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When » salesman talks price to you—

Ask him about QUALITY
When he talks quantity—

Ask him abont QUALITY
When he talks merit to you—

Ask Ma stout QUALITY
That's the STRONG POINT in

i '■■■»■ IIWL'

Isoult for Afternoon Teas
D IT TO YOUR CUSTOMERS.

Limited,
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The Dominion Molasses Co.lmhtbo.

5/mro«ro.l>

NOVA SCOTIA.

j^ENTERPRlSE*W< on an article is a
Guaj-aaitee of QUALITY

Bone, Shell &
Corn Mill

Meat Juice
Extractor

No. 100, chops a lbs. per minute, fl-SO 
No. 300, chops 3 lbs. per minute, f£2$

Illustrated Catalogue FREE
No. 21, $2.60

10 Warren
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THE CANADIAN OBQÇBB

'Item* t^ght-tlme
Into

New Models. imicrMcct.

MALI FAX, N.5,

These are our Brauds and they are the best 
in’the market. Every puncheon of our molasses 
«’guaranteed to give perfect satisfaction. When 
you want molasses send to us for samples and 
prices. We have all kinds, in puncheons, tierces 
and barrels.

The Dominion Molasses Go.,

Would yen buy a lamp which 
doesn’t smell or smoke ?

Would you buy a lidnp which 
will save you 
half your ex­
pense for 
coal oil? <

Would you buy 
. a lamp which 
show* your 
good* in day­
light colors ?

Would you buy a lamp which you can return, for full price, 
if you don’t like it?

That’s the kind of a lamp we make,

every lamp guaranteed
Write for our Catalogue and Discounts.

■   ——— ! 
AU» LI0HT CO., 1682 NOTRE DANE ST., MONTREAL.Limited

HALIFAX
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Cherry Stoners
6 Si<t» & Style*

with essch Machine

No_±£

Sell every D«*y in Ye^r 
GUARANTEED TO CHOP RAW MEAT

■Rse Sew: ’
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Cured and Packed
Where Caught !

.. i, nranH One reason why the “Thistle”
Brand of Canned Haddies, Kippered Herrings, etc., retain 

Canned risn. the rich, delicate flavor of the freshly caught fish is because 
they are cured and packed right at the water side where they are caught.

There is no dirt, no slime in the “Thistle” Brand to spoil the natural flavor. 
There are no “odds and ends” thrown in in a hurry. The “Thistle" Brand contains 
nothing but cart fully-selected fish—only the best will do for the “Thistle” 
Brand !

The cost per tin, or can, to clean, cure and pack the “Thistle” Brand is with­
out doubt greater than the cost involved in marketing any other Brand in the country, 
yet the high quality has been steadily maintained from year to 
year even in the face of strong competition. The “Thistle” Highest Quality 
Brand competes on quality and not on price. It is the Always.
Standard Brand of Canned Fish I

ARTHUR P. TIPPET & CO.,
8 Place Royale, Sole Agents,

Montreal.
20y Front Street,

Toronto.
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THE
FISH

HABIT

ENQUIRE OF

BLACK BROS. & CO.
LIMITED,

HALIFAX.
A. H. BRITTAIN & CO., Agents for Quebec 
and Ontario, Board of Trade Building, 
Montreal, Canada.

Teach your customers to acquire 
it by showing them how much 
healthier a diet it is than meat.
* At the same time interest them in

“HALIFAX” “ACADIA”
-AND

“BLUENOSE” CODFISH.
' Once they are interested they 
will become regular enquirers for 
one or other of these brands.
' It will do your customers good 
to eat this article.
* It will do your pocket good to 
sell it, for it is an article on which 
you can make a good profit.
" If you do not know about these 
fish products, let us inform you 
at once.
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If there is one line in particular that a grocer carries, that should be good, 
it's COFFEE. Nothing goes farther amongst a merchant’s customers than a reputa­
tion for GOOD COFFEE. It means increased trade. You can gain this reputation 
by handling

S. H. & A. S. Ewing gride Coffees
ESTABLISHED 1845

S. H. & A. S. EWING
The Montreal Coffee and Spice Steam Mills.

C. WILSON & SON, Limited, Scale Manufacturers,
Toronto. Hamilton, Mar. 19th, 1903.

Dear Sirs:—
I have used your BALL-BEARING COMPUTING SCALE for several years 

now and I believe it has paid for itself a good many times over during that period. 
Most of my profits went to my customers in overweights in the past. Now I have 
a little left for myself.

One of a hundred similar testimonials secured by us. Let us put you 
on the same road to prosperity. Catalogue free for the asking.

C. WILSON & SON, Limited, TORONTO.

Chinaware
Open stock patterns in

Finest Quality German
and

Haviland French

"Rosegarlend"

A fine quality open stock pattern in German China.

WRITE FOR PRICE LIST.

NERLICH & CO.,
146-8 Front St., West, TORONTO

MONTREAL, 301 StJamei St.,

For Itself.

Yours truly,

The Computing Scale Co. of Canada, Limited
is* nine wist, TORoaio, c»e
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--War or no war,

they are unsur­
passable in
purity, 
flavor, and
healthfulness—

Ja|>an Tea»
are always fighting for your 
interests, they are always making 
new friends for you, and holding 
old ones—

Japan Teas
stand alone and above all others.

RED SEAL

Tomato Mustard 
Tomato Chutney 
Chili Sauce 
Worcestershire Sauce

RED SEAL 5!

♦
♦
♦
>

T

lÎ

4k delicious relishes, equal in quality and attractiveness to the best imported, and no higher in 
price than inferior goods.

Prepared under the personal supervision of an expert processor secured from the 
United States for this especial purpose.

Send at once to your wholesale house for a sample assorted case. If they cannot 
supply you write us for names of wholesalers who can.

Be a leader: Let your competitor follow. You will have to have them sooner or 
later—better, sooner.

CANADIAN CANNERS’ CONSOLIDATED COMPANIES
HAMILTON, ONTARIO.

LIMITED
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llow I» Your Coffee Trade ?
Good, Eh ! !

Then you must sell our famous CLUB COFFEE
-Put up in 1-lb. and 2-lb. Tins.- A POPULAR BLEND.

Manufactured only by-

S. H. EWING & SONS Toronto Branch, 29 CHURCH ST.
96 KINO 8T., MONTREAL,

Telephone Bell Main 65.
“ Merchants 522.

TELEPHONE MAIN 2069 
Telephone orders receive prompt attention.

THI

MOST PROFITABLE to the GROCER 
MOST SATISFACTORY^© the LAUNDRESS

cold STARCH 
IVORINE

THE ST. LAWRENCE STARCH CO., Limited, - PORT CREDIT. ONT.

Water
ASK v
TRAVELLERS 
THE PRICE

ROSE DRIPS

THE
FUNDAMENTAL

BASIS

of the successful selling of Tea 
Rose Drips is the very high 
excellence of the product — 
Pure Cane Sugar Syrup.

ROSE & LAFLAMME, Agents. 

MONTREAL.

Honest Value
is what makes

PATERSONS 
CAMP COFFEE 
ESSENCE

a favorite alike with 
dealer and consumer.

ROSE & LAFLAMME. 
Agents. Montreal.
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DAYS in February this year.

When Father Time has been so 
gracious, it is the duty of all good grocers 
to make the best of it.

In other words, to push the sales of

CEYLON TEA
Black and Green.

> i

Their full flavor, delicious quality and 
absolute purity distinguish them from all 
others and have made them the favorite 
beverage of the Canadian people.

GROW RICH BY SELLING THE PEOPLE WHAT THEY WANT.
T I

Ceylon Tea Ceylon Tea
Black and Green. Black and Green.



STRATFORD, ONT.'
BEST COMMERCIAL SCHOOL IN ONTARIO.

Write for Handsome Catalogue.
W. J. ELLIOTT, Principal.

Use Live Bait.

R-O-YA-L
S A-L-A-D D R-E-S-S l-N-G

Catches Trade 
and Holds all it catches.

Let your customers know you recommend 
the BEST.

It will make you money.
ROYAL SALAD DRESSING is making 

new friends every day.

The Horton-Cato Mfg. Co.,

the seeds and the fibre and you have 
Tomato Pulp, prepared according to 
“The Burlington Way.” One can of 
Burlington equal to 3 cans Common 
Tomatoes. The price is the same.

Excellent for soup.

SI.00 doz. f.o.b. Burlington.

Tie Berlin Canning Co.

DETROIT. MICH., WINDSOR, ONT-

ARE YOU USING OUR

Cold Blast 
or Jubilee 

Globes
Aetna or
QuakerFlint
Chimneys?

Give them a Trial.

THE SYDENHAM GLASS CO.
OF WALLRCEBORO. LIMITED.

If You Have 
Money to Burn
Why! Go burn it. There 
is 10 times more satis­
faction in burning 
money than in losingit 
in driblets, through 
carelessness of clerks, 
or disputed accounts. 
Who that has “pass­
book ” customers, lias 
not had accounts dis­
puted and partially re­
pudiated ? The best 
way to avoid all com- 
lications and misun- 
erst and ings is as 

follows :

IF A MAN WANTS CREDIT

for 810, give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that's all. And so on for all 

purchases up to limit of the book. NO PASS
K?r°irKiNnN^hWRITIN(l TIME LOST* NO
KICKING. There are other Coupon Books, of course,
but why not have the best? Let us send you a 
free sample.

J?

For Sale In Canada by

flic EBY, BLAIN CO., Limited, TORONTO. 
C. O. BEALCntMIN * TILS, MONTREAL.
ALLISON COUPON OO., Manufacturers, 

Indianapolis, Indiana.

Limited
BURLINGTON, ONT.

Want Ads.
In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent in­
sertions. Contractions count as one word, 
but five figures (such as $1,000) may pass 
as one word. Cash remittance to cover 
cost must In all cases accompany orders, 
otherwise xve cannot insert the advertise­
ment. When replies come in our care 5 
cents additional must be included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or 30 words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.
MacLEAH PUBLISHING CO., Limited 

Montreal and Toronto.

THE CANADIAN GROCER

LESS THE SKIN Do you 
use FOSTER’S pots?

STRONG 
DURABLE 

LIGHT

POROUS
AND

CHEAP

THOSE WHO DO WILL HÂVE RO OTHER.
A post card brings price list and all particulars.

The FOSTER POTTERY CO.
HAMILTON. ONT. Limited

Our brown and manilla wrapping 
papers

are durable
We want to emphasize this fact 
because it is very important in 
wrapping papers. Your> parcel 
is safe when these papers are 
used

CANADA PAPER CO.
Limited

Toronto Montreal and Windsor Mills, Que.

-IKrrr—,
3" r- •

FIRST FLOOR OUTFIT.

Bowser Outfits
ARE BUILT TO LAST.

THEY HAVE ...

All Metal Pumps -Dial Discharge Regis­
ters—Money Computers—Anti-Drip Noz- 
zles — Float Indicators — Double Brass 
Valves — Double Plungers — Galvanized 
Steel Tanks—Handsomely-Finished Cabi­
nets — They Pump Accurate Gallons, 
Half Gallons and Quarts.

WE MAKE FIFTY DIFFERENT STYLES. 
SEND FOR CATALOGUE “B.

By using old out-of-dàte methods. 
Turn your present loss into gain 
by installing the

IMPROVED
SELF-

MEASURING
AND

COMPUTING

SAVES Sfa. MONEY.
S. r. BOWSER (Q. CO., "K

ECONOMY IS CLEAR GAIN
Stop Wasting 

a and Oil

OIL OUTFIT
It Saves Oil

There is no evaporation ; no leakage ; no 
spilling or waste from dirty, “sloppy'' 
measures ; no over-measure, etc.

It Saves Time 
and Labor

There is no running up and down stairs 
or to the back room for oil ; no oily cans 
to wipe or oily hands to wash. Pumps 
five gallons in less time than to pump one- 
gallon in any other way.

WAYNE, 
INDIANA.
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Messrs. Grimble & Co.
LIMITED

Specially request the 
trade to consider 
quality when placing 
their orders for

VINEGARS
note our grades.—Orleans No. 

1C, anrl Nos. 16,18 and 24 malt, 
concentrated and distilled.

All inquiries addressed to their 
Canadian agent, Mr. I. S. Wother- 
spoon, 204 Board of Trade Building, 
Montreal, will receive prompt attention.

I. S. WOTHERSPOON,
304 Board of Trade Building,

MONTREAL, P. Q.

Sterling
Brand

Catsup
is the best.

The successful 
grocer’s motto is 
“best quality goods.”
The best quality 
goods naturally draws 
the best quality of 
trade, and success is 
assured. “Sterling” 
Brand Catsup satis­
fies the customer who 
is difficult to please.

ne T. A. LYTLE COMPANY, u*<
Haliers of High-Grade Pickles and Catsups,

134-138 Richmond SI. West, TORONTO.

!..

Pure, Delicious, Best.
are the Three Terms that correctly describe

HIGHEST AWARD, LONDON, 1893.

STRETTON'S
(PRIZE MEDAL)

Worcestershire

SAUCE
Our Special Cheap Line, the “PURE” Worcester, is the best and cheapest 
on the market. Ask your Wholesale House to send you on a case with 
your next order.

CANADIAN AGENTS:
Messrs. S. H. Ewing & Sons, Montreal.
Mr. John Fisher, Manufacturers’ Agent, Toronto. 
E. Nicholson, Winnipeg. L. H. Millen, Hamilton.

Sole Manufacturers

Stretton & Co.,
I
 Messrs. Clawson & Co., St. John, N.B. 

Messrs. Wm. Tuffts & Son, Vancouver, B.C. 
Mr. H. H. Stimpson, Halifax, N.S.

WORCESTER,
Limited, ENGLAND.
8
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THIS ONE THING SURE
WILL NEVER 60 BACK ON YOU

JAMES’ DOME BLACK LEAD
GOOD ENOUGH FOR ANYONE.

W. G. A. LAMBE & CO., Canadian Agents.

LI ETON’S TEAS
HAVE THE LARGEST SALE IN THE WORLD.

Over 53,000,000 Packets were sold during 1902
SOLD ONLY IN AIR-TIGHT CANS, NEVER IN LEAD PACKETS.

LIPTON’S TEAS are far more popular in Canada than any other teas carried by the grocer. 
The only teas in Canada offered to the grocer direct from the tea gardens—packed by the grower.

AGENTS IN MONTREAL—Laporte, Martin * Cie., and all wholesale grocers.
AGENTS IN TORONTO—Canada Grocers, Limited, and all wholesale grocers

THOMAS J. LIPTON, 39 Pearl Street. New York City.

I
Dr. Laing’s 
Cream Sauce

The only Sauce in the world 
containing Pure Grape Juice 
and Rich Devonshire Cream.

Admittedly the finest Table 
Sauce.

Good and permanent profits 
because of large and increas­
ing sales.

2
Bromley’s
Coffee Essences

Manufactured from a blend 
of the finest Mocha, Java, 
East Indian, Costa Rica and 
Mysore Coffees.

No caramel, no glucose used 
in their manufacture.

“ Guite the best of its kind we have 
ever tasted."

For afternoon teas and 
evenings. A good thing to 
have on hand.

Sell the best.

3
Cerebos Salt

Vsed on the table of the 
Royal Household.

Approved by the foremost 
British physicians for its nutri- 
t i v e, invigorating, nerve- 
restoring properties.

Will not cake.
Handsomely put up.
For high-class and discrim­

inating trade.
Sell the best. ’Sell the best.

Sole Agents 
for Canada : W. G. Patrick & Co., Merchants, 

29 Melinda st,Toronto
^Mmmmpa1^■■■■■mmm^mmammmmtmmmm■mmm■■mtmm^■■■■■mmmm^^mmmmmmmmmmmm^m■ m^

!)



THE CANADIAN GROCER

That show the 
retailer a hand­
some profit.

We are carrying a complete assortment of splendid values which can be retailed at 25c. and 
up, and you make a good profit, and guarantee your customers exceptional quality for the money.

W. H. GILLARD & CO., Wholesale Grocers, • HAMILTON.
Branch CANADA GROCERS LIMITED.

BUILD UP TRADE
As you would build up the health of the body.
Nourish and stimulate it with pure, wholesome, rejuvenating 

material
Avoid doubtful Nostrums.
Certain standard restoratives act like magic on the human 

system.

WOOD’S COFFEES
furnish a parallel in building up a robust trade.
No quackery in these standard goods.

Canadian Factory and Salesroom,
No. 428 St. Paul St., MONTREAL.

Ceylon and Indian Teas
Our stock comprises teas from over one Ijupdred different gardens, every variety of leaf 

and liquor, ranging in price from 14 to 65 cents. We have no bargains in OLD TEAS to 
offer, every package we sell is guaranteed 1903 crop tea or money refunded.

WARREN BROS. & CO.,
Wholesale Grocers and Tea Blenders,

35 and 37 Front S"treat: East:, - TORONTO.

noMASwoD&ca
IMPORTERS AM) MASTERS

BOSTON. MASS*

WOODS

HOMASWOOD&Ca
IMPORTERS AND MASTERS

BOSTON. MASS*

SFifiKks

WOODS

TARTAN
BRAND

has established a reputation for itself with 
the consumer, “that is the reason the dis­
tributing trade asks for Tartan Brand,” 
which stands for quality always.

Ask your grocer for Tartan Brand.

Guaranteed by,

BALFOUR & COMPANY, Branch Canada Grocers, Limited, HAMILTON.
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PROPOSED ONTARIO BUSINESS TAX.

F
OR some little time past the 

business men of Ontario have 
been manifesting quite keen 
interest in the new assess­
ment act which was intro­

duced last session of the legislature and 
left over a term for further consider­
ation.

In view of an early consideration of 
I he bill in the legislature a representa­
tive of “The Canadian Grocer” inter­
viewed Mr. .1. V. Korman, the assist­
ant assessment commissioner of Toronto, 
for the purpose of getting an expression 
of opinion from him in regard to the 
bill as drafted last session, and par­
ticularly as to that part of it relating 
to the taxation of business houses. In 
effect, he said :

“Personal property will cease to be 
assessed when the new assessment 
comes into force. A loss of over $10.- 
000,000 occasioned by the annulment of 
the personalty tax and in addition, a 
large loss on income now assessed for 
taxation at 41 mills, arc to be made up 
bv what is known as the house lax, the 
business tax and the income tax. respec­
tively.

“The business tax is a tax of from 71 
to 10 per cent, on the annual value of 
the premises occupied by a business man 
for business purposes, the said annual 
value being ascertained by applying 7 
per cent, on the assessed value of the 
property, i.e., on property assessed at 
$10,000 the business tax on a 7£ per 
cent, basis is $52.50. The civic authori­
ties may fix the rate of taxation, but 
must restrain themselves between 71 
and 10 per cent.

“Merchants arc liable to assessment 
on income derived from that other than 
their business. There is no exemption 
on this income, but the rating under the 
new act is from 5 to 7 mills on the 
dollar. In addition, every person is 
liable to assessment on his respective 
income ; those in receipt of a fixed in­
come are assessable on the excess over 
$1.000. A professional man, i.e., doctor, 
lawyer, broker, etc., becomes liable if’ 
his income is over $4,000, but it must 
be remembered that he as well as the 
merchant is also assessed on the annual 
value of premises occupied.

“The House Tax. Here there is ex­
emption on the annual value (rental) in 
towns and cities, graded according to 
population. In Toronto, the exemption 
is $245, or 7 per cent, on house and

land valued at $3,500. Thus every 
dwelling of $3,500 and under is not 
liable for the tax. All property over 
$3,500 becomes liable after the deduc­
tion of $215 exemption, and is assess­
able at from 5 to 74 per cent. on annual 
value.

“This is not a heavy tax, since prop­
erty valued at $1,000 would contribute 
only $2.63 at the maximum rate of 74 
per cent, on annual valuation."

• • «

Since our interview with Mr. Korman, 
the lion. J. M. Gibson Attorney-General 
for Ontario has brought down the 
measure in an amended form, meeting to 
some degree the most serious objections 
which had been raised by the business 
community. In introducing his 
amendments, according to the report in 
The Toronto Globe, Mr. Gibson opened 
with an explanation of the changes he 
proposed as compared with the text of 
the measure recommended by the Assess­
ment Commission. The following was 
suggested as the clause, defining machin­
ery to be exempted “All machinery 
used for manufacturing purposes only, 
except that owned, operated or used by 
a person having right, authority or (icr- 
piission to maintain, or operate within 
Ontario in, under, above, on or through 
any highway, road, street, lane, public 
place or public water, any structures or 
other things for the purposes of bridges, 
tramways or street railways, or for the 
purpose of conducting steam, heat, 
water, gas, oil, electricity, or any 
property, substance or product capable 
of transportation, transmission or con­
veyance, for the supply of water, light, 
heat, power, transportation, telegraphic, 
telephonic or other service.”

The chairman remarked that it would 
be a disappointment if the immense 
amount of machinery in Toronto would 
be exempted ; therefore, he suggested 
the clause which made specific instruc­
tions that the exemptions would not 
apply to the machinery of street rail­
ways, telegraph, telephone and like 
companies.

BUSINESS TAX SC AI E.

The changes proposed in the business 
tax were rather revolutionary. The 
chairman said there was plenty of elas­
ticity in their opportunities, but he 
favored a graded tax, by which the fol­
lowing for business tax purposes would 
be added to the ordinary assessment of

the following classes, and in the follow­
ing proportions

Distillers. 125 per cent. This would work out so 
as to reduce somewhat the taxation hitherto paid 
by them.

Brewers, tco per cent.
Wholesale merchant, insurance company, loan 

company or a trust company, as defined by the 
act ; express company land company, bank 
banker or any other financial business, js per 
cent.

Departmental store or retail merchant dealing in 
more than five branches of ictail trade or business 
in the same premises or in separate premises under 
the same roof or connected premises, where the 
assessed value of the premises exceeds Sao.coo ; 
manufacturer, lithographer printer or publisher or 
hotel or club. 50 per cent, of the assessed value.

EFFECT ON HIE Bit. STORES.

Mr. Mac Kay Will that assess de­
partmental stores heavily enough?

The chairman : I think it will ; it 
will make some of them pay a good 
deal more than they are paying now, 
anil will make one of them somewhat 
less—Kalnii slight It less and the other 
two considerably more

Mr. Lee : That will hit every store­
keeper in ihe country who keeps a small 
store, carrying all lines.

The chairman : No ; the provision re­
specting $2tl,00U exemption was designed 
especially to meet their case.

The assessment of barrister, solicitor, 
notary public, conveyancer, physician, 
surgeon, oculist, aurist, medical electri­
cian, dentist, veterinarian, civil or min­
ing or consulting or mechanical or 
electrical engineer, surveyor or archi­
tect, 50 per cent, of the assessed value.

The assessment of retail merchants, 
photographers, theatre, concert hall, 
curling or skating rink, or other places 
of amusement, boarding stable, livery 
or letter of vehicles or other property 
for hire, and restaurant, eating-house, 
or other place of public entertainment, 
or any trade or commercial business 
not before specially mentioned, 25 per 
cent, of the assessed value.

Every person carrying on business of 
telegraph or telephone company, or 
tramway or street railway, transmis­
sion of oil or water, or of steam, heat, 
gas, or electricity for the purpose of 
light, heat or power, 25 per cent, of the 
assessed value, other than a highway, 
road, street, lane or public place or 
water, occupied by such person exclusive 
of the value of any machinery, plant or

11
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GUARANTŒD t«the TRADE

CAKES P
WELLKNOWN-REUABLa^ 3000T0NS em^

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass,
Fereele bf all Wholesale Bracers; else the HoCIsrj «Iff. Ce.. Leadee, Montreal, Wlenlpeg, Vaaoourer and Tereete.

appliances elected upon. in. over, under 
or allixed to such land.

That, the chairman explained, would 
make publie utility companies pay a 
business tax. Another provision made 
$100 the minimum assessment under 
this business tax.

KXK.'ll’TIONs ON INCOME.

The income tax was adjusted to pro­
vide exemptions up to $1,000 of per­
sonal earnings and to $100 in the case 
of income derived from other sources 
than personal earnings. It was pro­
vided that every person not liable to 
business assessment and every person 
liable to business assessment in respect 
of income not derived from the business 
in respect of which he is assessable 
shall be liable to income tax.

The chairman here pointed out a ditli- 
culty arising in the case of a secretary 
or manager of an incorporated company 
owning the most of the stock, who would 
pay the business tax through the com­
pany and an income tax as an indivi­
dual. The result would be to encourage 
dissolving the company and forming a 
partnership.

Mr. Hoyle : There will not be a
clause but will impose hardship in some 
cases.

The chairman suggested a clause cov­
ering the objection he noted by provid­
ing that persons personally engaged in 
the management of a company shall not 
be assessed on income.

Mr. Koy agreed that this was a wise 
provision, but at Mr. Hoyle’s sugges­
tion that the members “be allowed to 
sleep over that clause," it stood over.

TAX ON VOKI'OK.VTIONS.

The proposed taxation of telegraph 
and telephone companies was next ex­
plained. In cities, towns and villages 
they are to be assessed on a percentage 
of their gross receipts. In every town­
ship they shall be assessed at $200 for

every mile of one wire, and $7.50 per 
per mile for each mile of additional 
wire placed or strung, with exemptions 
in townships from other municipal tax­
ation, and in cities for all structures, 
on. over or under or fixed to any high­
way. road, street, lane, or public place 
or water.

Provision was also made for a lull 
annual statement by the companies to 
the Provincial Secretary and to the 
municipality concerned of the gross re­
ceipts and mileage of wire in every 
township municipality in the province 
in the year past.

SM.VI.I. 1‘I.AVKS TO Sl'FKEK.

Mr. Latchford : I think there should 
be a distinction between places where 
there is very little business and those 
where there is a lot of business. The 
result of this will be the closing up of 
the offices in the remote districts.

The chairman said it was true there 
were many little lines running into 
farm houses in the country. He be­
lieved the proposed provision would 
wipe out one of the most annoying, nag­
ging and distressing sources of quarrel 
between the so-called public corpora­
tions and the municipalities.

Mr. Latchford : How would it be to 
make an exception in the case of remote 
places where the receipts are less_Jhan 
$50 or $100.

The chairman : I would sooner give
the municipalities authority to reduce 
the assessment or exempt them.

Mr. Hoyle : The principle of the bill 
is a sound one.

The clause compelling employers to 
state the wages of all their employes 
receiving over $1,000 was altered so as 
to include all employes.

TWO TAXES DROPPED.

The chairman then announced that it 
was proposed to drop the provisions for
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a house tax and for a* Provincial Hoard 
of Assessment. The bill made certain 
provisions for taxing the property of 
ordinary steam railways when running 
along roads or streets in a municipality, 
the assessment of steam railways in
respect of right of way, and so on.

It was the intention of the Govern­
ment that a very substantial addition 
to the tax of railways to the province 
should be passed at the present session. 
With that provision and the one for tin- 
telephone company’s tax there did not 
seem to be any necessity for the Provin­
cial Hoard. They had considered the 
matter fully, and there did not seem to 
be any necessity for trying to gel at 
such an intangible tiling as a special 
franchise.

The chairman ’ then quoted sections 
from the Assessment Act passed within 
the last two or three years, which he 
desired to have incorporated. The prin­
cipal clause was that providing that the 
property of companies having structures 
on the public highways he assessed at 
their actual cash value. Provisions were 
also read to make it incumbent on rail­
ways to forward each year full returns 
of their mileage, lands, vacant lands, 
etc.

HARD ON VEGETARIANS.
New York vegetarians are having 

rather an expensive season in supplying 
themselves with food, says a despatch 
from Gotham. All kinds of green vege­
tables are high in .price and scarce in 
quality, owing to the long continued 
cold and people in ordinary circum­
stances have been compelled to fall back 
on canned goods. Spinach costs about 
as much as mushrooms do ordinarily. 
Lettuce is fifteen cents a head while 
celery, peas, beans and strawberries, all 
of which generally arc plentiful in the 
markets, are now almost unobtainable.
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Burnett’s Coffee Clearer.
1 he best article for settling Coflee. We sell at $1.15 
per doz. Will mail 1 dozen, charges paid, at $1.20.

LUCAS, STEELE 4 BRISTOL, Wholesale Grocers, Hamilton,
If you have not received Prices and Samples of

“BLUEOL”
the new WASHING BLUE, be sure and get them before placing 

your orders for Spring Trade.

J. M. DOUGLAS (&. CO.,
Established 1857 Manufacturers. MONTREAL.

TO OPEN 1st to 15th FEBRUARY.

! James Turner & Co.
j
1

(Calgary Branch Canada Grocers, Limited)

Corner Stepen Avenue and 3rd Street,
CALGARY, ALBERTA.

LLOYD T. MEWBURN,
Manager.

Warehouse on Switch. Cars loaded and 
unloaded direct from or to warehouse.
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FISH FISH FISH
Ask our travellers about Fish. They will talk to you. Prices right. Here are some of the lines we offer :

Boneless Fish, boxes, 25-lbs. Quail on Toast, boxes, 24 1-lb. blocks 
Pure Cod, boxes, 24-lb. blocks Shredded Cod, cases, 24 1-lb. pkgs. 

Labrador Herring, bbls. and half-bbls., etc., etc., etc.
PROMPT SHIPMENT GUARANTEED

THOS. KINNEAR i CO., 49 Front St. E, Toronto

ROCKEFELLER SAYS
‘EAT CHEESE!”

In a recent interview, John D. Rockefeller spoke as follows :—“ Do you 
know that I recently read an article by a well-known scientific man to the 
effect that cheese is an excellent article of diet ? I wish that I had read 
that article a long time ago. 1 had been afraid that cheese had a tendency 
to produce indigestion, and for that reason never touched it. Now, I find 
thauts effects are directly contrary, and 1 eat a great deal of it and find 
thtmt agrees with me. l ake my advice, eat cheese, eat slowly and have 
out-door exercise and you will enjoy good health."

MacLARENS
IMPERIAL

scored 100 points in 
excellence at the 
World's Fair at 
Chicago.

7
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MacLARENS
IMPERIAL

is a perfect food. 
It has triumphed 
at many other ex­
hibitions.

Fell your customers to eat Cheese, but make your advice 
perfectly safe by recommending.

MacLAREN’S IMPERIAL
A. F. MacLARF.N IMPERIAL CHEESE CO., Limited, 

Manufacturers and Agents,
51 Coi.borne St., Toronto, Ont.

Business Changes

ONTARIO.

'piIE premises of the Barnesdale
1^ Trading Co., grocers, Stratford, 

have been damages by fire; loss 
partially covered by insurance.

A. Boyer, miller, Greenwood, is dead.
•I. Robinson, grocer, Toronto, is dead.
W. Kinsman, grocer, Toronto, is dead.
J. Humberstone, grocer, Wingham, has 

sold out to Rogers & Co.
The stock of J. Davies, confectioner 

and fruit dealer, Ottawa, has been sold.
N. F. Yeo, grocer and crockery dealer, 

London, has sold out to Barber & Love­
less.

The premises of R. McDiarinid & Co., 
general merchants, Carleton Place, have 
been damaged by fire.

T. D. Loney, general merchant, North 
Bay, has assigned to J. Bradford ; 
meeting of creditors announced for 5th 
inst.

The business of M. W. McKenna, con­
fectioner and proprietor of a restaurant, 
Owen Sound, has been advertised for 
sale.

J. A. Brouse, wholesale fruit-dealer 
and men’s furnisher, Ottawa, has sold 
his stock of men’s furnishings to Gervan 
& Co.

Lalondc & Lalondc, general merchants, 
Plantagenet Springs, have changed the 
style of their firm name to that of J. 
A. Lalondc.

F. Persehbacher, tobacconist and 
dealer in sporting goods and shoes, 
Chcsley, has assigned to R. J. Lillico. 
Meeting of creditors announced for 6th 
inst.

QUEBEC.

J. St. Pierre, grocer, Montreal, has 
registered.

T. F. Mace <V Co., grocers, Montreal, 
have registered.

14
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The Royal Blend Tea Co., Westmount, 
have registered.

A. Lapierre, general merchant, Con­
trecoeur, is dead.

A. S. Beaune, grocer, Huntington, has 
assigned to Gagnon & Caron.

Hope & Co., wholesale wine deal­
ers, Montreal, have registered.

W. Lafortune & Co., grocers and liquor 
dealers, Montreal, have registered.

The Paris Soda Water Mf’g. Co., Mon­
treal, have dissolved partnership.

K. Massicot te & Frcre, cheese manu­
facturers, St. Casimir, have registered.

T. S. Williamson & Co., wholesale

vV r<>vs
home MAP*

A trial will convince 
you that

are the finest in
the land.

A. F. Mad.AREN IMPERIAL CHEESE 
CO., Limited, Selling Agents. 

TORONTO.

produce dealers, Montreal, have regis­
tered.

T. Lefebvre & Co., importers of 
coffees, spices, etc., Montreal, have reg­
istered.

The assets of J. T. Paradis, general 
merchant, St. Anne de La Peratle, have 
been sold.

15. Roy, grocer, Quebec, has assigned, 
and V. E. Paradis has been appointed 
provisional guardian.

J. Vaillaneourt, confectioner, Quebec, 
has been partially burnt out. Loss 
covered by insurance.

Chapdclaine <k Dussureault, grocers 
and boot and shoe dealers, have started 
in business in Montreal.

A meeting of creditors of Rabinovitez 
Bros., general merchants, St. Guillaume 
D’l'pton, has been announced.

The stock of N. H. Turcotte, general 
merchant, St. Eulalie, has been sold at 
71c. on the dollar to G. D. Therien.

Lockcrby Bros., wholesale grocers, 
Montreal, have dissolved partnership and 
registered as Lockcrby Bros., Limited.

Shapiro Bros. <Sc Yellin, traders, Mon­
treal, have dissolved partnership and 
Shapiro Bros, have registered their 
partnership.

Kent <k Turcotte have been appointed 
curators to M. Uesileta, grocer, Grand 
Mere. His stock is being offered at title, 
on the dollar.

NOVA SCOTIA.

M. McDonald, general merchant, Port 
llawkesbury, has assigned.

J. D. Cameron, grocer and hotel­
keeper, Maban, has assigned.

Consent has been registered for A. R. 
Ham, grocer, etc., Mahone Bay, to do 
business under above style.

Declaration of partnership has oeen 
registered for C. Savage, E. A. Thomp­
son, and J. C. Grasier, all of Head of 
Amherst, to do business under the linn 
name of the Amherst Cigar Co.

NEW BRUNSWICK.

C. Fawcett, Sackville, has advertised 
his steam cornmeal and feed mill for 
sale.

J. K. Brownell, general merchant. 
Baie Verte, has been succeeded in busi­
ness by Dunlield Bros.

W. F. llathenay & Co., grocers and 
tea merchants, etc., St. John, are ap­
plying for incorporation, capital to be 
$75.000.

The stock of the estate of F. A. 
Phillips, general merchant, Bristol, is 
advertised for sale by tender dosing 
February 13, 1901.

MANITOBA AN» N.W.T.

S. M. Jean, grocer and shoe merchant, 
St. Boniface, has sold out to C. Couture 
& Co.

T. E. McGirr, general merchant, Mur-
15

den, has assigned ; meeting of creditors 
announced for 1th inst.

The premises and stock of J. Buckuold 
& Co., general merchants, and of 
S. Hanfford, general merchant, both of 
Dauphin, have been damaged by lire; 
loss partially covered by insurance.

BRITISH COLUMBIA.

P. 11. Kelliher, fruit dealer. Grand 
Forks, is dead.

A. A. Claake, general merchant, Cam­
borne, has assigned to C. B. Hume.

Emden & Legrand, grocers, etc., Van­
couver, have been succeeded in business 
bv G. Pieken.

T
Featherstrip,

Shredded,
Dessicated.

BARRELS, HALF-BARRELS, 
PAILS and TINS.

Finest Made, 
Lowest Price.

THE

Davidson & Hay,
LIMITED,

Wholesale Grocers,

TORONTO.
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Fresh and Cured Fish

The Nova Scotia Fisheries.
KIU HANTS engaged in 

handling tin- various pro- 
duels of our Nova Scotia 
lisheries, according to the 
recent annual report read 

In-tore I he Halifax Board of Trade, had 
a year which max he described as one 
partly satisfactory and partly disap­
pointing. The somewhat large supplies 
oi dry lisli on hand at the beginning of 
the year were marketed steadily 
throughout the first six months, and 
ga\e fair returns on their moderate first 
cost . On the return of the banking Meet 
from their spring voyages, it soon be- 

.i ame evident that the quantity of fish 
secured by them was below the average, 
and prices at once advanced.

It was not until later that the very 
heavy shortage _in the landings of our 
lishing vessels became so marked. Re­
ports from the fleet through the summer 
were poor, and when arrivals from the 
summer voyage took place it was found 
that they had only secured trilling fares 
and that the total shortage was fully 
I mi,mil) quintals.

Besides finding lisli very scarce on Un­
usual fishing grounds, tin- catching ol 
an\ was much hampered by lack of hail, 
and this hoard cannot too .strongly urge 
he Dominion .(lovernmenf to continue 

their police of assisting in the estab­
lishment ol freezing plants for the stor­
age of bait

With such a light supply of bank eod- 
lish, l lie volume ol trade during the last 
few months of the year has been seri 
oiisly curtailed Arrivals from New 
It midland and (iaspe were about all 
average quantity, hut the stock of lisli 
available m Nova Scotia, at the close of 
1 hud. is the smallest for many years.

Owing to this partial failure prices 
have been on a very high basis, and 
much business lost to Halifax, owing to 
Newfoundland being able to supply tin- 
goods more cheaply .

The othei kinds igl lisli on which oui 
export trade depcndsSiave also been .in 
light supply Mackeivl were taken in 
lair numbers in some localities, but on 
the whole the quaivfil y secured was 
smaH. Herring were even more scarce 
than other years, but few having visited 
our shores, where formerly large num­
bers were taken during the autumn 
months.

Crabs are Fastidious.
' I ' I IK crab is the Beau Brummel of

] crustaceans, and no living creature 
gives so much attention to its 

wearing apparel, writes a Maryland cor­
respondent to the Washington Star. 
Compared to him in this regard the ex­
tremes) dude leads a careless and easy 
life If lie were a member of the human 
family his tailor’s hills would consume 
his entire earnings. From the time hr 
leaves his shell he passes through more 
frequent transformations than probably 
any other member of the animal king­
dom . On emerging from the egg he 
looks somewhat like an impossible com­
bination of those omnipresent products 
of New .Jersey—the Ilea and the mos­
quito.

To speak more definitely, he has a Hat, 
irregular shaped body , wi ll a long pro­
boscis, a long tail, long swimming ap­
pendages, with spine-covered, toe-like 
branches at the ends, with small eyes 
lixed Hal on top of the head, lie is not 
handsome, but decidedly dressy. At an 
early age he begins to shed his skin, and 
having accomplished this feat several 
times he begins to grow at a rapid rate. 
Being reaily to begin business as a crab 
lie abandons swimming as a profession 
and takes to the not tom, goes foraging 
along the shores, or attaches himself to 
ihe floating seaweed. I he crab literally 
grows by shedding. As fast as his gar­
ments grow too small for him lie easts 
them oil and comes out in a new suit. 
Alter he reaches tin- edible size he sheds 
once a month, anil men who make a 
business of raising crabs say there is no 
regular ime for shedding. When his full 
growth is attained he ceases to shed, 
and indications are not wanting that lie 
reaches a ripe old age, as specimens 
have been taken with full-grown barna­
cles and oysters attached to their shells. 
After a crab sheds he is the soft-shell 
crab, so suitable for frying and so deal 
to the heart and palate ol the epicure. 
A crab approaching I lie shedding process 
is known as a peeler," “shedder” and 
"buster," and unless the crustacean is 

taken in hand immediately after shedding 
i i quickly becomes a hardshell and as 
such does not possess the market value 
of a soft-shell.

There is nothing so difficult to proper­
ly prepare for shipping as a box or 
crate oi crabs of the soft-shell variety. 
They must he handled with the greatest 
care, for if one should die while being 
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shipped the chances would he that the 
entire crate would be spoiled. Crabs 
are classed as "culls,” “medium” and 
’Htime. and the crates in which they 

are packed for shipment are provided 
with trays in which the crustaceans are 
placed between layers of shaved ice and 
soft seaweed. The weight of a piece of 
ice as large as a pea on the head of a 
soft crab will cause its death.

Owing to the immense amount of 
phosphorus in crab meat it has been 
found difficult to can it so that it will 
keep well, and on this account the larger 
part of tile crab meat is shipped in 
buckets and tubs to the larger cities.

Hardshell crabs are not t roublesome 
or expensive to ship, it being found that 
they can be dumped into sacks or boxes 
like potatoes or corn. It takes a great 
deal of knocking around to kill a hard­
shell. The average gross price per hun­
dred for hardshells is till cents.

Reflections of a Fisherman.
To bait, or not to bail — that is I hr 

question.
Whether ’tis nobler in the man to leave 
The streams and shallows to untroubled 

roach,
Or to take arms against a sea of fishes. 
And, with a worm, to hook them ? To 

try for bleak :
No more; and. for those bleak, to say 

we end
The heartache and the thousand un­

natural shocks
That lisli is heir to—’t were a consola 

lion,
Doubtless to the lisli.

To try for bleak;
For bleak 1 Perchance for bream—(ay . 

there’s the rod '.)
For in the flowing streams what lisli 

may come.
When we have thrown about our endless 

coil
Of well-waxed line '! There’s the sport 
That makes the rapture of the fisher's 

life.
For who could see the gay and glist ' 

ning lisli—
The tempting perch, the fat and flabby 
. roach.
The shoals of happy dace, the stately 

jack,
The insolent young salmon, and the eels 
Float and flourish in the royal Thames. 
When he himself might his own break 

fast get
With a mere lish-hook Y

Who would fardels bear,
To sit and wait under a dreary sky,
But for the hope of something biting 

soon,
The undiscovered worm, from whose 

hook
No nibbler returns ?

* Settled, the question,
For we would rather catch those lisli 

ourselves,
Than leave them for others that we 

know not of !
—English Fishing Gazette.



—this is the most popular brand of 
Coffee in the Dominion.
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—

CAUTION.SEE THATCOViROfCM;

COFFEE
CHASE & 

SANBORN

It matters not what the state of the
market is, this Coffee is always the Best.

Chase & Sanborn,
The Growers and Importers, - MONTREAL, P. Q.

Let’s Talk it Over!
That we are all in business for WHAT THERE IS IN IT, is an accepted fact. 
Now have you got any “BEE” BRAND GOODS away up on the top shelf, 

where you have to break your neck getting at them, or away hack in the back store, or 
under the counter out of sight and out of tniml until next stock taking If so, haul 
them out and bring them down, for

THERE’S 40 /o IN IT FOR YOU IF YOU DO,

over and above your usual profit.
Our travellers sold you these goods knowing 

well their merits, and with full knowledge and 
faith in them, and these goods are good and 
will prove sellers if you will brush them up and 
jusr give them a little help for big pay. Send 
for our illustrated catalogue on profit-sharing, or 
take advantage of our offer herewith :

Order through your wholesaler or

ORDER AS FOLLOWS :
Starch 64 12-oz. pkgs......... ... $10.00
Soda 1)6 10-oz. “ .......... ... 8.25
Borax 60 5-oz. “ .......... ... 2.25
Borax 48 10-oz. " .......... ... 3.25
Bkg. Powder 24-11). tins ......... 4.50
Coffee 30-lb. tins, or 15

2-lh. tins................................... ... 9.00

$37.25
One 20-Y ear Uold-FilleJ Case Watch, Guaranteed by 

P. W. Ellis Co.. Free.

Snowdon, Forbes & Co., Selling Agents,
449 St. Paul Street, MONTREAL.
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DAIRY PRODUCE and PROVISIONS
and Cold Storage News.

Quebec to Develop Butter Industry.
PEAKING lo the Quebec dairy­

men at Sherbrooke last week 
the lion. Sidney A. Fisher 
quoted from the census to 
show the enormous progress 

that hail been made in the dairy in­
dustry m Quebec and in the Dominion 
at large.

In 1891, he said, the manufacture of 
butter and cheese stood eighth among 
the industries of Canada. In 1901 it 
stood third, being exceeded only by that 
ni lumber and flour. In 1901 the lumber 
business of the country amounted to 
$60,000,000; flour, $31,000,000; and 
dairy $29,000,000. In Quebec province 
in 1891 there were 728 factories, in 
1901, 1,992 factories. The value of the 
products in the province of Quebec in­
creased from $3,000,000 to $13,000,000, 
and in Ontario from $7,969,000 to 
$15,000,001) The dairy industry doubled 
in Ontario. It quadrupled in Quebec. 
Ontario in 1901 produced in cheese $13.- 
110,000 and in butter $1,527,000. Quebec 
produced $1,916,000 in cheese, and * 
957,000 in butler. This showed that the 
people of Quebec found butter making 
more profitable. The dairymen of 
Quebec should strive to make their but­
ter better. Canada was first in the 
English market in cheese. She sent to 
the mother country 70 per cent, of all 
the cheese she imported. Ontario had 
made the cheese industry almost per­
fect. Why. lie enquired, do we send 
only 7 per cent, of the butter imported 
by the mother country ? It was on the 
dairymen of Quebec that the responsi­
bility in this connection lay. Quebec 
was responsible for Canadian butter. 
They should make the butter trade what 
Ontario had made the cheese trade.

Our Cheese in South Africa.
H. G. VALUER, the commercial 

agent of New South Wales in 
South Africa, has sent home a 

detailed report on the import trade in 
cheese, says the Commercial Intelligence 
of December 23rd, 1903.

“The Gouda, or Flat Dutch, is,” he 
says, “the kind preferred, the sale of 
Edam, or round Dutch, being very small 
in-comparison. These cheeses usually

weigh from 9 to 12 lbs. each, and this 
size seems to be preferred, although he 
saw one good brand the cheeses of 
which weighed about 18 lbs. each. 
These are all packed four cheeses in a 
case and in one layer. Dutch cream 
cheeses of about 2 lbs. in weight packed 
ill the same way but with a larger num­
ber in a case, are also imported; but the 
sale is not large.

“I have heard that it is the intention 
of some of our cheese makers to at­
tempt the manufacture of Dutch cheese; 
and provided it can be turned out equal 
in quality to the article imported from 
Holland, there would be a good prospect 
of a big trade for it here. Canadian 
cheese is very popular throughout South 
Africa, being of good even quality and 
keeping well. Much of the cheese im­
ported from England is Canadian. Each 
cheese, which usually weighs from 60 to 
70 lbs., is packed separately in bent­
wood cases; and each case is sewn in 
strong sacking. This method of packing 
lias also proved very satisfactory. 
Prices of late for this cheese have varied 
from lOd. to Is. per lb., i.e., 7d. to 
9d. net. It might also be advisable for 
our cheese makers to consider the ques­
tion of putting up cheese in tins for ex­
port to this market. Of late a consid­
erable trade has been done in tinned 
Dutch cheese. This class is usually put 
up in 12 oz. tins.

“Colored cheese is generally perferred. 
For Cheddar cheese, Mr. Valder recom­
mends sending cheese of from 20 to 30 
could hear of regarding Canadian cheese 
lbs. in weight in preference to the larger 
sizes. The only complaint that lie 
was that the size was too large for 
most of the storekeepers.”

Manitoba Live Stock and Dairy.
The Manitoba Live Stock and Dairy 

Association convention opens in Winni­
peg on the evening of Monday, February 
22nd, and closes the following Saturday 
with a visit to the different abattoirs 
and packing houses. From three to nine 
meetings a day will be held so that the 
whole business of the convention may be 
held within the week, instead of sun 
ing it over ten days as last year.

New Zealand Butter.
ANADIAN butter suffers to some 

extent by comparison with that 
from New Zealand, but, says Mr. 

J. A. Ruddick, chief of the dairy di­
vision : “The comparison is really not 
a fair one, because New Zealand butter 
is all grass butter, and it arrives fresh 
in Great Britain during our winter sea­
son. so that any Canadian butter which 
comes into direct competition with it 
must necessarily be winter made or 
held summer stock. New Zealand but­
ter, however, has a reputation in Eng­
land for keeping quality, and it will be 
of interest to Canadians to learn how 
that reputation has been acquired. In 
the first place, having no natural ice, 
the majority of the creameries are 
equipped with mechanical refrigerating 
machines. Their creamery refrigerators 
are kept fairly cold, but they have no 
refrigerator cars such as we have. The 
secret of their "success is that butter is 
shipped from the creameries twice a 
week to cold storage, where it is im- 
mediatelv placed in a chamber at ten 
degrees and held there until forwarded 
to England. It must be at least four 
full days in store before it is shipped to 
give time for a thorough freezing to the 
center of the package.

Although the butter is sometimes 
carried several hundred miles to the 
London steamer, its temperature must 
be below freezing point of water; other­
wise it will be refused and sent lo cold 
storage to be re-frozen. The temper­
ature in the chambers of the steamer is 
about 10 degrees. It is placed in the 
steamer with the frozen mutton, which 
must be kept at a low temperature. It 
is easy to understand that butter 
handled in such a manner, although it is 
two months old when it reaches the 
market, will have more life in it than 
some of our butter, which has been held 
two or three weeks in a creamery at a 
temperature of 40 to 50 degrees. If our 
creamery owners and patrons expect to 
compete with the Danes, who arc so 
close to the market, and with the New 
Zealanders, who employ such low tem­
peratures almost from the day their but­
ter is made ; it is time they were mak­
ing a more serious effort to improve 
matters at their end.”
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DAIRY PRODUCE AND PROVISIONS

Tilegrtphlc Address, 
“DOMINO," 

Charlottetown.
LIMITED.

TO THE TRADE
Our travellers are now out with full samples of our new pack Canned Meats, etc. 
We guarantee the quality equal to any packed on the American Continent.
All bright, artistic labels. Let us give you quotations on your season's require­

ments—it pays to look ahead.

We control the product of

“The Charlottetown 
Preserving Co.”

Pure Fruit Jams,
Canned Fruits, etc.

C. C. Corned Beef, I’s, 2’s, fi’s and I4’s, 
square tins.

Whole Ox Tongues, sizes, 1 '/z's, 2’s 
and 2 'A’s.

Prime Roast Beef, sizes, I’s, 2’s and 6's.
Prime Roast Mutton, sizes, l’s, 2’s 

and 6*s.
Lunch Tongue, size, l’s, 2 doz. to case.
Oxford Sausage, sizes, I’s and '.’s.
Oxford Brawn, sizes, l’s and 2’s, square 

tins.
Compressed Cooked Ham, sizes, l’s and 

2’s, square tins.

Potted and Deviled Meats, sizes, 's 
and ‘4's.

Chipped Dried Beef, sizes, I’s and 
Honeycomb Tripe, sizes, I’s and 2’s. 
Royal Baked Beans, sizes, i s, 2’s and 

3's, either plain or with sauce.
Lunch Sausage, size, ',’s, 1 doz. to case. 
Vienna Sausage, size, ’s, 1 doz to case. 
Soups, Ox-Tail, size, 2’s, 2 doz. to case, 

Kidney Stew,
Mutton Broth.

ABOVE ALL PACKED IN KEY-OPENING TINS.
Royal Condensed Mince Meat, 36-12 oz., Home-Made Wet Mince Meat

inchi

36 packages to case.

at HALIFAX, SYDIMI

fibre packages; 
tubs and bhls.

and 5 lb., 
1 l and 2") lb. pails,

:Y and ST. JOHN’S, IN

Fresh Sausage
and

% 5- Codes Used 
$ A.B.C. 

LIEBERS
-J private.

Our English
BrawnBrawn

Here are two good selling lines, 
especially at this time of the year, 
when poultry is scarce and high 
in price.
We make them from fresh Pork 
and pure spices—there are none 
better on the market.

Is a Trade Winner, always de­
licious and appetizing, nothing to 
equal it in the market.

Put up in Five-Pound Pails, 
Twelve to the Case.

Order Sample Case.

F. W. FEARMAN CO., Limited
PORK PACKERS and LARD REFINERS. 

HAMILTON, ONTARIO.

The Park, Blackwell
PORK AND BEEF PACKERS,

TORONTO, ONT.

j ■■

Co.,
LIMITED
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Matthews’ Rose Brand
flavor has been the standard of mildness and delicacy for 36 years. Fresh

out of smoke daily, at Peterborough, Hull and Brantford.

The George Matthews Company, Limited.
CORRESPONDENCE SOLICITED

STANDARDARTKLES
IT IS TO THE ADVANTAGE OP EVERY 
HOUSEKEEPER IN CANADA TO USE 
THBfl........................................................

ruglc Baking Powder.
Qlllett's Perfumed Lye.

Imperial Baking Powder. 
Qlllett's Cream Tartar. 

Royal Yeaat Cakes.
Qlllett's flammoth Blue, 

flaglc Baking Soda.
Qlllett’s Washing Crystal.

MCDC FOR OVER 60 YEARS.
(SSTSBLISHEO ISSl)

E.W.GILLETT ÏÏXiïïl
TORONTO. ONT.

We are buyers of

Poultry, 
Butter 

... Eggs.
The best facilities for handling consign­

ments. Up-to-date Cold Storage.

The J. A. McLean Produce Co., Limited
73-75-77 Colborne Street

Telephone Main 1491. | 01*0 H to .

20



bairy Produce and provisions The
Canadian Grocef

PROVISION AND
Toronto.

Provisions—The situation in the pro­
vision trade can best be described as 
i|iiict. There is little demand ordinarlv 
at this time of the year and the severe 
weather and impassible state of the 
roads have further aggravated matters 
as a result there has been a general 
weakening. Long clear is off a half cent, 
as are also hacks. Heavy mess and short 
cut show a decline of 50 cents and 
shoulder mess of a dollar. Lard is down 
acain, and one would think about as 
far as possible. It is so low that no call 
for compound is met at all. The fresh 
meat market is active this week. Beef
remains the same but a wider range than
usual is quoted in lamb. We qlldtl

Long idvar ba.un, uur lb........................
Smoked breakfast bacon, per lb...........

...SO 08 SO Utij

....... 0 121 0 13
Roll bacon, ner lb.................................. ....... 0 oyj 0 10
Small hams, per lb.................................... 0 13
Medium hams, per lb........................... .......  0 12 0 12 i
Large hams, per lb................................ ....... 0 11 0 111
Shoulder hums, per lb............................ .......  0 oy 0 oy$
Backs, per lb........................................... ....... 0 13 0 131
Heavy mess pork, per bbl.................. ....... 16 00 16 50
Short cut, per bbl................................... ....... 18 00 18 30
Shoulder mess pork, per bbl.................. .......H 00 14 50
Lard, tierces, per lb................................ ....... 0 071 0 07 »

....... 0 on 0 07,'

....... 0 07? 0 08
“ compounds, per lb......................... ....... 0 07] 0 07 *

Dressed hop, light weights, per 100 lb. 6 20
6 00

Plate beef, per 200-lb. bbl....................... 10 50
Beef, hind quarters................................ .......  6 50 9 00

“ front quarters................................. ....... 4 50 50
“ choice carcases......................... ....... 6 50 7 25
“ medium........................... ................. ....... 5 50 6 50
“ common........................................... ....... 5 50 5 75

Mutton.................................................................. 6 50 7 50
....... 8 DO 10 25

Veal ....................................................................... 6 00 9 00
Butter—A very fair demand for 

creamery is reported and consumption 
is keeping a fair ratio to production. 
The ipiality of dairy coming forward 
however, is not the best and only a very 
ordinary demand is met. As a result 
there is accumulation on all hands and 
surprise is expressed in some quarters 
that the price keeps up to its present 

• level. The outlook is not particularly 
encouraging considering the absence of 
export demand, and on the whole an 
easier feeling must be recorded. We 
quote:

Per lb.
Creamery prints................................................ 0 20 0 22

solids, fresh...................................  0 19 0 20
Dairy rolls, largo............................................. 0 15 0 16

‘‘ prints.......................................................  0 16 0 17
“ in tubs, best......................................... 0 15 0 16

Under qualities................................................ 0 12 0 14

Cheese—The situation is quiet. Hold­
ers are waiting developments and ex­
pecting an advance. Firmness at pres- 
enl quotations will probably represent 
local conditions. We quote :

Per lb.
Cheese, large..................................................... u ill1. 0 10,1

" twins.................................................... OH' 0 111

Montreal.
Provisions—Prices have ruled stead • 

during the week, under an improved de­
mand from both local and country bin ­
ds. The trade in dressed hogs was also 
•airly good, the demand from butchers 
Lr small lots creating some activity. 
Fresh killed, abattoir dressed hogs re­
mained at .+7.25 to ."1-7.75 per 100 lbs., 
ami country dressed were quoted at 
■+•>.•*0 to if-7 per 100 lbs. We quote :
Ctm.i'liim abort out mow pork........................$'7 SO #18 (XI
American short cut clear .............................. 17 60 18 00
American fat hack......................... 18 (0
bacon. Wiltshire, per lb.................................... 0 13 0 134
Lxtra plate beef, per bbl ................................ 11 50 12 00

DAIRY MARKETS.
‘‘ Boar's Head " brand, tierce basis............. 0 071

Carloads, less...................................................................... o OOl

S-lb. tin pails, tierce basis....................
alf-bbls., over tierce..................................................... 0 001

00-lb. tubs, “   o 00
20-lb. wood pails “   o 00
10-lb. tins, “ .................. o oo
s-Jb- tin», “ .................................. !!" 0 00

Wood net, tin gross weight —
, . „ „ Wood. Tin.
26 to 49 pails............................................................  1 55 1 45
50 pails and over. :..................................................  153 143

Butter—There is no export demand 
at present. Those who were holding 
Fall butter in exportation of a bett.-r 
demand alter the holidays have becom- 
a little uneasy, and are now more mix 
ions to sell than they were ten days ago. 
The majority of creameries have closed 
tor the Winter, so from this forward 
lighter recipts are expected of fresh 
made goods, and there will be a falling 
hack on old stock. Summer goods are 
off flavor pretty much, and are now sell­
ing at 1!) to 1!) l-2c. Fancy Winter 
creamery is also lower. We quote :
Fancy Winter creamery............................................  0 19J 0 2Ü
Summer goods........................................................... p 19 0 191
Dairy rolls..................................................................  0 16 0 17
_. , '"V" ,..............................................................0 H 0 16

" fresh prints.....................................................  0 21 0 22

Cheese—The cheese market is firm in 
tone, as. though holders are trying to 
meet prices, the goods are in strong 
hands which can maintain quotations!. 
Mediums and good useful or late ends 
are quoted at !t ,'t-4 to 10e., October make 
at It) l-2c„ and September make at 
10 7-8 to lie. The market is steady l > 
jinn. There has been a heavy decrease 
in stocks on this side, and larger ship­
ments are now going forward, with soute 
goods changing hands. Holders are 
looking for a firmer market.

London Provision Markets.
Thomas Nesbitt & Co., writing front 

London, Kng., under date of January 
18th, say:

Weather damp and foggy. Business 
generally quiet.

Butter—Market dull and prices easier. 
Colonial supplies are still heavy.

Bacon—Irish 2s. dearer, Danish lean­
est about Is. higher. Fat selections 
rather lower, and difficult to clear.

Hams—In limited request.
Lard—Bladdered quiet. Pails and 

boxes American in more demand.
Eggs—Market quiet at reduced prices.
Cheese—Trade quieter at late rates

Canadian Provisions 1903.
The exports of Canadian provisions to 

Britain for 1903, in all lines except but­
ter, show striking increases over 1902. 
Bacon especially has done well with an 
increase of 22,709,31-1 pounds, and cheese 
with 15,521,744 pounds, while hams are 
well in the running witli an increase of 
3.759,504 pounds.

The decrease in butter is no less than 
11,233,712 pounds. New Zealand seems 
to have captured the trade.

21

To the Wholesale
and Jobbing Trade:

VVE OFFER IN

CARLOAD LOTS
Macaroni, Vermicelli and Fancy Pastes, at 

lower prices than you have been getting hereto­
fore. The goods, too, are superior to anything 
imported.

Packed in handsome air-tight i-lb. pick ages; 
also in 5, 10 and 20-lb. boxes, bulk.

Send for Samples and Pr ce List.

NAPOLI MACARONI CO.,
ttayter ami Te ran lay sts.. TORONTO, CAN40Â

Seed Corn
All Field Varieties

ALSO
Write or wire us for prices.

HAND-PICKED and PRIME

Fred. B. Stevens & Co.
CHATHAM. ONT.

Brooms 
rushes 
askels

Butter
utter
utter

Wl- W

Ware 
l*a per 
Tubs

alter 
<mds 
& Co.

Hamilton and Winnipeg.

Persons addressing advertisers will 
kindly mention having seen their ad­
vertisement in The Canadian Grocer.
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Mrs. Dooley
has to charge a fairly good 
price for her soap, just 
because it is a good soap.

But since she hasn’t a 
fortune to spend on adver­
tising, she can afford to 
to Sçll her soap at less than 
the jbig soap makers.

he grocer will apprec­
iate this fact.

Mrs. Dooley’s 
Laundry Soap
costs him about 10% less
than his other five-cent
bars. And of course he
gets this 10% in his sales.
10% extra profit is much
to be desired.

Price List on Mrs. Dooley’s 
Laundry Soap :

100 Oars HO Oars.
I < ase lois •'! 70

■> “ “ :$ lio l' 1Ô
lo “ - :s r,o J.IO
■jr> “ .{.io j or,

FREIGHT PREPAID ON 5 BOX LOTS.

On the score of price 
Mrs. Dooley feels that she 
will get the assistance of 
the grocery trade in put­
ting her soap on the mar­
ket.

THE

Metropolitan Soap Co.
LIMITED

TORONTO.

THE CANADIAN GROCER

Quebec Dairymen's Officers.
At 1111* annual meeting • >1 1 lie Quebec 

Dairymen’s Association at Sherbrooke 
last week the following officers lor the 
ensuing y eat were elected :

Honorait I’residents—Hon. S. A. 
Fisher, A. Tiugcon, .1. A. Vaillance) urt

President—C. II I’arnialee.
Vice-l’residcnl—Charles Milot.
Secretary-i'reasurer—AI K. Castel.
Directors—Arthahaska, P Veilleux , 

Heanharnois. Rob! Ness. Bedford, K 
Repine; Charlevoix. I) Simard: Chicou- 
1 imi, Jos. (iirard. Iberville, S. .). Roy. 
Juliette, J P Archambault, Kamour- 
aska. Chas». Prefontaine; Montmagny. 
K. Cole; Montreal, R K. Scott; Otta­
wa. J li A Major; (Quebec. I (tar-

speaking tlie continued patronage of his 
customers for Ills sons.

convention of 
S. F. Bowser

. Inc., Fort Wayne, fuel., I
of the Bowser self-

oil lank, was held r ^
1 he firm’s, office. Over

CONVENTION OF SALESMEN.
' I ' lilt til li annual

] the1 salesmen of 
A Co. 

manufacturers 
measuring 
last week at 
seventy salesmen from all parts of the 
United Slates and Canada were present 
and participated in the discussions and 
all the salesmen were fully informed re­
garding the latest improved out IBs. The 
convention lasted for Three days and 
terminated with a banquet Friday even­
ing at the New Aveline hotel. The

i
: ! ■

, va —- - ■ '*<£/, N
i ! f: ■ v /. • • >uiAtto‘\ c a /ji/mrusm : ^ ‘ / 'ij .! rnrM\ A:mr sect and Ift'7

■ ‘ I". 'jJrT VAirsKAlf. «SWT- 3AIES KAN. Aryr.-ci

rA*
'A-
tuA- ,Rsm

Ssyrur ncCV

C-V

Officers and Managers of S. K. Bowser & Co.

>4

neau. Richelieu. A Denis, Rimoiiski, A 
Michaud; SI. Francois. Rev. Mr. Char 
est; St. Hyacinthe, Jos Morin, Terre­
bonne, Rev. J. A. \ uillaiieourt, and 
Three Rivers, \l Desmarteau.

New Firm Under Old Name.
'The <i meet has at hand a circular 

front St. John, V IV, announcing the 
formal ion of a co-partnership inc luding 
A qui la I). Hopkins, (I. A. Stanley Hop­
kins, and Frank B. I). Hopkins, for lhe 
ui pose of continuing under the old 

firm name ol John Hopkins, the business 
of -manufacturing meat products ami 
dealing in meals and provisions carried 
on for nearly forty years by their father 
Mr. John Hopkins, who now retires he-

metiii was all ‘liai could he desired, the 
toast list long and the responses most 
witty

The menu card was especially gotten 
up as a souvenir, the first page showing 
portraits of the officers and managers. 
The entire convent ion was a most inter­
esting and enjoyable affair and the sales­
men go lo their respective territories 
more enlhusiastic Ilian ever regarding 
I he merits of their goods.

Messrs. Bowser A: Co. state their 
present line is far in advance of anything 
they have ever offered and absolutely 
the best that years of practical experi­
ence, tile In-si of material and work­
manship can produce. They show one 
style of their outfits in their display ad 
in another column of this issue.
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CATSUP
YYE HAVE JUST ONE CARLOAD TO OFFER—so you will do well to get your 

orders in early.

QUALITY.—The Quality is fully equal to the standard of our “ANCHOR” brand products,— 

“the best that can be produced.” We could speak volumes about its quality, but it's 
sufficient to say that in color, flavor and consistency it cannot be improved upon.

QUOTATIQNS»-----Our quotations are astonishing low considering quality. It's im­
probable you will hear of lower figures, but we know

ITS EQUAL IN VALUE IS NOT ON THE MARKET TO-DAY.-----

LETTER
ORDERS
RECEIVE
PROMPT
ATTENTION.

“Anchor” Brand Catsvi- 2-lb. tins, cases 2 do/..

Io-o/. Corked Bottles, " 2

Screw-top Pint Bottles, " 2

Quart Bottles, I “ I&2 “ |
I bhls, 4 “ I 

SPECIAL flood brand 2-lb. tins cases 2 “ |
quality guaranteed Special 5-case prii k, I

THE EBY, BLAIN CO.,
rpt NO METHOD IN DISTRIBUTING HONEY

'HE annual convention of beekeepers of Brant and adjacent 
counties opened in Brantford Tuesday, and a number ol 
important questions were considered. President Kdmanson 

dealt with the matter of over-production of extracted honey, and 
attributed the fault, not to a surplus of honey on the market, 
but to a lack of care in distribution, claiming that the larger 
cities were flooded while smaller towns were entirely overlooked.

A resolution was passed, calling on the Government to appoint 
lecturers specially qualified to speak on the bee industry at 
meetings in connection with Farmers’ Institutes.

It was the opinion of the convention that there is a growing 
market for honey in Manitoba and the North-West, and that pro­
ducers should note conditions in that section. There is a scarcity 
of comb honey at present, but producers are warned not to meet 
the other extreme by producing too much next season. The 
convention unanimously opposed the introduction of “clunk ” 
honey into the Canadian market, as a mixture of broken combs 
and extracted honey tends to adulteration.

Particular attention was paid to a development of local mar­
kets, and the delegates at length declared in favor of a house-to- 
house canvass on the part of producers. In this way the honey 
will be sold direct by the producer to the consumer at a reason­
able profit.

VIRGINIA PEANUTS EXCITED.
“The market in Virginia is wild and excited over farmers’ 

peanuts,” said a prominent handler of peanuts the other day. 
“ There has been a further advance in the price of hand-picked, 
making them cost 5Me. in New York. Virginia jumbos in the 
shell are scarce and hard to get. They are selling in New York 
at 7Me. to 8c. Virginia shelled also are scarce and higher, and 
all indications point to a further advance in the near future."

OUR
FAMOUS

65 per Jo/

95 

$1.25 

1.50

Wholesale Grocers, 
LIMITED, TORONTO.

m

ARGUMENTS
The only argument you need to decide 
is whether or not you need a COFFF.E 
Mill
It you decide you need a mill there is 
no room for argument about which mill 
you should purchase, as all points 
STYLE, RUNNING EASE, CAPACm 
and DURABILITY—are in favor of

me uNational
SOLE AGENTS IN CANADA :
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WHOLESALE GROCER HONORED

^ I ' 111'. « • I*.* « -1 i <. 11 s ut’ l lie Montreal Boa ' ii 
I ut' Trade ln-lil Jmmarv 27th '■

suited ill plitein g mi the < 'nun
id' the 1 lull 1 11. milling eUhers. Mr. Albe! .

1 lebert . id 111 ■ ■ linn el Ifuilmi, 1 leb”! 1

i\ I'ic.., wli.de sale glueels.
As lutiinntci 1 il lew weeks ago by "

< ‘anadi uii Gm eel'" ' \l lien in uninat eiii

were | ) bleed f,nr tile Bi nil'll. Mr. Ilebe,'

was listed ns ii likely winner mi lue

1 irkrt ami il is with pleasure 1 lull v ■
i word hi< t-j eel ion. Mr. Hebert is

rwognizvd ;i^ a biisini■ss mail ut' large

;ii 14 i |>i ■lie less i \i- ideas. energet ie In a

drgrw mill evel alive 1 o all mat 1 rs !» r
nulling til till -. gr.iXVl Ii. de\ elupiniil an 1

ad\ ;i ! ; 4-< ■ment . d t be i •ity’s commercial

intviv>t s. mid t he < OlllH'll "1 1 1 K* 1 > !l 1 11

<■•! Tra< !e is 1111 doiibl vdl \." >1 ! '< * 11 g T lie 1 led .> .
his vie, •t jell . Ml. 1 14*1).mi was 1 Ik* non
inev ui the 1 i | | irr.l'S * Section and In
lart ill; it be .-! nod high up in 1 hr lisl ol'
I1M-Illl)<l> seleet1 4*4\i show his '-andidat n ••
to have been :jwvrailv endorsv< 1 l> v ■
membn> <il" 1 lie I»«>ai<l ol" Trade.

THE COFFEE INDUSTRY.

( 'iil'ii I- plmitiit inns .Hi- .saliI In number 
about 5H.Hi'II. dislribulcd in America.

ibtI
?
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Asia and Africa, says the Tea and 
Coffee Trade Journal. They produce 
two billion pounds of coffee each year.

and a half million acres of land now 
producing coffee, and I he investment is 
said to equal nearly $1,500,000,000.

The industry employs two millions 
of people, and the average selling price 
is nearly !) cents. Low prices have pre­
vailed for some years past.

, Mr. Albert Hebert.
Of tht.- firm of HufVui, Hebert & Civ, recently *'voted to 

tin- vuunvil of the Montreal Hoard of Trade

This represents a trade of about $255,- 
0110,0110 annually. There are over three

BISCUIT COMPANY ASSIGNS
The assignment of the Pctt & Sons’ 

Company, Limited, of Walkcrton, Ont., 
was made last week. The business was 
established by II. F. G. Pelt & Sons 
about four years ago for the manu­
facture of biscuits and confectionery. In 
July last the town granted the firm a 
bonus of $5,olio, at which time the 
factory was enlarged.

A year ago the concern was incorpor­
ated as a joint stock company under the 
name of Pelt A Sons’ Company, Limit­
ed. The assignment has been made to 
Sarah (!. Pelt. No statement has been 
made, but the liabilities will he heavy.

BRANTFORD GROCERS.
The Brantford Grocers’ and Butchers’ 

Associations are making arrangements 
for their annual banquet which is to be 
held some time in February. The ex­
act date and place have not as yet been 
decided upon.

p::
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The Bristles put into Boeckh's Brushes are put in to stay and stay put.''

Wise Dealers Know That 
‘N£D Good Quality Insures Pleasure

They know that they have the stock that satisfies—the 
goods that bring profitable pleasure—when they handle

BOECKH’S
HOUSEHOI D BRUSHES.

These win trade where others fail. They gain custom 
by their excellent workmanship and quality clear 
through. If you have not received our 1904 catalogue, 
write us.

Fg

UNITED FACTORIES,
LiniTED,

lead office: 80 York St., TORONTO, Ont.
OPERATING:
Boeckh’s Toronto Feetorle*. 
Bryan’s London Factories. 
Cane's Bewmarket Factories.

24

MONTREAL BRANCH :
I and 3 DeBreaolea St. 

LONDON BRANCH :
71 Dundas St.
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$150 FOR A THINK !
How many Votes do you think will be polled at the next Dominion Elections, 

expected to be held some time this year ?

<>

't 408 Prizes will be 
given away Valued at $500

All that you have to do to entitle you to guess is to buy a package of “ Blueol ” (the new Washing Blue) 
containing 1 Squares. Send in the outside wrapper with your guess plainly stated.

Address envelope as follows

BLUEOL COM ITITIOIM.

<>
:■

:

A

J. M. DOUGLAS & CO.,
21 St. Nicholas Street, MONTREAL, P. Q.

He careful to write your name and address plainly. Receipt of guesses will not he acknowledged by us and no 
communications will be replied to in connection with this Competition.

:es ari

$150 for the first nearest estimate or guess of the number of Votes polled.
$ 75 for the second nearest guess.
$ 25 for the third nearest guess.
$ 10 each for the next five nearest correct guesses.
A Beautiful Colored Panel Picture tor each of the next 400 nearest correct guesses.

To assist you in making up your figures 
we give the returns of the last two Elections, 
viz :—In 1896; 835,600 Votes were east. In 
1900; 952,496 Votes were cast.

The Competition will close one week be 
fore the Election and the guesses will he 
recorded in the order received and Prizes 
distributed accordingly after the Government, 
authenticated returns are available.

f “BLUEOL** is manufac­

tured by...

Established 1857---------------

J. M. Douglas & Co.
■MONTREAL.

< t GllCSS Early and Often—A 4-Square wrapper with each guess.
N.B.—This is a Bona Fide Competition and we can refer you to Messrs. A. McKim <V Co , the well known 

Advertising experts, Star Office Building, Montreal, as to our responsibility.
J. M. DOUGLAS éc CO.

This Competition is for the sole purpose 
of introducing “BLVEOL" as we know if 
once used it will always he used in preference 
to anv other. We expect, and arc ready to 
lose money in making this introduction of 
“111.1 HOI." to the homes where washing is 
done.

Don't forget, if your Grocer or General 
Store keeper has not got it, he will have no 
trouble in getting it from the Wholesale 
trade in any part of Canada.
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MONTREAL’S NEW MAYOR.
' I "'HE municipal elections of Mon* 

1 real held on Monday. February 
1st. had an especial interest for 

the grocery trade of the city, inasmuch 
as one of the candidates for the mayor 
alt y was Aid. Laporte, senior member of 
the wholesale grocery firm of Laport -. 
Martin «.V Cip. That Mr. Laporte would 
lie elected was the general opinion at 
the inception of the campaign, as h 
record of eight years as an alderman and 
his position as chairman of the Finance

cuts to discredit him in the eys of the 
workingmen, but the fact that Mr. La 
porte himself was a workingman wli ■ 
had worked his way up by industry from 
a humble position in a nail factory to 
the head of one of Canada’s leading 
wholesale grocery houses, was not foi 
gotten by the people and even in the 
wards where the workingman’s vote was 
llie heaviest he polled a majority.

There was seemingly a unanimous de­
sire on the part of all classes. French 
and English, irrespective of politics or

Mayor Lapore, of Montreal, elected for a two years tenn’on;Monday last, by the majority of lg.nti»

< ommiltcc and I lie very creditable, lint 
est and satisfactory work performed by 
him during bis aldermanship, in the in­
terests of the entire city, had earned 
for him the endorsation and respect of 
the public. That his majority of IH,f)!iS 
was the largest ever polled by any can 
didate for the mayoralty proves conclu­
sively that a conscientious, capable man 
giving his services to a municipality 
is appreciated by his fellow citizen 
Strong efforts were made by his oppo i

religion to see that Mr. Laporte receive I 
the high honor for which he had offered 
himself, and the feeling in all circli 
now that the elections are over, is that 
the chief executive of Fanada’s greatest 
commercial city is a thoroughly reliable 
man. a business man with no contracted 
ideas and one free from corporate in- 
IItiences. To the retail grocers of Mont­
real the election of Mr. Laporte was a 
matter of especial interest and the 1,460 
retail grocers of the city no doubt saw

that their ballots went with their influ 
ence, in the right direction. “ The
Canadian Grocer ” felicitates the civ" 
zens of Montreal on their excellen 
choice and feels satisfied that the chair 
for the next two years will be filled witli 
honor and credit.

SAN TOY STARCH.
A new laundry starch has been pla ;el 

upon the market by the Eagle Mfg. Co., 
Montreal. This starch is to retail at y. 
and 10c. per package. The quality is 
said to be No. ], and the prices are suet, 
as to give the trade a very good margin 
of profit. The starch is put up in very 
handsome packages, the colors being 
deep red with black background, and 
i lie face of the package represents a 
sacred Chinese tower, with two China 
men in the foreground.

Particulars as to prices, etc., will lie 
cheerfully given by the Eagle Mfg. C i., 
Montreal.

ENQUIRIES FOR CANADIAN TRADE

The following were among the inquiries 
relating toCanadlan trade received recently 
at the Canadian Government office in 
London, Eng. :

ii A firm of implement makers is seeking sup­
plies of spade, shovel and fork handles from Canada

ia. A gentleman with a thorough knowledge of 
the hardware, paint and glass trades, is prepared lo 
undertake the representation in England of a Can­
adian house of good standing.

13. Inquiry is made by a Dublin lirm for names 
of Canadian exporters of oaken and soft wood 
slaves

14. A firm manufacturing metal shelf brackets, 
door handles, hinges, hat and coat hooks, etc., are 
seeking a market for these goods in Canada.

15. Inquiry is made tor the address of a Cana­
dian manufacturer of a certain cement or glue 
largely used by musical instrument makers.

16. A Glasgow firm of grain and flour merch- 
antsis desirous of taking up the representation of a 
Canadian house.

17. Inquiry is made for Canadian exporters of 
oak mouldings for picture frames.

18 A timber firm engaged in the Australian 
trade has asked to be furnished with a list of 
the various lumber mills in Canada and of lumber 
exporters

I The names of those making inquiries 
may be obtained from the Editor of The 
Canadian Grocer.)

CLERKS IN MUNICIPAL POLITICS.
Eight hundred Montreal dry goods an I 

grocery clerks met in St. Joseph’s Hall 
at St. Catherine and Elizabeth streets 
last week anil passed a resolution ap­
proving the candidature of Mr. Trefle 
Bastian in St. Janies ward. The reason 
for the action was that Aid. Giroux op­
posed the by-law for. early closing.
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Blue Ribbon
Ceylon T6&

Winnipeg, January 19, 1904.
The Canadian Grocer, Toronto.

Sir,—We note that the last issue of “ The Canadian 
Grocer ” contains an advertisement of Salada Tea Co., of 
Toronto, in which they offer to donate five hundred dollars 
to any charitable institution if the increase in the sale of 
Salada tea during the past year does not equal the entire 
tea sales of any other firm in Canada.

While deprecating this method of drawing attention 
to our business, we cannot allow such a statement to go un­
challenged. If The Salada Tea Co. really think that there 
is a greater demand in Canada for their packets than there 
is for Blue Ribbon Tea, we would be glad to have the salt s 
of Salada and Blue Ribbon for 1903 investigated by a char­
tered accountant. If his decision is in favor of Salada we 
will pay all expenses and donate five hundred dollars to any 
charity The Salada Tea Co. may name. Should the investi­
gation prove that there is a greater sale in Canada (we don’t 
do business in the United States so must exclude that 
territory) of Blue Ribbon than there is of Salada, The Salada 
Tea Co. shall pay the expenses of the investigation and donate 
five hundred dollars to the Winnipeg General Hospital.

We enclose our cheque for five hundred dollars, drawn 
in favor of Wm. I nee, of the firm of Perkins, I nee & Co., 
Toronto, and will be quite satisfied, if agreeable to The 
Salada Tea Co., to have Mr. I nee arrange details of the investi­
gation. We are also willing that “The Canadian Grocer” 
should publish the figures when ascertained.

G. F. & J. GALT.
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Three Trade Winners.
ESTABLISHED 1850.

B. T. BABBITT
NEW YORK.

Flash-in-the-pan success 
is not the kind of success 
either you or we are looking 
for. Babbitt’s success has 
been continuous for over 
half a century.

Babbitt’s Soap Powder
(“1776”), the Original Soap 
Powder, and still without an 
equal, is the most economi­
cal, sells and satisfies on its 
merits, and nets the retailer 
a handsome profit.

Five boxes each too 6-oz. 
packages, $3.50 per box with 
a half box free (equivalent 
to 10 per cent, discount) 
freight prepaid. Order 
through your jobber and 
send us a list of fifty house­
keepers and we will guar­
antee to create a satisfactory 
demand.

ESTABLISHED 1854.

Borta’s Condensed Mi Ce.
Originators of Condensed Milk.

The continual yearly in­
crease of our output demon­
strates, beyond question, that 
we lead in quality.

All up-to-date buyers and 
users know that

Borlen’s Elle Brand Mi
—and—

Borden's Peerless Brand Cream
are the very best. In respect 
to richness, purity, quality 
and flavor, they come the 
nearest to rich, fresh milk 
that you can obtain in sealed 
cans.

Retailers assume no risk 
when they buy Borden’s pro­
ducts. The manufacturers 
guarantee every can to give 
perfect satisfaction.

Our prices for Condensed 
Milk will interest you. The 
quality will induce your cus­
tomers to return for more.

ESTABLISHED 1870

J. 1. Prescott & Co.
NEW YORK.

About (888 we introduc­
ed the first paste stove polish. 
Fostered by judicious ad­
vertising, the sales leaped 
forward with amazing 
bounds.

Recently we put a fire­
proof Liquid Stove Polish 
on the market. It also 
struck “trade winds” in re­
markably quick time, and, 
no doubt, will shortly have 
as many imitators as our 
famous Enameline Paste 
stove polish.

Enameline Liquid Is
positively non-inflammable, 
and works a revolution in 
polishig stoves. You cannot 
afford to be without this 
Modern Stove Polish. Order 
a case as sample. Cases each, 
3 doz. lo-oz. cans, price 75c. 
a dozen. We will guarantee 
it to please your customers.

SELLING AGENT FOR ABOVE LINES:

WILLIAM H. DUNN
MONTREAL, P. Q. TORONTO, ONT.

: 8
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CLASSIFIED LIST OF ADVERTISEMENTS.
Ammonia. . , _ _

Harvey, John G., Todmorden Ont.
Baking Powder.

Eagle Mnfg. Co., Montreal.
Gillett, E. W. Co., Toronto.
Greig Mfg. Co.. Montreal.
McLaren. W. D., Montreal.
Snowdon, Forbes & Co., Montreal.

Baskets.
Oakville Basket Co., Oakville, Ont.
Woods, Walter, & Co., Hamilton.

Bird Seed-
Nicholson it Brock, Toronto.

Biscuits, Confectionery, Etc- 
Browne & Wells, Toronto.
Canada Biscuit Co., Toronto.
Christie, Brown it Co., Toronto.
Lowney, Walter M., Co., Boston, Mass. 
McGregor-Harris Co., Toronto.
Mooney Biscuit it Candy Co., Stratford. 
Mott it Co., John P., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 

Blue and Black Lead.
Douglas, J. M. it Co., Montreal.
James' Dome W. G. A. Lambe & Co.

Toronto. ,
Oakey, John, it Sons, Ixmdon, Eng.

Brooms, Brushes, Etc-
United Factories, Toronto. •
Woods, Walter, it Co., Hamilton.

Canned Goods-
Anglo-British Columbia Packing Co., 

Vancouver, B.C.
Black Bros. it Co., Halifax, N.S. 
Burlington Canning Co., Burlington, Ont. 
Gardiner it Co., Vancouver, B.C.
Tippett, A. P. it Co., Montreal.

Cheese Cutter
Computing Scale Co. of Canada, Toronto. 

Cigars, Tobaccos. Etc- 
American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal.
Erie Tobacco Co., Windsor, Ont.
Fortier. J. M.. Montreal.
Horrocks, T. J., Toronto,
Mc Alpin Consumers Tobacco Co., To-
McDougall, D., it Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Reid, W. B. it Co., Toronto.
Steele, W. If., Co., Toronto.
Tuckett, Geo. E., it Son Co., Hamilton.

Clothes Lines-
Hamilton Cotton Co., Hamilton.

Cocoanut.
Davidson it Hay, Toronto.
Greig, Robt., Co., Toronto.

Cocoas and Chocolates- 
Baker, Walter, it Co., Dorchester, Mass. 
Cowan Co., Toronto.
Epps, Jamts, Co., London, Eng.
Tippett, A. P., it Co., Montreal. 
VanHouten s -J. L.Watt& Scott,Toronto 

Coffee Clearer.
Lucas, Steele it Bristol, Hamilton.

Coffee Essence-
Bromley’s—W. G. Patrick & Co., Toronto.

Commission Merchants and Brokers•
Cameron, Gordon & Co., Winnipeg.
Clark, R. W., & Co., Victoria, B.C. 
Davidson it Hay, Toronto.
Dawson Commission Co., Toronto.
Duck, Geo. H., Toronto.

Attain soil, J. T., & Co..........................  53
Allison Coupon Co.............................. 7
American Tobacco Co.......................... 64
Auer Light Co __ inside front cover
Baker. Walter, & Co............................  60
Balfour it Co.........................................  10
Batty & Co ..........   59
Black Bros. & Co.................................... 2
Blue Ribbon Tea...................................  27
Bowser. S. F.. & Co.................... ...... . 7
Borden’s Condensed Milk Co 72
Bradstreet's................ outside back cover
Brantford Starch Works........................ 30
Browne it Wells.................................... 28
Burlington Canning Co......................... 7
Cameron, Gordon & Co......................  61
Canada Biscuit Co ....................... 51
Canadian Gunners' Consolidated Co.. 4
Canadian Gelatine Co .........................  50
Canadian Grocer...............................61
Canada Paper 1 o.................................  7
Canadian Press Clipping Bureau,

inside back cover
Came, F. E.............................................  60
Cap'tnu Manut during Co............... 45
Carter, G., Son & Co............................. 55
Castle, F J . Co.......... .........................  30
Central Business College...................... 7
t eylou Tea ........................................ c
Cbaput. L , Fils & Cie ................. ... 41
Chase it Sanborn...................................  17
Christie, Brown & Co. .outside front cover
Dark. W............................... 45
Clark, R. W., it Co.......... .................       61
delimit Bros.......... ;.. .....................  52
Coles Manufacturing Co........... ..........30
Colson, C. E., & Son..outside back cover
Colntan’s Mustard—outside front cover
"Commissioner” Tea ................ 61
Computing Scale Co., of Canada ....

„ inside back cover 3Cowan Co........................................ si

Lambe, W. G. A., A Co., Toronto. 
Nicholson, E., Winnipeg.
Patrick, W. G., it Co., Toronto. 
Rutherford, Marshall Co., Toronto.
Ryan, Wm., Co., Toronto.
Stagg, M. G., & Co., Toronto.
Thomas, J. P., Quebec, P.Q.
Watt, J. L., & Scott, Toronto. 

Computing Scales- 
Computing Scale Co. of Canada, Toronto. 
Wilson, C., & Son, Toronto.

Condensed Milk and Cream-
Borden’s Condensed Milk Co., New York. 
Truro Condensed Milk it Canning Co., 

Truro, N.S.
Crockery and Glassware.

(iowans, Kent & Co., Toronto.
Nerlieh & Co., Toronto.
Sydenham Glass Co., Wallaeeburg, Ont.

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dominion Packing Co., Charlottetown, 

P.E.I.
Fearman, F. W.. Co., Hamilton. 
Matthews, Geo. Co., Brantford.
Maclaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park, Blackwell Co., Toronto.

Delivery Wagons-
Ewart, James, Toronto.

Educational.
Central Business College, Stratford.

Financial Institutions•
Bradstreet Co.

Fish-
Black Bros. & Co., Halifax.
James, F. T., Co., Toronto.
Johnson, C., Gardiner St Co., Vancouver, 

B.C.
Kinnear, T. it Co., Toronto.
White & Co., Toronto.

Flours and Cereals
Carter, G., Son & Co., St. Mary’s, Ont. 
Castle, F. J.. Co., Ottawa.
Force Food Co., Buffalo, N.Y.
Greig, Robt., Toronto.
MacKay, John, Bowmanville, Ont. 
McCann, Wm., it Co., Toronto.
Napoli Macaroni Co., Toronto.
Tillson Co., Tillsonburg, Ont,

Foreign Importers- 
Kessel, F., it Co., London, Eng.
Whiteley, Muir it Co., Liverpool, Eng.

Fruits—Dried, Green and Nuts-
Balfour it Co., Hamilton.
Clemes Bros., Toronto.
Davidson it Hay, Toronto.
Eby, Blain it Co., Toronto.
Gibb, W. A., it Co.. Hamilton.
Gillard, W. H., it Co., Hamilton. 
Goodwillie’s— Rose & Laflaiume, Montreal. 
Husband Bros. St Co.. Toronto.
Kessell, F., it Co., London, Eng. 
Kinnear, T., & Co.. Toronto.
Lucas, Steele it Bristol, Hamilton. 
McWilliam St Everist, Toronto.
Tippet, A P.. it Co., Montreal.
Walker, Hugh, it Son, Guelph.
White it Co., Toronto.

Fruit Pulps.
Kessell, F., it C-o., London, Eng.

Gelatine.
Canadian Gelatine Co., Toronto.
Cox, G. & J.

Grocers— Wholesale- 
Balfour it Co., Hamilton.

Chaput, Fils St Cie, Montreal.
Davidson it Hay, Toronto.
Eby, Blain Co., Toronto.
Hudon, Hebert & Cie., Montreal.
Lucas, Steele it Bristol, Hamilton. 
Simpson, R. it J. H., Co., Guelph.
Turner. James, it Co.. Hamilton.
Warren Bros. & Co., Toronto.

Grocers* Grinding and Packing 
Machinery.

Adamson, J. T., it Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa.
Eby, Blain Co., Toronto.
Enterprise Mfg. Co., Philadelphia, Pa.

Hides-
Page, C. p., Hyde Park, Vt.

Interior Store Fixtures, Trucks, Etc- 
Auer Light Co., Montreal.
Dominion Show Case Co., Toronto. 
Slingsby, H. Ç., Montreal.

Jams, Jellies, Etc-
Canada Biscuit Co., Toronto.
Greig Mfg. Co., Montreal. 
McGregor-Harris Co., Toronto 
Southwell's Frank Magor it Co., Mont-
Vpton's A. F. Macl^aren Imperial 

Cheese Co., Toronto.
Macaroni

MacLaren, A. F., Imperial Cheese Co., 
Toronto.

Napoli Macaroni Co., Toronto.
Tippet, A. P., it Co., Montreal.

Mince Meat
Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal.
Lytle, T. A., Co., Toronto.
Wethey, J. H.. St. Catharines.

Mustard.
Column, J. it J., London, Eng.

Oils.
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F . it Co., Fort Wayne, Ind.

Pass Books, Etc-
Allison Coupon Co., Indianapolis, Ind.

Peels-
Batger's—Rose it Latiammc, Montreal.

Pickles, Sauces, Relishes, Etc.
American Coffee it Spice Co., Toronto 
Batty it Co., London, Eng.
Canadian Cannera' Consolidated Cos., 

Hamilton.
Colson, C. E., it Son, Montreal.
Douglas, J. M., it Co., Montreal.
Ewing, S. H., it Sons, Montreal. 
Horton-Cato Mfg. Co., Windsor. Ont. 
Laing's, Dr.—W. G. Patrick it Co., 

Toronto.
Lytle, T. A., Co., Toronto.
Patterson’s—Rose it Latiamiue, Montreal. 
Stretton it Co.. Worcester, Eng.

Polishes Metal. j
Oakey, John, it Sons, Montreal.

Polishes Stove- 
Morse Bros., Canton. Mass.
Prescott's.—W. H. Dunn, Montreal and 

Toronto.
Pottery•

Foster Pottery Co., Hamilton, Ont.
Poultry Food•

Greig, Robert, Co., Toronto.
Powdered Lye- 

Gillett, E. W. Co., Toronto.
Refrigerators,

Eureki "a Refrigerator Co., Toronto.

INDEX TO ADVERTISERS.
Cox’s Gelatine............... inside back cover
Davidson it Hay ................................  15
Daws-ui Conim-sslon Co .................53
Dominion Molasses Co. inside front cover
Dominion Parking Co .................... 19
Dominion Show Case Co..................  67
Douglas, J. M„ it Co....... .... 13 25 70
Duncan Company.................................. 60
Dunn. W. H..........................................  28
Dwight. John, it Co..........................  69
Eagle Mfg. Co....................................... 51
Eny, Blain Co ..................................  23
Edwardsburg Starch Co ................... 71
Empire Toba< co Co..   64
Enterprise Mfg. Co—inside front cover
Epps’s Cocoa..............     45
Erie Tobacco Co........ :....... . ... 66
Ewart, James...................................... 45
Ewing. S H. it A. S..............  3
Ewing, S. H., it Sons.......................... 5
Fairbanks, N. K., Co............................. 59
Fearman, F. W., Co..........................  19
“ Force ” Food Co.............................. 57
Fortier. J. M........................................  66
Foster Pottery Co................................ 7
Gibb W. A , Co................  53
Gillard, W. H., St Co............................ 10
Gillett, E. W . Co................................  20
Gloag, Matthew...................................... 47
Gowans, Kent it Co., .outside back cover
Greig Manuta* luring Co ............. 63
Greig, Robt., Co.............................— 57
Grimble & Co........................................  8
Hamilton Cotton Co..............   60
Harvey, John G ............................  61
Hudon, Hebert & Cie............................  43
Hill, Evans it Co .........................  70
Horrocks. T. J .................................  66
Horton-Catto Mfg. Co.......................... 7
Husband Bros. St Co............................ 53
.Iuiiim’ Gitmp [.pud   y

.. 61 
... 47

Salt t
Canadian Salt Co., Windsor, Ont.
Patrick, W. G.. it Co.. Toronto.
Toronto Salt Works, Toronto.

Seed Corn.
Stevens, Fred B., Chatham, Ont.

So'tp
Duncan Company, Montreal. 
Metropolitan Soap Co.. Toronto.

Soap Powder
Babbitt s. W. H. Dunn. Montreal and 

Toronto.
Sodas- All Kinds-

Winn it Holland, Montreal.
Soda—Baki ng- 

Dwight, John, it Co., Toronto.
Starch-

Brantford Starch Works, Brantford. 
Edwardsburg Starch Co., Cardinal, Ont. 
Ocean Mills, Montreal.
Snowdon, Forbes & Co., Montreal.
St. Lawrence Starch Co., Port Credit.

Steel Shingles.
Metallic Rooting Co., Toronto.

Sugars, Svrups and Molasses.
Canada Biscuit Co.. Toronto.
Dominion Molasses Co., Halifax. N.S. 
Edwardsburg Starch Co.. Cardinal, Ont. 
Imperial Maple Syrup Rose it Imflamme, 

Montreal.
St. Lawrence Sugar RetiningCo., Montreal.

Teas, Coffees, and Spices-
American Coffee & Spice Co., Toronto. 
Balfour it Co., Hamilton.
Blue Ribbon Tea Co.. Toronto.
Ceylon Tea Traders' Ass n.
Chase it Sanborn, Montreal. 
“Commissioner” Tea. London, England. 
Davidson it Hay. Toronto.
Eby, Blain Co., Toronto.
Ewing. S. H. it A. S.. Montreal.
Ewin, S. H. it Sons. Montreal.
Gillard. W H . it Co.. Hamilton 
Hudon. Hebert it Cie., Montreal.
Japan Tea Traders' Ass n.
Lipton, Thomas J.. New York.
Lucas, Steele it Bristol. Hamilton.
Pure Gold Mfg. Co., Toronto.
Rutherford. Jas., it Co., Montreal.
Salada Tea Co., Montreal and Toronto. 
Simpson, R. it J. H.. Co., Guelph. Ont. 
Snowdon. Forbes it Co., Montreal. 
Warren Bros, it Co., Toronto.
Wood, Thos., x Co.. Montreal.

Vinegars-
Grimble it Co., London, Eng.
Hill, Evans it Co., Worcester, Eng.

Wall Paper-
Staunton’s Limited. Toronto.

Warehousing.
Cameron. Gordon & Co.. Winnipeg. 

Washing Compound.
Chaput L., Fils it Cie.. Montreal. 
Fairbanks, N. K., Co., Montreal.

Woodenware-
United Factories. Toronto.
Woods, Walter, it Co.. Hamilton. 

Wines. Liquors and Beer- 
Gloag, Matthew, Perth. Scotland.

Wrapping Paper.
Canada Paper-Co., Toronto.

Yeast.
Gillett, E. W., Co., Toronto.

James. F. T„ Co................................... 3?
Japan Tea ............. L.........................  4
Johnson, C. Gardiner, it Co...............
Kessell, F. it Co....................................... 53
Kingston “Gleaner" — inside back cover
Kinnear, I hos., it Co.......................... 14
Lambe. W G. A...................................  61
Lipton, Thomas J................................ 9
Lowney, W. M. Co................................ 18
Lucas, Steele & Bristol..................... 13
Lytle, T A , Co .............................. 8
Magor. Frank, it Co......   69
Matthews, Geo. Co.............................. 20
Metallic R ottllg Co ....................... 47
Metropolitan Soap Co.................... 22
Mooney Biscuit and Candy Co.............. 50
Morse Bros........... . J.......................... 12
Mott. John P., A Co ........   51
MacLaren's [nun;rial Cheese Co......... 14
McKay, John .. ... 55
McAlplu Consumers Tobacco Co 66
McCann Wm., Milling Co .........  55
McDougall. D. A Co..........................  67
McGregor-Harris Co...........................  38
McKillop, J. G........ 4..........................  47
McLaren s Cooks’ Friend Baking

Powder...................inside back cover
McLean, J. A., Produce Co............... 26
McWilliam it Everist ...................... 52
Napoli Macaroni Co...............................21
National Licorice Go...................    18
Nerlieh & Co 
Nicholson. E. .... r..
Nicholson & Brock 
Oakey, John, it Sons . l outside back cover 
Oakville Basket Co —inside back cover
Page. C. 8.............................................. 47
Park. Blackwell Co............................  19
Patrick, W. G .ACo........................... 9 61

Payne. J. Bruce......................... 65
Pure Gold Mfg. Co................................ 50
Queen City Oil Co................................ 45
Reid. W. B. A Co ........................... 66
Rose it Lutianune............. v.............5 63
Rutherford, James it Co ......................  30
Rutherford, Marshall it Co......... . 38
Ryau. Wm . Co.................. ...... 38
"Salada” Tea Co...................................  34
Sherman J. 11. ...   47
Simpson, R. it J. H. Co......................... 60
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In character, in manner, in style, in all things, the supreme excellence is simplicity. —Longfellow

“ Wee McGregor’s ” Breakfast Food
A simple diet containing all the elements necessary to sustain life.

“ It's Gran' for the Morn's Mornin' ”

The F. J. Castle Co., Limited, ^Rocer1ale
OTTAWA,-------------------O AIM A DA.

—if you want TEAS, WRITE US
for any grade or style, mention­
ing quality and price, we will 
mail you samples by return mail 
of best values in the market.

Our stock is large and carefully 
selected, and our prices will prove 
attractive—

Try Us.
if, We are ottering special values in INDIANS, and CEYLON GREENS ; also JAPAN and CEYLON FANNINGS and SIFTINGS.

James Rutherford & Co.
IMPORTERS

27 St. Sacrament St. MONTREAL.

Coder-
Counter
Mill

List Price, 
*52.00.

COLES
COFFEE

MILLS

jj

None better foi 
'Granulating o: 
Pulverizing.

Our mills will 
Pulverize with­
out heating Cof 
fee. ^

Every Coles 
Coffee Mill has a 
Breaker that 
breaks the Coffee 
before it enters the 
grinders, thus re 
ducing wear of 
grinders.

A GREAT 
LABOR-SAVER.
Our Grinders 

wear longest
fTODHUNTBR, MITCHELL ft CO.. Toronto I DEARBORN ft CO., St. John, N.B.

Agente i FORBES BROS., Montreal.
1.GORMAN, ECKERT ft CO., Londnn, Ont.

COLES MANUFACTURING CO. PHIUDE1PHU
•»». S

Good buying is the best half of the sell­
ing. When you give an order for

C'eUuWtd St&tcLv
Never Sticks Requires no Cooking.

you get an easily sold article. Every 
woman that knows its merits wants it. 
You should always have a good supply in 
stock.

THE BRANTFORD STARCH WORKS,
LIMITED,

BRANTFORD, CANADA.
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A POINT IN PARTNERSHIP LAW

IN disposing of a mol ion for an ■;
lerim injunction in Ilui vas;- of Sinitl, 

v. Greer this week Mr. -Iitsliee Street 
in I lie Single Court, Osgoode Hall, To­
ronto. Inurlici! 111 min a point in partner 
ship law which will interest business men 
generally. It was held that *‘[Jpon th • 
dissolution of a partnership in the ib 
senee of an agreement between the part­
ners to the contrary, the linn name, be­
ing a part of the good-will and not Ini' 
ing been dealt with upon the dissolu­
tion remains the property of all the par 
ners like any other undisposed of part 
nership property. Each member of th 
late partnership is entitled to carry on 
business in the linn name subject to the 
limitation that no man has a right 
hold out his late partner as still being
his partner in business contrary to the 
fad.

That is to say. if the linn of Smith 
& .limes dissolve partnership, in the ah 
senee of any agreement as to the dis­
posal of the firm name, either Smith or 
Tones or both may set up again under 
the name of Smith & Jones, subject I- 
the aforesaid limitation that it is not 
held out that the former member is 
still one of the firm.

UNITED STATES PURE FOOD LAW.

IF it is not killed by the Senate >r 
vetoed by the President, the l uipe ! 

Stales will enjoy the luxury of a P ire 
Food Law on the first day of September 
next . The bill has passed through i!1 

the vicissitudes incident to Congres­
sional committees in the lower house i)n I 
must now run I he gauntlet of the >\m 
erican House of Lords, the Senate, an! 
secure the approval of President Itoo-e 
veil before the pure funders can lay 
down their arms assured that the wood­
en nutmeg and the basswood ham lijive 
been relegated to I fie limbo id I > iw 
East reminiscences.

The general scope of the bill may be 
said to be lirst. the fixing of standards 
of foods and drugs as to their puril. 
strength and character and defining of 
what shall lie considered adultéraii .11 
or misbranding of foods and drugs ; and 
second the prohibition of interstate con, 
merce in such misbranded or adulterated 
articles.

ll must not lie thought that up >o 
this time there have been no pure tin d 
laws in the Foiled Stales. Such law- 
have been passed in many of the states, 
but have been necessarily restricted in 
their operation to transactions within 
the stale itself. Tile result has been 

In render them largely nugatory in effect. 
It is a matter of curious interest to mjiV. 
as well, that the Federal < lovernme t 
has jurisdiction over inter-state com 
merce alone. A double system of pure 
food laws is therefore necessary to pr , 
led the unfortunate American from his 
i.\el-reaching food purveyors.

Au important part of the act under 
discussion is the delinition of what shall 
lie regarded as food and what shall It-- 
recognized as adulteration. A food .- 
de lined to include all articles used Ini 
find, drink, confectionery or condiment 
by man or domestic animals, wheth o 
simple, mixed or compound, and for the 
purpose of the Act an article shall he 
deemed to be adulterated :

In the case of confeciionery 
If it contain terra alba, barytes, talc, chrome 

yellow, or other mineral substances or poisonous 
colors or flavors, or other ingredients deleterious or 
detrimental to health
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In the case of food
First If any substance or substances has or 

have been mixed and packed with it so as to re­
duce or lower so as to thereby injuriously affect its 
quality or strength.

Second. If any substance or substances has or 
have been substituted wholly or in part for the 
article.

Third. If any va'uable constituent of the article 
has been wholly or in part abstracted.

Fourth. If it be an imitation of or offered for 
sale under the distinctive name of another article

Fifth. If it be mixed, colored, powered, or 
stained in a manner whereby damage or inferiority 
is concealed

Sixth. If it contain any added poisonous in­
gredient which may render such article injurious 
to health.

Seventh. If it be labeled or branded so as to de­
ceive or mislead the purcha er. or purport to tie a 
foreign product when not so.

Eighth. If it consists in whole or in part of a 
filthy, decomposed, or putrid animal or vegetable 
substance, or any portion of an animal unfit for 
food, whether manufactured or not, or if it is the 
product of a diseased animal or one that has died 
otherwise than by slaughter.

It is provided. however that mixlnr >s 

or nimpounds, into which no iHiisouous 

or deleterious ingredients enter, sltrt 1 

not lie deemed to have been adultérai d 
provided that they are labeled, brand'll 

or tagged so as to show the charae. - 
and constituents thereof.

As the Federal Government, as above 

staled, can not interfere with commcrci 

wholly w ithin the state, it can only pr - 

liiliil conirahand articles passing from 

“lie state In another, or it* or from 1 

foreign country. To enforce this pro 

liiliil ion a F’Jlili line is enforceable for 

the lirst offence and the department of 

Agriculture is given extensive powers of 
examination.

A most remarkable provision, that th • 

eel Iilieale of the Secretary of A grind 

I lire to the effect that any of the pr 

visions of the Act had been violat-d 

should lie admitted in evidence in ali 

courts of the Failed Stales without fur 

I her verification was stricken out.

The working of the new Act should i< 
become law will lie watched with illtei 

est by Canadian dealers in food stuffs 

Our American friends are seriously 

handicapped in dealing with such mat 

ters by their rigid constitution and ^ 

euliar division of authority between tin 

Federal ami State Governments. It :s 

to be hoped that the new law may prove 

a solution of the difficulty.
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CANADA'S INDUSTRIAL PROGRESS

THE census statistics for 1901, which 
have just been completed, furnisn 

interesting information about the pro­
gress of the various—brandies of Can­
adian industry. From figures to hand 
il is manifest that Canada’s progress 
during the census decade 1891-1901, was 
essentially due to her agricultural and 
forest resources. Of the aggregate gain 
in production fully 85 per cent, is cred­
ited to Hour and grist mills, butter and 
cheese factories, meat packing and 
slaughtering establishments, almost 
wholly the products of agriculture. Of 
the other 15 per cent, increase a large 
share consists of the expansion in the 
manufacture of wood pulp and of log 

products.
Among the lines in which a satisfac­

tory gain is recorded are the following :
Product. 1891. 1‘JOl.

I.o - products................- 46 750,060 jjt5O.SO5.000
WuVd ulp............ 1,050,000 4.462,000
Siaugutering and meat

pa king .................. 5 264.000 22,217,000
butter and cheese......... 10,607 000 20.462,000
Agricultural implements. 7,252 000 0,507.000
Cut tous.......................... 8 740,000 12 505 000
Electrical apparatus, etc. SOI ,700 If 082.000
Fish preserved...... 5.661,144 8,025 6110
Smelting ......................  13,016 200 7.082,384
Iron and steel...............  4 356 730 6,912.450
Harness and saddlery... 1,501.750 3,427.250
Flour, etc...............  30,721,000 31,835,000
boots and Shoes...........  12,706.215 18 481 216
Leather......................... 9.711 781 12.068 600
Cor works...................... 9,450,525 11 500 816
bread, h scuits and con­

fectionery................ 8.374 306 11 637,808
Printing and publishing. 7.671 310 10 319 241
Tobacco ami snufl......... 2 347 650 6,164 961
Cigars and cigarettes ... 3,281,114 5.352,151
Plumbing and tinsmith g 5,716.250 6.553 9;>7
Carriages and wagons .. 5 942.339 6 650.912
Hats, caps and furs....... 4 743,888 5,876 467
Boilers and engines .... 2.433,878 4,626 214
Men's furnishings. 2.647.200 4 643.652
Paper....................  2.570,722 4.380,776

In woollens, ship and ship reairs 
foundry products and distilled liquors 
small reductions are shown.The total pro­
duction, however, shows a gain, which 
though not nearly as large as it should 
have been, is an evidence that Canadt 
expanded more industrially than she di 1 
in numbers. The total number of manu­
facturing establishments with live em­
ployes or over in 1891 was 13,679 with 
a product of $363,156,797 as compared 
with 16,300 with a product valued at 
$481,053,375 in 1901.

■b THE WAR IN THE EAST.
'TMIK imminence of war in the East 
l is regarded with keen regret bv 

those >ho have hoped for a peaceful 
solution of the differences existing be­

tween Russia and Japan. The aggres­
sor is assuming a terrible responsibility, 
and is precipitating a conflict which may 
engulf all Europe in a bloody and devas­
tating warfare. War is a hideous 
monster, which only residual barbarism 
and want of imagination makes possible 
among men to-day.

Apart altogether from humanitarian 
reasons war is a calamity to the world 
at large and to the business world in 
particular.

In the first place hundreds of thou­
sands of men, the pick of the countries 
involved, are torn away from useful em­
ployments, where they have been engag­
ed in producing articles to supply the 
multitudinous needs of a poverty- 
stricken world, to tramp or ride hun­
dreds of leagues, for what 1 To take 
the lives of similar workmen who have 
been similarly torn away from useful 
employment for a like unprofitable pur 
pose.

The goods these men would have pro 
(laced are lost to the world, at the same 
time thousands of other workmen are 
turned from the production of the ne­
cessities and luxuries of life to the pro­
duction of instruments of destruction 
to be used by the first set of workmen 
against their opposing fellows.

In all this millions of dollars are 
swallowed up bv the cavernous maw of 
the war. Where does all this monev 
come from which upsets the humdrum 
industrial world and converts it into a 
system of arsenals and cartridge fac­
tories f It comes from the general fund 
of savings which would otherwise have 
found investment in the development of 
industries, in the production of commo­
dities for the use of mankind and in tIn­
payment of workmen who would thus 
have been put in a position to purchase 
the commodities so produced.

But war absorbs this fund ; money 
becomes scarce and interest high ; own­
ers of factories can not secure the funds 
to extend their works;.progress is check­
ed. The nation, or the world at large, 
like the prodigal, has wasted its sub­
stance on riotous living and must, bear 
the penalty of hard times.

32

Britain felt it after the Boer War 
which fortunately occurred at the crest 
of a wave of extraordinary prosperity. 
Its effects, however, are still seen in the 
low price of consuls. Consuls are no 
less safe than ten years ago; the high 
rates of interest due to the scarcity of 
money consequent upon the vast expen­
diture upon the war has depreciated 
consols to their present low rate. Had 
not such a stupendous amount of money 
been sunk in the Boer War we would 
have found little difficulty in securing 
funds for our transcontinental railway 
at a rate very considerably below what 
now must be paid.

Should the Japano-Russian embroglio 
develop into a war of great magnitude, 
certain lines of trade may be temporar­
ily stimulated, but the tinal result will 
be to absorb the surplus capital afloat, 
raise the rate of interest and precipitate 
hard times.

AUTONOMY FOR THE WEST.
IIE demand for autonomy on the 

part of the Northwest Territ tr­
ies is an evidence of the awakening con­
sciousness of the West. The demand is 
a most natural one and should receive 
ready sympathy from the still surviving 
stalwarts who waged a long but finally 
successful struggle for the boon of self 
government in the older provinces.

The rapidity with which the territo-- 
ies are being filled up will result i’l 
rapidly changing conditions which will 
need to be met with legislation suited 
to local needs. The Dominion Govern­
ment which for many years administer­
ed these wide acres in an admirable man­
ner is now confronted with conditions 
which are changing rapidly and can re­
ceive adequate treatment only from those 
who are on the spot and whose interests 
are bound up in that of their prairie 
territory. The Dominion Government 
should make haste to divest itself of a 
trusteeship which it has faithfully ob­
served but which it can no longer main­
tain either with 'jttsfiee to itself or ad­
vantage to the West.

It is true that in granting autonomy 
to the provinces the Dominion gives up
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certain advantages, but after all it is 
only right that these advantages should 
aerue to the provinees-to-be themselves. 
There is no force in the contention thvt 
as the Dominion has spent large sums 
of lnopey in building the C.P.R. she 
should exact the last farthing from the 
West. The east is receiving, indeed 
has received its payment in the addi­
tional business and prosperity that ha-, 
come to the East through the Western 
development. The East can prosper 
best only through the prosperity of th*» 
West. Whatever develops the West 
benefits the East. As the West is best 
i|iialified to attend to its own prope" 
development the sooner authority is 
given them so to do the better for the 
Dominion at large.

THE MONTREAL TECHNICAL 
SCHOOL.

\ r ONTREAL citizens, and particu- 
larly the husines men of Mont­

real, should take a live interest in the 
prospectus of the projected Technical 
School for that city. The movement to­
wards the establishment of such a school 
was inaugurated by men representative 
of the industrial, commercial and finan­
cial interests as well as the educational 
organizations of Montreal.

The Board of Governors have formu­
lated a course of studies, have secured 
a suitable site, and also obtained the 
promise of co-operation from the Me­
chanics’ Institute and of a large degree 
of financial support.

However, further financial assistance 
is required and it is from the business 
men of the city that the promoters of 
the school have reason to expect and t*. 
receive the money required. “ The Can­
adian Grocer ” has repeatedly point­
ed out the advantages of more wide­
spread technical training. In Germanv. 
Britain and the United States technical 
education is one of the foremost cliai- 
auteristics of industrial progress. Can­
ada has been slow to move in this di­
rection, but there seems to be every evi 
dence that greater attention is being 
given to the matter and a more general 
belief in its efficiency.

It is proposed to provide accommo­
dation for 2,000 to 3,000 men, women, 
boys and girls who seek to extend in a 
systematic way their knowledge and 
training yet are not able to take a:i 
university course. -In drafting the 
course of studies the committee have 
planned a three years’ course of even­
ing study, suited to those employed dur­
ing the day who aspire to thorough 
knowledge of the principles of their 
trade. The courses proposed are as 
below :

Department of preparatory instruction (one year 
course) — arithmetic, drawing, algebra, practical 
geometry and mensuration, mechanics, elementary 
physics and chemistry ; English. French, com­
mercial arithmetic and composition.

Mechanical and electrical engineering.—Steam, 
machine construction, mechanical drawing, strength 
of materials, applied mechanics, applied elec­
tricity, locomotive engineering, and instruction in 
shop work (including pattern making, moulding 
smith work, pipe fitting and electrical fitting).

Building trades.—Building construction, applied 
mechanics, architectural drawing and shop work 
(including carpentry, joinery, plumbing, brick 
work and masonry, house and sign painting, metal 
plate work, plastering and steamfitting).

Textile trades.—Applied chemistry, textile de­
sign, spinning, weaving, dying and color printing.

Printing trades.—Drawing and design, typo­
graphy, lithography, engraving.

Applied chemistry. — Chemistry ( organic and 
inorganic), applied chemistry, including chemistry 
of oils, soaps, colors, brewing, rubber manufacture, 
paper and pulp making, glass manufacture, metal­
lurgy.

Flour milling.—Flour and general milling, me­
chanical drawing, steam, applied mechanics.

Boot and shoe trades.—Pattern cutting, boot 
and shoe making, me.-hanical drawing.

Commercial course.—French (conversation and 
correspondence), commercial geography, elements 
of commerce and commercial law,'bookkeeping, 
shorthand and typewriting, advanced English com­
position (additional languages, e g., German and 
Spanish, if found advisable).

Domestic industries. — Cookery and domestic 
economy, laundry work, millinery and dressmaking.

Applied art.—Drawing and coloring, design and 
composition, modelling, applied design.

Navigation. — Navigation, nautical astronomy, 
naval architecture, shipping (in its legal and com­
mercial relations).

It is estimateil that fully $250,000 will 
be required to make the school a suc­
cess, of which less than $150,000 will be 
used for building and equipment. Ar­
rangement has been made with the Me­
chanics’ Institute whereby it will de­
vote to the movement, as soon as an 
equivalent amount has been subscribed, 
the equity in its property, amounting to 
about $100,000. It is not likely that 
Montreal business men will be found 
wanting in the proper spirit of gener­
osity when this need is placed before 
them.

PERSONAL MENTION.
Mr. Wm. F. Clough is canvassing the 

trade in Ottawa City ior the New York 
specialties controlled in Canada by Wm. 
H. Dunn.

Mr. Crysdale, of Crysdale & Soins, 
Oshawa, was in Toronto on Tuesday on 
business. He reports that trade is 
fairly good in Oshawa.

Mr. D. Bretnner, western representa­
tive of Snowdon, Forbes & Co., Mon­
treal, was in the city during the past 
week and left on Friday on his western 
trip.

Mr. Wm. 11. l)unn, representative in 
Canada for United States manufact­
urers, is visiting the trade in Toronto 
in the interest of Enameline Stove Pol­
ish, Babbitt's Soap Powder and Bor­
den’s Eagle Brand Milk.

Mr. Albert N. Keay, the Canadian 
representative of the Force. Food Com­
pany, recently returned from a business 
trip through the Province of Quebec and 
reports trade as very satisfactory in 
that section of the Dominion.

Mr. J. S. Agar, representing the To­
ronto Coffee & Spice Co., Limited, To­
ronto, is at present visiting the jobbing 
trade of Montreal. Mr. Agar’s terri­
tory includes the jobbing trade of On­
tario and Quebec. lie reports that 
business has been most satisfactory in 
their lines.

PLANT ENGLISH WALNUTS.
The experiments that have been made 

by a few enterprising farmers of Clarke 
county, Wash., in growing English Wal­
nuts. have been sufficient to justify the 
planting of orchards of these trees. The 
time may come when large walnut or­
chards will replace many of the prune 
orchards of the countV.

---------- 1------
EXPORT APPLE TRADE.

The following estimate of the apples 
exported fiom Atlantic ports for the week 
and season ending January 3uth was 
prepared for Tiik Grockk by Mr. Fred 
Barker, apple exporter, Church street,
Toronto :

1 iv. r Ian, 4 lias-
B« w. V arions. Total.

Portland............ . 14,869 1,079 15.948
New York......... 4.766 5.320 542 12.031 22.659
Boston................ . 17.960 1,214 5,027 161 24,368
Halifax.............. .. 1.172 18.819 1,572 21,563
St. John, N B. 3.285 1.255 3.109 7.040
Week's total .. . 42.or 8 27.687 10.241 12.192 92.178
Same week. 1903 28.794 8.707 3.896 6.816 48.321
Season to datel3.341,795 629.827 396.046 458.773 2,,837.282

1.799.951 332.868 348.363 191.806 2.052,988

The following cable from Liverpool was 
received by Mr. Barker re Wednesday’s 
apple market there : “ Winifredian, good 
condition ; market very active ; Baldwins, 
15s. to 22s. ; Ben Davis, 15s. to 19s. ; 
Spies, 14s. to 21s. ; Russets, 16s. to 22s.
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THE CHALLENGES.
Below we present to the grocers of Canada photographic cuts facsimiles in miniature of t\vo advertisi - 

ments that appeared in this Journal, the Salada’s challenge on January 15, the Blue 
Ribbon’s acceptance of same on January 29, page 25.

r $500.00—NVE hundred dollars.
We believe that OUR INCREASE ALONE m sales of “SALADA"

Ceylon Tea m the past year over our sales in 1902 was greater than 
the entire tea business of any other wholesale firm in Canada, in 
either packet or bulk tea

If any Firm has a contrary opinion, we are prepared to donate 
Five Hundred Dollars—$50000—to any Charitable Institution if we 
are wrong the contesting F irm to do the same, if we prove absolutely 
thit our INCRFASE ALONE in the past year over the preceding one 
was greater than their entire business, packet or bulk, m 1903 We 
will allow the contestants to include in the«r saies Ceylon, India,
China and Japan Teas . on our part THE INCREASE IN i9°3 

“SALADA” ALONE Results to be published
“SALADA,” Toronto and Montreal.

I- J

There also appeared in the issue of this paper of January 21), 
page 24, the following challenge from Messrs. G. F. & J. Galt :

The Canadian Grocer.—We note that the last issue of The 
CANADIAN Gro<'ER contains an advertisement of Salada Tea Co., of 
Toronto, in which they offer to donate five hundred dollars to any 
charitable institution if the increase in the sale of Salada tea during the 
past year does not equal the entire tea sales of any other firm in Canada

While deprecating this method of drawing attention to our business, 
we cannot allow such a statement to go unchallenged, if The Salada 
Tea Co. rea'ly think that there is a greater demand in Canada for their 
packets than there is for Blue Ribbon l ea, we would be glad to have the 
sales of Salada and Blue Ribbon for 1903 investigated by a chartered 
accountant. If his decision is in favor of Salada we will pay all expenses 
and donate five hundred dollars to any charity 1 he Salada Tea Co. may 
name. Should the investigation prove that there is a greater sale in 
Canada (we don’t do business in the United States so must exclude that 
territory) « f Blue Ribbon than there is of Salada, The Salada Tea Co. 
shall pay the expenses of the investigation and donate five hundred dol­
lars to the Winnipeg General Hospital.

We enclose our cheque for five hundred dollars, drawn in favor of 
Wm. Ince, of the firm of Perkins*, Ince & Co., Toronto, and will be 
quite satisfied, if agreeable to The Salada Tea Co., to have Mr. Ince 
arrange details of the investigation. We are also willing that THE 
Canadian Grocer should publish the figures when ascertained.

G. F. & J. GALT.
Winnipeg. Jan. 19, 1904

The head of the firm of Messrs. Galt being the president of 
the Blue Ribbon Tea Co. The Salada people wired Messrs. 
Galt as follows :
G. F. & J. GALT. Winnipeg. Man. T oronto, January 30, 1904.

Note you accept our challenge published Grocer. We also accept 
challenge contained in your letter published Grocer, and have handed 
Grocer two cheques five hundred dollars each. Have asked Mr. Watt 
to confer with Mr. Ince and arrange to proceed at once.

P. C Larkin & Co.
And received the following reply :

P. C. -Larkin & Co., T oronto. Winnipeg, Man., Feb. 1, 1904.
Glad you intend to accept our proposition, wiring Ince to-day.

G. F. & J. Galt.

We, having on the 26th, asked Mr. J L. Watt, of Messrs. 
Watt & Scott, Toronto, and Watt, Scott & Goodacre, of Mont­
real, to act for us. Mr. Watt wrote to Wm. Ince, Sr., asfollows: 
William Ince, Sr., Esq., City. February 1, 1904.

Dear Sir, —Referring to the subject of our conversation in my inter­
view with you on Saturday. Messrs. P. C. Larkin & Co. wired Messrs. 
G. F. & J. Galt that they noted their acceptance by Blue Ribbon Tea of 
the challenge published by the Salada Tea (Jo. in Canadian Grocer, 
and that Salada Co. also accepted the challenge published by Messrs. 
Galt in the ast issue of the same paper, and Messrs. Galt have wired 
Messrs. P. C. Larkin & Co. in reply as follows : " Glad you intend to
accept our proposition, wiring Mr. Ince to-day.”

In view of the above, and that in my conversation with you I men­
tioned Messrs. Clarkson & Cross as a firm of accountants in whom both 
parties would have the utmost confidence to make the investigations, and 
this name having met with your entire approval, I now ask if you will 
please authorize this firm to proceed at once with the investigation, of

both Salada's challenge accepted by Blue Ribbon, and Salada's accep­
tance of the challenge made in Messrs. Gaits' letter; a copy of The 
Canadian Grocer containing both challenges to be handed to the 
accountants with instructions to proceed in each case on the lines 
indicated in the respective challenges.

A prompt answer will oblige.
Yours respectfully, (Signed), J. L. Watt 

Mr. Ince replied as follows :
j J. L. Watt, Esq., Toronto. Toronto, 2nd February, 1904.

Dear Sir,—I have your favor of yesterday, and in reply beg to say, 
that I must respectfully decline to take any action wha ever in reference 
to the question of the sales of “Salada” and “ Blue Ribbon” T eas, until 
a definite understanding is come to between the two Companies.

The challenge of The Salada Company reads as fallows:—"We 
believe our increase alone in sales of ‘ Salada * Ceylon Tea in the past 
year over our sales in 1902 was GREATER THAN THE ENTIRE TEA 

1 business of any other wholesale firm in Canada, in either packet 
” or BULK tea.’’

T his refers, of course, to Salada in Canada only ; indeed, " in 
( Canada ” is underlined and is a challenge to all the wholesale houses in 
Canada, and in Canada only, and this is the challenge which it appears 
to me T he Blue Ribbon Company accept. You might ascertain from 
T he Salada Company whether I am correct in my interpretation, and if 
I am I will submit it to T he Blue Ribbon Company, and see whether it 
accords with their views. Yours very truly, Wm. Ince.

And received the following reply :
February 3, 1904.

William Ince, Senior, Esq., City.
Dear Sir,—1 am in receipt of your favor of 2nd inst.
The position appears to be that a challenge was published in The 

Canadian Grocer by The Salada Co. on January 15th and subse­
quent issues ; that on page No. 25 of the last issue of The Grocer, 
Blute Ribbon Tea published an announcement of their acceptance of the 
Satida’s published challenge.

As we were agreed that Messrs. Clarkson & Cross were quite accept­
able to both companies to conduct the investigation, there appears noth­
ing to be done but to instruct them to proceed, and your declining to do 
so would constitute a default and T he Salada Company would claim the 
deposit on behalf of certain charitable institutions.

The position appears to be equally simple with regard to Messrs. 
Galt’s challenge published on page No. 24 of the last issue of The 
Grocer and which The Salada Co. have accepted, and as we are 
agreed as to the accountants, there is nothing further to be done but to 
have your friends (if they have not already done so) deposit another 
cheque for five hundred dollars against Salada’s second cheque and 
order the investigation to be made. I am,

Yours very respectfully, J. L. WATT.

We want no argument. Every word In 
challenges and acceptances Is in print. 
There can be no dispute, all there is to do 
now is to give the matter to the account­
ants agreed upon, and we look to Mr. Ince 
to do this without any reserve.
“SALADA/1 Toronto and Montreal.

The Challenge Accented
and Our Money is Up.

We atxcpi the . haiienge ol The Salada Tea Co as advertised 
ip The Canadian Grocer ol January • >th

We have placed in the hands of the publishers of this journal a 
check foi hve hundred dollars, payable in ihe order of Mr Wm 
Ince of Perkins. Ince & Co. Toronto If The Salada Tea Co 
prove their claim the five hundred dollars will be donated to any 
charitable institution they may name If they cannot prove then 
claim they will donate five hundred dollars to the Winnipeg General 
Hospital

Merit sterling merii has made the sales of

Blue Ribbon
Ceylon Teak

what they are today Push the Red Label Brand F.ach grorei 
out agent

Winnipeg Toronto Vancouver
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ONTARIO MARKETS.
Toronto, February 4, 1904.

Groceries.

A
KOl'ND of tin- wholesale I rail - 

this week has discovered lit 
tie of interest. Tales of had 
roads and snowed in travel­
lers are common, hut in spiv 

of this the feeling generally is optimistic 
and orders are better than might he ex 
peeled under the circumstances. S. 
soon as the weather moderates a litt e 
a noticeable improvement is expected. 
t'ollections are ipiite satisfactory. There 
are few changes in price to record. Gai ­
ned g....Is hold a strong position and a
steady consumption is going on. Tliev- 
is still a difference of opinion as to corn 
hut the general tendency for this along 
with other vegetables is higher. A tip 
has also been given that canned meats' 
may also be expected to go np shot'll . 
t'offer is still going skyward and I-.’ 
cent rise is recorded in Kins, while San­
tos and mild grades are firm locally. 
Spices are in a firm position generally 
Syrup is meeting with a fair emplir* 
at firm prices and molasses is in ordin­
ary demand. New Japan rice litis ar­
rived on the local market and has ex 
cited some interest. Tapioca is liri.i 
and unchanged here. Teas fully main­
tain values. There is a good déniait I 
Idr line Gey Ions and some empiiry for 
medium Japans. Dried fruits are ex 
citing little interest except that there is 
a better enquiry for prunes.' Cure I 
lisli are brightening up with the ap­
proach of Lent. Sugar is unchanged 
locally, but trade has been stimulated 
by an advance of 5 cents for barrel -d 
by a couple of American re liners. Til • 
feature of the week is the withdrawal 
of the Dresden and Wallaceburg reli.i 
cries from sugar list preparatory to go­
ing Is » the retailers direct.

CANNED GOODS

There is no special feature to report 
this week beyond (lie strong position. 
Iiebl for some little time now. A steady 
consumption is going on now, and there 
is no doubt in the minds of many that 
prices will be higher later on as stocks 
generally are light. Corn, peas and 
beans are not unikely to go higher he 
I* re a great while and tomatoes later i :

the season. There is still some corn -t 
#1, but the most ranges from #1.111 t 
#1.1 n, with some as high as #1.25 f >r 
fancy sugar. The probabilities are for 
an advance in canned meats early this 
month. < 'aimed salmon are very ti'.-'i
although at present demand is light a 
fact which will be remedied when Lent 
come. We quote :
Apples, 3s..................................................... Ui HU

“ gallons.......................................................... 2; 20
Asparagus................................................................ 3 .Vi
Beets, 2's................................................................... 0 00
Beets, 3 s............................. 1 00
Blackberries, 2's.................................................. 1 50 1 70
Beans, 2’s................................................. ..........  o 85 1 10
Corn, 2's................................................... ..........  1 10 1 15
Cherries, red, pitted, 2 s........................................... 2 20

“ white............................................................. 2 40
Peas, 2 s..............................................................  0 DO 1 40
Pears, 2's.............................................................  1 4ô 1 00

“ 3 s.............................................................  1 90 2 10
Pineapples, l|'s................................................... 1 30 1 60

“ 3 s...................................................... 2 25 2 40
Peaches, 2’s.........................................................  1 55 1 70

“ 3 s........................................................ 2 45 2 60
Plums,Kreen gages, 2 s........................................ 1 10 1 40

" i^omhard.................................................. 1 00 130
“ Damson, blue........................................... 0 05 1 25

Pumpkins, 3's.............................................................  0 95
“ gallon....................................................... 2 r.O

Rhubarb, 3's................................................................ 1 80
Raspberries. 2's.................................................... 1 40 1 60
Strawberries. 2's.................................................. 1 40 1 60
Succotash. 2 s............................................................. 1 00
Tomatoes, 3's............................................................. 1 05
Lolwter, tails.............. ......................................... 3 35

'* 1 lb flats................................................  3 50 3 70
“ J lb flats................................................ 1 90 2 00

Mackerel...........................  1 00 lj 25
Salmon, sttekeye, Fraser....................................... 1 65 1 75

“ Jjiorthern.................................  1 65 1 75
“ “ Horseshoe .............................  I 65 lj 75
“ Cohoes.-.l................................................... 1:15

Chums.............. J.............................................  1 25 1 35
Sardines, Albertf)'s..........................................................

“ " U's.............................................  II 2t q 25
" Sportsman Is...........................................  W 15

* is.......................................... 0 23
Portugese fs...................................... 0 06 0 lu

• P AC., Is.................... ........................  0 25 0 27
p.  oi*. o 36
Domestic, I kN-r^ /TT 0 03j 0 IH

“ “ i s .............. 1...................... o 09 a 11
Mustanl, j size, eases 5(klius, per 100.. 8 00 9j 0D

lladdies.......................................\ ....................... 1 0U
Kippered herrings, domestic.......... )......................... 1 t*i

“ imiMirted............ /................. 1 45 1 55
Herrings in tomato sauce, domestic ................... 1 00 1 10imiH.rted/ 1 45 1 55

SUGAF^

Tlivrv is iiti cliiiiigt* lu nul v in I In* r«tx, 
siliiittimi. prices iviiminiiig nominalh 
ns lust advised. (^notation for !lli te-t 
cent rifngal is still J A-1 tic. duly pal I. 
New X ork. or 1 81-82c. cost ami freight 
Then- are. however. no sellers for ship 
incut from Cuba at less than Lie. cost 
and freight, which 1. S. rclitiers do ml 
as yd fed able to pay . We bear licit 
I lie Cubans have sold practically all tlit-ir 
•production up to the end of lirsl ball of 
February and that only a comparative 
I y limited • tuant ity of tin- make for 11 
second half of February remains to h • 
marketed. There have been only slight 
Duct nations in F.uropv for the week un­
der review and as we go to press tin- 
quotation for 88 per ,<-nl. beet is re 
ported at 7s. 81-2d. basis f.o.b. Ham­
burg for February shipment and 7s. 9d. 
for March. Gam- sugars have still .

diffi-rcnlial of over 5-ltic. in their favm- 
in the New York market and therefor we 
hear of no transactions in beets.

For week ending January 27 reeer>!~ 
at l'nited States Atlantic ports were 
28,«89 tons with meltings unchanged at 
-'8,(100 tons. Total stock in all hands 
was 18,827 tons, a reduel ion of 4,81' 
ions from previous week, and 51.14.» 
lolls compared with same time last year. 
Cuban stocks according to latest advice 
were 1011,51 Ml tons, »»r about the same a- 
last year at similar date. There are 
140 central factories grinding as com­
pare» I with 185 last year. Combine.I
-locks of Kurop»- and America at lat.-si 
uneven ilalcs were 8,558.827 tons as cou­
pa re» I with 8,415.201 tons at same un­
even dates last year. The increase of 
-lock i- 148.500 tons. l'nited Slates -v 
lim-rs seem to fully appreciate that pi\ - 
of raws at»- low at present, but are tak­
ing ailvautag»- of prevailing conditions 
io keep tItem -»*. for soin»- time to i-om ■ 
The future of the market seems to de 
peml pretty iiiucli upon the action o' 
beet growers in F.iiro|«-. When tin- Ive­
to r sowings comes round again.

"file feature of ! be week in Anit-ii-an 
relined was an ailvam-e on Tuesdav 2nd 
insl. of 5 t-»-iits per liiimlri-d poiiinls for 
sugar parkeil in barrels. This advance 
« a- mail»- only by tin- American onl 
National ivtim-ries. Ai buckles ivmaining 
inn-hanged. The only apparent n-aso.i 
for tin- nilvaiii-i- is tin- very mm-li in 
creased i-osi of »-.>»»pi-rage stock on a»- 
i-oiint of scarcity -of material XYltil ■
I bet»- is no ollu-r -pecial significance •■- 
In- allai-lied to the change it lias bail III ■ 
i-ffeet of greatly stimulating the ilemaml 
across tlie line. Tile same t-ffect is 
iiotieeablc in our local market though 
prices livre are. so far without change. 
Tlu- outstanding feature of interest for 
cut lent wee I, i- the withdrawal from th 
sugar list of the Dresden ami Wallace 
burg rvlinerivs. so far as sugar made ii 
campaign .just close»I is com-crm-il. These 
refineries have ilecideil I»» oiler Ili-.-ir 
sugars to tin- retail trade ilirvet.ami we 
have therefore to willulrav tln-m from 
tin- list at foot . living wit bout selling 
prices we are unable to quote tin- e
sugars at pres»*nt lime. XXe quote:
l-uriit tuuit-H. in .W-lli. Uixvh.............................................. 1

in 100-11» "
SI Lawrence granulated ’
Kott-nlh s granulate»! * *
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Acadia granulated ..........................................................
Berlin granulated................................................................
Off granulated (Dresden), 1902 .......................................
Phoenix.............. ..................................................................
Bright coffee.........................................................................
Bright yellow.......................................................................
No. 3 yellow....................... ................................................
No. 2 “ .......................................................................
No. 1 “ .................................... ...................................
Granulated and yellow, 100-lb. bags, 5c. less than bbls.

3 93 
3 93 
3 78 
3 93 
3 78 
3 73 
3 68 
3 48 
3 38

COFFEES.

The situation in coffee has been fully 
maintained and still shows an advanc­
ing tendency. There seems to he a more 
bullish feeling in Europe than beret' - 
fore. Late advices from New York r •
■port No. 7 Rio at 9.25 as against 9.20 
a week ago and Santos No. 6 at 9 30 
as against 9.10 last week. There is a 
fair demand for Rios locally in spite 
of a further advance of a half cent. 
Santos have shown considerable move­
ment among jobbers while a steady tra ie 
is reported for mild grades. We quot- ■

Green Rios, No. 7 
“ “ No. 6 ...
“ “ No. 5 ...

•* No. 4. . 
“ “ No. 3 . ..

Mocha ....................

Santos—.................
Plantation Ceylon...
Porto Rire...............
Guatemala...............
Jamaica ...................
Maracaibo ...............

Per lb.
........... 0 10'
........... 0 10f
........... 0 It
........... 0 11;
.. 0 Hi 0 11Ï 
.. 0 21 0 25 
.. 0 22 0 35 
.. 0 12 0 14 
.. 0 26 0 35 
.. 0 22 0 25 
. . 0 22 0 25 
.. 0 15 0 20 
.. 0 16 0 23

SPICES.

The New York market is active with 
a good demand generally. A further 
stiffening is reported in cloves, ginger 
and cassia. Supplies of pepper, blar1' 
und white, are limited. The trade is 
buying freelv for manufacturing pur 
poses. There are some signs of strength 
in nutmegs which for the past two 
months have been irregular. There is i 
good ordinary demand reported locally 
and prices remain about as at last writ­
ing. We quote :

Peppers, blk .
white.

Per lb. 
0 18 0 19 
0 23 0 27 
0 18 0 25

Per lb.
Cloves, whole__ 0 25 0 35
Cream of tartar... 0 25 0 30 
Allspice................  0 14 0 17

SYRUPS AND MOLASSES.

A very fair seasonable demand is be­
ing met for these lines. The principal 
call is for corn and sugar syrups of 
bright quality for table use. Prices are 
linn. For molasses good ordinary b a Ic­
ing is meeting some enquiry. This is 
principally New Orleans. Barbadoes 
not a very important article of com­
merce here, comparatively speaking an ! 
is still quoted at prices which have ruled 
for some little time. We quote:
Syrups— •

Medium........................................................................  Ô 30 6 32
Bright ........................................................................... 0 35 0 37
Corn syrup, bbl., per lb.............................................. ........  0 022

“ A bbls., “ ..................................................  0 025
“ Icegs “ ................................................... 0 03
“ 3 gal. pails, each ............................................. 1 30
“ 2 gal. “ “ .............................................. 0 90
“ 2-lb. tins (in 2 doz. case) per case................. 1 90
“ 5-lb. " (ini “ ) “ .............. 2 35
“ 10-lb. “ (in i “ ) “ ............... 2 25
" 30-lb. “ (ini ) “ ............... 2 10

THE MARKETS

Molasses-
New Orleans, medium............................................... 0 25 0 30

“ “ i bbls.....................................  0 27 0 32
open kettle..........................................  0 45 0 50

Barbadoes.................................................................... 0 47è 0 50
Porto Rico..................................................................... 0 38 0 42
Maple syrup-
imperial qts.......................................................................... 0 27i
1-gal. cans.....................................................................  0 95 1 00
5-gal. cans, per gal............................................................... 1 00
Barrels, per gal.................................................................... 0 75
5-gal. Imp. brand, per can.................................................. 4 50
1-gal. “ per case.................................................. 5 10
è-gal. “ “ ................................................  5 60
Ota. “ " ........... .................................... 6 00

RICE AND TAPIOCA.

The first direct shipment of fine Japan 
rice arrived last week. It is a good 
sample and is meeting with a very good 
demand owing to the fact that the mar­
ket for this grade has been bare ftr 
some time. Tapioca is higher in price 
on the primary markets but no quotable 
change is reported here. We quote •

Per lb. Per lb.
Rice, stand. B.............. 0 032 Sago.................... 0 03* 0 04
Patna.................  0 05 0 051 Tapioca ..............  0 03 0 032
Japan................  0 06 0 07 Carolina rice............... 0 10

TEAS.

The market does not show any fea­
ture of verv particular interest this 
week. There is some enquiry for finer 
grades of Ceylon which are showing ex­
traordinary value in lines costing be­
tween 20 and 30 cents. There is also 
some demand for good medium grades of 
Japan. A London cable reports that 
sales this week have gone off at about 
previous rates with the exception of a 
■weakness in broken Pekoes. The war 
prospects have little effect in Canada, 
but are seriously regarded in the United 
States. We quote:
Congou—half-chests, Kaisow, Moniug, Faking.... 0 12 0 60

caddies, Faking, Kaisow......................... 0 19 0 50
Indian—Darjeelings................................................... 0 35 0 55

Assam Pekoes............................................. 0 20 0 40
Pekoe Souchongs........................................ 0 19 0 25

Ceylon—Broken Pekoes.............................................  0 36 0 42
Pekoes...........................................................  0 27 0 30
Pekoe Souchong.........................................  0 17 0 35

China Greens—Gunpowder, cases, extra first....... 0 42 0 50
half-chests, ordinary firsts 0 22 0 28 

Young Hyson, aseS, sifted, extra firsts 0 42 0 50 
“ cases, small leaf, firsts— 0 35 0 40
“ half-chests, ordinary firsts 0 28 0 38
“ “ seconds.................... 0 23
“ “ thirds............. 0 16 0 18
“ “ common.................. 0 15

Pingsueys Young Hyson, i-chests, firsts—.... 0 28 0 32
“ “ seconds........  0 18 0 19
\ half-boxes, firsts.......... 0 28 0 32

Japan—i chests, finests May pickings.................... 0 38 0 40
Choice......................................................... 0 33 0 37
Finest ........................................................ 0 30 0 32
Fine............................................................. 027 0 30
Good medium..........................................  0 25 0 28
Medium.....................................................  0 21 0 23
Good common.................................................... 0 20
Common ............................................................ 0 19

Foreign Dried Fruits.
There is little to record in these lines 

outside the fact that a better demand 
for prunes. A light demand might also 
be mentioned for apricots and peaches. 
Shelled walnuts are still advancing. Be­
yond this there is little of inteerst. We 
quote :

CURRANTS.

Per lb. Per lb.
Fine Filialras__  0 04i up Vostizzas............. 0 07 0 08
Patras............. .. 0 06 0 06i

RAISINS.
Per lb.

Valencia, fine otf-stalk .........................t................ 0 061 0 07
“ selected..  ................................................ 0 07 0 09
“ selected layers............................................  0 08 0 09|

Sultana....................................„...................................  0 06} 0 10
Californian seeded, 12-oz........................................... 0 086 0 09

“ 1-lb. boxes..................................  0 10$ 0 11
“ unseeded, 2-crown............................................ 0 076
“ “ 3-crown..................................  0 08 0 08$
“ “ 4-crown...................................  0 09 0 10

DATES.

Per lb.
0 043 0 05 Fards....................
0 04] 0 042

PRUNES.

Per lb.
0 04 0 041 60-70s....................
0 05 0 051 50-608....................
0 05 J 0 052 40-508 ....................
0 06 0 06] 30-40s....................

CANDIED PEELS.

Per lb.
0 071 0 09J

Per lb.
0 062 0 07 
0 07 0 07« 
0 072 0 08 
0 08] 0 08i

Per lb.
Lemon.................. 0 10 0 12$ Citron .
Orange................. 0 11 0 13

Per lb.
0 15 0 18

FIGS.

Tapnets.. 
Naturals.

Per lb. 
.... 0 082 

, 0 064 0 09J

APRICOTS.

Californian evaporated..

Per lb.
0 09 0 20

Per lb.
0 10» 0 15

PEACHES.

Californian evaporated.
Per lb.

0 08 0 12

Cured Fish.
As Lent approaches there is bettv. 

interest and greater enquiry for these 
Hues. Prices are unchanged. We quote •
Herring, No. 1, Labrador, in bbls........................... 6 25 6 50

“ “ “ 1-bbls......................... 3 25 2 50
“ splifshorc, è-bbls ...................................... 2 75 3 00

Large dried cod in quintals........................................ 6 00 6 50
Skinned cod. in 1001b. cases .................................. 5 50 6 00
Cod steak, 1-lb. blocks......................................................... 0 06A
Boneless fish, 1-lb. blocks.................................................. 0 05$

“ “ 25-lb. boxes, per lb.................................... 0 04£
Scaled herring, per box............................................. 0 16 0 18

Country Produce
EGGS.

The situation is even more acute than 
last week. Stocks are practically ex­
hausted with the exception of a few odd 
lots which most commission men are 
sparingly dealing out. Enquiries from 
outside points arc received daily a-d 
egg men would be glad to see the arriv­
al of new stock, an event which with 
prevailing weather conditions seems no 
nearer than last week. Prices have 
been advanced again since last writing. 
Strictly new laid are nominally the 
same but scarcely any receipts are re­
ported. Ollier grades are up from three 
to four cents and there is practically 
nothing to be had under 30 cents. We 
quote :
Eggs, strictly new laid, per doz...............................  0 35 0 4u

" selected, cold storage, per doz.............................. 0 32
“ cold storage per doz ............................................... 0 30

1 pickled, per doz................................................  0 28 0 30

WHITE BEANS.

Beans are firmer than last week with 
good demand at quotation prices. Mixed 
are 15c. firmer and hand-picked 1 in­
firmer. We quote :
Beans, mixed, per bush...................................................... 1 35

“ prime, “ .............................................  1 25 1 35
“ handpicked, per bush............................................. 1 60
“ Lima, per lb.................................................... 0 05£ 0 G6i

HONEY

The market is becoming more active 
this week. As the season advances 
stocks are becoming lighter and prices 
arc advancing A better demand than
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usual at this season is reported. We 
quote :
Honey, extracted clover, per lb............................... 0 06à 0 074

“ sections, per doz............................................ 1 50 2 25

POULTRY.

This line is featureless. There are no 
receipts just at present and Tew en­
quiries for cold-stored. Prices remain 
at ligures given last w?ek. We qu*»te .
Chickens, live per lb..................................................  0 09 0 10
Old hens 41 “ ................................................ 0 05 0 0b
Chickens, dressed, per lb............................................ 0 10 U 12
old hens, “ “ .............................................0 0b 0 07
Turkeys, “ “ ............................................. 0 13 0 14

Fish.
The fish market continues brisk. De­

mand is pood and supply fair. Present 
prospects point to a scarcity in fish be­
fore Lent is over. British Columbia 
salmon and halibut are 2c. easier re­
spectively. Fresh frozen sea herrings 
are selling especially well. Our quota­
tions are :
Whitelish, frozen, per lb...............................
Trout, frozen, per lb.....................................
Herrings, fresh, per lb..................................
British Columbian salmon, frozen, per lb.
Halibut, frozen, per lb.................................
Pen h, per lb....................................................
Mackerel, frozen, per lb.............................
Haddock, per lb............................................
Cod. per lb.....................................................
Tullibees, per lb.........................................
Gold eyes “ ................................ ..........
Fresh water herring, frozen, per lb...........
Sea herring, lier 1U0......................................
Finnan baddies, |»er lb................  ..........
Bloaters, mild cured, per box.....................
Oysters, standard, per small pail................

“ selects “ “ ....... .—

Green Fruits.

.... 0 09 

.... 0 09 

.... 0 07 

.... 0 12 

.... 0 12 

.... 006 

.... 0 10 

.... 0 06 

.... 0 08 

.... 0 06 
0 04| 0 05 
.... 0 04k 
2 00 2 25' 
.... 0 08 
.... 1 25 
.... 4 60 
.... 5 25

Vegetables.

There is a brisk demand for vegetables 
this week with supplies hard, and in 
many varieties impossible to obtain. 
Market gardeners have experienced great 
difficulty in delivering even small stocks. 
Cabbages are particularly scarce. Po­
tatoes are 20e. firmer. Onions life, 
firmer. Carrots, 15c. firmer. Parsnips, 
10c. firmer. Butter and hubbard squash 
are nearly out of the market. Celery is 
scarce. We quote :
Cabbage, per doz.......................................

“ red, per doz..............................
Potatoes, per bag......................................
Potatoes, per bag, car lots.......................
Sweet potatoes, per bbl...........................
Onions per basket....................................
Onions white, per bag ...........................
Onions, red, per bag ..............................
Spanish onions, per crate........................
Spanish (Valencia) onions, large cases.
Bunch lettuce, per doz. bunches----
Radishes, per doz. bunches...................
Mushrooms, per lb....................................
Mint, per doz bunches............................
Parsley, " “ ..............................
Sage, per doz..............................................
Savoury, per doz.....................................
Beets, per bush........................................
Carrots, per bag........................................
Parsnips, per bag..................................
Artichokes, per bush..............................
Vegetable marrows, per doz..................
Butter squash, per doz .........................
Hubbard squash, per doz.....................
Yellow turnips, per bag....................
White turnips, per bag...........................
Oyster plants, per doz..........................
Leeks, per doz...........................................
Celery, per doz.........................................
California celery, large case..................

" small case..............
Rhubarb, per doz....................................

“ per bundle................................
Green onions, per doz.............................

0 40 0 75 
0 40 0 75 
1 00 1 10 
0 80 0 90 

.. 5 00 
.... 0 50 
1 50 2 00 
1 40 1 50 
.... 1 00 

3 00 
0 30 0 40 
.... 0 50 
0 65 0 75 
.... 0 30 
.... 020 
.... 0 10 
.... 0 10 
... 0 50
.... 0 65 
.... 0 75 
.... 0 75 
0 40 0 75 
0 75 1 25 
1 00 2 00 
.... 0 35 
.... 0 50 
0 20 0 30 
.... 0 30 
0 40 0 75 
.... 4 25 
.... 2 0) 
.... 1 2'» 
.... 0 15 
.... 0 15

Seeds.
The trade in green fruits is dull owing 

lo the recent heavy storms which have 
made the distribution of fruit in hulk 
slow and intermittent. The express 
trade is somewhat better, although this 
too has suffered. Oranges are plentiful, 
especially Californias. and easier in 
price. Manx slocks are arriving in 
poor condition. \ This is accounted for 
by the fad lliai^ the season is about 
over and over-ripe fruit often begins to 
waste during long transportation. 
Jamaica oranges are about out of the 
market. Bananas are plentiful although 
some stocks are uncertain on account of 
! lie changeable weather. Small stocks 
of frost-bit ten lemons continue on the 
market. Japanese tangerines are easier 
in price and demand is only fair. Florida 
tomatoes are easier. Lemons are firmer 
I’ineapples are scarce. Ahncria grapes 
are easier. We quote :
Florida oranges, per box............................................
Florida Langarines, in straps......................................

“ in 4-straps..................................
•bipan “ per bundle (2 boxes)................
California, navels, per box .........................................
Mexican oranges, “ ..........................................
Seville oranges, bitter, chests ..................................
Bitter oranges,Palermo,200 and 240 boxes,per box
•lamaica oranges, per bbl.........................................
Messina lemons, new, per box..................................
Messina lemons, frosted stock, per box..... ..........
Valencia oranges, 714 case.........................................

" “ 420 ease..........................................
Bahama grape fruit, j»er liox. ..................................
Bahama graiie fruit, per crate..................................
California grape fruit, per box....... V........................
Florida pineapnlea, per crate..................................
Bananas, large bunches.............................................

“ small hunches..............................................
Apples, per bbl..............................................................
Almeria grapes, per keg..............................................
Florida tomatoes, per crate ......................................
Tomatoes, green house, per lb...........-,.....................
Cranlterries, Jersey, per bbl......................................

Budd's lorigkeepers ...............................
Limes, per case....................................... ..................
Limes, In 4-straps ........................................................

3 00 3 25
00 50

2 50 2 75
0 75

2 50 3 25
2 25
5 00
3 00
3 oil

2 2r> 2 d0
1 50 2 00

4 so
4 00 4 25

5 00
5 00
3 50

4 75 5 00
1 50 2 00
1 00 1 25
1 50 3 00
6 00 7 00
4 50 5 00

0 25
8 00

9 25 9 50
1 25
2 25

Oil account of the export trade draw­
ing to a close, deliveries are being
pushed forward freely at quotation 
prices. We quote :
Red clover, per bush.................................................. 5 50 6 00
Alsike “    4 75 5 75
Timothy, per “     1 15 1 75

“ Hail threshed.......................................................  2 00

Grain, Flour and Breakfast Foods.
GRAIN.

The grain market is brisk this week 
with advanced prices prevailing general­
ly. Manitoba wheat, No. 1 hard, Nor­
thern No. 1 and Northern No. 2, are Ac. 
firmer respectively. Red and white are 
each le. firmer. Oats arc Jc. firmer; 
and buckwheat has advanced 4c. Our 
quotations arc :
Manitoba wheat, No. 1 hard, per hush, Toronto. 0 96 0 964 

“ “ Northern No. 1 " “ 0 94 0 941
Manitoba wheat, " No. 2 “ “ 0 91 0 91$

Rod, per bushel, on track Toronto ............. 0 87 0 871
White " “ “   0 87 0 874
Barley " " "   0 45 0 50
Oats “ “ “   0 544 0 35
Peas “ “ -   0 68 0 69
Buckwheat “ " " ...................... 0 52
Rye, per bushel, “ " "   0 56 0 57

There is a fair demand for Hour at 
quotation prices. The future of the 
market is difficult to determine, much if 
not all depends on whether Armour of 
Chicago corners the market or war 
breaks out between Japan and Russia. 
In the event of the latter, prices will 
probably advance permanently. Manitoba 
flour is higher. Manitoba bakers’ is 
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35c. firmer and straight roller 70c firm­
er. We quote :
Ontario patents, per bbl........................................... 3 95 4 15
Hungarian patents “ ............................................. 4 55 4 65
Manitoba bakers' “ ............................................  4 60 4 75
Straight roller, “ ............................................ 4 30 4 45

BREAKFAST FOODS.

The market is fair and the demand 
general at the prices quoted below. Pros­
pects for a brisk Spring trade tre good. 
Last week’s prices continue unchanged 
with the exception of rolled oats in 
broken lots which have advanced 10c. 
Our quotations are :
Oatmeal, standard and granulated, varlots, on

track, per bbl........................................................
Rolled oats, standard, varlots, per bbl., in bags ..

“ in wood.. 
“ “ “ “ for broken lots

Rolled wheat, per 109-lb. bbl...................................
Cornmeal.....................................................................
Split peas......................................................................
Pot barley in bags....................................................

“ in wood....................................................
Swiss food, per case....................................................
Aunt Sallv s Pancake Flour, per case....................

Hides, Skins and Wool.
There is a marked advance in fleece 

and pulled wools. Other than this no 
change is noted. We quote :

HIDES.
No. 1 green, per lb.............................................................. 0 074
“ 2 “ “ .............................................................. 0 06$
“ 1 “ steers, per lb.................................................... 0 08
"2 “ ** “   0 07

Cured, per lb......................................................................... 0 084

CALFSKINS.
Veal skins, INo. 1, 6 to it in. inclusive......................... 0 09

.....................2 ........................ ......................... 0 07

.................... 1 15 to 20 lb “ ......................... 0 08

.................... 2 “ " ' .......................... 0 06
Deacons (dairies), each..............................................  0 60 0 70
Lamb and sheep skins......................................................... 0 90

WOOL.
Unwashed wool, per lb..............................................  0 09 0 10
Fleece wool. “ .............................................  0 17 0 18
Pulled wools, super, per lb.......................................... 0 19 0 22

“ “ extra “   0 23 0 24
Tallow, per lb..............................................................  0 OU 0 05

QUEBEC MARKETS.
Montreal, Feb. 4, 1004.
Groceries.

HE general grocery market is in fair
1 condition. With better road i

throughout the country there
would doubtless he much inq in ivc-
ment. as the great hulk of the
t rade is now- being done with
points on the railroad lines. ■inti
many customers are thus at present buy­
ing but little. There have been few 
changes during the week. The drop < f 
fie. in all sugars last week, which oc.m- 

reil jus! loo late to lie included in our 
quotations will lie found quoted below. 
There has been some advance, about 1-tc. 
in the price of violet brown paper ai d 

manila paper. Syrups, molasses, can­
ned goods and dried fruits are unchang­
ed in price this week. On the fish ma* - 
ket there has been an advance in bulk 
oysters, of. 10c. per gallon. Ground nil 
cake is now selling very freely.
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McGREQOR’S MARMALADE
“ ABSOLUTELY PURE.”

A staple itiiv lv in all tirsl-cluss grocery 
si - ut-s will in tut im- la- made by M'
Gregor Harris < Ltd., under tin- per 
soiial supervision of Mr. McGregor. the 
uriginutor. For sale hy all leading 
wholesale grocers and fruit merchants.

PkICES-IJoolittle Quarts, $3 25 : pound 
jar». $1.50 ; tumbler». $1,110 per doz. 
K.O.K. Toronto ; Quaker Marmalade. 
$1.70 per dor.

1

McGregor - Harris Co., t
Limited ♦

33 Pearl St., TORONTO.

TOBLER’S 
SWISS MILK CHOCOLATE

is delicious. Try it.

BROWNE & WELLS. Limited. TORONTO
' 'AN A III A N AGENTS

FISH and OYSTERS
WHOLESALE.

The F. T. JAMES CO, Limited
76 Colborne Street, TORONTO.

Butter Eggs
Poultry Game

« OKKK.'PONPENCE SOLICITED.

The Wm. Ryan Co.,
. . . Limited.

70 and 72 Front St. B., Toronto.

BUTTER»" EGGS
WE ARE----

BUYERS and SELLERS
Oorrespomieiice solicited Iront ONTARIO, 

MANITOBA and LOWER PROVINCES.

Rutherford. Marshall & Co.
Wholeaalc Produce Merchants,

TORONTO.

SUGAR.

The Ili ire III' Might- lias nul cluing 
since llu- <i■<i|> of .Te. Ins! week, quoted 
In-low. AI the new ligures I here is n
fair demand, a little I letter than la-1 
week, lint still 110 more than ordinal",'. 
The market is very uncertain.

The Dresden and Walluceburg lie ' 
root sugar refineries have just issue ; 
notice that they have removed their su­
gars from tlie grocers’ list, which action 
means l liai these refiners will lie free in 
future to sell al any price which in 
la- necessary for them to accept in ord-c 
lo dispose of their output. Hitherf • 
they have lieen marketing their out pin 
under agreement with the older refinei 
ies, such as tin- St. Lawrence and Can 
uda. to maintain certain prices at whi'-li 
doubtless it was dillii-ult for them to dis­
pose of" their entire output in compeli 
lion with that of the latter. By break 
ing away and acting independently the- 
will lie a 1 liberty to accept wliatev ■> 
price they may choose.

Asked if this action meant that prie 
cutting would lie a feature of the neei 
future the wholesale dealers expressed 
the opinion that it would not.'hut III 1' 
the different qualities in compétition with 
each other would simply liinl their lev I. 
The trade, however, have given tin- sid. 
jcel little allenl Ion. We quote :

Granulated, bills.........................................  .... ;fV“ ' -bills............................................. ' 4 JJ"»
Paris lump,boxes ami bbls................................ 4“ *• /. boxes ami l£-bbls............................ 4 60
Extra ground, bills............................................ 4 3o1 ‘‘ 50-lb. boxes.......................... 4 o:>“ “ 25-lb. boxes................................ 4 0.»
Powdered, bills.................................................. 4 h»1 50 11». boxes........................................ 4 3-»Domino lumps, boxes and bbls........................... 4 40“ ' -boxes and i bills................  4 50
Phoenix........................................................... 3 *)Cream.....................   3 70Bright coffee.................................................... 3 70.“ yellow .................................................. 3 70
No. 3 yellow.....................................................  3 011
No. 2 ‘ ..................................................; : 3 45No. 1 “ bags and bbls...........................- 3 2:i 3 31
ltaw Trinidad.................................................... 3 05Trinidad crystals ...... 3 lu 3 15.

SYRUPS AND MOLASSES.

.1 olthe rs are quoi ing Barlmdoes mo 
lasses from I I - J lo Lie. lower lliis week 
Trade is still very quiet, though al the 
new prices the market has shown soli, 
slight improvement . The feeling in m i 
lasses, however, is stil easy. Corn syrii' 
ir, reported lo lie in good steady deman I 
ni |lie ligures given below. We quoi ■
Barbaduus, in puncheons, old

“ in barrels..............
in half barrels

New Orleans.................................
Antigua..........................................
Porto Rico.................................
Corn syrups, bbls.

.................................... 0 3.»
................................ 0 38

U 40 / 
0 41 i

......................... U 22 0 35
.................................... 0 37
........................... 0 45 0 48
...................................... 7 .... 0 02?

/-bbls 0 02* 0 03
I bbls 0 03
M-lb. pails................................................................ 1 30
25-lb. pails.................. 0 90

Bbls . |s-i 1001b............................................................................ 2 75
l-bbln. “ ............................................................................. 2 75
Kegs " ............................................................................ 3 00
Cases, 2-lb. Lins, 2 doz. per case........................................... 1 90

51h. “ 1 doz. “ ....................................... 2 35
“ 10-lb “ i doz “ 2 25
- 20-lb • 1 doz -   210

TEA.

Tint situation this wcuk in t vas is vvv; 
«Illicit. In fact il is reported as rather 
un the dull side. Compared with last 
week’s business it is practically st au 
liant. Japans, owing to I he strong fe»!- 
ing pmdueed by reports from the East, 
are showing a slightly better demand 
than any of the other grades. Wr. 
ijuote :
Good Lo medium Japans............................................... 0 17£ 0 20
Fine to choice Japans.......... .......................................  0 23 0 2ft
Ceylon greens..................................................................... 0 144 0 18
Indian greens........  0 16 0 19
Japan style China congoes........................................... 0 08 0 10
Pealeaf Gunpowder....................................................... 0 211- 0 23
Common “   0 12£ 0 15
Ceylon blacks.......................................................................0 14 0 18Indian “ 0 lit 0 20

COFFEE.
The linn lune prevailing in New York 

market is having its effect locally and 
the feeling is that all will have In ad­
vance their prices particularly in low r 
grades. The mild or high grade ruffe -> 
have lieen very largely effected by the 
strong market prevailing and the ad 
vance is so marked thaï higher prie»- 
are justifiable, in fact they are praet' 
rally forced up. We quote:
Good cucutas....................................................................... 0 10 0 10/
Choice “ 0 14 0 12/
Jamaica coffee...................................................................  0 09 0 11
Java........................................................................................ 0 17£ 0 22

SPICES.

The loin- continues very strong. ' 
further advance being noted in clove', 
ginger and cassia. Peppers also ai 
high and slocks light. Every indie.i 
lion points to an advance in all grade- 
of spices within the near future. Tie 
demand for pepper in the United Stnt •- 
is active. Spot supplies, New York, are 
rapidly decreasing. We quote:
N utilities | ht II»., a» to size ......................................0 C) 0 60
Penang mace, per lb., as to quality................. 0 70 1 00
Pimento, ground................................................................. 0 18 0 20t ’loves......................................................... 0 20 0 2«>
Pepper, ground, black (according to grade) ....... 0 18 0 24

while 0 27 0 29
Ginger, whole Cochin ....................... 0 G U JS*

“ “ Japan..................................................... 0 13 OH
“ “ Jamaica................................................  0 12 0 18
“ " African................................................... 0 12 0 13

.................................. n 15
................................. 0 19 0 20

Jamaica................................................. 0 18 0 20
“ ** African.................................................. 0 13 0 14

rassi,, ..................... ....... <> l> l‘>
RICE AND TAPIOCA.

Then* has Ikhmi an improvement ii.
I In- demand for rice, which is now sell 
ing fairly well, and at firmer prices. 
There lias lieen no ' change
Tapioca continues quiet. We quote *
B rice, in bags^................................................................

“ pockets........................................;......... •••In 10 lb bag lots an allowance of 10c. is made.
CO rice, in bags.......................................................................... 3 .«J

“ / bags.................................................  3 JO
“ 1 hags 51
“ pockets ....................................................................... ’Jimported Patna rice, in bags............................. * ”r*in 4-bags \
“ “ ini-bags-......................... ................... 4

Ill the Open territory prices are about 10c. less

“ Mot NT KOVAI. FANCY KICKS.

Mandarin Patna   4 2;»
Imp. Glace Patna   * ; ’
Polished Palna............................................................................ 3 M
Indian Bright..............................................................................  “ w
Java Caroline.......... ..................................................................... 3 M
I .Iist re   3
I’apioea, medium pearl Ï cn n !yn

“ Hake.............................................................................. *
Imported Italian ........  ”
Fancy Head Carolina u lu

NUTS

Ginger, grouml Japan . . 
“ Cochin

3 -10 
3 40 
3 50 
3 50

The advance of I-4c. mi I lie primary 
market in peanuts lias resulted in a

2496
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sympathetic advance here of fr.it , 
l' 1 -4 lo "2c., and peanuts now are ranc­
our in price from 8 lo 12c., according 
lo (|iialily. Tie market is still firm 
with a higher tendency, in view of the 
-.mall crop. Other nuts are unchanged 
m price, and trade is ipiiet. We quote-
t.rviiultlv walnuts................................................................ 0 1
Marl tot»................................................................................
I'urragona almonds.................................................... ... 0 11
Eillierta................................................... .................... 0 074 0 074

l . aniils.........................................................................  0 06| 0 10

CANNED GOODS.

liiisiness is verv dull and no spee.nl 
l eal ares noticeable. Trade is on D 
,|iiiet side and no particular ‘demand for 
any special lines. Corn and tomatoes 
are both held firm. In other lines bad­
ness is about as usual. We quote•
Srr:::::::::::::::::::: :::::::::::::::î m
PeL,............................................................................... 0 87} 1 40

.Strawberries, preserved.............................................  140 1 bO
Succotash ............................................................................. }
liluelterriea........................................................................... J 10
Raspberries.......................................................................... J f”
l.awtenherries, 2s................................................................. 150
Raspberries, black................................................................ 1 35

■“ 3s ........................................................................... .. 2 10
Reaches, 2s.................................................................... 1 55 1 674

«' 3s...................................................................  2 40 2 60
Rlmns, iioniliaril 2s............................................................. 130

“ Green Gage, 2s .................................................. 1 40
liberties, red pitted, 2s...................................................... 2 20
Raked beans, 3s.................................................................... 0 90
3 lb. apples........................................................................... 0 90
I lullon apples........................................................................ 2 20
2-lb sliced pineapples................................................  2 00 2 10
Grated pineapples................................................................ 2 40
Singapore whole pineapples............................................... 2 40
Riimpkins, per doz.............................................................. 0 95
Spinach.................................................................................. 1 00
Sugar beets..................................................................  0 90 1 40
Salmon, pink............................................................... 0 90JL0Û

“ spring .................................................................... 1 40
“ Rivers Inlet red sockeye.................................... 1 50
“ Fraser River red sockeye......................... 1 50 1 70

Lobsters, tails....................................................................... 3 45
1-lh. flats............................................................. 4 00
4 lb. flats.............................................................. 2 25

Canadian Sardines, |s................................................ 3 65 4 00

Foreign Dried Fruits.
There is nu quotable change this wek. 

Valencia raisins are very slow, as also 
are Sultanas, and currants. Figs are 
quiet. Dates are in fair demand, and 
Malaga raisins also sell fairly we1’. 
California raisins are moving out wel'.
I‘rimes arc the most active of all the 
dried fruits, and a brisk trade is doing 
Wo quote :

VALENCIA RAISINS,
New, finest off stalk, |>er lb.....................................  0 06 0 064
Selected, |ht lb...................................................................... 0 07
Layers " .......................................................... 0 071 0 074

FIGS.

('omadres, per tapnet................................................  1 00 1 10
Denies, |ter lx>x, new..........................................................  0 90

DATES.
Dales, Hallo wees, per lb........................................... U 03} 0 04

CALIFORNIAN EVARORATED FRUITS.
Apricots, ix:r lb....................................................................... 0 124
•‘caches “ .................................................................... 0 094
•’cars " .................................................................... 0 12j

MALAGA RAISINS.
'London 1-ay era........................................................... 1 75 1 90

1 Connoisseur Clusters ".................................................... 2 00
‘ R«»yal Buckingham Clusters," 4-boxes...................... 1 00

" Excelsior Windsor Clusters " ............................ 4 25
4s ............................. 1 25

CALIFORNIAN RAISINS?

Loose muscatels, per lb..............................................Ü 074 0 US
seeded, in 1-lh. packages ..................  0 104
in 12-oz. packages ................................ 0 08

RRUNES.
Per lb. Peril».

1........................................................................................ 0 09•0-50b.................................................. 0 08
-|11 60s.................................. * " ............... 0 «71tlï-............. ::::::::: :::::::::::::::::: :::: 8$8

**....................................................................................... 0 06

80-90»...................................................................
90-lOOs.................................................................
Oregon Prunes (Italian style) 40-50».............

Oregon prunes ( French style), 6O-70s............
“ “ 90-lOOs.........
“ “ “ 100-1208............

0 054 
0 05 
0 08

CURRANTS.

Fine Filial ras, per lb. in cases.................................. 0 044 0 05
“ cleaned.................................. 0 05

“ “ in 1-lb. cartons.........
FinestVostizzas “ .....................................
Amalias “ ....................................

SULTANA RAISINS.

Sultana raisins, per lb............................................... 0 064 0 08
“ “ 1-lb. carton............................................. 0 09

. 0 044 0 05 
0 05 0 054 
00 6 0 U6I 
0 064 0 074 
.... 0 05$

Green Fruits.
The local market for green fruits con­

tinues quiet. Another drop of 25c. is 
reported in California navel orange.. 
following the reduction on the American 
market. There is a glut of lemons on 
the market at present for farmer packed 
fruit, which is quoted at $1.25 to $1.75. 
In the Old Country there is a good strong 
market for apples, the London market 
being about 15 per cent, higher th in 
Liverpool or Glasgow for prime fruit. 
We quote:

9 00
4 00
3 25
5 00
4 50
2 50
4 50
3 50
6 00 
2 25 
2 75
2 50
4 50
3 00
5 00
5 00

Dried ctxlflsh, new. per lUU-lti. bundles
B. C. salmon, per bbl...........................
B. C. Salmon, |-bbl................................
Marshall's kippered herring, per doz..

Canned cove oysters. No. 2 size, jter doz .

0 06
0 05
0 (M4
0 05
4 75
5 00

13 50
7 25
1 40
0 90

3 75 4 00
1 30
2 25

6 00 8 00
3 00 4 00

1 60
1 70

0 07 0 074
0 064 0 07
0 6 0 71

Vegetables.
There is no change. Trade shows som• 

improvement over a week ago, but theiv 
is still only a light movement. W" 
quote :

Cucumbers, per doz..
Onions, per basket..................................................... 0 50
Cauliflower, per dozen.............................................. 1 00

0 45
0 45 
0 18 
0 70 
1 50

Cranberries.......................................................  8 00
Gocounuts, per bag of 100..................................................
Canadian apples, in hbls............................................ 2 00
Pineapples, 24 to case........................................................

" 30 to ease........................................................
Bananas..........................................................................2 25
Valencias oranges 714 s......................................................

“ “ 420 s......................................................
Sweet potatoes, per bbl...............................................5 50
Spanish onions, cases...........................................................
New Messina lemons 300 s..............................................

............................ 360's...............................................
Florida oranges, per tx>x ..................................................
California navelr......................................................... 2 50
Florida tomatoes, per crate........................................... ....
California celery .................................................................

Fish.
The demand for fish continues to in­

crease as the Lenten season approach?-, 
and all kinds show signs of improve­
ment in sales. Herring have declined 
10c. owing to the large quantities ar­
riving. Haddies are slightly higher, as 
are also round pike. Oysters are high 
er. Expected supplies have not bee" 
so large as it was thought they would he 
the oyster beds having been frozen up. 
We quote:
Frozen herring, medium.tier lOOlish.........................  1 40 1 50
Large Halifax sea herring.......................................  1 6t) 1 70
Bloaters, Yarmouth............................................................  1 00
Haddies .. ...........................  0 064
Smoked herring, per box...................................................  0 15
Fresh haddock, per lb................................   A 634 0 04
Dore, per lb., frozen, fancy Winter .......................  0 064 0 07
Pike, “ round..................................................... 0 04} 0 044
Halibut, frozen, per lb.....................................  0 084 0 69
Gaspe salmon, frozen, per lb.............................................  6 14
Frozen B.C. salmon, per lb....................................... 0 08} 0 09
Smelts ................................................................................... 0 07
Steak cod .............................................................................. 6 044
Fresh cod, market .....................................................  0 03 0 034
No. 1 Herring, Labrador, per bbl.............................  5 00 5 2)

" “ half bbl............................  2 75 3 00
No. 1 Holland herring, per half bbl................................. 6 50
No. 1 Scotch herring, " “ ............................. 6 50

“ " per keg........................................... 0 95
Holland herring, per keg...........................................  0 65 0 75
No. 1 green codttsn. neW. per 200 lb................................. 6 50
No. 2 green rod. tibia. 200.................................................. 5 00
No. 1 green haddock, bids. 200 ....................................... 5 50
No. 1 large green codfish, new, per 200 lb...................... 6 50
Green pollock, hbls. 200 ...................................................... 4 00
Salt eels, bbls. 200 lb.........................................................  0 64

____ _ 1 and 2-lb. blocks, per lb.........................  0
fish,

. _ . perc
Carrots, per basket.....................................................  0 40 050
Parsnips, per bunch............................................................ 0 15
Green corn, per dozen................................................ 0 10 0 15
Lettuce, per dozen .................................................... 0 25 0 35
Celery..............................................................................  0 25 0 35
Parsley, per doz....................................................................  o 10
Radishes, per doz...................................................... 0 15 0 25
Pumpkins, per doz...................................................... 0 60 1 35
Potato® Chili......................................... .. 0 60 0 62

Early Rose....................................................0 62 0 63
Beauty of Hebron................... ................. 0 63

Country Produce.

There is little nr no stock left -n 
the market, and those who have any ar; 
selling only to regular customers, in 
order to make the few eggs they hav * 
go as far as possible. A few strictly 
new laid are coming in, and are quoted 
at 35 to 38c. Prices have advanced from 
2 to 4c. since last week. We quote•
Strictly new laid...........................................................  0 35 0 38
Selects......... ..................... .1.......................... 0 30 0 32
Pickled.... 0 26 0 28

BEANS.

A slightly lower quotation is given 
this week. There is but a light trade, 
the demand being almost wholly for 
small lots. We quote :
No. 1 hand-picked, car lots................................................. 1 75
Choice prime, per bushel..................... ......... 1 55 1 60

“ varlots.............................................  145 150
Ordinary (off grade), per bush .. ... 1 35 1 40

There is nothing doing. We qmVe 
nominal prices as follows:
Strained, white................................................ ..........  0 09 0 10
Clover and bass wot xl....................................................... 0 084
Buckwheat.................................................................... 0 07 0 08
Comb honey.............................................................. 0 13 0 134

MAPLE PRODUCTS.

This market is dull and featureless. 
We quote:
Maple syrup, in wood, per lb..........  ... 0 05} 0 06
Maple syrup, in large tins........................................  0 70 0 75
Pure 4Mgar, iter lb. ....................................................  0 07 0 074
Pure Bounce sugar, per lb..................................... 0 08 0 09

EVAPORATED APPLES.

There is a fair demand. We quot*-
New, in earlots.......
New, in small lots .

0 5i 0 06 
0 06} 0 064

Flour and Feed.

A leading miller inis put up prie - 
15c. per barrel on Manitoba Sprint: 
wheat patents and strong linkers’. Other­
wise there has been no quotable change. 
Export business is quiet, though som- 
good orders are reported from South 
Africa. Local trade is in fair condi­
tion. We quote :
Manitoba spring wheat patents ---- 4 90 5 00

“ strong bakers' J
Winter wheat patents f 4 35
Straight rollers............................................................. JJ?
Extra ................................................... ......................  3 3;» 5 ou
Straight rollers, bags \ } •*}
Extra, in bags 1 »0 1 60

FEED.

The feeling in this market is still

39
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Arm. :m<l |irii-e> are .somewhat higher. 
Trailv is aelixe. We ijuote:

« nitari'.i l-ran. in bulk ......................................... 17 50 18 MO
shvrta ........................................................................... 19 00

Manitoba bran, in bags... .■.................................................. 19 00
short e............................................................................ 2u 00

Mouillie.................................................................................24 00 28 00

BARLEY.

There is no change in this market. 
We quote ;
Pot barley 
Pearl “

1 to2 to
Wt l.l.kl) OATS.

Tliv market is <|iiiet anil unehange 1. 
We quote :
koltwl .11116. in Mila. . .... « 56 4 60

" in liugs.........................................................2 15 Ï 20

Baled Hay.
Foreign markets are repinied qu'<t 

ami east . Luc,illy there is little doing. 
V e quote :
-No 1 limot by.....................................................
No 2 limot by. «'lioitv.................................
No 2 timothy, ordinary................................
( 'lover ..............................

9 50 10 00 
. 8 00 9 00 

8 00 8 25 
.. 7 00 7 50 

7 50 8 <JU

Ashes.
Owing to small reei|ils nriees remai, 

linn. There is. however, little lining. 
We quote :
First pots, per cwt............................................................. p 00 6 10
Secoinls.................................................................................. 5 60 5 65
Pearls, per 100 lb............................................................... 7 00 7 25

Hides.
There is not niueli doing on this ma­

ke!. the demand showing little improve­
ment. We quote :
Nu. 1 lie.;? liiilc-6................................................................. U <18 0 US)
V, 2 •• .................................................................  0 07 0 071
X„. 3. ■' ...................................................... 0 06 0 061
1-iiiilinkins ..................................................................... 0 75
N.i 1 . ullSkiii.e.............................................................................. 0 10

VISIBLE STOCKS OF LARD.
The X. K. l airhauk < 'uinpanv, id < 'lii- 

lagu. III., write- The Canadian Grocer” 
under date of i'ehruarx "Jnd. as follows:

1)111' 1-aide adx iees give I lie- following 
estimates id the stocks of lard held in 
Kuropc and afloat on the 1st inst., to 
which we add estimates of former years, 
and stocks in cities named :

BEAUTIFUL VANCOUVER.

“The Grocer” is in receipt of an at­
tractive booklet issued by the Van­
couver Tourist Association. It is en­
titled “Vancouver the Mecca of the 
tourist; the commercial and scenic centre 
of British Columbia." As an effective 
argument for Vancouver’s right to the 
title, it makes use of a large number of 
fine half-tone engravings of the city and 
surrounding country, and a better ad­
vertisement than this artistic little 
quarto would be difficult to find.

CHANGE AT TROUT LAKE.

Mr. A. G. Fraser of Camborne, U. C., 
has purchased the business in Trout 
Lake, B. C., of C. B. Hume A Co 
Limited, and has taken possession. 
Hume A Co. were the first merchants to 
open up business in Trout Lake, coining 
in 1893. Mr. Thomas Taylor, M. I,. A., 
was at one time one of the partners and 
had charge of the business. Trout Lake 
and Camborne are in the Lardeau dis­
trict and are reached from Bevels lokv 
by way of Arrowhead.

100 COPIES FREE.

The Force Food Co. have reeenilv 
issued a very handsome little booklet 
entitled “ The Gentle All of Using 
Force.” The hook is beautifully ill is- 
I rated in colors and contains a larg; 
number of very useful household recipes. 
The Force Company will lie glad to mail 
I(10 copies to any grocer free on appli­
cation. or should lie prefer to send the 
company a I their Toronto office a list 
of customers a copy will lie mailed t - 
each.

Liverpool and Manchester.........
Other British ports..........................
Hamburg.. ....................................
Bremen..............................................
Berlin....................................................
Baltic ports .......................................
Amsterdam j
Rotterdam ..................................
Mannheim J
Antwerp ............................................
French ports .........:. - . ..............
Italian and Spanish ports.............

Total in Europe..............................
Afloat f.>r Europe..........................

Chicago prime steam. 
Chicago other kinds .
East St. Louis ...........
Kansas City..................
Omaha ..........................
New York......................
Milwaukee ..................
Cedar Rapids .............
South St. Joseph.........

1904 1904. 1903. 1902. 1901. 1900.
I-Cl). 1. Jan 1. Fell. 1. Feb. 1. Feb. 1. Feb. i.

15.000 10,000 11,500 9.500 8.500 34.000
1,500 3.500 5.000 3 500 7,000

13,000 20,000 12 5OO 7,000 14,000
1,000 1,000 1,500 3.0CO 3.000
3.000 I ,000 1.500 2,000 4.000

L7.500 9.500 8,000 6,000 7,000

700 2,500 2,500 1,000 2,500

1,000 4.OOO 2,000 2,000 5.000
700 250 2,000 4,000 3.500
500 500 1,000 1,000 1,000

38 900 53.750 45.500 40,000 81,000
65,000 55.000 51,000 72,000 52,000

.. 117,000 103,900 103,750 96.500 112,000 l33,co°

10,336 17,763 62,851 36.961 104,852
•• 15.235 9-6.33 13.251 10.278 7.270 13.174

1.150 1.100 5.352 11,000
5,188 3.=45 13.323 12,617 4 582
3 128 2,272 5 273 2.907 4340
8 849 4 196 8,628 10,786 13024
3.097 848 2.206 2.-84 3.819

1.157 1,601 3858
2047 1.756 6.386 1.878 2,502

147.328 152371 207.702 193.455 294.171

HINTS TO BUYERS.
Contributors are requested to send news only,not puff> of 

goods they bandle( or the arrival of standard goods 
that everyone has in stock, or that they are offering 
goods at close figures, or that they have had an 
unusually large sale this season.

II. P. Eckardt & Co. are selling 
evaporated apricots and peaches at in­
teresting prices.

The attention of the trade is called to 
this week’s ad. of J. M. Douglas & Co., 
Montreal.

The attention of buyers is called to 
ad. of W. II. Dunn, Montreal, whose 
three sellers—seasonable at all times— 
are particularly so now.

Merchants who wish to increase their 
coffee trade should handle “Ubero 
Brand.” II. P. Eckardt & Co. are the 
wholesale distributers.

"San Toy” starch put up by the 
Eagle Manufacturing Co., Montreal, is 
an attractive package and should prove 
a good seller for the trade. The 5c. 
package being a novelty in package 
starches is worthy of consideration as 
an introducer.

Win. If. Dunn is at present having 
large samples of Liquid Enameline dis­
tributed to each family in Montreal. He 
reports that this non-explosive stove 
polish is having a good sale.

The Ehy, Blain Co. have just received 
a shipment of their “Anchor” n ;.ple 
•syrup in quart bottles, to retail it. "f.. .

Hudon, Ilebert & Cie, Montreal, are 
prepared to quote Borden products in 
round lots. They recently received a 
ear of Eagle Brand Milk and Borden’s 
Peerless Cream.

Upton’s new season orange marmalade 
is now ready.

The Ehy, Blain Co. report a very ac­
tive demand for the “Bluenose" and 
“Halifax” brands of pure codfish.

The A. F. Macf.aren Imperial Cheese 
Company report the arrival from Holl­
and by the steamship “Teutonia” of 
300 eases of Bensdorp’s cocoa. The 
consignment reached Toronto safely and 
in good order a few days ago. 'I he 
trade in this popular and veil-known 
brand of cocoa is increasing rapidly.

The Ehy, Blain Co. have some very 
fine fancy Penang cloves, which they arc 
offering at prices considerably below V 
market.

White & Co., fruit and commission 
merchants, Toronto, report the arrival 
Ibis week of a carload of bananas via 
New York, containing 350 bunches of ex­
ceptional quality and color, undamaged 
by frost. Also a shipment of Jamaica 
oranges.

McWilliam & Everist, Toronto, have 
received a large shipment of Palermo 
hitter oranges. This firm is exporting 
10 cars of apples weekly at the present 
time.
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BRITISH COLUMBIA MARKETS.
Vancouver, B. C., .Jan. 2M.

NE of llie most important and in­
teresting cases arising oui oi an 
assignment lias keen arousing 

some excitement among members oi the 
grocery trade, both wholesale and re­
tail. tins week. It arose through the 
arrest last Saturday evening of ncorgo 
llowell, late manager oi the B C. Sup­
ply Vo., Limited, a retail grocery con­
cern which, through llowell as manager 
assigned a month ago. .1 (1. Hutchin­
son . the former manager oi the concern, 
was also arrested, llowell had bought 
Hutchinson's stock in the limited lia­
bility company known as the B. V 
Supply Vo., and had taken over the 
business m November last.

The action in arresting the two form­
er managers was decided upon by a 
meeting oi creditors when the assignee, 
Mr Robert Kelly . of Kelly. Douglas v. 
Vo.. reported grave irregularities. It 
is alleged that the former manager and
llowell bought g.....Is when they knew
the concern w as insolvent. and that 
Hutchinson purchased goods from van 
ous parties pay mg w ith orders on the 
B V. Supply Vo after he had sold out 
of the business.

The total liabilities of the concern al'c 
nearly $1 if, If Ob with assets of but $2,000, 
and much of this is in book debts and 
shop fixtures. The two men were ad­
mitted to hail, llowell in $2,000, while 
Hutchinson's hail was lixeil at $12,000, 
himself in hall the amount and sureties 
for the other half.

llowell once before, m 1 Still, had an 
interest in the B V. Supply Vo., but. 
retired, leaving Hu chinsoii practically 
sole proprietor. When Howell bought it 
in again last November and assumed 
management of the store, lie undertook 
to revolutionize the grocery business in 
Vancouver, lie advertised freely in 
rather unique and enterprising ways. 
One oi las advertisements was to give a 
piano to the lucky holder of a coupon 
which should he drawn on a certain 
date. As the time in which coupons 
were given with purchases of goods was 
very limited, it is hard to see how the 
piano prize was a paying proposition. 
llowell claims that he knew of the lia­
bilities which were against the linn 
when lie took over the business hut he 
was distinctly told by Hutchinson, he 
says, that these would all he settled by 
the latter. Hutchinson has been for 
three years dabbling in saw mills and 
shingle mills being deeply interested in 
two such ventures.

Shipments of groceries and supplies 
to the North have been heavier this win­
ter than during any of the past winters 
since the Northern country was first 
opened Most of the goods has been 
sent to White Horse where there is a 
considerable demand for stocks of sup­
plies for the new gold camp, 175 miles 
from that town. Kvery one of the local 
wholesale men have been sending from 
one to two ears of groceries every boat 
for the past few weeks. It is not a big 
trade, but being rather unexpected it is 
a welcome addition to the usual busi­
ness with the North.

In addition to the shipments being 
made by every boat going North, the 
merchants of White Horse absorbed 
much of the stork which was sent

North for shipment to Dawson and failed 
to get through before the river froze up 
last fall. As there w'as a large quan­
tity of many kinds of goods, practically 
covering a general stock, it is a lucky 
thing for the shippers that this extra 
demand has sprung up this winter. With 
tile goods there, and the many lots 
shipped this winter, the merchants of 
White Horse must have turned over a 
very considerable business in the off 
season.

Kvery report from the North con­
tinues to give favorable accounts of the 
outlook for a really good return from 
the newly discovered creeks. The move­
ment of people with outfits constantly 
increases and by the time the season 
opens there will he many hundreds of 
miners on the ground.

While war news from the Orient con­
tinues to be somewhat indefinite the 
market for rice has been seriously af­
fected The price has in the past few 
weeks gone up $8 per ton altogether, 
and the prospects are that it will go 
higher as export is practically forbidden. 
Should war break out there will he 
further sharp advances. The local quo­
tation is now $!lli to $!I8 per ton. There 
has been a little speculation in rice 
among the members of the trade, but 
not enough to make the movement rank 
with the grain exchange. People who 
have risked some money in the stock 
may make a few hundred dollars but 
there will be a drop if the war scare 
blows over.

* * *

Whether il is because of anticipated 
demand in ease of war breaking out or 
not, bookings of flour for the Orient 
from this coast continue good; this too 
in spite of the fact that the old rates 
of $2 to $1 per barrel go into effect 
with I lie beginning of February. The 
withdrawal of the China. Commercial 
Company’s fleet of steamers from the 
route to San Francisco from the Orient 
has removed the only competitor which 
persisted in cutting flour rates.

There would appear to be little to 
warrant the continued movement of 
flour to the Orient, even in event of im­
mediate hostilities as there are enorm­
ous stocks of Hour already across the 
Pacific and far more than would he used 
in a long time. The market over there 
is badly disorganized, and even war 
would not put prices up sufficiently to 
make it an interesting speculation. The 
Hour shipped has been largely from the 
mills of Washington and Oregon.

Big consignments of coffee from South 
America for the importing house of Win. 
Braid <V Co., Vancouver, are included in 
the cargo of the Steamer Mera of the 
Kosmos line, which is now discharging 
cargo at Puget Sound ports and is due 
here this week. She also brings 5011 
tons of nitrate for the Victoria Chemi­
cal Works, Victoria, from Chili. The 
steamers of the Kosmos line run be­
tween these ports and European ports 
by way of South America and the At­
lantic. The Mera is making her first 
trip, but others have been in from time 
to time. Usually they bring large con­
signments of raw sugar for the B. C. 
Sugar Refinery Co. On her return trip 
the Mera will take large shipments of 
flour from Puget Sound ports to South 
America and Europe. Some consign­

ments of fish, canned salmon, etc., will 
also be sent by the steamer

Market conditions here are quiet in 
general, though there is a good deal of 
activité. The movement in staples is 
still light, and in nearly every line 
prices though firm and steady are not 
high. There are some lines which will 
he almost sure to advance ere long. 
Canned vegetables are selling here away 
below the market according to present 
quotations from the East. Tomatoes 
are quoted at $1.15 to $1.5(1; corn, peas 
and beans at $1.111 to $1.15. At these 
figures less freight the goods could not 
be bought in the east to replace stocks. 
Corn is quoted in the East at $1 to 
$1.15. which would make the local quo­
tation away out.

So long as trade is dull and demand 
light the merchants here do not shift 
prices much, but should large orders or 
inquiries for prices come in the figures 
would go up at once. In fact it is only 
because it is hardly worth while to 
make the change that the quotation is 
left standing.

Another line of goods which it is ex­
pected will go up before long is that ot 
canned meats. The navies of the differ­
ent nations are being provisioned on a 
war basis, and even should hostilities 
not begin there will be sufficient move­
ment to cause prices to advance. The 
recent quotations are considered low."

In dried fruits, the California market 
seems to he well stocked and prices 
in leading lines remain steady but not 
high. Stocks appear to he fairly evenly- 
divided this year, no shortage being re­
ported in any line. The average price 
of different varieties of dried fruits on 
this market at present is 8 to flic, per 
lb Local demand is slow in these lines 
and not likely to improve just yet as 
there is considerable fresh fruit in the 
market. Preserved and canned fruits 
never move readily on this market and 
the position is featureless at present.

Eggs—The scarcity of eggs from the 
East , both fresh cased and pickled stock, 
continues. The relief in the situation is 
the supply from California which is 
coming in freely . The service of the 
San Francisco steamers is every five 
da> so that merchants here can order 
through a broker by wire and receive 
stock in very quick time. Prices are 
lowering a little. Where it cost at 
least 20c. to lay fresh California eggs 
down here a week ago, it is now pos­
sible to get them two cents cheaper 
The price to the trade last week by lo­
cal wholesalers and importers was 81 
and 82c. Next shipments, due in a day 
or so, will likely sell to the retailers at 
80c.

Butter—Eastern butter, that is the 
Ontario article, has not been on this 
market at all this season. So far as 
known this is the first season for many 
years that some shipments have not 
been received. In former years, especi­
al!' live years ago when there was such 
a rush to the North, there were big 
lots of butter imported from Eastern 
Canada. The stocks are being well 
cleaned up. Creamery both from N. W. 
T. Government creameries and from 
Manitoba is getting into smaller com­
pass. There is no really first-class 
dairy left on the market. Prices are 
not any higher than at last quotation.
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BLANKE’S 1^'
FINEST GROWN MOCHA and JAVA COFFEE

C. F. BLANKE TEA and COFFEE CO.
St. Louis, New York, Chicago and Kansas City.

The “Faust” Blend Coffee was first blended for Tony Faust’s famous cafe in 
St. Louis. There is no more exacting test made of Coffee than that made by the first-class 
hostelry. The superior merit of Blanke's Coffees is attested by the fact that the very best 
hostelries in the United States serve them exclusively. The following is a partial list:

NEW YORK CENTRAL Dining Cars and 
Station Restaurants.

IMPERIAL HOTEL, New York.
HOTEL BARTHOLDI, New York. 
DENVER it RIO GRANDE Dining Cars. 
B. it O. S. VV. Dining Cars.
WABASH Dining Cars.
COTTON BELT Dining Cars.
LAKE SHORE Dining Cars.
OCEAN STEAMSHIP CO., of New York 

and Savannah.
AUDITORIUM HOTEL, Chicago.

SCHENLY, Pittsburg, Pa.
TONY FAUST’S, St. Louis, Mo. 
ARLINGTON HOTEL, Hot Springs, Ark. 
SHANLEY’S NEW YORK CAFES. 
COLORADO HOTEL, Colorado Springs, Col 
BATTERY PARK, Ashville, N.C.
HOTEL COLORADO, Glen wood Springs. 
WHITE’S CAFES, Chicago, III 
GRAND HOTEL, Cincinnati, O.
DEL PR A DE HOTEL, Chicago, III.
GRAN D HOTEL, Yarmouth, Nova Scotia 
PULLMAN Dining and Bullet Cars.

If once you sell this Coffee to your customers, no other Coffee will satisfy them.
It will take trade away from competitors and bring you new customers.
Put up only in one and two pound air-tight cans, which preserves the delicate flavor 

of the Coffee. It can be obtained whole or ground.

Cases 48 lbs., Half-Cases 24 lbs., Price 33c. per lb. F O B. Montreal

Freight prepaid on quantities of 96 lbs. net of Coffee, to any Railway 
Station from Halifax to Vancouver.

With every first order of 48 lbs. or more, will be sent a very artistic and attractive 
“ CUT-OUT,” 39 inches high, representing the Spinning Scene in “ Faust” ; Marguerite 
being tempted by Mephisto with a cup of “Faust ” Coffee.

SOLE AGENTS FOR CANADA

HUDON, HEBERT & CIE.,
MONTREAL

WHOLESALE GROCERS AND WINE MERCHANTS.
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There is not yet any foreign butter on 
the market but in audition to anticipat­
ed importations from California as soon 
as the make of fresh butter there in­
creases a little more, there will be some 
Australian goods received on the next 
boat which is due to arrive early in 
February.

Fruit—California oranges are coming 
in freely now, and are steadily improv­
ing in quality and maturity. The 
prices are easy, and as at last week’s 
quotations. $3 to $.'1.25 for fancy navels, 
s2.75 to $."i for choice $2.50 to $2.75 for 
standards $2.25 to $2.50 for seedlings. 
Lemons move slowly and at easy prices, 
$1 to $3.50 as to L.ny being quoted.

Local apples run from 50c. to $1 per 
box. Okanagan apples and those from 
Kamloops bring $1.50 for choice varie­
ties. Excellent russets and Northern 
tipys are leading varieties.

Vegetables—California cabbage has 
started to arrive in small lots. The 
price is about 3£e. per lb. A little new 
cauliflower is also being imported from 
California, but is high at $1.25 to 
$1.50 per dozen. Greenhouse lettuce 
grown from Victoria is received regular­
ly all winter. Potatoes appear to be a 
short stock, though last fall there seem­
ed to be plenty in the market, and the 
crop was reported good. From Cali­
fornia there were inquiries some time 
ago for 100 tons or more for seed. The 
stocks in Washington arc light also. 
Locally the price is hard to definitely 
fix. Ashcrofts have a regular rate which 
is seldom varied as there is a demand 
for all that arc grown in that favored 
district. The price for them is gener­
ally about $20 per ton. Other stocks 
range along at present from $12 to $17 
per ton.

GEO. S. H. PERRY.

NOVA SCOTIA MARKETS.
Halifax, Feb. 1st, 1001.

1' HERE has been a fair business in 
groceries during the past week. 
The snow blockade has interfered 

somewhat with trade. In the Island of 
Cape Breton, especially in the Northern 
districts, the roads for a time were 
impassable, which interfered with the 
movement of the travellers. In fact 
during the greater part of the month of 
January the severe weather made it 
difficult for travellers to push sales 
with their usual energy. In some re­
spects the heavy snow fall and steady 
cold has been beneficial and will swell 
the lumber output considerably.

There has been no important change 
in the markets. The chief feature in 
produce is the scarcity of eggs. There 
are now less than 10(1 cases of held 
stock here and these are in the hands of 
one firm who are letting them out in 
small bits to their regular customers. 
The price has been advanced to 27 cents 
for held eggs. A case or two of fresh 
laid are coming in occasionally and 
these sell as hi eh as 10 cents a dozen. 
As the cold weather is unfavorable to 
production it is impossible to tell how 
the market is to lie supplied for the 
next month. Cheese is very-dull sale at 
111 to 12 cents in a jobbing way. A 
few dealers are overstocked and none of 
them arc making money on cheese this 
season as they are now selling for less 
than thev paid for choice Septembers 
some months ago. Butter is steady and 
quotations are unchanged.

Flour is very firm at the advance of 
last week. Retailers have now ad­
vanced their prices about 30 cents per 
barrel. Oatmeal also is firm at the 
sharp advance of last week. The de­
mand is now heavy as consumption is 
large at this season of the year. Corn- 
meal is steady, the expected price-cut­
ting on this market not having been re­
alized.

Molasses is very unsettled as a result 
of price-cutting on the part of a tit. 
John importer. Wholesale houses are 
now offering this article at from 5 to 7 
cents below the December prices. The 
trade here is chiefly in Porto Rico, but 
Barbadoes has also opened lower than 
last season, tiugar is unchanged and 
the demand is steady. The trade here 
does not anticipate much change in 
sugar lor some time. The Acadia 
tiugar Refinery now advertise their out­
put as the product of West India cane, 
tile importations of European beet root 
for refining purposes having been aban­
doned.

Bank fish are easier at first hands. 
Grades suitable only for the tiouthern 
export trade have been offered by fisher­
men at from 50 to 75 cents below the 
highest figures for the season. Fish 
suitable for domestic and grocery trade 
are still very high and the supply very 
limited. Mackerel are higher. Nova 
ticotia mackerel ran very large in size 
this season and therefore retailers have 
to watch their profits very sharply as 
the number to the barrel is smaller 
than usual.

A new steamboat has been put on the 
Bay of Fundy and is now making regu­
lar trips between tit. John and Pans- 
boro. There is a proposition on foot 
to have her call also at the ship rail­
way wharf at Fort Lawrence, thus giv­
ing Amherst water carriage from St. 
John. This would no doubt benefit Am­
herst retail merchants by reducing their 
freight charges. It would also benefit 
tit. John wholesale houses, but the ad­
vantages to Halifax are problematical.

The new steamer ticnlac has not yet 
completed her first round trip on which 
she started two weeks ago. This boat 
plys between tit. John and Halifax, 
calling at the tioulh shore ports of 
Nova Scotia en route. She reached 
Halifax several days over due and 
started to return with a large cargo 
shipped by Halifax wholesale houses. 
Something went wrong with her steer­
ing gear and she was compelled to ic- 
turn and her future sailings are uncer­
tain. Some are already expressing a 
fear that she is not up to the require­
ments of the route in mid-winter.

MANITOBA MARKETS.
Winnipeg, Jan. 3(1, 11)01.

THE usual round of jobbing houses 
is productive of little in the sin pc 
of news. Prices are firm m most 

lines, and trade, though rather quiet 
owing to the cold of the week just past, 
has been quite satisfactory.

Canned Goods—The only point of in­
terest at present is a further advance of 
10c. on corn, making the price for t be­
coming week $2.50 and an advance i n 
peas making the current price $2.25. 
Tomatoes are still selling at $2.65.

Green Fruit—The amount of trade for 
the past week has necessarily been light,
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but with the change to really mild 
weather that came with Friday there 
was increased demand. The only new 
line in the market is bitter oranges 
which came in tiaturday and are quoted 
at $6.00 per case. A car of celery from 
California will arrive to-morrow and 
will sell at 90c. per doz. bunches. f 

Oysters—are very scarce in Winnipeg 
owing to the extreme cold and heavy ice 
about Baltimore preventing the tugs 
getting in shore with the oyster tows. 
Under date of January 25th one of tin- 
large shipping firms of Baltimore wrote 
their customers here that they were un­
able to get any selects at all owing to 
the heavy ice preventing the boats mak­
ing a landing. Apparently Manitoba 
docs not have all the cold weather that 
is going.

Mb. Stephen Hustwitt.
Winnipeg and Western agent for T. H. 

Estabrooks, (Red Rose Teas) St.John, N.B.
Mr. Hustwitt, who has just returned to 

Winnipeg, after being present at the opening 
of the new Red Rose Tea Warehouse at St. 
John, N B., was the first to introduce Red 
Rose Tea in the West, and has built up a 
fine connection. Although Mr. Hustwitt 
has been in the West only a few years, he is 
an enthusiastic Westener and has great 
confidence in the future of Winnipeg.

Winnipeg is getting ready for the 
annual bonspicl, which promises to be 
as good as ever. The committees have 
been successful in arranging for plenty 
of ice and file city rinks have been busy 
for more than a month playing down 
for flic “spiel.”

Travellers will begin lo round up from 
trips with fall samples and will be in 
the ci tv during the 10 days of the bon- 
spiel. It is likelv that more than the 
usual buying will take place this year, 
as more and more country merchants 
like to go through the houses and make 
selections for themselves. This applies 
more especially to the dry goods trade 
hut is true to some extent of all. Even 
if no buying were done the jobbing 
houses would consider the time well 
spent in entertaining country merchants,
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as it always leads to more trade later 
on. There are a number of new ware­
houses since last February and these 
will be objects of attraction to men 
from outside. Merchants, jobbers, in­
deed men in all lines of business regard 
the annual bonspiel as a most desirable 
feature of the winter programme and 
créât would be the groaning if for any 
leason it were omitted. It entails an 
enormous amount of work on the com­
paratively few men that make them­
selves responsible for its success, but 
ihev certainly have the satisfaction of 
knowing that they contribute largely to 
,he extension of trade in the city.

Archibald Patterson of Ridgetown, 
Ontario, was brought up in the Winni­
peg police court during the week for in­
fringement of the “Fruit Marks Act” 
and fined $!) and costs. In a carload of 
apples 22 barrels were falsely marked as 
XXX and 11 barrels were falsely pack­
ed. Mr. Philp, the fruit inspector, laid 
llie information.

W. H. Troop, secretary of Black Bros. 
A Co., of Halifax and La Have, packers 
of boneless and shredded cod, has been 
in the city this week arranging with 
Messrs. Tees «V Persse to handle their 
goods in the west, with a view of 
specially introducing their new cartoon 
packages and wooden boxes. Mr. Troop 
when seen by your correspondent pro- 
fessed himself as delighted with the 
prospects in the west.

Mr. Mason, manager for the F. F. 
Dal lev Co., of Hamilton, is comfortably 
installed in his new quarters in the 
handsome new block on Bannatyne 
Street East, that was built for Coltart 
A Cameron last year. Coltart 6c Cam­
eron occupy a portion of the building 
and sub-let the balance to other manu­
facturers’ agents and there is now quite 
a little colony installed, among them 
being the Frost Wire Fence Company 
and Wampule’s preparations.

* * »

The annual meeting of the Board of 
Trade will be held to-morrow, the 2nd, 
and the retiring president, Mr. G. R. 
Crowe, has invited the members of the 
hoard to a dinner to follow the meeting. 
This is an old established custom. Mr. 
Crowe is the president and manager of 
llie Northern Elevator Company, and 
about the 20th of the month will sail 
troin New York for Naples, with his 
family to spend six months on the con­
tinent and in Great Britain.

The Winnipeg Clearing House Associa­
tion has been thoroughly re-organized 
and now bids fair to be a working pro­
position. Practically all city members 
of the grain exchange have joined the 
association and at a recent meeting it 
was resolved that beginning with Febru­
ary 1st all transactions of members 
jjould go through the house. The op­
tion market opened for business, how­
ever ^ on Wednesday of the past week and 
on Saturday a call board was estab­
lished and business is now under way.

I he older members of the exchange ex­
press themselves as hopeful that this 
time the Clearing House Association 
"ill be a success. The prospects were 
never so bright' before.

The postponed annual meeting of the 
exchange will be held to-day.

THE CANADIAN GROCER

Everybody Praises
The fine Red Flesh Tints 
The tender Digestible Meat
The Sweet Appetizing Flavor

OF

EPPS’S
THE MOST 
NUTRITIOUS.

Clark’s Sliced Smoked Beef
ALL THESE GOOD QUALITIES WILL BE FOUND IN EVERY TIN.

Now is the Time for Mince Meat
Put In a stock of the old reliable “Capstan” Brand flince fleat

Put up in pails (tf-doz. in crate), 25-lb. pails, 
60-lb. and 75-lb. tubs, half-barrels and barrels 
(about 600 lb.). Also Condensed Mince Meat in 
packages (3-doz. pkgs. in case). -

Ask your wholesale grocer for it or see our travellers.

The Capstan Manufacturing Company, Toronto, Ont., Can.
GRATEFUL.

COMFORTING.
IN X-LB. LABELLED TINS. 14-LB. BOXES.

Special Agents fer the satire Dominion, C. E. COLSON A SON. Montreal.
In Neva Scotia, E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN A GORDON. Wlnalptg

COCOA
Genuine Pratts Astral Lamp Oil
_ Sold in all countries and recognized as the highest grade oil manufactured.

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO. ONT

James Ewart
MANUFACTURER OF

High-Grade Delivery

WAGONS
Grooer, Baker, Confectionery, Laundry 

Wagons of every description.
267-9 QUEEN ST. EAST

TORONTO.
Write For Prices. Phone Main 1188 
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Window »nd Interior Displays !! Timely Hin,s
and Suggestions

This Week's Illustratiou.

T
HIS Oriental window was in­

tended for the display of 
coffees and was built by Mr. 
.1 K. Whiteside for Fred 
Carre. Jr., Victoria, ». C. 

The window is 12 feet long by iK feet 
deep and while not being perfectly 
adapted either by depth or the smallness 
of the panes for the best effects in win­
dow dressing Mr. Whiteside has 
brought the science of arranging an at­
tractive window to the point where he 
seldom fails to nave something tasty 
and artistic. In this window he has

corner is completed by two Indian
pillows.

The door is covered with a real Turk­
ish carpet and in each corner is a 
leopard skin with the heads towards the 
centre. Three small brass Hast Indian 
hammered trays are piled up with roast­
ed coffee beans and two more hold green 
beans About three dozen tins of coffee 
are stacked at the back and a few odd 
cups, larger trays, a water jug. shields 
and swords and a couple of palms com­
plete the display which must have at- 
; racleil a great deal of attention. The 
line work on the centre cloths, the leop-

countries, which the average mind will 
not disassociate from the home of the 
draperies, brassw are, etc., which are 
part of the stock of an Oriental store. 
And then the coffee was worked in 
simply in sufficient quanti’y to lake ad­
vantage of I lie attention given the dec­
orations, and not crowded in, so as to 
detract from the general appearance or 
intrude itself on the gaze of the ob­
server. This is where the greatest 
knack is in the arrangement of special 
windows—the inclusion of just enough 
stock to get some good from the at­
tractiveness of the window, and yet

built a framework at the back live feet 
high and covered it with Oriental 
drapes and curtains. In the centre a 
divan is curtained off by hanging drapes 
from a curved piece of wood j inch by 
li inches by lb feel, which projects 
about In inches into the window. In­
side this on the Door are two fi inch 
rolls of wrapping paper supporting a 12 
inch plank covered with another curtain. 
Hanging against the wall in the centre 
of this canopied part is a heavily gold- 
embroidered table cloth, while another 
rests on lhe floor or seat. The cosy-

r

aril skins with heads • intact and the 
other Oriental decorations would be sure 
to stop anyone passing. These were all 
loaned by Messrs. Varie «V Me Valid les 
of Victoria, and could be nothing hut a 
good advci 1 isemeut to them also.

Such a window is one of lie very best 
special windows a grocer could insert. 
K very tiling included has always been of 
interest to everyone who would happen 
to see it, and yet, different from the 
average picture window, the decorations 
were worked in as part of the advertise­
ment , lor coffee comes from 'tropical

4H

avoid giving the impression of advertis­
ing. It is very seldom that more than 
a slight impression can be given by the 
picture window, and if that much is 
gained the window dresser should he 
satisfied. The artificial palms are par­
ticularly suitable in such a window, but 
no display need be without them.

A New York grocer fills his window 
with tidbits that can be eaten out of 
hand—nuts citron, raisins, etc. lie 
finds that men have well developed appe­
tites for sweetmeats, and that they buy 
them freely when they are attractively 
displayed.

Coffee Window Dressed by |. E. Whiteside for Fred Carne, jr.. Victoria. B.C

■-.I'M
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| AND NOT EXPENSIVE ;
I Three talking points of our

METALLIC

i CEILINGS and WALLS
that appeal to practical people 
everywhere. Strictly sanitary, beau­
tiful in design and finished effect, 
and made in a multitude of patterns 
suited to all styles of buildings.
You can’t do better for yourself 
than to buy these reliable goods 
that never disappoint.

THE

Î
Metallic Roofing Co., Limited ;

TORONTO, MONTREAL, WINNIPEG

BEANS. Hand-Picked Beans a 
specialty. Can ship 
in Jute Bags, Cotton 

Bags, or Barrels, to suit customers. Good broker 
wanted to represent me.

J. G McKILLOP, West Lome, Ont.

The Dollars You’re After
will come to you without trouble if you will 
watch the dollars you already have, and 
spend them wisely. Get A. W. Lydiatt’s 
book entitled One Kindred Good Ads. for 
a grocery store, which will show you how 
to get the most value lor your money spent 
in advertising. The ads. are clever, clear, 
catchy and at one cent each are a bargain. 
Send a dollar for a copy to-day. Address

The Canadian Grocer
TORONTO OFFICE : 10 Front St. East.

BROCK’S BIRD SEED.

PERFECTION.

PAYS TO SELL.
SAMPLES FREE

PRATTS FOODS.)

aHK sale of stock food has had a re­
markable development in Canada 
of late years, due in part to tli ; 

progress made in scentific knowledge of 
breeding and feeding, and in part to th-i 
necessities of trade both domestic and 
export. Poultry food is an exeelent
article for grocers to handle. The gr >■ 
cer conies into direct contact with the 
very class of people who can he led lo 
buy poultry food, namely, farmers’ 
wives ; they control the “ egg money,” 
and have the best of reasons for doing 
evrything possible to stimulate the egg 
supply. In like manner cattle food Y,- 
terests the farmer’s wife ; anything that 
tends to increase the flow of milk and to 
maintain the healthy condition of cows 
is good to use. Here again the selling 
of a stock food can he best done hv the 
grocer. It naturally follows that other 
foods and kindred lines find a natural 
depot in the grocery store.

Among the widely known stock and 
poultry foods that bearing the name or 
Pratts Foods stands out strongly. Ths. 
food, made in Philadelphia, has bee 1 

sold for a number of years past by the 
Robt. fireig Co., Toronto, who a ressuie 
Canadian agents. Pratts Foods arc 
known throughout the length and
breadth of Canada. Their excellence,
coupled with diligent advertising a.e 
matters of common knowledge. Mr
(ireig, of the Robt. (Treig Company, lus 
done an immense amount of striki.vr 
.work in the exploiting of Pratts Foods 
in Canada. Space forbids a detailed tc- 
count of his advertising methods and 
literature. His poliey is to assist in 
every fruitful way the agent for hi» 
goods to gel them sold, and to secure 
the good-will and co-operation of the 
customer. One is safe in saying that n i 
stock food sold in Canada or the United 
States has been more successfully ad\ r 
tised. Any grocer who is interested in 
knowing what the Robt. Greig Co. do t< 
assist him in disposing of Pratts Foods 
should he take an agency for them, will 
find much to interest him upon a lettm- 
of enquiry.

The annual meeting of the Robt 
Greig Co. took place recently, and the 
directors’ report must have been grat: 
fying to the shareholders inasmuch as 
the profits of the past six months’ busi­
ness warranted a dividend of 10 per 
cent, on the capital stock besides allow­
ing the carrying forward to the profit 
and loss account of a nice sum.
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CONDENSED OR “ WANT” 
ADVERTlSEflENTS.

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as {t.ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.
! Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages etc. 8

SITUATIONS WANTED.

AA AN with good business experience desires 
'** position ist April in town or city in shipping 
department or any position of trust ; strictly sober. 
Box 95, Canadian Grocer, Toronto. (7)

A RELIABLE, energetic and honest young man 
<» desires position as clerk in an up-to-date 
grocery firm ; references ; four years' experience. 
Address, Box 509. Guelph, Cnt. (6)

SITUATIONS VACANT.

U/ANTED FOR MONTREAL— Experienced 
” business man of good address and educa­

tion. with a thorough know’edge of the grocery 
and provision trade ; good opening for a bright 
man. Address S., care Canadian Grocer, 
Montreal. (gj

FOR SALE.

CNAP for a party with a few thousand dollars ; 
vT plant, stock in trade and good wilt of an 
established manufacturing and important business 
with a large and profitable connection. Apply at 
once to Box 98Canadian Grocer.Toronto. (7)

Z-' ROGER Y and Crockery Business—In the best 
'-Z town in Southern Manitoba! population 1.7001 ; 
stock turned six times last year; stock and fixtures 
about $3 000 ; property to be sold with business ; 
four cosey living rooms over store ; a snap to right 
man. Apply to Box 856 Morden, Man. (10)

p F.STAURANT, Fruit. Ice Cream and Confec- 
tionery for sale ; good town ; good business ; 

good prospects; reason, bad health. Box 19. 
Canadian Grocer, Toronto. (f)

OAKERY, Confectionery and Ice Cream Parlor ; 
L> complete plant ; cost $4,000 ; annual retail 
business over $14000; $1.500 buys it; must be 
sold at once ; largest and finest retail bqsiness 
in Windsor. Box 20. Canadian Grocer, 
Toronto. (f)

To ’ and Hide Buyers!
We wish to purchase your Hides, Calfskins, Sheep Pelts. 

Tallow and Bones.
We advance money if desired. We pay spot cash.
We pay the freights. We pay full market values.
We want agents in every Canadian village this spring to 

buy CALFSKINS for us. We furnish the money ; we pay 
all Customs charges, entry fees, freight, etc. For particulars 
wldress c. 8. PACE, Hyde Park. Vt. U.8.A.

Perth Whiskey de Luxe
Wanted buying agents in Canade, to 

push the sale of Matthew Gloag’s Liqueur 
Scotch Whisky, “ Grouse ” Brand, twenty- 
two shillings and sixpence per case of 
twelve bottles, freight paid to Canadian 
Port, less 2^% for cash against Bill of 
Lading.

MATTHEW GLOAG 
Est:bjj:5?2,?.v#r Perth, Scotland

NICHOLSON & BROCK, TORONTO
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VAN HOUTEN’S COCOA J
Do not let your customers have cause to conclude that you do not keep the best 
in any line. The best Cocoa is Van Houten’s.

CHEAP Because a little goes 
a long wav. HANDY Because it is only necessary 

to add boiling water.

,, . , (J. !.. Wait & Scott,Dummion Agents < ___  .—.......  «_ ^___ _ _I Watt, Scott & Goot>acre
TORONTO
MONTREAL

YOU WANT
all the business you can get at this season. Help your trade by selling only 
reliable goods.

Reindeer Brand
CONDENSED MILK is the standard of quality and contains all the virtues
of fresh milk.
W G A LAMBE 4= CO., Agents

Received 
Highest Award GOLD MEDAL Pan-American

Exposition
The full flavor, the delicousquality, the absolute purity of Lowney’S Cocoa dis­
tinguish it from all others. It is a natural product; no “treatment" with alkalies 
or other chemicals ; no flour, starch, ground cocoa shells or coloring matter; nothing 
hut the the nutritive and digestible product of the choicest Cocoa Beans. A quick 
seller and a profit maker for dealers.

THE WALTER M. LOWNEY COMPANY, Nu 447 c' ^toT mass

ADOLPHE E.SMYLIE HENRYMOWLEY H. W. PETHERBRIDGE
President V Ice-Pres’t Sec’y and Treasurer

NATIONAL LICORICE CO.
tlOUNG XSMYLIE'S 
J pURE -

ACME'
Licorice
Pellets

Stick Licorice.
Successors to

YOUNG & SMYLIE
BROOKLYN, N. Y.

S. V. & F. P SCUDDER
BROOKLYN, N. Y.

MELLOR & RITTENHOUSE CO.
CAHDEN, N. J.

H. W. PETHERBRIDGE
BROOKLYN, N. Y.

DOMINION LICORICE & NOVELTY CO.
TORONTO, CAN.

Y. & S., SCUDDER, and H. * R. Brandi of PURE STICK 
LICORICE, Acme Licorice Pelleta, M. * B. Wafers in bags, 
Licorice Lozenges, and a full line of Licorice Specialties, 
including the celebrated soft licorice lines sold under the 
Company's brands as follows: THE FLEXIBLE LICORICE, 
THE PLIABLE LICORICE, THE ELASTIC LICOBICE.

OFFICE—106 JOHN ST.

2267.2®370piymluth St., } BfOOklyil, N.Y. 
Illustrated Catalogue on request.
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BISCUITS âne CONFECTIONERY A DEPARTMENT 
FOR RETAILERS.

X
Preserved Fruit Bricks.

VERY toothsome product >f 
interest to the confectionery 
trade is in the form of Dis­

served fruit in bricks, which 
are either rectangular or 

disc-slmped, and done up in toned tiss.ie 
paper. Thee are of about the consist- 
ciicv if a soft gum-drop, and, being com­
posed. largely of sugar, they hold the- 
lla'vor of the strawberries, peaches, pea -, 
plums, or what not, admirably. These 
bricks will soon be on the market in 
large ipinntities from California, ex- 
|ieriments in their manufacture having 
attained final success. They are made 
by boiling down the fruit pulp to a su 
gar until the desired consistency is 
reached, when the mixture is poured into 
pans, and permitted to dry slowly for 1.0 
hours, being eventually cut into suit­
able pieces and wrapped in the manner 
described. They will keep in perfect I v 
good condition for years. Old-tini.i
housewives used to make plum or clier- 
!• ‘•cheeses,” as they called them —ti e 
art. alas ! seems to have vanished —which 
were so stiff that fanciful forms could 
be stamped out of them with a pastrv- 
i inter. This delectable quality of stiff 
ness, as well as the absence of sticki­
ness, was attributable to the boiling, 
which was brought to exactly a certain 
point (after putting the fruit through 
line suives - in order to turn the sugar 
io candy. It is the same principle thaï 
is used in the manufacture of the fruit 
bricks, which, when they are to he used, 
a re soaked preliminarily in warm wat ;i 
lor nn hour. They are said to be al­
most like the fresh fruit, being readilv 
utilised for pastry and other desserts, 
■"id their cost is moderate. Before long, 
doubtless, they will be for sale in all 
the grocers’ shops. The production of 
I ruit pulps in other shapes has already 
become enormous in this country, most 

i them being put up in cans for tin 
flavoring of ices and sodawater. One 
■an buy in this form apricot pulp, peach 
i’idp. apple pulp, pineapple pulp, quin-e 
pulp, and various others.

Wedding Cake Customs.
PPEAR1XG in the homes of rich 

and poor, savant and clod, Chri 
inn and pagan, the wedding cake 

is’an object of ethnological interest, i(- 
alluring fragrance, wafted for centurie.-, 
“far as the breeze can bear.” probably 
lirst emanated from the dwellings of 
those Roman patricians whose marriages 
were solemnized by confarreatio. To • 
ceremony —in which a spelt cake formed 
a distinguishing feature—was conduct­
ed by the Pontifex Maximus. The 
Navajo ceremony, a curious relic, hand­
ed down from unknown ages, is thus de­
scribed by A. M . Stephen : “ The w >- 
men of the bride’s family prepare corn- 
meal porridge, which is poured into a 
( wedding) basket. The bride’s unci • 
then sprinkles the sacred blue pollen of 
the larkspur over the porridge. This 
symbolical food is first tasted by the 
hridgroom. and afterwards by the bride, 
each taking a portion from the four 
cardinal points. Finally, the basket Is 
passed over to the younger guests, wli > 
speedily devour its contents with merry 
clamor, a custom analogous to the di 
viding of the bride cake. ”

Through Aristophanes we learn that 
cakes were common at Grecian marri 
age feasts as early as four centuries be­
fore Christ : while many passages fron 
the later classics prove their emblem­
atic importance. Of a Greek country 
wedding in our own times, an eye-wit 
ness says : “ The manner of compound 
ing the cake has descended from remote 
ages, as an inheritance. On. one end ■>! 
an immense kneading trough is a iftddh- 
occupied by a boy girdled with a sword. 
At the other end stands a girl, whose 
tiny hands must be the first to stir the 
dough. This odd rite indicates to the 
bride the advisability of taking an in 
tcrest in her household affairs, and t-> 
the bridegroom his duty of protect! yg 
their home. ”

Among the early Christians, any sur­
plus cake and wine blessed by the Eu 
diarist was sent to the home of the 
bridal couple for their sole use. It- 
parts of Turkey at the present day. tin 
newly married eat cakes of sugared 
eggs in a room alone : while Chinese et. - 
quétte prescribes that the maiden and 
her atlianeed be offered cake and otlic 
sweetmeats immediately before the we 1 
ding.

Although this mutual partaking v 
food evidently typified at first the slm 
ing ot joy and sorrw in wedded life, n 
.-tincts of hospitality soon suggest ■ 
tin* proffering ot the sacred emblem 1 
the guests. Among the Gauls of Cicero’ 
day. “hunting for the twig of laurel i.. 
the wedding cakes" was a proverb!;, 
expression, meaning “wasting time 
trifling pursuits.” Eater, we find ll ; ; 
•luveual particularizes ••the bride cak 
which you must dispense to your bri lu I 
guests a 1 reallv well-seated." Old Ea 
lisli literal lire is especially rich in -imi 
lar references. Thus. Ren .hmsou sing-

" Divide the broad bride cake.
Round about the bride stake."

And in Ritson s description of Rob 
Hood’s wedding ( Itillll). a guest >a\ - 
"I got a good piece of bride cake, a 
so came away."

Naturally, the social Pepys won
mention this pleasing custom. II
diary of a Summer’s day in Itiilli ■■ - 
cords: “Had a piece of bride cake so: 
me by Mrs. Barbary."

We discover, also, that the bride 
to-day who honors her guests by cult in 
the cake in their presense i~ following . 
fashion centuries old. Among exceo 
ti" mil instances in which this duly <| - 
voiced upon some other person, a m»st 
curious example comes from notional ■ ' 
parts of Spain. "A huge pasty and ; 
stiletto are placed conspictilotisly in > 
room where the bridal dance is i, be 
held. Each guest is expected lo cut a 
slit in the pie. and thrust in a coin "I’b • 
newly married paii eat a little of ’i 
every day. hoarding the coins."

At countrv weddings in certain di 
trids of Ireland, the priest, after bless 
ing the cake, cuts it into small slice . 
which are placed on a large dish a.. 1 
passed to the guests. Each takes a p 
lion and lays down in its stead a do- , 
lii u for the priest. Thus ih es the <- k • 
nn lonely and conveniently play the pi 
of "best mail." in feeing the dergyma

No wedding cake, no future happiiie--. 
is an old ami deep-rooted belief. So :m 
portant an item was the cake itt Sc n 
land that the relatives of the hrid • 
(among the humbler classes 1 used t ; 
provide only this one dish, the "ties' 
and landed gentry coiitri g all otlic’ 
articles for the entertainment . T! ■ 
Cingalese bridegroom brings to his In i I, 
a great collection of gifts, among whi ■ 
occupying the place of honor in the cr. 
tie. is a huge cake, shaped like a nvri 
mill, and decorated with bright coin 
In rural Bulgaria, also, it is the mo; 
m tieealdc object at the wedding lea- 
being placed on a barrel of «inc. hesn! 
which Bacchanalian altar the marri i 
cermony is performed Home Seim ■ 
Magazine.
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PURE GOLD 
TALK.

No. 3.

We have a word or two to say 
this week on Baking Powders. We 
have a right to speak on this sub­
ject, for we not only make a Baking 
Powder, but. we have also spent 
many thousands of dollars in urg­
ing the use of a Pure Cream of 
Tartar Powder, meaning of course. 
Pure Gold Brand.

Pure Gold Baking Powder
is not a whit behind any high-grade 
American make. No baking pow­
der, no matter where or by whom 
made, can be better than Pure Gold. 
Vet there are American Baking 
Powders sold in Canada in large 
quantities, thanks to advertising 
and quality. Possibly there was a 
time when Foreign Baking Powders 
were defensible, but that time has 
gone many years ago. “Made in 
Canada” is a good cry, just so long 
as Canadian manufacturers main­
tain high standards.

Then, too, there is the question 
of price. There is absolutely not 
one cent’s worth of value received 
for the extra sum paid for American 
powders. Why waste public money 
for the enrichment of outsiders ?

We work in the interests of the 
Canadian grocery trade, and solicit 
their trade in return.

THE

Pure Gold Mfg. Co.
LIMITED

T o r o rt -t o .

THE COFFEE MARKET.
7 1LLETT <x OKAY in their weekly 

statistical report of January 
28th size up the cotfee situation 

as follows :
Further developments as to the actual 

conditions in Brazil of the current as 
well as the growing crop support the be­
lief that higher prices for coffee have 
come to stay and the legitimate position 
ultimately justify same. The Kio and 
Santos receipts for the month of Janu­
ary will not exceed 475,UUU bags, and 
as European and American warehouse 
and “ex ship” deliveries are quite large, 
the world’s visible on February 1st will 
show a substantial reduction, probably 
in excess of ÜUU.UUU bags. This feature 
has been generally anticipated and dis­
counted, of course, but looking ahead it 
is easy to conclude that the world’s 
visible will undergo material reductions 
from month to month because the small 
balance remaining of the current crop in 
Brazil, Santos especially, will necessi­
tate withdrawals from reserves in con­
suming countries.

Notwithstanding varying reports as to 
weather in Brazil and its inlluence on 
the growing crop, we are reliably in­
formed that the chances are very slight 
for any improvement at this late dale 
and while rainy weather finally succeed­
ed the long drought it was accompanied 
by storms that did more harm than 
good in many districts.

The trade demand has improved and 
top prices have been paid for usual trad­
ing grades, revealing necessity to re­
plenish supplies. No. 7 Bio has sold at 
8£c. regular New York terms on the 
spot, and 9c. same terms, to be shipped, 
but we quote at the close 9c. to 9£c. 
No. 4 Santos is freely bid at 9je. regu­
lar New York terms.

NEW PROCESS OF SUGAR REFIN 
ING.

A very rapid method of refining sugar 
has been invented by Dr. C. A. Kern and 
Mr. C. A. Spreckles. It consists of 
mixing the raw sugar with a compound 
which separates the impurities from the 
crystal, leaving only the pure sugar 
which is then manufactured into the 
different grades, same as by other pro­
cesses.

An experimental refinery was built at 
Yonkers, N. Y., with a capacity of five 
hundred barrels a day, and has been in 
operation for the last year. A larger 
refinery will be finished in June or 
July with a capacity of three thousand 
live hundred barrels a day, which will 
also use the new process, which saves 
about 40 hours time in refining a batch 
of sugar.

THe Soda 
Biscuit Habit.

Worth encouraging.

Get a man, or a small boy (if his 
mother doesn’t interfere) along­
side a plate of

Perfection
Cream
Sodas,

fresh, crisp, cooked to a turn, 
and soon there is nothing left 
but the plate—and an unsatis­
fied desire.

Next day the grocer gets an 
order for more of “ those same 
biscuits.”

The biscuit habit is acquired bad 
if you sell the right biscuits.

And it is good for you.

Order a couple cases direct- 
3-lb. Cards and Tins.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

GEL-O
The New Dessert.

“Always room for the right 
thing.” Hence Gel-O. Gel-O 
is the best prepared jelly in 
the world.

8 flavors ; package makes 1 pint. Cases, assorted, 
ho <1 4 dozen and 12 dozen.

SEND ORDERS DIRECT.

THE CANADIAN GELATINE CO.
328-3JO front St. W..

TORONTO, CANADA.
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For Sale Everywhere.

MOTT’S.

THE CANADIAN GROCER

COWAN’S Perfection Cocoa (Maple Leaf Label).
Royal Navy Chocolate, Queen’s 
Dessert Chocolate, Chocolate 
Cream Bars, Cowan’s Cake
Icings, Chocolate, Pink, Lemon Color and White

Cowan’s Swiss flilk Chocolate, 
Famous Blend Coffee, etc., etc.

Are the standard goods for purity and excellence.

THE COWAN CO.. Limited

/Maple Syrup.
We believe we are selling the nicest Maple Syrup 
in Canada.

THE CANADA BISCUIT CO., LIMITED
King St. West and Bathurst St. Cars pass our Works. Kill g Mid BâttlUTSt StTCGtS, TORONTO,

DO IT NOW! SALMON

“Sovereign” and “Lynx”

ARE THE CHOICEST IN THE MARKET

EVERY TIN GUARANTEED.

TO BE HAD OF ALL GROCERS

Should be the motto of every progressive 
man the world over. Did you take ad­
vantage of our coupon offer on

Eagle Baking Powder?
If you have not done so

DO IT NOW.
Just take your pencil and figure out what profit our 

offer means to you. Now. then, don’t you want a trial 
order ?

OUR OFFER
stands good until February 13th 
to subscribers of “ The Grocer ” 
outside of Montreal. Freight 
paid on 5-case orders.

The Eagle Manufacturing Co.,
MONTREAL
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McWILLIAM

Mc. / E.
EVERIST

'Phone Main 645 TORONTO

Bargain Oranges (?)
Xot ours—ours are Orange 
Bargains. We eut prices be­
cause we want stock moved 
quickly. The oranges are 
highly colored — sweet and 
juicy — strictly first-class in 
every respect. Ask US for 
prices.

Say ! !
Our Lemons are 

free from frost — Do 
you want some ?

TO BRIGHTEN BUSINESS
ORANGES

California Navels, "Clown" Brand ; Extra 
Fancy Stock ; in carload lots or less ; all
sizes.

Write for quotations.

GRAPE FRUIT
Fancy Florida Stock, 64—8o‘s.

Write for prices.

TANGERINES
Japanese Stock. Special to dearth is week 
60c. a bundle—2 boxes in a bundle.

LAYER RAISINS
Few special lines for quick clearing, at 
greatly reduced prices.

♦»+»♦♦♦♦ ♦ HUM

GREEN FRUITS
t

CLEMES BROS.

Fruit Will Repay Attention.

T
HE expansion of the fruit 

trade in Canada is a matter 
of comment among the trade 
gencrally. One need but be 
ordinarily observant to" notice 

the extent to which fruits generally anil 
oranges in particular are being stocked 
by the trade this year.

The very high quality and the rela­
tively low price of oranges has prob­
ably had a good deal to do with the 
large consumption. This feature should 
he a matter of interest to the wide 
awake grocer. Now is the time to edu­
cate your customers to a larger use of 
the delicious and healthful orange. And 
in this education the fact should be 
made patent that the very best grades 
at the most advantageous prices arc to 
be had from the regular grocer rather 
than from the man with the push cart.

This fruit department if properly- 
looked after should be a special feature 
in every grocery which aspires toward 
the best. It is worth while to make a 
reputation for your green fruit, not 
alone for the profit from this line but 
for the additional trade which will be 
thereby attracted.

Among the Fruit Men.
I1CV.II WALKER A- SON, GVEI.fH.

' 1 ' HE firm of Hugh Walker <fc Son, Jf Guelph, reputed to be one of the 
oldest fruit and commission 

houses in Canada, was established in 
Guelph away back in 1856 by the senior 
member of the present firm, Mr. Hugh 
Walker, and Mr. G. Warren. At first 
they carried on a dry-goods, grocery and 
crockery business until 1861, when they 
dissolved partnership. After this time 
Mr. Walker devoted his attention ex­
clusively to the retail grocery ami fruit 
business and gradually worked up a 
small jobbing trade in foreign and do­
mestic fruits, oysters and finnan bad­
dies. Directly the Great Western Rail­
way was opened, connecting the coun­
ties of North Wellington, Grey and 
Bruce, with Lake Huron, the fruit trade 
assumed larger proportions and has con­
tinued to increase steadily up to the 
present time.

In the year 1882 Mr. Walker’s son 
George was taken into partnership, 
forming file present firm of Hugh Walker 
A Son. They continued for some time 
to do a retail as well as wholesale busi­

ness, the wholesale trade steadily in­
creasing until 1891, when they were 
compelled to move the wholesale branch 
into the present large and commodious 
premises on Vpper Wymlham street. It 
was then that tin- junior partner under­
took the management of the wholesale 
business, and to such an extent did tin- 
trade increase that in 1896 they finally 
sold out their retail business that both 
partners might devote their? exclusive 
lime anil energe to the wholesale trade.

Walker & Son attribute their success 
in establishing one of the most success­
ful fruit businesses in Ontario to hand­
ling only strictly first-class quality of 
goods. They have gained the confidence 
of the trade generally, so much so that 
tlicv receive most of their orders by- 
mail and telephone, customers feeling 
assured that quality and price will al­
ways be right at the Walker house.

The fruit trade lias grown wonderfully 
the past fifteen years. The firm can re­
member when it took three weeks to 
sell their first ear of bananas. They 
now handle three cars in one week. All 
other lines have grown in proportion. 
They make a specially of high class 
California and Mexican oranges, for 
which they have excellent connections 
with the growers.

Victoria Fruit Growers.
The Victoria (B. C.) Fruit Growers' 

Association A Exchange, Limited, lias 
been incorporated. The incorporators 
are : Andrew Strachan, Gordon Head ; 
James A. Grant, 58 Third street, Vie- 
loria ; Edgar Fleming, Victoria, box 
962; E. W. Beale, Cadboro Bay; R. Lay- 
ritz, F. Sere, Thomas A. Brydon, Vic­
toria; Charles Thomas, Strawberry 
Vale; B. E. Maynard, R. M. Palmer, 11. 
T. Sannard, Victoria; Wm. C. Grant. 
Malcolm Dunnett, W. J. Williamnson, 1). 
S. McRae, R. Holmes, W. F. Somers, 
Gordon Head; Stewart Bros, South 
Saanich; Walter Palmer, Frank Borden, 
Mount Tolmic P. ().; Lovell Sea, W. R. 
Palmer, George W. Dean, Victoria; W. 
11. Allison, Royal Oak; John Brown 
Victoria P. ().; Tanner Bros., South 
Saanich; C. A. MeAnally, Mount Tol- 
mie; Charles S. Birch, North Saanich ; 
Henry J. Dunn, box 85, Victoria; F. 
Appleton, Genii Vantreight, G. F. 
Watson; Gordon Head; G. J. Bagshaw, 
Victoria; 1). MeCaskill, South Saanich, 
and J. Townsend, Feltham road, Mount 
Tolmie.
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Uncle Sam's Fruit Bill.

TIIK consumption of fruit in the.
I ailed States is astonishing 
when summed up in round figures. 

Besides the immense amount produced 
itliiti their borders they imported "in 

:!Mi2 fruit to tlie value of $21,5titl,tltlU, 
while thirty years previous to that time 
importations amounted to $13.01111,111)0. 
lu 1X79 onh uno.oou were imported.
I lie imports of bananas alone into the 

I niied Slates in 1002 amounted to 
7 , inn,non, drawn from the following 

.mines : British West Indies, $3,100,- 
inii; Costa Rica. $1,500,000; Honduras, 
>700,000, Colombia, $500,000; and only 
>530,000 from Cuba, against $1,500,000 
in 1X02. The value of the lemons, 
.weet and sour, imported into the Unit­
ed States from Italy amounts to more 

: ban $3,000,000. Of the oranges im­
ported— $100,000 worth—the preference 
is given those from the British West 
Indies. Of cocoanuts the United Stales 
imported from the British West Indies, 
$325,000; Colombia, $1X3,000; Cuba, 
>175.000, total $832,000.

In 11)00, Chicago received from Italy 
15.000 boxes of oranges and 2,150,000 
boxes of lemons; from California, 8,- 
000,00(1 boxes of oranges and 800,000 
boxes of lemons; from Jamaica, 800,000 
boxes of oranges; and from Florida, 1,- 
ooii.OOO boxes of oranges. The receipt 
of oranges at New York in 1001 was as 
follows; From Italy, 2,031 tohs, valued 
.it $113.915; from Mexico, 3,900 tons, 
valued at $130,920; from the British 
West Indies, 10,925 tons, valued at 
>111,011; from Japan, 180 tons, valued 
at $7,751; and lemons from Italy. 72,- 
335 tons, valued at $3 112.308; lemons 
from Canada, in transit. 1,101 tons,
valued at 030.

As the production in the United 
States (California and Florida) in­
creases each year, in a very short time 
lie United States will have to look for 

i foreign market for its enormous pro­
duct ion. The production of oranges in 

1 he United States amounts to 12,non,- 
ion boxes per annum, of which 10.000,- 

bini boxes are produced in California and 
2.000.000 boxes will this year be pro- 
iiiced in Florida. The consumption of 
'nions in the United States amounts to 
uuii.oiio cases per annum, of which 1 .- 

'00 olio cases are produced in California, 
be remainder being imported

Canadian Apples at Leeds.
Reporting to the Department of Trade 

ud Commerce from Leeds, John B 
lackson, Canadian agent at that port, 

comments upon the improved quality 
•‘iid packing of the Canadian apples 
placed on the English market. He says
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FISH ee O’YSTER5
FROZEN SEA HERRINGS, BLOATERS, SMELTS, HADDIE, 

and all lines of SALT and PICKLED FISH.
“ Long Island natives are trade winners. You can depend on us every 

uILKlJ day for them—and at the same price. $1.60 per Imperial gallon/*

The cold weather is creating a heavy demand—and with Lent not far off.
Let us have your orders.

WHITE & CO.,
phones lM8ln Wholesale Fruit and Fish, TORONTO 1

F. KESSELL & CO. '“iSKST* ENGLAND
ARE OPEN TO REPRESENT MANUFACTURERS OR MERCHANTS IN

TDIIIT Dill DC FRESH FRUITS, CANNED GOODS, AND GENERAL 
I l\UII rULrO PRODUCE For GBEAT BRITAIN

HIGHEST REFERENCES. CORRESPONDENCE INVITED.
BANKERS—LONDON JOINT STOCK BANK, LONDON

19 0 4

SAME OLD STORY.
^ Selling best goods obtainable at lowest possible prices.

Thats’s how we hold our trade. Quality tells. Try us.

Hugh Walker & Son, Guelph, Ont.

Dried Fruit
cleaned and renovated by the 
latest improved machinery 
and appliances.

Guaranteed to Give Satisfaction.

J. T. ADAMSON & CO.
27 St. Sacrament Street, 

MONTREAL.
Tel. Main 778. *

they are good samples of the best Can­
adian apples, and probably better all 
round than are offered for sale in Can­
adian towns. They are retailed in 
Leeds for $1.25 to $5 per barrel.

Fruits Marks Act.
The Grocers’ section of the Toronto 

Retail Merchants’ Association, has ap­
pointed a committee to confer with Mr. 
W. A. Mackinnon, chief of fruit division 
of the Department of Agriculture, re­
garding better enforcement of the fruit 
markets act. The administration of 
this law at present is unsatisfactory, as 
in the absence of the inspector of the 
division there can be no prosecution for 
violation of the act.

The

DAWSON Commission 
Co., Limited

FRUIT, PRODUCE AND 
conmssiON herchants.

Cor. Market and 
Colborne Streets. TORONTO

TWO SNAPS.
Fancy Navel Oranges, all sizes, $3.00 bx. 
Messina Lemons, soo's, 360's, $2.25 to 2.50 •• 
Fresh Sea Herring, in barrels and casks. 

ORDER QUICK.

HUSBAND r *
Wholesale Fruit and Commission Merchants.

• * Colborne St.. TORONTO
Phones-Main 54. Main 3428.

DRIED APPLES
WE ARE BUYERS
LARGEST DIALERS IN CANADA

The W. A. GIBB CO.
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Britain’s Cereal Imports.

T
HE UK was an advance to £3,- 

737.957 in the value of the 
wheat .shipments from Canada, 
says a recent issue of the 
Times. ft might have 

been imped that an expansion in 
our receipts of wheat grain would have 
been accompanied by a diminution in 
those of wheat flour; on the contrary, 
the latter have slightly increased, though 
they have not regained the level of 1901. 
Out of the total of £9,722.596 expended 
on imported Hour last year the United 
States alone took £7,017,-011, Canada 
following for the sum of £1,253.211. Im­
ports of maize in 1903 regained in value 
the position they had occupied in 1901. 
the chief feature of last year’s trade be­
ing the resumption of the premier place 
by the United States.

Imported oats have again receded in 
value, but not in quantity, the great 
size of the home-grown crop operating 
in the direction of lower prices. More 
than half of our total import, valued in 
I9o3 at £ ! 2o < ug.s c ame from Russia. 
Imports of beans and peas both declined 
last year alike in volume and in value. 
Turkey. Egypt and Morocco are the 
main sources of the former, the British 
East Indies ami Canada of the latter.

Where Swiss Food is Made..

THROUGH the courtesy of Mr. Mc­
Intosh of the firm of P. McIntosh 
A- Son, millers and manufacturers 

of cereals, health flour, etc., Toronto, a 
representative of “The Grocer” had the 
pleasure this week of making a tour of 
inspection of the McIntosh mills, better 
known as “the place where they make 
Swiss food.” P. McIntosh & Son have 
had the benefit of thirty years practical 
experience in the milling business in 
Toronto, and have virtually grown up 
with the flour and cereal trade which at 
the present time has assumed such mag­
nificent proportions. With regard to 
their own share of the trade it is no 
secret that this firm controls a large. 
slice. Z

Two years ago their manufacturjhg 
plant was totally destroyed by fire, and 
since then they report, that they have 
found if difficult to supplv the wants of 
regular patrons to say nothing of effectu­

ally meeting the demands of new busi­
ness. Plans are under way however for 
a large new warehouse 100x300, a 100,- 
000 bushel elevator and extensive en­
largements and improvements to their 
mill, by means of which the daily out­
put will be increased easily two fold.

Under present conditions the mill is 
turning out daily 125 cases of Swiss 
food, besides 200 barrels of rolled oats 
and other cereals. When going at full 
swing their mill uses up no less than 
80,000 bushels of oats in a single month. 
The process of manufacturing McIntosh’s 
special “Swiss Food” from the raw ma­
terial is extremely interesting. The 
wheat first passes through a machine 
which removes the outside hull without 
crushing the grain. It is next kiln- 
dried and polished, after which it passes 
through hot moist rollers where it is 
flattened and reduced to the flaky con­
sistency of the finished product. It is 
now ready to be packed by automatic 
weighing machines in pasteboard boxes 
and distributed to the trade. fine­
st riking fact is that during the entire 
process not a bit of grain is touched by 
hand. There is in operation in the mill 
what is said to be the largest oat roller 
in Canada, which has a capacity of 15 
tons per day. Another feature of the 
mill is its dust-cleaning apparatus which 
mysteriously makes way with every 
particle of dust and chaff after separ­
ating wheat from waste.

P. McIntosh & Son manufacture some 
thirty other cereals, the most promin­
ent among them being their “Crown” 
brand of rolled oats, "Gluten” health 
flour and “Aunt Sally’s” self-rising 
pancake flour and whole wheat food. 
Thev also conduct a large grain and feed 
business and are thus enabled to dispose 
of all their by-products at considerable 
profit. Their hay business is no mean 
item; buyers throughout the country 
gather up no less than 1,000 tons a 
month which is pressed for local dis­
tribution and export.

The export business of the firm is 
growing steadily. ' They have already 
established a permanent market in Eng­
land for their manufactured products. 
They arc also exploiting in South Af­
rica, although this section of the trade 
is only in the making as yet. A brisk

demand for their cereals has recently 
been created in the West Indies and 
there seem to be no obstacles to pre­
vent a very large trade being built up.

U. S. Wheat Exports.
A MOULD the exports of wheat froms (he United States continue to dr 

(line as they have during the past 
two years, observes an exchange, ii, 
two years more she will have ceased to 
lie a wheat exporting country.

This statement is based upon tin 
figures issued by the chief of the Bureau 
of Statistics of the Treasury Depart­
ment of the United States. The statis­
tics show that the wheat exports for 
1902 were 40,000,000 less than those of 
1901, while those of last year were 56,- 
000,000 less than those of 1902, or a 
total reduction in the two years of 96,- 
000,000. The total exports last year 
were but 78,268,911, or less than half 
those of 1901, so that at the present 
rate of diminution the exports will have 
disappeared altogether in two years 
hence. Of course, no one expects that 
tiie present rate of diminution will be 
continued, the strong probability being 
that there will be an increase very 
shortly. At; the same time the statis­
tics form corroborative evidence that 
the United States is becoming more and 
more a consumer of her farm produce 
Already she is consuming practically a1 
her own butter and cheese, though 
formerly she was a large exporter.

Flour exports do not follow tin 
same course as those of wheat. There 
was a considerable falling off in 1902, 
but this reduction was more than re­
covered last year so that the export of 
flour might be regarded as something of 
an increase.

Gladstone Flour Mills.

THE Echo Milling Company has be­
gun grinding at their new flour 
mills at Gladstone, Man. The

company is composed of some of Glad­
stone’s most substantial business men, 
with Mr. P. Broadfoot, as president, Mr. 
Magnus Wilson, vice-president; Ex-Mayor 
I). Smith, secretary ; Mr. W. A. Squair, 
treasurer. The mechanical work is un­
der Mr. F. B. McKenzie, as head miller, 
and Mr. Thos. George, engineer. The
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Good business is principally a question of good judgment. 
The merchants who stocked up on fad foods were taking chances 
that their popularity would last. Now their shelves are full of 
dead stock.

Good rolled oats will always be in demand. That is why you 
should always have a stock of Tillson’s pan-dried Oats. A food, 
not a fad !

Tillson’s
dmdOats

Goldie McCullough Company, of Galt. 
Ont., supplied the mill machinery and 
the Vulcan Iron Works, of Winnipeg, the 
elevator machinery. The capacity is 
250 barrels a day. Besides making four 
grades of flour there is an extensive 
chop plant, capable of turning out 100 
sacks an hour. The elevator along side, 
which stands 72 feet high, has a capa­
city of 40,000 bushels ; the warehouse 
adjoining, a 15 car capacity. These 
buildings are admirably situated between 
the C. N. and C. P. railways, not 50 
yards from either.

The Economy of Wheat Flour.

WHEN investigating the relative 
nutritive value of foods in re­
lation to their cost the simplest 

method is to compare the amounts of 
protein and energy obtainable in the 
foods for a given sum at market prices, 
the protein being figured in pounds and 
the energy in calories, says a writer in 
the American Miller. A comparison of 
this kind forcibly illustrates the true 
economy of wheat bread as food.

In an article on the cost of food as 
related to its nutritive value R. D. 
Milmer of the office of experiment sta­
tions shows conclusively that foods that 
■ire highest in price are not necessarily

TELEPHONE | MlMain 1257 
4675

Wm. McCann 
Milling Co.

MILLERS
AND GRAIN DEALERS

192 King Street East 
TORONTO.

FLOUR

Ontario Winter Patents, 
Manitoba Blends,
Pure Manitoba.

John MacKay
Limited

Successors to John MacKay, deceased
ESTABLISHED ISS*.

POT and PEARL BARLEY (by patent 
process), SPLIT PEAS, BUCKWHEAT 
FLOUR, Etc,, CHOP of all kinds by 
CAR LOAD.

Caledonia Mills, 
BOWMANVILLE, ONT.

Correspondence solicited.

FEED CEREALS
Place a Trial Order with Us for a Full Line of Our Goods.

QUALITY UNEXCELLED. SATISFACTION GUARANTEED.

Boiled Oats (Standard and Granulated)

“ Barley, Oatmeal,
“ Wheat, Pot and Pearl Barley 

Wheatlet, Farina, Split Peas.
“ Matchless" Feed.

THE G. CARTER, SON & CO., Limited,
ST. MARYS, ONTARIO.
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the most nutritious I min'd. the reverse 
is true in almost every instance, the 
cheaper food materials furnishing a 
greater amount of protein and energy at 
a given price. For instance, there is as 
much total nutriment in a pound of 
wheat flour as in three and one-lialt 
quarts, or about seven pounds,' of oys­
ters. However, there are exceptions to 
the rule. Some articles that are low in 
price when judged by bulk are not neces­
sarily cheap sources of nutrients Cab­
bage at 2.5 cents a pound is low in 
price, but Id cents’ worth of cabbage 
furnishes only 0 05fi pound of protein and 
500 calories of energy, while lit cents’ 
worth of wheat flour at 5 cents per 
pound furnishes 0.38 pound of protein 
and 5,190 calories of energy, and is 
truly cheap. Ten cents spent for flour 
would bio more material for building up 
the boilv sml giving energy for work 
that could be got from 50 cents to $1 in 
tenderloin stake, lobster or fresh salmon 
at regular market prices.

From the foregoing it should not be 
inferred that bread made from wheat 
flour is alone sufficient to properly sus­
tain life While it would probably go 
further towards doing so than any sin­
gle article of diet. the human system is 
so constituted as to require a mixed 
diet m order to receive the proper nutri­
ents in correct proportions. No at­
tempt has been made to lix a standard, 
nor probable ever will be but it is cer­
tain that from a standpoint of economy, 
as well as health, the diet of every 
healthy person should include a fair pro­
portion of wheat bread.

Flour for Japan.
On February I the rate for the trans­

portation of flour from the Pacific 
Coast to the Orient vvas advanced from 
•S3 to * I per ton. but despite that fact, 
the bookings of space for flour on the 
Oriental liners running out of Vancouver 
have continued to increase instead of de­
creasing in number The steamship 
companies engaged in the Oriental trade 
from this coast expect to carry more 
flour to Japan and China during the 
present year than ever before. The 
steamship Empress of .Japan, sailing on 
the 25th nit . for Yokohama and Hong­
kong. look out approximately 600 tons 
of flour consigned to Japan. Her other 
cargo to the amount of 1500 tons con­
sisted of general merchandise.

Incorporation Granted.
A Dominion chart et has been granted 

lo the Kccwatin Flour Mills Company 
with capital of two million dollars and 
headquarters in Ottawa The incorpor­
ators are A. W. Fraser. K. ('.. R M 
Cox, of Ottawa; E C. Whitney, of

Whitney, David 1. Mather, of Rat Port­
age; Hon. J. 1). McGregor, of New 
Glasgow; R. L. Borden, M. P.; George 
Burn, manager of the Bank of Ottawa; 
Hon. Krskine Bronson, of Ottawa; and 
John Coates, president of the Ottawa 
(las Company The charter gives them 
authority to manufacture and deal in 
flour, to erect mills, elevators, and all 
other power incidental to the business 
of milling.

Pancake Season.
When summer days are over 

An’ the breezes start to blow 
That tell us winter’s coinin’.

With its blizzards and its snow.
I’m always sort o’ happy ;

For although it’s cold an' drear.
T know the syrup’s waitin’

An’ the pancake season’s here.

Delicious, thick an’ brownish—
Six or seven in a pile—

With good old country butter—
Don’t it make a feller smile 7 

.Jus’ loses sight o’ trouble—
It’ll make him want to cheer.

Tu see those steamin’ pancakes 
With the svrup set tin’ near.

Of course to other people.
Now Ihev mav not seem so sweet. 

For different folks have different tastes 
Concernin’ things to eat ;

But when a feller rises 
After eat in' mavbe ten.

He finds himself a-wishin’
He could do it all again '

Now when the days are short’nin'
An’ the lakes begin to freeze 

When winter winds a-roarin’.
Come a-rushin’ through the trees,

To me it brings no sorrow—
Nav it's music to mv ear.

For then the syrup's waitin’
An" the pancake' season’s here.

—Bide Dililb' in St Joseph News.

The John Campbell Co.. Limited.
CHARTER has been granted under 

the Ontario Companies Act cre­
ating and constituting John Camp­

bell. mill owner; Robl. N. Price, miller; 
Neil C. Sinclair, book-keeper; Daniel M. 
Tait. gentleman, all of the City of St. 
Thomas, and Kir wan E Freeman, grain 
dealer of the village of Brownsville. 
Province of Ontario, a corporation for 
the purposes and objects following, viz.:
(a) To manufacture, buy, sell and deal 
in flour, oatmeal, pot barley, split peas, 
meal, feed, and all other cereal products;
(b) to deal in grain, seeds, fruits, cat­
tle, hogs, and all other farm stock and 
products, to deal in salt, coal, wood, 
lime, cement, lumber and shingles, and 
(e) to manufacture and deal in staves.

headings, hoops, bags, barrels and bagg­
ing, and for the said purposes to ac­
quire the necessary real and personal 
property including the mills, buildings, 
plant and business at present being car­
ried on in the said City of St. Thomas, 
and at the said Village of Brownsville, 
by the said John Campbell; the Corpor­
ate name of the company to be The 
John Campbell Company, Limited, 
the share capital of the company to 
be one hundred thousand dollars divided 
into one thousand shares of one hundred 
dollars each, the head office of the com­
pany to be at the said City of St. 
Thomas, and the provisional directors of 
the company to be John Campbell, R 
N. Price, N. ('. Sinclair, D. M. Tait and 
K. E. Freeman, hereinbefore mentioned.

Milling Oats in Germany.
A correspondent to the Muhle states 

that the milling of oats in Germany is 
nowadays only profitable under excep­
tional circumstances. The consumption 
of the produce by the masses is not 
great, and in summer sinks very low 
Thanks to this and to over-production, 
the price has dropped tremendously.

Eight or ten years ago crushed oats 
fetched from $9.5(1 lo $1 tl per cental, but 
now the article is sold for $6.50 to 
$7.50 per cental, although the raw ma 
terial is dearer now than then. Tin- 
rolled oats imported from America have 
been so successfully pushed with the 
public that the native product, though 
enuallv good in quality, is almost in­
variably rejected, and the preference is 
given to its foreign rival.

Cereal Notes.
Milwaukee’s six flour mills in, 1903 

made about 1,750.000 barrels .of flour.
A London paper says England will 

never be free from the menace of the 
Chicago wheat gamblers until Canada 
and Australia are given a preference on 
wheat which then, it argues, will be 
cheaper in London than now.

Little or no Canadian grain has been 
moving through Minnesota to the sea­
board this season, says the American 
Miller and well-posted railroad men are 
inclined to think that none will move 
that wav . the Canadian routes having 
taken command of the business.

RUSSIAN SUGAR KING DEAD.

Leopold Koenig, the Russian “Sugar 
King ” is dead. He began life as a 
workman, and now at the age of 8.3 
leaves £10,000,000. Some time ago he 
appeared as chief petitioner for the 
hankruptev of his own son, who could 
not pay him a trade debt.
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GREIG’S WHITE SWAN
Self-rising

BUCKWHEAT FLOUR
is eminently a

HIGH-GRADE PRODUCT
and made to suit the

most fastidious taste.

3 dozen packages in a case. 1F

■ OBEIT CUBIC ESI
k White Swan Mills,
^ TORONTO
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I FIND that on these cold 
mornings a little thought 

mixed with my breakfast makes 
it more palatable and keeps me 
warmer during the day.

For instance, the other morn­
ing when the mercury threatened 
to fall out of the bottom of the 
thermometer, I found my cream 
frozen when I sat down to the 
breakfast table.

Necessity has ever been the 
mother of invention, and I’ve 
celebrated a sort of Thanksgiv­
ing Day ever since for the dis­
covery I made that morning.

I’m very fond of Chocolate 
and also of Cocoa. I like the 
rich flavor and at the same time 
I know how nutritious they are.

The discovery I made wasn’t 
a discovery, exactly—I simply 
found a new combination, by 
using the rich, creamy Chocolate, 
steaming hot as it was, in place 
of the cream for my bowl of 
“ Force.”

cTO'V'Ü

Better try it—to-morrow morn­
ing.

There’s enough nutriment for 
brain and muscle in a bowl of 
“ Force ” and a cup of Chocolate 
to carry one through a much 
harder day than you or I are 
likely to have, and enough left to 
make us feel fresh and strong at 
the day’s end.

This new recipe isn’t in my 
book, “ The Gentle Art of Using 
Force,” but it contains some 
other good ones.

I suppose I’ve eaten “ Force” 
in more different ways than any­
body else, and I like most of 
them, but 1 want to tell you that 
this combination of the crisp 
flakes of the world’s best food, 
warm from a quick toasting in 
the oven, and hot Chocolate 
instead of cream, is just about the 
best-tasting thing that has ever 
passed my lips. Buffalo.

Yours truly,

I’ll send you 
stamp.

a copy for a 2 c.

Be Sunny !



Canadien Graces

* WALL PAPER *

THE PAPERHANGER’S ART.

1
^0 make paper stick to a painted 

or varnished wall, nothing is 
better than a little Venice 
turpentine added to the paste 
when it is made, or isinglass, 

dissolved in water and a little glycerine 
is good ; three sheets of isinglass to a 
pint of warm water, and two ounces of 
common commercial glycerine. Gelatine 
will answer in place of isinglass; or the 
walls may be sized with glue size, to 
which some molasses or brown sugar has 
been added. But the Venice turpentine 
is sure, and leaves no nasty coating 
under the paper as glue or sugar may 
do.

Venice turpentine in the glue size for 
a damp wall, is recommended by some 
paperhangers. Shellac does not prove 
effective on a damp wall.

Much of the trouble with paper break­
ing and tearing is due to the workman 
stretching it too much when hanging it.

It is necessary to keep the hands clean 
wnen uai.^iug plain papers, such as felts 
or ingrains. Felts or ingrains should 
always be trimmed, no matter how well 
the edges may look in the roll. Water 
stains in such papers are caused by 
their porousness, allowing the paste to 
come through. Let the paper get per­
fectly dry. then go over it with clean 
water, using a clean calsomine brush. 
Brush the water on quickly and with a 
light sweep. When the paper becomes 
drv the stains will have disappeared.

When butting fells and similar papers, 
use the seam roller on the seams, but 
don't try to force the edges together 
with the roller or you will have trouble 
with the next length. If you are care­
ful when trimming the edges you will 
not have to force any joints.

Sometimes the edges slightly overlap 
in places, but all that is necessary is to 
use the edge of the roller to gently press 
the edges into place. Some paperhang­
ers leave a very slight space between the 
two edges, and then force them up into 
place to make a perfect butt; but this is 
a bad practice, as the edges will open 
or shrink upon drying. If you are not 
skilful enough to make your edges fit 
closely, then let them lap the least bit, 
just a hair's breadth, and then you can 
press the edges into place.

Don’t try to make speed on delicate 
peis, especially if not expert at it. 

Fine work demands time and care and

the tools must be in good order, and 
cleanliness observed.

Never crease felts or ingrains on the 
board, but fold them carefully so as to 
avoid any crease mark, which would 
show on the wall.

Pressed papers should be trimmed after 
having been pasted, which will keep the 
edges wet and prevent their being 
crinkled. Use a brush instead of a 
roller when smoothing down pressed 
paper; a brush with three-inch bristles 
being about right for the purpose. It is 
seldom, or perhaps never, necessary to 
line walls for Lincrusta some paperhang­
ers saying that it hangs better without 
lining. Ordinary paste, made good and 
strong, answers for hanging Lincrusta. 
It is not necessary to size Lincrusta be­
fore painting it.

Size walls for burlap with a light 
paste, pasting the burlap also, of course. 
Never hang it dry upon the wall.

Japanese papers are difficult to hang, 
as the layers of which they are com­
posed are liable to come apart.

A badly whitewashed wall will hold 
paper if sized with glue and brown 
sugar, or molasses size. It is best to 
lime walls for good paper, as it gives a 
better foundation tp work on, and pre­
vents the lime in the plaster from spoil­
ing the color of the paper. It adds to 
the cost of the job—but it pays.

Walls may be damp from two sources, 
namely, from water coming from out­
side, or drawn up from the basement 
foundations, or from the sweating of the 
wall when the air is warmer than the 
wall. In the former case the wateF/is 
to be prevented from getting into the 
wall. In the latter, having a fire in the 
room in damp rveather will do. Or the 
wall may be sized with water-glass or a 
resin varnish, or several layers of paper 
will prevent the sweating.

Very bad walls must be battened and 
canvas stretched over them. Put the 
battens close enough so that bagging 
will be avoided.

MONTREAL’S TRADE.
rpilE annual report of the Montreal 
| board of trade shows that the 

number of ocean-going vessels en­
tering the port was 802, being the 
largest on record except 1808, when 862 
ships eaine here, but the larger average 
size of the ships brings this year well
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ahead in tonnage, which was 1,890,904, 
as against 1,541,272 for 758 ships in 
1902, and 1,584,072 in 1898, the best 
previous year.

The abolition of canal tolls had the 
effect of diverting through Montreal a 
large amount of trade which would 
otherwise have gone through New York 
and Boston. The vessels' passing 
through the Lachine Canal numbered 6,- 
155 as against 5,276 in 1902; the trade 
of the port increased correspondingly, 
exports increasing by $11,000,000, and 
imports by $8,000,000. Montreal 
handled 29 per cent, of Canada’a ex­
port business, and 32 per cent, of the 
import. Shipments were especially 
heavy in grain, cheese, lumber and cat­
tle.

The port warden’s report shows ship­
ments of 25,497,707 bushels of grain, an 
increase of 4,401,839; 2,389,848 boxes
cheese, an increase of 379,842; 702,280 
barrels of apples, an increase of 234,- 
977; 261,607 packages of meats, an in­
crease of 128,291; 225,408,695 board feet, 
of lumber, a decrease of 10,515,801; 
147,574 cattle, an increase of 70,422, and 
60,900 sheep, an increase of 15,114.

PROSPEROUS B. C.

A BULLETIN just issued by the 
Bureau of Provincial Information 
for British Columbia, reviewing 

the industrial conditions of the past 
year, says the Vancouver Province, 
gives the output of the metalli­
ferous mines of the province at 1/276,- 
000 tons. The coal mined amounted to 
168,000 tons. The total value of the 
mininy output was $19 200,000. which 
was nearly two million dollars increase 
over the previous year notwithstanding 
the strikes which paralyzed the industry 
in the early part of the year.

With the exception of the salmon 
pack, which was greatly below the aver­
age all other industries show large in­
creases. The cut of timber during the 
year was 15 per cent, greater, and the 
dairying output a third. The fruit 
marketed showed a 35 per cent, increase, 
and halibut and other fisheries 40 per­
cent. The value of the total produc­
tions of the province was about thirty 
million. The value of exports was 
twenty-one million, five million increase 
over the previous year.
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put off buying until 
our range of samples 
is broken—get your 
order in now when 
we have a complete 
assortment of all 
grades — Samples 
sent prepaid on ap­
plication.

-Mall
>
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0 Yes!
Know ali men by these presents
that Batty's Nabob Sauce has
never been surpassed.

We received the Gold Medal in 
1851. We received the Gold 
Medal in 1903, and we were not 
idle all the time in between.

No store is complete without it.
In witness thereof we have 

affixed our name :

Batty & CO.
LIMITED

Sauce and Pickle Specialists.

■ — LONDON. S.E.
ESTABLISHED 1824

SAVE 25% on your HOUSE PAINTING.
If the grocers who intend painting their residences next SprineyvrtP follow the directions 

given below and wash the buildings with a solution of GOLD DUS Ï^Washing Powder, they will 
use one-third less paint than if they merely attempted to brush the dust off the house without washing it.

DIRECTIONS.
Dissolve one-quarter pound of GOLD DUST in a pint of water, then add the solution to 4 gallons of hot 

water ; apply with a stiff brush, and follow with use of a hose. The stronger the hose is turned on the quicker 
and more effectual the work will be.

The use of less paint can be accounted for by the fact that after washing the house with GOLD DUST it 
leaves a smooth surface, so that the same quantity of paint will go fully one-fourth further. Furthermore, it leaves 
no layer of dirt between the paint and the woodwork, and, as a consequence, the paint will wear longer.

We have letters from several of our customers who used this method, and after washing their houses with 
GOLD DUST they were so well pleased with the appearance of them that they concluded not to paint them at all.

Retail grocers will do well to call this matter to the attention of their customers, as $3.00 worth of GOLD 
DUST Washing Powder will make the house look as well as the expenditure of $100.00 in re painting it would.

Any grocer may experiment with a 5c. package of GOLD DUST by emptying the contents into 8 gallons 
of hot water, which should convince him that it will pay him to continue.

GOLD DUST can be used for any kind of outdoor work that needs renovating

THE N. K. FAIRBANK COMPANY,
Wellington and Ann Sts., MONTREAL, QUE.

Chicago, New York, St. Louis, New Orleans, San Francisco, Baltimore, Boston, Philadelphia, London, Eng., Hamburg, Ger
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TRUCKS
for Warehouse 

and Factory.
Save You Money 
Do Men's Work 
Draw no Salary

Our Trucks are guaranteed satisfactory.
Turn in their own length.

MADE IN CANA DA.

H. C. Slingsby for Canada.
Factory, Temple Building,

Ontario Street, MONTREAL.

BUY

Star Brand
COTTON
CLOTHES
LINES

AND

COTTON
TWINE

Cotton Lines are as cheap as Sisal or Manila 
and much better.

For sale by all Wholesale Dealers 
See that you get them.

SPECIAL.
All orders recehed this month for 5 cas s will 

be invoiced at the co-case price, $2.10.

CHASER 
____SOAP

Does the Work

P.O. Box 292. Bell Toi. M. 4375.

40 HIGHEST AWARDS 
In Europe and America

Walter Baker & Go. Ltd.
The Oldest and 

Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
Trade-mark.

No Chemicals are used in theii 
manufacture.

Their Breakfast Cocoa is ab­
solutely pure, delicious, nutritious, 

atid costs less than one cent a cup.
Their Premium No. 1 Chocolate, put up in Blue 

Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocofate is good to eat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark is on every 
package.

Walter Baker & Co. Ltd.
Established 1780.

Dorchester, Mass.
Branch House, 12 and 14 St. John St., Montreal

February Features Extraordinary.
We wish to remind you that during the month of February we propose 

moving a large quantity of Teas, and in order to accomplish this we have 
made the prices very attractive for purchasers. In anticipation of making 
this the banner month for Teas we made some extensive purchases prior to 
the advance, which feature should not be overlooked, as the prices at which 
we are selling this month show extraordinary values.

If you are open to buy YOUNG HYSONS, JAPANS, INDIANS, 
CEYLONS, or CEYLON GREENS, see our travellers’ samples or communi­
cate direct with

The R. & J. H. Simpson Co.,
WHOLESALE GROCERS AND TEA IMPORTERS,

Guelph, Ont.

f*

f*
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INQUIRIES FOR CANADIAN TRADE.
The following were among the inquiries 

relating to Canadian trade recently re­
ceived at the Canadian Government office 
in London, Eng.

1. A London steel and iron merchant is open to 
act as buying or selling agent for Canadian firms 
or public corporations.

2. A firm of Australian wine importers wish to 
open up negotiations with a first-class house in 
Canada with a view to establishing an agency foi 
the Dominion.

3. The makers of certain gas and electrical lighi 
fittings are making inquiry respecting the possibility 
of doing business with their goods in Canada.

4. An inquiry comes from Antwerp for iron 
pyrites, in lumps, from Canada.

5. A firm of paper exporters wish to get into 
touch with Canadian stationery houses with the 
object of introducing a specialty.

6. The makers of a sheep-dip and other disin 
fectants are seeking to do business in Canada, and 
have made inquiry to this end.

The following enquiries were received 
at the Canadian Section of the Imperial 
Institute, London, Eng. :

7. A Manchester timber merchant wishes to pur 
chase supplies of bitch veneer, lengths 24, 30, 36 
and 42 inches, by 8 in. wide and 1-30 in. thick 
and invites quotations from Canadian firms who 
can furnish the article.

8. A firm manufacturing cane and wicker furni 
ture and also children's" mail carts, etc., is prepared 
to appoint a suitable Canadian resident agent.

9. A firm manufacturing picks, shovels, spade* 
and other implements used in railway construction 
asks to be placed in communication with importers 
of these lines.

10. A firm manufacturing hosiery (cashmere, 
worsted, merino and cotton stockings and socks i 
is open to appoint resident Canadian agent pos 
tessing the requisite connection. First-class refer 
ences required.

I The names of those making inquiries 
may be obtained from the Editor of The 
Canadian Grocer. I

THE TEA CONTROVERSY.
The tea controversy is growing in in 

terest. I11 reply to the communication 
of G. F. <y J. Galt, of the Blue Ribbon 
Tea Company in last week’s “Grocer, 
we have received the following letter :

Editor “The Canadian Grocer En­
closed you will find two cheques lot 
$5(1(1 each, one of which is to cover Tin- 
Blue Ribbon Tea Co.’s acceptance of out 
challenge, as per their advertisement in 
this week’s issue of “The Grocer”; the 
other is to cover our acceptance of 
Messrs. G. F. & J. Galt’s challenge In 
letter in this week’s “Grocer."

We have appointed Mr. J. L. Watt, 
who with Mr. William luce, Sr., can 
arrange for the auditing of the books of 
both parties concerned.

Yours truly,
P. 0. LARKIN & GO.

Toronto, .January 29, 1904.
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MANUFACTURERS' AGENTS AND BROKERS.
TORONTO.

Our bids are good ones. 
Write or wire for prices.

M. Q. STAQQ * CO.
Viione Standard Stock Ex. Bldg.,
Main 5219. Grain and Hay Merchants. TORONTO.

W. G. PATRICK & CO.,
AGENTS AND IMPORTERS.

29 Melinda St., ■ TORONTO

W.G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and 
Agents.

ELstablisHed 188.5.

VANCOUVER, B.C.

C. Gardiner Join & Co.,
VANCOUVER. B. C

Importers of...

Skinner’s Queensland Turtle Soup.
Sole Ageuts for Canada.

Supply C.P.R. Company’s Cars, Steamers 
and Hotels, and leading Clubs of Canada.

VICTORIA, B.C.

R. W. CLARK & CO.
Japanese, Chinese and Australian Brokers,

VICTORIA, B.C.
Represented in the Orient by Mr. A. R. Tufts, 

with headquarters at Kobe.

Manufacturers and shippers requiring representation in 
the Orient are invited to correspond with us.

Our facilities for doing business are second to none.

WINNIPEG.

QUEBEC, P.Q

imememeæœceœceeececaeMoeceeeeeû
J. P- TH0#4S

GENERAL AGENT AND 
COMMISSION MERCHANT,
25 ST. PETER STREET.

QUEBEC. '
cômeœmemeœmeœmeœcemk

To Manufacturers’ Agents
The Canadian Grocer has en­

quiries from time to time from manu­
facturers and others wanting repre­
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari­
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Manager,
CANADIAN GROCER,

Montreal and Toronto.

TABLE SALT
Ask your wholesale grocer for it. Put up in 24 3-lb. 
cartoons in a case, and in 50-lb. box.

TORONTO SALT WORKS, Toronto, Ont.

IF YOU HAVE ANYTHING TO 5ELL
write . r.nRnniLro
fAMER^' WHOLESALE 
V COMMISSION AGENTS 
WINNIPEG MANITOBA

nn GORDON
V1 u/Um fQAI P

EASTERN MANUFACTURERS
AW D

SHIPPERS.
All EYES are 

turned on
MANITOBA AND THE WEST.

I
Represent some of the leading houses in

CANADA and toe US.
INCREASE VOUR TRADE. WRITE ME.

E. NICHOLSON, - WINNIPEG,
Wholesale Commission Merchant and Broker’ 

LONDON, ENQ.

EA
AOEMTS REQUIRED in Canada and United States 

to aell and obtain wholesale orders for Ceylon 
Black and Qreen Teas on commission. Apply,

*•COMMISSIONER,”
CANADIAN GROCER,

109 Fleet Street E.C. London, Eng.

Harvey’s Ammonia.
Gives the Wholesale Grocer over 38 per cent, 
prolit. Always full strength. Put up in quart 
and pint sizes—also Dry Powdered Ammo., the 
strong kind.

JOHN C. HARVEY,
Manufacturing Chemist, Todmorden, Ont.

Bring your “ads 
with you.

ILLUSTRATE!!
By doing so you illumine 
and release from obscurity 
many a cheerless “type ad" 
that is suffering for the want 
of a little pictorial light.

We furnish the kind of pic­
tures that give to your “ads" 
a bright and smiling counte­
nance. A cheerful face gains 
favor every time.

Estimates on all and even- 
style of design cordially fur­
nished.

ART DEPARTMENT

MacLEAN PUBLISHING CO.
LIMITED

Montreal. Toronto. Winnipe

ComeOut
OF THE

DARK!
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860.000 FIRE AT STRATFORD.

XE <i( the worst lires in the busi­
ness part u! Stratford occurred 
on Thursday morning of last 

week, when the “Hub,” one of the lead­
ing grocery and bakery stores of this 
city, owned by the Barnesdale Trading 
Vo.. Limited, situated opposite the 
City Hall on the Market Square, was 
totally consumed. The building and 
stock are totally ruined by the effects of 
lire, water and smoke. When the head 
baker attempted to enter the bakeroom, 
situated in the basement, he was
met with a dense volume of smoke, and 
at once rang in an alarm. The fire bri­
gade responded quickly, but were ham­
pered by frozen hydrants and poor 
pressure.

The lire had such a hold that it con­
sumed the contents of the three floors, 
in which was an up-to-date stock of 
goods, to 1 he value of $10,000 to $50,- 
OoO. and the building, with the exception 
of the front wall, is a total wreck. It 
was valued at $10,000, and is insured 
for $5,000 in the Perth Mutual Fire 
Insurance Vo. of this city. There is 
some insurance on the stock, but the 
loss will be heavy. Fortunately it was 
a calm morning. If it had happened a 
few days ago during the blizzard which 
raged in that city, nothing could have 
saved a large portion of the business 
section of 1 he city, and the City Hall, 
valued at $50.000, would have been en­
dangered

Mr. E. k. Barnesdale, manager of the 
company, was absent from the city, and 
did not learn of his loss till his arrival 
in the city at noon the following day.

THE BRAZIL NUT CROP.
Il F crop of Brazil nuts for the 

\ ear 1005 is now practically de­
livered. and accurate statistics 

can therefore be quoted, writes K. K. 
kcnncday. V. S. consul at Para, Brazil. 
This year’s crop will exceed the great 
crop of 1002 by 800 tons. In the first 
place the l ni ted States developed an 
appetite for nuts that was practically 
insatiable. Never before were such 
enormous cargoes of nuts shipped as 
during this season. All the big orders 
went to fin- I oiled States. The total 
shipments of nuts from the Amazon up 
to date arc 7,751 tons. The most con­
servative estimate of the remainder of 
the crop (now in transit) places it at 
500 'ons, a total for the year of 8,081 
tons, of which the I oiled States has so 
far taken I,Oil I tons and Europe 2,770 
tons. A brief comparison with the 
shipments of previous years will show 
flow remarkably this branch of the ex­
port trade has developed. The total

crop of 1900 was 2, 511 tons, of which 
the United States took 14 per cent.; of 
1901, 2,80s tons, of which the United 
States took 50 per cent.; of 1902, 7,200 
tons, of which the United States took 
55 per cent. This year the crop is 
above 8,000 tons, of which the United 
States will lake about 66 per cent. The 
strong demand from the United States 
has held the market firm and high 
throughout the season. Never before 
has the market been so steady and in­
flexible, but, though ruling above the 
average, prices have not been exorbitant 
and a fair profit has been afforded to 
buyers and sellers alike.

SPED THE PARTING GUEST.
N Wednesday. January 27, the 

Hamilton members’ section of 
the Canadian Grocers, Limited, 

met at the Hamilton Club, Hamilton, 
to tender a farewell banquet to Mr. L. 
T. Mewburn, who is leaving for 
Calgary, Alta., to take charge of this 
important branch of the company’s 
business. Among those present were : 
A. Turner, A. G. Osborne, G. E. Bris­
tol, St. Clair Balfour, W. Somerville, 
IL N. Kittson, II. C. Beckett, I. T. 
Gilliard, It. A. Lucas and R. T. Steele. 
Unfortunately two of the members, C. 
Turner and .1. Somerville, were detained 
from being present. The president, Mr. 
Bristol, made a few remarks voicing the 
sentiments of those assembled and pre­
sented Mr. Mewburn with a handsome 
suit case as a slight token of the esteem 
in which he is held by his colleagues. 
Speeches were made by Messrs. Turner, 
Steele, Kittson and others, and a very 
pleasant social hour spent. Mr. Mew­
burn has had the advantage of many 
years experience in the north-west as 
Jas. Turner & Company’s representa­
tive. Undoubtedly the Canadian Gro­
cers Limited have made a wise selection, 
and they are unanimous in wishing him 
the best of luck in bis new duties as 
manager of this important department 
of work in the great, west.

RE-SALE OF MOLASSES.
■Tones & Swan, general commission 

merchants, Barbadoes, have issued a 
circular to the trade calling attention to 
a change in the system of quoting and 
selling molasses. They say in the cir­
cular:

We beg to direct your very particular 
attention to the fact that it has been 
arranged between planters and buyers 
that the old system of selling molasses 
at so much per wine gallon and $4 each 
for puns, shall cease and that in future 
all transactions in the sweet will he at 
a price per wine gallon including the

cost of the package. Of course small 
packages will be charged for separately. 
In future then whenever we quote you 
for molasses it must so be understood.

Example—If we wired you that mo­
lasses market had opend at 10 cents it 
would mean 16 cents per wine gallon, 
cask included, but not any charges.

In order to avoid any mistakes in 
cabling, please go through our code with 
vou and wherever the sentences appear 
“First cost ” or “ First cost not in­
cluding package or any charges ” kindly 
alter same to read “ First cost includ­
ing cost of puncheon but not any 
charges,1'' and in a prominent part of the. 
code paste the enclosed slip—thus any 
mistakes will be certain to be avoided.

REPLY TO MR. BERNARD.
Editor “The Canadian Grocer We 

have noted a letter by your correspond­
ent, Mr. C. M. Bernard, explaining why 
the Japan Tea trade lias declined in 
Canada. He gives as a reason for this, 
that Japan teas arc so popular in the 
United States that the consumption 
there has largely increased. We rather 
fancy that most of your readers are in­
terested in what kind of green tea is 
making progress in the Dominion of 
Canada, not elsewhere, and we do not by 
any means assert that Japan has gone 
out of the growth of teat If Jhcy can­
not sell it in Canada, we quite under­
stand they must sell it. in the United 
States, for the reason that no other 
countries in the world drink Japan tea 
hut Canada and the United States. Tin- 
figures we gave of the decline of the 
Japan tea trade in Canada in four years 
—showing a falling-off of from eleven 
million pounds to four million pounds— 
speak for themselves, and were issued by 
the Statistical Department, at Ottawa.

We do not at all agree with your cor­
respondent that Canadians are unable to 
appreciate the difference between good 
tea and bad, or unwilling to pay for 
good tea, as is insinuated in Mr. Bern­
ard’s letter. There is no question in 
our minds but that Ceylon and India 
green teas will displace Japan tea in 
the United States as well as in Canada, 
in a very few years, simply because 
they make a better cup of tea at a 
given price. W:e told this to the readers 
of “The Canadian Grocer” in 1899. 
when Ceylon green teas were first, made 
for us, and we have been telling them 
ever since, and the decline in the con­
sumption of Japan tea has taken place 
just as we predicted.

Yours truly,
SALADA TEA CO.

Toronto, Jan. 29, 1904.
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Goodwillie’s 
Sun- 
Kissed 
Fruits.

Packed in 
Gloss Jars only, 
retaining all the
FRESHNESS and 
FLAVOR of the
Fruits.

ROSE Sr LAFLAMME, Agents, 

MONTREAL.

Kkovah
SUPERIOR TO ALL

¥ FLAVORED WITH RIPE FRUIT JUICES ONLY, i

BATGER
IpXYOU ARE SELLING

MARMALADES

1.1 Mr. I kin 
ORANGE

hr

THAT DO NOT GIVE SATISFACTION

WHY NOT GET IN 
A TRIAL CASE of

Batger’s English "
---- 4 KINDS :----

LEMONA 
I'lNKAITI.K

HIGHEST GRAHK, Rlil.lAlil.i;, SATISFACTORY.

Agents :
ROSE Sr LAFLAMME,

MONTREAL.

“KKOVAH”
Jellies (all flavors)

“KKOVAH”
Custard Powders

“KKOVAH”
Blanc Mange Powders 

Etc., Etc.

“ NEVER-DRIP-A-DROP ” Tea Strainer__ The most ingenious strainer ever invented. Keeps all tea leaves
or coffee grounds out of the cup. Positively never drips-a-drop. 
Fits any tea pot. We ere agente for the grocery trade.

THE GREIG MANUFACTURING CO.
MONTREAL-

^65055
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Tobaccos, Cigars, and SmoKers* 
Accessories

A DEPARTMENT FOR 
RETAIL MERCHANTS.

T

«a*

Saved by a Plug of Tobacco.
pill-: qucbt mi a reliable remedy ior 

rat l.lesnakc bites is one of tile 
problems that lias interested 

scientists and laymen for many years. 
Ii is a problem that has never been sat­
isfactorily solved, unless it may be that 
a solu( ion is ottered in the experience of 
Henry Stanley. an old-time Montana 
printer, which is given herewith.

Henry Stanley was a printer in the 
earlv days-of Montana—the days when 
compositors received $ I for each thous­
and fins and all printers were "fat." In 
the summer of IMili he fell a victim to 
that migratory feeling and decided to 
leave Virginia t 'i l y and go to Helena. 
He accordingly set out with one com­
panion to make the journey, t ravelling 
In uscback.

In the Kilby valley, half way between 
\ hier (iuleli and Twin Bridges, the two 
s’opped ai noon to rest their horses and 
eat lunch. The animals had been picket 
ed, and the men had thrown themselves 
on the luxuriant grass when Stanley was 
bitten by a big rattler. Stanley wore 
low shoes, and- the big snake struck him 
on the ankle just above his shoe top. It 
was a vicious bite, and one that would 
ordinarily have been fatal.

But Stanley was not an ordinary man 
Ills action in this emergency shows this.
I lis companion killed the snake, and 
then tried to assist Stanley, but there 
was little that be could do. Neither of 
the men had any whisky—a fact in itself 
worthy of noli—and that article was the 
only remedy, for snake bites with which 
l he two were at ail familiar. Stanley's 
companion was a* a loss to know what 
to do. but Stanley himself was equal to 
the occasion.

Before leaving \ irginia < 11 y Stanley 
had purchased a plug of chewing tobacco. 
It bad cost him S-i, but lie bad been 
setting type lor dollar a thousand and 
he could alTord it It pnJved to he a 
most fortunae purchase. /

Whisky be bad none, yhd it was im­
possible to reach town iir camp in time 
to prevent fatal poisoning. The tobacco 
was the only possible remedy . That %'-i 
plug was all that stood between Stanley 
and death, so the printer tackled the 
tobacco It was the one chance and he 
took it. Sitting on the ground, Stanley 
took out his pocket knife and began 
carving the plug of tobacco. Slice by

slice the plug disappeared, and Stanley 
ale the slices, sw allowing juice and to­
bacco, stems, leaves and tilling.

It took half an hour to eat the pound 
of tobacco. When Stanley had concluded 
his peculiar meal he announced that he 
was ready to proceed on his journey. 
The horses were saddled and the two 
men rode on. Stanley felt no ill effects, 
either from the snake bite or tobacco, 
lie was not inconvenienced either by 
poison or remedy . Stanley always de­
clared that plug tobacco, eaten straight, 
is the only reliable remedy for snake 
bites, and his friends shared his belief.

This story may prove that there is a 
certain cure for snake bites. It also 
proves that there were Montanans iii 
early days who didn't carry whisky.

When Children Smoked.

MOKKYIN 1)1% ItOt’lI KFOKT, who 
published in Paris in 11)71 an ac­
count of his travels in Kngland, 

tells the following : “While we were 
walking about I he town (Worcester) In- 
asked me if it was the custom in France 
as in Kngland. that when the children 
went to school they carried in their 
satchel with their hooks a pipe of to­
bacco, which their mothers took care to

till early in the morning, it serving them 
instead of breakfast.”

In Kngland, at the time of the great 
plague, it was reported that no one liv­
ing in a tobacconist’s house fell sick of 
the disease. This caused a great de­
mand for tobacco. I learnt- says in his 
diary : “I remember that 1 heard form­
erly Tom Rogers, who was yeoman 
beadle, say that when he was a school­
boy at Kton that year when the plague 
raged. all the boys of the school were 
obliged to smoke every morning, and

Old Chum
CUT PLUG 
SMOKING
TOBACCO

satisfies the most exacting 
customers.

Sold S, All Loading Wholesale Houses.

CURRENCY
Plug Chewing Tobacco

is a

Quick Seller.
Handled by all Leading Wholesale Houses.



TOBACCOS AND CIGARS

The Two Best
One is the “Pharoah” Cigar, which retails at ioc. Insisting on “Pharoah’’ as the 
best io-center made in Canada, or sold in Canada, has borne fruit. To-day 
“Pharaoh” is the accepted good Cigar from one coast to the other.

ti Pharoahn Pebble
In its class it holds the same rank as ourThe other is “Pebble,"—a 5-center.

“Pharoah" Cigar.
You know our offer : We deliver you 1,000 Cigars, assorted as you direct, 

and at the end of three months we shall take back—if you say so—any unsold 
stock at invoice price. We think this a pretty safe offer—for you and for us. 
Write us.

J. BRUCE PAYNE, Limited, Mnfrs., GRANBY, QUE.
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T.&B. IO-cent size?
I Smoke nothing else. Have known it 
for years. Happy ( I should say so.

HAM ILTON, CANADA.

The Grocers of Canada who sell T. & B. 
(10-cent. size) know all about it. It is the odd 
man here and there who doesn’t sell T. & B. 
that we need to educate.

GEO. E. TUCKETT 4 SON CO., Limited

«414,4,414,4,4, 4,4,4,4,41 4,4, 4.4.4.4.4.4,4,4.4.4.4,4.4.4.4.4.4.4.4,4.4,4.4.4.4.4.4.4**
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PIPE BARGAINS.
A fine choice awaits the 
grocer who intimates 
to us his desire for a 
statement of what we 
have to offer—the clos­
ing out of lines follow­
ing upon stock-taking.

WRITE TO-DAY.

W. B. Reid & Co.
Wholesale Tobacconists

58 YONGE ST., ~ -rnonu-rn

TOBACCOS AND CiOARS

All sensible grocers sell

()PEEN’SNAVY
CHEWING TOBACCO.

Satisfaction to your customer 
and profit for the grocer.

The Erie Tobacco Compiny
WINDSOR, ONTARIO.

HORROCKS’

5c. CIGAR

Positively the best for the money. Don’t argue. 
Try it. Manufactured by

T. J. Horrocks,
Wholesale Tobacconist

Wellington St. East, TORONTO

The Chamberlain Cigar
The best value ill Canada! Sold the world over! It will help your 
trade tremendously! Order a sample lot to-day!

SAVE THE BANDS AND RETURN THEM TO

J. M. FORTIER, Limited,
MONTREAL.

MANUFACTURERS OF

Cigarettes and Cut Tobaccos

YEARS AGO
lists with McAlpin's 
that we were fool- 
baccos wouldn’t sell, 
oughly proved our 
of our goods. Con-

SMOKING
Tonka,
Solid Comfort, 
Pinchins 
Hand-Made.

>\

i-A

when we entered the 
Tobaccos, some said 
hardy, that our To- 
We have pretty thor- 
faith in the excellence 
template our growth.

CHEWING
British Navy, 
King’s Navy, 
Beaver,
A I* r i cot.

McAlpin Consumers Tobacco Co., limited.
TORONTO.
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that he was never whipped so much in 
his life as he was one morning for not 
smoking.”

My Briarwood Pipe.

I KNOW of a victim of slander and 
wrong,

Whose virtues are great, but un­
heard of in song ;

Whose name, over earth, is an emblem 
of peace—

Whose mission below with Time only 
shall cease.

ii has clung to me faithfully year after 
year ;

11 has brought to me solace and com­
fort and cheer,

t util it seems now for memorial ripe— 
Though only a plain little Briarwood 

I’ipe.

is the fumes of tobacco arise from thy 
bowl,

Contentment and peace bringing swift 
to my soul,

I praise thee but weakly to call thee a 
type «

oi comfort and rest, little Briarwood 
Pipe.

We honor promoters of thought that is 
best—

We hail with delight all true sources of 
rest ;

tic welcome whatever can bring to the 
old

A placid contentment not purchased for 
gold.

I hat influence gentle I hat calms a man’s 
mind,

Matures his discretion—helps make him 
more kind-

tic long to possess—and yet these are a 
type

iff some of thy virtues, sweet Briarwood 
Pipe !

I low cheerful the glow that illumines 
thy bowl !

Men have found much of good in that 
bright lilt le coal ;

Mi ! They are indeed of a singular 
type

Who seek to defame thee, sweet Briar­
wood Pipe !

Men hurry too much in this short little 
life !

They Murder existence with struggle 
and strife !

They reach out for wealth, and accumu 
late store,

And fail to enjoy it in grasping for 
more.

Now is it not better to live more at 
ease,

To make others happy—to study to 
please—

And leave no estate but a memory—ripe 
With kind words and deeds, and a Briar­

wood Pipe ?

What charities grand first took form in 
the roll

Of pretty blue smoke that arose from 
thy bowl !

Ah ! Thou art indeed for memorial 
ripe.

Little Briarwood Pipe ! Little Briar­
wood Pipe !

—Uhas. F. Hardy, in Topeka Capital.

A Tribute to My Lady Nicotine.
/'|''IIE smoke is worthy of the smoker

| is the latter day dictum of phy­
sician, general, judge. My Lady 

Nicotine, the most alluring of lady kind, 
who for four long centuries has been 
forced to waste her fragrance on the re­
buking air, to vanish speedily in thin 
air, now sees her reputation rescued, 
her character vindicated, her position as 
chief comforter of mankind assured. 
Vive la Heine.

When this fascinating mistress of the 
fancy was first introduced into civiliza­
tion it was at the hands of a nobleman 
and at the Knglish court. But she fell 
into evil days and ways when the 
Roundheads renounced the Cavaliers and 
all their pipes. Men were forced to 
worship her in secret, and though the 
lire of the consuming was great, and the 
incense ascended night and day, it re­
mained for the fag end of the Nine­
teenth century to confess the debt man­
kind. owes to the weed.

It was but yesterday that a justice of 
the supreme court oi the United States 
said he had looked upon tobacco and 
found it good. It was hut the other day 
that Lord Roberts, mindful of the 
queen’s chocolate on Christmas day, 
gave the timly hint that tobacco is 
more profitable for a soldier’s use than 
sweetmeats. It was but last week that 
the Lancet. the great London medical 
authon i ' pronounced tobacco as a 
thing which would do the men good and 
not evil during the days in the held 
The Iron Duke’s ollieers were "directed 
to advise their men strongly against 
it.” but "the soldiers and volunteers of 
to-day grumble only when their ‘smokes’ 
fail them.” It is claimed that the 
pipe cased the way to sleep when bodily 
fatigue and mental restless was prevent­
ing. In conclusion the Lancet says : 
“We are inclined to believe that. used 
with moderation, tobacco is of value 
second only to food itself when long 
privations and exertions have to he en­
dured.”

The Flavor of Tobacco.
Researches of Dr. Suchslund are said to 

have shown that the llavor of tobacco is 
produced by the action of microbes dur­
ing the curing process. ’This German 
scientist has found that the flavor of 
Virginia tobacco is produced by a 
microbe peculiar to Virginia, and that 
the sweet savor of Havana cigars is tha

Annual Clearing Sale

JANUARY ail FEBRUARY .
Cigars -■> Pipes

We are cleanng out odd lines 
regardless of cost

W.H. STEELE CO ,
LIMITED

Wholesale Tobacconists,

40 SCOTT ST., TORONTO.

Should be in the mouth of every smoker. What ? *

_ “ Scotch Clay Pipe
Be sure and ask for it, and see that you get it.

D. McDougall*Co., Glasgow. Scotland.

Our ” Coronation.”
This vast- with its ALL GLASS Top (no wihhI above ih« 
glass) is THE VERY FINEST display vast* in the wurM lo 
day. Wv art- making TWENTY of this stylo of vast- to 
ONE of ANY OTHER, and avu receiving orders from ALL 
parts of thv Dominion for this MAGNIFICENT vast-. It 
is tilted with the wry lu st British Plato Glass TIlROl'GIl 
GIT, int ituling thv mirrors in thv doors and tin- shelves, in 
bhort. it is the MOST EXl£VISITKand most I T To DATE 
floor ease on the market anywhere in the world to-day.

A large numhvrof Grovers throughout the Dominion aie 
now handling cigars as a special branch and ABE doing 
WELL with th in. Are YOC right in line with these 
progressive and wide-awake men ? If not. YoT Ol GUT 
To BE. If you desire to fall in the ranks by taking up this 
GOOD PAYING side-line y->u cannot do better than con­
sult vs about the very best and most modern display eases 
made especially for that line of business. In order ’o make 
a good display of. and to keep your • igars right it is neces­
sary to have a first-class ease of <>VK manufacture. Wv 
turn out nothing but the very best goods, and our prices 
A K E R EAsON A BLE for such goods.

Dominion Show Case Co.
63 Richmond St. East,. TORONTO.

work of p |>al t in tie Cuban baeilluS Tak
mil: bairteria InDin f«*nm ■ 11 till g Hay-ana
leaf, lie ill! mdut el| I belli iinto a heap of
fermenting Germ;nu t ol iaivt*i whir h there
upon assumed all the propor lions .U
genuine Havana. 1 livelsellx . the l icrmau
microbe leavenedi ( ulian grow n 1* •at into
the situ il Mule of t< ibaeeo* grown ill the
Fat herbmil.

The Crop in Cuba.
The imp of Cuban tobacco in the tiehl 

is attaining a remarkable growth. The 
weather recently was tlump and foggy, 
anil litis condition was very hcnvlicial to 
the growing tobacco. New tobacco 
barns have been built on all important 
vegas, those already in existence not be­
ing commodious enough to hold the 
tobacco cut and about to be housed.

67
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\ DEPARTMENT OF ADVERTISING 
SUGGESTION AND CRITICISM

... '
John C. 
Kirkwood,

TORONTO.
X

NOTH Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Kirkwood specimens 
of their newsnapei and other advertising, for the purpose of review in this department. Address care of Department of Advertis­
ing. The Canadian Grocee..

The Rise and Progress of Advertising.

T
IIKKK '.vus a lime, nul maux 

>vai".' fiiiiu- in iIns country, 
xx In-11 Un-H liant s relied almost 
a It ogel In i iiiii'H I heir .sales­
men ini iIn- selling ni their 

g.unis Stores hail l In 11 eiistniuers who 
ilea 11 there tallll hilly year alter year. 

' liinugli'iiii a 11 le lime in most eases, 
.■ml ex en 1 lie succeeding generation kept 
ip I lie cornier! ion These xx ere the days 
if sim 11 ers and eoa I oil. when I lie iront 
windows served only o admit light, 
when -merchandise of all descriptions — 
groceries, di \ goods, shoes, hardware, 
etc..—was huddled together in quarters 
fai Horn at I rai l ixe.

Snell conditions are passing or have 
a ,'readx passed a way. The old-time 

loie is now mainh ,i memory ils dis­
appearance was inex i taille in this age of 
social evolution The specializing lend 
i'iieie> of modei'n tunes operated to the 
overthrow of the old fashioned general 
>Vole.

\ ssoeia ! ed w | i h 1 he nexx order ol 
' Iiings. hoi h as .in ou I eiline and as a 
cause is modern advertising. When, for 
example, there arose a grocery store to 
contest l lie I rade of I he general stores, 
the x cry existence ol I he exclusive grocer 
depended u-pon his ability to diver! trade 
11 "in united channels unto himself. At 
unci' he fell 11n- necessity of providing 
'attractions,—in lore appearance wit li­
mn and within, in prices, variety, or 
excellence ol Ins slock. Hut to depend 
on these things alone to sustain his 
'rade in the day s of Ins beginning was 
lnanilcst lx not enough, and In- was by 
necessity compelled to ask lor the trade 
of In i omnium i x through I he use of 
pnnt'i ■ ink,—namely, hy inserting an 
announcement oi Ins business in the 
column: oi his local newspaper. Thus 
advent, mg in the generally accepted 
sense of I he term began 

At lirst these announcements were 
very iurinal in lheir style and it is hard 
Io understand how they Her realized 
their purpose. Occasionally one comes 
across these old-style advertisements 
even now, and they are curiosities in all 
truth Between the advertising of

twenty-live years ago and that of the 
present lies a fascinating history. To­
day it is hard to conceive what new 
Iiings hi the way of newspaper or maga­

zine advertising remain to he employed. 
The mind is ha filed when it comes to 
contemplate the possibilities of advertis­
ing as found outside newspapers and 
magazines.

There arc those to he found even yet 
who are skeptical of the value of adver­
tising, who consider the money spent in 
this form of business-building mere 
waste I low they explain the rise and 
development of business from small 
things to great, excluding advertising as 
an agency, would make an interesting 
statement.

I he advertising department of an ever 
growing number of the larger business 
houses is a clearly defined one, under the 
charge ol a trained man—a man who 
commands a higher salary than the 
great majority of other salesmen and 
office men. The sum of $200.11(1 a week, 
or even *10,000.00 a year, is paid the 
advertising chief of a large American de­
partment store for preparing six or 
seven advertisements per week. This 
man commands this salary, and cannot 
and would not he replaced hy a man 
w hose market value is $ 1,000.00 or 
*11,000.00. These seem extravagant lig­
ures to us Canadians, hut to the Am­
erican merchant, whose annual turnover 
totals up into many millions and whose 
daily business is largely dependent upon 
the daily advertisement, tile having of a 
writer who can say and set things so 
alluringly that buyers are all impatient 
to exchange their money lor the goods 
offered, is a necessity. No mediocre man 
will do. No inexperienced writer, no 
matter how clever, can qualify for such 
a position. It requires a man whose 
work has been thoroughly tested,—a man 
who lias tested his own work, who has 
felt the pulse of the public repeatedly 
and knows its every flurry. Beginnings 
are usually wasteful, due lo the be­
ginners. To entrust the success of the 
day’s business lo untried, inexperienced, 
ignorant writers would lie too costly an

experiment. Hence it is that men of 
ability, trained and trustworthy in their 
judgments and methods, are absolutely 
necessary. Such men are rare, just be­
cause the opportunities for their de­
veloping are few. When found they are 
worth having, worth paying. They sell 
through their talent sufficient goods to 
earn their salaries, and they prevent 
heavy losses through costly errors or 
ignorance.

The writing of advertising is not the 
highest attainment in advertising 
Beyond the writer is the advertising 
counsellor,—a man who resembles in his 
function the consulting physician. Ilis 
office is lo give advice to advertisers 
who plan to spend thousands, or hun­
dreds of thousands of dollars a year in 
advertising. Fortunes have been wasted 
in misdirected or poorly conducted ad­
vertising campaigns. The advertising 
consulting specialist is called in to 
make a study of the situation, lie in­
vestigates thoroughly every phase of the 
subject, and at the conclusion of his 
study maps out a course of advertising 
to he pursued, specifying the amount re­
quired; how it is to lie appropriated ; 
what classes of mediums to use ; what 
is required in the way of booklets and 
other literature, whether street cars and 
hill-hoards shall be employed , what is 
to lie spent for illustrations, 'etc., etc. 
In short, he writes out a prescription 
so to speak and charges for his advice 
*1 (Hi.Hit a day is paid for such services 
to some well-known men. The consult­
ing specialist doesn’t carry out or 
execute the plans he formulates ; this 
work is performed hy another branch of 
the fraternity.

\ly purpose in writing for “The Gro­
cer" this somewhat irrelevant article 
is to bring out as forcibly as I can the 
significance of advertising, and to per­
suade if 1 can some of my readers who 
may perchance view this matter of ad­
vertising lightly, that there lies in it a 
force for expanding business very much 
worth studying and worthy of employ­
ment in the conduct of their own busi­
ness.
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As near to the “home-made” as possible is 
the aim of

Southwell’S Jams.
They are in demand at this time of year 
when stocks in the cellar are low. Good 
profits and pleased customers.

Price List, etc., for the asking.

FRANK MAGOR & CO.,
403 St. Paul St., MONTREAL.DOMINION

AGENTS,

THÊ CANADIAN GROCER

¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥,

I¥l

*
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Why not tell your customers the reason they 
get poor bread and pastry sometimes is the fault 
of the soda ? And why not sell the best instead 

ofgivingthem thecheaper 
kind for the sake of a 
little extra profit ?

It pays to be fair in 
everything, and that's 
why we gladly refund 
the money if a package 
of Cow-brand Soda ever 
It's worth something to 

Trv it and see!
proves disappointing, 
you to be able to say that.

John Dwight & Co.,
TORONTO

4-

*
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
¥
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Current Market Quotations for Proprietary Articles
February 4, 1904.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their

Baking Powder.
- wok’s Friend—
•Size 1. in 2 and 4 doz. boxes 

10, in 4 doz. boxes.
’ 2, in 6 “
’ 12. in 6

3, in 4 " ___
1’ound tins, 3 doz. in case 
12 oz. tins, " “
5-lb. “ J “

. $4 40 
. 2 10 
. 0 80 
. 0 70 
. 0 45 
. 3 00 
. 2 40 
. 14 00

W. H. HILLARD & CO. 
Diamond—

11-. tins, 2 doz. in case............................ $2 00
il», tins, 3 “ "   1 25
11». tins. 4 “ “   0 75

JERSEY CREAM BAKING POWDER.

xe. 6 doz. in case ................................ $0 40
” 4 " "   0 75
“ 3 " M ................................ 1 25
* 3 " “   2 25

OCEAN MILLS. Per doz.
Ocean Baking Powder, J lb., 4 doz. . .$ 45 
Ocean Baking Powder, è lb. 5 doz. .. 90
Ocean Baking Powder, 1 lb.. 3 doz... 1 25 
Ocean Borax, J-lb. packages, 4 doz. 40 
Ocean Cornstarch, 40 pks. in a case.. 78

Freight paid, 5 p.c. 30 days.
ROYAL BAKING POWDER CO.
Sizes. Per Doz.

.9 1 00 
. 1 60 

.. 2 25 

.. 2 90 
. 4 50 
. 5 75 

15 50

Blaoking.
HENRI JONAS &. CO..

Froments .............
Military dressing

. Per gross 99 00 
7t 7 50

Blue.

Royal -Dime ...
1 lb...........
6cjib. xüüüüxixx::
12 oz....................................
lib.......................................
3 lb.......................................
5 lb.....................................................  25 50

Sizes. Per Doz.
Cleveland’s—Dime................................... 9 1 00

Keen’s Oxford, per lb................................ 90 17
In 10-box lots or case ...................... 0 16

Rcckitt’s Square Blue, 12-lb. box — 0 17 
Reckitt’s Square Blire, 5 box lots — 0 16
Gillett’s Mammot h. J gross box............ 2 00
Nixey’s “Cervus,” in squares, per lb. 0 16 

in bags, per gross 1 25 
*' “ in pepper boxes,
according to size.....................  0 02 0 10

J. M. DOUGLAS jk 
Co. Laundry 

Blues.
“ Bluvol ” 10-lb.
boxes containing 
50 pkgs., 4 squares 
each— l |H‘r lb. 15c 
“Sapphire ”-14-lb. 
boxes. Iflb. pkgs.
per lb ..................... 121
“Union’ -14-lb. 
boxes, assorted, 1 
& J-lh. pkgs.per lb. 10

IMPERIAL BAKING POWDER
Jib 
12 oz.
1 lb. ..

ib.......................;...
51b

10c.
Per doz 

90 85 
1 20 
1 75 
3 50 
3 45
3 40
4 45 
4 35

10 40 
19 50

» doz..,

loz" 
i i l/. 12-oz.

12-oz.
12-oz.
16-oz.
16-oz.

25 00
* VIENNA ’ BAKING POWDER.

Per doz
tins, 4 doz in box................................92 25
tins, 4 doz in box............................. - 1 25
tins, 4doz in box.................................. 75

Black Lead
Reckitt’e, per box 

miBox contains either 1 gross, 1 oz. size 
1 gross, 2 oz.; or J gross, 4 oz.

BEE BAKING POWDER 

tins, cases 4 doz, per doz..................92 23
MAGIC BAKING POWDER. FAMES DOME BLACK 

LEAD.
Per doz.
90 40

0 60 
0 75 
0 95 
1 40 
1 45 
1 65 
1 70 
4 10 
7 30

Per case 
94 65

Cases. 
6 doz.
4 Per gross

6a size!.............. 92 40
2a size.............. 2 50

EAGLE BAKING 
POW'DElt

Per doz 
Cases of 48-5c. tins 90 45 

48 10c. tins 0 75 
24-25c. tins 2 25

Borax.
“ Bee ” brand, 5 oz., cases, 40 pkas. 1 40 

“ “ 10 oz., oases, 48 ,T .. 3 25
16 os.,

EAGLE BORAX.

Cases of 5-doz. 5c packages.................. 90 40
“ 5 doz. lUe. “ .................. 0 85

Freight prepaid on 25 ease lots and upwards, 
to any railway station in Ontario 

and Queliec.

Brooms.
UNITED FACTORIES, LIMITED, doz.net.

Boeckh s Bamboo Handles, A,4strings 84 70 
* . " ** B. 4 " 4 40

C, 3 strings 4 10
D. 3 “ 3 85

“ “ F, 3 “ 3 55
“ G. 3 “ 3 20
“ 1.3 “ 2 85

Canned Goods.
HENRI JONAS & CO.

Mushrooms, Rionel.................................  $15 50 •
1st choice Dutheil......... 18 50

“ Lenoir............ 19 50
“ extra Lenoir.................... 22 00

Per ease. 100 tins.
French Peas, Delory s -
Moyen‘a No. 2 .......................................... 89 00

" No. 1 .......................................... 10 50
à Fins .......................................................... 12 50
Fins .............................................................. 14 00
Très fins...................................................... 15 00
Extra tins....................................................  16 50
Sur extra tins.............................................. 18 00
French Sardines—

I Rolland ...................................... 9 50,-10 00
Delory ..................................................   10 50

Club Alpins .......................................... 2

FRED. MAGEE
Per do"/

Smelts in spices, in J lb round tinsU 90 91 00 
“ mustard, in 1-lb oval “ 0 95 81 05 
“ Tomato, in 1-11». “ " 0 95 81 00

Cereals.
Wheat OS, 2-lb. pkgs., per pkg........... 0 08

“ “ 7-lb. cotton bags, per bag. 0 18J
Quaker Oats, 2-lb. pkgs., per case........ 3 00
TUIbou’s Oats, 2-lb. pkgs., per case — 00

Ê 1
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We solicit your orders for Spring Trade, for

Lea ®> Perrins’ Sauce,
Prices and Terms on application.

J. M. DOUGLAS & CO., Canadian Agents,
ESTABLISHED 1857.

MONTREAL

“Best in the World. 99

HILL, EVANS & CO’S (WORCESTER, ENG.)
PURE ENGLISH

MALT VINE
ROBERT WATERS’ QUININE wine:

Delicate in Flavor and Aroma. 
Splendid keeping properties.

Quinine in a palatable form— 50 years’ reputation.

Export Agents :
Robt. Crooks ta Co., Botolph House, Eastcheap, London, Eng.

Chocolates and Cocoas.
'I'llE COWAN CO., LIMITED.

Hygienic. 1 -lb. lins ............per doz. S6 75
i-li'. iins ............... “ 3 50

“ i-lb. tins ................ “ 2 00
‘ fancy tins............  “ 0 85
" 5-lb. t ins, fur soda water

fountains, restaurants, etc., per lb. 0 50 
Perfection, i'-Tb. tins, per doz.. ... 2 40 
Cocoa Essence, sweet, £-lb. tins,

It * Chocolate - per lb
Queen’s Dessert, { s and £ s.......... 80 40

“ 6s...................... 0 42
Mexican Vanilla, {’s and is............ 0 35

r Royal Navy Rock, “■ “ ............ 0 30
Diamond, “ “ ............ 0 25“ 6 s...................... 0 28

% j Chocolate — per lb

i'i- ;
. Garaevas, {‘s, 6-lb. boxes..................

Vanilla, {’s ......................................
“Gold Medal. ' sweet, {’s, 6-lb. boxes

SO 42
0 42
0 29

Pure, unsweetened, £’s, 6-lb. boxes 0 42

fë Fry's “Diamond," {s. 14-lb. boxes 
Fry’s “Monogram,’’ è’«. 14-lb boxes

0 24
0 24

Cocoa — Per doz.
Concentrated, is, 1 doz. in box---- 2 40" J's, 4 50’ * " 1-lbs. “ 8 25
Homoeopathic, is, 14-lb. boxes — “ t’s. 12-lb. boxes___f; ’1 Epps Cocoa, case of 14 lb., per lb....... 0 35
Smaller quantities........................... 0 37i

WALTER BAKER & CO.. LIMITED.

Per lb.
Premium No. 1 chocolate. 12-lb. boxes $0 38
Vanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes..................  0 27
Breakfast cocoa, 1, £, 1 and 5-lb tins 0 43 
Cracked cocoa, £-lb. pkgs., 12-lb. boxes 0 35 
Caracas sweet chocolate. 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5’s,

per box ............................................. 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans........................................... 0 42
Vanilla chocolate wafers, 48 to box, 

per box............................................ 1 66

Condensed Milk.
Anchor " brand, cases 4 doz., per case $5 00 

“ evap. cream, cp. 4d. “ 4 65

4Ï

EVAP0fl#rrC

•JOHN I\ MOTT k CO.'S.

Mclndoe, Agent, Toronto.
Per lb

Motts Broma......................................  80 30
Mott's Prepared Cocoa, {sand £-boxes 0 28 
Mott's Breakfast Cocoa, {« in boxes.. 0 40
Mott's No. 1 Chocolate........................ 0 30
Mott's Breakfast Chocolate...............  0 28
Motts Caracas Chocolate.................... 0 40
Mott’s Diamond Chocolate................. 0 23
Mott's Navy Chocolate, £s in boxes... 0 27
Mott's Cocoa Nibbs............................. 0 35
Mott's Cocoa Shells ........................... 0 05
Vanilla Sticks, per gross...................... 1 00
Mott’s Confectionery Chocolate 0 21 0 32 
Mott's Sweet Chocolate Liquors 0 20 0 36

Borden's Condensed Milk Co.
Eagle ” brand.........................................$1 65
Gold Seal " brand ................................ 1 30
Peerless" brand evaporated cream.. 102

Coffee.
“ Bee " brand, 1 lb. tins, cases, 30 tins 9 00 

“ “ 2 lb. tins, cases, 15 tins 8 70
THE EBY, BLAIN CO., LIMITED.

In bulk— Per lb.
Club House...........................................  0 32
Royal lava............................................  0 31
Royal Java and Mocha ..................... 0 31
Nectar................................................... 0 30
Empress................................................ 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon..................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins.......................  0 30
Gold Medal, 1-lb. tins.......................  0 31
Kin Hee, 1-lb. tins............................  0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars................................... 0 30
English Breakfast, ground only 1- 

lb. tins............................................. 0 18

JAM EN TURNER & CO. Per lb.
Mecca.................     80 32
Damascus............................................... 0 28
Cairo....................................................... 0 20
Sirdar..................................................... 0 17
Old Dutch Rio....................................... 0 12£

e. d. marceau, Montreal. Per lb.
“Old Crow” Java.................................... 80 22£

“ Mocha.............................. 0 22$
“ Condor" Java...................................  0 27$

“ Mocha................................ 0 27|
15 - year - old Mandheling Java and

hand-picked Mocha......................... 0 50
1 lb. fancy tins choice pure coffee, 48

tins per case....................................  0 20
Madam Hunt's coffee, 1-lb. tins............ 0 31

“ “ “ 2-lb. tins. .. .. 0 30

Cheese.
Imperial—Large size jars—per doz. 88 25

Medium size jars................ “ 4 50
Small size jars..................... “ 2 40
Individual size jars............... “ 1 00

Imperial holder —Large size ‘ 18 00
Medium size ...................... “ 15 00
Small size............................ “ 12 00

Roquefort—Large size.........  “ 2 40
Small size............................ *' 1 40

Coupon Booki—Allison’s.
For sale in Canada by The Eby Blain Co., 

Limited, Toronto. C. O. Beauchemin k 
Fils, Montreal.
SI, 82,83. 85, S10 and 820 books.

Un- Covers and 
num

In lots of less than 100
books, 1 kind assorted. 4c. 4jc.

100 to 500 books................... 3£c. 4c.
100 to 1,000 books................ 3c. 3{c

Allison’s Coupon Pass Book.

Coupons 
numbered

8 1 00 to 3 00 books — 
5 00 books.

10 00 "
15 00 “
20 00 “
25 00 "
50 00 “

.3 cents each
.4

Cane’s Clothes Fins.
UNITED FACTORIES, LIMITED.

Clothes pins (full count), 5 gross m
case, per case...................................  80 62

4 doz. packages (12 to a case)................ 0 75
6 doz. packages (12 to a case)................ 0 95100 lb. delivered in Ontario and Quebec.

Rio No. 1.................................................O il
Cleaner.

W I LI.ISON S

lb tins. 48-lb cases

S. 11. & A. N. KWIND'S. 

Mocha and Java coffee, in 1-lb tins,

It KEY COFFEE.Reindeer " Brand 
Case (4 doz) 85.60

Per doz 
4-oz. cans $ 0.90 
6-oz. “ 1.35

'TxtikXXMS—a—» 10-oz. " 1
Vk**£CLEANE« Quart ;; 3.75
f. nut fursviuiu.- Gallon 10.00

Per lb 
30

Per lb.
ClCANSlVtKVTHINC

Wholesale Agents 
The Davidson & Hay, Limited, Toronto.

lb cases
Mocha and Java coffee, in 2-lb tins, 30- 

lb cases.............................................. 29
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during Lent your customers
will use more Syrup than usual 

—Sell them the Best.

“Crown”
this “ Crown” brand Syrup will be a 
revelation to you if you have never 
handled it—

Always Ready and Promptly Shipped :

brand

Table Syrup
Also in Brls., %-Brls ,

Keg. and Rails.
2-lb. tins—cases 2 doz.
6...................................... 1 “

10...............‘A “
20 “ " “ U “

Freight paid op 5 cases and over to all railway- 
stations East of North Bay.

It is so perfectly clear, clean, healthy and 
invigorating—it is put up in bright, handsomely 
labelled and convenient packages.

Look tor the "Crown"

EDWARDSBURG
esta"

»S Front St. East,
TORONTO, ONT. L, ONT.

RCH CO’Y, Limited
ED 1858

184 St. James St.,
MONTREAL, P.Q

Extracts.
HENRI JONAH & co. Per gross.

uz London extracts............................ $ 6 00
'1 oz. “ " (no corkscrews). 5 50
2 oz. " “ ............................  9 00
2 uz. Spruce essence............................... 6 00
2 uz. “ ,l   9 00
2 oz. Anchor extracts............................  12 00
4 oz. ,l " ............................  21 00
1 oz. " " ............................  36 00
l ib. " “ ............................. 70 00
1 oz. flat " ............................  9 00
2-oz. flat bottle extracts........................ 18 00
2 oz square bottle “ ........................ 21 00
4 oz. “ " (corked).........  36 00
8 oz. " “ " ....^72 00

8 oz. *' glass stop extracts— $3 50
8 oz. " " “ .... 7 00

oz. round quint essence extracts — 2 00 
4 oz. jockey decanters " .... 3 50

Food. Per doz

Itubinson's patent barley 1-lb. tins — $1 25 
“ " f-lb. tins— 2 25

" *' groats 1-lb. tins---- 1 25
“ ‘ " 1-lb. tins ... 2 25

Gelatine.
Per gross.

Knox's No. 1 sparkling.......................... $15 00
Per do*.

6doz., at. .8 1 30 
No. 3 acidulated, at................ $ 1 50

Jame and Jelliee.

houthwell's goods. Per doz
Frank Magor & Co., Agents.

• frange marmalade...................................$1 50
1 leur jelly marmalade........................... 1 80
Strawberry W. F. jam...........................  2 00
liuspberry “ "   2 00
Apricot " "   1 75
black currant " "   1 85
Other jams ...................... $1 55 1 90
Red currant jelly................................... 2 75

T. UPTON Jt CO.

Lure Fruit Jams—
1 11) glass jars, 2 doz. in case, per doz. $0 96 

lb tin pail, 2 doz. in crate, per lb. 0 061 
- and 7-lb. tin pails, 8 and 9 pails to

, crate.......................................per lb. 0 06
i, 14 and 30-lb. wood pails, '* 0 06

Pure Fruit Jellies—
1-lb. glass jars, 2 doz. in case, per doz 0 95
7, 14 and 30-lb. wood pails,__ per lb. 0 06
Home Made Jams -
1-lb. glass jars (16-oz. gem.) 1 doz. in

case......................................per doz. 1 50
5 and 7-lb. tin pails....................per lb. 0 09
7, 14 and 30 lb. wood pails— " 0 09

BRAND k OO.
Brand's calf’s foot.................................. $3 50
Real turtle jelly...................................... 7 75

Licorice.
NATIONAL LICORICE CO.

6-lb. boxes, wood or paper—per lb. |0 40 
Fancy boxes (36or 50 sticks) — per box 1 25
"Ringed" 5-lb. boxes.............per lb. 0 40
"Acme" pellets, 5-lb. cans — per can 2 00 

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans...............................*....per can 2 00
Licorice lozenges, 5-lb. glass jars— 1 75

" " 20 5-lb. cans............. 150
" Purity " licorice 10 sticks............. 1 45

" " 100 sticks............... 0 73
Dulce large cent sticks, 100 in box................

Lye (Concentrated).
«ILLETT'8 PERFUMED.

Per case
1 case of 4 doz...........................................63 60
3 caees "   3 50
5 cases or more....................................... 3 40

Matches.
UNITED FACTORIES, LIMITED.

Per case.
Hurelight (Parlor) .................................. 63 50
Flashlight (Parlor) .............................. 5.75
Kodak (Sulphur) .................................. 3 80

Mince Meat.
Wethey's condensed, per gross net — $12 00 

per case of doz. net.............. 3 00

Mustard.
COLMAF’S OR KEEN'S.

D.S.F., 4-lb. tins......................per dos.$ 1 40
" J-lb. tins...................... •* 2 50
" 1-lb. tins...................... “ 5 00

Durham 4-lb. jar.............per jar. 0 75

F. D., 4-lb. tins.........................per doz. 0 85
" è-lb. tins.................... " 1 45

71

Sauces
BRAND A CO

COW Hit AN I).

Case of 1-lb. contain 
*«Uf 00 pkgs., pe 
box. $3 00.

Case of J-b. (eon- 
aining 120 pkgs. 

|>er box. $3 00.
Case of 1-lb. and J-

lb. (eontainin 
1-lb. and 60

‘ EMPIRE BRAND.

Brunner, Moud k Co

MAGIC BRAND

Per case

-U-----------------------------
HENRI JONAS k CO.

Per gross
Pony size..................................................$ 7 50
Imperial, medium.................................. 9 00
Imperial, large....................................... 12 00
Tumblers ................................................  12 00
Mugs......................................................... 13 20
Pint jars................................................... 18 00
Quart jars................................................  4

E. D. MARCEAU, Montreal.

" Condor," 12.1b. boxes—

I-lb. tins................................per lb.$ 0
-lb. tins.................................... " 0 35

-lb. tins.................................... *' 0 324
4-lb. jars...............................per jar l 20
1-lb. jars.................................. " 0 35

Old Crow," 12-lb. boxes—

I-lb. tins..................................peril). 0 26
-lb. tins................................... “ 6 23

-lb. tins.................................. “ 0 22.J
4-lb. jars.............................. per jar 0 70
1-lb. jars.................................. " 0 25

Olive Oil.
Per ease

Barton & tiuestier's quarts....................$ 8 00
" " pints.....................  ( f*

Orange Marmalade.
THE EBY, BLAIN CO., LIMITED.

‘Anchor’' brand, 1-lb. glass..................... SI 50
“ " quart gem jars......... 3 40

T. UPTON & co.

1-lb. glass jars, 2 doz. ease — per doz.S 0 95 
Hume made, in 1-lb. glass jars “ 1 50
In 5 and 7-lb. tins and 7-lb. pails, per lb. 0 06

CLKME8 BROS.

Pure fruit stock
10-vz. glass jars, 24 doz. case. per doz. SI 00
16-oz. glass jars, 2 doz. ease.. " 1 50
Quart gems, 1 doz. case........  " 3 35
In 5-lb. tins............................... per 11>.

Pickles.
8TEPIIKNH'.

A. P. Tippett k Co', Agents.
Cement stoppers (pints)......... per doz. S 2 30
Corked V " ............. ' 1 90

Worcester................................................  $1 8o
Tomato catsup....................................... 2 60
Mayfair relish   -60
Indian ohutney....................................... 1
Mango “ ........................2 2d
A 1......................................... 1 iO 2.b0 3 la

^DWIGHT’S

^BAKING SO Pa

„ , c pkgs).perbox,S3 00.
Case of ^je.^pkus. (contatuiug 96 pegs), per

Case 120 4-lb. pkts. (60 lb ), per 
case, 62 70.

Case 96 10-oz. pkts. (60 lb.), per 
case, $2 80.

No. 1, cases, 60 1 lb. packages
No. 2. " 1201 lb. ••

.. f 30 1-lb. “
l 60 4 lb. ••

No. 5 Magic soda -cases 100— HLoz. pkgs 
ica8e..................................................... . 2 85

‘ Bee " brand, 8 oz.. eases, 120 pkgs. 
" " 10oz., cases, 96 pkgs.
" " 16 oz., cases, 60 pkgs.
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Borden’s Brands of CONDENSED MILK and 
EVAPORATED CREAM=-*Canadian Prices

Boudins Co«of-i'JjS, 
Eg

Sira.) N.» torE

We beg to announce that we have established a branch factory at Ingersoll,
Ont., and that we are now prepared to fill all orders for the Canadian trade 
promptly, and at considerably reduced prices, owing to the establishment of 
the]Canadian Branch. Our Eagle Brand Condensed Milk, Gold Seal 
Brand Condensed Milk and Peerless Brand Evaporated Cream,
unsweetened, can be obtained through our local representatives.

BORDEN’S CONDENSED MILK CO.

(ream
unsweetened

Originators of Condensed Milk. Established 1857.
Selling representatives in Canada : F. W. Hudson t Co., Toronto. W. H. Dunn, Montreal. Erb S Rankin, Halifax. W. S. Clawson 

Co., St. John, H.B. Scott, Bathgate S Co., Winnipeg, also Shallcross, Macaulay & Co., Victoria and Vancouver, B.C

Soap.
a. r. tippet & co., Agents.

Maypole soap, colors........... per gross$10 20
* “ black............... “ 15 30

Oriole soap............................. " 10 20
Gloriola soap......................... “ 12 00
Straw hat polish................... " 10 20

CHASER 
____ SOAP

Does the Work

tOrawM
5 per i '-zil 10 «lays

................................52 40
........................... 2 30

2 20................ 2 10
i CO *luy> a» ' vptanev.

Laundry .Starches
No. 1 White, 4-lb. cartons, 48 lb.. 0 06

“ 3-lb. cartons, 36 lb.. 0 06
“ 200-lb. bbl............. 0 05$
“ 100-lb. kegs........... 0 05$

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ 1-lb. fancy, 30 lb.......... 0 07
“ large lumps.l00-lb kegs 0 06

Patent starch, 1-lb. fancy, 28 lb.. 0 07 
Akron Gloss, 1-lb. packages, 40-lb. 0 to

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., $4, less 5 
per cent.

Stove Polieh.

Starch.
EDWARDSBVRG STARCH CO., LIMITED. 

Laundry Starches— per lb.
No. 1 White or blue, 4-lb. cartoi .$ 0 06 
No. 1 *• “ 3-lb. “ 0 06
Canada laundry............................ 0 to
Silver gloss, 6-lb. draw lid boxes. 0 074 
Silver gloss, 6-lb. tin canisters— 0 07$ 
Edward s silver gloss, 1-lb. pkg. 0 074 
Kegs silver gloss, large crystal— 0 06$
Benson’s satin, 1-lb. cartons........ 0 07$
No. 1 white, bbls. and kegs........ 0 05$
Benson's enamel — per box 1 25 to 2 50 

Culinary Starch—
Benson & Co.’s Prepared Corn— 0 063
Canada Pure Corn ......................... 0 05$

Rice Starch —
Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps.................................... 0 08$
“ Bee ” brand, cases, 64 packages— 6 00

BRANTFORD STARCH WORKS, LIMITED 
Ontario and Quebec.

Laundry Starches—
Canada laundry, boxes of 40-lb. $0 05 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 054
Finest Quality White laundry—

3-lb. Canisters, cases of 481b— 0 06
Barrels, 200 lb..............................  0 toi
Kegs, 100 lb.................................. 0 05$

Lily White Gloss
Mb. fancy cartons, cases 30 lb. 0 074
6-lb. toy trunks, 8 in case......... 0 07$
6-lb. enameled tin canisters, 8

in case........................................ 0 074
Kegs, ex. crystals, 100 lb............ 0 06$

Brantford Gloss—
1-lb. fancy boxes, cases 36 lb...... $0 074

Canadian Electric Starch - 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch—
Boxes of 45 cartons, per case__ 3 40

Culinary Starches—
Challenge Prepared Corn -

1-lb. packages, boxes 40 lb......... 0 06$
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb......... 0 06$
Crystal Maise Corn Starch - 

1-lb. packages, boxes 40 lb......... 0 06$

8T. LAWRENCE STARCH CO., LIMITED. 
Ontario and Quebec.

Culinary Starches—
St. Lawrence corn starch, 40 lb . 0 06j 
Durham corn starch, 401b............ 0 05$

<\ura'o\\\\\$ anû \ot \
\ cheapness to\s 

x taV\w va VtvAvi wnva\\e&.^i

Per gross.
Rising Sun, &oz. cakes, 4-gross boxes $8 50 
Rising Sun, 3-oz. cakes, gross boxes 4 50
Sun Paste, 10c. size, J-gross boxes__ 10 00
Sun Paste, 5c. size, {-gross boxes— 5 00

Syrup.
“CROWN " BRAND PERFECTION BYRUP.

Per case.
Enamelled tins, 2 doz. in case............$2 40
Plain tins, with label—

2 lb. tins, 2 doz. in case..............  1 90
5 “ 1 “ “   2 35

10 “ 4 “ “   2 25
20 “ I “ “   2 10
(10 and 20 lb. tins have wire handles. )

Teas.
BALADA CEYLON.

Brown Label, l’s.............
Wholesale. Retail.

T—r.“ -TT- Î.”........................ $0 20 $0 25
,, ... i.s•••••;;............ o 21 0 26
Green Label, 1 s and 4 s......... 0 22 0 30
Blue Label, r», è's. I s and | s 0 30 0 «
Reil i.ttbei lsand is..............  0 36 0 60
Gold Label, 4 a......................... q 44

J0L0NÂ
|PuReÇ^NTea|

0 60

Ceylon Tea, in 
1 and 4-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at 25c............ $0 19
“ - 4-lb., “ “ ............ 0 20

Blue Isabel, retail at 30c...................... 0 22
Green Isabel. “ 40c...................... 0 28
Red Isabel, “ 50c...................... 0 35
Orange Isabel, “ 60c...................... 0 42
Gold Label, “ 80c...................... 0 55

Ram lals 
Pure 

I no ian Tea
arantceb Absolute» Pure 

Manufactured on the 
Gardens or In

$0 184 $0 25
0 19 0 25
0 21 0 30
0 28 0 40
0 30 0 40
0 35 0 50
0 40 0 60

Cases, each 60 1-lb.............................. $0 35
* “ 60 4-lb.... ) n

“ 30 1-lb.... J ..........   0 35
'• " 120 4 lb..............................  0 36

Is UDELL A CEYLON, l'S 
AND 4'ü 1‘KUti.

Blue Isabel, 4's......................... 0 19
Orange Isabel, l's and 4's — 0 21
Brown Isabel, l’s and 4's ....... 0 28
Brown Isabel. $’s ................... 0 30
Green Isabel, l’s and 4’s........ 0 35
Red Label, 4’s........ ................  0 40

"CROWN” BRAND.

Wholesale. Retail.
Red Isabel, 1-lb. and 4s.............$0 35 $0 50
Blue Label, 1-lb. and 4s............... 0 28 0 40
Green Label, 1-lb....................... 0 19 0 25
Green Label, 4b.......................... 0 20 0 25
Japan, Is.................................... 0 19 0 25

E. D. marceau, Montreal.
Japan Teas—

“ Condor ” I 40-lb. boxes.................$0 42
“ II 40-lb. boxes.............. 0 40
“ III 80-lb. “ .............. 0 37

gMD AAA Japan, 40 ’b " at............ 0 35
“ AA ,r 40 “ ............ 0 324

Blue Jay, basket fired Japan, 70 lbs., 0 30

“Condor"IV 80-lb. " ............. 0 43
“ V 80-lb. “   0 30
'* XXXX 80-lb.boxes— 0 25
“ XXXX 30-lb. " .... 0 26

XXX 80-lb. “ .... 0 224
“ XXX 30-lb. " .... 0 234
“ XX 80-lb. .... 0 20
“ XX30-lb. “ .... 0 21
“ LX 60-lb. per case, lead

packets (25 l’s and 70 4’s)0 30

Black Teas— “ Nectar " in lead packets
Green Label............. retails 0 26 at 0 20
Chocolate Label— “ 0 35 at 0 25
Blue Isabel................. “ 0 50 at 0 36
Maroon Label......... “ 0 60 at 0 45
Fancy tins—Chocolate, 1-lb......... 0 32è

" “ -Blue, 1-lb.................. 0 42$
“ “ -Maroonrl-lb............. 0 50
" " —Maroon, 1-lb............. 1 5C

" Condor ’’ Ceylon black tea in lead packets
Green Label, is, 4s and Is,
60-lb. cases.............. retail 0 25 at 0 20
Grey Label, $b, {s and Is,
60-lb. cases.............retail 0 30 at 0 23
Yellow Label, 4» and Is,
60-lb. cases ............. retail 0 35 at 0 26
Blue Label, $s, 4» and Is,
50-lb. cases .............retail 0 40 at 0 30
Red Label, $s, 4s and Is,
50-lb. cases ............. retail 0 50 at 0 34
White Label, is, is and Is.
60-lb. cases ............. retail 0 60 at 0 40

Black Teas -“Old Crow ” blend—
Bronzed tins of 10,25,50 and 80-lb.
No. 1................................. per lb. 0 35
No. 2......................... “ 0 30
No. 3.......................  " 0 25 *
No. 4......................... " 0 20
No. 5......................... " 0 174

lipton’s TEA (in packages).

1 lbs & SUil 
Color of 4 lbs.i lbs. for 
Label. per per per

lb. Ib. lb.
Ceylon-India, Ex. ch’st A Yellow 45 47 70

“ " “ B Red 40 42 60
“ No. 1 C Pink 35 37 50
" 2 C Orange 28 40
“ 3CI, Blue 22 30

4 C L. Green 20

Tobacco.
THE EMPIRE TOBACCO CO., LIMITED.

Smoking—Empire, 34s, 5s. and 10s.... $0 39
“ Amber, 8s. and 3s................  0 60

Chewing—Stag, liars, 10§oz............... 0 43
, “ Bobs, 5Js. and 11s ............... 0 44

" '* 10§ oz. bars, 6s............ 0 44
“ Currency, 12 oz. bars, 12s.... 0 47

" 6is. and 12's......... 0 47
1 Old Fox, narrow. 12s............ 0 47
' Snowshne, 14$oz U'rs.spVd 6$ 0 51
' Pay Roll, 7s and 64s............. 0 52
" Fair Play, 8s. and 13s........... 0 53

Vinegar*.
B. d. marceau, Montreal. Per gal.

EMD, pure distilled, highest quality.. $0 30
Condor, pure distilled......................... 0 25
Old Crow............................................... 0 20

Special prices to buyers of large quantities
ORIMBLE'B MALT.

Bulk, i-casks, 25 gals..................$5 45 $10 95
“ casks, 60 “ ............... 10 25 22 40

Bottles, cases, 3 doz.................. 3 25 4 40

Washing Powder.
fairbank’s gold dust.

Five cases assorted—
24 25c. packages...................................$4 66
10010c. “   7 80
100 5c. " ................................ 3 99

Freight prepaid.

Cane’s Woodenware.
UNITED FACTORIES, LIMITED.

Per doz.
Washboards, Victor.............................. $1 35

' Crown.............................. 1 45
" Improved Globe............. 1 60
" Standard Globe............. 1 70
" Original Solid Globe— 2 00
" Superior Sid. Bk. Globe. 2 15
" Jubilee..........................  2 10
“ Pony................................ 0 95

Diamond King (glass).......................... 3 10
Tubs, No. 0.............................................  10 50

“ " 1............................................  8 50
" “ 2............................................ 7 50
“ “ 3............................................ • 50

Pails, No. 1, 2 hoops........................... 1 75

Yeast.
Royal yeast, 3 doz. Sc.nkgs. in case— $1 Ob
Gillett s cream yeast, 3 doz.................... 1 00
Jersey cream yeast cake, 3 doz. 6c.... 1 08 
Virtnria “ “ 3 doz. 5c___ 1 00
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We haw recently taken up the manufacture and sale of the

Cheese Knife
i« the greatest devise for merchants retailing cheese. -«Soon paye for itself," 
is the testimony of everyone who has used the machine for the past year.
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GLASSWARE ?

We are appointing agents in every 
town, giving them exclusive control 
for their district of this up-to-date 
line.

WRITE FOR PARTICULARS.

GOWANS, KENT A CO.,
16 Front St., East, TORONTO.

‘‘ Perfectly ekma from our kitchen to jour

Perfect purity end < 
for us—it will make business for yeu. You’ll | 
cranky customers if you supply them with *

Weth<sy’s 
lMEkotco

the perfectly pure, dean, wholesome mince «teat that 
comes in the dainty packet,

"One Try Spirit" >■

J. H. Wethey, Limited
ST. CATHAMNES. OUT.
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Crosse ^ Blackwell,
PICKLES, SAUCES, JAMS AND PRESERVED PROVISIONS

SPECIAL WHOLESALE AGENTS
LEA <6

At Manufacturers* Prices and Discounts
. ■mu1" j*■■■■]" 1 j.'n.v

C. E. COLSON A SON, Aqewrs,
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