. The real roots of the plant are 
the thin fibres given off from the knotty 
tubers. The yield per acre is placed at 
4.000 lbs.

After the ginger reaches the first mar­
kets. they are sometimes bleached or 
coated. This is done by burning sul­
phur or chlorinated lime and covering 
with the sulphate or earbonate of cal­
cium as a protection against insect pests.

Manufacture of Gingers.
In Law’s Grocers’ Manual the vari­

ous sorts of gingers are described sep­
arately.

Black or stone-brown whole ginger of 
commerce usually consists of the older
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tough roots and haxe been simply dis­
colored by .«raiding. They are of infer­
ior strength and flavor.

Whole'-white ginger is usually of a 
superior ipjaiity. prepared by scraping 
off ilie outer dark-colored part and then 
carefully drying without scalding.

Whole ginger is largely employed in 
making ginger beer, ginger essences,e etc. -

Washed ginger is ginger cleansed in 
acidulated water to protect it ' from 
worms.

Green ginger is usually imported in 
casks and in this state is used by wHie 
makers and for preserves.

Leaf ginger is that which has been 
sliced up into thin flakes.

Spent ginger, often sold to. grocers, as
washed, consists of whole ginger 

which has been boiled or steamed or oth­
erwise exhausted in making ginger beer 
or other cordials.

The common adulterants to be expect­
ed in ground ginger are tumeric, wheat 
flour, husk of mustard seed, arrowroot", 
sago, etc.

Besides being used as a condiment, 
ginger is also used as an aromatic and 
stomachic medicine. Externally applied, 
it has been known to remove headache 
and toothache.

I he root-stocks collected in a young 
green stare, washed, scraped and pre­
served in syrup form a delicio'tts pre­
serve. - -

TWO LONDON DIAMOND ADMIRERS.
I lie charm of the Canadian’ National 

Exhibition was instrumental in attract­
ing al least tW" London retail grocers to 
Toronto this xveek. To-be more explicit, 
•*F.d.” Ryan and “Tom” Shaw are the 
individuals in rpiestinii. They drifted in 
from the Forest City on Tuesday and 
“took in things on the grounds with 
pleasure that would rival even that of 
the proverbial school-boy. Diamonds, 
have also charms for the president and 
ex-president from “ Thamesville. ” To be' 
•nore explicit again, baseball diamonds 
are here referred to. Followers of the 
Maple Leafs easily recognised the addi­
tion to the fans on Wednesday afternoon, 
as both are expert rooters, as xvell as ex­
pert grocery salesmen. To, question their 
knowledge of “fouls’" and “wings’* and 
“plates" and things would only he a 
display of ignorance on the part of the 
dubious. Both learned the a b e of the 
ball game at London Grocers" picnic, 
years ago, for -London is a city where 
they have a picnic every little xvhile. At 
any rate, their spirit, of pleasure-seeking 
is commendable. They believe in the old 
proverb: “Have a good time while 
you’re alive, for you'll he a long time 
dead”—and there will be no harm done 
if many more folioxv their example.

ABCDBFGttlJKL. 
MNOPQRST U VW 
XYZ,.
abcdefghijldmnopqrstuV^ 

wxyz, “
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dry season for honey.
Honey prices are high this year on 

account of the scarcity of the produc­
tion and the increased demand from 
the Canadian Northwest. Vp to the 
present time, little or no honey ha> 
been produced out west, and as honey 
is a valuable food to the farmers, the 
prairie provinces are taking larger 
quantities year by year from Ontario.

The cause of the comparitively small 
production, of clover honey in Ontario 
was due to the surplus of dry weathei 
during" the producing season which this 
year only lasted about ten days. Or­
dinarily two to three weeks is the 
length of the season.

The dry weather hardens the nectar 
and makes the work of the bee more 
difficult. On the other hand wet 
weather is just as bad, as the bee ha-, 
then to carry considerable water to the 
hive where time is taken up in evapor­
ating it. A happy medium is required 
which was not exactly the case this 
year. The shortage, however, is not 
very great..

WEEKLY MARKET FEATURES
The canned goods market has again 

developed some interesting features, 
and it is difficult for jobbers to predict 
what is to happen.

Correspondence from Western Canada 
shows that the sockeye salmon run was 
not up to anticipations and prices arc 
stiffening up. In Montreal and Toronto 
the situation is about the same. Prices 
are almost sure to be higher and job­
bers and retailers who bought their 
requirements at first figures have evi 
dentlv been fortunate.

THE CANADIAN GROCER

Canned peas' prices have been with­
drawn from the market in Montreal by 
some dealers, while others are quoting 
them at ten cents per dozen higher 
than last week.

The Canadian bacon market also 
shows a firmer tone. Prices in England 
have advanced on account of small 
supplies.

Although no change in the prices ul 
granulated sugar has occurred, lump 
sugars this week have declined. This, 
however, is no indication of what will 
happen to the rest as. 1 uni|> sugars tie 
remotely connected, far a- purpose 
is coneernisl. from the ordinal \ pres. ri 
ing granulated variety.

The market all over Canada shows a 
scarcity of fresh eggs and prices are on 
the upward incline. In Vancouver they 
are selling retail at âti cents.

The flour and cereal markets are 
easier, due to the expectant arrival ul 
the new grains. Oatmeal has dropped 
10 cents per barrel in St. .lohn, N.B.. 
during the last week and on the Winni­
peg market, rolled oats arc not So 
firm.

helpful to his business than to that of 
the retail grocer.

Success to the grocers of Bracebridgc 
and to those of any other town who 
have the courage to take the matter 
up and solve it ! Six or eight o’clock 
is late enough to deliver goods on Sat­
urday night and it should not be an 
impossible task to educate customers to 
see it in that way too.

SATURDAY NIGHT DELIVERY.
Braccbi idtre, <hit., grocers arc wiest 1 

ing with flic Saturday niirht delivery 
problem. They want to do away will, 
it.

Their proposal is certainly a drastic 
one. Message boys and delivery wagons 
in cities, towns and villages all over 
the country are wending their way far 
into the night through streets and bv 
ways delivering merchandise to m- 
tomers.

Customers a- well a- grocers reeng 
ni/.e that it is an evil, but it has In­
come a custom and a deep-seated one. 
To overcome it is no easy task.

When you once get into a habit it is 
one of the most difficult things to get 
out of it. The grocers have formed 
the habit and the question is how can 
they get out of it i If, however, they 
make up their minds to -du so they 
can, for will-power is more powerful 
than habit when once it gets going 
The hardest thing is to get it going.

The large department stores don’t 
deliver into the midnight hour on Sat­
urday. They made up their minds not 
tu let it become a habit. They sniutli 
ered it before it was born.

Keeping stores and delivery staffs 
going till the midnight hour is a habit 
that ought to be broken. It is unreas­
onable and saps the energy of all con 
cerned.

Talk about “Blue Monday,” but it is 
“Blue Sunday” with most people en­
gaged in the grocery business. Tteelzr 
huh probably set the late delivery 
habit going, for it is certainly more 
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THE EXCURSION CONTAGION
During the past two months The 

Grocer has had occasion to give pub 
I icily tu many retail grocers' picnics 
This lias been a pleasure for the reason 
that it indicates a friendliness among 
the members of the trade which has 
only been much in evidence during re 
cent years. -

These outings arc to be commended. 
They are hound to promote harmony 
and a better feeling among the trade, 
and to raise it to a higher standard 
than it heretofore has been.

Since the beginning of summer The 
Grocer has recorded among others the 
picnics or excursions of the London, 
Toronto, Brantford, Hamilton, Mon 
l real, Kingston, Victoria and Sarnia 
Retail Grocers' Associations. In adili 
lion to these there have appeared the 
outing- ul Galt, < hat ham. Toronto, and 
i.Hier Merchants' Associations.

To a Hip Van Winkle who has jusi 
awakened after a sleep of twenty ui 
mure years, these excursions of com­
petitors would be surprising. But with 
the advance that has been made in re­
cent years in business methods and 
better relations towards one another, 
former bitter feelings have vanished 
and men are now anxious to meet their 
trade competitors on a fairer basis and 
on a. higher plane.

There were never so many of these 
friendly outings as during this summer 
and we venture to predict that next 
year will witness even a larger number. 
Grocers are uniting together wherever 

^possible to form unions and they are 
enjoying their businesses as a result. 
Two splendid illustrations arc the Lon 
don and Hamilton Retail Grocers’ As 
soeiations. The former is credited with 
no less than three large outings during 
the summer. The members of the 
Hamilton association are this week en 
joying the annual “Grocers’ Hump.’’

All these serve to bring the men of 
the grocery trade on mure friendly 
terms and when the time comes to set­
tle down to work and discuss trade 
questions, they do so energetically and 
without fear of offending their fellow 
members. So let us hope that the 
picnic contagion will spread in future 
years. It means a greater enjoyment of 
the work, better business relations and 
a step towards t'topia in the grocery 
trade.
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BRITISH PREJUDICE AGAINST CHINESE PIGS
i chstial pork is at the present time 
ui>ing considerable comment in Great 
itain. A recent issue of The Grocer 
Id of the circumstances of Chinese 
,_-s being brought into London—some 
'.uM carcases in two shipments and 
nlied upon the probability of China 
Mining another strong competitor to 

mada in that market.
Till' question of importing the.se 

i . ntal hogs has been introduced into 
liritish Parliament and several of 
London newspapers have been pub 

■ :ng letters from correspondents who 
m the idea of Britishers consuming 
k raised in the densely populated 

in try in the far east. One letter.
:acteristic of them all. reads :

The idea of Chinese pork makes me 
ick. If the British consumer only 
iw porkers in China, trained as they 
e to forage for cheap food, acting 

- >ea\ er.gcrs, he would quickly fore- 
that sort of breakfast bacon.

it her letters written by men who 
been in the cast tell of unsanitan

• litions under which hog raising i> 
ducted as well as other slipshod 
thuds of the people in that country.

-. according to these, live in a 
i wild state, eating from the ditty
• Is and of the rotten sea-weed i.nil

the bodies of animals which are 
tently to lie seen floating down the 
- tine writer said tile same about 

•nan beings. He claims that the 
id- Chinese throw their dead into 
livers, both to save expense and as
• ick means of eluding the devil, who 

believe cannot walk on the water.
: any rate there has recently been 
i d up many antagonistic feelings 
aids the importation of the celcs 
hog into Britain, on account of the 

-cd impurities of the products. Only 
• writer in eight championed Chinese 

ui in this respect. lie, however, 
'iirpiised that Great Britain should 

lependent upon China for her bacon 
advised Englishmen to raise their 
pigs. Then, he argues, providing 

v revision could be arranged in this 
ular trade, Great Britain could 

h her own demands and bring 
the price of bacon, 

ilc the shipments of hogs already 
'■ from the east to London have 
admittedly of good quality, never- 

there seems to be a prejudice 
est them which will tend to dam- 
trade prospects of the promoters, 
c that have arrived were raised 
r particularly good sanitary con­
ns but, as one of the English writ- 

points out, this is not any indiea- 
t of what will subsequently happen. 

io fact that there is a prejudice 
nst the Chinese hog, should be an

incentive to boom the industry in Can­
ada. The probability is that if Cana­
dian farmers had kept up their reputa­
tion on the British market by continu­
ing to raise quantities of hogs, vve 
would not have had all thi,s discussion 
over the merits and demerits of the 
new eastern 'competitive article. Farm­
ers in this country can raise quality- 
hogs and our pork-packers have the re­
putation of manufacturing quality pro­
ducts. so that our bacon so far as 
quality is concerned is unquestioned on 
the British market. The whole trouble 
lies in the quantity produced.

As has been previously pointed out 
by The Canadian Grocer, Canada is by 
nature an agricultural and a hog-pro­
ducing country and the h’igh standing 
of our trade with the Old Country- 
should never have been allowed to de­
teriorate. As it is, so few hogs have 
been raised during the past few years, 
the remaining producers have put prices 
up so abnormally high, that product 
prices on the British market are get­
ting beyond reach of all but the wealthy 
classes.

The key tit the solution of the ilitli 
eiiity seems to lie with Canada. It 
our farmers again begin the raising o| 
hogs and if packers continue to manu­
facture the kind of products they an­
no vv doing, vve should in a few years’ 
time regain our former envious position 
in the eyes of the (fid World bacon 
i onsumers.

Let your customer know that a 
personal interest attaches to him 
- a real personal interest that is 
not measured wholly by his orders 
and his dollar—and you will win 
in return that close, personal 
association and active support that 
builds up business.—George IT. 
Barbour.

VALUE OF THE RETAILER.
The Retailer’s Journal.

It has cost some manufacturers many 
thousands of dollars to discover that 
the retailer stands mighty close to the 
public.

Trade does not “belong” to anybody.
The man who gets it. owns it until 

some one else takes it away from him.
The man who doesn't get it at any­

time hasn't been robbed of anything 
which at any time rightfully was his.

If people could be bought and sold 
their trade might be a part of the 
deal, but things aren’t arranged that 
way in this country.

3'

Mr. Retail Grocer gets closer to the 
consuming trade than Mr. Manufacturer* "

Mr. Retail Grocer trusts his cms|om_- 
ers and they trust him.

He knows that to get trade and 
hold it he must play the game fair.

His trade meets him face to face and 
he is the receiver general for ail kicks;

Ifis opinion about the relative merits 
of different goods have weight and he 
can neutralize the effect of the efforts 
of the manufacturers’ thousand-dollar-' 
a-minute advertising writer with perfect 
ease—if he is so minded.

These statements arc facts—let man­
ufacturers theorize as they will. - > -

Substitution is fraud—if a retailer 
tries to make a customer believe that, 
a “just as good” article is thÿ genuine.

But retail grocers don’t practice this_ 
kind of “substitution.”

And when he makes no pretense that 
the article offered is the genuine,' but ; 
advises his customers to buy. th.e_su.b-. 
stitute because it is better, or as good, 
at the same or a lower price, he is ex­
ercising his judgment and prerogative 
as a dealer.

He deals in goods which,, on the 
whole pay him the biggest profit and .do. 
him the most good. Being honest, he" 
will not misrepresent. But his honesty _ 
is not a tar against pushing goods on 
which lie secures the most pro-jit, or 
goods which experience has taught him 
give the greatest satisfaction.

As a rule the retail grocer will " nut ‘ 
substitute for a small difference ni 
profit. . ” - *.........

It’s up to the manufacturer, to'.teach' 
him, and do it right, that "he. caq'turn . 
over advertised goods more readily, 'and 
reduce the chance of having his shelves 
tilled with dead stock, if In doing so he 
also secures him a fair profit.

The consuming public are willing to 
pay something additional for security— 
to be sure that an article is right _in 
quality.

It is this fact which makes the real 
value of any particular brand of goods.

It s the manufacturer’s business to, 
explain the-e points to the .retailer, J

No theoretical argument can-., over-, 
come the fact that in reality the-man-. 
ufacturer and retailer are partners.

One needs the .other—neither oq.fi .pro­
fitably exist without the other. ..Pullr 
ing against each other they both lose— 
working they both win.

Some manufacturers have, learned this- 
and their business success is, evidence in. 
favor of the value of knowing-the -re-, 
tailer—of recognizing the part he plays 
in the general plan -of distribution.

Those manufacturers who have nttt 
yet the good will of the retailer can go 
far in securing it by paying a little 
more attention to-him—and a little leas, 
if necessary, to the consumer. „ - .
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Notes from the Maritime Provinces and Quebec
Large Crop of Nova Scotia Apples for Shipment This Year- 
Cranberries on the St. John Market—Maritime Grocers’ Guild 
Meeting—Large Supply of New Brunswick Potatoes.

ST. JOHN.
Aug. 24. The Si. Joliu market con­

ditions nil the whole are satisfactory. 
The produce ami lisa markets are well 
supplied. There are some interesting 
mange.- in prices in grocery lines and 
tiie flour and meal situation snows con­
tinued unsettled conditions. Grain and 
loot crops are reported from up river 
districts as most promising and farmers 
me looking for an unusually large yield, 
file, hay et'vp i- poor, as tiie result of 

! in* very dry w< ailier in the early part 
of tiie season, li lt this wtll he more than 
offset, "by tiie satisfactory grain crop.

I.amb is higher titan last year, being 
<j.tuled at 11 and 12 cents a pound. Beef 
;s sc.ling from 7 to U cents a pound 
and veal, at 7 to 8 cents a pound. Pork 
is unchanged at In cents. Chicken arc 
selling from 55 cents to #1.15 and fowl 
at 50 to !ht cents a pair. Bacon is sell­
ing for 14 to 14^2 cents a pound.

The supply of new potatoes is abund­
ant. being sold at 50 cents a bushel. Ne» 
turnijjs are quoted at 40 to 50 cents a 
bushel, beets are selling at tin cents a 
ujshel. cabbages at 45 to 50 cents a 
dozen ; cauliflower, 75 to #1 a dozen ; 
beans, 75 cents and peas 00 cents a 
bushel; siptash. 1 to 1*0 cents a pound; 
encumbers. #1.25 a barrel ; native to­
matoes. #1 to #1.25 per box of 25 pounds; 
celery, SO cents a bunch ; parsnips, 50 
cents, a dozen bunches and carrots. d-> 
cents a dozen hunches. New corn is 
bringing 10 to 12 cents a dozen.

Ruck cranberries are now in and sell 
at $8 to #10 per barrel; blueberries are 
plentiful at 4 or 5 cents a box or 50 
rents a water pail and blackberries are 
bringing 10 t<* 12 cents a box.

Butter and eggs are scarce, eggs 
especially. Tiie latter ~ell at from 21i 
to 24 cents a dozen. Dairy butter is 
■ Unit' d at from 20 to 22 cents a pound, 
creamery. 24 cents.

Fresh tish is rather scarce. The salin- 
un season is over and haddock i- selling 
from 2[ j to 3 cents a pound and cod. 
the -ame. Dried cod. large, are worth 
#15.00 to #4 per hundred, medium. 15.7.5 to 
#15.85 and small $2.7-5 to #15. Pickled 
herring are -elling at #4.75 a barrel and 
#2.50 a half-barrel and smoked herring, 
10 to 12 cents a box. Finnan baddies 
are 5 to fi cents a pound, kippers arc 
00 cents a box, pollock $1.75 a hundred 
pounds and halibut. 10 to 15 cents a 
(s.und.

Tin- price of flour is unchanged. Oat­
meal dropped 40 cents a barrel last week 
and is now selling at $5.00 and corn 
meal is quoted at $1.75 in bags and #15.70 
in barrels.

The retail grocers report that with I lie 
re-opening of the public schoo's last 
week, families are moving in from sub­
urban cottages and business has shown 
- ime improvement. This will doubtless

be reflected in tiie wholesale houses be­
fore long for farmers will he down after 
getting m their crops, to commence lay­
ing in their supplies.

The annual meeting of the Maritime 
Grocers’ Guild was held here on Wed­
nesday, August 25. Members present 
from outside the city included : D. A. 
Morrison. Amherst ; W. 11. Ait ken, 
Char.oltetowu; A. W. Eakius, Yarmouth ; 
11. G. Ban id. A. C. Pyke and !.. M. 
Smith. Halifax. Only routine business 
was transacted, and nothing of special 
interest transpired. The following of- 
liccis were elected : L. M. Smith, Hali­
fax. N.S., president ; Geo. K. Barbour, 
St. John, vice-president for New Bruns­
wick and W. 11. Aitkcn, Charlottetown, 
vice-president for Prince Edward Island. 
In tiie evening a pleasant informal din­
ner was tendered llie visitors at the 
ITiioii Club, covers being laid for twen­
ty. S. A. Jones, president, after an ex- 
eelli nt menu had been discussed, pro­
posed tiie toast to the King which was 
honored in the usual way. Tiie next 
l-'iist was tiie visitors and responses were 
made made by Messrs. Build. Aitkcn, 
Eakius. Pyke. Smith and Morrison. 
Clarence W. de Forest entertained tIn­
gathering in his inimitable fashion and 
the singing of An Id Lang Syne brought 
a pleasant function to a cluse.

Miss Janet Mullin. who lias carried 
"it a successful fruit and confectionery 
business at Hart land lias disposed of 
her stock in-trade to Reed Chase. Mrs. 
T. < i. Simms and Estey A Curtis, ail do­
ing business in Hart land.

John Mi-Carroll, a retail grocer of 
Milltown. tôok a novel way of enter­
taining his patrons one day last week. 
He invited his customers to go with 
him to the blueberry plains and spend 
tiie day picking blueberries. A large 
number responded and were given trans­
portation in several hayracks. All re­
ported a pleasant time and lots of ber­
ries. Mr. MeCarrol is now planning 
another surprise party for his customers.

Edward Kiersteod. who has solicited 
business among the Milltown and St. 
Stephen trade for Oanong Bros, for the 
past few years, lias accepted a position 
w ith T. H. Estabrnoks and will assist in 
-c!!:ng Red Rose Tea.

The > is ample for tiie local trade,
but very little butter is being placed i 
storage at present. Creamery is ipmted 
at 25c and dairy from 20 to 22 cents.

There has been an advance of three 
cents in the price of fresh laid eggs. Tli 
demand is quiet, both for fresh laid stock 
and for case eggs.

The market is practically bare of ham
and bacon, both of which are in g....
demand. Very few hogs are arriving a 
present as tin- weather is too warm fo 
kil'ing. and until cooler conditions pn 
vail there will not likely lie ally in 
provrmciil. There is also a mark' 
scarcity of barrelled pork. All tli 
dea'ers are complaining of the shortav 
and the high prices. The season is m-; 
at hand when large quantities will In­
quired for shipment to the outputs.

The commission men report Inislm - 
very brisk at present and a large qua­
lity of stock is being turned over. Tii 
sales ol' tomatoes and corn are hem 
('alil'ornia Bartlett pears are scarce ai 
the price has taken a big .jump. I’em 
that Sid.| last week fur .'ill cents pi 
■ h zen an- now selling at titty cents v 
i ai1.

II. G. Itauld. A. <’. I’yke. and !.. V 
Smith were the Halifax grocers who a 
tended tin- uni ting of the Marilin 
Gnn-eis’ Guild, which met in Si. .1. 
this week. They all made speeches 
response to the toast ‘‘to the visitors

It is expected that the tirsl sliipiin 
of Nova Sentia apples to the Bri 
market will In- made from Halifax 
Sept 8lli. Last year 510.088 barrels v. 
shipped from this port chiefly to I." 
don. Liverpool and Glasgow. This y 
it is expected that the shipments w 
reach six hundred thoii-and barrels. I 
Kurile— line steamers carry the no s 
the t’rui anil this year the company w 
put on a weekly service.

Large quantities of the early va riel i 
of Nova Scotia fruit are now coining ■ 
the market, and the quality is excelle' 
The crop of pearlies is large, ImU the ■ 
tint ini so far is light. They are sell: 
at Ii0 cents per six quart basket.

Frederick W. Hodgson, who has h 
-i v -nil years' expcii-nce in the btisine- 
liiis opened nil up-to-date grocery st" 
at the i-iirner of Windsor and N"i ’ 
Streets. The building which has j 
been completed, is arranged most on 
venieiillv for this class of business. 11 
at till i-i-nts per six-quart basket.

I

HALIFAX.
Aug. 151.—Business continues to im­

prove in most lines of the grocery trade, 
and the outlook is favorable. Collec­
tions on the whole are favorable and the 
jobbers are satisfied with the conditions 
except in the colliery districts where 
-trikes are mi. l’rires are pretty steady 
at present and no marked changes arc 

". The receipts of butter are 
falling off some bill this is attributed to 
the farmers being busy with their crops. 
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WHO WILL ANSWER THIS?
W. J. MeCart, general merchant.

Avonmore. Ont., writes The Canadia 
Grocer, as follows:

“I would lie pleased to hear 
from anyone, through your trade 
paper, who is running a general 
store in departments- by this 1 
mean where goods are charged 
to each department and where 
eaeli clerk stays in his own de­
partment.”

The Grocer will he pleased to reeeiv 
for publication articles mi this question

>

1
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Current Business Happenings in Western Canada
Vancouver Grocers’ Picnic Postponed on Account of Rain—
Lucky Calgary Jobbers Buy Salmon Early—An Upward Ten­
dency in Canned Goods—Regina Wants Better Shipping Fa­
cilities.

VANCOUVER.
Aug. ill).—Eggs are a feature in the 
irkct here. Good fresh locals are hard 
„'et, and at times it is impossible to 
ire them. They retail at 50 cents 
■/.en. There are many egg and chick- 

ini sers on the outskirts of Vancouver, 
these have found that by distrihut- 

_• their own eggs they can get much 
>r prices and have a steady market.

. \ have their line of customers who 
the standard retail price, and in 

'• cases, live cents a dozen more, 
<-i- they are assured of getting eggs 

are at the most but a day or two 
. instead of having been in the eom- 

i• 'll house for a time and then in 
grocer's store. If a good high-class 

' :ed stock could be placed in Yan- 
ver. the trade would welcome it. If 
: ivc satisfaction, and tin- price was 
-■ far up as what, it will be here for 

eggs, the demand would be good, 
o-y would have to be good, not In 

.lition that they would be returned 
buyer, for that is the one thing 

retail dealer does not want. Eggs 
i.ot he below ôfle a dozen retail Ull- 

.itly next summer, and will climb to 
-liai price of tide and 70c and even 

during the coming winter, 
e gri errs of Vancouver were to have 
their annual picnic on the 20,h. but 

,lined all day. Postponement was 
until Labor Day. when it will be 

,1 ■ ff at Central Park.
Vthur Jaynes, who is with his father

.• grocery business in Greenw.... 1.
. was married to \li>s Annie Pr- til. 

L t building and stock of Si fathers" 
eery store. Fertile, were destroyed 
ire. Loss is fairly well covered h/ 

Iran ee.
lliani Robinson, of Chicago, seeing 

o -siliilities of tlie market for squabs 
Vancouver and surrounding places, 
purchased 400 acres on Lulu Island, 
e lie will raise pigeons, lie now 
i business of that kind at San .lose.
win-re lie 1keeps lfi.Ofifl birds.

> AM OVV Klit MARKETS

biulanl Tapi'M-a, j»«-r II* O 03,
'.Hill . I'.vapuratvl
-i«.< lb OS'

Butt'-r. p«-r It. (J 2-"> 2»V
il ii7* rh.-tw. |nt lb " r.(1 07*

ipri'-ufs. 1) 11 • I 13 ( iuincl < PhhIs
I! -val
'IiuM.MiI 7 r»o Tumnlovs.......................

1 U.-.

.1. p VM 1 10*

Prlb 0 03'
Apl'bs. 3 4211".St ra« berries.................

to oo R.isj .berries................... 1

REGINA.
' gust HI—The C.P.R. is being gen- 

criticized for the lack of accom- 
1 inn they have provided hero to 
He business. The matter has reach- 

11 'li an acute stage that a general 
' but of all the shippers was held rc- 

> here to meet Mr. Taylor, the

superintendent of this division and the 
members of the city council, to see if 
some agreement could not he reached be­
tween these parties, so that an improv­
ed accommodation by the railway com­
pany could he provided. The meeting 
was largely attended by all interested 
or affected, but the net result seemed to 
lie that Mr. Taylor, on the part of the 
Canadian Pacific Railway Company, laid 
the blame on the city for not allowing 
them to build their sheds where they 
wished and the city council in turn 
blamed the railway company, claiming 
they had not tried to provide accommo­
dation and had not shown a disposition 
to arrange matters between the city and 
the railway company. This apparently 
was the outcome of the meeting, but 
this by no means satisfied the shippers 
and a later meeting was held at the 
Hoard of Trade office, at which a com­
mittee was appointed to investigate 
matters at the freight sheds and take up 
all eases of delay. Although the city 
lias doubled itself several times within 
1 be past live x ears . and the amount of 
shipping done from here lias enormously 
increased, the C.P.R. have not. increased 
their shipping accommodation in any 
way and they are at present unable to 
handle the business without a very great 
deal of delay in unloading the teams.

George Pepper, who has been conduct­
ing a fruit and grocery business under 
t In- stvlc of the Regina Fruit & Produce 
Co. made an assignment this week to 
Afr. Wessel, the official assignee. It is 
understood his affairs are in bad shape 
and that his creditors will lose heavily 
Probable the heaviest loser will be T. 
\ Hatfield, who is connected with Cloy 

A: Simmons. Neil McKclvic was here 
several days this week in connection 
with this matter, representing Clov ,v 
Simmons, of Calgary.

A. Pym who xvas lately connected 
with the Regina Fruit & Produce Co., 
lias opened a fruit and grocery store on 
South Railway Street.

!.. Addington, of the staff of Cameron 
A Heap, spent a week's holidays at 
Long. Lake, the roniing summer resort 
of Regina. .! T. Andrews, also of this 
firm lias inst returned from a business 
trip down the Soo Line.

The Regina Trading Co. have made 
quite an improvement in their store, 
having shifted the hardware department 
to the position lately occupied by the 
groceries, the grocery department having 
been moved to the rear of the store.

CALGARY.
Aug .11. Late advices from the Pa­

cific Coast confirm the reports that have 
ben ‘ " shed that the pack of sockcye 
salmon on the Fraser river is a decided 
disappointment to the cannera and deal­
ers alike. Preparations had been made 
for a large pack, which is usual every 
four years. However, the salmon did not 
run, and instead of there being 800.000 
eases of sockeye packed on the Fraser, 
there are only 120.000 eases. Jobbers 
who placed orders early arc fortunate, as
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the opening prices were low. Those who 
had neglected to place advance orders 
"ill have to pay higher prices, as it is' 
stated the eanners instead, of making 
money this season stand to lose heavily 
on account of the extensive preparations 
made early in the season.

Grocery markets are firm with an up­
ward tendency on canned goods of all 
kinds. California dried fruits arc mov­
ing slowly, but new crop fruits are firm, 
as growers are marketing the fresh fruit 
• it better figures than can he obtained 
from I lie packers. Calgary wholesale 
grocery prices are unchanged. 
w CALilAKV MAliKKTs

B. (' grunulav-il............... ......... -,
Raymond, U-h . - -h
Icing sugar, in bnxes .............. 7 iff)I'owdori-d sugar. in 1h.\«-s.................. ~ <HIdimj) sugar, in -s 7 00Raisins
Val< ii<-ia. layers, 2.8 It. t..,\ . 2 4MCalifornia, 3-rf.wn mn.-u-av-Is. j» r H. • f,

l-'o/ .-h'ii- v si » deditx-r I'kg 11 mV
w ;* onr> < pniu-v .<0-100. jH-r It. o 05;

1 i'~ ri.-r on a size.
-. " s <" prunes. 30-40; per lb. Dio
C urrants, fin»- Filial.ras. per 1». • t,
Cal. < vaj. iH îvhi s. ehoie... in 2-"» 11. !,\- (i ifii
Cal. ••vap. apricots " ••
( al. evap. dat‘- , hulk. Hallow.-*-. j*r u, o (fji
Bun- maple sugar, j- t l»,\ 40 ‘do "ak— ' 4 (>'L2
Rulh-d oafs. B x K brand. .80s. •3tkj-
Fl'»ur. Hungarian. |.*-tUS 11. sa.-k ' 'J 40

:: - ii is> Baker*. -< o! lUlP-ill. y*-llo\V. . “i 1:, s;vk Ô 1,,
l" lu. •”» tir,

l.' an-. < ana.liait, htmd pt -k.-d. |.. :.n-i, o ,,,
Calif.ur.ia. Inna-. 11. . _ „ m",

i»uik>. i»-> 51. ■ 0 u»r
Bay-. I- t !!, 1» •>*;•Kf .h.Dan o«M".

i . u O.'.■1P aj.j.l. - ; ,, lM
But’» t Atio-rl a " f.-.tUH-rj . ' u 24

, " 'hiir> N 1 • . ,, 0,,Ch.-.-s. All...,-,oh':
Ontario, larg. ,, ,?r

Eggs. fresh gath<-r< d. |-
I'otk. prime Alh.-rta - ••

B ( '. salmon.

t '-as« nf 30 do/. I,
. per hrl

1» ! ; hrl. . .

'■lov r leaf sovk.-y. . 1 If. tall. 4 do/ 
•"•ho. 1 ’.I. tall. 1 d

" pinks. 1 II.. tall. 4 d-./.-n

Tomatoes, in <-a<e. 2 .l-./.-,, 
t orn. in ease. 2 d'./i-n 
Apples, per ■ a.-*- [ du/ .gallon 
Strawberries. per ,-ase 2 do/ gallon 
Rasphem.-s. per ease 2 d -/

MANITOBA MARKETS
( ..rreeted by Telegraph.

Winnipeg, Sept. 2, 190».
Wholesalers report the trade quite 

heavy considering that present ship­
ments are for immediate consumption. 
Merchants throughout the west find it 
difficult to provide goods to the multi­
tude of hungry harvesters and as a con­
sequence only a liand-to-mouth business 
is being done. In the course of a few 
weeks merchants will l.e beginning to 
stock goods and it is for this that the 
wholesalers are prepared and waiting 
i here is a weak tendency in the cereal 
market ami also the syrup—owing, to 
new crops in these lines. Canned fruits, 
are moving well as expected at this sea­
son when handy commodities are in or­
der, and when fresh fruits are not avail- 
aide. The decline in brooms of 25 cents 
is the first break in price for some 
months. The market has been high and 
few merchants have been buying.

Word comes to the city" that R ('. 
eanners have withdrawn their prices on 
sockeye and cohoe salmon. Every four 
years they expect a good harvest "of fish 
and this was the season upon which they 
were building their hopes. The American 
eanners however, somehow got the crop 
and the stock of the TV C. Association 
is already depleted. The independent
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packet in ti. V. has raised his prive 50c 
per case.

SUGAR—There have been no advances 
2 gaadv yet on the local market hut the 

prices "remains steady.
Munttval and B C. granulated, in bbl*.............. — 5 15** in sock* ............................. 5 10ynUtiw, in Vl>U..................................... 4 75

“ “ in sacks........................................  4 7u
icing sugar, in bble..............................  5 75*• in boxes ...............................  5 *5

“ in small Quantities.....................   6 0UPowdered sugar, Ui bbls.................. ........... ........ 5 55" ” in boxes..........    5 75
“ in small quantities................... 6 25Lamp, hard. In bbls.............................................. 5 95“ “ in |-bbla............................................ 6 On" " in 100-lb. vases 6 05

syrup and Molasses—Syrup is
duller on the western market than usual 
It is no doubt due to the growing corn 
crop from which supplies will be made 
soon. The molasses market varies lit­
tle.
Syrup "Crown Brand. 3-lb lin», per 2 do? a.**e 2 30" - 5-lb tiiü». |h t 1 2 75

10-lb. tin», per j ** .. 2 55*• - »Hh. tiim. i* r J •* 2 6"* - )l«rrH. per lb . •» 'ft,*• Augar Syrup. j*er lb.............. UU3
Bketmv Brand. 2-lb tins. p*-r 2 dnz rase 2 3n•• 5 " 1 2 75

10 " } **“ 30 i - V 'Barbadoe» m i-bbb . j»er gal
TVvfto Rh'o nmlaws in | bhb»., y»**r gal " *'■"Uuigcrbread mêlasse», ^ W»U., per gal '» 4*»New Orleans molasses. 1 bbls . per gal

MAPLE PRODUCTS—As staled laM 
week these goods are moving slowly 
Wholesalers have it stocked in small 
quantities in readiness for occasional or­
ders.
Sugar, per lb 0 15
Syrup, gallon», è 4(>z- to ease. i*r doz..................... 9 ♦>1I " ldo/. to case. 5 35

{ ** 2 do/., to eas»-. 2 85
HQN'EY'—There is some Manitoba

hopvV on the market hut thj^supply is 
•somewhat less than usual. TTvayy rate 
the province cannot supply one-third of 
the market ami the Ontario product is 
largely used. We quote advanced pricis 

j.on the . new product.
» Honey. 2 Ib.Uus. per tin... ....

■ •• 5 *• “ " 75
-13 or jars, per dozen.... ... — 2 10** 60-1L tin», per lb U 12

NUTS—Almonds are still going up. 
They are about 3c per lb. higher this 
week.
•Shelb-d Walnut», inboxes, per lb 0 23

“ “ niiiall lots, |*r I». 0 24‘ '■* • Almonds, m per lb 0 32" " email lots, per lb o 34Péaiiute, Virginia. i»er ib........ u lo 0 13

RICE AND TAPIOCA—Rice has a 
good market as a rule but it is slightly 
weaker at present.
J.I-ai. riv j.-t 11.» . . 3

' tM kipiuca. |»-r lb..... . » «H W «H,1

BEANS-
3-lb picker, per bu»h«.l.. 2 55
Hand ftlt&ra,- pef bu»h«4 . 2 65

ROLLED OATS—The new trop has 
the tendency to weaken the market. The 
foFlowing prices prevail, ft is possible 
that they will be reduced soon
•RtAlM oats, 6u lb "wks, p»-r 14* 2 50- f. 4«> • - 9V-  .................... 2 55

ê,r m 2«- * . - • 80 2 85
BARLEY—TMs market is also weaker 

bût we cannot record any decline
Pot barley, per sank . 2 60Peart barley .jwrisack . ...................................  2 65" per \ wk 1 90

CORN MEAL—These prices are high at 
this period of the year. The market is 
unusually strong and it is expected that 
the new crop will not greatly weaken it.
Corpmesl, per Rack.......... ................................... 2 15... 'j&Uetek____  . ......................... 1 08

“ per Dale (10. 10» I 2 4
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BROOMS—Brooms have declined 25 x«ii,, . abi«*, . i„i », u ui
cents per dozen. The cheapest, broom NSKïSK^w&lm..‘ "" $#$
on the market runs from $3.00 to $3.25 X»
JKT (lOZCTl. Native unions, i«rdo/.........................................  u 2u

i,' \’ \ nnji t'T|,m\ a T)T>t T’ o no , Native radishes, pnr <loz.................................... . 0 20L\ A 1 OKA 1 LD As 1 LI 1 1U St Native rurumbeni, | er doz.................................... u 20
maintain a firm prit** this work at 8A t*“lsrmt.»matov», per iweket................................ o 65
wilts per pound. I his is weaker than or»i.g«* ..................................................... 3 75 4 il
last week, no doubt due to new stocks. !» ""'“T i....................................................2so 6on’ rlunirt. Cal........................ ... ........... 2 25 2 50

QUAKER OATS— !•«•»,-he*............................................................. 1 r-iM. Ions ....................... 4 50 5 ik)Family size.......... ............ .................. 5 •») Appl* ». Ontario, per basket., . 0 65 0 75
tjuaker oats. 36 iiavkagvs....................................  3 50
<Quaker it tasted cornflakes, 24 pligs. 2 00 XT].' A TQ 
Ivttijohu breakfa»t food, 18pkgs 2 25
Cuffed rice in bills , lier lb.......... 0 22 Clark * 1 lb , pnrkand twain», plain, per rase.. . 2 7«)

CANNED FRUITS—As previously ic- " 3" “ •“ •• •• 1$
ported canned goods enjoy an open mar- “ * “ t"ni»t<. wu.,,-,inw 
ket and there are no standard prices. 5 • ; » •?"
We quote a list of prices which arc more " > “ ‘'h;n " 2 >
or less general this week. They are -5.............................
strictlv nominal. It is reported that *«u»<i«r.i.« . 1 :
raspberries and strawberries are firmer i* |wrdoz 1 -
just now. B.owt Iwf. 1«. |»T.|o, 1 fr
At.pln.,3, I-, {••rtfMlniialj. j«. iH-r.loz II .V
Bluvlwrh» ». 2s. | pi 5'-al b*af. i lb . |M-r <1<>/ 1.
tank............ 1 Hew kef. lib.. 18
VluniR. Izimbanl. 2» 1 pi ... . , . 7Haspiwrrif», red. 2» | >u 4 hi»*k«-ii loaf, J11»" black 1 - 1 » lo 3 •*1Rhulerh.2». ' slwl«   .1 I»*». 111. Iitm. |.r;,|.w S';
Strawlwrrie», 2» 1 J J, - '*l ib glow». 2 4

FRESH FRUITS AM) VKCiKT- Li^h*bra»p. 1 ». ,wr;b.„„ j .
A BLES—There is little change since ('ambriiigc »ausag»-. 1 », |wr «v»/«ii 2 i
last week The vegetable trade is good. ,w„ U
I here will hr local grown tomatoes uw " 2». 3.soon ItoiV'bn* pig s f«wt. I n. |H r d#izfii 1 •
N* w |« i IiihIh-1 h |,im« h i«»ngtii . 1 p«-r .b»/»-n ;t :uNative I'liulillotier, |a-r d«»/ n 75 j «, ....

Review of Ontario Grocery Trade Happenings

A Guelph, Merchant's Method for Boosting Autumn Tirade—
Oats Sold in Bracebridge for Cream of Tartar—Price-cutting 
in Hamilton Due to Inezper.ence—Perth Has Produced Larg­
est Known Çheesé—Retail Grocers of London Hold Another 
Picnic—Brantford Grocers and Butchers on Annual Outing.

BRACEBRIDGE.
Sep;ember 1.—A g.md juke comes from 

one of our large stores. In I lie spring 
of tin- year nearly every available empty 
can is brought into use to show samples 
of seed grain, etc., and t among the 
lot in this particular store were used 
some 'o-p.iiind tins of cream of tartar 
for fancy oats. For some unaccount­
able reasons, one ran was placed on the 
shelf with other goods and later sold 
for cream of tartar. On Friday last 
the farmer who bought the goods re­
turned the can with this remark: “That *s 
the darndest cream of tartar we ever 
had in our house.”

Trade last week just about held its 
own, there being no big rush on. Peo­
ple are preparing for the annual rush 
to Toronto Exhibition, and. consequent 
lv, hanging on to the money.

On Saturday some pretty windows 
were shown and all seemed to please the 
many people on the streets. Kirk Bros, 
had an attractive window of fruit; 
Hutchison Bros, a tasty window of spices 
and vinegar, suggesting the arrival of 
the pickling season. Joe G. Meyers, of 
the Wm. Ross Co., and Lacey, had up- 
to-date grocery windows, while Arm­
strong & Gillespie’s windows were filled 
to overflowing with fruits and vege­
tables.
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If. A. Lawson tlii- week is nnluadiii- 
a 1.2110-bushel ear of oats.

Peter Hutchison, of Hutchison Bn.- 
Andrew Gillespie, of Armstrong (Si Gi 
lespie. and Win. Kirk, of Kirk Bros 
attended the wedding of W. S. Fergus"! 
at Parry Sound last Wednesday.

\\ . .1. Reed, of Hutchison Bros., speii 
several days in Midland last week a 
tin bedside of liis brother, who was ba> 
ly mangled on the Saturday previous i 
I lie Midland freight yards.

The new Slbhelt bloek i~ about eon 
pleted and is certainly a credit to our 
town. By degrees the ruins of our lat< 
lire will soon pass from view and in it- 
plaee good, substantial stores will have 
been erected.

PERTH.
September 1.—In a recent issue of The 

Grocer was a note to the effect that a 
cheese weighing almost a ton, and which 
was claimed by (he manufacturer to be 
the largest ever made, had been shipped 
from a New York State town to Chi­
cago. Canadians surpassed this record 
years ago, so it may not be out of place 
In correct the claim. In 1803 a. cheese 
weighing over 22,000 lbs. (more than 
eleven times the weight of the New York 
Staie cheese) was manufactured in Perth 
and sent to the World’s Fair at Chi-
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ragu, where it was one of the most in­
teresting exhibits. A special wagon was 
manufactured on which to place it, and 
the cheese and wagon were given a Hat 
car to carry them to the fair. The cheese 
was afterwards shipped to England, 
where no st of it was consumed.

Fred Free, one of Perth’s young men, 
lias entered the grocery cire e. He pur­
chased the business of Mrs. J. M. Ready 
Inuw Mrs. Geo. Ilogg), taking posses- 
.iim last Monday morning.

Potatoes have dropped another 10c. 
Farmers are now receiving 411c per bus. 
What tile fall price will be is uncer- 

iiit. S.iine people think potatoes will 
dr- |> to 25c per bus.

A number of early apples arc being 
marketed. In too many cases these are 
in light in in bags and so bruised that 

uiiieli of their value is lost. Prives vary 
ri m 40c to 60c "a bus.

Plums hold first place in basket fruits 
inis week. Lombards are bringing about 
",")r per basket, and fancy plums 70c.

Fire lerent’y visited at two eastern 
Ontario business places. That of E. M. 
> xstidili. Tweed, was otic. This lire
- ailed in the cellar, hut worked up into 

- -. v \ The stock was damaged with
-ai'ike and water. The large general
- :1 *re of 11. F. Judsoii & Son. F-rankville. 
v.is recently destroyed by tire. The fire

- cried from a stove in "which papers had 
b en burned, and spread with great ra­
le lity. The loss was abMil $4,000. with

siirauee .f’J.000.
Eggs have again advanced. On Satur­

day they reached ‘‘paying 20c." R,.- 
■ a'ling 22e. Rutter is somewhat scarce 
and farmers have little ditliculty in get- 

g 22c from grocers.
II. M. Shaw has one of the neatest 

gi eery departments in town. He car- 
- a number of high-grade special lines 

■ 1 enjv>s a large trade. His grocery
i a: ag, r. “Mel” Kennedy, is a hustler

i : hitsiiiiss.
Smtli Lanark fair is being held in 

I*'rth Wednesday. Thursday and Friday 
t this week. This means a Imsv week 

i : grocery clerks, as a crowd i- sure 
attend ‘‘Perth’s big fair.”

Ail the interesting picnic rep iris in 
If Grover make one wonder why we 

aid not have one. If Perth and 
'mitli’s Falls grocers would work (ei­

ther next year, perhaps a splendid 
e could lie arranged for, say up the 

• dean. It’s worth thinking about any- 
■ ay.

GUELPH
^ept. L—-Tomatoes sold in (iitvlph on 
iturday in fairly huge quantities at HO 
nts a basket, though some of the nier 

hauts lost money in selling them at that 
aiee. The reason of this was that the 
cal supply was unsatisfactory and slow, 
arly in the morning tomatoes sold by 

wagon load tit 25 cents a basket, but 
ill” course of an hour the wholesn'e 

■•rice had shut up to DO cents, so that
ii rehants who were not among the first 
" buy either sold them at 35 cents or
-I money on tlieni at 30 cents.
Rlack raspberries are unsatisfactory

as far as Guelph merchants are con­
cerned this year. They are small in 
size and inferior in quality.

W. C. Benson, of Benson Brothers, is 
back from Ottawa.

Robert Millar, of the grocery depart­
ment of George Williams’ store is de­
lighted this week with the supply of 
melons he is getting in. They are the 
Bow Park brand and lie claims that their 
llavor- is exceptionally good and that 
they come neatly packed with excelsior, 
in large willow baskets. “We have no 
kicks on these.” he said.

Aid. J. A. McCrea and Mrs. McCrea 
have returned from a pleasant vacation 
in Muskokn.

Many Guelph merchants, particularly 
■gni-‘is who display their wares on the

CHRIS .1 DELANEY,
Manager of Mrs. McHenry's Grocery, 

Broekvitle, Out., Who Basis 1hc Busi­
ness on Qntilifv- •

streets in front of their .'lores, feel 
grateful to the police and civic authori­
ties for their vigilance in stamping out 
ilie dog nuisance in Guelph. A great 
deal has been done in this respect since- 
the now dog by-law came into force. The 
merchants are not troubled nearly so 
much now with stray dogs. They sin­
cerely hope the authorities will continue 
in the good work.

A line of wine vinegar made from 
straight grape juice has been advertised 
during the past week hv the grocery de­
partment of George Williams’ store. 
Your correspondent 11)1011 making en­
quiries learned that the new article was 
taking hold well and gives promise of 
becoming popular. “How is it?” the

35. _ ■;

writer asked of the-manager. “What do 
they seem to like about it?” ‘‘Smell 
it,” was the reply, and then the writer 
understood. The new vinegar ha# a 
emell very much like—strong sherry.

Archie Benalliek, of Peter Anderson’s 
grocery store, left yesterday morning for 
Shelburne and Orangeville where he will 
spend two weeks holidays with friends.

Miss Gertie Hicks, of the staff of 
Hicks’ Paisley Street grocery, is back 
again from lier vacation.

Early apples are scarce in. Guelph as 
yet. and the quality is none too good, al­
though apple dealers in this district have 
tnM their Guelph customers that the 
sersa■» promises to be a good one for the 
later fruit.

There is not a grocer in Guelph who 
has been able this season to get a supply 
"!' huckleberries equal to the demand. 
Every day for the past week or two they 
have been repeatedly asked by their cus­
tomers for huckleberries and could have 
sold, them at a good price bad they been 
able In get any for sale. A. J. G-roqm, 
an Upper Wyndham street grocer, in 

"speaking to your correspondent on the 
scarcity of this line of fruit, said it has 
been the poorest season for lhem for 
years. “We simply can’t get them at 
any price,” he said. “Hugh Walker. & 
Son got a small shipment in a short time 
ago and divided them up amongst 11s 
giving tis two baskets each, and that is 
about all we have been able to get.

Ernie Tovell, of the staff of A. "J. 
Groom's grocery has returned from bis 
holidays.

Your correspondent on making his 
1 omuls this week asked a number of local 
giWers what lines of advertising they 
were intending to take up to Iioost their 
f ll trade. Several were of the opinion 
that they would merely use the news­
papers. but some others said tliev be- 
lieve 1 strongly in the effectiveness of the 
circular letters. A typewritten personal 
letter.—a circular, and yet not a printed 
mie—was, they thought, one of the most 
effective means of getting the attention 
• I" the publie. One of the merchants" just 
recently sent out to every woman in 
Guelph a typewritten letter with her 
name and address at the head of. "tie 
letter as well as on the envelope. He 
showed your correspondent one Of"the 
letters and he was surprised to see t.bpt 
though they were turned out on a ma­
chine a thousand at a time they looked 
cxaertxnjke first copies of letters written 
specially to the person- addressed. * The 
merchant in question stated that, while 
he had not theqime to do this work him­
self, lie thought it was about the most 
effective line of advertising be. could get 
and did not ill the least begrudge "the 
expense entailed in having it properly 
executed at a typewriting establishment 
where he was also given the use of care­
fully revised lists of first-class -custo­
mers in Guelph and vicinity.

Local fish dealers, and grocers who 
deal in fresh fish, are having troubje 
just at present in getting jn jsati factory
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AYLMER
Jams. Jellies

Preserves
Every Glass Jar or other package 
of “AYLMER” Jams or Jellies is
guaranteed absolutely pure, put
up from FRESIT FRUIT when in
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p from FRESH FRUIT when in
GRANULATED SUGAR. 

The flavor and high quality of 
“AYLMER” Preserves cannot be 
obtained in preserves made from
pulp. No Preservatives. No Coloring.
At every process cleanliness is reduced to 
a science.
Fresh Fruit, Finest Granulated Sugar, Cleanliness,

Up-to-daLe Methods.
Order to-day. Stocks are limited.

CANADIAN CANNERS
LIMITED

Hamilton Ontario
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supply. Ono of them stated that last 
week he had to so to Toronto and buy 
50 lbs. of fish at an exceptionally high 
price in order to be in a position to ac­
commodate his regular customers. The 
scarcity of the supply, it was explained, 
is due to the great demand that there is 
tor fish in Toronto at present on account 
of the many Exhibition visitors.

One Guelph grocer at least, interested 
in a news item in The Canadian 
Grocer, to the effect that Tilbury mer­
chants had made an agreement among 
themselves t>> ask their customers to 
leave orders for groceries before 9.30 at 
night <>u Saturdays and to deliver no 
orders that were taken after that hour. 
“You might suggest in your letter that 
we make a similar move here, for there 
are many of ns, I am sure, who are none 
too anxious to keep our delivery men at 
work all Saturday night and part of 
Sunday morning. " ’

BRANTFORD.
September 1.—The first annual picnic 

of the Grocers' and Butchers’ Associa­
tion was held at Burl’s grove, near Paris, 
on Wednesday afternoon, when nearly 
150. representing the association mem­
bers and their clerks, boarded the Grand 
Valley ears and were conveyed to the 
beautiful picnic grounds. The features 
of the ajiefrtyon were a number of base­
ball jklines, the most important of which 
was between the grocers and butchers. 
Although there were many errors, the 
game wa~ enlivened by terrific slug­
ging. In the end the grocers won out 
by 25—24. After this match the winners 
went tip against Pettit’s lightweights, 
whom they defeated by 23—22. In the 
evening the dough-punchers trimmed the 
sugar-sifters 24—14. The grocers were 
in fine form, also carrying off the tug-of- 
war contest. At the close of the spoil- 
a dainty lunch was served. All voted 
the* event a great success, and it is likely 
it will he made an annual feature in 
the future. The sp rts in detail were : 
Ball game—Grocers (25) Art Harp. B. 
Burrs. X. Walsh. W. Oreenside, George 
McCann. E. Felton. G. Fowler, P. Green- 
side. Butchers (24) J. Cammel. Pilfer 
H. Burns. Kew. Cradoek. Needham. Wil­
ton. Thornton. Welsh. Sack race—C. 
Thornton, E. Martin ; three-legged race— 
Pfilton and Culver; Greensides and 
Thornton ; boys’ race—McKinnon and 
Howarth ; 50 yards race—M. Knowles. 
Culver, W. Adams; boys’ 50 yards race 
—T. McKinnon. G. HotvarHi. W. Mul- 
cap.

Se local merchants are making a fall 
ay of fruit jars. The sa'es have 
keen good at fruit has been plentiful 

here.,and the featuring of the jars has 
serve#! as a reminder to customers. The 
local market affords exeellent opportun­
ity of purchasing all lines of fruits at 
the lowest rates.

The merchants along Colborne Street, 
including several grocers, have approach­
ed Mayor Wood to use his influence in 
having the . work of paving the street

s
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rushed with all possible speed. The street 
has now been torn up for a couple of 
months, with the result that it is not 
open to traffic. In consequence the mer­
chants are losing trade. The mayor 
promised to do his best to have addi­
tional gangs put on the work so that 
it may be completed at the earliest pos­
sible date.

Brantford is soon to vote un a big 
question, which is of particular interest 
and importance to the grocers of the 
city. It is whether-or not the location 
of the present market shall be changed. 
Tiie Dominion Government has intimat­
ed that it will spend $150,000 on a new 
building for the local postal, customs 
and inland revenue services, if the city 
deeds a pdrt of the present market 
square as a site, in exchange for which 
the Government is willing to give tin- 
city the present post office building. X" 
doubt the business mem including the 
grocers, will he heard fn)m on the qurs 
lion, as opinion is pretty- evenly divid­
ed on the issue. In Brain ford trade ha- 
cenired around the market square and 
its removal must mean serious damage 
to vested interests. The Grocers' and 
Butchers’ Association will probably taV 
a stand on I lie issue.

TOMATOES AND CORN DAM 
AGED.

Toronto. Sept. 2.—The William 
Davies Co. received telephone 
messages this morning from St. 
•S»tàari^es and St. Thomas, say­
ing thatNheavy frosts the previ­
ous night had damaged corn and 
tomatoes.

TORONTO

Sept. 1.- 11. Ashcroft. 15! 12 Queen Si. 
West, is rapidly increasing his business 
through his two hustling clerks, li. I». 
l’atehett and <i. W. Warren, win* un­
bound to get their full share of the 
business. They are after the best 
methods and appreciate the’ value in 
l his respect of The CnWadian Gtecer.

Dunlop & Kitchen, 1254 Bloor St. 
West, recently came to the city, full of 
life and ambition and are in the keen 
race to get a good hold in that part of 
the urowing city.

Grocers are getting so numerous on 
Bloor St., west, that one of them sug­
gests the idea that the street should he 
called “Grocery Ave.’* - -

W. .7. Jones. 1204 Bloor St., West, is 
getting a strong hold in this busy part 
of the city and is doing a good business. 
He builds on the solid foundation of 
cleanliness and courteous service.

B. L. Dunn, 992 Bloor St. West, is 
well satisfied with nis summer’s business. 
Fruit trade was good. He gets many 
pointers he says from The Canadian 
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Grocer. If a grocer does not take his 
trade paper there is something wrong 
with him.

Lewis & Stevenson, 935 Bloor St. 
West, are bright and np-do-date grocers. 
Their stock is well kept and is in good 
conditions. They wear that happy 
“something” about them which is sure 
to bring [teople back as permanent eu- 
I oincrs.

t '. E. Ilulibs has bought out D. Me- 
Eaehrcn. 934 Bloor Si.. West, and ha- 
taken possession. Mr. llubhs conn- 
from Brule Lake Station, where lie ha» 
lu en conducting business for a strong 
I uni In ring concern, and therefore comes 
with a valuable experience. The next 
best thing, after securing this favorable 
-pot. was |o subscribe for The Canadian 
liri ccr. which i- certainly an evidence o| 
good business tact and judgment.

M. Ho'.lingshead, S90 Bloor Si. West, 
i- one of tin- old trade journal reader- 
and i- then fore up-to-date in every n- 
-pn-t. Hi- wonderful experience all uv-r 
t lie world i- very va I liable in conducting 
his business. It is ronv.-rkahle Imw uiiu-li 
valuable information j. hidden among 
grocers, which wmi'd In- inleiis-ly inter­
esting and valuable I « • others, if llnv
would .....asionally write a letter to their
trade paper. A subscriber to a paper i- 
valnablc. hut one who takes enoutrli 
interest in it to criticize the editor's 
work, or occasionally write a letter, i- 
wurtli a great ilea* more.

B. !.. Hill. til)8 Bloor St. West, enjov 
id a good regular business/ all summer. 
He i- -;rough- supporting the idea of 
lii-euit manufacturers invoicing their 
goods at retail prices, with a fair di- 
ciuii'l o«\

1. B. llagau. <i38 Bloor SI., West, nevci 
had a better summer's business and In- 
attribut - a good deal of it to tlistand 
I he wliole-a'e men look in demanding 
plump: payment in full each week, lie 
claims that prevented careless buyers 
from buying larger quantiti •» than they 
could handle, and then either slaughter 
tin m c r throw them out. While lie 
claims that this step on the part of the 
wholesale men did good in some r -pect». 
lie is. however, decidedly opposed to thi4 
manner of treating good paying grocer- 
in the way they do.

It. S. Moore has bought out Clancy & 
Co.. (128 Bloor At.. West. He is a young 
man full of ambition and determination 
to win. With the help of his wife he 
should soon have a busy place in that 
hustling part of the eitv.

W. J. Sawyer, Yougc St., ha- au at 
tractive display of a breakfast food car­
tons.. The arrangement is new anil i- 
eertainly an attention-drawer.

A. J. McPherson, 1078 Queen Street 
West, has a good front in his store, 
which he is going to turn to good ad­
vantage. Along with bis groceries lie 
lias a neat ice cream parlor, as well as a 
soda fountain. With the new improve­
ment and extra efforts, he expects to 
have the best store in that part of Queen 
Street.
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LONDON.
Sept. 1.—Trade in both wholesale and 

retail circles is fair. Brokers report prices 
of all staples firm. I’rice shows an ad­
vance, and samples coming are darker 
in color than usual. Prices of California 
seeded raisins and prunes are at present 
in buyers’ favor, but in advance is look­
ed for. The damage to currants is not 
so great as feared, and grocers, who ad­
vanced prices 3e per rwt., have got them 
down to the old figure again. Buyers 
are holding off for lower prices for Val­
encia raisins. The crop of both currants 
and raisins is expected to be good. Brok­
ers are daily looking for quotations for 
Mickeye salmon.

Last week saw the last of the Wednes­
day half-lmlidays for the summer, and 
■.-rood's and other business men, who have 
taken advantage of it, regret it at all 
over. Almost a' 1 are satisfied with the 
way the arrangement works, and no one 
l elieves any loss is suffered from closing 
op shop half a day each week.

The Retail (ii'oeers* A social ion cele­
brated the last of th" half-holidays on 
Wednesday last with a big picnic at 
Springbank. Fully 5.0110 people were on 
the ground, and there was an abundance 
of fun. The programme of sport con­
tained many amusing features, chief 
among which was the three-legged race 
for mixed eoup'cs. Fancy slim, symmetri­
cal President K. .). Ryan, tied at the ankle 
to a buxom lady of 'Jill lbs. avoirdupois, 
and you have an idea of what the race 
«as !ik". Yet the same couple managed 
to run at dead heat for first place with 
a pair of pretty smart sprinters. There 
was a Imn-eating contest, boxing in bar­
rels. a pillow fight, etc., all of which 
served to amuse the great crowd. Not 
the least interesting item on the program 
was the baseball match—North v. Smith

for the Lea Pickling Co.'s trophy. The 
following are some of the prize winners 
in the various events :—

1.10 yards dash, open- -1. < t. Falconer : 
-, W. Hamilton: 8. U. Hill.

Hill yards, members of the Retail Gro- 
eers* Association- 1. T. Vincent; 2. A. 
Young; 8. T. Janes.

Grocers' wives, fifty yards 1. Mis. 
W. Richards; 2. Mrs. Cain ion; 8. Mrs. 
Travel'.

Lady grocery clerks, fifty yards— 1, M. 
Johnston ; *>. O. Falconer; 8. A. Kidner.

Grocery clerks, 100 voids—1. 0. Fal­
coner; 2." R. Hill; 8, B.‘ Wood.

Grocer drivers. 100 yards—1, W. Ham­
ilton; 2, W. Davis; 8, E. Worwald.

Sack rare, open—1. .1. Goodran : 2, B. 
Wood; 8, G. Mitchell.

Red Rose tea race, married ladies—1, 
Mrs. Brown 2. Mrs. Webb; 8, Mrs. Stein- 
hoff; 4, Mrs. Tallant.

Travelers calling on grocery trade. 1011 
yards—1. H. Wilkie; 2, F. Brown: 8. II. 
Langford.

Human whelbarrow race, fill yards—1. 
Simpson and Summers: 2, Mitchell and 
Wood; 8, Gibson and Bodine.

Bun-eating contest — G. Bindner, <-. 
Roulston, H. O’Rourke.

Pillow fight. open--l. D. Carter: 2. 1». 
Wood ; 3, C. Sumner.

Three-legged race, lady anil gent, lady 
must weigh- 200 pounds or oyer—1, E. 
Ryan and Mrs. Sadlter 2; Ed. McCormick 
ami Mrs. Richards.

Committee race, open to oil tows of Re­
tail Grocers’ Association—1, C. Hayes; 2, 
Ed. Reid; 3, H. Ranaliau.

Presidents, ex-president, viee-presi- 
dents and ex-vice-president of R. G. A. 
— 1, II. Ranahan; 2, W. Mullins; 3, E. 
Ryan. Special prize, N. McLeod.

Grocers’ wives’ race—Mrs. Richards. 
Mrs. Spaan, Mrs. Travor, Mrs. Fonger.

There was also a- contest for the 
prettiest girl on the grounds. The 
judges did their work while the sports 
were going on. anil as a result, Miss Mar­
jorie Dodd, of 477 Queen’s Avenue, was 
awarded the prize, a platinum photo. 
There was a'ken contest for the most 
popular lady on the grounds, four being 
nominated: Miss Falconer. Mrs. V . 
Smith, Mrs. Thomas Shaw and Mrs. Ed. 
McCormick. The voting was keen, hut 
Mi-s Falconer won. She was awarded the 
prize, a ticket to Toronto and l> ,'idtni'- 
sious to the Industrial Kxpositiou.

HAMILTON.
Septi tuber 1.—Bumper markets are a 

linn mon sight just now, all kinds of 
fruits anil vegetables coming in profusion 
anil silling at reasonable prices. For 
one or two days there was a glut of to­
matoes and they sold at llle. for 12 qt. 
baskets. Prospects arc good for a heavy 
crop, and the local tanneries will he able 
to get all their requirements. Peaches 
of tlie .clingstone variety have been a 
drug on the market. Last week the> 
came in by the thousand with prices all 
the way from 15c. to flic, each for small 
baskets. The only thing to do is to 
stew them for pics. It is a question 
with a great many farmers whether it 
would not be better to cut them out al­
together ami grow only the better 
grade of peaches.

The grocers think that if blueberries 
were shipped down here to some com­
mission man who was not too greedy 
that a good deal more business might 
lie done with them.

Butter, eggs and poultry arc high 
When it comes to spring chicken or duck 
it is only the man with the big roll 
lha1 can get away with theln. Hamilton 
market at. this iseason is a whole show 
and is well worth, a visit.

The travelers are all looking line after 
their rest and report excellent business 
Wholesale grocers here are pressed to fill 
orders and are working their stalls up 
to the limit.

Factories arc all running full tirou and 
prospects look bright for a good season’s 
business. Here as in a great many 
other places the retail grocery trade is 
overdone but as long as jobbers will 
take a few dollars from inexperienced 
men and give them a stock of goods, we 
will have cutting and failing and all 
their disagreeable attributes to put up 
with.

CHATHAM.

Sept. L—Following Several rather 
ipiief weeks in the grocery business, 
things are commencing 4o liven up. The 
fall preserving season is commencing.
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peaches, plums and pears enming in free­
ly. This is expected to stimulate busi­
ness in sugar, jars ami preserving acces­
sories. 'Hie pickling season will also 
open shortly, with a consequent demand 
for spices.

Herbert Maleolmson, of the H. Mal- 
eolmson grocery, has arrived home from 
a business and pleasure trip to various 
points in Quebec.

Harry Andrew is spending a couple 
uf days this week fishing at Sf. Luke’s 
Club on Lake St. ('lair.

Varying reports have been received 
regarding the tomato erep. In some sec­
tions of Essex it is re| orteil excellent. 
In Kent and Elgin, however, indications 
are for a short crop, which will affect 
the cunning industry.

Miss Winnie Savage, of the Craig Co., 
Limited, staff. Ridgctovrn, has been tak­
ing her summer holidays.

A unique, complaint comes from 
Kingsville, in the heart of the Essex 
melon hell. It is to the effect that grow­
ers unload upon the local merchants and 
through them on local customers the 
culls of tlicit- stock, which retail at the 
-ante price as first c’ass melons. Inci­
dentally. this looks like a good ■ melon 
year.

Chatham wa~ on Aug. 24 and 25 the 
scene of an important gathering, the 
I.O.F. High Court, of Western Ontario. 
Nearly 500 Foresters and companions 
were in attendance. Quite a few mer­
chants decorated for the occasion.

BUSINESS IN WESTPORT.

Merchants are Fnding Trade in the Gro­
cery Line Better Than a- Year Ago.

Westport, Ont., Sept. 1.—Westport has 
as pretty a situation a- any Ontario vil­
lage. It i- situated right "ii the shore 
of Rideau lake, has a good farming dis­
trict around it. and so enjoys a good 
farm and campers" business. The tour- 
i>t business should greatly increase, as 
the lake fills up with cottages and camp­
ers. Almost all the stores are general 
stores, only one or two being straight 
groceries.

.1. R; Breckeuridge has one of the neat­
est stores in town. He gives most of 
his attention to groceries and this sum­
mer has enjoyed the best business which 
ever came his way.

McDonald A Erwin do quite a business 
and have found this year's trade ahead 
of. last year’s.

M. E. Mulville has groceries well to 
the front of Ins large general store, op­
posite the Wardrobe House He carries 
a large stock and business is brisk.

J. II. Arnold, i,ii Ills general store, 
gives a front position to hi# well-select­
ed stock of groceries. His slock is neat­
ly kept and “Arnold's" on Main St. 
is well thought of by the buying publie.

Potatoes are bringing 50c per bushel 
here. Grocers are paying 20c for eggs. 
They find dairy butter scarce and are 
stocking creamery.
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Retailer Charges Wholesalers With Unfair Methods
Claims That Some Distributers Sell Direct to Consumers Whenever They Find it Con­
venient—Large Trade of This Nature Done During the Summer With Muskoka Tour­
ist Houses—“Lover of Fair Play" Makes Strong Plea for a Provincial Retail Gro­
cers' Asociation—Gives Some Facts About Orders Taken.

Fuller t'anadian Grocer. The xviiltr 
ha- hi en \v.*!.«I«-i-iinr nf laie where s, me 
■ if the xvln Ic-alcrs are going in lain!.

The \\ Ini'esale < îne. i s ' Guild says that 
the mailllfaelurer who -ells ilireet t<> the 
leiaih r. must iliseoiitinm* in iln so. nr 
that lin.lv will r ifu-e in handle their 
goods. The ahnve was shown clearly to 
lie the ease during the late enquiry made 
in Toronto.

Years nun, in the Mitsknka laikes dis- 
triei while I do h isiness. the retailers 
did a la rue hi -i- . ss in the way of sup­
plying tourist - immer resorts, and with 
tin- set.leis •'••tietally on the Mitsknka 
Lake-. A few \ a is :i^n -nine wholesal­
er-. I" -ki:ig In extend their business. ile- 
èided In do a retail trade IIV way of «ap­
plying tin-.' n sort kee|*ers and sett I •!>. 
and Itefnre the lakes are clear of ice each 
year, travelers i pres.nting dilTerenl 
w holesale grocers are In lie found solicit- 
iiiir orders for groceries, meats, biscuits, 
confectionary, and. in fact. aim. si every 
thing that a retail grocer wnitld stock.

I have in my possession a copy of an 
order taken by a traveler representing a 
whoh -ui • gmeer. doing business on Front 
S>i.ei. Toronto, from a tourist house, 
which I would imagine from the size of 
the hou-e. would :—eomodale from fifteen 
to eighteen gin - -. It reads ;i> follows :

ti boxes liny a I Yeast :"(i pkgs.e. rn starch: 
ti tins sardines : ri pkgs I’earline. d pkg- 
Sapo'io. I'J lb-, pot Ic.irhy. ti III-, split 
peas and scvctal other items of this 
character.

Sex oral ol these resort keepers orders 
weel | amount to several hundred ihdlai - 
tacit, during the season. I’radically the 
only business that the retailer lure gels 
I mm this district is orders for hay. oats, 
llotir. and pcrishaliV fruits, which tlie 
xxlndi salers do not supply. The whole­
salers get the grocery orders, to which I 
think the retailer here is entitled.

Some time ago I -aw. on a wharf on 
one of the Muskoka Lakes, a consignment 
of groceries from a w Indt sale house on 
From Street. Toronto, amounting. I 
would - ippes • to about s I This was 
addrr-' d I a gculVtiiaii. w ho i- not 
» xeu a scunner resort keeper, but a 
-i i'h r. < In ! lie lolloxx iug day I me! a 
In •■; In r i d ai 1er. who showed ni” a letter, 
from the «ante settler to whom the gro­
cery order wa« addressed, asking to be 
supplied with seed, grain, etc., on credit

his money having all gone to pay the 
xvlinh sa'cr who supplied the groceries. I 
have it frein gtml authority that one of 
:h" xxIndt sale lions « in Toronto docs a 
retail bitsini «- in this section of a bon: 
s]n.Ill Ml.

Why should the Wholesale Grocers" 
( IuiId allow this w lio'e.sale house to do a 
retail lrade, and yet prevent a retailer 
from buying direct from the mamnae- 
tiirer.’ After taking the cream of the 
business during the summer months from 
the retailer 111 re. who should have it. the 
wholesaler w IV expect the retailer to 
patronize him during the remaining 
months of the year.

One of the owners of a large srimmei 
ivs'iii iold me that he had. for some 
years, been buying bis goods from a 
wholesale house in Toronto, because the 
wholesaler's family always stayed with 
him dining the siuiimer months, and. I 
suppose. 1 railed tile bill out.

The lime i- ripe for all retail grocers 
in I total io to stand linn and have a 
I’riivineial Association to deal with mat­
ters of this kind. The Retail Merchants' 
Assi elation has done a good work in the 
pa-l in bringing about good legislation, 
but tlicr • are impiy lliii^g-. pertaining ex­
pressly io the retail grocery trade, re­
garding which some understanding should 
lie arrived at.

I would like to hear the expressions 
of the views of other retailers who may 
tic suffering from this same cause.

“LOVKR OF FAIR PLAY."

PRODUCES BAD EFFECT.

Cussing Clerks is not Corduci c to
Building tin a Business.

XX',. kn oxv a llirl »’ liant who «»,.nr- at
Ills e! •rk-s

Thi - inan i uni '. -wears at hi- Him:

clerks . b; it ii- ilnv> i' in tile pl’i si'liee III'
1 In* wom< •li vl<■rks an 1 lie has even .1 •<*<*!1
kw-tvii i.» sxv'i ;;ir at tii ■ women clerk:<

Ole .1.1 suppose that i: would 1* •
hard !f«»r ■-iH-li man to get clerk» to work
for hi!lii. K.it viirk s will sometime s pit
• p "i til a tfoo.l «]. ; d to hold I luir job-.
Ai .1 |»M *■ iblv the e lerk- take into Cllll-
«id-riiitimt tii" fae. that it is ju-t ii bad
habit tii- man has. and that lie does not
î . ally titi*an anythin g. In other wax s the
nu rollunit i- a very nice -nrl of a chap.
and !■ nil t« » iii> ais«i« ; lit-.

clerks. • • I ihui"t like io trade at Mr. 
So-ainl-S i's." they say. "because they 
-ay In- swears at hi-clerk-just awfully." 
Ti " sti rii— about the way the man 
-xx i a is are probably not «'lowed t" grow 
any less pietureipie than they really are 
by being told around, you know.

Thi« .wearing business i« going mi of 
fashion. Men who ale nulnrally inclin­
ed to -wear are finding out that it is hot­
ter policy not to do it. It generally 
hurts the man xvljo swears a oml d< a' 
vers - tliau anyone els-. It ’«. as a 
iiu.It' r i f fact, iigi.iust lhe 1 ixt to swear, 
ai d further than that, it is cuiilrarv to 
g ml suns*' and good breeding. Mcr- 
eh 'nts" Joernal.

il

But tin eiis-iijg habit doesn’t help any. 
I : maki s some of t he clerks mad. to I* 
sure, and now ; ml then one of them will 
epiit in a huff and go somewhere else. 
And these clerks who ipiit generally take 
pains to inform all their friends about 
their reason for quitting.

That is what really hurts the merchant. 
Most people—and women especially—will 
h- prejudiced .-gainst a merchant who 
a is violent language in calling down his

HIS TEN COMMANDMENTS.
A Chicago man wlm has a large num­

ber of employes under him. lias posted 
up in various departments of his estab­
lishment cards which bear the above cap­
tion and the following terse rules. These 
make it very plain what lie expects, and 
what lie lines not expect, of those who. 
draw salaries from him :

Rule I.—Don’t lie—it xvastes my time 
and yours. I’m sure to catch you in 
the end and that’s the wrong end.

Rule IT.—Watch your xx-ork. not the 
clock. A long day’s work makes a long 
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day short and a day’s short work makes 
my fare long.

Rule III (iive me more than 1 ex­
pect and 1’il pay you more than you ex- 
pei't. I can a IT' rd to increase your pay 
if you increase my profits.

Rule IV.-—You oxve so much to your­
self that you can’t afford Io owe any­
body. else. Keep out of debt or keep 
out of my shops.

Rule V.—Dishonesty is never an acci­
dent. Good men. like good women, can’t 
see temptation when they meet it.

Rule VI.- Mind your own business and 
in time you’ll have a business of your 
own to mind.

Rule X"IT.—Don’t do anything here 
which hurts your self-respect. The em­
ploye wlm is willing .to steal for me is 

. capable of stealing from me.
Rule VIIL— It's none of my business 

xx hat you do at night, but if dissipation 
affects what you do next day and you 
do half as much as I demand, you’ll last 
half as h ng as you hoped.

Rule IX.—Don’t tell me what I’d like 
to hear, hut xvliat I ought to hear. I 
don’t want a valet to my vanity, but I 
need one for my dollars.

Rule X.—Don’t kick if I kick—if 
you’re worth while eorreeting, you’re 
worth xvliile keeping. I don’t waste lime 
cutting specks out of rotten apples.



Canadian General Markets and Market Notes
QUEBEC MARKETS

POINTERS—
l'a titled Teas- Trices wiihdiawn.
I.mnp Sugar—Lower.
( ‘aunt'll Sa Inn i a— Advanced.
Molasses (iiintl demand.

Mnii;n al. Sept. 2. 19ti9.
Interest iliis w. i-k cent res in the can- 
.1 gin ils sit nai imi. as i; lias fur vv«• ;■ k- 

. i-i. l’i'as anil saliinui are higher. vvi:Îi 
.• former ii" lunger offering. by ! lie 

: i ge parker.-. ami l lie latter about 
•.life a- i; inis been fur a dorade. Talk
■ |>rn raia ileliverii s nf li.mali es is 
.ml in s. me i|iiarters. owing to th­

aï ailier we are a I prose ifi having.
*1 which prevent s ;ue tomaties nil the 
e- ripetii ng. Lump sugar is lower, 
nips are beginning 1" sell freely.

■ a« are high, a- tin y have b-eu for 
• la- few mi.mills. ( 'alifiirnian dried 
i:;s are linn, with an advancing ten-'

- :ev iietieeable in a price. ;s and peaebes. 
New crop b.ans and peas are being

:e ! in - in. i|uarler.-. Spat stuck
■ res. far beans, are Inwer as a result. 

ISasitn s-, en the wlude. is sluiwitig
- a slight improvement, orders being

See also Provisions. Cereals and Fruit, Vegetables and Fish Departments on pages following.

ruling fl­owing to t lie high price 
most y all teas in which large trading is 
done. Japans and ('eyInns continue 
quite firm. Cable advices from Japan 
'late ihai there is im sign nf weakness, 
in the market. Lirai tea in r -liat : ■ re­
port satisfactory b-t-hies-.
i 'h*.it- si . Mi. ii mi
.lajiiois I’i'te ................ .................. o -I 35

M. liunr . . ................. 0 23 0 2*
( im «I vommni i ............................... 11 22 0 3< "oiiimon .................... .................0 20 0 22< ’••>•!</!i Broken Orange I’eho.- 0 21 0 4"l*»4 "i-M "20 0 22l*eko*- Sou»'hongs. . . 0 20 0 22

India I*• K«»«• Stiurh'mgo .. 0 V.« 0 20C.-ylun gr- i-iis Young H> mi 0 20 0 2”»Hyson .....................  0 20 0 22(•unpowdeis 0 10 u 22
< ■.mitt g 'fti- 1'uig‘n.y g'V I-

col- i- KK
ai nid prie.

1. i. n

OUIKl) K!/I'ITS A sliglii easing- IT 
in Valencia Airiees has mu brought lig- 
mvs down t/ as interesting a ba-i-. In m 
tiie buyers’ standp int. as nmld in de­
sired. No furiher advices • f isp nai 
interest have v. un !.. hand from Spain. 
California': dried fruits are linn. Apri­
cots and peaches have adv.n

ived for sliipm,1*111 prit, r i n 1 ill* close ; hi* <• • a si. I’rutn .» ar. Si vady, ih i I.- ii rni-
miviirarimi. ly In•id . Wiloh-Said's are n. . ki i)uv-
n;.\K I.un p .*1111 ar. x\ i ill tin* excep- VIS. 1TV. ai ai the j. XX prie s quoit d. Thc

nf <*ari* i ; «., i< lower this XVGclk. Pc- Hlltl.link 1', r pimia s hr - : . : eiiai.g i*d
• i ft * r all x ari(>*; ic s reti lie il s 1 lirar is durit •g tiie past f<* \v weeks. 1: *'• : « ap-
\ci v ir t ! i ’ ’ : : niriit the fillri I ii at tin- 1» as if tiie *]ii aller sizt -. ‘'li

* r\inir >«• a- 11 Ira vv :i jjT h» a ch SC XV ni d In- quite ‘/.in- Uaisii - ai . u!:-
• -ii!’imr i* 1 a in •lie•cable V;l Him:-off in <*iiang‘‘ d. There i* ii 1 n* 1 r 1 - - ll
-i/c and I’fi queue y of , •n lot’s. lifii in prices , f ail 1 im s of drifd f ruits.

hui. a?- bttvers XX ! H nndi'i -.an : hoc
ll.llc.l. I .ilk's

■Jllll. Isigs . 
Imperial ..

Ill'll J». Iildts, llhl Ihs
30 lh<

j “ »I!h
al 'littni' ii is l.lt’s

10 ill. ii»i\i s
TO II. ”

» 1*.
î il', vjtrt<>n i ti. ii

vl,-r.'.l. l.l.ls . ... 
.V) U» l » » vs

• 1 11 hags
•Is granulated and \ »■!!<)« t

variations are dite to ; hr q 
quantity of the go. ils put i 
rather than to market com 
state of tlm rr p-. The 
standard brands are stniily 
well maintained bv tin- 
h usi S win are pill 
in llie same old way
< "urrant >. tine tiü.it ras. j

establish'd
ng up their g. ods

Syr I'11-, 
the h,-

SVIM'l’S AND Miil.ASSKS
re beginning in move mi. freely 
.. ting ef llie usual heavy fall demand 

n a king itself fell alrea.lv. M .’asses is 
• ill a strung seller. Advices from the 
l-lands report allies! clean hoards there.
I 'Mi y Barhadues molasses, punrheoits . .

barrels...........
“ half-hamis,.

1 Barhadoes molasses, punehe-ms..

half-harreh.
N • u < »rl>-at is...........................................................

• : ' ".
« Mil syrups, hills....................................

». hhls......................................... .
i hhls............................................
3S».-|h. pail*..................................
'o’.Vlh pails....................................

< iisvs, 2-1 h. tins. 2 doz. iicf ease...................
3 11» ’• Id»/

hl-lh •• .1. doz
" 20-lh. •• I do/.. " .........

. 0 38 0 40 0 41 0 43 0 43 0 43 

. 0 41 0 43 
0 44 0 4*5 0 4« tt 48* 0 22 0 3.i.i

............. O»»'

. . 0 40
«» <13! 

.......... «I U3‘
. o 03;

2 83 
2 60

for spot guuds. ii-.wexN-r. arc* iiuum tu.-- 
ier. in the ease nf beans, as tiie result 
of the new cr p offers having been made. 
I: will be s.me time yet until either 
beans nr peas are obtainable- i he .. - vv 
crop -o that present prices vv’.’l be 
maintained, with a weakening ; • - : ; ii-1. ■ y 
noticeable, for several day - yet. 11: 
beans new price- wi 1 be in tin- n.-hgli- 
bor.i. • d of th. -'J mark, while p-a- will 
hover ar.mnil .*1 and .*1.50.

1.1 !.. : v.
1 ôl. 1 Ml

KVAI’tlUATKD ATTLKS S. , d
. vaporated apples an- being ..ffered at 
)**'• bat t.ic quality is tin..-: unde-irable. 
and there is little trading 
-••aie., .- worth Sc.
Evaporated apples. p- i.q.T

MA I'LL I'lii Hirers
- unchanged this week.

< ' Mllp'lllll'l !
I * »r Tim:.

* .trio prim*,' p* a hea 
!'• a*, huiiing. hush'd

i ii' ». : i;i ;

•I'M

IK A Wholesalers report small sales.

CANNED GOODS
miixtf; kak.

by tin' huger pa 
mid l'uni tit ming 
: O ' sillmen -i! ■ ;

In- earn 
Tea- ar

Ii pm- withdrawn 
t : i * a ■ • < sin. at'

lo -av nothing- . f 
~. t a i : . the v : i.l ii inn . : i 

g . ils nu rket i- ititefi sting. 
11 h iDc dozen more t tiau tln-v

it i*7 • IMIS
" Vnstizzas. | • r.lh ..................

I >ilt.'S |. i lh
,,' IC . V-I- II.

\u*t ruliaii. p.-r lï» . 11• » art in »................ M OS 11 0.1 - '
<'alih.rtiia.'-It* i' « s.'.-.li-.l, 1 lh tikgs . P • •t 07g

“ fati.-y si-f.h'.i. 1 11. |»kg<.." hi..s» mus. at «'Is. 3 <t<.wu. j« r v. u « 17 i-
Ill" sultana. |.< i lh...................

Vtih'M' ia. tin»'otT stalk, j » t 11. * it 04Î 1
“ 4-i-n.wti layvis. | . t 11. •• •»

STICKS A fair businie- s is 1) rinz
dime in seas niable lim T ru­<‘s arc mi­
changed. ,, r ll.
IVpPvrs. hluvk....................................................... .. U 14* 0 20

<linger, whole . " u 1.3 Vlii***nTT
" (’«H-hiti i* i:

Cloves, whole. . 0 IS 0 30
( ‘loves, ground . u 20 0 23
Cream of tartar.................................................... it 23 U 32
All spiff................................................................. o 13 0 IS
Nutmegs........................................ .. o 30 U 80
Cinnamon, ground.............................................. o 13 0 IH

whole 0 14 0 hi

BEANS AND TEAS -Bo th beans and

v. * I-• last w .u<. flu" r ext ii mo -eareitv
d tin largo d.uintnd for lit... at •• 

i:«mic !'• the highi r lig iri- b -it.g 
a till. ! ’J ' e t . si ',7 Salmon i- .up 

1 • ic li' /a n for C 11vi r Leaf. IT rs-shoe 
: ini Sock- ye. lu cent e ad weather has 
In i n im -I .. :ra„ :• > to p eki î- of 
tomato. -, nr i I i' ■ m talk . I in., ntia

I.i.ri.' — we have immédiat ■ 
'atm win.ini. Th. - ça.l da vs. coming 
im pport un. ly. vi hen t iia tiiiinit " » . :: tha 
■ i is 'boni,! b ■ rip.miqg. make il c: rt.-iin 
liai llie in p ni!1 b ■ short of n quire- 
, ten: -, (ird. a* b: eked alreu.lv : i •• very 
I irge. and any seareity wnit’d be inear 
'i.vM-li'imie. yet a promumeed falling off 

ill llie yield eailllot be llelp-al Uld-ss 
t :i• ;. is a i-liarg" ia llie vvn allier a. •mee. 
(In., large ordi"' f. r gallon tmuatois was 
tinned down bv one p ;ek •!. who was 
b• i• Li d b, vi nd l is eapaeity already. It 
i- iiard'y in ei*-ary !. say anything fur- 
tinr all ml the -it union in -almeii be­
yond the fuel that the pack is proving 
disappointing. The run is much smaller 
.liait anticipated, everywhere, as pvidene- 

.1 by tin- strong market and advancing 
nriees. Corn is none too plentiful, and. 
in some ■quarters doubt is expressed as 

r:ii whether there will be sufficient to 
•ike care of requirements. No prices 

have yet been made on gallon fruits.
i’cas. standard, doz......... •* .O'-H g ■* .971 g
l’cas. early June, doz.............97' ■_> 1.92'g
Kelts, sweet wrinkled, doz 1.97’g 1.12’ g

pints, new. to arrive, are being quoted 
daily, and prices are considerably under 
those usktii fur spot stock. Quotations
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Teas, extra sifted,
Teas, ga’lons.........
I leans, doz.............
Corn, doz...............

.">71 .

, ji
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THE CANADIAN GROCER

Tomatoes, doz. lOuUuio
and Quebec 1 ........ ...........7Ô .82'.,

Strawberries. d--z. .. ___ 1.37'2 142*2
Clover Lpaf and 

salmon :
Horseshoe brands

1 lb. tails', per doz. 1.87':,
1 lb. lints, per doz. 1.30
1 lb. flats, per doz. . 2.02V,
Humpbacks, doz. ... ........... * .90 $1.00
('oboes, doz............... ............ 1.35 1.40
Red Spring." doz. ... ...........  1.50 1.55
Red SiivkvYv, <V»z. • •............. 1.75 2.00

TORONTO
rOKONTO.- Tin- canned goods mar­

ket is very excited. Dealers scarcely 
know how to move. Even fruit cannera 
are buying goods on speculation from 
wholesale men. if they can get hold of 
them at a price on which they feel they 
can make aim:her profit. Sales are made, 
and afterwards the seller will take them 
back again at a small advance. The 
general tiding i- that tomatoes, corn and 
peas will materially advance before set­
tled figures will he reached. Canned 
salmon are also in an unsettled condi­
tion. but it is safe in stating that salmon 
are up at least l ie a dozen. The catch 
this year was disappointing and only 
abolit one-half of what was expected.
Beans ............. .................... # .75 .80
Corn ' ■....................................... 75 .80
Peas .............................................. 85 1.40
Tomatoes, 3’s........................... SO .82*2
Strawberries. 2's................. 1.3"2* g 1.57* '■>

Raspberries. 2's
Peaches ...........
Lawtonbcrries .
Red pitted cherries. 2's

1.1*0

1.00
!6-n apples ..................... 2.35Ga

Bartlett pears. 2’s 
Lombard plums. 2's 

Clover Leaf and 
1 lb. tails per doz. . 
1 é lb. fhilsjfter do*. .

11 orse»m c

1 lb. (Tits per doz................ .... 1.87' 2
Other salmon prices are :

Humpbacks, per doz............ .95 1.00
Uidices, per doz.................... . 1.35 1.4ii
Red Spring, per doz............ 1.50 1.55
Red Sockevc. per doz.......... . 1.55 1.65

ONTARIO MARKETS
POINTERS—

Lump Sugar—Decline of 10 cents.
Canned Goods—Higher prices ex­

pected.
Molasses—Market firm.

Toronto. Sept. 2. 1009.
The wholesale, trade is brisk. Orders 

are satisfactory, and with the “Exhibi­
tion’’ in full swing a good many of the 
country merchants are expected to show 
up at the different houses, jf for no 
other purpose than a friendly chat. But 
incidentally orders will receive prompt 
and : careful attention. The unsettled 
condition of the market in so many lines 
at [«resent, cause» an anxiety and rest­
lessness among wholesale men which is 
common to this time of the vear. The

disupporuimeut m. the salmon -supply, is 
causing some changes in tin- calculations 
of meeting the demand.

SUGAR—All that can be said of the 
sugar market is that it is very firm, but 
no advance. Lump sugar has dropped 
10c per 100 lbs. This, however, has 
nothing to do with the price of the regu­
lar brands. D 110 more comes in competi­
tion with granulated sugar, than lea does 
with coffee, ft is used entirely for dif­
ferent purposes and prices are governed 
by its own supply and demand. The de­
mand for all kinds of preserving sugar 
continues active.

St. Lawrence ''Crystal Diamond*,- barrel* > 40
} barrel*................5 -V»
100 lb. I «oxen.. . .1 Go

.10 lb. b"X*-8.......... 5 70
2ôlbU.xe* .5» 
ease*. 20-5 Une* . 6 55 

_ “ Dominos, eases, 20-5 boxes .. 7 55
Pari* lump*. iti50 lb. tioxes..................................  5 70

in 10».lb. ’’ 5 60
'• in 25 lb “ .............................. .. 5 W

Reil Seal..............v..................................... 7 15
St Lawn-nee gramilau-il. barrel*.. 4 75
tu-avt-r gntiiul:il<-<l. bags only ....... 4 45
Ke«li.ath extra gnumluti-d . .. 4 75
IiniH-rial granulate*!......................................    4 45
Acadia granulated (bag* and liarreln). . 4 65
Wallaeel ui rg ............................................ \ *15
St Lawn-nce gulden. Mils........  .. 4 35
Bright coffee . . 4 65
No 3 yellow 4 55

1 l
No 1 4 35
tlranulated and yellow, li*>-lb bag* 5c. less than hbl*

SYRUP AND MOLASSKS—Tlivrv is a 
>trunjr feeling in molasses hut no :ul 
vanve is vepnvlvd. 

s> rupa-
Medium. com ii 30 u 3.1
Ibight. corn u 4M U 45
2 lb. tin*. 2 do/ in cas*- 2 50
5 2 85
W - » ’ ** 2 7 5
20 1 “ 2 70
Barrels.......  u (Of
Half Isirr. U o 03*
yuartcr " 0 U3;
rail*. 38} IDs each 1 80

1 :fi
Maple Syrup *
i •allon*. 6 to ease 4 8U
} ” 12 ’ 5 40
Uuart*. 24 ’ 5 40
Pints. 24 3 00

New Orleans, medium . 0 31 0 33
bbls . 0 29 0 31

Itarhadoe*. extra fancy 0 45
Porto Rico U 45 0 62

TEA—The tea market is firm with a 
decided upward tendency. The qualities 
• f l lie new crops are on a high level.

COFFEE—The coffee market remains 
quiet with nothing of interest to report.

Rio. route 1 0 12 0 13
Santos, roasted 0 15 0 17
Marp-aiU). roa*l«-d 0 16 0 18
M-M-ha, roasted. ..................... 0 25 0 28
Java, roasted .....................  0 27 0 3)
Rio green ....................... 0 08 0 W

DRIED FRUfTfU-Fnim the informa­

tion at present available, it is the general, 
(.pinion that raisins, entrants arid, in 

fact, all dried fruits will be cheaper 
than they were last year.

Prunes Per lb
30 to 40. in 25-lb U.x.-s 0 1<H
40 to 50 •’ 0 09
to to Th ■ * * “ 0 07|
701 * 80 • • 0 07
80 to 90 - **   0 06*
'«J to 108 “ •'   0 06

Same fruit in .HJ-lb boxe* j cent leu*
Apricot* •

Standard... .c ..  ..................................................... 0 131
Choice, 25 lb Unes........................................................ 0 14$
Fancy, “ “ ........................................................ 0 15

Candied and Drained Peels
Iy-mon...................  0 10 0 11 Citron................ 0 17 0 20
Orange................... 0 10} 0 12
Fig* -
Elemes, j**r lb.......................................................... 0 08 0 10
Tapnel*. M .............................. 0 031 0 04
Bag ft** 0 03$ 0 04
I tried peached............................................................0 08 0 08*
Dried apple*........................................ . .. 0 074
Currant*
Fine Filiatra* 0 06J 0 07 Vuntizza* 0 081 0 09
I’alras.................  0 08 0 08}

I'm-leaned Je le**

4*

Raisins
Sultana........,... 0 o7* 0 ■/.*

fancy .... 0 11 ' 0 121
" extra fancy........................................................0 14 0 15

Valencia*.......................................................................... 0 U5J 0 05}
Seeded, 1 lb packet*, fancy................................................... 8 08

" 16 07. packet*, choice............................................... 0 08
“ 12 o& “ “ ............................................. 0 07

Dates—
Halloweet..............0 0f>| ------ Fards choicest.............. 0 08
Sairs........................ 0 05 ---- " choice,................ 0 U7J

SIMCES—The only change in the line 
of spices is a slight drop in earroway 
seed. Other lines are firm, and on ac­
count of the approach of the pickling 
season, business is picking up.
I*cp|N-r*. black, pure........................................

white, pure.
whole, black .........................
whole, whit#-

* Loger...........................................................
Cinnamon...................
Nutmeg 
Clore*, whole 
Cream of tartar 
Allspice

Mace, ground 
Mixed pickling *pi 
Cassia, whole.

0 14 0 20 
• 20 0 25 

0 16 
0 23 

18 0 25 
0 25 0 40 
0 20 0 30 
0 25 0 35 
0 22 0 25 
0 14 0 16 
0 14 0 16 

. 0 75 0 80 
0 15 0 16 
0 20 0 25

RICE AND TAI’IOCA.—There is no 
change in these lines, hut the rive market 
i- linn and the demand is increasing.

Per it.
Rice, stand B ... u U3J
Standard B from mill*. 5UU lb*, or over, fob ,

Montreal.   2 65
Rangoon 0 031 0 03.}
Patna 0 054 0 05»
Jt»I*an 0 <*>[ 0 061
Java 0 06 0 07*
sNl'» . 0 05 0 06
Seed ta(ii(M-a.................................................................................. (> 05
Tapioca, medium pearl ................................................... u 01}

NUTS—Nuts receive little attention. 
Brazil nuts may he quoted a little lower 
and walnuts about as much higher. But 
on 1 In- whole there is little doing.
Almonds. Formigetta.

Tarragona
shelled

Walnuts, tin-noble 
Bordeaux 
MarUits 
shelled.

FilU-rts......................... ..

Brazils
Peanuts

0 12}
......... 0 13

0 28 0 3 1 
0 11 
o 11 
0 12 

0 23 0 26 
U 12 0 12* 
U 16 0 18 

0 1.1 
. 0 10 U 12

BEANS.—-With the new ero|). which 
1- very fair, in sight, beans change hands 
only in small quantities at the present 
high prices.
Beau*. i*-r bushel ............................... 2 5o

SMALL STORE SERVICE.
Tli • extent to which small suburban 

11 tail stores will go to vie with their 
larger down town competitors is some­
times qivitc marked. There seems to be 
a greater desire than ever to please the 
casual buyer, who cannot find time to go 
downtoxFn.

The woman proprietor of a little 
notion simp in the suburb of a large city 
fnrnislies a good example of this kind of 
enterprise. Her stock is rather limited 
so that her customers are sometimes un­
able to get what they desire. In a case 
of this kind the proprietor lends her per­
sonal services to the shopper by leaving 
the store in charge of a clerk and going 
downtown in person after the desired 
goods. This service she gives free of 
charge, adding to the price of the article 
only the actual carfare spent for tin- 
trip.

Where n shopper is unable to go down 
town on account of children or lack of 
time, this kind of service is of great 
value. The woman proprietor has in this 
way built up a permanent trade among 
a large portion of the women in the 
suburb and her sales are constantly in­
creasing. .1. S. B. in System.
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We Borrow 5c. from Your 
Customers at the Exhibition

To insure more definite results from our demonstra­
tion at the Toronto Exhibition, and thereby to increase 
its value both to you and to us, we have adopted the 
somewhat novel plan of borrowing five cents from every­
one to whom we serve a cup of Red Rose Tea.

We pay the money back by giving a ticket worth five 
cents to your customer when she buys a package of Red 
Rose Tea.

Will you kindly honor these tickets at their face 
value, when presented within 60 days from the date 

they bear, in part payment for a package of Red Rose Tea.
Then send them to us within three months and we 

will refund you the amount.
A little extra window or counter display just now, or 

personal recommendation of Red Rose Tea, will be much 
appreciated, and will help make the plan more effective, 
besides increasing your sales.

If you come to the Toronto Exhibition this year, 
there is no place you will be more welcome than at the 
Red Rose Tea room in the, Manufacturers’ Building or 
at the downtown warehouse at 3 Wellington Street East.

If you go first to the Exhibition tea-room kindly 
make yourself known to whoever is in charge. If you 
don’t tell him who you are he may borrow five cents 
from you.

GEO. H. CAMPBELL,
Manager Toronto Branch

T. H. ESTABROOKS,
ST. JOHN, N.B.
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“Fs in Town, Honey” 
I brings yo’ money !
Aunt Jemima's Pancake Flour Is Going to Sell Better Than Ever

1
Our everywhere advertising will take care of that. 

fVJt will keep up the advertising so that you can 
|keep up the selling. : : : : : :

llAunt Jemima’s Pancake Flour
.is thv best known brand on the ifiarkvl. \\ <• 
rintend to keep telling housewives about its 
%fine qualities and about our unique coupon 
Aplati which increases your sales without 
^increasing yodr Work.
>You can sell more of Aunt Jemima's Pancake Flour 
."and make more money with less work than'by handling 
f any other brand on the market. :
^Aunt Jemima’s Hag Doll Family
rAunt Jemima and her rag doll family are the most
* popular premiums ever given away. Every child wants 
them and they are given f.»r the coupons on the pack

*?fes. This plan never fails to work and : oon spreads 
i throughout the neighborhood.

Y«M* >KLL THK Fl.Oflt WE SKN1I THE ImH.I.S
* Do i't forget that Aunt Jemim i*s is the popular and reli
^able brand for a good profit rble business. Order 
\ your stock from your jobber.

ÛHE DAVIS MILLING COMPART - ST. JOSEPH, MO.
« MaimfttvturerH of ttv- o»»b*brat«*«l Aunt Jvmim» * 
i Si*--ml Calc** an l Pastry Fl-mr

8 
v ;

*•*

<

We Went to Give You Little One
A FULL SET OK 4 DOLLS

FREE
.Ins: -.. li.l us a r<- pi- "ti v-ur I. m. i
h* i-I h his l- in....... i y I ''■> i w< will
-• n 1 y .h FlïEK t! • • ni i»' \'»nt -I* Mi 
mm timiily. all r< a*i> i • w an*l -t ulf

W. G. PATRICK & CO.
extend a special invitation to Friends and Customers to inspect their 
handsome display of

H.P. SAUCE
on exhibition in their Sample Rooms.

We are making a special offer to all who call during the next two 
weeks, that will more than pay your expenses to the Fair. Make 
this your headquarters. Leave your parcels. Write your letters.
Make yourself at home.

z ADDRESS :

29-31 Melinda Street, TORONTO
44
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THE CANADIAN GROCER

A Winnipeg Grocer’s Seven Year Climb to Success
R. L. Waugh Started in as a Clerk in England — Made the 
Best of Every Opportunity—A Cash Business, Attractive In­
terior and Window Displays as Means to Larger Custom—A 
Careful Buyer of Choice Goods—Makes Friends With Compe­
titors.

Stall" I"onespniidenee.

Winnipeg, Aug. Ill. We hear much 
these days alunit taking advantage of 

pportnities. It may he sometimes over­
emphasized, since the general tendency 
. : the business world verities that the 

octrine is practised as well as taught, 
lucre are few live business men who 
(.uihl not take opportunities if they 
early saw the accompanying advant- 

i.'c. It is certainly a part of a man’s 
iu<iness ;i hi lit y to he aide to see future 

advantages in present opportunities. And 
a- who turns away from such opp rtui::- 
e« leaves behind him rich Helds 1111- 
irvested. of luxuriant fruit unplucked 

.1 treasure mini - unexplored. Tin 
\ !t!gs of time are burdened with trcas- 

. - a> it llies by. and lie who fails to 
„ asp at opporl unit i. - thus a Horded i-

• ei.g himself, ai d I he commercial life
the world, an injustice.

We all naturally like to see men
■ ng on.” It not only reflects credit up-

1 he individuals, hut also aid- g. u-
■ t a I business conditions of that par; . f

. world with which they have to do. 
f ings in general are in a healthy c.-u- 
. ; ion when individuals an -bowing evt- 
e'.ccs of prosperity, and tin pessimist

• iio lo.k- upon the whole commercial 
-y-tein as something detrimental to vine 
uore true order which lie may fancy. 
' oiild do well to slop a concrete cases

• feel the strong pulse of I lie throbbing 
"I'ld of commerce which is Woven all 
hollt us.

A Clerk in England.
A concrete case worthy of mention i- 
.1 of I he short business career of a 

Winnipeg grocer. It is possibly more 
"thy because it i- short. Seven wars

ago lx. L. Waugii came to this country 
fri in England, where he had served his 
apprenticeship as a grocery clerk in the 
store of John Devereux, of Lowestoft. 
Mr. Waugh clerked for one vear after

R. L. WAUGH.
Winnipeg. Grocer, Whose Met in 

Won Him Rapid Success
have

his arrival in Canada in the Hudson Bay 
store, Winnipeg. At lIn- end of that 
lime, gathering together what little 
money lie saved, he opened a store in the 
northwest part of the city. That section 
"f the city was growing rapidly at the

time, and he was not compelled, as many 
are when opening in a new quarter, to 
wait for business. Two years later, he 
was compelled to move to another part 
of the city, on account of a net-work of 
railways that was then planned, and 
since constructed, near his store site. 
Mr. Waugh next opened in a splendid 
residential section, in a small store 
previously used as a dwelling house. He 
was not long in this location before he 
began to concern himself with several im­
portant phases of the grocery business 
to which he had heretofore not given 
great_tbought. His business had grown 
so rapidly that he was justified in as­
suring himself that there were larger 
things before him. And he must or. y 
reach out. Those features ,,f the biis:- 
ness of which he now began lo take 
thought were chiefly, first, a cash trade; 
second, more spacious and attractive 
store interior; third, facilities for win­
dow display : fourth, a larger custom.

New Store on English Plan. .
Ii was not long before he had designs 

on the future, when oi.ee he caught a 
vision (if a business which wa- char­
acterized by these features. To carry 
"in, his plan he moved one block (-a-: an i 
built a frame store liOxP) feet, fronting 
on Sherbrooke Street, where the street 
i rallie i- greater than ir his former quar­
ter. and where a street car stops every 
four minutes in the day. The new store 
is only ..ne storey in height, and the 
owner of the properly expect- erect 
a fivi-si. rey apartment block over the 
present building in the near future.

The store was fashioned after the old 
store in Lowestoft. England, where the 
hoy Waugh was a clerk, and of which 
place he retains pleasant memories. The 
windows of the new store are wide and 
present ample room for a good array of
g.... is. which is always taken advantage
of. Tlie interior of tin- store i- con­
spicuously .-pacious and beautifully furn­
ished with modern bin fixtures. A mar­
ble-topped refrigerator meat counter 
stands in the centre of the floor, and

Uut Showing the Right Side of the It. L. Waugh Grocery Store, Winnipeg, Which 
partment.
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aroupd a supporting pillar are placed in 
pyramid form the delicious fruits in 
season.

As may be seen from the accompany­
ing picture, the left side of the store is 
exclusively groceries, and the right side 
is reserved for confectioneries. The rear 
of the building is used as a stock room

Winnipeg. Aug HI.—'The retail vege­
table trade this season in Winnipeg has 
far excelled the trade of previous years. 
Just why it lias multiplied in one year 
is dillicult to ascertain. It is known, 
however, that last year was the first in 
the history of the citv when the Hort­
icultural Society of Manitoba held a 
show for the special display of fruits and 
vegetables. That exhibition was such a 
success that much comment was made 
uiMii. it. not only in local circles, bit a 
large parly of Scottish farmers and 
I "ni tod States editois. who were in the 
city at the time, carried the news to all 
parts of the world, that Manitoba p<'-~- -• 
sed wonderful posibi’iti for fruit and 
x egelable production.-

and office, the stock room being 40x20 
feel in dimensions.

Mr. Waugh believes in buying care­
fully, shelving choice goods, giving clerks 
a holiday, beautiful window displays, 
making friends with competitors, organ­
izing a grocers’ association, and read­
ing The Canadian Grocer.

As a result producers within the prov­
ince were encouraged, anil began to Imk 
to other places of cultivation besides that 
of wheat growing. Not only were pro­
ducers interested, but merchants, for the 
cities and towns of the province began 
to recognize the value of patronizing 
home industry.

That this is true is certainly veriti •<! 
by the wonderful disp'ay of the Hort­
icultural Society this year in tin- sp te­
nuis amphitheatre of the Horse Slum As­
sociation. 1’reducers from every corner 
of the provine- responded to the call of 
the a social ion to make a display of vege­
tables. fruit and flowers on Ainrusi 27». 
2li and 27. As a matter of fact, no bet- 
1er vegetables are grown in the world

than on the rich Manitoba loam. Man 
itoba potatoes are unequalled. Bean- 
peas, carrots, beets and every vegetabl. 
which can he grown in Ontario, can I; 
grown with equal success in the west 
Even corn, which just now may he see 
in the grocers’ windows, can be raised i 
Manitoba, and hardy varieties are beit 
developed, which will give this provint- 
and Winnipeg as fine corn as can be in 
ported.

Vegetables Shipped in.
Despite the ability of the soil of Ma: 

itoba to raise the best vegetables in l! 
world, carloads arc being shipped 
yearly, particularly from Wisconsin. A 
llimv.di it is true that Manitobt earn 
produce vegetables as early in the -■ 
son a~ some of the States to the soft! 
owing to climatic conditions, and <•-. 
sinners are compelled to import, yet it 
als i true that merchants continue to it 
port even after the desired goods a 
availab'e from the -local grower. Tlii- 
i nl'ort unatv for both the prod tirer : 
the merchants. The producer is endi-a 
oring to raise the vegetables which a 
in demand, ami by so doing develop! 
a phase of agriculture which is hem 
< ial to the im ri- in:il ■ life of the eounti 
And if the retailers ignore his gonds h 
vcing across the Imunilrv for the -n 
liiiis. vogelaide production h> i- im- 
prolilah'e and agrietilltirai ami hortivi 
ri: I produvtiou i> curtailed.

Xfler such an exhibition as the ■ 
In Id tlii- your, it must lie expected t 
tin re will lie an increased supply id

Home Grown Vegetables Profitable to Grocers
Horticultural Exhibit in Winnipeg Beneficial to Merchants in 
the West—Producers Encouraged to Give More Space to Fruit 
and Vegetable Growing—Possible Results if Advance Goes on.

Staff Correspondence.

EMPRESS BRAND JAMS
20-oz. Class Jars—1909 Fruit

Their attractive appearance sells 
them. Their delicious taste brings 
the customers back for more.

TRY THEM. That’s all we want

We are sure of your future orders 
once you have had the

EMPRESS BRAND
WRITE US FOR PRICES

Empress Manufacturing Co.
Limited

VANCOUVER, B. C.

WINDSOR,

Isn't it a rather sig­
nificant fact that over 
95°,', of the salt sold in 
Canada for table and 
butter and cheese mak­
ing is

Sat
Are the others low- 

selling brands worth 
the room they take up in your store ?

The Canadian Salt Co.,
Limited

4 r>
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i
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Windsor Ontario
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Manufacturers’ Agents
And Brokers Directory

BRITISH COLUMBIA

JOHN J. BOSTOCK
Wholesale Broker

SALMON Canned and Salted 
HERRINGS HALIBUT 

1.00 BUILDING. VANCOUVER. B.C

W. A. JAMESON
COFFEE CO.

MANUFACTURERS

Coffees, Teas, Spices, Etc.

“Feather-light” Baking 
Powder

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

F. G. EVANS & CO.
i 139 Water St. VANCOUVER, B.C, 
j Wholesale G -oeery Brokers and 

Manufacturers’ Agents
: ' “rrcspantlence Solicited.

THE CANADIAN GROCER
1 ! iM'h ("filunihia Offli’v at Room 15, Hartney Chambers, 

(’or. Render anil limner Sts . Vancouver.
H HulHiSON Manager

ALEXANDER MARSHALL
Wholesale Merchandise Broker

VANCOUVER
Representing Levtr Bros., Ltd.; Post.im Cereal 
Co.. Ltd.; Charlottetown Condensed Milk Co.

We have Competent Salesmen 
Best facilities for Distributing and Stc r-ng

W. HARRY WILSON & CO.
330-332 Cordova Si. W. VANCOUVER, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.
25 Alexander St.
VANCOl'VER, B.C.

Wholesale Brokers
GROCERIES, PRODICE, FRUITS. GRAINS

Importers and Exporters
Referme» Bank of Montreal 

Write us for information alKiut B.C*. trad- 
(’aide Addre&a— "Robin, Vancouver.

Codes ABC, 5th Edition: Revised Economy : Modem 
Economy: Utility and Dowlings.

EDMONDS & BAKER
MAM*FACTI’RERS AC.ENTs 
AND (IROCEHY BROKERS

100 Lo> Bldg, VANCOUVER, B.C.
< »|H’n for a few more good agencies. We get results

C ORRESPONDENCE SOLICITED

Manufacturers’ Agents and Wholesale Commission

144 WATER ST., VANCOUVER, B.C.
Can give strict attention to a few lirst-class Gro­

cery Agencie-. Highest References.

McLEOD & CLARKSON

Wholesale Manufacturers’ Agents
Correspondence Solicited.

F. R. MclNTOSH & CO.
Vancouver, B.C.

W. C Findlay W Carter

E. A. MARSHALL & CO.
Manufacturers' Agents

Suite 11 Court House Block. VANCoCVER. B.C 
We hat-- an estahlidvd '•'iiii.n-tj.,ii and can handle a 

few ne-re good ag.-nvi.-s to advantage.
Highest References.

TRY A

Condensed 4d.
IN

The Grocer

HOLBROOK’S
Worcestershire SAUCE

CANADIAN BRANCH 
40 Scott Street, Toronto 

Canadian Manager, H. Gilbert Nobbs

MADE AND BOTTLED 
IN ENGLAND.

: ■>
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fill grown vegetables on the market. And 
as wars go on the season for home grown 
vegetables will be lengthened, owing to 
the fast advanring «eience of develop­
ing hardy varieties. As this eomes about 
the mendiants will year by year he oblig­
ed to reduce the quantity of vegetable 
importations.

As a Fruit Producer.
That which is true of vegetables is not 

true of fruit in Manitoba. The grocer 
has not the option of handling Manitoba 
or import"<1 fruit. Fruit, however, can 
lie grown in the province, as was illustrat­
ed at the horticultural exhibition. It is. 
however, largely a matter of ex|ierinirnt. 
as perhaps there were not more than lift y 
barrel» of apple- grown in Manitoba, put 
il|h*ii the market last year. The fruit 
market in the city at present i- being 
diseus-ed widely 'll other circles, on ac­
count of the high price at which it re­
tail-. and the consensus of opinion seems

to be that the middleman or importer i- 
linking the undue profit. It must lie ad­
mitted. however, that all fruit will lie 
high at all seasons, owing to freight 
rates and the shrinkage that always takes 
place. At the exhibition, both the Okan­
agan fruit district in B. C.. and the Xing 
ara fruit district were represented, and 
won the admiration of the many visitors.
A. 1*. Stephenson, of Morden, Man., and 
lb XV. Buchanan, of St. Charles. Man., 
are to lie commended for the display of 
the luscious fruit produced in Manitoba.

In looking over the Manitoba fruit in 
company with a local grocer, the mer­
chant remarked that it no doubt would 
be some year- before Manitoba could 
support the retail fruit trade, but the 
merchants should do all they can in en­
couraging the local fruit growers by buy­
ing their product- whenever they un­
available. If' Manitoba could adequate­
ly supply the fruit market, the agitation 
for cheaper fruit would be dispensed 
with.

MEASURED BY CAMEL LOADS.

Smyrna Fig Crop Estimated to be About 
Same as Last Year—Quality 

as Good.
Ernest L. Harris writes, under date of 

July 26. as follows, regarding the fig crop 
of the Smyrna district of Asiatic Tur­
key:- -The crop of figs for 1909 is esti­
mated at 110,000 camel loads, weighing 
about 41 cwt. each. Producers first com­
plained of a disease on the tree, which 
made the new fruit fall, but at present 
indications are good, and the quality is 
expected to be at least the same as that 
of la-1 year. The yield in camel loads 
for previous years was as follows: 112.- 
7imi i„ 1908; ‘117.9.70 in 1907: 114.777 in 
1900; 101.027 in 190.7. and 82.7:10 in 1904.

The tig-packing industry of Asia Min­
or has hitherto been carried on in the 
City of Smyrna, despite the fact that 
the long haul from the producing district, 
by camel and train, often lasts ten days, 
during which time the half-dried fruit

always blackens and deteriorates to a 
certain extent. In order to obviate the 
necessity of using fruit of this kind, and 
also to avoid the middleman"s profits, a 
United States company has just estab­
lished a large packing house at Xazli. the 
chief producing centre of Asia Minor, 
about 129 miles from Smyrna. The sea 
water necesary to moisten the fruit in 
packing is to he sent in barrels by train 
dailjr from Smyrna.

When the train stopped at the little 
southern station the northern tourist 
sauntered out on the platform. Under 
a scrub oak stood a lean animal with 
-craggy bristle-. The tourist was inter­
ested.

“What do you call that?'’ lie queried 
of a lanky native.

“ Razorhack hawg. ”
“ We'I, what is he doing rubbing 

against that tree?”
‘‘He's -tri pping himself, mister, jest 

stropping himself."

4* „

TRADE NOTES.
Struthers’ grocery store, Fernie, B.C., 

was damaged by fire recently.
B. I. Gibson, grocer. Hastings. Ont., 

has sold to Charles and Joseph Lynch.
(.'has ltishor. wholesale grocer, Peier- 

boro, Ont., was in Toronto last week 
on business.

!.. S. l’eppard. Moncton, représenta­
nte of Sugars \ Canners. Ltd., was ii 
Montreal this week.

J. K. Jam-lie. baker and confectioner. 
Richmond, Que., will soon begin tin 
bottling of mineral water.

It. Sinclair, of the American I •res­
ing Company, has returned to Moulrca . 
after a live weeks’ trip to Europe.

Emil Emery, advertising manager. 
Lake of the Woods Milling Company, 
has returned to Montreal from a trip 
to the west, a- far as Winnipeg.

C. W. Fox. grocer. Owen sound. On . 
lias changed his placed of business IT-, u 
Division St. to Poulet) St. The i.ow 
.-tore i- more commodious and will allow 
the proprietor to keep a larger stock.

.1 no. P. Atkinson, manager of tin- \
K. Failli.ink Vo., Montreal, was in I" 
mu to on Tuesday and Wednesday and ii 
company with Win. Ashworth, the To 
i onto representative, called upon tic 
trade.

Charles Cliapul. of L. Chap-il. l-'i - 
t ie.. Montreal, inis relumed from <> 
Orchard, where lie -jm-iii a lew week-' 
holidays. Emil Output has i-iMurm 
from liis country home, at Si. Milan-, 
also.

A. It. Deuce, managing director • 
Brand & Co.. London. Eng., makers 
A1 Sauce, was in Montreal recently 
While in the eity lie made Ii is hea.. 
quarters with II. Iliihhiifd. general On 
a lian agent for the firm.

PERSONAL NOTES.
T. .1. Haggle, of A. Haggle ,X Solis 

general mendiants, Floradalc, (tut., Ici- 
last. Monday on a month’s trip through 
the silver fields of Northern Ontario

XV. F. Hay-garth, grocer and drygond 
merchant, Cayuga, Ont., was one oi 
those who went with the Retail Hard 
ware Association excursion to Montreal 
last week.

F. Robson, of Itohson Son, g meet 
and hoot and shoe merchants, Kenchm 
Falls, Ont., was in Toronto on Wed­
nesday and Thursday on a business trip 
and was among the callers at the To 
ronto office of The Canadian Grocer.

I). (lri-ig, representing I). McDougall 
,V Co., Glasgow, is on his semi-annual 
trip to Canada and was in Toronto this 
week.

BEST PROFIT MAKER FOR YOU 
.BEST VALUE FOR YOUR 

CUSTOMERS .

■—-tp1??"

03®%
PERFUMED-POWDERED

KniEDtH fRU|T Lands

British Columbia Fruit Exhibited At Winnipeg Horticultural Show

"^■'66
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Buffalo Brand Rolled Oats
We are open to quote to Eastern dealers 
for shipment last half September, all 
October and November.

YOUR ENQUIRIES WILL HAVE OUR PROMPT ATTENTION

NICHOLSON <& BAIN
Winnipeg

Agents for The Dow Cereal (8b Milling Co., Pilot Mound, Man.
Storage for all claase» of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
128 William Street It NEW YORK CITY

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker

141 Bannatyne Ave., East

R. B. Wiseman & Co.
123 SSL WINNIPEG, MAN.

Warehousemen, Forwarding Agente and 
Wholesale Brokers

We make a specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in­
terested, we will gladly furnish you with a list of satisfied 
customers.

Reference—Bank of Ottawa, Winnipeg

Talking to the Point
CLASSIFIED WANT ADS get right 

down to the point at issue. If you want 
something, say so in a few well-chosen 
words. Readers like that sort of straight- 
from-the-shoulder-talk, and that is the rea­
son why condensed ads are so productive 
of the best kind of results.

CLASSIFIED WANT ADS are always 
noticed. They are read by wide-awake, 
intelligent grocers, who are on the look-out 
for favorable opportunities to fill their 
requirement».

TRY A CONDENSED AD IN 
THE CANADIAN GROCE*.
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W£ ARE QUOTING A

A SPECIAL PRICE
ON

BREAKFAST
BACON

FOR NEXT WEEK
Not Ordinary 
Quality, but

GUNNS
QUALITY
••CURED FOR EPICURES"

Made 
PI a,

Write For Quotations
In Canada's Finest Packing

nt, Under Government Inspection

Pork and Beef Packers 
LIMITED TORONTO

LONG, CLEAR,
—BACON=

We have in stock a 
few cars of good, 
bright, fat sides.

Light, Medium and Heavy

They will not last 
long. Send in your 
orders while they are 
here.

F. W. Fearman Co.
LIMITED

HAMILTON, ONT.

Reindeer Milk

HE WORMBH

.QUAUTT-

Jersey Cream
Thi Triro Condensed Milk Co., Limlied, Triro, N.S.

Breakfast Bacon 
Skinned Backs 

Hams and Rolls | 
Pure Lard i

Finest Quality. Made from Selected Hogs 
Made under Government inspection.

The WM. RYAN CO.
LIMITED

PACKING HOUSE:

FERGUS, - - ONT.
HEAD OFFICE:

70 and 72 Front St. East. TORONTO
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Voduce and Provision Situation of the World
Bacon Market in Firmer Condition—Less Butter Being Export­
ed to England Than Last Year—Eggs Improving Somewhat in 
Quality—Much Higher Than Last Year.

Xlthough very little of Canadian bacon 
, - to England now, the advance of Is. 

re in bacon last week adds firmness to 
market here. The packers of Canada 
anxiously waiting to hear from the 

\ eminent commission whether tjiev 
II bring home some plan by which they 

expect to get sufficient supplies to 
. ]> their packing houses in operation.
I ijs are scarce and deliveries are uuus- 
: lly light, and prices firm at $8.00 for 

hogs at country points. The advent 
l Chinese pork product in the English 
nkel is causing comment from various 
■irres. Perhaps if another commission 

I farmers were delegated to go to China 
i au expense of $10.000, we might learn 
t, in the Chin-,man, how to raise hogs 

limit feeding them expensive grain, 
i ,1 yet get $8.00 live weight for them. 
The!e is no apparent change in the 

i:: :er market. Quiet feeling prevails 
over, with various opinions as to the 

.in the market might take. There is, 
I'wcvrr. nothing in sight that might 
i ise any stir in the market. The ex­
it- of butter are far below last year, 
is would indicate that a large surplus 
hatter must be on our hands.

Cheese also is rpiiet with scarcely a 
auge in price from week to week, al- 

ah the feeling in England leans to- 
\aids better prices.

MONTREAL.
PROVISIONS.—Pork is much firmer 
- week, and prices have advanced, 

- will be seen from quotations. Present 
:h fi tigres curtail the demand to a 
rtain extent, but there appears to be 
me business, even at the abnormal 
ices ruling. Bacon is higher, too.

Lard—
B<»x<»s. 5011»* . |**r lh........................
( as*-*», tins, each 10 lh*.. per lh.................................

;• ” 5 y “ .................................

Tail*, wood, 20 lh* net. |**r lh.................
l’ail», tin, 20ll>*. groan. |*er lh....................................
Tubs, 50 lhft net. peril»...............................................
Tierce*. 37511m., per 11».............................................
V-iimd Lard
I. >x«-s. 50 11»», net, |*-r lh.............................................
' :i»e*. 10-lh. tin*. GO lh*. to case, per lh.................

3 .......................................... ................
I’ail*. wood, 3011»*. net. jut lh....................................
I ‘ail*, tin. 20 lb*, groan, per lh...................................
Tiilw, 50 11»* net. per lh...............................................
Tu reen, 375 lhe., per lh.................................................

U 14Â 
0 151
0 151 
0 15» 0 1>} 
0 14? 
0 15 
0 14?

0 O0Â 
0 Ml 0 Ml 
0 10». 
0 101 0 W? 
0 10 0 O'.*?

avy Canada nhort cut mean, hhl. 35-45 piecet 
• la short cut hack j*»rk. hhl. 45-55 piece*

it y clear i»ork. hhl*. 20-35 pii*ces............ ...
ivy clear fat hack*, hhl. 40-50 piece*............
tvy flank i»ork. hhl...............................................
i-d roll*, hhl........................................................

h.-ef, lUO lh bids .............................................
200 “ ...............................................................
300 ** ...............................................

.... 2* oo

. .. 27 00 

.... 28 0

... 20 O') 
26 00 
26 00 

.... 7 25

.... 1400 

.... 20 50
■' x Salt Meat*

■ n Imcnn, Hank*, lh........................................................
- clear bacon, heavy, lb...............................................
- ' V-ar bacon, light. It

t ltirg*- sizes, 25 ltm. upwards, lh.............................
v- size*. 18 to 25 Uw.. is-r lh........................................
■hunt size*. 13 to 18 11»*.. i»er lh...................................

i small sizes. 10 to 13 lbs., per lb...........................
• '-’it, rolled, large. 16 to 25 lbs , )x*r lh.................

small, 9 to 12 lbs.. |»er lb................
ikfast bacon. English, tioneless, pvr lh.................

isor bacon, skinned, lacks, per 11».........................
<1 roll bacon, hmeless, short, |mt 11».....................

0 131 
0 14 
0 14»

0 14
0 15 
0 151 
0 151 
0 16 
0 161 
0 17
U 16»
0 17 
0 15

I’icnichams, per lb................................................................ 0 10
Hogs, live, per cwt......................................................  8 60 8 04

" dressed, per cwt......................................................... 12 50

BETTER.—There is a noticeable, in 
the country, an easier feeling in cream­
ery butter, but locally prices are firmly 
held. Demand is fair. Receipts last 
week amounted to 13,986 packages, 
against 15,681 packages same week 
a year ago. Total receipts for the 
season amount to 253,043 packages, 
against 280,222 packages same period 
1908.
Creamery, solids, lh................................................................ 0 231
Creamery prints....................................................................... 0 24
Dairy, tub*. 11». . ............................................... 0 18 0 10

CHEESE—Lower figures rule on the 
country boards, but locally there lias been 
no change in quotations. Sales are fair. 
Receipts last week were 81.204 boxes, 
against 71,454 boxes same week 1908. 
Total receipts amount to 1,212,453 boxes, 
against 1,161.79.3 boxes same period last 
year.
ChHW. larg.-................................................................... U 12* II 12;

“ twin*........................................................ 0 12$ 0 13
" small, 20 lb* 0 12)

< >ld cheese, large...................................... ..........0 15 0 16

EGOS.—The quality of eggs now arriv­
ing is showing improvement, owing to 
the cooler weather being experienced. In 
the country prices are a little higher. 
Receipts last week amounted to 6,676 
eases, against 5,720 eases same week last 
year. Total receipts for the season 
amount to 142,139 cases, against 145.252 
eases same period 1908.
Select*, dozen..........................................
No. 1. dozen.............................................
No. 2. dozen.............................................

HONEY.—No change 
lias occurred since last

............................. 0 26
.............. 0 22 0 23

......................(I 17 0 18

in the situation 
week.

White clover comb honey (nominal price*) U 13 0 15
Buckwheat, extracted.................................................. 0 08 0
Clover, strained, hulk. 30 lb tin*.............................  U 10 0 10$

TORONTO.
PROVISIONS—The short supply of 

lings continues, and prices rule high. 
Cured meats are in good demand, with 
a very firm feeling. Stocks are diminish­
ing. especially in long, clear bacon.
Long clear bacon, per lh.............................................. 0 13? 0 14
Smoked breakfast bacon, per lb................................  0 16 0 161
ltoll tuicon, per lh............................................................ 0 131 0 13$
Light ham«, i*er lh.........................................................  0 15) 0 16
Medium ham*, per lh......................................................0 15 0 154
l^arge hams, per lh........................................................0-13) 0 14
Shoulder ham*. t»er lb................................................... 0 12 0 12)
Backs, plain, per lh..........................................................0 17 0 171

“ pea meal................................................................ 0 18 0 1®)
îfeavr me«e pork per hhl ........................................  23 00 23 50
Short rut, tier hhl..................................................... 26 00 26 50
Lard, tierces, per lh................................................................ 0 14?

" till»* “ ............................................................... 0 14*
“ pail* “ ................................................................ 0 14?
" compounds, per lb............................................. 0 10 0 11)

Live hogs, f.o.h...................................................................... 7 60
Dressed hogs.................................................................. 11 25 11 50

BUTTER—Butter is plentiful and a 
good deal of it arrives in bad condition, 
owing to the hot weather and careless 
packing. Merchants are again drifting 
into habits of “it will do,” instead of 
“it must be the best.” Large quan­
tities of butter come in, packed in all 
sorts of old boxes, without iee. Prices 
are weak, but no changes.

5»

Per lb.
Fresh creamery print...................................................0 23 0 24
Fresh creamery solids..................................................  0 21) 0 23
Farmers’ separator butter......................................... 0 20 0 21
Dairy prints, choice....................................................  0 17 0 18
Tub butter........................................................................  0 17 0 19
Baking butter................................................................  0 15 0 16

CHEESE—The cheese situation all 
summer has been somewhat dull and 
stubborn. Prices have ruled too high 
for safe buying, and every effort to 
make a break has resulted in disappoint­
ment. Buyers are anxious to get busi­
ness, and sometimes even bid beyond the 
safe point, but invariably it drops back 
again to the old level.
Cheese, new, large........................................................ 0 12) 0 12?

“ “ twins......................................................0 12? 0 13

EGGS—Eggs are firm and some are 
asking le a dozen more. This brings 
them to 24c and 25c a dozen. This is 
unusually high for the first of Septem­
ber and is 4c a dozen higher than last 
year at the same date. The shrinkage 
on account of bad eggs is growing less, 
but there is still altogether too much, 
especially at these high figures. When 
will the farmers who are careful and 
honest raise their voices to defend their 
good names from the blame that rests on 
them on account of the bad eggs put on 
the market by those who are careless 
and dishonest f
Fresh eggs................... .................................................... 0 24 0 25

POULTRY—This week shows a de­
cided increase in the receipts of poul­
try, and business is taking an active 
turn. Spring chickens are now of good 
sizes, and weigh from 3 to- 4 lbs. each, 
and are, as a rule, in good condition. 
Spring ducks are also full-grown, well 
fed and attractive to the buyer.
Early spring chicken, alive, per 11»................................... U 14
Soring chicken, dress*-*!............................................ 0 11 » 0 15
Hens, per lb. dressed.............................................................. U 12
Turkey*, per lb., large........................................................ 0 16
Spring ducks, alive.................................................................. 0 10

“ " dressed.................................................. 0 12 0 14
Old ducks.................................................................................... 0 08

HONEY—The quality of honey this 
year is excellent and prices are likely 
to rule high. The best market for honey 
is the Northwest, where a large part of 
it is shipped. With so much fruit on 
our hands, honey will not be used to 
any large extent for some time.
Honey, 5-lb. pails......................................................................  0 60

“ 10-11». pails................................................................... 1 15
60-lb cans, i»er 11»...........................................0 10) 0 11

A. J. Williams, of Harrisons & Cros- 
field. Ltd., Montreal, is on a fishing trip 
to the Laurentians, with a party of 
friends.

E. J. Ryan, president of the London 
R.G.A., Thos. Shaw, past president and 
Harry Ranahan, treasurer, all grocers in 
the Forest City, were visitors at the 
Canadian National Exhibition on Tues­
day. Messrs. Ryan and Shaw called at 
the office of The Canadian Grocer while 
in Toronto.

The funeral took place in Montreal, 
last Thursday morning, of the late Al­
fred Masson, until 1900 head of the firm 
of 1). Masson <fc Co. Mr. Masson was 
favorably known in the grocery trade. 
He was born at Beauharnois, and. when 
15 years of age, entered the employ of 
D. Masson & Co. He subsequently be­
came manager, retiring in 1906, when he 
was succeeded by his son Louis, the 
present head of the firm. Mr. Masson 
was 78 years of age when he died.
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Canadian Trade Changes of Recent Occurrence
Damages by Fire and Assignments Made—Many Retail Busi­
nesses Change Ownership—Others Offered for Sale.

Ontario.
!.. It. Kadeliffe. grncer. Toronto, died 

recently.
II. <i. (Jordon, grocer. Ottawa. lias sold 

to E. Brown.
W. \\ ing & Co., general mendiants. 

Shipka. Out., has sold to .1 no. Katz.
A. Willi», genera! merchant. Malvern. 

Ont., advertises hi' business for sale.
It. A. Thompson vV Co., general mer­

chants. Ethel. Ont., were burnt out re­
cently.

The Seville Cheese and Butter Co.. 
Malahide Tp.. Ont, have obtained a 
charter.

IV, II. Smith, grocer, flour and feed 
merchant. Toronto, has sold to Maude 
M. Jeffs.

fi. W. Hughes, general merchant. 
Black I lawk. Out., has sob! to McCutch- 
eoll & Co.

•I. A. Anderson vV Son. general mer­
chant'. lily tii. Out., advertise their busi­
ness for sale.

Cochrane & Co, grocers and butchers. 
Ottawa, are selling their business to If. 
M. Cochrane.

The Simpson Co., wholesale grocers. 
Guelph. Out., have dissolved. .1. Howard 
Simpson continuing.

Quebec.
A. Hesilets. grocer. Montlea1, has sold 

his a—ets.
G. IIurteau Freres. grocers. Montreal, 

have assigned.
J. B. Nadeau, general merchant. Farn- 

ham. Que., is dead.
M. He Repentigny. Jr., grocer. Mont­

real. has assigned.
Assets of J. O. Chartier, grocer. St. 

Paul. Que., are sold.
!.. Ouellet. general merchant. Alhamd. 

Que., has assigned.
11. Allard, general merchant. Valley- 

field. Que.. has assigned.
I ». O. I lavis, grocer. St. I.ninherl. 

Chambly Co.. Que., I- dead.
1*. H. Moreault. general mendiant. Lit- 

tie Metis. Que.. Ini' as-igned.
R. M. Moore, general merchant. Magog. 

Que., held a meeting of creditors on Aug.
'_'7th.

Western Canada.
E. S. Jackson, grocer. Vancouver, has 

assigned to .1, E. Chambers.
E. S. Rose, general merchant. Kinlev. 

Sask.. has sold to E. E. Miller.
Jalland Bros, grocers. Victoria. B.C.. 

have been succeeded by Alex Pool.
G. Herriges. general merchant. Engel- 

held. Sask.. succeeds Herriges Bros.
Mr. Burdett. of Burden & Taylor, gen­

eral merchants. Llodyminster, Sask.. is 
dead.

Benson. Haigh & Co., grocers. Nelson. 
It.Ihave been succeeded by Christie & 
Benson.

II J. Boyd, wholesale crockery mer­

chant. Winnipeg, has been succeeded by 
A. Bright & Co.

I*. !.. I .owe. general merchant. Kyle- 
liiorc. Sask.. lias been succeeded by Van 
Patten & Webb.

Gustafson Jones Co., wholesale and re­
tail grocers. Winnipeg, has asigned to 
tlie A. Macdonald Co.

Tenders are advertised for the pur­
chase of the estate of the Rochdale Co­
operative Asociation. Movie. JVC.

A. Pom fret, grocer and baker. Van­
couver. has been incorporated as ‘ ■ Th- 
People’s Grocery and Bakery Co."

New Companies.
The I Ion Cereal and Milling Co.. Win­

nipeg. has been incorporated.
Canadian Eatables. I.united, is a new 

company formed with headquarters in 
Toronto, to manufacture and deal in 
canned meats, mineral water, chocs •. 
fruits, etc. The provisional directors 
are. Milton Worth I lel.liorbe. I .eon Dry - 
deii. Asa I lye. Walter Albert Siiiilb. and 
Joseph l.yneh.

SOMETHING NEW IN CREAM.
A new proposition to Canadian con­

sumers is b ung promoted by the Canad­
ian Farm Produce Company. Montreal, 
who a re responsible for the appearance 
on this market of pasteurized and hom­
ogenised cream. The product is the ord­
inary cream from the dairy scientifically 
tier.till, so as to accentuate the nourish­
ing elements which make it so valuable. 
The cream is being- sold in bulk. only, at 
present. Deliveries arc made to grocers 
daily. Later on the firm anticipates -idl­
ing tin- product ill sterilized bottles, when 
they will develop domestic and foreign 
trade on a large scale. The pasteurising 
and homogenising are done with French 
machines.

WEATHER AFFECTS WALNUTS
One of the largest shippers of walnuts 

in the Limoges district. France, give- I lie 
following information about the walnut 
crop: After visiting the different local­
ities 1 can say that the crop in the de­
partment of the [sere will lie satisfac­
tory. An average crop may he expected 
from tin- department of the Lot. 1rs- 
than the average in the department of 
the Dordogne, middling in the depart­
ments of the Charente and the Poitou, 
and much damaged in the other regions 
of central France. On the whole, there 
will be a very considerable decrease as 
compared with the preceding crop.

-.Ta*. B. Campbell, representative in 
Montreal of the American Can Company 
was in Toronto last week.
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BUSINESS 
IS GOOD
you will say and we will 
save you money in discounts 
and freight if you stock our 
full line of—

RICHARDS
Quick Naptha Soap
Snow Flake Soap 

Chips
Ammonia Powder 
100°o Pure Lye
Toi et Soaps

_____________________________

Mi-Linda and 
Baled Havanas

are the Finest Cuban Lea 
Spanish-made Cigars in the 
world.

Write for prices

W. H. ESCOTT
Wholesale Broker

WINNIPEG MANITOBA
s

Let us quote you on your

APPLE BARREL
requirements for the coming season.
Also staves, hoops and heading for 
sale.

H. CARGILL <ZL SON
CARGILL, ONTARIO

SALT
Car Lots of Fine, Medium or Coarse, 

in Barrels, Sacks or Bulk.
TORONTO SALT WORKS. 128 Adelaide St. E„ Toronto

O. .! CLIFF, Manager

tr RAQUE

CANNING MACHINENT 00.,
OHIOAQO. HJ... U.S.A.
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A Good Storekeeper
studies his stock and sells only those goods he 
knows will please his customers, leaving the 
inexperienced dealer to experiment with the 
various “just as good ’’ brands and imitations 
of standard articles.

MAGIC BAKING POWDER
is the kind that pleases the people.

Winnipeg.______ TORONTO. ONT.______Montreal.
eh

ESTABLISHED 1852.

Merchants should recommend food-products that are produced in clean factories.

SCHOOL OPENING
School lunches make a demand 

for such CLARK Specialties as 
CORN BEEF, SLICED SM KED

__ BEEF, POTTED MEATS, VEAL ___
LOAF, etc., all of which are fine 
for sandwiches.

Those who have not tried a 
sandwich of

CLARK’S 
Veal Loaf

can have no idea of its excellence 
^just flavor enough to tickle the 
palate and of course all the nour­
ishment which is required.

WILLIAM CLARK
MONTREAL

Manufacturer of
HIGH-GRADE FOOD SPECIALTIES

Be Careful __
About Your Salmon !

The scarcity this year will result in the 
packing of much salmon which will not be 
up to usual quality.

To ensure your getting reliable salmon, the 
kind your customers want, order

QUAKER BRAND

SALMON
Only the choicest fish from the Fraser and 
Skeena Rivers find their way into the tins 
hearing the QUAKER label.

SECURE PRICES FROM

MATHEWSON’S SONS
Wholesale Grocers

202 McGill St. : : MONTREAL
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GRAPES PROMISE WELL.

Crops in the Vicinity of Grimsby Ex­
pected to be Record-Breaker.

Grimsby. Sept. 1—Growers here are 
satisfied with the grape crop. Last week 
they were/ hoping for rain and the 
showers that fell on Saturday night were 
welcomed and will do a great deal of 
good. There is no evidence id’ insect 
pests or rot over the area from .Ionian

THE CANADIAN GROCER

The pear outlook is good, but the 
Bartletts and some earlier varieties are 
shrunken from the heat of the last few 
weeks.

Where apple orchards were vigorously 
sprayed three times the owners will reap 
the benefit, otherwise the coddling moth 
and caterpillar have done destructive 
work. In fully three-quarters of the 
apple orchards the fruit is small and 
there are evidence of wormy apples.

A fair eomparison with last year re-

READ YOUR OWN TRADE JOURNAL.
Front Hjwmamillt Stu'i- man

We nave always strongly advocated taking one's own trade journals. 
Tite fellow who know- it a 1 or fancies he does, cannot be taught any­
thing new. s • need it.d read any publication, but the business man with an 
open mind never fails to find something instructive and helpful in a trade 
publication. This thought came to the surface at this time through .pin­
ing The Canadian Grccer Ti:e first set; . nee to catch our eye was this:

detail of tlie business,** and then l>> emphasize 
sentence I. ad : “ Make yourself thoroughly 

I... matter h w insignificant. for the voting 
i-iiaige of a business some day will find all such 

vvieoining <iirtieijt'iii s w hen tlie time comes." After 
reading this sage counsel w> si t ha k in ..ur chair and thought over the 
advice and e eluded that tin- young man in business training who nets 
on this advice - • tin- - in r. ad l" ultimate success in the occupation 
in which he is engaged, ••ur -inn-re advice then i-. take your trade 
.journal and read i: a- regularly, faithfully and thoughtfully a- y.ui 
read anything in whir ; y-.ii are deeply inter. <1.

puy- t. arn « ‘MIX

same i«l!,.i I lu* I.«XI
iliar wit ii • X « IV tie :;li
. all., in1 *!•• > :«• Iiax v
>n- iielt •I'll 1 in « •X Vl'f«

t,. Winona. The aver: g>- will b • slightly 
larger than f. nner sees u-. as in .ny 
young vineyards are n<.w tor tin- first 
time eoinitig into bearing.

I*1 imiis. say tin- largest grower-, will be 
middling t>. light in all localities.
reaches are a g..... 1 average ev..p and
seelll to Ile II ljttl" heavier ill the eastern 
sections.

ill

larding I lie who'e 
i e lily for a gein-i 

district.

outlook, speaks fav- 
ci- r.-iniiiieral ion to

11. Ii. <Lake, a member of the New­
foundland Fresh Fish Racking Go., has 
liven iii T> rout" for some days <ui a husi- 
: . — trip.

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being in constant touch 

with all sections of this country and foreign markets, we are m the best possible position to keep 
you posted bv mail and woe of any actual or contemplated changes and general gossip of the 
markets. Some of the largest concerns are subscribers, and we should like to place our propo. 
sition before you. For further information write

SMITH A SCHIPPEW, He. 38 Front Street, NEW YORK

SUOHARD'S COCOA
> This ie the sesson to push SUCH ARD'S CO- 
) COA. From now on cocos will be in aemsne 
| dally- It peye to sell the best. We guirsnted 
| SUCHARDS cocoa against all other makes 
\ Delicious In flavor; prices just right.

FRANK L. BENEDICT * CO., Montreal 
Agents.

OPEN TO BUY
From 5 to 10 Cars Choice Cooking Peas

Cl*an and White
Quebec's leading Flour and Grain 

House.
C. A. PARADIS, Dalhousie St., Quebec

AN HOTEL WORTH VISITING
Since the new Hotel Cecil liar. In. 

iipetit d in Ottawa, under the managem.- 
of Walter H. Walhy, there has been 
steady growth in the number of pair- 
year by year. Any hotel which been . 
more p pillar each suceei ding year mu­
gi vv a -eivie.- wliieli is quite mis 
passed. This is the see ret of the G. . 
The service is always of the very I». - 
Goniniereial men say that they can 
ways depend upon getting there 
lines! meals, the most comfortable !. . u 
and the most courteous treatment. M 
Walhy has had many years' expi-rii-m-. 
the management of hotels, and he k: • 
.ju-t what the traveling public <1>- 
Alid the knight of the grip he kt 
thoroughly, and. appreciating the 
that the traveler wants ail the .- 
f r> of the Ie me. and a little more, 
with no frills attached, in- eaters e«p 
ally t.. this class. And lie is -uei-e.. 
most admirably. Tie se who haw 
-: |■ j•< .1 at the f eei 1. when in (l;:. 
will find ii w.-li vv. it h v nf a visit. A

NUTRITIOUS AND 
ECONOMICAL COCOA
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tuna 
wav ■

n.. in.. - a eu»! ii - r nil. a-k 
that i- really laughable. Inn 
• ti. el i k -Ie uld In- ear.-I n'. 
i iy thing or do a. y tking t■ ■ . 

that a customer is ignorai
- rememlH-r iliât they are io t 
e.l on tile bllsil .-- as you ur
- i eniemh. r. lot. t liai tie re a 
s mi which they e- uld -a v. :
■ ranee.

T

The Largest and Oldest Barit-' 
Manufaclurers in Canada

GRATEFUL AND 
COMFORTING

IN V*-ll. LABELLED TINS. 14-LB. BOXES 

Special Agents for the entire Dominion, C. E. COLSON A SON, Montreal 
In Nova tootle, E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN A CONDON, Winnipeg

y Quanted the highest awards in compel

I WiNGHAM

ilgh
tion with other makes.

LET IS LIOTE YOl PRICES ON-

Poland Pearl Bariev 
Split Peas and Feet

John MacKay, Limite
BOWMANVILLE, - ONTARIi

! The GRAY, YOUNG 1 SPARLING CO., Limite.
SALT

MANUFACTURERS

ESTABLISHED 187

CIE FRANÇAISE du PAYES ALIMENTAIRE

Macaroni, Vermicelli, etc
Slrichj French Manufacture Guaranteed

Manufactured at
02 Beaudry Street MONTREAL __

__
__

__
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Christie
Fancy
Biscuits

EUROPEAN BISCUIT MANUFACTURERS WOULD BE 
THE FIRST TO ADMIT THAT CHRISTIE FANCY 
LINES ARE EQUAL IN QUALITY, PURITY AND 
NUTRIMENT TO THE BEST MANUFACTURED ANY­
WHERE. Yet we would hesitate to compete with the high 
standard English manufacturer on his own ground. Because 
ar know that a long sea voyage would not add anything to the 
flavor of Christie Biscuits.

There's no doubt about the high Quality of the rare European Fancv 
Biscuits on the other side of the Atlantic. But when they are shipped over here 
there's a difference. Grocers, mindful of their reputation, would as soon hand out 
counterfeit change as stale biscuits to their customers. Why take chances? Stock 
Christie Fancy Biscuits. You can always get them fresh — in small quantities — 
when vou want them. And on this side of the Atlantic, thev are incomparable.

X. B.—“Madeira Mixed" and "I herry Rings'—our 
newest biscuits—am fly sustain the Christie refutation.

Christie, Brown &. Co., Limited, Toronto

PRQGflESSVE GROCERS HANDLE THIS MONEY-MAKER

Our

VILLAGE

Biscuit

-V-

D1GNAR0, LIMITED. Biscuit Manufacturers MONTREAL

99“LUCERNA
IMPORTED

Swiss Milk Chocolates
will surely please your customers.

To buying agents for certain districts special terms 
are offered.

Write us for samples prices, etc.

LU SERNA ANGLO SWISS MILK 
CHOCOLATE CO.

■ <b

f\

214 Princess Street, Winnipeg

A SPECIAL MONEY-MAKER FOR. 
YOU IN THE BISCUIT LINE

Get samples and prices on our biscuits in animal form. Popular line at 
particularly attractive prices. In forms of horses, pigs, etc. Tasty 
biscuit, with fancy candy tracing. Great seller. Profit-vielder.

THE CANADIAN BISCUIT COMPANY, LIMITED
LA PERADE, QUE.

55
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Their Reputation - based on their 
Superb Quality - sells

Maple Buds, Cream 
Bars and Chocolate 
Confections

with a steady briskness that 
is most satisfactory to the 
dealer.
A well-arranged display of 
the full “Cowan” line would 
catch many a dollar for you.

The Cowan Co., Ltd.
Toronto, Can.

By Royal Litton Paint

NELSON’S
POWDERED GELATINE

is a perfectly pure Gelatine in powder form, 
ready for immediate use. without soaking.

NELSON’S
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON, DALE & CO.. Ltd.
EM8COTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agenta:
The Smith Brokerage Co., Ltd., St. John, N B.
Watt, Scott ft Goodacre, P.O. Box 1204, Montreal.
J. L. Wait ft Scott, 27 Wellington St. Eaat, Toronto.
W • E. Aabley, Winnipeg.
Geo. A. Stone, 34 Inne of Court Buildlnga, Vancouver, B.C.

in made Ucorice
BRAND

Hanuhth,^

Udimml Umkc Qa
Montreal.

SOFT MINTS—50. boxes.
ACME PELLETft—5-lb. tins.

M. ft R. WAFERS-5o. bags
and a complete line of LOZENGES, ETC.

Hard and Soft Lloorloe Specialties
Appropriate for the confectionery, grocery 

and drug trades.

Price Liata and llluatrated Catalogue on request.

AGENTS
ONTARIO, R. S. Mclndoe, 64 Wellington St. £. Toronto w 

PROVINCE OF QUEBEC end MARITIME PROVINCES 
W. H. Dunn, 394 St. Peul St.. Montreel 

MANITOBA. E. W. Ashley. 123 Bannetyne Are.. Winnipeg 
BRITISH COLUMBIA. Sh.llcross, Macaulay & Co , Vancouver

CtNAOA :
No better

Country

HOTTS:
No bettor 

Chocolate

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer’e most ready telle». Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott (Sb Co.
Halifax, N.S.
SELLING AGENTS :

J. A. Taylor R. 8. Mclndoe Joe. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. Q. Bedlington
Ottawa Calgary

5r*
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our, Cereals and Confectionery Department
V/orld’s Wheat Market Weaker In Tone—North-West Crop 
Promises To Be Good—Comparison With a Year Ago—Rolled 
Wheat Shows a Change.

,■ gemini tmie ni" tlit- xvurld's wln-at 
I is weak, uiili a correspondingly 

(* in tin- prices. The crop of the 
Cimailian Xorth-xvest Inis been 

i ll with great interest. ami as it is 
::Ini' s! entirety beyond all danger, 

i - safe harvesting is assured, it lias 
rffeet of settling the markets at a 
i- |irie -, and the speculative forces 
a-'inio more delinite positions. It is 

ill'll opinion that both Canada 
! ■ Viiited Slates will have much
-• crops than were expected, which 
ads to lower prices. Wheat in f'lii- 

- now within two cents as low as 
xear at the -aine date. In view of 
•act that wheat is a large crop, it 
. howevi r. be reiiienibered that all 

eatables are high, and wheat must 
it- level with them in the basis of 
\ able.

fore thu Hour which is put on tile market 
is still made from old wheat and there­
fore flour remains at last week's prices.

Manitoba Wheat
1st 1‘atvnt
2n«l Patent 
Strong baker»

Winter Wheat.
Straight roller
llien.le.l

", :hj >aj 
7, 30 5 40 
:» 20 2*.

CKRKALS Rolled wheat is lower
which is the only change this week in 
cereals. Old oais are scarce, and prices 
firm.
Until .1 wheat, .-ar lou.1 3 111

Oatmeal, ear l--a-l 2
Rolled wheat in barrels, VWllbs 3 2'» 3 -Vi

oats in hags, i*-r bag '.«> lbs 2 ■'>"
Oatmeal, standard and granulated, in bag*?** lb» 2 7'»

KEEP FREE FROM THE AIR.

MONTREAL.
l oI R Little activity m flour i-

: hie. Kveryimv is awaiting the 
. ip. mi that business is practically
- andslill. Orders are small, of a 
'i -mouth eharaeter.
XX lent |I at, Ills, bbl 'ft

’ r,.ll,.;S. t.l, .} 7"

H - le.id l.l l ’.«U:> 4*1
i r-iiring wheat |iatents. bid • •**

-I n.ng bakers, bbl 40
• ' -.bi.l...................................... - •*»

•in. • n. 1.1-1 4U
I I'.h. Present prices are ipiite

to h - maintained indefinitely, as 
- .c - me very sliort. and the usual 

• .illation, hoked for in the month 
e: -si. ha- not materialized this

. - wing to the eon 1 ililted heavy de-
- vp-rieneed f"t" some xveeks past. 
S* p; e 11 il te I*-1 let ol i1 ■ r demand set in

- alxv: \- heavy advances may be 
■ -1eil without fear of disappointment.

•horts. |» r ton 24 <#i
imllrd'i'.. i t!in mi
-tmight graitivxl, |wt ton 32 UO

ill. -s li, bag 1 55 1 85

ol.I.KI) OATS Tin- rather weak 
_ in n.lied mils, in sympathy with

- - sit mit ion. continu, s to he not iee- 
A decline in prices may be ex-

-1. ; - supplies of oat- are heavy, 
breaking of the corner in oats means 
all the supplies which have been 
hack xxill find an outlet, and this, 
a heavy new crop in anticipation, 

help but weaken the market.
i-at. huge............................... » 75

- '.it mf.il, bugs................... ...... 2 73

' • "t imieal. W-lb. hags  2 10tpiifal, 100-bags..   1 85
nnip-al............................................................ 2 OU 2 05

bags .................................................................... 2 50
bam-to................................................................... 5 20

TORONTO.
< M l; -Very little of the new wheat 
Hi vendition for grinding and (livre-

Ed. W. Pyke, a Chocolate Traveler. Gives 
Advice on Handling and Dis­

playing Sweets.
"‘Handler.-, of chocolates have to be 

very careful to keep them from the air.” 
says Kd. XV. Pyke. a Toronto traveler, 
who lias studied this end of the grocery 
trade for some years. "If that is done 
the older these are up to a certain period 
the better.

To demonstrate his point he shows 
chocolate- one and two years o'd which 
have been wrapped carefully in tin-foil 
ami kept in boxes free from the air. 
They taste as if they had been made but 
yi sterday.

"It's the same way with tea.” he 
claims: "the quality become.- deterior­
ated if air is allowed to come in con­
tact with it.”

Mr. Pyke. wlm, by the way has re­
cently been appointed manager of the 
T rnnto i Hire of Frank Magor & Co., is 
a linn believer in displaying confection­
ery to the best advantage. This is 
-hi.wn by hi- , wn at tin- nlliee of the 
company he represents. Chocolate manu­
facturers nuw-a-days turn out some 
hands me b.-xr-s. particularly fi r Christ­
mas trade, and these can he utilized to 
form attractive displays as well a- serve 
to keep the goods free from dirt and the 
air. Mr. Pyke lias a splendid example 
of what can he accomplished with as 
sorted confectionery boxes. The re­
mainder of the office is arranged in ac­
cordance with the confectionery display. 
The front is made attractive bv eases 
of pretty flowers planted from seed. 
Flowers constitute one of the manager’s 
hobbies, and with a little attention each 
day they can he made a valuable asset 
in any grocery store.

A little energy put into the handling 
and displaying of elmeo'ates will. “in 
Mr. l'yke’s opinion, be rewarded by 
giied results, for the profits of the re­
tailer are large.

0X0

| PERFECTION

^ 1' nOONEY BI1CUIT1 CANDY CO 
STRATFORD CANADA

Think What 
You Lose !

Think what you lose if you 
are so short-sighted as not 
to stock an article for which 
there is a constant demand.

MOONEY’S
PERFECTION

SODA
CRACKERS

it II

are just a little better than 
the others, because of the 
extra skill put into their man­
ufacture and the extra care 
taken in the selection of the 
materials. Our methods of 
packing preserve the individ­
uality of the MOONEY 
CRACKER and retain its 
freshness indefinitely.

THE MOONEY 
BISCUIT Æ CANDY 

COMPANY
Stratford - Ontario

Cox’s Gelatine
Whf-n an
ARTICLI
ha«$ hehi t
FIELD

SIXTY
YEARS

MERIT
on its si«i
That is xx
you slum

cox
<«E I.ATI

Canadien Ajenta
C. I. Golsoa & See, Moatreel
D. Hanoi â Co.,
A.P.Tippel * Co.,

J. & G. Cox,
Lid.

Gordie Mills
1D1NBU16H
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THE 
PROOF- 
COUNTS-

If a man came in and told 
you he was a doctor, and 
couldn't prove it, would 
you believe him ?

Then, if a man comes into 
your store and tells you 
he has a Bordeaux Choco­
late that’s “just as good ” 
or “better” than the orig­
inal, the

66 BORDO”
CHOCOLATE
will you believe him if he 
cannot SHOW you?

We are the originators. 
Ours is the only Bordeaux 
Chocolate which has been 
on the market 25 years, 
and which has been selling 
constantly all that time.

“The Proof of the Pud­
ding is in the eating."

The " ‘ ' Biscuit 
Company,

MONTREAL

Till- CAN' \ m A N GROCER

CLERKS HOLD A PICNIC.

Guelph Counter Salesmen Have Pleasant 
Time on Last Half Holiday.

Guelph. August lllst. 'flu- Guelph
I i'k-" ui .1 Salomon "s .V-.iriati-m
-. ! i lu- la-i liait' holiday of ilu-ir half

i> i.. !a-f Tliur-dax. in an n,
j >-«<*!.- ii..i: in i’. Il xxn» tin- ■i.-i-a>i<i|i uf 

ir Ai ::iial Field I lav at tin- park, 
liai-- » ai:.l gain. ■- Were put - i. it. the 

a t. i-i’t.ai.il a liai .1 ouiu-ort anil- lin-ky 
•■‘>*‘1 a » ing i-niiti in tin- i-x i-iiing, 

naît.\ va ualiîi- pi iz. s. donated In (iuvlpli 
ii i i'«-iiaiiis anil some xx hidi-alr non-rs. 
v ii- pre-enled t.i tin- wini.i is.

It is understood the association rani-
- i' will liianriaüv ami n-alizi-il suf 

1 -i' i - i-asli tu vvipi- iint tin- ill-lit ini-urn il 
i.v ... :r i viiir-ii.n nf si-vi-ral we.-k- a gu.

Results of the Races.
I 11 -.1. - - f : in- ilill'i-i'i-nt i x i i - i. :

■ it .-'I . --i'i an* as l'..ll..xx> :
11-It' Il I'll!.. ..pi Ii. ! - ;. A. Su.il II ; 

d d. I' Su i:
I’ ta -■ -iir. . l-i. Hu?. Murray : 2nd. 

i i'-:. - W". i iliinutiii .
Ili ••i'i'. x a ni ila-ii. I- irk- mi A . 1st. 

!•' >: • Ii ' i - 1 : 2 1. I Smith.
I! x- ii. r hi. loi» v,i-. 1-.. "F. Itur-

- -- : - '1. Ii- x Spaliiinj.
Marro-d ladies* ran. I- . Mr-. Hark:

- Mi- i n rl- : iir.i. Mr-. <'lialor.
I -a. - " "in yard ra.-v. I -. Mi--

II p - * Mi-- liai In - till. Mi —
If.trk.

N-1-Ii.i■ I a i .ni; g ran-. 1 . Mi —
I-' : Mr- I'hilp.iiw.

II 1 - 'ai.!- da-li. i p.- 1 -;. A.
■ - -. Ii. Ii. tii - i : iir.i, I'. Su,it ii.

1-t. Sti .p; 2nd. 11unti l. 
I! ■ I h - vxa.k. 1-;. MrGildi.-r: 2nd.
A. Su ...

I i ' an 1 - . M : — I .a : in i : 2nd. 
’< -- 1 ::d. M:- Ha l-.

ES
U£)@X

PERFUMED - POWDERED

BEST PROFIT MAKER FOR YOU 
BEST VALUE FOR YOUR 

CUSTOMERS

1 luiiki-y ran .—1st. Wvltb and Men 
"«>; 2nd. Smith and Cnuvson.

lit-ruit rating race. 1st. Geo.
2nd. M i-G ilihuii.

Wlu-i-iliarroxx rare. 1st. Hark a 
t'lii i-l i'- : 2nd. Hniallirk ai d K ran--.

fat .Mri.'- ran-. Won l»\ Aid. 
liarln r.

K\-l'irrk-‘ ran-. Wm. Ii\- < ", ,i 
Wort iiingto.'i.

I a-' Ileia11 Mrrrna1 Hr ix'<*rx I I 
liii-r xi a- won in two «I raiglit lira - 
.lark-or - gr«'eery -tore lmr-i .
1 lew i r I’i! " -.. hutruer-, a good see. 
ai:d Ii lirli i. - uuiviiri* lo-r-r a dose* ii. 
I’u-: time, l.-l.'i.

I hr hr-inrlu. rare, half itiili- 
w.is xx..a in -i raigiu Inal - lix K- 
A lhright. Guy -rroiul. and Grrn 
l.ad third.

Clerks Win Ball Game.
1 ,1- II a . gan ui-! \\ , vi 1 i *•'• . .

: am a.. d : lit- t « rkV .i. il S.I • 'll
lean, xx i - xx• 1. In î 1 n* ('!. rk - In ;i -
1 1 " to Til. 't • .i !ii> x\ i rc a- r..:;.

1 .rfk- Klll-ite, 1 iilllhl*. Mii: • T.
Tagm . Siiii-ids. Kivt Gi
S.-nii ,i d S; exx'iii i.

Hank. r-. On... Mi; tiiu t l. I»
S.ixliy. 1■'air. Hell •*rn:i!.. 1 a i •i;<. 1» .
a d l.y in-ii.

I nip: re I ta 1. • x .1. -huso! .
•Liters Mr| lor.iid xx a - a: leu; n 

1 !•;_ dill.■i i-;; rvi-iil- in the aftrn,- ,
I'll.- judges Were: Mr —1-. Ii 

I il.xd.il . Ii. S. I 'ml and Hr. ■
- arter. Mr. f. W. Peer.

A ■ uuihei* of the 1. eai men- 
•"riii'il out and patronized the eh 
•lirir annual outing, and in . tin r 
■•ii: inneh xal iahle assi-tanre.

The clerk- were indi-hled !.. a 
i ""iher o| w mrr-ale houses for 
hand-. ine prize- tha: were d.n.a - .

I in- prizes w m- m i-vliihith i 
"ne w ..! a \\ yrdliam - reel . i.
• he mime- . f tin d.ma:, -, ailm- ■■

I - - -
i- - e ra: ; hand ..err 
M:-- Mary I. ads;- io-. g. d d w air 
I hi i hi r. i-11: j a— lurry li nx 1 ; M — 
hams, lawn iimwer. and Mi— \ 
Wi'lian -, taliie.

A. I*. | ipp. ,X i M, , :
:, ;eh app lint. .[ ag. it- f r :I 
- t "eh. - ter the Greek 1'itrra 
l’| i • 1 I 1 ra - 11 reree.

From the Atlantic to the Pacific retail grocers 
and general stores are selling x

WILSON’S
FLY PADS
because they give universal satisfaction and pay 
a very large profit.

2519
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How to Make the Gossips 
Do Your Advertising

Shopping hath it-- charm.-—
Hut Talking is their strong |>oint. 
They dearly love the liin Work"— 
the Ladies.
Never have tec been to the Sewing 
( ircle. the Ladies’ Aid, or that Mil­
linery Display called "Ye Willing 
Workers' .Meet—’’
Yet < )ttr Wife ( the Real Boss) at- 
tetids assiduously.
So that echoes of the Doings have 
reached us.

* * *

She goeth with twofold object:
Tu Listen- w hen not talking :
To Talk—when not listening.
And to think that it i- Y( >V who siip- 
plies the topics.
I'or the talk is of Domestic Economies 
Kitchen Worries. Culinary Wrinkles 
Doygh Punching and It read Raising 
Experiences.
All of which. Brother Grocer, find 
their origin over Your Counter.

* * *

Yet this is the Best form of Effec­
tive Advertising.
And the Clieuf'cst you get it free 
with El YE ROSES.
Then it comes from Real l'sers. Suc-Ï 
cess fui C ooks. Disinterested Support­
ers and enthusiasm is contagious. ? 
\ny housewife can realize her fond­

est kitchen ambition— 
lli-conie the best-famed breadmaker in 
voiir town—-
I tv using the tlotir called ‘‘FIVE 
R< )SES."

* * *

She lvi' loaves worth showing oft. 
goodies worth boasting on—

While Mrs. ( ook 111 looks on envi­
ously.
And «he answers that suggest ice <ju< - 
tii m—
"\\ ho"' 'i "iir Grocer?"

What are tile Gossips -aving ■! the 
Hour you are now selling?
W hat of ( uoker\ Disappointment'. 
Mat Failures, and the Keen Cusm Ti­

tles.' of Poor Stuff?
Haven’t you everything to ^ain with 
I-1 \ E R( >SES. Brother < Irocer? 
Nothing to lose.
All the Free Advertis ing the La­
dies' Aid. the I ree Demonstration of 
Baking Successes, the Repeat < Cders. 
the Trial Orders, the good recipes 
with your dour handed ah' .in- 
town ?

I
I lie one ali-pnrpose llmtr which 
liakelh fast friends.

( )nce tried, no woman dares overiook 
f I \ E R< IS ES for a makeshift.
Lest she depreciate that Cooking Rc- 

1 putation so suddenh acijiiired 
Which means your Permanent Trade. 
Brother Grocer.
Because it makes go,! tiling- better. 
it increases its n;en consumption 
So that one bag of R( )SES svlK ten 
While Y< H count the c-i - and haul- 
the dividends.

Give the gossips something to talk
about. Brother Grocer.
Something that won’t cost you more— 
Nor your customer more.
But pays BOTH more.
Give them FIVE ROSES.

Lake of the Woods Milling Co.
LIMITED

MONTREAL Makers of Five Roses WINNIPEG
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Salmon Season Concluded and the Run is Short
Pack Not Nearly Up to the Expectations of the Danners —
United States Fishermen Accused of Illegal Trapping—Inspec­
tion is Loosely Attended to—An Estimate of the Total Sock- 
eye Salmon Pack.

Staff Correspondence.

Vancouver. August 28.—The suckeye 
-allium season closed on the 25th with a 
pack on the Fraser river that was dis- 
appointing to the fanners. As pointed 
out in these columns previously, the 
canncrs in Canadian waters had little 
chance of securing fish, since few are 
allowed to pass the traps which block 
their trip to the Fraser river. Those 
trap- are in Vnited States waters and 
have been operated day and night since 
the beginning of the season, without any 
obse rvance whatever of a close season of 
tit; hours in each week. Canadian in­
spectors secured undoubted evidence of 
thi- utter disregard of laws, and further 
substantiation i- given by the declara­
tion of O. K. Hough, of Port Madison. 
Wash., who charges straight that no in­
spection whatever was made by the 
proper officials of the fishing in the 
waters of Puget Sound, and that the trap 
men operated without any fear of prose­
cution. Under such circumstances as 
these, it is little wonder that few fish 
were obtained in the Fraser river and 
the (iulf of (ieorsia.

The pack on the Fraser is placed at 
420.0IMI cases by W. 11. Barker, general 
manager of the B.< ". Packers, or about 
half of what was expected and for which 
preparation had been made. The total 
pack in Washington was between 850,- 
<H)ti and 000.000 cases, or more than 
double. •• It is unreasonable to the ex­
treme." Mr. Barker remarked to The 
(iroeer. “that we should have to provide 
the fish for the American traps and get 
no benefit. The season is late by two 
weeks thi- year, and if we could have 
got the extension of two weeks that was 
asked, our pack would have been much 
better. I do not think it would have 
made a great deal of difference in the 
number of fish in the spawning reaches 
of the river, and even if so, who will get 
tile fish in another four years? The traps 
■ n the other side.

An Estimate of The Pack
The fish came along almost on sched­

ule time, as prophesied by the manager 
of one of the Fraser river canneries to 
your representative, but reports from 
the north would indicate that there is 
some contention in the statement of Mr. 
Barker that the season is backward. 
More fish are reported in the Skeena at 
this time of year than ever before. The 
canncrs in that district have had a poor 
pack, and with the old regulations would 
have done well.

The total pack for British Columbia is 
computed at 025.000 cases, as follows : 
Fraser river. 420,000; River Inlet, 85.- 
000 ; Skeena river, 05.000 ; Naas river. 
30,000; Lowe Inlet. 14,000; others 11.000.

The Columbia Cold Storage Company, 
of New Westminster, is preparing to 
open camps in the north to handle cohoe 
salmon. One will be at Bute Inlet and 
the other at Toby Inlet. The cohoes will 
be placed in ice as soon as caught, sent 
to New Westminster, where they will be 
packed and shipped. The cohoe season 
lasts about six weeks. The experiment 
of shipping soekeye salmon in ice to the 
eastern market, made by a Vancouver 
firm, proved a distinct failure.

• I. To discontinue the giving of 
prizes to picnics, societies, games, 
etc.

4. To discontinue the giving of 
calendars to customers after Dec. 
31st, 1000.

5. Not to give credit accommo 
dation to persons whose names are 
on the delinquent list of the associa 
lion until their names are removed 
by meeting their obligations. 
Clauses one and two have been

force for several years ; the others a: 
of comparatively recent date. The agn • 
ment is living pretty strictly lived up 
■ u the part of the merchants.

CHATHAM MERCHANTS' DECA­
LOGUE

Agreement Strictly Kept Referring to 
Tickets, Calendars, Advertising, 

and Delinquents.
Chatham, Sept. 1—The following 

agreement, recently, adopted by the 
Merchants' Association of Chatham, lias 
been called "The Merchants Decah guv. 
though only live clansi-s are onilndud 
in place of the necessary ten. It is 
printed in card form and is a prominent 
feature of every merchant’s ofiice equip­
ment. occupying a conspicuous p ace 
where it can lie quickly railed to the 
attention of any delinquent or ticket 
salesman :

NOTICK.
We are members of the Retail Mer­

chants’ Association and we have agreed :
1. N"t to buy tickets for con­

certs, excursions or games of any 
kind in our places of business..

2. Not to advertise on pro­
grammes, hotel blotters or any 
o t h e r promiscuous advertising 
schemes.

Tell Your Customer* 
That :

SHAMROCK
BIG PLUG

SMOKING TOBACCO
When out never dries up or 

becomes hard. Tho /eaves 
are *o firmly packed that the 
plug remaine fremh and moist

McDOUGALL’»
CLAY PIPES '
Tub Bbst in The World.

d. McDougall & co. ?'“f.°nwd

Tel. Up 2076 Tel Eeet 5964

YOUNG S PATENT PIPE
in Seven Shnÿée

W. J. GRANT
Sole Agent for Conede 

506 Lindsay Building, MONTREAL

Black Watch
The Big Black Plug 
Chewing Tobacco

Already a Big Seller

Bold by all the Wholeeale Trade

60



THE CANADIAN GROCER

ANSWERS TO ENQUIRIES.
(Questions on trade subject» are solicited for tbla 

-pirtment. Letters from retailers, clerks, travelers, 
ocrs and mannfacturîrs will be welcomed, as well 
suggestions for trade improvement.

A Woodstock grocer asks : "Wo arc 
\ ing sugars locally in bags at prices 

. ;ed in Toronto for barrels. That is 
say. when granulated is quoted at 

.75 in hbls. in Toronto, we get it here 
(Jic same price in bags, plus cartage. 

The last lot we were charged $4.80, 
sel'er claiming tluH sugars had ad- 

i.eed. 1 drew liis attention to your 
iatii ns in (inicer of Aug. 20th. but 
-ax - that they are not correct. To 

:ie the matter we would ask you to 
vi- us correct quotations. We feel sure

that the quotations in Grocer are cor­
rect." —

Answer.—The quotations which ap­
peared in The Canadian Grocer of Aug. 
20th are absolutely correct so far as 
the Toronto market is concerned. The 
enquirer has not, howexei. taken into 
consideration the equalized rate from 
Montreal to Woodstock, which is 26c. 
and when this is done it will be found 
that the seller was correct in his prices 
but wrong in saying The Canadian Gro­
cer was incorrect in its quotations. 
Sugar has not advanced since July 28th. 
At that time it went up 5e. Today’s 
Montreal basis is. and in fact the basis 
since July 2Slh. has been $4.65 (bbls.) 
and $4.60 (bags), f.o.b. Montreal. When

the equalized rate of 26 cents from 
Montreal to Woodstock is added then 
you have the price delivered in Wood- 
stock. This would equal $4.S6 per bag 
of 100 lbs. Subtracting 1 per cent, cash 
discount, it will equal $4.80 net per bag 
or $4.85 per bbl. Toronto prices are 
always 10 cents above Montreal.

Some clerks make friends, and there­
fore customers, by anticipating little 
attentions, trilles in themselves, but 
thought much of by customers. Most 
people like attention, and, in business, 
the fostering of this human w. akness i- 
a most valuable asset.

■The 7-20-4 Cigar-
Make that the feature of your tobacco department. If you have no 
department, start one to-day, for there is money in such a proposition. And 
it’s such cigars as 7-20-4 (notice how easy it is to remember it) that win 
and hold customers for you.

ASK THOSE WHO ARE NOW SELLING 7-20-4 CIGARS.

The Sherbrooke Cigar Company, Sherbrooke, Que.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT WHY NOT 7

“Tuckett’s Special”
the new 10c. plug is the latest

*

Order from Your Wholesaler

Manufactured
from Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAIILTOH. CARARA
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ONIONS
Yellow Danvers and Red*

If you want a car of Canadian 
Onions write us for F. O. B- 
prices we have large supplies 
to offer.

CANADIAN APPLES
Before placing your orders 
you will do well to write us 
for prices.

25-27 CHURCH ST. - TORONTO

The next two weeks will see 
large shipments of the finest 
Canadian Peaches, Pears and 
Plums arriving on this market.

Might a» Well Have the Best. 
Order

They’re the Best they stand the 
time test—28 years and all to the 

good.

AGENT :

J. J. McCabe
X 32 CHURCH ST,

TORONTO

Canadian Fruit, Vegetable and Fish Marke;;
Canadian Grown Fruits Supplant the Californian Variety—The 
Toronto Fruit Market a Wonderful Sight this Week—Vege­
tables Plentiful and Prices Reasonable—Fish Supply Strength­
ening Up.

MONTREAL.
<Ht KEN KHVITS— Tilt- California 

season i> rapidly drawing to a «•lost1. 
Itartlell pears are nearly finished. A 
number of ears of this fruit are ex­
pected front Oregon, while a moderate 
supply front Colorado will come forward 
later on. While several varieties of 
fruits are finishing. it d< t— not mean 
exactly that the Californian season i- 
ahs.dttlely over. a> there i- a large grape 
crop to he are.Hinted for. All tile grapes 
« ;. 1 net he marketed lit fore November. 
Canadian plums are arriving freely ami 
are being tpiiekly re- dd. demand being 
- it isl e t it y. I Varie--. pi at - ami grapt- 
will be e .tiling in shortly, too. Cali­
fornia Tokay grapes are slightly easier 
this week. Otherwise limitations are 
practically itnehanged. Delaware grapes 
are now ipioted. tfsi a crate being asked.
Ag-ples, Sgiies. XXX. Mil 7 00 7 SO

early. basket o 2T» 0 .Hi
■ ral-s. basket U :V,

Banana* emt ed. hunch 1 2f> 1 7*>
hllfelrirint. *JID|t hox 1 7'i "J ’J.'i
I YanU-rrie-s. g-er crate ......... f. tm

hag . 4 no
«Iran- <. California. Malagas, vrai. *2 MU

Tokays, i-t alc  it mi
Delaware. cra’e 3 «Ml

la-nton., Wrriillis. M-x 4 tin
Maoris. M-x 1 .'hi

Lunes, g*-r Mix..........  .........................  1 mi 1 25
Melons. Montn al. l-asket of 12 !<• 13 3 mi l«l mi

< "itnailian. f, toin i rai» 1 .'hi
Oranges. lat«- Valencias. . ................. 3 ."iU 3 7'*
Pi-m’h»-». t’aiifornia. Mu 1 2,i

Canailiaii, basket u 3.5 n :h>
Plums. California. t*er crate I'd) 2 2'»

C.tnudian. basket M 3o n t"i
Pear*. <'alifomia. (Bartlett) g-er M-x......................... 3 25 4 Mil

Canadian. basket Q 50 u Chi
Pineapples. Florida. Mm •> on 5 25
KaspM-rries. »|iiart 0 in 0 12
Watermelons. «*ach 0 30 0 4o

V K< i KTA HI.KS—All vegetables are 
in large supply, and prices are reason­
able. A short spell of rather coo! 
weather curtailed demand slightly, lint 
not to an appreciable extent. Cucumbers 
are cheaper, supplies being large, (^iiite 
a basket business is being done, the en­
cumbers in this convenient form moving 
freely at 2”>c per. Cabbage is steady at 
figures ipmled with supplies increasing 
weekly, (ireen peper- are easier. I'of-t-
toes are steady with a sliglil upward tni- 
d nev at present. Tomatoes nre ipiick
>i lllT- ;|i nid |»lici‘S.

1:1"’. <l«l.
Corn is in fair de-

licet*, old. hug 1 têt
new, dozen hunches. 1 00

C arrots, dozen bunches. 1 SO
<"ahhage. dozen. ............................... 0 20 0 Ai
< elerv. ( anadian. dozen 0 20 0 40
("auliflowers. dozen 1 < It 2 no
< "om. dozen 0 30
( 'ihiuiiMtk. dozen . ... ................... 0 Off 0 lo

o 2:.
< ireen gs-g-g-er*. crate ................... .............................. 2 50 3 <11
Horse radish. lh................................ 0 is 0 20
l«ettuce. dozen............................ 0 If, 0 40
1^-ekn. dozen................................ 1 <*l 1 K
< »nions, doz. hunches.................... l IO

large, white, dozen 0 .VI
Spanish, caws i viihs

crate* .50 1 hs
Potatoes. Mont real. hag. 1 INI
I’nmJ' V. dozen. ................................o id 0 is
I'ca*. Canadian, bag. 0
Pai snips, dozen hunches
<age. dozen ..................... 0 fill
Savory, dozen................... 0 .vt
Sninach. Canadian. hox ......... <i no
String M*ans, 1 tag. or. o .no

0 3S
Tomatoes, Montreal, gin hox....................................OK o no

hot-house, Ih ............ 0 08

f>2

Turni|»R. l-ag................................ ..........................
n« w. dozen.................................................................

Vegetable Marrows, dozen.................... . ...
Wat ercress. dozen. .............

KISIl Reductions oil several lim- 
fresh fish are noticeable this week. S 
plii ~ have been somewhat larger. Co. 
weather has resulted in more fri-ipi 
and larger orders, and the beginning 
tin- always heavy fall demand i- 
r.-ailv making itself fell. Among 
mus which haxe droppid from t...

are hlnelisli. haliliut. hadd 
tnaekerel. market e. d and steak 
Fresh harlmtie are now i|tioied. sup) 
being satisfactory. New green c 
arriving freely and is in good don . 
Lobster- are in fair demand al lln.-

KRKSII
BarMitte.
Bluetish, |n r lli 
Brook trout, g-er lit
Hon*, lier Ih.............
Flounders. j*er II»
Halibut, g-er ]h
Haddock, gs-r Ih 
l*ake trout. g-er lh 
Mackerel, gier 11- 
Market i od. lier lli 
Salmon. Be.
Sea t rout. gier II.
Steak cod. |HT lh.........................
Whitehall, g-er lh...........................................................

FRI IZF.N
Hon*, w inter caught, gier lh 
llalihut, g-er lh
Steak end. 1st Ih.................
Salmon. B C . red. i*er li>
Salmon, Fall, gier !!■
Salmon, t^ualla. |ht lh
Salmon, t ia«|>e, g-er II-.....................................................
Whitefish, large. i»erlh...............................................
Whitetish. small, g-er 11-

SALTF.D AM» PICKLED
Itoneles* cod, in Mocks. all grades, at 5$. h. 8. H x lu. 
t ireen cu l. g-r lb. .
I-ahrador herring, half barrel...................
I.ahra.lor sea trout. Mils...........................................

half Mils.....................................
No. 1 mackerel, g-uil.........................
V" 1 ’’ halfh 1-
Skinless cod, lUU Ih rase.............
Salmon, B (*.. half bids .............................................
Salt sardines, 20 lh gmil ...................................

SMOKED
Haddies. Ifi lh Ims . gwr 11- 
Kigigier*-d herring, i*er Mix
Smoked salmon, sugar cured, gier Ih.....................

SIIF.I.L FISH
I«oh iters, live, |*er lh............. ..............
Oysters,choi«-e, hulk. Illigi gall............

‘"Sealshigit I tu g • gal

TORONTO.
liRKKN Fitl ITS The fruit m.i 

;tl I In- time of the year is at its In- 
and i- a wonder to see. Talk about < 
fonda with it- oranges, apricots, 
hut when the Niagara district is a 
he-t. there is nothing in the worh 
compare with it. Early in file s.-a 
this garden of fruits, starts with s’ - 
berries, and front one fruit to the .. 
it keeps the markets supplied mill 
end when the snow begins to fall 
Hie latest varieties of grapes.. .1 
now. after the early peaches are • 
the first of its choice varieties are >■ 

ing in. The "Si. .lolin" variety cm 
first which i- in abundance, and 
ipialily and appearance has never h 
heller. They are simply lovely to I' 
hold and still more so to eal. I’hi 
also are here in endless varieties a
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, Ill V. illl lil .'l'l i|lii'lll. I‘«Nil - ill I' 

x pindiiug tn tlii' front, and claim 
nil. The first grapes have made 
appearance. The market un I In­
is a Inisv hustling hive, and vet 

all this immense ipianlity ■ 1'
. which is emuing and gi ing. all ■ f 

is eai eflllly Inmked a ml eiiiil'gcd 
hundreds nf lmyc:>. everythi. a' 

ai as regularly and orderly a- 
ai'rk. It is really a niugiiiliee.it

and relleets credit ml I he win 1 
,ination of fruit growers, wholes.ih 

and retailers.
_-t i • it. haskft

p»-r itaskt i.
•- Ma. k. hn.sk. t . .

• null l.ti'k. t

\ t.l. lit
• .1 \ i-i.i « „ -•ii.iii

' .i . '- ititi.ii.ri. i.a k. t

I i ;KTAI»LKS W-. ;;,>;«•< ;,,v :dv

I >;i \ - Ï11 » I » li « * * i l»V ; ill* irii : -
w : : !ii 11 c;i>\ rmich of i in- cii v ,t ::.l

• ! * « 1 «Ul t l'î lu lllV Si • Tt > i,|- l-\ t I;

I h i x ni «• houses. :i 11 « I : iicivtuH*
. ■ ;irli t Ilf Hl.ll k<t. I » ! I ! -till <llrii ;i>

t'Z'j: j»';uii>. «-1 ; <• : i ii 11 m • i■**. pt ■(»-

« ;v.. I'unn ;i larji- par; of i In- 
NY hi U* Ohio 11 .tai«» i> a y«t\ 

va i ;i ! v a ml in tr<>o:l ih-mand.

i'.a-.kft 
htlti.jl

I-'»'
"• v r l.o.k '

' 'i.i'lt.ifi. | •*! il»»/

'

• ititulian. gn in. |h■ r ilo/i'ti
I'.". VM-.

' ll. per li;v<k«-t.. . .
• '1. la v UtskH 
« |» r hush« 1
-VV • I. Ie.sk. I
-«••• I. |n■ t liatiip r 

< hi nil.m. jut IwskH

11. 1 V.
:i ou • - Hîi h ;r.1» .Vi U i. l

1 7 *. V ■
1 H) 1 .
1 4» 1
h to o : i

i "i i
1 .
1 •

h •" - 1 ’

CANADIAN CRAWFORD

PEACHES
Now Coming Freely

Make your selection when in at the Exhibition 

SWEET POTATOES and CRANBERRIES
Both these lines beginning to arrive.

/X t/OyppO Wc are again to the front with the famous V « O I CnO Long Island Native Oysters. Fresh Dally.

WHITE & CO., Toronto

BUSTER BROWN
Buster says he’s away on business—I think on 
holidays. Anyway, I’ll attend to y,->ur wants 
When you order Lemons mention the brand 
“ BUSTER BROWN,” The Best Sicily 
Lemons. Tige

FOLLINA BROS..
Palermo. Packers

W. B. STRINGER. 
Toronto. Can.. Agent

* jfli
CANADIAN

Musk Melons
also

Rocky Fords
are rapid sellers

\ Plums \ .i, ki„a. in 
Peaches\l3rge supply

■ i J

PEARS

Tomatoes
at their best

:
Wire, Phone or Mail your Orders to

Stevens & Solomon
Shipper* of Canadian Fruit*, *to.

HAMILTON, ONTARIO
Phonmm 2700 and 0 90

late variety, 
smooth and 

solid

New Crop Lemons
EXTRA FANCY

California “Squirrel” brand 270s and 300s 
Verdelli “Marconi” brand 300s and 360s 

EXTRA FANCY
California Late Valencia Oranges, “Golden
Orange” brand, the Best Orange Grown in the world 
GEORGIA W ATERMELONS, and all other Foreign and Domestic Fruits

SEND US YOUR ORDERS

Hugh Walker & Son
GULEPH, ONTARIO

63
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The Policy of Retailers Going Out for Orders
Change From Conditions of Forty Years Ago—Business Done 
on a Cheaper Scale in Those Times—Were Men More Honest 
Then?—Better Methods Are Now Being Applied to get Trade.

Bx M. Mox.-r.

li i» interesting to retail meieuants 
to take a glance wvv the past, and note 
tile changes xvhich have taken p ace in 
tiiv nielli, «is and mode» ol" doing bu»i- 
ncss during tiie last 40 years. At that 
time there was very little delivering to 
do. and to go out and solicit for orders 
xva» never dreamed of.

Whether the change is for the better 
or not, one thing is quite clear and that 
is ail this extra expense lias added to 
the cos; of retailing. Together with all 
litis, xve must add much higher rents, 
higher «agis for help and many other 
expenses not km.wit of in years gone 
by. At the same time- and tills is par­
ticularly remarkable—then- is the fact 
that prolits are to-day m-l as good as 
they were then.

I'n'dvr tin se ci réunis; anct s .re i.a;ur- 
ai y e..n.es the conclusion that in 
tln.se days, stole keeping must have 
iieen an easy way to make un ilex ami 
a.-: rich. However, the struggle then 
was vcly mueh ;iie same as i; is !.. xv. 
Some made money, .oilers did n-.t. and 
faiInr* - frequently occurred. Tile old 
heads xvlnse experience extends back to 
those go, d days, tell us that business 
men were iimre honest, clerks were more 
faithful and did more work and tilings 
in general xv.it better. Then package 
goods were in.known, ami everything 
had I , b wviglied and parcelled. Bags 
were ever t; ; in use. an 1 it required 
training and practice to do up parcels, 
especial x sugar wi;h square pieces ot 
wrappit.g papt r. in view of this the
foil! VI may be iright tiiai e’erks ,11,1
nmre vv. rk. hill ill xvitli the higher
♦ XJH!. ><■> ii. « Vv ry ill partim-nt at .1 t lu­
extra «• of«h-: ivering the g.ioil». it must
prow that a > 1 lf(< ■ssfui grt eel" to-day
mus: km.xv 11 o XV I«> manage his b mines»
to b.- tier ad vat : ; a _r< • titan they did in

expen;sive day ».

On a Higher Business Plane.

1 t may lie » '.UK* sati.-faetion lo some
Iaj taik ; ill tilt the if i »< ni ui«l iday?s ami
tha t event hi n if i> if«.in«f to i he doîT»
now. but in ail lain.i s» they eannot hide
the fart that xve ;ire making pr,

one
iLrress

and1 that bn>i i:e»s is being d, «.n a
hiirher pi ane. xv i th a great < leal m«.re
a cl* ura ry ami care. While there are
si ii i >« .Till* s xv h ieh are not up to the
standard in many respects, it must be
apparent that a t:; e:lt deal m, TO at ten­
tlo| IS uriven to (‘■leanliness and ir. Kid
Lfo< .«is tinm in ye ai » gt : ne by. Ex,< ii in
t he ia>r 1 1 inniiths the changes f r«i in mv
ob* erva;i« hi iiavi- b< ■en remarksible. Tli’e
sto res a i kep: <•: eauer. the ifo« ;d> in
bet ter fuli.ditiu r. am 1 the geiieriil appear-
am•v impn>ved. Tin- rivalIrv xvhicli
kml*XV of nntliing i•xeept euttinjr prices
a;:. 1 îffiir nil hatred i» rapidly eh:ltnrimr

into a rivalry of better service and more 
cheerful and more friendly methods.

Merchants are not studying him to 
put one another out of business through 
mere selfishness, but are looking at trade 
as an important part of the industries of 
oiir own country. They are learning that 
they are deriving benefit in proportion 
as their services meet the convenience 
and wants of the people, and that noth­
ing but scientific accuracy in every re­
spect will meet with success. Instead 
■ f scales b.ing clumsy, slow, and in­
accurate, and in the hands of careless 
xveigliers. they have now not only liner 
scales, but the automatic computing 
shows the value to the fraeti. i; of.au 
ounce.

Going Out for Orders.
While xve appreciate the valuable em 

iributiotis to tin- machinery and methods 
• ■!' storeket ping, there is mu. li »;iil in 
an unset!ltd condition. For installée 
'..me grocer» online liiemselvt » strictly 
:• • storekf.ping xvliilt- others arc drifting 
away into a ~ .ft ..f >emi-pedilling .store- 
keeping. Some of the most suect ssfui 
gr, eers put all tiieir time in making 
their stores attractive and in wailing on 
tiieir rust,,mers xvlien they cal', while 
others are spending in. si of tiieir time 
, n tiie roiitl in eha-ing afte r inlets. ami 
to », .me extent, at least, neglecting their 
stores. and the chances of doing bttsi- 
i.t-s with their nearest neighbors. This 
practice is expensive and can hardly
be called g..... 1 sioiekeeping. and if it
e .iiId )>.- disc iiiinmd. i; w. uld be a 
gr.-at -ax lug to the* retailers ami would 
give a fair slum h.uli m.-reliaiUs anil

, oui !. r ni del s i 
no better chance to 

; hey ai? -;ay ed at hi 
fact that some of the l

b„

anil »alc», »aid a onsumer rccei 
while talking on the subject of v.v 
sales ••The more lie sells, the gréa , 
bis chance in increase.

"1 kllow ,1 a. store wliii'ii xxiil 
the patron jlist what she asks for, a 
labor under the impression linu sin 
the customer desire an additional ar; 
she will inquire for ii. This sure 1 x 
a grax'e error. Oftentimes, in ca 
where 1 am the purchaser, my rca» 
for not asking ldr an article 1» dm- 
tiie fact that I had not seen it in 
particular store, that I had n ; lia, 
desire created for i;. or that 1 liesila 
to ask f,.r it for some uncxpiaina 
reason. But if the particular g ,1» 
question are p.aced before me in a.: 
tractive manner, the chances for a 
are. .if course, much better.

• ‘ 1 low on earth am I km,w xx 
gr.-cer has in his .<:• re unless lie ad 
»..m.* un ai » ,.f telling me ? Of e,
I km.xv tint; h>- liai..li,s sugar. , 
but ;er. ite.. but tin re ale many ,
: nine» ins » t .\e» xxhith I » n, 
xx. 11 : ; Ini; do lit.; always think of n- 
t r .viit-n at the sterc.

“I know of another grocery 
xx hieh inis a i.,,v . method nf inti,.,1 .
■ is goods. When a customer b,;\
P iitmi ,,f e. IÏ, e. the merits ,,f a e. 
lirait,I , f v utlei.»i‘,l milk are exp , . 
t,, lier, l'ollee ami mi k i». of e,.ir ■ 
i a;ural combination. Win n »1 .■ 
e.iast s famietl iinats a certain lira 
v.it'iip is brought to lier attcnti'i 
sliv speaks abolit g, ing to a piciiie. 
gi'oet r immt tliatelx sot s a chance of 
ing her - me.hiug f. r her pienie h. 
rud bring» Ii » picric spiciaity 1:
■ or at tent a ai.n fins grt et r is ni».. 
p dite and ace mil., dating. If he 
that tin re i» a new baby at one's : 
a m at but inexpensive pit »t tit 
menaie!y sent to the lioiist- for the 
'tie. it get lien with e. ngrat nia i i, ms.
> a! xv ays greatly appreviated."

If all xxitiil 
would siand 
tnde than ii 
Bui from tin 
»iieet»»ful merchants do not go after 
■ filers, and hold tiieir irade. is gond 
evidence that a g.» il many people, if m l 
all. xvoiilil prefer to call at Hip store 
for their goods instead of being called 
up n. very often when nothing i» wanted.

If the extra expenses were taken into 
eiiiisiileralioii and the loss through ab- 
sdise from the store, ii is a question 
wile:her soliciting order» i> go, il store 
manageinenl. It is certainly pour policy 
for the pr, prieli r to be out chasing after 
orders and leaving the store in the hands 
of emp'nyei s. No person continues to 
deal ai any store very long, if her trade 
i» mu appreciated. If the pro prieli r is 
never to be seen, her visits will s, mi 
a thing of the past.

B. A. Burke, representing the A 
can Metal l*oli»h Company. I », » :. 
in M. ntreal last week.

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circuler

FROM A CONSUMER'S STAND­
POINT.

"‘In my .judgment there is no limit to 
tin* possibilities of a groper’s business

<4

St A SON 1909-9

Dried Apples
Shipment» Solicited

Settlements Prompt

W. A. 61BB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager
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Consider Them For Profit
The finest selected, smallest and sweetest fish is the sardine 
herring caught in weirs or traps in Passamaquoddy Bay. They 
are hygienically packed in olive oil, and, when you see the name

Brunswick Brand
it stands for something that is worth handling, something that the public wants, 
and for which you will have to place many repeat orders to meet the demand.

I

We are expert packers.
Our factory is the most modern.
Our name is a warranty of worth.

CONNORS BROS., Limited, Black’s Harbor, N.B.
AGENTS—Grant. Oxley A. Co. Halifax. NJ5. ; C. H. B. Hill coal. Sydney. C.B. ; J. L. Loritt, Yarmouth, NS.: D. Rattray & Son*, Quebec: Leonard 

Bro*., Montreal ; Arthur M. Louclts, Ottawa ; C. De Carteret Kingston ; James Haywood, Toronto ; Cha*. Duncan, Winnipeg ; Shallcross. Macaulay & Co.» 
Calgary, Alta. ; J. Harley Brown, London, Ont.; R. Robertson & Co., Vancouver, B.C. ; The Alf. Denis Co., Ltd., Edmonton, Alta.

FIRST IN THE HEARTS OF CANADIANS
| For Breakfast For Lunch For Dinner For Any Meal in any Season

--------------- ----------------------------------------------------------- ----------------------------------------------------- --------------

Shredded Wheat
1
I Q A Canadian food for Canadians, made in Canada of the choicest Ontario wheat, 
$ steam-cooked, shredded and baked. Its steadily increasing sales establish its permanent 
i leadership over all other cereals in Canada.

fQ If you visit the Exposition at Toronto, don’t fail to see our exhibit in the Process 
Building where we show the complete process of making Shredded Wheat Biscuit and 
i Triscuit, the cleanest, purest, most nutritious cereal food in the w'orld.

The “little loaf” of Shredded Wheat contains more real nutriment than meat or eggs, is more easily digested 
and is adaptable to many delicious combinations with fresh or stewed fruits. Tell your customers about it.

I The Canadian Shredded Wheat Co., Limited S?0ra Falls

Sakoims Quautv
Aûmià

BUdiUgrkar.
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ADD TO 
YOUR

(BUSINESS 
PROFITS 

( PRESTIGE

Write for Illustrated Catalogue : 
“Modern Grocery Fixtures”

THE CANADIAN GROCER

THE MAXIMUM 
OF EFFICIENCY 

IN THE GROCERY
is within the reach of 
every practical merch­
ant who will carefully 
study the particular re­
quirements of his trade.

“WALKER BIN” 
FIXTURES 

WILL HELP 
WONDERFULLY
as they provide every 
modern facility for the 
handling of a special or 
general grocery stock. 
They will

The Walker Bln and 
Store Fixture Co.,

UNITED

BERLIN, ONTARIO

Designers end Manufacturers of 
Modern Store Fixtures

wmanmti:
■Mtrul : Ksnsith N. ■«on. Cerium loil«i>( 
■aalUha ; Rattan 4 Tnattait «mint. ■««. 
SatkiUkts» ant tlkerta ; J.C. Slakat. Railaa. leak.

Saves Money at Every Point
The Bowser Self-Measuring Oil 

Tank prevents the loss or waste 
of a single drop of oil—and oil is 
money.

The Bowser enables you to wait 
on customers in one - tenth the 
usual time—and time is money

The Bowser eliminates almost 
all the labor usually required to 
care for the oil and labor is 
money.

When you realize that you an 
now actually losing the mone\ 

which the Bowser would save for you, can you afford to be 
without one

Write us for catalog 5044. It is free.

S. F. BOWSER & CO., Inc.
66 68 FRASER AVENUE, TORONTO

If you have an old Bowser, and want a new one. w, ite for our Liberal Exchange Offer.

< IT 1
CELLAR OUTFIT

System is Everything
Modern business success is built upon 

System. The bouse that is ahead is the 
one that is best systematized in every 
detail—especially in the selling end.

THE

Allison COUPON

BOOK

SYSTEM
is the most important phswe of selling 
system so far as the grocer is concerned 
You can get along without them, but 
not nearly as well as you can WITH

Mow They Work
A man wants < r*-*iit.
You think be is g*»od.
(Sir., lum a <10 A 111 
huh C«fU|*m Book 
Have him sign the 
receipt or note form 
in the front of the 
Istok. which you tear 
out and keen Charge 
him with SIU No 
trouble When he 
buys a dime s wrorth. 
tear off a teii-cent 
coupon, and so on 
until the Iseik is used 
up Then he pays 
the $10 and gel* 
anoth«-i4iook No |iass . 
books, no charging, 
no lost time, m> 
errors, no disputes

Manufactured by

ALLISON COUPON CO., Indisnapolis, Ind
Order them from y mk Jobber

Ejai&à].

- $JOO

|You Can't Cut O'
A HOG SPAVIN, PUFF or 

THOROLGHPIN, but

^BSORbine
will clean them off permanently, 
yon work the horse same time. 1) 
not blister or remove the hair, 
tell you more If y- u write. |:.00 
bottle at d’b-rs ord« liv'd Book4Ld 

ABSORBINE. JR., for mank 
$1 bottle. Reduces Varicose Veins. 

Hydrocele, Ruptured Muscles or 1 
Enlarged Glands. Allays pain qu!.

W. F. YOUNG. PDF.. 204 Terete 8t., Springfield A*
I.Y MAN'S, I.IMITLI*. Montreal, Canadian A,.

44

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can dp. A small 
adverthement'in the

KINGSTON
GLEANER’
might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

66
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Uhe

ARCTIC 
REFRIGERATOR
has proved and is slill prov­
ing uniformly and com­
pletely efficient.

The system of construc­
tion gives a perfect circula­
tion of cool, dry air.

Get our Catalogue and Discounts

JOHN HILLOCK & CO., Lid.
154 George St., Toronto

Fisher Electric Coffee Mills
are made in Canada and are 
under a Canadian guarantee. 
They are beautiful in style and 
finish, simple in construction, 
efficient and inexpensive in 
operation, easy to install- and 
in a few words—cheaper and 
better than any Electric Mill on 
the American Continent.

Manufactured by

The A. D. Fisher Co.
Toronto Limited

Exclusive
SPECIAL

Adjuster

Elgin National 
Coffee Mills

can be regulated to grind coarse 
or fine when running and the 
special adjusting device is used 
on our mills only. All our mills 
are built on merit, are the high­
est standard of excellence, are 
strong, fitted with steel burrs 
and run easily, smoothly and 
satisfactorily.

Ask any of the following Jobbers for our Catalogue, 
vv IN MPEG- G. F & J. Galt land branches); The Codville Co.

(and branches); Foley Bros., Larson & Co. (and branches), 
v WCOUVF.R The W. H. Malkin Co. Ltd. ; Wm. Braid & Co. 
HAMILTON Jas. Turner & Co.; Balfour. Smye & Co.; MacPher- 

son. Glassco & Co.
I ORONTO Eby Blain Ltd.
ON DON—Gorman, Eckert & Co. 

s * JOHN. N.B. G. E. Barbour Co. ; Dearborn & Co.
REGINA, SASK.—Campbell Bros. 6c Wilson 

MANUFACTURED BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

Tea Lead,
Sest Incorridible

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Laminated," London. LIMEHOUSE,
A.B.C Code, used 4th and Slh Editions. LONDON, E , ENG. 
Canadian Aie nt» : ALFRED li I.AMRE A SDN, TORONTO

.1 HUNTER WHITE. ST. JOHN, N. II 
CE CI I. T CORDON. MONTREAL

TIME MEANS MONEY
You save both when vou have McGregor's Patent

BAG HOLDER
It holds all kinds from :4 to 10 lbs. Wherever 
used no grocer would he without it for five times 
the cost.

\\ rite us for full part:culars and prices.

KILGOUR BROS.
19 Wellington St. West, . TORONTO

A. Great 
Selling Team

tfl Buyers must be moved through 
several steps to be brought to 
the buying point.

Q They must have their atten­
tion attracted to the article. 
They must have their interest in it 
awakened. They must be in­
formed as to its nature, utility and 
merits. They must be convinced 
of its value. They must be moved 
to action—to closing.

y Good salesmen and good trade- 
paper advertising make a great 
team to carry the buyer through 
these several stages to the buying 
point. Alone, the salesman is at 
a disadvantage.
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THE CANADIAN GROCER

J

You can talk to 7,000 of Canada’s 
Best Grocers every week at a 
cost of çî to j of a cent apiece

Nothing extravagant about advertising 
of that sort, is there ?

Figure it out for yourself :
THE GROCER’S circulation is 7,000, 

and a full page space for 52 weeks costs 
$800. This means that for every cent of 
expenditure an advertiser can talk to 5 
good buyers.

The advertiser who uses a half page 
space every week, at a cost of $425, talks 
to 10 good buyers for every cent of 
expenditure.

Let us carry the calculation through 
all the different spaces into which THE 
GROCER divides its advertising pages:

One Column 15 buyer; for every cent expended 
Quarter Page 20 “ “ “ “ “
Half Column 25 “ “ “ “ “
Eighth Page —30 “ “ »
Quarter Column 40 “ “ “ “ “
One Inch —go “ “ “ “ “

The economy of advertising in THE 
CANADIAN GROCER is thus made 
strongly apparent.

f.8



THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES
lskimg Powder.
W. H. OILLÀSD à 00.

il, 1 dos. In OMS....................
ni, 8 *' *' .........................
ni 4 ' .......................

ÎMPEBIAL RA Kl KO POWDER
a. Sires. Per dox

................. 10a ................. SO 85
................ 6-or. .................. 1 75
................ ll-o*. .................. 3 50
............... 18-ox ..

................. 341b. .
..........  51b.

. $3 00 

. 1 35 

. 0 75

3 40 
10 50 
19 75

MAOIO BAKIKO POWDER

Blxex Per dox

6a .. .. 80 40
4-ox . ... 0 60
6 “ ... 0 T6
8 “ ... 0 96

18 " ... 1 40
13 " ... 1 46
16 " . ... 1 86
16 “ . ... 1 TO

V*\ ... 4 10 
... 7 SO

lî°" 
16 "

) Per case 
f $4 55

ROYAL BAKIKO POWDER 
Sises. 1er AA.s. 

Royal—Dune ... $ 0 96
Tl 41b............ i 40
" 60s............. 1 95
“ 41b............. 1 66
*• 11 os............ 3 85
" llb............. 4 90
' 31b.................13 60

6 lb ........ 33 36
Bsrrels—When pecked in 
berrel» one oe» œnt. dis­
count will he allowed.

\N UilAN rWNKKS. LIMITED
Syrup Fruits in Vint-

• 1 1 d"/e|| to ousel
1-r .1../ 

>wvi-t rhvrrivs "J lu 
lied currant s .2 tu 
l!l:u-k currants 2 4M 

« irrrn < ; plums 2 40 
Lombard plums. 2 40 
Mur plums. 2 40 
IVars.......................2 40

In 10-box lobe or ................................ 0 16
Gillette Memmotb, i gross box............ 3 00

ChoseISMB RBd OOSORB
TBS OOWAX no.. LIMITED 

Cocos—
Perfection, 1-lb. 
tins, per dox. -. . $4 50 

Perfection, 4-lb.
per dox................... 1 40

Perfection, i-lb.,
per dox ............... 1 30

Perfection. 10c sixe 0 90
" 5-lb. tins

per lb................... 0 37
Solu le, bulk, No.

1, per lb............. 0 30
Soluble, bulk, No.
8, per lb............  6 18

Loudon Pearl, per lb...................... 0 33
special quotations or Cocoa in bbls.

Unsweetened Chocolate— Per lb.
Plain Hock, «■&« *, cakes. 12-lb. bxa U 36 
Perfection chocolate. kOc sixe, 2 dozen

b *63. per dozen..........  .................... 1 8J
Perfection Chocolate, 10c size, 3 and 4

dozen boxee, per dozen........................ 0 90
sweet Chocolate—

Queen s Dessert, i's and |'s, 13-lb. bxe.,
per lb.........................................................

Queen s Desert, 6's, 12-lb. boxes..........
Vanilla, i-lb., 12-ln. boxes, per lu..........
Parisian, 8s....................................... ••••••
Royal Nary, i s.Is, boxes, per lb.... 

Diamond, 7 s, 13-lb. boxes, per lb.....

Beet Shredded..................0 18 .... 0 Ie
Special Shred ................ 0 17 .... 0 15
Ribbon................................0 19 ... 0 17
Macaroon...........................0 17 .... 0 1
Desiccated........................0 16 .... 0
White Moss In 5 and 10 lb. square tins. 31 o. 

WHITE SWAN SPICES AND CEREALE LTD. 
White Swan Ooooanut—

Featherstrip, palls................................... 0 16
Shredded...................................................... 0 16
In packages 3-ox.. 4 es.. 5-os., lb. .... 0 18

Contieteed Milk.
BORDEN'S CONDENSED MILK CO.

Wm. H Dunn, Agent. Montreal A Toronto.
Ca"#1* Dor.

Eagle Brand < 'omleiisi-d Milk.... **) 00 1 .50
Hold Seal Condensed Milk........... 4 2ô 1 10
Challenge Condensed Milk 4 *KJ 1 00
1’eerless Brand Kva|s»rat« d ( "ream

family size....................................... 3 50 U 'A)
Peerless Brand Evaporated ( "ream 

hotel

Individual size Jars,,, 
per dor............... 1 00

Imperial holder—
Large sire,dor. 18 00 
Med. sixe " 17 00
Small size " 12 00

Roquefort- 
Large size,dox. 3 40 
Small sise, " 1 40

2 40 
s 2 40 

2 40 
2 40 
2 40

iP..
K K IKI>KU\ KS 

do/., to the case )
■ Pure Strawlierry Prewrve \f-

y. -WAN -VICES AND CERCAI.H LTD.
- Swan Baking Powder—

’ ms, 3-dor. in case, per dor-------  2 10
! lb.'

V
IP»M0 Ci CC»»KT_CS|y

Icings for oak»—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream. In 
4-lb. pkgx, Mox In box, per dozen • 90 

Confections— „ , P®1^.
Milk chocolate wafers, 5-lb. boxes . 0 36
Maple buds, 5-lb. boxes..................... 0 36
Chocolate wafers. No. 1, 5-lb. boxes 0 30 
Chocolate wafers, No. 2, ‘ 0 2>
Nonpareil wafers, No. 1, 0 3J
Non pare 1 wafers, No. 2, U k5
Chocolate ginger. 5-lb. boxes .............. 0 30
Milk chocolate, 5c bundles, per box.. 1 3> 
Milk chocolate, 5c cakes, per box... 1 35 

BEKEDORP'I OOOOA 
A. ». Mac Daren, imperial uneeee Oo., 

limited. Agents, Toronto.
10a tins, 4 dox to case........per dox, S 90

1 •* •• .... " 2.40
3 11 " .... " 4.75
1 " •' .... * 9.00

Agents, O. B. Colson à Son, Montreal 
In 4, 4 and 1-lb. tins, 14-lb. boxes, per

lb.................................................................0 36
Smaller quantities .................  ................ 0 37

JOHN P. MOTT k OO. P.
R. 8. Molndoe, Agent, Toronto, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Jos. B. Huxley, Winnipeg.
R. J. Bedlington k Co., Calgary, Alt*. 

Standard Brokerage Oo.. Vancouver. B.O.

Elite, 10c size 
(for cooking)

dor .......... U 90

TRURO CONDENSED MILK CO., LIMITED. 
“Jersey" brand evaporated cream

per case (4 dor.) .....................................$4 00
Reindeer " brand per case (4 dor.)— 5 10

I:

JERSEY CREAK

Confections
THE COWAN CO., LTD.

60'8. Assorted flavors, box 1 80
Mjlk Chocolate Sticks, 36 in box, “ 1 35

, " 10c cakes, 36 in box “ 2 56
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 33 

. “ No. 2, “ •• o 25
Maple Burls. 5-lb. boxes, lb................... 0 36
Nut Milk Chocolate, i-lb. cakes, 12 lb.

box, lb.........................................................  0 40
These prices are F.o b. Toronto...........

cLarbn 8 Imperial Cheihe Co. Ltm 

Imperial Peanut Butter " Bobs," the 
Perfect Confectionery.

Large size, cases, 15 cartons..........E3.M each
Small “ " 50 “ ., _ 8 M “
Assorted, cases, 26 small, 12 large 115 “ 

Net SO days.

Coupon Booki—AllUon'».
For ulo inC.nâd» by The Eby Bl.io Co I.td. 
Toronto. C O He.unhrmie * Fil« Montreal 

«j. S3, «5, *10, $15 and «10 
All same price one size or assorted.

UN-NUMBERED
Under 100 books..................................... each 04
100 books and over....................... ... . each CS4
500 t ooka to 10L0 books .............................. (.1

For numbering cover and each coupon, 
extra per book % cent.

\ Extract ol Beef.
LAPORTE, MARTIN k CIS, LTD.

•Vita" Pasteurized Extract of Beef. Per case.

Coffees.
EBY, BLAIN OO. LIMITED. 

Standard Coffees.
Roasted whole or ground.

f bags and tinx

Jo k 6 Friend Biking P wder
In Cartoons per dozen

:h . 4 dozen .................... ............. 2 4i
" 2 “ ....................... ............. 2 50
•- »z . 6 dozen ..................... .............. 0 8J

3 " ...................... ..............n 85
...............0 45

12 '-z., 4 doz n................... .............. 2 10
...............2 2)
..............0 70

...............< 75
In Tio Boxes per d^zen

Mb.. 2 dozen .. . ............ 3 00
noz.,3 1 ................. .............. 1 75
4 uz.,4 " .......... .............. 1 10
‘.'ilbn ............ ..........7 ZR
:» 1» s.................. ........... 14 00

Mott's breakfast cocoa, 10c. size
breakfast cocoa, | s............

" " *' 4 ■.................
" No. 1 chocolate, 4 ■.....................
" Navy " 4"....................

Vanilla sticks, per gross............
" Diamond chocolate, i's............
" Plain choice chocolate liquors 
" Sweet Chocolate Coatings —

90 per dz. 
... u 38 
... 0 38 
... 0 S3 

0 29 
1 00 
0 24 
0 32 
0 20

Packed in damp-
proof ’

Club House..................................................$0 32
Nectar ......................................................... 0 30
Empress............................................................. 0 28
Duchess............................................................... 0 .6
Ambrosia..............................   0 25
Plantation ................................................. 0 22
Fancy Bourbon................................................  0 10
Bourbon............................................................. 0 18
Crushed Java and Mocha, whole... 0 17 

" " " tround.. 0 1<4
Golden Rio....................................................... 0 14

Package Coffees
Gold Medal, 1 and 3 lb. tinx whole

or ground............................................... 0 30
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jars, ground ...................... 0 30
German Dandelion, 4 and 1 lb. tins,

Bottles 1-ox, case of 2 dox ,
2 " 11 1 " ..
4 " " 1 "
» “ «' 4 " ...
30 " " I " ...

Infants' Toed.
Robirson's p»r»nt barley 4-lb. tins___

.................................. 1-lb. tins....

•3 30
3 00
4 50 
4 75 
f 00

•J"
1
I 1

"Mephisto*

groats 4-lb. tins. 
I-lb. tint

and “Purity’* Canned 
Lobsters.

ground
English Breakfast, 1 lb. tins, ground

0 22 
0 18

WHITE SWAN BPICEH AND CEREALS LTD.
White Swan Blend.

Per lb.

0 28 

0 36 

0 36 

0 47

Cereals
WHITE SWAN SPICES 
AND CEREALS LTD.
White Swan Breakfast 

Food, 2-doz. in case, 
per case, 83.00 

The King's Food, 2-dos.
in case, per case, $4.80 

White Swan Barley
Crisps, per dox., $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dox, 81.60.

White Swan Self-rising 
Pancake Flour, per 
dox. 81.00.

>wan Wheat Kernels, per doz. il 44) 
Sw=«»i Flaki-d Run., jm t «V»z. 1 00
"wan Flaked Pi us in r.V»/. 1 IN)

Klu
•Oxford. |M-r 11.................................. u 17

WALTER BAKER A OO., LIMITED.
Premium No. 1 chocolate, 1 and 4-lb.

cakes ............................................... • • $0 38
Breakfast cocoa, 1-6, J, 4. 1A 5-lb. tins 0 41 
German Sweet chocolate, 4 And i-lb.

cakes, 6 lb. boxex.......................
Caracas Sweet chocolate, 4 And i-lb.

cakes, 6-lb. boxes................................
Auto Sweet chocolate, 1-6-lb. cakes,

3 and 6 lb. boxee.......................... ..
Vanilla Sweet chocolate, 1-6-lb. oakee

6-lb. tins..........................................
Soluble ooooa (hot or oold soda

1-lb. tinx............................................... 0 »
Cracked ooooa, |plb. pkgx. 6-lbs. begs 0 34 
Caracas tablets, 100 bundles, tied 6s,

Kr box............................................. 8 00
ie above quotations are f.ab. Montreal

Coeoanut.
CANADIAN OOOOANUT OO.,

Packages—5o., 10o., 80 and 
packed In 15 lb. and 30 lb. cai

1 lb. packages...........................
lb " ............................

ib.

1-lb. decorated 
tinx 32c. lb

Flavoring Extracts
BHiRRirr'e

1 ox. (all flavors) doz. 1 00
2 ...................................... 1 75
14 “ ' “ 3 00
4 “ ' " 3 00
5 “ " " 3 75
8......................................5 50
16 * " " 10 00..............................is 56
Discounts on application.

Mo-Ja, 4-lb.tins 
30c. lb.

Mo-Jx 1-lb. tins 
28c. lb.

|J-Ib.tins
"ai'll

Oafs dee Epicures—1-lb. fancy glass jarx per 

-1-lb. amber glass jarx
dox, 83.54

Oafs l'Aromatlque- 
per dox, 84.

Presentation. with 1 tumblers), 810 per doe

Î andK-*ii-

MONTREAL. 
40c. packages 

se. Per i1'
................0 26
.................. 0 27

............................0 28

Jb. packages assorted.....................  <) 26'
b. ” " ............ <) 271

lb. paokagee aeeorted In 6 lb. boxe» o 2S 
" " .. 0 29

" In 6,10,15 lb. oaw «) 30

151b. palls an-* io ** »nd i«-
Ixixes Fails. Tins Bills.
White Moss, tinr strip 0 19 0 21 0 17

THOMAS WOOD A OO. 

“Gilt Edge" in 1 lb.
tins

“OUt Edge" In 3 lb.
tins..........................

Canadian Souvenir 
1 lb. fancy Utho- 
graphed canisters

80 S3

Fly Pads. 
Wilsons Fly 

Padx Inboxes of 
60 10a packets,
83 per box, or 
three boxes for 
8 SO.
I boxes.... 1 75

Jams and Jellies.
BATOER B WHOLE FRUIT STHAWMRRY JAM

Agentx Rees A Lxflaiume, Montreal and 
Toronto.

1-lb. glass Jar, screw top, 4 dox, per dos 2 20
T. UPTON A OO.

Compound Fruit Jam#—
13-ox glass Jarx 8 dox in case, per do* 51 ou

0 30

1 S S SS.—Imperial
lairge size jars. j»er <!<•/. 
Medium size jars, per d<> 
Small size jars, jn-r do/.

8 25 
4 50 
2 40

ï-lb. tinx 1 dox In case................per 1) „
6 and 7-lb. tin palls, 8 and 9 palls In

crate...........................................per lb.
7 wood pailx 6 pails in crate, per lb .
30-lb. wood pails........................... "
Ooraround Fruit JeUlw—
II-os glass Jan, 8 dos. In oaee per dox
1 lb. tinx I dox In oaee per lb..............
7 wood pailx 8 peu» In orate, per lb..

0 V7j

0 07 
0 07 
U 06»

1 00 
0 07j 
0 07



THF. CANADIAN ('.KOCH K

A GROCERS CO-OPERATION
RISING SUN 
STOVE POLISH

SUN PASTE 
STOVE POLISH

MORSE BROS., Props.

RISING SUN Stove Polish in takes gives a 
lustre which far outlasts all others under the 
heat of the stove, and that is why it has so 
many friends that call for it over the groceiy 
counters the wot Id atcurd We believe that 
the real, live Kroner wants to push the goods 
that please his customets. and that is why we 
have the hearty co-operation ot thousands upon 
thousands of grocers e very w here. It pays you 
to push it.

Canton, MassU.S.A.

POLISHSHOE

SUPER

uapyrn

I HE WORLD'S BEST

SHOE POLISH
Pe mp, co d and heat alike have no effect on this po.ith. 
It do *s not clog the brush nor soil the clo hes, but it 
I ngthens the life of the shoe, and produces a qu*.c f 

lasting POL'SH

1 h* re is more demand for it now than ever before. You 
ar.* Io?in i a profitable trade if you have been so short­
sighted as net to stock it hitherto.

- WRITE TO-DAY —

The F, F, DAILEY CO, LTD,, Hamilton & buffalo,n.y,

< A specialty that is in rerlitv a staple, but re
f tliit yields more tha 1 st.pl profit —tha- so t < f

1
a proposition will always appeal to voi. In

“VOL-PEEK”
< «•!01 GRANITE CEMENT
jb j v c! 2i for Mending Holes in Pots and Pans.

ri î * m» r th;» is wh .t we offer you. If is a greit seller all
the time—and yields v ou e large prof t. Send

.5 r 1! for a trial lot.
ij? H. NAGLE & COMPANY

LAPRAIRIF.. QVF..

'OVAL POUSMU CO

Royal Polishes
appeal to the housewife because 
she finds th m unparalleled for 
all purposes.
Thr y cirno he'p but appeal to 
you, b cause th y e r * m~.de in 
Canada, and ihey yie'd ycu a 
fine profit.

ROYAL POLISHES COMPAN
MONTREAL

\« ; I \T“ < Miiiva ( -ml Supply I '-f <v i 
1,1.1 WiMMij-t: Il V \ < V;.n. ,,uv
NV hi F'i'T,- M x >'-ii II.»lit.i\ .1 l" < aliler 

...k. E II Kow-n An*l all .1. r*

A C.OOI) SAI L !
A Ol lCh I t'RNOVER !
A C.OOI) I'KOH I !

for grocers selling

66Sodean
mm «euWih%(ihWc|

■’«NtTT-RIOOUTC0

The Dustless Sweeping Compound
Solti to iht* consumer in nice neat lit ho - 
graphed pails. Prices 25c.. 50c.. S1 CM).

lll'Y I ROM VOI R WHOLESALER

The Harnett-Ridout (loinpan)
Manufacturers
v
:il I Lin.- I LI U

TORONTO

M .Mr. ».

flPSTANBRffl !
CAPSTAN BRA^D 

PURE MINCE MEA1
Package Mince Meat 

Put up in 14 gross cases

Bulk in 7-lb. Rails,
V* dot. in crate.

A.ncnîÎNANIJftiTU111"1’'

The Capstan Mfg. Co.,

25-lb. Rails and 75-lb. Tubs.
Capacity one ton per hour. 
Sold by all wholesale dealers

Toronto, Ont.



rill-: CANADIAN GROCER

l

Canada’s Best

ROSE & L XI LAM Ml Imitcd, Montrval-Toronto

[LOMBARD PLUMS

P'v. •’« uK ; 
|V£L L OK P£ ACHfSj I PEARS '

If v

mwiwiLuttq
[.$<■«111*-1

jrÏ0W»'LLl£:|

Flavor
Put up in 
«lass, a 
few hours 
.liter 
hying^

nothing

Fully
Ripened
Fruits

being used.

Appearance
They look 
tempt ng and 
taste as good 
as they !. -ok.

One
Glance

customer will 
buy the first 
jar. Then 
y ou have only 
to fiil the

The goods it pays you best to handle are 
those which give universal satisfaction.

José Segalerva
Malaga, Spain,

packs

Malaga Table Raisins
Malaga Loose MuscaLels 

Jordan Shelled Almonds
Valencia Shelled Almonds

which are known everywhere for their uni­
form, ever-dependable quality.

It is such goods that give universal satisfaction.

Agents :

Rose & Laflamme, Ltd.
Montreal and Toronto

Per ‘
woo'* pal**................................ 1 0 OfiJ

<>rt“d jam, 1-lb. glass jars, 2
m cane................................................. 1 75

Jelly Powders
IMPERIAL DENHEKT JELLY

Fruit FlavorsTrue
(ASTONS EACH

Assorted flavors—gross 10.75. 
l.ar»n lm.M*rial flh»»**»** fin Limited.

>*'l Case, Contains 4 dc *>3.60 
».d Case, Contains 2 doz..$1.80

(Straight) Contains 2 doz. .$1.80 
■« (Straight) Contains 2 doz. $1.80 

“tty (Straight) Contains 2 doz..|1.80 
erry(Straight) Contains 2 doz..$l .SO 
ate (Straight) Contains 2 doz. 41.80 

(Straight) Contains 2 doK.fl.80 
(Straight' Contains 2 doz..11.80

' lbs. !.. raw. Freight rate, trn .-lass

Soap
: KNU1NE. Packed 100 Bars to care.

Prives 1 hitario and (.Juehrr :
rases.................................................... s5 00

- murr ........... 4 Of»

S»

'tmirn

List price

' Shirriff s” ( all 
flavors), per doz. U 
Discounts on a”, 

plication

THE ROBERT OREIO 
COMPANY.

White Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

mm
Lard.

». K. FAIRBANK OO. BOAR H BEAD 
LARD COMPOUND.

Tierces....|0 10J
|-bbls......... 0 11
Tubs,60 lbs. 0 11 
20-1 h. Pails. 2 25 
20-lb. tins .. 2 15 
Cases 5-lb. .0 111 

" 6-lb.. 0 10»
" 10-lb.. 0 101

F.O B. Montreal.
NN>|

"RAM FIRST

Tierces .. 0 inJ 
Tubs 0 101 
20-lb. pails. U 11 
20-11». tin».. 0 111
10-lb. " 0 l'l
5-i».. •* " na
3 It. •* 0 11»

Licorice
S \TI«»N XL LII OHU K I'(|.

îI. boxes. »..... 1 «>r paper, per lb. *0 40
Fancy boxes\M i»i f»n sticks!, per l».»x, 1 25
•'Binged 5-11». boxes, per lb ................ U 40

A- iim prlb ts. 5 lb runs, percun 2 00
ifanvy lixs. 40), |»er box 1 50

Tar lirorirr and t olu wafers, 5-lb. runs.

SIIFSPS
V A roT com POUND ,
, . EXCELS A

"•SSSS

Lloorioe lozenges, -lb. glass Jar»..
" " 10 6-lb oau............

"PnHtf ” lloorioe 10 sticks..........
" 100 ideks...........

Dole lar <e cent stlo'ta, 100 in box..

.. 1 75

.. 1 5T 

.. 1 4C 

.. 0 71

Lye (Concentrated)
GILLETT 8 PERFUMED. Per case

1 case of 4 dozen.....................................

* n«ee« nr more ....................................

Marmalade.
T. UPTON 4 CO.

12-oz. glass jars, 2 doz. case ... per doz $1 CO 
16-oz. glass jar ». 2 do», in case " 1 40
In 5 and 7-11». tins and 7-lb. nails.per lb. 0 07 
Pint Sealers (24 oz.), 1 doz In case, per

dozen ...........................................................  2 00

8BIRRIFF BRAND

"Imperial Scotch"— 
1-lb. glass, doz... 1 55 
8-lb. *' " ..8 80
4-lb. Uns, " .. 4 65
7-lb. " " ..7 55

"8b redded
1-lb. glass, do*........  1 90
8 lb. " " .... 1 10
7-lb. tins, " .... 8 85

SPRATTS PRICE LIST 
Mixed Bird Seeds, 1-lb. pkts., 3 dozen

cases per doz .........................$0 95
Parrot Food, » lb. pkts., 1 doz cartons 0 45
Parrot Food, 2-lb. pkts .................... 1 35
Bird Cage Hand, about lj-lb. bags, »-

gross cases, per doz................................. U 30
Bird Gage Grit, about l»-lb. bags, 1-

gross cases, per doz.................. ....... 0 30

Mince Meat
Wrthey a condensed, per gross, net. #12 00

per case of 3 dozen, net. .. 3 00

:c,V.CHARL£S

ÜP0RATEDÇRTA]

ST. CHARLES CON 
DEN8INO CO

St. Charles Cream- 
family size.percase
-..................... $4.70
Ditto, hotel. 4.90 
Silver Oow M il 5.00 
Purity Milk... .4.10 
Good Luck___ 4.00

Mustard
COLMAN3 OR KEENS

D.S.F.,i-lb. tins.......................  per doz. $ 1 4)
" j-ln tins......................... •* 2 50
" 1-lb. tins......................... ** 5 00

Durham 4-lb. jar...................... per jar v 75
“ Mb. jar...................... •• 0.-5

F.D 1-lb. tins...........................  per doz. 0 65
" »-lb. tins........................... " 1 45

Olive OU
LAPORTE, MARTIN 4 CIE , LTD. 

Minerva Brand -
Minerva, qts. 12's............................. $ 5 75

" Pte 24 s ............................. 6 50
è-Pt*- 24 s ........................... 4 25

Sauces
PATERSON S WORCESTER SAUCE 

Agents, Rose 4 Laflamme, Montreal and
Toronto

l-pint bottles, 34 6 doz., per doz.............0 90
pint " 3 dee......................................... l 75

Soda
COW BRAND

Case of 1-lb conta n- 
ing 60 .packs gas, per 
box, $3 00
Case of 1-lb. con- 
talninglSO pkgs. per 
box. $3.00
Case of 1-lb and 1-lb 
containing 3u 1-lb.
and 60 1-lb.pktTS per 
box $3 00

Case of 5c. pkga. containing 96 pkgs. per 
box, $3.00

MAGIC BRAND Per case
1 60 1-lb. packages............... $ 2 75
1» 1-lb. " ............... 2 75
» Mb. 1 . 7,«0 4-lb ........................ 1 75

No. 5 Magic soda—cases lOO- 10-oz. pkgs 
1 case........................................................................2 8.5

DWIGHT ;5

No* a. 
No. 8. "



THE CANADIAN GROCER

Wood's “Canadian Souvenir” Canister Coffer
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colou 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits ! We solicit your orders.

THOMAS WOOD CO.. LIMITED
No. 428 St. Paul St Montre

LA PORTE,
Japan Teae-

VictorU, hf-c, 90 lbe....................
Prinoeas Louise, hf o. 80 lbs 

Ceylon Green Teas—Japan style-
Lads, cases 80 lbs.........................
Duchess, oases 60 lbs..............

MARTIN k CIE,Soap and Washing Powders.
A. r. tippet à 00., Agent».

pole soap, colon.............. per groeeSlO 80
" " black................. 15 SO
ile soap-................................ " 1C IS
1ola soap.............................. " 11 OS
w bet rtoitsp.....................   " IS IB

Stove Polish Green Label. " 40a.......................... o :
R >d Label, " 50a........................ 0 3
orange Label, " 80a......................... u *
G îld Label " «a.........................

RIDOWATB.
London, Vancouver Winnipeg and Oy

Rising Bun, 6-os. oakee, t-groes boxes

iWt ûutakl\\v\x) nt*. \oC
BLUE RIBBON

ftioir uBBAsh'
Ytws Retail 

0 25 
0 25 
0 30 
0 35 
0 40 
0 50 
0 60

aooi» a coPUREnfran ft tnAy tanvaWtA6 doz. to
PACKAGE

Montreal at
JAMBS' DOME BLACK LEAD30 day*.

6s sise............................................................. f2 40
Is " .............................................................. 1 50

•yrop
I I.w kKI.sm RS HT A ROD OO.. LID. 
"Crown Brand Perfection Syrup.

Barrels, 700 lbs.............................. 0 031 per b.
Half-barrel*. 350 lbe.................... 0 03* "
i barre la, 175 lbs ......................... 0 <*| "
Pails*)lbe...................................... 1 30 each

•• 3g^ ..................... 1 80 “
Plain tins, with label— Per care.

1 lb. tins, 1 doa. In case..................  2 50
6 • 1 " " ...................2 85

10 " à " - .................. 2 75
10 " | M ................... 1 70

16. 10 and SO lb. tins have wire handles.)

For CowboltiMale 
. .. 0 40 
... 0 35 

.... 0 3U
All grades

Wood's Primrose, per lb.
Golden R<»d___

" Fleur-de-Lie___
Pack in Jrlb. tins, 

black, green or mixed.

1 Box Pn

Strav5 Box Pri e

Ram Lal's 
>■ Pure 
?|ndianTea

Freight paid
ou 5 box lots. Tobacco.

IMPERIAL TOBACCO COMPANY OP CANA:
LIMITED EMPIRE BRANCH

Chewing Black Watch5s...........................
Black Watch 11s...................................
Bob* 5s and IDs.........................................
Bully 6a................................... ..................

Currency 5l/as. ami 10s............................
«tag SB..........................................................
Old Fox 12s...............................................
Pay Roll Bars 7l/*e.................................
Piy Roll 7s.................................................

Plug mokitig Shamrock 6s., plug or bar
Rosebud Bars 6s.......................................
Empire 5s, and 10s...................................
Amtier 8s. and 3s......................................
Ivy 7s.........................................................
Starlight 7s...............................................

Cut Smoking—Great West Pouches, 7s

Teas
Pink Label I s and 4 a 30c
Gold Label i s and | s 35c.
Lavender Label I s and 4 ■ 42c.
Green Lat»el I s and 4 s 50c. 

Canisters
Gold Tins, 5 s 35c. 1 75
Gold Tins. 3 s 35c. 105
Gold Tins, l e 36c each
Gold Label. 4 s 18c ea 361b. ** 
Red Tina, 4 s 35c ea 70 lb.
Red Tins, J s 16c ea 72 lb.

I
THB

"SA LADA" 
TEA CO.

Wholeale Retail 50c. 1.50Hmwr Label, I s and 4 s .........
Green Labe I s and |e...........
B>ne Lawn, I s, 4 *• 4 ■ and 4 ■ 
Red Label I s and 4's.................
field Label I s and ti'e...........
Red-Gold Label, ys'a..............

OEO. E. BRISTOL k 
Hamilton, Ont.

•0 25 SO 30 50c. each

Starch
IDWaRDi lU* A STAR Ul OO., LIMITED.

I. codry Starches—
No 1 White or Mue, 4-lb. ear ton.
No 1 " 14b. "
Osnada laundry............................................
bUver gloss, 6-lb. draw-lid boxea 0 08 
Silver gloat, 6-lb. tin canisters.... o 08 
Edward > silver gloss, 1-lb. pkg. 0 074 
Kegs silver gloss, large cryetel.... 3 ‘.7
Benioo • satin, 1-lb. cartons.......... 3 174
No 1 white, obla. and kegs......... L tkj
Canada White Gloss, 1-lb. pkga.. * 6j
Benson ■ enamel — per box 1 50 tc 8 00 

Culinary Starch—
Benson à Oo. ■ Prepared Corn.... 0 074
Canada Pure Oom ............................ 0 IX j

Rice Starch­
ed wards bury No. 1 white, 1-lb. oar. 0 16 

" 1 " or blue,
BRAir k 3RD STARCH WORKS, LIMITSD 

Ontario ar d 'jn 'bea
Laundry Bta*ches—

Oanada Laundry, boxes of IS-lb.
Acme Gloss Starch—

1-lb. cartons, boxes of M lb....
Finest Quali'y White Laundry-

5- lb. Oanieten, oases of 4i lb..
Barrels, 106 lb...................... . .
Kegs. 18B lb.............. ............... ..

LU» Whits Gloss—
1-lb. fancy cartons, oases SO l
6- lb. toy trunks, Itnoase.....

25c ea. 1.00 lb.

1er lb

TEA JOS COTE,

Ht. Louis (union), 1-20
St Louie, 1 40................
Ht. Louis, 1-100 ..........
Champlain. 1 2<) ..........
C'hamplain. 1 40 ........
El Sergeant, 1-20 ----
El Sergeant, 1-40 ...
El Sergeant, 1-103....

NPUII MINTO BROS.,
4 ■ Front St. EastCan's 30 and 

1 50 lbe. each — 
Black, Mixed, 
and Green 
Ceylon.

la, 20c . 4». 21c.

Wholesale Retail.
Black, green, mixed.

Out tobaccos..................Is and Is. 28c.
........... -.Is and 4«, 35c.
Is and 4". Vulcan, 50o.

1 lbe à K 0 40

lbe, k 4s. 0 35 1-12-1-6Petit Havana,
Queenel 1-4. !•

" 19...................
Cotes Choice Mixture,

100 lb. lota freight paid. 1 lbs.. 4s

-lb tins.

rades at sameWe pack Japans In all | 
prices. We pack in 60 and U 
delivered prices.

lb. cases. All

Veterinary Bemediee,

IEEYL0N -[EAi] fKOLONAfl w. r. TOUNO
Ceylon Tea, in 

1 and 4-lb. lead Abaorblne, 
packages, black Abaorblne 
er mixed.

., per dosen,

Tsast.Kegs, ex. crystals, a00 lb.
Brantford Gloss—

Black Label. Lib., retaU at»o.
i\ yeast, 5 dox. 6 cent, pkgiStarch > ................ .*.*.*.. g «0 0 80 b u' Labsl, istall at 10c........................... 0 13 Olllettscream ysâss, I doa In case

M tkla apply to AdrL. litnver. TBe Canadian Grow, at ou eeereM eS
i sa of SO faaoy pegs., per ss

For ehaiwse lor iaserUn^

i irp-

SURPRISE!

îcTOB
PUR E

DELL A
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Tell your Doggy Customers that you Stock

Spratts r,,Dog Cakes
Your Jobber can supply. It means More Business. Packed in all Sizes.

ft MAY WE SEND OUR ILLUSTRATED LIST ?
Write SPRATT’S Patent Ltd., London, Eng. Canadian Branch . 13 St. Tnercse Street, St. Gabriel's, Montreal.

Sanitary Cans
For Hand Filled Goods

Tomatoes, Stringless Beene, Asparagus, Spinach, Etc, 
Apples. Peaches, Peers, Plums, Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black­
berries, Sour Charries, Blueberries, Beets, Rhubarb, Etc.

“ The Can Without The Cap Hole ” 
“ Bottom Like The Top ”

Write for Samples
1

Sanitary Can Company, Ltd.
; Niagara Falls, ■ ■ Ontario

WARNING!

Crescent Brand

SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale in 
this country which are grossly adulterated with Glauber- 
Salts (Sulphate of Soda), a cheap product which is not
otdy entirely useless for washing purposes, but is even
Jikel^tohijure_thefabrics with which it comes in
contact. The Adulterated Soda-Crystals, although 
nominally lower in price than BRUNNER MOND’S 
PURE SODA CRYSTALS, are in reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO & CO., LIMITED 
WINN & HOLLAND, Agents 

MONTREAL

w

< frequency; of sailings

% Every twelfth day a Pick- 
ford and Black steamer1 leaves Halifax for Ber­
muda, The British West
Indies and Demerara, and
is away thirty-eight days.
A delightful trip for 
moderate cost. Write us.

£■ PICKFORD & BLACK
| HALIFAX

ft I 1/r-lflO The original ul only 
11A IV I T ri Preparation tor Cleaning CaS 
WniU.1 V 1er,, ea. ma u. Canister

'WELLINGTON1
KNIFE POLISH

JOHN OAKEY 4 SONS, Limit.,
Manufacturers of

Emery, Black lead, Emery, Glass ans 
Flint Cloths and Papers, etc.

Migra Ml, . figar
Agent:

JOHN FORMAN, - 644 Craig Straw
MONTREAL

BOY WANTED
TO START IN BUSINESS FOR HIMSELF.

We will establish YOU in a good-paying busi­
ness of your own.

Profits right from the start, and Prizes.
No money required to begin.
We will mail »o you FREE 5 copies of our 

publication. ,
These can be sold and will provide the ’ 

capital for the next week’s supply.
The work is easy.
You be sure to write at once and we will send 

you 5 copies for next week and everything 
necessary.

The “ Pub. ‘
10 Front Street La*. TORONTO, CANADA

9
115^



r I ! E C A X A D I A X G ROGER.

•i

I

SALT
For Butter

For Cheese 

For Meats 

For Refrigeration

and for every other purpose.

VERRET, STEWART & CO.
LIMITED )

MONTREAL

Canned Fruits
The quality of

WETHEYS
LAUREL

BRAN!
speaks for itself.

Do not buy without, consulting u 

Get our prices.

J. H. Wethey, Ltd
ST. CATHARINES, ONT.

Empire Brand

Use Freely 
the

4 Free 
Phones

| F you buy goods with The Empire 
Â Brand you are ALWAYS RIGHT 

The quality of these goods is al­
ways remembered.

IMPERIAL VINEGAR is the BEST.

WE PRIDE OURSELVES ON 
OUR QUICK DELIVERIES

Mail and Phone Orders a special feature

GEO. E. BRISTOL & CO.
WHOLESALE GROCERS

HAMILTON, - - - ONTARIO

,-v; vF,


