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orcemsrs OF CANADA

The New ldex Trade Newspaper that Shows Relailers How to Sell Goo'ls.

Covers the Entire Canadian
Field and has a Growing Circulation Abroad.

MONTREAL TORONTO WINNIPEG

An Ideal Christmas Gift
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s the Solidhed Display
that sells tacks

Ask your jobber or
FHawhes-TFachson Co.. Mahers
82 “Duane Street. N. V.

IDDODOVBIRROIVICRIIDLD

Quality : High
Price : Fair
Discount : Liberal

Price List and Discount
Sent on Request.

LIBRAIRIE BEAUCHEMIN, LIMITED

Wholesale Booksellers and Stationers
256 St. Paul, 18 Notre Dame West, 26 St. Gabriel
MONTREAL
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Holiday Stationery

HE demand for high-grade Stationery
put up in artistic display boxes has
gradually increased in Canada until

this cluss of goods is now one of the
most neceseary for the retail stationer for
the Holiday trade.

g We have the choicest range of Fine Boxed
Papers we have ever shown. These dainty
boxes comprise styles, not only made up
with fancy holly and other ornamental
papers, but also exquisite effects in figures,
heads, medallion and.embossed tops, in
many sizes and shapes.

q The stock contained in these lines is all
that could be desired and is made up in
the newest cuts of envelopes for notes,

invitations or correspondence.

€@ Linen faced and crash fin-
ish papers are the popular
styles.

@ We will make
up a sample
assortment
of any
size.

Warwick Bros. & Rutter, Ltd., Toronto

Makers of High-grade Stationery
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ALL THE
LEADING WHOLESALE

Stationery and Fancy Goods Houses

SELL

GOODALL’S
PLAYING CARDS

A. 0. HURST, - 24 Scott St., - TORONTO

FOUR NEW POPULAR PICTURES IN COLORS

e - -

- BY o=z

WILL GREFE

THE four picturcs in this setshow great variety

in color schemes while their arrangement
and ever requisite proportion of sentimment has
been gauged to 2 nicety. Having the great advan-
tage of being entirely new subjects they will meet
with almost instantancous sales.

The most advanced color process has been
utilized for reproduction purposes and great care
in the selection of paper and printing.

Each picture is printed on extra hecavy
Copyrighted 1907 by Will Grefe. A FRIEND AT COURT coated paper and plate marked, size 16 by 20 in,

SUBIJECTS

The Possessive Case. The Golden Opportunity. Price S2.00 Per Set of Four
A Friend at Court, The Leap-Year Question. = sz
o =. Z=.ms . e Trade Discount—40 Per Cent. Delivesed

Windsor Publishing Co.,

43-45 W. 27th St.,, New York
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Holiday Goods

Fine New Assoriment now on hand, suitable for Holidays

Fine Leather Goods

BAGS, PURSES, LETTER AND CARD CASES, WRITING
PORTFOL10S, MUSIC ROLLS, ETC.

DIARIES, 1908

Office and Pocket.

INKSTANDS $iiiee

OFFICE SUPPLIES, OFFICE AND
HOME STATIONERY
FOUNTAIN AND STYLO PENS “THE BEST”
FINE ART CALENDARS AND PICTURES
CREPE AND SHEET TISSUE—PAPETERIES
POST CARD ALBUMS—OFFICE BASKETS

BROWN BROS,, w..

Manufeacturing and importing Stationcrs, Toreate

AND STATIONER

{00 ARE INTERESTED IN SOMETHING.

Why not get the best items that

are prlntod on the subject ?

We read and clf fe of new .ever{)‘ week—therefore we
can equip you age s ll atd ecenemisslly for & dchate, apeceh, lecture,
esay or anythiug else n.- uiring up-to«ate information and more of 1t than
your competitors mre lkely to get.

Terms—100 Clippings, . 6.00
')w ““lh

500 . 2100
1,000 o 40.00
fiend for our Booklet, which fully explalus the scope of the clipping

{ndustry,

We have also Vistsof firms fn every branch of trade in the Dominlon
the professions, club members, society, ete,, And we are prepared to addres
and mafl circulars or leucn 10 theso at -ny time,

THE CANADIAN PRESS CLIPPING BUREAU,

232 Melill Streot, 10 Frent 8t, Kast,
MORNTREAL TORONTO.

A. Molling & Co., Hanover

(350 workeraeylp one¢) (CERMANY)
17 Stone-and 8 Book-printing machines

§ Fine Art Printers

of Children-Toy- and Painting-Books
Xmas-New-Years- and Valentine-Cards
lllustrated Postcards.Calendars and Studtes

® Chromos, Fancy-Papers, Menus ®
Show-Cards Advertising-Cards
CATALOGUES of any description and for every branch

Large Embossing-Book-binding- and Bor-making-Department
==——=———— First-class werk »  Promplly geinery, —=—ee———

(e ad 2 2 4 2 3 3 2 2 23 2 2 1 % Y XN ¥ VTV TTRN

“Sports” Playmg Cards

THE BEST VALUE
INTHHE MARKET.

ONE OF MANY
VARIETIES.

SPECIAL CARD FOR
WHIST PLAYERS

bl Vi

We are headgrarters for PLAYING CARDS
MADE IN CANADA.
Style sad Snish cqual to Imported Cards.

Advertising Cards of all sorts=Novel Designs.
FOR BAlPl.'ES AND PRICES APPLY—

LACROSSE DESIGN.

?
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The UNION CARD & PAPER (0.,

Limited

MONTREAL.
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BERLIN’S PAPERS

Papors of Satisfaction Style, Quelity, Rehabxhty

A New i
Tablet!

BERLIN’'S LOUISINE
LAWN
o 2 Weddings, Ream Goods

30 1b. Lawa Finish Stoch Tablets’ Typewrlter
chk Sellers! Papers, Papeteries

New YorKk Salesrooms
847 to 535D West Z7th Stroeet

B e SEIEL L

Y BERLIN }

;' NEW YORR K

ALL SIZES l5c 62) Broadway, 130 Willlam Street
SELL AT . BERLIN @& JONES
SAMPLES ON REQUEST NEW YORN, U.S.A

The * Independent,” “*Juco” and “ Yulcan’ Siylographic and Fountain Pens are of superior quality

(QREY ~inpf PR BN are v

Stylographics retail at 78 cents and upwsrd. Fouatains eetsll 21 $1.00 and upward. Correspondence sollcited.
Catalogues ead discounts on application. Established 1884,

J. M. ULLRICH & CO., Manufacturers, - 27 Thames 8t., New York, N Y.

THE MAJESTIC
Loose Leaf Ledger

is made t.,0 satisfy the demand
of the most. critiical buyer

Simplicity — Durability — Beauty
Stationers! Sell the Line of Quality

THE MAJESTIC
Transfer Ledger

is made in various st.yles of binding
Used for Office Records of all kinds

Wrlte us for 72.page Catalogue

Sieber & Trussell Manyfacturing Company

Office and Factory :

4000-2-4-6 Laclede Avenuye, £T. LOVUIS, MO.
3
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This is a

- fountain

pencil that

writes like a

lend pencil. It

answers every pur-

pose, writes more

smoothly and is much

more convenient than

a fountain pen.The Red

Dwarf Ink

Pencil is a

time - saver

for all writ-

ers, men,

women or

children,

business,

profession-

al or travelling. Can be carried in any

pocket, in any position, up-side down,

if you wish, without slightest danger of

leaking. Holds a lurge sapply of ink

preserved in excellent condition for an

indefinite period, used with ordinary thin

ink. Never soils the fingers or clothes.

The feeder of the Red Dwarf Ink Pencil

is made of platinum, the writing point of

iridium (the hardest known metal). The

point, being round, never sticks in the

paper, and makes perfectly legible car-

bon copies. Just the thing for Salesmen.

The Red Dwarf Ink Pencil is guaran-

teed in material, constructionandopera-

tion. Made in two sizes: No. 1 (43 in.

long) and No. 2 (5% in. long). The merits

of the Red Dwarf Ink Pencil, backed by

our advertising to the public, make the

“Red Dwarf” the fastest selling pen on
the market.

EITHER SIZE $2.00 RETAIL

FOR PRICES TO THE TRADE WRITE

THE RED DWARF INK PENCIL COMPANY
P.0. Box 1353, WINNIPEG

Geners) Adests bor Cosads, or 1o

JAMES CROIL, Coristine Bldg., MONTREAL

Sele Ajest lor Pronisce of Guibec

INK STOCK

HOW 1S IT, GETTING LOW?

Ought to have stocked up before the
cold weather, but we know how hard

it is to keep

CARTER’S
WRITING FLUID

Sells on sight and is the
kind that brinzs in re-
orders, Best to handle,
for it pushes itself. Once
sold and you have a
satisfied customer.

(ARTERS

@

The
Carter’s Ink Co.

BOSTON, NEW YORK, MONTREAL

PRIZES! PRIZES!

Open to all Subscribers

Bookseller and Stationer

WINDOW DISPLAYS
NEWSPAPER ADVERTISEMENTS
INTERIOR DISPLAYS
CHRISTMAS SELLING IDEAS

Full Particulars given

on Page Nine of this issue

Addrass the Editor—
BOOKSELLER and STATIONER
10 Froat St. East, - TORONTO




BOOKSELLER

when angry, but
don't mall it until
next day. & :»

MNpSA UORN

Comright 1907 by W. N, Goilagher Co.

The W. H. Gallagher Co. s.

Make Five Dollars!

The Editor of Bookseller and
Statjioner would like you to send
him two copies of your local
paper containing your best
Christmas advertisement. If
your advertisement is the best
submitted, he will present you
with a Prize of Five Dollars.
It won’t cost you much to enter
this competition so have a try.
Particulars on Page Nine.

Bookseller and Stationer

10 FRONT ST. EAST, - TORONTO

— | EVEN IF YOU ARE

MAKING MORE MONEY THAN YOU NEED

wouldn't an investment that returns $100.00 for
$35.00 interest you as a siationer ?

Write for catalog J with special offer on our catchy miniatures
and snappy mottoes.

AND STATIONER

Sreming
Copyright 1987 by W. W, Batlagher Co.

et pireive. New York City

HIGGINS’
OFFICE PASTE

PURE, opalescent, white paste,semil.
fluid, or midway between a lluld
mucllege and o
uoa-lluld orset.
paste. It
spreads with
great caseand smooth.
ness, catches quichly,
drles readity, has
great adheslve power,
and aoes not warp the
paper. Very popular
for general office o¢
homeuse. The brush.
holding device (our
own pateat) forma an
attractive mathod of
holding the brush for
dlsplay. In use, the
brush Is wlhihdrawa,
the laner dlekx or
lining ofthe cap removed, and the brush passed up vertically through
the cap. lnthis position itcan de adlusted to any desired helght with
reference to contents, thus always Insuring the proper quantity of pasce
on the brash. 1tlsa splendld gencral paste, put up In & novel, pracel.
calead besutiful manner.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS
The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturers

NEW YORK -+ CHICAGO - LONLON
Mala Office and Factory, BROOKLYN, N.Y., U.S.A.

Western

Booksellers and Stationers

Our stock of books, stationery and printers’
supplies is large and well assorted. We can
ship promptly. Save time by ordering from us.

Clark Bros. & Co., Limited,

WHOLESALE STATIONERS

Winnipeg, Man.
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Greatest Pleasure
is the giving of
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The valuc of Waterman's ldeal as one of the most appropriate and inexpensive
Christmas gifts has been Nntionall(y recoinized and during this season of the year affords
one of the most extensive and protitable lines that can be handled by the trade. It is the
leader of all other makes. We extend to the trade every J)ouible aid that we can in the
way of advertising literature, show cases, electrotypes and window displays to properly
present and advertise the line. Ourbroad National advertising creates a very extensive
demand which can readily be localized by you with a little publicity.

Write for complete information to-day. Our pens are salable throughout the entire
year and the Christmas trade will permanently establish your department.

=]
\; .
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1€ not already received, write for our holiday issue of the Pen
Prophet. Our trade publication of great value (o dealers.

L. E. Waterman Co. of Canada, Limited

136-138 A St. James St., MONTREAL
NEW YORK LONDON
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Here are a few illustrations showing the beautiful designs in

Congress Playing Cards

Over.100 designs to select from—each one outvying the other
in beauty and coloring. Nothing makes a more acceptable
holiday gift than Congress Playing Cards, Dealers should see
that their stock is complete in order to supply the demand for
holiday trade. Order through your jobber.

The U. S. Playing Card Co., Cincinnati, U. S. A.

TN witY, Tni run,
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[CTILS [ ] OLA wOOu TAIRY,
Above derizus copyright, 1909~ 130-1+2-3-4-3-6-7, by The U. 3. Ilaylag Cand Co, Clacinnatt, U 8. A.
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GOLD FRAME

LOCAL VIEW POST CARDS

The
Latest
Hit.

This style of card is
one of the most popular
we have ever puton the
market. Even at this
season ofthe year when
view cards, as a rule,
are not the big sellers
they arein thesummer,
the Gold Frame Card
sells beyond our most
sanguine expectations.

The above illustration will give you a general idea of the nature of the Gold Frame Card, but you have to see a sample to gain a
cloar idea of its real attractiveness. WE MAKE THESE UP FROM YOUR OWN PHOTOS—just fancy what a sensation you
would create in your town or city should you offer some of your own well-known views in this style! They are miniature pictures
in frames that have every appearance of burnished gold itself. You will make a big scoop if you get some of these NOW.

Prices on local editions, together with samples, will be sent upon application.

Xnias Post Cards

Series No. 1-X.

One hundred designs showing Sasta Claws, Childron,
Landecapes, Birdies, Bells. Holly. stc. All high clase Gorman
Lithographed cards—the famous Atbrecit and Meister lice.

Price, Emboessed, pec 100, $1.20
Price, not Embossed. per 100, $1.00

Tickler Cards

Owe of our naw and papular noveltics,
Protty colored cards, with a miniature
(eathor duster in bright colars and tied

¢ oilk titho-.

with catchy r&nm
pov‘«-‘ velvet. such as “| am tickled
with Toronte.” using the name of your
own tewn. Try seme,

Price por 100, $2.00.

Series No. 2-X—Opal Xmas.

More descrigtion t de this eite kine justice.
Santa Claus Note Cards Extra beavily embossed, ainbrush tinted—the scme of
porfoction. Price per 100, $2.00,

A POPULAR XMAS CARD. with a tiay
envelope and nete printed in ecript: “A nete
from Senta Clawa™ A Bittle letter can be
wiitton 2nd inserted —goes for one cont if nat
soaled. See cut

Price $2.00 por 100,

Xmas Leather Cards.

10 desigme, hand celored. Very popalar.
Price per 100, $3.00.

Sanmta Claus Note Carde.

IMPORTANT.—The business formerly conducted by W. G. MacFarlane is now incorporated and will operate under the name of
The MacFardans Company, and as such wish to thank you for your patronage of the past and solicit a iberal volume of your
business for 1908. A complete stock of everything good and a policy which will enable us to keep scmething new going all ths time
will see yourinteroots well catered to.  We wish every Poat Card Dealer and Stationer a Merry Christmas and a Prosperous New Year,

60 Front St. W.

The MacFarlane Company, “roronto




Subscription, One Dollar a Year, Single Coples, Ten Cents.
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Some Prize Offers for Christmas
Open to OQur Readers

In order to stimulate interest in the show window and Advertisements entered in the competition should be
the newspaper advertisement this season, the cditor of  from one to four columns in widih and should deal with
BookseHer and Stationer is offering two five-dollar cash  the sale of Christmmas goods. In the case of the adver-
prizes for the best Christmas window display and the tisement competition, there should be no diffienlly what-
best Christmas newspaper advertisement.  These prizes ever in making an entry. ‘There is no exfra expense
are open to subseribers to Bookseller and Stationer or entailed.  You probably advertise anyway and all yeu
to clerks employed in stores where the Bookseller and  have to do is to send in a couple of capies of the paper
Stationer is received, The editur will veceive entries in containing the ad.

both competitions up to January 13 in m‘dgr 10_ allow While the writing of the ads, must neeegsavily he
Western competitors time to communicate with him, done by a merchant or clerk. the arrangement of the
Get Good Photos. watter can be done by the local printer. Too often both

werchant and country publisher negleet to give proper
attention to the modern and attractive display of adver.
tiscments. Poorly set ads. fail to bring the merchant
proper returns and the merchant gets to lnok upon his
ad. appropriation as a chavifable contvibuiion te the pub-
lisher. Both merchant and publisher are losers. Ask
your local publisher to co-operate in getting up a series
B of Christmas business bring ads, and send in one or all
itted. One Dollar Apiece of the series. The prize is worth getting but the experi-
ne ar Apiece. . . ence 18 worth more than the prize.
Every photograph sent in, in this competition, will be )
carefully considered and n number will be selected for Prizes for Ideas.
publica{ion. Each one so sclected will be paid for at the
rate of one dollar apicee.  This should be an tnducement
for evervhody to enter the competition. LEven though
you m:\.\: not consider your display to be in the first-
prize class, the chauces are it will ha worth a doll:\.r to us.
So do not halid back on that account, bul send in your
photograph  anyway. Accompanying each photograph
should be sent a brief written deseription of how the
display was construeted, with some infm:umlion regard-
ing results sceured in sales of articles displayed. 'Such
deseription need not be lengthy but shonld contain all
the prineipal features of the window.

Ju the ease of the window display, photogeaphs will,
of comrse, have to be submitted and it is essential that
such photos. as are seant in, shall be well-taken. T‘-IQ
winning photograph will have to be veproduced and, in
order to get satistactory reproduction, the photo must
be a good vne. In the ease of the advertisement, (wo
copics of the paper containing the same shonld be sub-

During the coming holiday seagon much will depend
upon the wethods of displaying woods, of arranging the
store interior. of putting tagether some novel display
fixture or table for the display of speeial lines or of
devising some orpminal advertising scheme to sell goods.
Every merchant should encourage his store assistants
to put their brains to work to iigure out speeial plans
which =will help to clean out the holiday goods in stock
as carly as possible. It might even be worth while to
offer a priza for the best suggestion made by any of the
store stafl.  Bookseller and Stationer vepeats ils oifer
of a doliar eash prize for cvery idea suhmitted. These
The Kind of Display. should be embodied in written paragraphs of from one

The window display must be made up of goods wsually 1o two hundred words each.

carried in o book, stationery or i‘m_\cy gu.ods s‘torc. This, Interior Displays.
of course, will not exclude mechanieal windows for these . '
are usnally made np of actieles that way be elassed as The editor would alse like to have photogeaphs of

tovs. The display must have been wmade during the interior displays submitted to him b for such as are
pr.cscnl holiday seasen and must have been the work of  found sml:\‘blo pavizent will lu'- made. Verv wften n
the proprietor or one of his clerks, Tt is our hopes that meneral holiday scheme i earried out hrenghout the
clerks will cuter s emmnpetition. Te win the prize \\"hnlv sore: o photograph of §1 weuld prose most justruc-
and have the digplay appear in Bookseller and Statiener  tive.  Or clse, one of Iho. departments hag a spreinl
vill be a feather in any clerk’s hat and will prove a armngement that mwakes it unigne, A1 these specind
valuable reconumendation at some future date. displays are interesting aml we want photos of them.

9
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Work of the Booksellers’ and Stationers’ Association

An Active Time

Notember hax beeir-an active month in- the annals- of
the Buokeellers' and Stationers” Asscejation of Ontario.
AU least three projects ave-teing worked-out to-a satis-
factory conclusion  Particulars of these follow.

What we.fieed now is more members, There are -hun-
dreds of booksellets in the province who ought to give
the association -their support.

Cannot  members  help a little? A word here and
thete should do :mod The association is not a name
only. 1t is an active organization. You, who are not a
miember, réad=these-two-pages-and:=see-what we-are- doing
for the Lenefit of ‘the hookselling trade.

Ammumuw

On Saturday, December 7, there appeared in 2 num-
ber of leading Canadian newspapers, the advertisement
shown on this page. It was placed in prominent -posi-
tions in-these-papers_and was_probably read-by hundreds
of thonsands of readers. Its influence was calculated to
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MLEEOD -& AU.E!\
: MUSSON BOOK CO.
3 WESTMINSTER CO. z

be felt au all parts of the Dominien and increased sales
ol-books-for Christmas- gifts were looked=for as-a- Tesult.

The question naturally arose in the minds of many
veaders -of the-newspaper press, what interests were be-
hind=this-impersonal-advertising- This needzbe-no-secret.
The promoters of the scheme were the Bookscllers” and
Stateners” Association of Ontario and 1he necessary
funda fo carTy it out were genercusly provided by -eight
Toronta mﬂﬂ;ﬂlmg houses, ‘whose maties appear in the
Accompanying-hofiot Toll.

The campaign thiz year is largely sxperimental, and
only & fow jrapers with largeé-cireulations are-being used.
The e “Patromize your Iocal bookseller.” which iz af-
fixed 1o each advertisement. makes 1t of benefif To-every
Froukseller  w towhs where the favored newspapers eir-
culate

The sdea Ut the Bocksellers’ Assuciation it an in-
affective and  useless organzatien shoull be obliterated
from the mind of the trade This advertivng campaign
demmnsirates its utility in T uncertam way. He would
te & parmew mindedzbookseller. indeed who failed—to zee

some advantage in a scheme of thiskind. The metro-
politan dailies have big cireulations. throughout ‘the
towns and smaller cities of the province and any adver-
tising appearing in thém reaches a large number -of
people throughout the country.

Not onlv members-of the association, but outsiders-as
well. benetit by this scheme. It hax been -the poliey of
the association since its organization to work for the
whole -trade, believing that only by doing so would:thére
be justification for jits existence. In return, it is but
natural that the associntion should expect the trade to
support it. The membeu%*zp fee is extremely low and
every -bookseller ifi-the provitice should=be entolled. There
are-sécretarial and-other-expenses -in-connection with the
work of the association, that have to be met, and the
more -nembers, the greater the inecome and the more
good will be-done.

As may be gaibcrcd from the advertisement shown,
the idea of this Christmas advertising campaign is to-
awake in the mind of the -public the idea that books
make acceptable-Christmas-gifts. When the “daily:papers
are-full-of-advertisements of jewelty, leather goods, furs,

dey goods,,c(c., _and:book advertisements-are-so-extréme-

1y ~carce, it is-greatly to-the-interest of the-booksellers
that the-public should-be reminded-of such pre-cminently
useful Christmas-gifts. as-books.

The advertising appeared first in big city dailies. 1t
js the intention- of the assoviation to-rin small ads. in
quite a number of the smaller &ity dailies the week be-
fore Christmas. A more extensive campaign than this
would be a financial impossibility. As it is, the Ppub~
lishérs-have been very-generous-and the-biest possible-use
is being made-ol-their-donations.

Electrotypes of any of the association’s advertise-
ments will be supplied to bovksellers at cost. Tt the
‘booksellers in any town club together, ‘theéy can get an
electro -of-the ad. on -this page -for a mere-song and-Tun
it in -their local paper at a very small cost. This idea
is- cemmendd -to-them.

herewith to the pubhshers, who J%@ the funds to
carry on the-campaign. Any other-publishers, who-thiak
the work a_good-one and who would like-to-support it,
are invited-to communicate ‘with -the secretary, 10-Front
Street East, Toronto. let no one think himself over-
Tooked.

Dollecting Overdse Acce .

Interest in the scheme Ior eo]lecun‘ acoounts from
delinquent customers, outlined in the last number ol
Ruokseller and Stationer, is slowly hiag awakencd. “Fhe
Christinas rush-has -at present full sway in-the minds of
the booksellers, -but when:the-holiday is-over- the -problem
of collécting overdue -accounts will return with greater
force. Then will be the time to test the association’s
scheme.

Several mombers of the association have written in
for a supply of the documents required for making the
-éollections, but as vet no-definite Teports have been re-
ceived as 1o how Hective they have been found. The
Mardware Association continues to-use them with-splea-

did- suceess. The secretary of that organization Treports
that repeat orders for -the blanks have been coming in
lately, with -endorsations of-the whele-plan.

A civedlar sctting forth the details of the scheme
will be sent ont shortly by the secretary of the Book-
sellers” Association to overy ‘bookseller in the provimee.
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It is hoped that many non-members of the association,
realizing the value of the scheme, will be induced to pay
the membership fee and join the association in order to
benefit by it.

The scheme in brief provides_for sixty copies of blank
letter " No. 1, and forty copics of blank
letter No. 2, with envelopes for cach. These are provid-
ed to members of the association for the sum of one
dollar, to cover cost of printing and postage. Nun-
members, on paying the membership fee of two dollars,
are entitled to secure the blank forms at this price.

The stringency in the money market, tho demands of
tho jobbers and ths increased cost of living, make it jm-
perative that monoy should be collected promptly. Many
accounts are long ovetdue, and ordinary methods of col-
lecting thent have been found unsatisfactory. A trial of
the association’s plan will not catail much. expense and
is likely to lead to good results.

A Ohristmas Book List.
The Booksellers of the province and the Dominion

were a little slow in taking up the idea of the Christinas
hook list, as explained last month., The result was that

I

would have been too comprehensive for their use and
were thus deterred from owdering it.

Tlowever, twenty-six booksellers put in orders vary-
ing in quaatity from 100 to 1,000, These booksellers are
located all the way from Halifax to Vancouver, so that
the association’s list will be civculated throughout the
whole Dominion.

—_——

DRASTIC LAW IN AUSTRALIA.

Under the new Australian tariff Gl per pound is levied
upon magazines, one-fifth of the contents of which is ad-
vertising matter, Canadian trade journals are included
amongst the magazines. Where single copics have bheen
mailed they have heen allowed to pass, but when pack-
ages, in which two or more are fncluded, have been sent,
the duty has been demanded hefore the delivery by  the
post office authoritics.

Mutilated magazines are one of the first results of the
new Australian tarff.  Subsecribers o the Strand, Wind-
sor, and other popular monthlies, are writing to the Mel-
hourne papers, indignantly complaining of the condition
in which the Angust numbers reached them. Nearly all

® LI ) .H"*'**“_!«*.*"*I*!***;*z***iz*oii*;i!ioi"!

Why Not Books For Christmas ?
q
q
q

q

Yes, why not? Come to think of it, a book present is the
very thing, especially for your friends in the old country.
There are lots of handsome and interesting books about ganada.
any one of which would be appreciated by people in the
old country, far more than anything else you could think of.
You can get all kinds of books—descriptive books, novels,
poetry, biography—a range of choice to suit the taste of every
one of your friends.  Yet the cost is very moderate !

The best of a book present—especially for friends at a distance
—is, that it's so easy to send. Just wrap a piece of paper
around it, tie the string, write the address, J)rop in the box—
and there you are.

"Tisn't like jewelry or similar stuff, which is not only difficult
to choose correctly and is very costly, but is hard to pack, and
may reach your friend in a more or less damaged condition.
There’s no use talking—books are the best things for Christmas

Presents.

q
q
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& Patronize Your Local Bookseller %3

while sufficient orders wete recaved to warrant ats pub-  the adverlising pages were torn out by rude force, This

lication, yet the total issue was not large enough to en-
able the seeretary to reduce the price. This is unfortu-
nate, as it was hoped that there would be such a big
response to the invitation to subseribe that the cost to
cach subseriber would have been very materially reduced.

‘Probably the most scrious obstacle in the way was
the uncertainty in the minds of the booksellers as to
just what the list woul? contain. Tt was impossible un-
dar the circumstances to prepare the list beforchand and
submii samples, for the reason that we zould not go to
the cxpense of doing this in face of a probable lailure to
make good. And many doubtless helieved that the list

was done by the agents with the permission of the Com-
monwealth  Minister of Customs, who has granted the
publishers four months’ grace to make fresh arrange-
ments, s0 as to reduce the magazines to a size that would
cnable themn to cseape the new heavy duty on imported
publieations containing advertising matler in the propor.
tion of more than one-fifth of the general contents.

The Melhourne manager of Ward, Lock & Co., the
publishers of the Windsor Magazine, says it has hitherto
been sold in Australia at sixpence, but if this provision
in the new tariff is passed the price in foture eannot be
less than fifteen pence.
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Good Stationery Advertising | Occasional Chats

How to Produce It By W. F. Ralph

I you were to diligently plod through the files of  cunently a desirable one from the Christmas present
Canatian daily papers for the preChiistmas weeks of  standpoint—be left out of the procession of successful ad-
1906, your seatch would  be rewarded by the sight of  verlisers ?
mghty few stationery or book adsertisements. But this Iovervone interested in the Canadian book and sta-
vear s different. One can hardly look at a daily ocaper  tionery trade will note with gladness that booksellers the
this year without comng across book and stationery «d-  couniry over are waking up to the business-building pus-
verusing.  This is & bopeful sign.  In spite of the dolor-  sibilities of advertising.
ous wails of the calamity howlers, whose distorted men- Perhaps a good deal of encouragement was given by
tal vasions conjure up pictures of blue ruin in every quar-  the cfiforts of the Booksellers’ and Stationers’ Associa-
ter , o spite of a certann amount of huandad stningeney,  tion of Ontario, who, through their cnergetic secretary,
and the resuiting ampulse to greater ceonomy n many  have organized a little co-operative advertising scheme.
homes, 1t would not be the least Wt surpnising ff the 1 have the association booklet before me, and it is a e
sfationers of Canada were fo discover this season (o be  good one.
the banner Chnistmas scason of their experience, In size it is about 33 inches by 6. The cover, which

The amount of book advertising being done—and the  was specially designed for the purpose, has a thorouphiy

Christmas-like appearance. There is a border of con-
- Savee bt concnee ventionalized holly ; within the border, centrally located,

BB Never Before Has Our Book De : —— 18 a circle of holly surrounding **1807 ™ the holly leaves

i are in green and the berries in red—the ground color of
.___.____E‘:M %'_‘__s‘_‘_’.gg““_?!tt:*___;" the cover being a nice tone of light blue. The title,

bty e e @ ot v o o ot e “Ioliday Books,” is hand-lettered—‘Holiday*’ in greer,
and “*Books™ in red. Inside, the composition is [uliv
worthy of the ncat cover. In licu of a title page, one
page has this little bit of philosophy printed in old Jng-
lish 1n its centre: **No matter what his rank or posi-
tion may be, the lover of hooks is the richest and happi-
est of men—Langlord.” A neat halftone of Sir Gilhert
Parker makes a good frontispicce. The next page, under
the title of “Books for Christmas,” contains a briet, hut
powerful argument in support of books for Christinas
presents. On the other side of this page is a *'Fore-
word,” whercin the reader is remnded that there are
more hooks in stock than thore set out within the bhock-
let ; and a cordial invitation is given to visit the ~tore,
as well as a suggestion that any book not in steck con
instantly be obtained by the bookscller from the pub-
lisker. Then follows about 24 pages of short, readable
deseriptions of various popular hooks, and three pages of
wvenile book description, illustrated throughout with
cuts of authors, hooks, and facsimile book illustrations.
The little booklet is a very creditable production, and
those who were not in on the co-operative scheme have
something to regret.

While our minds are on catalogues we might notice
that of the W. A. Murray Co., Lid, of Toronto. This
is about the finest and largest Canadian retail hook cata-
logue that I have stumbled across. The cover design is
very striking. On a bright green giound, occupying the
greater part of it, is a red-covered book, having a gilt
top. The title on back and front, printed in gilt bronze
18, *The Scason and its Gifts.” Surrounding the title
18 a white horder, in which are printed conventionalized
holly leaves and berries. This catalogue is illustrated
after the same style as that of the association booklet.
In its 61 pages 1t contains, hesides hooks, some items of
boxed stationery, fancy goods and pictures.

quality of a4 good deal of i—fully Justafics s prophecy
of prospenity. It ax a logical poopheey. *The time  to
advetline,” says some 1807 cditton of Solomon, *1s when
vou wabhl mete basiness It stands to Icason, doesn’t
1 U vou don't tell people what you've got, and tell
thuan often, how can vou expect them te know anything
about You and vour goeds ¥ And doesn”t it also stand to
trason that ativul thas Gitne of vear there are huadreds
of theusatids of possaibide book buvers who ate wavering
v to what preents they shall buy for their {riends ?

They ate anxious to he told what to bhuy. They read the e

abvertined suggestions of menchants with the utmost British Columbia is a big place. It has blg moun-
s Shall thie bookseller—the man whose stock is  tains, big rivers, big vallevs, big problems and a lig

lﬂ
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future. Suriounded as they are, by things of great sice,
it is no wonder the B.C. bookscllers have big thoughts
and go in for hig advertising. The advertisement of
David Spencer, Ltd., reproduced on this page, occupicd
full-page space in the Victona Daily Colomst. It truly
is a whopper ! 1t is unique in Canadian book advertis-
ing, Leing about the largest retail newspaper book ad-
vertisement ever printed, as far as 1 know, in Canada.

Like the great west itself, this ad. has more good
points than mere size. It has points worth studying by
the trade. Although the reproduction is  necessarily
small. it is sufficiently large to show the general har-
monjous lay-out of the ad., and its division into certain
sections. Observe the well-balanced  heading, and  the
convincingly-written opening paragrapn .

Some prople have been heard to declare that argu-
mentative paragraphs at the opening of an ad. are un-
necessary and wmerely occupy space that might hetler he
filled with priced items. But the practice of the largest
and most successful advertisers on the continent scems
to prove the opposite. All the hust advertisers use
argument. It stands to reason anyway ! The argument,
(or, as it is often called, *“talk'’) is the thing which gets
the reader interested in the goods. It puts his mind in
that condifion where a price makes an impression. It
rouses the interest as a mere statement of article and
price could not do.

In thé ad. we are now cousidering, it will be observ-
cd that the stock advertised is divided into certain classes
or sections. In most cases, the very good plan has bheen
adopted of a short paragraph, descriptive of the class
generally, ending  with the price (in heavy type),” per
volume. Then follows a list of the books, with author’s
names. The cfiectiveness of this plan will be at once ap-
pareat. Take the first scetion, under the heading of
‘“The Sunshine Library for Young People.”” The para-
graph following this headiug, which has reference to all
the books listed under it, is as follows : *‘“This admir-
able line of books for young people contains some of the
choicest stories for children ever written. The volumes

The Busy Book Store

'Phone 72

Presents for Oversea

Those scading Christmas presents overscea
should get them away  carly in order that
they may arrive at their destination on time.

We have an excellent assortment of Christ-
mas and New Year’s Cards, Bouks, Novelties,
and many other lines of most suitable pres-
ents to choouse from. Do not forget that your
friends in other lands will be glad to be re-
membered and anything you may purchase at
our store will please them, and you.

Scott & Tierney

ate well printed, illustrated wath frunlispicees, and -
tractively bound an new style with separate design by
the best artists for cach cover. Per volume—35¢."

It will be scen that this paragraph answers the maimn

questions which would naturally arise in the mind of a
reader who ook notice of the title and prices. **Falks"
should always have that end in view—to glve infotmu-
tion which would naturally be desived by a prospeetive
buyer before he spent his money.

Jumping clean across the continent from Victoria,
B.C., to Sackville, N.B., we land upon an ad., which 1s

Chas. L. NelleS

The
Holiday Season

is now approaching and the public are
informed that this business will be under
the same control as last year, owing to the
fact that the money market has upset the
negotiations for selling out.

OUR BUYER is now in New York and will pick
up some of the big snaps that are always
to be had at this season.

DECEMBER 1st will find every line complete
and at prices that will sell them.

Chas. L. Nelles

cutirely different from the one we have just considered
1t is taken from the Sackville, N.B., Tribune, (where it
occupied a space 13 by 3 inches), and advertises ihe
hookstore of W, R, Rodd.  Lnder the heading, “*New Fall
Fiction,” is a hst of the latest fiction, with author's
names, followed by the statement, (in black-face type)
that *“These are the best selling books to-day, and are
the choice of this vear's publications,” then the name-
plate. This is a more conservative ad. than the western
one, and, on the whole, good use seems to have heen
made of the space. Prices, however, are not given, which
omission might result in deferring sales.  Perhaps also, a
short, crisp, desire-to-have-creating paragraph might have
been an improvement.

The ad. of ¢, L. Nelles is in the nature of an au-
nouncement of intended new stock ; and as such is ron-
vinaingly written and attractively set up, and should be
remembered by the reader who sees Mr. Nelles® future
ads. of some of the new stoek referred to.

L
..

Scott & Tierney’s ald. touches a different note from
that of any ad. yet considered. 1t is directed to the cle-
ment of the public who have {riends over the sea in the
Old Countryv. ‘This clement is rapdlv becoming of great
mnportanee, and willl undoubtedly be one of the main
buving fotaes of this scason’s trade.  And the hookseller
v wse who goes alter it While no priced jtems  are
given in the ad . Christmas cavds, bhooks, cte, are at-
tractively suggested, and the ad. 15 a very creditable one.

13
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About Men in the Trade

1L M. Caldwell, head of the firm of H. M. Caldwell
& Co., Boston, was in Toronto aboul the first  of the
month,

A ¢ Chiswell, who  conducted the Totonto  News
Ageney in Guelph previous to 1ast August, at which time
he sold out {o Mitchell & Campany, commenced a statioa-
ery and newspaper business on Market street. #le has
been in business about a month now and is having fair
AULCESS.

Mitehell & Company who took over the Toronlo
Newspaper Ageney in Guelph, Ont,, Jast August, have de-

TEORGE WILSON,

Newly-tleeted Psesident of  the Northwest  Commercial
Travelers® Asrsociation.

velaped wnto the ook, stationery and scheol supply busi-
nesy, al b3 Cuebee stroet. Mo Mitceheld,  the manager,
was an e bustiness before some vears ago and is  well
expenenced.

W, Willinmson, of Por: Hope has taken his son, W,
C. Williamson, anto partnership and the finn name is now
Willinmson & Sen,  The steck hrs been vesarranged and
the xtore ias taken on a new and moe attractive appear-
ance.  New goods hiave been added, making up a very
attractive Chnistans steek.

John Monzan, of Raphael Tuck & Sons, Co. spent
the 1imst week of December at the King Edward, Toronia,
clearing up some hie erders, M Morgan is well pleased
with -the vear’s busivess, wWhieh he savs has been thres
times as big as 1906, At the first of ueat vear, additions
will be made to the traveling stafl,

The Dennison Mamnfacturing  Co. Canadian head.
quarters, Montreal, intend waking a few changes in heir
stafl abont January 1st. W, O Musten, who has vepre-
setted this finn i Canada for the past two years, will
teave for New York shortly.  He will cover New Jersey
for Ins firm The present Toronte representative, W,
E. P, Hewell, will assume charge with headquarters i
Turentn.  Charles . Wright will  cover th- Eastern
Provinices as usual, and Mr. Lueas will assist Mr. Howell
m Ontanoe,
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According tu all accounts the handicap golf watch
played at the Mississanga Golf Club’s links near Togonto
Iast month by n nunber of prominent book and stationery
men, was a great and glorious event. €. A. Caldwell,
the man who makes Dana Esies & Co.’s books famous,
won fame for himself by obliterating all his opponents
and winning the cup.  Willinm Smellie, of George B.
Hurd & Co. was there and put up n strong game. So
also did A, D. McMullen, of 1. M. Caldwell Co. His
playing is reported to have been remarkable, Another
compelitfor, who did well, was J. S. M. Ridley, of the
Underwood Ink Co. Of the rest, the less said fhi bet-
ter, but we would like to see the event made an annual
event, open to all ook and stalionery travelers.

George Wilson.

In Geo. Wilson, their newly-clected president, the
Northwest Commercinl Travelers® Association have a
man who is closely in touch with the boys on the road.
a man of broad sympathies and wide experience with the
life of the mau with the grip. For years Mr. Wilson
was an active traveler, being the first salesman sent ont
by Clark Bros. Co, Winnipeg, after the organization
of their business in 1889. The trade throughout the West-
ern Provinees, therefore, kuow him well and join with
Rookseller and Stationer in congratulating the commer-
cial teavelers on their good fortune in having secured
Mr. Wilson to 611 the most responsible and honorable
position in their gift.

Mr. Wilson was one of the setive spivits behind the
movemend for the ereetion « £ the Traveles? Club buildinge
i Winnipe: 2ad was n hard worker on the buildine
committer when onee the projeet was deeided upon. The
new elub is to be formally opencd this month.

THOS. E. MENZIES,
Managaing Director Menrzies & Co., Lid., 19 Wellington
¢ Street East, Toronto.

Thomas E. Menzies.
Thomas E. Menzies leaves  for England about the
mildle of this wmonth on hix annual trip in the interests
of the sinm’s business. \While abroad Mr. Menzies will
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visit Menzies & Co., Limited, prineipals in Great Britain
amd Burope, and the dilferent manufncturers of station-
ery, faney leather goods and publishews of fine aet pub-
lieations in seaveh of new lines to interes! the Canadinn
trade. .

The tiem of Menzies & Co. has been recently convert-
ed into a joint stoek company and the enlistment of more
capital, a Iarger warchouse amd an inereased stall of
travelers and employes will enable them to tuke on move
agencies and to enrry a farger aud more varied stock
of staple articles,  Menzies & Co. are generally reesgnized
as the most important irm of manufacturers’ agents in
theiv own line in Canada and the rapid growth of theiv
business amd the high characler for infeprity and fair-
dealing, which they enjoy is due in a large measure to
the efforts of their encrgelic manager whose portrait
appears on this page.

James C. Linton.

The firm of Linton Bres, bookscllers, sintioners and
deaters iu wall paper, toys, cle, is with the exception

JAMES C. LINTON.
Proprictor, Linton Bros., Calgary,

of the Hudson's Bay Company, the oldest firm doing
husiness in Culgary.

The firm, up to a couple of years age cousisted of
James Cooand Thomas B, Lanton, and altheugh the name
has remained unchanged. Juwesz C. Linton is the sole
proprictor. he having purchased  the  interes: of his
brother in the business.

The Lintons fisst engaged in business in Rat Portage
in 1883, In 1884 James (. came to Calgary and apened
husiness in the store now cecupied by Co 0. Wynn, next
door east of the Royal Hotel, and in 1887 was joined
by his brother, Thomas B.

Seven years later, they moved o the present site
of the Hudson’s Bay Company’s liquer derartment. Three
and a half years later, as the TLB.C. wanted ihe site for
an extension of their bloek the Tinton Bros. hought their
present block from 1. 8. Freeze, The store at (hat time
aml up to the present yvear. was 28 feet by 63 feet.
This year it was extended to the lane in the rear, having
a total length of 130 feet, the new addition being three
storeys in height.

The basement ix 25 feet by 130 feet aund
for warchouse purpeses. On the ground floor,

s used
28 feet
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hy 130 feet, ave the hooks, stufionery and fauney gools
departments. The seeond floor is devoted 1o wall paper,
which the firm purchase in ear lond lots and in which
they do a large wholesale and reteil business, On this
floor are alzo kept the painted china and toy departinonts,
the Intler containing thousands of toys to gladden tle
henrts of the little ones. The firm earry an immense
stock of nterior house decorations, of the very finest
soods {rom Buffulo and New York and also of European
woods of Freneh, German and British manufacture. The
third floor of this large establishment is 65 feel by 28
teet, and is intended to be used later as a bindery.  The
tirm of Linton Bros. as stuled  above is one  of the
oldest in Calzrey, having been heve long betore the
Lnglish sparrow, or the dandelions, J. (*, Linton, duving
the stirring times of the rebellion of 1885, served in the
home guards, without receiving either pay or serip.
—_——— -
AN OLD-ESTABLISHED FIRM.

Te the firm of J. & A. MeMillan, wholesale publish-
crs, printers, retail and manufacturing stationers, 98
and 100 Prince William Street, St. John, N.B., may be
aceorded the distinetion of being the second oldest es-
tabhished concern now in operation in that city, the only
one now doing business in which the management has re-
mained in the samo family for four generations. lts
foundations were Jaid as long ago as tho year 1822, when
it was established by John MeMillan. He was succeeded
by his son David McMillan, and in 1845 s partnership
was formed of James and Alexander, who were ulso sons
of John MeMillan, under the style of J. & A. McMillan,
which firm titlo has been continued ever since. Alexan-
der McMillan died in 1849 and James MeMillan conducted
the business alone until 1855 when George W. Whitney,
who for many years had been an employe of the house,
was admitted as a partner. John MeMillan, the only
son of Jamies MeMillan, was given an interest in the
business, after the death of James MeMillan in 1886,
Upon the retirement of Mr. Whitney a few years later,
he continued it until his death in 1903, since which time
it has been conducted under the management of his son,
Alexander MeMillan, Thus for cightyfive years, and de-
~eending from father to son for four generations, this
enterprise has formed part of the business hisgory of St.,
John.

The firm occupy the four-story bhuilding illustrated
last issne.  On the Jower floor is the retail store. The
second story is devoted to the wholesale operations ; on
the third floor is the Dbindery and on the fourth the
printing department. The firm are wholesalo and retail
dealers in commereinl and general stationery also school
hooks, text books and general schoof supplies, and they
are also manufacturers of blank books, account hooks
and deal in every requisite for husiness and oflice equip-
ment. They do evervthing in the way of job printing,
making a specialty of the preparing of special forms re-
quired by larze houses, railreads, corporations, ecte.,
also catalogues, pamphlets, ete. They have a complete
cquipment of up-to-date presses, type, ruling and num-
bering presses amd their facilities enuble them to turn
out the best of work upon a maderate and just seale of
priccs.

In the wholesale departments the firm jol a genecal
linc of stationery, school guoodx being a speeial feature,
Their trade extends throughout New Brunswick, Nova
Scotia and parts of Quebee, and they have a number of
commercial travelers representing them in these sections,
Altogether the cxigencics of the business entail the em-
ployment of fram forty to fifty work people and assist-
ants.,
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Monthly Trade Reports

MONTREAL.

Lines for Christmas a Success—Current Books—Best
Sellers—Holiday Decorations.

Montreal, Dec. 5, 1907.

Christinas and holiday trade is once again in  full
swing with most of the large city retailers. There is
every prospeet for larger sales of everything in the book
and stationery line from the present outlook. Window
isplays, as well as the interior of stores, are all nicely
decorated, The most popular decoration seen in Mon-
treal stores s green leaves and red lanterns. These facts
alone have much to do with cencouraging early holiday
purchasing.

With the return of the holiday season comes the op-
portunity of the various manulacturers and jobbers of
submitting, once again, new specimens in the line of ar-
tistic  publications  suitable to  the Christmas trade.
Juvenile and toy books, calendars, booklets and Christ-
mas cards are, as usual, well represented.

In new calendar 1nes for the holidays the nmost no-
ticcable are, The Ginson Calendar, The Christie Calen-
dar and The Harrison Fisher Calendar. At retail in the
latge centres  calendars are to be had from 25¢ to §3
and $1. .

Children's books arc shown in large quantities, rang-
fng in price from 10c to $1.50. Such subjects as **Jack
the Giaut Killer,”! *“Jack and the Bean Stock,” and
“Blue Beard” are well represented.

Private greeting cards, in a small way, are also to
the fore. Tht staple lines are shown, such as Merry
Christmas and Happy New Year greetings.

Among the best sellers for the past month  “The
Shuttle,” by Frances Buructt, published by Copp, Clark
Co., is {he leader. “The Broken Road,” by A E. W,
Mason, published by MceLeod & Allan, is rapidly becom-
fng a strong faverite. *“The Weavers,” by Sir Gilbert
Parker, continues among the best sellers, as does “The
Fruit of the Tree,” by L2dith Wharton.

“Three Weeks,” is selling well. *The Younger Set”
and  “Alice-for-Short” also continue in demand. “The
Lady of the Decoration,” by Franees Little, published
by the Musson Co., is having a [air demand here.

——— e -
ST. JOHN.

Business Reported Good—Christmas Displays Opened
—Traveler Dies at the Royal Hotel

St. John, N.B., Dec. 2.

The booksellers and stationers of St. John, in com-
mon with the merchants (n other laes of trade, unite in
saying that 1907 has been a good year with a very large
volume of business. Al the dealers, when seen, expresss
ol their satislaction with the Inrge increases in sales aud
they are lovhing forward to a good Christmas trade.

The Chustmas showrooms ate now opened up and
already there as a good demand for calendars, cards, toys
and nmelties. Hand-pawnted calendars and Scpias  are
much tn demand, and thete 1s a Iecling that the sales
ol goods of the gher class will show an increaso this
year.

The dealers are not looking for the financial depres-
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sion to affcct business to any cxtent, but all are opti-
mistic of the future. There has been no lessening of the
demand for picture post cards, and new designs are as
cagerly sought after as ever,

Magazine sales are reported as on the increase, and
the latest publications of new books are going off well.

In Nelson's, Hall's, McArthur's and Gray's cxcellent
Christmas displavs are being made.

A feature of Manchester, Robertson, Allison’s Christ-
mas showroom is the large array of ‘‘den” pictures of
every description in Christies, Underwood's and Hall's, in
odd, but very attractive frames. Some very fine Bel-
gian carth china, in  busts and figures, designed and
molded by celebrated artists.

Reid Bros. and Geo. A. Nixon, dealers in wall papers.
ele., are showing an extensive line of toys, books, fram-
cd pictures, ete.

The death occurred on Nov. 31, at the Royal hotel,
here, of George B. Kelsey, a commercial traveler, resi-
dent of Toronto. He represented the Goldsmiths Stock
Co., of Toronto. ‘The body was taken to Toronto for
interment.

_.»_.—
TORONTO.

A Satisfactory Christmas Trade Developing—Notes
Taken in and Around Toronto Stores—
Lines in Demand.

Toronto, December 7, 1907.

At the time of writing the real Christmas rush lhas
not commenced, but signs of more than the usual ac-
tivity are apparent in the book, stationcry and fancy
goods trade. The public in large numbers are looking
around, but arec not buying, to any great cextent as yet.
There is no fear, however, but that Lhe scason’s trade
will be good.

Though McKenna's bookstores are constantly besieg-
¢d by a large number of people, buying has not struck
u lively pace thus far. The majority of persons who
visit the stores are merely taking note of what js bring
shown. However, sales have been steady in all lines,
and it might be said that the Christinas cards and cal-
endars have had a very encouraging sale. Lack of suf-
ficient accommodation to properly display the extensive
stock which is being carried by the two stotres causes
Mr. McKenna some regret, but otherwise he is well
pleased with business as it is, and anticipates a success-
ful scason throughout.

With Wm. Tyrrell & Co., the month of December
commenced with activity, and there is no doubt that if
business continues this way throughout the month, a
good scason’s trade will be recorded for this store. Su-
perior bound and printed works of the standard authors
are specialized by Wm. Tyrrell & Co., and the sale of
them is large. Sir Gilbert Parker’s latest book, *‘'The
Weavers,” is laving a great run, also *‘The Shuttle,”
and “Fruit of the Tree.” )

Ryric Bros.” stationery and leather goods depart-
ments arc.attracting throngs of people. They have ex-
celled in thefr display for Christmas, though their show-
ing is alwayrs of a striking and cultivated nature. Print-
ed stationery and private greeting cards are keeping their
manufacturing plant busy night and day. The papeteric
display is particularly exquisite. Leather goods had but
a small sale previous to Derember, but with the begin-
ning of the month they commenced to be in demand and
sold rapidly. .

To have 2,500 people visit a comparatively small
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store from three o'clock in the aftornoon until the cnd
of the day, is gratilying in no small degree. This was
the number of people whom J. IS, O'Farrel, stationer
and newsdcaler, 43 Queen west, claimns visited his store
last Saturday afler three o'clock. Mr. O'Farrel caters
principally to the English and Scotch clement, carrying
all the leading Old Country newspapers and periodicals.
Pear's Annual, the popular English Christmas publica-
tion, is having a successful sale, also English Christmas
cutds and calendars. The store is beautifully decorated
now, but Mr. O'Farrel intends to spread himselt further
in this respect Iator. A grteat drawing card with this
store each Salurday evening, is a bulletin hoard of the
results of English and Scotch football games.

The Harold A. Wilson Co. are having a favorable
sale of dinbolo, or satanola, as it is called in Canada.
This latest world’s craze has not been established in
Canada long cunough to become popular, but in duc time
there is no doubt it will come to the front.

———

WINNIPEG.

8chool Book Situation—W. A. Davis Opens New Store
—Business Generally Good—Price-cutting Prevalent.
Winnipeg, Nov. 29, 1907,
Like flies around the honey pot the representatives of
eastern publishing houses have been gathering at the of-
fices of the Educational Departmient since the death of

Deparbment store competition {s becoming more trou-
blesome, owing to the extension of the book and station-
cry department of the largest dopartment store In this
cily and the reekless price-cutting of a fow of the *‘best
sellers.” “T'he Weavers'” has been cut to a very low
price by the department store in question and the profit
has been lost to the trade in general. This is the fly in
the ointment, for, apart from trouble of this kind, the
local trade have little reason to complain of the sca-
son's husiness. Local stores are doiug a larger business
than in any corresponding season and there is not so
much complaint ahout slow collections as was heard two
or three months ago. In a year when some pessimists
ate talking “hard times” this is a very satisfactory
showing.

In the country the trade bave been taking stock of
the situation and buying has been lighter on the part of
some retailers whose stocks were too heavy. Christanas
trade has been delayed in both city and country by the
fine weather, but the last week of November has brought
show and 4he beginning of the holiday rush is already
being experienced. There is a hopeful feeling among the
trade and a big holiday business is expected.

A leading Winnipeg bookseller, in conversation this
afternoon with Bookseller and Stationer, expressed the
opinion that the increase in postage on American maga-
zines would ultimately be of great advanlage to the
news stands and bouk stores. The Winnipeg stores re-
ceive their American magazines by express from AMin-

A Sampte of Script Money now in Circulation in the United States.

Ion. S. W. Mclnnis, and the appointment of his suc-
cessor, Hon. G. R. Coldwell. Ol course, their visits have
to do with the authorization of the school books. No
announcement has yet been made as to the decision of
the department, but all branches of the trade arc
anxiously waiting for it.
L ] . L

The movement ol retailers towards Portage avenuc
still continues. W. A. Davis has leased the promises on
Portage avenue formerly occuplied by the Watson Con-
fectionery Co., and this week is opening there another
bovk and stationltry store that is a credit to Winnipeg.
Until the close of the holiday scason Mr. Davis will also
continuc his oll store on Main street, but shortly after
the New Year this store will be closed. An illustration
of the new store is promised for an carly number of
Bookseller and Stationer.
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neapolis and they are able to sell nearly all at the news
stand price charged in the United States. Not only are
the news stands profiting by the increase in casual sales
—the wiser people in the trade arc going after subscrip-
tion orders. For instance, the subscription price in
Canada of the Ladies’ Home Journal is $2 per year.
Winnipeg stores arc taking subscriptions at $1.80 per
year, or 135 cents per.copy. The snbscriber calls for her
magazine cach month and usually she buys more than
the Journal. In.other words, advantage is taken of the
situaiion to bring customers to the store.

Locally there has been a big run on Dr. Dawson's
book, A Prophet in Babylon,” due to the fact that Dr
Dawson was one of the prominent figures In the big
cvangelistic campaign a month ago. Advantage was
taken of this local circumstance by the Winnipeg stores
to pusb the profitable sale of his beok. F. k. M.

LIPN

R
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Editorial Chronicle & Comment

ESSENTIAL QUALIFICATIONS.

Courtesy and tact go hand fu hand. No successful
dealer has ever been without these  two  gualifications.
Attractive wares and a Jiberal amount of advertising
may originate trade, but It cannot be held unless the
dealer's manuer is one that can he appreciated by his
customers.

There is no time in the year when stores are quite
<o bhusy as they are at Christmas.  And there is no othes
tume when dealers are likely to be discourteous and un-
mindful, A few pleasant words, a willinguess to exhibit
and explain the merits of certain wares, irrespective o
the fact of being extremely busy, will win for the dealer
a host of new and fast friends, which would he impos-
sihle at any other time. Take time to extend & cordial
good-day {o the person who leaves without making a
putchase. This is a sure way of building up a business.

1t 18 cxeeedingly ivritating to the dealer when ery
busy to be continually  asked  for things he does not
carty, but i wise dealer knows that on each occasion of
this kind an opportunity to gain a {ricnd has occuncil.
He tells the person where the desited article is most
hkely to be obtmned, and fvariably the favor is ot
lotgolten.

Every stote needs 1o hire extra help for the Christ~
mas tush, and the demand 18 so great for the experi-
enced clerk, that untrained persons are frequently seen be-
hind the counter, who are inclined to be careless ahout
the manner they adopt 1n mecting customers. Every
dealer should insist upon s cletks giving each customer
close ant courteous attention. The necessity ol tact and
civility shoulil be thotoughly mmptessed upon the  new
etk especially.

—

EARLY BUYING.

T e majonty of cities and towax people commenced
busang for Chuistmas some weeks carlier this year than
vvet before A nwnber of the stores have bren success-
ful woatducing thas practice by the distribution of «ciz-
tulars to that eftect by appealing to the people
through ther advertisements, hut carly bhuying is mainly
due, no doudt, to the great number of immigrants now
1 Canada who are obliged to buy early in order to in-
sure delnery for Chiistmas and New Yeoo's in the O

and

Country.
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Some of the trade have found the practice of carly
buying a wonderful convenience, and in future years they
will likely more than cver tiy to promote the idea.

—_—,——
MAKE COLLECTIONS NOW., .

For the past few months the MacLean papers have
been advising mevchants generally to colleet necounts as
far as convenient and to get in every cent of eash pos-
sible. The prevailiug searcity of money at the present
time shows the wisdom of this advice and these who have
taken advantage of this, no doubt, find {hemselves in
pretty satisfactory condition financially,

To those who have not yet made a specinl effort to
get their business on a good cash basis we wonld impress
the necessity of doing so al ence. Now is the time to
make colleetions, Money is always  fairly  plentiful
around Clristmas time, and there is very little to he
secured thereafier. A persistent and well-planned eam-
paign should Wring very satisfuctory resulis at this fime
of the year.

Canada seems to be in tor a period of more or less
dullness in business which may last for a year or longer,
Witly this in view, it is incumbent on business men {o
vetrench in expenses as much as possible.  There is no
veason, however, with the growth  which is bound o
steadily continue in this country, why there shounld be
any loss in net income. There are many means of en-
couraging and earefully extemlding business so that actual
results will be just as satisfactory as in the period of
expansion throngh which we have recenily passed.

Now is the time te advantageously get a husiness on
Retailers should only allow monthly eredit,
and this to custemers who have well founded assets or

2 cash hasis,

assured incomes.

More attention should be given to the details of busi-
uess.  The little leaks should be hunted up and stopped,
hetter svstem should be introduced into the different
departinents, greater care should be exereised in buying,
and exact cost syvstems should be applied with a view to
finding out what Jdépartmants of the business are giving
the best returns.

Business may be stimulated by careful, thongh not
extravagant advertising in the local newspapers, by care-
ful window {rimming, and more attractive store display.
Then, again, the best trade papers should be studied for
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hints which nm'_\- lead to veduction in expenses or expans
siou in business.

With Canuda’s enviable position as regards resources
and with the present period of growth, the conditions
which are certain to be matevinily felt elsewhere cannot
be very serious or long continued heve. Tt remaing lhow-
ever, for us to inke advantage of this by being careful
to avoid nuy contingency nnd to build up business with
all possible activity,

—_—,—
THE ABOLITION OF OREDIT.

No more insistent problem confronts the retailer in
Cunada than the climination of bad debts, and there is
but one solution—the abolition of eredit.

In the last generation the methods of business have
entirely changed. Transportation systems have annihil-
nled distances; catalogues have supplemented samples,
and the facilities for doing every kind of business have
incrensed cnormously.

When we consider the conditions on the North
American continent, the great momentum that exchange
or trade has acquired is easily explained. Nearly one
huudred million of the most enecrgetic people on the
earth are enzuged for the most part in busiuness, each ani-
mated with an intense desire to produce—a people to
whom Cnrlyle’s cssay on work wonld be superiluous
reading,

Holding the commanding position in this vast army
of workers are the huge consolidations or trusts with
practically unlimited resonrces. These shade down to
the small joint stock compauies, which, as a rule, are one
man companies, and at the end of the chain we have the
final distributor, the retailer.

As a matter of simple reason it would be logieal to
suppose that the conditions of credit exacted so vigor-
ously by the trusts would be carried through ali ranks
of the commercial world, but the reverse is the case, and
we find that the last link of the chain is wenkest. and
{he retailer smallest in resources is the one most lax in
the respect to his eredit. )

Examine the bad or doubtful accounts of our large
institutions which issue annual statements and note the
comparatively insignificant proportions compared with
business transacted. The writer has in mind a huge in-
dustrial concern whose bad debts amounted to one thou
sandth part of one per cent. two vears ago. We venture
to say that not one retailer in Ameriea, doing a credit
business, could wake such a showing.

During the early periods of the country, when {rade
was not highly organized, eredit may have been neces.
sary, but to-day it is more than unneccssary—it is
suicidal.

If the retailer wishes to be a leader, and if he de.
sires to serve lhe entire trade of his district he must
rigorously exact the cash payment, otherwise the muail
ovder house, the larger centres, will absorb the hest of
his trade, aud he carng, insteald of a competeney, a hare
living, instead of an establishment, a precarious busi-
ness.
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ANTIOIPATE GOOD HOLIDAY TRADE.
Commercial travelers in almost every line of busi-

ness report a tendency on the part of retailers {o hold
skeptical views of the trade of the fulure. This antici-
pated depression is not so apparent in the bookselling
and stationery trade as it is in many others. Booksellers
and stationers ave not fearing o depression, white  the
holiday Season is on, at any rate; and they probably hold
a briguter view for cont nued prosperity than any other
dealers.

Notwithstanding the fact that manufacturers through-
out the country lately have reduced the number of then
cployes and are  working a
than they were formerly, thus cutting down the pay roll
huving by the conswmer continues good, awd is generally
found 10 Le heavier now than at this time last year.
Booksellers, stationers and novelly dealers ave confulent
of a busy season throughout, whbich, i not better than
in previous years, will he equally as good.

A like view of the situation is taken by the Unifed
States booksellers and stationers, where conditions ate
much the same as they are in Canada, only, probably, in
o mote advanced stage.

shiorter number of fiowms

Walden's Stationer and Printer,
published in New York, cousiders that stalioners, as a
general rule, are optimistic, which optimism is an
cellent factor for the trade.
gues on to say @

eN-
The Statiouer and Printer
“While other trades have spoken with
apprebension regarding the slump in the value of securi-
ties and the recent financial disturbanees, stationets have
gone vight along with a smiling comtenance. Fortunate-
ly trade-has been good, and there are no indicalions of  a
1ecession in the demaud for stationery. One large west-
crn jobber remarked the other day that he was doing a
larger volume of business than he had ever done, and
that trade was lively with him. He further added that
if stationers complained of dull tiade, it was very likely
that such were at fault in not chasing after the busi
uess. It was necessary to go out and hustle for ordas,
but there were plenty of orders for those who waould
hustle. The optimistic spirit is certainly a good one,
and does much {o make the most of conditions.”
— e -

Although Arthur Stringer has published three volumes
of poetry m Canada and one in England, he ts known in
the Lmited States through s occasional magazine verse
*The
his first American volume, pub-
lished by Little, Brown & (o,, ma) accordingly come as
a suprise to those who have thought of him as merely
a contributot to the page-ends of periodicals. ‘The greater
poriion of this new volume, in the first place, is written
in that most diflicult of mediums, English blank veise.
Then one-hall of the hook is taken up with & four-act
tragedy dealing with the lile and jove of Sappho,
titled, “Sappho in lLeucadia.”” The title-poem, *“The
Woman in the Rain,” on the other hand, is openly mod-
ern in nole and thought. It has to do with a condition
and o probiemy very dear to the heact of President Koose
that
prompted a London cuilic tu desetibe it ax Thr  wmoxt

alone, and the deeper and more sustauned note of

Woman in the Rain,”

ne-

velt, and s treated with o candor and digeeiness
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Two Striking A dvertisements

Appearing in the Daily Press of Canada
and showing what Henry Frowde is doing
to assist the booksellers.

A Mighty Novel for Our Own Times! § ] The Sweetest Canadian Tale of Christmas

A masterpiece by one °rl the "“’". **The Undertow,”"—acknowledged the
observant and brilliant  20th  century greatest master of tenderness and pathos
writersis amonyg Canadian writers

W. J. DAWSON'S ROBERT E. KNOWLES’

A Prophet in Babylon

(Wow n ite Sedond Edition)

\What are you-—a preacher, a lawyer, a doctor, a
teacher, a business man, a Christian, an infidel,
a son of fortune, or a worker? This story is the
most searching and

Most Fascinating Religious Novel

yet written, because it stastles the reader with its

Yivid Studies of Life and Character

Brilliant in description, subrle in unalysis, rich
in pathos, with light and shadows of love and
tragedy, it answers, in the person of Rev. John
Gaunt and his work, the question, ‘' Must the
Church Go ?" - O

An uncommon book which has already
been n new inspiration to men and women
in every walk oflife.  Don't let the yeur
pass without reading it.

FOR SALE HY ALL BOOKSELLERS

Price - $1.23 Net

HENRY FROWDE

25 Riochmotid $t. West, - TORONTO

The Dawn at Shanty Bay |

(livetrated Chrietmas Editien)

shows the author at his best—in draw-
ing character and painting life in the
colors of tender love and pathos.

Like Ceorge Ellot's “Silas Marner"

© it is a tale of how & strong man was
*‘ redeemed” by a little child.

Crips the Heart and the lmnilnatlon

with singular power, and if it brings
the tears, in the end it dries the eyes
with its delightful pictures of a home
where love shines like the sun.

Sweetest Christmas Tale

yet written — short and simple as
Dicken'’s *‘Christmas Carol,” but elo-
quent and powerful,

A gift book that every member of a
family will enjey from the youngeet
to the oldest.

FOR SALE BY ALL BOOKSELLERS

Price $1.00 Net

HENRY FROWDE

23 Richmond 8t. Wast, - TORONTO

Cut out these Advertisements and Paste Them
in your window. They will help to draw Trade
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News of the

Book World

BEST SELLING BOOKS.

Tt is curious to nole how both the Caunadian and Un.
ited Stntes lists of best sellers contain almost the same
hooks. The first five in the Tnited States’ list appear
in the Canadian list. The exceptions are ‘“The Tady
of the Decoration,’” which does not rank in the Canadian
first six and ““The Fruit of the Tree,’” which does not
rank in the United States first six.  Siv Gilbert Parker’'s
book heads both lists, a lnlmlo to that great Canadian
novelist.

Canadian Summary.
. Weavers. By Sir Gilbert Parker,
. Fruit of the Tree. By F. Wharton,
. Younger Set. By R. W, Chambers,
. Simttle. By T, H. Burnett.
. Satan Sanderson. By IH. [
. Daughter of Anderson Crow.

Rives,

By G.
United States Summary.

. Weavers. By Sir Gilbert Parker.

. Shuttle. By K. II. Burnelt.

. Daughter of Anderson Crow . By G.

. Younger Set. By R. W. Chambers.

. Satan Sanderson. By II. E. Rives.

5. Lady of the Decoration. By F. Little.

—_——

CURRENT BOOK NOTES.

The Copp, Clark Co. have just brought out their edi-
tions of ¢‘Love-in-a-Mist,’” by Madame Albanesi and
“‘I'hon I'ool,”” by J. J. Bell

The Copp, Clark Co. siate that they still have on
hand a few copies of ‘*Chums.”” Should any firm be
short, application might be made to them.

McLeod & Allen report a steady demand for their
leading fall hooks, ¢“I'he Younger Set,’’ ¢‘Satan Sander-
son,’’  ““The ¥Fruit of the Tree’’ and ““The Broken
Road.”?

Tho last of the fall publications of William Briges.
¢“The Malo,”” by Baroness von Intten, is now ready.
Their editions of many of the fall books are now cx-
hausted.

The trade will he interested to learn that McLeod &
Allen have secured the Poole Publishing Co.’s stock of
“Naney Stair’? and “The Spoilers’’ and will in future
supply these books.

The Copp Clark Co. have arranged for a Canadian
edition of “‘Under the Crust,’’ by Thomas Nelson Page,
which is now ready. The book contains a collection
of seven short stories.

t‘Rosalind at Red Gate,”” by Meredith Nicholson,
anthor of **The House of a Thousand Candles,’’ is now
on the market and selling well. Meleod & Allen have
the Canadian edition. ($1.25.)

Heury Frowde is doing some uscful advertising in
the daily press at present.  Tn every case he makes it
a point to refer to the booksellers, stating that the books
advertised can be secured from all booksellers.

The beantiful cdition of Robert E. Knowles, ““The
Dawn at Shanty Bay,”” was put on the market by Henry
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Frowde about the fivst of the month and excellont sales
are reporled. As a gift bhook, it is wmost attractive.

The Musson Book Co. are bringiug ont a Cunadinn
edition of ““Comrades Two,”’ by Elizabeth Fremantle, o
story of the Cnnadian West, with somoewhat the same
charm about it as “*The Lady of the Decoration.’’

The new illusteated edition of ““Songs of a Sour-
dough,”” by Robert AV, Service, was published by William
Brizgs, on December 7. The new volumo is an attenctive
picee of hook-making. Nearly 10,000 copies of this book
have now bheen printed.  ($1.50 net.)

A fourth cdition  of **The Shuttle,”’ by
Hodgson Burnett, has been preparved by the Copp, Clark
Co. They have also ready n second edition of ““The
Lodestar,”? by Max Pemberton. as well a8 a second edi-
tion of ““Days Off,** by Henry Van Dyke,

MeFeod & Allen have heea appointed exelusivo agenis
i Canada for Dean & Son's, Limited, toy hooks and
the productions of the Dean Rag Book Co., ldmiled, of
London. Fneland.  Next year they will show these lines.

“Tlolland Skelches,”” by Edward Penfield, is a hand-
some volume for gift purposes. The illustrations in
color and the text beautifully decorated, make it extreme-
Iy attractive. Tt comes boxed and is handled in Canada
In the Copp, Clark Co. at $2.50.

The Copp, Clark Co, have bheen appointed ngents in Can-
ada for the general punblieations, other than Bibles and
prayer books, of the Cambridge University Press. They
are now taking orders for the ‘‘Cambridge History of
Suglish thcmhno, volume one of which will soon
be veady.

‘The Rationalist Press Association Annual for 1908
has just been published by Watts & Co., of Johnson’s
Court, Fleet St., London, England, and las for its lead-
ing article a contribution by the Hon. John Collier, on
the home life of Thomas Huxley. Eden l’)ullpv»tts chants
A Song of a Weary World’” and the origin and growth
of the R.P.A. is traced by Charles E. Hooper. The An-
nunl contains, in all 96 pages and is published at 6d.

The new volumes this fall in T1. M. Caldwell Co.’s
Remarque Series of Literary Masterpicees are: “The Man
Without a Country,”” by Edward Everctt Tale; ¢‘Snow-
hound,”’ by John Greenleaf Whittier; “‘Salome,”” hy
Oscar \\111]0, and ““The Ballad of Reading Gaol,”’ hv
the same author. These dmnl\ little \olumes, measuring
l\)} inches, are bound in bnght red leather with hllc
in gold, gilt tops, and are inserted in slrongl\ wmade card-
board covers. No choicer gift could be given to a lover
of literature.

New cover designs and many new titles have been
recently added to Thomas Y. Crowell & Co.s ““Handy
Tuformation Series.’” TFach subjeet from “Ylow to
Keep Well,”” by Dr. Andrew Wilson to ““Handy Book
of American Government,’’ by Bartlett. is cnrcfull\ com-
piled and is completely covered in a concise way. The
volumes, which nre pocl\ct sizd are clearly printed on
ood paper and bound in durable leather eloth. The
lalest issues are ““How to Play Chess,”’ ““How to Play
Golf,”’ “Ilmulv Book of Q\'non\m‘x" “Handy Book
of Card Games’” and ‘“How to 'l\mp Well.”” Tn all there
are 15 volumes at 50 cents cach,

Frances
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CEEMENTIENS HTIGHWAYMAN. By R. N. Stephiens -
amd Q. H.- Westley. Boston: L. -C, Page- & Co.
‘Cloth, $1.50. The romantic period -of the-eightesath

aifs looh. century forms an appropriate. setting-for the story-of

. . - Clemieritina: and  her highwayman. Duels, highway

BROWNING'S TTALY. By Helen A. Clarke. Tordnto; vobbery, and thrilling escapes_ play a prominent part

Mugson Baok Co. 382 pages, 21 illustrations. $2, b , ady h'o the
net. An exceedingly atiractive book, both in appear- in the fésoue of 2 charmung )09{\5 1 nd m

ance and in contents. The-cover, charmingly design- fashionable set.

ed by George Hood, is a masterpiece. The -ever in-

creasing cirele of lovers-of Browning will appreciate IN THE 1RON TIME. By J. Wesley Hart. London:

the idea of ‘the book, which is to present the poet’s Robert ‘Culley. Cloth. A book that boys will de
light: -in, abounding in warlike-adventures. The-time

“heing that-of the great Civil War, shows the illus-

(mma Oluer Cromwell in- qmt.e A new llght, as lhe

*

oS, ’ﬂm st_\le is good ;ml the stqry very mteresk
mg.

SUSAN. By Ernest Olilmeadow. Toonto: The Museon
BRook (30. Cloth, $1:35. With ifs pretly cover and
frontispiece, showing-that- rhsnmugly demure-Iadies-
maid. Susan Brigss, this-hook is-one-of the-choiceat
of the fall publications.  The story is told in diary
forth by Susan’s wistress, the- l.mh “Gertrade ].nng-
Yoy, 1t introdiices nn amusing situation, which is
:hlfu“v worked -oil. A delightful. hiimorois. toach

ig-given {o-the-stary, the-author- tonehing-off “Susan’s
elumier -deftly.

ADVENTURER. THE. 5y | bour
Musson Book €o.  Cloth, $1:25. No less a -wonder

. than « Jand-sliip-fizures-as the-centtal-object of thix

- Temnance, 1 huge ship-on wheelg that Jurches across

the ]iaﬂﬂe:\\ plaimt of South Aweriea on & mysteri-

ons mission.  The adventurer-is-a youniz wan, aamed

Kivkpatrick, who is neespted ax & tiembier -of the

Sloyd Osbourne.  Torento:

THEODORE ROBERTS,
Awthor of *The Hed"Feathers.” (L. C. Page & Cod)

poetieal deseriptions of Haly and Talian life, with
editorial commentary.

party who_are undertaking the desperate -enlerprise,
and whe=eventunlly hecomes-teader-of the-expedition.

APPEE OF DISCORD. By-Earle-Ashley Waleott. Tndian-
apolis: The Bobhs-Mersill Co. Clolh $1:50. The

THE DAWN AT SHANTY  BAY. By  Robert E. L _
Knowles. Toronto: Henry Frowde. Cloth, $1, nct.
An arustie hook of 196 tmm-n each page decovated-
by Grirelds Marshall McClure in-greeén. The -cover i _
a  striking énm}nnalmn of green, gold, white and:
pink, while thetitle page in salmon and=green is ox-
ceplionally attractine. The stury is strong. pathetic
amd very human, dealing with Scottish life in
‘Canada.

Fictie

FATAL DOSE. A. By F. M. White. Toronto:: The
Copyp. Clark (’), Cloth, $1:25. An-exciting story of
the »chetmes-of a-beautiful: adventurcss-to-gain: -a-foot-
ing in Eaglish society, telling how at first she sic-
cocded-but later Tailed -in-heér plot, Pleuty-ol-incident
1s-crowded- inte the story.

COMRADE JOHRN. By Mceewin and Webster. Toronto:
The MacMillan Co.. of Canads. A new and peculiar
rehigion has been- Tounded: by Herman Stein, a cun-
ning and <lever New York man, whose aim il ix to
attract  and wse (o his own pecuniary advantage,
those innoeent and Trasting souls of whom there are
o many in the world. In order 1o influence his=dis-
ciples. and keep them in his power, he builds
a  beantifnl vetreat  ameng  the wointaine  of
New  York. How e s exposed  and  foilen
in Ins Affrmpl v enfrap 3 Jovely pith  and
Bow T rehigion of toil and 1rinmph is Gnally over-
1hrown. males 2 very mnteresting story

' GEEETT BUZGESS
Author of “The Heart Fine.”

scene ol this story is lahl v San }mm-m =in the -

‘anti-Chinese riots. It almunﬂs in sluﬂag ﬂds :md )

early seventies, at the time of the Socialistic and-- -
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counter plots, with n young Chinese girl ns the cen-
tral figure.

THE MEDIATOR, By Ed. I\ Steiner, Fleming II Revell,
“Foronto, Cloth, $2.50. An intensely 1 ealistic novel deal-
ing with the modern Jew and the aucmalous pasi fon he
holds i the geniile worll,  The eeatral firurve is Samuel
Colien, a young Jew, whose idealism is of an intense-
Iy patriotie kind.  is eareer  begins i Paolish
Russin and is traced through many vavied experi-
ences until in New York he devotes himself to the
Christ-like mediatorial work of breaking down the
barzier bhetween Jew and Gentile and thus destroy-
ing old animosities. Professor Steiner writes with
power and pathos and has evidently made ‘a close

_study of the warions types of Jew which have de-
veloped under modern conditions,

THE PROPHET IN BABYLON. By W. 1 Dawson.
Fleming 1L Revell, Co,  Toronto,  Cloth, $150, A
book is al once notable and opportune.  Religion

in velation to the social question s the theme, Tove
and service -a motive and an aim-- are the expres-
sion of the writer’s creed. The chureh in her sub-
servieney to the worldespirit of seltishness and greed
i3 unsparingly cviticized, bul in o lavgze and friendly
spivit. The book i veally a strong plea for that
purging of the chureh from the dross of commereial-
ism which involves her very existence.  There is a
story, but it is subordinated to the problem which
15 of primary importance.  The subjeet and its visile
treatment by De. Dawson, will, without doubt, excite
wide-spread interest and provoke much discussion.

THE BROKEN ROAD. By A, E. W, Mason. MeLeod
& Allen. Torouto.  $1.25.  An enfertaining  hook
which gives fresh enlightenment as to some of the
canses of native unrest i India at the present time.
The centval figures in the story e Shere A, a
native privee and Richard Linforth, a- young Eng-
hhman,  Friends at first they are in the end pitfed
awainst cach other in deadly enniity and in some
measire typify the antmozity between the ruling
and the subjeet vaces. Tn the straggle for supremacy,
according to this writer, the elusive Oriental is no
mateh for the tenacions Briton.

Juveniles.

THH SCAMP FAMILY, By L. T, Meade, Loudon and
Fdinbureh: W, aud R. Chambers.  Cloch, 3s. G,
The Seamp Family consists of fonr jolly, fascinating
Imt tereibly  naughty children. whose pavents ave
dead and whoese wuardian is unable to keep them
well in hayd,  There ave interesting adventures iu
the country and in London,

THE FOLLIES OF FIFL DBy May Baldwin,  Loudon
and Fdinburgh: W, and R Chambers,  Cloth, 3s, Gd.
UHere the reader is introduced o 4 school for young
virls in France. An English wird, a German givl
and Fifi, came to be kuown as **The Three Nations®*
and some remarkable czeanades are recorded.

TRAPPED BY MALAYS, By i, Manville Fenn. Londoun
and Edinburgh: W. and R, Chawbers. Cloth, «lt
top, 3%\ ronsing story of frontier lite in the
East, intvoducing the officers of an Englixh regiment
and two Malay chieftains. Trouble brews hetween
the English and the Malays and the hero is captured
and passes away very excitinz Jdays as a prisoner.,

A GIRL FROM AMERICA. By L. T. Meade.
and Edinburgh: W mal B Chambers. Cioth, g1l
vlzes s, In this brizht and sivacions tale (we
Amertean zirls are bronsht inte <harp contrast wath
wuirl triends w Enzland.  The herame coes in for the
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Tondon

simple life.  Though she hated her old life of lux-
ury, she does not take kindly to ifie new life at fiest
but gradunlly linds the seeret of true contentment.

A DISCONTENTED  SCHOOLGIRL. By Raymond
Jacherns,  London and Edinbargh: W. and R,
Chambers,  Cloth, gilt top, 35, The Warwicks, who

ave veduced to comparative poverty remove to a
staller house and Annette has to go to a less fash-
ionable school. At first sho gives her teachers a lot
of trouble but later learns to make the best of her
circumstancees.

"L‘l-‘.l)l)\' BEAR A B . By Laura Rinkle Johnson. 11
lustrated by Margavet Landers Sanford.  New York
and Boston: H., M. Caldwell Co. Cloth, 75 cents.
A clever eolored picture hook, with a thyme on the

w. T,
Author of “*How ate You Laviag 7

HAMBROOK,

left-hand and a picture on the vizht-hand page. The
verves are elever gingles aud the pictures very Tunugy.
BILLY'S PRINCESS. By Helen  Fuglesion  Haskell,
Boston: L. €. Paze & Co. Cloth, $1.250. N bright
and yet pathetie story of a lidtle orphan boy, whe
is east on the warld in an eastern eity, and who man-
mzes o pick up a living there, The tale goes on to
tell kow he wet a little Frenel zirl, whom he adupt-
cd, how hie lost her and how in the end zood fortune
came to him.  One of the best juveniles of the vear,
YOUNGG TRAIN DESPATCHER., THE. By Burtoy F.
Stevenson. Bostonr I, € Page & Company.  Cloth,
FESL N sevquel to O The Yonner Neetion Hand.*® a
honk which wa: revenned wath jreat facor by the
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younger clement.  The hero of the story, Allan West.
commences as nn office boy in a railway staiion and
by dixtinguishing himself becomes a train despatcher
ai an early age. The trials he underwent, and the
trinmphs he achieved when his munliness and cour-
age were tested pive him a place in every boy’s
heart.  The book is well bound and copiously illus-
trated.
Miscellaneous.

HOW ARE YOU LIVINGYT By W. L Hanbrook, To-

ronto: Wilham Brigrs, Cloth, $1.25,  Under this
title Mr, Hambrook denls with  the duty of the
various members of a human family to the Deity. to
cach oilier, to themselves, and to the State. The

question is 2 large one to ask, the subjeet is a dif-
fieull one to deal with, and the author {reats them
in a manner worthy of their great importance. Four
chaptees are devoted to the som (uch of that said
of the son being applieable to the other members
of the family) and a chapter each to the remaining
members of a family. The book is shorter than the
usual run of philesophical works. The style is clear;
and is illuminated by many apt references to sages
of former times, which are embodied in the text,
‘and therefore, do not jnterfere with the swing of the
author’s own words, as would bo the case with foot-
notes. It is a timely book and shonld find a large
cirele of readers.

SELECT NOTES

’;' L{TTEE ARSI ER (PO XY

O™ ™ML
AMTTRRATICHAL
LUSH50NS

34th Annual Cominentary on the International Sunday School Lessons
F. N, Peloadet, D.D., and Amos R. Wells, M.A.. Editors.

No other publication begins to furnish the inspiration, instruction,
and information found in “elect Notes. Each yearit keeps in touch
with all that is ncw and helpful in religious literature and thought, present
inz itin a concise and practical form to its students, many of whom are
busy men and women who have not the Icisure to cull this information
themselves, N

A new feature of this year’s volume is the usc "of a large number of
suggestive questions with answers, interwoven into an explanatory material,
just as they would nsturally be used in the teaching of the lessons: this
will be most helpiul to teachers in bringing out new thoughts for discussion

in the class. Price in cloth, postpaid $1.25.

W. A. WILDE COMPANY, Boston

For salc by all booksellers or by
the publishers.

Western Office, Chicago

ILLUSTRATED EDITION

SONGS OF A SOURDOUGH

This cdition is printed on English Wove Deckle Edge Paper and contains ten illustrations printed in
dupligray ink. The cover insert is in colors and is taken from an actual photograph. In this insert piclue we
have the “*Sourdough® who says: Yetit isn't the gold that I'm wanting, so much as finding the gold.”

Recommerid this book to your customers and they will always rely on your judgment,

SOME OF OUR BEST SELLERS

Light-Fingered Gentry
David Graham Phillips
$1.25

The Daughter of Ander-

son Crow
George Barr McCutcheon
$1.25

Beth Norvell
Randall Parrish
A live atory. » g0ood red romance.

$1.25

The Halo

Baroness Von Hutten

Gaff Linkum

A Canadian story by a Canadian
A. P. McKishnie

$1.25 $1.25

My Lady Caprice
A Beantiful Gift Book.
Jeffrey Farnoll
$1.25

Captain June
Alice Hegan-Rice

$1.00

The Secret Agent
Joseph Conrad
$1.25°

Wm. Briggs, Booksellers’ Row, Toronto
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Oul-of Lprint books supplied.  No matter what subject
Can nupgl) any book ever published, -We have 50,00,

BOOKS. c:i

BAKER'S BOOKSNOP, John Bright &t., Blrmingham, Eng.

BAEDEKER'S

Secd for list.
Speclal Canadlan Agent

CHAPMAN'S BOOK STORE, MONTREAL

And all Europesan Countries.

ouIiDES

of every state and territory in
the United States and of every
country in the world., Special

maps made to order.

Correspondence Invited

RAND, McNALLY & €0., 166 Adams St., Chicado.
TELEGRAPH CODES

A B CCode. 35thEdition. EngIth  cieeiie.cnceianencccencnn .\et $7.00

A B C Cede, 5th Edition. Spanish .. 8,00
A B C Coge, i\h Edition 5.00
A 1 Cocle. . .. 7.80
Morel; & Neal Code........ oo -an .00
Sedfe McNiell Cocte ...... 8.00

Large and amall codes of all kinds. Send for list.
Discount to the trade oaly.

AMERICAN CODE COMPANY, 83 Nussau 3t., N.Y. City.

Persons writing advertisers will
Kindly mention having seen their
ad. in BooKseller and Stationer.

e o o o

Canadlan Almanac
« 1908

613t Year of Peblication.

This well known annual wili be
pubdlished in Dceember and will be
considerably ecnlarged over last
year. Jtwill contain the new Cas-
tom's Taciii aipnabetically srranged
also the new Freack Treaty in full.
This last item is of great com-
mercial importance,

The trade are advised to order early as
the whole of the issne for 1907 was sold
onl. Retail prices:—

S0c.

75c.

Paper Covers,
Cloth Covers,

The usual discount to the Trade.

The Copp, Clark Co.

. LIMITED.
TORONTO.

25

Ncws from Hom¢

12 Copies of the

Yorkshire Weekly Post

(28 Pages IHlustrated)

Sent post paid to the Canadian Bookseller
or News Agent for 9d.

IMPORTANT

To all

Booksellers, Stationers and News Agents
in the Dominion of Ganada

who desiro to take advantage of the new postal rates.
and thus be able to supply the thousands of Yorkshice
and North of England people resident in Canada with

their favorite newspaper.

The publisher desires to inform all members of the
trade that he can now supply tho Yorkshire Weckly Post
in packets of four copics and upwards at tho rate of 12
copics for 9d. post paid, and he has no doubt that in
addition to the great number of copics that are now
being sent singly into the Dominion to subscribers, there
are many thousands of people hailing from the North of
England who are cqually desirous of obtaining the news-

paper, providing they could do so on rcasonable terms.

The terms quoted (12 copics for 9d.) are the same
as those given to agents in England, and will enable
Canadian agents to scll at the published price of oae

peany per copy.

Agenis desiring direddt supplies are requested
to communicate with the Publisher, The Yorkshire
Weekly Post, 55 Albion Sireet, Leeds, England.
Also publisher of the Yorkshire Post and the
Yorkskire Evening Post,

Thequo with order or bankers® reference necessary.
Specimen copies sent free on application.
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T is Means Pretection to the Statiener

PLANK BOOKS

Recognized as the
leading and most
complete line of

Blank

Booksin the

market.

“STAIUARD"

OP"mf)

|
|

IN EVERY RESPECT,

& Rt

SPECIAL NOTICE!

HOME OFFICES
AND FACTORY
Bridge, Front
and York Streets
BROOKLYN.N.Y.

‘SALESROOMS
10t1=103 Duane St.
NEW YORK

210 Devenshire St.

BOSTON

Repubdlic Ballding
Stete and Adams Sts.

CHICAGO

What better blank book can vou procure than a Frey
pateat, flat opening sewed bool, bound sheep ends
and bdands with Bvron Weston Company's paper?

The most popular pens are

ESTERBROOK'S

MADE IN AT L STYLES

et A\
m’

Fine Points, A1, 128, 333.
Business, 048, 14, 130.
Broad Points, 312, 313, 314.
Turned.up Points, 477, 531, 1876.

CANADIAN MLENT
THE BROWN BROS " LIMITED

TORONTO.

AND STATIONER

A good pen i a gowd servant. and
Jehn Heath's Pens are made te serve!
ALVAYN READY AND ALWAY® WILLING,

They were first $3 years ago. and are «till
leading the way. llmnh made of British
ateel. Write for samples,

LONDON AGENCY
3 St. Bride 8t., LONDON, E.C.,EMQLAND

PENS
Sold by
All Stationers
in6d., 1 .and This
Gross Boxes series of Pens
is made of the

and supplied to the Proprietors thereof.
HINKS, WELLS & CO. - - . BIRMINGHAM, ENGLAND

same material, by the
same tools, by the same
process and at the same
works as the series of ‘Waver-
ley® Pens which Hinks,Wells &
Co. bave for 30 years and upwards
(prior to Sept., 1901), manufactured for

- Pens

<

'{ What makes the Waverley Serics of

I Pens sell so readily is their incom.

' parable and regular good quality.
Every pen is sclected. They are

& known all over the world as the
““Boons and Blessings’’

Sold by the Leading Wholesale Houses
. Sample Cardsand Trade Pricessentdy returnmall

SPENGERIAN
STEEL PENS.

The Standard Brand in United States for
over fifty years, among expert and careful
writers, and recognized by accountants
and correspbndents as

THE BESTY

Works: BIRMINGHAM, ENGLAND

Imported by all the leading stationers in
Canada.

Propristors: Spencerian Pen Co., New York
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Stationery Department

£l

A GOOD SEASON.

Phere has been a favorable sale of all classes of
stationery  for the Christmas season,  Papeteries, par-
ticularly these of the better elass, have had an unequaled
sale.  Though nothing e\c.upuomll\' varied has appeared
in wriling papers. some very nice lines have lately been
created.  The usual aetivity in manufacturing civeles,
which is always expected in the forepart of l)ocemb(\r
was appavent this year. The aggregate mmount of goods
sold for the season has heen very large. and retailers
individueally bought heavily in anficipation of a good
holiday  trade. l..lsl vear the volume of business was
excellent, and previous to the financial flurey a record-
breaking season of prosperity was indicated this year,
nor dues it seem apparent that there will be any Galling
off from early indieations of 1 very large volume of

— _.Q-——-
CORRECT STATIONERY STYLES.

The correet wedding note of Juvitation of to-day is
definitely limited 1o plain, heavy, white hanl-made paper,
slightly oblong, to fold onee, aud is restreted to certain
forms of wording and engraving,  Solid or shaded Old
English Text. or a Frenel sevip, letfering appears very
oftenr on fine stationery. but generally, the «rday sevipt
is used, as the other letterings are mueh wmore costly to
produce.  Frenel seript differs from the ordinavy kind
in that the letters are syuare, heavily aceentuated, and
du not join one another.

Black-shaded Old English, black and shaded Romau,
and French seript are the smart txpes for visiting eavds,
Block or Gothic lettering is also employed spavingly,
except on note paper and business siatiomery. .\ rule
insisted on by the best authorities is that only 2 single
style of lettering shall be used on one card or invita-
tion, but the same style letter may he employed in vari-
ons sizes,  Visiting cards are now small. women’s being
neavly square and men’s oblopgz. The name is given
in rull, with the street and number in the lower vight
liandd corner.  Numbers are always spell=d ont in tfull,
even though two lnes are necessary.

Corresponedence paper is less formal, and permits al.
most any vaviation of lettering  stamping, tints, and
sizes within certain reasonable lmundc Onc of the de-
cided novelties of the season is a hand-made imporied
paper, into the texture of each sheet of which is woven
a real flower.  \nother novelty is the sheet of note paper
wade up of a folded oblong of imported hand-made linen,
the rough deckle edges  running  around three sudes,
Sneh papers are frequently walermarked with a border
design in Greek squares. and  are  diestamped with a
monograan in the same desigm, giving a sabtle  unity,
Codts of arms, monegrams, nitials dainty art nouvean
offeets in color, aud other desigms are stauped or cor-
respotdence paper. Dies ave stamped on the tirst page.,
mstead of the fourth.  AMmost no restrictions of color
ave imposed: pold and silver may be used, or deep cm-
bossing  without color.  Tinted correspumdence papers
kave been rather overdone, and faste now leans toward
plain white, or delicate shades of gray or ufl.  Some
late gray-white papers aro being showu, with a texture
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like linen,  Several sizes of covvespondence paper are
used, but all Told only onee and go into an oldong en-
velope, never a square one,

Bivth-anuouncenient cards conie in wee slips of pas{e-
board with the neweomer’s name and the day of his or
her arvival. Qne of these eards is attached to the par-
ents” joint eaxd, the latest fad heing lo use o bow of pink
where the bivth of a boy is announeed, and a delieate
shade of **baby blue™ for a girl's birth.

— _?.— -
NEW WEDDING STATIONERY.

The stationery and engreaving teade will likely he
mterested in the two new English sizes in weddings,

The sheeis are almost xquarve with an envelope a tritle
lm':_'o.r in shape than the regulation sizes which have been
running for the past several years,

The sheet for the invitation size measures 5
and i3 called ** Colonia.”’
measures JIxad

7-16x6}
The envelope for this size
with an outside which-fits closely.  ‘The
anionneement size a tritle smaller, sheet measuring
S 206357 and the envelope 3 1-16x33.

Aecording to the lacest English styles the stovk used
should be 70-pound gray  white vellum finish for the
sheet and inside envelope.  The onter envelope shonld be
60 ponsds,  The smaller size is put out under the uanie
** Ceeelin,”?

These sizes are partienlardy adapted 1o Ol English
and Roman enwraving, and while they are ot widely dif-

I8

USEFUL GHRISTMAS PRESENTS

PELOUZE POSTAL SCALES
lnvaluabie te the Otfice, Stere and Neme

They tell Instantly the exact Jost of postage In
cents on &}l mail matter. Wareanted Accurate.
f:"u‘ slzes,

LA . 8178 STAR. 1IN, - - - 200
VIO, 21 ibs. - - 380  CRESCENT, 1 Wb. - - 199
COLUMBIAR, 2 ibs. - 2350

Buy through your Jobbder.
PELOUZE SCALE & MF6.CO. - - Chicage

Cleaniiness and Durability

together with sharp clear printing are fcatures of

PEEREESS

CARBON PAPER AND RIBBONS,

The Garbon Paper and Ribbon Mfg. Co.

Limitost

Office and Factory—176-178 Richmond Street
TORONTO, CARADA
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forent from the old siyles, thero is just enough difference
1o altract attention,

Samples of theso new styles in various grades of vel-
lum finigh stock will be shown by the Berlin & Jones
Co.'s satesmen on their next trip or a sample can be had
immedintely by writing this concern.

Yor the convenience of the trade these two new sizes
witl be put up in cabinets of 54 sheets, 50 insido and 50
auter envelopes, as well as in bulk form, and the cabinets
earried in gtock at all {imes ready for immedinfe delivery
an rush orders, while ten days to two weeks is required,
under present manufacturing conditions—to fill orders
for bulk goods with the dealer’s imprinl on the envelopes.

—_——
RELIGIOUS ARTIOLES.

Owing to the fact thai rehgious articles, cte., suitable
to the Catholic trade, prove to be one of the most appro-
priate Christimns and holiday gifts of their kind it might
he of interest {o the many booksellers aund stationers
throughout the Daminion to know the Montreal head-

No. 5202.
ROSARIES—IHandled by Librairic Beauchemin, Limited, Montreal.

quarters for all articles of this kind. Librairic Beau-
chemin, St. Paul §t,, Montreal, carry in stock the largest
assortment  of vosaries, medals, crosses and  religious
articles to be had. Further, all of above mentioned
aricles are handled direet from the manufacturers in
France.

A rosary deseribed in ocut No. 3202, made in pure
stones, rich culurs, fine cut facels, goad strong wire and
chain connections, crass and cenire  and finished in
Roman pold, is stocked in the following stenes and
colors: Amethyat, moon stone, topaz. gold stona blood

stone, crystal, onyx, garnet, cmerald and smoked ery-
stal. It is nlso to be had in imitation stones, cut
nearly as good nas the pure oncs with perfeet colors,
Prices run at retail from $1.50 to $75 according to the
qualities of the material used.

I'rade discounts to the stationers is very liberal and
n keen merchant eannot go wrong in placing a line of
these goods in his stock.

—_——

PAPETERIE BOXES.

The Copp, Clark Co., Limited, Tovonto, have had @
faverable sale of papeterie  boxes this year, Their
Christmas speeials, in particnlar, found a willing market,
many of the favorite lines being cleared out. The pape-
teries that are now selling well are Moyon Iinen, Loth-
nugen Linen. Lyon Linen, all exeeptionally good medium-
priced papers of different colors. Toilg Torchon is an-
other commendable paper, slate color and fancy border
design: Monaca is also an artistic linen paper with art
border and fancy wax: Repousse Lawn ean be recom-
mended for having an agreeable surface for any kind of
pen: and Valkyries is a linen that is very faslionable.

. e
WRITING TABLETS.

Writing tablets have gained a very strong hold with
the general public and are responsible for a falling off in
the sale of the cheaper grades of note paper.

It will be interestiug to kunow tha{ Buntin, Gillies

No. 5223.

& Co., Limited, Ilamilton, were the pioncers in placing
writing tablets on the Canadian marke? and they have
cver been foremest in this line, their pads being on sale
at all stationers from coast to coast. They report the
sale of them during the past yorr as the largest on re-
cord. This scason’s offering is by far the best in their
history, both in assortment and value. The covers are
neat and atiractive and the paper sloek is the very best,
comprising every grade from the tissue-like Onionskin
to the heaviest bond and linen papers.  Their tablets
are manufactured in four or five different sizes to suit
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the requircments of the irade and are neatly wrapped
live to a package. .

They are now placing on the market Colonial tablels
in cloth lined papers, Divinity, Dutech Fabrik and
bleached eanvas. In this shape only oue half the back
is padded, allowing cach sheet to be folded over, forming
a sheet of regular note paper. Another new line is a
manifold tablet, for which there is a big demand. They
make a speeinlty of imprinting customers’ names on each
{ablet.

—

NEW ‘‘BERLIN'" POUND PAPERS.

Owing to the steadily increasing demaund for higher
grade papers by the pound, the Berlin & Jones Co. are

AND

STATIONER

The cnvelope boxes are made to hold 100 cavelopes—
instead of 125 as in ream goods. This style of packing
no doubt helps tho salo of the belter grade govds. The
connt of the boxed sheets and cnvelopes, Leing practical-
ly the same, enables the salespeople to sell in most
cases, n full box of envelopes with the pound box of
paper.

Pound goods packed in this way look exactly like
rcam goods on the shelf, but it is naturally to the ad-
vantage of the dealer to separate his pound goods aund
ream goods as far as possible.

The accompanying cut shows a large double window
of the Denver Dry  Goods  Company advertising the
“Quray Linen '—a “Berlin® 50c. line with which they
have been remarvkably successful,

Window Display of Ouray Linen.

oficring several lines specially priced to mect the cali
for papers at 50c thc pound, which allow the dealer a
liberal profit and ofiset to a certain extent the narrow
margins on the 25¢ lines, which dealers are compelled to
handle.

Many of the most successlul departments arc show-
ing side by side in their pound goods svetions, 25c aud
50c grades with most satisfactory results. In most
cases 50c pound goods arc hoxed (same as rcam goods)
instead of being wrapped—popular sizes alout 105 shects
to the pound in 50-1b. weights, while 60-lb. weights run
about 96 sheets to the pound.

ANOTHER AWARD.

At the International Book and Paper Exposition held
in Paris during the past few weeks, the L. 1. Waterman
Co. were awarded the highest prize for Waterman’s Ideal
fountain pen. At the IExposition, a model American
oftice was fitted up, and in connection therewith the
Waterman pens were largely displayed and recognized as
one of the most valuable office adjuncts in the exhibit.
This honor is except onally interesting in view of the fact
that this award follows immediately on top of the high-
est award presented to the same firmm at the Jamestown
L2xposition.

Apologies for Goods

are unanecessary if you handle the lines with ** Hurd’s Name on the Box.”

They are the standard in quality, style and manufacture.

It wealkens

your hold on a customer when you have to apologize for this or that
defect, but when the papers are satisfactory as ours are you not only hold

that customer but add others through him or her.

good papers.

tf you are in need of holiday boxes, we advise an early order.

It pays to sell the

State

quantities and prices you wish them to cost you and we will give you an

assortment that we are sure will please youand your patrons.

GEO. B. HURD ®. CO.
Fine Paper Manufacturers

425 and 427 Broome Street, New York, U.S.A.

Do not delay.

1200 RN
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WAIT FOR THE

BIG LINE

Before you buy your fall stock of

TALLY CARDS
GUEST CARDS
CALENDAR PADS

and don’t forget the Elliott Die-
Stamped Holly Postal Cards and
Souvenir Post Card Calendars.
Two of the best selling items in the
Stationery Line.

‘\“}5“““\“"“5“ [ ]

Salesmen en route,
Samples sent you free.
Hlustrated Catalogue and price list,

ELLIOTT
. 17th and Lehigh Ave.
PHILADELPHIA

IS SESITIS IS SINNS LTI 2 2 3 2 2 2 2
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Toys, Dolls, Fancy Goods ]

Now for Rush

Deliveries
on Holiday Goods

Send along your mail orders
Deep cut prices on short lines to clear
Some of your wants might be for these lines

Owing to our entering upon a new system of
numbering, we are particularly anxious to clean out
Short Ends.

Try a Rush Mail Order

The

Sutcliffe-Edmison Co.

Limited

76 York St., Toronto

BRANTFORD BOOK AND STATIONERY STORES.

The book and statwonery stores of Brautlod, Ont.
awte, andedd, o atait o the eity, both for the eXtensave
~ weh they ety and therr general appeacanee, They com-
pete favarably with the best of the largest Canadian
vities e esery partwealag.

Brantford v lagely depemdent on its manufactories
for it wealthy atd, although wany of the wdustinl en-
terpuses teptesented there ate tot an active now as they
were a Conple of mwonths hach, the bueok amd stationery
trade treat the suatter hghtly, and look upon the present
conlittons 1 a cicetfol mannet and have hitile fear of
the futute Thete ore itee latge stortes e Brantiord
dealing e boohs and stationery Fhiey ate W ) K.
Malhuth, Stedian Bros, and James 1. Sutherlad,

W F Mallagh™ state s one of those kid which
wppeals G the refined taste ammediately  upon entenng
1t Particulat care s taken that all things in the sore
attanged an neal and altractihve wanner. Although
M Mallugh pavs neae tan otdinary attention to his
stenh of the better class or hooks, such an finely  bound
and ponted sets of standard authors, e bas a guad col-
It ttogy of popular iction su paper and cloth A table
shisplay o papetentes of exquisite appearance is a most
patable feqtute of the store Tlas store gives spectal at-
telilion o als wintow  decorations, twice cach week the
Witnlow displavs ate renewed and somethmg uomel s al-
Wats the aan when makimg the change. Buving has com-
turteed catly, whieh Mt Matlach attuabutes
LTCAIC campatan that has been tonducted by lus stoge
teobnnge 1t ante ofleet The plans followed to ainduce
tath huneg consisted of an catly formial hohiday season
operane, ard by the distpibutien of atculars to that
vfizet.

Jatwes 1, Sutherland’s stote as long and parrow
fhleagheut 1togs roticrable for s trim and neat ar-

ate

.o the ag- -

rangement of stock. Besides an extensive stock of books
and stationery, a complete line of faney goads, leather
goods, bric-a-brac, cut glass, pictures, faney china and
dolls, ete., is shown. Mr. Sutherland is more than satis-
fied with trade so far, which, il it continues as good,
will be a record-breaking Christmas and New Year's scea-
‘Fhis store is eapericncing a harge demand for the
works of the standard aunthors. such as Burns, Dickens,
Shahespeate and Scott, ‘They appear in beautifully hound
and printed sets. A decided  preference is noticeable,
not only for the more expensive books, hut in all  the
vatwous lines, the store carries. The display of faney
china and cut glass is  of the seleet  variety, and the
cheaper grades are not sold by this store. A &uperion
class ol goods iu general marks 1t as one of quality., In
the past, the store went under the name of J, & J.
Suthietland, but has ,ately been changed to James L.
Suthierland, owmng to the confusion that was continually
arising because of the store in Wooedstock, run by Mr
Kuthetland’s brother.

The success that has attended Stedman Bros. since
they embarked in business i January, 1905, is indeed re-
markable.  Commencing with newspapers as their main
business they have developed  into all branches of the
book, stationery andl fancey goods trade in a thorough
wav. They do the bulk of the newspaper trade of Braut-
ford, having cight hoys caployed in their delivery  de-
partment. The Brantford Carnegie library is supplied
with newspapers, magazines and books {rom their store
As well as retail dealers  in picture post cards, they
tlaim to be the foremost whulesale dealers of Canada
No decrease in the sale of picture post «<ards has beea
expuricnced by them. The Stedman Bros. are three young
men Whe are well kuown in Brantford, having been
brought up there, and they cvidently are receiving the
hearty support of the people of their city.

Notl.,
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Fancy Goocls and Notions '

P.ade in faney goods and notions has never been hol-
ter than it has this vear. ‘The majority of jubbing houses
have been complelely cleared of several lines.  The
Teddy Bears have had a sensational sale, and the dolls
hav been nearly in as good demand.

One would suppose, in considering the large sale of
Teddy Bears, that the dolls would be almost forgotten,
but it has not been the case, however. The many new
ideas that have come out in dolls and their aceessorvies
have kept them in good standing. Doll life is o vast «deal
more luxurious than it was a few years ago.

Never before has there been so mueh nttention paid
to realistic detail in the imitation of real life in evevy
respeet than therve is to-day. The animals are so life-like
that nothing is left to the imagination of the children.
The latest things in donkeys loek like the real thing
and the cows do everything but give milk. The staple
article this Christmaz will still bhe the Teddy Bears.
which has been a conguerer all over Amerien. An in-
fevior grade of Teddy Bears are made in United States
and England, the better grade being made in Germany.,

Tt was in Germany that a poor widow lady, who is

Bill Wallet.

now worth several millions, made the tirst Teddy Bear,
without having a thought of Rovsevelt in her mind. Tt
vemained for a wily American, who chanced along, to
recognize the possibilities. He gave her a contract for
a number of them: now she is running  six factories
night and day. In the States there are said to be at
least thirty factories meeting the demand some of them
keeping a real young bear as a model,

Diabdolo.

The latest eraze. the game of Diabolo, may take the
place of the Teddy Bear as a popular idel so many per-
sous think. This is doubtful, however, as Diabolo and
Teddy Bears are of an entirely apposite class and appeal
in a different manner to the people.

The Pret'y Village. .

There is a toy for children that has been very ex-
tensively sold in the United States, just introduced into
Canada by the Snteliffe, Edmison Co. Torento. It is
called the Pretty Village, consisting of numerons picces
of cardboard, which may be pieced fogether and n
striking toy village formed by following 2 dingram.

RL!

which accompunies each set.  This is a most intevesting |
and instruetive 1oy, Men, women,  houses, churches,
fences, trees, ote., arve included in the village, They
are in several sizes.
Toilet Accessories.

The demand for high back Swastikha combs has been
extraordinary. This good-luek emblem seems to have
a tendeney to promote its sale.  The emblem uppears in

Envelope

Jase.

various kinds of brilliants in the form of tho populae
Swastikhba  desien.  Plain aud Caney  high-back combs
are fancied wow in preference to the smaller kind.

There has heen a remarvkable sale of Barvets Iately,
the demand for them has inereased tenfold, )

Lang curved-haudled Fan 1 nir. ors aie nosw beirg shown
The commendable featuve of this mirrer is ihat il is so
curved as to allow it to be conveniently used for wot-
h:ng a back view., Thero are two shapes made, for
right and left-hand use. The Suteliffe, Edmison Co,
have a line of these povel mirrors.

Neeklie, glove, collar and handkerchiof boxes have
bad a very good sale. Oune Jobbing house in Toronto
deals heavily in these lines.

Leather Goods.

The run on the leather goods market comtinues with-
ont abating, and the mannfacturers  are experiencing
some trouble in meeting orders at the present time.  The
!)l:lrl-r-pric(!(l article continnes in demand, though there
15 a4 good sale for all kinds.  Swueh novel and rich-lookine

Ticket Case.

creations have been put ont in the hetter elass of leather
goads this vear that there is little wonder thoy have the
!)rcl‘c_reuco. Ladiex” hand bags. in particular, are appenr-
ing 1n extra fine leather. The squaw bag has had
very good run and will likely grow mere popular in
the near future.
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W. NEUMANN & CO., Weiriorras ¢,
High-class Collotype Printers

SPECIALTY: ¢o[(0tppe ﬂOBtC&l’O8 T0 ORDER

Hand-coloured Collotype Cards
Double-tone Collotype Cards

Glossy Collotype Cards
Photoohrom Collotype Cards

ALL KINDS OF VIEW-ALBUMS AND SAMPLE SHEETS

CNEAPEST PRICES.

WHOLESALE AND EXPORT ONLY

Local View

PosT CARDS

MADEK IX THE UNITED STATES

\We have just moved into our new factory and
have installed our German machinery for the
manvfacture of

High - Grade Local
View Cards

A personal careful investigation in Burope, as
to the various processcs of making Colored
View Cards, bas taught us to make cards as
good ax the very best imported cards made in
Gzrmany, for the same price and in less than
half the time. We are in a position to quote
special prices to users in large quantities, and
guarantee prompt delivery and first.class work.

The importiog of view cards will be a thing of
the past as soon as our samples are shown.

Alfred Holzman Co.

2815 WABASH AVENUE
CHICAGO

ONLY FOR WHOLESBALE DEALERS
AND POST CARD PUBLISHERS

MARKERT & SOHN
Graphic Art Werks
CRESDEN—A. Wintergartenatr, 7
MANUFACTURK

Telegtam: - Address PICTURE POST CARDS

KUMIMARKERY, MADKATTLRA VOUR OWN PHOTOX
GREADKN

AR A BFECIALTY Wh MAKE

COLLOTYPE, COLOURED COLLOTYPE,
DOUBLE TONE, HAND COLORED, GLAZED
and AUTOTYPE POST CARDS,
VIEW ALBUMES, ALBUMS
Aak feor ples and quetath

COMIC POST CARDS

We publish money-making Pest Cards, or rather
Post Cards that possess some selling ability.

Nigh Class Comics from $1.88 per 1,000,

All Canada Views for $8.00 per 1,000.

Floral Cards for Jewelling, $2.75 per 1,000,

Joweling Powder, $2.50 per ib.

Cless Pens, 2 for 250.

Beautiful Cold and Silver Ink, for decorating Post
Cards, 81.88 per pint.

Muociiage for Jewelling, §80. per pint.

Leather Cards, 82.78 per 100.

Wire Wall Raoks, $1.28 per dozen.

Special figures to wholesalers. Send $2.90 for
tull line of samples, or write us for catalogue and
news of Post Cards and novelties. It will pay you
to have our line of samples,

CANADGA TOY CO., Montreal, P.Q.

\ /|
i [ Made to order only
aocording 0 Instruc.

Plcture tfons supplied,

Fpeclalties: Very fine
make. First
Nedera Mellotype Past class Goods
styles. only.

plaln and celoured. |
e Cards|
Ot.t,0 Leder

Dresden @ saxony
Picture Post Card Manufecturer.
WHOLKSALE EXPORT

4 ~N

Fine Art Printing Co.
Kaufbeuren, Munioh, Cermany

Manufacture to order for important busers,
88 a speciaity :

in Oolletype, fro.m 1.000 up-

\ wands, per design,
08 car 8 in Gopper - plate Primting,
from 1,000 upwards, per
Jesign,
in Beteehrem —combened let-

ter press and lithographic
oor panting, A 3,000 and 10,00 per design, in sheets of
and 8{ designs.
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Picture Post Cards

The demand for view cards has decreased somewhat
during the past month, and there is a tendency for a
further falling off in the sale of these cards throughout
the holiday season. The fancy holiday designs have
taken their place. :

While faney picture post cards, which have been spe-
cially made for the holiday trade, are now the most
popwlar, the view card will likely be again pre-emin-
ent when the holiday scason is over. In anticipation of
the time when the demand for view cards commences
again, some of the wholesalers are ordering large ship-
ments of this class of cards. There is said to he a ten-
dency on the part of purchasers to return to the black
and white card, which particularly applies to cards made
by the gelatine process. This process produces a most
satisfactory finish.

Many people have made the assertion lately that the
picture post card has reached the zenith of its career and
is now on the decline. That is a question, however. And
it depends greatly upon what new novelties and crea-
tions are brought out to determine the future success of
the picture post card. At any rate we are sure it will
die hard, if it docs die.

An Idea to Increase the Demand.

Dealers would do well to remomber that there are
two somewhat different phases of collecting post cards.

There is, first, the collection of theose cards sent by
friends through the mail. Second, there are cards bought
to go directly into a collection. These latter are usually
art subjects.

A dealer may greatly facilitate the sale of cards to
be sent through the mail by constantly keeping a varied
and complete  assortment of all views and interesting
points of his own city in stock, and by taking the ut-
most eare to present only the bhest quality to his cus-
tomers.

The prettier the cards which are placed at the buyer's
disposal, the more he will choose, and expericnee has
taught that the dealer who keeps only a medioere gual-
ity will have sales proportionately small. An cducated
person certainly does not wish to be thought to have
bad taste. And he will hardly care to send a greeting to
his friecnds on a card containing a picture which rather
disparages than  beantifies it.  Evervbody knows that
there are artistic souvenir cards in existence, and that
{hey may be obtained just by taking the paius to look for
them. It is hardly a compliment to one whom you eare
for to send him a cheap., poorly gotten-up post card.

In regard to buying eards to go directly into a col-
lection, we can assert with assurance that this newest
phase <1 post cards is what dealers will make most
money from. It is in this direction that it is advisable
for them to exert all their encrgics.

First, customers must be educated to an understand-
ing of the beauty of art post cards. Sccondly they must
be cncouraged in  collecting them systematically. The
wise dealer will always have on hand noveltics in artist-
ic post cards to attract and interest customers who
want cverything new the post card market affords. Any
pains which a dealer takes will eventunlly repay him in
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greater measure, perhaps, than he thinks, Only a dealer
who knows what an immense growth the post card has
attained in uropean countries ean understand what its
possibilities for development ave hero, immaterial of the
deeline in sales that has occurred lately.

It is without doubt a great advantage to a dealer
to consider as much as possiblo the fancies and inclina-
tions of the public. Where he is not himself in a posi-
tion to understand its nceds, he must consult authorities
who are.

Displaying Ilustrated Cards.

In considering the proper methods of window and in-
terior display of post cards, there are a fow things that
need be remembered.

Post eards, in ordoer to show to the best advantage
must have a good background. And the more attention
that is given to it, the bhetter will a display of ecards
appear. In fact, so essential is a background of tasteful
arrangement that it has been recognized as the secret of
good appearance in certain kinds of display.

Cards must not be placed in such a way as to cause
the edges to curl. How often have we seen cards spoiled
in a carclessly arranged window, from the curling of
their cdges.

They should be displayed close enough to the window
to show up all their beauty and permit of careful seru-
tiny on the part of prospective purchascrs.

It is best to feature each style of card separately,
with no other kind shown in the window with it. A
single line display always has a ncatness and an appeal-
ing eflect that strikes directly. And the display can be
changed quite frequently, always with a new appearance,
which is not altogether possible when the best of the
stock is displayed all at one time. Where numerous
kinds of cards are shown in a window a confused appear-
ance is usually the result and that striking feature so
apparent when a single line is shown, is lacking. It is
not, however, considered unwise to have two or thyee
different classes displayed in some cases, where they are
shown separately and distinetly.

Numerous holders of various designs have been got-
ten out for the convenience of the post card dealer, to
asgist him in window and interior decoration. One of
the ‘most popular of them is the Suspension Post Card
Holder. It has been  designed to 6ill the need of 2
simple holder, which should display eards to the best
advantage. It is formed of a plated wire, made the re-
quired sizes to contain post cards cither in a1 horizontal
or a vertical position. It rests upon a slanting base
which elevates the front card so that it may frecly he
removed. Each unit accommodates 30 cards. The hold-
ers may be joined together in any desired number. Thoy
may be hung on walls or columns, and are seen suspend-
ed in windows or other places, from brackets and mold-
ings, where stands cannot be used. A novel featute ia
that both sides permit of an unobstructed view of the
contents and by use of split wings, furnished by the
makers, the holders will turn on a swivel for convenistice
of examination of cards. Two series mav be hune haek
to back, thus obtaining a double display.
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Busy Man’s Is Your

Best Salesman

Mr. Bookseller, every time you sell a copy of the Busy Man's
Magazine you are also increasing the sale of your other maga-
zines. That's rather peculiar, isn’t it ?

This is the way we figure it out. Each issue of Busy Man's
contzins in the department, Contents of Magazines, a classified
list of what appears in all other magazines. A reader of Busy
Man's can see at & glance a list of the articles of special interest
to him and purchases the magazines containing these from his
dealer. This is proven by the numerous letters we receive telling
the value of the department to our readers.

It will pay you, then, to have the Busy Man's in your magazine
display. When a customer inquires what good things are in the
magazines of the month direct his attention to the special de-
partment in Busy Man's. This will show him the very articles
which interest him and thus create a sale for your periodicals.

The January number of Busy Man's will add to the artistic
appearance of your magazine counter. See that you have it in
stock. It's bound to be a ready seller and your commission
makes it well worth your while.

Order from your news company on a fully returnable basis.

The Busy Man’s Mégaiine

Toronto
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NEW SONGS REVIEWED.

The sale of sheet music continued brisk thioughout
the past month and up to the present writing the de-
mand has never been better. Many of the leading musie
departtients in large city stotes have paid special at-
tention to the decoration of this department, owing to
its “drawing card'’ qualitics. Some uew things just in-
troduced in Montreal, bhoth vocal and instrumental, are
found below @

Instrumental numbers, published by Samn Fox Publish-
ing Co., Cleveland, are, “Santa Claus,” by Fred Vokona,
“Cosette,” Parisian novelty maich two-step, by Jean
McDonald ; *“*Golden Locks,” by Wil E. Dulmage, and
“Lady Betty,” waltzes, by Will Duncan Lamborne.

In “The Glow-worm.,” by Paul Kincke, Joseph W
Stern & Co., New York, have a very good number.

“0ld Faithful,” march and two-step, by Abe Hols-
mann, is published by Leo Feist, New York. This in-
strumental number blends to perfection. **Caught in the
Net,” three-step, by R. A, King, also published by this
firm, besides being a pretty composition, has one of the
most attractive covels scen on a popular song for some
time,

“Muselte,” intermesco Parisienne, by Neil Moret, is
an exceptionally pretty thing. Neil Morvet is the author

of the well-known  songs, “Hiawatha,” *“Moonlight,”
“Silver Ilcels.”
“Senmita,” serenade intermeszo. is by L. Albert,

composer of the famous ‘‘Cherry.”

“IHooster Rag,”' march two step, by Juba Neibergall.
These last three compositions ate published by Jerome
H. Remick & (‘o., New York.

Vocal Compositions.

Among the vocal compusitions current, “That's the
Tune they Play in Dixie Land’’ is by Jos. Mittenthal
and Jos. M. Daly, and published by Joseph M. Daly
Music Publishing Co., Boston Mass. ‘I'his song intro-
duces many of the old southern strains.

Four new numbers st introduced in Montreal are
“Letters fiom ‘Those You love,” by Mevill and  Id-
wards ; “Make Believe,” waltz sonyg, by Drislane and
Morse; “Nobody Seems to Care for Me,” featured by
lda, and composed by Norton and Ferguson, and “-You
Always Greet me with the Same Old Style,” by Cos-
telle and Morse. These compositions are proving popu-
lar for current picces and are pablished by T. B. Havi-
land Publishing Co., New York.

Victor Kremer Co., New York and Chicago, have
two exceptionally pretty auvmbers in “*Moonbcams and
Dreams of You,” and **'Is it Very Far to Heaven 2’

“On the Old See-saw,” the successor to the big
song hit, *'School Days,'” is now being introduced in

Montreal with success. The piece is published by Gus
Edwards Music Pub. Co., New York.
“Darling Sue,” is one of Harry von Tilzer's new

compuositions, published by Harry von Tilzer Music Pub.
Co., New York,

““Jennie,” a coon ballad, sung with great suceess by
Flotence E. Moore, is by Wm. J. Montgomery, and is
published by Montgomery Pub. Co., Philadelplua.  This
song was recently rendered with great success in one of
Montreal’s leading theatres.
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SEagan'” pubhished by the Delnear Music Co., cone
tinues to make good.  This song, for a4 comie one, 1> 1
a class by its own,

“1 Love You; The World is Thine,” is characterized
as the answer to “Love Me and the World is Mine.” Ths
prece s published by Shetheld Music Co., Boston.

Walter Jacobs has another good number i *Fhink of
the Girl Down Home,” a march song.  The composer s
Phil Stats, who as the  author  of “*Some Day When
Dreams Come ‘True,”™ which made and is still making o
tiemendous suceess.

A Strong Collection.

In the followang eleven mustcal numbers Leo Feist,
pubhisher, New Yok, las an exceptionally stiong collee-
tion. Some of the songs have bheen written espectally for
musical she , while others are bemg featuted by tnany
of the leading artists on the stage. “When the Band
Plavs Yankee Doodle,” by Felix Feist and Joel Corin,
18 bemg featured by Cardome Sisters with great suc-
cess. Another good composition 1s “Fare Thee Well iy
Old Kentueky,” by Costello and  Nathan. “My  Old
Plantation IHome," by Richard Winternttz, who is author
of I Long te see You Onee Again,” which made a ig nt.
“Moony Tmne,” by Feist and Nathan, and “Perey,"” by
Feist and Corm, are chotee selections for any music de-
partment.

IT IS NO ARGUMENT

for you to say you don’t belicve our proposition
will net you'a big profit. Have you tried it?

The “*Berliner” Gramophone and the ¢ Viotor*

Talking Machine will “ginger up'’ your busi.
ness in a manner that will astonish you. Don't
forget that your dealings never end with the §alc
of a machine. The salc of new records brings
in a Constant Revenue,

Investigate proposition to booksellars by wnting
to any onc of the following agents
nearest to yourlocahity:

S1. John, N.B.
Winnipeg. Men.
Vancouver, B.C.
Torontn, Onot.
Totronto, Ont,
St. Joha's, Nitd.
Brochville, Ot

J. & A. McMillan,

Clark Bros. Co,

Dyde, Evany & Callsghan,

R. S. Wiltiams & Soas, Linnted,
Nordheimer & Sons, Limited, -
Royal Stores, Limited, .
Cordingly Bros, . -

THE BERLINER GRAM-0-PHONE CO.

OF CANADA, LIMITED, MONTREAL
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(&) THE TELEPHONE

I3 a companlon, friend and servant combined.
Invaluable for convenlence In the housshold,

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facillty it affords in business lifs.
Full particulars as to rates and service at the mear-
est office of

THE BELL TELEPHONE COMPANY OF CANADA

ESTERN Incarpersted : ::f
ASSURANCE | **°
* * * COMPANY. | MRINE

Head Orrice—=TORONTO, ONT.

Assets over - -
Income for 1906, over

HON. GEO. A, COX, President,
W. R. BROCK, Vice President
W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

$3,5670,000
3,609,000

THE METROPOLITAN BANK

Capital Paltt Up, - - $1,000000
KRogerve Fune, - - - §1,000000
Undivided Prefits, - - 3 133,133

GENERAL BANKING BUSINESS

WO Drafts bought and sold,
Letters of credit lsaued,

SQ“C“ Colicctions promptly stiesded to.
You SAVINCS DEPARTMENT
Account opea atall branches,

Interest allowed on &ll deposlis
ol one dollar and upwards,

British Amaricg_g'siqranca Gompany

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hou. Geo A. Cox, Presideat ¥. R. Brock, Vice.Presldesnt
Robtert Bl \erdile, M.P., W, B. Meldle, E. W, Cox, Geo. A. Morrow,
D.R. Hange, Asgasins Mycrs, Jodn Hosdis, K.C,,LL.D.
Fredenc Nicholls, Alex, Laind, James Kerr Osdorne, Z. A, Lash, K.C.
Sir Heary M. Pellans, E, R, Wood,

W, 8. Meikie, General Manager; P.N.8imes, Seecretary

CAPITAL -+ - . - $1.400,000.00
ASSETS - .0 2,182,733.88
LOSSES PAID SI\CE OﬂGA\IZATIO\. 20.833.820.9¢8

AND STATIONER

a2 22 2 23 LSS S L 2SS NS SN S SN CX NN RN

IF YOU WANT

the best weekly list of New Books published ;
in Great Britain and [Ireland, with titles,

sizes, prices and publishers, subscribe to

The Publishers' Circular and Bookseliers'
Reoord, publishcd weekly at St. Dunstsn’s

House, Fetter Lane, London.

52 weeks for $3.25, prepaid, g

Post free for

IF YOU WANT

to ootain out of print and scarce works
about Cansda, or on any other subject,
subscribe to The Publishers’ Ciroular (scc
previous paragraph for particulars). Annual
subscribers have the privilege of a gratis ad-
vertisement in the Books \Wanted Columns
each week. On an average over 2,000
Books \Wanted and For Sale are advertised
for every week in The Publishers’ Ciroular,

IF YOU WANT

to know what new books are coming out in
the United Kingdom you should subscribe
to The Publishers’ Cironlar. For terms, etc.,
see first paragraph of this advertisement.

Specimen Cepy FREE on Application.
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 Money <«

CAN BE SAVED BY MEAN3
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE
SUCH A POLICY WHILE YOU
ARE IN GOOD HEALTH.

Pamplicts and Pull Particulars regarding the
New Accumulatiea Esdewment Pelicy
s2at ea application.

Confederation Life

‘ ASSOCIATION

W. H. BEATTY, President.

W. Q. MAGDONALD, J. XK. MACDONALD,
ACTUARY. RAKAGINS DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.
.
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Photo Supply Department

—

How much consideration docs tho photo supply de-
partment. of the average store get at this time of the
year, when attention is mostly centred wpon the other
lines. It might be safely said that this departmatt 1s
almost entirely neglected in numerous cases. Yet the
Christmas scason offers great opportunities for the sale
of photo supplies, if they are properly pushed. The mer-
its of a camera as an appropriate and excellent Christ-
mas gift should be brought to tho mind of the public.
Each year sees an advance in the sales of photographic
outfits in the winter scason, and it is appavent picture-
taking of winter scenes is becoming more popular with
the progress of time.

Green fields and summer skies are by no means es-
sential to photographic pleasures. To the people who love
the camera there are pictures of a rare charm in bleak
November as in the softer days of June. The brown and
rugged fields with dying shrubs along the old rail fence
and naked trees silhouctted against a cold grey sky hold
many a picture. The ferns by the old stone wall, snow
laden now, present fine opportunitics for the camera and
the park with its fresh fall of snow, broken here and
there by an carly morning pedestrian, gives a charming
study in the high light aud shadow—all nature invites
the camerist. And then there wre indoors, too. Home
portraiture with the simple lighting of an ordinary win-
dow is not half as dificult as most people imagine Good
pictures, by the improved methods now used in flash
photography, arc casy to make and in every step of cam-
cra work there i~ a charm of simplicity which wins new
friends to the realm of photography.

Has it ever occurred to tho dealer that the principle
of persistent reminders will build up a demand for a
certain kind of ~ goods. It will, and this principle, if
adopted, for enlivening the sale of photographic outfits
will undoubtedly prove suceessful. The dealers who are
always advertising in papers and sending out circularg
to their customers an ° prospective buyers, can Keep up a
persistent. reminder with good cffect by merely making
mention of their line of goods on cach occasion. If this
idea is correctly and persistently followed, gratifyving re-
sults will surcly come.

Offering of Prizes.

Has it ever occurred to dealers in country towns that
the offering of prizes for the best work in amateur photo-
graphy may prove of infinite value in promoting sales,
not ouly of photographic supplics, but of all lines of the
business generally.

A prize might be offcred at the end of each month
for the best photo or assortment of photos handed in for
competition by amateurs.

A corner of the store could bo set aside for display-
ing the work of the contextants, each coutribution having
the name of the person who owns it, in connection.

A prize might be given, not only for the hest finished
work, but for pictures which are remarkable for origin-
ality, such as snap shots of animals in various poses.

Some very interesting photographs of animal life
are appearing on piclure post cards, from which the
dealer can pget ideas to suggest to those who enter into
competition. Some of the most interesting cards show
wholg litters of pups together, and they seem not o hiave
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lost, by the eamera, anything of their awkward, amusing
and ugly grace, wherein lies so much of their charm.
Newfoundland, shepherds, collie, pugy and hound groups
vie with ench other in admiration. A card which evi-
denced great skill in posing is entitled ““A Clogse Cor-
poration,”” and there s no doubt but what the photo-
grapher, who was responsible for the picture found the
work more than inferesting, It shows six little brothers
and sisters whose mamma evidently chose a dog of alien
breed to father them. Nature very impartially divided
characleristics, giving them a distinet leaning toward
one side of the houge and the other as plain as inherit-
ance from the opposite side.  As sometimes bappens in
a litter, two of the dogs are considerably lavger than
the others, and these have been chiosen as ““end men®’ in
the photograph. The {wo dogs in the widdle are posed
as if in earnes! conversation with cach other over some
subject which scems of weighty importance to their
young dog minds. Next to the cnd, with her head cud-
dled up on hev brother’s shoulder, nestleg as affections
ate a bit of femininity as dogdom conld produee. The
brother bears the burden with a humorous twinkle in his
eve, which seems o suggest that he thinks little Miss
Shagey-cars is practicing the art of her sex very early
in life.

The {aking of such picfures as these must prove of
exceptional interest to the amatenr photographer, dog-
lover and student of nature. And the dealer who eares
to increase sales by ereating a new inlerest aud enthu-
siasm in amateur photography in his tewn, cannot do
better than offer a prize and start competition in nmateur
picture-taking of all varietics. It is hy such means as
these that the dealer gains publicity, which atiraels cns-
tomers to his store.

Where to Get Them.

Last month there appeared in this page some par-
ticulars abont the goods of the Kodak Co. Test
onr readers might assume that the Kodak Co. are the only
people who supply plates, papers, films, cle., it should bo
known that *“there are others’’ Ono firm that can he
unqualifiedly recommended to the trade is Ward & Co,,
of Montreal, whe handle the Wellington brand of plates,
paper and filns. This firn are building up n nico trado
among  Canadian stalioners and their square dealings
are bringing them info a strong position.

THE...

“WELLINGTON”

Photographic Speciaities

have s world.wide reputsilon.

BROMIDE PAPERS, GASLIGHT PAPERS, FILMS
AND PLATES.
Ask your dealer or write
WARD & CO.
13 ST. JOHN ST, - - MONTREAL.
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PAYSON'S INDELIBLE INK

Trate supplied by all Leading Wholesall
prug Houses i the Dominlon,

Receited Jigbest Awanl Medal and Dip ama
at Centennial, Phlstelphia, 1876: Worlid's Falr,
Chicago, 1538, and Province of Quetwe Expost
tlon, Mantreal, 1877

HOTEL DIRECTORY

WINDSOR HOTEL

HAMILTON, BERMUDA

This huusa (s, pleasatitly and conrenjently 1o
catad on the Eastside ol Queen Street. ho
rooms are bright and chicerful  Faery attention
pall to gueste. lilllards and Pool. ot and
cold water batha. A, McNtooL, I'rop.

TOWER HOTELGEORAETOWN

OEMERARA
BRITISIE GUIANA.

This firstclass hotel [« moet convenlently situ-
atad in the coolest ainl Liealthiest part of the
city. Pive minutes fruu raiiway station satid
steames stallings, and hiear to all prnincipal qatidic
Wildings. Cool and lofty Ledroowse. Spacious
Dinlng and_ ladies’ Rootna,  Uillisrd Hoom.,

Electric light throughout. ‘

Standard Commercial Works.

Mattc’s tnterest Tadles,
At ¢, 5.6.7, 8, 9 and 1) per cenit, lcr annum by
Napotkox Matte. 5th Edition. lrce, 300
Matlc's Three Per Cent Interest Tables.
By the same author.  On Qne toued japer and
strongly bound,  Price, §3.00
Nughes' Inferest Tablen and Sook of Days
combdined,
AR SN 4,5, 0, 6, 7and S per cent el antium
Hy (’IIZ’ILU MEC itvonrn . rice. $.00.
Nughnes' Supplecmentary Interest Tables,
Comprising s Epecial Interest Table for dully bal.
lances. showing intetest fot one thousand days on
any atnount, tates from 1, yer ccnt. 10 34 jer
cent., fnclusive. Also a'table showing luterest
fur one thousand dags at 5 jer cent., by mcans of
which tin connection with Comparative Tablcs),
{nterest for onic thousaud days can be oltained at
any mte from !, percent. o OJ::rocuL.lnclmh‘c.
anil COMPARATIVE INTEREST TABLES for ob-
talning {nterest on any tate from 14 per ceut.
10 10 Jof cenit., inclusive, on the basls of 365 days
to the year i 13 per cent. mates. I3y Urtarers
o, C Ut ce. $2.00
Nughes’ Interest Tadles,
At 6and 7 per cent. per Anum (o1 the tasls of
3% days to the year), for one, two, three and
fear mouths and days of grace; for ure ft Dis-
countiug aud Rencwing Promhsory Notes. Ity
Crartos M. C. HrGnesjon folded cand, 141, X 9}5)
strongly tound, Irice. $1.00.
Reghes® Savinge Bank latcrest Tadles,
At 2% 3 ar 8 per cenl. (cach Onh sepmrate canl),
on @‘e Liasls o} one montk, belug 112 part of a
year; by CriaxLox N, C. Hrares.  Price £1.09.
Suchan’'s Sterling Exchange Tadles,
Converting sterling tnto Canadlan currency, and
wice rersa, advancing by Stha and 16ths, with othier
useful tables; Ly Ewixg BocuaN., Second cdltion,
Price. $1.00.
Buchan's Steriing Eqmiralents axd Ea-
chamge Tadles,
Showing tho relative value, acoanding to the rate
ol dlscount iu lLondon. in Canadian and New
York systems of Quotations, of bills of exchange
Arawn at any ratc, ar having any numter of days
ta run, efc., cic.. by EwiNa Beenax, I'tice, #6.0C
Bachan’s Far of Exchasnge {Casadian},
Gliving stetling fnto dollars and oents and rice
wersa, from L1 upwands, also sterling cquivalents,
Cansds into New York and pics vevsa ; by EwiNg
Recnax, Urice tin sheets), cach, 20¢. ¢ mounted
{on Loanis}, cach, 3.
Tac Importers” Guide,
A hand-look of advances of sterling cvwis invdecl.
mal currency from onc peany o 1,000 pounds,
with a FLANNEL TABLL. from 20 10 1003 lulnEc
tteceof 4 yands; Uiy R.Caxrarit and J. W,
I:;nl Cloth, 75¢. ; Yeathier, $1.00
Thae Cansdiam Cusloms Tarict,
Hetiscd W Qate, containtng st <t warchousiug
pirta 1n the Domtalon. ithe Franco Canadian
treaty, exlrwcls of Canadian Customs Act, Ster
Ung Frchange, Francs, German Hixmark, at
QSMlm Cusoms valucs, also & tallc of the
valte 0f {rancs In English mohey. Uarbar Duea,
e, etc. Cap 8 v, cloth. ¥rice, 30C.

MORTON, PHILLIPS & CO,,
PUBLISHERS,
733 sad 1757 Notre Dame St.. MONTREAL

Tae RROWN RROS, Lmted, of Toronara, carry
a feliLint of out patisionsan ¢ Nk

WOODSIDE BOARDING
ROUSE

Qurmer of Main and lawaba Streats
GEORGETOWN, DEMERARA.

Cool and airy Bodrovms, Erxcellont Cuialne
Attendance qualitied. Ternms moderate. Flec
trio Car Loop at gate of Liremises. Patronage
Solicitad. Manasgerom, E. CotTrax.

VICTORIA LODGE
HAMILTON, BERMUDA
Mrs. J. F.SMITH Proprictren.

Oppusite Victoria r'ark and Cedar Ave,
Poivate Board $12 to $14 per week.
QOpen Nov. 1 Closes io May.

WINTER RESORT
QuEEN'S PARK FOTEL

Torr OF 8raix, TRINIDAD, B.AVL
JONN McEWEN, Manager.  For Rates,etc
spply Tritidad Shipping and Trading Co.,

29 Nroadway, New York, \

THE GRAND UNION

The most pojuler botel in
OTTAWA, Ont.  Jaxuxs K. Paisizy, Prop,

AND STATIONER

Te Topaz Pencil

As good as any at any price
Betterthanany at thesame price,

HB--H--HH--HHH--B

— AND —
Indelible Copying.
Write for Ssmplesto

Warwick Bros. & Rutter, Limited
Whotlesale Statieners, TOROATO.

THREE FREE
INSERTIONS

THE publishers of Bookseller

and Stationer offer all
subscribers the free use of
their department of condensed
advertising for three montha.
All readers who have not al-
ready done so should take ad-
vantage of ths offer. Adver-
tisements should be limited
to thirty words and should deal
with some trade subject.

The Bookseller

and Stationer

Toronto  Montreal Winnipeg

DOMINION HOUSE
W. H. DURHAM. Proprietor
RENFREW, - - ONTARIO
The most popular Hotel in ke Qttawa Valley.

HALIFAX HOTEL

HALIFAX, N.S.

Ramiple

HOTEL IMPERIAL !
Kieem eatad and Gas Uit
GRO.W. WEBSTER. M'rop, 8wt Qurreay, Sast.

ACCOUNTANTS AND AUDITORS

JENKINS & HARDY
A Chantered Acvoantants, Ratals aod
Tire lasurance Agents, 13§ Teronto i, Totonto,
o83 Tomple Hailding, Mon! .

BOY WANTED

ANY BQY in every
town and wiilags in
Canada can earn many
dollars by selling our
publications among his
neighbors and rela-
tives and business
men,

YOU can begin at once,
No money needed to
start, We will provide
youwith capital. A watch
to the boy who does
good work, as special
prize.

Write at onte to

THE MACLEANR PUBLISNINC CO.
10 Front St. E, TORONTO
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WALL
PAPER

TRADE IN DECEMBER.

‘The average painter, paper hanger and decovator is
apt to regard December as a month which brings little
or no bhusiness in his line and no doubt the merchant who
handles wall papers thinks it a rather poor month for
his wall paper department. But is it reasonable to take
this view of the approaching holiday scason, which brings
such an extra volume of business in many lines ¢

We know that in many homes the holidays bring a
Lumily reunion, the sons and daughters or other members
visit the old home which has been the scene of active
meparation for some days, and we do believe that the
decorator and dealer whoe makes an attractive window
display of wall papers and offers the timely sugges-
tion could mako many sales.

There is no feature in a room that has such a happy
influecnee as a suitable, well selected wall paper in colors
that harmonize with the furnishing. There are many
housekeepers who would at this time decorate the boys’
room or the girls' room, if the suggestion was made.

Wall papers may not be regarded as suitable goods
for gifts, but they certainly are the poods to give the
home that cheer, attractiveness and appearanee of good
will, which is inseparable from the time. Tt also should
offcr the opportumty for the latest style in interior de-
coration, for will not some of the visitors be from the
cities, and hence familiar with the Iatest siyles ¢

Is it not an excellent time now for the decorators
to introduce some of the latest types of decoration, hav-
ing more timie at their disposal than in the spring ?

Is it not worth a determined effort to create this
demand through the medium of attractive window dis-
plays, neat announcements and suggestions, which can be
supplemented by some business calls at the homes of
possiblo prospects ¢

——4&-—
NuW DISPLAY STAND.

Brown Bros., painters and decorators, Teeswater,
Out., have issued 2 booklet containing information about
theic Deco wall paper display stand. Tho stand is es-
pecially designed for displaying wall papers and <aceces-
sories in stores or by eanvassers, and in such a manner
that the customer reeeves the impression of the entire
wall covering for a room, the arrangement being such as
to permit the dealer to quickly change the sample wall
papers and accessories  and  to  allow of conveniently
placing them in position on the stand or removing the
covering therefrom.

The stand is also intended to obviate the difficalties
in proper display herctofure contended with, and to en-
able the dealer to so arrange his designs that he may in-
stantly display any design or ¢combination in its proper
order, together with all the proper mouldings, rails, cte.,
which go to make the design complete.

Deco display stands can be made to carry an in-
definite number of samples, but stands that carry 40 to
30 combinations are prefermble, occupying no more roam
than an ordinary echair. Owing to its compactness and
lightness, it may be conveniently placed in the window or
any place where the designs will receive good light.
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Well Bought is More
Y Than Half Sold. You Can’t
Go Wrong When You Buy

STAUNTON
WALL PAPERS

HAVE WE YOUR ORDER?

mail and
q 1f not. we vnll send o‘\_n{u!um:'n or 3“'? .‘“::m
vance soon. Don't get caught in & rising nuk':t.youa
WING BIG SELLERS SHOULD BE ]
THEFOLLO SHELVES FOR NEXT SEASON.
Order now while we can book orders for them.

Patlors DmchRoozu. Halls

1833
1811
1832

829

STAUNTONS Limited

Melers of Superior Wall Papers

TORONTO

PRIZES! PRIZES!

Open to all Subscribers

to

Bookseller and Stationer

WINDOW DISPLAYS
NEWSPAPER ADVERTISEMENTS
INTERIOR DISPLAYS
CHRISTMAS SELLING IDEAS

Full Particulars given

on Page Nine of this issue

Address the Editor—
BOOKSELLER and STATIONER
10 Front St. East, - TORONTO
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Magazines That Sell

A list of the leading magazine publica.
tions of the day with trade particulars
about price, return privileges, etc. Readers
are requested to give these periodicals a
good show,

The American Magazine wax Leslic’s Popular Monthly.
It belongs now to John 8. Phillips, Idn M. Tarbell,
fincolu Stetfens, Willion Allen White, . P, Dunne
{*Mr, Dooley™, Ray Stannurd Baker and other five
wites,  Seven and a half eents to the trade s ten
cents ta the publies  Fully retirnable.

The World To-Day isx the only monthly workl
1eview that has o lnige sale thiough dealers.  This
sade has been gained by merit alone,  Its contributors
are the very best. Retail price but 15 cents (all
othets retailnt 23 cents). Price to the ttade 11 cents;
wolit 4 cents. Fully retumable. Posters five. The

VonrLb To.Day, Cnicaao,

Ainslee’s Magazine hus always been on the side of
the news-teade,  TUwas the flist magazine to sieeess.
fully establish a fifteen cent retail price, for swhich
newsdealerseverywhere should be truly geateful, For
stories that vilwate with life and vigor, AINSLERES has
no equal, 1t is cortainly the biggest fifteen conts’
worth of entertaining fletion ever offered tothe read-
ing pullic. Trnde price He. Fully retunable. Adver-
tisingg matter sent free upon request,. AINSLEE
MAGAZINECOMPANY, W Seventh Ave,, New York City.

The Busy Man's Magazine should be on cvery
newstand. It ix the most popular Canadian publica-
tion on the market to-day. Priceto thetrade I cents,
Retail price M cents, Fully retumable. 1t contains a come-
plete classified index of what appesiy in all the other
magazines of the month.  Sefling Busy Man's means
an inerease in the sale of other magazines ax well,

MAGAZINE NOTES.

The extra Christinas number of Chambers' Joutnal
has a supplement contamming e holiday storics of un-
usaal wnterest  The regular issue contains among othere
articles, A New  Incandesceat  Light,”' *‘The Persian
Soldier of To-day,” *The Home Cultivation of Tobacco,”
“Parallels Between Scott and Dickens,” cte.

Putnam’s for January will contain "“Japanesc States-
men of To-dav,”™ by W. G. Fitzgerald ; *William Morris
angd the Kelinscott Press,” by A, C. Beason ; “An Im-
pression of the Fifties,” by Mary Moss ; *The Supposcd
Desmigns of Germany  on Holland,”  “King Lear,” by
Signor Salam ; *Witham Blake as a Painter,”” by Law-
tenee Bimon, and "The Footprimts of Wordsworth,” by
James Grant Wilson,

Hall Cawmie, Robert W. Chambers and Elinor Macart-
tey Lane, authoer of “Naney Stawr,™ wili cach contribute
senals to Appleton’s duning the caming vear

The Januvaty Cosmopelitan will be called the Holi-
day Conmopolitan. In it will appear the Bishop of Lone
don’s upressions ol America, an account ol the infam-
eus Blach undied of Russia, by Robert €. Long,, an-

other article on election frauds by Charles Edward Rus-
sell, “The Traces of Emotion and the Criminal,” by
Prof. Tlugo Munsterberg, and “The Turbine Engine x-
plained.”

Everybody's for January will contain an article by
Emerson Hough on the waste of forests ; an explanation
of “What Happened in New York,” by Idwin Lefevre;
new and more absorbing chapters of *“Where did You Get
it, Gentlemen ?** and Casson’s “Romance of the Reap-
cr*’;, also many storics.

1t is good news to all boys and girls, bhig and lit'le,
that Frances Hodgson Burnett  has written another
“Queen Silver-bell™ fairy story, “A Spring Cleaning,"
which will appear in an carly number of St. Nicholas.
‘There are to be many other short stories, in every num-
her of the year, from such well-known writers for chil-
dren as Temple Bailey, Rebecea Harding Davis, Elaine
Goodale Eastman, B. J. Daskam, and Captain Harold
Hammond, the author of “Pinkey Perkins'; and theie is
to be another scrial story by Agnes McCleHand Daunlton,
author of “From Sioux to Susan’” and “Fritzi,” which
will run through scveral numbers under the title of “The
Gentle Independence of Bab.”

During the coming vear, the Atlantic will addiess
itsell particularly to those problems of contemporancous
American life which present themselves with increasing
prisistence to the minds of thinking men and women.
What arce the underlying tendencies of American litera-
ture to-day ? What is science doing for the masses
What of American dramwa and music ? Is the race ques-
tion only an American problem » What dues an Ameyr-
can traveler see? Does education really cducate Y—these
arc some of the questions that the Atlantic will aim o
answer by means of contributions from the pens of the
most authoritative writers in these various ficlds.

During 1908 McClure's will publish a serial for the
first time in several years. The author of this novel is
Mary Stewart Cutting ; its title is, “*The Wayfarers.”
It is a story of American life, concerning itsel! with men
and women typical of our day and civilization.

The International Studio for December is, as usual, a
superh production. Among the important contents are
*Victor Westerholm; a Finnish Landscape Painter,” with
cight illustrations of his work; “The Pictures of Am-
brose McEvoy,” with seven illustrations; “‘A Walloon
Sculptor 1 Victor Rousscau™ ; *“Some Recent Develop-
ments in the Pottery Ware of the Martin Brothers,™ with
twenty-six illustrations ; “The Paintings and Pastels of
Isabelle Dods-Withers®; *‘Recent Designs in Domestic
Architecture™; **The New  Art  Muscum at Boston™:
“Practical Bookbinding.” Secven color inserts appear in
the number,

—,—

ITS SIXTY-FIRST ISSUE.

For the sixty-first time the Canadian Almanac makes
its bow to the public this wonth. The publishers. the
Copp. Clark Co., are certainly to be congratulated on
the splendid growth of this annual, which year by year
hecomes more comprehensive and useful.  An innovation
in the 1908 odition is the binding, which instead of being
wire-stitched, is sewn by thread. The complete tariff,
specially arranged under alphabetieal headings, appears
in the new issue.  Another important feature is an article
on the lumber industry of Canada, with a complete di-
rectory of wholesale lunbermen, pulp maunfacturers,
cte. The whole edition was sold in adesuce of publica-
tion,

40




BOOKSELLER

AND STATIONER

Condensed or ‘“Want” Advertisements

The “Want Ad” gets work for workers and workers for work.

It gets clerks for employers and finds

employers for clerks.

It brings together buyer and seller and enables them to do business,

though they may be thousands of miles apart.

It helps booksellers

and stationers to clear their shelves of unsaleable stock. It enables
them to get out-of-print books. In brief it is invaluable.
RATES. BOOKS FOR SALE. POST CARDS

Two tents per word {lrst insertion: one cent
per word subsequent insertions.

Five cents additlonal each Inscrtfon where box
number I3 desired,

Cosntractlons count as onec word, but five
tigures (as $1,000) are allowed as one word.

Cash remittances to cover cost Mt sccom-
pany all advertisements. inno oase can this rule
be overlooksd. Advertisements received without
remlttance cannot be acknowledged.

AGENTS WANTED.

This is the prodlem of mzay English and
American manafacturers and pudlishers. WAy not
nse an Ad. ander this heading ?

WELL KNOWN ENGLISH FIRM OF
Christmas and post card pudlishers requlre
some smart salesmea for thelr Canadian

Branch: osly those actuslly eagaged in this trade
need trouble to apply. onlidential, care of
BOOKSELLER AND STATIONER, Torosto,
glvimg full particulars, experience, etc. (e1}

ARTICLES FOR SALE.

Dox't keep any fixtures or goods aroarnd yoar
store for which yox Bave no further use. Theyare
worth more to-day than they will be a year Rence.
Don’t keep money tied up whick you counld ase to
secare disconnts from yoar wholesaler.

.

HUNDRED THOUSAND BILLHEADS PER.
FECT goeds, 30¢c. 1,000; cnvelopes. alf
sites, bargalas: papeterics, $S per (ISO.

W. R, Adsms, Toronto,

1 HANDY REFERENCE ATLAS OF THE
9 World, new, enlarged edition, John
Walker & Co.: S0, Rayal Atlss for

Canadiaa Schools, new edition, T. Nelson & Sons,
10, Millar's School Management: 10, Corson’s
Volce and Spiritusl Educatlon: 10, Corson’s
Alms of Literary Studs: 10, Burrell's Clesr
Speaking and Good Readlng: S, WiHliame and
Fisher's Theory and Practice of Cookery: 10 gross,
Nlumlaated Texis, 10 x 44, large assoriment for
$2.50 agross, Cloke & Son, Hamilton, Ont. t11)

- BOOKS WANTED.

How to secare a copy of am oat-of-print doot or
magazine may somelimes pazzle. Try this solution.

OOKSELLERS HAVING IN STOCK

coples of books deallag with the eatly history

ol Oatsrio towan or counties are asked to

commuaicate with ** Hisrorian,”* Box 77, BOON.
SELLER AND STATIONER. {1

BUSINESSES FOR SALE.

Somewhore in Canada is a man who is looking
for Jast suck a proposition as yoa have fo offer.
Qar ** For Sale*® department deings together bayer
and sell¢r, and enables them to Jo dasiness olthoagh
they may be thousands of miles apart.

RETAIL BOOK BUSINESS WITH LARGE

f coanccilon and dolag s good trade In church
and college dooks In one of the dbest citles In
Canads ; stock, adout $10,000; spleadid oppor.
tunigy for good boakman. Apply to Box 37,
BOOKSELLER AND STATIONER, Toroato.,

BOOKS FOR SALE.

How to dispose ol shop-worn or unsaleadle books
is the prodlem of many a dookseller. Tryeon adver.
tisement snder this keading.

OLUMBIAN CYCLOPEDIA, 42 VOLUMES,
cloth dound, titles In gilt letiers, preity dacks
for bootcase, lucludes Atles, $22.00: slto

“History of the Niacteenth Ceatury,’” year by
year, by Edwia Emcrsos, Ir., deantitully {llos.
trated with celored plates and half-tomes. $3.00.
W. T. Alles, Bowmassville. (1)

¢ I\IVE THOUSAND FACTS ABOUT CAN-
ADA.* Sead 28 ceats for copyto Can-
adlea Fscte Padllshiag Co., ec! Spadiza
Avenns, Torosto, ar order sspply from your
News Co,

MISCELLANEOUS.

O RENT ~ FLAT SUITABLE FOR BOOKX,

stationery or allled lincs, detween Yonge and

Bsy on Adelslde Street, Toronto, steam-acated

aad spleadid light, holst and lane In rear to ship

from, slze sbout 28 By 77 onc of dest and ccatrsl

locatlons In Torosto. Apply Mclcod & Allen,
42 Adelalde West, nl

ARTNERSHIP WANTED IN AN ESTAB.
LISHED bdook. statloncry or offlce supply
daslacss by youmg man with conslderadly

expericaces give some particalars re dusiness and
state smouat of capltal required. B, B,, care
BOOKSELLER AND STATIONER, m
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l EAUTIFUL BRIRTHDAY FOLDERS FINE
assortments for $2, $3, $S and $10; comlc
postcards, $2.75 & 1,000: 1,000 good scen-
ery. art and comlic souvenle cards, $5.50, W, R.
Adams, Toronto. 2)

l%ARGAlNS iIN COLORED SOUVENIR POST
cards post frcc—100 Canada, 60c., 7Sc.:
100 comlics, 35c.: 100 tiasclicd, $1.00;
100 aovelty, $1: 100 flowers, 60c., 75¢c..$1:
100 forcign, 78¢c., $1: 100 bathing girls, $1; 100
birthday, $1. W. R. Adams. Toroato. 3)

CHRISTMAS POST CARDS, LARGE ASSORT-
MENTS, 75c., $1, $1.25, $1.50 per 100.
W. R. Adems, Toroato, 12)

\[ALENTINES — POST CARDS, 7S5c.. $t,
$1.25 psr 100: paper comice, ISc. gross:
order carly. W. R. Adzms, Toroato, [§)]

EAVER'S POST CARD PRESS, 12.14
Kiog East, 8erlin, Ont., wlil maks doubdle.
tone local vicw post cards, glosso-views,

triolines, or four color views aad ship In from two
to four weeks. Samples trec. [(§})

SITUATIONS VACANT.

Yoo want 3 manager or a clerk, Here i3 the
MNace to let yonr wants be known t0 just the class of
reople you require,

RIGHT, INTELLIGENT BOY WANTED IN
cvery town and village la Cansds, good pay,
bealdes the gllt o a watch for good work.

Apoly The Maclean Publishing Company, 10
Froat St, E., Toroato.

\ ANTED = A FIRST.CLASS SALESMAN
who thoroughly understsnds books, stsilon.
ety and wall paper duslncss: such a person
desiring 10 Ddetter bis itlon apply to
** Experience,” csre of BGSKSELL R AND
STATIONER. {1l

TRAVELLER WANTED.

EXPERlE.\'CED STATIONERY TRAVELLER,
mast de first class msa; state experience
relerence, ages salary, $1.000 a yoar and
expeascs 10 start. Meatles & Compasny, L1d,
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REOCENT CANADIAN COPYRIGHTS.

Registered at Ottawa Daring November, 1907.
Books.

Antiquity Revealed or the Philosophy of the Solar
Systemi. By S. T. Humberstone. S. L. Humberstone,
Newton Brook.

Book Letters. Edwin B, Ray, Toronto.

The Complete Poctical Works of Alfred Lord Tenny-
son. Hallam, Lord Teanyson, Haslemere, Surrcy, Eng-
laund.

The Canadian Lawyer. Fourth Edition, revised and
enlarged. The Carswell Company, Limited, Toronto.

The lLast Robin, Lyrics and Sonuncts. By Ethelwyn
Wetherald,  Ethelwyn Wetherald, Chantler.

The Public School English Composition, with  the
Elements of Grammar and Rhetoric. By Frederic Henry
Sykes, M.AL, WD, Frederic Heary Sykes, New York.

Pentecost and Tongues. By J. K. Wolfe. Lionel S,
Havaces, Toronto.

Saongs of a Sourdough. By Rebert W Service. Robert
W. Service, White Horse, Y. T.

Physician’s Visiting List and Account Book. Hazen
Maorse, Bridgeburg.

An Algebra for High Schools and  Collegiate Insti-
tutes By Alired T. Delaury, M.A. Boaok. Canada Pub-
lizking Compauy, Limited, Toronto.

Hymns. By W. W. Walker. Rev. W. W. Walker, To-
ranto.

Canadian Scenes and Other Poems. By Rev. W. H.
Patter, M A, Rev. Willham H. Porter, Tarouto.

The Bookkeeping Portfolio. Book. Charles Chapman,
london.

A Study in Health-Scicnee. By M. J. Keane, M.D.
Hook. M. J. Keanc, M., Brantlord.

When Poultry Pays. Booklet. J. J. Gibhons, Limit-
cd, Toronto.

Characteristic Conversations ol Curly Kate. By E.

STATTONER

M. Gardrer. Book. Mrs. E. M. Garduer, Toronto.
A Year on the Farm. Seties of Articles published in
the “Nor' West Farmer,” Winnipeg, Manitoba.
Sprott’s System of Business Writing, Part 1.
The Commercial Text Book Company, Toronto.
How are You Living. By W. ‘I Hawmbrook. Book.
W. ‘I, Hambrook, ‘Toronto.

Photos and Pictures.

View Taken from King's Bastion. Bunker Ilill Can-
non in Citadel. Chateau Belair, Island of Orleans. Truc
Battlefickl, Plains of Abraham. biamond Harhor, Show-
ing Champlain Street,. Photos. Edmund S. Sargent,
Quebee.

The Syivester Manulacturing Company’s Baund, 1907,
Photo. Maud M. Morvton, Lindsay.

Lindsay Central Fxhibition, 1907,
Morton, Lindsay.

The Pioncers. Picture,
pany, Limited, Brantford.

Eglise de St Vital de Lamblon, Que. Carte postale.
Blanche Samson, Luinbton.

Book.

Photo.  Maud M.

The Cockshutt Plow  Com-

Wilficd Morison. Photo. Galbraith Photo Company,
‘T'oronto,

Abraham Liuncoln. Portrait, 1. .1, Fetherstonhaugh,
Moutreal.

The Fifth Royal Scots Band.  Photo. David For-
rest, Montreal.

Christmas Cartoons.  Sheet of  Pictures. Canada

Newspaper Syndicate, Limited, Montreal.

Chaudiere Falls. Phote. Edmund S. Sargent, Que-
hee.
Niagara Falls. Crest of Niagara. The Grand and

Judges' Stands. The Grand S{and. The Midway. At
Scarboro Beach Park. Photos. The Panoramic Camera
Company of Canada, Toronlo.

The Heather Male Quartette.
lespie, Toronto.

An Antumn Outling.
monton, .

Picture of 2 Woman on Horscback Climbing a Moun-
tain Path and the Town in the Distance. The Toronto
Lithographing Company, lLimited, Toronto.

Picture. William Gil-

Photo. Cassel M. Tait, Id-

The Old Humber Mill. Toronto. Poslal card. John
W. Campbell, Toronto.
At Scarboro® Beach Park. Ploto.. C. The Pano-

ramic Camcera Company of Canada, Toronto.
Five Babics in Difierent Mcods. Picture. The
ronto Lithographing Company, Limited, Toronto.

To-

Mausic.

1 Want a Gibson Man. Words and music by 1Zdward
Madden.  Jerome H. Remick & Company, New York.

The Forest King. Words by Thomas F. Kelly. Music
by N. Harris Ware. Sweetheart Davs. Bailad. Words
by L. W. Heiser. DMusic by J. Anton Dailey. Uncle
Hiram's Intermezzo. Two-step. By Lee B. Grabh. Doc-
tor Munyoen. Words by Vincent Bryan. Music by E. Ray
Goetr, Scunor.ta. Scienade two-step. By L'Albert. So
Near and Yet So Far. Words by Arther Gillespie. Music
by Charlotte Blake. Jerome H. Remick & Co., Detroit.

Cosette. Parisian Novelty. March two-step. By Jean
Mchanald. Arranged by R. B. Brewer. Golden Locks.
A\ graceful dance. Schottische. By Wil E. Dulmage.
Jolly Jingles. Charactetistic march two-step. By W, C.
Powell,'! Moon Face. Characteristic march two-step. By
Abe Olman. Glory be to God on IHigh. Music by W. Kal-
fenberger. Hymn. Whaley, Royce & Company, Limited,
Taronto.

Henry March, Par Madame Henry Steadworthy.
Musique. Madame Henry Steadworthy, Sorel, Que.
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ROOKSELILER

BEST SELLING BOOKS OF THE MONTH.

Brantford.

1. Weavers. By Siv Gilbert Parker. Copp.

9, Fruit of the Tree. By E. Wharton, McLeod.

3. Younger Set. By R. W. Chambers. McLeol.

4. Satan Sanderson. By 1L E. Rives. Mecleod.

S, Arethusa. By Marvion Crawford.  Macmillan,

6. Alice—for-—Short. By Wm. D¢ Morgan.
Collingwood.

1. Younger Set. By R. WV, Chambers.

2. Weavers. By Sir Gilbert Parker.

3. Satun Sanderson. By 1. I, Rives.

I*rowde.

MeLcod.
Copp.
Mel.cad.

4. Night Riders. By R. Cullutn.  Copp.
3. Lien's Share. By O. Thanet.  Meleod.

6. Daughter of Anderson Crow, By D, G, MeCutehean,

RBrigys.

Charlottetown.
1. Younger Set. By R. W. Chambers.  Meleod.
2, Weavers. By Sir Gilbert Parker] Copp.
3. Frait of the Tree. By E. Wharton. Melead,
4. Satan Sunderson. By L. E. Rivesl  Meleod,

A, Treasure of Heaven. By Marie Corvelli.  Brigs

6. Ungava Bob. D. Wallace. Revell.
Calgary.

1. Weavers. By Sir Gilbert Parker. Copp.

2, Shuttle. By F. 1L Burneit. Copp.

& Three Weeks. E. Glyn. Duflield.

4. Fruit of the Tree. . Wharton. McLeod.

5. Light Tingered Gentry. D. A, Phillips.  Brigas.

6. Beth Norvell. R. Parish. Briggs.

) Hamilton.

1. Weavers. By Sir Gilber} Parker. Copp.

2, Satan Saunderson. By I E. Rives. McLeod.

3. Alice—for—Short. By Wm. De Morgan. TFrowde.

4. Shuttle. By F. 1I. Burnctt. Copp.

5. Younger Set. By R. W. Chambers. Mecleod.

6. Fruit of the Tree. By E. Wharton. Meclcod.
Kingston.

1. Weavers. By Sir Gilbert Parker.  Copp.

Lady of the Decoralion, By F. Little.  Musson,
Shuttle. By I\ . Buraeti. Copp.
Bud. By N. Muuro. Ilarpers.

. Fruit of the Tree. By E. Wharten.
6. Younger Set. By R. W. Chambers.

Montreal.

oy e 2 1
=

Mel.eod.
Mel.eod.

1. The Shutile. By F. Burnett. Copp.

2. The Broken Reoad. By A. E. W. Mason. Mel.eod.
3. The Weavers, By Sir Gilbert Parker.  Copp.

4. The Fruit of the Tree. By E. Wharton. Mecleod.
3. Three Weeks. By E. Glynn. MeMillan.,

G. The Younger Set, By R. W. Chambers, Meleod.

Alice—for—Short. By Wm. De Morgan,  Frowde,
Petcrborough.

. Weavers. By Sir Gilthert Parker.  Copp.

. Joseph Vance. By Wm, De Morgan., Frowde.

. Alice—for—S8hort. By Wm, De Morgan. Frowde.

. Daughter of Anderson Crowe. By G. B. McCutcheon.
Rriggs.

o. Shuttle. By F. II. Burnett.

Ma 32 1O o

~

Copp.

6. Stooping Lady. By M. Hewlett. Briggs.
Moncton.

+ Weavers. By Sir Gilbert Parker.  Copp

2, Younger Set. By R. W. Chambers.  Meleod.

3. Joseph Vance. By Win, De Morgan,  Frowde.

. Fruit of the Tree. By E. Wharton. Meleod.

. Sadie. By H. E. Rives. Mcleod
. Satan Sanderson. By H. E. Rives. Mecleod.
Port Arthur.
1. Light Fingered Gentry. By D. G. Phillips. Briggs.
2. Weavers. By Sir Gilbert Parker. Copp.
3. Bath Norvell. By R. Parrish. Brigge.

Ol

6. Minkie,

e

AND STATIONER

« Mistress of Bonavaature. By 11 Bindloss,

Melead,
. Car of Destinv. By Co N, amd Ao M. Willinmson,
Musson
. Arizona Niglts, By S0 1. White,  Musson,
Quebee,

By R. W, Chambers,

Copp.

. Younger Se. MeLend.

. Weavers. By Sir Gilbert Pavker.

1
)
3. Old Peabody Pew. By K. DL Wireins,  Drisus,
!

By Max Pemberton.

. Trampled Crosz. By J. Hocking.

By L. Tracy. MeLeod,
Ottawa,

Capp,
Copp.

. Taodestar,

. Songs of a Sourdough. By Bo W, Serviee, Brigas
9 Weavers, By 8ie Gilhert Parker. Copp,
3 Shattle. By U 1L Burnell, Copp,
1. Younger Set. By R W, Chambers, Melead,
5. Way of a Man. By E. Hough,  Muosson,
6. Salan Sanderson, By M. B, Rives.  Melead.

Stratford.

Lo Weavers. By Sir Gilbert Parker. Copp.
2 Satan Sanderson, By 1L E. Rives, Meleod,
3. Delicia, By Marvie Corelli. DBriwes,

|

4. Danghter of Audeason Crow,

1

2. Salan Sanderson.
3. Younger Sel.

1. Weavers.

3. Fruit of the Tree.

[

-l e WS

—

I, Sister Carrie.

Stoada 31O

2. Daughter of Anderson Crow.
3. Best Man.

3. Franit of the Tree.

I
ol e 2 S e

By . B MeCuteheon,
Brigygs.

. Dreiser.  Dudge.
St. Catharines.
By I 1L Burnett.,  Copp.
Ry H. K. Rives.
By K. W, Chambers.

3y Siv Gilbert Parker.  Copp.
By F. Wharton, MecLeod.
By (. N and Ao M. Williamson,

. Shattle.
Meleaod.
Melead.

i, Car of Destiny.

Musson.
Toronto.

By Sic Gilbert Varker.

. Shuttle. By . H. Burnett. Copp.

. Frait of the Tree. By B. Wharten. Melleod.

. Arcthusa. By M. Crawford. Macmillan.

. Arizana Nizhts. By A, E. White.  Musson.

Mice- - for- Short. By Wm. De Morgan,
Vancouver.

By M. Crawford. Macmillan.

By G. B. McCutcheon,

. Weavers, Copp.

IProwde.

. Beth Norvvell.

Briggs.

By 1. Mregrath. Mel.cod.

By Marie Corelli. Rriggs.

By I&. Parrish,

By D. Waliace,
Victoria.

. Weavers. Iy Sir Gilbert Pavker.  Copp.

. Vida. By S. R. Crockett. Macmiilan.

. Satan Sanderson, By H. E. Rives, Mol.cod.

. Arethusa. By M. Crawford., Macmillan,

. Fruit of the Tree. By E. Wharion. Mcl.ead.

. Delicia.
Brigs.

i. Ungava Baob. Revell.

G. Angel of Forgiveness. By R. N. Carex. Macmillan,
. Winnipeg.

1. Shuttle. By F. II. Burnett. Cupp.

2. Way of a Man. By E. Hough. Musson,

3. Prophet in Babylon. By W. J. Dawson. Frowde.

. Lady of the Decoration. By F. Little. Musson.

-

. Daughter of Anderson Crow,
6. Sadie.

By G. B. McCutcheon.
By K. E. Haniman. Frowde.

Canadian Summary.

1. Weavers. By Sir Gilbert Parker ..occve..... 151
2, Fruit of the Tree. By E. Wharton ............ 75
3. Younger Set. By R. W. Chambers ........... 73
4. Shuttle. By F. H. Burnett .......... Crenees .72
3. Satan Sanderson. By H. E. Rives ....cvveeee. 54
6. Daughter of Anderson Crow. By G. B. Me-
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BOOKSELLER AND STATIONER

CLASSIFIED LIST OF ADVERTISEMENTS.

Art Pablishers.
Copp, Clark Co., Toronto
Gallsgher, W 11, Co., New York
Windsor Publishing Co., New York

Books and Magasines.
Amctican Code Co., New York.
Bzker’s Book Shop, Bitmingham, Eng.
HBriggs. Willam, ‘l'oronto,
Busy Man's Magatine, Toronto.
Chapman's Book Store, Montreal,
Clatk B3ros., Winnipeg, Man,
Frowde, Heary, Toronto
Macmillan Co of (Canada, Toront,
Morton, Phillips & Co., Montreal.
Muswn Book Co., ‘Toronto.
Osford Uaiversity [’ress, ‘I'oronto
** Publisher’s Circular,” London, Eng.
Rand, McNaily Co.. Chicago.
Wilde, W. A_, Co.. Hoston, Mass.
Yorhshire I'o3t, leeds, Eng.

Blank Books.
Boorum & Pease Co., New York
Bruwn Bros., “Voronto.
Buatin, Gillies & Co,, Hamilton.
Warwick Bros. & Rutter, ‘Toronto,
Carbon Paper.
Carbon Paper and Ribbon Co., Toronto,
Carter's Ink Co., Boston, Mass.
Dolls.
Sutcliffe-Edmison Co., Toronto

EKuvelopes.
Berlin-Jones Envelope Co., New York.

Yazoy Qoode.
Hrown Bros., Toronto.
Clatk Bros.. Winnipeg, Man.
Copp, Clatk Co., Toronto.
Sutchffe-Edmison Co., Lamited, Toronto.
Warwick Bros. & Rutter, Toronto,

Ti{nancial Institutions and Insurance.
British American Assurance Co., Toronto.
Confedenation Life Association, Toronto.
Metropolitan B3ank, Teronto.

Western Assurance Co., Toronto.

¥ine Art Printers.

Molling, A.. X Co., Hanover, Germany.

Fountain Pens.

Brown Bros., Totonto.
Librairie Beauchmin, Limited, Montreal

—— e J— e - -

Sanford & Bennett, New York

Ullrich, J., Co., New York -

Warwlick Bros. & Rutter, Toronto.

Waterman, L. E., Pen Co., New York,
Montreal,

Olue, Paste and Muoilage.
Carter's Ink Co., Monireal,
Higgins, Chas. M., & Co., Brooklyn.

Gramophones.
Berliner Gramophone Co., Montreal,

Icks—Wiriting.

Brown Bros., Limited, Toronto.
Carter’s Ink Co,, Montreal,

Higgins, Chas, M., & Co., Brooklyn,
Payson's,

Warwick Bros. & Rutter Co., ‘l'oronto.

Leather Goods
Brown Bros., Limited, Toronto.
Loose Leaf Ledgers, Kto.
Sleber-Trussell Co., St. Louis, Mo.

Paper.
Northern Paper Mills, Montreal

Papeteries.

Betlin-Jones Envelope Co.. New York.
Brown Bros., Ltd., Toronto.

Buntin, Gillies & Co.. Limited, Hamilton,
Hurd, Geo. 8., & Co., New York

Peas.
Brown BBros., Toronto.
Buntin, Gillies Co., Hamilton, Ont,
Esterbrook Pen Co., New York.
Heath, john, london,
Hinks, Wells & Co., Birmingham, Eng.
Librairie Beauchemin, Limited, Montreal.
Macniven & Cameron, Edinburgh and

Birmingham,

Sanford & Bennett, New York
Spencerian Pen Co., Birmingham, Eng.
Ullrich, ., Co,. New York
Waterman, L. ., Co., Montreal.
\Varwick Hros. & Rutter, Toronto.

Poncils.
Brown Bros.. Limited, Toronto.
Red Dwarf Ink Pencil Co., Winnipeg, Man.
Warwick Bros. & Rutter, Toronto.
Waterman, L. E., Co., Montreal.

Photographic Supplies.
\\'251 &pCo.. Mol::utal

Ploture Novelties
Gallagher, W, H,, Co., New York
Windsor Publishing Co., NewYork

Playiug Cards, Games, ote.
Buntin, Gillies & Co., Hamilton,
Goodall, Chas.. & Sons, London.
Hurst, A, O.. Toronto,
Union Card & Paper Co.. Montreal.
U. 8. Playing Card Co., Cincinnati, O,

Post Card Holders.
Early Novelty Co.. Torouto, Philadelphia
Warwick Bros. & Rutter, Toronto.

Postal Scales.
Pelouze Scale & Mfg. Co., Chicago, 111,

School Supplies.
Buntin-Gillies Co.. t{amilton.
Clark Bros. Co., Winnipeg.
Warwick Bros. & Rutter, Toronto.
Souvenir aud Picture Post Cards.

Boch & Kirsch Co.. Frankfort,Germany.

Canada Toy Co., Montreal,

Fine Art Printing Co,, Kaufbeuren, Germany,

Holzman, Alfred, Chicago

Macfarlane, W G., Toronto

Otto Leder, Saxony, Germany,

L. O'Riginal Rg.. Montrea), Que,

Markert & Solin, Dresden Germany.

Neumann, W, & Cou., Bethn, Germany.

\Warwick Bros. & Rutter, Toronto.
Sporting Goods.

Sutcliffe-Edmison Co., Toronto.
Tally Cards.

Elliott & Co., Philadelphia, Pa.
Telophones.

Bell Telephone Co. of Canada, Montreal
Thawmbd Tacks.

Hawkes-Jackson Co., New York,
Toys, Eto.

Sutcliffe-Edmison Co., Toronto
Typewriter Supplies.

Carter’s Ink Co., Montreal,

Carbon Papar & Ribibon Co., Toronto.

Mittag & Volger, Park Ridge, N.J.
Wall Paper.

Stauntons Limited, Toronto.

INDEX TO ADVERTISERS.

The insertion of the advertiser’s name in this index is not part of his advertizement nor does he pay for
it. An effort is made to have it as complete as possible.
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BOOKSELLER AND STATIONER

The Financial Post Ghe

of anada

Accurate, Readable Compact, Informing

and Reliable and Authoritative

1. It is the only paper in Canada devoted exclu.
sively to banking and investments.

2. Itis of Interest to the large and small investor

£/
throughout Canada and &rut Britain.
3 Questionable advertising Is excluded from its
columns and fake promotions arc exposed. of

4. The Sell-help articles are decldedly encourage
ing to young men,

s. The market reports are given onthe last page
in greater detail than {u any other paper, and

[

on another page is a careful summary of the

anadlan

6. The news of municipal boads is full and up to
date and {s authoritatively discussed.

7. The real estato and mortgage situation in all
the important centres of the Dominlonis given,

® [ J
8. Its analyses of investments go to the root of
the question and are written by authorities. ln an‘ la
¢ High-class correspondents in Montreal, Win-
nipeg. Cobalt, New York, Paris, and London,
Eng., contribute regularly.

10. The publication office is at 10 Front St. East,

Q. ® [ ]
Toronto. t t
Jotin Bayne MacLean Stewart Houston C l U l y

President Managing-Editor

.

HY spend hours of worry and careful watching
- ’ of the daily paper to pick up an odd item of
news which may indicate to you what is the monetary

outlook ?

There is a simple way by which you cen save your-
self this great trouble and still insure a complete
news service that will prove thoroughly satisfactory.
All important and reliable facts which bear upon the
monetary stringency or upon the prospect of easier
money are systematically gathered and published in a
readable manner. Every merchant would find such a
service indispensable if he once gave it a trial. It is
yours for $3.00 per year. Send in a subscription
and you will find that of the good things The Post
offers “the half has not been told.”

REMEMBER., THIS IS NOT A TECHNICAL PAPER

Ghe FINANCIAL POST

Subsoription Price. Of CANADA Publicetion Office.

$£3.00 PER YEAR IO FRONT ST. E., TORONTO




BOOKSELLER AND STATIONER

Holiday Goods

We have tried to provide for the last minute demand for
Christmas and Calendar Post Cards, Holly Tags, Labels, Seals,
etc., Fine Papeteries, Plain and Ornamental Crepe Papers,
Playing Cards and the innumerable sundries which are apt to be
sold out.  Qur assortment is still complete.

Buntin, Gillies & Co., Limited
HAMILTON v MONTREAL

Canadian Agents for the Parker (Lucky Curve) Fountain Pen

€ Do you fully value the protection we give you as

Manufacturers for the Trade Only ?

We not only advertise 1t, but we DO IT,
and are ¢« DOING IT NOW.”

¢ We mnke the one DISTINCTIVE line of Typewriter Ribbons ang
Carbon Papers—* Our Line " of Quality.

MITTAG & VOLGER, Inc.

Sole Manufacturers for the Trade only,

Principal Office and Factories, PARK RIDGE, N.]J.

NEW VORK CITY. Stewan Baildiag, 3o lBrozdway 1.ONDON, ¢ St. Paul's Churchyard, E.C. ZURICNH, ). G. Muggli
CHICA Q. 1L1., 200 Mouroe Street PARIS, 5 Im. Passe Reille AMST‘!RDAM. Benier & Cq,_!..‘;‘




